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BENSON’ S il
" PREPARED C()RN.

i Has been sold by every respectable grocer in Canada for more than ]
:,.,7,:;:":;;;;,‘;,';";«;;;-;;;; : 33 years. The popularity, purity and excellence of Benson's Pre-

. pared Corn for Blanc Mange, Infants’ Food, etc., and all dietary
purposes, has induced some covetous and unprmcq)lt :d manufacturers
to imitate even the color and general appearance of the wrapper,
whereby ordinary purchasers may be easily deceived, unless they
protect themse lus against imposition by t\dmlnmg the package for
the old name, * Benson’s Canada Prepared Corn.” Manufactured

by the

(S3ZIS L) OrIH 3 JUaAVIN

EDWARDSBURG STARCH CO,,

Manufacturers of the Celebrated *“ Silver Gloss,” * Satin,” *“Canada Laundry,” “ Rice
Starch,” “ Potato Starch,” Etc. MONTREAL. | |

Fac-Simile of Package.

ASK YOUR

WHOLESALE GROCER ‘Dl‘z.or;lr!g?\l [N Taylor, SGO“ & CO-s | |
e N CHOCOLATE, TORONTO. |

RAILROAD AND STEAMSHIP | % SOWmiEZ
A

MATCHES ASK “OR

GUARANTFED M O T T ,S

.‘Second to None. DUNN S
H' A NELSON & SONS BAKING Retail Price, 25c
Manufacturers and Wholesale Dealers Pow D E R g : : |

56 AND 58 FRONT ST. W, THECDOK'S REST FRIEND
TOROINTO. Largest Sale in Canada.
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For sale by all first-class grocers

ALL-TOBACCO CABLE AND EL PADRE CIGARETTES.
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BRYANT, GIBSON & Co.,
TORONTO,
Manufacturers of

This is a facsimile of our bottles.
 Worcestershire Sauce,” “ Yorkshire Sauce ”

“ Devonshire Relisb” Eblgb:rry CVolenegné E;u-
ates oas. Confec-

oruted Vegetables, Choc
ionery.

DURABLE PAILS ano TUBS.

TRY THEM

The W, CNE & SONS MAMUGACTURING
OF NEWMARKET, ONT.,

The goods are hooped with Corrugated Steel
Hoops, sunk in grooves in the staves and cannot
possibly fall off. The hoops expand .nd oonh'sot
with the wood. BEST ODS MA

Represented by

Chas. Boeckh & Sons, Toronto,
Jas. Lee & Co., Montreal.

DALLEY’S
FROST PROOF INK.

2 OZ. CONE BOTTLES
Retails at 5 cents per bottle.
Sold by all wholesale dealers or the manufacturers.

This is a first-class Black Ink that is guaranteed not to freeze
in the coldest weather.

F. F. DALLEY & CO.,
HAMILTON, CANADA.

Advise your Customers

To use SURPRISE SOAP on wash
day and do the wash without boiling or
scalding the clothes.

"Tis Quickest.

"Tis Easiest.

"T1s most satisfactory.
"T1s most economical way.

" Surprise Soap does it.
The St. Croix Soap Mf'g Co,,

Branches : :
MONTREAL : 17 8t. Nicholas St.
TORONTO : Wright & Copp, 40 Wellington St. East.

Licorice
Lozenges

Manufactured exclusively by

Brooklyn, N.Y.

These goods can be obtained from any, of
the leading First-class Houses
m Canada.

Packed in 3, 6 and 12 doz. cases.

St. Stephen, N. B.
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published in the interest of Groeers, Qanners, Produce and Provision Dealers

and General Storekeepers.

Vol. Vi.
J. B. McLEAN, HUGH C. McLEAN,
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THE J. B. McLEAN PUBLISHING COMPANY,
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AND
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SPECIAL TO OUR READERS.

As the design of THE CANADIAN GROCER
Is to benefit mutually all interested in the busi-
ness, we would request all parties ordering goods
or making purchases of any description from
houses advertising with us to mention in their
letter that such advertisement was noticed in
THE CANADIAN GROCER.

The independent retail traders of the
country have a right to object to their
wholesalers doing business with Patron
store-keepers. Their objection is not based
on any tolerance they expect from whole-
salers; it 1s based on a rule oftrade that the
wholesalers profess to be bound by. That
rule is, that they do not sell to consumers.
In selling to Patron merchants they violate
the principle of this rule, for the Patron mer-
chant is nothing but a consumers’ broker,
bound to buy for an association of consumers
on a commission of 12} per cent. upon the
money iuvested. He is simply the agent of
the people who ultimately get the goods, and
-aS such, does not put the consumers on any

different footing of eligibility to buy directly
from wholesalers than they are on as un-
organized purchasers. Unorganized con-
sumers are supposed to have no privileges
at wholesale warehouses, and their orders it
would be a breach ot a covenant with the re-

tailers to accept. Why should their orders

be more acceptable through the medium of
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a broker than through the medium of them-
selves? There is no difference correspond-

ing to the distinction.
* * *

The retailer who preserves his independ-
ence does not ask the wholesalers to back
him up in a commendable course. As a man
of backbone he deserves such support, even
if he had no claim to it as a matter of right.
It is doubtful, however, if either sentiment or
principle will be very heavily taxed in his
behalf ; the man who brings the order and
appears likely to pay for the goods will get
them somewhere, whether his neck wears the
yoke of the Patrons or not. There are
Patron merchants already, and they find no
difficulty in getting stock ; it is doubtful in-
deed if they ever were refused on the ground
of their connection with the association.
This is something the retail trade should
bring home at once to the mind of the whole-
salers. The latter are making themselves
the competitors of their own deserving cus-
tomers when they forward supplies to any
Patron store that does business within range
of any free store. This ought to be discon-
tinued, first, because the wholesalers are
committed to the principle of not opposing
their retail customers by selling to con-
sumers ; second, because it is in the interest
of wholesalers to uphold retail profits ; and
third, because such a consumers’ associa-
tion as the Patrons is a business anomaly.
The retailers should not be left alone to fight
the Patrons. The wholesalers not only with-
hold their support from the steadfast men
of the retail trade, but they lend their co-
operation to the other side by selling to the

Patrén merchants.
B - B

The short-sightedness of such a course as
that of supplying Patrcn stores ought to be
apparent to the wholesalers and dissuade
them from pursuirg it. Cash is a good thing,
but in the present circumstances of Cana-
dian economy it presents too narrow a basis

for trade. If the wholesaler were asked to
choose between the results of trade upon an
exclusively cash basis on a margin of 12%
per cent. retail profit,and trade upon a basis
that would accommodate itself to the circum-
stances and ehgibility of the purchasers
for credit, with perfect freedom among re-
tailers, there is little doubt that they would
If trade

were tied to the one motive-power of ready

unhesitatingly choose the latter.

money, 1t would shrink to much smaller pro-
portions than those of to-day; it would also be

slower. The effect of the Patron movement

would thus react upon the wholesalers, who
are making themselves parties to a big con-
traction in the volume of trade, as well asa
shrinkage of profits, when they supply Patron

merchants.
* %

The matter may be brought before the
Guild by the self-interest of wholesalers, if
the right conjunction of circumstances 1s
brought about in a few cases. If a whole-
sale house that has long had a good custo-
mer in a particular place, finds that his or-
ders fall away to a mere shadow of their for-
mer volume, and discovers the reason to be
that his competitor—the customer of a rival
house—has gone over to the Patrons and
got all the local trade, there will naturally be
enough chagrin felt over the loss of a good
customer to call forth a protest against the
cause of this loss. Thus the new torm
of the old evil—the selling directly to
consumers through Patron agents—will be
likely to come up for another outburst of
righteous denunciation, and some check
may be given to the evil. Happily the evil
is not likely to obtain a strong foot-hold.
The Patrons cannot get themselves estab-
lished permanently or generally, and as they
cripple every man who takes them up, 1t is
probably the best plan to let the merchants
who tamper with them ruan their course. [t
these merchants who are so ready to sell
their commercial liberty, are permitted to
get goods the same as usual, they will get
through the measure of their humiliation,
but it would be mer:itul of the wholesalers
to save them this experience by firmly refus-
ing to sell goods to them.
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THE SALESMAN AND PROFITS.

Profits are not solely dependent upon the
state of competition, the quality of the goods
and the means or liberality of consumers.
There 1s another element that enters into the
result. It is the resourcefulness of the sales-
man. An able salesman will sell goods to
better advantage than an ordinary salesman
will. The test of salesmanship is not the
amount of the sales but the profit on them. A
brilliant salesman 1s not necessarily a good
one, judged by this standard. The difficulty
is not so much to sellgoodsas to make some
money on them. A store can hold goods, a
tasteful industrious clerk can display them
to good advantage, the goods can help to
sell themselves, but it takes a man of con-
summate ability to save the margin intact.

The tramning of salesmen is carried on in
the right school, and that 1s behind the
counter. But it could be very generally
brought to higher perfection of result than it
reaches. The stock difficulties should be
theorized as well as acted uporn. Much in
the same way as imaginary legal questions
are argued out fermally by law students
during their professional course, so should
imaginary problems be discussed between
principal and learner. Here is a grade of
coffee, for example, that cannot be sold
under 4oc.; thereis an abundance of lower,
priced coffee in the stocks of competitors ;
what plea should the seller work upon to get
the full price in these circumstances from
So-and-So, a well-known enemy of profits?
Such a question might be forced on the clerk
by the necessities of practical business, and
it is well that the salesman should have
some defence of his profits to fall back upor.
He must know that there is no chickory in
this coffee, that it is Java or Mocha or a
mixture of both, and not a South or Central
American coffee. Ffe must know something
of the differences between the two classes of
coffee, must be able to talk about mild and
strong coffees, must know something of the
market circumstances prevailing at the mo-
ment, and be able generally to impress his
customer with the fulness and superiority of
his knowledge. That sort of problem should
be often conned. Not only does the discus-
sion of questions like this furnish both the
novice and veteran with ready answers for
particular cases, but exercises them in the
habit of equipping themselves to answer
haggling customers. To-day the haggling
customer is usually met by a concession.
Prices are commonly quoted for shading, the
belief being that a debateable margin in
addition to a fair profit is a good thing, as 1t
cnables the salesman to make a seeming
sacnfice if the customer happens to be one
of the persistent kind.

It is almost as difficult to try to do busi-
ness with a depleted stock as with an ex-
hausted reserve of pleas to obtair. full prices.
Often a line of stock will be found lying un-
sold in one store while the competing store

will be found cleaned out of that description
of goods. The demand is not lacking in
such cases or the goods would be immobile
in both stores. The price may check busi-
ness in one place and may not be allowed
to do so in the other, but as often
as not the price could be obtained if
the salesman was as artful in holding
on to the price and letting go the
goods as the customer is in the opposite
course. The capacity of the demand is
sometimes capable of more than the capacity
of the salesman’s resources. The auctioneer
has to be a nimble-witted man. If he were
not, if be relied on no other art but that of
steady plodding in asking bids, he would
soon run his business into the ground. The
salesman at the counter must be something
more than an automaton. He must be full
of expedients to protect his profits and yet
push sales. He must know something of
varieties in every line of stock, something of
markets, and be possessed of the latest in-
formation available. If he reads his trade
paper diligently he will keep his mind open
to the progress of events, and will have a
constantly furnished memory to draw from
in presenting the case for the profit heis
expected to get on everything that it is pos-
sible to make a profit on.

A grocer one morning walked into a
branch store that a manager was running
for him in a suburb, and observing a lot of
feed baskets that had been put in stock four
or five weeks before, demanded why more
of them were not sold before this. The reply
was that the price was too high. “ Well,”
said he, “ I’ll send Jack up a day or two, and
we'll see if he can’t thin them out” This
instance shows what store is placed by ex-
perienced men on salesmanship that sells
but does not sacrifice.

*““NEXT!”

What principle of precedence should the
shopkeeper observe in waiting upon his
customers 7 Rank or beauty, age or sex, or
simply order of arrival? This 1s a question
which a man’s own natural diplomacy, in the
presence of the actual facts of each particular
case, must provide him with an answer for.
A generalized answer, with ample room for
the play of exceptions, can be devised for
any question, and such an answer to the
question asked above would be, Wait on
people n the order of their arrival. Thisis
the even-handed way; it levels down all con-
ditions of means, standing,influence, disposi-
tion, etc,, and is unobjectionable from a
purely moral standpoint. But the purely
moral standpoint isnot the one from which
the customers usually look at the matter.
The purely selfish standpoint 1s the popular
one. This fact the trader must become
famihar with for his own advantage, and he
must make some allowance foritin the ap-
plication of the general rule quoted above.

Potent selfishness is the law which must *
determine what exceptions are to be made
to the general rule.

Tact, discrimination, adroitness, are called
for very often, especially in cities, when the
store 1s crowded with all sorts and conditions
of men, women and children. The one who,
is in the greatest hurry feels most obliged by
the first care, while the one who has most
time to spare is least offended, unless dignity
be touched, by the longest waiting. Where
gallantry or respect for age seems to have
paramount claims over strict adherence to
order of arrival, or to the necessities of
haste, it is no doubt very often good policy
to defer to those claims. This 1s where nice
judgment and subtle acquaintance with
human nature are brought into play. Itis
one of the things learned by the shopkeeper
to know how to give the minimum of offence
and the maximum of self-satisfaction. A
polite word of apology to any one who has
been kept waiting ought not to be forgotten.
The sourest people like that little deference
to their selfishness. A salesman ought to
feel that he is bornto please. Unswerving
adherence to the barber’s rule of priority of
arrival is right but not politic in all cases.
If it gives less offence to deviate from it, the
deviation oughtto be made. There is one
thing though: the man that ignores the rule
“ First come, first served,” will need to know
how to apply balm to wounded feelingsoften,
or he will estrange trade. Nothing could be
more offensive, nothing more deserving of
condemnation than a toadyish spirit n a
shopkeeper. Above all things, he must make
no display of that. To pass over a poorer
customer who stood at his or her place next
in order of arrival and ostentatiously evince
a readiness to wait cna later and greater
person first is unmannerly. When discrimi-
nation has to be made unjustly as a matter
of policy, it should be done with as much
grace as possible.

ADVERTISING PRECEPTS.

It is better to give your money to an
orphan’s home than to invest it in a poor ad-
vertisement.

You must use your brains if you are going
to have your advertisement read, Do not
be slangy nor coarse, but try to have the
ideas attractive and the whole article read-
able.

It pays to have your advertisement in a
good place in your local paper, even if the
cost is twice as great. Select a space and'
always use that space, and people will know
where to find your advertisement, just as
they know where to find your store. You
wouldn’t move it once a week, would you?

Select the best paper. That wiil be a
bard task, but try to make sure that the
medium you use 1n talking to your customers
is the one that they have most respect for,
the one that they like best toread. The

paper with the largest circulation is no
t
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always the best, for 1ts publisher must have
some ideas as to how to set up an advertise-
ment.

Learn how to advertise. Tramn yourself
in the work. Watch for the most striking
and most readable advertisements and catch
their points of excellence. Try to realize

* according to the excellence of that invest-
ment. You are advertising to make a profit,
and the better the medium, the greater will
be that profit.

Did vou ever ask one of your clerks to
write an advertisement for the line of goods
he is selling? Try the experiment. It may
startle him, and the product ot his effort may
startle you, but nevertheless it will cause him
to take a greater interest in his business, and
ne will undoubtedly feel that you are watch-
ing him and that you consider him as a
helper, not as a mere machine for taking
down goods and writing out checks.

If you can afford it, buy a micé electro
every three months. If you cannot afford
that, borrow one from your wholesale mer-
chant. He uses a great many for his own
advertisements and for his catalogues. He
will willingly lend them to you for a few in-
sertions, and you will be benefited thereby.
Do not repel people from your advertise-
ments by the use of a repulsive cut. Get at-
tractive cuts, with artistic merit if possible.
Like the rest of the advertisement it should
aim to please; and the whole advertisement
should be arranged to get the greatest bene-
fit from the cut, in using 1t as a guide to the
reading matter that you place around it.

Advertise always. You do not close your
store during the off season, neither should
you close your advertisement. When staples
are not selling very briskly, that is, between
seasons, advertise bargains. Find some liue
of goods that you have too much of, and
make a small reduction and use your adver-
tisement in telling people that ycu always
give bargains, but sometimes extra bargains.
Seize the golden opportunity. If there is no
opportunity make one. But when you ad-
vertise a bargain keep your word. Don’t
advertise special bargains when you have
none Be honest with the public, and they
will reward your honesty with confidence.
There 1s no use of saying that you have the
cheapest goods on earth; people won’t be-
lieve you because it occurs to their reasoning
faculties that you do not know whether you
have or not.

TORONTO BOARD OF TRADE.

« The following are the officers elected at
the annual meeting of the Toronte Board of
Trade :

President—Mr. H. N. Baird.

Vice-President—Mr. Hugh Blain.

Second Vice-President—Mr. S. F. Mec-
Kinnon.

Council, in order of vote—Messrs. Wm.
Cbristie, D. R. Wilkie, W. R. Brock, W. D.
Matthews, Warring Kennedy, A. A. Allan,
Geo. H. Bertram, G. M. Bosworth, A. B.

Lee, B. Cumberland, John Donogh, W. B.
Hamilton, B. W, Elliot, S. Caldecott, John
Earls.

Board of Arbitration—Messrs. Geo. A.
Chapman, J. H. G. Hagarty, W. Galbraith,
Jos. Oliver, J. D. Laidlaw, B. J. Stark, R. S.
Baird, T. Flynn, Chas. Pearson, Thomas
McLaughlin, S. Crane, Wm. Spink.

Harbour Commission—Messrs. J. T. Mat-
thews, A. M. Smith.

Industrial Exhibition — Messrs. James
Carruthers, W. B. Hamilton, W. C. Mat-
thews.

IT COSTS NOTHING.

There is, perhaps, not a business man, to-
day, who would not be willing to entertain a
propusition which contained the offer of
some tangible commodity at no cost to him-
self, and which would bring hima good price
when placed upon the market. More parti-
culary would he grasp this opportunity if with
the financial gain he secured friends and
social standing. Ifhe did not accept such a
proposition, bringing such results, we would
undoubtedly, at least, term the action most
foolish and short-sighted. Notwithstanding
this, it seems men will not or can not under-
stand the value ofcommon business courtesy,
which can be used unsparingly, and at no
cost to themselves, with the assurance of a
most liberal return.

Purely as a matter of business policy,
aside from the desire to be and to actas a
gentleman, whtich should be the aim of every
man, it pays to be careful in the smaller de-
tails of our meeting and every day inter-
course with our fellow-men.

We are well aware of ** the cares that be-
set the day,” and especially the busy day of
the average, overworked, rushing, American
business man, butin areview of all the trials,
which must inevitably go to “ make up the
sum of living,” we can find no justifiable rea-
son for hiding every kindly impulse of our
better natures, which would tend to brighten
our own and others lives, under a cold,
austere and oft-times rude exterior.

In the case of younger men, who are just
entering active business life, just in the pro-
cess of being transposed from the position of
a zero to that of the unknown quantity in the
equation of men and circumstances, we can
excuse, on the ground of ignorance, the lack
of common civility which too often occurs in
their business relations ; but 1n the case of
those who are older and who have had the
benefit of lcng experience in commercial
circles, there can be advanced no plausible
reason for the oversight, if it may be so
termed, which leads to the reception you will
many times meet with in our best offices and
business places.

A smile and pleasant word cost no more
exertion than a frown and a gruff reply, and
accomplish much more, or at least the same
result, leaving the recipient your friend.

Itis just as easy on this busy day of yours
to tell the life insurance agent pleasantly,
that you have not the time to talk with him,

as it is to be unkind. It matters not if it is
only an Italian banana peddler, it is well to
remember he is a man pushing to the full
extent of his ability the vocation, which is to
him, in its humble way, what your more ex-
alted position 1s to you under your more
favorable circumstances.

The world has not too much sunshine, and
will it not pay you to send out a little in the
form of business courtesy when it don’t cost
you anything and you can not estimate its
probable value to others.

The writer a few davs ago in conversation
with one of the most successful travelling
salesmen of his acquaintance, was very much
impressed with the account of what he
termed the “ turning point” in his life. He
stated that early in his experience, for some
unknown cause, it was his misfortune to
meet, in his effort to introduce his line in a
certain section, a number of that class of
business men (?) who seem to think, that it
they do not buy the more ruff, bluff, and
“ cranky ” they can be the higher they can
place themselves in their own estimation.
With his lack of experience, and conse-
quently nability to place the proper estimate
upon such people and actions, he had be-
come about discouraged, when fortunately
he met, in the person of an old and very
influential business man, a friend who did
not know he was extending so great a kind-
ness.

In his own language he says: While he
did not buy a thing, his kindness was an
inspiration which tided me over the dis-
couraging disappointments and I really think
made me a salesman and a success.”

Out from that office went that which cost
the giver nothing and yet, perhaps, started
a successful hfe.

Did it pay ?—Grocer and Trade Index.

The C. P. R. Co. has decided to make
Windsor its chief shipping point to Chicago,
preceding and during the World’s Fair.
Contracts have bheen let for building docks
along Windsor’s front, extending over a
quarter of a mile n length, and all freight
coming over its Canadian branches and
other adjacent connections will be unloaded
at Windsor and reloaded on the company’s
steamers for Chicago. Steamers owned by
he company which have hitherto operated
on Lakes Huron and Superior will be trans-
ferred to the route between Windsor and
Chicago. Passengers as well as freight will
also be changed at Windsor. The company
expects to secute a large portion of the
traffic to Chicago. Work on the docks at
Windsor will be begun as soon as weather
permits.

I. Anderson, J. Anderson, C. Sn.ith, W.
C. Matthews and E. Barr, of Toronto, have
received incorporation as the Anderson
Trading Company with a capital stock of
$12,000.

¢
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MAHOMET AND THE MOUNTAIN
AGAIN.

EDITOR CANADIAN GROCER :

DEAR SIR,—On looking over your remarks
on “ Mahomet and the Mountain” it seems
to me he must be a kind of sneaking mer-
chant to do as you mention, and not worthy
by any means to be set up as a pattern for
other merchants to imitate. We have had
example of such mercnants (?) but they did
not appear to gain the confidence of the
thinking public, and their business career
was of very short duration. They seem to
bhave too much of the *“I came, I saw, [ con-
quered,” style about them, good for a dash,
but deplorably lacking in “staying” quali-
ties as a rule, and resemble “ Jonah’s gourd
that grew up in a night and disappeared
in as short a time.” Don’t let your prominent
grocer get disheartened, but “ Keep a stoot
hirt for a stey brae,” and keep his wits
about him, looking for his opportunity, and
I have no doubt he has learned, as I have,
that the Mountain has often come to the
place of business when Mahomet was out on
necessary business, and the Mountain was
lost for that time.

But there is one bit of information I would
like to get from your valuable journal, and
that is, How is the proprietor to know when
his absence will jeopardise business ?
Couldn’t you by some process or another
in this age of invention manufacture a kind
of ubiquitous merchant who could be here,
there, and everywhere else at the same time.
Poor Richard said, “ Keep thy shop and thy
<hop will keep thee,” but then he had no ex-
perience of sneak merchants and Patrons of
Industry. I cannot understand how a woman
can allow herself to be pestered with persons
calling at all hours soliciting orders, taking
up her valuable time, perhaps, at an hour
when her whole attention is required at her
necessary home duties, and I for one would
be more than inclined to tell this fashionably
dressed, silk-hatted, and kid-gloved gentle-
man (?) with. the courteous and attractive
manner to make himself scarce. 1 always
look with a_great deal of suspicion on these
oily tongued gentry, that you would think
butter woudn’t melt in their mouth, and yet
they can chew cheese.

Yours truly, CRITIC.

It is understood that Mr. Charles Elliott,
of the firm of Elliott & Marr, wholesale gro-
cers, has been named as License Commis-
sioner for London to fill the vacancy caused
by the resignation ot Alderman Leonard.

HINTS ON TEA BLENDING.

