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It is making money 
for others—
Why not for you?

ma

Handled by all the 
wholesale trade.

It pays to handle a 
popular brand such as

STAG
CHEWING TOBACCO



in Storage

Cocoa Br«nn 
in the Raw

Routing Machine»

it

.

******** 1

Canadian grocer
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This illustration gives some idea of the immense quantity of beans it is necessary for The Çowan Company, 
Limited, to always carry in stock. The beans are roasted in the large revolving ovens, shown in lower 
picture, after which they are broken into Cocoa Nibs and then ground into Chocolate Liquor.

(MADE IN CANADA)

COWAN’S COCOA

Published every Friday. Yearly subscription price, $1.0*. En te red as second-class matter at Poet Offfce. Ottawa, and as 
second-class matter. July t, 1912. at the Poet OMI ce at Buffalo, under the Act of March Ird. 117».
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MILK PRODUCTS LEAD IN QUALITY

ND they lead in popularity
1 ** also. For while there are 
many brands of Milk Products 
on the market the demand for 
the Borden lines continues to 
grow. Dealers will find Borden’s 
easier to sell, because well ad­
vertised goods move briskly 
where less well-known lines be­
come dust collectors. If your 
stocks need replenishing, ask 
your wholesaler.

Borden Milk Company
Limited

Montreal Vancouver
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Peanut Butter
ABSOLUTELY PURE

Manufactured 8 guaranteed by

- bdwes company •

Why You Should 
Sell This Line..

It is backed with the Bowes guarantee 
of quality.
The quality is always uniform.
It allows you a good margin of profit.
It is widely advertised to the cons

All these facts, combined, not only enable you 
to get behind the sale of Bowes’ Peanut Butter 
with enthusiasm but they make sales easy for 
you; inspire the confidence of your customers 
in you and your lines of merchandise, and keep 
sales for Bowes’ Peanut Butter continually com­
ing your way.

Your jobber will be glad to 
supply you with this line.

Quality Stores Handle 
Quality Goods

THE prestige that lies behind McCORMICK’S Quality means 
thousands of dollars to the merchants of Canada. The con­
sumer gauges the quality of the store by the variety of high- 

class, trade-marked goods it handles. The McCORMICK lines are 
advertised to the consumer as standard products. Therefore the 
progressive merchant who keeps in touch with the needs and 
tastes of his customers is never without

McCORMICK’S
JERSEY CREAM SODAS

They are the highest qualit y biscuits. They have broken all 
records in Biscuit Popularity.

Also makers of 
Fancy Biscuits

The McCormick Mfg. Company Limited, London, Can.
Branches : Montreal, Ottawa, Haailtaa, Kingston, Winnipeg, Calgary,

Canada Food Board Lien*., 11-003 14-1M.
St. John, N.B., Port Arthur
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CLARK’S
PORK AND BEANS

Need we remind you, 
Mr. Grocer, that the 
bestadvertisingfor both 
manufacturer and mer­
chant is

__i 1J i
Z ^ <Z) p
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yjjjiuiz^

ALITY
Publicity without qual­
ity may catch the casual 
customer but QUAL­
ITY plus methodical, 
steady advertising is 
what builds up perman­
ent and increasing busi­
ness.

Clark’s Pork and Beans have always led the way in QUALITY 
and their sale is always increasing.

W. Clark, Limited Montreal
' “ A Canada Food Board License No. 14-216
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This is the Tea 
that we blend 
and recommend

BLACKWOOD’S 
Heather Blend Tea

Selected from the choicest teas grown on the hill gardens of India 
and Ceylon, and blended by us in a way that enhances its richness 
and flavor—A tea to please the most critical tea lover.
Get a trial stock of Heather Blend Tea. Take a package home.
Taste its quality and its strength. Realize the delicious aroma of 
it—then you’ll feel like recommending it to every one of your 
customers.

BLACKWOODS LIMITED - Winnipeg, Canada

Mlffl -*1?'

Wheat Kernels Again !

THE restrictions are off! Wheat Kernels 
are back on the market again—the same 
high-class breakfast food in a new attractive 

shelf package.
Wheat Kernels was a big favorite before the 
war and it’s going to “come back” strong. 
Order a supply now and get it on your sales 
counter.
A profit of 25% for you.

White Swan Spices 81 Cereals, Ltd.
TORONTO
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Çtory for Week Dated April 11, 1919 Being No. 29 in the Serie®
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Making Eddy Sulphite Pulp: 
Pure Acid and Spring Water.

VAPOR from the hot ovens described in last 
week’s article enters the acid-making tower 
in the form of sulphur-dioxide gas. Enter­

ing the tall tower at its base, this gas rises through 
a great mass of limestone blocks, and meets 
amongst them a steady trickle of the purest water 
available anywhere in all Canada. This water is 
obtained right on the grounds of the E. B. Eddy 
Company’s plant from a deep well which bores 
down 508 feet into the solid rock directly below 
the pump house which stands close by the acid­
making tower.
Besides being of absolute purity, this Eddy Com­
pany Spring water possesses the advantage of 
having an absolutely even temperature all the 
year round, of 52 degrees Fahrenheit. In com­
bination with the sulphur vapor, and the lime­
stone, it trickles forth at the bottom of the tower 
as a solution of bisulphite of lime, and this is what 
produces the sulphite pulp from the fine wood 
chips in the great digesters when the steam is 
applied. Until required for this purpose the acid 
is Stored in lead-lined tanks.
When they visit the E. B. Eddy plant, and discover 
there, as E. B. Eddy discovered, the abundance of 
the clean limestone required for this process, and 
the inexhaustible supply of pure spring water so 
perfect for its purpose, it seems as if some pro­
phetic power had guided E. B. Eddy to this spot 
when he came to Canada to establish his vast 
industry. Certainly the developments of over half 
a century have justified his choice of a location. 
The lumber, the limestone, the pure water, and the 
water-power are being used to their full capacity
in the many industrial activities of this great Canadian firm. 
Every day busy minds are at work perfecting the various 
processes so that E. B. Eddy products of all kinds known 
to the retail trade and the consumer, are absolutely the last 
word in value for their price and utility for their purposes.

-JiW Dpi,

.. . ..-,.

THE illustration above shows an ex­
hibit by the members of The E. B. 
Eddy Company Sulphite Department, 
forming part of the procession on 
Labor Day, 1915, at Hull. The snow- 
white, exquisitely pure sulphite pulp 
is seen in the float, and with it are 
shown rolls of E. B. Eddy Co. Famous 
Impervious Sheathing which is manu­
factured at the Sulphite Plant, and 
which is a beautifully clean, warm, 
and damp-proof lining for the walls 
of buildings. The white garments of 
the members of the Eddy Staff taking 
charge of this float are in keeping 
with the purity of their product. On 
the float in English and French are 
advertisements for Eddy’s Impervious 
Sheathing, best for Houses, Churches, 
Silos, Barns, and Stables. Keeps out 
the Cold, and Keeps in the Heat. With 
all the other employees of the Eddy 
Plant the members of the Sulphite 
Department Staff are proud of the 
goods they manufacture.I
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GOES ON

brand

>3*5.

™E GOODNESS
GOES IN

—BEFORE—

THE LABEL

DOMINION BRAND
Vegetable Tomato Soup

This favorite of discriminating housewives—a line you can push with 
confidence—packed in our own, Canadian factories.

Spaghetti with Tomato Sauce
Recommend them strongly—once your customers are acquainted with 
this line a reminder is all that is necessary. Display it on your 
counter.

Pork and Beans
A staple article of diet—Sells to all classes, at all seasons—Rich, nut­
ritious, delicious. No trouble to serve.

Tomato Soup
Its delicious flavor of ripe red tomatoes appeals to every taste. Be 
sure to carry a good stock of this popular line.

Ask Your Jobber or Write Direct

DOMINION CANNERS LIMITED
HAMILTON - CANADA

There is a suggestion of quality in the name

PURITV FLOUR
(Government Standard)

that appeals to a woman and makes it easy to sell her this well-known 
brand of flour.
And after she tries a sack, the superior quality of PURITY FLOUR 
will make a repeat sale easier than the first sale.
Grocers who buy one lot of PURITY FLOUR are also easily sold a 
second lot because they find it gives such satisfaction to their customers.

“ More Bread and Better Bread, and Better Pastry ”

Western Canada Flour Mills Co., Limited
Head Office : TORONTO, ONTARIO

Branches at Winnipeg, Calgary, Brandon, Edmonton, Vancouver, New Westminster, Victoria, Nanaimo, 
Prince Rupert, Nelson, Rossland, Goderich, Ottawa Montreal, St. John, N.B.



April 11, 1919 CANADIAN GROCER f

By Appointment to H-M. King George V.

From War to Peace
The war restrictions o n the ship­
ment of Biscuits having been removed,

Huntley & Palmers
Biscuits

are once again being sent to all parts of 
the world. They are of the same stand­
ard of

Unrivalled Quality
as in the past, and to prevent disappoint­
ment, the public should place their 
orders at once with their usual suppliers.

HUNTLEY & PALMERS LTD.
Biscuit Manufacturers 

READING & LONDON 
ENGLAND
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Prepared
in

Copper
Kettles
Boiled

in
Silver
Pans

The Most Modern and Up-to-date Fruit 
Preserving Factory in Canada

'//////A,

Packed
in

Gold
Lined
Pails
and

Glass
Jars

WAGSTAFFE’S
NEW SEASON'S 1919

CELEBRATED SEVILLE
Orange Marmalade

Now Ready for Delivery
Containing all the essential oils that 
give such a piquant zest to a Real 
Orange Marmalade.

Order from Your Wholesale Grocer

WAGSTAFFE, LIMITED
Pure Fruit Preservers

HAMILTON CANADA
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A WARNING TO ALL 
MERCHANTS

MERCHANTS throughout Canada are warned that the 
genuine original

TOASTED

CORN FLAKES
are only packed in the

Red, White and Green Package
This is the only product sold by us.
To protect yourselves and your customers you should 
refuse all substituted imitations. The “Just - as - Good” 
varieties are not Kellogg’s Toasted Corn Flakes—because 
the latter are only made in Canada by

The Battle Creek Toasted Corn Flake Co., Limited
Head Office and Plant: LONDON, ONT.

our factory capacity. 
We can fill your order and 
ship immèdiately any quan­
tity you require.

E have recently doubled

TOASTED
foCORNtfi
[flakes]
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The Ideal Leading Line
H.P. is selling freely by sheer merit and good adver 
tising.
H.P. Sauce makes business — keeps business — in 
creases business.

^ ■ '

A Choice 
Concord 
Grape 
Juice

Marsh's has won 
lasting popular­
ity because it has 
the piquant de­
liciousness of the 
pure Concord 
Grape. Are you 
handling this 
seller ?

The Marsh Grape 
Juice Company

NIAGARA FALLS - ONT.

The MacLaren Imperial 
Cheese Co., Limited 

Toronto, Ont.
Onbrfe Aftnb :

ROSE * LA FLAMME 
Limited, Montreal, Que.

Mackay’s
Pearl

Barley 
Flour

Made-in-Canada. 
A "Barley Food” 
without a peer. 
A seller and a 
“repeater.”
Just the thing for 
infants, invalids 
and old people. 
Gives a delightful 
flavor to soups 
and gravies.

Dealers should keep MacKay’s well displayed and 
so link up with our widespread consumer advertising.
Your wholesaler has it.
Recommended by Dr. McGill, Ottawa, Dominion 
Medical Analyst.

John Mackay Co., Limited
BOWMANVILLE, ONT.

Only Exclusive Pot and Pearl Barley Mill in Canada

irS THE REAL MACK A Y

> g

MADt 0 *
liacKAYC0 Li*inl 
■ ’ AilV'UF OHT

JIT

“PRIDE OF CANADA”
PURE MAPLE SUGAR AND SYRUP
New supply will be on the market soon—order your supply now. Our goods are 
backed by a written guarantee to be absolutely pure maple only. Order direct or from 
our Agents.
REPRESENTATIVES W. L. Mackenzie ft Co., Limited, Winnipeg, Regina. Saskatoon, Catgafy, and Edmonton ; Oppenheimer Bros., Lim­
ited, Vancouver, B.C. ; S. H. P. Mackenzie ft Co., 38 Yonge St„ Toronto. Can. ; J. W. Gorham ft Co., Halifax, N.S., and The Canadian 
Maple Products Company, Limited, 5 Justice Walk, Church Street, Chelsea. London. S.W.

MAPLE TREE PRODUCERS ASSOCIATION, LIMITED
Offices: 58 Wellington St. W., Montreal, Canada
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The service department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad in making arrangements with the 
firms in all parts of Canada whose announce­
ments appear on this page.

WESTERN PROVINCES

ALEX. BAIRD LTD
Manufacturers’ Agents 

300 Montreal Trust Bldg.
WINNIPEG, MAN.

Correspondence Solicited

WHEN WRITING TO ADVERTISERS 
KINDLY MENTION THIS PAPER

Watson & Truesdale, Winnipeg
Have live men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta. They 
get the business, and can get it for you. Write us, and we will explain our system.

Wholesale Grocery Brokers and Manufacturers* Agents

TRACKAGE
STORAGE

DISTRI­
BUTION

Wholesale Commission Brokers and 
Manufacturers’ Aient»

810 Confederation Life Bldg.,- Winnipeg 
We have the faculties for living manu­
facturers Arat-elasa service.

C. H. GRANT CO

Wholesale Grocery Brokers, 
Commission Merchants

410 Chamber of Commerce, Winnipeg 
Personal attention given to all business entrusted

Cerrespeedeoce Solicited. Established here 1M9.

GEORGE ADAM & CO.

TheMcLay Brokerage Co
Wholesale

Commiaeion Merchants and Brokers 
Writ* U* Regarding Your Account

Winnipeg

A. M. Maclure & Co
MALTESE CROSS BUILDING

WINNIPEG
IMPORTERS, BROKERS 

MAN’F’S. AGENTS 
GROCERY, DRUG AND 

CONFECTIONERY 
SPECIALTIES

Donald H. Bain Co.
WHOLESALE GROCERY COMMISSION AGENTS

A sales force of competent men.
Ample capital—and the reliability that goes with it.
A record of results—and the prestige that follows it.
An energetic, result-getting organization—with satisfied clients to 

prove it.
Are all at your disposal if WE represent you.
Every branch a business in itself, directed by capable, experienced 

managers.
All varieties of Food Products.
If you want results get in touch with us.

Head Office: WINNIPEG
Branches—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER 

ALSO AT 60 CHEAPS1DE, LONDON, E.C. 2, ENGLAND

Csnadsfoed Board License Ne. I MO

59902 017368
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WESTERN CANADA
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a. e service department of Canadian Grocer 
will gladly assist manufacturers at home and 
abroad in making arrangements with the 
firms in all parts of Canada whose announce­
ments appear on this page.

DJ M/f!

Klis lira
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MANITOBA Wholesale Grocery Committion ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.
Head Office: AVINNIPEG Manitoba

Ws solicit correspondence from large and progressive manufacturers wanting active and re­
sponsible representation west of the Great Lakes. An efficient selling organisation, and an old- 
established connection with the trade, place us in a position to offer you unexcelled facilities 
for marketing your products. Write us now.

20Q-PrmCcsi~Strcct
\Mmà\

‘jSæmé IiI-L

The Largest 
in Western Canada

We are the largest Storage 
Distributing and Forwarding 
House in the Western field. 
Total Storage space ninety-six 
thousand square feet of Bonded 
or Free Storage. Heated Ware­
house. Excellent Trac. facili­
ties. The Western H>u.e for 
Service.

Williams Storage Co.
WINNIPEG

and
Winnipeg Warehousing Co.

This is the House of Service 
in the Western Field

Our organization and our staff 'of aggressive salesmen are 
the two links required to connect your product with the 
splendid markets of Western Canada.
Let us show you how.
We are agents for Christie’s Biscuits and Robertson’s * 
Confectionery.

Scott-Bathgate Co., Limited
Whole emle Grocery Broker a and Manufacturera? Agente

149 Notre Dame Ave., E., Winnipeg
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WESTERN PROVINCES

Hw service department of Canadian Grocer
will rladly aeelet manufacturers at home and
abroad In making arrangements with the
ârms In all parte of Canada whoee announce-

■Bern
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Joseph E. Huxley & Co.
Wholesale Grocery Csst—iieien Agents

WINNIPEG CANADA

MacDONALD BROKERAGE CO.
ARE YOU SEEKING REPRESENTATION 

IN ANY PART OF CANADA? 
Through our complete organization we are 
in a position to represent some good gro­
cery specialty lines. If interested, address 
Box 494, Canadian Grocer.

D. J.MacLeod &Co.
Manufacturera ’ Agents 
and Grocery Broker•

EDMONTON, ALTA.
Opea to negotiate for new lines In Alberta 
Oar staff call» en who lees le trade end doe, 
detail work.

F. D. Cockbum Co., 149 Notre Dame Ave. E., Winnipeg^
We represent seme el the heat manufacturers, frem Pert Arthur te the Rediiea. We represent, among ether linea, the products of:

•J1REH FOOD CO., JAMES EPPS à CO., KERR BROS.

SIX HOUSES IN WESTERN CANADA
W. H. ESCOTT CO„ LIMITED Winnipeg. Man. W. H. BSCOTT CO„ LIMITED Calgary, AlU.
W. H. BSCOTT CO, LIMITED Saskatoon, Saak. W. H. ESCOTT CO, LIMITED, Fort William, Ont.
W. H. BSCOTT CO., LIMITED Regina, Saak. W. H. BSCOTT CO., LIMITED Edmonton, AlU.

WHOLESALE GROCERY BROKERS, MANUFACTURERS* AGENTS,IMPORTERS
CwifgnaienùStlMUi HEAD OFFICE: 181-183 Bannatyne Are. East, WINNIPEG Write Ut

1'*■" -L— - 1     ■ "AIware On The Jeb‘" ..... ■ ■ , , . .■ ■

The H. L. Perry Co., Ltd., 214-216 Princess St., Winnipeg
As your Selling Agents, we can make a big aucceea of your Account.

STORAGE DISTRIBUTING FORWARDING

Head Office: Winnipeg

Branches at
Regina, Saakatoon, Calgary, Edmonton

CANADIAN GROCER, 143 University Ave., Toronto, Ont,

DO YOU NEED ANYTHING?
The opportunity you are looking for may not be there. Then create your opportunity 
by advertising. It is easily done. Write a concise description of what you need. 
Count the words. The rate is small, 2 cents per word for first insertion and one cent 
for each subsequent insertion. If you want your replies directed in our care the 
charge for Box is 5 cents per insertion extra.
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The service department ef Canadian Grocer 
will gladly assist manufacturers at home end 
abroad In making arrangements with the 
Irma In all parts of Canada wheee announce­
ments appear on thle page.

ONTARIO

T. M. SIBBALD & SON
GROCERY BROKERS

Agent 1er KELLOGG’S Toasted Cornflakes
Another Agency Solicited

311 KING ST. E. - TORONTO
Storage and Bonded Warehouses

MACLURE & LANGLEY
LIMITED

Manufacturers* Agents
Grocers, Confectioners and Drug 

Specialties

LOGG1E, SONS 
& CO.

Merehaadlee Brakere eod 
if aaafactarara’ A g a a t a

12 FRONT ST. EAST, TORONTO

H.D. MARSHALL W. G. PATRICK & CO.
Limited

Grocery, Drug end Confec­
tionery Specialties.

Wholesale Grocery Broker

OTTAWA MONTREAL HALIFAX

Manufsctorers* Agents 
and Importers

51.5S Wellington St W Toronto

Foy Bldg., 32 Front Street 
TOSONTO . . ONTARIO

FINEST CRYSTAL 
GELATINES

Powdered and Sheet

FINE LEAF GELATINE
British Manufacture

GELATINE
OURY, MILLAR & CO.
9 Mincing Lane, London,E.C.,Eng.

SOLE AGENTS FOR CANADA

F. S. Jarvis & Co.
18 TORONTO ST., - TORONTO

EVERY DOG OWNER
throughout the World

Knows

SPRATT’S
DOG CAKES

and

PUPPY BISCUITS
Will you cater for 
those in your town?

Ask your jobber for them or write for 
samples and prices to

SPRATT’S PATENT LIMITED
Congress Street, NEWARK, New Jersey, U.S.A.

or

24-25 Fenchurch Street, London, England.

2899924
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The servis* department of Canadian Groeer 
will gladly wait manufacturera at home and. 
abroad In making arrangementa with the 
Arms in all parta of Canada whoee announee- 
menta appear on thle page.

ROSE & LAFLAMME
LIMITED

Commission Merchanta 
Grocers’ Specialties

MONTREAL TORONTO
Canadian Food Control Licenee Noe. 6-2367/S

THE S. G. BENDON 
UTILITY CO.

Broker & end Com mission Agents

30 St. Francis Xavier St., Montreal 
Our Motto: Always at Your Service

JQHNE TUKTON
Wholesale Grocery Broker 

BOARD OF TRADE BUILDING

MONTREAL

W.J.SHEELY
Grocery Broker and 
Commission Merchant

AGENCIES WANTED 
CONSIGNMENTS SOLICITED 

Bankers: Home Bank of Can.

St. Nicholas Bldg. Montreal

J. W. DION
17 St. James St., Quebec

Wholesale Broker
and

Commission Agent
Fleh, Fish Oila. Barrel Pork. Lard, Short- 
enlnga. Frreh Meet. Canned Goods, Eggs, 

etc.

Paul F. Gauvreau
Wholesale Broker 

FLOUR, FEEDS AND CEREALS 
84, St. Peter Street, Quebec

Am buyer of Peas, Beans, mixed Grain of 
all kinds. Mail samples and prices. Need 
bip: quantities to fill contracts.

MARITIME PROVINCES

Schofield & Beer, St. John, N.B.
Manfacturers Agents 

Agents far: Acadia Soger Refining Ce.. 
Ltd., of Halifax. N.S. : W. C. Mss- 
done Id. Read., Montreal, P.Q. : F. W. 
Berk â Co.. London. Eng.; The T. 
Upton Co.. Ltd.. Hamilton. Ont.

ATLANTIC MILLING CO., Limited
P CTOU, N.S.

Wholesale Grocers, Millers Agents
Manufacturers Flour, Commeal and Feeds. 
Splendid connections with Western Ele­

vators sYld P.E.I. Produce Dealers.

Wholesale Grocery Brokers

M m BOARD OF _ liaeteael 
ADE BUILDING * mOOWMl

The Colwell Brokerage Co., Ltd.

18 Germain St., St. John, N.B.

Mdse. Brokers, Men*f*s Agents 
ral Advances Made on Consignments

MANUFACTURERS AGENTS AND 
GROCERY BROKERS

47-49 Upper Water St., Hallfaa, N.S.

GAETZ & CO

When Writing to Advertisers Kindly
Mention this Paper.

MANUFACTURES OF FOOD PRODUCTS
Let us market yoor foods it the Province of Quebec. We guarantee the best of service.

References. Royal Bank of Canada.

Genest, Genest, Limited, BoaBduudingadr Montreal

EL ROI-TAN PERT

99999851
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BRITISH COLUMBIA

mmm
The eerrlre department ef The Canadian 
Grocer will gladly a salat manufacturera at 
home and abroad In making arrangements 
with the Arms la all parta of Canada whaee 
announcements appear on thle page. HHHHlilinmiliiiiiiiiiiüllllIlHifiiiililliillliül

M. DESBRISAY & CO.
Salmon Cannera and Manufacturera* 

Agenta
VANCOUVER, B.C.

Our organization la equipped to 
handle any manufacturera* line. 

Our salesmen get results.

The Robert Gillespie Co.
Importer* and Exporter»

323 Homer St., Vancouver
•in# Alkmrta end B.C

North West Trading Co., Ltd.
Importer» of Auitralian 

and Oriental Produce 
SALMON BROKERS 

DOMINION BLDG. VANCOUVER

WE CAN HANDLE A FEW 
MORE GOOD LINES

May we include yours among the quality products 
we are now successfully representing in this field? 
Particulars from

J. L. TORRY & CO.
importer, and Ezperter. VANCOUVER

Victoria

C. T. NELSON
GROCERY BROKER
BRO-inM drib,, v men
with an British Colombia

your line to beet 
on retail trade.
Vancouver

KELLEY-CLARKE CO.
VANCOUVER, B.C.

GROCERY AND SALMON BROKERS 
MANUFACTURERS' AGENTS 

Offices also at Seattle. Tacoma and Spokane, 
Wash.; Portland, Ore.; San Francisco, Los 
Angeles, Cal.; Boise, Idaho; New York City.

PEANUT
BUTTER

LITTLE BROS. LTD., VANCOUVER, B.C.
Established 15 Years. Live Staff of Salesmen. First-Class Storage and Warehouse Facilities.

We ten plate eee er twe geed specialty line, an the B.C. market, if yeu want Use repreaentaben, write ua te-day.

[pilchard]
/-----------------------------------sj

Your Customer* Will Like 
ALBATROSS

BRAND

PILCHARD
It la a wholesome and dallalana gen Food 
and with the profiling big demand for 
■eh dealers will Rnd ARatisaa Braai 
Pilchards • quiek-aaorer and n weed 
money-maker, tee.

CUyoquot-Sound Canning Co., Ltd. 
J. L BECKWITH Agent 

VICTORIA - B.C.

FISH PASTE 
in 4 o*.

GLASS JARS
Peeked by- WATSON BROS. FISHING A PACKING CO.. LTD,

BLOATER
ANCHOVY
SARDINE
SALMON

VANCOUVER

66947
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“PRIMROSE”
PILCHARDS
Strictly Prime 

Quality

Ocean Caught

Packed Only By Hand

Rich in flavor and high 
in food oalua

Defiance Packing Co., Ltd.
Head Office: VANCOUVER B.C.

Canneries at West. Vancouver and Port 
Renfrew, B.C.

Sales Agents • Balfour, Guthrie A Co. 
Vancouver, B.C.

DESICCATED
COCOANUT

We import direct from our own 
mills at Colombo, Ceylon, and stand 
behind the quality of our goods. 
The prices we quote aré rock- 
bottom. Let us quote you on your 
next requirements.

Our agents are:
T«< * Pen», Ltd., Winnipeg, Fort William, Regina, 
Saskatoon, Moose Jaw; Tees * Persse of Alberta, 
Ltd., Calgary, Edmonton. Newton A. Hill, Toronto. 
Ont. : E. T. Sturdee, St. John, N.B. ; R. F. Cream A 
Co., Ltd., Quebec, Que. ; J. W. Gorham ft Co., Halifax, 
N.S. : C. T. Nelson. Victoria. B.C.

Dodwell & Co., Ltd.
Importers & Exporters

VANCOUVER

PILCHARDS

Delectable
and

BRAND

Dainty
Hand 

Packed
BY

The Nootka 
Packing Co., Ltd

NOOTKA, B.C

KXCLUSIVF. DISTRIBUTORS

Dodwell & Co., Limited
VANCOUVER. B.C.

1AM RICI
Rice Mia.cal

toHC0uva.BC.

[1ÀV dftfeqfta,

uu.RnzMu.Ca
V«couvra.B.c.

VANCOUVER, B.C.

W c are offering the best value 
in Rice on the Canadian 

market to-day.
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What Would You Think 
of a Manufacturer—

—who wrote to you with a lead pencil—“We are 
saving much money because we do not use type­
writers and téléphonés”? You might well wonder 
whether his merchandise was as much out of date 
as his business methods.

You know- that modern time and labor-saving 
appliances are not added expenses, but that they 
have superseded slower and more costly processes.

The concern which uses your business paper to 
tell you its business story is simply using a modern 
piece of selling machinery to make it easier for you 
to buy intelligently with the least waste of your 
time and theirs.

For the right kind of advertising shortens the 
distance between human minds just as certainly as 
the railroad shortens the distance between places. 
It is still possible to walk from New York to Chicago, 
and it is still possible for a business to get along 
without advertising, BUT—
—bear in mind that the seller who does not adver­
tise does NOT save the cost of advertising, for it 
costs more to do the work of advertising by other 
means. Consistent advertisers are progressive mer-. 
chandisers, and it pays to do business with them.

You are invited to consult us freely about 
Business Papers or Business Paper Advertising

THE* ASSOCIATED 
BUSINESS PAPERS INC.
The International Association of Trade and Technical Papers

Headquarters, 220 West 42nd Street, New York

Mining and Scientific Press 
Modern Hospital 
Motor Age
Motorcycle & Bicycle Illustrated 
Motor World 
National Builder 
National Druggist 
National Petroleum News 
Nautical Gazette 
Northwestern Druggist 
Power
Power Boating 
Power Plant Engineering 
Price Current—Grain Reporter 
Railway Age
Railway Electrical Engineer 
Railway Maintenance Engineer

Railway Mechanical Engineer 
Railway Signal Engineer 
Retail Lumberman 
Rubber Age 
Shoe Findings 
Shoe and leather Reporter 
Shoe Retailer 
Southern Engineer 
Southern Hardware & 

Implement Journal 
Sporting Goods Dealer 
Starchroom Laundry Journal 
Tea and Coffee Trade Journal 
Textile World Journal 
Timberman 
Transfer and Storage 
Woodworker

LIST OF MEMBERS
Each has subscribed to and is main­
taining the highest standards < - 
practice in their editorial and ad­
vertising service.
Advertising and Selling 
American Architect 
American Blacksmith 
American Exporter 
American Funeral Director 
American Hatter 
American Machinist 
American Paint Journal 
American Paint and Oil Dealer 
American Printer 
American School Board Journal 
Architectural Record 
Automobile Dealer and Repairer 
Automotive Industries 
Boot and Shoe Recorder 
Brick and Clay Record 
Buildings & Building Management 
Bulletin of Pharmacy 
CANADIAN GROCER 
Canadian Railway & Marine World 
Candy and Ice Cream 
Chemical and Metallurgical 

Engineering 
Clothier and Furnisher 
Coal Age
Coal Trade Journal
Concrete
Cotton
Daily Iron Trade & Metal 

Market Report 
Domestic Engineering 
Dry Goods Economist 
Drygoodsman 
Dry Goods Reporter 
Electric Railway Journal 
Electrical Merchandising 
Electrical Record 
Electrical Review 
Electrical World 
Embalmers’ Monthly 
Engineering World 
Engineering and Mining Journal 
Engineering News-Record 
Factory-
Farm Machinery—Farm Power 
Foundry (The)
Furniture Manufacturer & Artisan 
Furniture Merchants’ Trade 

Journal 
Gas Age 
Gas Record
Grand Rapids Furniture Record
Haberdasher
Hardware Age
Heating & Ventilating Magazine 
Hide and Leather 
Hotel Monthly- 
Illustrated Milliner 
Implement and Tractor Age 
Industrial Arts Magazine 
Inland Printer 
Iron Age
Iron Trade Review- 
Lumber Trade Journal 
Lumber World Review 
Manufacturers' Record 
Manufacturing Jeweler 
Marine Engineering 
Marine Review 
Metal Worker, Plumber &

Steam Fitter
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<0)W1£, ÜfeQ
REFRIGERATORS

are
Made in Canada 

by
Canadian Workmen

Guaranteed to give 
Satisfaction

Eureka Principle 
Cold Dry Air Circulation

PATENTED 1886, 1900, 1910, 1914, 1917.

Absolutely Reliable 
Built to last a Lifetime 

Write for our New Catalog

Eureka Refrigerator Co., Limited
Head Office: Owen Sound

Branches: Toronto, Hamilton, Montreal

Easter Specialties
Will have complete assortment 
of fancy Easter Specialties, con­
sisting of

Strawberries
(Louisiana pints)

Pineapples 
Florida Celery 

California Cauliflower 
Cucumbers 
Tomatoes 

New Carrots 
New Beets 

New Spinach, etc.
Kindly wire, phone or mail your 
order for prompt and efficient 
service.

McBRIDE BROS.
Houte of Quality

36 Church SL - Toronto
Canadian Food Control Lkeiue» Nos. 3-027 and 34)28

Sunkist 
Orange 

Marmalade
(Sweet)

Your customers will demand 
this new and “different” marma­
lade. The Sunkist advertising 
will make it sell. The Sunkist 
quality will make it repeat.

Write now for prices and 
particulars to

DUNN-H0RT0P Limited
Sole Selling Agen ts for 

Ontario ond Quebec

8 Front St. East - - - Toronto

Chas. Lauder Co.
95 and 97 Ontario Street 

Toronto

Wholesale
Confectioners

FINE CHOCOLATES 
CENT GOODS

Sunkist

0
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Ask Us For Quotations on
Imported and Domestic

Fruits
(ïïWe can fill your orders on Short 
^ Notice.

And the quality of our goods is 
everything you could wish for 
—sound, selected, sun-ripened 
fruits—the kind that will add 
to your reputation for quality 
merchandising.

fllWe can guarantee our custom- 
™ers prompt, courteous service, 

and our stocks are always ample 
enough to meet every call.

(|[ Get our quotations and compare 
them. Our prices mean a money 
saving to you.

HUGH WALKER & SON
GUELPH, ONTARIO
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A-S-S-A-M
the original home of the tea bush—and where 
the richest and strongest teas are grown today 
—is where the tea in the Red Rose packages 
chiefly comes from. Is it any wonder that 
Red Rose Tea

u:is good tea”
T. H. ESTABROOKS CO. LIMITED

St. John Montreal Toronto Winnipeg" Calgary

CROWN

IjUUflUL

Be Ready to Supply 
the Demand

Buy Right and Buy NOW
These Fruit Jars Produce Results

Extra Quality Rubber Ring in Each

GEM

Sen* Top PERFECT SEAL Screw Top

The Names Are
Household Words 

T ne Jars Household
Necessities

Dominion Glass Company, Limited

ror

fSÉ*

11|> M»| FmMmt

Secure Styles That 
Reduce

Both Labour And 
Cost
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Püg

Oxford!

