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EXECUTIVE SUMMARY

A. The Meaning of Freer Trade

For Canadians, it is "freer trade if possible, but not necessarily free trade with the

United States." Overall perceptions of the importance of trade to Canada's economic

future remained high in the the period between April and June, and the clear majority

(78%) of all Canadians continue to believe that it is a good idea to enter into some type

of more open trade agreement with the United States. The data indicate a slight

movement from the extreme positive pole of assessment (-6) since April 1986.

Table 1

POSITIONS ON A MORE OPEN
TRADE AGREEMENT WITH THE UNITED STATES

NET CHANGE
TOTAL FROM APRIL 1986

96

A Very Good Idea 12 -6
A Good Idea 66 +6
A Bad ldea 19 -3
A Very Bad Idea 2 -2

Freer trade, however, does not necessarily imply a specific agreement with the United

States. Assessments of the larger impacts of free trade with the United States on

Canada remain divided. In general, 53% of all Canadians would argue that free or freer

trade could increase export opportunities, create jobs and sümulate the expansion of the

Canadian economy, comparable to 55% of a similar view in April of 1986. The balance --

44% (+2) -- think that not having free trade is better for the Canadian economy.

Despite high levels of awareness of the cedar shakes and shingles controversy (81°,6)

Canadians continue to be unconvinced by the need for urgency in negotiating the general

shape of any more open trade agreement. The majority (57%) have remained consistent

in their view that there is little or no immediate urgency.

DECI^^IA RESEARCH LIMITED ^̂
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Positions  on the impaet of free trade on job creation indièated a shght softenisrig -5ince 

April, with 37% (-3),cdntending - that a freer trade agreeMent would generate more fobs. 

Another 33% think that fob lOsses arising from free trade will be offset by about the 

same number of new jobs created. More Canadians (+8 or 58%) indicate that free trade 

would not result in any lower prices for American goods and services than 'for their 

Canad  an  counterparts. 

As a function of heightened awarenésÉ of  the procs of free trade talks, there appear5 

to be a growing consensus ithat the United  States  shou[d provide a foCus for our future 

1 trade ef forts. When asked where atiada should try to sell its goods and services, he 

narrow piuraiity (46%) indicated the United *States. This represen•s,a gain of.  +13 'over 

measures in April of 1986. The followlng table profiles the regional orientatiOnS' wor[d 

• 	 trading areas. 

1 	 Table 2 

11 	 WHERE CANADA SHOULD TRADE BY REGION 

UNITED 
STATES,  PACIFIC EUROPE 	OTHER  

	

b 96 Net % Net % Net % 	Net _ _ _ _ _ _ 

1 	REGION 

British Columbia 	 39 (+11) 	39 	(-5) 	11 (-10) 	11 	(i-4) 

1 	
Aiberta 
Sa5katchewan/Manitoba 	

45 (+10) 	29 	(-2) 	12 (- 1  2) 	15 	(+5) 
47 (+17) 	19 	(-5) 	19 	(-7) 	15 	(+3) 

Ontario 	 49 (+20) 	la (-10) 	18 	(-7) 	15, 	(±0) 
Quebec 	 50 (+13) 	20 	(±0) 	17 	(-9) 	15 	(±0) 

1 	Atlantic 	 60 (+25) 	12 (-10) 	14 (-13) 	14 	(+2) 

National Average 	 46 (+13) 	20 	(-7) 	15 	(-4) 	16 	(-7) 

1 	Note: Net chan5e reports variations over measures in ,Aprii 1986. 

1 	Table 2 demonstrates a growing priority attached [o the importance of future vale with 

the United States. But the corollary to this is run an erosion in support for trade 

diversification. Canadians do not necessarily see the world trade map in exclusionary 

'terrris. The majority in the Wrest cOntiniieS to place greater emphasis on diversified•

Économe reiatiOnShips. 

DECIMA FfSE'ARCH LIMITED  
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As previous tracking of attitudes toward free trade has revealed, the central Canadian 

fact is recognition of the pervasiv.e influence the United States has on most aspects of 

Canadian life. For most Canadians, this is not a source of disquiet. It is quite simply a 

fact -- one which conditions the way Canadians view the world. 

Not surprisingly when asked what form Canadian residents would like bilateral relations 

to take, preference splits virtually evenly between friendly/close and cool/independent 

measures. But what is notable is the reluctance to adopt extreme positions. Just one in 

10 Canadians, for example, would advocate that Canada be "the warmest and closest of 

friends" with the United States. The jury favours a businesslike but neighbourly tone 

(43%) over any more moderate characterization as close friends and trading partners 

(37%). 

s • 
There have been few net changes either in this personal preference or in perceptions of 

the federal government's ideal model for bilateral relations in the period from April to 

July of 1986. Portrayal of the current relationship indicates that it has cooled somewhat 

in the intervening period. Table 3 details these perceptions of Canada-U.S. relations. 

Table 3 

BILATERAL RELATIONS 

KEY: (1) Wave II (2) Net Change from Wave 

CANADIAN 
PERSONAL 	GOVERNMENT'S 	CURRENT 

PREFERENCE 	IDEAL 	RELATIONS 

(1) 	(2) 	(1) 	(2) 	(1) 	(2) ,76 
	 96 	 96  

Cool and Independent 	7 	+1 	7 	+2 	24 	+9 
Businesslike but 

Neighbourly 	 43 	-3 	29 	-4 	42 	-2 
Close Friends and 

Trading Partners 	37 	+1 	41 	+1 	24 	-9 
Warmest and Closest 

of Friends 	 12 	-1 	21 	±0 	8 	-4 

I 	  
DECIMA RESEARCH LIMITED 
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The data substantiate aproposition gerterated from the ,first .urave of this sE^dy. The

Canadian public continue to helieve that the ..goverr^rr^en>r's ideal type for bilateral

r^lations is out of step v^^ith publie desites. '0 veral l,. 4°9% c) f'^anadians w^nC ta be close

trading. partners, but 6^^% pereeive this co be the goal of the feder^l go^^e rnrnent. Th^

actual state of.curren^t relations, l^uweverx is descrïbed, in this manner by 32^.

Again, the-probable rationale for this cor^ceptiors of the 1ppropriate bilateral srtrategy

appear.s to sprir^. frorn ehe conviction that "Americans, while they nYay, like us, don't do

us any special favours when it cornes to trade and ecanornïcs"' among 75% of the sample

(+2% over April).

C. .^4ssessménts of Fre^^- Trade

Respondenrs. were asked a series of questions to déterrr^ine overall perceptiorrts of the

principal beneficiaries of a free trade agreement.. The first inqnir6d "if trade

barriers:..(for) goods and services °.were rerna:^ed açross ;the. Canada-U.S., bi^r.der" w^iulç^

Canada benef,it or lose a greât deal?

The over.ail beli^'f that the country will benefit persists among 5596 of ail Carradians, a

propar^ïvn which has i^^ld stead}^ since April. The following tables prvfilè the r.egional

variations, bo^h to this perception, 'as well as the perception of'bertef^it co the province.

^ECIMA RCSIAKCH LIMITED



9 35 	 +1 National Average 	55 

5 

Table 4 

11. 

I.  

BENEFIT/LOSS TO CANADA OF THE REMOVAL OF 
TRADE BARRIERS BY PROVINCE 

NEITHER BENEFIT 	 NET CHANGE 
BENEFIT 	NOR LOSE 	LOSE FROM APRIL 1986 

96 	 96 

PROVINCE 

British Columbia 	58 	 10 	 32 	 -3 
Alberta 	 67 	 6 	 27 	 -6 
Saskatchewan 	 57 	 6 	 33 	 +14 
Manitoba 	 44 	 1.1 	 41 	 +1 
Balance Ontario 	48 	 12 	 40 	 +11 
Metropolitan Toronto 	49 	 8 	 43 	 +10 
Quebec 	 55 	 11 	 34 	 +2 
New Brunswick 	57 	 7 	 35 	 +25 
Nova Scotia 	 53 	 11 	 32 	 ±0 
Prince Edward Island 	54 	 5 	 38 	 ±0 
Newfoundland 	71 	 7 	 23 	 -5 

Note: Percentages for the first three columns sum horizontally and may not sum to 
100% due to rounding and exclusion of "no opinion." The Net Change column 
provides data on the change since April 1986 based on a measure of those saying 
"benefit" minus those saying "lose." 

The data suggest that the case for the net benefits of freer trade to Canada has been 

gaining ground in New Brunswick, Saskatchewan, and the Ontario region outside of 

Metropolitan Toronto. Overall, positive assessment of the potential benefits to the 

nation persists in Newfoundland, Alberta and British Columbia with only minor erosion. 

DECI1v1A RESEARCH LlIvIITED 
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Table 5 outlïnes perceptions 'of the beng.fïts and ]osse5 from freer trade in provinc.1al

#errns.

Table 5

BENEFIT/LOSS TO THE PROVINCES OF THE REMOVAL OF TRADE BAFtR [E E25

BENEFIT ABOUT THE BENEFiT NET CHANGE
MORE SAME LESS FROM AP:RrL 1985

PROVINCE

British Columbia 64- 19 17 -L3
Alberta 61. 21 .16 -16
^askat^h^w^n 47 27 19 t2.
Maniti)laa, 33 37 27 -7
Baian.ce:Ontario 46 .26 28 +L2
Metropolitan Toronto 52. 23 24 +7
Quebec 42 31 26 -6
New Brunswick 55 L7 28 _5.
Nova Scotia 52' A 19 -3
Prince Edward Island 51 22 24 +7
Newforrndlanâ 55 23 23 +12

National Average 50 26 23 -6

Note.: Percentages for the -first three colurtins sum horizontally and may not Fum to
1.0095.due to rounding aexd exclusion of no opinion.." The Net Change column
provides data- on the change since Aprii 1986 based'on a measure of those: saving
prov€nce would "benef it more" minus those saying '"less."

,This tablo shows that thE^re Continues t0 bé a strohber beiïe# that one% own province will

ber3r3fit tnor^ from frm& trade than the country as a whole. But the underlying ôptlmlstn

idehEified in rhe f irst wave ;of this stûdy in April appears: to be abating. Part icularly in

the :Ehree provinces identifièd as- supporters for freer Trade -- Newfoundland, British

Columbia, and Alberta -- there is aAirnïnishsng Certaintv at provincial benefi-t. By

contras-T, resident•s of Metropolïran Toronto are more likel.y to identify Ontario?5 n.e.t

bertefti 'ln the everit of free trade.

"OEDiClMA RESFACH WITEQ
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To test for regional differences in orientatiOn to trade, a question asking "how important 

trade is to our country" waS posed. Significant ,differences persist. Redents  of 

Ontario and the West continue Là be more likely, tb Say that it is irnporrant, while 

Quebec residents are significantly less iniined to consider that the iSsue is salient. 

Interpolating positions on the importance of trade and assessments of the benefits of 

trade confirm the central finding of the first wave of this study: there must be three 

regionally sensitive communications themes. 

British Columbia and Alberta residents share the viev, ,  that trade is critical arid  chat 

 'Canada Would benefit from freer trade With the United States. Any communications 

strategy must thus continue to emphasize the value of freer trade to these provincial 

economies. in Quebec and the Maritimes, where ay‘Tareness of the importance' of trade is 

comparatively low, but conviction of the benefits from freer trade with the United 

. States high, the central thrust needs to enhance tITie importance Of trade. The relevance 

of the current talks to the larger trade -  strategy Continues tci seem the appropriate course 

for Ontario, Manitoba and Saskatchewan, where there is dubious assessment of the net 

benefits from any free trade agreement with the , United  States.  

• o further test regiOnal views on free trade, one question was replicated frorii the first 

wave of this.study. Respondents were asked to indicate the intensity of their agreement 

or disagreement with the propcSition that "freer trade with the - United States would help 

Ontario industry more than industry in other provinces." 

de 	n LitCIMA RESEARCH  LIMITED  



Table 6 

REGIONAL VARIATIONS OF .ONTAREO'S 
BENEFIT FRQM FREER TRADE 

UNIT.ED STATES 

FREE..TRADE WILL,  HELP ONTARIO INDUSTRY 

Disagree 	Depends 	Agree 
96 	 96 	 % 

REGION 

British Columbia 	 34 	 15 	 52 
PrairieS 	 36 	 13 	 51 
Ontario 	 36 	 13 	 51 
Quebec 	 30 	 16 	 54 
Atlanric Canada 	 38 	 11 	 5! 

Note: Percentages sum horiz.ontally,.and rnay  no  t s.urn to 10096 due to rounding. 

This table points out three important facts. 	First, there Ès very littEe regional 

differentiation — eve,..ryone agre-es that Ont -ario industry will be helped more than 

industry in other provinces . Second, the perception of Ontario as a winner is Losing 

rjound. Finatly, the irony in these data means that -there cdritinues to be the potential t9 

have the wOrst of all possible worLds  a consensus thar Ontario benefits front freer trade, 

and thus the , possibllity of a mild anti-Ontario feeling being generated, viiithout winning 

the support of Ontario. 

Given the overall positive asSessnient of the net benefits, of free trade,..A.:1 -ka.,t are:the 

specific sectoral *economic effects? Table 7 demonstrates that the•chief beneficiaries 

wilt be the banking and the finanCiat service and forestry sectors. The single casualty 

Tnost often identified is the textile and clothing industry. Tracking comparison with 

April data reveals a net growth in perception of benefits free trade may bring to the 

cultural industries. 

gia 
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Tabie 7

5ECTORAL [MPACTS

NEITHER
HE.LPED NOR NET CHANGE

HELPED. HARMED HARMED FROM APRIL 1986

Banks f FirrariCial $^rvicE^s 43
Fores#ry 54
FarmingJAgricul-ture 48
Fishing 45
Awo lndustr}r 44
C.Ultural Industries 44
Texli.[ef Q 1othing 42

Note: Pertëntages for the first three çolunnns surn horizorstally and may not 5urn to
1009b due. to rvunding and exclusion of "60. opir1ion." TThe Net Change column
provides daca on rhe change since April 1986 based on a. rnea;,ure of z.hnse saying
"helped" less those saying ""harmed,

More irnportarrtlv, where the forest industrv is concerned, thé da-ta..sugve_-,t that the

cedar ^3hakés and 5hïng[es "c. oritrovers:y'riiay have per^uatied a. min0rilry -bf Canadians that a

^ree trade agreement c6uld inflict* furrher hârm.

Finally, respondents were asked how i^)ng they thought it would be hefoee the effects of

free irade would be. felt. Just one in five felt that the effects wvu[d. make thertise.lvL^s

fel€ imrnedïate[y. Thirtv-nirte percent (39%) believe the first effeets will bectjmF^

apparent in two to three ve'ars; anothér 27% think'that they will 1^ake_frbrn chree to five

yea r^.

D. Evaluation of Fcderal Management of the Tradi^ Ta1ks

Two questions were put to respondents to elici'c Orcèpiti0: ns of the cosrroarative
b,^r,L6,aining skills brought to Ehë table. Fkrst, :àrë r^^rfiéricflns per.cniv8d to be

bsrcpainérs? The rri4jori;y (57°^6) of: C2atladinns continue to be c^nEident that Canadians

can bargain firrrily and* effective[y with, the Americans and get the best deal possible.

This level of cur,fiderrce., appear5 to have eroded s^^ewhat {-4} in the period sincee _.April

of 1986.

DECIMAR^Sw\ci^ LIr^^ITED
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The second question asked for an assessment 6f w hét her- the federal go v^ra,m erit pui h ës

its own polnt. of. view strorigl.y enoug. h bi^fare the Unite.d 5>`aces. The majoricy (58%) are

of the view that the gouernmen:t does not advocate the Canad'ian pasiCion wi[n su[ficient

vigor. The;e nas been little material change since.April. Fufther prolaing t'osted for.

asse^-5men.t of the federàl governrnent's management of the Regatia:tiorts. Again, the

tria]ari^y {5746} of all Canadians think that rhè government hi not managing he

r,egàtiatidns well. Assessnàerlt tends- to be rrtàre pa^iCive in Saskatchewan, Nla^riitoba, and

IVewfoundlan.d,

Two views were then pr-e5ented. One scenario held that be,cause the federal governartent

has !,-taked so much of its credLbili.ty on ^uçceedii}g in the trade ^alks`, i.r would agrée to

arry.thing to kéep them from failing. The aCtèrhative hypothesized that the gnvërnment

would call the talks off if they did naE.prov^ in thé be5t intereszs.of Ca*nada. The clear

ma.jQrity (68%) are of the view that the federal goverrtment puts the ineeresis of Canada

a-head of 45 own political expediency. This consensus does rrut vary across regions.

Residents of Metropolitan Toronto are 1(^ss convinced that the government wauld w4tlc

away from the. table (58% cbtripare,d to a national .average Of 6.$96)..

A,^;arerie.ss of who .is Canada's çhiéf tradè n.egvtsator is -rea-sariahiy high by Irtasr

standards: 30% of all Canadians claim to have heard ^r Mr, Reisman. Among these

Carradians,- there is a reasonably positive assessment of Mr. Reisman's perfnrrt7ance.

Sixty-five percent (6596) of those awar,- of'hirn (or 2;0%. of all Canadians) contend that.

Mr. Reism.an is doing agaod job at represen ring Cànada's interests. Just 16% {5% * of all

C.anadiàns}. think ç]-,at he is doin- a bad job o. ve rall.

Finally, Canadian residents were, asked whether the cabitnet shuff le would improve or

harm the way the governrnen.t manages the talks. The trir^ority {3}9^) Lee[ rthalZ tue

shuff.le will improve overall management of bilateral negotbaTL ions. Forty-six percent

06%) do not think chere will be any effect. Just orte in 10, h-qwever, are of the view thaz

the shuffle will have a negativ.e impact on the tradi^ ta1ks. Ske#pticisni is part,icula; iy

m arked in 0 nta rio 6 utside of Mètra. Torotitd. (T 15 no mpàred to a net of +31. for all. of

Canad^}.

DCCIMA RERAKCH Llml"I"C!)
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Conceptions of federal-provincial co-operation and responsibility to the Canadian 

electorate were also probed. Just one in tO Canadians wcéuld argue in favour of a 

unilateral federal initiative. Fully 42% think that any .'such .agreement muSt be ratified 

by all provinces-. Another 40% think that it s'hdùld tneèt the approval of most of the 

provinces. But Canadians recognize that it win be difficult to negotiate a deal which is 

satisfactory to provincial ,. labour and busines -s interests. Almost six in 10 think that it is 
no  likely that the government wiit be able to satisfy all of these interests. 

The final proceSs dimension asked whether the gOvernMent, has a responsibilityro inform 

Canadians about what it iS prepared to nezotiate with the:Americans. EWE?  6.896 adopi: 

this view. 

E. Cedar Shakes and Shirigles 

bverall ai.i..areriess of the United States tariff on Canadian cedar -  "shakes aHd shinglee is-

high at 81%. The consensus among,44% of all Canadians'is that the federal government 

response was too weak. Another 3296 think that the response was neither strong nor 

weak. No:significant regional differences emerge on this  dimension. More importantiy, 

54% argue That the shakes and shingles controversy had no material impact on their 

views about free trade. About  one  in five (23%) conceded that the Controversy made 

them more Likely to feel that the , free  trade agreement might be a bad idea. A similar 

proportion repcérted the opposite effect. 

Comparative tracking of forestry as a sectoral winner or loser from free  trade indicates 

moderate erosion in perceptions of [let benefit (-17) in the period since April. ResidenLs 

from ntarie show f-riore concern than thir western councerparts about potential.  harm, 
vith 3996  saying the ihdustry will be harmed, compared to 23% in British Columbia àr 

Newfoundland. 

3  • 	 
DECIMA RESEARCH LIMITED 
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F. Thematic Analysis  

Tracking of Overall intensity of agreement on an ereven-point scale for à series of 

themati;c issue statements indicates a slight increase in the number of Canadians who 

feel th-at the United States might take advantage of Canadian friendliness, that free 

trade may matter to business but not the average worker, and that any free. trade 

initiative might Lead to increased domestic tension. 

An examination of the correlation betv.)een the various theinatid issues and levek of 

overall supPort for the trade initiative continues to suggest that views are bang  formed 

on the basis of emotional concerns rather than praginatic ones. The dominant question 

still rkelt one of competition, enhanced productivity or trade balance, but achieing a 

middle ground in our relationship with the United States. The ionowing table indicates 

the  principal sSues which Correlate with positions on free trade. 

Tabie 

ISSUE STATEMENT 
CORRELATION 
COEFFICIENT 

There may be etonornic dislocation and short-term 
problem-is if Canada enters into 'free trade arrange-
ments, but we will have to have free trade in order 
to ensure that there will be more jobs in the future. . 0.4297 

I'm really concerned that the free trade issue is 
only going to create tensions and frustrations in 
Canada, just as 'things v,reré getting-better. 	 Q.3.143 

People who oppose a free trade  agreement  with 
the'United States just don't:have enough 
confidence in Canada. 	 0.2934 

If our :economy becomes any more closely tied to the 
American economy we will Lose our political independence. 	 0.277 L 

Éler\ LJECIMA RESEARCH LIMITED 
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In sum, the dominant issues in che free trade debate for çhe period since April 1986

remain similar In ordér of priority for most Canadians. But a sfrghC drop ïri c6 rrelatiorr

coefficient vakuès indicates that ^_iiy one issue has less irifEuerice.on, individual positions

bn Iree 'trade. This phenvrnerrvn may be a reflection -of a brvaderiing awareness of the.

cvrnplezïty ,of issues a.t stake.

G. ConCluSicns

oUvels of' overall soppo`rt for free _tra.de, while remaining stable since Aprii 1986,
indicate a slight soften-ing of re^3olve amon.g supporter5 and opponents.

