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‘For Years in the Lead
—Still Leading

is the unparalleled record of these two brands of staple condiment.

=] COLMAN’S MUSTARD
b wwnmmo| g pp NS MUSTARD
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, i(] 9 Double Superfine Quality—In square tins.

I
- Any dealer stocking these brands will be
et MARK catering to the demands of the general
éﬁﬁ's @ HEAD public.
aodl MAGOR, SON & CO
n‘]l d AGENTS FOR THE DOMINION OF CANADA

ousLE SUPERFINE_| 403 St. Paul St. £3 MONTREAL

Toronto Office:
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“PIES LIKE MOTHER USED
TO MAKE”

Light, delicate, flaky pastry can be made by every one of your customers. More, they
will thank you for telling them how to do it. Just mention to them that if they
will just use a little

Benson’s Prepared Corn

mixed with the flour for all cakes, bread, rolls, tea-biscuit, pastry and pie crusts,
they will be astonished at the improvement.
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THE CANADIAN GROCER

The Best Proposltmn %

Looked at any way you please, no
line of goods holds out the same
inducements to the Grocer as

UPTON’S
Jams, Jellies and Marmalade

First, they are made from the finest
froits in the world---Canadian Fruits---
selected by experts and preserved and
bottled in an up-to-date, sanitary fac-
tory, which is a model of cleanliness.
Second, the “Upton” line never
‘sticks,” because our extensive con-
sumer advertising has created a de-
mand for these goods; and third,
selling ‘‘Upton’s” specialties invari-
ably leaves a satisfaction and profit-
margin behind that makes trading a
pleasure.

featuring “Upton’s”? .
If not, fai- ; :

n line with the ‘wise’

ORDER TO-DAY 'l‘lllﬂl!ﬂll YOUR JOBRER

The T. Upton Co., Lxmﬂod
Hamﬂton, Ont.
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Wasting
Your Energies?

If it pays to push an article, it pays to push it to some
purpose and to push more with an object of gaining perman-
ent trade than of temporary profit. If the demand for any
article stops when you stop pushing it, 95 per cent. of your

energy has been wasted.

You waste no energy whatever in advocating the sale
of these Fish, because people who buy them once will buy
them again and again. Briefly, the intrinsic merit oi both

these articles backs up the highest praise you can give them.

SARDINES Herring in Tomato

(in Pure Olive Oil) ‘ =
BRANDS (Mon‘,

“Albatross” * Wilson & CO.’S)

“Ambrosia” Nothing superior is packed.

PACKED BY 3 This is the specialty of

OLSEN & KLEPPE Moir, Wilson & Co.
STAVANGER, - - - NORWAY | ABERDEEN

Finest Quality Only Fine, Fat Fish
(Perfectly Cured)

| Arthur P. Tippet & Company
A. P. TIPPET & CO., Agents Sole Agents.
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CLARK'’S
English Mince Meat

Has that savory “mince-meaty” flavor that every
lover of Mince Meat pies looks for.

You haven’t a customer who doesn’t have to make
Mince Meat pies at least once during the season.

You must therefore realize how important it is

that you recommend and sell only the very best
Mince Meat.

Clark’s Mince Meat

is made from a very old English

Clark’s English Mince
Meat

is absolutely sure to add to your

: : reputation because there’s none like
finest of Selected Fruits, Peels and it. It’s **Mince Meat,” that's why

Spices. people like it.

Recipe, and consists of only the

In Bulk, in Tins and in Glass, “ Brand No. 1.”
Don’t delay your Order.

W. CLARK :: Montreal

MANUFACTURER of the
CELEBRATED PORK AND BEANS
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Notice to Grocers

An article must have merit
in order to warrant the ex-
penditure of large sums of
money to advertise
Advertising alone may influence the first purchase, but it is quality that brings the
repeat orders. ‘“Melagama’ Brands have a reputation that warrants us in saying

MELAGAMA

it.

TEA and COFFEE

Send your order by mail,

TORONTO

are the best

phone
or through our traveller and it
will have prompt attention.

MINTO BROS.

BORDEN’S
EAGLE BRAND
CONDENSED
MILK

——

: ]
h"‘"“"‘h ogs Conoexasa ™ o

j ai J‘

a0%"‘5 CONDENSED "'L"
~NEW voRH U 5/

‘Leaders of Quality "™

Sales Offices and Agencies:—

BORDEN'S CONDENSED MILK CO.
Established 1857

Mason ®. HicKkey, Winnipeg and Calgary

Facts Worth Considering

Especially prepared for
infant feeding.

Recommended by physicians

everywhere.

For general household use
best value obtainable.

The Richest and Purest milk
from the world’s best dairies.

WILLIAM H DUNN,

Montreal, Toronto and Vencouver
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Granola
Digestive”

(Regd.)

