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EXECUTIVE SUMMARY

A. The Meaning of Freer Trade

For Canadians, it is "freer trade if possible, bui not necessarily free trade with the
United States." Overall perceptions of the importance of trade to Canada's economic
future remained high in the the period between April and June, and the clear majority
(78%) of all Canadians continue to believe that it is a good idea to enter into some type
of more open trade agreement with the United States. The data indicate a slight
movement from the extreme positive pole of assessment (-6) since April 1986.

Table |

POSITIONS ON A MORE OPEN
TRADE AGREEMENT WITH THE UNITED STATES

NET CHANGE
TOTAL FROM APRIL 1986
%
A Very Good Idea 12 -6
A Good [dea 66 +6
A Bad [dea 19 -3
A Very Bad Idea 2 -2

Freer trade, however, does not necessarily imply a specific agreement with the United
States. Assessments of the larger impacts of free trade with the United States on
Canada remain divided. In general, 53% of all Canadians would argue that free or ireer
trade could increase export opportunities, create jobs and stimulate the expansion of the
Canadian economy, comparable to 55% of a similar view in April of 1986. The balance --
44% (+2) -~ think that not having free trade is better for the Canadian economy.

Despite high levels of awareness of the cedar shakes and shingles controversy (81%)
Canadians continue to be unconvinced by the need for urgency in negouiating the general
shape of any more open trade agreement. The majority (57%) have remained consistent
in their view that there is little or no immediate urgency.
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Positions on the impact of iree trade on job greation indicated a stight softeriinig since
April, with 37%. (-3) contending that a freer trade agreement would generate more jobs.
Another 33% think that job losses arising from free trade will be affset by about the
same number of new jobs created. Mare Canadians {+3 or 58%) indicate that free trade
would not result in any lower prices for American goods and services than ‘for thewr

Canadian counterparrs.

As a Runction of héightened awarengss of the process of free trade talks, there appears
to be a growing consensus that the United States should provide a focus for our future
trade effarts. When asked where Canada should try to sell its goods and services, the
narrow plurality (46%) indicated the United States. This represents @ gain of +13 ovér
measures in April-of 1986. The following table profiles the regional orientations ta world

trading areas.

Tahle 2
WHERE CANADASHOULD TRADE BY REGION

UNITED
STATES PACIFIC EUROPE OTHER

% Net % Net % Net %  Net

RECION

British Columbia 39 (L1} 3% (=50 1L {-10y 11 {+4)
Alberta 45 (+10) 29 (-2) 12 (-12) 13 (+5)
Saskatchewan/Manitoba 47 {+17) 19 (50 19 (7)) 15 (+3}
Ongario b3 {+20) 18 (-10) |8 {-7) [5 {+()
Quebec 50 (+13) 20 (x0) 17 {-9 15  {+0)
Atlantic 60 (+25) 12 {-10) 1§ (-1 1% {+2)
Nationzl Average 46 (+#13) 20 -7y 15 {4y 16 (-D)

Note: Net change reports variarions over measures in -H.prrril 1986.

Table Z demonsirates a growing priority attached ro the importance of future trade with
the United Scates. But the coroilary to this is not an ergsion in support ftor trade

diversificarion. Canadians do not necessarily see the world trade map in exclusionary

terms. The majority in the West continues to place greater emphasis on diversiiled

geonomic relationships.
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B. Attitudes Toward the United States

As previous tracking of attitudes toward free trade has revealed, the central Canadian
fact is recognition of the pervasive influence the United States has on most aspects of
Canadian life. For most Canadians, this is not a source of disquiet. It is quite simply a

fact -- one which conditions the way Canadians view the world.

Not surprisingly when asked what form Canadian residents would like bilateral relations
to take, preference splits virtually evenly between friendly/close and cool/independent
measures. But what is notable is the reluctance to adopt extreme positions. Just one in
10 Canadians, for example, would advocate that Canada be "the warmest and closest of
friends" with the United States. The jury favours a businesslike but neighbourly tone
(43%) over any more moderate characterization as close friends and trading partners
(379).

There have been few net changes either in this personal preference or in perceptions oi
the federal government's ideal model for bilateral relations in the period from April o
July of 1986. Portrayal of the current relationship indicates that it has cooled somewhat
in the intervening period. Table 3 details these perceptions of Canada-U.S. relations.

Table 3
BILATERAL RELATIONS

KEY: (1) Wave Il (2) Net Change from Wave [

CANADIAN
PERSONAL GOVERNMENT'S CURRENT
PREFERENCE IDEAL RELATIONS
@ (1) ) (1) (2)
% % %
Cool and Independent 7 +1 7 +2 24 +9
Businesslike but
Neighbourly 43 -3 29 -4 42 -2
Close Friends and
Trading Partners 37 +1 41 +1 24 -9
Warmest and Closest
of Friends 12 -1 21 +0 8 -4

DeCIMA RESEARCH LIMITED

W




The data substantiate a proposition generated from the first wave of this study. The
Canadian public continue to believe that the government's ideal type for bilateral
relations is out of step with public desires, 'Ovefa!l,, 49% of Canadians want to be close
trading. partriers, but 62% perceive this to be the goal of the federal government, The
actual state-of current relations, however, is described. in this manner by 32%.

Again, the-probable rationale for this conception of the appropriate bilateral strategy
appears to spring from the conviction that "Americans, while they may like us, don't do
us any special favours when it comes to trade and economics" among 75% of the sample
{(+2% over April).

C. Assessmients 6f Freer Trade

Respondents were asked a series of questions to determine overall perceptions of the
principal bereficiaries of a free trade agreement. The first inquired "if trade
barriers...[for} goods and services -were removed acrpss the Canada-1),5, border" would

Canada benefit or lose a great deal?

The overail belief that the country will benefit persists among 35% of ail Canadians, a
propartion which has held steady since April. The fallowing tables protile the regional

uafi’a~tians? both to this perception, as well as the perception of benefit 1o the province.
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Table &

BENEFIT/LOSS TO CANADA OF THE REMOVAL OF
TRADE BARRIERS BY PROVINCE

NEITHER BENEFIT NET CHANGE
BENEFIT NOR LOSE LOSE FROM APRIL 1986
% % %
PROVINCE
British Columbia 58 10 32 -3
Alberia 67 6 27 -6
Saskatchewan 57 6 33 +14
Manitoba 44 Ll 41 +1
Balance Ontario 48 12 40 +11
Metropolitan Toronto 49 8 43 +10
Quebec 55 L1 34 +2
New Brunswick 57 7 35 +25
Nova Scotia 53 L1 32 +0
Prince Edward Island 54 5 38 0
Newfoundland 71 7 23 -3
National Average 55 9 35 +1

Note: Percentages for the first three columns sum horizontally and may not sum io
100% due to rounding and exclusion of "no opinion." The Net Change column
provides data on the change since April 1986 based on a measure of those saying
"benefit" minus those saying "lose."

The data suggest that the case for the net benefits of freer trade to Canada has been
gaining ground in New Brunswick, Saskatchewan, and the Ontario region outside of
Metropolitan Toronto. Overall, positive assessment of the potential benefits to the

nation persists in Newfoundland, Alberta and British Columbia with only minor erosion.
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' ' Table 5 outlings perceptions of the benefits and losses from freer trade in provincial
terms.
® . Tabte 5
l BENEFITiLDSS TO THE PROVINCES CF THE REMOVAL OF TRADE BARRIERS
BENEFIT ABOUT THE BENEFIT NET CHANGE
MORE SAME LESS FROM APRIL 1984
% % %
FROVINCE
British Celumbia 6t 12 L7 -13
Alberta ' 61 21 L& -6
Saskatchewan W7 27 19 +2
Manitoba 33 37 27 -7
Balance'Ontario 46 26 28 *12
Metiropolitan Toronto 32 23 24 +7
Quebec 42 3 26 -6
New Brunswick 33 L7 28 -3
Nova Scotia 32 28 19 -3
Prince Edward Island 3 22 24 +7
Newfoundland 35 23 - 23 +12
0 National Average 30 26 23 -6

Note: Percentages for the first three columns sum horizontally and may not sum to
100% due to rounding and exclusion of "no opinion,” The Ner Change column
provides data on the change since April 1986 based on a measure of those saying
provinee would "henefit more" minus those saying "less.”

‘This tahle shows that there continues to bé a stronger belief that one's own province will
benefit ore from freer trade than the country as whole. But the underlyihg optimistm
identilfied in the first wave of this study in April appears to be ahating. Parficularly in
the ihree provinces identified as supporters for freer trade —- Newfoundiand, British
Columbia, and Alberta -- there is a diminishing certainty of provincial benefit. By
contrast, rasidents of Metropolitan Teronto are more likely to identify Ontarig's net
benefivin the event of free trade,

09
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To test for regional differences in orientation to trade, a question asking "how important
trade is to our country™ was posed. Significant differences persist. Residents of

Ontarip  and the West continue to be maore likely to say that it is important, while

Quebec residents are significantly less indlined to comsider that the issue (s salient.

Inierpolating positions on the importance of trade and assessments of the benefits of
trade confirm the central flnciing‘c.f the first wave of this 'study: there must be three

regionatly sensitive communications thermes,

British Columbia and Alberta residents share the view: that trade is crirical and that

‘Canada would berefit from freer trade with the United States. Any comniunications

siraregy must thus continue to emphasize the vaiue-of freer trade to- these provincial

economies. In Quebec and the Maritimes, where awareness of the importance of trade is

comparatively low, but conviction of the berefits from freer trade with the United

‘States high, the central thrust needs to enhance the importance &i trade. The relevance

of the current talks to the larger trade strategy fontinues to seém the appropriate course

for Ontario, Manitoba and Saskatchewan, where there is dubious assessment of the ner

berefits from any free trade agreement with the-United Stares.

To further test regional views on free trade, one guestion was repiicated frorh the first
wave of this'study. Respondents were asked to indicate the intensity of their agreement
or disagreement with the proposition that "freer trade with the Unired States would help

Ontario industry more than industry in other provinces."
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‘Table 6
REGIONAL VARIATIONS OF ONTARIO'S
BENEFIT FROM FREER TRADE
WITH THE UNITED STATES

FREE.TRADE WiILL HELP QONTARIO INDUSTRY

Disagree Depends’ Apree
% % %
REGCION

British Columbia 34 t5 52
Prairies 36 L3 51
Ontario 36 13 51
Quebes 30 le 54
Atlantic Canada 38 L1 51

Note: Perceritages sum horizontally, and may not sum to 10G% due to rounding.

This table points out three important facts, First, there is very little regional
differentiation — everyone agrees ‘that Ontario industry will be helped more than
ihdustry in other provinces, Second, the perception of Ontario as-a winner is losing.
sround. Finally, the irony in these data means that there continues to be the potential o
have the worst of all possible worlds: a consensus thar Ontario benefits from freer trade,
and thus the-possibility of a mild anti-Ontario feeling being generated; without winning

the support of Ontario.

Given the overall positive assessment of the nét benefits of free trade, whar are the
specific sectoral economic effects? Table 7 demonstrates that the chief beneficiaries
will be the banking and the financial service and foresiry sectors. The single casualty
most often identified is the textile and clothing industry. Tracking coraparison with
April data reveals a net growth in perception of benefits free trade may bring to the

cultural industries,
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Table 7

SECTORAL IMPACTS

NEITHEE
HELPED NOR NMET CHANGE
HELPED HARMED HARMED FROM APRIL 1986
' % % 36
Banks/Financial Services 43 il 23 MNSA
Forestry 54 12 33 =17
Farming/Agriculture 43 L& 35 +h
Fishing 45 Z2. 3l +2
Aurto [ndustry Yid 19 36 +5
Cultural Industries fd I& 37 + 15
Textile/Clothing 42 L5 43 +3

Note: Percentages for the first three columns sum horizontally and may not sum to
1G0% due to rounding and exclusion of "no opinion. The Net Change column
prevides data on the change since April 1986 based on a measure of those saying
"helped" less thosze saying "harmed,”

More importantly, where the fofest industry is concérned, the data supgest that the

free trade agreement could inflict further harm.

rinally, respondents were asked how long they thought it would be before the effects of
free trade would be felt, Just one in five felt that the effects would make themselves
felt immediately. Thirty-nine percent (39%) believe the first effects will becimea
apparent in twd to three years; aniotheér 27% think that they will take from three ig five

yedrs.

D. Evaluation of Federal Management of the Trade Talks

I'wo questions were put to respondents to elicit perceptibns of ‘the comparative
birgaining skills Brought to rthé tabile. First, aré Americans perceivad to be betisr
bargaingrs? The mzjority {37%) of Canadians continue to be confident that Canadians
can bargain firmily and affectively with. the Americans and get the best deal possible.
This level of confidence: appears to have eroded somewhat {-4} in the pericd since: April
of 1986,

DECIMA RESEARCH LiMTTED

i



i . y

10

The second guestion asked for an assessment of whether the federal government pushés

its own point of view strongly enough béfore the United States. The majority (53%) are

of the view that the government does not advocate the Canadian pesition with sufficient

vigor. There has been little material change since April. Further prohing tested for
assessment of the federal government's management of the negotiations. Again, the
majority (57%) of all Canadians think that the government is not managing the
negotiations well. Assessment tends to be more positive in Saskatchewan, Maditéba, and

Newfoundland,

Two views were then presented. Qne scendrio held that because the {ederal government
has staked so much of its credibility on succeeding in the trade talks, ir would agree to
anything to-keep rthem from failing. The altzrfiative hypothesized that the govérnment
would call the talks off if they did not prove in the best interesis.of Canada., The clear
majority (68%} are of the view that the federal government puts the interests of Canada

zhead of its own political expediency. This consensus does not vary across regions.

Residents of Metropolitan Toronto are less convinced that the government would walk:

away from the table (58% corhpared to a national average of 68%).

Avareness of who is Canada's chief tradé negotiator is reasonably high by Trost
standardst  309% of all Canadians claim to have heard of Mr. Reisman. Among these

Canadians, there is a reasonably pesitive assessment of Mr. Reisman's performance.

Sixty-five percent [(65%) of those aware of him {or 20% of all Canadians} contend that

Mr. Reisman is doing a good job at represenring Canada's interests. Just 16% {5% of all

(zanadians} think rthat he is doing a bad job overall.

Finally, Canadian residents were asked whether the cabiner shuffle would improve or
harm the way the govermment manages the talks. The minority (3%%) feel that the
shufile will improve overall management of bilateral negotiations. Forty-six percent
{46%) do not think chere will be any effect. Just one in 10, however, are of the view that
the shuffle will have a negalive impact on the trade talks., Skepticism i$ particulaiiv
marked i Ontario outside of Metto Toronto (+13 tompared to a net of +31. for all of
Canada}l. 1
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Caonceprions of federal-provincial co-operation and responsibility to the Canadian
electorate were also probed. Just one in 10 Canadians would argue in favour of a

unilateral federal initiative, Fully 429 think that any such-agreement must be ratified

- by alf provinces.. Ancther 40% think that it shduld meér the approval of most of the

provinces. But Canadians recognize that it will be difficult to negotiate a deal which is
satisfactory to provincial, labour and business interests. Almost six in 10 think that it is
not likely that the government will be able to satisfy all of these interesis. '

The final process dimension asked whethér the ggvernment has 3 responsibility o inform
Canadians about what 1t i$ prepared ta negotiate with the Americans. Fully 68% adopy

this view.

E. Cedar Shakes and Shingles

Overall awareness of the United States tdriff on Canadian cadar "shakes and ‘shingles" is
high at 81%. The consensus among #4% of ali Canadians Is that the federal governiment
response was teo weak. Another 32% think that the response was neither strong nor
weak. No.significant regional differences emerge on this dimension. More importantly,
J4% argue rhat the shakes and shingles controversy had ne material tmpact on their
views about free trade. About-one in five (23%) conceded that the controversy made
them mote likely to feel that the free trade agreement might be a bad idea. A similar

proportion reperted the opposite effect.

Cormnparative ttacking of forestry as a sectoral winner or loser from free trade indicates
moderate erosion in perceptions of net benefit (-17) in the period since April. Residents
from Oritario éhow more concern than their western counterparis about potential harmm,
with 39% saving the industry will pe harmed, compared to 23% in British Columbia ar

Mewfoundiand,

5 Q
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F. Thematic Analysis

Tracking of overall intensity of agreement on. an eleven-point. scale for a series of

thematic issue statements indicatées a slight increase in the number of Capadians who

feel that the United States might take advantage of Canadian friendliness, that free

trade may matter to business but not the average worker, and that any free. trade

initiative might lead 10 increased domestic tension.

An examination of the cdrrelation berween the variocus. thematic issues and levels of
overall support for the trade initiative continues to suggest. that views are being formed
on the-basis of emotional concerns rather than pragmatic ones, The dominant question is
still not gne.of competition, enhanced productivity or trade balance, but achieving a
middle ground in our relatlonship with the United States. The {cllowing table indicates

the principal issugs which correlate with positicns on iree trade.

Table
ISS5UE STATEMENT
CORRELATION
COEFFICIENT
There may be economic dislecation and short-term
probleris if Canada enters into free trade arrange-
ments, but we will have to have free trade in order
to ensure that there will be more jobs in the future. . 0.42%7
P'm really concerned that tha free trade issue is
only going to.create tensions and. frustrations in ,
Canada, Just as thmgs were gettihg berter. G.3143
People who oppose a free trade agreement with
the' United States just don't.havé enough o
confidence in Canada. 2334
If our economy hecomes any more closely tied to the
American economy we will lose our political independence, 0.2771
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[n sum, ihe dominant issues in the free trade debate for ihe period since April 1936

remain similar in otrdér of prierity for most Canadians. But a slight drop in correlation

.coefficient vatues indicates that any one issue has less infiuence on individual positions

on free trade. This phiencmenon may be a reflection of a broaderiing awareness of the.

complexity of issues at stake.

C. Conclusians

o lLevels of overall suppott for free trade, while remaining stable since Aprii 1936,

indicate a slight soeftening of resolve among supporters and opponents,

o Canadians feel that hilateral relations have cooled, While the majority continue to be

confident that Canadians can bargain effectively with the Americans, the ievel of

coniidence is eroding. The federal government is not percelved to be managing

negotiations well. The consensus among 44% of all Canadians was that ihe federal
response to the United States tariff-on Canadian cedar "shakes and shingles™ was not
strong enough. The controversy, however, has little impact on overall views of free

trade.

o The strongest provincial supporters for free trade continue. to be British Columbia,
Alberta; and Newfoundland. The weakest SUppoOrters are found in Manitoba and
Ontario -- particularly Metropolitian. Toronte, The case for free trade appears fo be
gaining ground In Saskatchewan; New Brunswick .and the Ontario region outside of
Toronto: While the provincial tonsensus continues to be that QOnitario industries witl
gain more Irom free trade than industry in other provinces, the perception of Ontario
as an automatic winter is losing ‘ground.
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o The need for a national cernmunications program with three distinctive regional

themes is confirmed by the second wave of this study. The themes are defined in

terms of perceived importance of irade and net beneiits from any free trade

agreement with the United States for:

. British Columbia and Albérta;
Ontario, Manitoba, and Saskatchewan; and

Quebec and Atlantic Canada,

Allaying fear that free trade talks might jéapar‘dize' federal provincial relatiocns or

accord among groups in Canada remains key to any communicaiions strategy.

