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It pays to handle a
popular brand such as

STARL

CHEWING TOBACCO

Buorlasting by Seod

It is making money
for others—
Why not for you?

Handled by all the

wholesale trade.




CANADIAN GROCER

COWAN’S COCOA

This illustration gives some idea of the immense quantity of beans it is necessary for The Cowan Company,
Limited, to always carry in stock. The beans are roasted in the large revolving ovens, shown in lower
picture, after which they are broken into Cocoa Nibs and then ground into Chocolate Liguor.

(MADE IN CANADA)

Published every Friday. Yearly subscription price, $3.00. En tered as second-class matter at Post Office, Ottawa, and as
second-class matter, July 5, 1912, at the Post Offi ce at Buffalo, under the Act of March 3rd, 18§
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Bordend

MILK PRODUCTS LEAD IN QUALITY

AND they lead in popularity

also. For while there are
many brands of Milk Products
on the market the demand for
the Borden lines continues to
grow. Dealers will find Borden’s
easier to sell, because well ad-
vertised goods move briskly

~ where less well-known lines be-
come dust collectors. If your
stocks need replenishing, ask
your wholesaler.

Borden Milk Company

Limited
Montreal Vancouver
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s = Why You Should
Sell This Line..

It is backed with the Bowes guarantee
‘of quality.

The quality is always uniform.

It allows you a good margin of profit.
It is widely advertised to the cons

All these facts, combined, not only enable you
to get behind the sale of Bowes’ Peanut Butter
with enthusiasm but they make sales easy for
you; inspire the confidence of your customers
in you and your lines of merchandise, and keep
sales for Bowes’ Peanut Butter continually com-
ing your way.

Your jobber will be glad to
supply you with this line.

Quality Stores Handle
Quality Goods

HE prestige that lies behind McCORMICK’S Quality means
T thousands of dollars to the merchants of Canada. The con-

sumer gauges the quality of the store by the variety of high-
class, trade-marked goods it handles. The McCORMICK lines are
advertised to the consumer as standard products. Therefore the
progressive merchant who keeps in touch with the needs and
tastes of his customers is never without

McCORMICK’S
JERSEY CREAM SODAS Also makers of

They are the highest qualit y biscuits. They have broken all Fancy Biscuits
records in Biscuit Popularity.

The McCormick Mfg. Company Limited, London, Can.

Branches : Montreal, Ottawa, Hamilton, Kingston, Winnipeg, Calgary, St. John, N.B., Port Arthur
: Canada Food Board Licenses, 11-003 14-166.
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CLARK’S
PORK AND BEANS

Need we remind you,
Mr. Grocer, that the
bestadvertising for both
manufacturer and mer-
chant 1s '

G ALl

Publicity without qual-

ity may catch the casual
customer but QUAL-

‘ ITY plus methodical,
Uil B steady advertising is
ll what builds up perman-

ent and increasing busi-

Nness.

Clark’s Pork and Beans have always led the way in QUALITY
and their sale 1s always increasing.

W Clark, Limited ), MONTREAL

’ Canada Food Board License No. 14-216
el a/;éd———————-——————-——
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This 1s the Tea
that we blend
and recommend

BLACKWOOD’S
' Heather Blend Tea

Selected from the choicest teas grown on the hill gardens of India
and Ceylon, and blended by us in a way that enhances its richness
and flavor—A tea to please the most critical tea lover.

Get a trial stock of Heather Blend Tea. Take a package home.
Taste its quality and its strength. Realize the delicious aroma of

it—then you'll feel like recommending it to every one of your
customers.

BLACKWOODS LIMITED - Winnipeg, Canada

—_—

Wheat .Kerhels. Again!

,UW
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I HE restrictions are off! Wheat Kernels
“ * "& are back on the market again—the same
high-class breakfast food in a new attractive
shelf package.

Wheat Kernels was a big favorite before the
war and it’s going to “come back” strong.

Order a supply now and get it on your sales
counter.

A profit of 25% for you.

White Swan Spices & Cereals, Ltd.

'TORONTO
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Making Eddy Sulphite Pulp:
Pure Acid and Spring Water.

APOR from the hot ovens described in last

week’s article enters the acid-making tower

in the form of sulphur-dioxide gas. Enter-
ing the tall tower at its base, this gas rises through
a great mass of limestone blocks, and meets
amongst them a steady trickle of the purest water
available anywhere in all Canada. This water is
obtained right on the grounds of the E. B. Eddy
Company’s plant from a deep well which bores
down 508 feet into the solid rock directly below
the pump house which stands close by the acid-
making tower.

Besides being of absolute purity, this Eddy Com-
pany Spring water possesses the advantage of
having an absolutely even temperature all the
year round, of 52 degrees Fahrenheit. In com-
bination with the sulphur vapor, and the lime-

stone, it trickles forth at the bottom of the tower .

as a solution of bisulphite of lime, and this is what
produces the sulphite pulp from the fine wood
chips in the great digesters when the steam is
applied. Until required for this purpose the acid
is stored in- lead-lined tanks.

When they visit the E. B. Eddy plant, and discover
there, as E. B. Eddy discovered, the abundance of
the clean limestone required for this process, and
the inexhaustible supply of pure spring water so
perfect for its purpose, it seems as if some pro-
phetic power had guided E. B. Eddy to this spot
when he came to Canada to establish his vast
industry. Certainly the developments of over half
a century have justified his choice of a location.
- The lumber, the limestone, the pure water, and the
water-power are being used to their full capacity
" in the many industrial activities of this great Canadian firm.
Everv day busy minds are at work perfecting the various
processes so that E. B. Eddy products of all kinds known
to the retail trade and the consumer, are absolutely the last

word in value for their price and utility for their purposes. '
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THE illustration above shows an ex-
hibit by the members of The E. B.
Eddy Company Sulphite Department,
forming part of the procession on
Labor Day, 1915, at Hull. The snow-
white, exquisitely pure sulphite pulp
is seen in the float, and with it are
shown rolls of E. B. Eddy Co. Famous
Impervious Sheathing which is manu-
factured at the Sulphite Plant, and
which is a beautifully clean, warm,
and damp-proof lining for the walls
of buildings. The white garments of
the members of the Eddy Staff taking
charge of this float are in keeping
with the purity of their product. On
the float in English and French are
advertisements for Eddy’s Impervious
Sheathing, best for Houses, Churches,
Silos, Barns, and Stables. Keeps out
the Cold, and Keeps in the Heat. With
all the other employees of the Eddy
Plant the members of the Sulphite
Department Staff are proud of the
goods they manufacture.
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g %.. DOMINION BRAND

Vegetable Tomato Soup

This favorite of discriminating housewives—a line you can push with
confidence—packed in our own, Canadian factories.

Spaghetti with Tomato Sauce

Recommend them strongly—once your customers are acquainted with
this line a reminder is all that is necessary. Display it on your
counter. ‘

GOES IN
—-BEFORE-- P Ol'k and Beans

THE LABEL A staple article of diet—Sells to all classes, at all seasons—-—Rlch nut-
ritious, delicious. No trouble to serve.

Tomato Soup

Its delicious flavor of ripe red tomatoes appeals to every taste. Be
sure to carry a good stock of this popular line.

Ask Your Jobber or Write Direct

DOMINION CANNERS LIMITED

HAMILTON - CANADA

There is a suggestion of quality in the name

PURITY FLOUR

(Government Standard)

that appeals. to a woman and makes it easy to sell her this well-known
brand of flour.

And after she tries a sack, the superior quality of PURITY FLLOUR
will make a repeat sale easier than the first sale.

Grocers who buy one lot of PURITY FLOUR are also easily sold a
second lot because they find it gives such satisfaction to their customers.

‘“ More Bread and Better Bread, and Better Pastrv’’

Western Canada Flour Mills Co., Limited
Head Office : TORONTO, ONTARIO

Branches at Winnipeg, Calgary, Brandon, Edmonton, Vancouver, New Westminster, Victoria, Nanaimo,
Prince Rupert, Nelson, Rossland, Goderich, Ottawa Montreal, St. John, N.B.
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By Appointment to H. M. King George V.

From War to Peace

The war restrictions on the ship-
ment of Biscuits having been removed,

Huntley & Palmers
Biscuits

are once again being sent to all parts of
the world. They are of the same stand-
ard of

Unrivalled Quality

as in the past, and to prevent disappoint-
ment, the public should place their
orders at once with their usual suppliers.

HUNTLEY & PALMERS LTD.

Biscuit Manufacturers

READING & LONDON
ENGLAND
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Prepared Packed

in ‘ in
Copper eI Gold
Kettles RSl ¢ e} Lined
Boiled sy Pails

in e and
Silver BRI Glass

Pans Jars

THE MosT MoDERN AND Up-To-DATE FRUIT
PRESERVING FACTORY IN CANADA

WAGSTAFFE’S

NEW SEASON’S 1919

CELEBRATED SEVILLE

Orange Marmalade

Now Ready for Delivery

Containing all the essential oils that
give such a piquant zest to a Real
Orange Marmalade.

. Order from Your Wholesale Grocer

WAGSTAFFE, LIMITED

Pure Fruit Preservers

HAMILTON CANADA

e
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A WARNING TO ALL
MERCHANTS

M ERCHANTS throughout Canada are warned that the

genuine original

wellogp’

CORN FLAKES

are only packed in the

Red, White and Green Package
This is the only product sold by us.

To protect yourselves and your customers you should
refuse all substituted imitations. The “Just - as - Good”
varieties are not Kellogg’s Toasted Corn Flakes—because
the latter are only made in Canada by

The Battle Creek Toasted Corn Flake Co., Limited

Head Office and Plant: LONDON,

WE have recently doubled

our factory capacity.
We can fill your order and
ship immediately any quan-
tity you require.




CANADIAN

The Ideal Leadmg Llne

GROCER

H.P. is selling freely by sheer merit and good adver-

tising.

H.P. Sauce makes business — keeps busme\s—m-

creases business.

il

A Choice
Concord
Grape
Juice

Marsh's has won
lasting popular-
ity because it has
the piquant de-
liciousness of the
pure Concord
Grape. Are you
handling this
seller?

TheMarsh Grape

Juice Company
NIAGARA FALLS - ONT.

The MacLaren Imperial
Cheese Co., Limited
Toronto, Ont.
Onlario Agents :

ROSE & LAFLAMME
Limited, Montreal, Que.

Mackay’s
Pearl

Barley
Flour

Made - in -Canada.
A “Barley Food”
without a peer.
A seller and a
“repeater.”

Just the thing for
infants, invalids
and old people.
Gives a delightful

IT’S THE REAL MACKAY flavor to soups
and gravies,

Dealers should keep MacKay’'s well displayed and
so link up with our widespread consumer advertising.

Your wholesaler has it.

Recommended by Dr. McGill, Ottawa, Dominion
Medical Analyst.

John Mackay Co., Limited

BOWMANVILLE, ONT.
Only Exclusive Pot and Pearl Barley Mill in Canada

“PRIDE OF CANADA”

PURE MAPLE SUGAR AND SYRUP

New supply will be on the market soon—order your supply now. Our goods are
backed by a written guarantee to be absolutely pure maple only. Order direct or from
our Agents.

REPRESENTATIVES :- W L Mackenzie & Co., Limited, Winnipeg, Regina, Saskatoon, Calgary, and Edmonton; Oppenheimer Bros., Lim-

ited, Vancouver, B.C.; S.

MacKenzie & Co 33 Yonge St., Toronto, Can.; J. W. Gorham & Co., Halifax, N.S.,, and The Canadian

Maple Products Compc‘ny Limikd 5 Justice Walk, Church Stnet. Chelsea, l.ondon S.W.

MAPLE TREE PRODUCERS ASSOCIATION, LIMITED
Offices: 58 Wellington St. W., Montreal, Canada

April 11, 1919
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WINNIPEG

;g IMPORTERS, BROKERS

| MAN’F’S. AGENTS

| GROCERY, DRUG AND

| CONFECTIONERY
SPECIALTIES

WHEN WRITING TO ADVERTISERS
KINDLY MENTION THIS PAPER
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Wholesale Grocery Brokers,
Commini n Mercha nt.

Personal attention gi ntoal business e ]
s-lkihd. bhblhhdhr 1900.

Correspendence
GEORGE ADAM & CO.

Wholesale Commission Brokers and
Manufacturers’ Agents
810 Confederation Life Bldg.,” Winnipeg
We have the facilities for giving manu-
facturers first-class service.