Biscuits

All varieties of the hlgh-(luss Biscuits manufactured

I;', this old-established and \kllit'l‘, known Scotch
: Firm are now being regularly imported and can be

supplied i all parts of the Dominicn

f SAMPLES ND FULL PARTICULARS FROM

i SNOWDON & EBBI'T'L, 323, Coristine Building, Montreal.
} 1 NEWTON A. HILL 25, Front Street, Toronto.

‘ 1 MASON & HICKEY, 287, Stanley Street, Winnipeg.

The STANDARD BROKERAGE CO.,

852 864, Cambie Street, Vancouver, B.C.

, B 4

The :hortness and
delicious flavour of

- “Granola
Digestive”
Biscuits

appeal at once to the
palate and tempt the
appetite . ., ., . .

On account of their
high nutritive value
they provide a most
agreeable and satisfy-
ing form of diet for
invalids, and should
never be absent

from the children’s

luncheon or tea table

s
g
i
|
l
|

Biscuit Manufacturers,

Glasgow and London.
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Always Gaining
Golden Opinions

AT THE HALIFAX

EXHIBITION
RED CROSS BAKED BEANS

gained the highest award and was granted a diploma.
This is the latest tribute to the high quality of this
popular product, a tribute which is endorsed by thou-
sands of delighted users. Increase your trade and
your profits by stocking

RED CRross

“‘\KED BEANS

a.\___‘—-——-~ -

DOMINION CANNERS, Limited

HAMILTON +- CANADA
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Every grocer knows how very important it is that his bulk and package spices
should be absolutely pure when he pays for the genuine article. Abundant

proof of the fact that a surprising percentage of spices sold as pure which are
adulterated is easy to furnish.

WHY THEN TAKE CHANCES WHEN YOU CAN BUY

WHITE SWAN BRAND OF SPICES

each Tin, Package. Pail, Box or Barrel of which we insure against adulteration
by placing on same

THE GOVERNMENT FORM OF WARRANTY AS TO PURITY

THOUSANDS OF GROCERS USE THIS FREE INSURANCE—DO YOU?

WHITE SWAN SPICES @ CEREALS,LTD., TORONTO

FREE INSURANCE m

MR Up-to-date Grocer, your ambition is (or should
be) to install an Electrlc Coffee Mill.

When you do—get a good one, as
good as you can afford.

If it's an ‘“‘Enterprise’’ it will be
backed by the oldest and largest manu-
facturers of these goods in the country.

Note the style illustrated. The
grinders are connected direct to the
shaft of the motor. No belts or gears to
litter up the store and make it look like a
machine shop and fewer parts to wear.

Perhaps you’d be glad to look over a
catalog of electrically driven Coffee
Mills, Meat Choppers, etc. Glad to send it.

The Enterprise=Mfg. Co. of Pa.

PATENTED HARDWARE SPECIALTIES
Philadelphia, Pa., U. S. A.

21 Murray Street, New York 544 Van Ness Avenue, San Francisco
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CHIVERS

CANNED AND BOTTLED

ENGLISH FRUITS IN SYRUP

Grand Prix Brussels International Exhibition 1910

Specially selected Home Grown Fruit, canned
under ideal conditions within a few hours of
being gathered.

FRESHNESS CLEANLINESS
[} PURITY |

The “Standard” (London) says: —
“Thanks to Messrs. Chivers, we may now look
for summer fruits all the year round. Straight
firom the Orchard, it would be difficult to tell
the difference between these and f{reshly
stewed fruits.”

CHIVERS & SONS, LIMITED

FRUIT GROWERS
CAMBRIDGE

. N b ST _
e o T " e AU i B & Mk s e A ARl W R - S o '; e Sdsd. A MBDET: »

HISTON ENGLAND

CAMBRIDGE SOUPS

Tomato, Haricot, Onion, Carrot, Pea, —
Lentil, etc., etc. e

Prepared irom carefully picked vegetables, grown on
Chivers & Sons’ own farms. Each packet contains suffi-
cient Powder to make a quart of delicious and nourishing

soup. w-

CHIVERS & SONS, LIMITE
HISTON = - CAMBRIDGE -  ENGLAND

For samples and quotations apply to the agents:—

THE W. H. MALKIN CO., LTD. THE FRANK L. BENEDICT CO.
57 Water St. 144 Craig St. West
VANCOUVER. B.C. MONTREAL
(British Columbia and Alberta) (Canada and Newfoundland)
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|
Candied
Peel

The enormous quan-
| tities of Lemon,
Orange and Citron
Peel we candy every
year enables us to sup-
ply excellent quality
at a strictly compet-
itive price. A trial
shipment will make
vou a regular buver.

XMAS SUPPLIES

should be ordered
carly through our
Sole Canadian Dis-

tributors.

THE MANUFACTURERS’ AGENCY CO.