National themes should continue to focus on the iniriative’s fundamental roie in
planning for Canada's future success in world markets. The priority should be on

reinfercing Canadian confidence in future economic prospects.

In each province, every effort should be made to demanstrate the poteniial for the

leading industries to reap benefits from a Canada-United States trade agreement.

Decmva RESEARCH LIMITED

o




i .k

L. INTRODUCTION

The following report provides traclking data on Canadian attitudes toward freer trade in
general, and panticularly_ toward an agreement with the United States. [t replicates
central questions about the current Canada-United States trade situation first reporied
in a3 survey conducted for McLauchlan, Maohr, Massey in April of 1926 {reéference rinmber
1686). This report is based on the results of a nation-wide sampte of 1500 respondents.

The interviewing for the second wave was conducted in the period berween July & and

Auly L4, 1986,

The first section of the report explores general orientations to cultural nationalism and
the United States. Chapter [T delves - inta what freer trade means 1o mast Canadians, 1t
also ncludes an analysis of prescriptions for future trading partners. Section I
examines general attitudes rowards the Unifed States. ‘The following chapter explores
who is seen as the winner and who the loser in the event of a more liberal trade
agreement with the United States. The study then turns to an evaluation of federal
management of the trade talks and the specific impact of the cedar shakes and shingles
controversy. It concludes with a profile of the dominant issues of the debate which are

irmportdnt inanimarting support for or opposition to free trade,

A. Indices of Nationalism

The first wave of this study constructed four indices from a series of questighs to
identify orientations to Canada's trading relationship with the United States. Oné was
replicated for tracking purposes. The index created was labelled "cultural rationaliseo."
Respondents were asked which view of two best représerted their awn. The first stated
that some people feli Canada's television, publishing and performing aris industries
should be included in the neporiarions because it would provide them with new rmarkets:
and opportunities. The opposite- view stared that others felt these industries should be
protected from American competition because sooner-or iater our cultural identisy will

be seriously threarened. Those who adopted the position that the industrigs shoutd not-be

includéd were further .asked if their position would change if Canada would have w

compensate by making concessions In other areas which could cause the loss of jobs.
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B. The Cultural Nationalist Index

Just under a majerity of CGanadians (49%) hold that cultural indusiries should ot be
included in any free trade negotiations with the United States. This represents a slight
increase (+4) over measures canducted in April of 1936. But it should be underlined that
roughly one-in-three of those nationalists could be characrerized as cultural
nationalists. 1f the exclusion of cultural industries could trigger a domino. éffect of
Concessions in-other areas which could cost Canada jobs, then just 17% .of all Canadians
would continue to nsist on their being kept off the bargaining table. Forty-nine per-cent
-of all Canadians favour negetiating any free trade agreement to cover cultural industries
die to the prospects of expanding into new markers. The following table charts net
change, if any; over the period since April

Table |

THE CULTURAL NATIONALIST INDEX

APRIL 1586 JULY 1586 NET CHANGE
% % 0

Cultural Nationalists. 28 32 +4
"Nio-o Sj:" Narionalists L7 L7 +=0)
"Non"-MNationalists 34 49 -3

Note: Ceolumns may net-sum to 100% due to rounding and the exelision of the "o
opinion" category.

The demographic proiile of cultural nationatists remains unchanged in the intervening
period. Those 65 years or older, and those with at least some university education are
more likely to resist the inclusion of the cultural industries in free trade talks. Overall,
residents of Newfoundland, British Columbia and Alberta are more likely (+10) to arpue
in favour of free trade f;ﬁr the cultural sector. Finally, Quebec residents are more
inclined (+14) than the national average to Insist on categorical excluston. Marnitoba ana

Saskatchewan residents, an the dther hand, are more likely wo be "io-cosi™ nationalisis.
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{f the number of cultural nationalists has increased slightly {+-’+} in the period since the
last study, this may be offsét by a moderate incréase in the belief that the’ cultural
industries may -experience a net gaif in the event of a free trade agreement with the

United States. Table 2 outlines thisidevelopment.

Table 2
EFFECT OF FREER TRADE QN THE CULTURAL INDUSTRIES

APRIL 1986 JULY 1986  NET CHANGE

&% % %

CULTURAL INDUSTRIES WQULD BE:
Helped a Great Deal I6 13 +3
Helped A Bit 23 26 +3
Neither 12 [& -1
Harmed a Bit 20 149 -1
Harmed A Great Deal 22 g —i
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I. THE MEANING OF FREER TRADE

For Canadians, it is "freer trade if pessible, but not necessarily free wrade with the
Urufed States." But what.does free trade represent to. Canadians? Respondents were

asked how they would characterize their overall understanding of how tariffs or

non-tariff barriers such as government regulations work in international rrade.  The

majority of Canadidns (60%) think that they have a reasonably good understanding. This
levél nas remained constant since the first wave of ihe study in April of 1986, Key
regional and demographic variations persist. Confidence in understanding continues to be
higher {71%) in the Metro Toronto-area. There is a wide gender gap in self-styled leveis
of compretension. Men are more likely to clalm expertise {66%) than women {543%),
Interestingl}*, age does not seem {0 correlate ‘with insight inte how tariff barriers
operate.. But education plays a key role. Those who have graduated- from univeérsity are

more likety to claim higher levels &f understanding (+( than their les$ educated

codnterparts, Income also. rises with understanding; those reporting annual household

incomes of $50,000 or over are marked in their comparative confidence {+13). In sum,
self-styled understanding of the barriers at stake in'free trade does-nor appear to have
grown with the greater exposure to the debate since April. It continues to be directly

related to higher socio-economic indicators.

A. The Importance of Trade

Overall perceptions of the importance of trade to Canada's economic future. remamn
high.  Sixty-nine percent (69%) of Canadians consider trade to he very imporiant to

Canada -- a level uncharged since Wave [, There are inferesting orovincial variations in

this perceived importance, [n.peneral, western provinces are more aware of the critical

importance of trade To their national as well as pefsonal well-béing. Saskatchewan

residents are. more. likely {(+12 over rhe national average) to say that it is very

impartant, .[n Quebec, on the other nand, just 53% of all residents consider trade ro be

key. Again; positive perceptions of the importance of international trade to Canada's

eConOmy rises with education.
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B. Canada's Trading Partners

To determine perceptions of Canada's position in global trading, respondents were-asked

‘where.Canada should focus future efforts in sething goods and services. In the first wave

of this 'stud}f, the data suggested a majority consensus that a multilateral approach was

Canada's best option, 3ince that time, there appears to be a growing feeling that the
United States should provide the focus of future trade efforts. This may reflect a

heightened awareness of Canada-U.S. trade relations during the intervening process of

Aree trade- talks. Still just a narrow plurality {46% or + 13 over Wdve 1) indicate that the

United States is where Canada should focus future trading efforts. Despite this shift,

however, most Canadians do not necessarily see Canada's role in international trage: in

exclusionary terms. The western provinces in particular continue to emphasize a

multilateral trade strategy. Table 3 outlines regional variations on Canada's future trade

picture.,
Table 3
WHERE CANADA SHOULD TRADE BY REGION

UNITED . g

STATES  PACIFIC EUROPE OTHER

% Net % Net % Net %  Net
REGION
British Colufnbia 39 (#1139 5y 1L 10y 1L {+8)
Alberta 65 (+10) 29 (=2) 12 {-12} 15  (+3)
Saskatchewan/Manitoba 47 (+17) 13 3 19 {-7) 15 (+3)
Qntario g9 {+20) 18 1) 18 {-7) t5 (z0)
Quebec 56 {(+13) 20 (#0) L7 {9 15 (20}
Atlantic 60 {+25) 12 (-1 1 {13 14 (+D)
National Average 46 (+13) 20 (-7 15 (-4 16 (-7

Note: Net change reports variations over measures in April 1986,
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Table 3 demonstrates a growing priority attached ¢ the importance of future trade with
the United States. But the corollary to this is not an eresion in support for trade

diversification. Canadians do not necessarily see the world trade map in-exclusionary

terms.  The majority in the West continues to place greater emphasis on diversified

ecanarmic relationships.

Among demographic variables, age is the sale one of interest. In general, younger

Canadians appear to be more United States-centred .in their perceptions of international

trade (+7) while those over 43 are less so (-7),

. Qwverall Qrientation 1o Freer Trade

[f Canadians are multilateral in their orientation to future Canadian markets, what is
their position on Canada’s entry into some type of more open trade agreement with the
United States? The overwhelming majority (78%) of Canadians continue to beligve thai
it 1s a good idea to liberalize trade across the 4#9th parallel.. While this level has
remained constant sirice April of 1986, the data irdicate a shift (-&) from ihé mast

positive pole of assessment.

Table 4

POSITIONS ON A "MORE OPEN
TRADE AGREEMENT WITH THE UNITED STATES"

CULTURAL CULTURAL
JULY APRIL NATIONALIST -NﬁT[DN:"\:L!ST

1986 1986 JULY 1986 APRIL 1986
% % % %
A Very Good [dea i2 £8 g L1
A Cood ldea 66 &l 50 55
A Bad [dea i2 L& 32 26
A Yery Bad [dea Z 4 3z ;

Note: Percentages sum ».re-rt:c-stlty,r and may not sum o [05% due ta roundmg

- and ewclusmn £F "o opinion.”  Culiural-Nationalists are defined a3

those”who do not fesl that: Canada's television, pubhhhmg or pnrformlng

arts industries should be- included in any negoracions with the-United
States.
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No significant demographic variations emerge. In provincial terms, Ontario and

particularly the areas outside of Metropsolitan Toronte continue to be less supportive of

the concept {-8). Cultural nationalists and theose who advecarte more distant relations

with the United States are also less inclined to favour the idea of some. form of free
trade agreament{—l{l and -17 respectively), While this farge majority of Canadians
express support for "freer trade" with the Linited States at the level of principle, it is
clear that this opinion is offered withour deliberation about the pros or cons by the

respondent, -

A subsequent question, which introduced some of the putative downside associated with
such-an agreernent, elicited a strikingly different result, Canadians are divided in their
assessments of the larger impacts of free tradé on Canada. In general, 53% of ail
Canadians argue that free or freer trade could increase export opportunities, create jobs
and stimulate the expansion of the Canadian eccnomy, This compares with 35% of a
similar view in April of 1986, Forty-four percent think that the absence of free trade is
better for the Canadlian economy. The balance express o -opimion. Indices of cultural
nationalism -- defined in terms of willingness to in¢lude cultural industries in

negotiations -- bear a significant influence in adopting positions on this dimension. Table

4 indicates the impact of nationalism on perceptions of free trade,
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Table 5

PERCEPTIONS OF FREER. TRADE IN RELATION TO NATIONALISM

NO FEEE
FREE TRADE TRADE
GO0 FOR. CANADA BETTER
% 95
Canadian Average 33 44
Cultural Natlenalism
Nationalist 3R 38
No-cost Nationalist 47 50
Non-Nationalist 66 , 32
Felations with the United States
Colder than Government &0 36
Cooler than Government il 53
Same 60 39
Clgser . 61l 38

Note: Percentages exclude no opinion. For an explanation of the nationalist indices,
consule the technical appendix.

D. Provincial Views an Freer Trade

The strongest provincial supporters for free trade on this dimension are Newfoundland,
Alberta, and British Columbia although there is still erosion in support ameng residents
of these provinces; of not less than 3% with the exception of Alberta, since ‘Aprit. The
oppenents rematn Manitoba and Ontario - particularly the area outside of Metro

Toronto.

The following table presents the tevel of support for free trade by province and the net
thange, if any, from Wave L,
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Tahle &

PERCEPTIONS OF FREE TRADE BY PROVINCE

FREE TRADE ~ NET CHANGE

GOOD FOR CANADA  FROM APRIL
% %

REGION

British Columbia 6l -3
Alberta 67 +1
Saskatchewan a0 +-0
Mahitoba iy -3
Balance Ontario b -5
Metro Toronto 32 6
QJuebec 23 -1
Mew Brunswiclk 56 +3
Nova 5cotia a6 3
Prince Edward Island* BT *+21
Mewfoundland 68 -3
National Average. 33 -2

# Note: fnterpret percentage changes.since April with caution due to the small sampte

3Ze,

Agé emerges as an important variable aifecting views on whéther free trade wouid be
good or not for Canada's future economic prospects. Those réspondents (8 to 24 and 35
to 44 are more tikely to consider the overall effect to-be good: Those 53 to 64 years of

age, on ihe other hand, are less likely (-9} to think so, as are their seniors.

tinally, assessiment on this d'lmensiq:‘:un is aftected by one’s views on cultural nationalisin

and the appropriate relationship with the United States.

E. Attitudes Towatrds the United States

To determine overall views about the United States, three.questions were asked about
personal peeierence regarding the form the bilateral t'fe.!a'cigm;hip should take, the current
state of affairs, as well as descriptions of what the poverament slees as ‘the ideal
refationship with the United States.
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Table 7 outlines the perceived current bilateral relatienship and compares the results
with those previously obtaihed in April 1986,

Tahle 7

CANADA - UNITED STATES RELATIONS
BILATERAL RELATIONS

KEY: (1) July 1986 {2} Net Change from April 1986

CANADIAN .
PERSONAL COVERNMENTS CURRENT
PREFERENCE. [DEAL. RELATIONS
n @ O S (D S 1
H ] A
Cool and Independent 7 +1 7 +2 24 +9
Businesslike but
Neighbourly 43 0 -3 29 =4 42 -
Close Friends and’
Trading Partners 37 +L 4l +1 24 <9
Warmest and Clasest
of Friends 12 -1 21 -+ 3 i

Personal preference and perceptions of what the federal government wanis in terms of

bilateral refationis have remained constant in the period sinte April 1986, Preference

between friendty/close and coolfindependent measures pverall are split virteally evenly.

What is remarkable is the reluctance o adopi extreme positions.  Just one in ten

Canadians, for example, advocate that Canada become "the warmest -and closest of

friends" with our neijghbour to the south. The public marginally favours'a businesslike but

fneighbourly toneé.

The data substantiate a key proposition from the first wave of this study. The Canadian
public conrinues to believe that the _govemmem wants a relationship much ¢loser than is
deemed appropriate. Overall, 49% of Canadians want to be close trading partners, but

62% see this as the central federal goal. ‘The actual siate of the current reiationship is

characterized in this way hy 32%. The prairie provinces are less likely ro say ihat the
relationship-at .present is close, particularly in Saskatchewan where just 24% adopt this

View,
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By way of summary, then, the data for the second wave of this study reinforce the
warning to the federal government thar Camadians want a friendly but businesslike

bilateral relationship. Canadians seern to regard friendship and business as two distinct

dpheres in bilateral relations. The, majority feel that they-want o remain friends with

Americans. At the same time, Canadians are aware that friendship does not necessarily
imply business advantage. Indeed; there is a widespread recognition that Americans are
single-minded ahout protecting or enhancing thelr economic interests. Fully 75% of all
Canadians {or +2 over April) share the view that "Americans, while they may tike us,
don't do us any special favours when it comes to trade and economics." The appropriate
Canadian response 15 a friendly, but firm assertidgn of Canadian business interests, On
this front, Canadians seem to feel the federal government is remiss. It seems to want a
closer friendship with the United States than is appropriate. Canadians are not
convinced the federal government is firm -enough in advancing its business interests.
Positions on the appropriate note for Canada-U.5. relations continue to be related fo
perceptions of free trade. [f one considers free trade to .be 3dod for Canada, theh the

preference is for a close trading relationship.
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[II. ASSESSMENTS OF FREER TRADE

T establish the context for specific.assessments of free trade, respondents-were askad
how .important a trading pariner Canada is to the United States. Fully 57% consider
Canada to be an impcrrtantvpartner to the United States, & level unchanged since April of
1986. Quebec residents are the least likely io attach very great importance 16 Canada's
role. On the -other hand, residents in British Colunibia are mgre apt to valug the

Canadian importance to the American trade picture more highly {+7).

A, Winners-and Logsers

Respondents were then asked a series of questions fo determine overall perceptions of

who would win and who would lose in the event trade barriers for gt:ods and services aver

thé bordér were removed. Since April the overall helief among 55% of all Canadians has.

consistently been that the country will benefit from any free trade agreement with the
United States. The following table profiles regional variations in perceptions-of benefits

or losses to Canada.
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Table &

BENEFIT/LOSS TO CANADA OF THE REMOVAL OF
TRADE BAREIERS BY PROVINCE

‘ NEITHER BENEFIT NET CHANGE
BENEFIT NOR LOSE LOS FROM APRIL 1986
% % %
FROVINCE
British Columbia - 58 14 32 -3
Albertd 67 6 27 -6
Saskatchewan 37 6 33 +[4
Manitoba b4 [l 41 +l
Balance Ontario - 43 12 40 +1]
Metropolitan Toronto 49 g 43 +10
Quebec 25 LL 34 +2
New Brunswick 57 7 33 +25
Nova Scotia 23 1l 32 )
Prince Edward [sland T4 3 38 +{
Newfoundland. 71 7 23 -5
National Average 35 5 35 +1

Note: Percentages -for the first three celurnns sum horizontally and may not sum to
100% due to rounding and exclusion of "ho opinien,* The Net Change column
provides ‘data ‘en the change since April 1986 based on a measure of those saying
"henefit® minus those saying "lose."

The case for free trade appears to be gaining ground in some regions of Canada. Naw
Brunswick, Saskatchewan and the area-of Ontario putside of metrapolitan Toronto appear
to be rising in terms of perceived net berefits. Positive assessment persists in

Mewfoundland; Albérta and British Columbia.

Interesting demographic variations emerge. Women are mere tikely to perceive Canada

will win‘more {58% said "benefit™) than it will lose {329} than men. 30 too are the very

young hetween 13 and 24 years of age and those between 33 to 44 years of age, more
positive in their net assessments. Finatly, respondents at either end of the household
income scale, whether under $1[JA,G_‘DG D ovar Sﬁ_ﬂ,[ﬁl_ﬂﬂ, are also more positive.. Not
::i;rrprisingly, cultural nationalists and those who prefer an arms—length redationship with

the Unired States are more negative in their astessments.
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But what are views of the net benefit to one's home province compared to others? The
second wave of thisvstudy\cmﬂrmsa.centra‘l finding in the. first, Canadians continue ta
believe that their own province will do hetter under a free irade. agreement than the
country as a whole. But the optimism about provincial impacts appears to be abaring
sdmewhat, Newfoundland, British Columbia and Alberta residents are less positive in
their net assessments, while still well above the natiocnal average. By contrast, Medro
Toronto residents are becoming more persuaded that QOntaric will gain in the avent of
free trade; The following table portrays perceptions of benefits or losses to the

provinces if trade barriers against Canada-U.S. goods and services are rerioved.