KEEN’S
OXFORD BLUE

Needs no introduction, but 
will sell all the better if 
you use a counter display 
like the one here illus­
trated.

It will be a constant re­
minder to your customers 
that you stock KEEN’S— 
the all-British Blue.

Magor, Son & Co., Limited
191 St Paul Street W., Montreal 30 Church St., Toronto

Canadian and American Goods
Wanted for the

British Market
PRODUCERS and exporters of American Food Pro­

ducts will find it to their interest to correspond with 
us. We wish to open accounts for lines of goods selling 

through the Grocery Trade. American producers and ex­
porters visiting England should call on us in London oi 
Liverpool. Cable Address “Grecian, London.”
Reference : London County Westminster & Parr's Bank.

E. W. GARNHAM LTD.
LONDON

9
Mincing Lane, E.C

LIVERPOOL
13 & IS Union Court 

Castle Street
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The Wholesale Grocer’s Program
Points Raised by Western Wholesalers at Ottawa, Anent the Proposed Inland Trade 

Commission, Foretoken the Program of the Dominion Association of 
Wholesalers, For Which Incorporation Has Recently Been Asked

THE Manitoba and Saskatchewan 
Wholesale Grocers’ Association are 
taking the lead in the development 
and reconstruction problems as they af­

fect the food handling trade of the Do­
minion.

Recently representatives of this as­
sociation were in conference with the 
Department of Trade and Commerce at 
Ottawa, in an effort to formulate some 
plan for placing the food trade of Can­
ada in a position to carry on business 
successfully and to obtain a proper 
share of the home and foreign trade.

While this is not definitely given 
as the policy of the proposed Wholesale 
Grocers’ Association of Canada w'ho 
are now seeking incorporation, it is un­
derstood that this policy follows very 
closely the plans formulated by the in- 
aucurators of the scheme of a Dominion 
wide Association.

Inland Trade Commission
The big item of the program is of 

course the inauguration of an Inland 
Trade Commission. Such Commission 
would be naturally divided into many 
branches. The food branch would be 
governed by a permanent board, con­
sisting first of a chairman and a per­
manent executive, elected by the Pro­
vincial Boards from the representatives 
of the following trades: 1, milk distribu­
tors: 2, bakers; 3, food manufacturers; 
4, canr.ers; 5, fruit growers; 6, produce 
men; 7, grain growers; 8, stock raisers; 
9, trades and labor; 10, consumers ; 11, 
millers; 12, packers; 13, wholesale gro­
cers: 14, retail grocers; 15, wholesale 
fish merchants; 16, cold storage.
Commission Would Have Large Powers

Provincial Committees elected by 
themselves and representing each class 
of trade under regulation, will represent 
the executive body of the different pro­
vinces The powers of the proposed 
Commission will be extensive, being a 
practical counterpart of those enjoyed 
by the Railway Commission Board. Af­
ter the formation of this Commission, 
all matters affecting production, manu­
facture or distribution should be con­
sidered and passed by the Commission

before presentation to Parliament for 
action.

In this way it is hoped that injudici­
ous and harmful legislation may be 
avoided and the_ interests of the food 
producing and distributing agencies pro­
tected. as it has not been possible to 
protect them in the past.

Regulate All Pood Products Sold in 
Canada

The duties of the Commission will be 
the regulation and control of all food 
products grown, manufactured, prepared 
or offered for food in Canada. Where 
any complaints bearing on matters of 
food are heard they will be promptly in­
vestigated by this Commission in the 
same way that the Railway Commission 
considers matters that come under its 
jurisdiction. The Commission would 
have power also to take action without 
outside suggestion in matters where 
they believed the best industries of the 
food production and distribution trades 
were at stake.

Questions to be Decided by the 
Commission

In general the policy of such a Com­
mission as it affected the food trade 
would take in the following important 
questions:

1. The standardization of quality 
and weights of canned goods, fisht, 
fruits, vegetables, jams, cereals, flour, 
spices and all package goods.

2. The standardization of the pure 
food laws.

3. The question of establishing ade­
quate help for infant industries, by the 
establishment of foreign markets, that 
would assure them of an opportunity of 
disposing of their goods at reasonable 
prices.

4. The advertising of home grown 
and home packed goods, both at home

and abroad, with the idea of developing 
old avenues of distribution, and of cre­
ating a new demand.

5. The development of methods of 
protection against inferior goods com­
ing into the country, to be achieved in 
part by examination at port of entry.

This in brief is the proposed ma­
chinery and program of the Inland Trade 
Commission as it applies to the food 
trade. And the formation of such a 
Commission, it is understood, is the fore­
most item in the minds of those respon­
sible for requesting the incorporation 
of the Wholesale Grocers as a Domin­
ion wide body.

Proposed Wholesalers’ Association
The appeal for incorporation is a long 

document that does not go into these 
details but deals generally with the 
aims of such a body, and the advantages 
that it is expected would result from 
such an association. The petition speaks 
of the promotion of the interests of the 
wholesale grocery trade, the improve­
ment of transportation facilities, the 
encouragement of proper methods in the 
conduct of business, the promotion of 
harmonious and satisfactory relations 
among wholesalers, retail dealers and 
manufacturers, in order that food pro­
ducts may reach the consumers at the 
lowest possible prices and in the best 
possible condition, and to promote and 
assist in the adoption and enforcement 
of uniform commercial laws, and to 
maintain a high standing of business 
morals in the conduct thereof.

It is also stated that incorporation 
would place the wholesale grocers in a 
position to deal with the railways as one 
single body in connection with the 
freight in large volume sent to anil from 
their warehouses.

The Association also asks power to 
arbitrate disputes or misunderstandings 
between members of the Association 
and others relating to commercial mat­
ters. It also asks power to conduct 
inquiries into matters affecting the 
manufacture, import, export and sale 
of anything which affects the grocery 
trade, and to take evidence on oath when 
deemed necessary.
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Grocers Stock Few Brands of Flour
No Difficulty in Inducing the 

Customers to Take Any 
Good Brand

RECENTLY, in a discussion on 
merchandising, a woman who was 
present was asked this ques: 
tion: “When you go into a grocery 

store do you ask for flour by a special 
brand name?"

“Yes,” came the prompt response, “I 
always ask for — flour, and I see that 
I get it.”

“Then you have always have used this 
flour?”

"No, until about a year ago I used 
—,” mentioning another name, “because 
it was the kind that was always used in 
my mother’s house.”

“What made you change, if you had 
been accustomed to the other brand of 
four, nrarti-allv all your life?”

“Well, I don’t bake bread, and one 
day Mr. —, my grocer, told me that he 
had another flour that for general cook­
ing purposes was a splendid one, and at 
a somewhat lower price. I tried a bag, 
and found it very satisfactory, and have 
been using it ever since.”

This sale was made on the definite 
suggestion of the merchant. It was not 
an individual sale but one that in all 
probability represents the demands of 
•-hat family for a generation.

Never a day passes that the good dealer 
does not offer some suggestion to the 
customer. Any single one of these sug­
gestions may result in a similar chang­
ing of a customer’s buying habits. Very 
often a grocer does this, not because of 
any prejudice against the quality of 
other goods, but because he only stocks 
one or two lines, and must build his bus­
iness on these.

Reasons for a Change in Brand
As an instance, at the present time 

John Muir, Niagara Falls, Ont., handles 
two lines of flour. One of these has 
been given a great deal of general pub­
licity. This brand he had handled only 
for about a year, formerly handling 
another well-known line generally. 
When asked regarding the change Mr. 
Muir stated that he had found this flour 
at one time dark in color, and his cus­
tomers had complained. Just at that 
time the salesman of the other company 
came in and sold him a large consign­
ment, and he discontinued the dark col­
ored flour. Now for a matter of 15 
years, Mr. Muir had been selling this 
particular brand of flour, and educating 
his customers to its use. It would seem 
that it would be a pretty difficult job 
to make such a change. Yet that is 
exactly what Mr. Muir did. He merely 
toll customers that at the present time 
he thought that the brand he was at 
present carrying was the better, and 
gave them his reasons for this belief.

“I don’t think that I lost a sale,” said

Flour is a fairly costly com­
modity for the grocer to stock in 
quantity. The handling of one 
brand entails quite an outlay, the 
handling of many brands would 
make this a serious matter. For_ 
that reason the dealer in most in-* 
standes stocks but one of the bet­
ter known brands of flour. He 
points out that many customers 
ask for all these brands. Most 
retailers hold the opinion that 
there is little difference in .the 
quality of any of the well-known 
brands so, for different reasons, 
they get behind one particular line. 
The dealers in majority of stores 
called on decide on the brand they 
shall carry, and this decision 
automatically makes the bulk of 
the customers of each users of 
that brand.

Mr. Muir, “because of this change. I 
am confident that in any change like this 
I can sell all my regular customers, 
whatever goods I feel confidence in, and 
1 can sell 90 per cent, of my casual 
trade. There is always a small minority 
that cannot be convinced. For these few 
I would get the goods asked for from 
some other store.”

“Are you going to continue this line 
of flour?” Mr. Muir was asked.

“No. The conditions that made — dark 
colored., in my opinion, are past, and it 
is now showing the same old quality 
and appearance and I am going to re­
turn to it. I have featured it for fif­
teen years, and there is no use in throw­
ing away that advantage.”

“Can you take vour customers back 
to this line again?”

“ Yes, I am confident that I can in 
every case.”

Customers Take What Merchant 
Suggests

Mr. Russell, of the F. H. Taylor Store, 
Niagara Falls, states that they handled 
two brands that they have had put up 
for them under their o»-n name. They 
sell to people who do not specify a de­
finite quality or name, as they are able 
to sell this flour cheaper than some of 
the better known brands.

They handle, however in addition n 
flour that has had considerable general 
publicity. Mr. Russell stated that wher­
ever any one of these better known lines 
was asked for. or where people asked for 
a bread flour they f-ave them this brand. 
They had not found anv difficulty in do­
ing so, even when customers asked for 
another brand. They were readily able 
to convince them that there was little 
to choose between them for quality 
and that thev were reidy to guarantee 
that the line they handled would 
give equal satisfaction. “ Practically 
never,” stated Mr. Russell, “did they fail 
to make a sale on this basis.”

Any One of Three or Four 
Brands Can Be Sold 
With Ease

O, Kreitner,. Niagara Falli, handles 
one of" the better known lines of flour 
and two lesser known lines. The latter 
are somewhat cheaper and sell more 
readily for that reason, to many custom­
ers. Also owing to the location of the 
mill from which they come it is easier 
to get supplies promptly. As a result 
he features these lines. Where the 
customer asks Mr. Kreitner’s opinion as 
to which flour is best he unhesitatingly 
gives the name of the line first referred 
to. Whenever anyone asks for any other 
similar quality line, he suggests the line 
he carries, and states he has no diffi­
culty in selling it.
Used to Handle Two Brands, Now Only 

One
Compaigne Bros., Niagara Falls, Ont., 

used to handle two of the better known 
brands of flour, as well as two grades 
of flour put up for themselves. For gen­
eral purposes they would suggest their 
own flour, because it showed them a 
somewhal larger margin of profit, and 
also being an individual brand they be­
lieved it was a valuable advertising ag­
ency for the store. As has been stated 
they used to sell two of the better known 
grades of four, but have discontinued 
one of these lines. This was not be­
cause they believed that the one they 
retained was in any single particular 
better than the other, but merely that 
they did not want to stock both.

They have found that the one good 
brand they carry meets all their needs. 
When another brand is asked for they 
merely tell them that they do not carry 
it, but that they carry what they con­
sider an exact counterpart, made of 
Manitoba hard wheat flour, and 
that they will guarantee that it 
will give satisfaction. In no instance 
have they found a customer who insisted 
on her original request in the face of 
this suggestion.

Tying Up Capital to No Purpose
R. W. Hawthorne of the Bradley & 

Son Store, Niagara Falls, states that 
they would always recommend — flour, 
where a hard wheat flour was required. 
They handle another brand of flour, 
that they would recommend for certain 
purposes, but the bulk of their trade 
would be sold —. This is one of the well- 
known lines of flour, and it is the only 
one given general publicity that is 
stocked. They have chosen it because 
thev believe it to be as good as the best, 
and they have stocked it onlv, because 
stocking various lines of similar quality 
goods, which a few customers might ask 
for by name, would be tying up too much 
capital to no real profit to the store.

“Where one of these other brands is



25CANADIAN GROCER

An interior view of the John Muir store, Niagara Falls, Ont. Mr. Muir is one of the strongest 
advocates of the idea that the grocer can sell goods quite apart from any demand on 

the part of the customer.

April 11, 1019

asked for,” said Mr. Hawthorne, “we al­
ways sell —. We tell the customer who is 
accustomed to use another brand, that 
this line is good for all practical pur­
poses, and that we will guarantee it 
to give the same satisfaction as the line 
asked for, and will readily take it back 
if this does not prove to be the case. 
Only very rarely indeed in cases like 
this have we failed to make a sale and 
never have we had a bag returned.”

Has Chosen One Brand
Discussing the selling of flour by the 

retailer, J. Bambrick, an Ottawa, Ont., 
merchant, pointed out that he confines 
his sales to one brand. He gave a num­
ber of reasons for the selection of a 
certain brand of a given article. First of 
all, he basis his selection on quality. If 
an article had quality that was the most 
important point in connection with the 
stocking and selling of it in the retail 
store. The line of flour Mr. Bambrick 
pushes is one that has, in the past, been 
given a great deal of consumer publicity 
and hence is well known to his custom­
ers. He also likes the method of the 
firm for doing business and the appear­
ance of the goods is in their favor.

Mr. Bambrick stated he occasionally 
had requests for other brands of flour 
but invariably, by pointing out what he 
knew about the line he carried, he had 
little or no difficulty in convincing cus­
tomers of its quality and satisfaction 
giving points. He maintained that no 
retailer could stock every brand of every 
line of goods that was offered to him, 
that he must choose or select one and 
push the sale of that if he would make 
progress in selling flour.

In Pinard's store, a short distance 
from that of Mr. Bambrick, it was found 
that a number of brands were handled 
but a different one from that Mr. Bam­
brick was pushing, had the biggest sale. 
Mr. Pinard also believes that quality in 
an article was its most imnortant fea­
ture, and that it is up to the retail dealer 
to satisfy the customer. For this reason 
he and his clerks usually gave the cus­
tomer the brand of flour she asked for 
if they had it in stock.

Discussing the point as to whether it 
was good policy for a retailer to tell a 
travelling salesman with a new line that 
he must go back and get his house to 
create demand for it, Mr. Bambrick said 
he didn’t think there were many retailers 
doing that now. at least not manv of the 
aggressive kind. This he thought was a 
common expression among wholesalers 
but not among the better class retailers.

General Publicity Helpful
Mr. Boileau, of the Oxford Provision 

Co.’s store in Montreal, confines his ef­
forts to the sale of one brand of flour. 
This was the same brand as that sold 
most extensively in the Pinard Store at 
Ottawa. Mr. Soileau's chief reason for 
getting behind this line was because the 
firm that made it have always used him 
right and co-operated with him. They 
helped him most when he was starting 
in business and now he is sticking by 
them. He maintained, too. that in his

opinion, this flour is of equal quality to 
any other on the market, and that he 
knows he can give his customers satis­
faction by handing it out. Occasion­
ally, he says, other brands are asked for 
but in very few cases does the customer 
insist when he explains what he knows 
about the line. This line has been ex­
tensively advertised to the general pub­
lic, which he claims is another import­
ant reason why he gets behind it.

The above interviews with retailers

THE Ontario branch of the Retail 
Merchants Association is asking 
for a number of. amendments to 
Ontario Statutes at the present 

session. Among the changes petitioned 
for is a change in the Hawkers’ and Ped­
dlers’ and the Transient Traders’ Acts. 
At the present time there is a vast 
amount of uncertainty about these acts. 
They are shrouded in obscurity, and as 
everyone knows, darkness and obscurity 
is the abode of those whose ways are 
evil, and it often happens that a party 
apprehended under the Hawkers’ and 
Peddlers’ Act, takes refuge under the 
Transient Traders’ Act, and manages in 
many instances to evade the law alto­
gether. The amendment asked for is 
>>imed to clear up this obscurity, so that 
there may be no shadow of doubt as to 
the liability of the party accused.

Ask for Earlier Closing Privilege 
An amendment will also be proposed 

to the Factories and' Shop Act, to per­
mit the introduction of by-laws for 6 
o’clock closing. At the present time it is 
impossible to pass a by-law compelling 
closin'* before 7 o’clock. The amendment 
will also act for a lowering of the vote 
required to pass the by-law from 75 per 
cent, to 60 per cent, of the trade inter­
ested.

The Government will also be petitioned 
to amend the Ontario Temperance Act,

show that in most cases retailers get 
behind one or a limited number of brands 
of flour. They select the brand or 
brands for different reasons. In the 
case of flour, quality of the brand and 
general publicity are perhaps the most 
important points in choosing flour to 
be stocked. The interview again illus­
trates the importance of giving the re­
tailer full information about all the 
prominent points connected with a line 
of foodstuffs.

in the clause governing the registration 
of extract sales, so that prosecutions for 
failure to register these sales may not 
be made until the seller has been once 
warned for infringement of this clause, 
as it is felt that most of these infringe­
ments are entirely a matter of ignorance 
of the conditions of the act.

BROKERS’ SECTION OF WINNIPEG 
BOARD OF TRADE

The grocery brokers’ section of the 
wholesale trade bureau of the Winnipeg 
Board of Trade have organized with 
the following officers: Chairman, H. P. 
Pennock; vice-chairman, J. L. Bathgate; 
Executive. Committee. Stuart Watson, 
T. F. Newman and S. M. Sereaton.

Arrangements have been made to 
ho'd the meeting for this section on the 
«ocond Wednesday of each month in 
future. Many problems have come up 
for consideration, *•

SUGAR VESSELS AT ST. JOHN., N.B.
In addition to the War Gazelle, which 

has discharged her cartfo of 48,000 bags 
of rnw sugar at the refinery wharf, 
St. John, .N.B., several other sugar car­
riers are expected soon at this port. 
Additional accommodation is in such de­
mand that the new shed at Reed’s Point 
may be required by the vessels.

Ontario R M.A. Proposes Amendments
Ask Ontario Legislature to Change Several Existing Laws, to 

Make Them More Nearly Meet the Needs 
of the Moment
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R. .!. Mel*’ALL. the Cost of Living Commissioner, 
is reported to he on his way to Toronto to investigate 
the high cost of butter. Doubtless some interesting 
pamphlets will appear in due course, which will he 
as barren of results as were the perfervid utterances 
of Mr. M( Fall’s predecessor.

WORTH GOING AFTER 
EVER in the history of this country are: people 
reading the advertisements with such close at­

tention and such keen interest as they arc now. The 
great buying public is thoroughly alive to the fact 
that reading the advertisements of live wire mer­
chants is one of the ways in which they can not only 
save money, but help fight the high cost of living. 
This is especially true of women and they have tieen 
doing more buying in the last five years, as a result 
of so many men being overseas, than the average in­
dividual might suspect. Women naturally love to 
“shop” and the stores that attract them are those 
whose advertising copy carries a real message. If 
ihe store backs up this message by having good goods 
and showing them attractively, sales can 1m* greatly 
increased

.1 WAITING GAME

CANADA is supposed to lie engaged in a proves- 
vf reconstruction, involving the change from 

war-time conditions to such peace-time conditions 
as will permit of activity and prosperity. There are 
indications, however, that many people are engaged 
in a waiting game, each waiting for others to make 
the move. There seems little disposition on the 
part of anyone to take the lead. Many business 
men are realizing that activity will not come until 
a very considerable readjustment in costs has been 
made. A new scale of values must be created, of

commodities of all sorts and of labor. It is not cer­
tain that this will occur eventually, but it seems 
very probable. Many believe that lasting prosperity 
•cannot come except through such wholesale re­
adjustment. If by any chance, or accident, activity 
is resumed without the proper scaling down of costs, 
or in other words, without considerable restoration 
in (lie purchasing power of the dollar, the activity, 
they say, will be mere activity and not prosperity.

ABOUT RI TTER PRICE 
N a recent editorial in the Toronto G lof» entitled. 
“M hat About Butter?" there is the usual railing 

over facts but little understood, and the usual mang­
ling of statistics to prove a special case for which 
this journal is becoming noted. In the course of 
the editorial appears the interesting sentence. “If 
the farmer were getting the benefit. . . . con­
sumers would have no grievance.” That may he a 
palatable thought for the farming community. But 
why, in the name of all that is reasonable and 
right, a profiteering farmer should lie any more 
one of God’s creatures than a profiteering product- 
man, it is difficult to see.

Moreover, the farmer is profiting. The export 
demand for butter from the United States that is 
faced by a butter famine, is the reason for high 
prices here. Not all this butter is going from storage. 
The creameries, in which the farmer is directly in­
terested and in whose profits he shares, are doing 
the major part of this export business.

From the time that the Government requisitioned 
the output of the creameries for a period of six 
weeks, we were foredoomed to pay high prices for 
butter, just as we are compelled to pay two ; rices 
for a poor grade salmon, lieeause Canadian -tovk- 
wore requisitioned for other purposes.

When there is only a certain amount of a product 
available and when there are many buyers, high 
prices must result. Why spend so much time worry­
ing over butter, and pay no attention to identically 
the same conditions a« they are presented in tlu- 
housing problem of the cities?

SHOE T-SIO// TED POLICY

IT would cost less to keep vour store open only 
three days a week, but there is no question what­

ever that it would not pay so well.
A merchant who thinks only of “the cost” of 

advertising often persuades himself that by adver­
tising only half a« much as usual he is saving one- 
half of the expense of advertising.

The same logic would lead him to keep his store 
ojien but half the time—thus cutting running ex­
penses in half and “saving” all of the money !

The plan of adequate advertising service t for 
your ads do render a most valuable service to your 
patrons) is a* essential to store success as the plan 
of keeping the store open every shopping day!
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Competing With Retailer in Government Time
Government Employees Are Transacting Private Business 

During Hours in Which They Are Employed By 
the Government

By E. M. Trowern. Secretary. Dominion Executive Council and Dominion Board, The Retail 
Merchants Association of Canada, Ottawa.

DURING the latter part of January 
of this year a copy of the follow­
ing circular letter was received 
by us through » member of the Civil 

Service Association:
Civil Service Association, Co-operative 

Committee:
Ottawa, January 16th, 1919.

If the members of the Civil Service 
Association in any department or branch 
are interested in co-operative buying, it 
is suggested that they communicate as 
soon as possible with the chairman of 
the Co-operative Committee, as this 
Committee is in a position to furnish 
valuable information and assistance to 
any group of civil servants desirous of 
purchasing foodstuffs at wholesale 
prices.

FRANK JAMMES, Post Office Dept., 
Chairman, Co-operative Committee 

It will be noticed that the members of 
the Civil Service Association are request­
ed through their Secretary, Frank 
Jamnies, to communicate with him at the 
"Post Office Department,” Ottawa, if 
they are interested in co-operative buy­
ing, and he further states that “this 
committee is in i position to furnish valu­
able infirmation and assistance to any 
group of civil servants desirous of pur­
chasing foodstuffs at wholesale prices. ” 

It is quite evident that the office from 
which this business is transacted is the 
public post office.
Doing Business In Government Temple

In addition to the fact that they are 
using the Dominion Government proper­
ty for private purposes and endeavoring 
to compete with private enterprises, 
we are also informed that members of 
this Committee visit the various depart­
ments during business hours and take 
orders from those who patronize this 
system, and they are, therefore, not only 
using the time of the Government them­
selves but they are also taking up the 
time of those whom they solicit. We 
are informed on good authority, that a 
short time ago two Government em­
ployees spent almost the whole after­
noon selling fish to civil servants in 
their particular department. To give 
some idea of how much time must have 
been taken up if they visited all the 
other departments, which they must have 
done, we are informed that they sold 
ten tons of fish.

Wh> Pays the Selling Charge?
In order to secure individual orders 

It takes time to canvass for them time 
to enter them up, correspondence in 
connection with placing them, telephone 
service, paper, ink, postage, wrapping 
paper, siring, delivery and the necessary 
premises. The question is, how much of 
this service is paid for out of the public

treasury of the Dominion, or are these 
officials being paid either by commission 
or by salary out of these collective funds, 
or is the Government of Canada allowing 
these people to transact business on 
public premises and enter into competi­
tion with those who are paying munici­
pal taxes, war profit taxes and income 
taxes, etc., and who carry stocks in con­
venient localities and who employ as­
sistants and pay for the cost of delivery?

In our opinion, no argument can be 
used to justify this system. If the Do­
minion Government employees are not 
receiving sufficient salary to enable 
them to purchase their goods in a legiti­
mate and honorable way, and thereby

THE imnortant question of the 
wholesalers’ right to encroach on 
the retailers’ field has been raised 
by a correspondent in the accompanying 

letter. It is a matter of no small import­
ance to the trade, and there are doubt­
less many merchants who would be glad 
to have the opportunity to discuss the 
point, and suggest a solution. This mer­
chant has a definite suggestion, and asks 
if any other merchant can suggest any­
thing better. CANADIAN GROCER 
would be glad to hear from other mer­
chants on this point.

The letter in question reads as follows: 
Editor CANADIAN GROCER,

I have just been reading the article in 
your issue of March 28th, “Banks would 
assist merchants to meet competition of 
mail order houses." This is a matter 
over which considerable discussion has 
been raised during the last few years, 
and I think something should be done 
to prevent such a large volume of bus­
iness going to outside points, but from 
my experience as a retail merchant for 
the last ten years, the mail order houses 
ere not the strongest competitors. I am 
troubled more with wholesalers and man­
ufacturers selling direct to the consum­
ers During the summer months, some 
of the Toronto wholesale comoanies send 
their representatives around the Mus- 
koka I-gikes, nr.d sell to all the hotels, 
boarding houses, and. in a good many 
cases, to private houses. I have run 
across a good manv people during the 
summer months who inform me that

carry out the true principles of real 
community co-operation, which principles 
are stripped of all false pretenses, they 
should say so, and there is no body of 
people in Canada whom they can rely 
upon for greater assistance in seeing 
that the civil servants, or any other 
class of working people, receive full 
value for the labor they give to the com­
munity than the members of the Retail 
Merchants’ Association of Canada. We 
feel sure that when these facts become 
known to the members of the Govern­
ment that they will take steps to see 
that this unfair system is stopped.

In our opinion the only way in which 
the trade and commerce of Canada can 
be placed upon a sound, financial basis, 
and in which everyone can find profitable 
employment, is for the various classes to 
confine themselves to their own occupa­
tions, receive a proper reward for their 
industry and avoid all specious and un­
derhand methods such as are usually ad­
vocated by so-called “Co-operative So­
cieties" to undermine the reputation and 
character of legitimate traders.

they are getting their goods wholesale.
Another instance of competition, in my 

case, even worse than the wholesale or 
the mail order house, is that of a local 
flour mill. This mill is situated about 
20 miles from my place of business, and 
on the same line of railway. They sell 
to anyone at wholesale prices. In fact 
I have written them once or twice for 
prices, and in both cases have been quot­
ed a little higher than had been charged 
to my customer». At the nresent time 
this mill is selling No. 1 Manitoba hard 
wheat flour at $5 60: Manitoba flour G.S. 
costs me $5.57 1-2 in car lots, so it is 
impossible to compete. The only thing 
I can dc is to tell the people that the 
Western mills make better flour, and so 
it is worth more.

I have been thinking for some time of 
a way to overcome these troubles. I saw 
a letter in the GROCER a month or so 
ago. which suggested a solution, but the 
writer had not worked out the idea, so 
that it could not be put in practice. My 
idea is this: Have the Government place 
a tax of say 10 per cent, on all sales 
made by millers, manufacturers or whole­
salers, other than those made to a retail 
dealer, or to a wholesaler, in the case 
of a miller or manufacturer. And the 
same tax on all mail order houses, where 
soles are made through catalogue or 
other advertising medium, to points out­
side the cities or towns in which they do 
business. Such firms to keen a record of 
all such sales, and to nav the tax. on to­
tal sales, everv six months or year, as 
may be thought advisable; the amount

Is the Wholesaler Competing With the
Retailer?

A Country Merchant Claims That the Competition is More 
Dangerous Than That of the Mail Order House, and 

Suggests a Method of Solving the Difficulty
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derived from this tax to be paid by the 
department collecting it, to the different 
municipalities from which money had 
originally been sent, less cost of opera­
tion, this money to be used by the muni­
cipalities for improving roads.

I think by adopting a method such as 
outlined above, every country merchant 
should be able to compete on the 10 per 
cent, basis, with wholesale or mail order

A GENERAL meeting of the execu­
tive of the Retail Merchants’ As­
sociation of Canada, Manitoba 
branch, was held in Brandon last week, 

at which it was decided to go ahead with 
the convention for this year, the offi­
cers deciding it would be advisable to 
hold the convention in Brandon. The 
dates set, and which, unless something 
unforeseen develops, will stand are 
Tuesday, Wednesday and Thursday. 
June 17, 18 and 19, for what will be the 
5th annual convention.

The Brandon branch of the associa­
tion is very keen on the convention, and 
along with the executive have enlisted 
the aid of Mr. McDermid, mayor of 
Brandon; Mr. Rankin, president of the 
Board of Trade; Mr. Hobson, president 
of the Kiwanis Club, and several other 
influential citizens. The work to be 
done in connection with the holding of 
the convention was outlined by J. H. 
Curie, Manitoba secretary.

The first annual convention was held 
in 1915 at Winnipeg, and succeeding 
conventions having been held at the 
same city, it was felt a change to Bran­
don could be made the centre for this 
year’s activities to advantage.

A real live program is already under 
contemplation, the executive planning 
on bringing in two or three large re­
tailers from the South who have made 
a big success of their own business to 
outline some of the methods they em­
ployed. H. E. Hart, Long Prairie, Minn., 
who carries on a general merchandis­
ing business, is one of those expected. 
Mr. Hart was one of the principal 
speakers at a Business Builders’ confer­
ence held in Chicago in January, 1918, 
and his address was very favorably com­
mented upon. Although in a town of 
only 1,500 people, Mr. Hart does a busi­
ness which compares favorably, in fact 
exceeds, many city enterprises. Other 
speakers it is hoped to get are H. E. 
Clark, hardware merchant, Lakefield, 
Minn.; F. T. Mann, general store mer­
chant, Devil’s Lake, N.D., president of 
the North Dakota Retail Merchants’ As­
sociation, and Alex. Carr, Jamestown, 
N.D.. Mr. Carr is a Chautauqua man, 
connected with the movement known as 
Community Development, and is rated 
as one of the best authorities on dealing 
with the mail order business.

In connection with the addresses to 
be given by these men it is proposed to 
have Manitoba merchants lead in a dis­
cussion of the various points brought
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house. And in respect to goods that were 
sold by these places, the country mer­
chant and also the community would 
benefit by having more money to spend 
on the roads.

I would like to hear what other mer­
chants think of this plan, or if anyone 
could suggest anything better.

A COUNTRY MERCHANT.

E. BOLTON
Proprietor of the r c.ry, Brandon. Man., 
who has been elected president of the Brandon 

Retail Merchants’ Association.

up with a view to getting greatest value 
for the local merchants.

In addition to these successful retail 
merchants, representatives of the manu­
facturers, wholesalers and commercial 
travellers are to be asked to cover their 
respective fields, while an open meeting, 
to which the farmers will be invited, is 
talked of.

A special effort to interest clerks is 
going to be made, an address on sales­
manship with a discussion following, at 
which actual sales experiences will be 
given, is another phase of the program 
being worked out. The Brandon repre­
sentatives are in favor of putting a 
little more life into the convention pro­
ceedings by introducing musical features.

It is expected the evening meetings 
will be of an open nature and present 
idea is to secure moving pictures of an 
instructive and interesting nature to 
lend further variation. Thursday night, 
a banquet to the guests by the City of 
Brandon seems to be the idea for the 
wind-up of the convention procedings.

At the meeting held last week to dis­
cuss the condition, E. Bolton, retail gro­
cer, was elected president of the Bran­
don branch of the association to replace 
J. M. Robinson, who had resigned. The 
Brandon officers of the association are;

Honorary president—R. J. Campbell 
(furniture).

President—E. Bolton (grocer).
1st vice-president—Alderman J. B.
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Curran (hardware) with Brandon Hard­
ware.

2nd vice-president—A. B. Knowlton 
(boots and shoes).

Treasurer—W. E. Crawford (jeweler). 
Secretary—John Popkin (hardware) 

with Johnson Hardware Co.

RETAIL MERCHANTS PROPOSED 
TRIP TO COAST

Matter Broached at Meeting of Dominion 
Board at Ottawa Recently

It was originally intended to hold the 
fourteenth ennual convention of the Do­
minion Board in the city of Vancouver, 
B.C. It was found that it was impossible 
to do so. and it had, therefore, to be held 
in the city of Ottawa.

At that meeting, which has just closed, 
is was the unanimous decision of every 
member present that we should hold a 
monster Retail Merchants’ excursion, 
starting at the Atlantic coast and run­
ning straight through to the Pacific 
coast. Their idea is to charter a through 
train or trains, and stop at all the 
leading cities and towns between the 
East and West long enough to pay them 
a visit, and be driven around. In cer­
tain points meetings of the Retail Mer­
chants could be held, and be addresseil 
by the officers of the association.

When they arrive in British Columbia, 
the chief points would also be visited 
and meetings could be held there so as 
to help the executive to increase their 
membership.

It is the intention to arrange for 
sleeping and meal accommodation on 
the train, over the whole route, so that 
every excursionist would be made com­
fortable from the point from which he 
starts to the time of his return.

