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DOURSELLERSIATIONER

OF CANADA

The New ldea Trade Newspaper that Shows Retailers How tc Sell Goods. Covers the Entire Canadian
Field and has a Growing Circulation Abroad.
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Every stationer should stock these, the premicer pens, by

Q (-.’AQ,-:;% the premier pen makers.  Joscph Gillott 3 pens have
. . I long hield an exclusive reputation for varniety in maks
& ARz w and shape and point, and for their perfection of Anish.

The founder of the firm of jJos~ph Gillott & Sons ook
out onc of the original patents for the making of
steel pens.
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that sells tachs
“Ash your jobber or Y0U ARE INTERESTED IN SOMETHING.

Hawhes-Fachson Co., Jahers .
82 D Street. 3’ Why not get the best items that
uane Street, Jt. yo. are printed on the subject ?

\We read and clip thousands of newspapers every week—therefure we
can equip you speedily and scenamically for a dchate, speech, lecture,
essay or ansthing else re«iulrlng up-to<late information and more of it than
your competitors arc likely to get.

Terms—100 Clippings, $ 5,00
250 o 12.00

500 . 22.00
1,000 had 40,00
. d&nﬁ for our Booklet. which fully explains the acope of the clipning
ndustry.
We havealso lstsof irms In every branch of trade in the Dominion,
the professions, club members, socicty, etc., and we are prepared to address
and mall clrculars or letters to these at any time.

THE CANADIAN PRESS CLIPPING BUREAU,

232 MeOlll Street, 10 Frent $t. East,
MORTREAL TORONTO.
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Something New

We have originated and perfected a new
idea in Scribbling and Exercise Books
which we are confident will prove the
greatest success ever put on the market in

SCHOOL PRACTICE BOOKS

This series will appeal to the scholars
on account of the extreme novelty and
cannot but be endorsed by the teachers
from an educational standpoint. The
entire series 1s registered at Ottawa and
will be fully protected. Do not be per-
suaded to place orders for school lines
unttl we have the opportunity of putting
this new proposition before you. Samples
are now ready and in the hands of our
salesmen.

Warwick Bros. & Rutter

LIMITED
Manufacturing Stationers TORONTO

Wholesale




BOOKSELLER AND STATIONER

ALL THE
LEADING WHOLESALE

Stationery and Fancy Goods Houses
SELL

GOODALL’S
PLAYING CARDS

A. 0. HURST - 24 Scott St. - TORONTO

CARTERS

NEW SHOW GARD INK |

When used in making
Show Cards and Price Tickets

Will Brighten Up
Your Windows
SEVEN LUSTROUS COLORS |

Blue, Gresn, Purple, and
Red, Black, Yellow, White.

WILL NOT CRACK WHEN DRY.

Ask your stationer for

HIGGINS’
TAURINE TMUCILAGE

HB demand for a clean, tena-

cious, and pure mucilage, se-

cure againet the corrosive
influences aflecting the average
product in this line, induced us to
put upon the market Higgins'
Taurine Mucilage. It avoids the
defects of the cheap and nasty
dextrine and the dear and dirty
gum mucilages. It is strooger,
catches quicker and dries more
rapidly than any other mucilage.
and is perfectly clear, clean, non-
corrosive, non-sedimentary. and
pleasaat to sight and scent. 1t is
put up in both bottles and safety
shipping cans and will be found not” only convenient
for use, but entirely satisfactory so far as its working
qualities are concerned. It will please your trade.

HIGGINS’ AMERICAN DRAWING INKS
8LACK3 AND COLORS
The Standard Liquid Drawing Inks of the World

Q?”U//é’ﬂ ot /[ne/c;

CHAS. M. HIGGINS & CO. Manufacturers

NEW YORK - CHICAGO - LONDON

Mala Office 2ad Factory, BROOKLYN, N.Y., U.S.A.

The Carier's Ink 00, Sosion, e York,
)
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FOUNTAIN PENS

“QET THE BEST”
On Hand Full Pew Stoock

% Paul E. Wirt
A. A. Waterman

The “ Modarn"
Strathcona

B sTeEL PEN
EMPORIUM

All the Most Popular Makes

ESTERBROOK'S
Joseph Gillott’s
Mitchell's
Spencerian

Ball Pointed
Myer's-Heaths
Pickwick-Waverly
Russia Moheta
Davies & Co.

Brown Bros.
Special 412-68-Law, otc.

ACCOUNT BOOKS

[Ebin. o a3 KGRI 2 |

Standard Make—All Styles and Sizes
Stock Very Complete—Undoubted Value

THE COMPLETE STATIONERY HOUSE

BROWN BROS.

Est'd over Half & Contory LIMITED
51-53 Wlliagion Strost Wast . TORONTO

Best Doliar Pen -
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“Sports” Playmg Cards

THE BEST VALUE
IN THE MARKET.

ONE OF MANY
VARIETIES.

Lcaders in a second
oo0D

LAWRENCE.

SPECIAL CARD FOR
WHIST PLAYERS

|
:
§
é
Colonial Whist ¢
i
:
:
|
i

LACROSSE OLSIGN.

We ars nzadguarters for PLAYING CARDS
M.ADE IN CANADA.
Style and finith equal to Imported Cards.

Advertising Cards of all sorts—Novel Deslgns.
FOR BAMPLES AND PRICES APPLY—

The UNION CARD & PAPER (0.,

Limited

MONTREAL.
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Berliner Gram-0- Phones, 510 to $45
Victor Talking Machines, $12.59 to $120

These are the prices to consumers - the
people you can do business with not only once
but regularly.

Then there are the Records, which of course
are being bought on a very large scale, because
new ones are being issued all the time.

DISTRIBUTORS FOR CANADA.

Maritime Gram. Co., Truro, N.S,

J. & A. McMillaa, St. John, N.B.
Clark Bros. Co. Wianipeg, Man.
Dyhke, Evans & Callaghan, Vancouver, B.C.
R. S. Williamn & Sons, Limlted, Torouto, Ost.
Nordhclmer Plano and Music Co., Toroato, Ont.
Royal Stores, Limlted, S, John's, NUId.

Write your nearest distributor.

THE BERLINER GRAM-0-PHONE CO.

OF OANADA, L.IMITED, MONTREAL
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thing on a small scale, I suppose ?

this Spring.

writing papers.

A Call on the Eaton-Hurlbut Paper Co.

A. Well, we have a large assortinent.

Q. Good morning, Mr. Eaton, whathave you new in the way of Spring
Goods, Semi-Novelties or Easter Goods?

14

Q. Eaton-Hurlbut is nothing unless original, and you can’t do any-

A. The Spring linc is just as large, in fact larger, than usual, carrying
the newest things in finishes of paper, sizes and styles of cnvelopes and
original conceptions for box decoration, with prices ranging all the way
from medium up. The decorations are timely and very attractive, from the
simple but effective printed designs through the range of high-class color
printing, hand stamping and illuminating.

Q. Tell me something about the kind of designs that you are using

A. Of course, for the Spring goods we naturally lean toward designs
and decoration which carry a thought of Spring, employing such ideas as
the Arbutus with the dig yellow bumble bees buzzing among the blossoms;
Daffodils, Crocuses and Bluebirds—always harbingers of Spring. While
many of the box covers are in flowers, they are not all flowers; there is,
for instance, 2 unique hunting design by Ostrander, and a beautiful head
by Travers; then there is a very prerty Spring scenc of an old farm house
with the well sweep, and the apple trees all in full bloom, which makes
one feel as if he could go out and gather Spring right up in his lap.

Q. But tell me, Mr. Eaton, about the fillers for these boxes; have you
any new papers this Spring or any new styles of envelopes ?

A. There are a great many new finishes in papers and new styles of
envelopes, the envelopes with pointed flaps being the most in evidence.
Most of the finishes employed are fabric finishes. '

Q. You don’t consider your Eaton’s Hot-pressed Vellum and your
Cold-pressed Linen a part of your Spring line?

A. These are in our Spring line. They are in our Summer line, They
ate in our Fall line. They are in our Holiday line. They are in all out
lines, all the time. Like Highland Linen and Berkshire Linen Fabric,
they are always in scason, always in style, always the correct thing in
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POST CARDS
“ART” SERIES

80 New Subjects Price $1.50 per 100 Cards

PATRIOTIC ERMINE GIRLS - HEAD SERIES..
Nao, .!!.'» Canada No. 220 Snbl_cs No, 153 Dorothea
01 Hands Aeross the Sea ¢+ 221 Ermine ¢ 154 Adele
$6 222 Driving ¢ 155 BEvelyn
SCENIC S0 228 Automobiling
,\u .;'{ A }Sit of olland CHILDREN'S PARTY CARDS PEEK-A-BOO G]RLS.
o9y :1\' "‘:;‘1":'" No. 224 Introduction No. 188 At the Stile
“ 34 OFT Black Ishd o 33 Bresentation s dlello
36 Atter the Chase 26 Aceeptance 190 Torget-Me-Not -
" 57 The O \“"" . 2.3: (unsu‘;nAnIl,ustum ¢ 191 Peek-a-Boo
‘¢ 28 The Historian T TG o
49 Passing of Time }\?ggf—) ;}\ll:g ;Jll'g':‘l’?t BULL DOGS
¢ 50 Young Mothes “ 366 The \\"'ll(l‘{ Nos. 150, 181, 182, 183
4120 Get Busy o Tpm : ) ’ :
. . .- 167 " The Solo .
< 19 When Mother was a Gl | ., 10 Ab Len COMIC FROG SERIES: .
¢ 1560 Debutante ‘ ! No.135 Mati Tdol
¢ 151 Watching the Parade SUMMER GIRLS 0050 Matinee Girl
©oIn2 S()Ilg Of \,i(‘((“’_\' No. 172 -‘!y Heart?’s Desire < 3137 P:l“l ﬂcl ‘r
¢ 143 Good Friends 173 Heart's-Ense 198 nd Virginia
6 1= Lo 38 Come in, the Water’s
174 Roller Skating Girl Fine
HUNTING SERIES 17 In t!u.- Good Old Summer | . 139 The Bride
N 121 The Mect Time 140 The Groom
132 The Start “ 176 En Voyage
193 The Rrook “ 214 Lady and the Bear .
o 124 The Brush 69 Relle of Ningara Fallg SOCIETY -GIRLS
TEDDY BEAR CARDS ] No.184  Fleur-de-Dys:
COLLEGE MASCOTS T . . . +¢ 185 Roses
Noc. 14, 145, 146, 147, 148 NS Sgtte Bear Diehind 4 e 156 Lilacs
R . . . . ’ - . [ - ¢}
AP AND GOWN GIRLS ¢ 208 The Bear on a Dark ] ™ 187 Golden Rod
c Stairway
No. 216 Jack-o-Lantern ¢ 200 low Can You Bear lhl\’ DOLLIB S PRAYER SBRIES
¢ 27 Devotion Weather? < 1 No0.130 Morping
218 Commeacement 4210 A Rear Impression ¢ J"‘] 'Nggx_:
< 219 Yuletide ¢ 211 The Seashore Bear : ¢ 132 TNight

We Furnish Gratis wilh every Five MHundred Cards Ordered Our ** ART': POST-CARD DIBPLAY S8TAND

Your Summer Picnic Birthday Cards
JAPANESE NAPKINS 26 BEAUTIFUL CARDS, assorted in a neat Box, $1.20

™ r Box,
34 auorted 1n an ENVELOPE, 7o cents perdczen Favelopes 63 assorted in Case containing four Trays, 3 6o per Case.
5o assorted in a BON $t.20 per dozen Boxee. A vice assortment in convenient form. -

SEND YOUR ORDERS TO

The Copp, Clark Co., Limited

64 AND 66 FRONT STREET WESY TORONTO, ONTARIO
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3. HILDESHEIMER & C0., Lt

Large Variety Striking Novelties
Wonderful Value Exquisite Designs

JUST READY

The “RECHERCHE” serics

NEW SEASON’s

Christmas, New Year and Private Greeting
Cards, Autograph Boxes, Vellum Cards,
wuth Real Qil Reproductton Pictures,
Calendars, Novelties, etc.

7N

PUBLISHED By

S. Hildesheimer & Co., Ltd.

Chromo House, 96 Clerkenwell Rd.
LONDON, E.C. and Miller St., FMANCHESTER

Unrivalled for Quality, Style and Finish. “Do not
E fail to see this collection, it will pay you.”

Pictorial Postcards

Fac-simile Series, Glossy Series, Local Views,
Panoramicard:

’
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To Let You Know

WHAT 1S COMING FROM

The House

of Canada

For Cards and Calendars

Our travellers are now ready to call on you, and they have the most

brilhant assortment ever shown of entirely new productions

in Christmas Cards

CALENDARS.

Embossed Calendars kuown as **F°' series. a fine art
line, consisting of SO differeut subjeets at popular
pl‘l('('.s.

“*1"** series Beautiful Colored Post Cards mounted and
bed with silk cord and tassels, 12 different desigus.

Motto and Xmas Post Cards—**1"'" series, 12 assorted
destens of earh,

Mottoes—*' F** series- 12 diferent subjeets. Al ave tied
with silk cord amd tassels,

Novelty Scratcher Calendars, 13 different picees.

Art Lithographic Publishing Company Calendars in a luwe
variety of designs,

Hills & Co. Calendars, -4 subjects. High Art Calendars.
A very speetad hnes 37 styles, 434 subjeets,

Block Calendars. 351 styles.

Gray’'s Litho Calendars - and G-leaf
12 subjeets.

Morgan, Shepard Company. Special Calendars.

**Cologsal'* Scries Calendars. & desigus.

**Superba’’ Serics Embossed Floral Calendars.
sigos at 3 different prices,

Date Card Calendars, tor desk use.

Booklet Calendars, in cloth and leather binding. 5 styles.

Castell’s and Davidson Bros. oe line calendars, 21 designs:
10e hine calendins, 28 destans,

Castell's '*Special®® Calendars.

turnover  style.

20 de-

6 designs,

XMAS CARDS.

Hills & Co *‘For the Empire’’ Series. Canndian cm-
Wematie, 30 different designs, also cards with Cane
adian views.

and Calendars, etc.

Autographic Cards in Boxes. Hills & Co.. 12 assortments.
Castell Bros., 44 assortmments,

Ordinary and Celluloid Cards in Boxes and Packets.
Davidson's special line, 20 assortments.  Castell's
special line, 14 assortments,

Comic Xmas Cards. .\ large assortment of designs.

Blanks for Private Greeting Cards.

Hills & Co. ‘‘For the Empire'’ Series. -1 different de-
signs, also 30 designs Canadian Emblematic Cards,

Art Calendar Pads. 7 styles, - sizes in each.

Post Cards for Xmas and New Year. Satin, ele, with
holly designs. 10 different assortments,

Xmas Sectional Post Cards, in sets. Sunta Clans and
Xmas tree designs.

Maple Leaf Xmag Post Cards, assorted destzns,

Xmas Greeting Post Cards. Assorted. 12 designs, holly,
[CTIN

‘*Missale’’ Series Xmas Post Cards. 1S designs.  As-
sorted,

Post Card Mounts. 10 different styles, in 4 prices.
Booklets—'* My Motherland®® and *“Canada My Home.™’
Castell Bros.' Booklets. 22 stvles.

PICTURES.

A very low priced line. consisting of 94 different subjeets.
A large range of Mottoes at popular prices,
Avt Blotters, Silk Bannerettes, Match Tidies.

Seribuers” Sons” Picture amd Calendar Publications.
are Canadian agents.  Send for eatalogue,

Post Card Mbums, 29 different styles,
Papeteries. S8 different styles, for Summer and  Fall
trade.

We

The trade have now an opportunity of selecting the most attractive

and saleable goods ever displayed.

THE COPP, CLARK C0., LIMITED

64 and 86 Front Street Weat

TORONTO .

CANADA
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MADE IN CANADA GOODS

Kearns’ Inks, Mucilage, Oftice Paste and
Sealing Wax lead all others, both in
Quality and in Price. Write for our trade
discounts. Sold by all leading stationers.

Manufactured by

The KEARNS INK AND WAX COMPANY, Limited
Toronto, Canada

CLARK BROS. & CO., umrep

WINNiPEG
NEWEST FICTION, BERLINER GRAMOPHONES,
HOLIDAY PAPETERIES and TABLETS, PRINTERS’ SUPPLIES

Most Complete Stock in Canada for Booksellers and Printers

CLARK BROS. & CO., unreo

WHOLESALE STATIONERS,

WINNIPEG MAN.
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BERLINS ! S

HOLIDAY . Berlin's "Quality First” Papers are always

BOXES looked for with interest by cautious huyers
© —the 1907 linc’s now ready. For beauty,

FOR 1907— " supcriority and novelty, it surpasses ALL

READY! past records.

quality foundation on which to build sales.

Sl de fodoode dododedosdededededde

“Berlin’s Quality First Papers’” are a Known quantity, and al-
ways “malie good™ as a worKing basis.

E
Its far easier to sell Correspondence Papers when you have a E

1st —They always keep step with good form.

2nd~They're always ahead with distinctly new notions in sizes, finishes,
tints and envelope cuts.

3rd—They always stand for “quality inside—and art marit outside the box.”

———————— .+ . —— e ———

! Send for booklet é,nmb f:II story of (hcsc sp!cmhd money making, tmdc-wmnmg msortmenh Thn It
; op+n vour cves to *“‘Herlin's ()unl:n

BERLIN & JONES =0 GOMPANY s enee”fpers?Wedaligs, Hottiog.
547.553 W. 27th Street, New York, US.A, Envelopes, Ere, o VAP

Wetodboudo dodoods o do o o sdo o oo
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Menzies (. Company

Toronto

copin i (CALEND ARS

XMAS CARDS, PICTURES, POST CARDS
Private Xmas Cards

The best range and handsomest on this side of the Atlantic.

The Savory Line is Now Ready

SAMPLES NOW OX SHOW AT our sample rooms and on the road.

Drop us a line if you intend calling. or if we shall call on you.

Qur Publications nre exclusively high-grade. Calendars and Xmas Cards range in
price from $1.20 per doz. to $25.00 per doz. All f.0.h. Toronto.

WE TARE ORDERS FOR ASSORTMENTS. Which can be returned by customer
within 5 days of delivering if not satisfactory.

A LIQUID ADHESIVE
C I , READY FOR USE.
Guaranteed for 5 vears NOT to dry up. go bad, or deteriorate in quality, has no odor,
is cheaper. quicker and cleaner than either Paste. Mucilage or Gum.

WRITE FOR SAMPLES. SOLD BY US. ON IMPORT ONLY.
CARRIED IN STOCK BY ALL LEADING WHOLESALE STATIONERS

e

BLOTTIN

(R. Craig ®. Sons, Caldercruix, Scotland)

We carry Craig's Blotting in all weights, 19x2.1 size, colors. Pink. Turkey Red and
White. Prices 10¢., 123 and 1ic. per b, f.0.b. Teronto.

E.and Q. Blotung n all colors and weights, 73 and 92 cts. per Ib.  WRITE FOR SAMPLES.

MENZIES & COMPANY
19 WELLINGTON STREET EAST. TORONTO, CANADA

Canadian Agents, E. \VV SAVORY. LTD., Bristol. Fine Art Publishers.
LYONS INK, LT, Manchester. Mirs. of the famous “ CLUCINE.”” DORENDORFF & CO., London, Eng,
Mfr. Card Dlanks, Xmas Cards, Private Xmas Cards.
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PHOTO SUPPLIES AS A SIDE LINE

By W. F. Ralph

AVE you cver considered the advisability of run-
H ning a photo supply department in connection
with your stationery business 7 For some time
past there have been indications that the introduction of
a department devoted to photo supplics in Bookseller
and Stationer would be very acceptable and useful to
those readers who alrcady handle such goods, as well as
to those who would like to try this attractive sido line.
It is the inteation of Bookseller and Stationer to con-
duct such a department i support can be had from its
rcaders with the view of encouraging the photo supply
business among them and any correspondence on the sub-
jeet by readers already interested in the business or who
thirk of entering into it will be welcomed by the editor.
The addition of side lines to the regular husiness is
finding great favor among the business men of the pres-
ent day, who are quick to scize on any idea that will
make for their own advancement. Thus it is that prob-
ably most of the readers of Bookseller and Stationer at
present handle wall paper and music, although those
lines are not, strictly speaking. books or stationery. But
they harmonize with the main part of the stationery
husiness and for that reason arc legitimate lines. The
santc may be said with regard to any other side line
If it harmonizcs and can be conveniently carcvied with the
rest of the stock then, providing there is a fair profit
in handling 1it, it shouid be carried.

The sclling of photographic goods appeals to a wide
and good class of customers. The modorn camera is an
artistic and scicntific instrument, and is fit for exhibi-
tion in any stationery storc and fits in well with general
stationery Photo supplics such as mounts, papers, post
cards, plates, films, albums. cte., are much akin to
other lines handled by the stationer. There arc also a
large number of books dealing with the art for which
sales can be craated, and some photographic magazines
for which subscriptions can be obtained.

One decided advantage in handling photo goods is the
fact that the sale of a camera and outfit docs not end
there. A purchaser will continually need supplies.

The photo supply business is not at all dissimilar to
wany other lines carried by the stationer. Tun {act the
stationer appears to be the proper person to  handle
such goods. The amateur photographer is usually a per-
son of some culture an. refinement, who reads books.

o

If you attract him into yvour stare to buy his supplics
he is likely to prove a good customer in your other lines
as well. Then the stationer coming into contact as he
does with a large number of customers of artistic
tastes, is in the best position possible to interest them
in amatenr photogeaphy.  Large  munbers  of  school
teachers and their popils, the country over, are mterested
in the subject. It is a notable fact that an amateur
photographer is a most cnthusiastic devotee of the art
and wiil make photos of anything, anywhere. e is a
great consumer of supplies, and the number .of ama-
teurs is increasing rapidly year by year.  The trade
has grown so much of Iate that many huge manufactur-
ing plants exist for the sole purpose of supplying the
demands of amateur photography.

Photography has been simplificd to such an extent
that little or no acquaintance with the art 1s necessary
in handling supplics. The main principles can be gather-
ed in a few hours from one of the text hooks which ac-
company an amateur outfit. So long as satisfactory
goods are sold the result will be the satislaction of hoth
buyer and seller.

Some of the points to be kept in mind when starting
a photo supply department are:

The amateur trade is confined to a limited number
of sizes of plates, films. papers and  mounts. Conse~
quently a large stockof gonds would not he required.
It s stated by the Donivien Phao Supply Company,
one of the Toronto dealers, that a suflicient stock to
start with can be purchased from $35. upwards.

It is well that cameras of two or three different
sizes should be stocked, as it is a good pohiey o let the
public actually see what they can get in your store. For
any size of camera not in stock an order can be sent in
to the jobber which will be filled in a few days.

Spring, which is nearly due. is the opening scason
for the amateur photographer and great attention
should be paid to the show wind.w. 1f veur store has
two windows, usc one of them continuously for photo
supplies. If you have only one. use part of it for a
monthly exhibit of supplies. Plieards, illustrated with
original photographs, and lots of other advertising, such
as phamphlets. ete. are supplied by all jobbers, A zlass
showease with good arrangement of materials 13 a great
drawing card for the interior of the store.



‘Thete are at feast nine months of the year during
which the photographic trade -booms.  From Spring
until after Christmas the demand is very aetive.  All
Sprmz and Summer the «demand is chiefly for cameras,
plates and films, and when Christmas approaches, the
demand i mare fur papers, mounts, calendars, albums,

«anything by means of avhich the industrions amateur
cay turn his year's work into -gifts for his friends.

The class-of amateur who take their hobby seriously
aml work at it the whole vear round is on the in-

t AND: STATION:

crease; andthis is the elass to be -eéncouraged, for they
buy supplies all tlie year round:

The-discounts :llo\\cd by. jobbers -to retailers-average-
about: 25 per -cent. On-onc-or two-lines it ix as low as
M per-dent,, and on some others i high as 50 per
cent. This- discount is not net. Expressage and postaxé
have to-be alloweid-off. But these latter items-are, as-a
rule, not very great. It often happens that jobbers are
enabled-to ship-theie-goods-as-enclokures with-large-con-
signments--ol-stationery from- wholesale- stationers.

= may not -be-generally known -in Canada that alarge
share in the manwgement of the British publishing
Tiouse-of Thomas Nelson- & Sons-as-taken by anative

of the Dominion, tho -.un of one of Canadals most fam-
ous statesmen. G. A Brmm, who b(‘«'amc managing

Arustes of the busmcs:. in 1842 on the death of Mr.

Thomas Nelson, A1 |
Hrown of Tanata.

~on of the late dlun. George

PR
e wa~born m Tobfants in 1860-and:
reeenied lius varly cdocation at kpper Canada Cuollege,

matricolating at Toronte Tnneesaty m 1885, The -same
vear lie went to Seotland: and attended Merchiston
Castle School. Edmburgh, for a short tune, going in
155 1 Kmg's College, -Cambiridge, whete he remained
nutgl I3 After that he spent 1 ¥ear of two in leamn-
ing the busmess of an accountant i the office of Tand-
wmr. Janmesen & Haldane, ar Fdmbargl, and finally
went tn Parkside. whers Nelwin & Nons have their
prnting warks.

In 1966 Mr. Drown was cleeted liberal Member of
Parhiament  Ivr Central Edinbingh, He sat for this
cun<litneney mnld the geperal cleelion of 1905, when he
yelited o bumibess pe@arons

11 o closelt ennected. beth g arth and- mamag{r,
with the Nddson tamidy His mether was i ~ister of Mr
Hrmzas Nelson, . and e hoewl! maned lns vousan
W Ul

The tuaness o Thoema~ Nelwn X Nons &~ among the
Hlest o the lmzer pubiledons hees ol Great Pritain.
Thirr weietalions 1 Thomas Nedson~ have been dzsotic
siml wih it M Themas Nelaan. 10, fzid its {ounda-
Yudr ere than a centusy age m a small shop in ont
of the quamtest corners of 1the old- teewn of Edinborgh.

