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Raised On It.

Did it ever occur to you
that the selling of

Robinson’s Patent Barley
will gain you a class of customers well able to 
pay for the Best of everything?

Never tried it ! Well send a list of your family 
customers, we will send them samples then 
watch how they will ask for Kobineon’s I’atent 
Harley.

There’s good money in it for you. Try it Send 
us your list.

Frank flagor & Co., 403 St. Paul Street, Montreal, Agent» for the Dominion

YOU CANNOT AFFORD 
TO ANNOY YOUR 
CUSTOMERS

FOR COOK INC I* UR POSES, 
PUDDINGS, DESSERTS, 
BLANC MANGES, Etc.

Benson’s
‘Prepared" Corn**i

is your must reliable recommendation. 

“THE ORIGINAL YELLOW PACKAGE"

RECOMMEND

Edwardsburg'
“Silver Gloss”
Starch

when you are asked for the

Beat
Laundry-
Starch

EDWARDSBURG STARCH CO., Limited
M Prsnt St. last, 

T9MNT« tnt.
Werfca, 

OAEDIMAL, I
164 SI. «

M0NTB1ÂL, F «.
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There’s Money In It.
There’s a large business to be done in 

Burton’s All-Healing Tar Soap.
A 1. It is a pure high-grade antiseptic soap.

2. The ideal soap for Doctors, Surgeons, 
Dentists, Medical Students and Nurses. With

^ this class ot people it sells largely.

a 3. Every home is visited by sickness or
accident ; therefore, Burton’s All-Healing 
Tar Soap has a place in every home.

^F 4. For cleansing the hair and scalp it is
very beneficial. aiüV

5. It is used by many of the leading 
hospitals throughout Canada.

9 6. It bears a good profit and is a good
seller.

A Vital reasons why you should sell 3 B

Burton’s All-Healing 
Tar Soap

One of the excellent lines manufactured by
Albert Soaps Limited, Montreal

/«

CANADA’S STANDARD
FOR

REFINED SUGAR
ManuTaoturoH by

THE

CANADA SUGAR REFINING GO.
LIMITED

Montreal

Molasses
We are prepared for

SPRING TRADE
with a splendid assortment of the Standard 

Grades:

Extra Choice Porto Rico, Lion Brand, 
Cintron Brand, Beaver Brand, &c.

Fancy Barbados Syrup, Choice Barbados 
Grocery.

SEND FOR SAMPLES AND PRICES

Dominion Molasses Co.,
LIMITED

Halifax, - Hova Sootla
Agents

0*0. MUSSON A CO., ... TORONTO 
JOHN W. BICKLÆ « OHMMMINO, HAMILTON
O SO. Ht OILLAOMM, ... LONDON 
JOCMRH CARMAN, .... WINNHHM



Four Famous Brands
that are “On the Square”

Codon's
Macaroni

Made only from 
Russian wheat from Tagan 
rog. Light, white, tender, 
delicate Macaroni put up in 
handsome packages. Maca
roni that never varies its 
high quality. Macaroni that 
is always “on the square.”

Griffin & Skelley’s 
Seeded Raisins

No other special 
patented process for seeding 
raisins compares with that 
owned by (Jritlin & Shelley. 
It is almost human in its 
workings. Grown, picked, 
cured and packed in the larg
est vineyards on the Pacific 
Coast. Always highest quality 
and always “on the square.”

“Shell Brand” 
Castile Soap

ccw<u,

■ M,UI Dt

Contains t>7 per cent, of pure 
oil, instead of GO per cent, as 
in the ordinary Castile Soap 
of trade. In Bars and Press
ed Cakes. The leading brand 
of highest quality in the Do
minion.

“ Thistle"

Canned Fish.
Canned Daddies, 

Kippered Herring, and Her
ring and Tomato Sauce. 
Clean, delicate, rich in flavor. 
The ‘ Thistle ” Brand stands 
at the head of all others be
cause it belongs there.

Beware of imitations.

Arthur P. Tippet dr1 Co., Agents
<V Place Royale, Montreal 

2o\ Front St. East, Toronto
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t BROKERS' DIRECTORY
Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of The Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies.

T

BARBADOES, W

JONES & SW A N
GENERAL COMMISSION MERCHANTS AND 

SHIPPERS OF WEST INDIA PRODUCE.
Cable Address -Joneswan, Barbados.
Codes used—Liebt-rs, Western Union, A. B < , 

Watkins' Scott's anti Private Codes.
Represented by John Farr, 1*0 Pearll St., New 

York ; L G. Crosby, tit John, N. B. ; Mitchell &. White
head, Quebec : Rose & i,aiiamme, Montreal ; <*eo 
Mussoii & Co., Toronto; J. C. LeQuesne, Paspebiac.

CALGARY

The Dominion Brokerage Co.,
Wholesale Limited

Commission Merchants and Brokers
CALGARY and EDMONTON, ALBERTA

Excellent Trade Connection 
Highest References

WESTERN CARTAGE CO.,
Cartage and Warehousing

Storage ami Brokerage for Eastern Wholesalers. 
Handling and Forwarding of CAR SHIPMENTti. 
largest and Best equipped STORAGE Facilities in 

the WEST.

CHARLOTTETOWN, P E I

HORACE HASZARD
IMPORTER of Refined and Raw Sugars, Barbados
------------------- Molasses, Flour and Cornuieal.
EXPORTER of Cheese, Butter and Canned Goods.

AGENT in Canada and the United States for the 
-------------famous Brahmin Tea.

Charlottetown, Prince Edward Island.

HALIFAX. N.S.

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE 

HALIFAX, N.S.
Manufacturers' Agents aqd Commission Brokers.

WAREHOUSEMEN
Domestic and Foreign Agencies solicited. 

Highest references.

nOTREAL.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

TEL. MAIN 778. BOND 18.

H. J. STEVENS
126 Board of Trade, - Montreal

Wholesale Brokerage

Beans, Boiling Peas, Flour, Oats

MOOSE JAW.

THE MOOSE JAW FRUIT & PRODUCE CO.
D. STAMPER. Prop, 

wholesale Agents and Jobbers 
Fruits, Groceries, Tobaccos, Cigars, etc.

Correspondence Solicited.
P.O.Box 238, MOOSE JAW, Sask

Office, 8 Main Street.

TORONTO.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

W. E. BIDWELL
Broker and Commission Merchant 

27y, FRONT ST. EAST 
TORONTO

MacLAREN IMPERIAL CHEESE CO.
Limited

AGENCY DEPARTMENT:
Agents for Grocers' Specialties and Wholesale 

Grocery Brokers.
Correspondence solicited. Address all com

munications to our head office.
26 Front St. East, Toronto

Offer Few Cars 
CHOICE

CORN
W. H. MILLMAN & SONS

Grocery Brokers 

TORONTO

2

McGAW & RUSSELL
Manufacturers’ Agents and Importers 

48>/2 Front St. East, Toronto
Highest References Correspondence Solicited

Phone Main 2647

W. G. Patrick & Co.
Manufacturers’ Agents

and
Importers

29 Melinda St., Toronto

C. E. KYLE 8. HOOPER

KYLE & HOOPER
Wholesale Grocery Brokers and 

Manufacturers’ Agents
Toronto

Commissions solicited
27 Front St. E.,

Highest references

QUEBEC.

P. W. CARRIER
COMMISSION

GROCERIES, FLOUR, CRAIN
Domestic aid Foreign Agencies Solicited. 

Hochelaga Bank Building, 
QUEBEC.

WINNIPEG.

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE. 

Correspondence solicited. Established over 12 years

George Adam & Co.
Wholesale Brokers and Commission Merchants

Winnipeg, Manitoba

Winnipeg Storage
in BOND or FREE

For all kind* of Merchandise. 
Negotiable Receipts Issued. 

Low Insurance

TEES & PERSSE Limited
Wholesale Brokers and Warehousemen 

WINNIPEG CALGARY EDMONTON

(Continued on page 54.)



never tire of 
selling

Your customers will 
never tire of using it

small package—
We are now packing

COLD MEDAL

tock it. It pays 
well and brings 

new trade.

£ very tin guaranteed 
by

THE CANADIAN GROCER

It's easy to discover 
the reason why

“NORKA
Is such a favorite 
amongst the legions 
of breakfast foods

It’s
'different from all 

the others 
flavor is di

ed by none other
—the only cooked

OAT on the mar
ket

-an all-year-round 
seller, and

—profitable for you 
to handle.

A trial case will 
bring repeat 

orders

Sold by All Live Jobbers
If your wholesaler 
does not handle it 
write direct to

The

Western Milling Co.
TORONTO

Limited

Merit tells
For

standard of 

QUALITY

BLUE
RIBBON
TEA
BEATS

THEM
ALL

from

25c. ,o
$1,00 per lb.

It’s a trade winner

THY A 
SAM HU’.
V A S K

The

Blue Ribbon Tea
CO., Limited

12 Front 8t. E.

TORONTO

3

D5D
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THE 20th CENTURY TEA
It is almost superfluous to explain that 

the tea of the 20th Century is Cêylon Tea.
Every grocer who has watched the de

velopment of the tea trade knows that from 
its first introduction

CEYLON TEA
has appealed to the taste of consumers in a 
remarkable way. Other teas have (alien away 
and given place to the Ceylon product where- 
ever they have come in contact.

There is only one explanation for this 
—the inherent merit of the tea of Ceylon. 
Otherwise Ceylon tea could not have main
tained the precedence it so pre-eminently
enjoys.

The Grocer who specializes on Ceylon 
tea is building on a sure foundation.

Ceylon Tea
Green The Tea of th$ Century. Green
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1906 PACK

Our 1906 pack Fruits, Vegetables and Meats will be, as 
usual, of the very best quality.

Our factories are now being overhauled, and the newest 
machinery is being installed where necessary.

We have now over thirty of the most modern-equipped 
factories in the world.

Our factories being situated in the midst of the Fruit 
and Vegetable Farms of Canada, ensures goods being 
packed when at their best.

Our processors have had over a quarter of a century’s 
experience in canning and preserving.

Quality and Cleanliness is the policy rigidly enforced 
at each of our thirty factories.

Our 1906 pack will be the best ever packed anywhere. 
We guarantee the quality of all our goods.

Remember the brands, viz. : “ Canada First,’ “Auto," 
“Little Chief,” “Log Cabin,’’ “Horseshoe,” “Lynnvalley,” 
“Maple Leaf,’’ “Kent,’’ “Lion, ’ “Thistle,’ “Grand River ’’
“Jubilee,” “White Rose,” “ Deer, ” “Globe,’’ etc.

If you want pleased customers stick to our brands 
exclusively.

CANADIAN CANNERS, Limited

6
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HAVE STOOD THE TEST
Old Homestead Brand Canned Fruits and Vegetables have 

stood every test to which they have been subjected and with 
every test stand higher in the estimation of the trade.

The reason of this stability is simple—QUALITY. The 
Old Homestead Canning Company built their factory when they 
did and where they did because they believed they could put up 
a better line of canned goods than had yet appeared on the 
Canadian market.

Old Homestead Brand
CANNED GOODS

were to stand for what was best in the Canadian Canned Goods 
trade.

There was no doubt that the Picton district produced the finest vegetables 
and fruits in Canada.

There was no doubt that the factory erected by the Old Homestead Can
ning Company was the most up-to-date and sanitary factory in Canada.

There is no doubt in the minds of those who have used the Old Home
stead Canned Goods that the Old Homestead people know how to handle 
their choice fruit atfffadmirable factory to get the best results.

Those best results have been materialized in the

OLD HOMESTEAD BRAND
Old Homestead Brand goods are found from the Atlantic 

to the Pacific.
They have given the best satisfaction wherever used. If 

you have never sold Old Homestead try them this year. Don’t 
delay. Get your order in early.

THE OLD HOMESTEAD CANNING CO., LIMITED
PICTON, ONTARIO

6
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14,000,000
PACKETS ANNUAL SALE CEYLON TEA

This is a certificate of Character, “Indisputable*
Therefore,
To use “SALADA” Ceylon Tea as a Leader "/S WISDOM 

To accept substitutes "/S FOLLY”

As every grocer requires a brand that sells and ,
pleases all classes, “not to ornament his shelves.” LUbluAL .

Black, Mixed or ) Sealed Packets only.
Natural Green \ Wholesale Terms and Samples from

SALADA,” TORONTO or MONTREAL

PURE AND WHOLESOME. 
ONE POUND CAN 25o

Pqwdkr

teüüUilî

E.W.GILLETT tSSffSS
TORONTO. ONT.

Awarded fledel end Diploma at World'a Fair, St 
Loula, Mo., 1904

Prepare for the outing and picnic 
season by keeping well-stocked in

STERLING
BRAND

PICKLES
None will give greater satisfaction. 

None count more in cultivating a pleased 
customer

—Sold by all jobbers.

Made in Canada by

THE T. A. LYTLE GO., Limited

TORONTO, CAN.

T
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The Salt that 
Saves Money and Time

for You
time then, and you save money too. Waste no time and you 
really worth while to spend useless energy in an endeavor to 
trade ? We think not.

Windsor Salt is the standard because so often used for 
“as pure as Windsor Salt” used everywhere to-day. You don’t 
have to argue with a customer over its merits—its quality is 
too well known. It’s pure white, dry, crystalline. It is nothing 
but salt.

You lose more than we do by not stocking up with it— 
lose time, lose money, lose trade.

THE CANADIAN SALT CO., Limited
Windsor, Onl.

“Time is money”—save 
waste no money. Is it 
push inferior articles of

comparison—you hear

Windsor
Table
Salt

SWl fcT pidÇLESj

ÇpjjCKLËSj
^'O-ûriphingleCO

Dweh5ound.0kt

“Queen Quality Sweet Pickles 
are full of spice,

And that is what makes them 
extra nice.”

Of course there's not loo much 
spice—just the right quantity. 
The pickles are solid and firm 
too, and never lose their original 
flavor. The vinegar used is the 
purest pickling vinegar obtain
able—not commercial acid vine
gar with colorings and other 
substitutes. This latter forms a 
part of so many pickles that one 
is justified in designating them 
“Bottled Poison.” Ycu can sell

Queen Quality 
Sweet Pickles
at the same price as the inferior 
goods and yet get a handsome 
profit for yourself.

Does the opportunity to do a profitable and satisfactory 
pickle trade appeal to you ?

TAYLOR & PRINGLE CO., Limited
Sole Agents for

“Perry’s Worcestershire Sauce"
Owen Sound, Ont.

Matches
If you want to be well matched 

we will match you.

The Improved Match Co.,
Limited

MEAD OFFICE :

409 BOARD OF TRADE,
MONTREAL

FAOTORY :

DRUMMONDVILLE,
QUE.

Tel. Main 3244

8
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The letter quoted opposite is one which 

makes a man feel that there is something 

more in business than the mere taking and 

filling of orders.

The favors accorded this customer were 

only such as I hope to be always willing to 

grant to anyone who is dealing with me.

T. H. ESTA0ROOKS

______ ______N. S., May 22 06.
T. H. Estabrooks, Esq.,

St. John, N. B. :
Dear Sir,

In reply to your favor

Referring to your ad. in The Maritime 
Merchant, April 19th, I have not read any 
more truth in as few lines as I found in 
these, especially the part “ Reasonable 
favors are granted pleasantly.”

I applied it to myself, but added “un
reasonable favors as well.”

Thanking you very kindly,
Yours truly,

REI ROSE TEfl “is Good Tea”

GREIG’S
WHITE SWAH

PREPARED

COCOANUT

In cocoanut you want something true in flavor, fine in 
texture, bright in color, good in appearance, and pleasing in 
taste. Something that will not grow rancid quickly, thus 
causing you loss and annoyance.

That’s the kind we make—beautiful long threads that 
will satisfy the most exacting.

An important point, too, is that it does not cost you any 
more—perhaps not as much—than inferior and poorly-made 
cocoanut.

Our WHITE SWAN guarantee is behind every pound.

Try a lot, and if all we claim for it is not abundantly 
proved, send it back at our expense.

Samples and quotations cheerfully sent on request

THE ROBERT 6REIG CO., Limited," TORONTO
»
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HAPLESUGAR
We have received first consignments of

Choice Pure Beauce Sugar
in assorted sized blocks.

Write the QUEBEC OFFICE tor prices
We guarantee our goods

ABSOLUTELY PURE

D. RATTRAY <& SONS
Quebec Montreal Ottawa

I jmb Ap'p plums';

PE'ARJ

ioM I if.003*111 Its

Because they are

THEY

Sell
Well

Show 
a Nice 
Profit

Give
Satis
faction.

l
WHY?

CANADA’S BEST
ROSE & LA FLA MME, - - MONTREAL

Make a Specialty 
of Specialties

Money is made in hand
ling good specialties, such
as

Paterson’s
Worcestershire
Sauce.

It pleases your customer, 
is easy to sell, because 
low in price, and there is 
money in it for you.

0
MAI STEMS

ATERSON 4,5
CKtltOYKEPA
GLASEO

ROSE & LAFLAMME 
Agents - Montreal,

10
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JHEWELLKNOWN 
AND RELIABLEIOurable—Economical

3000TONS50LDYFARLY CAKu
QUN PASTE
O StovePolish

Don’t Take Any Chances
Neither RISING SI'N Stove Polish in 

Cakes nor SI'N PASTE Stove Polish in tins 

contains anything inflammable or explosive. 

They are absolutely safe in the hands of the 
user. The sale and use of inferior /stove 

polishes often result in tires, explosions, 

hums and disfigurement, sometimes horrible suffering and death. You run a considerable risk in selling these dangeiovs stove 

i,dishes put up by inexperienced or unscrupulous manufai tureis, as the injured have repeatedly brought suits at law against the 

lealers who sold the dangerous stuff.

/_T V/rjkN s
/GUARANTEED 

/TO
THE TRADE

-jgovg t
UÜSÿSS. LABOR

THE WORt? *

Don’t take any chances.

MORSE BROS., Props., Canton, Mass., U.S.A.

CROCKERY
Our stock is complete and “up-to-date" in every 

respect. We are offering many new and exclusive lines
in DINNERWARE and TOILETWARE

UNPRECEDENTED VALUES IN

CHINA BLASS—SILVERWARE CUTLERY 

CUT 6LASS - LAMPS — LAMP 600DS

MAIL ORDERS are given careful attention. If 
in doubt just name your price and allow us to supply 
our “ Best Sellers.” Our long experience enables us to 
know what the public likes best.

THE JOHN L.

CASSIDY
CO., LIMITED,

MONTREAL

YÆpÉMMir: 'ÿ lonpo^F
«

at m

*

ts.

I:
I S*

Classical Metal Ceilings
are a necessity in every store. They do not cost much 
to instal. They never cost anything to repair.

Not only are Metal Ceilings fireproof, hut they arc 
also Everlasting, Sanitary and Ornamental.

They can he put up at any time of the year, and 
over plaster or wooden ceiling.

We wovie like roe le cel e cogr of our Beautiful Culelogue

METAL SHINGLE A SIDING CO., limited
PRESTON, - - ONTARIO

r
A satisfied customer is a grocer’s best ad. It’s your look-out to see that every

one of yours Is pleased and satisfied.

MELAGAMAn

CEYLON TEA
is the Une to do it with. Let us send you along a trial lot. We know full well 

you will be satisfied, <*• well as your customers.

Ml INTO BROS.. idee back of O Roi-SB for priced TORONTO

|U

: U

11

:
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A thorough trial by yourself and your 

customers cannot fail to convince you that 

for absolute purity, deliciousness and 

healthful enjoyment and benefit

JAPAN TEAS
are positively unequalled.

As for profit in selling they will prove a good investment 

for you.

GET IN LINE FOR SUCCESS

A PERFECT FOOD.

READY TO EAT.
Crisp and Tasty 

Guaranteed 
PURE _

Sell
the
Food
everybody
is
asking
for.

Our pro
position 
will
interest
you.

10c.
AND 20C.

MADE EXCLUSIVELY BY

Hamilton Saratoga Chip Co.

1
 Three Sixteen King East

HAMILTON, - CANADA.

FACSIMILE OF BOX

HAMILTON SARATOGA CHIP CO., - Hamilton, Canada
AGENTS Rose & Laflamme, Montreal, P.Ç. ; MacLaren Imperial Cheese Co., Toronto, Ont. :

Stuart Watson, Winnipeg, Man. : Dominion Brokerage Co.. Calgary, Edmonton and 
Victoria.

THESE CANS CONTAIN
PURE MILK

REINDEER
BRAND

JERSEY
BRAND

KT

fNSEQ
CONDENSED MILK CO

JERSEY CRU

Sweetened Unsweetened

Every Can Guaranteed
The skill exercised in selecting milk, the methods 

employed in its manufacture, the strict discipline and 
supervision of workers and details combine to produce 
the best product.
TRURO CONDENSED MILK CO., Limited, TRURO, N.8.

12
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& YOL
REQUIRE
something up-to t lie-hour in the Loose- Leaf line. The

Crain Continuous Ledger
Patented

Crain Foldover Invoicing System
Patented

Crain Foldover Bills of Lading
Patented

Crain Monthlg Account System 
Crain Statement System
are all recognized leaders. We manufacture every
thing in the Loose-Leaf line. Write us or call up any 
of our representatives.

BRANCHES AND AGENCIES 

TORONTO OFFICE-18 Toronto St.
MONTREAL OFFICE-74 Alliance Bldg., 107 St. James St. 
WINNIPEG OFFICE-Sylvester-Willson Bldg 
ST JOHN, N.B -Schofield Bros 
VANCOUVER, B C -White * Bindon

^jRoJJuL. Grain 6a 

A Day’s Business Balanced 
in Five Minutes

Your present system allows the dollars that represent 
the profits of your business to slip away. You cannot keep 
track of all the money handled in your store, except with the 
most perfect system. You might not miss a half-dollar or 
dollar a day, but such a leak makes a big hole in your profits.

Our new system tells at any moment how much money 
you should have. Five hundred thousand retail merchants 
have used this system. Leaks and losses are reduced to 
a minimum where our system is used.

,f, v

Drop a line to our nearest agency and our salesman will 
tall and explain this system. It costs you nothing ana 
places you under no obligation.

The 
N. C. R. 

Company
Dayton Ohio

Please explain to me what kind of a 
register is best suited for my business 
This does not obligate me to buy
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Dominion Spring Clothes Pin
The Dominion Spring Clothes Pin is the 
finest and most durable clothes pin manu
factured, made of hard wood, with a strong 
galvanized spring, which holds the clothes 
to the line so tightly that the wind is 
powerless to blow them off. If you have 
not already handled them place an order 
with your jobber. You will experience no 
difficulty in placing large quantities. 
Packed two gross in a wooden box. twenty- 
five boxes in a case.

WHOLESALE SELLING AGENT

J. H. HANSON
422 and 424 St. Paul St. MONTREAL

DO YOU PREFER AN

Pendulum Computing Scale
to any other style ? If so be sure to 
get the best and at the same time 
the cheapest IVe have it.

Ho. 103 DAYTON
s constructed throughout of best 
material and workmanship and guar
anteed by us.

No Loose Weight on Pendulum. 
Full Capacity Thirty Pounds.
Each Pound Same Width on Chart 
Each Cent Indicated by a Line. 
Working Parts Always in Plain

Plate Glass 
encloses Pendu-

The “ Dayton ”
Send a postal to

THE COMPUTING SCALE CO,
OF CANADA, LIMITED

164 King Street West, TORONTO

PA I CQ Electrically Driven 
VULLO — Coffee Mills.

GRANULATOR. PULVERIZER.
Single and Double grinder

Pulverizing
Every Coles Coffee Mill has a 

Breaker that breaks the Coffee be- 
fere it enters the grinders, thus 
reducing wear of grinders and sav- 
ng current.

Our Grinders Wear Longest

Height, 29 in. 
ength, 33 in.

Width, 23 in. 
Weight, 275 lbs.

Grinding Capacity.

Granulating 2 lbs. per 
minute.

Pulverizing % lb. per 
minute

Capacity of iron Hop
pers. 5 lbs. of Coffee.

XV e make 25 other style 
and sizes of Grocers 
Counter Mills, Floor 
Mills and Electric Mill 
For Prices, Terms and 
Discoun ts, addressNo 65

COLES MANUFACTURING CO.
PHILADELPHIA, PENN., U S.Aos. 1615-1635 North 23rd St.
AGENTS

Forbes Bros , Montreal 
Gorman, E .kert & Co., London,Ont

Todhunter, Mitchell & Co., Toronto 
Dearborn & Co., St. John, N.B.

THE AUER GAS LAMP
Delightful to read b)
Gives the light of 100 

Candles and Costs less 
than Coal Oil.

No smoke or smell. The 
whitest, clearest, softest light 
for reading or sewing. The differ
ent styles are suitable for store, 
church or home. SATISFACTION 
Guaranteed. Catalog on Request.

AUER LIGHT CO., MONTREAL

ELECTRIC POWER COFFEE MILLS
This small cut illustrates another 
of the designs we make.A Most Beau

tiful Fixture. Fitted with *4 H P. Motor fur
nished for direct or alternating 
current and with metal or nickel 
hopper.

Granulates 2 pounds and pulver 
izes Yj pound per minute.

ns:ira cut 
No. 107 Makes neat, attractive store fix

ture. Saves time and labor— 
increases profits.

Write for Catalog and prices

THE A. D. FISHER CO., LIMITED. - T0B0HT0

C96D

7968253^
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TOLEDO COMPUTING SCALES
Automatic but Springless.
The "Toledo" is a money saver because it posi

tively stops the giving of overweight.
A time saver because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

in plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

.ESTABLISHED 1849.

Capful end larplm, 81,600,000. Offices Throughout the Civilised World.
Executive Office» : Ho». 846 end 841 Broadway, Hew York City, U.8.A.

THE BRADSTREET COMPANY «others Information that reflects the flnsnclsl condition and 
the controlling circumstances of every see ter o mercantile credit. Its butines, may be defined at of the 
merchant., by the merchants, for the merchant». In procuring, verifying and promulgating information nc 
effort I» .pared, and no reasonable expense considered too great, that the results may justify its claim as ar 
authority on all matter» affecting commercial affairs and mercantile credit. Us offices ami connections hart 
been steadily extended, and It furnishes information concerning mercantile persons throughout tbs 
civilised world.

Bubecriptions are based on the service furnished, and are available only by reputable wholesale, Jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporation». 
Specific terms may be obtained by addressing the Company at any of it» office». Corresposdeace Invited.

)FFICES IN CANADA-
hàlifax. n a.
OTTAWA, ONT. 
VAHOOUVBK, H.0L

HAMILTON, ONT. 
QUEBEC, QUE

LONDON, ONT.
8T. JOHN, N.B, 
WINNIPEG, MAN.

MONTREAL, QDE 
TORONTO, ONT.

TOO! C. IRVING, G sa. ■«». Wasters C«s»ds. Tartsta.

THE STANDARD COMPUTING 
CHEESE CUTTER

THE CHEAPEST and BEST

It cuts to accurate weight.
It computes precise money value.
It cuts without waste.
It makes cheese sales profitable.

Every grocer can afford it.

No grocer can afford to be without it.

Write for Folder, Price and Terms

THE WALKER BIH & STORE FIXTURE CO., LIMITED, - BERLIH, OHT.

OAKEY’S The originel and only Oenulne 
Preparation for Cleaning Cut
lery, 6d. and Is. Canisters

‘WELLINGTON ’
KNIFE POLISH

JOHN 0ÂKEV 4 SONS, Limited
Manufacturera of

Emery, Black lead, Emery, Glass and 
Flint Cloths and Papers, etc.

Welïloi Ml, London, England
Agent:

JOHH FORMAH, - 644 Craig Street
MONTREAL.

TRADE WITH ENGLAND
Every Canadian who wishes to trade 
successfully with the Old Country 
should read

“Emmerdai Intelligence”
(The address la IS» Fleet St., 

Leadea, Ensiled.)
The cost is only 6c. per week. (Annual 

subscription, including postage, 84.80.)
Moreover, regular subscribers are allowed 

to advertise without charge in the paper. 
See the rules.

Persons addressing advertisers will 
kindly mention having seen their adver
tisement In The Omadlan Grocer.
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VICTORY
DINNER RELISH

The Sdutt

s£«s

is the sauce for
every dinner—
hot or cold, and
the sauce for
every Grocer, —
^----------------------------
large or small.

Awarded 16 Medals

SPEC 'FF I T 
IN YOUR NEXT 

ORDER.

G. F, SUTTON, 
SONS &, CO.

King’s Cross

LONDON, ENGLAND
CANADIAN A6ENTS

MACLURE & LANGLEY. Ltd
154 Pearl St Toronto 

30 Hospital St , Montreal

They Cost Less 
Than Nothing

Literally. ALLISON
coupon books co*i
less than nothing. By 
using them a mistake is 
imimssihle. thus saving 
many times what we 
charge for them. 
Hence, by absolutely 
saving a great deal 
more than you pay for 
them, they not only co-t 
less than nothing, hut 
you receive a great, big 
premium with every' 
hoik you buy.

RiiifpjMJhlt/ !
$3 OO

IF A MAN WANTS CREDIT
tor $10. give him a $10 Allison Coupon Book, charge 
him with $10, and there you are. No trouble at all 
If he buys a plug of tobacco for ten cents, just tear 
off a ten-cent coupon—that’s all. And so on for all 
his purchases up to limit of the Umk. NO PASS 
BOOK. NO WRITING NO TIME LOST. NO 
KICKING There are otherCoupon Books, of course, 
but why not have the best? Let us semi you a 
free sample.

For Sale in Canada by
TME EBY, BLAIN CO., Limited, TORONTO.
C. 0. BEAUCHEMIN A FIL8, MONTREAL. 
WM.T 8L0ANE, WINNIPEG, MAN.

ALLISON COUPON CO.,
Manufacturers

Indianapolis, Indiana.

W. P. KAUFMANN
19 Caer Howell Street, TORONTO

Analyst A Consulting Chemist
Advice regarding processes of manu
facture and technical applications of 
chemistry.

$
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COFFEE

“PRINCE OF WALES”
MOCHA CITC Packed In

AND JAVA O W I I E- C- I and 2-lb. Tins

It is RICH, AROMATIC, DELICIOUS—prepared by a special pro
cess that removes all the chaff, parchment, etc. This costs us a little 
more ; but the improved quality and steadily increasing demand show 
the wisdom. Are you handling it? A trial will convince you.

S. H. & A. S. EWING. MONTREAL
tiSBfil i

s *

G. B. LODGE. - - WINDSOR. ONT.

THE SUCCESSFUL GROCER
is the man who gives careful consideration and daily attention to the 
details of his business—his customers’ requirements, the condition of 
his stock, his facilities for prompt and satisfactory service and the 
appearance of his store.

THERE IS A DIFFERENCE
between the practical grocer and the man who sells groceries.

WALKER BIN FIXTURES
appeal to the practical grocer who aims at building up a substantial, 
permanent and profitable business.

Write for Illustrated Catalogue. “ Modern Grocery Fixtures ”

THE WALKER BIN A STORE FIXTURE CO., LIMITED, - BERLIN, ONT.
Montreal Representative :-J. H. MAIDEN, 423 »t. Paul St., MONTREAL, P.Q,

Ç J

r—■

TWO BIG SELLERS

Maple Cream Hearts
Twin Block Pure Maple Sugar
Maple Cream Hearts are pu 

up in Pails of 18 lbs. each, 

and sell for 20 cts. per lb. 

Price Per Pail - $2.16

(No charge (or Pails) 

Profit to Retailers on one

3-4-lb. TWIN BLOCK

WmM4m 
■ -•r. - /

DESIGN PATENTED.

Twin block Pure Maple 
Sugar is put up in cases 
containing 40 %-lb. blocks, 
and sells tor 10 cts. each, or 
may be broken in two for Sc 
sale; in handling this Sugar 
there is no weighing or waste

Price per Case $3.00

Profit to Retailer in one

BEWARE OF IMITATIONS Pail $1.50 Case - $1.00

We are the originators and sole patentees of these goods. We are now taking legal proceedings against 
infringers who are offering similar goods of an inferior quality. In ordering specify Twin BlOOk 
Maple Sugar and Maple Cream Hearts and you will get the genuine.

ALL JOBBERS HANDLE OUR GOODS

SUGARS. LTD., MONTREAL. P.Q.
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rWE BOLDLY CHALLENGE

ü

COMPARISON

_____________________________________________________________ NOT WORDS

ft PUFFED PRICES, BUT COMPARISON ALONE WILL 

N VI NCE YOU T H A T--------------------------------------------

HOLBROOK’S
GENUINE WORCESTERSHIRE

SAUCE
IS THE BEST VALUE ON THE MARKET. THAT IS WHY

IT HAS THE

LARGEST SALE IN THE
WORLD

Rep % pts. (25c. bottle) $2.15 dozen in case lots (6 dozen).
Imp ÿî pts. (35c. “ ) $3.00 “ “ (4 “ ). Mail your order to-day to

HOLBROOK’S LIMITED PACIFIC BUILDINGS, TORONTO 
COR. FRONT A SCOTT STS. I UllWll I W

♦*************************************************************************,

Which Lime Juice ? are you going to 
handle this sum
mer—the one that 

you must “ push ” to sell—or the one that sells itself ?

MONTSERRAT LIME JUICE
A staple hot weather money-maker. A favorite with 
dealer and customer.

EVANS & SONS DISTRIBUTORS MONTREAL ►
&

17



THE CANADIAN GROCER

Supplied under contract 
to the

British and Indian Governments

ISSS'nr

For Salad or Pickles,
A good vinegar is as essential as wholesome green stuff.

Our Vinegar—White, Cottell’s Pure Malt-
is 100 per cent standard, with no adulteration, no acid :
A perfect vinegar with natural Havor and aroma. 
Standing absolutely in the front rank. Its delicate 
bouquet gives the final perfecting touch to a salad. Let 
us mail you samples. Send us a card.

White, Cottell & Co., Warner Rd- Camberwell, S.E., LONDON, ENG

z
THE UNITED ALKALI COMPANY, LTD.

LIVERPOOL, ENGLAND

NOW IN STORE

Creenbank Chloride of Lime
is, Js, and Is tins

BEST DISINFECTANT.

Creenbank Lye, Solid and Powdered
As, 1*2 oz., and Is tins
SOLD BY ALL DEALERS.

CHAPUT, FILS &
WHOLESALE IMPORTERS

Agents - - - MONTREAL

CIE
-

TrKAoU'RC ‘I

As far hack as 1750 was the firm of Purnell, Webb & Co , Limited, founded in the old city of 
Hristol, the historic seaport, whence, in the 15th century, CABOT, in the good ship ‘Matthew’ 
sailed in search of AMERICA.

Right across the same track Purnell, Webb & Co., Limited, are to-day sending their pro
ducts, which are still made by the descendants of the firm from the original recipes.

150 years’ proved merit ! I What better testimony to their excellence can you have ? 
World-wide trade. All goods guaranteed of the best ingredients.

PURNELL, WEBB & CO., Limited
Malt Vinegar, Sauce and Pickle Makers, - - BRISTOL, ENG.

WEEKLY SHIl*M ENT i TO CANADA PLACE YOUII ORDERS WITH OUR AGENTS :

J. W. Gorham \ Co. HALIFAX, N.S. J Wk.stRKN, - - 63U Ontario Street. TORONTO
II. .1 a koine, ST. IOHN. N li Bickle k Grkknino, HAMILTON, ONT.
H H a «zut». CHARLOTTETOWN. PEI J Carman. WINNIPEG. MAN
A. J. Hughes. 14i3 Notre Dame Street,, MONTREAL C. E Jakvis it Co., - - - - VANCOUVER, IÎ.C.

Purnell^
p|WLE5
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Barbadoes Molasses
VERY FINE SAMPLE. % BARRELS.

Thomas Kinnear (8b Co
WHOLESALE

OROOERS TORONTO and PETERBORO

UNIFORMITY
That’s what makes and holds a Coffee trade.

Our Brands are ALWAYS uniform.

Our Prices are as low as is consistent with best quality

Chase & Sanborn
The Importers - - MONTREAL

A Delicious Cup of Coffee
Our 1-lb. tin “CLUB” brand COFFEE at 33 cents per lb. is without question the best 
value on the market. We know it. You can prove it by asking us to send you sample— 
test it yourself. Supplied either whole roasted or ground.

Cultivate your coffee trade, it will pay you, by buying the best—“ CLUB ” BRAND. 
Try us,—that is all we ask to convince you of the superior value of “CLUB” COFFEE.

8. H. EWINQ & SONS
-IO* KINO ST.. MONTREAL TORONTO BRANCH, 29 OHURCH STREET

Tele»!»». Mein 1171
Telephone orders receive prompt attention.

19
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Extra Fancy Apricots
25 LB. BOXES

Santa Clara Prunes
25 AND 50-LB. BOXES.

Goods of exceptional value and quality. 
It will be worth your while to get 

prices and particulars.

W. H. GILLARD 8 CO.
WHOLESALE GROCERS 

HAMILTON

“___r: pride”
EVERY BOTTLE OF

Symington’s
“Edinburgh”

Coffee Essence
does credit to the makers and the city of 
production. Every bottle gives satisfac
tion and helps to create further demand. 

Our ESSENCE OF COFFEE AND CHICORY 
gives wonderful value. One bottle makes 40 cups of 
delicious coffee fit for any connoisseur.

Recommend it for camping parties and Summer 
outings. It always pleases.

Thos. Symington & Co.
EDINBURGH

Agents-W. B. BAYLEY & CO.
Cor. Church and Colborne 8ts. Toronto.

jiCOFFE E. j

Hi C O

|E.DINBURCHj||

In Store
Choice Behring Sea Dry 

Cured Cod Fish, whole— 
Packed in 50 lb. cases.

Just the thing for this 
season of the year^no 
water.

LUCAS, STEELE & BRISTOL
Wholesale Grocers

HAMILTON, ONT.

ROWAT’S
The name that applied 
to

PICKLES and

OLIVES
means

Quality—the best 

Profit—satisfactory 

Business—increasing

You can’t wish for more.
All jobbers. i
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5ALH0N
Everything points to higher prices for 1906 pack.
Prices on 1905 pack have already advanced.

We have a large stock of popular brands, which we will con
tinue to offer for a limited time at old prices.

Now is the time to buy.

Our travellers have full particulars. If they do not call on 
you call us up.

JAMES TURNER & CO., = = HAfllLTON

Ask your wholesale Grocer for it or see 
our travellers’ samples.

We guarantee this Catsup to give perfect 
satisfaction.

This Catsup is far superior to many others 
and is giving perfect satisfaction.

Put up in 10-oz. and 20 oz bottles of a 
new design, and is very attractive.

High- ‘ ‘ Tomato Catsup
CAPSTAN BRAND

Salmon
Pickles

Brand
The Sign of Purity

I—We can interest you.

—Large assortment, special prices.
The CAPSTAN MFC. CO., Toronto, Ont., Can.

Let no Grocer perpetuate old methods for want of “ enquiry."
We offer a

A Book of Service is a Joy Forever Selected Valencias-^ OUr price,. 
Barbadoes Raw Sugar ,^dalSpecial

line.

SPECIAL DUPLICATING 
COUNTER CHECK. BOOK Consult our travellers re. supplies of above 

seasonable lines, or ’phone 596, our expense
particularly suited for the grocery trade. We offer the book knowing

book will appeal to you.

it is a proven success.
It you want to enter credit items with less chances of error, this

BALFOUR <& CO.
The Carter-Crume Company, Limited Wholesale Grocers

TORONTO and MONTREAL
Manufacturers of Counter Check Books of Every Description. HAMILTON, ONT’

21
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COOL CURING OF CHEESE

Daily ('ommissioner J. A. Roddick’* 
evidence before I lie standing committee 
of Parliament on agriculture and eol- 
nii/.al Imi. has been issued by tile depart

ment as a bulletin, and parts of it are 
itf interest to every one associated with 
lire provision and dairy industry. Re
garding l hr’ ; entrai ......1 curing rooms for
cheese, established by the Government a 
couple of years ago, the evidence was as 
follows :

11 has been .definitely decided that the 
coining ,-eason will be the last year for 
the Government to carry on this work. 
At one time it had been practically de
cided to drop the work at the end of 
Iasi season, but during my visit to Great 
I’.rilain last year I obtained information 
which made me think that it was advis
able to recommend operation for an
other' year. Of course, you know that 
fine of the objects of carrying on this 
work was to provide a sulliciently large 
i|uantity of lteese to have an appreciable 
effect V| on the market: to put the cool 
cured cheese on a commercial basis so 
that those who deal in those goods would 
get a clear idea of the difference in 
value. I found while in England dur
ing' the months of July. August and 
Scot ember, that very few of these cheese 
were coming forward at that time. They 
make good stock tot holding, and the 
icsul! has been. a| patently, that a large 
percentage of them are held dur ng I :e 
Si n ir er n telilts and shipped over :n the 
Autumn, ni in the early part of the \\ .ti
ter. so that these who receive them are 
comparing them with Fall-made cheese 
instead of Summer-made lteese. as the 
comparison should be made. I hey have, 
thereto'e. not realized the lull value of 
tile improvement due to cool curing. ! 
think something can he done in ,1 he way 
of having the cheese go forward a little 
earlier during the coming season, and if 
that can be done it will have a good 
effect in educating the trade on the 
other side to the importance of this (pies- 
lion.