MONTREAL. ]. W. Windsor, 22 St. John St.
ST. JOHN, N.B., S. Cecil Irvine, 48 Princess St.

HALIFAX, N.S., C. E. Creighton, Bedtord
Chambers.

BOSTON, U.S.A., General Sales Office, 330
Board of Trade Building

E.:T.Pink

LONDON, Eng.

ACKLES

PREPARLD BY

Stop and Gongider

what it means to have
lines which will make
customers! Stock

Rowat’s

s

Picklcs

AND

Paterson’s

Sauce

materially

and you will
strengthen your hold on
your trade.

Rowat & Co.

Canadian Distributors

Snowdon & Ebbitt, 325 Coristine
Building, Montreal, Quebec,
Ontario, Manitoba and the North-
West; F. K. Warren, Halifax,
N.S.;: F. H. Tippet & Co., St.
John, N.B.; C. E. Jarvis & Co.,
Vancouver, B.C.
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Our latest Biscuit

: delicacy

TRADE MARK REGISTERED

FINGERS

| Damty design.unique
e s ' e R 8 1 . 5
&Y S and mch 1n f la\)OYV‘

Lawrason’s
Snowflake¢
Ammonia

equals in power any similar powder on the
market selling for twice its price, but it’s
more than a boast—it’s a plain statement of
facts which we support by a

Guarantee of $500

that it is so. Need we say more?

Five Cents per
Package

London,

IT'S A BIG BOAST

to say that every S5c. package of

S. F. Lawrason

& (o,

Ontario
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COWAN'’S CAKE ICING

COWAN'S

-~ SUPERIOR -!-

EFZI’Ed -‘r\-ﬂ

eady for
Rezdy for_

Prepared ready for use. Save the housewife a lot of work, and give better

\ an expert cook can produce. They are popular
wherever known. Make them known among your customers and develop
a new and profitable line of trade.

THE COWAN CO., Limited, TORONTO
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Contractors To The Admiralty

PURNELL'’S
Sauces, Vinegars and Pickles

Never fail to give perfect satisfaction. They areun-
paralleled in quality, purity and flavor and are fea-
tured by the best stores in Great Britain and Canada.

You cannot make a mistake in handling “Pur-
nell’s” full range of products as there is ready sale
for every one of them where a discriminating trade
is catered to.

We are large contractors to the admiralty,
which in itself is a recommendation which cannot
be overlooked and a special selling point in their
favor. Sold by all jobbers.

meessssssss——=()11r Canadian Agents=—————

Charlottetown, Horace Hnnrd; St. JohnN B.,E. C McMichael; Monunl

and Ottawa, G, S. ledm mda Life Building; Halifax, N.S,, J. Bill-

man, 236 Hollis St.; % . A. W. Dunn, 87 St. Peter St.; Toronto.

LmdBroken'oCo 73 ront St ; Hamilton, J. H. Stratton & Co; Win.

m . Carman BrokcrueCo ullnnnatyno Avenue E.; Vancouver, B.C,, N" W
C. E, Jmu & Co., Room 10 Flack Block, Hastings Street.

PURNELL & PANTER, LIMITED
Bristol, Eng. - - Est. 1750

‘g
|
|
|
E

YOU CAN'T EQUAL
THE ZEST OF

( Thrt;c:ld Lilllnes oY(fuu Shoule Know
BELISHES | g |~ Pt s Yo

+ | Tone up your stocks of Condensed Milk by adding these
4 are well aware of the | three lines—New Ones and Good. They will bring you new
fact. That is why ! customers and quick returns.

the grocer who | z St. George Evaporated Milk, 4 doz. in case, $3.35
stocks Sterling Brand © Princess Condensed Milk, 4 doz. in case - $3.90

- products sells more Banner Condensed Milk, 4 doz. in case - $4.90
‘thln"thc one who ? content to "retail.“iust. as e b ok el e o Bk 3 the. S
good” substitutes. "Just as good” won't satisty Delivered in S case lots to any point in Ontario or East to
those who know thelSterling flavor. Try it your- Halifax.

self and you will be sincere in its praise.

The T. A. LYTLE GO,, Limited, *“Tonsuro J. MALCOLM @ SON

‘ST. GEORGE - .
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Quality
Profit

are assured you
in the brief sug-
gestion that you
30 Bars to Box $1.00 stock these 3
lines of the best
eating Chocolate Tablets
you can buy. They may
bring greater success than
your business has ever
experienced.

Manufactured by
60 Bars to Box $1.00

D.S. PERRINCQ. CO Limited

30 Bars to Box $1.00 LONDON CANADA

SANITARY CANS

FOR

Baked Beans, Soups,
Meats,Condensed Milk,
Evaporated Milk ¢

Sanitary Gan Go., Ltd.,

| Niagera Falle, Ont,




1
E,
i
f‘
|

Putting a Receipt in Every Parcel
Benefits the Customer

- It prevents disputes. Prevents overcharging.