Mr. Thomas Nelson, 1L, in. association with his brother
William, established a complete bookmaking factory,
and extended the operations of the firm so- greatly that

mors-commodious=premises-had- soon-to-bs-obtained:ncar
the original site.  Not dong afterwards the firm ‘built
Hope Park Works. at -the -entraiice to the Meadows—Ed-
inburghis ('cnital -paik. These:-grew steadily, till-in 1878,
when they wete -hardly adégquate for the ruuurcmcnts of
the business, they were burned to the ground.  There-
upon the fifm- creeted their preseat works at Tarkside,
Edinburgh. The buildings, -covering four acres, -ave
mainly in one floor, lightel: from above, and no -effort
has been spated to make them models in-every respect.

Great printing plants are of little iisé without a
publishing businéss large enough to keep ‘the -machinery
steadily -going, but Messrs. Nelson have found- little -dif-
ficnlty in seleeting pubhcatxom which have had a very
Targe salz. and kept theéir presses fully employed. When
free oducation was introduced in Great Britain, Mr.
Thonias Nelsoir. 1L, published=his Royal veaders, a-mast
suceessful series. They have -been-used all-over-the Eng-
hshfslmﬂrmg world. After a lapse of over 30 years the
oiginal houks still waintain 2 very large sale. Itis
interestinge 1o note in this conncction that Mr. Nelson
Was assisted in the-editing-ol these hooks-by the Supec-
intendent of Eaucat‘m\ in New Brunswick, and -that the
very first eopics sold were-for use in-the New Brunswick
~chools. Thus Canada ‘had’ some part in preparing o
series -of books that has faught millions-of British sub-

An jnterest ‘Reotary P
wuin, b “‘ —n. anl  Exhibited in the
Exhivition. dﬂ“hm the Nonl Mn.

“The Press-ia nowin-Parkeide

jects to read. Out of the Royal m&u\ ‘has been-devel-
uped thc Ro\*ﬂ school” series. which contains 1Mnt 1

"w- E
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thousand school hooks, covering every branch of prim-
ary school work., Additions are constantly heing made,
onc of the most recent heing a new series of readers for
Nova Scotia, issued in 1906. In recent years the books
published in the Royal school serics have embodied the
most modern ideas of teaching, and every development
of modern printing and color work has heen used to en-
hance the value of the books.

A branch warchouse was opened in londen at 35
Paternoster Row—the very heart of the publishing cen
tre—about 1570 and fully half the business of the firm is
transacted from that centre.

Messrs, Nelson were the first British publishers to
open a branch in New York. It has developed into a
large Bible business, operating a plant of its own in New
York. The New York branch some ten years ago organ-
ized 2 committee of Aumerican scholars for a new revis-
ion of the Bible, and the result of theit labois—the Amer:-
can Standard Revised Bible=was tswued 1 1901, The New
York business has recently been amalzamated with K.
- & J. B Young & Co., and turped into a limited com-
pany in which the Edinburgh firm hold the controlling
interest. At the same time the firm acquired a large
interest in the Bible business of the King's Printers in
London—Eyre & Spottiswoode (Bible Warchouse) L.td.

The business is now in the hands of Mr. Thomas
Nelson, 1., his brother, Mr. Ian Nelson, and Mr. G.
M. Brown. Of rceent. years, the firm have extended the
area of their publications. While the school book and
juvenile departments have not been necleeted, they have
made a speeialty of other branches, such as the New
Century Library (large type standard wvorks printed on
very thin India paper, colored toy books and cloth-hound
English classics, published at sixpence.

Messrs. Nelson's recent suceesses have been largely
duc to the perfection of machiners in use at their works.
enabling them to produce new beoks considerably below
the current cost in the printing trade. They have just
crected an additional factory equipped with every de-
vice that cngincering science can suggest, in which all
the operations of book manufacture will be done by ma-
chinery, hand labor being only used for feeding the ma-
chines. It is believed that the creetion of this factory

is evidenee of Messrs, Nelson’s intention to entor a new
field of publishing, by the issue af copyright  fiction at
prices which will cause some surprise in the publishing
trade. hey have already proved that non-copyright

Metirs, Nelson's London Branch Ofice and Warchouse,
33 Paternoster Row., E.C.

books can be produced in neat cloth bindings at  six
neace. The facilities in their new factory should enable
them to produce copyright fiction at a correspondingly
remarkable price.

Parkside Works, Edindurgh (with Arthur's Seat in the Background.)
11
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SUCCESSFUL ADVERTISING:

Who Pays For It ?

8y T, Johnson Stewart

Once upon o fame the writer gently hted to a friend
i the bouk and stationery business that he ought to ad-
Yertise.  The stim went down on our comversation right
then aud there. My frrend gazed at me kindly but sadly
asaf | had asked for the use of ten dollars of his money
for just ten days.  Advertise!  Why L might as well have
nsked that man to take ont an accident poliey insuring
the dog kennel i the hack yard against the vagaries of
an carthquake. Advertise!  That man would have com-
mitted bigamy cheerily rather than spend a fifty dollar
hill on advertising. No argument at my disposal was
keen enough to pierce his (riple-plated prejudice. e
had only one competitor—a wide-awake gentleman who
reahzed the cash value of advertising.  And my friend, of
course, was payving for the other fellow's adverlising.
Some people appear generous when they are only short-
sighted. My friend often seemed really philanthropic.

[ ] *
L

Theres a {own of 10,000 jnhabitants in  Berkshive,

Eugland. There were three hooksellers in that town.

*tocceasionally ** cheaper than his competitors. There were
two weeklies published in that town and young Jones-

his name wasn 't Smith, and so we have called him Jones
—-occupied spiace in both. And lie oveupied the same
space. upper right hand corner, front page. in both pap-
ers steadily. At that time 1 was an ordinary layman as
far as advertising was coneerned. DBut I was interested
in books.  Like Dr. Johnson, in some respeels at least, 1
had bonght books, sold books, read books, wrote books,
borrowed books, and forgot to return them. And I was
interested in this young man Jones, the bookseller. 1
always wanted the new book and T wanted it quick. Jones
always had it. He knew what the publishers were doing
all the time--even the piratical publishers of the G.S.A.
It was immaterial whether the new hook was on science.
philosophy, religion, whether it contained fietion. poctry
or biographieal sketches—it did not matter whet the new
hook contained or who was the author of it Jones had
it on his shelves. When one kuew Jones one simply hadd
to deal at his store. But I do not suppeee that 1 wenld

3

1007 Exhibit of the Musson Book Co., At the King Edward Hotel, Toronto.

Several years ago the three waited patiently on business,
They didu’t hustle. That was against their prineiples.
Luckily. frun an cconomic standpoint, one of the tro
warried a charming young widow, who believed firmly
i Jaying up her Ireasure on this terrestial plane.  And
wnr Iriend abandoned his business.  The lady was enough
for lim to manage. A young man, with “foolish no-
tons abont advertising.”” succeeded the gentleman who
exponsed the widow. He sired up the situation pretiy
thereughly and then with the dare-devilry, or the enthus-
nsm of yoath, he started out to let the people of the Royal
burough kuow just what he intended to do.  He was won-
derously frank with them.  In his opening announcement
he told the people of that town that hie was going to do
snare business than all tho booksellers in that and adjacent
citics. He told the people with cheering confidence that
he expected the larger share of their patronage because he
could supply thelr literary and artistic wants better and

13

have ever known Jones—if he had not used the pub-
lieity columns of the loeal papers, Jones’ short
talks, appearing in  the papers may not have been  ex-
cellent advertising. But they sold his goods—not only
hooks: but all the other lines hie carried. And young
Jones, with the - foolisl: notions about advertising,’” has
done more for the higher education of the people of that
town than all the preachers and teachers in it. Because
Jones believed in advertising and it paid him to adver-
tise. At the end of his first business year he told me
that his business was casily $3,000 better than the com-
bined sale of his competitors—which was a  modest
claim to make under the circumstances.

Jones spent the equivalent of his rent innewspaper
publicity, and he backed that up with a useful and in-
teresting little booklet—just a few pages—which he
published quarterly. Jones’s Quarterly contained a list
of the new books and a few sentences of pertinent eri-
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ticism, clipped from the Tondon press, on ench hook, the
amount of criticism never occupying more than one page
of the booklet and seldom exceeding half a page. All
Jones’s advertising created desire for his books. It roused a
curosity which landed one in the People's Library—that
was Jones’s name for his store, and the people liked it.
‘Uhat curiosity svon reached the buymmg stage, when the
suave Mr. Jones got started.  Before the end of his first
year in that town Jones employved two smooth assistants,
His business was much befter than the best book busi-
ness in o neighboring eity three tumes the  size of his
town and judicious advertising made his business.

1 realize just as clearly as auy man that it would be

suicidal for some small dealers lo spend the equivalenl
of their rent in advertising; bul 45 per cent, of the men
in the trade could apend that amount very effectively,
while 95 per cent. ean advertise, and should advertise,
more than they do. Cirenlar advertising seldom pays.
The average bookseller and stationer will find it a pro-
titable investnent to state their values in the loeal papers
—-not onee or twice, but pretty regularly. Yon ean pro-
duce effeetive advertising only by having o thorough
grasp of your business alung with a fair knowledge of
your probable customers’ wants as well as tastes. The
man who can create a desire for literature—the posses-
sion of it—is generally an effective advertiser.,

POINTERS FOR

Don't forget the twenty-fourth of May when laying
your plans for May business. This holiday will always
be extremely popular with the rising generation, as it
furnishes an excellent excuse to let oft fireworks. Al-
though fireworks bear a closer relation to the business
of a toy-shop than to a book and slationery store, in the
staller centres of population the handling of such goods
has become the legitimate provinee of the stationer

This bemng the case, as You have probably discovered
by your own cxpericnce of past scasons, it behooves you
to hunt up the record of your last Victoria Day fire-
works sales, and find out which is the best selling line.

Stimulate the Desire.

Having accomplished that mmportant research into the
lustory of your store, hegin early to inform the public
that Victoria Day is a proper day for fireworks cxplod-
g, flag-flying and all manner of patriotic ceichrations
Don't allow the desite of youth tu celebrate to wane in
the least, as it means helping oul what might otherwise
be a somewhat dull season.

‘Then there are the other necessaries of celebrations,
like flags and bunting. Early in May bring these goods
well to the fore: and as an example for your fellow
citizens to follow 1t nught be well to spend a little time,
a few days before the 24th. wn decorating your outside
store front.

Post Cards for the Visitor.

My is usually the month in which lake navigation
(as far as passengers are concerned) really opens. Tour-
ists begin to roam over the countryside, and exceeding
dull must be the town which does not centertain during
the summer, quite 2 number of them. Your town,
wherever it is. is bound to have a number of visitors m
it during the sunny moath of May—and many more later
on. In these days of thue picture post card, rarcly doces
@ person leave his native piace, without first being
pledged by multitudes of friends to ““drop them a card
vecasionally.”

This card habit is onc of the best fads that ever
struck humanity, from all points of vicw, with the pos-
sible exception of the postman. It pleases the sender, and
the recipient, and it is a good source of profit to you.
In May bring out vour best lines of local view cards and
serial comics. Also devote some of your window space
to souvenirs of the town, especially those of the more
portable kind. Above all, don't forget to let the visitor
Know where you are. An attractive, *‘stick-out-in-the-
street” sign is invaluable for this purpose. Remember

MAY BUSINESS

that nowadays, the first thing a visitor does alter find-
ing his hotel or his fricnds is to hunt oul the post card
shop. Make yourself easily found by the visitor.

Photo Supplies.

If you are carrying photo supplies you will do well
to mahke the fact very prominent, and aim especially for
visitors, as the camera habit is as universal as the post
card habit. When a visitor is sure of a source of supply
near at hand he won’t be too stingy with the supplies
he has brought with him. Films and plates are ihe
mawm things demanded by  the tourisi-camera-man  or
woman, amd probably an occasional camera.

A Prize for the Boys.

It is a good policy to get in a line of the cheaper
sort of cameras—those at $1 to $3 retail, to catch the
boy trade. llow would it be to offer a little prize, say
an awr-rifle or some other thing dear to the boyish heart,
to the boy who takes the best photo during any stated
period with any stated kind of camcera ? This has been
done over and over again in other lines of goods. It is
one of those old, yet cver new dodges, which never give
out, for the simple reason that it is based on the human
love of friendly competition. Stay a winute ! Why con-
fme such a competition to the hoys 7 Have another one
for girls, with a prize suited to them. By doing this vou
will not only vncourage the sale of photo supplies, but
will encourage the love of art in all the competitors.

The bookseller and stationer is a fortunate individunl
in that most of his wares, like photo supplies, are such
as tend to the clevation of  the human mind. In the
single case of fireworks, however, (remarks the cynical
sub-cditor) they tend to elevate sections of the luunan
hody.)

HERE'S A CHANCE TO MAKE A
DOLLAR.

We will pay One Dollar for cvery *“‘pointer”
used i this column which may be sent in by
any clerk or traveler. Remember that all point-
ers should refer to husiness for the montk ahcad
of the next expected issue of Bookseller and Sta-
tioncer.

Send us in a “pointer™ for June business,
and, if we use it in this column, we'll send you
a dollar.

13
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SHOW CARD WRITING

BY CRAFTSMAN.,

iContinued from March Number.)

Brush Script Capitals,
{See March aumber foe illustrations )

Letter A 1, from N down aud areund (o B Now
“trake 2 to chade stroke 1 Stroke P (not numbered)
fram A to Co Stroke 4 down and around to D, Stroke
S to complete the letter, shonld be made in one stroke,
with pressure on the brush ot the thick part,  This
~troke shonld be practiced separately. 1t resembles the
firat stroke an letter Xo

letter B Begin at W\

abcdefg
hijJklmn

Stroke 1 down  and  arennd

opqrsty
VWXUZ&¢

Shaded Block Letters.

to B Stroke 2 trom A to €. Stioke 3, beginning at 1,
with slichtly intensfied pressure at  the  start,  then
hzhtly down awd arennd 1o the (op, making your loup,
anzing down and aveund, Strekes 4 and S0 to shade
the 1wo loops, and stroke G from A to the night, and
then the mner hower loop (ot marked on copy)  of
stiohe 1

fotter € From A down and around to B. Stroke 2
trom A to tie mght to Co Stroke 3 tush off strohe
2 Strohe 4 trmn B down, Strehe 30 A to DL

latter D Stroke 1, trom A down to the vght, form-
s the boop o the lette arenud 1o the nzht apward,
then ternane the curve to the top lett to B Ntroke 2
trom A 1o U Strahe 4 trom A 1o the nght - Stroke 4
Lttt neted 1 o 1lt the nizhit haud curve fon X down The
“tivhes showmge e the etters B oand D
arist e them, hat tvey were made
i ertor, mathing the central strohe oo thm at lirst

Laetter £ Bean at A, tollon thie ontsude stroke 1 to
R, strohe 20 trem B oto the wmner Toap, then strokes 3, 4,
%ot and 7 where wdicated. The apper B loop requares
mach practiee The small ving leep an the top of the
letter G ean then be more renhly Temned.

The tirst strohe of fettos 11 I LKL VL and W, s
practically the same. The loop an the letter K begius at
F. Strehe 5 doenn and arennd the Joop, down again and
areund (o Fo Letter P hems at N Stroke 1 down s
areund, makine the leep to 130 Stroke 2 trom C dowa,
awrennd, passinz A te D Letter Q bezins at A te the
fe11 and down arend to F.

Jatter & Strohe 1 trol A o B sts centre. Sivoke
! et potabi eotrplete tue centie det by a down sMrede.

centtal heany
were lelt as the

Letter ‘T beging at A, continuing to the curve to the
right, then down  and  up to B. Stroke 2 shades the
carve.  Stroke 3, from B to the left in one quick sweep,
then curve to (. Stroke 4 from B down to D,

Letter Z—8troke 1, from A to B, Stroke 2, from B
down and forming the little loop at the left, lhcn down
and around with a snappy, quick curve to €. The sign
& is begun at A, Stroke 1, up, passing € and down o
B, Stroke 2, C 1o D, then shade upper loop, stroke 3
Stroke 4. from E down and up to ¥, Practice thoroughly.

Shading.

Excellent examples of shaded letters are heautifully
lustrated m the et marked **Shaded Seript,’” in March
number,  coupled  with the two cuts of shaded block
and shaded Roman herewith given. This work is all done
with flat brush strokes. 1t should be necomplished quick-
Iy, The various letters offer excellent examples for prac-
tice. and the student 1s requested to study them all eare-
tully. When you shade letters have your paint easy-flow-
ing. If you use white paint do not feel uneasy bheeause
it looks faint when yon shade at fivst, beeause it will
dry ont much whiter and should be used very thin on
tinted cards,  IL you shade in gold be careful to con-
stantly mix it and do not apply too thick with year brush.
Shading in two colors is sometimes destrable, but the
use of several colors is only in practice among those
whese taste is sometimes lacking and we wounld not like
to =anction it.  Very narrow letters. it shaded with
halt-ineh brush, often present a highly attractive appear-
anee,

Slaut letters ean be shaded to good advamtage. Yet-
ters that are erooked or poorly written do not show their
mperfections if the imperfeel lines are not shaded exact-
Iy pavallel.

The shading may appear on the right and upper ends

ML@&LMN<
QRSTWU
XYZ &¢

IR

Shaded Roman.

i devired. Other methods, seldom used, make leflers
appear as thane®y falling forward or backward.

Price Tickets.

The student who has followed and faihfully practised
the preceding alphabets lustrated in this series of arti-
~les should new be 1 2 position to executte a fairly good
price ticket.  The numerous priee ticket illustrations in

AT ¥5 =+

se TRDEUNTS
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this and the Tollowing articles ofter to the student wmple
oppartunitis for studying designs of tickets ax well as
pen and brush lettering,

The colors of the designs from which these photo
engravings were made are mentioned in detajil. - These
may, of course, be vhanged to suit the fuuey of the
maker or 1o suit the coloix of inks he may have on hand,
The actual sizes are just four limes the dinensions itlus.
teated.  No. 204 s white, with heveled cdwes; 205 and
216 white, with gold bevel, and double gold edge-line: 206,
white virele on faney blue eard with bevel edges 207, wold

tousers ToUnler
Seven Dellars

edge. white card: 217, gold edge. black cavd, raised em-
hossed gold centre: 208, dark grey mat on light xvey
enrd, beveled edges: 200 and 218, plain white with gold
bevel; 210, egg-shell mat, with faney gold bevel edge.
embessed gold ornaments. wreen centre: 211 and 220
white and black hat viekets, with embossed gold eiveles:
N2, pink shield, glued on green shields 213, shoe ticket.
white mat. faney gold edge. gold ornaments, Mack ecen-
tre: 214, olive green svit ticket: 219, grey card. with
colered painted floral sprays 220, heliotrope shoe ticket ;

247, 938 and 289 have shaded back-gronmds, made by using
an air beash.  On number 238 the dark liaes are gold, and
949 has a coloved foral spray,  No. 240 has o faney vdge
colored in red in the centre and blue on the ends, and 241
lns a whazed bevel edge. Noo 221 s a liht geeen exge-
shell wat, with faney wold vdge and embossed gold orna-
ments, the mat is ghied  on purple beveled eard; 222
heliotrope shoe tisket, with gold embossed  Frame: ’.3.'3-!.
imitation light onk emd with bevel edged 224 itation
burlap grev: 225 and 227, black waterpool, with bevel
edges: 026, white wat, with faney woll edge and eme

ot

by ssed gold arnmnents, glued on a0 white beveled, zieg
aed having o white paper centre: 228, white mat, witly
faney zold edge, mounted on imitation lizht oak panel:
280, white eard, gold bevel, rococo gold sevollss 231, wreen
hat ticket:s 232 and 2335, gold emboessed hat tickets: 243
and 23, shoe ticketss 246, gveen linen, with white bevel,
These hat tickets ave very thin strips glued en the
ceatre of the back.  The glue is only put on one end,
so that the strip ean readily be slipped into the hat hauld
and the trkel proteet in frewd of the oo,

1%
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‘ MONTHLY REPORTS ‘
FROM TRADE CENTRES

MONTREAL.

Brisk Easter Burincss Experienced—Common Prayer and
Devotional Bouks Steady—Framed Texts and Ex-
tracts from Authors Selling Well—Popular
Music in Demand—Datest Popular
Songs on the Market.

Ottire 0f BuohsELLEK AND BTATIONLE,

232 Ml Street, Moutresl,
Apni % 107

General trade with the booksellers and stationers has
found 1ts level agam, and is now running smoothly. Al
merchants  report  having done an  exceptionally large
I3aster bhusiness. Books and souvenir cards especially,
are greatly admived and selling well.

Thete is a steady sale of common prayer and devo-
tional books at the present time, in both leather and
cloth. These works ate exhibited in window displavs to
rreat advantage. Books on  history, biography amd
travel are sellig well. For geaeral literature the  de-
mand 1ematus steady.

“The Beloved Vagabond,” by William J. Locke,
autlhor of * The Matals of Marcus Odeyne.’: is doing
well On account of the appearance of this hook, sales of
his catlier works have revived, and a large demand is pre-
dicted for future months. ** Runuing Water,”™ by AL W,
AMason, author of * The Four Feathers.” and * Paul,”
by I F. Benson, author of ** The Angel of Pain,” are
wtocked largelv  Booksellets ate also having many calls
at present for Rernatd Shaw's waorks, due no doubt  to
the interest aroused in this author by Forbes Rohertsan
and Gertrude Elliot’s, as well as Elen Terry’s recent
petlotmances of his plays.

The Easter trade has given an fimpetus to the sale of
framed texts and extracts from authors. Seleet lines of
den mottoes, suitably framed in dark eolors, for presen-
tatton, are pronnnentiv  displayed by many merchants
Lines of Tatest comlque pictutes direct from New York
are on exhibition, and merchants anticipate a share of the
picture trade on these lines A few of the bhest are:
“Skidoo.” “Having Time." and “The Blow That Killed
Father ** Romington's Canadian eowboy pictures are also
selling well

The latest socictv statwiopery on the warket is Whit-
nme's French Chambiay Colorings of this paper are
IFevptian blue, ash gray and  London white The sizes
are Nezent and Parisian, 1 and 2. 1t retails in the vari-
ous colarinzs at 30¢. per quire. This line of paper is now
bheeosmme yuite popular. Other quite popular papers are -
Eaton Hurlbut's Hot Pressed  Velum, sold onlv in
white colorings, and French  Orcandie, principally in
dainty colors  Tn ke Black bordered paper, linen is still
mevailing. Writing papet put up in pound packages is
becomtne quite populat and will be much in denand for
thee vacation trade

Musie department~s have heen extremely busv through-
witl  the wmenth of  Marelh Sueh sengs as the ** Hotv
City 7 Faee to Face™ ** Rk of  Ares,.” and * Be
vorid the Gates of Poradice” were lareelv in demaund at
Festertnde  The Walbur ** Vadse Bnlliante” is also hay-
e ey latge sales lately This paece of music is pub-
hishied by the Dedmar Publishing Company, Moatreal,

The most popular songs in the Montreal departmental
and music stores at the present time are: Vesta Vie-
toria’s ** Poor John ' and '* Waiting at the Church,”
Mabel MceKinley's *“Golden Rod' is also sclling well
Miss McKinley is the nicee of the late president of the
United States. This lady is best known as the composer
of the popular songs, '* Anona ' and ‘‘Feather Queen
Buth of thesc songs proved great syccesses. Among the
coon songs,' If the Man in the Moon Were a Coon,” is
probably the most *popular. The publishers class this
songz as a combination of classical music and comical
words. A song which has come into great popularity in
New York, is being sung by Miss Alice Lloyd, the dainty
English comedienne, “Never Introduce Your Bloke to
Your Lady Friend.”” Miss Lloyd describes this song as
a cockney lady’s lament. Tt has not yet gained a place
on the Montreal market but will do so shortly.

Post cards are still holding their” own. Table and
window displays were prominent throughout the month.
I eather post cards in ** Teddy Bear ' cficets, are meet-
iz the public's fancy at the present time.

L. C. M.
———

TORONTO.

State of Trade—Effect of Lord’'s Day Act—Buyers in
the City-—New Buildings Projected.

Office of ROUKRELLER 4¥D STATIONER
10 Front Rtreet Faat, Toronto
Aoril 12 1907

Business for the past month has been satisfactory
ving for next {all is in progress and the Toronto houses
making displays of import lines report increased orders.
Rook travelers are all out on the road and the majority
of spring publications have appeared.

The Lord’s Day Act is causing considcrable loss to
same Toronto news dealers. It has been gencrally under-
stoad that all United States papers actually in transit
Eefore midnight on Saturday would be allowed to go
through, thus enabling customers to be supplied carly
Monday morning. For the first two Sundays in March
this was done. But on the third Sunday the papers were
stopped at the international bridge and held all Sunday
and permitted to go through on Monday morning. This
caused the customer to wait for his paper until tL1R
londay morning.

Mrl Geo. Kelly, who for vears kept a book store at
the coruer of Yonge and Elm streets, accidentally caused
his awn death on the night of March 18, by drinking car-
balic acid instead of mcdicine.

It is hecoming o very general custom for dealers from
all aver Ontario to visit Toronto ahout this time of the
vear to see the displays of import lines. 1t is found that
this is the most satisfactory way to buy. Ever since
the middle of March there has heen a steady stream of
buyers coming to the city. .