The art of tea blending is such a peculiari-
ty that it is impossible to actually teach 1t in
print, or give such advice as regards quan-
tities, flavors, etc., as would suit all neighbor-
hoods and people, and all that can be done
1s to lay down such general precepts and
principles as may form a foundation for the
blender to work upon.

The taste for tea being an acquired and
not a natural one, it frequently occurs that
no single variety of tea suits consumers, and
therefore the blending of oue or two kinds
1s resorted to. Experience has proved that
the skillful blending of a variety of teas will
give a more uniform, more pleasing, more
satisfying, and less costly beverage than any
straight tea, which cannot be followed with
any degree of regularity, either in strength
or flivor. The biending of one variety or
growth of tea with another of different value,
in order to bring out a quality and price that
was supposed to suit a certain class of tea
drinkers, has been practiced from earlytimes.
A writer in 1730, after describing the various
kinds of tea then known, says: “ Hence, if
you mix Pekoe (meaning first crop black
leaf) and Congou, you shall have an adm'r-
ably fine tea ; you have all the goodness of
the last in the first two waters, and of the
first in the last two or three, but even then
the water should not stand long.” But
blending, as now understootl, is of recent
growth ; in fact, 1t is only since the intro-
duction of Indian and Ceylon teas that the
subject has been studied. Although these
teas (Indian and Ceylons), owing to their
pungency and strength, are unacceptable as
self-drinking teas, they are most useful in
toning up those of China and Formosa.

With the advent of Indian and Ceylon
teas, experience bas also matured the know-
ledge of the different grades and growth of
the leaf—those grown on high and low land;
the leaf produced on heavy and on light
soils—until by skillful combination the prac-
ticed tea blender is able to produce a variety
of mixtures never dreamt of in the early days
of the tea trade—in the rusty old times of
Bohea and Congou. Cultivators have now
learned to produce an infinite variety of leat,
as varied as the wines of the south of France,
and possessing as fully as delicate a range
of taste in them ; one producing a tea that
draws a liquor of a dark color ; another, a
tea with delicate flavor and aroma ; while
another secures intense strength and pun-
gency, and it is the art of the modern blender
so to combine these as to suit the water of
his district, and thus get the most satisfac-
tory results in the tea cup.

The successful tea blenders arefew. The
failure of those who, seeing the desirability
of the practice and have attempted 1t, with
the result that, instead of an improvement,
there has been a reduction in value so great
that a good common Congou or Formosa
would haKe pleased better and cost less, is

N

undcubtedly due to the fact that, not only
have their teas been unskillfully mixed, but
they have also been wanting in the requisite
knowledge of the charactenistics of the
various classes of teas, or the lines on which
they should be blended—which teas are im-
proved and which are deteriorated by com-,
bination.

The disideratum in tea mixing is so to
combine quality, pungency and strength, that
the mixture shall not only come out well in
the water, but shall possess a flavor which
will please the public, and at the same time
be suffiziently distinctive to make the blend
a specialty ; and also to so arrange the mix-
ture that this result may be attained at the
least passible cost.

The impostanee of studying the character-
istics of the water in the blenders’ district
;(als been gone into in a previous article. A
}tea which will “liquor ” well in one locality
will show poor results 1n a town a few miles
distant, where the water is affected, more or
less, by chalk, lime, or other mineral.

The taste for tea varies in different sec-
tions of the country, therefore the taste and
flavor prevailing in the blenders’ district
must, to a great extent be followed. Yet,
when the taste has been lowered by a too
profuse use of Caper, Orange Pekoe, or
greens (which are really untermented black
leaves colored), or rather breach of the laws
of good blending, it may be as well to strike
out a line of your own, and endeavor to ele-
vate and educate the tastes of the consumers;
many have adopted this plan and have
achieved success. In pursuing this course
care must be taken to keep the blend regular
and distinctive, thereby insuring the return
again and again of the same customer, and
thus building up a steady and progressive
business. While the advantage of this course
is apparent, it is a slow and arduous process,
and many dealers will prefer the simple
method of falling in with the established
taste of their district, gradually introducing
improvements as opportunity occurs ; but in
following this plan the blender is liable to
allow his teas to sink to dead level of his
competitors’, winout distinctive character or
quality. A peculiarity in the blend can
always be obtained withont nfringing upon
the taste of the district ; some particular
class of Indians, say Darjeeling or Namuna
tea (an Indian tea made from the unfer-
mented leaf, as 1s the case with Oolongs and
basket-fired Japans), or a high-grown Cey-
lon, >r some particular scented or Oolong tea,
or some combination of these or other fla-
vors, will give and endless series of distinct-
ive character which can be imparted to the
blend. But where the taste is more varied,
as in Londor, New York, and other large
centres of consumption, there i1s a much
wider range from which to select a special
flavor and style. Of the many mixtures
used in London, hardly two are alike; they
are most distinct, one using for a foundation
a strong, rough Saryune, another a delicate
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R. A. LUCAS.

R. T. STEELE.

GEO. E. BRISTOL.

| ucas, STEELE & BRIsToL,

WHOLESALE GROCERS AND IMPORTERS,

73 McNab St. North, Hamilton, Ontario.

Diamond Crystal Salt.
Lady Charlotte Gelatine.
L. P. & Co.’s Pure Coffees.

HEADQUARTERS FOR

Hillwattee Tea.
L. P. & Co.’s Pure Spices.
L. P. & Co.’s Pure Extracts.

W. H. GILLARD & GO., Hamilton.

Wholesale Grocers.

MALLAWALLA

A blend of Pure INDIAN and CEYLON

TEA.
RICH AND DELICIOUS.

A trial will convince you of its superiority
over all other Package Teas.

NO BETTER

Baking Powder in the Market

than

“DIAMOND”

NONE

as profitable both to consumer
and dealer.

WRITE US.

We give special care to the
execution of mail orders. Full
details and quotations promptly
given on application.

[f you want the best value in
the country in a Congou tea to
retail at 25 cents write us for
samples.

JAMES TURNER & CO., Hamilton,

Prime Salt Fish are scarce; we have a nicely assorted stock; buy

quickly to get best pick.

White Fish,

Mackerel Kitts, 15 and 33,

Labrador Herrings,

Codfish Whole, Boned and Skinned,

Shelburne Herrings,

Munn’s Best Boneless,  Genuine Digby Chickens.

EVERY GROGER
AND DRUCGIST.

We carry a full and cemplete line of seeds

. of the purest and best STOCKS that money

can buy.

NO SEEDS ON COMMISSION.
We are Canadian Agents for Thatcher’s
Butter Color. BEST IN THE WORLD.
Parchment paper. Butter Cloth.
ALEXANDRA SEPARATORS.
Hand and power all sizes. Send fer
Catalogue. Address

JOHN S. PEARCE & CO.,

London, Ontario.

Established 1848.

GOLD, SILVER

—AND—

S50 BRONZE MEDALS
Reg. Trade Mark. 20 ist pPlzes.

MICHEL LEFEBVRE & CO'Y

Manufacturers of

Lion--L--Brand

Pure Vinegars, Mixed Pickles, Jellies, Jams,
Preserves.

Montreal, P.Q.

&

BAR-LOCK TYPE WRITER.

The Best Machine on the Market.

Secures visible writing, permanent alignment,
automatic paper feed and ribbon reverse, great
speed and manifold power, with easy manipula-
tion and control of machine, ete.

A. M. COLQUHOUN,

AGENT FOR

TORONTO AND WESTERN ONTARIO,

TELEPHONE 181.

71 Adelaide St. E, Toronto.
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flavored Chin Wo, another a plain Ning
Chow, to which is added broken Assam
Pekoe Souchong for thickness, Assam Pekoe
to give point, and a little red leaf to reduce
cost ; another uses one-third or one-fourth
Indian, or one-fifth Oolong, with red leaf—
the aim of each dealer being to produce a
blend that cannot be obtained elsewhere,
knowing that when the consumer has once
used his tea and is pleased with its distinc-
tive flavor, his custom 1s assured. The
large business of well-known blenders has
been tuilt up in this manner. The dealer
too often ignores this point. Always give
the blend some distinctive flavor. I know
a tea dealer, doing a large business, who,
before he commenced to blend, always sold
straight Oolong ana Moning (English break-
fast.) Although his customers still call for
their teas by these names, and his canisters
are still so labeled, they are filled with the
same mixture. It took him two years to
effect the change, but by pursuing the course
he did he considerably increased his trade.
The following shows how the change was
effected, each alteration in the blend being
made about every three months :
USED IN THE OOLONG CANISTER.

1st Blend, Formosa Oolong...... 12 t1bs.
Nisg €how. .c.oo.lv. .- -y
Paklin or Chin Wo.... 1 ¢

2d Blend, Formosa Oolong. ...... 32 ¢
Ning Chow..........:. AT
Paklin or Chin Wo.... 1 ¢
G 2« s s ooy v 3 Ry

3d Blend, Formosa Oolong. ...... 0 ¢
Ning Chow:..........«. K= ¥
Paklin or Chin Wo..... 1 “
Danjesling . . .......... iR “
Ceylon.. .. .. 1% ¢

4th Blend, Formesa.. ......c..... S
N Chow. ........ g ) Sy
Pakhn or Chin Wo..... 2 “
Dasgeeling .. ... 0000 1% “
S R R R et IR 1% ¢

USED IN THE ENGLISH BREAKFAST
CANISTER

1st Blend, Ning Chow............ 12 lbs

BOINORH. oivo s 0o riice A

Paklin or Chin Wo..... 1 ¢
2d Blend, Ning Chow..........
Formosa ............ I
Paklin or Chin Wo. ..
Ceylon . .. o
3d Blend, Ning Chow......... 1
PasMnss ....cuc
Paklin or Chin Wo.
Darjeeling. .....
Ceylon ,» <o n - ah i o
4th Blend, Ning Chow.......
T R
Paklin or Chin Wo. ...
Davseeling:. . ... xion s 1% ¢
Ceylon........ %

BNON

00 = ™= O =

(SIS

USED IN BOTH THE OOILONG AND THE
ENGLISHBEREAKFAST CANISTERS.

Final Blend, Formosa . ... ..... 6 lbs.
Ning Chow......... 4§
Pakin or Chin Wo... 2 ¢
Daseelng..... ..,. 1% %
o SRR 1% ¢

Now, take your nine tasting cups and try
these mixtures in the above rotation, and
allowing for the time between the changes
you will find they were so gradually made
as not to be noticeable to the public. I

think the-final blend might have been im-
proved by using a little orange pekoe or
basket-fired Japan in the proportion of one
in sixteen. From the foregoing remarks it
will be seen tha!, to make a retail tea trade
a permanent success, the palate of the con-
sumer must be educated and adapted to the
quality and flavor of the tea. Granted that
fair value is given by the dealer in return for
money, in nine cases out of ten, when the
purchasers’ palates become habituated to a
particular flavor and strength, and the eye to
a particular color, they will reject as grossly

inferior a much more expensive and superior
e % B %

It may be necessary to remind the blender
that he should always keep a sample of the
mixture, and also samples of its different
parts, with a list of their proportions, so that
when the batch is used up they will form a
guide upcn which to make the succeeding
mixture ; by this means the blend may
always be kept at a regular flavor and quality.
If this necessary precaution is neglected it
would not be known how the last blend was
composed or how to match 1t, and the novice
would be unable to do so. These samples
should be kept in air-tight glass jars or tin
boxes ; for if kept in paper or card-board
boxes the tea in a little while absorbs the
flavor of the material, and then they taste
dull and *“ papery.”

Never use SCOOps or measures in mixing,
but always use weights and scales, tor the
plain reason that some teas weigh heavier
than others, and therefore less bulky. The
difference in an ordinary scoopful of the fol-
lowing teas, of equal quality and value, is
about 1% ounce: Oolong (Formosa), Mon-
ing, Assam and basket-fired Japan; the lat-
ter is the heaviest, and a scoopful of it will
weigh nearly four ounces more than the
Oolong, so, consequently, by the use of
scoops or measures there will be sometimes
more and sometimes less of a certain tea in
the blend than would be desirable. Why go
to the trouble of carefully tasting and select-
ing the most suitable teas, and arranging
them in the most advantageous propor-
tions, to allow the beauties of the combina-
tion to be spoiled, and a muddling of its
component parts by the use of scoops and
measures 7 The advantages of weighing in
blending teas cannot be overestimated ; it is
one of the means by which a blend can be
kept at all regular.

Having arranged the various ingredients
of the blend, be sure to get them thoroughly
mixed; for this purpose a tea-mixer should
be used; the leaves and dust of the various
teas are distributed throughout the bulk in a
more even manner by a machine than when
tea mixing is done by hand. The various
teas being blended, in order to procure a
thorough assimulation of the different fla-
vors the mixture should be put into air-tight
canisters and allowed to stand for one or two
weeks before using. Should the mixture be
used as soon as prepared, first one, then an-

other part of its ingredients will find its vay
into the teapot in too great a proportion,
thus, to a great extent, nullifying all the care
and trouble that has been taken in arrang-
ing the blend, no one liking tea that does not
taste twice the same, whereas if the mixture
be allowed to stand as above mentioned, it
will be “always good alike.”

It is said that “teais not sold to be looked
at,” yet the appearance of your tea should
not be neglected, many people being preju-
diced for or against a tea by its appearance.
Where teas of rough, irregular leaf are used,
they should be sifted before putting in the
mixer, in order to remove the large leaves,
which should be cut to gauge by means of a
tea-cutter, and then pliced in the mixer with
the rest of the blend. The dust in a blend
should always be sold with it, as it is the
best liquoring part of the tea ; but it should

be so evenly distributed as not to be dis
tinguishable to the purchaser ; this can only
be done by using a tea-mixer.

Tea, if not improved, is deteriorated by
blending. The first rule of tea blending is
not to allow the smallest quantity of unsound
tea to be introduced into any blend. The
least portion of “musty” or “mousy”
flavored tea. or unclean, scented, or sour or
acrid Indian in a blend will spoil the whole
mixture ; no matter how well the rest of the
blend may be arranged, the nastiness of the
unsound tea will taste through. Do not, for
‘the sake of a bargain, be tempted to turn to
poor qualities, which are likely to alter the
character of the tea in the cup. Good clean
tza can always be bought for a fraction
above the rubbish that is sold for “quota-
tion.” By the gain of a present cent or two
your future trade is most likely ruined, the
public 1s disgusted and discredit is cast on
tea as an article of food, whereas, by making
a small present sacrifice for the sake of
future trade, satisfaction is given, trade fos-
tered, an impetus given to consumption and
the trader will find his “best thing last.”—
The Spice Mill

THE APPRENTICE SYSTEM.

The English people, says a contemporary,
are intensely conservative in their views, and
are in the habit of sticking to their old cus-
toms and traditions with as much tenacity as
an ivy plant does to a church ruin ; it 1s nct
to be wondered, therefore, that the shadow
of the passing of the apprenticeship system,
a practice handed down from a time beyond
which the memory of man goeth not, should
awaken comment. While we may be in-
clined to indulge in occasional pleasantry at
the old-fashioned ways of our cousins over
the water, there is no denying the fact that
a system which assures to a boy a thorough
training under wholesome influences during
the years when he is most susceptible to
good or evil ascendencies, 1s one which it
would be almost a national misfortune to see
swept away. It is an acknowledged fact the
world over that men who have faithfully
served out their terms of apprenticeship
under the English system are almost with-
out exception competent workers, whether as
handicraftsmen or as tradesmen. Having
learned thoroughly a certain trade, they are
content to devote their lives to 1t, and so the
knowledge acquired during the long term of
apprenticeship serves as a foundation, we
may say, upon which their industrial lives
are built,

.
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TERS

i P. ECKARDT & CCR
Wholesale Grocers and Importers of Teas, T(OQRONTO.

TH H:

SNOW-DRIFT
-BAKING POWDER CO.,

BRANTFORD.

ORDER A CASE OF

OCEAN WAVE ®26W5

POWDER

From your Wholesale Grocer.

Sells itself after one Trial, Prices Current

Cowan’s
Royal Navy Rock Chocolate ;
Cowan’s Chocolate Icing ;
Cowan’s Chocolate Pudding.

I‘he standard preparations for culinary pur-
,,,,,,,

Or der through your wholesale grocer or direct
rom
The Cowan Cocoa and Chocolate Co. L'd,

14 and 16 Mincing Lane, Wellington St. W,
Toronto.

EQTABLISHED 1841.

W H, Schwam and- Sons,

Coffees,
Spices,
/ Mustard.

HALIFAX, N.S.

WHOLESALE GROCERS,

LOGKERBY BRO e9 75 SI. PETER SIREET,

MONTRHEAL B0 G

ARE OFFERING THIS WEEK
SUGARS.

|‘Barbadoes
TEAS. l and MOLASSES.
FINE LARGE DRY COD IN BUNDLES. BONELESS FISH IN BOXES.

Cuba
Canned Salmon, Lobsters, Mackerel and Oysters.

500 CASES

ATLAS BRAND PREPARED BOSNIA PRUNES

--CROP 1891,--

To arrive in the first days of January 1892.
Hudon, Hebert & Cie., Montreal_

We offer to the Trade :

1800 packages Japan Tea.
700 do Black do
700 do Green do

Comprising all grades and qualities.
Send for samples and prices.

L. CHAPUT, FILS & CIE.

Wholenge Grocers, Montreal.

HOLIDAY DELICACIES

Batger's Jams, Nonpareil Jellies and Marmalade.

Cunningham de Fournies Table Delicacies.
Atmore’s Mince Meat and Plum Pudding.
Huntley's & Palmer’s Biscuits.

Caverhill, Rose, Hughes & Co., Montredl.
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THE JOBBER IN BANKRUPT STOCKS

It looks a- if the present method of throw-
ing bankrupt stocks upon the open market
would have to become intolerable before it
is remedied. Traders who pay one hundred
cents in the dollar have shown unusual pati-
ence and self-restraint under the continued
injustice of this slovenly way of closing up
insolvent businesses. The man whose hon-
esty and good husbandry enable him to hold
his own against the assaults that are persist-
entlv made upon his profits in the ordinary
circumstances of competit:on, is entitled to
protection and supportfrom the wholesalers,
when his businessis threatened to be swamp-
ed by the failure and settlement of his rival.
In the equal werms upon which he competed
before the flag of his opponent was lowered,
he ran risks ot coming out vanquished.
Because he did not come out vanquished he
deserves praise and consideration. But
what does he commonly receive? He gets
a readjustment of the terms of competition ;
his rival or some jobber in bankrupt stocks
is allowed to take the goods of the competing
store at probably less than half their value ;
the trader who has maintained his solvency
is thus handicapped, and the race between
the two stores 1s begun anew, with this in-
calculable advantage on the side of the
former loser. The seeming object of such a
mode of disposing of bankrupt stocks is to
force the abler or worthier man to succumb
to a stronger power than his competitor
could wield. Itis the power of the whole-
saler’s influence on the side of the less de-
serving.

But while itis not desirable that the vic-
tim of his own price.cutting proclivities, or
his own business shortcomings generally,
should be given any unfair advantage over
the man who meets all his engagements, it
is still less desirable that advantage should
be given to any interloper over the stalwarts
of the trade. The bankrupt stock jobbers
are doing an enormous lot of mischief be-
cause of the avaialbility at easy prices of in-
solvent stocks. Thece men are the worst
enemies of square, stand-up methods of
doing business. They get a hold of the stock
at 4o to 6cc on the dollar, and are much
more formidable in competition than the
trader who has failed would be, if he were al-
lowed to take the stock at the same price.
He would probably aim to make enough
money out ol it to buy a new stock when the
bankrupt goods were exhausted, and would
therefore aim at a reasonably good profit on
the low cost prices he had to pay. The job-
ber in bankrupt stocks, on the other hand, is
generally a man with some spare money,
and can be operating in two or three places
with different stocks at the same time. Thus
lower profits on his low cost will pay him,and
he will undermine the legitimate dealer's
prices much more than the former owner, if
the latter had obtained a settlement, would
have done.

WINDSOR
RETAIL GROCERS’ ASSOCIATION.

The Executive Committee of Windsor Re-
tail Grocers’ Association met on Thursday
evening, the 21stinst., according to arrange-
ment, at the Manning house, promptly at 8
o'clock, and proceeded to Sandwich, where
the task of formulating answers to the six-
teen questions sent to the Association was
thoroughly performed. Much regret was ex-
pressed at the unavoidable absence of the
Secretary, he having sent word by Director
J. W. Hawkins that Mrs. Davis was very ill
and could not be left. Mr. Meloche kindly
acted as secretary, and after the business of
the evening was got through, the company
adjourned from the office of John Speers
Esq., to the residence of that gentleman,
where the meeting was held, and where they
were most royally entertained. A very ple-
asant two hours were spent. In honor of
John’s election to the vice-presidency, the
native wines for which the old town of Sand-
wich 1s now becoming famous were freely
sampled, so much so that some of the
Windsor merchants were a little behind time
in getting down to business next morning

The following are the answers made :

1. We do not regard the new terms favor-
ably. The old terms were more satisfactory.

2. We approve the sliding scale on quan-
tities of starch, sugar, etc”

3. We would rot be in favor of the terms
proposed instead, that is : 45 days, with 14
per cent. discount for cash in 15 days, all
other goods 3 months, with 3 per cent. dis-
count for cash in 15 days.

4. Not to any extent are wholesale houses
here in the habit of selling to consumers.

5. They do not sell to any extent to chari-
table institutions, etc.

6. Have no suggestion to make to check
wholesalers selling to consumers.

7. Weknow of no wholesale houses selling
to consumers.

8. Would by all means favor withdrawal
of custom from wholesaie houses which give
credit to irresponsible traders.

9. Bankrupts should be dealt with as the
circumstances causing the failure may call
for. If through unforeseen circumstances,
adversity, eic., deal leniently ; if through fast
living, etc., let the insolvent be treated as he
deserves.

10. There are no supply stores here.

11. We would withdraw our trade from
houses maintaining supply stores.

12. The peddling business is conducted
indiscriminately, no license being required,
to the injury of every grocery keeper’s busi-
ness.

13. A delegation of this Association waited
on the Mayor to ascertain if anything could
be done in the matter of regulating or sup-
pressing the peddling nuisance The mayor,
who is a lawyer, looked up the law on the
subject, and we were informed that nothing
could be done without a change in the act,

as at present any resident of the province
can sell goods how, when, and where he
pleases.

14. Let a delegate from each association
attend the Legislative Committee at the next
session of the Legislature, and urge them to
restore to the towns and cities the power to

pass by-laws regulating peddling in connec- "

tion with their market by-laws, as they
formerly had.

15. The license fee here 1s $10 a year
from the hucksters who come over from
Detroit only.

16. We think it desirable to hold a retail
merchants’ Convention. Would recommend
Windsor as the place, and the first of July
next as the time. There we will show you
the best electric railway in America, the
garden of Canada mnight at our door here,
and the most beautiful river and liveliest
Islana park in the world.

SELL EVERYTHING.

The London Grocer, in reviewing the past
year, has the followiag in relation to the sell-
everything system : While the past year
has not witnessed any startling develope-
ments in this direction, a good deal of quiet,
steady progress has been made, and many
of our readers have, as suitable opportunities
offered, been adding new goods to their
stock. Thus the area of the grocer’s busi-
ness is gradually extending; he is continu-
ally opening up new ground; and if this be
done judiciously, such expansion is pretty
certain to be profitable. It is all a
question of public demand. Customers’
wants must be carefully studied. In these
days of hurry and push, people do not like 10
have to go into six different chops for six
different articles; they prefer to buy the lot
at one shop, and the trader who yives them
this facility will get there busines-. This is
merely an illustration but it is well within
the mark. Grocers should strive never to
send a customer emply away. If they
have not what he wants they should get
it at once; thus they will please the
buyer, who, favorably impresced by their
enterprise, will, as the saying 1s, ‘come
again’ They will also gain additional ex-
perience in a new line, will make a distinct
step forward, will extend their business, and
wil lay the foundation of a developmeat
which may become almost indefinite, and
which promises satisfactory results. We
recognize the difficulties to be overcome.
Some traders may not have the neces-
sary capital ; others lack the needful
storage accommodation; a few, we
are afraid, are deficient in enterprise.
And the last is the most serious difficulty of
all. But, whatever may be the particular

obstacles in the way, the system can always
be adopted with modifications—partially,
tentatively—and thus begun, may be left to
its natural growth. This is what many gro-
cers have done during the past year, and
they have no reason to complain of the
results.

