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As a healthful, nourishing and enjoyable food for young and
old, Robinson’s Patent Barley is unequalled. Druggists sell
it; grocers can sell much more of it—It is a food and right ’
in their line. Those who are wise will always sell it. |

Write for Particulars

MAGOR, SON & CO. 35 Pw  MONTREAL

Street,
Agents for the Dominion of Canada

& &
‘m)

How Is Your Stock

“Crown Brand” Corn Syrup?

The wide-awake grocer gives this reliable quick-selling line every
prominence, because he has found that it just “hits the public taste.”

You'll find it pays to handle “Crown Brand.” It’s the Syrup that
guarantees ‘“repeats.”

EDWARDSBURG STARCH CO., LIMITED

ESTABLISHED 1858 ~.
53 Front St. East, Toronto, Ont. Works, Cardinal, Ont 164 St James St., Montreal
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THE CANADIAN GROCER

4 hen Doubt Creeps into Your Stock
Dollars Fly Out of the W indow !/

The only short-cut to permanent trade leads direct
to the Road of Confidence. If you stray into the
by-paths of Experiment you will wander far and
long before you reach the goal. This is not fancy,
but fact——a condition, not a theory!

The short-cut has been plainly blazed by
those who have gone before—the successful
ones. Be fair, friend, to yourself and to those
sterling principles that have won out so signally
in the daily battle of business life. Stock with
quality goods, for when doubt creeps in dollars 2 e
go fast!

Grifin & S,ée//é Y 3

Seedless Raisins

r

There can be only one best, one leader, one nearer
than another in the hearts of good cooks. And in the
Raisin World that distinet and individual production,
“Griffin’s Seedless Raisins,” easily takes first place.

Free from dirt, as well as seeds—carefully chosen by
skilled hands and alert brains—the seedless raisin, stan-
dard of quality everywhere!

Griffin & Skelley’s
Fine Asparagus

The natural, delicate, tender and toothsome quality
of Griffin & Skelley’s Asparagus is a bulwark of safety
for the grocer who fears for the permanency of his over-
particular trade. The private beds that produce this
famous brand are guarded day and night by those who,
seeking with might and main to hold the high standard
up, never relax their vigilance over the growing stalks.

. W,

Arthur P. Tipper & Cho., Agents

MONTREAL ¢ TORONTO
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THE CANADIAN GROCER

Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is a*
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell

BROKER

REPRESENTING LEADING
MANUFACTURERS, SUCH AS

E. D. Smith = Lowneys

HALIFAX, N.S.

Toblers

ST. JOHN,

W. S. CLAWSON & CO.

Manufacturers’ Agents and Grocery

Brokers.

Warehousemen

- - - N.B.

Open for a few more first-class lines.

Ageats tor G

MacLaren Img:lrgl Cheese Co.

AGENCY DEPARTMENT

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.

Manufacturers’ Agents and Grocery
Brokers
WAREHOUSEMEN
can give close attention to few more first-class
agencies. references.

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street,
TEL. MAIN 778

Montreal
BOND 28

ROBERT ALLAN & CO.
MONTREAL
General Commission Merchants

Green Cod, Skinless Cod, Herrings, Seal
and Cod Oils, White Beans, Peas, etc.

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchahants, Customs
Brokers and Manufacturers’ Agents, Cars Dis-
tributed, Warehoused and Forwarded. Warchouse
on Transfer Track. Business solicited. Our posi-
tion is your opportunity.

SASKATOON, - WESTERN CANADA

WRITE TO
10 Garfield Cbambers, Belfast, Ireland
For sample copy of the

Irish Grocer, Drug, Provision

and General Trades’ Journal
If you are interested in Irish Trade.

v

When writing advertisers kindly men-
tion having seen the advertisement in
this papes.

Evaporated Apples
anda White Beans

Can give best quotations.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

oy Bobore
TORONTO, Ont.

and Whol ]

DETROIT, Mich.

HALF BARRELS

Arrived in store one car
NEW ORLEANS MOLASSES

Lind Brokerage Company

73 Front St. E., Toronto

PRICES RIGHT

ST. JOHN'S,

tention to all
r Cal

NEWFOUNDLAND

T. A. MACNAB & CO.

,NEWFOUNDLAND

ACTURERS’ AG
and COMMISS

ENTS
ION MERCHANTS
Importers and exporters. Prompt and careful at-
B e ;undne- &np:dhnnndfordsn
ble address: “Macnab,” 8t. John's.
Oodes: A,B,O, 5th edition, and private.

THE HARRY HORNE CO.
309-311 King Street West, Toronto

Grocery Brokers, Manufacturers’ Agents
and Importers of Groceries and Specialties

' WE ARE OPEN FOR MORE BUSINESS
AND INVITE YOUR CORRESPONDENCE
1

(Buccessors
Wholesal

WATSON & TRUESDALE

Stuart, Watson & Co.)

WINNIPEG,

G. C.

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

Trade Established 12 Years.
Domestic and Foreign Ag

WARREN

Solicited

Mu’nhcmm' Agents.

Domestic and Forelgn Agencies Solicited.

Brok and

- MAN.

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Manufacturers’ Agent
Canadian, British and Foreign Agencies Bolicited.
230 Chambers.of Commerce.

P.O. Box 1812

Established 1885

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.

Track

DISTRIBUTORS
P. 0. Drawer

EDMGNTON, ALBERTA

Manufacturers’' Agents, Commission Mer-
chants, Warehousemen.

with all Railroad

% LIMITED

BUCHANAN & AHERN
Wholesale Commission Merchants and Importers
QUEBEC, P.Q,

Grooeries, Provisions, Sugars, Molasses, Dried
Fruit and Nuts, Grain, Mill Feed,
Fish, Fish Oil, Ete.

Corn:-ponde-u Solicited.

P.O.Box

Quebeo,

A. Francois Turcotte
COMMISSION MERCHANT
Room 16, Morin Block

One or two more agencles wanted
FIRST CLASS CONNECTION

Canada

W. G. PATRICK & CO.
Manufacturers’ Agents

and

Importers
77 York Street,

Toronto

—MOOSE JAW—
WHITLOCK & MARLATT

Distributing and Forwarding Agents.
Warehouse on C.P.R. spur track.
Promptness and Satisfaction guaranteed.
Business Solicited.

R A
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THE CANADIAN GROCER

J. F. EBY, Pres. HUGH BLAIN, Vice-Pres’

MAPLE SYRUP..........

We are quoting “SPECIAL PRICES” on: €6 P ANC AKE ” brand

PYs ANCHOR I bran d Wi‘t‘le pint tins, to ret“ail z‘a‘t : 10c.

quart bottles 20c.

for immediate shipment, also for shipment ¢

N
of NEW SYRUP as soon as ready. PURE MAP LE SY RUP

: . W t i i
Wine Pint, Quart, Half Gallon and € quote Specll I icen on

Gallon Tins. “SMALL,S SELECTED”

AND

Wine Quart Bottles. 13 PRIDE OF C AN AD An

IMPERIAL MEASURE, 5 Gallon Tins. IN ALL SIZES

IT WILL PAY YOU TO BOOK YOUR ORDERS NOW

EBY-BLAIN,LIMITED

: NStk TORONTO

SYSTEMS TO FIT
YOUR BUSINESS

= HERE THEY ARE o

Do you want a card-index system ?

Do you want a loose-slip system ?

Do you want a system in which each customer’s ac-
count is kept in a separate book—a duplicate book, num-
bered from 1 to 50—where the customer gets with each
purchase a duplicate slip showing total amount he owes

Cut of 10 Kook Size, with hood re- and which bears the same number as the original which "‘l‘zc‘;i;‘f;:‘:‘;’;ﬂ‘e‘f"';:::‘s;h;"d
e vos s el gy you keep in the book for your record ? o

Bear in mind no matter what kind of system you should have for your business we will supply it
and it will be a fire-proof system in the bargain.

We have spent 20 years in manufacturing credit systems and that’s why we say we know we have
something that will save you time and money

It will cost you nothing to find out.

/
Tell us what your business is And how\ many accounts you have and let us give you full information.

The Simple Account Salesbook Company

Sole Manufacturers, also Manuﬁ&cturers of Counter Pads for Store Use.
1926 Depot Street it & s 5 . FREMONT, OHIO
and Hartford, Conn., U.S.A.
2 Queb v 3

k.u ive 28 Bridge Street, SHERBROOKE, Que.

VICTOR ARCHAMBAULT,

)

o
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THE CANADIAN GROCER

No Grocer has a customer who hasn’t been told

“ Let the Gold Dust Twins do your work”

There is nothing left for you to do but — hand it out and
take your profit.

No Washing Powder has ever been

So Widely Advertised
No Washing Powder will

Do the Work as Well
And there is no Washing Powder

"Which Sells So Well

We Couldn’t Say Anything More Interesting to You

SANITARY CANS

FOR

WINTER PACK

OF

BAKED BEANS, SOUPS,
MEATS, CONDENSED MILK,
EVAPORATED MILK. «# =

Sanitary Gan Co., Ltd.,

Niagara Falls, Ont.




THE CANADIAN GROCER

“Red Cross”

BRAND
Pork and Beans

Plain or with
Chili Sauce

Clean hand-picked beans; pure, delicately - flavored

sauces, scientifically processed.

A size to suit every demand.

1’s, 2’s, 3’s (Family)
and 3's (Tall

3’'s Family are proving splendid sellers. They contain
more Beans than 3’s flat and at less price.

Dominion Canners

LIMITED

Hamilton, Canada

Ask your Wholesaler for Prices.
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THE CANADIAN GROCER

When you sell a customer unknown brands of
coffee you have to make the whole sale.

Chase & Sanborn’s
COFFEES

are half sold when you put them on your
shelves.

CHASE ® SANBORN

MONTREAL

Common Sense says

SAVE THE CENTS

Modern methods successfully meet competition—pennies
saved make the store pay dollars.

Here is some more common Sense —use

STAR ECC CARRIERS AND TRAYS

FOR SAFE EGG DELIVERY

They are designed espe.cially to protect eggs delivered by vehicle.
prevent miscounts and satisfy customers.

Made in one and two dozen sizes. ]

Absolutely stop breakage —

They will save you more than a cent on every dozen eggs delivered—soon pay for themselves
and then show a profit

Ash your jobber or our own specialty salesman, ‘and write for our booklets
" No Broken Eggs™ and “ Advertising Suggestions for Star Egg Trays.”

WRITE TO-DAY AND START SAVING CENTS.

Star Egg Carriers are licensed under Canadian Patent No 96566, to be used only with trays supplied by us Manufacturers,

jobbers or agents supplying other trays for use with Star Egg Carriers are contributory infringers of our patent
rights and subject themselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER @ TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

RN R R




THE CANADIAN GROCER

WAGSTAFFE’S

FINE OLD ENGLISH, 1911

3
4
S

Seville (A()ul;?}:‘g?m!\gg{pmalade Green Fig Marmalade
Fig and Lemon Marmalade Ginger Marmalade
Pineapple Marmalade Jelly Shred Marmalade

GUARANTEED FREE FROM PRESERVATIVES,
GLUCOSE OR COLORING

The most up-to-date Fruit Preserving Plant in Canada, costing
upwards of $75,000.00 when completed.

WAGSTAFFE LIMITED

Pure Fruit Preservers HAMILTON

o e R A R A
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CRISP AND TASTY
WITH ITS DELICIOUS CREAM FILLING.

8y

Scult®

BEYOND COMPARISON
JUST THE GOODS

THE CANADIAN GROCER

TO BRIGHTEN UP TRADE AFTER THE HOLIDAYS

ECTAIR

Your Opportunity!

Take Advantage Of It!

HE MacLean PUBLISHING COMPANY are continually
offering their local representatives better and more
substantial opportunities.

Have you ever stopped to consider these? They offer:
1 An excellent training in Salesmanship.

2. To live men, one dollar per hour for every
hour of their spare time.

3. Promotion to the regular circulation staff of
the MacLean Publishing Company.

The MacLean circulation organization is the largest
organization of its kind in Canada. It is composed of the
highest priced circulation men in Canada—the best sales-
men of the country, many of whom got their first training
while acting as local representatives.

Persons acting in this capacity come in contact with
the best men in Canada. A greater experience could
not be wished for.

If you want to be a 100 point salesman, if you want
to train 8o as to be qualified for bigger positions later,
write us to-day !

MacLean Publishing Co., Ltd.

143-149 University Ave. - Toronto

““Buy the Powder with a Pedigres”

COOK'S FRIEND
BAKING POWDER

THE LEADER FOR 50 YEARS

W. D. MclLaren, Ltd.

Baking Powder Speocialists

"MONTREAL
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THE CANADIAN GROCER

lt iSn’t a question
“lof any kind of Condensed Milk !

It is for you to supply your customers with the best and most
perfect. To do this it must be

BORDEN’S BRANDS

that you offer. Indisputably the best
sellers are

“Eagle Brand” Condensed Milk
and “Peerless Brand” Evaporated Milk.

Borden’s Condensed Milk Company

ESTABLISHED 1857

WILLIAM H. DUNN, Montreal and Toronto

reNE? K
) UNSWEE Il'
Mason & Hickey, Winnipeg, Man ; Shallcross, Macaulay & Co., EV APOR ATED M
Vancouver, Victoria, Nelson and Calgary. % —=/

MR Up-to-date Grocé?r your ambition is (or should
be) to install an Electric Coffee Mill.

When you do—get a good one, as
good as you can afford.

If it's an ‘‘Enterprise’’ it will be
backed by the oldest and largest manu-
facturers of these goods in the country.

Note the style illustrated. The
grinders are connected direct to the
shaft of the motor. No belts or gears to
litter up the store and make it look like a
machine shop and fewer parts to wear.

Perhaps you’d be glad to look over a
catalog of electrically driven Coffee
Mills, Meat Choppers, etc. Glad to send it.

The Enterprise Mig. Co. of Pa.

PATENTED HARDWARE SPECIALTIES
Philadelphia, Pa., U. S. A.

21 Murray Street, New York 544 Van Ness Avenue, San Francisco

RN
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THE CANADIAN GROCER

Enquiries

Ontario to f?r

Toronto office.

Swiss Cheese=—

Your customers are becoming more and more particular about the quality and purity of their
foodstuffs, and that is why it will pay you to recommend to them

Otto Wartmann’s Emmenthal Cheese

which is absolutely pure. Manufactured in the valley of Emmenthal, Switzerland, from milk
of the highest quality and guaranteed unskimmed. It is so rich and creamy that it will please
even your most particular customers.

IT IS SUPERIOR
to the Gruyere cheese, which is made of partly skimmed milk, and which, therefore, cannot

have that delicious flavor which has done much to make the Emmenthal cheese famous. Further,
the Gruyere loaves are 1-3 or 1-2 smaller than the Kmmenthaler.

BEWARE OF IMITATIONS

Such has been the success and reputation gained by Emmenthal cheese that many manufacturers,
both in Canada and the United States, have tried to imitate it.

Note:—We import ours direct from Switzerland, and in very large quantities, so that we are in a
position to quote you the right prices.

WRITE FOR PRICES

YOUR ORDER WILL HAVE OUR BEST ATTENTION AND WILL BE PROMPTLY ATTENDED TO.

N

<

Son,

The Best, The Sweetest

VWilliam Gossage & Sons, Ltd., Widnes, Eng.

and The Cheapest
Free Lathering Soap

in the Market.
GUARANTEED GENUINE

ents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N.S.; C. E. Jarvis &
ancouver, B.C.

Enquiries from all
of Canada outside
of Ontario to our
Montreal office.

~_e.
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THE CANADIAN GROCER

1]

IMPORTANT DEGISION

New York State Pure Food Law
and

Holbrooks Worcestershire Sauce

Department of Agriculture declares’Holbrooks Worcestershire
Sauce to be a Genuine Worcestershire Sauce.

(Copy) i e
STATE OF NEW YORK

DEPARTMENT OF AGRICULTURE.

Raymond A. Pearson, Commissioner.
George L. Flanders, First Assistant Commissioner.

Hon. William F. Sheehan, Albany, January 11, 1911.
37 Wall Street, " 25
New York City.

.

Dear Sir:—

The ex-Attorney General before retiring from office, failed to render an
opinion upon the question which was argued by you before him relative to Hol-
brooks “Worcestershire Sauce.”

He stated, however, in a conference with the Commissioner of Agriculture,
that the question involved was, in his judgment, similar to the question involved
in the case of Lea & Perrins’ “Worcestershire Sauce”; that he found it difficult to
distinguish between them; and that the line of demarkation was so indefinite as to
make it doubtful, in his mind, whether the Commissioner of Agriculture would be
able to maintain the position that the Holbrooks Company should brand or label
the said goods to show the constituents thereof. He further stated that his judg-
ment was that this sauce should be treated in the same way as the Lea & Perrins’
sauce and for similar reasons.

In view of this attitude, I am therefore constrained to say to you that no
further attempts under the provisions of the present law will be made to require
the manufacturers of Holbrooks ‘“Worcestershire Sauce’” to label the goods so as
to show their constituents, nor to prevent them from using the word “Worcester-
shire.”

i Respectfully,

; : & : R. A. PEARSON,
o Ty % Commissioner.
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THE CANADIAN GROCER

We invented OXO Cubes to help the
housewife save money and to help
the grocer make money. Are you
doing it? Let us help you to get
your share. Write us.

CORNEILLE DAVID @. CO.

25 Lombard Street
TORONTO

334 Clarence Street
LONDON, Onp<

52 Nicholas Street
OTTAWA

41 Common Street
MONTREAL

An Up-to-date Grocery
Store is incomplete
without a

McCray Refrigerator

. The cut shows our No. 410, the
most popular of our grocers’ refrigera-
tors—perfectly adapted to grocery stores
of average size. The exterior is of oak,
antique finish; the interior is of odorless
poplar or spruce, finished with two coatg
of shellac. All doors are provided with two thicknesses of double strength glass, except
the ice door, which is fitted with a beveled plate mirror.

One grocer says:—“I am well pleased with my McCray No. 410.
money-saver and trade-getter. I sell just four times as much butter as I did
before installing it. Eight hundred pounds of ice is the most I have ever used
in eight days, and that was the hottest weather we have had.”

It is a

We manufacture refrigerators and coolers for residences, groceries, markets, hotels,
clubs and florists. Catalog for any of these lines will be sent free upon request.

WRITE TO-DAY FOR OUR CATALOG No 67 AND PRICES

McCRAY REFRIGERATOR COMPANY

J 231 LAKE STREET KENDALLVILLE, INDIANA
Please address all correspondence to the
Factory, Kendallville, Ind.




THE ' CANADIAN GROCER

SOLD BY

ALL

The qum that is
good all through

JOBBERS IN THE UNITED STATES &
CANADA

P
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THE CANADIAN GROCER

MAPLE SUGAR

Is Your Coffee Trade
: Large and Profitable ?

IF NOT
You Can Makle it So

. g

m smuma Your CHEWING || '
{ WHITE SWAN COFFEE TOBAGGO

! ‘ ————

: : Try itand Watch Your Trade

; Grow Quickly

4 ]

| IT IS .

| THE GOFFEE OF QUALITY Rock Gity Tobacco Go.

Quebec - and -  Winnipsg

Packed In Handsome 1-Ib Tins

REER £

The Finishing Touch

: to the appearance of your
store is given by tbe
installation of an

The washday wondsr worker

NFor economy in use and effective cleans-
ing properties no soap is so good as

,Wonderful Soap

and in additien to its sterling qualmes
"it is very attractively packed ahd made
up and commands a rapid and profit-
able sale. We are now wrapping each
cake of “Wonderful” Soap, instead of

.o
v

i Wi

L A

National

Coffee Mill

The attractive symmetry and finish
of the “Elgin™ compel sttention and
it is, moreover, the fastest grinding

R T e T A 4

and easiest running miH on the mar- . puttinz six cakes to a carton as form.erly. ;,
cket. The “Elgin” has steel grinders - o8 g £
and can be adjusted while runnfn‘. 4
; Mude in 40 different styles, they sell ata very moderate price. Ask Write for details . of our - E
any of the following jobbers for our Catslogue - d A } «.
“ WINNIPEG—G. F. & J. Galt (s0d branches) : The Codville.Co. (asd dealer-helper selling plan. 3 :
branches), ul"lﬂm , Larson tOo (snd braoches). . «
VAN (OU’VBE-T!ID nllhn , Itd.; Wm. Brpid & Oo. ; 4
HAlllg‘Ol? .},:“%;m .; Balfowr, Smye & Oo., lcPhenon ¢
LONDON—Gorman,
8T, JOBN, N.B. vO'I“Bu:o-vco. -Dearborn & Oo. .
REGINA. SASE. —Campbell, Wilson & Smith.
MONTREAL—-The Oamdnn Pnrbtnu()o ‘And branches)
EDMONTON, ALTA.—The A. MacDonald a
e e Bl.Geralw.—UScA. e LR O SRR i S
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THE CANADIAN GROCER

Western Grocers!

We have been appointed
Sole Agents in British Col-
umbia and Alberta for

Ridgway’s
Teas «« Coffees

lines that have gained high-
est favor wherever intro-
duced.

Ridgway'’s is the Tea that
has held pride of place ever
since tea became the pop-
ular: drink of the British
nation, and is unequalled
in all grades for quality and
flavor. Sell Ridgway’s!
The family grocery trade
will surely be influenced to
the store which handles
this splendid tea.

Rowat’s

Goods

Sell!

The Connoisseur’s
Choice !

Cater for your par- fbim

ticular customer by
featuring

Rowat's Pickles

AND

Paterson’s Sauce

Theyare
goods

never fail to
satisfy.

u "c-v
e

‘quality’
which

CALGARY and

Sole agents for Alberta and British Columbia.

WE INVITE
YOUR INQUIRY

Brown, Limited

Donnelly, Watson &

VANCOUVER

ROWAT & CO.
BLASBOW  SCOTLAND

Canadian Distributors :—
Snowdon & Ebbitt, 325
Coristine Bldg., Mont-
real, Quebec, Ontario,
Manitoba, and the North-
west; F. K. Warren,
Halifax, N.S.; F. H.
Tippett & Co., St. John,
N.B.; C. E Jarvis & Co.,
Vancouver, B.C.
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THE CANADIAN GROOER

Our travellers have specials in:

Dried Fruits of all kinds, Currants, Raisins, Peaches,
Evaporated Apples, Figs.
200 Kegs Labrador Sea Trout. Very fine red fish.

Fine assortment of TARTAN Brand Canned Fruits
and Vegetables.

s
B R AND Mall orders speolally looked after.

J) |

by e o e

2 3
“ .
%7 Phone No. 3595. Exchange to all departments.
"
| ¥ BALFOUR, SMYE & CO., === HAMILTON
y . _ @9 GROCERS. .
1+
A
¢
4 DON'T RUN CHANCES COLES MANUFACTURING CO.
: 1625 North 23rd St., Philsdelphis, Pa.
: WITH YOUR CUSTOMERS. GET A LINE
gt OF SYRUP THAT IS RELIABLE.
§ } N
il ¢
| abinet Bran
TIEH \
(e Maple Syrup |
l .' i has stood the test of years
ik of success. It is reliable.
1118, § 1t sells well It gives a
I good margin of profit. 1‘
T .‘
it |
o
i |
Ha |
i \
it |
} |
<
Rt | SAVE FREIGHT
i i DROP SHIPMENTS KITCHEN MOLASSES
11 MAPLE SUGAR TEA ROSE DRIPS . ' T
{Her | - AGENTS—Chase & Sanborn, M 1: Todbunter, Mitchell & Co. :
" i lmpenal Syl‘llp CO., Limited, Montreal l Toronta: Youns Bros. Vancourer. B.C, Wi, Brald, Vancouver \

“KING OSCAR ” SARDINES g = !

THE QUALITY BRAND

Will surely by their flavour and purity obtain and hold for you the best of the
family trade. This brand is very attractively gotten up and the contents are
guaranteed solely selected autumn-caught fish. Will be found to be uniformly
sweet, tasty, wholesome and well packed. A real good line for profit.

Ask Your Wholesaler

JOHN W. BICKLE & GREENING, - Hamilton, Ont.
(J. A. Henderson)

Canadian Agents
—— ——
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THE CANADIAN GROCER

CENTU RY PAT

r. rocer.

The Salt your Customers will call for again and

again---if you'll just stock it---is the purity-sure
CENTURY SALT A

We're advertising it bnghtly We're shipping it
promptly. Just get our” price list and try us.

Dominion Salt Co:; Limited

CAKE

—
\

Manufacturers and Shippers
' : SARNIA, - ONT
‘ HL
’
You Can’t Go Wron
. o ong OF GUARANTEED QUAI.ITY'
i featuring—
b e e The failure of the Spanish Olive
crop this season has caused a scarcity
P and the wise grocer
Banner will protect his inter-
d ests by selling
an R
These Brands are
Brands prepared solely irom B[a“d
- the richest country
(‘ondensed milk, with no addition UI'
M.lk but that of pure cane was
1
prominence; they are
real business bringers, They are bottled solely’ from choice selected fruit,
andfprofit producers! and all inferior grades are rigidly excluded.
in the line of Unsweetened Milk, you

of really good fruit,
‘Princess’ Crest
sugar. Give them every
should stock and recommend

Write us direct if your jobber can’t supply yvou.

“ST. GEORGE" EVAPORATED MILK. Canada Spice 2
GET DETAILS AND PRICES. and Grocery gy London,
i J. Malcolm & Son Co., Limited Ont.
.tn m., Ont. TRA . RK L

RE RED
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THE CANADIAN GROCER

SWEETHEART BRAND

BAKING POWDER AND COFFEES

Give the best satisfaction. Grocers find good profits in
handling our lines. Everything guaranteed.

A few of our other lines are:—EXTRACTS, SPICES,
MUSTARDS, JELLY POWDERS, Etc., Etc.

I.X.L. Spice & Coffee Co.

vark ot~ QUALITY LONDON, ONTARIO

T

SELL \
GINGERBREAD |
BRAND
MOLASSES !

Four real reasons why you can increase your
Molasses sales by selling “Gingerbread Brand.”

1. It is a strong baker.

2. It has a good body.

3. Its quality and fiavour are unsurpassed.
4. Itis put up in a large variety of sizes.

Give your wholesale a trial order for
“Gingerbread’” Molasses and be convinced.

FPut up in tins---2's, 3’s, 5's, 10’s and 20’s,
Pails---1's, 2's, 3's and 5’s gals. and in barrels

THE PERFECT FLUID BEEF and ) barrels.

Made absolutely from the choicest fresh Ox Beef, and every bottle is full of true
et nourishmeat to the last drop.  Invalid Oxvil is not full of spices, etc.. but is abso- The

Itis a genuine exiract and true value for your m ey, and costs no more

than an ordinary seasmed beef extract. Invalid Oxvil is price-protected and shows . >

every dealer a definite proft st ominion 0Olasses 0.,
Susplie i to the retail trade through any Wholesale Grocerv or Drug Firm in

Canaiy. S»H-cial age its wanted in every Town and City in Ontario, also every LIMITED

Province of Canada
Write for particulars and Price List to

THE HARRY HORNE CO, 308311 kingst. w., TORONTO

HALIFAX, NOVA SCOTIA

CANADIAN LAWS

now require that Cream must contain not Jess than 18 per cent. of milk fat: it must be entirely free from gelatine, sucrate of
Jime, germs or other substauces, and must contain 10 preserv.tives of suy kind por any coloring matter other than is

1 avural to milk
STOCK ONLY

FUSSELL'S >} 55" CREAM

which complies in every way with these requirements and isTHE ONLY ABSOLUTELY PURE CREAM on the market
It contains trom 25 per cent. 1o 30 per cent. milk fat &
Packed in key-opening. solderless tins to sell at attractive prices with good profit to the trade. Keeps good
unopened for any time in any climate. Order of your Wholesaler
Samples and particulars of : —The W. H. Mal«in Co., Vancouver, for British Columbia, Yukon and West Alberta,
€. Fairall Fisher, 22 5t John 8t., Montr -al, for Quebec. W H. Escott, 137 Bannatyne Avenue Wirmvi})\:a!ur Manitooa.
Saskstchewan and East Alverta. The Harry Horne Co,, 309 King 8t. West, Toronto, for untario. J. W. Gurbam & (o,
251 Hollis 8u., Halifsx, for N yva Scotia. . A. Simonds, 8t. Jubn, for New Bruuswick, or

FUSSELL & CO., LTD., 4 Monument Street, London, Eng.

THICKCR
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THE CANADIAN GROCER

Y When You Offer

"‘MELAGAMA" &

to your customers you can do so with the assurance that they will be thoroughly satisfied
with the quality and flavor, and you can make yourself doubly sure by trying MELAGAMA
in your own house. For BULK TEAS and COFFEES all we want is an opportunity -
L to send samples and quote prices, we know that your orders will follow.

MINTO BROS. - Toronto

.

Simple, But Oh, How
It Sold Dates !

Here's a simple little
thing one grocer did
that brought him
three days of splen-
did date sales.