The Musson Book and Publishing Company have lct
a contract for a six-storey warshouse and salesrootas,
covering an arca of 54x89 feet, which will be erccted on
the southeast cerner of Duncan and Richmond strects
The plans are boing prepared by Architect Henry Rimp-
son. 1t is to he ol the popular mill construction tvpe,
which has bheen approved by the fire underwriters for
slow burning qualitics, and will be equipped with a mod-
ern sprinkler svstem.

Rusiness Systems  Ltd.. arc crecting a fine new
bulding wn the west side of Spadina avenue, south of
Ring street. The building will be 60 by 130 feet vy
storeys high and will cost about $50,000.

1¢
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Mr. W. C. Bell, of the Musson Book Co., left Jast
week on his annual western trip, {rom which he doesn't
expect to get back until the middle of June. He travels
w partnership  with Mr. Woods, of Warwick Bros. &
Rutter.

The land at present occupied by Sutherland’s hook-
store, on Yonge street, has been sobe, aml the purchaser
intends crecting a new building. So Mr. Sutherkuad will
soon have to move.

AMr. 8. B. Gundy, Canadian manager of the Oxford
P'ress, has sailed for England.

The wholesale book department of the Methodist Book
aund Publishing Co. ar¢ moving fiom their present  re-
stricted quarters to mmore commodions regions on he
seeond floor  The change has been rendered possible by
the erection of the new addition to the building.

W, R
———

ST. JOHN.

Butiness Quiet—Some Travelers’ Reports—New Litho-
graphing Firm Incorporated.

StoJom NB, Apm1d 137

The general trade throughout the Mavitime Provinees
has been very good  during the past month. Just at
present business is rather quict and merchants are pre-
paring their orders for school hooks and school supplies.,

Your correspondent a few days ago visited the  es-
tablishment of J. & . McMillan. ‘This firm, which has
suffered greauy from fire on several occasions, is now
fully cqupped with up-to-date machinery amd stock and
the building presents a fine appearance.  Bvervthing is
conveniently arranged, and the firm report that  they
have cartied on a very suceessful business during  the
past year,

Mr. Perey Po Gunn, who was [otmerly traveling repre-
sentative for J. & Al MeMillan, is now with McFarlane,
Nou & Hodgson, of Montreal, and on his visit here i few
days ago, e reported that  he was meeting with excel-
leat success for the new firm.

Mr. Archic McLean, representing W. J. Gage & Co.,
of Toronto, in the Maritime Provinces, is also a former
cinplove of MeMitlan's.

Mr. Fosdick, represeating Copp, Clark Co., was in
the city recently.

Mr. McGregor, of the J. €. Wilson Co., Montreal, re-
ports business first-class in this scction.

Messrs. Robert 1. Jamieson, Fruest G. lligginson,
of Montreal ; William C. Clarke, Marguerite Clarke and
George A. Macaulay, of St. John, are secking incorpora-
tion as the Maritime Lithograph Company, Lid., with a
capilal stoch of £24,900.

et e,

WINNIPEG.

Baster Trade Brisk—New Store Opened—Death of a
Prominent Bookseller.
Office of BiK<ZLLER AND NTATIONER.
Roowm 511 Union Hank Bullling,
Winnipeg, Apni S, 1920

Faster trade was very active in the Winnipeg stores,
displays of Easter novelties being supplemented by goad
advertising bringing brisk trade.  Prospecls for Spring
business are cousidered very bhright,

“The Prisoaer of Zenda™ was presented last month
at the Winniper theatre and loeal steres displaving the
book during the week of the play report a0 brisk sale,

Picture post eards are a very profitable line in all the
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Winnipeg book stores; one local dealer in conversation
with Bookseller and Stationer estimated his sales at al-
most $4,000 per year. Little attention is required to
push this line ag the displuys sell the eavds readily.

Russell, Lung & Co. expeet to open their seeond store
in the new Aikins Block on Portage Ave. next Saturday.
Tt will be one of the finest relail book stores in Cannda
and illustrations of the interior will appear in an early
nutber of this paper. The old store on Main St. will be
continued, speeial atlention being given to offles sin-
tionery and supplivs. The school books and educational
supplies of all kinds will be carried in the new store.

At time of writing the John AL Hart Co, have a good
window display of picture post cards.

The death oceurred suddenly in Winnipeg last month
of David Blackwoeod, a  well-known boeokseller. M.
Blackwood had 15 years’ experience in the book and sta-
tionery trade in IHalifax and New York. Tu 1903 he
moved to Winnipeg and in partuership with Walter J.

THE LATE DAVID BLACKWOOD

Hagel, commeneed business at the eorner of Portage
Ave. and Main St. When the store had to be torn down
to make room for the new Nanton Bloek he removed (o
a site on Mnin St farther north, and partnership with
My, Hagel being dissolved about that time, Mr. Black-
wood continued the business under his own name,  In a
hide less than four years in Winnipeg My, Blackwood
stceceded in buillding up a good business and his carly
death will be mourned by a wide cirele «f business and
social acquaintances.

< Friday the 13th,”* and “‘The Port of Missing Men™’
are among the best sellers this month.

¥. R. M.
——

The Torouto trade had a call from Mr. and Mrs. It
J. Soden of Peterboro recently.

Mr. Bevin Hay, formerly of the firm of M. (i, Hay &
Son, stationers, $t, ‘Thomas, has aceepted a position as
traveler with a Toronto wholesale stationery fitm, from
Winnipes to the coast, e was entertained to a banquet
by the Falbot Club, St. Thomas, of which ke was a lead-
ing member, on Satmday night, March 9. e was pre-
sented on behall of the club with a congratulatorny  ad-
dress and o handsome traveling bag.
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CHRISTINA= WII.LEY,—'SALTCOATS SASK.2=*1 find
Bookullcr and-Stationer- most-useful=in-keeping-me- “up-to-

date,living:in- -such-a-far-away ;pBlTn the Northwest.”

ADVERTISING vs. ‘PRICE-CUTTING:

OMPETITION is said 1o he the life -of trade, and
C <o i is. Coinpetition m merchandise hetters the
merckandise and- creates more users -of- it, Which in- turn
cteates a demand for mere merchandise  The ramifica-
fops of-cotnpetition extend away beyond-the houmdaries
of wmete Business. They extend inlo every ‘hranch -of -hu-
fal acthivity Every active agent cvery human activ-
everlasting) -otit-do other active
agenls wahesame-lue. T he small=schoolboy who-colicels
postage stunps, strives lo outwit=the othier=hoy-in-the ac-

qusitien of philatelie treasures, Laler on in ldife the

My s striving o

same oy tres to outdo thie same and other rivals in
1lie production ol Plotdgraphs -or the collection of -post
cards-or any one of more-of a-= hmmn‘d other things. And
1he name of this active oy tand-Tus sisfers) s Jegion.
The chiangng Tashions clothiag; the modern hook
the modern play | the -modern sport ; -every-
s short, Ut shows the shightest sl of Lok

anal=picture .

Thiue.

the -fight.

Ahe vicloty was Tightly,

erally a man wm. the “hlft ot tradc.

Ahrough -the liead softice,

tinuous -development is hut an -evidinee and Tesult of
competition. '

Competitive. Arade does not only mean rivalry inspro-
duction or sale of u)mmclu.ll articles for cansumpti=n.
Competition should meladie all the cforts of the Juer-
chant. buppoﬂnb you get a line of new goods Shipred

1o your store, amd the chap- around the-corner gels-ome

foo. Dot start in cutting prices ' Dont Jet the tom-
petition- of the roupd=the-corner-an -have that éffect.
Put all your-combative <faculties into-the art nf aringiae
your goods before the puhlic.

- Luet your round- thescorner-frivd awl ourself remem
ber, that competition in customer-hunting, wiith i~ U
same thing-as-advertisingis=the- fhing-which- -will:resalt in
beiefit to- both-of you. If -vou alofic advertised 1@ would
not reach ihe -ceyes and cars of as large a hody of pros-
pective  buyers as if Joth rouid-the-corner ands syourscll
advertised:  ‘The more the advertising the mote the de-
mand for the gomls advertised.  Round=the-coftier will -
zet some of the frade, and it is onlt fair amd proper.
But -chough- will- come -into “you to well repay you for
And vou will ‘have the satisfaction -of know-
jng that the -fight was open and above-hoatd and: that
‘to-the bhist advertiset.

There-is-it{le-excusefor: pricescutting -where hes irade
of_adarge hody of possilile huyers-exists, upon which:can
I -practised-tlhic art -of advertising. T:ét tlere ‘he-cnough-

-compétition in advertising, and ihie quality and- qummtv

of goods sold will-:kcep- on -increasing. ‘But pricéoutting
wrecks trade and is not-fair fighting. In a book review-
o i -tliis number, cailed, “The Making -of a- Merchant,”
by Irarlow N. Higginbotham, -manager -of- a -Chicago-mer-
cantile -coticern, which emplms seven thoue.and pcopk,,
During lus Te-
marks on the subjcet ‘he has this to say -on thic su\uu.t
of price-cutting : <flerc is scarecly 4 community 4 i1
which Alie really able merchant is not-cursed with- 1guor-
ant and teekless competition. ‘Cutling prices’ is the
favotite diversion of the mérchant who -ought, by goodl
Tights and natural -ehdowments, to have been a-farmer,
a-hlacksmith, a-tarpeater -or an- _artisan -of some-sort.”
GET AFTER THE BANKS.
BRANCH bank -in any Canadian. town s as much
of_a localzhusiness.as-a- ‘hook_and atationery store.
Thc bank looks 1o 1lie merchants of -the town for ‘husi-
ness and- gets At Its success depends to a -considerable
extent-an-thes -prosperity -of=the= SJocalzhusilicis=community.
This ‘being the-case, Why should-not thg -hank Teciprocate
as often-as possible?

Take for instance Alic matter ot supplics. ‘Branch
baiiks to-day alnost jnvariably sécure their stationery
jgnoring -local dealers. This- is
not- as -it should-he. I they cxpect the-§tationer to-pat-
Tonize -them, hey should in turn- -patronize ﬂm -stationer,
Wwihicnever the-opportunity aoffers. -

“For Ahis 1oss of ‘husiness, 1he ﬂ'\tmnm‘ s somehmcﬁ -



o

BOOKSELLER AND STATIONER

to blamo himsell. A hitle firmness might retain what
once he held. Let us urge our readers to make a strong
cfiort to hold this trade.
_.¢_
A WARNING.
IHIERE are several men who appear to be systema-
tically going about the country soliciting subscrip-
tions for the MacLean Trade Newspapers and Magazines
and are pocketing the procecds where they are able to
land a subscriber. Scveral people have been victimized
in this way. Some of these men are not confining their
cfiorts to the MacLean papers, but, from cnquiries we
have received from one or two of our contemporiaries m
the United States, are practising the same methods w
regard to their publications.

Business men and others are cautioned to  look out
for these fraudulent canvassers, and we would take it us
a great favor if they would notify us by wire, at onr ex-
pense, should they meet any of these men, as il is our in-
tention to prosccute them if we once get the hands  of
the law upon them.

No one is authorized to solicit subscriptions i us
unless he has our regular subscription forms and a tetter
signed by us giving him the right to 1cceive monsys on
our behalf. Our friends, the travelers, {requently  :end
us subscriptions, and, of course, where o merchant hnows
a traveler to be a representative of a reputable house he
may be sure that the subscription he may take will reach
its proper destinatiou.

We trust that our friends throughout the country
will lend us their assistance in endeavoring to land these
fraudulent solicitors. The names of the men and the lo-
caltties in which they were last heard of are: €. H.
Raymond, Berlin, Ont.; J. C. Murray, Farnham, Que.;
McDonald, St. Hyacinthe, Que. There is another, operat-
ing in Galt, whose name we have not yet ascertained.

—Qs_
A CUSTOMS TANGLE.

MERICAN publishers, who are aceustomed to im-
port quantities of English books, are at piesent
much exereised over a reeent customs decision, which
makes the royally fees on imported books a part of the
forcign market value and therefore subject to duty. E.
P. Dutton & Co. imported books at 9s, each. A contract
between the publisher and importer imposed the condi-
tion that on each book sold in America 7s. must he re-
mitled to England as a royalty fee for the author. The
New York appraiser added the 7s. to the 9s., and de-

manded the ad valorem duty on the total.

The absurdily of this decision vests on the indefin-
iteness of the amount of the author’s voyalty. The roy-
alty being based on the number of houks sold, caunot
be determined with any degree of aceuraey beforchand.
There has been friction in 1egard to the dutiable value
of books since 1577, but the customs officers have, lat-
terally, at least, accepted the iuvoices of Importers and
paid no atiention to the question of royalties. Puablish-
ers will. of comse. fight the new ruling to a finish,

PUSH.
I21SP on pushing 1 When you geb hold of a customer
do your very utmost to make him a permanent
one. DPush is part of advertising. ‘There is not muoh to
be gained by an effcctive advertisement unless it is push-
ced hard, If you Lhink oul,
work it hard until every buyer and possible buyer in

say a good cateh-phrase,

your locality knows that phrase and the meaning of it
as well as he knows his own name and address.

There is a merchant in Toronto who, when he open-
ed up business in a new locality, had painted on his win-
dow and printed on his stationery the letters, “W.S.I.B.
Thosc letters meant, *“*We sell the best.’ The cunosity
arousced in the ncighborhood by these four letters was
simply astounding. Many customers came in, and made
a small purchase, obviously for no other reason than to
inquire the meaning of these mysterious four letters.

Now, this merchant is a young man and a pusher.
When lhe got a customer interested in his trademark he
didn’t tell these customers what it meant and let it go
at that.

and sent their small purchases home for them, and wrote

He took their addresses in all cases possible,
the addresses down in his book. By this means he got
addresses on his mailing list which he possibly would not
have secured otherwise,

Barners are great pushers. A man enters a harber
shop with the intention of being shaved. He sits in the
chair, asks for a shave and gets it. As the barber is
sponging off the custoner’s face he suggests a massage,
or a hair cut, or tonic, and in gight cases out of ten thy
customers [alls in with the barber’s suggestion. 1f bar-
bers didn't push their opportunities like this there would
be few of the elaborately fitted up shops which now pre-
vail over the whole country.

As an instance of where no cfiory was made to push,
the present writer entered a stationery store the other
Jday and asked for a small notebook. The young lady in
attendance showed him  several kinds and he finally
bought one at 10 cents. There the transaction cended. No
inquiry was cven made by the saleslady as to whether
**There was anything clse 7%

Now a pusher would not let a thing like that occur
at any time, more particularly when no other customers
are waiting. When a customer has been given what he
asks for, the pushing merchant will try and get him in-
terested in some other line. He will, for instance, ask
him if he kas read such-and-such a hook ; or if he has
scen any of this-and-that hne of post cards; or if he
has scen this-or-that article or story in such-and-such a
magazine. And if the customer has not seen any of these
things, show them to him.

For a stationer who wishes to really develop all the
possibilities of his business there 1s nothing hke the mot-
to: *'Keep posted on all the latest deselopments in your
linc of business, and PUSI.”
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ORDER NOW

The White House Cook Book - - - 81.25
Premier Cook Book - - - - - 15
Beat It - - - By John Henry, Cloth .49
Natives of British North Amerlea B; C. Hill Tout, Cloth only 1.50
Emplre (A novel dealing with Imperial Federation) “ 1.00
The Woman of Babylon -  ByJoseph Hockingg, «  1.25
The Saint - - - By Antonio Fogazzaro, “ 1.25
The Patriot - - - “ « 1.25

Check to the K'ng = By Morice Gerrard, Cloth $1.25. Paper T5c.

PAPER EDITIONS
79 Cents Each

Saints in Society - - By Margaret Baillie-Saunders
The Dream and the Business By John Oliver Hobbes
Hope, My Wife - = By Miss L. G. Moberly

The Mysterious Mr. Miller By Wm. Le Queux
Helena’s Love Story = By Guy Thorne

Kid McGhie - - By S. R. Crockett

Made in His Image - By Guy Thorne

The Slave of Silence - By F. M. White

The Copp, Clark Co.

Limited
Publishers, Toronto

Lt oAt {3 ST B U S PR
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NEWS OF THE BOOR WORLD

MARCH BEST SELLERS.

The noticeable feature about the March list of best
sellers is the closeness of the three leaders in the matter
of points. Ifor a few months previously the leading hook
las greatly outstripped the rest of the six. Sir Nigel
occupies the smme position in the list as last month, and
appears to he a very steady seller.

Canadian Summary,

l—Lone Furrow, by W. A. Fraser ... 80
2—Port of \llssmg Men, by Meredith \lcholxon 7
3—The Doctor, by Ralph Counor ... . L. 1N
4—~Friday the 13th, by Thomas W, L'\\\son ...... 43
5-Sir Nigel, by Conan Doyle ...... .. w . 32
6—Bob Hampton of Placer, by R. P\rnsh e 22

———
PUBLISHING ACTIVITIES.

McLeod & Allen, Toronto, have securcd the Canadian
rights for Robert W. Chambers® new story, “The Younger
Set.” which will be issued carly in the fall.

A new cook book, ‘‘The Premicr’” has just been is-
sued by the Copp, Clark Co. It has a suitable cover dn?
sign and is bound in ofled cloth. its retail price is T
cents.

F. Hopkinson Smith's “The Veiled Lady™ and A, W,
Marchmoni's *“Jn the Causce of Freedom’ will be ready
soon. McLecod & Allen are publishing the Canadian
cditions.

During March the Copp, Clark Co. issucd the following
novels: *‘Check to the King,” by Maurice Gerard; “The
amond Ship,”” by Max Pemberton and “*Empire,"”” by
Basil Ewes.

The first, edition of **The Wages of Pleasure,” by J.
A. Steuart has been  completely sold out, and the Copp,
Clark Co. are now preparing a sceond cdition to meet the
vontinued demand.

In June, Frederick A. Stokes Company, New York,
will publish a novel of the San Francisco disaster, lfy
Sara Dean, eatatled “Travers.” It will be illustrated in
color by W. Herbert Denton. (Cloth, $1.50).

Norman Duncan’s new story, *The Cruise of the Shin-
ing Light,” has just been brought out by Henry Frowde
at the Oxford Press. A third edition of “The Lone Fur-

ow,” by W. A. Fraser is ready with the same pub-
lisher.
Mr. G. L. Dodds, of Winmpeg, is the author of a

little book secently published in Winnipeg under the title
of “the Last West; the Latest Gift of the Lady Boun-
tiful.™ Tt is replete with information of value to the iu-
tending settier.

Paper editions of the following novels have recently
been issucd by the Copp, Clark Co. at 75 cents: “The
Mysterious Mr. Miller,” by William Le Queux; ““Jules of
the Great Heart,” by Lawrence Mott and “Helena's Love
Story,” by Guy Thorne.

The Canadian trade would do well to remember that
the representation of the Catholic publishing house of
R. and T. Washburn is in the hands of the Copp, Clark
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Co., who catry {heir line of Catholic praver books,
aries, crucifives, images, ete.

IFrederick A, Stokes Company, New York, announce
two hooks on health for publication next month, They
are, “Worry: the Discase of the Age,”* by C. W. Saleoby,
M.D. und “The Art of Living in Good Health,” by D, S.
Sager, M.D. ($1.35 net, cach).

A new Canadian authoress will soon make a bid for
popular favor. Mclicod & Allen in Canada, and Double-
day, Page & Co in the United States will publish “*Car-
michae),” by Anison North, a Canadian. The book is be-
ing profusely illustiated and will be a credit to the coun-
try.

Arrangements have been made by the Copp, Clark Co.
for new editions of ““The IHeart of the Ancient Wood'
and “A Sister to LEvangeline,” by C¢. G. D. Roberts,
which have been out of print for some time. A new cdi-
tion of “The Right of Way,” by Sir Gilbert Parker, is
in preparation.

ros-

‘I'he Copp, Clark Co. will have ready Joseph -Hocking’s
new story, “A Strong Man's Vow' about the end of the
month. It will be issued in paper amd in cloth cditions.
the latter uniform with the writer's previous works. A
new edition of Hocking’s *Woman of Babylon® iz ready
in cloth only at $1.25.

The Copp, Clark Co. have sccured the Canadian mar-
ket for the newsboys' books by Herbert Strang, consider-
ed by many to be the successor of the illustrious Elenty.
The titles for the current year are: “'One of Clive's
Heroes, a story of the fight for India,” ($1.25); “Samba.
a story of {he rubber slaves of the Congo," ($1.25), and
“Jack Hardy or 100 Years Ago,” (75 cents).

“McLeod & Allen will have a number of spring novels
ready very soon. ‘The list includes “The White Cat,” by
Gelett Burgess, ““The Imposter,” by Harold Blindloss ,
“Felicity,” by Clara E. Lawghlin; “The “I'urn of the
Balance,” by Brand Whitlock, “The Brass Bowl,” by
Louis Joseph Vance, and **The Diamond Key,” by Alvah
Milton Kerr. These books will be issued in cloth wditions
at $1.25, and paper at 75 cents.

T. Fisher Unwin, London, wmounces a long list of
new titles and new editions in this number.  Among the
interesting new hooks appearing from this house ave “*The
Wit of the Wild,*' by I-?rn(\t Ingersoll (5s. net), **The
Face and How 1o Read T1.°" by Annie Jsabedln Oppen-
heim. F.B.I.S. (25, Gd. net), and **The Way to Iwcp
Well: l’mcllml Home Hints on Common Ailments,”" by
C. Stanford Read. M.B. (2s. Gd. net).

The Copp, Claik Co. have recently arranged for the
Canadian ageney of the publications of Sisley’s, Limited.
of London, consisting of the Pancl-hooks, the Novel-
buoks, and the Sisley-books. These include handsome odi-
tions of many notable works. Samples will be ready soon
and will be shown by the various travelers for the house.
They have also arranged for the sale in Canada of the
publications of T. Seciey Clark, Limited, including the
Kingsway Series of 6d. novels, **The Green Book An-
mal,” and many juveniles.
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ABE MAREIN, ofzBrown County, Indiana, by

AMERICAN IDEA, 'un,, w bydia  Kingsmill,

han Hub-
Dard, Indianapolis: The BohhsMer nll -Co—This 15-a
-coltcetion -of- the saying-of -one-Alie-Marton, the phil-
osopheir of Brown County. Most of the paragraphs
originully appeared o the Indianapolis News. There
18 un mtmdnclmn By Meredith Nicholson. Refore
the book proper commences, there  is a sort of
portrait gallery containing a zine lenng of -each
of the characters mentioned in the various para-
geaphs, as well as a short—very short—Dbiographieal
sketeh-of their peenlinrities.

Com-
mander. New York: A S, Batnes- & Company. The
title of this book does not -imply that there is only
one idex in  Ametica. Tt deals with the :problem
brought into prominence by President Roosvelt; 1lie
prolilem of race suteide. The writer does not pre-
qend to offer any solution of the problem, her aim
shemg the facts before thie publie, which aim s very
ably accomphstied.  The position, industially, of
modern women 1s -dealt with at some Jength, and the

-cause -of tlie small family among Auericans is maie

very clear.

“ROY WANTED:"® By-Nixon?Waltinan. Cliicago: Forbes

CIHECK
Copp,

CONGRESSMAN

TONTS FOR: EX “ERYRODY.

& Company. Cloth, $1.25. This is-a modern- +olume
of »Self-tlelp,” particulatly addressed-to-the=hoy,-but
suited as well o young men starting in Tife. The
writer draws largely on the -experiences - -of successful
aen and quotes poilited extracts from famous writ-
ets. e makes use-of verses and=pocms, which=he-has
written fot vanous magazines. The ‘hook -canahe un-
qualifiedly recominended and hoohdlcrs might well
place copies with libraries. YMICAL's, ete.

TO THE KING. By Morice -Gerard.

Cluk -Co. Cloth, $1.50: A thrilling romance
of aver two centuries ago, when plot, dntrigue md
swordsplay Tilled the scrious momcents -of aife  amd
love and-idle=case the rest. “The story dinges-on that
anteresting period an Enghsh history, when Alie peo-
ple, tired of the oppression ol James 11, were about
1o welcome the artival of Williin and Mary. A de
hightinl featute s the account of a -channifiz vounsg
wamans uitngues for William-of -Orange.

PUMPHREY. THE
FRIEXD, by deln T. McCuteheon. Indisnapolis:
The BobiisMerrill To. -Cloth $1.25. This “hook hy
the carteonist of the Chiengo Tribane presents a
“r-\ph ¢ deseription -of the snares aml pitfalls lying
in the path of the unwary -Congresswan, -Congress-
man E. J. Pamphrey, of Minerva Junetion, upon
Teaving nis native Jmumlet for AVashington, vows
that the-eountry shall=he anade too “hot for anything
in the shape-of a-trust 1o fivein. But alas! \\Jmn
he veaches the -capital he speedily snecumbs 1o all
Danner of corporale nlerests, and in p.'u‘hcuhr 1o
the wiles of w0 cortnin charming and wealthy Iady
whe wants some legislation put through.

Campxléa by Frederic
Teddale. New York: J. 8 Ogilvie Pubhdxm{. -Co.
Paper 2 _a cents.  This=s a- c«\“ec!mn oft oldand new
wHdon’ts*" for almest every vceasion=of life. Tnstead

Torontlo:

‘PEOBLE’S

of telling the remder what he or ske ought To do-on

2AITH OF ROBERT T.OUIS STEVENSON,

FIGHTING OX THE €OXNGO, by

GUIETY—

- STATIONE

any._partieular _oecasion, 4t nims o iustruét them in
what they ought not--to-do.