Table ¢

BENEFIT/LOSS TO THE.PROVINCES OF THE REMOVAL OF TRADE BARRIERS

BENEFIT ABOUT THE BENEFIT NET CHANGE
MORE SAME LESS FEOM APRIL 1986
% % %
PROVINCE
Brirish Columbia bl 19 17 -13
Alberta 6l 21 L6 -1&
haskatchewan L7 27 LS +2
fanitoba 33 37 27 -7
Balance Ontario. ho 26 28 12
Metropolitan Tororto 52 23 24 +7
Quebec 42 31 26 -6
New Brufhswick 5% L7 23 -9
Nova Scotia 52 28 19 -3
Frince Edward-Island al 22 24 +7
MNewfoundland 35 23 23 +12
MNalional Average 30 26 23 -6

Note: Percentages for the first three calumns sur horizontaily and may not sum o
160% due te rounding and exclusion of "no opinion.® The Net Change column
provides data on the change since April 1986 based on a measure of. those saying
orovince would Ybenefit more” minys those saying "ess.”

i
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‘Again, positions on this dimension are strongly influenced by one's views concerning

cultyral nationalism or thé appropriaté.relationship with the United States. Assessment
is more pessimistic as age and education levels rise. It does not vary by gender or

household income.

Canadians continue to he unconvinced of the need for urgency in negﬁ_tiatihg" any

agreement despite wide awareness of the cedar shakes and shingles controversy since
April of 1986, The majority (57%} do not see the need for any hurry. While free trade
appears to be a good idea, divided opinion on the net benefits indicates rhat, for most

Canadiaris, it is an idea whose time has not yet necessarily come.

B. Macro Economic Effects

[f Canada and the Lnited States ivere o reach some kind of an agreement on trade, how:

long do Canadians feel it would take before the effects would be felt? Just dne in five
think that the eiffect would be immediate. Thirty-nine percent {-6 from April) estirnate
that it will take two to three years. Another 27% contend that effects will not work
their way through the system for three to five years, with the balance stating more than

five.

To determine just what these effects might be, respondents werd asked a series of

questions about the specific impacts on Canadian companies, jobs and prices, Tabie 10

details these effects.
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Table 10

-.

PERCEPTIONS OF THE EFFECTS OF FREER TRADE ON JOBS AND PRICES

NET CHANGE -
PERCENTAGE | FROM APRIL
CANADIAN COMPANIES
l Would be more profitable 54 -1
Would be overwhelmed 44 +1
! JOB CREATION
Fewer jobs 2% +2
The same number-of jobs 33 +G
l More jobs 37 -3
i CONSUMER PRICES
’rices would be lower 4] -R
Prices no lower 58 +&

Note: Percentages do not sum to L00% due to the exclusion of "no opinion.”

Table |l demonstrates that the majority (70%) of Canadians think that there will be
more jobs.as a résult of free trade or that the number of jobs lost will be offset by the
number of new jobs created. This view has not been materially altered since April.
Prices, on the other hand, are more likely to be perceived to be unchanged in the event

of free trade in Julg,r than they were in F.pr..il.

C. Reglonal Impacts

There are interesting demographic variations in terms of the perceived impact of free
trade. Flirst, Quebec residents are ‘more likely (+8) 1o argue that Canadian companies
will be overwhelmed by their American counterparis. These over 67 years of age are

dlso less likely to think the prospect of free trade a positive one. Once again, middle

incarme households are skeptical of the overall gains to be made by Canadian companies.

iy
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As for job creation, the same demographic trends are apparent. Men, those 18 to 24 and
35 to bk years of age, as well as middle income families with incotnes sétween $30,000 to
549,999 are more likely o think that the price of goods will fall below the natignal

averagﬁ:«af‘cer a free trade agreeme:ﬂ:-.

What hecomes interesting in terms of the regional orientations to free trade, is the
effect of interpolating overall awareness of the importance of trade in general and net
assessmients of the benefits of free trade to the nation: The three main groups identified
in April:of 1986 still remain. British Columbia and Alberta residents share the view that
rrade is critical and that Canada stands fo gain in any agreement. Quebec and the
Maritimes appear to share this convietion about the positive impacts of free trade,.bur
consider trade overall to be a less inportant issue. Flnally, Ontario, Manitoba and
Saskatchewan share a dubious assessment of the benefits of any free trade strategy, but

an awareness of trade's overall impoertance,

The clear Inference cofitinues to be that there must be three regionally ‘sensitive
strategies. The one for Alberta and British Calumbia is reasonably straightforward and
must continue 1o point out the gains to be made for their respective provincial economies

from an agreement. The additional message for Quebec and the Fast is ro enhance the

awareness of the impertance of trade. Finally, any comimunications strategy for those

provinces opposed to free tradé must he to point out How ary agreement- fits in with

long-term economic planning.

. %ectoral Impacts

[n general, Canadians appear to know little about any specific effects a freer trade
agreement might. have on certain sectors. The majority are of the view that the

principai winners will be the banking and financial service as well as forestry sectors.

The single casualty most often identified is the textile and clothing industry:  The

Enllowing table profiles--perception’ of sectoral impacts and net growth, if any, since April
1986,
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Table 11

SECTORAL IMPACTS

NEITHER.
HELPED NOR. NET CHANGE
HELFED HARMED HARMED FROM APRIL 1986
% % e
Banks/Financial Services 43 3t 23 NfA
Forestry a4 12 i3 -t 7
Farming/Agriculture 43 16 39 +4
Fishing 45 22 3 2
Ao Industey G4y (2 36 +5
Cultural Industries A4 1% 37 +110
Textile/Clothing 42 |5 43 +3-

Mate: Percentages for the first three columns sum horizoatally and may not sum to
[00% due to rounding and exclusion of "no opinion.” The Net Chdnge colurmn
provides data on the change since April 1986 based on a measure of those saying
"helped" less those saving "harmed.”

Whart demographic patterns eﬁ,erge‘?" First, men are less likely te consider any particalar
sector a winner than are women. So tog are those aged 55 or over m'are-c'ritical n their
assesstment of the net Impact free trade might have on that sector. In general, those
Canadians between the ages of 18 16 24 or with little formal education appear more
convinced that any of the seven sectors surveyed will Bald their -own and indeed galh

under any more liberal trade scenario.

The secter of specific interest, given the cedar shakes and shingles controversy which
erupted in the perlcrd sirice April 1386, is forastry, Note that most Canadiahs are of the.
view that the forestry sector will be more helped than harmed {+21 “helped" minus
"harmed”} by ‘'a Canada-Ul.5. trade agreement. Canadians aged |3 1o 24 are more likely
(+36) 1o consider forestry a winner. By contrast, those aged 533 to &4 .are not (-1
Gender v_ariia.t's.ﬁns.are slight, with women slightly less- likely to award a positive net

assessnient. There are no significant variations on education ot income.
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In terms of cultural industries, there are interesting deniographic wvariations in

assessments, fMen are more skeptical (-7 "helped® rminus "harmed™) than womer about

prospects for the cultural sector in the event of freer trade. As well, those residents

between 25 1o 34 years of age appear more positive: {+15) about the effects an baok

publishing, television and the performing arts.

By contrast, those 65 or older are more negative (-16), S0 too are those with university
educations (-22), or household incomes. over 340,000 {(-14) more concerned about potential

harm to the industries-at the heart of the cultural secror.

The following. table presents regional breakdowns on sectoral impaces.  As in the: first
wave ot this study, the data suggest that Ontario residents are generally more concerned
abour potentially negativé sectoral impacts. British Columibia residents are more
positive in their assessment of net benefits to the forest sector under free trade, albeit
in smaller numbers than in April compared to their counterparts in other prc}vinces_
Residents from the prairie provinces think that the financial, forestry and farm sectors
will be the pr.incipal winners. Quebec respondents seem to contend that the banks and
auto sector will henefit most under any free trade scenario with the United Statés. The
foresiry and fishing sectors are those most often identified as the beneficiaries in the

Atlantic region.
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- Tabla 12

BEMEFITS/LO55ES OF FREER TRADE WITHEN REGIONG BY SECTOR

BRITISH COLUMBEA PRAIRYIES ONTARIQ GUEEBEL, ATEANTIC -

BereFit Lose Beasfit Losz  Benefit Lose Senefrt Lose Benefit  Lose

3 z . S i z i p 3 £ E

Banks/F Inancial

Sarvices 41 20 LE} 19, A0 20 16 22 15 a0
Forestry {ndustry T 23 58 30 §f 41 52 3 &0 29
Farmingsagrleulture S0 33 54- 0 44 10 az 34 35 31
Fishing Industry 43 29 A 26 4G 8 43 22 i £3
Auta Industry
Cultural lndustries 5% 'SDI a8 Ky ag 39 44 43 50 34
TExTile/CLuThing ] .

badugtry gt 32 43 a a1 46 38 46 45 i

There has been a marked movement in assessments of sectbral impacts sincé April.

“Overall, evaluations of the net beriefits to the forestry sector appear less positive than in

April, even in British Columbia. Net declines in perceptions of the fortunes of the

forestry industry under free trade are especially apparent in Quebec. Despite overall
erosion in assessments of the bemefits to the Canadian. economy in general, those
supportive ceglons, particularly British Columbia and the -Prairies, indicate net gaing in
perceived benefits across most Sectors. By contrast, there is-a tendency to. he inore
negative in July than in April afriong Quebec respondénts. Ontario respondents, while
still overall not supportive of free trade, appear slightly more positively inclined to

assess the ner benefits to the fextile, cultural and farming sectors., Finally; while the

Textile séctor iz universally pergelved fo be the sector most at risk in the Capadian

£conenty, this view appears to be-softening somewhat.

i
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"Tahle |3

NET CHANGE (N PERCEPTIONS OF BENEFIT SINCE
APRIL 1986 WITHIN REGIONS BY SECTOR.

BRITISH
COLUMBIA  PRAIRIES ONTARIQ QUEBEL ATLANTIC
% % £ E 9%
Farestry Industry -11 -3 -19 -30 -6
Fartning/Agriculture +19 +9 +7 -10 +7
Fishing Industry +1 +17 -2 =5 +1
Auto [ndusiry +20 +13 -2 +13 +]
Cultural Industries +23 +17 +11 +2 -4
Textile/Ciothing Industry i +l6 #13 Eah +10
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IV, EVALUATION OF FEDERAL MNHGEMEN‘T OF THE TRADE TALKS

The starting peint for any evaluation of federal management of the trade talks is gvarall
perceptions of gemparative advantages, If any, in negotiating skills brought to the
bargaining table. Two questions were put to respondents to elicit views on this
diménsion. Are Americans perceived 1o be berter bargainers? How well does the federal

government advocate the Canadian position?

The majority, of Canadians (37%) Continue 'to be confident that Canadiarns can bargain
effectivély with' Americans and ger the Best deal possible. However, the data suggest-a
slight {-4) erosion in this confidence in'the petiod since Agril, Thosé respondents &5
years of age or older or those who have graduated from university appear more nervous
about the negotiations. Pesitions on bilateral relations and cultural nationalism have 4
direct effect on expectations about comparative disadvantdge in bargaining with the
United States as ohe might expect. Wheh it comes to provincial variations, confidence is
more marked among supporters of free trade. In British Columbia, however, while
overall support remains high, there is more insecurity about the negotiations {-8)
compared to other supporters such és Alberta; as well as a decline in confidence since:
April.

The second dimensidh probed for assessments of whether the federal povernrment
generally "pushes its own polnt of view tog strongly, noT strongly erough, or has the right
balance:” The majority {58%} are of the view that it does not push strongly encugh. Nor
has there been much material change in this lack of confidence in the federal
Edvernment’s advocacy since April. There are no significant demographic variations 1o
this viesw, Not surprisingly, perceptions of the capacity for bargaining are directly
relared g overall positions on free trade. Proponents-tend more often to state that the
government 15 achleving the right Ealanca than opponents, but even a majority -of this

-group expressed dissatisfaction in this Fegard.

DECIMA RESEARCH LIMITED




Table L&

PERCEPTIONS OF GOVERNMENT ADVOCACY BY SUFPORT FOR FREE TRADE

_PRO FREE ANTI FREE

TRADE IDEA TRADE [DEA
% %

Government pushes too

strongly LG Il
Has the right balante 37 24
Does not push strongly ‘
enough 32 63

Note: Percentages sum vertically and may not sum to 100% due to the exclusion of "rio
opinion.” ‘

In general, fesidents of Quebec seem more likely to think thar the government is
achieving the right note as composed to their provincial counterparts. Those Ontaric
respondents outside of the Metro Toronto area, on the other hand, are more often of the

view that the federal government lspushing"its point of view strongly.

management of negotiations. Again, the majority {37%) of all Canadians think. that the

government is not managing negotiations well. Assessments tend to be marginally more
positive in Saskatchewan, Manitoba and Newfoundland. The following table details these

measures by province.

-

.

Further questions asked for an assessment of the guality of the federal povernment's
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Table |5
EVALUATION OF MANAGEMENT OF TRADE TALKS BY REGION

CANADIAN GOVERNMENT

Pusties. Has Doesn’t Push
Too Strongly Right Balance Strongly Enough
% i %
REGION
British Columbia 16 32 58
Prairies 2 31 &0
Ontario 14 22 63
Juebec 10 G LS
Atlantic Canada & 32 29

Note: Rows sum horizontally and may not sum to 100% due to rounding and exelusion of
"no opinion.®

A. Perceived Legitimacy

Two scenarios were then presented to test for perceived legitimacy of the federal
mandarte in the ralks. One hypothetical case stated that becauge the federal governiment
had staked so much of tts credibility on succeeding in the trade talks, it would "bargain
away everything -- inciuding the kitchen sink™ in order to prevent their failure, The
altermative hypothesized that the. government would call the talks off if they did not
prave inthe best.interests of Canada. The clear m;Lj'oritj,r (63%) are of the view that the
federal government puts the interests of Canada ahead of its own crédibility., This
reasonably high level of perceived legitimacy does not vary across regloa to any
significant degree with the -excep.t"iOn of metropolitan Toronto, where residents appear
less -convinced than the national average (-15) that the government would walk away
trom the table In the event of a bad deal.

By way of surmmary, then, while there is some dissatisfaction with Federal leadership
during. the trade talks, there is no patticular perception that chis failure tg assert
Canadian views as vigorously as the public mighr like: may amount to an impeding sell-
Qut.
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B. Awareness of the Chief Trade Negotiator

Overall, about one in three Canadians identified Mr. Reisman as Canada's chief trade
negotiator. This is a reasonably high measure of awareness for a Canadian public
figure. More importantly, among those Canadians who have heard of Mr. Reisman, the
majority (20% of all Canadians) contend that he is doing a good job representing Canada's
interests. Just 5% of all Canadians think that he is doing a bad job.

Respondents were also asked why they assessed Mr. Reisman's representation of Canada's

interests the way they did. The following unaided responses were offered.

Table 15

ASSESSMENT OF REISMAN'S PERFORMANCE

PERCENTACGE
(n=349)
A Good Negotiator 23
Stands for Canada/Canadians 18
Good Background/Abilities 29
Other: Good Job 18
Poor Negotiator 2
Doesn't Stand up for Canada 3
Doing Nothing/A Poor Job 4
Americans are in Control 2

Awareness of Mr. Reisman is higher among men, and rises with the standard
socio-economic indicators of education and income. Awareness of the chief negotiator is

lower (-12) in Quebec.

C. [mpact of the Cabinet Shuifle

Canadian residents were asked whether the cabinet shuffle would have any effect on the
way the government manages the trade talks. A minority (39%) feel that the change in

ministerial portfolios will improve the management of Canada-U.S. relations. On the
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other hand, few {11%} feel the change will hurt the talks. The plurality (46%) feel ihe
shuffie will neither improve nor harm the negetiations. Indeed, net assessment --
subtracting harm from improvement -- is positive (+31), Those who have pgraduated
university (-&) as well as those who reside in Ontario (-9} are less likely to be positively
impressed by the action. Skepticisin is particularly marked in Metro Toronto (net
measure of +15 compared to the national average of +31). This would tend to suggest a
general feeling that the -shuffle amounted to an improvement in the prgspects fer

governtmert performance generally,

3. MNormative Concerns

Conceptions of the importance of the provincial role in trade negitiations -- ostensibly
an exclusive federal lurisdiction -- were altso probed. There is a remarkable consensus
that the importance of any free trade agfeement is so high that it sught to (nvolve the

provinces. Just ‘one in L0 Canadlans would arpee in favour of a unilateral federal

iniclative even If the provinces were opposed, for example. There is-a slight weakening

(-3) in support for this position since April. Fully 42% think that the pursuit of any such
agreement must be approved by all provinces. This represents a gain of +35 since April.

Another 40% (-3) think that it should meet the approval of a majority of vrovinces in

some way, This view is more strongly held in Quebec {+6), but there 15 a pragmatic

recognition that this may be easier said than done. Canadians recognize that it will be
difficult to negotiate a -deal which is satisfactory to all the provincial, labour and
business interests involved, Almost 6 in [0 are skeprical that the government will éver

be able 1o please evervone.

A second process concern had. to do with any fiduciary responsibility to inform Canadians
abaut what the government is prepared to negetiate. Fully 48% concur that the
govetnment should keep them inforived; déspite any potential adx’&ﬂ&geaccrued to the
Armericans,. Thirty-one psrcent {31%) on the other hand, think: that the povernmeni
should keep fairly quier about ifs negotiations., This censensus dopears to exiend across
all provinces. Mén;,_ or those who have graduated from university, are soméwhdr more

likely {+8) to concede that there may be grounds for secrecy than their counterparts,
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E. The Cedar Shakes arid Shingles Controversy

The key everit to intervene since the April tracking has been the controversy over the
tmposition of -a tariff on Canadian cedar "shakes and shingles" in the Unitad States.

Overall awareness of the tariff is high at 81%. As one might =xpect, awarenass 1s

virtually universal (+14) among residents of British Columbia. It is markedly lower in
Newfoundland {-12) and Quebec {-3) and rises with age and income. As well, men seem

rore likely to have heard of the debate.

What are perceptions of the federal management of the controversy? The consensus

among 44% of all Canadians is that the federal government's response was not sirong.

enough. Another 32% think that the response can be characterized as neither strong nor

weak. There are no significant régional or demographic variations upon this theme. In

sum, just 179% of all Camadians think the federal government's subsequent response was

L0 strong.

What emerges from the data, is that the cédar shakes and shingles issue has had some
impact on-overall positions on free trade. The miajority {34%) contend that the dispute
had no material itmpact on their views. About one in four {23%) concede that the
controversy may have made them more likely to feel that the free trade agreement
might be a bad idea. A similar proportion {19%) reported the gpposite effect, The sole
regional or demographic variation on this dimension occurs among those 33 to 64 vears of

age. This group is more likely {+10) to report thai they are inclined to censider the

effects of free trade bad for Canada 4n the evidence of the cedar shakes and shingles

COntroversy,

Canadians are &lso less likely to perceive forestry as a sectreral winner since April,

There has been an erosion in perceptions of net benefit {-14), [n general, British

Columbia residents remain convinced about the virtues. of free trade [(+47), as do

supporters in Newfoundland, Ontario residents, -on the other hand, demonstrate more
concern ‘about potential harm, with net benefit scores of +5. Overall, forestry, bike
financidl sefvices, still remains amang the industries most often identified by Canadians
a5 likely to gain in the event of a freer trade agreement., For a minarity of Canadians,
however, the cedar shakes and shingles controversy, rather than confirming thé need for

freer trade, appears to call it into question.
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¥. THEMATIC ANALYSIS

The foregoing analysis establishes the skelétal outline of free trade support in Canade in
July of 1986, What it does not address is the gquestion of why Canadians adopt the
oosumns that they do. The object here 'is 10 caprture what concerns the free trade
OppOnent or proponent, Respﬂnde"n-ts were presented with a numbert of issue propdsitions
in order 1o partially determine what drives-the formarion of their views on free trade.
The following table ranks the issues ingrder of consensus,

Table &

ISSUE STATEMENT

| 986 3INCE APRIL 1986  AGREE

X

Armericans, while théy may like us, don't do
us.any special favours when it comes to
trade and écononiics, 2.23 +. 24 73

Canada must maintain entirely independent

if they lead to problems in our econormic,
and ‘trade relations with the United States.