0. Canadians feel- that biiateral relations: have cooled. W hi le the rria jori#y continue to be

confident thàt Canadians can bargain effectively with the A mericans, the ievel of

'confidente is eroding. The federal governmen C is not perceived Co be rnanagiug

negatiatiorzs. well. The consensu!> among 441vo df all Canadians was that the fec[eral

response to the Unïte d 5 tates tariff•on - Capadian ciz,dar "shakes and sh ingles" was not

strong enough. The controv.ersy, however, has little impact on overall views of free

trade.

o The strorrgest provincial supporters for free trade cvntinue. to be British Columbia,

Alberta; and [^ewfoundland. The weakese supporters are found in .Manitoba and

Ontario -- part icularly Metropoi it_an. Toronto. The case fvr fre e .trade app(Nàrs to be

gaining ground in 5askatcheuràn)* New Brunswick and the 'Ontario region vut^ide o.f

Toronto: While the, provincial consensus c& ^inues `to be that Ontario industries vvill

gain more from free trade:tnan. industry in other provirice5, the, perception of Ontario

as an autorhatic winCler i5 !05ing`grollnd.

DECIMA KEs^^P\a^ LiMiTED
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o Thé need for a national cornmunications program with three distinctive regional 

then-Les is confirmed by the second Wave of this study4 The themes are defined in 

ternis of perceived importance of t rade and net benefits from any free trade 

agreement with the United States for: 

• British Columbia and Alberta; 

• Ontario, Manitoba, and Saskatchewan; and 

• Quebec and Atlantic Canada. 

o Allaying fear that free trade talks might jeopardize federal provincial relations or 

accord - among groups in Canada remains key to any communications strategy. 

o NationaL themes should continue to focus on the initiative's fundamental role in 

planning for Canada's future success in world markets. The priority should be on 

reinforcing Canadian confidence in future economic prospects. 

o In each province, even' effért silibuld be made tp dernonstrate the potential for the 

leading industries IQ reap benefits from a Canada-United States trade agreement. 

DECIMA  RESEARCH UNITED 
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I. INTRODUCTION

The following report provides tracking data on Canadian aï<tïtudës toward freer rradé. in

g^neral, and narticulariy toward an agreement with the United 'States. It repkeates,

central questions about the current Canada-L_[nited Staces trade situation flirst reporrted

in a sk4rv"qEiy cbriducted for McLauehian., Mohr, Massey in April of 1986 (reference number

1686). This rf^p.art is based on the. resutts of a natiort--\vidi^:sarnp€e of 1:500 respvndenis.

The interviewirtg for thE^. second wz*vj^ yas^conduc"red in the period betw-eérè JuLy 4 and

July 14, 1986.

The f:irsz section of the report expEores genL^,ral or.ienzaxions. to cultural rYational"isrTi and

the United St^atès. Chapter IT delvés intcr what freer trade rneans ta most Canadians. Ie-

alsd includes an analysis of prescriptions :far bjtUre trading partner5. Section [[[

examines general attitudes towards the United S"tâ.te"s. 'The fo"llowing chapter expldres

who is seen as the winner and who the losier in the eveni of a more liLt^ral trede

agreerrren'C with the United* ^tates. The srudy then turns to an evaluation of federal

management of the trade talks and the specific impact of the cedar shakes and shitYgles

controversy., It cancludes With.à profile a.f, the dominant i^sk^es of the debat^ ^vhich are

irriportarit in'anim.ai[ïng support for or .opposition to free trade.

A. Indices of. Nat iorka f i5n,

The tirst vrave of this study -eâns-ttu.Cted foür ièidite5 frar^r aSer;és of quE^stidns to

pdi^rttify orientations-. i[o, "Canada's trading retati:anship with the. United States. On^ was

r'eplicated for .tr^^ki.rEg. Purposes. The index created was Iaholl^çi "cultural riatianatisrri.."

Re^ipond!entci were asked which view of two best représerited their own. The first srar:ed

that sorne people felt Canada's tefevi3ion, publishing, and perforrning arts industries

should be included in the negociatïans he^avse it would pravide, thenn with new markets

^nd oppuri.unities. The apposïte• view sLaCt^d that others feEt chese industries should be

proteeted :frorrrt A€rferican r=ompetition bi?çause 5ooner-or iater our cultural id^-nti=y will

be ser*t'sky threaEened. Thpse who adppted the position that the industr.i^s shou[d riot""be

includéd were further :ask"èd if ihieir- position wo-uld change if Canada wat,l`d have to

corrlpensaTe by making concessions in 6thl^r-ar.e^IS wYrieh could cause the loss of jobsF

1
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B. The Cultural [Vationalïst Index

lùst under a majority o.f. Canadians (49.96) hold that <cultural industries should not be

inc!uded in any- free trade negneia[ions with the United 'States. This represents a vlight

increase (+4) over measures conducted in April of 1986. But it'should be.untier]ir"e.d tha.E

raughCv one-in-thr-ee. of t.hose: nat-ionalists çvuld be characterized as zuttural

rEatiarsaii.sts,. If ihe..extriusior` a:f cultural industries could trigger adorninà. 6f.Eect of

concessions Én °other areaF, urhïch could cost Canada jobs, then Jûsc 17%-of all Canadians

would c-orntinue to insist on their being kept off the bargaining table. Foiry-nine percent

,.of all Canadians favour negotiating any free trade agreement. to cover cultural industries

dL:e to the prospects of expanding into new markeés.

change, if any. over the perï0d ^4nc.e.Apc11.

Table 1

The fo'llowing tat}ie ch'arts net

THE CULTURAL NATIONALIST INDEX

APRIL 1986 JULY 1986 NET CHANGE
% 4.56 - %

^^ltural 1^latï^nalists. 28 3^
n[^^^ast`" Nati^nalist^ 17 17 +=0
,"^'on't-[^^tionalists 54 49 -5

Note: Columns Mav not-5um to 100% dde to rbujiding and the ^xçlüsion of the "Eio
opinion" categ'c)rv.

The d^-magraphiç profil^ of cul-tural na-tior-iaEss^s remains unchanged in the intervcrring

period. Those 65 years or ofder, and those with at leasr some university educatii)n are

more [ikely to resist the inclusion of the•eultural industries in free trade. zalks. Overall,

residents of Niewfoundland, British Columbia and MberLa are more likely (+lO) t.b argue

in favour of free trade* for the cul-wral scctvr. FFinally, Quebi=c^ ré5i.dents, are more

inclined (+L4).than the natiorial: average to insist on cat^-oricaI excÇusior,. Manitoba an6

Saskatchewan resid ents. on t h 0 0 ther han d,.. are invre likely w. be "no[" nartionalists.

DEcEVlA KLSEARCf°i L11v1ITFD
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If the number of ,CUltural 'nationallsts has . increaeci eghtly (+4) in the period since the 

East study, this may be of fet by a moderate inCrease in the belief that the - cultural 

indus.tries may .èxperience a net gain in the ev,ent of a free trade aeeernent wi •h th 

United States.  Table 2 outliries. -thdevelopinen t. 

Table 2 

EFFECT OF FREER TRADE ON THE CULTURAL INDUSTRIES 

• PRIL 1986 	.tiLY  1.986 	NET CHANGE  
96 

CULTURAL ENDUSTRIES WOULD 1-3E: 

Helped a Great Deal 	 1,6 	 L8 	 +3 
1-feiped A Bit 	 23 	 26 	 +3 
Neither 	 19 	 18 	 -1 
Harmed a Bit 	 20 	 19 	 -1 
Harmed A Great Deal 	 22 	 18 	 -4 

1 
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14 TIIE MEANING OF FREER TRADE 

For Canadians, it is "freer trade if possible  but not necessarity free trade vth  the 

United States .." But what.,does free trade repre5ent to. Canadians? Respondents were 

asked how they would characterize their overall understanding of how arifts  or 

non-tariff barriers such as government regulations work in international trade. The 

majority  of  Canadians (60%) think that they have a reasOnabiy good understanding. This 

level, has rernained constant Sirice the first Wave of the study in APiril of 1936. Key 

regional and demographic variations persist. Confidence. in undertanding continues to be 

higher (71'36) in the Metro Toronto-area. There is a wide gender gaep in self-styled leveis 

of comprehension. Men are more Likely to claim expertise (6696) than women 

Interestingly, age does not seem - to correlate 'with insight into how tariff barr1ers 

operate. But education plays a key role. Those who have.graduated frorn university are 

niore likely to claim higher levels Of understanding (+[0.) than their lesS• educated 

counterparts. income alSo ri ses  with understanding; those reporting annual hou,5ehoid 

incomeS  of $5.0,01j0 or over are marked in their-comparative confidence (+13). En sum, 

self-styied understanding of the barriers at stake in-free trade does-not appear to have 

grown with the greater exposure to the debate since April. It condnues [o be directly 

related to higher socio-ecOnbrnic indicators. 

A. The importance Of Trade 

Overall perceptions of the importance of trade to Canada's economic future ren-5ain 

high. Sixty-nine percent (6996) of Canadians consider trade to be ver y  important to 

Canada -- a level unchanged since Wave I. There are intereSting provincial var,iatiOns 

thiS pi>erceivd importance, in general,  western  provinces are  more  aware of the critical 

irnportancé of trade to their national as well aS personal well-being.  Saskatchewan 

residents are More likely (1-12 over the national average) to say that it  Es  very 

important. [n Quebec, on the other hand, just 53 96  of all residents•consider trade to- be 

key. Àgain, positive perceptions of the Unportance of international trade to Canada's 

economy rises with education. 

	 - 	  
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B.  Canadas  Trading Partners 

To deterrnine  perceptions  of Canada's position in global trading, respdndents were-asked 

"%i..here Canada should focus future efforts in selling goods and Services. In the first wave 

of  th  is study, the data suggested a majority consensus that a multilateral approach i,vas  

Canada% hast  option. Since that tirne, there appears to be a :growing feeling that the 

United States should provide the focus of future trade efforts. This rnay reflect a 

heightened awareness of Canada-U.S. trade relations during the intervening process : of 

,free trade ,  talks. Still just a narrow plurality (46% or + 13 over Wave indicate that the 

United States is where Canada should focus future trading efforts. Despite this shift, 

however, rnést Canadiens do not neCesszrily see Canada's role in international trade:in 

exclusionary terms. The western provinces in particular continue to emphasize a 

niultilateral trade strategy.' Table 3 outlines regional variations on Canada's future trade 

picture. 

Table 3 

WHERE CANADA...SHOULD 'TRADE BY REClON 

UNITED 
STATES PACIFIC 'EUROPE 	OTHER 

96 	Net 96 	Net % 	Net % 	Net 

REG ION 

British Colunibia 	 39  (l I.) 	39 	(-5) 	11 (-10) 	11 	(+4) 
Alberta 	 45 (+10) 	29 	(-2) 	12 (-12) 	15 	(+5) 
Saskatchewan/Manitoba 	47 (+17) 	19 	(-5) 	19 	(-7) 	15 	(+3) 
Ontario 	 49 (+20) 	18 (-10) 	18 	(-7) 	I5 	( -10) 
Quebec 	 50 (-1-13) 	20 	(±0) 	17 	(-9 ) 	15 	(±0) 
Atlantic 	 60 (+25) 	12 	-1 0) 	14 (-13) 	14 	(1.2) 

Nationai Average 	 46 (+13) 	20 	(-7) 	15 	(-4) 	16 	(-7) 

Note: Net change reports variatiOnS over measures in April 1986. 

DECII'vlA RESEARCH LIMITED =ÉP. 
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Table 3 demonstrates agrowir>g priority attached to the ilnporranoe of future t'rade with

the United' States. But the corollary to this is not an erosion in support for trade

diversificalion. Canadians do not neeessarily see the worlid trade rnap in-exclusipnary

terms. The malorrzy rn the WE^st Contrnue^ to: place &reater etYiphasis on di.i•ersified

ecur,iornic relativr,5hip^.

.Arrrong demographic variables, age is. the snle- one of. interest. in general, younger
Canadians app8ar tv.be more United States-centred in ^heir. perceptions of international

tra&! ( +7) while those over 45 are le5-5 --,o (-7).

C. OveralWrientation to Freer Trade

If Cana-dians are mulCilaterai in their urientation zo fucure Canadian markets, what is

their position on Canada's entry into some type of more open trade agreement with the

United States? The overwhelming majority (784b) of Canadians continue to bel'iëve - that

it is a gvvd idea to liberalize trade across the 49tki parallël.. W'hil^ this level has

remained çarrsta:trt s-irice Apt-il of 1986, the,dAta in¢icatë a shift (-6) from he rrius.t

positive, pole of assessmèRt.

Table 4

POSITIONS ON A "MORE OPEN
TRADE AGREEMF-NT WITH THE UNITED 5TATESi"

CULTURAL C,l^^LTÇ1R:iL
JU^Y APRIL NATIONALIST NRT[ONALl. ST

19.8 ( 1386 JULY 1986 APRIL 1986
96 95 % 96

A Very ^oiad [dea 12 l8 8 l 1
.A Coad Idea 6^ 61 60 55
A Bad Idea 1.9 16 32 26
:-^ Very Bad Idea 2 4 3.2 7

Note; Percenrages sum vertic.ally -and may not surn Lb CO91% due to "r:punding
and exclusion;of "na opinion." Cialtural,Nationalists are. ;dOined as
those'who do not féE^l that'Canada's televisiïin, publishing or perf,orrning
arts industries should be, inc'luded in any rregoriauions with the-.United
-states.

1
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No significant demographic variations emerge. 	In provincial terms, Ontario and 

particularly the areas outside of Metropolitan Toronto continue to be less supportive of 

the concept ( 4). Cultural nat[onaiists and those who advocate more distant relations 

with the United States are also less k ricLined to favour the idea of some, forrn of Erêe 

trade agreement(-10 and - 17 respectively). While this large majority of Canadians 

express support for "freer trade" with the United States at the level of principle, it is-

clear that this opinion is offered I.vithout deliberation about the pros or cons by the 

respondent. 

A subsequent question, which introduced s-orne of the putative - downside associated wiTh 

such-an agreement, elicited a strikiney different result. Canadians are dkrided  in  their 

assessments of the larger impacts Of free trade bh Canada. In general, 5 j% Of ail 

Canadians argue that free or freer trade could increase ekport opportunities, create jobs 

and stimulate the expansidn of. the Canadian eccinorny.  This  compares with 5 59, of a 

similar vieW in April of 1986.  Fort-four percent think that the absence of free trade is 

better for the Canadian economy. The balance express no opinion. Indices of cultural 

nationalism -- defined in terms of iodiliingness to inelude cultural industries in 

negotiations -- bear a significant influence in adopting  position S on this dimension. Table 

5 indicates the impact of nationalism On perceptions of free trade. 

I. 

I. 

I.  
• DEC1MA RESEARCH LIMITED 



Table 

I. 

I. 

I. 

PERCEPTION.S OF FREER TRADE IN RELATION TO NATK)NALESM 

NO  FREE 
FREE TRADE 	 TRADE 

GOOD FOR:CANADA 	BETTER  
96 	 96 

53 	 44 

Cultural Nationalism 
Nationalist 	 3Z 	 58 
No-coSt Nationalist 	 47 . 	 50 

NonNationalist 	 66 	 32 

Relations with the United States 
Colder than Government 	 40 	 56 
Cooler than Government 	 44 	 _53 
Same 	 60 	 39 
Closer 	 61 	 38 

Note: P,ercentages exclude no opinion. For an expEanation of the nominalist indices, 
consul  t the technical appendix. 

D.  Provincial Views on Freer Trade 

Thé strongest provincial supporters for free trade on this dirrienson are - Newfoundiand, 

Alberta, and British CoEurnbta although there is .stil!  erosion [n support among residents 

of these provinces, of not less than 5% with the exception of Alberta, since 'ApriI. The 

opponeréts remain Manitoba and Ontario -- particularly the area outside of Metro 

Toronto. 

The following table present  the  level Of SuppOrt for free trade. by province and the net 

,change, if any, from Wave I. 

Canadian Average 

LJECIMA RESEARCH LIMITED 
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1 	 Table 6' 

PERCEPTIONS OF FREE TRADE BY PRQYINCE 

11180 	 FREE TRAtiE 	NET CHANGE 
GOÔD FOR CANADA FROM APRIL 

I  

REGION 

I British Columbia 	 61 	 -5, 
Alberta 	 67 	 +1 
Saskatchewan 	 50 	 +7„, 

I 	ManitOba 44 
Balance Cbntario 

	

44 	
-3 
-5 

Metro Toronto 	 52 	 +6 

II 	,Quebec 55 
New Brunswick 

	

56 	
-i 
+5 

Nova Scotia 	 56- 	 3 

I 	

Prince Edward Island* 
Newfoundland 	

67* 	 21 

	

68 	
94,  

-5 

.National  Averagé. 	 53 	 -2 

1 	
. 

'* Note: Interpret percentage changes,since April with caution due to the small. sample 
size. 

Age ernerges  as an important variable affecting views-ph .whéther free trade would be 

good or  not  for Canada % future econômic prospects. Those. respondents L8 to 24 and 35 

to 44 are more Likely to consider the overall effect to be good. Those 55 to 64 years of 

age, on  he  other hand, are less likely ( 2-9) to think so, as are their seniors. 

Finally, assessment on this dimension is affected by one's  vies on cuitural nationalism 

and the appropriate reiatiônship with the United States. 

E.  Attitudes Towards the United  States  

To determine cruerall views about the United States, three, questions were asked about 

personal preference regarding the form the bilateral relationship $hould take, the cUrrent 

g state of affairs, as Well as descriptions of what the government sees as  the ideaL 

re[ationship with the United States. 

.8 
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Table 7ouziines the pereeived current bi]ateral relationship and compares the results.

with tho.se previously ubtairted in Rpri! 1986.

Table 7

CANADA - U[VITED STATES RELATIOÏNS
BILATERAL RELATIONS

KEY: {L} July 1.98'6. (2) Net Change from April 1986

Cool and Fncfepi^riderit 7 +! 7
Businesslike but

Neighbourly .43. ' ' -3 29 -4 42 -Z'
Close FriencEs and

Trading Partners 37 +1- 41 +f
Warrrtest and Cle.5est

24

of Friends l2 -1 21 -±O 8 -4

Personal pr.efer.Once and perzreptior!s of, what the lederal g6vernrnerit. wantE; in terris of

bilatéral reEatioris have rernaïned •constant in thé period since April E.9816. Preiference

bi^tween frieridty{close and czxol/inr[eper,dent measures uverall are sPlit virtua[ly evenly.

-What i5 remarkable is the reluctance to akpC extreme positions. Just- one in zen

`Canadians, for exarnple, advacate tFtaii Canada become "the warmest •an4d closest uf

frierids" with our neighbour to the south, The p6bli<, marginally favours'a businesslike but

fle:ighbourly tbnq^_.

The,dâta substanrti4te. a key proposition from the first wavi^ of this study. The Canadian

public çorizinuL:,s to befieve 'that the.govefhmenr want^ a relatior7ship much closer than is

dperneç appropriàte. Ovetall, 49,96 of Canadians wanc to be close trading parzners, but

6'296 see this as Lhe central zederal goal. The actual s^ate of the current relationship is

characterized in this &-ay by 32%. The prairie provinces are less likely co say that the

reiationship at .p.resent is close, particularly. in Saskatchewan ^.^here just 24% adopt [his

view.

.1

1^DeaMa RESEARCH LiMIreD

ÇANADIAN
PERSONAL 0 1 QVERtvMEfvT'S' CÇ1RRENT

PREFERENCE. [DL=,AL. RELATIONS

(l) {2} (1) {2} {1} ^2}
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By way of sumrnary., then, the data for the second wave of this study reinforce the

warning to, the Wea] government that Canadiarrs want a friëndly but businésslike

bilateral 'rL-4ati6nship. Canadians seern. to regard fr:iendship an. d bùstne^s as two distinct

'-sphere's._ iri bilàter.al relations. The, majority fe0l that they°want 10 . reLmain friehds with

Arnericans. At the sarne time, Canadians are aware that friendship does not necessarily

imply business advanrag^. Indeed, there is a widespread recognition that Americans are

sing.le-rrtinded about protecting or enhancing theïr economic En-cerests. Fully 75% of all.

Canadians (or +2 over April) shaté the view that "Arriericarts, while thev may kike us,

don"t do us arry spec ial favburs wEien it.çbm es to tradé and cconomic- s."' T he'appropriàte

Canadian respbnse is, a friendly, but firm assertion of Canadian business irEferests. On

this front, Zanadlans seem to feet the federai gavernrnene is rerniss. It seeans to wan t a

closer friendship with the United States than is apprapriate: Canadians are not

convinced the tederal government is firm -enough in advancing its business inzeresrs.

Positions on the. appropriate note for Canada-U.S. relations continue.' to b6 related to

p.erteptions;o# free- tracie. If one eorEsider^ free trade to .be g6 od for C anada, thérn the

preference is'far a clôse trading relacioriship.

I -DECIMAKESLAkCH W[TED
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III. ASSESSMENTS OF FFtEER TRADE 

To establish the context for specific assessments of free trade, respondentswere, asked 

how important a trading partner Canada is to the United Stares. Fully 5796 consider 

Canada to be an important partner to the UnLted States, a level unchanged since April of 

1986. Quebec residents are the least likely to attach very great importance  to  canadals 

role. On the 'other hand, residents in British Columbia are more apt to value the 

Canadian importance tià the American trade picture more highly (1-7). 

A.  1.X/inners and Losers 

Respondents were then asked a series of questions  to  determine overall perceptions of 

who would win and who VI/P u I ci lose in the event trade barriers for goods and services over 

the border were removed. Si rice April the overall belief among 55% of  al-1  Canadians has. 

consistently been that the country 'will benefit from any free trade agreement with the 

United States. The following table profiles regional variations in perceptions of benefits 

or losses to Canada. 

I.  
DECIMA RESEARCH* LlivilTED 



NELTHER BENEFIT 	 NET CHANGE 

I 	 BENEFIT  NO' R LOSE 	LOSE  FROM  APRIL 1986  
96 : 

1 

I. 

.1 
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Interesting dernographic variations 'emerge. Women are more Iikety to perceive Canada 

vvin'mbre ( )891 said "benefit") than it will lose (3296) than men. So too are the very 

young between 18 and 24 years of age and those between 35 to 44 years of age,  more 

positive in their net assessments. respondnts ,at "either e nd Of the household 

income scale,. whether under $10,0.00 or over $50,000, are also more poSitiVe. Nbt 

,ii:Frprisingly, cultural nationalists arid those who prefer an arms-length reia-tionship with 

the United States are more negative in their asSessments. 