Cheese Factory Improvements.
Many cheese factories in Canada are 

improving their curing looms We 
have very many demands for informa
tion concerning the building of improv
ed curing rooms, and the alteration of 
old ones. 1 would not undertake to sav

how many of these new cheese factory 
curing rooms have been built, but I know 
of a large number, and they are al- 
' cad y having a very marked effect or. 
the average ipiality of Summer-made 
cheese.

By Mr. Armstrong:
(,). What is the increased value that 

the farmer will receive, or should re
ceive. for his cheese sent from the cool 
curing rooms to the British market ?

A. Well. I do not think we have ie.il- 
ized yet what the full increase in value 
is. In the Old Country, where cheese is 

tired at a temperature of about till to (>•> 
degrees, it matures with such a mild 
Havin' that there is a great demand for 
if and it sells for prices at from a cent 
to a cent and a half and even two cents 
a pound more than the best Canadian 
The important difference between that 
cheese and the cheese which is ptoduced 
in Canada during the Summer months is 
that there is a difference in the tempera
ture of curing.

What the Farmer Gets.
(j. What J am anxious to know is the 

estimate you place upon the increased 
value per pound of I he cheese that goes 
from the .....I curing rooms'?

A. Well, so far. the increased value in 
actual stales has amounted to about one- 
ipiartcr of a cent, but it will he mice 
when the real value i- better known. 
Then thou* are other differences. There 
is a saving of shrinkage which means 
about one pound per box. This is a dis- 
tim t gain and the cheese are all the bel
ter for it. Then there is this other 
I oint. Many of the cheese cured at or
dinal y temperatures go off Max or and in 
c.iiiseipience a loss is sustained when 
they are sold. Cool curing will not make 
good cheese out of had ones, but it 
will prevent many good cheese from go
ing wrong.

An English Testimony.
(}. Would the cheese buyers pay a 

quarter of a cent a pound more for the 
cheese from the cool curing rooms ?

A. Yes. they have paid that m,ueh 
more. I know that contracts for the 
rh°ese have been made on that basis> 
There is no doubt that these cool cured 
cheese aie worth more money. Let me 
read you a letter which T have here. It

go

was written by one of the large Hints 
in Manchester to a Him in, Montreal, and 
.he writer sent me a copy of it and I 
have permission to use it. The letter is 
as follows :

Manchester, October 24. 1 !)<).>.
"Dear Sir,—On going through cheese 

maiked ‘Hollybush 20-30’ with one of 
mr most prominent customers this morn
ing. we were much struck with the lots 
marked No. 23 and 2<i. On examining 
these we found that the difference be
tween these two lots and the others ap
pears to arise from the fact that they 
have been cured in a cool room. The 
No. 27 also have been treated in the 
same way. but ate much riper. 
Altogether these three lots of cheese 
stand out from the others such a lmg 
way that we thought it worth while 
writing you about I hem. and if you can 
impress upon makers to have all their 
cheese cured in this way. you will con 
fer an enormous benefit on the trade. 
Cheese like these are a treat to handle, 
and it is astonishing that the old system 
should be continued in the face of such 
a marked improvement.”

Two days later the same Him wrote:
‘‘Dear Sir,—Further to our letter nl 

Tuesday regarding cheese cured in a 
Government cooling room. We have 
weighed these for average and find t lia i 
they gain in weight over box weights, 
and we think this is as it ought to lie. 
The customer who buys, them is delight
ed when he gets full weight, because in 
ordinary Canadian cheese he does not. 
at'tei he has made allowance for the 
cloths. We are so impressed with the 
value and the out-turn of these cheese 
that we want you to do all you can t" 
have all cheese cured in the same way. 
The trade would be so much more pleur
ant, and we believe the consumption "I 
cheese would he increased by goods id 
this kind.”

Good Time Coming.
The cool cured cheese suits the taste 

of the consumers better and there will 
he a tremendous increase in the consump
tion, and that means a higher price. It 
is certain that the relative price of Can
adian cheese will he taised very con
siderably when a large proportion of it 
is cured at a proper temperature. 1 
have .-time other information to give you 
on that point if you will allow me to go 
on. and when we come to it T will take 
itup.

By Mr. Telford :
Q. What is the proper temperature fm 

curing cheese?
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A. We liml Hull a tvnijM:rature hc- 
t ween 55 anil till gives t lie best practical 
results. Experiments in curing cheese 
all the way down to the freezing point 
of water have been vomlucteil, hut while 
it has been shown that a temperature of 
-111, in some cases, has produced a rather 
milder flavor in the cheese than a tem
perature of from .Vi to till, there are 
pra: tirai difficulties in the way and it 
does not appear to me to he advisable, 
judging by our experience, to go below a 
temperature of from 55 to till degiees. 
If you reduce the temperature too much 
it means that a long time must he taken 
for .curing, ami that would he a serious 
drawback to the farmers who want their 
money promptly. The expense of main
taining a low temperature would also be 
very considerable. A tempei at lire of 
from 55 tu UO degiees can he maintained 
in a curing room at very little ex|iensc. 
The ordinary cheese factory van main
tain a temperature of between 5.5 and till 
at the cost of from 2(1 to 30 tons of ire 
and even less in some places.

By Mr. Bin in:
Q. What temperature is required n 

the Government cool curing room#
A. We maintain a tempei at lire of 

about 5<S degrees.
By Mr. Sproule:
(jL Would you recommend that the 

same temperature he maintained in the 
cooled air compartments ?

Plans for Factories
A. That is about the temperature 

which is maintained. In this connection 
1 would like to draw attention to plans 
which 1 have prepared. After the ex
perience gained in the operation of the 
cool curing looms, we are able now to 
give cheese factory owners plans of 
buildings which will enable them to 
adopt cool curing successfully, and we 
Hud there is a great demand for this 
information at the present time. These 
plans are quite complete and they will 
shortly he published with specifications 
and full information so that any builder 
can make use of them.

By Mr. Cochrane:
(j. How long does it take to cpriT*1 

cheese at a temperature of fiom />5 to 
till degrees? V

A. That, of course. de|>eiids iqHin the 
character of the cheese; hut xve have 
found that it takes about a week or ten 
days longer, on the average, than it docs 
at ordinary temperatures.

By Mr. Wright (Renfrew):
(j. Is it advisable that every factory 

should have its own cool curing room, 
or should there he a central station

where all the factories would send their 
cheese ?

Bach Factory for Itself.
A. 1 think the plan of ca b factory 

having its own cool curing room will be 
adopted almost entirely. It was never 
expected that any other system would be 
followed. The central stations have been 
useful for the purposes of demonstra
tion and foi impressing the importance 
of the question upon those engaged in 
the business. The chief objection to the 
plan is that it involves eons,iderab!e ex
pense. in the handling of cheese without 
adding anything to its value that cannot 
he added at the cheese factory if the 
facilities are provided. In certain .ascs 
and under certain circumstances, it i- 
possible that it is advisable to follow the 
central system. If the cheese business 
was being reorganized entirely, or if it 
was being newly started, it would he a 
somewhat different matter, because then 
if a central curing loom was provided 
it would not he necessary to build any 
at the factories and a saving would he 
effe ted. The curing rooms of all fac
tories can he, with very little ex|K‘nsi. 
made just as good for the purpose as, Ile- 
vent ru I cool curing rooms.

(j. As a matter of fact, a deputation 
has already come to ns to see if we could 
not do something of that kind. ;?ml if so. 
what we would charge them for doing it. 
They do not want to incur this additional 
expense foi a cool curing room; their 
factory is a small one. and they thought 
it would cost them no more to delix.i 
that liccsc at our curing room than il 
would to deliver it at a railway station.

A. But there would he the additional 
co^t of handling it in your curing room 
and from there to the station, and tli.-y 
would not save any of the expense in 
handling it at their factory. Where 
the factories aie large enough so that 
the wages of otic man might he saved 
by having the cheese cured in a central 
cool curing room, it would lie different. 
It is entirely a commercial consideration, 
and there a re of course some places wlieie 
I think it might lie found that that sys

tem will work out better than the other.

MODERN METHODS ON THE 
PACIFIC COAST.

The British Columbia Market Co's 
premises in Victoria are undergoing al
terations and improvements that will 
make them one of the most modem meat 
and fruit emporiums on the coast, or in
deed. in tile Dominion. An elltiance is 
being constructed from Yates street in 
addition to the one on Government

23

the carcasses to 
guns with little

i’W

at economy ot
stove house. 1a-- counters ol

street, necessitating the removal of lie- 
fruit department to another location.

The principal improvement is the in
stallation of a large refrigerator cham
ber, Iti feet by 30 feet, in the centre ot 
the stole, ll is eapahle of being regu
lated from 30 to AS degrees and will be 
fitted with steel railroad tracks and side
tracks which will eiin 
he run in from the 
handling, and with 
labor into this centi

From this chamber 
the most modern typi 
in which, protected fiom ilu-tl and Hies, 
hut visible to the customer and easily 
a cessible to) the counter man. w ill he 
arranged the supply of cut joints, etc., 
for the day's trade supply. Cuderm-alh 
these gla-s counters, cold air is conveyed 
in pipes by which meat w ill lie kept chill
ed to 4(1 degrees while v.\pn-ed for sale, 
the temperature being capable of re 
gulation by valvys for the purpose.

Altogether, the plant is veiy complete 
and said to he the only one of its kind 
on the coast at present.

Another addition will lie a steel smoke
stack. to replace the present structure, 
for the curing of meat and sausages. Be
yond this the premises are limit-going a 
complete cimse of cleansing and re
novating.

TOOK THE TRAVELER'S ADVICE
A. K. Blend of Clinton street. To 

ionto, was burned out at an early hour 
a week ago Monday, and his ease pri
sent s a strong argument in favor ol in 
surance. The stock was a total loss, 

not so much a' a can ol vegetables >ut 
xi\mg. and Mr Blend and hi' family 
had a very narrow escape They were 
hemmed in by the Haines and were a- 
sisted to sale!x oxer the loots ot tin 
outhouses b' neighbors before the lire 
men arrived.

A few months ago a grocery traveler 
asked one dux if they were insured, and' 
Mrs. Brend. who xvas in the store, said 
"No. I'm willing, but Blend thinks 
it's foolish. The traveler urged the 
wisdom of insurance and sent a friend 
in the business to see them, lie got 
the risk after a fortnight s work, and 
Mrs. Brend afterwards told the traveler 
she was ashamed to see the agent com 
ing. The agent told the traveler aftei 
the tire he bail worked harder for tile 
risk than for any other business he ever 
got."

IN THE SWIM AGAIN.
Wingham, Out., Board of Trade has 

been re-organized. Oliiccrs were elected 
as follows : President. R. Clegg . 1st 
vice-president, \V ,J. Greer, 2nd vice- 
president, Abner Cosens . secretary. T 
Hall . treasurer, A hi Smith

m
trie-
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Window and Interior Displays

A STORE TO BE PROUD OF.
Is there a grocer in Canada who 

wouldn't be proud to own a store like 
the one shown in the accompanying 
illustration ? It looks like a model, 
doesn’t it ?

The owner is Peter Anderson, and it 
is situated in the old royal town and 
new loyal city of Guelph. These fix
tures and those on the opposite wall 
for crockery and fruit are of quarter- 
cut oak and plate glass, and they cost 
Mr. Anderson something like $1,000. 
They were designed and installed by 
Jones Bros.. Toronto.

The lower section of the wall fixtures 
is half bins and half open spaces for 
weighed out packages. One of the bins 
is shown in the illustration. They are 
for tea and cereals, and are tin lined 
and absolutely dust and vermin proof. 
For ordinary access the top slides back, 
but the front is movable and the whole 
bin may be lifted out.

The Upper Works.
Above the bins are two tiers of spice 

drawers. The shelves above are adjust
able and that explains why the goods 
ht them so well. The fact is, they ht 
the goods. Notice the carving on the 
cornice and the border on the wall 
decoration.

The beauty of the quarter-cut oak is 
not shown at all in the picture, but the 
silent salesman that occupies the fore
ground of the illustration is evidently 
a handsome piece of furnishing. The 
frame is also, quartered oak, and the 
rest, including the shelves, in plate 
glass. The doors arc mirrors. The 
contents are the finer lines of package 
goods with the position of honor on 
the second shelf from the top, reserved 
for a choice display of confectionery.

A Dandy Counter.
The counter, too, is quartered oak, 

and is glass fronted with eight double 
compartments. The glass, here again, 
is British plate. The display space is 
six inches deep. At the back of the 
counter the space is utilized for draw
ers. The top is beautifully polished, 
and the illustration shows the reflection 
of the goods on it.

A manager in one of the largest gro
ceries in Canada told The Canadian 
Grocer not long ago that between the 
shelving and the ceiling was not a good 
location for canned goods. He said it 
was too warm, and that the goods were 
apt to swell and cause a very undesir

able aroma to pervade the store, and 
was he right ? if grocers who have an 
idea on the subject would send them to 
The Canadian Grocer the trade gener
ally would arrive at a better under
standing of the subject.

Neatness Next to Profit Making.

It is worth noticing that the floor 
space in front of the counter, at any- 
rate, is not blocked with barrels or 
boxes. But to the practical grocer the 
picture tells its own story best. The 
scales, the cash carrier, the lighting, 
everything seems to be of the most 
modern type, but, above all, the store 
looks tidy and clean. Cleanliness is the 
basis of all best storekeeping.

VALUE OF WINDOW DISPLAY.
How many dealers really recognize the 

value of their display windows ? It is 
true that the importance of keeping the 
windows attractive is being felt more 
and more each year by the retailer, but 
still there are a number who are some
what negligent in this respect, and do 
not seem to fully understand the value 
of their windows as an advertising 
medium. Did you ever stop to think 
how many people see your window dur
ing a day 7 If you watch for a couple 
of hours some day and see the number 
who pass your store and glance at your 
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window, you will gel a rough estimate 
of the advertising value of your window.

The window should always be used in 
connection with your newspaper as an 
advertising medium, as in the window 
you can show as many lines as you 
please, and they can be displayed as 
attractively as the nature of the goods 
will allow, while in newspaper advertis
ing only cuts can be shown, and cuts 
are not always perfect representations 
of the goods themselves ; so if you want 
the public to know all about your goods 
the best way is to show them in your 
window space. Of course we do not 
mean to say that newspaper advertising 
alone does not get trade. Without it 
no dealer can be successful, but use 
your windows in connection with your 
newspaper advertising, and when you 
call attention to some special lines, 
mention the fact that they can "bp seen 
in your store windows.

When you are conducting a newspaper 
advertising campaign, you prepare new 
copy for every issue of the paper con
taining your ad. You do not let the 
same ad run week in and week out be
cause you know it will not bring any 
returns, and It is the same way with 
your windows. You cannot expect re
sults from a display which is put in the 
window and left there for a whole sea
son without any change of stock or ar
rangement. New things in the windows 
attract just as much more attention 
as new items in your newspaper ad. If 
a customer reads your ads and sees on
ly the same goods advertised day after 
day, and the same prices quoted, lie 
naturally begins to think that you have 
only those in stock.

ImiVWAH

How They Do It in Guelph.

~££*iirw-

i : ** *

i
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TOUCHING THE CHORD IN ADVER
TISING.

The popular song of the day appeals 
to a vast number of people. It is pleas 
ing, interesting and, most of all, easily 
understood. It may have little rhyme, 
rythm or reason, yet it possesses cer
tain human qualities which make for 
success; in short, it touches the chord.

The successful play, whether drama or 
opera, depends on more than gorgeous 
scenery and fancy stage setting for its 
popularity.

The highest priced “star,” clever 
situations and witty talk arc all futile 
unless the play possesses that mysteri
ous'but magnetic “heart interest.”

The keen playwright combining these 
constructs a play which—touches the 
chord.

The popular store touches the chord. 
It may not be the largest nor mos| 
prominent establishment in town, nor 
have the best and most convenient lo
cation.

As often noticed, the store that makes 
heroic efforts for trade does not always 
win out.

Well arranged windows, fancy signs, 
good lighting and a generally inviting 
exterior somehow do not invite.

A store to “touch the chord” must 
have a personality of its own; it must 
have an “atmosphere” peculiar to 
itself, so that the stranger on his first 
vivit will feel a vague but pleasant 
magnetism.

The advertising must have the same 
■ feeling” that pervades the store itself, 
ft does not necessarily follow that a 
metropolitan style will lit the country 
merchant. Advertising need not be 
“smart” to be effective. It need not 
create a sensation to sell goods.

It must faithfully, accurately, abso
lutely represent the "store it is intended 
to represent, then and then only will it 
“touch the chord.” J.A.M.

QUALITY IN ADVERTISEMENTS.
When a grocer writes his first ad, and 

it is the means of bringing in new cus
tomers, naturally the grocer thinks he 
has struck the right vein, and, there
fore, can “tie up.”

When a grocer ties up to one style of 
ad writing he begins to pave the way 
for a “rut.” The fact that copy 
“takes” on one occasion is no proof 
that it will always take.

People change as well as the weather.

What influences them to-day may fall 
fiat in six months' time.

Therefore, a grocer instead of being 
elated over the results of his first effort 
should merely use those results as a 
sort of foundation stone for making a 
series of tests as to which kind of copy 
is most effective on the majority of oc
casions. ,

Do this and you will write better ads 
and people will enjoy reading them.

• HIGHER” ADVERTISING.
I.ucas & McCreary's ad is a good 

specimen of the 'higher’’ style of retail 
advertising—the men and their methods, 
first; the goods, second.

While the style is not as yet popular, 
its popularity is increasing, and like
wise Jts effectiveness.

YhiP^higher” advertising is really in
<

AN OPPORTUNITY.
When the “pure lood show" propa

ganda is spreading from one city to an
other why not avail yourself of the op
portunity to blend your newspaper ad
vertising with the |K>pular fancy f

In this way you can help give a dou
ble force to the purity campaign and 
personally share in the benefits.

BE ON TIME.
'4let your copy into the newspaper office 

as early as possible. The earlier your 
copy is in the better it will be dis
played, and if your contract calls for 
no particular position, the better it 
will be “placed.”

Last minute copy is seldom presented 
attractively, and often is marred by one 
or two typographical errors. Should

A FEW 
TRUTHS

about Groceries
Truth J
Truth 2

Our store is the most attractive of its 
kin! in town.
It is stocked with the veijbest class of 
Groceries obtainable

Truth 3 

Truth 4

L ast I y

We are up to-date in everything per
taining to our business.
We are situated on Water Street, just a 
few doors from Beckwith Square 

----and----
We shall be pleased to have you call 
because we know we can give you 
satisfaction.

Lucas (Q.
PHONE 156

McCreary
WATER STREET

the category of general publicity; but 
the only way a grocer can build up a 
continuous custom is by calling to his 
aid this much-denounced general pub-^ 
Hcity.

Merely selling goods advertised is not 
necessarily indicative of a permanently 
growing trade. When the advertising 
stops, perhaps the orders will too. If 
the lines brought before the people al
ways represent specialties, goods on 
which the margins do not permit of ad 
vertising are apt to suffer.

Lucas & McCreary, by taking the 
slow but sure course, will in time be
come known for the very characteristics 
they advertise, and consequently will 
secure a “complete” patronage.
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any of these errors be amongst prices 
they are destined to cause considerable 
confusion.

HINTS.
when a customer asks for something 

you do not carry make a note about it.
Never be afraid to try a new line of 

advertising.
Use the experience of yesterday as a 

partial guide for to-morrow.
Do not attempt to force your own 

blends of tea on customers when they 
ask for a certain brand.

Say “No” to the man who wants to 
sell you ready-made advertisements.

(live all suggestions a hearing.
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BIRTH OF A NEW PACIFIC CITY
By Our British Columbia Correspondent

That thr (iiand Tiunk Racitic Co. is 
in ra i an-s 1 ii; lota ting 'iTince Rupel'1." 
its iiainr-rhoMMi rajiilal. on Kaivn Island 
t hr la mous. h\ t hr shows of F urk s In- 
ltd is -very ajipaif nl troll) all present 
intlirations Thr engiin'Ct lag start is lo
ta ird at thr old Indian mission village 
of Alt t la ha I lah. and from that tempor
al \ base mouinent is being made upon 
l he site ot the terminus. Mr. W 1).
I lax - a Ill 'll her ui the general manager 
i,f i he company. is m I he north superin
tending the creel ion of a saw mill by a 
tumpatiy of which he is the head, and 
xx Inch lias a large . ont i act for ties and 
limbers loi I he (IT.!’. On the site of 
! hr new metropolis. Chic! Knginccr 
I’iilsbury. in ehalge ol northern opera- 
l ii ms. has It ica I til a xx ha rf and it will 
hr creeled at olive. Survey work, both 
.in the loxxnsitr and on railway work 
t ,: O ward fiom Kaien island, is in pro- 
girss with a large start of men.

And so a new roast terminal city is 
born

Northern Canning Activity.
Northern roast canneries are getting 

well along with 1 heir preparations for 
i hr Spring and Suinmei pack of salmon. 
The last of the tin plate supplies lias 
been shipped north, the steamer Ven
tura taking out fm tons quite recently. 
Fishing boats for usx in the service of 
maux" « a i lie northern vanneries, espccial- 
lv l he newly built plants, have been 
made tix Wholesale at local shipyards 
..ml are awaiting room on the north
bound coasting steamers to he shipped. 
The run is ex pee led in the north to he 
on very quickly now.

Halibut Fishing.
Halibut lisliing is becoming a very 

prominent industry on Ibis coast as 
l here will be three well-equipped com
panies in I lie business \ cry shortly, and 
'he purchase of the fishing steamer Maii- 

1 :.: 11 a11 by 1 lie New Kligland Fish Co. is 
adding oir vessel more lo thaï com
pany's licet. File new vessel will reach 
pol l from l lie Atlantic in about three 
months' time.

Mont leal merchants no ! e the opening 
ol a direel supply market there for 
British Columbia halibut the fish being 
shipped in ear lots from Vancouver.
1 filberto the lisli lias all beep consigned 
direct lo Boston by 1 jBpxx England 
Fish Co., which operates ftnin this port. 
Now Messrs. Leonard Iinfs., of Mont
real. have made ariangements to handle 
ear lots in Montreal, distributing from 
there to all parts of the east. Five 
days is the time taken in shipping the 
iced ears of halibut from Vancouver to 
Montreal, I lie ears being attached to the 
east bound express trains.

Opening of the Yukon.
The lower Yukon River, from Lake 

Label ge down to Dawson, is open for 
steamer travel, but the ice not being 
out of llie lake, there is no through 
t rallie north from White Horse to Daw 
son yet, though I lie ice is expected to 
move out of the lake before the end of 
the month. If it does, it will make an 
early season record for the Yukon since 
navigation has been conducted there. 
'File steamer Thistle, which wintered at 
1 lootalinqua. followed the ice down tlie 
river from that point, reaching Dawson 
last Saturday.

In preparation for the opening freight 
season large quantities of goods are go
ing north. Mackenzie Bros, have pul an
other steamer, tiie Themis, into com
mission, and are shipping full cargoes by 
both this steamer and the Henriette.

Junius .1. Nairn, xx Inez' purl rail i> re
produced herewith, was. it might lie said, 
horn into tlie vanning business, his fath
er having been in partneiship with Mr. 
Marshall, one of tlie pioneers in the can
ning business in Western Ontario.

The new general manager is a Cana
dian. horn in Aylmer, Out., where lie 
received his early education. On leav
ing school Mr. Nairn i nlered a dry 
goods, store, xvlieie lie received bis firs! 
lessons in business. Some time later In- 
decided lo leave I lie commercial for i lie 
financial side of business and entered the 
Aylmer branch of the old Exchange 
Bank of Canada, where lie remained for 
two years, going t lienee to I lie head ollie 
at Montreal For a period of three years

Believing t lui I I lie Western States of
fered better inducements. Mr. Nairn, 
like many another voting n an. went west

Worried About a Market,,
Vancouver citizens still wi|^5«>« 

proposed market and site. It is now 
suggested that a central l^tkkt^n (pin 
Cordova street, and running "*to
Water street, he secured, 
building built on the \)t 

benefit ot both merchant 
portion of the city 
ranchers, as well as 1> 
who will, it is asserted, tj 
lo go out to the souther" 
i lly lo the proposed WestmiirS 
site, which was, however, 
plebiscite at last civic elections.

Grocers’ Clerks Busy.
'Flic Retail Grocers’ Clerks’ Associa

tion announces that its committee lias 
secured the co-operation of all hut one 
grocer in Vancouver for the proposed 
Wednesday half-holiday. A canvass of 
the proprietors of all the stores in tlie 
city was made and the result obtained 
The clerks m the grocery stores in New 
Westminster have also secured the mid
week half-holiday for the season, the em
ployers being particularly courteous in 
their expression of willingness to co
operate.

ti*

fffy GENERAL MANAGER.
The general managership of I lie t ana 

ilian ('aimers, Limited, is a position that, 
at any season of the year, entails no 
small amount of concern, hut for the 
next few months during the preparation 
for the season’s operation, and the eam- 
gaign itself, the position is one of great 
responsibility.

The gentleman who lias succeeded Mi. 
David Marshall as manager is one whose 
experience Inis well lilted him for tin* 
onerous and responsible duties lie is call
ed upon to perform.

at;

^Junius J. Nairn,
New General Manager of The Canadian Cannera, Limited.

ami spent live stilling years in private 
banking in the City of Cheyenne, Wy
oming.

The death of his Father recalled the 
young western hanker to Aylmer, where- 
be took his father’s pin e in the canning 
business of Marshall A Nairn. That 
was seventeen years ago. Since that time 
Mr. Nairn has made the canning busi
ness his study.

When the consolidation of the ma
jority of the Canadian canning factories 
took place some few years ago. Mi. 
Nairn remained in charge of the Aylmer 
factory.

Un the death of Mr. Ferguson, some
thing over a year ago, Mr. Nairn was call
ed to the head oil ice to act along with 
Mr. Marshall, and on llie resignation of 
the latter, gentleman this Spring, his
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logical successor was found in the »iniet- 
mannered gentleman who had been clos
est in touch with the work.

Mr. Nairn is mayor of his native town 
of Aylmer and has been for the past 
three years. This makes a service of 
live years in the office of mayor, as Mr. 
Nairn filled this honorable position for 
two years on a previous occasion. Mr. 
Nairn has a fond spot in his heart for 
his native town of Aylmer and although 
his business now keeps him in Hamilton 
for most of the time, he always manages 
to spend the week end in the East El
gin town, in which he has extensive pro
perty interests. His faith in his hand
some little town is evidenced by the fact 
that he last year erected there a fine 
new brick business block of five storeys.

Mr. Nairn’s favorite lecreation is 
driving his auto, as he is an enthusiastic 
motorist. This fact may throw some 
light on the origin of the canner’s new 
brand of “Auto” canned goods.

WORCESTER SAUCE IN COURT.
The Grocers’ Gazette, of London, Eng., 

contains the following report of the 
conclusion of a legal action relating to 
Worcester sauce:

Worcester Sauce.—Lea & Perrins vs. 
Holbrooks. Limited.—A motion hv the 
plaintiffs in this action for an interim 
injunction to restrain the defendants 
from advertising Worcester sauce in a 
manner alleged to lie an infringement of 
I lie plaintiffs’ rights came before Mr. 
Justice Swinfen Eady in the High Court 
«►n Tuesday. Mr. Sebastian, for the 
plaintiffs, said the injunction asked for 
was to restrain the defendants from ad
vertising their Worcester sauce as the 
original, the genuine, or the only origin
al and genuine. The defendants some 
weeks ago gave an interim undertaking, 
and they now agree to make an end of 
the whole matter. It has been arranged 
that the motion should lie treated as the 
trial of the action, the defendants ad
mitting that the plaintiffs were the 
original makers of Worcester sauce. The 
defendants also submitted to a .perpetual 
injunction in terms which were in writ
ing. in effect restiainiug them from us
ing in connection with the sale of their 
Nance the words “original,” “genuine.” 
“the original” or “the genuine.” The 
written terms contained some further 
language, but it only expressed .the same 
thing in a different way. The defend
ants would pay the plaintiffs £10 as dam
ages, deliver up all documents contain
ing the offending statements, and pay the

taxed costs of the action. Counsel for 
the defendants stated that everything 
complained of bad taken place in Can
ada. The advertisements with tin1 
words “genuine” and “original” weie 
inserted in Canadian papers by the de
fendant company’s agent without their 
knowledge, and before the action was 
commenced they gave instructions for 
the advertisements to be stopped. They 
never contended that theirs was the 
original Worcester sauce, and they did 
not intend to say so. ,llis lordship made 
an order in the terms agreed.

AFTER THE U. S. DRUG TRUST.
The Attorney-General ol the United 

States last week began proceedings in 
Indiana against the triple organization 
known as the Drug Trust. In a pub
lished statement he says : "The parties 
defendant specifically named in the bill 
have voluntarily combined together to 
control the prices at which proprietary 
medicines and drugs shall be sold to the 
consumer through the retail druggists, 
in violation of the Sherman Anti-Trust 
law. The parties to the combination 
include the Proprietary Association of 
America, the National Wholesale Drug
gists Association, and the National As
sociation of Retail Druggists. An in
junction is prayed for prohibiting these 
associations from acting in concert for 
the purpose of maintaining prices, and 
the individuals, firms, and corporation» 
who are members.of the respective as 
sociations from acting together for the 
purpose of maintaining uniform prices 
to the consumers throughout the United 
States.”

How it is Done.
The plan of the trust is to restrict 

the sale of proprietary medicines to 
members of the association of retailers, 
one of the obligations of membership in 
which is to observe the established 
prices. If a member breaks this obliga
tion he is listed as an "aggressive cut
ter,” and thereafter cannot obtain 
goods from any member of any section 
of the trust. About 90 per cent, of the 
trade belong to the trust. "There is 
but one ultimate object of the conspir
acy,” says the Attorney-General, viz., 
“to fix the price which shall be observ
ed by all retail druggists in selling to 
the consumer the various commodities 
manufactured by the several members of 
the proprietary association.”

Henry W. lzider recently brought suit 
in Philadelphia against the triple or
ganization and obtained a substantial 
verdict, establishing a case substanti
ally the same as that charged in the 
Government bill.

The officers of the three organizations 
all deny the allegations.
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A LONG AUTO TRIP.
Chas. W. Gillett, president of E. W. 

Gillett Co., Toronto, has planned a long 
auto tour for himself and family. He 
purposes going from Chicago to New 
York via Toronto. He intends to start 
in about a month and will travel in 
his tine Renault car. He will tarry a. 
few days in Toronto.

CURIOUS GOOSE EGGS.
B. A. Itelyea has on exhibit in bis 

store at Southampton three curious 
goose eggs. One, when the farmer whose 
goose is to blame brought it, weighed 
2u ounces and measured inches lung 
and lUj inches round. It was opened 
and inside was found a second complete 
egg, shell and all, weighing ti£ ounces. 
There is a third egg weighing 11 ounces, 
but it measures a toot long by U inches 
round.

STILL ONE OF THE BOYS.
Warren Bros. A Co., Toronto, receiv

ed last week from their traveler, Wm. 
Glover, a post card having this interest
ing note, dated Port Hope, May 13, lVUti:
“Thirty-two years ago to-day at one 

p.m. 1 started on uiy first trip east to 
Port Hope, carrying your sample case. 
Ten then was SU to 82 1-2 cents and every 
chest came to $32 or $53.'"

HINTS TO BUYERS.
"Thistle” brand canned baddies of 

this season's pack arc now in the hands 
of the trade.

W. II. Gillard A Co.. Hamilton, report 
the first arrival of new lobsters ill halves 
and pounds. “Beaver” and “lee 
Castle” brands, which show exceptional 
<|iialiiy.

At the beginning of this week the E. 
D. Marceau Co.. Montreal, received their 
first shipment of this season's April 
pickings of choice Japan teas. This 
fact will lie interesting to the trade, as 
these are among the first arrivals of 
Japan teas.

BUSINESS PERSONALS.
A. 11. Brittain, of Montreal, is up 

west on business this week.
Mr. Bartley, of Bartley A Reid, tea 

merchants, Montreal, is on a business 
trip to points in Ontario.

George Shelly, fisheries overseer at 
Niagara Falls, Ont., has been dismissed 
from the Fisheries Department of On
tario for alleged unjustifiable seizures.

.1. C. Black, representing Heinz’ 57 
varieties, is making a tour of Canada, 
and speaking to The Canadian Grocer 
said that the business of the firm in 
Canada was constantly increasing. Mr. 
Black represented Heinz for two years 
in England.
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A CANNER’S EVENTFUL HOLIDAY
Wei limit on Boulter, of Piet on, Ont., 

the pioneer emitter, and Mrs. Boulter 
have just returned from a five months 
holiday in California. Mr. Boulter had 
the time of his life, with earthquake, fire 
and railway wreek, but he came through 
it all improved in health and spirits and 
with nothing more embarrassing than a 
few additional stories.

()(i the day of the quake the Boulters 
were not in "Frisco, having gone a few 
days before to Huntington Beach. They 
were awakened early by the shock. Mr. 
Boulter jumped out of bed. He had been 
across the Atlantic but he never felt the 
boat heave as that house did. he told 
The Canadian Grocer representative, lie 
and Mrs. Boulter got into some clothes, 
then rushed out. They had hardlv leach
ed the street when Mrs. Boulter ran 
back upstairs. From a bureau drawer 
she extracted their available cash and 
reaching the street again, declared with 
emphasis, "Now I'm ready to go hack 
to Canada.”

Earthquake to Wreck.
That morning tiiev took the train for 

Oaklands. a suburb of San Francisco, 
where they had their holiday abode. 
Then came the railway wreck. They 
were traveling, the railway people said, 
at 511 miles an hour, but Mr. Boulter 
thought about 40, when the train struck 
a piece of track the earthquake had dis
torted and in a moment the train was 
a wreck. The engine lay wheels up. A 
car full of Chinamen was in a similar 
plight. The dining car ahead was 
athwart the tracks and the end of the 
Pullman in which the Boulters were was 
in matchwood. -

Mr. Boulter had a very narrow escape. 
It was about seven o’clock and he had 
been just about starting for the dining 
car for breakfast when a young man 
crowded ahead of him. Then the porter 
with an armful of linen got in the way 
and the crash followed before he had 
time to get past. The young man who 
had gone ahead was killed instantly.

Killed and Injured.
The poor Chinamen were in a bad 

plight. Some of them were dead and 
many more were hurt. The coach in 
which they were imprisoned had to be 
broken open with axes to enable them 
to escape. The fireman was under the 
engine. It was pried up with a steel 
rail sufficient!'" to allow his extrication, 
when it was found that he had got oil 
with a broken thigh. The wreck started 
to blaze in several places but sufficient 
water was at hand and the passengers 
put the files out.

Eventually Mr. and Mrs. Boulter 
reached their home in Oaklands safely 
and from a distance of six miles watch

ed the pall of smoke that told of the 
burning of the Pacific metropolis.

In the Ruined City.
After the lire Mr. Boulter made at tour 

of the ruined city in an automobile with 
his son Frank, who has been appointed 
manager of a big new canning factory at 
Huntington Beach, Cal.

Two souvenirs of the disaster Mr. 
Boulter brought home with him, a single 
sheet newspaper upon which the three 
great dailies of ’Frisco were printed 
jointly, their first appearance after the 
lire, and a $2U gold piece taken from a 
vault that had come through the fire. 
The only mark of the hie o i m is
a slight discoloration.

Just to show the strength of the Can
adian and home sentiment in some of 
these old chaps a little incident that be
fell is worth repeating. Mr. Boulter was 
out one day when James Lumbers, the 
Toronto wholesale grocer, rushed up to 
him with : "Shake, Wellington ; 1
haven't seen a Canadian since I left 
home and it seems a year.”

They shook good and hard and each 
was to the other as real Canadian air.

THE NEW SALMON TACK.
A prominent Toronto broker has re

ceived Horn the coast advices lie consid
ers reliable to the effect t-liat the open
ing juices on this season’s Jiaek of sal
mon will he in advance of last year's, on 
sock eyes, 7fie.. on cohoes, fille., and on 

s or pinks, 25 e.
Another change the trade in Eastern 

Canada will have to get used to is Mat 
fins. The jirojiortion of falls to be pack
ed this season will be much smaller than 
formerly. The English market jirefers 
fiais and it is merely a case of the min
ority yielding to the majotily. The flats 
are more expensive than the tails, but 
in Ontario many retailers will not have 
them at the same jiriee.

The season’s pack is estimated as fol
lows : Fraser River, 250,000 cases ; 
Skeena River, 120,000 ; Naas, 30,000 : 
Rivers Inlet. 100.000 : outside points. 
50,000.

STRAWBERRIES HALF A CROP.
Strawberries and raspberries will be 

scarce this season. Representatives of 
McWilliam & Everist and White & Co., 
leading Toronto fruit firms, are now in 
the berry districts between Toronto and 
Hamilton, and both agree that the 
strawberry plants have been winter- 
killed to an extent that will reduce the 
average yield bv half. There is, how
ever, some additional acreage, which it

is estimated may bring the crop up to 
two-thirds of an average. 'I h s, of 
course, means1 high prices again this 
season.

BUSINESS CHANGES.
Finlay McArthur, Toronto, grocer, 

sold out to Mrs. 1. Wilson.
Alice Cornell, Hamilton, grocer, lias 

sold out to E. B. Mosgrove.
Burnie A Co., Dresden, grocers, have 

sold out to Wright & Hughes.
.1. .1. Tracey, Toronto, fruit and fish, 

lias sold to Cannon & Twilley.
Eeroux A Daoust, .Montreal, grocers, 

etc., have dissolved partnership.
Robert Hanson, Russell, grocer, will 

hold a meeting for creditors to-day.
Michael Voulombe, Amqui, general 

merchant, has effected a compromise.
John Murchison, Woodville, general 

merchant, has assigned to R. W. 
Sjience.

G area u A Co., Montreal, confection
ers; Joseph Gateau A Outer Gauthier, 
registered.

F. W. Mahon, llintonburg, hardware 
and groceries, has suffered loss by lire, 
but is insured.

Gervais A Jacob, cheese manufac
turers and traders, St. Stanislas, Que., 
have dissolved.

(’. S. Easton, Easton s Corners, gen
eral merchant, held a meeting for credi
tors yesterday.

J. D. Mears A Co. estate, grocers, 
Niagara Falls, Ont.; stock sold to De
laney A Groom.

W. .1. Huff, general merchant, Far- 
tail’s Point, Ont., has assigned to 
Robert S. Cline.

C. S. Easton, general merchant, of 
Easton’s Corners, has assigned his busi
ness to A. E. Bakei.

Grenon & Etimenne, grocers, Sud
bury, Ont., have dissolved partnership, 
K. Grenon continuing.

Ontario Mercantile Co., general mer
chants. of' Grand Valley, are being suc
ceeded by O. Hayden.

James E. Whyte, general merchant, 
etc., of New Liskeard, has advertised 
his business for sale.

Joseph Hadden, merchant, Bethany, 
Ont.; meeting of creditors was to have 
been on the 14th inst.

S. ],. Hudson, hardware merchant, of 
Eljihinstone. is being succeeded in bus» 
ness by !.. G. P. Lauder.

Gervais, Jacob A Rivard, cheese 
manufacturers ant^ trailers, St. Stanis
las, Que., have ru&istired.

J. W. Tremblay, general merchant, 
Bic, Quebec, has assigned ; V. E. Par
adis, provisional guardian.
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taking Powder.

Gillett, E.W., Co., Toronto.
McLaren's, W. D., Montreal.

Biscuit», Confectionery. Gum.Bn
Cowan Co., Toronto.
Jacob, W. ft R., & Co., Dublin, Ireland. 
Kingery Mfg. Co., Cincinnati. 
McLauchlan, Sons ft Co., Owen Sound. 
M .dure ft Langley, Toronto.
Mooney Biscuit ft Candy Co., Stratford 
Mott, John P., ft Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y.

Brooms and Brushes.
Woods. Walter, ft Co., Hamilton.

Canned Goods
Balfour ft Co., Hamilton.
Canadian Cannera, Hamilton.
Galbraith, Wm., St Son, Montreal. 
Manitoba Canning Co., Grande Pointe, 

Man.
Old Homestead Canning Co., Piet on. 
Turner, James ft Co., Hamilton. Ont.

Cans, Tin
Acme Can Co., Montreal.

Cash Registers-
National Cash Register Co., Dayton, O.

Cash Sales Boohs.
Carter-Crume Co., Toronto.

Cheese Cabinets.
WalkerBin and Store Fixture Co., Berlin

Cigars, Tobaccos. Btc-
American Tobacco Co., Montreal.
Empire Tobacco Co., Montreal 
McDougall D., ft Co., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que.
Tuokett. Geo. E.. ft Son Co.. Hamilton.

Clothes Lines.
Hamilton Cotton Co., Hamilton.

Cocoas and Chocolates 
Baker, Walter ft Co., Dorchester, Mass. 
Benedict, F. L., Montreal.
Cowan Co., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, ft Co., London, Eng. 
Lowney, Walter M., Co., Boston, Mass. 
Maclure ft Lang ey, Toronto.
Mott, John P.. ft Co.. Halifax, N.S.
Peter s Chocolate, Montreal.
Stewart Co., Toronto. 

f o** butt ne Scales.
Computing Scale Co.. Toronto.
Toledo Computing Scale Co. Hamilton.