01l
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FEARMAN'’S
FAMOUS
ENGLISH
BREAKFAST

BACON

Mild, Sweet,
Delicious Relish.

OUR CONSTANT AIM TO MAKE IT
THE FINEST IN THE WORLD.

TO GROCERS.

SIMGOE CANNING COY'S

Goods are warranted first-class.

PYBSEL TE. HIM.

Order through vour wholesale
House.

CORTICELLI

SPOOL SILKS & TWISTS,
EMBROIDERIES & FANCY SILKS.

To satisfy and please your customers you
must keep the best lines. “CORTICELLI”
has that reputation ; if you want to put in a
line of these goods. Send for further infor-
mation and prices to

GORTIGELLI SILK GO.,

ST. JOHNS, P. Q.

GROCERS MAKE MONEY BY SELL-
ING THE

EMPIRE
BAKING
POWDER.

Purity and Strength combined.

ELLIS & KEIGHLEY,
TORONTO

%Nﬁo > SWINEY

"PE EE VINEYARDS €2 /mme

Brantford J. 8. HAMILTON & CO'Y,
an } Bxum'roxm OnT
Pelee Island J Sole Agents for Canads.

A. HAAZ & CO.,

Bonded Manufacturers of

Honey Dew, White Wine, Malt and Cider
VINEGARS.
74 Bagot Street, Kingston, Ont.

PURE CONFECTIONERY,
FINEST BISCUITS.

Manufactured by

J. McLAUCHLAN & SONS,

OWEN SOUND, ONT.

PICKLING VINEGAR.

T A LYTLE & CO0,

Bonded Manufacturers

TO THE TRADE

Canned Goods.

We are making all arrangements for this
season’s pack—and enlarging our factory
considerably—Thanks for last season’s trade
and soliciting this year’s.

124--128 RICHMOND ST. W,
TORONTO.

Faithfully yours,

D. W. DOUGLAS,

8t. Johns, P.Q.

The Circulation of this paper has
increased one-third in the past three
months.

Todhunter, Mitehell & Co.

—DIREOT IMPORTERS OF—

HIGH GRADE COFFEES,

Old @overnment Java Arabian Mocha, Plantation Ceylon, Maracaibo

and Santos.
Qrocers draw trade by selling their FAVORITE EXOELS8IOR BLEND.

RELIABLE ROASTING BY PATENTED PROCKSS. TORONTO.

THOS. LAWRY & SON,

PORK PACKERS AND LARD REFINERS.

Curers of the Celebrated L, & S.”” and Imperial
brands of Smoked Meats.

PURE LARD A SPECALTY. | Hamilton, Ont.

ARTHUR P TlPPET & CO
e Ly I Wellington Street East, Toronto.

for Canada.

""




B

B .

——

ST

e e

10

THE CANADIAN GROCER

Winnipeg continues steadily pregressive,
judging from the fact that the Inland
Revenue collections last month amounted to
$34,625, being an increase of $10,714 over
the corresponding month of last year.

One night last week, thieves secured an
entrance to the grocery store of Christopher
Webb, 273 Queen street west, Toronto. All
that is missed so far is what the till contain-
ed, which amounted to about $3 in coppers
and silver.

The many friends ot Mr. Hugh Blain, of
the prominent firm of Eby, Blain & Co., will
read with sorrow of the death of Mrs. Blain,
which occurred at the family residence, No.
50 St. George street, last evening. Mrs.
Blain was only 28 years of age, having been
married four and a half years ago. She be-
longed to a well-known southern family.
Mrs. Blain has been ill about four weeks.

Mr. Henry Harrison, manager of China
hall, Toronto, died last week of typhoid
fever. He had been ill for about two weeks,
but his death was totally unexpected. The
deceased was one of the heirs of his uncle,
Mr. Glover Harrison, the founder of China
hall, and since the death of his uncle has
carried on the business.

Mr. Wilson, of the firm of Wilson & Rana-
han, grocers, London, Ont , has had a severe
attack of la grippe, and has not been able to
leave his room since the first of the month.
He is getting better, and is expected to bein
his accustomed place of business in a few
days. La grippe has had a strong hold on
many London merchants, but fortunately
all are recovering.

Mr. W. C. Horton, late of Kingston, and
Mr. W. Ainsworth, of Cape Vincent, were
on trial at Rome, N. Y., charged with
smuggling fish from Canada. They pur-
chased 1,063,391 1hs. of fish, and duty on
this amounted to $8,000. Fishermen say
they have not defrauded the Government
because they owned the apparatus used by
the fishermen. The case was adjourned to
February 12th.

An experiment 1s being made in shipping
fresh salmon from the Pacific coast to
Europe. If it be successful, fresh salmon
will be shipped hereafter instead of canned
salmon. Thirty thousand pounds of fresh
salmon were shipped in a car from the
Frazer last week, going by way of the Cana-
dian Pacific to New York, and thence, in
the cold storage room of a German steam-
ship, to Hamburg.

Mr. J. B. Kelly, one of the successful mer-
chants of Calgary, Alberta, was in the city a
few days ago. Mr. Kelly was on a business
trip east, and will visit Montreal before re-
turning to Calgary. He went from Kincar-
dine, Ontario, to British Columbia 13 years

ago, and prosperity seems to have followed
his footsteps. Mr. Kelly is loud in his pra‘ses
of the great Canadian North-west. He pre-
dicts a splendid future for Calgary, which
has a population now of between 4,500 and
5,000 people. “The man who goes to the
North-west prepared to work,” said Mr.
Kelly, “need have no fear of his success.
We want the people, and new comers will
never be able to say that they have not been
well treated by the residents who are there
now™”

Messrs. Perkins, Ince & Co., have now in
store the “ Sterling” brand lobsters in flat
and tall tins. Prunes, Bosnia, in casks and
“ Sphinx” brand in cases.

The daughter of a well-to-do grocer, n
St. Johns, Newfoundland, named Dempsey,
was one of the parties in a strange picture in
a New York police court, last week. She
stood before the judge and pleaded for the
release of a young man just convicted of
theft, that she might marry and reform him.
Tke judge released him on the condition
that the marriage ceremony was performed
at once.

A burglary took place at the grocery store
of Mr. J. Beauchamp, corner of Amherst and
Mignonne street, Montreal, early on Satur-
day morning the window being broken in
and $60 worth of goods stolen. The con-
stable on the beat did not know of the occur-
rence until it was reported to headquarters,
and hence he was discharged. This would
seem to mean that police are not allowed to
sleep on their beats in Montreal.

Mr. C. ]. Peter, cf the Toronto Biscuit &
Confectionery Co., is in the city, from a trip
through western Canada. He speaks in
glowing terms of the state of trade in the
different towns he visited, says merchants
are very busy for this month, and all express
the opinion that Canada, from a business
standpoint, is all 0. k. His company certain-
ly have no reason to complain of the state
of trade, because they are running the same
staff now that they did during the busy
weeks before Christmas. Push, energy, and
attention to business get there every time.

While in the city on Wednesday, Mr.
JohnMc Dermid, grocer, Georgetown, kindly
spent a few spare minutes in this office.
Mr. McDermid trades in a district that s
infested by Patrons of Industry, and in a
county where that association has had the
hardihood to place in the field a candidate
for the House of Commons. His remarks
upon the Patrons were particularly interest-
ing, bringing out some aspects of the Patron
movement that could occur only to a very
intelligent practical man of business, Mr.
McDermid had some complimentary and
encouraging words to say of THE GROCER.

RESPECTING SPECIALTIES.

Messrs. Taylor, Scott & Co., Toronto, are
the sole agents here for the Standard Cash
Register. Traders are beginning to realize
the value of a cash register as a check upon
errors, and as a means of making-very care-
ful everybody who has the handling of cash.
The Standard has special claims upon the
consideration of merchants, and those who
want a cash register ought to communicate
with Taylor, Scott & Co. for particulars.

Messrs. John S. Pearce & Co., London,
are the Ontario agents for Lister's Alexan-
dria Cream Separators. These separators

are equally useful to the owner of one cow
or a score of cows. They enable the dairy.
maid to separate the cream from the milk
as it is drawn from the cow, and effect 3
large saving in butter-fat, in which there is
now an unnecessary waste. The trade
should recommend them to farmers, and
write to Pearce & Co. for full particulars as
to cost, etc.

FARMERS’ INSTITUTES.

The following sensible letter on Farmers
Institutes was written to the Stratford Even-
ing Herald by a well-known grocer of that
cty :

To the Editor of the Herald.

DEAR SIR,—In reading the proceedings
of the Farmers’ Institute in your paper the
other day I notice the great cry was the
lack of attendance of farmers. This certainly
is a great mistake on the part of the farmers.
Farming, like every other business in this
advanced day needs education. It 1s clearly
proven that the wrong fertilizer may be ap-
plied and many of the points brought out so
to show the great waste of labor, time, etc,,
by cur farmers simply for want of the pro-
per information on all the important points
in connection with their occupation. Crops
are not sown 1n the proper rotation ; thistles
and weeds are allowed in many places to
grow higher than the grain. Who are the
wealthy farmers in our county? Why, the
men who watch all these points and give
them attention. Every farmer within a radi-
ous of 12 miles should have attended the
Institute meetings. If the farmers of this
beautiful section do not thrive and even make
money it i1s because they do no: make a pro-
per study of their business. How is it that
while some farmers are adding land to land,
others alongside of them are always in debt?
Lack of agricultural knowledge. Take the
man in business—-how long will he stand if
he allowed his business to go slip shod 7 He
has got to watch closely his invoices, his col-
lections, waste in values, and a thousand
minor items that take the business man’s
whole energies when margins are so low and
competition so keen. If the Patrons of In-
dustry, who are wasting their time trying to
be merchant and farmer both, would aban-
don that idea and give all their energies toa
a thorough knowledge of their business, they
would be infinitely and better paid. The far-
mer has a healthy occupation, no little petty
annoyances, takes his grain to market, gets
his cash and is the most independent man
on earth. It seems to be only a few that
fancy the merchant has a soft time, but if ’
they had one year behind the counter I think
they would return to the rural district, more
than ever satisfied that farming is the best
occupation after all. It is to be hoped that
farmers’ sons will take a greater interest in
acquiring a thorough knowledge of the
affairs to improve themselves in pursuits of

the farm. I have tried both and know which
1s best.
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JAMES E. BAILLIE,
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CANADIAN GRO\OER :

BENSDORP'S

MANUFACTURED
AT
AMSTERDAM, HOLLAND.

Is absolutely Pure and Soluble Free from
all oil. Requires no cooking. Pleases
everyone that trys it. Packed in cases of 12
Ibs. each. Price, X Ib. cans, $2.40 per doz.;
14 Ib. cans, $4 5o per doz.; 1 Ib. cans, $8.50
per doz.

8. L. BARTLETT, 8Sole Importer, Boston, Mass.

ROYAL

buren (0G0A.

Wholesale by
James Turner & Co., Hamilton.
M. F. Eager, Halifax.
Edward Adams & Co., London.
H. N. Bate & Sons, Ottawa.
Eby, Blain & Co., Toronto,
Whitehead, & Turner, Quebec.
Caverhill, Rose, Hughes & Co., Montreal.
Beckwith, Thompson & King, Victoria,B.C.

Special Prices in Victoria, B.C.

It pays to buy the Best

You can’'t afford to sell
poor goods. Retailers are
waking up to the fact and
there is an mereasing ll\:'
mand for good goods. Kent
bottled pickles are sold at a
reasonable price and yield a
handsome profit to the re-
tailer. Ask your wholesale
grocer for them and take no
others.

[he KENT CANNING AND
PICKLING GO.,

Chatham, - Ont.

JOHN PETERS & G0,

General Commission Merchants
and Brokers,

Halifax, N. S. and
Kingston,Jamaica,W.I.

Agents for The E. B. EDDY MFG C0.,
HULL, P. Q.

We are open to accept one or two more Agen
cies of first-class houses, either at Halifax or
Kingston. We have & gond connection and
splendid storage facilities.

References: The Merchants Bank of Halifax.

The E. B. Eddy Mfg Co., Hull, P.Q.
The Mercantile Ageucies.

Breakfast Bacon Rolls.

PORK PACKER, TORONTO.

Hams,

MANUFACTURERS OF THE

GANONG BROS, g 5.

ST. STEPHEN, N.B. CHOCOLATES.

There is no other Blacking for sale in Canada equal to

P. G. FRENCH BLACKING.

If you have not already compared it with others, send to us for
a sample— Try it—You will be convinced.

PURE GOLD MANUFACTURING CO,,

31 Front Street East, Toronto.

Condensed Mince Meat.

Delicious Mince Pies =N ;
rerv dav in the = =
. , 25 The best and cheapest
Mince Meat on
ds. N yaste. :
?\%s sgcn:algl “s;::ti: A T":’.‘u'.m [ P oy [ﬂlth. P”EB [E-
faction. £PINTS OF war o, ; AL
Il e ‘ NT Fo R W o
Sells at all seasons. E:‘o ,";o:c:":i;f‘u%l % P st dUEEd t(] mz‘“u
J— E L ! 1 CF Lt
Will not ferment in ,?"‘l":‘?.n‘;:[::z's',r"Tnm pe‘ EN]SS, ﬂﬂt.
warm weather. Tery "'"iivl't‘fn::i‘.'.',':‘ o
SIREY.

J. H. WETHEY, St. Catharines, Ont.

GEO. MATTHEWS

PACKER and CURER of the

Hams, Bacon and Lard

ALL NEW STOCK.

Handled by retailer |
as shelf or counter

‘“* Rose Brand ”’

PACKING HOUSES, OTTAWA, PETERBORO’ and LINSDAY, ONT
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“domething
Good

Is the name of a new

BHAND

only on the Market a

few months and which

has met with

a \ery large sale.

Order a box with your

next lot.

Empire Tobacco Co.,

MONTREAL.

MIDDELEMEN.

Every little while there 1s a revival of the
war agamnst middlemen. It 1s a favorite
theory that it is possible to distribute goods
from the factory or farm direct to consumers,
thereby doing away with the services of mid-
lemen—the jobber, commission merchant,
broker. This theory is the stock-in-trade of
those who originate co-operative schemes
and who would lure the small dealer or the
consumer out of the beaten tracks of trade.
Middlemen exist and prosper because there
is a demand for their services. They are
not parasites or leeches, preying on the im-
porter, manufacturer, grower or producer,
but helps, auxiliaries. In many cases they
are trained specialists whose services are as
indispensable to the general conduct of trade
and commerce as are those of the specialist
in surgery or in the practice of medicine to
the afflicted.

The services of middlemen cost less than
if rendered by the first-hand dealer. Asa
rule, the middleman is an expert, with a
special knowledge of markets and a wider
clientage than is ordinarily controlled by the
producer or manufacturer. He saves time
and expense, rather than imposes any ad-
ditional charge. Consumers are, in their
sphere, learning the lessons which the mid-
dlemen have beenteaching for years, viz.,,that
it is a saving of time, trouble and expense to
pay somebody else for doing anything which
can be performed with greater celerity and in
better manner at lower cost than by them-
selves.

For instance, the thrifty housekeeper, de-
pendent upon an inexperienced servant, dis-
covers that it is economy for her to buy
soup, mincemeat, catsup, preserves and
other articles of prepared food at the store,
rather than attempt to prepare the same at
home. She has learned that time, fuel, labor
and worry are saved, while better and more
uniform results are secured by using goods
prepared by expert manufacturers (middle-
men) in a scientific way at low cost. Ma-
chinery, steam and the economies of the
large establishment combine to do, what
could not possibly be done as well in
the home. The division of labor in this way
is one of the greatest economic factors of the
time. What housekeeper is there who would
think for a moment of abandoning the use of
baking powder and going back to the uni-
versal custom of a quarter of a century ago,
of mixing for herself cream of tartar and
baking soda of uncertain quality? The old
sodden or yellow biscuit has departed for-
ever, because a manufacturer (middleman)
has come between the consumer and the
storekeeper.

Every' little while the retailers in some
city or town get the idea that they can com-
bine and purchase certain proprietary goods
and by distributing them among themselves
and others save the jobbers’ (middlemen’s)
In time they discover that the cost

profit.

involved in handling the large lot, breaking
it up into small lots, distributing the same,
added to the expense and risk involved in
collecting from several parties to pay one
large bill amounts to more than the profit
they sought to save. Thus it is that all such
schemes sooner or later fall to the ground.

“Live and let live,” 1s a good old axiom
that strictly, followed, brings the greatest
satisfaction and best results. Recently the
President of the Wholesale Grocers’ Associa-
tion of New York and vicinity, has been
doing good missionary work in the interest
of the middlemen. He says :

“ ] beheve that the manufacturer, whole-
sale grocer and retail grocer are actually
necessary to human existence in this city. It
is manifestly impossible for the manufactu-
rer to deal directly with the consumer and
supply him at his home without the aid of
the retailer. As it takes at least 3,000 re-
tailers to supply 1,000,000 consumers, it is
equally impossible for the manufacturer to
deal directly with them, as it involves too
great an outlay for salesmen, collectors,
bookkeepers, delivery clerks, credit clerks,
horses, wagons, etc. Although it is their pri-
vilege to doit if they have the capital to esta-
bhish the necessary plant, and have in addi-
tion the knowledge as manufacturer, and the
ability to carry on a gieat distributing busi-
ness. As on the average it takes but thirty
wholzsale grocers to reach and supply 3,000
retailers, and through them 1,000,000 of con-
sumers, and as the wholesale dealer carries
in stock the goods of all manufacturers, and
has accounts with all retailers, the manufac-
turer must depend upon the wholesaler for
the distribution of his goods. As their busi-
ness 1s organized for, and has the necessary
plant for this purpose, the wholesaler can
distribute the goods of a large number of
manufacturers much more promptly and
with less expense than the manufacturers can
do it for themselves. The great question for
the consideration of the Retail Grocers’
Union and the Wholesale Grocers’ Associa-
tion is to find some fair and just basis on
which the equities between each can be ad-
justed so that each can receive a fair remun-
eration for services rendered to the public.

“The great obstacle that stands in the
way of the success of the wholesaler and re-
tailer is found in the reckless extension of
credit to irresponsible parties, and the ruin-
ous cutting of prices that is indulged in by
those who are not willing to pursue a ‘live
and let live’ policy.

“This 1s an age of associations, and.l
firmly believe that the remedy for many of,
the evils in the trade will be met and cured
by friendly- associations, and co-operation
brought about by the meetings of merchants
in business and social relations.”—American
Grocer.

Soap and water are cheap, but soil on goods
is expensive.

A teather duster disperses butdoes not remove
the dust from the store.
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REINHARDT & CO.,

SALVADOR LAGER

IS THE VERY BEST.
" TORONTO.

The World Moves !
Move with it !

And try a case of the Star Fire Lighter now sold
in every Province in the Dominion.

This article is now put up in & most attractive
manner, packed 3 cakes (5¢. worth) iu blue and
white wrappers assorted, red labelled. Will do
equally as well for shelf or counter goods.

GOOD PROFIT. GOOD SELLER.

Send for free sample.

STAR MANUFACTURING CO., London.

Grocers make money by selling the
Empire
Baking
Powder.

Purity and strength combined.

Ellis & Keighley,
TORONTO.

GROCERS

Your stock is not complete without a first-
class line of Brooms to suit all classes of
trade, and it will pay you to keep an assort-
ment of sizes and qualities. We call your
attention to our dla'erem grades, which are
made specially to meet the demand, and
which we are prepared to sell at closest pos-
sible prices.

Fine Carpet Brooms,
Standard House Brooms
Kitchen Brooms,
Hearth or Toy Brooms.

Price List mailed on application.

Remember that we sell these Brooms to
first-class trade only, and not to Peddlars,
Cheap John’s, nor P. L. s.

“CHAS. BOECKH & SONS,

MANUFACTURERS,
TORONTO, ONT.

We also manufacture a full line of Scrub,
Shoe, Stove, and Whitewash Brushes, Wthh
we guarantcc to be the most attractive and
salable goods made. Also Pails, Tubs,
Washboards, Clothes Pins, Matches, Cord-

B. R. Nelles,

CRIMSBY, ONT.

Packer and Preserver of the Cele-
brated BEAVER Brand Canned
Goods, Evaporated Apples.

JAMS and JELLIES

IN GLASS AND PAILS.

Wholesale Only.

Gold Medal, Jamaica Exhibition.

Quality Up.
Price Down.

This applies to all our goods, especially

Jams, Jellies, Mince Meat,

Catsup and Soup.

Every Tin, Jar and Bottle new, fresh and pure.

EXCELLS in flavor and style of package. Highest awards
of Honor received at St. John’s Exhibition, Sept. (1891).

Delhi Fruit and Vegetable Co.,
FACTORIES : DELHI AND NIAGARA.

H. BROWN & SON'S

7 Garrick Street, London, England, and at 26 Rue Bergere, Paris.

BOOT PREPARATIONS

SOLD EVERYWHERE.

e

P ——— ———

MELTONIAN ROYAL INONPAREIL

MELTONIAN
BLACKING| CREAM LUTETIAN DE GUICHE
(As used in the Royal (white or black) lhe bcesf:tmnmg Parisian Polish
Household) For Renovating allland Polishing Rus-lgor Dress Boots and Shoes is

kinds of Glace Kid 2},‘:’;“;,‘3,3:°"%};,‘;‘,,, more elastic and easier to

Renders the Boots soft, dur-
Boots and Shoes. Shoes, ete. use than any other.

age, Twines, etc., etc.

able and waterproof.
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TORONTO MARKETS.
TORONTO, Jan. 28, 1892.
GROCERIES.

The grocery trade is seldom so dull as it
is this week. The business done by all the
houses on the street would not be a great
matter for the smallest of them to handle
alone in a time of ordinary activity. Not
since holidays, hardly even then, has there
been less doing than there now is. Both city
and countrytraders keep aloof from the mar-
ket, and the former report a very light callon
consumptive account. The big local retailers
note a very perceptibie slackening of the
d2mand. Travellers report from the country
that sales are extremely hard to effect, and
their orders venfy their words. Sleighing
suffered badly on Monday when the hard
spell was broken by a thaw. The stagnation
of trade is nearly the only characteristic to
note. Minor features are the receipt of new
Sphinx prunes, cutting in yellow sugars, the
scarcity of good medium teas, a reduction in
the price of Clover Leaf lobsters, a stronger
tone outside on currants and Sultana raisins,
a tendency towards hardness in coffees and
some movement of round lots of canned
vegetables. Money is less free on accounts
due than it was a week ago.

CANNED GOODS.

' Though retailers’ orders have contributed
little to the strength of prices this week, the
market holds its own. Jobbers talk of ad-
vancing quotations on vegetables. No good
brands can be got in round assorted lots be-
low $1.05, and $1.10 is held out for without
concession by one or two houses. Two cars
of assorted vegetables were sold on eastern
account on Monday at full prices. The stock
of peas in all hands is evidently small and in
request, particularly from Montreal, in large
parcels. No appreciable expansion to the
supply that was on the market at the opening
of the season has been brought out by the
comparative scarcity, and it 1s generally felt
that packers can add very little to stocks
now in second hands. This feeling has im-
parted a stronger tone to holders of the less
renowned brands, and there is nothing
heard this week of sales or offers at $1 for
this description of goods. Salmon 1s quiet
and unchanged at $1.35 and upwards. Lob-
ster is equally listlessand theprice ot Clover
Leaf has been marked down 2zoc. to $2.75.
This was done to enable grocers to retail at
25c. per tin, which they could not do under
the $2.95 quotation.

COFFEES.