TRACKAGE
STORAGE
DISTRI-
BUTION

Watson & Truesdale, Winnipeg

Have live men doing detail work throughout our territory. Manitoba, Saskatchewan
get the business, and can get it for you. Write us, and we will explain our

Wholesale Grocery Brokers and Manufacturers’ Agents

Donald H. Bain Co.

WHOLESALE GROCERY COMMISSION AGENTS

and Alberta. They

system.

A sales force of competent men.
Ample capital—and the reliability that goes with it.
A record of results—and the prestige that follows it.

An energetic, result-getting organization—with satisfied clients to
prove it.

Are all at your disposal if WE represent you.

Every branch a business in itself, directed by capable, experlenced
managers.

All varieties of Food Products.
If you want results get in touch with us.

Head Office: WINNIPEG

Branches—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER
ALSO AT 60 CHEAPSIDE, LONDON, E.C. 2, ENGLAND

Canada Foed Board License Ne. 6450
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WESTERN CANADA

MANITOBA Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers WESTERN ONTARIO

H. P. PENNOCK & CO., Ltd.

Head Office: WINNIPEG Manitoba

We solicit correspondence from large and progressive manufacturers wanting aetive and re-
sponsible representation west of the Great Lakes. An efficient selling organization, and en old-
established connection with the trade, place us in a position to offer you unezcelled facilities
for marketing your products. Write us now.

The Largest
in Western Canada

We are the largest Storage
Distributing and Forwarding
House in the Western field.
Total Storage space ninety-six
thousand square feet of Bonded
or Free Storage. Heated Ware-
house. Excellent Trac: facili-
ties. The Western H.use for
Service.

Williams Storage Co.
WINNIPEG
and
Wareh ing Co.

Wi 2

This is the House of Service
in the Western Field

Our organization and our staff’ of aggressive salesmen are
the two links required to connect your produet with the
splendid markets of Western Canada.

Let us show you how.

We are agents for Christie’s Biscuits and Robertson’s *
Confectionery.

Scott-Bathgate Co., Limited
Wholesale Grocery Brokers and Manufacturers’ Agenta
149 Notre Dame Ave., E., Winnipeg
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WESTERN PROVINCES

D. J.MacLeod &Co. | Josepll E. Hu xley & Co. MacDONALD BROKERAGE CO.

Manufacturers’ Agents
f v ARE YOU SEEKING REPRESENTATION
g - vy IN ANY PART OF CANADA?

EDMONTON, ALTA. Wholesale Grocery Commission Agents Through our complete organization we are
to negotiate for new lines in Alberta in a po.iti to represent some good gro

Open
Our stafl calls on wholesale trade and does cery specia u, lines. If interested, addre
detail work. WINNIPEG CANADA Box 404, Canadian Groeer.

F. D. Cockburn Co., 149 Notre Dame Ave. E., Winnipegi—“

We represent some of the best manufacturers, from Port Arthur te the Rockies. We represent, ameng other lines, the products of:
~JIREH FOOD CO., JAMES EPPS & CO.,, KERR BROS.

SIX HOUSES IN WESTERN CANADA

W. H. ESCOTT CO., LIMITED Winnipeg, Man. W. H. ESCOTT CO., LIMITED Calgary, Alta.
W. H. ESCOTT CO., LIMITED  Saskatoon, Sask. W. H. ESCOTT CO., LIMITED, Fort William, Ont.
W. H. BSCOTT CO., LIMITED Regina, Sask. W. H. ESCOTT CO., LIMITED Edmonton, Alta.

WHOLESALE GROCERY BROKERS, MANUFACTURERS’ AGENTS,IMPORTERS
Cosnignments Solicited HEAD OFFICE: 181-183 Bannatyne Ave. East, WINNIPEG Write Us

““Always On The Job'’

The H. L. Perry Co., Ltd., 214-216 Princess St., Winnipeg

As your Selling Agents, we can make a big success of your Account.

STORAGE DISTRIBUTING FORWARDING

DO YOU NEED ANYTHING ?

If so, turn to page 64 and look it over

The opportunity you are looking for may not be there. Then create your opportunity
by advertising. It is easily done. Write a concise description of what you need.
Count the words. The rate is small, 2 cents per word for first insertion and one cent
for each subsequent insertion. If you want your replies directed in our care the
charge for Box is 5 cents per insertion extra.

CANADIAN GROCER, 143 University Ave., Toronto, Ont.

W. L. Mackenzie & Co., Ltd. We represent
Head Office: Winnipeg W, Cark, Limttea, ™™ & e Been & O
Maple Tree Producers’ Assn. Pratt-Low Pres’y Co.

Lindners, Limited H. Bell-Irving Co., Ltd.
Branches at Aunt Jemima Mills Co. Hargreaves Canada, Ltd.,

Regina, Saskatoon, Calgary, Edmonton Penick & Ford, Limited.  ete., ete.
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T. M. SIBBALD & SON MACLUREMG;%I[;AN GLEY
Agent f ELLOGG M Ccmﬂak 4 Mguf;uutrl i Anent-d i LOGGIE, SONS
Am ey Sittsined. . | 1 Crovess, Ca g ecla‘::ll nnnnnn & CO.
orage and.Bo.ndod. Warehouses 12 FRO ST. EAST, TORO o Merchandise Brokers and

Manufacturers’” Agents

Grocery, Drug and Confec-

Ww. G. PATRICK & CO.
H. D. MARSHALL tionery Specialties.
Wholesale Groce e Agenta Foy Bldg., 32 Front Street
OTTAWA MONTREAL HALIFAX 51-58 Well St. W. Toronto TORONTO . - ONTARIO

EVERY DOG OWNER

throughout the World

SPRATT'S

DOG CAKES
and
PUPPY BISCUITS

Will you cater for
those in your town?

Ask your jobber for them or write for
samples and prices to

|| FINEST CRYSTAL |
| GELATINES |

| Powdered and Sheet

SPRATT’S PATENT LIMITED

Congress Street, NEWARK, New Jersey, U.S.A.

or
24-25 Fenchurch Street, London, England.
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BROK 'H IR .. St )| RECILORY

ROSE & LAFLAMME THE S. G. BENDON
'gommiu:'::'lrfl:rchantl UT[L[TY CO.

ocers’ Specialties Brokers and Commission Agents

MONTREAL TORONTO 30 St. Francis Xavier St., Montreal
Canadian Food Centrol License Nos. 6-236/7/8 Motto: Always at Your Service

!
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Wholesale Grocery

ROOM 122 BOARD
TRADE BUILDINGT * "t al

AGENCIES WANTED
CONSIGNMENTS SOLICITED

Bankers: Home Bank of Can. SMH&B.‘[SLAJohn,N.B GAETZ & CO.

St. Nicholas Bldg. Montreal il ‘:"" i e

Acadia Sugar Refin ln(Co
Ltd., lx. 8. W Mae-
donald l.d. Montreal, Q- T W.
Berk Oo Loldo lw 'lh )
Upton Co

J. W. DION L
17 St. James St., Quebec R T B MR BTN
Wholesale Broker ATLANTIC MILLING CO., Limited The Colwell Brokerage Co., Ltd.

P CTOU, N.S.
Mdse. Brokers, Man’f’s Agents

Commissi on Agent Wheolesale Grocers, Millars Agents PRI S N
fact Fl Cornmeal and Feeds.

Manufacturers Flour, Corn
Fish, Fish Oils, Barrel Pork, Lard, Short- Splendid connections with Western Ele- .
ning., Fresh Meat, Canned Goods, E¢ » vators and P.E.I. Produce Dealers. 18 Gemln St., St. JOhn, N-B.
L TP S AL T e Lnee SR S MR

When Writing to Advertisers Kindly
Mention this Paper.

MANUFACTURES OF FOOD PRODUCTS

Let us market yoor foods it the P e of Quebec. We guarantee the best of service
Rcf R al Bank of Canada.

Genest, Genest, lelted i Montreal

EL ROI-TAN "&i¢ax
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BRITISH COLUMBIA

Squirrel Brand st ER

C. T. NELSON KELLEY-CLARKE CO. The Robert Gillespie Co.

VANCOUVER, B.C.

GROCERY BROKER GROCERY AND SALMON BROKERS Importers and Exporters

Vs with 41 Britah Columbia. Whalsealer NSV I AR 323 Homer St., Vancouver
% Offices also at Seattle, Tacoma and Spokane, i

Wash.; Portland, Ore.; San Francisco, Los
Ange fee, Cal.; Boise, ldaho New York City. Live Salesmen covering Alberta and B.C

—=. R . o WE CAN HANDLE A FEW
Salmlo\g gﬁg‘ttﬁAMY.nﬁSgnu. NOl'tll West Tradlng CO., Ltd. MORE GOOD LINES

Agents Importers of Australian
VANCOUVER, B.C. and Oriental Produce

izati i i t
e S5 e SALMON BROKERS J. L. TORRY & CO.
Our salesmen get results. DOMINION BLDG. VANCOUVER Jmporters and Exporters VANCOUVER

May we include yours among the quality
;lrln'l ccessfully representing i tg Hd?

LITTLE BROS. LTD., VANCOUVER, B.C.

Established 15 Years. Live Staff of Salesmen. First-Class Storage and Warehouse Facilities.
We can place one or two good specialty lines on the B.C. market. If you want live representation, write us to-day.

Your Customers Will Like

ALBATROSS
BRAND

PILCHARD

ltdhnwh:hl:‘-a udbl'hkb-“ l'c;od
an 'hh m u‘ or
fish dealers will find Albatress Brand
Plichards a quick-mover and a good
money-maker, too.

Clayoquot-Sound Canning Co., Ltd.
J. L. BECKWITH, Agent
VICTORIA - B.C.

FISH PASTE
in 4 oz.
GLASS JARS
Packed by— WATSON BROS. FISHING & PACKING CO., LTD., VANCOUVER
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“PRIMROSE”
PILCHARDS

Strictly Prime
Quality

Ocean Caught

Packed Only By Hand

Rich in flavor and high
in food value

Defiance Packing Co., Ltd.
Head Office: VANCOUVER B.C.

Canneries at West Vancouver and Port
Renfrew, B.C.

Sales Agents: Balfour, Guthrie & Co.
Vancouver, B.C.

SNOWCAIP
_PILCHARDS

WOW Cap

BRAND

pch HKRDS The Nootka
N

| PackmgCo Ltd.

EXCLUSIVE DISTRIBUTORS

Dodwell & Co., Limited

VANCOUVER, B C.

CANADIAN GROCER

DESICCATED
COCOANUT

‘We import direct from our own
mills at Colombo, Ceylon, and stand
behind the quality of our goods.
The prices we quote aré rock-
bottom. Let us quote you on your
next requirements.

Our agents are:

Tees & Persse, Ltd., Winnipeg, Fort William, Regina,
Saskatoon, Moose Jaw; Tees & Persse of Alberta,
Ltd., Calgary, Edmonton. Newton A. Hill, Toronto,
Ont.; E. T, Sturdee, St. John, N.B.; R. F. Cream &
Co., Ltd., Quebec, Que.; J. W. Gorham & Co., Halifax,
N.8.; C. T. Nelson, Victoria, B.C.

Dodwell & Co., Ltd.

Importers & Exporters
VANCOUVER

Imperial Rice Milling
Co., Ltd.

VANCOUVER, B.C.

W eareoffering thebestvalue
in Rice on the Canadian
market to-day.
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What Would You Think
of a Manufacturer—

—who wrote to you with a lead pencil—“We are
saving much money because we do not use type-
writers and telephones”? You might well wonder
whether his merchandise was as much out of date
as his business methods.

You know-that modern time and labor-saving
appliances are not added expenses, but that they
have superseded slower and more costly processes.

The concern which uses your business paper to
tell you its business story is simply using a modern
piece of selling machinery to make it easier for you
to buy intelligently with the least waste of your
time and theirs.

For the right kind of advertising shortens the
distance between human minds just as certainly as
the railroad shortens the distance between places.
It is still possible to walk from New York to Chicago,
and it is still possible for a business to get along
without advertising, BUT—

—bear in mind that the seller who does not adver-
tise does NOT save the cost of advertising, for it
costs more to do the work of advertising by other
means. Consistent advertisers are progressive mer-,
chandisers, and it pays to do business with them.

You are invited to consult us freely about
Business Papers or Business Paper Advertising

THEYASSOCIATED
BUSINESS PAPERS INC.