A BIGGER TURNOVER

naturally means a bigger profit for the
merchant. And the fact that ten pack-
ages of Lawrason’s

SNOWFLAKE
POWDERED AMMONIA

are sold by retail grocers to every one

He cut our advertise-
ment of Dromedary
Dates from a monthly
magazine — we ad-
vertise in nearly al|
the good ones—and
pasted it on the front

of his window. Over it was a brush sign, “We Sell
These,"” and in the window a display of the cartons with

package of any other cleaning compound
means that Snowflake is one of the few
most profitable lines in the trade.

one open. He says he never sold so many dates
in his life. The giant size of the 5 cent package of
Snowflake, and its enormous efliciency as
a cleaner and a soap-saver make the
Snowflake demand permanent.

Dromedary Dates are sure to sell if people see them,
because they are the finest selected fruit, wrapped care-
fully in oiled paper and packed in cartons. They’re
clean, fresh, and indefinitely moist. All jobbers.

Order some to-day.

S. F. Lawrason & Co.

London, Ontario

We also pack ROYAL EXCELSIOR and ANCHOR
brand package dates.

THE HILLS BROS. COMPANY

Beach and Washington 8ts., NEW YORK

;? J A M ES Free cf;:om Grlit a?d Dust
: ives a Lasting
D o M E Brilliant Polish

The old reliable BLACK

and best

Stove Polish | LEAD

» on the market to-day.

W. G. A. LAMBE @. CO,, Canadian Agents
19
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THE CANADIAN GROCER

Give these lines a trial!

Wherever handled, they have proved ready sellers, and good profit-makers!

LYNCH'’S quauity Biscuits

Creamalt Sodas —Family Pilot — Graham Wafers—Ginger Snaps
Seed Sugar —Fig Bars—-Crimp Sugar —Lemon Creams
Always reach you as crisp and fresh as they leave our ovens.

Lynch’s Limited—Sydney, N.S. Cofccicnery ad Bread

and at STELLARTON, Fred A. Milligan, Manager; HALIFAX, Frask A. Gillis, Manager

BAIRD’S

WORGESTERSHIRE

SAUCE

DELICIOUS

It makes the plainest fare
appetising, and makes
delightful to the palate
the flavor of Fish, Meat,
Stews, Soups, Gravies,
Curries and Salads.

It Appeals to Busy Women

Here's a line, Mr. Grocer, that never fails to appeal to

women because of its economy of time and money.

Minute Tapioca

The only Tapioca that requires no soakilg. A delicious
pudding can be made right from the package in fifteen
minutes. And six full quarts can be made from each
package.

Your Jobber can supply you

Minute Tapioca Go., Orange, Mass.

Canadian Representatives: Canadian Specialty Co., Toronto;
R. B. Hall & Son, Montreal; W. S. Clawson &
Co., St. John, N.B.

Low in Price
High in quality

u-lulmtulﬁn I44.,13 Front Street East, Toronto
Lindsay Bauilding, Montreal 'W. L. Inxnlh t Co., Win-
nipeg ; R. Robertson & Co., Vancouver and V!

DON'T TAKE OUR WORD FOR IT! You will never have complaints if you

are handling * Canada First.”

Just write for Inland Revenue Bulletin
No. 208 which certifies

‘“Canada First”
Evaporated Milk

~=

to be absolutely pure, and to contain the
very highest percentage of genuine

food values.

MADE IN CANADA BY CANADIANS

—
The Aylmer Condensed Milk
Company, Limited

Aylmer - - Ontario
Head Offices : Hamilton, Ontario

i g

' o)



THE CANADIAN GROCER

——THERE ARE MANY REASONS—

WHY YOU SHOULD HANDLE /

'ST. LAWRENCE GRANULATED

From the quality argument you can get no better sugar, but just now when prices
‘_ are so low it gives every retailer the opportunity of securing this highest grade
; sugar at the lowest price and it is as profitable handling as other cheaper grades.

THE ST. LAWRENCE SUGAR REFINING CO., LIMITED, MONTREAL

MATHIEU'S | || The
SYRUP Only

of Tar and Cod Liver 0il
e & more coruin sne ||| Account
largely advertised, so that °
?'\::rg‘:‘n:. is familiar with Reglster
It has been so successful in ;

effecting cures that every
user is a publisher of its

B = IWWAUL ¥ excellent qualities. THAT will fit
; HIED 21| Its sales have inc't"uud any safe.
- o g sy THAT takes

little counter
MATH l EU’S space. Sheets lift out and fit any space’
NB‘“NB mwnn‘s USED OVER THREE YEARS

::: n:teg:: ::’he;ie'\;‘er ;:II:: Newmarket, Ont., Jan. 3, 1911.
and fever. Am pleased with the new Commerclial Register

g which I purchased of you. 1used the old one over three
sl.lodth."thyobu t::‘-:':':'.‘:: years, and while it was in good order, it became too small
':or: o;'éoldloh Gy on' . for my increased business.

I have examined others, but still think yours takes .

J. L. MATHIEU CO., Props. ks G. H. KNOWLES
| SHERBROOKE, P. Q. i : N
{1 i W ; e Distributors for Western Canada Send postal—we will mail you full information.
! B b e COMMERCIAL REGISTER CO.
i L. Chaput, Fils & Cle, Wholesale Depot, Montreal 178-180 Victoria Street - - Toronto, Ont.‘J

BIGGER AND BIGGER SALES

That’s the tale you’ll have to tell if you are featuring

AURORA COFFEE

because superior merit and better value are bound to win.
‘*“ Aurora >’ is the coffee with that exquisite aroma and flavor
which guarantees repeats. It is the best that money can buy
and retails at 40c., leaving you a splendid profit.

“Branch: Sauit Ste. Maie W, H. GILLARD ® CO. .:  Hamilton, Ont.
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WHITE DOVE
COCOANUT

is the best possible!

Has no equal for

quality. Always gives

satisfaction and leaves

a good profit margin.

W. P. Downey,

MONTREAL

FVERY HOUSEKEEPER WANTS IT wemm—m

For making a nice brown gravy.

For adding a delicious flavor and
color to soup.

For coloring cakes a rich brown

For making cakes and puddings a
creamy yellow,

Inglehart’s Browning

is the best of all The only Browning
made in Canada.
Put up in 3 and 6 oz bottles, retailing at
15¢. and 25c. a bottle
ASK YOUR WHOLESALER FOR IT
OR SEND TO

INGLEHART’S, MERTON, Ont

MOP STICH S

“The Tarbox Brand’
M de in Canada

Many kinds
FOR ALL PURPOSES
Distributed through practically all of
THE LEADING JOBBERS
Send for Catalog.
Manufactured by
TARBOX BROS. - - Toronto

(Established quarter of s century under the
same personal managewment.)

SUCHARD’S COCOA

This is the season to push SUCHARD'S
COCOA. From now on Cocoa will be in
demand daily. It pays to sell the best. We
guarantee Suchard’s Cocoa against all other
makes. Delicious in SBaver. Prices just right

FRANK L. BENEDICT & CO., Montreal
Agents

THE CANADIAN GROCER

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. A small
advertisement in the

RINGSTON

“GLEANER"

might bring inquiries. Better
write for rates to

I.C STEWART, Halifax

The W. H. ESCOTT GO,

WHOLESALE

Grocery Brokers

187 BANNATYNE AVENUE

WINNIPEG

COVERING
MANITOBA =ne SASKATCHEWAN
CORRESPONDENOE S8OLICITED

o e <
R )

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments
Write us for prices. Phene order our sxpense

TORONTO SALT WORKS
TORONTO, ONT. Guo. J. Oriry, MaNAGER

A.C. LANDRY
8TE. FLAVIE STATION, QUE,
Jobber and Wholesaler in
CGrooeries, Fiour, Grain mnd Provisions

Open to buy Timothy, Red, White and Alsyke
Clover Seeds.

——WARMINTON’S——

Shipping Specialties
STRAPPING, CLUTCH NAILS, PAIL HOOXS, BYC.
Save expense to shipper

J. N. WARMINTON
207 St. James St., - MONTREAL

The GRAY, YOUNG & SPARLING CO., Limited

SALT
: MANUFACTURERS
Arantad tho h xd awards in ecompeti-
UINOH‘M ESTABLISHED 1877

—GLUB—

MILK PUDDING

is becoming more
and more popular in
the household, as its
ingredients are thor-
oughly wholesome
and of a nutritious
nature.

No Milk Required

nor has much time
to be spent in prepar-
ation. Just what the
housewife wants.

No difficulty in sell-
ing and

it Pays Well

S.H. EWING & SONS

Montreal and/ Toronto

—me .

" CHINESE

= 1STARCH
a8l HAVE YoU

‘ .f“ A STOCK?

GREA# SELLER
ALL THE TIME.

GET PRICES

OCEAN MILLS

= . MONTREAL

r

a

Y




JAPAN TEAS

S. 'd Nishimura & Co., - Montreal

THE CANADIAN GROCER

Are BEST Value on the Market to-day.

e e,

Your particular customer will always buy

SELL

MASON'S ~
McLean’s Cocoanut
No. 1 SAUCE e e

It never fails to satisiy
THE "QUALITY' BRAND

The

once he has tasted it, because
there’s a piquancy and flavour
to it that give a zest to even the

gtl:(l::;egslty.f”e' RSN 1 Canadian Cocoanut Co.,

Its ingredients are of absolute N | 7, gl Maheey
and guaranteed purity, and it is (OC0ANUT [ MONTREAL
made in a Canadian factory that is a )

model of cleanliness and efficiency.

The sauce is made from the famous
MASON old English recipe.

Send for samples and prices.

There’s room on your shelves,
Mr. Grocer, for a satisfaction-
giver like

TELL YOUR CUSTOMERS ABOUT

KOKOBUT

the PURE COCOANUT BUTTER thatis so much more economical

than all other cooking materials. Guaranteed to contain no animal
No l SAUCE matter and to be free from water or" salt. "KOKOBUT" imparts 2a
e delicious flavor to all foods prepared with it, keeps indefinitely and
N never becomes rancid, Itis highiy digestible and nutritious.
MASONS I lMl I ED N. Here's a line that sells at sight to every housewife. Doun’t delay.
§ but send along your order to-day and get your share of the protitable

trade offering.

25 Melinda Street,” - Toronto O e e s,
Agents wanted where not represented., 206235":;;”“:: B UtTERs Lh;:t:t‘:eal
The North Queensland Meat Export Co,, Ltd.
WORKS, OOLBUN TOWNSVILLE, NORTH QUEENSLAND
- MANUFACTURERS OF 3 SPECIALTY :
I Canned Meats, Extract of Boiled and Roast Beef

Meat Etc in 1 1b., 2 1b. and 6 Ib. tins, full weight.
b ] .

As supplied to British War Office, Admiralty
OF FINEST QUALITY \ and Indian Government.

CORRESPONDENCE INVITED FROM WHOLESALE BUYERS

Apply : C. J. PIGGOTT, Sole Agent, 19 Eastcheap, London, E.C., Eng.

i
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THE CANADIAN GROCER

Marmalade.

for the dealer.

Mar malade Sterling Road, .

Sterling érandiM;rmalade

You are handling the best—looked at from any stand-
point you like—when you are selling “ Sterling” Brand

Its delicious flavour is obtained by the use of the
finest bitter Seville Oranges and pure sugar only and
absolutely no preservatives or coloring matter is added.

Feature this rapid-selling line. It shows a good profit

THE T. A. LYTLE COMPANY, LIMITED

YToronto

=1

s

A BIG HELP

FOR A

LITTLE MONEY

We have studied your (
requirements for twenty-

five years for the purpose

of learning just what is

needed to retail oil and gasolene properly. The

BOWSER

Self-Measuring System
Not a thing is lacking
It measures the oil accurately, Computes its value, Counts

the gallons pumped, and Dischargesit directly into thecustomer’s .
can without wasting a drop

NO MEASURES—NO FUNNELS—NO MUSS -NO LOSS OF TIME,
FILOOR SPACE, NOR OIL.

IT'S JUST RIGHT

‘Send me Book No 5.1

rop a card and say, You can't invest a cent better

S. F. BOWSER & CO., Limited
66-68 FRASER AVE.

TORONTO, Ont.

Do Your Customers
Pay Up?

Don'’t continue to lose money through
credit business Don’t drive good
credit customers away by jumping on
them ‘‘ rough shod.”” Hold the credit
business—get more of it, but make it
SAFE by using the right tactics.

E
systematize credit accounts, simplify
collections, please the customer and
eliminate arguments. They cost but

little and pay for themseives many
times over.

HOW THEY WORK

A man wants oredit.
¥You think he is good.
Give him a $10 Alli-

k, which you tear
out and keep. Charge
him with gm.~ ?o
trouble. When he

buys a dime's worth,
tear off a ten-cent

For sale by the jobbing trade everywhere.
Mnnufncturedl bl Allison Coupon Company.
n , Ind.

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

The kind that always pleases!

Very little persuasion will make your particular customer try
RECEPTION WAFERS—the thin, flaky, salted Soda Cracker
with the distinctive flavor. And you’ll find that the favor

with which they are received will surely result in a big demand]for them! Put up in *‘ Aertite”’ packages.

We also make all kinds of dainty and high-grade biscuils.

TELFER BROS., Limited, COLLINGWOOD, ONT.

BRANCHES: TORONTO, WINNIPEG, HAMILTON, FORT WILLIAM

Retail at 15¢.
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THE CANADIAN GROCER

I B i
iy Donald says:

| | | , Hﬂ Quaker Brand
| Now is the Time
' — [
; Baking Powder
. : to buy J
i contains 12.479 available Carbonic
WhltewaSh and Acid Gas, and No Alum, and is
K l . B h therefore an efficient and health-
alsomine rusnes ful Baking Powder.
for Spring Trade Put up in 10c and 25c tins.
. : Pack Made.
a l SO Scrubblng Brushes The Handsomest Shelf Package Made
Samples and Price on Application.
You can get best values and most prompt de-
& livery from “
1
Stevens-Hepner Co., Limited MATHEWSON'S SONS
» PORT ELGIN . . ONTARIO w P.0. Box, 2360. MONTREAL
- il

: BAN N ER”BuId I;Iasastl l|anlem

| $r2.75
? er Have you seen it ?
1,000 Hold your orders till you have.
preces
New
N @ : - The o4 Well! somest
e s Lantern
i !, 3 Flys aC Flyeatcher Solid Made!
g Brass
. 1 Manufactured in Britain, but a sure flycatcher in Burner! Give
; any country. Your
| ' “Never Lets ’'em Go” g i ki
SUPPLIES ARE DIMINISHING Wicks!

RAPIDLY, YOU WANT YOURS BE-
FORE WE BEGIN TO TURN DOWN

ORDERS.
Write immediately to For Sale by All Jobbers.
HODGSON, SUMNER CO., LIMITED Ontario Lantern & Lamp Co., Limited
& 347 St. Paul Street, Montreal
Exclusive Agents for Provinces of Quehec, Ontario, New Brunswick, Nova Bootis 3 llumllton, Ont.

+ R

and Prince Edward Island.

S ————
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Pure Goods

Bring Increased Custom
e ————

Give Your Customers

Extra Granulated Sugar

and you link to your store the best class of trade.

No other sugar will compare with it.

Make the test yourself. Place samples of other
manufacturers alongside it. You will see the differ-
ence and recognize the advantage to you of
recommending ‘' Redpath'’ Sugar as the Best.
Extra Granulated PARIS LUMPS

Extra Ground in 100, 50 and 25 Ib. boxes

Powdered and in “Red Seal”
Golden Yellow. dust proof cartons.

The Canada Sugar Refining Co.,

Limited

Montreal, Can.

Established in 1854 by John Redpath

T

e > e
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ST CHARLES CREAM

Zp0 LPEWLW
UEME-SZ>PRPCO

St.. Charles
Evaporat.ed Milk

BETTER PROFITS
MORE SALES
SATISFIED CUSTOMERS

Witha Good
Stock ot
St. Charles

St. Charles Condensing Co.

INGERSOLL, ONT., CANADA

THE CANADIAN GROCER

They look for this trade-mark when
they buy, and insist on having

WINDSOR SALT

because they have found no other
to equal it in fineness, dryness,
flavor or purity.

The Canadian Salt Co.

LIMITED
Windsor - -

Ontario

West India Co., Limited

305 St. Nicholas Building
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tinne & Co., Liverpool, Eng.
Sandbach, Parker & Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce

We represent some of the chief houses
in Barbados, - Trinidad, Jamaica, St.
Kitts, Antigua and other islands, besides
having our own house in Demerara,
which was established there in 1782,

Ask us for prices before filling
your orders for the coming season

—
e — e

TO THE WHOLESALE TRADE ;

West India Co., Limited
bbb . s




| THE CANADIAN GROCER

| Sales in 1911 Over 26,000
23,087,810 : £= Grocers in

Packages Canada Sell It

t Nineteen years of reliable service have held the leadership
“ ”» . .
1 for “SALADA” Tea. Always—at all times—quality and
[ o " »
1 value have been maintained. It does credit to your
‘ recommendation.
1
' Our sales for the first six weeks of 1911 show a total increase
‘ over the same period of 1910 of 100,280 lbs.—as follows:
|
1 Week endmg January 7th, Increase, 14,774 1bs.
| . .
| 14th, - 28,016 °
. “" " “ 2lst’ ‘“ 21‘414 “"
" “ “ “ .
28th, 5,503
l = *  February 4th, Decrease, 2.910 “
. . . “
N i & i 11th, Increase, 33,483
e
3
! Me ll:ock City Tobacco Co 14
owsl & Uo..
| Aldl::mi‘lndbt.. Tdot Qo.. oeddunane ; 43 g;g:&? T JA & Oo.. 52 Homals O o
S i § R b :
chougall, ., & Lo............ ; 8t. Charles Condensing Co............. 6
::.;r:‘:'“:%unnu Co 23 52 MacLaren 'm"“"‘l Cheese Co. . 3 St. Croix Soap Mfg. Co..inside frout cover
Asepto Mfg. Co.. 43 T y:{:;ﬁ%?‘:h?non ﬁ gbl:aaw’{\eme Sugsr Ketinwug Co. ..... 21
Aylmer Oonde sed Miik Co. 2 2 g; McVitie & Price.. 50 S:mt:ry eCann W e, s ‘1
3 McWilliam & Everis 66 glmpllle Ecg)unc Salesbook Co. 3
Balfour-Smye & Co i 18 T g ) OO S e e 45
! Benedior, I Lo 2 o 7] nap Go, Lid...o0:.
* . prague unmng ac;
AL § ooy YoweSouric Bty vk ooy Sote
Rorthwick, F. L. & Co 18 e G B A SRR S 3 SwrEg basicr &
BO"GI’. s p & 00 e » 2‘ R R R Mﬂp e ir e oducers il Stevens- uev"er CQ. i
asons Ltd . 23
Bradstreets........ 62 2] Mxthowsoia Hiee. % Stewart, 1. C... ..
Buchanan & ABern..........ccoeeennnne 2 Hlllll! Oold Storage Co o g? g.ﬁme“‘ ‘!WL o, 2% g:}::::; (;wnn:lrs
o ‘otton Oo..... illman T NS T L e A
| Cnn.d. gmca and Grocery Co. 17 Hilloc & Co Ltd , Joho 65  Minto Bros........ 19 T
r Retining Co g 26 LS BrO®. s ccoceessroosee . 9 inute Tapioca Co. 2)
o.n.d‘,.nl& eal and Milli 54 Hodgson summer Co. oo . 2% ontreal Biscuit Co............. .. 48 TRRRBIOOL. <5 st mdion o atin bl oo 62
’ Oanadian Oocoanut Co. . 23 Holbrooks, Ltd...... s o Biacult And Candy Oo.. (31 Tarbox Bros .... . .. 2
Oanadian Balt Co...... 98 | Hob, Bty 00,005 o000 voeosesrsos T g e e 66  Telfer Bros........ a4
Onrter Co. H. W..... . 48 Mott, John P. & Go. . to  Tippet, Arthur P., & 1
Chase & Banb :rn. 6 ] Toronto Salt Works............ 23
ey Imperial Syrup Co . 16 N Truro Condensed Milk Co., Ltd 48
Tmnerial Tob.ooo Co. 62 Tuckett, Geo. E., & Son Co... 63
| " D 21 Nelson, Dale & Co...............couuee 50 Turcotte, A. F.... 2
} Insn G 2 ge‘;"&umwﬁ Pulp & Paper Co. gg
Taland Tond Milis G . f6 1ChOlAON & BaIL. .. ......0uue.s L v
..... ickel P t Polish. .
ITXL Spices and Coffee €. .noee . 18 g‘:hmm}_:'%s,rm: Og - Verret, Stewart Co...... outside back cover
’ Victoria Fruit Exchange............... 42 |
w i
) y Ji & 8 H
: 0‘“’ (1’1'1’." - wngmﬂe Ltd i W e 7 i 4
' Onurio Lantern and Lamp Co.... .... 25 wikor Bin sud Store Fixture Co .. .. 43 i
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Pciking Out the Best Retail Dealers

This Can Generally be Accomplished by Listening to the Customers’ Purchases
—The Good Dealer Has the Confidence in His Patrons—Two Sales of Olive 0il
Illustrating the Personal Power of the Grocer and Clerk—Objects to be At-
tained by Retail Sellers.

It Has been affirmed—and with a great
deal of truth—that the superior and in-
ferior retail dealer can be selected by
simply listening to the questions of their
regular customers. The customer, it
will be found in the majority of cases,
who has confidence in her dealer shows
this confidence in her actions and in her
words

To prove these assertions the writer
recently questioned a number of house-
wives on how they go about their grocery
shopping and in practically every case,
these women had so much confidence in
their dealers that they -never worried
over the brand of anvthing—this was leit
to the judgment and good sense of the
grocer There are, of course, some dedl-
ers who do not have the good fortune to
act as their customers’ advisers and this
is because they have occasionally been
guilty of selling them something they
ought not to have sold

Dealer Selected the Brand.

“] used to like to deal at T—'s,”’ re-
marked one woman, ‘‘befiore he moved
away. All I had to do was to name over
the items I wanted and I placed so much
dependence on him I never had to men-
tion what brands 1 wanted. 1 was po-
sitive that he sold goods of quality and
was certain he would not sell me any-
thing that he vnew would not satisiy me.

“Why, I didn’t even have to ask him
what soap or tea or sugar I wanted and

He knew 1
soap, a good
granulated

he never abused my trust
a good laundry
tea and the best

wanted
package
sugar
But I couldn’t have that confidence in
tie grocers around here now because I
don’t believe they understand their busi-
I could give Mr. T—
my order over the phone in a couple of
minutes ; he didn’t have to stop to ask
guestions. 1 simply read ofi my list to

ness well enough

him without speciiying the exact brand.

“But he has moved away from here
and in order to get good goods I have to
go up to B—'s or B—'s.”

This Customer Wants Quality.

The experiences of the above mention-
ed housewife are somewhat similar to
those of another who talked to the writ-
er on her shopping methods.

“Mr. S—n can always be depended
upon’’ she remarked ; ‘‘I never have to
tell him what special kind of anything
I want. Occasionally I ask for some
brand of goods, but if he has anything he

says is better, I always take it without
any parleying.

“Yes, sometimes I ask for a certain ar-
ticle which he hasn’t in stock but he al-
ways gives me something else of a sim-
ilar nature which, so far as I'm concern-
ed, serves the purpose. As long as the
quality is good and the food is clean and
wholesome, I couldn’t very well gbject.”

These statements indicate the confid-
ence a good dealer can work up among
his customers. They illustrate that the
dealer acts in the majority of cases as
the customer’s adviser on what that cus-
tomer should purchase and what not ;
and this is the class of merchant who
attracts the bulk of the trade in his lo-
cality, who gives the bhest service, and
who sells the more profitable goods

An Olive Oil Sale.

The other day while the writer was in
a grocery store a young man—a stranger
to the grocer—called for a bhottle of
Blank brand, olive oil.

“I haven’t that brand in stock,”’ he
quietly replied, ‘‘but I can show you the
hest olive oil on the market ; would you
like it in a bottle or tin, I can let you
have either.”

IHHe was told the kind of container de-
sired

‘‘Here is an olive oil,”’ he replied,
‘“‘that I can safely recommend ; I use it
myself and I know it to be of excellent
quality.”

“I didn’t want quite so much as that,”
the customer replied, in a tone that
showed the sale had practically been
made.

The grocer said something in a low
voice to one of his employes and turned
again to the young man who was aiter
the olive oil, continuing his talk about
the quality. In half a minute the assist-
ant had arrived, with a smaller bottle
which suited the purchaser as to size
and the sale was then and there made.

A somewhat similar sale was made in
another grocery store. Simply ‘‘olive
0il” was asked for there and a clerk
reached up for a large 65 cent bottle.

‘““This is the best that can be bought,”’
he began.

He was asked the price and when the
customer was given this information the
latter wanted to know ifi he didn’t have
any cheaper.

‘““Not in that brand,” he replied, ‘“‘but
I could show you a difilerent kind of an
inferior quality at less cost.”

28

Clerk Drank Three Gallons.
‘“Why do you think that that is the
best?’’ the prospective purchaser inquir-

ed. N\
“Look at the clear color of it and
compare it with this brand,” the clerk
answered, holding the two up before the
iight. ““I drink that kind myself ; in
fact last year I drank more than 3 pal-
lons of it ; used to take some after every

meal and it did me a lot of good.”

He Knew the Goods.
‘““Why are you requested to wipe the
mouth of the bottle before and after
using, as it points out on the label

around the neck ?"’ asked the customer.-

‘‘Because if you do not, any oil that
gathers around the outside turns rancid
and afiects the taste of it.”

“You ought always to keep it in a
dark place,” he further added, ‘‘so that
the high color will be retained. You
know olive oil is splendid for digestion
and a person who can, ought to take it
with every meal ; and I would certainly
recommend you to buy the best.”

While the customer had before that un-
doubtedly decided to purchase the high
quality brand recommended at first the
last argument brought out the pocket-

book which parted with 65 cents forth-
with.

An Extra Sale Made.

‘‘Is there anything else ?’ the clerk in-
quired as the customer was on his way
to the door.

“I would like to get a small jar of
some kind of preserved fruit or jelly for
my Sunday morning breakiast,”” was the
reply.

‘““Yes, we have a nice line of goods in
this brand,’”’ holding up a 20 cent jar of
clear looking crab-apple jelly.

‘‘Is that pure ?”’

‘‘Absolutely pure ; there is nothing in
it but crab-apple and the purest of cane
sugar ; we can recommend it to anyone ;
in fact the government inland revenue
bulletin shows it to be genuine in all
cases.”’

That clerk made the sale without any
further explanations and an evidently sa-

tisfied customer leit the store a moment
afterwards.

The above incidents further illustiate
the independence and salesmanship of the
dealer ; they show him and his lerks to
be men whose recommendations go a
long way in efiecting sales of goods in
which their interest has been secured and
they emphasize the flesh gnd blood power
of the dealer when face to face with the
customer.

These men aimed to sell quality and
satisfaction and incidentally made pro-
fits which were quite satisfactory to
them.
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THE CANADIAN GROCER

The Dealer’s Influence Over Customers

Some Actual Experiences Showing the Dependence They Place
in Him—A 8ale of Pickles Illustrating This and Demonstrat-
ing That a Dealer is a Real Salesman.

Winnipeg, Feb. 16.—‘‘That sign aids
me a great deal in selling goods which
I otherwise would not,”’ said a grocer

Mrs. Customer? It is very nice for
meat, has an excellent taste and is not
nearly as strong as the ordinary mus-

‘““Have you ever used that brand of
pickles?’’ asked the grocer.

‘“No, I have never used it, but I see
it advertised in the papers a great deal,’’
replied the lady.

““You are quite correet,”” he answer-
ed, ““but I have made a thorough in-
quiry into the quality of that brand and
would advise you to take either of these
two;’” holding up a couple of bottles

recently when his attention was drawn tard. We have it in several sized jars. in front of her, “‘vou will find either

to a sign which he had located near the This one is worth ten cents? In this of them an extra fine pickle, for we have

door in view of outgoing customers and way the sign often gives me a chance {ried them on our own table, and the
\,

which read, ‘‘Have you forgotten any-
thing?”’

‘“Very often,”” continued the mer-
chant, ‘it will cause a customer to stop
and think, with the result that frequent-
ly other items are added to the order
already given.

‘“There is also another way in which
it is of use. A customer will be start-
ing out and the sign coming to her
notice she will often stop and say, ‘Well,
I think that is all T want this time.’

““Then I get in my work and intro-
duce some line that is near at hand to
her: ‘Do you want any of this mustard,

to make extra sales.”’

Did Not Carry Brand Asked For.

Just then a customer called and the
grocer, in waiting on her, showed how
he handled a customer who inquires for
a certain brand of goods which he did
not have in stock because he wasn’t con-
vineed regarding the quality nor satis-
fied with the profit. He also demonstrat-
ed his ability as a salesman by selling
another brand.