Local jcbbers are trying to get a little more
for Rio coffee than they were selling at last
week, but prices are hard to get up when
nobody offers to buy even on the lower plane
of value. Outside influences are on the stiff-
ening side. Here Rios job out at 18% to 19c.
A round lot of 100 bags was sold since last
report at 16%%c. Choicest V. O. G. Javas
are higher, but the market may ease under
the effect of official reports that show the
Government crop to be over a hundred pe-

culs above the estimate that was made in
August last. A fair quantity of gcod Mochas
and Javas are held here in wholesale hands
at prices indicated in Prices Current.

DRIED FRUIT.

Business in fruit can be no worse so far as
volume goes than it has been this week.
Easy prices are not bringing forth buyers,and
higher figures may be quoted before any-
body has much stock in store. For, whole-
salers, as well as retailers, are far from being
heavily stocked. The New York market is
evincing more strength on Valencia raisins
and on currants. Good off-stalk Valencia
raisins are held here at 5%c., while even s5c.
may be shaded for low-class fruit in stock.
Layer Valencias have grown in request
lately. They are worth 7 to 8c. Advices
from the primary market report an advance
in Sultana raisins. Jobbers are manifesting
interest in this fruit 1in the way of inquiries
just ncw. Stocks are light and the demand
from confectioners is always a considerable
matter.  Currants of undoubtedly good
quality are more firmly held, as advices from
Patras report that in first hands there are
left no provincials that can be designated
first-class Orders forwarded from here for
choice provincial fruit have had to be de-
clined. There are grades of currants obtain-
able at 5)c., but fine stock is firm at 53{c.
and upwards. The bulk shipments of Sphinx
prunes for all parts of Canada are now in
stock. The first shipment, which arrived
about six weeks ago, was distributed among
the retail trade almost as soon as it came to
hand. By an error in last week’s report U
was said to be the only grade on the way.
A and B are also in this shipment, which
includes both casks and kegs in the three
grades. Spot prices are not yet quoted,
though to arrive 63 to 7c. has been the
range.

An improvement in the packing of the
Sphinx prunes is to be noted this year. The
design which formerly went with packages
of this brand was a blue circle with the let-
ter (A or B, etc.) which denoted the grade, in
the centre. This is now vaned by colors,
which tint the background harmoniously,
and add materially to the efiect.

NUTS.

There 1s little to be found to furnish oc-
casion for remark. Buyers do not come for-
ward, prices are steady and stocks are mod-
erate.

RICE AND SPICES.

In rice there 1s little expected to be done
at this time of year, and there is less bejng
done than 1s due. The price is 3%c. for
Aracan and 5c. for Japan. Spices are like-
wise usually quiet in mid winter. They show
a little more hfe in London than they did.
Black pepper is quiet and unchanged at 12
to 15c. Zanzibar cloves are dull outside.
Tapioca 1s quite firm in sympathy with the
English market, but is not selling well.

SUGAR.

If a jobber should suddenly go infor break-
ing the combine on granulated sugar and
offer that sweet at 4%c., it s douktful if he
would be able to rally any great number of
buyers about him in the present forlorn con-
dition of the market. The grain of the de-
mand seems to run against attempts at sell-
ing, and business is consequently ata very
low point of activity. Refiners appear toawait
developments very cheerfully. The position of
the raw market, the steadiness of tendencies
that were the basis of M. Licht’s estimate,and
thecertaintythat buying must commence with
vigorin the reasonably near future,out-weigh
the effects of a temporary ebb in the de-

mand. The usual result of dulness is seen
in the cutting of prices for yellov!s, and while
the lowest acknowledged pricé, 3%c., is
barely the cost value for stock laid down
here, there are some instances of sales at
33c. and even 3.35c for lowest grade yel-
lows. Thisisa violau}n of the agreement
tn which jobbers are boind by oath and they
risk of a big money forfeit, but it is said that
some travellers are still unsworn.

Willett & Gray’s New York Weekly Statis-
tical Sugar Trade Journal contains the
following notes on sugar :

Raws--There has been just sufficient
tendency towards lower prices since our last
report to decide sales of centrifugals at
3 7-16c, instead of 3%c. Earnest offorts to

WRITE

L ey

CLEMES BROS.
TORONTO,

FOR
~ LEMONS,
PAS  ORANGES.

“iien  CRANBERRIES.

We will gladly send
Samples and Quota-
tions on application.

P.C. LARKIN & Co.,
25 FRONTST.E.
TORONTO.

old STANDARD BRAND of

N. B.—The
HORSESHOE CANNED
takes the lead, and affords the greatest satis-

SALMON still

faction to both dealer and consumer, and for
uniform excellence in quality and weight

has no equal.
EVERY CAN WARRANTED.

J.H.TODD & SON,

Victoria, B.C., Owners.

AGENTS, Stanway & Bayley, Toronto. i
Agents for Ontario

- W. B, Goodhugh & Co., Montreal.
" Grant, Horn & Bucknall, Winnipeg.
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We Please Them All !

We deduct from prices the cost of travel-
mg men, and all allowances for bad debts.
We sell Shears, Scissors, Pocket and Table
Cutlery, Silver-Plated Flat and Hollow
Ware, Gold Pens, Watches, Clocks, Jewelry,

eand a great variety of Show Case (oods.
Send for catalogue.
THE SUPPLY CO,,
Niagara Falls, Ont.

The British Columbia Fruit Canning and
Coffee Ca'y, Lt'd.
VANCOUVER, B.C.

Importers and Manufacturers of

COFFEES, SPICES, MUSTARDS,

CREAM TARTAR, BAKING POWDER, &ec.,
FLAVORING EXTRACTS,

CANDIED PEELS,

JAMS, JELLIES, MARMALADES and
CANNED FRUITS

Chivers’ Carpet Soap

For cleansing and restoring carpets. Warranted
to take out grease or ink, and restore the colors.
Likewise in all woolen fabrics

Chivers' Disinfectant Cloth Soap

Order a box from your
wholesale; you and
your customers will
be pleased with it
Put up in 50c. box

N{[P\DMAHE

PR

EASf

Will clean all kinds of cloth, removiug grease,
Ll;:, e:‘(l‘“i.rz?utoring thecolors like new. For price. t S 45 k
" J. H. WALKER, con ammgl packa-
Alma, ont. | ges. Sells 2c.a packagelor 3forbc
GROCERS MAKE MONEY BY SELL-

EMPIRE
BAKING
POWDER.

Purity and Strength combined.

ELLIS & KEIGHLEY,

TORONTO.

D*PRICE'S

m Bakin
@Eﬁ?ow:ie%

The CREAM OF TARTAR used in its
manufactureis REFINED by PATENTED
METHODS in the large factory in Jersey,
controlled by the Price Baking Powder
Company

THE BRITISH CoLumaih SUGAR REFINING (0Y.

LITMTITTED.

WORKS: VANCOUVER, B. C.

Paris Lumps, Powdered, Granulated and Yellow Sugars.

All of very finest quality and absolutely unadulterated. Manufactured from Pure Cane Sugar.

-:  Finest Golden Syrups. -

TO MERCHANTS ONLY.

Send for Samples :

Gunpowder Tea at 23 cents per lb.

Hyson Tea at 23 cents per lb.

Japan Tea at 23 cents per lb.
Black Tea at 23 cents per lb.

~ “And I am offering BRIGHT SYRUP in
Barrels at 25 cents per Gallon.
Half Barrels at 30 cents per Gallon.

JAMVIES LUNVMBERSS,

WHOLESALTE GROCER,

TORONTO.
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make quotations of 33§c have not yet suc-
ceeded, and some pressing demand for
supplies may prevent it, although there is a
disposition on the continent to make conces-
sions in beet sugar, perhaps for the purpose
of catching some of the American trade.
Cuba, however, looks upon the United States
as her special selling ground during the
early pairt ot the crop, and concessions of
beet sellers are not. likely to be sufficient to
secure business for some time to come at the
parity of prices which Cuba will accept to
keep control of the demand. As the Louisi-
ana crop i1s abouat exhausted for refining
purposes, the demand for foreign sugar
would be increasing over last year but for
the exceeding and long continued dulness
of the refined market, and the absence of all
profit to refiners. At the close to-day mar-
ket is rather firmer.

Beet crop—M. Licht raises his estimate
of Russia 30,000 tons, and reduces Austria
30,000 tons, leaving total crop unchanged,
but has raised his figures of last year’s crop,
giving a deficiency this year of 165,567 tons.

SYRUP AND MOLASSES.

A decl:ne from last week's activity is about
all there is to report in relation to syrups,
which are still cheap and plentiful. Low
grades are to be had at 2c., but this price is
for United States stock only. Less money
would probatly effect a purchase.

Molasses shares in the general depression,
and trade in it has shrunk away from the
proportions it reached a week ago. No at-
tendant easing in prices is to be reported,
West Indian molasses is worth 35 to 38c. in
puncheons, and New Orleans 30 to 35c,
with very little of the very highest grades of
the latter in stock.

TEAS.

Though orders have not been either large
or numerous for teas, they remain the largest
part of the grocery business that 1s trans-
acted. The demand previous to this week
was very steady and strong ; it moved a
very censiderable quantity of tea into retail
hands, and now assortments are broken up
pretty badly, showing gaps particularly
medium grades, and in those grades of Japan
most especially. Japans at 20 to 24c. are
pretty well cleared up. Prices in this range
of quality are therefore firmer than they
were. For very low grades, too, there is
more money paid, according to quality, than
there was a few years ago. Young Hysons
range fiom 16c. up, and the want of
moderate stocks in the lowest grades is
felt.  Blacks are from 14c. upwards,
while. grades of Japan can be had for
12%c. Assam teas are stiffer outside.
The demand for Indian teas has been good,
and orders are coming in from the country.
InLondon the market has Yeen overcrowded
with tea this week, and, though prices were
fairly well maintained, common sorts sold
but slowly at rather easier rates than have
been ruling of late. Medium and fine teas
have well maintained previous prices, and
there seems to be a considerably better de-

mand for them than for the low-priced teas,
which are comparatively neglected. It
would be of great advantage to everyone
concerned if the size of the sales could be
made more equable. On the first three days
of the week buyers were compelled to value
a bewildering number of samples, while on
Thursday the sale—for the time of year—
was very small. There can be no doubt that
the drooping prices noticeable towards the
end of this week have been entirely caused
by the injudicious manner in which the mar-
ket has been flooded with tea. The Chicago
Exhibition is likely to exercise important in-
fluence upon the future of the Indian and
Ceylon tea industries. It is therefore satis-
factory to note that steps have been taken for
their adequate representation. The neces-
sity for utilizing this powerful agency for fos-
tering a taste for Indian and Ceylon teas in
the United States cannot be oyerrated. The
heaviest quantity ever brought to public auc-
tion in one week did not materially overstrain
the market. At Monday’s unprecedently
large sale the closing rates of last week were
fully supported with good all round bidding.
At later sales commonor kinds suffered to
a great extent, and were here and there a
farthing cheaper. Quality of recent imports
is better, especially from * Darjeeling,”
* Dooars,” “ Tera),” and *“ Assam.”

MARKET NOTES.

Miller Ogilvie has given $1,000 to build a
new Y. M. C. A. block in Winnipeg.

J. Cleghorn & Son have just received a fine
line of oranges and lemons, all in good order
and free from frost, just missing this extreme
cold spell.—See advt.

W. W. Ogilvie, who 1s the largest indivi-
dual miller in the world, recently refused
$3,000,000 for his Canadian plant, exclusive
of the Gould Mills.

Ivorine Starch, the new process cold water
starch, is continuing to gain favor with the
trade, and is worthy of attention from those
who have not yet handled it.

Mr. T. R. Stewart, Vancouver, B. C,, is in
Toronto making purchases of creamery and
dairy butter, eggs, cheese and apples for
shipment to the coast. He says large quan-
tities of these products are now going from
Ontario to British Columbia.

Grocers who handle liquors are doing an
unusually active trade for this time of the
year. December, as a rule, is the most active
month in the wholesale liquor trade, but in
whiskeys, at any rate, January this year bids
fair to equal the last month of the year. They
are used chiefly as a preventive of and a
cure for the grip and colds. The consump-

tion of of Scotch whiskey seems tobe increas-
ing in Canada, though there is no decrease
in the demand for the Canadian article.

The superior quality of the Goathead
brand of tapioca has attracted to it a very
large share of the demand that goes to tapio-
ca generally. Its appearance must of itselt
bias the purchaser in its favor. It is genuine
tapioca, undiluted with potato mash or other
adulterant. Messrs. Eby, Blain & Co. find
their trade in this specialty a rapidly increas-
ing one.

Mr. Joseph Carman, Winnipeg, Man,, is
open to undertake business for manufactu-
rers who want an active agent in that city.
He already represents Ireland’e National
Food Co., Toronto, and Senard Bros., fish
merchants, St. John, N. B. He has a well
established connection in the district tribu-
tary to his place of business, having for a
number of years traded as produce commis-
sion merchaut in Winnipeg.

Messrs. W. H. Gillard & Co., wholesale
grocers, Hamilton, are reaping substantial
returns from the reputation their Mallawalla
tea has made for itself among consumers.
All who have used 1t vote this package tea
one of the richest in flavor and in strength.
The same firm are fortunate in having the
market for so popular a baking powder as
the Diamond, which is in very wide demand
on account of its ment and cheapness.
Diamond Baking Powder sells well every-
where.

In theiradvertisementin thisissue Messrs.
Chas. Beeckh & Sons draw attention to the

full lines, sterling quality and excellent value

of their widely reputed brooms, which they
are prepared to stock the trade with upon
the most advantageous terms. Dealers
should send for their price list. It is a strong
point in these manufacturers’ favor that they
have the courage to refuse business with
Patrons of Industry merchants. Their
brushes and woodenware lines are, as they
have always been, standard goods.

PETROLEUM.

The sales this week show some falling-off
from the volume of business done last week.
Prices are stationary at the former quota-
tions.

The Petrolia Advertiser reports : Petrolia
crude $1.29 per bbl.,, Oil Springs crude $1.29.
Quietude yet continues one of the salient
features of the crude oil market. Owing to
absence of inquiry 1t is difficult to say just
what the exact price is ot the raw material,
as we notice Oil Springs producers selling
their production to the refiner direct instead

WE ARE BUYING

Dried
Apples.

SEND SAMPLES
AND QUOTATIONS.

«BTABLISHED 1860,

ANWAY &BAY| F

AND

GENERAL COMMISSION MERCHANTS.
24 FRONT ST. EAST. TORONTO.

WE ARE BUYING

Evaporated
Apples

B | SEND SAMPLES
AND QUOTATIONS.
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McWilliam & Everist,

Have on hand for Holiday Trade :

Three cars Ripe Florida Oranges, all
sizes, Two cars Valencia Oranges. Also full
line of Lemons, Dates, Nuts, Figs, Grapes,

,California Evaporated Fruits, Bananas, Pine
Apples, etc.

Prices as low as any House in the Trade.

26 and 27 Church 8t.,
TELEPHONE 645.

WM. H00D & Co0,

Importers and Manufacturers of

Coffees, Spices, Mustards, Cream
of Tartar, Baking Powders,
Flavoring Fxtracts, Ete.

Our aim is to cultivate and increase the
demand for pure goods.

A TRIAL ORDER OF OUR COODS SOLICITED.

Should our representative not call on you
write us for quotations.  Satisfaction guar-
anteed. TELEPHONE 1625.

48 & 50 LOMBARD ST., TORONTO.

THOMPSON & CO.,

LATE

Robertson, Thompson & Co,
Commission Merchants,
185 NOTRE DAME ST., EAST,
p.o. Box615.  WINNIPEG, MAN.

We are open to receive a few more
agencies. We have an extensive connection
throughout the grocery trade.

Toronto.

All kinds of produce handled. Consign-
ments solicited. Carriers supplied.

Arnved Ex “Scottish Prince,” Car Fancy
Messina Lemons. Halt Car Choice Palmero
Lemons. Car Choice Palermo Oranges.

Ex “Parisian,” 100 cases Junto, 720 Va-
lencia Oranges; 200 cases ordinary, 420 Va-
lencia Oranges.

Direct from Flonda, 2,000 cases Fancy
Florida Fruit, all sizes, Porter Bros. pack,
good keepers and new, no waste.

J Cieghorn & Son,

94 Yonge St., TORONTO.

J.F.YOUNG&GO.,

PRODUCE AND COMMISSION MERCHANTS

74 Front St. E., Toronto

Our business is Solely Commission. The onl
{»lau which does justice to the Comnsignor. We
wandle everything which the Country Store-
keeper has to send from home to sell. None of
our own goods to sell in preference to yours when
the market is good. Nothing between you and
best price ohtrafuahlu except a small commission.
Prompt Sales and Quick Returns.

We Furnish Egg Cases.

T. W. CLARK & CO0,,

General Commission and Provision Mer-
chants and Wholesale Dealers in
Dairy Products.

Consignments solicited and business transacted
for Eastern Canada Merchants.

Try Us.

Established 18886.

VANCOUVER, B.C.

References : Bank of British Coiumbia.

WILLIAM RYAN,

PORK PACKER

70 and 72 FRONT 8T. EAST,
Toronto, Ont.

NEW CURING HAMS,
BACON, PORK,
NEW PURE LARD.

Hams, Breakfast
and Roll Bacon,
New curing,now ready.

For Choice full flavor goods send us a
Sample order.

Jas. Park & Son,
Toronto. Ontario.

The Ontario Produce Coy.

Produce Brokers and Commission Agents,

70 COLBORNE STREET, TORGNTO,

Solicit consignments of

TUB, LARGE and POUND ROLL

BUTTER. EGGS.

ONIONS HONEY. APPLES.

CHEESE.

Egg Carriers Supplied.
Telephone 2557.

T.G. Williamson & Co.,
COMMISSION MERCHANTS
TEAS, COFFEES, FRUITS, SUGARS, ETC

42 Front Street East,
TORONTO, ONT.

GEO. C. THOMPSON. CHAS R KING.

THOMPSON & KINC,
Consignees, Brokers, General Commission
and Mercantile Agents,

61 Wharf Street, cor. Fort, Victoria, B.C.

Storage. Correspondence Solicited.

LAURENCE GIBB

Provision Merchant,
83 COLBORNE STREET, - TORONTO.

Allkinds o1 Hog Products handled. Also Butter,
Cheese, Poultry, Tallow, Ete.

PATENT EGG CARRIERS SUPPLIED.
Good Prices paid for Good Dairy Butter.

JAS. DICKSON & CO.,
26 WEST MARKET STREET,

Provision and Commission Merchants.

KEggs, Butter, Hams, Lard, Bacon, Cheese, Dried
Apples, Finnan Haddies, Dried Cod Fish, bought
or sold on commission. Agents for all lines of
Canned Corned Beef Egg Carriers supplied.

Reesor & Rogers,
Produce and Commission Merchants

Solicit consignments of Country Produce
from Storekeepers.

71 Colborne St., Toronto.
Telephone 2291.

OYSTERS! OYSTERS!

W. Heyson’s Celebrated Baltimore daily
by express. Write for quotations.

Jas, Dickson & Co., Agents,
26 W. Market St., Toronto.
Finnan Haddie, Cod Fish,
Labrador Herrings, Ciscoes, &c.

Is Honest Goods and just
the Thing on Which to
make or Extend a Busi=

ness.

McLAREN’S

OKS FRIEN

——
-

BAKING POWDER H

The Best Grocers Make
a point of Keeping it al-
ways in § “ck.
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MARKETS— Conlinued.

of on the exchange. This circumstance is
worth mentioning, chiefly because it points
to the fact that the Oil Springs crude must
be mixed about half and half with the Pe-
trolia product to make a good distillate.
This being the case it means that a premium
ought to be paid for Oil Springs oil. The
great danger is if refiners buy direct from
the larger producer and quietly give them a
premium the legitimate price of oil i1s gone,
and we will be working back into the same
old groves of buying and selling that we had
here years ago, when one of the largest pro-
ducers here of crude oil dictated his own
terms to the refiners and was getting one
dollar and fifty cents for his o1l when the
small producer was only getting eighty-five
cents. The market for refined oil has been
about the same as crude, devoid of features
of interest, prices remain about the same,
11% to 12c.
BUTTER AND CHEESE.

There 1s usually a better delivery of butter
at this time of year than 1s now being expe-
riencel. A comparative backwardness in
the supply has been a feature of the week’s
business, and this points to probable collec-
tions at other points, as buyers outside were
picking up butter a week or two ago for ship-
ment eastward. The prices of low grade tub
were strengthened by these operations, as
this description ot butter appeared to be in
especial request by those buyers, and but lit-
tle of it made its way here. Both consign-
ments and sales are reported short in all
tubs. Choice western dairy tubs would
bring as high as 18c., while tub below the
highest grade and yet in the category desig-
nated “good ” will bring 16 to 17c. Medium
grades range from 1210 16c Good tub butter
as well as medium and low grade tub would
find a ready market here now. The butter
coming to hand is nearly all i large rolls,
which arrive in boxes and baskets, and sell
at 14 to 16¢., only the finest having any hope
of realizing the highest figure. A demand
from bakers for common grades of tub keeps
the market cleaned up of this class of stock.

Cheese 1s very fum at 11}% to 12c. for
choice autumn makes in ordinary lots. Sum
mer cheese is not in request, but 1s in stock
at 9% to 10c.

According to Board of Trade returns the
imports of cheese into the United Kingdom
during the years named were as follows :

[—From U. S.—] [--From Canada--]
Cwts. Value. Cwts. Value.
1891.774,893 £1,779,260 857 841 £ 1,991,597

1390.919,408 2,081,546 837,800 1,914,232

1880.827,626 1,899,864 675,900 1,565,526
And of butter as follows :

1891. 63,693 £251,750 46,267 £187,392

18go. 84,553 322,385 15,155 60,739

1889.110,187 448,825 22,634 95,167

COUNTRY PRODUCE.

AprPLES—The range, corresponding with
the qualities obtainable, is wide. A round
lot in which there was a considerable pro-
portion of sweets, and in which there was
some wasty stock, was sold on Monday at
$1. Another large lot of picked, well-packed
Spies was sold at $2.50. These two prices
indicate the range. There is a good deal of
shipping going on, but at no profit to the ex-
porters.

BEANS- -A fair jobbing trade is done at
$1.40to $1.50; round lots are seldom called
for, but are to be had at $1.20 to $1.30.

CRANBERRIES—The price is easier at $7
to $7.50. Stocks this year are unusually large
at all the leading points of distribution. Of-

fers are made to local fruit merchants to con-
sign cars to them, something heretofore un-
known in the cranberry market.

DRIED APPLES—In small or ordinary
parcels are 4 to 43 c. on spot, and from 4
to 4} c. outside, according to size of lot.
Holders appear to want more money and
the offerings are not large.

EVAPORATED APPLES—Stocks on the
market are small and not likely to be much
larger for some time, if the resources of the
free supply are no larger than present offer-
ings indicate. The demand, however, for
present consumption does not call for more.
Prices are 8 to 8%c. for small lots and 7%c.
for cars.

EGGs—The demand for fresh eggs is
likely to outrun the supply, as the weather
15 against production. Fresh are all the way
from 16 to 18c., with perhaps 1c. more ob-
tainable for strictly new laid in small lots.
The shortage in fresh eggs does not brighten
the market for limed, which are dull at 14 to
15cC.

HipEsS—Green continue to be quoted at
4%c. for No. 1 cows’. Cured are rather
quiet at 5c.,an occasional car being disposed
of at that figure.

HONEY—A somewhat better trade in ex-
tracted at g to 1oc. is to be reported, while
honey in the comb 1s steady at 14 to 16c.

Hops—The range is 18 to 22c. for the
grades in most common request. Small lots
of extra choice stock bring as high as 24c.

ONIONS—Are not moving these days, the
weather being too cold for business. Prices
range from $2 to $2.50 per barrel.

POULTRY -Some improvement in receipts
has taken place, but all find a ready demand,
so that prices preserve their balance very
fairly. Turkeys are 10 to 1Ic., geese 7 to
8c., chickens 45 to 70c.

PoraTOES—Some check of receipts has
been caused by the drop in the temperature,
but as there was little demand at all events,
prices have not been benefited by the de-
cline in receipts. Cars on track are not
worth more than 35c., and out of store lots
45 to 50c.

