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XMKET STUDY ON TEE mExICAN

CONSUMER PRODUCTS DISTRIBUTION SYSTEM

This market study has been prepared to assist
Canadian firms interested in exporting to Mexico. While
an effort has been made to examine the most important
aspects of the sector, the study is not exhaustive.
Companies will have to tailor their marketing approach
according to their particular interests and
circumstances.

Further assistance can be obtained by
addressing requests directly to the Commercial Division
of the Canadian Embassy in Mexico City located at Calle
Schiller No. 529, Col. Polanco, 11580 Mexico, D.F.,
telephone (011-525) 254-3288, telex 177-1191 (DMCNME) AND
FAX (011-525) 545-1769 (sending from Canada) ; or the
Latin America and Caribbean Trade Division, External
Affairs and International Trade Canada, 125 Sussex Drive,
Ottawa, Ontario, K1A OG2; phone (613) 996-8625; fax (613)
943-8806.
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1. BA3CKGROUND'

:o'ls commercial tradition dates back to the prehispanic era,
bauically two types of product exchange coexisted: the

>or markets, which periodically grouped together a myriad
Brs and buyars to exchange a wide, variety of gooda, and the
Ltutionalized trade between two communities according to
Luosly negotiated agreements. Later, in colonial times,
Do~r mnarkets continued to abound, but they vere also organized
Losed areas and amaîl shopa. Foreign trade also vas extremely
:tant to the colonies, in particular with Spain and other
Pean countries.

ig the l9th century, a major change took place in the
zriction of markets and stores, with the generalized use of
L and cernent, which allowed for the construction of larger
Ihigher biuldi.ngs to house commercial establishments. Large
ats arose -throughQut Mexico, as well as thie f irst department
B -"La Ciudad de M6éxicoll- which sold textiles and men's
iing. Urntil the mid 1880's Mexico falloved a very
,ctipnist foreign trade policy, prohibiting the importation
iny goods and iimpcuizg very friqh tariffs and duties. However,
Ben 1876 and 14911, the period of Porfirio Diaz, commerce
rished through the influx of large foreîgn capital
3tments, which were nov perrnitted in Mexico, mostly British

tils),French (clothing), German (hardware) and Spanish
-essed f oods). Departmnt stores arose around 1890, which
wed to buy larger quanti.ties at better pricçes and to supply a
r variety of goodp m~ore cheaply, and at f ixed prices, to the

ir. The f irst department store -El Palaci9 de Hierro- vas
led in 1.891, based on the French model.

revoluionary period sav the closure of many establishments
a shortaqe of tradabl. goods. This brought about government
rventi.on to provide basic~ foodstuffs to the population. By

f pproximately, commerce began tp grov again and by 1924
a~ were 100,85, stores, 14,608 of vkd.ch were locatad in Mexico

. n addition to the major 4epartment stores, be1tween 1940
1950, the f irst sup.rmarkets ar<ose, copying other countries'
rnization trends. The first self-service store vas opened in
zo in 1936 by Jaime F. Garza and vas called Supermercados

1later kcnowrn as SUMESA. Presently, commerce represents 26%
:Dtal GDP, there are over 2,000 large self-service, department
specialty stores in addition to a myriad amaîl stores, adding
D over 700,000.

ECONRICENVIRONENT

the objective of reducing the inflation rate, the Mexican
orities implemented a stabilization progran in 1988, called



drastic reduction of the inflation rate, from an annual rate of
159.2% in 1987 ta 51.7% in 1988 and 19.7% in 1989. Inflation
rebounded to 29.9% in 1990 but was brought down again to 18.8% in
1991 and the Mexican government aims ta achieve a 9.7% inflation
rate in 1992, although a 12% rate would be more reasonable. Along
with the objective of consolidating the progress made in price
stabilization, Mexico's macroeconomic policy in the short run
aims ta reaffirm gradual and sustained economic recuperation,
basically by establishing the necessary conditions ta encourage
national and foreign investment and by stimulating local demand.

1986 recession, Mexico's gross
à moderate 1.7% in 1987 and an z
conomic activity recovered for
89 with a growth rate of 3.1% a
ch $234 billion (1). With an 8

GDP was estimated at $2,874
Lng output grew by 5.2% in 1990
and consumption expanded 13.6'
investment was up 12.8%. Duri:

pected ta maintain an average
reliminary figures for 1991 pla

:t (GDP)
Ln 1988.
a-enut-.iva



Zdn$594 million, while total Canadian imports from Mexico were
ied at Cdn$1,730 million in 1990. According to Mexican
.e, in 1989, 1.9% of Mexico's imports came from Canada,
le 1. 2% of its exports were to Canada. This makes Canada
ico's f if th largest exporter and sixth largest importer.

MARKET ASSESSXENT

the purposes of this study, consumer products are defined as
Il1 non-f ood products, both durable and non-durable, for
sonal or f amily use or consumption in the house. The total
ican market for consumer products 'is very difficuit to assess
bally, mince it incJ.udes a wide variety of products and
pliers. Total imports of consumer products, as published by

National *Itstitute fbrý Statistics, Geography and History
EGI) reached $5.8 billion in 1991, up from $5.1 billion the
vious year. Mexican exporta of consumer products, on thie other
cl, were valued at $5.7 billion in 1990 and $7.3 billion in
1. Based on trade interviews, it could be gathered that
orta represent approximately 20% of total apparent
sumption, which could therefore b. placed at roughly $29
lion in 1991. Domestic production accounts for much of total
ply and there are no~ product categories not produced locally.
aver, importa clearly are important and growing in this market

are concentrated in fashion, novelty, high technology, high
lity, 10w price, promot.ional, specialty and/or low volume

IMPORTS

following table shows Mexico's total importa of merchandise
origin and type of product:

TABLE 1
IMPORTS EX TYPE 0F PRODUCT

(U.S. $million)

1988 1989 1990 1991P

TOI/TYPE OF PRODUCT

ICULTURE
smner goods 49.1 157.3 356.2 175.3
ermediate gooda 1,344.5 1,585.7 1,467.2 1,525.9
ital gooda 3.1 3.9 6.5 23.2
ESTOCK
aumer goods 15.2 13.8 13.3 23.3
ermediate gooda 164.8 152.5 147.8 318.4
ital qoods 196.4 89.5 80.3 103.8

388.9 388.6



1.988 1989 1.990

1,854.9 3,32Y3
11,087.0 12,875
3,802.0 4,604

2.3
29.7
25.3

1.9912P

5 5,530.5
9 20,191.6
7 9,229.5

50.6
18a3.0

1.8. 1



longer favoring imports over locally made items only because they
are imported, but shops for a price and quality balance. Brand
and company names are also now being recognized and related to
particular features. This explains the decrease in the growth
pattern of imports and sustains our estimate for a moderately
growing import market of approximately 8%-10% per annum in the
next few years.