The International Association of Trade and Technical Papers
Headquarters, 220 West 42nd Street, New York

Mining and Scientific Press
Modern Hospital

Motor Age

Motoreyele & Bicycele Illustrated
Motor World

National Builder

National Druggist

National Petroleum News
Nautical Gazette Southern Hardware &
Northwestern Druggist Imvplement Journal

Power Sporting Goods Dealer

Power Boating Starchroom Laundry Journal
Power Plant Engineering Tea and Coffee Trade Journal
Price Current—Grain Reporter Textile World Journal
Railway Age Timberman

Railway Electrical Engineer Transfer and Storage
Railway Maintenance Engineer Woodworker

Railway Mechanical Engineer
Railway Signal Engineer
Retail Lumberman

Rubber Age

Shoe Findings

Shoe and Leather Reporter
Shoe Retailer

Southern Engineer

LIST OF MEMBERS

Each has subscribed to and is8 main-
taining the highest standards -’
practice in theiwr editoriak and ad-
vertiging service.

Advertising and Selling

American Architect

American Blacksmith

American Exporter

American Funeral Director

American Hatter

American Machinist

American Paint Journal

American Paint and Oil Dealer

American Printer i

American School Board Journal

Architectural Record

Automobile Dealer and Repairer

Automotive Industries

Boot and Shoe Recorder

Brick and Clay Record

Buildings & Building Management

Bulletin of Pharmacy

CANADIAN GROCER

Canadian Railwav & Marine World

Candy and Ice Cream

Chemical and Metallurgical
Engineering

Clothier and Furnisher

Coal Age

Coal Trade Journal

Concrete

Cotton

Daily Iron Trade & Metal
Market Report

Domestic Engineering

Dry Goods Economist

Drygoodsman

Dry Goods Reporter

Electric Railway Journal

Electrical Merchandising

Electrical Record

. Electrical Review

Electrical World

Embalmers’ Monthly

Engineering World

Engineering and Mining Journal

Engineering News-Record

Factory

Farm Machinery—Farm Power

Foundry (The)

Furniture Manufacturer & Artisan

Furniture Merchants’ Trade
Journal

Gas Age

Gas Record

Grand Rapids Furniture Record

Haberdasher

Hardware Age

Heating & Ventilating Magazine

Hide and Leather

Hotel Monthly

INustrated Milliner

Imvlement and Tractor Age

Industrial Arts Magazine

Inland Printer

Iron Age

Iron Trade Review

Lumber Trade Journal

Lumber World Review

Manufacturers’ Record

Manufacturing Jeweler

Marine Engineering

Marine Review

Metal Worker, Plumber &
Steam Fitter




April 11, 1919 CANADIAN GROCER

gURERq | g ’

¥l Sunkist
REFRIGERATORS f |
are ‘ | “ Orange

Made in Canada
by

Cant;dian Workmen L Marmalade

(Sweet)
Guaranteed to give

Rk Y(?ur Customer.s will demand
this new and “different” marma-
é ]dEI‘;rekZ ,P"(:‘_“pl;’ v lade. The Sunkist advertising

" 0 ry 1Ir circuiation 5 o »
: will make it sell. The Sunkist

quality will make it repeat.

PATENTED 1886, 1900, 1910, 1914, 1917.
Absolutely Reliable

Write now for prices and
Built to last a Lifetime

particulars to

DUNN-HORTOP LIMITED

Eureka Refrigerator Co., Limite d Sole Selling Agents for

Ontario ond Quebec
Head Office: Owen Sound
Branches: Toronto, Hamilton, Montreal 8 Front St. o Toronto

Write for our New Catalog

Easter Specialties
o ey B Sy, o Chas. Lauder Co.

sisting of
Strawberries : 95 and 97 Ontario Street
(Louisiana pints)

Pineapples
Florida Celery Toronto

California Cauliflower
Cucumbers

d & t
Ne Carrots Wholesale
New Beets .
New Spinach, etc. Confectioners

Kindly wire, phone or mail your
order for prompt and efficient s

service. FINE CHOCOLATES

McBRIDE BROS. CENT GOODS
House of Quality

35 Church St - Toronto
' Canadian Food Control Licenses Nos. 3-027 and 3.028
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Ask Us For Quotations on
Imported and Domestic

Fruits

We can fill your orders on Short
Notice.

([ And the quality of our goods 18
everything you could wish for
—sound, selected, sun-ripened
fruits—the kind that will add
to your reputation for quality
merchandising.

q]We can guarantee our custom-
ers prompt, courteous service,
and our stocks are always ample
enough to meet every call.

‘J] Get our quotations and compare

them. Our prices mean a money
saving to you.

HUGH WALKER & SON

GUELPH, ONTARIO
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A-S-S-A-M

“the onginal home of the tea bush--and where
the richest and strongest teas are grown today
--1s where the tea in the Red Rose packages
chiefly comes from. Is it any wonder that

Red Rose Tea

663 4/
IS good tea
T. H. ESTABROOKS CO. LIMITED

St. John Montreal Toronto Winnipeg’ Calgary

—— Be Ready to Supply
the Demand

Buy Rightand BuyNOW | %

These Fruit Jars Produce Results
Extra Quality Rubber Ring in Each

The Names Are

| Household Words

il Tne Jars Household
Necessities

, Dominion Glass Company, Limited

Secure Styles That
Reduce
Both Labour And
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KEEN’S
OXFORD BLUE

Needs no introduction, but
will sell all the better if
you use a counter display
like the one here illus-
trated.

It will be a constant re-
minder to your customers
that you stock KEEN’S—
the all-British Blue.

Magor, Son & Co., Limited

191 St. Paul Street W., Montreal 30 Church St., Toronto

Canadian and American Goods
W anted for the

British Market

PRODUCERS and exporters of American Food Pro-

ducts will find it to their interest to correspond with
us. We wish to open accounts for lines of goods selling
through the Grocery Trade. American producers and ex-

Eorters visiting England should call on us in London o
iverpool. Cable Address “ Grecian, London.

Reference: London County Westminster & Parr's Bank.

E. W. GARNHAM LTD.

LONDON LIVERPOOL
9

; 13 & 15 Union Court
Mincing Lane, E.C. Castle Street
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The Wholesale Grocer’s Program

Points Raised by Western Wholesalers at Ottawa, Anent the Proposed Inland Trade
Commission, Foretoken the Program of the Dominion Association of
Wholesalers, For Which Incorporation Has Recently Been Asked

HE Manitoba and Saskatchewan

Wholesale Grocers’ Association are

taking the lead in the development
and reconstruction problems as they af-
fect the food handling trade of the Do-
minion.

Recently representatives of this as-
sociation were in conference with the
Department of Trade and Commerce at
Ottawa, in an effort to formulate some
plan for placing the food trade of Can-
ada in a position to carry on business
successfully and to obtain a proper
share of the home and foreign trade.

While this is not definitely given
as the policy of the proposed Wholesale
Grocers’ Association of Canada who
are now seeking incorporation, it is un-
derstood that this policy follows very
closely the plans formulated by the in-
aucurators of the scheme of a Dominion
wide Association.

Inland Trade Commission

The big item of the
course the inauguration of an Inland
Trade Commission. Such Commission
would be naturally divided into many
branches. The food branch would be
voverned by a permanent board, con-
sisting first of a chairman and a per-
manent executive, elected by the Pro-
vincial Boards from the representatives
of the following trades: 1, milk distribu-
tors: 2, bakers; 3, food manufacturers;
4, canners; 5, fruit growers; 6, produce
men; 7, grain erowers: 8, stock raisers;
9, trades and labor; 10, consumers; 11,
millers; 12, packers; 13, wholesale gro-
cers; 14, retail grocers; 15, wholesale
fish merchants; 16, cold sterage.

program is of

Commission Would Have Large Powers

Provineial Committees elected by
themselves and representing each class
of trade under regulation, will represent
the executive body of the different pro-
vinces. The powers of the proposed
Commission will be extensive, being a
practical counterpart of those enjoyed
by the Railway Commission Board. Af-
ter the formation of this Commission,
all matters affecting production, manu-
facture or distribution should be con-
sidered and passed by the Commission

before
action. .

In this way it is hoped that injudici-
ous and harmful legislation may be
avoided and the interests of the food
producing and distributing agencies pro-
tected. as it has not been possible to
protect them in the past.

Regulate All Food Products Sold in
Canada

The duties of the Commission will be
the regulation and control of all food
products grown, manufactured, prepared
or offered for food in Canada. Where
any complaints bearing on matters of
food are heard they will be promptly in-
vestigated by this Commission in the
same way that the Railway Commission
considers matters that come under its
jurisdiction. The Commission would
have power also to take action without
outside suggestion in matters where
they believed the best industries of the
food production and distribution trades
were at stake.

Questions to be Decided by the
Commission

presentation to Parliament for

In general the policy of such a Com-
mission as it affected the food trade
would take in the following important
questions:

1. The standardization of quality
‘and weights of canned goods, fish,
fruits, vegetables, jams, cereals, flour,
spices and all package goods.

2. The standardization of the pure
food laws. ;

3. The question of establishing ade-
quate help for infant industries, by the
establishment of foreign markets, that
would assure them of an opportunity of
disposing of their goods at reasonable
prices,

4. The advertising of home grown
and home packed goods, both at home

and abroad, with the idea of developing
old .avenues of distribution, and of cre-
ating a new demand.

5. The development of methods of
protection against inferior goods com-
ing into the country, to ke achieved in
part by examination at port of entry.

This in brief ' is the proposed ma-
chinery and program of the Inland Trade
Commission as it applies to the food
trade. And the formation of such a

. Commission, it is understood, is the fore-

most item in the minds of those respon-
sible for requesting the incorporation
of the Wholesale. Grocers as a Domin-
ion wide body.

Proposed Wholesalers’ Association

The appeal for incorporation is a long
document that does not go into these
details but deals generally with the
aims of such a body, and the advantages
that it is expected would result from
such an association. The petition speaks
of the promotion of the interests of the
wholesale grocery trade, the improve-
ment of transportation facilities, the
encouragement of proper methods in the
conduct of business, the promotion of
harmonious and satisfactory relations
among wholesalers, retail dealers and
manufacturers, in order that food pro-
ducts may reach the consumers at the
lowest possible prices and in the best
possible condition, and to promote and
assist in the adoption and enforcement
of uniform commercial laws, and to
maintain a high standing of business
morals in the conduct thereof.

It is also stated that incorporation
would place the wholesale grocers.in a
position to deal with the railways as one
single body in connection with the
freight in large volume sent to and from
their warehouses.

The Association also asks power to
arbitrate disputes or misunderstandings
between members of the Assoriation
and others relating to commercial mat-
ters. It also asks power to conduct
inquiries into matters affecting the
manufacture, import, export and sale
of anything which affects the grocery
trade, and to take evidence on oath when
deemed necessary,




24

' .April 11, 1919

Grocers Stock Few Brands of Flour

No Difficulty in Inducing the
Customers to Take Any
Good Brand

&

ECENTLY, in a discussion on

merchandising, a woman who was
: present was asked this ques:
tion: “When you go into a grocery
store do you ask for flour by a special
brand name ?”

“Yes,” came the prompt response, “I
always ask for — flour, and I see that
I get it.”

“Then you hive always have used this
flour?”

“No, until about a year ago I used
—,” mentioning another name, “because
it was the kind that was always used in
my mother’s house.”

“What made you change, if you had
been accustomed to the other brand of
flaur, oractirallv all your li%e?”

“Well, I don’t bake bread, and one
day Mr. —, my grocer, told me that he
_had another flour that for general cook-
Ing purposes was a splendid one, and at
a somewhat lower price. I tried a bag,
and found it very satisfactory, and have
been using it ever since.”

This sale was made on the definite
suggestion of the merchant. It was not
an individual sale but one that in all
probability represents the demands  of
that family for a generation.

Never a day passes that the good dealer
does not offer some suggestion to the
customer. Any single one of these sug-
gestions may result in a similar chang-
ing of a customer’s buying habits. Very
often a grocer does this, not because of
any prejudice against the quality of
other goods, but because he only stocks
one or two lines, and must build his bus-
ness on these.

Reasons for a Change in Brand

As an instance, at the present time
John Muir, Niagara Falls, Ont., handles
two lines of flour. One of these has
been given a great deal of general pub-
licity. This brand he had handled only
for about a year, formerly handling
another well-known line generally.
When asked regarding the change Mr.
Muir stated that he had found this flour
at one time dark in color, and his cus-
tomers had complained. Just at that
time the salesman of the other company
came in and sold him a large consign-
ment, and he discontinued the dark col-
ored flour. Now for a matter of 15
years, Mr. Muir had been selling this
particular brand of flour, and educating
his customers to its use. It would seem
that it would be a pretty difficult job
to make such a change. Yet that is
exactly what Mr. Muir did. He merely
tol1 customers that at the oresent time
he thought that the brand he was at
present carrying was the better, and
gave them his reasons for this belief.