The customer had purchased a few
articles when she said: ‘‘Have you
Blank’s pickles?’’ mentioning a parti-
cular brand.

manufacturers are thovoughly reliable.”’
The result was the customer bought,
relying on the grocer to make a choice
between the two. His little talk had
unconsciously to her taken her mind
away from her first thoughts. The whole
circumstance goes to show the reliance
a customer places on her dealer.
““How would you have handled that
customer if she had said she had used
that brand of pickles and found them
a good article?’’ the writer inquirved of
the grocer when the customer had gone.
‘T realize that it might have been a
little more difficult to make the sale, but

r—

i

This illustration shows the importance

A PROVISION COUNTER

e TR e

g

They have a special counter with marble them in good service,
placed on their provision department by top, a large refrigerator, cash register,
The Star Provision Co., of Regina, Sask.

to

and to promote
the ecleanliness and attractiveness of the
and computing seale, in order to aid goods they sell. Note the skylight ahove,

29
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THE CANADIAN GROCER

nevertheless 1 believe I would have been
able to sell her. The brand she asked
for may be a fairly good one, but in my
opinion it is not as good as the line I
sold her, for I know the firm is quite
reliable. 1 always make sure of the
quality before putting in a stock.
Argument That Might Have Been.
““If she had said she had used them

and liked them, I would have said, ‘Yes,
it may be a very good pickle.” But I

have examined all three, made compari-
sons, read all I ean find about the manu-
facturers, and I still recommend one of
these. 1 know that only the best vege-
tables and vinegar are used in these
two. You will notice how elear the
pickles are in each bottle. I am sure
vou would be satisfied with either.” I
find that eustomers will generally buy
what I recommend, as I always take
great care that I do not offer an inferior
article,”” he added

How Asparagus Grows in California

Its Home is on Islands in a Delta at the Mouths of Rivers—
Produced From Seed—=Soil in Which it Thrives is of a Peaty
Character and Will Ignite Easily.

California asparagus is grown almost
entirely on islands in the delta at the
mouths of the Sacramento and San
Joaquin Rivers, below the cities of Saec-
ramento and Stoekton. That distriet is
praectically at sea level, in faet the tides
from the Pacific Ocean are felt through
the entire delta region.

That entire distriet is more or less of
a swampy character as is evidenced by
the heavy growth of the tule grass.
This tule grass is to a large extent re-
sponsible for these islands, as it grows
very rank annually, each year’s growth
forming a kind of peat or tule land.
With each season the level of the un-
cultivated tule land is of course raised.

These lands were originally subjeeted
to overflow at very high water, necessi-
tating the building cf levees or dikes.
After the island is thoroughly protectéd
by levees, the water remaining or that
soaks in is pumped over the levee back
into the river.

Best Kind of a Soil.

The soil of these islands is of the
character of peat, as above shown, and
extremely rich and productive. It is a
light soil and will burn when dry if
ignited. It is this character of soil that
is peculiarly adapted for the eultivation
of asparagus.

The asparagus is started from seed.
The seed is taken from the plants the
latter part of September or first of Oe-
tober and planted the following Mareh
about 2 inches under ground, in rows
about 20 inches apart. These rows must
be well cultivated during the summer
following the planting.

The latter part of November m" first
of December of that year, the roots
formed are dug up and left out of the
ground about a month. In the meantime
the ground is thoroughly plowed and
harrowed and struck off into rows about
9 feet apart, with furrows about one foot
deep between the rows. Then these
same roots are planted again, this time
about 18 inches apart in rows about 12
inches deep and left to grow, being well
cultivated all summer and not cut over
for market purposes. The tops shduld
be permitted to grow and be cut off in
January, the ground ridged up and taken

care of until Spring, when the first cut-
ting from the bed ean be made.

This first eutting does not amount to
much and should be of short duration,
so that the roots may have plenty of
time to strengthen themselves before
next season.

The second year’s cutting will increase
quite a little over the first, but again the
season of ecutting should be short so as
to insure the roots gathering plenty of
strength and thus prepare themselves for
heavier cutting that will commenece the
third year. In other words, the bed does
not yield heavily until the third eutting
season, which amounts to five years from
the time the first work towards planting
is done.

Quality Depends on Care.

The quality of the asparagus is regu-
lated to a large extent by the amount of
care and consideration given to the beds
during the first three years of their ex-
istence. It involves a heavy expenditure,
to say nothing of an endless amount of
patience and painstaking work.

The floods that have done so much
damage to the asparagus industry are
the direet result of warm rains, eoupled
with heavy snowfall in the Sierra Na-
vada mountains. It is not an unusual
thing for there to be from 100 to 150
inches of snow on the level at points on
the highest range of the Sierra Nevadas,
where the Government has its observa-
tion stations.

The slightest break in the levee will
generally result in the flooding of the
island affeeted. If the levee is promptly
repaired and the water pumped out, the
damage to the beds may be small. In
most every instance, however, it has not
been possible to aceomplish this, with the
result that the beds were entirely ruin-
ed, causing a tremendous loss.

Probably the best leveed island in that
distriet is Grand Island. This island
contains in the neighborhood of 18,000
acres of land. It has cost thesé land-
owners for leveeing alone about $150
per acre. The levee on this island varies
from 200 to 300 feet wide at the base,
about 40 feet wide on top and from 40
to 60 feet high, built with enormous
dredges.
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An Extra Sale of
Canned Peas Made
By Brght Clerk

In a store which the writer recently
visited there is a clerk who should some
day command a high salary for his sales-
manship ability, which he already has
displayed to a marked extent. He be-
lieves in introducing some real salesman-
ship into his work and not acting as a
mere machine by handing over the coun-
ter just those articles which the ecus-
tomer may inquire for. He believes in
taking advantage of a customer’s pre-
sence in the store to introduce and push
new lines, and to increase not only the
sales in those lines that are already ask-
ed for but to also extend the demand to
other goods which under old time mer-
chandising methods could never be sold.

When 1 entered the store to see the
proprietor this clerk was busily engaged
in carefully arranging a display of can-
ned peas at his counter. I observed first
of all, what a contrast this was to the
store I had previously entered where the
clerk was sitting on the counter reading
the paper. While 1 was waiting to see
the proprietor, a lady customer came in
and gave her order for two or three ar-
ticles.

“Now, is there anything else that I
could send up, Mrs. Campbell 7"’ said
the clerk.

4'No, I think that is all.”

‘‘Here are some fine canned peas, Mrs.
Campbell, that we have just recently re-
ceived. They are very tender, uniform in
color and size with a very clear liquid
and have an excellent flavor. They'are a
high quality article and I believe if you
tried a can you would use them all the
time.”’ ]

‘““What size are they ? I had some at a
friend’s the other day which were the
finest I have ever tasted. They were a
very small pea.”

“It was probably the same sized pea
that you had. These are quite small
slightly under 1-3 of an inch in diameter
or two sizes less than the early June
pea, if you are familiar with that size.”

“I guess you may send me up three
cans to try them.”

“T am sure you will like them, T will
include them with the other goods.”

This conversation showed me that this
clerk was a promising young salesman
and one that any merchant would be
proud to have in his store. In the first
place, he was not satisfied with just tak-
ing this woman’s order but made an at-
tempt to introduce something else. Be-
sides he has a selling talk on the line
that helped a great deal in the sale and
his information in regard to the size
clearly demonstrated that he had made
a study of the goods.

Clerks will find that they can make
themselves much more valuable to their
employer by being real salesmen and not
mere order takers or slot machines.

A bill has also been introdueed in
Congress forbidding the manufaeture of
the phosporus  matches in  the
United States, the use of which is ex-
ceedingly large, on the ground that
it poisoned the match workmen. Several
European countries, including England,
have prohibited the use of phosphorus
in mateh manufacture. :
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Retail Grocer’s End-of-Year Statement

How He Determines What His Net Profit Has Been—Figures Profits on Sales
——8pends From $60 to $80 Per Month on Advertising—His Figures Analyzed
and Commended—Another Dealer Asks Advice on Testing Teas.

~
SRS

Below I eopy a mighty good statement
sent me a few days ago.

“‘Dear Bro. Johnson:—I agree exaect-
ly with you as to figuring percentage
and profits. Believe in paying good
wages and using plenty of printers’ ink.
Pay my best man $17 per week, and am
now spending $60 to $80 per month for
advertising. Last September advertising
bills were $81.05. Rent, $86.50 per
month. Room, 16 x 80 ft. Have hired
extra help during last three months,
while our eompetitors have been laying
them off. These are facts and not hot
air.

““This being our first year our ex-
penses have been exceedingly heavy.’’

All sucecess succeeds; the who ‘‘gets
there’’ has placed himself above eriti-
c¢ism. Thus, the merchant who ean show
that he has succeeded under given con-
ditions has a chance to say, justifiably,
that his ways are surely right. Even
merchants who, under the favorable con-
ditions of a new country where competi-
tion is slack, make money figuring profits
from the cost, may properly say that
system is good enough for them. But,
in these days, not only of competition,
but of 1apidly-improving system and
more exacting and consequently more

By Henry Johnson, Jr.

costly service, no man can afford to over-
look any seemingly even minor detail, in
the conduet of his business.

Knows His Exact Position.

Now, this correspondent shows by his
carefully drawn up statement that he
knows just where he’s at. He has it all
down fine. His statement accurately
shows what are liabilities and resources.
And that’s something very few mer-
chants have any true conception of.

First, as a liability, comes his sales,
$50,760.21. Having bartered that value
of goods for eash or accounts, he is
liable for that sum—must give a elear
accounting of it. Further down, show-
ing that he owes $843.40, he places it,
too, as a liability. Then comes Capital
Stoek ; that amount having been put into
the business to start with, he must
‘‘show it’’ at the end of the year, intact.
Thus he’s also liable for it. He’s made
a net profit of 2.81 per cent. plus, on his
sales—that, too, must be shown up—he’s
liable for that also. Thus, he shows that
he must account for $60,030.31. The
question would now arise, what has he
done with it |

What the Figures Mean.

Well, he has paid for groceries, $26,-

214.78; meats, $13,730.22; general ex-

FIRST YEAR’S STATEMENT, NOV. 30, 1910.

T T SN P S S T et e (e LS $50,760.21
Pasd £0r PYOOREICR . .. . vvsnosins et s $26,214.78
Yard for ments ...... .l o5 o s 13,730.22
(Genperal SXPONBER ... o0 ;i VG Rl 2,615.19
Wages, including manager, $1,200 ............... 5,338.25
Horses and wagons, 4 horses .................... 473.97
AOVOrlInE . .. <.o. opiie sissoshbsn et swane 290.14
A s e e e LRy 257.41
Stock on hand, December 1, 1910.
EET T SO $3,825.00
WAL . st e i e e 186.00
L I i 186.00
Stable Supplies .... ...... 73.00
4,270.00 -
Tools and BEUREOR . ....cooinh it clisas che csbnvs 1,700.25
L I R R e R BL L b ensey 55 % el 1,124.94
Bille so0eiwable ..., ... el i et G 2,174.91
Blapayable . ... .. oo e ) sses e e ees 843.40
Capital stock (incorporated) ...........ee0 covn ... 7,000.00
Loss, 10 per cent. on fixtures, ...... $ 213.55
Bad aeoonnls .... ..coisieone by 200.00
e 413.55
Profit, 281 1- por cent. on-8gles .o coni nL.... ....se 1,426.70
Dividend account, 20.384 per cent. on$7,000 stock 1,426.70
$60,030.31 $60,030.31

1
Gross profit on sales .......... ok direis
Total expense .

seeee cesvee

Net profit ......

21.31+4- per cent.
18.50 per cent.

.2.814 per cent.
31

penses have cost him $2,615.19; wages
have come to $5,338.25; horses, ete.
amount to $473.97; advertising, $290.14;
ice, $257.41. These are regular expendi-
tures of all kinds. These are properly
resources. They are thus considered be-
cause they properly stand against the
liability of total sales. Then come
tangible resources or assets, which con-
stitute about the only kind ordinarily
understood by grocers in general. These
are stocks of various kinds, $4,270; tools,
ete., $1,700.25; cash, $1,124.94; bills re-
ceivable, $2,174.91; lastly we have the
actual loss by bad aceounts, put in, T
should say, at an estimate which, taken
in the light of the general appearance
of this statement is liberal at $200. And,
the last ilem, which is not by any means
as usual as it should be, but which is
just as eorreet and needful to safety as
any other item given, the depreciation
of 10 per cent. on fixtures, ete., $213.55.

Having gone all through this clear
statement, then, this manager still has
$1,426.70 on hand. Where does that be-
long? Properly, of course, there being
no other liability, this goes in as net
profit for the year and must be appor-
tioned as a dividend on the $7,000 cap-
ital put into the business. He therefore,
put this in on both sides; 2.81 per cent.
on sales, for which he is liable; 20.38
per cent. on eapital stoek, as a resource.

As to Advertising.

I don’t think T ever saw so complete,
clear, concise and comprehensive a state-
ment; certainly not emanating from a
grocery store. What may be drawn froem
the side remarks about printers’ ink,
ete., is worth pondering, and each read-
er can draw his own conelusions. It is
well to remember, however, that, while
theoretically advertising always makes
money, practically it does not. What 1s
the proper limit, I am not yet ready to
state as a general proposition. But if
I were asked by this correspondent, I
should say that he’d probably better re-
vise his expressed determination to spend
a lot on publicity this year. A little
more than last year, maybe, but do not
go into it too strong all at once.

TESTING TEAS.

A correspondent writes me: ‘‘I have
several different varieties of chest teas.
Would you kindly inform me how to
draw them so I can tell which of them
is the best and how much better?”’

The apparatus for testing teas is
simple. The absolute requirements are
really two: Equal quantities of tea and
fresh boiling water. The professional
outfit consists of a number of cups of
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exactly equal size, a very delicate bal-
ance, a five cent piece, a tea kettle and
a gas stove. A retailer may achieve
satisfactory results using a number of
cups from one ‘“set’’ of dishes, a postal
seale whereon to weigh the oqui\'alenl
of a silver five cent piece and the house-
hold kettle

Mark the cups on the bottom, 1, 2, 3,
ete. Mark the samples to be tested in
Of course, all ““Japs”’
must be tested together, then all Gun-
powders, Oolongs, Ceylons, ete. Set
each cup in front of the sample of cor-
responding number and weigh into each
the half-dime quantity of tea.

Judgment Must be Unbiased.

Next mix up the eups—change their
positions won’t know
testing. This for the
reason that you want your own unbiased
judgment and vou ean’t be sure of get-
ting it on 4ea whose identity you know.
Now take fresh water—water which has
never been boiled—and make it boil.
Have it bubbling fiercely hefore vou use

the same way.

around so you
which vou are

1. Then pour it on the tea, filling each
cup equally full.
The next step depends on the kind of

tea vou are testing.  Japans shonld
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stand about two minutes and then you
begin by drawing the leaves up on the
spoon to the surface so you ean smell
them for strength and flavor. In about
4 minutes the teas will be ready for
tasting. The next test is for eolor of
liquor, the lightest liquor taken in eom-
bhination with other charaecteristies gen-
erally being considered best, though in
many seections a darker, heavier drink
takes preference over a lighter one, even
if the lighter one have the more delicate
flavor. As vou taste, smell and various-
ly judge the combined merits of the
teas you should arrange the cups ae-
cording to your judgment, the best to the
left of the line and the others following
to the right, aceording to their adjudged
value.

When you have finished all this it
will be instruetive to refer to the num-
bers of the eups and samples to see how
nearly yvour arrangement agrees with
yvour costs. Mueh thought and study,
much quiet praetice in tasting and a
good deal of suggestion from tea buyers
and salesmen who know,—all these are
needed to develop any buyer’s judgment,
whether naturally good or bad. Tt is a
mueh simpler matter to learn to test

teas than coffees, because teas are sold
straight, as a rule, unblended, while
hardly a eoffee reaches the retailer that
is not blended in greater or lesser degree.

Artificial Coloring.

I should add that the last test for
Japan teas is for artificial eoloration.
After all other tests have been made,
draw a lot again as before and allow to
stand ten or twelve hours. Scum or a red
rim around top of liquor denotes artificial
color and will will aid in determining
values. I believe there are other tests,
but I am not familiar with them.

Gunpowders and Hysons are tested in
a fashion similar to Japan. These teas
are, however, universally colored, hence
comparative tests must be made for
other merits and demerits, save that the
aroma arising immediately after the
water is poured on is greatly indicative
of fineness and the ‘‘smeller’’ must come
into play at once. But the tasting of
Oolongs should not begin until fully 5
minutes after the water has heen put
onto them. Ceylons are heavier than
Oolongs, but must be tested in same
manner, except that tasting is better de-
ferred until the leaves have been steep-
ing 6 minutes.

Personal Touch that Means Success

Practical Man Points Out The Power of the Dealer in Modern Business Build-
ing—Means and Methods for Selling Goods Above Actual Demand — Quality
Talks More Than Price. I

When one has decided to build, he
first eonsiders what it is to be used
for and what end it will serve, and then

considerg the material and the eost.
Just Ao with business. What are you
oing o business for? What kind of

a busines\ do you want, and what end
is it to serye? After you have decided
this point, then you ean lay your plans
and if yvou are wise you will seleet ma-
terial in the shape of prineiples, char-
acter and merchandise to build with.

Few huildings are greater than their
architects and few businesses are greater
than the men and principles baeck of
them.

So 1 would say the first thing is to
take stoek of vourself and see if vou
are a born trader, or if your liking
for trafficking is strong enough to eom-
pel vou to learn its many and intrieate
|n;||h\.

If you think that just anybody ean
suecessfully run a business, you had
hetter never start, for the chances are

\...n will go on the dump heap of mer-

-antile failure where more than 75 per
fent. of men who start in business land.

Of course, a few succeed in spite of
the faet that they know little of business
or methods, but there are exeeptions
to most rules.

By J. E. Brown.

efore Edmonton Retail Merchants’ Associati on.

Ability to Learn Reguired.

If you have the ability to learn the
detail and prineiples of your trade then
you have the first requisite. But abil-
ity is a worthless asset if you lack pa-
tience, initiative, energy, and adaptabil-
ity. These five qualities combined make
proficieney and this is the quality that
spells suceess. 1 mean these are the
five essentials that form the foundation
to build on.

The materials that go into the super-
structure are absolute honesty with
the publie, reasonable value given in ex-
change for the price, the personel of the
firm and employes to be above reproach,
so that every statement will earry the
convietions of truth and fairness, a cool
head that will not be turned by the
blush of success and a resolute spirit
that will stand firm when the elouds of
adversity rise and threaten and the dis-
position that ‘‘He who serves hest rules
most.”’

Must Resist Temptations.

You must be a man who ean resisi
the thousands of temptations to take
undue advantage of the publie’s confi-
dence and often igonranee.

You must--alse- have-the- faculty of
saying no to the numerous insidious
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schemes presented for the sole purpose
of separating you from a part of your
hard earned cash.

And yet, when one is catering to the
publie, he must be eourteous, suave and
polite enough to radiate an atmosphere
of agreeableness that will intoxieate all
who eome into contaet with us, remem-
bering always that the dear public is a
very numerous personage with a lot >f
needs, notions and eceentricities and
that you, as a man in public business,
will be ecalled on for favors as well as
wares.

You are fitted to become a merchant
in proportion to the degree that you
possess these qualities.

If you have but a few of them and
a vision not longer than to-day’s gains
vou will be known as a ‘‘storekeeper.’’
If you have a working acquaintance with
most of them vou will become a ‘“mer-
chant’’ and if you are a master of them
you are building a business that will be
a blessing to your day and a monument
fo your name.

Strive for Simple System.

We hear a great deal about methods
in business.. There are new systems
coming up every day, many of them
emanating from professional systematiz-
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ers who invent new ones as fast as the
old ones are sold and exploded. Beware
of them and select after careful ac-
quaintance with the needs of your busi-
ness, the simplest system that will give
you the detailed information necessary
to the eonduet and development of the
business. I am a crank about system
and approve of it, as no business is run-
ning safely that eannot be analyzed and
checked to secure any information that
may be wanted; but get at it the shortest
way and diseard all the rubbish of red
tape.

If you want to sell high class mer-
chandise you must locate in a large com-
munity of well-to-do and wealthy people
so as to have a market for such goods.
Then your store fixtures and service
must all be in keeping with the class of
goods kept and the taste and desires of
your wealthy patrons. The profit on
this style of business will have to be
larger than on the more staple lines as
style and make are demanded by this
better trade and consequently the mer-
chant’s risks are greater and losses more
frequent. This trade is more exacting
and more appreciative also whiech re-
quires better trained salesmen of exepri-
ence and more definite knowledge of
goods and qualities. Such stores have
to be well financed for its patrons will
not trade there if it lacks the air of
prosperity.

Selling to Middle Classes.

If your aim is to sell the great pop-
ular middle classes then your general
apearance and equipment must be in
keeping with this idea, but never one
of stinginess or restraint. / (enerosity
must be in the air and goods and values
appealing to the reason, for\this is the
practical class of hardy customers who
are neither extravagant or/&hiftless. The
Lelp in such a store should be most
flemnoratic, sensible and well informed
in regard to goods. This jis the trade
to whom it pays best to display and de-
monstrate the values and uses of mer-
chandise These are the busy, pushing,
inquiring people who are ever interest-
ed in all they see and hear. They are
the toiling, thinking, producing eclass
who want to know and make use of their
knowledge.

Here is where I want to say that the
merchant who will have intelligent help
to show the people the qualities and uses
of his goods will get the best of the
trade.

Demonstrating Catsup.

Every general retail store ean afford
to demonstrate most of its merchandise.
It will pay good grocers to give samples
of food stuffs to the trade, and have
a good cook tell and show them how
to prepare and serve everything. As
an example suppose you earry three or
four makes of catsup. Let the de-
monstrating salesman open up each and
put a spoon full of each on a clean white
blotting paper and as the liquid is ah-
sorbed by the blotter the real body of
the ecatsup is left for examination.
You will find that the cheap one is
nearly all absorbed and nothing left but

a brownish red powder, while the good
one hardly wets the blotting paper, but
leaves a good heap of rich red tomato.
One is made from refuse from seed grow-
ing houses and the other from fresh ripe
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the shrewdest buyers out and glean the
markets of the world for just the goods
needed and then employ the best decor-
ators to arrange them to tempt the cus-
tomer and then have the cleverest ad-

sound tomatoes. — vertisers write the most alluring des-

The e¢ustomer who sees such a demon-
stration is at onee won over to quality
without eonsideration of price.

At the same time, canned pork and
beans and oyster cocktails can be dem-
onstrated with the catsup.

The Dealer’s Selling Power.

1 have seen gallons of olives and olive
oil sold in a day by a demonstrator who
inew how to make salads and serve a

all bite on delicate plates. I have
seen large quantities of fine teas and
coffees sold through serving small cups
and at the same time demonstrate a per-
colating pot for making it.

I have. seen almost every customer en-
tering the store sold rice by a eclever
girl who served it made up in several
ways and at the same time sell rice
cookers and other things. I have seen
colored wash goods sold by having sam-
ples washed at the counter. We have
all seen more paring kuives sold in one
day by a demonstrator than a big store
will sell in a year without.

[ have seen a dozen eclerks kept busy
selling sheet musiec while another sang

_the songs or played the music.

And, gentlemen, I saw a little flat
chested woman sell $25,000 worth of
bust forms by demonstrating them at the
New York Fashion Show.

Demonstrating is only a practical form
of advertising which makes everything
so clear to the eustomer that confidence
in the goods and houses is at once form-
ed.

Practical Methods.

This kind of display and presentation
of goods is the entertaining feature that
at onee claims the attention which is
the first step in making a sale. Tt is
one practical method of introducing new
up-to-date goods to the public and at
the same time selling enough to make
it profitable.

Again it forces salespeople to become
intelligent about goods, which is the
thing most needed to-day.

Do you know that a grocery clerk of-
fered me a few weeks ago, a Swiss cheese
for Roquefort and insisted he was right.
He was either ignorant or dishonest and
took me for a sucker. From my stand-
point his attempt would ereate disrespect
for the store.

I could talk all evening about intelli-
gent service to the publie, as the lack of
it is really the largest hindrance to a
store’s development.

Personality Builds Up.

It is the personal contact that builds
for or against the store. Too many mer-
chants think if they only had the money
they eould do all they wanted. My dear
sirs, this is only a means, but not the
necessity. You might have money enough
to buy the best corner in town, and
ereet the best building that experience
and money could build ank!.hgn send
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cription of the goods and invite the pub-
lic in and they come by thousands and
fill your store and vour bosom swells
with satisfaction and vour hopes reach
out for more.

But, gentlemen, that might be your
bigeest day. Not because your goods,
prices or accommodations did not suit
the public. Oh no, it is a much more
serious thing—the clerks behind the
counter did not know their business or
vour business and the public failed to
get the service they want—the personal
contact was not satisfactory.

The information, help, service and
satisfaction were lacking, not because
the store did not have it, but entirvely
because the sales persons failed.

Too many merchants try to “‘stand
in’’ with the publie, but never think of
¢ »* with their help. One is
just as commendable an aspiration as
the other. The first often costs morve
than yon can afford and only brings
friends while you pay or play, while the
other only costs you the price of what
good clerks earn and their self respect.

You employ help to do work vou have
not the time to do, or to do work better
than you ecan do it and in most cases
you ought to get help for both reasons.

The man who is so narrow that he
hires help to do only the things of little
importance will always have a small
business.

‘standing in

Duty of Employers

There is one type of men who ought
never go into business, and that is the
man who is afraid to let the man under
him know what he knows. Nobody
knows enough and the man who knows
less is more useless.

The proprietor, overseer or department
lead who is not broad enough to teach
help under him all he knows, is hinder-
ing his own prosperity, the business and
the help under him. He belongs to the
old school, who said ‘¢ a little learning
is a dangerous thing.”’

Teach your employees how goods are
made, their uses, who makes them, their
cost and the profit necessary to sell them
to have a successtul business. Once they
know this your interests are safe.

Some one is saying now that you do
not dare tell some elerks such things, and
if you have help of this kind, do not
be foolish enough to keep them when
there are good people to be found.

There are many more things T would
like to say about store help, but it would
be better to sav it direet to them in-
stead of the employer.

Place Quality Above Price.

Too many merchants put too much
stress on the price, thinking that it is
the attracting power for a storve.

There never was a greater delusion
and misconception. Price never created
a desire for goods and a sale never was
made without the desire for the article.
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I admit that after the desire is there, who maintain values as well as integrity.

price concessions help to remove an ob-
struetion to obtaining it, or make it
easier for one having a desire for the
goods to gratify it. But I repeat, price
never creates a need or a desire for
goods, except perhaps with the million-
aire spender who occasionally buys goods
for their exorbitant value, which only
proves that a cut price is not good busi-
ness.

The genius who always buys his mer-
chandise cheaper than everybody else
has not yet been born, although every
side street almost boasts of such, but
never the first elass store of any town.

Good Profits and Low Expenses.

The real mercantile genius is the man
who sells the most goods at good profits
and keeps expenses low, consistent with
good business.

Thank goodness the men to-day who
are making the reliable merchandise and
commereial records are men of honor

And I am glad to note that the most
successful firms in the commercial world
to-day will not tell a lie in advertising
any sooner than they would violate a
business obligation. And yet we ocea-
sionally see an advertisement that is
full of misrepresentation and exaggera-
ed values, that are intended to deceive
the publie outside of the stores, who we
should remember are just as shrewd as
the storekeeper. Better not advertise at
all than make statements that eannot be
made good. The best advertising is
ereating a desire for what you have to
sell and having goods measure up to the
representations.

Advertise as long as ydu can tell the
truth, then quit always remembering
that a publiec business is an open book
and that whatever it contains the publie
will know.

Answer the question
selves.

each for
Are we master builders?

our-

CUSTOMER RETURNED CAN OF OLD CORN

Some Reasons Why the Dealer Should

Look Carefully to

Freshness and Therefore the Quality of the /Stock—Methods
for Carefulness in this Respect—How to Enow the Old From

the New Goods on the Shelf.

“‘Please, mother don’t want this. She
says that it does not look fresh,”’ said a
little girl entering a grocery store the
other day and ecarrying a ean of corn
with the wrapper on it very badly faded.

“Well, where did that eome from?”’
exclaimed the merchant as he examined
the ean. ““Why we haven’t bought any
of this brand for two years. It must
have been set back on the shelf,”’ and
after a further examination he found
five more eans whieh he must have heen
carrying in stock for two years, and
whieh were likely packed some time
longer.

It is for this reason that many ecus-
tomers are annually lost by merehants.
One of the essentials of a grocery store
if it hopes to retain trade, is to keep
the stock fresh. There are many mer-
chants who devote little attention to this
important detail. When goods are open-
ed, they are placed on the shelf along
with those already there without any
system so that the new goods will go
out first.

In the well regulated groecery store this
phase of the business is elosely looked
after, so that customers will always re-
eeive fresh goods. Where possible
goods should not be opened up until the
stoek is completely sold out. Of course,
this is not possible with goods which
are placed on the shelves, as they must
be kept filled in order to present a good
appearance and with these the merchant
must work out some plan so that the
older stoek will be sold first.

In some stores, the older goods are
merely placed to the right or left of the
shelf and the clerk knows from which
side to sell. In other stores, this detail

is looked after more closely still, and
each ean or package of the older stock
is marked before the other is put up.
This ;\7\%]‘::1}0 by using a small character
in the ©rner of the article, that each
clerk may easily distinguish the old from
the new. By this system package goods
are always kept fresh.

Something might also be said in re-
gard to bulk goods. In the ease of cur-
rants, raisins, rolled oats not in pack-
ages and similar articles which are kept
in bins or other receptacles, when the
stock becomes low, the fresh goods are
often dumped in upon the older. In
this way, the goods in the bottom will
often remain there for a long time be-
fore being sold and the eustomer who
receives them will likely he displeased.