The following table lists selected consumer product imports by

TABLE 2
SELECTED CONSUMER PRODUCT IMPORTS

(U.S. $ million)

:ing industry
rivates

. watch

421.2
4.8

156.6
328.8
100.1

94.3
s 36.3

139.8
ls 143.7

342.3
es 38.4

142.7
0.4

comercio exterior, INEGI, SPP.

table the major non-f ood conaumer

1990. 89-90
CHANGE

33.4%
16.7%
60.2%
50.2%
65.2%

6.7%
54.3%

118.7%
17.4%
5.7%

26.3%
4.5%

2775.0%

562.0
5.6

250.9
493.9
165.4
100.6

56.0
305.7
168.7
361.9

48.5
149.1

11.5

54.4%
41.8%
42.9%

..



1989 1990

f~ -1 8,254
72,720
21,<509
30,786
9,022
7,205

10,389
44,765

213,518

6,293
.8 48,048

13,414
26,749
14,481
7,667
8,449

34,478
204.,071

13, 3 55
(1) 69,107

10,427
1-4,070
29,417
23, 357
34,41~8
23,559

(1) 85,507

"8-90

31.2%
51.3%

(37.7%)
(6.0%)
23.0%
29.8%

4.6%
(13.0%)

1.7%
(12.7%)
46.9%
11.9%

-- 1-

(1) (2)
(1)

J.'

(1)



TABLE 4
CANADIAN EXPORTS OP CONSUMER

(Cdn$000)

1988

3 & cleaning prods.
ý & movie film
:ticides, fungicides
:ic articles
ier goods

:ary articles of páper

4,704

PRODUCTS TO MEXICO

1989

956
156-

95
8

351
107

3
79
32
66

130
135
115
117
230

0
71

626
179
174
100
42.
57

714
96
0
51
0
14

1990

1,839
426
331
166
53
22
60
14
78

2,786
214
151
217

1,569
683
309
26

976
331
37

108
618

45
598
156
25

120
12
0

11,970

- International Trade Division

Mexico have been very
to Cdn$14.3 million in

els and 145% over 1988
bulk of these exports:
nd diapers mostly),
s, woven fabrics and
.es have been minimal,
arn, such as perfumes,
aks and printed matter,
machines, dishwashers,
S.

d the Mexican consumer
lagged behind the U.S.,
the growing demand for

2,238
322
409
400

5
48
0
90
80

6,026
265
159
173

1,312
123
36
11

448
556

6
311
36
43

945
122
29
42
35

2

14,292



importecd producta ini Mexico.
responible for this:
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- Offering periodical promotions of productsat'laver than market
prices ta familiarize retailers and, consumers with Canadian
products and brand names.

- Since competitive pricing, novelty and/or quaiity are crucial
ta being able to sali in Mexico and very sîmilar to U.S.
standards, this should be takeri as a useful reference: if the
Canadian product i. sold/competitive in the. United States, the.
probability i. high that it wiii have a market in Mexico.

-There is no 'Ineed"l for any part icular consumer product in
Mexico. It is more common that the. supply creates its own
demand. It is theref are important ta identify the llrightl"
Store(s) for a certain product in terms of consuiuers*' income
and taste (which are similar ta those f ound in Canada or the
Unitedý States)" and4 to~ market->-the, product- aggressively with
these stores. Once the product i. accepted. by a large chain, it
wili be casier ta market elseviiere.

- Novelty, f ashion, specialty, high quality, high technolay, high
value-loy volume, low priced items wili tend ta do better than
brand names (unies. they are known in Mexico or in other
Countries) , as well as producta in which Canada i. competitive
or ha. a vide variety of items. This could include items such
as jewiery, accessories, apparel, furu, medicinai and
pharmaceuticai products, soaps and toiletries, toys and games,
sporting goods, books, stationery .and reiated producta,
tablevare, presents, wood articles and furniture.. It *would be
More difficuit to penetrate market segments viiere brand names
are crucial, viiere there is a iongstanding presence of foreign
companies in Mexico, and viiere the industry is conceritrated
into a f ew woridwide known f irms, such as in the area of uound
systems, televisions, photography, high technoiogy electronic
goodu and cosmetica.

32 EXPORT8

The. foiiowing table shows Mexican exports by praduct category:

TABL 5
EXPORTS BY TYPE OF PRODUCT

(U.S. $Million)

1.988 1989 1990 1991P

8ECOR/TYPE OF PRODUCT

aGROULTURE
consumer gooda 726.2 694.3 1,195.0 1,257.9
Iltermediate gaods 673.1 767.1 527.9 646.1
CaPital aoods O 0 0 0'



1991.P

50.4
528.1

3.3

10,121.9

9 5,992.7
9 9,351.6
0 1,668.9

1988 1~989

42.7
246.6

3.1

7,896.6

29.0
23 6.8

5.1

6,543.8

3, 4 .
7,977.8

962.4

40.0
400.7

1.0

9,5~4O0

387

o
6..L

1.4

1990
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booths, f aiily type stores -to sophisticated supermarkets andhyprarç,ts. Distribution channels are similar ta those f ound inother parts of the world: Producers soU. to wholeualers aniddistributors, and directly ta the retailers, normiaJly in the caseof superuarkets, department stores and chain stores. Wholesalersa.nd distributors thon s.11 to the retailers, includinqsupermarkets.

The Cifra group has recently inauguratod a v.ry large wholesaleomuplex call.d Club de Precios (Price Cl.ub), of w~hicih buyers needta be mebes, and which wilJ. sou ta whoj.esalers and retailersat a discount ta the final rotail price. Other stores aretollowing this examuple, such as Camercial mexicana.

The followinq -chart-. tllustrates-th-is chain:

PRODUCER

WHOLESALERS

PiateClubs Warehouaes Intermndiaries
Private



txporters usually ship their ýproduots to a distributor or a
sentative in M4exico, which they have contacted bef or.
in products have exclusive representatives in Mexico, who
he only ohes that can distribute a particular product, in the
ry. This practice is difficuit ta supervise and is legs and
common, but it aima gives the product a special image in the
t, in particular if it is distributed by a well known
niy. In some cases, the. supermarket or department store chain

se peoialized chain store directly imports the praduct,
through a major representative or broker in the United

z, Taiwan, Panama or some other country. Sometimes, the
.ct is f irst shipped to a warehouse or broker in the United
s, who then furtiier selis the product ta distributors or
z. in Mexico. Import. stores, generically called "American
itakts", -'Iare iosôtl supplied''throuqh distributors that buy.
; variety of products at large discount stores along thie
mo-U.S. border and ship them ta the. approximately 20 stores
ixica, which are usually located ini high incarne areas, mostly
.xico City and other large cities, and which f eature mastly
items and toiletries, small kitehen articles and gadgets.