“T don’t think that I lost a sale,” said

Flour is a fairly costly com-
modity for the grocer to stock in
quantity. The handling of one
brand entails quite an outlay, the
handling of many brands would
make this a serious matter. For,
that reason the dealer in most in-
stances stocks but one of the bet-
ter known brands of flour. He
points out that many customers
ask for all these brands. Most
retailers hold the opinion that
there is little difference in the
quality of any of the well-known
brands so, for different reasons,
they get behind one particular line.
The dealers in majority of stores
called on decide on the brand they
shall carry, and this decision
automatically makes the bulk of
the customers of each users of
that brand.

Mr. Muir, “because of this change. I
am confident that in any change like this
[ can sell all my regular customers,
whatever goods I feel confidence in, and
[ can sell 90 per cent. of my casual
trade. There is always a small minority
that cannot be convinced. For these few
I would get the goods asked for from
some other store.”

“Are you going to continue this line
of flour?” Mr. Muir was asked.

“No. The conditions that made — dark
colored, in my opinion, are past, and it
is now showing the same old quality
and appearance and I am going to re-
turn to it. I have featured it for fif-
teen years, and there is no use in throw-
ing away that advantace.”

“Can you take vour customers back
to this line again?”

“ Yes, I am confident that I can in
every case,”

Customers Take What Merchant
Suggests

Mr. Russell, of the F. H. Taylor Store,
Niagara Falls, states that they handled
two brands that they have had put up
for them under their own name. They
sell to people who do not specify a de-
finite quality or name, as they are able
to sell this flour cheaper than some of
the better known brands.

They handle., however. in addition a
flour that has had considerable general
publicity. Mr. Russell stated that wher-
ever any one of these better known lines
was asked for, or where people asked for
a bread flour they ~ave them this brand.
They had not found anv difficultv in do-
ing so, even when customers asked for
another brand. They were readily able
to convince them that there was little
to choose between them for quality
and that thev were reddy to guarantee
that the line they handled would
give equal satisfaction. “Practically
never,” stated Mr. Russell, “did they fail
to make a sale on this basis.”

Any One of Three or Four
Brands Can Be Sold
With Ease

0, Kreitner,. Niagara Fall§, handles
one of the better known lines of flour
and two lesser known lines. The latter
are somewhat cheaper and sell more
readily for that reason, to many custom-
ers. Also owing to the location of the
mill from which they come it is easier -
to get supplies promptly. As a result
he features these lines. Where the
customer asks Mr. Kreitner’s opinion as
to which flour is best he unhesitatingly
gives the name of the line first referred
to. Whenever anyone asks for any other
similar quality line, he suggests the line
he carries, and states he has no diffi-
culty in selling it.

Used to Handle Two Brands, Now Only
One

Compaigne Bros.,-Niagara Falls, Ont.,
used to handle two of the better known
brands of flour, as well as two grades
of flour put up for themselves. For gen-
eral purposes they would suggest their
own flour, because it showed them a
somewhat larger margin of profit, and
also being an individual brand they be-
lieved it was a valuable advertising ag-
ency for the store. As has been stated
they used to sell two of the better known
grades of four, but have discontinued
one of these lines. This was not be-
cause they believed that the one they
retained was in any single particular
better than the other, but merely that
they did not want to stock both.

They have found that the one good
brand trey carry meets all their needs.
When another brand is asked for they
merely tell them that they do not carry
it, but that they carry what they con-
sider an exact counterpart, made of
Manitoba hard wheat flour, and
that they will guarantee that it
will give satisfaction. In no instance
have they found a customer who insisted
on her original request in the face of
this suggestion.

Tying Up Capital to No Purpose

R. W. Hawthorne of the Bradley &
Son Store, Niagara Falls, states that
they would always recommend — flour,
where a hard wheat flour was required.
They handle -another brand of flou.r.
that they would recommend for certain
purposes, but the bulk of their trade
would be sold —. This is one of the well-
known lines of flour, and it is the only
one given general publicity that is
stocked. They have chosen it because
they believe it to be as good as the best,
and they have stocked it onlv, becau.se
stocking various lines of similar quality
goods, which a few customers might ask
for by name, would be tying up too much
capital to no real profit to the store.

“Where one of these other brands is
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asked for,” said Mr. Hawthorne, “we al-
ways sell — We tell the customer who is
accustomed to use another brand, that
this line is good for all practical pur-
poses, and that we will guarantee it
to give the same satisfaction as the line
asked for, and will readily take it back
if this does not prove to be the case.
Only very rarely indeed in cases like
this have we failed to make a sale and
never have we had a bag returned.”

Has Chosen One Brand

Discussing the selling of flour by the
retailer, J. Bambrick, an Ottawa, Ont.,
merchant, pointed out that he confines
his sales to one brand. He gave a num-
ber of reasons for the selection of a
certain brand of a given article. First of
all, he basis his selection on quality. It
an article had quality that was the most
important point in connection with the
stocking and selling of it in the retail
store. The line of flour Mr. Bambrick
pushes is one that has, in the past, been
given a great deal of consumer publicity
and hence is well known to his custom-
ers. He also likes the method of the
firm for doing business and the appear-
ance of the goods is in their favor.

Mr. Bambrick stated he occasionally
had requests for other brands of flour
but invariably, by pointing out what he
knew about the line he carried, he had
little or no difficulty in convincing cus-
tomers of its quality and satisfaction
giving points. He maintained that no
retailer could stock every brand of every
line of goods that was offered to him,
that he must choose or select one and
push the sale of that if he would make
progress in selling flour.

I: Pinard’s store. a short distance
from that of Mr. Bambrick, it was found
that a number of brands were handled
but a different one from that Mr. Bam-
brick was pushinz, had ‘the biggest sale.
Mr. Pinard also believes that quality in
an article was its most imvortant fea-
ture, and that it is up to the retail dealer
to satisfy the customer. For this reason
he and his clerks usunally gave the cus-
tomer the brand of flour she asked for
if they had it in stock.

Discussing the point as to whether it
was good policy for a retailer to tell a
travelling salesman with a new line that
he must go back and get his house to
create demand for it, Mr. Bambrick said
he didn't think there were many retailers
doing that now, at least not manv of the
acgressive kind. This he thought was a
common expression among wholesalers
but not among the better class retailers.

General Publicity Helpful

Mr. Boileau. of the Oxford Provision
Co.’s store in Montreal, confines his ef-
forts to the sale of one brand of flour.
This was the same brand as that sold
most extensively in the Pinard Store at
Ottawa. Mr. Boileau’s chief reason for
getting behind this line was because the
firm that made it have always used him
right and co-operated with him. They
helved him most when he was starting
in business and now he is sticking by
them. He maintained, too, that in his
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An interior view of the John Muir store, Niagara Falls, Ont.

Mr. Muir is one of the strongest

advocates of the idea that the grocer can sell goods quite apart from any demand on
the part of the customer,

opinion, this flour is of equal quality to
any other on the market, and that he
knows he can give his customers satis-
faction by handing it out. Occasion-
ally, he says, other brands are asked for
but in very few cases does the customer
insist when he explains what he knows
about the line. This line has been ex-
tensively advertised to the general pub-
lic, which he claims is another import-
ant reason why he gets behind it.

The above interviews with retailers

show that in most cases retailers get
behind one or a limited number of brands
of flour. They select the brand or
brands for different reasons. In the
case of flour, quality of the brand and
general publicity are perhaps the most
important points in choosing flour to
be stocked. The interview again illus-
trates the importance of giving the re-
tailer full information about all the
prominent points connected with a line
of foodstuffs,

Ontario RM.A. Proposes Amendments

Ask Ontario Legislature to Change Several Existing Laws, to
Make Them More Nearly Meet the Needs
of the Moment

HE Ontario branch of the Retail
I Merchants Association is asking
for a number of amendments to
Cntario  Statutes at the present
session. Amoneg the changes petitioned
for is a change in the Hawkers’ and Ped-
dlers’ and the Transient Traders’ Acts.
At the present time there is a vast
amount of uncertainty about these acts.
They are shrouded in obscurity, and as
everyone knows, darkness and obscurity
is the abode of those whose ways are
evil, and it often happens that a party
apprehended under the Hawkers’ and
Peddlers’ Act, takes refuge under the
Transient Traders’ Act, and manages in
many instances to evade the law alto-
gether. The amendment asked for is
»imed to clear up this obscurity, so that
there may be no shadow of doubt as to
the liability of the party accused.

Ask for Earlier Closing Privilege

An amendment will also be proposed
to the Factories and” Shop Act, to per-
mit the introduction of by-laws for 6
o'clock closing. At the present time it is
impossible to pass a by-law compelling
closine before 7 o’clock. The amendment
will also act for a lowering of the vote
required to pass the by-law from 75 per
cent. to 60 per cent. of the trade inter-
ested.

The Government will also be petitioned
to amend the Ontario Temperance Act,

in the clause governing the registration
of extract sales, so that prosecutions for
failure to register these sales may not
be made until the seller has been once
warned for infringement of this clause,
as it is felt that most of these infringe-
ments are entirely a matter of ignorance
of the conditions of the act.

SONET  —

BROKERS’ SECTION. OF WINNIPEG
BOARD OF TRADE

The grocery brokers’ section of the
wholesale trade bureau of the Winnipeg
Board of Trade have organized with
the following officers: Chairman, H. P.
Pennock; vice-chairman, J. L. Bathgate;
Executive. Committee, Stuart Watson,
J. F. Newman and S. M. Screaton.

Arrangements have been made to
ho'd the meeting for this section on the
cecond Wednesday of each month in
future. Many problems have come up
for consideration, -

—_—— :
SUGAR VESSELS AT ST. JOHN., N.B.

In addition to the War Gazelle, which
has discharged her cargo of 48,000 bags
of row suzar at the refinery wharf,
St. John, .N.B., several other sugar car- °
riers are expected soon at this port.
Additional accommodation is in such de-
mand that the new shed at Reed’s Point
may be required by the vessels.
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R. J. McFALL, the Cost of Living Commissioner,
is reported to be on his way to Toronto to investigate
the high cost of butter. Doubtless some interesting
pamphlets will appear in due course, which will be
as barren of results as were the perfervid utterances

of Mr. McFall’s predecessor.

AFTER

WORTH GOING
EVER in the history of this country are: people
reading the advertisements with such close at-

tention and such keen interest as they are now. The
great buying public is thoroughly alive to the fact
that reading the advertisements of live wire mer-
chants is one of the ways in which they can not only
save money, but help fight the high cost of living.
This is especially irue of women and they have been
doing more buying in the last five years, as a result
of so many men heing overseas, than the average in-
dividual might suspect. Women naturally love to
“shop” and the stores that attract them are those
whose advertising copy vurrios a real message. If
the store backs up thiz message by having good goods
and showing them attr: un\ol\ sales can be greatly
inereased.

A WAITING GAME

ANADA is supposed to be engaged in a process
C of reconstruction, involving the change from
war-time conditions to such peace-time conditions
as will permit of activity and prosperity. There are
indications, that many people are engaged
in a waiting game. each waiting for others to make
the move.  There seems little disposition on the
part of anyone to take the lead. Many business
men are realizing that activity will not come until
n very considerable readjustment in costs has been
made. A new scale of values must be created, of

however,
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commodities of all sorts and of labor.
tain thas this will occur eventually,
very probable.
«cannot  come
adjustment.

It is not cer-
but it seems

Many believe that lasting prosperity
except through such wholesale re-
If by any chance, or accident, activity
is resumed without the proper scaling down of costs.,
or in other words, without considerable restoration
in the purchasing power of the dollar, the activity.
they say, will be mere activity and not prosperity.

ABOUT BUTTER PRICE

IN a recent editorial in the Toronto Globe entitled.

“What About Butter?” there is the usual railing
over facts but little understood, and the usual mang-
ling of «tatistics to prove a special case for which
this journal is becoming noted. TIn the course of
the editorial appears the interesting sentence, “If
the farmer were getting the henefit. ¢on-
sumers would have no grievance.” That may he a
palatable thought for the farming community. But
why, in the name of all that is reasonable and
right, a profiteering farmer should be any
one of God’s creatures than a profiteering produce
man, it is diffieult to see.