Concentrated Lye•
Gillett E. W.. Co., Toronto.

Condensed Milk and Cream-
Borden’s—Wm. H. Dunn, Montreal 
Truro Condensed Milk Co., Truro. N.S.

Consulting Chemists.
Kaufmann, W. P., Toronto.

Counter Check Books. Etc
Allison Coupon Co.. Indianapolis, Ind. 
Carter-Crume Co., Toronto.

Cordials.
Batger's, Rose ft Latiamroe, Montreal. 
Montserrat Lime Juice. Montreal.

Crockery, Glassware and Pottery.
Cassidy, John L., Co., Montreal.
Go wans, Kent ft Co., Toronto

CLASSIFIED LIST OF ADVERTISEMENTS.

Dairy Produce and f
Clark, Wm., Montreal.

Provisions
Dawson Commission Co., Toronto. 
Fearman, F. W., Co., Hamilton. 
MacLaren Imperial Cheese Co., Toronto

Acme Can Works .... inside back cover
Adam Geo ft Co................................. 2
Adamson. J. T.. ft Co 2
Albert Soaps............... inside front cover
Allison Coupon Co..............................  15
American Cereal Co............................  64
American Tobacco Co   61
Ashley ft Li.htcap................................ 54
Auer Light Co....................................... 14
Balfour ft Co........... ............................. 21
Benedict, F. L., ft Co............................. 58
Bidwell, W K...................................... 2
Bradstreet's.............................................15
Braid, Wm.. ft Co................................ 67
Canada Paper Co................................  53
Canada Sugar Refining Co ............

inside front cover
Canadian Canners................................ 5
Canadian Press Clipping Bureau.........

inside back cover
Canadian Salt Co.................................  8
Capstan Manufacturing Co................ 44
Carman, Joseph...................................  54
Carrier, P. W.......................................  2
Carter-Crume Co....................................44
Cassidy, John L., Co.......................... 11
Ceylon Tea Association.......................  4
Chaput L., Fils ft Cle ............... ... 18
Chase ft Sanborn..................................  19
Cheyne, J. A......................................... 54
Clark, W................................................  44
Codville-Georgeson Co..........................39
Coles Manufacturing Co...................... 14
Colson. C. E.. ft Son.. outside back cover
Computing Scale Co............................. 14
Connors Bros........................................ 55
Cowan Co................................................. 56
Cox. J. ft G.....................................  ... 59
Crain, Kolia L., Co......... .................... 13
Davenport, Percy P...............................39
Davidson ft May ........ . ........ 35
Dawson Commission no.............. . 53
Dominion Brokerage Co .................... 2
Dominion M<«lawns Go..inside f. ont cover
Doughty, A. 0., ft Co...........................  49
Douglas. J. M., ft Co..............................50
Dunn, Wm. H.......................................  59

Montreal Packing Co., Montreal.
Park. Blackwell Co.. Toronto.
Power, B H , Halifax. N.S.
Rutherford, Marshall ft Co., Toronto. 
Ryan. Wm.. ft Co.. Toronto. 
fc»tar Egg Carrier and Tray Mfg. Co., 

Rochester N.Y.
Financial Institutions d* Insurance

Bradst reel Co.
Fish

James, F. T., Co.. Toronto.
Loggiv W. S. ft Co., Chatham, N.B.
Me William ft Everist. Toronto.
Millman, W. H,, ft Sons, Toronto. 
Windsor, J. W., Montreal

Flavoring Extracts•
Capstan Mfg. Co., Toronto.
Imperial Extract Co., Toronto.

Fly Pads-
Wilson. Archdale, Hamilton, Ont.

Foreign Importers-
Boyd, Thos., ft Co., Liverpool, Eng. 
Doughty, A. C., ft Co., London, Eng. 
Gaitskell. J. H., Liverpool, Eng.
Hall, R. C., ft Co., London, Eng.
Little, Geo., Manchester, Eng.
Marshall, James, Aberdeen, Scotland. 
Rapp, Herman, ft Co., Liverpool, Eng. 
Scott, David, ft Co., Liverpool, Eng. 
Vincentelli, P. ft F , Antwerp 
Wickes, Hamilton, ft Co.. London, Eng. 

Fruits—Dried, Green, and Nuts- 
Davidson ft Hay, Toronto.
Dawson Commission Co., Toronto.
Gibb, W. A., ft Co., Hamilton.
Gillard, W. H., ft Co., Hamilton. Out. 
James, F. T., Co.. Toronto.
Kinnear, Thos., ft Co., Toronto.
Lucas, Steele ft Bristol, Hamilton. 
McWilliam ft Everist. Toronto.
Rattray, D., ft Son, Montreal.
Robinson, O. E., Ingersoll.
Smith, E. D., Winona, Ont.
Stringer, W. B., ft Co., Toronto.
Tippet, A. P., ft Co., Montreal.
Turner, James, ft Co., Hamilton.
Walker, Hugh, ft Son, Guelph.
Warren Bros, ft Co., Toronto.
White ft Go.. Toronto.

Gelatine.
Cox. J. ft G., Edinburgh, Scotland. 
Nicholson ft Brock. Toronto.

Grain. Flours and Cereals-
American Cereal Co., Chicago.
Greig. Robert, Co., Toronto.
Ham lion Saratoga Chip Co., Hamilton 
Kirouac, Nap. G., ft Co., Quebec.
Me Fall. A. A., Bolton. Ont.
McLeod Milling Co., Stratford, Ont. 
Nicholson ft Bain, Winnipeg.
Nicholson ft Brock. Toronto.
Peierboro' Cereal Co , Peterboro', Ont. 
Quance Bros., Delhi, Ont.
Tanguay, Alf. T. ft Co. Quebec 
Western Canada Flour Mills Co.,Toronto 
Woodstock Cereal Co., Woodstock, out.

Grocers— Wholesale
Balfour ft Co., Hamilton. 
Codville-Georgeson Co., Winning. 
Colson,C. E. ft Son, Montreal 
Davidson ft Hay, Toronto.
Kby, BlainCo., Toronto.
Eckardt, H. P., ft Co., Toronto.
Gillard, W. H., ft Co., Hamilton. 
Kinnear, T., ft Co.. Toronto.
Lucas, Steele ft Bristol. Hamilton. 
Turner. James, ft Co., Hamilton.
Warren Bros, ft Co., Toronto.

Grocers* Grinding and Packing 
Mach inery.

Coles Mfg. Co., Philadelphia. Pa 
Enterprise Mfg. Co., Philadelphia. Pa. 
Fisher, A. D., Co., Toronto 
Sprague Canning Machinery Co.. Chicago 

Hides, Skins. Etc 
Page, C. S., Hyde Park, Vl 

Infants' Foods.
Keen, Robinson ft Co., London, Eng 

Interior and Exterior Store Fittings 
Walker Bin ft Store Fixture Co., Berlin. 

Jams, Jellies, Etc 
Batgers Rose ft I*atiaiuiue. Montreal. 
Good Willie's Rose ft Latlamme, Mont real 
Smith. E. D., Winona. Ont.
Southwell ft Co.—Frank Magor ft Co.. 

Montreal.
Upton, Thos., ft Co., Hamilton. 

Manufacturers' Agents, Brokers and 
Commission Merchants.
Adam, Geo., ft Co., Winnipeg, Man. 
Adamson. J. T, Montreal.
Ashley ft Lightca,», Winnipeg.
Bidwell, W. E.. Torocto.
Carman, Joseph, Winnipeg, Man.
Carrier, •*. W . Quebec.
Cheyne, John A., Winnipeg. Mau. 
Dawson Commission Co.,Toronto. 
Dominion Brokerage Co., Calgary. Alta. 
Dunn, Wm. H., Montreal and Toronto. 
Gorham. J. \V . ft Co.. Halifax N.S. 
Haszard, Horace, Charlottetown, P.E.I. 
Hughes. A. J., Montreal.
Kyle ft Hooper, Toronto.
Laml«e. W. G. A . ft Co., Toronto 
MacLaren Imperial Cheese Co., Toronto 
Millman, W. H., ft Sons, Toronto.
Mooj-e Jaw Fruit ft Produce Co., Moose
Nicholson ft Bain, Winnipeg.
Rutherford, Marshall ft Co., Toronto. 
Ryan, Win., Co., Toronto.
S oit, Bathgate, ft Co. Winnipeg 
Stevens. H. J., Montreal 
Taylor, W. A., Winnipeg.
Tees ft Persse, Winnipeg.
Thompson. G. B., Winnipeg, Mau.
Tippet, A. P. ft Co., Montreal.
Watson, Stuart, Winnipeg, Man 
Western Cartage Co., Calg >ry, Alta. 
Wiseman, R. B , ft Co., Winnipeg. 

Matches-
Improved Mat h Co , Montreal 

Mince Meat 
Capstan Mfg. Co., Toronto.
Clark. Wm., Montreal.
Fearman, F. W., Co , Montreal.
Lytle, T A.. Co., Toronto.
Nicholson ft Bnxk, Toronto.
Wethey J. H.. St. Catharines.

Oils-
Queen City Oil Co., Toronto.

Oil Tanks.
Bowser, S. F., ft Co., Toronto.

Pass Books, Etc
AUisou Coupon Co.. Indianapolis, Ind.

Pickles, Sauces, Relishes, Btc.
Capstan Mfg. Co., Toronto.
Douglas. J. M . ft Co., Montreal 
Dillard's Pickles, L union, Eng.
Holbrook ft Co., Loudon, ting.
Lytle. T. A., Co., Toronto.
Paterson s— Rose ft Laflamme, Montreal

INDEX TO ADVERTISERS.
Eby, Blain Co ... .... :........................ 3
Ec<ardt. H P.. ft Co..............................41
Kdwardftburg titan.r .outside front cover 
Empire To ha* to to. 61
Epps James, ft Co.................................. 59
Estabrooks, T. H................................  9
Eureka Refrigerator Co........................  59
Evans ft Sons........................................  17
Ewing. S. H. ft A. S ....    16
Ewing, 8. H., ft Sons...................— 19

Fearman, K. W., Co ........................ 42
Fisher, A. D., Co..................................14
Gaitskell. J. H......................................  49
Galbraith. Wm., ft Son....................... 21
Gillard, W. H., « co.............................20
Gillett, E. W., Co., Ltd...................... 7
Gorham, J. W., ft Co............................ 2
Cowans, Kent ft Co...ou side back cover 
Greig, Robt..Oo.....................................  9
Hall R. C . ft Co................................. 43
Hamilton Saratoga Chip Co...............  12
Hausou, J. H........................................  14
Haszard. Horace .............................. 2
Holbrook's Limited..............................  17
Imperial Extract Co................................58
Improved Match Co.............................. 8
Jacob, W ft R., ft Co..........................  58
James, F. T., Co..................................... 53
Japan Teas............................................ 12
Jones ft Swan ..................................... 2
Kaufmann, W. P.,................................  15
Koopman. G. C.....................................  39
Kingery Mfg. Co...................................  59
Kingston “Gleaner ...inside back cjver
Kinnear, Thos., ft Co ........................... 19
Kirouac, Nap. G., ft Co.......................... 5U
Kyle ft Hooper...................................... 2

Lam be. W. G. ▲.................................... 2
Little. Geo,.........................................  49
Loggie, W. S., ft Co............................. 55
Lowney, Walter M. Co.......................  58
Lucas, Steele a Bristol................ 20
Lytle. T. A . Co................................... 7

McDougall. D.. <fc Co......................... 61
MvGaw ft Russell................................. 2
McLaren s Cooks h r en I Baking

Powder................inside back cover
Mcl*auchlan ft Sons Cu....................... ;9
McLauchlan. J. K................................ 54
McLeod Milling Co............................... 5 •
McWilliam ft Kve-in . 52
MacLaren s Irnperi «1 Cheese Co........ 2
Maclure ft Langley.................  56
Magor, Frank........... outside front cove *
Manitoba Canning Co............................ 45
Marshall. James ...................... 49
Metal Silling and Shingie Co..............  11
Methveu, J., Sons ft Co.......................  49
Miller Bros............................................  4>
Millman. W. H.. ft Sons .................... 2
Minto Bros, ft Co..................................  11
Montreal Packing Co............................ 42
Mooney Biscuit and Camlv Co ... 57 
Moose Jaw Fruit and Produce Co ... 2
Morse Bros....................... 11
Mott, John P., ft Co............................  56
National Cash Register Co................. 13
National Licorice Co...inside front cover
Nestle s Chocolate................................ 58
Nicholson ft Bain................................. 39
Nicholson ft Brock................................ 49
Nickel P«ate Stove Polish Co............ 49

Oakey, John, ft Sons.............................  15
Oakville Basket Co ..............................  52
Old Horn stead Canning Co...............  6
Ontario Sugar Co................................... 66
Page. Ca r 11 8....................   41
Park. Blackwell Co.............................. 42
Patrick. W. ft Co............................. 2
Payne. J. Bruce.................................... 60
Peterboro' Cereal Co .......................... 49
Power, B. H.......................................... 44
Purnell, Webb ft Co......................... •.. 18
Rapp, Herman ft Co.............................  49
Rattray, D., ft Sons.............................. 10
Reckitt's Blue......................................  67
Robinson. O. E......................  52
Rose ft Laflamme...........................10, 66

Purnell Webb ft Co, Bristol. Eng.
Suaut Co.
Sutton, G. F., Sous ft Co., London. Eng 
Taylor ft Pringle, Owen Sound, Out. 

Polishes Metal.
Oakey, John, ft Sons, Loudon, Eng. 

Polishes-Stove 
Nickel Plate Polish Co.. Chi- ago.
James' Dome, W. G. A. Lam lx* ft Co 

Toronto.
Morse Bros., Canton. Mass.

Refrigerators.
Eureka Refrigerator Co.. Toronto. 
Fabien, C. P., Montreal 
Hanson, J H . Montreal.

Salt
Canadian Salt Co., Windsor. Out.
Gray, Young ft Sparling, Wiughaiu. Out. 
Toronto Salt Works, Toronto.

Soap.
Allwrt Soaps, Montreal.
Duncan Co . Montreal
St. Croix S >ap Uu., St. Stephen, N. B

Soda Baking.
Church x Dwight, Montreal.

Starch.
Edwardaburg Starch Co.. Cardinal. Ou 
St. Lawrence StarvhCv . Port Credit. 

Sugars, Syrups and Molasses.
Canada Sugar Refining Co., Montreal 
Dominion Molasses Co.. Halifax, N i> 
Edwardsburg Starvh Co . Cardinal, Uni 
Lucas. Steele ft Bristol Hamilton. 
Ontario Sugar Co.. Berlin. Ont.
“ Sugars Limited. Montreal.
Tipjx't, A. P., ft Co.. Montreal.

Teas, Coffees, and Spices-
Balfour ft Co . Hamilton.
Braid, Wm.. ft Co., Vancouver, B.C 
Ceylon Tea Traders Ass n.
Chase X Sanborn. Montreal 
Codville Georgson Co., Winnipeg 
Ewing, s. H. x A. S., Montreal.
Ewing, S. H ft Sons, Montreal.
Gillard, W. H., ft Co., Hamilton.
Greig, Robt. Co., Toronto.
Japan Tea Traders' Ass u.
Koopman. G. C., Amsterdam and Rot 

tvrdam.
Salada Tea Co., Montreal and Toron .. 
Symington, T, Edinburgh Scot.
Truro Condensed Milk Co., Truro, N.S. 
Turner, James, ft Co.. Hamilton.
Warren Bros.. Toronto.
Wood. Thos., ft Co.. Montreal 

Pinegar and Cider.
White, Cottell x Co., London. S E 

Washing Compound.
Fairbank, N. K. 3o., Montreal.
Gillett, E. W. Co., Toronto. 

Woodenware.
Woods, Waiter, ft Co.. Hamilton.

trapping Paper. Paper Bag,.
Twine. Etc

Canada Paper Co., Toronto.
Yeast.

Gillett, E. W., Co., Toronto.

R"wat s Pickles....................................20
Rutherford, Marshall ft Co............... in
Ryan, Wm.. Co.........................................42
' "Salad V' Tea Co ............................ 7
Si-ott, Bathgate ft Co........................ ' 54
Scott. David, ft Co................................  49
Sells Commercial............................ ’ ’ ' ’ 75
Sherbrooke Cigar Uo...................  62
Smith. E. D....................................... ‘
Sprague Canning Machinery Co..... ’ 59
Star Egg Carrier ft Tiay Mfg Co__ 45
Stevens. H. J................................... 2
Stewart Co................................. . . . . 56
Stringer, W. B., ft Uo...................... " y
“Sugars Limited........................  16 57
Sutton. G. F.. Sous ft Co.................... ' 15
Symington T., ft Co............................... 20
Tanguay. AX T.. ft Co......................... 50
Taylor, W. A...........................................54
Taylor ft Pringle................................... 8
Tees ft Persse........................................ 2
Thompson, G. B ....................................54
Tippet, Arthur P . ft Co....................... I
Todd, .1 H . ft Son.............................. 55
Toledo Computing Scale Co............... 15
Toronto Salt Works .............................  44
Truro Condensed Milk Co . Limited.. 12
Tuvkett, Geo. E., ft Son Co...... ............ 60
Turner, James, ft Co............................  21
Upton, Thos., ft Co............................... 59
Viuceutelli, P. ft F........... ..................... 49
Walker. Hugh, ft Son ............... 53
Walker Bin ft Store Fixture Co. 15. 16, 45
Watson, Stuart................................... • 54
Western Cana la Flour Mills Co........  49
Western Cartage Co— 2
Wethey, J. U.............outside back cover
White ft Co.........................................  53
White. Cottell ft Co..............................  18
Wickes, Hamilton ft Co........................ 49
Wilson, Archdale .......................... 44
Wiseman, R. B., ft Co......................... 54
Wood, Thomas, a Co....................... 68
Woods. Walter, ft Go............................ 44
Woodstock Cereal Co...........................  50
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BORROWING A NAME.
.Some months ago attention was 

drawn in these columns to the fact that 
a prize competition company in New 
Vork was trading under a name almost 
identical with the MacLean Publishing 
Company. The only difference was i hat 
they spelled the name (Me)Lean instead 
of (Mac)Lcan, and some people had 
mistaken it lor this company. At one 
time our New Vork offices were situ
ated in the New York Life Building, 
Broadway. Shortly after we abandoned 
our New York offices we found that the 
company complained of had retained 
our sign on the door and were trading 
under our name. We set about a confi
dential investigation and found that a 
company had actually been incorporated 
under that name, and that a man 
named McLean was said to be connect
ed with it. Our representative called 
several times at the office but at no 
time was he ever able to find that any
one named McLean was actually con
nected with the concern.

The Canadian and American post

office authorities were notified, and we 
understood that some investigation had 
been made, but apparently the concern 
is still trading under the old name, for 
one of our subscribers, Mr. J. L. Nay
lor, Searchmont, Ont., writing May 
23rd, says : "i enclose a communica
tion from the McLean Publishing Com
pany of New York, also my signature, 
apparently torn from a letter, which 
was enclosed with the circular letter 
referred to. 1 do not think I ever 
wrote a letter to the McLean Publish
ing Co. of New York, and would like to 
know how they secured my signature. 
If you know what this game is, let me 
know through The Grocer."

By the same mail the post office de
livered to us a letter addressed ‘The 
McLean Publishing Co.," mailed from 
Deerfield, Mass., saying that the writer 
had sent money four weeks’ ago and 
had not received any answer. The 
Canadian authorities have had several 
similar complaints, and we strongly ad
vise our readers not to send any. money 
to the concern. In fact such a Lint 
seems unnecessary to give to the aver
age business man, who should treat 
their circulars as Mr. Naylor lias done, 
or pass them over to the post office 
authorities.

We notice from the correspondence 
that this concern has moved from the 
office formerly in the New York Life 
Building to another address in New 
York, but the blank forms used are ex
actly the same as those sent out from 
the New York Life Building, with the 
exception of the change in address.

TOMATOES HIGHER NEXT SEASON
There is good promise of dearer toma

toes next season. It is now practically 
certain that the new pack will come 
upon a bare market. There is assur
ance of an active demand for immediate 
consumption, for tomatoes are now a 
staple food of all classes.

In the States conditions will be ab
normal. A frost in Maryland has near
ly wiped out the early tomato crop, and 
the weather is so dry that in many sec
tions the farmers have been unable to 
plant anew. Under these conditions the 
early pack must be weeks late. It must, 
however, be borne in mind that the 
States are not as dependant as they 
were only recently on the Atlantic 
Coast, packers. The centre of the indus- 
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try has been shifting to the west, and 
even now Chicago is putting forward 
pretentions t'o being the centre of the 
tomato packing business.

But to return to Canada. The con
ditions on both sides of the line indi
cate a hearty welcome to the new pack. 
And what do the packers themselves 
think of it i The Canadian Grocer is 
informed that some canners have pur
chased the future pack unlabeled of 
other firms at a price nearly equal to 
what the wholesalers paid for first-class 
stock a year ago. That is a pretty 
fair indication of what the packers ex 
pect.

LUMBERMEN ASK GAME RIGHTS.
The lumbermen of Nova Scotia are n 

progressive company. They move on 
the John 1). Rockefeller plan—all the 
goods for me; all ihe good advice for 
my neighbor. Just now their neighbors 
are the spoilsmen of the province, the 
holiday fishers and hunters. A move
ment is mi foot for the improvement 
of the fish and game laws'. The Annapolis 
Royal Spectator advocates Ihe promised 
renovation and continues :

“A new feature has, however, arisen 
in I lie claim of the owners of timber 
limits to control Ihe game and fishing 
privileges on their own areas. They 
also claim that they have been advised 
by tlie Hon. Attoruey-Geneial for Nova 
Scotia that I lie licenses granted to 
sportsmen by the Government entitles 
those siHirtsmen to hunt or fish only on 
Crown lands. If such is the case the 
Government is issuing licenses for a 
worthless privilege. The Crown lands 
of the province have been given away 
and sold at 40 cents per acre until noth
ing remains to-day but a few scattering 
sections impossible to reach without 
trespassing oil I lie lands of some of the 
parties who make up thé Lumbermen’s 
Association of Western N. S. The 
claim, however, under present conditions, 
is a false one. These gaming privileges 
were not granted with the lands any
more than the mineral rights, except 
in the ease of some very early grants, 
too few to he of any real importance. 
Custom, too, is allowed to be almost as 
strong as law and for the past forty- 
years a hunter might kill game in his 
neighbor’s back yard and if no dam 
age was done, no trespass was claimed 
or thought of.”
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WEST INDIAN FRUIT TRADE.
Dishonesty is trade suicide. But it’s 

a good deal worse than that when prao- 
tieed in the export fruit trade. Then it 
is poisoning the publie well. Theie 
would he less of it if every Canadian who 
goes abroad would report dishonesty 
when he finds it.

Gordon McKeeii sets a good example 
from Hamilton, Bermuda. In a letter to 
the Acadian Orehardist he tells of find-_ 
ing in a store there apples “just im
ported from Halifax, N.S., and 141011 
looking at them, I blushed with shame 
for my country.” They were small, 
biuised, misshapen and wormy, very 
[>oor No. 4 grade, and marked No. 1, but 
the barrel didn’t bear the grower’s 
name as the law requires. Mr. McKeen 
says:

“Are our chances of selling honestly 
packed fruit to these islands to be killed 
outright and our name and reputation 
tiampled upon, through a few dishonest 
vagabonds? And upon inquiry elsewhere 
I found to my great regret that the ease 
just cited is far from being an isolated 
one. And after being here these last 
two or three months, 1 notice the trade, 
not only in fruit, but in other lines I 
might mention, and may later, is grad
ually slipping away from us and going to 
our neighbors in the United States. And 
right here I would say that one thing 
very much needed is a larger and swifter 
boat to run from Halifax to these is
lands and cut the time of transit down 
to forty-eight hours, as is the time be
tween here and New York. the
present time instead, it takes the great
er part of a week, cutting off among 
many other things the chance of ship
ping small fruit, etc., here.”

FENCING IN THE BANKS.
Some members of the Senate on Tues

day objected to a bill to incorporate a 
new bank. “Parliament," remarked 
Senator Power, “should proceed slowly 
in adding to the number of banks. There 
were a good many of them now, and all 
were quite successful. However, they 
seemed to be able to meet the require
ments of the country. If too many were 
incorporated dull times might bring 
some disasters."

Nice of the old gentleman to proceed 
slowly , but why shouldn’t Parliament

hesitate to incorporate a company for 
the refining of sugar or the manufacture 
of soda biscuits ? There are a good 
many of them now , they are quite suc
cessful and they seem able to meet the 
requirements of the country. But not 
many of them are quite as successful as 
the banks. Why should there not be 
competition in banking just as in making 
sugar or salt ? Bankers are traders as 
other people are. They buy and sell 
credit or accommodation and render 
various, services for a consideration. 
Why hedge them about with privileges 
which the Criminal Code denies to trad
ers in other lines ?

SOMETHING DOING IN CHEESE.
The abnormally high price for cheese 

is explained by the trade at Toronto by 
two stories of business antagonism. The 
minor incident is to the effect that a 
prominent operator who acted last year 
for a large English firm had left them 
and formed an alliliation with a rival 
concern and that his old associates had 
set about making it uncomfortably 
warm for him.

The other and larger incident is the 
reputed amalgamation of three large 
Canadian exporting houses with three 
prominent English importers, resulting 
in keen competition and strength to 
push the fight. The production of cheese 
thus far being comparatively limited, 
the quantity going forward was not 
such as to swamp strong speculative 
traders.

Perhaps both these stories are partly 
true. That the cheese market and to 
some extent the butter market arc be
ing manipulated is accepted by the trade 
without question, and judging by the 
reports of cheese board sales the move
ment seems to be stronger east than 
west..

As a corollary to the three-firm amal
gamation story it is suggested that 
large buyers are merely competing for a 
fresh hold on the business with a view 
to preferred position when the season is 
in full swing.

DISPLAY YOUR STOCK.
Merchants cannot give too much atten

tion to the display of their goods in 
stock. Many lines of stock may be old 
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and hard to sell, but by judicious dis
play and by keeping them dusted and 
fresh looking, a storekeeper will reap 
his reward in better sales. The goods 
which occupy a place in the window to
day should not be left there for weeks, 
or, as is sometimes the case in country 
stores, for months, but should be moved 
into the store and placed in a prominent 
position on the counter or elsewhere, 
where they cannot esea|>e the notice of 
customers. The same applies to the 
goods in the hark of the store. Bring 
them up to' the front for a change. Move 
your stock about as much as i>ossible.

This does not mean, of course, to un
load all your shelves and disturb your 
entire stock, but that portion of it which 
might lie called the tiansicnt stock will 
be benefited by frequent moving and 
good display, as will such lines as are 
mentioned above old or slow seller-. 
Mark the goods in plain figures, place 
them before the public eye. and have vtmr 
salesmen speak for them whenever pos
sible. All this means work, necessarily, 
but to get along successfully nowadays, 
to beat the other fellow, you have to 
take off your coat and put on your think
ing cap and buckle down to work hard 
and unceasingly.

OPINIONS WANTED.
The Halifax plan of a commercial com

mittee, half mcmheis of ilic board of 
trade, half members of the city council 
with the mayor as chairman, is an 
example for the whole of Canada as a 
means of bringing to bear upon munici
pal affairs the organized business ability 
of the community. It i- an exceedingly 
important question, and increasing in 
importance every year. Something must 
be done to improve the municipal admin
istration, especially in the larger centres 
of population. In another column we 
publish this week a statement by Mayor 
t'oalsworth of Toronto in reply to a 
request for his opinion regarding the 
Halifax plan. We will be pleased to re
ceive from any of our readers an ex
pression of opinion regarding the plan or 
through them the opinions of others 
competent to speak.
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MAKE THE LAW PLAIN.
A fvxV lines in last week’s issue vmi- 

x vyei 1 the in linn.at inn received from I lie 
(': iiaiiiim I tmeei 's special Ottawa env
ies] undent a.- I lie paper was. goilig tn 
press that tlie Government did not in
tend In amend tin- eninmere.nl ende at 
this session of Parliament. After the 
annual meeting of the Dominion Whole
sale ( I nice is ' tinild in Montreal in April, 
a laige députât ion of manufacturers, 
wholesalers and retailers waited on the 
Government and made an appeal for the 
amendment of t’nde sert inn ->21). to make 
clear and plain the meaning of the law.

It seems a verv reasonable request. 
Eminent counsel, declare that the intent 
of the law 1.- not plain and surely t o 
prntii] t actio i could not he taken to get 
rid of misunderstanding. It is said the 
Government will not act now because ni' 
the actions against the wholesale gro
cers and others pending. The claim is 
made lirai some of these actions have 
resulted from a misunderstanding of the 
law's intention. Then, if justice is the 
end soiUght. would it not he best attained 
by letting in the light and making the 
way plain ! The mind of the Government. 
it is understood, is quite clear as to 
what the meaning of the law is. Why not 
enable the bench and bar to be just as 
certain. The Government holds positive
ly that section 020 does not apply where 
there has not been an undue enhance 
nient of prices to the consumer. Some 
existing prosecutions are not based on 
that view.

IS THIS A CEREAL CONFLICT?”

Now let the grower of wheat take to 
heart that wise saying. “Pride goeth be
fore a fall.” The cotton seed tribe are 
on the warpath. In the National 
Provision!'] "s i q i :t of the tenth annual 
convention of the Interstate Pot toil-seed 
(rushers’ convention in Atlanta, fia. 
this month, occurs tin* following :

“A striking feature of the educational 
xalue i f the convention was what might 
be called the discovery of a new wax e 
■ if exploitation for a product of the cot
tonseed and one which promised toeeli] sc 
all others both in commercial value and 
from a humanitarian standpoint. This 
was the debut of cottonseed meal as a 
human food. The proposition was ad
vanced by Prof. Connell, of Texas, in a

strikingly interesting address, effective
ly illustrated by the distribution of de
licious biscuits ami .cakes cooked in Pi of. 
Connell’s kitchen from a mixture of 
wheat Hour and cottonseed meal. The 
speaker advanced the pro]X)sition that 
cottonseed Hour would in time surpass 
wheat Hour both in commercial and con
sumptive value and left the novel 
thought to germinate in the minds of Ills 
hearers.

“The association promises to lake up 
practically the question of putting cot
tonseed flour on a coiinnci cial basis in 
I lie markets of the world.”

The hungering millions of America 
xx i 11 not stop work to watch the onslaught 
of the cotton seed upon the wheat ker
nel. hul lest I lie clash cause a market 
quake, the grocer should he forewarned.

More pi ohiibly it is a pardonable burst 
■ I enthusiasm generated by the cotton 
seed crusher in hulk. If il were not 
for this enthusiasm lie might not he the 
real benefactor of the south he is to
day. Men still young' remember when 
cotton seeds were burned and were a very 
great nuisance to the cotton grower. 
During the season of 1004-tlô I he: c were 
four and a half million tons of seed 
bought from the cotton growers of the 
Southern States, for which they reeeiv- 
ed $75.000.000. In the cotton seed oil 
industry $100.000,000 are invested.

SUGAR’S UPS AND DOWNS.
The ups and downs of the sugar mar

ket are the epitaphs of dead opportuni
ties for gain with a good many mem
bers of the grocery fraternity, else why 
does an advance always stimulate buy
ing ! Here they arc this year to date :
Down 10c. Ip 10c.
•January 10 -------------
• January 20 -------------
February 0
--------------- March 3
--------------- March 20
April 11 -------------
April 24

April 28

Six drops and four gains, making a 
net reduction of 20c. front the prices of 
January 1.

DIRECT RESULTS.
An exchange recently gave notice that 

in case a stolen carriage whip was not 
returned to a certain place before the 
next issue, it would publish the name 
of the party who took it. The place 
designated was the hack vard of a cer
tain block. The next morning after the 
first notice came out—the night being 
very dark—seventeen whips were picked 
tip in said backyard. Yet there arc peo
ple who do not believe in advertising.

BUSINESS NOTES.
K; M. Fisk, Sutton, lias sold out to C. 

W. Leigh, of Toronto.
Michael Nolan has opened a grocery 

store at 338 Princess street, Kingston.
Mr. Carr, of Carr Bros., Thornbury, 

has gone on a .trip to the Old Country.
J. W. Larkin, Nohleton, spent part of 

last week fishing in the Owen Sound dis
trict.

Kae, Calvert & Co., millers, of Kin
cardine, will dissolve partnership on 
June 1.

Finlay & Glover have purchased the 
general store business of W. A. Day at 
Port Stanley.

Albert Hawkins, of Orillia, has pur
chased the grocery business of John 
McMillan, of Rracehridge, Out.

Jas. A. Silver, fruiter and confection
er, Lunenburg, N.S., died recently of 
consumption. He was 34 years of age.

P. J. McQueen, of Paris, after two 
years in the grocery business, is sell
ing out and quitting. He intends going 
on the road.

James Brodeur will shortly establish 
a fruit canning factory at Sydney, Van
couver Island, lie will use only British 
Columbia fruit.

A. S. Whitman & Sons, fish dealers, 
of Canso, N.S., have transferred their 
business to the Atlantic Fish Co., of 
Lunenburg, N.S.

F. J. Holman and Daniel McLean, of 
Sydney, C.B., have purchased a grocery 
and produce business in that town, tak
ing possession June 1.

A poultry association lias been formed 
in Saskatchewan with Lieut.-Governor 
Forget as lion, president and S. Chivers- 
Wilson, Regina, president.

The Rilcy-Hamscy Co., a new firm of 
wholesale grocers at Port Arthur, arc 
about ready for business. They say 
prospects arc bright for them.

Geo. A. Jenkins’ grocery store, Orange
ville, Out., was broken into one night 
recently and $50 worth of tobacco in 
caddies ami other goods taken.

The factory of tlie Canadian Biscuit <fc 
Confectionery Co., Toronto, has been 
sold for $55,000. The names of the pur
chasers have not been made known.

Elliott, Marr & Co., wholesale gro
cers, of London, will take over the ad
joining property recently occupied by 
Green, Swift & Co., and use it as a 
warehouse.

Hamilton Bros, Southampton, general 
merchants, aie selling off their stock and 
intend going to the Northwest. They 
will retain their Glen. Huron .store and 
Mr. Porter Avili manage it.



THE CANADIAN GROCER

Quebec Markets.
FLUCTUATIONS—

Sugar—Advanced 10c.
Evaporated Apples—Advanced Jc.
Fish—Revised.

Montreal, May 30, 1000.
Very good business has been <lone in 

groceries during the week just passed. 
The wholesale trade state that orders 
coming in from country districts, as 
well as from city points, are as large 
as they should be under present condi
tions. Collections are picking up con
siderably, and the trade generally is 
healthy. The advance which took place 
in sugar the end of last week came as a 
surprise to nearly everybody and many 
were caught short handed and will hav e 
to pay the higher figure for any sup
plies they may buy. The rise, which 
amounted to ten cents, was all along 
the line. Teas are moving unite freely. 
Japans arc the feature of the market 
Reports from the primary markets 
state that these teas arc now ten per
cent. higher than thev were last year. 
New stock is beginning to arrive in 
Canada, and an excellent Japan season 
is anticipated. The trade are not of 
the opinion that there is a great deal 
of the old tea held, either in first hands 
or by others. Canned goods are about 
the same as they were last week. To
matoes are unchanged under a fair de
mand. Molasses is uuiet this week. 
The advices received from the Islands 
contain ver-- little that is of interest to 
the trade generally. Valencia raisins 
continue to advance. Currants are 
pretty well cleaned un and arc high 
also. Coffee and sniees do not present 
any new features for consideration this 
week. Evaporated apnlcs arc as scarce 
and as high as ever. Trade in them is 
almost prohibitory. Manic products 
and honey are on the uuiet side.

CANNED GOODS—As in other lines, 
trade in canned goods is moving along 

* very well at present. There is a very 
good consumptive demand for the vari
ous lines offering, but dealers do not 
find special activity in any line. Corn 
and peas continue to move out steadily 
and there is a vçr.v good demand for 
tomatoes at prices which have not 
changed. Reports arc in circulation to 
the effect that salmon of certain brands 
is very scarce and high in price.

The usual canned goods quotations are 
«unified this week for lack of space.

SUGAR—Saturday morning last an 
advance iff ten cents took place in 
sugar. To most in the trade, jobbers 
and retailers alike, the advance was a 
great surprise, which is only natural 
when the state of the raw markets, as 
they were then, is considered. The ad
vance has been the cause of much ac
tivity in the market, many apparently 
making their purchases now before any 
further rise. A great many houses had 
delayed buying until the end of May, 
never thinking that the price would ad
vance under existing conditions.

;• ' ji-bbis..................................... .................... 4 25
..................... 4 05
...................  4 65

“ “ half-barrels............................. ................... 4 75
.................... 4 65
.................... 4 75
................... 4 *>0

................ 4 60
•• " 35-lb. boxes..................... .................... 4 70

..................... 4 30

..................... 3 93

..................... 3 85

..................... 3 70

..................... 3 60
No. 1 “ bags................................................................ 3 55

SYRIA'S AND MORASSES Since 
the activity ceased in the Island mo
lasses market there has been little of 
interest reported from that point. l.o 
cally there is not a great deal doing. 
Wholesalers report a very small trade. 
At present there are moored in Mont
real ships, two or three in number, con 
taining cargoes of molasses, but the 
market has not been materially affected 
by their arrival.
Barbados*, in puncheons...........

'• in barrets ..................
" in half-barrels .........

New Orleans...................................
Antigua..........................................
Porto Rico................................. • •
Corn syrups, bbls.........................

•• 1-bbls.............................{-bbls....................
•• 384-lb- pails..................
" 25-lb. pails...........

Cases. 2-lb. tins, 2(loz. per case.
" 5-lb. “ 1 doz.
“ 10-lb. •' i doz. “

WVIh •• | do- “

.... 0 30 
.... 0 324 
.... 0 334 
0 22 0 35 
.... 0 30
__ 0 10.... 0 022
___ 0 024
.... 0 03 
.... 1 30 
.... 0 90 
.... 1 90 
.... 2 35 
.... 2 25 

2 10

TEAS—During the past week very 
good business has been done in teas 
generally. A report from Japan states 
that teas are 10 per cent. higher than 
they were at this time last year. ■ The 
new teas arc arriving now, and. al
though the quality might be better, 
they give satisfaction. The freight, be
ing Je. higher than heretofore on all 
eastern teas, will not make any ma
terial difference in prices. Dealers arc 
looking forward to a splendid season for 
Japans. It is not generally thought 
that there are any lots of old Japans 
held in first hands, while the jobbing 
trade arc scantily supplied. Indians are 
enjoying excellent sale according to re
ports from tea houses. Cevlons are 
about as usual.
Japans— Fine ..........................................................

Medium ....................................................
Good common .........................................
Common..............................................

Ceylon—Broken Pekoe .........................................
Pekoes .......................................................
Pekoe Souchongs....................................

Indian—Pekoe Souchongs.....................................
Ceylon greens—Young Hysons ...........................

Gunpowders ..............................
China greens—Pingsuey gunpowder, low grade.

“ pi"hoad

0 26 
0 20

0 13 
0 25 
0 17 
0 15 
0 15 
0 17 
0 16 
0 134 0 11 
0 19 
0 28

0 30 
0 23 
0 18 
0 15 
0 38 
0 20 
0 20 
0 18 
0 18 
0 17 
0 14 
0 15 
0 21 
0 32

COFFEE—The coffee market this week- 
presents no new features. There seems 
to he a better all round inquiry for the 
different grades, but otherwise there is 
little, that is new. Reports from prim
ary markets say that the tone continues 
about the same.
famaica...
Movlia 
Ri. . No. 7

i 10* 0 11 
h 18 0 22 
ft let 0 19 

"04 " 10 n i on 
- II “ 131

SPICES—Firmness characterizes the 
spice market locally. In the primary
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markets, say the latest reports, prives 
arc still advancing. The upward tend
ency in ginger continues, aided no doubt 
through the scarcity of this product. 
Peppers are unchanged, as are nutmegs.

repp.™, buck...................... 8 88?
Otair, -Si.....................................«» °*|
Queer. Cochin. ........................  Oj- Jg*

Cream of tarter 0 25 0 30
Allspice...................................................................... Î5
Nutmeea..................................................................... ® *' •*

FOREIGN DRIED Fill ITS. — The 
dried fruit market at present is very 
active and considerable business is be
ing done. There is a general upward 
tendency in prices. \ aleneia raisins are 
still going up. and the prices locally 
have advanced and are expected to be 
even higher. Currants are being sold 
at a high figure. a> they arc pretty well 
cleaned up. There is nothing of par
ticular interest in other lines, except 
that Tarragona almonds and filberts 
continue to advance. A report has 
reached this side that the filbert crop 
has been damaged by fro-t.