Prevents mistakes in change. Stops mistakes in
charge accounts.

Insures a proper record of money paid on account.

Gives information about special sales and new lines of
goods ‘handled by the merchant.

Protects children and servants by giving them a
receipt to take home.

Shows which clerk waits on each customer, and in
case &ooda are exchanged proves the price paid
and date purchased.

8858 NOV.I19
| wD77.77

PETERBOROUGH
HARDWARE
COMPANY
PETERBOROUGH

Return This Check
In Case Of Error
It Is Your Receipt

Putting a Receipt in Every Parcel
Benefits the Merchant

It stops mistakes. Stops losses. Removes temptation.
Increases trade. Increases profits.

BECAUSE It enforces a correct record of
All cash sales. All credit sales.

All money received on account and all money
paid out.

It wins the' confidence of the public. Makes every
sale advertise your business. Satisfies customers.

Makes each clerk responsible for the way he serves
customers.

Every merchant’s success depends on whether his
metll:ods of handling his business gives the above
results.

National Cash Register
Receipts protect millions of
customers- daily against
mistdkes dand carelessness.

Ask for co:ﬂplete ipformatioh about the ‘“Get a Receipt” plan. Write

Considering the material; work-
manship, and what they do,
National Cash Registers are the
lowest priced machinery made.

They sell from $13.00 to $870.00,

National Cash Register
Receipts protect hundreds
of thousands of merchants
datl =" =, . . W

THE NATIONAL CASH REGISTER CO., F-EMUTTON MussgectorCanads =~ =
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FARROW'S ‘A-1° MUSTARD

THE BEST BRITISH MAKE—DIRECT FROM THE GROWERS

In every market of the world FARROW’S “A-1” has forced its way. Write your nearest
agent for a sample tin. Compare the get up, the quality and the priss—then you’ll know the reason why !
CANADIAN AGENTS:—

W. G. PATRICK & CO., 77 York Street, Toronto; T. A. MACNAB & CO., Cabot Bldgs., St. John’s, Newfoundland; W. A. SIMONDS,
89 Union St., St. John, N.B ; RUTTAN & CHAPMAN, Fort Garry Court, Main St., Winnipeg; ROSE & LAFLAMME, 400 St.
Paul St., Montreal; C. E. CHOATE & CO., Pickford & Black’s Wharf, Halifax.

A —

F_To-rnz wuou'ul;z TRADE: CHFOF
West India Co., Limited | When you are tired

et @\)] trying other
MONTREATL i Bottled Coffees

and tired listening to customers’

THE CANADIAN HOUSE OF: complaints about them, stock

Qusitest. Tions & Suiiisipent. Sog- | ‘ “KIT”
SUGARS COFFEE
I MOL A SSES : > e e R RR e

&t The only Bottled Coffee
and all West Indian Produce

that is a Success.
We represent some of the chief houses
in Barbados, Trinidad, Jamaica, St.
Kitts, Antigua and other islands, besides
having our own house in Demerara,
which was established there in 1782.

Ask us for prices before MNiiing
your orders for the coming seasen

West India Co., Limited

*“KIT " Coffee is what your
customer is looking for-¢-a con-
centrated essence of finest fla-

vor and aroma in a form that is HANDY TO USE.

The retail grocer who stocks ' KIT " Coffee is sure
of plenty of Coffee Business

Canadian Agents:

THE HARRY HORNE CO, 309 King Strest West, TORONTO
A. TYTLER, - - Temple Building, LONDON
J. A. CROOKS, - - Bedford, HALIFAX

KIT COFFEE 00.. Govan, Blasgow

Teas, Coffees, Spices, Extracts, Baking
TIftIII BI'III Powder, Canned Fruits and Vegetables
Salmon and Sundries. Every tin and package guaranteed.

Vh‘ttlff.’t Jams, Jellies, Marmalade.

THE SIGN OF PURITY _ Phene 3595. Exchange to all departments.

BAI.I"OIJI!, SMYE & CO., coces” I'IAVIII_T(DNJ

14
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Pure Goods Bring Increased Custom

Give Your Customers

Extra Granulated Sugar

and you link to your store the best class of trade.

No other sugar will compare with it.

Make the test yourself. Place samples of other
manufacturers alongside it. You will see the differ-
ence and recognize the advantage to you of
recommending ‘' Redpath'’ Sugar as the Best.

Extra Granulated PARIS LUMPS
Extra Ground in 100, 50 and 25 lb. boxes
Powdered and in “Red Seal”
Golden Yellow. dust proof cartons.