SEEDS—Good weather has given spirit to
deliveries, and they are coming forward very
liberally at steady prices. Alsike is $6 to
$6.75, and red clover $5.25 to $5.50, with
some addition for choice export grades.

s SKINs—are quiet and unchanged at $1 to

1.05.

TaLLow—Ronugh is 2c., refined 5% to
53 c., with the ordinary movement main-
tained.

WooL—Sellers are offering more freely as
there seems but little chance of a higher
price than 19c. being realized for fleeces.

DRESSED HOGS AND PROVISIONS.

The value ot hogs continues to appreciate,
the argument for prices having turned 1oc.
in favor of sellers since last report, $5.85 be-
ing paid for select weights. According to
size quotations run from this down to §.25,
the lowest being for very light hogs. The
advance has not by any means made them
so liberal as to endanger the firmness of pre-
sent prices, as several holders have refused
to do business under $§6. Packers have not
been brought up to that point yet, however.

BacoN—Long clear 1s easier at 7% to
73 c., backs are 10}%c., bellies 10c., and rolls
8% to 83%c.

HAaMs—are steady at 10%4 to 11c.

LarD—Canadian pure in pails is 93{c.,
in tubs 9§ c., compound is 8 10 8 4c¢.

BARREL PORK—Heavy mess is $13.50 to
$14, and Canadian short-cut $15.50 to $16.

(Continued on page 20.)

FLOUR AND FEED.

TORONTO,

Little progress has been made in shipping
since last week. The dull times cause some
impatience among the millers, many of whom
are carrying considerable stocks in expecta-
tionof a revived demand. Consignments have
eased somewhat the strain of supplies onspot,
but the flour that has gone out in this way
does not command ready sale at the points
In feed

prices are easy, but unchanged in quotatuion.

to which it has been consigned.

A rather quiet business in these lines has
been transacted.

FLOUR.—City millers’ and dealers’ prices
are: Manitoba pateats, $5.20 ; strong bak-
ers’, $4.88 ; Ontario patents, $4.40 ; straight
roller, $4.75; extra, $4.10 to $4.15 : low
grades, per bag, $1.25 to $1.75.

Car prices are : Toronto freights—Mani-
toba patents, $5.25 to $5.50; Manitoba
strong bakers’ $4.80 to $4.85 ; Ontano pat-
ents, $4.50 to $4.75 ; straight roller, $4.00 to
$4.05; extra, $3.80 to $3.85; low grades, per
bag, $1.25 to $1.75.

MEAL—Oatmeal is worth $3.90 in car-
loads and $4.25 in smaller parcels. Corn-
meal is quiet at $3.80 to $4.

BUCKWHEAT FLOUR—Is selling at $4.50
per barrel.

FEED—Bran is quiet at $15 per ton, and
shorts at $16. Mixed teed is $23 to $25,
cracked corn, $1.25, feeding corn 54 to 55c.
in cars and 6oc. in smaller lots, oats are 32
to 33c.

Hay—Is much more abundant and is
easier-priced, selling now at $11 to $11.50
for timothy, and $10 to $10.50 for mixed.

STRAW—Is steady at $6 to $6.50.

MONTREAL.

FLOUR AND MEAL—The flour market
continues dull and quiet with values more or
less nominal. The stock in store shows a
decrease of 6,390 barrels compared with a
week ago, and 10,584 barrels compared with
a year ago. We quote: Patent spring, §$5 to
$5.30; patent winter, $5 to $5.25; straight
roller, $4.65 to $4.75 : extra, $4.30 to $oo00;
superfine, $4 to $o.00; city strong bakers’,
$5 to $o0.00; strong bakers’, $4.60 to $4.90.

There is only a small movement in oat-
The stock in
store shows an increase of 1,007 barrels com-

meal at unchanged prices.

pared with a week ago, and 2,387 barrels
compared with a year ago.
bag, $2.1c to $2.20; granulated, $2.10 to
$2.20; rolled, $2.10 to $2.20.

Standard, per
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TRY
“‘Beaver Mills’’ Flour.

T.H. TAYLOR & CO,,

MANUFACTURERS.,

CHATHAM, ONT.
ROLLED OATS

“topes:  OATMEAL
e ‘hare. ROLLED OATS

———Write for Samples,

ARCHIBALD BROS.. INGERSOLL, ONT.

WALTER THOMSON
MITCHELL, ONT.

(ENERAL (GRAIN [EALER.

Manufacturer of all kinds ot

Oatmeal, Split Peas, Cornmeal,
Pot Barley, etc.

EZ" Quotations by Wire or Letter. §J

HEALTH IS WEALTH.

Health seekers travel tar

and springs, but of all the
famous waters to thoroughly
clense the body of health-de

stroying impur ties,to make

ﬁlc muscles and frame firin,
and cause one to feel fresh
life trickling through the
¥ wveins, give me St. Leon
Mineral Water. — I. Bliss,
Compton, P Q.
. For particulars apply

St. Leon Mineral Water Co., Ltd.,

Head Office, 101% King St. W., Toronto.
BRANCH—Tidy’s Flower Depot, 164 Yonge St.

STEEL, HAYTER & CO,,

Importers of

INDIAN TEAS

Direct from their estates in Assam.

New Season’s Teas are now arriving.

PROPRIETORS OF THE WELL-KENOWN

“ MONSOON " BRAND.

Samples and Quotations on application.

11 & 13 Front St. E. Toronto.

Calcutta and London Firm : Octavius Steel & Co.
Telephone 23564.
—_—

HARRY T. DEVINE & CO.,
FLOUR, FEED AND PRODUCE MERCHANTS.

Sole Agents for Vancouver, New West-
minster and District for LEITCH BROS!
CELEBRATED OAK LAKE MANI-
TOBA FLOUR.

City Office and Store : 130 Condova St.

Wharves, No. 1 and 2 : False Creek,
Westminster Avenue,

VANOCOU VEER. B.CL

Dominion Mills,
LONDON, ONT

HEADQUARTERS FOR

OATMEAL

CORNMEAL, POT BARLEY,
SPLIT PEAS, ROLLED WHEAT,
AND ALL BREAKFAST CEREALS.

Wiite for Samples and Prices.
GARTLEY & THOMSON,

303 to 311 Talbot St.

“‘VQ\O

Feed of all kinds.

h Patents, Bakers and Low Grades.

Split Peas, Pot Barley and Corn Meal.

E. D. TILLSON, TILSONBURC, ONT.

N. WENGER & BROS.,
AYTON, ONT.

- = MILLERS - -

(Hungarian Process)

BRANDS:

KLEBER, MAY BLOSSOM.

AGENTS:
J. L. SMITH & SON, - Montreal.

EPHRAIM ERB, q Halifax.

OUR SPECIALTIES.

~ Stone Ground Flour, Graham
Flour, Cracked Wheat, Buck-
wheat Flour, Chop Feed.

Mention THE (G ROCER.

J. & R. ROBSON,

Brautford, Ont,

BRANDON ROLLER MILLS,

Brandon, Man

——MANUFACTURERS OF——
Hungarian, Patent, Strong Bakers

-~ FROUR -

Also Oatmeal, Rolled Oats, Rolled Oatmeal
Granulated and Standard.

Dealers in all kinds of grain and feed.

ALEXANDER, KELLY & CO'Y,

EMBRO

OATMEAL
MILLS.

D. R. ROSS, EMBRO, ONT.
A CHOICE QUALITY OF

___Hulle:. Standard and Eranulateq

Oatmeal

IN BARRELS, HALF BARRELS OR BAGS.

Selected WHITE OATSonly used. For prices
of Oatwmeal or Oathullsin Car-loadsorless quan-
tities, write or wire, and will reply promptly.
Can ship via Canadian Pacific or Grand Trunk
Railways.

T RIm———
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THE CANADIAN GROCER

MARKETS— Continued.

FRESH MEATS—Beef forequarters are 4
to 6¢., hindquarters 7 to 8c., lamb 7% to
8c., mutton 6 to 7c., veal 7 to 8c. Receipts
and offerings are liberal.

FISH AND OYSTERS.

Trade has been somewhat brisker than
usual this week especially in salt and dried
fish, haddie, cod and herring being in strong
demand. Fresh fish are quiet yet, but
haddock are having a fair sale. The prices
of oysters are somewhat vanable, but the
probability is that prices will shortly assume
their normal position ; just now they are

uoted from $1°30 to $1.50 and select from

1.60 to $1.85. Prices at Baltimore are on
the decline. The trade in oysters has been
brisk during the week.

Prices for canned oysters have been ad-
vanced in the Balumore market to 7oc. per
dozen for 1 lb. 8oz. goods, with correspond-
ing rates for other sizes. Some packers, it
is reported, have been buying freely this
week.—N. Y. Commercial Bulletin.

SALT.

Two carloads of barrels at $1.20 and two
carloads of sacs at 7oc. show that the trade
in salt, outward at least, is not so brisk as
usual, yet prices are firm. The sales in
small quantities have been good.

GREEN FRUIT.

The weather is a little too cold for ship-
ping fruit, and that circumstance is felt as a
deterrent to trade. In a small way orders
are coming forward steadily, and prices are
for the most part stationary at last week’s
points of quotation. Palermo lemons are $4
to $4.70, Messinas are $4 to $5. Florida
oranges are $2.60 to $3.25, the re-packing of
this fruit causing an advance in prices. Va-
lencia oranges are $4 to $4.50, and improv-
ing in quality with new receipts.

DRY GOODS.

At present the wholesale houses are busily
engaged in moving shipmentsofspring goods
such as prints. A few orders for winter goods
are yet being received. Payments are fair
and spring orders are coming in, with good
prospects for a good trade during the next
three months. There have been very few
failures among the retail dry goods men dur-
ing the present month.

MONTREAL MARKETS.
MONTREAL, Jan. 28, 1892.

Trade does not show much improvement
as yet, but the indications continue favora-
ble,and some orders frocm travellers are com-
mencing to come 1n, which are considered
satisfactory. Values all round show the
same firm tendency noted last week. There
has been continued cutting in teas, but re-
gular dealers are not altering their figures,
Prime lines of dried fruit maintain their level
despite the further offerings of low grades
from New York. On the whole, the condi-
tions are favorable, and if the returns so far
are a sign, payments are improving.

SUGAR.

There is only an ordinary movement in
sugar, no change in the condition of the
market occurring since our last report. The
wholesale men have pretty fair stock on hand,
but are not urging business to any great ex-
tent. Raw sugars continue firm, and this has
the effect of making refiners somewhat in-
different as to business. Yellows are quoted
at 3% to 4 c., while granulated remains un-

changed at the former figure. Beet sugar
has been quiet since the transactions noted
in our last. Granulated is worth about 4% c.
and raw 3%c.

SYRUPS.

Syrups are quiet, thedemand being mostly
for the American product,which is being laid
down here at 24c., 60 days. This 1s consid-
erably below what refiners are asking tor the
domestic product, and the cheaper goods
naturally get the preference. Molasses has
shown some improvement since our last,
quite a number of 25-barrel lots having been
moved on the basis of 35c.

TEAS.

Remarks regarding the competition of
consigned Japans made last week may be
repeated. Stocks of these teas worth from
12 to 14c. are heavy as already noted, and
the holders of consignments continue their
cutting, to the detriment of those who laid
in their supplies earlier in the season. In
black and green teas a fair trade is being
done, especially in grades of the latter worth
from 13 to 22c.

COFFEE.

Coffees are dull but firm, stock here being
light. Rios have been turned over on the
basis of 18 to 20c., with some Jamaicas at
the same figures. We quote :—Rios, 15 to
20c.; Java, 26 to 3oc.; Mocha, 27 to 3oc.;
Jamaica, 18 to 20c.; and Maracaibo, 23 to 25c.

RICE.

Rice is dull and unchanged. We quote :
—Patna, $4.50 to $5; Japan, $4.75 to $5.00;
standard, $3.90, and off grades, $3.50, all in
car lots.

DRIED FRUIT.

There has been little or no change in dried
fruits, which continue dull. The offering of
low grade stockby New York parties referred
to last week, have not affected the prices of
prime fruit,which are as before, but they have
checked the demand. Currants are unchang-
ed. We quote prime Valencias 5 to 5%c.,
currants at 5’ to 6c. for Patras, and 7 to 8c.,
for Vostizzas in cases.

NUTS.

There is an ordinary jobbing business
doing mnnuts. We quote :—Walnuts steady
at 123 to 13c., for Grenoble and 10% to 11c.
for Bordeaux ; Toicos, 12 to 13c.; Tarra-
gona almonds, 14 to 15c.

CANNED GOODS.

While the demand for canned goods is
not large, the stock in jobber's hands are
small, the tone of the market firm. Advices
to dealers here from the coast are that all
the salmon has been moved, and holders
B.A are askiag better than $1.30, while out-
side brands are held at $1.27 %4,some holders
refusing to sell at these figures. Tomatoes
have been well placed and are expected to
be in good demand together with other
vegetables in the near future,as the retailer’s
supplies must be getting small.

GREEN FRUIT.

There is a fair jobbing business in green
fruit. Florida oranges are the most active
line, selling at §3 to $3.50 per box. Valencia
stock 1s quiet at $3.75 for 420’s, $4.25 to
$4.50 for 714’s per case. Lemons are the
same as last week, viz., §$3.50 per box.

APPLES.

There 1s an ordinary jobbing trade in
apples at steady prices, which rule $2.50 to
$3 per barrel. Dried fruit is dull at 5 to 6c.,

but there has been demand for evaporated,
several car lots having changed bands at 8c.
during the week. This line is all controlled
by one dealer here, who is holding for high
prices, and we quote 8 to gc.

FISH.

The only business in fish during the week
has been in some fresh trout and white fish.
The former move slowly at $4.50 to $4.75,
and the latter $6.25.

HOPS.

There is no change in hops, an occasional
bale moving now and then. We quote bulk
18 to 25c. Pressed goods have a steady
movement at 15c., 3 per cent. off.

PROVISIONS.

A good demand developed in pork during
the latter part of last week. Dealers awoke
to the fact that stocks of American were very
light, and when they went to look for Cana-
dian packed, they found that two local op-
erators had secured a corner, having secured
not only the larger portion of the short cut
already packed, but having placed orders for
the turnout of the packers for some time to
come. As a result the packers showed more
anxiety to buy dressed hogs, which advanced
to $6 and $6.10 per cwt., while pork was
marked up 25 to soc. per bbl, the conse-
quence being a sharp demana for a few days.
The market is quiet now. We quote :—
Canadian short cut, per brl. $15.75 to $16.25;
mess pork, western, per brl. $15.00 to
$15.50 ; short cut, western, per brl. $16 to
$16.50; hams, city cured, per lb. 10)%c. to
11c; lard, Canadian, in pails, 8%c. to 9c;
bacon, per Ib. gc. to 1oc; lard, com. re-
fined, per lb. 7% to 8c.

CHEESE.

There has been nothing of impertance do-
ing 1n cheese since last week. The supplies
here are in small compass, less thaa half

A. H. BADGEROW. ALEX. H, DIXON.

The Badgerow, Diron Bonded Vinegar

Manufacturing Co.,

79 and 81 Jarvis 8t., Toronto
Highest award, Toronto Exhibitioa.

ARRIVED

Since the great drop in prices :

VALENCIA RAISINS.
TURKEY PRUNES.
SPHINX o

Get our Prices.

T. B. Escott & Co.,
London, Ont.

liott, Marr& Co,

Importers of Teas

——AND——

Wholesale Grocérs.

LONDON, ONT.
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DAVIDSON & HAY

" Wholesale Grocers,
36 Yonge Street,

TORONTO.

“ Blover Leaf” Lobsters and Salmon in
Flat tins,

These goods are the finest quality of the
kind packed.

Also full lines of all canned goods. Close
quotations to the trade on application to

Sloan & Crowther

WHOLESALE GROCERS,
19 Front St. E., Toronto.

STUART,HARVEYtCO.

IMPORTERS AND

WHOLESALE GROGERS

A Large and Well-Assorted Stock of

Teas, Sugars and General Groceries
NOW IN STORE:

New Muscatels,
“  London Layers,
“  Connoisseur Clusters,
“ Valencia Shelled Almonds,
“  Sultanas.

HAMILTON, ONT.

To the Trade.
NEW SALMONS.

We offer 1100 cases Red Salmons
“ British American ” brand, the best on
the market, at $1.30 per dozen, 30 days.

QUALITY GUARANTEED.

N. QUINTAL & FILS,

WHOLESALE GROCERS,
274 St. Paul Street,
MONTREAL.

Write for samples of Sugars.

BALFOUR & G0,

IMPORTERS OF TEAS

———AND——

WHOLESALE GROCERS,
HAMILTON.

WESTERN ONTARIO AGENTS FOR

Cherry’s Irish Mustard, X.D.S.F.

This is superior to any other grade in the
market. Try it.

WARREN BROS. & B[l[lM[H.’
Wholesale Grocers.

36 and 37 Front St. East,

TORONTO, ONT.

NEYW

Dates.

Malaga Raisins.

Valencia Shelled Almonds
Grenoble Walnuts.

California Dried Fruits.

SMITH & KEIGHLEY

WHOLESALE CROGERS,
9 Front St. E., Toronto

EDWARD
ADAMS & CO.

ESTABLISHED 1846.

Wholesale Grocers and Importers of
TEAS,
SUGARS,
COFFEES,

TOBACCOS.
99 & 97 Dundas St., London, Ont.

Thos. KINNEAR & Co

Wholesale Grocers and Importers of
TEAS,
SUGARS,
COFFEES,

Send for prices before buying
elsewhere.

49 Front St. E,, - TORONTO.

J. W. LANG & GO0.,

WHOLESALE GROCERS,
TORONTO.

If quotations are wanted on any goods

in our line, drop us a card. We will re-

ply by return mail.

383 Front Ct. East.

NEW

brenoble Walnuts

AND

NEW FRUITS

(NOW IN STORE.)

PERKINS, INCE & Co.,
41 aud 43 Front St., Toronto.

J. F, EBY, HUGH BLAIN,

Do you want

tne finest Pearl Tapioca

in Canada ?
If SO order some of our

“ GOATHEAD ” brand.

ever seen

Esy, BLain & Co,,

Wholesale Grocers,

TORONTO.

FRONT AND
80OTT 878.
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THE SWEETEST ISLAND IN THE
WORLD.

At its broadest part the pear-shaped island
of Mauritius 1s twenty-eight miles in breadth,
while at the stalk, which points to the north-
ward, it is thirty-eight miles in length. We
are told that the near approach to the island
cannot be made without evidence of its
sweetness. As one sails or steams inside
the great coral reet that everywhere sur-
rounds, like a “ barbed under-wall,” Mauri-
tius, * the Wonderful,” and arnives at the
harbour of Port Louis, the principal city of
the island, the sweet odours float outward to
greet him.

On being pulled ashore in a small boat,
the wvisitor distinctly recognises the sweet-
ness of sugar; on landing at the quay,
which lies at the end of a broad street, called
the Place of Arms, he finds himself in the

y midst of gangs of Indians engaged in shovel-
Chickens are in especially good demand, 9to  ling sugar into bags, themselves the while

10c. being freely paid for choice stock. Tur-  standing kneedeep in the damp stickiness
keys are bringing g to 1oc. and ducks at 7%  of it. Piled all about him, to the number of
to 8%c. Geese are notin such good enquiry, thousands,heseesbags, puffylike pillows, with
6 to 7c. being about the idea. sugar in them. As he stands thus, he will see

GRAIN. and hear a railroad train go rushing across

The grain market remains lifeless and the Place of Arms laden with sugar. il
prices are nominal on spot. Wheat is dull, It one arrives in a mail steamer he wil
receipts in Manitoba and the North West find the Custom-house wharf crowded with
continue light, but advices state that values ™Me€n, all eagerly discussing the“n‘ews abou,t,
have a lower tendency. The stocks in  SUgar brought by the mail. If “sugar’s up,
store compared with those of a week ago they wear smiling faces and go off joyfully
show a increase of 16,556 wheat, 600 corn, t0 grow and make, a"d,P“Y and sell more
62,630 peas, 26,496 oats, 2,479 rye, and a  SUEar; if “sugar’s down,” there will be long
decrease of 104,134 barley. Compared with faces and little mlrtl}_, and the groups will
a year ago there is an increase of 195,874 dissolve, one by one, “the poor fellows put-
wheat, 103,744 peas, 40,531 barley, and a de-  tinng up their parasols and tramping off
crease of 11,624 corn, 164,460 oats, and Lhrough ’lhe glaring sun to their place of

) : usiness.”
21162(; l’);g Xzfguof"&- !3\70.‘12‘::“3721“1:;::[): The sweetness of Mauritius can be be-
N(.)rthern, $1.04 ; peas, 73 to 74c. per 66 lieved in, when it 1s understood that some-
pounds; oats, 34c. to 35C. per 34 pounds in thing like one-tenth of all the cane-sugar of
store, corn, 72c. duty paid; feed barley, 45 to  the world is made there. The number of
46¢.; good malting do., 60 to 63c. sugar estates i1s not easily estimated, for the
reason that one owner may return a number
of estates as his sugar estate. The smallest
plantation on the island contains one hun-
dred and twenty-nine acres; the largest, over
five thousand An acre under canes pro-
duces, on an average, two thousand five
hundred pounds of sugar. The quality
called “gray” is shipped to Bristol or Glas-
gow to be refined, a cargo often consisting
of three million pounds.

The white sugar goes largely to Bombay
and Australia, and is a very profitable arti-
cle, the difference between brown and white
being caused by the addition of water when
the syrup is-in the turbines, where it rapidly
crystallises. The more water added the
whiter the sugar, as it washes out the color-
ing matter. The sugar bags are made from
the leaves of the cocoa palm, and are im-
ported largely from Madagascar, five hund-
red miles aistant.

When a sugar estate is mapped out, the
first thing to do is to divide the land into
cane pieces. About four hundred feet con-
stitute a cane piece. This has a road all
about it, and stumps, swbble, stones, and
lava boulders all over it. There is no place,
even were it desirable, to pack this rubbish
on, and so it is gathered into rows of walls
at intervals of about six feet. These walls
run the length of the field, and sometimes
are six feet in height. On the cleaned spaces
between the walls, the cane pieces, eighteen
inches long, are planted at intervals of two
feet, manure having been put into each hole.
The soil is then lightly scattered over the
canes.

In ashort time twenty or thirty young
sprouts appear from each hole, and the entire

MONTREAL Markets continued piece assumes an emerald hue. When the
sun’s rays are very hot the tender growth re-
quires shading by leaves. Much labour is
expended before the canes are ready for cut-
ting. The soil is frequently broken up to
admit air and moisture ; all the enemies of
the cane are closely watched ; eighteen
months go by and then comes the harvest.
Before that time arrives the stalks have at-
tained a height of from eight to fourteen
feet. At this stage of growth the arrow shoots
up from a single slender stem several feet
above the plume of leaves, which terminates
each cane. This 1s the cane flower, a deli-
cate feather of silvery purple, which in one
night “ transforms the fields into a sea of
nodding purple, across which the trade-wind
passes in a series of gracefal undulations.”
When the arrow withers and falls the canes
are ripe and ready for cutting.

The sugar of Mauritius, owing to the pro-
digious boiling and baking of the soil in the
past, to the climate and the sun, is the
sweetest sugar in the world, and has invari-
ably taken the first prizes at the international
European exhibitions, as well as in Eng-
land.—Confectioners’ Union.

what they were last year in fact, and holders
msist on their own figures, which makes
business slow. We quote prices X c. firmer
at 11% to 113%c. The Liverpool cable
stands a shilling higher than it did last week
at g7s.

BUTTEK.

Butter shows no change. There is a
steady jobbing in all grades at old prices.
We quote:—Finest creamery, 24 to 24%c.;
finest Townships, 18 to 20c.; Morrisburg and
Brockville, 18 to 19c: finest Western, 16%
to 18%c.

EGGS.

The egg market continues dull and prices
are somewhat easier, although not quotably
changed at 15 to 16c.