Tt is best, therefore, to remove what
is left in the bottom before putting in
the fresh. It requires only a short time
and protects the merchant’s trade.
Every merchant will find it greatlv to
his advantage to make an extra effort to
keep his stock fresh.

Another Letter on
The Mail Order
House Question

By M. Moyer.

The story that Theo. Legault related
in the last issue of The Grocer about
his citizens buying a present for one of
their lodge officers and paving 100 per
cent. more for it, to a mail order house
than they could have bought it from
their loecal dealer, is only a repetition of
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similar cases which could be mentioned
by the thousands.

He very tersely puts it that the people
in his distriet have acquired the habit,
which he eclaims is eontagious, and in
consequence, they do these foolish
things, econtrary to their own interests.

Like gold mining, where one profits
thousands lose, and yet the business goes
on because they have acquired the habit.

That this habit, or disease, has spread
over the greater part of the country, and
is causing destruction, is universally ad-
mitted : the people are beginning to look
for a remedy. They all begin to realize
that in proportion as these large con-
cerns are making their millions from
mail orders, the country villages and
towns, and consequently each individual,
is suffering.

The wealth of the country is flowing
into the large cities and the country is
hecoming depopulated and impoverished.
Farms, for want of help, are neglected;
towns for want of trade that naturally
and rightfully belong to them, are at
a standstill, properties are decreasing
in value, and the revenue necessary to
keep the roads, schools, churches and
the management of municipal affairs is
difficult to obtain. These are all the ef-
feets of this eontagious disease.

There is no argument in favor of such
a system. All admit that it is wrong
from every standpoint; it eannot take
the place of the retail stores to supply
the people, but it interferes with the
most economiecal system, and is a para-
site on the general welfare of the coun-
try. The people have been led by in-
cessant advertising, but they are now
beginning to see where it will land them.
By interviewing the farmers as well as
the buying public in general, T have
reason to know, that they are ready to
co-operate with the merchants in insti-
tuting an edueational eampaign in order
to obtain the true faets, and arrive at
a system that will distribute the wealth
of the ecountry to the people where it
helongs. If the merchants in towns ean-
not sell as cheaply with much less ex-
pense than the mail order honse under
much heavier expense, then they ought
to wake up; but if they do, the people
should know it. Here is where eduea-
tion is necessary. People would surely
not pay 100 per cent. more for goods if
they knew that they could get them that
much cheaper at home.

Investigating committees should be ap-
pointed in every town, ecomposed of
farmers, merchants and others. If the
merchants expect people to deal with
them, the people also have a right to
say what kind of serviee they want, and
not be satisfied unless they have the
best. This the merchants ean give them
if they knew that they eould depend on
their patronage.

The feeling of antagonism should be
removed, and the merchant and eonsum-
er should harmonize their views and
bnild up a system for the mutual bene-
fit of all.

v.ecuvl&;b‘«(.
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CANNED LOBSTER TO BE HIGHER.

Although prices for new pack lobster
have not been officially named, vyet
from advance information there is every
reason to expect an advance of about
10 per cent.

The cause of this is attributed to the
assertion that the pack will be insuffici-
ent to meet the demand. Canned lobster
has been meeting with splendid reecep-
tions during recent years particularly
because retail dealers have got behind it
with their selling forces.

LOOK AFTER SEED STOCKS.

Seed-time will soon be here and it
is now due the retail grocer’s stock to
be supplemented by a good supply of
garden and flower seeds. The grocery
‘tore is the logical place for seeds to be
ought and sold because it is the estab-
lishment frequented by the majority of
probable purchasers.

The seed department can bhe made a
profitable one if taken early in hand.
The dealer who is first on the scene
with a supply of the highest quality is
usually the one in a certain community
to get the biggest share of the business.

Stocks should therefore be looked
after soon, and seeds should be display-
ed, talked up and advertised if the best
results are to be secured.

SECRET REBATES AGAIN.

After all that has been said about the
giving of secret rebhates, there are still
many wholesale grocery travelers indulg-
ing in this criminal practice. Some
wholesalers find that their travelers are
confronted with the problem every week.
These men call upon retailers to whom
they ought to sell certain goods only to
discover that dealers refuse to buy un-

less a better price is given or some other
consideration.

Men in business ought to be honest. It
should be a matter of principle for a
traveler not to offer any secret induce-
ment to a retailer, or for the latter not
to countenance any such proposal.
Every act of this character tends to
lower the honest business plane and has
a demoralizing efiect upon merchandising
as a whole.

Apart from this, the giving of a secret
commission clearly shows a lack of sales-
manship ability on the part of the tra-
veler. If he must stoop to the point of
having to hand out a two dollar bill or
more to get an order, it brands him as
a man not to be trusted and a man who
Lkas no qualifications to be called a
salesman. Business done on honest prin-
ciples is the only business that is per-
manent.

SELL PRESERVED FRUITS.

The amount of preserved fruits and
fruit jellies consumed is becoming
greater each year. The pure food laws
which regulate the manufacture of these
lines have done a great deal in estab-
lishing. a feeling of confidence among
buyers. The housewile is each year put-
ting up less fruit and naturaily this
creates a better demand for these lines
from the grocer.

Every merchant, knowing the large
amount of fruit which is now used
should make an extra effort to secure
the trade in this line. In order that
this can be done he must carry the best
quality of goods, as the greatest draw-
back in the sale has been the feeling
among consumers that the quality was
not the best.

The retailer should call the customer’s
attention to the strict pure food laws
which now govern the making of these
goods, that the fruit is preserved in
modern factories under approved sani-
tary conditions, and that only pure and
wholesome articles are used in its man-
ufacture.

SELLING SUGAR AT A LOSS.

A Toronto grocer offered a customer a
hundred of sugar last week for $4.65, the
customer of course expecting No. 1
granulated.

The cost of that amount to this dealer
was $4.30 which allowed him 35 cents
ahove the cost. Figuring this out on a
percentage basis his profit was about 7}
per cent.

Is it any wonder that so many grocers
are not making the business profitable ?
Here is one selling at a profit of 74 per
cent. when it costs him 15 per cent., or
at least 12 per cent., to do business.

It would be better under most circum-
stances not to sell any sugar than to
sell it at a loss.
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KNOW THE QUALITY GOODS.

In these days of advanced grocery
ideas and methods, there may be some
members of the trade here and there
who are still inclined to scoff. It is to
be hoped that they are exceedingly few.

A little example will illustrate the
point. Suppose the telephone rings and
a customer gives an order ; but as hap-
pens a hundred times a day she depends
upon the grocer to send her the ‘‘best’’
of some particular article.

Is there any grocer who would reply
that he was not sure he had it or that
he did not have it ? He might have a
little doubt in some cases as to two
brands or more which he believed to be
all of the first quality.

Again when a customer in the store,
referring to some article, asks the gro-
cer as to its quality what would she
think of him if he were to reply that he
did not know ?

The trade has been advancing and to-
day the grocer who amounts to any-
thing takes a pride in his work and
realizes his duty to himsell to study it.
When the grocer says ‘‘this is the best”
or “I will send you the best,”” he im-
plies that he is thoroughly acquainted
with the qualities of all the goods on
his shelves. This is only as it should
be and beginning with that fact he
should combine his eflforts to increase
his knowledge and improve his methods
of carrying on his business. ¢

THE POWER OF SHELF DISPLAY.

It has been said that ‘‘some merchants
regard their show windows as merely
places to be filled up, the same as the
shelves.”’

Now why should the shelves be merely
places to be filled up. Occupying as
thev do a position open to the view of
all customers in the store, they should
not only be locations where the goods
may be stored but should be a great as-
set in the selling of goods. Therefore
every merchant should arrange the goods
on the shelves so that they may act as
silent salesmen.

With this in view, some attention
must be devoted to the fixing of the
shelves. Goods of one class should not
be scattered about in all parts of the
store but should be placed together, in
which position they will attract more
attention than a can or package placed
here and there. Goods on the shelves
should be carefully dusted quite frequent-
ly so that they will be as attractive as
possible.

Spare moments may be spent to good
advantage in arranging and re-arranging
the goods on the shelves. Their value
as a selling power may, in many in-
stances be increased considerably by the
addition of price and show cards, of
which far too few are used in the ordin-
ary store.
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Practical Methods in Retail Stores'

Advertising Potato Flour in the Newspaper by Recipe—A Western Dealer’s
Method for Finding the Standing of New Customers—Unique Guessing Contest
From Alberta—Dealer Tells Why He Can Sell Cheaper for Cash—Several Re-
tail Advertising Suggestions.

’

@stalh’ng Display Refrigerator
KAmloops, B. (', Feb. 16.—Ramsay &
Philips, of this town, have just eomplet-
ed an eleven-day elearance sale of gro-
ceries, which they held in order to clear
out their stoek on acconunt of extensive
alterations whielh they are making.
They are making some improvements in
their storehouse and basement, putting
in eement floors and installing a large
refrigerator which will display goods to
customers in their store.

During the sale, they gave 20 per c¢gnt.
off all glassware and erockery,/ but
all goods sald for l'.’l,\)}(/\fﬁ an-
nouneing this sale they usedfa full page
in their loeal paper, guotiig many ar-
ticles of groceries Aith prices in each

/

case,

were

How Potato Flour Was Advertised.
Quebee, Feb, 16.—A.
91 St. John’s street, in advertising a
brand of potato flour whieh he handles,
introdueced

Grenier, grocer,

info his advertisements in a
local paper some recipes for cakes in
whieh this flour should be used One
recipe was for angel cake, and read as
follows: ““Mix and sift together, one
and a half teaspoons each of eream of
tartar and salt; 15 cup sugar and 1-3
cup Blank brand potato flour; beat
until stiff the whites of five eggs; eut
and fold in the drv ingredients: add 1/
teaspoon of vanilla and bake 15 or 20
minutes in one dozen small tins or about
30 minutes in a bread tin.”’

Another recipe was for eream almond
cake. A eaution at the bottom of the
recipe read: ‘‘ Always use eold water.”’

Mr. Grenier has struck a strong point
in the advertising of this line of goods,
as it appeals direetly to and interests
the parties that it should in order to get
results—the This kind of
advertising no doubt will bring good re-
snlts to the groeer who uses it carefully.

honsewives,

Hunts Up Past History.

Winnipeg, Feh. 16.—A grocer of this
c¢ity believe that eustomers should give
reliable credit references hefore anv
eredit i1s extended to them. He believes
that the best time to find out informa-
tion regarding eustomers is hefore theyv
start to deal, and not after thev have
run up a large bill which eannot be eol
lected. TFor the ecarrying out of this
idea, he has had printed an application
form for e¢redit on which the following
questions are placed :

Name of husband, in full:

Name of wife, in full:

Adress:

Hushand’s oceupation:

Name of present employer:

How long in present position:

How long in previous position:

Name of previous employers:

Name of landlord and address:

Previous landlord and address:

Name of last grocer and address:

Name of last butecher and address:

These questions are followed by the
accompanying remarks: — ‘“We have
adopted this system only as a protective
measure to insure ourselves against
““bad’’ aceounts, which is no more than
Justice to ourselves, and by so doing we
are enabled to supply you at prices just
as low as if you were paying eash for
your orders. Please understand that
every customer must comply with this
svstem, and under no eircumstances ean
we extend eredit without this applieation
being filled out fully and returned to
us. ’

A Guessing Contest.

Claresholm, Alta., Feb. 16.—A. Hut-
ton, a loeal merchant recently interest-
ed the publie in his store by running a
guessing contest. The eontest consisted
of guessing the closest to the number of
sacks of flour that Mr. Hutton had sold
during last year. The prize offered was
a hundred pounds of his best flour.

Many guesses were received as a re-
sult, ranging all the way from four
hundred to four thousand. The ecor-

rect number was
guessing 990.

967145, the winner

A Talk on Cash Business.

Strome, Alta., Feb. 16.—Dixon & Son
are (‘lltl(‘:l\'ul'i“,‘_’ to convinee ecustomers
that the cash system is the best. Along
with their regular advertising they re-
cently had the following short talk on
this subject:

““Reasons why Dixon & Son can save
vou money—Cash versus eredit.— The
farmer dealing in a cash store has not
to pay to provide against loss by others
who never pay. He knows that every
article in a eash store is marked on a
cash basis. He finds that in a eash store
he buys for $85 what he would have to
pay $100 for at a eredit store. Another
thing—which a eommunity ought to look
at-—in the matter of merchandise is, that
requirements purehased in a loeal ecash
store are on the average lower than in
a city store. It costs every merchant
who is doing a eredit business of say
$30,000 vearly at least $700 for books,
sfationery, postage and time required in
keeping the books and an average loss of
at least $1200 on bad aecounts, which
make a total of $1900. This has to be
made up by those who pay ecash at a
eredit store.”’

Uses Recipe in Advertising

(‘hatham, Ont., Feb. 16. — “‘That’s
what T call a good advertisement,’’ was
the comment of a Chatham housewife on
glaneing through the columns of a Lon*
don paper. ‘

The advertisement was that of John
Diprose, groeer.

Opening with a conspicuous heading
in display type, ‘‘A Good Recipe for
Cornmeal Cake,”’ the recipe follows in
ordinary type. Then a three line talk
on ‘‘our —— corn-meal,”’ a few
words about guaranteed maple syrup,
and the same about syrup— the
kind of talk which makes you anxious
to pay the price, which is quoted in
each case. Then follow the addresses
of the three John Diprose stores.

The advertisement occupies only four
inches of space, single column, and the
incident affords evidence on the ques-
tion as to whether or not a small adver-
fisement attracts notice. In this case
the use of the recipe was the item par-
ticularly ecommending it to the reader.

The Power of Association.

Peterboro, Ont., Feb. 16.—Porter S.
White, a George street groeer, has heen
advertising maple syrup in the loeal pa-
pers lately. He emphasizes the faet in
his eopy that it is the genuine article,
and drives the point home by the state-
ment ‘‘take our guarantee that it’s good
and order some.”” He goes on to ad-
vertise pancake flour: ‘‘Maple syrup
suggests buckwheat flour and you might
as well include some pancake material
with your order. Our ——— brand
gives splendid satisfaetion.’’

These two lines being associated, if a
customer orders one, she would be very
likely to order the other also. The same
applies to the impression made upon her
in reading such an advertisement.

A MAN OF IDEAS.

The Grocer was shown the other day a
unique eolored pieture postal card, which
to use a colloquial expresion, had been
““doctored.’’ The illustration is that of
a scene in Bireh Island, Georgian Bay,
Ont. Originally there were five Indian
children standing in the foreground—
three boys and two girls. A retail dealer
secured one of the postal eards and
pasted miniature photos of the heads of
three travelers on the necks and should-
ers of the three Indian boys, each head
holding a Seoteh Tam-o-Shanter The
resulting effect can be well imagined
when it is known that the personel of
the ‘knights of the grip’ was L. Chap-
man, traveler for a Toronto wholesale
hiouse, Tom Secott, representing a soap
firm, and Mr. Soper, a flour concern.

Beneath the post eard is to be found
this poem by the ingenious retailer:

Three youths who started full of hope,
one found his place in soap;
another wiles away an hour in demop-
strating flour; the other, too,
‘has found his place—seé his bland smile
-6ld leatherface. ' : o
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The Markets—Important Tea Situation

Tea is Firmer—Due to New Regulation in United States Which Has Raised

Prices—Beans Show Slight Advance in Toronto—Business

Snowstorms Have Affected Trade Throughout the Country.

Bee also Provisions, Cereals and Fruit,

QUEBEC MARKETS
POINTERS—

Cream of Tartar—Advanced.

Colored Teas—Firmer.

Dried Fruits—Firm.

Buckwheat Flour—Up 10c.

Montreal, Feb. 16.—One of the fea-
tures of the market this week is the
situation in colored teas resulting from
the new ruling in the United States
which after May 1st will bar colored
teas from that country. Further refer-
ence to this subject appears later with
the reasons why it is of interest to the
Canadian dealer in teas.

It might also be pointed out that
syrups are in good demand in anticipa-
tion of an increased business during
Lent. This might be remembered by
grocers who are looking for new avenues
of business at this season of the year.
The Lenten season will undoubtedly
bring business in lines that are not al-
ways in best demand and the wide-awake
grocer will discover many of these for
himself by the experience with his own
customers.

Dried fruits continue to maintain their
strength as also do canned goods. Coi-
fee does not look weak, although the
speculative price has been wavering of
late. Sugar is doubtful and the bulk of
the huying seems to be only for present
requirements just now.

Sugar.—The market is problematical.
From local reports purchasing is most-
ly in small lots for present require-
ments. Naturally the future movement
of the market is merely a surmise. The
market seems to have recovered some of
the ground that was lost, if it were by
no other means than strengthening up
after a rapid decline that had every ap-
pearance of going further than present
quotations. One section of the trade is
inclined to think that the bottom has
been reached. Others are at least look-
ing for a little lower price, although

they admit that the market has become
slightly firmer. They maintain, however,
that the primal cause of that weakness
has not yet been removed.

OO i N e DT OV TN O TON B
BRIANBREIIRNLESSEKBSTI2LE

.hl:xu‘m:n-dnllwmnbmnh
Syrup and Molasses.—The sales of
syrup of late have greatly increased and
for the next month or two will surely
be up around high figures. The approach
of Lent means new husiness for syrup

which is one of the articles the sale of
which receives a new impetus during
that season. Business in this
line has been satisfactory. Molasses is
in fair demand and will likewise receive
increased enquiry.

Fanoy Barbad, )| T e 031 033
i ot % barrels .. ... .03t 036
g i 038 038

Ohoice Barb 031 033
“ “ 034 036
5 " 036 038

New Orleans..........coo0nvenns 025 28

Ant . .. 030

Porto R'wbh g £

Uorn syrups,

il 0 I)Si
k2 bbis. ... . 003
72 -1b. pal .17
i 25-1b. pails . . 1%

Oases, 2-1b. tins, 2 doz. . 22
' b5lb. * 1doz . 260
“ 10db. * §dos 2 50
‘ %0Ib. * e MRS L L B 245

Dried Fruits.—There is not a great
deal of interest in dried fruits, although
it is apparent that trade is beginning to
waken for the new year. It might be
said that in some lines there was mno
noticeable curtailment of demand. Cali-
fornia seeded raisins are higher in the
primary market and California loose are
unchanged but firm. In regard to dates
one reporl says stocks are not sufficient
for the requirement of the trade until
the arrival of new dates next fall, and
also that dates of inferior quality are
now selling at full prices. Other dried
fruits are strong.

Ourrantas, fine filiatras, per 1b., uot cleaned. Fod 0 08!
" " “  oclesned.. o 007

4 Pabrag, porlb.....c.oiieocniins 008 008

" Vostizess, perlb.................... 009 009
BRI o ok tasssnane sasdseasessonvuaniysasannens 0 06
Hp, 4crown... .... 009 Fiﬂ-, 6orown. .. 011 012
* Gerown... 010 011 Scrown... 013 014
012

Raisins—
Ohol.ce ue(:ad raisine

.............. R

'ancy seeded, 1-1b. pkgs...... sena . BBY

4 loose muscatels, 3-crown, ... 0074 008

i o 4crown, perlb... .... 0 094
Malaga table raisins, clusters, per box. .. 240 5 b0
Valencia, fine off stalk, per Ib 0 07}
» RN I o o niaispaonssissdene 0073

" 4orown layers, perih.............. .... 008}
Tea.—The attention of the Canadian
trade is directed to the tea market.

Already, as the result of the action of
the United States Tea Board in its rul-
ing against colored teas, advances of
from three to four cents have been
made and in some cases more for the
grades against which action has thus
been taken. In addition numerous en-
quiries have been received by large Cana-
dian tea houses for colored teas which
according to several authorities are
likely to have much enhanced value on
this side of the line. After the first of
May the new law states that no colored
teas shall be hrought into the United
States. It will likewise be only after
that date that the new crops will be
available. Also, the stocks now held are
not heavy. From the fact that the pub-
lic have been brought up to call for col-
ored teas in the United States, the de-
mand will not thus be immediately
broken off. Therefore, it is claimed that
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is Slack—Heavy

Pages Following.

the tea merchants in the United States
will desire to stock up with these lines
and their source of supply is limited. It
is pointed out that this is the reason
for the call to Canadian houses. Again,
if the prices irom the south are really
enticing, it is not likely that Canadian
houses will hold their stocks. This is
mentioned as the views of several who
are closely in touch with the markets
and who have carefvlly considered this
recent action in the United States
Japans, China greens and Ceylon greens
are the teas against which action has
been directed.  The individual Canadian
dealer can probably figure out whether
he will be afiected or not. The situation
is undoubtedly an interesting one especi-
ally as it has arisen within the past

week.

Ohoicest .............. W vevoncsoisrronnannanane U U
Ohoice..... .08 0 gl

Japans—Fine... .05 -0
Medium . 025 028
ocom 021 o123
Common ....... 018 o2
Oeylon—Broken Orange Pekoe.. . 021 040
PokOBS <. o ooresnnes ..02 o022
Pekoe Bouchongs. ..02 022
India—Pekoe Souchongs .. .. ..019 002
Oeylon greens—Young Hysons. . 02 02
Hyson ..... 02 0323
(Gunpowders 019 022
Ohina greens—Pingsuey gunpowder, low gra 014 018
7 pea leaf.. 0 20 030
g w pinhead.. 0 30 0 50

Coffee.—Speculative cofiee is ofi a few
points this week due to the recent coi-
fee happeaings, but the actual market
is just as strong as ever. The war be-
tween the longs and the shorts may go
merrily on but all the time reports
from the primary markets show unre-
lenting fixedness of prices. Figures
might be quotéd to show how the vis-
ible supply is decreasing and the efiect
the new crop will have but this has all
been mentioned before. Undoubtedly the
crux of the price question centres upon
the new crop. In the meantime local
demand is well maintained.

Moochs......... 022 030 Santos......... 018 011
Rio, No. 7..... 017 019 Marsoaibo..... 020 025
Mexican ...... 022 o

Nuts.—Business is normal. Prices are
maintained but demand is just ordinary.
[n shell—

o R s RS BT S 015 018

Filberts, Bicily, perIb. ... ..011 013

5 Baraoltne, PeeID. .. ... o.cio voivans i

rragona Almonds, per 1b..
lnu&. Grenobles, perlb. ..

‘" Marbats, per b 015 018
L o T S e N 014
Ahallad —
Al ds, 4-qrown d, perlb.. 035 037
5 wD = 0323 036
9 crown o B et e 0
e a’n bags), standarde per [b... . ..027 028
Oashown................ R e Nl e 015 017
IR
015
085
075
Walnuts—
Bordeaux halves. . ... 038 040
Brokens .030 032

Spices.—Cream of tartar is firm and
advances have been recorded of late. The
consuming demand for pepper keeps good
and the visible supply of this market is
being steadily reduced, there being little
of any grade on the way now according
to one report. The Tellicherry and
Aleppv crops appear to be materially
less than last year and a higher market
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is expected.
\ Pepper are high.

Foreign values of black

Per 1b

Ginger, whole.. 0 20 030

Cochin 017 020

. ground 0 18 0 19 T RS e 075

N tioren vl O3 O3  Nesmeg. oo 030 060
.- ound.. * 25 035 Peppers, black . 016 018

Cream of tartar 025 032 Peppers, white. 030 035

Rice and Tapioca —There are no spe-
cial features to this market. Prices are
steady and are not expected to go low-
er. Demand here is up to the ordinary.

R —
s888ER=see

Beans —The market is unchanged. De-
mand is good but there is no particular
feature to the market this week.

Optario prime pes beans, bushel.
Pesa, boiling, bag

CANNED GOODS
MONTREAL.—Trade is steady and at

this season is rather quiet. It is expeet-
ed that during the next two months there

should be an inereased demand. Prices
this week are unchanged.
I SN o o <k Bensssinneusssssonn - wa n»n
Poas, early June dozen.............ccvv vuunnnn i
Poas, sweet wrinkled, dozen ................... .... 18
Peas, extra sifted, dozen . 200
pun.—nb 950, ; puon 8300
........................... : }g
Tomasoes, dozen (Ontario snd Quebes) L 148
Strawberries, dosen. .18
s, domen R
Peaches, 9's, dozen .19
P , §'s, dozen. .18
Pears, 2's, dozen. ...... . 180
Pears, 8's, dozen. . .. ... . 240
Plums, Greengage, dozen 1 674
PR T . &+ - o0e »ose3s ssnenscsns sooe 100
Lawtonberries, 2's, doen. . ............ .18
Clover Leaf «nd Horseshos brands salmon-
1b. talls, per dozen 2074
1b. flats per dozen . 129
-Ib. fiats, per dozen 235
Other salmon—
Humpbacks, dozen........ 14
oes, dozen....... ... 180
Red Bpring, dozen 19
Red Bockeye, dozen sy W
T aete. doen, 8015
ats, dozen, 11b. talls, 4 , §4.95.
11b. fats, dozen. 8535 -
Oompressed corned Minced T 50
beef, 1s......, 10 Mdmh.
Oompreased  cbrmed Corned beef hash, 3.
beof, 2s...... snv- BB ellied hooks, 3. .. .. 2
- bn'p'. tt.- 7 : {: Polllod hocks, §e..... 12
ess oo
Readyluach veal loaf . e
Pi tor B
Mylnnolvo.l load ey :wnmno;. ng? »
........... B e s s aded 2in x T ADD
beef, 16 Paragon lunch tongue
E::t:“'o&l : . I‘g 1s onunc ........ 4«00
tewed ox 8. ..
o Athuer 36 180 Tonguelunch,1s..... 3 80
wodhdnuy. 7 Buced smoked beef . §s 1 50
ope, 1s... 1 a Rliced smoked beef,1s 3 50
et
TORONTO.—One firm has advanced
the price of canned tomatoes ten cents
per dozen this week and others believe
that conditions warrant higher prices
than are being quoted just now. Stocks
are evidently searce and wholesalers are
buying among themselves in some cases
in order to replenish their stoecks at

prices as high as are now being quoted
to retailers. Some eanned tomatoes are
being imported from the United States
to this market in order to make up the
deficiency in stocks here. As the heavy
selling season for eanned vegetables does
not come on for about two months, re-
tailers in some cases are buying only
for immediate needs. The trade in ean-
ned fish is not extra brisk just now but

Y
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dealers are looking forward to an im-
provement in the near future as the
lenten season approaches.

VEGETABLES

=
5

Asparagus tips, 1's. talls

Bnm._ Oold.n" Wazx, :.uuu.ﬁ ......... L 4 g
. ot B h s nienns 137} 40
o hfu‘aorVd-::ml(Onon)h 097y :
" “ ’ l" "
Beeta, sliced, blood red. (34 00
** " whole, bloodnd.h . om 100
i luoed, 00d red, § . 1 135
3 ' 13 14
...... 30
A 55
0w 00
09 00
e 97
106 o
4 17
35
50
R 50
874
7 00
03 [
1 30
it 0
5 0§
(] o7}
...... 1%
375 4034
13 115

........................... 1

3

1

5
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Gooseberries, 2's, heavy nyrup
?nonhe,_rﬂu 2's, heavy lrmp

. te, heavy syru
“ 2, yellow, heavy s,
Buph:rrlu, bl S

m lid knl
_O|
Rhubarb, preserved, l w Cow

» standard, nl
Btrawberries, heavy syrup, ¥'s.
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Qlover Leaf and Horseshne bnnd.nlmou
14b. talle, dozen 2 75 3 07

Ib. fats, dosan 1 W 1 %3]  Rod Bermeedor.. . 181
Jh.Md.ounlallIS Lobet balves,
salmon prices per dozen 16 375

ONTARIO MARKETS

POINTERS

Tea—Firm.

Beans—Advance '

Dried Fruits—Firm.

Canned Lobster—New pack higher.

Toronto, Feb. 16.—Wholesalers report
that business has been a little quiet, so
far this month, due no doubt to the bad
roads throughout the country, making
it difficult for the farmer to get in to
do his trading, and the big falls of snow
have also had an effect on the lumber
camps and other industries throughout
the country which eventually brings a
decrease in business.

Sugar still remains in the critical
sition it held last week and the position
of the market is as hard to ascertain as
before. ~ While some believe that the
bottom has been reached, there are oth-
ers who think that there is the possibi-
lity of another slight reduction. Raw
sugar is a little firmer in New York,
but United States refined is expected to
take a drop to adjust itseli to raw
prices and some believe there is a pos-
sibility of Canadian following as it did
last time. The demand for sugar has
increased, showing that some dealers
must believe that the bottom price has
been reached.

38

/\\

Tea is decidedly firm, due to the
strong position™df the world’'s tea mar-
kets at the present time. The new rul-
ing in the United States, shutting out
all colored teas after May lst has caus-
ed a big call for greens in that country,
where they are largely used, and the re-
sult has been a raising in prices, which
has also had some effect on Canadian
markets.

Dried fruits are enjoying a brisk frade
just now, business being divided among
the several lines. Figs have a good
trade on account of their low price.
and prunes are called for freely because
there is generally a good trade in this
line.

The price of new pack lobsters are be-
ing fixed and will show an increase over
present prices of about ten per cent.
Trade in general in canned goods is only
normal.

Sugar.—No changes have taken place
in sugar prices during the past week and
the market is still in a critical
position with differences of opinion ex-
isting as to whether the bottom has
been reached or not. There are no spe-
cial indications just now of what the
immediate future of the market will be.