The Canada Sugar Refining Qo._.
Montreal, Can. o—

Established in 1854 by Joha Redpath

National
Coffee Mill

THE ELGIN

price is very reasonable,
Ask any of the following Jobbers for our Catalogue :

WINNIPEG—G. F. & J. Galt (and branches) The Codville Oo. (and
ranches) ; Folas Bros., Larson & Oo. (snd branches).
VANOOU’VIE—‘hu H Malkin Co., Ltd.; Wm. Braid & Co. ;

Kel Ltd.
HAIILTOI(—Ju“'&u-nntOo Balfour, Smye & Oo.; MoPherson,
Glassco &

TORONTO—Eby, niun.
LONDON—Gorman, Iohcﬂ- Oo.
Shiofonn, 8 K i oo, puhor 00

MﬁAL— Onnupdh Fairbanks Co. (md branchesy.
IDION'I'ON. ALTA.—The A. MacDonald Oo.

MADE BY

Woodruff @ Edwards Co.

ELGIN, ILL., U.S.A.

The “Elgin " Mill is easily
first favorite with the up-to-
date grocer, because it com-
bines easy running and rapid
grinding qualities with
beauty of appearance and
finish, Itis very durable and
is fitted with a special adjus-
ter forregulating thegrinding.

Equipped with the new
style force feed steel grin-
ders. . Investigate this grinder carefully. Its

P AV AVA® AT AT AT A AT AT AT AV AV AT AVATATATY AT ATAY

AT AT AT AT AT AV AT AT AT AT AT oV AW VAT AT AT AVAYL A

VAvAY.

S AT AT AT AT AT AV AT AT AT AT AV AT AT AT aVaTa
ATVAVa

AT AV AV AV AV AVAVAVAY aV iV ATAVAVATAY AT A

This Mark on Every Box

Means Quallty

Dried Fruits

The Highest Type of Packing
The Finest Fruits

Place Order Now for Fall Delivery

All First-Class Jobbers Handle

Y AavYAVAVAVaTYavVaY

vvvvvvvvvvvv Y AT AV AT AT AT AVATVAVAVAVLY

Letters Patent

~ -\_f‘
.

*Yig ¥

NE[SONS

LOZENGES

Should be i your confectionery
deparument.

C. NELSON, DALE & GO., LTD.,

WARWICK LNCLN\D

AV AT AP AT AV A AT AT AT AT AV AT AT AV AT AT AT AT AV AVAVATAVAVAYATAYAY
AV AV AV AT A VAV A A

A A AT AT AT AT AT AT AT AT AT AT AP AV AV AVAV AT AT AVa Y.
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Y P AV AV AYAY YA AT ALY
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Our new extensive advertising is

THE

& v xir s &

SYSTEM

is the only Complete Line of Modern
Grocery Fixtures Manufactured in
Canada.

It affords the best-known facilities
for handling a grocery stock of any size
and displaying that stock to the best
advantage.

A "“Walker Bin " Outfit will put
new life into your business, and the cost
will be small compared with the results
that are bound to follow.

Write for Illustrated Catalogue
‘“ MODERN GROCERY FIXTURES”
and let us give you an estimate.

Walker Bin & Store Fixture Co.

LIMITED
REPRESENTATIVES: —
Masitebs : Walsen & Tnulllcé'hdu‘. Mea.
P, S ses. Berlin, Ontario

Hontrenl: W. 8. Sileeck, 33 81. lldol.lhul

o
How Many Customers Have You

who have not asked for H.P. Sauce?
exciting a large demand, and your customers are buying it Somewhere.
Wide-awake grocers are making a leading line of

“\d\aﬂ“ B\tﬁ"

'Y\lf' cros®

THEY ALWAYS
ASK FOR
MORE

Club House
QUEEN OLIVES

because of the exquisite flavor
that is preserved in them.

The fruit is carefully sel-
ected for size, shape and color
and preserved by our process
which turns them out solid and
luscious.

Try for the best trade in your town
by handling Gorman, Eckert goods.

Write your jobber for lists.

Gorman, Eckert & Co.,

LIMITED

LONDON, Ont. WINNIPEG, MJ

Especially Good for

Being three times as nutritious as ordinary
milk without the danger of spoiling, explains whya
special place has been given in the nursery and
hospital to

““ Canada First”
Evaporated Milk

Inland Revenue Bulletin No. 208 certified it to be
absolutely pure and to contain the very highest percent-
age of genuine food values,

Infants and Invalids

Condensed and canned in a factory that is
unequalled in its sanitary construction, by a pro-
cess that assures a product of absolute purity.

ORDER FROM YOUR JOBBER

The Aylmer Condensed Milk

Company, Limited
Aylmer - - Ontario

Head Offices: Hamilton, Ontario
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WAGSTAFFE'S

FINE OLD ENGLISH MINCE
MEAT AND PLUM PUDDING

NOW READY FOR DELIVERY

- €] Made from the finest fruits and spices obtainable,
in the most up-to-date sanitary factory in Canada.