EMPIRE, by Basil Ewes. Toronto: The Cupp, Clark

Company, Limited. Gluih, ¥1.25. This is a novel
Wwitln purpose.  So muclis-confessed=hy the- anthor
in a short prefuce. That purpose s a -discussion
of the topi¢ of Imperial Federation. Incidentally
it-contains=a-goodzlove-story. The-scens apens “in-the
Buroninl hoine -of the Earl- of Bannockbarn in Scot-
land: Hiz eldest son, Tord Falkirk, disappears on
his 21st Dirthday. and turns up in Australia, where
e takes up -'uld mining. Here he eets with a
family ealled \lm(un—-fatlmr, son  and d-mghien
He enters into p.umu'slny with them. in a mining
venturé und finally marries the young lady, retfurns
1o Scotland. and takes up-lis.- old rank.

By John
‘Kelman, Ol:ph;u}t Anderson & Fertier, deburgh
and Lundun U5 6d. The learned auther of this
beok has achieved a work of outstanding -merit. 1t
is an appreciation at once compreliensive in its
grasp of the great factors which mould character
and subtle in its analysis-of thie -elements -which go
to=the-production of-the 4ndividual. A just estimate

of pmpoxitum and emphasis -has enabled Mr. Kel-
anan not only to duterpret R. L.S., ‘bat also the
generation of which -his life -was to-some- extent .an
exponent: and which ‘e largely influenced by his

writings. Toveérs of Stevénson will weleome this
‘book.

Herbert Strang.
Indmuapql;s. The -Bebbs-Merrill Compan). -Cloth.
$1:50. A stirring tale of a boyfs life “on- the -upper

-Congo; showing how rubber is collected by the un-

fortinate natives, for companies who Thave ‘been

delegated: powers f7om the -Government. ‘Mr. Martin-
dale, o wealthy American, and ‘his young néphew
Jack, go pmapce(mg on the -Congo, and- take a vil-
Jage-of natives-under- their-protection. This=involves
-tliem in a-dispute with the antlorities -which ‘brings
out the=fighting=qualitics-ol: Jack, whoss:in-command,
‘his uncle having died. Jack and his followers in-

variably culwit the-company’s- agent and=finally -des-
{roy ‘his-camp-and-caplure all- “his-supplies.

A TRIBUTE TO THE BOTTOM MAN, by
Frank Ballatrd. Chatles H. Kelly. Tondon.
This mew: bouk by Mr. Ballard; -has been -written- to
combat the fallacies contained-in Mr. Blatehford?’s
recently -published hook—:*Not Guilty—A. Plea for
the Bottom Dog.™  The writer dias wade a- careful
and critieal -examination -of the book under review
aud- while- giving its author -credit- for pjg!ngtbl‘ﬂpk'
folives, he Tias shown mest conclusively that the
so-called=new=philosophy, which-it-seeks-tozpropagate,
js-subversive-not-only -of-chifistianity, which=it-openly
attacks, but also-of the- -principles-of-comnen-moral-

—n\' -

Tondon. -Oliphiant, Anderson & Ferrier.  Cloth, 2
\hﬂlmg: -net. The-sitb-title-of-this- lgoc»k s ““Flicker-
ings Before the Dawn.”” By that is -mieant certain
events-in-the Jives-of a few ]'ocopr shot

Jore thé erucifixion of Christ. A Roman Senamr
Tias=iii-kis-houschold: as-a fiess-1a-his=daughter;
a Jewish -maiden -called Claudia. She suddenly
Jeaves=the=household- and-returns=to-the home-of her
_consint in-Jernsalam, ‘who-iz:zthe custodian-of -certain
funds left by her uncle for the use of ilie Christ
whenzhes n}m\ﬁa ‘come. The Romar. andhis-daughiter,

JEWISH MATDEN, A, by J. Dempster. ‘Edinburgh-and
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having been influenced by Clandin forsake the wor-
ship of Jupiter, and become followers of Chuist.

MAKING OF A MERCHANT, by Hardow N, lligin-
botham, Clicago : Forbes & Company. Cloth, §1.50.
This is a book of great practical value to a young
werchant ot to any young man who contemplates go-
img into business on his own account. The witer
knows whercol he speaks, haviug been counected with
one great business enlerprise for 38 years. During
that time he has ocenpied  positions from  the very
humblest to those of managet and proprictor. In 12
brightly written chapters he tells his readers  the
scerets of business success, dealing with all the prob-
lems which confront a retailer, and particularly with
the problems of proper buving and of giving credit.

MINISTRY OF DAVID BALDWIN, by Henry Thomas
Colestock. New York: T. Y. Crowell & Co, Cloth,
$1.50. This is a story ol the theological diflicultics
experienced by a newly ordained minister. while fill-
ing the pulpit of a church. which is almost torn
asunder by factional disputes. Questions of doga
and doctrine are interestingly discussed. and do not
in the least detract from the general interest of the
story. Two well drawn characters, the leaders of
the two factions of Baldwin’s church, zre 2 very
lively couple who lend great zest to what might
be otherwise a dull course of cvents.

MODERN PEXMANSHIDP, by C. L. Rickman and G. F,

Herhold. Chicago: Laird and Lee. Cloth, $1. This

Out-of-print books supplied. No matter what subject

BOO KS. Can 1upc’y any hook ever published.  We have 50,000
rare books.

BAXER'S BOOKSNOP, John Bright 8t., Birmingham, Eng.

A Few of Our Recent Publications

The Complete Automobile Instructor. By Benjamin R,
Tillson. llustrated. Cloth, $1.30; Morocco, $2 00,

fce Formation. \Vith Special Reference to Lic and Franl,
By Howard T, Barnce, .\m-Sc,. D. Se.. FRS.C. Aswiate Pro-
fessor of Phasics, McGat University, Montreal,  Clth, 800,

The Value of Pure Water. 11y George L. Whapple, Cloth, $1.00,

Forest Mensuration, R llenry Solun Grines, MAL Daevtor
of the Forest School of Yale University,  Cloth, $t.m,

Rock Minsrals. Thcir Chemical iind Physicat Characters and \’\\dr
Deterounation n Thin Sections, By Joseph P Iddings. Cloth, §5.00,

Locomotives. Simple, Compound and Electnie, By C, I, Reagan®
Now ready, Sth Edition, revised and enlarged. Cloth, $3.50

RENOUF PUBLISHING CO.
61 Union Ave., MONTREAL.
Canadian Agents for JOHN \WILEY & SONS, New York

Anchor
Hae

J. WHEELER & CO.

Hand Painted Coods of Every Description.
Photo Frames, Piagques. Post Cards and Xmas Cards, sto.
Particulars upoa request from the Exclusive Canadian Ageats @

D. & W. FORREST usxms. Montreal

TELEGRAPH CODES

A B CCode. ith Edition. Englah .. «Net $7.00
A 8 C Code, 5th Llition. Spanish, . .00
A B8 C Code. Lth Editon ..vevee.en 5.00
A 1 Code. .... [ 7.50
Moreing & Neal Code.......... 5,00
BedPord-McC NIell COM®......  .ievictrecccenonanatancncnss 6.00

Large and small codex of all kinds, Send for list.
Discount to the trade only.

AMERICAN CODE COMPANY, - 83 Nassau St., N.Y. City.

MACMILLAN

PUBLICATIONS

JACK LONDON'S ‘‘Before Adam.”’ $1.50.
A story of pre-historie times by the author
of *White Fang.”’ ete., ete.

S. R. LYSAGHT'S ‘‘Her Majesty's Rebels.””
The story of Parnell, stirring, well told,

MRS. SIDGWICK'S *'The Kinsman.” $1.50.
“*Retter than *The Masquerader.” ™

$1.25.

|
i
|
|
|

i

H. G. WELLS’ *‘In the Days of the Comet.’’
One of hiz improbable-probable stories,
HELEN WATSON'S ‘'Andrew Goodfellow. $1.50.
An engaging story of Nelsou's time.
JOHN OXENHAM'S ‘'The Long Road.”’ $1.25.
A Siberian story of great foree by the
author ot *Giant Circuinstanes, ™

$1.50.

THREE ACRES AND LIBERTY. $1.75 nect.
interesting of the **Back to the Land ™ books.

wment in England and the States.

THE TARIFF AND THE TRUSTS
neighbors to the South,

$1.50 net.

By Bolten Hall.
Very practical.
NEWER IDEALS OF PEACE. £1.25 net. By Jane Addawms.

By Frankiin Pierce.

The most recent and one of the mest
A book whieh is eausing 2 wreat deal of conr-

A objeet lesson drawn from our

FEDERAL POWER OVER CARRIERS AND CORPORATIONS.
book on the subject most discuseed in Canada te-day.

LABOUR AND CAPITAL. .\ Letter To a Labour Friend.

FLO uet. By E. I Prentice. A timely

o cents, net. By Goldwin Swith,

YOU SHOULD RENEW YOUR STOCK OF THESE 600D SELLERS

Discachianted.
A Lady of Rewe.
White Fang.

Coniston,
Puck of Pook’s Hill.
Chippinge Boreugh.

Yo Friend Like a Sister,
The Invasion of 1910, ¢Just
In paper at @ centsh

THE MACMILLAN CO. OF CANADA, LIMITED, TORONTO

issned
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Taok -consists of n series-of plates of various -styles
of lottering nod writing as used- in madern offices,
e with 40- lessons on penmansghip,  There are, in
addition. ehnplers on the ovigin of penmanship. pen-
wanship and writimr, huw {o Jearn  and  how o
rench penmanship.

e ADO ABOUT NOTHING. First Folio ‘Edition.
{3dited by Charlotte Porter and Ilelen A, Clarke.
Aew York: Thomas ¥. Crowell & Co. Clotlr, giti-top,
75 -cents , mp deatlier, gilt lop, $1:00 This is the
Awelfth  volume in  ths scholarly  little
Shakespeate The  editors veprint 1he -original first
qulto-of 1623 -exactly, 1eserving -corteelions and -sug-
-pestions for footnotes.

CPRIEST, THE. By areld Reghie. William  Briges,
Toranto. $1.25. The tacliinations -of Father Scvern,
acleter but unscrupulous priest, Wy which-he aims-at
winning over 1o Rome a Jarge bady -of  ritualistic
clergy=is-the-thune of this Jatest-bookby a very clever
author. Workihz through the apency of a seeret
society the priest has-almost attained his-object when
tiis-plot is=discovered andzdefeated=by the coilirage-and
Joially ofa great English-bishop. The-lwok combines

wail ats greal dnterest as a-stond much-cnlightenient
as to-the-mettiods—of the propoganda of Ahe-Church-of
Rowe dnEngland, and=is well- war th-readmg by those
pterestialnn this subjeet,

REEIGIOTS VALEUE OF THE ORD TESTIMENT. Ny
Ambrose-While Vornon  Thos, ¥. Crowell=& -Co,, New
Yok, Scents net. The Jearnued Wwriter of 2hishook
Tolds 1he vien that e flcl1;:&(:133:\31\3@:‘1(:11@:Gldr”'!‘cS-
Tament s ubimpaared althouzh Ats ‘historical accuracy
Juas heendisptored  Modern scholarship -does not dis-
redil he wspiration of  these sacted wnitings ~while
placiug the vmphasis of iy valie —I.]ioi}iilje':!u[ta;—
eaental Truthe which iley  unfold and  upon-tlic fact
1Mal They ate nevessary 1o o complele vonception of
the zospel of Jesus Bl

FOME CITER AXD W FRANCGISCO, by Hubert
Jlowe Tancrolt. N Yotk - The Bancrolt Company.
Cloth  This 1s an wteresting little-6-page Thook-cotn-
yanag the aity of San Franoiseo with othet -cities,
poll anctent and medern 13 contains an vloguent
stzummen? Jor e beautification of alies 5 gencral
and =an Fram rve i partienlar Jp view of The pres

ition of

ent general tendened towards civie improvement -this
ook is a valuable addition to tlic literature-on the
subjeet.  Typographically also- it is a very fine little
book, teing bound -in stiff cloth hoards with an ele-
gant design enitiossed--in- gold, and being printed -on
deavy unglazed -paper in-clear type. It -has-a gilt: top
anilis-partly uncut.

TOWARDS LHE EIGIFE. By Dorothea ‘Price Hughes.
Wi, Briges, Toronto. $1.25. A ~well-written-story,
Doth-clean- and wholesome and possessing-considerabic
literary -merit. The lesson conveyed by the -liook -is
{hat no-good -influenee is ever lost. ‘Through-all- the
vicissitudes-of life (ere is-a guiding Tight -by -whicly
hutanity ,isfii@l::a!gngftglpf;;agbzét:diigiliemgfglsafs'cg\'ipc
Fito-1hat divive freedomn  which truth alone-confers.
A ‘hook “which -miy be-commended- as-hoth-interesting
and--instructive.

VAN LYCK. By Lionel Cust, MV:0:, Great Masters in
Painting and Sculpture Series. London.:. George Bell
and=Sons. Cloth-5s. net. This-is-a-condensed-version
of the author’s larger treatisc on the life and works
of Anthony VanDyck, -unifor:m-with-the-other-volumes
of the series. There are thirfy-three ‘excellent. full-
page-illustrations=of the ‘more famous Van Dyok por-
{raits, while-1hetext gives-a summary of-the-artist's
Jile-and-work.

WHITE -CAT, THE. By Gelett Burgess.

ITE -CX 3 Indianapolis
Byphbs-Merrill Co:: Toronto: Mclicod-& Allen. Cloth,
£1:35; paper. 75 ceats. A strong story somewhat
similar in style to “Dr. Jekylland Mr. Hvde,”" only
in=this-case=the-dual=personalit) twells in-the:hody-of
A beautitl voung Tady. There -is-a -conflict for ‘the -
—]p’ﬂs@si(?ﬁ;o(ﬂigc—,gi@Ebgtg‘g@i?éi@fnzo!zstiiﬁjgéﬁﬂ-
sonality, onc-of whom fights for her better self-and
‘the -other for tier lower self. Tlow the-struggle is
carricd-on-ind with what altimaic-suceess-torms  the
theme-of “tle story.

—_—
‘BOOK NOTES.
Altliough-the series=of :liiogﬁ;iliiés—*gui-\\'ljzgiﬂ:ﬂus ‘Eug-
Tish Men of Letlers includes about sixiy hooks, it has
nof aip-ta-1he present time-contained-a qife of Shake-
speare.  This omission is -at last 1o ‘be repaired by the
publication: of 1 ivgraphy by Professor Walter Raleigh,
of Oxford Cuiversity. Aside from -he sentimental: in-
!en-st':o!‘f!liisfruinjuujctign:uf—‘njm«s.;!1;9§ei§zgegerﬂigT'eé-
ment- among _erities -That Prefessor ‘Raleigh-is-one-of -the
awa scholurs hest fitted Tor this dmportant task—the
otlier heing, of -course, M. Sidne} Twe, whose inore

elaborate-life-of “Shakespeave-is -the-most schiolarly-of all
Shakespeare hiographics,

Thie Macmillan -Company will publish in- the -ueavr
Tutute-three-books-on-hygiene-by Mr. William- H. Allens
generalagent-of-the New York Association-for Tmproving
Alie-Condition-of-the:Poor.:Otie. A0 be-entitled=*‘Health-and’
Eficiency.”” ds Antended for use in teachers’ veading
circles, and a8 @ handbook  for teachers in teaching
Tiygieae i the -class Toom. The second book, “The
Magna- Charta o Tlealth.” is a 1ext: ‘houk -on higiene
Trom the -colmonseuse, cvervday paoiit ﬂf View; and'ig
adapted Tor use in the Jast two-grades of sthe-grammar
sshool and the first year -of the high school. A thind
ook, “*TAtle-Tonrneys:to Health Land."” 35 an-elementary.
sspplementary reader-on hygienie-sihjecta, for-usesin-the
Iewer grades of -grammar schools, Tt 35 oxpected -that
tiese books will e illustrated. -

-
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MUSSON'S SPRING FIGTION

Mr. Barnes, American

(A Seque! to Me. Barnes of New York.)

ny

ARCHIBALD CLAVERING (FUNTHEL.

Cloth, $1.25

The sequel is as thrilling as its predecessor, and should
command the same ready sale.

Where the Trail Divides

A Tale of the Western Plains.

ny

WiLL LiLLIBRDGE.
Author of ‘* Ben Blair.™

Cloth, $1.25

A fine delineation of Indian character.

The Princess Virginia

By C. N. and A.

Cloth, $1.25

M. WILLIAMSON.

An Anglo-German princess with American blood in her veins—such is the unusual heroine that these popular
authors have created for their lastest romantic love story. which is sure to find tavor with thousands of readers

throughout the country.

Dimbie and |

ny

Maner BArNES-GRUNDY.

Author of ** Hiazel in Heatherland,™

Cloth, $1.50

A dainty prose [dyl.

Growth

1"y

GranayM TRAVERs.

Author of *“ Mona Mc¢Lean.™

Cloth, $1.25

Powerful, of grreat merit, a book to recommend to
thoughtful readers.

The Croxiey
Master

uy
A. Coxax DoyLe
Cloth, 50c.

This famens stery, one of the
best that Doeyle has ever written
has Deen chosen by the pubhishers
fo maungurate a new series of little
Volumes which will be devoted 1o
stanies  jllusteding the  varfous
sports and pastimes both past and
present. This story takes us back
to the palmy dayvs of the prize
ving in Euglioul. Tt is, perhaps,
the best pietare of 2 prize fizht in
fietton, and a veritable classic of
~sperting Jile.  Tt< manly toue will
plase a'l reader,

TheGreatAmerican
Pie Company

us
ELuis Parker BurLen.
Author of ** Pigrs is Pigs.™
Cloth, 50c.

We bave wanted a yemr hetme
offering to the publie a snecessor
to Pizs s Pigs.” as we knew
hen dithentt 1t wonld be for Ma.
Butler to Jurmsh a suceessor (o
his orizinal masterpicee. In = The
tiveat erican Pie Company ™ we
believe that we bave at Iast found
surh a sueeessor, a story whiely i
it tee mank with ** Pigs is Pie”
hoth in the enminality of coneen.
tion and 1 the e of s waak
e out,

The Case of
Boctor Horase

L13)

Jonx H. PrexTIs.

Cloth, $1.25

Seldoew has s story o8 sueh tresh
and oniginal elimacten pat
on the markel, “The case of Doe
tor Hornee®™ will prave 1o be one
of the mest popular, as 1t s one

e

el the most mteresting, of Jdetee
five ~tetns pabliched 0 severnl
The  plot i« and

ALGIEN e

vrisiae)

THE MUSSON BOOK COMPANY, LIMITED

TORONTO
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The *‘First ¥olio'’ Shakcspeare The (‘nlnj\lcto Works
of Williaun Shakespeare, reprinted from the Fimst
Folio,  Edited. with an Intreduction to each play,
Complete flossaries, and Variant  Readings, by C.
Parter and M. A Clark, and with a General Intro-
duction by Johy Churton Colling, M.AL, DL Litt, In 13
volumes (sold in xets only),  Crown Svo, £4 23 net
the set,

A lLiterary History of the English People. VolIIL Irom
the Renaissance 1o the Civil Ware 1, By J. J.
Jusserand.  With Phatogravure Frontispiece. Demy
Svo, cloth, 12s. 6d. net.

Through Savage Europe. By Huarry De Windt, Author
of “*Siberia at it is.”’ **From Paris to New York by
Land,** ete., cele. With more than 90 illustrations.
Demy Svo, eloth, 105, G, net.

Admiral Vernon and the Navy. A\ Memior and Vindica-
tion, with Sundry Sidelights, By Douglas Ford.
Hustrated.  Demy. Svo, cloth, 105 Gd. net.

Forty Years of Washington Society. From the Letters and
Journals of Mrs. Samuel Harrison Smith (Margavet
Rayard), Edited by Gaillard Hunt. With numer-
oug [lustrations and Portraits. Demy 8vo,  cloth,
1oz, 6d. net.

Old English Sports. Bv . W, lackwood. Tlustrated.
Demy Svo, cloth, 10s. 6d. net.

On Art and Artists. By Max Nordan. With a Portrait
Frontispicee. Large Crown Sve, cloth, 7s. Gl net.

The Story of My Struggles. The Memoirs of Arminius
Vambery, C.V.0. With Photogravure Frontispiece
and other Iustrations. l’opnlm edition in 1 Vel
Demy Svo. cloth, 7s. 6d. net.

In Dwarfland and Cannibal Country. By Albert
B. Lloyd. Author of “Uganda (o Khartoum.”’
us., Demy 8vo, cloth, cheap edition, 7s. Gd. net.

With Shelley in Italy. Selection of Poems amid Letters
relating to His Life in ltaly, Edited. with an Intre-
duction, by Amna Benneson MeMaban,  With G4
Niustrations from Photegraphs.  Large Crown 8vo.
cloth, Hs. net.

Byron in Italy. A \tlvchnn of Poems and  Letfers
relating (o ITis Life in Ualy. Edited by Auna Ben-
neson MedMahan,  With more than 60 mn:lmhon:
from Photographs,  Lage Crown Svo. cloth, 5s. net.

Romola. By Georgze Eliot. A historieally  lustrated
edition.  Edited, with Tntroduction  and Nates, by
Guide Biagi. Librarian of the Laurentinn and Rie-
eardi Libmries, Florence. With 160 THustrations.
Large Crown Svo, cl|-|h 2 wvols, dsnet each,

NEW 6d. EDITICNS

The Lady of Noggs. Ny Fduar Jepsen.

Lady Mary of The Dark House. Ry Mrx, (%,
N,

Fanny Lambert. By 1L de Vere Stacpoole.

Grand Relations. By J. S Fleteher.

The Motor Cracksman. By Charles Carey.

A Royal Rascal. By “'\_;nl' Arthur Grifliths,

The Mischief of a Glove. Wy Mrs, Do Crespiguy.

UNWIN 3 COLONIAL LIBRABY
Sound in cloth, boards and paper CoOvers

The Pointing Finger. By **Rita.”
The Flying Cloud. By Morley Ruberts.
The Painted Rock. B\ \lur](\ Ruobierts,
London Lovers. Ry the author of **Saints in Society,”
The Shulamite. l!\ Aice and Clande Askew,
Men of the Crag. By tiny Bouthby.
The Secrct of the Square. Ry William Le Quen,
The Yellow Hunchback. By Fergas Hume.
The Sing of Socmy. Ry Father Bonnrd \:nu.h’m

A complete list of the volumes in Unwin's Colonial
Lihrary can be had  on application to T. FISHER
UNWIN, Mdelphi Tl‘!'!"l(‘(‘. Tatideon

¢ - ——

< William-

The Most Important Book for
Spring of 1907

=g

N cw : R EhECA
Chronicles ||| I%

KATE DOUGLAS

of Rebecca &=

By KATE DOUGLAS WIGGIN

Author of ** Rebecca of Sunnybrook Farm,”
“The Birds' Christmas Carol,"”’ etc.

Mrs. Wiggin has not followed the paths of the
usual scquel writer. The New Chronicles are not a
continuation of ‘“*Rebecca of Sunnybrook Farm,”
but recount certain additional cpisodes in Rehecca’s
girlhood life at Riverboro, giving further glimpses of
her temperament, character, and personality. A dis-
tinct flavor is given to this second book by the lact
that the supernumcrary characters in “Rebecea of
Sunnybrook Farm' appear again and take the cen-
tre of the stage, cach in turn. In this way we be-
come better acquainted with the old stage driver;
s Mre. Aladdin® ., Miss Dearborn, the little school
teacher ; Abijah Flagg, the ambitious chore-boy ;
and, best of all, with Rebecca hersel, whom Mr. T.

Aldrich calls the *‘nicest child in Amecrican lit-
erature,” and Miss Sarah Orne Jewett describes
as a “live, dear, genunine creature in this preten-
tious world.” An English critic has said : ““Here
is no perfunctory picce of work furnished in re-
sponse to an insistent demand for more, but a fresh
revelation, sweet, true, and strong.”

With Eight Ilustrations by F. C. Yohn 12mo, $1.25

Short Cruises
By W. W. JAGIBS

Jacobs has made for himscll onc of the most
distinctly individual reputations among writers of
to-day. The dry fun, the original and intensely
human characters, the inimitable art of his con-
densed and restrained style, those delicious bits of
humor {fucked away in the apparently most sober-
mindet corners, give him a quality centirely his
own.

Cloth, $1.50¢

William Briggs

2933 Richmond Street West, Torciito
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Get Busy

Our representatives have opened display
rooms in the leading centres, where they
are showing the most elaborate line of
European Fancy Articles for Holiday
trade ever brought into Canada, and it
will certainly be worth your while to at
least look over this immense range of
Novelties. The trade in Ontario who have
had the opportunity of seeing the line,
have shown their appreciation by largely
increased orders, and all things point to
the greatest import business ever sent to
the manufacturers of Europe.

Make Your Appointment Early

Warwick Bros. & Rutter

LIMITED
e ot Fancy Goots TORONTO
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PELOUZE POSTAL SCALES

Invatuable to the ffice, Store and Home
They tell instantly the caact cost of postaze In cents on all
mall matter. Warranted Accurate. Scversl sizes,
WATIONAL, 4 1ds. - - 8375 STAR. 1 b, - - - $200
URION, 285 Ids, - . 300  CRESCENT, 11b. - - 150
COLUMBIAN, 2 las - 2.50
Buy through yourJobber.

PELOUZE SCALE & MFE.CO. - -  Chicago.

A goad penis a goad senant. and
Jorn Meath's Pens are made 10 serve!
ALWAVK READY XD ALWAYS WILLING,

They were first 5 years age, and are atall
teading the way  British made of Brtish
ateel.  Write for xamples.