There may be econemic dislocations and

short-term problems if Canada enters into

free trade arrangements, but we will have 10

have free frade in order to ensure that there

there will be more jobs in the future, L3 +.05 6l

tven If it costs consumers a lot more to
remain distinctly Canadian, that's a price
'm willing to pay. 1,00 MNfA &l

If Canada appears to be too friendly with the
United States, the Americans will take
advantage of us .39 =45 &0

Upless we can manage a ftee trade agreement

with the United States, then the Ameticans

are going to place more and more tariffs

on Canadian goads and we will lose ,

our markets. G NSA 7

JULY NET CHANGE PERCENT
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i'm now convinced that if we did not try

to get a trade agreement with the Afmericans,
they would do things t¢ make it ore and rmore
dgifficult to sell our goods and services

1o them.

[n the years ahead our exports will probably
be more in the areas of information, servicesy
and research rather-than in: natural resources
or manufactured goods.

Free trade with the United Srates would
help Ontario u'u:!ustr}»r more than industry
in other provirices,

I believe that the federal government has a
pretty clear sense of what it wantsto gain
and what it's prepared to give up in the
rrade taiks, .

Because the government is focusing on
Canada-United States frade, it's tending
to ighore trading.opporiunities with

the rest of rhe world.

Feople who oppose a free trade agreement
with the United States just don't have
enough confidence in Canada.

I'm concernad that rhe government is so
committed o' getting a trade deal, that even
Af they can only get a bad dezl, they will go
&n‘egc’ and sign it o avoid embarrassment.

Because . Canada is small compared to the
United States, Canadian companies would
never survive lf there were no'trade
parriers between the two countries.

Table 16 -- Continued

ISSUE STATEMENT

JULY  NET CHANGE
1986  .SINCE APRIL 1386
X

T4 N/A

61 +.28

.3 -25

46 NIA

A6 N/A

22 -8

15 N/A

13 +.31

76

54

32

30

49

43

PERCENT
AGREE
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. Tabie 16 -- Continued
! ISSUE STATEMENT
6 JULY NET CHANGE ~ PERCENT
1326 SINCE APRIL 1986  AGREE
i %
'™ really concerned that the free trade
l issue is only going to create tensigns
and frustrations in Canada, just as things ‘
I were getting better, g +.35 13
: Toddy, very few Canadian companies develoo
and manufacture world class products which _
I can competeinternationally. -.06 +.31 48
If our economy becomes any more closely
tied ro the American economy we will lose _ :
I our political independence. =09 +,04 46
All the discussions. about free trade may
I matter to husinesses, but free ut'rac[e wirt't
make any differénce to the average
Canadian worker, -.78 +.42 37
IG [ think a free trade deal with the:
Americans 15 important enpugh that we
should be prepared to change our basic
social system including things like
unemployment insurance and health
insurance. - &0 NIA 3]

Note: NfA indicates that these were new issues statements and tracking data is not.
available, o A

The data suggest an overwhelming -- and increasing -- '¢onseénsugs (73%) that the United
States will not do Canada any special favburs. So too is the suspicion thar Americans
may be out to take advantage of us gaining ground. Conviction that Canada must
maintain her independence rermains strong for 67% of all Canadians. Tracking dara
ingicate that the overall consensus about the rop issues defiping the debate remdins
relatively unchanzed. The belief that Canadians must suffer short term adjustnients for
long term benefits in the event of any freer trade agreement persists (61%). At the same
tirne, there is virtually equivalent conviction thart if it costs consumers more to remain

distinctively Canadian, then this is a price most are willing to pay.
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However, there has been slight’ movement on certain issues, Apreéement that the free
trade issue may create tensions in Canada, or that free trade may make a difference to

the average Canadian worker, appears to be growing since April.

A. Support for Freer Trade

An examtination of the correlation between the varidus thematic issues and levels of
overall support for the idea that the free trade initiative would be good for Canada
continues to underline the importance of emotional concerns, as identified in the first
wave. The dominant issues do not appear to be strictly economic ones, whether
competition, enhanced productivity or trade balance. There is, instead, a resalve not to
be caught napping by the Americans; a recognized need for vigilance, since Canadians
will not get any special consideration from the United States.

At the sameé time, the majority of Canadians think that it is imperative to continue to

assert political, cultural and economic independence from our southern neighbour.

Table 17 illustrates the dégree of correlatior between each of the issue staternents and
the position on whether "freer trade would be good for Canada"™ or whethet ™mot having

freer trade would be betrer,”

e
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(SSUE STATEMENT

Short-term problems, but free
trade beneficial.

Free trade will create doinestic
tensions,

These opposed lack confidence
in Canada.

Canada will lose political
independence.

Wilt pay the price to remain
Canadian.

(Government will sign anything,

United States will take advantage
of-our friendship.

Canada ignoring, other trading

opportunities.

Must Change our basic
spCidl system,

United States won't do us any

favours.

Canada must remain independent.

O Canada can't compete with Americans.

46
Table 17
CORRELATION
COEFFICIENT
APRIL 1986 JULY 1936

4401 4297

3305 3143

2786 2934

23103 2851

N/A 2483

NfA 2380

L3018 2273

2583 2264

N/A 1562

NIA 1286

Alu2 1171

1059 L3
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Table 17 - Continued

CORRELATION
COEFFICIENT
APRIL |984 JULY 1986
Government has a clear _
sense of talks. N/A G639
Americans will place more
tariffs on our goods. NfA _ 0702
Americans will make it more.
difficult to seil, N{A H261
Fuiure exports will be
Information and services. 0637 0076
Free trade will help
Qritario more, L0392 L0687
No difference for average
Canadian worker. 2131 0838
Few Canadian world class .
preoducts. L0211 D020

The dominant issues shaping support for free trade in July of 1986 have narrowed
somewhat from the six iden»tlfle::l in April.  Furthérmore, diminishing correlation
coefilcient values mean that any one issue statement has less influence on formation of
individual positions on whether free trade may be ‘good for Canada, This phenomenon

may be a refiection of a broadening .awareness of the complexity of the issues at stake.

By way of suminary, then, Canadians remain concerned about the prospects of short terim
adjustment problems to free trade, and about the ieopardy these may pose To domestic
harmony. But there persists a eonfidence in Canada's capacity to emerge unscathed from
any agreement in the long term, as long as pelitical independence continues to be

strongly asserted. This conviction is bolstered by the view atmong the majority {709%)

thar any agreement will not necessarily eliminate jobs for Canadians and that their awn

province will benefit from freer trade overall,
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B. Factor Analysis: Attitudes Toward Free Trade

tn order to determine the lnterrelationships among these issue statements and, hence, the
predominant combinations af opinion which comprise overall attitudes on the trade issue,
factor analvsis was conducted on the 19 issue proposirions. Twelve of these propositions
were duplicated from the first wave of the study, while' the remaining seven issue

statements appeared in the second wave only.

Factor analysis, by sorting a series of issue orlentations into correlated proups :or
clusters, provides manageable information for understanding Canadian's. attitudes
towards trade and the forrulation of a free trade strategy. These "actors" typically
describe an underlying cluster of viéwpoints and help to explain how overall epinion about
the issue is structured.

L. Comparison with Wave |

As noted above, 12 of the issue statements were replicated from Wave [ in April,
1986: A factor analysis on this subset of propositions was undertaken in order that a

direct comparison could be made with the earlier results,

The current factor apalysis. shows a stahility in the structure of artitudes since the
resutts in April. At that time, the analysis identifiéd four seis of issues defining
Canadians in terms of their general attitudes towards freer frade as follows: raw
nationalists — those who would prefer to distance Canada from the ‘United Statesy
optimistic traditionalists — those who belleve freer trade would benefit Canada; wary
optimnists —- those who are wary of the United Srates, but not opposed to free trade;
and inferiority compiex -- those with little conlidence in Canada's economic survival
without the support of the United States. In the current analysis, the safme atticudes
are again lpading into these four distinct factors, thereby confirming the persisience.

of the earlier structure of public attitudes pn free trade.

[n essence, then; while the free trade debate has perhaps bécome imore engaged and
the salience among the general public regarding this issue has increased, the

underlying structure of beliefs which are driving public attitudes remain unchanzed.
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2. Wave II factor analysis

- With the introduction of additional issue statements to the battery, the current factor

analysis now identifies five factors.. The factors define the same kinds of attitudes

which were apparent in the earlier study with the inclusion of additional attitudinal

alamernts.
Factor 1
SOCIO-CULTURAL NhTIGNﬂ'LISTS
FACTOR LOADING EXCLUSIVE/SHARED
PROPQSITION

Canada rmust maintain
independent social, cultrual
and foreign policies i axclusive

Willing to pay price to
remain distinctly Canadian T shared’

Americans don't do us any
favours S shared

The factor loading refers to the correlation between the issue proposition and the

factor as a whole; factor loadings are presented in order of their value from highest
to lowest with values indicating the importance of the proposition as a component of
i the factor. The exclusivefshared caluriin indicates which propositions appear only in

this factor {exclusive) and those which also appear in another factor (shared),

As with the defersive nationalists {see belaw), this group clearly prefers to remain
distinctly Canadian even if it costs consumers rore as a result. However, this group
lguks at the free trade issue and its consequences from a aocig-cultural coint of view,
preferring to endure difficulties in our economic and trade relations with the United

States in order to maintain independent social, cultural and foreign policies,
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l Factor 2
DEFENSIVE NATIONALISTS

FACTOR LOADI_N'G' EXCLUSIVE/SHARED

PROPQSITION

Free trade will credte
tensions ' 689 exclusive

Canada will lose political
indépendence. 580 exclusive

United Srates will take
advantage of our friendship 374 shared

Canada can't compete with
Americans without trade
barriers 369 shared

Short-term problems, but
free trade beneficial =455 shqre‘q,

Willing to pay price to
0 remain distinctly Canadian L350 shared

Government may commit to bad
deal 429 shared

This group is similar to the raw nationalists which appeared in the earlier study with
some modifications. They view the free trade issue with an bverriding concern for
the retention of Canada's independence and with slightly ‘more attention to the
econarmic effects of dismantling trade barriers as campared to the socio—cultural
nationalists. However, their concern is primmarily {or the tensions that would be
created and the poteritial loss of Canada's independence. The predominant attitude
here is that Canada cannot stand up to the United States without the assistance of

protection at the border,
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Factor 3

ECONQMIC CHANGE AGENTS

FACTOR LOADING EXCLUSIVE/SHARED

PROPOSITION

Future exports will be
informarion and services BL78 shared

Few Canadian world-class _
products 666 exclusive:

‘Should be prepared to change

basic social system 13 shared

As in the previous study, there is a group of Canadians which exhibit a concern for

Canada's future viability given our current.econamic structure, Their prediction that

future Canadian exports will be in information and services rather than in our

traditional exports of manufactured goeds, which they view as non-competitive on
world markets, underties their belief that we should be prepared to put our social

system on the table in order to reach a free trade agréement,
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Factor 4
GOVERNMENT SUPPORTERS
FACTOR LOADING EXCLUSIVE/SHARED

PROPOSITION

‘Government has a clear
‘sense of what it wants to ‘
galn 295 exclusive

Government may commit to A
bad deal -.551 shared

Covernment ignoring other }
trading opportunities -3 shared

These Canadians have placed their faith and trust in the federal govérrniment ro
approach the negotiations with a well thought out strategy and arrive at a deail which
wlill be in Canada's best intergsts., Additionally, they feel thar the government is

maintaining. a balance between its discussions with the United States and trade

opportunities elsewhere.
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Factor 5

ALL OUT FREE TRADE PROPONENTS

FACTOR LOADING EXCLUSIVE/SHARED

PROPOSITION

Without free trade, Americans
will increase tariffs 752 exclusive

Americans will make it more
difficult for Canadian
exports J47 exclusive

Those opposed, lack confidence
in Canada 464 shared

These Canadians exhibit no.skepticism or qualms about entering into a free trade
agreement with the United States. [n fact, they forecast a more difficult trading
relationship between Canada and the United States if an agreement is not reached

and attribute this to a trend toward increasing protectionism by the U.S. government.

3. The Factors

Tables 18 through 22 present the demographic breakdown of those who comprise the
five factor types. This tells us which demographic groups are positively or negatively
associated with each of the factors, in other words, who is most likely to-fall into

each of the groups and where they stand on specific issues.
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Tabile 13

Factor |

SOCIO-CULTURAL NATIONALISTS

POSITIVE ASSOCIATION NEGATIVE ASSOCIATION
DEMOGRAPHICS Residents of Quebes Residents of B.C:, the
Prairies and Atlantic
Canada

Older people
Upper income ($50,000 +)
. Francophones

POLICY ISSUES Prefer cooler relation
' with .S,

Personally lose if trade
barriers removed

Bad idea to enter into
free trade agreement

SUPPORT/OPPOSITION |
TOFREE TRADE No free trade better for
Canada

This factor tends to be associated with older persons. They are more likely o reside
in Quebec: Socio-culrural nationalists do not believe that free trade would be a good

idea and would prefer that Canada distance itself somewhart from the United Stales,
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Tahle 19

Factor 2

DEFENSIVE NATIONALISTS

POSITIVE_ASSQCIATION NECATIVE ASSOCIATION
DEMOGRAPHICS Residents of Ontario Residénts of B.C. and
and Quebec the Prairies
Men Women
Over 55 years of age 33-4t years of age
Less educated University graduates
Francophones |
POLICY [SSUES Prefer cooler relation
with U.5.

Personally lose if trade
barriers removed

Bad idea enter into free

. trade agreement
SUPPORT/OPPOSITION |
TO FREE TRADE Mo fres trade betier for
Canada

Defenisive nationalists are similar to the socio-cultural natioralists primarily being
associated with older people and these living in Quebec., MHowevér, this factor also
includes men; the less educared and residents of Onrtario. As with the socio-gulturai
nationalists, defensive natignalists would also prefer a cooler relationship with tie
United Stares and view free trade’as a bad 1dea for Canadians.

i
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Table 20
Factor 3
.. ECONOMIC CHANGE AGENTS
| POSITIVE ASSOCIATION NEGATIVE ASSOCIATION
DEMOCGRAPHIC Residents of Quebec Residents of Atlantic
Canada, the Prairies and
B.C.
Women Men
$20,000-$30,000 $40,000-$50,000
Less educated
| Francophones
POLICY ISSUES Non-nationalist Cultural nationalist

Personally benefit a
great deal from removal
of barriers

. Negotiations very urgent

SUPPORT/OPPOSITION
TO FREE TRADE Free trade good for
Canada

Women, and the downscale, those of low socio-economic status, along with those
living in Quebec tend to agree that Canada's economic basis must be restructured.
This group also sees free trade as a good idea for Canada and an agreement an urgent

priority for the Canadian government.
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' Table 21

Factor &4
'O GOVERNMENT SUPPORTERS

POSITIVE ASSOCIATION NEGATIVE ASSOCIATION

DEMOGRAPHIC Residents of Actlantic Residents of B.C.
Canrada

Men Women
45-24 Years of Age 25-34 Years of Age

Lower income

MNon-union meribers

POLICY ISSUES Non-nationalist LCultural nationalist

Personally benefit
from remaoval of

! Less educated Students

barriers
'0 Negotiations uyrgent
SUPPORT/OPPOSITION
. TO FREE TRADE Ftee trade good for
Canada
l Pepple in this group tend to be- downscale, middle-aged and residents of the Atlantic

provinces,  Additionally, they. tend alse to have no union affiliation. Gleariy,ethelr
faith in the government's expertise on the {ree rade issye dorinates their views, For

them, it will be good for Candda because the government SUPPOrTs it.
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Table 22

Factor 5

ALL OUT FREE TRADE PROPONENTS

DEMOGRAPHIC

POLICY [SSUES

SUPPORT/OPPOSITION
TS FREE TRADE

People in this group rend to be women, high schaol graduates and those who are not
union members. As with those who placé their trust-in the government on this issue,
this group is even more strongly N favour of free trade and preferring 3 closer

relationship between Canada and rthe United States.

POSITIVE ASSOCIATION

Women

High school graduates

Mon-ution members

Non-nationalist

Prefer closer relation
with .5,

Personally. bernefit from
rermoval -of barriers

Good idea enter agreement
Negotiations urgent

Free trade good for
Canada

arrangement could be beneficial 1o them personally.

NEGATIVE ASSQCIATION

Men
18-24 years of age

Some university

They also se& how such an
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4. Summary

As In the previous study, the issues which continue to drive Support or opposition to a
free irade agreement continue to have their origin more in nationalist sentiments
rather than in assessments of economic consequences. However, there now appears
to be a subtle differentiation between socio-cuitural and defensive nationalists, with
those in the latter group expressing a fear of free trade based on the economic
consequences for Canadian companies. Nevertheless, both socio-cultural and
defensive nationalists exhibit vehement opposition to free trade. The remaining
groups express varying degrees of support for free trade with government supporters
trusting the federal government to make a good deal for Canada, while economic
change agents see free trade as part of an inevitable economic restructuring -- part
of a natural process. All out free trade proponents show no skepticism whatsoever in
entering a free trade agreement with the United States.
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VI. CONCLUSIONS

Tracking data illustrate a slight softening of resolve among both supporters and, to a
lesser extent, opponents of free trade in the period from April to July, 1986. This
pattern is apparent even among those provincial residents from Newfoundland, Alberta
and British Columbia most likely to endorse a freer trade agreement. [n an interesting
departure from the expected, this softening of support does not translate into a
hardening of cultural nationalist positions. While there has been a slight increase in the
number of Canadians who are not prepared to negotiate an agreement which would
include the cultural industries, this has been counterbalanced by a growing belief that the
cultural sector may indeed benefit from a free trade agreement.

At the same time, the principal intervening controversy over the American imposition of
the tariff on cedar shakes and shingles, has not precipitated any significant movement on
overall positions. Forestry and the financial service sectors are widely identified as the
principal beneficiaries from a freer trade agreement. The perception that one's own
province may benefit slightly more than Canada as a whole persists among most residents

outside of Ontario.,

Grounds for such confidence appear to lie in the conviction among the majority of
Canadians, that despite the high likelihood of short-term economic dislocations, there
will be no net loss in jobs.