,ted products are sold mostly in Mexico City and other large
i areas through supermarkts, department stores and chain
ts, which accaunt for some 80O% of sales of imported productu.

retail stores ini Mexico only carry small inventories, if
of< ±mport.4 praducts. Street vendors sell a wide array of
*imported consumer producta, mostly very low priced and 1.0w
ty items, in particular ta the low income population. These
ýrs are supplied by a closed network of wholesale warehouses,

ýbl dointe4 by sutaîl groups of very powerful traders, on
Lno information can be gathered. Often, thie products sold.
been illegally brought into Mexico without the payment of
tdwties.

)rivate sector distribution channel, which accaunts for 90%
iles (the remaindr is throuqh qovernment or union stores),
trong and adequate, but is very centra].i zed in the Mexico
area. To get their products ta national markets, many

LrLjes maintain regional warebouses and some have plants in
rent areas of the country. Most national chain stores have

mai pur0hasing off ices in Mexico City, viiere the initial
andcotact is made, but r.qional purchasing offices are

)nsible for re-suxpplying. Others operate their own f leet of
ýs ta deliver to major market areas where praducte then mov.
wholesale/4stiution channe].s. Soute companies even ship

qtly te their clients through the normal transportation

iional confederat ion of chambers of commerce thraughou~t the
.y(CONCANACO) recently published a comparative study of
irc i sveal] cities and areas. FoIJ.owinq are thie utost

,ýan fnê,ng for Mexico City, whichi was chosen for b.inq
largst onsuer tarkçet, although it may not be

isetaive fo ther parts of the. countrv. Thie survev was
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crease in sales volume in 1991 was 37.3% on average and
ad as follows by area:

PERSONAL
47.5%

ROME
27.8%

VORK
39.5%

CARS
35.5%

-eas, the most common problems cited were the lack of
terms from suppliers and from the national banking

i increasing costs of merchandise. Additionally, in the
iome articles, competition from government stores and
idors was cited as a handicap.

nt survey was carried out by INEGI in 1987 in Mexico
dalajara and Monterrey, the country's largest cities,
ig the number of stores (S) by type of product, their
-employees-(E)and-annual- sa-tes- (Se) in- thousands current
i the wholesale and retail areas:

MEXICO CITY

WHOLESALE
8 E

80
52
38
20
85
147

49

31
32
38
62
34
32
28

2,493
1,272
2,402
4,441
2,013
1,379
1,609

RETAIL
8 E

223
70

170
99
60
48

48
53
70

168

5
41

244
179

$

355
428
900

4,924
957
324

1,149
1,239
8,621
6,699

RETAIL
S E $

19 322
6 16 699
4 63 2,260

L4 71 6,472
k9 18 589
L8 21 434

28 620
28 994

122 3,617
93 2,745

FOOD
36.0%



MONTERREY

WHOLESATL5
8 E

10 16
3 29

16 3~3

RETAIL
$ S E $

31. 18
15 15
33 3:1 1d
22 57 4,
45 13



are taken into account in opening a supermarket are

1 prosperity
cs of the population anid consumer habits
mercial area
pacity

rvicss and facilities

reacii the. consumer, supermarkets use the. following

*"pre-sold" marchandise to attract consumers to buy
ual.ya.ec- sa-. Le,-au anthers-. in the store;
ariety of products that do not run out;
mers through low prices;
nsumer açcess to the. store;
ansit tiirough the store;
ndiso attractively;
les by the. employees at peak times;
wds at the. cash 1er.

identified as the. mat important to assure the

es'tabl ishments are:



The typical supermarket is organized similarly to stores in the
U.S. and Canada, as follows:

The entrance is usually located at one e)
that same wall is lined with the cashiers
located at the entrance. Food products a
located at the back of the store. Reduced
"Ihook" items, "two for one" "x% free" or
of" items and the like are located in
corners or heads of the shelves. Top sell.
located thora or Rt- avm immi g >il' 1.

of the store
.s and baskets
cessitv itamm

or
are

is int
.At t

for men, women and



toiletries, video and s9ound, f abrics and 'notions, sporting
s,. books and periodicals, appliances and consumer durables,
vear, photo supplies, stationery and paper products, optica.
a, musical instruments and supplies, and car tires and
mobile accessories.

lier growing phenomenon is the shopping mail, which is
ming increasingly comnion throughout Mexico. Every year
rai of them are bujît, offerîng very wide spaces under one

,which gather large department stores, boutiques, specialty
es, restaurants and cafeterias, and sometimes ai supermarket,
a parking area, folJ.owing North Aierican models, aithougli
e at a slightly sinaller scale.

Lished in Mexico are fully Mexican owried, but
capitals- or-are- asso>ciated- with a large chain

isincr are i sales f eatures and the
n media advartisement,.
magazines. The cost of
f tan on the. suppliers
.ates to a certain brand

SQUARE M SALES

$1.7blln

44,516
102,635
544,271 .4blln

.2blln

14,766
114,546

Sinaloa;



ARZR STORES

North
North
Mnesth

west

s Center
Center
Gulf
Caribbean

SQUARE M SALES

166,192

40,910

151,933
45,150
95,386

44,957
12,120

107,610
6,800

15,300

V. H

CHAIN



STORES SQUARE M

National
National
National
National
National

National

National
Center-North

National
National
Mexico. -

29
252

87
117
12

9,966
9,391
10,744

143,621
3,000

6,822

15,933
77,383

108,171
23,424
10,250

an estimated 15% of the market
cts including foodstuffs, although
ey are not run for profit and are
areas and suDonlv mostlv basic food

1, in particular in isola'

z.nLU Lare

for the
cet prices,
tral areas,
CONASUPO' s

however,
basically
This has
data are

general

SALESAREA



5. MARET ACCESS

As a result of Mexico's accession to GATT, the Mexican govg
has gradually opened the economy to international m
Tariffs have been lowered from a maximum 100% in 1983,
since December, 1988. The official price system has been I
eliminated and import permits are required on only 198
total 11,812 items in the Mexican Harmonized Tariff System.