European beet sugar continues to
strengthen and it is now quoted at 9s
5d f.o.b. Hamburg, which is equal to
3.98 duty paid New York, as against
the duty paid value of 3.48 for 96 degree
test Cuba centrifugals or a difference of
4 cents per Ib. From 3.45 last week,
the New York market advanced to 3.48
with rumored sales at 3.51. Holders
are firm and quote 3.54 for March de-
livery.

It is felt that the New York refined
market will adjust itself according to
the price of raws within the near future
and it is thought by some that there is
a possibility of the Canadian refined be-
ing afiected, as the last drop in New
York refined was followed by a similar
decline here; but whether it will or not
is an unsolved question, others believing
that the bottom has been reached.

The demand for sugar is showing more
activity, indicating that some dealers

at least believe that the price is at the
lowest point, or with the possibility of
it being at the bottom, they are willing
to run chances.

W~
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Syrups and Molasses.—The trade in
molasses just now is extremely quiet,
and syrups are _not selling as well as
during the past t)month. Retailers evi-
dently have ocks on hand and are

cleaning them up before making further
purchases.
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Dried Fruits.—There is a strong heal-
thy market in dried fruits with steady
prices. Stocks are not plentiful and
higher prices are predicted on some
lines before new goods arrive. Prunes
in California are growing scarce, sizes
smaller than 50-60s being well cleaned
up. Reports from the Pacific coast also
show a firmer market in raisins. Figs
on account of their low price compared
with other dried fruits are getting more
attention just now than they have in
other years. Prices on all lines are un-
changed

Prun
35-1b. boxes......iiiiiiiiiiniinns 013} 0 13¢
”w“ - S 013 gg

ESEEEE
BR3B!

‘hmu. r Ib. 8- e 011401
It inghes pe }’ " 011401
T
!:r TR

e
;rlu apples
ta—
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T T R et ..010 013
Pn.hnoy ......... 011 018
extra fancy. . 014 018
Valencias selected........ 008 008}
mllbwlou,(um’ 0 08} 06 09
4 z. packets, ohoioo 0074 008
- ll ol 007 007
L R 0 043
Dates— Pwk dates,

Hallowees — | L A 0 064 0 06!

Full boxes...... 005 005§ F.rdl choicest.. 010 0 10‘

Tea.—As soon as the decision of the
tea experts preventing the importation
of colored teas into the United States
after May 1st became known, there was
at once an active inquiry for green teas
throughout the United States, causing
in some cases an advance of three or
four cents per pound, which has caused
teas to become a little firmer on this
side of the line, as stocks of greens in
the States are not overly large and will
soon be cleaned up. There has always
been a big demand for colored green tea
in the United States. Coupled with
this, the world’s tea markets are in a
strong position at present. This posi-
tion has been brought about by the
universal increase of consumption of tea,
while production remains about station-
ary. The strength of the Ceylon mar-
kets has been increased owing to the
large acreage of tea damaged by the
inter-planting of rubber trees. The to-
tal Ceylon crop for 1910 is less than the
previous year by eight millions, this
large decrease being partially caused by
unfavorable weather in the tea-growing
districts.

Cofiee.—The movement of cofiee during
January resulted in a decrease in the
world's visible of about 600,000 bags.
The statistical position of coffee at pre-
sent is as strong as ever, with nothing
known of just now that will weaken it
for some time to come. Willet and
Gray’s Journal says: ‘‘Conflicting re-
ports about the next crop will appear,
but the weight of good opinion is not
only that a large crop is impossible but
the recent moderate estimates are being
reduced. The rain in January came too
late and in insufficient quantity to do
good because the trees lacked strength,

large quantities of young fruit could not
develop and was lost and no amount of
rain could replace it.”

On the whole buying is being done
sparingly but local wholesalers report
that the demand is normal. Prices
show no change.

Rio, rossted..... 0 13 v 20 rooh.mol 038
Green Rio...... 015 ou ava, rossted... 0 27 :::
o8,

ﬂ_‘ ,roasted. .... 02 Merxican........ ....
oaibo, ** 0320 Gautemole...... .... 018
Bogotas........ 025 035 Jamalon....coo0 seoe 020

Spices.—There is a firmer undertone in
pepper in the foreign market. Total
crops of pepper for 1911 are variously
estimated at from 39,000 to 42,000 tons,
against 51,000 in 1910. Cloves are firm
but all spices remain unchanged in
price, with a moderate trade.

.
s 2% 2 4% af

s 32x & =2
A &2 & 3 4§
Allspioe........conuun 014 015 o017 076 080
Ouvenmepepper.... 03 934 03 0% 0%
enne r. . 4
o’v: s . 0 02 027 0% 0%
Oream ur‘ti.r . 03 03 .O?i‘) 0% .
o‘llf' WAL . .. .vvuv e sess esee
Gin'or?‘.’ 022 03 02 08 0%
Mace. . m .. A
0 30 190 300
016 016 017 075 0%
04 0235 O 100 110
028 02¢ 046 080 09
015 016 :}g 076 07
Mustard besd, por 1. 18 BUIK. ... rv.s oves oees . 018
Oelery seed, perlb. inbulk......coo00 cive viennnn 0

Rice and Tapioca.—There are no fea-
tures in these lines this week. A fair
trade is passing with prices remaining

steady.
Standard B, from mills, 500 1bs. or over, f.0.b.
B I e ohs s in s v 7S SF o B AP A eler Foae 9%
% Bago, medimm
Rice, stand B.. brown ...... 0 054 006
Rangoon
Patoa.... .,... Bullet, double
Japan .. B O RORE e s snns 008
Java...... ¥ Modmm pearl. 0 05§ 0 08
Carolina ...... RS
eed .......... 005§ ©08

Nuts.—Business in nuts as expected at
this time is slack, occasional orders
coming from retailers for small lots
only. Prices show no change.

Evaporated Apples.—A fair trade is
being done in evaporated apples at un-
changed prices. Present stocks are not
plentiful and holders are waiting for
higher prices. One opinion was express-
ed that they will go much higher at the
opening of navigation as the west will
pay higher prices than exist here at
present, but will not buy just now on
account of the high freight rate.

Bvaporated apples.............occoviiin oeunn 013 012}

Beans.—Beans are slightly higher in
price, now being quoted at .90 to $2
for prime, while the hand Wicked are
worth $2.05 to $2.15 per bushel. Trade
in this line is only normal.

Prime

Hand =3 g H fg
MANITOBA MARKETS
POINTERS :(—

Sugar.—Firmer.

Syrup.—Demand Inereasing.

Dried Fruits.—Steady.

Winnipeg, Feb. 16.—With the settling
of the elements and the readjustment of
conditions after the severe storm, trade
in all lines has taken a turn for the

better. Passenger and freight train ser-
vices have resumed their regular sche-
dule and travelers who were tied up in
small towns in the Narthwest are again
on the move. As much valuable time
has ben wasted, endeavors are being
made to eateh up by the majority of
travelers, and as a result large orders
follow one another.

The annual bonspiel is at present being
Leld in the eity, having started last
week, and a large number of country
merchants have taken the advantage of
combining business with pleasure, and
are thus keeping wholesale and jobbing
houces busier than usual.

Tradg has been steady for all lines
during® the week, and uunauall) firm,
there bﬂn" no changes in prices what-
ever to report this week. Sugars are a
little firmer, and dried fruits and coffee
still hold their high figures. Stocks of
evaporated apples are practieally all
used up, and only a few of the larger
retail houses are now ecarrying them.

Sugars.—Prices remain stationary and
demand has inereased considerably. Sev-
eral cars are being placed on the recent
firmness shown on the steady market,
and the belief is that bottom has been
reached for a while. Stocks are plenty
large enough to prevent any immediate
advance on the local market.
loq*u&l sad BO (ﬂnuhwd 0 bblp:.. .0 R, b
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Dried Fruit.—No change has taken
place in dried fruits. The market con-
tinues steady and a fair demand for
many lines is in existence. Currants,
figs and Mediterranean fruit are still
strong, and likely to take an advance
at any moment.

8myma Sultana raigins, l;fmh:ﬁ p? b - g}n

er 5 007}
i fancy ,1:
per package 0074
choice seeded in 1
r 0 08}
hncy leed in 1 o5
Ralsins, 3 crown mumuh  pey, 1b.. 007
0 07.
Prun
25!b.bx,90400,lb voee: 009 Prunes, 50-60 ' 013
il TR Prunes, 40-50,1b .... 013}
* 2080 oL, 018 Bilver prunes,ac
ST oo 0% to quality..... 0 lll 0 143
0urnnu unclesned, loose pack, per lb .
dry, emed P\Hnru, perib.
" wet, cleaned, per Ib
o hlllu'u. in 1 lb pkg. dry, cleaned, per
Pears, perlb.... .... 013} Nectarines, 1b
P es, stand- Dates, per 1b.,
ard,perlb.... .... 009 Hallows, bulk
Peaches,cholce. .... 010 Dates, packages
Apricots, stand- 30 in case
ard, perlb.... .... 016 Peel, 1b., lemon .... 010
Aprioou oholoo " '“orange .... 01
............. 0164 bl “ gitren. .... 01
Plnuu.pltud Ib.... 013

Syrup and Molasses.—A growing de-
mand is still in existence for syrup and
prices remain firm. Molasses, while fair-
ly active, has not increased in demand
as fast as the former, but both whole-
salers and retailers are satisfied with the
trade. Prices remain firm at last week’s
quotations.
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Syrups—
24 2-1b. Lins, POroRse. ... ... ..oneiiein 198
18 5-1b. tins, per case 233
8 10-1b. tins, per case 2 22
3 20-1b. tins, per case £ 221
Half bbls., perib...... 0 033
Bwhodou Inohnu\nibbh per gal 0 50
New Orleans molasses, .M)la,pergm 036
Teas.—January and February are al-
wavs considered **the tea months’’ with
olesalers and jobbers, as these months
e gt ‘V.'H‘\ the quietest in the yean for
general lines, owing to the heavy stoek-
ing up of retailers for the Christmas
trade. Accordingly all lines of tea are
generally pushed these months by sales-

men and travelers, asethe merchants have
some time to investigate gualities of
same Sales so far thig vear have heen
: The market for low grade

b higher than 1t was a year
the lhaeh grade teas are if
anyvthing lower than usual, and mueh
lower 1n conmiparison- to the ekisting

higher prices for low grades. The result
is that jobbers are endeavoring to inter-
¢st retailers into handling better grades,
and stock up with better quality by
bhooking for several months ahead.
Beans and Peas.—A strong active mar-
ket still prevails for both beans and
peas. No advanece has taken place dur-
ing 1 week, and last week’s prices are

ng 1Nt
~t1ll q wted.

Beanas, 3b. picker, per bushel
Hand picked. per bushel
Peas, split. 100 1bs

Pearl barley, 100 1bs

0N

Coffee.—High prices are still prevail
me in coffee, but no further advanee.
Stocks are fair, and country merchants

fearing an advanee, have about all ob-

tained their supplies.

Coffee, standard Rio 0 144 Coffee, choice... .015
Coffee, extra choice. 0 16
Tapioea and Sago.—Demand continues

to improve in the lines, but no change
1 |rlit‘r~ as taken |:];|<‘t'.

Pearl Lapioca, per Ib
Sago, per b :
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BRITISH COLUMBIA MAREKETS.

Vancouver, Feb. 15—With plenty of local
potatoes ofiering the price is holding down
though a slight increase is recorded
The quotation is $32 per ton. The dry
weather of the last summer kept the lo-
cal potatoes dry, and it is seldom they
have been ol better quality Unless
something happens it is not likely that
importations will be made from .Japan
this season. The samples received ifrom
that country were good, and as they can
¢ secured at a reasonable ngure, sup-
plies may be obtained irom there in the
event of a stringency in the market here
There are no Asherofts on the market
HOW

Boats this week brought in butter
irom Australia and New Zealand, the
jatter coming by way of San Francisco
The quality is better than for the last
few seasons past. This is the first time
that New Zealand has been on the mar-
ket here in anv quantity. For several
seasons the Australian article has been
alone, and that may have been the rea-
son for its inlerior quality. Quotations
are 30 cents for solid and 31 for bricks

British Columbia apples have nearly
all been used up, and the table apples on
the market now are from eastern Wash-
ington. Some excellent fruit is being
displaved

A decrease is noted in the prices ol

THE CANADIAN

hams and bacon, the former a cent and
the latter a cent and a half.

Sugar is down another ten cents,
which brings it now to the figure at
which the imported sugar formerly sold.
I{* will take the place of the China sugar
and the article irom Scotland will have
te’ go down to hold the trade. Reduc-
tion is also noted in the yellows.

Fggs are comming in from California
which will keep down the price of locals,
though they are now about to the low-
est for the season, judging from the
past. The eggs from the south are finely
selected, fresh and of excellent quality.

Apples, cooking 1 00 150

Dried Fruit—

Apples, table... 200 275 al. raisins, Ib.. .... 0 06
Potatoes, local . .... 32 €0 Oal. ol o ssen. BN
Oanned Goods— 0 08} 013
Peas, EarlyJune .... 137} 4+ 3{2,
metloes 1 634
&m ..... 120 o1l
Apples. ...... 395  opples........ ....
Strawberries 202 Butter, Eastern
Raspherries 2 024 solid. .. 029
Canned salmon 6 85 o bricks 030
Sugar Butter, loc 1
Stan granulated 525 creamery . 035
Emported.. - 25 B‘lllt::;rkl:?lni\t:.\;
RS- ... .- 988 Zealand ...... 020 031
” e Bacon > 098
Commeal, p. 100 18 019
IR ab ks gs anen PR o s "0 H’ 0 15
Ard, pure ..... s
‘dﬁﬁ'.‘;“bnlfn‘é 015 (2) ?2. Lard, compound 0 12 0 13
Beans, per lb. .. 0 03§ 0 041 Eggs, Eastern
Tapiocs, e s 0 04 fresh. .. .. sane
ioe, per ton....85 00 756 00 Eggs, C alifornia
Flour, Standard, ) .
B venesine 6 50

NEW BRUNSWICK MARKETS.

St John, Feb. 16.—A number of
staple lines were marked down last
week. Molasses dropped three cents per
gallon and is quoted at 27 and 28 cents.
Cornmeal is five cents cheaper, the price
now being $2.80 to $2.90. American
clear pork is now at $23.50 to $25.50
and pure lard is 14 to 14} cents per
pound. The only change in the produce
market is in the price of case eggs
which are now ofiered at 27 cents per
dozen
Beans, bhand

pick us 2156 310 00
Besps, yellow 0w
eye, bus...... 265
Cheese, new, 1b 0 13 0 13; 028
s, .
%nned — 024
'eas, No. 4
“ " No. 02
“ No 2 030
“ %ol 027
Peaches, 2's, 018
dozen.......
Pc.chu. s, 90 3200
...... 00 Rice. Ib.. 0 034 0 034
Ras pborﬂu, Lard, compound
) Reuee T M 0 R iSiciegsiee 01240124
Tomatoes. ... 135 140 lAni.pm. Ib... 014 € 14}
Btrawberries. 185 190  Bacon.......... 018 0%
Flnur. Manitoba 6 35 6 45 l’ork domqu
Ontario.. 5 20 565 mess........ 50 24 50
Fish— Pork, Ameri-
Ood, dry. 40 550 can clear 23 50 2550
B-rrlul salt, Balmon, case—
bbis. . . 595 Red spring...  70° 70
Blosters, box.. 0 85 0 80 Cohoes....... 650 676
Cornmeal, gran. 4 65 4 75 Baked 3
Cornmeal, 140 146 dozens...... 120 13
bbls. 280 3 90 Lemons, Messi-
Oatmeal, bbls.. 515 5 20 ns, pcr box... 300 32
Std. ostmeal... 5 60 5 70 Sugar
Rolled oatmeal 510 5 20 Bundudm 435 445
Buckwhest, Austrian ' 485 435
west. grey,bag 290 3 00 Brightyellow.. 4 156 4 25
No.1yellow... 385 395

RAW SUGAR AT HALIFAX.

Large Quantities Coming In—Retail
Grocers to Hold Outing.

Halifax, Feb. 16.—A West India liner,
Boston, arrived here this week, bringing
six thousand bags of the new erop of
sugar from Jamaica. The planters say

that this yvear’s erop of sugar will be
fully 25 per eent. greater than that of
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last year. The sugar is of good quality
and good times are anticipated as a re-
sult .of the staple erop of the Island.

The chief article on which ecustoms
duty is levied at Halifax is sugar and
the increased receipts will bring up the
customs returns at this port to large
figures.

The retail groeers of Halifax will hold
their annual outing on Thursday next.
The party will go to the Florence Hotel
at Bedford, and a committee has heen
appointed to ecomplete the arrangements.
The groecers plan on having an exeellent
time.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

The Minto Tea Co. is the name of a
new concern recently formed with head-
quarters in the Queen City Chambers,
32 Church St., Toronto. A. H. Minto,
who is identified with it, is familiar with
the tea business, having had 17 years con-
tinuous experience testing and handling
teas. He is a son of the late Wm.
Minto. The Minto Tea Co. will import
both tea and cofiee for sale in bulk.

The Wm. Cane & Sens Co.. New-
market, Ont., have patented a device for
holding down the lids of jam, candy,
lard, spice, etc., wooden pails so that
they cannot be reiaoved until they reach
the buyer. This Patent Wire Seal and
Fastener, as it is called, will prevent
piliering on the part of delivery, express,
railway men, etc., and therefore will in-
sure safer delivery as well as a lower
freight rate. The above company have
also installed a new pony band saw for
manufacturing clothes pins which gives
them a greater output. They are also
enlarging their wash-board department.

A neat catalogue has been issued by
the Galesburg Cornice Works, Galesbhurg,
INl.; illustrating their vegetable display
stand and mist machine. These devices
are now in @se in many stores in Can-
ada and arcﬂpmving most beneficial for
the displaying of vegetables, since they
are kept always fresh, clean and attrac-
tive and prevent withering.

Chocolate ‘“‘Bordo’ is one article that
every dealer can sell quite readily and
at the same time develop his confection-
ery department. It is a high grade con-
fection with a most pleasing flavor and
has gained a remarkably fine reputation
since it was placed on the market. A
post-card to the originators, The Mont-
real Biscuit Company, Brewster Ave.,
Montreal, will bring samples. Let every
dcaler anxious to make more profit from
his confectionery department write to-
day.

RECIPROCITY IN TEA.

A typographiecal mistake was made in
setting up the heading of the Red Rose
Tea advertisement in last week’s Grocer.
It read ‘‘Reciproeity in India’’ and
should have been ‘‘Reciprocity in Tea,’”’
This caused the appropriate effect of the
ad. to be 'ost and the publishers of The
Grocer regret the error.
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THE CANADIAN GROCER

The Consumer is Judge and Jury

and you can be sure of a verdict in your favor every time a
tin of Diamond Brand Maple Syrup goes to trial. Diamond
Brand is recognized as the highest:standard of Maple Syrup
quality in the market to-day. See that your stock of Dia-
mond Brand is complete. You cannot afford to be without
this staple leader.

SHANTY BRAND
Maple Syrup

Owing to the extreme scarcity and abnormally high
price of real maple products and the cheapness of cane sugar
and glucose, you will be offered all kinds of concoctions made
to look like maple syrup at much below value of good goods.
We remove the necessity of you taking chances by offering
you our Shanty Brand to sell at popular prices and show
you a large margin of profit.

Shanty Brand is a High-grade Syrup

Every tin 1s guaranteed to give your customers perfect
satisfaction. A special feature of Shanty Brand is the hand-
some and appropriate label, reproducing a maple scene in
natural wood colors.

Insist on being supplied with Diamond
and Shanty Brands by your Jobber.

SUGARS & CANNERS, LIMITED

MONTREAL

——
41
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THE CANADIAN GROCER

Manufacturers, Manufacturers’ Agents,

BroKers, Et.c.

BRITISH COLUMBIA DIRECTORY

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of

“Feather-Light" Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

The Condensed Ads. in this
Paper will bring good results

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & Co.

912-813 Dominion Trust Bidg
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters

Reference—Bank of Montreal.
Write us for information about B.C. trade.
Cable Address—*' Robin,” Vancouver.
Codes—A B O, th Edition ; Revised Economy; Modern
Economy ; Uull’u and Dowling's.

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Manefacturers’ Afents and
Wholesale Commission Merchants

Codes—A B O bth Edition, Western Union

615 Dominion Trust Building
VANCOUVER, B.C.

i+ pE R - —

VICTORIA
FRUIT GROWERS' ASSOCIATION
s Pt Faf a5 SR Columbia.
OFFIOE AND WAREHOUSES

COR. WHARF AND YATES STS. - VICTORIA
Branch st 140 Water Street, Vanocouver.

McLEOD & CLARKSON

Masufasturers’ Agents and Wholesaie Commissien

144 WATER ST., VANCOUVER, B.C.

Can give striet attention to a few first-gslass Gre-
oery Agencies. Highest References.

»

freights! WHY NOT YOU?

to YOUR advantage.

are right,

NCRTH BAY - and

GROGERS of NORTHERN ONTARIO

Why let Freight Rates eat up your legitimate
profits? Our customers all agree they can save
the above percentage by avoiding unnecessary

Get in touch with us to-day; trade with us

Our goods are at your door and our prices

THE YOUNG COMPANY, Limited

UTILITY

A Strong Combination:

CLEANLINESS

A “Walker Bin" Outfit is a ‘““Necessity” to the

ATTRACTIVENESS

REPRESENTATIVES:—

SUDBURY

Modern Grocery

Write for Illustrated Catalogue
“Modern Grocery Fixtures.”

Walker Bin Store Fixture Co.

Masiteba: Watses A Truesdale,Wisniped, Wan.
Sashatchewss and Alberts: J.C Stokes,

Neatresl; W.S, Silcech 33 8t. Nichelss Street

LIMITED

s Berlin, Ontario
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another proof :—

BRANCHES—
7 Front St. East, Toronto
315 Williara St., Winnipeg

A General Merchant’s Experience

A merchant, who conducts a large general store in an Ontario village, stocked Red
Rose Tea a couple of years ago because he was convinced of its quality. And he has
ordered Red Rose a good many times since.

This week he ordered another hundred-
pound case by mail and in his letter says:—

“I generally keep three brands of package tea for my customers,
and the three that I had last year were Red Rose,
Well I have dropped——
customers have, and the Red Rose and
with the Red Rose leading quite a little bit now.”’

This is proof, hot off the griddle of experience, that quality pays. Here is

—and
altogether, or my
are a good team,

The sales of Red Rose Tea are increasing faster since the
first of this year than they ever did before.

"Red Rose Tea

“is good tea.”

T. H. Estabrooks

Toronto, Winnipeg, St. John, N.B,

SOAP SENSE

is a sense that comes to every grocer after a
while, and which tells him his best interests
are served by selling an honest soap—a soap
of absolute purity, retailing at a moderate price.
Such asoap is

ASEPTO:

SOAP POWDER

“The enemy of dirt”

It is invaluable for every purpose in the house,
and will be found more economical than any
other soap. It is a sureseller and makes repeat
oxders a certainty.

Order from your jobber.

ASEPTO MFG. CO.

ST. JOHN, N. B.

Agents—Rose & Laflamme, Limited, Montreal.

"Kitchener Pork & Beans”

All products bearing this Brand are
equally wholesome and delicious.
Insist on our label when buying
PORK and BEANS. Contains only
those ingredients endorsed by the
Canadian Government.

Delicious
Appetizing
Satisfying

Our beans are all selected hand-
picked stock, and carefully prepared
in 1, 2 and 3 lb. tins, in plain or
Tomato Sauce.

If Price and Quality interest you,
write us at once.

The Oshawa Canning
Co., Limited

OSHAWA ONTARIO
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Experiences in Collecting Accounts

More of the Troubles to Which Merchants are Subject—One In-
stance Where a Dealer Received a Severe ‘‘Call’’ — Husband
did not Enow His Wife Owed the Money—Suggests a Change

in Garnishee Law.

By J. M. Donovan.

I am always greatly interested in all
articles in The Canadian Groeer pertain-
ing to the collection of accounts and the
manner in which merchants are abused
when they ask for their own, and per-
haps my experiences along this line
would be useful to fellow merchants. I
know I have been a little short and per-
baps discourteous myself with some cus-
tomers who would not keep their ae-
counts balanced on my books, for a
person’s patience is often strained to a
point whére he can secarcely help it.

A short letter containing some plausi-
ble excuse why you need the money when
the account is due is the easiest and
most courteous way. If two or three
letters of this nature are of no avail I
threaten to bring the customer into eourt
unless the account is paid. This oeca-
sionally brings matters to a head, es-
pecially with women.

Some it would be useless to threaten
as it would only make it harder still to
collect the aceount, and to these I send
a short letter stating my cireumstances
and why I need the money and in the
majority of cases it brings good results.
Some customers would allow their ae-
counts to run forever if you did not
follow them up.

Letter to Slow Customer.

I had an account of $15.90 with one
eustomer and although I considered that
she was worth it, still it had been run-
ning for months so I sent her the fol-
lowing reminder:

““Dear Madam,—In asking you
for the enclosed amount, I Sil](’(‘l'l‘])'
trust it will not in the least incon-
venience you to comply with my re-
quest for the pavment of same. 1T
have other customers to whom I am
sending a similar reqiest also as T
have two bank drafts to”meet this
week, payment will be greatly appre-
ciated.”’

The above letter brought good results
from this customer who settled within
24 hours and also from other eustomers
to whom I sent a like request—

In the matter of threatening fo gar-
nishee men I believe it is of [ttle use
as we must leave them at loust‘wty-
five dollars and the eclass of people who
give us the most trouble rarely draw
over that amount and are in a position
to laugh at us for taking such a eourse.
Even if they do draw a few dollars more
if an aceount of $25 is put in against
them, it will take a long time for a deal-
er to colleet it for it is not often such a
debtor works full time.

I have known cases where garnishees
bave extended over a year and then
been given up by the merchant and in
these cases what little hit was eollected

was kept by the lawyer for his work.
The way it stands now the garnishee law
is of little use to a merchant to collect
a debt from a married man unless he
draws his pay monthly, while most men
draw it every two weeks.

Change in Garnishee Law.

I believe that the law should be chang-
ed, making the retaining amount ten or
fifteen dollars, so that something worth
while could be collected by garnishment.
If $15 was the amount that could be
retained by a married man, it would
foree a good many to be honest and this
would in time make them better citizens.
Employers ecould do mueh to make them
such and would eliminate a great deal of
this bad pay and deadbeat business if
they would work in conjunetion with the
merchant. This would be better for the
employers also, as a man can not be an

THE CANADIAN GROCER

honest employe who is not otherwise
honest.

A Customer’s Displeasure,

Merchants receive many abuses in
their work of collecting accounts. Just
lately I had a ease myself where a cus-
tomer showed her displeasure because I
asked her for my own. It was a eusto-
mer who left me about two years ago,
owing a good sized account. She would
pay a little on this aceount once in a
while when she got ready but did not
get it reduced very much. So I dropped
her a note, but two years was undoubted-
ly too short a time in which to expeet an
aceount to be paid. She appeared in the
store with blood in her eye and her
temper worked up to a high piteh. She
threw down her account to a clerk with
a whole five dollar bill and gave the
clerk some very flattering advice to give
me for asking for the account.

I was so out of patience at her for
leaving so muech adviee and so little
money that I wrote to her husband about
the matter. I believe there was war in
that household, as the husband knew
nothing of the account; but it ended
very happily for me for 1 received my
money in full.

RETAILER CAN SELL MORE CANNED GOODS

Wider Market is Possible, Says Canner at Big convenlfion—
These Goods are Now Recognized as a High Class Quahty of
Food—Harmful Preservatives Not Used by Responsible Manu-

facturers.

“Don’t get away from the earth.
Don’t expeet that the good people of
this eountry are not going to know that
a can of strawberries is not a can of
strawberries if it eontains three straw-
berries and a little muddy liquor; that
a can of tomatoes, which should repre-
sent the elean, bright appetizing love
apple, is not a can of tomatoes when it
is filled with a little core and some real
fresh water; that a can of peaches which
represents the culls of orchards rather
than the seetion that appeals to the eye,
will be a detriment to the eanned food
industry every time it is permitted to
masquerade before the public under a
four color and gold label.”’

This is one of the paragraphs from a
speech at the recent convention of Am-
erican canners. It is not suggested by
referring to it that canners on this side
of the line should pay particular atten-
tion to this advieé of a United States
canner, but it migh{ be taken as a motto
with the determi:aon of never losing
sight of it. The qudlity of canned goods
is best appreciated by the grocer who
cannot open the can to display the goods,
but must depend solely upon the repu-
tation of the packing company and the
standard which the label represents.

Better Demand Possible.

This speaker also pointed out that the
consumption of canned goods is insig-
nificant in comparison with the demand
that can still be built up. It has been
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within the past three years that the
sreatest advances have been made. The
pe have been educated away from
th a-that harmful preservatives were
emplo%ed. Figures were quoted to show
that the consumption of eanned goods
even now is per capita a mere bagatelle
in comparison to what it might be.

The speaker concluded by urging vig-
ilance on the part of the canners; care
with the raw produet, better containers,
sound boxes, efficient employes and a
general uplifting of the trade to a high-
er plane, and especially a maintenance
of the standards that have already been
attained.

TO OFFSET CHAIN STORES.