Moreover, the farmer is profiting. The export
demand for butter from the United States that is
faced by a butter famine, is the reason for high
prices here. Not all this butter is going from storage.
The creameries, in which the farmer is directly
terested and in whose profits he shares, are
the major part of this export business,

From the time that the GGovernment requisitioned
the output of the creameries for a period of six
weeks, we were foredoomed to pay high prices for
butter, just as we are compelled to pay two ;rices
for a poor grade salmon, because Canadian stocks
were requisitioned for other purposes.

When there is only a certain amount of a product
available and when there are many buyers, high
prices must result. Why spend so much time worry-
ing over butter, and pay no attention to identically
the same conditions as they are presented in the
housing problem of the cities?

more

in-
«lnill‘.‘,

SHORT-SIGHTED POLICY
T would cost less to keep vour store open only
three days a week, but there is no question what-
ever that it would not pay so well.

A merchant who thinks only of “the cost” of
advertising often persnades himself that by adver-
tising only half as much as usual he is saving one-
half of the expense of advertising.

The same logic would lead him to keep his store
open but half the time—thus cutting running ex-
penses in half and “saving” all of the money!

The plan of adequate advertising service (for
your ads do render a most valuable service to your
patrons) is as essential to store success as the plan
of keeping the store open every shopping day!




April 11, 1919

CANADIAN GROCER

Competing With Retailer in Government Time

Govemmer}t Employges Are Transacting Private Business
During Hours in Which They Are Employed By
: the Government

By E. M. Trowern, Secretary, Don.xinion Executive Council and Dominion Board, The Retail
Merchants” Association of Canada, Ottawa. :

of this year a copy of the follow-
ing circular letter was received
by us through a member of the Civil
Service Association:
Civil Service Association, Co-operative
Committee:
Ottawa, January 16th, 1919,
If the members of the Civil Service
Association in any department or branch
are interested in co-operative buying, it
is suggested that they communicate as
soon as possible with the chairman of
the Co-operative Committee, as this
Committee is in a position to furnish
valuable information and assistance to
any group of civil servants desirous of
purchasing foodstuffs at wholesale
prices.
FRANK JAMMES, Post Office Dept.,
Chairman, Co-operative Committee
It will be noticed that the members of
the Civil Service Association are request-
ed through their Secretary, Frank
Jamnies, to communicate with him at the
“Post Office Department,” Ottawa, if
they are interested in co-operative buy-
ing, and he further states that “this
committee is in g position tofurnish valu-
able information and assistance to any
group of civil servants desirous of pur-
chasing foodstuffs at wholesale prices. ”
It is quite evident that the office from
which this business is transacted is the
public post office.

D URING the latter part of January

Doing Business in Government Temple

In uddition to the fact that they are
using the Dominion Government proper-
ty for private purposes and endeavoring
to compete with private enterprises,
we are also informed that members of
this Committee visit the various depart-
ments during business hours and take
orders from those who patronize this
system, and they are, therefore, not only
using the time of the Government them-
selves but they are also taking up the
time of those whom they solicit. We
are informed on good authority, that a
short time ago two Government em-
ployees spent almost the whole after-
noon selling fish to civil servants in
their particular department. To give
some idea of how much time must have
ween taken up if they visited all the
other departments, which they must have
done, we are informed that they sold
ten tons of fish,

Why Pays the Selling Charge?

In order to secure individual orders
it takes time to canvass for them. time
to enter them up, correspondence in
connection with placing them, telephone
service, paper, ink, postage, wrapping
paper, siring, delivery and the necessary
premises. The question is, how much of
this service is paid for out of the public

treasury of the Dominion, or are thesc
officials being paid either by commission
or by salary out of these collective funds,
or is the Government of Canada allowing
these people to transact business on
public premises and enter into competi-
tion with those who are paying munici-
pal taxes, war profit taxes and income
taxes, etc., and who carry stocks in con-
venient localities and who employ as-
sistants and pay for the cost of delivery?

In our opinion, no argument can be
used to justify this system. If the Do-
minion Government employees are not
receiving sufficient salary to enable
them to nurchase their goods in a legiti-
mate and honorable way, and thereby
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carry out the true principles of real
community co-operation, which principles
are stripped of all false pretenses, they
should say so, and there is no body of
people in Canada whom they can rely
upon for greater assistance in seeing
that the civil servants, or any other
class of working people, receive full
value for the labor they give to the com-
munity than the members of the Retail
Merchants’ Association of Canada. We
feel sure that when these facts become
known to the members of the Govern-
ment that they will take steps to see
that this unfair system is stopped.

In our opinion the only way in which
the trade and commerce of Canada can
be placed upon a sound, financial basis,
and in which everyone can find profitable
employment, is for the various classes to
confine themselves to their own occupa-
tions, receive a proper reward for their
industry and avoid all specious and un-
derhand methods such as are usually ad-
vocated by so-called “Co-operative So-
cieties” to undermine the reputation and
character of legitimate traders.

Is the Wholesaler Competing With the
- Retailer?

A Country Merchant Claims That the Competition is More
Dangerous Than That of the Mail Order House, and
Suggests a Method of Solving the Difficulty

HE imvortant question of the

wholesalers’ right to encroach on

the retailers’ field has been raised
by a correspondent in the accompanying
letter. It is a matter of no small import-
arce to the trade, and there are doubt-
lese many merchants who would be glad
to have the opportunity to discuss the
point, and suggest a solution. This mer-
chant hus a definite suegestion, and asks
if any other merchant can sugeest any-
thing better. CANADIAN GROCER
would be glad to hear from other mer-
chants on this point.

The letter in question reads as follows:
Editor CANADIAN GROCER,

I have just been reading the article in
your issue of March 28th, “Banks would
assist merchants to meet competition of
mail order houses.” This is a matter
over which considerable discussion has
been raised during the last few years,
and I think something should be done
to prevent such a large volume of bus-
iness going to outside points, but from
my experience as a retail merchant for
the last ten years, the mail order houses
are not the strongest competitors. I am
troubled more with wholesalers and man-
ufacturers selling direct to the consum-
ers. During the summer months, some
of the Toronto wholesale companies send
their representatives around the Mus-
koka Lakes, and sell to all the hotels,
boardine houses, and, in a good many
cases, to private houses. I have run
across a good many people during the
summer months who inform me that

fhey are getting their goods wholesale.

Another instance of competition, in my
case, even worse than the wholesale or
the mail order house, is that of a local
flour mill. This mill is situated about
20 miles from my place of business, and
on the same line of railway. They sell
to anyone at wholesale prices. In-fact
I have written them once or twice for
prices, and in both cases have been quot-
ed a little higher than had been charged
to my customers, At the nresent time
this mill is selling No. 1 Manitoba hard
wheat flour at $5.60: Manitoba flour G.S.
costs me $5.57 1-2 in car lots, so it is
impossible to compete. The only thing
I can dc is to tell the people that the
Western mills. make better flour, and so
it is worth more.

I have been thinking for some time of
a way to overcome these troubles. I saw
a letter in the GROCER a month or so
ago, which suggested a solution, but the
writer had not worked out the idea, so
that it could not be put in practice. My
idea is this: Have the Government place
a tax of say 10 per cent. on all sales
made by millers, manufacturers or whole-
salers, other than those made to a retail
dealer, or to a wholesaler, in the case
of a miller or manufacturer. And the
same tax on all mail order houses, where
soles are made through catalogue or
other advertising medium, to points out-
side the cities or towns in which they do
business. Such firms to keen a record of
all such sales, and to vav the tax, on to-
tal sales, every six months or year, as
may be thought advisable; the amount
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derived from this tax to be paid by the
department collecting it, to the different
municipalities from which money had
originally been sent, less cost of opera-
tion, this money to be used by the muni-
cipalities for improving roads.

I think by adopting a method such as
outlined above, every country merchant
should be able to compete on the 10 per
cent, basis, with wholesale or mail order

-
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house. 'And in respect to goods that were
sold by these places, the country mer-
chant and also the community would
benefit by having more money to spend
on the roads.

I would like to hear what other mer-
chants think of this plan, or if anyone
could suggest anything better.

A COUNTRY MERCHANT.

Big Manitoba Convention Planned

GENERAL meeting of the execu-

tive of the Retail Merchants’ As-

sociation of Canada, Manitoba
branch, was held in Brandon last week,
at which it was decided to go ahead with
the convention for this year, the offi-
cers deciding it would be advisable to
hold the convention in Brandon. The
dates set, and which, unless something
unforeseen develops, will stand are
Tuesday, Wednesday and Thursday.
June 17, 18 and 19, for what will be the
5th annual convention.

The Brandon branch of the associa-
tion is very keen on the convention, and
along with the executive have enlisted
the aid of Mr. McDermid, mayor of
Branden; Mr. Rankin, president of the
Board of Trade; Mr. Hobson, president
of the Kiwanis Club, and several other
influential citizens. The work to be
done in connection with the holding of
the convention was outlined by J. H.
Curle, Manitoba secretary.

The first annual convention was held
in 1915 at Winnipeg, and succeeding
conventions having been held at the
same city, it was felt a change to Bran-
don could be made the centre for this
vear’s activities to advantage.

A real live program is already under
contemplation, the executive planning
on bringing in two or three large re-
tailers from the South who have made
a big success of their own business to
outline some of the methods they em-
ployed. H. E. Hart, Long Prairie, Minn,,
who carries on a general merchandis-
ing business, is one of those expected.
Mr. Hart was one of the principal
speakers at a Business Builders’ confer-
ence held in Chicago in January, 1918,
and his address was very favorably com-
mented upon. Although in a town of
only 1,500 people, Mr. Hart does a busi-
ness which compares favorably, in fact
exceeds, many city enterprises. Other
speakers it is hoped to get are H. E.
Clark, hardware merchant, Lakefield,
Minn.; F. T. Mann, general store mer-
chant, Devil’'s Lake, N.D., president of

the North Dakota Retail Merchants’ As-

sociation, and Alex. Carr, Jamestown,
N.D.. Mr. Carr is a Chautauqua man,
connected with the movement known as
Community Development, and is rated
as one of the best authorities on dealing
with the mail order business.

In connection with the addresses to
be given by these men it is proposed to
have Manitoba merchants lead in a dis-
cussion of the various points brought

E. BOLTON
Proprietor of the .. r ur ¢.cy, Brandon, Man.,
who has been elected president of the Brandon
Retail Merchants' Association,

up with a view to getting greatest value
for the local merchants.

In addition to these successful retail
merchants, representatives of the manu-
facturers, wholesalers and commercial
travellers are to be asked to cover their
respective fields, while an open meeting,
to which the farmers will be invited, is
talked of.

A special effort to interest clerks is
going to be made, an address on sales-
manship with a discussion following, at
which actual sales experiences will be
given, is another phase of the program
being worked out. The Brandon repre-
sentatives are in favor of putting a
little more life into the convention pro-
ceedings by introducing musical features.

It is expected the evening meetings
will be of an gpen nature and present
idea is to secure moving pictures of an
instructive and interesting nature to
lend further variation. Thursday night,
a banquet to the guests by the City of
Brandon seems to be the idea for the
wind-up of the convention procedings.

At the meeting held last week to dis-
cuss the condition, E. Bolton, retail gro-
cer, was elected president of the Bran-
don branch of the association to replace
J. M. Robinson, who had resigned. The
Brandon officers of the association are:

Honorary president—R. J. Campbell
(furniture).

President—E. Bolton (grocer).

1st vice-president—Alderman J. B.
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Curran (hardware) with Brandon Hard-
ware.

2nd vice-president—A. B. Knowlton
(boots and shoes).

Treasurer—W. E. Crawford (jeweler).

Secretary—John Popkin (hardware)
with Johnson Hardware Co.

———pe

RETAIL MERCHANTS PROPOSED
TRIP TO COAST

Matter Broached at Meeting of Dominion
Board at Ottawa Recently

It was originally intended to hold the
fourteenth »nnual convention of the Do-
minion Board in the city of Vancouver,
B.C. It was found that it was impossible
to do so. and it had, therefore, to be held
in the city of Ottawa.

At that meeting, which has just closed,
is was the unanimous decision of every
member present that we should hold a
monster Retail Merchants’ excursion,
starting at the Atlantic coast and run-
ning straight through to the Pacific
coast. Their idea is to charter a through
train or trains, and stop at all the
leading cities and towns between the
East and West long enough to pay them
a visit, and be driven around. In cer-
tain points meetings of the Retail Mer-
chants could be held, and be addressed
by the officers of the association.