POULTRY.
The receipts of poultry are light, and the
enquiry for choice dry picked stock is good.

COMMERCIAL AGENCIES AND
CREDITS.

At a recent meeting of manufacturers at
St. Louis the question ot “ Commercial
Agencies and Credits” was discussed. A
number of well known and successful busi-
ness men were heard, and through their re-
presentatives several commercial agencies
were voiced in the debate. The business
men without an exception criticised the
agencies on account of misleading reports
sent out by them ; the cause of which the
merchants thought was the fact that the
majority of correspondents for commercial
agencies in small towns were cheap men,
none of whom were overpaid for their ser-
vices and whose services were, in many n-
stances, the result of guessing. A system
that would pay correspondents better would
command a higher rate from business men,
the merchants agreed, and gave it as their
opinion that that would be found to be the
solution of the difficulty.

Representatives of the agencies advanced
various reasons for the errors they some-
times made, one making a point by declaring
that merchants who were creditors of dealers
were often very apt to get commercial
agencies wrong when they made inquiries.
All bands agreed that dishonest men could
not always be kept track of, but could not
unite on a method for procuaring the best
possible service.

The belief that travelling salesmen were
careless about inquiring into the standing of
new customers was advanced by the collec-
tive agency representatives and virtually ad-
mitted by the merchants.

If this 1s true, then the system is wrong,
for no man is better calculated to learn the
financial condition of his customers than the
travelling salesman. He is on the spot and
can make any necessary investigations, and -~
can furthermore put questions to his cus-
tomer that would be evaded or not answered
it asked by the local correspondent of a
commercial agency. It is to be expected
that some men will object to answering
questions with regard to their financial
standing, but responsible men rarely will
when approached in a business-like manner,
and who 1s so well equipped to ask these
questions as the travelling salesman who
has succeeded in getting near enough to his
customer to take an order for goods.—Ex.

ST. JOHN, N. B.,, MARKETS.

ST. JOHN, N.B,, Jan. 28, 1892.

Last week’s dulness continuesthis,with the

rospects of improvement very little better,
in fact it is a waiting market in all lines.

FLour—The conditions of the flour mar-
ket are unchanged; only for immediate use
is all that is moving, and quotations given
last week are the selling prices this. Mani-
toba patents $5 go to $6, Ontario high grade
$5.20 to $5.30, medium patent $4.95 to $s.10.

CORN MEAL—is without change, the de-
mand is light and prices remain steady,
quoted $2.90 to §3.

OaTMEAL—The market has been well
supplied, prices are unchanged, though the
tendency seems downward, and is selling at
$4.65 to 4.75. ;

FEED-—A limited quantity moving, prices
remain steady, shorts are quoted $21.50 to 23
per ton., Oats 42 to 45 per bushel. Hay is
still scarce.

SuGAR—The market is firm at the recent
advance. Granulated is quoted 4% to 45§c.
yellows $3.55 to $3.85.

CHEESE—Are poing off fairly well, the
price is unchanged, 1ic. seems the ruling
figure.

BUTTER—Is unchanged either in price or
quality offering, of course some really first
class is offering, though the larger quantity
is only fair in quality. Prices are the same
as last quoted.

FisH— Our market is very nearly bare of
all kinds of fish.
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THE CANADIAN GROCER

A reputation for truthfulness is indispensable
to permanent and satisfying success.

BUSINESS CHANCES.

ROCERY BUSINESS FOR SALE; ONE OF
the best stands in Toronto. Average net
profit, $200 per month. A. B. H., care GRoCER. 2%

% ONEY—COMB OR EXTRACTED—WE ARE
y handling large ?unutitics, and supplyin
grocers in all parts of the Dominion. Gonld g
Co., Brantford, Ont., Bee Keepers' Supplies.

ANTED PARTNER IN GENERAL STORE,

1st March, best town in Southern Mani-

toba. First-class stone building and good trade.
Young man preferred, with good references and
practical knowledge. Capital from $4,000 to

fove e 4 lun € 0B Roroncr ot ]S ls J ﬁSt Whﬂt YOH Wﬁﬂt

GREAT SELLERS.
The Standard Cash Register.

Adams’ Tutti Frutti and other
Staple Chewing Gums. X . .
The Cheapest and Best Cash Register on the Market.

Each box of Adams’ Monte Cristo Gum S 1 f Ci I
contains a sparkling brilliant stone ring S€nd lor Lircuiar.
which is set in the latest Parisian styles.

For descriptive catalogue and elegant g
hanger signs for windows. Address .
9 .9

ADAMS & SONS’ CO.,
TORONTO--SOLE AGENTS FOR CANADA.

11 and 13 Jarvis St., Toronto.

[,onpon StonEwARE PotTeEry VW ORKS.

«“DOMINION" FRUIT JAR BEST AND BEST “OUR PATENT” FRUIT JAR.

(Pat. Applied for.)
THE NEWEST,
STRONGEST,
MOST PERFECT
Self-Sealing Fruit Jars. Made in
Bristol-Glaze Vitrified Stoneware, by
GLASS BROS. & CO,,
Manufacturers of Salt and Bristol-Glaze
Stonewares, Terra Cotta Wares, Chim-
ney Linings, Chimney Tops, Fire Brick,
etc.

Butter Crocks, Churns, Liquor Jugs, Molasses Jugs,
Milk Pans, Hotel Spittoons, Stew Kettles,
Water Pitchers, Mustard Jars, Beer Bottles, Fancy
Flower Pots, Lawn Vases.

Send for fullyllustrated Descriptive Gatalogue and Prices

Glass Bros.& Co
LONDON, ONT.

MADE IN 4 SIZES.

MADE IN ¢« SIZES.
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SALES MADE OR PENDING.

Mr. J. Gosnell, Victoria, B. C., has sold
out his grocery business.

A. H. Wardell, grocer, Toronto, has sold
out to his wife, M. J. Wardell.

J. H. Walker, general merchant, Alma,
Ont., has sold out to G. B. Wray.

]J. I: Wilson, general merchant, Austin,
Man., has sold out to James Dickson.

W. D. Atwell & Co., general merchants,
Norman, Ont., have sold out to Monsette &
Sethrington. .

Ramsay Bros., manufacturers of confec-
tionery, Victoria, B.C., have moved to Van-
couver and bought out the business of the
Vancouver Candy Factory.

The notice in this column of a change in
the business of Robertson & CIliff, grocers,
Dunchurch, Ont., was, through the omission
of the words “one of,” made to convey an
error. That firm has not closed up both its
stores at Dunchurch, but has put the two
stocks into one, closing but one of its stores.
PARTNERSHIPS FORMED AND DISSOLVED.

The firm of Robert Thompson & Co., com-
mission merchants, Winnipeg, has been
changed to the style of Thompson & Co.

FIRES.

J. W. Grant, confectioner and fruit dealer,
Meaford, Ont., was burnt out last week.

Mr. C. Meyers, grocer, Meaford, Ont.,
lost $700 by a fire which occurred on Tues-
day last.

Thursday evening an alarm was sounded
for a fire in M. Lang & Son’s pork packing
establishment, Guy street, Montreal. When
the firemen got on the scene the blaze was
under good headway, and was subdued with
difficulty. It bad started in the smoke
room, and the contents of this part of the
establishment was destroyed. The damage
to stock 1s placed at from $4,000 to $5,000,
covered by insurance.

A hot coal stove was the cause of a seri-
ous fire in the grocery store of Mr. John
Moule, London. It had evidently been
smouldering for some time before the heat
inside burst the front windows, allowing the
dense smoke to escape in volumes. The
loss will all fall on the stock, which was
burned considerably and then drenched.
The loss’wil probably be $500.

. Among the sufferers by the two great fires
in Montreal, on 2oth inst., were Messrs Mc-
Lean & Campbell, produce mexchants, and
Messrs Leonard Bros, fish.merchants. Both
these firms will lose heavily from water and
smoke, as the fire was confined to the top
flat of the building.

- o~

REMOVALS AND DEATHS.

E. H. Morse, general merchant, Leam-

ington, Ont., is removing to Blenheim.

DIFFICULTIES,ASSIGNMENTS, COMPROMISES.

Louis Barbeau, grocer, Montreal, has as-
signed.

Miss Bell, grocer, Wiarton, Ont., has as-
signed to W. F. Hull

Frank Allison, grocer, Morrisburg,Ont., is
offering to compromise.

John Bonner, fruit-dealer, Montreal, is
offering to compromise.

Joseph C. Gordon, grocer, Elora, Ont., is
financially embarrassed.

Mrs. D. Rheault, general merchant, War-
wick, Que., has assigned.

Wm. Reid, general merchant, Summer-
side, P.E.I, has assigned.

Peter Campbell, General merchant, Ari-
chet, N.S,, is offering to compromise.

Geo. B. Maling, grocer and victualler,
Halifax, N.S,, is offering to compromise.

J. G. Hearle, the toilet soap man of Mon-
treal, who recently assigned, owes $16,000.

D. J. Leahy & Co., wholesale and retail
grocers, Halifax, N. S., have suspended pay-
ment.

The general stock of the Balmer estate at
Gravenhurst is expected to finally work out
at 100 cents on the dollar.

S. Marotte, spice merchant, Montreal, is
reported to have compromised with his
creditors at 75c. on the dollar.

A. W. Crysler, general merchant of Delhi,
who assigned to Campbell & May of Toronto,
owes $8,000 and his assets are nominally
$1,000 less. Up to December last the busi-
ness was conducted under the firm name of
Crysler & Stoddart. When the latter with-
drew, the finances were in a crippled condi-
tion.

THE VALUE OF APPEARANCES.

It appears to other trades a grocer's suc-
cess depends more than we imagine, upon
the general appearance of things connected
with his business. For instance, if his wagon
goes about town muddy, unpainted and in a
rickety condition, it indicates to his custom-
ers that he is a very shiftless manager. If
his store is untidy, unpainted and unwhole-
some inits intericr appearance, 1t does not
help to sell his goods, though they may be
quite as good as those of his competitors
over the way. Theunwholesome look of his
premises conveys the impression to custom-
ers that his goods are of an inferior quality,
and they bestow their patronage elsewhere.
A good turfi-out is a splendid advertisement
for a grocer. Ladies do not like to have
spavined horses and %ickety conveyances
stop at their doors. Much in regard,to a

‘grocer’s success in trade depends upon the

manner in which he R$eps up a show of good
appearances.—Grocers’ Criterion.

S

ANSWERS TO CORRESPONDENTS.

D. S. What quantity is the standard for a
barrel of coal oil ?—40 to 45 gallons.

Can you give me any information about
Planet Manufacturing Co’s., gilt edge butter
compound, of Roxton Pond, P. Q. ?

[Any of our readers who can will dousa
favor by forwarding an answer to the second
of the foregoing questions.—ED.]

AN ANTI-TREATING CIRCULAR.

The Travellers’ Circle of Canada wish to
call your attention to the system of treating
and being treated to 'ntoxicating liquors
when transacting business. We are pleased
to note that this custom is now by many en-
tirely avoided; yet some are led to continue
it, perhaps fearing that to discontinue a
practice they have followed for some time
might affect the success of their business.
We believe no merchant will allow himself
to be biassed 1n the placing of an order by a
treat from the traveller who visits him; but
we feel the practice in the past has some-
times been adopted in the hope of so in-
fluencing the customer, and some travellers
who have practiced it have been gradually
led into the use of intoxicants to such an ex-
tent as to injure themselves, while in some
cases 1t has resulted in the lossof their situa-
tions and suffering to their families.

In these days of keen competition a travel-
ler sometimes finds hi: sales not equal to his
anticipation, a spirit of despondency is apt to
take possession of him, and if he is suscepti-
ble to the influence of alcohol, has taken
some with his customers during the day, he
1s likely to indulge further at night, when he
meets his fellow-traveller, after his customers
have gone home.

We ask retail merchants to give this mat-
ter their careful consideration, remembering
that many of these yjung men have come
from homes where parents, sisters and broth-
ers are anxious about there welfare, or per-
haps a young wife, who has confided her
all in him, has high hopes of his success on
the road, trusting he may soon secure pro-
motion or establish a business for himself
and continue for her a comfortable and
happy home. Kindly abstain from being a
party to any course which, if indulged in,
will wreck all these high hopes, and leave
the victim a nuisance to society.

It 1s individual effort that counts, and,
every man should recognize that he has a
responsibility on this question.

Signed on behalf of the Commercial Tra- /

vellers’ Circle of Canada. €
= R. M. STEWART, President.
Secretary.

\
00 cheap and overbuying far too

‘common. Don't be guilty of the one, and don't
abuse the Other.

The trader who pays his way must se&nt s
profit, and cannot afford o cut below othlers in

the same line.
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| The Great Cake
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SOMERVILLE’S
PEAHL[Y Mexican Fruit

W| HOME MADE MARMALADE. |
YOUR WINDows o o 2 amg b o e, whiie

DRESSED IN 300 WAYS. We are now taking orders for January ship-
Catches with the Public. Catches Ncw Trade. ment of this delicious preserve. Sleud in your
Catches You as an Akdv;ertlm r “Do You Catch orders early as the stock is limited.”
On!” This is a book that serves as a guide to
dress your windows, of 250 pages and 150 illustra- BLAIKL,OCK BROS,
tions, devoted to every line of business. Price, Gereral Agents for Canada.

I

Post Paid, 81 50.
GIVEN AWAY FREE. To every purchaser a TORONTO AGENTS MONTREAL
Twenty-Five page illustrated novelty pamphlet e
devoted to store windows and decorating. WRIGHT & COPP,
HARRY HARMAN, P. O. Box 113, Louisville, Ky. 40 Wellington St East, Toronto
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THE
E. BAEDDY CO., HULL,
MAféﬁm\\rThRONT Q BRANCH:

¥

39 FRONT ST. WEST.

27,360,000 MATCHES EVERY DAY.

5 Matches a Day for each Man,*Woman and Child in Canada. Do you get your share | Use no others. There"are no substitutes,
- ‘/
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COMPETITION SELF-DESTRUCTIVE.

Competition is war. It may be war to the
knife, fierce and deadly ; it may be a contest
with foils and masks, or padded gloves. At
times it 1s waged at every point relentlessly ;
again it 1s confined to a single phase of con-
tact ; but, however conducted, in its essence,
it 1s war ; and when carried to its extreme
conclusion 1t means financial ruin to one or
the other of the contestants. In the present
industrial strife, a universal competitive war-
fare exists. A new and exaggerated impulse
has been given to the violence of competi-
tion. Men rush to and fro in the market-
places, and the world is distracted by their
contests ; the fallen are found on every side.
Is this persistent warfare a blessing or a
curse? Is competition as it now presents it-
self a force to be encouraged and developed,
or to be put in harness and controlled ?

The history of the English common law
shows that fundamental changes inits prin-
ciples and rules have been introduced from
time to time to meet the requirements of ad-
vancing civilization. Such progress hasbeen
cautious and slow. But revolutions—have
done the work. As an example: The
practices of “engrossing” (buying up large
quantities of grain with intent to sell again),
* forestalling” (buying or contracting for food
on its way to market), “regrating” (buying
grain or other food and shlling it at, or
within four miles, of the sanje market, so as
to raise the price), were made the subject of
a penal statute in the year 1552. Butin 1845
it became obvious that the ancient theories
would no longer answer, and the statute was
repealed. The law was reserved to meet
the enlarging demands of the commercial
public. \

The repeal of restrictive laws and the sub-
stitution of absolute f{kedom in business
methods—leaving producers and dealers to
€S as they could, subject to un-

perceived by economists and statesmen, it
was ad@téd as the panacea for all industrial
evils,/ It was clearly adequate to the control
of wages ; for the supply of labor had gener-
ally exceeded the demand, and by the intro-
duction of labor-saving machinery was con-
stantly increased. The production of goods
at a heavy profit immediately led to the
establishment of numerous rival manufac-
tories. It could even control the price of
food, by imporiation from countries having
a surplus. Competition was welcomed as
the world’s deliverer. That it was sure to
keep prices down was a sufficient argument;
that it was equally sure, in the end, to breed
industrial calamity by forcing prices too low,
was not perceived ; the few who foretold
the danger were ridiculed.

The 19th century has becn dominated by
this 1dea ; interference with absolute free-
dom in competition has been frowned upon

and condemned. Laws have again and
again been devised to prevent the least
amelioration of competitive conditions.

It seems probable that if Adam Smith
were to live again, to-day, he would be quite
surprised at the result of some of the theories
which he took a prominent part in formulat-
ing. We have become accustomed to the
organization of labor everywhere. The price
of labor is no longer a market-price, estab-
lished by competition, in which every appli-
cant for work is let alone to make his bar-
gain with his employer ; it is controlled by
a vast network of trades unions. All manner
of manual workmen who regard themselves
as skilled laborers have combined against
their employers, and the world, to minimize
the effects of competition. Every year dis-
closes progress in this direction.

Manufacturers of every kind are found
agreeing among themselves to control the
constant tendency to depress prices below a
just remuneration for inbested capital and
skill.

‘So with coal exchanges, insurance com-
panies, millers, miners, railways, and a host
of other industries, not excluding the farmers.
Unquestionably such combinations afford
opportunity for great economies in the pro-
cess of manufacture and distribution by
means of which prices to the consumer have
again and again been materially reduced.
The saving of waste is a factor of great im-
portance.

Unrestricted competition, as an economic
principle, is too destructive to be permitted
to exist; it has been pushed away from every
industrial calling. Would it not be well for
Congress, state Legislatures and courts to
cease their futile attempts to maintain un-
qualified freedom of competition, and recog-
nize the right of every industry to combine,
under proper supervision, and to make
agreements for the maintenance of just and
reasonable prices, and the prevention of the
enormous wastage consequent upon the war-,
like conditions of destructive competition ?
—Aldace F. Walker in the Forum of De-
cember.

THE

MOLOCH OF MODERN BUSINESS.

It was once a cistom to offer sacrifices to
Moloch. The offerings to this gentleman
were not of jewelry, vegetables or cash, but
of human lives, served up on a hot coal or in
a bloody basket. The altar of this man-
eater was a shamble, in which the patriarch
and the babe, the rich and the poor, the wise
man and the fool, went into ashes and
mincemeat without fear of a coroner’s jury.
We are fortunately living in better times.
The butcher’s shop is closed, and Moloch is
out of business. The modern man is no
longer served on a gridiron or a plate to a
cannibal god. We are, however, doing
some occasional whittling on the old block.
In a refined and conventional fashion we

are offering sacrifices of time, health and
mentality to.a modern Moloch. This last
and improved edition of the man-eater is
Overwork. We live in a rapid age. The
clock 1s too slow and the days too short.
We spread a mile of life on a yard of time,
and by burning the business candle at both
ends the light goes out in the middle instead
of at the bottom. Business is a race-horse
seldom in the paddock, but mostly on the
track. Everything moves under the spur
and whip. No nation in the world is cover-
ing ground as quick, and in no other can we
find such a list of over-worked, exhausted
and disabled men. A This fact has been over-
looked. In the totals of progress we have
forgotten the invoices of human life. The
commercial and industrial structure is im-
mense and magnificent. We spread print-
er's ink in statistical Te Deums, and are
patriotically proud of our national supremacy.
But under the superstructure is a catacomb,
and on the back page of business statistics
an extended list of lunatics and invalids and
a growing pile of undertakers’ bills. Atten-
tion has frequently been called to this fact
by physicians and publicists, but the under-
ground railway to asylums and cemeteries is
still running on time and paying dividends.

In the modern conditions of business, it
seems to be necessary for some men to e
sacrificed for the rest. They arg pivotal in
their different vocations. When the king-
pin 1s missing the wagon stops. Such men
labor beyond the limits of reason and the
endurance of nature. Life is a file of in-
voices. Rest is simply an anxious man
sandwiched “for a few hours between two
sheets, with broken nerves, delinquent health
and spells of sleeplessness and nightmare.
Artificial remedies are resorted to, in order
to postpone the usual catastrophe. Opiates,
capsules and stimulants are used to stop the
cracks in a leaky ship, with the usual finale,
in a heavy cargo and a dead captain. There
may be an excuse, but there is no disguise
for this fact. It 1s deplorably- common.
Overworkis becoming a publicenemy. When
business men are conscious of its encroach-
ments on their vitahty, they should wisely
call a halt, not forgetting that even in this
age of cupidity a bank account and a big
business is no offset to premature exhaustion,
a soft brain and a short life.—Age of Steel.

Was born near the famous White Sulphur
Springs, Virgima. In my experience of 40
years found these and other mineral waters
to possess many good qualities, but among™
all found St. Leon the most powerful to
regulate the system and promote jolly good
health and pleasant feelings. St. Leon 1s
really charming. J. H. Gill, Smith’s Ready
Reminder, Toronto.

No young man can possibly have mustaken his
calling who finds in it whatthe world wants done.

One thing in particular shouia pe impressed
upon clerks—the necessity of careful attention to
small customers.
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. FOR THE GRIPPE USE |
‘I STAMINA L W. G. A. LAMBE & CO,

N e e | COMMission: Merchan

he @ Bustaining, - Strength-giving, -

: ‘R Put up in 1-4, 1-2, and 1 lb. Bottles, by B L TORONTO.

i ' ) M t I The St. Lawrence Sugar Ref’g Ceo., Montreal.
Thﬂ !.I[]hnst(m Hl”d BBEf ﬁu V' Un [ea ' The British America Starch Co., Brantford.

€

d . o :

" P. DOTY & SON  Sendforrice | The Norton Manufacturing Co.,

e x ? R E. P. Breckenridge, C. C. Warren,

(Successors to W. B. Chisholm) ous brands of Toledo, Pres. New York, Sec.-Treas

i chewing gum. Edwin Norton, W. 0. Breckenridge,

\- MANUFACTURERS OF Chicago, Vice-Pres. Resident-Manager.

- c T HEISEL MANUFACTURERS OF

" . 1.