BILL FOR QUALITY GRADING OF 
CREAM INTRODUCED 

Minister of Agriculture for Ontario In­
troduces Bill to Make Cream 

Grading Obligatory 
Hon. George S. Henry, Minister of 

Agriculture, introduced a bill in the 
Legislature yesterday, to provide for the 
sale of cream on the basis of butter-fat 
content. Some months ago a deputa­
tion waited on the Minister and pointed 
out the difficulties under the existing 
system, and the measure brought down 
yesterday was the result. It provides 
that where cream is purchased for ship­
ment or manufacture it shall 
be paid for according to the butter-fat 
contents, which must be tested under 
the rules passed by the Department of 
Agriculture. Power is taken under the 
bill to permit the department to make 
the necessary regulations.

The bill provides that samoles of 
cream must be tested in an officially 
stamped bottle, which shall weigh nine 
or eighteen grams. The person making 
the test must keep the sample for two 
weeks at least to permit of another test 
being taken, in case the fairness of the 
test is questioned. For non-compliance 
with the act penalties are provided rang­
ing from $10 to $50.

Big Manitoba Convention Planned
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CURRENT NEWS OF THE WEEK \
Canadian Grocer Will Appreciate Items of News from Readers for This Page

Quebec
Alfred Tessier, grocer and butcher, 

Montreal, has sold to Mr. Forgal.
J. B. Paradis & Fils, general merT 

chants, Stanstead, have dissolved part­
nership.

Archie Bates, of the Poultry Depart­
ment, Gunn, Langlois & Co., Ltd., Mon­
treal, has left for Knowlton, Que.

Harper J. Gray, manager of Gunn. 
Langlois & Co., Ltd., Montreal, was in 
Toronto last week, visiting Gunns Lim­
ited.

For some time past, general business 
conditions as applying to Quebec City 
are reported very satisfactory. These 
conditions, it is hoped, will continue.

Mr. Dupont, with Montet & Dupont, 
wholesale packers, Lyons, France, was 
in Montreal early this week. Mr. Du­
pont was here on a buying trip for his 
firm, who are at 28 Rue Fenelon, Lyons.

W. H. Halford, managing director 
for Canada, Ont., of the Meiji Trading 
Co., Ltd., returned from the head office in 
New York, where he spent part of last 
week.

Quebec grocers are anticipating i/ 
good boat trade this year. With an 
early navigation probable, and with gen­
eral activity on the St. Lawrence, a good 
season is anticipated.

G. Hartman, a former employee of 
the Oxford Provision Co., Montreal, ar­
rived home on Thursday last from the 
front. Mr. Hartman was with the 9th 
Battalion Engineers, and has been away 
from Montreal since 1917. The staff of 
the Oxford Provision Co. were glad to 
welcome him back.

Although maple syrup prices are 
much higher than those obtaining a year 
ago, it is apparent that Quebec grocers 
ran sell a large quantity if the same is 
available. One large grocer stated to 
CANADIAN GROCER last week prices 
were 40c to 60c per gallon above the 
opening nrices of last year. Some have 
developed a big sale in the quart con­
tainers, the same shape and size as 
milk bottles.

William G. Scovil, formerly of Oak 
Hall, and Howard Ryan, of Studholm, 
have established a general business at 
Hampton, N.B., under the name of Sco­
vil & Ryan. They have taken the premi­
ses formerly ocupied by T. G. Barnes & 
Son. The new firm took over the stand 
on March 1st, and have since then been 
renovating and opening goods, and thëv 
will carry a stock of flour and feed, 
groceries, dry goods, boots and shoes, 
crockery, etc. They will act as agents 
for the Dominion Express Co.

The Paquet Company, Limited, has 
had a very unique and interesting dis­
play on the floor of their grocery de­
partment. This is in the nature of a 
guessing contest, a tree of roses being

placed in the centre of a small enclosure 
in which little pen a dozen rabbits are 
cheerfully running about. The contest, 
briefly, permits children to make a guess 
as to the number of roses on the tree. 
The four guessing nearest the correct 
number will receive a rabbit each, free, 
on Easter Monday.

Ontario
G. S. Madill, Toronto, has sold out.
Thos. Ashton, Toronto, has sold out.
Homer Hind, grocer, Waterloo, is

dead.
Jas. McKerroll, grocer, Orillia, has 

sold out.
W. L. Hall, grocer, Toronto, has sold 

to J. H. Pearson.
Wm. Leith, grocer, Toronto, is dis­

continuing business.
Norman Walker, grocer and butcher. 

Toronto, has sold out.
Martha McMullen, grocer, London, 

has closed her business.
Mrs. J. Manor, grocer, Ottawa, has 

been succeeded by J. P. Kealey.
L. J. Lacey, grocer, flour and feed, 

Bracebridge, has sold out.
E. T. Merner, general merchant, Bay- 

field, has sold to M. C. Reid.
Henry Rose, general merchant, Çoples- 

ton, has sold to Holmes & Cameron.
James Bradley, grocer, Ottawa, has 

been succeeded by Bradley & Moeser.
C. Goulet & Son, grocers, Ottawa, 

have been succeeded by V. Leclaire.
A. .T. Lyddiatt, general merchant. 

Walton, Ont., has sold to Richard Pratt.
Rae W. Hawthorne has recently been 

appointed manager of the Bradley & 
Son Store. Niagara Falls.

J. L. Linders, of Linders Co., Ltd., 
Brampton, left recently for a tour of 
England, Scotland, France and Belgium.

H. P. Eckardt, of H. P. Eckardt & 
Co., wholesale grocers, Toronto, left last 
Saturday for Florida, to join his family, 
who have been spending some weeks 
there.

Forcing the rear door of one of the 
Loblaw Limited grocery stores, at 1221 
West Bloor Street, Toronto, burglars 
recently entered the .premises and got 
away with $250 in cash. An examina­
tion showed that the cash register had 
been opened.

Homer A. Hind, who for the past year 
has conducted a grocery business at the 
comer of Union and May Streets, Water­
loo, Ont., died recently after an opera­
tion. Mr. Hind was in his 35th year.

A. E. Ware, who has been with his 
father in the management of the Star 
Grocery. Huntsville, Ont., since it was 
established, now several years ago. has 
purchased the stock and good will of 
J. J. Bailey, and takes charge on April 
1st. Mr. Bailey retires owing to con­
tinued ill-health.

Wee tern
W. B. Cort, grocer, Dauphin, Man., 

is selling out.
The Abbey Trading Co., Abbey, Sask., 

have dissolved partnership.
B. Bruser, general, merchant, Lanigan, 

Sask., has sold out.
Oscar Venaas has opened a general 

store at Hughenden, Alta.
Vosburg & Son, general merchants, 

Tate, Sask., have sold out.
P. Rolack, general merchant. 

Buckanan. Sask., has sold out.
John Reid, general merchant, May- 

mont, Sask., has sold out.
The Regina Co-operative Groceries, 

Birch Hills, Sask., have sold out.
W. Gilliland, general merchant, Car­

diff. Alta., has suffered loss by fire.
A. E. Parkes, general merchant, 

Bridgeford, Sask., has sold out.
E. G. Bushring, general merchant, 

Brock, has sold to Mr. Archibald.
A. Hornstein, general merchant. Ha- 

warden, has been succeeded by F. Chen- 
owith.

W. H. Ratee, general merchant, 
Brownlee, Sask., has sold to Moore & 
McKinley.

J. P. Klein, and Fannie Mascovitch, 
general merchants, Truax, Sask., have 
been succeeded by the Truax Supply Co.

Harold Crone, of the McLean Grocery. 
Moose Jaw, is back at his post again 
after an attack of flu.

GOVERNMENT MUST HELP SAVE 
MILLING INDUSTRY 

At Present Time U. S. Millers Have 
More Than Doubled Their Propor­

tion of Export Shipments and 
are Gaining Control of 

European Markets
Ottawa. April 9.—A delegation from 

the Canadian Millers is meeting the Gov­
ernment to-day to urge serious position 
of milling industry at the present time, 
and to demand that something be done 
towards opening an export market. The 
millers claim that ninety per cent, of 
mills are idle, while the United States 
r.re getting command of European mar­
kets. In her normal export the United 
States compares with Canada as two 
barrels to one. At the present time the 
ratio is four to one. The Government 
will be asked to expedite shipping facili­
ties and keep open markets.

BOOTH FISHERIES AGENTS 
In the advertisement of Booth Fish­

eries of Canada Ltd., which appeared in 
our issue of March 28, the name of one 
or the agents of this company was in­
advertently omitted. This is C. Morris 
& Co.. Toronto. J. W. Gorham Co., who 
are their agents in Halifax. N.S., were 
incorrectly given as being their agents in 
Toronto.
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GROCER CONVICTED FOR FAILURE 
TO KEEP BOOKS

Charged under section 417 of the Crim­
inal Code with failure to keep books of 
account, Henry Goldberg was convicted 
before Judge Coatsworth, and fined the 
sum of $50.00. Restitution was made 
to the assignee for the benefit of credi­
tors to the extent of $350.00.

Goldberg conducted a grocery store 
on Yonge Street, Toronto, for about 12 
months, under the name of Gordon. In 
November, 1918, he made an assign­
ment to A. S. Crighton, manager of the 
Canadian Credit Men’s Association. 
Limited. The statement showed assets 
of $1,469.83 and liabilities of $3,046.83, 
leaving a deficit of $1,577.00. There 
were no books of account or any records 
which would explain the transaction of 
the business. Upon examination, it was 
found to be quite impossible to obtain a 
satisfactory explanation from the debt­
or of the dis-repancy, -rid it developed 
the creditors’ accounts had invariab­
ly been paid promptly up to within three 
or four months of the failure. Prose­
cution was therefore instituted by the 
Prosecution Committee of the Canadian 
Credit Men’s Association, Limited, with 
the above mentioned result.

REORGANIZE PERTH R. M. A.
At a gathering of retail merchants in 

the Council Chamber Thursday evening, 
the Perth Branch of the Retail Mer­
chants’ Association was re-organized. 
Henry Watters, president of the East­
ern Ontario and Ottawa District Board, 
and J. C. Campbell, secretary of this 
section of the Association, were present, 
as was the district organizer, Charles 
Beal.

TVie following are the newly-elected 
officers:

President—J. T. Conway.
1st Vice-Pres.—H. M. Shaw.
2nd Vice-Pres.—N. B. Nicoll.
Secretary—T. C. Spence.
Treasurer—Jas. Meighen.

SUFFERS LOSS BY FIRE 
The Imperial Extract Co., 24 Matilda 

St., Toronto, suffered loss to their stor­
age building through fire early in the 
week. This storage warehouse was sep­
arate from the main factory, the damage 
being largely to the upper storey of the 
building and contents, which consisted 
very largely of packing cases, cardboard 
boxes, etc. The amount of the loss will 
run up pretty close to $5,000.

The operations of the company will in 
no way be stopped on account of the 
fire, the manufacturing end being un­
touched, and business will proceed with­
out any interruption.

TRAVELLERS WANT THANKSGIV­
ING DAY IN NOVEMBER 

A deputation representing the Com­
mercial Travellers’ Association of Can­
ada went to Ottawa recently to urge 
the Government to make the second 
Monday in November Thanksgiving Day.

CANADIAN GROCER

W. L. MACKENZIE CO. ENLARGES 
SALES STAFF

Winnipeg Firm Appoints D. D. Ferguson 
Sales Manager, and Adds a Num­

ber of Salesmen to Staff
A number of salesmen have recently 

been engaged hy W. L. Mackenzie & Co., 
Ltd., Winnipeg, to call on the retail trade 
in the interests of William Clark, Ltd., 
Montreal, and W. C. McDonald, Regd., 
both of which firms are represented in 
the West by W. L. Mackenzie & Co., 
Ltd. While Mackenzies have done con­
siderable retail work before, from now 
on they will pay more attention to this 
branch of the business, and for that pur­
pose wil| employ a l^rge staff of sales­
men who will do nothing else but call on 
retail grocers and general stores.

To handle this end of the work, they 
have appointed D. D. Ferguson as sales 
manager, with headquarters at Winni- 
' eg. Mr. Ferguson has been with W. L. 
Mackenzie & Co. for the last five years, 
first at Regina as manager, and later at 
Edmonton. He left Edmonton about 
eighteen months ago in order to under­
take work at the head office. Prior to 
coming here with Mackenzies, he was at

D. D. FERGUSON
Recently appointed sales manager for the W. !.. 

MacKenzie Co., Winnipeg.

the Moose Jaw branch of the Codville 
Co. Ltd., being with that firm six years. 
Prior to that he was for seven years 
with the Jobin Marrin Co. Ltd., with 
which company he acquired his first ex­
perience on the road.

The new retail salesmen are as fol­
lows: E. J. Smith, Calgary; David Reid, 
Edmonton: William Clough, Regina; W. 
Raphael, Saskatoon; and W. J. Bates, at 
Winnipeg. Mr. Reid is well known to 
the trade around Edmonton, having been 
connected with the Western Grocers 
Ltd., in that city as a salesman. He 
was for some time with Jobin Marrin 
Ltd. Mr. Smith comes from Detroit. 
Mr. Clough has travelled in Southern 
Saskatchewan for W. L. Mackenzie & 
Co. during the past year. Mr. Raphael 
is acquainted with the trade especially 
around Saskatoon, where he worked for
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W. L. Mackenzie & Co., prior to going 
to the front. Mr. Bates has been a tra­
veller in the West for some time. He 
was for a time with Macdonald-Craw- 
ford Ltd., North Battleford, as well as 
with P. Burns & Co., Calgary.

WHOLESALE GROCERY FIRM FOR 
PORT HOPE, ONT.

Mr. J. H. Stephens, after ten years in 
the grocery business, has decided to 
make a change, and in partnership with 
Howard Reeve is inaugurating a whole­
sale grocery business, under the name of 
Stephens & Reeve. For many years past 
Mr. Stephens has been engaged in' the 
retail busines in Port Hope, Ont., and 
the old stand will be retained and re­
modelled to meet the changed nee-ts of 
the business. The firm will handle bis­
cuits, ice cream cones, fountain syrups, 
fruits, creamery butter, margarine, 
paper bags and twine. The district 
served will be from Whitby to Belleville 
and north to Lindsay, and all shipments 
between Bowmanville and Brighton and 
north to Bancroft will be made by auto 
truck.

Mr. Stephens is well and favorably 
known in the trade, and has many 
friends who will wish him well. Mr. 
Reeve was at the front for three years 
and has been twice wounded. Mr. Steph­
ens is a veteran of the South African" 
war.

PHOTOGRAPH CONTEST 
Smalls Limited, Montreal, are giv­

ing prizes for the best photographs of 
sugar camp scenes in the Eastern Town­
ships, taken this year. The contest be­
gins 1st of April and ends the 1st of 
May.

WINDSOR. ONT.. WHOLESALE GRO­
CERY GUTTED BY FIRE

Fire, believed to be due to spontane­
ous combustion, badly gutted the four- 
story brick building of J. F. Smyth & 
Co., wholesale grocers, at the comer of 
Church and Chatham Streets, Windsor, 
Ontario, on April 6, doing damage esti­
mated at $60,000 to the stock and 
$10,000 to the building.

New Goods 
Department

NEW CADDY SIZES 
W. C. Macdonald Reg'd, tobacco man­

ufacturers, Montreal, have made an im­
portant change in the size of their cad­
dies. They state that after present 
manufactured stocks have been exhaust­
ed all their brands except “Twist” will 
be put up in ten pound caddies. In the 
past they have l>een put up in caddies 
ranging from 19 pounds upwards. They 
believe the smaller caddies will be an 
advantage to retailers in handling and 
that it will not be necessary to carry 
such a large stock.
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THE MARKETS

THE Government has again come into the 
market for flour on the eve of a meeting 
. between the millers and Cabinet ministers 

with reference to the milling situation. The 
orders to be placed, however, are comparatively 
small, and millers want something definite from 
the Government as to what they can expect in 
the way of future business.

To say the least, the present situation is de­
cidedly unsatisfactory. There seems some hope 
of an improvement in the general outlook, as 
word comes through that the United States ex­
portable surplus of wheat has narrowed to a 
very small compass. However, it would seem 
that Dominion Government officials have not 
been keen sellers of the Canadian product when 
the Canadian mills must sit back and wait until 
another country has absorbed all the business 
it can handle.

Mill feeds are very scarce, and mills are over­
sold, the lack of business for flour limiting the 
operations of the millers, with a consequent 
effect on the feeds.
MftNTPF AI—Readjustments have beenMftNTIH? AI—Readjustments have been
AfAViV au _ _made in one quarter for corn
flakes and shredded wheat, and the quotations 
made by a big jobber are higher in each case. 
Broken caustic has advanced in price, and a 
few readjustments of-small nature are made in 
some lines of canned goods. For these there is 
a fair domestic demand and a good export sale 
if shipping can be secured. It is further stated 
that from 20,000 to 30,000 cases of canned 
tomatoes are about to be shipped from this city 
to Europe. Rice is steadily firm, and tapioca 
unchanged. Coffees are firm and some talk of 
another advance being put through almost im­
mediately. Prunes and dried fruits are steadily 
firm. Corn syrup is firm, but the market has 
not changed, although corn prices steadily ad­
vance. It is stated that molasses is higher on 
new crop, importers asking the jobber around 
21/âc above present prices, it is understood. 
Cocoa prices are down 2c per lb. in bulk lots, 
while cocoa butter is up. Oats and barley are

AT A GLANCE
up again, and some vegetables, such as onions 
and cabbage, are higher. Potatoes are expected 
to rule somewhat easier.
TORONTO—^ better feeling is noticeable in

respect to canned vegetables, 
after a period during which price cutting has 
been general. There are still some fairly low 
prices going in a few quarters, but the position 
of the market is much improved, due in a 
measure to the substantial export business 
which has been done and present indications . 
that surplus stocks are becoming considerably 
reduced.

Opening prices have been named on aspara­
gus tips, and these show an advance over those 
of last year, with reports stating that pack will 
be considerably smaller than output of 1918. 
Canned lobsters are scarce and high in price, 
and canned peaches are said to be hard to 
secure.

Cornmeal has moved up 50c this week, the 
continued strength of the grain markets influ­
encing this move ; other cereals are unchanged. 
Indications seem to point to higher prices on 
maple syrup this season. Macaroni, spaghetti 
and vermicelli are quoted at lower prices. 
Other lines show comparatively little change.

WINNIPEG -There has been a sharp ad­
vance in evaporated apples of 

recent date, the buying price now equalizing the 
former selling price. Prunes also are very firm. 
Jams are also holding very firm, with every 
probability that the new pack will sell at higher 
figures. Rice of good grade is becoming scarce, 
and there has been a higher tendency, though 
poorer grades are still selling at low figures. 
The consumption of beans is increasing, and 
there is an increasingly firm feeling developing 
in regard to them.

Currants, on the other hand, show an easier 
tendency, and the new crop offerings are ex­
pected to open at prices lower than last year. 
Brooms, too, are slightly lower, though this con­
dition prevails more in the poorer than the bet­
ter grades.
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QUEBEC MARKETS

MONTREAL, April 9.—“There is a good, healthy and 
constant amount of business every day.” In these terms 
a large jobber expressed his view of market movement, 

and this is taken to indicate pretty well the situation here. 
Naturally the trade is buying what they can use inside a 
reasonably short period. Prices are firm on most lines; some 
commodities are becoming scarcer, and there are fewer 
changes of price than usual.

Corn Flakes and
Wheat Go Higher

PACKAGE GOODS.—Indications are 
that corn flakes and shredded wheat are 
on a firmer basis. One jobber has ef­
fected a change in the nature of an ad­
vance on his former prices. Krinkle 
com flakes he has advanced from $3.50 
to $3.75 per case, and shredded wheat 
$3.50 to $4 per case.

Broken Caustic

shipped out. Canned vegetables are in 
fair demand here and from the country 
but there is also a continued enquiry 
from abroad. One of the important 
factors expressed this week to CANA­
DIAN GROCER is that of the Govern­
ment requirements for ocean space be­
ing very large. It is said that these de­
mands call for 70 per cent, of the avail­
able shipping, leaving 30 per cent, of 
space for trade needs. Under this plan 
it is obvious that space can only be se­
cured in a limited way.

It is now stated that orders are in
Has Advanced

Montreal ------- —
CAUSTIC.—An advance has been 

made in the price of broken caustic. 
This, in drums, is now selling at $7.75 
per drum of 100 pounds, the former price 
being $7.50.

Sugar Has a Firm
and Steady Undertone

Montreal. ....
SUGAR.—Consumption of sugar is 

fair, but refiners could readily take care 
of a much larger business. The trade 
is buying sparingly and only as required. 
At the same time there is every evidence 
that prices will be maintained, and little 
likelihood is expressed of any revision 
of price being effected here. Two of the 
big governing factors—fixed price for 
raws and high freight costs—combine, 
with high labor, to make a firm and 
steady undertone.
Atlantic Sugar Company, extra granulated

sugars. 100 lba.................................................. 0 06
Acadia Sugar Refinery, extra granulated 9 90
St. Lawrence Sugar Refinery ...................... 9 90
Canada Sugar Reflnery ................................. 9 90
Dominion Sugar Co., Ltd., crystal granu­

lated ................................................................. - IN
Icing, barrel» ........................................... 19 10- 19 *0
Icing (86-lb. boxes) ................................. 19 09- 19 70
Icing (69-lb. boxes) ..................................  19 «6- 19 80

Do., 1-lb. ................................................. - 11 96
Yellow. No. 1..............................................  9 76- 9 66
Yellow. No. 2 (Golden) ..................... 9 «6- 9 66
Yellow. No. 8 ...........................................  9 16- 9 «6
Powdered, barrels .....................................  19 00- 19 Î0
Powdered, 69» .............................................. 19 16- 10 60
Powdered. 26» .............................................. 19 90- 10 00
Cube» and Dice (east tee), 100-lb. bxa 10 66- 19 46

Do.. 60-lb. boxe» ..................................... 10 66- 10 76
Do.. 26-lb. bexee ................................  16 86- 10 96
Do.. 1-lb. pack........................................... 11 96- 11 06

Parla lumpe, barrel» ..................................... - 14 66
Pari» lumps (109 Ihe.) ................................. - 14 66
Pari» lumpe (09-Ib. boxe») ...................... - 14 76
Parle lumpe (96-lb. boxes) ...................... - IS 96
Parie lumpe (carton», 6-lb.) ...................... - 11 T9

Do., (cartons, 1-lb.) .................................. - 11 96
Crystal diamond», barrels ............................. - 16 66
Crystal diamonds (boxes 190 Ibe.).. - 14 46
Crystal diamonds (59-lb. boxes).... - 14 76
Cee-t-l "fidl (16-lb boxes) .... - 10 95

Small Space For
Canned Goods Export

Msn treat ■■■ ■—
CANNED GOODS.—Canned fruits, ac­

cording to packers, are pretty well pick­
ed up in this market and many have been

I .. i tor 2U.OOO to 30,000 cases of toma­
toes, and these, it is understood, will be 
shipped within the next few weeks. With 
ocean rates advanced another 60c, an in­
crease of 50 per cent, over the former 
price is registered.

A few readjustments of price have 
been made this week.
Canned Fish— 
Salmon—

•'Clover Leaf." )4-lb. flats......... 2 45 2 80
Sovereign, 1-lb. flats.................... 4 82)4

Do.. %-tt>. fists .......................... 2 80
1 lb. tails, cases 4 dot., per doe. 4 60 4 80
^ flats, cases 8 doe., per doe... 1 60 2 00

Chums, 1-lb. tails ........................... 2 06 2 17%
Do., )4», flat................................... 1 17)4 1 25

Plnka. 1-lb. fiat ............................... 1 16
Pink», 1-lb. tall, ............................... 2 60 2 76
Pale. 14-lb., dox. ............................... 1 87%
Pale, 1 lb., doe...................................... 2 37%
Pink», )4-Ib., dox................................. 1 62%
Cohoes, 1-Ib. tails ............................... 8 76
Cohoes, 1-lb. flats ............................. 2 IS
Coho*. )4 lba., flat ........................ 1 75
Herrings, kippers, ds. (4 de. ca*e> 2 25
Herrings (tomato sauce), doe. .. 2 25 2 60
Baddies (lunch) ()4-!b.) ............... 1 00
Red Springs. 1-lb. tails .................... 4 00 4 60
Red Springs, Vfc lb............................ 2 46
White Springs (le) ........................ 2 10
Salmon, Gaspe, Niobe Brand

(case of 4 doe.), per dos. ... 2 26
Labrador ealmon, 1-lb. flat ___ 8 60
Pilchards, 1-lb. tails ........................ i 90 1 99
Whale Steak. 1-Ib. flat.................... 1 00
Canadian sardines (case) ........... 6 76 7 00
Norwegian sardines, per caae of

100 ()4») ........................................ 21 00 20 00
Lobsters, ^4-Ib., dos............................ 2 25

Do., %-lb. tins, dos...................... 8 60 8 75
Do.. 1-lb. talle ............................... 6 90 7 00
Do.. H-lb.. dos. ........................... 6 00
Do.. 1-lb. flats ............................... 7 00

Sardine» (Amer. Norweg*a style) 14 60
Sardines (gen. Norwegian) .... 22 00
Sardine»— Canadian brand» (aa

to quality), case ........................... 7 00 10 60
,ardines. French ............................... 82 00
Scallops. 1-Ib., dos............................... 8 26
Scotch Snack. No. 1. ds.. Montreal 2 60

Do., Eastern trade .................... 2 66
Do.. Winnipeg and Western... 2 86

Scotch Snack, No. 9. dox................. 4 60
Shrimps. No. 1 ................................ 2 26 2 50
Crabs. No. 1 (cs 4 dos.) ............. 6 76

Clame (river) (1 lb.), dos............. 1 90
Cannai Vegetables—

Asparagus (Amer.) mammoth
4 Ou

Beane. Golden Wax..................... 1 95 1 97H
Rea*ns. Refugee ...........................
Beets, new sliced. 2-R»................ 1 40 1 42 u,
Com (2s) ........................................ 2 06 2 86
Carrots (sliced). 2»...................... 1 46 1 76
Com (2)4») .................................... 2 46
Corn (on eob), gallon» .... .. 7 60
Solnech. 8s .................................... 8 00
Spinach, California 2tys ........... 8 16

Do. (wine gala.) ...................... 10 00
Tomato*. 1« ................................. 1 96 1 09

Toma torn. 2s ................................................. 1 66
Tomatoes, 2)4» ........  1 76 1 89
Tomatoee, 8s ..............  1 86 1 *9
Tomato*, gallons ........................ 6 00 7 02)4
Peas, standard»............................... 1 86 1 47)4
Peas, early June ........................ 1 67)4 l 64
Peas, extra fine, 2»...................  1 80 1 86

Do., fancy, 10 os. ..................................... 1 67)4
Potato*, Can. sweet. 2)4-lb Una ........................

Do., I-lb. tins................................................ 2 76
OHv* (In bis, 49 wine gal».), gal.............  1 86
Speeialtks Per gal.
Olive oil (pure), 1 gal. tins.................... 7 60

Do.. )4 gal. tins......................................... 8 00
Do.. 6 gal. tins .......................................... 7 00

Tomato Paste. 100 tins (case).................. 82 00
Do., 800 tins (ease) ............................... 88 00
Do., 12-10 lbs................................................. 80 00

Salad oil (bbla. 60 rala.), gal..................... 2 60
Olives, Queen, gal............................................. 1 46
Canned Fruits, Heavy Syrup—

Apples, 2)4», dox......................................... 1 66
Do., 8s. dox............................................... 1 75
Do., gallons, dox...................................... 4 75

Blueberries, 2s .......................................... 1 90
Currants, black, 2», dox............................ 4 00

Do., gallons, dox....................................... 18 00
Cherries, red, pitted, dox...........  2 90 8 20
Gooseberries, 2». dox................................. 8 00

Do.. 2s (pell») ........................ 2 77)4 2 80
Peaches, 20 ox., dox................................... 2 60

Do., No. 2 ................................... 2 76 8 00
Do.. 2)4 ........................................ 8 26 8 76

Pears. 2s ...................  2 60 2 66
Do., 2)4» ................................................... 8 26
Do., 2» (light syrup) .......................... 1 90

Pineapples (grated abd »l!eed),
2s ...................................................................... 8 60

Do., 2%».................................................... 4 60
Plums - Lombard ..................1 90 2 00 2 10
Gag*. Green. 2» ..................................... 2 40

Do. (light syrup, 2» ............................ 2 00
Raspberries, 2s ............................ 4 00 4 10

Do., 2)4» ................................................. 2 60
Strawberry. 2s ............................... 8 92)4 4 00

Beans and Peas
Are Unchanged

Montreal ---------
BEANS AND PEAS.—The market is 

without feature this week and no changes 
have been made in a quotable way. The 
movement is not heavy and of course the 
season when supplies are used in a big 
way in the camps, is fast coming to a 
close.
Beans—

Canadian, hand-picked, bush. .. 4 20 4 60
British Columbia ........................ 4 60 6 00
Brown Beans ................................. 3 60 4 00
Japanese .......................................... 4 60
Yellow Eyes ........... .................... 6 60
Lima, per lb.................................... 0 10 0 14
Kidney beans ................................. 6 00 6 60

Peas, white soup, per bushel . . . * 00 8 60
Peas, split, new crop (98 lbs.).. 6 25
Peaa (blue) .......................................... 0 08 0 00
Barley (pot), per bag 98 lba. . 4 00
Barley, pearl, per bag 98 lbs. 5 00 6 50

Rices Are Steady;
Markets May Hold

Montreal ---------
RICES, TAPIOCA.—It is stated that 

the amount of rice in producing centres 
of Japan is very small and quite inade­
quate for the needs of the population. 
India, it is said, is short, while Siam has 
some for export. In view of the fact 
that r.ew crops will not be available be- 
fora next December, some anticipate the 
market to rule very firmly. In fact 
others 1 iok for advances to come in time.
les Drips—Japan (per 109 Ibe.)
Carolina.......................................... ..
Slam, No. t..........................................
Ji«im (fanev) .............................. ..
Rangoon "B" ......................................
Rangoon CC .........................................
Mandarin ....................................... ..
Pakllng ..................................................
Tapioca, per T>. (seed) ................
Tapioca (pearl) .........................
Tapioca (flake) . ..............................

11 86
18 00 13 50

8 60 e oo
1# so n ee

8 60
8 10

10 09
8 00 8 71

0 11)
0 111
e ii

Nut Prices Held
In Fair Demand

NUTS.—While the movement is not



April 11, 1818 33CANADIAN GROCER

above normal there is always a fair sale 
for various grades and kinds, and the 
market is steadily firm on most lines. 
Peanuts are in active demand and there 
is :.n inclination to firmness for these.

Almond*, per lb................. ............ « 26 0 28
Almond* («helled) .......................... 0 6» 0 68
Aimond* Ijordan) ......................................... • 16
Brssil nut* (new) ........................... 0 22 0 28
Hremil ituu (med.) .......................... • IS 6 11
Filbert* (Sicily), per lb.............................. 0 25
Filbert*. Barcelona   ...................... 0 21 0 24
Hickory nuts (large and *■*11).

lb............................................................. 0 10 0U
P-enuta I roe*ted)—

Extra large ..................   0 19 0 20
Large ................................................. 0 18 0 17
Medium ............................................ 0 1214 0 14

Shelled, No. 1 Speni.h ........... 0 16ft 0 IS
Salted Spaniah, per 11 ........... 0 21 0 22
Shelled. No. 1 Virginia ............. 0 IS 0 IS*

Do.. No. 2.................................................... 0 14
Peanut* (ealtod)—

Fancy whole*, per lb................................ 0 88
Fancy *ptlt*. per lb..................................... 0 86

Peean* (new Jumbo), per lb. . 0 28 0 82
Pecan*, large. No. 2, poliehed . 0 28 0 82
Pecan*. New Orlean*. No. 2 ... 0 11 0 14
Pecan* "paper «hell," extra large

Jumbo.............................................................. 0 80
Walnut* (Grenoble) ............... 0 29 0 16
Walnut* (new Naplae) ............... 0 18 0 18
Walnut* (ihelled) ........................... 0 72% 0 80
Walnut. (Spaniah) ........................ 0 10 0 11
Note—Jobber* «ometimes make an added charge 

to- above price* for broken let*.

Prunes May Firm;
No Declines Here

Montreal ---------
DRIED FRUITS.—Indications point 

to high prices for prunes, at least the 
tendencies upon the part of the bigger 
brokerage concerns in the growing cen­
tres indicates that bookings will not be 
taken on a low price basis. It is still 
early to make forecasts, but in the mat­
ter of spot stocks of all kinds of dried 
fruits there is a fully maintained price 
basis.
Apricot*—

Choice ............................................... 0 24 8 2R
Slab* .................................................. 0 22 0 23
Fancy ..........................  8 8#

Apple* (evaporated) ....................... 9 17 8 19
Peachee (fancy) ............................ 0 22 0 28

Faced ............................................................. 8 It
Choie* ................................................. 8 28 8 24
Extra choice .................................... 8 11 8 24
12 ox., per pkge............................... 8 18 8 II

Pear* ...................................................... 0 22% 0 24
Drained Peel* (old)—

Citron ......... ................................................... 8 46
Lemon...................... ...................................... 8 48
Oranee .............................................. 8 41 8 48

Drained Peel* ( new)—
Lemon ....................................  8 48 8 41
Orange .............................................. 8 42 8 41
Citron ................................................ 8 47 8 4*
Cut mixed (1-lb. carton*), do*. 4 18 4 18
In 16 1*. case................................................. 12 16
Cut. 16-». boxe* (IV) ............................... 8 4*

Rai* in*—
Bulk. 26-». boxe*, lb.................................... 8 17%
Malaga, table box of 12 lb*., 8-crown chuter.