.................................................oo. . «
u,'?™”1'p*" 'b: :: : ; : : : : ' !
Dates— ... n oAv
Dates, Hallowees, per lb ........................................  0 0 04*
Californian Evaporated Fruits—

Sr-11. . . . . . . . . . . . . . . . . . 8 a 88RET •• ::::::::::::...................ot»»is
Malaga Raisins—
London layers.............. ...................................................... * sn
" Connoisseur Clusters .................................................... jj

" “ i-boxes .......................................... 0 80
Royal Buckingham Clusters, " *-boxes......................... 110

•' “ boxes............................  3 50
" Excelsior Window Clusters."....................................... 4 50

" ” " *s..................................... 1 3
Californian Raisins— ^
l/oose muscatels, fancy seeded, in UK pkg* • • • ï 2t X 

•• " choice seeded, in 1-lb. pkgs... ; 0 08J 0 09*
“ 2 crown..........................................  ° 0 OR

" “ 3 crown..........................................  0 Ob 0 08i

Prunes—■ Per lb.

«Jos:::::::::............................................................007*0 os
70-808 ........................................................................... 0 07 0 071
80-90s............................................................................ 0 06 0 06J
90-lOOs......................................  ......................................... 0 06
Oregon prunes (Italian style), 4d-50b............................. 0 08*

•• ” 50 60s ....................... 0 07*
Oregon prunes (French style). 60-70s............................  0 07*

90-lOOs .................. 0 06
•• “ 100-120»........................... 0 05

Currants—
Filiatras. uncleaned, barrels................................... ... 0 u.a
Fine Filiatras, per lb.. In cases...............................  0 06* 0 0<

" “ cleaned........................................ 0 06*
“ “in 1-lb. cartons......................... 0 07

Finest Vostizzas “ ..............................................  0 06* 0 07*
Amalias “ ........................................................ 0 06
Sultana Raisins—
Sultana raisins, per lb............................................... 0 06* 0 08

“ “ 1-lb. carton.............................................. 0 09
Eleme Table Figs—
Six crown, extra fancy. 40-lb. boxes.......................
Four crown, fancy, 10-lb. boxes..............................
Three crown..............................................................
Glove boxes, tine quality, per box ........................
Fancy washed tigs, in baskets, per basket.............

“ pulled tigs, in boxes, per box.....................
“ stuffed tigs, " " .....................12-0* hoxee ....................................

.... 0 13 

.... 0 09
0 07 0 07*.... 0 11 
.... 0 30 
.... 0 22 
.... 0 28

0 06* 0 07
EVAPORATED AITI.K.S - The pres

ent high prices make trade in evaporat
ed apples almost prohibitory. Grocers 
state that but few sales arc made, as 
this fruit cannot lie sold at a figure 
within the reach of the general public. 
Tn the cities fair business is being done 
among the hotter classes, hut in the 
country trade is practically nil. Dealers 
arc obtaining almost any price for 
what thev sell. A fair average of what 
is asked is P2.tr. to 13c.
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IJKANS A slow den land tor beaus 
keeps l.msine.-> in t hiline oil the small 
>ide at present. The priées have not 
ehanged -inee last quotations.
Choice prime beans 
Lower grades............

1 60 1 65 
1 55 1 tO

MAPLE I’KODI < "IS A quiet pie 
vails i m ntaplc products. \ I an u taet u rel
aie |ii'epai iiui fol' l ull business. I lie re 
tail trade are gradually receiving full 
supplies for the Sumtnei business.
Maple syruji, in wood, per lb----

“ in large tins...............
Pure Townships sugar, per lb----
Pure Beauce County, per lb............

0 05£ 0 064 
0 <64 0 07 
0 07 0 07 i 
0 07 0 08

HONEY Dealers report very high 
and un.-atisfaetorv purchasing pi ices as 
prevailing in the country. I'rices lo
cally remain unchanged.
White clover, extracted tine........................................ 0 C7i O 08
Buckwheat ........................................................................ 0 06 0 00,

KICK AM) TAPIOCA Speaking re 
rvntly on tile prohahilities for a change 
in the price of rice when the new crop 
comes in. an authority on the subject 
.'fated, uc his opinion, that there would 
In- no change in the figure asked, at 
least not such a change a- would affect 
the local market. Tapioca continues 
very high. There is a report that rub 
lier planting is taking tlie place of 
tapioca growing in many parts of the 
Strait.- Settlement', and this would, of 
course, he the mean.- of a greater sear 
city later on. There has been no change 
in the price locally,.
B rice, iu 10 bag lots............J.................................................... 3 05
B rice, less than 10bags.../................................................... 3 15
C rice, in 10 bag lots---- /......................................................... 3 05
C rice, in less than 10 bagHols............................................... 3 15
Tapioca,medium pearl ...j......................................................... 0 0GJ

FISH A goodjtejtcrai business is he 
ing done in l<fn During the week eon 
.ddurable largex bii'incss has been trait 
-acted. Fre.-ii Ihsk/of course, command 
the greater part of the trade. In fact 
there is not a great deal doing outside 
ol this line. Fresh halibut are being 
received daily and are very much in de 
maud The price this week i- half a 
eei.t lower Fake trout and dore, or 
pickerel, are arriving freely. Brook 
trout are now mote plentiful, and deal 
els experience less trouble in lilting or
ders received. Several new lines are 
piloted tills week. including <iaspe sal
mon. shipment - of which are being re 
eeived even day .
Fresh haddock, express, per lb.........................................
Fresh steak cod “ " .......... .............................

“ halibut " .......... ..........................
^i a.ss pike “ ‘ ........................................

Lake trout “ ........................................
Whitetish - “ .............................. ....
W« akfish “ “ ........................................
B. C. Salmon “ “ ........................................
Brook! trout “ “ .......................................
Dore, per lb. “ “ ........................................
Striped bass .................... “ ........................................
(iaspe salmon.................. ........................................
Fresh mackerel .......... “ .......................................
Buck shail. each .....................................................................
Fresh frozen fish

B.C salmon, per lb.........................................................
Herring, large, per 100 fish .......... ..........................
Maokere . per lb................................................................

Smoked fish —
H add ies. fresh cured express, 15 and 30-lb

boxes, per lb...............................................................
Kippered herring, per box............................................
St. John bloaters, 10U in box, per box...................
New smoked herring, in small boxes, per box___“ " salmon.......................................................

Oysters and Lobsters - >
Standards per imp gal ----
Oyster pails, pints, per 100.......

“ * quarts. “ .. ..
Medium boiled lobsters, per II,

Prepared fish —
Boneless cod, favorite, 1 and 2-lb. bricks............

“ fish, 1 and 2-lb. bricks, per lb.................
“ fish, 25-lb. boxes, per lb.............................

Skinless cod, 100-lb. cases, per case...........................
Salt and pickled fish -

No. 1 Labrador herring, per half-bbl........................
“ “ " per pail...................................
“ “ salmon—
“ “ " in bbls.....................................
“ “ “ in 4 bbls...............................

0 04
0 ft’»
0 f8 
0 054 
0 (8 
0 08: 
0 10 
0 If, 
0 19 
0 084 
0 15
0 20 
0 10 
0 22

0 08 
2 00 
0 09

0 07 
1 00 
1 00 
0 13 
0 20

1 50 
0 90 
1 25 
0 14

0 06 
0 054 
0 041
5 75

3 50 
0 80

13 00 
7 50

“ B.C. salmon, bbls.................................................. 12 50
“ “ half bbl........................................... 7 00
“ mackerel, per pail.................................................. 1 80
‘1 large green eoa, per lb....................................... 0 05
“ medium, “ ......................................... 0 04
“ small, “ " ......................................... 0 03

Ontario Markets.
ABBREVIATIONS—

Canned Breen Beans—Very scarce.
Salmon- -Increased demand.
Sugar—Up 10c.
Rice—Firmer.
Dried Fruits—Very scarce.
Butter—Firm.
( 'heest—Higher.
Eggs—At their highest.

Toronto. May 31, 1000.
business lias improved this week, and 

wlme in no way abnormal is satisfae 
tory, xj’here is more than a seasonable 
demand for canned fruits, and the call 
for canned vegetables also is a marked 
feature The retail trade is showing 
unusual interest in canned salmon and 
the purchasing is such as to create the 
impression that many grocers ate stock 
ing tin in anticipation of a rise. And 
the rise will come. Of that there seems 
to lie no reasonable doubt. Raisins are 
about the onlv dried fruit left on this 
market. and there is a strong demand 
for Valencias. The price is slowly 
rising in response to the situation at 
home and abroad. Most of the houses 
are still selling for less than the fruit 
can now be laid down here. At the 
eleventh hour gem jar quotations are 
advanced. The higher price is : Wine, 
pt . ner gross, $ti.‘25: i|ts., $fi.75 ; 1
gal.. $9: imperial, pis.. $ti.50; qts.. 
$7.75; A gals. $11.

CANXFI) (iOODS The demand is 
heavy for both fruit and vegetables, 
and wholesalers' stocks of salmon, too. 
are passing rapidly into the hands of 
retailers. Strawberries are practically 
off tile market : only one or two houses 
have any. and they very few. The price 
i> $2.25. Peaehc- and plums also are 
reported to he getting into small com
pas-, Green beans are very scarce, and 
have advanced. Some houses are still 
-atisfied with R5e.. others are asking $1.

I lie usual eatmed goods quotations, 
are omitted this week for lack of S]>aee.

SI GAR—The recent advance in the 
price of sugar was not generally expect 
ed, as it followed upon a very marked 
period of dullness, precipitated by a 
gradual falling in European quotations, 
beets declining to 7s. 9-j'd basis f.o.b. 
Hamburg, which is equal to .Util duty 
paid New York for 0b test centrifugals, 
thus reducing the margin between New

LAST MINUTE PROVISION ET8.

Montreal, Thursday, May 3d. 1906.

BUTTER Market unchanged. Fair demand 
loca'ly, but little export trade.

CHEESE Easier tone in market. Prices un
changed, but lower expected.

EGGS Practically no change in market. Dealers 
still askii g 16!4c.

PROVISIONS Steady. Fair dnnaud for all 
lines. Dre:-seed hogs selling from $10.25 to $10.50 
per 100 lbs.

RICE - All rice has been advanced 10c.

York beet and cane parity to life, per 
100 lbs. In New York cane showed it 
decline of 1-10 to 3-32, maintaining that 
basis on spot sugars for nearly two 
weeks. Early last week there were 
signs of improvement following upon re
ports of heavy rains in Cuba, where fac
tories are gradually closing up, and 
from this out the offerings will become 
gradually less. s_

To-day’s basis is 2£e. c.f. New Yni k 
for 9b test centrifugals, equal to 3.4b 
duty paid, and with reduced offerings 
Cuba will become more and more imle 
pendent of the course of the European 
market, as her sugars will all he want 
ed for United States refiners, less the 
supply required for local consumption.

With the gradual elimination of Cuba, 
more interest will he shown in lava 
sugars, which are now offering more 
freely, and .Fune and duly ihipmeuts 
can be bought at 3.b5 duty paid New 
York, or 15c. per 100 lbs. more than 
to-day’s New York cane parity. An 
other important factor in the situation 
is the prospect of a very large inerca-e 
in the world’s consumption, consequent 
upon prevailing low prices for refined 
sugars, on which account there will be 
considerable absorption of surplus 
stocks before we go into the new sea 
son. Since the end of April the world's 
visible supply is reduced 300.1)00 tons, 
compared with a reduction of 200.000 
for tin- same time last year. Now that 
many cane crops arc ended, meaning de
creased production, it is clear that 
there will necessarily follow consider 
able improvement in the statistical 
situation. It is rather too early yet to 
speculate on the European beet crop, 
though early reports indicate some 
what smaller beet sowings. Much will 
depend on the weather during the next 
few weeks. O. Lieht writes to Willett 
& Gray, showing a decrease in sow ing - 
for all Europe this year of 4.bb, com 
pared with the same time last year.

In refilled, following upon the advance 
in New York of 10c. per 11)0 lbs. last 
Saturday, all Canadian refined quota 
t ions made a similar advance later in 
the day. and it is said that a large 
business transpired in the interim. 
There arc no special indications for tin- 
immediate future, and the outlook ap 
pears to be for a steady market.
Paris lumps, in 50-lb. boxes................................................  4 83

" in 100-lb. " ........................................... 4 73
St. Lawrence granulated, barrels...................................... 4 18
Redpath’s granulated........................................................... 4 18
Acadia granulated ............................................................ 4 13
Berlin granulated.................................................................. 4 08
Phoenix................................................................................... 4 18
Bright coffee..........................................................................  3 98
Bright yellow......................................................   4 03
No. 3 yellow............................................................................ 4 03
No. 2 "   3 88
No. 1 “   3 78
Granulated and yellow, 100-lb. bags 5c. less than bbls.

TEA—There is a fair demand for tea 
locally at present, hut nothing unusual. 
Prices have not materially changed. 
From London, mail advices of ten days 
ago bring reports of business on a 
much better basis since the duty ques 
tion has been left behind. Prices for 
all but common grades have advanced, 
and the rise increased as the quality 
improved. New crops of reputed better 
quality will arrive here about August 
first.

COFFEE—The market lias shown a 
weakening tendency in the face of an 
apparently strong statistical position. 
The world’s visible supply on May 1 
was 10,356,157 hags; on April 1 it was 
over a million bags more. 11,747.91b
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hags, and a year ago 12,207,400 bags. 
Consumption, also, is increasing. Wil
lett & Cray say : “The liquidations, 
while temporarily resulting in lower 
values, are not hurtful to the position, 
as the coffee is gradually passing from 
outsiders into the hands of the actual 
coffee trade, who not only consider 
present prices low enough to warrant a 
larger interest than they have taken 
heretofore, but also to release hedges 
that have been put out against mer
chandise Locallv the situation is 
quiet with moderate demand.

SYR CCS AM) MOLASSES — The 
market is firm with not much demand 
and no change from last quotations.
Dark .
Medium........................................................................o 33
Bright ......................................................................... o 28
Corn syrup, bbl., per lb............................................

à-bbls 
kei-iega " ..........
3 gal. pails, each , 
2 gal. '*
2-lb. I2-lb. tins (in 2 doz. case) per case. 
5-lb. " (ini " ) •'

0 15 
0 42 
0 021 
0 02$ 
0 03 
1 30 
0 90
1 90
2 15
2 25
3 10

/

" 10-lb. " (in à
" 20-lb. " jin $ ' )

Molasses—
New Orleans, medium............................................... 0 30 0 35
_ “ . •' IbbU......................................  0 30 0 35
Barbadoes, extra fancy.............................................  o 40 0 50
Porto Ri«)...................................................................... 0 45 0 60
West Indian........................................................... o 30 0 35
Maple syrup-
imperial qts........................................................................... o 874
l-gal. cans........... .................................................................. 0 95
5-gal. cans, per gal.................................................................. i 00
Birreto. per gal ................................................................... 0 75
>g»L Imp. brand, per can.....................................   4 50
l-gal. “ per caae.................................................  5 10
t*»1- V. " .................................................. 5 60

Dit I ED FRI ITS—I’mlialili the mar
ket here was never before so cleared of 
dried fruits. Prunes are very scarce, a 
few very small sizes and some medium 
are about all that arc left. Apricots 
have disappeared altogether. Prices for 
the new crop f.o.b. coast are just twice 
last year’s opening figure. The hrst
price on futures put out was 2c. less 
than the present, but after a few days 
it was withdrawn, and after a month’s 
delay the present price was named. 
I lie crop is expected to be very short. 
Valencia raisins are about the only 
staple left, and they are in good de
mand at advancing prices, hut they can 
still he bought for less than the cost of 
bringing the fruit in now. P. L. Mason 
«V Co. have been advised bv their for
eign correspondents that the new crop 
is reported very backward, the vines lie 
mg now about a month behind. Tndica 
lions are for a crop about as large as 
last year, though some advices give 
smaller estimates. Stocks of old Val
encias arc exhausted in Dénia, and 
nearly so in London.

fn the walnut producing districts the 
weather is reported as cold and stormy, 
hut the trees are looking well though 
later than usual in budding. Hairing 
accidents fair crops are anticipated.

Higher prices are expected to rule for 
Hallo wee dates than for several years, 
fhere is an increasing demand on all 
sides. Regarding sultana raisins, it is 
reported that indications arc for a 
yield rather smaller than last year, but 
ample. Unless there is a serious short
age, prices are likelv to he about the 
same as last Fall.

A large yield of Turkish ligs is re
ported likelv. as the culture of fig trees 
in Turkey has been steadily increasing.
Prunes, Santa Clara—
M Per lb. Per lb.
90-IOQb,50-lb boxes .... 3 06$ 60-7ÛI, 50-lb boxes 0 071 0 08 

“* ~ “ 0 08 0 09

Candied and Drained Peels—
ffnon.................. 0 11 0 114 CUron....................... 0 II 0 26Orange................ 0 114 0 12$ o is u ze
Figs-
Elemes, per lb..........................................................  0 10 „ ,4
Ta<’n«u' “ ........................................................... . 0 041
Apricots—
CfttiforoiM evaporated, in 50-ib boiee................... 0 13, 0 15
Peaches—
Californian evaporated, " “ ................  q 14 0 15
Pears—
Californian evaporated, per lb......................................... q 13
Currants—
Pine PUiatras. .. 0 361 up Vostlzxas........ OOffOWj
Cleaned ic. more.
Raisins—
Sultana

0 074 0 084

0 054 0 19 010 - - -

10-908
70-80S

0 071__ 50-6Û8 
0 074 0 07l 40-508

Note—25 lb. boxes 1c. higher.

......................................................................... 0 10 0 14
Extra fancy ............... 0 15 o 16

Seeded, l ib packets..................... . 0 09 0 inf
California, loose muscatels - ......... *

?^rown..........................................................................  0 074
........................................................................... 0 09

Dates—
£2lL°Weee................... 2 2® Farda new choicest 0 09 0 10|
n1'™’;;...............  •••• °,W * new choice.........  0 09*
Domestic evaporated apples........................................... q 13

W) FS There is a firm tone to the 
market, hut this being the off season 
the demand is not heavy.
Almonds. Tarragona, pei lb................................ 0 134 0 14

Forniigetta ................................. giol n 13
" shelledValencias......................... ; 0 27 0 28

Walnuts. Grenoble, ** .......... n 141 n ic:: Bordeaux. ••.............. S lot 5 I?
„... _ shelled................................................ o 26 0 28
Pecans, per lb.............................................. 014 017
^6wBrazils, per lb.......... ............... ............. q 144 0 15

(The following quotations on peanuts are for sack lots
Sreen. For roasted add 2c. )

elected Spanish......................................... n 084
A Is, banners and suns ... ooi’
Japanese Jumbo's................ nVirginia " ............................ ; [j 10

SPK’KS The market continues very 
strong throughout, without unusual 
feature. The following limitations 
on the basis of pure goods :
Spioes- p ,hPeppn blk ............................................................ P<Vw

white....................... ............... 0 in
.................................................... '.'.I'.".'.*. Ô 18 0 35

Nutmeg....................................................................  0 45 0 75
Cloves, whole..................................................................... 0 31
Cre*m of tsrUr...................................... "!!"!"! 0 32 0 28

RICK- Rangoon and standard haw 
advanced 10c. a cwt., and the market 
here is firm in consequence hut without 
changed quotation. Tapioca is 
scarce and the demand is not

are

very
heavy.

Rice, stand. B....................................
Rangoon.....................................
Patna....... ,......................................
Japan.....................................
Java...........................................
Sago............................................................
Carolina rice ................................. ô 074
Tapioca, medium pearl ............................ u

" double goat .................................................. 0 074

FISH.—The market has developed no 
new features. Demand i* fair, against 
moderate supplies, and with unchanged 
prices.

Per Ih.
. 0 (134 0 031 

0 034 0 031 
0 05 0 054
0 06 0 074
0 06 0 07

0 064 o in 
0 064

ltM this week. I lie Mtuutiou i* imin 
teres ting, with supplie* fan lx vxell 
meeting the demand
Hides, inspected, steers, Nat....................................... 0 n

. .. “ ?..................  . .*.*.*.* 0 10.. ,, uows. No. 1....................................... o

SitnV7 hidef •Hst' per ib. . : ; ; o 09# 8

Sheepskins.................*.****.'*..................................  ? S ? £
Horse hides, No. 1 ................................. i ÎÎ 1 S
Rendered tallow, per lb. ... n 044 0 06 ‘
Pulled woota, super, per lb...................... 1 X

Wool, ua washed fleece................................... *.*.!!!! 0 17 Oil

0 10 0 13 0 06 0 064 
0 07 0 08 
0 20 0 25 

1 25 
0 10 
0 C9 0 08 
1 25 
f. 06 0 08 
0 04 
0 2-5 0 06

0 09 0 094
o 10$ o 104

Fresh hallibut..............................................
Haddock, fresh caught, per II»...................
Fresh cod. per lb. ...............................
Fresh lobsters, boiled, per lb.....................
Shrimps per gal........................................................
Whiteflsh, per lb....................................................  n rj
Salmon trout, per lb............................................... o f8
Finnan baddies.......................................................
Ciscoes........................................................................
Perch, per lb............................................................. 6" 05
Herring, large per lb......................................................

" medium per lb .......................................
Brook trout, per lb................................
Pike, per lb ........................................................ . . .OOS v w
Blue fish, per lb................................................................. q 10

DRIED AND CURED FISH — The 
market is unchanged.
Boneless fish, per lb...................................................... n 05
Cod fish, 1-lb. bricks.......................................... * q 07
Quail-on-toast. per lb........................................... 0 051 0 60
Flitched cod fish, cases of 100 lbs.................................. 6 50

BEANS—1The market i* very quiet 
and featureless. Prices a*e unchanged.
Beans,handpicked, per bush.................................. | 85 1 90

• Drime. No 1.................................................... 1 70 1 75
Lima, per lb...................................................  o 064 0 07

TTTDES An advance of ^c. on country 
hides is the only ((notable change in the
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in burning oil ale bus) 
for Fall delivery. Prices

N. B. Markets.
si .John, N.B., May 28, 19lMi 

I he Spring months are gone and Sum 
mer is here We have had little of warm 
weather. Me do not look foi it till 

.*y, aml then it is only warm weather 
with cool nights That is what draws 
the great number of tourists Thev are 
chiefly Americans If more Ontario perv 
pic would come they might learn what 
an imporlant section of Canada is litis 
cast ami particular!) the importance of 
st. John as the national Winter port 
t he importance of prompt and generous 
aid nom the Government that this Win
ter business be not lost to Canada 
would be borne in upon them. St. John 
has generously spent lier own money, 
ami by the increasing business of leu 
teals, amounting this season to twenty- 
t.hiee millions of dollars, proved her 
right to Government support as the 
outlet for Canadian Winlvt exports The 
volume of t inted States Winter export 
via St. John is also vet

There is little of importance to niitv 
in regard to markets The early book 
mg of orders for California di .a nuit 
is a feature. Flour continues lo tend 
higher.

Dll,—Dealers 
booking orders
are somewhat higher than last year. 
Sales of lubricating oils have been large 
In paint oils demand is somewhat over. 
Turpentine, which has for some time 
liven extremely high, is rather easier, 
litis is the quiet season in cod oil. 
Prices are firmly held.

SALT—'I here is a good business re
ported in Liverpool coarse salt. Prices 
are firmly held. There will he quite 
regular receipts during the Summer. In 
line salt there is an improved sale.

CANNED GOODS—The situation mi 
spot goods is unchanged. Corn and peas 
are low. Tomatoes are firm at full 
prices but unchanged for some time. For 
fruit there is hut a fair demand. Gallon 
apples are quite high. Peaches and 
strawberries are firm. Meats are low. 
Oysters tend upward. Lobsters are 
high. Salmon is unchanged but firm. 
The increase vvi car in the number of 
people living in the country in the Sum
mer increases the sale of canned goods 
The season is sonic lines of locally pack
ed fish is about opening.

GREEN FRUIT—Dealers arc very 
busy. Bananas are freely sold. While 
there is an increasing demand for the 
cheaper grades, best stock is firm. In 
oranges, Valencias arc about done; Cali- 
fornias higher ; Messinas sell quite free
ly. Lemons are firmer. Pines are freely 
sold at an average price In berries, 
prices last week were quite firm. Rhu
barb is lower.

DRIED FRUIT—California dried fruit
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im Fall shipment i> being quite freely 
bought, particularly prunes. These are 
quoted low and the market is about 
bare Seeded raisins, while quite low, 
are not being -so freely bought, though 
about all the buyers take some. In loose 
raisins they are inclined to wait till 
Valencias and Malagas are quoted. There 
is just lair spot business. Dates are 
higher J'eels are firmly held. Evapor
ated apples are about out of the market.

SI (1 Alt—Figures remain unchanged at 
the lower prices quoted last week. Sales 
good. Dealers think market quite firm. 
Owing to the loss of a Glasgow steamer 
imported sugar has been scarce.

MOLASSES—There was a special 
West India steamer here last week 
bringing upward of l,fiOU casks of Bar- 
badoes molasses, a large proportion be
ing syrup at fancy prices and it is firm
ly held. Little new Porto Itieo yet re- 
cei \ cd.

F1SI1—There has been but a light 
catch of Gaspercaux. Shad arc now 
fairly plentiful and some few salmon are 
being caught. In dried fish there is 
rather less demand, and prices are some
what easier. Pickled lisji are scarce and 
high. Smoked herring .yu- rallier easier.

FLOl K. FEED AND MEAL—In flour 
both Ontario and Manitoba brands were 
slightly advanced last week and the 
market is firm. Oats and oatmeal are 
tinner. Cornmeal is unchanged. Beans 
continue low Yellow Eyes have had a 
large sale. In seeds, local stocks are 
light, dealers preferring to clean up at 
present prices.

B. C. Markets
In groceries tins week nothing notable 

lias occurred. In produce, eggs, local 
fresh stock, have been showing an up- 
ward tendency. The falling oil in supply 
is perhaps owing to the brooding season 
and that the hens opened the season for 
laying very early this yeat on account 
of extremely line weather. Recent hot 
weather had the effect of putting them 
off the usual supply, and the price has 
slightlv advanced as a result Wholesale 
they are quoted at 25c., but scarce. 
Eastern eggs are 2c. to 3c. per dozen 
cheaper.

Butter is coining in more freely from 
dairy sou ices locally, and the price is 
i.ow not more than 22c. to 21c. for local 

fresh dairy, with the creameries stand
ing pat at 25c Imported butter is 
about the same. The local supply domi
nates the market.

In fruit, the local strawberries still 
bold off tantalizingly, and the imported 
California and Hood River fruit is still 
held up to 25c. per lb. Continued rains 
this week have been giving fruits as well 
as vegetables a splendid chance, but it 
is hoped that line weather will ensue 
next week, and give the local straw
berries a chance to ripen up and get into 
the market. Brices remain as last 
week.

in vegetables, the quantity of local old 
stock potatoes is verv considerable, and 
the price has dropped back. New pota
toes ate offering from local sources in a 
limited way. Old stock is bringing up 
to $1 per sack, retail, with $15 per ton 
the jobbing rate. The limited quantity 
of Ashcrofts on the market bring $25 
per ton.

Green vegetables in large supply till 
the market, and the prices rule low".

In fresh meat the features are scarcity 
of Spring lamb and abundance of veal. 
The latter brings wholesale 8c. to tie., 
while Spring lamb is grabbed up at 12c. 
Dressed chickens, local stock, are worth 
2Uc. pel lb. Broilers and young ducks 
are hardly yet on the market, some of 
the former bringing $2 to $1 per dozen 
in a limited way.

For northern shipment, beef cattle are 
being brought in from the interior, and 
being held here till the opening of navi
gation. Some small orders for milch 
cows have been received, which will be 
tilled fiom local sources of supply. .

N. S. Markets.
Halifax, N.S., May 2!L 

Notwithstanding previous reports re
garding the failure of the crop of onions 
in Bermuda, there is now some very line 

'stock on the market. The first shipment 
came by the steamer Beta, and is some
what later than usual. The onions are 
smaller than the ordinary run but they 
are of good quality. They are quoted 
at $1.UU per crate of forty pounds.

The markets are fairly steady through
out, and the price list remains un
changed, with the exception of a drop 
in the price of sugar, ail grades having 
been reduced ten cents per hundred 
pounds. The decline is evidently in 
sympathy with the recent drop in prices 
in New York. There is not much doing 
m sugar at the present time, the de
mand from all quarters being light. The 
prices quoted here are as follows :
XXX granulated ............................ $1.10
Austrian granulated ......................... 4.till
Bright yellow ..................................... 2.110
No. 1 yellow .......................................  3.60
I nbranded   2.45

MOLASSES—Molasses is in fair to 
good demand and shipments are now 
coming mrCatid. According to recent 
advices Barbadoes lias been advanced 
two cents per gallon. It is now quoted 
at 18c., which makes the price four 
cents higher than the opening quotation 
on the island. No decline is looked for 
here, and it is anticipated that these 
prices will stand unless something un
usual affects the market.

CORNMEAL—Some attention is now 
being shown to cornmeal, which keeps 
on advancing. Six weeks ago cornmeal 
was quoted at 5llAc. per bushel delivered 
in Halifax. The present quotation is 
lit Ac. Three and three-quarter bushels 
make a barrel of cornmeal, and this is 
equivalent to an advance of fifty cents 
a barrel within the [last month anil a 
half.

BETTER—The receipts of butter are 
improving slowly. During the week quite 
a lot of local butter was marketed in 
small tubs, which caused the priee to 
ease off a little. The butter is of good 
quality and il finds a very ready sale at 
21c. and 22c. Creamery is firm at 24e., 
boxes at 21c. to 22c., and rolls at 20c.

EGGS—The receipts of eggs are in
sufficient for all demands. The price 
continues very firm and very few are be
ing stored as the quotations are too 
high. Nova Scotia are worth 17c. and 
Rrinee Edward Island 16£c.

FRC1T—There is plenty of good sea
sonable fruit on the market, with prices 
uiRTiangcd. The first California cherries 
have arrived, and they are retailing at 
611c. per box. Rhubarb is becoming very 
pleut iful and is quoted at 4c.

VEGETABLES—Good potatoes are

becoming scarce. The stock now on 
hand is quoted at title, to 70c. per 
bushel. Some American cabbage are 
now on the market. They are very small 
and the dealers say that there is no 
money in handling them. Carrots, par
snips and turnips continue in good sup
ply.

F1S1I—The lisli market on the whole 
is very quiet. Good stocks of fresh lisli 
are held by all the dealers. Sales of 
salt and dry lisli are rather slow. Lob
sters are quoted at $1 per dozen for 
medium siz.e. They are selling, at $12 
per crate (alive) in Boston. Hundreds 
of crates continue to be sent weekly 
from Halifax and Yarmouth to the 
American markets. Fresh salmon is sold 
at wholesale for 20c., and at retail for 
25c. The first fresh mackerel of the sea
son were marketed during the week, and 
they found ready sale. The lisli were 
taken on the western shore. They are 
of verv line quality for early lisli, some 
weighing from 3A to 4 pounds, and they 
sold for 25c. each.

GROCERS’ GUILD CASE ON AGAIN.
The preliminary police court investi

gation at Hamilton before Magistiate 
Jelfs, of the charge of conspiracy in re
straint of trade, laid against the officers 
of the Dominion Wholesale Grocers’ 
Iqiiild, was resumed on Thursday after an 
adjournment since March 27.

At previous sittings the proceedings 
consisted of Hie examination of Secie- 
taiy Cook, of the Dominion guild, Mont
real, and Hie reading of a voluminous 
correspondence. On Thursday, Grown 
Attorney Washington had a number of 
witnesses present from various parts of 
the province, by whom he proposed to 
prove that manufacturers had refused 
to sell to dealers because they weie not 
members of the guild. A detailed report 
of the proceedings will appear in next 
week’s Canadian Grocer.

BUSINESS PERSONALS.
C. J. Scandrett, of Seandrett Bros.. 

London, Out., was a visitor in Montreal 
'this week.

Clins. K. Jaeolp-bf the firm of W. & 
R. Jacob & Go., Dublin. Ireland, biscuit 
manufacturers, called at the Montreal 
office of The Canadian Grocer this week

J. Russell-Murray, Montreal, who has 
just passed through a severe attack of 
pneumonia and erysi|ielas, has so far re
covered as to he able to devote a por
tion of. each day to business.

O. Gauthier, who recently joined the 
traveling staff of E. W. Gillett Go., Limit
ed. Toronto, has left on a business trip 
along the St. Lawrence Gulf district. He 
will go as far as Anticosti and the 
Labrador coast. Mr. Gauthier is favor
ably known to the trade of the Province 
(t>f Quebec, as he has been a life-long 
resident of the province and has been 
associated with the retailers for years

II. P. Eckardt & Go. are selling jam 
at an interesting priee.

Canned plums may he had from H. I*. 
Eekardt & Go. at a priee to retail at 
10c. per tin.

7 3fi
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Officers of the Association.
Officers Retail Merchants'Association of Western Cana 'a. 

President J. F. Hunter. Boissevain, Man . vice-presi - 
den19, R. Bogue, Moose Jaw. Sssk ; J A. McDougal, E*l. 
mouton, Alta.; secretary, W A. Cuuls it ; treasurer, J. 1» 
Baine, Boissevain, Man.; auditor, F. Wilkie, Margaret,Man.

Officers Western Board (elected by general merchants and 
hardwaremen in joint session): President W. G. Mclatrcn, 
Souris Man.; vice-presidents G. K. Smith, Moose .law. 
Bask ; H. C. Hamelin. Winnipeg, Man. ; secretary. W. A. 
Coulson, Winni|ieg Man.; treasurer. J E. McRobie, Winni
peg, Man.; auditor, J. A. Lindsay, Winnipeg, Man.

Association offices, 53 Scott building, Main street, Win-

Partial list of sections organized :
Areola Extension — S. Can ut tiers, 

Creel ma n, president ; A. Bishop, Ty van, 
vice-president ; E. P. Hall. Fillmore, 
secretary.

Arnaud—W. I.edoux, secretary.
Balgonie — .1 K. Wilson. Balgonie, 

chairman ; J. It. Bray, Balgonie, secre
tary.

Brandon—A. (liant, secretary.
Boissevain—I. it. Baine, Boissevain, 

chairman ; I). Kmhrce, Boissevain, secre
tary.

Birtle—II. A Manwaring, secretary.
Carman—J W. Jameson, chairman ; 

T. T. Pearson, Carman, secretary.
Crystal City—P. A. Young, Crystal 

City, chairman ; W. Gemmili, Cart
wright, secretary.

Edmonton—Jos. Whitelaw, president ; 
W. G. Harrison, secretary.

Kstcvan—.1. T. Wusgrave, secretary
Hamiota—Wm. Chambers, secretary.
Indian Head—M. C. Hamilton, chair

man ; J. Tuffnell, secretary.
Kirkella — 8. E. Riggs, Abernethy, 

president ; A. (). Brooks, Abernethy, 
secretary. Executive — ,1. .1. Sullivan. 
Esterhazy ; .las. Home, I.cmberg ; W. 
C. Payn 1er, Tantallon ; I). Irwin, Bal- 
carres , E. Gibson, Lipton.

Killarncv—C. A. Marquis, president ; 
P. K. Rollins, secretary.

Moose Jaw—R. Bogue, chairman ; W. 
G. McIntyre, secretary.

Manitou—I. A. Jacobs, secretary.
Mordcn—Harry Meikle, secretary.
Mclita—W. Hamelin, secretary
Napinka—J. Kaiser, secretary.
Portal—N. I). McKinnon, Wcylmrn, 

chairman ; E. P. Krogh, Midale, secre
tary. Executive—S. Johnson, Rouleau ; 
S. J. Taylor, Yellowgrass ; J. Ander
son, Milestone ; J. E. Connut, Al
bright.

Red Deer—L. C. Fulmer, secretary
Regina—J. W. Smith, chairman ; T. 

B. Patton, secretary.
Souris—W. G. McLaren, chairman ; J. 

McCuish, secretary.
Stonewall—W. II. Morgan, secretary.
Shoal Lake—C. E. McGrath, secretary.
Virden—E. J. Scales, secretary.

Reply to Mr. Suddaby.
In the last issue there appeared a let

ter from Sam Suddaby, postmaster at 
Burnt River, Ont., taking ex to
the attitude of the Retail Merchants’ 
Association of Western Canada to the 
request of the Postmasters’ Association 
that they be permitted to compile a 
directory of all post office patrons for 
the use of mail order houses. Mr. Sud
daby's letter was in reply to the letter 
from President .1. F. Hunter published 
in this department in the issue of May- 
11.

Secretary W. A. Coulson was asked by 
The Canadian Grocer for a reply to this 
letter from the association standpoint.

“If Mr. Suddaby lived in the .west,” 
said Mr. Coulson, “lie would not say 
that the mail order houses get the com
plete list anyway. What he says may be 
perfectly true in Ontario, but conditions 
are entirely different here. Immigration 
is pouring in so fast that the mail order 
houses cannot keep their lists up to date 
h> reference to the voters’ lists ; they 
must have the co-operation of the post
masters if they want correct lists. That 
is the only way they can get them.

Thousands of Newcomers.
“New settlers from foreign countries 

are coming in here by the thousands and 
if they get the habit of buying at the 
local stores, well and good If they get 
the mail order habit as soon as they 
arrive they may he lost to us for good 
We don’t want the postmasters to sup
ply the mail order houses with these 
names.

“It is probably true,” lie continued, 
“that the mail order houses send three 
and four copies to one household owing 
to the fart that they compile their lists 
from voters' lists and make no distinc
tion between farmers and farmers’ suns. 
But that is a mail order funeral, and we 
don’t care if they do waste their money 
in that way.

Put up the Rate.
“I quite agree with Mr. Suddaby that 

it would lie a good thing to have the 
rate of postage on catalogues and ad
vertising matter raised. Two or three 
months ago I wrote Ira Stratton offer 
itig to co-operate with the Postmasters' 
Association along these lines if tlicv 
would drop that one obnoxious clause 
from their petition to the Government, 
hut no attention was paid to im offer.”

» * *

On Monday night of this week a suc
cessful smoker of the butchers’ section 
of Winnipeg was held in the association 
rooms. Representatives of the different 
packing houses were invited to be pre
sent.

Manitoba Markets
I Market quotations corrected hjr l eleirranh up to 12 a ni.

Thursday. May 31. 1906.1

FU'CTI \TIONS—
Prunes—Decline ic. per lb
Tapioca—Decline Jr. per lb
Oatmeal—Decline 111c. per 8IMh. sack.
Lemons—Advance 50c. per case.
Lard—Advance Je. per lb.
As noted last week in our telegraphic 

corrections, there has been an advance 
of 10c. per cwt. in refined sugars for all 
points west of Moose Jaw to the Brit
ish Columbia boundary, this in spite of 
a decline of 10c. per cwt in Winnipeg 
and in Eastern Canada. The California 
dried fruit situation seems to be better 
understood now and prices of prunes 
have settled at a basis ic. per lb. lower 
than the prices quoted in these columns 
during the last three weeks. Tapioca 
has also declined Je. per lb. and is now 
quoted at 7c. Oatmeal has declined 10c. 
per 80-lh sack. Business in general is 
brisk and collections are reported fair 
to good.

