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Robinson’s Patent Barley !
As a healthful, nourishing and enjoyable food for young and 
old, Robinson's Patent Barley is unequalled. Druggists sell 
it; grocers can sell much more of it—It is a food and right 
in their line. Those who are wise will always sell it.

Write for Particulars

MAGOR, SON & CO., MONTREALStreet,
Agents for the Dominion of Canada

How Is Your Stock
OF

<4 Crown Brand” Corn Syrup?
The wide-awake grocer gives this reliable quick-selling line every 
prominence, because he has found that it just “hitsthe public taste.”
You’ll find it pays to handle “Crown Brand.” It’s the Syrup that 
guarantees “repeats.”

EDWARDSBURG STARCH CO., LIMITED
ESTABLISHED 1868

53 Front St. East, Toronto, Ont. Works, Cardinal, Ont. 164 St James Sl, M.ontreai
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THE CANADIAN GROCER

Pi7hen Doubt Creeps into Your Stock 
Dollars Fly Out of the PVindow !

r

r
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The only short-cut to permanent trade leads direct 
to the Road of Confidence. If you stray into the 
hy-paths of Experiment you will wander far and 
long before you reach the goal. This is not fancy, 
but fact—a condition, not a theory !

The short-cut has been plainly blazed by 
those who have gone before—the successful 
ones. Be fair, friend, to yourself and to those 
sterling principles that have won out so signally 
in the daily battle of business life. Stock with 
quality goods, for when doubt creeps in dollars 
go fast!

'Griffin & Shelley’s
Seedless Raisins

There can be only one best, one leader, one nearer 
than another in the hearts of good cooks. And in the 
Raisin World that distinct and individual production, 
•‘Griffin’s Seedless Raisins,” easily takes first place.

Free from dirt, as well as seeds—carefully chosen by 
skilled hands and alert brains—the seedless raisin, stan
dard of quality everywhere !

Griffin & Shelley’s
Fine Asparagus

The natural, delicate, tender and toothsome quality 
of Griffin & Skelley’s Asparagus is a bulwark of safety 
for the grocer who fears for the permanency of his over
particular trade. The private beds that produce this 
famous brand are guarded day and night by those who, 
seeking with might and main to hold the high standard 
up, never relax their vigilance over the growing stalks.

Arthur P. Tippet & Co., Agents
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THE CANADIAN GROCER

Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of the Canadian Grocer is a*, 
the disposal of firms wanting agents or of agents wanting agencies. Winnipeg Office

R. B. Colwell
BROKER HALIFAX, N.S.

REPRESENTING LEA DING 
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys Toblers

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE. HALIFAX. NS. 

Manufacturers’ Agents and Grocery 
Brokers

WAREHOUSEMEN
o»n give close attention to few more first-class 

agencies. Highest references.

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BOND 28

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

Green Cod. Skinless Cod, Herrings, Seal 
and Cod Oile, White Beane, Peas, etc.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery 

Broken.
Warehousemen

ST. JOHN, - - - N.B.
Open hr e lew more llrei-oleee iluee.

WESTERN DISTRIBUTORS LIMITED
Wholesale Commission Merchahants, Customs 
Brokers and Manufacturers’ Agents. Cars Dis
tributed, Warehoused sod Forwarded. Warehouse 
on Transfer Track. Business solicited. Our posi
tion ia your opportunity.
SASKATOON, WESTER* CANADA

WRITE TO
10 Garfield Chambers, Belfast, Ireland 

For sample copy of the

Irish Grocer, Drug, Provision 
and General Trades’ Journal

If you are interested in Irish Trade.

Evaporated Apples 
and White Beans

Can give best quotations.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

NEWFOUNDLAND
T. A. MACNAB & CO.

ST. JOHN’S. NEWFOUNDLAND 
MANUFACTURERS’ AGENTS

and COMMISSION MERCHANTS
Importers and exporters. Prompt and careful at

tention to all business. Highest Canadian and foreign 
references. Gable address: "Macaab," St. John's. 

Codes : A,B,0, 6th edition, and private.

When writing advertisers kindly men 
tion having seen the advertisement in 
this paper.

G. C. WARREN
Box UM, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT
Trade Established 12 Year».

Domestic end Foreign Agencies Solicited

W. G. A. LAMBE&CO.
TORONTO

Grocery Brokers end Agents.
Established 1886

BUCHANAN * AHERN
Vkelsssl, Cenelssleo M.reheats s»< Inperler,

QUEBEC. P.Q.
Grocertcs, Provisions, Sogers, Molasses, Dried 

Froli end Note, Grsln, Mill Feed,
Fish, Fish Oil, Etc.

Arrived in store one car 
NEW ORLEANS MOLASSES

HALF BARRELS PRICES RIGHT

Lind Brokerage Company
73 Front SL E., Toronto

Correspondence Solicited. P.O. Box »

W. G. PATRICK & CO.
Manufacturera’ Agents

Importera
77 York Street, Toronto

MacLaren Imperial
Limited

Cheese Co.
AGENCY DEPARTMENT

Agents tor Grocers' Specialties and Wholesale 
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

THE HARRY HORNE CO.
309-311 King Street West, Toronto

Grocery Brokers, Manufacturers* Agents 
and Importers of Groceries and Specialties

WE ARE OPEN FOR MORE BUSINESS 
AND INVITE YOUR CORRESPONDENCE

WATSON & TRUESDALE
(Suooemon .to Stuart, Watson * Co.)

Wholesale Commission Broker» end 
Manufacturers' Agent».

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker and Manufacturers’ Agent
Canadian, British and Foreign Agencies Solicited.

23# ChambetSuOf Commerce. P.O. Box 1812

DISTRIBUTORS. LIMITED
P. O. Drawer 99

EDMONTON. ALBERTA
Manufacturera’ Agents, Commission Mer

chant», Warehousemen.
Track connection with all Railroad*..

A. Francois Turcotte
COMMISSION MERCHANT

Room IS, Morin Blook 
Quoboo, - Canada 

One or two more agonolo» wanted
FIRST CLASS CONNECTION

—MOOSE JAW— 
WHITLOCK & MARLATT

Distributing and Forwarding Agents. 
Warehouse on C.P.R. spur track. 
Promptness and Satisfaction guaranleed. 
Business Solicited.
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J. F. EBY, Pres. HUGH BLAIN, Vice-Pre»’

MAPLE SYRUPHere’s your opportunity to “ get in.”

“PANCAKE” brand
Wine pint tins, to retail at - 10c. 

“ quart bottles “ “ - 20c.
for immediate shipment, also for shipment ^

We are quoting “ SPECIAL PRICES” on :

“ANCHOR” brand

of NEW SYRUP as soon as ready.
Wine Pint, Quart, Half Gallon and 

Gallon Tins.
Wine Quart Bottles.

IMPERIAL MEASURE, 5 Gallon Tins.

PURE MAPLE SYRUP
We quote special prices on

“SMALL’S SELECTED”
AND

“PRIDE OF CANADA”
IN ALL SIZES

IT WILL PAY YOU TO BOOK YOUR ORDERS NOW

EBY-BLAIN, LIMITED
TORONTOWHOLESALE

GROCERS

Cut of I'D Hook Size, with hood re
moved showing alpi abetical 

arrangement of books,

SYSTEMS TO FIT 
YOUR BUSINESS

-mi HERE THEY ARE |«T
Do you want a card-index system ?
Do you want a loose-slip system ?
Do you want a system in which each customer’s ac

count is kept in a separate book—a duplicate book, num
bered from 1 to 50—where the customer gets with each 
purchase a duplicate slip showing total amount he owes 
and which bears the same number as the original which 
you keep in the book for your record ?

Cut of 100 book size, showing hood 
locked to cabinet, when not in

Bear in mind no matter what kind of system you should have for your business we will supply it 
and it will be a fire-proof system in the bargain.

We have spent 20 years in manufacturing credit systems and that’s why we say we know we have 
something that will save you time and money

It will cost you nothing to find out

Tell us what your business is ànd how many accounts you have and let us give you full information.

The Simple Account Salesbook Company
Sole Manufacturers, also Manufacturers of Counter Pads for Store Use.

1926 Depot Street ... /. ... ... .:. FREMONT, OHIO
and Hartford, Conn., U.S.A.

VICTOR ARCHAMBAULT, :: Quebec Representative :: 28 Bridge Street, SHERBROOKE, Que.
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SANITARY CANS
FOR

WINTER PACK

BAKED BEANS, SOUPS, 
MEATS, CONDENSED MILK, 
EVAPORATED MILK. .* ■*

Sanitary Can Co., Ltd,
Niagara Fell». Oat.

THE CANADIAN GROCER

No Grocer has a customer who hasn’t been told

Let the Gold Dust Twins do your work
There is nothing left for you to do but — hand it out and 

take your profit.
No Washing Powder has ever been

So Widely Advertised
No Washing Powder will

Do the Work as Well
And there is no Washing Powder

"Which Sells So Well
We Couldn't Ssy Anything Morn Interesting to You

THE N. K. FAIRBANK COMPANY, MONTREAL

üttl:
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0 CROSS’^ A-t

“Red Cross”
BRAND

Pork and Beans
Plain or with 
Chili Sauce

*
1 $

beam

Clean hand - picked beans; pure, delicately - flavored 
sauces, scientifically processed.

A size to suit every demand.
l’s, 2’s, 3’s (Family) 

and 3’s (Tall)

3’s Family are proving splendid sellers. They contain 
more Beans than 3’s flat and at less price.

Dominion Canners
LIMITED

Hamilton, Canada

Ask your Wholesaler for Prices.
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When you sell a customer unknown brands of 
coffee you have to make the whole sale.

Chase & Sanborn’s 
COFFEES

are half sold when you put them on your
shelves.

CHASE Ok SANBORN
MONTREAL

Common Sense says
SAVE THE CENTS

Modern methods successfully meet competition—pennies 
saved make the store pay dollars.

Here is some more common sense- use

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGG DELIVERY

They are designed especially to protect eggs delivered by vehicle. Absolutely stop breakage — 
prevent miscounts and satisfy customers.

They will save you more than a cent on every dozen eggs delivered—soon pay for themselves 
and then show a profit Ash your jobber or our own specialty salesman, and write for our booklets 
“ No Broken Eggs ” and “ Advertising Suggestions for Star Egg Trays.”

WRITE TO-DAY AND START SAVING CENTS.

Sur Egg Carrier, are licensed under Canadian Patent No 96566. to be used only with trays supplied by us Manufacturers 
jobbers or agenu supplying other trays for use with Sur Egg Carriers are contributory infringers of our patent 
rights and subject themselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER <& TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

Made in one and two dozen sizes.
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WAGSTAFFE’S
FINE OLD ENGLISH, 1911

Wagstaffe Limited
Pure Fruit Preservers HAMILTON

Seville Orange Marmalade
(ALL ORANGES AND SUGAR)

Fig and Lemon Marmalade 
Pineapple Marmalade

Green Fig Marmalade 
Ginger Marmalade 
Jelly Shred Marmalade

GUARANTEED FREE FROM PRESERVATIVES, 
GLUCOSE OR COLORING

The most up-to-date Fruit Preserving Plant in Canada, costing 
upwards of $75,000.00 when completed.

9
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LEMON

*AscuWsCRISP AND TASTY — BEYOND COMPARISON
WITH ITS DELICIOUS CREAM FILLING. JUST THE GOODS 

TO BRIGHTEN UP TRADE AFTER THE HOLIDAYS

Your Opportunity/

Take Advantage Of Itt

THE MacLean Publishing Company are continually 
offering their local representatives better and more 
substantial opportunities.

Have you ever stopped to consider these ? They offer : 
i An excellent training in Salesmanship.
2. To live men, one dollar per hour for every 

hour of their spare time.
3. Promotion to the regular circulation staff of 

the MacLean Publishing Company.
The MacLean circulation organization is the largest 

organization of its kind in Canada. It is composed of the 
highest priced circulation men in Canada—the best sales
men of the country, many of whom got their first training 
while acting as local representatives.

Persons acting in this capacity come in contact with 
the best men in Canada. A greater experience could 
not be wished for.

If you want to be a 100 point salesman, if you want 
to train so as to be qualified for bigger positions later, 
write us to-day I

MacLean Publishing Go., Ltd.
143-149 University Ave. Toronto

“Buy the Powder with a Pedigree”

COOK'S FRIEND
BAKING POWDER

THE LEADER FOR 50 YEARS

W. D. McLaren, Ltd.
Baking Powder Specialists

^MONTREAL
) -
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It isn’t a question
of any kind of Condensed Milk !

It is for you to supply your customers with the best and most 
perfect. To do this it must be

BORDEN'S BRANDS
that you offer. Indisputably the best 
sellers are

“Eagle Brand" Condensed 
and “Peerless Brand” Evaporated Milk.

Borden’s Condensed Milk Company
ESTABLISHED 1857

WILLIAM H. DUNN, Montreal and Toronto
Mason & Hickey, Winnipeg, Man ; Shallcross, Macaulay & Co., 

Vancouver, Victoria, Nelson and Calgary.

6
unswe

evaporated

]\ÆR. Up-to-date Grocer, your ambition is (or should 
be) to install an Electric Coffee Mill.

When you do—get a good one, as 
good as you can afford.

If it’s an “Enterprise” it will be 
backed by the oldest and largest manu
facturers of these goods in the country.

Note the style illustrated. The 
grinders are connected direct to the 
shaft of the motor. No belts or gears to 
litter up the store and make it look like a 
machine shop and fewer parts to wear.

Perhaps you’d be glad to look over a 
catalog of electrically driven Coffee 
Mills, Meat Choppers, etc. Glad to send it.

The Enterprise Mfg. Go. of Pa.
PATENTED HARDWARE SPECIALTIES

Philadelphia, Pa., U. S. A.
21 Murray Street, New York 544 Van Ness Avenue, San Francisco

9
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--------Swiss Cheese
Your customers are becoming more and more particular about the quality and purity of their 
foodstuffs, and that is why it will pay you to recommend to them

Otto Wartmann’s Emmenthal Cheese
which is absolutely pure. Manufactured in the valley of Emmenthal, Switzerland, from milk 
of the highest quality and guaranteed unskimmed. It is so rich and creamy that it will please 
even vour most particular customers.

IT IS SUPERIOR
to the Gruyere cheese, which is made of partly skimmed milk, and which, therefore, cannot 
have that delicious flavor which has done much to make the Emmenthal cheese famous. Further, 
the Gruyere loaves are 1-3 or 1-2 smaller than the Kmmenthaler.

BEWARE OF IMITATIONS
Such has been the success and reputation gained by Emmenthal cheese that many manufacturers, 
both in Canada and the United States, have tried to imitate it.
Note:—We import ours direct from Switzerland, and in very large quantities, so that we are in a 
position to quote you the right prices.

WRITE FOR PRICES
YOUR ORDER WILL HAVE OUR BEST ATTENTION AND WILL BE PROMPTLY ATTENDED TO.

Enquiries 
Ontario to o>ir 
Toronto oftlce.

Enquiries from all 
of Canada outside 
of Ontario to our 
Montreal office.

The Best, The Sweetest 
and The Cheapest 

Free Lathering Soap 
in the Market.

GUARANTEED GENUINE 

William Gossage & Sons, LtcL, Widnes, Eng.
Amou:—Arthur B. Mitchell, Mitchell’e Wharf, Halifax, N.S.; C. B. Jervis à 

Son, Vancouver, B.C. J

10



IMPORTANT DECISION
New York State Pure Food Law

and
Holbrooks Worcestershire Sauce

Department of Agriculture declares[_Holbrooks Worcestershire 
Sauce to be a Genuine Worcestershire Sauce.

(Copy) ,v

sfkfE OF NEW YORK

i DEPARTMENT OF AGRICULTURE.

Raymond A. Pearson, Commissioner.
George L. Flanders, First Assistant Commissioner.

Hon. William F. Sheehan, Albany, January 11, 1911,
37 Wall Street, ' '

New York City. <_ 1
Dear Sir:—

The ex-Attorney General before retiring from office, failed to render an 
opinion upon the question which was argued by you before him relative to Hol
brooks “Worcestershire Sauce.”

He stated, however, in a conference with the Commissioner of Agriculture, 
that the question involved was, in his judgment, similar to the question involved 
in the case of Lea & Perrins’ “Worcestershire Sauce” ; that he found it difficult to 
distinguish between them ; and that the line of demarkation was so indefinite as to 
make it doubtful, in his mind, whether the Commissioner of Agriculture would be 
able to maintain the position that the Holbrooks Company should brand or label 
the said goods to show the constituents thereof. He further stated that his judg
ment was that this sauce should be treated in the same way as the Lea & Perrins’ 
sauce and for similar reasons.

In view of this attitude, I am therefore constrained to say to you that no 
further attempts under the provisions of the present law will be made to require 
the manufacturers of Holbrooks “Worcestershire Sauce” to label the goods so as 
to show their constituents, nor to prevent them from using the word "Worcester-

Respectfully,
R. A. PEARSON,

\ Commissioner.

shire.”

-T!
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cubes

We invented 0X0 Cubes to help the 
housewife save money and to help 
the grocer make money. Are you 
doing it? Let us help you to get 
your share. Write us.

CORNEILLE DAVID CEL CO.
25 Lombard Street 334 Clarence Street 52 Nicholas Street 41 Common Street

TORONTO LONDON, Onf£- OTTAWA MONTREAL

An Up-to-date Grocery 
Store is incomplete 
without a

McCray Refrigerator
The cut shows our No. 410, the 

most popular of our grocers’ refrigera
tors—perfectly adapted to grocery stores 
of average size. The exterior is of oak, 
antique finish ; the interior is of odorless 
poplar or spruce, finished with two coats 

of shellac. All doors are provided with two thicknesses of double strength glass, except 
the ice door, which is fitted with a beveled plate mirror.

One grocer says:—“I am well pleased with my McCray No. 410. It is a 
money-saver and trade-getter. I sell just four times as much butter as I did 
before installing it. Eight hundred pounds of ice is the most I have ever used 
in eight days, and that was the hottest weather we have had.”

We manufacture refrigerators and coolers for residences, groceries, markets, hotels, 
clubs and florists. Catalog for any of these lines will be sent free upon request.

WRITE TO-DAY FOR OUR CATALOG No 67 AND PRICES

McCRAY REFRIGERATOR COMPANY
231 LAKE STREET KENDALL VILLE, INDIANA

Please address all correspondence to the
Factory. Kendallville. Ind. ________________________________________________________________________

Vi
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The gum that is 
good all through

SOLD BY ALL JOBBERS IN THE UNITED STATES &
CANADA
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In Your Coffee Trade 
Large and Profitable ?

IF NOT

You Can Make it So
BY SERVING YOUR 
CUSTOMERS WITH

WHITE SWAN COFFEE
Try it and Watch Your Trade 

Grow Quickly

IT IS

THE COFFEE OF QUALITY !
»

Packed In Handeome 1-lb Tine

The Finishing Touch
t to the appearance of your 

■tore la given by the 
installation of an

ELGIN
National 
Coffee Mill

The attractive symmetry and finish 
of the "Elgin” compel attention and 
it is. moreover, the faeteet grinding 
and easiest running miU on the mar- 

;ket. The ’’Elgin" has steel grinders 
and can be adjusted while running. -. -

’• Made in 40 difierent styles, they sell at a very moderate prlcg. Ask 
any of the following jobber» for oor Catalogue - -

WINNIPEG—GF* J .Galt (and brandies! ; Tbs OodrilleCo. I sad 
„ . Bro* ■ t«on * do land bran. hea).vANtOUVgR-Tba to H Malkin Oo. Ltd , Wm Bmi4 à Co ;
H-kMlLTON^-JiaTjîner tio.; Balfoar, Smje k Oo . McPherson, 

«- Glassco and Co.
TOBONTO-Bby. Blain, Ltd 

. LONDON—Gorman. Eckert g Oo.
8T. JOHN. N B .G K Barboer Go.;-Dearborn k Oo.
BEGINS, i ABE -Campbell. Wilson t Smith 
MONTEE AL—The Canadian Fairbanks Co. 'and branches). 
EDMONTON. ALTA.-The A MacDonald Oo.

Woodruff & Edwards Co. •••
il — BLGlNr-tLW U.SrA.

MAPLE SUGAR

TOBACCO

Rock City Tobacco Co.
Quibie - and Wlmlpif

.'4

Yi

/■The washday wonder worker
For economy in use and effective cleans
ing properties no soap is so good as

Wonderful Soap
and in addition to its sterling qualities, 
it is very attractively packed ahd made 
up and commands a rapid and profit
able sale. We are now wrapping each 
cake of “Wonderful” Soap, instead of 
putting six cakes to a carton as formerly.

Write for details of our 
dealer-helper selling plan.

THE GUELPH SOAP CO.
«#»«• «row.-..

14
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We have been appointed 
Sole Agents in British Col
umbia and Alberta for

Ridgway’s
Teas *»<• Coffees

lines that have gained high
est favor wherever intro
duced.

Ridgway’s is the Tea that 
has held pride of place ever 
since tea became the pop
ular drink of the British 
nation, and is unequalled 
in all grades for quality and 
flavor. Sell Ridgway’s! 
The family grocery trade 
will surely be influenced to 
the store which handles 
this splendid tea.

WE INVITE 
YOUR INQUIRY

Rowat’s
Goods

Sell!
The Connoisseur’s 

Choice !
Cater for your par
ticular customer by 
featuring

lEAT.STiAnctmm.oi
XGRAMESGAMIAieSi

■*------------------- '* -

’ATERSON A SOM
)WAT*COj 

GLASGOW

Rowat’s Pickles
AND

Paterson's Sauce

Donnelly, Watson & 
Brown, Limited

CALGARY and VANCOUVER
Sole agent* for Albert* and British Columbia.

They are ‘quality’ 
goods which 

never fail to 
satisfy.

ROWAT & CO.
0LAS60W SCOTLAND
Canadian Distributors :— 
Snowdon & Ebbitt, 325 
Coristine Bldg., Mont
real, Quebec, Ontario, 
Manitoba, and the North
west ; F. K. Warren, 
Halifax, NS.; F. H. 
Tippett & Co., St. John, 
N.B. ; C. E Jarvis & Co., 
Vancouver, B.C.
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Brand

BALFOUR, SMYE & CO.,

Our travellers have specials in :
Dried Fruits of all kinds, Currants, Raisins, Peaches, 
Evaporated Apples, Figs.
200 Kegs Labrador Sea Trout. Very fine red fish. 
Fine assortment of TARTAN Brand Canned Fruits 
and Vegetables.
Mall order• epeolally looked after.

Phone No. 3595. Exchange to all departments.
WHOLESALE 
GROCERS . . HAMILTON

COLIS MANUFACTURING CO
1626 North 23rd St., rhiledohhU, h.DONT RUN CHANCES

WITH YOUR CUSTOMERS. GET A LINE 
OF SYRUP THAT IS RELIABLE.

abinet Bran
Maple Syrup

has stood the test of years 
success. It is reliable. 

It sells well It gives a 
good margin of profit

SAVE FREIGHT
DROP SHIPMENTS KITCHEN MOLASSES 
MAPLE SUGAR TEA ROSE DRIPS

AOBNTS—Cheat A Sanborn. Mootraal: Todhunter. Mitchell A Co 
Toronto : Yonne Bros.. Vancouver. B.C. Wa Braid, Vaneonver 

B.C. ; L. T. Mewbume A Co.. Calgarv. Alta.Imperial Syrup Co^u-m. Montréal

“KING OSCAR.” SARDINES
THE QUALITY BRAND

Will surely by their flavour and purity obtain and hold for you the best oi the 
family trade. This brand is very attractively gotten up and the contents are 
guaranteed solely selected autumn-caught fish. Will be found to be uniformly 
sweet, tasty, wholesome and well packed. A real good line for profit.

Ask Your Wholesaler

JOHN W. BICKLE & GREENING,
(J. A. Henderson)

Hamilton, Ont.
Canadian Agents

-SJMiiiijiWiKJi
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Mr. Grocer.
The Salt your Customers will call for again and 
again—if you’ll just stock it—is the purity-sure

CENTURY SALT
We’re advertising it brightly. We’re shipping it 
promptly. Just get our price list and try us.

Dominion Salt Co., Limited
Manufacturers and Shippers 

SARNIA, - ONT.

You Can't Go Wrong
if you are featuring—

‘Banner* 
and 

‘Princess’ 
Brands

Condensed
Milk

These Brands are 
prepared solely from 
the richest country 
milk, with no addition 
but that of pure cane 
sugar. Give them every 
prominence ; they are 
real business bringers, 
andfprofit producers! 

in the line of Unsweetened Milk, you 
should stock and recommend

"ST. GEORGE" EVAPORATED MILK. 
GET DETAILS AND PRICES.

</. Malcolm & Son
St. George, Ont.

CAKE

OF GUARANTEED QUALITY!
The failure of the Spanish Olive 

crop this season has caused a scarcity 
of really good fruit, 
and the wise grocer 
will protect his inter
ests by selling

Crest

Olives
They are bottled solely' from choice selected fruit, 

and all inferior grades are rigidly excluded.

Write us direct if your jobber can't supply you.

Canada Spice 
and Grocery 

Co., Limited

c«csr
BRAND

.TRA

«

London,
Ont.
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Give the best satisfaction. Grocers find good profits in 
handling our lines. Everything guaranteed.
A few of our other lines are:—EXTRACTS, SPICES, 
MUSTARDS, JELLY POWDERS, Etc., Etc.

I.X.L. Spice & Coffee Co.
MAi5cRofDE QU XLITY LONDON, - - - ONTARIO

SWEETHEART BRAND
BAKING POWDER AND COFFEES

•Till'easpoon 
of Boilinc

OXVIL I
L

THE PERFECT FLUID BEEF

INVALID
O 

X 
V

Made absolutely from the choicest fresh Ox Beef, and every bottle is full of true 
beet nourishment to the last dr »p. Invalid Oxvil is not full of spices, etc., but is abso
ute! y pure. It is a genuine extract and true value for your m mey, and costs no more 
thin an orJm Hr*as >neJ beef extract. Invalid Oxvil is price-protected and shows 
every de tier a definite profit.

Su jpite 1 to the retail trade through any Wholesale Grocery or Drug Firm in 
Canal t. S>*dal age its wanted in every Town and City in Ontario, also every 
Province of Canada

Write for particular» and Price LUt to
THE HARRY HORNE CO, 309.311 ei.< s«. w., TORONTO

SELL
GINGERBREAD 

BRAND 
MOLASSES !

It Pays

Four real reasons why you can increase your 
Molasses sales by selling “Gingerbread Brand."

1. It is a strong baker.
2. It has a good body.
3. Its quality and flavour are unsurpassed.
4. It is put up in a large variety of sizes.

Give your wholesale a trial order for 
“Gingerbread” Molasses and be convinced.

Put up in tins—2’s, 3’s, 5’s, 10’s and 20’s, 
Pails—l’s, 2’s, 3’s and 5’s gals, and in barrels 
and barrels.

The
Dominion Molasses Co.,

LIMITED
HALIFAX. NOVA SCOTIA

■ jasBVt's 
^PureRicni. 
.UncKCitt*^
5yFuAS— elllcî;,

♦, Monument -Sir
,a London

CANADIAN LAWS
row require that Cream muet contain not lea* than 18 per cent, of milk fat ; it muni be entirely free from gelatine, eucrate of 
lime, germ* or other substances, and muet contain no prescrv.Lives ul any kind nor any coloring matter other than ia 
1 a 1 ural to milk.

STOCK ONLY

FUSSELL’S GOLDBZ„BXoERFLV CREAM
which compile* in every way with these requirements and iaTHE ONLY ABSOLUTELY PURE CREAM on the market 
It contain* Iruui 25 per cent, to 30 per cent, milk fat.

Packed in key-opening. s->lderle*s tins to sell at attractive prices with good profit to the trade. Keeps good 
unopened for any time in any climate. Order of your Wholesaler.

Sample* and particular* of The W. H. MdrinCo., Vancouver, for British Columbia, Yukon and West Alberta, 
O. Fairall Fisher, il St John St., Montra», fir Quebec. W H. EsroM. 137 Bannatyne Avenue. Winnipeg for Manitooa. 
Saskatchewan and East Aloerta. The Harry Horne Co., 309 King 8t. West, Toronto, for Ontario. J. W. Gorham k Co., 
2il Hollis St., Halifax, for N ir a Scotia. W. A. Si mouds, St. John, for New Bruuswick, or

ruse ELL » CO., LTD., 4 Monument Street, London, big.
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When You Offer

“MELAGAMA TEA and 
COFFEE

to your customers you can do so with the assurance that they will be thoroughly satisfied 
with the quality and flavor, and you can make yourself doubly sure by trying MELAGAMA 
in your own house. For BULK TEAS and COFFEES all we want is an opportunity 
to send samples and quote prices, we know that your orders will follow.

MINTO BROS. - - Toronto
Simple, But Oh, How 

It Sold Dates !
Here's a simple little 
thing one grocer did 
that brought him 
three days of splen
did date sales.

He cut our advertise
ment of Dromedary
Dates from a monthly 
magazine — we ad
vertise in nearly all 
the good ones—and 
pasted it on the front 

of his window. Over it was a brush sign, “We Sell 
These," and in the window a display of the cartons with 
one open. He says he never sold so many dates 
in his life.

Dromedary Dates are sure to sell if people see them, 
because they are the finest selected fruit, wrapped care
fully in oiled paper and packed in cartons. They’re 
clean, fresh, and indefinitely moist. All jobbers.

We also pack ROYAL EXC1LSIOR and ANCHOR 
brand package dates.

THE HILLS BROS. COMPANY
Beach and Washington Sts., NEW YORK

-F

A BIGGER TURNOVER
naturally means a bigger profit for the 
merchant. And the fact that ten pack
ages of Lawrason’s

SNOWFLAKE
POWDERED AMMONIA

are sold by retail grocers to every one 
package of any other cleaning compound 
means that Snowflake is one of the few 
most profitable lines in the trade.
The giant size of the 5 cent package of 
Snowflake, and its enormous efficiency as 
a cleaner and a soap-saver make the 
Snowflake demand permanent.
Order some to-day.

S. F. Lawrason & Co.
London, Ontario

JAMES
DOME

Free from Grit and Dust 
Gives a Lasting

Brilliant Polish
The old reliable 
and best 
Stove Polish 
on the market to-day.

BLACK
LEAD

W. C. A. LAM BE. (Q. CO., Canadian Agents
19
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Give these lines a trial!
Wherever handled, they have proved ready sellers, and good profit-makers !

LYNCH’S QUALITY BISCUITS
Creamalt Sodas — Family Pilot — Graham Wafers—Ginger Snaps 

Seed Sugar—Fig Bars—Crimp Sugar — Lemon Creams 
Always reach you as crisp and fresh as they leave our ovens.

Lynch’s Limited-Sydney, N.S.
aed at STELLARTON. Fred A. Millisan, Manaeer ; HALIFAX, Fraak A. GUlia. Maaacer

It Appeals to Busy Women
Here’s a line, Mr. Grocer, that never fails to appeal to 
women because of its economy of time and money.

Minute Tapioca
The only Tapioca that requires no soakirfg. A delicious 
pudding can be made right from the package in fifteen 
minutes. And.six full quarts can be made from each 
package.

Your Jobber can mupply you

Minute Tapioca Go., Orange, Mass.
Canadian Representatives: Canadian Specialty Co.,Toronto; 

R. B. Hall it Son, Montreal ; W. S. Clawson dr 
Co., St. John, N.B.

DON'T TAKE OUR WORD FOR IT !
Just write for Inland Revenue Bulletin 

No. 208 which certifies

“Canada First” 
Evaporated Milk

to be absolutely pure, and to contain the 
very highest percentage of genuine 

food values.

BAIRD’S
WORCESTERSHIRE

SAUCE
IS

DELICIOUS
It makes the plainest fare 
appetising, and makes 
delightful to the palate 
the flavor of Fish, Meat, 
Stews, Soups, Gravies, 
Curries and Salads.

Low in Price 
High in quality

Agent» nation ft Langley. Ltd.. U Front Street Bart, Toronto 
—404 Lindsay Building. Montreal W. L. MeKensle ft Co.. Win
nipeg ; B

Linder y Building.----- ------ ---- —-----------------
Robertson ft Co.. Vancouver and Victoria.

You will never have complaints if you 
are handling “ Canada First.”

MADE IN CANADA BY CANADIANS

The Aylmer Condensed Milk 
Company, Limited

Aylmer - - Ontario
Hoad Offices : Hamilton, Ontario

20
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«

—THERE ARE MANY REASONS------
WHY YOU SHOULD HANDLE

ST. LAWRENCE GRANULATED
From the quality argument you can get no better sugar, but just now when prices 
are so low it gives every retailer the opportunity of securing this highest grade 
sugar at the lowest price and it is as profitable handling as other cheaper grades.

THE ST. LAWRENCE SUGAR REFINING CO., LIMITED, MONTREAL

i#** b

GOUDRON;

WWW*
__WUilrL.....

MATH I EUS 
SYRUP

of Tar and Cod Liver Oil
has a more certain sale 
than moat remedies. It is 
largely advertised, so that 
every one is familiar with 
the name.
It has been so successful in 
effecting cures that every 
user is a publisher of Its 
excellent qualities.
Its sales have increased 
wonderfully everywhere.
It is a sure seller.

MATHIEU'S 
NERVINE POWDERS
are needed wherever colds 
are attended with pains 
and fever.
See that you are well sup
plied with both, as the sea
son of Colds is now on.

J. L. MATHIEU C0„ Props. 
SBEKBROOKE, P. Q.

Distributor» lor Western Canada

Foley Bros., Larson it Co., Wholesale Grocers sod Confectioners 
Winnipeg, Edmonton, Vsncouver 

L Chaput, Fils It Clc. Wboleaele Depot, Montresl

Û -W*
a

The
Only
Account
Register
THAT will fit 

any safe.
THAT takes 

little counter 
space.

USED OVER THREE YEARS
Newmarket, Ont., Jan. 3, 1911.

Am pleased with the new Commercial Register 
which I purchased of you. 1 used the old one over three 
years, and while it was in good order, it became too small 
for my increased business.