The case for free trade appears to be gaining ground in some regions of  Canada. New 

Brunswick,  Saskatchewan and the area of Ontario outside O.f. metropolitan Toronto .app:gar 

to be rising in terms of perceived net benefits. 	Positive a,ssessment persi:es 

Newfoundiand, Alberta and British Columbia. 

National Average 	55 	 9. 	 35 	 +1 

Note: Percentages for the first three columns sum horizontally and may not Sum to 
10091 due to rounding and exclusion  of  "no opinion." The Net Change cti[unrin 
provides  data on the change since April 1986 based on a measure of those saying 
"benefit' minus those saying  "los'  

PROVINCE  

British Columbia 	58 	 10 	 32 	 -3 
Alberta 	 67 	 6 	 27 	 -6 
Saskatchewan 	57 	 6 	 33 	 4-L4 
Manitoba 	 44 	 11 	 41 	 +1. 
Balance Ontario 	•48 	 12 	 40 	 +11 
Metropolitan Toronto 	49 	 8 	 43 	 +19 
Quebec 	 55 	 11, 	 34 	 +2 
New Brunswick 	57 	 7 	 35 	 +25 
Nova Scotia 	 53 	 11 	 32 	 -±0 
Prince Edward Island 	54 	 5 	 38 	 ±0 
Newfoundland• 	71 	 7 	 23 	 -5 

27 
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But what are views of the net benefit to one's home province compared to others? The

second wave of this study cQnfirms a.cerEtral finding in the. Eirst. Canadians continue to

believe that their own province will dv better under a free tradë: agreement than the.

couniry as a whol6. But the opritn'isrn i.^hout; provincial impacts appears• to be at}â[ing

snniewha-t. Newfoundland, British Columbia and Albi^rta residents are less positive in

thei^ net assessments, while stiil well above the national average. By contrasr, Meero

Toronto residents are becoming more persuaded that Ontario will gain in the Lvent of

free trade: The fvllowing table portra.ys perceptions of benefits or losses, to ; the

pro arlnces .if tr.ado barries ag airist Canada- U.S..gop ds "and serv ices are reriioved.

Table 4

BENEFITf LOSS TO THE PktbVrNCES OF THE REMOVAL OF TR ADE 13r',RRIERS

BENEFIT ABOUT THE BENEFIT NET CHANGE
MORE SAME LESS FROM APRIL !486---

PRC3VINQE

Bri.rish Columbia 64 1 ,9 11 -13
Alberta 61 21 l6 -16
Saskatchewan 47 27 L9 +2
Manitoba 3.3 37 27 -7
Balance OnCario 46 26 28 +! ^
Metropolitan TnrQnto 52 23 24 +7
Queb.ec- 42 31 '26 -`6
New Bruriswick 55 17 28 -9
Nova sço-cia 5^ '28 19 _3
Prince Edward.IslancE 5l 24 +T
fUew foundland 55 23 - 2 3 +12

Na-l'ionalA.verage 30 _26 23 -6

Note: P,ercentages for the first three câlumns s.urn ha.riZontaily and may not Sum to
1 GQ% due to rounding and exclusion of "no opinion." The Net Change column
prov'ides data on he change- since Apri.l 1.9.86 based on a measure of, those saying
province would 4"be rte.fit rao^e1" reiinu s thuse sayïng nle^,s.

t
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Again, positions •on this dimension are strongly influenced by cne's views concerning 

cu/tural nationalism Or thé appropriaté,relationship with the United States. Assessment 

is rriot'e pessimistic as age and educatibri levels rise. It does not vary by gender or 

household income. 

banadians continue to be unconvinced of the need for urgency in negotiating any 

agreement despite wide awarenesS oE the cedar Shakes and Shingles controversy since 

April of 1986. The majority (57%) do  no  t see the need for any hurry. While free trade 

appears to be a good idea, divided opinion on the net benefits indicates that,  for  most 

Canac4anse. it is an idea whose rime has not yet necessarily come. 

B. Macro Economic EffectÉ 

If Canada and  the  United States were to reach some kind of an agreement on trade, homT, 

long do Canadïans feel it would take before the effects would be felt? Just One in five 

think that  the effect would be immediate. Thirty-nine percent (-6 from April) estimate 

that it will take two to three years .. Another 7796 contend that effects will not work 

their way through the system for three tb five years, with the balance stating more than 

five. 

TO determine just what these effects might be, respondents were asked a series. of. 

questions about the specific impacts on Çanadian ccérnpanies, jobs and priceS. Table 10 

-details these effects. 

11 
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Table 10

PERCEPTIONS OF THE EFFECTS OF FREER TRADE QN JOBS RiV:D'PRICES

NET CHR:I^GE
PERCENTAGE FROM APRIL

CANADIAN COMPA NIES

W ould be mo r.e pro fitable
Would be overcvhelm6d

JOB C:P £ÀTIOIv

Fewer jobs
The same numberof jobs
More jobs

CONSUMER PRICES

Prices would be lvwer
Prices no lower

Note: Percentages do not surn

54 -1
44 +1

2.9 +2
33 +0

-^37

41 -8
58 +8

to 10096 due to the exclusion ot "no opinion."

Table I Llemonstrates that the majority (70%) of Canadiah!3 think' tMt there will be

rnor.e jobs as a rè5ult of free'trade or that. the nurriber of jobs lost will be offset by the

number of new jobs created. This view has not been materially altered since April.

Prices, on the other hand,are,rnore likely co be perceived to be unchanged in--the e'venr

of free trade in 7uly than they were irt April.

C. Regional Irri acts

There are interesting demographic var.'ration^ in ternis of the perceived -irnpact vf free

çrade, First, Quebec residents, are niore likelv 48} ta argue that Canadian companies

will be aver-whelined by their Arnerican countarpçgU. Those over 65 yeat•s:of 'age'are

alsu less'likelr ta thiril< the. prospëct tDif free ^radc aposi°tive one. Once ag . airr, niiddle-

incorrié W)usL^,l,olds are ske ptiçal of the overall gains- ^o be rnade by C anadiar7 cornpanies.

^EOMA KE^^^Rai UviiTED
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As for job creation, the same demographic trends are apparent. Men, those l8 to 24 and 

35 to 44 years of age, as well as in incorne ,familieS with incoMes between ”0,000 to 

$49,99. 9 are more likely CO think that the price of goods will fall beibw  the  national 

average,after a free trade agreement. 

What becomes interesting in terms of the regional orientations to free trade, is the 

effect of interpolatLng overall awareness of the importance of trade in general and net 

assessments of the benefits of free trade to the nation. The three main groups identified 

in April;of 1986 still remain. British Columbia and Alberta residents share the view that 

trade' is critical and that Canada stands to gain in any agreement. Quebec and the 

Maritimes appear to share this conviction about the positive impacts of free trade, but 

consider trade overall to be a less important issue. Finally, Ontario, Manitoba and 

Saskatchewan share a dubiclus assessment of the benefits of any free trade strategy, but 

an awareness of trade's overall importance .  

The clear inference coniinues to be that there must be three regionally sensitive 

strategies. The one for Alberta  and  British Columbia is reasonably straightforward and 

must continue to point out the gains to be made for their respective provincial economies 

from an agreement. The additional message for Quebec and the East is to,enhance the 

awaÉ'ene .ss of the importance of trade. Finally, any  communications  strategy for those 

provinces oppoSed to free trade must be to point our  how 'any agreement- fits in with 

iong-term economic planning. 

D. Sectoral Impacts 

In. general, Çanadians 'appear to .kriow iittle about any sp'ecific effects a fréei. 'trade 

agreement rnight- have on certain set -tors .  The majority are of the view chat the 

principal v./inners will be the banking and financial service as well as forestry sectors. 
The  single casualty most often identi'tlecf is the textile and clothing industry; The 

following . table profiles:perception of sector-al impacts and net growth, if any,.since April 

I 96 
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Table 11

SEC.TQRRL IMPAQ:TS

HELPED^

NE1T]-iER
HE[.PED NOR! NET. CHANGE

HARMED HAR;MEfJ FROM APR[L 1986
q^_- %

Banks/Financial Services 43 .3 E 23 N/A
Forestry 54 12 33" -17
Farmin^jAgricu[ture 48 16 3-5 +4
Fishing 45 2^ 31 +2.
Auto Industry 44 19 36
Cul#uralIndustr'iels 44 18 37 +10
T.exXi[ejCldthing 42 15 43 +3

Now. Percentages for the first three colurnns^ ^ium hori.zontall.}f and may nor. 5u-m to
LOA due ro rounding and exclusion of "no opinion." The Net Chango cQ[urrrn
provides data on he change sirice April. 1986 baaed on a me,^sure of tliose saying
r"he]ped" less those saying "hartrred."

W hat de inographic patterns e rnerge? E'irst, m en are le!,5 Tike iy to co nsider any par I ïcu lar

!wctor awinher than are warnen. So too are those aged 55 or over more critical in.their

assessment of the net impact free trade might have on that sector. In genera[, those

Canadians between the ages of 18 tp 24 or with [ïttle fvrrna3 éducation appe-ar more

convinced that any of the seven sectors surveyed will hn.ld their o%vn and indeed gain

under àny.ni ore libe ral Grade_ sçenario.

The sectar of specific interest, given the cedar shakes and shingles controversv which

erupted in the period since Rpril 1986, is fort^stry. Note that most Canadiarrs are of th.e.

view that the forestry sector will be more helped than harmed (+21 "IielpEld"l mihus

'iharmedf"} by'a Canada-U.S. irade agreement. Canadi,^ns aged lâ to 24 are riiare.likely

{+36} to -cansider tofèstry a winn4r. By coritrasr, Lhase aged 55 to 64 :are not (-1).

Gender v.ariazi.ans are slight, with worrien slig^tl^ iess- likely to award a positive net

assèssr7lent. There are no signïficant variations on. education or ineome-.

DECIMA REs^AP\cH .LIMITED
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In terms of cultural industries, there are interesting demographic variations in 

assessments. Men are more skeptiCal (-7 "helped" minus "harmed") than women about 

prospects for the cultural sector in the event of freer trade. As weil, those residents 

between 25 to 34 yeat -s of age appear more positive (+15) about the effects on book 

publishing, television ancl the performing arts. 

By contrast, those 65 or older are more negative (-l6),. So too are those with university 

educatiOns (-22), Or household income's over $40,000 (-14)'more concerned about poientiai 

harm to the industries at the heart of the cultural sector. 

The following table presents regional breakdowns on sectoral impacts. As in the. first 

wave of this study, the data sLiggest that Ontario residents,are generally more concerned 

about potentially negatiVe sectoral impacts. British ColuMbià residents are more 

positive in their assesSment Of net benefits to the forest sector under free trade, albeit 

in sithaller numbers than in April compared to their counterparts in other provinces. 

Residents from the prairie provinces think that the financial, forestry and farm sectors 

will be the principal winners. Quebec respondents seem to contend that the banks and 

auto sector will benefit most under any free trade scenario with the United States. The 

forestry  and  fiShing sectors are thOse most often identified as the beneficiaries in the 

Atlantic region. 

DECNA RESEARCH LIMLTED 
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BENEFITS/LOSSES OF FREER TRADE WITHIN REGIONS BY SECTOR 

- 	 BRITISH coLumoiA 	PRAIRiES 	CifiTAR ID 	 QuEBEC 	ATLANTIC' 

Benefit  Lpse Benefit Lose BeneilT  Lose .8enefit 	L.,:, 	Beneéit  LGS0 

Bank5/FInanCial 

Sim- vices 	 41 	20 	II.. 	19 	10 	29 	46 	22 	45. 	20 

Fdrestrv Industry 	 70 	, 23 	58 	30 	46 	41 	52 	31 	60 	-29 

FarminglAgrlcul -fure 	30 	33 54' 	30 	44 	40 	47 	34 	55 	•31 

Fishing Indu-stry 	 '43 	29 	49' 	25 	40 	38 	45 	28 	59 	28 

A ut  c inaustry 

Cultural Industries 	53 	30 	48 	32 	40 	39 	40 	43 	54 	34. 

Tx.tilei01th[ng 

Industry 	 50 	32 	45 	40 	41 	46 	38 	46 	-45 	39 

There has been a marked Movement in assessmentS  of. settOral impacts  since April, 

Overall, eValuations of the net benefits to the forestry s,ector appear Iess positive than in 

April, even in British Columbia. N.et declines in perceptions of the  fortunes of the 

forestry industry Under free trade are especially apparent in Quebec. Despite overall 

erosion in assessments of the benefits to the Canadian economy in general, those 

supportive cegions, particularly British Columbia and the Prairies, indicate net gains in 

perceived benefits across  most  Sectors. By contrast, there rs •a tendency to. he  more 

negative in July than in A:pril atriong Qii]eb.ec respondents. Ontario respondents, white 

still Overall nét supportive of free trade, apPear .Lightly more positively inclined to 

aSsess the -  net benefits, tO the. textile, cl.fltural and farming sectors. Finally; white the 

textile ...ector iS Universally perceived to he the sector most at risk in the Canadian 

economy, this view appears to be-softening somewhat. 

I. 
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Table 13

NET CHAN(^E IN PERCEPTIONS OF BENEFIT SINCE
APRIL 1986 WITHIIV REGIONS BY SECTOR

BRITISH
CQLUM131A PRAIRIES ONTARIO UQ EBE^ A`I'LANT,IC.

% % ^ 96 %

Forestry Industry -11 -3 -19 -30 -6
Fa°rtningjAgr^culture +1.9 +9 +7 -10 +2
Fishing Industry +1 +17 -2 -5 -+1
Auto Industry +20 +13 -2 +13 # 1
cultural Industries +23 +17 + 11 +2 -4
Textile/C.iot^ïng Industry +41 +16 +1^3 ±Q +10

S

,

^
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rv: EVALUATION OF FEDERA):. 14iANAGEME* OF THE TRADE TALKS

The sxarting point for any evaluatian of-fedëral énariagernent of the trade talks is 6viE^rall

perceptions of ^nrnparative advantages, if any, in negotiating skills brought `co the

bargaining table. Two qluestiorss were put to respondent5 to elidt views on this

dirnen5ion. Are Arrtericans perceived to be better bargainers:? How well does the federal

governmenc advocate the Canadian positio.ri7

The rnaj'Ori.ty of Canadians (:5796) continue.'to be confident that Canadiahs can bargain

effectïvèly with' Americans and gelz the best deal possible. Howi^vi^r, ^hë data. suggest a

slight GO erosion -in this confidence in'ther period since Aoril. Thas^- responder.ts

years of age or older or those who have graduated from university appear more nervous

about the^ negotiatians. Pasitions on bilateral relations and cultural nationalism have a

direct effect on expecta#ions about comparative disadvantâge in bargaining with the

United States as bne might expect. Whe`rr it carnes to provincial variations, conf idenc4` is

rnore marked arnang supporters of 'free trade. In British Columbia, however, whilè

overall support r.ema-ins high, there is more insecurtty about the negotiations {-8}

ci:^mpared to vther supporters such as Alberta; as well as adec]me in confidence since

April.

The second dirnensibrr probed for flssessments of wh^ther the [ederal gnvernment

generalltif "pushes i"ts ou+n point'of view too stroi^gly, noT strorrgly èriough,: ^r has rhe riglit

balance:" The rnaiority {5S%} are of the view that it.daes not push strongly enough. Nor

has there been much material change in this lack of confidence in the feder.al

gtxvern rnent"s adwCac v since A pril, There are na significant .demagr aphic variations t6

this view. Not surpr.isingly, perceptions of the capacity for bargaining are ,dïréct`1}

r& EaI ^^n tQ overalf PP,5 i t i ons on free trade. Proponents •tie:nd niore aften to" staze that the

;ouerhrrtenr is achieving the rËght balance •than flpp0nents, but even a majority-uf this

granp°^xpressed dissati5faction in this regard.

s
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Table 14 

.PERCEPTIONS OF GOVERNMENT ADVOCACY BY SUPPORT FOR FREE TRADE. 

, PRO FREE 
TRADE IDEA  

Government pushe5 too 
strongly 	 10 	 11 

Has thé right balanCe 	 37 	 24 
Does not puil "strongly 

enough 	 52 	 £5 

Note: Percentages sum vertically and may not sum to 100% due to the , excluion  of  "no 
-opinion." 

In general, reSidénts of Quebec seem nlore likely to think that the government is 

achieving the right note as composed to their provincial counterparts. Those Ontario 

respondents outside of the Metro Toronto area, on the other hand, are more often of the 

view that the federal government is pushing its point of view strongly. 

Further  questions  asked for an assessment of the quality of the federal goVernmeht's 

rnanagernrit of neg.otiations. Again, the frajority (5796) of ail Canadians think.that the 

gOvernment is not managing negotiations well. Assessments tend to be marginally more 

positive in Saskatchewan, Manitoba and Newfoundland. The following table details these 

measures by province. 

ANTI FREE 
TRADE IDEA  

nu,  

DECIMA RESEARCH LIMITED [=1. 



British Columbia 	 10 	 32 	 58 
Prairies 	 8 	 31 	 60 
Ontario 	 14 	 22 	 6-3 
Quebec 	 10 	 44 	 46 
Atlantic Canada 	 8 	 32 	 59 

Note: Rows sum horizontally and may not sum to 100% due to rounding and ekcluSion of 
rlno opinion." 
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REGION  

Table 15 

EVALUATION OF MANAGEMENT OF TRADE TALKS BY REGION 

CANADIAN GOVERNMENT 

Pushes 	 Has 	 Doesn't Push 
Too StrOngly 	Right Balance 	Strorugh 

96 	 - 96 

A. Perceived Legitimacy 

Two scenariàs were. then presented to test for perceived legitimacy of the federal 

mandate in the talks. One hypothetical case stated that because thé federal „government 

had staked so much of its credibility on ucceeding in the trade talks, Jt would "bargain 

away everything -- including the kitchen sink" in order to prevent their. failure.  The 

alternative hypothesized that the -  goVernment would call the talks off if they did not 

prove in 'the best intereSts of Canada. The clear mak›rity (6896) are of the viev.‘f that the 

federal government puts the interestS of Canada ahead of its ovvn credibility.  This 

reasonably high level of perceived' legitimacy does not vary across region to  an y 

significant degree with the exception of metropolitan Toronto, where reSideht appear 

less convinced than the national average .-1 0) that the government v.,rould walk away 

from the table in the event of a bad dea1. 

By way of summary, then, while there is -some dissatisfaction with Federal leadership 

during the trade taiks, there is no pattïcular perception that this failure to as.sert 

Canadian views as vigorously as the public might like may amount tp an impeding sell-

oUt. 

1 
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B. Awareness of the Chief Trade Negotiator

Overall, about one in three Canadians identified Mr. Reisrnan as Canada's chief trade

negotiator. This is a reasonably high measure of awareness for a Canadian public

figure. More importantly, among those Canadians who have heard of Mr. Reisman, the

majority (20% of all Canadians) contend that he is doing a good job representing Canada's

interests. Just 5% of all Canadians think that he is doing a bad job.

Respondents were also asked why they assessed Mr. Reisman's representation of Canada's

interests the way they did. The following unaided responses were offered.

Table 15

ASSESSMENT OF REISMAN'S PERFORMANCE

PERCENTAGE
n=349

A Good Negotiator 23
Stands for Canada/Canadians 18
Good Background/Abilities 29
Other: Good Job 18

Poor Negotiator 2
Doesn't Stand up for Canada 3
Doing Nothing/A Poor Job 4
Americans are in Control 2

Awareness of Mr. Reisman is higher among men, and rises with the standard

socio-economic indicators of education and income. Awareness of the chief negotiator is

lower (-L2) in Quebec.

C. Impact of the Cabinet Shuffle

Canadian residents were asked whether the cabinet shuffle would have any effect on the

way the oovernment manages the trade talks. A minority (39%) feel that the change in

^ rninisterial portfolios will improve the management of Canada-U.S. relations. On the

1
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other hand, few (11%) feel the change will hurt the taiks. Thé plurality (4696) feet the 

shuffle will neither improVe nor harm the negOtiations. Indeed, net assessment -- 

Subtracting harm frOrri improvement -- is positive (+31). Those who have graduated 

univerSlq (-4) aS well as those who reside in Ontario (-9) are less Likely to be positively 

impressed by the action. Skepticism is particularly marked in Metro Toronto (net 

measure of +15 compared to the national average of +31). This i.vould tend to ,5uggest a 

general feeling that  the shuffle amounted to an improvement in the prospeCtS for 

government  performance geneally. 

D. Normative Concerns 

Conceptions of the importance of the provincial role in trade neetiations --sostensibty 

an exclusive federal jurisdiction -- were atso probed. There is a remarkable consensus 

that the importance of any free trade  agreement  is sO high that it ought to involve the 

provinces. 31.]t :one in 10 Canadians would argue in favour of a unilateral federat 

initiative even if the provinces were opposed, for example. There is - a stight ...veakening 

(-3) in support for this position since April. Fully 42% think that the pursuit of any such 

agreement must be approved by all provinces.  Th ià represents a gain Of +5 since Apr. il. 

Another 40% (-3) think that it 'should meet the approval Of a majority of provinces in 

,sorne way, This viev.ii is more strongly held in Quebec (4-6), but there is a pragmatic 

recognition that t hi  s may be easier said than done. Canadians recognize that it will be 

difficult to negotiate a 'cleat which is satisfactory to ell the provincial,  Labour  and 

business interests involved. Almost 6 in [0 are _skeptical that the government will éver 

be able to please everyone. 

A second process cOncern had to do ,  with any fiduciary responsibility to inform Canadians 

about what the governMent. is prepared to negotiate. Fully 68% concur that the 

goVernment Should keep them inforrried, despite any potentiat advantage 'accrued to the 

Americans. Thirty-one percent (31%) on the other hand, think ,  that the 'government 

should keep fairly quiet about its negotiations. This consensus appears to extend acroSs 

ait provinces. Men, or those who have graduated from university, are somewhat more 

Likely (3:8) to concede that there niay be grounds for secrecy than their counterparts. 