The import
as a result

value. I;
on the

ror consumer goods has ir
s commercial liberalizatioi
to 20%. Therefore, imporl
ac- valoreur duty-of- amaximu
addition, a customs proce:
rvoice value. A 10% value

is then assessed on the
tion to the invoice value.



(SI). Electric power is 60 cycles with normal voltage being 110,
220 and 400. T1Iree phase and single phase 230 volt current is
also avail.able.

Prepared by:
Caroline Vérut for the
Canadian Embassy
Mexico City



To cail al. telephone and fax numbers listed below from Canada,
unless they are preceded by a different area code, dial 011-52!
f irst, otherwise dial 011-52-(area) nwnber.

Note: The information on companies flot located in Mexico City wau
flot confirmed.

APPENDIX I:
CRAMBERS AND ASSOCIATIONS

DE DETERGENTE

557-14-08



ASOCIACION FARMACEUTICA MEXICANA, A.C.
MEXICAN PHARMACEUTICAL ASSOCIATION
Adolfo Prieto 1649-203
Col. del Valle
03100 México D.F.
Phone: 524-09-93 534-53-97
Fax: 524-56-85
Contact: Dra. Yoloxochitl Bustamante

Presidente

DE FAERICANTES DE ARTICULOS
ION Y ARTESANIAS, A.C.
OF MANUFACTURERS OF
AND ARTS AND CRAFTS

564-45-64

a de Suárez

519-11-27

Núñez C.

LLANTAS

17-83



A8OCflACION NACIONAL DE EXPORTADORE8 E IMOTADORES
DE PLATEIA Y JORIA DE LA REPUELICA NEZ! CaA
SILVER AND JEWLERY IMPORTERS AND EXPORTERS
ASSOCIATION
Nadero 47-702
col.* Centro
06000 México D.F.
Phone: 512-20-16 510-32-00
Fax: 510-34-36
Contact: Sr. Kieber Mayer L.

Pros idente

ASOIACON ACONAL DE FABRICANfTES DE

HOME APPLIANCES MNUTFACTURERS ASSOCIATION
Bahia de Nallena 88 - Pimo 2

-24



A8OCIACION NACIONAL DE MAYORISTAS DE PARTES
DE AUTONO VILES A. C. (Z*&IMAPA>
AUTOPART WHOLESALERS ASSOCIATION
Dr. Lucio 127 - 202
Col. Doctores
06720 México D.F.
Phono: 578-35-27
Fax: 578-88-41
Contact: Sra. Yolanda Gallardo

Qerente General

.,IERS ASSOCIA

de obreq6n

-04
Muftoz L.

T STORES ASSOCIATION

254-62-20

SM CHAMBER

533-62-56



CANARA NACIONAL DE LA INDUSTRIA DE CURTIDURIA, A.C.
NATIONAL LEATHER INDUSTRY CHAMBER
Tehuantepec 255 - Piso 1
Col. Roma Sur
06760 México D.F.
Phone: 564-66-00 564-68-96
Fax: 574-25-55
Contact: Ing. Armando Guevara R.

Director

CAMMaa NACIONAL DE LA INDUSTRIA FARMACEUTICA (CANIFARMA)
NATIONAL PHARMACEUTICAL INDUSTRY CHAMBER
Cuauhtémoc 1481
Col. Sta. Cruz Atotac
03310 México D.F.
Phone: 688-94-77 688-98-17
Fax: 604-98-08
Contact: C.P.-Gilberto Mèndez T.

Director Administrativo

CADMA NACIONAL DE LA INDUSTRIA HULERA (CNIK)
NATIONAL RUBBER INDUSTRY CHAMBER
Manuel Ma. Contreras 133-115
Col. Cuauhtémoc
06500 México D.F.
Phone: 535-22-66
Fax: 535-89-17
Contact: Sr. Joaquin Escalante B.



CAMARA NACIONAL DE LA INDUSTRIA DE TR.ANSPOPRNAC ION <CANACINTRA>
NATIONAL MANUFACTURING INDUSTRY CHAMBER
San Antonio 256
Col. Ampliaci6n Nàpoles
03$849 México D.F.
Phone: 563-34-00 563-05-11
Fax: 598-94-67
Con~tact: Lic. Rober'to Sànchez de la Vara

Presidente

IJDUSTRIA TEXTIL (CANAINTEX>
STRY CHAMBER

.e Pérez C.

SINDUSTRIA DEL VESTIDO <CNIV) 222
rsRY CiIAMBER

588-39-34

bo A. Mondrag6n
Servicio

INÇZCLOPEDIAS DE MEXICof 9.1. DE C.Vo
.DITING COMPANY



PEDERACION MAc1OmýL DEUALEE
AUTON 1018E, A.C. (7ENATA)

NATIONAL FEDERATION OF AUTOMOBILE REPAIR SiHQPS
GÔimz Farias 756
Col. Csrtro
91700 Veracruz, Ver
Phone: (29) 31-50-04 36-02-24
Fax: (29) 32-83-0
Contact: Sr. Alelandro S&nchez Vizna

Prosiet

FO2IDO PM. EL. DEBARROX.LO ONUCI<M (PînloC)

1159 MéicoD.F.
Phone: 255-35-60 255-32-92



ALMAOIES AUERA S
<lurreri, BOdegaur
Preu idente Masarykc
Col. QCapultepec Mo
11570 México D.
Phone: 203-1311

531-8672
new: 327-

Fax: 726-34-50
Contact: Sr. Javie

Purchase

S

e

APPENDIX Il:
LIST OP MAJOR SUPE1W.ARXETB

.A. de C.V.
erà, Superama)
111
raies

399-4011 ext. 3620
direct
9111

r Lôpez Mancisidor
Vicepres ident

.A. de C.V.

Codinas A
1 Vicepresident

A. de C.v. (OXXO>
s

a California
3-03 57-23-01
3-02
lix
Purchasinq Manager

al 769-A

Clothing
~mndez

GenralMerchandise

N EXICANA B.A. de C.v.

740-4101 740-5612 740-4362



TIENDAS CUEDRAUI, S.A. DE C.V.
Av. Javier Rojo Gómez 400
Col. Barrio Sn. Pedro
09000 México D.F.
Phone: 685-53-22 686-90-22
Fax: 685-02-11
Contact: Sr. Benigno Oses

Comprador de Importaciones

TIENDAS DE DESCUENTO SULTANA, S.A. (SORIANA)
Av. de los Angeles 1732 Ote.
64510 Monterrey, N.L.
Phone: (83) 31-00-19 ext. 142
Fax:. (83Y 31-0.-84-
Contact: Sr. Carlos Alvarez

Gerente de Compras

TIENDAS DE LA UNAX
Ciudad Universitaria
04510 México D.F.
Phone: 550-50-64 550-50-65
Fax: 550-50-71
Contact: Sr. Gerardo Garcia A.