H LONDON AGENCY
¢ 8 8t. Bride 8t., LONDON, E.C., ENCLAND

Writing and Selling
Better Than Ever

WAVERLEY
PENS

EVERY PEN SELECTED
Sokd by the Leading Wholesale Houses

Sample cards and trade price hists sent
per return mail

Macaiven & Cameron, Lid., Waverley Works, Ediadurgh

The most popular pens are

ESTERBROOK’S

MADE IN ALL STYLEY

S 'utuc.h 5"
Fine Points, A1, 128, 333.
Business, 048, 14, 130,
Broad Points, 312, 313, 314.
Turned.up Points, 477, 531, 1876.

CANADIAN AGENTS.

THE BROWN BROS., LIMITED

TORONTO,

“ROB ROY”

PENS
SOLD BY
ALL STATIONERS
iz 6d., 1/- and
Gross
Boxes

Thls series of
‘\;go"‘ Pens 1s made of thesame
wiatecial, by the sametoo)s, by
tho xams proceas and at the same
Works an the serivs of * Warerley * Fens
which 1Linka, Wells & Co. havofor 3)years
and upwards (prior to Bept., 190I) manufac-
tured tor andsuppliad to the Prepri tors thereof.

HINKS, WELLS & Co., Birmingham, Eng.

SPENGERIAN
STEEL PENS.

The Standard Brand
in United States for
over FIFTY years

Works, BIRMINGHAM, ENGLAND

Imported by all the
leading Stationers in

TORONTO and MONTREAL

£ are shipping Carbon Paper and Typewriter Ribbons

to Great Britain, Uuited Statesand European countrees,

but are anxious for mors Canadian business. Per-
haps we are grc(d(. for we already supply most of the large
dealers, but we claim they would not buy from us if they
could do better elsewhers.

Are you using our gnods ?
Have you ever tried them?

We are confident that had you once tested our samples
and given our quotations consideration, you would also be a
customer of ours.

PEEREESS

LIGHT WEIGHT

G. P. & R. Brand

STANDARD WEIGHT
will do all that 1s regired from typewnter carbon paper.
Pen and pencil paoer atso suoplicd in any size or color.
All of our product guaranteed,

To tha trade onty)

The Garhon Paper and Ribbon Mfg. Go.

Limited

Office and Faclory—34 Adelaide Strest West.
TORONTO, CANADA
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C. E
FINE

Rumpp & Sons

MANUFACTURERS OF

LEATHER GOODS

CIGAR CASES—Large varicly

STATIONERY SETS,
HAND BAGS,

New York Salesroom : - - -

TOURISTS' REQUISITES,
PHOTO FRAMES, Etc., Etc.

PHILADELPHIA, U.S.A.

683 and 6856 Broadway

THE **QUALITY FIRST'* HOLIDAY LINE.

The Berlin & Jones Company, New York, certainly
have a number of surprises in store for the trade iu
their new holiday line, which is about deuble in size and
variety any previous line they have ever produecd.

The lmze number of unique and **dilferent’” boxes
cannot hielp but appeal to every live- stationer, cither
aobber or retailer.

The high ciass of decorations, the variety of coverings
which mclude several handsome numbers in silk, and
specially constructed hardwond boxes, in which theve is
1 range of mices on boxes, retailing all the way fiom
e, to £10, should satisfy all classes of tvade.

In addition to the exeeptionally Iarge holiday line.
this concern is putting out 130 new snappy slaple num-
hers in papeleries to retail from 25¢c. {o 50c. Among these
one of the most prominent numbers is the original
Roosevell Rear Juvenile, which. judging fiom the im-
mense sale of the Noosevelt Bear books. shonld bhe one
of the best selling juvenile papeteries ever produced. This
juvenile is veproduced in six colors and four series in-
cluding sixteen designs with very eatehy Rovsevelt Bear
tops,

The vumber of novel shapes in cnvelopes. wew fin-
ushes in paper and several iwported novelties in pape
tevies make the line by far the strongest this finn has
ever offered.

Samples will he on display at the factors sample

wom (H47-553 W, 27th St., N.V,, US.\) after Aprit
10th, and will be shown all over the country shortly

after by their numcrous repiesentatives It would cer-
tainly pay the trade to see this line betore placing their
orders.

—_——

JOTTINGS FROM WATERMAN.
A1, evidence of the growth of The 1. I
Company of Canada, Limited, is to be

Waterman
found in the

arrangerients  for the  enlargement of their Montreal
hieadquarters, on May 1. On the first of the month, they
will take possession of the entire upstairs of the adjoin-
ing western building. This move will give them much
needed oflice spave. ‘Fheir address will then read 136-138
St. James street. Dealers visiting the city will find E.
J. Kastaer, the wanager, always ready for an enthusias-
tie chat regarding trade matters.

The inctease in thewr ink business is llustrated by the
large shipments now being made, and lately their premis-
es were taxed in providing for an outlet. All sized bhot-
tes are going well. Retailers find because of the quality
and advaniages of Walerman'’s Ideal fountain pen inks,
that  they are good for all purposes. Not only the
oatented fitler outhit, but also quarts, pints and half-
pints arc being sold.

Retailers who stock Waterman's ldeal fountain pens
in small quantities, are finding 1t pays {o maintain larger
stocks. The active co-operation of this firm in the selling
line is appreciated by the refail trade.

————

MAKING PENS BY MACHINERY.

Steel pens were heard of as loug as 200 years ago,
vut it was only hetween 1822 and 1830 that their manu-
facture by machinery made them  commercially practi-
cable In 1822, Mr, Joseph Gillott went up to Birming-
ham to scek his fortune, and not long after he wooed and
won Miss Mitehell, whose fathet and brothers were en-
gazed in the manufacture of steel pens by hand. My
Gillott took advantage of his courtship to pursue cn-
yuiries into  the pen-making business, and became con-
vineed that pens could be made by machinery. Sceretly
developing his fdea, he eventually succeeded. When  be
married Miss Mitchell there was still much to do before
the pen was a perfeet production , but he signalized the
hridal morning by making a gross of steel pens hefore go-
ing to the altar e died a millionaire

Vi ﬁEMUm@ PENCILS

VEND® PENCILS

CAN NOW DR ORTAINED
VITTRED WITH HEAVY GILT
TROTECTORS and RURBBERS

Loxnov, txc  AMERICAN LEAD PENCIL COMPANY, XtEw YORK

-_r
JH:"\’\‘.\ \\l.“'l(\\.}\\.. T

THE BEST THE WORL D PRODUCES
17 DEGREES—SOFTEST TO HARDEST

SANPLES AND FARTICULARS OX RPQUEST.

=) MR
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Raphael Tuck & Sons Company,

LINITED
London Paris Berlin New York

9-17 St. Antoine Street, Montreal

Announces thc completion of its lines for the

Season of 1907-8

These consist of

CHRISTMAS AND NEW YEAR CARDS

in endless variety.

CALENDARS

of all kinds. A range of values that appeals to all purses—a variety
of styles that embraces all tastes.

SPECIAL HOLIDAY PUBLICATIONS

such as Holly and Maple Leaf Christmas Seals, Holly and Mapie
Leaf Christmas Tags. [IHolly Wreaths, Book Marks, etc.

CHRISTMAS POST CARDS

Strikingly beautiful, extremely novel, highly artistic and of
unparalleled value.

GIFT BOOKS, JUVENILES, TOY BOOKS, «:.

A collection which must be regarded as the best ever offered in
the Dominion.

Travelers will start on their respective journeys on or ahout
April 15th, and will visit every important pdint in Canada.

N.B.—Write for Booklet entitled “TUCK'S CANADIAN RECEPTION."”
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THE ART DEPARTMENT
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NEW LINES FOR CANADA.

Among the new advertisers this month are William
Ratehie & Sons, Lid,, of Kdinburgh, whose Myr. H. Mor-
nson has just arrived in Canada with a magnificent range
ol s.aenples of Christmas cards, post cards and stationers’
sundries.

The Christmas and picture post cards published by
tins house are already known to many retailers, but the
Ritchie & Sons lines of stationery, papeleries, writing

** Nautilus” Crest China.

pads, leather goods and photo frames will be shown for
the first time. 1n the Jast group arc found frames in
paper, leather and wood mouldings ; all of British make,
amd there are also view goods in wood-moulding frames,
as well as novelties in the shape of metal frames with
“Thistle” and “Shamrock” designs, also “Maple Leal”
design, which have been made especially for the Canadian
trade.  Distinetly novel are the coat of arms and crest
zoods in * Flectro-plate ** and ** Porcelain ** ware.

A new card game called “Precedence,” which is sell-

Xmas Cards.

ing well in Scotland, is also being offered to ithe trade.
It is said this card game has proved a big success in the
Lind of its origin, and it will doubtless be a winner in
Canada, for which Messrs, Ritchie hold the rights.
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Mr. Morrison is justly enthusiastic over his samples,
and at his request Bookseller and Stationer has under-
taken to forward enquiries ov other mail matter that
may be addressed to him in care of any of our oflices.

—n
NEW LINES FOR 1907.

Bookseller and Stationer has been favored with just
a peep at the holiday lines of Raphael Tuck & Souns, and
discovered the usual brilliant array of Christmas cards,

Gem Frames to Hold One, Two or Three Views.

calendars, oy books, juvenile gift books, and of course,
that department of the art publishing business of which
it is said, this firm were the pioncers—the post card de-
partment—was much in evidence.

In a perforce hasty inspection some special Canadian
calendars  were noticed, which should not fail to inter-
est the trade throughout the Dominion. Among these are
two leaflet calendars, entitled respectively, “Winter
Sports in Canada,” and “Canadian Sports” ; a novelty
calendar entitled, **The Maple Leaf,” showing two young
Canadians in winter garb, wearing snowshoes and scated
on a clump of brilliantly colered maple leaves ¢ a Llock
calendar, entitled, “Canada Day by Day,” showing the
beaver in a circle nibbhing at a grain of wheat, surround-
ol by views of a harvest field, a grain clevalor, a train
of harvest cars, and an ocean steamship. Each of the

Comic Post Cards In Chromo Lithography.

365 leaves on the block pad chironicles an important event
connected with the history of Canada. In a subscquent
issue more information will be given about this import-
ant collection.

——

A LONG LINE OF CHRISTMAS CARDS.

There is somethingiquite distinetive about the long line
of Christmas cards for the coming scason now in course
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of production by S. Hildeshelmer & Co., Ltd,, of Clerk:
enwell Road, London, Lngland. ‘Tlhelt sample books show
over 500 numbers in prices ranging from a hall-penny to
ball-a-crown.  Secveral attractive novelties are in  the
fotn of photogravure folios, containing two photograv-
ures, hand-colored or plain, enclosed in pehble board cov-
cr with ribbon band. The hand-colored photogravuies on
parchment are most artistic, while the "Gem™ and **Art”
folivs of oll reproductions are very haadsome.  The
Boudoir scries of 4d. cards 1s i very good taste, as are
the 150 different lines of calendars ranging from 3d to
1s. retall.

Besides 100 varieties of private greeting cards, Messrs.
Ildesheimer are showing 20 different boxes of  auto-
graph Christmas cards at prices hetween 6d, and 2s. 6d.
Very arnate are the plush folding cards in ornamental
shapes, decorated with artificial flowers. These, and
also the tablet cards, have folding strut on the Lack, so
that they inay stand on table, desk or shell.

Christmas post cards are, of course,a very strong fea-
ture, and the bewildering line of high-class litho pic-
ture post cards calls for much praise. It is a noteworthy
fact that AMessrs. ITildesheimer use no photo process in
their post cards, cach onc being an exact reproduction of
a high-class original exccuted in oils. The publishers so-
hcit correspondence from readers of The Bookseller and
Stationer, who are sure {0 find many noveltics at **Chro-
mo House.”

—p——
A BIGGER LINE THAN EVER.

HIS collection of calendar and Xmas. card hnes
gathered together for the approaching scason by
the Copp, Clark Co., Toronto, excels in beauty and

extent any previous display of this firm, which has al-
ways made a specialty ol these lines. The samples have
come to hand a little carlier this year, and so the trade
will have an opportumty of purchasing very soon.

To go minutely mto all the details of the various
hines is out of the question. Probably the newest and
nost striking designs are comprised in a new line, to be
known as the **F' senies. llere we hnd choice insct oval
valendars m delicate  colorings ,  embossed calendars ,
post cards mounted and tied with silk cord and tassels,
motlto and Ntmas post cards and many fine pictures. Vhe
motto cards are particulacly attractive, being appro-
priately  designed and  beaning  such wise sayings as
“Pon’t carty your wishbone whete your backbone ought
to be,” and *“The only man who never makes a mistahe
is the man who never does anything.™

Of the goods produced by the great firm of Hills &
Co. m thar “*For the Empire Series,” the trade knows
much already  Suffice 1t to say that this year their pro-
ducts m cards and calendars are hgger and better than
ever. This year they have added a number of cards con-
tagmng Canadian views, which should prove popular
They have also enlarged then hne of emblematic Cana-
han designs No. 361 i~ a new one with a pretty maple
leal wicath. No. 131 bears a French motto. No. 661 is
ap attractive hand-painted card with holly, maple leaf
and Union Dack. Novo 662, 643, 661 carry the Canadian
coat of arms. No. 432 has a pretty Rocky Mountain
scepe, and No 135 shows Niagara Falls.

A novelly is the “*Rules of the Road™ calendar, hung
with leather strap to brass nngs, with a leal for each
week, and a motto for cach day. The same makers sup-
ply the “'Changing Year™ calendar, with a leaf for cach
wonth and a motto {or cach leal  Anather novelly s a
shieet of blotting paper for cach month of the vear.

Of block calendars, calendar pads, booklet calendars
antt desk ecalepdars thete ix a goodly store.  Seratcher

antl novelty calendars are also shown in many new de-
signs. ‘The firm also represent as before the Camphell
Art Co., makers of high art calendars,

A reference to the advertisement of the Copp, Clark
Co . on another page, will serve to give the reader full
particulars of all the lines carried.

——

A GREAT DISPLAY.

It has now come lo be considered as the correet thing
For buyers of faney goods to come to Toronto in the Spring
and make their sclection from the elaborate display of
tmport samples preparved by Warwick Bros. & Rutter.
Limited.  Each year sces a larger and larger list of
patrons of this unique faney goods show,

The fact that it is possible to order any number or
quantity of an artiele from one specimen upwards wmakes
it possible for the smallest dealer to derive as much pro-
portionate benefit from the show as his more prosperons
competitor.  Evervbody is weleomed and most eareful
attention is bestowed on cach visitor.

Another fact that tends to make the show a valuable
one is the extent and vaviety of the goods shown. As
anly samples are shown and it is unnceessary to stuck
the goods, the whole space is given over to the display
of individual articles and hy that means it is possible to
bring before the Canadian trade an enormous number of
samples.  In ordering from samples, too. the buyer need
have no fear that he is paying higher prices for goods in
order to make up for value lost in ungalable stock.

This vear has broken all records in point of sales.
according to the latest reports received from Warwick
Bros. & Rutter. But in saying this, it must not be under-
stood that the sale has closed.  Oue of the advantages of
this method of merchandizing is that there is no limat
to the number of orders that may be taken. Visitors
are still welcome in Toronto and the various vepresent-
atives of the company. who have epened displays in dis-
tant centres. will make new eustomers heartily welcome.

_’———
ABOUT THE BOOST CLUB.

The Boost Club, the fame of which has gone far afield,
had its inception at a nconday meeting in New York of
four men brought together by a comnumity of thought
and interest, who pledged themselves to let no oppaor-
tumty pass by that they conld use to help—boost—one
another. For three years its spirit and purpose has kept
banded togetlier a group of men, who, undismayed by
reverse and criticismy, have gone pushing ahead supported
by the knowledge that the Boest Club had an exense for
existence and a right to claim some day a brilliznt future.

To-day the Boost Club has realized to a great extent
the fruition of its carly promise and stands at the thres.
hold of suceess. only needing the support and brotherly
work of old members and the infusion of fresh enthusiasm
of new members {0 stand pre-cuminent as an organization
of great power for good,

It has no other gospel than the kind word.and helping
hand; it has ne other purpose than to make one'’s Jaily
life fuller of that happiness that comes of doing good to
athers. and the bunging together on one democeratic level
all men who enjoy goadfellowship in all that the highest
interpretation of that term implies.

The stationery trade is, and always has been, the back-
hone of the organization, but members may recommend
their personal fitends for election to the ¢lub although
they may be conneeted with other interests and vocations
in life. A monthly dinner is one of the features of the
club’s life.
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THE Q
MOMENT

]s

“Why, William!*? exclaimed Mrs Jorking the other
worning early, as she met Jorking at the door. ““Jlow
dare you vome home in this condition at this outrageous
hour? You promised faithfully that at New Year's youn
would stop your loose conduel and turn over a new ’=-——

Catching at an extenuating suggestion he thought he
saw in these words Jovking hastened o explain: ¢“Thash
just it, Mari.*> [ did turn over a new one, but it belong-
ed to the loosh-leaf systew.'’

——

Mis. Griggs—**So you managed to get to the bargain-
counter for me.  Did you see anything real cheap there?””
Griggs—“‘Yes, I canght a glimpse of wyself in a mir-
-or !
ror.
B =

“Juggins has written a novell I'm told.
say that he himsell is the hero.”?

‘40f course. ITe had rvead the thing through, I sup-
pose, and, goodness knows, that’s heroic enough.™’

—_——

“*Your testimonials,”” said the business man to an ap-
plicant for a situation. ““are very good, and you appenr
to be a very pushing traveler, By the way, | suppose
you have never been in {rouble of any kind?*’

““Once in my life, sir,”” was the veply. **1 was in
prisan for a month.”’

They also

The business man started,

©Well—er,** he began, ““LU'm afvaid that pats rather
a different complexion on the ease.  Rut tell we what you
were sent {o prison tfor?*’

< For neavly killing o man whoe tefused to give me
an order,” answered the applieant.

cGoad ! answered the business man

.
cnged !

“You're en-.

—_——e——

As Mk Pwain and a0 brviend were chadting at the
swnmer liome of the humorist, Quarey Invm, neae Elmira,
N.Y., the conversation turned (o the wealth of Johu D.
Rocketeller.

<“Just think of it, Sam,”* said the guest, **he has more
dollars than there are hairs in that vigorous old thateh
of yows. "’ .

“That’s nothing,”” rephiecd M. Clemens. **1 have
more dollmrs than he has hairs in his  head, "’ —8uevess
Magazine.

Y
-———r——

“*The hook was declined by cleven
**Singular, isn’t it ?"’
*Well, it doesn’t seem so singular to we ns the taet
that it wasn’t deelined by the twelfth.”*

———

publishers.*’

““At the cnd of a fortnight 1 shall not require your
services, sir, said a merchant, severely. ‘T saw you com-
ing out of a public house to-day. I told you I'd dis-
charge you for that, didn't. 19"

**Why, no, sir,”” replied the clerk; “*you said you'd
discharge me if you saw me going into one! T think 1
deserve some credit for coming out !’

Dandy Den Pictures

4 in Brilliant Colors 500.

SIZE, 9 x 12

Dalnty and attractive reproductions by the most popular Poster artist in the U.S.

Herc s a girl after your own heart, pretty of face and haadsome of lorm, lovable,
daring and with the style that has made the American girl the queen of the earth, We
have sclected a complete st of eight of these superd crcations and reproduced them
In exact duplicates of the originals., They are printed on finest enameled art paper,
size. 9 x 12, and reach you tudé for the walls of your den or lidbrary,

We send this sct of four PR

Most Exquisite Portrayals
‘‘of Woman Beautiful”

EVER]}SHOWN IN ONE COLLECTION
for only 50¢. coin or money order. Or sead us $1.00 for the full sct of cight postzr

giels, illusirations, etc.. and we will cater your name on our regular monthly malling
Moaney back If not satisNed.

GORDON ART CO.

list. Send at once. To-day.

SENORITA
1209 Foster Avenue

FRE E_Ordtr the full sc1 of ¢light a1 oncs and we will include absolutely free
sod complimeniary a dalnly.gnwlnx by Ramsaey, sitc, 0 x 12, cn-

titled * The Summer Engagement.

PALD, together with 50 mintature llustrations from
our immensc list of beautiful and sttractive den plctures, §deal heads, and the

TRHE

Dept. D. 11, Chicago RUNTRESS

Note.—Dealer's Discount on ahove 507%. Cash with
order. Send money order or currency. No stamps.
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High Grade

rirntin g
from the conception of the
idea to the finished job—we
are now ready to rroduce in

our NEW PRINTING
DEPARTMENT

With everything new—

NEW MANAGER—
from New York City. full of
theideas and methods of the
best printers, advertisers and
publishers of the States—

NEWV PRESSES—the
latest products of the press
makers—

NEW TYPE—the
best faces selected from the
stocks of leading foundries
and a

NEW RESOLVE—to
raake every job a credit to
us and to you—we ask for a
chance to figure, furnish lay-
outs, dummies, schemes and
designs for anything from
a letterhead 10 a catalog—

If you want

inting thats differ

lct us hear from you

MACLEAN

PUBLISHING
S,O LTD

ohn Bayne MacLean

r ¢ s 1+ d e a t
0 Front St East Toronto
MONTREAL WINNIPEG
LONDON E NG

PRINTING DEPT
’(Elhaulcs Edward Peabody
A n a I e T

P
1

his

L'ENVOI OF THE PUBLISHERS.
When the last new novel’s been published,
And the Judgment Day comes along—
When the publishers all ave waiting,
To join the flcaveniv throng,

When the trains arriving are loaded,
And cach man Is looking his best,

When travelers returned {rom Life's last trip,
Have turned in their checks with the rest.—

Oh ! Then we'll be peacelul and happy,
Short discounts will not be allowed,
We'll all swear perpetual friendship,
And cach man’ll stand driuks for the crowd.

Copp Claik’s wilt be 'loug with the foremost ,
On the heavenly Front street they’ll stay,
Morang’s cducational business,
Will be the {alk of Ieaven, they say.

Voice through the speaking-tube—**l have changed my mind,

Mary: tshall stop at home, 30 you may go out this evening.”

Cook~' Thank you, mum ; but I've changed my mind too, and

prefer to stay in,*

Thete'll be days of unending cnjoyment,
In the atmosphere of the clouds,
When St Peter watches the gate-way,
Wnd St. Cuthbert is down at Frowde's.
Macmsllan's will mark their arrival
With hours from nine to cleven ;
They'll be sure to have every book nceded
At the Booksellers' Row in Heaven.
Thete'll be no more Text Book Comnissions,
Such things would he dreadful, you know,
They'll abolish all trade combinations,
So, of course, the “*great ring™ will zo.
Oh ! we'll live on our best of behaviors,
And ecach of us will give a Gage,
To attend to our little “*Lone Furrow,”
And write on our own little Page.
And when “Before Adam® we're seated,
Adyoining “The Way of the Gods,”
We'll renember our ol earthly habits,
And all of us stroll down to Maud's.
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ealers’ Prices on Pencils

IN EFFECT NOW

L. @ C. HARDTMUTH'S
COPYING PENCILS

“MEPHISTO" COPYING No. 73 B, Regular Grade L
LIST PRICE $7.50 PER GROSS k

Discounts to Dealers g

For less than 5 gross . . . 40 per cent. (or $4.50 per gross Net) ;t
S gross and less than 10 gross . 40 per cent and 3 per cent. (or 4.37 per gross Net) &
10 gross and less than 25 gross . 40 per cent. and 5 percent. (or 4,27 per gross Net) '

AR QWS

pey= All of above subject to 3 per cent. discount for cash within 30 days
25 gross or more, Special discount, 40 per cent. and 10 per cent. (or $4.05 per gross Net)
Net—30 dsys—No discount for cash.

“MEPHISTO” COPYING
No. 73 8 HARD AND No. 77 WITH RED TIP

LIST PRICE $8.15 PER GROSS
Discounts to Dealers

]

For less than 5 gross . . . . . 40 per cent. (or $4.89 per gross Net)
5 gross and less than 10 gross . 40 per cent. and 3 per cent, (or 4.75 per gross Net)
10 gross and less than 25 gross . 40 per cent. and S per cent. (or 4.65 per gross Net)

by All of above subject to 3 per cent. discount for cash within 30 days
25 gross or more, Special discount, 40 per cent. and 10 per cent. (or $4.40 per gross Net)
Net—30 days—No discount for cash.

“PLUTO” COPYING
LIST PRICE $6.75 PER GROSS
Discounts to Dealers

738 For less than S gross . .« . 40 percent. (or $4.05 per gross Net) 77

5 gross and less than 10 gross. 40 pcr cent. and 5 percent. (or 3.85 per gross Net)
10 gross and less than 25 gross, 40 per cent. and 10 per cent. (or 3.65 per gross Ner)
#y* All of above subject to 3 per cent. discount for cash within 30 days

25 gross or more, Special discount, 40 per cent, and |5 per cent. (or $3.45 per gross Net)
Net—30 days—No discount for cash.

KOH-1-NOOR PRICES UNGCHANGED

L. E. Waterman Co. of Canada, Limited
136 St. James Street . MONTREAL

3%
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PICTURE POST CARDS

Bookseller and Stationer

Costs You $10—You get $25—and have the Stand left

DESCRIPTION.

This stand 1s all metal,"revolving, 30 inches high,

holds a total of 2,000 cards and exposes
fifty diffcrent subgects.

3¢

1000

Souvenir Post Cards

Assorted as Follows:

500 Comics (over 100 subjects)
200 European views (56 subjects)
100 New York views (30 subjects)
200 Canadian views (50 subjects)

{Ocean to Ocean)

AND THIS

Metal Revolving
Display Stand for

$10.00

Terms Nott. 2O Days Ist Foliowing Month,

COMIC CARDS ARE A HIGH GRADE AND
FHE VIEWS ARE AN ESPRGIALLY HANDSOME
CARD IN FROM 3 10 » COLORS. THEY ALL
SELL READILY AT

2 ror 5

I YOU SELL CARDS YOU KNOW THE
VALUVE OF THIS OFFER. IF YOU DO NOT
SELL CARDS!I YOU OUGHT TO

THE TRADE 1S IMMENSE AND THE I'RO-
FITS ARE BIG.