I • 	 
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E. The Cedar .Shakes and Shingles Conreoversy 

I. 

I. 

The key event to intervene since the April tracking has been the'controversy over the 

imposition of a tariff on Canadian cedar "shakes and shingles" in the United IStates. 

Overall awareness of the tariff is high at 81%. As one might expect, awareness is 

virtually universal (+14) among residents of British Colutribia. It is markedly lower in 

Newfoundland (-12) and Quebec (-9) and rises with age and income. As well, men seei -n 

more likely to nave heard of the debate. 

What are perceptions of the federal management of the controversy? Thé consensus 

among 44% of all Canadians is tha.t the Federal government's response was not strong 

enough. Another 32% think that the response can be characterized as neither strong nor 

weak. There are no significant regional or demographic variations upon this theme. ln 

sum, jUst 179.6' of all Canadians think the federal government's subsequent response was 

too strong. 

%lam emerges frprn the data, is that the cedar shakes and,shingies issue has had soma 

impact on' overall positions on free trade. The rnajdrity (54%) contend that the  dispute 

had no material impact on their views. About one in foUr (23%) concede chat the 

controversy may have made them more likely to feel that the free trade agreement 

might be a bad idea. A similar proportion (19%) reported the opposite effect.  The, sole 

regional or demographic variation on this dimension occurs arnong thOse 55 to 64 years . of 

age. This group is more likely (+10) to report that they are inclined to. consider-  the 

effects of free trade bad  for  Canada On the eyidence of the cedar shakes and shingles 

controversy. 

Canadians are also less likefy to perceive forestry as a , secrot'al winner since April. 

There has been an erosion in perceptions of net benefit (-14). general, British 

Columbia residents remain convinced about the virtues. of free trade (+47), as do 

supporters in Niewfoundland. OntariO redents, 'on the other hand, demonstrate more 

concern . about potential harm, with net benefit. 3coreS .of +5. Overall, forestry, like 

financial services, still remains among the industries. most often identïfied by Canadians 

as  Likely gain in the event of a freer trade agreement.' For a n-tinority of Canadians, 

howèver, the cedar shakes and shingles controversy, rather than confirming d-!è need for 

Freer trade, appears to call it into question. 

ge 
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V. THEfi+1ATIC AiVALY'S[S

The :foregoing analysis establishés the skélkal outline of free trade support in Canada> in

July :of 1986. What it 'does not address is the question of why Canadians adopt thé

positions that they do.. The object here is to cap cure what cd€tcerns the free irade

apponent or proponent: Respondents were preseriV_4d with a number Of ï_^sue propo . sitions

in order to par-tially determine what drives-the fprrnaticr< of -tlieir vr(^ws on free. [rade.

The Fo[Iowing table ranks the issues in drder of corisensos.

Table 1,6

ISSUE STATEMENT

JULY NET CHANGE PERCENT
1 586 5INCE AFRI1, 1986 AGREE

X:

Ameéicans, while.they may like us,. dont do
us.any speciia[ favaurs when it comes to
trad e.and ècanorr-i iés, 2.23

Canada must maintain enrirely ïndeperYdent
^c^cial, eulwral, and fareign°pvlicies'evein
if they lead to prahrems in our econom'ic+
and,trade relations with the United Stat^s.

There may he economic dislocations and
short-term pràblems if Canada en'ters into
free ctade-arrangements, but we will have. to
have free trade in order to ensure that-Eher e
-th^-re will be more j6bs in the fi,ture. 1.15 +..05 61

Even if it costs cvnsurners a lot more to
rerrtaËn idiscinc tly Cartadia e^, rhat"s a Price
E'•rn wi.lling to pay. 1,00 NIA 60

If Cana da appears to be: tbo friendly w ith the

I
United States, the .4rt)ericans will take
adŸarri-age of us. .99 =.45 60

-Llnless -we can manage a 'Eree trade agreernerrt
with the .United ^tates, ehen the Amer ieans
are ^oirrg to. p lace more, and rnore,-:tariffs
on Canadian goqds and we will lose
our markets. .91 N/A 57

I
^
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Table 16 -- Continued

ISSUE STATEMENT

JULY NET CHANCE PERCENT
1986 SINCE APRIL 1986. A.G REE

X

i'rn now convinced that if we 64 not try
ta ^et -a trade agreemen t w ith the Arner:icaris,
they would ;do rhings tô make it rnàre and more
dzfficult:to sell our gbdds and s*ervicës
to them.

ln .the years ahead our exports will probab[y
be more in the area-5 of i°nformat.ion, services,'
and research rather. than in=-natura[ resources
or manufactured goods.

Free trade with the United States.-would
help Ontario indtistr'}+ more than industry
in vther provinClm

.74 [J f A 56

.6i

:5#

+.28 ^+#_

I helieve that the 'federal. government has a
pretty clear sense of what it wants"to gain
and w :hat it's prepared, to give up in the
irrarfe taikS. .46 N/A 52.

Bocause the govërnment is facusing on
Canada-United States rtrade,. it's téndirig
to ignore trading.opportunities with
the rest of the uror[d. .46 N/A 52

People who oppose a fre^ trade agreement
with the United States just don'rt have
enoughçorEFiden'ce in Canada. . 22 -.08 :50

I'm conc-erned that Cize governrtlënt is 'so
cnmmitted co-gettiri4 a ti-ade deal, that even
if ^hey can or,[y gt^t. a bad de-A, tht^ÿ will go
a ^^ead and ç ^gri. it io avo id e^^^l^arrassment. .15 N/A 49

United 5^a^es, Canadian comparEies would
Betrau.3e>Canada És-snial[ compared to the

never S-urvrV^ it 1here k^+Cre no-trade

harriers between the two countries.

DECllv1^ RESEAkCH LIMITED
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JULY 	. NET CHANGE 	PERCENT 

	

[986 	SINCE APRIL 1986 	AGREE 

N/A 	 31 - 1.40 

	

+.35 	 46. 

48 

	

+.04 	 46 

.11 

-.06 

7 .09 
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table i6 -- Continued 

I.  
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lirn really concerned that the free trade 
issue is only going to create tensiOu 
and frustrations in Canada, just as things 
were getting better. 

Today, very few Canadian cornpanies,develop 
and manufacture world class products which 
can ç,:ornpete-internationally. 

If our economy becornes any more cléSely 
tied to the American economy we will lose 
our political independence. 

.,3d1 the discussiOns about free Érade may 
inatte  r to businesses, but free trade won't 
make any' difference to the average 
Canadian worker. 

think a free trade deal with the 
Americans is important enough that we 
should be prepared to change our basic 
SOC Lai  systern including things like 
unemployMent insurance and health 
insurance. 

-.78 	 -F.42 	 37 

Note; .N/A indicates that these were new issues statements'and tracking -  data is  hot 
 availablei 

The data suggest a n  overwhelming -- and increasing -- . cOnse:nsus (75%) that the United 

States wili not do Canada any special favOurs. So too is the suspicion that Americans 

may be out to take advantage of us ,gaining ground. COnviction that Canada must 

maintain her independence rernains strong for 67% of all Canadians. Tracking data 

indicate fhat the 0 ,..erall consensus about the cop issues defining the debate remains . 

 relatively unchanged. the belief that Canadians must suffer short term adjustrnents for 

long term benefits  in the event of any' freer -  trade agreement. persiSts (61%). At the same 

time, there is virtually equivalent Conviction that if it costS conSurners more to reniain 

- distinctively Canadian, then this is,a price most,are waling to pay. 

le 	 
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However, there has deen s1ight' mverrtent on cei•Tairt issùes. Agrk^ement that [he. free

trade issue may create tensions in Canada, or that free trade may make a diffi^rence to

the average Canadian worker;:appear5 to be growing since April.

A. Support for Freer Trade

Arr examinat-ian of the carrelatiori between -the var.idus thematic issues and le.vrsls of

overall °suppart for th^ idea, that the ffee, trade initiative would be good for Canada

continues to underline the importance of emotional concerns, as identified in the first

wavL^I. The dominant is5ues do np-i appear to be strictly eçonornïc, anes, whe.thër

competit3on, enhanced productivity or trade balance. There is, insrea4, a resolve not to

be caught nappiflg by the. Americans; a recognized need for vigilance, since C'anadians

will not get any special rronsid0ritron from the United States.

At the same tirne, the majority.of (,anadians think that it is imperative to continue to

assert polit ica1, cuEtural and economic ïrtdependence •frorrt Our southern neighbOur.

Tabie 17 illustrates the dëurree of r*orreiatiori bLltw'ersn each of the, issue staterfient5.i3rrd

the position on whether 'tfreer tradrs' wbuld be good for (,arrada" or whether nnoC having

freier TLrade woi!ld be better, Tl

I D̂ECIMA RESEARCH L IM I 7Lp =X>
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Tablé 17 

me 

I.  

I.  
DEOMA RESEARCH LimiTED 

ISSUE STATEMENT  

Short-terrn problems, but free 
trade beneficial. 	 .440 1 	 .4297 

Fr  e trade will create dornestic 
tensions. 	 ,3305 	 .3143 

Those opposed lack confidence 
in Canada. 	 ,2786 	 .2934 

Canada ignoring other-trading 

opportunities.. 

Must . thange Our basic 

soCial.systern, 

Canada  must  remain independent. 

Canada will lose political 
independence. 	 ..3103 	 .2851 

Will pay the price to remain 
Canadian. 	 N/A 	 .2483 

Government will sign anything. 	 N/A 	 .2380 

Canada can't compete with Americans. 	 .3018 	 .2273 

United States  will take advantage 
of - our friendship. 	 .2583 	 .2264 

United States won't do us an y 

favours. 

CORRELATION 
*COEFFICIENT  

APRIL 1.986 	JULY 1986 

	

N/A 	 .1562 

	

N/A 	 .1286 

	

.1142 	 .1171 

.1059 	 ,1143 
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Tablé 17 -- Continued

CORP Ei.ATrON
^OF-MGIENT

.4PRIL 1986 3C1LY- 1986

Governrnent has a clear
sense of talks. N/A .1039

Arnericans will place more
tarif fs un,'our gaods. N /A .0702

Arr,6ricans will make it more.
difflcult to sell. N/A .0261

Fueure exports will be
information and "services. .06"37 .0076

Free trade will help
0.1tario more. .0392 .0067

Na di f fer ence • for ave rage
Canadian worker. .0131 .0038

Few,Canadian world clas.5
products. .0211 .0020

The dominant issues shaping support for free trade in July 'of 1986 have narrowed
sc+mewhat from the six ident'ified in April. FurthE^rvnore, d irninisYiing, correlation

coefficient values rnean that any one sue statement h4.s less influence on formation of

3ndividual positions on whether free trade rnav'be good for ^tanada: This phenomenon

may be a réfl^,,ction of a brbadeningawar.eni^ss of the complexity of the issues at stake.

By way ot surriFnâry, Lhen, Canadians re^n3ain conecrned about the prospec , t , s of lshbit ti.^rffl

adjiistrr-ment probiems to free trade, and about the ieopardv these may pose ta dornp-stic

harmony. But there persists a confidence in Canada's capacity to ernerge unscathO_d-fror31

any agreement in -the long terrrt, as lur-ig as politicàl irideperkdérice continues to be

sEranglv asserted. This conviction is dolstered b"y the view atYiong the majority {76%}

irrae any agreement will not riecéssari'ly eliminate jobs for Canadiami and that their o.wn

province will bën^fiz from fre*er trade overall.

DEcIMA RESEARCH LIMITCD
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I.  
B. Factor Analysis: Attitudes Toward Free Tradé 

1•  

En cFrder to determine the interrelationships among these issue statements  and  henc, thé 

.i. edorninant combinations oi opinion viihich comprise overall attitudes on the trade isSue, 

factor analysis was conducted on the 19 issue prOpositions. Twelve of these propoSitions 

were duplicated from the first wave of the study, while' the remaining seven issue 

statements appeared in the second wave oniy. 

Factor analysis, by sorting a series of issue orientations into correlated groups ;or 

clus .terS, proides manageabie information for understanding Canadian's. attitudes 

towards trade and the formulation of a free trade strategy. These "factors" typically 

describe an underlying cluster of viewpoints and help to ekplain hove overall opinion about 

the issue is structured. 

1. Comparison' with Wave  I 

As noted above, 12 of the issue statements were repiicated from Wave I in April, 

1986: A factor analysis on this subset Of propositions waS undertaken in order that a 

direct comparison could be Made with the eariier resultsw 

The currerit factor analySis. shows a stability in the structure cif artitudessince the 

resuits in April. At that time, the analysis identified four sets of i'ssueS :  defining 

Canadians  in ternis of their general  attitudes toWarcls freer trade as follows: raw 

nationalists — those who would prefel' to distance Canada 'from the United 5-tates:' 

optimistic traditionalists -  — those Vvto believe freer trade would benefit Canada; wary 

optimists -- those who are wary of the United States, but not opposed to fre,e trade; 

and inferiority complex -- those with little confidence in Canada's economic survival 

without the support of the United States.. In the current analysis, the sarne attitudes 

are  again Loading-into these four distinct factors, thereby confirming -  the persistence 

of the earlier structure of public attitudes on free' trade. 

in essence, then while  the free trade debate has perhaps bècome more engaged and 

the salience arnong the general public regarding this issue has increased, the 

underiying structure of beliefs which are driving public attitudes remain unchanged. 

r\ LJECIMA RESEARCH LIMITED 
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2. Wave II factor analysis 

4 .9 

With the introduction of additional issue statements to the battery, the current factor 

analysis' now identifies five factors. The factors define the same kinds of attitudes 

which were apparent in the earlier study with the inclusion Of additibnal attitudinal 

elements. 

Factor 1 

SOCIO-CULTURAL NATIONALISTS 

FACTOR LOADING EXCLUSIVE/SHARED 

PROPOSITION  

Canada must  maintain 
independent social, cultrUal 
and foreign policies 	 .777 	 exclusive 

Willing to pay price to 
remain distinctly Canadian 

	

.546 	 shared 

Americans .dont do us any 
favours 	 .454 	 shared 

Thé factor loading refers to the correlanion between the issue propositlOn and Che 

factor as a wl-kole; factor loadings are presented in order of their value from highest 

to bwest with values indicating the importance of the prcFpoSition as a cornponent of 

the factor. The exclusivetshared coluMn indicates which propositions appear only  in 

this.factor exclusiYe.) and those which also appear in another factor (shared). 

As with the defenSive nationalists (see below), this group clearly prefers to remain 

distinctly Canadian even if it costs consumers more as a result. However, this group 

icik.plcs at the free trade issue and its consequences from a socio-Cuttural poin't of view, 

preferring to endure difficulties in our economic and trade reations with the United 

States ln order to maintain independent Social, cultural and foreign policies. 

1 
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Factor .2

DEFENSIVE NATIONALISTS

FACTOR LOADING EXCLUSIVE/SHARED

PROPOSITION

Free trade will create
tensions .689 exclusive

Canada will ldse political
ind.epender<ce .680 exc Cusive

Uriiti^d S raies wi ll take
advantage of our friendship .174 shared

Canada can't compete with
Arnericans without trade
barriers .5,65 5hared

Short-Terrn prohlern`s, but
free rrade beneficial -.'455 shared

VG'illing to pay price to
remain distinctly C*anadiau .450. shared

Governrr3enr may coMmi# to bad
deal .429 shared

ihis grdup is simii^r- to the raw nationalists which appeared in the earlier sindv with

sdrrie Modifications. They view the free trade mue with an.ôverriding -corii=érn for

the retentivn of Canada's independence, and with Siightly 'rnore attention ro the

econornic effect5 of. dismantling trade barriers as cdfnpared to the socia-cultural
nationaEisTs. However, their cdeieerri is prii-narily for the tensions that would be

Created and the pvteritïal 105^ ,of Canada's independence. The predorninartt attitudé

here is that Canada cannot stand up to the United States without the as5istance of

protection at thé barder.

1

Â
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Factor 3

EiCONQMIC CHANGE AGENTS

FACTOR LDADI[VG EXCLUSIVE/SHARED

PROPOSITION

Future exports will be
inforrnation and services .678 shared

Few Canadian world-clas^
prvducts .665 exclusive

'Should be pr.epared to change
,basic social sysCern .54.1 shared

As, in the previous study,. there is a group of Ciirradians which exhibit a concern for

Canada's futuret viabjliq given our curr. ent.econornic structure. Their prediction that

future Canadian exports will be in information and services rather than in pur

traditional e xports of manufac.tur.ed goods, which they view as nan=cornpeeitive on

world rnarkets, underlies their belief that we should be. prepared to put our social

sy stem o n the table in arder to re iach a free trade agréërnent.

^

^

DÉCiMn Ruse ,4Ra LfMIT ED

e



52 

I. 

Factor 4 

'GOVERNMENT SUPPORTERS 

FACTOR.LOADING  EXCLUSIVE/SHARED 

PROPOSITION 

'Government has a Clear 
'sense. of what it warns to 
gain 	 .795 	 exclusive 

'Government may commit to 

bad deal 	 -.551 	 $ha' red 

Government ignoring other 
trading opportunities . 	 -.451 	 shared 

These Canadians have placed their faith and trust in the federal goVérnment to 

approach the negotiations with a well thought out strategy and arrive at a deal which 

will be in Canada's best interes:ts. Additionally, they feel that the government is 

maintaining a balance between: its discussions with the United States and trade 

opporti,infties 'elsewhere. 

I. 
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.752 	 exclusive 
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Factor 5 

ALL OUT FREE TRADE PROPONENTS 

PROPOSITION 

Without free tracte, Americans 
will increase tariffs 

Americans will make it more 
difficult for Canadian 
exports 	 .747 	 exclusive 

Those opposed, lack confidence 
in Canada 	 .464 	 shared 

These Canadians exhibit no. skepticism or qualms about entering into a free trade 

agreement with the United States. In fact, they forecast a more difficult trading 
relationship between Canada and the United States if an agreement is not reached 

and attribute this to a trend toward increasing protectionism by the U.S. government. 

Tables 18 through 22 present the demographic breakdown of those who comprise the 
five factor types. This tells us which demographic groups are positively or negatively 

associated with each of the factors, in other words, who is most likely to fall into 

each of the groups and where they stand on specific issues. 

le 

I• 	3. The Factors 

1 
11 
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Table iS

Factor I

S0CI0-CiJ.LFURAL_. NAT1ONA1~iSTS

POSITIVE ASSOCIATION

DEMOGRAPHICS Residents of Quebec

Older pe6ple

Francophones

pOUCY ISSUES Prefer cooler relation
with U.S.

Personally lose if trade
barriers removed

Bad idea to enter into
free trade agreenient

5U PPO RTJOP POS IilON
T0-FREE TRADE

.
No free trade be tter for
Canada

Upoer incorne ($50,000 ^)

NEGATIVE ASSOCIATICN

Re5ldenC's of B.C., the
Prairies and Atlantic
Canada

This, factQr tends 'co be as soc iazed wi-Ch older per sons, T hey are more Ii kély w. reside

in Quebec. 5aciu,cnl.eural nationa[ists do not bL-iiève that free trade would be a goud

idea and vrnnld prefer that Canada distar.tice itse If 's0 rrre^rha z from the United S_tati^ s.

DECI1v1A KES.EARcH LfN1ITED

t



Table 19 

Factor 2 

DEFENSIVE NATIONALISTS 

POSITIVE ASSOCIATION 	NEGATIVE ASSOCIATION  

Residents of On tario 	 Residents of B.C. and 
and Quebec 	 che Prairies 

Men 	 \Vornen 

Over 55 years of age 	 35-44 years of age 

Less . educated 	 UnÉversity graduates 

Francophones 

Prefer cooler relation 
with U.S. 

DEMOGRAPHICS  

POLICY:.  ISSUES 

55 

se 

I. 

• I 

Per.sonally lose if trade 
barriers removed 

Bad idea enter into free 
trade agreement 

SUPPORT/OPPOSITION 
TO FREE TRADE 

Defensive nationalists are similar to the socio-cultural nationalists primarily being 

associated with older people and those,  living in Quebec. 1-Eowever, this factor also 

intludes men, the less educated and residents of 'Ontario. As with the socio,cultural 

nationaliSts, defensive nationalists wpuld also prefei a Cooler relationship with the 

United  States  and view free trade as -a bad idea for Canadians. 

No >free trade better for 
Canada 

DECIMA RESEARCH LIMITED 
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Table 20

Factor 3

ECONOMIC CHANGE AGENTS

POSITIVE ASSOCIATION NEGATIVE ASSOCIATION

DEMOGRAPHIC Residents of Quebec

Women

$20,000-$30,000

Less educated

Francophones

POLICY ISSUES Non-nationalist

Personally benefit a
great deal from removal
of barriers

Negotiations very urgent

SUPPORT/OPPOSITION
TO FREE TRADE Free trade good for

Canada

Residents of Atlantic
Canada, the Prairies and
B.C.

Men

$40,000-$5o,000

Cultural nationalist

Women, and the downscale, those of low socio-economic status, along with those

living in Quebec tend to agree that Canada's economic basis must be restructured.

This group also sees free trade as a good idea for Canada and an agreement an urgent

priority for the Canadian government.

DECIMA RESEARCH LIMITED
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Table .2!.

Factor 4

GOVERNMENT SUPPORTERS

POSITIVE .^^^^OC*ZATlOiv NEGATIVE ASSOCIATION

DEMOGRAI?HCC Residents of Atlantic Residetlts of B.C.
Canada

Men Warnen

45-54 Years of. Age 25-34 Yeats of Age

Lower incom^

Less edijca#ed 5tude6#s

.Iticn-unidn rnerrYbers

POLICY ISSUES Wn-natiartalist Cultural rrationaiia.t

Personally bene=f it
from rernoval of
barriers

Nego t ia t ians qrgent

SUPPORT/OPPOSITION
TO FREE TRADE Free tràde good for

Canada

Pe^pie. In this group tend to be- dvwnscaie,, middfe=age.d irrd residents of the: Atlantic

Prëvinces. Additionaliy, the•r zend al;5.o 10 hz--ve no union. affiliation. tlearfy,,their

farth in the governm2et[`s expért?se on the free ^radé issue dorninates their viev,rs. For

r-hem, it ^vill be good for Canada be(tause the governrnerrt supports ir.