Subdirector de Adquisiciones

TODO S.A. de C.V.



APPENDIZ III:
IST O? MAJOR DEPARTMENT STORES

ASTOR DE MEXICO Y CIA. S.A. de C.V.
Uruguay 66
Col. Centro
06000 México D.F.
Phone: 521-44-50 and 53

lurchasing Director

DE HIERRO, S.A. DE C.V.

:o D.F.
i25-90-00 514-02-31
!07-27-46
,ic. Martin Urbina Villareal
urchasing Director

i PRANCIA, B.A.
>s y Mariano Otero
)ol
lajara, Jal.
:36) 22-24-70 22-35-68
:36) 22-82-48 47-21-00
;r. Manuel Berrospe
)urchasing Director

)E MEXICO, B.A. DE C.V.
:obedo 425 - Galeria

531-1388ý 50



Purchasing Director



WOOLWORTH NEXICANA, S.A. DE C.V.
Sudermann 250 -- Piso 2
Col. Polanco
11570 México D.F.
Phone: 250-50-99 254-78-55
Fax: 255-37-98
Contact: Sr. Jaime González

Purchasinq Director

[EXZICO S.A. de C.V.
nza 72

.-80
-00
Lâpez Vázquez

Lses

IC. V.
rte y Calle Deportiva km.1434
Sinaloa
.5-60-20
.5-55-91
lanuel Ley
.or
t are. various purchasing managers by area)

15 B.A. de C.V.

oand 22to 22



ALNACENES EARAGOZA S.A.
Rafael Buelna 187 Pte.
Col. Centro
80000 Culiacán, Sinaloa
Phone: (67) 13-44-00 13-45-20 13-45-86
Fax: (67) 16-10-41
Contact: Abel Barraza

Impors Coordinator

CENTRO COKERCIAL CALIPORNIANO S.A. de C.V.

Isabel la Católica 1915
Col. Centro
23000 La Paz, B.C.S.
Phone: (682) 2-58-77 2-43-60
Fax: (682) 5-39-70
Contact: Agustin Ruffo Velarde

Importa

TIENDAS DE DESCUENTO SULTANA S.A. de C.V. (Soriana)
Alejandro de Rodas 3102 A
Col. Cumbres
80 sector •

64610 Monterrey, Nuevo León
(83) 31-00-19

Fax: (83 31-07-84
Contact: Francisco Martin Borques

Owner

Av. Los Angeles 1732 Ote.
Col. Juana de Arco
64510 Monterrey, N.L.
Phone: (83) 31-00-19
Wav. qi 11-07-84



APPENDIX IV:
CHAIN STORES AND DISTRIBUTORS

1. ADIESIVES AND PAINTS

AUTOXOTIVOS, S.A. DE C.V.
Diego Diaz de Berlanga 251-B
Zona Industrial Nogalar
66480 Sn. Nicol&s de los Garza, N.L.
Phone: (83) 53-70-00
Fax: (83) 50-61-54
Contact: Francisco Pérez M.

Director General

S.A. DE C.V.

569-91-l

COMPL!I TS

DE C.V.



PINTURAS ATLAS MARLUX, S.A.
Poniente 146 No. 700
Col. Industrial Vallejo
02300 México D.F.
Phone: 567-19-22
Fax: 368-43-49
Contact: Ing. Juan José Lazoya

Director General

PINTURAS Y RECUERIMIENTOS MEXICANOS, S.A. DE C.V.
Independencia 2800
Col. Himno Nacional
78280 San Luis Potosi, S.L.P.
Phone: (48) 540-93 580-34
Fax: (48) 568-40
Contact: Ing. Luis Manuel Jiménez G.

Director General

PPG INDUSTRIES DE MEXICO, B.A. DE C.V.
Av. Presidente Juárez 1978
Col. Tepetlacalco
54090 Tlalnepantla, Mex.
Phone: 397-82-22
Fax: 398-30-90
Contact: Joel Hart

Presidente



2. . PPLANCES AND HOME ARTICLES

CEAIIi STORES

VIANA S.A. de C.V.

Rod.ri1guez
appliances

Huerta

mer durables

de C. V.

554-55-93

,es)



SALINAS Y ROCA, B.A. DE C.V.
Presidente Masaryk 169
Col. Chapultepec Morales
11570 México D.F.
Phone: 255-58-00 255-31-60
Fax: 255-58-96
Contact: Sr. Arturo Garcia Cruz

Subdirector de Compras
(chain stores)

SANDORNS XERMANOS, S.A.
Calvario 100
Col. Tlalpan
14000 México D.F.
Phone: 655-02-00 ext. 156
Fax: 655-71-17 655-31-55
Contact: Srta. Virginia Ariza G.

Gerente de Importaciones

655-31-44

L S.A. de C.V.

705-27-76

e Director

C.V.



EMPRESA DE COMERCIO EXTERIOR TADE S.A. de C.V.
José Maria Rico 212-701 and 702
Col. del Valle
03100 México D.F.
Phone: 524-82-73 534-34-69
Fax: 524-81-92
Contact: Gustavo trujillo

Imports Director
(appliances, electric apparatus, hardware, toys)

ECOLAB, S.A. DE C.V.
Av. Guillermo González Camarena No. 43
Col. Parque Industrial Cuamatla
54730 Cuautitlán Izcalli, Mex.

Local 6



CONSUMER ELECTRONICS

AUDIO SEOP S.A. DE C.V.
Rep. del Salvador 14-A
Col. Centro
06000 México D.F.
Phone: 518-28-60
Fax: 518-29-41
Contact: Lic. Jesús Ramirez

Jefe de Compras
(electronics)

CORPORACION ELECTRONICA INTERNACIONAL S.A. de C.V.
Pino 588
Col. El Aranal..
02980 México D.F.
Phone: 355-31-11
Contact: Eliso Esquivel Guerra

Purchasing Manager

ELECTRONICA DEL MORAL B.A. de C.V.
Rio Frío 419
Col. Agricola Oriental
08500 México D.F.
Phone: 558-06-33
Fax: 758-66-06
Contact: Rogelio Barba Martin

Import Manager
(electronics)

ELECTROPARTES DE MATAMOROS, S.A DE C.V.
cral. Lauro Villar Km. 4 No. 700 H



ELECTRONIC2I PRECIBION S.A. de C.V.
Urb~ina. 22
Fracc. Parquer Irdustrial Naucalpai
53470 Naucalpan, México
Phione: 576-20-75 576-70-99
Fax: 359-21-37
Contact: Angélica Pérez



CMCIL lys S.A. de C.Y.
Dr. Olvera 15
Col.* Doctores
06720 Mléxico D.F.
Phonie: 588-21-00 588-23-52
Fax: 761-81-52
Contact: Roberto Shimizu

Imports
(presents, kitchsn articles)

COMI<EALIZADORA ALlPA B.A. de C.V.
Ejército Nacion&I. 423 pisQ 2
Col. Granada
1120 Mé6xico D.F.
Phone: 203-72-8,~ 20'3-01-05
Fax: 254-62-43 525-12-64
Contact: Aslam Cohen Bissù

Director Gneal
<tabl.ware)

. de C. V.