I have examined others, but still think yours takss 
the lead.

G. H. KNOWLES.

Send postal—we will mail you full information.

COMMERCIAL REGISTER CO. 
178-180 Victoria Street - - Toronto, Ont.

4ZVJlnfl'lOCHA]

Branch: Sault Ste. Marie

BIGGER AND BIGGER SALES
That's the tale you’ll have to tell If you are featuring

AURORA COFFEE
because superior merit and better value are bound to win.
“ Aurora ” is the coffee with that exquisite aroma and flavor 
which guarantees repeats. It is the best that money can buy 
and retails at 40c., leaving you a splendid profit.

W. H. GILLARD <& CO., Hamilton, Ont.
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WHITE DOVE 
COCOANUT
is the best possible!

Has no equal for 
quality. Always givçs 
satisfaction and leaves 
a good profit margin.

W. P. Downey,
MONTREAL

■■FVEBY HOUSEKEEPER WANTS

For making a nice brown gravy.
For adding a delicious flavor and 

color to soup.
For coloring cakes a rich brown 
For making cakes and puddings a 

creamy yellow,

Inglehart’s Browning
is the best of all The only Browning 
made in Canada.
Pul up in .3 and 6 oz hollies, retailing af 

15c. and 25c. a bottle
ASK YOUR WHOLESALER FOR IT 

OR SEND TO

INGLEHART’S, MERTON, Ont

MOP STIC
“The Tar box Brand*

M de in Canada
Many kind»

FOR ALL PURPOSES

rn
Distributed through practically all of 

THE LEADING JOBBERS

I TARBO

Lr
Send for Catalog.

Manufactured by
TAR BOX BROS. - - Toronto

(Established quarter of a century under the 
same personal management.)

SUCHARD’S COCOA
This is the season to push SUCHARD'S 
COCOA. From now on Cocoa will be in 
demand daily. It pays to sell the beat. We 
guarantee Suchard's Cocoa against all other 
makes. Delicious in flavor. Prices iuat right 
FRANK L. BENEDICT * CO.. Montreal 

Agents

THE PEOPLE OF

JAMAICA
are now buying thing! in the 
United States which the) ought 
to buy in Csnede. They don’t 
know whet we can do. A email 
advertisement in the

KINGSTON

“GLEANER”
might bring inquiries. Better 
write for rates to

l.c STEWART, Halifax

The W. H. ESCOTT CO.
WHOLESALE

6rocim
137 BANNATYN1 AVENUE

WINNIPEG
COVERING

MANITOBA — SASKATCHEWAN
coRneePONOiNoe solicited

WINDSOR SALT
OAR LOTM OR LMSS. Prompt shlpmeats 
Writs us 1er priées. Pkeaa order eur espeeue

TORONTO BALT WORKB
TORONTO. ONT Oao. J. Cliff, Mafaobb

A. O. LANDRY
8TE. FLA VIE STATION, QUE.

Jobber and Wholesaler In
Crooerlee, Flour, Groin end Provisions

Open to buy Timothy, Red. Whit# end Aleyk# 
Clover Seed..

-------WARMINTON’S-----
Shipping Specialties

smmiiG, cuiTci mails, ran booh. btc.
Seve expense to shipper

J. N. WARMINTON
2*7 St. Jamee St., - MONTREAL

I

Tb GRAY, T0UK6 A SPARLII6 CO., LHM
SALT

MANUFA CTURER8
Rented the highest award» In eompetl- 

tion with other makes.
WINOHAM KMT A BUSHED IB7t

-CLUB-
milk PUDDING

is becoming more 
and more popular in 
the household, as its 
ingredients are thor
oughly wholesome 
and of a nutritious 
nature.

No Milk Required

nor has much time 
to be spent in prepar
ation. Just what the 
housewife wants.

No difficulty in sell
ing and

It Pays Well

S.H. EWING & SONS
/

Montreal and Toronto
\

z

ICttiKMl
i rs&ffm i

CHINESE
STARCH

Tl I

=aS»V

- M v «It

HAVE YOU 
A STOCK? 

GREAffSELLER 
ALL THE TIME.

GIT PB1CB8

OCEAN mus
MOM TUA A l

l

1 4
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JAPAN TEAS
Are BEST Value on the Market to-day.

S. T.) Nishimura <6 Co., - Montreal
Your particular customer will always buy

MASON'S

No. 1 SAUCE
once he has tasted it, because 
there’s a piquancy and flavour 
to it -that give a zest to even the 
plainest fcye. Recommend it 
strongly.

Its ingredients are of absolute 
and guaranteed purity, and it is 
made in a Canadian factory that is a 
model of cleanliness and efficiency. 
The sauce is made from the famous 
MASON old English recipe.

Send for samples and prices.
There’s room on your shelves, 

Mr. Grocer, for a satisfaction- 
giver like

No. 1 SAUCE,

MASONS LIMITED,
25 Melinda Street, ' Toronto

Agents wanted where not represented..

SELL

McLean’s Cocoanut
to your particular customer

It never fails to satisfy 
THE QUALITY’ BRAND

The
Canadian Cocoanut Co.,

Sole Makers 
MONTREAL

'IT 1 AN S

TELL YOUR CUSTOMERS ABOUT

KOKOBUT
the PURE COCOANUT BUTTER that is so much move economical 
than all other cooking materials. Guaranteed to contain no animal 
matter and to be free from water or" salt. "KOKOBUT" imparts a 
delicious flavor to all foods prepared with it. keeps indefinitely and 
never becomes rancid. It is highly digestible and nutritious.

%. Here's a line that sells at sight to every housewife. Don't delay, 
but send along your order to-day and get your share of the profitable 
trade offering.

Packed In 1, 5, 10. 20 and 
50 lb. packages and tins.

COCOA-NUT BUTTERS, Limited
206 Papineau Ave. - - Montreal

S

The North Queensland Meat Export Co,, Ltd.
WORKS, OOLBUN

MANUFACTURERS OF

TOWNSVILLE, NORTH QUEENSLAND

I SPECIALTY

Canned Meats, Extract of 
Meat, Etc.

OF FINEST QUALITY

Boiled and Roast Beef
in 1 lb., 2 lb. end 6 lb. tins, full weight.

As supplied to British War Office, Admiralty 
and Indian Government.

CORRBSPONDBNCB INVITED FROM WHOLESALE BUYERS

Apply : C. J. PIGGOTT, Sole Agent, 19 Eaetcheap, London, E.C., Eng.
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Pure
Orange Sterling Brand Marmalade

You are handling the beat—looked at from any stand
point you like—when you are selling “Sterling” Brand 
Marmalade.

Its delicious flavour is obtained by the use of the 
finest bitter Seville Oranges and pure sugar only and 
absolutely no preservatives or coloring matter is added.

Feature this rapid-selling line. It shows a good profit 
for the dealer.

Marmalade
THE T. A.

Sterling Road,
LYTLE COMPANY, LIMITED

. . - - ^Toronto

A BIG HELP
FOR A

LITTLE MONEY
We have studied your 

requirements for twenty- 
five years for the purpose 
of learning just what is
needed to retail oil and gasolene properly. The
result is the

BOWSER
Self-Measuring System

Not a thing is lacking
It measures the oil accurately. Computes its value. Counts 

the gallons pumped, and Discharges it directly into the customer's 
can without wasting a drop

NO MEASURES-NO FUNNELS—NO MUSS NO LOSS OF TIME, 
FLOOR SPACE, NOR OIL.

IT’S JUST RIGHT
Just drop a card and bay. ‘ Send me Book No 5.” You can't invest a cent better

S. F. BOWSER &
66 68 FRASER AVE. ::

CO., Limited 
TORONTO, Ont.

Do Your Customers 
Pay Up?

Don’t continue to lose money through 
credit business Don’t drive good 
credit customers away by jumping on 
them “ rough shod.” Hold the credit 
business—get more of it, but make it 
SAFE by using the right tactics.

Allison uoupon
Books

systematize credit accounts, simplify 
collections, please the customer and 
eliminate arguments. They cost but 
little and pay for themselves many 
times over.

HOW THEY WORK
A man wants credit. 
You think he is good. 
Give him a $10 Alii 
son Coupon Book. 
Hare him sign the 
receipt or note form 
in the front of the 
book, which you tear 
out and keep. Charge 
him with f 10. — No 
trouble When he 
buys a dime's worth, 
tear off a ten-cent 
coupon, and so on 
until the book is used 
up Then he pays 
the $10 and gets 
another book. No pass 
books, no charging, 
no lost time, no 
errors, no disputes 
Allison OouponBooki 
are recognised every
where as the best.

For sale by the jobbing trade everywhere. 
Manufactured by Allison Coupon Company. 
Indianapolis, Ind.

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.

The kind that always pleases !

Retail at 15c.
Very little persuasion will make your particular customer try 
RECEPTION WAFERS—the thin, flaky, salted Soda Cracker 
with the distinctive flavor. And you’ll find that the favor 
with which they are received will surely result in s big demsnd’for them 1 Put up in “ Aertite ” packages.

We also make aU kinds of dainty and high-grade biscuits.

TELFER BROS., Limited, OOLLINOWOOD, ONT.
BRANCHES : TORONTO. WINNIPEG. HAMILTON, FORT WILLIAM

f
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mm

JHADt r AK*

L\ «I r,isrt.it;

Now is the Time
to buy

Whitewash and 
Kalsomine Brushes

for Spring Trade

also Scrubbing Brushes
You can get best values and most prompt de

livery from

Stevens-Hepner Co., Limited
PORT ELGIN - ONTARIO

Donald says:
Quaker Brand 

Baking Powder
contains 12.47% available Carbonic 
Acid Gas, and No Alum, and is 
therefore an efficient and health
ful Baking Powder.

Put up in 10c and 25c tins.

The Handsomest Shelf Package Made.

Samples and Price on Application.

MATHEWSON'S SONS
P.O. Box, 2360. MONTREAL

jo cents 
per 

box of
5°

pieces.

The

Flysac Flycatcher
Manufactured in Britain, but a sure flycatcher in 
any country.

“Never Lets ’em Go”
SUPPLIES ARE DIMINISHING 
RAPIDLY, YOU WANT YOURS BE
FORE WE BEGIN TO TURN DOWN 
ORDERS.

Write immediately to
HODGSON. SUMNER CO., LIMITED

347 St. Paul Street, Montreal
Exclusive Agents for Provinces of Quebec, Ontario, New Brunswick, Nova Beotia 

and Prince Edward Island.

$12.75

1,000

BANNERc ian
Have you seen it ?

Hold your orders till you have.

New
Well!

Solid 
Brass 

Burner !

Supplied
with

Wicks!

r, MPROVEO BAfttti
COLU Bl Ar, t

Hand
somest
Lantern
Made!

Give
Your

Customers
the

Best!

For Sale by All Jobbers.

Ontario Lantern A Lamp Co., Limited
Hamilton, Ont.
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Pur/ Goods Bring Increased Custom

Give Your Customers

Extra Granulated Sugar
and you link to your store the best class of trade. 

No other sugar will compare with it.

Make the test yourself. Place samples of other 
manufacturers alongside it. You will see the differ
ence and recognize the advantage to you of 
recommending " Redpath" Sugar as the Best.
Extra Granulated PARIS LUMPS

Extra Ground in 100, 50 and 25 lb. boxes
Powdered and in ''Red Seal”

Golden Yellow. dust proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
EitaMiikci in 1884 by Joho

They look for this trade-mark when 
they buy, and insist on having

WINDSOR SALT
because they have found no other 
to equal it in fineness, dryness, 
flavor or purity.

The Canadian Salt Co.
LIMITED

Windsor - - Ontario

N
SL. Charles

ortCfT

St. CHARLES CREAM

Evaporated Milk
BETTER PROFITS 

MORE SALES 
SATISFIED CUSTOMERS

With a Good 
Stock of 
St. Charles

St. Charles Condensing Co.
INGERSOLL, ONT., CANADA

TO THE WHOLESALE TRADE i

West India Co., Limited
305 St. Nicholas Building
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tinne & Co., Liverpool, Eng. 
Sandbach, Parker & Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce
We represent some of the chief houses 
in Barbados, Trinidad, Jamaica, St. 
Kitts, Antigua and other islands, besides 
having our own house in Demerara, 
which was established there in 1782.

Ask us for prloos Oof ore filling 
your orders for the oomlng season

West India Co., Limited
26
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Sales in 1911 

23,087,810 
Packages

TRADE
BUILDING

Over 26,000 
Grocers in 

Canada Sell It

Nineteen years of reliable service have held the leadership 
for “SALADA” Tea. Always—at all times—quality and 
value have been maintained. It does credit to your 
recommendation.

Our sales for the first six weeks of 1911 show a total increase 
over the same period of 1910 of 100,280 lbs.—as follows :

Week ending January 7th, Increase, 14,774 lbs.
“ “ “ 14th, “ 28,016 “
“ “ “ 21st, “ 21,414 “

28th, “ 5,503 ‘
" February 4th, Decrease, 2.910 

11th, Increase, 33,483
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Pciking Out the Best Retail Dealers
This Can Generally be Accomplished by Listening to the Customers’ Purchases 
—The Good Dealer Has the Confidence in His Patrons—Two Sales of Olive Oil 
Illustrating the Personal Power of the Grocer and Clerk—Objects to be At
tained by Retail Sellers.

It Mas been affirmed—and with a great 
deal of truth—that the superior and in
ferior retail dealer can be selected by 
simply listening to the questions of their 
regular customers The customer, it 
will be found in the majority of cases, 
who has confidence in her dealer shows 
this confidence in her actions and in her 
words

To prove these assertions the waiter 
recently questioned a number of house- 
* ives on how they go about their grocery 
shopping and in practically every case, 
these women had so much confidence in 
their dealers that they never worried 
over the brand of anything—this was left 
to the judgment and good sense of the 
grocer. There are, of course, some deal
ers who do not have the good fortune to 
act as their customers’ advisers and this 
is because they have occasionally been 
guilty of selling them something they 
ought not to have sold.

Dealer Selected the Brand.
“I used to like to deal at T—’s,” re

marked one woman, “before he moved 
away. All I had to do was to name over 
the items I wanted and I placed so much 
dependence on him I never had to men
tion what brands I wanted. 1 was po
sitive that he sold goods of quality and 
was certain he would not sell me any
thing that he «new would not satisfy me.

“Why, I didn’t even have to ask him 
what soap or tea or sugar I wanted and 
lie never abused my trust, lie knew 1 
wanted a good laundry soap, a good

sugar.
“Hut 1 couldn’t have that confidence in 

the grocers around here now because I 
don’t believe they understand their busi
ness well enough. I could give Mr. T— 
my order over the phone in a couple of 
minutes ; he didn’t have to stop to ask 
questions. 1 simply read off my list to 
him without specifying the exact brand.

“But he has moved away from here 
and in order to get good goods 1 have to 
go up to B—’s or B—’s.”

This Customer Wants Quality.
The experiences of the above mention

ed housewife are somewhat similar to 
those of another who talked to the writ
er on her shopping methods.

“Mr. S—n can always be depended 
upon” she remarked ; “I never have to 
tell him what special kind of anything 
I want. Occasionally I ask for some 
brand of goods, but if he has anything he

says is better, I always take it without 
any parleying.

“Yes, sometimes I ask for a certain ar
ticle which he hasn’t in stock but he al
ways gives me something else of a sim
ilar nature which, so far as I’m concern
ed, serves the purpose. As long as the 
quality is good and the food is clean and 
wholesome, I couldn’t very well qfbject.”

These statements indicate the confid
ence a good dealer can work up among 
his customers. They illustrate that the 
dealer acts in the majority of cases as 
the customer’s adviser on what that cus
tomer should purchase and what not ; 
and this is the class of merchant who 
attracts the bulk of the trade in his lo
cality, who gives the best service, and 
who sells the more profitable goods.

An Olive Oil Sale.
The other day while the writer was in 

a grocery store a young man—a stranger 
to the grocer—called for a bottle of 
Blank brand, olive oil.

“I haven’t that brand in stock,” he 
quietly replied, “but I can show you the 
best olive oil on the market ; would you 
like it in a bottle or tin, I can let you 
have either.”

He was told the kind of container de
sired .

“Here is an olive oil,” he replied, 
“that I can safely recommend ; I use it 
myself and I know it to be of excellent 
quality."

The grocer said something in a low 
voice to one of his employes and turned 
again to the young man who was after 
the olive oil, continuing his talk about 
the quality. In half a minute the assist
ant had arrived, with a smaller bottle 
which suited the purchaser as to size 
and the sale was then and there made.

A somewhat similar sale was made in 
another grocery store. Simply “olive 
oil" was asked for there and a clerk 
reached up for a large 65 cent bottle.

“This is the best that can be bought," 
he began.

He was asked the price and when the 
customer was given this information the 
latter wanted to know if he didn’t have 
any cheaper.

“Not in that brand,” he replied, “but 
I could show you a different kind of an 
inferior quality at less cost.”
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Clerk Drank Three Gallons.
“Why do you think that that is the 

best?” the prospective purchaser inquir
ed. V—

"Look at the clear color of it and 
compare it with this brand,” the clerk 
answered, holding the two up before the 
light. “I drink that kind myself ; in 
fact last year I drank more than 3 gal
lons of it ; used to take some after every 
meal and it did me a lot of good.”

He Knew the Goods.
“Why are you requested to wipe the 

mouth of the bottle before and after 
using, as it points out on the label 
around the neck?" asked the customer.'

“Because if you do not, any oil that 
gathers around the outside turns rancid 
and affects the taste of it."
“You ought always to keep it in a 

dark place,” he further added, “so that 
the high color will be retained. You 
know olive oil is splendid for digestion 
and a person who can, ought to take it 
with every meal ; and I would certainly 
recommend you to buy the best.”

While the customer had before that un
doubtedly decided to purchase the high 
quality brand recommended at first the 
last argument brought out the pocket- 
book which parted with 65 cents forth
with.

An Extra Sale Made.
“Is there anything else ?” the clerk in

quired as the customer was on his way 
to the door.

“I would like to get a small jar of 
some kind of preserved fruit or jelly for 
my Sunday morning breakfast,” was the 
reply.

“Y"es, we have a nice line of goods in 
this brandy” holding up a 20 cent jar of 
clear looking crab-apple jelly.

“Is that pure ?”
“Absolutely pure ; there is nothing in 

it but crab-apple and the purest of cane 
sugar ; we can recommend it to anyone ; 
in fact the government inland revenue 
bulletin shows it to be genuine in all 
cases.”

That clerk made the sale without any 
further explanations and an evidently sa
tisfied customer left the store a moment 
afterwards.

The above incidents further illustrate 
the independence and salesmanship of the 
dealer ; they show him and his . lerks to 
be men whose recommendations go a 
long way in effecting sales of goods in 
which their interest has been secured and 
they emphasize the flesh gnd blood pow'er 
of the dealer when face to face with the 
customer.

These men aimed to sell quality and 
satisfaction and incidentally made pro
fits which were quite satisfactory to 
them.

“I didn’t want quite so much as that,” 
the customer replied, in a tone that 

package tea and the best granulated showed the sale had practically been
made.



The Dealer's Influence Over Customers
Some Actual Experiences Showing the Dependence They Place 
in Him—A Sale of Pickles Illustrating This and Demonstrat
ing That a Dealer is a Real Salesman.

Winnipeg, Feb. 16.—“That sign aids 
me a great deal in selling goods which 
I otherwise would not,” said a grocer 
recently when his attention was drawn 
to a sign which lie had located near the 
door in view of outgoing customers and 
which read, “Have you forgotten any
thing1?”
“Very often,” continued the mer

chant, “it will cause a customer to stop 
and think, with the result that frequent
ly other items are added to the order 
already given.

“There is also another way in which 
it is of use. A customer will be start
ing out and the sign coming to her 
notice she will often stop and say, ‘ Well, 
I think that is all I want this time.’
“Then I get in my work and intro

duce some line that is near at hand to 
her: ‘Do you want any of this mustard,

Mrs. Customer? It is very nice for 
meat, has an excellent taste and is not 
nearly as strong as the ordinary mus
tard. We have it in several sized jars. 
This one is worth ten cents? In this 
way the sign often gives me a chance 
to make extra sales.”

Did Not Carry Brand Asked For.
Just then a customer called and the 

grocer, in waiting on her, showed how 
he handled a customer who inquires for 
a certain brand of goods which he did 
not have in stock because he wasn’t con
vinced regarding the quality nor satis- 
tied with the profit. He also demonstrat
ed his ability as a salesman by selling 
another brand.

The customer had purchased a few 
articles when she said: “Have you 
Blank’s pickles?” mentioning a parti
cular brand.

“Have you ever used that brand of 
pickles?” asked the grocer.

“No, I have never used it, hut I see 
it advertised in the papers a great deal,” 
replied the lady.

“You are quite correct,” lie answer
ed, “but I have made a thorough in
quiry into the quality of that brand and 
would advise you to take either of these 
two;” holding up a couple of bottles 
in front of her, “you will find either 
of them an extra tine pickle, for we have 
tried them on our own table, and the 
manufacturers are thoroughly reliable.”

The result was the customer bought, 
relying on the grocer to make a choice 
between the two. His little talk had 
unconsciously to her taken her mind 
away from her first thoughts. The whole 
circumstance goes to show the reliance 
a customer places on her dealer.

“How would you have handled that 
customer if she had said she had used 
that brand of pickles and found them 
a good article?” the writer inquired of 
the grocer when the customer had gone.

“I realize that it might have been a 
little more difficult to make the sale, lint

This illustration shows the importance 
placed on their provision department by 
The Star Provision Co., of Regina, Sask.

A PROVISION COUNTER
They have a special counter with marble 
top, a large refrigerator, cash register, 
and computing scale, in order to aid
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them in good service, and to promote 
the cleanliness and attractiveness of the 
goods they sell. Note the skylight .above.
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nevertheless I believe I would have been 
able to sell her. The brand she asked 
for may be a fairly good one, but in my 
opinion it is not as good as the line I 
sold her, for I know the firm is quite 
reliable. I always make sure of the 
quality before putting in a stock.

Argument That Might Have Been.
“If she had said she had used them 

and liked them, I would have said, ‘Yes, 
it may be a very good pickle. ' But I

have examined all three, made compari
sons, read all I can find about the manu
facturers, and I still recommend one of 
these. I know that only the best vege
tables and vinegar are used in these 
two. You will notice how clear the 
pickles are in each bottle. I am sure 
you would be satisfied with either. ’ I 
find that customers will generally buy 
what I recommend, as I always take 
great care that I do not offer an inferior 
article,” he added

How Asparagus Grows in California
Its Home is on Islands in a Delta at the Mouths of Rivers— 
Produced From Seed—Soil in Which it Thrives is of a Peaty 
Character and Will Ignite Easily.

California asparagus is grown almost 
entirely on islands in the delta at the 
mouths of the Sacramento and San 
Joaquin Rivers, below the cities of Sac
ramento and Stockton. That district is 
practically at sea level, in fact the tides 
from the Pacific Ocean are felt through 
the entire delta region.

That entire district is more or less of 
a swampy character as is evidenced by 
the heavy growth of the tule grass. 
This tule grass is to a large extent re- 
s|>onsible for these islands, as it grows 
very rank annually, each year’s growth 
forming a kind of peat or tule land. 
With each season the level of the un
cultivated tule land is of course raised.

These lands were originally subjected 
to overflow at very high water, necessi
tating the building cf levees or dikes. 
After the island is thoroughly protected 
by levees, the water remaining or that 
soaks in is pumped over the levee back 
into the river.

Best Kind of a Soil.
The soil of these islands is of the 

character of peat, as above shown, and 
extremely rich and productive. It is a 
light soil and will burn when dry if 
ignited. It is this character of soil that 
is peculiarly adapted for the cultivation 
of asparagus.

The asparagus is started from seed. 
The seed is taken from the plants the 
latter part of September or first of Oc
tober and planted the following March 
about 2 inches under ground, in rows 
about 20 inches apart. These rows must 
be well cultivated during the summer 
following the planting.

The latter part of November\j>r first 
of December of that year, tbe roots 
formed are dug up and left out of the 
ground about a month. In the meantime 
the ground is thoroughly plowed and 
harrowed and struck off into rows about 
9 feet apart, with furrows about one foot 
deep between the rows. Then these 
same roots are planted again, this time 
about 18 inches apart in rows about 12 
inches deep and left to grow, being well 
cultivated all summer and not cut over 
for market purposes. The tops shduld 
be permitted to grow and be cut off in 
January, tbe ground ridged up and taken

care of until Spring, when the first cut
ting from the bed can be made.

This first cutting does not amount to 
much and should be of short duration, 
so that the roots may have plenty of 
time to strengthen themselves before 
next season.

The second year’s cutting will increase 
quite a little over the first, but again the 
season of cutting should be short so as 
to insure the roots gathering plenty of 
strength and thus prepare themselves for 
heavier cutting that will commence the 
third year. In other words, the bed does 
not yield heavily until the third cutting 
season, which amounts to five years from 
the time the first work towards planting 
is done.

Quality Depends on Care.
The quality of the asparagus is regu

lated to a large extent by the amount of 
care and consideration given to tbe beds 
during the first three years of their ex
istence. It involves a heavy expenditure, 
to say nothing of an endless amount of 
patience and painstaking work.

The floods that have done so much 
damage to the asparagus industry are 
the direct result of warm rains, coupled 
with heavy snowfall in the Sierra Ne
vada mountains. It is not an unusual 
thing for there to be from 100 to 150 
inches of snow on the level at points on 
the highest range of the Sierra Nevadas, 
where the Government has its observa
tion stations.

The slightest break in the levee will 
generally result in the flooding of the 
island affected. If the levee is promptly 
repaired and the water pumped out, the 
damage to the beds may be small. In 
most every instance, however, it has not 
been possible to accomplish this, with the 
result that the beds were entirely ruin
ed, causing a tremendous loss.

Probably the best leveed island in that 
district is Grand Island. This island 
contains in the neighborhood of 18,000 
acres of land. It has cost these land- 
owners for leveeing alone about $150 
per acre. The levee on this island varies 
from 200 to 300 feet wide at the base, 
about 40 feet wide on top and from 40 
to 60 feet high, built with enormous 
dredges.

An Extra Sale of 
Canned Peas Made 

By Bright Clerk
In a store which the writer recently 

visited there is a clerk who should some 
day command a high salary for his sales
manship ability, which he already has 
displayed to a marked extent. He be
lieves in introducing some real salesman
ship into his work and not acting as a 
mere machine by handing over the coun
ter just those articles which the cus
tomer may inquire for. He believes in 
taking advantage of a customer’s pre
sence in the store to introduce and push 
new lines, and to increase not only the 
sales in those lines that are already ask
ed for but to also extend the demand to 
other goods which under old time mer
chandising methods could never be sold.

When I entered the store to see the 
proprietor this clerk was busily engaged 
in carefully arranging a display of can
ned peas at his counter. I observed first 
of all, what a contrast this was to the 
store I had previously entered where the 
clerk was sitting on the counter reading 
the paper. While I was waiting to see 
the proprietor, a lady customer came in 
and gave her order for two or three ar
ticles.

“Now, is there anything else that I 
could send up, Mrs. Campbell ?” said 
the clerk.

i‘No, I think that is all.”
“Here are some fine canned peas, Mrs. 

Campbell, that we have just recently re
ceived They are very tender, uniform in 
color and size with a very clear liquid 
and have an excellent flavor. They are a 
high quality article and I believe if you 
tried a can you would use them all the 
time.”

“What size are they ? I had some at a 
friend’s the other day which were the 
finest I have ever tasted. They were a 
very small pea.”

“It was probably the same sized pea 
that you had. These are quite small 
slightly under 1-3 of an inch in diameter 
or two sizes less than the early June 
pea, if you are familiar with that size.”

“I guess you may send me up three 
cans to try them.”

“I am sure you will like them, I will 
include them with the other goods."

This conversation showed me that this 
clerk was a promising young salesman 
and one that any merchant would be 
proud to have in his store. In the first 
place, he was not satisfied with just tak
ing this woman’s order but made an at
tempt to introduce something else Be
sides he has a selling talk on the line 
that helped a great deal in the sale and 
his information in regard to the size 
clearly demonstrated that he had made 
a study of the goods.

Clerks will find that they can make 
themselves much more valuable to their 
employer by being real salesmen and not 
mere order takers or slot machines.

A bill has also been introduced in 
Congress forbidding the manufacture of 
the ifhosporus matches in the 
United States, the use of which is ex
ceedingly large, on the ground that 
it poisoned the match workmen. Several 
European countries, including England, 
have prohibited the use of phosphorus 
in match manufacture.
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Retail Grocer’s End-of-Year Statement
How He Determines What His Net Profit Has Been—Figures Profits on Sales 
—Spends From $60 to $80 Per Month on Advertising—His Figures Analyzed 
and Commended—Another Dealer Asks Advice on Testing Teas.

Below I copy a mighty good statement 
sent me a few days ago.

“Dear Bro. Johnson:—I agree exact
ly with you as to figuring percentage 
and profits. Believe in paying good 
wages and using plenty of printers’ ink. 
Pay my best man $17 per week, and am 
now spending $60 to $80 per month for 
advertising. Last September advertising 
hills were $81.05. Rent, $86.50 per 
month. Room, 16 x 80 ft. Have hired 
extra help during last three months, 
while our competitors have been laying 
them off. These are facts and not hot 
air.

“This being our first year our ex
penses have been exceedingly heavy.”

All success succeeds ; the who “gets 
there” has placed himself above criti
cism. Thus, the merchant who can show 
that he has succeeded under given con
ditions has a chance to say, justifiably, 
that his ways are surely right. Even 
merchants who, under the favorable con
ditions of a new country where competi
tion is slack, make money figuring profits 
from the cost, may properly say that 
system is good enough for them. But, 
in these days, not only of competition, 
but of l apidly-improving system and 
more exacting and consequently more

By Henry Johnson, Jr.

costly service, no man can afford to over
look any seemingly even minor detail, in 
the conduct of his business.

Knows His Exact Position.
Now, this correspondent shows by his 

carefully drawn up statement that he 
knows just where he’s at. He has it all 
down fine. His statement accurately 
shows what are liabilities and resources. 
And that’s something very few mer
chants have any true conception of.

First, as a liability, comes his sales, 
$50,760.21. Having bartered that value 
of goods for cash or accounts, he is 
liable for that sum—must give a clear 
accounting of it. Further down, show
ing that he owes $843.40, he places it, 
too, as a liability. Then comes Capital 
Stock ; that amount having been put into 
the business to start with, be must 
“show it” at the end of the year, intact. 
Thus he’s also liable for it. He’s made 
a net profit of 2.81 per cent, plus, on his 
sales—that, too, must be shown up—he’s 
liable for that also. Tints, he shows that 
he must account for $60,030.31. The 
question would now arise, what has he 
done with it

What the Figures Mean.
Well, he has paid for groceries, $26,- 

214.78; meats, $13,730.22; general ex-

FIRST YEAR’S STATEMENT, NOV. 30, 1910.
Sales.......................................................................................................
Paid for groceries....................................................... $26,214.78
Paid for meats ........................................................... 13,730.22
General expenses........................................................ 2,615.19
Wages, including manager, $1,200 ........................... 5,338.25
Horses and wagons, 4 horses.................................... 473.97
Advertising.................................................................. 290.14
Ice................................................................................ 257.41
Stock on hand, December 1, 1910.

Groceries........................................ $3,825.00
Meat............................................... 186.00
Expense......................................... 186.00
Stable Supplies............................ 73.00

--------------------------------  4,270.00
Tools and fixtures...................................................... 1,700.25
Cash............................................................................. 1,124.94
Bills receivable..........................................  2,174.91
Bills payable.........................................................................................
Capital stock (incorporated) ......................................... . ...............

Loss, 10 per cent, on fixtures,.......... $ 213.55
Bad accounts..................................... 200.00

--------------------------------  413.55
Profit, 2.81+ per cent, on sales......................................................
Dividend account, 20.38+ per cent, on$7,000 stock 1,426.70

$50,760.21

843.40
7,000.00

1,426.70

$60,030.31 $60,030.31

Gross profit on sales 
Total expense ........

21.31+ per cent. 
18.50 per cent.

Net profit 2.81+ per cent.
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penses have cost him $2,615.19; wages 
have come to $5,338.25; horses, etc. 
amount to $473.97 ; advertising, $290.14 ; 
ice, $257.41. These are regular expendi
tures of all kinds. These are properly 
resources. They are thus considered be
cause they properly stand against the 
liability of total sales. Then come 
tangible resources or assets, which con
stitute about the only kind ordinarily 
understood by grocers in general. These 
are stocks of various kinds, $4,270; tools, 
etc., $1,700.25 ; cash, $1,124.94 ; bills re
ceivable, $2,174.91 ; lastly we have the 
actual loss by bad accounts, put in, I 
should say, at an estimate which, taken 
in the light of the general appearance 
of this statement is liberal at $200. And, 
the last item, which is not by any means 
as usual as it should be, but which is 
just as correct and needful to safety as 
any other item given, the depreciation 
of 10 per cent, on fixtures, etc., $213.55.

Having gone all through this clear 
statement, then, this manager still has 
$1,426.70 on hand. Where does that be
long $ Properly, of course, there being 
no other liability, this goes in as net 
profit for the year and must be appor
tioned as a dividend on the $7,000 cap
ital put into the business. He therefore, 
put this in on both sides; 2.81 per cent, 
on sales, for which he is liable; 20.38 
per cent, on capital stock, as a resource.

As to Advertising.
I don’t think I ever saw so complete, 

clear, concise and comprehensive a state
ment; certainly not emanating from a 
grocery store. What may be drawn from 
the side remarks about printers’ ink, 
etc., is worth pondering, and each read
er can draw his own conclusions. It is 
well to remember, however, that, while 
theoretically advertising always makes 
money, practically it does not. What is 
the proper limit, I am not yet ready to 
state as a general proposition. But if 
I were asked by this correspondent, T 
should say that he’d probably better re
vise his expressed determination to spend 
a lot on publicity this year. A little 
more than last year, maybe, but do not 
go into it too strong all at once.

