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Who should attend and why?

Canadian companies with experience in the region

can make new contacts and partnerships as well
as reinforce existing relationships. For many
Canadian firms, Turkey and Southeastern Europe
could be a new market and gateway to other markets:
west to the EU and east to the Caucasus.

Throughout the region, there are opportunities
in traditional sectors such as mining, agriculture
and energy, but the push for EU membership and
the imperative to align to its standards has raised
the priority of emerging sectors such as health
care and environmental services. Even prior to
accession, countries are adopting EU norms and
practices. Upon accession, members must fully
adhere to EU business codes of conduct.

Turkey and Southeastern Europe, with 130 million

people and a combined GDP of $852 billion, are
growing rapidly and present a market of immense
opportunity. Much of the region is undergoing
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important social and economic change as it modernizes
and views EU membership as its primary goal. Bulgaria
and Romania are scheduled to enter the EU on January 1,
2007. In 2005, EU membership discussions were formally
started with Turkey, and Croatia received the green light
for accession talks to begin.

These political developments have been accompanied by
a growing number of private-sector banks (like Germany's
HVB and Deutsche Bank and Italy’s Unicredito) and
international financing organizations (EBRD, European
Investment Bank, Black Sea Development Bank) that have
invested and established offices throughout the region.
This growth of banking and financial services infrastructure
makes Turkey even more attractive.

In general, Southeastern Europe and Turkey are areas
that Canadian exporters tend to be less familiar with, but
with the region experiencing unprecedented growth, there
are many trade and investment opportunities worth exploring.

Turkey

Turkey has a population of over 71 million and is the
world’s 17th-largest economy. The country has a stable
economic environment and its increasing commercial links
with the EU are creating considerable foreign business
and investor enthusiasm.

Turkey is expected to outpace the average growth of
countries in the EU over the coming years by a wide margin.
While the European Commission predicts growth for the
EU in 2006 at 2.1%, Turkey's economy is expected to expand
by over 6%. Inflation in the entire EU and the 12-nation
euro zone will be approximately 2.5% in 2006, while inflation
is expected to decline to under 5% in Turkey. This strong
growth and low inflation represent tremendous commercial
potential for Canadian business. Turkey continues to diversify
its trade and investment with neighbouring regions. Its
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proximity to the EU, Eastern Europe, Russia and to the emerging
markets and natural resources of Central Asia and the Caucasus, is
creating unique business opportunities.

Prospects for commercial relations have been enhanced as a result
of Turkey's Customs Union Agreement with the EU and with bilateral
pre-accession talks with the EU this past October. The potential for
eventual EU membership is accelerating Turkey’s structural transfor-
mation into a market economy that is more open and transparent.
As a result, the country’s investment climate is improving.

Bilateral trade between Canada and Turkey has more than tripled
in the last decade. In 2004, bilateral trade totaled $g75 million,
with Canadian exports at $365 million and imports from Turkey at
$610 million. The principal Canadian exports were coal, newsprint,
wheat, wood pulp, telephone equipment, aluminum and vegetables
while the main items imported from Turkey were non-crude oil,
iron, steel and clothing.

With Canadian direct investment in Turkey now valued at over
$766 million, this is an ideal time for Canadian companies to explore
the many opportunities Turkey has to offer. These are particularly
encouraging in sectors such as energy, transportation, mining, cons-
truction, telecommunications and agriculture as well as in consulting
engineering and infrastructure equipment and services.

Southeastern Europe

In recent years, the countries of Southeastern Europe have posted
impressive growth rates averaging over 4% per year. The population
of Southeastern Europe, at 62 million, is roughly the same as
Turkey’s at 69 million; similarly, total GDPs are almost equal, with
Southeastern Europe at $452 billion and Turkey at $400 billion.

Southeastern European countries view EU accession as the most
important step forward for their future economic growth. This
region is a viable market on its own but should also be viewed as a
springboard to wider involvement in the 450-million-strong EU
market. The most important trading partners for Southeastern
Europe are countries of the EU, although intra-regional trade has
become increasingly important. In fact, there are numerous inter-
and intra-regional free trade agreements already in place.

The other major aim of Southeastern European countries is to
attract foreign direct investment (FDI). The competition among
countries in the region to attract FDI is fierce, and each country
offers national treatment and financial incentives.

Although there are opportunities in many industrial sectors, the
best prospects are in transportation, energy, telecommunications and
information technologies, environmental services and equipment,
agriculture and food products and machinery. In 2004, exports from

AN ADVANTAGE

Canada to Southeastern Europe were
valued at $477 million while imports
totalled $425 million. Canadian
investment is approximately $1.8 billion.

Get in on the action early

Turkey and Southeastern Europe
provide an important bridge to the EU,
the Middle East and the Community of
Independent States. This is particularly
true of Turkey, already a major commercial
partner of Canada in the region. With
the region poised for significant growth,
now is a great time for Canadian companies
to get in “on the ground floor.”

Agri-food mission to Turkey

The Canadian-Turkish Business Council
(CTBC), with the assistance of the Canadian
Embassy in Turkey, International Trade
Canada and Agriculture and Agri-food Canada,
is planning an agri-food mission to Turkey
from November 6-10, 2006. See CanadExport’s
upcoming March 1 issue for a feature on
opportunities in Turkey's agri-food market.