CANNED GOODS—There is a scarcity 
37

of some lines of canned goods. Prices 
continue as before :

Kill ITS

No. 1. Xu 2 X 3

gallon», per doz....................................... ........3 35 3 30
3-lb. " ........................... .........  2 75 2 70

Cherrte»
red pitted, per 2-doz. case................ ........ 4 33 4 28

Currant»
new. red, 2 doz. cases, per case 3 48 3 43
black “ “ 3 53 3 78

Goose l*errie»
4 03

Law toul*erriea
........ 3 83 3 78

2 s, F B , per 2-dox. case ................... ........ 3 58 3 53
3», “ " .................... ........ 5 V.» 5 04

2» " .................... ........4 08 4 03
3 » “ .................... 6 09

Dainaun, la “ .................... ... 2 13 2 08
Lombard. Is “ .................... 2 IS......... 2 28

Pumpkins
3» " .................... 2 VI

Pineapples
2 s, sliced, 2 doz. va.-*», case 4 20
2», whole. " “ 3 75
21», whole. 4 60
2 s. grated, " “ . . 4 40

Kaspl-ernes
red (new) " ............................ ........ 3 63 3 58
black (new ) " ........................... ........3 53 3 43

St rawUrries
........ 4 00 4 25

V to ETABLES

golden wax '*   I 93 1 88
refugee, “   I 98 l 93

Beet .s
3 * “   2 39 3 34

Corn
2» “   I 98 X 93

IN'* 4) 2» "  1 53 l 48
(No 3) 2* “  I 63 1 63

Succotash
2 a “  2 63 2 58

Torn at in-9
All groupe, per case ........ ................ 2 80 2 95

Salmon. Fraær River suckeye, per vaae.......................  6 25
“ Skeena Hiver, “ “   6 uO
“ Hiver» Inlet, “ "   5 90
“ Red Spring, “ "   5 75
“ hmuphack, “   4 10
** cohue», “   4 b5
" Clover Ixaf, Fall delivery, l to 4 case?-......... 6 3U

5 to 9 vativ». ---- 6 20
Fork and beau» (V.C.P. Co. h l », per doz...................... 1 25

“ ** 2 », -   I 90
•* ” 3 a. “   2 60

Clark s 1 II*, plain, per vase................................................... 2 10
2...........................   1 50

“ 3........................... 2 20
l " tomato sauce, per case.............................   2 30

** 2 •' - ........................... 1 85
** 3 •* ** ........................... 2 40

1 •* Chili “ 2 3J
2 ' “ 1 ................................ 1 95
3 ..........................................   2 40

Soup» 1Van Camp a), per doz............................................... I 25
Canned chicken (Man. t an, Co ) per doz...................... 3 25

" turkey ** " ................ 3 25
“ chhtken ( Aylinerk i>er doz................................. 3 30
“ " ( IH-Ihil, “ ................................. 3 20
“ turkey ( A)lmcr)....................................................... 3 30
“ “ lDelhi)..........  .... 3 20
** duck (Aylmer) ................................................. 3 30
“ " (Delhi)............................................................... 3 20

Corned beef ** 2 a “ .................. 2 75
la" .................. 1 55

Roast l*eef(Man. Can. Co. I, 2's, per doz........................ 2 75
“ (Clark «). 1 », per doz....................................... 1 55
“ " 2 ». "   2 65

Potted meats, k a. per doz..................................................... 0 55
Veal loaf (Libbey a), | 11*.. |*er doz.................................... 1 25

* * 1 lb. " .......................................... 2 50
Ham loaf " à lb. " .......................................... 1 25

“ " 1 lb. ** .......................................... 2 50
Chicken loaf l lb. " ....................................... 1 85

“ “ 1 lb " .......................................... 3 50
Lunch ton tote (Clark »). la. “ ....................................... 3 45

** (Ayluter). l a. " ....................................... 3 Ul
Slieed amoked beef (Libbey*), à lb. tins, per doz. ___ 1 SO

" " " 1-lb tins. “   3 10
** " Mb glass, " ... 3 35

Chipped " ** i lb. tiua. **   1 45
,r " " 1 lb. tins, M 2 50

*' l ib glass, "   3 (15
Sliced bacon. ** 1-lb. tins, ’* ___ 3 10

“ lib glas». ... 3 25
Corned lieef (Clark a), ldb. tins, per doz........................ 1 50

2 lb. " " ......................... 2 to
Lobster» (new), à lb. data, per & doz. case.................... 16 On

“ “ I lb. tails, per 4-doz. case........................ 10 25
" " 1-lt.. tails. " "   14 50

NIG A R—As mil ml last week, prices 
have been advanced llk\ per cwt. for all 
points from Moose .Jaw west to the 
British Columbia boundary, although 
there was a decline of 10c. per cwt. in 
Winnipeg and I lie cast a few days before. 
Drives are slill as follows :
Montreal granulated, in bbla................................. ......... .. 4 75

" in aacka...................................... 4 70
" yellow, in bbla......................................................... 4 35
" " in sacks........................................................ 4 30

Wallaceburg, in bbla.......................................................... 4 65
" in sacks.......................................................... 4 60

0
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Berlin, granulated in bbls .. ................................... 4 65
.................................... 4 60

Icing sugar in bbls................................................................. 5 3n
“ “ in boxes..........................................   5 oo
“ “ in small quantities............................................. -2 -4:J

Powdered sugar, in bbls........................................................ •*> *2
“ “ in boxes....................................................... 5 3o
“ “ in small quantities..................................... 5 60

Lump, hard, in bbls............................................. ................. 5 45
“ “ in i-bbls.................................................................. 5 55
“ “ in 100-10 cases...................................................... 5 45

Raw sugar..................................................................................... 4 50

SYR I PS AM) MOLASSKS—Since 
1 hi- i ccvnl adv.mw in New Orleans mo
lasses. 1 he local market has been quiet 
and featureless Priees-are quoted local 
lx as follows :
Syrup “Crown Brand, 2-lb tins, per 2 doz. case ------ 2

“ “ 5-lb tins, per 1 “   2
“ “ 10-lb tins, per 1 “ — 2
“ " 204b tins, per { “   2
“ *' I barrel, per lb................................ 0
1 “ Sugar syrup, per lb........................ 0

1 Kairomel ' syrup, 2-lb. tins, per 2 doz. case.............. 2
“ “ 5-lb. “ “ “ .............. 2
“ “ 10-lb......................................... 2

“ 20-lb. “ •’ “ .............. 2
Barbadoes molasses in i-bbls, per gal —....................0
New Orleans molasses m i-bbls, per lb........................... 0
Porto Rico molasses in i-bbls., per ib. ......................... 0
Blackstrap, in bbls., per gal................................................. 0

“ 5 gal. bsts., each.......................................... 2

20
65
55
45
034
034
55
90
70
80
40
03.
044
31
33
25

COFFEE—
Whole green Rio. per lb............................................. 0 10fc 0 11

roasted “ per lb...................................................... 0 loi
, Ground roasted Rio .............................................................. 0 16
* Standard Java in 25-lb. tins, per lb................................. 0 33
Old Government Java in 25 lb. tins, per lb................... 0 32

“ “ Mocha........................................................ 0 32
Imperial Java, in 25 lb. tins, per lb................................... 0 29
Paie mocha “ “ “ ................................ 0 25

" Maracaibo....................................................................... 0 Id
Choice Rio.................................................................................. 0 1/
Pure “   0 164
Seal Brand (C & S) in 2-lb tins, per lb............................ 0 32

.....................................Mb “ “ ............................. 0 33
Local Blends: —
Mocha and Java in 2-lb. tins, per lb............................... 0 23

“ “Mb “   0 24

MA JVI 11*;S—(Quoted 
1 he i eeent «niv.iuee

«is follows since

“ Telephone ......................................... ........
“"Kirg Edward . ...................................................
“ Head Livlv .......................................................
“ Rising St ar ..........................................................
“ Eagle ...................................................................
“ Victoria
“ Silent200 -...........................................................

“ 500 s...........................................................

l-ORKICN l)RIJ:i) KRI ITS — Ruines 
,ije quoted Ac. j>ei 11) lower than tlie 
jo ice ixen in Iasi issue, the decline be 
in. due to 1 lie fact that the situation in 
< ,i lifoi nia i:- now mon- definitely known.

. 4 75 
4 to
3 35 

. 4 20 
. 5 50 
. 1 95 
. 3 10 
. 2 20

4 70

We quote
Sultana raisins, bulk, per lb...............................................

1 Ibpkgs “ ...........................................
Table raisins, Connoisseur '-lusters per case................

“ extra dessert, “
“ Royal Buckingham, “ ................
“ Imperial Russian ’! ................
“ Cunnoisseur clusters, 1 Ibpkgs, per

case (20 pkgs).......................;...................
“ Connoisseur clusters, boxes (54 lbs).

Valencia raisins, f. o. s .............................................. 1 35
“ “ selected............................................. 1 60
“ “ layers..........................  ...................  1 70

California raisins, muscatels, 2 crown, per lb..............
“ " “ 3 “ ................
“ “ “ 4 “ ................
“ “ choice seeded in 4-lb.packages

per ijackage...................................
“ “ fancy seeded in $-lb. packages

per package ...................................
“ " choice seeded in 1-lb packages

per package ...................................
“ " fancy seeded, 1-lb. packages,

per package ...................................
Prunes 10 t-12'f per lb .............................................................

“ 90-100 " ................................................................
- 80-90 “ ......................................................... ••
“ 70-80 • ...............................................................
“ 60-70 '• ...............................................................
" 50-60 “ ...............................................................
“ 40-50 “ ...........................................................
“ choice silver, per lb...............................................
" silver, per lo..............................................................

Currants, un cleaned, loose pack, per lb.........................
“ dry cleaned, Fildairas, per lb............................
“ wet cleaned, per lb..............................................
“ Filiatras in 1-lb pkg. dry cleaned,per lb----
“ Vostizzas, uncleaned...........................................

Hallowee dates, new per lb ............................................
Figs, cooking in laps and sacks.....................................

Apricots, choice, in 25-lb. boxes,per lb...........................
Apricots. standard in 25-lb. boxes, per lb..............
Slab apricots in 25-lb boxes, p rib................................
Peaches, choice, per lb..........................................................

“ standard “...........................................................

Pears, choice (halves), per lb............................................
" standard “ “ ...............................................

Plums, choice (dark pitted) per lb....................................
Nectarines, choice...................................................................

Vâ
0 094
2 to
3 40
4 00
5 25

3 35 
0 80 
1 50 
1 75 
1 85 
0 09
0 094
0 08Î

0 09 

0 094 

0 10*

0 12 
0 06;; 
0 074 
0 08 
0 084 
0 09 
0 C94 
0 10 
0 11 
0 08 
0 05* 
0 06 
0 064 
0 07 
0 064 
0 053 
0 05* 
0 05f 
0 16| 
0 16 
0 15 
0 15 
0 14i 
0 156 
0 16 
0 15 
0 12* 
0 141

CAMilKD RKELti—
Lemon, per lb............................................
Orange || ...........................................

Mixed, in 1-lb drums per doz............
EVAPORATED AM) dried

i ut i n|

2 311
AP

PLES—Kvapm ;ih'<l apples are selling 
at 1 -Ue. per II). in 50-lb. boxes. Dried 
apples are quoted at 9c. per lb.

BEANS—No. 1 white beans are quoi-
ed at $2.1)5 per bushel, 
$1 .lib.

and No. 2 at

NETS—
Almonds, per lb........................................... 0 124

0 28
0 10
0 101

Jumbos...........................................................
Walnuts, ne w,G renobles, per lb..........

“ ' “ Mar bets ‘‘ ..................

0 124
0 15i
0 134
0 30
0 16
0 15

Pecans, per lb.............................................
Brazils, per lb...............................................a/.uH, per in..........

SPICKS—
UROUND 8PICK.S.

Pepl>er, black, in 10 lb boxes, per lb ....
“ white, “5 “ " —

Cayennepepper, in 2 and 5 lb. tins, per lb.
Cloves, in 5 lb. boxes, per lb.........................
Cassia, “ “ “ ..........................
Allspice, “ “ “ ...........................
Ginger, In 10-lb. boxes, per lb......................
Mixed spice, in 5-lb. boxes, per lb..............
Mace, in 5-lb. boxes, per lb...........................

... 0 18 
.... 0 25 
.... 0 20 
.... 0 22 
.... 0 12 
5 114 o 15 
.... 013 
.... 0 20 
.... 0 70

.«emons, 30O's and 360’s............................................................ 5 50
Strawberries, quarts, per 2 doz. cases............................... 5 00
California cherries, per box................................................ 4 00
Bananas, per bunch........................................................ 2 75 3 25
Apples. Ben Davis, per box.................................................. 3 00

V KGETA RLES—
Rhubarb, 40’s, per box............................................................
Asparagus, per box...................................................................
Florida tomatoes (6 baskets to crat ), per crate............
Onions, Egyptian, peril)........................................................

“ native, per lb..............................................................
Lettuce, new, per doz..............................................................
Radishes, new, per doz.............................................................
Onions, new, per doz...............................................................
Parsley, new, per doz................................................................
Cabbage, new, per lb......................................... .....................
Cucumbers, new, per doz.......................................................

2 ro
2 50
3 60 
0 04 
0 13 
0 45 
0 45 
0 4.5 
0 45 
0 05 
2 00

BETTER—Creamery butter is quoted 
as follows to the trade :
Finest fresh creamery, in 56-lb. boxes............................. 0 21

“ " in 28-lb. boxes.................... 0 21
" " in 14-lb. boxes..................... 0 21
" “ in 1-lb. bricks (eastern)............ 0 25
" “ “ “ (western).. 0 21 0 21

Local produce bouses are paying lie 
per Ib. for No. I dairy butler and from 
1 le. up for No. 2 delivered in Winnipeg.

CHEESE—Prices are same as Iasi 
week :
Finest Ontario, large....................................................

“ Manitoba, large ............................................... 0 124 
0 121 
0 124

WHOLE SPICKS.

Black pepper, i>er lb ....................................................
White pepper, per lb.....................................................
Cinnamon (ordinary), per lb.....................................
Cinnamon (extra choice), per lb..............................
Nutmegs, per lb ........................... ..............................
Cloves according to quality).....................................
Ginger, por lb..................................................................
Allspice, per lb................................................................
Mace, per lb.....................................................................
Mixed spices, for pickling.........................................

“ “ 4-oz. packets, pur doz.

.... 0 13 

.... 0 25 

.... 0 18 

.... 0 24 

.... 0 25 
0 144 0 25 
.... 0 10 
(J 084 0 10 
.... 0 70 
.... 0 12 
.... 0 75

HONEY—
Clover honey 1-lb glass, 2 doz. in case, per doz............ 2 00

“ “ 5-lb tins, 1 doz. in case, per tin.................. 0 50
“ " 10-lb tins, 8 in case, per tin......................... 100
“ “ 60-lb tins, per lb..............................................  0 07

Fancy comb honey, 2 doz. to the case, per doz.......... 2 50
“ “ “ “ per case.......... 4 75

New honey, 5-lb. tins, 1 doz. in case, per case............... 6 75
“ 10-lb. tins, 6 in case, per case....................... »-6v40
“ 60 lb. tins, per lb................................................ 0*10

SALEES—
Worcestershire, Lea Si Perrins 4 pints, per doz — . .$3 65

fints, “ ...(A. 6 00
pints “ ... 0 90

pints “   0 90
“ “ pints “ ........ 1 75

Essence of anchovies (C. & B ), per doz............................ 3 00
Yorkshire relish (Goodall & Back house), per doz......... 1 90

CARD—Tim livrée basis bus been ad 
valued Je. per lb. We quote :
Tierce basis, per lb......................................... ................ 0 12

Small packages take the following advance :
50-lb. tin cans, per lb ....................................................... 0 004
20-lb. tin pails, in 80-lb. cases, per lb............................ 0 008
10-lb. “ in 60 lb. “ .................. .... 0 OOl
5 lb. " " " ............................ 0 00J
3-lb. “ “ " ............................ 0 01
20-lb. net white wood pails, per lb.................................  0 OOj

........ .... 0 14*
................ 0 141
................ 0 14J

CURED MEATS—
Hams, selected stock, special mild cure........................ 0 16
Bacon, " “ " ........................ 0 19
Backs, “ “ " ........................ 0 16
Hams, li*ht, 10 to 11 average............................................ 0 15

“ medium, 14 to 16 average —
‘ heavy, 20 to 30, for slicing ...
“ heavy stinned. 20 to 30 for slicing.

Picnic hams, light, choice, 6 to 8..................................... 0 lit
Shoulders light, choice....................................................... Oil
Breakfast bacon, clear, bellies, light,8 to 10................ 0 15|

" “ clear 1 ellies, 12 to 14.............. .... 0 15
Clear backs, b bacon light.................................................... 6 l4à

“ b bacon 12 to 14............................................. 0 141
Spiced rolls, long if in stock............................................... 0 15

“ short.................................................................... 0 13
Dried beef ham sets............................................. .................  0 114

Smoked hams boned and rolled, 2s. per Ib. additional.

DRY SALT MEATS.

Bi EK WHEAT—quoted as before a I 
$1.70 per half sack.

BICE, TAIMOCA AND SA(IO—Tapio
ca is a lilt le easier in I lie local market 
and is quoted now a I 7c. per Ib. We 
quote :
Japan rice, per lb., cwl. lots.. 

“ “ 50-lb. lots.
Rangoon rice, per lb..................
Patna " " ..................
Tapioca, per cwt...........................
Sago, per lb....................................

.... 0 05* 

.... 0 05Ï 
U U4 U 04* 
.... 0 044 
.... 7 00 
... u 044

ROT AND PEARL BARLEY—
Pot barley, per sack....................................... ...................... 2 20
Pearl barley, per half sack (49 lbs).................................... 1 65

" " sack............................................................. 3 30

OATMEAL AND CORNMEAL — Oat
meal lias declined 10c. per SO Hi sack. 
We quote :

Bacon, dry salt long clear .................................................. 0 124
" “ " smoked........................................ 0 134
" “ “ boneless backs,........................ 0 124

Shoulders" “ ....................................................................
BARREL PORK.

Heavy mess pork, boneless, per hbl.................................. 22 to
" " " per 4 hbl............................... 11 51

Standard mess pork, per bbl...............................................  22 50

PICKLED GOODS (COOKED).

80 ll>s. 40 lbs. 20 lbs. 15 lbs.
Pig s feet............................ 4 00 2 10 1 60 1 10
Pig's tongues___ _____ 14 50 7 50 4 00 3 to
Boneless hocks.................  8 50 4 50 2 50 2 00
Sweet pickled spare ribs, not cooked,per lb.................. 0 034

“ hocks. " ................ 0 01

ELUS—Produce houses are paying Lie 
per dozen for eggs al country points, 
f ob. station.

CHOCOLATE RUSH IN HALIFAX.
Rolled oats, 80-lb. sacks, per sai; k.........................  ...... 1 95

40-lb. “ “   1 00
20-lb. “ "   0 51
81b. “ “   0 234

Granulated oatmeal, per sack............................................. 2 45
Standard “ “ ............................................. 2 45
Commuai, " .............................................. 1 70

( i KEEN FRUITS—Oranges are ad
vancing rapidly in California and higher 
price may be ex pee led locally a I any 
lime. Tiie crop of citrus fruits in Cali 
fornia is estimated to lie about ti,110(1 
ears less than Iasi year. Lemons have 
been advanced locally fille, per ease. We 
quote :
Fancy Cal. blood oranges, 210's to 250 s............................ 5 00

" “ 324 s to 360s............................ 4 5)
Fancy Cal. navel oranges, 96 s. ....................................... 4 to

112s.......................................... 4 25
126 s........................................... 4 50

“ " “ 150 s........................................... 5 to
“ 176 s to 324 s ......................... 5 50

38

A. L. Doy le A Co. ojiened I heir third 
grocery store in Halifax on Saturday, 
ami fiom I lie opening until t lie blinds 
were drawn I lie place was never empty 
lor a moment. This, makes four grocery 
stores lluil Ibis firm lins now in opera 
lion ; three in Halifax anil one in Dart
mouth. As a souvenir, the linn gave 
away a box of fancy chocolates wit 11 
eveiy purchase, and as a result I lie rush 
was terri lie, the crowds lining mil lo the 
venire of I lie street. Two police ojlieeis 
guarded the doors, which were kept lock 
ed while I lie customers, within were he 
ing served, and I lien I lie place was 
emptied and another hatch admitted.
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CONDENSED OR “WANT” 
ADVERTISEHENTS

Advertisemeits under this heading. 2c. a word first 
insertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no case can this rule be overlooked 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

YEARLY CONTRACT RATES

100 words each insertion, 1 year..............
“ “ 6 months.........

“ 3 months.......
60 “ " 1 year ..............

" " 6 months.........
36 " " 1 year................

. $30 00 
. 17 00 
. 10 00 

17 00 
10 06 

. 10 00

SITUATION WANTED.

YOUNG MAN of 30, good address, experienced 
grocery traveler at present traveling in B.C., 

desirous of going to New Zealand would take 
charge of exhibit at New Zealand exhibition and 
afterwards represent firm on salary or commission 
basis ; has had experience in this line of work. 
Address, Box 117, Canadian Grocer, Toronto.

SALESMEN WANTED

CGROCERY clerk at once, with experience in 
J good class trade. M ust have good references. 

State salary expected. Ayply Box 254. Midland.

A LARGE spice and coffee house want a first- 
class salesman for Manitoba and Northwest 

Territories. One with active present connection 
on the gronnd preferred. State references to Box 
G 20, Canadian Grocer. Toronto.

WANTED—Salesman with good connection in 
spices, on ground West London to Wind

sor. Apply Box 1' 627, Canadian Grocer, To
ronto.

A SPICE house with unequalled connection in 
the Maritime Provinces requires the services 

of an . ctive, energetic salesman who has knowledge 
of that territory. A good contract made with the 
right man. Fullest il formation required regarding 
experience and references, which if desired will be 
treated confidentially. Apply Box W.S.M., Ca
nadian Grocer, Toronto

FOR SALE
Grocery and Liquor Businesm for Sale

GOLDEN LION GROCERY Kingston. On
tario, the property of the late W. R. McRae. 

Established 1854 One of the finest businesses in 
Eastern Ontario. Apply to Cunningham & Lyon, 
Vendor's Solicitors, Kingston.

THREE small stocks will be sold separately or 
together. Wall paper, $1.300 ; clothing, $800. 

boots and shoes $1,500 ; at a rate on dollar or at 
lumpsum. For particulars address J., Canadian 
Grocer. 24

REPRESENTATIVES WANTED

AGENCY — Well connected representatives in 
Eastern, Western and Central Canada are re

quired by large firm of malt vinegar brewers, in 
England, with special facilities for meeting the re
quirements of the Canadian trade. Write fully, 
stating territory covered, and giving references. 
Box 101, THE Canadian Grocer, 88 Fleet St. 
E.C., London, England. (f tf.)

A6ENCY WANTED

A WELL-KNOWN firm of manufacturers with 
a complete organization, calling regularly 

upon and doing direct business with every good 
class grocer (wholesale and retail) in the United 
Kingdom, is open to negotiate for the representa
tion of a high class grocery article on commission 
or buying terms. Address "Agency," c/o Street's, 
^o, Cornhill, London, England. (21)

I ON DON agent, with great experience of the 
I-* provision trade and thorough knowledge of 
the produce markets of the United Kingdom, is 
open to accept agency. Address, Fenwick, 3 
Duke street, Tooley street, London. Eng.

TO THE TEA TRADE

A 2,coo LBS. TEA BLENDER — In first-class 
working order ; a 24-inch roller, milling ma

chine, adjustable for hand or power use ; also four 
"Ideal" packing machines, almost new. All the 
above to be sold at a bargain. Write for prices 
and particulars. Box 115, Canadian Grocer, 
Toronto.

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian tim er.

Expert Bookkeeping
Investigating and auditing of all 
classes of accounts undertaken. 
Trading, profit and loss and bal
ance sheets prepared. Set of books 
opened and office system devised in 
an up-to-date manner. Collection 
of overdue accounts a specialty.

PERCY P. DAVENPORT
Chartered Accountant

371 Elgin Avenue, Winnipeg

G. G. KOOPMAN
Commission Merchant,

Agent and Broker

AMSTERDAM AND ROTTERDAM

Offers on demand

All Products of the 
Dutch Colonies (East Indian)

AS

COFFEE, TEA 
SPICES of all kinds 
GUMS for Varnish Manufacturers 
COCOA,COCOA BUTTER 

Cassia Vera, Chlnchona- 
barks, Rattans, Drugs, etc.

Also COCOALINE (substitute tor Cocoa Butter) 

VECETALINE (Vegetable Butter)

Agents wanted everywhere in Canada.
WE GIVE advances of 75% against 

documents on consignments of 
all Canadian Produce fit for 
this market, except sun-dried 
apples. Ask for reports about 
every article you wish to sell.

tWv/2. &

M I ill
^ANillA.

C°DVlll£‘c0

AND HOW ABOUT 
Y0UFL

FLAVORING
EXRACTS?

You may not sell many—but— 
sec that those you do sell are the 
best procurable and your repeat 
orders will come easy.

GOLD STANDARD 
FLAVORING EXTRACTS

“ guaranteed the best,’’ represent 
perfection in extract manufacture: 
The best ingredients, the most im
proved methods, producing the 
finest results.

WRITE US FOR QUOTATIONS

The Codvllle-Georgeson Co.
Limited

Winnipeg, Man.

FOR OVER 20 YEARS
tn the Commission Business In

WINNIPEG
If you are not represented in Winnipeg or Calgary, 

place your goods with a live and progressive Com
mission I louse. We sell exvlusixeh to the whole
sale trade in the West. Storage for all kinds ot 
goods. Cars distributed.

NICHOLSON <fc BAIN
WINNIPEG and CALGARY

Wholesale Commission Merchants and Brokers

3»
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TORONTO’S MAYOR GETS BUSINESS MEN’S ADVICE
Everywhere in Canada municipal gov

ernment i> increasing in inijMji tanee. and 
every w here. Init especially in the large 
cities, ieading business men avoid ac
tive participation in the administration 
of civic affairs. ('ivies are not politics; 
straight business all the time, ami re
quiring the very best capacity available. 
Halifax, as set forth in last week’s is
sue of The Canadian Grocer, has adopt
ed a plan for bridging the rift of ill- 
difference between the municipal admiu- 
istiatii-n and the business community by 
a commercial committee, half members of 
the boar<l of trade, half members of the 
council, with the mayor as chairman.

Mayor < 'oatsworth, of Toronto, and 
JVlcg Howland, president of tlie board 
of trade in tile Ontario capital, were 
asked for expressions of their views on 
the Halifax plan. .Mi. Howland wanted 
time to consider it. Mayor Coatsworth 
said :

'1 have fell the necessity of consult
ing prominent and able business men in 
connection with various city matters amt 
1 in variably take an opportunity of do
ing so whenever 1 can. During the past 
week 1 have consulted two or I litre

prominent business men in relation to 
important matters affecting the interest 
of the city. When we come to deal with 
I he question of the radiais, my purpise is 
first to take counsel with several of our 
leading men. asking their advice as to 
the best business, arrangement to make 
with the railways, and I will he very in.uch 
impressed and perhaps entirely guided 
by their advice, particularly as to the 
financial side of the question.
“1 would not think of entering into 

important linuneial matters of city busi
ness without liist getting the advice of 
some of our leading financiers. We have 
a number of splendid and able men in 
Toronto, 'and I must say, speaking from 
my own experience. 1 have found them 
ready ami willing to enter into a full dis
cussion of city matters at any time and 
to give me I lie henelit, for the city, of 
their long experience and training.

‘' I found it also of advantage to con
fer with a committee of working men 
who have been appointed for that pur
pose by the Trades and La hoi Council. 
At any moment, if a matter arises affect
ing the working men, 1 can immediate

ly reach these gentlemen and secure from 
them wl at might he called the very in
side ■infoimation as to the views and 
w ishes of the labor men on I he subject.

‘ ' 1 am decidedly in favor of calling in 
the experts in every line to consult on 
city matters in their various spheres, ami. 
tup to the piesent time, I am butuind to 
say that these gentlemen have responded 
in a manner that has made it a pleasure 
for me to consult them
“I feel assured that a committee of 

these gentlemen, wisely chosen, with 
whom the council could consult, aim! who 
would co-operate in city business, would 
give greater steadiness to important civic 
affairs and inspire more confidence in 
the public mind, although we have no 
reason to complain of the publie feel
ing at present.”

TILBURY CO. GETS ITS CHARTER.
The Tilbury Canning Co. has obtain

ed its charter. The share capital is 
$25,01)0 in dollar shares. The provision
al directors ate W. ('. Crawford, W. .1. 
Moffat, .1. A. Tremblay, .1. S. Richard 
son and S. .Mather.

Titos. Owens, of the Bloomfield Hack
ing Co., Bloomfield, called at the To
ronto office of The Canadian Grocer this 
week.

Everybody uses Starch 
now-----

Remember that we ktep 
up the quality of

Japanese Starch
and that keeps up the sale.

Have you tried this splendid 
Starch ?

A good seller with a good 
profit.

Write fur samples and prices.

AMERICAN PURE FOOD CO.
MONTREAL

»

THE SUN
ECLIPSED BY

PUTZ
Putz ! What is Putz ?

PUT/, “ Lion ” brand, is the most popular and satis
factory metal polish in llie world. PUT/, ‘‘Lion’’ 
brand, is put up in boxes in the form of liquid as well 
as paste and is known as PUTZPOLISH.

The finest tiling for metals is the “Lion” brand. “Lion” 
brand, PUTZ contains no acid. Its use will not injure 
metal of any kind. PUTZ gives a lasting polish to all 
metals. It will neither scratch nor rub off. The “ Lion" 
brand saves hours of work. It acts in minutes as compar
ed with hours by old systems of polish. When applied on 
the surface of iron, of zinc, of nickel, and metals ot all 
descriptions especially, the Triple Extract Putz Polish for 
Metals, the “ Lion ” brand, liquid or paste, gives a 
brilliant and lasting sheen.

insist upon getting PUTZ, “ Lion” brand.

SOLO BY ALL GROCERS AND HARDWARE MERCHANTS.
AGENT :

J. A. TAYLOR, MONTREAL
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Produce and Provisions
' ri
CHEESE AND BUTTER BULLETIN.

Tile market lor hutli cheese ami Init
ier is a must puzzling une su far this 
season. As we pointed out a long while 
ago, last season’s make of cheese was 
ron.-idei ably short of natural require
ments ami the new season’s make should 
have started in at high prices, which 
might have been lowered gradually as 
supplies increased. Hut, instead of fol
lowing this rea-ionalde policy, operators 
on this side brought on such a rapid 
decline on the small supplies then avail- 
aide. that the pendulum began to swing 
I lie other w ay and, as is not at all un
usual, it SjWiing loo far, again at the 
wrong time. 'Present ruling prices, at 
the present lime of the year, have nevei 
been so high in the history of the cheese 
trade and no sane trailer in cheese will 
think of taking on more stocks than 
what is absolutely required to till the 
most urgent wants.

Meanwhile, the grass is now growing 
nicely all over the country, the cows arc 
giving plenty and good milk and we will 
have a very full supply id’ cheese here 
within a very short time. The Hrilish 
dealers hade from hand to mouth, and 
w ith increasing supplies prices must have 
a considerable break from present lig
ures.

According to board of trade figures. 
I lie receipts of cheese in Montreal for 
the past week were 42,(1711 boxes against 
IS,-11)7 boxes for the coi responding 
week of last year, and the total receipts 
since May 1 this wear, 125.548 boxes 
against fi5,375 boxes for the corres
ponding period of last year.

This shows a very substantial in
crease in production with a backward 
season, yet prices this year are practi -al
ly tin ce cenl-1 per pound higher than a 
year ago. It is therefore only reason
able to expect that as soon as supplies 
become larger than the current consump
tive demand, prices must decline to a 
point where merchants feel sufficient 
cjonlidenee to carry stocks for future 
demand. It is not unlikely now that, 
when the pendulum commences, to swing 
the other way, it may again swing too 
far and then is the time for prudent 
merchants to lay iii slocks in i;.xccss of 
their imn ediate requirements.

Meanwhile, the farmers are leaping the 
heiielit, as usual; they are getting ex
traordinary prices for their milk and 
no doubt they will use every means of 
extia feeding and care to produce as 
much milk as |x>ssible, and, as cheese is 
still by far the best paying product, those 
who can make either cheese or butter 
will not hesitate to turn fminNjiutter to 
cheese, and the prospects are for a good, 
lull make of cheese this year.

Huiler has also been rather erratic in 
pi ices paid in country markets; goods 
now coming forward are not yet “ full 
grass) quality” and they are therefore 
not of a ‘‘keeping quality,” yet prices 
paid at recent country markets are a 
long way above the export basis, and. 
while some of our principal o|ierators 
have bought the goods at these high 
prices, they may find some difficulty in 
disposing of them even al cost.

The production of butter, like cheese, 
in spile of the backward season, also 
shows all increase, according to the re
ceipts in Montreal as per board of trade 
ligures, viz. : lie cipts last week were 
15,1140 packages as compared with 11.- 
800 packages for I he corresponding w eek 
of last year, or a total since May 1 of 
4.T,18li packages again;4 .TJ.I40 pack
ages for the corresponding period of last 
year. This demonstrates further that 
the farmers are producing more milk this 
year than a year ago and. if this is car
ried along through the entire season, we 
may expect a record year for produc
tion of both cheese and butter.

We alluded la.-il week to the rupture 
between buyers and salesmen in Cowans
ville. This seems to lie now in a fail- 
way of adjustment. The salesmen in
sisted on some guarantee of payment for 
their produce. They will in future ship 
their goods to their own order in are 
of the linn buying them; they eon. vile 
Montreal weights and Montreal inspec
tion, and as soon as payment is made 
foi- the goods under these conditions, 
they become the absolute pnqierty of the 
buyers. This seems a very fair arrange
ment for both parties) and evcrylmdy is 
happy that the old frictions are al an 
end. The merchants want the goods an I 
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they are willing to pay for them for 
weight received and according to quality, 
and tin- producci!- must sell their goods, 
and they are willing to do -o with a 
reasonable assurance of getting paid lot 
the same. The other |mints of dispute 
are of a minor mil me and will undoubt
edly also be adjusted to the mutual satis
faction of both buyers and salesmen.

THE PROVISION SITUATION
The market lia- developed practically 

nothing new tins past week The die 
un-stir i-oiisumpti\c demand is quite sat 
isfaetorv and prices maintain thru turn 
tone, with here and there a slight It ac
centuated tendeur) in Hiat direction 
The supply of live hogs has not ini leas
ed greatly and is not expected to tor 
three in four months

OUR LONDON LETTER.
By Our Own Vurrvapoiulent.

I hiring the past few day- there ha- 
been practically no change in the comb 
t ion of the butter and cheese market - 
here in lamdoii. Prices are 'till some 
what higher than la-t year, but sellers 
are making little or no money on trail 
-actions. Indeed, ever since March 
they have been complaining of bail 
times, and it i- known that some con 
cents have lo-t heavily. When a-keil 
the cause of this state of affair-. one 
will givessaie reason and hi- nrighboi 
another, but one and all are igrccd 
that supplies have been too heavy and 
irregular. Yet, in spite of these -|ali
ments. the consuming public have re 
reived no reduction in the price of but 
ter and cheese. In fact, the price ha
ul times gone lip. There clearly is 
something fundamentally wrong, for 
one thing, the feeling between produce 
importers m tin- centre is any thing but 
cordial toward- each other, and the 
"cut throat policy " is frequently too 
much in evidence. Also, having had to 
pay such high prices to shippers, they 
have shown an inclination sometimes to 
hold stocks too long in the hope of 
forcing their point with buyers, a ,iolicy 
which, on more than one occasion, has 
proved an error.

At present the market for Australian 
and New /calami butters continues 
without any outstanding features, and 
prices for Australian "choicest parcels 
stand at !Mis. to !ISs., and for ‘‘finest 
!Hls. to !rjs. New Zealand "choicest" 
makes Is. more, and ‘‘finest" I s. mote.
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BUTTER, CHEESE, EGGS
If you have Butter, Cheese or Eggs to sell, 

write me J am always in the market to buy. If 
you want to buy Eggs, Butter or Cheese, write 
or wire for prices.

B. H. POWER
218 ARGYLE STREET, HALIFAX, N.S.

SALT SALT
Table, Dairy and Cheese Salts. Fine and Coarse 

Salts in Sacks and Barrels, Land Salt.

C. R. COOPER
TORONTO SALT WORKS

TORONTO, ONT.
ACEHT8 FOB THt S&MlktpW 8ALT ACENCV

WILSON’S
Fly Pads

Annual sales many times larger 1 han 
all other fly poisons combined

ADVERTISED
throughout Canada.

il will Pay You
WALTER WOODS & CO.
Hamilton and Winnipeg

although 25,.'$5fi boxes have recently 
come in and supplies are consequently 
plentiful. According to published sta
tistics, imports of all kinds of butter 
into the United Kingdom during the 
past four weeks have totalled 58,427 
cwts." less than for the same period in 
190.',. Irish, French and Dutch butters 
are, of course, now being received in 
larger quantities in these markets.

AGENTS WANTED
We want the Calfskins. Hides, Sheep Pelts, Tallow 

Bones, etc., collected in your vicinity.
Can t you arrange to purchase those goods for us this 

spring ? We will furnish the cash with which to buy ; we 
will aho furnish tags, advice sheets, taking off directions, 
cloth post e s to enable you to advertise the business,

We pay highest cash prices and keep our custom# rs 
thoroughly posted on the condition of the market and pay 
the freight.

To any one writing us and mentioning this paper, we 
will mail full particulars. Address,

Carroll S. Page, Hyde Park, Vt.

BUTTER-EGGS
BUYERslnfsELLERS

Correspondence solicited from ONTABIO, 
MANITOBA end LOWIB PBOVINOKS.

White Spruce

BUTTER TUBS
10-20-30-50 lb

EGO CASES AND FILLERS
Order now for delivery later,

Rotator!, Manlall & Co.
Wholesale Produce Merehuett, 

TORONTO.

The spot prices for Canadian and New 
Zealand cheese have changed but little 
from last week’s prices. Canadian 
“choicest” makes Ms. to (ids., and “fin
est” fils, to Ms.; New Zealand 
“choicest” (ils. to 02s., and “finest” 
00s. and fils. These figures are, of 
course, considerably higher than at this 
t:me last year. Stocks of Canadian 
cheese in warehouse here are continu
ally, though slowly, declining, and at 
the present time there are not more 
than 10,570 boxes in store at the Sur
rey commercial docks.

The outlook for the coming season’s 
domestic milk supply is anything but 
bright, and farmers will likely have a 
bad time. The backwardness of growth 
in the pastures and meadows is respon
sible for this. In fact, so fitful has the 
weather been, that the whole of the 
agricultural community will feel the 
evil effects. Some of the perennial 
grasses are now in ear, but there is not 
yet much sign of a hay crop, for which 
genial showers and a warmer tempera
ture are required. Just now, one day 
of Summer heat is followed by another 
of Wintry coldness.

Doth in Leeds and Hull, according to 
advices to hand, there is a good opening 
for Canadian canned goods. Canned 
fruit and fish, in particular, are in re
quest, and it is up to Canadian expor
ters to push themselves forward.

We can’t sell all the Pork and Beans 
that are sold, but we do sell to buyers 
who want the best.

Have you ever taken the trouble to investigate 
the merits of

Clark’s Pork - Beans - Chili Sauce
No trouble to prove their superiority. You may 
easily prove it yourself. TRY A TIN—that’s all.

William Galbraith & Son
WHOLESALE GROCERS

SOLE AGENTS IN MONTREAL FOR

“CANADA’S PRIDE” Canned Goods
“THE BEST IN THE DOMINION."

68 MoOill Street - - MONTREAL
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Beware of Breakers !
Smooth sailing if you use Star Egg Carriers 

and Trays for delivering Eggs

Cost less than paper boxes—no more than paper bags. Less than 
l/5c. per dozen eggs delivered and No Eggs Broken.

No l

Don’t take 
our word 
for it but 
send ;iOc. in 
stamps for 
Sample 
No. 1 
Star Kg g 
Carrier 
with
Sufficient 
Trays to 
make te»t 
and see for 
yoursell 
that they 
do all we 
claim for 
them.

EXPENSE
STAR EGO CARRIER A TRAY MFG. CO.

67 Cortland St., Rochester, N.Y., U.S.A.

MicLsren Imperial Cheese Compeny
Agents for Toronto, Hamilton and London, Ontario

Stock is carried by the following Arms: Douglas & Ratcliff, Winnipeg, Manitoba; 
Provost A Allard, Ottawa, Omari', Canada; (iunn, Langlois & Co., Limited, 
Montreal, Quebec; M. DesBriaay A Co., Vancouver, B.O.; Alexander Marshall, 
Vancouver, B.C.

Wooden
Carrier,
Permanent
Fixture

TRAY ONLYNO BROKEN EGGS

ECC CASE FILLERS

, rr
Mlei»
SlaMQ
aSi I v 1JNT Im LA Si

HAND AND MACHINE MADE FOR 
25, 30, 36 and 49 doz. egg cases with standard size 

egg spaces (1%-in. sqr. x 2Vi-in. deep)
Alu

SPECIAL SIZE FILLERS
(Machine Madei

30 doz. Fillers egg spaces l^s-in. sqr. x 2-in. deep 
“ “ “ H*-in. 11 x 2:)s-in. deep
“ " “ 1?*-in. " *2 7-16-in. deep

(Hand Made)
30 doz. Fillers egg spaces I 13-16-in. sqr. x 2Vj-irt. deep

The Miller Bros. Co., Limited
30-38 BOWD STREET

MONTREAL
Board Mill and Filler Factory at GLEN MILLER, ONT.

WE ARE JUST AS PROUD OF OUR

FORM
and

BEANS
AS ANY OF OUR CANNED MEATS.

Canning Co.,
Grande Pointe,. . . . . . ,

AGENTS :

Nicholson A Bain, Balloway & Parnell,
WINNIPEG and OALQARY. VANCOUVER, B.C.

SALES-------CHEESE —PROFITS

Automatic Cheese Cabinets
WILL INCREASE BOTH SALES AND PROFITS

The cheese is temptingly displayed under glass, is kept 
as clean and fresh as when first cut, and is al the same time 
preserved from the ravages of mice, din and tasters.

Its simple operation, by which the cheese comes out 
automatically w ith the opening of the door and returns into 
the cabinet when the doer i> cl sed, makes it most con
venient.

PRICE

$7 50
F.O.B. Factory.

The Cabinet is a very handsome glass, 
polished hard wtod display case; a most 
attractive fixture.

Place one on your counter and It will 
Increase your choose sales and pro
fits and pay for Itself many times 
over.

WRITE FOR ILLUSTRATED FOLDER

THE WALKER BIN A STORE FIXTURE CO., united
BERLIN, CANADA
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FOR SANITARY DAIRYING.
Twu dairy sanitary inspectors have 

la-eii ap]H>iiiletl under the act passed at 
the late .'(cfciuu ol the Ontario Legisla- 
ture: l,’ur Eastern Ontariu. ,J. 11. Kchlin. 
a member ul Kingston Dairy School 
stall and a daily iust nictor: for West
ern Ontario. T. J. Dillon, Toronto.