The Pugh Mig. Co.

33 Church Street,

TORONT?, - ONT.
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SHS PICTURE POST CARDS S

AN EASY WINDOW TRIM.
By Aethur Conrad

When in New York recently I noticed that crinkled *

tissue paper was used largely in making displays of pic-
ture post cards and that the effect secured was excellent.
One Broadway store had two windows treated in a sim-
ple manner with white tissue paper, the efficet of which
was extremely charnung, as the fine qualities of the cards
were thereby strongly emphasized. The tissue paper was
fastened right across the top front of the window,
brought. straight back to the middle of the back of the
window and then brought forward to the bottom frout
of the window. The general effect was like a large white
wedge pushed into the window. With the white paper as
a background, cards were fastened to it at equal inter-
vals. There was not a superfluity of cards TFach one
had lots of white paper around it to show it off.

Another window had a somewhat similar cffect. anly
the paper was fastened up and down the front sides of
the window and carried te the centre of the back of the
the window. It was the wedge efficet, only turned  the
other way.

Still another window had merely a straisht up and
down arrangement o f the paper, brought Hell forward
in the window.

White paper was most largely employed, though T
Jdid notice other shades here and there. The idea com
mended itself to me, as crinkled paper is an inexpensive
material and a few cards go a long way in such a dis
play.

e Qomsent.

> v

IN LARGER PREMISES.

The Illustrated Postal Card Cou., Montreal, have re-
moved from commodious quarters in the Temple building,
St. James street, to even larger premises at 106 Notre
Dame street cast, opposite the court house. The history
of this firn furnishcs one of the most striking examples
in the growth of the picture postal card trade. From a
very small beginning they have expanded into a postal
card firn with every modern facility. Their buying con
nections are all that can be desired and they have manu
facturing facilitics sccond to nonc.

The trade visiting the city will nnd 1t advantagesus
to call at their new address. They handle practically
evervthing in the postal line. A large number of new
cards have lately been opencd up.

—_—
HOW WE HANDLE CARDS.

Ry W J. F, Mallagh, Urantfoed.

The most popular picture post card is, in vur experi
ence, the local view Next fo that the novelty cards are
the best sellers.

Picture post cards will scll themsclves if properly dis-
plaved. We have no special schemes for selling. exeept
advertising, a well assorted stock, and prominent dis-
play featurcs. Our chicf means of post card display are
wooden racks which hold about 3,500 cards cach. The
advantage of these racks is that they take up only a

87

small amount of spaco and show a great varioty of sub-
jects at a glance.

We advertise cards once cach week m each local news-
paper, using our regular advertising smace for that pur-
pose. We also print an attractive book mark which is
useful to the recipient and serves at the same time to
temind him where to find a good selection of cards.

Every few months we get out o new line of cards of
our own At the present time we are running @ series of
moonlight views, with splendid success.

We are fully persuaded that the post card business is
here to stay for some years at least. So confident and
s0 hopeful are we that we have one store devoted ox
clusively, until September 1, to picture post cards and
local souvenir goods. Pictures alwavs appeal ; and the
post eard is a miniature picture.

.
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REMOVAL SALE OF POST CARDS.

Curt  Teich & Co., of Chicagn, a firm which has
gained an enviable reputation in the manufacturing of
fancy and local view post cards. will move into their
new. modern. five story factory building about the 13th
of ;\]’l’il‘

The new building, which 1s loeated at the corner of
La Salle Ave and Ohio Street. is 100 feet square, with
five floors and basement, and cach floor contains 10,000
square feet of space. 1t s built of pressed brick with
steel frame and the ficors and stairways are made of
concrete. The windows and doors arc encased in  steel
frames, making it strictly fire-proof. Eleetricity, fur-
mished by the Edison Co., will hic used throughout the
entire buildimg for lighting and power, and all presses
and other machinervy are equipped with individual mne
tars,

They have installed a complete modern equipment and
witl only be  very slightly incanvenienced when they
move, as cverything will be ready to start in their new
lucativn.

In order to facilitate this work the; src uffering they



PICT-URE POST CARDS

enorfilous stock ofzfancy and-colored-post: cards:at=great-
Iy reduced _parees. The S pril “CT BRostal Monthly®
which- i~ :now ready Tor-distribution, -quotes-reduced=prices
on their entire stock and is sent Jree fo all dealers ob
equiest,
, R
‘HANDSOME :GERMAN-CARDS.

The 4irm of Rommler -& -'Ton:;s. Presden, Germany,
are among the Jatest of the German picture post card-
manufacturers to rc.'lrll uut nftcr some - oI t!w ('.mad:au
trade.
_volored :uul tlack 'md \\lulv c‘mls u! ~arious qulumm,

- Amonyg the subjeets are Oriental anil Chitiese seenes,

heautifully colored. In:- oricentals-thére are three series- of
six_carids each, put up-in envelopes cantaining-the-names
o the scones vepresented: One series is purcly -Clinese,
aftother -purely ‘Egyptian and the other general Oriental
" scenes.
Among the subjécts in bliack and. white might -be
mentioned the Bella Tobna series, consisting of six
pictures-of:azheautiful girl-in various.attistic poucs.

——

'ﬁdékﬁiéﬁi'ds’fcm?mmi—mc
--color
found

pl'ml]m: an \mu’:m are :mnp]\' nmrullous :uu! -are
‘st displayed--in the spictiire jpost -catd.
- Tookseller and Stationer is dndelited 1o W, -G Aic-

B 1 L Yo TI T

—‘*-‘h-ﬁ'.u&

" An-Adveriiting Book Mark.

Eanlane, Toromo. for x st of his hewest publications.
Notlung more stnking-can e magined: than he western
ipes. by slohn dnnes . wore Deautiful Than e TNlower
studies ; mote nafural Thaw U Jalten series, mothing
Jamter than Hell Smithx Canadian Ttockics, or of niore
popular Interest Ahan the Tastics-of ?;mn-', Tlic-col-
onng s superh, e stock s -extra hieavy and-extra-coat-
«l. presenting a most atiractne nish. These-cands are
wrizanlv a-crodit 1o=the publisher.

In order 1o make Toma Tor his ancoming stock -of
Canadian views, MT. MacFarlane s making a special-ofier
iur Apnl mowhich he offers 10 colonsd Juxotype and
hall-lone embossed view ¥ards for only 3 Thir a8 2
splentid opportamy for dealers to-secure a Rood-line v
scll af ‘1hree Tor five and-cven at a &ont apiece there s

Tikingfor-particalarantkors, i

a bhig margin of profit. As stock of these is limited it
will e wise o place your order for 1,600 or more -of
l!u,so, (..mls nov\

life modd wnms pubhshul nwntl) dlld \\lnch M\c mﬂ
will such a -wonderlal reception. It -will -be -of -interest
to-learn ihat over onc million of this series have -been
solil in the past two- ‘months. -

—_—t— oz
A SPECIAL:OFFER.
The growth -of the yiost. -card- {rade during the past

‘two vearS ‘has -been phenomenal: and: the firms -who are
‘handling them=have-developed=a -big -business. Among: Ahie

firius who have jumped to the front in- -this line s ihe

Pugh- M. -Co., Toro:t9, who-are- doing-anzimmcnse-post:
card- busmcss. The-special-ofier they are ‘making.-in this

Assuc=is mdml .a special-one -and. is worthy the aticnhou
of every post-card=dealerin -Canada.

Axonm sm.mom
The Juternational Post Card: Co., 27-31 St. Jamis.

street, Montreal, have -well eatned-theit title-of: the-mail _

onkr post.\l c.u:l lmut:tx Thclt om\ s.ﬂcsmalx is their

ng- Jiuﬁ(‘s th.m :\m ouwr ]muse. Asa prootf pf=this
the large-increase-in their ‘business- is -quofed
- -gladly=sent-to-any- -dealer. They guarantee
10 hack up the prices -with the goods. “Their Ainc -em-

Pbraces-evervihiag in-picture: poet catds-and:=acCessorics.
——r—
THE PUBLIC-LIBRARY.
Xt 1he first -casual -glance it -might appeat {o- e
people that e public library namomarhcnlar friend

of the boohcllcc, -in That -it-furnishes -{rec, those tlungs

‘hy which=the-booksclier-makes-his=living. But the- -slight-

‘est Teflection proves=such_a view of -the=public library to-
‘e -erroncous.

Thic-funclion-of-the -public Kbrary ‘being to- aupply s
patrons with-reading -matter, -it-carries -with-it the addi-
tionalzfunction-of- the-creation X we. And-as-overy
aéader will, dn-the-course -of: hmr, «levelop a partmﬂat
is=only a-step-further- 1o
Alwe -point where ‘he -will=he ambitions 1o- possess-&- dittle
dibraty of Jiis own Fdvaerites. As his little co“cctwn
gradually expands, -hiszook-shelfzhecones=as: mpor!anﬂ.o
him. as his food or his_ clothing, and che must be con-
Tinually adding fo it. -Thus the public Jibrary creates

=0

and fosters -not -only Tk Teaders, It hook=buvers.
—_—

‘SOME NEW IMPORTATIONS.

A. 1. Cooper. the Toroito importer and- publisher,
Tias Tecently stocked some atitactive lines-ol -cands, that-
should-tind a ready matket in ‘Canada. The-dew silver
horder view tards.ave something=exceptionally nice. The
Tiews are ])nmtﬂ it -colots -iside - heavy Silver horder,
whicti- sets them -out dike a picture frame. Mr. Cooper
can take-orders Tor any views and: will have “tThem -made
at a ‘mxdcﬂun\ lm\'

.:umns of u:c lau,.\ngc oI l\ovu-r\ vr«:mu\ s\oncs :nd
minerals, are very untertaining. These *ill be -found
Topular among young people.

Anoller Jiew Setics-consists of piclures-of scencs at
1hic (Clephone. Two ~vigws are -given on cach -catrd, one

38
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jewelled and spangled.

THE MOST BEAUTIFUL POST CARDS

ARE OUR

Sculpto Bromides

They are real Bromide Cards, embossed, hand-colored,
Each card in an envelops.
Twenty-four different subjects, all American actresses.

Price, $72.50 per 100, f.0.b. New York

Large stock of fancy cards.

Localviews printed to order.
Low prices.

SUONd dAIO0NAdAX

showing one ¢nd of the line and the other, the other vnd.
These cards have an amusing dialogue printed under the
pictures.

The series of heraldic coats of arms, studies from
oil paintings, colored comics, glossy photos and Garner’s
living pictures are all attractive lines. Mr. Cooper will
make up sample packages for §1 upward, which he will
send on request. Cash should be seat with the order or
references.

The Land of the Maple cards and the pholo views
made by Mr. Cooper are proving papular. He is always
willing to take up propositions from dealers for local
views in cither series.

ENGLISH BOOK NEWS.

Two English publishers. Sisley’s, Limited and Chat-
to & Windus are tryving the cxperiment this scason of
issuing new novels at 2s. Gd. net, instead of the standard
pricc of 6s. The books are in every respeet cqual to the
six shilling variety and aré by authors whose previons
work appeared at that price. According to the publish-
crs the experiment is proving successful.

The next book to appear m the English Men of Iet-
ters Series wili be a biography of Shakespeare by Walter
Raleigh, Professor of English Literature at Oxiord Um-
versity. .

Blackwood & Cu. are arranging for the carly publi-
cation of Mrs. Katherine Cecil Thurston's story *"The
Mpystics,”” which appearcd some months age n Black-
wood's Magazine.

Sirl saac Pitman & Sons. Limited. have comtenced
the publicatior o’ » nev editior of Boswell’s “*.Johnson,'
which is to appear in twelve shilling parts. The great

30

PAUL C. ROEBER CO.

88 Franalin Street

NEW YORRHA

REDUCED PRICES

feature of the issue will be its wealth of illustrations.
When completed it will consist of over 1,150 pages.

The expiration of the copyrizht in Ruskin's books is
something of an event, for there can be little doubt that
the price of them has hitherto been prohibitive to many
readers. )

“The letters of Queen Victoria,™ edited by Mr. A
C. Benson and Viscount Esher, is now in type but owing
to American copyright considerations, will not be pub-
lished until the Autumn.

e ——y S ———

A\ Berkeley (Call) bookscller, anxious to ill an order
for a liberal patron, wired to Chicago for a copy  of
“Seekers After God,™ by Canon Farrar, and to his sur-
prise and dismay received this reply : **No seckers after
Guad in Chicago or New York. Trv Philadelphia >

— ey

The poor young man: **Mr. Crocsus, T wonld like to
marry your daughter.*”

QI Croezus: =* Ah. you love her, sic?™”

The poor yenng man: ** Madly!™"

Old Croesus: “*Which one?™?

The pour young man: **Oh. cither of them."’

—_— ——— e e e

SITUAYION WANTED.

l)OSlTlO.\' WANTED~A maa with exteasive cxperiente in prinling snd
stationcey lincs, open for engegements several years® cxpericace on trsde
pepers, both as priater and stsistant to editor. also thorough crperi.
eacc inststlonery snd sllied lacs ; controlled own buslness for five years in

stationery snd fan s; would go on rosd, b {
Anply 5. 53, BODRIELLER AND STATIONER Mycter local eagagement,
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WAIT FOR THE

BIG LINE

Before you buy your fall stock of
TALLY CARDS
GUEST CARDS

CALENDAR PADS

POST CGARDS

at geduggd Prices

In order to avoid moving our
great stock of Post Cards to
our new location, we are: offer-
ing them to dealers at prices
never before heard of. Our
April “CT Postal Monthly”
which is now ready for distri-
bution, quotes greatly reduced
prices on our entire stock.
Don’t wait ; send to-day for a
free copy. o

and don’t forget the Elliott Die-
Stamped Holly Postal Cards and
Souvenir Post Card Calendars.
Two of the best selling items in the
Stationery Line.

Salesmen en route.
Samples sent you free.
Illustrated Catalogue and price list,

ELLIOTT

PHILADELPHIA

CURT TEICH & CO.

Largest Mansfactters, ' GHICAGO, ILL.
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Our
Semi-Monthily
Price Uist will
@ive YOU r.eonty
of reasons for or-
dering.
SEND FORIT
NOW,

The Picture Post Card Business is
Coming Qur Way—
You'll See Why When You Get Our Price List

The response to our announcement last month was generous. Retailers appreciate our modern
methods of selling Picture Post Cards and accessories. Remember
WE SELL FOR CASH ONLY. WE HAVE NO SALESMEN. YOU GET THE BENEFIT,

‘" Get the Post Card trade started your way by getting in

touch with us.

‘H Our stock embraces all the staples and everything that’s new
in Picture Post Cards, to retail from 1c. 10 $1.00 each. Full
line of Albums, &c.

‘" There is no delay. We carry stock ready to ship at a
moment's notice.

No matter what your needs in the Picture Post Card Line, we stand ready to prove our claims of a
lower price for the same quality and kind of cards.

PERHAPS YOU HAVEN'T THAT PRICE LIST. WE HAVE THE GOO0ODS TO BACK IT UP.
1T'S YOUR MOVE .

THE NMAIL ORPEIR POST CARD NHOUST

INTERNATIONAL POST CARD CO.

22-29-31 St. James Sireet, MONTREAL

40
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PICTURE POST CARDS
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The Latest alid Gireatest Achievement in

POST CARD

PUBLISHING

Positively the newest and handsomest lines we've ever
shown—fairly teeming with interest.

THE TRICOLOR SERIES

Ten Western Types—depicting typical characters of the
West. (By John Innes.)

Seventcen beautiful reproductions of well-known Amer-
ican lowers (from photos).

Six bewitching kitten studics (from photos).

Six Canadian Rockies, magnificent miniatures from
paintings. (By Bell Smith.)

Pastimes of Spring. A dainty series that will prove of
immense interest to the card loving public. (By Sadie
Wendell Mitchell.)

Price, $1.25 per 100

Brighten up your stock of post cards with an assortment
of the above—you'l be pleased enough to re-order.

OUR MARCH SPECIAL OFFER

1000 Canadian Oards — Colored, Luxotyps, Malftens, Embossed,
oto.. 35.00. Biggest valus ever offered

W.G. MacFARLANE

TORONTO BUFFALO

PUBLISHER
and
IMPORTER
NEW YORK

REGULAR PRICE

50 Leather Cards - .
12 Asst’d Real Fur Teddy Bears
12 Asst'd Pen Wipers, Te.ddy Bears

12 Leather Medals
12 (13

l—, 4
12 (13

$1.25
.60
42
.30
.30
.60
.18

$3.65

Sole, P.C. . . .
Appliquet Flower Sets
Mipnon Post Cards

SPECIAL COMBINATION OFFER

1 (one) Assortment to a Customer

Delivered free of expenses, anywhere in
U.8., or Canada, $2.65 oash with order.

Retail price for this lot, $7.66.

$7.66 Retail
$2.65 Cost you

We have now (500) varied designs in Hand Burnt and Painted Leather
Cards, also a iine line of Artistic Novel and Attractive Sonvenirs.

$5.01 Your net profit.

LEATHER POST CARD CO.

335 Broadway, NEWz2YORHK




- AW e . e @ e A e

A G S B ¢ gy A ot g .

T Pt — = -

— ey

e e - -

PR

e g o o v -

BOOKSELLER AND STATIONER

Post Cards
fine art leaves

T
made to order S lonnadaadddn
. AP haada i diaid
and own edition &= ,
gmﬁajllllillll
ST e Y L

Call for samples and prices -
especially of our new America- Japan-
Tumis - Egypt - China - Series in  high

class color printing.

P O. Box A16
Orders for Pest Cards
to

RGRMLER 2 JONS|
DRESDEN Saxony |

Main Office and Works:

NEW YORK BRANCH
22 Beekman St.
Wm. Edward Neal, Manager.

TCRARCRERRRRRRRRRCRARRARRRRRRY »

*

T LrrgrrrrrgereeErrrrrrrrrrrrrrrvvrvyeeve e o

Bigzest Assortment in Canada
of High-Grade Post Cards

A. H. GOOPER

51 Richmond St. East
Toronto

Publishers of the Famous *‘Land of the Maple®
Series of Canadian View Cards.

Sole Importer for H. Garner, England.

Special April Offer—

Send for one of our sample packages of

quick-sellers, containing samples of the

following clever colored card creations :
Silver Border Views, Photo Views, Living Picture
Series, Language of FPlowers, Precious Stones and
Metals, Telephone Cards, Glossy Real Photos, Satin
Flower Oards, Studies from Oil Paintings, Burnt
Leather Cards, Colored Comics, Reraldic Coats of
Arms, &c., &c.

Send Cash or References with order.

Customers’ Views made to order prompily and
satisfactorily.

SRR R R R R R R R R R R R R R RN RRRRRRRRERRRRRRRRR »

CRESCENT Post CARDS

BY FAR THE HIGHEST GRADE

[LLUMINATED and EMBOSSED
CARDS, on the market.

(Made in America—not in Germany)

UP-TO-DATE IN EVERY PARTICULAR, WITH THE DISTINGUISHING MARK OF
AMERICAN DESIGNS AND AMERICAN WORKMANSHIP.
TO BE HAD OF THE JOBBING TRADE IN GENERAL, OR FROAM THE MANUFACTURERS

CRESCENT EMBOSSING CO.

FRED C. LOUNSBURY, President and Treasurer.

»

‘e Y d

Plainfield, New Jersey, U.S.A.

PHILADELPHIA BRANCH
36 South 6th St.
George L. Thompson, Manager.
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NICHOLS' PENCIL POCKET

Newest and best pencil holder on the market.

Saves your pencils, fountala pens and your temper.
nslde Sperlag Is the secret.

SELLS AT SIGHT

Agents wanted,
Send 25 centafor sample.
Manufactured by

NICHOLS & WILLIS, WORCESTER, MASS.
Autotype-chromo, Photo-
type, and Lithographic

Pictorial Postoards, me. e sivio

Cards madec lrom any Photograph. All orders recelve prompt
and careful atientlon. Lowest terms.

erman Postcard Works

Boch &Kirsch-Frankfort°M.

Saveral Rewards Established ;1872 Q09D AQENTS WANTED

AN

- | Made to order only
: according to {nstruc.
PlCtu l'e tions supplled.

rpeciatties: Very fine
fledern Hellotype Post ::‘l‘::‘e-cm:
styles. only.

plain and coloured.

Well known {orefliciencyand c a rd s
high.class workmanship.

Ot.t.0 Leder

Meissen 19  sexcny

Picture Post Card Manufacturer.
\\:HOLBSALE EXPORT

AN

Fine Art Printing Co.

Kaufheursen, Munich, Germany

Manufactiire to order for important buyers,
denign-

as a specialty :
in Rstochrom—combined Jet-

Posfcards ===

color printing, 3.000, 5,000 and 10.000 per design, in sheets of 3N
and 01 designs

in Collotype, fromn 1,0 up-
wards, per design.

in Copper - plate Printing,
from 1,00 upwards, per

ote

¢ 9 ¢ 0 ¢ 8 ¢ ¢ 0 ¢ o ¢ ¢ ¢ 0 0 0 000 0,000,902 0. 0.0 9 0 .0 ¢ ¢ .9 0 ¢ ¢ 0 ¢ 0 2. 2. %utelt
C 30 30 30K 30K 3 300 20 300 30 M0N0 20 20 200 Jr i 20 20 20 20 20 20 20¢ 20C 3¢ 30t Ja 20r 0 306 20 20 IO XCINCMAY J0C NC 20g Jar 2C K Mt Jar M0t 2 )

L JR IR I ] S J, 7 L J0K U JUK JUT 2R, SO JUR 2K JUK JU JUR U SR, R, SO, J
L2 2 300 ) L) 300 308 30K 30 30 1 300 MO MOBON N 0 Y

Imperial Series
Postcards
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To the Trade:

Write Quick for Samples and Prices.

WE LEAD IN

Blach and White
Our Colored Cards

STAND ALOVE
TREONOTO QUEBE
OTTAWA HISTORIC SPORTING
FISHING HUNTING
NORTHWEST SCENES
ALBUMS RACKS

Always adding to our already well-assorted stock.

MONTREAL

and

Tre Picture Postcard Co.
P.0. Box 334, OTTAWA, ONT.

k]
)
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ONLY FOR WHOLESALE DEALERS
AND POST CARD PUBLISHERS

MARKERT & SOHN

Graphic Art Works
DRESDEN---A. Wintergartenstr, 73

MaxeracTrne.

PICTURE POST CARDS

OF ALL PROCESKS

Telegram- Addeess
AUNSTMARKERT,
DREMDEN

AN A SPRCIALTY W MAKY

COLLOTYPE, COLOURED COLLOTYPE,
DOUBLE TONE GLAZED and
AUTOTYPE POST CARDS, ALBUMS

Ask for samples aind gquatations

W. NEUMANN & CO,,
High-class Collotype Printers

seonr: COllOTPPe  Postcards v o=

Hand-coloured Collotype Cards
Double-tone Collotype Cards

ALL KINDS OF VIEW-ALBUMS AND SAMPLE SHEETS

CMEAPEST PRICES.

Wasserthorstrasse 42,
Berlin, S. 42

Glossy Collotype Cards
Photochrom Collotype Cards

WHOLESALE AND EXPORY ONLY

48
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BOOKSELLER AND STATIONER

AMONG THE

HERE AND THERE

STATIONERS

Items of Interest to the Trade Gathered from Varlous Sources.

Mr. J. L Andason, of Lundon, was in Toronto re-
cently,

F. B Bapshaw, stationer, of Portage ta Prairie, has
admtted a partner.

Mr ¢ Hod, the Mitehell bookseller, bought goods
in Toronto this month,

One of the storchouses of the Merritton Paper Com-
pany was destroyed by five on March 17.

The Central Book Store, of Fort William, has been
sold by T. W. Rutledge to O'Hagan & Co.

J. . Gundy & Co., faney goods merchants and jewel-
ers, of Ayimer, have sold out to C. R. Saxton,

N,

Mi. W, J. Gage has gone to urope, and will be away
about three months. Ile is accompanied by the Misses
Gage.

Mr. R. 0. Smith, of R. 0. Smith & Co., Orillia,
booksellers and stationers, was in Toronto on business
last month.

Mr. E. Daoust, manager Libraine Beauchemin Limit-
cd, Montreal, is making a two wmonths business trip in
European markets.

The proprictors of the Gorrie Vidette, of tiotne,
Ont, have opened ap o stationery store in conncdiion
with their prmting bhusiness.

Mr J R, Easton has been appoinied manager of the
branch business of Barher & Ellis, envelope manufactua
ers, on PPrincess street, Toronto.

M1 B. Bremuer, of Carter & Co., Charlottetown,
P11, was a visitor in Toronto this month, Ins head-
quarters being at the Grand Union Hotel.

Mt A M. Clathe, formetly castern representative of
The Dennison Manufacturing  Company, Montreal, has
left  1hs suceessor is Mr. Chas. W. Wright.

Mi. W. O, Houston, manager ol the Denmson Manu-
facturing Company Canadian headquarters, Montreal, was
in Toronto, week Apnl #th, in the interests of the firm.

Mr Chas 1 Wnght will from now  on represent
the  Denmison Wanufacturing  Company  in the Eastern
Provinees Mo Wright's  headguarters witl bhe in Mon-
treal

1hs wany ttiends in the trade will be glad to learn of
Mt Arthur Reed’s tecovery frond a severe itlness, which
bas kept lam confined to lus house in Toronto {or several
wevks

The Sutchffe-lzdmison Co, Lid.,, Toronto, have .
special offer s paper table napkins this month. They e
offering Uenumison’s best quality paper napkins, .ssorted
patterns, $2.75 per thousand.