For more information, contact Robert
Austin, Munk Centre for International
Studies, University of Toronto, tel.: (416)
946-8942, email: robert.austin@utoronto.ca,
or go to the conference website at
www.utoronto.ca/neweurope.

For more information on Turkey and
Southeastern Europe, contact Brian Hood,
Trade Commissioner (Southeastern Europe),
International Trade Canada, tel.: (613) 944-
1562, email: brian.hood@international.gc.ca,
or David Clendenning, Trade Commissioner
(Turkey), tel.: (613) 996-4484, email:
david.clendenning@international.gc.ca.
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TRADE EVENTS

ADVANCED MANUFACTURING
TECHNOLOGIES

Munich, Germany

May 1619, 2006

Automatica is an international trade fair on
assembly and handling technology, robotics,
machine vision and its associated technologies.
Contact: Brigitte Mertens, Munich
International Trade Fairs Canada,

tel.: (416) 237-9939, fax: (416) 237-9920,
email: bmertens@canada-unlimited.com,
website: www.canada-unlimited.com.

AEROSPACE & DEFENCE SECTOR
Colorado Springs, Colorado

April 3-6, 2006

The National Space Symposium is a must-
attend policy and programforum.on commer-
cial, civil and national security. The-Canadian
Consulate General in Denver is coordinating
the Canadian participation at this event
and will host a Canadian stand.

Contact: Nathalie Couture, Canadian
Consulate General in Denver,

email: nathalie.couture@international.gc.ca,
website: www.nationalspacesymposium.org.

AGRICULTURE, FOOD & BEVERAGES
Beijing, China

March 22-24, 2006

The China International Food Safety Fair and
Summit will focus on all aspects of the food
safety industry, from controls, research and
application, to international food trade trends.
Contact: Andrew Lam, Canadian Embassy in
China, tel.: (011-86-10) 65323536, ext. 3372,
email: andrew.lam@international.gc.ca,
website: www.beijing.gc.ca.

Ho Chi Minh City, Vietnam
September 27-29, 2006

Don't miss Food & Hotel Vietnam, the
country’s largest international food and
hospitality event, and access a winning com-
bination of food and hospitality resources,
programs and quality exhibitors in one of
the region’s fastest-growing economies.
Contact: Canadian Consulate General in Ho
Chi Minh City, tel.: (011-84-8) 827-9899,
email: hochi-td@international.gc,ca,
website: www.foodnhotelvietnam.com.

CHEMICALS

Amman, Jordan

May 8-11, 2006

Chemigate is an exhibition featuring indus-
trial and chemical products and will bring
together elite international and regional
specialists in these fields.

Contact: Canadian Embassy in Jordan, tel.:
(011-962-6) 5203300, fax: (011-962-6) 5203394,
email: amman-td@international.gc.ca,

websites: www.infoexport.gc.ca/jo or
WWW.Lc-center.com.

ELECTRIC POWER EQUIPMENT
AND SERVICES

Ho Chi Minh City, Vietnam

October 12-14, 2006

The Vietnam Electricity Expo has become one
of the most important energy exhibitions
in the region. With soaring power demands,
Vietnam is full of opportunity for companies
that can provide energy solutions.

Contact: Canadian Consulate General in

Ho Chi Minh City, tel.: (011-84-8) 827-9899,
email: hochi-td@international.gc.ca,
website: www.cpexhibition.com.

METALS AND MINERALS

Lima, Peru

May 3-5, 2006

Mine for golden opportunities at the 7% Inter-
national Gold Symposium. This conference
and exhibition is one of South America's most
important mining and metallurgy events.
Contact: Sociedad Nacional de Mineria, Pétroleo
y Energia, email: galbareda@snmpe.org.pe,
website: www.snmpe.org.pe, or the
Canadian Embassy in Peru, email:
lima.commerce@international.gc.ca, tel:
(011-511) 444-4015, fax: (011-511) 444-4347.

MULTI-SECTOR

Hannover, Germany

April 24-28, 2006

Hannover Fair is made up of 11 high-profile
trade fairs that will feature mechanical and
plant engineering, electrical engineering,
electronics, and the automotive and energy
sectors. Last year's event attracted over
200,000 Visitors.

Contact: Co-Mar Management Services Inc.,
tel.: (9o5) 477-5224,

email: info@hf-canada.com,

websites: www.hf-canada.com or
www.hannovermesse.de.

OIL & GAS

Abuja, Nigeria

April 3-5, 2006

With Nigeria's proven oil reserves of 35.2 billion
barrels and natural gas reserves of 176 trillion
cubic feet, attending Nigeria's Oil and Cas
Exhibition and Conference can open many
doors for Canadian companies in this sector.
Contact: Canadian Deputy High Commission
in Lagos, tel.: (0112341) 262-2512/3/5,

fax: (011-2341) 262-2516/7,

email: Iagos-td@internationa|.gc.ca,
websites: www.infoexport.gc.ca or
WWW.CWCNOZ.Ccom.

ENQUIRIES SERVICE

International Trade Canada's Enquiries Service provides departmental information, publications and
referral services to Canadian exporters. Contact us at: 1800 267-8376 (National Capital Region: (613) 944-4000),
TTY: (613) 944-9136, email: enqserv@international.gc.ca, website: www.international.gc.ca.
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