When they arrive in British Columbia,
the chief points would also be visited
and meetings could be held there so as
to help the executive to increase their
membership.

It is the intention to arr'nge for
sleeping and meal accommodation on
the train, over the whole route, so that
every excursionist would be made com-
fortable from the point from which he
starts to the time of his return.

b et b it

FOR QUALITY GRADING OF

CREAM INTRODUCED
Minister of Agriculture for Ontario In-

troduces Bill to Make Cream
Grading Obligatory

Hon. George S. Henry, Minister of
Agriculture, introduced a bill in the
Legislature yesterday, ta provide for the
sale of cream on the basis of butter-fat
content. Some months ago a deputa-
tion waited on the Minister and pointed
out the difficulties under the existing
system, and the measure broucht down
vesterday was the result. It provides
that where cream is purchased for ship-
ment or manufacture it shall
be paid for according to the butter-fat
contents, which must be tested under
the rules passed by the Department of
Agriculture. Power is taken under the
bill to permit the department to make
the necessary regulations.

The bill provides that samvples of
cream must be tested in an officially
stamped bottle, which shall weigh nine
or eighteen grams. The person making
the test must keep the sample for two
weeks at least to permit of another test
being taken, in case the fairness of the
test is questioned. For non-compliance
with the act penalties are provided rang-
ing from $10 to $50.

BILL
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CURRENT NEWS OF THE WEEK

Canadian Grocer Will Appreciate Items of News from Readers for This Page
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Quebec

Alfred Tessier, grocer and butcher,
Montreal, has sold to Mr. Forgal.

J. B. Paradis & Fils, general mer-
chants, Stanstead, have dissolved part-
nership.

Archie Bates, of the Poultry Depart-
ment, Gunn, Langlois & Co., Ltd., Mon-
treal, has left for Knowlton, Que.

Harper J. Gray, manager of Gunn,
Langlois & Co., Ltd., Montreal, was in
Toronto last week, visiting Gunns Lim-
ited.

For some time past, general business
conditions as applying to Quebec City
are reported very satisfactory. These
conditions, it is hoped, will continue.

Mr. Dupont, with Montet & Dupont,
wholesale packers, Lyons, France, was
in Montreal early this week. Mr. Du-
pont was here on a buying trip for his
firm. who are at 28 Rue Fenelon, Lyons.

W. H. Halford, managing director
for Canada, Ont,, of the Meiji Trading
Co., Ltd., returned from the head office in
New York, where he spent part of last
week.

Quebec grocers are anticipating f
good boat trade this year. With an
early navigation probable, and with gen-
eral activity on the St. Lawrence, a good
season is anticipated.

GG. Hartman, a former employee of
the Oxford Provision Co., Montreal, ar-
rived home on Thursday last from the
front. Mr. Hartman was with the 9th
Battalion Engineers, and has been away
from Montreal since 1917. The staff of
the Oxford Provision Co. were glad to
welcome him back.

Although maple syrup prices are
much higher than those obtaining a year
ago, it is apparent that Quebec grocers
can sell a large quantity if the same is
available. One large grocer stated to
CANADIAN GROCER last week prices
were 40c to 60c per gallon above the
opening orices of last year. Some have
developed a big sale in the quart con-
tainers, the same shape and size as
milk bottles.

William G. Scovil, formerly of Oak
Hall, and Howard Ryan, of Studholm,
have established a general business at
Hampton, N.B., under the name of Sco-
vil & Ryan. They have taken the premi-
ses formerly ocupied by T. G. Barnes &
Son. The new firm took over the stand
on March 1st, and have since then been
renovating and opening goods, and they
will carry a stock of flour and feed,
groceries, dry goods, boots and shoes,
crockery, etc. They will act as agents
for the Dominion Express Co.

The Paquet Company, Limited, has
had a very unique and interesting dis-
play on the floor of their grocery de-
partment. This is in the nature of a
guessing contest, a tree of roses being

placed in the centre of a small enclosure
in which little pen a dozen rabbits are
cheerfully running about. The contest,
briefly, permits children to make a guess
as to the number of roses on the tree.
The four guessing nearest the correct
number will receive a rabbit each, free,
on Easter Monday.

Ontario
G. S. Madill, Toronto, has sold out.
Thos. Ashton, Toronto, has sold out.

Homer Hind, grocer, Waterloo, is
dead. :

Jas. McKerroll, grocer, Orillia, has
sold out.

W. L. Hall, grocer, Toronto, has sold
to J. H. Pearson.

Wm. Leith, grocer, Toronto, is dis-
continuing business.

Norman Walker, grocer and butcher.
Toronto, has sold out.

Martha McMullen, grocer,
has closed her business.

Mrs. J. Manor, grocer, Ottawa, has
been succeeded by J. P. Kealey.

L. J. Lacey, grocer, flour and feed,
Bracebridge, has sold out.

E. T. Merner, general merchant, Bay-
field, has sold to M. C. Reid.

Henry Rose, general merchant, Coples-
ton, has sold to Holmes & Cameron.

James Bradley, grocer, Ottawa, has
been succeeded by Bradley & Moeser.

C. Goulet & Son, grocers, Ottawa,
have been succeeded by V. Leclaire.

A. J. Lyddiatt, general merchant.
Walton, Ont., has sold to Richard Pratt.

Rae W. Hawthorne has recently been
appointed manager of the Bradley &
Sen Store, Niagara Falls.

J. L. Linders, of Linders Co., Ltd.,
Brampton, left recently for a tour of
Encland, Scotland, France and Belgium.

H. P. Eckardt, of H. P. Eckardt &
Co., wholesale grocers, Toronto, left last
Saturday for Florida, to join his family,
who have been spending some weeks
there.

Foreing the rear door of one of the
Loblaw Limited grocery stores, at 12217
West Bloor Street, Toronto, burglars
recently entered the ,premises and got
away with $250 in cash. An examina-
tion showed that the cash register had
been oncned.

Homer A. Hind, who for the past year
hus conducted a grocery business at the
corner of Union and May Streets, Water-
loo, Ont., died recently after an opera-
tion. Mr. Hind was in his 35th year.

A. E. Ware, who has been with his
father in the management of the Star
Grocerv. Huntsville, Ont., since it was
established, now several years ago, has
purchased the stock and good will of
J. J. Bailey, and takes charge on April
1st. Mr. Bailey retires owing to con-
tinued ill-health.

London,
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Western

W. B. Cort, grocer, Dauphin, Man.,
is selling out.

The Abbey Trading Co., Abbey, Sask.,
have dissolved partnership.

B. Bruser, general merchant, Lanigan,
Sask., has sold out.

Oscar Venaas has opened a general
store at Hughenden, Alta.

Vosburg & Son, general merchants,
Tate, Sask., have sold out.

2 Rolack, general
Buckanan. Sask., has sold out.

John Reid, general merchant, May-
mont, Sask., has sold out.

The Regina Co-operative Groceries,
Birch Hills, Sask., have sold out.

W. Gilliland, general merchant, Car-
diff, Alta., has suffered loss by fire.

A. E. Parkes, general merchant,
Bridgeford, Sask., has sold out.

E. G. Bushring, general merchant,
Brock, has sold to Mr. Archibald.

A. Hornstein, general merchant, Ha-

merchant,

. warden, has been succeeded by F. Chen-

owith.

W. H. Ratee, general merchant,
Brownlee, Sask., has sold to Moore &
McKinley.

J. P. Klein, and Fannie  Mascovitch,
general merchants, Truax, Sask., have
been succeeded by the Truax Supply Co.

Harold Crone, of the McLean Grocery,
Moose Jaw, is back at his post again
after an attack of flu.

GOVERNMENT MUST HELP SAVE
MILLING INDUSTRY
At Present Time U. S. Millers Have
More Than Doubled Their Propor-
tion of Export Shipments and
are Gaining Control of
European Markets

Ottawa. April 9.—A delegation from
the Canadian Millers is meeting the Gov-
ernment to-day to urge serious position
of milling industry at the present time,
and to demand that something be done
towards opening an export market. The
millers claim that ninety per cent. of
mills are idle, while the United States
are getting command of Europvean mar-
kets. In her normal export the United
Statas compares with Canada as two
barrels to one. At the present time the
ratio is four to one. The Government
will be asked to expedite shipping facili-
ties and keep open mrarkets.

BOOTH FISHERIES AGENTS

In the advertisement of Booth Fish-
eries of Canada Ltd.. which appeared in
our issue of March 28, the name of one
of the acents of this company was in-
advertently omitted. This is C. Morris
& Co.. Toronto. J. W. Gorham Co., who
are their agents in Halifax, N.S., were
incorrectly given as being their acents in
Toronto.




GROCER CONVICTED FOR FAILURE
TO KEEP BOOKS

Charged under section 417 of the Crim-
inal Code with failure to keep books of
account, Henry Goldberg was convicted
before Judge Coatsworth, and fined the
sum of $50.00. Restitution was made
to the assignee for the benefit of credi-
tors to the extent of $350.00.

Goldberg conducted a grocery store
on Yonge Street, Toronto, for about 12
months, under the name of Gordon. In
November, 1918, he made an assign-
ment to A, S. Crighton, manager of the
Canadian  Credit Men’s Association.
Limited. The statement showed ascets
of $1,469.83 and liabilities of $3,046.83,
leaving a deficit of $1,577.00. There
were no books of account or any records
which would explain the transaction of
the business. Upon examination, it was
found to be quite impossible to obtain «
satisfactory explanation from the debt-
or of the dis~repancy, ~nd it developed
the creditors’ accounts had invariab-
ly been paid promptly up to within three
or four months of the failure. Prose-
cution was therefore instituted by’ the
Prosecution Committee of the Canadian
Credit Men’s Association, Limited, with
the above mentioned result.

REORGANIZE PERTH R. M. A.

At a gathering of retail merchants in
the Council Chamber Thursday evening,
the Perth Branch of the Retail Mer-
chants’ Association was re-organized.
Henry Watters, president of the East-
ern Ontario and Ottawa District Board,
and J. C. Campbell, secretary of this
section of the Association, were present,
as was the district organizer, Charles
Beal.

The following are the newly-elected
officers:

President—J. T, Conway.

1st Vice-Pres.—H. M. Shaw.

2nd Vice-Pres.—N. B. Nicoll.

Secretary—T. C. Spence.

Treasurer—Jas. Meighen.

SUFFERS LOSS BY FIRE

The Imperial Extract Co., 24 Matilda
St., Toronto, suffered loss to their stor-
age building through fire early in the
week. This storage warehouse was sep-
arate from the main factory, the damage
being largely to the upper storey of the
building and contents, which consisted
very largely of packing cases, cardboard
boxes, etc. The amount of the loss will
run up pretty close to $5,000.

The operations of the company will in
no way be stopped on account of the
fire, the manufacturing end being un-
touched, and business will proceed with-
out any interruption.

TRAVELLERS WANT THANKSGIV-
ING DAY IN NOVEMBER

A deputation representing the Com-

mercial Travellers’ Association of Can-

ada went to Ottawa recently to urge

the Government to make the second

Monday in November Thanksgiving Day.
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W. L. MACKENZIE CO. ENLARGES
SALES STAFF
Winnipeg Firm Appoints D. D. Ferguson

Sales Manager, and Adds a Num-

ber of Salesmen to Staff

A number of salesmen have recently
been engaged ky W. L. Mackenzie & Co.,
Ltd., Winnipeg, to call on.the retail trade
in the interests of William Clark, Ltd.,
Montreal, and W. C. McDonald, Regd.,
both of which firms are represented in
the West by W. L. Mackenzie & Co.,
Ltd. While Mackenzies have done con-
siderable retail work before, from now
on they will pay more attention to this
aranch of the business, and for that pur-
nose will employ a large staff of sales-
men who will do notthg else but call on
retail grocers and general stores.

To handle this end of the work, they
have appointed D. D. Ferguson as sales
manager, with headquarters at Winni-
rez. Mr. Fer>uson has been with W. L.
Mackenzie & Co, for the last five years,
first at Regina as manager, and later at
Edmonton. He left- Edmonton about
eighteen months ago in order to under-
take work at the head office. Prior to
coming here with Mackenzies, he was at

3 D. D. FERGUSON
Recently appointed sales manager for the W. L.
MacKenzie Co., Winnipeg

the Moose Jaw branch of the Codville
Co. Ltd., being with that firm six years.
Prior to that he was for seven years
with the Jobin Marrin Co. Ltd.. with
which company he acquired his first ex-
perience on the read.