The ari imdei which the ap[>oiiitments 
arc made is an amenduient to the act 
to prevent fraud in the manufacture of 
cheese anil hatter and provides :

1. No person supplying milk or cream 
to a cheese factory or creamery shall 
keep his dairy, milk house, milk stand, 
or any vessels or equipment used for 
the storing m the carrying of milk or 
cream, in an unclean or unsanitary con
dition.

LI. Every cheese factory and creamery 
manufacturing butter or cheese for pub
lic use or sale, and the surroundings 
of every such cheese factory and cream- 
cp v shall he kepi in a clean and sanitary 
condition, and all the water used therein 
for the manufacture of any dairy pro
ducts must be dean and pure.

The penalty for the infraction of the 
act is a line of not less than #50, nor 
more than #200. or six months in jail.

The Government is empowered to ap- 
point ins| ectors whose [lowers are de
fined as follows:
“All daily inspectors, appointed under 

this Act shall have free access and ad
mission lo all cheese factories and cream
eries located within the province anil to 
ai. the lands adjoining the same, and to 
the premises of all persons Supplying 
milk or cream to any cheese factory or 
creamery, and any person refusing ad
mission to tiie same or offering (distinc
tion to the work of inspection shall he 
subject Ht the penalties provided in sec
tion y of the Act to prevent Fraud in 
the Manufacture of Cheese and Butter.”

^—SWINE IN LARGE NUMBERS.
The mid-May crop bulletin of the On

tario Department of Agiiculture. sayu 
live stock:

The open Winter appears to have 
favored live stock. There was sufficient 
| rovciider of all kinds except loots, as 
irany ol the turnips rutted; although the 
backward Sprint-- mused all unlooked foi- 
raid lo la- made u[ion surplus fodder. 
Iloi.-.s came Ihiougb the Winter in 
splendid condition, except where troubled 
with a light form of distemper, and the 
cool, dry weather kept them in good 
ci million during Spring work. Mon
naies have been bred of late than for
merly. and while some speak of an un- 
r.-nal mortality among colts, the general 
loin- of I he repoits are favorable in this 
ic.-ard. Owing h- the high prices pre
vailing for horses, they are commanding 
belter care and closer attention. Cattle 
am described as being rather thin, but 
healthy. Several cmrre jpondents claim

that this class of live stuck was turned 
out upon the grass this season before 
there was a good bite for them. Sheep 
are now more in favor, and are giving 
good satisfaction. They would lie much 
more largely kept but for the dog nuis
ance. Lambs are coming in good and 
strong, lo quote a correspondent. Swim- 
are kept In large numbers, and have 
wintered well, but there are repoits of 
heavy mortality among Spring litters, a 
large number of young pigs dying when 
about a month old. But for the fact 
that many farmers have lost confidence 
in the stability of the market, the oul- 
put of lmgs would be immensely in
creased.

PACKING EGGS FOR ENGLAND
England imports in a year two hun

dred million dozen eggs and pays for 
them more than #311,777,000, and im
porters theie are veiy particular— 
Canadians might say pernickity—about 
lioxv eggs arc packed, but if Canada’s 
[lacking must conform to the require
ments of the purchasing end.

,T. B. Jackson, Canadian commercial 
agent at Leeds, furnishes some informa
tion ahold [lacking for the English mar
ket. gathered in an interview with a 
large impôt ter. He says:

As a start off, it may be said that 
Canadian pickled eggs have seen their 
day in England. The eggs most In re- 
(|iu-sl now must he glycerined.

The packing also is a great thing. 
The size, for instance, of an ordinary 
everyday box of Russian eggs, meas
ures about six feel long, and .some
thing like 32 inches wide, -eae-h box 
containing 1,440 eggs, which English 

jpr\ orters classify into what is called 
12 great hundred;-, each great hun
dred meaning 120 eggs, and weighing 
on an aveiage, lifteen jmiinds.

At auction the seller never refers 
to his eggs as so much per box, but 
so much per hundred. As is the case 
with fruit, the packing is everything. 
The box itself should be of good stout 
Canadian wood, and the sides should 
not he one complete hoard, but pre
ferably two pieces of wood, with a 
width of about 1-2 inch between them. 
This may be considered a detail, but 
it is of vital im|iortance to the 
freshness of the eggs ti|x>n arrival, as 
it admits the air. thus keeping the 
eggs at a ceitain even temperature. 
The liox itself should he divisioned 
down the centre (cross ways) by two 
boards, each hoard being about two 
inches apart. Thus we find the box 
apjmrtioned in, say three parts at first, 
then comes the first partit-oning hoard, 
a space of two inches, then comes the 
second board, and after this, the remain
ing three feet of the box. This central 
nnartment means a big thing. a.S when 
the eggs get into the hands of the small
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wholesaler, it is quite easy to saw the 
box in half within the width of these 
two centre boards, thus separating the 
box absolutely, without having to nail 
on a side, with the consequent risk of 
breaking the contents. In many cases 
the retailing man can only afford lo lake 
half a box when) trade is bad, and this 
idea would specially meet his require
ments.

Next conies the padding. Russian 
peasanls, first of all, lay a thick layer 
of wood pulp shavings at the liuttom of 
each of the two divisions, and on top 
of this they place what may be called 
the tirsit halt of the eggs, every egg living 

.in the same direction, and each division 
of the box containing 1(1 rows of 1,S eggs, 
making a total number of 18(1 in a shelf 
in each division.

A further layer of shavings is again 
placed oil top of this and so on. until 
we have four shelves of eggs, when (lie 
whole of the 1.440 eggs are fastened 
down by two board?1, with about two 
inches width between I hem as' mentioned 
before, for reasons of temperature.

English importers have always been 
,|ireijudiccd ava’nsl .buying sniall-ijizcd 
boxes of eggs, their chief reason for 
this living that in course of tranship 
ment, il only reqiliies. one man to 
lift them, resulting in many cases in 
breakage of the contents, as il is not to 
he expected that one man can carry a 
box of,eggs with the same soreness and 
safely that two men can, in fact, lliis 
very reason acts detrimentally to Irish 
eggs|on the British market al the present 
time.

TACKING COMPANY’S CATALOGUE
The Mont real Backing Go. have issued 

an artistic catalogue which for its con 
veil icn r arrangement of styles and 
prices -d' the comnaiiv's product.- will lie 
appreciated l>\ the trade. The cover is 
striking and lithographic art is dis 
played in port raxing the various kind.- 
of meats. One of these price list* 
sllould be in the hands of every grocer, 
and a post card addressed to the Mont 
real Backing Go., Montreal, will bring 
it.

IT WILL NOT DOWN.
The leading papers of England and 

Scotland from the Times down are out
spoken in their denunciation of the con
tinuance of llic Canadian cattle eni- 
hargo. The Yorkshire Herald quotes 
I Lunar Greenwood as slating in Ids pre
election speeches that he would support 
no Government that would not remove 
the embargo, and hints that lie might 
resign or cross the lloor of the House on 
account of the Government's refusal lo 
do so. While the removal of the em
bargo will not he introduced again this 
session, the cause has enough friends in 
the House lo warrant its being an issue 
again at no very distant dale.
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PROVISION AND DAIRY MARKETS.
MONTREAL.

PROVISIONS—The feature of the pro
vision market litis week is the advance 
of je. which has taken place in com
pound lard. Pure lard remains un
changed in price. Provisions generally 
are moving out quite freely. I lams and 
bacon for local trade are very- much in 
demand, according to some houses, 
while other firms say fair business is 
being done in them. Little export trade 
is being transacted.
Ijanl, pure ticicea ......................................... . U llj u 11

" ;.6-lb. lulu U 111
2b-lb. pail*, wood (104) 

cane*, 10-lb. tiim.tiO llw. im uv
M “ 5 1b.
“ " 3-lb.

0 12} 
0 121 
0 123 
0 12»

" l-hl L, iter lb..........
“ " tubs............

(.•a*e*. 20 3-lb. tins, per lb...............................

0 I'Ji 
0 iW 
0 09i

12 5-Id tins 0 09]
" 6 10-lb. tin* “ ..............................

20-lb. wood pails, each ...................................
0 09$
1 88
1 78

Wood net. tin grow* weight —
Canadian short cut mens pork......................
Ainrrif an *hort cut clear .............................
Atueri'-an fat back...........................................
Breakfast bacon, per lb...............................

Extra plate beef, per bill.................................

... 322 50 «3 f0
....... 21 Oi 22 50
.... 22 50 23 H
................. H 18
.... 0 13» 0 l.i 
.... 12 00 13 10

BI’TTKR— Prices continue to advance 
in butter. The high prices demanded in 
the country cannot he obtained in I In
ch y and trade is in consequence not the 
best. Kor I he choicest creamery dealers 
are asking as high as 21.U., lint this 
figure is very hard to obtain
(’hoimtl creamery........................................................ 0 2 1 0 211 u
Wt-Hieni dairy .......................................................................  0 10

CIIKKSK—The cheese market is a 
little easier. The prices have advanced 
considerably over Iasi week, but at time 
of writing the market is in better condi
tion than it has been for quite a little 
time. The demand is on the quiet side 
with a possibilité of lower prices in the 
near future.
On* r.us................................. ................ 0 11; u 2
ijucl*- h........................................................ o 2 121

I'XIGS—Dealers are pretty well tilled 
up, and many have stopped packing, or 
at least are not putting a way as many 
eggs as they have been heretofore. Low
er prices are expected in consequence. At 
present I life. is asked.

TORONTO.
PROVISIONS—The provision market 

remains linn with a tendency to elimi
nate last week’s bottom prices on smok
ed breakfast bacon and hacks. The de
mand is very satisfactory. Veal is
slight ly higher and the bottom price for
street lots of hogs lias gone a little
lower.

Long clear oacon, ner It-................................. U 12
0 16
o 121

Small ham « per lb 0 141
Medium ham*, per lb ............................. .............  oi. 0 111
Large ham- tier lit.............................................. U 13#
Shoulder hams, |**r lb .................................. 0 111
Back8, per lb ..................................................... h 17
Heavy mena pork, per bbl........................ ........ 20 tÔ 21 <U
Short cut, per bbl ............................................ 23 HO

U 111
" tube " .............................................. 0 llj

* pails " .................................. U 12
** compounds, per lb.................................. 0 09

I'latt beef, per 200-lb. bbl.................... ......... 12 on 12 50
Metf.hiud quarters............................................. ..............8(0 9 25

" front quarter*............................................... 5:5 6 00
■' choice carcases ............. 7 (0 8 '0
" cointnou............................................................. .............  5 50 ti 5-

Mutton ............... .... 0 08 0 1*1
Yc-ir iug lamb ............. .................................. ................ h 13 0 14
Veal . ... .. 0 HI
Hogs. *treel lot*....................................... 10 00

BI’TTKR—The market shows a phe
nomenal strength in face of increasing 
supplies and is accounted for by specula
tion and manipulation rather than hy 
conditions of supply and demand. There

is, too, a tendency on the part of milk 
producers to turn their supplies into the 
cheese factories. The quality of butter 
arriving here is still complained of by 
some. Prices are tinner at about last 
week’s high point. There is considerable 
demand for creamery for export.
UrtMUici) |*n. -

" eoli'U. fresh 
Dairy prints, choice 

" large rolls, cfcoica 
Bake is butter.................

.... 0 21
0 19 0 2b
u 17 0 18
0 16 0 17
0 14 0 15

CIIKKSK—The market is firmer and 
here again it is due to manipulation. As 
high as Vic. is asked for new cheese 
from tbe retailer, but the prevailing 
price is slightly under that. The supply 
is increasing rapidly.

Cvt .1..
> l.cose, large...............    0 14

" twins .........................................................................  0 It*
New cheese, large ......................................................... 0 12»

" " twins......................................................... 0 123

KGGS—Packers are still storing high 
prices for next Winter and the result is 
a further advance from last week. The 
advance seems a little unsteady and the 
commission men are not at one, varying 
in their price to retailers from Hie. to 
18c.
E<* . new lai l........................................................ U I1S_. Vl.

ST. JOHN, N.B.
May 28, Hint;

In barrel pork prices have been again 
advanced. Business is light. Beef is 
firmer but there is little demand. Smok
ed meats continue high. Pure lard shows 
a further advance. Refined compound is 
firmer and selling freely. The supply of 
fresh beef is large and the market is 
easier. Veal is rather lower. Mutton is 
also otT in price. Lambs are still small 
and the price is high. Small pigs bring 
full figures, but there is little sale for 
heavy hogs.
Mena pork, per bbl
Clear pork. ** ----
Plate beef, " ----
Domestic beef, per lb 
Western heel, *"
Mutton,
Veal.

Pork, ’ “

Rolls,
Lard pure, in *. "

" " pails. "
Refined lar I, tubs ...

321 00 #22 DO
20 0J 23 f0
13 50 15 0
0 06 0 «8

. 0 081 0 1"
0 06 0 08

.... 0 06 0 08

.... 3 00 5 00

.... 0 08 ti 10

.... 0 13 0 14

.... 0 10 0 13

.... 0 121 0 13

.... 0 122 0 PI

.... 0 1.91 0 U9|

.... 0 091 0 10

BI'TTICR—Slocks are good. Prices 
are hardly as firm, hut strictly first- 
class stock is always in demand
freamery butter........ v 22 •• 25
Be«l dairy Imiter ............ ................. • 1» •» ?0
f•• hm] dairy tub* .... . . 0 17 0 1*
Fair " ............ n 16 •• i?

KUOS—Prices are lower .lust a fait 
sale.
Eggs, strictly fresh ................................. . 0 20 0 85
Kg**, fre-h................ o '4 'I 16

'•aae «lock •• 1-1 ’ 14

CIIKKSK—High prices still rule, but 
lower figures are expected
Cheese, per lb................. ..........................0 13 U 11

NOTES.
II. fl. Ktlgeeonibe, Strathroy, will he 

manager of the new canning factory at 
Tilbury, Ont,

Knglish and American capitalists are 
preparirig to erect factories in Jamaica 
to make bananas into banana meal. The 
product is said to make nutritious 
bread.

Prince Albert. Sask.. Hoard of Trade 
is negotiating with a Winniiutg firm for 
the establishment of a pork packing fac
tory.

The highest prive t hi-, season for cheese 
has been paid in Kastern Ontario and 
(Quebec. At Huntingdon on the 2ttlIt 
inst. 12 5-1H rents per pound was paid, 
and in all the other producing points 
prices were high.

Before the Knglish Parliamentary 
Committee on Butler Obliteration. 
John Speir, representing Scotch bodies, 
recommended that colonial butter lie re 
fused admission unless accompanied l>\ i 
vert ilicate of purity

Mrs. Win. Davies, wife of the head of 
the Win, Davies Co., died last week at 
her home oil .fat vis street. Toronto. The 
dei eased was 77 years of age and had 
liven an invalid for some years.

T. Ptihlow, a graduate of Queen's 
I’niversily. and son of the chief dairy 
imytruelor of Kastern Uniat io. and him 
self a cheese instructor for I’riii e Kd- 
ward county, has accepted the po-ilimi 
of chief inspeelor with K. Fowler. Mont
real.

visit fronKTHE CAN MAN

.1 It. ( amplndl. of the Anne t in 
Works, Montreal, wa- a caller at the 
Toronto otliee of I tie Canadian tiri-ccr 
this week, with a la rire leathei satchel 
lull of calls Mr Campbell i- highly 
elated over the latest improvement he 
lias evolved in the standard van lie i~ 
this year making a van with the groove 
or channel in which the cap tits i.n 
rower and deeper than the old style As 
a result less solder is required, so * hat 
a saving of 2 pounds. <u 10 rents, on 
the thousand vans is effected.

Another improvement on tlie Vine 
can this year is a largn button, which 
prevents the spindle of the capping ma 
chine from throwing llie cap nut of p-. 
sit ion when soldering

CAN GET A FEW TO TRY.
For I lie Summer season. .1. Bruce 

Payne, Limited, cigar manufacturers. »l 
litailbv. Que., are leaking a special offer 
lo gioeers in order lo inlviesi them io 
I lie cigar trade. For the next few 
months trial orders 1er live lumdiv.I 
cigars will he tilled in order to demon
strate to the grocery trade the advantage 
of carrying a line of lirsi-clas- eigats.

WIARTON WILL HANG ON
Mayor Cameron, of Wiarlon. aiieul 

the suggested icmoval of the heel sugar 
plant, has written to stale that the town 
heavily honnsvd tlie industry on eomli- 
tion that it be operated there ten yt ars 
and will strenuously oppose removal. 
Tlte owners, however, have assured I be 
mayor Hie plant will lie iqierated at 
Wiarton next year.
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an advance of $2.00 to $3.00 per ton, 
and several iirnis here stand to make 
$15,000 to $20,000 each.Flour and Cereal Foods

The créai situation this week is not 
specially interesting. Manitoba wheat 
prices have receded slightly and Winter 
wheat is rather higher. At present there 
is no export In si ness.. Flour is 10c. high
er in Ontario and Quebec and millers’ 
demand for wheat is somewhat impair
ed. though tiie buying is still for im
mediate requirements. The demand for 
flour is fair, but not any more. Cereals 
are quiet in keeping with the approach 
of Summer.

DELAYED FLOUR SHIPMENTS.
'file London ( Lug.; Flour Trade As

sociation lias issued a circular calling 
the attention ol the trade on this side 
the Atlantic to delays in shipping flour 
on through bills of lading. Flour, it is 
stated, has been in transit two, three 
and four months, and there have been 
cases where bills of lading dated Oc
tober, November, December and Janu 
ary have arrived in the same steamer. 
“Under these conditions, the circular 
says, "it i= impossible for those trad
ing in American flour, whether im
porters or users, to carry on business 
without serious risks, and often times 
heavy losses."

Returns show that 300,000 bags of 
flour were more than 05 days in getting 
through to London, and that a large 
proportion was 00 to 130 days out. It 
is estimated that the loss to the trade 
in London last Autumn and Winter was 
£20,000,

In recent years," the circular states, 
"the milling industry in this country 
lias made unprecedented progress, exist 
ing mills having greatly increased their 
capacity and many large mills have 
been erected, and all equipped with the 
most modern machinery, so that com 
petition is keener for trade than it lias 
ever been before.”

CONSUMPTION OF RICE.
“One-fourth of the world's food is 

rice,” according to the report of the 
rice committee submitted at the 
twenty—third annual meeting of the 
New Orleans Hoard of Trade. That is 
a statement which flour manufacturers 
will be likely to dispute, says the 
Dixie Miller, but there is room for all 
the foodstuffs that the soil 'produces 
and, because of the growing importance 
of rice as a cereal food, the additional 
facts in this report will be interesting. 
It is stated that rice production in the

United States began in colonial times, 
and grew gradually along the Atlantic 
and (Juif Coast, and especially after 
the Civil Wat it has greatly developed, 
together with other southern agricul
tural industries, and is to-day one of 
the chief products of the States ol 
Louisiana and Texas. In both of these 
states great irrigation canal systems 
and pumping works have been put in, 
but better yet, almost • this entire 
region is found to be underlaid by a 
stratum of water-bearing gravel, from 
which the water will rise almost to the 
surface in bored wells. This water is 
soft, and, of course, clean from foul 
seed, is easily raised, and exhaust less. 
No more ideal rice land can be found on 
earth than this. Whereas, in .Japan, 
one man can raise one liajf of an acre 
of rice in a year, in Louisiana and 
Texas one man will produce HI) acres. 
In .Japan, the rice held man earns from 
$12 to $1H a year, and board. In Louisi 
ana he gets $200 and board. One man 
in Louisiana will raise as much as 
thirty Chinese or Filipinos.

WHEAT CROP GROWING.
A bulletin issued by the U. S. De 

partaient of Agriculture shows an in
crease of about 33 per cent, in the 
worlds wheat production since 1000. 
The figures are :

Bushels.
1 b0'5 ............................................. 3,337,748,000
1004 .............................................3,103,845,000
1003 .............................................3,221,251,000
IW02...............................................3,125,227,000
!!><>! ....................................  2,054,763,000
1000 .............................................2,586,025,000

Between 1806 and 1005 the wheat crop 
of the I ni ted States has increased from 
427,684,000 bushels to 602,070,000 bush
els, that is 265,205,060 bushels. In the 
same period the rest of the world's 
crop increased 566,133,000 bushels.

MONEY IN HAY.
Some big profits, it 'is stated, are be

ing realized by some Montreal hay deal
ers who some time since, believing lliai 
the mild January and lack of snow- 
followed by L> to 20 degrees below zero 
with no overcoat to protect the meadows, 
would injure them and reduce the yield 
of the new nop, bought heavily at coun
try points and stored them there, to 
await the expected advance in prices, 
which lias recently taken place. A brisk 
demand is now being experienced at 
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CO-OPERATIVE WHEAT SELLING.
A movement is afoot in Manitoba to 

organize the farmers in a joint stock 
enterprise for marketing their produce. 
A charter has been applied for and pro
paganda meetings are to be held 
throughout the province. The company 
intends ultimately to own its own ele
vators.

ONTARIO CROP BULLETIN.
The Ontario Agricultural Depart

ment s mid-May crop bulletin reports 
some damage to Fall wheat and clover 
by the open Winter and late Spring. No 
estimates are given. The most favor
able reports are from the Lake Erie 
and Lake Ontario counties.

'The acreage of Winter rye is small, 
and is chiefly for soiling.

Field and forest vegetation were at 
that date a week behind.

The fruit orchards wintered well, and 
a generous blossoming indicated a large 
crop if rains kept off during the period 
of setting.

NOTES.
(juchée crop reports are not of the 

brightest, owing to the backward 
Spring.

Thomas Newlove has leased the 
l’lewes Hour mill at Vreemore for a 
term of years.

The wheat crop of the Punjab, India, 
for this year has beaten all records, 
being 506,1)00 tons is excess of the pre
vious best crop.

Ogilvie"s steel tank elevator, at Foit 
William, look a slide toward I lie river 
owing to an impaired foundat.on. It 
held 350,060 bushels of wheat, most of 
which will be destroyed.

Nicholas Barolf, a leading Winnipeg 
grain dealer, states that the wheat 
area of the three prairie provinces is 
15 per cent, greater than last year, and 
estimates (lie crop at- 100,000,000 bush 
els.

ll is feared the protracted drouth in 
Alberta will seriously affect the crops. 
While rain has fallen steadily for some 
days, il is said to be too late to save 
(lié entire Fall wheat crop, some of 
which lms been already plowed up and 
oats sown in its place.

Vancouver dispatches credit the 
C.F.R. with preparing for the shipment 
of western grain by the Pacific. Be
sides considerable contemplated addi
tions to the Pacific fleet, it is said to 
have abandoned a policy of opposition 
to elevator construction on the coast 
and to have offered liberal inducements 
for the erection of elevators at False 
Creek and Burrard Inlet.
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|WESTERN CANADA 
I FLOUR MILLS CO., Limited
# AN AMALGAMATION OF

The LAKE HURON & MANITOBA MILLING GO., Ltd.
# AND

A. KELLY MILLING GO., Ltd.

MILLS AT

WINNIPEG
GODERICH
BRANDON

OFFICES

ST. JOHN, N.B. 
MONTREAL,Que. 
TORONTO (0mo°) 
GODERICH 
WINNIPEG 
BRANDON

? IT PAYS YOU TO PAY FOR QUALITY *

BUY FIVE STARS FLOUR I

EXPORT TRADE DEPARTMENT
Firma Abroad Open for Canadian Bumlneos

Agencies on Commleelon for 
Brltalne—We ere open to receive con
signments of Apples and Fruits of all 
kinds. Best references, connection and 
experience. R. 0. HALL & CO..
Monument House, Monument Square 
London. E.O.

DAVID BwOrr A CO.
Est. 1878. 10 North John St.. Liverpooi 
England. Splendid connections and 
references. Try us with » shipmen of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

HAMILTON WICKES A CO., 
Canned Goods Brokers, Baotcheap, Lon 
don, and Victoria Street, Liverpool 
Reports and valuations made >n Canned 
Meats, Fish,Fruit and Vegetables. Consign
ments handled. Correspondence solicited.

GEORGE LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER.
Butter, Cheese, Etuis, Bacon, Apples, 

Poultry.

JAMES MARSHALL,Aberdeen, Scotland
Invites consignments of Canadian Produce, 
gives personal attention to handling of 
same, and guarantees prompt returns. 
Reference Clydesdale Bank, Aberdeen. 
Codes—A. B C. 4th and 5th Eds.

Cable Address "Rapp. Liverpool” 
HERMAN RAPP & CO.

Provision Merchants.
19 MATHEW street, LIVERPOOL. 
Liberal advances on consignments.

A. C. DOUGHTY A CO.
Head Office 39 Eaatcheap. LONDON. 

Provision Importers
Invite consignments of Bacon. Hams, 
Butter. Cheese and Poultry. Telegraphic 
Address : Avouching, London. Codes : 
A.B.C. 4th and 5th editions, Al, Western 
Union. Highest References.

TMOS. BOYD A CO.,
18 Kino St.. - LIVERPOOL, 

are open to receive all kinds of Canadian 
Produce. Highest references. Wide 
connections. A. B. 0., 4th and 4>th ed.. 
Western Union and Lie tier s Codes. T. A 
“ Boyd."

GEO. RAflSAY WARD,
59 Limes Grove, Lewisham, England 

Solicits representation of Canadian shippers 
of Hums, Cheeses and Canned out Is, to 
canvas for orders from large English whole
sale buyers. Extensive connection. High
est references and security.

J. H. 0AIT5KBLL A CO.
1 rovision Merchants, Liverpool. 

invite consignments of Spare Ribs, Hocks, 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Best prices—prompt 
returns. Write us. Established 1883.

nor I r • 1 : Mskcn «ml Exportera of Candied Peels
F. OC F. V lnCGIllGlll Daily capacity uf uur plant : ten Ihuuiaud lb*.

Telegraphic Address—" VINCENTELLl," Antwerp. A.B.C. Code».
General Agencies wanted for Belgium. Alsace, lorraine and Switzerland. Reports

^iSSÏÏ^Siï&SSr*,miU> ^ R.r.a.NC.e

James Methven, Son & Co., eakchmp. Ssss..e«o.
Large connection amongst best Wholesale Grocers and Bakers in Great Britain 
We also ship several British lines to United States and Canada.

Correspondence Invited.

Dr Jessie Birnie. the eminent lady phy
sician of Peterb trough, says of

CANADA FLAKES
“ One of the best prepared breakfast 

cereals on the market. 1 use it all the time 
myself. I would recommend that you use it 
every morning."

And for this prescription the customary 
fee was willingly paid by the patient.
Pure food like Canada Flakes is always 
preferable to medicine. It is Nature's 
way.

“The whole of the wheat- toasted - ready-to-eat."

THE

Peterborough Cereal Co.
R0EL0FS0N 4 R0EL0FS0N, Ontario Agents

71 Jarvis Street. TORONTO

liaitel

. OF PURE CHOICE GOODS ONLY

MANUFACTURE O BY "
NICHOLSON St BROCK

TORONTO.CAN

Care is the Watchword
in m tk't g

NICHOLSON’S 
MINCE MEAT

The spices have to be of first- 
rate quality, the raisins, cur
rants. etc , fresh and sou d 
beLre they «ill pass ua. You 
know the result.

Let us remind you about
a. » a. JELLY FOWOEB 
a. * a puootat 
a. » a. iciae powoaa 
a. » a. VEaiQuic* tapioca
BROCK'S BIRD SEED

NICHOLSON & BROCK, 9 Jarvis St, Toronto, Ont.

WILL BRING NEW CUSTOMERS TO YOUR STORE.

TRY IT SOLD BY ALL 
JOBBERS

%-U>. tins—3 dox. in case.

i
it
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FLOUR AND CEREAL FOODS

FOR OVER 
70 YEARS
the choice of all refined palates!

mà

çj^TERSHÏRc,Sa

Ro*«>: m

OR/Q 5
_ PERRES

OR * ^

(I, •i"’
r. - ’ ' • • •.£.*•' ... IAI- i . 1 *

t; —'V .. '.•.-X *«••' * • Cx ’,t‘»
tr/. ,, JM DOUBLAS te-

Compare this Fac-similé of the Original and 
Genuine Worcestershire Sauce with the imitations 
and you will see that every bottle of the original 
Worcestershire hears the name

a LEA & PERRINS’ »

MONTREAL MARKETS.
FLOUR—The expected advance in Hour 

has taken place. Considering the state 
of the wheat market, which is very 
strong, the advance is only natural. 
Very good business is being transacted 
in different parts of the province. A 
good export trade is going on and large 
shipments ate made to the Old Country 
and other points.
Winter wheat patenta.....................  .................. 4 $0 4 70
Straight rollers....................................................  * % i %Extra................................................................... 4 10 4 40
Straight rollers, bags, 90 per cent..........................1 75 1 00
Royal Household.......................................................... * 70
Glenora ........................................................................ 4 40
Manitoba spring wheat patents.................................... 4 70

" strong bakers....................................... ■••• 4 20
Buckwheat flour....................................... 2 00 3 10
Five Roses ......................................................;......... « »

FKKD—The feature of the market this 
week is the very strong feeling in feed 
Hour. The price has advanced slightly. 
There is nothing new in bran and shorts 
which are still quoted at the old figure.
Ontario bran.....................................................18 1? 59Ontario shorts................................................... 20 00 21 00
Manitoba shorts............................................... 20 00 21 00

“ bran.................................................  18 00 18 50
Mouillie, milled................................................ 21 00 24 00

“ straight grained................................. 25 00 28 00
Feed Hour ....................................................... 1 22| 1 30

KOLLKI) OATS—In rolled oats there 
lias been practically no change since last 
report. Prices are maintained on a 
steady basis.
Fine oatmeal, bags............................................. 2 20 2 40
Standard oatmeal, bags ................................... 2 40 2 50
Granulated “ “ ......... ..........................  2 40 2 50
Rolled oats, 90-lb. bags....................................... 1 95 2 15

“ 80-lb. bags........................................  1 85 2 15
“ bbls..................................................  4 5.5 4 70

GRAIN—There is nothing particularly 
new about the grain market this week. 
Corn is still advancing and dealers now- 
ask 58ic. Peas are also on the rise and 
82c. is now demanded.
No. 4 barley, store................................................. 0 50
Rejected barley, store............................................. 0 481
No. 2 white oats " . .......................................... 0 42
No. 3 white oats " ............................................ U 41
No. 4 white oats “ ............................................ 0 40
No. 3 yellow corn “ ............................................  0 58%
No. 2 peas, basis 78 per cent, points....................... 0 82

Receivers and Shippers
FLOUR, GRAIN, MILL FEED, SALT 

and FRESH FISH
Willing to act as Agents for Canned Goods Manu

facturers or Grocers’ Supplies.

The McLEOD MILLING CO., Limited 
Stratford, - Mario, 

olicit the patronage ot the Flour, Feed and 
Grain Trade in general, and in return will 
guarantee an article which will mean an in

crease of business to all concerned.

The Canadian Grocer

11A V—Respite l lie great scarcity of 
hay the price has nol advanced. No. I 
is very hard lo obtain and dealers are 
at a loss to till orders hooked. The ex
port business in hay lias suffered in con
sequence of the limited supplies.

The market in the United Kingdom is 
very strong and very high. The price is 
advancing week by week. Latest cables 
quote 7ô shillings c.i.f. Liverpool.
No. l.........................................................................  to oo» a .......................................................... 9 oo
Clover mixed ...................................................  6 CO 6 50
Clover, pure........................................................ 5 00 5 50

TORONTO MARKETS.
FLOUR—An advance of 10c. in the 

tinniestie price of Manitoba patents in
dicated a week ago, Inis taken place and 
I he demand is light lo fair.

On track, Toronto.
Manitoba patenta, No. 1, per bbl. in bags.................. 4 50

“ “ No, 2, " " ........................ 4 10
Strong bakers " " ............... ». 3 90
Ontario patents, No. 1, " "   3 65

“ " No. 2, “ “   3 40
Straight roller " "    3 30

UR A IN— The market for Manitoba 
wheat has receded from the .position le- 
eortled a week ago, lint business here is 
within very narrow limits a I present. 
Millers, it was said, were buying a lit lb- 
more freely, hut only for immediate eon- 
Humption, seeming lo indicate a some
what better demand for Hour. Winter 
wheat, XXX barley and mixed unis are 
higher.
(F.o.b. Georgian Bay elevator. )

Manitoba wheat. Northern No. 1..................... 0 851 0 86
•• " “ No. 2.......................*0 83 0 831
“ “ “ No. 3, nominal................. 0 82

Red, " per bushel. 78 per cent, points.........  0 83
White, " ” " *'   0 83
Mixed, “ “ “ "   0 83
Spring, “ 11 “ "   0 78
Goose, nominal " “ "   0
Barley, No. 1, “ “ '*   • • •

“ No 2, “ "   0 51
“ No. 3x, “ " ;*   0 48
“ No. 3, " " ......... 0 46

Oats, white, " “ ‘   0 37
" mixed, “ “ .........  0 3bl
UKRKALS—The market is normal and 

prices are unchanged from last week.
Oatmeal, standard and granulated, carlois, on

track, per bbl.......... ' *............................. nominal 4 65
Rolled wheat in boxes, 100 lbs...................... . " 2 25
Rolled oats, standard, carlots, per bbl., in bags .. " 4 20

" " " " " in wood.. “ 4 4o
" " " " for broken lots “ 4 50

LESS MAPLE SUGAR.
The maple sugar crop of the (juchvv 

townships is said lo lie steadily decreas
ing. A quaiter of a century ago two 
pounds nf sugar |ier tree were regarded 
an ordinary yield. Tnis year the crop 
was one pound per tree.

ALF. T. TANGUAY & CO.
Commission

Flour, Grain and Provisions Quebec
Open to accept ONE good agency in any line from a good wholesale or manufacturing firm. 

Reference, Hochelaga Bank.

All others are imitations and inferior in quality.

Jt is no idle boast to say that Lea & Perrins’ 
is the Best Sauce in the world. Use and sell it !

J. M. Douglas & Co.
Montreal Canadian Agents

ROLLED OATS
SPLIT PEAS

POT BARLEY
THE WOODSTOCK CEREAL CO., Ltd., Woodstock, Ont.
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FREIGHTS AND CHARTERS.
A very good general business is being 

done in shipping circles. During the 
past week many large shipments of dif 
feront products were made to different 
parts of the globe. Cheese and butter 
arc still going out rather slowly. Some 
companies report a very good business 
in these lines, while others say there is 
very little doing.

The rates this week are practically 
unchanged.

Hood shipments of grain have been 
leaving the port of Montreal during the 
week. I lay, owing to the scarcity 
which prevails, is not being shipped in 
anything like large quantities.

The new Donaldson liner l.atona. 
which has been mentioned in these col 
limns before, reached port on May "JO, 
and was an object of interest to those 
who happened to visit the port while 
she was moored. The new boat is 
meant for the Glasgow Montreal ser 
vice, and is equipped with all the latest 
chilled air systems and cold storage de 
vices.

As the season advances and the ship 
ping trade increases, the want of pro 
per shed accommodation is more keen
ly felt. The wharves are at present 
stacked day after day with large num
bers of packages and boxes meant for 
shipment, and shippers are unable to 
have these properly stored in sheds un
til the time for shipment arrives. The 
work on the new sheds is progressing, 
however, and better aceommohation is 
looked for after they are completed

The C.P.R. liner Mount Temple, 
which reached the port of Montreal on 
May 2.1, claims to have carried into the 
harbor the .largest cargo of general mer
chandise ever brought to Montreal. The 
vessel carried 8.225 tons of general mer
chandise.

The Escalona, a fruit steamer which 
reached Montreal, was cleared of her 
cargo May 22. through the fruit auc
tion which took place at the wharf The 
auction was held in one of the Thom
son line sheds, and there was in attend 
anc.e •> representative gathering of fruit 
merchants, who kept up a lively bidding 
throughout the sale. Eight thousand 
boxes of oranges and lemons from Mas 
sena. and 1,200 boxes of oranges and 
lemons from Valencia, were disposed of 
at the sale.

The Campana, which ran aground at 
St. Valier recently, and which was 
taken to dry dock in Montreal to he 
overhauled, has been found hut sligntlv 
damaged. She sailed for Pietou, 'PS . 
on May 22. carrying a general cargo.

The Victorian of the Allan line sailed 
for Tâverpool with a general cargo on 
Mav 2.2.

The Dominion liner Kensington clear

ed for Liverpool with a varied cargo on 
.May 2ti.

The Empress of Britain reached Li\ 
ci pool from Quebec at 2 p.m., May 2ti. 
making the trip across in seven day» 
and four hours, which is considered cry 
good time.

Dn May "27 the Manchester Commerce, 
of the Furness, Withy Co., sailed with a 
general cargo for Manchester.

It is expected that the Empress of 
Ireland will leave Liverpool on her 
maiden trip across, June 23, and will 
leave here on the return trip July 7.

TRADE INQUIRIES.
Correspondents desiring to get in touch with any of 

the firms referred to should quote the reference number 
when requesting addresses. For information write to 
•Superintendent of Commercial Agencies. Department of 
Trade and Commerce. Ottawa.

A!HI. Eisli canning and drying.—Finn 
in the city of Mexico desires |u repre
sent lirsl-class concern.

tiIMf. Canned fruits, etc. Firm in the 
city of Mexico desires to represent tirst- 
cLas-s linn.

IHI4. Haled hay. Manchester firm
desiies prices from Canadian shippers.

<•< 18. Raw furs.— Manchester furrier 
desires lo correspond with Canadian
shippers.

bull. Baled hay. Lancashire linn 
wishes to eorres(H>iid with Canadian
shippers.

lilo. Bui 1er. Manchester produce linn 
wishes to correspond with Canadian
shippers of Initier in vwf. casks.

tilti. Cheese — Manchester produce 
liruis desire lu correspond with Cana
dian exporters.

Iil7. Butter- Manchester piodiicv linn 
will welcome correspondence from Cana
dian exporters of butter in 50-lb. h exes.

tilH. Apple packers Irish importing
linn desires lo correspond dim-1 with 
Canadian packers.

HIM. Oats- -Manchestei lirai wishes to 
obtain price» from Canadian exporter».

020. Canned apples—North England 
produce merchant desires to get in touch 
with Canadian sliip|iers of canned apples 
in gallon tins.

U22. Canadian hay North England 
produce firm inquires for ship|iet-s of 
Canadian hay e.i.f. Newcastle or I.iver-
pool.

M23. Canadian hay Ninth England 
linn desires lo gel in communication with 
shippers of Canadian hay in large quan
tities.

024. Buttery-North England tirm ot 
produce merchants asks to lie put in com 
iiiunifution with creameries and other» 
packing best Canadian butter in cask- 
similar |o Danish.

02"). Hog products -East coast firm
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of produce iiiviclitin!' ask» to lie pm in
communication with Canadian shipper» 
of hog products, butler and cheese.

020. Butter, cheese, etc.— lange North 
England linn require» large and regular 
shipment» of Imiter, cheese, hog pro
ducts. canned meats and fruit-.

028. Evaporated apples Xuitli Eng
land linn desire» to get in direct eoni- 
uiiiiiicatinu with Canadian ex|vrters of 
dried fruit».

020. Canadian apples—North England 
tirm desires to get in touch with Cana
dian exporters for the coming season.

030. Canned sardine» Stulli England 
linn desires to get in touch with Cana
dian provision brokers and others, to in
troduce into Canada their »|>ccialty. 
“canned sardines.”

031. Cheese, huiler, etc North Eng
land produce tinn a»ks to lie put in 
coin mimical iun with Canadian »liip|H-r» 
of cheese, butler and hog products, to 
he shipped direct to Newcastle.

032. Cured hog products, etc North 
England produce tirm desires to get in 
direct communication with puckers of 
tiuesffreiired hog products, also shippers 
of eggs, cheese and butter.

033. Hog product » North England 
linn desires lo know Canadian ship|s*rs of 
hog pioducts. <-»|MM-iall\ square should 
vi>^ to meet big local demand: also 
cheese and huiler.

034. Canned meat» North England 
linn a » K » for direct communication with 
packer» and lunniifueliii-vi-» of canned 
meats, lisli and fruit.

03.1. Hog products North England 
produce house desires to get in touch 
with packing houses shipping hog pro 
diu-lsl especially “Cumberland (\ q "" 
also clicvsc. Imiter, and eggs.

03i. ( "lieese. eggs, etc. North England 
import ing lirni desire» lo get in touch 
with export ci» ol divest-, egg» and cask- 
I ackcd butler: also with packers of hog 
products. |m11 ienlarly square shoulder».

VISITING IN THE WEST
W C. Mcfuaig. of the Walker Bin \ 

Stoic l-'ixtuif t o . Berlin, lint., arrived 
in Winnipeg last week lie intend» 

^visiting a number of western towns, 
such as Brandon. Regina. Calgary and 
Edmonton Mr. Mcfuaig called at the 
Winnipeg office tit" The Canadian Grocer 
last Saturday, and in the course of a 
few minutes" conversation hinted at the 
probability of hi» linn opening a branch 
in Winnipeg or some other western city.

Frank R Gilman, formel B of the 
Billetl Co.. Chicago, lias been appointed 
special traveling representative ol E. W. 
Gillvfl Co., Toronto, and is now on his 
way to Newfoundland.
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Green Fruits and Vegetables
First car of

FLORIDA PINES
due this week, sizes will run mostly 
24s.