Braund & Hamwan, druggists and stationers, of
Wawanesa, Man., have dissolved partnership, and  the
business s beng continued by Mr. Hamman, in partuee-
stap with Mr George M. Crasg,

M1 Jolin N. Marley, the popular representative of the
1. E. Waterman Company of Canada, Limited, is work-
ing us way towards the coast from Ontario. Mr. M. H.

q1

Hebb, with the same firm, is sending in record orders
from the Maritime Provinces.

Mr. David Hills, of Tlills & Co., Limited, London,
England, accompanied by his son, "recently paid a visit
to this country in the interests of the *“‘For the Fm-
pire’ sceries of cards and calendars.

Something novel in the way of paper napkins for
summer is shown by the Copp, Clark Co. The napkins
are of .Japanese make and are done up in assortments of
21 in a neat envelope. They sell.al 70 cents per dozen
cuvelopes. Just the thing for summer picnics.

Another summer line consists of flag festoons for
decorating. These come in a series of, twelve flags, at.-
tached to a string and representing the twelve leading
nations of the world. They sell at $6 per 100, -nd wil)
bie found very attractive around the summer cottage.

N. L. Hamly, the Port llope bookseller and printer,
will shortly vacate his present stand on Queen strect
and will move his stock into the store now occupicd hy
Mr. John Heard, on Wallon street. The front part of
the shop will be utilized for fancy goods and stationery.

The samples of holiday papeteries, of which Buntin,
Gillies & Co., Limited, Hamilton, have been making a
specialty for several years past, show a range of goods
to retail from 25c, to $1.50. The boxes are most artis-
tic, many of them of novel design, and the companv is
logking forward to a largely increased trade.  Their
travelers will start out about May Ist with the com-
plete range.

Buntin, Gillies & Co., Limited, Hamilton, have just
about completed the preparation of their new line of
school blanks, (scribblers, excrcise books, ete.) The sam-
ples will be n ther travelers’ hands in the course of
a few davs, The designs are appropriate and artistic
cuteting a wide range of subjects. The values in the
houks are unsurpassed. The trade would do well to sce
these goods before placing orders for [future delivery.

Mr P. J. Ellinger, representing John Dickinson &
Company, Limited, paper makers and wholesale station-
ers, of London, Iingland, is spending some time i Cana-
da. He intends covering the ground between Halifax and
Winnipeg, introducing the goods made by his firm, which
include all kinds of flat papers, envelopes and blank books.
The specialty of the firm is envelopes, and they claim
that their output of these goods can scarcely be rivalled
ir volume anywherc in the world.

—_——

THE ONTARIO LIBRARY ASSOCIATION,

The annual meeting of the Ontario Library Associa-
tion was held at the Canadian Institute, Toronto, on
Aprit 1 and 2. Mr. Norman Gurd, of Sarnia, the presi-
dent of the association, occupied the chair. The register
of attendance was signed by 59 members. In his report,
Mr. E. A. Hardy, of Toronto, the sceretary, recom-
mcaded that an application be made to the Government
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for an increase in the annual grant to the association
from $200 to $500.

Those mesent were: Messrs, A, B. MeCallum, To-
tonto; E. A. Hardy, Totonto; Norman Gurd, Sarnia ;
W. J. Robertson, St Catharines 5 James 15, Kerr, Galt
W. I, Moore, Dundas ; W. A, Bradley, Berlin; . I
Langton, Toronto; J. Il Knight, Lindsay; IS, Sulton,
Smith’s Falls; W. I. Robb, Woodstock; 1. A. Wester,
Burlington ; N. Walker, Niagara Falls; Judge Handy,
Rrantford ; A. Sheldrick, Chatham ; L. J. Burpee, Ot-
tawa; H. J. Clarke, Belleville;  W. W. Rutherford,
\vlmer, W.; E. L. Hill, Guelph; F. P. Gavin, Windsor ;
John Corkery, Peterboro; A. W. Cameron, Streetsville ;
J. L Lillie, Oakville; 11, L. Read, Oakville; Rev. F.
.. Barber, Stouffvile; J. Stlcele, Stratford; James
Spereman, Sarnia, R. MacAdam, Sarnia; Alexander
Steele, Orangeville, J. Elgin Tom, Goderich ; Hugh S.
Strang, Godericli; James S. Tigbert, Goderich; E. W,
nickenson, Wallacchurg ; W. Anderson, Chatham ; James
Lnglish, Peterboro ; . TL. Gould, Montreal ; Adam Hun-

ter, Hamilton; Dr. A. Woolvertou, Hamilton; James
Rain, Toronto; E. D. Henwood, Brantford; James

Nason, Weston 3 W. J. Dunlop, Tavistock ; R. Alexander,
Galt ; A. E. Green, St. George; T. W. Leavitt, Toronto;
J. Davis Barnett, Stratford ; W. Briden, Ingersoll; J.
.. Leetle, Ridgetown; T. C. Tice, Picton; 0. J. Ster-
cnson, St. Thomas ; Mesdames Canet Carnehan, Niagara;
IXlla Hilborn, Collingwood Gladys Story, Aylmer, W.;
Ao M. Harris, Guelph ; Effic A. Schmidt, Berlin; Pa-
tricia Spereman, Sarnia ; R. H. Barker and M. E. Barker,
rforonto.

A wide range of interesting topics were discussed,
aad a number of valuable papers were read. The presi-
dent’s address was a very able speech and was rcplete
with sound logic. Among other things he pointed out
the extreme importance of cultivating a love for books
in children, and (the absurdity of the regulations of some
libraries which tend to make them anything but enjoyable
public institutions.

At the morning scssion Dr. James Bain submitted a
sclect list of 300 books for public libraries ; Mr. T. W.
H. Leavitt gave an address on Traveling Librarics, and
Mrs. Mutch, of the Rosedale Art League, Toronto, gave
an address onp how to supply the library with pictures.

At (he evening  session Mr. AL H. U. Colquhoun,
Deputy Minister of Education, gave an informal talk on
fhic subject of Public lL.ibraries.

NEW IDEAS FOR WINDOW DISPLAYS.

While everyone knows that attractive show-windows
with new or unusual goods draw the attention of passers-
by and lead to sales, it is certain that this same dis-
play is made more eficetive it catchy show-cards are used
to call attention by a briel word or two to their par-
ticular points of excellence. It is a moot guestion with
some dealers whether to display the prices of gools or
not, butl pethaps this depends somewhat upon what the
goods are. Certain it is that any such signs should be
made in a clean-cut fashion; and inks, as well as cards,
of diffcrent colors, can be used to advantage.

One of the leading preparations for making cards and
price tickets is Carter’s Mark-a-line Show-card Ink. This
is a water color made in scven colois, which possess a
peculiar brightness and lustrous finish. The Carter's Ink
Co., with every resource desirable for manufa:turing
cverything in the ink line, at its comunand, Lrought cut
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Mark-a-line some months ago, and it has met with a
tremendous sale.

One distinct advantage which it has is the fact that
the colors dry with a very glossy, cnamel-like finish,
which does not crack, and yet it has recently been per-
fected so that it dries quickly and solves the difficulties
of the card-writer, who has herctofore been obliged to mix
his own colors or usc something that was not entirely
satisfactory. Mark-a-line is an article which stationers
will find frequent use for themselves, and by giving it a
little attention should soon interest many of their neigh-
horing tradesmen, especially the dry goods and clothing
stores, where clean-cut, ncatly-lettered signs arc indis-
pensable. Mark-a-line is put up in all sizes from a two-
ounce bottle, like that shown herewith, to a quart, as
well as in gallon jugs.

THERE IS NO DOUBT

about the papers that have “Hurd’s Name on the Box.” *“Perfect Quality"
or *Perfect Manufacture” on a box does not always mean what it says.
Many men and women Know that to their cost. Many stores also have lost
ground and prestige through selling stationery that is not as represented.

“Hurd’'s Name on the Box " insures safe and certain papers.

You can rest

assured they will be satisfactory in every way—quality, style and manufac-
ture, and price. Remember also that you can get more for these goods

then any others.

After Lent there are always many weddings. Do vou have the best stock and
correct sizes for thetrade? I not, write for samples.

GEO. B. HURD ®&. CO.
Fine Paper Manufacturers

425 and 427 Broome Street, New York, U.S.A., v,
4%

TRADE Mank

RIQISTOREY.
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@ THE TELEPHONE

I3 a companion, friend andservant combined,
Invaluable for convenlence In the household.

LONG DISTANCE TELEPHONE 8ERVICE

Has no equal for the facility it affords in business life.
Full particulars as to rates and service at the near-
est office of

THE BELL TELEPHONE COMPANY OF CANADA

ESTERN "~ | ™
ASSURANCE | —
e 00 COMPANY. M—E

Hean Orrice ~TORONTO, ON'T.

$3,5670,000
3,609,000

Assets over - -
Income for 1906, over
HON. GEO. A, COX, President,
W. R. BROCK, Vice President
W. B. MEIKLE, General Manager
C. C. FOSTER, Secretary

British Amarica Assurance Gompany

A. D. 1833
FIRE & MARINE

Head Office, Toronto

B80OARD OF DIRECTORS
Hon. Geo A, Cox, President W. R. Brock, Vice-Peesident
Robert Bickendile, M.P.. W. B. Meikle, E, \W. Cox, Gro. A. Morrow,
D. B. Hanna, Augustus Myers, Jokn Heoskin, K.C..LL.D.
Freder:c Nicholls, Aler. Lalnd, James Kerr Osbornc, Z. A, Lash, K.C,
Sir Hearey M. Pellstt, E, R, Wood.
W. 8. Melklo, General Manager; P. H,.Sims, Secretary

CAPITAL - . 1.400,000.00
ASSETS . - - - - 2,182,75).88
LOSSES PAID SINCE ORGANIZATION, 29,833,820.96

IF YOU WANT

the best weekly list of New Books published
in Great Brituin and Ircland, with titles,
sizes, prices and publishers, subscribe to
The Publishers' Circular and Booksellers®
Reoord, published weekly at St. Dunstan’s
House, Fetter Lane, London. Past free for
52 weeks for $2.65, prepaid.

IF YOU WANT

to obtain out of print and scarce works
about Canada, or on any other subject,
subscribe to The Publishers’ Clrdular (scc
previous paragraph  for particulars).  All
subscribers have the privilege of a frec ad-
vertisement of three titles of Books Wanted
(cach title not to exceed 10 words). On
an avcrage over 2,000 Books \Vanied are
advertised for cvery week in The Publighers®
Circular.

IF YOU WANT

to know what ncw books are coming out in
the United Kingdom you should subscribe
to The Publishers’ Circular. For tcrms, ctc.,
see first paragraph of this advertiscnent.

THE METROPOLITAN BANK

Capitatl Paid Up, - - $1,000,000
KReserve Fund, - - - 31,000,600
Undivided Profits, - - 3 133,133

GENERAL BANKING BUSINESS

Wi Deatts boug bt and sold.
Letters of czadit issuad.
SNk" Collections neomptly attendad to.

Your SAVINGS DEPARTMENT

open at all branches.
‘mll loterest allowad on all Sepansit
of one daltar and upwards

« Money =

CAN BE SAVED BY MEANS
OF AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE
SUCH A POLICY WHILE YOU
ARE IN GOOD HEALTH.

Pawpllets and Full Particulars regarding the
New Accumulation Endowment Policy
seat on application,

Confederation Life

ASSOCIATION

W, H. BEATTY, President.
W. C. MAODONALD, J. K. MACDONALD,
ACTUARY, MANAGING THRACTOR,

MEAD OFFICE, - TORONTO, CANADA.
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4 WALL PAPER

If you have been advertising properly and have used
proper judgment in the matter ol stock, your wall paper
department should now bhegin to be very active. Remem-
ber that everywhere the country over, the husy house-
wife, with a handkerchief round her head, and broom or
serubbing brush in hand is carrying on the annual spring
war on dirt of ail kinds. From the back-yards of thou-
sands of peaceful Canadian homes issues forth sounds as
of musketry, which sounds in reality are merely testi-
monials to the muscular skill of Messrs. Houscholder in
making the dust of twelve months fly from the carpets.

Now is the time of all times to push wall paper for
all it is worth. Get some convincing copy written for
vour newspaper space, and keep your windows filled with
vour choicest. lines of wall decorations. Slack not in
thine energy, O merchant, and don’t, whatever You do, for-
get the advertising value of a show-card in the window.

1t stands to reason, that many a woman of your
town, with the house-cleaning fever raging wmadly in her
blood, will pass and repass your store upon purchase
hent. Tt’s up to vou, as the saying is, not to let her pass
vour store once without being attracted by your spring
wall paper exhibition. Price will count with her! She
may be wishing as hard as she can, that she could afford
a new paper for this, that, or the other room. Brush
up vowr argumentative faculty—that there is argumenta-
tive faculty in abundance among Ontario stationers was
moven at the recent school-book deputation—put the very
cream of wall paper argument in neat legible letters upon
a show-card, surrounded by the very choicest of your
moderate priced lines. Keep, however, some of your very
hest and higher priced lines in  the background ; for it
shounld he vour policy to gradually work a buyer of mod-
erate priced lines up to the higher grades. This vou
ought to he able to do in many cases. although ’twould
he impossible in all. A good argument fotr use in this
copnection is the obvious fact that the hetter the wall
paper, the longer it lasts and the more pleasure it gives.

Dry Goods Review has this to say ahout wall paper
adverlising.: “One ad. that we have picked out at ran-
dom has an attractive illustration and is headed, ‘Ar-
tistic Wall Necorations.® Part of the matter [ollow-
ing is:

* *Spring is at hand, which means that you will soon
he brightening up your present home. We have a very
nice line of high-grade wall papers, made for those who
appreciate the best efforts of clever artists in most ela-
horate combinations, with which vou will he able to
match any particular kind o! house furnishings." The
heading is excellent ; the word decorations gives the
woods a higher standing in the eves of the public than
would the mere term ‘wall-papers.’

ENCOURAGE HOME MANUFACTURES !

Send in your orders for
Promium Muocilags.
Lithograms and Lith’'m Composition,
Acme Washing Powder for Type and Ceneral Purposes,
Coal Saving and Smoke Consuming Compound.

Above is second to none in quality, and prices right.
Write for Samples and Quotations.

AULD MUCILAGE COMPANY,
1?7 Bleury 8t.,, Montreal.

¢ &

Determine to SA\!

ke Fully Satisfy Every ~¥
Customer For ’§

F Wall Paper 3

N 2

X lt;i,\'o_u hnvck not just th‘c right }.‘V;’
LY goods in stock, give us the pare ool W
ust ticulars and get 8 P é\r) .
Py S ’ XY
BV’L tauntons iy &
i Decorative Specialties S

which will help you to make the

sale and win for you another
S vy pleased customer. Write us for Wiy 7,
JM samples. Be assured of prompt 2 \Y |
~~‘,% and cfficient service. B
o 77 \ ~ A
s 4 STAUNTONS W
Nl Lmen \4(/

8 N 2
. Makers of Y
% Superior Wall Papers ) “;'5(
2% -TORONTO \
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q
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MAY SPECIALS
FIREWORKS.

Ve control a number of especiatly good new
novelties in ic. and Sc. items which all
dealers should stock.

Fire Crackers, Cannon Crackers,
Fire Balloons, Animal Balloons, eto.,

Gar;ion Sets, Sand Palls, Sand 8hovels,
otC,,

should now receive your attention.

BASEBALL :—

Balls, Bats, Mitts, Gloves, Masks, etc.,
Dennison’s best quality Paper Napkins

{Assortcd patteens, speclal, $2.78 per M,)

Stock shipments now tomplete and we can
promise prompt delivery.

Let as have your order now

The SUTGLIFFE-EDMISON GO, Limited

WHOLESALE FANCY 60005 AND ORUGGISTS' SUNDRIES

76 YORK ST. (seer xisp)

TORCNTO
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PAYSON'S INDELIBLE INK

Trude supplicd by all Leadiug Wholcsale
Drug Houses in the Domfulon,

Recelved Mot Award Medal abd Diptoma
at Cobtennlal, Flaladelphia, 1876, Waorld's Falr,
Chicago, 1693, and Province of Quebec Expost-
tlon, Montreal, 1837,

Standard Commercial Works,

Matte's Interest Tabdles,
At 4,5,.6.7. 8, 9 and 10 per cent. per annum, by
Narotvon Matrx. Oth Edftlon. lrice, §3.00.
Matte’s Three Per Cent. Intercst Tadles,
By the same nuthor.  On fiue toned paper and
strotgly bound.  Price, £3.00.
Mughes’ laterest Tables and Book of Days
combiaed,
AL, 3144, 5, 5%, 6, Tund 8 per cent. per annum
By Cuarixs M, C Hronks,  rice, $2.00.
Meghes' Supplcmentary Interest Tables,
Comprisiig a Special Interest Table for dally bal.
Tances, showitig interest for one thousand days ou
ALY nmount, rates from Vo per cent, to 81 (wr
cent., nclusive, Also n table showing interest
for otie thousand Jdays at 5 per cent., by tncans of
which tin connection with Comnjarative Tables),
Interest for otie thourand days cat be obtained at
any mte from ‘.“pcrn-ul.u) 0 percent., inclusive,
.nﬁ COMPARATIVE INTEREST TABLES for ob.
talning interest on any mte from ¥ per cent,
10 10 per cent., Inclusive, on the basts of 365 days
to the ycar in !# wr ccnt, rates. 1By CHaRLRN
M, C. Huanks, ce, §2.00
Nughes’ Interest Tables,
At éand 7 per cent. per annutn (on the basls of
368 dsys o the year), for one, two, three sl
fcur months and Jays of grace; for use {u Dis.
counting and Henewing Promissory Notes. By
CHaxLEn M. C. Hraiks (on folded cand, 14X x 935)
strongly bound, Price, $1.00.
Nughes’ Savings Bask Intcrest Tables.,
A12%.30r3), Ycr cent, (cach on separats canl)
an the bLasts of one moutk:, belng 14i2 part of a
year; by Caxtmn M. C. Hvaums. Price, $1.00.
Sachsn's Sterling Bachange Tabdles,
Converting sterlinug into Canadian currency, and
vice veria, adTANCINg by Aths and 16ths, with other
useful tables; by Ewing Btenay. Second odition,
Price, $1.00.

Bnchd

Sterling Equiralents and Ea-
chamge Tadles,

Showing the relative value, accunditig to the rate
of discount in London, in Canadian and New
York systeins of quotations, of bills of exchange
Arawn st any mte, or having any numberof days
to run, ete., etc., by Ewsna Brenax, Price, §$4.00
Bachkan’s Par of Exchange (Canadlan),
Giviug sterling fnto dollars and cents and vice
versa, (rom L1 Upwanls, also sterling equivalents,
Canada (nto Now York and pice tvrsa ; Uy EwiNg
Breman. Price (insheets), each, 20c.; et

HOTEL DIRECTORY

WINDSOR HOTEL

HAMILTON, BERMUDA

This huouse fa pleaaantly and conveniently Yo-
estod on the Fastside of Queen Htreet he
rooma are bright and cheetful  Krery attentton
1nld to gueata,  Wllinnds and ool Mot and
cold water batke. A, MCN10OI, Prop,

TOWE GEORQETOWN
WER HOTELS82RaETow
BRITISH QUIANA.

This first-clana hotel is tnost conveniently altu.
stalin the cooleat and healthiest part of the
city. Hive minutes from railway station and
steamer stal Lngs, atchnear to all principal patiio
tutldings.  Coul and lofty bedtvoms, Spmcious
Diniug and_ladies’ Rooma Nilllard RRoom,

Eloctric lght throughout,

WOODSIDE BOARDING
HOUSE

Comer of Main and Lamahs Streets
GEORAETOWN, DEMERAIA.

Cool and airy Bedrovms, Excelient Cuisine
:\"ueg:lul-ee qu:\ll\«l. ;l‘emn [modenu\ Elec

¢ Car Loop at gato of premises. I'at
Solicited. Mauagerees, K. CorTan, ronase

VICTORIA LODGE
HAMILTON, BERMUDA
Mrs. J. FLSMITI Proprietress,
Opposite Victoria Park and Cadar Ave.
Private Board $12 to $14 per week.
QOpen Nov. 1 Closes in N.ay.

WINTER RESORT
QUEEN'S Park HoTEL

Partor 8raix, TRINIDAD, B.W.1,
JOUN McRWEN, Mansger.  For Rates, etc

spply Trinldad Shippéng and Trading Co.,
2 Broadway, New York,

THE GRAND UNION

The tnost popular hotel in

OTTAWA,Ont.  Jamxs K. Patstxy, Prop,

The Topaz Pencil

As good as any at auy price
Betterthanany at the smne price.

HB--H--HH--HHH--B
- AND =
Indelible Copying.
Write for Sawples to

Warwick Bros. & Rutter, Limited
Wholesale Statieners, TORONTO,

The Summer Number

of

Bookseller« Stationer

will be issued on

Wednesday, May 8th, 1907

This Number affords the
best opportunity for dealers
in all sorts of summer goods
to address the Canadian
Trade.

Orders for space should
be booked early.

DOMINION HOUSE

W. H. DURHAM. Proprietor

RENFREW, - . ONTARIO

The most popular Hotel in the Ottawa Valley,

Persons addressing  advertisers  will
kindly mention having scen their adver-
tisement in this paper.

{cn boards), each, 3¢,
Tae Importers® Gulide,
A bhaud-1ook of advances of sterliug cmta I dect.
wal currency. from oue penny to 1,000 ounds,
with a FLANNEL TARLE, from 20 to 100shillings
Mecoof 48 yanis: by R.Caxrarit aud J, W,
AT7iX. Clolh, 95c.. lenther, $1.00
The Canadian Castoms Tarirt,
Revised 10 date, cottalntug lsta ¢f wateliousing
ports i the Dominfon, the FraucoCauadiat
treaty. extmacta of Canadian Customs Act, Ster
ng Eachange. Fraucs, tierman Rixinark, at
adian Customs valucs, alo a table of the
valueof fmancs tn Kugllsh money., Harbor Ducs,
otc., ete. Capdvo,cloth Mrce, S0c.

MORTON, PHILLIPS & CO.,
PUBLISHERS,
733 and 175y Notre Dame St,, MONTREKAL

The BROWN BROS,. Limited, ot Toroste,
ety o full ilae of our pu\alludon- in stoc

HALIFAX HOTEL

HALIFAX, N.S.

HOTEL IMPERIAL large Sanie

Steam Heated and Gas Lot

GEO W WEBSTER, 'rofe. Swift Current, Saak

ACCOUNTANTS AND AUDITORS

JENKINS 8 HARDY
A 1ves, Chartered Acocountants, Fstate and
Fire Insurance Apenta, 13) Toronto 5t., Toronto.
465 Temdle Building, Montreal.

DAVENIORT, PICKUI' 2 QO
Chantered Accountants and Assignees,
€33 Melntyre Block - Wixxirso, Max.

BOY WANTED

TO STAAT IR BUSINESS FOR HIMSELF. -

We will estadlish YOU in a good-paying busi-
ness of your own.

Profits right from the start, and Prizes.

No moncey required to bts:n.

We will mail to you FREE § copies of our
publicatlon.

These can be wnold and will provide the
capltal forthe next week’s supply.

The-work is casy.

You be sure to write at once and we will send
you S coples for next week and cverything
atcessary.

The MacLean Pub. Company

10 Frant Street East,  TORONTO, CANADA

43




BOOKSELLER AND STATIONER

NEW CANADIAN COPYRIGHTS

Registered at Ottawa

The Man With the Money. A plain talk on the act
of making, saving, spending and enjoying money, &o. By
Fdward Dawson. Book. 1ldward Dawson, Toronto.

Tom Boy. Rag March and Two-Step. By W. F.
Bradford. Swectmeats. Rag Two-Step. By Percy Won-
rich,  Arnett~-Delonais Company, Chicago.

Phe Captain of the Kansas. By Louis Tracy. Book.
McLeod & Allen, Toronto.

Canada or Jack Canuck. Post card. Walter J. In-
grawm, Toronto.

The Riverdale Almanac. 1906. Book. Alexander C.
Miller, Toronto.

lovell’s Commercial Compendium for 1907; Book
John Lovell & Son. Limited, Montreal.

The Up-to-date Self Instructor in Building and
Reading Character. By I1I. C. Kemp. Chart. Harry C.
Kemp, Guelph.

He Will Hold Me IFast. No. 3 of Alexander's Gospel
Songs. Words by Ada R. Habershon. Music by Robert
Jlarkness. Chas. M. Alexander, Birmingham, ISngland.

Jan. By Charlotte Penrose. Illustrations by Kate
I. Nisbet. Book. William Briggs, Toronto.

The Bogic Man. A Crecp-diouse tune. By Charlotte
Blake. Snowball. Rag. By Nellic M. Stokes. Sixty-
Six. Intermezzo. By 1llarry P. Guy. Fellowship.
March Two-Step. By Harry P. Guy. Down South. Rag-
time march and two-step. By C. A. Grimm. June
Come Spoon. Song. Words and music by Ned Nye.
Cicyon Waltzes. By Geo. II. Finzel. Jerome II. Remick
& Company, Detroit.

Rules of the Game of ‘‘Pounce.’”’ Chart. Fetherston-
haugh, Dennison & Blackmore, Toronto.

Cottage Lathe. Post card. A Coftage Toom and
Spinning  Wheel. Post card. Specimens  of Indian
Basketry. Post card: The Canadian Ilandicraft Guild,
Montreal.