TESTING TEAS.
A correspondent writes me: “I have 

several different varieties of chest teas. 
Would you kindly inform me how to 
draw them so I can tell which of them 
is the best and how much better?”

The apparatus for testing teas is 
simple. The absolute requirements are 
really two: Equal quantities of tea and 
fresh boiling water. The professional 
outfit consists of a number of cups of
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exactly equal size, a very delicate bal
ance, a five cent piece, a tea kettle and 
a gas stove. A retailer may achieve 
satisfactory results using a number of 
cups from one “set” of dishes, a postal 
scale whereon to weigh the equivalent 
of a silver five cent piece and the house
hold kettle.

Mark the cups on the bottom, 1, 2, 3, 
etc. Mark the samples to be tested in 
the same way. Of course, all “Japs” 
must be tested together, then all Gun- 
powders, Oolongs, ( .'eyIons, etc. Set 
each cup in front of the sample of cor- 
res|x>nding number and weigh into each 
the half-dime quantity of tea.

Judgment Must be Unbiased.
Next mix up the cups—change their 

|fositions around so you won’t know 
which you are testing. This for the 
icason that you want your own unbiased 
judgment and you can’t be sure of get
ting it on tea whose identity you know. 
Now take fresh water—water which has 
never been boiled and make it boil. 
Have it bubbling fiercely before you use 
it. Then pour it on the tea, tilling each 
cup equally full.

The next step de|«ends on the kind of 
tea you are testing. Japans should

stand about two minutes and then you 
begin by drawing the leaves up on the 
spoon to the surface so you can smell 
them for strength and flavor. In about 
4 minutes the teas will be ready for 
tasting. The next test is for color of 
liquor, the lightest liquor taken in com
bination with other characteristics gen
erally being considered best, though in 
many sections a darker, heavier drink 
takes nreference over a lighter one, even 
if the lighter one have the more delicate 
flavor. As you taste, smell and various
ly judge the combined merits of the 
teas you should arrange the cups ac
cording to your judgment, the best to the 
left of the line and tiie others following 
to the right, according to their adjudged 
value.

When you have finished all this it 
will be instructive to refer to the num
bers of the cups and samples to see how 
nearly your arrangement agrees with 
your costs. Much thought and study, 
much quiet practice in tasting and a 
good deal of suggestion from tea buyers 
and salesmen who know,—all these are 
needed to develop any buyer’s judgment, 
whether naturally good or bad. It is a 
much simpler matter to learn to test

teas than coffees, because teas are sold 
straight, as a rule, unblended, while 
hardly a coffee reaches the retailer that 
is not blended in greater or lesser degree.

Artificial Coloring.
I should add that the last test for 

Japan teas is for artificial coloration. 
After all other tests have been made, 
draw a lot again as before and allow to 
stand ten or twelve hours. Scum or a red 
rim around top of liquor denotes artificial 
color and will will aid in determining 
values. I believe there are other tests, 
but I am not familiar with them.

Gunpowders and Hysons are tested in 
a fashion similar to Japan. These teas 
are, however, universally colored, hence 
comparative tests must be made for 
other merits and demerits, save that the 
aroma arising immediately after the 
water is poured on is greatly indicative 
of fineness and the “smeller” must come 
into play at once. But the tasting of 
Oolongs should not begin until fully 5 
minutes after the water has been put 
onto them. Ceylons are heavier than 
Oolongs, but must be tested in same 
manner, except that tasting is better de
ferred until the leaves have been steep
ing 6 minutes.

Personal Touch that Means Success
Practical Man Points Out The Power of the Dealer in Modern Business Build
ing-Means and Methods for Selling Goods Above Actual Demand — Quality 
Talks More Than Price. j

By J. E. Brown.

When one has decided to build, he 
first considers what it is to be used
for and what end it will serve, and then 
consider/ the material ami the cost.

Ju^ko with business. What are you 
uoingmto business fort What kind of 
a busineslk do you want, and what end 
is it to sciNmt After you have decided 
this point, uien you can lay your plans 
and if you are wise you will select ma
terial in the shape of principles, char
acter and merchandise to build with.

Few buildings are greater than their 
architects and few businesses are greater 
than the men and principles back of 
them.

So 1 would say the first thing is to 
lake stock of yourself and see if you 
arc a born trader, or if your liking 
for trafficking is strong enough to com
pel you to learn its many and intricate
paths.

If you think that just anybody can 
successfully run a business, you had 
better never start, for the chances are 
you will go on the dump heap of mer
cantile failure where more than 75 per 
cut. of men who start in business land.

Of course, a few succeed in spite of 
the fact that they know little of business 
or methods, but there are exceptions 
to most rules.

efore Edmonton Retail Merchants' Associati on.

Ability to Learn Required.
If you have the ability to learn the 

detail and principles of your trade then 
you have the first requisite. But abil
ity is a worthless asset if you lack pa
tience, initiative, energy, and adaptabil
ity. These five qualities combined make 
proficiency and this is the quality that 
spells success. I mean these are the 
five essentials that form the foundation 
to build on.

The materials that go into the super
structure are absolute honesty with 
the public, reasonable value given in ex
change for the price, the personal of the 
firm and employes to be above reproach, 
so that every statement will carry the 
convictions of truth and fairness, a cool 
head that will not be turned by the 
blush of success and a resolute spirit 
that will stand firm when the clouds of 
adversity rise and threaten and the dis
position that “He who serves best rules 
most. ’ ’

Must Resist Temptations.
You must be a man who can resist 

the thousands of temptations to take 
undue advantage of the public’s confi
dence and often igonranee.

You must - also beve-tbe- faculty of 
saying no to the numerous insidious
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schemes presented for the sole purpose 
of separating you from a part of your 
hard earned cash.

And yet, when one is catering to the 
public, he must be courteous, suave and 
polite enough to radiate an atmosphere 
of agreeableness that will intoxicate all 
who come into contact with us, remem
bering always that the dear public is a 
very numerous personage with a lot of 
needs, notions and eccentricities and 
that you, as a man in public business, 
will be called on for favors' as well as 
wares.

You are fitted to become a merchant 
in proportion to the degree that you 
possess these qualities.

If you have but a few of them and 
a vision not longer than to-day’s gains 
you will be known as a “storekeeper.” 
If you have a working acquaintance with 
most of them you will become a “mer
chant” and if you are a master of them 
you are building a business that will be 
a blessing to your day and a monument 
to your name.

Strive for Simple System.
We hear a great deal about methods 

in business. There are new systems 
coming up every day, many of them 
emanating from professional systematiz-

/______________________________
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crs who invent new ones as fast as the 
old ones are sold and exploded. Beware 
of them and select after careful ac
quaintance with the needs of your busi
ness, the simplest system that will give 
you the detailed information necessary 
to the conduct and development of the 
business. I am a crank about system 
and approve of it, as no business is run
ning safely that cannot be analyzed and 
checked to secure any information that 
may be wanted ; but get at it the shortest 
way and discard all the rubbish of red 
tape.

If you want to sell high class mer
chandise you must locate in a large com-

a brownish red powder, while the good 
one hardly wets the blotting paper, but 
leaves a good heap of rich red tomato. 
One is made from refuse from seed grow
ing houses and the other from fresh ripe 
sound tomatoes. —

The customer who sees such a demon
stration is at once won over to quality 
without consideration of price.

At the same time, canned pork and 
beans and oyster cocktails can be dem
onstrated with the catsup.

The Dealer’s Selling Power.
1 have seen gallons of olives and olive 

nil sold in a day by a demonstrator who
luauuuv jv» »». ... - »"‘B" 1 'V knew how to make salads and serve amunity of well-to-do and wealthy people -V . .. , , , , T ,-, for Ln 1= ^»L1 bite on delicate plates. I haveso as to have a market for such goods. 
Then your store fixtures and service 
must all be in keeping with the class of 
goods kept and the taste and desires of 
your wealthy patrons. The profit on 
tliis style of business will have to be 
larger than on the more staple lines as 
style and make are demanded by this 
better trade and consequently the mer
chant’s risks are greater and losses more 
frequent. This trade is more exacting 
and more appreciative also which re
quires better trained salesmen of exepri- 
ence and more definite knowledge of 
goods and qualities. Such stores have 
fo be well financed for its patrons will 
not trade there if it lacks the air of 
prosperity.

Selling to Middle Classes.
If your aim is to sell the great pop

ular middle classes then your general 
apearance and equipment must be in 
keeping with this idea, but never one 
of stinginess or restraint. / Generosity 
must be in the air and goods and values 
appealing to the reason, for this is the 
practical class of hardy customers who 
are neither extravagant orziliiftless. The 
help in such a store should be most 
democratic, sensible and well informed 
in regard to goods. This Is the trade 
to whom it pays best to display and de
monstrate the values and ttSes of mer
chandise These are the busy, pushing, 
inquiring people who are ever interest
ed in all they see and hear. They are 
the toiling, thinking, producing class 
who want to know and make use of their 
knowledge.

Here is where I want to say that the 
merchant who will have intelligent help 
to show the people the qualities and uses 
of his goods will get the best of the 
I rade.

Demonstrating Catsup.
Every general retail store can afford 

lo demonstrate most of its merchandise. 
It will pay good grocers to give samples 
of food stuffs to the trade, and have 
a good cook tell and show them how 
to prepare and serve everything. As 
an example suppose you carry three or 
four makes of catsup. Let the de
monstrating salesman open up each and 
put a spoon full of each on a clean white 
blotting paper and as the liquid is ab
sorbed by the blotter the real body of 
the catsup is left for examination. 
You will find that the cheap one is 
nearly all absorbed and nothing left but

seen large quantities of fine teas and 
coffees sold through serving small cups 
and at the same time demonstrate a per
colating pot for making it.

I have, seen almost every customer en
tering the store sold rice by a clever 
girl who served it made up in several 
ways and at the same time sell rice 
cookers and other things. I have seen 
colored wash goods sold by having sam
ples washed at the counter. We have 
all seen more paring knives sold in one 
day by a demonstrator than a big store 
will sell in a year without.

I have seen a dozen clerks kept busy 
selling sheet music while another sang 
t |ic songs or played the music.

And, gentlemen, I saw a little fiat 
chested woman sell $25,000 worth of 
bust forms by demonstrating them at the 
New York Fashion Show.

Demonstrating is only a practical form 
of advertising whicli makes everything 
so clear to file customer that confidence 
in file goods and houses is at once form
ed.

Practical Methods.
This kind of display and presentation 

of goods is the entertaining feature that 
at once claims the attention which is 
the first step in making a sale. It is 
one practical method of introducing new 
up-to-date goods to the public and at 
I lie same time selling enough to make 
it profitable.

Again it forces salespeople to become 
intelligent about goods, which is the 
tiling most needed to-day.

Do you know that a grocery clerk of
fered me a few weeks ago, a Swiss cheese 
for Roquefort and insisted lie was right. 
He was either ignorant or dishonest and 
took me for a sucker. From my stand
point his attempt would create disrespect 
for the store.

I could talk all evening about intelli
gent service to the public, as the lack of 
it is really the largest hindrance to a 
store’s development.

Personality Builds Up.
It is the personal contact that builds 

for or against the store. Too many mer
chants think if they only had the money 
they could do all they wanted. My dear 
sirs, this is only a means, but not the 
necessity. Yon might have money enough 
to buy the best corner in town, and 
erect the best building that experience 
and money could build and—then send
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tlie shrewdest buyers out and glean the 
markets of the world for just the goods 
needed and then employ the best decor
ators to arrange them to tempt the cus
tomer and then have the cleverest ad
vertisers write the most alluring des
cription of the goods and invite the pub
lic in and they come by thousands and 
fill your store and your bosom swells 
with satisfaction and your hopes reach 
out for more.

But, gentlemen, that might be your 
biggest day. Not because your goods, 
prices or accommodations did not suit 
the public. Oh no, it is a much more 
serious thing—the clerks behind the 
counter did not know their business or 
your business and the public failed to 
get tlie service they want—the personal 
contact was not satisfactory.

Tlie information, help, service and 
satisfaction were lacking, not because 
tlie store did not have it, hut entirely 
because the sales persons failed.

Too many merchants try to “stand 
in” witli the public, but never think of 
“standing in” with their help. One is 
just as commendable an aspiration as 
tlie other. Tlie first often costs more 
than you can afford and only brings 
friends while you pay or play, while tlie 
other only costs you tlie price of what 
good clerks earn and their self respect.

You employ help to do work you have 
not tlie time to do, or to do work better 
than you can do it and in most cases 
you ought to get help for both reasons.

The man who is so narrow that lie 
hires help to do only the things of little 
importance will always have a small 
business.

Duty of Employers
There is one type of men who ought 

never go into business, and that is the 
man who is afraid to let the man under 
him know what he knows. Nobody 
knows enough and the man who knows 
less is more useless.

The proprietor, overseer or department 
head who is not broad enough to teach 
help under him all he knows, is hinder
ing his own prosperity, tlie business and 
the help under him. He belongs to the 
old school, who said “ a little learning 
is a dangerous thing.”

Teach your employees how goods are 
made, their uses, who makes them, their 
cost and the profit necessary to sell them 
to have a successful business. Once they 
know this your interests are safe.

Rome one is saying now that you do 
not dare tell some clerks such things, and 
if you have help of this kind, do not 
be foolish enough to keep them when 
there arc good people to be found.

There are many more things I would 
like to say about store Help, but it would 
be better to sav it direct to them in
stead of the employer.

Place Quality Above Price.
Too many merchants put too much 

stress on the price, thinking that it is 
the attracting power for a store.

There never was a greater delusion 
and misconception. Price never created 
a desire for goods and a sale never was 
made without the desire for the article.
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I admit that after the desire is there, 
price concessions help to remove an ob
struction to obtaining it, or make it 
easier for one having a desire for the 
goods to gratify it. But I repeat, price 
never creates a need or a desire for 
goods, except perhaps with the million
aire spender who occasionally buys goods 
for their exorbitant value, which only 
proves that a cut price is not good busi
ness.

The genius who always buys his mer
chandise cheaper than everybody else 
has not yet been born, although every 
side street almost boasts of such, but 
never the first class store of any town.

Good Profits and Low Expenses.
The real mercantile genius is the man 

who sells the most goods at good profits 
and keeps expenses low, consistent with 
good business.

Thank goodness the men to-day who 
are making the reliable merchandise and 
commercial records are men of honor

“I'lease, mother don’t want this. She 
says that it does not look fresh,” said a 
little girl entering a grocery store the 
other day and carrying a can of corn 
with the wrapper on it very badly faded.

“Well, where did that come from?” 
exclaimed the merchant as he examined 
the can. “Why we haven’t bought any 
of this brand for two years. It must 
have been set back on the shelf,” and 
after a further examination he found 
five more cans which he must have been 
carrying in stock for two years, and 
which were likely packed some time 
longer.

It is for this reason that many cus
tomers are annually lost by merchants. 
One of the essentials of a grocery store 
if it hopes to retain trade, is to keep 
the stock fresh. There are many mer
chants who devote little attention to this 
im|x>rtanl detail. When goods are open
ed, they are placed on the shelf along 
with those already there without any 
system so that the new goods will go 
out first.

In the well regulated grocery store this 
phase of the business is closely looked 
after, so that customers will always re
ceive fresh goods. Where possible 
goods should not he opened up until the 
stock is completely sold out. Of course, 
this is not possible with goods which 
are placed on the shelves, as they must 
he kept filled in order to present a good 
appearance and with these the merchant 
must work out some plan so that the 
older stock will be sold first.

In some stores, the older goods are 
merely placed to the right or left of the 
shelf and the clerk knows from which 
side to sell. In other stores, this detail

who maintain values as well as integrity.
And I am glad to note that the most 

successful firms in the commercial world 
to-day will not tell a lie in advertising 
any sooner than they would violate a 
business obligation. And yet we occa
sionally see an advertisement that is 
full of misrepresentation and exaggera- 
ed values, that are intended to deceive 
the public outside of the stores, who we 
should remember are just as shrewd as 
the storekeeper. Better not advertise at 
all than make statements that cannot be 
made good. The best advertising is 
creating a desire for what you have to 
sell and having goods measure up to the 
representations.

Advertise as long as yitfi can tell the 
truth, then quit always remembering 
that a public business is an open book 
and that whatever it contains the public 
will know.

Answer the question each for our
selves. Are we master buildersT

is looked after more closely still, and 
each can or package of the older stock 
is marked before the other is put up. 
This kjdong by using a small character 
in the Corner of the article, that each 
clerk may easily distinguish the old from 
the new. By this system package goods 
are always kept fresh.

Something might also be said in re
gard to bulk goods. In the case of cur
rants, raisins, rolled oats not in pack
ages and similar articles which are kept 
in bins or other receptacles, when the 
stock becomes low, the fresh goods are 
often dumped in upon the older. In 
this way, the goods in the bottom will 
often remain there for a long time be
fore being sold and the customer who 
receives them will likely be displeased.

It is best, therefore, to remove what 
is left in the bottom before putting in 
the fresh. It requires only a short time 
and protects the merchant’s trade. 
Every merchant will find it great!v to 
his advantage to make an extra effort to 
keep his stock fresh.

Another Letter on 
The Mail Order 

House Question
By M. Moyer.

The story that Then. Legault related 
in the last issue of The Grocer about 
his citizens buying a present for one of 
their lodge officers and paving 100 per 
cent, more for it, to a mail order house 
than they could have bought it from 
their local dealer, is only a repetition of
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similar cases which could be mentioned 
by the thousands.

He very tersely puts it that the people 
in his district have acquired the habit, 
which he claims is contagious, and in 
consequence, they do these foolish 
things, contrary to their own interests.

Like gold mining, where one profits 
thousands lose, and yet the business goes 
on because they have acquired the habit.

That this habit, or disease, has spread 
over the greater part of the country, and 
is causing destruction, is universally ad
mitted : the people are beginning to look 
for a remedy. They all begin to realize 
that in proportion as these large con
cerns are making their millions from 
mail orders, the country villages and 
towns, and consequently each individual, 
is suffering.

The wealth of the country is flowing 
into the large cities and the country is 
becoming depopulated and impoverished. 
Farms, for want of help, are neglected ; 
towns for want of trade that naturally 
and rightfully belong to them, are at 
a standstill, properties are decreasing 
in value, and the revenue necessary to 
keep the roads, schools, churches and 
the management of municipal affairs is 
difficult to obtain. These are all the ef
fects of this contagious disease.

There is no argument in favor of such 
a system. All admit that it is wrong 
from every standpoint ; it cannot take 
the place of the retail stores to supply 
the people, but it interferes with the 
most economical system, and is a para
site on the general welfare of the coun
try. The people have been led by in
cessant advertising, but they are now 
beginning to see where it will land them. 
By interviewing the farmers as well as 
the buying public in general, I have 
reason to know, that they are ready to 
co-operate with the merchants in insti
tuting an educational campaign in order 
lo obtain the true facts, and arrive at 
a system that will distribute the wealth 
of the country to the people where it 
belongs. If the merchants in towns can
not sell as cheaply with much less ex
pense than the mail order bouse under 
much heavier expense, then they ought 
to wake up; but if they do, the people 
should know it. Here is where educa
tion is necessary. People would surely 
not pay 100 per cent, more for goods if 
they knew that they could get them that 
much cheaper at home.

Investigating committees should be ap
pointed in every town, composed of 
farmers, merchants and others. If the 
merchants expect people to deal with 
them, the people also have a right to 
say what kind of service they want, and 
not be satisfied unless they have the 
best. This the merchants can give them 
if they knew that they could depend on 
their patronage.

The feeling of antagonism should be 
removed, and the merchant and consum
er should harmonize their views and 
build up a system for the mutual bene
fit of all.

CUSTOMER RETURNED CAN OF OLD CORN
Some Reasons Why the Dealer Should Look Carefully to 
Freshness and Therefore the Quality of the^Stock—Methods 
for Carefulness in this Respect—How to Know the Old From 
the New Goods on the Shelf.
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CANNED LOBSTER TO BE HIGHER.
Although prices for new pack lobster 

have not been officially named, yet 
from advance information there is every 
reason to expect an advance of about 
10 per cent.

The cause of this is attributed to the 
assertion that the pack will be insuffici
ent to meet the demand. Canned lobster 
lias been meeting with splendid recep
tions during recent years particularly 
because retail dealers have got behind it 
with their selling forces.

LOOK AFTER SEED STOCKS.
Seed-time will soon be here and it 

is now due the retail grocer’s stock to 
be supplemented by a good supply of 
garden and flower seeds. The grocery

{tore is the logical place for seeds to be 
ought and sold because it is the estab
lishment frequented by the majority of 

probable purchasers.
The seed department can be made a 

profitable one if taken early in hand 
The dealer who is first on the scene 
with a supply of the highest quality is 
usually the one in a certain community 
to get the biggest share of the business.

Stocks should therefore be looked 
after soon, and seeds should be display
ed, talked up and advertised if the best 
results are to be secured.

SECRET REBATES AGAIN.
After all that has been said about the 

giving of secret rebates, there are still 
many wholesale grocery travelers indulg
ing in this criminal practice. Some 
wholesalers find that their travelers are 
confronted with the problem every week. 
These men call upon retailers to whom 
they ought to sell certain goods only to 
discover that dealers refuse to buy un

less a better price is given or some other 
consideration.

Men in business ought to be honest. It 
should be a matter of principle for a 
traveler not to offer any secret induce
ment to a retailer, or for the latter not 
to countenance any such proposal. 
Every act of this character tends to 
lower the honest business plane and has 
a demoralizing effect upon merchandising 
as a whole.

Apart from this, the giving of a secret 
commission clearly shows a lack of sales
manship ability on the part of the tra
veler. If he must stoop to the point of 
having to hand out a two dollar bill or 
more to get an order, it brands him as 
a man not to be trusted and a man who 
has no qualifications to be called a 
salesman. Business done on honest prin
ciples is the only business that is per
manent.

SELL PRESERVED FRUITS.
The amount of preserved fruits and 

fruit jellies consumed is becoming 
greater each year. The pure food laws 
which regulate the manufacture of these 
lines have done a great deal in estab
lishing a feeling of confidence among 
buyers. The housewife is each year put
ting up less fruit and naturally this 
creates a better demand for these lines 
from the grocer.

Every merchant, knowing the large 
amount of fruit which is now used 
should n^ke an extra effort to secure 
the trade in this line. In order that 
this can be done he must carry the best 
quality of goods, as the greatest draw
back in the sale has been the feeling 
among consumers that the quality was 
not the best.

The retailer should call the customer’s 
attention to the strict pure food laws 
which now govern the making of these 
goods, that the fruit is preserved in 
modern factories under approved sani
tary conditions, and that only pure and 
wholesome articles are used in its man
ufacture.

SELLING SUGAR AT A LOSS.
A Toronto grocer offered a customer a 

hundred of sugar last week for $4.65, the 
customer of course expecting No. 1 
granulated.

The cost of that amount to this dealer 
was $4.30 which allowed him 35 cents 
above the cost. Figuring this out on a 
percentage basis his profit was about 7J 
per cent.

Is it any wonder that so many grocers 
are not making the business profitable ? 
Here is one selling at a profit of 71 per 
cent, when it costs him 15 per cent., or 
at least 12 per cent., to do business.

It would be better under most circum
stances not to sell any sugar than to 
sell it at a loss.

KNOW THE QUALITY GOODS.
In these days of advanced grocery 

ideas and methods, there may be some 
members of the trade here and there 
who are still inclined to scoff. It is to 
be hoped that they are exceedingly few.

A little example will illustrate the 
point. Suppose the telephone rings and 
a customer gives an order ; but as hap
pens a hundred times a day she depends 
upon the grocer to send her the "best” 
of some particular article.

Is there any grocer who would reply 
that he was not sure he had it or that 
he did not have it ? He might have a 
little doubt in some cases as to two 
brands or more which he believed to be 
all of the first quality.

Again when a customer in the store, 
referring to some article, asks the gro
cer as to its quality what would she 
think of him if he were to reply that he 
did not know ?

The trade has been advancing and to
day the grocer who amounts to any
thing takes a pride in his work and 
realizes his duty to himself to study it. 
When the grocer says “this is the best” 
or “I will send you the best," he im
plies that he is thoroughly acquainted 
with the qualities of all the goods on 
his shelves. This is only as it should 
be and beginning with that fact he 
should combine his efforts to increase 
his knowledge and improve his methods 
of carrying on his business. *

THE POWER OF SHELF DISPLAY.
It has been said that “some merchants 

regard their show windows as merely 
places to be filled up, the same as the 
shelves."

Now why should the shelves be merely 
places to be filled up. Occupying as 
they do a position open to the view of 
all customers in the store, they should 
not only be locations where the goods 
may be stored but should he a great as
set in the selling of goods. Therefore 
every merchant should arrange the goods 
on the shelves so that they may act as 
silent salesmen.

With this in view, some attention 
must be devoted to the fixing of the 
shelves. Goods of one class should not 
be scattered about in all parts of the 
store but should be placed together, in 
which position they will attract more 
attention than a can or package placed 
here and there. Goods on the shelves 
should be carefully dusted quite frequent
ly so that they will be as attractive as 
possible.

Spare moments may be spent to good 
advantage in arranging and re-arranging 
the goods on the shelves. Their value 
as a selling power may, in many in
stances be increased considerably by the 
addition of price and show cards, of 
which far too few are used in the ordin
ary store.
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Practical Methods in Retail Stores
Advertising Potato Flour in the Newspaper by Recipe—A Western Dealer’s 
Method for Finding the Standing of New Customers—Unique Guessing Contest 
From Alberta—Dealer Tells Why He Can Sell Cheaper for Cash—Several Re
tail Advertising Suggestions.

VTnstalling Display Refrigerator
Kkmloops, B. Feb. 16.—Ramsay & 

Philips, of this town, have just complet
ed an eleven-day clearance sale of gro
ceries, which they held in order to clear 
out their stock on account of extensive 
alterations which they are making. 
They are making some improvements in 
their storehouse and basement, putting 
in cement floors and installing a large 
refrigerator which will display goods to 
customers in their store.

During the sale, they gave 20 pcr~cÿnt. 
off all glassware and crockery,/nut 
all goods were sold for easjx' Hi an
nouncing this sale they used/a full page 
in their local paper, ouohmg many ar
ticles of groceries-Vith prices in each 
ease. /

How Potato Flour Was Advertised.
Quebec, Feb. 16.—A. Grenier, grocer. 

01 8t. John’s street, in advertising a 
brand of potato flour which he handles, 
introduced into his advertisements in a 
local paper some recipes for cakes in 
which this flour should be used One 
recipe was for angel cake, and read as 
follows: “Mix and sift together, one 
and a half teaspoons each of cream of 
tartar and salt; VX, cup sugar and 1-3 
cup Blank brand potato flour; beat 
until stiff the whites of five eggs; cut 
and fold in the drv ingredients; add 'X, 
teaspoon of vanilla and hake 15 or 20 
minutes in one dozen small tins or about 
20 minutes in a bread tin.”

Another recipe was for cream almond 
cake. A caution at the bottom of the 
recipe read: “Always use cold water.”

Mr. Grenier has struck a strong point 
in the advertising of this line of goods, 
as it appeals directly to and interests 
the parties that it should in order to get 
results—the housewives. This kind of 
advertising no doubt will bring good re
sults to the grocer who uses it carefully.

Hunts Up Past History.
Winnipeg, Feb. 16.—A grocer of this 

city believe that customers should give 
reliable credit references before anv 
credit is extended lo them. He believes 
that the best tim'1 to find out informa
tion regarding customers is before they 
start to deal, and not after they have 
run up a large bill which cannot be col 
lected. For the carrying out of this 
idea, be has had printed an application 
form for credit on which the following 
questions are placed :—

Name of husband, in full:—
Name of wife, in full:—
Adress;
Husband’s occupation:
Name of present employer:
How long in present position:
How long in previous position:
Name of previous employers:

Name of landlord and address:
Previous landlord and address:
Name of last grocer and address:
Name of last butcher and address:
These questions are followed by the 

accompanying remarks: — “We have 
adopteil this system only as a protective 
measure to insure ourselves against 
“bad" accounts, which is no more than 
justice to ourselves, and by so doing we 
are enabled to supply you at prices just 
as low as if you were paying cash for 
your orders. Please understand that 
every customer must comply with this 
system, and under no circumstances can 
we extend credit without this application 
being filled out fully and returned to

A Guessing Contest.
Clarcsholm, Alta., Feb. 16.—A. Hut- 

Ion, a local merchant recently interest
ed the public in his store by running a 
guessing contest. The contest consisted 
of guessing the closest to the number of 
sacks of flour that Mr. Hutton bad sold 
during last year. The prize offered was 
a hundred pounds of his best flour. 
Many guesses were received as a re
sult, ranging all the way from four 
hundred to four thousand. The cor
rect number was 967V-j, the winner 
guessing 990.

A Talk on Cash Business.
Stronie, Alta., Feb. 16.—Dixon & Son 

are endeavoring to convince customers 
that the cash system is the best. Along 
with their regular advertising they re
cently hail the following short talk on 
this subjeet:—

“Reasons why Dixon & Son can save 
you money—Cash versus credit.— The 
farmer dealing in a cash store has not 
to pay to provide against loss by others 
who never pay. He knows that every 
article in a cash store is marked on a 
cash basis. He finds that in a cash store 
he buys for $85 what he would have to 
pay $100 for at a credit store. Another 
thing—which a community ought to look 
at—in the matter of merchandise is, that 
requirements purchased in a local cash 
store are on the average lower than in 
a city store. It costs every merchant 
who is doing a credit business of say 
$30,000 yearly at least $700 for books, 
stationery, postage and time required in 
keeping the books and an average loss of 
at least $1200 on bad accounts, whieh 
make a total of $1900. This has to be 
made up by those who pay cash at a 
credit store.”

Uses Recipe in Advertising
Chatham, Ont., Feb. 16. — “That’s 

what I call a good advertisement,” was 
the comment of a Chatham housewife on 
glancing through the columns of a Lon
don paper.

The advertisement was that of John 
Diprose, grocer.

Opening with a conspicuous heading 
in display type, “A Good Recipe for 
Cornmeal Cake,” the recipe follows in 
ordinary type. Then a three line talk
on “our -----  -----  corn-meal,” a few
words about guaranteed maple syrup,
and the same about -----  syrup— the
kind of talk which makes you anxious 
to pay the price, which is quoted in 
each case. Then follow the addresses 
of the three John Diprose stores.

The advertisement occupies only four 
inches of space, single column, and the 
incident affords evidence on the ques
tion as to whether or not a small adver
tisement attracts notice. In this ease 
the use of the recipe was the item par
ticularly commending it to the reader.

The Power of Association.
Peterboro, Ont., Feb. 16.—Porter S. 

White, a George street grocer, has been 
advertising maple syrup in the local pa
pers lately. He emphasizes the fact in 
his copy that it is the genuine article, 
and drives the point home by the state
ment “take our guarantee that it’s good 
and order some.” He goes on to ad
vertise pancake flour: “Maple syrup 
suggests buckwheat flour and you might 
as well include some pancake material
wdtli your order. Our------------ brand
gives splendid satisfaction.”

These two lines being associated, if a 
customer orders one, she would be very 
likely to order the other also. The same 
applies to the impression made upon her 
in reading such an advertisement.

A MAN OF IDEAS.
The Grocer was shown the other day a 

unique colored picture postal card, which 
to use a colloquial expresion, had been 
“doctored.” The illustration is that of 
n scene in Birch Island, Georgian Bay, 
Ont. Originally there were five Indian 
children standing in the foreground— 
three boys and two girls. A retail dealer 
secured one of the postal cards and 
pasted miniature photos of the heads of 
three travelers on the necks and should
ers of the three Indian boys, each head 
holding a Scotch Tam-o-Shanter The 
resulting effect can be well imagined 
when it is known that the personel of 
the ‘knights of the grip’ was L. Chap
man, traveler for a Toronto wholesale 
house, Tom Scott, representing a soap 
firm, and Mr. Soper, a flour concern.

Beneath the post card is to be found 
this poem by the ingenious retailer:

Three youths who started full of hope,
one found his place in ------------ soap;
another wiles away an hour in demon
strating ------------ flour; the other, too,
has found his place—see his bland smile 
•Old leatherface. " ■ ™ ■
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The Markets-Important Tea Situation
Tea is Firmer—Due to New Regulation in United States Which Has Raised 
Prices—Beans Show Slight Advance in Toronto—Business is Slack—Heavy 
Snowstorms Have Affected Trade Throughout the Country.

Be* also Provisions, Cereals and Fruit, Pages Fellowiag.

QUEBEC MARKETS
POINTERS—

Cream of Tartar—Advanced.
Colored Teas—Firmer.
Dried Fruits—Firm.
Buckwheat Flour—Up 10c.
Montreal, Feb. 16.—One of the fea

tures of the market this week is the 
situation in colored teas resulting from 
the new ruling in the United States 
which after May 1st will bar colored 
teas from that country. Further refer
ence to this subject appears later with 
the reasons why it is of interest to the 
Canadian dealer in teas.

It might also be pointed out that 
syrups are in good demand in anticipa
tion of an increased business during 
Lent. This might be remembered by 
grocers who are looking for new avenues 
of business at this season of the year. 
The Lenten season will undoubtedly 
bring business in lines that are not al
ways in best demand and the wide-awake 
grocer will discover many of these for 
himself by the experience with his own 
customers.

Dried fruits continue to maintain their 
strength as also do canned goods. Cof
fee does not look weak, although the 
speculative price has been wavering of 
late. Sugar is doubtful and the bulk of 
the buying seems to be only for present 
requirements just now.

Sugar.—The market is problematical. 
From local reports purchasing is most
ly in small lots for present require
ments. Naturally the future movement 
of the market is merely a surmise. The 
market seems to have recovered some of 
the ground that was lost, if it were by 
no other means than strengthening up 
after a rapid decline that had every ap
pearance of going further than present 
quotations. One section of the trade is 
inclined to think that the bottom has 
been reached. Others are at least look
ing for a little lower price, although 
they admit that the market has become 
slightly firmer. They maintain, however, 
that the primal cause of that weakness 
has not yet been removed.
anmuUvwi,

P%*1» lump, boxes, 100 lbs..
" ~ " 60 lbs..
" " " 16 lbs..