Lots of
CUBA PINES

Stock is running fine.
18s, 24s, IDs, 36s.

Strawberries
Bananas
Oranges
Lemons

At low-est possible price.
Send in your order.

McWILLIAM

Mc. / E.
EVERIST

25-27 Church St. TORONTO, 
CANADA

DRIED APPLES
BRIGHT, DRY STOCK 

WANTED.

O. E. ROBINSON <6 CO.
INQERSOLL

Established------

BASKETS
We make them in all shapes and 
sizes. We have

Patent stmwboara Berry Box 
Grain ana Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur
able. Send your orders to

THE...

Oakville Basket Go.
Oakville, Ont

For green fruits and vegetables the 
question is now one of supply rather 
than demand. Consumption at this 
season of the year in Canada was prob
ably never before so large. The price 
of pines has advanced wholly because of 
increased demand. It may recede again 
a little, but importers say not much 
The price of pines varies according to 
the daily New \ ork auctions. Ihefiuit 
is auctioned from the steamers as they 
arrive, and the day’s demand deter
mines the price. The present advance 
is attributable in part to the holiday 
demand in the States. .Tune 30th being 
Decoration Day. Some look for a 
slightly- lower price again next week.

The lemon market is very firm, ami 
there has been keen competition at the 
New York auctions this last week.

Strawberries are not an average crop 
in the states now yielding, especially 
Maryland. Consequently prices arc 
ruling high, higher than last week, for 
the demand is steadily increasing. The 
Canadian plants are said to have been 
pretty, badly Winter killed and about 
half a crop is expected here. This 
shortage will be made up in part by an 
increased acreage, but there is a prom
ise of scarce berries this Summer.

Oranges are becoming scarce and what 
remain are higher.

New potatoes from the south are be
ginning to arrive in quantity. Toma
toes, however, hold up, the demand be
ing heavy.

APPLE TRADE NOTES.
tV. A. McKinnon, Canadian commer

cial agent at Biistol, Eng., having seen 
a number of prominent fruit dealeis, 
says they are agreed, with one excep
tion. in regard to apples, that Cana
dians sell more readily and at higher 
prices than Americans ; that one reason 
for this is the larger sized ha riel in 
which Canadians are packed ; that a 
much more important reason is; that Can
adians are better packed and 
graded, the grade marks being 
more reliable than those used 
by American competitors, and that 
this icsult is unanimously attributed to 
the influence of Government inspection, 
carried out under the Fruit Marks Act.

The fruit trade, Mr. McKinnon states, 
approves the proposals, by the recent 
fruit convention at Ottawa to define 
Ko. 2 grade and for a standard Cana
dian barrel.

Of apples in boxes, he says he will be 
glad to receive particulars from growers 
proposing to ship that way. and contin
ues :

“Only a limited trade, confined to 
the best varieties, and the best samples 
of them, carefully packed, can be hoped 
for in the early stages of the develop
ment of this trade, so far at least as 
the south of England is concerned. 
There is, however, a high-class trade 
which could use sbcli goods as these at 
1 laying prices. Importers would require 
that shipments should be absolutely re
liable from time to time, and that the 
fruit should lie in every respect first- 
class, and true to name and grade as 
ma rked.”

OUTLOOK FOR VEGETABLES.
Tlie monthly crop reports for Julie, as 

issued by the Ontario Vegetable Grow
ers’ Association, shows vegetable crops 
throughout the province to he one or 
two weeks late, owing to the cool and 
wet weather. There have been several 
hard frosts since the 20th of May at 
Ottawa and Kingston, and early pota
toes, beans and other crops that were 
doing nicely w ere killed. The crop of early 
cabbage at Ottawa will be nearly double 
that of last year. Cauliflower and corn 
will lie n light crop. |«datoes heavier, and 
there is no increase in the acreage of 
vegetables leported near Kingston.

In Prince Edward county, beans and 
tomatoes will lie grown on an increased 
scale this year, and corn, peas and ber
ries less. A marked increase in the 
planting of potatoes, tomatoes and 
onions is reported from Nepanee.

Around Toronto correspondents at 
Doncaster and Humber Bay state crops 
are looking well, lint there will be a 
light crop of asparagus and a decrease 
in the crop of onions. Large quantities 
of early celery have been planted.

Aronnd Burlington there will he more 
onions than usual. Vegetables under 
glass are at a more advanced stage than 

last year. Tomatoes, late and early, 
will he planted extensively.

At Niagara Falls Smith tomatoes, corn, 
beans and beets are being contracted 
for by the canning factories at last 
year’s prices. There is a decrease in 
the acreage under contract. A great 
scarcity of late tomatoes planted is re
ported.

In the southwestern portion of the 
province there will be a big increase in 
the shipments of early tomatoes, in the
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vicinity of Leamington, the acreage hav
ing hevii considerably increased.

Si me of the early vegetables were 
ruined around Sarnia by the severe frost 
in May. Early potatoes will, however, 
lie a large crop.

CATCH OF HALIBUT.
The schooner Squid, of the It. 

Packers’ Association. took 71)0,000 
IKHinds of halibut in three days recent
ly. Thiiy is the largest catch in so short 
a time recorded. Each fisherman earn
ed $70.

MONTREAL MARKETS.
GREEN FRUITS—Very good business 

lias been done, in green fruits, although 
the weather has not been the best for 
this line of trade. Several changes are 
noticeable in the quotations hereunder. 
The market in lemons has advanced 
from 35c. to 50c. a case in sympathy 
with the advances which have taken 
place in other markets. Oranges are 
rather firmly held. The price of Ja- 
maicas has declined a little owing to the 
receipt of some stock not quite up to 
the average merit. Strawberries are en
joying very good sale from 15c. to 17c.
Messina blood oranges, half box.........
Navels.....................................................
Dates, per lb...........................................
Cocoanuts, per bag of 100.....................
Pineapples..............................................
Lemons, per box ...................................
Jamaica oranges, per bbl.....................
Egyptian onions, per 11Mb. bag ......
New st awberries, i«r small basket.

i 85

is
0 15

1 85 
1 50 
0 04| 
' 25

25 
00 
00
26 0) 00 
17

VEGETABLES—The weather the past 
couple of weeks lias not been conducive 
to good business in green vegetables. 
Very good sales have been made, never
theless, and dealers do not complain of 
lack of inquiries. Potatoes, according to 
those in a position to know, are going 
to be scarce. The price is rising al
ready. Eighty-five cents is the figure de
manded at present, and it is thought 
that higher will he seen very shortly. 
Southern cabbage is a little lower ow
ing to heavier receipts. Florida toma
toes are also more plentiful. Cucumbers 
have declined 75c. since Iasi week. Cana
dian asparagus is now quoted. Dealers 
are asking $1.75 per basket. Washed 
celery in hunches is being sold quite 
freely at $1.25.
Potatoes, per bag ............................................................
Parsley, per doz. bundles................................................
Sage, per doz....................................................................
Savory, per doz.................................................................
Green peppers, per basket...............................................
Southern cabbage, bbl. crates.............................. 2 75
Tomatoes, Florida................................................. 3 75
Red onions, brl........................................................
Turnips, bag............................   0 51
New turnips, per doz.......... ....... ................................
Water cress, per doz.........................................................
Leaf lettuce, per box. 4 doz............................................
Boston lettuce, per doz........................................ 1 40
Washed celery, bunches.................................................
Spinach, per bbl...............................................................
Cucumbers, per doz.........................................................

" per basket...................................................
New potatoes, per bbl....... ...........................................
Mushrooms, per lb..........................................................
Carrots, per bag...............................................................
New beets per doz..........................................................
New carrots, per doz........................................................
Wax beans, per basket....................................................
Green beans, per basket...................................................
Canadian asparagus, per basket.....................................

0 85 
0 40 
1 00 
1 00 
0 75
3 00
4 25 
3 00 
0 60 
1 50 
0 75 
3 00 
0 80 
1 61
1 25
2 75 
1 00
3 25 
6 50 
0 80 
0 50 
1 50 
0 75 
3 25 
3 25 
1 75

ONTARIO MARKETS.
GREEN FRUITS—At this stage of 

the season fruit was never going into 
consumption in larger volume than now.

PINEAPPLES
Preserving time is at hand. We do not anticipate any lower 
prices. The fruit is now in its prime—naturally ripe and 
of best flavor.

6

California “Mediterranean Sweet”
Oranges

Bronco Brand, a beautiful orange, sound and popular sizes. 
Fresh ear just received.

Get Our Weekly Price List

WHITE & CO., LIMITED
TORONTO

Branch at HAMILTON

Positively Without an Equal
“ ST. NICHOLAS”

W. B. STRINGER & CO., Toronto and Montreal

FOREIGN AND DOMESTIC FRUITS OF ALL KINDS

Strawberries, Navels, Lemons, Bananas, Pines, etc. 

THE F. T. JAMES COMPANY, Limited
76 Col too mo St. Ai Tfl W/re( Phono,
33 Church St, * WnWIÏ # V or Mail your Orefers

STRAWBERRIES. Fresh arrivais every day. 
PINEAPPLES. Now is the time to buy.

THE DAWSON COMMISSION COMPANY, LIMITED, TORONTO
Cor. West Market and Oolborne St».

In Beautiful Condition. IBs, 2*8, 30s, 36* and 42s.

HUGH WALKER & SON
ESTABLISHED 1861 GUELPH, OUT.
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•'•V
ALL ABOARD!
Any Grocer who hasn’t booked his passage on 
the S S “Purity” should not delay one moment. 
Delay may mean a $25.00 fine, loss of custom, 
prestige—everything. Taking in the journey 
means nice profits, permanent dealings, piles 
of satisfaction. The ticket reads :

“ I have ordered the

E.D.S. Brand
of Jams, Jellies, Sealed Fruit In Class

and am protected by the Guarantee Label"

HAVE YOU YOUR TICKET ?
W. G. Patrick & Co., 29 Melinda St., are Toronto agents 
for my Jams, Jellies, etc. ; VVm. H. Dunn, agent for 
Montreal and Province of Quebec ; Mason & Hickey, 108 
Princess St., Winnipeg, agents for Winnipeg and the 
Northwest; W. A. Simonds, agent for St. John, N.B.; 
A. & W. Smith, agents tor Halifax, N.S.

E. D. Smith’s Fruit Farms, Winona, Ont.

ASHLEY & LIGHTCAP
Manufacturers’ Agents and Wholesale Commission Brokers

Storage. Track Warehouse. Central Location. LoW Insurance. Quick facilities for handling Goods 
Open for Foreign and Domestic Agencies.

Highest References. Correspondence Solicited.

214 PRINCESS STREET, - - WINNIPEG

SCOTT, BATHCATE CO.,
COR. NOTRE DAME EAST AND VICTORIA STS.

WINNIPEG, CANADA
Storage and Warehousing a specialty. First-class facilities in a fully 

modern brick warehouse, centrally located on the railway track.

Manufacturers' Agents —continued

OWEN SOUND.

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address, “Capstan."
Storage facilities. Correspondence solicited

JOHN A. CHEYNE
Wholesale Commission Broker and 

Manufacturers’ Agent 
Correspondence Solicited.

41 Bannatyne Ave., Winnipeg, Man.

Manufacturers’ Agent and Whole
sale Commission Broker.

Winnipeg, - Man.
Highest References. Correspondence Solicited.

STUART WATSON

Open for good Agencies. Correspondence Solicited.

Wholesale Grocery Broker and Manufacturers 
Agent, Member Western Wholesale Brokers' 

Association.
Uinon Bank Block, Rooms 722 and 723

JOSEPH CARMAN

Commission Merchant.
Warehouseman. Shipper and Steamship Agent.

Owen Sound, - Canada

J. K. McLAUCHLANW. A. TAYLOR
BROKER and WAREHOUSEMAN 

243 Main Street
WINNIPEG, MAN.

HIGHEST REFERENCES

Prices are high, too. Pines are higher 
owing to increased demand, for the crop 
is average or better anil the quality is 
prime. A ear of Floridas, the first, ar
rived here this week. Berries are higher 
owing to small supplies due to a short 
crop in the yielding stales, Maryland, 
Delaware and Missouri. Oranges an
gel ting scarce and are higher. The mar
ket here is bare of Mexicans. Lemons 
are dearer. Keen bananas are higher, for 
Hie best, hut it may be the best art- 
heller. There is practically no mon- 
grape fruit. In New York as high as 
$1 I a ease lias been paid for it.
Oranges, California navels................................   4 00 4 70

" Sorrento.................................................  4 00 4 50
Lemons,Messina, 300's 360's, per box........................  3 00 3 50
Limes, per crate.................... .................................................. 125
Apples, Spies XXX, per bbl....................................... 5 00 5 50

' XX. per bbl..................................................... 4 1*)
“ Baldwins, XXX, per bbl.......................................... 4 50
“ "XX per bbl............................................ 3 75
“ other Winter varieties, XXX, per bbl----- 4 (X)
" 1 " XX, per bbl ........ 3 00 3 50
'* farmers', per bbl.................................................  2 00 3 00

Bananas, per bunch,......................................................... 1 20 2 50
Red bananas per bunch................................................. 2 20 2 25
Strawberries parquant box......................... 0 15 0 16
Pineapples, Cubans 18's, 24's, 30's, 36 s, per case .. 3 25 3 50

“ Floridas. 18‘s to 48 s.................................................. 5 50
Cher riel, California white heart. 2J-lb. Inx..................... 2 50

VEGETABLES — Heavy seasonable 
business pretty well defines the situation 
in Hie vegetable market. Some lines an- 
nalurally tending lower. New potatoes 
is one of these. The first carload an it 
t-tl this week and the price is down to 
$5 a barrel. Domestic asparagus is gel 
ling more plentiful. There is a wide 
range in the price but it is not witlt-i 
Ilian tlie range of quality, from sit-ins 
i lia I look like timothy stalks three 
inches long to I lie fine fat variety lliai 
adorns a piece of toast lo an epicure’s 
taste. Onions are a little easier and 
peas and beans are gelling nearer tin- 
l each of I In- light purse.
Potatoes, kiln dried sweet, bushel hamper ..

“ Delaware, per hag.................................
Silver Dollar, per bag.......................

“ Ontario, per hag .........................
New potatoes, Bermuda, per bhl ......................
Onions, Egyptian, per suck 100-115 lbs ..........

“ Texas Bermuda, 50-lb. crates..............
“ green, per doz. bunches.........................

Cabbage.new South Carolina, ner crate ........
Wax and green beans, per hush hamper........
Beets, per hush el.....................................................

" new, per doz. bunches................................
Carrots, per nag........................................................

“ new, 5 to 6 doz. in box...........................
Lettuce, per doz. bunches.....................................
Radish, par doz..........................................................
Cu'-umhera Boston, per doz................................

Florida, per hami>er, 5 to 8 doz
Mushrooms, 1-lb. boxes, per lb.........................
Celery, Floiida, per ca e........................................
Asparagus, per doz. hunches.........................
Beane, white, prime, hush.................................

‘ “ hand-picked, hush.......................
“ Lima, per lb....................................................

Tomatoes, Floridas, 6 basket crates.................
Rhubarb. 1 doz. bndls ..........................................
Hjjina rh. bush...........................................................
Leaks per doz...........................................................
Artichokes, per bag.................................................
Parsnips, " ...............................................
Watercress, per doz. bunehei............................
Kgg plant, per d<>z ................................................
Peppers, green, per small basket........................
Parsley, per doz.........................................................
Turnips, per bag ......................................................
Mint, per doz...............................................................

1 10 
0 90 
0 80 
5 00 
2 I*) 
1 50

3 no 
2 50

1 bo
0 40
2 25

0 25
1 IS
2 50

Ô 5J

3 25 
0 25 
0 75

0 60 
0 50

0 75

2 <*) 
1 15
1 no
0 90
6 l,o
2 50

3 25 
3 50 
0 50

1 25 
0 SO
2 50 
U 30 
0 3o 
1 50
3 CO 
0 80
4 50 
1 60
1 lo 

0 07

0 41 
1 0o 
0 25 
0 95 
0 70 
0 2 
1 55 
0 65 
0 20 
0 35 
0 25

Winnipeg Storage
We make a specialty of storing and dis

tributing car lots for

Eastern Shippers
Negotiable receipts issued 

Low Insurance Rates reasonable

R. B. WISEMAN St CO.
WINNIPEG

Warehousemen and Distributing Agents. 
Best of references.

54



The Canadian Grocer FRUITS. VEGETABLES AND FISH

OLIVES
We are taking into stock this week a car of Olives. It will pay you to give us your 

■ requirements.

THE DAVIDSON & HAY, LIMITED
WHOLESALE GROCERS, TORONTO

NEW PACK NEW PACK NEW PACK Season ISO©

OF THE FAMOUS HORSE SHOE SALMON
Brunswick Brand Now In Store

SARDINES i

Now is the time to send your order for TRADE MARK^^'^’^^REGISTERED

\ Oils, Sanitary Can, 100 tins to case ALSO

i Oils, Handmade Can, 1(H) SPRING SALMON—“Columbia" Brand

1 Mustard, 100 tins to case PINKS—“Sunflower" Brand.
i Tomato, 100 “Jacques Cartier” Brand.

i Mustard, 50 PACKED BY

TO J. H.Todd & Sons
Connors Bros., Limited Victoria, B.C.

Black’s Harbour, N.B. Geo. Slimy A Co., Toronto, 1er Oelerie. C. F. Thompson, Winnipeg, Moniloiu
W. S. Goodhugh 4 Co, Hoalreal, Quebec J. Hooter While, St.John, Lower Proyloco

FRESH

SALMON
GOLDEN CROWN anil GOLDEN IEY trails CANNED LOBSTERS

X. Y\> 1-lb. Tails. X, 1-lb. Flats.

Golden Crown Canned Clams
Golden Crown Canned Mlrimichi Salmon
Golden Diamond Canned Blueberries

FRESH

LORSTERS

ATTRACTIVE LABELS PROMPT SHIPMENT QUALITY GUARANTEED

If your jobbers do not handle these goods, write us direct for quotations.

W. 8. LOGGIE CO., Ltd. - CHATHAM, N.B.
PACKERS AND EXPORTERS OF ALL KINDS OF FISH
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Toiler's Chocolate by Another Name 
Would Taste as Sweet

The name “Tobler” stands for Real,
Best, Ideal in Chocolate affairs. In
valids,athletes,business men, and women 

and children relish

TOBLER'S CHOCOLATE
not because it is called “Tobler’s,” but 
because it is the finest chocolate obtain
able.__Almost any place the world over
you can get this celebrated chocolate, 
and every bit (if it could speak) would 
say, “I came from Switzerland.” Don’t 
forget the 33/ and 78/ profit, which 

you are entitled to.

Maclure ŒX Langley
AGENTS Limited

152-154 Pearl St , 
SO Hospital St.,

TORONTO
MONTREAL

c
CANADA! n

*• t.tt..
/Éé««try

4=

MOTT'S:
N« better 

Cbeeelite

are the BestChocolate
to help increase your trade.

John P. Mott C0L Co.
HALIFAX, N.S.

SILLING AGENTS:
J A. TAYLOR R. S MoINDOS JOS. E. HUXLEY 

UoimiAL Toaohto Wimmifsq

Chocolate is to-day becoming almost as staple 
an article in the family as Sugar, 
Tea. etc. In Keeping in touch with 

the wants of your customers re
member that

Motts
“DIAMOND" and 
“ELITE” brands of

THE SUMMER SEASON
brings

A DEMAND FOR THE BEST
IN YOUR STORE

STEWART’S
Chocolates and Confections 

ARE THE BEST
Pure Materials.

Absolute Cleanliness.
Perfect finish.

New and beautiful packages for the 
Summer trade.

PRICES RIGHT

THE

STEWART COMPANY
TORONTO

LIMITED

COWAN’S COCOA
Maple Leaf Label Our Trade Mark

Cowan’s Chocolate,

Cake Icings,

Cream Bars, and

Cowan’s famous Milk 
Chocolate

are absolutely pure goods

THE COWAN CO, LIMITED
TORONTO
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PLEASE THE CHILDREN.
About three quaiters of the candy 

made in Canada is bought and consumed 
by children. That is the estimate of 
one of the largest manufacturers. It 
is not much wonder, therefore, that the 
candy man strives to please the boys and 
girls.

THE CANDY DEPARTMENT.
Confectionery is receiving much more 

attention from the average grocer than 
it was a few yea is ago. The principal 
reason for this is the increased consump
tion due to lower prices made possible 
by the decreased cost of sugar and 
other raw material.

Chas. F. Wenneker, answering in the 
Eli Grocer the question how to make 
a candy department popular, wrote:

“In the first place I would look to its 
cleanliness. I would see that it had 
ample show case loom and I would have 
these in a cool place that the sun could 
not reach. The sun not only fades 
candy, hut it attracts Hies, and apfietiz- 
ing candy and Hies never can go toge
ther. I would dress the showcases often 
and tastefully. Chocolates, bonbons and 
caramels make attractive combinations 
and are the best for effective display. 
Candy is a luxury, and if you put it 
temptingly before 1 ample they cannot re
sist it. Like every other line of goods, 
candy looks best when not crowded. Vile 
your show case full and you make all 
its contents unattractive. * * * Choco
lates are the most popular of candies.

„ They are in demand everywhere and the 
demand is always growing. Theq outsell 
all other candies by a long way and it 
is the expensive kinds, too, that are most 
in demand. But speaking of grades, the 
high-class goods are the best sellers in 
all lines of confections. It is more satis
factory to handle the better grades. 
They net as good or a better profit than 
cheap lines and they turn the money 
oyer quicker. In fact, it is becoming 
hardly worth while to make the chea|H*r 
grades. Even the school children pass 
these up. It is no longer with them a 
question of quantity, but one of quality. 
In other words, candy consumers are 
cultivating a taste for high class confec
tions.”

“Cheap” candy does not necessarily 
mean low priced. It means poor. Most 
of the candy sold in this country to the 
children is low priced, but it is good. 
The proprietor of a very large Toronto 
candy factory said the other day:

“There isn’t a class of candy made here 
that my children don’t eat.”

The impression that chocolates do not 
keep well is erroneous. If properly 
.manufactured, jiassed through a cold 
storage plant, chocolates will stand up 
well even in the hottest weather. All 
the big factories now have ice plants 
for this purpose and the results are al
ways satisfactory.

The demand for candy has inci eased 
very rapidly of late years. \\ here it 
was once a sort id' luxury that belonged 
almost exclusively to the rich, candy has 
now becomes a pleasure for the masses. 
The decrease in the prices of hugar and 
the other commodities used in the manu
facture of sweetmeats has put candy 
within the reach of almost everybody.

Candy stands almost alongside ol 
manv household commodities when it 
comes to |nqiular scllcis, Mr. Wenneker 
concluded, and the grocer who doe-, not 
make his candy department pay has 
himself to blame. Keep the cases cool, 
clean and attractive and candy lovers 
will do the rest.

VISITOR FROM DUBLIN.
Mr. Chas. E. Jacob, of the firm of 

W. & It. Jacob, biscuit manufacturers, 
Dublin, Ireland, was a caller at the To
ronto office of The Canadian Grocer 
this week.

Mr. Jacob left Dublin in October last 
on a trip around the world in the inter
ests of his firm, traveling to the east.

lie was in California at the time of 
the earthquake, and had his luggage 
burned at San Francisco. Mr. Jacob 
was at the time of the disaster in I-os 

Angeles for a day, and got hack to find 
the city in ruins.

From San Francisco Mr. Jacob went 
up the coast to \ ancouver and through 
by Winnipeg to Toronto, leaving for 
Montreal on Thursday.

Mr. Jacob is quite satisfied with his 
trip and the prospects for trade in ( an- 
ada His high-class biscuits have been 
very well received by the trade, and the 
outlook is very encouraging.

KEEP EVERLASTINGLY AT IT.
The constant flow of water 

Wears away the hardest stone. 
The constant gnaw of Towser 

Masticates the toughest bone. 
The lover's constant pleadings 

Win the erst-reluctant maid ; 
And the constant advertiser 

Is the man who gets the trade.
67

The Biscuits
They
Talh
About

Now
did

you
ever

notice
How the people always ask for

| PERFECTION

a E89 Wai
>5 V nOONEV BliClIITl CANDY CO 
M STRATFORD CANADA

The reason is plain. The people 
ask for

The Biscuits 
with a

Reputation
Perfection Cream Sodas excel all 
others in quality, taste, value, selling 
fiower, etc., etc.

3-lb. Cards or Tins

™E Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, Canada.

DIAMOND
Brand

MAPLE SYRUP
has that delicate flavor of New Sap 
Syrup direct from the bush. Try it.

ALL JOBBERS

Sugars Limited, Montreal
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Lowney’s Cocoa is a triumph in pine 
food products. It is the best cocoa made
anywhere or at any price.

SUCHARD'S COCOA is the most delicious. 
The flavor wins your favor and your customers 

We want your co-operation in its sale. 
Write us for our propositionTHE WALTER M. LOWNEY CO. of Canada, Limited

Frank L. Benedict & Co., MontrealMONTREAL, CAN165 William St

A LINE THAT WILL PLEASE YOUR CUSTOMERS

Switzerland

NESTLES
CHOCOLATE

Richest in 
Cream

JACOB’S
BISCUITS

Don't forget the name, nor 
overlook this line of imported 
biscuits. Made in Dublin, 
and packed specially for 
export trade. No finer line 
of fancy biscuits in the 
world. Remember the name 
“JACOB.”

Manufactured by

W. & R. JACOB & CO.,
Limited

Canadian Agents: __ _ .
Kenneth II Munm J IM

321 Coristine B1<1 Montreal. Mr VWH ^ f

.« IRELAND
Wharf St. Victoria, B (

LAMONT, CORLISS & CO.,
«7 COMMON 8T., MONTREAL

THE QUALITY—THE PRICE
No matter from what viewpoint you 

look your policy is to sell

SHIRRIFF’S FLAVORING 
ESSENCES

Other grocers are on the right track. 
Manufactured by

IMPERIAL EXTRACT CO.
TORONTO

Sstwtt

i»«
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EXPERIENCED ADVERTISEMENT WRITERS
who arc open for a situation are requested to 
register their names with the MacLean Pub
lishing? Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole
sale houses who contemplate establishing their 
own advertising department.

Persons addressing advertisers will 
kindly mention having seen their adver
tisement in The Canadian Grocer.

•r/s
Sixty Year» 
Ago

COX’S
GELATINE

celebrated in 
ISOS the 60th 
annivereary of

its Introduction to the Canedlan public.

FIRST In 1815 In strength and purity, 
and tint «till after all the»# yean.

Canadien Agente : J. A G. COX,
O. B. Colson A Son, Montreal ltd
D. Masson A Co., Gorgle Nl mm,
A. P Tippet A Co., " EDINBURGH

twisems . eeoa via* s

SPRAGUE

CANNING MACHINERY CO
CHICAGO, ILL., U.S.A.

Money Getters
Peanut, Popcorn and Com
bination Machines. Great 
variety on easy terms 
Catalog free.

KINGERY MFG. CO. 
106 E. Pearl St., Cincinnati

EPPS’S GRATEFUL
COMFORTING

IN 14-LB. LABELLED TINS. 14-LB. BOXES.
Special Agente for the entire 

In Nova Sootla, i. 0. ADAMS, Halifax.
Dominion, 0. 1. 00LS0N * SDH, Montreal.

In Manitoba, BUOHAHAM * CORDON, Winnipeg.

THE MOST PAP A A 
NUTRITIOUS

Cultivate your Biscuit trade by ordering
McLAUCHLAN’S

Cream Soda Biscuits
MoLAUCHLAN A SONS CO. Limited, Manufaoturei-8, OWEN SOUND, Canada.

c

QUALITY ! 
QUALITY !

That is

UPTON’S
first consideration in 
the manufacture of his

Jams, Jellies
and

Orange
Marmalade

(iood goods always com
mand a fair price.

BORDEN’S "Peerless" Brand 
Evaporated Cream

To educate your customers to the use of Condensed Milk or Cream is an easy 
matter if you can assure them of the healthful benefits derived.
The scientific and hygienic preparation of Borden’s Brands have established them 
as the world’s recognized standards.

All dobfwra Sell Them.

Eagle" Brand fc
Condensed Milk ii ^UfSSAl0

(rea*

WILLIAM H. DUNN, - MONTREAL and TORONTO
Scott, Bithgite 6 Co.. Winnipeg, Bin. Shallcross, Macaulav k Ce-, Vancouver and Vlctorli, B C / ‘ \
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Of IT

Pebble and Pharaoh Cigars are 
selling faster every day.

Pebble and Pharaoh enthusiasts 
are increasing every day.

Pebble and Pharaoh prices are 
the same every day.

Pebble and Pharaoh quality is 
“high” every day.

Pebble and Pharaoh orders can 
be filled every day.

Address all communications to

J. BRUCE PAYNE, Limited, Mnfrs.
GRANBY, QUEBEC

You are in Business to make Money

^ Grocers’ ChorusGrocers’ Chorus 

“Yes”

The point is to make it. Your vehicles to wealth are continuously-called-for goods 
that are imperishable, permanently priced and well “margined.”

T&B
is a tobacco that every grocer should ally himself with.

Dollars are dollars, but yours are your dollars. Seeing that they are yours, place them 
where they will yield—invest in T & B stock.

You now know the road to success. An order to us is the “ticket” that starts you on 
your way.

THE GEO. E. TUCKETT 4 SON CO., Limited, Hamilton, Ont.
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DEFENDS THE CIGARETTE.
The Practitioner, an English meilieal 

journal, defends cigarette smoking and 
protests against the ithreatened “grand 
motherly legislation” against it. The 
prohibition of the cigarette, it says, 
would drive boys to the cigar and pipe, 
and proceeds:

“It is nest easy for those who know 
anything of the action of tobacco on the 
human frame to understand the horror 
with which so many worthy persons re
gard the cigarette. That smoking in 
excess is not good for boy, 01 man, or 
woman is a matter as to which all arc 
agreed. As has often been pointed out, 
the cigarette is more injurious than the 
cigar or the pipe, because it is more in
sidious. But to banish the cigarette 
utterly because it may be abused is 
simply foolish. An amazing amount of 
rubbish is talked about the matter by 
intemperate enthusiasts. The amti-to- 
bacco agitation, like some latter day pro
pagandas, has its origin in the mistaken 
notion that the rule of healthy life must 
in eveiything he adapted, not to the 
average man. but to the weaker vessels.”

BIG NEW CIGAR FACTORY.
L. O. G rot he & Vo. have commenced 

l lie erection in Montreal of what will 
lie one of the largest and lines! cigar 
factories in Canada. The factories will 
be live stories above ground, with three 
frontages, loll feet on St. Lawrence 
street, 13.Ï feet on Ontario stieet, and 
184 feet on St. Charles Borromee street. 
A separate tobacco storage warehouse 
will be built on the last named street.

uniform stamp.” -The Leamington, 
Out., Post, discussing the issue, says:

We do not want to disguise anything. 
All we ask is, place our native tobacco 
on an vijual footing with the imported 
article.

We want our tobacco stores to be able 
to say to the consumer: “Here are all 
the popular brands of manufac4ured to
baccos. You pay yotip money and you 
can take youi choice. You must judge 
the ipialily by the merits of the goods 
and not by prejudice and the color of 
the stamp.”

We heartily agree lliai the present 
onerous revenue regulations are unwise, 
unjusit and absolutely unnecessary.

No other country under high heaven 
has seen the necessity of similar revenue 
regulations. Mr. Fielding's contention 
that tin- given, pink and black stamps 
are necessary loi the protection of tin- 
public is absurd and ridiculous. Suiely 
Canadian tobacco is not so injurious to 
iicahth thut the Government must act as 
a guardian for the tobacco using public.

One would almost think it was a deadly 
poison and was labeled so as to warn 
intending purchasers so they could dis
criminate and huv something less harm
ful.

Remove this handicap, abolish the 
triple factory ohstiurtion. prohibit the 
sale of raw leaf and with reasonable

protection we will in a very short time 
produce T."> |ier cent, of all tobacco used 
in the Dominion.

Coder the existing law not one of the 
235 cigar factories in the country ran

SWEET
CABRAL

sWEfr I

Cigarettes
STANDARD

OFTHE

WORLD
Sold by oil Issuing Wholsssls Houses.

McDOUGALL
Insist upon having them.

D. McDOUGALL & SON, Glasgow, Scotland.

CLAY PIPES

All First-Class Grocers
WANT ONE REVENUE STAMP.
Essex, Ont., tobacco growers are agi

tating for a uniform revenue stamp foi 
imported, combination and Canadian 
leaf. Now there is a black stamp for 
imported, pink for combination, and 
green for Canadian, necessitating, it is 
asserted, separate factories for each 
class of tobacco, wiith separate licenses, 
plants, bonded warehouse and all acces
sories. Existing regulations do not pei- 
mit shipping the product of one factory 
lo ai other and forwarding together, thus 
rendering separate shipping warehouses 
necessary. When the growers laid the 
situation before the Tariff Commission 
silting at Windsor and asked a unifoim 
libel, the Finance Minister, Mr. Fielding, 
■eplied, “You want to dispose of Can

adian tobacec by disguising it under a

Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s a Trade Bringer.

-
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use une leaf of the product of our own 
country, unless they go to the enormous 
expense of building and equipping a new 
factory.

No wonder there is no cigar leaf 
grown, when under the law none of the 
factories can even experiment with it.

There must tie a demand before there 
can be a supply, and this burdensome 
regulation must be abolished before this 
type of leaf can ever be grown in com
mercial quantities.

Surely, surely ‘ ‘it is time for a 
change” in the revenue regulations.

SUE FOR COMMISSIONS.
W. H. Steele & Co., wholesale tobac

conists, Toronto, have issued a writ 
against the American Tobacco Co. for 
$139 rebate on goods purchased in 
March. Since August, 1904, when the 
law was changed, Steele & Co. have 
bought goods from other manufacturers 
than those included in the so-called to
bacco trust, and claim that on that 
account their shipments have been de
layed; that while other dealers could 
get orders filled in two or three days, 
their’s were delayed 10 days or two 
weeks. A couple of months ago the 
company took the offensive and began 
to cut prices. Instead of getting all 
goods direct from the manufacturers, 
those they wish in a hurry they get 
through other dealers, having, they 
claim, eight such sources of supply. 
They keep boys busily removing labels 
whereby the avenue of supply can be 
traced.

The manufacturers sell goods on the 
rebate plan on the understanding that 
the schedule prices arc maintained. 
They have refused to pay Steele & Co. 
the commissions for March. The result 
of the suit will be watched with inter
est.

Goldvogel Bros., tobacconists, Mont
real, have assigned. Liabilities, are 
$35.000.

VIRGINIA’S AGE PROBLEM.
Col. Robert M. Lynn, editor of the 

Richmond Evening Journal, who says of 
life at the age of 75, that on the whole 
he has nothing to regret, told a group of 
friends over the juleps last night that in 
Southwest Virginia there were counties 
becoming notorious for never registering 
a death from natural causes.

“A man’s got to be killed down tlieali. 
sub.” he said, “in orduh to face his 
Makuh. The climate is so salubrious an’ 
nature is so gowgeous in its plenteous 
bounty that the folks just keep on livin’ 
until somethin’ violent happens.

“Mali friend, Evan Chesterman, who 
writes literary articles fo’ mah papuh, 
fo’ instance, is a sample. Evan is 98 
yealis old. He has been a-nippin’ at his 
toddies in Wintuh and his juleps in Sum- 
rnuli an’ has been usin’ tobacco sen ce he 
was 16. He strayed into a church not 
long ago jus’ to heali an ole chum, who 
was the pastuh, preach an’ to see how lie 
was standin’ the yeahs. What was 
Evan’s surprise, suh, to have his old 
frie»’ jump on ev’ybody fo’ drinkin’ 
liquor and usin’ tobacco. Evan stood it 
as long’s he could, an’ then he riz up an’ 
said :

“ ‘Brothuh Wormeley, yo’ know well 
enough, suh, that I have been a-drinkin’ 
of mah liquor an’ a-usin’ of mah tobacco 
fo’ three-quahtnhs of a century, suh, an’ 
it ain’t worried me a bit.’

“ ‘I know it, suh,’ îeplied the pastuh, 
‘an’ if you hadn’t a-been usin’ liquor an’ 
tobacco all yo’ life, suh, you’d live on 
on’ on until, when Gabriel blew his trum
pet, suh, yo’ would have to be knocked 
in the head by an angel, suh, so yo’ 
could come up to the bar of justice fo’ 
yo’ rightful reekonin.’ ”

HOTEL KEEPERS MAKE ENEMIES.
Commercial travelers who work the 

territory north of Toronto would like 
to indict on a charge of conspiracy the 
leading hotelkeepers in Barrie, Orillia, 
Collingwood and Gravenhurst. Led by 
mine hosts of Orillia, they have con

spired, it is alleged, to raise prices to 
commercial men from $1.50 to $2 a day. 
The excuse is the advance in the license 
fee.

“That," asserted a wrathful traveler, 
“could at the most amount to only 50c. 
a day. Under the new schedule the first 
man in would pay and the 15 or 20 
travelers to follow would simply add 
each his 50 cents to the tavern keeper’s 
already swollen income.

“What did I do ? Why, I just got out 
and went to another hotel. I would 
rather eat a dried herring and a bun on 
the street than let those fellows beat 
me. If the travelers would just stand 
together we would bring those chaps to 
time. They’ve done more for temper
ance since the first of May than all the 
temperance workers could do in a year. 
Now that the Government has made it 
harder to pass local option they think 
they can do as they like.”

TRIAL WILL GO ON.
Without having had any official noti 

fication to that effect the officers of the t 

Dominion Wholesale Grocers’ Guild in 
dieted for conspiracy at Hamilton aiv 
pretty well assured that the Dominion 
Government will not make any chang< 
in the law this year, and that the case 
at Hamilton will be proceeded with ai 
the end of the month’s adjournment.

THE KIND HE LIKED BEST.
A deaf old gentleman was asked to a 

dinner party, and a lady present was 
urged to help him along in the conver 
sation. It proved even more difficult 
than was expected. As the fruit wa, 
passed around she asked him :

“Do you like bananas ?”
“What ?”
“Do you like bananas ?”
“No,” said he, shaking his head; "I 

never wear them. The old-fashioned 
night shirt is good enough for me.”

PERMANENT SUCCESSFUL CIGAR SALES }
depend largely on the class of goods sold.

Full value HOGEN-MOGEN (5c.) and ROYAL SPORT (10c.) Cigars mean much to you.
This is money-saving and money-making advice—

THE SHERBROOKE CIGAR CO.
SHERBROOKE, P.Q.
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ANCIENT COLONY NOTES.
St. John’s, Nfld., May 21, lDOfi.

Beef and pork are firm.
Harvey & Co. have received a large 

shipment of tea from Ceylon.
The outport crafts are beginning to 

arrive for the Spring’s supply.
A. Dorken, of Dorken Bros., Montreal, 

has been in the city a few days.
Molasses are still advancing, and are 

selling now at 30c. per gallon.
Molasses have a last begun to rise ; 

the best price to-day is 271c. whole
sale.

Philip Templeman, of Bonavista, ha^ 
purchased a large dwelling house in the 
city.

H. M. Ross has branched out as a 
full-fledged tea and commission mer
chant.

Flour is easier, and some of the know 
ing ones look for cheaper flour for some 
time.

R. P. Forbes, representing Stairs, 
Son & Morrow, of Halifax, was a visi
tor for a week.

J. H. Roberts, manager for New
foundland of Vim Tea Company, spent 
week end at Carbonear.

The new wholesale grocery and pro
vision firm of Rossitter & Co. are do
ing a very good business.

M. fi. Winter, of T. & M. Winter, has 
returned from a business trip to Can
ada and the United States.

Over 100 sail of craft arrived in one 
day this week from the different out- 
ports for the season’s supplies.

Chas. Chetwynd, who has charge of 
the tea department of Harvey & Co., 
reports tea business as very good.

W. J. Murphy, manager of the Ex
ploits Lumber Co., Rotwoodville, was 
a visitor to the city the past week.

Cotton lines are at a premium ; none 
to be had in the city. The local 
roperies are months behind in their or
ders.

John Fullerton, representing Rowat 
& Co., pickles, etc., has just left after 
a very profitable business trip in this 
colony.

W. Fallis, eastern representative of 
the Sherwin-Williams Paint Co., has 
just left the colony after a very stress
ful business trip.

F. H. Bradshaw, who represents 
Peek, Winch & Co., Tendon tea mer
chants, has lately received some large 
shipments of tea.

.L. C. Archibald, manager of the An- 
trgonish Condensed Milk Co., manufac
turers of Pheasant milk, left for Sydney 
by express yesterday.

Clement & Co., Channel, packers of 
“fish cheese,’* are running their factory

overtime. A shipment was made to 
Germany a few days ago.

There is a good prospect of fish, 
salmon and lobsters. Salmon is selling 
on the street at 20c. per pound; lob
sters at 10c. and 15c. each.

D. E. Brown, who formerly represent
ed Baird & Peters, St. John, N.B., in 
this territory, is now manager of a 
large business in Manor, Sask.

M. P. Cashin, M.H.A., of Cape 
Broyle, is in the city. Mr. Cashin is 
interested in some large industries be
sides his business at Cape Broyle.