] Our goods may be a little dearer, but look at the
quality.

| Mince Meat, packed in l-lb. 2s, 5s, 7s; 25-1b. gold-
lined pails, and 62-b. tubs. Plum Puddings, packed
in 1s, 2s, 3s, crocks. In individual cardboard boxes.

ORDER QUICKLY, PLEASE, FOR THE SEASON

Only a limited quantity being packed.

WAGSTAFFE, LIMITED

PURE FRUIT PRESERVERS
[ ]
Hamilton - - Canada
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PURITY

is what you get in JAPAN TEAS

No coloring matter in their manufacture

FURUYA & NISHIMURA

have a complete assortment of NEW CROP
on spot and to arrive.

Jobbers Please Note

QUINQUINOL

A Stock Food for Horses, Cattle, Sheep, Hogs,
Dogs, Poultry, etc., etc., offering you a good
opportunity to build up a strong “Stock Food ”
business with your country patrons. We can
show you copies of hundreds of orders received
from grocers for Quinquinol, surely a guarantee
of its great qualities

THREE DIPLOMAS GAINED

Three Rivers, Sherbrooke and Ottawa
Exhibitions.

The only Stock Food awarded a diploma at any of the above big Exhibitions.
Recommended by the Minister of Agriculture.

$4.00 per doz. gallon tins. Retails at $6.00. 507, profit
No Loss from Vermin or Moisture No Loss to You from Sales
Packed in tins, attractively got up, making a nice display for We will guarantee you by personal letter, that you can be
shelves. It will attract customers. You can offer any of them at no loss whatsoever. You are at liberty to ‘“money back ™
9500 if they can find any deficiency in Quinguinol. the goods. We will make it right. Butyouwill have nocause.
One dealer in each town wanted. Register now. Exclusive territory.
Advertising matter provided. Your sales safeguarded.

The American Pure Food Co., Montreal

[ ———————
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YOUR PARTICULAR TRADE

may prefer a certain grain in Sugar

FINE, MEDIUM, OR COARSE.

ST. LAWRENCE GRANULATED

may be had from your jobber in any sized grain that suits your special requirements.
This is an important feature for you to know

The St. Lawrence Sugar Refining Co., Limited

MONTREAL, QUE.

MACARONI VERMICELLI
SPAGHETTI

There are mcre and more people every day
awakening to the fact that the daintiest of
dishes, and cheapest too, can be made from
these products, and you should put in a
supply and push them.

Don’t Take “Any’’ Brand

BUT TRY

L’ETOILE

the line that always gives satisfactiom be-
cause it is manufactured by “men who
know.” Our machinery is of the very latest
type, installed by a Parisian expert, and
worked by men brought all the way from

sunny France. é 9
L’Etoile---the line that pleases. CA“P
tioe £ COFFEE

. . . . “The' Greatest Coffee - Essence Success of the Age
Gie Francaise des Pates Alimentaires

R. Paterson & Sons. Coffee Specialists. Glasgow

6-9 HARMONY STREET, - MONTREAL e e

. TEST OF TIME

has both proved the value and reliability of

JAMES DOME BLACK LEAD

The finest article of stove polish in the world. If you want the same high-class polish in paste

form, just ask for D 0 M E L I N E

This is simply Dome Lead in paste form, put up in a big tin to sell at
FFIVE CENTS
W. G. A. LAMBE & CO., Canadian Agents, TORONTO
19

EVERYBODY WANTS ‘CAMP’

It is as gool to sell as it is to dvink — and
equally profitable. Don’t delay—order to-day
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A Good Profit
Assured

Satisfaction Warranted

in the sale of the well-known
long shredded brand, the

WHITE DOVE
COCOANUT

Once carried in stock always
carried and readily sold at a
fair profit and to the entire
satisfaction of the consumer.
Write for particulars to

W. P. Downey

P MONTREAL

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. A small
advertisement in the

RINGSTON
“GLEANER”

might bring inquiries. Better
write for rates to

I.C. STEWART, Halifax

MOP-STICKS

OF DURABILITY

TIHE CANADIAN GROCEKR

FINEST
ENGLISH KIPPERS

EUROPEAN GAME

Ven i son
Exporters

CORRESPONDENCE INVITED

ROBERT ISAAGC, Ltd.

23 GT. CHARLOTTE ST.

LIVERPOOL, England

THERE ARE GOOD

JELLY POWDERS

Absolutely Superior

iaries Common Sense

K’LL 8 { =.“ .“.nd Bed-Bugs

All Boalors and 381 Queen $t. W., Torsate, Ont.
find A

e & very good seller, for
she resson that M gives gemeral each
L i same. Write for prices.