Bed Be si, In cartons, each.
Hrystsl diamonds, bbls. ...

100 lb boxes 
M 60 lb. "

:: •• mb. *• ..........
___ iwvj " 61b. cartons, each.
Crystal Diamond Dominoes, 6-lb. cartons
Kxtra ground, bbls............

77 " 60-Ib. boxes.
" " 16-lb. boxes.

Powdered, bbls.................
" 604b. bpxee....

Phoenix............................
Bright coffee......................

..............
granolatef and yellow may be had at 6c.

4 20 
4 30 
4 01 
4 05
ft 11
ft 10 
ft 20
0 35 
4 93 
6 00 
ft 10 
6 30 
U 37 
• IT 
4 66
4 86
5 05 
4 45 
4 66 
4 20 
4 15 
4 05 
3 9R 
3 80

Syrup and Molasses—The sales of 
syrup of late have greatly increased and 
for the next month or two will surely 
be up around high figures. The approach 
of Lent means new business for syrup

which is one of the articles the sale of 
which receives a new impetus during 
that season. Business in this 
line has been satisfactory. Molasses is 
in fair demand and will likewise receive 
increased enquiry.
Fancy Barbadoee molasses, puncheons...............  0 31 0 33

“ barrels........................... 0 31 0 36
" " half-barrels..................  0 36 0 38

Choice Barbadoes molasses, puncheons.................. 0 31 0 33
“ “ " barrels........................... 0 34 0 36
" " " half-barrels................... 0 36 0 38

New Orleans....................................................................... 0 25 28
Antigua........................................................................................ 0 30
Purto Rico.................................................................................... 0 40
Corn syrups, bbls....................................................................... 0 03

" è-bbla....................................................................... 0 031
" {-bbls...................................................................... 0 031
" 384-lb. palls........................................................... 1 70
" 86-lb. pails............................................................. 1 90

Cases, 2-lb. tins, 2 doz. per case............................................ 2 25
" 6-lb. " 1 do*. ”   8 60
" 10-lb. " ft do*. "    2 50
' 90-lb. " | doz. “   2 45

Dried Fruits.—There is not a great 
deal of interest in dried fruits, although 
it is apparent that trade is beginning to 
waken for the new year. It might be 
said that in some lines there was no 
noticeable curtailment of demand. Cali
fornia seeded raisins are higher in the 
primary market and California loose are 
unchanged but firm. In regard to dates 
one report says stocks are not sufficient 
for the requirement of the trade until 
the arrival of new dates next fall, and 
also that dates of inferior quality are 
now selling at full prices. Other dried 
fruits are strong.
Ournmte, Une filiatraa, per lb., uot cleaned.................. 0 06|

" " " cleaned........................... 0 07|
" Patras, per lb.............................................. 0 08 0 081
" Toetlzeas, per lb........................................ 0 09 0 09ft

Dates.......................................................................................... 0 06
Figs, 4 crown.............. 0 09 Figs, 6 crown. .. 0 11 0 12

r* 6crown. .. 0 10 0 11 n 9 crown ... 0 13 0 14

30-40.... 
40-60.... 
60-60.... 
60-70.... 
T-i-80.... 
•0-90... 
•0-100...

0 12 
0 11 
0 10ft 
0 09ft 
0 09 
0 08* 
0 08ft

Raisins—
Choice seeded raisins......................................................... 0 08

" fancy seeded, 1-lb. pkgs............................... 0 09
" loose muscatels, 3-crown, per lb... 0 07ft 0 08
" " 4-crown, per lb.............. 6 09ft

Malaga table raisins, clusters, per box. .. 2 40 5 60
Valencia, fine off stalk, per lb..................................... 0 071

" select, per lb..................................................... 0 071
" 4-crown layers, per lh.................................... 0 08}

Tea —The attention of the Canadian 
trade is directed to the tea market. 
Already, as the result of the action of 
the United States Tea Board in its rul
ing against colored teas, advances of 
from three to four cents have been 
made and in some cases more for the 
grades against which action has thus 
been taken. In addition numerous en
quiries have been received bv large Cana
dian tea houses for colored teas which 
according to several authorities are 
likely to have much enhanced value on 
this side of the line. After the first of 
May the new law states that no colored 
teas shall he brought into the United 
States. It will likewise be only after 
that date that the new crops will he 
available. Also, the stocks now held are 
not heavy. From the fact that the pub
lic have been brought up to call for col
ored teas in the United States, the de
mand will not thus be immediately 
broken off. Therefore, it is claimed that

37

the tea merchants in the United States 
will desire to stock up with these lines 
and their source of supply is limited. It 
is pointed out that this is the reason 
for the call to Canadian houses. Again, 
if the prices from the south are really 
enticing, it is not likely that Canadian 
houses will hold their stocks. This is 
mentioned as the views of several who 
are closely in touch with the markets 
and who have carefully considered this 
recent action in the United States. 
.Japans, China greens and Ceylon greens 
are the teas against which action has 
been directed. The individual Canadian 
dealer can probably figure out whether 
he will be affected or not. The situation 
is undoubtedly an interesting one especi
ally as it lias arisen within the past 
week.
Ohoioeet......................... #............................................  U 40 0 bu
Choice.............................  ............................................. 0 35 0 37
Japans—Fine................................................................ 0 30 0 96

Medium......................................................... 0 25 0 28
Good common............................................. 0 21 9 23
Common....................................................... 0 19 0 21

Ceylon—Broken Orange Pekoe............................... ü 21 0 40
Pekoes........................................................... 0 20 0 22
Pekoe Souchongs....................................... 0 20 0 22

Indifr—Pekoe Souchongs......................................... 0 19 0 02
Ceylon greens—Young Hysons...............................  0 20 0 25

Hyson............................................... 0 20 0 22
Gunpowders................................... 0 19 0 22

China greens—Pingsuey gunpowder, low grade. 0 14 0 18
" " pea leaf . 0 20 0 30

“ binhead.. 0 30 0 50

Coffee.—Speculative coffee is off a few 
points this week due to the recent cof
fee happenings, but the actual market 
is just as strong as ever. The war be
tween the longs and the shorts may go 
merrily on hut all the time reports 
from the primary markets show unre
lenting fixedness of prices. Figures 
might be quoted to show how the vis
ible supply is decreasing and the effect 
the new crop will have hut this lias all 
been mentioned before. Undoubtedly the 
crux of the price question centres upon 
the new crop, in the meantime local 
demand is well maintained.
Mobhe................ 0 32 0 30 Santo»................. 0 18 0 31
Rio, No. 7...........0 17 0 19 Maraoaibo......... 0 36 0 35
Mexican.......... 0 22 o Su

Nuts.—Business is normal. I’rices arc 
maintained but demand is just ordinary.
In shell—

Brazils.............................................................................0 15 0 16
Filberts, Sicily, per lb........................................  0 11 0 1ft

" Barcelona, per lb.............................................  0 10}
Tarragpna ^lpionds, per lb................................... 0 15 0 16
WMnntfl. Grenoble», per lb.................................... 0 16} 0 19

" Marbotfl, per lb. ..................... 0 15 0 16
" Ohmes, per lb........................................... 0 Ui

Wiellwd-
Almonds, 4-crown selected, per lb............................  0 35 0 37

" 3-<9rowD " " ........................... 0 32} 0 36
" ÎUcrrtwn " " ....................................... 0 31
" (In bags), standards per lb...................... 0 27 0 28

Cashews...... ....................... .............................................. 0 15 0 17
Peanuts—

Spanish, No. 1.................................................................. . 0 If
Virginia, No. 1........................................................ 0 13 0 16

Pecans, per lb............................................................................ 0 65
Pistachios, per lb........................................................................ 0 75
Walnut*—

Bordeaux halve»....................................................... 0 38 0 40
Brokens.......................................................................  0 10 0 32

Spices.—Cream of tartar is firm and 
advances have been recorded of late. The 
consuming demand for pepper keeps good 
and the visible supply of this market is 
being steadily reduced, there being little 
of any grade on the wav now according 
to one report. The Tellicherry and 
Aleppv crops appear to be materially 
less than last year and a higher market



THE CANADIAN GROCER

is expected Foreign values of black 
pepper are high.

Per lb Per lb
iptce ........... 0 13 0 18 Ginger, whole 0 30 0 30

ion, whole i 16 0 16 T* Cochin 0 17 0 20
ground 0 IS 0 19 Mace............................ 0 75

>ves, whole 0 28 0 35 Nutmegs   0 30 0 60
“ ground. 25 0 3$ Peppers, black . 0 16 0 18

Cream of tartar 0 25 0 32 Peppers, white. 0 Î0 0 15

Rice and Tapioca —There are no spe
cial features to this market Prices are 
steady and are not expected to go low
er. Demand here is up to the ordinary.
Rice, grade B, bags, 260 pounds....................................... 3 00

" " " 100 " ....................................... 3 #0
*• •• M 50 M .......................................... 3 00
" " pockets 25 pounds.......................................... 3 10
“ " * pockets, 12* pounds..................................... 3 SO
" grade C.C., 260 pounds............................................  3 90
“ " 100 " ................................................ I 90
n M 50 M ................................................. S*
M " pockets. 15 pounds................................ I 00
" M * pockets, 12* pounds 3 10

Tapioca, medium pearl.................... ............ 0 06* 9 <»7

Beans—The market is unchanged. De
mand is good but there is no particular 
feature to the market this week.
Opterio prim< pea beans, bushel..................................... 1 96
Pew, boiling, bag............................................................. I SI

CANNED GOODS
MONTREAT,.—Trade is steady and at 

this season is rather quiet. It is expect
ed that during the next two months there 
should be an increased demand. Prices 
this week are unchanged.
Peas, standard, dosen....................................................... |i SO
Peas, early June, dozen.................................................... 1 *5
Peas, sweet wrinkled, do ten ........................................... 1 36
Pew, extra sifted, down .................................... ... | 00
Pumpkins—3 lb., 95c ; gallon, $3.00. / —
Beans, dosen.......................................... J..L...................... 1 00
Oora, dosen—«...................................xj........................  1 00
Tomatoes, dosen (Ontario and Quebeo) ...................... ] *5
Strawberries, dosen...........................................................  1 00
Raspberries. S’e, dosen...................................................... 1 77*
Peaches, S’s, dosen ....................................•.................... l 90
Peaches. 3s. dosen................................. ........................... 1 90
Pears, S*e, dosen.................................................................. 1 80
Pears, S'e. dosen.................................................................. $ *n
Plume. Greengage, dosen.................................................  1 67*
Plume, Lombard dosen.................................................... 1 ro
Lawtonberrlee, S'e. doten................... .............................  160

Glover Leaf *nd Horseshoe brands salmon—
1-lb. tails, per dozen.......................................................... 1 07*
*-lb. flats per dozen ......................................................... 1 32*
1-lb. flats, per dozen.......................................................... S 35

Other salmon—
Humpbacks, dozen............................................................ 1 40
Cohoes, dozen..................................................................... 1 60
Red Spring, dozen.............................................................. 190
Red Sockeye. dozen ......................................................... S 10
Lobster Futures—

i-lb. flats, dozen. •* 76; 14b. tails, down, $4.96.
14b. flats, dozen, $5.16

Oompressed corned Minced ooUope, Si. I M
beef, Is ........  SW Homed beef hash,Is. 1 66

Ctomprewed obmed Homed beef hash. Is III
V-.. Jellied hocks. Is....... S»

English brawn. Si. 3 16 Jellied hocks, le.. IS 00
Bonelees pigs' feet, Is I 16 Paragon ox tongue,
Reedy lunch real loaf 1**............................  7 §0

*s .. — . —... -160 Paragon ox tongue, Ss 8 60 
Ready lunoh real loaf Paragon ox tongue.

Is.............................. S 60 2*e............................. IN
Roast beef. Is............ t 6i Paragon lunch tongue
Roast beef. Is............ S 36 lg............  40e
ev=wçdoit*ll. 1. .. IK Tongue lunoh, U S «0
Slewed kidney. Is— 1 60 e . . .. „ . . _.
Biewwl kidney.* SU Hueed emoked beef > 160
Minoed ooUope, Is . 146 Sliced smoked beef. Is S 66

TORONTO.—One firm has advanced 
the price of canned tomatoes ten eents 
per dozen this week and others believe 
that conditions warrant higher prices 
than are being quoted just now. Stocks 
are evidently scarce anil wholesalers are 
buying among themselves in some eases 
in order to replenish their stocks at 
prices as high as are now being quoted 
to retailers. Some canned tomatoes are 
being imported from the United States 
to this market in order to make up the 
deficiency in stocks here. As the heavy 
selling season for canned vegetables does 
not come on for about two months, re
tailers in some cases are buying only 
for immediate needs. The trade in can
ned fish is not extra brisk just now but

dealers are looking forward to an im
provement in the near future as the 
lenten season approaches.

VEGETABLES Ft, *».
Group B Group ▲ 

.... 8 69* S 65

.... 0 97$

:eu ii................................
Se....................... 117*.S’e........................... 6 97$

l, S’e ....................... 0 971
L. S'e........................... 1SS*

Asparagus tlpe, S'e. tails ...........
Beans, Golden Wax, 8 e.............. .

Midgets, IN
“ •• S'e........................... 1 ST*

Refugee or VslenUne (Green) S'e. 9 974 
" Refugee Midgets li................................
•• " S'e.......................  1 S7|

Beets, sliced, blood red, ~
" whole, blood red,
" sliced, blood red, _ ...........................
" whole, blood red, S s........................... 1 875
" whole, Rosebud, S’e.....................................
............................. S'e.......................................

Csbbege, S’e.................................................... 0 97*
Osrrote, 2 s........................................................ 0 97*
Com, S's........................................................... 0 95

- fenoy. Is ............................................. 1 06
" on cob, gel ............................................

Pees, Btenderd, size 4, S's ............................ ...
" Early June, size 3, S's ..............................
“ Sweet Wrinkle, size 2, S’s..............................
“ Extra fine sifted, size 1, 2 s............................

Pumpkin, 3’s.................................................. 0 97*
, gel.................................................. 3 091

Spinach, table, 2 s........................................... 1 STf
" " S'e *is

1 06Tomatoes, S's......... .........
" Se..............................................................

_ . . sale............................................... S 76
Turnips. 3's.......................................................  1 11*

FRUITS
Apples, standard, 3'e.................................................

" " gal................................. ... S60
Blueberries, standard, S's.............................. 1 174

gal........................... I ST*
Cherries, black, not pitted, heavy syrup, S’s 1 52*

" black pitted, heavy syrup, S's___ 1 92*
“ red, not pitted, heavy syrup, S’s. 1 52*

red pitted, heavy syrup, 2’s......... 2 17*
white, not pitted, heavy syrup, S's 1 63*

‘ white pitted, heavy syrup, S's.... SOS*
red pitted, gal. ... ...................... 8 62*

Gooseberries, S's. heavy syrup................................
Lawton berries. 2’s, heavy syrup....................
Peaches, 2's. white, heavy syrup............ ... 1 87 \

“ 2’s, yellow, heavy syrup................. 1 87
Raspberries, black, heavy syrup, 2's__ ___ 1 77|

black standard gal.................. 7 02
red. heavy syrup. 2's................ 1 77l_
rM, standard gal.....................  7 01*

„ ‘ . red. .olidpsek, g.l.................. 8 IT
Rhubarb, preserved. 2 s............................. i 62*

" 3’s ................................. l 17*
' »tAndard.gal ........................ $50

Strawberries, heavy syrup, S's............... .. 1 77*
Clover Leaf and Horseshoe brands salmon :

1 00 
1 30 
1 40 100 1 10 
1 40 
1 00 
100 1 16 
1 40 
1 30 1 66 
1 00 
1 00 
1 97* 
1 07*
4 77* 
1 16 
1 60 
1 60 
1 07* 
1 00 
• 00 1 $0 
1 90
5 04 
1 07* 
1 16
6 0S* 
1 15

1 SO 
S 60
1 80 
I 30 
1 66 
1 96 
1 66 
1ST* 
1 66 
S 06 • 66 
1 77* 1 77$ 
1 90 
1 96 
1 80 
7 06 
1 SO 
7 06 
990 
1 66 
1 Si S 66 
1 00

1-lb. tall*, dozen 2 ffi 1 07*
*-ib. flats, dozen 1 30 1 32* 
l-lh. flat#, dozen 2 22* 2 25 
Other salmon prices

Humpbacks, doz 1 30 1 36
Pinks ...............  1 30 1 35
Northern River Sockeye...
Chicken.......................  4 00 Boup, S's,
Turkey......................... 400 Boup, Is
Ducks........................... 4 00

. 1 77* 167$ .Hohoee. per doz.
Red Spring,doz.
Lobsters, halves,

per down....... S 65 S 76
Lobsters, quar

ters, per dozen 1 60 
1 96 
1 00 
1 40

ONTARIO MARKETS
POINTERS 

Tea—Firm
Beans—Advance *
Dried Fruits—Firm.
Canned Lobster—New pack higher. 
Toronto, Feb. 16 —Wholesalers report 

that business has been a little quiet, so 
far this month, due no doubt to the bad 
roads throughout the country, making 
it difficult for the farmer to get in to 
do his trading, and the big falls of snow 
have also had an effect on the lumber 
camps and other industries throughout 
the country which eventually brings a 
decrease in business.

Sugar still remains in the critical po
sition it held last week and the position 
of the market is as hard to ascertain as 
before. While some believe that the 
bottom has been reached, there are oth
ers who think that there is the possibi
lity of another slight reduction Raw 
sugar is a little firmer in New York, 
but United States refined is expected to 
take a drop to adjust itself to raw 
prices and some believe there is a pos
sibility of Canadian following as it did 
last time. The demand for sugar has 
increased, showing that some dealers 
must believe that the bottom price has 
been reached

Tea Is decidedly firm, due to the 
strong positions the world's tea mar
kets at the present time. The new rul
ing in the United States, shutting out 
all colored teas after May 1st has caus
ed a big call for greens in that country, 
where they are largely used, and the re
sult has been a raising in prices, which 
has also had some effect on Canadian 
markets.

Dried fruits are enjoying a brisk trade 
just now, business being divided among 
the several lines. Figs have a good 
trade on account of their low price, 
and prunes are called for freely because 
there is generally a good trade in this 
line.

The price of new pack lobsters are be
ing fixed and will show an increase over 
present prices of about ten per cent. 
Trade in general in canned goods is only 
normal.

Sugar —No changes have taken place 
in sugar prices during the past week and 
the market is still in a critical 
position with differences of opinion ex
isting as to whether the bottom has 
been reached or not. There are no spe
cial indications just now of what the 
immediate future of the market will be.

European beet sugar continues to 
strengthen and it is now quoted at 9s 
5d f o b. Hamburg, which is equal to 
3.98 duty paid New York, as against 
the duty paid value of 3.48 for 96 degree 
test Cuba centrifugals or a difference of 
4 cents per lb. From 3.45 last week, 
the New York market advanced to 3.48 
with rumored sales at 3.51. Holders 
are firm and quote 3.54 for March de
livery.

It is felt that the New York refined 
market will adjust itself according to 
the price of raws within the near future 
and it is thought by some that there is 
a possibility of the Canadian refined be
ing affected, as the last drop in New 
York refined was followed by a similar 
decline here; but whether it will or not 
is an unsolved question, others believing 
that the bottom has been reached.

The demand for sugar is showing more 
activity, indicating that some dealers 
at least believe that the price is at the 
lowest point, or with the possibility of 
it being at the bottom, they are willing 
to run chances.
Extra granulated, base.................................................... 4 30

" “ SOlls. bajp.......................................... 4 40
Imperial granulated.....................   4 10
Baaver granulated............................................................  4 16
Yellow, l>ag» ................................................................... 3 90

Barrels of granulated and yellow will be furnished 
at 6 cents above bag prices.

Extra ground, bris............................................................ 4 70
" " 60-lb. boxes............................................... 4 90
" " SS-lb. boxes............................................... 6 00

Powdered, brie................................................................... 4 50
1 60-lb. boxes..................................................... 4 70

" 16-lb. boxes..................................................... 4 90
Bed Seal, ewt..................................................................... 7 10
St. Lawrence Crystal Diamonds...................................  7 60
Paris lumps, in 1004b. boxes.............................................. 6 20

" In 104b. "  6 30
' In 164b. "  6 60

Syrups and Molasses —The trade in 
molasses just now is extremely quiet, 
and syrups are not selling as well as 
during the past) month. Retailers evi
dently have Mocks on hand and are 
cleaning them up before making further 
purchases.
snup*— Per Hit
lib. Une, 1 Aoe.Inww..............  1*
I lb. Une, 1 Aoe.

In ms#...................... SW
W lb. Une, è doeInmw..............  SW
Wlb.Une.lAM

In dee#.....................  S «
lie, per lb.......... I Mi«F*-* :::: i3
i,M41bs.ee.........  1 TO

U " " .... 1 M

Maple Syrup—
Gallons, I to oase  4 00
| " IS " .... 140Quarts. S4 “ .... Ill
Pints, 94 “ .... Ill
tloUWM—
Hew Ortwin,

medium........0 W I SI
New OrlMne,

bbta................. • W SIS
BwbuAwu,uxtiu
pwwlu.::::: i w I#
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Dried Fruits.—There is a strong heal
thy market in dried fruits with steady 
prices. Stocks are not plentiful and 
higher prices are predicted on some 
lines before new goods arrive. Prunes 
in California are growing scarce, sizes 
smaller than 50-60s being well cleaned 
up. Reports from the Pacific coast also 
show a firmer market in raisins. Figs 
on account of their low price compared 
with other dried fruits are getting more 
attention just now than they have in 
other years. Prices on all lines are un
changed.

10 to 40, In 36-lb boioo......................................... 0 131 0 lit
40 to 10 " " .......................................... 0 U{ 0 13
10 to 00 " "   0 W
10 to 70 •• “   0 lit
TOtolO “ "   6 11
«0 io 9o " •• . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ooetoio
90 to 100 “ " .........................................  0 09 0 0»t

e fruit in 60-lb. boxes à cent less.

lard.................................................................  0 16
•,16 lb boxes................................................ 0 16j, " "  0 11

Candied Peels-
Lemoo .................. 0 08 0 11 Citron................  I 16Snap»...........0 10 0 11|0 10 0 Uj
^fSemee, per lb.
11 inches............ 0 06 0 10
1 "   0 084 0 10$*$ " ......  o uil o is

6 161 
0 IT 0 15
0 IT

M ......  o m o i:
mbrellaboxes..0 13 0 14

0 111 0 13|

Tepoete, " ........................................................... • 04 0 041
PNT fl«e • • .................................................................. 0 041 0 06
Dried peaches............................................................ 0 10 6 101
Dried applee..............................................................G 06 0 091
Curran ta
gine Flliatras ... 0 071 0 08 Voetlxsae.............6 10.1 11
Patrie................. 0 08 0 081

Unoleaned io less 
Raisins—
Sultana.........................................................................no 0 11

^ fsnoy............................................................. «11 « 13
aztnfuoj................................................... «14 6 16

Vslendtâ selected.................................................. 0 08 0 081
Seeded, 1 lb packet*, fancy...................................... 6 08* 0 09

16 oz. packet», choice................................  0 07t « 08
" IS OB. " ■' ................................  0 07 « 071

Saira........................... 0 041
Date»-- Package date»,

Hellowee»- per lib..........  0 061 0 061
PullboiM.........  0 05 0 061 Perd» choireet.. 0 10 0 101

Tea.—As soon as the decision of the 
tea experts preventing the importation 
of colored teas into the United States 
after May 1st became known, there was 
at once an active inquiry for green teas 
throughout the United States, causing 
in some cases an advance of three or 
four cents per pound, which has caused 
teas to become a little firmer on this 
side of the line, as stocks of greens in 
the States are not overly large and will 
soon be cleaned up. There has always 
been a big demand for colored green tea 
in the United States. Coupled with 
this, the world’s tea markets are in a 
strong position at present. This posi
tion has been brought about by the 
universal increase of consumption of tea, 
while production remains about station
ary. The strength of the Ceylon mar
kets has been increased owing to the 
large acreage of tea damaged by the 
inter-planting of rubber trees. The to
tal Ceylon crop for 1910 is less than the 
previous year by eight millions, this 
large decrease being partially caused by 
unfavorable weather in the tea-growing 
districts.

Coffee —The movement of coffee during 
January resulted in a decrease in the 
world’s visible of about 600,000 bags. 
The statistical position of coflee at pre
sent is as strong as ever, with nothing 
known of just now that will weaken it 
for some time to come. Willet and 
Gray’s Journal says: “Conflicting re
ports about the next crop will appear, 
but the weight of good opinion is not 
only that a large crop is impossible but 
the recent moderate estimates are being 
reduced. The rain in January came too 
late and in insufficient quantity to do 
good because the trees lacked strength,

large quantities of young fruit could not 
develop and was lost and no amount of 
rain could replace it."

On the whole buying is being done 
sparingly but local wholesalers report 
that the demand is normal. Prices 
show no change.
Rio, roaatad.......
Green Rio.........
Sen toe, roasted. 
Manoaibo, " 
Bogota».............

8 Id ü 20
0 la 0 16 
.... 0 38 
.... 0 30

0 22 0 25

Moçha. roasted, 8 16 0 II
Jars, routed... 0 27 6 IS
Mexican..................... 0 25
Gautemole................. 0 18
Jamaica..................... 0 20

Spices.—There is a firmer undertone in 
pepper in the foreign market. Total 
crops of pepper for 1911 are variously 
estimated at from 39,000 to 42,000 tons, 
against 51,000 in 1910. Cloves are firm 
but all spices remain unchanged in 
price, with a moderate trade.

Cinnamon..

Ourrj powder.

Mace.......................
Nutmegs...............
Pepper, black.......

Pickling spice... 
Turmerlo...............

d
3
«

3 5 
5” Ti

ne if H
0 14 8 16 0 17 0 76 0 80
0 24 0 25 0 27 0 90 0 90
0 23 • 24 0 26 0 86 0 9,
0 24 0 25 0 27 9 90 0 90
0 25 0 28 6 28 0 90

0 25
0 22 6 34 0 26 0 80 0 90

76 2 75
0 30 190 1 00

0 16 0 16 0 17$ 0 75 9 90
0 34 0 25 0 26$ 1 00 1 10
0 23 0 24 0 <6 0 80 0 90
0 15 0 16 0 18 0 76 U 76

8 15
in bulk 6 12
bulk__ 90

Rice and Tapioca, 
tures in these lines 
trade is passing w 
steady.
Standard B, from mills, 500 It

Montreal.............................
Per lb.

Rice, stand B.. I 031 0 U3$
Rangoon.......... 0 03$ 0 03$
Patna...............  0064 0 06$
Japan.............. 0 04$ 8 06
Java................. 8 06 8 07
Carolina......... 8 10 8 11

-There are no fea- 
this week. A fair 
th prices remaining

i. or over, f.o.b.
.................................... 3 90
Bago, medimm

Drown ........... 0 05$ 0 06
Tapioca- 
Bullet, double

goat...................... • 08
Medium pearl. 0 05$ 0 08
Flake......................... 0 ud
Seed................. 0 05$ U 08

Nuts.—Business in nuts as expected at 
this time is slack, occasional orders 
coming from retailers for small lots 
only. Prices show no change.
Almonds, 

Walnuts,

Filberts................

iÎEnE», rotiltihf.

Formlgette. 8 16 0 161 
.... « 16
0 36 6 18 
» 161 0 16
.... «14

0 39 0 48 
0 Hi 0 13 
0 18 6 10 
0 15 0 161 
0 091 0 HI

Evaporated Apples.—A fair trade is 
being done in evaporated apples at un
changed prices. Present stocks are not 
plentiful and holders are waiting for 
higher prices. One opinion was express
ed that they will go much higher at the 
opening of navigation as the west will 
pay higher prices than exist here at 
present, but will not buy just now on 
account of the high freight rate.
Brsporated apples..................................................... 0 13 0 12$

Beans —Beans are slightly higher in 
price, now being quoted at M.90 to $2 
for prime, while the hand yfccked are 
worth $2.05 to $2.15 per bushel. Trade 
in this line is only normal.
Prime beans, per bushel............................................  1 90 2 00
Band picked beans, per boefcel ............................  2 05 1 15

MANITOBA MARKETS
POINTERS:—

Sugar.—Firmer.
Syrup.—Demand Increasing.
Dried Fruits.—Steady.
Winnipeg, Feb. 16.—With the settling 

of the elements and the readjustment of 
conditions after the severe storm, trade 
in all lines has taken a turn for the
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better. Passenger and freight train ser
vices have resumed their regular sche
dule and travelers who were tied up in 
small towns in the Northwest are again 
on the move. As much valuable time 
lias ben wasted, endeavors are being 
made to eateh up by the majority of 
travelers, and as a result large orders 
follow one another.

The annual bonspiel is at present being 
held in the city, having started last 
week, and a large number of country 
merchants have taken the advantage of 
combining business with pleasure, and 
are thus keeping wholesale and jobbing 
houses busier than usual.

Tra^ has been steady for all lines 
during* the wreek, and unusually firm, 
there being no changes in prices what
ever to report this week. Sugars are a 
little firmer, and dried fruits and coffee 
still hold their high figures. Stocks of 
evaporated apples are practically all 
used up, and only a few of the larger 
retail houses are now carrying them.

Sugars.—Prices remain stationary and 
demand has increased considerably. Sev
eral cars are being placed on the recent 
firmness shown on the steady market, 
and the belief is that bottom has been 
reached for a while. Stocks are plenty 
large enough to prevent any immediate 
advance on the local market.
Montreal and B.O. granulated, In bble............ .............  4 85

" In saok*........................................ 4 80
" yellow, in bbU...................................................... 4 45
" " in sacke................................................... 4 40

loing sugar, in bbls............................................................ n 45
" " in boxes.... . ............................................ 5 65
" " in small quantities..........................................  6 10

Powdered sugar, in bbls................................................... 5 25
" " inboxes...___ ,.....................................  5 45
" " in small quantities................................. 5 60

Liynp, hard, In bbls.......................................................... 5 75
11 " In $-bhl#....z................................................. 5 85
" " In 100-Ib. oases.............................................. 5 75

Dried Fruit.—No change has taken 
place in dried fruits. The market con
tinues steady and a fair demand for 
many lines is in existence. Currants, 
figs and Mediterranean fruit are still 
strong, and likely to take an advance 
at any moment.
Smyrna Sultana ravins, u^cleaqed, p^lb...................  0 1!$

California raisins, choice seeded In $-lb. packages
per package........... ................ 0 07$

fancy seeded, in f-lb. packages
per package...............................  0 07$

choice seeded in 1-lb. packages
per package..............................  0 08$

fancy seeded in 1-lb. packages
per package................................ 0 09

Raisins, 3 crown muscatels, per lb................................... 0 07$
" 4 '* " * ................................... 0 07|

251b.bx,90-100,lb — 0 09 Prunes, 50-60 " .... 8 13
" 80-90 " .... 0 11$ Prunes, 40-50, lb .... 0 13$

70-80 " .... 0 12 Silver prunes,ao.
" 60-70 ".... 0 12$ to quality....... 0 11$ 0 14$

Currants uncleaned, loose pack, per lb......................... 0 07$
" dry, cleaned, Flliatras, per lb......................... 0 08}

wet, cleaned, per lb..................................  0 08
" Filiatras, In 1-lb. pkg. dry, cleaned, per lb... 0 “

Pears, per lb.............. 0 13$ Nectarines, lb..
Peaches, stand- Dates, per lb.,

ard.perlb.............. 0 09 Hallows, bulk
Peaches, choice......... 0 16 Dates, packages

0 13 

8 06$

Apricots, stand
ard, per lb..............

Apricots, choice
per lb.......................

Plums,pitted,lb ....

0 16

0 16$ 0 12

30 In case.
Peel, lb., lemon .

0 070 II 
0 10$ 
8 13$

Syrup and Molasses.—A growing de
mand is still in existence for syrup and 
prices remain firm. Molasses, while fair
ly active, has not increased in demand 
as fast as the former, but both whole
salers and retailers are satisfied with the 
trade. Prices remain firm at last week’s 
quotations.
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24 2-lb. tins, per ease..........................................................  1 98
11 6-lb. tine, per esse.......................................................... 2 33
6 104b. tins, per case.................... ................. 2 tl
3 20-lb tins, per case.......................................... 2 21

Half bbla., per lb.............................................. 0 03*
Bgrbadoee molasses In i-bble., per gal 0 50
New Orleans molasses, * bble., per gal. 0 35

Teas.—January and February are al
ways considered “the tea months” with 
wholesalers and jobbers, as these months 
are generally the quietest in the year for 
general lines, owing to the heavy stock
ing up of retailers for the Christmas 
trade. Accordingly all lines of tea are 
generally pushed these months by sales
men and travelers.ji>~the merchants have 
some time to investigate qualities of 
same. Sales so far this year have been 
satisfactory. The market for low grade 
tea is much higher than it was a year 
ago. while the high grade teas are if 
anything lower than usual, and much 
lower in comparison to the existing 
higher prices for low grades. The result 
is that jobbers arc endeavoring to inter
est retailers into handling better grades, 
and stock up with better quality by 
booking for several months ahead.

Beans and I'eas.—A strong active mar
ket still prevails for both beans and 
peas. Xo advance has taken place dur
ing the week, and last week’s prices are 
still quoted.
Beans, 34b. picker, per bushel.......... .............................. 2 15
Hand picked, per bushel................................................... 2 25
Pea*. split 100 H* ............................................................. 2 85
Pearl barley, 100 lbs............................................................ 3 51

Coffee.--High prices are still prevail
ing in coffee, but no further advance. 
Stocks are fair, and country merchants 
fearing an advance, have about all ob
tained their supplies.
Coffee, standard Rio— 0 D* Coffee, choice............ 0 15

Coffee, extra choice. 0 16

Tapioca and Sago.—Demand continues 
to improve in the lines, but no change 
in prices has taken place.
I‘earl tapioca, per lb.................................................. 0 06* 0 06!
Sago, per lb............................................................... 0 04* 0 05*

BRITISH COLUMBIA MARKETS.
Vancouver, Feb 10—With plenty of local 

potatoes offering the price is holding down 
though a slight increase is recorded. 
The quotation is $32 per ton. The dry 
weather oi the last summer kept the lo
cal potatoes dry, and it is seldom they 
have been of better quality. I nlcss 
something happens it is not likely that 
importations will be made from Japan 
this season. The samples received from 
that country were good, and as they can 
be secured at a reasonable figure, sup
plies may be obtained from there in the 
event of a stringency in the market here. 
There are no Ashcrofts on the market 
now.