81.76.
crown, 17.68: 8 crown chuter. 87.68-
Oal. eeedlee*. carton*. 16 o*... 8 14% 8 18%

Malaga Raleln*................................... ........................
Do . I er............................................................ IX
Muscatel*. loo*e. 8-crown, lb...................................
Do., 4 cr............................................................................
Muscatels, loo*e, 2-crown ...................................
Do., 1 er...........................................................................
Owfcr seeded. 11 ox................................ 8 18%
Fancy «ceded. 18 ox. pkge. ... 8 14 8 18
Choice «ceded. 18 ox. ok**. .. 8 1* 8 17
Seed lee*. 11 o*. pkge ................. 6 11% 8 12

Do.. 16 o*. pkge ........................ 0 14 8 14%
Do., bleached, 16 o*. (choice) ----- 8 15
Do., (fatoey) ..................................... 8 16%

86.68 : 4-crown elueter, 16.68-11.76: 1
Valencia*, «elected.................................... 8 11%
Vslenela*. 4-erown layer* ........................ 8 11%
Sultana* (bleached) 68-lb. beam 8 18% 8 18

Currants, old peek., 16 on. ........... 8 18 • *1
11 os ................................................. Ill 0 W
68-». boxe*, locee ..................................... 6 #
Carton*........................................................... • **
16 ob. pkg*. .......................................... 8 11 8 18.
Pkg. l u fie Pkga.)................ 2 88 I 88
Pkge. 1 os. (68 pkga.)................ 1 «8 4 H
Pkg* 8 os. (76 pkgs.)................. 1 18 6 88

»...........
18 IV Amelia.................................
11 os. .................................................
Do.. mow ............................................
Cel. currants (loose)..................
Cel. "Kurrants,” 16 os. pkga .

Dates, Excelsior, per case (IS-16s)
Do., Dromedary (SS-16 os.)...
Packages only. Excelsior .........
Packages only ..............................
Do., Dromedary .............................

Figs (layer), 10-Ib. boxes .........
Figs, white (70 4-ox. bxs).............

Do., (28 8-ox. bxs) ....................
Do., (12 10-ox. bxs) ....................

Figs (cooking), 60-lb. boxes, lb.

California (25-lb. boxes)—
30-408 ................................ .........................
40-60» ....................... .................... 0 19
60-60S.........................................................
60-70s .. ...................................................
80-90»......................... ................................
90-100» .......................................................

60-Ib. boxes, 80-90s .................................
90-100» .............................................. 0 18
70-80» ................................................ 0 16 ft
80-90» ................................................. 0 15%
90-100»   0 13%
100-120» ............................................ 0 10%
Oregon, 30-40»............................................
60-60» ............................................................
60-70» .............................................................
70-80» ..............................................................

8 1* 2-». tin*, 2 do*, to oa*e, eeae................ 4 66
8 IS 6-lb. Un*, 1 do*, to eaeo, eu................ 6 U
8 18 10-lb. tin*. % do*, to eue. eu. .... 6 86
8 81 20-lb. tine, % do*, in cue, cue ___ 6 H

» 18 8 22 2-gel. 26-lb. pell*, each ........................ 2 88
8 *8 8 II 5- 8*1. 38%-». polls, each....................

6- gal. 66-lb. pell*, each ........................
6 16

7 09 6 16
884 88-8 84 Whit* Cors Syru»—

8 28 2-H>. tins, 2 dox. in case, case .... 6 06
8 19 0 to 6-lb. tins, 1 dox. in case, case .... 6 46

8 22 10-lb. tins, % dox. in case, case .... 6 66
2 60 8 00 28-». tin,, % do*, to ease, eue ___ 6 28

6 40 Cane Syrup (Crystal) Diamond—
3 50 2-». tin*, 2 do*, in eue, per eue___ 7 00
2 20 Barrel*, per 108 ibe.................................... 9 76

.... 0 10 Half barrels, per 100 lbs........................
Glucose, 8-lb. can* (ease) ........................

19 00
4 1#

0 25 
0 24 
0 22 
0 20 
0 16 
0 14 
0 1«% 
0 14 
0 17 
0 16% 
0 14 
0 11 
0 23 
0 22 
0 18% 
0 17%

Barbadoes Molasses—
Puncheons ................
Barrels ........................
Half barrels...........

Prices for 
Island of Montreal

.................. 1 08........... 1 00
................ 1 08

Spice Business
Has Been Good

Montreal ---------
SPICES.—Even though the markets 

are somewhat unsettled and prices in­
clined to be shaded here and there on 
some lines, there is a good volume of 
trade.
Allspice............................................ 0 20 0 22
Cassia (pure) .................................... 0 85 0 40
Cinnamon—

Rolls ............................................................... 0 35
Pure ground .................................. 0 35 0 40

Cloves ................................................................. 0 65
Cream of tartar (French pure).. 0 75 0 80
American high teat ........................ 0 80 0 85
CHnger .. ......................................... .. OSS 040
dinger (Coehin or Jama Isa).................. 0 SO
Mace................................................ 0 80 1 00
Mixed spies ......................................... 0 SO 0 It
Nutmegs, whole............................ 0 50 0 66

Do., ground ..................................... 0 60 0 65
Pepper, black ................................... , 0 40 0 45
Pepper, white ..................................... 046 S6S
Pepper (Cayenne) .......................... 0 66 0 67
Pickling spiee ................................... • *6 0 S7
Paprika ................................................. • « • «
Turmeric ................................................ • 28 0 80
Tartaric acid, per lb. (crystals

or powdered) .............................................
Cardamon seed, per lb., bulk..................... * 00
Carraway, Dutch, nominal .... 0 80 0 00
Cinnamon. China, lb................................ •
Cinnamon, per lb........................................... •
Mustard seed, bulk..................... 0 64 0 40
Celery seed, bulk (nominal) ... 0 86 0 00
Shredded oceoanut. in palls . v.. 0 21 0 28
Pimento, whole................................   • 0 20 0 22

For spices packed in cartons add 8% cents a 
lb. and for spicee packed in tin containers add 
10 cents per th.

With Corn Up 49c;
Syru ps A re Firm

Montreal —-------
MOLASSES, SYRUPS. — With the 

price of corn 49c per bushel higher than 
it was two months ago, the position of 
con. svrupe can be readily understood 
as decidedly firm. And as com is soar­
ing in price every day it is not likely 
that the products thereof will register 
declines. There have h<w-n no advances 
yet and this may be attributed, probably, 
to the fact that stocks of lower-priced 
corn have held out. The molasse mar­
ket is on the quiet side and prices are 
unchanged. It is stated that some im­
porters are asking 2%c more for new 
crop, and the tendencies are quite firm.
Com Syrup-

Barrel*. about 780 lb*........................... • •*%
««If kble.......................................................... •
Keg*................................................................. • ”14

Syrup Comes in
But Not Freely

Montreal _____
HONEY, MAPLE PRODUCTS.—There 

is still a fair amount of business passing 
for honey, and the market is maintained. 
With regard to maple syrup it is not 
definitely known, as yet, what the yield 
has been. Much interest will centre 
upon the weather conditions in the im­
mediate days ahead, and it is hoped that 
freezing nights and bright days will 
ensue. Prices are fairly high as yet, and 
grocers are now selling at prices some­
what higher than those obtaining at the 
opening of the 1918 season.
Maple Syrup—

13%-Ib. tins (each) .................. $2 00 $2 10
10-Ib. cans, 6 in case, per case............. 15 10
5-lb. cans, 12 in case, per ease.... 17 10
2%-Ib. cans. 24 in case, per case.........  18 60

Maple Sugar (nominal), small lota
Honey, Clover—

Comb (fancy) ............................
Comb (No. 1) ..........................
In tins, 60 Ibe.............................. ..
8*-!b palls .....................................
l*4b. palls ...................................
6-lb. pails.......................................

Honey—Buckwheat, tins or bbls..

0 26

0 SO
0 28 
0 20 
0 27 
0 28 
0 28 
0 22

Cocoa is Lower;
Coffee Unchanged

Montreal ---------
COCOA, COFFEE.—The market for 

cocoa is not so brisk and prices have been 
revised downward about 2c per pound. 
On the other hand cocoa butter is higher 
and is quoted at 47c per pound. This is 
due to an increased export demand. The 
coffee market is steady but unchanged, 
although one roaster states that it will 
advance in the immediate future.
Coffee, Roasted-

Bogota», lb....................................... 0 39 0 42
Jamaica, lb........................................ 0 33 0 36
Maracaibo, lb.................................... 0 35 0 37%
Mocha (type») ............................... 0 38 0 42
Mexican, lb........................................ 0 38 0 40
Rio, lb................................................. 0 31 0 33
Santos, Bourbon, lb....................... 0 36 0 38
Santos, lb.......................................... 0 36 0 37

Cocoa—
Bulk cocoa. 200-lb. bbls. (lb.).. 0 22
Do.. 100-lb. bbls. (lb.) ............. 0 23
Do., 50-lb. can» (lb.) ................... 0 24

Tea is Selling;
Prices Hold

Montreal ---------
TEA.—While few are inclined to buy 

in sneculative quantities, grocers and 
joobers are purchasing what tea they 
require from week-to week. Some acti­
vity has been noted in the New York 
market and in a general way the under­
tone is firm and strong on best grades.

P*koe. Souriions*, per lb............. 0 45 8 47
Pakov. per »................................ 8 4» » 62
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Orange Pekoe* *............................. 0 61
Japan Tea*—

Choice .. ; :.................. ................ 0 66
Early Picking ................... ........... o 53

Java*—
Pekoes .........................................
Orange Pekoe* ....................
Broken Orange .‘ekoes ...
Small lota ............................. .

' Inferior grade* of broken tei ___ ___
■ jobber* on request at favorable prices.

0 68 0 66

6 66 0 TO
e 68 0 68

0 39 0 41
0 44 0 47
0 41 0 43

11 20
ly be had from

these did not materialize. Local domes­
tic demand is limited and mills are rather
marking time.

Wheat Flours
Straight or mixed cars. 60.000 

lb*, on track, per bbl., in (2)
jute bags. 98 lbs.......................................... 11 00

Per bl., in (2) cotton ba„s. 98 lbs............. 11 15
Small lots, per bbl. (2) jute 

bags. 98 lbs..................................................... 11 30

Ccréais Steady;
Quotations Held

Mob treat ---------
la<rt..rsfi®KEALS.—The market is not par­

ticularly brisk for rolled oats and corn- 
sitneal, but there is a routine business of 
fair proportions. Package goods are 
popular and without change. In view of 

i the fijct that good oats are scarce, the 
wnb iitctor keeping prices from advanc- 
htg is.a strong bidding for business and 

, a dearth of large orders. The same 
might be said regarding cornmeal, al­
though advances for both lines would be 
justified by the price of the raw ma­
terial.

Self-raising Flour—
3-lb. pkgs., doe.................................................. 2 86
6-lb. pkgs., doe................................................... 6 60
Cornmeal, Gold Dust .................. 4 50 4 75
Barley, pearl ....................................... 5 25 6 00
Barley, pot, 98 lbs.......................................... 4 00
Barley (roasted) ............................................ 7 66
Buckwheat flour, 98 lbs................... 6 76 7 00

(As to grade)
Cornflour, wl.ite ............................... 4 50 4 60
Rice flour ..................................  8 75 9 00
Hominy grits. 98 lbs.......................... 5 75 6 50
Hominy, pearl, 98 lbs...................... 4 75 5 00
Graham flour...................................... 5 50 5 60
Oatmeal ( standard-granulated

and fine) ......................................... 4 75 4 90
Oatmeal (packages) fine cut.................... 6 70
Peas. Canadian, boiling, bush. .. 4 06 6 50
Split pees (per 98 Ibe.).................. 6 00 6 60
Rolled oats. 90-lb. bags ........... 4 00 4 25
Rolled Oats (family pack.), case .... 5 60
Rolled oats (small size), case................ 2 00
Rolled wheat (100-lb. bbls.)___  7 10 8 0#
Porridge Wheat—

Packages, 86 in case ......................... 6 00
Packages, 20 in case (family

pack.) ...................................................... 5 60
Rye flour (Can.), 98 lbs. .. 6 76 6 05 6 26
Tapioca flour, lb................................. 0 16 0 16

Feeds Are Firm;
Not Very Active

Montreal ---------
FEEDS.—The demand for bran and 

shorts is maintained on a fair basis but 
there is not a great deal of large busi­
ness. For, with the snow gone feeding 
is not required in the same way or to 
the same extent. Prices, at the same 
time, have been firmly maintained. In 
the matter of special feeds these are
steadily firm under the influence of 
higher oat prices.
Shorts—

Mixed cars..................................................... 44 25
Straight cars ............................................. 46 60

Bran—
Mixed cars ................................................... 42 25
Straight cars ................................... 44 00 46 00

Crushed oat» ........................................ 64 00 60 00
Barley chop.......................................... 50 00 58 00
Gluten Feed (11% Protein)—

F.O.B. Cardinal ........................................ 62 00
F.O.B Fort Williatn ............................ 48 00

Flour Markets in
Quiet Condition

Montreal ---------
FLOUR.—No new feature has develop­

ed in this market and the mills are do­
ing very little. Some excitement and 
interest was stimulated early in the 
week relative tc the placing of large or­
ders by the Wheat Export Company, hut

Hay is Steady;
Oats; Barley Up

Montreal
HAY AND GRAIN.—The delivery of 

hay from the farms "is still interfered 
with by bad roads, and while there is 
not a great deal of demand the market 
is firm and prices are held on the ad­
vances of last week. Oats are up 1 'a to 
2 cents per bushel and barley has ad­
vanced from $1.14 to $1.21 per bushel. 
The undertone is strong.

Hay, Straw, Grain (wholesale prices in car lots)—
Good No. 1. per 2.000-lb. ton............... $27 50

Do., N . 2 .................................................. 26 50
Do., G. M..................................................... 24 50
Do.. No. 3 ................................................ 24 50

Straw............................................................... 10 00
Data—

No. 2 C.W (34 lbs. i ............................... 0 86%
No. 3 C.W....................................................... 0 82%
Extra feed ................................................... 0 82%
No. 1 feed...................................................... 0 80
No. 2 feed .......................................  0 76%

Barley—
No. 3 Extra.................................................. 1 21
Note:—These prices a*re at elevator and bags 

and bagging are not included.

Oranges Active;
Prices Steady

Montreal
FRUITS.—Apples are so high in price 

that the demand for oranges has increas­
ed materially and the output is very 
large every week. Marmalade and blood 
oranges have been moving, and navels 
are popular. Bananas are in active posi­
tion, too. In u general way there are 
no price changes this week.
Apples— Per Barrel

Ben Davis....................................... 9 00
Baldwins ......................................... 9 60
Baldwins, No. 1 ........................ . 9 00 10 00
Greenings ...................................... 9 00 10 00
Spy* .................................................. 00 12 00
Russets ........................................... 00 10 00
Kings, No. 1 ............................... 9 00 10 00
Wagners ......................................... . 9 00 10 00
Apples (in boxes) .... ......... 5 00
Winesaps (box) ......................... 5 00
Rome Beauty ............................... 5 76
Newton Pippins .......................... 4 75

Bananas (fancy large), bunch.. . 0 50 a 00

ONTARIO
Steady Demand

Noted in Sugar
Toronto. —------

SUGARHThere is a reasonably steady 
demand for sugar and orders are being 
taken care of from ample stock. Prices 
are holding steady and arrivals of raws 
are considered quite satisfactory.

SUGAR
Granulated—

Beat, In barrel* ....................................
Beat, In lW-lb. bag. ..........................
Best, In S9-Ib. bass ...............................
Beet, hi bale* of 6x29-lb. beg*.........
Beat, la bale*. 10x19-lb. bag* .... 
Best Mb. pasksge*. t# In eeee....
Beet, 2-lb. package*. 69 In ease-----

Light Yellow—
In banale..................................................
In 199-lb. bag* ........................................
In 99-lb. beg* ........................................

Per 109 lb*.
*11 99 
It 96 
11 96 
11 29 
11 16 
11 49 
11 99

19 99 
It 46 
19 U

Banana*, Florida ............................................ 3 00
Cranberries, bbl...................................  20 00 26 00

Do., gal. ................................. 1 00 1 26
Grapefruit (fancy Porto Rico). 4 50 4 25
Cernons (fancy new Malagas)............... 4 00
lemons (California) .....................................  4 25
Peat*, Cal., eating, email box.................. 4 00
Pear*. California (110 ai*e)...................... 5 60
Orange*. Porto Rico ...................... 4 60 5 00
Oranges, Florida ........................................ 5 00
Oranges, Cal. navels. 128 .... 8 00

Do , 150 ........................................................ 6 25
Do.. 176 .......................................................... '6 50
Do.. 200-216 .................................................. 6 50

Tangerines, half boxes..............................  4 75
Blood oranges................................................. I 50

Onions Are Dear;
Potatoes Easy

Montreal
VEGETABLES.—The strongest vege­

table in the list is that of onions. The 
better grades seem to be scarce and the 
demand has also been good, resulting in 
prices strengthening. Romane, in 
crates, is in from Florida and sells at 
$3 per crate. Chickory is quoted at $3. 
Cabbage is firmer at $3.50 per barrel. 
Potatoes, while not quotably lower, are 
somewhat easier in price and declines 
• nay come.
Beans, new string. (American)

basket ................................................ 9 00 10 00
Beets, bgg ........................................................ 1 00
Bruasells Sprouts ( Amer.) ......................... 0 40
Cucumbers. Boston (doz.) ........................ 3 00
Chickory. doz...................................................... 3 00
Cauliflower ( imported), doz........... 3 50 3 75
Cabbage, bbl................ A ............................ 3 50
Cabbage, new, crate ...................... 4 00 5 00
Carrots, bag .................................................... 2 00
Celery (Wash.), doz....................................... 2 25
Celery, crates................................................... 8 00
Egg plant.............................................. 3 00 1 00
Horseradish, lb.................................................. 0 ft
Lettuce (curly), box (3 doz.).................... 3 25

Do.. (4 doz.)........... .......................................... I 25
Lettuce. Boston, box ..................................... 4 25
I*eeks ................................................................... 3 60
Mint.....................................................  • 60
Mushrooms, lb......................................................... 1 26
Basket (about 3 lbs. » ............................ 3 50
Onions, Can., bag (75 lbs.) .................. 3 50

No. 1 Yellow (75 lbs.) .......................... 3 50
No. 1 Red (75 lb*.), crate.................... 3 50
Red, 100 lbs., bag ................................... 5 00

Onions, Spring (Imported), dos.. 0 40 0 W
Oyster Plant............................. .................. 1 00
Parsnips, bag .................................................. 2 50
Parsley (Canadian) .................................. 0 76
Parsley (American) ...................................... 2 00
Potatoes. Montreal (90-lb. bag)............... 1 40
Potatoes (New Brunswick), bag. 1 60 1 76
Potatoes Uweet), ban.per ........... 8 60 -----
Romane, dot........................................................ 3 00
Spinach, box ........................................................ 2 00
Spinach, bbls........................................................... 4 00
Turnips, per bag. Montreal ......................... 1 60
Turnips, Quebec................................................... 1 76
Tomatoes (hothouse), lb............................... 0 40
Tomatoes, era ten ( fancy) ........... 6 50 7 00

MARKETS
Lump Sugar -

Hafd. 100-lb. case*.................................
Hard. 25-lb. boxe* ...................................
Tea Cubes, 26-lb. boxts........................
Tea Cube*. 100-lb. boxe» ................

Government Standard Flour—
Cash earload prie* ...................................
To baker* and flour did feed

dealer*........................................................
To itorckteper* paying cash or

>0 days, ton lota...................................
Do., lea* than ton lot*......................

Credit Price»—
Manitoba pointa ........................................
Saskatchewan points.................................

Cereal*—
Rolled oat*. 80*............................................
Rolled oats. pkg».. family alee
Comma]. 98'a ............................................
Oatmeal. 98*» ..............................................

Feed*—
Bran, per ton ..............................................

' Short*, per ton...................... .....................
Bran. B.C. and Vancouver laid.............
Short», B.C. gnd Vancouver T*d.............

11 00 
12 16 
11 90 
11 00

*10 40

10 40

10 00
10 70

10 50 
10 40

5 60
6 06
4 86 
4 76

89 00 
4* 00 
46 00 
40 00
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Barley—
Pearl, Ontario, 88-lb. bags, 

per bag............................................... 8 88
Pnt. 98-lb. bag, per bag ___ 4 88

Macaroni Lower;
Many Lines Change

Toronto. '--------
MACARONI, ETC.— A reduction in 

the prices of macaroni, spaghetti and 
vermicelli has been made in some quart­
ers this week, the L’Etoile and Catelli 
brands in boxes containing 30, 16 oz. 
packages are quoted at $3.60 per box. 
Lower prices have been named on Oxo 
Tubes; the 4s 10c size are being quoted 
at 95c per doz.; the 10’s 25c size are 
being quoted at $2.40; from April 1 to 
May 15 a special discount of 5 per cent, 
is allowed on all orders of $5.00 and up­
wards.

Prices have been named on Real Cake 
Ice Cream Cones, packed 25 Oin a car­
ton and four cartons to a case of $7.00 
per case, or $1.75 per carton. This is 
about the same price as that prevailing 
last year. The discount on paper bags 
has been reduced to 25 per cent, in some 
quarters. Arrowroot in one pound tins 
has advanced to 38 cents per pound.

A reduction in the price of Lilac Rose 
Glycerine Soap has been made, prices, 
which are now being quoted being $5.10 
per box in less than 5 box lots, $5.05 per 
box in five box lots, and $5.00 per box in 
10 box lots. Five box lots and upwards 
ex. factory, freight paid. Holbrook’s 
Sauce is higher in some quarters, being 
quoted at $2.40 per dozen.
Molasses More

Tins, No. 2, baking grade, ease
2 dos. ..................................................... 8 58

Tins, No. 8. baking grade, cake
of 2 dox................................................... 4 70

Tins, No. 5, baking grade, ease
of 1 dox. ............................................... 8 75

Tins, No. 10, baking grade, ease
of 14 dox................................................. 2 SO

West Indies, 114s, 48s......................... 8 00
Atlantic, extra granulated ..........................810 16
St. Lawrence, extra granulated ............ 10 16
Acadia Sugar Refinery, extra granulated. 10 16 
Can. Sugar Refinery, extra granulated... 10 16 
Dom. Sugar Refinery, extra granulated .. 10 16

Differentials : Canada Sugar, Atlantic, St. 
Lawrence, Dominion : Granulated, advance over 
basis ; 60-lb. sacks, 10e ; barrels, 6e ; gunnies, 
V20s, 26c : gunnies 10/10s, 40c ; cartons, 26/6e, 
13c; cartons, 60/2s, 66c.

Differentials on yellow sugars; Under basis, 
bags 100 lbs.. No. 1. 40c ; No. 2. 60c ; No. 8. 60c . 
barrels. No. 1, S6e : No. 2. 46c ; No. 8, 66c.

Acadia’ granulated, advance over basis: gun­
nies. 6/20s, 40c : gunnies, 10/lOs, 60c; cartons. 
20/6», 60c ; cartons, 60/2s, 70c. Yellows same as 
above.

Better Feeling in
Canned Vegetables

Toronto.

CANNED GOODS— There seems to 
be a slightly better feeling in regard to 
canned vegetables and prices show a 
tendency to firm up slightly. Some lines 
however, are being shaded, Aylmer 
tomatoes being quoted at $1.75 in some 
quarters. Canned peaches are said to 
be scarce and the same is true of lobster, 
prices on the latter line being very high. 
Opening prices have been received on as­
paragus tips and these show an advance 
over figures of last year. Information 
in regard to the pack which is now avail­
able indicates that this will be consider­
ably smaller than the output one year 
ago.

Active; Syrups Firm
Toronto.

MOLASSES, SYRUPS — Dealers re­
port that there is a fair demand for mol­
asses and stocks are being moved quite 
steadily. An interesting of the present 
demand is that the large package seems 
to be in considerable favor. The situa- 
ion in respect to com syrup is without 
any quotable change as far as price is 
concerned, but the market is very strong. 
This a reflection of the situation in the 
grain market.
Corn Syrups—

Barrels, about 700 lbs., yellow.

Half barrels. 14c over Mils. : 14 W»-.
bMs.

Cases, t-lb. tins, white, 1 dos.
Cases. 6-lb. tins, white, i dos.

In case..................................................
Cases. 10-lb. tins, white, % dos.

in case ....................................................
Cases, t-lb. tins, yellow. 2 dos.

in case .................................................
Cases. 6-lb. tins, yellow, 1 dos.

in case ...................................................
Cases. 16-lb. tins, yellow, % ds.

in case ...................................................
Cane Syrups—

Barrels and half barrels, lb.. 0 08 
Half barrels. %c over bbts. ; % bbls.. 

bbls.
Cases. 2-Ib. tins. 2 dos. in ease .... 

Molasses—
Fahey, Barbadoes. barrels .... 1 05
Choice Barbadoes. barrels........  0 06
West India, bbls.. gal................. ....
West India. No. 10. kegs..................
West India. No. 5. kegs....................
Tins, t-lb., table grade, case 2

doe.. Barbadoes...................................
Tins. S-lb. table grade, ease 2

dos.. BarbaVloea ...........................
Tins. 6-lb.. 1 dos. to case. Bar-

Hue. 10-Ib., % dos. to case.
Barbadoes........;......................

t« 06%
%e ever

6 05 

6 66 

6 86 

4 66 

6 16 

4 16

7 00

1 10 1 00
0 44 
6 60
8 26

4 M 

6 16 

6 80 

6 20

Salmon
Sockeye, Is, dos............................ 4 00 4 60
Sockeye, %s. doz.......................... 2 40 2 SO
Alaska rede, Is. doz.................. S 76 8 96
Chums, 1-Ib. tails........................ 2 86 2 60

Do., %a, dos.............................. 1 85 1 46
Pink», 1-Ib. tails ........................ 2 86 2 60

Do., %s. dom.............................. 1 85 1 60
Cohoes, %-lb. tins...................... 1 85 1 90
Coboas. 1-lb. tin» ...................... S 46 8 76
Rad Springs. 1-Ib. tails.............. 8 65 8 95
White Springs. 1». doxen .......... 2 SO 2 36

Lobsters, %-lb., dos. .................. 8 76
Whale Steak. Is flat, dox.............. 1 76 1 90
Pilchards. 1-lh. tall», do»................ 1 96 i »
Canned Vegetables—

Beet». 2s......................................... 1 90 2 8#
Tomatoes, 2s .............................. 1 75 1 9230
Peas, standard ............................ l 60 1 96
Pea», early June ...................... 1 6734 2 25
Beans, golden wax, dos.............. 2 60 2 10
Asparagus tips, dom..................... 3 4234 3 45
AspaYagus butts .......................... 2 00 2 02%

Com. 2s, dos...................................... 2 85
Pumpkins. 2%s ......................... 0 90 1 00
Spina eh, 2s, dos...........................

2 5234
1 90

Do., 234». do*................................. 2 80
Do., 10s. doz................................... 10 00
Succotash. 2s. doz........................ 2 80 2 86
Pineapples, sliced. 2s. doz.......... 8 20 3 50

Do., shredded. 2s. dox.............. 3 00 3 0234
Rhubarb, preserved. 2». dox. 2 0734 2 10

Do., preserved. 2%s, doz......... 2 66 2 67 M,
Do., standard. 10». dox........... 4 60 4 6234

Peaches, 2» ...................................... 1 *734
Pears. 2s ......................................
Plums. Ixmtbard. 2« ..................
Plums. Green Gage ................
Raspberries, 2s. HjB....................
Strawberries. 2s. ..................
Blueberries. 2a ..........................
Preserved Fruits. Pint Sealers- 

Peaches. pint sealers, dos. .. 
Jams—
Apricot. 4s. each ......................
Black currants. 16 os., doz. ..

Do.. 4s. each .............. ..........
Gooseberry. 4s. each ..............
Peach. 4s. each ..........................
Red currants. 16 os., dos...........
Raspberries. W os., dos. ........

Do.. 4s. each .......... ............
Strawberries. 16 es., dos..........

Do.. 4s. each .......... .............

2 86
1 91%
2 17%

87%
22%
87%
SO
60

2 10 8 86

8 40

8 40

8 90 
0 98 
8 90
1 0*

8 46

0 84 
8 90 
0 9R 
0 84 
0 82 
8 46 
4 25 
1 10 
4 26 
1 10

a

Scarcity Dried r
Fruits; Finn Prices

Toronto. ---------..r ,< .
DRIED FRUITS—All lines of dried 

fruits are rather scarce apd prices tyre 
tending upward. Prunes are very high 
and raisins have also stiffened substan­
tially, Thompson seedless raisins are be­
ing quoted at 16c in one pound packages. 
Apples, evaporated, Ontario .... 6 1634 0 17
Aprieota, unpitted ...........     0 1684

Do., fancy, 29a ........................ ............. 0 80
Do., choice, 26a................ ........ 0 28 0 27
Do., atandard, 26»...... ............ 0 2234 0 26

Candied Peel,, American—
Lemon ........................................... 0 88 0 4834
Orange........................   0 4634
Citron .................................... »... o 47 ....

Currants—
Grecian, per lb.................... .... 0 26 0 28
Australians, recleaned, lb. .... .., y ‘ 0 80»>

Cherries. 2e .................................... 2 76 I 96L. .
Dates—

Excélsior. kgs., 8 dos. in case .... 7 0df
Dromedary dates, 8 dos. in ease .... S^OO ‘ 

Figs— ifr'rf&wtiO
Taju. lb......................................................
Malagas, lb.......................................... .
Comad re figs, mats. lb. ...... 0 18 flFTiP?
Cal., 4 ex. pkg».. 70a. eaae.,4 •’’VA 6-W*.H
Cal.. 8 ox.. 20». case........... .wvae I#,.
Cal.. 10 ox., 12a, ease ........................... , fW**

Prunes— eafifa inlOafl
80-40», per lb.......................................... 0
40-60.. per lb.......................................
60-60». per lb................................. *-WfL '«feu»’
60-70*, per lb................................ 0 16r "0,ïle1
70-80», per lb.................................. 6 14U * "tt:y
80-00», par lb................................ 0 183$ 0 t«4
90-100», per lb.............................. 0 1184 *6 ItyA
100-120», per lb............................ 0 0984 6 l«t$

Peaches— "
Standard, 26-lb. box, peeled........  ... .6 24
Choice, 26-lb. box, peeled........... 0 26
Fancy, 26-lb. boxe»......................... 0 22
Practically peeled, 26-lb. boxe» .... • 1234
Extra choice, 26-lb. box, peeled .... 0 26

Ralilna—
California bleached, lb. .............. 0 17 0 IS
Extra fancy auiphur bleached, 26e ___ 0 17

Seed lea», 16 ox. packet» .......... 0 1434 6 1434
Seeded, fancy, 1-lb. packet».. 0 163$ 0 II
Seeded, 16 ox. packets .............. 0 18 0’ 16
Seedless, Thompson's, 25s .... 0 15 0 16
Seedless, 16-ox. packets ........................ 0 16

Do.. Bakers, Thompsons ... 6 16 • 1734
Do., Bakers. Thompsons, 60» 0 16 0 16

1 Crown Muscatels, 25s .................... 0 IS

Demand For Tea
Considered Good

Toron’n. --------
TEAS—The demand is very fair and 

the stocks are becoming rather small in 
first hands. Prices are firmly held and 
slightly higher levels, it seems, may be 
reached.
Pekoe Souchongs ........   0 46 0 48
Pekoes ............................................. 6 48 0 5*
Broken Pekoes .............................. 6 56 0 5R
Orange Pekoes .......... *................... 0 58 0 60
Broken Orange Pekoes ................ 0 60 0 62

Javas—
Broken Pekoes ..........   0 46 0 48

Japans and Chinas—
Early pickings. Japans ............................ 0 60
Second pickings .............................. 0 40 0 48
Hyson Thirds, lb............................. 0 40 0 48

Do.. Seconds ................................ 0 50 0 55
Do..   0 50 0 62

Activity in
Coffee Maintained

COFFFK— Business continues quite 
brisk and prices are well maintained. 
Primary markets show continued 
strength and the outlook for business 
generally is considered ouite satisfact­
ory. The same is true of Cocoa, prices 
at primary point revealing considerable 
firmness.
Coffee—

Java. Private Estate .................  %... $0 48
Java. Old Government, lb. . . :. 0 45 0 48
Bogota*, lb....................................... 0 42 0 45
Guatemala, lb.................................. 0 42 0 44 .
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Mexican ............................................ 0 42 0 44
Matacalbo, R>.................................. 0 89 0 41
Jamaica, lb........................................ 0 36 0 88
Bine Mountain Jamaica ........................ 0 4?
Mocha, lb.......................................... 0 44 0 44
Mocha, Arabian, lb........................ 0 46 • 48
Rio, lb.................................................. 0 SO 0 32
Santos, lb.......................................... 0 37 0 88
Santos, Bourbon, lb. ................... .... 0 38
Ceylon, Plantation, lb................... 6 44 0 46
Chicory, R>.......................... .......... ................. 0 SO

Cocoa1—
Pure, lb..............................................  » 24 0 28
Sweet, lb. ....................................... 0 24 0 28

Spices Still
Marking Time

SPICES—The markets generally are 
just marking time. The demand locally 
is rather small, there being no disposi­
tion to buy except when absolutely nec­
essary.
Allspice.................................................. 0 IS 0 *6
Cassia ..................................................... 0 S3 • 46
CinnaYnon ............................................. • 46 0 St
Cayenne ................................................ III • 9ft
Clove# .................................................... 0 U • W
Ginger .................................................... § tt 141
Herbs — sage, thyme, parsley,

mint, savory. Marjoram ......... 0 4# • V#
Pastry............................................ 0 18 04#
Pickling spice .................................... 022 • SO
Mace........................................................ #00 11#
Peppers, black ................................... 0 42 #44
Peppers, white ................................... 0 49 I IS
Paprika, lb............................................. • #0 • #6
Nutmegs, selects, whole, 100s .. 0 46 0 60

Do., 80s........................................................... 0 45
Do., 64s.............................................. 0 60 0 04

Mustard seed, whole ........................ 0 40 0 46
Celery seed, whole........................................ 0 76
Coriander, whole ........................... 0 25 0 00
Carraway seed, whole .................... 0 70 0 76
Tumeric ............................................................. 0 SO
CreaYn of Tartar—

French, pure.................................... 0 80 0 85
American high test....................................................
2-ox. packages, dox.................................... 2 00
4-ox. packages, dox.................................... 3 60
8 ox. tins, dox................................................ 6 76

Shelled Almônds
Moved Higher

Toronto. ---------
NUTS—Higher prices are being asked 

in some quarters for shelled almonds 
which have advanced to 50c per pound 
m sack lots and 52c in smaller quanti 
ties. Walnuts are very firm and the high 
prices which are being asked have a ten­
dency to curtail the amount of business
being done.