SUCHARD’S COCOA

This is the season to push SUCHARD'S
COCOA. From mow on Cocoa will be in
demand daily. It pays to sell the best. We
guarantee Suchard’s Cocoa against all other
makes. Delicious in flaver. Prices just right.

FRANK L. BENEDICT & CO., Moatreal
Agents

O. E. Robinson & Co.

Manufacturers and Buyers of Dried,
Evaporated and Canned

Apples
ingersolil, - - Ontario
ESTABLISHED 1886

The “DOUBLE EVENT” Package

S. H. Ewing & Sons

WINDSOR SALT

CAR LOTS OR LESS. Prompt shi

MONTREAL, Braneh TORONTO

and bad, nice packages
and ugly. Ours are
neither middling nor
poor, but

to anything you handle
to-day. That is saying
a lot, but we can back
it up and want you to
test such a statement
by sending a small
order.

Package contains bhoth

JELLY and
CUSTARD POWDER

and consumers fre-
quently testify in writ-
ing to the great value
contained in our fancy
carton.

9

Write us for prices. Phene order at our
expense.

TORONTO SALT WORKS

TORONTO. ONT. _ GEO. J. CLIFF,Manager.

ALUMINUM ADVERTISING NOVELTIES

CHRISTMAS SPECIALITIES

Write me for Artistic, Useful and Ever-
lasting Articles. Cheapest and Best.

H “ ch.mb'rs' 29 Queen Cav Chamb.n
Write, or Phone M 6126

arethe “TARBOX BRAND

No. 8 Plain Cloth Holder ) S:amped
No. 10 Combination Brush | H,:ds
Specify through your Jobber along
with Self-wringing and Crank-wring-
ing Mops. Manufactured by

TARBOX BROS. - Toronto, Ontario

The_ SRAY, YOUNG & SPARLING CO., Limited
SALT
MANUFACTURERS

@ranted the hi, awards in sompeti-
tien other makes,

WINGHAM ESTABLISHED 1871

20

HAVE YOU
t A STOCK?

GREAT
SELLER
ALL
THE TIME

GET PRICES
OCEAN MILLS

MONTREAL

=
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SELL
GINGERBREAD

BRAND f

MOLASSES!/

Four real reasons why you can increase your
Molasses sales by selling * Gingerbread Brand.”

1. It is a strong baker.

2. It has a good body.

3. Its quality and flavour are unsurpassed.
4. Itis put up in a large variety of sizes.

Give your wholesale a trial order for
“ Gingerbread ” Molasses and be convinced.

Put up in tins—2's, 3’s, 5’s, 10’s and 20’s,
Pails—1's, 2’s, 3's and 5’s gals. and in barrels
and % barrels.

The

Dominion Molasses Co.,
LIMITED

HALIFAX, NOVA SCOTIA

Are You Satisfied
With Your Soap Sales ?

You no doubt have learned that the
most satisfactory article is not the
one with the widely advertised name.
If you are not satisfied with your
soap sales try a sample case of

«« CANADA'S BEST"”
LAUNDRY SOAP

Even if you are content to take the
small profit on soaps that are selling
because of their extensively adver-
tised name, it will pay you to intro-
duce Canada’s Best, both for your
customers’ benefit and yours. Get
prices to-day and ask for special
quotations on ‘‘direct to office”
orders.

United Soap Co. °f anada
MONTREAL, P.Q.

THE CANADIAN GROCER

Confidence

THE RIGHT THING

» THE

POINT inall trade.

bring you both—con-
fidence of your custom-
ers and the thing you
want---more trade.

“ESKIMO”

Sardines

are packed from finest
selected fish in pure
French olive oil.

S. Clawson & Co.

TORONTO---A. E.Richards & Co.
HAMILTON---

A. E. Richards & Co.

ORDER TO-DAY FROM YOUR
WHOLESALER OR WRITE TO

MONTREAL—J. W. Windsor.

QUEBEC—Albert Dunn,

HALIFAX—A. B. Mitchell.

ST. JOHN, N.B.---
w

LONDON, ONT.---
Geo. L. Gillespie

WINNIPEG---W. H. Escots Co.
CALGARY---H. Donkin & Co.

EDMONTON---
Dominion Brokerage Co.

VANCOUVER---H. Donkin & Co.
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Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The following is a representative list of reput-
able agents. The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies

———WESTERN PROVINCES

THE

W.H. ESCOTT CO.

Wholesale
Grocery Brokers
2 avenoe - WINNIPEG
COVERING
Manitoba and Saskatchewan

CORRESPONDENCE SOLICITED

WATSON & TRUESDALE

Wholesale Commission Brokers and
Maoufacturers’ Agents.
WINNIPEG, - MAN.
Domestic and Forelgn Agenocles BoMeited.

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Magufacturers’ Ageat
Oanadias, British and Forelgn Agencies Solicited.