I^
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Table 22 

Factor .5 

ALL OUT FREE TRADE PROPONENTS 

POSITrvE ASSOCIATION 	NEGATIVE ASSOCEATION 

DEMOGRAPHIC 	Women 

High schooi graduates 

Men• 

I8-24 years of age 

Some university 

Non-union members 

POLICY ISSUES 	Non-natidrialiSt 

Prefer closer relation 
with U.S. 

Personally. benefit from 
removal.of barriers 

Good idea enter agreement 

Negotiations urgent 

SUPPORT/OPPOSITION 
T.  FREE TRADE 	Free trade good for 

Canada 

People in this. groi4p rend to be women, high slchOol graduates .and those who are not 

union members. A5 with those Who place the,ir trust ,  in the ,government on this issue, 

this group is even more str'ongly in favour  of free trade and preferring a closer 

relationship between Canada and the United States. They also  se  e how suth  an 

arr.angernent could be beneficial to them personally. 

ie 	  
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4. Summary

As in the previous study, the issues which continue to drive support or opposition to a

free irade agreement continue to have their origin more in nationalist sentiments

rather than in assessments of economic consequences. However, there now appears

to be a subtle differentiation between socio-cultural and defensive nationalists, with

those in the latter group expressing a fear of free trade based on the economic

consequences for Canadian companies. Nevertheless, both socio-cultural and

defensive nationalists exhibit vehement opposition to free trade. The remaining
groups express varying degrees of support for free trade with government supporters

trusting the federal government to make a good deal for Canada, while economic

change agents see free trade as part of an inevitable economic restructuring -- part

of a natural process. All out free trade proponents show no skepticism whatsoever in

entering a free trade agreement with the United States.

^

^

^
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VI. CONCLUSIONS 

I.  

Tracking data illustrate a slight softening of resolve among both supporters and, to a 

lesser extent, opponents of free trade in the period from April to July, 1986. This 

pattern1 is apparent even among those provincial residents from Newfoundland, Alberta 

and British Columbia most likely to endorse a freer trade agreement. In an interesting 

departure from the expected, this softening of support does not translate into a 

hardening of cultural nationa.list positions. While there has been a slight increase in the 

number of Canadians who are not prepared to negotiate an agreement whiCh would 

include the cultural industries, this has been counterbalanced by a growing belief that the 

cultural sector may indeed benefit from a free trade agreement. 

At the same time, the principal intervening controversy over the American imposition of 

the tariff on cedar shakes and shingles, has not precipitated any significant movement on 

overall positions. Forestry and the financial service sectors are widely identified as the 

principal beneficiaries from a freer trade agreement. The perception that one's own 

province may benefit slightly more than Canada as a whole persists among most residents 

outside of Ontario. 

Grounds for such confidence appear to lie in the conviction among the majority of 

Canadians, that despite the high likelihood of short-terrn economic dislocations, there 

will be no net loss in jobs. 

Where do the major social groups fall on the issue of free trade? Tracking data in July of 

1986 confirrn the major regional and socio-demographic differences in patterns of 

support on opposition to free trade. Provincial supporters and opponents remain 

unchanged, although it appears the case for free trade is marginally gaining ground in 

Saskatchewan„ New Brunswick and in Ontario, with the exception of metropolitan 

Toronto. Differences in perceptions of the relative importance of trade and benefits 

from freer trade continue to suggest the need for three distinctive regional subthemes in 

any national communications strategy. The communications strategy for Ontario, 

Manitoba and Saskatchewan, where there is more tendency to negative assessment of nez 

benefits frorn freer trade, should stress the reliance of the current talks to the larger 

11  DECIMA RESEARCH LIMITED 
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economic strategy to enhance trade. British Columbia and Alberta residents share the

conviction that trade is critical and that Canada would benefit from any freer trade

agreement with the United States. Any communications strategy for this region should

emphasize the specific value of freer trade for their respective provincial economies. In

Quebec and the Maritimes, the central thrust of any corn munications strategy must en-

hance perceptions of the importance of trade. For these provincial residents, overall

awareness of the importance of trade is low, but there is a positive evaluation to the

benefits from freer trade.

Age and education are important variables in determining views about free trade. Older

Canadians are more convinced about the importance of trade, but more certain that

there are significant risks involved in the initiative than their younger counterparts. Any

national communications strategy should thus reinforce the importance of trade to

Canada's overall economic growth and promote inter-regional benefits. So too are those

with university education less positively oriented. But in this case, standard socio-

economic status categories do not reinforce each other. Those Canadians at upper

income levels, or those between 34 to 55 years of age who tend more often to be social

activists, appear more positively oriented in their assessments of the prospects of free

trade. The data do not suggest the need for a separate communication strategy for

political activists. Those Canadians with high incomes, for example, appear to favour

the initiative, while those with higher levels of education oppose it. The point to be

made here is that these "movers and shakers" appear to divide fairly evenly on the trade

issue.

Women appear less confident in their knowledge about the issues, but more likely to cite

benefits at the sectoral level. As a result a gender-specific communication scheme is

probably not warranted. On the other hand, women are more concerned about

exacerbating intra-regional tension in the course of the negotiations.

If it may be said Canadians are favourably oriented to the concept of freer trade, this

does not necessarily imply support for an -immediate agreement with the United States.

There is no perception of specific urgency associated with the agreement, althounh there

is a recognition that overall relations with the United States have cooled since April.

!•DEC IMA RE5EARCN I_IMITED E:X-==e7
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There is also a recognition that the United States is not going to do Canada any favours, 

and indeed, may accelerate its protectionism. Canadians, therefore, support the need for 

continued vigilance on the part of Canada's negotiating team. 

But while there is a recognition that the United States will continue to grow in 

importance as a future trading partner, there is not the view that this relationship should 

be exclusive. Even amongst the provincial constituencies most supportive of the concept 

of freer trade, a preference for a multilateral trade strategy persists. 

Cognizance of the need for vigilance does not translate into support for the federal 

management of  the  trade talks. It is clear that Canadians still feel the government 

wants a closer relationship with the United States than most would prefer. The majority 

of Canadians feel that the federal government has not been strong enough in its 

negotiations to date, especially over the cedar shakes and shingles issue. On the other 

hand, the legitimacy of the federal mandate remains at reasonably high levels. Few 

would argue that the present administration would sacrifice Canada's interests for its 

own political fortunes. Awareness levels and assessments of Reisman are reasonably 

positive. 

I. 	The data suggest Canadians want a firmer, businesslike federal approach to the talks, a 

natural corollary to any continuing assertion of Canada's political independence, but they 

111 do not want domestic harmony sacrificed. The majority advocate consensus-building 

among the provinces as a prerequisite for the agreement. As well, Canadians want a 

more open approach to the process -- one which will keep them apprised of all critical 

developments. 

What is remarkable about the issues which determine positions on freer trade is their 

domestic orientation. Canadians are concerned about short-term problems and domestic 

111 	tension arising from the process of hammering out an agreement. 	Other key 

deterrninants range from a desire to have confidence in Canada's capacity to enter head- 

§ 

	

	
to-head competition with the United States, to the need to maintain political 

independence. Singularly absent are the macro-economic issues. 

ler)  EC1MA RESEARCH LIMITED 
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For Canadians, then, it is freer trade if possible, but not necessarily free trade now with

the United States. Sixty percent (60%) of all respondents agree that even if it costs

consumers a lot more to remain distinctly Canadian it is a price they are willing to pay.
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A) 

•1 

A. SURVEY OVERVIEW 

1 

1 

Bruce Anderson and Catherine Murray were the Senior Research Consultants and 

principal investigators for this study and were assisted in the various phases 

of research and analysis by Donna Nixon.  

I.  Sample Selection 

The population consists of all Canadian residents. 	Male and female 

respondents were selected in the same proportion as the general population, on 

a 50/50 sex quota. A cotai of  1500 interviews were compteted. 

Effective survey research must be based on a sample truly representative of 

the universe of interest. A multi-stage sampling technique was employed to 

gather the data for this study. The essential feature of this procedure is 

that individual respondents are predetermined by the selection procedure 

itself. That predetermination is made by careful speculation of a series of 

controlled choices. 

The sampling technique produced a systematic random sample with probability of 

selection disproportionate to size at the national Level. The first step in 

the sampling procedure was the division into 11 strata or "regions." (Table 

Table A presents the total population of Canada represented in each region, 

followed by the bercentages of the total population in each region. The third 

column presents the disproportionate sampte actuatty completed followed by the 

weights used in each region. The fifth column represents the effective number 

of cases in each strata after the weighting was applied. 

DECIMA RESEARCH LIMITED 
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REGIONS

British Columbia

Alberta

Saskatchewan

Manitoba

Balance Ontario

Metro Toronto

Quebec

New Brunswick
Nova Scotia

TOTAL

POPULATION

2,900,400
2,357,600
1,020,100
1,072,100
6,947,100
2,164,000
6,597,700

719,400
883,400

Table A

SAMPLE STRATA

PERCENTAGE
OF POPULATION

11.45
9.31
4.03
4.23

27.43
8.54

26.05
2.84
3.49
0.50
2.29

t7PS
N WEIGHTS WELGMTED N

186 .9247 172
150 .93 140
95 .632 60
95 .663 63

243 1.6872 4i0
132 .9697 128
337 1.1543 389
75 .56 42
75 .71 53
37 .22 8
75 .46 35

Prince Edward Island 127,700
Newfoundland '581,100

Within each of these regions, a sampling procedure was employed which is based

upon mapping the linkage between the geographic location of individual

telephone exchanges and Statistics Canada's fundamental building block for the

census -- the enumeration area (EA).

Telephone companies divide their service regions into smaller areas served by

a single switching centre. Within each switching centre area, all telephone

numbers begin with the same two digits. We refer to these mutually exclusive

exchange areas as NNXs (NNX representing the first three digits-of a:elephone.

number). Using census data, together with maps showing the geographic bounda-

ries of NNXs, it is possible to determine exact population figures for each

NNX and determine the appropriate number of respondents to be surveyed in each

NNX.
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Primary sampling units (groups of NNXs) and secondary sampling units 

(individual NNXs) were selected on the basis of probability proportionate to 

population size. Telephone numbers were then generated using a computerized 

random number generation program employing random start and fixed interval 

methods. 

3. Field Procedures  

The questionnaires were printed, consecutively numbered, and assembled into 

field packs of three interviews -- two males and one female or two females and 

one male. This procedure ensured that the 50/50 sex quota would be met by 

preselecting half males and half females before the interviewing began. 

se 

The interviews took place between July 4 and July 14, 1986 and weekday 

interviewing was conducted between the hours of 5:30 and 10:00 p.m. Weekend 

interviewing was conducted between the hours of 10:00 a.m. and 5:00 p.m. The 

questionnaire contained 85 questions and took approximately 29 minutes to 

complete. Fifteen percent (15%) of all interviews were monitored while in 

progress for procedure and content from an extension monitor. All interviews 

were carefully edited as soon as they were completed to ensure that no 

questions were omitted and that skip-patterns were followed correctly. 

Experienced telephone interviewers were used to collect the data. A briefing 

was held by the Field Supervisor and the Research Analyst was present to 

answer questions or clarify procedures. The Field Supervisor first read the 

questionnaire to the interviewers, thereby ensuring that pronunciation would 

be correct and uniform, and secondly, interviewer-respondent rote-playing was 

used to illustrate skip and rotation patterns. The interviewers then had an 

opportunity CO  ask questions. 

se  
DECIMA RESEARCH LIMITED 
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le 
On the nrst evening in the field, the Research Analyst listened to the 

interviewers on an extensién monitor. The monitor prevents the interviewer 

and resgondent fromknowing they are being listened to. This ensured that the 

skip and rotation patuerns were followed correctly and that there were no 

questi'ons causing interviewers any particular difficulty. When,an error was 

caught, the interviewer was briefed again and the respondent was calied back 

in order nn correct the questionnaire. 

AIL  work was edited by the Senior Field Supervisor, checked U04- cnmpLetnéàs, 

;quality, and skip-pattern adhernce. Then, 15% of each interviewer's work was 

-v.er.ified; that is., respondents were contacted by teeephone and were asked to 

verify that the interview actually took pLace. Re.spondents Werealso asked co 

answer a few queStions from the questionnaire in Order to check the accuracy 

pf the data collected. 

I.  
A.  Coin 

The questionnaires were «Klee and the:data were entered by experienced Decima 

pers-onnei, The following standard procedures were followed: 

O An initial briefing; 

o SuperviSion Of trained staff; and 

o Verification ,3-.E 15% of  each tôder's- wOrk. 

Using:  the. first 25%  of coMg4eted .•uestippnaires, in ea ch  stratum, codes we•e 

cons•ruc•ed -for the ',open-end 4uestions by .sorting .and writing cut the 

responses into indePendent tategories, The Research Analyst Checked, all 

CateàOries for compleeness and consistency. 

o  
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5. Data Processing

The entry and processing of the data were carried out on-site using Aecima's

Digital PDP 11/44 computer. Decima's interactive software system, designed

specifically for survey analysis, has a robust data entry facility, which

permits cleaning of the data, including out-of-range values and skip-pattern

errors, as well as other logic errors. The fully cLeaned data were then

summarized into aggregate tables. Eurther analysis of the data included

crosstabulation tables, measures of association, regression analysis, and

factor analysis.

6. Confidence Limits and Validation

The sample of 1500 cases produces results which are accurate for the

population of as a whole within ±2.6 percentage points 95 out of 100 times.

In order to validate the sample, we compared our data for the age categories

of the population with figures provided by Statistics Canada. Table B

outlines the percentage of respondents in each age category for the sample,

and the corresponding population figures. As these figures suggest, the

sample drawn for this study reflects the more general characteristics of the

aduLt population.

^
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Table B

SAHAE VALIDATION

SAMFLF,. tfldI.VERSE 1
44 5^nnn}

ACE

L8`19. Years 4.2 4.8
20=24 Years 11.5 ].3.4
25-29 Years 15:4 12..5
30-34 Yeats 16.9 11.4
35-39 Yea:rs 11.1 10.3
40--^44`- Years $.0 8:
45-49 Ye^irs 6.4 -6.9
50-54 Ÿears 6.1. 6.8
55°59 Years 6.6 6.5
60-64 Years 5.1 b.0
,65 Years and other 8.7 13.5

I
Adu1t population of Canada.
-Source:.Ppsr Cènsus Arinuàl Estiwiàte's Ago, 5ex and Compone[scs

bf Gr.owth :of Canada, 'Provinces and .Territvr,ies June 1,
19N, Catalogue ^2-210.

It should be noted that age has been validated for Cariadzans whd

of age or oLder. A!^ well, the s.ampLe Is only represençativé of

the provinces who have direct dia.Ung teLépEiorté services.'

are 18 .years

Xe51de[its in

TherefOrex

Can.acliaris who. are ,g,cci!.s.sibl.e an1y by a tel,e^harne, servicing a large number a£

p.eop-L'e, such as s^-ni,or citizen homes hospiraLs, an

those who- have only radia-telephane. service or no reLephone service at -ali,

are autamaticaily excluded from the samale. Any further .queseiona i,F^ë reader

has about sampl irig sttould be ref arred to the Research Consultant.

While the most saahisticatèd pr.6cedures have beerr us-^d to co1?eçt and anal.v,z,e.

the information presentad herein, it must be rvmeinbe:-ed C^i: [s.urveys are not

p.red_ctions.. They ^re de-signe:d' to rtteasure pubLic. opinion withir ïdenC^ "'La; ï_e

statist_cai l;imi:ts of accuracy at specifir. points in tïrne•. This*suZ-•rey is in

no way a prediction of opinion or behaviour at any fu.ru Ire poine tn

^ DECÎEvIA KESÈARG-1 W ITED . r=k^:7

I



B. 	Have I reached you at your 
noMe phone number? 

YES (CONTINUE) 	 él; 

b1.10 (ASK TO.SPEAK TO ELIGIBLE 
RESPONDENT, IF STILL "NO," 
THANK AND TERMINATE) B 

but 	ess 

1==• 
II  

71.  

8. INTERVIEW SCHEDULE 

I.  

I. 

YES. (CONTINUE) 	• 	' 	'A 
NO (ASKTO SPEAK TO ELICIBLE 

RESPONDENT, IF STILL "NO," 
THANK AND TERMINATE) B 

A. 	Are You I& years of age. •Ox 
older and a resident of Canada? 

DO you, nr does anyone inyour.•  

vamily :or household work in the 
following kinds of businee 
...a market research firm, 
advertising agency, puhLic 
relations.  'firm, or the newS 
media? 

1. 	Thinking generally about the  
trading that Canada does with 
other 'count ,ries, how importent 
would yOu say thiS trade iÀ co 
our country.,.verY important, 
somewhat impOrtant, rot  very 
impoTtant, br not iffiportant 
at all? 

YES (THANK AND TERMINATE -- 
RECORD iNCIDENCE ON  CALL 
RECORD SHEET).......,., ..... A 

NO (CONTI NUE) 

VERY IMPORTANT 	
$ 	 $ 	J.. 	( • 8Z) 

SOMEWHAT  IMPORTANT 	 2 	(.28.%) 
NOT VERY IMPORTANT  . 	 3%) 
NOT IMPORTANT AT 	 ( 2%) 
NO OPINION (VOLUNTEERED) 	5 	( * 

And what about the importance 
of Canada's international trade 
ro  you perSonaljy? In other 
'words, how imi3OÉtant is Canada l $ 
intenational trade to the wkil-
being of Lhe company you work 
eet. or  if  51Qu  are  not workingi 
the company  that  the principal 
Twage earner in yOur household, 

 works for...very important- , 
somewhat important, not very 
important,  or - -.ot i.mporcant 
at ell ?  

VERy IMPORTANT 	  
SOMEWHAT IMPORTANT • 
NOT VERY IMPORTANT., 
NOT IMPORTANT AT ALL 
NO ONE IN HOUSEHOLD WORKINC 

(VOLUNTEERED)... ..... 
NO OPINION (VOLUNTEERED)... 

1 	(37%) 
(3 4 %) 
(12%) 

5 	( 
* 

Noce 1: ResponseS may 1-1,0z sum to 1.0 .0% due to 
Technical Appendixes. 

rounding throughout  the  

0 

 

2: ( 	) denotes a percentage value grealter than 
than 0..5 throughout  the  Technical  APpendiices,  

DEOMA RESEARCH  LIMLFW,.  

11 



t
I
t
ij

t
I

3. Thinkïng about the future and

where Canada shaujd Lry to

se11 Fn.vre of the goods arnd

servic:s we prodûce, what

Coûn tr.y or area of the warLd

db you chFnk our ef-for^:s shouLd

be focused on? ^-ACCEPT ONLY ONE-

RESPONSE....D0 NOT READ LIST)

4. 4lhich of the £a1Lawing best
describes how you pèrsan
would Lilçe C^anada's reLatian-
shiQ with t he UNITED STATES Co
be (REA.U AND kQTATE)..:the
warme.st and clvsest of frzends,
c.Iose. friends and trad.ing
partriers, businesslike but
neighbourly,. or cool and
independeriL?

5. And which of those four do

you ',hink he Ganadian
govèznme-nt sees.as the id eaL
reLatLQrishïp. with the Uri1Ced
5tate-s, .. (RÉAD AND ROTATE)?

I*DECIM .a RESEARCH L I MI TCD
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FRANCE... ............. ...01 ( l^j
ENGLANDIi,'NITEIi :KZNGDOM ,_. . ... . .02 ( 2%)
PAGIEIC RIM (JAPAN, KOREA

CHINA, AUSTRALIA ) . . . . . . . . 03 UQx)
EUR...................04 (15%}
üNITEb ^TATES... ... . ...05 {4b,)
THIRD WORLD...... ...........06 { 2^)
WORLD 4lYDE.. . ................. 01 ( 1 ^^
AFRICA...... .. ... ........ ...08 ( 1^^
MIDDLE FAST ..................09 ( 1^)
RUSSIA .................... .:10 n
CANAaa ..... . ...............11 ( 11)
SOUTH. AMERICA ........ ..... .12 ( 1^}
AsIA. .. ..... . . . . , . .. .....13 { 1^)
GE4MANY . . . ... , . . . . . . 14
SOUTH AERICA............... ... . 15 ^ •• )
,NIÇARAGilA.. . .. ........,.lb ( ^ }
COHMUt+fI9T COiJNTRiES...........,17

NORTii AIIiERI:CA ................18
.$^ANDINAVI_4............... ..1^9 ^ .. ^

CAR.LBBEAN..... ............... . . 20 ( f )
DErl,iARK :... ....... .... ...21
OFEC- NATT4NS.. ............'Z2 { 0^.}
NO OPINIGH (VOLlTNTEERED).....'23 {. 6%)

WAR,'1EST AND CLOSEST OF
FRTEuDs ......... ... ......1

CLOSE ERZENDS AND TRADING
(1^Î}

PARTNERS .............. ...... (37%)
BUSYNE55L1KE BUT

NEIGHaO11RLY ..................3 (43X)
COOL AND IkDEPEN DENT . . . .... . . . . . 4 ( 7A'. )
NO OPINION {V.4Ll^NTËFREI7}......^NO

WARMEST AND CLQSEST OF
FRlE9DS .................. .1

CLOSF' FRIENDS AND TRADING
PARTNERS . . . . . ,

+
. . . . . . . 2

BUSINESSLIKE -BUT

(21:X)

{4 !°' )

NElGH3GUE2LY......

i•
,.3 (#4;}

COOL AND 1N.i:^F„PE^VDEN`^. .
F .: ..

*4 ^ -e% ^
NO OPINLON (VOLIJNTEERED) ......5 { 2%)

1
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I. 
6, 	And which.do. you  think beSt 

desoribes the wa'y the 

relationei.p.:is at the present  
time between.pUr two 
count.ries...(READ AND 
ROTATe? 