Where do the major social groups fall on the issue of free trade? Tracking data in July of
1986 confirm the major regional and socio-demographic differences in patterns oi
sypport on opposition to free trade. Provincial supporters and opponents remain
unchanged, although it appears the case for free trade is marginally gaining ground in
Saskatchewan, New Brunswick and in Ontario, with the exception of metropolitan
Toronto. Differences in perceptions of the relative importance of trade and benefits
from {reer trade continue to suggest the need for three distinctive regional subthemes in
any national communications strategy. The communications strategy for Ontario,
Manitoba and Saskatchewan, where there is more tendency to negative assessment of net

benefits {rom freer trade, should stress the reliance of the current talks to the larger
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economic strategy to enhance trade. British Columbia and Alberta residents share the
conviction that trade is critical and that Canada would benefit from any freer trade
agreement with the United States. Any communications strategy for this region should
emphasize the specific value of freer trade for their respective provincial economies. In
Quebec and the Maritimes, the central thrust of any communications strategy must en-
hance perceptions of the importance of trade. For these provincial residents, overall
awareness of the importance of trade is low, but there is a positive evaluation to the

benefits from freer trade.

Age and education are imporiant variables in determining views about free trade. Older
Canadians are more convinced about the importance of trade, but more certain that
there are significant risks involved in the initiative than their younger counterparts. Any
national communications strategy should thus reinforce the importance of trade to
Canada's overall economic growth and promote inter-regional benefits. So too are those
with university education less positively oriented. But in this case, standard socio-
economic status categories do not reinforce each other. Those Canadians at upper
income levels, or those between 34 to 55 years of age who tend more often to be social
activists, appear more positively oriented in their assessments of the prospects of free
trade. The data do not suggest the need for a separate communication strategy for
political activists. Those Canadians with high incomes, for exampie, appear o favour
the initiative, while those with higher levels of education oppose it. The point to be
made here is that these "movers and shakers" appear to divide fairly evenly on the trade

issue.

Women appear less confident in their knowledge about the issues, but more likely to cite
benefits at the sectoral level. As a result a gender-specific communication scheme is
probably not warranted. On the other hand, women are more concerned about

exacerbating intra-regional tension in the course of the negotiations.

If it may be said Canadians are favourably oriented to the concept of freer trade, this
does not necessarily imply support for an immediate agreement with the United States.
There is no perception of specific urgency associated with the agreement, although there

is a recognition that overall relations with the United States have cooled since April.
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There is also a recognition that the United States is not going to do Canada any favours,
and indeed, may accelerate its protectionism. Canadians, therefore, support the need for

continued vigilance on the part of Canada's negotiating team.

But while there is a recognition that the United States will continue to grow in
importance as a future irading partner, there is not the view that this relationship should
be exclusive. Even amongst the provincial constituencies most supportive of the concept

of freer trade, a preference for a multilateral trade strategy persists.

Cognizance of the need for vigilance does not translate into support for the federal
management of the trade talks. [t is clear that Canadians still feel the government

wants a closer relationship with the United States than most would prefer. The majority

of Canadians feel that the federal government has not been strong enough in its

negotiations to date, especially over the cedar shakes and shingles issue. On the other
hand, the legitimacy of the federal mandate remains at reasonably high levels. Few
would argue that the present administration would sacrifice Canada's interests for its
own political fortunes. Awareness levels and assessments of Reisman are reasonably

positive.

The data suggest Canadians want a firmer, businessiike federal approach to the ialks, a
natural corollary to any continuing assertion of Canada's political independence, but they
do not want domestic harmony sacrificed. The majority advocate consensus-building
among the provinces as a prerequisite for the agreement. As well, Canadians want a
more open approach to the process -- one which will keep them apprised of all critical
developments.

What is remarkable about the issues which determine positions on ireer trade is their
domestic orientation. Canadians are concerned about short-term problems and domestic
tension arising from the process of hammering out an agreement. Other kev
determinants range from a desire to have confidence in Canada's capacity to enter head-
to-head competition with the United States, to the need to maintain political

independence. Singularly absent are the macro-economic issues.
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For Canadians, then, it is freer trade if possible, but not necessarily free trade now with

the United States. Sixty percent (60%) of all respondents agree that even if it costs
consumers a lot more to remain distinctly Canadian it is a price they are willing to pay.
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TECHNICAL APPENDIXES

‘ APPENDIX
A. SURVEY OVERVIEW....00.4. teeeteeseenaaan sivieaaane
B. INTERVIEW SCHEDULE....voove.n.. Se ettt easannay
C. VERBATIM RESPONSES....... teserraracecnann teeeeeas .
D DERIVATION OF NEW VARIABLES..:ieeveven serreanas .
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A. SURVEY OVERVIEW

Bruce Anderson and Catherine Murray were the Senior Research Consulcants and
principal investigators for this study and were assisted in the various phases

of research and analysis by Donna Nixon.

L. Sampie Selecrion

The population consists of all Canadian residents,. Male and female
respondents were selected in the same proportion as the general population, on

a 30/50 sex quota. A total of 1500 interviews were completed.

Effective survey research must be based on a sample truly representative of
the universe of interest. A multi-stage sampling technique was employed ro
gather the dara for this study. The essential feature of this procedure is
that 1individual respondents are predetermined by cthe selection procedure
itself. That predetermination is made by careful speculation of a series of

controlled choilces.

The sampling technique produced a systematic random sample with probability of
selection disproportionate to size at the national level. The first step in
the sampling procedure was the division into 1l strata or "regions." (Table

A)

Table A presents the total population of Canada represented in each cregion,
followed by the sercentages of the total population in each region. The third
column presents the disproportionate sample actually completed followed by the
weights used in each region. The fifth column represents the effective number

of cases in each strata after the weighting was applied.
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Table A
SAMPLE STRATA

TOTAL PERCENTAGE DPS
POPULATION OF POPULATION N WEIGHTS WELGHTED N

REGIONS

British Columbia 2,900,400 11.45 186 .9247 172
Alberta 2,357,600 9.31 150 .93 140
Saskatchewan 1,020,100 4,03 95 .632 60
Manitoba 1,072,100 4,23 95 .663 63
Balance Ontario 6,947,100 27.43 243 1.6872 410
Metrao Toronto 2,164,000 8.54 132 9697 128
Quebec 6,597,700 26.05 337 1.1543 389
New Brunswick 719,400 2.84 75 .56 42
Nova Scotia 883,400 3.49 75 71 53
Prince Edward Island 127,700 0.50 37 .22 8
Newfoundland 581,100 2.29 75 .46 35

Within each of these regions, a sampling procedure was employed which is based
upon mapping the linkage between the geographic location of individual
telephone exchanges and Statistics Canada's fundamental building block for the

census -- the enumeration area (EA).

Telephone companies divide their service regions into smaller areas served by
a single switching centre. Within each switching centre area, all telephone
numbers begin with the same two digits. We refer to these mutually exclusive
exchange areas as N¥NXs (NNX representing the first three digits of a relaphene
number). Using census data, together wich maps showing the geographic bounda-
ries of NNXs, it is possible to determine exact population figures for each
NNX and determine the appropriate number of respondents ta be surveyed in each

NNX.
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Primary sampling units (groups of NNXs) and secondary sampling unics
(individual NNXs) were selected on the basis of probability proportionate to
population size. Telephone numbers were then generated using a computerized
random number generation program employing random start and fixed interval

methods.

3. Field Procedures

The questionnaires were printed, consecuCively numbered, and assembled into
field packs of three interviews -- two males and one female or two females and
one male. This procedure ensured that the 50/50 sex quota would be met by

preselecting half males and half females before the interviewing began,

The interviews took place between July 4 and July 14, 1986 and weekday
interviewing was conducted between the hours of 5:30 and 10:00 p.m. Weekend
interviewing was conducted between the hours of 10:00 a.m. and 5:00 p.m. The
quescionnaire contained 85 questions and took approximately 29 minutes to
complete. Fifreen percent (15%) of all interviews were monitored while in
progress for procedure and content from an extension monitor. All interviews
were carefully edited as soon as they were completed to ensure that no

questions were omitted and that skip-patterns were followed cocrectly.

Experienced telephone interviewers were used to collect the data. 4 briefing
was held by the Field Supervisor and the Research Analyst was present cto
answer questions or clarify procedures. The Field Supervisor first read the
questionnaire to the interviewers, cthereby ensuring that pronunciation would
be correct and uniform, and secondly, interviewer-respondent role-piaying was
used to illustrate skip and rotation patterns. The interviewers then had an

opportunity to ask quescions.
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Un the firat evening in the field, the Research Analyst listened to the

interviewers on an extensidn monikor. The monitor prewvents the interviewsr

and respondent from knowing they are being listened to. This ensured thar the

skip and rogatiom patterns. were followed correctly and that thers were no

questions causing interviewers any particular difficulby. Wheh .4n. error was
caught, the iaterviewer was briefed again and the respondent was calied back

in ovder ts correck the questionnaire,

41l work was editgéd by the Senior Fiéld Supervisor, checked for completeness,

quality, and skip-patrern adhersnce. Then, L3% of each interviewer's work was

wverified; that is; respandsnts were conbtacced by telephone and were asked to

v

verify that rhe interview actually took place. Respondents were.also azsked co
answer a few gquestions from the gquesticnnaife in grder to check the accuracy

of che data collected.

4, Cading

The questionnaires were coded and the data were enferved by experienced Decima

parsonnel. The following standard pfocedures were followed:

o An initial briefings
o Supervision of treined staff; and

o Verification of 15% of each coder's work.

Using the first 25%¥ of complered Juestignmaires in each stratum, codes were
eonstructed for the ‘open-end questicns by sorcing .and writing ouc rhe
responses inte independent rcategouies. The Research Analwst chacked. all
categories for completeness and consistency,

a
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5. Data Processing

The entry and processing of the data were carried out on-site using Decima's
Digital PDP 11/44 computer. Decima's interactive software system, designed
specifically for survey analysis, has a robust data entry facility, which
permits cleaning of the data, including out-of-range values and skip-pattern
errors, as well as other logic errors. The fully cleaned data were cthen
summarized 1into aggregate tables. Further analysis of the data included
crosstabulation tables, measures of association, regression analysis, and

factor analysis.

6. Confidence Limits and Validation

The sample of 1500 cases produces results which are accurate for the

population of as a whole within *2.6 percentage points 95 out of 100 times.

In order to validate the sample, we compared our data for tche age categories
of the population with figures provided by Statistics Canada. Table B
outlines the percentage of respondents in each age category for the sample,
and the corresponding population figures. As these figures suggest, the
sample drawn for chis study reflects the more general characteristics of rthe

adult population.
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Table B
SAMELE VALIDATION
SAMPLE  UNIVERSE 1
(h=15007 {H=
A »E
4GE

18-1% Years
20-24 Years |
25-29 Yaars 1
33-34 Years 1
353-39 Years 1
40«44 Years
45-49 Years
50-5%4 Years
533~59 Years
A0-84 Yeacs
5% Years and other

1
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LD LA G 0% OeDs — Oh im e e
. .
~ = h = O eao Bovn b

=

Adult populatign of Canada.
‘Source: Posk Censug Annual Escimates Age, Bex and Componencs
"~ of Growth of Canada, Provinees and Territories Junoe Ly
1984, Catalogue %2-210,

It should be noted that .ape has been wvalidated for Canadians wha are 18 years
of age or older. As well, the sample is only represencative of residents in
the provinees who have direct dialing telephang services.’ Therefare,
Canadians who are accessible only oy 2 telephone sarvicing a2 large number of
peeple, such as senigr Cifizen homes, hospicals, an& Indian Reserves, 'and
those who have only radio-telephone service pr no telephone servite ar all,
are autamatically exrluded from the sample. Any further quescions thz reader

has about sampling should be refsrred to the Research Consultant.

While the most sophisticated procedures flave beeri uséd ro follsct and analyze

the informatien presented herein, it must Ge ramembered thar EUEVEYS are Aok
predictions. Théy are dedigned’ to measure public cpinian within identifiabis
statistical limits of accuraey az speecific points in time. This survey is in

ng way & prediction of opinion or behaviour at any faru¥e poinc in time.
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B. INTERVIEW SCHEDULE

Are ou 18 years of dge or
older.and a resident af Canada?

YES (CONTINUE) . acuvuinacions vl

NGO (ASK- TG SPEAK TO ZLICIBLE
RESPONDENT, IF STILL "N0,"
THANK AND TERMIMNATE)........B

Have 1 reached you at your
home phone number?

YES {CONTIMUE} . uiuvuurinnvans-&

NO (ASK FO SPEAK TO ELIGIBLE
RESPONDENT, IF STILL "NG,"
THANK AND TEBMINATE)........B

Do you, or does anyone in your
vamily or household work in che
follawing kinds of business
...a market rvesearch firm,
advercising agency, public
relations firm, or the news
medial

YES (THANK AND TERMINATE —-
RECOGRD IMCIDENCE OM CALL
RECORD SHEET ) uuuuyevvaenrnsi

O (CONTINUE) e vuuuirarnnininaB

Thinking generally about the
trading that Canada does with
cther countries, how Important
would ¥ou say thig trade is co
Our coURLtY...very lmpertant,
somewhat impdrtant, not vaery
important, or not impartant

at all?

VERY IMPORTANT....vvmuurnsnsial
SOMEWHAT TMPORTANT....e00vure-.2
NOT VERY IMPORTANT......onv.r.d
‘MOT IMPORTANT AT ALL....u.ss..4
RO OPINION (VOLUNTEERED)......5

And what about the importance
of Canada's international trade
te you personally? In otcher

wards, how Important is Canada's

international trdde Eo the well-
being of theé company you work
far, or 1f you are not working,
the company that the principal
wage =arner in yaur household
works for...veey ilaportanc,
somewhat impartant; not very

‘impartant, or -at impercant

at all?

VERY IMPORTANT wuuvrvanssnsannnal
SOMEWHAT TMPORTANT. ..vvrweussad.
NOT VERY TMPORTANT. ..vwuwens.]
NOT IMPORTANT AT ALLuvswoc.ann
NG ONE IN WHOUSEHOLD WORKING
{VOLUNTEERED ) s ierenvnanarnanad
HO DBINION (VOLUNTEERED)......6

b~

Hore L:

Technical Appendixes.

2: (% } denates a percencage

Responses may nof sum te LOOX due ta rounding throughout =he

valug greacter chan 0 bot less

than 0.5 chroughout the Technical Appéndixes,

(a8%)
(28%)
(13
{ 2%)
|: w ;I

(2737
(3ax)
(12%)

(k1%

( &%}
()
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Thinking about che future and 1 L e 0l
where Canada should try Lo ENGLAND/UNITED KLNGDDM ........ 02
sell mgre of the goods and PACIFIC RIM {JAPAN, KOREA
services we oroduce, what CHINA, AUSTRALIA}.......... 03
coutitry or area of the warld EUROPE:.. ... P e ranaaee e 04
db you think our efforts should  UNITED STATES ..uumveenur.nrns 5
be focused on? (ACCEPT ONLV ONE' THIRD WORLD.ases.vususee.vss, 06
RESPONSE...DO NOT READ LIST) WORLD WIDE.,..... . verwaaid]
3 bemras J8
MIDHOLE EAST .. iusiivannanun. 08
U834, va. Farnat e e e L0
CANADA .,y uacy., Cra e rAEan l1l
SOUTH AMERICA. s v i et e v srnnnan 12
ASTA: . vuvaus CerErateaneras 13
GERMANY .................... L&
SOUTH AFRICA ..... trrmas ramas 15
NTCARAGUA . e visnrnnans vevaalf
COMMUNIST COUNTRIES..vuuwru.us 17
NORTH AMERICA...+vivarninsn..1lB
SCANDINAVIA....... Crvetannane 19
CARIBBEAN...,. S baraas el 20
DENMARK s v e v vvermsnnrnnsnsnn 21
PR NATIONS . i i e iinirrnasans 22
NO OPINION {VULUHTEERED} ..... 23
Which of the following best WARMEST AND CLOSEST OF
describes how you persanally FRIEHNDS s uvvuvvnivaiivunanas Wl
would like Canada's relaticn- CLOSE FRIENDS AND TREDING
shlp with che UNITED STATES Co BARTHER S s e v tie v v awnvines PR
be {READ AND ROTATE}...the BUSINESSLIKE BUT
warmest and closest Df friends, NETGHBOURLY . vuu v vusuas srrraald
close friends and tradlng COOL AND IWNDEPENDENT, vrrralt
partners, businesslike buf NGO OPINION {?DLUNTEER“D} ved
neighbourly, or cool and
independent?
. And which of those faur do WARMEST AND CLOSEST OF
you think che Canadiasn FRIENDS....1.«............,.1
government sees.as the ideal CLOSE FRIENDS AMD TRADRING
relationship with the Uniced PARTNERS. . tvuras ek eeeaea vl 2
States...(READ AND ROTATE)? BUSINESSLIKE BuUT
NEICHIOURLY...... e B
COOL AND TNDEPENDENT. . ..uu. .. .4
NO QPINION (VOLUNTEERED)...... 5

(1%
{ 2%}

(202
(133}
{&5*)
2%)
1%}
1%}
1%)
12
1%}
1%}

(127}
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6. And which do you think best WARMEST aAND CLOSEST OF
describes the way the 0400, - R |
relationship: is at the present CLOSE FRIENDS AND TRADINC
time between. oudr Lwa PARTHERS sy v ninssunrrrarvees2
countries...(READ AND BUSTNESSLIKE BUT
ROTATE)? NEIGHBOURLY . v nvasascnnsnaral

COOL AND INDEPEWMDENT..........4
NG OPINLON (VOLUNTEERED)......5
7. Thinking about cthe amount of MOST IMPORTANT st vuwrnuenrnnsasl

trade Canada deas with the
United States, I'd like you

to tell me, to che best of your
knowledge,; how impertant a
trading partner we are to them.
Would you zay we are their most
important trading partner, a
€airly important trididg
partner, about as imporrant

as pther trading partners,

aok too important, .or not at
all important to cthe Americans
as : Lrading partoerd

FAIRLY TMPORTANT..vvv.vuusaanal
ABOUT AS IMPORTANT AS OTHER
TRADING PARTNERS . .uvvuanvesel
HOT TOO IMPORTANT............sd
NOT AT ALL IMPORTAMT..........’
NO.OPINION (VQLUNTEERED}......6

Az you may know, Lrade in goods and sgrvices between countries is not
always complerely free and open. Many countries place import taxes
called tariffs ov duties on certain goods and services coming into
their country. There are alsa non-tariff barriers such gs povernbment
tegulations. These tariffs and orher non-tariff barciers make the
imported goods and serwvices mare costly: te consumers, and thereby

encourage Lhem Lo buy 'goods and services produced in their bun
counkry,
8. Campared: Lo mest ocher péople VERY GOOD . v as v vnm s sininrimnin

you ¥Know, would you say your GOOD . e s vt vt o raneraansnsnns
vaderstanding of how chese trade ﬂﬁT SO COOD. . v ma e cre s aran
barriers work is wvery zoad, good, NOT GOOD AT ALL....cue.evevnsread
not so good, or not good at all? NO OPINION (VOLUNTEERED)......S

Lo b

{ B%)
{243)
{42%)

{24%)
¢ 2%)

{18%)
(39%)

(L N ]
e

EN T O I |
70wl il

N e A i T ]
Tt gy M

{122)
T40% )

{33%3

[ 62)

{ 0z)

"\
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FREE TRADE GOODesviasurvavaraal
WO FREE TRADE BETTER..........2
NO QPINION {VOLUNTEERED} ... ...3

{5373
(44%}
{ 33

Some people say char free or
freer trade would be guod for
Cdnada betausé the removal of
tariff -and non—-tariff barriers
wiuld incredse our export
opportunities and ultimacely
creats jobs and stimulate

the Canadian eceonomy,

Other people say that not

E having free ar freer trade
is better for GCanada's economy
and job situaticn because

I by keepmg trade barriers in
nlacg more people buy Canadian
produckts and services.