The new retail salesmen are as fol-
lows: E. J. Smith, Calgary; David Reid,
Edmonton; William Clough, Regina; W.
Raphael, Saskatoon; and W. J. Bates, at
Winnipeg. Mr. Reid is well known to
the trade around Edmonton, having been
connected with the Western Grocers
Ltd., in that city as a salesman. He
was for some time with Jobin Marrin
Ltd. Mr. Smith comes from Detroit.
Mr. Clough has travelled in Southern
Saskatchewan for W. L. Mackenzie &
Co. during the past year. Mr. Raphael
is acquainted with the trade especially
around Saskatoon, where he worked for
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W. L. Mackenzie & Co., prior to going
to the front. Mr. Bates has been a tra-
veller in the West for some time. He
was for a time with Macdonald-Craw-
ford Ltd., North Battleford, as well as
with P. Burng & Co., Calgary.

WHOLESALE GROCERY FIRM FOR
PORT HOPE, ONT.

Mr. J. H. Stephens, after ten years in
the grocery business, has decided to
make a change, and in partnership with
Howard Reeve is inaugurating a whole-
sale grocery business, under the name of
Stephens & Reeve. For many years past
Mr. Stephens has been engaged in’ the
retail busines in Port Hope, Ont., and
the old stand will be retained and re-
modelled to meet the chanced needs of
the business. The firm will handle bis-
cuits, ice cream cones, fountain syrups,
fruits, creamery butter, margarine,
paper bags and twine. The district
served will be from Whitby to Belleville
and north to Lindsay, and all shipments
between Bowmanville and Brighton and
north to Bancroft will be made by auto
truck.

Mr. Stephens is well and favorably
known in the trade, and has many
friends who will wish him well. Mr.
Reeve was at the front for three years
and has been twice wounded. Mr. Steph-
ens is a veteran of the South African”
war.

PHOTOGRAPH CONTEST
Smalls Limited, Montreal, are giv-
ing prizes for the best photographs of
sugar camp scenes in the Eastern Town-
ships, taken this year. The contest be-
gins 1st of April and ends the 1st of
May.
WINDSOR, ONT.. WHOLESALE GRO-
CERY GUTTED BY FIRE
Fire, believed to be due to spontane-
ous combustion. badly gutted the four-
story brick building of J. F. Smyth &
Co., wholesale grocers, at the corner of
Church and Chatham Streets, Windsor,
(Ontario, on April 6, doing damage esti-
mated at $60,000 to the stock and
$10,000 to the building.

New Goods

Department

NEW CADDY SIZES

W. C. Maedonald Reg'd, tobacco man-
ufacturers, Montreal, have made an im-
portant change in the size of their cad-
dies. They state that after present
manufactured stocks have been exhaust-
ed all their brands except “Twist” will
be put up in ten pound caddies. In the
past they have heen put up in caddies
ranging from 19 pounds upwards. They
believe the smaller caddies will be an
advantage to retailers in handling and
that it will not be necessary to carry
such a large stock. y
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MARKET REPORTS

Statements From Buying Centres
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THE MARKETS

HE Government has again come into the
market for flour on the eve of a meeting
. between the millers and Cabinet ministers
with reference to the milling situation. The
orders to be placed, however, are comparatively
small, and millers want something definite from
the Government as to what they can expect in
the way of future business.

To say the least, the present situation is de-
cidedly unsatisfactory. There seems some hope
of an improvement in the general outlook, as
word comes through that the United States ex-
portable surplus of wheat has narrowed to a
very small compass. However, it would seem
that Dominion Government officials have not
been keen sellers of the Canadian product when
the Canadian mills must sit back and wait until
another country has absorbed all the business
it can handle.

Mill feeds are very scarce, and mills are over-
sold, the lack of business for flour limiting the
operations of the millers, with a consequent
effect on the feeds.

MONTREAL—Readjustments have been

made in one quarter for corn

flakes and shredded wheat, and the quotations
made by a big jobber are higher in each case.
Broken caustic has advanced in price, and a
few readjustments of-small nature are made in
some lines of canned goods. For these there is
a fair domestic demand and a good export sale
if shipping can be secured. It is further stated
that from 20,000 to 30,000 cases of canned
tomatoes are about to be shipped from this city
to Europe. Rice is steadily firm, and tapioca
unchanged. Coffees are firm and some talk of
another advance being put through almost im-
mediately. Prunes and dried fruits are steadily
firm. Corn syrup is firm, but the market has
not changed, although corn prices steadily ad-
vance. It is stated that molasses is higher on
new crop, importers asking the jobber around
215¢c above present prices, it is understood.
Cocoa prices are down 2c¢ per lb. in bulk lots,
while cocoa butter is up. Oats and barley are

AT A GLANCE

up again, and some vegetables, such as onions
and cabbage, are higher. Potatoes are expected
to rule somewhat easier.

TORONTQ—A better feeling is noticeable in

respect to canned vegetables,
after a period during which price cutting ‘has
been general. There are still some fairly low
prices going in a few quarters, but the position
of the market is much improved, due in a
measure to the substantial export business
which has been done and present indications
that surplus stocks are becoming considerably
reduced.

Opening prices have been named on aspara-
gus tips, and these show an advance over those
of last year, with reports stating that pack will
be considerably smaller than output of 1918.
Canned lobsters are scarce and high in price,

and canned peaches are said to be hard to
secure.

Cornmeal has moved up 50c this week, the
continued strength of the grain markets influ-
encing this move; other cereals are unchanged.
Indications seem to point to higher prices on
maple syrup this season. Macaroni, spaghetti
and vermicelli are quoted at lower prices.
Other lines show comparatively little change.

melPEG—There has been a sharp ad-

vance in evaporated apples of
recent date, the buying price now equalizing the
former selling price. Prunes also are very firm.
Jams are also holding very firm, with every
probability that the new pack will sell at higher
figures. Rice of good grade is becoming scarce,
and there has been a higher tendency, though
poorer grades are still selling at low figures.
The consumption of beans is increasing, and
there is an increasingly firm feeling developing
in regard to them.

Currants, on the other hand, show an easier
tendency, and the new crop offerings are ex-
pected to open at prices lower than last year.
Brooms, too, are slightly lower, though this con-
dition prevails more in the poorer than the bet-
ter grades.
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ONTREAL, April 9.—“There is a good, healthy and
M constant amount of business every day.” :

a large jobber expressed his view of market movement,
and this is taken to indicate pretty well the situation here.
Naturally the trade is buying what they can use inside a
reasonably short period. Prices are firm on most lines; some
commodities are becoming scarcer, and there are fewer

changes of price than usual.

Corn Flakes and
. W heat Go Higher

PACKAGE GOODS —Indications are

that corn flakes and shredded wheat are .

on a firmer basis. One jobber has ef-
fected a change in the nature of an ad-
vance on his former prices. Krinkle
corn flakes he has advanced from $3.50
to $3.756 per case, and shredded wheat
$3.50 to $4 per case.

Broken Caustic
Has Advanced

CAUSTIC. —An advance has been
made in the price of broken caustic.
This, in drums, is now selling at $7.75
per drum of 100 pounds, the former price
being $7.50.

Sugar Has a Firm
and Steady Undertone

Montreal.

SUGAR.—Consumption of sugar is
fair, but refiners could readily take care
of a much larger business. The trade
is buying sparingly and only as required.
At the same time there is every evidence
that prices will be maintained, and little
likelihood is expressed of any revision
of price being effected here. Two of the
big governing factors—fixed price for
raws and high freight costs—combine,
with high labor, to make a firm and
steady undertone.

Atlantic Sugar Company, extra granulated

sugars, 100 lbs.

‘Acadia Sugar Refinery, extra granulated 9 96
St. Lawrence Sugar Refinery 9 9

Canada Sugar Refinery
Dominion Sun Co., Ltd. cmh‘l tr.nu-

lated
Icing, barrels ..
Teing (26-1b. boxes)
Teing (50-1b. boxes)
Do., 1-Ib.

Yellow, No. 2 (Golden) ....

Yellow, No. 3

Powdered, barrels

Powdered, BOI xe

Powdered, ¥ 10 36-

Cubes and Diu (mt h.), 100-Tb. bxs 10 55-
" b. boxes 10 65-

cartons,
Crnhl diamonds, b.
Crystal diamonds (boxes 100 Ibl)
Crystal diamonds (50-Ib. box.)
Crvetal Alamands (25-Th  hoxes).

Small Space For
Canned Goods Export
CANNED GOODS —Canned fruits, ac-

cording to packers, are pretty well pick-
ed up in this market and many have been

(B8 o 42 G S B

In these terms

shioped out. Canned vegetables are in
fair demand here and from the country
but there is also a continued enquiry
from abroad. Ome of the important
factors expressed this week to CANA-
DIAN GROCER is that of the Govern-
ment requirements for ocean space be-
ing very large. It is said that these de-
mands call for 70 per cent. of the avail-
able shipping, leaving 30 per cent. of
space for trade needs. Under this plan
it is obvious that space can only be se-
cured in a limited way.

It is now stated that orders are in
I aor 20,000 to 30,000 cases of toma-
toes, and these, it is understood, will be
shipped within the next few weeks. With
ocean rates advanced another 50c, an in-
crease of 50 per cent. over the former
price is registered.

A few readjustments of price
been made this week.
Canned Fish—
Salmon—

“Clover Leaf,” 14-1b. flats
Sogoni:n. -lb ﬂlh

have

~
s82
¥

1 Ib. talls, au- 4 doz., per doz.
14 flats, enelldos. per doz..
Chums, 1-1b. talls
Do., 1%s, flat
Pinks, 1-lb.’' flat
Pinks, 1-lb. talls ..
Pale, %-lb,, doz. ..
Pale, 1 1b., doz.
Pinks, %-lb., doz. .
Cohoes, 1-Ib. talls
Cohoes, 1-1b, flats
Cohoes, % Ibs., flat
Herrings, kippers, dz. (4 dsz. case)
Herrings (tomato sauce), doz. ..
Haddies (lunch) (&-1b.)
Red Springs, 1-Ib. talls
Red Springs, % Ib. .
White Sprinn (1s) ..
‘Niobe Brand
d
Pilchards, 1-1b. talls ........ seve

Whale Steak, 1-lb. flat
Canadian sardines

Sardines (gen. "No
R{urdines—Canadian brands

- o »
AN R PRGNS I8 B0 A e 1 8 08 OF s 13 b 100 4 1O 1O I 5o

Seoteh Snack, No. 1, dz., Montreal
Do., Eastern trade
Do., Winnipeg and Wm
Beoteh Snack, No. 2, dot.
1

Clams (river) (1 Ib.), doz. .

Canned Vegetables—
Asparagus (Amer.) mmoth

Beans, Golden Wax . ...

-~

0D e

Svinech, 3s
Spinach, California 2%s .
Do. (wine .)

-
o000 200

Beans—
Canadian, hand- pieked blllh
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Peas, early Julu
Peas, extra fine, 2s
Do., faney, 20
Potatoes, Can. sweet, 24-1b tins
Do., 2-lb. tins
Olives (ln bls, 49 wine gals.), gal.
Specialties
Olive oil (pure), 1 gal. tins ....

253
F

w

‘::and?—-n- DO e ™ a3 e e
i .
® &3
;

528883832

Salad ofl (bbls. 50 gals.), gal.
Olives, Queen, g
Canned Frllu. lleavy Syrup—
Apples, 2%s, doz.
0 00, 0k i
Do., gallons, doz.
Blueberries, 2s
Currants, black, 2s, doz,
Do., gallons, doz.
Cherries, red, pitted, doz.
Gooseberries, 2s, doz. .
Do., 28 (pails) ....
Peaches, 20 oz., doz. .
2

o
o«
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» 2%s
Do 2s (light syrup)
Plne-yple- (grated and sliced),

400
3 9214
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Beans and Peas
Are Unchanged

BEANS AND PEAS —The market is
without feature this week and no changes
have been made in a quotable way. The
movemen®, is not heavy and of course the
season when supplies are used in a big
way in the camps, is fast coming to.a
close.

d 20
British Columbia 4 50
Brown Beans .. 350
Japanese ....

010
Peas, white soup, per bushel ... 3 00
Peas, split, new crop (98 Ibs.).. ....
Peas (blue) 008
Barley (pot), per bag 98 Ibs. .. ....
Barley, pearl, per bag 98 lbs. ..