Almonds. Tarragona#, lb............. 0 28 0 32
Butternuts, Canadian, lb. ...................... 0 08
Walnuts, California, lb............... 0 40 0 42
Walnuts, Grenobles, lb............... 0 28 0 SO
Walnuts, Bordeaux, lb................ 0 04 0 S5
Filberts, lb........................................ 0 18 0 20
Pecans. Ib......................................................... 0 SO
Coeoanuts, Jamaica, sack...................... 10 50

Peanuts, Jumbo, roasted ........... 0 18 0 20
Brasil nuts, lb................................ 0 30 0 82

Shelled—
Almonds, lb......................................   0 50 0 52
Filberts, lb......................................... 0 89 0 46
Walnuts, lb. ................................ 0 80 0 86
Peanuts, Spanish, lb.................... 0 16 0 17

Do.. Chinese. 80-82 to es... 0 14 0 16
Brazil nuts, lb.............................................. 0 86

Rice Markets
Hold Their Own

Twin to. ---------
RICE—The market on rice is without 

any material change this week. Prices 
are holding steady and the demand is 
fair.
Texas, fancy, per 106 lbs............... 11 60 13 00
Blue Row Texas, per 100 Rm........... 11 00 11 IS
Hoadumfr, fancy, per 100 lbs......... 13 00 11 60
Slam, fancy, per 100 lbs................. 10 60 11 00
81am. second, per 100 lbs.............. 10 00 11 00
Japans, fancy, per 100 lba............... 11 00 11 00
J—'«ns, second, per 100 lbs............. 10 00 11 00
Chinese XX, per 100 lbs............................. 8 76

T>e.. Slmltl ........................... .................... 11 00
TV. . Mnlln. No. 1..................................... 10 60
Do.. Tabling ............................................... 10 00

Tapioca, per Ib................................... 0 11% 0 12
White Sago ........................ ............... 0 111* 0 12

Consumption of
Beans Better

Toronto. ---------
BEANS—The lower prices which have 

been named on beans recently have 
stimulated the local consumption wic*i 
the result that there is a better feeling 
in this market. Prices show no change 
upwards, but the undertone to the 
market is much steadier than it has been 
for some time past.
Ontario, 1-lb. to 2-lb. pickers, bu. $.... $4 00

Do., hand-picked ........................................ 4 25
Japanese Kotenashi, per bush.................. 4 60
Rangeons, per bushel ................................... 3 00
Limas, per lb...................................... 0 11% 0 12

Package Goods
Hold Steadily

Toronto. ■——
PACKAGE GOODS—A steady basis of 

quotations is being maintained with out­
look considered quite satisfactory. 

PACKAGE GOODS
Soiled Oats, 20s round, eaae ... 36 00

Do.. Do., 20s square, case . . 5 iô 5 60
Do.. Do., Me, eaae ................. 4 00
Do.. Do., IS», ease .................... 2 00

Corn Flnkee, Sde, eue ................. 4 00 4 16
Shredded Wheat. S8e. regular, eaae 4 60
Porridge wheat 86e. regular, eaae 6 00

Do.. Do., 20s, family, case 6 00
Oooker Package Peae, 36». ease. 3 60
Wheat Flakes. 24a ............................ 5 20
Cornstarch. No. 1, lb., cartons.. 0 11

Do., No. 2, lb. cartons ............. 0 09%
Laundry Starch. In 1-lb. cartons. 0 11%

Do.. Do., in 6-lb. tin canisters 0 1244
Do.. Do., in 6-lb. wood boxes. 0 1244

Potato Flour, in 1-lb. pkgs............. 0 20

Honey Still Weak;
Maple Syrup Firm

HONEY, MAPLE SYRUP—Weakness 
is still manifest in the honey markets 
with little moving to the trade. A little 
more interest is being shown in maple 
syrup and new crop is expected in fair 
ouantities shortly. Indications point to 
high prices, some quotations already in 
showing advances over opening figures
last year.

Clover—5-lb. tins....................................... 0 27
19-lb. tins ........................................ 0 25 ....
60-lb. tins .................................................... 0 24
Buckwheat, 60-lb. tins, lb...................... 0 20
Comb. No. 1. fancy, dox............. 3 76 4 26

Do.. No. 2. dox....................................... 3 §0
Maple Syrupy

8%-lb. tin». 10 to case, case .................... 15 75
Wine qt. tins, 24 to case, case.................. 14 00
Wine Vj gal. tins. 12 to case. case ... 14 00
Wine 1 gal. tins, 6 to case, case......... . 13 00
Imperial 5 gal. cans. 1 to case............. . 12 00

Maple Sugar —
60 1-lb. blocks to case, lb.......................... 0 27

Strawberries Reach
Market in Ouantities

FRUIT—Strawberries in carload lots 
started to arrive about the middle of this 
week, and opening prices were from 22 
to 23 cents ner pint, 24 ninte to the case. 
Other lines show comparatively little 
change and quotations which are being 
offered to the trade on the various lines 
are shown below.
Apples—

Do.. Winesaps, box . .................  «5 25 65 50
Do.. Spys. box............. 4 00
Do., in barrels. No. 1 No. 2 No. 8

Spys .......................... 12 00 11 00
Bananas, per Ib............... 0 07%
Grapefruit—

Florida. 64a ............... 5 75
Do . 44. ................... 4 25
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Do., 70s ............................................... 6 60
Do., 80s. 96s .......................................... 7 00

Cuban, 46s, 54s........................................... 4 76
Do., 64s ............................................... 5 75
Do.. 70s, 80s .......................................... 6 00

Oranges—
California navels, 100s............................ 6 25

Do., 126s ....................................... *___ 6 75
Do., 160s ............   6 00
Do., 176# ............................................... 7 00
Do.. 200s, 216s, 250s............................... 7 00
Do.. 288s ............................................... 7 00

Lemons, Cal., 300s, case ............... 4 25 4 75
Strawberries, pint, 24 to case.... 0 22 0 23
Coeoanuts—

Per sack. 100s................................................... 10 50

Arrivals Vegetables
Well Maintained

Toronto. ---------
VEGETABLES—Arrivals of imported 

lines are considered very good and prices 
are generally held at firm levels. Tht 
range of quotations on the various lines 
is shown below.
Asparagus. Cal., jumbo bunches. to 90 $1 00

1 15
Cabbage, Can., bbl............................ 3 25

Do., California ............................ 4 00
Do., Florida, large crate............. 7 00
Do., hampers, 24 heads ........... 3 00

Caulflower. Cal., standard case.. 6 00
Do., Do., oony crate .................... 3 00

Celery, Florida, 3s to 6s.................. 8 00
Do., Do.. 8s ....................................... 7 00
Do.. Cal., 6» ................................... 13 50

Carrots, bag ....................................... 1 00
Cucumbers, 2 dox............................... 7 00
1-ettuce, head. Cal. Iceberg. 4 to 5

dot. cue ............................ 4 75 5 00
Do., Do., Florida, large hampers 7 00
Do., leaf, dox................................... 0 30 0 35

Onion». Can.. Yellow. 76-lb. bag. 2 90 3 00
Do., Do.. 100-lb., bag................. 4 00
Do., Red. 75-lb. bag...................... : so
Do., green Shallots, dox............. 1 00

Parsley, jumbo bunches, dox........ 0 65 0 Y 5
1 00

Peppers, green, dox............................ i 00 1 25
Potatoes, sweet kiln dried, hamper J 50
Potatoes. Ontario, bag ................. I 50

Do., N.B., Delawares, bag........... 1 75
Tomatoes, Florida, Fancy, case... 7 50

Do., Do., choice, case................... 7 00

Hold Out Hope
For Flour Orders

FLOUR—There seems to be some in­
dication that the Government is in the 
market again for another small allot­
ment of flour. The amount however, is 
small and at a meeting being held this 
week between the millers and the 
Government, some definite basis to worn 
on that can be relied upon is looked for. 
Reports from the U.S. indicate that the 
exportable surplus of wheat there is be­
ing used up and this will be reflected in 
an improvement in the situation here it 
is thought.

FLOUR
Government Standard. 74% Extraction 

Manitoba Wheat Floor. In earload ah la­
ments. on track, bbl..................................... Ill t*

Feeds Scarce;
Mills Oversold

Toronto. ---------
MILL FEEDS—Mill feeds are very 

scarce and mills generally are vreatlv 
oversold. This is a result of the lack of 
flour business which would permit mill­
ing operations to be carried on and is 
causing considerable inconvenience, to 
say the least. In straight cars, nrices 
are being asked as high as $45.00 and 
$47.00 for bran and shorts respectful! v 
and were stocks available probably a 
much higher figure could be secured. In 
mixed cars, quotations generally pre-



April 11, 1919 CANADIAN GROCER 37

vailing range around $42.25 for bran and 
$44.25 for shorta.

In carlota, track
Bran, per ton ................................... $42 26 $45 00
Shorts, per ton ................................ 44 25 47 00

C orn Products Show
Firmer Tendency

CEREALS.—Corn products are higher 
as a reflection of conditions prevailing 
in the grain markets. Rolled oats show 
no change although the market, it is in­
dicated, warrant higher prices. The de­
mand is still within a very narrow com­
pass. Quotations are being made at the 
following figures:

WINNIPEG

Sugar Unchanged:
Supplies Sufficient

Winnipeg. ---------
SUGAR.—The situation on raws is un­

changed. Canadian refiners are getting 
sufficient supplies to keep the trade sup­
plied, while Cuba is being drawn upon 
by European markets. There is no pre­
sent indication of any change in price.
Brooms Register

Slight Reduction
Winnipeg. -------- -

BROOMS. — Manufacturers have re­
duced prices on brooms, though this re­
duction has been much greater on the 
cheaper grades than on the better class 
of brooms, owing to the scarcity of good 
broom corn. Present prices are expected 
to be maintained for some time.
A. M., 4-string, per do*..............    $11 30
No. 1, 4-etring. per dot................................ 11 05
No. 2, 4-etring, per dot.............................. 9 80
No. 8, 4-etring, per do*................................ 9 15
No. 4. 4-etring, per do*............................ 8 75
Curling, extra long broom corn,

per do*.............................................................. 15 00
Warehouse, heavy, wire bound.

per do*............................................ ................. 12 25

Jam Market Firm
Rise Expected

Winnipeg. ---------
JAM.—The market for pure jam is 

very firm, with the anticipation that the 
new crop will bring even higher prices 
owing to the fact that cost of labor is 
increasing and there is no reduction 
being made in cost of sugar, etc. Sup­
plies of some varieties of jam are difficult 
to obtain, especially strawberry. Con­
sumption is increasing and manufac-' 
turers have made heavy shipments re­
cently to take care of same.
Prunes in Demand;

Apples Advance
Winnipeg.

DRIED FRUITS.—All lines of dried 
fruits are very firm. The prune market 
is very strong and buyers feel that very 
high prices will prevail. There is a good 
demand for spot stocks of prunes at fall 
prices for domestic use. Evaporated 
apples have advanced recently and to­
day the cost of this fruit to the jobber 
is about equal to the recent trade sell­
ing price Pears are in good demand. 
Stocks of raisins now remaining in

Single Big Le* 
r.#.k. Teweti

Barley, pearl, tSa ............................... MM M It
Batley, pot. Me .................................. 4 St 4 76
Barley Floor. «Sa .......................................... 4M
Buckwheat Floor, Ma .................... Ill IN
Commeal. Golden, 98. ................... 5 25 5 40

Do., fancy yellow, 98».................... 4 75 5 00
Corn floor, white, 98» ................. 4 80 4 85

Do., Government standard, 98a .... 4 16
Hominy grita, 98» ......................................... 4 85
Hominy, pearl, 98a ....................................... 4 60
Oatmeal, 98a.................................................... 4 56
Ort Flour ......................................................... 4 60
Rolled Oata, 90. .................................. 4 25 4 50
Rolled wheat, 190-lb. bbl................. « 80 7 00
Rice Flour, per 100 Ibe................................. 8 00
Linseed Meal, 98a .......................................... 6 75
Rye Flour. 98» ...................................... 0 80 7 M
Peaa, split, 98»................................................ 5 60
Blue peas, lb...................................................... 0 10

Above prices give range of quotations to the 
retail trade.

MARKETS
packers hands are very light. As full 
deliveries were not made jobbers’ 
stocks of raisins are also light Avail­
able stocks will not be equal to the de­
mand before the new gobds are ready for 
shipment.
Prunes—

40-50s, 25-lb. boxes, per lb. ... 0 21
50-60s, 25-lb. boxes, per lb. ... 0 18%
60-70s, 25-lb. boxes, per lb. . . oilV,
70-80», 10-lb. boxes, per lb. .... 0 17ix.
80-908, 25-lb. boxes, per lb. ... o lsy,
70-80s, 25-lb. boxes, per lb. ... 0 16%

Pears, choice, 10-lb. boxes, faced.
lb............................................................

Evaporated Apples. Ontario, 50s. . 0 16% 0 17%
Peaches, choice, 25-lb. boxes . . ___ 0 20 V.
Apricots, choke, 25-lb. boxes 0 20'-.

Do., standard, 25-lb. boxes ... 0 24
Relate»—
Mus cats la—

1 Crown, 26-lb. boxes ............. 0 12%
Seeded—Bulk, 25-lb. boxes ... 0 12%

Export Reduces
Canned Goods Stocks

Winnipeg. - —
CANNED GOODS.—The market in 

canned goods is firm and no lower prices 
are looked for. Reports from the East 
indicate that an active export demand is 
being felt and that available stocks are 
being reduced. Reports still continue to 
circulate that canners are entirely 
cleaned out for exnort trade, yet some 
jobbers are unloading vegetables at a 
considerable loss, and notwithstanding 
the great shortage predicted by canners, 
no advance in prices seems to be an­
ticipated.
Corn—

2a ..................................................................... $4 46
Pea*—

Strndard. 24 x 2‘a.................................. 3 25
Tomatoes —

2%s. Can............ ............................... 3 80 3 95

Heavy Syrup, 24 x 2s ............................ 5 80
Pears—

Light syrup. 24 x 2s ............... 3 90

Lombard, light syrup. 24 x 2a 3 70 
Lombard, heavy syrup, 24 x 2's .... 3 80

Strawberries—
2s ........................................................................... 8 15

Salmon—
Chums, 48 x 1-lb. tails ........................ 8 40
Pinks, 48 x 1-lb. tails ............................ 9 75
Cohoes. 48 x 1-lb. tails............................ 1375
Sockeye, 48 x 1-lb. tails ....................... 16 25
Pinks. 48 x 1-lb.............................................. 9 85

Sardines —
100 x %s..................................................   7 05

Currants Show
Easier Tendency

Winnipeg. ---------
CURRANTS.—After reaching higher 

levels than other varieties of dried

fruits, currants are now easier in price. 
Present stocks are being offered at 
prices less than were ruling earlier in 
the season, and the opening price on 
new crop Australian currants is ex­
pected to be somewhat less than that of 
last year.
Bulk, wet cleaned, Australian, 50-

lb. cases, per lb............................................ 0 22
Do., less than case, per lb...................... 0 22 V**

Wet cleaned, Australian, 64 and 8 
ox. ctn„ per ctn.......................................... 0 16 Vi

Coffee Strong;
Some Advances

Winnipeg. ---------
COFFEE.—The coffee market shows 

firmness all through. This situation is 
in marked contrast with the weak and 
unsettled market of recent weeks. Some 
advances from last quotations are shown 
in following prices now prevailing:
Green Coffee—

Rio, No. 7 ......................................... 0 22 0 23
Santos, fine old crop.................. 0 29 6 31
Bourbon ........................................................ 0 29
Mexican ......................................................... 034
Bogota A . ................................................... 0 34
Costa Rica .................................................. 0 88

Tea Prices Firm;
Advances Possible

Winnipeg. ---------
TEA.—The tea market is firm and no 

lower nrices are looked for. Indications 
are that if any change is made it will 
be upward, especially affecting the bet­
ter irrades. Following are present quo­
tations:
Black, Bulk—

Broken Pekoe, chests, lb.......................... 0
Do., Orange Pekoe, chests, lb. ... 0 46

Less than chests, one cent ner pound m<»re. 
Choice broken Pekoe, black, 30 

x 3-lb. wooden boxes, lb..................... 0 50

Beans Stronger;
Demand Increasing

BEANS.—The bean market shows 
firmness, following the recent weaken­
ing in sympathy with a steady decline. 
Fancy white beans are now quoted at 
$4.35 per bushel. Consumption of beans 
is now increasing and the present firm­
ness should be maintained.
Good Grades of Rice

Growing Scarce
RICE.—Rice is very firm with Siam 

rice advanced about 00%c in price. Good 
grades of rice are becoming scarce, ow­
ing to light imports, and the result is 
that inferior grades of rice are being 
offered in large quantities at lo v prices.
Rice—

Extra fancy. Japan. 100-b.
bags ............................................................. 0 13%

Fancy Japan. 100-lb. bags . 0 12%
Siam, 100-lb. bags ................................... 0 081 \
Tapioca, lb...................................................... 0 12%
Sago, lb., in sacks................................... 0 10*4
Less quantities .......................................... 0 10*4

No Change in
Flour and Feed

W»"»*,ner. ---------
FLOUR, FEEDS.—Local demand is 

light, and there is ''rvtically pn <‘xP°rt 
demand for four. Mills are still closed 
pending further orders.

Continued on page 40
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| WEEKLY MARKET REPORTS BY WIRE |
Statements from Buying Centres, East and West

British Columbia
FROM VANCOUVER, BY WIRE.

Vancouver, B.C., April 8.—Govern­
ment standard flour is up 20 cents. Bar­
ley, pot and pearl, are half cent higher. 
California Limas are selling at 18c; local 
white, 7c. Japan number one rice, $2.15; 
Siam, number one, $1.90. Tapioca, 11c. 
Sago, 9%c. Peas are up. The market 
is practically bare of dried peaches and 
apricots. Dried apples are quoted at 
21c. Prunes, sizes quoted, 16%c. Or­
anges average $6.25. Breakfast bacon 
is selling at 49 %c. Hams, medium, 40c. 
Pure lard, 33%c. Best New Zealand and 
best Canadian butter quoted to-day, 64c. 
Cheese is up tyilf a cent. California 
strawberries are expected soon.

BRITISH COLUMBIA:
8ogar, granulat 1 ........................................ $10 05

Do., yellow................................................... 9 >10
Do., icing...................................................... 10 45

Rolled oats, 80s, each................................... 4 40
Flour, Govt, standard, 24s........................ 11 40

49s .................................................................... 11 00
98s..................................................................... 10 80

Cornflour, 98z, per bbl................................. 13 60
Cornmeal, 98s ................................................. 11 60
Barley, pot, 98s................................................ 0 06

Do., pearl ..................................................... 0 06%
Beans, lima, Manchurian, 100s................. 0 18

Do., lima, California ........................... 0 14%
Do., white, 100s........................................... 0 07
Do., Kotenashi, 100s................................. 0 08

Rice, Siam, No. 1, per ton........................ ....
Do., Do., No. 2, per ton...................... 160 00
Do., Chine, No. 1, per 40 mats .... 160 00
Do., Do., No. 2, per 40 mats............. 140 00
Do.. California' .......................................... 226 00

Tapioca. 140s ............... .................................. 0 11
Sago. 140s ......................................................... 0 09%
Canned tomatoes, 2%s. doz...................... 2 00

Do., peas, stand., 2s, doz........................ 1 76
Do., early June, 2s, doz............................ 1 90
Do., corn, 2«, doz....................................... 2 35
Do., beans, green, doz................................ 2 25
Do., D**., yellow .................................... 2 26
Do., raspberries. 2s, doz............................ 410
Do., strawberries. 2s, doz..................... 4 26
Do., peaches, 2%s, doz............................. 3 76
Do., plume, 2e, doz..................................... 2 10
Do., pineapple, 2s. doz.............................. 3 25
Do., pumpkin, 2%s, doz.......................... 1 40
Do., salmon, sockeye, Is, tall,

per case .................................................... 17 60
Do., cohoes ................................................... 14 00
Do., pinks...........................    9 50
Do., chums ..................................................... 9 60
Do., pilchards ............................................ 7 50

Dried Fruits—
Choice peaches, 25s ...............................  0 26

Do., apricots ..........  0 22
Do., apples ............................................... 0 21
Do., prunes, 70-80, 55s........................ 0 16%

Oranges, run. per case............................... 6 26
Grapefruit, per case .................................... 4 00
California........................................................... 3 75
Bananas, lb............................................ 0 09 0 09%
Apples Yellow Newtons, per box 4 26 4 50

Do., Winesaps, per box ..9. .. 4 25 4 50

PRODUCE
Dressed hogs........................ ........ 0 26 0 28%
Breakfast bacon, medium .......................... 0 49%
Lemon*, per case ........................... 5 00 6 50

Hams, medium ...............   0 10
Pune lard, tierce basis .................. 0

Da., compound ............................. .... 0 26
Butter. New Zealand prints ................. 0 64

Do., Alberta Cr., prints ...................... 0 64

Margarine, prints ............................ ....... 0 34%
Eggs, fresh ...................... .................................

Do., storage............................................... -..................
Cheese, large .................................................. 0 32

Do., twins ..................................................... 0 32
Potatoes, Liilooet, per ton ..................... 36 00
Fish-

Frozen Halibut, per lb................ 0 15 0 17
Salmon, Qualla, per lb............................ 0 10
Salmon, Cohoe, per lb................................ 0 16

Alberta Markets
FROM CALGARY, BY WIRE.

Calgary, Alta., April 8.—The bean 
market is stiffening a little. Sago and 
tapioca are quoted 11c to 12V4c. Lob­
ster is higher, quarters are now selling 
$2.30 and halves $3.65. Canned apples 
are quoted $2.76 to $3.00. Package 
raisins show an increase of about one 
cent all round. Lard, threes are ad­
vanced to $18.90. A shipment of dates 
arrived to-day: Excelsior, $7.40; Drome­
dary, $8.60. Some sizes of smoked 
hams are up two cents a pound; white 
cooked hams are up half cent. Number 
one creamery butter, 54 to 58c. Shelled 
Valencia almonds have advanced about 
two cents pound.
Beans, B.C.............................................. 7 00 7 60
Flour. 98s, per bbl........................................... 10 69
Rolled oats, 80s ...............................  3 65 3 76
Rice, Siam, cwt................................... 8 30 9 60
Riee, China mat.. No. 1 ............................ 480

Do.. No. 2..................................................... 4 10
Tapioca, lb............................................. 0 11 3 12%
Sago, lb.................................................... 0 11 0 12%
Sugar, pure cane, granulated, cwt. 11 02
Cheese, No. 1, Ontario, large ... 0 31 0 82
Butter, creamery, lb......................... 0 54 0 58

Do., dairy, lb.................................... 0 86 0 40
Lard, pure, 3s, per case............................ 1890
Eggs, new-laid, local................................... 15 00
Tomatoes, 2%s. stand, case ......... 3 60 4 25
Corn, 2s, case ................................ 4 80 6 00
Peas, 2s, standard case ............... 3 40 3 60

Apples, gals., Ontario, case ... 2 75 3 00
Strawberries, 2s, Ontario, case.. 8 10 8 76
Raspberries, 2a, Ontario, case .. 8 40 8 76
Cherries, 2s, red, pitted ............................. 8 40
Apples, evaporated, 60s, lb........................ 0 18

26s. Ib.................................................. 0 18 0 18%
Aprieota. evaporated, lb.................. 0 26 0 29
Peaches, evaporated, lb.................. 0 20 0 22
Prunes, 90-100s ............................................. 0 16%

Do.. 60-70s.....................................................................
Do., 40-50s ................................................... 0 21

Salmon, pink, tall, caae ............. 9 00 10 26
Salmon. Sockeye. tall, caae ......... 16 60 16 76

Do., halves ..................................... 18 00 18 50
Potatoes, per ton ............................. 80 00 32 00
Oranges, navels ................................. 6 00 7 75
Lemons, case....................................... 6 00 6 60
Grapefruit ........................................... 7 50 8 50

Saskatchewan Markets
FROM REGINA, BY WIRE.

Regina, Sask., April 8.—A record 
price for creamery butter was paid. in 
Regina to-day when a carload was sold 
to a Vancouver firm at 58 cents per

pound for the carload lot. The butter 
make, encouraged by high prices, is 
sixty per cent, greater than last year 
at this time. There was a surplus of 
eggs on the local market last week for 
first time this season, and twro cars ap­
proximating 30,000 dozen were shipped 
to Montreal, bringing 36 cents to the 
producer. Beans are down to $4.50. Pork 
and beans declined from 40 to 80 cents 
case. Rice is down about $1.00 per hun­
dred. Brooms also are lower. Prices 
on strawberry will not be higher than 
last year’s figures at this time.
Beans, small white Japans, bu............... 4 50
Beans, Lima, per lb...................................... 0 12%
Rolled oats, boils .......................................... 8 65
Rice, Siam, cwt................................................. 7 40
Sago, Ib. ............................................................ # If
Tapioca, lb. ....................................   0 18
Sugar, pure cane, gran., cwt... .. .. 10 99
Cheese, No. 1 Ontario, large.................... 0 80
Butter, creamery ............................  0 68
Lard, pure, 8s, per case.............................. 19 35
Bacon, lb.........................................................  0 47
Eggs, newdaid ............................................... 0 52
Eggs, storage................................................... 0 66
Tomatoes, 8s, standard case.................... 4 26
Corn, 2e, standard case ..........  4 85
Peas, 2s, standard case .....................  3 45
Apples, gal., Ontario ..........  2 86
Apples, eva'porated. per lb.........................  0 18%
Strawberries. 2a, Ont, ease.................... 8 60
Raspberries. 2e, Ont., case........................ 8 70
Peaches, 2s, Ontario, case........................ 6 60
Plums, 2s, case ................................................. 4 00
Salmon, finest Sockeye, tall, ease ........................
Salmon, pink, tall, case .......................... 10 86
Pork, American clear, per bbl................. 41 00
Onions, ton ...................................................... 69 00
Potatoes, bushel ............................................. 1 16
Apples. Washington, box ........... 2 90 8 00
Gratwfruit ......................................................... 1 10
California oranges.............. ............ .... 6 60
Pineapples.......................................................... 6 76
Lemons .......................................  8 00

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, N.B., April 8.—Butter re­
flects the general advance this week 
with sharp increases. Creamery is 
quoted 61c and dairy 52 to 60c; tub, 50 
to 55c. Eggs are higher, fresh are 
quoted 45c; case, 40 to 42c. Ordinary 
cornmeal jumped 30 cents, now $3.60 to 
$3.65. Molasses continues downward. 
88 to 90c. Evaporated apples, 19*6 to 
20c. Western apples, box, $5.50 to $6.00. 
Better transportation conditions brought 
oranges down to $7.50.

ST. JOHN. N B.:
Flour, No. 1 patenta, bbls., Man............. $12 6i
Cornmeal, gran., bags ...... .. 5 76 6 00
Cornmeal, ordinary, bags ........... 3 60 3 65
Rice, Siam, per 100 ........................ 8 75 9 00
Molasses ................................................ 0 88 0 9*J
Sugar—

Standard, granulated ... .................... 10 06
No. 1, yellow ......... . .. ........................ 9 66

Cheese, Ont., twins .................... 0 31 0 81%
Eggs, fresh, doz................................................ 0 45
Eggs, case................................... .... 0 40 0 42
Breakfast bacon ........................... . 0 86 0 88
Butter, creamery, per lb. ...................... 0 61
Butter, dairy, per lb- ............... 0 52 0 60

Continued on page 40
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Merchants Favor Retention of Margarine
A Vote of the Ontario Merchants Shows an Overwhelming 

Majority in Favor of the Continued Sale of Margarine—.Of 
4,600 Merchant Voting 4,562 Favored Sale of Margarine

IN an effort to get a full consensus of 
the opinion of the merchants of On­
tario on the question of whether 

the sale of margarine has been of ad­
vantage to the country, and whether 
the merchants of the province are in 
favor of a continuance of the regula­
tion that permits the sale of margarine 
in Canada, the Ontario branch of the 
Retail Merchants’ Association has cir­
cularized all the trades who would be in­
terested in this product, asking them to 
state whether or not they were in favor 
of its continued sale in Canada.

There were some 11,000 circulars sent 
out, and the replies are coming in by- 
hundreds with every mail. At the time 
of going to press replies had been re­
ceived from some 4,600 of these circul­
ars. Of this number 4,562 merchants de­
clared themselves emphatically in favor 
of the continuance of the sale of mar­
garine. Only 47 merchants replying 
indicated any opposition to the product. 
The association is now sending out the 
following petition, to be displayed in all 
food shops, for the signature of the 
consumer.

“An organized effort is being made 
throughout Canada to have Parliament 
rescind Order-in-Council No. 3044, per­
mitting the sale and manufacture of 
oleomargarine.

There can be no denying the fact that 
oleomargarine takes the place of but­
ter in an innumerable number of places 
throughout the world; likewise the fact 

■ is undisputed that oleomargarine is 
equally as wholesome and healthful as 
butter, the difference in price between 
the two articles has, during the past year 
been from fifteen to twenty-five cents 
per pound in favor of oleomargarine.

The privilege of buying and using 
oleomargarine should not be denied to 
those who desire it, or who cannot af­
ford to purchase butter. If this Order-in- 
Council is repealed it will not be possible 
for the consumer to purchase oleomar­
garine in Canada.

If you are desirous of having the sale 
of oleomargarine continued in Canada 
we would suggest that you sign your 
name and address to this petition.

The Petition
We, the undersigned citizens reading

in the municipality of............... .............
hereby petition your honorable bodies 
and respectfully request that no action 
be taken to repeal the Order-in-Council 
permitting the importation and sale of 
oleomargarine in Canada.

AND WHEREAS there has been a 
difference between the price of oleo­
margarine and butter of from fifteen 
to twenty-five cents per pound, in favor 
of oleomargarine.

AND WHEREAS the need for econ­
omy will be just as great during the re­
construction period as it was during the 
war.

AND WHEREAS the sale of oleomar- 
ine in Canada does not or will not inter­
fere with the sale of butter.

AND WHEREAS those unable to pur­
chase butter have been able to buy as a 
substitute oleomargarine.

WE, your humble petitioners hereby 
request that no legislation be passed 
that would deny us the right of the use 
of oleomargarine, and your petitioners 
will ever pay.’’

Ottawa, April 8.—Pripr to the Canada 
Food Board taking action and allowing 
the importation and manufacture of 
margarine, it was not sold in Can­
ada, although Canadians were the only 
people not using it. Under the War 
Measures Act its use began here. As 
soon as peace is declared, which is likely 
to be very soon, the War Measures Act 
will no longer operate, and unless leg­
islation is passed at this session deal­
ing with the matter, margarine will 
be off the market. With the present 
world outlook for butter and the cer­
tainty of advancing prices some action 
must be taken to retain margarine.
Farmer Benefits in Better Price for 

Animal Fata
There are two plants in which it is 

made in Canada. These plants con­
sumed last year nearly five million 
pounds of oleo oil and neutral lard in 
the manufacture of margarine. Pre­

vious to the manufacture of mar­
garine in the United States, animal fats 
were very low in price there, since its 
manufacture there has been a greatly im­
proved market open to the farmer and 
a better price for cattle and hogs.

The legislation in Canada has been 
designed as protection for the producers 
and makers of butter, but has had the 
effect of reducing the price of beef 
animals, as tallow has been a drug on the 
market in normal times. The greatest 
dairying countries in the world have en­
couraged its production, as well as the 
greatest consuming countries.

Dairy Situation Serious
Advices recently received by the Dairy 

Commissioner have shown that the in­
ternational dairy situation is serious. 
The United Kingdom is and always has 
been the principal world’s market for 
dairy produce. Before the war Den­
mark exported over 200,000,000 pound» 
of butter annually, nearly all to the 
United Kingdom. At present Denmark 
is not making more than enough for 
her own use because the making of 
margarine has ceased there, owing to 
lack of fats. The supply from Russia is 
cut off; so with Italy, Holland and Swe­
den. In all there were ten European ex­
porting countries shipping 500 million 
pounds annually. They are now all off 
the exporting list. Switzerland is try­
ing to secure butter from Canada, and 
does not expect to see the domestic 
supply fall below 80 cents a pound.

Under such a world condition, the 
manufacture of margarine must be 
allowed or fats will be off the menu of 
many in Canada who cannot keep pace 
with the price butter is almost certain 
to jump.

FOOD BOARD WITHDRAWS LOSS- 
OFF LEGISLATION

The Canada Food Board announces the 
revocation of orders Nos. 18 and 28 (fix­
ing the price of Pacific cod and flat, 
fish, because it was expedient to es­
tablish a market and to distribute this 
fish within the Dominion), and No. 24, 
relating to the handling of eggs and the 
payment by dealers for “loss off" for bad 
eggs limited to 1 per cent, of the total 
transaction. These orders had been in 
force for twelve months.
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CORN REFINERY CO. MUST SELL 
PLANT

Dissolution of the Com Products 
Refining Company, of New York, 
which is required to sell to com­
petitors before 1921 all but three of 
its manufacturing plants, was ordered 
by Federal Judge Learned Hand to-day. 
The decree, following a dismissal by the 
Supreme Court a few hours earlier of 
the corporation’s appeal from a previous 
judgment dissolving the concern, was 
the result of a compromise agreement 
between the defendant and the Govern­
ment, which charged that the company 
was a monopoly.