IMPORTADORA SOYITA, S.A. DE C.V.
Av. 1 No. 34
Col. Sn. Pedro de los Pinos
03800 México D.F.
Phone: 272-07-55
Fax: 272-40-60
Contact: Sr. Efrén DerechIn G.

Director General

INDUSTRIAS LA VASCONIA, S.A. DE C.V.
Norte 45 No. 860
Col. Industrial Vallejo
02300 México D.F.
Phone: 567-07-33
Fax: 368-04-72
Contact: Lic. Miguel Angel Huerta P.

Director General
(Kitchen articles of steel and aluminum)

MCR IMORTACIONES, S.A. DE C.V.
Poniente 128 No. 787 A
Col. Industrial Vallejo
02300 México D.F.
Phone: 368-79-51 54 y 64



ONEIDA NEXZICANA, S.A. DE C.V.
Atomo 12
Parque Industrial
53370 Naucalpan, Mex.
Phone: 358-80-09
Fax: 576-65-25
Contact: Ing. Jesús Villarreal G.

Gerente de TrAfico
(tableware)

TABLE TOPS DE MEXZICO, .A. DE C.V.
Monte Altai 215
Col. Lomas de Chapultepec
11000,.México .DF.-
Phone: 202-79-84 202-09-77
Fax: 520-82-24
Contact: Lic. Rafael Romero Torre,

Director Operativo
(china-, kitchen, tableware)

PRONOCIONES MASIVAS, S.A. DE C.V.



KRIEL INTERNACIONAL# S.,A.-DE CV.
Oso 69
Col. del Valle
03100 México D.F.
Phone: 534-57-15 524-54-98
Fax: 524-53-58
Contact: Sr. Enwiqus Leal

Gerente

ta Gtl
mercial

C. V.

*de Mex.
755-02-90



3. BOOKS, PERIODICALS AND NEWSPAPERS

AMEICAN BOORSTORE, s.A.
Madero 25
Col. Centro
06000 México D.F.
Phone: 512-03-06
Fax: 518-69-31
Contact: Robert C. Hill

Director General

AGENCIA DE SUSCRIPCIONES, S.A. DE C.V.
16 de Septiembre No. 6 - 402
Col. Centro
06000 México D.F.
Phone: 512-73-54 521-04-61
Fax: 521;61-44
Contact: Sra. Berta Covarrubias

CASA DEL LIERO
Av. Coyoacán 1955
Col. del Valle
03100 México D.F.
Phone: 604-70-13
Fax: 604-69-14
Contact: Srta. Isaura Jurado

Jefe de Compras

DISTRIBUIDORA 'AMERICAN BOOK S.A. DE C.V.
Constituyentes 920
Col. Lomas Altas
11950 México D.F.
Phone: 570-01-73 259-11-73



HPAPL1A, B.A. DE C.V.
Antonio Casa 142
col. Sani Rafael
06470 M(éxico D.F.
Phone: 546-07-19
Fax: 705-37-38
contact: Jaime Arv:

S.A. DE C.V.

aDE C.V.



EDEI'S DIGEST MEXICO, S.A~. DE C.V.
Lomas de Sotelo 1102
Col. Lomas de Sotelo
11200 México D.F.
Phonie: 358-91-55 ext. 136
Fax: 395-15-42
Contact: Lic. Mario Andrés Muftiz R.

Gererite de Compras



4. COSMETICS, TOILETRIES & PHARMACEUTICALS

ANTERA S.A. de C.V.
Pestalozzi 578
Col. Narvarte
03020 México D.F.
Phone: 543-42-55 to 59
Fax: 687-34-57
Contact: Erika Luhz

Traffic Manager
(perfumes)

C.V.
del Norte 5152

chasing Manager

DE C.V.

(ext. 123)

46-76



TARXACIA PARIS
República del Salvador 97
Col. Centro
06080 México D.F.
Phone: 709-53-49
Contact: Clementina Torres

Jefe de Compras
(stores)

FARMITALIA CARLO ERBA S.A. 4 C.V.
Miguel Angel de Quevedo 555
Col. Romero de Terreros
04310 México D.F.
Phone: 554-12-11
Fax:,, 554-88-28
Contact: 'Jorge Mateos

Imports

FINARTE S.A. de C.V.
Recreo 36
Col. del Valle
03100 México D.F.
Phone: 524-90-22
Fax: 534-14-56
Contact: José Antonio

Manager

534-14-56

Arellano de la Garza

ORAL - B LABORATORIO, B.A. DE C.V.
José Ma. Rico 221

-70 al 79
-34
an Carlos Mi
t Compras de

DE QUIMICA

Chimalistac

al 14



S. C LOTE AND APPAREL

ACTION WEST DE MEXICO# S.A. DE C.V.
Plan de Guadalupe 3344-
col. Nechor Ocampo
32380 cd. Ju&rez, Chi1h.
Phone: (16) 13-32-99
Contact: Lucrecia Alcaraz

Gerente General

lérez Meza
ýsing Manager

DE C. V.

,lda

INTERCAMBIO S.A. de C.V.

- 1 ZL _;



IMPORTACIONES ITALIANA8, S.A. DE C.V.
Horacio 931
Col. Polanco
11560 México D.F.
Phone: 531-50-64 531-52-63
Fax: 545-25-51
Contact: Sr. Jaime Tarlovsky

Director

OTTO REPRESENTACIONES, S.A. DE C.V.
Julio César 601
Col. Fuentes del Valle
66220 Garza Garcia, N.L.
Phone: (83) 56-24-31
Fax: (83) 35-85-5.9
Contact: Ing. Victor Salgado E.