The Amsterdam Grocery Company, re-
cently ineorporated with a capital stock
of $25,000, has opened a warehouse in
New York, and commenced business.
The stockholders are retail grocers who
in order to meet the competition of chain
and department stores have co-operated
to form a buying ecorporation. $tock
in the company is issued only to retail
grocers, and a groecer owning one store
is limited to five shares, so that no one
man ecan get control of the company,
Stockholders may not deal with the eom-
pany unless they wish, while the com-
pany will sell to anyone whether they
are stockholders or not. The company
does not deliver goods to the retailer,
who is obliged to send around his wagon
for his own goods.
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rThe Most Rapidly Developing

Market in all the World

1S that of Western Canada.  ; Manufacturers and shippers of
grocery lines in Eastern Canada Europe and the U.S.A. can
find no method of getting into this great market equal to ship-
ping their goods to us. We maintain large track warehouses in
the five great distributing points of Western Canada—W innipeg,
Calgary, Edmonton, Saskatoon and Regina. Our connection with
the trade i1s most extensive and our facilities the most complete.

Write us for detalled information about the)
Western Canada market

NICHOLSON & BAI

HEAD OFFICE, - -
REGINA

Wholesale Commission Merchants
and Brokers.

WINNIPEG, MAN.

WINNIPEG SASKATOON EDMONTON

CALGARY

When dealing with standard lines that
are always in demand, a little persuasion

Delivering the Dozen!

will often sell 12 articles instead of one.

“E.D.S.” Brand Jams and Jellies

The Standard of Purity in Fruit Preserves,

. find a regular place on the grocery

order of every family who has once tried them, and it costs you no

more to deliver a dozen at a time than one. Get wise to this simple

means of moving stock more rapidly! In the case of “E.D.S.” goods,

their purity and flavor are such as to guarantee the “repeats,” and the

acceptance of your suggestion will surely result in bigger sales! Try it.
at his own Fruit Farms

E.B Smlth Winona, Ont.

Agents:—N. A, HILL, TORONTO; W. H. DUNN, MONTREAL; MASON &.HICKEY WINNQEG
R. B. COLWELL HALIFAX, N.S.; ]J. GIBBS, HAMILTON.

Made
only
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m For Grocers and Clerks!
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STILL

“EASIFIRST”

easily holds its lead against all
competitors.

You cannot afford to buy any-
thing but the best.

ORDER TO-DAY.

GUNNS Limited

Packers 22 West Toronto

153
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Have yo told your customers—
That Jersey Cream is wholesome, fine-favored, rich and
always uniform in quality —always reliable :

That, being sterilized, Jersey Cream is absolutely free .
from the germ life common to raw milk, and is a .

nourishing food for children;

That, being unsweetened, Jersey Cream is superior to
raw milk for all culinary purposes ?

Tell vour customers these facts. We'll tell you other facts
shortly about Reindeer Condensed Milk, Reindeer Coffee and

Reindeer Cocoa.
fea———
S| MILICCOLIMITED ::

FACTORIES WM TN PE s
TRURO'N sS. | A ‘
HUNIINGDONRPQ ‘

cured and selected by us in

years.

F. W. Fearman Co.

English Breakfast
Bacon

as made by Fearman Co. at
Hamailton, is the finest Break-
fast Bacon, and has Dbeen

the same way for over fifty
Nothing like it for
breakfast food.

LIMITED

HAMILTON

Breakfast Bacon |

That mild, sweet, crisp bacon you are looking
for to give your customers satisfaction and
build up a steady trade.

Ryan’s Hams

ARE ALWAYS RELIABLE.

WE WANT YOUR REGULAR SHIPMENTS OF

Butter, Eggs, Pouliry

AND ALL KINDS OF FARM PRODUCE.

THE WM. RYAN, LIMITED

Pork Packers and Wholesale Produce Merchants

Packing Houses
FERGUS

70-72 FI:OII‘ St. East

TORONTO J
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Easier Feeling in Live Hog Prices

Caused by Lower Prices in United States Market Where Sup-
ply of Hogs Has Increased—Eggs Continue to Lower in Price;
—Offerings From United States Markets at Low Price—Cheese

Continues Firm.

On the United States markets the
price of live hogs is tobogganing daily,
on Monday a drop of 50 cents taking
place, followed on Tuesday by a fur-
ther decline of 15 cents. The increase
in the supply of hogs at packing centres
has been responsible for the lowering
prices. There has also been a declining
tendeney in pork produets in the States,
due to the influence of the acecumulating
stoeks on the market. This has had a
depressing effect on the live hog market
in Canada and prices are weaker. The
English market is quiet and also shows
a weakened tendency.

Eggs are still weak and prices at all
centres continue to sag. Not only have
there been freer arrivals, but the low
prices in United States markets have had
a depressing effect, as large amounts
have been imported to all centres from
the U. S. markets. The demand has
been larger than usual for this time of
the year, and only for the offerings in
the United States, supplies would not
be large enough here. In Vancouver
eggs are being brought in from Califor-
nia and the good quality imported ar-
ticle is quoted at 38 cents, whereas local
eggs there are 40 cents. Lower prices
may be expected as United States firms
are daily offering eggs at lower prices.

Arrivals of butter have shown a de-
crease lately, and prices seem to be hold-
ing steady throughout the country. An
impression seems to prevail that prices
are about as low as they should go, but
a low market in the United States has
a depressing effect. However, it is felt
that present supplies and future arrivals
will all be needed during the next few
months to supply the demand. Aus-
tralian and New Zealand butter is being
offered in British Columbia for the
first time in large quantities. It is quot-
ed at the same price as the eastern Can-
ada artiele.

The cheese market continues firm,
with limited stoeks. Stoeks in England

Tare also light, with a firm market, fin-

est Canadian being quoted at 61s to 63s.
The total exports of Canadian cheese
from May 1, 1910 to Feb. 8, 1911, were
2,046,781 boxes against 2,040,301 boxes
for the corresponding period in the pre-

vious season, showing an increase of
6,480 boxes.

MONTREAL. ;
Provisions.—The market has been
steady but rather quiet. There is fair
demand for the various pork products,
but the amount of business passing is
rather light. Prices have been holding

fairly steady, and no appreciable change
has been reported.

e L e R
per
Tube, 50 Ibs. net, perib.... 013

ferces, 3751bs., per 1b

Oom rd—
xes, 50 1bs. net, perib...... ...c00 coeree L5 011}
On'fu. l(;-lb. tins, 1bs. to case, per Ib..... 012 g 122

" “ “

l:& -y rhl..bn. net, per lrh.
gross, r
Tabs, 60 Ibs. net, porib......
P-.."loto-,. 3875 1ba., per Ib
ork—

Euvy(hkmdlllnrtmmen. bbl. 3545 pieces .... 25 00

Bean por]

&mxdloncutb.okpork.
backs

ey kinned, backs, 018

r 8] , perlb..

8piced roll bacon, boneless, short, per 1b. = 0 163
0gs, live, perewt.........coiiiininins 800 850
ORI, PO OWh. o o iaeoosssicisvossisis 1100 11 50

Butter—Prices in this market while
unchanged, are reported a little firmer.
Supplies in the surrounding eountry have
become light, and it has been noticed
that demand is being concentrated more
upon ecity stocks. Some have stated
that they expeet to see higher prices,
but the reasons for a change are hardly
considered that apparent. Demand con-
tinues good and the market on the whole
is considered quite satisfactory.

New milk creamery

026 026}
Dairy, tubs, 1b... .. 022 023
Fresh dairyrolls............... .. o L s

Eggs.—The market is weak. Prices
have been sagging and the prospects are
that they will continue to sag. The de-
mand is good, but the supplies are far
more plentiful than was expected. The
rapid decline in prices on the U. S. mar-
kets was bound to have an effect on this
side of the border and the high prices
that had been maintained for some time
and were apparently good for a few
weeks, suddenly broke. Prieces not only
lowered, but the supply has been so
plentiful that the market is still weak.

Cheese.—The market is steady and
prices are holding firmly. Demand is
good, but in a general sense there is no
particular feature to be recorded.

Poultry.—The market is rather quiet.
Demand is about normal. Supplies are
fair and in some cases are well able to
meet the demand.

Fowl.....: «..c. 014 015 Ducks ...... .... 017 019
Geese.... ...... 014 015 Turkeys .... .... 020 021
Chickens .... . .... 018

Honey.—The honey market is quiet.
Demand is steady, but featureless.
Prices are unchanged.
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White clover comb honey
Buckwheat, extracted........ ....
Clover, strained, bulk, 30 1b. tins. .
Buckwheat comb

TORONTO.

Provisions.—Live hogs are a little
weaker, tending to lower prices, under
pressure of heavy offerings on the mar-
kets of United States and Great Britain.
Live hogs at country points are quoted
just now at $7 per ewt. Dressed hogs
are weaker also and are ranging between
$9.25 and $10. The easiness in lard has
amounted to 14 cent reduction in the
pure article, and in pails is now quoted
at 1215 to 13 cents. Other prices are
holding steady with a normal business
passing in the staple lines.

Long clear bacou, per AD....c..covueivnncrnninns 011 011}
Smoked breakfast bacon, perlb........ ........ 017 018
Pickled shoulder. ... .. 0094 0113
Roll bacon, per 1b. 0123013
Light hams, per 1b.. 15 016}
e H
varge hams, per lb. . .
Cooked hams ......... s e o
Fresh shoulder hams sase i DLAR
Bho:l.derhbucu.“‘. oo 8 }3‘ g %g
, piain, per 1
B.P .......... ..018 G2
Heavy mess pork, . 21 0v 23 00
Short’cut, per bbl. .. 24 00 26 00
Lard, tierces, per 1b. 012 012}
' tubs " 012} 0 12§
52 S ens .. 0123013
LIH I:;ompouna%s. T ve B 10& g ?l(l)“
ve hogs, un =
Live boh- 101 1% 73"
Dressed nous .. 92510 004

Butter.—Butter prices are holding
firm at present quotations. The arrivals
are only normal and the market is not

at all loaded. Demand is not overly

large, retailers, on aeccount of the recent
drop in prices, fearing that the bottom
has not been reached, and therefore not
wishing to load up. However, it has
been hinted that higher prices may be
seen within the next month, as the sup-
ply generally drops off a little during
February and March. HHowever, there
may be quantities of butter in storage,
the amount of which is difficult to as-
certain, and which might have some ef-
feet on prices.

Per (L.
Freah creamery Prinb ...........cceevvveennens 028 0
Creamery solids........... 024 025

Farmers' separator butter
Dairy ts, .

Eggs.—When eggs get started on the
downward course it is hard to tell when
the end will come. For the past five
weeks, prices have been gradually drop-
ping to a lower level, and they still con-
tinue sagging. This continued drop has
been brought about by the plentiful ar-

rivals of new laids and also by the ex- .

tremely low prices now ruling in the
United States. Large quantities have
been brought here from United States
markets and lower prices are continual-
ly being offered by dealers in United
States centres. Demand is fairly good,
but one dealer stated that no doubt it
would be much greater if it were not for
the presnece of canned eggs in Toronto.
which the bakers are using largely. It
was stated that if eggs were not avail-
able in the United States just now that
dealers would be unable to supply the
demand with the present arrivals from
this provinee.
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You Love Your
Competitor,
But—

If somebody put you on to a
sure and honest method of
beating him to bigger business
you would listen hard.

Well, here is one—sell

GHOGOLATE
“BORDO”

Now, don’t stop. Chocolate
“Bordo” is the “one thing need-
ful” to make a recumbent con-
fectionery department leap into
vigorous, expansive life.

Samples will convince you
quicker than anything.

They will prove that Choco-
late “Bordo” has a delectable-
ness of flavor that makes the
best chocolate you ever tasted
before seem flat as boiled
water.

It's up to us-—write, and the
proof comes by return mail.

Montreal Biscuit Co,

(The Originators)

Brewster Ave. - MONTREAL
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Cheese.—Cheese is firmer, being quot-
ed this week at an advance of 1/ cent
on new cheese, bringing the price of the
large up to 13-13%4 and twins to 13-

131,. There is a fair demand for this
line.
Neow cheese— twins...... 0 13 0 13i

e 013 Oll}
Olldﬁeue ..... 014 01

Poultry.—*“Very little doing, with
prices unchanged,’’ was the review of
the week’s trade in this line by most
dealers. Arrivals are not large in any
of these lines, nor the demand either.
Geese, dressed.. 013 0 14

Hens, dressed.. 013 0 14
Turkeys, dressed 0 18 2

08,0000 c0se . 016 018
Ducks, dressed . 0 14 015

Honey.—There is not a great deal of
trade in honey just now, only occasional

orders being received from retailers.
Prices remain unchanged.
Olour honey extracted, 60 Ib. cans...... ...... oo
“ lOlbpuh 0113013
o . “ RIS oros o wrince mone 012
r dom ........ 2 00 50

-5 *“ ocomb, pei
Buckwheat honey, 1b

WINNIPEG.

Eggs.—Stocks of storage eggs are ra-
pidly diminishing and
eggs are practically the only ones of-
fered. Considerable difference prevails
in prices offered by different wholesalers;
some offer fresh eggs brought in by ex-

southern fresh

A

press at 32¢, while others ask from 35
to 37¢ for them. On stored stocks a de-
clining market is in existence and 25e
to 27¢ is the price now quoted.

Butter.—Stocks of eastern creamery
are large, and demand keeps steady,
while dairy butter continues to decline.
Manitoba creamery bricks are quoted at
37 cents, while eastern creamery are now
quoted by some houses at 27 cents, and
others at 30 cents.

Cheese.—The market in cheese is no
higher this week than it was last. Stoeks
are fairly heavy, Ontario large being
quoted at 1314 cents, and Ontario twins
at I4e.

TO REGULATE COLD STORAGE.

A cold storage bill has been introduced
in New Jersey preseribing conditions
under whieh cold storage foods can be
sold. It would compel the branding of
packages centaining food with the date
of their receipt in any cold storage ware-
house. It would prohibit the holding
of food in eold storage for more than
six months without the consent of the
State Board of Health. It would give
power to the State Board of Health to
inspect and supervise all places in the
State used for cold storage, and would
compel cold storage men. to submit
quarterly reports stating the quantity
of each food stuff on hand.

There is Health and
Strength in Every Cup of

Special Agents: C. E. COLSON & SON, Montreal.

EPPS’S COCOA

The favorite with young and old. Delicious, fragrant, ‘“ Epps’s’’ contains
the maximum of nourishment in Cocoa.

EPPS’'S MILK CHOCOLATE

of unsurpassed quality at a popular price, will be your favorite.

“Epps’s’’ stands for excellence

Manitoba: BUCHANAN & GORDON, Winnipeg

“BIGWHEEL'

LEMONADE

H. W. CARTER & CO., LTD., The Old Refinery,

BRISIUL. ENnG.
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GI‘OCCI‘S: It is the quality of material used and the skill in manufacture that
count when it comes to results. Cheaply made baking powder does not run even.
A spoonful taken from one can will act differently from a spoonful taken from
another can. Baking Powder properly made is so carefully compounded that a
given quantity from one can in stock will produce the same results as the same
quantity from any other can. Magic Baking Powder is scientifically prepared in

the cleanest and best equipped factory of its kind in Canada.

- MAGIC BAKING POW DER
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L

aontains no Alum and contorms to the high standard
of Gillett’s Goods.

TORONTO, ONT.

MagiC
E. W. GILLETT COMPANY LIMITED {A¥G0

POWDER
Montreal w

-

DELAY MEANS LOSS

q Every day you delay installing THE McCASKEY ONE
WRITING SYSTEM OF HANDLING CREDIT AC-
COUNTS YOU ARE LOSING MONEY.

g These are some of the ways in which money is lost without
yoyr knowledge :

Forgotten charges—goods sold—never charged.
Disputes with customers—loss of trade.

Poor collections—loss of discounts.

Loss of accounts.

And in a hundred other ways.

q Let us tell you about them ; we’'ll do so gladly if you will
drop us a line and say you are interested.

(First and Still the Best)

Dominion Register Co., Limited

90-98 Ontario St., Toronto, Ont.
Manufacturers of Duplicating and Triplicating Sales Pads in all varieties

 CLARK’S

“Concentrated Soups

(Chateau Brand)

From all over the Dominion,
dealers report a good demand

. for these high-grade soups in
NG
tins. Their moderate price,

convenience and excellence
are attractive to the custom-
ers.

Are you supplied ?

Jobbers who have not yet
secured a stock should com-
municate at once with

Wm. Clark, Montreal

Manufacturer of

High Grade Food Specialties i
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“Diamond” and “Elite”

brands of

Chocolate

are the grocer’s most ready sellers. Uniform guality
and absolute purity have made this possible.

EVERY JOBBER SELLS|TH™M

John P. Mott & Co.

Halifax, N.S.
BELLING AGENTS:
G. . Estabrook J. M. Douglas & Co. R. S. Mclndoe
St. John, N.B. Montreal Toronto
Jos. E. Huxley Tees & Persse Johnston & Yockney
Winnipeg Calgary Edmonton

Standard Brokerage Co., Vancouver; Frank M. Hannum, Ottawa

———

BISCUITS

from the Old Country

Notice to Grocers and Stores in Canada

It Pays to Stock

M“VITIE & PRICE’S
BISCUITS

Your best customers want them
and they yield a generous profit.

All goods packed in hermetlc-
ally sealed tins.

AGENTS for Manitoba, Saskatchewan, Alberta and British Columbia :
RICHARDS & BROWN, 314 Ross Avenue, WINNIPEG

r

Periection Computing Cheese Cutter

Made in Canada

Automatic Cutter Cabinet.

A Perfection Computing Cheese Cutter saves its cost in
less than a year.

It cuts accurately.
Saves trouble trying to cut accurately with a butcher knife.

It prevents the giving of overweight and accumulation
of dried-up scraps and crumbs.

1 The Cabinet protects the cheese cutter and cheese from 2
| germ-carrying dust, and is the sanitary way ot handling m-;;:o':ln"bolhad!ro- .C:' :'A:"'ﬁm‘:m
cheese. Write for Prices. }”l:.n‘ “fm". & Good;ﬂ. P.O. Box 1204, i(.;u:’rd;
att & Scoit, 27 Wellington Street East, Toronto.
The American Computm. Co. of Canada W. E. Ashley, Winnipe:
“ Hamilton, - Geo. A. Stone, ﬂldeo‘nB-ﬂdmn.Vlmum.l.c
—— e
—— e

Letters Patent

NELSO N'S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'S

Gelatine and Liquorice i

LOZENGELES

Should be in your confectionery department.

G. NELSON, DALE & CO., Lud.

EMSCOTE MILLS, WARWICK, ENGLAND
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Flour Market in Uncertain Condition

With S8lightly Easier Feeling—Manitoba Wheat Shows Slight
Weakness—Trade is Slack and Prices May be Cut to Stimu-
late Demand—Flour Trade in United States Greatly Depress-

ed Just Now.

No changes have taken place in the
price of flour in Canada during the past
week, but a slightly easier feeling is not-
ed in the market. Manitoba wheat is
slightly easier, and the price being lower
than a few weeks ago, has a depressing
effect also. Another fact is that trade
in flour is slack and if this continues
some of the big mills may reduce prices
in order to stimulate demand, and this
would likely result in a general reduc-
tion. However one opinion was expres-
sed that some of the big mills at least
are not anxious for any drop in prices,
as they loaded up with considerable
wheat at the high price and wish to get
out even on the transaction. Flour
prices in the United States are also
much weaker and sales are reported there
at lower prices than have been ruling.
Millers in Minneapolis have cut the price
of flour 15 to 20 cents a barrel in the
last week, making a drop of about 50
cents in the last four weeks.

The price of No. 1 northern Manitoba
wheat at Toronto is $1.003 just now,
while a month ago, quotations were
$1.04. Ontario wheat has also sufiered
a shrinkage and is now worth 84 cents.
Trade in Ontario flour has been slack,
dealers operating on a hand-to-mouth
basis and with little export demand.

Demand for flour continues slow in all
the United States. markets, and many
big mills are credited with oﬁermg flour
at greatly reduced prices. Taken on the
whole, the markets in both the United
States and Canada seem to be in an un-
satisfactory condition just now, but mil-
fers are looking for an improvement.
The English flour market is quiet and
easier, Canadian patents being offered at
28 S ex ship.

It is generally believed that stocks of
wheat in the world at the present time
are larger than for some years. The
visible supply of wheat in the United
States and Canada east of the Rockies
last week was 53,845,000 bushels as com-
pared with 37,215,000 bushels last vear,
showing an increase of 16,630,000 bushels.

Cereal prices continue without change,
with a good demand reported from some
centres. Oats are weaker in the United
States markets. but continue steady to
a shade easier in Canadian markets.

MONTREAL.

Flour—Prices here remain unchanged,
but the market seems to be a little
easier. A recent easiness in wheat
brought Manitoba into line and the heavi-
est export business for some time.
Supplies of wheat are said to be more
plentiful than ever before and views are
held here and there that the trend just
now is downward. There is a fair
amount of business passing. In the Unit-
ed States, market reports state that
flour is depressed and that mills are ac-
cepting lower prices.

wheat patents, bbl..........cco0vvvennen
I O e sarss apsssepsbbsnesoss
Manitoba 1st #pring wheat patents, bbl
4 straight patents
:" h.} ............................
Cereals—The market is uneventful.

Prices are unchanged. There is a good
steady demand for rolled oats and in

fact in all the heavier cereals there is
good business just now.

80 00 00 80
58888

TORONTO.

Flour—The flour trade is conceded by
most millers to be pretty slack at the
present time, although some mills re-
port that trade locally compares favor-
ably with other years. At any rate an
increase in business just now would be
gladly welcomed. Wheat continues to
vary within a small margin, and while
there is an easier feeling at the present,
no change has taken place in quotations.
The flour market is in an uncertain con-
dition just now and the opinion was ex-
pressed that if the present slackness
continues, a drop in prices in order to
stimulate trade would not he a surprise.
This might be ofiset by the fact that
many millers bought w heat at the high
price and want to get out even, before
they drop their prices.

Mauilobs Wheat.
Ist Patent, in car lote...............ccouvvunnn.
3nd Patent, in car lota.. ..
Qtrong bakers, in car lots.
Feed flour, in car lots

oW OO
8882

Straight roller. ... 417
atents...... 5 00
T R 510

Cereals—Local trade in rolled cats is
keeping up fairly well, but export busi-
ness is not brisk. One dealer says that
trade has not come up to the staundard
that some mills had expected :cr this
season and that some millers . ho had
loaded up with oats in the expeztazion
of a big trade, are now attempting to
sell a portion of their stock. [Prices,
however, remain the same.

B.oued oats, small lots, 90 1b. sacks

25 bags L0 CATIOTS. ......c.o0nrsnen 2ons
Standard and granulated oatmeal, €81
Bolled wheat, -m;u lots, 100

18. 10 CBY 10L8. .vv . ovvrvnns oo :

WINNIPEG.

Flour—Trade in flour has improved
considerably during the last week. The
domestic demand has picked up consider-
ably and large quantities are being ship-
ped west and merchants have been
stocking up. Eastern demand has fallen
off somewhat, hut is expected to improve
before long. Large quantities have been
sold for export at the opening of naviga-
stion which was composed mostly of first
patents. Millers report that they did
\twg thirds more trade during January

spite of the unfavorable weather con-
ditions than thev did last year. The out-
look for February is also good, but
March is alwavs quiet, owing to mer-
chants waiting for the opening of naviga-
tion so as to secure lower freight rates.

RUSSIA BUYS MUCH TEA.

The ‘“‘Times of Cevlon’’ in a re-
cent issue says : ‘‘In reviewing the
course of business in the green tea
market, the chief feature during
1910 has been the unprecedented de-
mand from Russia.”

51

Once
Again

let us draw your atten-
tion to the fact that
MOONEY’'S PERFEC-
TIONCREAM SODAS
are distinguished by a
superior degree oflight-
ness and crispness.

This means money to
dealers who specialize
on Mooney'’s.

The Mooney Biscuit
& Candy Co., Limited

FACTORIES AT
Stratford, Ontario
Winnipeg, Manitoba

MOONIEY'S ||
PEREECTION
! CRE4 = Y

L " c
ODNEV BISGUIT&CANDY Ci.
'§ STRATFORD. CANADA >

MAPLEINE

(The New Flavor)

Mapleine is a high-grade pro-
duct—absolutely pure—pcsses-
sing a most delightful flayor—
supcrior to Maple.

Oneounce of Mapleine (with
white sugar) makes a gallon of
delicious syrup.

Sold in 20z.,40z., 80z., 160z.,
320z. and gallon bottles.

‘* Mapleine Dainties’ sent
free on request.

Frederick €. Robson
& €o. Sales Agents

26 Froat St. E., Toronte

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.




Finnan Haddie Will be Fairly
Here.

Montreal, Feb. 1t —Statistics show
that the comsumption of fish in Canada
is steadily and rapidly increasing. This
fact is not only gratiiying to those who
are immediately interested in this great
industry, but it should appeal to all
Canadians and especially the retail gro-

cer.
The reasons are practically seli-
evident. In the first place fish is recog-

nized for its high food values. Then
it is cheap in comparison with the other
foods in common use. And as a third

reason, the Canadian supply is to all
purposes unlimited As is oiten the
3 the case, articles that are easily ob-

tained frequently do not receive the at-
tention deserving them, and this seems to
be true of fish. But during the past few
years there has been an awakening,
thanks largely to a few men who have
labored in season and out to win due
recognition for Canadian fish, and as a
result the benefits already apparent are
highly satisfactory

Lent Near at Hand.

The Lenten season begins with the
first of March this year, and one result
i will be a heavier demand for fish. Ad-
vantage of this opportunity for new
business should be taken by grocers for
! the average dealer in fish is able to re-
25 port good profits. As a pre-lenten sub-
ject it may be well to consider in this
article the situation in regard to the
supply of Atlantic fish only.

In the opinion of one dealer, boneless
cod is likely to be scarce and dear.
Readers of these columns remember that
owing to the failure of the United States
fleets the Canadian market was invaded
and practically every available supply
was purchased to meet the deficiency
| south of the border. The supplies of
! green or cured cod were snatched up at
{ a higher price than could have been ob-
tained in the home markets. It is not
meant that the market is going to be
bare, but in all probability boneless cod
will be a scarce article.

It is also stated that Labrador herr-
ings are scarce and the price will likely
be higher than in former years. This
is condidered an exception for the herr-
ing has generally been in good supply-
Mackerel is also reported scarce and

[ e mes e S

P

ought to be dear. There is no pickled
mackerel, supplies being all fresh or
frozen.

Quebec and Ontario Tastes.

The chiei business is in haddock and
steak and market cod. Finnan - hahdies
which are simply a form of haddock are
said to be plentiful. Prices are fairly
high because of the increased demand for
fish and the scarcity in some lines, but
the prospects indicate a heavy trade es-
pecially judging by the amount of busi-
ness that has been done up to the pre-
sent. It is generally admitted that had-
dock is the favorite fish in Quebec and
cod holds the upper hand in Ontario.
However, it is found that the trade is
well divided. Haddock fillets are find-
ing a prominent place on the market.
They are the cured haddock with the
skins removed and dipped in a tomato

THE CANADIAN GROCE

Fish Prospects for Coming Lenten Trade

Canadian Consumption Increasing and Retail Dealers Should
Look to Their Stocks—Boneless Cod Likely to Be Scarce But

Plentiful—Lent Will Soon be

sauce. They are not widely known yet
but they are rapidly finding a good de-
mand.

What is known as steak cod and mar-
ket cod ought to bring a heavy business
and altogether the Lenten seasor should
find supplies ample for all req}uements.

CALIFORNIA LEMONS.
The lemon business in California ap-
pears to have taken on new life and the

R

acreage is inereasing rapidly. There are
now 18,000 acres of bearing lemons in
the State, and it is estimated that at
least 5,000 acres will be planted this
spring. The available acreage for lemon
culture is large, and if conditions sur-
rounding the industry remain settled
and stable, it is stated by some that be-
fore long California will supply the
entire United States demand and leave
a surplus of lemons for export. There
is promise of a large lemon ecrop in Cali-
fornia this year. It is estimated that
the yield will reach seven thousand car-
loads. A great deal of attention i$ be-
ing given to improving the methods of
handling the lemon in the field and pack-
ing houses.

Increase Your Salesand

Profits on Vegetables

You can do both with our Vegetable
Display Stand, because it not only re-
duces spoilage of vegetables and green
truck, but makes them look so attractive they
almost sell themselves. When writing to us
state whether you havea city water supply.

GALESBURG CORNICE WORKS

93 Cox Street, Galesburg, Illinois

The demand for a higher
Standard in flour is growing
steadily; we have antici-

pated this and fer years our

milling has been done on a

basis of “‘quality first.”