ENLARGING PACKING PLANT 
J. M. Schneider & Sons, Ltd., of Kit­

chener, Ont., are erecting new buildings 
for cold storage and workroom purposes. 
The expenditure will amount to about 
$25.000 to $30.000. This will about double 
the capacity of their plant.

HADDIE RUN BEGINS IN MAY
Geo. C. Austin, superintendent of the 

Thistle Canning Co.’s plant, New Edin­
burgh, N.S., was in Montreal last week 
on a visit to the company’s representa­
tives, A. P. Tippet & Co. Mr. Austin 
gave CANADIAN GROCER some in­
teresting information about the haddie 
canning business in Nova Scotia. He 
points out that during the past winter 
there was scarcely any difficulty ex­
perienced on St. Mary’s Bay in regard 
to ice. It usually happens that the bay 
is well frozen over during the winter 
months and that it is difficult to proceed 
with fishing operations, but the winter 
just gone by has been an exception. The 
big season for haddie canning is from 
May to July in the spring, and beginning 
with September in the fall, although 
catches are made during the other 
months. He also explained the method 
of baiting hooks and actually catching 
the elusive underwater dwellers, and how 
they were canned as soon at caught, 
ready for shipment.

Mr. Austin is a son of Capt. Robt. 
Austin, a veteran in the fish business 
at St. Mary’s Bay.

CANDY COMPANY ADOPTS PROFIT 
SHARING

The management of the Metcalfe 
Candy Company, Ltd., Kitchener, Ont., 
announced to the employees at the an­
nual banquet held recently, that it has 
been decided to adopt the profit-sharing 
policy, and at the end of the current 
year they will distribute among the em­
ployees 5 per cent, of the net profits of 
the "company mâde during the year. It 
was also announced that a large addition 
to the present plant would be erected 
during the next few months.

WILLARD CHOCOLATE CO. WILL 
ENLARGE PLANT 

The Willard Chocolate Company will 
in the near future commence additions 
to their plant on Wellington Street W., 
Toronto, to total a cost in the neigh­
borhood of $160,000.

OSHAWA GROCERS HAVE LOCAL 
ASSOCIATION

A number of the grocers in Oshawa, 
Ont., have formed a little association 
among themselves which they state has 
been of great advantage to them.

“We meet together regularly,” said 
one retailer to CANADIAN GROCER 
recently, “and discuss such matters as 
credit accounts, deadbeats, pedlars, etc.

“For instance, if a new customer 
comes into a store and asks for credit 
we find out from the other merchants 
if she owes anything to them, how much 
and the reason, if possible, why she left 
her former dealer. This information is 
naturally of great benefit to us and 
saves us a good many dollars during the 
year.

“The meetings also tend to eliminate 
the little differences and jealousies be­
tween members of the trade in Oshawa. 
We meet each other regularly and ex­
change ideas.”

This merchant told of another matter 
that the association has been taking up. 
It was learned that a number of farm­
ers in the Oshawa district were buying 
produce out through the country and 
peddling it in Oshawa without paying 
a license. A producer may sell his pro­
duce direct to the consumer in any mu­
nicipality, but if he purchases it from 
another he becomes a pedlar and must 
pay a license.

One thing, he emphasized, which was 
not discussed, was prices to the con­
sumer. This idea of talking over com­
mon interests is recommended by the 
retailers of Oshawa to merchants in 
other centres, whether they are con­
nected with the Retail Merchants’ As­
sociation or not.

CEASE DELIVERY AT 6 P.M.
SATURDAY

A petition has ben circulated among 
the grocers of Kitchener, Ont., for the 
discontinuing of the delivery service af­
ter 6 o’clock on Saturday nights. It is 
understood all the dealers have signed 
and the order will likely go into effect 
next month.

SUGAR COMPANY ASKS QUARTER 
MILLION DAMAGE 

As a result of the collision between 
the Aquitania and the Lord Dufferin 
in New York harbor, the Atlantic Sugar 
Refineries Company has instituted suit 
against the owners of the former steam­
er for $260,000 for loss of sugar on the 
sunken steamer consigned to them, the 
t'.aim including damages for loss of 
business and profits. i

G. O. Sainsbury, traveling representa­
tive for the California Prune and Apri­
cot Growers’ Association, San Jose, 
California, was in Montreal this week 
calling on the wholesale jobbing trade.

MARKET REPORTS BY WIRE
Continued from

Butter, tub ...................... page 38
Margarine .....................
Lard, pure, lb......................
Lard, compound ............... .... 030 1 MJ4
American clear pot*...........
Beef, corned, la .............

85 S'4
« H

4 00 
« 10
0 H
4 30
I 00
4 00
3 10

Tomatoee, 3., itandard. caee 
Ra.pberriee, il. Ont., ease .. 
Peaches, 2», standard caee ...
Corn. Is, standard ease..........
Peas, standard case.................

............

Apples, gal., N.B., dos. .... 
Strawberries, Is. Ont., case .. 
Salmon, Red, spring, cases ... 

Pinks .............................
Cohoes........................
□hums ...........................

Evaporated apples, per lb. . 
Peaches, per lb................. ... e i#h 0 20

Apricots, per H>. e............... 023

3 25
3 60
6 50
7 50
7 50
0 10
G 00

Potatoes—
Natives, per bbl................

Onions, Can., 76-lb. bags ... 
Lemons, Cal..................... ... 2 50

Oranges, Cal., caee ............
Grapefruit, case ................. ... 6 00

Bananas, per lb..................
Apples, box ......................

WEEKLY MARKET REPORTS 
Continued from page 37

Bitters Cleaned Up;
Strawberries Easier

Winnipeg. --------
FRUITS.—The last shipments of In- 

dian River grapefruit have come on the 
market in the past week. These are the 
best quality fruit to be received from 
Florida. Prices are firm at $8.00 per 
case. Marmalade oranges are practical­
ly cleaned up. Strawberries are more 
plentiful and are being offered at $7.00 
to $8.00 per case. Manitoba hothouse 
rhubarb is selling at 18c. The Washing­
ton outdoor grown variety of rhubarb 
is expected on the market very shortly, 
and prices will likely be lower. All ship­
ments of fruit are arriving in good con­
dition:
Fruits—

Oranges ...........
Lemons, Cal. .. 
Bananas, lb. ...

$8 00
7 00
0 09

Grapefruit, eafce 8 00
Strawberries, Florida, case . 7 0# 8 00
Japanese bitter oranges ... 6 Ml
Rhubarb (Man. hothouse) 0 18

Apple.—
No 1, bbl........... .. » 00 11 00
No. 3. bbl........... 7 60
Boxes ............... 4 60

Tomatoes Plentiful;
Celery Scarce

Winniprr -------
VEGETABLES.—Tomatoes are plen­

tiful, though the quality of recent re­
ceipts is only fair. Celery is scarce and 
only a very limited supply will be avail­
able from now on. Cauliflower is ad­
vancing and is now being quoted at $3.00 
ner doz. The first new cabbage from 
California has arrived on the market and 
is being Quoted at 4%c to 6c per lb. 
Supplies of vegetables from the South 
are reaching here in good quantity and 
in good condition.

Cucumbers, do*......................... 400 600
Cabbage, Cal., new ................. • 04Vfc 0 06
Cabbage, lb., local..................... • 03
Beets, with heads on, hampers.......... 4 00
Carrots, with heads, hampers..... 4 00
Head Lettuce. Cal., case............... 6 00
Turnips, ewt. ........................................ 2 00
Onlqns, silvers and yellows, lb. 0 04 0 06
Radishes, dos..............................  0 SO
Parsley, imported, dos.................. 0 00
Celery. Cal., ease ..................... II 00 10 00
CaullSower. dos. ................................. S 00
Potatoes. 10-20 bash. lots, bosh.........  0 00
Tomatoes. Florida (graded) .. 10 H 14 00
Tomatoes. Florida (ungraded) . T 00 t «0
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, April 9.—Hog markets are very much 
firmer this week, prices for live hogs having reached 
$21 per cwt. Beef is up about ll/fee per pound. Hams 

and bacon are firm but without change. Cooked ham is 
higher at 53c per pound. Lard and shortening are firm, but 
without change. Creamery butter is up two cents to 63c per 
pound, and eggs are selling higher at 48c. Poultry is firm, 
and export continues, while fish prices are sagging and sev­
eral declines have been registered during the week.

Hogs Reach $21.00;
Beef is up 1 lAc

Montreal ---------
FRESH MEATS.—An advance of lc 

per pound in the live hog market did not 
deter buyers from picking up supplies 
in this market, and offerings early in 
the week were very promptly absorbed. 
The same was true of cattle, supplies 
being very limited and buying active at 
higher prices. Fresh meats have been 
advanced 1 tic per pound all around, and 
the market for beef and pork is steadily 
firm here. Calves and lambs are dis­
tinctly firm and all around there is a 
healthy, active demand.
Hog», Dru«1—

Abattoir killed, small ........ 829 00
Sows .......................................... 28 00
Hogs (country dressed) . . 27 50
Hogs, live ............................... 21 00

Fresh Pork—
Leg of pork .......................... 0 36
Leg of pork (trimmed) .. 0 37
Loins ......................................... 0 40
Tenderloin, lb........................... 0 48%
Spare ribs ............................... 0 24
Trimmed shoulders ........... . . . . 0 27 0 28

Fresh Beef—
(Steers and Heifers) (Cows)

10 29% *• SS Hind quarters. SO 25% SO 28%
0 19% 0 22 Front quarters 0 16% 0 17%

0 41%... Loins .... 0 631... 0 36%
0 31%.... Ribs ... 0 28% 0 29%

0 1«% 0 18 .... Chucks.................... 0 16%
0 24% 0 25%.... Hips ...................... 0 25%
Calves (as to grade) ............... 0 17% 0 25%
Lambs—fresh killed .................... 0 32 0 36
Do., fro sen .................................................. 0 38
Sheep ................................................ 0 20 0 24

Haws Firmly Held;
Might Go Up

Montreal ---------
CURED MEATS.—Prices are firm, 

and the tendency on cured meats is of 
a decidedly firming nature. If pork 
holds its present high position there is 
a strong probability of increases going 
through. Demand is not over active, but 
for ham and bacon the sale is fair and 
the supplies available are fully equal to 
the needs of the trade.
Cured Meats—
Hams—

Medium, smoked, per lb.—
(Weights) §-12 ........................................ $0 37
12-16 ........................................................... 0 36
16-20 ............................................................ 0 35
20-85 ............................................................ 0 83

Hacks- -
Plain ................................................ 0 48 0 44
Boneless, per lb................................ 0 46 0 47

Barrel. Pork—
Canadian short cut (bbl.).......................... 55 00
Clear fat backs (bbl.) (40-50

pieces) ...................................................... 60 00
Do. (80-40 pieces) ................................ 59 50
Short cut clear pork (bbl.)... 53 00 56 00
Heavy mess pork (bbl.).............  43 00 44 00
Bean pork (bbl.) ........................ 43 00 44 00

Cooked Ham Goes
Higher; Now 53c

COOKED MEATS.—There is a con­
tinued fair demand for cooked meats, 
and markets are steady, and, if anything, 
firmer than they have been. But one 
item in the list is changed, cooked hams 
selling at 53c, an advance of 2c over last 
week.
Head cheese...................  0 16
Meat loaf with macaroni and

cheese, lb....................................................  0 29
Choice jellied ox tongue........................... 0 44
Ham and tongue, lb................................... 0 32
Veal and tongue............................................. 0 25
Hahns, roast ......................... ............... 0 50 ....
Hams, cooked................................................... 0 53
Shoulders, roast................................ 0 44 6 48
Shoulders, boiled ................•..................... 0 44

Lard Very Firm;-
Supply Lessened

Montreal ---------
LARD. — While the undertone is 

steadily firm, no change has been made 
this week for lard. The demand has 
been heavy and constant so that stocks are 
small, and there seems little chance of 
any surplus accumulating at the present 
time. Another advance is not improb­
able.
Lard, pure--

Tierces. 400 lbs., per lb............................ 0 30%
Tubs, 50 lbs., per lb.............................. .. 0 80%
Pails, 20 lbs., per lb.................................. 0 31
Bricks, 1 lb., per lb........................ 0 32 0 32%

Shortening Rests
But Sells Well

Montreal
SHORTENING.—The undertone con­

tinues to be quite firm, and the demand 
for shortening is fairly well maintained 
here. The high price of lard, margarine, 
and butter serve to help sales in some 
quarters of this cheaper product, and the 
output totals up reasonably well.

Tierces. 400 lbs., per lb................ 0 26 0 26%
Tube. 50 Ibe....................................... 0 26% 0 26%
Pails, 20 lbs., per lb..................... 0 26 % 0 27
Bricks. 1 »... per lb........................ 0 27% 0 28%

Bacon—
Breakfast, per lb. (aa to quel.) 0 40 0 48
Roll, per lb. .................................... 0 32% 0 33%

Dry Salt Meets—
Lang clear bacon, ton lota ... 0 25 0 26
Long clear baton, small lota .. 0 26 0 27
Fat back», lb. ............................................. 0 80

Margarine Active;
Prices Firm

Montre#! —-------
MARGARINE.—Better movement of

margarine is reported in this market, 
and this will improve still, it is expected, 
for, with butter higher than ever and 
with the tendencies higher still, a num­
ber are beginning to use margarine more 
extensively. Prices are held firmly but 
no changes have been made here.
MaYgarine—

Prints, according to quality, H>. 0 84 0 88
Tubs, according to quality, lb. .... 0 32

Butter at 63c
Breaks Records

Montreal ---------
BUTTER.—Another advance of 2c 

over the quotation of last week makes 
the price of creamery in prints, 63c per 
pound. This is a high-water mark, and 
the end is apparently not in sight. High 
prices are being paid in the country and 
it is said that several cargoes have been 
exported already to Europe of new made 
butter. There is a keen demand from all 
quarters and still higher prices may be 
reached before new make butter is avail­
able in large quantities.
Butter—

Creamery prints (storage) ... 0 68
Creamery solids (storage)............. 0 62
Dairy prints, choice.......................... 0 48
Dairy, in tubs, choice...................... 0 47

Cheese Steady;
Selling Well

Montreal ---------
CHEESE.—No change of any kind has 

been made in the price of cheese. The 
market is held with considerable strength 
of undertone for the higher price for 
butter will have a real effect on prices 
for various grades of cheese. Factories 
are expected to open soon and a better 
delivery result.

Large, per lb..................................... $0 28% $0 29.
Twins, per lb................................................. 6 SO
Triplets, per lb............................................ 0 30
Stilton, per lb. ............................... 0 30 0 82
Fancy, old cheese, per lb.......................... 0 80

Eggs Again Up;
Very Active

Montreal ---------
EGGS.—Prices for new-laids are now 

ruling at 48c per dozen. Egg production 
though good, is not sufficient to pile up 
much of a surplus in view of the good 
demand. It does not seem now that 
prices arc going to reach the lower levels 
that were looked for a few weeks ago.
Eggs-

New-laids ...................................................... 80 48

Poultry is Held;
in Good Demand

POULTRY.—Prices are fairly well 
maintained on poultry, but there is a 
little w'ider range of quotations and the 
export business has been an important 
factor in steadying the price basis. Sup­
plies coming to hand are not heavy.
Chickens, roast (8-5 lbs.) ........... 9 85 0 88
Chickens, roast (milk fed) .......... 0 40 0 48
Broilers (8-4 lb pr.) ................ 0 40 0 45
DUCKS—

Brome Lake .................................... 0 46 0 47
Young Domestic ....................... 0 89 0 40
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Turkeys (old toms), lb......... ............  0 46
Turkeys (young) ............................................... 0 46
Geese ...................................................... 0 28 0 SO
Old fowls ................................... .............................................

Large ...................................................... ............. 0 34
Small ................................................................... 9 30

Halibut Here 24c ;
Other Fish Down

Montreal ---------
FISH.—Eastern halibut have arrived 

in this market and are selling at 24c to 
25c ptr pound. Other lines are reduced 
in price, the varieties affected being 
haddock, flounders, lobsters, pickled her­
rings and oysters. Most demand now is 
for fresh fish, and with supplies avail­
able in large quantities the tendencies 
are lower on many lines. Frozen fish 
are not active. Two carloads of haddock 
and cod came in last week from Boston 
and this may be looked upon as an index 
of the freer supplies available.

FRESH FISH
Haddock ................................................ 0 07% 0 OH
Halibut, Eastern ............................... 0 24 0 25
Steak Cod ........................................... 0 10 0 11
Market Cod ........................................ 0 08 0 09

Flounders ............................................. 0 07 0 08
Prawns .............................................................. 0 40
Live lobsters..................................................... 0 40

FROZEN FISH
Halibut, large and chicken ........... 0 20 0 21
Halibut, medium ...................... 0 22 0 23
Haddock ................................................ 0 07 0 07%
Mackerel ................................................ 0 16 0 16
Dore........................................................ 0 14 0 15
Smelts. No. 1, per lb................... 0 12 ... 0 13
Smelts. No. 2; per lb.................... 0 07 0 08
Pike, Headless and Dressed ........... 0 10 0 11
Market Cod.......................................... 0 06% 0 07%
White fish, small ................................. 0 11 0 12
Sea Herrings .....................  0 07% 0 08

Pork and Beef
Higher; Active

Toronto. -——
FRESH MEATS—-Live hoirs have 

climbed another notch from early figures 
of last week, but buyers seem to feel the 
limit has been reached and any further 
move must be downward. Fresh pork 
has reflected the condition in hogs with 
many advances. Fresh beef as related 
to short loins and ribs is in big demand 
and prices show an upward .move this 
week. Calves .are arriving in larger 
quantities with prices showing a wide­
spread though easier tendency. Figures 
ruling early in the week were:

FRESH MEATS
Hogs—

Dressed, 70-100 lbs., per cwt................. $27 00
Live, off cars, per cwt............................. 21 25
Live, fed and watered, per cwt............  21 00
Live, f.o.b., per cwt.................................. 20 25

Fresh Pork—
Legs of pork, up to 18 lbs..... 0 31 0 33
Loins of pork, lb............................ 0 38 0 40
Tenderloins, lb................................. 0 47 0 50
Spare ribs, lb................................... 0 18 0 20
Picnics, lb...................................................... 0 24
New York shoulders, lb............................. 0 27
Montreal shoulders, lb................................ 0 28
Boston butts, lb............................................ 0 32

Fresh Beef—From Steers and Heifers—

CANADIAN GROG ER
Steak Cod ................ ........................ 0 08 M, 0 00
Gaepe Salmon, per lb...................... 0 24 0 26
Salmon Cohoes, round ................... 0 I7H 0 18
Salmon, Qualla, Hd. and Dd. . .. 0 13 0 14
Whiteflsh ............................................... 0 15 0 16
Smelts, extra large ........................ 0 22
Lake Trout .......................................... 0 19 e 20
Tom Cods, per bbl............................ 3 50 4 00
Lake Herrings, bag, lO'O lbs. . . . 6 00
Alewires .................... ........................... 0 06% 0 06

SALTED FISH
Codfish—

Codfish, large bbl., 200 lbs.. . . ... 120 00
Codfish, No. 1, medium, bbl.,

200 lb»............................................ 18 00
Codfish, No. 2, 200 lb. barrel.. 17 00
Pollock. No. 1. 200 lb. barrel.. 16 00
Codfish, strip boneless (30-lb.

boxes), lb........................................ 0 20 0 25
Codfish (boneless) (24 1-lb. cartons) 0 20
Codfish (Ivory) (2-lb. blocks, 20-lb. bxj 0 18
Boneless cod (2-lb.) .................. .. 0 23
Shredded codfish (12-lb. box) .. 2 60
Dried cudflsb (100-lb. bbl.) .... 20 00

PICKLED FISH
Herrings (Scotch cured), barrel 12 00
Scotia, barrel.................................... 12 00
Do., half barrel ........................... 6 25
Mackerel, barrel............................ 34 00
Salmon, Labrador (200 lbs.) .. 26 00
Salmon. B.C. (200 lbs.) ............. 25 00
Sea Trout (200-lb. bbls.) ........... 25 00
Turbot (200 lbs.) ........................ 17 00
Codfish, tongues and sound, lb.. 0 15
Eels, lb................................................ 0 16 0 17

OYSTERS
Cape Cod, per barrel .................... ... $14 00

Ba touche, per barrel ............... 15 00
Sea,lope, gallon ............................ 4 00
Can No. 1 (Solids)................... 2 25
Can No. 3 (Solide) .................... 6 50 7 25
Can No. 5 (Solids) .................... 11 00
Cali No. 1 (Selects) .................... 2 50 3 00
Can No. 8 (Selects) .................... 8 40

SUNDRIES
Pepcr Oyeter Paile. % per 100........... 1 76
Crushed Oysters Shell, 100-lbs. $1 60
Paper Oyster Pails, %-lb. per 100.... 2 25

Hind quarters, lb. ............. 0 26 0 32
Front quarters, lb. ................. 0 17 0 20
Ribs, lb........................................... 0 24 0 30
Chucks, lb....................................... 0 18
Loins, whole, lb.......................... . 0 32 0 36

Do., short, lb............................ 0 35 0 42
Hips, lb........................................... 0 25 0 27
Cow beef quotations about 2c per lb. below

above quotations.
Calves, lb........................................ 0 25
Lambs, whole, lb. ................ . 0 28 0 32
Sheep, whole, lb.......................... . . 0 20 0 22
Above prices subject to daily fluctuations of the

Easter Demand
Good; Prices Finn

Toronto. ---------
PROVISIONS. — Higher prices are 

shown in some quarters this week on 
practically the entire list, this being 
directly traceable to higher priced hogs. 
There does not seem to be any surplus 
stocks available and an excellent Easter 
demand is said to be manifesting itself.
Hams—

Medium ....................................... o 88 o 39
Large, per lb.........................  0 30 0 35

Backs—
Skinned, rib in .............................. 0 46 0 48%
Boneless, per lb............................... 0 49 0 52

Bacon—
Breakfast, ordinary', per lb. .. . 0 39 0 44
Breakfast, fancy, per lb.............. 0 44 0 47
Roll, per lb .   0 31 0 34
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Wiltshire (smoked sides), lb. . . 0 36 0 88
Dry Salt Meats—

Long, clear bacon, av. 60-70 lba. 0 28 0 SO
Do., aver. 70-100 lbs........................... 0 27

Fat backs. 16-20, lb................................. 0 SO
Out of pickle, prices range about 2c per pound 

below corresponding cuts above.
Barrel Pork—

Mess pork. 200 lbs...................  . . 44 00 47 00
Short cut backs, bbl., 100 lbs.. 58 00 56 00
Pickled rolls, bbl.. 200 lbs.,

heavy ‘........................................  50 00 57 00
Do., Do., Do., lightweight. . . 52 00 57 00

Above prices subject to daily fluctuations of the 
market.

Hams Reach
Higher Figures

Toronto. —-----
COOKED MEATS.—Prices on cooked 

hams show revision upward this week, 
the advance amounting to about 2c per 
pound. A very fair movement to the 
trade is reported on all lines.

COOKED MEATS
Boiled hams, lb....................................$0 50 $0 51
Hams, roast, without dressing, lb. ... 0 50
Shoulders, roast, without dress­

ing. per lb...................................................... 0 49
Head Cheese, 6s, lb...................................... 0 14
Meat Loaf with Macaroni and

Cheese, lb.................................................... 0 24
Choice Jellied Ox Tongue, lb. .. 0 60 0 62

Ham and Tongue, lb.................................. 0 32
Veal and Tongue, lb.................................. 0 26
Above prices subject to daily fluctuations of 

the market.

Fard M oves
Up Another Ic

Toronto. --------
LARD.—About the lowest price go­

ing on lard is 31c per pound, and there 
does not seem to be any indication 
that the peak has been reached as yet. 
There is a good export movement and 
the market in New York offers splendid 
opportunities for sellers here to move 
their stocks and there is no accumulation 
of "supplies developing.
I.ard, tierces, 400 lbs., lb................. $0 31 $0 31%

In 60-lb. tubs. %c higher than tierces, pails %c 
higher than tierces, and 1-lb. prints. 2c higher 
thati tierces.

Higher Prices For
Shortening Possible

Toronto. ---------
SHORTENING.—The higher cost of 

manufacturing along with strength ap­
parent in all oils used in its manufacture 
is tending towards shoving up prices on 
shortening. The demand is considered 
very good, the high price of lard being a 
factor in this increased selling. Quota­
tions for the week are unchanged but 
very firm.

Shortening, tierces. 400 lbs., lb.. $0 25% $0 26% 
In 60-lb, tubs. %-%c per lb. higher than tierces : 

pails, %-*%c higher than tierces, and 1-lb, prints. 
l%-l$iC higher than tierces.

.Margarine Shows
Little of Interest

Toronto. * ---------
MARGARINE. — New developments 

are lacking in the situation on mar­
garine. In spite of the high prices for 
butter the demand for margarine shows 
really very little improvement and the 
orders which are going forward to the 
trade are within rather a narrow com­
pass. Prices are steady.
Maraarin*—

1-lb. prints. No. 1 ...................... 0 84 0 15
Do.. No. Î ................................... • II • U
Do . No. I..................................... • n • M

Solid,, le per lb. less thsn prints.

ONTARIO MARKETS

TORONTO, April 9.—Higher hog prices are again shown 
this week, but buyers feel the limit has been reached 
and any other change must be downward. Fresh cuts 

of pork, provisions and lard have all reflected the advance in 
hogs, and shortening seems about due for higher prices. But­
ter has reached higher prices, and eggs are also on the upward 
move. Business as a whole is considered good.
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Butter Records
Further Advances

Tarante. ---------
BUTTER.—Higher prices are again in 

evidence on butter this week. The de­
mand seems to be keeping up remarkably 
well, but the situation locally has re­
sponded by prices going higher than last 
week’s levels. The market is strong at 
the figures shown herewith.
Butter-

Creamery prints (average) ... $0 60 $0 61
Creamery solids (storage).............. 0 59 0 60
Creamery prints (fresh made). 0 62 0 63
Creamery solids (fresh made). 0 61 0 62
Dairy pr'ts, fresh separator, lb............. 0 58
Dairy prints, No. 1, lb............................ 0 50

Cheese Market
Showing Strength

Toronto. —--------
CHEESE.—The market is strong, and 

in view of the light supplies any new 
cheese which is offering is quoted at very 
high figures. Advances have been re­
corded in some quarters and the under­
tone is one of strength.
Choree—

Old, large ....................................... 10 31 *0 32
Now, large .................................................. 0 30
Stilton (new) ............................... 0 81 0 32
Twine, He lb. higher than large cheese. Trip­

let» lHc higher than large cheeee.

Higher Prices
Named on Eggs

EGGS.—The market here continues 
very active and very strong. Consump­
tion locally is fairly heavy, whereas re­
ceipts have continued to come along quite 
plentifully; there is no accumulation of 
supplies available at all. Prices have 
stiffened from last week’s figures and 
are being quoted at levels herewith:

New-Iaidi, In cartons, doe........  10 49 $0 50
New-lalds. doe............................... 0 IS 0 47
Prices shown are subject to daily fluctuations 

of the market.

Little Live
Poultry Coming

Torente. ——
POULTRY.— As far as live poultry is 

concerned there is little coming through. 
The movement of storage stock is very 
good and the export which has been done 
in this commodity has served to relieve 
the situation considerably. Business as 
a whole is considered very good and 
prices remain very strong.

Prices paid by commission men at Toronto :
Live Dressed

Ducks. Ib........................ 3------- -SO 35 $___ -SO 40
Geese, lb....................................... - ....  - 0 50
Turkeys, old, lb...........................- ___ 0 40- 0 42

Do., young, lb......... 0 32- 0 85 0 45- 0 48
Roosters, lb.................................. - 0 25 ....- 0 28
Fowl. 4 to 6 lbs., lb................. - 0 83  - 0 85
Fowl, over 6 lbs., lb...............- ....  - ....
Fowl, under 4 lbs., lb.............- 0 28 . . . .- 0 30
Chickens, under 5 lbs.,

lb................................................. - 0 30 ------ 0 82
Chickens, over 5 lbs.,

lb.................................... 0 26- 0 82 ..... 0 35
Chickens, over 5 lbs.,

milk fed, lb........................................ ..... 0 38
Prices quoted to re.1 ail trade :

Dressed
Hens, light .......................................... SO 35 SO 87

Do . heavy......................................... 0 84 0 86
Chickens, spring .............................. 0 38 0 40
Ducks .................................................... 0 40 0 42
Turkeys ..........     0 47 0 50
Geese ................................................................. • 62
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Movement Fish
to Show Improvement

Toronto. -------«—
FISH.—Dealers are looking forward 

to a very heavy movement of fish to­
wards tlie end of this week and the first 
of next. This is already apparent in 
orders that are now coming to hand, and 
a much better supply of fresh caught 
fish is expected to be available. The 
range of quotations which are being ask­
ed this week is as follows:

FRESH SEA FISH
Cod Steak, Ib.......................................... $0 11 $0 12

Do., market, lb............................... 0 09 0 10
Haddock, heads on. Ib........................ 0 09 0 10

FRESH FROZEN SEA FISH
Cod Steak, lb....................................... 0 08 H 0 09

Do., market, lb............................... 0 05 0 07 H
Flat Fiah, B.C., lb............................. 0 08 0 10
Flounders, lb.......................................... 0 08 0 10
Gaspereau, lb...................................    0 06 H 0 07
Haddock, hea'dless, lb.................................. 0 10

Do., heads on, lb............................ 0 09 0 10
Do., small, case, 200 lbs., lb.*................ 0 06

Halibut, medium, lb........... ...... 0 22 0 23
Do., chicken, lb............................... 0 20 0 21
Do., large, lb..................................... 0 21H 0 22

Herring, lb............................................. 0 16 0 07
Mackerel, lb.......................................... 0 12 0 13
Salmon, Cohoe, lb.........................  0 21 0 22

Do.. Qualla, lb................................. 0 12H 0 16
Do., Red Spring, lb........................ 0 23 0 24

Do., Gaspe, lb................................... 0 24 0 23
Smelts, No. 2, lb...............................

Do., No. 1, lb.................................... Ô 12 6 15
Do., Extra, lb................................. 0 24

Tomcods, lb........................................... 0 07
FROZEN LAKE FISH

Herrings, Lake Superior................ o 08 H 0 04
Do., Lake Erie, lb. .................... 0 06 0 06 H

Mullets, lb.............................................. 0 07 0 08
Pickerel, lb............................................ 0 14 0 16
Pike, round, lb..................................... 0 09 0 10
Trout, lb.................................................. 0 17 0 18
Tulibees, lb............................................. 0 09 0 10
Whitefish, lb. .........,......................... 0 11

SMOKED FISH
Bloaters, 40 Count, box ............... 1 30
Cod, smoked, lb................................... 0 11
Ciscoes, lb.............................................. 0 12
Digby Chicks, bdle............................ 1 86 1 90
Boneless Digbys, box...................... 2 00
Haddies, chicken .............................. 0 08 0 08 H

Do., fillets, lb.................................... 0 16 0 18
Do., Finnan, lb............................... 0 11 0 14

Herring, Kippered, box ................ 1 30 1 65
DRY AND PICKLED FISH

Herring, Labrador, bbl..................... 10 00
Do.. Do., keg ................................... 5 50
Do., Lake Superior, keg ........... 5 00 6 25

Imperial, 25 lbs., loose, case......... 2 75
Quail on Toast, 24 1-lb. tablets, cs 3 60
Sea Trout, keg ................................. 12 0#
OYSTERS, No. 3 site package

Do., No. 6 size package (4 1-6
(2% gallons) .......................... 9 60

Do.. No. 1 size package ........... 8 80
Shell Oysters. 800 count, bbl........ 14 60

Do.. Do.. 1,000 count ........... 11 00

WINNIPEG MARKETS

WINNIPEG, April 9.—There is a very firm feeling in the 
market at the present time, few reductions being noted, 
and these only of a minor character. Several lines show 

a markedly stronger feeling.

Provisions Steady;
Hogs Still $19.25

Winnipeg. ---------
PROVISIONS.—Provision prices are 

steady and firm with a good demand. 
Hogs are steady at $19.25. Some new 
pricet are quoted herewith on bacon, 
barrelled pork and lard. Ontario cheese 
is selling at 29c and the Manitoba var­
iety at 28c.
Ham»—

Light, Ib........................................... « 84 0 86
Medium, per lb.............................................. 0 34
Heavy, per lb................................................ 0 33

Bacon—
Breakfast, select, lb................................... 0 40
Backs . ............................................ 0 40 0 44

Jry Salt Meats—
Long clear bacon, light ............................ 0 26
Backs ................................................ 0 38

Barrelled Pork-
Mess pork, bbl................................................... 42 00

Lard. Pure—
Prints .................................................................. 0 32
Cases, 5s ...................................................... 17 92
Cases. 3s ................................................... 18 00
Tierces ................................................................. 0 29
'Pubs, 50s, net ............................................ 14 63
Pails. 20s. net............................................. 6 30

Cheese—
Ontario, large fresh..................................... 0 29
Manitoba, large fresh ............................... 0 28

Butter Firm;
Supplies Light

Winnipeg. —-----
BUTTER.—Receipts of creamery but­

ter continue light as yet. Prices are 
firm and steady.
Butter-

Fresh made creamery. No. 1
cartons ......................................... 0 56 0 57

Freeh made creamery, No. 2............... 0 54
Margarine........... .......................... 0 81 0 32

Eggs More Plentiful;
Prices Still Firm

Winnipeg. ---------
EGGS.—Although receipts of eggs

are approaching a warm weather basis, 
prices remain firm. At the first of the 
week the market eased off somewhat 
and eggs were offered as low as 41-42c. 
The market has firmed up again and 
dealers are now asking 44-45c per doz.
Eggs •

New-laid, doz.................... ............................ 0 1.»