Director General

XIGE LIFE
Gante 4 - Mezzanine
Col. Centro
06000 México D.F.
Phone: 512-52-73 512-20-87
Fax: 521-27-48
Contact: Sra. Raquel Castellanos

Jefe de Compras
(stores)

r. v 
de.4 1148



SUBURBIA S.A. DE C.V.
Blvd. M. Avila Camacho 487
Col. Periodista
11220 México D.F.
Phone: 395-10-88
Fax: 557-16-61
Contact: Sr. Juan Manuel González Menéndez

Jefe de Compras
(chain stores)

TIENDAS CHALITA, B.A.
Félix Palavicini 1996
Col. Guadalupana
44220 Guadalajara, Jal.
Phone: (36) 53-11-50 53-07-12
Fax:- (36) 53-31-97
Contact: Srta. Marisela Maldonado

Coordinadora de Compras

DE MEXZICO, S.A. DE C.V.
145 - Piso 5

.coechea L.

DE C.V.
ý30

ext. 140

liguel Garaicochea
e Importaciones



6. POOTWEAR AND LEATEER GOODS

CALÉADO SANDAK S.A. de C.V.
.Av. Tláhuac 105
Col. Sta. Isabel Industrial
09820 México D.F.
Phone: 670-87-44 582-34-83
Fax: 582-34-83
Contact: Bernardo Damián

Import Manager

LEATHER

ALTRO, S.A. DE C.V.
Calz. a la Venta 25
Col. Complejo Industrial Cuamantla
54730 Cuautitlán Izcalli, Mex.
Phone: 873-87-77
Contact: Ing. Fernando Sandoval

Director General

PELETERIA MENDELE S.A. DE C.V.
Peralvillo 26
Col. Centro
06200 México D.F.
Phone: 526-62-93 529-41-85
Fax: 529-06-14
Contact: Sr. Manuel Kuba

Jefe de Compras



7. .GME8 AND TOYS

ARA JUGUETERLW
Insiargentes Sur 2453
Col. Sn. Angel
01000 México D.Y.
Phone: 548-67-70
Fax: 548-25-88
Contact: Sr. Jorge Moji a

Jef e de Coiupras

EL REFUGIO S.A. DE C.V.

524-35-83

Anduaga

S.A. de C.V.

Kikuchi
ig and Machinery Manager

de C. V.



DUNCAN, B.A. DE C.V.
Fama 403
Fracc. El Milagro
66600 Apodaca, N.L.
Phone: (83) 34-00-81
Fax: (83) 34-00-81
Contact: Rayford B. Britton

Director General

EXPRESA DE COMERCIO EXTERIOR TADE S.A. de C.V.
José Maria Rico 212-701 and 702
Col. del Valle
03100 México D.F.
Phone: 524-82-73 534-34-69
Fax: 524-81-92
Contact: Gustavo Trujillo

Imports Director
(appliances, electric apparatus, hardware, toys)

GRUPO VON HAUCKE, S.A. DE C.V.
Salamanca 34 - Piso 3
Col. Roma
06700 México D.F.
Phone: 511-20-06 511-2
Fax: 398-75-84
Contact: Srta. Blanca Castañe

Compras

2-66

da H.

A. DE C. V.

01020 MN
Phone:
Fax:
Contact:

524-50-67

204



MAGISTRONI, S.A. DE C.V.
Calle Sta. Rosa 69-A
Col. Ex-Hacienda Coapa
14330 México D.F.
Phone: 679-00-88 672-56-33
Fax: 684-48-41
Contact: Lic. José Guerrero Casares

Jefe de Importaciones

Op INTERNACIONAL, S.A. DE C.V.
Palanque 579 A
Col. Vértiz Narvarte
03600 México D.F.
Phone: 605-43-42
Fax: 605-51-81
Contact: Sr. Fermin. Gonzàlez-

Director General

PLASTICO8 LODELA, S.A. DE C.V.
Av. San Lorenzo 67
Col. Paraje San Juan
09830 México D.F.
Phone: 685-66-33 685-67-58

Lara



HARDWAE

BLACK a DICKER, S.A. DE C.V.
Bosques de Radiatas 42
3a. Secci6n de Bosques de las Lomas
05120 Méôxico D.F.
Phone: 586-93-03 586-94-83
Fax: 325-09-94
Contact: Ing. Joué Ma. Gonzàlez L.

Director General

BOXER S.A. DE C.V.
Av. 16 de SeptieEbre No. 58
Col. Centro
06000 México D.F.
Phone: 542-45-60 542-45-63
Fax: 521-17-07
Contact: Pedro R. Boker

Director General
(stores)



EXPRESA DE COMERCIO EXTERIOR TADE S.A. de C.V.
José Maria Rico 212-701 and 702
Col. del Valle
03100 México D.F.
Phone: 524-82-73 534-34-69
Fax: 524-81-92
Contact: Gustavo trujillo

Imports Director
(appliances, electric apparatus, hardware, toys)

PERRETERA LABACO, S.A DE C.V.
Alh6ndiga 12 A - Piso 2
Col. Centro
06060 México D.F.
Phone: 542-42-65
Fax: 542-1916
Contact: David Gorbach

Presidente
(stores)

FERRETERIA EUZEADI, S.A. DE C.V.
Guaymas 6
Col. Roma
06700 México D.F.
Phone: 208-58-02
Fax: 207-54-14
Contact: Sr. Andoni Belausteguigoitia



HERRAXIENTIA STALEY, B.A. DE C.V.
Autopista Méx - Puebla Km. 124
Puebla, Pue.
Phone: (22) 49-53-00 49-53-86
Contact: Sr. Oscar Guerrero R.

Jefe de Importaciones
(stores)

MORPIN Y CASARIN, S.A. DE C.V.
Dr. Balmis 222
Col. Doctores
06720 México D.F.
Phone: 588-82-66
Fax: 761-65-74
Contact:. Jorge. Morf-in N. -

Director General

BANI HAYEX PERRETERIA, S.A. DE C.V.

Carr. a Villahermosa Km. 102
Col. Las Américas
96480 Coatzacoalcos, Ver.
Phone: (921)464-90 y 91 470-00

Fax: (921) 462-99
Contact: Sr. Irán Estrada C.

Gerente de Tráfico
(stores)

SEXIGUCEI
Calz. del Hueso 480
Co-. Los Girasoles-
04920 México D.F.
Phone: 679-34-34
Fax: 679-91-82
Contact: Fernando Pefña

Jefe de Compras
(stores)

TECNICA AERO INDUSTRIAL, S.A DE C.V.
A., V1nm"-,A AArpa Mexicana 408-A



9. LIGXTING FIuTURES

APREC
Av. Revolucjôn 1349
Col. Tlacopac - Sn. Ange.
Ph~one: 593-29-51
Fax: 680-46-98
Contact: Gustavo Avilés

Jef e de Coxupras

5j .A. DE C.V.
-Pte- No. 25

-34-00

34-11-01

*ano V.