1 
1 

1•  

1 

WARMEST AND CLOSEST OF 
FR/ENDS 	  

CLOSE FRIENDS AND TRADING 
PARTNERS 	- 

BUSINESSLIKE BUT 
NEICFBOURLY 	  

COOÉ AND INDEPENDENT ..... 
NO OPINION '(VOLUNTEERFD) 

7. 	Thin14.ng about the amount of 
trade Canada does with the 
United State's, I'd Like you 
to relL me, to che best of your 
knowledge, how important a 
trading partner we are tO them. 
WouLd you say we are their most 
important trading partner. a 
CairLY imprirtant trading 
partner, about as important 
as other trading partners, 
ndt tao important, or not at 
all important to the Americans 
as - trading partner? 

As yeu may know ., trade in goods and  services betWeen countries is not 
always coMeletely free arid open. Many çountries pLace import taxes 
called tariffs  or  duties oh certain :goods and services coming into 
their Country.  Th-.e  are • lso non-tarif barriers such as gove rnment 
reellatioris. TheSe. tariffs and other non-tariff barriers make the 
imported goods and services more costLy: to  consumer,  and the'rebY 
.enceurage them to buy Sbods and serviceS produced  in  their dwn 
country. 

• 	8. 	Compared - to .  most other peoPle . 	VERY COOD 	 .. 	• • 	- 1 
you know, would. ydu say your 	GOOD._ . ........ 	..... 	2 
under's. tanding of bow. chese, trade qdil.  SO COOD 	 3 
barrie'rs work. is very good,.go.od, NOT COOD AT ALL 	 4 
nt s'ogincid, or net good at ail? NO OPINION .(V.OLUNTEEREO • 	 

MOST IMPORTANT 	  
FAIRLY IMPORTANT 	  
ABOUT AS IMPORTANT AS OTHER 
TRADINC PARTNERS 	  

NOT TOO IMPORTANT 	 -4 
NOT AT ALL IMPORTANT. 	5 
NO,OPINION (UOLUNTEERED) 	 

.(12,1) 

(33%) 
-6.%) 

( 

/ 	( 8%) 

2 	(24%) 

(42%) 

5 	( 2%) 

1 	(18Z) 
/ 	(391) 

(30%) 
(In) 
( 
* ) 

Z r 
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FREE TRADE Gpoci 
NO FREE TRADE HETTER. 	2. 
NO OPINION . (VOLUNTEERED), 	à 

1 	(53%) 
(44%) 
( 

BENEFIT A GREAT DEAL 	1 
BENEFIT SOMMAT 	 2 .  
NEITHER BENEFIT NOR LOSE 	. 	3 
LOSE SOMEWHAT.— ..... .. . ... 
LOSE A GREAT DEAL 	 5 
NO OPINION (VOLUNTEERED) 	6 

(16%) 
(37 )  
(0%) 
(n7 ) 

 (13%) 
( Lt) 
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I.  

111 
I. 

9. 	Some peopla say thet free or 
freer .trade wolild be gOod  for 

 Canada beicause the reMoval .of 
tarlIf  and non-tariff barris 

 ktuLd increa'se:our expOrc 
6pportuni - ties 'and ultimately 
create jobs and stimulate 
the Canadian economy. 

Other people say that. not 
having free or freer trade 
is better ..for  Canada's. eCondmy 
and job  'situation because 
by keeping trade bArriers in 
pLace more  people  buy danadian 
products and services_ 

kihich one of  the'  two points of 
view best represenus your own.? 

10. Actually, there are a 
number Of har,riers put in 
pLace by each country. If 
these barriers were all removed, 
and goods and services , were 
-able  to flow more freely .acrosà 
the Canada-US. border do yOu. 
think Canada would benefit-a 
great deal, benefit 
neither benefit  no 

 somewhat, or Lose a 

sOmewhat, 

19se ,  LPSe 
'great deal? 

11. And how about your family and 
the wage earners in your 
famiLy„ do you  think 01>ey 
wOüld benefit a greet deal, 
benefit soMewhat, neithe• 
benefit norLoSe„ lose somew4t, 
..or - iose a gieat deal? 

RENEFIT A .GREAT 	 (10%) 
BENEFIT SOMEWHAT,. 	...... 2 	(34%) 
NEITHER BENEFIT NOR LOSE 	3 	(37%) .  
LOSE SOMEwHAT 	 4 	(12.7.4)• 

LOSE A GR•AT DEAL 	 5 	( 5%) 
NO OP/NION --(VOLUNTEERED) 	6 	( 1%) 

I. 	  
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12". Compared to other provinces,

do you think-your province

would benefxt a lot more, -a

Litrle more, abq uC the s,amè,

a, l.ï.t^le 1ess, or â lot ieé's

if 24^t ^T^de_ barrier5 u2rE

r em4 ved?

A LITTLE MORE . . . , . . . , . . . .2 (307.)
ABOUT THE SAAE ................3 (26%)
A LITTLE LESS....... .. . . ...... 4 (14%)
A, LOT LESS.... .., ... ........ 5 (1aÎ)
NO °oP:1u,i0N (vaL[TNTEEREO ) .......6 ( 1^ )

I'.d like to -read you a lisk of industries and ask ypu to te1L me for
each one, how you th.ink that -a freer trade ag`reemènt would affect
those industries in Canada. Eoir each une, please tell me whether you
eh3:nk- that industry wo.uld bo, he.Lped a great dea1, hdiped a bit,
zïéisher he.Lpëd ror harmed, '.h-azme.d a bit; or harmed a great deaL. Nuw
abouL.. . (R:EAb AfilD ROTATE Q.13 TO 019}.

13. farming and agricuXt.ure- HELPED A GREAT DEr^L .............i (17^;}
ElLLPED A BYT.. . ........ . . .. ... 2
NEITHER 'HELPED NOR

HARMED,... ,.,. ....,..,...3 (16t)
HARMED A alT--........... ....... 4.. (20%)
HARMED A GREAT DEAL.=^ . , . . . . . . . S C 15^^
NO OPINfON.(VpiJNTEERED)........b ( 1%)

14. the f^.orest ry indus.try HELPED A (242)
HELPED A ^IT......, .. ..,....2 (36V
NEIThER HELPED NbR#

._..,..... ,,..3 (12X)
HARMED A BIT..... . .... ...... .-.4 (161)
HARMED A GREAT DEAL,........... 5
NO OPINION (VOLUCYTEERED}....,,6 ( ^X}

15. the fishing, industry HELPED A GHEAT DEAL...., .......1 ('M)
.HELPED A BIT .... i... ,.
NEETF2ER 14EL['ED NOR

E?P,iMED.. . ... .. ... ..,......3 (22%)
'HARtiEO A BTT.................:4
HARMED A GREAT DAL : . . . . . . . . , . 5. ( ].3 ^; }
NO QPINTON ( STQLUNTEEREU) , , . . . .6 . ( 2^}

^

^

^
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16. banks, insuTance campanies, fiELPED A CREAT DEAL........... 1 (14%)
and other financiaa servi^^ HELPED ASTT.,........,,........2 (29%)
industries NEIT1iE€t -HEI,PED NOR

HARMED.... . ...... . ........... 3 (31%)
HARMEI}.A' BIT ....... ..........4 ^16m
HAEtMED A ÇR8ÀT DEAL. . , . . . . . . , . 5 ( 7.X }
NO OPINION C VOLUN'I'EERED j . . . . . . 6 { A)

17. cultu.raL industries, such as HE1.PED A GREAT UEAL...,....,...I (18Z)
book puHLishing, te ievi s-i,on, HEL.PEa A BIT . . . . . . . . . . . . . , ;,2. (26%)
and the performing arts: NEITHER HELPED NOR

LlAEtMED,. .................,.3 (1^^}
HAWn A BL't........... .. . .. . . . .. /A
H4étP4ED A- CFtE4tT IDEAL.. . . . , . .. . 5
NO OPINION (VOLUNTEERED) ...... ô %

th.e t.extile and c1othing HELPED A GREAT ^EAL....,..,....1 (15%)
induscry HELPED A BIT.................... 2 {..27%}

NEITEER HELFEb NOR
HARl^1E^}...... .......... . . . . . .'3 (15%,-)

HARMED A HIT ......: ... ......4 (23%)
HAEtMEb A CREAT. aEAL . . . . . . , , . .-.5 (20%)
NO OPINI09 ( YOLUNTEE[tE!?). . , ... . 6 {. 1^ )

19. the Canadian automobile
indusEry

END OF 'ROTATION

HELPED A GREAT
HELPED A BiT..i....+ ........^ ^23X}
NEITHER dELPEDNOR

H A RI H F D 3 (19%)
HAR.MED A 8IT . ,

'
. . . . . . . . . . . . . 4 ( Z ^ o )

HARMED A MEATDEAL. . . , . . . . . , 5
CdO.0'FFNIO3J (VOi„J4lTEERED)...... b f 1^)

#
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I. 

I  

I.  

New, l'a  going to read you a list of statements different people have 
made recently about Canada-U.S. relations and'ask you to tell me, for 
each of them, whether  yu  agree or disagree. You  cari  do this by 
giving me a number between -5 and +5, cher e -5 means you tntally 
disagree with the statement, and +5 means you totally agree with the 
statement. Many people's opinions fa/.1 somewhere in between these 
two points depending on how they feel about the statement. The first 
scatement is...(ROTATE STATEMENTS 20 THROUGH 38 ...READ FIRST 
STATEMENT...REPEAT SCALE INSTRUCTIONS IF REQUESTED) Where would you 
place yourself on this scale? 

DEPENDS» 	 TOTALLY  ACRE  

-5 	4 	 -2 	-1 	J 	+1 	+2 	+3 	+4 	+5 

MEAN 
RATINC  

20. Americans, while they may Like us, don't do us any 
special favours when it comes to trade and economics. 	2.23 

21. In the years ahead our exports will probably be more 
in the areas of information, services, and research 
rather chan in natural resources or manufactured goods. 	0.61 

22, Because Canada is small compared to the United States, 
Canadian compahies would never survive if there were no 
trade barriers between the two countries. 	 0.13 

23.  If Can,adà appears to be ihbo friendly with the United 
States, the Americans. will take advantage of us. 	 0.99 

TOTALLY DISACREE 

Today„- very few Canadian companies develop and 
manufacture world class products which can gompet.e 
internatIonally. 

25. There may be economic 'diSlOCatiOns and short-term 
Problems' if Can4da encérs into free urade arrangement s.  
but  te  will have to  have free  trade in order to ensure 
that there will  be  more JObs in the future. 

-0.66 

1.15 

26. Fr.,eg trade with the United States would help Ontario 
industry more  chai  industry in .other provinces. 	 0.54 

27. Ail the discussions about free:trade. may matter to 
businesses, but free trade won't - make any dift-erenée 
to the average- Canadian worker. 

Ile 	P LJECIMA i\ESEARCH LIMItED 
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11 	 MEAN 
RATING  

I e 	28„. If Our ecOripmy becômes any uere closely tied to the 
AMerican economy we will lose ourpolitical.  independence. -0.09 

29. People who opposea free trade agreement with the 
United States just don't have enough Confidence in 
Canada. 	 0.22 

M. Canada must maintain entirely ihdependent 
cultural, and foreign policies even if they lead to 
priOblemS in oUr eoonômic and trade relations with 
the United States. 	 1.62 

SI. I'm reall y.  concerned that the free trade. issue is only 

11 	
going to create tensions and frustrations.in c anada, 
just as things were. getting better, 	 0,11 

11 	

Even if it coàts cOnsuMers a LO .t more to remain 
diàtinptLy Canadian, chat's a. price I'm Willing to pay, 	1.00 

33. 	heli ,eie that th e. federal , government has a pretty 
clear sense of what it wants to gain and what it'à 
prepared to give up in r_he-trade'talkS„ 	 0,46 

I. 	
34. Unless  we  ca ri  manage a free trade` agreement with 

the United States, then the Americans are going to 
place  More and more  tariff's on Canadian goods and 

II 	

we will loàe  Our  Markets. 	 0.91 

35. 1 think a free trade deal with the Americans is 
important enough that we .should be prepared to 

II 	
change.our basic social_ .system including things 
like unemployment insurance,and health insurance,  

II 	

IS. Becau.se the government is foCuS'ing on Canada.- 
United State.s trade,  its  tendipg to  ignore trading  
oPPortuhitiés with the 'rest  of the  worLd. 	 0,46 

11 	
37. I'm how convinced that if we did not try t .o get a 

trade agreement with the Americans, they would do 
things -to make it more and more difficult to sell our 

11 	goods  and.  services. LO them, 	 0474 

38-, i r al conce •ned that the government is e> Committed td. 

11 	

getting a trade  da l ,  that even if they .Can onLy get  
a bad deal, they  will  go ahead and sign l.t to avoid 
embarta'ssment. 	 0.15 

END OF ROTATION 
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39. There has been snme talk i;^bout.

whether or not Canada's cultural
indust^ies such as television,
bookpL^blï'shirrg, and the pèr-
forming arts should be.incLudéd
in our kxade, negotiati^os with
the United Sta^e.s.

Some people say that Canada's
cultural identity has been

growing str4nger and that we

should incLudë cultural

industrïës in the negdt.iat.i.ons
bécâuso, it would provide them

with new rnarkecs and.

.6pportunïCies.

Otfier people say that cuLtural

inaus^ries shouLd not be -ï.ncLuded
in the negoti.at.ions U6câusè if we
do not prntect these industries
from American ct?mpetlLïon, s,oaner
or later. our cult.urâl identity.
^jiL1 be seriousLy Ghreatened.

Thinking of these two points

.of °vzew, which one be^st reflects
your own?

SHOULD INCLUDE CULTURAL
I14-DUS`E'RIES {SKIP TO_ Q41)....1* (49X)

SHQULi7 NOT INGLUDE-CULTURAI.
INDUSTRIES IN NECOTIATIQNS

(co TO 94D)........,, ..,,.-.Z `(51%)
NO DPI-NION ( YOLi1NTEE RED ) . . . , . .3'

--------------------------------------------------- -----

!F "SHOULD NOT YNC40E CLfLT[3EtAL INDTJSTRIE9.IN^NEGOTlATIQNS"__
T0 :Q39, AS[{:

40, What if not including

cultural. industries in

our trade ne&ptï2tlQn5

with the tfn.4.ted RCar`es

.meant Cha:t. we would have

CO make concessions 1-n

other areas which couLd

cause r.ha loss of iabs?

Wo.6ld. you therk favour or

opposa including ruLturnl

industr.ies. in our trade

ne-gOClaLions with the

,United.5tatea?

DEc rMA REsEAKCH^ ^^^ ITED

--------------------------

FAVOUR... ..... .... ....1
OPPOSE ... . . .. .... .. ...2
NO, QPI NI ON ( VOL.ilNTEERED) . . .3

I
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41. Some peopLe 5ay that they, are
nervous about Canada antering
inco €r.eer trade nego-tiatidits
becausé they feeL that the
Ain^jricaris are betker bargaïners
than Canadians and therefore
we *A,11 end up wit-h a poor de$Z -.

Othars say that khey are

confident (.hac we will barga:in

firmly and effect.rve-?y 74it'h the

Americans and wil.L get the best
deaL Oos'sibLe.

Thinking Of kfieae two points pi

view, which one beat reflects

your. own?

first two sCatéments nre..;(€tEAD QUESTIONS 42 - 43, RQTATING ORDER)
which rrLew is closest to your nwn?

me' for .each set, wh1ch poi nt af view hest reflect-s

IVERVOUS: ABOUT ENTERING FREFCt
TRADE NECOTiATIOU5 . . . . . . . . . . 1 63%)3%}

-CONFIDENT IN BARGAINfNC
EIRtfLY AIN17 EFEECTIVELY...... 2 ^57^)

NO OP:ZNION {V0LUNTEERED}...... 3 { 1^)

MariY Po.ap^e have di`££erent views .abaut the èffects of entering
some far.m of frée tradé agreement with the United States. I.r.d
to read you a List of çan.trasting: poin^s of view:and ask you, ta

42. Canadian companies would créàte- WOULD CREATE MORE-JOBS AND
morejnbs and be more ord€i t- BE MORE PEtOE'ITABLE....... .. .. 1
abLè because of the access-.to WOULQ SE OVER4iHELMED BY THE

(54.l)

a new, 1a.rg^r market. STAENGTH......... ........... 2 (44%)

Canadian companies would be over-
whe.lmed by. the s[rength of, larger,
ric[7er .rlmeriCan Co.fApetitors.

NO OPINION (VOLUNTEERED ) . . . . . . 3 ( 27)

43. Canadian cansumers wouLd be abLe PEtTÇES WOULD BE LQWER... .:. ... , 1 '(41%)
to b4sy' ,4mericdn made gn.od.s and !?RiCFS ^JEMULD BE No LDWER. . . . , . 2 (5^X)
services at. Lawer priçe. s chan NO OPINION ;(YOL,lJNTEERED) . . . . . .3 ( $%}
they now pa.y.

Pr.ices of American. go.ods and

s2rvlcè.s. -prL`bahly w0411d not

be any lqwer thnr, p,rïc€^s for

the same '"Canadian goods and

services..

END OF ROTATION

DECIMA KESEAROH L[MiTED

ya u.r own .
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44. If Canada entered into some fprm 
of more open trade agreement 
with the United States -, some 
people have suggeSted that 
sOme of our industries would 
probably not be able to 
survive the compet•tion with 
similar American industries, 
and  jobs-  w9uid be lciSt. 

Othe•s say  that even  if  some 
jObs were Lost in certain 
industries,  about  .as many  new 
jàbs would be created in other 
industries where we can out-
compete the Americans. 

Still others say that such an 
'Agreement wOULd 'COSE Some jobs, 
hut eVén more  ne  w Ones  would 
he .dreated. 

TbLnking about these three 
points of view, do you think 
there - would be fewer  .jobs th
same number, or more jobs  as p 
result pf this type 'of agreement? 

45. Do you think that in its 
deaLings with the United States, 
the Canadian government pushes 
iti. S own point of view tpo 
strongly, dues not push it. s 
own  point  of view strongly 
enough, 9'r has ihe right 
balance/ 

FEWER JOBS. .... . 1 . . .. 	1 	(29%) 
THE SAME NUMBER 	 2 	(31%) 
MORE JOBS 	 • e • •• 	 1 	(37g) 
NO OPINION (VOLUNTEERED) 	4 	( 1%) 

PUSHES ITS OWN POINT OF VIEW 
TOO STRONGLY 	 j 	(11%) 

HAS  THE RICHT BALANCE 	2 	( -31X) 
DOES NOT PUSH ITS  ON  POINT 
OF  VIEW STRONGLY ENOUCH 	(58%) 

KO OPINION ,(VOLUNTEERED) 	4 	( 

LJ 	
p E 	R CIMA ESEARCH LIMITED 



EXACTLY .  THE SAME 	, 	I 
USUALLY —THE SAME 	 2 

USUALLY.  DUPERENT 	  
ALWAYS 	 ........ ;4 
NO OPINION (VOLUNTEERED) 	5 : 

( 31 ) 
 (39%) 

(43%) 

04%) 
(: 2%) 

47. How much are his pri'dritiës  and 
conCernà about free..trade 

sP:me aS yours... 
(READ LISTP 

How màch 
..c.oricerOS 
the snha 
LISTP. 

are hii .ipioritieà 'and 
about Erée trade 
as yours....MAD 

49. 

8 2 

1. 

ie 

A Lot of peopLe Ca/Et eitéUt free trade  'and  what it. wouLd mean for 
Canadiens. I aM aiog td rgad PD YP0 a list of various people and, 
for each,one, I ,want you  ta tall me two things: How much influenc e . 
dos  what they say about free trade have an yeur views, and how much. 
their priorities-and concerns about free trAde are the same as yours. 

The first one is the Prime Mini5ter, Brian Mulroney. 

ROTATE QUESTIONS 46 — 47 

. 	 4.6. How mi 	influence does what 	A CREAT DEAL 	 1 	( '.9%) 
he Says about  free  trade 	 A FAIR AMOUNT 	 2 	(307.) 
have on your view5... 	 UOT VERY MUCH 	 3 	'(41%) 
(READ Lie)? 	 NONE 	4 • (M) 

NO OPINION (VOLUNTEERED) 	5 	1Z) 

Your provincial premier. 

ROTATE QUESTIONS 48 49 

48, How much influence doe5 -T,ThAt 
he  says. about free t rad e 
have un your views...(READ 
LIST)? 

A GREAT DAL. 	. 	- 	- / 	( 
A FAIR AMOUNT 	 2 	(32%) 
NOT VERY MUCH. 	 3 	(40%) 
NONE 	 4 	(18r) .  
NO OPINION) 	e.) 

EXACTLY THE SAME.... .. .. 	 ( 4%) 
USUALLY THE SAME 	 2 	(4 2%) 
USUALLY DIFFERENT 	 3 
ALWAYS DIFFERENT. 	 4 	(1/7) 
NO OPINION (VOLUNTEERED). 	; 	( 5%) 

n LJECIMA RESEARCH LEMITED E, 
C=CP 
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Gïe].t known people in the fkeld
singers.

ROTATE Q[JESTI.ONS 50 - 51.

50. Hbw mue[t influence does" what

they say about Eree trade.

have bn ,vo.ur uïëws....(READ
LI 5T )$

5I: Mv*,r much are the,ir prior.iti,es
and corrcerns sbout free trade
the same as yours..,(fiEAD
LIST}?

The li^ader of the NI7P, Ed Broa&ent.

ROTliTE QLIE5TZOHS 5? - 53

52. How muth influerir-ë da'ea kwhat:
he says about free traov
have dn your vïews.,..(.REAU
LIST)?

53. Flow much are his prinrities and

concerns about fre_i^^ trade the

same as yours...(itEAD LIST)?

PeopLe who run

entertaïnment like actors and

A GREAT DEAL,.. . ..............1 ( 5%)
A.FAIEt AMQUNT................. 2 (MO
NOT VERY M11CH . . . . . . .. . . . . . . ..3: (41%)
NONE, . . ... , . . . . . . . , . , , . . . . .4 361
NO OPINION (V(OLUN'I'EEREa)...... 5 3%}

EXACTLY THE SAtiE. . . . . . .. . . . . .. . . 1
USUALLY THE, SAN1E ...............2
USUALLY DIEFERENT . . . . . ........ ...3
ALWAYS DI FF,EHENT . . . . . . .4
NO OPINION (VOLUNTEERED)...... .5.