Y 36-38 Lombard St. N

), IN CUANS

S

d

e Grocers make money by selling the By Automatiec Machinery.

ot . i -

r- 1, 2, 3 bushel grain and root baskets. EMPIRE FRUIT, PAINT, LARD, B‘AKIN('

s 1, 2, 3 satchel lunlc‘h baskets. BAKING POWDER, gs‘i‘i [[\\Tg LOBSTER

X 1, 2, 3 clothes baskets. P WDER 1

EEXY et | ot eh s i

e Fruit package of all descnpnons. Purity and Strength combined. Sole Agents in, Canada for Norton Brothers

ELLIS & KEIGHLEY, i v oisomenllli

F Oakville, Ont. * Toronto. | HAMILTON, - ONT.

n For sale by all Woodenware Dealers.

e
1-
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: THE CANADIAN GROCER PRICES CURRENT.
)
h
e. TORONTO, Jan. 26, 1862. BISCUITS. BLACK LEAD.
’r This list is corrected every Thurs- Empue 5dnzen 4 ozcans Reckitt's Black Lead, perbox... 115
Th ces are solicited for TORONTO BISCUIT AND CONFEC- Each box contains either 1 gro., 1
s, duy. e pri " 2 » 16 " TIONERY 0O 0z,; § gro., 2 0z., or } gro., 4 0z.
publication, and are for such quali- " ¥ %5 lbcunu ' - ,
- ties and quantities as are usually A bulk, perlb . - 15 Ab th TELLIER, ROTHWELL & C0's.
. : h ernetny Royal Black Lead, per gross..... $1 80
g, ordered by retail dealers on the Arrowroot .
re usual terms of credit. COOE'S FRIEND F.F. DALLEY & CO.
Silver Star Stove Paste . grso(s)?)
e i lot: dfor prompt ilver Star Stove Paste.............
§ (Goods in large O'I an g Ll & (in Paper Packages.) Perdoz Packed in fancy wood boxes, each
2. pay are generally obtainable & box contains 3 doz.
n lower prices Si‘le 1, in lsnd %don boxes.... §2 :g
" ‘ 10,in4 doz boxes...... 2 PN T BLUE.
b All quotations in this department ‘' 3,in6 M savesing 80 Gmgerbremi ...... ’
’ are u:der the direct control of the | 1: :: t‘i 8 eeeosvessy ;g 811:§er N%‘ts' R Reckitt's Pure Blue, per gross.. 2 10
I.y Editor, and are not paid for ordoc- poyngd tins,3ozin case........ 30 L;m;nm T L TELLIER, ROTHWELL & CO'S.
IS tored by any manufacturing or job. 12 oz tins,3 oz P SRR 240 Milk .. ... Parisiun Square Blue, perib..13 tol4¢c
. : ir Doz tins, 4 8 aseeeseans 110 Nic Nac
g bing house unless given under their gRti, byl w77 1400 Oyster . CORN BROOMS.
a name; the right being reserved to Ocean Wave, % 1b, 4 doz cases 75 Peo le s Mixed ...
s exclude such firms as donot furnish . lh'; 5 1 % Pic ¥ CHAS. BOECKH & SONS. per 1oz
. reliable information. ing I?Ibl,‘ - - f g ! g»ll':lllr;:ued Ll x Clrpet.l strings, net ... " vg ;,g
ApesTan—. ' 51b, % = . 960 School Cake ... 3 “ “ .“ 2 95
- BAKING : Sod XXX Huru & 1, 9 2 90
wnt(vrmssgAn. per goﬁ' %P : e :' 2 65
’ i 4oz tins 0z in case 2 .r or 4 > 5 2 50
P e ot fr e 1 PN g
rs 51b * 9 00 ‘ “w g m “ 185
‘8.‘ cans, per dozen net. 50z glass jars, 2} doz 5 B 3, 150
L . T R 1 Wuohoustu “ " 39
/’ % ﬁﬂ 10 cent tins ......... 10 oz glass Jlrs 2 doz . “ 400
. WP ¥1b. ... in case . 300 l CaS)le 8 wire bands, net 32
d | 6 0% “ Bulk, perlb.. ....... 015 3 .. 400
b e e BLACKING. ;
1S bl CANNED GOODS.
ly s doz. in Price P
11b. Day & Msrtm s, pints, perdoz 03 20 er dos
Bibs. = .o 5 = | case pdos. xp .P ....... 10 Apples,8's................. $100 $1 10
ime cans, g 80 9 “ s 1 10 gulous .. 285 350
.'; - - : (‘;: Spanish, No. 3 ......... . 450 g{.o::enies. : ; (l)g ’i g
‘ “ 2 9 00 ueberries RRPREEAA T,
1is Dunu’s No. ’1,‘111 :mn ............ B & ; tso 4 g % Japanese, No g ; 3 gesnl" ’ 1 i } (;8
nDEInsd.....oovvvnn ® R - IR 4 - (I, R s B orn 8.
e Conl > Gem in l lb pkg» ...... a lf; lAl g to:i) lg % Jaquot's French No. 8 3 00 e Spectal Brands.. 130 160
sd 2 g ees | A0 44‘ 8 1 ig: T R . ; ‘.’:: ?’hornel. red pitted, #'s . f {g { :(5)
. o * o 5 » AR B8 . conoesessrcccsosee
to . “ B1betins. . oo 54 « gorl :®T “ “ “ 5. 10 00 Puu. Bartlett, 2' ....... vion 0N
L " bulk, perlb.... 0 t 44 00 v 1-gross Cabinets, asst, 7 50 Sugar, s P 17
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THE GLOBE TOBACO WORKS CO,, OF

LONDON, Lt

Are manufacturing their Choice Standard Brands of Tobaccos from

Pure Virginia and Kentucky Leafs.

CUT PLUG SMOKING :

GOLD FLAKE.
OLD FLAG.
WIG

HAND MADE.| GOLDEN THREAD.

FINE CUT CHEWING :

£

GLOBE.

UNCLE SAM.|HIGH COURT. JERSEY LILY.
VICTORIA.

A. Smith & Co., Cigar Manufacturers, London, having purchased the Stock

WAG

and Plant of the above company will continue to manufacture the above first class tobaccos.

Prices Current, Continued—

Pmonpple. Baltimore...... 240 250
Bahama,..... 290 300
Penches RSN 210 225
B e is:s.5:0 A o5 300 850
- 'Ple B oo 18D TN
Pluma Gr Gages,2's. 17 200
Lombard.. 17 200
= Damson B 17 200
Pumpkmn ....... 09 100
unllum 300 325
Raspberries, 2's .. .. 225 240
Struwhernes,chmu 2's 22 240
Succotash, 2's 15 165
Tomatoes, 3's . 100 110
Finnan haddies . s aaker neats 140
Lobster, Clover Leaf . 3
e Crown v shsnl B
“ Other brands ...... 190 210
Mackevel .t e iia. v 100 110
Sulmon Horseahoe, talls. .. 140
ats. - 8
s white...... 110 12
sardlue: Albert i4's tlun ..... 11%
%'s v sy A
llnnmy. a's i 10 10%
K's 16 17
“* Other brands, 9% 11 16 17
ot P&C h»tms ...... 23 25
e BN T iesen 36
Sardines Amer, %'s ‘' ...... 64 8
ST 911

CANNED MEATS

Comp Com Beelllbcnn: $1 50 §1 65
255 270
. oyt l o 48 500
" e 6 i 800 82
“ #1750 18 50
lmced Collops, 2 Iheans..... 2 60
Roust Beef ceae 3 80
» b 260 275
A RSt L W5 aeahdy 475
Par Ox Tongue, i% o gh 8T
Ox Tongue...... ke 78 800
Lufich Tongue.. 1 = .eon 885
" ) (L 600 625
English Brawn.2 275 280
Camb. Sausage. 1 o vese 18O
" “ g wm 4 00
Soups, assorted.1 ! 135
. . -8 " 2 25
Soups & Boulli..2 1 80
e ' .6 = ... 4 80
Potted Chicken, Turkey, or
Game,6o0zcans............... 1 60
Potted Hurn Tongue or Beef, 6
GRRE SN SR e e 1385
Devnlled l‘ongue or Ham, % 1b S
Devlllerx Chicken or Turkey.
Wibenns ... ... .. ........ 282
Sandwich Ham or Tougue. %
1h oRme R oL i s sssve 150
Ham, (,lnLTen and Tongue, §
LR S S T T Ve i S 17
CHEWING GUM.
ADAMS & BONS
’ To Retailers
Tutti Frutti, 36 5c bars......... $1 20
Monte Cristo, new 180  ** ... 180

(with brilliant stone rlng)

Sappota, 150 5 100
Sweet Fern, T ANE. SRENIg 3
Red Rose, 115 pxeces e 0
l(uglc Tnck 115 o~ 075
Oolah 115 i 075
Puzzle Gum s “. .. @7
Bo-Kay (new) 150 pieces 100
Mexican Fruit, 36 5¢. bars .... 120

C.T. HEISEL.
To retailers per box

Red Jacket, 115 pieces. 0 75
Royal Fruit, 36 5c. pkgs. 12
Digestive 120 pieces. 0 80
Largest Heart 180 * 100
Globe picture 150 “ 100
CHOCOLATES & COCOAS.
TODHUNTER, MITCHELL & CO.8.
Chocolate— Per 1b.
French, %’s....6and 121bs . 0 30

('ﬂrlcl.:u.s, }4’s..6 and 12 lbu 0 385
Premium, §'s..6 and 12 lbs... 0 30

Sante, 5\'3 6and121lbs ..... 0 26
Diamond, §'s, 6 and 121bs . 0 24
Sticks, gross boxes, each. 1 00

Cocoa, Home@opat’e, k's 8& ldlb. 30
= Pearl
‘*  London Pearl

i

12& 18 ' 22
oc o 80
o Bulk,in bxs..... - 18

BENSDORP’S ROYAL DUTCH COCOA.

i 1b. cans, perdoz.............. ¥ 40
% . - . 450
g 5 pe SRS Y

JOHN P. MOTT & C€O.'8

R.S. Mclndoe, Agent, Toronto.)

Mott's Broma............ per lb $0 3V
Motut's Prepared Cocoa........ 28
Mott's Hommopat'c Cocoa(Xys) 32
Mott's Breakfast Cocos....... 35
Mott’s Breaki. Cocoa(in tins) 40
Mott's No.1 Chocolate......... 3¢

Mott’'s Breakfast Chocolate... 28
Mott's Caracas Chocolate..... 40
Mott's Diamond Chocolate.... 22

Mott's French-Can. Chocolate 20
Mott's Navy or Cookmg Choc. 26
Mott's Cocoa Nibbs............ so
Mott’s Cocoa Shells............

Mott's Vanilla Chocolate stick n&m
Mott’s Confec Chocolate..... 22c- 40
Mott’s Sweet Choe. Liquors 21c—30

COWAN COCOA AND CHOCOLATE CO.

Cocoas—

Hy lemc 1,4 11b. boxes . 70,76

fceland Moss %1bin 121b boxes 3£
Soluble (bulk) 15 & 30 1b bxs ... 18,20
Soluble(tins)61b and 12 1b.. 20
Cocoa Nibs, any quantity ... 30, 35
Corna Sh :li-, any qunntny 05
Cocoa Essence......... perdoz 1 40
Chocolates—
Mexican X, %in wlb bxs 30
%ueen s Dessert, 40
anilla 23 35
Sweet Caracas " 82

Chocolate Powder,15,30 1b bxs
Chocolate Sticks, per gross..
Pure Caracas (plain) %, K 1bs
Royal Nu.vy (sweet)
Confectioners’ ,in 10 Ib cakes
Chocolate Creams, in 81b bxs
Chocolate Parisien,in 6 1b bxs

WALTER, BAKER & C0's
Chocolate—

Pre’um No. 1, bxs. 12 & 25 1bs each
Baker's Vanilla in bxs 12 Ibs each
Caraccas Sweet bxs 6 'bs each, 12

bxs in case............
Eagle, sweet & spiced, bxs 12 1bs

LT o e
Vanilla Tablets, 416 in box, 24 bxs
in case, per box
Spanish Tablets 100in box,12bxs
in case. . .3
German Sweet Chocolute—
Grocers’ Style, in cases 12boxes,
12 1bs eac
Grocers’ Style, in cases 24 boxes, 6
1bs each.. 25
48 Fmgers to theib. ln cases 12 bxs
B0 PR AN <occovosoonssooviovenapinns avts 25
48 l-‘-ngeru to the 1b.,in cases 24 bxs
BT IR . aocsos - o sovsnsesorisnniseoninel 25

Cocoa—

Pure Prepared boxes,12 1bs each 46
Cracked, boxes, 80 1bs each, 11b

and lssorted B vns b 338
Crwked in bxs, 18 bs.,each, § Ib.

BRI Ssneasessasssesssuneors s sarssevmunnte 32
Crac ad in ba%a 6,108 251bs each 32
Cocoa and shells, 12s and 25s .... 30

Breakfast Cocoa—
Inbxs,6 & 12 1bs,, each, § 1b., tins 45
In boxes,12 lbs., each, llb tma,
decorated canisters . 1 45

Broma—
I[n boxes.121bs., each, } 1b.tins... 40

GIBSON & GIBSON'S  per lb
Sydney Gibson’s Cocoa, %5 ...... 0
Dr Clarhe s Cocoa, {'s and bu 5

e 0 45
Soluble Cocoa bulk in boxes wvs IETS
Prepared :lu 082

.............. 0 30
beson IR()Ck dn i 0 28
Dr. Clarke’s do %s. 0 80
Confectioners’ Pure Chocolate
10 1b. blocks.. 0 30
Vanilla choc. stlck.), per zrosl 100
Gib I m e g%g
ibson’s Icina, ¢ i
5o e mj{.tlbsm case {7 of
Packed, chocolate, pink or white
assorted, or if required, any kind
separate.

CLOTHES PINS.

5 gross, per box vossiis ettt o
4 gross, S
6 gross, i

2133441

CHAS. BECEH & SONS.perbox

5gross, single & 10box lots 0 75
Btnr, ; do: in pu:kn.ge ;

“ o4 “

cotton bags
COFFEE.

0 s

WHOLE ROASBTED OR PDB{ GROUND

ELLIS & EEIGHLEY's

c. per lb
JOWD css0srs: b SRR R 83, 34
Java and Mocha ............... 84, 36
Plantation Ceylon ............ ...3

Arabian Mocha.................
Santos AP

English Breakfast. .
Royal Dandelionin 11b tins..

TODHUNTER, MITCHELL & co.’

Excelsior Blend
Our Own g
Laguayra ‘¢
Mocha and Java .

Arabian loch.
BOBMIB <insivesovessenns

J. W. COWAN & co.
Standard Java in sealed tiuns,

e

AT R 36
Standard Im nnl in sealed

tins,25and 50 lbs............. 32
Standard Blend i ln ullad tins,

85and 50 lbs................... 33
Ground, in tins, 5, 10, 15 and

R o s o s o savrse 55 60 20 30
Say’s Parisien,in % andlbtins 30

DRUGS AND CHEMICALS.

AN iasssmons: wivivens 1b 80 08 $0 0
Blue Vitriol.. e 0068 007
Brimstone . . 008} 003
Borax.. 018 014
Cuupbm . 066 079
Carbolic Acid. . 08 045
Castor Oil .. . 010 on
Cream Tarts r. . 08 o031
Epsom Salts . ... 001} oo0¢
Paris Green ............ 016 017
Extru_l L ogwood bulk 018 O 14
boxe- 015 017
Gentian . . 010 0 &
Gl cernne. por Tb.. . 017 0
Hellebore. . 016 017
odine ... . 550 600
[nsect Powder . . 03 04
Salpetre ............. . 008} 009
Soda Bicarb, per keg..... $5 875
Sal Soda . . 100 195
. 013§

Cleveland’s

a superior quality that a customer gained is always retained.

Baking '
Powder yields best profit to the grocer, and is

.

of such

Dalle

PR
Prices |

DUR

WM. Ol

Steel

rast
olt

No2
No 3

“Ste
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Lemons, Messinas ..

s cwrrent, continued—
o Ornngon, Florldas

DURABLE PAILS AND TUBS

WM. OANE & BONS, MANUFACTURING CO
Apples, Dried, per 1b..

Steel hoops.pniinted wnd lnin‘d 22
8, oil

select, per gallon
pe 1b

-

EXTRACTS.
lballey al'me(}old N.? 8, p dos.

cocooom-
EREIKIIT

fish do
Isnitobn White ﬁ-h go

‘{J ;5 Lake herring..
1 75 Pickled and Salt Fish :
Labrador herrmg. P bhl

FIRE LIGHTER.
“Star’ Fire Lighter, per gross $1 70

White Fish, § b

Codfish, per quintal.... ..
FLUID BEEF. =

JOHNSTON'S, MONTREAL

Cases, No.1,2 oz tins . Finnan Haddies. PG{, 1b

No. S 8 oz tlnl“.j

No. ‘ 11b tins.... Bea th Hlddockporlb

5 Wha.cgulloslioi e
Currants, Provincial, bbls. o ntw. °

s

1
6
[
6
[}
6

SRENZE

-2
=)

Vosuzzas cases..

5-crown Excelsior
HAY & STRAW.

Persian, boxes, "ou track ll 00 ll 50
500

lemel. 1dox., per box

96
96 gPN # 00
95 Star . 450
06 5 5 50
Bound bottomed fire pail, 14 qt 5 50
Tubs. No, 15 50
2 v .18 25
e 3 . 11 00
Nestsof 8 ..... . 8340
Keelers No. . 10 00
s . 900
" . 800
. 700
lﬂlk pans . 3%
Waah Bssma. flat bottoms . 8%
round ** . 350
Handy dish .............. . 8%
6 50 Water Closet Tanks .. 18 00

o5 HARDWARE, PAINTS AND
Prnnu Bolnh, bsp

Raisins, anenein.oﬂlulk Cut Na1Ls, from Toronto

50 to 60 dy basis
408Y..ccooinreee

P-iaml S}‘l’ltbnll

Loose muscatels..
Imperul cabinets .......
Jonnoisseur clusters ...

0 10 €0 1O 80 1D 1O 1O B0 80 8O
BELBEINBELE

e 00 80 00 1D

“Q' 60 and 5 to 60 and 10 and 5 per
cent. from list.

-cr;uﬁau.nuu&mm
8ZRESBESS58388

From Toront:o, per keg ..

Screws: Wood—

Round p.c. dis.
Flat head brus 75 p.o. dis.
Round head brass 70 p.c.

WINDOW GLASS : [To find out what
break any required size of pane comes
under, add its length and breadth to-
ether. Thus in a 7x9 pane the
ength and breadth come to 16
inches; which shows it to be a first-

Flat held iron 7;& p-c. dis
7

break glnss. i.e., not over 25 inches in
the sum of its length and breadth.]|
1st brask (25 in and uuder) e

2nd (26 to 40 inches) .

$rd *“ (41to 50 “ )

4th * ol = ). .

5th o0 = L. . e

Axes: Per box, $6 to $12.

SHoT: Canadian, dis. 7% per cent.
Hmans Heavy T and strap ...043 05
Serew, hook & strap. 043
WHITE LEAD: Pure Ass’'n guarantee
round in oil.
251b. irons..........per 1b 5} gs&
SO e T
WO 8. crerivaris “ 4

P RN S ).
LinsgeD O1L pergal, raw 0 57 0 50

Boiled, per gal.. 060 061
GLUE: Common. porlb 010 011

INDURATED FIBRE WARE.,

JAMS AND JELLIES,

DELHI CANNING ©O,

Jams assorted, extra ﬁne 1's. 285
225

Jellies, extra fine 1's.

TORONTO BISCUIT & CONFECTIONERY CO

Per 1b

Jams, absolutely pure—apple... $0 06
Family vosess. O
Black and Red currant. Basp-

berry, Strawberry, Peach
and Goosaberry per [T 012
Plum.. v 029
Jelhes—pure all kmds ............ 010
These goods are put up in
fhlss jarsand in 5 and10
. tins and 28 1b. pails.

8 40 350 Marmalade—orange .................. 0 12

LARD.

*‘ FAIRBANK'S"’ REFINED COMPOUND .
In Butter Tubs 0 03)
Faopey *
3-hoop plﬂl son .
#01b. oues olSlb Slb

and 10 1b. tins, per 1B i 010

LICORICE.
YOUNG & SMYLIE'S LIST.

51b boxes, wood or paper, per 1b 0 40
l'u.ney bxs. (36 or wsucks), per
..................... 25 182
0 nged" 5 1b boxes, per lb ...... 0 40
‘Aume Pellets, 51b cans, per

..................... 200

“Acmo" Pellets, Fancy boxes
80s) per box ........ ..... 150

‘“Acme " Pellets, Fancy paper
boxes, per box (40s) 185

Tar Licorice and Tolnwuers, H
1b cans percan................ 200

Licorice Lozenges, 5 1b glass

T

Licorice Lozenges 5 1b cans..
Punty" I lconca, 200 at.wks 145
1

Imitation Calabria, 5 1b bxs
IS s s aee suibopanens 025

MINCE MEAT.

BRYANT, axnson & oo '8—TORONTO.
Mince Meat h ass jars, $9 50
Ditto'25 .nd«)l s, per 1b. 13%c

J. H. WETHEY'§—ST.CATHARINES
Condensed, per gross, net.... $12 00

MUSTARD.
ELLIS & KEIGHLEY’S. cts
Durham, Fmel:’u tand §1b tins

- Fme. in 11b jars. i
“  Fine, in 41b jars............ 70
“  Ex Sup.,in bulk,per 1b 80
‘' Superior, ln bnli. P b %20
. Fine, o 15

COLMAN'S AND EEENW'

ERAABIOND. ..o oooininpscocesacons
U T et
D.S.F. in tins, perlb..

- in T R

055 -1b tins,

D. F' ln!lb tinl,per b.

NUTS. per lb
Almondn, EWERG oo ccnvonisanss
Tarugonn =
=% ornigetta 1
Almonds Shelled Valencias se 30
Jordan. 45
o o Canary .. 28 30
BRBIREY . o oosvoiohsoinionab mesals s 10 li&)
Cocoanuts, per 109 . 6

Filberts, Sicily
o

Pe.nntl rosaud 1 13
green ....... e 10
Wnlnnu Grenoble . 4 15
Bordeaux e 10 11

“  Naples, cases oo ok
‘*  Marbots.... .. 18 18
AN R .18 18

We claim that ours are the best in the market.
Yellow Box because it soiled too easily.

THE TORONTO BISCUIT AND CONFECTIONERY CO.,

SODH BISCUITS.

Any consumer who has used them, says the same thing. We have discarded the
If you have not tried our goods, send to us for Samples.

7 Front St. East, Toronto.

GEO. W. BOOTH,
HENRY C. FORTIER,
CHARLES J. PETER.