Rices Are Steady;
Markets May Hold

RICES, TAPIOCA.—It is stated that
the amount of rice in producing centres
of Japan is very small and quite inade-
quate for the needs of the population.
India, it is said, is short, while Siam has
some for export. In view of the fact
that new crops will not be available be-
forz next December, some anticipate the
market to rule very firmly. In fact
others 1ok for advances to come in time.

Ice Drips—Japan (per 100 lh)
Carolina

Siam, No. 2 .

Siam flnev\

PN DO g
o i o
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Nut Prices Held
In Fair Demand

Montreal
NUTS.—While the movement is not

-
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‘above normal there is always a fair sale

for various grades and kinds, and the

market is steadily firm on most lines.

Peanuts are in active demand and there

is an inclination to firmness for these.

Almondn per Ik, 0 28

Almonds (lhdlod) 0 63

Aimonds (Jordan) ... [ B (]

Brazil nuts (new) ..

Hrazil nuts (med.) ..

Filberts (Sieily), per

Filberts, Barcelona

Hickory nuts (large and -Il).
ib.

e
B0 0O e DD
- Otea 0

Extra llrze
La

Peanuts (salted)—
Fancy wholes, per 1b. ..... ..
Faney splits, per Ib. ..
Pecans (new Jumbo), per Ib. .
Pecans, large, No. 2, polished .
Pecans, New Orleans, No. 2 ...
Pernu “paper shell,” extrs large

Walnuts (Grenoble)
Walnuts zncw Naples) .
Walnuts (shelled) .
Walnuts (Spanish)
Note—Jobbers
to. above prleu for broken lots.

Prunes May Firm;
No Declines Here

Montreal —_——

DRIED FRUITS.—Indications point
to high prices for prunes, at least the
tendencies upon the part of the bigger
brokeruage concerns in the growing cen-
tres indicates that bookings will not be
taken on a low price basis. It is still
early to make forecasts, but in the mat-
ter of spot stocks of all kinds of dried
fruits there is a fully maintained price
basis.

Apricots—

P00 900O0° GocOoOSO® @ oSOe
BRE® acmaaae &

-1 !h..ﬂ e DD bt bt s DD

= =

Ank- (evaporated)
Peaches (fancy)
Faced

Cttron ¢
Cut mixed (l-lb eartons), dos. 4 10
Tn 36 1s, case
Cut, 10-lb. boxes (Ib.)

Raisine—

Bulk, 25-l1b. boxes

“;:lll. table box of I! Tbs., $-crown .hum

5.

6 ecrown cluster. $7.00-
014% o

-
S oNvscooe S0 “o0oceocce

erown, $7.50:

Cal, seedless, cartons, 16 oz...
Mllnn nlhh\l

Do,

Hmeﬂeh loose, 3-crown, Ib..

Do., 4 er.

lmenkll. loose, 2-erown

Do., 6§ er.

Faney seeded. 16 oz, pkgs. ...
Choice seeded. 16 oz. vkgs. ..
Seedless, 11 oz. pkge

Do., 15 oz. pkge

Do., hlueh«’l 15 o=. (ehoﬂee)

eSococe:
o
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Museatels, 4-erown, Ib. .......
0 b Ainslia ...... ....
1B OB iseiio siveiens

vena
saee
soee

seese

36-10 o%.)... 8 00-8
m nlly,. Inol-br

Figs (layer),
F'iu. white (70 4-0z. bxs)
Do., (28 8-0z. bxs)
Do., (12 10-03, bxs)
Fige (cooking), 50-Ib. boxel. .
frunes—

omuau...fd......
aSssSpsgasunnRes

California (25-1b. boxes)—
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Spice Business

Has Been Good

Montreal

SPICES.—Even though the markets
are somewhat unsettled and prices in-
clined tu be shaded here and there on
some lines, there is a good volume of
trade.
Allspice

Cassia (pure)
Cinnamon—

Cream of tartar (French pure)..
American high test

Ginger (Coshin or Jamaies)
Mace

Nutmegs, whole
Do., ground ...
Pepper, black
Pepper, white ...
Pepper (Olmno)
Pickling spiee ....
Paprika
Turmerie
Tartaric acid, per Ib.
or powdered)
Cardamon seed, por Ib., bulk.
Carraway, Dutceh, nom!nll
Cinnamon, China, 1b. .... ..
Cinnamon, per Ib.
Mustard seed, bulk.
Celery seed, bulk (nominal) 085
Shredded occoanut, in pails .... 021
Pimento, whole 920
For 'spices packed in eartons add 814 cents a
Ib. and for spices packed in tin containers add
10 cents per |h.

With Corn Up 49c¢;
Syr ups Are Firm

MOLAS%ES %YRUPS — With the
vrice of corn 49¢ per bushel higher than

oceee S Sonee ococe o
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. it was two months ago, the position of

coru syrupe can be readily understood
as dee ldedly firm. And as corn is soar-
ing in price every day it is not likely
that the products thereof will register
declines. There have heen no advances
yet and this may be attributed, probably,
to the fact that stocks of lower-priced
corn have held out. The molass2s mar-
ket is on the quiet side and prices are
unchanged. It is stated that some im-
porters are asking 2%c more for new
crop, and the tendencies are quite firm.
Corn Syrup—

Barrels, about 700 lbs.
Walf bbls. ......

w
«w

OhODO-Y TIT NN
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Prices
hhnd of M

3
]
SSSE 8338 2822 RESIBEE

e

Syrup Comes in
But Not Freely
Montreal

HONEY, MAPLE PRODUCTS.—There
is still a fan' amount of business passing
for honey, and the market is maintained.
With regard to maple syrup it is not
definitely known, as yet, what the yield
has been. Much interest will  centre
upon the weather conditions in the im-
mediate days ahead, and it is hoped that
freezing nights and bright days will
ensue. Prices are fairly high as yet, and
grocers are now selling at prices some-
what higher than those obtaining at the
opening of the 1918 season.

Maple Syrup—
1315-1b. tins (each)
10-1b. cans, 6 in case, per case .
5-Ib. eans, 12 in case, per ease....
2%%-Ib. eans, 24 in case, per case
Maple Sugar (nominal), small lots ....
Honey, Clover—

$200 8210
5

Honey—Bg'ckwhelt. tins or bbls..
Cocoa is Lower;

Coffee Unchanged
Montreal

COCOA, COFFEE.—The market for
cocoa is not so brisk and prices have been
revised downward about 2¢ per pound.
On the other hand cocoa butter is higher
and is quoted at 47c¢ per pound. This is
due to an increased export demand. The
coffee market is steady but unchanged,
although one roaster states that it will
advance in the immediate future.
Coffee, Roasted—

Bogotas, 1b.

Jamalieca, Ib. ..

Maracaibo, 1b.

Mocha (types) ..

Mexican, Ib.

Rio, 1b.

Santos, Bourbon, lb.

Santos, 1b.
Cocoa—

Bulk cocoa, 200-Ib. bbls. (Ib.)..
Do., 100-1b. bbls. (Ib.)

Do., 50-Ib. cans (lb.)

Tea is Selling;

-2-2-X-F ¥ ¥ ¥_J

Pri(‘es Hold
Montreal

TEA.—While few are inclined to buy
in speculative quantities, grocers and
joobers are purchasing what tea they
require from week.to week. Some acti-
vity has been noted in the New York
market and in a general way the under-
tone is firm and strong on best grades.

Pekoe, Souchongs, per Ib. 045 047
b, 0 52




34

068 « 0 65
af

070

Early Picking 0 58

Javas—
Pekoes

Broken Orange

Small lots - 11 20
/ Inferior grades of broken teas may be had from
) jobbers on request at favorable prices.

Cer eals-Steady;
0n Quotations Held

Montreal -
inonsdDB A LS.—The market is not par-
l;{?lltularh brisk for rolled oats and corn-
smmeal, but there is a routine business of
fair proportions. Package goods are
popular and without change. In view of
the act that good oats are scarce, the
dctor keeping prices from advanc-
1{1;: is.&. strong bidding for business and
a dearth of large orders. The same
mirht be said regarding cornmeal, al-
though advances for both lines would be
justified by the price of the raw ma-
terial.
Self-raising Flour—

3-1b. pkgs., doz.
6-1b. pkgs., doz.
Cornmeal, Gold
Barley, pearl ..
Barley, pot, 98 ¢ EIRe
Barley (roasted)
Buckwheat flour, 98 lbs.

\:\

Mi
Qf

Dust

Cornflour, wlite

Rice flour ..

Hominy grits, 98 Ibs.

Hominy, pearl, 98 !lbs.

Graham flour

Oatmeal (standard-granulated
and fine)

Oatmeal (packages) ﬂne cut.

Peas, Canadian, boﬂlng. b\uh

Split peas (per 98

Rolled oats, 90-1b. bn s

Rolled dats (family pack.), case

Rolled oats (small size), case ..

Rolled wheat (100-1b. bbls.)....

Porridge Wheat—
Packages, 36 in case
Packages, 20 in case (family

pack.)
Rye flour (Can.), 98 Ibs.
Tapioea flour,

Feeds Are Firm;
Not Very Active
Montreal

FEEDS.—The demand for bran and
shorts is maintained on a fair basis but
there is not a great deal of large busi-
ness. For, with the snow gone feeding
is not required in the same way or to
the same extent. Prices, at the same
time, have been firmly maintained. In
the matter of special feeds these are
steadily firm under the influence of
higher oat prices.

Shorts—

Mixed cars
Straight cars

oo & et aca®™ UaYeE SQaTeoe

Barley chop

Gluten Feed (229, Protein)—
F.0.B. Cardinal
F.0.B. Fort William

Flour Markets in
Qmet Condition
Montreal

FLOUR.—No new feature has develop-
ed in this market and the mills are do-
ing very little. Some excitement and
interest was stimulated early in the
week relative tc the placing of large or-
ders by the Wheat Export Company, but

ANADIAN GROCER

these did not materialize. Local domes-
tic demand is limited and mll]q are rather
marking time.
Wheat Flours—

Straight or mixed cars, 50,000

Ibs. on track, per bbl, in (2)

jute bags, 98 Ibs.
Per bl, in (2) cotton ba,s, 98 lbs.
Small lots, per bbl. (2) jute

bags, 98 lbs.

Hay 15 Steady;
Oats; Barley Up

HAY AND GRAIN.—The delivery of
hay from the farms-‘is still interfered
with Dy bad roads, and while there is
not a great deal of demand the market
1s firm and prices are held on the ad-
vances of last week. Oats are up 1'% to
2 cents per bushel and barley has ad-
vanced from $1.14 to $1.21 per bushel.
The undertone is strong.

Hay, Straw, Grain (wholesale prices in car lots)—
Good No. 1, per 2,000-1b. ton .. 27
s N 2

Montreal

50

No. 2 C.W.
No. 3 C.W.
Extra feed

(34 lbs.)

No. 12

Barley
No. ‘1 Extra

Note :—These prices are at ele\ntor and bags
and bagging are not included.

Oranges Active;
Prices Steady
Montreal

FRUITS.—Apples are so high in price
that the demand for oranges has increas-
ed materially and the output is very
large every week. Marmalade and blood
oranges have been moving, and navels
are popular. Bananas are in active posi-
tion, too. In a general way there are
no price changes this week.
Apples- Per Barrel

Baldwins
Baldwins, No.
Greenings

Apples (in boxes)
Winesaps (box)
Rome Beauty
Newton Pippins

Bananas (fancy large), bunch.

ONTARIO

Steady Demand
N oted in Sugar
Terento.

SUGAR% There isa reasombly steady
demand for sugar and orders are being
taken care of from ample stock. Prices
are holding steady and arrivals of raws
are considered quite satisfactory.

Per 100 lbs.
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Bananas, Florida

Uranberries, bbl.

., gal.

(‘rnpefrult (fancy Porto Rico). .
Lemons (fancy new Malagas)
Lemons (California) ..
Pears, Cal., eating, small box.
Pears, California (110 sige)
Oranges, Porto Rico
Oranges, Florida
Oranges, Cal. navels,

Do., 150

Do.,

Do.,
Tangerines, half boxes ..
Blood oranges ....

Onions Are Dear;
Potatoes Easy
Montreal

VEGETABLES. —Tho strongest vege-
tuble in the list is that of onions. The
better grades seem to be scarce and the
demuand has also been good, resulting in
prices strengthening. Romane, in
crates, is in from Florida and sells at
$3 per crate. Chickory is quoted at $3.
Cabbage is firmer at $3.50 per barrel.
Potatoes, while not quotably lower, are
somewhat easier in price and declines
nay Joiu