Storage Poultry in
Strong Demand

Winnipeg. ---------
POULTRY.—Storage stocks of poul­

try are being taken into consumption 
freely. Stocks were put away at high 
prices and there is not expected to be 
any decline.

Flat Fish Plentiful;
No Price Changes

Winnipeg. ---------
FISH.—Plentiful supplies of flatfish 

have come on the market this week. 
Trade is a little slower than in recent 
weeks, and the general trend of the fish 
market is of a settled character. There 
are no price changes. Flat fish re­
quirements have rallied to some extent 
and the demand is fairly even. Present 
prices are likely to undergo little 
change before the new pack comes on
the market.

LAKE FISH
Whitefi.h (cleaned I, Ib.................................. 0 12
Whitefish I frosen). Ib.................................... 0 12
Pickerel. Ib.......................................................... 0 18
Pickerel Fillet, ib............................................ 0 86
Frosen Trout, ib.............................  0 16
Round Jackflsh. lb.......................................... 0 09
Dressed Jeckflsh. lb. ...................  0 09V4
Frosen Goldeye. lb.....................   • 07H
Speckled Trout, lb..................   6 86

SEAFISH
Frosen Halibut, lb........................................... 0 20
Frosen Salmon, lb........................................... 0 20
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Announcing
the amalgamation of the business of

HERBERT PETERS
88 Front Street East and 22-24 West Market Street

TORONTO
with the firm of

DUNCAN'S LIMITED
NORTH BAY, ONT.

With Branches at Sudbury, Cobalt and Timntins.

The new firm will be known as

Peters Duncan Limited
Wholesale Dealers in

Fruits, Vegetables and Produce
Our increased buying and distributing facilities 
will enable us to give our customers better 
service.
Our aim will be to give you the finest quality 
products at the most reasonable prices.

Get In Touch With Our Nearest Branch
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Satisfied Customers
•"«•that's Ithe only way to business success

Swift'» Premium 
Ham» and Bacon

Carefully Selected 
Sugar Cured 
Hickory Smoked

Alway» Mild 
and Uniform

Need» No 
Par-Boiling

Swift's Premium Hams and Bacon create good­
will and satisfaction that bring trade to your store 
from an ever-widening territory.
Grocers and Butchers tell us continually that 
“Swift’s Premium” is the one Brand that is sure 
to give satisfaction and to bring repeat orders.
In addition, we are stimulating new demand 
through our extensive magazine and newspaper 
advertising. Be ready to get the extra business 
created by our special Easter sales effort. Striking 
display matter, which we will send for the asking, 
will, prominently displayed, associate your store 
with this campaign, and draw these prospective 
customers into your store.
Order Swift’s Premium Hams and Bacon for your 
Easter trade, and be sure of satisfied customers.

Swift Canadian Co.
Limited

Toronto Winnipeg Edmonton
Canada Food Board License Nos. 13-170, 171, 172

ij
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Sell Schneider’s Hams
They’re guaranteed

Schneider’s Quality Hams (mild cure) will 
satisfy.
So certain are we of this that we invite dealers 
to return any of Schneider’s Hams that do not 
measure up to expectations.

Give them a trial.

J. M. Schneider & Sons, Ltd.
KITCHENER ONTARIO

Drop «8 e cord for Sausage and S mo hod Meat quotation8. 
Satisfaction guaranteed on all mail orders*

TRADE MARK

TASTY !

& ELD$

There’s an extra de­
liciousness about 
every bit of

Indian 
Chief

Brand

Prepared 
Herring

that appeals ver/1 greatly 
to those who love a fish 
food of highest quality. 
These well-flavored sea 
foods are saleable 
throughout the year, par­
ticularly during the 
warm weather.
Round out your displays 
with Indian Chief Brand 
Prepared Herring. A 
Ready-Cooked line of 
great customer appeal.

SHAW & ELLIS
Pocologan, N.B.

OLIVE 
BUTTER
Unquestionably appe- 
tizingly popular.
A palatable product 
prepared from Select­
ed Spices, Olives, 
Pimento and Malt 
Vinegar — the Very 
Highest Grade Ob­
tainable.

Prominently displayed, Olive Butter will 
prove itself a brisk seller.
HAVE A STOCK OF OLIVE BUTTER ON 
HAND AND DISPLAY IT EVERY DAY.

Sold and Manufactured by

E. W. Jeffress, Limited
WALKERVILLE, ONT.

When in Doubt
Try the ((Want Ad” Page

Every week this page is being used to splendid advantage by others. If you have some­
thing to sell, or you want to buy a business, fixtures or equipment—or maybe you want a 
clerk, a traveller—try it out.

Two cents per word first insertion, and one cent per word 
for each subsequent insertion, and five cents extra per 
insertion for Box No. Payable in advance.

— ADDRESS
CANADIAN GROCER - - 143-153 UNIVERSITY AVE., TORONTO
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FREEMAN
Dry Air Refrigerator

Canada's First Centre Air Flue Refrigerator—patented 1918. 
Ciùiada's First Dry Air Refrigerator.
A superior Refrigerator for Butcher, Grocer and Delicatessen- 
perfect for dryness of air and Economy of Ice.
Order early to avoid the hot weatiier rush orders.

„ Catalogue on request.

THE W. A. FREEMAN CO., Limited
HAMILTON - CANADA

Branche

Toronto 
114 York St.

Montreal

Winnipeg 
209 McDermot Ave.

Write for Catalogue

Do you need
a good man?

Are you looking for a suitable partner, a 
wide-awake clerk, or an aggressive salesman ?
Our Want Ad. Page is the most direct, the 
eureet way to reach the man you want. The 
men who will read your ad. in the Canadian 
Grocer are men of ambition, keen-edged 
fellows—the very beet class from which to 
select the man to fit in with your require­
ments.
And it only costs you two cents a word to 
talk to these men through a Canadian 
Grocer Want Ad. Just two cents a word to 
reach your man quickly I

Seed siemg year ad. te-dar. Ferme do.,
Teeeday each week. Nairn i Se ward Bret 
le»«riled, le weed wak saboeaaoat laser 
Alee; Se extra 1er Bet Ne. per leeertlee.

Send along your ad. to-day.

The Canadian Grocer
143-163 University Ave., Toronto

Let us have your 
orders for HAMS 
AND BACON now. 
We will book your 
orders for Easter at 
present list prices.

F. W. FEARMAN CO.
LIMITED

HAMILTON

Save More
this Summer
-You CAN

with an

ARCT fC
Not only keeps perish­
ables fresh and sale­
able for an unusually 
long period, but fre­
quently renews to 
tempting freshness pro­
visions that have be­
come shop-soiled.
The ARCTIC principle 
of cold, dry air cir­
culation can save you 
much more than re­
frigerators of less sci­
entific construction — 
and cost no more to 
buy. Catalogue of 
complete line is FREE.

Write for it,

JOHN HILLOCK 4 CO.
LIMITED

154 George S«., TORONTO

REFRIGERATORS & DISPLAY FACILITIES
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Have No Hesitation
in choosing

‘Bluenose ’ Butter
it always opens up in excellent shape, 
and its quality and flavor are remark­
ably fine. Taste “Bluenose" yourself! 
Then you’ll feel more enthusiastic about 
it. Order from your grocer.

SOLE PACKERS.

SMITH A PROCTOR HAUFAX, H.S.

SMITH
AND

PROCTOR
SOL* PACKERS

Halifax • N.S.

MADE IN CANADA

Taylor & Pringle Co.
Limited

OWEN SOUND, ONT.
Manufacturers of

PICKLES, CATSUPS, SAUCES, 
VINEGAR, [CIDER, ETC. 
QUEEN QUALITY PICKLES 
UNIVERSAL FRUIT SAUCE 

PARAGON PICKLES 
CATSUP RELISH

TAYLOR & PRINGLE9S 
PRODUCTS ARE GOOD 

PRODUCTS

; BAKED BEANS

TOMATO SAUi•cm»

Display and Recommend
this popular food product. It is to 
your advantage to do so, because your 
customers know that Heinz Baked 
Beans are wholesome and nutritious, 
appetizing, and above all—guaran­
teed to please. Money refunded if 
customer is not satisfied.

ALL HEINZ GOODS SOLD IN CANADA
ARE MADE IN CANADA. (fin

EGG CASE FILLERS and EXTRA FLATS

Tha 12 Doxan Crata

30 Doz. 12 Doz.

Crates

THE MILLER BROS. CO.,LTD.,”.i?^.s:

RICE
Wholesale houses are respectfully 
requested to enquire for prices on 
carloads of Siam and Japan Rice. 
Telegraphic messages sent “col­
lect” will be accepted.

S. LOWRIE
825 Powell St. Vancouver, B.C.
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RICE FLOUR
Healthy Th's.pro^ct "T" blenfd Wholesome

“ with other Hour, makes
QTld whiter bread and better (Hid

« , , , bread. You will be surprised A
Nourishing at the difference it makes. NutTltlOUS

Use anywhere from 10% to 20% Rice Flour.

Æ-

Mount Royal Milling and Mfg. Co., Limited
Agunti:

D. W. Ross Co., Montreal
Mill* at

Montreal and Victoria, B.C.

We have

Safe Pack 
Waterproof 

Paper
Shippers should know about it

WALTER WOODS & CO.
HAMILTON AND WINNIPEGM —...............

DWIGHT'S

BAKING SODA

Cow Brand Quality
Is Never Doubted

>

Housewives have perfect confi­
dence in their baking operations 
when they use Cow Brand Bak­
ing Soda. Strength, Purity and 
Reliability are perfectly embod­
ied in this household favorite. It 
always pleases.

Church & Dwight, Limited
MONTREAL
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PEAUNT BUTTER
The Finest Spread 

for Bread
A delicious line./Made 
from selected I hand­
picked, blanched^ pea­
nuts. \
Healthful, nutritious 
and palatable. ' 
Physicians recommend 
it for children.
When you sell a cus­
tomer one can ef 
WANTMORE Peanut 
Butter you will sell 
her many more.
Its goodness will keep 
it repeating and you 
make a good profit on 
every sale.
Ask your jobber for 
it, or write direct to 
us

R. L. Fowler&Co., Ltd.
Manufacturers

CALGARY SASKATOON REGINA
Lice us. Ne. IMtl

Wéntmctv

Spring Revives 
Insect Life

and increases the con­
stant demand for

KEATING’S
Once used, no careful ^housewife will be without this uni­
versal" insecticide mhm

Makes Short Work of 
Flies Fleas Mosquitoes Ants 

Wasps Beetles Bugs 
Cockroaches or MothsJ

^^^^S^SSr«*r!^S?«i1c?and;stcad>]fprolitablc'tradr.

Made by THOMAS KEATING, London, England
Eetabliahed 1788

t SOLE AGENTS* FORgC AN ADA________________

HAROLD FiÎRÏTCHÏÊÏ&ECO. ,f Limited
10 McCeul Street, TORONTO

Buy GOLDEN 
SHEAF Brand

MACARONI
VERMICELLI
SPAGHETTI

It’s Good

Made from the best of Semolina 
Wheat and Pure Spring Water.

Nutritious, Appetizing, Nourishing

Order from your wholesaler.

Sole Sale* A gen ta:
McLaren Imperial Cheese Co., Toronto, Montreal

Golden Sheaf Co., Limited
Montreal

A Palatable
Tonic Wine

Made from extract of 
beef and carefully se­
lected Port Wine.

Dr. Chiron’s 
Invalid Tonic

is as palatable and as 
e x h i 1 a r a ting as the 
wines of former days. 
The only difference is 
the percentage of alco­
hol.
A clean, wholesome, 
blood-enriching home 
beverage that you can 
honestly recommend. 
The Wholesale Grocery 
Trade handles it.

BROTMAN BROS.
Manufacturers

WINNIPEG

D Chiron
’1N VA L10
! forsic ^
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Popular Brands
Canada’s foremost selling tobaccos have borne the “heart-shaped” 
trade-mark since 1858. It’s the Macdonald guarantee of quality.

Plug Smoking
“British Consols” 
“Brier”
“Index”

FINE»(*eG

Plug Chewing
“Prince of Wales” 
“Napoleon”
“Black Rod” (Twist)

Every package we ship 
carries the above trade­
mark.

*
Trade Mark 
Registered

*
Trade Mark 
Registered

W. C. MACDONALD, REG’D.
Established Over 60 Years
MONTREAL, P. Q.

After present manufactured stocks are exhausted, all our brands except “Twist” will
be put up in 10-lb. caddies.

~ FINE FRUIT f I
^ PUWEfjg 
Haspberk^
URNIVALL-HT'''

Jams Will Please Her
Fumivall’s 
Jams always 
please. They 
are made to 
please — made 
of fine selected, 
sun-ripened 
fruits and pure 
Cane Sugar. 
The men who 
make Furnivall’a 
are past-masters 
in the art of pro­
ducing better 
quality Jams.

FURNIVALL - NEW,
Limited

Hamilton, Canada
[ Canada Feed Beard License,

Ne. 14-167.

AGENTS- The City of Ottawa and the Lower Prevlneee (except 
Cape Breton): Messrs. Geo. Hodge * Son, Ltd., Montreal, Que. 
Ontario: MacLa'ren Imperial Cheeee Co., Ltd., Toronto. Ont. 
Manitoba : H. L. Perry Co., Winnipeg. Man. Hamilton: R M. 
Griffin. Cw« Breton, N.S. : O. N. Mann, Turnbull Building, 
Sydney, N.S.

SUMORE
The Perfect Peanut,

Notice to Dealers:
$

The Prices are Down
ASK YOUR JOBBER

OR *4

Montreal Nut and 
Brokerage, Co.

30 and 32 Jurors Street, Montreal, P.Q.
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A'Fastpeller with 

Big Profits
Vol-Peek is the most rapid seller you 
can place on your counter. It sells 
on sight. Our bright colored display 
stand will make many sales for you. 
Vol-Peek mends kitchen utensils at 
Vt cent per mend. Pots, pans, tin­
ware, graniteware, copper, aluminum, 
etc. Easily applied, sanitary and 
guaranteed satisfactory.
Sold and advertised all over Canada. 
Write to-day for a display stand of 
24 packages, $2.26. 60% profit for
you.

Order through your jobber or direct to—

N. NAGLE & CO.
(Ownln, and operating Vol-Peek Mf*. Co.) 

BOX 2624. MONTREAL, CANADA

MEND

The Mathieu 
Lines are 
always in demand
Mathieu’s “Syrup of Tar” 
and Mathieu’s “Nervine Pow­
ders” should be constantly 
displayed in every good 
grocery store.
Gratified customers and good 
profits result.

A Great Remedy for Neural­
gia, Sleeplessness, Sick Head­
ache, La Grippe.

J. L. Mathieu Co.
Proprietor* 

SHERBROOKE, QUE.

OCEAN
BLUE

gives the right kind of "service." 

ft pleases buyer and seller alike.

Order from your Wholesaler.

HARGREAVES BROS. & CO.
WB8TKR.N AGENTS For Manitoba. 
Saskatchewan and Alberta — W. L. 
Mackenzie & Co., Ltd.,
Winnipeg, Regina, Sas 
katoon, Calgary 
and Edmonton.
For British 
Columbia and 
Yukon —Creed en 
A A very, Rooms 
5 and 6, Jones 
Block. «T Hast- 
In» Street W .
V,nooarer, B.C.

This Workman Knows
The workman knows the 1 
effect of a poor kalaomine 
or whitewash brush. Now 
tell him the cause—poor, 
uneven bristles insecurely 
fastened.

“KEYSTONE”
Kalsomine and Whitewash Brushes
are made of the best grade of 
bristles obtainable, and careful 
workmanship assures your cus­
tomers of a brush, which will flow 
the color smoothly and finish the 
job, unmarred by streaks or 
bristles shed on the surface.

Write for prices, etc.
Stevens-Hepner Co., Limited

Port Elgin - Ont.
Cet price, iri inlerieetiwi ekeet Ike 

“Ne,re*” Braes end the reri el Ike :
L Umse, K.ysten# Brand Brais, A
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EDGESDRESSING 1

SOFTENS 
PRESERVES 
LEATHER I
--«E$T0*U"1
COLOR

.LUSTRE

Quality 01101*6S Variety
r f Shoe Polishes
The Shine That Lasts

Bostonien Cream. The ideal cleaner for kid and calf. B -own, gray, white, in fact, any other color or shade desired. 
Gilt Edge Black Self-shining Dressing. The old reliable dressing for ladies’ and children’s shoes.
Shuclean. For white kid, calf, buck and Nubuck leather. Will not harden the finest and lightest weight of leather. 
Cleanall. The great success for cleaning velvet, silk and satin shoes and slippers, also fabrics.
Quick White. Makes dirty white canvas shoes clean and white. A well-known dressing.
Albo white cake canvas and buck dressing in metal box. 2 sizes.
Nobby Brown Paste Polish for brown shoes. Peerless Oxblood Paste Polish for red leather shoes.
Ask your jobber’s salesman for complete catalogue with prices, or write us at Boston, Mass. U.S.A.

The men of your town who look for and 
appreciate a chewing tobacco that is un­
questionably superior will find their antici­
pations fully met by the splendid texture 

dnti flavor of King George’s Navy.
l No good grocer can afford to
■a omit this popular line from his

tobacco stocks.

Rock City Tobacco*Co., Lt
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QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $83.20 
PER INCH PER YEAR

JAMS
DOMINION CANNEES, LTD.

” Aylmer” Pure Jams and Jell lee. 
Guaranteed Freeh Fruit and 

Pure Surer Only.
Screw Vac top Glass Jars, 16 ox.

glass, 2 dot. ease. Per doe.
Blackberry........................................ 63 35
Currant, Black ........................... 3 90
Pear .................................................... 3 25
Peach ..................................................3 25
Plum ................................................... 2 95
Raspberry, Red ..............................3 90
Apricot .... :...................................3 35
Cherry ................................................ 3 45
Gooseberry ........................................ 3 85

AYLMER” PURE ORANGE 
MARMALADE

Tumblers, Vacuum Top, 2
do*, in case ............................. $2 00

12 ox. Glalss, Screw Top, 2
doz. in case ................................2 55

16 ox. Glass, Screw Top, 2
doz. in case................................. 8 25

16 ox., Glass. Tall, Vacuum,
2 doz. in case ...........................3 25

2’s Tin, 2 dox. per case............ 5 10
4’s Tins, 12 pails In crate.

per pail ........................................ 0 82
5*s Tin, 8 pails in crate, per

pail ....................... - ................. 1 01
7’s Tin of Wood, 6 pails in

crate ........................................   1 *2
30*e Tin or Wood, one pail in

crate, per lb. .. .. ............... 0 20

PORK AND BEANS 
“DOMINION BRAND”

Per dot.
Individual Pork and Beans,

Plain, 75c, or with Sauce,
4 doz. to case ....................60 85

l’s Pork and Beans, Flat,
Plain, 4 doz. to case......... 0 92Mi

1*8 Pork and Beans, Flat,
Tom. Sauce, 4 dox. to case 0 95 

l’s Pork and Beans, Tall,
Plain, 4 doz. to case......... 0 95

l*s Pork a*nd Beans, Tall,
Tomato or Chili Sauce, 4
dox. to the case ............... 0 ^*7%

1%’s (20 ox.) Plain, per dox. 1 25 
Tomato or Chili Sauce ... 1 27% 
2's Pork and Beans, Plain,

2 doz. to the case ............. 1 50
2*s Pork and Beans, Tomato 

or Chili Sauce, Tall, 2
doz. to cake ......................... 1 52%

2%’s Tall, Plain, per doz.. . . 2 00 
Tomato or Chili Sauce . 2 85 
Family, Plain, 61.75 dox. ; Family, 
Tomato Sauce. 61.96 dox. ; Family. 
Chili Sauce, 61.95 dox. The above 
2 doz. to the case.

CATSUPS—In Glass Bottles

% Pts., Aylmer Quality .........61 90
Pts., Aylmer Quality ............... 2 75

Per just.
Gallon Jugs. Aylmer Quality 1 62% 

Per doz.
Pints. Delhi Epicure ............... 2 70
% Pints, Red Seal ...................... 1 50
Pints, Red Seal .......................... 2 00
Qts., Red Seal ............................. 2 80
Oxltons, Red Seal ...................... 7 45

BORDEN MILK CO.. LTD.. 
CONDENSED MILK
Terms, net. 30 days.

Eagle Brand, each. 48 cans. .69 25 
Reindeer Brand, each 48 cans. 8 75 
Silver Cow, each 48 cans .... 8 40 
Gold Seal, Purity, each 48 cans 8 25 
Mayflower Brand, each 48 cans 8 2$

Challenge Clover Brand, each 
48 cans .......................................  7 75

EVAPORATED MILK
St. Char lee Brand, Hotel, each

24 cans.........................................  6 66
Jersey Brand, Hotel, each 24

cans .......................... S 66
Peerless Brand, Hotel, each 14

cans ............................ 6 66
St. Charles Brand. Tall, each

so cans .................t. 6 75
Jersey Brand, Tall, each 48

cane ............................................... • 76
Peerleee Brand, Tnll. each 48
can,............................................... S 76

St. Charlee Brand. Family,
each 48 cans ............................  I 16

Jersey Brand, Family, each
48 cans .......................................  6 76

Peerless Brand, Family, each
48 eana .......................................  6 16

St Charlee Brand, small, each
48 cane .......................................  t *6

Jersey Brand, small, each 48
cane .............................................. * 99

Peerleee Brand, email, each 48 
cane .............................................. t M

CONDENSED COFFEE
Reindeer Brand, large, each 

24 cans .......................................  «16
Reindeer Brand, small, each

48 eana .........................................  • M
Regal Brand, each 24 eana.. I II
Cocoa, Reindeer Brand, large,

each 24 eana ............................. 6 21
Reindeer Brand, small, 41 eana « 8»

W CLARK, LIMITED. 
MONTREAL.

Compressed Corn Beef—tie, 12,94.
U. «4.90 ; 2s. «9.26; 6s. 1*4.79 

Lunch Ham—Is. $7.49: 2s. $14.64 
Ready Lunch Beef—la, 14.99 ; 2a, 99. 
English Bra am—14», $2.99 ; la.

$4.90; 2s. «9.90.
Boneless Pig's Feet—Ha. $1.99 ; Is 

*4.96: 2s. «9.99.
Ready Lunch Veal Loaf—14». «2.46 

W. «4.46.
Ready Lunch, Beef-Ham Loaf—A4* 

«2.46 ; Is. «4.46.
Ready Lunch Beef Loaf—Ha, *2.46 . 

la. «4.46.
Ready Lunch Aset. Loaves—H» 

*2.60 : Is, «4.6».
Geneva Sausage— le. *4.49 ; la, ««.4* 
Roast Beef—Ha. *2.90: la. *4.19;

2a. 19.26; (a. 9*4.76.
Roatt Mutton—*7.26 ; 2a. «14.H :

square cans, *48.06.
Boiled Mutton—Is *7.25: 2s, *14.69; 

*29.90 ; 6s. *45.
Boiled Beef—Is, *4.80; Is, *0.1* ; ts 

**4.76.
Jellied Veal—H«. ** 25; le, *4.1* ; 

2s. *0.25.
Cooked Tripe—le, *2.99; 2s. 94.9*. 
Stewed Ox Tall—1», *2.40: 2s. 14.40. 
Stewed Kidney -1», *4.40 : 2a. 99.49 
Mince Collope—He. *1.90; le. *9.96 : 

2s. 96.90.
Sausage Meat—le, *3.90 ; 2e. «7.80. 
Com Beef Hash—H«. *1.90 ; Is 

*6.90: 2s, (5.90.
Beef Steak and Onion»—H». *2.90 ;

Is. *4.99: 2i. 98.9*.
Jellied Hoeka—2s. 99.90: 8s. 980.00 
Irish Stew—Is, *2.00 ; 2s. *6 *0. 
Cambridge Sausage—1», *4.40 ; 2s. 

*9.41.
Boneless Chicken— He. **.**: le

*9.00.
Boneless Turkey — He. 15.90 : Is

Ox Tongue—He. *9.90: le. 19.49 
1 He, *19.40; ta. *17.99: *H« 
*29.79: ts. *«.

Lunch Tongue—He. 9* 9$ ; la, 94.94 
Beef Suet—le, M-49 ; 2a. 111.49.

SIFTD
5 ALT IT FLOWS
BEST FOR TABLE USE
Here are two satisfying Salt 

brands—satisfying in sales—satis­
fying in results to the consumer. 
Snappy, stead/ advertising in the 

big papers keeps them well to the 
front. Here are two Salt “win- \ 

ners” you cannot afford to over- 
■ — look. Stock them both.

Century

JIWW
CENTURY

SALT BEST
l|S/aR GENERAL Jatilted

If your jobber cannot tupply you we invite your inquiry, when 
price Hate and full information will be promptly leant you.

DOMINlONjSALT CO., Limited SARNIA, Canada
Manufacturers and Shippers

‘‘STAR” BRAIND
COTTON

Clothes Lines
FOR SALE BY 
ALL JOBBERS

Salesmen Wanted
Men who have worked up a connection 
with the trade are far more valuable to you 
than inexperienced men. The way to lo­
cate them is through your trade paper, 
because wide-awake salesmen read it. 
When in need of salesmen use the Want 
Ad Page; the rates are 2 cents per word 
first insertion and one cent per word for 
each subsequent insertion, a charge of 5 
cents extra is made for Box Number to 
cover cost of forwarding replies.
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The quality of

HOLBROOKS
Imported

WORCESTERSHIRE
SAUCE

is beyond question

Hade a»A Bottle* 
la England

VOL' can get behind 
Holbrooks Im­

ported Worcester­
shire Sauce with all 
the enthusiasm you 
are capable of. It’s 
a winner from the 
word go.

People who buy it 
once will buy it 
again. There’s a deli­
cate piquancy — an 
exquisite “zest”—to 
every drop of Hol­
brooks that wins 
approval from hard- 
to-please-people.

And you’ll ring up 
a profit on every 
Holbrooks Sale that 
makes a continued 
selling effort worth 
while.

Holbrooks, Ltd.
Toronto and Vancouver

“Saved From the British”
Germans Naively Explain Why They 
Denuded the Industries of France 
and Belgium of Raw Materials and 
Machinery.

AN amazing light is thrown on the methods of 
the Boche in occupied territory during hos­
tilities, by a front-page item in THE FINAN­

CIAL. POST of April 5th. Their pillaging of the 
industrial districts of Belgium and France is ex­
plained on the ground that they were just keeping 
the goods and machinery safe from the British guns. 
The way they put it ir. the form of instructions to 
their commercial agents (now again busily engaged 
in rebuilding German export trade) is really worth 
reading. It arouses a smile; it also awakens keen 
thinking. POST news items have a way of doing 
that for every alert business reader.

Note, for instance, these 
contents of the

Financial Post
dated April 5th

Private Companies Win Deci­
sions in Hydro Fight 

U.8. Railroads are Ignoring 
the New Steel Prices 

Big Market in Sight for Can­
ada’s Paper

Canada’s Wheat Problem !
Canada’s Wheat Wanted 

Canada b Now Baying Less In 
United States

Steel Reduction is Not Result­
ing in New Business 

Crerar Unfair to the Western 
Land Companies 

An Opening for Canada in 
Irish Linen Industry 

Canadians Study British In­
dustry

Trust Company is Formed by 
Merchants Bank 

Amending the Legislation Be 
Loan Coe.

Labor Commission Will Aid 
Industry

Canada’s Wheat and British 
Millers

Unbusinesslike Administration 
of Alberta 'Phones 

Deny Newsprint Prices Being 
Cut

Fairbanks-Morse Shows 44.38 
Per Cent, on Common

Weybum Bank Has Big Bal­
ance In Other Banks

Dominion Linens is Operating 
a Spinning Plant

A. Macdonald, and Relations 
of the Common

C.P.H.’s Position Was Main­
tained During Tear

Scotia Steel Company Would 
Mine From Dominion Area

Monarch Knitting Dividend 
Outlook

A Canadian U.8. Alliance in 
Bank Field

Experience vs. Training in 
Banking Field

The Claim of the Banker for 
More Salary

Business, Sentiment, and the 
G.T.R. (Editorial)

Finding a Job for the Idle 
M.P. (Editorial)

Bond Market Lapses Into Dull 
Condition

Big Bond Issue for an Eastern 
Pulp Company

Building Costs Not Likely to 
be Lower.

Alberta’s Acts for Relief of
Mortgagors

School Houses Are Becoming a 
Worse Hasard.

Business Building News Items Appear Each 
Week in The Financial Post

The above are only a few of the many subjects of 
real profit-making interest to Canadian men of 
affairs which have been dealt with by expert writers 
and editors in THE POST of April 5th. THE POST 
will keep you informed on Canadian business matters 
in a way unrivalled by any other publication. Send 
for a subscription to-day. The price is $3.00 per 
year, and you have only to fill in this form:

The MacLean Publishing Co.,
143-153 University Ave., Toronto.

Send me THE FINANCIAL POST every week 
till further ordered. I will pay subscription price, 
$3.00 per year, on receipt of bill, or you may draw 
on me for this.

i
Name.............. ................... _.............. ..................

Address............................................... ...........
C.O.
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Y&S
STICK LICORICE

in 10c Cartons

Everything in Licorice for all 
Industries using

LICORICE
in any form.

Madm in Canada by

National Licorice Company
MONTREAL

The Megantic Broom Mfg., Co., Ltd.
Manufacturai of Broomm and Clothmm Pina

% V

Lake Megantic, Que.

Dur clothes pins are made 
and designed to stay on 
the line. And they do. 
Dealers know that by the 
way housewives are ask­
ing for them. Made of 
the best wood, that in­
sures against splitting. 
Splendid profits and cus­
tomers’ satisfaction as­
sured to the dealer selling 
them. Write our nearest 
agent.
AGENTS:

Del.rm.

Jehx. N.B.
Ottawa. Harry

Wlxnlpeg. OwwMb
McFarlan.

S Grenier, 
Frare, Menl- 

Wklte. St. 
D. Marshall. 

Ce, Ter- 
O’Brien, 

Brea.. 
rieM.

Mines Meat (Tine)—U. *S.H; la.
I4.ee ; se. «it.ee.

Mines Meet (Bulk)—Se. 17c; 16a, 
16c ; 26s. 16 ; 60s, «16.

Chateau Brand Pork and Beane, 
with Tomate Sauee—Ind- Silt; 
la. «1.71 ; ta. SS.K; «a. «S.SS.
With Plain Sana»—Ind., *1; la. 
S1.S6, ta. tt.4«; ta. *S.4«. 

Chateau Brand Coneantrated Soups 
—Celery. Sl.tt: Consommé «!.«*; 
Green Peas. «1.11 ; Julienne, «1JS ; 
Mullisatawny, *1.46 : Mutton 
Broth. «1.16 ; Ox Tail. (IAS ; Pea. 
*1.16; Scotch Broth. *1.1»; Vase- 
table. «1.16; Chleken, *1.4»; Meek 
Turtle. *1.46; Tomato, I1.S»; 
Vermicelli Tomato. *1.1» : Assort­
ed, No. 1, ease, *1.«6; Soupe and 
Bouilli, «a. *11.16.

Clark’s Pork and Beans, Tomato 
Sauce. Blue Label—Ind., tOa; la. 
*1.16 ; ltts. «1.90; la. **.**; So, 
tails. *S.*6 ; «a. *11 ; lie, U*. 
Plain Sauee, Pink Label Ind.. 
86c; Is. *1.11; l%a. *1.9»; la. 
*1.98; Ss (tails). *1.96; «a. «19; 
Its. *19.

Chili Sauee (red and said labell­
ed., 90c; la. *1.16 ; l%a. *1.99; 
la. «2.S0.

Vegetarian Baked Beans and To­
mato Sauee—la. *1.16.

Sliced Smoked Beef—Ha. *1.49: la. 
**.46; 4a. *14.

Canadian Boiled Dinner—la, *1.49;
la. *6.99.

Army Rations—Beef and Vegetables 
la. **.40; la. *6.99.

Spaghetti with Tomato Sauee with
Cheeae-H*. *1.49; la. *1.99; So. 
*8.80.

Tongue, Ham and Veal Patna—Ha.
*2.86.

Ham and Veal Pates—He. *1.86. 
Smoked Vienna Style Sausage—H* 

*1.46.
Pate De Foie—Ha. tie; Ha, lid* 
Plum Pudding—Ha. *1.49 ; la, *8.99. 
Potted Beef Haas—Ha. Tie; He 

*1.49.
Beef—He. Tie: He. 11.4*.

Potted Tongue—He. Tie ; Ha. 11.49 
Potted Game (Venison)—H>. Tie; 

Hi. *1.40.
Potted Veal—Ha. Tie: He. *1 48 
Potted Meats (Assorted)—Ha. 80c ; 

Ha, *1.41.
Devilled Beef Ham—Ha. 79e: Us 

*1.49. Beef—Ha. Tie; *1.49. 
Devilled Tongue—Ha. Tie; He.

*1.49. Veal—He. Tie: %s. 11.4* 
Devilled Meats (Assorted)—H*. 80c. 

Ha. *14».
In Glass Goods

Fluid Beef Cordial—9* on bottle. 
*19; 1* on., *».

Ox Tongue — lHa. 114.19; 9a.
*19.7*.

Lunch Tongue (In glass)—la. *9.9*. 
Sliced Smoked Beef (In glass)—Hi.

*1.89 : Hs. *180 : Is. *8.90. 
Mincemeat (In glass)—la. *8.11. 
Potted Chicken (In glass)—Hs. 