A nchor Brand
Flour

Manfd. by

Leitch Brothers
Flour Mills,

Oak Lake, Manitoba. 5
62

Is perfectly milled —from
selected wheat of absolute
purity, and no effort or care
it a

is spared to make

“perfect flour” that will

appeal to the most exacting.
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When It Comes to Biscuits

the Grocer Who Knows Stocks

CEBRISTIE'S

Because They Are the Best

q The superiority of Christie Biscuits is unquestioned. Since particular
women from coast to coast call Christie Biscuits “The Best Baked” and

““The Purest of all Pure Foods,” the reasons for the wise Grocer’s preference
are self evident.

q There’s just one surety of biscuit purity—right inspection of every ingredient
entering into the ‘“bakes,” combined with cleanly, scientific baking under
modern and sanitary conditions.

g CHRISTIE BISCUITS are the lesz and purest because we take every
precaution that makes for biscuit perfection. For fifty years we have
endeavored to bake the best biscuits—we have been insistent on high grade

qualltY\*we have constantly improved our facilities until to-day our big
factory is known as the cleanest and most mode,rn in all Canada.

g All our energies have been concentrated inﬁe making of better biscuits.
The name “CHRISTIE” is not only a surety of biscuit purity, but also a
household word all over the Dominion.

4 N.B.—Christie Biscuits sell more than biscuits.

CHRISTIE, BROWN & CO.

LIMITED
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Maple Syrup
and Sugar

We can supply our cus-
tomers with pure Maple
Syrup and Sugar for im-
mediate delivery.

All our goods are guar-
anteed absolutely Pure
Maple.

What about your orders
for 1911 New Maple
Syrup and Sugar ?

Now is the time

to think about it.

Send them in early to
ensure prompt delivery.

Maple Tree
Producers

Association
MONTREAL

Toronto Office - 512 Dundas St.

THE CANADIAN GROCER

Satisfying
Nourishing

Palatable

Three Real Reasons
why

A Food—Not a Fad

hag found such
géneral favor with
’,particular Cana-

[ dian housewives.

And no up-to-date grocer can
afford to neglect the profit op-
portunity offered by Tillson’s.

It is a line that is exceptionally
well advertised in both daily
and monthly press, and on bill-
boards, and the demand for
Tillson’s is steady and insistent.

Be ready to meet this demand.

Better send along that order
TO-DAY.

PUT UP IN 2 SIZES
Premium Family Package, Pan-Dried Package,
retails at 25¢c. retails at 10c.

Canadian Cereal &
Milling Co., Limited

Head Office© Lumsden Building, TORONTO
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The President Wrote a Letter
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e il ot To Sir Richard Cartwright
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Just the other day it was, too.

And he said we were not interested in the new Elevator Bill
before the Senate.

Because, he added, we operate our immense chain of country
elevators simply to purchase the best wheat for our exclusive
milling requirements.

We don’t buy to sell again, don’t you see.
So we don’t care what happens at terminal elevators.

Now, Brother Grocer, if we had not such a large organization
of wheat buyers, we would have to purchase whatever wheat
the dealer cared to send us.

‘/‘\‘1/
i We would have to take chances with the wheat, you WO—l‘I-IEJI
| have to take chances with the flour.

v/l

/ We might be exposed to the Mixing Evil.

And that famous FIVE ROSES wouldn’t at all be the flour it is.
The standard by which others are judged.

But no, we have bought the keenest wheat-buying brains to
be had.

And we have made these experts the managers of our elevators
wherever the best grains grow—one expert per each elevator.

And so FIVE ROSES flour, unlike its less fortunate rivals, is
milled from the cream of the Manitoba harvest.

Are YOU going to sell “skim milk” brands?

Aren’t you going to be the Quality Store?

And get the cream of the trade.

Five Roses Flour

LAKE OF THE WOODS Packed to suit your trade—barrels and halves
T ROOMEAN N e of 7, 14, 24, 49, 98 ponnds

“The House of Character”
MONTREAL -~ Ask your Jobber
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GRAPE FRUIT

Have car of H. P. Brand
arriving weekly.
is fine and giving good
California
Navels are now good.

satisfaction.

California Celery

Florida Strawberries

Head Lettuce
Cucumbers, Onions,
Endive, Cauliflower
Beets, Carrots, etoc.

McWILLIAM

'Mc.

25-27 CHURCH ST.

.

EVERISI

TORONTO

are Largest Receivers

Stock

e s oee . i
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IPACKER :
FRANC TRACUZZI
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Potatoes are Firming Up in Montreal

Weather Has Recently Interfered With Bringing in Supplies—
Spanish Onions are Selling Well—Larger Consumption in Or-
anges May be Looked for—Fair Trade in Imported Lines for
This Time of the Year—Firm Market in Bananas.

The heavy shipments and good quality
of California oranges this season will,
no doubt, bring the public into the use
of more oranges and a larger consump-
tion in this line may be looked for. This
high quality was manifest six weeks ear-
lier in the season than usual. Other
years California oranges reached the
good quality stage just in time for the
Christmas trade, but this season good
quality fruit was being received here in
November. The orange season is pro-
bably at its height now and fruit is be-
ing shipped which has not been duplicat-
ed for quality in many years, except in
isolated cases of smail quantities of
some especially fine product. Prices
must have also been quite satisfactory

the consumer.

California celery is also receiving con-
siderable attention just now. Arrivals
were short for a time as it could not be
gathered on account of rainy weather
but supplies are fairly plentiful now. No
Florida celery has as yet heen received
on Canadian markets.

Potatoes are firm at some centres, the
weather having interfered with ship-
ments and caused prices to stiffen in
those places. FHome grown onions con-
tinue scarce with a good trade in the
Spanish-article.

MONTREAL.

Green Fruit—The general fruit trade
is about normal. Lemons are in fair
demand with the nrice steady. The sup-
ply of oranges this week was slightly
below the usnal fienre and vnrices as a
result was slichtlv helow the usual fie-
nre and nrices as a result were a little
firmer. Trade is eonfined lareelv to sea-
sonable goods which at this time are not
numerous.

Annles. hbl. .450 750 Temons. ......... 225 300
Rananae orat. Orangrs— -
hmneh ... 178 398 Oslifornia. ...... 27,°2 %0
Ovanharvdaa, Wh1 11 00 11 5% Valencis.. ...... 400 4 %%
Oranberries, bxs. .... 275 Mevioan. ........ .... 200
Cnonanmts, haon. ... 4 2% Pinemonles —
Cirave fru't, Flo. .... 435 Wioridaa. maee . 4 50 500
Malagne keg. ... .... 7 50 Strawberries, Flo-
Almeriss, keg ® A rida. ot hox... .... 0 60

Vegetahles—Potatoes are  decidedlv
firm with auotations at $1.20 and &1 .95
The weather recentlv interfered with
hringine in sunnlies and priees for that
and other reasons have stiffened con-
ciderahlv. There is a fair trade in im-
narted sonds snch as celerv. canlifinwer.
lettnee ete. Bnsiness is inclined tn he
mniet inst now and exeenting the season-
ahle lines there is nothing sncciallet“-
riting.

Ronta, bAZ ... ..o. 1M Onlons—

Oarrates, hag . 100 Rnanich, onses .. ... t M
Oahhaen, Anv ... 0 RN Hed. hag.... .... .- 150
Oahhage. hhl. .. 180 Potatoes.hag. ... 190 128
Colovy. crate .. .. L

Oactifinwers, Oal .

1

5

notatoes, hhl .... 909
half crate . 1
2

oo xgm
e Bas. g oo - g wmh-kei -

w! nes
i o Y G 300
emal! hasket 195 h:l ..100 1985
Toaks, A0y ...... 1 qon Radishes. m.m""

Tattnre— =
Ourly lettnes. hox 1 60 2 40 Aninash. bhl ... .... L
Florida lettuce, Tomatoes, crate 3 50 4 on
hAMDST ... as Turnips, hee .... 076 0™
Boeton, hox. .... 225 2K0 ¥
—
TORONTO.

Green Fruits—The first shipment of
marmalade oranges to this market has
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been about ‘completely cleaned up and
dealers are waiting for the next ship-
ment which is e ted this week.
Prices will be about the same as for the
last, $2.50 to $2.75 per case. Lemons
are arriving freely and the firmness in
this line still continues. The quality of
the lemons arriving now is good, and
should stimulate sales. Florida
strawberries are coming down to a more
reasonable level and are now quoted at
50 cents. Mexican oranges have also
been reduced and are now ranging from
$1.75 to $2.

Apples, bbl..... 350 s 00 300
Apples. box .... .... 200 188
Banapas........ 180 300
OCocoanuts, sack 4 00 § 00
Oranberries, bbl 9 00 10 00 600
Oranberries, case.... 3 50 250
Grapes— 27
Malags, bbl. ... 450 7 00 285
A.I‘l'neﬁl.bbl... 500 700 e 200
45
Hot"lrporuusﬁﬂ 37 Strawberries,bx .... 050
Jumaica, case.. 275 300 Tomatoes, case
Lemons— of 6 baskets... .... 500
Calfornia...... .... S FO

Vegetables—There is a big trade just
now in Spanish onions with prices rang-
ing around $3 per case. This line has
ordinarily a fair trade and with the
great scarcity of the home grown article,
it has been greatlv increased. However,
supplies are plentiful and dealers will be
able to care for all enquiries. There are
few home grown onions on the local
market and holders are asving big
prices. A fair trade still continues in
notatoes with Ontario at $1 per bag and
choice New Brunswick at $1.10. The
market is well decorated with such im-
ported goods as celery, cucumbers. etc.,

with a good trade for this time of the
year.
Beets, Louisanis

oz 135 Tan head
Canadian beet, Boston head let- s
B o nisn poss 080 075 tuce. dos..... .... %
Cabbage, case— Boston head let-
Canadiap. .... 07 128 tuce, hamper. $50 275
Oabbage, per 100 3 57 5 00 Onions—
Carrots. Cans- Bpanish, large.. .... 300
dian, bag...... .... 050 Rpanisb, i-cases 158
Louls- Yellow, per bag 165 175
anis, doz...... .... 100 Potatoss, Onta-
Celery, dozen .. 030 0 40 rio, bag...... nen 100
Celery, Chalifor- Sweet, hamper. 135 1 40
nia, case...... 450 475 Parsley, per doz 0 7%
Cucumbers, Parsnips, bag .. .... 080
ton,doz...... «0ov 23 New turnips, pe
Endive. 12heads .... 1™ 1lqt. basket. .... 080

WINNIPEG.

Fruit—Trade has been quiet during the
last week outside the citv, but has in-
creased somewhat in the citv. Ship-
ments of oranges have heen excentionallv
zood. and the fruit is a full month ear-
lier this yvear than it was last. A de-
cided improvement in grame fruit is also
noticed. The aovnearance of the fruit re-
ceived a short while ago was consider-
ablv disfizured hv scales which seriously
hindered sales. Later shipments. how-
ever. are free from the trouble, and the
aualitv is good. A few changes in nrices
will be noticed. Northern Spies are
searee and have advanced $1 per barrel,
Florida erave fruit have dronped 50c per
kez, while California lemons have ad-
vanced 50c per crate.

Apples— Cranberries-
Apeenings, bbl. .... 600 Frozen, bbl .... .... 9 00
Can. Nor. Rples, Fiorida grape
S Bossorsgns sove i fruit, box ... .... 500
Nther varietion. .. 8 ko Malars )
Rananas, bunch 3 50 3 50 per keg....... 9 00
California lemons Navel oranges.. 300 3 50
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FISH FOR LENT

March 1st begins the season of Lent.

We offer the /largest assortment of
high class fish obtainable.

FROZEN, SMOKED, PICKLED, DRIED

- Haddies and Fillets

Oysters," ™  Fresh Live Lobsters
and Delicious Home-Cured Bloaters.

TRADE NOTE.

The Fair, Picton, Ont., has purchased
the $11,000 stock of H. S. Wilcox, of
that town.

Advices from Holland say that the
stook - of herring there is the lighiest
known for many years at this season.

Fead & Co., grocers, Shelbourne, Ont.,
have sold to T. J. Harrison.

Ready-Made Show Cards.

Pure foods make healthy people. Pure
food is our law.

If you get it here—it’s good.

Not better than the best, but better
than the rest.

The best ean’t be beat. That’s why
we can stand competition.

We don’t offer ‘‘Just as good.”” It is
always the best.

Our canned pumpkin makes pie equal
to what mother used to make.

It’s the pleasing taste that sells our
coffee.

We want you to try our tea. You
will come again.

No trouble to show goods. Less
trouble to sell them.

A word to the wise is sufficient. Buy
prunes to-day.

Qatmeal makes fine cookies. We will

give you a reeipe.
B g mewe | NAVEL ORANGES
than mother’s make, but.you just try
them.
66 »”
SUNRIST

Department of Justice officials in the

United States believe that _they will ivi
able to recover almost :? full amolnt Fresh Cars deih s i 4 week

Our Lenten Price List contalns full particulars.
Malled on request.

WHITE @ CO,, Limited

TORONTO - Branch at HAMILTON

of the $1,000,000 of wpkich the sugar
trust defrauded the govefnment in the Marmalade Oranges

drawback scandals. The trust first of-

By s 0 o Spanish Onions
A - SEEBE  arSERERCENE California Celery
Canadian Grocer.—Pl find 1
g S TR Grape Fruit Lemons Bananas
poag g B Fresh Greens Daily
and I find it indispensable to clerks The House of Quality

and employers.

JOSEPH DUBUC, HUGH WALKER & SON

101 Chateauguay St.
Quebec, Jan. 80th, 1911. (Established 1861) GUELPH, ONTARIO

While our Lemons “ Extra Farmrcy ”
Are well known as 'tBaéét:F Brown”
We pack some other brands
Which are equal in renown. e
We have “ Lord Beresford"” —selected stock
That has stood the keenest test,
And * Hiawatha” and “King George,”
These are all Follina's Best
So now, Sir, for the future,
Our goods are all we claim ,
When you are ordering Lemons
Always order by the name.

DON'T GAMBLE—ALWAYS WIN
By Ordering Lemons Packed by Fratelli Follina

FOLLINA BROS., Packers W. B. STRINGER, Sales Agent
il 57
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Fish - Opysters

GodiDemand for Fresh Frozen Fish

Fairly Liberal Offerings in This Line Also—Decided Scarcity
in Labrador Herring and Green Cod—Stormy Weather Has
Interfered With Fishing Lately—Prospects for a Good Season

Are Bright.

Some lines of fish are in rather de-
cidedly limited demand, some indeed be-
ing practically off the market for the
time being. From the various reports
received it is evident that the features
of supplies are a secarcity of cured fish
and fairly liberal offerings of frozen
fresh fish. Stormy weather is reported
to have interfered with fishing opera-
tions of late, and one result is that new
fillets are scarce and some are not quot-
ing them for the time being.

There is a decided scarcity in Labra-
dor herrings and in large green cod.
Salt herrings in barrels are scarece.
There is an active demand for frozen
fresh fish with the supply well up to the
demand. Frozen bhaddock, finnan had-
dies and other lines that appeal to the
Canadian trade are in good supply. It
is noted that the lines in which the scare-
ity is most noticed are those which are
heavily exported. Package boneless cod-
fish is searee.

Business is well maintained, and pros-
peets for a good season are bright.

NEW BRUNSWICK.

St. Jobn. — Owing to the stormy
weather last week, the receipts of fish
were scarce, and the dealers were forced
to import from Newfoundland and upper
Canada. A new product called lobster
rarebit has been put on the market in
Prince Edward Island by a lobster pack-
er and expert in seafood. This produect
is a compound of certain parts of the
lobster which have heretofore been
thrown away as waste matter by the
canners of this crustacean.

QUEBEC.

Montreal.—There are praetically no
changes in prices this week. The gen-
eral market conditions, however, have
been changed somewhat by changes in
supplies. Frozen fresh fish and finnan
haddies are quite plentiful and are ap-
parently receiving the bulk of the trade
Jjust now.

FRESH
Steak cod ...... 0044 005  Haddook........ 00 008
FROZEN

Codfish......... 003 004  Balmon B.O.red 08} 8 (9
- uleees o6 0 e

lmﬂ ........... Oa :..ll»melu. boxes,

Halibut, “’-2‘,‘,'“::. w;..‘nm.b.:a. 009

Bteakeod ...... 0. meh, X

Mackeral._. ... ... ol 75 and 3 Ibs. each. 0 05

Fiounders, bri.. .... 300 B e ™ 0is
............ 006 906f  Whiteish, small 0 065 0 07

SALTED AND PIOKLED

Green cod, No. 1, Lake trout, half bbl. 6 00
. Tessceippe 8 900 Baumon,B.U.,red, bbl 14 W
T , bbl 5 50 - ** pink, bbl 12 W0
< il | 335 ‘" Labrador, bbl 16 50
Labrador ses trous, > *  4bbis ¥00

D - o ss0se0svances 12 50 » ” ros.,
Labrador sea trous, Boceisnsssssnge %0
L Y 650 Baiteels, per Ib..0 07} 0 08
No. 1 mackerel,pail.. 3 W  Baltsardiues,ib. pis 1 W
bbis.. 8 W  Bcotoh hernug.. .... 650
No. 1 pollock, bbl ... ¢ 00 3 T keg 100
, No. Holland herring,j bbi 5 50
T S i 450 i " keg 076

SMOEED

, large, B v aisassoviconssints Bove 1%
Fillets, 151b. bor:, T RSl R, 01l
wﬁm- ....... e g :g

new sm per box... e
Kippered herring, per box, small..........c.ovvrienses 10
130
.10 W
. 085
. 140
18

PREPARED FISH
Bouneless in blocks or packages, per 1b. .64, 7, 9, 10, 11
Bhredded T R os B8
Bkinless cod, 100 1b. case. . 600
Dried cod, medium, 100 1b. drum . 790
i e, bundles. ... . 8§00
Dried cod. medium, bundles. .......... 6w
baddock, medium, bundle.... .... . IR
—
ONTARIO.

Toronto.—Prices in all kinds of fish
continue at about the same as for some
time past. No. 1 smelts have been re-
duced slightly, and are now quoted at
9 cents. Trade is not running in any
particular line, but is distributed evenly
over the whole list. Supplies on hand
at present are fairly large, and dealers
expect to be fully prepared to handle
the Lenten trade. Although oysters are
selling quite freely now, some dealers
state that this season’s trade has not
shown any great briskness.

FRESH CAUGHT FISH

Bteakood....... .... 008 Haddock... 00 o
FROZEN LAKE FISH
Goldeyes............ L Balmon trout... .... 013
Halibut. ........ 0 010 Bwelts, No. 1 008
Lake Buperior herring 0 03} Buweits, extra .. .... 015
B Goiis soesosssssns Ve ibees .

Pink ses salmon .... 009 3 -
red “ 09 ter caught.... .... 010
w pickerel. .... §
OOCEAN FISH (FROZEN)
Herring, per100...... 190 Mo dots...cocoo0 so0e 004
ounders ...... .... 0 Bluefish ........ .... 013

Acadia, tablets, Imperial, perib.. 0
ml‘lhbu 20 Mm'tlb i 5
porona...... ... s Homep Gehe

Acadis, 21b. boxes, pr. Herring, bbl

.............. 80 Haddie, Finnan

Acadis 31b. bxs i Kippers, box
nf:«u.a“";.fd.'f g 1 elects, gai
me-l g ... 18 o:-uu.uusu._

Oodfish, Bluenoss, * 1 40 mﬂ'u

Cod steak, per Ib....... 1] 100 Ib. kogs

‘Quall on tosst,
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NOVA SCOTIA.

Halifax. — Bare markets and high
prices briefly summarize the fish situa-
tion in Nova Scotia. All points along the
coast report fish scarce, and the weather
has been so stormy that the fishermen
have been unable to reach the grounds.
At some points the conditions have been
so bad that the fishermen have removed
their lobster traps from the water, and
will not put them down again until the
weather improves. Less than 200 crates
of lobsters were shipped to Boston this
week—one thousand less than last week.
The price in Boston has advanced from
$28 to $30 for large, and from $12 to
$16 for small.

The stocks of salt codfish now held
here are small, and the fish in the
hands of the dealers along the shore
hiave all been disposed of. I'ne last cargo
sold at Lunenburg netted $6.50 per
quintal, which is the highest price on
record.

There is reported to be some stock in
the dealers’ hands at St. John’s, Nfid.,
but the quantity is limited, and there
are three months yet before new fish will
reach the market, so it is evident that
the fish now held at St. John’s will soon
be bought up. Add to‘this the fact that
the green fish on the coast has been
bougnt up and there is none to dry in
the early spring as in other years, and
the situation is unprecedented in the
history of the salt fish trade. Never
betore has the season’s cateh been dis-
posed of so early in the season. Large
shore cod is quoted here at $7.75 to
$8, ex-store and medium at $7 to $7.25.
Bank cod are firm at $7 and large shore
haddock are selling at $5.25 to $5.50.
Pollock are $5. Shore cod from vessel
are $6.50 and haddock $4.75 to $5. Her-
ring are selling from $4.75 to $5, and
No. 1 mackerel at $20 per barrel.

One steamer from Neil’s Harbor, Cape
Breton, sailed at.- Gloucester last week
with 425,000 pounds of salt cod. This
is the second largest cargo ever landed
by a foreign vessel at the American port.
When Gloucester interests are buying
up cod at high prices and paying a large
au:]ount in duty, it shows the scarcity of
fish.

A grocer reports that he recently got
rid of rats by sprinkling lye on their
runways. The lye burns their feet and
they soon choose some other home.

Do not stop at the cxpense of purchas-
ing a quantity of sweeping powder, il it
is going to keep your goods from be-
coming dust covered.

Don’t hide the ‘‘stickers’” away from
sight. Get them out and show them te
your customers. The proper display of-
ten means the difference between good
and bad sellers.
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: Time Means Money

lj and the longer you delay in stocking our superior bré\\xds the more money slips through

is your fingers. Let us give you some suggestion§ as to liries which will sell readily at Lent:

E ( FINNAN HADDIES

o Ocean Brand - KIPPERS .

i | BLOATERS ~—

g BOUTILIER’'S SMOKED FILLETS )

e CANADA STRIP BONELESS COD \

10 SPECIAL FAT JULY SALT HERRING

Ir .

n IF YOUR WHOLESALER CANNOT S8SUPPLY YOU WRITE US DIRECT

Halifax Cold Storage Co.,Limited
ﬂygienica“y, 45 William 8t. Selling Agents MONTREAL 0riginal
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: The Trained
Grocery Salesman

BRTREFeVOOIEYHeonrbERERESSE B

e
k
k E
’f T should be the aim of every trained Grocery Salesman to spend
g his spare hours profitably. One very profitable way in which he
e can spend these spare hours is acting as circulation represent-
£ ative for the MacLean Publishing Co.
E This work puts you in touch with all classes of people and is profitable
”n 3 as well as interesting.
ir
W We want a representative in practically every town and centre of pop-
ulation to secure new and renewal subscriptions.
- 3 Your training in salesmanship qualifies you for this position, and
it 1 enables you to carry it on enthusiastically and successfully.
e 4 . .
: Your name and address sent to us will bring you a complete prospectus.
m 2
te ! 143-149 UNIVERSITY AVE.,
M&CLEAN PUBLISHING COMPANY, TORQNTQ - - ONTARIO
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FROST-BITTEN EGGS AGE RAPIDLY, SAYS DEALER

This is Why He Claims That Montreal Wholesale Men Have
to Discard So Many—Light Freezing Turns the White a Watery
Color and the Yolk to Thicken—Frozen Eggs May be Detected

by Candling.

By F. Newman.

The recent letter of Woodman & Mec-
Kee which appeared in The Canadian
Grocer regarding winter eggs, show that
they like many others even in Montreal
do not realise where the real trouble is.

It is true that some farmers at this
season of the year, as their hens begin
to lay and when they receive fancy
prices for fresh stock put their old eggs
in with the new laids and sell all as
fresh eggs.

But by far the largest majority of the
eggs that are culled in Montreal at this
season as old eggs are really new laid
eggs which have been frozen.

Even a light freezing destroys the tex-
ture of an egg and causes the white to
turn watery, the volk to thicken and
rapidly settle to one side, aging it as
much each day after being frosted as it
would in two weeks if it were not frost-

ed.

Most of these eggs can be detected by
candling in a dark room or by looking
at them through a tube of paper when
near a window. An egg that shows the
white appearing watery and the yolk to
one side, will after lying in a store a
few days and shaken on a train till it
gets to Montreal, be no better than a
good 6 months old egg.

I have bought from the farmers and
from other stores for many years, and

having seen these eggs as they arrive in
Montreal I am satisfied that the Mont-
real houses, as a rule, are honest in
their candling and that three quarters
of the real loss in eggs at this season
of the year is due to frost before ihe
eggs are gathered by the farmers.
Buying and shipping a good many at
this time of the year and handling $1,-
000 to $2,000 worth per week during thre
egg season, I know something of cizgs.

A dispatch from Washington says that
the existence of an alleged cofiee trust
has been called to the attention of the
Department of Justice at Washington.
It is charged that the marketing of Bra-
zilian cofiee is entirely in the hands of a
combination which controls the market
and is now planning an advance of 4
cents a pound. The department is told
the combination is preparing to market
76,000.000 pounds of beans at an ad-
vanced profit of $3,000,000.

At the arithmetic class the teacher
propounded the following problem : “A
customer comes into your shop and buys
2 1bs. of sugar at 6¢c, two dozen eggs at
25¢c a dozen, and at the dairy next door

he gets one pint of milk for 4 cents.
What does it all make 7"’ ‘‘Custard !’
replied the brilliant young student in the
corner.

Lemon Bros

Owea Seund, Ont., and Ste.
Whelesale FRUIT, FISH and PRDOUCE
Commission Morshants, and

Deslers in HIDES, WOOL aad RAW FURS

Righest price pald fer

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886

ingersoll - Ontario

Would yeu like our Weekly Cireular?

Dried—AppIos

Shipments

Prompt

W.A. 6IBB COMPANY
HARILTON
JAMES SOMERVILLE Manager

Pickled Fish for Lent

hand to offer—

Order at once for your Lenten trade.

There are no Pickled Trout or Whitefish on the market, consequently other lines
of Pickled Fish are in big demand, and prices likely to advance. We have on

One Carload Pickled Lake Herrings,

100 Ib. kegs, new stock, heads off, belly split, full weight half barrels, bright and
appetizing, at $3.80 per half barrel.

Two Carloads Labrador Herrings,
in 200-1b. barrels, at $5.00 per barrel.

One Carload Labrador Herrings,
in 100-1b. barrels, $3.10 per half barrel

Write us for price list on all kinds of Fish.

The F. T. James Co,, I-i-mited

LChurch and Colborne Sts., -
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LENT IS COMING

and you should now begin to pay more than usual attention to your Fish
Department. Let your customers see that you can fill all requirements.

OUR LEADER :—

Large Frozen Sea Herring

You should always have a supply in prominent position, as they are a regular
favorite in the household.

HADDOCK CcoD HALIBUT SALMON
DRESSED PIKE and WHITE FISH
SPECIAL SUGGESTION :—

Fancy Skinless Cod Fish

In 100-/Ib. Boxes
Shredded Cod Boneless Cod

LARGE STOCK OF SHELL AND BULK OYSTERS ALWAYS OBTAINABLE.

CorrespondenceYSolicited. Price Lists Mailed on Request.
Branches:

LEONARD BROS. St o M.,

Five Long Distance

Telephones. Montreal and St.. John, N.B. s e
NSWICK BRANSS
RUNSWICKEBD

BREAKEAST DELIcy,

The Finest Fish Obtainable

Careful selection of the sweetest fish caught in famous

Passamaquoddy Bay, and careful and skilltul handling in a modern,

sanitary factory have made

Brunswick Brand Sea Foods

the choice of all particular people.

They are unsurpassed in quality, have a flavor distinctly
)| their own, and yield the dealer a liberal profit.

Are YOU handling this satisfaction-giving line? When next
ordering, be sure and get the name right

“BRU#S WICK”

Connors Bros., Limited
Black’s Harbour, N.B.

AGENTS — Grant, Oxzley & C»., Halifax, N S.;: C. H. B. Hillcoat, Sydasv, C.B.; J. L. Lavitt
Yarmouth, N.S.; Bazaanaa % Aasra. Qa2d2:: Leaaard Bros., Moatraal: A W.Huibdaani, Ottawa,
C. Dslarterst, Kingstan; Jamas Hivwial, Toroata: Caas. Daiazia, Winalpaz: Shalleross,
lAllluuhv & Ca.. Calgary, Alta.; J. Hiriey Browa, Lyaloa, Oat.: Johaston % Yockaey, Eimatoa

ta. P -4
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THE WEEK'S TRADE CHANGES.
What is Happening Among Grocery
Dealers in Canada.

Ontario:—W. G. Beckstead, grocer,
Morrisburg, Ont., has moved into new
premises.

J. D. Tripp, grocer, Toronto, deceased.

Michael Delahanty, grocer, Montreal,
deceased.

Mrs. R. Daoust, grocer, Ottawa, has
sold to J. H. May.

H. Chagnon, grocer, St
Que., has assigned.

Hyacinthe,

John Freethy, grocer, Stayner, Ont.,
suffered loss by fire.

The assets of F. X. Boileaun, grocer,
Montreal, have been sold.

Bastedo & Co., general merchants, Ha-
milton, Ont., have sold out.

The assets of W. E. Richardson, gro-
cer, Ottawa, have been sold.

Allen’s grocery, Niagara Falls, Ont.,
was slightly damaged by fire.

Solomon Agige, general merchant,
Fort William, Ont., has assigned.

Fred E. Harris, general merchant,
Rainy River, Ont., has assigned.

S. Sugarman, Ottawa, has purchased
the groeery store of A. A. Badnoff.

Sanderson Bros., general merchants,
Waterford, Ont., have dissolved.