Boats this week brought in butter 
from Australia and New Zealand, the 
latter coming by way of San Francisco. 
The quality is better than for the last 
few seasons past. This is the first time 
that New Zealand has been on the mar
ket here in any quantity. For several 
seasons the Australian article has been 
alone, and that may have been the rea
son for its inferior quality Quotations 
are 30 cents for solid and 31 for bricks

British Columbia apples have nearly 
all been used up, and the table apples on 
the market now arc from eastern Wash
ington Some excellent fruit is being 
displayed.

A decrease is noted in the prices of

hams and bacon, the former a cent and 
the latter a cent and a half.

Sugar is down another ten cents, 
which brings it now to the figure at 
wUiicb the imported sugar formerly sold. 
1V wjfr^ake the place of the China sugar 
adufthe article from Scotland will have 
w go down to hold the trade. Reduc
tion is also noted in the yellows.

F.ggs are comming in from California 
which will keep down the price of locals, 
though they are now about to the low
est for the season, judging from the 
past. The eggs from the south are finely 
selected, fresh and of excellent quality.
Apple*, cooking 1 00 1 50 
Apples, table... 2 0U 2 75
Potatoes, local.........32 CO

Canned Goods—
Peas, Early June .... 137*

^Tomatoes.................... 1 62*
TJom............................  1 20
Apples....... ................ 3 95
Strawberries.............. 2 02*
Bsepherritw................ 2 02*
Canned salmon......... 6 85
SUu/granulated__ 5 25
Imported.................... 5 25
Light yellow.............. 4 60
Dark yellow.............. 4 50
Com meal, p. 100

lbs............................ 2 40
Commeal, local — 2 60 
Cheese, Ontario 0 15 0 16* 
Beans, per lb. .. 0 03* 0 041
Tapioca, per lb........... 0 C41
Rioe, per ton 65 00 76 0U 
Flour, Standard, 

bbl............................ 6 50

Dried Fruit—
Val. raisins, lb........... 0 06
Cal. ** M. .. 0 0U
Prunes...............  0 08* 0 13
Currants............  0 08 0 10
Dried aprieote.. 0 16 0 18* 
Evaporated

apples...................... 0 11
Butter, Eastern

solid.............. 0 29
" bricks............ 0 30

Butter, local
creamery................ 0 35

Butter, Austra
lian and New
Zealand.........0 ?0 0 31

Bacon..................0 21 0 Î8
Ham, cooked... 0 18 0 191
Lard, pure .......  0 15* 0 15;
Lard, compound 0 12& 0 13 
Eggs, Eastern

fresh........................  0 30
Eggs, California — 0 38 
Eggs, local.................. 0 40

NEW BRUNSWICK MARKETS.
St. .John, Feb. 16.—A number of 

staple lines were, marked down last 
week. Molasses dropped three cents per 
gallon and is quoted at 27 and 28 cents. 
Cornmeal is five cents cheaper, ihe price 
now being $2.80 to $2.90. American 
clear pork is now at $23.50 to $25.50 
and pure lard is 14 to 14 J cents per 
pound The only change in the produce 
market is in the price of case eggs 
which are now offered at 27 cents per 
dozen.
Beans, hand 

pioked.bus 2 16
Beans, yellow

eye, bus......... 2 65
Cheese, new, lb 0 13 
Currants, lb ... 0 08* 
Canned goods—
Teas. No. 4.............

“ No. 3.............
“ No 2.............
“ No. 1.............

Peaches, 2's.

Peaches, 3’e,
dozen.......... 3 vu

Raspberries,
dozen........... 1 85

Tomatoes. ... 13» 
Strawberries. 1 85 

Flour, Manitoba 6 35 
" Ontario.. 6 20 

Fish-
Ood, dry. .. 4 JO 
Herring, salt,

bbls................
Bloaters, box.. 0 85 

Commeal, gran. 4 65 
Commeal, bags. 1 40 

“ bbls. 2 80 
Oatmeal, bbls.. 5 15 
Std. oatmeal .. 6 60 
Rolled oatmeal 5 10 
Buckwheat, 

west, grey, bag 2 90

2 75
0 13* 
0 08*

1 20 
1 27* 
1 32* 
1 80

1 95 2 00

1 90 
1 40 
1 90 
6 45 
6 65

6 50

6 25 
0 90
4 75
1 46
2 90 
6 20
5 70 
5 20

3 00

Cal. raisins,saad-
•d.................. . 0 06* 0 09

Prune*, lb....... . 0 06* 0 09
M o lasses, fey

Barbados, gl 0 27 0 28
Butter, dairy,

lb................. 0 22 0 24
Butter, oream-

ery, ib......... 0 24 0 26
Eggs, new laid 0 30
Eggs, case........ 0 27
Ham................. 0 16 0 18
Potatoes, new,

bbl................. 1 90 2 00
Rio» lb............ . 0 03* 0 Û34
Lard, compound
lb.................... 0 12* I 12*

Lard, pure, lb. 0 14 C 14*
Bacon................  0 16 0 90
Pork,domestic

mess............  23 60 24 60
Pork, Ameri

can clear... 23 50 25 50 
Salmon, case—
Red spring... * 7 0 • 7 f 0
Cohoes........... 6 60 • 76
Baked beans, 
dozen....... 120 1 30

Lemons, Messi
na, per box... 3 00 3 26

1 Standard gran. 4 35 4 45 
Austrian " 4 15 4 35
Bright yellow.. 4 16 4 25 
No. 1 yellow... I 86 3 96

RAW SUGAR AT HALIFAX.

Large Quantities Coming In—Retail 
Grocers to Hold Outing.

Halifax, Feb. Hi.—A West India liner, 
Boston, arrived here this week, bringing 
six thousand bags of the new crop of 
sugar from Jamaica. The planters say 
that this year’s crop of sugar will he 
fully 25 per cent, greater than that of

last year. The sugar is of good quality 
and good times are anticipated as a re
sult of the staple crop of the Island.

The chief article on which customs 
duty is levied at Halifax is sugar and 
the increased receipts will bring up the 
customs returns at this port to large 
figures.

The retail grocers of Halifax will hold 
their annual outing on Thursday next. 
The party will go to the Florence Hotel 
at Bedford, and a committee has been 
appointed to complete the arrangements. 
The grocers plan on having an excellent 
time.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

The Minto Tea Co. is the name of a 
new concern recently formed with head
quarters in the Queen City Chambers, 
32 Church St., Toronto! A. H. Minto, 
who is identified with it, is familiar with 
the tea business, having had 17 years con
tinuous experience testing and handling 
teas. He is a son of the late Wm 
Minto. The Minto Tea Co. will import 
both tea and coffee for sale in bulk.

The Wm. Cane & Sons Co.. New
market, Ont., have patented a device for 
holding down the lids of jam, candy, 
lard, spice, etc., wooden pails so that 
they cannot be removed until they reach 
the buyer. This Patent Wire Seal and 
Fastener, as it is called, will prevent 
pilfering on the part of delivery, express, 
railway men, etc., and therefore will in
sure safer delivery as well as a lower 
freight rate. The above company have 
also installed a new pony band saw for 
manufacturing clothes pins which gives 
them a greater output. They are also 
enlarging their wash-board department.

A neat catalogue has been issued by 
the Galesburg Cornice Works, Galesburg, 
111., illustrating their vegetable display 
stand and mist machine. These devices 
are now in tese in many stores in Can
ada and are^proving most beneficial for 
the displaying of vegetables, since they 
are kept always fresh, clean and attrac
tive and prevent withering.

Chocolate “Bordo” is one article that 
every dealer can sell quite readily and 
at the same time develop his confection
ery department. It is a high grade con
fection with a most pleasing flavor and 
has gained a remarkably fine reputation 
since it was placed on the market. A 
post-card to the originators, The Mont
real Biscuit Company, Brewster Avc.. 
Montreal, will bring samples. Let every 
dealer anxious to make more profit from 
his confectionery department write to
day.

RECIPROCITY IN TEA.
A typographical mistake was made in 

setting up the heading of the Red Rose 
Tea advertisement in last week’s Grocer. 
It read “Reciprocity in India” and! 
should have been “Reciprocity in Tea,” 
This caused the appropriate effect of the 
ad. to be ’ost and the publishers of The 
Grocer regret the error.
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The Consumer is Judge and Jury
and you can be sure of a verdict in your favor every time a
tin of Diamond Brand Maple Syrup goes to trial. Diamond 
Brand is recognized as the highest-standard of Maple Syrup 
quality in the market to-day. See that your stock of Dia
mond Brand is complete. You cannot afford to be without 
this staple leader.

SHANTY BRAND
Maple Syrup

Owing to the extreme scarcity and abnormally high 
price of real maple products and the cheapness of cane sugar 
and glucose, you will be offered all kinds of concoctions made 
to look like maple syrup at much below value of good goods. 
We remove the necessity of you /taking chances by offering 
you our Shanty Brand to sell at popular prices and show 
you a large margin of profit.

Shanty Brand is a High-grade Syrup
Every tin is guaranteed to give your customers perfect 

satisfaction. A special feature of Shanty Brand is the hand
some and appropriate label, reproducing a maple scene in 
natural wood colors.

Insist on being supplied with Diamond 
and Shanty Brands by your Jobber.

SUGARS & CANNERS, LIMITED
MONTREAL
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Manufacturers, Manufacturers'
Brokers, Etc.

BRITISH COLUMBIA DIRECTORY

z

Agents,

W. A. JAMESON 
COFFEE CO

Do you want live representation? 
We are in touch with the trade.

Andrews & NunnImporters and Roasters of High Grade 
Coffees.

Manufacturers and Proprietors of

#16 Dominion Trnst Bull, 
VANCOUVER. B.C.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

The Condensed Ads. In this
Paper will bring good results

Maeufaetarere* Agent» end Wheleeale Comelaales 
Agent»

Can give eirlet attention to n few flrat-elaae Qro
tary Agenelea. Hlgheai Refcreneea.

McLEOD & CLARKSONVICTORIA
FRUIT GROWERS' ASSOCIATION

C01. WHAI? AND YATES STS. • VICT01IA

R. ROBERTSON J. Y. ORIFFII

R. Robertson & Co,
012-013 Dominion Trust Bldg

Write us for Information about B.O. trade.
Cable Address—"Robin,” Vancouver, 

i—A BC, 8th Edition ; Revised Economy ; h 
Economy ; Utility and Dowling's.

Importers and Exporters

Wholesale Brokers

V SAVED

GROCERS of NORTHERN ONTARIO
Why let Freight Rates est up your legitimate 
profits? Our customers all agree they can save 
the above percentage by avoiding unnecessary 
freights i WHY NOT YOU ?

Get in touch with ua to-day ; trade with us 
to YOUR advantage.

Our goods are at your door and our prices
are right.

WORTH BAY SUDBURY

Write for Illustrated Catalogue 
“ Modern Grocery Fixtures.”

Walker Bln Store Fixture Co.
LIMIT»

IIMISIKTATTT1S,
■••lists, Wanes àîrsesJili.WlssIsst, las. as ■> n .issttisi.».. .sj ilk.*.: j.c sia». _ Berlin, Ontario
Saatreeli V. I. gUcecà il It. Ilckelù Street

A Strong Combination :
UTILITY

CLEANLINESS
ATTRACTIVENESS

\ "Walker Bln" Outfit ie e ‘•N-cesalty" to the 
Modern Grocery
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A General Merchant’s Experience
A merchant, who conducts a large general store in an Ontario village, stocked Red 

Rose Tea a couple of ) ears ago because he was convinced of its quality. And he has 
ordered Red Rose a good many times since. This week he ordered another hundred- 
pound case by mail and in his letter says:—

“I generally keep three brands of package tea for my customers,
and the three that I had last year were Red Rose,----------------and

Well I have dropped—---------- altogether, or my
customers have, and the Red Rose and- are a good team,

Here is
with the Red Rose leading quite a little bit now.”

This is proof, hot off the griddle of experience, that quality pays, 
another proof :—

The sales of Red Rose Tea are increasing faster since the 
first of this year than they ever did before.

Red Rose Tea
BRANCHES-

7 Front St. East, Toronto 
315 William St., Winnipeg

“is good tea. 99 T. H. Estabrooks
Toronto, Winnipeg, St. John, N.B,

■SOAP SENSE—
is a sense that comes to every grocer after a 
while, and which tells him his best interests 
are served by selling an honest soap—a soap 
of absolute purity, retailing at a moderate price. 
Such a soap is

-ASEPTO-
—SOAP POWDER—

“The enemy of dirt”

It is invaluable for every purpose in the house> 
and will be found more economical than any 
other soap. It is a sure seller and makes repeat 
orders a certainty.

Order from your jobber.

ASEPTO MFC. CO.
■ST. JOHN, N. B.«

Agent,—Rose Sc Laflamme, Limited, Montreal.

All products bearing this Brand are 
equally wholesome and delicious. 
Insist on our label when buying 
PORK and BEANS. Contains only 
those ingredients endorsed by the 
Canadian Government.

Delicious
Appetizing
Satisfying

Our beans are all selected hand
picked stock, and carefully prepared 
in 1, 2 and 3 lb. tins, in plain or 
Tomato Sauce.

If Price and Quality interest you, 
write us at once.

The Oshawa Canning 
Co., Limited

OSHAWA . :: ONTARIO
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Experiences in Collecting Accounts
More of the Troubles to Which Merchants are Subject—One In
stance Where a Dealer Received a Severe “Call” — Husband 
did not Know His Wife Owed the Money—Suggests a Change 
in Garnishee Law.

• By J. M. Donovan.

I am always greatly interested in all 
articles in The Canadian Grocer pertain
ing to the collection of accounts and the 
manner in which merchants are abased 
when they ask for their own, and per
haps my experiences along this line 
would be useful to fellow merchants. I 
know 1 have been a little short and per
haps discourteous myself with some cus
tomers who would not keep their ac
counts balanced on my books, for a 
person's patience is often strained to a 
point where he can scarcely help it.

A short letter containing some plausi
ble excuse why you need the money when 
the account is due is the easiest and 
most courteous way. If two or three 
letters of this nature are of no avail I 
threaten to bring the customer into court 
unless the account is paid. This occa
sionally brings matters to a head, es
pecially with women.

Some it would be useless to threaten 
as it would only make it harder still to 
collect the account, and to these I send 
a short letter stating my circumstances 
and why I need the money and in the 
majority of cases it brings good results. 
Some customers would allow their ac
counts to run forever if you did not 
follow them up.

Letter to Slow Customer.
I had an account of $15.90 with one 

customer and although I considered that 
she was wortli it, still it had been run
ning for months so I sent her the fol
lowing reminder :

“Dear Madam.—In asking you 
for the enclosed amount, I sincerely 
trust it will not in the least incon
venience you to comply with ray re
quest for the payment of same. I 
have other customers to whom I am 
sending a similar reqflest^also (as I 
have two bank drafts to meet this 
week, payment will be greatly appre
ciated.”

The above letter brought good results 
from this customer who settled within 
24 hours and also from other customers 
to whom I sent a like request:—\

In the matter of threatening/) gar
nishee men I believe it is of fittle use 
as we must leave them at least +wçntv- 
five dollars and the class of people who 
give us the most trouble rarely draw 
over that amount and are in a position 
to laugh at us for taking such a course. 
Even if they do draw a few dollars more 
if an account of $25 is put in against 
them, it will take a long time for a deal
er to collect it for it is not often such a 
debtor works full time.

I have known cases where garnishees 
have extended over a year and then 
been given up by the merchant and in 
these cases what little bit was collected

was kept by the lawyer for his work. 
The way it stands now the garnishee law 
is of little use to a merchant to collect 
a debt from a married man unless he 
draws his pay monthly, while most men 
draw it every two weeks.

Change in Garnishee Law.
I believe that the law should be chang

ed, making the retaining amount ten or 
fifteen dollars, so that something worth 
while could be collected by garnishment. 
If $15 was the amount that could be 
retained by a married man, it would 
force a good many to be honest and this 
would in time make them better citizens. 
Employers could do much to make them 
such and would eliminate a great deal of 
this bad pay and deadbeat business if 
they would work in conjunction with the 
merchant. This would be better for the 
employers also, as a man can not be an

“Don’t get away from the earth. 
Don’t expect that the good people of 
this country are not going to know that 
a can of strawberries is not a can of 
strawberries if it contains three straw
berries and a little muddy liquor; that 
a can of tomatoes, which should repre- 
-ent the clean, bright appetizing love 
apple, is not a can of tomatoes when it 
is filled with a little core and some real 
fresh water; that a can of peaches which 
represents the culls of orchards rather 
than the section that appeals to the eye, 
will be a detriment to the canned food 
industry every time it is permitted to 
masquerade before the public under a 
four color and gold label.”

This is one of the paragraphs fronj a 
-peech at the recent convention of Am
erican canners. It is not suggested by 
referring to it that canners on this side 
of the line should pay particular atten
tion to this advicl of a United States 
canner, but it might be taken as a motto 
with the determination of never losing 
sight of it. The (prtfiitv of canned goods 
is best appreciated by the grocer who 
cannot open the can to display the goods, 
but must depend solely upon the repu
tation of the packing company and the 
standard which the label represents.

Better Demand Possible.
This speaker also pointed out that the 

consumption of canned goods is insig
nificant in comparison with the demand 
that can still be built up. It has been
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honest employe who is not otherwise 
honest.

A Customer’s Displeasure.
Merchants receive many abuses in 

their work of collecting accounts. Just 
lately I had a ease myself where a cus
tomer showed her displeasure because I 
asked her for my own. It was a custo
mer who left me about two years ago, 
owing a good sized account. She would 
pay a little on this account once in a 
while when she got ready but did not 
get it reduced very much. So I dropped 
her a note, but two years was undoubted
ly too short a time in which to expect an 
account to be paid. She appeared in the 
store with blood in her eye and her 
temper worked up to a high pitch. She 
threw down her account to a clerk with 
a whole five dollar bill and gave the 
clerk some very flattering advice to give 
me for asking for the account.

I was so out of patience at her for 
leaving so much advice and so little 
money that I wrote to her husband about 
the matter. I believe there was war in 
that household, as the husband knew 
nothing of the account ; but it ended 
very happily for me for I received my 
money in full.

Wjthin the past three years that the 
greatest advances have been made. The 
peqele have been educated away from 
th^te.i that harmful preservatives were 
emplmjçd. Figures were quoted to show 
that the consumption of canned goods 
even now is per capita a mere bagatelle 
in comparison to what it might be.

The speaker concluded by urging vig
ilance on the part of the canners ; care 
with the raw product, better containers, 
sound boxes, efficient employes and a 
general uplifting of the trade to a high
er plane, and especially a maintenance 
of the standards that have already been 
attained.

TO OFFSET CHAIN STORES.
The Amsterdam Grocery Company, re

cently incorporated with a capital stock 
of $25,000, has opened a warehouse in 
New York, and commenced business. 
The stockholders are retail grocers who 
in order to meet the competition of chain 
and department stores have co-operated 
to form a buying corporation, gtock 
in the company is issued only to retail 
grocers, and a grocer owning one store 
is limited to five shares, so that no one 
man can get control of the company, 
Stockholders may not deal with the com
pany unless they wish, while the com
pany will sell to anyone whether they 
are stockholders or not. The company 
does not deliver goods to the retailer, 
who is obliged to send around his wagon 
for his own goods.

RETAILER CAN SELL MORE CANNED GOODS
Wider Market is Possible, Says Canner at Big Convention—
These Goods are Now Recognized as a High Class Quality of 
Food—Harmful Preservatives Not Used by Responsible Manu
facturers.
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The Most Rapidly Developing 
Market in all the World

is that of Western Canada, j Manufacturers and shippers of 
grocery lines in Eastern Canada, Europe and the U S.A. can 
find no method of getting into this great market equal to ship
ping their goods to us. We maintain large track warehouses in 
the five great distributing points of Western Canada—Winnipeg, 
Calgary, Edmonton, Saskatoon and Regina. Our connection with 
the trade is most extensive and our facilities the most complete.

Write us for detailed information about the]
Western Canada market

NICHOLSON & BAIN,
HEAD OFFICE, - - WINNIPEG, MAN.

WINNIPEG REGINA SASKATOON EDMONTON CALGARY

Delivering the Dozen !
A

When dealing with standard lines that 
are always in demand, a little persuasion 
will often sell 12 articles instead of one.

“E.D.S.” Brand Jams and Jellies
The Standard of Purity in Fruit Preserves,

find a regular place on the grocery 
order of every family who has once tried them, and it costs you no 
more to deliver a dozen at a time than one. Get wise to this simple? 
means of moving stock more rapidly ! In the case of “ E.D.S.” goods, 
their purity and flavor are such as to guarantee the “repeats,” and the 
acceptance of your suggestion will surely result in bigger sales! Try it.

Made
only
by El X __ • t \ _ at his own Fruit Farms

• D. omitn, Winona, Ont.
Agents:—N. A, HILL, TORONTO; W. H. DUNN, MONTREAL; MASON &. HICKEY, WINNING; 

R. B. COLWELL, HALIFAX, N.S. ; J. GIBBS, HAMILTON.
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STILL

“ EASIFIRST ”

GUNNS
\JN/V

'EASIFIRST

EXCEL
qth'-

easily holds its lead against all 
competitors.
You cannot afford to buy any
thing but the best.

ORDER TO-DAY.

English Breakfast
Bacon

as made by Fearman Co. at 
Hamilton, is the finest Break
fast Bacon, and has been 
cured and selected by us in 
the same way for over fifty 
years. Nothing like it for 

breakfast food.

GUNNS Limited
Packers West Toronto

F. IV. Fearman Co.
UMITKO

HAMILTON

Talking
Points

I N DÉC

TRURC-GONDENSED 
MIUKC9LIMITED 

FACTORIES 
TRURON S. 

.MUNIINGDONPQ

£ocq£
i*sucrjo&

Grocers and Clerks!
Have yot/ told your customers—

That Jersey Cream Is wholesome, fine-flavored, rich and 
always uniform in quality-always reliable :

That, being aterilised, Jersey Cream is absolutely free 
from the germ life common to raw milk, and la a 
nourishing food for children :

That, being unsweetened, Jersey Cream is superior to 
raw milk for all culinary purposes ?

Tell vour customers these facts. We'll tell you other facts 
shortly about Reindeer Condensed Milk. Reindeer Coffee and 
Reindeer Cocoa. i

Breakfast Bacon
That mild, gweet, crisp bacon you are looking 
for to give your customers satisfaction and 
build up a steady trade.

Ryan’s Hams
ARE ALWAYS RELIABLE.

WE WANT YOUR REGULAR SHIPMENTS OF

Butter, Eggs, Poultry
AND ALL KINDS OF FARM PRODUCE.

THE WM. RYAN, LIMITED
Pork Packers and Wholesale Produce Merchants

Packing Houses
FERGUS

70-72 Front St. East
TORONTO
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Easier Feeling in Live Hog Prie
Caused by Lower Prices in United States Market Where Sup
ply of Hogs Has Increased—Eggs Continue to Lower in Price 
—Offerings From United States Markets at Low Price—Cheese 
Continues Firm.

On the United States markets the 
price of live hogs is tobogganing daily, 
on Monday a drop of 50 cents taking 
place, followed on Tuesday by a fur
ther decline of 15 cents. The increase 
in the supply of hogs at packing centres 
has been responsible for the lowering 
prices. There has also been a declining 
tendency in pork products in the States, 
due to the influence of the accumulating 
stocks on the market. This has had a 
depressing effect on the live hog market 
in Canada and prices are weaker. The 
English market is quiet and also shows 
a weakened tendency.

Eggs are still weak and prices at all 
centres continue to sag. Not only have 
there been freer arrivals, but the low 
prices in United States markets have had 
a depressing effect, as large amounts 
have been imported to all centres from 
the U. S. markets. The demand has 
been larger than usual for this time of 
the year, and only for the offerings in 
the United States, supplies would not 
be large enough here. In Vancouver 
eggs are being brought in from Califor
nia and the good quality imported ar
ticle is quoted at 38 cents, whereas local 
eggs there are 40 cents. Lower prices 
may be expected as United States firms 
are daily offering eggs at lower prices.

Arrivals of butter have shown a de
crease lately, and prices seem to be hold
ing steady throughout the country. An 
impression seems to prevail that prices 
are about as low as they should go, but 
a low market in the United States has 
a depressing effect. However, it is felt 
that present supplies and future arrivals 
will all be needed during the next few 
months to supply the demand. Aus
tralian and New Zealand butter is being 
offered in British Columbia for the 
first time in large quantities. It is quot
ed at the same price as the eastern Can
ada article.

The cheese market continues firm, 
with limited stocks. Stocks in England 

""'■are also light, with a firm market, fin
est Canadian being quoted at 61s to 63s. 
The total exports of Canadian cheese 
from May 1, 1910 to Feb. 8, 1911, were 
2,046,781 boxes against 2,040,301 boxes 
for the corresponding period in the pre
vious season, showing an increase of 
6,480 boxes.

MONTREAL.
Provisions.—The market has beer 

steady but rather quiet. There is fail 
demand for the various pork products 
but the amount of business passing h 
rather light. Prices have been holding 
fairly steady, and no appreciable changi 
has been reported.
FinUil-

Bow, 50 lbs., pet lb.............................................. 0 13JBues.U9«eeefcl01br.>pWulb....................• 13* 0 14

" » •• i •• •• 7.7.7".::;:"." oil

Pails, wood^20 lbs. net, per lb..................... 0 Hi 0 13;
Pails, tin, 20 lbs. gross, per lb................................. 0 13$
Tube, 60 lbs. net, per lb.......................................... 0 13

lerces,3751be., per lb.............................................. 0 12|

Compound Lard-
Boxes, 60 lbs. net, per lb.........................................
Oases, 10-lb. tins, 60 lbs. to case, per lb.......0 12

" S " " " " '.*.*.*. 0 12Î
Pails, wood, 20 lbs. net, per lb................................. 0 13$
Pails, tin, 20 lbs. gross, per lb....................... 0 101 0 111
Tubs, 60 lbs. net, per lb.................................. 0 11 0 12
Tierces, 376 lbs., per lb............................................ 0 10$

Pork-
Heavy Canada short out mess, bbl. 36-45 pieces — 25 00
Bean pork.......................................................................... 20 50
Canada short cut back pork, bbl. 45-65 pieces........... 25 00
Clear fat backs................................................................. 26 50
Heavy flank pork, bbl ...................................................  24 QO
Plate beef, 100 lb bbls..................................................... 8 75

" 100 "   7 00
M 100 " ..................................................... 26 00

Dry Salt Meate-
Green bacon, flanks, lb................................................... 0 11
Long dear bacon, heavy, lb....................................... 0 111
lxm« clear bacon, light, lb ......................................... 0 12$

Extra large sizes, 26 lbs. upwards, lb........................... 0 121
Large sizes. 18 to 26 lbs., per lb.................................... 0 14$
Medium sizes. 13 to 18 lb*., per lb................................ 0 151
Extra small sizes, 10 to 13 lbs., per lb......................... 0 16$
Bone out, rolled, large, 16 to 26 lbs., per lb................ 0 16

" " " small, 9 to 12 lbs., per lb.............. 0 171
Breakfast bacon, English, boneless, per lb................ 0 Yl\
Windsor bacon, skinned, backs, per lb....................... 0 18
Spiced roll bacon, boneless, short, per lb................... 0 16£
Hogs, live, per cwt.................................................  8 00 8 50

' dressed, per cwt.......................................... 1100 1150
Butter.—Prices in this market while 

unchanged, are reported a little firmer. 
Supplies in the surrounding country have 
become light, and it has been noticed 
that demand is being concentrated more 
upon city stocks. Some have stated 
that they expect to see higher prices, 
but the reasons for a change are hardly 
considered that apparent. Demand con
tinues good and the market on the whole 
is considered quite satisfactory.
New milk creamery.................................................  0 26 0 261
Dairy, tube, lb........................................................... 0 22 0 23
Fresh dairy rolls................................ .............................. 0 23

Eggs.—The market is weak. Prices 
have been sagging and the prospects are 
that they will continue to sag. The de
mand is good, but the supplies are far 
more plentiful than was expected. The 
rapid decline in prices on the U. S. mar
kets was bound to have an effect on this 
side of the border and the high prices 
that had been maintained for some time 
and were apparently good for a few 
weeks, suddenly broke. Prices not only 
lowered, but the supply has been so 
plentiful that the market is still weak.
New laids. 
Selects— 
No. 1.......

0 30 
0 25
0 22

Cheese.—The market is steady and 
prices are holding firmly. Demand is 
good, but in a general sense there is no 
particular feature to be recorded.
Quebec, luge..................................................................... U 14
Weetem, Urge................................................................... 0 14

“ twins............................................................. 0 14
" small, 20 It*.................................................  0 14

Old cheese, large................................................................ 0 16

Poultry.—The market is rather quiet. 
Demand is about normal. Supplies are 
fair and in some cases are well able to 
meet the demand.
Fowl................... 0 14 0 15 Ducks.................0 17 0 19
Geese................. 0 14 0 16 Turkeys.............. 0 20 0 21
Chickens .................. 0 18

Honey.—The honey market is quiet. 
Demand is steady, but featureless. 
Prices are unchanged.
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White clover comb honey................................... 0 15 0 16
Buckwheat, extracted.................................................. 0 08$
Clover, strained, bulk, 30 lb. tins................................. 0 10
Buckwheat comb..........................................................  0 12$

TORONTO.
Provisions.—Live hogs are a little 

weaker, tending to lower prices, under 
pressure of heavy offerings on the mar
kets of United States and Great Britain. 
Live hogs at country points are quoted 
just now at $7 per cwt. Dressed hogs 
are i^eaker also and are ranging between 
$9.25 and $10. The easiness in lard has 
amounted to *4 cent reduction in the 
pure article, and in pails is now quoted 
at 12V2 to 13 cents. Other prices are 
holding steady with a normal business 
passing in the staple lines.
Lou* clear bacon, per lb..........................
Smoked breakfast bacon, per lb..............
Pickled shoulder.......................................
Koil bacon, per lb......................................
Light hams, per lb....................................
Medium hams, per lb...............................
Large hams, per lb..............................—
Cooked hams ...........................................
Fresh shoulder hams................................
Shoulder butts..........................................
Backs, plain, per lb.................................

pea meal.......................................
Heavy mess pork, per bbl.......................
Short* cut, per bbl....................................
Lard, tierces, per lb.................................

...........  0 17 0 18
............  0 12* 0 13
............ 0 15 0 164
...........  0 Hi 0 16

...................  0 12

............ 0 14 0 15

...........  0 174 0 19

........... 21 0U 23 00

" tubs " ...............................
" pails " ................................
" compounds, pgr lb.........................

Live hogs, at countiy ptiints.................
..........  0 îol 0 11 •
................. 7 00"

Dressed hogs............................................. ............  9 25 10 001

Butter.—Butter prices are holding
firm at present quotations. The arrivals 
are only normal and the market is not 
at all loaded. Demand is not overly 
large, retailers, on account of the recent 
drop in prices, fearing that the bottom 
has not been reached, and therefore not 
wishing to load up. However, it has 
been hinted that higher prices may be 
seen within the next month, as the sup
ply generally drops off a little during 
February and Mardi. However, there 
may be quantities of butter in storage, 
the amount of which is difficult to as
certain, and which might have some ef
fect on prices.

Per 1U.
Freeh creamery print............................................U 28 0 29
Creamery solids.......................................... 0 24 0 25
Farmers separator butter..................................  0 22 0 23
Dairy prints, choice............................................. 0 19 0 20
Fresh large rolls.................................................... 0 19 0 20
No. 1 tubs or boxes............................................... 0 18 0 19
No. 2 tubs or boxes........................... 0 16 0 17

Eggs.—When eggs get started on the 
downward course it is hard to tell when 
the end will come. For the past five 
weeks, prices have been gradually drop
ping to a lower level, and they still con
tinue sagging. This continued drop has 
been brought about by the plentiful ar
rivals of new laids and also by the ex
tremely low prices now ruling in the 
United States. Large quantities have 
been brought here from United States 
markets and lower prices are continual
ly being offered by dealers in United 
States centres. Demand is fairly good, 
but one dealer stated that no doubt it 
would be much greater if it were not for 
the presnece of canned eggs in Toronto, 
which the bakers are using largely. It 
was stated that if eggs were not avail
able in the United States just now that 
dealers would be unable to supply the 
demand with the present arrivals from 
this province.
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You Love Your
Competitor,
But—
If somebody put you on to a 
sure and honest method of 
beating him to bigger business 
you would listen hard.

Well, here is one—sell

CHOCOLATE
“BORDO’’

Now, don't stop. Chocolate 
“Bordo” is the "one thing need
ful" to make a recumbent con
fectionery department leap into 
vigorous, expansive life. !

Samples will convince you 
quicker than anything.

They will prove that Choco
late "Bordo" has a delectable
ness of flavor that makes the 
best chocolate you ever tasted 
before seem flat as boiled 
water.

It’s up to us~write, and the 
proof comes by return mail.