Stingy Moon. Intermezzo Two-Step. By II. B
Blanke. Jerome 1I. Remick & Company. Detroit.

Brockville, Worship, Jehovalh Nissi, Breath of God,
Halifax, A ITIymn of Empire, Precicus Jesus, St. Valen-
tine, Priory, Egvpt, Love Divine, Day of Life, Benedic-
tion, All Unscen, The Master Walketh, St. Leonard, St.
Lawrence, All Souls. (Hymns). Canon Edward Patrick
Crawford, Halifax.

Yo' Eves arc Open, Bubt Yo' Sound Asleep.  Soug.
Words by Chris. Swith. Music by Billy B. Johnson.
Jerome H. Remick & Company, New York.

The Four Kings, March and Two-Step; The Four
Queens, March and Two-Step; The Four Aces, March and
Two-Step. By Abe Losch. Vandersioot Music Publishing
Company, Williamsport, Pennsylvania.

The Nation’s Pride, March and Two-Step. By Ed-
ward J. Pavey. Dear Little Girl, It’s You. Words and
wmusic by Herbert Kent. The Song You Sang at Twi-
light. \Words and music by Chas. E. Wellinger. My Ieart
Longs To-night to be There. Words by Ruth Dingman.
Music by Ben. J. Jerome. Harry H. Sparks, Toronto.

Year Book and Clergy List of the Church of Eng-
land in the Dominion of Canada, 1907. Joseph P. Clou-
gher, Toronto.

Lxercises on ‘Der Tote Gast'. By W. I, Van Der
Smissen, M.A. The Copp, Clark Company, Limited, To-
ronto. .

The Imperlal Native March. For plano. By J. Nel-
soi. J. Nelson, Metlakatla, British Columbla.

1)

during March, 1907.

.

Christmas Bells.  Poem. By Heary ‘T,

Philadelphia, Penn.

Saster, By John W. Campbell., (Verses and Hustia-
tion.) Joln W, Camphell, Toronto,

Third Edition of Driscoll’'s Map of the City of Ed-
monton, Province of Alberta. Alfred Driscoll, Edmonton,
Alberta, .

The Great Divide. Waltz. By Louis Maurice. I'm
Going to Bxit. Words by Arthur Gillespie. Music by
Joe Jordan. Good-bye Lou. Words and music by Wm.
B. Friedlander and John Larkins. Give Me Shelter, Grub
and Spending Change. Words by Rarrison Stewart. Music
by Adolph Henderson. Will Rossiter, Chicago.

Canadian  For Ever. Song. Words by Dr. W. 1L
Diummond. Music by Chas. E. Wheeler. Love Took Me
Softly by the Iaud. Words Anonymous. Music by W.
0. Forsyth, Op. 30, No. 4. The Nordheimer Piano &
Music Company, Linited, loronto.

Because, I'm Married Now. Words and music by Her-
bert Ingraham. Never Introduce Your Bloke to Your
Lady Friend. Words by John P. Harrington. Music by
George LeBrun. Maurice Shapiro, New York.

Castle Courtcous. Waltz. By I. Leiser. Herbert
Leiser, Victoria, B.C.

The Furnace. A novel. By Philip Payne. Published in
The Canada West, a magazine of the Sunset Provinces.
(Temporary copyright.) Walter E, Gunon, Winnipeg, Man.,
6th March, 1907,

Kilties Band. March and Two-step. By A. W. Dar-
rtow. A, Cox & Company, ‘Toronto.

Three Per Cent. Interest Table. (Card.) The Mor-
timer Company, Limited, Ottawa.

Be There at Twilight. Words by Alfred Bryan. Music
l;) feo. W. Meyer. Jerome 1. Remick & Company, New

ork.

Blossom. Intermezzo Two-Step. Arranged by R. B,
Brewer. Sam Fox Publishing Company, Cleveland.

_ The Makers of Canada. Wilmot and Tilley. By
James Hannay. (Book.) Morang & Company, Limited,
Toronto.

Photograph of the Champlain Monument. D. R. Jack,
St. John, New Brunswick,

Blyth's Guide to Toronto and Toronto District, No.
1, March, 1907. Walter G. Blyth, Ottawa.

Pequonga ; or, The Lady of the Lake of the Woods.
By L. R. Mackey. (Temporary Copyright.) Kate Mack-
(c:_)y, Municipality of Keewatin, District of Rainy River,

nt.

Love, Tove, Tove. Song. Words by J. W. Howard.
Music by Carl Hand. Jerome H. Remick & Company,
New York.

Down the Bayou. A Creole Serenade. By Reginald
de Koven. The Last Kiss. Waltz. By Charlotte Blake.
Jerome H. Remick & Company, Detroit.

So lLong Joc.  Song. Words by Will A. Heelan.
Music by H. B. Blanke. In the Good Old Trish War.
Song. Words by Will A. Heelan. Music by H. B.
Blanke. Biddy. M; Black-Eyed Biddy Flynn. Song.
Words and Music by Wm. J. McKenna. My Irish Esqui-
mo. Song. Words by Wm. J. McKenna.

Soldiers of the U.S.A. Song. Words and Music by
'I‘onl': Waters. Jerome H. Remick & Company, New
York.

A Struggle for the Truth; or, AWl Made Plain.
(Book.) Mrs. M. A, T. Davis, Owen Sound.

Claghorn,

A At Ao Y s s A £+



BOOKSELLER AND STATIONER

Suminer’s Requiem. For Piano. By Harniet M. Ber-
nard.  Arnctt-Delonais Company, Chicago.

Sounds from the Valley. Waltzes. By
Zetbe. Vandersloot Music Publishing  Company,
hamsport, Pennsylbania.

Among the An-ko-me-numas ot Flathead  ‘T'ribes  of
fadians of the Paclic Coaste By Rev. Thamas Croshy
tBook.) Willtam Briggs, Toronto.

The Narrows, Gull Lake, Gravenhurst
Moon's Pale Light, Gull Lake. (Photo.s
Liam Gallichan, Gravenliuest.

The Modern Fuharmonie Seale.

Charles  F.
Wil

(Photo » The
Hetbert  Wil-

By J. Humfrey An-

get  tBook  J. Humfrey Anger, Toronto.

Discord and Harmouy,  (Print.)  Walter Thomas,
. Vancouver.

Sonoma.  (My Mexicana Rose.)  Intermezzo. By Leo

Fniedman, Sonoma.
by James O'Dea,

(My Mexicana Rose ) Song. Words
Music by leo Fricdman,  Colonia,
Intermezzo, for pinne. By Leo Fricdman,  They AH
Jouk Alike to Mary. Words and musiec by Rilly
Nent.  Mmrice Shapive, New York.

A Coon of Pedigree. Song. Words and music v
John Larkins and Wm. B, Friedlander.  Bombay,  An
Fast Tadian Oddity,  For piano. By Perex Wenriel.,
Will Rossiter, Chicago.

Be My Little Teddy Blear. Song. Words by Vineent
Bryan, Music by Max Hoffman,  Jereme W, Remick &
Company, New York,

Basnacle Jim o (Sheet of Pictures )y Brownie Clown in
Brownie Town. (Sheet of Pictures.) Camda Newspaper
Svadicate, Limited, Montreal

Nong,

Abrégé de Zoologie.  Par PPAbhé V. A, Huard, AM.
thivie))  L°ADBDE Vietor A, Hluned, Québee,

Carmichael. By  Anison  North,  Illustrated  and
decorated by Cora Parker. (Book.) The Bryant Press,
Limiled, Toronto,

Roverends Peres Francisceains
en Photozraphie.)

de Montreal.  (Groupe
Laprés et Lavergne, Montrénl,

The Winmpeg  Financial  Calendar  amd Daily  Me-
morandum,  {Book.) Norman Binmore. Montreal,
Greater  Canada, By Stephien  Leacock. (Book.)

Stephen Leacock, Mountreal.

Historie Sketeh of Penetanguishene. By A, C. Os.
borne,  (Temporary Copyright.}  Mexander Campbell
Osborne, Penetanguishene.

Interim Copyrights.

Les Intendants de la Nouvelle-Franee,
Reoy, Ottawa,

The Other Girl.
vifle, Ont.

Comne Nos Peres. Chant Patiiotique.  Pavoles de
W. Chapman. Musique de E. Paladilhe. William Chap.
wan, Ottawa,

Y.e Médecin devant la Loi. La Responsabilité Médi.
cale étudide d’aprds le Code Criminel de Canada et ¢
Cade Civil de 1a Provinee de Québee. (Livre.) Joseph
Marie Alred Mousseau, Moutreal.

Running Story and Bulleting of the Stanley Cuu
Hockey Matches, 1907, The Cauadian Pacific Railway
Company s Telegraph of Canada, Oltawa,

(Book.) Regis

(Musie.) Wynne MceDermott, Egan-

BEST SELLING BOOKRS OF THE PAST MONTH.

As Reported by Leading Canadian Retail Dealers.

Brantforad.
1 Loue Furrow, is W A Fraser. Frowde.
2. Fruday the Mt by T WL Lawson. Mcleod.
t  Bob Hampton of Placer, by R. Parnsh. Briggs
t  The Doctar, by Ralph Connor. Westminster.
D

Halfl 2 Rogue, by Harold McGrath. Mclaod
o Tides of Batnegat, by 1L Smith. Mcleod

Calgary.,

1 Port of Meredith Nacholson
e lewd
2. Loune Furrow, by W AL Fraser.
3. Fridav e Lith, by T W, Lawson.
i The Sant. by \utone Fogeazzazo, Copp.
S0 The Fat Notzon, iy Lucas Malet,  Dodd Mead

t Woman of Babvlen, by Joseph Hockinz, Copp
Charlottetown.
1 The Doctor, by Ralph Connor. Westminster.,

Musstg, Men, by

Frowde.
Mcl.cod.

2. Fiehting Chance, by R. W. Chambets. Mcleod.

1 Wacousta, by Major  Richardson  Thstorical Pub
[T

4V Madsummes Datv s Dieam, w11 8B Marmott
Watson  Brigas

5  Bab 1Lampton of Placer, by B Painsh - Bnggs

6 Part of Misang Men, by Meredith Nacholson
Mo Lot

Collingwood.

1 Bob Hlampton of Placer, by B PPainish - Boges

2 1T Wall Repar . by Baroness Urezy  Lappincott.

3 Port of Yassing Men, by Merodith  Nicholson
Meloeod.

50

4. The Queen’s Hostage, by H. T. Comstock. Little

5. Friday the 13th, by T W. Lawson. McLeod

6. Sir Nigel, by Sir Conan Dovie, Briwys.
Edmonton.

1. The Lone Furrow, by W, A, Fraser. Frowde.

2. Friday the 13th, by . W. Lawson. McLeod,

3. The Doctor, by Raiph Connor. Westminster.

1. Latter Day Swecthearts, by . . Harrison.

5 Fighting Chance, by R, W, Chambers. McLeod.

6. The Saint, v Antonio Foggazzare, Copp.
Hamilton.

. Lone Furrow, by W, 1. Fraser. Frowde.

2. Port of Missing Men, by Meredith  Nicholson.

MeLead.

3. The Doctor, by Ralph Connor. Westmiuster,
Rununing Water, by AL . W, Masoun. Briggs.
Friday the 13th, by T. W. Lawson. McLeaod,

. Captain of the Kausas, by Louis Tracy. Mcl.cad.

Kingston.

1.
3

1 Basdiop of Cottontown, by J. T. Moore. Winston.
2 Running Water, by Ao K. W, Mason. Briggs
4. Lone Furrow, by W. A, Fraser. Frowde,
t (‘nnlxl:m. by Winston Churchill  Macmillan
3 The Doctor, by Ralph Connor.  Westmnster.
v The Vudettow, by R, E. Knowles  Revel
Moncton.
1 Fruday the 1stl, by T. W, Lawson. McLeod.
2 Belore Adam, by Jack Lendon. Macmillan.
3 The Mystery, by White and Adams. Musson.
4. The Docter, by Ralph Connor. Westminster.




BOOKSELLER AND STATIONER

5. Port of Missing Men, by Meredith Nicholson.
Mcl.eod.
. Whispering Smith, by . H. Spearman. Mcleod.
Montreal.
I. Porl of Missing Men, by Meredith Nicholson.
McelLeod.
2. lunning Water, by A. W. Mason. Briggs.
3. Paul, by E. F. Benson. Lippincott.
{ The Beloved Vagabond, by William J. Locke. Lane.
5 Friday the 13th, by Thos. W. Lawson. MeLeod.
6. The Lonely Lady of Grosvenor Square, by Henry
La Pasture. Dutten.
Ottawa.

I Lost Leader, by . P. Oppenhern, Copp.

2 Port of Missing Men, by Meredith Nicholson,
sod.

3. Gabrielle, by il. Dickson. Lippincott,

I Sir Nigel, by Conan Doyle. Brigus.

5 Captain of the Kansas, by Lows Tracy. Meleod.
b Lone Furrow, by W. A. Fraser. Frowde.

Peterborough.

The Doctor, by Ralph Conuor. Westmnnster.
St Cuthberts, by K. 15, Knowles. Revell.
Whispering Smith, by F. H. Speatman. McLeod,
Sir Nigel, by Conan Doyle. Briggs.
5. Fighting Chance, by R. W. Chambers. Mecl.cod,
6. Port of Missing Men, by Meredith Nicholson,
Meleod.
Quebec,

The Doctor, by Ralph Connor. Westminster.

Sir Nigel, by Conan bDoyle. Briges.

Invasion of 1910, by W. Le Queux. Macmillan.
Jane Cable, by G. B. McCutcheon. Briggs.

The Man Who Rose Again, by Silas Hocking. Copp.
White Fang, by Jack London. Macmillan.

Stratford.

Lone Furrow, by W. A. Fraser. Frowde.
. The Undertow, by R, . Knowles. Revell.
3. Port of Missing Men, by JMeredith Nicholsos.
Mcl.eod.
4. The Mystery, by White and Adams. Musson.
5. Whispering Smith, by F. 11, Spearman. McLeaod.

Toronto.

1. Lonely Lady of Grosvenor Square, by Mrs. De la
Pasture.  Dutton.
2. Paul, by E. F. Benson. Lippincott,
3. Running Water, by A, E. W, Mason. Briges.
. Port of Missing Men, by Meredith  Nicholson.
Mci.eod.
Lone Furrow, hy W. A, Fraser. Frowde.
Far Horizou, by Lucas Malet. Dodd Mead Co.
Vancouver,
The Doctor, by Ralph Conuor. Westminster.
Sir Nigel, by Conan Doyle. Briggs.
. White Fang, by Jack London. Macmillan,
Lone Furrow, by W. A. Fraser. Frowde.
Fighting Chance, by R. W. Chambers. McLcod.
Treasure of Heaven, by Marie Corelli. Rrigys.,
‘Winnipeg.
Prisoner of Zenda, by Anthony Hope.
. Lone Furrow, by W. A. Fraser. Frowde.
3. Port of Missing Men, br Meredith Nicholson.
Mel.eod.
4. Man Who Rose Again, by Silas Hocking, Copp.
5. Growth, by Graham Travers. Musson.
G. Silver Maple, by Marion Kelth. Westminster.,

- Ll S ew
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Canadian Summary. Points.
Lone Furrow, by W. A, Fraser ... S0
Port of Missing Men, by Meredith Nicholson 77
The Doctor, by Ralph Comnor . ... . . . 11
Friday the 13th, by Thos. W. Lawson .. . 13
Sir Nigel, by Conan Doyle . . ... ... 42
Bob Hampton of Placer, by R. Parrish ... 22

CONDENSED OR * WANT ” ADVERTISEMENTS.
FOR SALE.

FOR SALE~An up-to.date golng concern, cstablished 25 years. Stock §a
Al condition, bought right, $10,400.00, consisting of books,leather goods,
wall papera, pictures, statloneey, high clasa fancy coods. Cash business,

from Jan.1st, 1906810 Dee. 31s1, 1906, $21,500.00, Net profit over $4,000.00

Present premises, which are best in city. can be lcased at $600.00 per year,

lr:clol l:;cs. b Ch;;ce ?'k. lifetime 10 man I'll'll‘lhc moalzé)bhrg%glc\e;{ '\,P‘fd

anoly. Must be goid quick, ouner going wesi. Box 93, XSELLER AND

STATIONER, Toronto, Oa. ]

SITUATIONS WANTED.

’I‘O BOOKSELLERS., ETC.—Wanted by two young men, situstions as
booksclicrs® assistante ar librarians, 9 ycars* experience English book

trade: excellent references: present position booksiall relief managers,
;!\sdd'rcs; stating salary, ete.. F 843 Rirchall's Advertising Offices. Liverpool,
ngland,

OSITION WANTED — Compctent young Englishman, accustomed 10
responsibllity, good prospecs destroyed by recent Earthquake, desires to
obtain pusition with Canadiss flrm 2 three years® Eaglisy experience, tvo

and s hall years® colonial, in book and fzacy tradey, manufsacturlng stationery
and printing: age 23: centlemanly address: photo or application; would
prefer Western Canada., H. Long, care of Gardner's, Kingston, Jamaics.

WANTED.
I;RIGHT, intclligent boy wanted in cvery town and village In Canada, 2ood

1y, besides the gift of a warch for rood work. Apoly The MacLean Pubd.
ishiag Company, 10 Froat Si. E.. Toronto,

ARGENY WANTED.

A¥

Canada. wishes to nsgotiate with firm 1o the statlonery or
Paper trads with branch travellers In that country, with a view to a sell
arrangzment. Reply 1073 Sali's Advertising Olfices, Loadon, E.C.. Eng.

.sssss“sm“ssm“sss“sms.

HELP WANTED

Owing to our rapidly growing
trade, and the constant increase
we are making in our travelling
staff. and due to the fact that we
have found it more satisfactory
Lo educate our own travellers, we
wish to have on fyle applications
from bright young lads from
sixteen to eighteen years of age,

learn the stationery business.
Those with some experience pre-
ferred.

ArprLy

WARWICK BROS. & RUTTER

Umiteo
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¢
;
%
willing to work and ambitious to ;
$
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¢
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CLASSIFIED LIST OF ADVERTISEMENTS.

Books and Magazxiznes.
American Code Co., New York.
Baker's Book Shop, Birmingham, Eng.
Blake's Catholic Publishing tiouse, Toronto
Briggs, William, Toronto.
Clark Bros., Winnipeg, Man.
Copp, Clark Co., Toronto
Macmillan Co, of Canada, Toronto.
Morton, Phillips & Co.. Montreal.
Musson Book Co., Toronto,
** Pablisher's Circular,” London, Eog.
Smith Publishing & Supply Co.. Toronto.
Unwin, T. Fisher, Londou, Eng.

Blank Books.
Brown Bros., Toronto.
Buntin, Gillies & Co., Hamilton,
Copp, Clark Co.. Toronto,
Warwick & Rutter, Toronto.

Calendars—Cards.
Copp, Clark Co.. Toronto.
Menzies & Co., Toronto.
Raphael Tuck & Sons Co., New York.

Carbon Paper.

Catbon Paper and Ribbon Co., Toronto.
Fidelity Catbon Paper Co., Boston, Mass.

Crepe Paper. Eto.

Dannison Mfg. Co., New York.

Envelopes.

Betlin-Jones Envelope Co., New York,

Taney Goods.

Brown Bros., Toronto.

Clark Bros,, Winnlpeg, Man,

Copp. Clark Co., Toronto,
Sutcliffe-Edmison Co., Linited, Toronto.
Warwick Bros. & Rutter, Toronto.
Young Bros., Toronto.

Fizancial Iastitutions and Insurance.
British American Arsurance Co.. Toronto.
Confederation Life Association, <Toronto.
Metropolitan Bank, Teronto,

Western Assurance Co., Toronto,

Firewerks.

Sutcliffe-Edmivwon Co., 1.1d., Toroato.

Sulc.liﬂa-l-ldmison Co.. Lid., Toronto.

Fountain Fems.
Brown Bros., Toronto.
Copp, Clark Co., Toronto.

Gage, W, ]., Co., Toroato,
Warwick Bros. & Rutter, Toronto.
\Waterman, L. E., Co.. Moatreal.

Gluo, Paste and Mucilage.
Auld Mucilage Co., Montreal,
Carter’s tak Co., Montreal,
Copp. Clark Co.. Toronto.
Dennison Mfg. Co.. New York.
Higgins, Chas. M., & Co., Brooklyn,

Gramophones.
Berliner Gramophone Co., Montreal,

Help Wanted.
Warwick Bros. & Rutter, Toronto.

Inks—Writizg.
Brown Bros., Limited, Toronto.
Carter’s Ink Co., Montreal,
Higgins, Chas. M., & Co.. Brooklyn,
Keamns Iok & Wax Co., Toronto.
Payson’s,

Laather Goods

Brown Bros.. Limit&d, Toronto.
Rumpp, C. F., & Sons, Philadelphia.

Loess Leaf Systems.
Copp, Clark Co.. Toronto.

Papers.
Eaton-Hurlbut Paper Co., Pittsfield, Mass.,
Toronto.
Gage, W. }., Co., Toronto.

Papeteries.

Brown Bros., Ltd., Teronto.

Buntin, Gillies & Co., Limited, Hamlilton.

Copp, Clark Co., Toronto.

Hunl, Geo. B., & Co., New York.

Eaton-Hurbut Paper Co., Toronto-Pitts-
field, Mass,

Penms.

Brown Bros.. Toronto.

Esterbrook Pen Co., New York.

Gillott, Jos., Birmingham, Eng.

Heath, john, London.

Hinks, Wells & Co., Birmingham, Eng.

Macniven & Cameron, Edinburgh and
Birmingham.

Spencerian Pen Co.. Birmingham, Eng.

Waterman, L.. E,, Co., Moatreal.

Peneclls,
American Lead Pencil Co., New York,
Brown Bros., Limited, Toronto.
Copp, Clark Co., Toronto.
Warwick Bros, & Rutter, Toronto.
Waterman, L. E., Co.. Montreal,

Plotures.
Gordon Art Co., Chicago, L.
Playing Cazds, Games, eto.
Buntin, Gillies & Co., Hamilton,
Copp, Clark Co.. Toronto.
Goodall, Chas.. & Sons, London.
Hurst, A. O., Toronto.
Union Card & Paper Co., Montreal.

Pest Card Holder.
Pugh Mfg. Co., Toronto.
Postal Seales.
Pelouze Seale & Mfg. Co., Chicago, 1ll.
School Sapplies.
Buntin, Gillies & Co.,” Hamilton, Ont.
Gage, W. J., Co., Toronto,
Warwick Bros, & Rutter, Toroato.

Souvenir and Picture Post Cards.
Boch & Kirsch, Frankfort, Germany.
Brown Bros., Toronto.

Cooper, A. H., Toronto.

Copp, Clatk Co., Toronto

Crescent Embossing Co , Plainfield, N.J.
Curt-Teich Co., Chicago. ’

Fine At Printiog Co., Kaufbeuren, Germany
Forest, D. & \V., Montreal,

Hildesheimer, S.. & Co.. Loudon, Loy,
International Post Card Co., Montreal.
ilustrated Post Card Co., Montreal.

L 4

Koeber, Paul C., Co., New York. I
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BOOKSELLER AND STATIONER

s "CARDS
PICTURE POST

! E BRITISH MANUFACTURE
Y | Villiam Ritchie & Sons, Limited, * s

beg to announce that their representative, Mr. H. Morrison, will visit the Domirion with the
latest novelties in their Card Publications, View Goods, Staiionery, Leather and Fancy Goods.

Traders are respectfully requested to send business card to Mr. H, Morrison, at the office of
The Bookseller and Stationer, Montreal, to ensure his calling.

Christmas Cards

Large range of artistic designs specially produced for the Canadian trade, including a charming
series for Friends Abroad, with appropriate greetings, and an unigue serfes which may be
localized for any town.

POST CARDS—General intarest and comic, in great varisty.
AUTOGRAPH BOXES — Finest selection on the market.
BLANK CARDS FOR PRINTERS *

4 ‘““Reliable Series” Private Greeting Cards

Sample books ready in September.

Post, Cards

An important collection of beautiful studies in Figure, Landscape, etc., etc., in our well-known
and artistic colored productions.

COMIC CARDS—Humor without vulgarity.

Post, Cards of Local Views

From customers’ own photographs. You give us the photograph, we do the restl

- William Rit.chie & Sons, Limit.ed

Elder Street. - EDINBURGH, SCOTLAND

ALSO AT LONDON, GLASGOW. LEEDS AND MANCHESTER

M
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BOOKSELLER AND STATIONER

"ON THE MOVE

BUNTIN, QILLIBS & CO., LWUTED, HAMILTON, REPORT A HBAVY MOVEMENT IN ALL LINES

We Not Only Claim the Best But to Make the “Only
Best” and Remember the Source.

FERE IS THE SUBSTANCE OF THE WHOLE MATTER

«“OUR LINE™” Type- PN writer Ribbons and
Carbon Papers embody  \C2X in themselves, only
greatly intensified, Sy every good property
claimed for all other N

THIS IS A BROAD, STRONG CLAIM, BUT V'E “* MAKE GOOD " TO THE LETTER AND

WE ARE THE STANDARD MAKERS OF THE WORLD.

Pancpal Othee and Factones MITT G VOLGE R Sole Manufacturers

Park Ringr, N.J. A & s INC. for the Trade Onls.
NEW YORK CHIY Stewatt Buillding, 230 Broadway 1.ONDU), 4 St Paul s Churchyard, E.C.  ZURICH, J. G. Muggh
CHICAGO, 1LL., 200 Monroe Street PARIS. 5 Im Paise Reille AMSTERDAM, Benier & Co