R

l Which one of rhese two points af
view best cepresanits youtr ownd

10,

greal, deal,

Actually, there are a fair

Aumbey of hacriers put in

place by each councry., If

these barriars were all remowed,
and goods and services. were

able to flow mare freely across

the Canada-U.5. barder, ido you
think Canada would benefit-g
benefit somewhat,
neither beneflt nof lose, lose
somewhat, or lose a great deal?

BENEFIT A GREAT DEAL+.v.u,....l

BENEFTIT SOMEWHAT. 0 isvnens.a?

NEITHER BEWEFIT NOR LOSE......3

LOSE SOMEWHAT s vuivasvnrennnss. b
-1

LOSE A GREAT DEAL......
NG DPINIDN {UULUHTEERED)......E

11,

And how about your family and
the wage =arners in your
tamily, do you think they

would bensfit a great deal,
benefit semewhat, neither
berefit norlese, Lose somewhat,

or lose a great deal?

RENEFIT A CREAT DEAL...evuewns..l
BENEFIT SOMEWHAT «v vt vrvneran.d
NEITHER HENEFIT NOR LOSE......3
LOSE SOMEWHAT . vt is e nraran. vad
LOSE A& GREAT DEAL..vu.ivnraa..d
NQO OFINION {VOLUNTEERED)......H

{16%)
C3TED
(1on)
(223)
{13%)
{ 1%)

(10%)
{34%)
(31%)
{122)
{ 5%}
(13
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12. Compared to other provinces, A LOT MORE...u.... . sl
do you think your province A LITTLE MORE. .. uuvuuurnuss aaa
would benefit a lot more, a ABOUT THE SAME...... Ceeirana. .3
Litgle more, about the’samé, Fy LLITLE LESS...,...\.........ﬁ
a litcle less, ar & lot less B LT LESSu it vnensnunnnivasad
if all trade barriers wete MO OPINION (VOLUWTEERED)...... B

remaved?

I'd like to rzad you a list of industries and ask ycu te tell me for
#ach oane, how you think that a freer rrade agreement would affecr
those industries in Canada. For each one, please tell me whethee you
chink: that industry would ba helped a great deal, hélped a bir,
tieither helpéd mor harmed, harmed a bit, cr harmed 2 Ereat deal. Hnw
about..,(READ AND ROTATE QlB TG Ql9).

13. farming and agriculture HELPED & GREAT DEAL.....auu... i
HELFED A& BIT..ivuiunurnann, el
MEITHER HELFED NGR
HARMED v v st v tavnanansnsnns W
HARMED & BITwuuuunasvnivannns be
HARMED A GREAT DEAL.4,.veie...5
MO OPINION (VOLUNTEERED)....:.6
14, the forestry industry HELFED A GREAT DEAL.......vvanl
HELPED & BIT.ueevrorsn e bmanas 2
MEITHER HELPED NOR
HARMED 4 4o v v waa Chrbaraainnaa 3
HARMED A BITwuuisnvarnnracnoan 4
HARMED 4 CREAT DEAL........... 5
HO OPINION [VGLUNTEERED} ...... B
}5. the fishing industry BELFED 4 GREAT DEAL..vva.va,.nl
HELPED & BIT.ut.vesruanuannanal
NEITHER HELPED NOR
HARMED” .................. AP
"HARMED & BIT...vusvnanas caieeaid
HARMED A CREAT DEAL.......... L5
NG QPINION (VOLUNTEEREDY}..... B

(19%)
(30}
{26%)
{14%3

S (1a%)

(1%)

(17%)
(32%)

{16%)
{20%)
(15%)
(1%)

(24%)
{30%)

{12%)
{16%)
{1727
( 1%)

{15%)
(302}

(22%)

{13%3
{13%)

S 02w
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banks, ilngurance companies,
and other finaneial servige
industries

s

17.

cultural industeies, such as
beok publishing, televisgiaon,
and the perfarming arts

HELPED A GREAT DEAL..y,.vin... 1
HELPED A BITavurunu.n,as e 2
NEITHER HELPED NOR

HARMED . v vvnnasncunn. maree e 3
HARMED A BIT. s rnrvunnninnn, 4
HARMED A GREAT DEAL...veeri...3
NO OPINION (VOLUNTEERED)...... 6
HELPED & GREAT DEAL........ el
HELPED A BIT.ev,svununonass P
NEITHER HELPED NOR

HARMED . ... .. Ciravaes Cavenenas 3
HARMED & BITuvevivnasn. e ok
HARMED & GREAT UEAL....,... e
NO QPINIOW (VOLUNTEERED)...... 6

18,

the textile and clothing

HELPED A GREAT DEAL..v4uuwusas.l

Q.’ 19,

i

indirserey HELEED 4 BIT......... rasararan z
K NEITHER HELPED NOR

- HARMED,,...... Ceber e eans 3

HARMED & BITuuuvsisusnannna ot

HARMED A GREAT DEAL..evssvenns 5

NG OPINION (VOLUNTEERED),.....6

the Canadian automabile HELPED 4 GREAT DEAL . vuvuucs-na 1

induscry HELPED & BIT....unviurvarnn . ?
NEITHER HELPED HOR

HARMED..... b irEanan P ieeran 3

HARMED & BIFe.vnsvuwan Crreneaas 4

HARMED & CREAT DEAL........... 5

MO OFINION (VOLUNTEERED)....., £

END OF ROTATION
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Now, I'm going to vead you a list of statements different people have
made recently about Canada-U.8. relations and ask you to tell me, for
aach of them, whether you agree or disagree. You can deo this by
giving me a numbar between =5 and +5, wvhere -5 means you rotally
disagree with the statement, and +3 means you totally agreé with the
stavement. Many people's oplnions fall somewhére in hetween these
two points depending on how Lhey Feel about the statement. The first
sCatement is...(ROTATE STATEMENTS 20 THROUGH 33 ...READ FIRST
STATEMENT, . .REPEAT SCALE IMSTRUCTIONS IF REQUESTED) Whete would you
place yourself on chis scale?

TOTALLY DISAGREE DEPENDS. TOTALLY ACGREE
-5 -4 -3 -2 -1 R +1 +2 +3 +4 +5
MEAN
RATING

20,  Americans, while they may lLike us, den't de us any

spacial faveurs when 1t comes to trade and economics. 2.23

21. In the years ahead our exports will probably be more
in rhe areas of information, services, and research
rather than in naturdal resources or manufactured goods. 0.61

22. Because Canada is small compared to the United States,
Canadian companies wauld never survive if there were no _
trade barriers between tle two countvies. B.13

23. 1f Cdnada appears to be too friendly with the United
States, tha Americans will cake advantage of us. Q.99

24, Today, very few Canadian companies dewelop and

manufacture world class products which can compets
internationally, -0,06

25. There may be economic dislocations and shart-term
problems 1f Canada enters into free crade arrangements,
but we will have to hawve free Crade in order to ensure
that there will be more jobs in the future. 1.15

2h. Free trade with the United States would help Ootario
Andustey more than industry tn other provinces. 0.54

27. All the discussions about free trade may matter to
businesses, but free trade won't mdke any differenée
te the average Canadian worker. -0.78

DECIMA RESEARCH LLIMITED
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MEAN
RATING

28.. If our econpmy becomes any more closely tied to the
Amerlcan ECONOMY We will lase our: palLtlcal 1ndependenca. -0.09

2%, People who oppose. a free trade agreement with the
United States just don't have encugh confidence in
Canada. .22

30. Canada must maintaln entifely‘independeﬁt sacial,
culrueal, and thELgn pﬂllcles even if they lead ta
problems in our economic and trade relatiems with
rhe United States. 1.62

31. I'm really concernad that the free trade issue 15 anly
going to create tenstons and frustrations in Canada,
just as things were getting better, 0.11

32. Ewven 1f it costs consumers a lot more to remain
distinctly Canadian, rthat's a price I'm willing ro pay. 1.0

33. I believe that the federal government has a pretty
clear sanse of what it wankts te ga1n and what it's
prepared to give up in the trade ralks. 0,46

34. IUnless we can manage a free trade agreement with
che Unlted States, then the Americans are going to
place more and moce tariffs on Canadian goods and
we will lese our markets. 4.91

35, I think a free trade deal with the Americans ia
important enough that we should be prepared to
change. our basic social system 1nc1ud1ng things
like unemployment insurance and health insurance. ~1.40

36, Because the Fovernment is focufing on Canada-
Uniced Statés trade, it's rending to ignore trading
oppoTtunitias with the rést of the world. 0.46

37. 1'm how cenvinced that 1{f we did not try to get a
trade agreement with the Americans, they would do
things to make it more and more difficult to 3eil our
goods and services ro them. 0.74

28+ I'wm conceroed that the government is so commilied Lo
getting a trade deal, cthat even if they ¢an only get
a bad deal, they will go ahead and sign it to avoid
embarrassment . 0,15

END OF ROTATICH

°.
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There has been some ralk about.
whather or not Canada's cultural
industries such as television,
boglk publishing, and the per-
fOtang arcs zhould be included
i our trade negotiations with
the Uaited States.

Same pecple say that Canada's
caubltural identicy has been
growing stronger and that we
ghould includé ecultural
industries ih the negotiations
bécdusa it would provide them
with new markecs and
opportunities.

Other people say that cultural
industries should nat be.included
in the negotliations because if we

-da not protect these lhdustries

from American competicion, dpaner
or later our cultural identity
will be seriously threatened.

Thinking of these two points

of 'view, which one bast reflects
your pwn?

79.

SHOULD ENCLUBE CULTURAL
IHDUSTRIES (SKIP TO Q4l).,..1¥
SHOULD WOT ENCLUDE . CULTURAL
INDUSTRIES IN NEGOTIATIONS
(GO TO Q40}inuvi vnnniinn,on
NO OPINION (VOLUNTEZRED)......3

IF "smum NOT INCLUDE CULTURAL
70 ng ASK:

What if not including
cultural industries in
out trade negotiations
with rhe United States
meant thakb we would have
o make concessions in
gther areas which could
cause tha lass 2f johs?
Would you then favour ar
ovopasa tacluding cultural
industries in cur rrade
negociarions with the
United States?

INDUSTRIES .

FAYOUR .y v vernunaarmnnaranal
GP&DGSVE'IGGHU‘-'.‘_III.'Iiit'_'ll'lll.l"z
NG OPINION (YOLUNTEERED)....3

(4920

151%)
{ 1%)

(33%)

(632}

{ 3%)
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.30
Some people say that they are NERVOUS ABOUT ENTERING FRERR
nervous about Canada entering TRADE WEGOTTATIONS..........1
invo freer trade negotiatidns CONFIDENT IN BARGAIMINC
becausé they feel that the FIRMLY AND EFFECTIVELY....,.Z

Amerlcans are betLer harga ners NG . QPINION {VGLUHTEERED}......S
than Canadians and therefore
we will end up wirh a poor deal.

Others aay that they-are
confident that we will bargaih
Tirmly and effertively with the
fmericans and will -zet the best
deal possible.

Thinking 6f these two points of
view, which one best reflects
FoUT OWn?

Many pecple have different wviews aboug the effects of enterlng into
soma fotm of Erée fride agreement thh the United States, ['d like
to read you a list &f contrasting points of view.and ask you to tell
mz for each set, which point of view best reflecrs yaur own, The
firdl Lwo statements are...(READ QUESTIONS 42 - &3 ROTATING ORDER)
Which view is closest to your awn?

Canadian companies would create  WOULD CREATE MORE. JOBS AND

more jobs and be more grofic- BE MORE PROFITABLE..........1l
able becauvae af the access o WOULD BE QOVERWHELMER BY THE
a new, larger market. 301000 (o - IR

NO OPINION {VOLUNTEERED).....,3

Canadian compapies wauld be over—

whelmed by the strength of larger,
richer American comperitors,

43.

Canadian consumers would be able’ PRICES WOULD BE LOWER. .u.uw...l
to buy American made goods .and PRICES WOULD BE MO LOWER...,..2
services at lower prices chan NG OPENION (VOLUNTEERED}......3
they now pay.

Prices of American azoods and
sarvlices pribably would aat

be any lowar than prices for

the same Canadian zoods and
sarvices,

END OF ROTATION

!EIID az.

{43%)

(57%)
( 1%)

{(54%)

{46%)
(2%

{41%)
(582

(1)
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If Canada entered into some form
of more open trade agreement
with the United States, some
people have suggested that

some of our industries would
probably nat be able to

survive the competition with
similar &merican industries,

-and jpbs would be lost.

Others say that even if same
jobs were lost in certain
industries, abour as many new
joba would be created in other
industries where we can qut—
compete the Americans.

Still others say that such.an

‘agreement wpuld cost some jobs,

buc evén more new ones would
be created. '

Thinking about these three
points of view, do you thimk
there ‘would be fewar jobas, the
same number, or more jobs'as El
result of this type of agreement?

&l

FEHER JDES---;-.-QQ\AQ-i--u-.-l--l-tl
THE SAME NUMBER.uwuvsnaavarvand

MOBEE JOBS. vssuuvunnsarsrnnsnad

NQ QPINION (VOLUNTEERED},......4

45.

Do you think that in its
dealings with the Uniced States,
the Canadian goverument pushes
ites own point of view koo
strongly, daes not push its

own point of view strobgly
enaugh, or has cthe right
balance?

PUSHES ITS OWN POINT OF VIEW
TOO STRONGLY tucuvsnsnnanasasl

HAS THE BICHT BALAWCE.....+ae.2

DOES NOT PUSH TTS OWN POINT
OF VIEW STRONGLY ENOUCH.....3
NG OPINION (VOLUNTEERED)......4

v = )
. - A

(29%)
{332)
{372}
{ 1%)

(112)

(3%

{38%)
{ 1%
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A Lot of people talk about free trade -and what
I am going to read to you a list of various veople and,
for each, ome, I wapt you to tell me two things:

Canadians.

&2

it would mean for

How much 1nf1uence

doas what they say about free trade have on your views, and how much.
their priorities and concerns about Free trade are the same as FOULS,

The first one is the Prime Minister, Brian Mulroney.

ROTATE QUESTIONS 46 - 47

46. How much influence does whatl & GREAT DEAL. vuvuviwurininnn !
he sdys about free trade A FAIR AMOUNT..... barara i 2
have on your views. NOT VERY MUCH...... temamar i 3
(READ LIST)? BOHE . o v aevev e v vnaaanmimnsaass 4
HO OPINICM E?DLUNTEERFD},...L.ﬁ
47. How much are his priaritids and EXACTLY THE SAME..... P |
coacerns about Eree trade USUALLY THE SAME..... Naeieaarad
the samg a5 yours... UBUALLY DIFFEREHT ............. 3
{READ LIST)? ALWAYS DIFFERENT . vvvuuason, vl
NG OPINION {VOLUNTEERED)...... 5
fYour provincial premier,
ROTATE QUESTIONS 48 - 49
48. How much influenhce does what A GREAT DEAL v .ivvsvornnnivanal
he says about free trade & FATR AMOUNT . .. cuuneinvnnsain?
have on your views...(READ NOT VERY MUCH..uuvuinnrvaranasd
LIST}? HONE. s eeiiectarnasna s emanaaa b
NGO OPINION)....... s aval
49. How much ate his priorities and  EXACTLY THE S8ME....s.iuuns wanl
‘concerns about free trade USYALLY THE SAME....vievwiasa.2
the same as vours...{READ USHALLY DIFFERENT . vuesuaarcnsns 3
LIST}? ALWAYS DIFFERENT... .0 vvuuus.. &
NG OPTNIGH (?DLUNTEERLD} ...... 3

{97
(30%)
(41%}
{191)
{1%)

{ 3%)
{39%)
{&43%)
(13%)
( 21)

{ 9%)
(32%)
(40%)
(18%)
¢ 2%

{ 4%}
{42%)
(382)
(LD

€ 5%
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Well known people in the

singets.

ROTATE QUESTIONS 50 - 51

figld of entertainment

33

like a&arters -and

the same as yours...{(READ
LIST)?

30, How much influence does what A GREAT DEAL.cwuurevinnnnnnana. L
they say about Eree trade A FATR AMOUNT..... fi ke rann 2

have on vour views...{READ NOT VERY MUCH. cvnuerssrenannan 3
LIST}? HOWE, c s i timernransanennannns 4

NO OPINION (VOLUNIEERED).,..... 5

51. How much are their priorities EXACTEY THE S4ME...... maraaaaal
and concerns about Eree trade USUALLY THE SAME....uvvuerareal

USUALLY DIFFERENT...,..0eeea.sd
ALWAYS DIFFERENT. .4cvvuvnanas b

NO OPINION {(VOLUNTEERED)......5

The leéader of the NDP, Ed Broadhent.

BOTATE QUESTIONS 52 - 53

32. How much influence does what 4 GREAT BEAL...vesnana.as- R |
he gays about Free trade & FAIR AMOUNT....... wreraes vl
have on your views..,(EEﬂﬂ NOT VERY MUCH. e vuvvonavnrnansd
LIST)? NONE .. s vnsusna R m ks kA bwrr Y EaE 4

NO OPINION (VOLUNTEFRED)...... 5

53. How much are his priovities and  EXACTLY THE SAME...evieve.n... 1
concerns about free trade the USUALLY THE SAME. . v vusuuucn.n 2
-Same a4 yours...(READ LIST)? USUALEY DIFFERENT.weeuu.omunssd

' ALSAYS DIFFERENT... . 0vevrn.... 4

ND OPINION (VOLUNTEERED}......5

People who run large Ganadian publishing aod broadcasting companies.

ROTATE GQUESTIONS 34 — 35

LN

How much influence does what
they say about free trade
have Oﬂ‘yDUr views. .. L READ
LIST)? ‘

B GREAT DEAL. v erensnrnss vl
A& FATR AMOUNT . wvuuvunnn.n. .
HOT VERY MUCH...... e .3
MONE . i v isan s rnans P
NGO OPINION (VOLUNTEEREDY. ..... 5

( 5%
(15%)
(41%)
(36%)
{ 3%}

{3
(29%)
(41%)
(19%)
(9%}

{ 9%)
{31%)
(36%)
(22%)
{ 2%}

{ 53)
(4073
(38%)
(14%y
{ 4%)

L 9%)
(332}
(40%}

(16%)
{2z
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33.

84
How much 4re cheir priorities and EXACTLY THE SAME.........ovanus 1
‘concerns about free Lrade the USUALLY THE SAME+ v vevsvavssnsl
same as yours...{READ LIST)? USUALLY DIFFERENT....cuun R
ALWAYS DIFFEREMT..... rrranan ok
NO OFINION {VOLUNTEEHED)..... .3

The ledder of Lhe Liberals, John Turner.