THE

(The Originators)

Brewster Ave. - MONTREAL

Newlsidee»............................................................. » S6 «88
Em. storage.................................................................«1» • 19
Plotted eggs ..............................................................0 17 • M

Cheese.—Cheese is firmer, being quot
ed this week at an advance of % cent 
on new cheese, bringing the price of the 
large up to 13-13% and twins to 13%- 
13%. There is a fair demand for this 
line.
New oheeee

Large...............  0 13 0 lli
Old cheese........6 14 0 15

New twine........ 0 ISi 0 13J
Stiltons...................... 0 It

Poultry.—“Very little doing, with 
prices unchanged, ’ ’ was the review of 
the week’s trade in this line by most 
dealers. Arrivals are not large in any 
of these lines, nor the demand either.
Chicken», dress- Geese, dressed.. 0 13 0 14

ed...................0 16 0 18 Hens, dressed. 0 13 0 14
Ducks, dressed . 0 14 0 15 Turkeys, dressed 0 II 2d

Honey.—There is not a great deal of 
trade in honey just now, only occasional 
orders being received from retailers. 
Prices remain unchanged.
Clover honey, extracted, 60 lb. cans.......................... 0 104 0 11

" " " 10 lb pails............................. 0 11(0 11
" " " 6 lb. pails.................................. 0 12
" “ oomb, per dozen....................................  2 00 2 50

Buckwheat honey, lb..................................................... 0 06$ 0 07

WINNIPEG.
Eggs.—Stocks of storage eggs are ra

pidly diminishing and southern fresh 
eggs are practically the only ones of
fered. Considerable difference prevails 
in prices offered by different wholesalers ; 
some offer fresh eggs brought in by ex

press at 32c, while others ask from 35 
to 37c for them. On stored stocks a de
clining market is in existence and 25c 
to 27c is the price now quoted.

Butter.—Stocks of eastern creamery 
are large, and demand keeps steady, 
while dairy butter continues to decline. 
Manitoba creamery bricks are quoted at 
37 cents, while eastern creamery are now 
quoted by some houses at 27 cents, and 
others at 30 cents.

Cheese.—The market in cheese is no 
higher this week than it was last. Stocks 
are fairly heavy, Ontario large being 
quoted at 13y2 cents, and Ontario twins 
at 14c.

V

TO REGULATE COLD STORAGE.
A cold storage bill has been introduced 

in New Jersey prescribing conditions 
under which cold storage foods can be 
sold. It would compel the branding of 
packages containing food with the date 
of their receipt in any cold storage ware
house. It would prohibit the holding 
of food in cold storage for more than 
six months without the consent of the 
State Board of Health. It would give 
power to the State Board of Health to 
inspect and supervise all places in the 
State used for cold storage, and would 
compel cold storage men. to submit 
quarterly reports stating the quantity 
of each food stuff on hand.

There is Health and F DDC^C A
Strength in Every Cup of JL O ij

The favorite with young and old. Delicious, fragrant, “ Epps’s” contains 
the maximum of nourishment in Cocoa. “Epps’s" stands for excellence

EPPS'S MILK CHOCOLATE
oi unsurpassed quality at a popular prices will be your favorite.

Special Agents: C. E. COLSON & SON, Montreal. Manitoba: BUCHANAN & GORDON, Winnipeg

CARTER’S
f w EXTRA CONCENTRATED

SâfiîQNSYïÜâE

- CRYSTALS OR POWDER.
H. W. CARTES & CO., LTD., The Old Refinery. 
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Grocers ; It is the quality of material used and the skill in manufacture that 
count when it comes to results. Cheaply made baking powder does not run even. 
A spoonful taken from one can will act differently from a spoonful taken from 
another can. Baking Powder properly made is so carefully compounded that a 
given quantity from one can in stock will produce the same results as the same 
quantity from any other can. Magic Baking Powder is scientifically prepared in 
the cleanest and best equipped factory of its kind in Canada.

MAGIC BAKING POWDER
c:_

MAI Contains no Alum and conforms to the high standard 
of Gillett’s Goods.

Jstî CtWt
J*WH~TfST LIGiffSlÜ

E. W. GILLETT COMPANY LIMITED m
TORONTO, ON, MM®

Winnipeg

DELAY MEANS LOSS

Montreal

9 Every day you delay installing THE McCASKEY ONE 
WRITING SYSTEM OF HANDLING CREDIT AC
COUNTS YOU ARE LOSING MONEY.

9 These are some of the ways in which money is lost without 
yoiy knowledge :

Forgotten charges—goods sold—never charged. 
Disputes with customers—loss of trade.
Poor collections—loss of discounts.
Loss of accounts.
And in a hundred other ways.

9 Let us tell you about them ; we'll do so gladly if you will 
drop us a line and say you are interested.

(First and Still the Best)

Dominion Register Co., Limited
90-98 Ontario St., Toronto, Ont

Manufacturers of Duplicating and Triplicating Sales Pads in all varieties

CLARK’S
Concentrated Soups

(Chateau Brand)
From all over the Dominion, 
dealers report a good demand 

x for these high-grade soups in 
Jins. Their moderate price, 
convenience and excellence 
are attractive to the custom
ers.
Are you supplied ?
Jobbers who have not yet 
secured a stock should com
municate at once with

Wm. Clark, - Montreal
Menufacteuer of

High Grade Food Specialties

3MI
i§■
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All the year round

Mott’s
“Diamond” and “Elitett

brands of

Chocolate
aura the grocer** meet reedy sellers. Uniform qualilf 
end absolute parity here mede this possible

EVERY JOBBER SELLSlTHXM

John P. Mott <& Co.
Hanta, N.S.
SELLING AGENTS:

G. . Esta brook J. M. Douglas & Co. R. S. Mclndoe
St. John, N.B. Montreal Toronto

Jos. E. Huxley Tees & Persse Johnston & Yockney 
Winnipeg Calgary Edmonton

Standard Brokerage Co.. Vancouver; Frank M. Hannum, Ottawa

BISCUITS
from the Old Country

Notice to Grocers and Stores in Canada

It Pays to Stock

MCVITIE & PRICE’S
BISCUITS

Your best customers want them 
and they yield a generous profit.

All goods packed in hermetic
ally sealed tins.

AGENTS for Manitoba, Saskatchewan. Alberta and British Columbia :

RICHARDS & BROWN, 314 Rom Avenue, WINNIPEG

Automatic Cutter Cabinet.

A Perfection Computing Cheese Cutter saves its cost in 
less than a year.

It cuts accurately.
Saves trouble trying to cut accurately with a butcher knife.
It prevents the giving of overweight and accumulation 

of dried-up scraps and crumbs.
The Cabinet protects the cheese cutter and cheese from 

ge rm-carrying dust, and is the sanitary way of handling 
cheese. Writ» tor Prfcom.

The American Computing Co. of Canada
Hamilton, - Ontario

Perfection Computing Cheese Cutter
Made in Canada

NELSO N’S
POWDERED GELATINE

is s perfectly pure Gelatine in powder form, 
ready for immediate use, without aoaking.

NELSON’S
Gelatine and Liquorice

LOZENGES
Should be in your confectionery department.

G. NELSON, DALE It CO.. Ltd.
EM8COTE Mills, Warwick, England

The above can be had from any of the following!agenta :
The Smith Brokerage Co.. Ltd.. SL John. N.B.
Watt. Scott A Goodecre. P.O. Box 1204, Montreal.
J. L. Watt A Scott. 27 Wellington Street East. Toronto.
W. B. Ashley. Winnipeg
Geo. A. Stone. 34 Inna of Court Buildings, Vancouver, B,C.
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Flour Market in Uncertain Condition
With Slightly Easier Feeling—Manitoba Wheat Shows Slight 
Weakness—Trade is Slack and Prices May be Cut to Stimu
late Demand—Flour Trade in United States Greatly Depress
ed Just Now.

No changes have taken place in the 
price of Hour in Canada during the past 
week, but a slightly easier leeling is not
ed in the market. Manitoba wheat is 
slightly easier, and the price being lower 
than a few weeks ago, has a depressing 
effect also. Another fact is that trade 
in flour is slack and if this continues 
some of the big mills may reduce prices 
in order to stimulate demand, and this 
would likely result in a general reduc
tion. Howtver one opinion was expres
sed that some of the big mills at least 
are not anxious for any drop in prices, 
as they loaded up with considerable 
wheat at the high price and wish to get 
out even on the transaction. Flour 
prices in the United States are also 
much weaker and sales are reported there 
at lower prices than have been ruling. 
Millers in Minneapolis have cut the price 
of flour 15 to 20 cents a barrel in the 
last week, making a drop of about 50 
cents in the last four weeks.

The price of No. 1 northern Manitoba 
wheat at Toronto is tl.OOJ just now, 
while a month ago, quotations were 
(1.04. Ontario wheat has also suffered 
a shrinkage and is now worth 84 cents. 
Trade in Ontario flour has been slack, 
dealers operating on a hand-to-mouth 
basis and with little export demand.

Demand for flour continues slow in all 
the Vnited States, markets, and many 
big mills, are credited with offering flour 
at greatly reduced prices. Taken on the 
whole, the markets in both the United 
States and Canada seem to be in an un
satisfactory condition just now, but mil
lers are looking for an improvement. 
The English flour market is quiet and 
easier, Canadian patents being offered at 
28 S ex ship.

It is generally believed that stocks of 
wheat in the world at the present time 
are larger than for some years. The 
visible supply of wheat in the United 
States and Canada east of the Rockies 
last week was 53,845,000 bushels as com
pared with 37,215,000 bushels last year, 
showing an increase of 16,630,000 bushels.

Cereal prices continue without change, 
with a good demand reported from some 
centres. Oats are weaker in the United 
States markets, but continue steady to 
a shade easier in Canadian markets.

MONTREAL.
Flour—Prices here remain unchanged, 

but the market seems to be a little 
easier. A recent easiness in wheat 
brought Manitoba into line and the heavi
est export business for some time. 
Supplies of w'heat are said to be more 
plentiful than ever before and views are 
held here and there that the trend just 
now is downward. There is a fair 
amount of business passing. In the Unit
ed States, market reports state that 
flour is depressed and that mills are ac
cepting lower prices.
Winter wheat patente, bbl..................................... « 85 6 10
•tralfht rollers, hb.................................................. < 40 4 M
Manitoba let «print wheat patenta, bbl....................... S 60

" straight patente bbl.................................... i 10
*• etmns bakers.................................................... 4 00
" second "   4 40

Cereals—The market is uneventful. 
Prices are unchanged. There is a good 
steady demand for rolled oats and in

fact in all the heavier cereals there is 
good business just now.
(fine oatmeal, bags............................................................ 1 40
•Standard oatmeal, bap...................................................  2 40
Granulated " " .................................................... 2 40
doited oommeal, 100-bap................................................ 1 80
(tolled oats, bap, 901b..................................................... g 15

" barrel».......................................................... 4 40

TORONTO.
Flour—The flour trade is conceded by 

most millers to be pretty slack at the 
present time, although some mills re
port that trade locally compares favor
ably with other years. At any rate an 
increase in business just now would be 
gladly welcomed Wheat continues to 
vary within a small margin, and while 
there is an easier feeling at the present, 
no change has taken place in quotations. 
The flour market is in an uncertain con
dition just now and the opinion was ex
pressed that if the present slackness 
continues, a drop in prices in order to 
stimulate trade would not be a surprise. 
This might be offset by the fact that 
many millers bought wheat at the high 
price and want to get out even, before 
they drop their prices.

Manitoba Wheat.
lit Patent, in car lota................................  6 40 5 50
2nd Patent, in car lota..............................................  4 90 5 00
strong baker», in car lota. .................................... 4 70 4 80
Peed flour, in car lota..,............................   3 00 3 20

Winter Wheat.
dtraight roller...........................................................  4 25 4 70
Patente....................................................................... 4 80 5 00
Blended...................................................................... 4 80 5 10

Cereals—Local trade in rolled cats is 
keeping up fairlv well, but export busi
ness is not brisk. One dealer says that 
trade has not come up to the standard 
that some mills had expected . r this 
season and that some millers .• no had 
loaded up with oats in the expectation 
of a big trade, are now attempting to 
sell a portion of their stock. I’rices, 
however, remain the same.
Rolled oat*, small lota, 90 lb. sacks.............................. 2 20

** " 25 baga to car lots....................................... 2 10
Standard and granulated oatmeal. £8 lb. sacks.......... 2 41
Rolled wheat, small lota, 100 lb. brls............................ 2 85

" " 5 brls. to car lots.................................... 2 75

WINNIPEG.
Flour—Trade in flour has improved 

considerably during the last week. The 
domestic demand has picked up consider
ably and large quantities are being ship
ped west and merchants have been 
stocking up. Eastern demand has fallen 
off somewhat, but is expected to improve 
before long. Large quantities have been 
sold for export at the opening of naviga

tion which was composed mostly of first 
patents. Millers report that they did 

vtw-p thirds more trade during .January 
nrspite of the unfavorable w'eather con
ditions than they did last year. The out
look for February is also good, but 
March is alwavs quiet, owing to mer
chants waiting for the opening of naviga
tion so as to secure lower freight rates.

RUSSIA BUYS MUCH TEA.
The “Times of Ceylon” in a re

cent issue says : “In reviewing the 
course of business in the green tea 
market, the chief feature during 
1910 has been the unprecedented de
mand from Russia.”

Once
Again
let us draw your atten
tion to the fact that 
MOONEY’S PERFEC
TION CREAM SODAS 
are distinguished by a 
superior degree of light
ness and crispness.

This means money to 
dealers who specialize 
on Mooney’s.

The “ , Biscuit
& Candy Co., Limited

FACTORIES AT

Stratford, Ontario 
Winnipeg, Manitoba

Hwmfs
PERFECTIONç%ias^s

V MOONEY BISCUITS CANDY. C8 *

STRATFORD CANADA

MAPLEINE
(The New Flavor)

Mapleine is a high-grade pro
duct—absolutely pure—posses
sing a most delightful Mayor- 
superior to Maple.

One ounce of Mapleine (with 
white sugar) makes a gallon of 
delicious syrup.

Sold in 2oz , 4cz., 8oz., 16oz., 
32oz. and gallon bottles.
“ Mapleine Dainties " sent 

free on request.

Jfrtberitfc €. fcobSon 
Sc Co. Sale» Agent» 

26 Front St. E., Toronto

When writing advertisers kindly men
tion having seen the advertisement in 
this naoer.
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Fish Prospects for Coming Lenten Trade
Canadian Consumption Increasing and Retail Dealers Should 
Look to Their Stocks—Boneless Cod Likely to Be Scarce But 
Finnan Haddie Will be Fairly Plentiful—Lent Will Soon be 
Here.

Montreal, Feb lti.—Statistics show 
that the consumption oi tish in Canada 
is steadily and rapidly increasing. This 
fact is not only gratifying to those who 
are immediately interested in this great 
industry, but it should appeal to all 
Canadians and especially the retail gro
cer.

The reasons are practically self- 
evident. In the first place fish is recog
nized for its high food values. Then 
it is cheap in comparison with the other 
foods in common use. And as a third 
reason, the Canadian supply is to all 
purposes unlimited As is often the 
the case, articles that are easily ob
tained frequently do not receive the at
tention deserving them, and this seems to 
be true of fish But during the past few 
years there has been an awakening, 
thanks largely to a few men who have 
labored in season and out to win due 
recognition for Canadian fish, and as a 
result the benefits already apparent are 
highly satisfactory

Lent Near at Hand.
The Lenten season begins with the 

first of March this year, and one result 
will be a heavier demand for fish. Ad
vantage of this opportunity for new 
business should be taken by grocers for 
the average dealer in fish is able to re
port good profits. As a pre-lenten sub
ject it may be well to consider in this 
article the situation in regard to the 
supply of Atlantic fish only.

In the opinion of one dealer, boneless 
cod is likely to be scarce and dear. 
Readers of these columns remember that 
owing to the failure of the United States 
fleets the Canadian market was invaded 
and practically every available supply 
was purchased to meet the deficiency 
south of the border. The supplies of 
green or cured cod were snatched up at 
a higher price than could have been ob
tained in the home markets. It is not 
meant that the market is going to be 
bare, but in all probability boneless cod 
will be a scarce article.

It is also stated that Labrador herr
ings are scarce and the price will likely 
be higher than in former years. This 
is condidered an exception for the herr
ing has generally been in good supply- 
Mackerel is also reported scarce and 
ought to be dear. There is no pickled 
mackerel, supplies being all fresh or 
frozen.

Quebec and Ontario Tastes.
The chief business is in haddock and 

steak and market cod. Finnan hahdies 
which are simply a form of haddock are 
said to be plentiful. Prices are fairly 
high because of the increased demand for 
fish and the scarcity in some lines, but 
the prospects indicate a heavy trade es
pecially judging by the amount of busi
ness that has been done up to the pre
sent. It is generally admitted that had
dock is the favorite fish in Quebec and 
cod holds the upper hand in Ontario. 
However, it is found that the trade is 
well divided. Haddock fillets are find
ing a prominent place on the market. 
They are the cured haddock with the 
skins removed and dipped in a tomato

sauce They are not widely known yet 
but they are rapidly finding a good de
mand.

What is known as steak cod and mar
ket cod ought to bring a heavy business 
and altogether the Lenten season should 
find supplies ample for all requirements.

CALIFORNIA LEMONS.
The lemon business in California ap

pears to have taken on new life and the

acreage is increasing rapidly. There are 
now 18,000 acres of bearing lemons in 
the State, and it is estimated that at 
least 5,000 acres will be planted this 
spring. The available acreage for lemon 
culture is large, and if conditions sur
rounding the industry remain settled 
and stable, it is stated by some that be
fore long California will supply the 
entire United States demand and leave 
a surplus of lemons for export. There 
is promise of a large lemon crop in Cali
fornia this year. It is estimated that 
the yield will reach seven thousand carr 
loads. A great deal of attention id be
ing given to improving the methods of 
handling the lemon in the field and pack
ing houses.

Increase \our Sales and 
Profits on Vegetables

{JJ You can do both with our Vegetable 
«ssEsSSBffl ^ Display Stand, because it not only re- 

"[' m duces spoilage of vegetables and green 
truck, but makes them look so attractive they 
almost sell themselves. When writing to us 
state whether you have a city water supply.

»~+*****22i0 GALESBURG CORNICE WORKS
93 Cox Street, Galesburg, Illinois

ANCHOR BRAND

The demand for a higher 

Standard iu flour is growing 

steadily; we have antici

pated this and fur years our 

milling has been done on a 

basis of “quality first.”

Anchor Brand
lour

Manfd. by 
Leitch Brothers 
Flour Mills,
Oak Lake, Manitoba. 5
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Is perfectly milled — from 

selected wheat of absolute 

purity, and no effort or care 

is spared to make it a 

“perfect flour” that will 

appeal to the most exacting.
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When It Comes to Biscuits 

the Grocer Who Knows Stocks

CHRISTIE’S
Because They Are the Best

9 The superiority of Christie Biscuits is unquestioned. Since particular 
women from coast to coast call Christie Biscuits “The Best Baked” and 
“The Purest of all Pure Foods” the reasons for the wise Grocer’s preference 
are self evident.

9 There's just one surety of biscuit purity—right inspection of every ingredient 
entering into the “bakes,” combined with cleanly, scientific baking under 
modern and sanitary conditions.

9 CHRISTIE BISCUITS are the best and purest because we take every 
precaution that makes for biscuit perfection. For fifty years we have 
endeavored to bake the best biscuits— we have been insistent on high grade 
quality^rwe have constantly improved our facilities until to-day our big 
factory isTnown as the cleanest and most modern in all Canada.

9 All our energies have been concentrated in the making of better biscuits. 
The name “ CHRISTIE ” is not only a surety of biscuit purity, but also a 
household word all over the Dominion.

9 N.B.—Christie Biscuits sell more than biscuits.

CHRISTIE, BROWN & CO.
LIMITED
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1Z2HE2Pride 
of

Canada 
Maple Syrup 

and Sugar
We can supply our cus
tomers with pure Maple 
Syrup and Sugar for im
mediate delivery.
All our goods are guar
anteed absolutely Pure 
Maple.
What about your orders 
for 1911 New Maple 
Syrup and Sugar ?

Now is the time 
to think about it.

Send them in early to 
ensure prompt delivery.

Maple Tree
Producers
Association

MONTREAL
Toronto Office - 512 Dundas St.

Satisfying 
Nourishing 
Palatable

Three Real Reasons 
- why

Tillson’s
Pan-Dried

OATS
A Food—Not a Fad

has found such 
general favor with 

articular Cana
dian housewives.!

And no up-to-date grocer can 
afford to neglect the profit op
portunity offered by Tillson’s.
It is a line that is exceptionally 
well advertised in both daily 
and monthly press, and on bill
boards, and the demand for 
Tillson’s is steady and insistent.
Be ready to meet this demand.
Better send along that order 
TO-DAY.

PUT UP IN 2 SIZES
Premium Family Package, Pan-Dried Package,

retails at 25c. retails at 10c^

Canadian Cereal 8e 
Milling Co., Limited

Head Office • Lumsden Building, TORONTO
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^MILLING COMPANY <

The President Wrote a Letter 

To Sir Richard Cartwright
Just the other day it was, too.

And he said we were not interested in the new Elevator Bill 
before the Senate.

Because, he added, we operate our immense chain of country 
elevators simply to purchase the best wheat for our exclusive 
milling requirements.

We don’t buy to sell again, don’t you see.

So we don’t care what happens at terminal elevators.

Now, Brother Grocer, if we had not such a large organization 
of wheat buyers, we would have to purchase whatever wheat 
the dealer cared to send us.

We would have to take chances with the wheat, you would 
have to take chances with the flour.

We might be exposed to the Mixing Evil.

And that famous FIVE ROSES wouldn’t at all be the flour it is. 
The standard by which others are judged.

But no, we have bought the keenest wheat-buying brains to 
be had.

And we have made these experts the managers of our elevators 
wherever the best grains grow—one expert per each elevator.

And so FIVE ROSES flour, unlike its less fortunate rivals, is 
milled from the cream of the Manitoba harvest.

Are YOU going to sell “skim milk” brands?

Aren’t you going to be the Quality Store? 

And get the cream of the trade.

Five Roses Flour
LAKE OF THE WOODS 
MILLING COMPANY, Ltd.

“ The House of Character ” 
MONTREAL

Packed to suit your trade—barrels and halves 
Bags of 7, 14, 24, 49, 98 pounds 
Ask your Jobber
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GRAPE FRUIT
Have car of H. P. Brand 
arriving weekly. Stock 
is fine and giving good 
satisfaction. California 
Navels are now good.

California Colory 
Florida Strawborrloo 

Hoad Lottuoo 
Cucumber», Onion», 
Endlvo, Cauliflower 
Beet», Carrot», etc.

McWILLIAM

Mc. E.
F.Vt RISl

16-27 CHURCH ST. TORONTO 
are Largest Receivers

Potatoes are Firming Up in Montreal
Weather Has Recently Interfered With Bringing in Supplies— 
Spanish Onions are Selling Well—Larger Consumption in Or
anges May be Looked for—Pair Trade in Imported Unes for 
This Time of the Year—Firm Market in Bananas.

PACKER : 
FRANC TRACUZZ1

AGENT

J. J. McCABE, Toronto

The heavy shipments and good quality 
of California oranges this season will, 
no doubt, bring the public into the use 
of more oranges and a larger consump
tion in this line may be looked for. This 
high quality was manifest six weeks ear
lier in the season than usual. Other 
years California oranges reached the 
good quality stage just in time for the 
Christmas trade, but this season good 
quality fruit was being received here in 
November. The orange season is pro
bably at its height now and fruit is be
ing shipped which has not been duplicat
ed for quality in many years, except in 
isolated cases of small quantities of 
some especially fine product Prices 
must have also been quite satisfactory

the consumer.
California celery is also receiving con

siderable attention just now. Arrivals 
were short for a time as it could not be 
gathered on account of rainy weather 
but supplies are fairly plentiful now. No 
Florida celery has as yet been received 
on Canadian markets.

Potatoes are firm at some centres, the 
weather having interfered with ship
ments and caused prices to stiffen in 
those places Home grown onions con
tinue scarce with a good trade in the 
Spahrsb-article

MONTREAL.
Green Fruit—The general fruit trade 

is about normal. Lemons are in fair 
demand with the once steady. The sup
ply of oranges this week was slightly 
helow the usual figure and nrices as a 
result o-as slightly helow the usual fig
ure and nrices as a result were a little 
firmer. Trade is confined lareelv to sea
sonable goods which at this time are not 
numerous.

been about completely cleaned up and 
dealers are waiting for the next ship
ment which is expected this week. 
Prices will be about the same as for the 
last, $2.50 to $2.75 per case. Lemons 
are arriving freely and the firmness in 
this line still continues. The quality of 
the lemons arriving now is good, and 
should stimulate sales Florida 
strawberries are coming down to a more 
reasonable level and are now quoted at 
50 cents. Mexican oranges have also 
been reduced and are now ranging from 
$1.75 to $2.

AnnlM. hbl . 4 W 7 M 
THnan*. crated.

hnnob ___1 7* 1 Wbhl 11 00 11 M 
Cranberries, bx*. .... 2 7S
C«vvt*nntR. Ham......... 4 2'
Crane fru’t. Flo.......... * 26
Vial»»*» kee................... 7 KO
Almcri»*. kecr ......... * *0

Vegetables—Potatoes

California...........J 7* '2 «
Valencia.............. 4 00 "4 9*
Mevtcan....................... 2 00

Gabbaw. dot 
Cabhayp hbl. 
Colcty crate.

...... 1 I"1 nn
n so ft lift i nft i sn 6 "ft a**

n. -1lftnw.rv.Cal .
half prate .... 1 7« « ft" 

Oi,«omh«»a. dn». 2 I* 9 rg ftatlle. ? bunchev .... ft 2*
•ma'1 basket

TiPPlre. 4ak.......... 1 76 2 0°
Tettnfis—

Ciirlv lettuce, box 1 A0 2 40 
Florida lettuce,

bginipr  ......... AW) 3 7*
Beaton, box........  2 26 2 W)

__s_ 1 60 000
Apples, box..............  1 00
Bananas............  1 m S 00
Ooooanuts, sack 4 00 0 00 
Cranberries, bbl 9 00 10 00 
Cranberries, case___ 3 50
If^uSTbbl. ... S60 i 00 
Almeria, bbl.... I 00 7 00 

Crape Fruit—
Florida, per ease 3 50 3 76 
Jamaica, ease.. 2 75 3 00

limes, box..
I 71 8 00
.... 1 M

Wleridaa. eaee . 4 50 6 00 
Strawberries. Flo

rida. nt h~x............ 0 60
are riecMeillv

firm with nnotations at $1 20 and $1 f>5 
The weather recently interfered with 
hr*nein<r in sunnlies and urines for that 
and other reasons have stiffened enn- 
sidnrahlv There is a fair traflp in 1m- 
nnrt.ed pmods such as celerv. cauliflower, 
lettuce etc. Business is inclined to he 
nniet. 'list now and exeenfiner the season
able lines there is nnthiner specially ex
iting.

Tangerines, a
•trap................. ISO 0 00

Florida.................... S 60
Marmalade....... ♦ 60 1 76
Navels................. 2 50 2 85
Mexicans.........  1 76 2 00
Pineapples crate 4 00 4 80
Strawberries, bx  0 60
Tomatoes, case

_ , ------- . of 6 baskets............. 6 00
California.................. S F0

Vegetables—There is a big trade just 
now in Spanish onions with nrices rang
ing around $3 per case This line has 
ordinarily a fair trade and with the 
great scarcity of the home grown article, 
it has been greatlv increased However, 
supplies are plentiful and dealers will be 
able to care for all enquiries. There are 
few home grown onions on the local 
market and holders are asving big 
prices. A fair trade still continues in 
potatoes with Ontario at $1 per bag and 
choice New Brunswick at $1.10. The 
market is well decorated with such im
ported goods as celery, cucumbers, etc., 
with a good trade for this time of the 
year

Lettuce. C a n a- 
di an. head—

Borton head let
tuce. do*....... ...... 1 25

Boston heed let
tuce. hamper. 2 50 2 75 
Onions—

Spanish, large........... 3 00
Spanish, 1-cases 1 6ft 
TeUow. per hag 1 66 1 76 
Potatoes, Onta

rio. hag.........« 9ft 1 Oft
Sweet, hamper. 1 26 1 40 
Parsley, per do* 0 7*
Parsnips, hag........... 0 60
New turnips, per 
U-qt. basket............ 9 60

Beets, Louisania
do*............................ 1 26

Canadian beet,
b*g.................  0 60 0 76

Cabbage, case—
Canadian........» 76 12*

Cabbage, per 100 3 5* 6 00
Carrots. Cana

dian, hag................. 0 60
Carrots. Louis

ania, doz.................. 1 00
Celery, dozen ..ON 0 40 
Celery, Califor

nia, case.........  4 60 4 76
Cucumbers, Bos

ton, do*.................. 2 26
Endive. 12 heads .... 1 ftft

0 40

Rnanlsh. oases........... ' w
Bed. bag....................... 1 W
Potat-oes.has ... 1 20 1 23 
New Bermu d a

TWrtatoes. hbl .... 9 01
Sweet potatoes.

basket — 2 ftft
Pantler, crate.............. * 00
Parsnips, bas 1 00 1 96 
Radishes, dozen

htmehes ....... AW ft 76
«ntna#*. hbl..............  4 60
Tomatoes, crate 3 6ft 4 m 
Turnips, hat — 0 76 0 9*

TORONTO.
Green Fruits—The first shipment ol 

marmalade oranges to this market baa
66

WINNIPEG.
Fruit—Trade has been auiet during the 

last week outside the citv. but has in
creased somewhat in the citv. Ship
ments of oranges have been excent'onallv 
good, and the fruit is a full month ear
lier this year than it was last A de
cided improvement In grane fruit is also 
noticed. The appearance of the fruit re
ceived a short while ago was consider
ably disfigured bv scales which seriously 
hindered sales Later shipments, how
ever. are free from the trouble, and the 
aualitv Is good. A few changes in prices 
will be noticed. Northern Spies are 
scarce and have advanced SI per barrel. 
Florida grane fruit have dronned 50c per 
keg. while California lemons have ad
vanced 50c per crate.

Apple*— Cranberries-
nreelings, bbl......... 6 09 Frexen, bbl............... 9 00
Can. Nor. Splee, Florida grape

Wo 1........................ ft 0ft fruit, box............... 6 00
other varieties. 6 6ft Malaga grapes,
Banana», bunch 2 60 8 60 per keg........... 9 00
California lemons Navel oranges . 3 00 I 60

crate........................ 8 60
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TRADE NOTE.

The Fair, Piéton, Ont., has purchased 
the $11,000 stock of H. S. Wilcox, of 
that town.

Advices from Holland say that the 
stock of herring there is the lightest 
known for many years at this season.

Fead & Co., grocers, Shelbourne, Ont., 
have sold to T. J. Harrison.

Ready-Made Show Cards.
Pure foods make healthy people. Pure 

food is our law.
If you get it here—it’s good.
Not better than the best, but better 

than the rest.
The best can’t be beat. That’s why 

we can stand competition.
We don’t offer “Just as good.’’ It is 

always the best.
Our canned pumpkin makes pie equal 

to what mother used to make.
It’s the pleasing taste that sells our 

coffee.
We want you to try our tea. You 

will come again.
No trouble to show goods. Less 

trouble to sell them.
A word to the wise is sufficient. Buy 

prunes to-day.

FISH FOR LENT
March 1st begins the season of Lent.
We offer the /largest assortment of 

high class fish obtainable.
FROZEN, SMOKED, PICKLED, DRIED

* Haddies and Fillets 
Oysters/" sheuand Fresh Live Lobsters

and Delicious Home-Cured Bloaters.
Our Lenten Price Liât contain• full particular*.

Mailed on requect.

WHITE (EL CO., Limited
TORONTO - Branch at HAMILTON

Oatmeal makes fine cookies. We will 
give you a recipe.

We wouldn’t say these were better 
than mother’s make, but. you just try 
them.

n the J 
rill/Be 
mount

Department of Justice officials in the 
United States believe that they will/ 
able to recover almost tl# full amo 
of the $1,000,000 of witch the sugar 
trust defrauded the government in the 
drawback scandals. The trust first of
fered $500,000 in settlement and then 
increased the offer to $700,000.

A QUEBEC APPRECIATION.
Canadian Grocer.—Please find 

enclosed postal note to pay my 
subscription to The Canadian Gro
cer. Your paper is very valuable 
and I find it indispensable to clerks 
and employers.

JOSEPH DUBUC,
101 Chateauguay St.

Quebec, Jan. 80th, 1911.

NAVEL ORANGES
44 99SUNMIST

Frash Cars arriving every week

Marmalade Oranges
Spanish Onions 

California Celery
Grape Fruit Lemons Bananas

Fresh Greena Daily
The House of Quality

HUGH WALKER & SON
(Established 1S61) GUELPH, ONTARIO

While our Lemons “ Extra Florey ’’
Are well known as ‘tBaster Brown ”

We pack some other brands
Which are equal in renown. ____„

We have “ Lord Beresford " —selected stock 
That has stood the keenest test,

And “ Hiawatha ” and “ King George,”
These are all Follina’s Best 

So now. Sir, for the future.
Our goods are all we claim ,

When you are ordering Lemons 
Always order by the name.

DON’T GAMBLE—ALWAYS WIN
By Ordering Lemons Packed by Fratelli Follina

FOLLINA BROS., Packers W. B. STRINGER, Sales Agent
57
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GoodiDemand for Fresh Frozen Fish

yRj&J Fish - Oysters

Fairly Liberal Offerings in This Line Also—Decided Scarcity 
in Labrador Herring and Green Cod—Stormy Weather Has 
Interfered With Fishing Lately—Prospects for a Good Season 
Are Bright.

Some lines of fish are in rather de
cidedly limited demand, some indeed be
ing practically off the market for the 
time being. From the various reports 
received it is evident that the features 
of supplies are a scarcity of cured fish 
and fairly liberal offerings of frozen 
fresh fish. Stormy weather is reported 
to have interfered with fishing opera
tions of late, and one result is that new 
fillets are scarce and some are not quot
ing them for the time being.

There is a decided scarcity in Labra
dor herrings and in large green cod. 
Salt herrings in barrels are scarce. 
There is an active demand for frozen 
fresh fish with the supply well up to the 
demand. Frozen haddock, finnan bad
dies and other lines that appeal to the 
Canadian trade are in good supply. It 
is noted that the lines in which the scarc
ity is most noticed are those which are 
heavily exported. Package boneless cod
fish is scarce.