Isaac Adelman, general merchant, Bel-
rose and Verona, Ont., has assigned.

Berman & Shaw, grocers and butchers,
Ottawa, have dissolved partnership.

John D. Weismiller, general merchant,
Henshall, Ont., has sold to Mr. Melean.

Public Supply Store have sold their
grocery store. Ottawa, to A. A. Badnoff.

T. E. Richardson, Cobden, Ont., has
sold his }_’(‘ll(‘)'zll store to Meleéan &
(‘rozier

Fonger & Taylor, grocers, London,
Ont., have dissolved, Mr. Tavlor continu-
ing.

T. E. Riehardson, general merchant,
Haley Station, Ont., has sold to MeLean
& Crozier.

Quebec.—Lepage &‘\l"il\ general mer-
chants, Cedar Hall, Que., have compro-
mised

E. J. Plante, general mercehant, St.
Joseph De Sorel, Que., has assigned.

Vachon & Dion, general merchants,
Leeds, Que., registered.

A. L. Dupuis, grocer and shoe dealer,
Coaticook, Que., has offered to eompro-
mise.

James Ralph, general merchant, North
Clarendon, Que., has offered to com-
promise.

JF. Villemure & ('o., general merchant,
St. Paulin, Que., has assigned.

J. D. Thompson, general merchant,
Buckingham, Que., has eompromised.

John P. Weldman, of Weldman Bros.,
wholesale grocers, Montreal, has returned
from an extensive trip in the States and
Europe.

Maritime Provinces.—John J. Weir,
grocer, New Glasgow, N. S., has sold to
Johnstone Bros.

D. D. Campbell, O’Leary, P.E.I,, has
sold his business.

THE CANADIAN

Western Provinces.—R. H. Pedlar has
opened a grocery store at Winnipeg.

Alex. Mathews has opened a general
store at Glenister, Alta.

E. H. Wilkinson has sold his general
store at Treeshank, Man.

E. Drager, grocer, Vancouver, B.C.,
has sold to Mrs. Stroeper.

The store of J. H. Hendry, Botha,
Alta., was destroyed by fire.

Joseph Wacknow, general merchant,
Winnipeg, suffered loss by fire.

Lewis & McLintock, general merchants,
Chauvin, Alta., have sold out.

Alex. MacLeod is opening a general
store at Athabasea Landing, Alta.

Hagel Bros., general dealers, Berseker,
Alta., have sold to Hagel & Heed.

B. €. Neil, general merchant, Hay-
field, Man., has sold to John Fry.

H. Benning, Calgary, Alta., has sold
his general store to James Gregory.

TANGLEFOOT

THE ORIGINAL FLY PAPER

FOR 25 YEARS THE STANDARD
IN QUALITY.

ALL OTHERS ARE IMITATIONS

GROCER

Never Run Short of

SHAMROCGK

BIG PLUG
SMOKING TOBACCO

Your client will buy his
groceries where he buys
his SHAMROCK tobacco

CLAY PIPES | —

The best in the worild are made by

McDOUGALLS

Insist upon this make
LI). McDOUBALL & €O, LTD., Stiviass

m—

BPRAGUE

GANNING MACHINERY 60.,
OHICAGO, FLL., U.8.A

ESTABLISHED 1849

BRADSTREET'S

Offices Throughout the Civilized World

OFFICES IN CANADA :

Calgary, Alta.
Edmonton, Ailta,
Halifax, N.S,

Vancouver, B.C.
Hamilton, Ont.
Montreal, Que.
London, Ont, ?uebec, Que.
Ottawa, Ont, orontc, O t.
8t, John N.B. Winnipeg, Man,

Reputation gained by long years of vigorous,
ientious and ful work.

THOMAS C. IRVING, %5055 <"¢imn

TORONTO

Black Watch

The Big Black Plug
Chewing Tobacco

“A Trade Bringer”

Sold by all the Wholesale Trade
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Edna MecNeil, general merchant, Hay-
field, Man., has sold to Fry & Shore.

F. W. Seaton, Macoun, Sask., has sold
bis general store to Armstrong & Atkins.

Bryce-Jones, Ltd., will open their gen-
eral store in Calgary, Alta., this month.

C. D. Trueman for 25 years a whole-’

sale grocer at St. John, N.B., deceased.

W. N. Reid has purchased the general
store of J. B. Wilson, at Alexander, Man|

Henry Kipp, general merchant, East-
bury, Alta., has sold to Stanton Bros. &
Tett.

W. M. Anderson, Zealandia, BSask.,
has sold his general store to Anderson
& Gordon.

The Western Jobbing Company are
opening a wholesale grocery at Red
Deer, Alta.

The Enderby Trading Company, End-
erby, B.C., has purchased the grocery
business of Walter Robinson.

MecPherson Bros., grocers, St. John,
N. B., have dissolved partnership. Tho-
mas J. MePherson will continue the busi-
ness.

Hannah Lipsett, Fredericton, N. B,,
has sold her grocery store to W. A. East-
erbrooks.

J. H. Myrick, Tignish, P.E.L, has sold
his general store at Charlottetown, to
J. F. Crockett & Co.

Western Canada.—A. E. Hill & Co.
have purchased the grocery and boot
and shoe stock of J. C. Callander & Co.,
Hartney, Man.

R. Finkleman, general merchant,
Ridgeville, Man., is succeeded by Book-
hatter & Lesk.

Saunders Grocery Company, Victoria,
B.C.,, will amalgamate with the West
End Grocery Company, Ltd.

Treleaven & Treleaven, general mer-
chants, Hanley, Sask., have sold to
Hamre & Sons.

The Lockport Trading Co., Lockport,
B.C., have sold their general store to
H. L. Beresford.

Ingredients in
Chewing Gum and
a Great Discovery

The one-time belief that almost any-
thing was good enough to enter into
the manufacture of chewing gum has
passed away.

The chief ingredient in its making is
chicle, the sap of a South American and
Mexican tree. It is this sap which gives
the gum its elasticity. The sap is col-
lected in much the same way as the sap
of the maple tree is obtained in this
country. It is boiled in ecaldrons and
then poured into moulds to harden and
dry after which it is baled and shipped
to the gum factories. When it arrives
at the factory, it is thoroughly cleaned
and afterwards dried. It is then sent
on to the cooks who put it into large

steam jacketed pans and add to it pure
white sugar, granulated pepsin, powder-
ed kola or other desired ingredients.
Flavorings such as oil of peppermint, oil
of wintergreen, ete., is then added and
while it is still warm it is worked until
it looks like gingerbread. It is then
cooled, passed through steam rollers and
reduced to proper thickness and cut into
the required sizes. The finished gum
then goes to the wrapping room where
it is wrapped in waxed paper, tin foil
and pretty wrappers and is then ready
for sale.

The manner in which gum was first
discovered is interesting. About 1884, a
quantity of this Mexican gum was sent
to New York on board ship partly as
ballast and partly in the hope that it
would be found suitable for use by
bookbinders or possibly in the leather
trade. It found no purchaser as it was
thought quite useless for any known
purpose, so it was decided to tow it out
to sea and throw it overboard. One of
the men standing on the wharf casunally
picked up a piece of the gum, examined it
and found it would ‘“‘chew.’”” The idea
at once occurred to him that it would
make a new kind of chewing gum and
he succeeded in obtaining the whole lot
for the trouble of taking it out of the
ship. That man developed into a big
chewing gum manufacturer and is now a
millionaire, several times over. The sale
of chewing gum throughout the world
is now enormously large.
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Tuckett’s

Orinoco

Tobacco
NO BETTER

_JUST
A LITTLE MILDER
THAN

Hamilton,

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCRETT LIMITED
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Classified Advertising

Advertisements under this heading, 20. per word for
first insertion, 1¢. for cach subsequent insertion.

Centractions count as onc word, but five figures (as
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all
sdvertisements. In ne oRse can this rule be overlooked.
Advertisements received without remittance cannot be
acknowledged.

Where replics come to our care to be forwarded five
cents must be added to cost to cover postages, ete.

AGENCY WANTED.

PECIALTY MAN wishes to travel for some special
line pertalning to groceries from Wianipeg to
Vaancouver. Fually exp-rienced in grocery busi-

pess and can furnish first-c'ass referznce. Box 373,
THE CANADIAN GROCER, Toronto. (7)

ARTICLES FOR SALE.

FOR SALE ~Three cases Pommery quarts 1900

Viotage, every bottle guaranteed ; price, $60 per
case. delivered anywhere in Canada,

374, CANADIAN GROCER, Toronto.

Apply Box
()]

MISCELLANEOUS.

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Building, Toronto.

CCURATE COST KEEPING IS EASY if you
A have & Dey Cost Keeper. It sutomatically records
actual time spent on each operation down to the
decimal fraction of an bhour, veral ooerations of
jobs can be recorded on one card. Forsmall firms we
recommend this as an excellent combination—em-
ployees’ time register and cost keeper. Whether you
employ a few or hundreds of hands we can luwly you
with a machine suited to your requirements. rite for
eatalog. International Time Recordl-s Company of
Canada, Limited. Office and factory, 20 Alice Street,
Toronto.

UCKWHEAT Flour guaranteed pure and unsur
passed by asoy mill in the Province. T. H
Squire, Queensboro, Ont., solicits your orders.

OPELAND-CHATTERSON SYSTEMS — Short,
simple. Adapted to all classes of business.
Copeland-Chatterson-Crain, Ltd., Toronto and

Ottawa. (tf)

QUNTER CHECK BOOKS—Especially made for
C the grocery trade, Not made by a trust. Send us
samples of what you are using, we’ll send you
prices that will interest you. Our Holder, with patent
carbon attachment bas no equal on the market. Sup-
plies for Binders and Monthly Account Systems.
Business Systems Limited, Manufacturing Stationers,
Torosto.

OUNTER CHECK BOOKS—Write us to-day for
samples. We are maoufacturers of the famous
Surety Non-Smut duplicating and triplicating

Counter Check Books, and single Carbon Pads In
all varicties. Domislon Register Co., Ltd., Toronto,

UR NEW MODEL isthe bandiest for the grocer,
operated lnstantly, never gets out of order. Sen
for complete sample and best prices. The Ontarie

Oftice Specialties Co., Toronto.

OUBLE your floor space. An Otis-Fensom band-
power elevator will double {o-r floor space, en-
able you to use that upper floor either as stock

room or as extra selling space, at the same time in-
creasing space oo your pound floor. Costs only $70.
Write for catalogue “*B.” The Otis-Fensom Elevator
Co., Traders Bank Bullding, Toronte. ({1)]

URING 1910 the MONARCH displaced hundreds
of Typew-riters of all makes. In 1811 we antici-
pate a still greater demand. We have cut down

the allowance on these second-hand machines and
conseqgiently can sell them cheaper to you. They are
earefully rebuilt and are guaranteed to give satisfac-
tiom or your money back. [f you want & good, strong,
clesn working Tyoewriter, at a mere fraction of the
original cost, write us for catalogue. THE MONARCH
TYPEWRITER CO., Ltd,, 468 Adelaide Bt. West,
Toronto, Ost,

MISCELLANEOUS.

THE CANADIAN GROCBR

POSITION WANTED.

BOOK-KEEPING STAFF IN ITSELF, doing

the work with machine precision and accu-

racy, the National Cash Regist-r. Write for
demoanstration literature. The National Cash
Register Co., 285 Yonge St., Toronto.

HOLESALERS ATTENTION—I want to get a
position on the road. Past experiencey, retail
and wholesale grocery In Nova Scetid, Well

known. Good refer “Sal an,” THE
CANADIAN GROCER. (8)

EGRY BUSINESS SYSTEMS are devised to suit
every department of every business® They are
labor and time navers. Produce results up to the
requi of merch and rers. In-
uire from our nearest office. Egry Register Co.,
ayton, Ohio; 123 Bay St., Toronto; 25 Portage
Ave., ‘Inllpu; 308 Richards St.,Vancouver.

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada.

PERIODICAL DEPT.

HE BUSY MAN’S MAGAZINE is the most popu-
lar periodical of its kind. Why? Because each
issue contains a strong list of original articles of
interest to every Canadian, It also reproduces the
most timely, instructive and interesting articles appear-
ing in the other magazines and periodicals of the
month. Thecream of the world's periodical press Is
too valuable to overlook. BUSY MAN’S is on sale at

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 257 to 75% of your printing bill.
Multigraph your Office Forms; Letter-heads ; Circular
Letters. Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toronato. (z1)

PENS—Tho very best Pens made are those manu-
factured by William Mitche!l Pens, Limited,
London, England. W. J, Gage & Co., Limited,

Toronto, are sole agents for Canada. Ask your sta-

tioner for a 25c¢, sssorted box of Mitchell’s Pens and

find the pen to suit you.

INDISPEN SABLE in office, store, home — Canadian
Almanac, 1911 —a National Directory. Complete
classilied information on every subject of Demin-
ion interest. Full postage, customs, banking, insur-
ance, legal, educational, newspaper, srmy, eclerical,
goveramentsl, particulars of leeding institutions and
socleties. Paper cover, 60c.; cloth, leather back, 75¢.
All stationers, or sent postpaid on receipt of price by
The Copp-Clark Co., Ltd., Toronto.

AY’S FURNITURE CATALOGUE No. 306 con-
tains 160 pages of fine hall-tone engravings of
newest designs in carpets, rugs, furniture, drap-

eries, wall papers and pottery with cash prices. Write
for a copv—it’s free. John Kay Company, Limited,
36 King St. West, Toronto.

ODERN FIREPROOF CONSTRUCTION. Ouwr
system of reinforced concrete work—as success-

fully used in any of Canadse’s In’ul buildings—
gives better results at lower ocost. “ A stron -
: " nTuhvl'Il .'a . WLrlu.u(l: and Ioléu prl-on our
claims. at’s fair. Less onerete Co., Limited,
100 King 8t. West, Torento.

HE “ Kslamazoe” Loose Lea! Binder is the only
binder that will hold just as many sheets as you
actually require and no more. The back Is flex-

ible, wrllln' surface flat, slignment perfest. No ex-
posed meta Write

or complicated mechanism.
for booklet. wlrvlck Bros. & Rutter, i:‘:“|l and
Spadins, Toronte. fm

WAI!HOUSB AND FACTORY HEATING SYS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. (tf)

—_—

TEOHNIOAL BOOKS.

ANADIAN MACHINERY AND MANUFACTUR-

ING NEWS, $§1 per year. Every manufacturer
uh' power should receive this &:blionlu regu-

and also see that itis placed in the bhands of bis
engincer or superintendent. Every issue Is full of
practical articies, well calculated to s economies
in the operation of a plant. Condensed advertisem
for ** Machinery Wanted ” inserted free for subscribers
to the GROCER. “‘Machinery for Sale” advertise-
ments one cent per word rah insertion. Sample copy
onrequest. CANADIAN MACHINERY, 143-149
Uuniversity Ave , Toronto.

larl

ALES PLANS—This book is & collection of 333
successful plans that have been used by retail
merchants fo get more business. Thess Include

Special Sales, Getting Heliday Business, Co-operative
Mnnl.l-s. lony-llkllﬁ“ldcu. Contests, ete.
Price $2.50, postpaid. Lean Publishing Co.,
Techaical Book Dept., 143-149 University ' Ave.,
Toronte.

64

all news ds. Better still, send $2 for ong ‘ur'n
subscription. Malil it to-dey. The Busy Man’s Magaz-
ine, Toromto.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales, )
cash sales, etc.; ideas for~
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.

143-149 University Ave., Toronto

Nature has solved the
roblem of distribution.
t uses a multitude of
agents to effect the distri-
bution of its products.

Nature does not expect
every seed to fall upon fal-
low ground and to take
root. But, it achieves a
profitable percentage upon
its distribution. This is all
that an advertiser has to
do to reap a profitable
harvest on his outlay.
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MORSE BROS., Props.

A GROCER’S CO-OPERATION

ﬁ'

RISING SUN Stove Polish in Cakes gives a ;
lustre which far outlasts all others under _the -‘;A
heat of the stove, and that is why it has so many 3
friends that call for it over the grocery counters
the world around. We believe that the real live
| grocer wants to push the goods that please his

customers, and that is why we have the hearty
co-operation of thousands upon thousands of

grocers everywhere. It pays you to push 1it.

Canton, Mass., U.S.A.

/Think It Over!

Isn’t it worth while to handle a line that the women want?
Such a line is

BLACK KNIGHT STOVE POLISH

which produces a lasting jet black polish in the minimum of
time and with the minimum of ‘elbow grease.’

Moreover, there’s a ‘worth while’ margin of profit for you
in selling “Black Knight.”

F. F. Dalley Co., Limited,

HAMILTON, CANADA
BUFFALO, N.Y.

USE
NEW BRUNSWICK

“KRAFT”
WRAPPING PAPER

ASK YOUR WHOLESALER

The New Brunswick Pulp and Paper Co., Ltd.

SALES OFFICE AND
WAREHOUSE:

124 RICHMOND WEST
TORONTO. Main 1093

COFFEE IN PERFECTION
“KIT” COFFEE

Embodies in liquid form all that
is best in the finest growths of
the coffee berry.

STRONG
FRAGRANT
e DELICIOUS

For full particulars apply te
KIT COFFEE COMPANY

Govan, Glasgow, Scotland

ASK FOR

Silent Salesman Refrigerator
One of the Famous Arctic Line

Very attractive and specially adapted for the grocer Made
with plate glass front and double selected glass sides, white
tile floor and white opal top. Shelving is of plate glass and
case in birch or oak as desired. A handsome efifective fix-
ture. Perfect circulation of cold, dry air

Representatives in West: Ryan Bros., 147 Bannatyne Avenue

Winnipeg, Man., Donn-

elly, Watson & Brown,
Calgary. Alta.

Write for C‘-tllouue and
Details

John Hillock & Co.

Limited

Toronto, Ontario
e — i s
——— ————.

TEA LEAD

Best Incorrodible

Buy “PRIDE OF THE ISLAND " Brand

as extensively used for yem past by most of the leading packers
f Tesin Canads.

Manufactured by BRAND
ISLAND LEAD MILLS, LIMITED

Tel. Address: "Laminsted,” Londen. LIMEHOUSE,
A.B.C. Codes used ¢th and 5th Editions. LONDON, K., ENG.

Lanndiee bgeis ALFRED B. LAMBE & 8ON, ,O:OI!O.

J. HUNTER WHITE, ST.J , W.B.
OBOIL 7. GORDON, MONTREA 1
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S
gives a

| Prompt Shipment at Factory or Warehouse Prices |
oo R B BUTTER TUBS BUTTER BOXES

ounters

wal v BUTTER PARCHMENT BUTTER BOWLS

Dearty , I EGG CASES EGG CRATES
G CASE FILLERS

yush 1t,
A. Walter WOOdS & Co. - Hamilton and Winnipeg

.
—ammes

BLACR JACHK

QUICK, CLEAN HANDY

Cotton Clothes Lines

AND

u : Cotton Twine

Cotton Lines are as cheap as Sisal or Manila and much better

Feor Sale by All Whelesale Dealere.
SEE THAT YOU GET THEM,

8OLD BY ALL
JOBBERS

&

OCBAN MILLS * Purity " licorice, 10 sticks............ 145
Montreal S, WHITE SWAN SPICE - “ " 100 sticks 073 ST. OHARLES OON
Chinese starch, 48 [33] AND OEREALS, LTD  Dulg, large cent sticks, 100in box..... .... 'DENBING 00
Lib., wmtli,-w; ¥4  White Bwan, 15 Lye (Concentrated) s
54 flavors. 1dos. in E :
Py ¥  handsomecounter 8t. Oharles Oream.
‘““'58! @ |[@¥%] osrton, per doz., 90c. family ‘“"-9‘"“%8
b e T 5 By e, po
10 1-1b. tins i” GILLETT'S mcn:eu"m !
L +3 b . tto, hotel, 3.70
%unbhac_mme. o ' l;:lfn M;b Ly rbe Silver Cow Milk4 55
boB-os" ' pUntatosan Quebec Purity Milk....4.2
s & / lcul- Good Luck. ... £00
.80 ; Ocean S Per case
& Eounce, #1.90; 3 aserart dos %3 8 e o0
Ocean corn starch, 08'1.::. $3.60. % chista b ik 8 85 OOL?)::‘:O;)B EKEEN'S =TS
80-1b. woOd PallS. ......eveesensesehss D.8.F., }1b. tins 1 40 F.D.. {-1b. tins_: 1 45
Pure sae ted i, b glae inrs, o) SRt su spptics- 2 ;-}g- S i ; 8'01;2
...................... -1D. tins urnam, . J& b
case i olo.ulnlndc F.D.}db.tins.. 085  * "1ib. Jar 0 25

IMPERIAL PREPARED MUSTARD
Small, cases 4 dozen. ..
Medium, cases 2 dozen.
Large, cases 1 dozen......

13-0z. glass 2 dozen

Lard case, ?er d’os. li; 16-0z.

N. K. FAIRBANK CO. BOAR'S HEAD glass Ja. oz. in case
LARD COMPOUND. nh-ﬁ. 5 and 7

Jelly Powders

IMPERIAL DBSSERT JELLY

... 0 45dozen
dos .

r doz.

Tierces ,..$0 “‘
bs, 601bs 0 11
20-1b. Pails 3 38
20-1b. glnk.) 328 & .
“" §lb..0 13 ok el
“ 101b .0 Ib. ting. ¢ 465 Sauces
7-Ib. tins, doz, .. PATERSON'S WORCESTER SAUCE
¥.0.B. Montreal. ‘8 mdd':iv-_oz T -] tbomuiSlndﬁdounw-.dos 0%
1-1b. glass,doz... 1 90 t bottles, 3 dozen cases doz. ...... 17
2-1b. glass, doz... 3 10 Soda
7-1b. tins,doz.... 8 25 OOW BRAND

Case egl l-lbk. contain-
ing packages per
box §3.00. e
Oase of %-lb. cou-
taining 120 Oanckuea

&box $3.

e of 1-1b. and §-1b
conulnini 30 1-Ib.
and 60 %-1b packages
per box 7

7 Oase of 5c. packages, containing 96 packages,
per box $3.00.

Assorted flavors—gross 10.76.

Boap
The GENUILNE. Packed 100 bars to case.

A MAGIC SODA Per case
7: No. 1, cases 60 1-1b. packages.. { 1 case é‘g 85
g 75
No.2, “ 120 }1b. @ = {l case 28

2 w f301b. .. (1case
No.3, 160§, 8 R £
No. 5 Magic soda—cases 100—10-0z. pkgs. S
280

EnEnargsewe [

-3




Tt

THE CANADIAN GROCER
.
k- b
I E ERFECTION is not (QUR. Iatest triumph £
i attained in a day. in perfect blending |
) % It takes years of experi- 804 roasing. Your i
't customers demand the p
4 i ment, experience and best and “Rideau Hall” <¢
i} l; expense to obtain a per- will satisfy their de-
%‘ ; fect article. We have mand. Packed in 1-lb.
3 it in tins only by
8

GORMAN, ECKERT & (0.,

e A

-

London, Winnipeg

a4 Brown Label, 1'and {'s. 028 040 Green Label, re'ail at 40c..........
l G000 a0d Wabing Pombses Milk Brown_Label, j's 040 R4 Label retail at S0 0N
e 1 Green Label, 1's 03 050 Brown Label, retail st 60c 043
8 OANADA FIRST Red Label, ]'. 040 060 Gold Label, retail at 80c.. 066
gt BRAND
1 md‘whmn 2 I'iAPOB'll. MARTIN & CIE, LTD. Cream Tartar.
span Teas— "
k g Co., Lid. Victona, half case, %0 lbs. ....... 035 GLLEES (Rusy TAMAD
4§ Princess Louire bhalf cace 801bs 019 Ontario and Quebec Prices.
O R Per Coy,on Green Teas—Japan style— Per doz
40 Canada First ciuuelwl .............. 018 ilb paper pkgs.,4doz. in case........ $1 00
- 3 Duchess, cases 60 1bs............ 019 1b. paper pkgs., 4 doz. in case........ 200
For sale by all grocers. y Per cane

4 doz. t -1b. paper pkgs.
A. P. TIPPET & 00., AGENTS

3doz {1b. paper pkga. J sseorted. ... $8 00

Perdoz
BLUE RIBBON i-lb. - cans with screw covers, 4 doz. in

TEA CO.,

MONTREAL 410
i Perlb
Wholesale Retail  51h gq. canisters, )dOL incase..... 0e33
Yellow Label, 1's ..0% 0% 10Ib. wooden bo 020
Stove Polish Per Yellow Label, §s..... 021 0% 03
Rising Sun, No. 1 cakes, j & § grs. bxs. Green Label, 1's and L0 030 .0
Rising 8un, No. gross boxes. . QE Bluehbtl I's and §' ..0% 035
No. 5 Bun )}no- ......... 540 RedLabel, ', §’ Foardjs 030 040
No. 10 Sun Paste, gross boxes... .... 00 Whlwu\kll.:salndlu.o&‘) 0 50
Gold Label, 1's A' 042 060
Pu Label, §'s ai . 066 080
Em tsand i’s 070 100

Ozx0 in Bottles—1-oz., $2 per doz.; 3-0z,, $3.50
per doz.; 4-0z.,

$6.50 per doz., mdl
0x0 Cubes—Tins of 4, %c¢. per doz.; anl of
10, $2.40 per doz.; tins of 50, $11 per doz.
CORNEILLE DAVID & CoO.

JAMES DOME BLACK LEAD

6a size, gross, §3.40. 2 size, gross, $3.50

Syrup
EDWARDSBURG STARCH CO., LTD%N *
"Crown Bnnd Perfection Byrup

Barrels, 700 per 1b.
Half-barre! .
-barrels, 176 Ibe. d
'adls, 25 i esse
AN oo s inossnihns o
CDWARDSBURG STARCH 00., LIMITED Lily White Corn 8yrup.
y Btarches— Perlb Plain tins, with label— Per case
No. ] white or blue, 4-1b. carton... .]

21b tins, 2 doz. in case
No. 1 white or blue, 3-Ib. carton... 0 e e G e

hund.rg ............... 05
Bilver gloss, 6-1 dn' lid boxes.. 0 Vlt
Silver gloss, 6-1b. tin canisters..... ow
Edwardsburg silver gloss, 11b. pkg. 0 07
4 Eegs silver gloss, large crystal..... 0 06
Benson's 1-Ib. . 0or
T - e
! " er doz
' gty B e, HiEpatitan s i
‘ o, pac n C oz. pts.
v o el 1 - 4 WrontBLEAS: P Pickle, packed in casds 3dos i-pia 33
4! B 20-1b. boxes, {c higher We in60and
15 Celluloid—Boxes of 45 cartons, per case 3 60 m' mn:‘eau Tol
(A BRANTFORD STARCE WORKS., LIMISED ered p IMPERIAL TOBACOO COMPANY OF OANADA,
R tario and Quebec.
g Laundry Starches— 0 30 Retai
i E Canads Laundry, boxes of 40 Ib. . v3s Brown Label, 1lb. or 030 44
Acme Gloss Starch— 040 Red 11b. or §.. 035 . 45
MEHLE 14b. mrwm.box-o“ﬂlb. (0 50 Green l‘ior 040 46
MY Finest Quality Whi! 1060 Blue “ s, os 050 4
{ of 48 1b... 050 Yellow * ls §or 060 . 48
i 4 Purple * ! only.. 080 . 4
133t G *  fonly.. 100 .
51 .. 56
HE 5 o =
i 4
¢ : )
R, . 5
"
Ontario and Quebeo Prices. \
‘Yesat, 3 doz. b cent phgs. ..... # 15
sOream Yeast, Sdoz. lnbox. 115 |

Advet. Manager, The Camadian Groeer. at our mearest offiee
68




Prices

Per doz
§1 00
200
Per case
orted 28 00
Perdoz
, 4doz. in

3doz

and lar
r doz.; tins
$11 per doz
& co

Per doz
of 3 doz. 81 £0
2doz. pts. 8 35
3dozi-pts 29
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Salt Satisfaction

1s our Guarantee.

[Let us send you

lowest laid-down

car-lot prices.

VERRET, STEWART (0.

LIMITED

MONTREAL

This was a statement made not long
ago to THE CANADIAN GROCER by one of
Canada’s big manulacturers. He makes
relifv goods and has kept telling the
dealer about it through THE GROCER for
many years. He fireely admits th}t the
dealer has long since recognized his pro-
duct as a standard in its particular line. Yet.

lest the dealer should forget, and because

N

g
e Ay ¢

Your Customers Know—

AND WILL BUY

WETHEY'S
MINCE MEAT

IN ANY FORM

because'they are acquainted with
our quality and cleanly methods.

ARE YOU HANDLING IT?

We have condensed mince meat
in cartons---also ready for use
in enamelled cans and pails-—-
also in wooden pails and tubs.
We have mince meat to just suit
your trade-—no matter what it
may be. -/

WRITE US.

J. H. Wethey, Limited

ST. CATHARINES, - ONTARIO

+

“I like your paper all the more, because in every
issue you advocate dealers handling quality goods.”

he is anxious to interest the new grocer
starting in business, he continues to talk
quality.

In his opinion his talks are at one
time or another utilized by the dealer in
selling his article, and by using them the
dealer’s salesmanship powers are con-

siderably developed; and at the same time
he becomes more interested in his (the

manufacturer’s) goods.