We intend putting New Lines of Biscuits on the Market as often as possible. The new one this
week is the “ Elite,” very rich, a sure seller.
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Prices current, continued,

LEA & PERRIN'S. per dos. RICE, ETC. Per 1b KINGSFORDS OSWEGO BTARCH.
“OUR NATIONAL FOODS.’ Worcester Sauce,} Bts. .. 43 6083 75 Rice, Aracan Pure Staroh—
ts o=
pkg. doz pin Patna ¥ 40-1b boxes. 1, 2, and 4 1b, pack’g’s §
“ JAPAB ..ooeociiicinnninines 5, 36-1b boxes, 3 1b. packages ...... 8
Desiccated ﬁwjolllle:dtb'h,;” ““? .; g LAZENBY & SONS G“ gxlt)l;:kBurmuh ............. 2 L4 ;g-:b 51b baaay Tt T 8}
Snow Flake Burley. ...... 3 “ 335 Perion ran I Rue e o955 w6 5 S SoiEan S , 7 o4 oxes.
Desiccated Rolled Wheat. 8 ** 2 25 o +%  Silver Gloss Btarch—
gnckwhde}t “frm' S.R... 5  gg5 Pickles, all kmds'fé’:?ﬁ ......... 3 25 Tapioes, .....cccocvvee cevinnrionnnss oun 48..11!? . 1,2and 4 1b packages. 9
repare ea Flour...... 8% 200 4 » 1b package .......... 9
Baravena Milk Food..... l‘ “ 250 ;l‘ar;ey Sauce—genuine— " pts 3 ” SPICES 40-1b & AL e
Patent Prepared Barley1 “ g 00 Mushroom Catsup 225 f 40-lb “  assorted } and }lbl
(l;:ttnt ;iep.red Groats 1 l:: 150 Anchovy Sauce = * g 33 noDED Por'ib. ’g-lb “lb sliding covers .
uten O oo s r s ussve 41 300 : PR RN & o ¢ oo cvovsasrneiny
Farina, verychoice........1% 1b. 1 40 PRODUCE. Pepper, gltc:: dPBEGsssecsos 00 ;2“0 llg Oswego Corn Starch—for Puddings,
ne to superior... Custards, etc.—
PETROLEUM. DAIRY. Per b it [ e - > = w0 lb.b:rx:l.:l‘;) packages. ........ 4
2 o s T 0 2 53 8
2 9 -
Butter,creamery, rolls $0 2 §0 %7 Ginger, Jamaica, e
F. 0. B, Toronto.............. Imp. gal. tub... 024 025 African, .. 18 ST. LAWRENCE STARCH 00'8
Canadian ....... o e 15 ‘* dairy, tubs,ohoice 017 018 Cassis, fine to p'"e 100
Caroon Safety............. 017 018 % medium 01% 015 Cloves, “ ... 14 35 Culinary Starches—
Canadian Water White 020 0 22 * low grades to com. 010 « 18 Allspice, choice to pure.... 12 15  §t. Lawrence corn starch....... 7}
Axuar n Prime White .. .... 023 Butter, onnd aalls 017 018 Cayenne, . i ... 80 85 Durham oorn starch..... ...... 6}
Water Wluto 0% 0825 w Y valle 014 016 Nutmegs, ee 76 120
Photogene... 3 087 000 AR oncs 014 016 :l ~ = 5 ¢ . 1 %% 135 Laundry Starches—
ix pice, choice opnre 35 No 8 Wlme 41b. Cartons.. 5
PICKLES & SAUCES. Cheese.................... 009 012  Gream of Tartar,fine topure 35 87 Bbls H
" - Kegs.
BRYANT, GIBSON & C0’8. TORONTO COUNTRY Canada Laundr, 4
STARCH. q i
PICKLES, Ivory Gloss, six 6 1b. bozes, slid-
Joh ] Eggs, fresh,perdoz...... 016 018 EDWARDS ; ing covers.......... 6§
ohn Buncm;:e%“;‘xlnabml:mi sg g‘f; gs, lmed‘.‘f ________ 014 015 DWARDSBURG STARCH C0. LIMITED, Ivo, Glou, ,ancy pw"uw 11b
“ m'xed & ChowChow 1 9% Beans ........ .12 150 MONTREAL. ¢. per 1b. 6}
‘ Mixed & Chow-Obow pts § 15 Onions, per bol....... . 295 350 Pltent. Starch, uncy pmturo,
o M P Po“'o“ r bag . 035 05 No.1White, 4 1bcartoons.. ¢ D O vcr v ss oov suve 1
i, Mixed & Chow- Chow ‘l“ 3 40 Hops Bmp:ru 011 013 Csnada Laundry ... 4 Ivorine Starch in cases of 40
& Radish, b 6g. 190 “0Ps, 1891 giraces 018 0gg BSilver Gloss, crates, 8 ib. boxes... e Ay # 0
orse Radish, bottles, P“’dOI 225 o e oxtuctéa """" 008 010 Silver Gloss, 11b chromos......
¢ : Ny, 800LIOND «..ronnn, 012 016 Satin, Starch 1 1b chromos.......
SAUCES. PIEORER Y. %649 80.% 3 Ig'g 1 thg. bn;reg & halgeé ...... ; SUGAR. ¢. per lb
nson’s Canada Prepared Corn
John Bull bk:tgso:::lg:l;;e}'ao; 125 PROVISIONS. gngn.dsn“Cocrl:l L gk Granulutedimmet}]ﬁ bb]lss gﬁ)ver . 43
ice T ess than Bivse vos B
5 t. bottles, per doz o beet, 15 bbl .
(wcordlng? quantity) 90c to 100 Bacon, long clear, plb 0 07} 0073 BRITISH AMERICA STARCH CO “ " Joss than1obbls . :i
Devonshire Behsh* k:!; A al 175 Pork, mess, p. bbl...... 137514 00 BRANTFORD. Paris Lump,bbls and molb bxs .. 52
pt, bottles, 50 1b. boxes.. 5
08 QOB .os s cathitts )y s vt saieoin 1 .0 10§ 011 1st quality white, 8 1b. cartoons,. 5 Ext nGround bbls .
N agara Tomuwﬁkags ser gal i ickled . Lnlg White gloss, crates.......... 64 ¥ less than a bbl. ... g‘
Raspberry Vluegu‘ep‘;';edo?ut'b s Brfng&": sl(l’m' X 1})1) h 7‘ Powdared e o
e ily ite gloss, 1 1b chromo...... 6 less than a bbl ..... e B
Terf\lr)‘:téis G szeelsvmeau 010§ Canada Laundry, Boxes 4% Extra bright refined . . 4 4“
e c.pe A gf’)g ggr?ll’repa(rzed DO oo oo le 5" ht Yellow ....... . 4% 4
’ oo allenge Corn ..... edium 4
8:’:::)%0. ". Ta ow :gszgd per 1b.. 0 05 g(ggl Rice Starch (':‘::llgys cartoons . ?l g;q'wn 8§ 83

\
\\/_

Knmss@m?s
OSWEGO
= 5‘@%@%

|

PURE@“"SWER GLESS-CORN ST:‘\PCH
FOR THE I:AUHDRY/\FOR THE TABLE
2\ THE D ARDSEXCELIECE ABSOLUTELY PUFE

@ e— —

or SALE BY ALL LEADING JOBBERS I CANADA

*N TKINGSFORD&SON.

OSWEGO., HY

pries

Wb Q<- T

o et St ot 3 et 1) e S0
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IF NOT, Why do you not Handle —OQUR-—-
NEW PROCESS

[VORINE

STARCH

For COLLARS,
CUFFS and SHIRTS

Perfect satisfaction to your

CUSTOMER and PROFITABLE.

Prices current, continued—

SALT.

Bbl salt, car lots Bh s nsiie 120
Coarse, car lots, F.O.B...... .. 07
*  small lots v 085 0 90
Dairy, car lots, F O.B ... R
small lots ........... 150
quarter-sacks ...... 045 050

C ommon, fine car lots .. 080
" small lots ...... 095 1 00
Rock salt, per ton........ .... 1500
luverpool coarse e . 07 08
SYRUPS AND MOLASSES.
SYRUPS. Per 1b.

bbls. } bh]k

M 2
B 2
V.B 2
E.V.B. 2
E. Supenor ;
XXX AL (SO 3
MOLASSBES. Per gal.
I‘nm«lud in puncheous ... 085 036
bb 038 0 6()
o i 040 04
New Orleans, in bbls. 038 0 50
Porto Rico, hdds.. ... 0388 040
- barrels .......... 042 045
o jbarrels ... .... 044 047
SOAP.
lvory Bar,11b. bars..... perlb 54
Do. 8, 6- 16 and 8 1b bars  ** 5
P nmrose,d{ lb bn.xu WAX w - :
John A, clke wWax W per doz 42
\Auyﬁower cake, 42
Gem,3lk barsperlb.............. 3
o 13 oz, land 21b.bars ...... 8
ueen’s Laundry, per bar....... 5i
Bnda of Kitchen, per box.. - 27
anoho } gross boxes ..... . 885
per gross, net cash ....... 12 00
MORSE'S BOAPS. Per 1b
Mlkudo(wrupped) ...... coese SR
hcllpse SR s oo niin (S
Stanley Bar ... 004
Defiance ... e aisessones sessis. S
Toronto 12 oz . Perdoz 0 50
Ruby, 10 0z 5 0 80
Mouster, 8 oz 021
Detroit, 14 oz 048
Lily White 0 90
Everyday » 08
Queen City, 14 oz. o 072
l’er box
I!uuled ind bux lot.s 100 bars... 500
ars.. 3 00
Floater (boxes free).. .. 650
Electric meesiisess LRI
Hard Water E lectric....... . 2350
Royal Luundry ..... .. 388
Octagon......... Sannpsssavibal LI
L Per doz
Royal Magnum " e 085

25 doe pcr box. 020

Amhur Assorted. ... . 010
Castile veeee 0 50

Morse s Assorted... .. ... ... 045
Morse's Roso . e -
5 Windsor ... . 045

i Castile. . 045
Bouquet, paper and wood. 0 80
Pnue Magnum, White Castile . 072
Honey . 072

4 b Glycenm. 072

. o Oatmeal. 072

er box

" P Honeysuackle ... 072
Sweet Briar ....... o FoalgisERg
Extra Perfume....................... 0585
0Old Brown Windsor Squares .. 0 80

White Lavender

White Castile Bars .................
White Oatmeal..
Persian Boquet, puper
Oriental... .

Pure Cocoanut, 8 doz. bxs. wood
Heliotrope puper

Carnation .. -

Rose Boguet .... TR -
Cocoa Castile .................. .
Arcadian .... S tars
New Arcadian, per gross ’
Ocean Boquet b
Barber’s Bar, per b’

Pure Bath .....

Magnolia .

Oatmeal....... S dyhons
Unscented Glycenuu o, Goesd
Grey Oatmeal - G
Plain Honey .

Plain G]ycanne

Plain Windsor .

Fine liouque'. Sas sssesnevsn

Morse's Toilet Balls

Turkish Bath .....

Infants’ Delight ..

-HOCOOOO™OOoORhOOoOONMOOKS D
ER2ERBIIZTERBSRLNSLS2BLLERS

-

TEAS.

CHINA GREENS.
Gunpowder— per 1b
Cases, extra firsts . 42 50
Half chests, ordinary firsts 22 38

Young Hvsan—
Cases, sifted, extra firsts ... 42 50
Cases, small leaf, firsts ...... 35 40
Hnlf chests, onhuary firsts 22 38
b seconds...... 17 19
o w Shisls............. 35 10
s common - B8
PING SUEYS.
Young Hyson—
Hall cheata firsts .. 28 382
g seconds.. ... 16 19
Hul! Boxes, firsts ... weeee 38 82
" seconds 4 16 19
JAPAN.
Half Chests—
Choicest ............. ; 38 40
Choice ooe . 32 36
Finest ... : - 28 380
Fine .. : . BN
Good medium’ 22 2
Medium 19 20
Good common.... sosiss | A1 A0
Common 124 15
Nugnsukl ]Lh«uw Pekoe.. 16 23
y Oolong ..... 14 15
Gunpowder 16 19
I Siftings.... 5 9
Congou— BLACK.
Half Chests, Kaisow, Mon-
ing, Pakling : . 5
Caddies, Pakling, aisow.. 18 50
OO0LONG.

Half chests Formosa ceen. 34 50
Caddies ‘ S4s 36 55
ASBAMS.

Chests, Pekoe and Souchong. 22 48
QRANGE PEKOE.

Boxes, Foochow and Canton 28 50
TOBACCO AND CIGARS.

Bnuah Consols, 4's ; bright twist,

; Twin Gold Bar 8's . 67c
lugots ruugh and reudv 7's. )
Laurel, 3's - % ot 57
Brier, 1'8........... 66
Index, 7s ... 50
Houneysuckle,7's. 58
Napoleon, 8's . 54
Royal Arms, : 55
Viotoris, 198 ............... 53
Brunette and Lovely, . 50
Prince of Wales, m cnddiea o 51’

651bboxes.. 1

» 5
Iinght Smoking Plug Myrtle, T&

10 N R G DD 55
Diamond Solace, 12's. . ..... 50
Mvrtie Cut Smoking, 1 1b-tins.... 70
} 1b pg, & T boxes— ()
ot pg,51b boxes ................ 70
GLOBE TOBACCO OCOMPANY.
CUT SMOKING TOBACCO.
Per 1b
The Old Flllg hlb in 51 b. boxes 70c
b ancy Tinl . T0¢
. AL

Gold Flske 1-5, b 1b boxes

“ “ 170, 5 “
" e 1 tancy tins

“ «

lass jars .
Hand Ma‘de i-s, 6lbboxes .
. ¢ 6 “
¢ 1 fancy tins...... 68¢
" i 7 e
o i 1 glass jars...... 75¢
GRANULATED SMOKING TOBACCO.
Unols Tom 1 5 61b boxes...... 450

0 6,1b e S déc

LONG cm‘ SMOKING TOBACCO.
ng ng. K, 6 llb boxes
6

“« o« 1 10 6lb *

FINE CUT CHEWING TOBACCO.
Golden ’I’hrsnd 5&10 1b pmle ...... 95¢
Globe, - 90
Victoria, - - “ *

Mungo, Nine.......
Oable, Conchn.s

High Court, - “ @ :
Jersey Lilly, o - . 65¢
Golden Thread lb“ Foilin, 1- }gro
boxes, per gross............... 9 05
Solace “ ~ 1-16 “Foil in } gro.
boxes, per gross................ 6 05
OIGARS—SB. DAVIS & sons, Montreal.
Bizes. Per M
Madre E’ Huo Lord Landsdow $60 00
= Panetelas 60 00
i ‘“  Bougquet .. 60 00
. ‘“ Perfectos ........ 8500
‘* Longfellow ....... 85 00
**  Reina Victoria.... 80 00
“ Pins .. 55 00
1] Psdre. Reina Victoria . .. 55 00
Reina Viet., Enpecul 50 00
. Conchas de Regalia ... 50 00
. BOWERE .iiv icisssiane 55 00
e PINS... .00 .. 50 00
B Longfellow . .. 80 00
$e Perfectos . .. 80 00
. 85 00
. 30 00
29 00

-
=3
<

El Padre.
Mauricio
DOMINION OUT TOBACOO WORES, MON-
TREAL.
OCIGARETTES. Per M.
DARIOAR ... oo sso0eaamnuiineyh $7 50
Puritan .. 5 . 685
Sultana 57
Derby.... 4 00
B.C. No.1 4 00
Sweet Sixteen. 8 50
The Holder 3 85
Hyde Park
CUT TOBACCOS. per lb
Puritan, tenths, 51b. boxes ...... 74
Old Chum. ninths, 51b box....... 71

0Old Virgin.,1-10 1bpkg., 10 Ibbxs
Gold Block, ninths, ib boxes..
CIGARETTE TOBA’.CO.
B.C.N.1,1-10,5 1b boxes .......
Puritan, 1-10, 5 1b boxes

Athlete, per ib..
Hyde Pur. ......

VINEGAR.

A. HAAZ & cO
o N R - < 1§
XXX, W.W. i\
Hone Dev . 0
Pickling . 0
Malting 0
THE BADGEROW DIXON VINEGAR CO

..per Hul

Fruit Vinegar.

Pickling - 28
XXX 25
Extu XX fe 23
“ 20

x - 16
Cider Vinegar.. 016 to 0 35
Hona Vine .r .......... 035
alt Vinegar 050 to 0 60

t.led lslz mozu. qu ..... 200
Iethyluted Spirits........ 200to 3 35
WOODEN \VARE. per dos

Pulln,i hoop, cleu ...... N .97
180

Pails ﬂmops clear. 1 60

o 180

“w g w 180

Tnbn, No.o 9 5v

3 8 00

700

6 00

31 200

' Water Witch.. 140

s Northern Qnoen 225

4 PIanet, +::: vocoes 170

i Waverly. 160

54 X X.... 150

SANSRIN s SIS SR 18

. Bingle Cresoent 185

- Dou - 37

- Jubllee ............. 235

L Glob.: Improved... 1 60

- uick and Easy ... 1 80

Y orld v 108

- Rattler.... 13

per case.

Matches, 5case lots Single cases
Parlor .. FI $175
Telephnno P 90 4 00
Toleur;ph 410 42
Safety .. .. 49 4 80

French. 60 87

5
Railroad (10 gro in case)
Single case and under 5c¢cs. $4 00
5 cases and under 10 cases . 3 90
Steamship (10 gro. in case)
Single case and under 5 cs. 3 80
3
d

5 cases and under 10 cases . 70
per doz.
Mops and Handles, comb. 185
Buttertubs ........c.i.... $1 60 $3 20
Butter Bowls, crates ast’d 8 60
WASHING
COMPOUND,
Housekeeper's Quick-
Washxog r one
pkps 1 8 50
10¢ 60 m oase 4 00
YEAST.
BARM MFG. cO. per box
8 doz. ’)c plckl(,es. in boxes..... 100
8doz.1 . 195

3} l!k, and 8 doz. 5c. pn(,kw,es
in lnwrted boxes . 2

BRFADMAKER'S
per box
5¢c packages, 36 in box 1 00
2¢ - 45in box 0 50

2

i

SR AN oz
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31, LAWRENCE SUGAR REFHINING CO'S-

GRANULATED
AND YELLOWS
AND SYRUPS

ARE PURE
: NO BLUEING :

Material whatsoever is used in the manufacture of

OUR GRANULATED.

THE GANADA SUGAR REFINING COY [umimend,

MONTREATI,

: = Offer for sale all grades of REFINED SUGARS and SYRUPS of the well-known
1 brand of

T S S a6 oy i

CERTIFICATES OF STRENGTH AND PURITY.

OFFICE OF THF PUBLIC ANALYST,

L LABO 1 I N s,
MonTazar, September 9th, 1887. CHEMICAL L RATORY, MgpioaL Faocvrry, MoGiLL UNIVERSIT

To the Canada Sugar Refining Co., Montreal : MonTREAL, September 9th, 1887, 'S

GeNTLEMEN,—I have personally taken samples from a large stock of | To the Canada Sugar Refining C
your Granulated Sugar, ‘* REDPATH ” brand, and carefully tested them i o
by the Polariscope, and I find these samples to be as near to absolute purity GenriEuEN,—I have taken and tested » waple of your “EXTRA

~s can be obtained Ly any proc:ss of Sugar-Refining. GRANULATED ” Sugar, and find that it yie'ded 99'88 per cent. of Puis
The test by the Polariscope showed in yesterday s yield 99°90 per cent. | Sugar It is practicaly as pure and good a Sugar as can be manufactured.

of Pure Cane Sugar, which may be considered commercially as ABSOLUTELY
®1 RE BUGAR. Yours truly,

JOHN BAKER EDWARDS, P.L.D., D.C.L., F.C.8,,
Public Analyst for the District of /fontreal, and Professor of Chemistry.

Ny o

G. P, GIRDWOOD,
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1 ]

“THE CANADA MEAT PACKING 0,

MONTRHEATL,
- BEEF AND PORK PACKERS,

Curers of the Gelebrated CM.P Brand of Smoked Meat, Sugar cured
extra-flavored Hams and Bacon.

compraned corned Beef.

Ox and Lunch Tongue.

Pure Lard a 8poolalty

WRITE FOR QUOTATIONS.

HOW T0 SELL GOODS

Send Ten Cents to the Grocer Purrisaine Co. for a copy of

B. F. Cumming's Prize Essay on “ How to Sell Goods.”

GROCER PUB. CO,,

6 Wdllington 8t. W., Toronto.

mvmmms’

G‘UIDE
o TORAREH axmy | Lo Hifiard House
Oomt!;ogﬂLAND Hosz:ng-.lo:nxm RAT PORTAGE ONT.

from Bai a .m and Steamship dock
Vanaouver. B.C.

INSLEY & 1DWA.BD%,¢M 5

Stristly firet-class, Th fi t
house .15-3 the line of C. l? nsvon X sommaniil

LOUIB HILLIARD. Prop.

THE SAN I';FARIUM

> p.:::; of n“f' “%Nh oy m

.tlon for uvol-

. BH I, HAml
”b:m. Bron:

- The Alberta Hotel -
mmnv, n w T.

b m m m pleé rooms,
' H. A. PERLEY, Pmp

- Quéén’b Hotel -
lmml, ﬁ.'-‘l'.

The Clarendon Hotel,

Winnipeg, Man.

RUTLEY & McCAFFREY Proprietors.

THE LELAND HOUSE,
Portage La Prairie, Man,

Best sample rooms west of Winulm. Strietly
first-clas

WI. NEVINS Prop,

Queen S Hotel

WINNIPEG, MAN.
l'lut’-clm in ovory mpoet.

It is well-known

That successful Doctou read all the latest
medical books an pers and go abroad
occasionally to s y. Succe: lawyers
read legal publications to learn the latest
legal decisions and points constantly crop-
pinﬁi up, Teachers, clergymen, druggists,
architects, all Mlbﬁ publication 1ssued in
the interests of their profession. They
must do so to keep up with the times.

Tho same applies to grocers and general
merchants. 'ﬂny must not only read the
best papers published in their interests but
must also wt«:h the advertisements closely.
There they leamn the rise and fall in prices ;
latest trade news and methods of buying,
handhng and lellmg goods, so that they
may make grutut profit. A doctor
reads much that he already knows, so does
a lawyer. So does a number of any of the
other professions. So will a merchant. It
is often the issue of the paper he misses that
] worth dollars to him. His-best and safest
policy, therefore, is to subscribe for his
trade paper.

The only exclusively ery and general
store paper is THE CANADIAN GROCER
1ssued, weekly, subscription price $2.00 per
year.

W. BOULTER & SONS,
PICTON, ONT.

PACKERS OF THE CELEBRATED

4
o
-

“(Canned Froits and Yegetable&

Ev hn a Llon on the '!‘Mo
Mark and b

tories. Th l f
sumer ﬂut &hc ullty s

:rl:; gholoul
Ba.y of Quinte
Canning Factories.

Head Office,
PICTON.

t
M. o..f.".'::,}ﬁ:: _

Branch,
PEMORESTVILLE.

Use Scosrme - Soap for rle.amng every
household utensil. Grocers should handle
it, There is money in it.

Bourne & Butler,
: WTIWQ l’l'. E




ALL THE LEADING WHCLESALE TRADE HANDLE PURITAN CUT PLUG AND (LD CHUM SMOKING TOBACCO.

OLD CHUM

THE CANADIAN GROCER

PURITAN CUT PLUG

TORONTO SALT WORKS,

128 Adelaide E., Toronto,

Sole City Agentsfor the ‘‘Canada Salt Association”

Dealers in all kinds of Table, Dairy, Meat Cur-
ing, Barrel and Land Salts.

The “Acme” Table Salt (new process) will not
zet damp or hard.

Two Silver Medals, at Industrial Exhibition,
Toronto, 1890, for our ‘“Acme” Table Salt and
our “Star Brand " Dairy Salt.

D‘l‘o E'(EEP:Rs

- \«/ne d(al in Dl;yGeods!

vhseribe joi |

&hwl

8 [t will Keep you injormec
8] on all impertant quesiiens
o[ I‘hc d a.[[uhng the
Dr 2’ eds and
ﬂud tradu

AT ere on
THE DRY GOODS REVIEW, TORONT

G THE J BMCLEAN cv(t °) PUBLISHERS. 77 e

>

THE CAIL BORDEN

EaqleBrand Gondensed Ik

Has ined its high reputation for ABSOLUTE
PURITY for over a QUARTER OF A CENTURY.

AS A FOOD Fﬂlll!l’!ﬂi ‘IT'IIAS NO EQUAL.
Grocers and Druggists Everywhere,

Traveller wants Situation.

ANTED—A SITUATION AS TRA-

veller for Provision House for New

Brunswick and Nova Scotia. Apply care ],
this office.

YOUR STOCK

Is not complete
without a full line of

Munn’s
Boneless
Codfish.

There is no nicer or choicer material packed
anywhere.

your orders for this ECO-
NIENT article of food.
Packed in 2 1b. bricks.

10 1b., 20 1b. and 40 1bs.

Be sure and send
NOMICAL and CONV

Assorted Boxes 5 1b.,

We have also on hand

Thick Codfish Steak,

packed in 100 1b. Boxes.

BUY THE BEST.

STEWART MUNN & CO.,
22 St. John St., Montreal.

31 0RAG

(BOND axp FREE)

Warehouse Receipts Issued.

THE SHEDDEN CO., Ltd.,

184 Front St. East,
TORONTO

GvTs FORALL
IUVSTKANV

.
- WDDD ENGRAVING
| PHATE ENGRAVING
! ZJNC ENGRAVING
Y . HALF TBNE
‘@ WAX ENGRAVING

¥ 7. 7. CSIGNING - |

ILF DRIGDEN Har ~

- PARISIAN -

BLUE!

Is Stronger and More
* Economical
THAN ANY OTHER BLUE.

It Does N@he Linen,
TELLIER, ROTHWELL & GoO.
Finnan Haddies, Canned.
Gﬂld Sea Mackerel, Canned.
Smoked Hering Codfish, Etc,

H. W. NoATHRUP & Co.

 South Wharf, Saint John, N. B.

Grand Pacific Hotel
KAMLOOPS, B.C.

The leading hotel in the city. Sample rooms
eonvenierit to stores, provided for commercial
men

H. SMITH, Proprietor.

COUGH DROPS.

Every retailer should have them at this
season of the year. Watson’s Cough Drops
are the best in the world for the throat and
chest ; for the voice unequalled. “R. & T.
W.” stamped on each drop. Write

R. & T. WATSON, TORONTO,
for Prices, etc

Mention THE GROCER.

ESTABLISHED 1866.

To please your customers sell Martin’s
Mount Forest Oatmeals.

Ordinary oatmeal is hard to digest be-
cause it is not hoiled long enough.

By our New Process the meal is
partly cooked and is easily digested,

If your wholesale grocer does not keep
them write direct to

MARTIN BROS.,,
Mount Forest, Ont.

Oats and Feed a Specialty.

ATHLETE, PURITAN, DERBY, SWEET SIXTEEN CIGARETTES.

. ONIMONS WNHD d10 ANV DN7d LND NV.LIHENG 3TANVH 3AVHL 3TVSITOHM DNIAVIT Fail %IV

NOOV Y

M~YNGO CIGARS, EXCEPTIONALLY FINE.

FINE GOODS OUR SPEGIALTY.