A. Delgado has let the contract for 
the erection of a fine building on Water 
street. Mr. John LeDieu is the con 
tractor. It will be 4 storeys high.

The fruit being received now is of a 
very inferior quality, and great loss is 
the result. More care should be exer
cised in the shipment of fruit and vege
tables.

W. E. Beams, one of the city’s enter
prising merchants, will enlarge his 
premises this Spring. Mr. Beams has 
worked up a large business by close at
tention to it.

It has been decided to still continue 
the Thursday half holidays. There is 
a growing feeling that Saturday would 
be better, but a few Water street houses 
are able to block it.

Harry Crowe, manager of the New
foundland T.umher Estates, Limited, 
has returned from New York and Bos
ton. While away Mr. Crowe put 
through a large deal.

Ernest Simmonds, manager of the re
tail department of Munn & Co., Harbor 
Grace, was a visitor to St. John’s this 
week, purchasing supplies for the firm's 
extensive supply business.

Fish has dropped away down in price, 
about 50 per rent. Thousands of dol
lars will be lost by the exporters of the 
staple of the colony owing to exorbi
tant prices paid last Fall.

The Royal Stores Choral Society will 
give a concert at Harbor Grace shortly. 
This society is composed exclusively of 
employes of the Royal Stores, and in 
eludes, some excellent talent.

One of our best known business men 
expects to leave here for the States and 
Canada early in .Tune in the interests 
of a new butter factory, while will 
probably be started in this city on his 
return.

There never was a year since the dis
covery of the colony when the prepara
tions for the fishery were anything near 
approaching what they are this year. 
Some of the wise heads predict very 
low prices on fish next Fall.

The amount of trade this Spring has 
not been equal to former years. The 
business of the colony has changed and 
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is spread more over the entire year than 
formerly. The Crystal boats have 
started to run on the different bays.

The F. P. Wood Company has been 
incorporated to take over the business 
formerly conducted by Messrs. F. P. 
Wood and the Crown Mfg. Co., with 
the following provisional directors : M. 
G. Winter, 11. McCoubrey, A. Murray, 
W. Munroe, A. B. Wood.

It is reported that the Rank of Com
merce will shortly open here for busi
ness in the Dudcr Building, opposite the 
post office. It is said that they have an 
option on real estate where they pro
pose to erect a fine bank building. 
There is also talk of starting another 
bank with local capital.

The Anglo-Xewfoundland Exporting 
Company, of which J. C. Crosbie is 
president and general manager, have 
just chartered two of their schooners 
to P. Templeman, Bonavista, to load 
fish for Europe. Mr. Crosbie has work
ed up a large business since he started 
fish exporting five years ago.

The Reid (Nfld.) Co. now issue com
mercial travelers’ special tickets. The 
travelers have first to obtain the ticket 
from the manufacturers’ association, 
similar to the Dominion Travelers' As
sociation, and then the Reids issue 
the travelers’ tickets at reduced rates, 
and allow 300 lbs. baggage free.

Robt Moulton. M.H.A.. left for his 
home in Rurgco by steamer. Mr Moul
ton has large interests in the colony, 
and is one of the most progressive mer
chants. No member of the House of 
Assembly has given his district closer 
attention than has Mr. Moulton. He 
has developed into a good speaker, and 
his speeches are listened to with great 
interest for the simple reason that he 
knows what the people want.

FAKE ADVERTISING IN GERMANY.
The drastic wav in which, under the 

law against fraudulent advertising, a 
German concern which makes false or 
exaggerated statements is handled is 
shown by a case recently reported from 
Berlin. The defendant, a merchant of 
Spandau. advertised that he would clear 
out his stock of goods at less than half 
price. A customer who made a purchase 
complained to the police that the ad
vertisement was a fraud. Thereupon 
the retailer was prosecuted by the police 
and was fined $150 and ordered to pay 
the customer $75 damages. On appeal 
the fine was reduced to $75 and the dam
ages were remitted on the charge that 
the customer had not suffered any ma
terial loss.



A Statement of Facts
We are making the best flour the world has ever seen.
If you could gather around you samples of all the high-grade 

flours made and have all the famous bakers and flour experts make 
comparative tests, you would be enthusiastic in declaring that the
OHO perfect flour among them all is

?> " „LV ,

THE CANADIAN GROCEk

vv

knf/TCi

In color, flavor and perfection in milling, it has never been 
equalled.

It will pay you to put forth your best energies in pushing this
flour.

Sell it to your high-class bakers. Sell it to your best family 
trade. The constant come-back of your customers for more will 
convince you more forcibly than anything else that you at last have 
a flour that satisfies everybody.

Quaker Manitoba Patent is made in our great new Peter
borough Mill —the finest flour mill in the world.

THE AMERICAN CEREAL CO.
PETERBOROUGH, ONT.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper 
The following are prices of proprietary articles which are supplied by the manufacturers or their agents, who alone are 

, responsiblefor their accuracy. For charges for inserting quotations in this department apply to Advertising Manager, The Canadian 
Grocer, at our nearest office.

May 31. 1906

Baking Powder.
Cook's Friend— Per doz
Size 1, in 2 and 4 doz. boxes........

" 10, in 4 doz. boxes..................
•' lin6 " ..................

....... SI 40

....... 0 80
M 11 In 6 " ..................
" 1 in 4 " ..................

Pound tins, 9 doz. In oase...................  800

5-lb. " * " " ............

W. H. GILLARD à OO.

Diamond—
1-lb. tins, 3 doz. in case......................... $3 00
1-lb. tins, 3 " "   1 »
1-lb. tins, 4 " "   0 75

Blaek Lead.
Reckitt's, per box............................... $1 15
Box contains either 1 groee, 1 oz. size;

1 grow. 9 oi. or è gross. 4 oz
Reckitt's Zebra paate. i-gro. boxes, SI0.20

JAMES' DOME BLACK LEAD.

6a size................................................  S3 HI
Sa size........... ........................... a 50

AMERICAN PURE FOOD COMPANY.

Borax “Queen."*

40-oz. case, 4 doz......................................0 4U
8-oz. '* 4 " ................................... u 50

IMPERIAL BAKING POWDER.

Out*. Sizes. Per doz
.............. $0 85

1-ios.............. ,... 12-oz. .............. 3 50
3-doz.............. .... 12-oz. . .............. 3 40
fdoz...............

:::: It : .............  10 50
{-doz............... .............  19 75

OCEAN MILLE. Per doz.

Ocean Baking Powder, 1 lb., 4 doz__ $0 45
" " " à lb., 5 doz.... 0 90
“ " " lib., 3 dœ.... 1 »

Borax, f lb. packages, 4 doz.... 0 40 
Cornstarch, 40 pks. in a case .. 0 78 
Freight paid 5 p.o.10 dan

MAGIC BAKING POWDER.

Sizes.

ROYAL BAKING POWDER.

Royal—

Sizes. Per Dos.

lb............................................
«............................:............. . 1 9>
lb............................................

" 2 os.........................................
" lb............................................

11............................................
11............................................

Barrels—When packed in barrels 1I

\ cent, discount will be allowed.

CLEVELAND’S BAKING POWDER.

Sizes. Per Dos.
Cl et eland s- Dime............................. .$0 93

j lb...............................
. 1 90Î lb................................

18 os. .......................... . 3 70
1 lb................................ . 4 65
S lb................................
6 lb................................. . 21 65

Barrels—When packed in barrels one per
cent, discount will be allowed.

T. KINNEAR A CO
Crown Brand—
1 lb. tins, 2 doz. in case..................... $1 20
i lb. ■■ 2 " " ...................... 0 80ht. •• 4 '* " ...................... 0 45

Bine.

Keen e Oxford, per lb............................f0 1?
In 10-box lota or oaae.................... 0 18

Reokitt'e Square Blue, 114b. box .... 8 17 
Reokitt’e Square Blue, 5 box lota ... < 0 16
ftilleit’e Mammoth. 1 groee box........... 1 00
Nlxey's "Oervus," In squares, pei lb. 0 18 

, In bags, per groee 1 IB
' in nenner mîm. 

aooordlng to else.................... 0 fll 0 10

Lot 7 cases, freight paid. 
Conditions-? per cent. 10 days ; net 

30 days.

Cereals.
Wheat OS, 8-lb. pkgs., per pkg.......... u Ua

1 " 7-lb. evuou bags, per bag.

Freight prepaid.

PETERBOROUGH 
CEREAL CO. 

Canada Flakes,
“ Stain lard "
case, 36 15's
..................8» 4U
5-case lots. 4 30 

Canada Flakes, 
"Jumbo"' 

case, 2125s
................  4 90

Canada Flakes, 
■Jumbo’* 

5-case lots. 4 80

ANADA

Chocolatée and Cocoa•
THE COWAN OO., LIMITED

Ooooa—
Perfection, fib., per doz..................$2 40

;; à lb.. “ ...............  1 20
10c. size " ............... 0 90

“ _ 5-lb. tine per lb .............  0 37
Soluble, No 1,5 and • 10-lb. tins,per lb 0 20 

No.2 5 and 10-lb. tins." U 18

Special quotations for cocoa in bbls.,kegs,etc.

Chocolate—
Queen’s Dessert, is and 4» per lb. |0 40
Vanilla, i's....................................... u
Parisian 8s per lb.............................0 30

The following sweetened for household 
purposes :

Royal Navy fs and fs, per lb..........80 30
Diamond, “ “ ......... 0 25
Special Diamond, fs, “   0 22

o s, “   0 22
ee 8'e. “   0 30

The following unsweetened 
Perfection, | s, per lb.......H' ............ 0 30

............ u 30
cakee. per lb........  0 30

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple aod cucoanut cream, in 
1-lb. pkgs., PvT doz.........................0 91

Chocolate, white, pink, lemon, orange, 
almond, maple and coeoanut cream, in 
1-lb. boxes, per doz...................... 1 75

i onfecuon*— Per doa.
Cream bars, 6 ) in box, per box.........1 8 •

“ 6 in box, per doz. boxes 2 2)

Chocolate ginger, per lb.................. 0 30
" i lbs., per doz... 2 25 

Crystalized “ |"s, per doz. boxes 2 25
Vanilla chocolate wafers, No. 1, 5 lb.

boxes, per lb.............................. 0 30
Nonpareil waft rs. No. 2, 5 lb. boxes,

per lb..................................................0 25
Milk chocolate, 36 in box, per box... 1 35 

" 36 in box,per doz. cakes 0 35

Uhouolait—
Oaracoaa. i’s, 6-lb. boxes.................  80 42
Vanilla, fi .................................... 0 42
"Gold Medal," sweet, fs, 6-lb. boxes 0 89 
Pure, unsweetened, is, 6-lb. boxes 0 42 
Fry's * Diamond," il, 14-lb. boxes 0 94 
Fry's “Monogram," fs, 14-lb boxes 0 94

Cocoa— Per dnx
Concentrated, i's, 1 doz in box___ 2 10

is. “ “ .... 150 
1-lbs. - ,e .. 8 85

Hunueopathir, i s, 14-lb. boxes................
i s, 12 lb. boxes...............

EPF# 8.
Agents, C. E. Colson A Son, Montreal. 

In i, * and 1-lb. tins, ll-lb. boxes, per
lb...................................................... 0 5

Smaller quantities................... 0 37

BENHDORP 8 COCOA 

A. F. MacLaren, Imperial Cheese Co.,

Limited, Agents, Toronto.
^ lb tins, 4é doz. to o

à “ *• 1 M *
.. .per doz., $ 9U 

140 
«75 
900

JOHN P. MOTT A OO."E.

R. 8 Mclndoe, Agent, Toronu .

- diamond
l CHOCOLATE

Per lb.
Elite, | s.............................................. #0 30
Prepared cocoa, i s to i s ...................  0 28
Mott s breakfast cocoa, I s..................  0 38

“ m “ i s................... 0 35
No. 1 chocolate, |s................... 030
5avy " *■.................. 0 27Vanilla sticks, per gross .... 1 00 

“ Diamond chocolate, i's and 6's. 0 23 
*' Oonfe tionery chocolate, 21c. to 0 31 
" 3w«e hocolate liquors..20c. to 0 34

WALTER BAKER A CO., LIMITED.

Per lb.
Premium No. 1 chocolate, 12-lb. boxes 80 35
Vanilla chocolate, 6-lb. boxes.............. 0 47
German sweet, 6-lb. boxes .............. u 36

Per lb.
Breakfast cocoa, i, f 1 and 5-lb tins 0 40 
Cracked oocoa, «-lb. pkgs., 12-lb. boxes 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas lableta, 100 bundles, tied 5 s,

per box ................................................ 3 00
Soluble chocolate (hot or oold soda)

1-lb. cans.............................................  0 42
Vanilla cbooolaie wafers, 48 to box,

per box.............................................. 1 56
The above quo La lions are f.o.b. Montreal.

WALTER M. LOWNEY CO.

CanadianBrancb, 165-171 William st. Montreal

Breakfast cocoa— Per lb.
5- lb. screw top cans, 10 cans in case, 36c. 
12-lb. boxes, b boxes m usee, 1-lb. uns. 36c.
6- lb. boxes, 12 boxes In case, fib, tins. 36 a 
6-lb. boxes, 12 boxes In case,fib. tins. 36a 
6-lb. boxes, 12 boxes in case, l-6-lb.tins.40c.

Sweet chocolate powder—
5- lb. tins, 10 tine in caee....................... 25o.
12-lb. boxes, 6 boxes in case, 1-lb. tina 26c.
6- lb. boxes, 12 boxes in case, à-âù. un». 26c. 
6-lb. boxes, 12 boxes In case, fib. tina 28a

Premium chocolate—
64b. bxa, 12 bxa in os 
6-lb. bxa, 12 bxa In i

fib. pkgs..30c. 
*,Hb. pkgs. .30^

Milk chocolate—
6-lh. bxa, 12 bxa in caee. fib. pkgs. 28a 
100 2-cent pieces in box, each............ $1.25

Vanilla sweet chocolate- 
100 2-cent. nieces in box ..................... $1.25
Mb. bxa, Ï2 bxa In caee. fib ttns..26o. 
6 lb. bxa 12 bxa, in caee. <
6-lb. bxs., iSbxa In <

.fib. tine....25c. 
s, fib. pkgs..25c.

Diamond sweet chocolate—
6-lb. boxea 12 bxa in case, f IK pkgs.. 23a 
'9-lh. bniw * hnies in case. 1 *h puirr 22 . 
6-lb. " 12 “ “ fib. M 22a

Go d Medal < hocolate i owder—
5 lh tir a 10 tine in ca: e.......................  36u
10 lb. tins, 10 tins in case.......................33o.

XXXX chocolate rowder
5-lb tins, 10 tins in case.........................27a
10-lb. tins, 10 tins case.....................  25c.

TOBLERS MILK CHOCOLATE.

5e. sticks, per box (40 sticks)............. 1 50
10c tablets or croquetts (20k............. 150
20c. " ^ (20). ..........  2 42

Condensed Milk
BORDEN S CONDENSED MILK CO.

Wm. H. Dunn, Agent, Montreal A Toronto.
Casea Doz.

"Eagle "brand (4 doz.)................86 00 $150
“Gold Seal brano (4 doz >......... 5 00 1 25
“Challenge brand (4doa).........  4 00 1 00
Evaporated cream —
"Peerless" brand evap. cream.. 4 75 l 20

11 hotel size............... 4 90 2 45

^ if
nu***

CreaM

Tm »0 CON DENSE U MILE OO., LIMITED.

" Jeiiey " brand evaporated cream
perca* (« doa)..................................a, „
Reindeer brand per oaee (4 doe)... I*

Coffee».
J*M*1 TUBNEB à OO. Per lb.

Sirdar........................................................ n 17
Old Dutch Rio....................................... i o 124

•- D. MARCEAU. Montreal Per lb,
“Old Crow " Java..................................... $o 26

Mocha................................ 0 274
“ Condor" Java.....................................  o 3ü
Arabian, Mocha.....................................  o 20
15-year-old Mandheling Java and

hand-picked Mocha a u
1-lb. fancy tins choice pure coffee, 48

tins per case....................................... o 10
Madam Huot's ooffee, 1-lb. tins............. 0 a

11 " " 14b. tins............ fl S3
100 lb. delivered In Ontario and Quebec.
Rio No. 1...................................................... o 18
Condor L 4Mb. boxes............................ 45a

" IL 4Mb. boxes............................. Oka." HI 80-lb. boxes........................  SC
“ IV, 80-lb. boxes.........................  86a

ti ll! SWINGE

Mocha and Java ooffee, In 14b Uns, 14-
lb oases................................................ a

Mocha and Java ooffee, In 14b tine, 10-
Ib oases................................................ a

Cheese.
Imperial—Large else Jam... .per s

Medium size Jars................. "
Small else Jars...................... -
Individual lize jam............  "

Imperial holder-Large else “
Medium else ........................ "
Small else.............................. "

Roquefort—Large sise....... . '*
Small else............................ »•
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tt Batger’s ”1

Lemon Squash, (8» 
Lime J uice Cordial

When your customers come in and
ask for a Good Summer Drink 
sell them Batger’s Lemon Squash
or Lime Juice Cordial-----They give
the satisfaction that brings repeat
orders-----/Vo Sugar Required,
but just add water. Very handy 
and economical. Retail at popu
lar prices and shows a splendid 
profit. Try a case of 2-doz. Pints 
or (juarts.

Rose and Laflamme
Montreal and Toronto

DON’T RUN 
CHANCES

with your customers. Get a line of Maple 
Syrup that is reliable

“IMPERIAL BRAND*
MAPLE SYRUP
has stood the test of 
years of success. It 
is reliable. It sells 

well. It gives a 
good margin 

of profit.

ROSE *
LAFLAMME

frrHw9m»Co.tje AGENTS,
MONTREAL.

GRANULATED SUGAR Extra Standard 
A Strictly CANADIAN PRODUCT

:ii ï.

-ai-- i
i r 'i <

As Pure as the Purest 
As Sweet as the Sweetest

Equal to Any tor AH Purposes
ASK FOR IT

ONTARIO SUGAR CO., Limited, - BERLIN, Ont.
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WM. BRAID & CO., Importers of TEAS, 
COFFEES and SPICES

* Tl V 3r

B^A1d5

Best

CoffeE
S,tWr,BRAlD itcU

L. ' Rc:-.TF = . ..r

Are you satisfied with the Coffee you 
are using ?< If not, try

Braid’s Best Coffee

a triumph of the Coffee blender’s art. 
It pays.
It gives satisfaction.

BRAID & CO., - Vancouver, B.C. BRAID S BEST COFFEE 
and GOLDSWORTN TEA 
ARE THE BEST

Coupon Books—Allison’ ■.
Kor eale in Canada by The Bby Slain Co., 

Limited, Toronto. O. O. Beauchemin à 
Fila, Montreal
11. él. IS, 15, «10 and «30 books.

In lota of leea than 100
books, 1 kind assorted. 4c.

100 to 500 books................. 34a
100 to 1,000 books.............. Sc.

Un- Covers and 
num Coupons 

numbered

«f
S*c

Allison's Coupon Pass Book.
« 1 00 to «3 00 books ................ 5 cents eath

5 00 books 
10 00

Cleaner.

Strawberry W. F. jam......................... 3 00
Raspberry “ “   2 00
Apricot " *'   1 75
Black currant " ...........................  1 75
Other jams....................................«1 55 1 90
Red currant jelly ................................ 3 75

T. UPTON * OO.

Compound Fruit Jams—
13-oz. glass jars, 3 doz. in case, per doz. «1 00
3-lb. tins, 3 doz. in case..............per lb. 0 07

tin nails. 8 and 9 nails in
0 
0 
0

_______ j, 3 doz. in case..............per lb. 0
5 and 7-lb. tin pails, 8 and 9 pails in

crate...................................... per lb.
7 and 14-lb. wood pails.............per lb.
30-lb. wood pails........................ “
Compound Fruit Jelliee—
13-oz. glass jars, 3 doz. in case, per doz.
3-lb. tins, 3 doz. in case per lb............
7 and 14-ib. wood pails,6 pails in crate 

per lb.
30-lb. wood pails........................... "
Home Made Jams—absolutely pure— 

i 3 doz. in1-lb. glass jars (16-oz. gem)
case...........................per l_

5 and 7-lb. tin pails, 8 and 9
per doz |l 45 

* “ pails in
Per doz. 

4-oz. cans $ 0 90
6-oz. “ 1 35

a. 10-oz. “ 1 85
CLtAWE* Quart “ 3 75

|CtcabsCnarfif. Gallon “ 10 00

Wholesale Agents 
Hay, Limited, Toronto

Fly Pads.
Wilson’s Fly Pads, in boxes of 

50 10c. packets, «3 per box, or 
three boxes for «8.40.

Infants’ Food.
R-» •tnson 's patent barley è-lb. tins .... «1 25 

" 1-lb. Has.... 116 
groat* 4-lb. tins.... 125 

" " 14b tins. .. 3 li

Jams and Jellies.
SOUTH WILL’S goods. Per doz 

Frank Magor k Go.. Agents.
Orange marmalade............................... «1 50
Clear jelly marmalade....................... 1 80

18
f 60

i 09 

i 09

Lye (Concentrated)
oiLLBTT'e perfumed. Per oaae.

I caw of 4 doz......................................... «3 60
3 cases of 4 doz....................................... «3 50
5 cases or more .................................... 3 40

Minee Meat.
Wethey's condensed, per gross net . ..«12 00 

per case of doz. net......... 3 00
Mustard.

OOLMANS OB KEEN S.
D.S.P., lb. tins......................per dos.| 1 40

" 4-lb. tins...................... ■' 2 50
1-lb tins ................... M 5 0C

Durham 4-lb. jar.................. per jar. 0 75

F. D.. è-lb. tins........................ per doz 0*5
" 4-lb. tins................... " 1 45

b. d. maroeau, Montreal 
“ Condor, ” 111b. boxes—

1-lb. tins................................per lb.$ 0 35

Seda.
OOW BRAND.

AKINOSODJ

Case ot 1-lb. contain 
ing 60 packages pe 
box, $5 00.

Caw oT | lb 
tain ing ISO

Owe
lb. (<XMXI 
1-Tv anc _

pkgs), pea box.,_w_i)|py bftX, È3 00.
-j of 5a pkgs. containing 96 pkgs.1T per 

box, «3 00.

and 60 1-lb.

MAOIO BRAND

orate...................................... per lb.
7,14 and 30-lb. wood pails, 6 pails in 

crate...................................... per lb.

Laid.
THE N. K. FAIRBANKS CO. BOAR S HEAD 

LARD COMPOUND.

Tierces ..................................................... «0 08

tbbla............................................................ 0 09
iibs............................................................ 0 C9

Cases, 3-lb. tins........................................ 0 09
- 5-lb. M ....................................... 0 09i
M 10-lb. “ ........................................ 0 09

20-lb. wooden pails ................................ 1 83
20-lb. tin pail*..........................................  1 73

Wood net, tin gross weight.

1-lb. tins.................................. M 0 35
I lb. tins.................................. “ 0 32)
4-lb. jam............................... per jar 130
1-lb. jam...........................   0 3

Old Crow,” 13-lb. boxes—
4-lb. tins.................................. per lb. 35
4-lb. tins................................ “ 0 3314h tine...................... 0 234
4-lb. Jam................................ per jar 0 70
1-lb. jam.............................. 0 36

Oraage Marmalade
T. UPTON a OO.

No. 1.
No. 3.
No. 3,
No. 5 Magic soda

60 1-lb. packaj
130 4-lb. 

J 301-lb. 
X 60 4-lb.

Per oew
...$176 
... 176
... 1 76

100—10-ox. pkgs.
3 «6
3 7?

Soap and Washing Powders
A. P. TIPPET a OO., Agents.

Maypole soap, colors,
" blank

i, wood or paper....per lb. 
*(36 or 50 sticks).... per box 

5-lb. boxes............ per lb.

Lieoriee.
NATIONAL LICORIOX OO. 

5-lb. boxes, wood or i 
Fancy boxes '*
"Ringed” I
" Acme ” pellets, 54b. cans

" 14 (fancy boxes 40) per box
Tar licorice and Tolu wafers, 5-lb.

cans.....................................per oan
Lioortoe lozenges, 5-lb glass jam....

" " 30 5-lb. cans.............
" Purity “ lioortoe 10 sticks.............

“ 100 sttoka.............
Dolce large oent sticks, 100 In box....

13-oz glass jars, 2 doz.caw—per doz.11 00 
Home-made, in 1-lb. glass jam " 1 40
In 5 and 7-lb. tins and 74b. pails, per lb. 0 061 
Golden shred marmalade, 2 doz. caw,

per doz.......................................... 1 75
•sratogn Chips.

MRS. BORER’S SARATOGA CHIPS.
36 large size pkgs., per case..................... |*« 40

«0 40 11 small 11 “ *' ............. 5 40
1 35 Assorted I8's and 36 s ............................... 5 40
0 40 In bulk—Bbls.. 50-lb., per lb................... 0 25
1 00 *• 4 bbls.. 2 -lb - ................ 0 25
1 50 Terms 30 days net or 1 per cent. L days.
I w Sauces.
1 75 Worcestershire, Holbrook #, small
1 50 per do<.......................................... li 15
1 4C Worcestershire, Holbrook's, large,
0 73 per doz............................ .............. 3 00
.... Less I ban case lots, 10c. and 15c. doz. extra.

Oriole i 
Gloriole soap 
Straw 1

per grossi 10 30 
,r 15 30

MM
.. M 13 00

10 »

Stunk.
ED WARDS BURG STARCH OO., LIMITED.

Laundry Starches- par lb
Na 1 White or blue, 4-lb carton.| 0 061 
No. I “ 14b 0 Q6f
Canada laundry................................  0 06
Silver gloss, 64b draw-Ud boxes. 0 074 
Silver gloes. 8-lb tin canisters— o 07f 
Edward’s diver flow, 14b pkg. 0 074 
Kegs stiver Mow.large crystal.... 0 064
Benson s satin, 1-lb cartons........ 0 07«
No. 1 whltaTbbla and ham-....... • •
Canada White Gloss, 1-lb pkga.. 1064 
~ n s enamel... .per box 1 * to I 80

RECKITTS blue—zebra paste ("i*.

1.



WOOD&GOL
IMPORTERS AXORÛkîTEKS
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THE CANADIAN GROCER

WOOD’S COFF
Ask the man who sells them, Ask the man who drinks them,

For the points that demonstrate the value of

They bring money and peace to the Grocer.
They bring satisfaction and delight to the Drinker.

All tastes are gratified in the pure and uniform varieties ot superior goods 
that comprise our numerous lines.

CANADIAN FACTORY and SALESROOM :
No. 428 St. Paul Street - - MONTREAL.

Culinary Starch—
Benson à Oo.’b Prepared Corn. .. 0 07 
Canada Pure Coro .................... ... 0 Of 4

Rice St arch-

Ed wards bur v No. 1 white, 1-lb. oar. 0 10

AMERICAN PURE FOOD COMPANY. 

Japanese Starch.

1 case, 5 doz................................................^4 85

Lot 5 cases, freight paid.

CORN STARCH “ ROYALTY.”

12-oz. case, 4 doz ..................................... 0 50
Lot 10 cases, freight paid.

KKA NT KURD STARCH WORE.8, LIMITED

Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 4C-lb. <0 05 
A me Cl osa Starch—

1-lb. cartons, boxes of 40 lb....... 0 05t
Finest Quality White laundry-

3-lb. Canisters, cases of 481b---- 0 U5J
RarrelaJOO lb.............................. 0 06
K-vs.no lb.................................  0 05

Lily White Gloss—
1-lb fancy cartons, oases 30 lb. 0 074
6-lb. toy trunks, 8 In case-------  0 074
6-lb. enameled tin canisters, 8

In case........................................  0 071
Kegs. ex. crystals, a00 lb............ 0 064

Brantford Gloss—

1-lb. fancy boxes, cases 361b.......$0 07i

Canadian Electric Starch- 
Boxes of 40 fancy pkgs.. per case 2 50

Celluloid Starch-
Boxes of 45 cartons, per case.... 3 50

Culinary Starches—
Challenge Prepared Corn—

1-lb. packages, boxes 40 lb........ 0 05$

No. 1 Brantford Prepared Corn—
1-lb. packages, boxes 40 lb.......... 0 07

Crystal Biaise Corn Staroh- 
I-lb. packages, boxes 40 lb.......... 0 07

SAN TOY STARCH.

10c. pkges, oases 5 doz., per case.. 4 75

Wt LAWRENCE STARCH CO., LIMITED.

Ontario and Quebec.

Culinary Starches—
St. Lawrence com starch, 40 lb . 0 07 
Durham corn starch, 401b............  0 054

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 051 

“ 3-lb. cartons, 36 lb.. 0 051
“ 200-lb. bbL........... 0 05

100-lb. kegs...............  0 06
Canada Laundry, 40 to 46 lb........ 0 05
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07

“ 1-Ib. fancy, 30 lb........... 0 07
“ large lumps,100-lb kege 0 06

Patent starch, 1-lb. fancy, 28 lb. 0 07 
Akron Gloss, 1-lb. packages. 40-lb. 0 OR

OCEAN MILLS.

Chinese starch,

Ser case of 4 
oz., $4. less 5 
per cent.

J. & J. OOLMAN’8, LIMITED.

Rice Starch-
Packed in cases of 56 lbs. each (cases free)

No. 1, London— ,,
Per lb.

In papers of 4 to 5 lbs........... ......... 6fc.
Blue, white or assorted.

In Pictorial Cardboard Boxes—
4 lbs. net weight................................
1 lb. gross weight ............................
4 lb. gross weight ............................ .
t lb. gross weight ..............................  10c.

Ruff Starch, for Curtains, Lace, etc., in 
Cardboard Boxes.

1 lb. gross weight............................... 9ic

Stove Polish

\ot

k T6\\w \*> VrvAv wwaWeA

Tes».
8 A LA DA CE V MIN.

Wholesale. Retail 
Brown Label, l's................  #U 20 #U £

- •' I g..................... 0 21 0 26
Green Label. i'r and 4'a...... 0 22 0 30
Blue Label, V*. I s, i’s and i'» 0 30 0 40
Red Label, 1 e and 4'».......... ... 0 36 0 50
Gold lai.-.' *. Ml 0 Wi

LU DELI.A CEYLON, 
AND 48 HK«8.

1>

Blue Label, li..........................  *g }f* *g “

Orange Label, l's and 11 .... g 21 g *
Brown Label, l's and is ... g 28 g *g
Brown Label, l's ................... 6» ««
Ureen label, Is and is........ g K g *
Red Label, is........................... 0 « 0 66

MOTHER'S
FAVORITE
MELAGAMA

TEA.

put up in 30, 60 and 100 lb. boxes.
Wholesale Retail.

Black, green, mixed, 1 lb......... 0 18 0 25
4 lbs......... 0 19 0 25
-.................... ..... 9 30

3 40 
3 50

rfcuttMA

K--------j . o i9 0i
•• “ 1 lbs. t is.. 0 20 0 :
-• “ 1 lbs,, istls. 0 28 0 1

1 lbs, 4 is. 0 35 0 i
•• “ 1 lbs. 4 $s. 0 «0 0 1

Oases, each «0 1-lb................................ *0 1

• " SIS::::}.........-
•• • 110 4-lb............................ o y

•'CROWN" brand
Wholesale. Retail

Red Laoel, 1-lb. and 4»............ |0 55 $0 60
Blue Label, 1-lb. and 4s............... 0 28 0 40
Green Label, 1-lb..................... 0 19 OK
nreen Label, 4»....................— 020 026
J tpan. 1«..................................... 0 19 0 26

E. D. Marceau, Montreal.
Japan Teas—

"Condor1 I 40-lb. boxes.............f
'• II 40-lb. boxes.............
" III 80-lb. boxes.........

EMD AAA Japan, 40 lb " at.............
" AA " 40 “ .............

B1 >e Jay, basket tired Japan, 70 lbs.,
"Condor"IV 80-lb. " ..............

" V 80-lb. " ..............
- mX 80-lb. boxes...
" XXXXS0-lb. " ....

XXX 80-lb. " ....
•• XXX 30-lb " ....
" XX 80-lb.

XX 30-lb.
LX 60-lb. per case, lead 

packets (25 l’s sod 70 4’s)
274

3 p.c off 30 days or 3 months.

l’e sod 70 4
1 Condor " Ceylon black tea in lead packets 

Green Label, 4*, 4s and Is.
60-lb. cases............... retail 0 27| at 0
Grey Label, 4s, 4s and Is.

itall60-lb. retail 0 30 at 0 23

Kolonâ’
PURE9srcLK°NTEA

Ceylon Tea, hi 
1 and 4-lb. lead 
packages, black 
or mlxrd.

0 50 at 0 34

Black Label, 1-lb., retail at 25o............  SO 18
" " 4-lb.. " " ............ 0 20

Blue Label, retail at 30o........................ 0 22
Green Label. “ 40c....................... 0 28
Red Label, " 50a......................  0 36
Orange Label. " 60c....................... 0 42
Gold Label, " 80a......................  0 56

Head Office, St.
John. N.B. 

Toronto Office, 3 
V\ ellington E.

Yellow Label, 4* »nd 1®,
60-lb. oases ..............retail 0 35 at 0 26
Blue Label, 4s, 4* and Is,
50-lb. oases .............. retail 0 40 at 0 30
Red Label, 4®, 4s and Is.
50-lb. cases .............. retail
White Label, Is, 4s and leu
50-lb. oases .......... retail

Black Teas -" Old Grow " blend—
Bronzed tins of 10,26,50 and 80-lb.
No. 1...................................per lb.
No. 2...................................
No. 3...................................
No 4...................................
No 5...................................

0 36 
0 30 
0 *
0 90 
0 17|

Tobacco

Per gross.
Rising Son, 6-ox. cakes, 4-gross boxes $8 50 
Rising Son, 3-oz. cakes, gross boxes 4 50 
Sun Paste, 10a size, 4-gross boxes — 10 00 
San Paste, 5a size, f-groes boxes— 5 00

•yrup.
"CROWN" BRAND PBKFEOTION SYRUP.

Per case.
Enamelled tins, 2 doz. in rase............ $2 40
Plain tins, with label -

2 lb. tins, 2 doz. in case----- -------1 90
5 1 1 " "    136

10 " 4 " M ................... 1*
2C " 4 "   110
lit) snd2b lb. tine have wire handles.)

small’s brand—Standard.
5 gal. tins, per can.................................. 4 40
1 " “ per case................................. 4 90
4..................... ................................. 545
4..................... .................................  5 70

Brown Label, l's anil l’s.
Wholesnle. Retail.

Crimson 
Green 
Blue 
Bronze 
Gold

l’s and 4’s... 
l’s and 4’s. - 
l’s, l’s. I s, 4*s 
l’s 4’s, t’s... 
l’s, « s, 4’s.

0 20 
0 22 
0 25 
0 30 
U 36 
0 44

0 25 
0 30 
0 35 
0 40 
0 50 
) 6J

All grades, either black, green or mixed.

THE EMPIRE TOBAOOO OO., LIMITED. 

Smoking—Empire, 4s, 6s_and 12b.... $0 46
Amber, 8s. and 3e............. 0 60
Ivy, 7e.................................. 0U

" Rosebud, 7s........... ............ 0 51
Chewing—Currency, 12e. and64s.... 0 46

" Old Fox, 12s........................ 0 48
" Snowahoe, 64»..................... 0 51
11 Pay Roll, 74s...................... 0 56
" Stag, 10 oz........................... 0 45
" Bobs, 6s. and 12s................ 0 46

* “ 10 oz. bars, 64s........ 0 46
" Fair Play, 8s. and 13e .... 0 53
" Club. 6e. and 12s............... 0 41
" Universal, 13e..................... 0 47
" Dixie, 7s............................... 0 56

BLUB RIBBON 
TEA CO. .TORONTO

Yellow Label, l’s and 4’s........  0 20 0 25
Green Label, l's and l's.........  0 22 0 31
Red Label, l’s 4’s, 4’® and î’s.. 0 30 0 40
White Label, l's, f ’s and 4 s . 0 35 0 50
Gold Label l a and 4’e..... • 0 42 0 60
Embossed Label, l’s, t’s and4'e 0 70 1 00

Vinegars.
S. D. MARCEAU, Montreal. Per tral 

HMD, pure distilled, highest quality.. $0 394
Condor, pure distilled........................... 0 271

Wholesale. Retail. Old Grow.................................................. 0 234
Special prices to buyers of large Quantities

Yeast.
Royal yeast, 3 doz. 5a pkgs. In case... |1 (5 

Gillett e cream yeast. 3 dos..................1 06

68



>
ïiks them,

FREAL.

RAND

Wholesale. Retail
.........10 35 $0 60

.......... 0 » 0 40

.......... 0 19 0 25
.... 0 20 0 26 

0 19 0 26
lontreaL

>0X68..................
boxes........
"at.............

pan, 70 lbs..

b. boxes....

• case, lead 0 27| 
and 70is) .... 
in lead packets

till 0 374 it 0

tail 0 30 X a 33
Is,

All 0 36 at 0 28 

tail 0 40 at 0 30 
laS 0 60 at 0 34 

Btaft at 0 40

blend- 
50 and 80-lb.

... per lb. 0 36 
0 30os

... " 0 20
0 171

00., LIMITED.
and 12s.... so 46

i. and61s....

*nd%.:::
12s..............

0 60 
0 60 
0 61 
046 
0 48 
0 61 
066 
0 45 
0 46 
0 46 
0 63 
0 46 
0 47 
0 56

|tn.
" Montreal Per tral 
ilghest quality.. SO 321..............  9

of large Quantitirs

i. in case...SI {5 
>s.................. 1 06

THE CANADIAN GROCER

A SLIGHT 
DIFFERENCE

IN PRIG! ON A CHEAP ARTICLE LINE

Sal Soda
SHOULD NOT COUNT, WHEN QUALITY IS CONSIDER ED

BRUNNER MONO & CO’S.
ENGLISH SAL SODA

is the PUREST, contains LEAST M0ISTUBE and
therefore COES FURTHEST of any 

Washing Soda sold.

WINN & HOLLAND,™,,
SSLS ADMITS MONTREAL

EVERY USER OF TIN CANS
is invited to get ready for the coming season 
by ordering now.

You will make no mistake in placing your 
order with

The Acme Can Works
We have had your interest in view and have 
spared no expense in equipping our factory 
with the latest and best machinery for making 
cans. With our new building, which is now 
almost complete, we will be able to double 
our capacity of former years and will supply 
the beet cans available—cans made from 
British tin plate of the best quality and best 
workmanship — Price* Right, Liberal 
Treatment, Prompt Shipmente.

Acme Can Works, - Montreal

TEA HINTS
FOR RETAILERS

By JOHN H. BLAKB

YOU should get a copy of this hook 
to-day-tt tells all there Is to 

tell about Tea.
How to Tsft Teas.
Weses to But Teas.
Bulk t. Package Tea».
How to Bstaeues a Tea Teadb.
Tea Bleed»),, etc., etc.

ns passa : noth.
Pries, postpaid. - EM*

THE USAMAS 116611
1.

THE PEOPLE OF

JAMAICA

-

are now buying things in the 
United States which they ought 
to buy in Canada. They dont 
know what we can do. A small 
advertisement in the

KINGSTON
"GLEANER"

• might bring Inquiries. Better 
xwrite for rates to

1

1. 0. ITEWAST, Halifax.

You are Interested 
In Something

kVhj net get the best items that 
•re Printed en the subjects

We read and din thousands ok 'newspapers 
every week — therefore we can equip you 
■peeaily and economically for a debate, 
speech, lecture, essay or anything else requiring 
up-to-date information and more of it than your 
competitors are likely to get.

Terms—100 Clippings, $ 5.00 
250 12.00
500 - 22.00

1.000 “ 40.00
Send for our Booklet which folly explains 

the scope of the dipping industry.

CANADIAN PRESS GLIPPIN8 BUREAU
, Telephone Main 1236.

10 Front St. £., Toronto, Telephone Main 2701

—’■ ■■■■■ — ........ .

Is Honest Goods and 
just the Thing on Which 
to Make or Extend a
Business.

REN'8

10 The Best Grocers make 
a point of keeping h 
always in Stock.

■

I

I



THE CANADIAN GROCER

BRIGHT AND SPARKLING
Do you want a nice LITTLE as
sortment of the latest and best 
productions in Crystal Glassware, 
handsome, good pieces to retail 
at twenty-five cents each ?
Then send a card to-day for a
6606 Assortment.
It contains %. doz. each of 1*2 of 
the nicest pieces of cut glass pat
tern table glass you have ever 
seen, and will cost you just six
dollars.

GOWANS, KENT 4 CO.
LIMITED

TORONTO

BEFORE BUYING

WRITE US.

LAUREL BRAND
In Quality, Leads the Market,.

What About Your Requirements ?

J. H. WETHEY,
LIMITED

ST. CATHARINES, - - CANADA

C. & B.
Crosse & Blackwell’s Preserved Provisions in Glass, 

Galantine of Chicken and Tongue, Galantine of Veal 
and Ham, Chicken Breasts, Pressed Beef.

Agents $

C. E. COLSON & SON
lO St. John St, MONTREAL

l

396^331^7^414474