A GREAT EkEAZ,.. . . . . . , . , , 1 ^ 9%)
A FAIR AMOUNT,.
NOT VERY :MUCH................ . 3 (3,6z)
NONE ......... ..... .............. 4
NO OPINION (YQLLFNTEERED),.......5

EXACTLY THE SAKE . ........ . . .. 1 ( 5%)
üSUALLY THE SAME.. ............ 2 (40;C)
USUALLY HIFFEEtENT............. 3 (,38X}
ALWAYS DI FFERENT,.. . . . . . . . . . .4 (1Ŵ
NO.OPINION (VOLUNTEEREb).......5 { 4^)

Large Canadian pµblkshing and broadcasting companïe5.

qOT'ATE QUESTIONS 54 -.75

54.. Now msich influence does what
they say ahnuk iree trade
havQ on your views . . . (READ
LIST-)?

DECIMA K ESEARCH LEMITED

A GREAT ^]E^L. .. . . . .. . , . ... . . .1 (. 1%}•
A EA TR AMOUN'I'.. ,. . . . . . . . . . . . . 2 ( 33'" }
NOT VERY MUCH .................3 (40X.)
ROME.. . .. .. ... ,. ... ... . . F ...=+ . ( . 16%)
NO OPINION (VQLUNTEERED)-...... 5 C 2%)
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55. How met are their -pridrities 4nd EXACTLY THE SAME 	 1 	( 3%) 
oOncerns about i'ree trade the 	USUALLY THE SAME 	, 	2 	(41%) 
same as yours...(READ LIsT)? 	USUALUUDIFÉERENT 	 3 	.(40g) 

ALWAYS DIFFEREn ..... 	4 	(11%) 
NO OPINION (VOLUNTEER•D) 	5 	( 6%) 

The Leader of the Liberals, John Turner. 

ROTATE QUESTIONS 56 - 57 

56. How milich influence does whache 	A GREAT DEAL....... .......... 4 . 1 	(  4%) 
says about  free t. rad  e have nn 	A FAIR A0OUNT...... .... . ,,...- 	2 	(So%) 
yOur views....(READ LIST)? 	NOT VERY MUCH 	 3. 	(41%) 

NONE .  	 4 	(24%) 
NO OPINION  1 VQLUNTEEREO),.....5 	( 1%) , 

57. How much are his priorities 	EXACTLY THE SAME.. . 	 1 	( 3%) 
and concerns about free trade 	USUALLY THE SAME.. 	 2 	('37%) 
the same as vours...(READ LIST)? USUALLY DIFFERENT. ...... 	 (43%) 

ALWAYS DIPFERENT 	 4 	(',14%) 
NO OPINION (VOLUNTEERED) 	5 	( 4%) 

Thinking about each of the people  or groupÉ we have juSt talkgd 
about, I would like you té tell mé, for eath one ., Whether you thihk 
they sUpport or oppose free or freer trade with thé United States, 
The EirSt one is (READ AND ROTATE ,Q58 TO Q63) . . DOes heithe .y strongly 
s.uPPott/ suPPPrt, oPP0se1 9r strongLy oppose free or freer Lradel 

58. The Prime Minister, Brian 
Mulroney? 

STRONGLY SUPPORT...-..„ ....... 	(57%) 
SUPPORT 	 2 	(35%) 
OPPOSE 	K.  
STRONGLY 	 .. . 	 4 	( 2:%) 
NO. OPINION'(yOLUNTEERED)....-4 	( 2.%) 

59. Your provincial premier? STRONCLY SUPPORT 	 1 	(13 ) ) 
SUPPORT. 	. 	 2  
OPPOSE 	 , 	(22%) 
STRONGLY' OPPOSE 	 4 	) 
NO  OPINION (VOLUNTEERED) 	5 	( 770. 

EcimA RESEARCH LIMETED 
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60. MosC,of the people who run

Large' r3anadiari publishing

.and braadcast=ing companies.

61. The LiberaL Leader, John. Turner?

62. Most of the well;kiiow-n people
in the €Le1a, of enter.taxnment
like actors and ig'ingers?

63. The t^DP leader, Ed Broadbent?

ENP Or 'ROTATION

64.. If t he federaL gavernment

were able to negoti:ate an

agreement with the Arnerican

gavernmént; shouLd it pursuè

such. an agreem^nt only if

(FkÜ`PATE)...al.l of the p^.Oviinces

approved of che. agreemenr ; most
fsf the provinces approved, about
half bf tl,è pravinces appr.ovnd,
or in t he face of oppostr_ion
Ir^.a^ most provinces, should the
federaZ gavernment puCBCE such an

agreement if it 13 convin¢ed

that ït would be. in the best

interests xf :Canada-?

DEoMA REs^^^^H WITED
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STRQNGLY SUPPORT ............... 1
SUPPORT..... .................2
OPP05^.. • ............... ....5.
ST6[PNCLY OPPQS.E,..,.,,..........^
NQ DPI NION ( VOLUNTEERED) S

STRONÇLY SUPPORT ........... .1 { 4%).
SUPPORT . . . . . . . . . . . . . . . . . . . 2 {.^ Z-%-}
OPPOSE......................... 3 (43X)
5T:€tpNGLY OPPOSE ...............4
NO OPIKIO3J {VOLUidTEERED}.......5 ( 7%}

STRONGLY SUFPOEtT.............. 1 { 4%7
SUPPORT.., ..... ....... . . .2 (38;}
OPPOSE ............. . ......3 (37Î)
STRO.NGLY OPPOSE---- . .4
NO' OPINION M.LUNTÉEREW'. . . . . . 5 { 13%)

STRONGLY ^UP^^R^...,.,.....,...1 ( 4%)
SUPPORT .......................2 (29%)
'OPPOSE................. .....(45%)
STRONGLY OPPOSE. ..,...,. .4 (17%)
.NO OPINION (VOLUNTEERED), ... .5 ( 6%)

ALL OF THE PROVINCES .......... 1 (42%)
MOST OF THE PROVINCES .......... 2 (40%)
HALF- OF THE PROVINCES. ..........3 .( 7%)
PURSUE EVEN IF PEtOVTNCEs

OPPOSE . . . . , . . . . . . . . . . . ,.4 (11l')
NO OPINION NOL[JNTEEEtEb)...... 5. ( ^ }

I
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65, Haw likeLy do you -hink it is

that the federaL -governmënt

Fz1L be able to negotiat^ a
deal which is satisfactory to

0.e. rlmer.:ican gove.rnmervc- and
also to the provïrncial govern-
mentsi the labour union

movemeixt, and business in Earàada?
WouLd you say it ^s very LikéLY,
samewhàt 1iki^1y., not t6a 1.ikeLYr

,or. not Liké.Ly at aLL?

66. In you. view, if Canada and,
he United States were able t;o:
reach an agreement on trade.,; how

long do you think it would be

before the etfects wou.Ld'be £ëtt

in Canada....aLmost. ,̂ight

two to 0ree years, three 'td
five yejrs,: tïve to ten. years,
or md;re. than ten years?

'67. Do you recall he'axing or reading
anything in the news lateLy

abot^t the United States pLacing

a tariff on Eanadian cddar w46d
praducts known As ,T.shakes ^nd
shingles?"

'68. In your view, did the Canadian
government respond co -0e taritf
much tao strongly, too strongLy
neither scr•angly nor weakLy,
tao. weakLy, a.'r much çoo weakly?

69. G^d the- cànCravezsy about cèdâ-r

shake_s and shingL^.s make y:au

moMe. likely to feel the

.gavernment's actem.pt to

negc,.4iare a- Er.eer trade

agrzemerit wich the United

States i's a ,9^ ood _dea, a bad

idea, or did it not reaLly

change ÿàur viéw?

DECIMA KESEARC11 LIm [TED

86

VERY LXKET.Y, . . . . ... . . . . . . . . , f
SOMEWHAT LIKEL.Y...., . ..,.., .^
NOT TOO LI1{EI.Y . . . . .. . . . . . . . . . . 3
NOT LIKELY AT ALL . . . . . , . . . , . . 4
NO OP.^^1^ON ( VOLUNTEERED), , ..:.-5

ALMOST R1GHT AiJAY . . . . . . . . . . . . . 1
TWO TO 'rHRE E Y'EARS . . . . . , , , , . . . 2
THi2EE TG,EIVE YEARS........... 3

E'IVE TO TEN YEARS .............4

MORE THAN TEN YEAHS........... 5

NO OPM0R (VOLUNTEERED) . .. . , . ô

YES......... .. .. .,.... ... .
NO .. .................. .....2
NO OPINION (VOLIINTEERED).,.....+3

M[1CH TOO STftONGLY . . . . . . . . . . . . . 1
TOO STRQNGLY .............. :...^.
NEITHER STRONGLY NOR WEAKLY....3
TOO WEAKi,Y... .................. 4
MULE TOO WE&LY . . . -. , , . . . . . 5
NO OPINION '{ V4 LfJNT E E Et ED ) . . . . . . 6

COUP IDEA.........,. .........1
RAD ^QE^:.. .. ......,., ....2 {23%)
DID NOT Rr.ALT,Y.FCMAI+fCE 'iiÉW,. ..-3 (54%)
NO OPINION ( VOLUNTF..EREW. . . . . . 4 C '4Z)

I
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DECEMA  

	 05 
......... 	41 • u 06 
	 07 

VERY goare„.. .. . .. ... 
coop 	  

•-) 

	 3 
VERY BAD 	 . 	4 
NC. OPINION  -(,/OLUNTEERED) 	5 

( 81) 
( 65%) 
(144) 
( 2%) 
(11%) 

87 

I. 

70, To the best of yOur knowiedge 
which of .these mén is Canada% 
chief  trade eciatiïr in this 

- initiative (ROTATE LISI),„ 
Simon  -Reisman. (REESE-MAN), 
Péter MiirPhy, Chris Martyn? 

SIMON REIsMAN (CO TO Q71),.....1 	(30%) 
PETER MURPHI“SUP TO Q75)..,.2* 	(2,8Z) 
CHUS MARTY.14  (SKIP  TO Q73)...,3:2, . 	(16%) 
NO OPINION (VOLUNTEERED).„....-.4- 	(2670 

[ IF "SIMON REISMANI I  TO Q70,  

71. Is  it ydur impresepn that 
Mr. Reisman is-  doing 

bàd, , or 
a 'very 'bad  job  
representing Canada 's 
incerzsts?. 

72 . Wha t j, 5  ch  g 'pain reason why )'rou fée. 1 'the 5./y ? 	(pRoBÉ 
... ACCEPT ONLY ONE RESPONSE...ANSWER MUST SE AT LEAST 
TEN WORDS) 

GOOD NEGOTIATOR 	 . „ 	01 
FOR CANADA/CANADIANS 	• 	- 	 - 	 02 
BACKGROUND/EXPERIENCE 	 03 
GOOD SPEAKER/SPEAKS MIND 	 04 
CAPABLE/HEST  FOR  J013. 	.. 
FROM WHAT SEEN/HEARD 	 
NOT CIVE IN TO AMERICA, 
PlOWS WHAT HE'S DOINC......., .......... .......,....,. ...... .08 
GOOD POINT OF VIEW 	. 	. 	 . 	 09 
poIbic A. GOOD-JO? 	 •  	10 
KNOWS WHAT HE WANTS 	.. . 	 ", 	  11 
NO MISTAKES' . 	 . , 	  12 
TALKS ARE  COING WELL 	  13 

	

: 	 - 
SHAKES/SHINGLES , 	 . 	 1-4 
NOT DON 	THINC *YET -  ' 	 15 . 
OTHER -- GOOD JOB.. „ 	 16 
AMERICANS IN CONTROL.. 	 . 	17 
NOT FOR CANADA/CANADIANS 	 • 	 18 
SI AKES/sHINCLES- 	 19 
DOING NOTHING.,.........- 
NOT SEÈNMEARD ANYTHINO.,.. 
POOR JOB - 7 GENERAL . 	. 
NOT FAVOUR OF FREE TRADE 	  
POOR NEGOTIATOR. 	 . 
NOT REP SPECIAL INTEREST  . 	. 	  
GOVERNMENT TOSTTIONUNCERTAIN 	  
OTHER -- POOR JOB . 	 : 	 .  
OTHER 	 • 
DON'T KNOW 	  
KO RESPONSE 	  

[5[mM/1n/19141)TX G FOR COMPLETE VERBATIM-RESPONSES 

	- 20 

22 
?.3  
24 
25 
26 
27 

29 
JO 

(1 g) 
(.11.1 ) 

( 

( 1%) 
( 5'%) 
( 5%) 
( 6%) 
( 5%) 
( 2%) 
( 9%) 
( '2%.) 
( 1%) 
( 1%) 
( 2%) 
( 27. ) 
( 4%) 
( 2%) 
( I%) 
( 2%) 
( 1%) 
( 4%) 

( *%,) 
( 2%) 
( *%) 
( *%) 
C I%) 
( 0%) 
( 7%) 

51) 
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HAVE RESpONSIBLLITY TO TELL

CANAD.LANS WHAT THEY ARE
NECOTIA`PINC .. . . . ... P. . .. .. 1 (6S ;)

73. Some people say that the

gouernmen:t has A respansibilït'y

to tell Canadians quite a bit

about w hat tiie^.are prepared

to negdtiate.wi.th the Americans. KEEP ë'AIEtGY QUIET ABOUT
NCGOTI ATj{}Ng . . . . . . . . . . . .

NO OPINION (VOLUNTEEREi]) ...... .3 C 1^}Others say that if the govexn-

ment speaks publïcly about what

it`s prepared to negot.ïa-te, this

wiLl only give the Americans an

advantage over us so thAt the

governmen.t ;shou.Ld keep fair1.Y

quiet about its approach to.

thesp_ nègotiations.

Which one of thes.e two points of

view besr: r^fleets your awn?

VERY`WELL.. .. .................1 ( 4%)
WELL ...... **....2. {39%)
NOT TOO w^LL.-.....:.,.,.........^ (43%)
NqT AT ALL WELL ...............4. ^12^}
NQ OPINION (vOL[iNTEERED).-.....5 ^ 2X}

74.. As you may €cnow, the^re have
recefttL.y been. news repozts'
zhat. public opinion p'o1L8
say somt peuple fe,e.1 r-he
gov^,rnment has not been
marnaging the trade, negot.ïations
very well. In general, wauLd
you sz^y the government is
managing the negotiatians
very welt, Well, not 'tbo we1L,
d.r rial wé11 at a11?

GREATLY IMPEtOVE.- . . . . . . . . . . . 1 { 3;)
IMPROVE SQMEWHAT. . . . . . ., . . 2 (374)
NEITHER IMPROVE NO& HARM ......3. (46X)
HARM 50MÉWHkT..,........ .- ...4
GREATLY ?iAR.^*1. . . . . . . . . ... . . . 5 C 3 xi )
NO OPINION (VOLLTNTEEREb ) ........S ( W

75. As you may be aware, the Prime
Minister retentLy annauneeck a

cabinet shuFfle which included

changes in the .peopLé resonnsible

for the trade negotiatiaos,°.
Base-d- on what you have iteard 6 r.

zead, ï s j r- your view that thesë

changes will greatly improv:e the

way the g4vexnment manages rhi^.

negoti.ations, imprnve it some-

uhat,-neit.her, 'LmProve riorlh&rTn it..,

harm. i:e sarnewhat, or greatly

harm t-he way the government
inanages thes2 taLks?

1
e

1 D€CEIv I A RESEAKCH LIUI ITEL7

..2 (31%)

I



76- Some people say that becage 	AGREE TO AINTeING ...... -..,..-1 	(.11%) 
the federal government has 	WOULD CALL TALKS OFF 	. 2 	(68%) 
staked : so much of its 	 NO.  OPINION (VOL1JNTEERED). 	3 	( 
credibifiCyon succeeding in 
these trade talks they wilL 
agree to anything to keep 
them fromrfailing. 

Others Say that the government 
wouLd never agree  ta  a freè'r 
trade deaL that wa.s ne 

 Canada's best intére.sts and 
they 'would say chat the talks 
had failed and can theM Off 
rather than  agreeing to a bad 
deal. 

Which one of these two points 
of view besc tefLeçts yOur own? 

77. OveraLl, would yuu say it wouLd 	VERY GOOD ...... . ...... 	1 	(12%) 
be a very good idea, a good 	GOOD 	 2. 	(6'6%) 
idea, a bad idea, or a very 	BAD 	 , 	3 	(19%) 
bad idea to enter into some 	VERY BAD........ ..... . ....... .4 	( 2%) 
type of more open trade agree- 	NO OPINION (VOLUNTEERED) 	5 	( l) 
ment with the United States? 

78. WOuld ipu. say the (-Peed. to. 	VERY URGENT'   	 1 	"( 7%) 
negotiate surh an agreemenC is 	URGENT. 	• 	 .  2  
very urgent urgent, not too 	NOT TOO URCENT 	 3. 	(47%) 
urgent, or not urgent at alL? 	NOT URGENT AT ALL. 	 4 	'GM 

NO 'OPINION (VOLUNTEERED) 	5. 	( II) 

le 

• DEC1MA RESEARCH LIMITED 
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New, / have a few final que.stlOns'ïbr statistic :el purpo,ses.,. 

Ile 

IF "NO" TO Q81A, ASK:• 

PUBLIC/ELEMENTARY SCHOOL 
(GRADE. 1-8)e...... 	1 

SOME HIGH SCHOOL 	 '2 
GRADUATED HIGH SCHOOL 

(GRADE 12 OR 13) 	 
VOdATIONAL/TECENICAL/ 

,COLLECEiCEGEP 	 
EOME UN,IVER.SITY. ..... 
GRADUATEb UÙIVERSITy.„. 

81.8 What ig the,hieest. 
levet of .s.choo1i -ug 
t ha  t youhave 
compLeted? 

.4 

..,7 

( 6%) 
(19.%) 

(33%) 

(15%) 
(_ 5%) 
(15%) 

DEomA RESEAKC1-1 LIPIITED I.  
1 73C••• 

I.  

79. What is your ,  age, please? ' 
(DP RESPONDENT REFUSES, OFFER 
TO READ CATEGORIES AND HAVE 
HIM/HER TELL YOU WHICH CATEGORY 
HE/SHE FALLS INTO) 

80. Which  of IthefoltoFing ind.ome 
grouipS incl.udes ydur annual 
househo1à income?.  .(.READ 
CHOICEi) 

81.A  Are  you currentLy attending 
schno1, college, or university 
as a full-time student? 

18-19 YEARS 	 01 
20-24 YEARS 	 02 
25-29 YEARS 	 03 
30-34 YEARS 	 04 
35-39 YEARS 	 05 
40-44 YEARS 	 06 
45-49 YEARS 	 07 
50 - 54 YEARS 	 08 
55-59 YEARS . .... .... 	09 
60-64 YEARS 	 10 
65 YEARS OR OLDER. 	 11 

LESS THAN $ 5,000... ...... 	01 
$ 5,000 - *  9999 	 02 
$10,000 - $14,999 	• 	• 03 
$15,.000 - $19,959 	 04 
$20,000 - *24,999 	 45 
$25,1100 - *29,999 	 06 
$30,000 - $34,999 	 07 
$35,000 - $39,9 99 ...„ . . 	08 

— $44,999.... ...... , 	09 
*45,0.00 - $49,999 	  
,$50,000.  AND OVER 	• 	11 

( 4%) .  
(12%) 
(15%) 
(17%) 
(.1. 1')  
( 8 .0 
( ..6%) 
( 6%) 
( 7%) 
( 5%) 
( -1Z) 

( .2%) 
( 7%) 
(11%) 
(12%) 
(12%) 
(11%) 
(11%) 
( a%) 
( 7%) 
( 5%) 
(13Z) 

YES _ (SKIP TO Q82) 	 6* 	( 7%) 
NO (Co  TO  Q81). 	 A 
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82. Do you or does any âther member RESPQNDENT ....................1 (14%)
of your fg^i Ly belartg to a OTHER, , , . , . ,.. . . . . . . . . . 2 (17%)
Lâbour union? 44TIi (VOLUNTEERÉU) ... ......... 3 ( 4%)

N014E .............+F•1+.,........4 {b5 % )

83. Are you currentLy employed
autsïde the hom4?

91

YES ...........................f (67%)
NO ,.,.,........ .. .............2 {33'̂)

84. Sex. (BY OBSERVATION) MALE.. .. ..._. ... . . . . . ,, . ...1 ^.50^.}

.85,. Languag2 of queSti4fiT1&i.re...

FGMALE'. . , + .. . .. . . . . + , . , . . . . 2

FNCLT9H ........................1 (77Z.)

^

'

,
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C. VERBATIM RESPONSES

Question 7.2

Is it. your impression that Mr. Reisman is daing a very good, good, bad, or a
very bAd job repcesenting Canada's i-neereaCs^?

What is the main reason why you feel that way?

GOOD JOB

01. Gndd._Nngotïator -- He is a.s.trong ne.gotiator: ^Because we reaLly haven't
had any .s.torits to say dif.ferentL.y that Lie's aFood negoCiator.. / Mr,

Reisman is a very goad negati*ato.r. / Reismnn's doing his best tj négbt-
i•are a settiement. fGood negotiatôr. Preliminary comment's were ga6d. /
I think heN's acompetent txegat}ator. / As a rsegotiator hn is doing ôkay,.
Ï Very good bargainér. / aifficutt to say sirice he hasn't ai ccomplishsd
an,yc.hing yet but we need a.°stro.ng nego;.iatôr. We can't back duwn, and get
n6thing. R°eisman's a str.ang pers6.n. / From what I've heard h:ers a real
fîghter and he'll do a Lot for our interest3. I I think he's a good
ne..gatiatar.. I like what I see of him. / I like his act. He is a good
bargainer. / He's pushing very hard to make° a good deaL. Î He's
aggressive wit€t the Ùnited !States' negotiations•. / Has a busin-e'sslïke
approach. / Very politica:Llly minded -- doesntt give us any information,
that is why he's good.