Business is well maintained, and pros
pects for a good season are bright.

NEW BRUNSWICK.
St. John. — Owing to the stormy 

weather last week, the receipts of fish 
were scarce, and the dealers were forced 
to import from Newfoundland and upper 
Canada. A new product called lobster 
rarebit has been put on the market in 
Prince Edward Island by a lobster pack
er and expert in seafood. This product 
is a compound of certain parts of the 
lobster which have heretofore been 
thrown away as waste matter by the 
canners of this crustacean.

QUEBEC.
Montreal.—There are practically no 

changes in prices this week. The gen
eral market conditions, however, have 
been changed somewhat by changes in 
supplies. Frozen fresh fish and fiqnan 
baddies are quite plentiful and are ap
parently receiving the bulk of the trade 
just now.
•tad 004..........» Mi 0 06 Heddoek.............OU OU

pu lb.
Ne. 1 Bmeli a,

lu si>d 15lbs. each.
No. 2 Smelts, boxes,

16 and ;6 lbs. each.
White&eh. letge,

Dore. wfaMr

lb. 0 08
Mackerel
Tom codabbl.
Flounders, brl.

FROZEN
• 0#

S3 • 86 
0 11
1 M too 
0 08*

08* • CO
« SO

00»

• 06
fa* 0 00
06, I 07

Green cod, No. 1,
bbl................... 8 60 9 00

Labrador herring, bbl 6 50 
. " “ I bbl 8 86
Labrador sea trout,

bbla........................... 11 60
Labrador sea trout,

halt bbls................... 6 60
No. 1 mackerel,pall.. 8 uu 
M * bbls.. 8 00
No. 1 pollock, bbl ... • 00 
Scotia herrings, No. 

t. bbl........................ 4 60

SALTED AND PICKLED
Lake trout, hall bbl 6 00 
Salmon,B.C.,red, bbl 14 00 

“ pint, bbl It 00 
Labrador, bbl 16 60 

* bbla 9 00 
" tree.,

800 lb..........  82 00
Sail eels, per lb! *6 07* 0 08 
Salieardmee.tO lb. pis 1 00
Scotch herring.......... 8 60

keg 1 00 
Holland herring,* bbl 6 60 

keg 0 76
SMOKED

Bloaters, large, per box, 60s...........................................  1 90
Fillets, 161b. boxes, per lb.............................................. 0 11
Usddiee .......................................................................... 0 07
Herring, new smoked, per box.... .*.!*...!!!*.!"!.!! I 91
Kippered herring, per box, small................................... 1 00

SHELL FISH
Shall oysters, bbl., ohoidferrrrT.......................... It 00 13 00
XXX Shell Oysters.......................................................... 10 10
Lobsters, live, per lb....................................................... 0 86
Oysters, choice, bulk, Imp. gal....................................... 1 40

“ bulk, selects............................................... . 1 60
Solid meats—Standards, gal., $1.86 ; selects, gal., $2.

PREPARED FISH
Boneless cod, in blocks or packages, per lb. .6*. 7, 9, 10, 11
Shredded cod, per pkg.................................................... 0 15
Skinlees cod, 1UU lb. case................................................  6 00
Dried cod, medium, 100 lb. drum.................................  7 00
Dried cod. large, bundles. ...........................................  6 00
Dried cod. medium, bundles......................................... 6 00
Dried haddock, medium, bundle.................................. 6 80

ONTARIO.
Toronto.—Prices in all kinds of fish 

continue at about the same as for some 
time past. No. 1 smelts have been re
duced slightly, and are now quoted at 
9 cents. Trade is not running in any 
particular line, but is distributed evenly 
over the whole list. Supplies on hand 
at present are fairly large, and dealers 
expect to be fully prepared to handle 
the Lenten trade. Although oysters are 
selling quite freely now, some dealers 
state that this season’s trade has not 
shown any great briskness.

FRESH CAUGHT FISH
StwkooA.................. 9 OS HsdSook............ 9 09 9 07

FROZEN LAKH FISH
Gold eyas....................0 6 Salmon trout.............. 0 18
Halibut.........  0 09 0 10 Smelu, No. 1............ 0 09
Lake Superior herring 0 03* Smelu, extra........... 0 16
Pm#...............................• 06 TuUlbeee.................... 0 06
Pink see salmon — 0 09 White tish. win-
Roundred " .... 09 ter caught.............. 0 10

Yellow pickerel........  8 08*
OCEAN FISH (FROZEN)

Herring, per 100......... 1 90 Mu leti.......................  0 04
Flounders................. 0 05 Blueflsh.....................  0 18

SMOKED, BONELESS AND PICKLED FISH
Acadia, tableti,

box......................... 8 10
Acadia 1-lb. bxs

perorate................. 8 00
Acadia, 34 b. boxes, pr.

crate..........................8 80
Acadia 84b. bo

perorate................. 6 40
Shredded cod..........  8 85
Bloaters, box.......... 1 85
Boneless Digbys, box 1 00 
Codfish, Bluenose, " 1 40 
Cod steak, per lb.........0 07
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Ood, Imperial, per lb.. 0 08
Fllleu. per lb..............0 18
Herring (Labe.)

haif-tamlfc..........  8 H
Herring, bbl.............  <00
fladdie, Finnan .... 0(8
Kippers, box.............  1 SO
Oysters, extra

selects, gal............ 8 86
Oysters. selecU, gal... 1 81 
Oysters, standard, gal. 1 86 
Pickled lake herring,

1001b. kegs............ 4 00
Quail on toeet, per lh.. 0 01

NOVA SCOTIA.
Halifax. — Bare markets and high 

prices briefly summarize the fish situa
tion in Nova Scotia. All points along the 
coast report fish scarce, and the weather 
lias been so stormy that the fishermen 
have been unable to reach the grounds. 
At some points the conditions have been 
so bad that the fishermen have removed 
their lobster traps from the water, and 
will not put them down again until the 
weather improves. Less than 200 crates 
of lobsters were shipped to Boston this 
week—one thousand less than last week. 
The price in Boston has advanced from 
*28 to $30 for large, and from $12 to 
$10 for small.

The stocks of salt codfish now held 
here are small, and the fish in the 
hands of the dealers along the shore 
have all been disposed of. Tûe last cargo 
sold at Lunenburg netted $0.50 per 
quintal, which is the highest price on 
record.

There is reported to be some stock in 
the dealers’ hands at St. John's, Nfld., 
hut the quantity is limited, and there 
are three months yet before new fish will 
reach the market, so it is evident that 
the tish now held at St. John’s will soon 
be bought up. Add to "this the fact that 
the green fish on the coast has been 
bougnt up and there is none to dry in 
the early spring as in other years, and 
the situation is unprecedented in the 
history of the salt fish trade. Never 
before has the season’s catch been dis
posed of so early in the season. Large 
shore cod is quoted here at $7.75 to 
$8, ex-store and medium at $7 to $7.25. 
Bank cod are firm at $7 and large shore 
haddock are selling at $5.25 to $5.50. 
Pollock are $5. Shore cod from vessel 
are $6.50 and haddock $4.75 to $5. Her
ring are selling from $4.75 to $5, and 
No. 1 mackerel at $20 per barrel.

One steamer from Neil’s Harbor, Cape 
Breton, sailed at Gloucester last week 
with 425,000 pounds of salt cod. This 
is the second largest cargo ever landed 
by a foreign vessel at the American port. 
When Gloucester interests are buying 
up cod at high prices and paying a large 
amount in duty, it shows the scarcity of 
fish.

A grocer reports that he recently got 
rid of rats by sprinkling lye on their 
runways. The lye burns their feet and 
they soon choose some other home.

Do not stop at the expense of purchas
ing a quantity of sweeping powder, It it 
is going to keep your goods from be
coming dust covered.

Don’t hide the “stickers” away from 
sight. Get them out and show them to 
your customers. The proper display of
ten means the difference between good 
and bad sellers.
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Time Means Money
and the longer you delay in stocking our superior braids the more money slips through

which will sell readily at Lent:your fingers. Let us give you some suggestions as to lir

I FINNAN 
Ocean Brand KIPPERS

l BLOATERS

ADDIES

BOUTILIER’S SMOKED FILLETS 
CANADA STRIP BONELESS COD <
SPECIAL FAT JULY SALT HERRING

YOUR WHOLESALER CANNOT SUPPLY YOU WRITE US DIRECT

Halifax Cold Storage Co., Limited
flygienically 

Packed
\ 45 William St. Selling Agents MONTREAL j

The Trained 
Grocery Salesman

L!□
IT should be the aim of every trained Grocery Salesman to spend 

his spare hours profitably. One very profitable way in which he 
can spend these spare hours is acting as circulation represent

ative for the MacLean Publishing Co.
This work puts you in touch with all classes of people and is profitable 
as well as interesting.
We want a representative in practically every town and centre of pop
ulation to secure new and renewal subscriptions.
Your training in salesmanship qualifies you for this position, and 
enables you to carry it on enthusiastically and successfully.
Your name and address sent to us will bring you a complete prospectus.

MacLEAN PUBLISHING COMPANY, S^IVBRSo^
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FROST-BITTEN EGGS AGE RAPIDLY, SAYS DEALER
This is Why He Claims That Montreal Wholesale Men Have 
to Discard So Many—Light Freezing Turns the White a Watery 
Color and the Yolk to Thicken—Frozen Eggs May be Detected 
by Candling.

By F.
The recent letter of Woodman & Mc

Kee which appeared in The Canadian 
Grocer regarding winter eggs, show that 
they like many others even in Montreal 
do not realise where the real trouble is.

It is true that some farmers at this 
season of the year, as their hens begin 
to lay and when they receive fancy 
prices for fresh stock put their old eggs 
in with the new laids and sell all as 
fresh eggs.

But by far the largest majority of the 
eggs that are culled in Montreal at this 
season as old eggs are really new laid 
eggs which have been frozen.

Even a light freezing destroys the tex
ture of an egg and causes the white to 
turn watery, the yolk to thicken and 
rapidly settle to one side, aging it as 
much each day after being frosted as it 
would in two weeks if it were not frost
ed.

Most of these eggs can be detected by 
candling in a dark room or by looking 
at them through a tube of paper when 
near a window. An egg that shows the 
white appearing watery and the yolk to 
one side, will after lying in a store a 
few days and shaken on a train till it 
gets to Montreal, be no better than a 
good 6 months old egg.

I have bought from the farmers and 
from other stores for many years, and

Newman.
having seen these eggs as they arrive in 
Montreal I am satisfied that the Mont
real houses, as a rule, are honest in 
their candling and that three quarters 
of the real loss in eggs at this season 
of the year is due to frost before the 
eggs are gathered by the farmers.

Buying and shipping a good many at 
this time of the year and handling $1 ,- 
000 to $2,000 worth per week during the 
egg season, I know something of eggs.

A dispatch from Washington says that 
the existence of an alleged coffee trust 
has been called to the attention of the 
Department of Justice at Washington. 
It is charged that the marketing of Bra
zilian coffee is entirely in the hands of a 
combination which controls the market 
and is now planning an advance of 4 
cents a pound. The department is told 
the combination is preparing to market 
76,000.000 pounds of beans at an ad
vanced profit of $3,000,000.

At the arithmetic class the teacher 
propounded the following problem : “A 
customer comes into your shop and buys 
2 lbs. of sugar at 6c, two dozen eggs at 
25c a dozen, and at the dairy next door

he gets one pint of milk for 4 cents. 
What does it all make ?" “Custard !” 
replied the brilliant young student in the 
corner.

Lemon Bros;
Owe» Seeed, Oat., mad Sank Ste. Marie 
WMeeale FRUIT, FISH ami FHDOUCE

DeaUn la HIDES, WOOL aa4 RAW FURS

Ugliest prise psM fer

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED !•••

IngtrsoU - Ontario
W.aU ree Ska aae WeaUr CbaalaiT

Dried Apples
•hlpaienU BellaHad

W. A. 6IBB COMPANY
■AMILTOR

JAMIR ROMIRVILLR Maaeger

Pickled Fish for Lent

There are no Pickled Trout or Whitefish on the market, consequently other lines 
of Pickled Fish are in big demand, and prices likely to advance. We have on 
hand to offer—

One Carload Pickled Lake Herrings,
100 lb. kegs, new stock, heads off, belly split, full weight half barrels, bright and

appetizing, at $3.80 per half barrel.

Two Carloads Labrador Herrings,
in 200-lb. barrels, at $5.00 per barrel.

One Carload Labrador Herrings,
in 100-lb. barrels, $3.10 per half barrel

Order at once for your Lenten trade. Write us for price list on all kinds of Fish.

The F. T. James Co., Limited
Church and Colborne Sts., - TORONTO

60
-.6*" -
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LENT IS COMING
and you should now begin to pay more than usual attention to your Fish 
Department. Let your customers see that you can fill all requirements.

OUR LEADER

Large Frozen Sea Herring
You should always have a supply in prominent position, as they are a regular 
favorite in the household.

SALMONHADDOCK HALIBUTCOD
DRESSED PIKE and WHITE FISH

SPECIAL SUGGESTION:—

Fancy Skinless Cod Fish
In 100-lb. Boxes

Boneless CodShredded Cod
LARGE STOCK OF SHELL AND BULK OYSTERS ALWAYS OBTAINABLE.

Correspondence’Solicited. 
P.O. Box 639.

Price Lists Mailed on Request.
Branches:

LEONARD BROS.
Montreal and SL. John, N.6.

Montreal 
St. John, N.B. 
Grand River 
Gaspe, Que.

Five Long Distance 
Telephones.

Oeuc^l

CONNORS BROS
The Finest Fish Obtainable
Careful selection of the sweetest fish caught in famous

Passamaquoddy Bay, and careful and skillful handling in a modern, 
sanitary factory have made

Brunswick Brand Sea Foods
the choice of all particular people.

They are unsurpassed in quality, have a flavor distinctly 
their own, and yield the dealer a liberal profit.

Are YOU handling this satisfaction-giving line ? When next 
ordering, be sure and get the name right

••BRUNS WICK"

Connors Bros., Limited >
BRUNSWICK ■OAMb V

Black’s Harbour, N.B.
AGENTS — Grant. Oxley * C».. Hillfax. NS.: C. H. B. Hillcoat. Sydney. C.B : J. L. Lorltt 

Yarmouth, N.3. : Bazaanaa % Aura. G isbsz: Lsoaari Bros., Montreal: A- W. Habani. Ottawa , 
C. DjJirterst, Kingston; Ja.ms Hi/voai, Toronto: Can. Daazan. WmalpJi; Shallcross, 
M icaulay * Co.. Calgary, Alta. ; J. Htrtey Brovea, Liaioa, Oat. : Johnston 8» Yoelcaey, Eianoatoa
Alta. rnmmmm**'
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THE WEEK’S TRADE CHANGES.

What is Happening Among Grocery 
Dealers in Canada.

Ontario :—W. G. Beckstead, grocer, 
Morrisburg, Ont., has moved into new 
premises.

J. D. Tripp, grocer, Toronto, deceased. 
Michael Delakanty, grocer, Montreal, 

deceased.
Mrs. R. Daoust, grocer, Ottawa, lias 

sold to J. H. May.
H. Chagnon, grocer, St. Hyacinthe, 

Que., has assigned.
John Freethy, grocer, Stayner, Ont., 

suffered loss by fire.
The assets of F. X. Boileau, grocer, 

Montreal, have been sold.
Bastedo & Co., general merchants, Ha

milton, Ont., have sold out.
The assets of W. E. Richardson, gro

cer, Ottawa, have been sold.
Allen’s grocery, Niagara Falls, Ont., 

was slightly damaged by fire.
Solomon Agige, general merchant, 

Fort William, Ont., has assigned.
Fred E. Harris, general merchant, 

Rainy River, Ont., has assigned.
S. Sugarman, Ottawa, has purchased 

the grocery store of A. A. Badnoff.
Sanderson Bros., general merchants, 

Waterford, Ont., have dissolved.
Isaac Adelman, general merchant, Bel- 

rose and Verona, Ont., has assigned.
Berman & Shaw, grocers and butchers, 

Ottawa, have dissolved partnership.
John D. Weismiller, general merchant, 

Hensball, Ont., has sold to Mr. Mcl^an.
Public Supply Store have sold their 

grocery store. Ottawa, to A. A. Badnoff.
T. Ë. Richardson, Cobden, Ont., lias 

sold his general store to McLean & 
Crozier.

Fonger & Taylor, grocers, London, 
Ont., have dissolved, Mr. Taylor continu
ing.

T. E. Richardson, general merchant, 
Haley Station, Ont., has sold to McLean 
& Crozier. .

Quebec.—Lepage & Fils, general mer
chants, Cedar Hall, Que., have compro
mised.

E. J. Plante, general merchant, St. 
Joseph De Sore), Que., lias assigned.

Vachon & Dion, general merchants, 
Leeds, Que., registered.

A. L. Dupuis, grocer and shoe dealer, 
Coatieook, Que., has offered to compro
mise.

James Ralph, general merchant, North 
Clarendon, Que., has offered to com
promise.

.F. Villemure & Co., general merchant, 
St. Paulin, Que., has assigned.

J. I). Thompson, general merchant, 
Buckingham, Que., has compromised.

John P. Weldman, of Weldman Bros., 
wholesale grocers, Montreal, has returned 
from an extensive trip in the States and 
Europe.

Maritime Provinces.—John J. Weir, 
grocer, New Glasgow, N. S., has sold to 
Johnstone Bros.

D. D. Campbell, O’Leary, P.E.I., has 
sold his business.

Western Provinces.—R. H. Pedlar has
opened a grocery store at Winnipeg.

Alex. Mathews has opened a general 
store at Glenister, Alta.

E. H. Wilkinson has sold his general 
store at Treesbank, Man.

E. Drager, grocer, Vancouver, B.C., 
has sold to Mrs. Stroeper.

The store of J. H. Hendry, Botha, 
Alta., was destroyed by fire.

Joseph Wacknow, general merchant, 
Winnipeg, suffered loss by fire.

Lewis & McLintock, general merchants, 
Chauvin, Alta., have sold out.

Alex. MacLeod is opening a general 
store at Athabasca Landing, Alta.

Hagel Bros., general dealers, Berseker, 
Alta., have sold to Hagel & Heed.

B. C. Neil, general merchant, Hay- 
field, Man., has sold to John Fry.

H. Benning, Calgary, Alta., has sold 
his general store to James Gregory.

TANGLEFOOT

THE ORIGINAL FLY PAPER

FOR 25 YEARS THE STANDARD 
IN QUALITY.

ALL OTHERS ARE IMITATIONS

is

Never Run Short of

SHAMROCK
BIG PLUG

SMOKING TOBACCO
Your client will buy his 
groceries where he buys 
his SHAMROCK tobacco

CLAY PIPES
The best In the world ere made by

McDOUGALLS
Insist upon this make

1. McDOUOALL t CO., LTD., gffigi

■TRAGUS

•ASWIM6 MAC HI NES Y 60.,
CHICAGO. ILL O.SA.

ESTABLISHED 1849

BRADSTREET’S
Offices Throughout the Civilized World

OFFICES IN CANADA :
Calgary, Alta. 
Edmonton, Alta. 
Halifax, N.6. 
London, Ont. 
Ottawa, Ont. 
St.John N.B.

Vancouver. B.C. 
Hamilton, Ont. 
Montreal, Que.
?uebec, Que 

orontc, O t. 
Winnipeg, Man.

Reputation gained by long years of vigorous, 
conscientious and successful work.

THOMAS C. IRVINS,
TORONTO

Black Watch
The Big Black Plug 
Chewing Tobacco

"A Trade Bringer'

Bold by all the Wholesale Trade
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Edna McNeil, general merchant, Hay- 
fleld, Man., has sold to Fry & Shore.

F. W. Seaton, Macoun, Sask., has sold 
bis general store to Armstrong & Atkins.

Bryce-Jones, Ltd., will open their gen
eral store in Calgary, Alta., this month.

C. D. Trueman for 25 years a whole-’ 
sale grocer at St. John, N.B., deceased.

W. N. Reid has purchased the general 
store of J. B. Wilson, at Alexander, Man]

Henry Kipp, general merchant, East- 
bury, Alta., has sold to Stanton Bros. & 
Tett.

W. M. Anderson, Zealandia, Sask., 
has sold his general store to Anderson 
& Gordon.

The Western Jobbing Company are 
opening a wholesale grocery at Red 
Deer, Alta.

The Enderby Trading Company, End- 
crby, B.C., has purchased the grocery 
business of Walter Robinson.

McPherson Bros., grocers, St. John, 
N. B., have dissolved partnership. Tho
mas J. McPherson will continue the busi
ness.

Hannah Lipsett, Fredericton, N. B., 
has sold her grocery store to W. A. East- 
erbrooks.

J. H. Myrick, Tignish, P.E.I., has sold 
his general store at Charlottetown, to 
J. F. Crockett & Co.

Western Canada.—A. E. Hill & Co. 
have purchased the grocery and boot 
and shoe stock of J. C. Callander & Co., 
Hartney, Man.

R. Finkleman, general merchant, 
Ridgeville, Man., is succeeded by Book- 
hatter & Lesk.

Saunders Grocery Company, Victoria, 
B.C., will amalgamate with the West 
End Grocery Company, Ltd.

Treleaven & Treleaven, general mer
chants, Hanley, Sask., have sold to 
Hamre & Sons.

The Lockport Trading Co., Lockport, 
B.C., have sold their general store to 
H. L. Beresford.

Ingredients in
Chewing Gum and 

a Great Discovery
The one-time belief that almost any

thing was good enough to enter into 
the manufacture of chewing gum has 
passed away.

The chief ingredient in its making is 
chicle, the sap of a South American and 
Mexican tree. It is this sap which gives 
the gum its elasticity. The sap is col
lected in much the same way as the sap 
of the maple tree is obtained in this 
country. It is boiled in caldrons and 
then poured into moulds to harden and 
dry after which it is baled and shipped 
to the gum factories. When it arrives 
at the factory, it is thoroughly cleaned 
and afterwards dried. It is then sent 
on to the cooks who put it into large

steam jacketed pans and add to it pure 
white sugar, granulated pepsin, powder
ed kola or other desired ingredients. 
Flavorings such as oil of peppermint, oil 
of wintergreen, etc., is then added and 
while it is still warm it is worked until 
it looks like gingerbread. It is then 
cooled, passed through steam rollers and 
reduced to proper thickness and cut into 
the required sizes. The finished gum 
then goes to the wrapping room where 
it is wrapped in waxed paper, tin foil 
and pretty wrappers and is then ready 
for sale.

The manner in which gum was first 
discovered is interesting. About 1884, a 
quantity of this Mexican gum was sent 
to New York on board ship partly as 
ballast and partly in the hope that it 
would be found suitable for use by 
bookbinders or possibly in the leather 
trade. It found no purchaser as it was 
thought quite useless for any known 
purpose, so it was decided to tow it out 
to sea and throw it overboard. One of 
the men standing on the wharf casually 
picked up a piece of the gum, examined it 
and found it would “chew.” The idea 
at once occurred to him that it would 
make a new kind of chewing gum and 
he succeeded in obtaining the whole lot 
for the trouble of taking it out of the 
ship. That man developed into a big 
chewing gum manufacturer and is now a 
millionaire, several times over. The sale 
of chewing gum throughout the world 
is now enormously large.

» 'YX
Tuckett’s 

Orinoco 

Tobacco
NO BETTER

JS§T
A LITTLE MILDER 

THAN

TucKett’a Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

TUCKETT LIMITED
Hamilton, - - - Ont.
ssBSBsasBssssg.— ■■nJt.i = r ■—.,■.:========
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Classified Advertising MISCELLANEOUS. POSITION WANTED.

Advertisements under this beading, 2e. per werd fei 
first insertlen, le. for each subsequent insertion.

Contractions count as one word, but five figures (ae 
$1,000) are allowed aa one word.

Cash remittances to cover coat mutt accompany all 
advertisements. In *• mss can thle rule be overlooked. 
Advertiaementa received without remittance oannot be 
acknowledged.

Where replies come to our care to be forwarded five 
ecnts muet be added to coat to cover poetagee, etc.

AGENCY WANTED.

A BOOK KEEPING STAFF IN ITSELF, doing 
ibe work with machine precision and accu
racy, the National Cash Resist* r. Write lor 

dcmoaatratlon literature. The National Cash 
Register Co., 28$ Yonge St., Toronto.

EGRY BUSINESS SYSTEMS ere derlned to anil 
every department el every knalneae* They are 
labor and time ear era. Produce reunite np In the 

requirements el memhante and manufacturera. In
quire Irem eur neareal office. Egry Register Co., 
Dayton, Ohio; 123 Bay St., Toronto; 258% Portage 
Are., Winnipeg; 308 Rieharde St..Vancouver.

SPECIALTY MAN ariehee to travel lor some apeclal 
Hoc pertaining to groceries from Winnipeg to 
Vancouver. Fully exp-rieoced in grocery buai- 

nese and ceo luroiah first c'a,s reference. Box 373, 
THE CANADIAN GROCER, Toronto. (7)

ARTICLES FOR SALE.
COR SALE-Three cases Pommery quanta 1900 
” Vintage, every bottle guaranteed ; price, $60 per 

esse delivered anywhere in Canada. Apply Box 
374, CANADIAN GROCER, Toronto. (7)

MISCELLANEOUS.

ADDING TYPEWRITERS write, add or aubtract In 
one operation. Eliiott-Fiehcr, Ltd., Room 314 
Stair Building, Toronto.

Accurate cost keeping is easy h yen
have a DeyCest Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several operations of 
lobe can be recorded on one card. Foremall firms we 
recommend tbla as an excellent combination—em
ployee,’time reelater and coat keeper. Whether you 
employ a few or hundreds of hands we can supply you 
with a machine eulted to your requirements. Write for 
catalog. International Time Recording Company of 
Canada, Limited. Office and factory, 29 Alice Street,

BUCKWHEAT Flour guaranteed pure and unsur
passed by any mill In the Province. T. H. 
Squire, Quecnsboro, Ont-, solicite your orders.

Fire insurance, insure in the hart
FORD. Agencies everywhere In Canada.

f*ET THE BUSINESS-INCREASE YOUR SALES, 
vj Use Multigraph Typewritten Lettere. The 

Multigraph does absolutely every form of print
ing. Seven you 25% to 75% of your printing hill. 
Multigraph your Office Forma; Letter-heads; Clreulsr 
Letters. Write ua. American Multigraph Sales Co., 
Ltd., 129 Bay Si., Toronto. (tf)

DENS—The very beat Pena made are thoee maau- 
T factored by William Mitchell Pena. Limited, 

London, England. W. J. Gage A Co., Limited, 
Toronto, are aole agents for Canada. Aek your sta
tioner for a 25c. assorted box of Mitchell’s Pena and 
find the pen to null you.

INDISPENSABLE In office, store, home — Canadian 
Almanac, 1911 —a National Directory. Complete 
claeallled Information on every eublect of Domin

ion Interest. Full poetage, customs, banking. Insur
ance, legal, educational, newspaper, army, clerical, 
governmental, particulate of leading Ineillutlona and 
societies. Paper cover, 80c.; cloth, leather back. 75c. 
All etatlonera, or eent postpaid on receipt of price by 
The Copp-Clark Co., Ltd., Toronto.

KAY’S FURNITURE CATALOGUE No. 306 con 
laine 160 pages of fine half-tone engravluge of 
newest designs In carpets, ruga, furniture, drap

eries, wall papere and pottery with caeh prices. Write 
for a copv—It’a free. John Kay Company, Limited, 
36 King St. West, Toronto.

COPELAND-CHATTERSON SYSTEMS — Short, 
simple Adapted to all elaaeea of buelneea. 
Copclead-Chsttereoo-Crain, Ltd., Toronto and 

Ottawa. (tf)

COUNTER CHECK BOOKS—Especially made for 
the grocery trade. Not made by a Intel. Seed ua 
eamplea of what you are ualng, we’ll send you 

prieee that will Interest you. Our Holder, with patent 
earhen attachment baa no equal on the market. Sup
pliée for Bledera and Monthly Account Syateme. 
Buclnccs Syateme Limited, Manufacturing Statloeere. 
Toronto.

COUNTER CHECK BOOKS—Write ua to-day for 
aamplea. We are manufacturera of the famous 
Surety Non-Smut duplicating and triplicating 

Counter Check Book», end alogle Carbon Pada In 
all varieties. Dominion Regleter Co., Ltd., Toronto.

fODERN FIREPROOF CONSTRUCTION. Oer 
ayatem of reinforced concrete work—ae success- 

Hy need In any of Caeada’a lergeet hotldlngo— 
gives better résulta el lower neat. A strong mate
rnent” you will nay. Write no end let na prove enr 
claims. That’a fair. Leach Concrete Co., Limited. 
109 King St. Weal, Toronto.

THE Kalamazoo” Loocc Leaf Binder le the only 
hinder that will held lust ea many aheeta as you 
actually require and no mere. The back la flea- 

Ibis, writing enrface flat, alignment perlent. Ne ex
posed metal parts er complicated meehanlam. Write 
for booklet. Warwick Brea. * Ratter, Ltd., King and 
Snadlna, Toronto. (tf)

TV7ARBHOUSB AND FACTORY HEATING STS- 
” TBMS. Taylor-Forbee Company, Limited. 

Supplied by the trade throughout Canada, (tf)

OUR NEW MODEL lathe haodleet for the grocer, 
operated Instantly, never gets not of order. Send 
for complete cample and heat prices. The Ontario 

Office Specialties Co., Toronto.
TECHNICAL BOOKS.

DOUBLE your floor epaec. An Otle-Feneom hand- 
power elevator will double your fleer apace, en
able yon to uae that upper floor either aa mock 

room or aa extra celling apace, at the aame lime la- 
ereaaleg apace on your ground floor. Ceeta only 170- 
Write for catalogue ”B. The Otle-Feneom Elevsior 
Ce-, Traders Bank Building, Toronto. (tf)

DURING I9I0 the MONARCH displaced hundreda 
of Typew-ltere of all makes. In I9i i we antici
pate a still Ereetcr demand. We have cut down 

the allowance on these eecond-hand machines and 
conseq-icntlv can eell them cheaper to you. They are 
carefully rebuilt and are guaranteed to give eallafae- 
ilia or your money hack. If you want a good, atrong, 
eleen working Typewriter, at a mere fraction of the 
orlslusl co«t. wrlttui for catalogue. THE MONARCH 
TYPEWRITER CO., Ltd., 40 Adelaide Bt. Went, 
Toronto, Out.

CANADIAN MACHINBRT AND MANUFACTUR
ING NEWS, SI per year. Every manufacturer 
using power should receive thle publleetloa regu

larly, ana alee see that Ilia placed In the banda of lia 
engineer er eoperintendenl. Every laane la full ef 
practical articles, well calculated in euggeat eceaemlea 
la the operation of a plant. Condeoeeoadvertiecmente 
1er “ Machinery Wanted ” Inserted free for aubaerihera 
to the GROCER. Machinery for Sale” edvertlee- 
meute one eent per werd each insertion. Sample copy 
on reguect. CANADIAN MACHINBRT, 143-149 
University Ave , Toronto.

SALES PLANS—Tbla hook la a collection el 888 
auceeaaful plana thm have been need by retail 
merohanta to get more buelneea. These Include 

Special Salea, Getting Hellday Buelneea. Co-operative 
Advertising, Money-Making Ideas, Contcata, me. 
Price S2.50, postpaid. MacLean Publlnblng Co., 
Technical Book Dept., 148-149 University Ave., 
Toronto.
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WHOLESALERS ATTENTION-1 want to get a 
position on the road. Pest experience, retail 
•nd wholesale grocery In Nova Scotia. Well 

known. Good references. Apply 44Salesman,” THE 
CANADIAN GROCER. (8)

PERIODICAL DEPT.

THE BUSY MAN’S MAGAZINE le the moat pope- 
1er periodical of Its kind. Why? Because each 
lesne contains a strong Hat of original articles ef 

interest to every Canadian. It also reproduces the 
moat timely. Instructive and Interesting articles appear
ing In the other magazines and periodicals of the 
month. The cream of the world's periodical preaa la 
too valuable to overlook. BUSY MAN'S la on eale at 
all news-stands. Better etlll, eend $2 for on# year's 
subscription. Mall It to-day. The Buay Man's Magas
ine, Toronto.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas fat-'' 
catch lines or window 
cards, and many hints for 
the preparation of live ad
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Toronto

Nature has solved the

{iroblem of distribution, 
t uses a multitude of 

agents to effect the distri
bution of its products.

Nature does not expect 
every seed to fall upon fal
low ground and to take 
root. But, it achieves a 
profitable percentage upon 
its distribution. Tnis is all 
that an advertiser has to 
do to reap a profitable 
harvest on his outlay.



6 dozen

Sizes.

12-os.
12-os.
24 lb.

6-lb.
MAOÎO BAKING POWDER 
Ontario and Quebec Prices 
Oases. Sizes. Per doz 

5c. .
6 “ !
8 "

12 “
12 "
16 “
16 “ 

h-lb

*0 50 
0 75 
1 00 
1 30 
1 80
1 85
2 25 
2 30 
5 00

Per case 
$6 00

iunt of 5 per
cent, allowed on five cases 

or more of "Magic Baking Powder.”
ROYAL BAKING POWDBR

Sizes. Per Doz.
Royal—Dime . 

4-lb....
. $ 0 95 
. 1 40

1 95
i-ib.... . 2 65

" 12 oz... . 3 85
" 1 lb .... . 4 90
" 3 lb .... . 13 60
" 61b.... .s 22 36

Barrels When packed in 
barrels one per cent, dis
count will be allowed.

WHITE SWAB APICES AND OXRKAL8 LTD.
White Swan Baking Powder—1-lb. tins, 3- 

dos. in case, $2 doz.; Hb. tins, $1.26 doz.; 
Hb. tins, SOc dos.