*2.4*.
HaTn (in glass)—Ha. *1.40.
Tongue (In glass)—Hs. *1.40: 
Venison (In glass)—Ha, *1.40.
Meats. Assorted (in glass)—*1.48. 
Chicken Breast (In glass) — Ha.

Tomato Ketchup—la. *1.10 : Its 
*1.78 ; lie. *1.4*.

Chill Sauce—10 on., *1.18.
Spaghetti with Tomato Sauce—Ha 

*1.49; Is. 11.90: 8s. **.**.
Peanut Butter—Hs. *1.40: He. 

*1.90: Is. *2.30: In pails. Is. 18c; 
12s. 24c : 24s. 2Sc : 60s, lie.

COI.MAN’S OR KEEN’S 
MUSTARD

Per don. tins
D.S.F., H-lb...............................*2 80
D.S.F.. H-lb............................... 6 80
D.S.F.. 1-lb................................. 10 40
F.D.. H-lb..........................................

Per jar
Durham, 1-lb. jar. each ...*0 60
Durham, 4-lb. jar, each ... 2 25

Canadian Ml» Products. Ltd, 
Tarante and Montreal.

KLIM
Hotel.................................................. *1» M
Household else ......................... • *
Small aine ................................. • 19
Fab. Ontario jobbing peinte, east 
ofan Including Fart WtlHam. Freight 
allowance net be

1M the, ta ether a stem, an 6-eaee
lot» or asm
THE CANADA STARCH CO.. LTD.

Manufacturers of the 
Edwardeburg Brands Starches

Laundry StaYehee—
Boxes Cents

40 lbs. Canada IteUndry ... .HU 
40 lhe„ 1-lb. pkg, Canada

White or Acme Gloss............ 01%
48 Ibbe., No. 1 White or Blue

Starch. *-lb. cartons............ 10H
100-lb. kegs. No. 1 white... .09% 
200-lb. bbla., No. 1 white... .99% 
19 lbs., Edwarsburg Silver

Gloss, l-Ib. chromo pkgs. .11H
48 lbs., Silver Glose, In <-lb.

tin canisters.............................12H
1* lbs. Silver Sloes, In *-lb.

draw lid boxes.......................... 12%
199 lbs., kegs. Silver Gloss, 

large crystals...........................16%
49 lbs., Benson’s Enamel,

(cold water), per ease... S.*C
Celluloid, 46 cartons, ease.. 4.49 

Culinary Starch 
46 lbe., W. T. Benson A Co.'s

Celebrated Prepared ............ 11
49 lbs. Canada Pure er

Challenge Corn........................09 H
29-lb. Caaeo Redned Potato

Flour. 1-lb. pkgs.......................M
(29-lb. boxes. He higher, except 

potato Boar)
GELATINE

Cox’s Instant Powdered GeRa- 
tine (2-qt alia), per doe... 1 69 

Knox Plain Sparkling Gelatine
(makes 4 pinte), per dos___*1 99

Knox Acidulated Gelatine 
(Lemon Flavor), makes 4 
pints, per dos. .................. 1 It

SYRUF
THE CANADA STARCH CO- 

LTD., CROWN BRAND 
CORN SYRUP

Perfeet Seal Jars, * lbe.. 1
dos. In case.......................... *4.99

2-lb. tine, 2 dos. in oaks ... 4.66 
6-lb. tins. 1 dos. In case ... 6.11 
19-lb. tins, H doe. In eaee.. 4.(6 
29-lb. tine, % dos. in ease.. 4.(9 
(Prices In Maritime Provinces 19c 

per ease higher)
Barrels, about 799 lbe..........*9.19%
Half bbla.. about *69 lbe. .. .97
H bbla.. about 176 lbe..................97%
2-gal. wooden pails, 16 lbe... 1.16
5- gal. wooden palls. *•% lbe. S IS
6- gal. wooden pails. Si lbe.. 6.It

LILY WHITE CORN SYRUP
2-lb. tins, 1 dos. In ease...*6.96 
6-lb. tins. 1 dos. in sake .. (.96 
16-lb. tins. H dos. in ease.. ».H 
29-lb. tins, H des. in ease.. 6.19 
(6. It and 19-Ib. tins have wire 

handles)
INFANTS’ FOOD 

MAGOR. SON A CO., LTD.
Robinson's Patent Barley - Dos.

1 lb............................................... *4 09
H lb...............................................2 00

Robinson’s Patent Groats—
1 lb............................................... 4 00
H lb............................................  2 00

NUOOE1 POLISHES
Iks

Polish. Black. Iks. lexer Bed
end Dnik Baux» ................ 91.1«

Card Ontam, St»«* aad Tax.. 4.11 
Metal OaUtte. Steak and Tam.. «.»
Creanu. Slate axd Tea..........  1.9
Wktte Classen .............................l.Bi

IMPERIAL TOBACCO OO. OF 
CANADA.

Black Welch, 19a. ». .............. *1.1*
Babe. 1» ................................ 19*
Currency, 1» ....................... It*
St* Bar. 9a. boxes » the.. 1 *4 
Pay Roll, thick bars. 1 St
Pay Roll, plugs. ISa. *-Ib. %

caddies .................................... It*
Shamrock, ha. % cade.. It

»... H Mb.. Ilkl............... 1 M
Great Wet Poaahm. to. Mb. 

bases. H ead tdh, tax*
basse..................................... II*

Forçât mad Btauam, tins, 9a.
2-lb. earlene ........................ 1 44
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ORE USI»
SHAKE THi

MONSIEUR A. ESCOFFIER, the world-renowned 
Chef-de-Cuisine of the CARLTON HOTEL, LON­
DON, has prepared, specially for export to CAN­
ADA, a selection of his most exquisite Chef-d'oeuvres 

—SAUCES, SOUPS, PICKLES and CHUTNEYS— 
which have made his name supreme in culinary art 
amongst Royalty and discriminating epicures. Sauce 
Robert is one of them.

SOME CERTAIN PROFIT EARNERS:
For Fish: Escoffier Sauce Diable.
For Fish and Meats: Escoffier Derby Sauce.
For all Viands: Escoffier Sauce Robert.

Escoffier Pickles.
Escoffier Chutney.
Escoffier Tomato Chutney.

For Sweets: Escoffier Sauce Melba.

ESCOFFIER LIMITED, 6 Ridgmount St., London Eng.
A.B.C. Code, 5th. Edition.

JAMS
MARMALADES

John Gray & Co., Ltd., Glasgow
Established over a Century

Cable: Lamberton, Glasgow.
Codee: A.B.C. 4th sad 6th Editions.

CONFECTIONERY
MARZIPAN

CHOCOLATE
Agmnta

We. H. Dunn, Limited, Montreal
Maritime Province a end Western Canada

Lind Brokerage (X Ltd, Toronto

)0HN GRAY*/
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HEREAFTER Ford One-Ton Trucks may be bought complete with bodies and 
cabs, ready for the road.
The Chassis may still be purchased separately.

But in most cases, the Ford Truck will be sold as a complete Ford job. The body as 
well as the chassis will be planned to give Ford Service.
This radical step in the production of Trucks is being taken to insure the utmost effici­
ency from the Ford Truck; to give the purchaser Ford value in every part of his truck; 
to produce better bodies at lower prices.

NOW A COMPLETE TRUCK

TWO STANDARD BODIES
I'lie two types of Truck body most widely used 
are the Stake and the Express.
These types will lie kept in stock by Ford dealers 
and Ford Brunches, set up. painted (or in tin1 
lead) and ready for prompt delivery.
They are scientifically designed to distribute 
weight and strain, and to give the utmost loading 
capacity.
They have oak Hours. The sills are of seasoned 
hickory, clear live-inch members, dumped to the

chassis. There are no boh holes to weaken this 
sturdy frame.
Specially designed forgings and castings are used 
throughout the entire job.
The construction at every point provides for 
rough usage such as every truck is bound to get. 
There are no outside stake sockets or braces. The 
-ide' of the body are free from trouble-making 
projections.
The driver can step from the cab into the truck 
body, saving many a trip to the back of the truck.

THESE COMPLETE FORD TRUCKS ARE ON SALE NOW
('nil and leant what it will east to use them in This new idea in gelling Trucks not on It/ gives
your business. Look them over carefully. See yon unusual value, but enables yon to avoid delay
hoir they outelaxs other Trucks in every detail. in seen,ring the Truck you need.

Ford One-Ton Truck (Chassis only) $750 f. o. b. Ford, Ont.
Freight charge to London, $15.00; Toronto, $17.00; Montreal, $22.00; St. John, $31.00;
Winnipèg, $47.00; Regina, $63.00; Saskatoon, $66.00;. Calgary, $77.00; Vancouver, $93.00.

For either Stake or Expreaa Body, in 
lead coat'with cab, but without door a

$128.50...........F.O. B. Ford
$133.00...... F. O. B. London
$134.00...........F. O. B. Toronto
$135.00......... F.O. B. Montreal
$137.00...........F.O. B. St. John

If painted job desired. M.M Is stove prices. If dears desired en cab,

For either Stake or Expreaa Body, in 
lead coat with cab, but without door a

$140.00.........F. O. B. Winnipeg
$143.00.........F.O. B. Regina
$143.00.........F. O. B. Saskatoon
$147.00.........F.O. B. Calgary
$151.00.........F. O. B. Vancouver

«(SC te stove prices.

Ford Motor Company of Canada, Limited, Ford, Ontario
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| Plan for bigger 
| fish sales this 
1 summer

NSW/cfc

Light, nourishing, appetiz­
ing sea foods find a strong 
appeal during the warm 
weather weeks.

If you want better fish sales 
this summer ; if you want 
heavy sales the year 
through, build them on the 
quality and wholesomeness 
of

BRUSNWICK
BRAND
SEA FOODS

Ask your wholesaler 
supply you to-day.

to

You'll like their selling 
qualities from the first. 
Your customers will like 
them and will come again 
for more. Get a trial ship- 

sjjj ment.

I Connors Brothers
Limited

Black’s Harbor, N.B.

Field & Co
(Fruit Merchants) Ltd.

1 40-41-42, KING WILLIAM ST.
= LONDON, E.C. 4, ENGLAND
EE Cable. i ' Loadly. London "
3S Cmim < Private): A.I C 4th and Slh E4ittou.
— We. tarn Union and Ben tiara

Direct Shippers
Portuguese Sardines, French Sardines, Norwegian Bris­
ling, Sild, Herrings, &c; Dried Fruits, Currants, Dates, 
Raisins, Evaporated Fruits; Almonds and Nuts of all 
kinds ; Shelled and Prepared Almonds ; Almonlike (sub­
stitute for Prepared Almonds) ; Shelled Walnuts and 
Kernels ; Spices, Rices, Tapiocas, Ac. ; Confectionery, 
Chemicals, Ac.

Ï
Proprietors of

Urban
BRAND BUSREHaies

IN CARTONS. Cates each 60 nominal pound»

1 Ttirban
com Purrs

| Puddings
— Whole Rice Custard 

Barley Flake Custard 
Sago Custard
All ingredients in the packet. No Eggs, Sugar or Milk 
required. A quart of water and a packet of Turban 
gives a rich milky pudding for six persons. Cases each

— 6 dozen assorted.

Ground Rice Custard 
Tapioca Custard 
Semolina Custard

REAL 
SARDINES

The Élite of the Sea
Guaranteed real Sardines, carefully packed in pure oil. Of high 
grade quality and fine flavour. Attractive gold and blue labels.
Packed in fo'lowing sizes, 22 m/m. i-club. Nominal 10 oz.. 

12 oz and 18 oz. All with keys.
Special ' notations upon Application

^niiuniiiiiiiiiiiiiiniiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiHiiiiiiiiuiiiiriF
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Dole Bros. Hops & Malt Co.
BOSTON, MASS., U.S.A.

“SUPERIOR” BRAND HOPS
FOR FAMILY TRADE

They are carefully selected and packed 
for the Canadian trade, in cases of 10, 15 
or 30 lbs. each, containing 14, Vfc or 1-lb. 
packets.

R. E. BOYD & COMPANY
A renie for the Province of Quebec 

IS 8TB. TH8BB8B 8T. - - MONTREAL

DONALD H. BAIN CO.
A JENTS FOR THE CANADIAN NORTH-WEST

Dominion Spring 
Clothes Pins

An excellent pin that will 
please the housewife. You 
can get a supply from any 
good Wholesale Grocer or 
Jobber.

The J. H. Hanson Co., Ltd.
244 St. Paul St. West, Montreal

A Snap in Fish
Before buying, write for our prices 
on Lake Superior Herring, both 
pickled and frozen.

We Invite Correspondence

LEMON BROS.
OWEN SOUND, ONT.

OAKEY’S
“ WELLINGTON ” 
KNIFE POLISH

The original and only reliable prepara­
tion for Cleaning and Polishing Cutlery, 
etc.

John Oakey & Sons, Ltd.
Mamfadjoran el Emery doth, 
Had Lead, GUaa Paper, At.

LONDON, S.E., ENGLAND
AGENT:

Geo. B Jcnklneon. 71 Wellington Street 
North, Hamilton, Ontario.

L \ . V

I'OAKEY*
IOnoOH

Forest and Stream. lia, lia,
and 1-lb. tins ..................... 1 H

Forest and Stream. 1-lb. glass
humidors............................... 1 Tt

Master Workman, bars, 7a
SV4 Ibe............................ . 1 M

Derby, 9s, 4-lb. boxes ...........  1 M
Old Virginia, lia .................. IS*
Old Kentucky (hats). Is. 

boxes, 5 lbs............................ 1 tt
WM. H. DUNN. LTD.. Montreal 

BABBITTS
Soap Powder, case IN pkgs... It W 
Cleanser, ease tO pkgs. ..... I It 
Cleanser (Kosher), es. M pkgs. I It 
Pure Lye. case of 4 doa........... 6 *

JBLL-O
Made In Canada

Assorted ease, contains 4 doa. tt 4t
Lemon, I doa............................ I 70
Orange. I doa. ......................... 17#
Raspberry, I doa...................... I It
Strawberry. I doa...............—. 17#
Chocolate, I doa. ........... .. I 71
Cherry. I doa............................ 17#
Vanilla. I doa. ................. . 17#
Weight, I Ibe. to cake. Freight

rate second class
JELL-0 ICE CREAM POWDERS 

Made in Canada
Assorted ease, contains I doa. II 7#
Chocolate, 2 dot....................... 17#
Vanilla. 2 doa. ....................... 17#
Strawberry, 1 doa....................  2 70
Lemon, 2 doa............................ 2 7#
Unflavored. 2 doa.................... 2 7#
Weight 11 lbs. to ease. Freight 

rate second class 
BLUE

Keen's Oxford, per lb...........10 24
In cases 12—12 lb. boxes to 

case ....................................  0 2S
COCOA AND CHOCOLATE 
THE COWAN OO.. LTD.

COCOA—
Perfection Cosea. Me.. 14 1

doa. In be*, per doa. .......... 14 M
Perfection, U-Ib. tins. doe... 1 « 
Perfection. 14-Ib. tins. dee... 1 St 
Perfection, l#e else. doe. .... • N 
Perfection, t-lb. tins, per lb . « #7 
Supreme Breakfast Cassa, li­

ft. Jars, 1 A « don to bee. 
doa. ......................................... ST#

(Unsweetened Cheeslele)
Supreme Chocolate, 12-lb. box­

es, per lb.................................. 0 «»
Supreme Chocolate, Its sine.
t des. in bos. par bee ... 1 »• 

Perfection eh see late, l#e else,
I don in box. per den.......... t #»

SWEET CHOCOLATE— Per lb
Eagle Chocolate, lie, t-ft. hexes

2t boxes In ease................Ill
Diamond Chocolate. Ms., t and 

lt-Ib. boxes, 144 Ibe. in ease t 1# 
Diamond Chocolate, to, • and 

12-lb. boxes. 144 Ibe. in ease 0 12 
Diamond Chocolate, Tn • and 

lt-lb. boxes. 144 Ibe. In ease t 1» 
Diamond Chocolate, 7s, 4-lb. 

boxe», 4# boxes la case, per 
box ............................................  1 2#

CHOCOLATE CONFECTIONS
Maple Bade. t-Ib. hexes, t#

beam in ease, per lb............#4#
Milk Medallions, 4-lb. beam

In ease, per lb........................... • 40
Obese la to Ginger, t-ft. boxen 

t# boxes in ease, per lb. .. t tt 
Crystallised Ginger, t-ft. bases,

SO boxes In ease, per ft........ • tt
tn UNIE

Tereate Price- 
Far bos

Flftert Nat Bam. #4 la hex. M
boxes in case ......................... ft tt

Almoad Nat Bam. 14 ha box.
St boxes In ease .....................t tt

Puffed Bloc Bam. 14 hi bee.
SO boxes in ease .................. t tt

Glaser Bam. It tn bee. It
boxes In ease ..........................t tt

Pratt Bam. S4 In beat, tt
boxes In ease ........................... t tt

Attisa Servlet Earn, 14 In box.
tt boxes In case.................. t tt

Victory Bar. 14 la bee. N
boxes In eehe ...........................t tt

Queen’s Dessert Bar, 14 In bos.
tt boxes in case................... t tt

Regal MSk Chocolate Bar.
14 to box. tt boxes in ease, t tt 

Royal Milk Cakes. 14 In he*.
tt boxes in ease .................... t tt

Maple Bede, ta display lax, 
ta pyramid packages, fc 
glees toe anvalepm. 4 dee la 
boa ............................................ 1 tt

i«e vans
Maple Bede, Its, 1 den In hen.

tt beset In earn, per den. .14 n 
MedalHeaa, Its. 1 dee hi tea.

M beam to seen per den., t •'

A Request to Our Readers

You have often thought that some 
friend or acquaintance would be in­
terested in articles which you have 
read in CANADIAN GROCER. Obey 
the impulse to pass a good thing 
along.

It will be a pleasure to send sample 
copies to your friends if you will send 
us their names and addresses.
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OVER.80_yEARS.

CHOCOLATEMilk Choci

becomes a favourite.2S2B

'Reproduction of Specialities
MANUFACTURED BY

HENRY THORNE & C? L1?
LEEDS

Established England.
Toffee

a Perfect Food. Cocoa t Sugar Only.

Health 
cocoa 

A Pure Cocoa 
of Highest 

QUALITy.

Household Cocoa
APURE COCOA 

High QuAuiy.

ILATES
FihfstIhoreoients Only used*

*

Easter Fruits
Strawberries, in car lots 

Head Lettuce 
Cucumbers 

Bananas 
Celery 

Oranges 
Lemons 

Grape Fruit 
Asparagus, etc.

Your orders will be filled 
carefully with selected 

stock
IVrite or phone Main 6243

WHITE & CO., LIMITED
Fancy Fruité and Vegetable*

TORONTO

C'ustard that
ompels 
ustom

It is the fresh, delicate, creamy 
“ home-made ” flavour of Freemans 
Devonshire Custard that has made 
it so popular in the British Isles.

Oversea Troops from the Dominion 
who have returned home are bring, 

ing with them many links with the Old Country, 
one of which is a desire to taste again its delicate 
and unrivalled purity.

It will pay you well to display

FREEMANS DEVONSHIRE CUSTARD
in your store—it is such a ready seller and a very 
profitable line to stock, also it will enable you to push 
your canned and bottled fruits to great .advantage.

Freeman’s Devonshire Custard owes its unrivalled 
purity and flavour to the ideal conditions of clean­
liness under which it is 
manufactured.
Write tor trade terms and 

particulars to the 
WATFORD MFC.. Co., Lid.

Dclectaland, Watford.
England. <8

WETHEY’S
Mince Meats

(both Condensed and Bulk)

always lead

When buying 
insist

on this brand
Canada Food Board License No. 14-128
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RAN]

Ask your wholesaler to send 
you a stock of these gloves

The American Pad and 
Textile Company

Chatham, Ontario

There's a TAP- 
ATCO style and 
weight for every 
purpose. Show 
• n assortment 
in your windows.

The men of your 
town need them. 
They are strong, 
serviceable and 
comfortable and 
always give the 
wearer 100 per 
cent, value and 
satisfaction.

Puts Cane Canadian Pencil Display Stand 
on your counter and win extra 

sale* and profits
Here is a splendid selling propo­
sition, Mr. Dealer.
An attractive eye-catching counter 
display containing half a gross of 
good, easy-writing CANADIAN- 
MADE pencils, every one tipped 
and priced to retail at 6c each.
You get the whole assortment for 
$2.40 and the display stand will 
sell them for you without any extra 
trouble at all.
Get your share of this profit. Ask 
your wholesaler or write direct to

The

Wm. Cane & Sons Co., Ltd.
NEWMARKET, ONT.
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Nelson, C. J...................................... 16
Nootka Packing Co......................... 17
North-West Trading Co., Ltd.. 16 
Nutrient Food Co............................ 63

O
Oakeys, John, A Sons, Ltd. ... 60-
Oury Millar Co.................................. 11

P
Patrick. W. G.. A Co.................. 14
Pennock. H. P.. A Co.. Ltd. . .. 12
Perry. H. L. A Co..................... U
Peters. Duncan, Ltd. ... .... 44
Pullen. E............................... ............. 64

R
Rock City Tobacco Co.................. 53
Rennie's Seed Co............................ 18
Rose A Lallamme. Ltd................ !■>

S
A R«>rr ........................... 15

Scott-Bathgate Co., Ltd............... 12
Schneider A Sons. J. M............. 46
Shaw A Ellis ................................... 46
Sheely, W. J...................................... 15
Sibbald A Co.................................... 14
Smith A Proctor ........................... 46
So-C’esn. ltd.................................... 63
Spratte, Ltd....................................... H
‘^t^vens-Hp-'P-r Co............................ 52
Stewart A Co.. W. J.................. M
Swift Canadian Co....................... 45

T
Taylor A Pringle ........................... 48
Tanglefoot ...........   63
Thompson. E. B................................ 63
Thorne A Co., Henry ................ 61
Toronto Pottery Co........................ 63
Toronto Salt Works .................... 63
Torry A Co., J. L.......................... 16
Trent Mfg. Co................................. 81
Turton, J. E....................................... 18

V
Vogans, Ltd. ................................... 63

W
Wagstaffe, Limited ... ............. 8.
Walker, Hugh, A Son ................ 20
Watford Mfg. Co............................ 61
Watson Bros. Fishing A Peck­

ing Co., Ltd................................... 16
Watson A Truesdale.................... 11
Western Canada Flour Mills.. 6 
Wethey. J. H., A Co. 61
White A Co. .................................... 61
White CotteH’s................................. 63
White Swan Spices A Cereals

Co....................................  4
Whittemore Bros.............................. 53
Williams Storage Co. *............ IT
Woods. Walter. A Co..................... 4J
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BUYERS’MARKET GUIDE,
Latest Editorial Market News ^SL

Pet up In une pound packages.
Order from your jobber to-day.

• VOGÀNS, LIMITED TORONTO

Oversea*
CAKE

• STONEWARE
Buy Now—Butter Crocks, 
Jufi, Churns, Flower Pots, 
etc. Ask for latest cata­
logue.
The Toronto Pottery Co.

Limited
Dominion Bank Bid.. 

TORONTO

We are now located In ear new and mere 
apaeioo. warehees# et

60-62 JARVIS ST. 
TORONTO SALT WORKS

GEO. J. CLOT

WHITE-COTTELL’S
Bat English Mall Vinegar

QUALITY VINEGAR
WMho, Cettol ACo., f MnhsrwaHI agihn,Eng.

W. T. COLCLMIGH, » Wear girth Am., Tarsal.

The LV PICKLE
Manufactured by

G1LLARD & CO., LIMITED
London, England

An EngHah Dmticmcy of High Repute 
Mayor, Son Jk Co., Ltd., 403 St. Pan I St., 

(Place Royale), Montreal.

EDMONDSON & FETCH
Manufacturers el

L & P. Awnings and Tents
THE BEST IN THE LAND

Write for fVIce Lists and Measurement 
Charts. Address

OTTAWA, CANADA

Order from your jobber to-day.

“SOCLE AN”
the dustless sweeping compound

SOCLEAN, LIMITED
Manufacturers TORONTO, Ontario

Government Salmon in U. S.
Causes Worries

In commenting on the possibil­
ity of the U. S. Government dump­
ing their stocks of canned salmon 
on the markets there, the Journal 
of Commerce says:

The market yesterday showed 
something of the concern with 
which the canned salmon interests 
regard the possibility that the 
Government will put its very large 
stocks into the market. Appar­
ently the earlier announcement by 
the Government in regard to its 
canned goods was not as explicit 
as it was taken to be. It was 
everywhere agreed on the market 
yesterday, that release of the Gov­
ernment stocks would wholly de­
moralize the canned salmon mar­
ket. The very seriousness of such 
action, however, was taken in 
some quarters as nearly an as­
surance that the Government 
would protect the market by not 
unloading, now that packers’ rep­
resentatives have gone to Wash­
ington to present their case. 
With the danger of such dumping 
definitely removed, some brokers 
said that the market ought im­
mediately to be in much better 
shape, because spot stocks are of 
very moderate quantity, if not 
actually small. It is reported by 
visitors from the coast that spot 
stocks there have been exhausted 
with the loading at Seattle this 
week of 75,000 cases of chums and 
pink for the Italian Government, 
to go direct to Rome. No stan­
dard pink, it is said, is now avail­
able on the coast.

COCOANUT
For immediate or future deliveries.

E. B. THOMPSON
20 Front Street East. Toronto

30 DOZ. CASE FILLERS 
ONE DOZ. CARTON FILLERS 
ti-INCH CUSHION FILLERS 
CORRUGATED FLATS.

The TRENT MFC. CO., Ltd.
TRENTON - - ONTARIO

CHOCOUTO
contain, chocolate, milk and near la pow­
dered form.
Makee a delicious drink served hot or eeld. 
Suggest it to your customers for Hem# 
end Overseas.
NUTRIENT FOOD CO., TORONTO

Now is the time he 
see us recarding
Salted Lake Heraine 
in palla, tube or half 
barrels. Write us at 
onee. Herring any 
quantity our speet- 
alty.
BOWMAN KISH CO. 

M Jarvis Strsst. 
Toronto

GROCERS & BUTCHERS
Buy the Beet

FANCY DRESSED POULTRY, 
SELECTED EGGS. CHOICE DAIRY 

AND CREAMERY BUTTER

C. A. MANN & CO.
LONDON, ONTARIO 

“Canada Food Board License No. 7-078“

r—1 A A AAA A l-t" I ' r"L uu* if. wm’rTFimrjzuiitif.unmtAr \. / \./ \ /"w i i i— i— —*
G fis ûtid GASOLINE MANTLE 5 

FOR ALL STYLES OF LIGHTS 
ASK FOR SAMPLES ord QUOTATION).
R./t/MooFc VC°. LT°.\fanC°uyJrc. 
V'AL\Ç\C COAST M4NTLE MCTORY.

Ship ua your

BUTTER, EGGS, POULTRY 
Etc.

We pa*y highest wholesale prices
KAVANAGH PROVISION CO.

Bleury Street, Montreal 
Phones t

yplewn 4020, Uptown 4021, After 7 p.m. Uptown 1980

ANGLEFOO'
The Mil Pdbwi Fly Destroyer 

P The United States Kwbtie Health Sar- 
' vice «Maae: Arsenical Fty-Deetrey- 

(X to* devices meet be rated
as artremel, dsagsrsas. 

TpH* and should jovor be

These one-inch spaces 
only $1.60 per insertion 
if used each issue in the 

year.
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Classified Advertising
Advertisements under this heading 2c per word 

for firjt insertion, lc for each subsequent.
Where copies come to our care to be for­

warded, five cents must be added to cost to cover 
postage, etc.

Contractions count a*» one word, but five figures 
(as $1,000) are allowed as one word.

Cash remittance to cover cost must accom­
pany all advertisements. In no case can this rule 
be overlooked. Advertisements received without 
remittances catmot be acknowledged.

WANTED

WANTED-EXPERIENCED GROCERY CLERK, 
Ontario. State age, salary expected and ref­

erences. L 606, Canadian Grocer.

ANTED—YOUNG MARRIED MAN. WITH 
vv good connection in the West. Would like to 
get in touch with some Eastern manufacturers 
with the idea of representing them in Manitoba 
and Saskatchewan. Thoroughly experienced in 
retail and wholesale groceries. Have no objection 
to working on a commission basis. Can furnish 
first-class credentials and proofs of ability. Only 
gilt-edged proposition considered. Apply to Box 
Number 602, Canadian Grocer, 148-163 University 
Avenue, Toronto, Ont.

FOR SALE

pOR SALE — GENERAL STORE IN SIMCOE 
County. Stock about $6,000; close to railway 

station ; nice villaSge. Box 600, Canadian Grocer, 
148 University Ave., Toronto, Ont.

pOR SALE —A GOOD COUNTRY" GENERAL 
1 merchandise business* about 12 miles from 
Belleville. Present stock, $5,000. Will reduce to 
suit purchaser. Buildings for sale or rent. Apply 
Box 604, Canadian Grocer.

EMPTY BAGS FOR BALE 
EXCELLENT ONCE USED JUTE

N.S.
bags.

FLOUR
Apply Joseph Wood A Co., Halifax,

WHITE COTTON
SUGAR LINERS

TORONTO

The next time you want a 
clerk, be sure to advertise in 
the “Wanted” Page of Cana­
dian Grocer. You will 
receive inquiries from the 
livest clerks in the Canadian 
grocery trade, because read­
ing Canadian Grocer is a 
test of the clerk’s interest in 
his business.

SAY YOU SAW IT IN 

CANADIAN GROCER

Baker’s Cocoa 
and Chocolate

YUADS-MAIt*

MAKE AND 
KEEP GOOD 
CUSTOMERS

They are most 
reliable goods
sold with a posi­
tive guarantee of 
purity and su­

perior quality ; put up in con­
formity with the Pure Food 
laws; are readily sold, giv­
ing a quick turnover of 
stock.

MADE IN CANADA

WALTER. BAKER 4 CO. Limited
Meetnal, Css. Derckwter, Mm.

E,LMI*krt 17SS

TRANSLATIONS
TTNGLISH INTO FRENCH — COMMERCIAL. 
1-1 Financial and Technical Literature. Adver­
tising booklet», catalogues, circulars, posters. 
Private correspondence. Manufacturers and 
Manufacturers' Agents desiring English to French 
translations will secure expert service at a mod­
erate rate by addressing Leon A. Archsmbsult. 
P.O. Box 186, Station B, Montreal.

AGENCIES WANTED
T ONDON HOUSE OPEN TO RECEIVE 
^ agency from reliable msnufacturers of Com­
modities suitable for British markets. Specialties, 
Condensed Milk, Canned Foods, etc. Write O. B. 
Laggett, 17 Harp Lane, London, E.C. 8, England.

AGENT IN FRANCE IS OPEN TO TAKE 
* exclusive agency for canned goods, milk. jam. 

salmon, from manufacturers only. Address : A. 
Lemasson, 14 Boulevard Beaumarchais, Paris.

If you want your own 
money—we can get it. 
There's no reason why 
you should not get the 
money that really belongs

Those bad accounts are a 
sore spot- but we can 
help you.
Ours is a reliable agency. 
We can handle this thing 
for you in a thorough 
manner. Try i/s.
Nagle Mercantile Agency

W—tmsmnt, Montreal, Qee

NS

c°‘6

Pie;>s
ORDER HOT HOUSE
TOMATOES—
CUCUMBERS

TO ARRIVE DAILY 
BY FAST EXPRESS

The season Is short, but a 
profitable one to retailer |

write or wire for date of shipment 
naming your dally requirement..

B. C FARMERS
111 WATER ST.

EXCHANGE
VANCOUVER
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AND

Bold Advertising
is creating a demand

for this product 
among your own 
customers !

NOW
is the time 
to stock up.

STRIKING advertisements for Davies Pork and Beans are now ap­
pearing in all the leading daily and weekly newspapers through­
out Ontario and Quebec Provinces — advertisements appealing 

directly to the housewife and building up a consumer demand right in 
your own locality and among your own customers for—

Davies
Pork and Beans

Here is an unusual opportunity for 
you to cash in on this advertising 
and handle a real live “seller.”

We are offering Davies Pork and 
Beans at a price you can’t afford to 
miss and one which will enable you 
to sell at a bargain price to your

Give your order to our Traveller --or Mail it direct to

TORONTO

customers and still realize a good 
profit for your store.
All choice, hand-picked white beans 
—whole, sound and perfect — put 
up in 11 oz., 16 oz. and 20 oz. tins 
(two dozen to the case), Plain or 
with Tomato Sauce.
This is a quality line !

Canada Food Board Packer*» License No. 13-60

MONTREAL HAMILTON
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What is it that hafe eaten the heart out of many a business, showing shrunken 
and insignificant returns, often a complete loss, after every seeming possible pre­
caution has been taken in husbanding resources? Down weights and mistakes 
in figuring. We’ve seen it proven in thousands of cases. Think it over !

Let us send you our latest Catalogue

MUTTON
Automatic Scale

le modem scab
UstfCQ

“If it’s a 
DAYTON 
It’s Right”

*ST /

A Merchant is Known 
by the Scale} He ,Uses

If he uses an old-fashioned scale he is 
picked out as careless in his methods 
by his customers, his wholesaler and his 
banker.
If he uses a Dayton Automatic Scale 
there is no argument about him being 
up-to-date, keen about his weighings 
and price calculations, absolutely fair 
to every customer alike, positive about 
his wish to get all his profits 
and determined to give an 
absolutely just dollar’s 
worth for a dollar.

Dayton Computing Scales
Royce and 

Campbell Avenues 
Toronto, Ont.

The International Business Machine* Co., Limited, Toronto, Frank E. Mutton, Vice-Presi- 
dent and General Manager, Manufacturer Dayton Scalee, International Time Recorders 

and Hollerith Electric Tabulating Machines.