DE C. V.
.0 7515

17-32-27



DE C. V.

Blanco

. 16

Contact: risia Jurado N.
de Importaciofles

rte 16

i, Edo. de Méx.



10.* OPTICAL

antes Saavedra 25

D. F.
)-04-99
Lôpez Castro

'e de Compras

ntes

É47-40-40

i6n Gonzàlez

Blanco



OPZCA SOLA DE MEXICO, S.A. DE C.V.
Calle Siete Sur 1111

>ie.a de Otay
22500 Tijuana, B.C.N.
Phone: (66) *23-37-33 23-41-18
Fax: (66) 23-37-34
Contact: Ing. Alejandro Flores M.

Adinistrador Unico

B.A.

579-07-59

DE C.V.



Il. PHOTOGRAPRY

DISTRIUIDORA POTO PRODUCTOS B.A. de C.V.
Puebla 326 local 4
Col. Roua
06700 México D.F.
Phone: 286-95-34 286-95-48
Fax: 286-87-65
Contact: Evaristo Barrigôn Barrera'

General Manager

FOTOGRAPICA, S.A. DE C.V.

682-66-96

AMER1CAA S.A. DE C.V.

82-28-49

C'. 



POTOSI8TEVh8 S.A. de C.V.
Miguel. Auçel de Quevedo 452
Col.. Coyoacàn
04000 Mé6xico D.F.
Phone: 554-79-26
Contact: Daniel Goudet

Director
(stores)



2. RECORDS

-. DE C. V.

, S.A. DE C.V.

hinianca

341-25-60

191' - Piso2



SALA NARGOLIN
Côrdoba 100
Col. Roema
06700 México D.F.
Phone: 207-67-02
Fax: 514-15-68
Contact: Sr. Carlos Pablos

Jefe de Compras
(stores)

SONZDQ ZORBA# S.
Liverpool 123
Col. Juàrez
06600 México D.F.
Phone: 514-61-28 514-"-83
Fax: 207-88-85
Contact: Ar3uando de Aquino

Jefe de Coiupras

B.A. DE C.V.



13. REPRIGERATION AND AIR CONDITIONING

AIREZE MEXICO, S.A. DE C.V.
Emilia'Calvillo 828 Sur
Col. Barreal
32040 Cd. Juárez, Chih.
Phone: (16) 14-99-11
Contact: Ron Bacchus

Vicepresidente

BUFFALO FORGE, B.A. DE C.V.
Carr. México - Querétaro Km. 33.5
Col. Telpalcapa
54769 Cuautitlán Izcalli, Mex.
Phone: 873-19-10
Fax: 873-t8"44
Contact: Ing. Julio Segura

Gerente de Planta

CONTROLES Y SERVICIOS, S.A.
Prot6n 117
Parque Industrial Naucalpan
53370 Naucalpan, Mex.
Phone: 358-27-62 358-27-74
Fax: 358-27-74
Contact: Ing. Onésimo Sánchez

Director General

GRUPO TORREY
Av. Los Angeles 2904, Oriente ACol. Industrial Nogalar
66480 Sn. Nicolás de los Garza, N.L.

:-guez



INGENIEROS EN REPRIGERACION, S.A. DE C.V.
Sta. Ma. la Ribera 142
Col. Sta. Ma. La Ribera
06400 México D.F.
Phone: 541-47-60
Fax: 541-24-95
Contact: Ing. Job R. Montesinos

Gerente General

PURIFICACION DE AIRE MEXICANA, S.A. DE C.V.
Av. la. de Mayo No. 85
Col. Sn. André Atenco
54040 Tlalnepantla, Mex.
Phone: 565-52-00 390-90-22
Fax: 390-5*lm4
Contact: Ing. Giancarlo Zuccher

Gerente General

REPRIGERACION Y REPUESTOS MONTERREY, S.A. DE C.V.
Lombardini No. 2355
Col. Benito Juárez
64420 Monterrey, N.L.
Phone: (83) 33-42-00
Fax: (83) 33-72-57
Contact: C.P. Roberto Morales Garza



14. SCALE8 AND EAIRCES

KEERICK DE MEXICO, S.A. DE C.V..
Parral 78 - Piso 6
Col. Condesa
06140 México D.F.
Phone: 286-35-44
Fax: 553-40-63
Contact: H.L. Foester

Adiuinistrador Unico



de C.V.



Limón

1 .A. DE C.V.

709-33-42

lominguez



wND WRITING ARTICLES

S.A. DE C.V.



rEIN. S.A. Du C.V.
ilvador 66

-95-66
-09-96

(stores)

istein K.
anoral

ESCOLAR
.tar 118

670-82-38

DE C. V.

Luna

C. V.

la Torre

articles)



DE C. V.
745 Sur - Desp. 202

-32 45-12-36
+-36
,el BenItaz y Cuevas



17. TEXTILES .

DE C.V.

S.A. de C.V.

Ria

C.V.



575-91-76

Piso 2



18. TIRES

COMPARIA KULERA EUZKADI, S.A.
Lago Xochimilco 364
Col. An&huac
11320 México D.F.
Phone: 545-65-40
Fax: 203-26-08
Contact: Sr. Richard Grano

Director General
(stores)

COMPAUIA KULERA GOODYEAR OXO, S.A. DE C.V.
Carr. Puente de Vigas a .Cuautitlàn Km. 14.5
54900 Tultitlán, Mex.
Phone: 565-40-22.
Fax: 872-32-04
Contact: Sr. Hugh Pace

Director General
(stores)

ComciaL LLANTERA SULLIVAN, S.A. DE C.V.
Heli6polis 210
Col. Claverla
02000 México D.F.
Phone: 396-96-50 396-96-51
Fax:. 396-59-47
contact: • Sarah Buenrostro

Jefe de Compras

LLANTERA AUTOXOTRIU, S.A. DE C.V.
Circuito Ingenieros No. 5
Satélite,- Edo. de México
Phone: 374-00-27 374-06-43
Fax: 393-68-52
Contact: Lic. Carlos Rosete

Jefe de Compras

SYROLEX, S.A. DE C.V.
Homero 404-601
Col. Polanco
11570 México D.F.
Phone: 531-98-55
Fax: 203-93-90
CoDtact: Sra. Martha S. Ortiz

Encargada de Importaciones
(Accesorios automotrices)
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