I, per 1
London Peart, per lb..............................  022

Special quotations on Oocoa In bbla. 
kegs, etc.
Unsweetened Chocolate— Per lb.
Supreme, *'s k l's, cakes. 12-lb. bxe .. 0 35 
Perfection chocolate, 20c sise, 2 dozen

boxes, per dozen................................  180
Perfection Chocolate, 10c size, 2 and 4

dozen boxes, per dosen............................. 0 90
Sweet Chocolate-

Queen’s Dessert, i’s and is, 12-lb. bxs.,
per lb......................................................$0

Queen s Dessert, 6’s, 12-lb. boxes.........  0 40
vanilla, Hb., 1Mb. boxes, per lb......... 0 36Parisian, 8’s............... .V!?.!?:................ 0 28
Royal Navy, |’s. 4’s. boxes, per lb.... 0 30 

Diamond, rs, 12-lb. boxes, per lb..... 0 24 
" |'s " " " .... 0 26

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and ooooanut cream, In 
Hb. pkgs., 2-dos. In box, per dosen 0 90 

Confections— Per lb.
Milk chocolate wafers, 6-lb. boxes.. 0 36
Maple buds, 5-lb. boxes........................... 0 36
Chocolate wafers, No. 1, 6-lb. boxes 0 30 
Chocolate wafers, No. 2, " 0 25
Nonpareil wafer* No. 1, " 0 30

onpareil wafers, No. 2,
■ * • --------’, 5-lb

TRURO CONDENSED MILK GO., LIMITED

'Jersey” brand evaporated cream
per case (4 dozen)............................$3 50

' Reindeer" brand, per case (4 dozen) 5 00

Chocolate ginger, 
Milk ohooolaf '

Cartoons— Per dos 
No. 1,1-lb , 4 dos 2 40 
No. 1,1-lb., 2 dos 2 60 
No. 2,6-os.,6dos 0 80 
No. 2,6-os.,3dos 0 86 
No. 3.24-os.,4 ds 0 46 
No. 10,12-os.,4dx 2 10 
No. 10,l»OB.,2ds 2 ID

No. 12,4-os., 6 ds 0 70 
No.12,4-oz.,3dz. 0 75 
In Tin Boxes—

No. 13,1-lb., 2ds. 3 00 
No. 14,8-os., 3 ds 1 75 
No. 16,4-os., 4 ds. 1 10 
No. 16,24-lbs.... 7 26 
No. 17,64bs........14 00

______ -lb. boxes............. 0 30
__________ ate, 5o bundles, per box.. 1 35
Milk chocolate, 5c cakes, per box.... 1 36

. EPP88.
Agents. 0. B. Colson * Son, Montreal.

In 1,1 ana 1-lb. tins, 14-lb. boxes, per ^ ^

Smaller quantities................................. 0 37
JOHN P. MOTT & CO.’S.

G. J. Estabrook. St. John, N.B.; J. M. 
Douglas k Co.. Montreal: R. d. Mclndoe, 
Toronto; Jos. E. Huxley, Winnipeg; Tees k 
Persse, Calgary', Johnson k Yockney, Ed
monton; Standard Brokerage Co., Vancou
ver; Frank M. Hannum, Ottawa.

Elite, 10c. size 
(for cooking) 
doz........... 0 90

JERSEY CREA*

FOREST CITY BAKING 
POWDER

Dozen
6 os. tins........................0 75

12 os. tins....................... 1 26
16 os. tins.....................   1 60

Oereale
WHITE EWAN SPICES AND 

CEREALS, LTD.
White Swan Breakfast Food 

2 dos. In case, per case 
•100.

The King’s Food, 2-dos. In 
case, per case $4.80. 

White Swan Barley 
Crisps, per doz. $1. 

White Swan Self-rising 
Buckwheat Flour, per 
dozen $1.

White Swan Self-rising 
Pancake Flour, per 
dozen $1.

White Swan Wheat Ker
nels, per doz. $1.40. 

White Swan Flaked 
Rice, per dozen $1. 

•White Swan Flaked 
Peas, per dozen $1.

DOMINION CANNEES. LIMITED
Aylmer Jams Peach.................1 80

Per dos Pear................... 1 70
Strawberry.........1 96 Jellies
Raspberry.......... 1 96 Red currant.... 2 00
Blackcurrant... 1 96 Black currant.. 2 15
Red currant.... 1 76 Orabapple........1 46
Raspberry k red Plum.,.............. 170

currant........ 1 96 Grape.................... 1 86
roberry and

180 Orange Jdlj.... 1 66 
116 Oraen Pig........... 1 *
176 Ph.MiBi;:::::::[g

JL” Qu>*gv...... * *Pure Preaervee—Bulk
Elba. Tlbe lis k Va per lb. 
• 0 II —
>11
. 0» _ _ ...........

allowed ip le «to per 1» Iba.

Coffees
EBY, BLAIN CO. LIMITED.

Standard Coffees
Roasted whole or ground. Packed in damp- 

proof bagB and tins.
Club House... .$0 32 Ambrosia.......... 0 25
Nectar..............  0 30 Plantation........ 0 22
Empress............ 0 28 Fancy Bourbon 0 20
Duchess............ 0 26 Bourbon............ 0 18
Crushed Java and Mocha whole__ 0 17

" ground... 0 174 
Golden Rio............................................ 0 14

IMPERIAL PEANUT BUTTER
Small, cases >en.......................  0 95 dozen
Medium, cases dozen.................... 1 i
Large, cases 1 dozen........................ 2 75 "
Tumblers, cases 2 dozen................. 1 35 "
25-lb. pails.........................................  0 15 lb.

Coupon Books-Allison’e 
For sale in Canada by The Eby Blain Co. Ltd. 
Toronto. O. O. Beauchemis k Fils. Montreal 

$2, $3, $5, $10, $15 and $30.
All same price one size or assorted.

UN-NUMBERED
Under 100 books......... ........................ each 04
100 books and over.............................eaeh 034
600 books to 1000 books........................... 03

For numbering cover and each coupon, 
extra per book % cent.

Infante’ Food

Mott’a breakfast cocoa, 10c size 
“ breakfast cocoa, 4.s

/t.s...........j........Tssi

No. 1 chocalate, 4’s....... ............ 0 32
Navy " 4 » —......... 0 2Â
Vanilla sticks, per groe»»^........ 1 00
Diamond Chocalate, 4’b. . 0 24
Plain choice chocalate, liquors .N) 32 
Sweet Choéâlate Coatings......... O'!

WALTER BAKER
Premium No. 1 choc------

35c. lb.; Breakfast cocoa, 1_____ ___  U.l,V«bdMb!
tins, 41c. lb.; German's sweet chocolate, 4 and 
4 lb. cakes, 6-lb. bxs., 26c. lb.; Caracas sweet 
chocolate, 4 and 4 lb. cakes, 6-lb. LxsT, 32c lb.; 
Auto sweet chocolate, 4 lb. cakes, 3 and 6 lb. 
bxA, 32c. lb.; Vanilla sweet chocolate, 4-lb. 
cakes, 6 lb. tins, 44c. lb.; Falcon cocoa (hot 
or cold soda ), 1 lb. tins, 38c. lb.; Cracked 
cocoa, 4 lb. pkgs., 6 lb. bags, 32c. lb.: Caracas 
tablets, 100 bdls., tied 5e, per box $3.00. The 
above quotations are Lo.b. Montreal

Ooooanut
CANADIAN OOOOANUT CO., MONTREAL. 

Packages—5c.. 10c., 20c. and 40c. packages, 
packed in 16-lb. ahd 30-lb. cases. Per lb.

1-lbTpackagea........................................... 0 26
4-lb. packages........................................... 0 27

lb. packages..

Package Coffees.
Gold Medal, 1 and 2 lb. tins, whole or

Sound...........................................  0 30
r. Gourmet's, 1 lb. fancy glass

jars, ground.................................. 0 30
German Da- delion, 4 and 1 lb. tins,

ground.......................................... 0 22
English breakfast, 1 lb. tins, ground 0 18

WHITE SWAN SPICES AND CEREALS LTD. 
White Swan Blend.

1-lb. decorated 
tins, 32c lb. 

Mo-Ja,i-lb. tins 
30c. lb

Mo-Ja, 1-lb. tins 
28c lb.

Mo-Ja, 2-lb. tins 
28c. lb.

14-lb. packages, assorted.............
I and |-lb. packages, assorted.............
l-lb. packages, assorted, in 6-lb. boxes 
Mb. packages, assorted, in 6-lb. boxes 
4-lb. packages, assorted, 5,10,15 lb cas

0 28 
0 264 
0 274 
0 28 
0 29 
0 30

Cafe des Epicures—1-lb. fancy glass jars, per 
doz. $3.60

Cafe VAromatique—1 -lb. amber glass jars, 
per doz., $4

Presentation (with 3 tumblers) $10 per doz.

Cheese—Imperial
Large size jars, doz..................................... 8 25
Meaium size jars,
per dos................ ,4 60

Small sise jars, I

Rohinson’e patent barley, 
4-lb. tins, $1.25 ; 1-lb. tins, 
$2.25; Robinson’s patent

Koats, 4-lb. tins, $1.25 ; 1- 
. tins, $2.25.

Flavoring Extracts
SIIIRRIFF’S

1 oz. (all flavors) doz. 1 00

Discount on application.

CRESCENT MFG. CO.

Mapleine Per doz
2 oz. bottles (reta 1 at 50c.)................... 4 50
4 oz. bottles (retail at 90c.).................. 6 80
8 oz. bottles (retail at $1.50)................ 12 50

16 oz. bottles (retail at $3)..................... 24 00
Gal. bottles (retail at $20)..................... 15 00

Jams and Jellies
BATOER’S WHOLE FRUIT STRAWBERRY JAM 

Agents, Rose k Laflamme, Montreal and 
Toronto.

1- lb. glass jar, screw top, 4 doz., per doz. $2 20
T. UPTON k co.

Compound Fruit Jams—
12-oz. glass iars, 2 doz. in case, per doz. 1 00
2- lb. tins, 2 doz. in case, per doz.......... 1 an
5 and 7 lb. tin pails, 8 and 6 pails intin pails, I

crate, per lb____  _____ ______
7 wood pails, 6 pails in crate, per lb...
30-lb. wood pails, per lb...........................

Compound Fruit Jellies—
12-oz. glass iars, 2 doz. in case, per doz..
2-lb. tins, 2 doz. in case, per lb..............
7-lb. wood pails, 6 pails in crate, per lb. 
30-lb. wood pails.

Soups

0 074
0 074 
007

1 00 
1 80 
0 074 
0 07

Oh
Qooeeberry.,

un

is

In 16-lb. tins, 164b. pâlie end 10, 26 rod 50-lb. 
bora. . Pails. Tim. Bble.

White most, fine strip 0 12 0 21 0 17
Beet Shredded.............. 0 18 .... 0 17
Special Shred.................0 17 .... 0 16
Ribbon......................... 0 12 ...........0 16
Macaroon........................0 17 .... 0 17
Deeiceted......... .............0 16 .... 0 18
White Moee In 6 rod 10 lb. equare tine. 11c.

whits reran enoss and ozssals ltd. 
White 8Iran Ooooanut-

Feetbentrtp,palia................................. Oil
shredded..............................................  0 18
fnpSEaae,Ses.,tos.,hoa.,lb. ... In
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Individual else j 
per dos.

Imperial holder—" 
Large size, doz. 18 00 
Mel else, doz. 17 00 
Small die, doz. 13 00

Tar— dze. doe. BmaB die, dot. 1 40 
1 40

Canada Cream Cheese—
In carbons,' each 1 dozen.....................  0 90
‘ " ‘ " 1.............................................. 1 10

•an.....................  1 30

W. CLARK'S 
SPECIALTIES

Chateau Brand 
Baked Pork and 
Beans, with toma
to sauce or plain 
individual 50eta.; 
No. 1,90c.; No. 1 
1.26; No. 3, 01.75 

oxen. Ox Ton- 
ues (I ne la es 
irandL No. 1Ï 
10; No. S,$l2ds

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES
Baking Powder

Diamond w. h. oillard k oo
l-lb. tins, 2 doz. in case........................ $2 00
‘ b. tins, 3 " " ..................... 1 25
4b. tine, 4 " " ..................... 0 76

IMPERIAL BAKING POWDER

Blue
Keen’s Oxford, per lb............................... 0 17

In 10-box lots or case........................ 0 18
GiUett’s Mammoth, i-groes box............  2 00

Condensed Milk
SOBDEN 8 CONDENSED MILK OO.

W m. H. Dunn, Agent, Montreal A Toronto.
Cases. Doz

Eagle Brand Condensed Milk__ $6 00 1 50
Gold Seal Condensed Milk......... 4 50 1 15
Challenge Condensed Milk......... 4 00 1 00
Peerless Brand Evaporated Cream

five cent size (4 dozen).............2 00
Peerless Brand Evaporated Cream

family size............ ................. 3 50
Peerli is Brand Evaporated Cream

pint size (4 dozen).....................  4 80
Peerless Brand Evaporated Cream 

hotel size................................... 3 70

chocolatée and Ooooae
THE COWAN OO., LIMITED

Cocoa-
Perfection, 1-lb. 
tins, per doz... . $4 50 

Perfection, Hb.
doe................  1 40

erf eotion, Hb.,

FUSSELL& CO., LTD 
London, Eng.

PurkRicmI Golden Butterfly’ 
brand Cream, 8 doz. 
10c. size, cases $7.70

Golden Butterfly’ 
brand Cream, 8doz 
15c. size,cases $11.5vper doz................ 1 SO

Perfeotion, 10c size 0 90 
6-lb. tins

per lb.................... 0 37
Bolu. le, bulk, No.

Coffee.I â bulk, No. 
rib..

Ground or t»ean

1 an^j

in 30s and 50-lb 
Terms—Net 30 

days prepaid.

Confections

llm

J -

§ n *



THE CANADIAN GROCER

&UBPAS
S10VE#OL1

RISING tS.UN 
STOVÈROÜISH

or

W =h

A GROCER’S CO-OPERATION
RISING SUN Stove Polish in Cakes gives a 
lustre which far outlasts all others underjlie^ 
heat of the stove, end tbst is why it bas so many 
friends thst call for it over the grocery counters 
the world sround. We believe that the real live 
grocer wants to push the goods thst please his 
customers, snd that is why we have the hearty 
co-operation of thousands upon thousands of 
grocers everywhere. It psys you to push it.

MORSE BROS., Props. - Canton, Mass., U.S.A.

Think It Over !
Isn’t it worth while to handle a line that the women want? 
Such a line is

BLACK KNIGHT STOVE POLISH
which produces a lasting jet black polish in the minimum of 
time and with the minimum of ‘ elbow grease.’
Moreover, there’s a ‘worth while’ margin of profit for you 
in selling “Black Knight.’’

F. F. Dailey Co., Limited, KIKEM""*

USE
NEW BRUNSWICK

“KRAFT”
WRAPPING PAPER

ASK YOUR WHOLESALER

The New Brunswick Pulp and Paper Co., Lid.
SALES OFFICE AND 124 RICHMOND WEST

WAREHOUSE : TORONTO. Main 1093

ASX FOR
,r ~t x

■
^ KIT - 
CO f FE i

COFFEE IN PERFECTION

“KIT” COFFEE
Embodies in liquid form all that 
is best in the finest growths of 
the coffee berry.

STRONG
FRAGRANT

__ _ DELICIOUS
For Jull particulars apply to

KIT COFFEE COMPANY
Goran, Glasgow, Scotland

Silent Salesman Refrigerator
One of the Famous Arctic Line

Very attractive and specially adapted for the grocer Made 
with plate glass front and double selected glass sides, white 
tile floor and white opal top. Shelving is of plate glass and 
case in birch or oak as desired. A handsome effective fix
ture. Perfect circulation of cold, dry air
Representatives in West: Ryan Bros.. 147 Bannatyne Avenue

Winnipeg. Man.. Donn
elly. Watson 6k Brown. 

Calgary. Alta.

Write for Catalogue and 
Deuil»

John Hillock & Co.
Lieliti

Toronto, Ontario

TEA LEADflee* Inoorrodlbl»

Buy “PRIDE OF THE ISLAND” Brand
as ezteialvaly used for year» past by most of the leading packers 

of Taolu Canada.

il.nuf.ctured by BRAND
ISLAND LEAD MILLS, LIMITED
Til. A44r.mi "LtaluliC Lmta. LIMEHOUSB,
A.B.C. Cede» us.4 4th ut Sth Kiltie»»- LONDON, L, BNQ.
------ -,---- iUUDB LAK11 e eo*, TO IOIIO.

t. innu WHITl, BT. JOHS.B.B. 
010IL T. OOBDOe. MOM1



-CANADIAN GROCER

Prompt Shipment at Factory
=......................... .......... ■«
or Warehouse Prices

BUTTER TUBS BUTTER BOXES
BUTTER PARCHMENT BUTTER BOWLS
EGG CASES EGG CRATES

EGG CASE FILLERS ,
Walter Woods & Co. Hamilton and Winnipeg

BUY

Star Brana
Cotton Clothes Lines

AND

Cotton Twine
Cotton Line» are m cheap as Sisal or Manila and mnch better

Tmw Sele br All Whele.ele Dealers.
•SB THAT TOD SIT THU.

BLACK. JACK
QUICK, CLEAN HANDY

TRY IT paste
StOve POU^ MOLD BY ALL 

JOBBERS

HAb. tins—3 doz. in case.

OCX AN MILLS
Montreal 

Chinese starch, 48 
1-lb., per case $4.00; 
Ocean Baking Pow
der, 48 3km., $1.40; 
48 4-os., $1.80; 60 8, 
os.. $4.50 : 36 1-lb.- 
$3.k:48 14b. pi 
$4 ; 101-lb. tins, 
loose 85 lbs., $1 
Ocean blancmange, 
48 8k»., $4; Ocean 
borax, 48 8-os.,

Ocean com starch, 481-lb. $3.60.
Jam .Per lb.

30-lb. wood pails.............................. 0 06|
Pure ass ted jam, 1-lb. glass lari, twd

* len n case.................... ........T.\ 1 f I

Jelly Powders
IMPERIAL DSSSSET JULY

Pure
AND

Delicious
T p u i Fkj.t Fiavok*. 

Cartons * a <- m • Doz

Assorted Baron—grow 10.76.

The OENU1NK. Paokad 100 ban to oaaa.

Prteea—Ontario and Quebec ;

WHITS SWAN SPICK 
AND OBRKALS, LTD

White Swan, 15 
flavors. 1 do a. in 
handsome counter 
carton, per do*., 90a

List price.
"Shirriff's " laU 
flavors), per doz .... 

Discounts on applica
tion.

Lard
, JTAIRBANK CO. BOAR’S HEAD 

LARD COMPOUND.
Tierces
1-bbU
Tul

..-$0 111___ .... 0 111
_ubs, 601bs 0 111 
80-ib. Pails 8 38 
80-lb. tins 3 28 
Cases 3l-b 0 131 

“ 5-lb.. 0 18}
“ 10-lb . 0 13]

P.O.B. MontreaL

1 Purity ” licorice, 10 sticks..................... 1 45
" " 100 sticks.................. 0 73

Dulc, large cent sticks, 100 in box..................
Lye (Concentrated)

GILLETT'ti 
PERFUMED LYE 

/Ontario and Quebec 
/ Prices.

1 case of 4 doz #3 50 
3 cases of 4 doz 3 40 
5 cases or more 3 35

Harmalsde
T. UPTON * OO.

13-oz. glass jars. 3 dozen 
case, per doz. $1 ; 16-oz. 
glass jars.2 doz. in case, 

ir doz. $1.45 ; 5 and 7 
i. tins and 7-lb. pails,

ILLETr

K ____
per lb. 8a ; pint sealers 
(24 oz.), 1 doz, in case, 
per dozen $2.25.

8UIRRIFF BRAND 
“ Imperial Scotch

1- lb. glass, doz... 1 55
2- lb. glass, doz... 2 80 
4-lb. tins, doz— 4 65 
7-lb. tins, doz. .. 7 35

* Shredded ”—
1- lb. glass,doz... 1 90
2- lb. glass,doz... 3 10 
7-lb. tins, doz— 8 25

Cereals.

BT. CHARLES CON 
DSN8INO OO

PRICKS :
St. Charles Cream- 
family size, per case
........................$3.50
Baby size, per

case............. 3.60
Ditto, hotel, 3.70 
Silver Cow Milk 4.55 
Purity Milk....4.26 
Good Luck.... 4.00

Mustard
OOLMAN’8 OR KEEN8

Per doz. Per doz
D.8.K., 1-lb. tins 1 40 F.D.. i-lb. tins.." I 45 

i-lb. tins 2 50 Per jar
1-lb. tins 5 00 Durham, 4-lb. jar 0 75 

F.D., i-lb. tins.. 0 85 " 1-lb. jar 0 25
IMPERIAL PREPARED MUSTARD

Small, oases 4 dozen.......................  0 45 dozen
Medium, cases 2 dozen................... 0 90 "
Large, cases 1 dozen.......................  1 35 "

Gum

PEPSIH GPM

*Hb.'wùV 6 Ï6.
tlxu.. 0 10«Mb.E

34b.
14b.

IdOfNPlœ
NATIONAL LIOO RICE OO

Fib. boxes, wood or 
Fancy boxi
1 Binged" U>u, uum, in» ......................
' Acme" pellets, 54b. cans, per can....

" “ (fancy bxs., 40). per box
Par lioorioe and tolu wafers, 64b. o

NATIONAL LICORICE OO 
xes, wood or paper, per lb..$0 40 
loses(36or50sticks), per box.. 1 25 
id" 6-lb. boxes, per lb.................. 0 40

67

Sauces
PATERSON 8 WORCESTER SAUCE

i-pint bottles, 3 and 6 dozen cases, doz 0 90
Pint bottles, 3 dozen cases doz............ 1 75

Soda
COW BRAND

Case of 1-lb. contain
ing 60 packages per 
box $3.00.
Case of Vi-lb. con
taining 120 packages 
per box $3.00.
Case of 1-lb. and i-lb 
containing 30 l-lb. 
and 60 Vi-lb packages 
per box $3.00.

Case of 5c. packages, containing 96 packages, 
per box $3.00.

maoic soda Per case
No. 1, cases 60 l-lb. packages... f 1 case $2 85 

15" 2 75
No. 2, " 120 i-lb. .. 11 case

, .. J 30 l-lb. " ..(lease
1,0 3* \ 60 l-lb. " .15 "
No. 5 Magic soda - cases 100—10-oz. pkgs.
1 case........................................................... 2 90
5 cases......................................................... 2 80

2 85 
2 75 
2 85 
2 75

SP
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*

V

PERFECTION is not 
attained in a day. 

It takes years of experi
ment, experience and 
expense to obtain a per
fect article. We have 
it in

/"XUR. latest triumph 
^ in perfect blending 
and roasting. Your 
customers demand the 
best and "Rideau Hall” 
will satisfy their de
mand. Packed in 1-lb. 
tins only by

GORMAN, ECKERT & CO. Ltd., London,
Imp end Washing Powders

SURPRISE
For sale by all grocers, 

a. r. tippet A oo., agents nx
Maypole soap, colors, per gross.........$f0 VM
Maypole soap, black, per gross......... 1»
CrioU soap, per gross........................... »
FlorioU soap, per gross .....................  U 00<
Straw bat polish, per gross................ 18*8*

8 dos. to 
box.........

6 dos. to 
box.........

CANADA FIRST 
BRAND

The Aylmer Con
densed Milk 

Co., Ltd.

Per case 
Canada First 

Bvap. Cream 
family site.. 3 60 

Canada First 
Bvap. Cream 
medium size 4 80 

Canada First Evaporated Cream, hotel
site............................................................... 3 70

Canada First Evaporated Cream, baby
site................................................................3 00

Canada First Condensed Milk................... 4 66
Beaver Condensed Milk...............................4 00
Roeebud Condensed Milk......................... 4 36

p"^rs,

0 23 0 40
0 40

0 36 0 60
0 40 0 60

Brown Label. 1’ and i's..
Brown Label, is.......................
Green Label, I s and I's...........0 35
Red Label, is.............................0 40

LAPORTE, MARTIN A CIE, LTD.
Japan Teas—

Victoria, half case, 90 lbs............  0 25
Princess Loube half cate 80 lbs 0 19 

Ceylon Green Teas—Japan style—
Lady cases 6u lbs.......................... 0 18
Duchess, cases 80 lbs.................... 0 19

BLUE RIBBON 
TEA CO., 

MONTREAL

$3 00

$7*

Stove Polish
Rising Bun, No. 1 cakes, ft A ftgrs. bis. ____
Rising Bun, No. 8 cakes, gross boxes.. 4 60
No. 5 Bun Paste, ft gross boxes.............. I 40
No. 10 Sun Paste,* grass boxes............. 0 00

PURE 
OA i’-

|yia
mk
sisid

LIMITED 
Per lb 
$0 06* 

0 06* 
006 
0 07ft 
)07ft

Starch
IDWARDSBU RO STARCH OO., 

sundry Starches—
No. 1 white or blue, 4-lb. carton.,
No. 1 white or blue, 34b. carton.
Canada laundry .........................
Silver gloss, 6-lb. draw-lid boxes
Silver gloss, 6-lb. tin canisters.......  0
Ed wards burg silver gloss, 14b. pkg. 0 07
Res* silver glues, large crystal.......  0 86*
Benson's satin, l-lb. cartons........... 0 07
No. 1 white, bbls. and kegs............  0 061
Canada white gloss, 14b. pkgs....... 0 06ft
Bensons enamel, per box... 1 60A 3 00 

Culinary Starch—
Benson A Co s. Prepared Corn....... 0 061
Canada Pure Com...........................  0 04ft
26-lb. boxes, ftc higher.

Celluloid—Boxes of 45 cartons, per case 3 60
BRANTFORD HT ARCH WORKS. LIMITED

n Ontario and Quebec.

0 06

tea 00.

0 06ft

$21
• 07

Brown Label, I t end l e..........$0 26 JO 30
Green Label, l • end fe........... 0 tt V 36
Blue LabeLl », I », 1 » end I'e.* 0 » 0 to Bed label, 1, end i'»............... UM ,0 60

v,...................... 0 44 l0«0
, 1».................. 0.H 0 bO

Laundrj, boue of 40 lb..
Acme Gloss Starch—

14b. cartons, boxes of 40 lb.....
Finest Quality White Laundry—

34b. canisters, cases oi 43lb....
Barrels, 300 lb..............................
Regs, 100 lb..................................

Lily White Glose—
14b. fancy cartons, oases 80 lb.
64b. toy tranks, 8 Lo case............
64b. toy drums, with drumsticks

I Mew.....................................
Reflex, crystals, 100 lb.............

Brantford OUms-
l lb. fancy boxes,oases 881b....

Hwotric Starch—
areas* I 06

'Thistle" Brand
A. p. TIPPET A OO., AGENT!

Cases 4 dos each, Eat-, per oaee..........$8 00
Os ses 4 dos. each ovals, per ones......... I 60

For ehargee lot iamrtimg quoUtioee Is this

EYL0N e

Wholesale Retail 
Yellow Label, IB....................0 90
Yellow Label, ft's....................0 21
Green Label, i s and ft's .... 0 24
Blue Label, l’e and ft's.........  0 25
Red Label, I s, ft's, ft! ard ft's 0 30 
ww. i -M. ie.l'e and ftV n « 

I, l e and ft’s.
White Label. 
Gold Label, *

026 
0 35 
0 30 
0 36 
0 40 
0 60 
0 60 
0 80 
1 00

Green Label, re» ail at 40c.................... 0 30
R* d Laliel. retail at 60c......................  0 36
Brown Label, retail at 60c................ 0 43
Gold Label, retail at 80c...................... 0 66

Cream Tartar.
OILLBTT'8 CREAM TARTAR

Ontario and Quebec Prices, 
i ,v. Per doz
*- b. paper pkgs., 4 doz. in case............ $1 00
14b. paper pkgs., 4 doz. in case............. 2 00

Per case
........*0°

Per doz
ft-lb. cans with screw covers, 4 doz. in

case............................................................$2 20
14b. cans with screw covers, 3 doz. in

cw................................................  4 10
g Per lb
6- b. sq. canisters, ft doz. in case....... 0 33

10-lb. wooden boxes..............................0 ?0%
25-lb. wooden pails................................ 0 30%

100-lb. kegs........................... ....................  0 28%
360-lb. barrels............................................0 88

Ozo

4 doz. 
2 doz.

JAMES DOME BLACK LEAD
6a size, gross, $3.40. 2a size, gross, $160

■rre»
KDWARDSBTTRO STARCH CO., LTDfe • 
“Crown " Brand Perfection Syrup

Barrels, 700 lbs............................ 0 U3* per lb.
Half-barrels, 360 lba.................... 0 03ft V •
ft-bam-la, 176 lba........................ 0 03ft “
Pails, 26 tba.................................. 1 30 each

“ 38ft lba................................. 1 70 "
lily White Com Syrup.

Plain tins, with laliel— Per csss
2 lb tins, 2 doz. in case..................2 6;
6 1 ................ S $6

10 “ ft “ " ................ 2 75
(6,10 and 20 lb. tins have wire handles) 

Beaver Brand Maple Syrup. Case
3 lb. tins, 2 doz in case.....................  $3 60
6 “ 1 “ ........................ 4 0

10 “ Ï m «     $9$
SO •* J M M ...........................  3 90

(6, 10 and 30 lb. tins have wire handles)

Rah Lal's

flNDlAW^EA I Oxo in Bottles—1-oz., $2 per doz.; 2-oz,, $3.60 
per doz.; 4-oz., 86.50 per doz.. and larger. 

Ozo Cultes—Tins of 4, 95c. per doz.; tins of 
10, $2.40 per doz.; tins of 5u, $11 per doz.

CORNEILLE DAVID A CO.

Pink Label I s and ft's 
GoM Label I s and ft’s 
Lavender Label I's and ft's 
Green Label I's and ft's 

Canisters 
Gold Tins, 6 *
Odd Tins, I s 
Gold Tina, I s 
Gold Label^ ft’s

4So.

160. 1.76
86a 1.86

76a

60a 160 
60a 1.60

lie ea 16 lb. Me ea 60 lb 
7 60c es. 1 00 lb
791b. «osa L00lb.

fs S6o ee. 701b. 60c sa 1001b.
Rsd Tins, I’s lie sa. “

MELAOAMA TEA

MINTO BROS., 
46 Front St. last

We pack in 60and 
lOOfbTcasee. All 
delivered prices.

Brown Label, 1 lb. or 
Red

Blue 
Yellow 
Purple 
Gold

1 lb. or 
Is. ft or 
Is. I oi
Is. ft oir«ÿ....ft only ... •

Wholesale
....... u 26
........ 027
........ 0 30
........ 036
........ 0 40..... 0 66
........ 0 70

Beta! 
0 SO 
0 36 
0 40 
0 60 
0 60 
080 
1 00

___ __ Per dos
H.P. Sauce, packed in cases of 3 dos. $1 SO 
H.P. Pickle, packed in cases 2 doz. pta 3 36 
H.P. Pickle, packed In cases 3 doz ft-pts 8 8

Tobacco.
IMPERIAL TOBACCO COMPANY OF CANADA. 

LIMITED—EMPIRE BRANCH.
Chewing—Black Watch, 8s...........................

Black Watch, 18s.....................................
Bobs, 6eand ub.............................
Bally, 6s............................................... *se
Currency, 6fte and Us. .'.’!!!!!!
simlTOUT.........................
OtdFox.Ui...............................................
Pej KoU Ben. Tie...................................
Pe,fc>U. ..........................
Wet Hone,*.

ping or be*.

Oeylon Tee, In 
I end l-lb. lend 
packages — Mack

Out 6

Black Label. 14b., retail at 86c......... $0 90
Black Label, ft-lb., ret» 11 at 96c.......... 0 91
Blue Label, retail at 30o...................... 0 94

Yeast
Ontario and Quebec Prices.

«Mb te AAtl
68

Royal Yeast, 3 doz. 6 cent pkgs. 
OlQetfs Cream Yeast, I doz. In box.

•r. The Guiàu Qroeer. et oar eeerfwt office.

sg
rt
ee
es
st
es
ts
et



mph 
ding 
our 
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de
l-lb.

Winnipeg
o 30 
0 35 
0 42 
0 66

ARTAR

*e..........Pe|ld00

*e....... ... . 2 00

Dried........ $8 00
^ ^ Per doz

.... . . . $2 20
3 doz. in

. 4 10
Per lb 

. 0 33 

. 0 ?0<* 

. 0 30% 
0 28% 

. 0 28

doz.; 2-oz., $3 50 
:. and larger.
;r doz.; tin» of 
811 per doz.

Per dot 
of 3 doz. SI 80

2 doz. pts. 3 36
3 doz i-pt» 2 2

»T OF CANADA,
lEANCH.

.plug or bar.

46
46
44
46
46
44
66
66
41
46
46
44
60
60
68

Prices
P

box
•t office,

« h 
1 16 ,/



T H K CANADIAN GROCER

Salt Satisfaction
is our Guarantee.

Let us send you 
lowest laid-down 
car-lot prices.

VERRET, STEWART CO.
UNITED

MONTREAL

Your Customers Know—
AND WILL BUY

WETHEY’S
MINCE MEAT

IN ANY FORM

because'they are acquainted with 
our quality and cleanly methods.

ARE YOU HANDLING IT?
We have condensed mince meat 
in cartons—also ready for use 
in enamelled cans and pails— 
also in wooden pails and tubs.
We have mince meat to just suit 
your trade—no matter what it 
may be. w

WRITE US.

J. H. Wethey, Limited
ST. CATHARINES, ONTARIO

“ 1 like your paper all the more, because in every 
issue you advocate dealers handling quality goods.”

This was a statement made not long 

ago to The Canadian Grocer by one of 

Canada’s big manufacturers. He makes 

(fttu/t/y goods and has kept telling the 

dealer about it through The GROCER for 

many years. He freely admits th^t the 

dealer has long since recognized his pro

duct as a simulant in its particular line. Yet. 

lest the dealer should forget, and because

he is anxious to interest the new grocer 

starting in business, he continues to talk 

quality.

In his opinion his talks are at one 

time or another utilized by the dealer in 

selling his article, and by using them the 

dealer’s salesmanship powers are con

siderably developed ; and at the same time 
he becomes more interested in his (the 
manufacturer’s) goods.