Q2. For Cnnadn{Canadïans -- He"s crying to d6 agaod jobF Trying for
Canadian irrteTests. J Very sliarp in trade and can repres.ent Canada in a
ver.Y good wav. I I think he's representing- Canada firmly. / He's got
Can^d-ars irriter.esta, at hearr. Not listening co the President L'iké
Mulroney is. / He will fight for Canada. / I haven't heard any,thi.hg bad.
He should know what we want becakise he Listens to peapl.e. f PiainLv

^ because he is taking ever.ybod^rrs point of v..l-ew .injko. dc^count. / It^hïhk he
is :going 'after Canadïan ï nterests, 1 Secause he is dai.hg his best for
Canada's. best iriteresc_ / He s6ems to - bé with. the ' people of Canada and

^ not with vested inter^sts:.. / He seems t.o talie the concerns of the people
i'r,tb acr_' bunt.. / He has a verp `strorog overatl knowL.edge of =he workings of

t
E
1
I

cUr cOurstry. / t!e's, acting in the best- interests of all. Canadians.

O. Backgrnund:iEx erienca -- AbLe ta negotiate firmLy =and 2trnng ly -° good
lxackgrnund in negotlakions and government. / He's av.ery inreLl.igent an
who has° d.Qne good work in the pase. / Based on his past performanc6 I
think '•_i-2 cau•ld da it. / He has a l,nt of previouis 'exper`ience in this siyrL
of thirig. f fie is' a gaod negatLaL•-nr Eie's dbing khis netbrn- he gave us a
goud dea1 -wich thi:^ auto pact. P'rètt-y good with auto pact -- help
Ofle`ario. I.He is 4 good negotiator. He was a gaod negbtiator in the aufio
^ar-t. / He is a goad man in the goverr,Enent. / Fils generaL experience: l
His 15.^ckgrdund -- L think it's prep;ired him for the job. / He has a gaad
strong pèrsunaLity. He has a lot of expet^ience.

^Deck^nn ResEnRr.H LiMITea
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Question 72 -- Continued

Is it your impression that Mr. Reismarl is doing
very bad job .re.presen:t.ing Canada's inçerestsa

What is the main reason why you feel that way?

a very good; good, bad, or a

04. Gaad 5peaker/Spe^iks His Mind -- C6rtainLy speaics his mind. / He is a very

eommanding speaker and a pawerful Eigure. f He's alittle outspcken and

seema to knaw whak *.?e want from the taXks, ^ He is agoad speaker and

will do a gopd job for Canada.. / I3ecause he is aman who speaks his mind
and. llays everythitxg out on the line.

O. Capable.lBest For The job -- &ecause lie wnuidn't be picked 'if ti^ wasn' =
capable of doing it. Celieve #^e's best for job. / [^é is agaod ,man for
the job. we need moir;2 coverag^ of him in che west. / He would Lose his
cred.ibility if he didn't :d'a a good .7ob.. He's sincere].p tryïng. / I feel
h6 does his job and deserves a goa.d crediic for it. / He is ^arting to the
best df his abi,Lities.. / He's a capable man.. / He'.s well qualified but
has to l!is^.en to the governmerst. / He is trying to be positive-. and is as
dipL.nmatiealLy forcefuL as he can be. jI think he is making an honest
effort. {4e knows what he's up against, therefvre, he is honesc and
knows what to do.

06. From, Whit I`v.e SeenlHeard -- 14ewg r.epprts., carr,ments by him, eeLevis.ion
reports othim -- b^si.çally all that^I've seen and heard of what he.daes.
^ I say this only f'ram what Ive heard as I don't really know. ÎThe
peneral impression I have and the letter I have read: about him. 1 Hase-c€

an what I've s.een or heard of him he's doing a gond job in pravidi.ng a
solution. / Through articles read in dif£er.ent jaurnals. That is the
reason for Kr.. Reisman doing a good job. ^ Nuthing spe, e-ifi.c ju's.t his
nveralt capahili-ties from what- ItSEe héard. 1 He shauLd: c,omé acr.os.s well
on tPlevision and he seems ta be a`goad worker by observation. ^ I've-
seen him on cet,evision, and I'vé also read about him, and I Like what
he:"s doirig sp far. / Seën his, interview on television, He s.eems to
debate L.L.

07.. Not GivinIn To Americans -- He's not baçlcing down to the Americans. ^
He 'hasn t given the. store away yet and is doing a very good job. / Hé's
holding his own graund; he is not giving in. / He hasn'r r^alty given
anvthi.ng, away ypc which is good. ?' Staying -,;irh it. Lgot backing down.:

HnLding .his own and sta,'ïng our case. with screng.ch. { Well the facc i:hac
he'`s tsking his time,. noc i:oa impul.s-ive,, not sel.Lirig us 00. / Werre.
hoLding our ciwn. IAs Long a^ he d"oesn't 1,^t them pull the wDôL aver cuar
'eye's. As long as,, fie d.oèsn.'r knuc^lè under. / He aCated that rhe t.h-inzs
that wpuLd,'vè`on the tahlè.thp. y were disçussing. / He's presenting thing.s,
to Ameri:cnns they dan't Like., Like. the protection-of our social services..

DE^.fMA RESEARCH LIMITED
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• Question U. -- Continued 

Ir

Is it your impression t ha t Mt.  Reisman is doing a very good, good, bad, o e a 

e, 	
very  bd  job representing Canada's interests? 

What is the main reason. why you feel that way?' 

Q.  KhoWs What He's Doing  -- I like the way he talka.about the issue, seems 

II

to know what he is doing, / He knows what he is doing, he is very 
knowledgeable about trade. / lie dos a good job at it. He seema co know 
what he is talkingabout. / He is- doing what he thinks is nec,éSsary. / I 

II 	think he is honest, He tells it Like ik is and i,s generally 'dding a good 
jOb. / Trying tO du the best he c'an, 	Tp0 early to t'éll. / Knows both 

, sides of the srory. 

Il 	
09. GoOd  Point  of Vie 	--  Buse  I believe in his poi nt Of v i. ew . I 

Statements he has made , direc.tly. I feel hi-e views relate to mine. 

11 	

10, Doi djob -- Seems tp be doing an alright job. / He ià a good 
friend of John Turner and he knows what he is doing. / Because  he  is  a 
'very organ4ed person and iS doing: things quietly. / Ming what he's 
supposed to do. / At thepresent tiMé he LS doing a coMpetent job, f We 
lave not heatd too much about him here but I think yhat he is dining is 
diquate. / I guess he's doing the besE he cOuld.. / Feel he las pressure 

àe Jiirri to do & good job.. I Not rushing, taking his  cime and being a 

I.  diplomat. / He hasn't said a- lot because he's studying it and looking 
into it.. / Because he's getting the attention of the people he's trying 
to reach.. / He is American employed by Canada He is alright. 

11. KnOws What He Wants -- He's -Sticking to his guns, he knOws wha t he Wants, 
/ Tough with  hi à issues. /.SOuPds like he knoWs what he'S taLking about. 

P. No Hi...stakes  — It is a feeling I have. I can't put my fingelHon .any-
thing. He has not blundered. / He seems to be doing alright So -far'. ely 
big mistakes , . / They haven't made a.nv major blunders, / He hasn't fallen 
on his face so far. They've just begun. 

13. TaLks Areroing FlL -- I feel  that  the talks good. Off to a gobd Start. 
/ A lot of ta/k co Eighting or bickering, friendly gestures . . 

14. ShakealShin  les 	SOth . Sides are 	talking e*:ven after the "5hinglee 
incident. 	He's taking. 'precautions like when .he shakes and shillgies 

11 probl.em came up. / ThrOugh lis reacti.on (_c; the Unites States government 
placing  th  tar“-fs On Canadian imports. / they way they puc cariffi back 
on the United States; we will g et the United States back iE they g et  

11 	

Canada. 
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Question 72 -- Continued 

Is. it your impression that Mr. Rei-Sman ïs.  doing a very good, good bad, or a 
 very-bad job repreSencing Canada's inter'ests? 

What is the main reason w4Y yu  eeet that way? 

15. Hasn't Don Anything_ Yet -- Has not dune enough yet to really krupw. / It 
hasn't gone that far yet- / Nb teal negotiating has taken place on  :rade 
issues. / Because they haven t  t reached'an agreement, /  Have  not expressed 
anything in the public fo r;T,Iq yét, 

16, Other -- Cood  Job  --The economy is still strong and vibrant i The whole 
iss,Ueis v -ery complex. Hope people. invoLved k•ow what they are-doing.. 1 
He.'s been elected, he. will. / He barks as. Loud as the Americans that What 
he accomplishes is morth'$1,000 a day. / No one else-  is doinganyithing. / 
Somebody has to tat.k 

POOR JOB 

17. Americans in Control -- They are taking ne initiative on anything and 
just letting the Americans dictate everything !  / 	ecause everything 
Canada asks for, ,  the Americans turn down thé iroposition. / American$ 
seem to have the upper hànd in the free trade talks. / Will to .76ProsofÀe 
too many.  of  Canadas  assets - . 	Willing t.o give away  tao  many 'things to 
obtain free trade. / 1 don't think we Should eVe in to the Americans and 
that's what he :seems to be dOing, /  i  think, the United States has a 
monopoty. 	United  States' 	representatives are better in trade 
negotiatipns. 

18. eot  for  Canada/Canadians -- U dbn't think he represents ti -ié majority;Of 
the people. / He seems Co be more concerned about goVernment rathe'r dlan 
average: people. / They setm less concerned in convineng  the  Canadian 
pubtic that what they  are  doing is  th  ç right thing, They are just doing. 
their>own thing. / He' ['Ia.'s. not strOng - enough for  Canadas  interests. / He 
is insensitive to Canadian ,Cultral identity. 

lg. ShakeS/Shingles  -- They c6uld have hùrt the >United States on shakes and 
shingles. .1 Because reeerring ba« to cedar shakes, there was on it 
and the Americans didn't have enough shakes tà Suppi.y their  on 

 Markets.  They have to import from Canada. 

M., Doing Nothing -- Ihere seems to be too much wàver.ing at the moment witb 
no reaL progress being made, / Because  they don't .en anywhere. They 
argue und go hack and forth. 

DECIMA RESEARCH LEMITEID 
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Question 72 -- Continued 

Ià it your impression that Mr. Reisman is doing a very good, good, bad Or a 
very  bd  job representing Canada's interests? 

What iS the main reason why you f:eel that way? 

21. Haven't qeen/Heard Anything  --'You‹don't hear'too much on television and 
radio 'about what is being done on the trade negotiation calks i Lack of 
information.. Haven't heard tào muCh about him, / I haven't heard enough 
about what he is doing yet. / Hasn't been much said. Difee't seen  ro  be 
strong enough. / He doesn't tell the public how the negociations are 
going. /  I  haven't .seen any:feedback or progress:, 	He has no i:eedback On 
Any issues. / Nothings happened at all -eo far. 	I've heard nôthing. / 
Hi's not putting his idess across too strongly. 	we  dont  get , enough 
ieedback on what he's doing. / pe'L think Ws: made it clesr un where- he 
stands on -free crade. 

22. Poor Job --  :General -- He doesn't impress me. / He said bad remarks ço 
Peter Murphy and could do a better job. i He's not working hard enough at 
what he's doing. / Doing hie job but not to his fullest potential. / Mr. 
Reisman should be more definite in his negotiation process. 

23. Not in Favour or Free Trade --  I don 't think they should be doing the 
trade talks at all. 

24. Poor Negotiator -- he 	cocky and blunt. He's not a salesman. i Issue La 
forced in a manner of çont'reversy not negotiations. 

25, Not Representing Special Interests -- Because .  basically I dOn * t think 
they are taking the best interest of manufacturers . . 

Covernment'S  Position Uncéz'tain -f--  t maintaih:thaft the gov.ernment is not 
sure what they'ée getting involved with_ 

27. Ocher --  Poor Job -- If -.the government got re-elected maybe Mr. Reisman 
will be better with hia vii.  / I don!t like on and whisky mi.ked;, by 
buying Hiram Walker he should get his nose: out oi GuLf. / ftis preViQua 
nccupatiuns. Some of his intere•ts ,  -.- the water resource tpmpauy that 
wanted to se/1  ater. / Things could be no better than they way it is 
now. 

28. Don't Know 

Ko 'Response  

me 	 
LiECIMA RESEAKCE=I LIMITED  1=1,b, 
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D. DERIVATION OF NEW VARIABLES

86. REGION

was derived from questionnaire identification numbers.
The resulting categories were labelled as follows:

1. BRITISH COLUMBIA;
2. ALBERTA;
3. SASKATCHEWAN;
4. MANITOBA;
5. BALANCE OF ONTARIO;
6. METRO;
7. QUEBEC;
8. NEW BRUNSWICK;

9. NOVA SCOTIA;
10. PRINCE EDWARD ISLAND; and
11. NEWFOUNDLAND.

87. REGION REVISED

was derived from questionnaire identification numbers.
The resulting categories were Labelled as foli.ows:

1. BRITISH COLUMBIA;
2. PRAIRIES;
3. ONTARIO;

4. QUEBEC; and
5. ATLANTIC.

88. COMMUNITY SIZE

was derived from questionnaire identification numbers.
The resulting categories were labelled as foLZows:

1. 1,000,000 AND OVER;
2. 100,000 - 999,999;
3. 10,000 - 99,999; and
4. UNDER 10,000/RURAL.

DECIMA RESEARCH LIMITED
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89. UNION FAMILY

was derived from
Q.82:
by collapsing response categories in'the following manner:

2-.8-? Q-89

1,2,3 1. UNION FAMILY; and (35%)
4 2. NON-UNION FAMILY. (65%)

90. Q20C:US DO NO FAVOURS

was derived from
Q.20:

by collapsing response categories in the following manner:

Q.20 Q-90
1-5 1. DISAGREE; (lgy,)
6 2. DEPENDS; and ( 7%)
7-11 3. AGREE. (75%)

91. Q21C:FLT EXPORT=INFORM

was derived from

Q.21:

by collapsing response categories in the following manner:

Q.21 Q.91

1-5 1. DISAGREE; (36,'^^)
6 2. DEPENDS; and (10%)
7-11 3. AGREE. (54%)

5 DECIlvi4 RESEARCH LIMITED ^^t
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92. 	Q22C:CDN COS NOT SURVIVE 

was derived from 
Q.22: 
by collapsing response categories in the following manner: 

Q.22 	 9.92  

1-5 	 1. 	DISAGREE; 
6 	 2. 	DEPENDS; and 
7-11 	 3. 	AGREE. 

93. 	Q23C:US ADVAN/CDA FRIEND 

was derived from 
Q.23: 
by collapsing response categories in the following manner: 

Q.23 	 Q.93  

1- 5 	 1. 	DISAGREE; 	 (33%) 
6 	 2. 	DEPENDS; and 	 ( 7%) 
7 - 11 	 3. 	AGREE. 	 (60%) 

94. 	Q24C:FEW  CON  WORLD CLASS 

was derived from 
Q.24: 
by collapsing response categories in the following manner: 

Q.24 	 Q.94  

1-5 	 1. 	DISAGREE; 	 (44%) 
6 	 2. 	DEPENDS; and 	 ( 8%) 
7-11 	 3. 	AGREE. 	 (48%) 

(43%) 
( 9%) 
(48%) 

• DECIMA RESEARCH LIMITED 
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Q.26  Q. 96  

1 - 5 
6 
7-11 

(35%) 
(14%) 
(51%) 

I. 	DISAGREE; 
2. DEPENDS; and 
3. AGREE. 

se 

1 - 5 
6 
7-11 

(56%) 
( 8%) 
(37%) 

1. DISAGREE; 
2. DEPENDS; and 
3. AGREE. 

95. 	Q25C:PROB BUT NEED FR TR 

was derived from 
Q.25: 
by collapsing response categories in the following manner: 

Q.25 	 Q.95 

1-5 	 1. 	DISAGREE; 	 (28%) 
6 	 2. 	DEPENDS; and 	 (12%) 
7-11 	 3. 	AGREE. 	 (60%) 

96. 	Q26C:FR TR HELP ONTARIO 

was derived from 
Q.26: 
by collapsing response categories in the following manner: 

97. 	Q27C:N0 DIF AVE CDN WRKR 

was derived from 
Q.27: 
by collapsing response categories in the following manner: 

Q.27 	 Q.97 

,e  
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98. Q28C:CDA WILL LOSE INDEP

was derived from
Q.28:

by colLapsing response categories in the following manner:

Q.28 Q.98

1-5 1. DISAGREE; (46%)
6 2. DEPENDS; and ( 8%)
7-11 3. AGREE. (46%)

99. Q29C:OPPOSE-NO CONF CDA

was derived from
Q.29:
by collapsing response categories in the following manner:

Q.29 Q.99

1-5 1. DISAGREE; (40%)
6 2. DEPENDS; and (10X)
7-11 3. AGREE. (50%)

100. Q30C:CDA MUST STAY INDEP

was derived from
Q.30:

by coLlapsing response categories in the following manner:

Q.30
1-100

1-5 1. DISAGREE; (24%)
6 2. DEPENDS; and ( 9%)
7-11 3. AGREE. (67%)

i
^
i^
, DECIMA RESEARCH LIM I TED
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101. Q31C:FR TR CREATE TENS'N 

was derived from 
Q.3I: 
by collapsing response categories in the folLowing manner: 

Q.31 	 Q.101  

1-5 	 1. 	DISAGREE; 
6 	 2. 	DEPENDS; and 
7-11 	 3. 	AGREE. 

(4 3 % ) 
(11%) 
(46%) 

102. Q32C:PAY REMAIN DIST CDN 

was derived from 
Q.32: 
by collapsing response categories in the folLowing manner: 

103. Q33C:GOVT CLEAR ON GAINS 

was derived from 
Q.33: 
by collapsing response categories in the following manner: 

Q.33 	 Q.103 

1 - 5 	 1. 	DISAGREE; 
6 	 2. 	DEPENDS; and 
7-11 	 3. 	AGREE. 

(37%) 
(12%) 
(52%) 

1-5 
6 
7-11 

Q.32  Q.102_ 

1. DISAGREE; 
2. DEPENDS; and 
3. AGREE. 

( 3 2%) 
( 8%) 
(60%) 

102 

I  

I.  

1 

1 • 
1 
1 

111 
1 

I  1  
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Q.34 Q.104 

1-5 
6 
7-11 

1. DISAGREE; 
2. DEPENDS; and 
3. AGREE. 

(31%) 
(12%) 
(57%) 

104. Q34C:NO AGR=INCR TARIFFS 

1.03 

me was derived from 
Q.34: 
by collapsing response categories in the following manner: 

105. Q35C:CHANGE SOCIAL nSTEM 

was derived from 
Q.35: 
by collapsing response categories in the following manner: 

Q.35 	 Q.105 

1-5 	 1. 	DISAGREE; 
6 	 2. 	DEPENDS; and 
7-11 	 3. 	AGREE. 

(61%) 
( 8%) 
( 3 1% ) 

106. Q36C: GOVERNMENT IGNORE OTH TRD 

was derived from 
Q.36: II by collapsing response categories in the following manner: 

	

Q.36 	 Q.106  

II 1 -5 	 1. 	DISAGREE; 	 (37%) 
6 	 2. 	DEPENDS; and 	 ( 9%) 

	

II 7-11 	 3. 	AGREE. 	 (53%) 

1 

LiECIMA RESEARCH LIMITED CnC7 
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107. Q37C:NO AC=US TRD HARDER

was derived from

Q.37:

by coLLapsing response categories in the foLlowing manner:

g.37 .Q 107

1-5 1. DISAGREE; (34%)
6 2. DEPENDS; and ( 9%)
7-11 3. AGREE. (57%)

108. Q38C:GOV COM/POS BAD DL

was derived from

Q.38:

by collapsing response categories in the following manner:

Q.38 Q.108

1-5 1. DISAGREE; (44%)
6 2. DEPENDS; and ( 7%)
7-11 3. AGREE. (49%)

DECIMA KESEARCH LI1v11ÏED

I



( 39%) 

( 27%) 
(23%) 
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DECIMA RESEARCH LIMITED' 

1.09. EMPLOYMENT BY SEX 

105 

I. 

I.  

was deril:réd fi7om 

Q.8.41  
abco'rding toche fQ1lowing reference matrice5.: 

Q.83:CURRENTLY EMPLOYED 

0 	1 	2 

	

YES 	NO 

0 
MALE 

2 	0. 	3 	4 
FEMALE 

2 

The resuLting caegoeies 'are 1abe11ed 

1. MEN EMPLOYED 
2. MEN UNÉMPLOYED; 
3.. WOMEN EMPLOYED; end 
4. WOMEN UNEMPLOYED. 
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110. SELEiGOVT AND UNITED STATES

wds derived fram

Q.-S;
âcr-ordËng to the fol3.owirxg reference matrices:

Q.4.PERSOKAL

0

0

.1 x
WARM

2 x
FRIEh1I}

3
BllS

4
COOL

1 2 3 4 5
WARM FRIEND BUS COOL NO

X

3 2

4 3

5 4

5 5

3

0

0

0

The resul^ting.categories are labe]:Led as falLows:

1. COUDER THAN GOVERNMENT;
2. COC}LER;

3. SP.ME;
4..CLOSER; and
5.. MUCH ^L05$R.

,
^

DECIMA IZ€SEARCH L I MI TEDI
I
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111. CULTURAL NATIONALIST

was derived from
Q.39:

Q.40:
according to the folLowing reference matrices:

Q.39:

0 1 2 3
sld.incl. nt. No
culture inc1.

culture

0 x X X X

1 X 3 2 4
FAVOUR

2 X 3 1 4
OPPOSE

3 X 3 4 4
NO

The resulting categories are labelled as follows:

1. NATIONALIST;
2. NO COST NATIONALIST;
3. NON-NATIONALIST; and

4. DON'T KNOW/NA

DECIMA KESEAKCH LIMITED

I



3 5036 20075404 5

DOCS

CAI EA27 86R1890 ENG

Free trade issues study analysis
43258976