EOTATE QUESTIONS 36 — 57

36. How much influence dres what. he A GREAT DEAL...s.vuvvrirurness i1
says about free rrade have an A4 FAIR AMOUNT.........s e e d

your views....(READ LIST)? NOT VERY MUCH.uuuruena. B 3

NONE s evvunnsnnrannsransnosse

NO QPINICN {VOLUNTEERED}......5

57. How much are his prioritieg EXACTLY THE SAME .y uvcervnsnas .1
and foncerns abourt free trade JSUALLY THE SAME ... coveuvanas 2

the same as yours.,.(READ LIST)? USUALLY DIFFEEENT.. ... eeeres ]
ALWAYS DIFFERENT . w4 vivvenvmasrs A

NO OPINION (VOLUNTEERED)...... 5

Thinking about each of rhe ‘pzople or groups we have just talked

about, I would liké you te rell meé, for each one, whéther you, think
they support ot oppose Eree or freer trade with the Uniced States.

The fivst one is (READ AND ROTATE Q58 TO Q&3),

Does he/they strongly

suppatt, suppork, oppose, of strongly oppose free or freer trade?

8. .The Prime Minister, Brian STRONGLY SUPPORT. . v vvmenssnnny 1
Mulroney?. BUPPORT ss sas s bnrrrnss e ean2
OPPOSE . st vt sts s msnasanannsan 3

STRONGLY OPPOSE. .. -turnonsnens [4

HO. OPINION {VGLUMTEERED? ...... 5

99. Your provincial premiew? STRONGLY SUPPORT ... vvuvrinraral
SUPPORT . 4 v tvnrnaranrnananas .2

OPPOSE.a s ssnirannnss e a e n

STROMGLY OPPOSE. . uuvinnrnnes ok

NG OPINION (VOLUNTEERED}......S

{ 3%}
{(&1%)
(407 )
(11%)
{ 5%}

{ &%)
(30%)
{41%}
{24%)
{ 1%)

{ 3%
{37%)
(43%)
{142)
f ‘:I'm_

{(57%)
{35%)
{ 43%)
¢ 2%
£ 2

(13%)
(552}
{22%)
{ 4%}
{ 17
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agresment with the American
governmant, should 1t pursue
such an agreement ooly 1f
(ROTATE)...all of the prdvinces
approved ¢f che agreement, most
f rhe provincds approved, about
half &f the provinces approved,
or in the face of apposicion
frgm mest proviaces, should the
federal government pursce such an
agreement 1if ir 13 conwinged
that it would be in the hest
interests of fapada?

!l 83
60. Most of the pedple whe run STRONGLY SUPPORT....vvv.. benanl
large Canadian publishing SUPPORT. su v vnnannrana, vereenn2
and broadcasting companies, OFPOSE e v avavunvararannsininnad
SQ STRONGLY OPPOSE+ . v vnseraann.. &
NG OPINION (VDLUNTFFRED} ...... 5
i 6l. The Liberal leader, John Turmer? STRONCLY SUPPORT e suviivnnnna 3
SUPPORT ..., ...« erareania el
OFPOSE. e venonsnan P
STRONGLY GPPDEE rrarans -
NO GPIHION {?DLUNTEERFD} ...... 3
62. Most of the well-known people STRONGLY SUPPORT...uvvinivansal
in the field of eritertainment BUPPORT 4 vt eninanasanneinmnnasl
. like actors and singers? 8]
_ STRONGLY OPPOSE. . vuvuvnrasne, b
NO GPINION {VOLUNTEEREDY......5
l 63. The NDP Leader, Ed Broadbent? STRONGLY SUPPORT . . v v nnvnes R |
SUPPORT . v s wvnsnnuss brerrernanal
BPPOSE- CEC I I R B Y L] LEL I B T N ] 3
STRONGLY OPPOSE. cvt vnrvr smrnses 4
NO OPTNION {vOLUNTEERED} ...... 5

EXD OF ROTATION

64, If the federal government ALL OF THE PROVWINCES . tu.vv.vese. 1
were able to negotiate an MOET OF THE PROVINCES......... 2

HALF- OF THE PROVINCES.........3
PURSUE EVEN TF PROVINCES
DPPGSE trrvrarrrEaraana R

£ o1 3 o i~ ]
. K

{ 6%)
(36%)
(41%}
( 8%)
(. 9%)

{ 4%
CATEy
{43%)
¢ 5%}
{ 7%}

{4z
(38%)
(3734}
{123%)

( 4%)
(29%)
(457)
{17%)

£ OB%)

(42%)
(40% )

{7%)

(LIRS

(%)
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65. How likely do you think it Is VERY LIKELY..vuseecrnsnarana.,t
thar the federal . ?overnment SOMEWHAT LIKELY vuuvsvumnnownssl
will be able to negotiaté a HOT TOO LEKELY.ouuionrnnsanansd
deal which is sarisfactory to NOT LIKELY AT ALL.viian.viiesad
the dmerican governmenc- and HO OPINION. (vOLUNTEERED}....f.E
alsp ko the provipcial geovern-
ments, the labour union
meavement, and business 1o Camada?

Would yeou say it is wery likely,
somewhat likely, not oo llkely,
‘or not lLikely at all?

66. In yout view, if Canada and ALMOST RIGHT AWAY.evsv.vewnenal
the United States were able to.  IWO TO THREE YEARS...u....ve..d
reach an agreement on trade, how THREE TO FIVE YEARS...........3
iong do you think it would be FIVE TO TEN YEARS.uuuinenn.n..ds
before the effects would be felt MORE THAN TEM YEARS.........,..5
in Canada...almost right away, NO OPINION (VOLUNTEERED)..,...6
Ewo to three years, three ta
five years, five to ten years,
or mofe than ten years?

67. Do you recalf hearing or reading YES. ... vevwaiitensasrnsmnnanssl
anything in the news lacely MO s narionanarnrminenanaal
abott the United States placing N0 OPINION (VOLUNTEERED)......3
a tariff on Canadian rcédar wood
products known as "shakes and
shingles?" '

68. In your view, did the Canadian MUCH TOO STRONCLY...emvuwsananl
government respond to the taciff TOO STRONGLY.uvever.nrsnariana?
much too strongly, teo strongly  HELTHER STRONGLY MOR WEAKLY...3
naither scrongly nor wealkly, TOO WEAKLY ., nunusnacrncnarnseatt
too weakly, ot much oo weakly? MUCH TOO WEAKLY..vseovsrnennsad

NG OPINION {VOLUNTEERED)..... .6

69. Did the contraversy aboul cadAr  COOD TDEAweeioerornenrsensan..

shakes and shingles make . yoo
mose. 11kely to feel the
gu«arnment B atEtempt tg
negotlate a [reer trade
agrezement wich the Hanited
Staces is & good :dea, a bad
idea, or did it not really
change yaur v12w?

1
BADY IDE&....‘..'.’--.;;..-........-2
DID NOT REALLY CHANCE VIEW,.,.3
NO OPINION (VOLUNTEERED)......4

{ 6%)
(35%})
{42%)
(17%)
[+

{20%)
{39%)
(27%)
{10%)
{ 4%}
1%}

(81%)
(19%)
{1

{ 3%)
(14%)
(327)

(321}

(l2x}
{ 7%}

{19%)
{23723
{54%)

{ 4z)
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70. To the best of your kmow!edge, S5IMON REISMAN (GO TO Q71)..... 1
which of these men is Canada's PETER WURPHY (SKT®¥ TO Q73)..

chief trade negoriatér in this CHRIS MARTYM {SKIP TO Q?BJ..;LB*

Ii . - initiative (ROTATE LIST)... NC OPINION (YOLUNTEERED)......4
Simon Reisman (REESE-MAN), 4
FPeter Murphy, or Chris Martyn?

71. 'Is it your impressgion that VERY GOODuw..vewensr.s teenanl
Mr. Reiswman is doing a LE10¢] 1 S trrsiaeran sheead
very good, good, bad, or BAD...v.. 1.......,......1...3
a very bad job VERY BAD..... te i errnans e .b
representing Canada’'s NO. OPINION [VGLUNT“ERED} ..

interzscs?

72. What is che main reason wly vou Feel ‘that way? (PROBE
ACCEPT ONLY ONE REBPONSE...ANSWER MUST BE AT LEAST

TEN WORDS)
GOOD HEGGTIHIOR...*-¢.....................,............01
FOR CANADA/ CANADTANS . vy v v et v s manansnrenasninsnn e 02
BACKGROUND/ EXPERIENCE .+ v us .. . renana esissrrara 03
GOOD SPEAKER/SPEAKS MIND. v uveannnnvmennnasas Chrmarans 04
CAPABLE/BEST FOR JOBuueravacanaina. Ceesraenes e bseraraan 05
FROM WHAT SEEN/HEARD: s u:+viunaenannas e breranann verana.lB
NOT GCIVE IN TGO AMERICA......... rnana v a e v rea 7
II KHOWS WHAT HE'S DOINCs s - s somasnsnnsnninnnnsnrsonnn . 08
COOD POINT OF YIEW.uowusso.ou. f s aamaaa P 09
DOING A COOD J0B.ereennanas st trarassemsaicsemnnranana 10
i KHOWS WHAT HE WANT S w e vr e e nittamnncmrrrasnrnrosacesneess 11
_ U L i1 o 12
TALKS ARE GOING WELLuu i ves sssonaiomvnrrsnennssa. Cavmemn 13
SHARES/ SHINGLES .« vy e cvmrnasasasnnan-s Cerameeaaaas trreana it
‘ HOT DONE ANYTHING YET .o veec.eannas e tcereeraaaen tea..15
OTHER == GODD JOB it . vmrsrasunuronrernnsnsnass P I =
AMERTICANS TH CONTROL, 4eevrrnnerrnnnn e maranaa AP I
. MOT FOR CAMADA/CANADIANS........... areriveieen. veeones 18
S AKES /SHINGLES . v v e ne s annacniorsmenarnss M iseerann e 19
DOTWG 1"JD'['I‘]J:[\]G.:-.....-.¢‘--‘-"-.......i‘.....a1-....«.---..-‘..".2'[}
% NOT SEEN/HEARD ANYTHING . e v aver st rsnasimamensonnsasin. 21
POOR JOB == GENERAL . vvivwaverasasnroosnes Cvbedranns a2l
NOT FAVOUR OF FREE TRADE . wseen.nnrnrnesas P
POOR BEGOTEATOR . « v v sa v s s anaonmevnenssnrasna. et 24
. NGT REP SPECIAL TNTEREST..s..... s rEteanataransenan 25
COVERNMENT POSITION UNCERTAIM.,..0vuuw., araa e rraranas 26
C'THER ~-— POOR JDB.., ........ LI I R R R io.o..i------iorz?
I OTHER + v evenvvesnnans et e eeaeeerianrrarte e, 25
DON'T KNOW. . evurrnrnnaa. e raeaimararanas Crarerme e, 29

{305
(28%)
{1a%)
{26%)

{ 8%
(6s2)
(L4}
{ 2%)
(11%)

(10%)
(1Lx)
A%}
1%
SRy
39
6X)
5}
2%)
%)
273
L%}
L)
2%)
%)
437
2%)
iny
253
1%}
&%)
n:f}

whedr
i

2%)
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0%)
74y
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73.

Some people say that the
government has a responsibility
to tell Canadians quite a bic
about what they are preparad

to nepotiate. with the Amerlicans.

Uchera say thab 1f the govern-—
mant speaks oublicly abour what
it's prepared to negotiate, #his
will only give the Americans an
advantage over us so0 that rhe
goveroment should keep fairly
guiet about its appreach to
these negotiations.

Which one of these two points of
view best reflects your own?

88

HAVE RESPOMSIBILITY TG TELL
CANADTANGS WHAT THEY ARE

MECOTIATING vy v avarannenanal
KEEF FAIRLY QUIET -ABOUT
NECOTIATIDHS- L T T 2

MO OFINION (VOLUNTEERED}......3

4.

Ag vou may know, there have
recently been news repotts
that public opinion polls

say somé pevple feel che
government has not been
managing the trade negotiations
very well, In general, would
you 2ay the government 1s
managing the negotiations

very well, well, not too wall,
or nat wéll at all?

VERY WELL. ¢ vvnsvamnocunncrnsns
WEL L sttt b vmrnrnsmssaracssnnn
MOT TOO WELL e us cvsmesnenanaans
MOT AT ALL WELLuuasswrernnnens
NO QPINION {VOLUNTEERED)es....5

73

A5 you may be aware, the. Prime
Minister recently annaunced a
cabinet shuffle which included
changes in the people respoosible
tor the trade negotiations:

Based on what you have heard or
read, is it your view thdt these

‘changes will greatly improve the

way the government manages che
negotlaticns, improve ik some-

GREATLY IMPROVE.suuunvonsaria.l
IMPROVE SOMEWHAT . isvuunnyvurnd?
NELTHER IMPROVE NOR HARM......3
HARM SOMEWHAT, ., 4veananaenn, b
CREATLY HARM. .. .vivevnonuoananl
NO OPTWIGN {VOLUNTEERED)......%

what, neither improve nor. harm it,

harm ir somewhat, ar greatly
Barm the way the government
managas chese talks?

(68%)

(314}
1%}

( 4%)
(39%)
{43%)
{12%)
( 2x%)

{ 3%)
{37%

C4BE)
{3k}
Go3E)
{ 3%
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76. Some pecple say that because ACREE TO ANYTHING...... - (31%)}
the federal government has WOULD CALL TALKS OFF...v.ivawa.? {B8%)
staked .so much of its NO CPINION {VOLUMTEERED}...... 3 { 133

!~ : credibility on succeeding in

o these trvade talks they will
agrae to anything to keep
them ffomifailing.

Others say that the governmenc
would never aprec to a freer
trade deal that was not in
Canada's best intérests and
they would say that the talks
had failed :and call them off
rather than agreeing to a bad.
deal .

of view best reflects your own?

77. Qverall, would you say it would VERY GOODus.vseivaena. wasberanl (12%)

I Which ona of these two points

be a wery poad. idea, a good 4.1 1 P 2 {(a6%)

idea, a bad idea, or a very BAD..vi.. P DU (19%)

bad idea to enter inte some VERY BAD.ewueiwvarnavernena e h { 2%}

type of more open trade agree- NO OPINION (VOLUNTEERED},...... 5 ( 1%)

!0 ment with the United States? ’ o

78. Would you say the need to VERY URGENT...vuvuanas tevrerarl T 7%)

negotiate such an agreement is URGENT. .4 vunirnaranan PP {36%}

very urgent, urgent, not Loo NOT TOO URGENT. suvuvnunusnnses 3 {47%)

urgent, ar not argent ac all? NOT UEGENT AT ALL.wsssuesessab (lox)

NO OPINTON (VOLUNTEERED}..,...3 { 1%}

i
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Now, I have a few final questions for statistical purposes...

79. What is your age, please? ' 18-19 YEARS...vvuwraun Crieaean 0l
{IF¥ RESPONDENT REFUSES, OFFER 20=-24 YEARS....... A et 02

TO READ CATEGORIES ANDN HAVE 25=29 YEARS.. v vrunan tarreanad3
HIM/HER TELL YOU WHICH CATEGORY 30=34 YEARS . euuunusas rrar e G4
HE/SHE FALLS INTO} 3539 YEARS .. vcuresvsvrnnane.05

' ' 40-44 YEARS, ivvnuravanicsan. UB

45-49 YEARS .o e ievarnrarns ‘.a.ﬂ?

50-54 YEARS ..t vuvusnaaronnys !

39-52 YEARS . iverennannn . ]

BO=64 YEARS . iievrnvnvnsancnns 1{)

B3 YEARS OR OLDER: . v v snanara 11

80. thnh of che following income LESS THAN % 5,000...00rurara 1
groups includes your annual $ 5,000 — 5 9,999 irennrnnss 02
household income? {READ 510,000 - 514,999, P ok
CHGIEES] $15,000 - 519,999.........;..04
$20,000 - $24,999.......... v 05

$25,000 - 529,999,..... Femana =06

$30,000 = $34,999....0.0..0...07

§35,000 - 539,999, .. ccuuu...08

$40,000 - $44,999. .. ...... O T

§645,000 - $49,99%......... v.. 1D

550,000 AND OVER.vvivernensn 11

Bl.A Are you currvently attending YES {S5KIP T0 Q32),..... e maaea. CE

school, college, or university
a3 a full-time student?

NO (GO TO QBIlB)y.v.vvuvenanas. A

81.B What is the highest.
level of srhooling
that you.hawve
completed?

[ T e - L D e g

(GRADE 1~8)iiuuenncnnncnnn i
SOME HIGH SCHOOL. . vewesinenai?
CEADJATED HIGH SCHOOL

(GRADE 12 OR 13}.......... 3
VOCLATEONAL/TECHNICAL/

COLLEGE/GECEP. ooy pvvanendh
BOME JHIVEREI Y ws v errannsa 3
GHADUATED UNIVERSTIYue.vu.v.on?

PUBLTCfFLEHEHraRY SCHOOL

{ 4%}
(12%}
(15%)
{173)
{llﬁ}
8%)
B
B3
T%Y
5%)
9%)

S s T W

{ 2%}
[ 7%}

ROREY)
L2%)

(12%)
{12%)
{1187
{ 8%}
{ 7%)
( 5%}
{13%)

€70

{ 513
{19%}

(33%)
(15%)

(. 5%}
(15%)
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Do you or does any other member BESPONDENT . - o e s et sssnsmnnnens ! {1430
of yaur E&miv]__--:,r pelong to a {]THER.......‘...A_.....‘......._...z (1733
labour union? BOTH (VOLUNTEERED)......vve.s.sd (4%}
I HOHE. . 0vsvenanans Cr ey 4 (65%)
33 Are ¥ou currently employed YES e T ] (67%)
ourside the homa? L 2 {33%)
I 84. GSex. {BY OBSERVATION) MALE 4t irpnsmama st aecnanranns 1 (50X
FEMALE . b v s mmaramanans. ferianea 2 (50%3
l f%. Language of questionnaire. EMGLISH..... e i v b e e 1 L??E’.‘}
TRENEH. . o . P £23%)
1®— =
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C. VERBATIM RESPONSES

juestidn 72

Is it vyour impression that Mr. Retsman is doing a very good, good, bad, or a
very bad job representing Canada's inrerests?

What is the main reason why you feel that way?

GOOD JOR

O1.

g2,

03.

Good Megotiatov -- He is a atrrong negotiator: / Bacause we really haven't
had any sreries to say differently that he's a good negotiacor. | Mr,
Beisman is a very good negotiator. / Reisman's doing his best Ld negét-
lace a settlement. / GCood negoriator. Preliminary comments were good. /
I rhiak he's a competent negotiator. / As a negotiator he is doing okay.
{ Very good bargainer. / Difficutt te say sitce he hasn't accomplished
anyching yet but we need a ECrong negotiatbr. We can't bhack down and get
nothing. Reisman's a steong person, / From what I've heard he's a real
fighter and he'll do a lot for our jinterests, / I think he's = good
negotiator. I like what T see of him, / I like His act. He ‘is a good
bargainer. / He's opushing very hard to make a good deal. / He's
aggressive with the United -States' negotiations. / Has a businesslike
approach, / Very poelitically minded -- ‘doesn't give us any ‘informatign,
that is why he's good.

For Canada/€anadians -- He's crying to do a gaed Jjob, Trying for
Canadian interests. / Very Sharp in trade and can represent Canada in a
very good way., / I think he's representing Canada Firmly, / He's gat
Canada's interests at hearr. Nat listening to the Presidenr Like
Mulrveney is. [/ He will fipghr for Canada. /I haven't heard anything bad.
He should know what we want because he listens Eo peaple., / Haiﬁly
because he is taking gverybody's peint of view inta decount. / T thiak he
is going after Canadian interests. / Because he is doifg his best far
Canada's best interesc. / He séems to be with the people of Canadz and
not with vesced interésetg. / He seems £o take the concerna of the people
1hte account. / He has a very sStrong gvarall knowledge of zhe workings of
sur caunktry. / He's acting in the best interests of ail Canadians.

Background/Experienca =-- Able Lo negotiate firmLyfand»strnqgly -~ goad
hackground In negotiations and governmenc. / He's a wvery intelligent man
who has done good work in the past. / 3ased on his past pérfoemance I
think he eould de it. / He has a Lot of previous ‘experience ia chis soec
of thing, / He is a good negotiater. He's doing this before he gavé us a
goed deal with the auto pact. /  ‘Pretecy good with auto pact -- help
Oneario. / He i3 a good negotiator. He was a pood negotiator in the aaro
pact. [ He is a good man in the government. / His general experience: /
His Background -- [ think it's prepared him for che jab. / He has a good
strong personality. He has a lot of experlence.

Deciva RESEARCH LIMITED
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Questien 72 -- Continued

Is it your impression that Mr. Reisman is deing a very good, good, bady or a
very bad job representing Canada's incevests?

What i& the main reasen why you feel that way?

04,

5.

06,

or.

Good Speaker/Speaks His Mind -- Ceértainly spesks his mind. / He is a very
comnanding speaker and a powerful figure. / He's g little cutspecken and
seems to know whabt e want From the talks. / He is a good speaker and
will do a good job for Canada. / Because he is a man who speaks hia ming
and. lays everything out on the line.

Capable/Best For The Job =-- Becguse he wouldn'e be picked 1f he wasa's
capable of doing it. / Believe he's best for job. / He 'is a gapd man for
the jab. We need more coverage of him in che west. / He would Lose his

credibility i€ he didn't do a good job., He's sincerely trying, / I feel
he does his job and deserves a good credic for ic, / Ha is-acting to the
best ¢f his abilities. / He's a capable man. / He's well qualified bur

has to Listen to the government. / He is trying to be positive and iz as

diplomatically forceful as he can be. / I think he is making an henest
effort. / He knows what he's up against, therefere, he is honesc and
knows what to do,

From. What 1'wve Seen/Heard —— News reports, comments by him, celevision
reports of him -- basically all thac I've seen and heard of what he. doss.
/ 1 say this only from what I've heard as I don't really know. / The
general impreasion I have and the letter I have read about him. / Based
on what I've seen or heard of him he's doing a goed job in providing a
solution. / Through articles read in diffecent journals. That :is the
reason for Mr. Reisman doing a good job. / MNothing specifie just his
overall capabilities From what I've heard, / He should comé across well
on television and he seems to be a Foad worker by chgervation. / ['ve
zeen him om zelevision, and I've also ceéad abost him, and I Like whatr
he's doifig s¢ far. [/ 3¢&n his interview on television. He seems ro
debate well.

Wor Giving In To Americans -- He's nat backing down to the Americans, /
He hasn't given the store away yet and is doing a very geod job. ;/ Ha's
holding his own grounds he is not. giving in. / He hasn'c réally'given
aoything away yet which 1s good. ! Staying with it. HNot hbacking down.
Holding his own and stating our case with screngech. { Waell the fact ihag
he's taking his time, nor too impulsive, npt selling us out, / We're.
holding our own. [/ -As leag as hé doésn't let them pull the wool over our
eyes. As long as he deesn't Reuckle under. / He srared that che things
that would. b’ an the tablée they were discussing. / He's presenting things
to dmericans they don't like, like the protection .of our social services.

Deciva RESEARCH LIMITED
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Question 72 -- Continued

Is i your mereselen that Mr. Reisman is dolng a very goad, good bad, or a
very bad job representing Canada's 1ntereats’

What ‘is the main reason why you feel that way?

Knows What He's Doing == I like the way he talks about the issue, seems
te know what he 18 doing. [/ He knpws what he iz doing. He is very
knowledgeable about trade. / He does a good Job at it. He seemsz fo know
what he is talking. about. / He is doing whact he thinks is necessary, [ I
vhink he is honest. He tells it like it is and is generally doing a good
job. /f Teéying ta do the bésc he can, Tog early to tall. / Knows both

-gides of the story.

Gopd Point of View -— Bacause I hbelieve in his point of view.
Statements he has made-directly. I feel his wiews relate to mine.

Doing 4 Good Job =~ Seems ko be doing an alright jeb. / He is a good
friend of Joha Turner and he knows what he is doing. / Because he is a

very organized person and 1s doing things quietly. / Dding what he's

supppsed te do. / At the present time he isz deing a compefent job., [ e
have not heard toe much dbout him hare. but I think what he iz daing is
adequate. / I guess he's doing the best he could. / Feel he has pressure
on him to do a_good joba. / Net rushing, tek1ng his time and being a
diplomat. / He hasn't said a lot because he's studying it and tooking
into it. / Because he's .getting the attention of the people he's teying
ta reach. [ He is American empleyed by Canada. He is alright.

Knaws What He Wantcs -- He's etleklng te his gung, he knows whar he wants.
{ Tough with hisg 1ssues. / Sounds like he knows what he's talking abaut.

Mo Mistakes ~- It is a fedlimg I have. I can't put my finger wn .any-
thing. He has not blundered. / He seems to be doing alright so far. No
big mistakes. / They haven't made any majoer blunders. [/ He hasn't fallen
on his face so far. Thev'we jusc begun.

Talks Are Going Well —— T fzel "that the talks good. OfFf ro a good start.
{ & lov of talk; ao Eighting or bickering, friendly gestures.

Shakes/Shingles —— Both sides are =zill talking ‘even after the "shingles!

tncident. / He's raking. précautions like when the shakes and shingles

problem came up. / Through his reaction to the Unites $tates government
placing the taritfs on Canadian imports. / They way they pue rariffs back
on the Hnlted Stakes: we will get the United States back 1f they get
Canada. o
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Questicn 12 -- Continued

Is it your impressiom that Mr. Relsman is doibg a very good, good, bad, or a

18.

19,

0.,

very bad job representing Canada's inrerests?

What is the main reascn why you fael thar way?

15, Hasn't Done Amyching Yet -- Has not done encugh yet co reéally know. / It
hasa't gone that far yet. / Wo real negotiating hae rtaken place on trade
issues. / Because theéy haven't reached an agresment, [/ Have not expressed
anything in the public Eorum yat.

16, ©Other -- Good Job -- The econamy is scrill strong and vibrant. [ The whole
issue. 1s very complex. Hope people iuvolved know what they are daing. |
He's been elected, he will. / He barks as lpud as the Americans thar whac
he accomplishes is worch $1,000 a day. { Mo one elsé is doing anyching. /
Somebedy has to ratl,

POGE JOB

l7. Americans In Cortral -- They are caking no initiative on anything and

just lerting the Americans dicrate everything. / Because everyChing
Catada asks for, the dmericans rturn down the pruposltlun. f Americans
seem ta have the upper hand in the free trade talks. / Will ccmprmmlse
tos many of Canada's assets. Williog te give avay toe many chings to
obtain free trade., / I don't think we should givé in te the Americans and
thar's what he 'seems to be dﬂlﬂg /1 think, the United States. has a
menopoly. Unitad Srates' vrepresentatives are better Ia trade
negatiations.

Wat for Canada/Canadians -~ T don't think he represents the mdjority .of
the people. / He saems Lo be more concerned about gﬂver1ment rather than
average peaple, [ They seem less corcerned 1in convincing Lhe Canadian

public chat what chey are doing is the right thing. They dre Jjust doing.

their own thing. / He was not strong enough ko Canada's interests. / He
iz inasgnsitive ta Canad1an cultvoral identibwy,

Shakes{Shingles -- They could hawe hurt rhe United States on shakes and
shingles. ./ Because referrlng back to cedar shakes, thers was I7% on it
gand the Americans didn't have anaugh shakes tﬂ supply ctheir own
markets, THéy have te import from Cavada.

Doing Wothing -- There seema to he too much wavering at the momene with
na real progress being made. / Berause rthiey don’t ger anywhere. They
argue and go back and fortvh.

405

I
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I Question 72 -- Continued

What

21,

22.

23.
25,

26,

28.

29,

Is 1t your lmpresslnn that Mr. Reisman is deoing g vary gnud good, bad, ar a
very bad job representing Canada's interests?

iz the main reason why.vou feel that way?

Haven't SeznfHeard anything -- You.don't hear ‘too much an televisiaon and
radip ‘about what is being done on the trade negotiation ralks. / Lack of
information. Haven't heard too much about him. / I haven't heard encugh

About what he is doing yet. / Hasn't been much said., Deoesn't seem to be
atrong enough. / He doesn't tsll the public how the negos iations are

going { I haven't seen any feedback or progress. / He has na ieedback on
any 1issued, / Nothings happened ar all so far, I've heard nothing, /
He's not putting his ideas across rfoo strongly. We don“t get -enough
Eaedback on whet he's deing. / Don't think he's made ir clear un where he
standas an frae crade. '

Poor Job -— General -- He doesn't impress me. / He said bad remarks :o
Peter Hurphy and could do a better job. / He's nmot working haird enough at
what he's doing. / Dging his JDb but nat ko his fullest potential. { MHr.
Beisman shopld be mare definite in his negotlatlon process.

Mot in favour or Free Trade =-- I don'ct think they should be doing -the
rrade talks at all.

Poor Negotiater —- He's eocky and blunt. He's not a salesman, / Issug ia
Forced in a2 manoner of controversy not negotiabilond.

Not Representing Special Interests —— Because basicaily I dob't think
they are taking the best iateresc af manufacturers.

Covernment's Position Uncertain —— I maintain. that the government is not
sure what they' rfe getting ilnvelved wich.

Other -- Ppor Job =-- Tt the governmenc got re-electad maybe Mr. Relsman

wiil be better with his wviews. / I don't like oil and whisky mixed; by

buying Hiram Walker he should get his nose sut of GulE. / His praevious
ooccupatians.  Some of his interests. -~ the water rescurce cempany that
wancted Lo sell water., [ Things could be no betrer than they way it is
0w .

Bon't ¥now

Ne Response
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D. DERIVATION OF NEW VARIABLES

86. REGION

The resulting categories were labelled as follows:

l. BRITISH COLUMBIA;
2. ALBERTA;

3 SASKATCHEWAN;,

4 MANITOBA;

3. BALANCE OF ONTARIOQ;

6. METRO;

7 QUEBEC;

8 NEW BRUNSWICK;

9. NOVA SCOTIAj

10. PRINCE EDWARD TSLAND; and
11. NEWFOUNDLAND.

87. REGTON REVISED

The resulting categories were labelled as follows:

1 BRITISH COLUMBIA;
2 PRAIRIES;
’ 3 ONTARIO;
4. QUEBEC; and
S. ATLANTIC.

88. COMMUNITY SIZE

The resulting categories were labelled as follows:

1,000,000 AND OVER:
100,000 - 999,999;
10,000 - 99,999; and
UNDER 10,000/RURAL.

N O N
e o s o

was derived from questionnaire identification numbers.

was derived from questionnaire identification numbers.

was derived from questionnaire identification numbers.

(12%)
( 92)
( 42)
( 4%)
(27%)
( 9%)
(26%)
( 3%)
( &2)
( 1%)
( 22)

(12%)
(18%)
(36%)
(26%)
¢ 9%)

(29%)
(27%)
(10%)
(34%)
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. 89. UNION FAMILY
was derived from
. Q.82:
. by collapsing response categories in ‘the following manner:
Q.82 Q.89
1,2,3 1. UNION FAMILY; and (35%)
4 2. NON-UNION FAMILY, (65%)

90. Q20C:US DO NO FAVOURS

was derived from

Q.20;

by collapsing response categories in the following manner:

g.zo g.go

1-5 l. DISAGREE; (18%)
6 2.  DEPENDS; and (¢ 7%)
7-11 3. AGREE. (75%)

91. Q21C:FLT EXPORT=INFORM

0 was derived from

Q.21:
by collapsing response categories in the following manner:

Q.21 Q.91

1-5 1.  DISAGREE; (36%)
6 2.  DEPENDS; and . (10%)
7-11 3. AGREE. (54%)

B
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' 92, Q22C:CDN COS NOT SURVIVE
was derived from
. Q.22:
. by collapsing response categories in the following manner:
. EZ.ZZ 9.92
1-5 1. DISAGREE} (43%)
g 6 2.  DEPENDS; and ( 9%)
l 7-11 3.  ACREE. (48%)
! 93.  Q23C:US ADVAN/CDA FRIEND
was derived from
Q.23:
by collapsing response categories in the following manner:
. Q.23 Q.93
1-5 1.  DISAGREE; (33%)
6 2. DEPENDS; and ¢ 7%)
7-11 3. AGREE. (60%)
'. 94, Q24C:FEW CDN WORLD CLASS
was derived from
Q.24:
' by collapsing response categories in the following manner:
52.24 9.94
. 1-5 1. DISAGREE; (44%)
6 2. DEPENDS; and ( 8%)
l 7-11 3.  AGREE. (48%)

i
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95.

96.

97.

100

Q25C:PROB BUT NEED FR TR

was derived from
Q.25
by collapsing response categories in the following manner:

Q.25 Q.95

1-5 l. DISAGREE; (28%)
6 2. DEPENDS; and (122)
7-11 3.  ACREE. (60%)

Q26C:¥FR TR HELP ONTARIO

was derived from

Q.26:

by collapsing response categories in the following manner:

Q.26 Q.96

1-5 1.  DISAGREE; (35%)
6 2. DEPENDS; and (14%)
7-11 3.  AGREE. (51%2)

Q27C:NO DIF AVE CDN WRKR

was derived from
Q.27:
by collapsing response categories in the following manner:

Q.27 Q.97

B St

1-5 1. DISAGREE; (56%)
6 2. DEPENDS; and ( 8%)
7-11 3.  AGREE. (37%)
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was derived from
'I’ Q.28:
by collapsing response categories in the following manner:
Q.28 Q.98
1-5 1. DISAGREE; (46%)
6 2. DEPENDS; and ( 8%)
7-11 3.  AGREE. (46%)
99, Q29C:0PPOSE-NO CONF CDA
was derived from

Q.29:

by collapsing response categories in the following manner:

Vel

.29 Q.99

|
w

1. DISAGREE; (40%)
R DEPENDS; and (10%)

~ O -

-11 3. AGREE. (50%)

' 98. Q28C:CDA WILL LOSE INDEP

. 100. Q30C:CDA MUST STAY INDEP

was derived from

Q.30 Q.100

1-5 1.  DISAGREE; (242%)
6 2. DEPENDS; and ( 9%)
7-11 3.  AGREE. (67%)

Q.30:
l by collapsing response categories in the following manner:

i
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101. Q31C:FR TR CREATE TENS'N
was derived from
‘ Q.31:
. by collapsing response categories in the following manner:
Q.31 Q.101
1-5 1.  DISAGREE; (43%)
6 2. DEPENDS; and : (11%)
7-11 3.  ACREE. (46%)
102, Q32C:PAY REMAIN DIST CDN
was derived from
Q.32:
by collapsing response categories in the following manner:
Q.32 Q.102
1-5 1. DISACREE; (32%)
6 2.  DEPENDS; and ( 82)
7-11 3.  AGREE. (60%)

was derived from
Q.33:

by collapsing response categories in the following manner:

Q.33 Q.103

1-5 1. DISAGREE; (37%)
6 2. DEPENDS: and (122)
7-11 3. AGREE. (52%)

DeciMA RESEARCH LIMITED
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' 104. Q34C:NO AGR=INCR TARIFFS
was derived from
l‘ Q.34: .
by collapsing response categories in the following manner:
l Q.34 Q.104
1-5 l. DISAGREE; (31%)
6 2. DEPENDS; and (12%)
l 7-11 3.  AGREE. (57%)
. 105. Q35C:CHANGE SOCIAL SYSTEM
was derived from
' Q.35:
by collapsing response categories in the following manner:
I Q.35 Q.105
1-5 1.  DISAGREE; (61%)
6 . 2. DEPENDS; and ( 8%)
' 7-11 3.  AGREE. (31%)
l. 106. Q36C: GOVERNMENT ICNORE OTH TRD
was derived from
Q.36:
l by collapsing response categories in the following manner:
. Q.36 Q.106
. 1-5 1. DISAGREE; (37%)
6 2. DEPENDS; and ¢ 9%
l 7-11 3.  AGREE. (53%)
C:é:
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' 107. Q37C:NO AG=US TRD HARDER
was derived from
. Q.37:
' by collapsing response categories in the following manner:
' Q.37 Q.107
1-5 1.  DISAGREE; (34%)
6 2. DEPENDS; and { 9%)
' 7-11 3. AGREE. (57%)
' 108. Q38C:GOV COM/POS BAD DL
was derived from
' Q.38:
by collapsing response categories in the following manner:
1-5 1.  DISAGREE; (44%)
6 2. DEPENDS; and (7%)
l 7-11 3.  AGREE. (49%)
i DECIMA RESEARCH LIMITED S5
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109. EMPLOYMENT BY SEX

was derived from
G.83:
Q.841

according to the following reference matrices:

Q.83 :CURRENTLY EMPLOYED

TES WO

MALE

2 @ 3 4
FEMALE

The resulting categories are labelled as follows:

SE EE Il A A S A 9 A
O
o
]
=]

1. MEN EMPLOYED; {39%)
2. MENM UNEMPLOYED; (11%)
3. WOMEN EMPLOYEDY and {273)
4. WOMEN UNEMPLOYED. ' {231}

AR R T 58 S

il
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110. SELF/GOVT AND UNITED STATES

wds derived from

Q.41

0.5t

according to the following refarence macricest

.41 PERSONAL

0 1 2 3 4 5
WARM FRIEND BUS COOL NO

1 X 3 2 1 1 0
WARM

2 X 4 3 pi 1 )
FRIEND

BUS

e
B
]
]
L
b
~

COOL

L%
i
2
b=
o
L)
o

NG

The resulting rategories are labelled as Eollows:

i

1. COLDER THAN COVERMMENT; (15%)
2, COOLER: {2327
‘3. SAME; (39%)
4, CLOSER: and {16%)
i 5. MUCH CLOBER. £ 7%)
! Decima RESEARCH LIMITED ==
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111, CULTURAL NATIONALIST

was derived from

Q.39:
‘l'! Q.40:
according to the following reference matrices:
Q.39:

0 1 2 3
sld.incl. nt. No
culture inel,

culture
0 X X X X
1 X 3 2 4
FAVOUR
2 X 3 1 4
OPPOSE
3 X 3 4 4
NO

The resulting categories are labelled as follows:

NATIONALIST;

.

£ W -

. DON'T KNOW/NA

NO COST NATIONALIST;
. NON-NATIONALIST; and

(322)
(17%)
(49%)
( 3%)

DecIMA RESEARCH LIMITED
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