134 Chambers of Comm. P.O. Box 1812

WINNIPEG
TOMLINSON, SEMMENS & CO.

WHOLESALE GROCERY BROKERS
Oifice and Track Warehouse, - 92 Alexander St. E.

Correspondence solicited on domestic and
foreign lines. P.O. Box, 1502

FRANHK H. WILEY
MANUFACTURERS' AGENT
and
IMPORTER

757 Henry Ave., WINNIPEG.

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchahants, Customs
Brokers and Manufssturers’ Agents. Cars Dis-
tributed, Warehoused and Forwarded. Warehouse
on Transfer Track. Business solicited. Our posi-
tion is your opportuanity.

SASKATOON, - WESTERN CANADA

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

Trade Established 12 Years.
Demestic and Foreign Agencies Solicited

DISTRIBUTORS, LIMITED

P.Q. Drawer 9%
EDMONTON, ALBERTA

Manufacturers’ Agents, Commissien Mer-
chants, Warehousamea.
Track connection with all Rallroads.

TORONTO
HEADQUARTERS FOR

Evaporated Apples

When wanting, wire us
for quotations. :

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

W. G. PATRICK & CO.
Manufacturers’ Ageats
wad
Imporsers
77 York Street,

Toronto

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Ageats.
Established 1885

MacLaren lmg::n:l Cheese Co.

AGENCY DEPARTMENT
Ageots tor G ' Specialties and Whol
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

17 St. Sacrament Street, Montreal
TEL. MAIN ™8 BOND 3

—— MARITIME PROVINCES —

J. W. GORHAM & CO.
Manufacturers’ Agents and Grocery

HALIFAX NOVA SCOTIA

Woe are open for a few high class specialty
lines

J. A. TILTON

WHOLESALE GROCERY BROKER
ST. JOHN, N.B

Correspondence solicited with Houses
looking for first-class grocery connections.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warshousemen
ST. JOHN, - - - N.B.

Open for a few more first-class lines.

————NEWFOUNDLAND———

T. A. MACNAB & CO.
ST JOHN'S, == o NEWFOUNDLAND

m-‘m‘a Prompt and careful at-

tlen 80 all business. Canadian foreign

o Oable sdd :m-uﬁn
Codes: A,B,0, bth edition, and private.

——BRITISH COLUMBIA
McLEOD & CLARKSON

Manulseturers’ Agentsand Wholesale Commission
Agents

852-6 CAMBIE ST., VANCOUVER, B.C.

Can give strict attenrion to a few first-class Gro-
cery Agencies. Highest References.

—MOOSE JAW—

WHITLOCK & MARLATT

Distributing and Forwarding Agents.
Warehouse on C.P.R. spur track.
Promptaness and Satisfaction guaranteed.
Business Solicited.

- Headquarters for
New Orleans Fancy Molasses
Barrels and Half Barrels
PRICES RIGHT

LIND BROKERAGE CO.

73 Front Bt. Rast TORONTO

WRITE TO
10 Garfield Chambers, Belfast, Ireland
For Sample copy of the

Irish Grocer, Drug, Provision
and General Trades’ Journal

if you arc interested in Irish Trade

MONTREAL————

22
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Have No Hesitation

in recommending to your best customer

; SMITH
‘Bluenose’ Butter AND

It always opens up in excellent shape, and PROCTOR

its quality and flavor are remarkably fine.

Taste *Bluenose’ yourself! Then you'll
feel _more enthusiastic about recom- SOLE PACKERS
I - Halifax, - N.S.
SOLE PACKERS
SMITH & PROCTOR, - HALIFAX, N.s.

Very few cheese makers in Canada i

would risk using any kind but

WINDSOR
Cheese Salt

in the curd.

They have tested—and proved it—
for purity—for solubility—for flavor— ~

and found that it stands in a class by

itself.

There is practically no demand for it

Big Wheel Lemonade Powder any other Cheese salt.

Table ]ellieo:ub.i::tard Powder THE cA“ADIA“ SALT co.,
H. W. Carter & Co., Ltd. WINDSOR, ONTARID.

BRISTOL, . ENGLAND

No Alum &
in the old reliable

Gook’s Friend Baking Powder

The only powder with a pedigree
order from your jobber

i, ST AT T L
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Every pound of

Chase & Sanborn’s
COFFEE

you sell is an investment in your customers’

good will that will pay constant and perman-
ent dividends.

CHASE @& SANBORN

MONTREAL

There’s No Use Worrying

if your profits are not as large as you expected. You can
overcome arny shortage by dropping us a line. It will only cost
you a cent and you will get in touch with a House offering fast
selling and profitable lines to the trade all the time.

Here’s Something. An Example.

“Ors\émgo”Brand Macaroni

Goods which are guaranteed perfectly fresh, naturally wholesome and delighttully appetising.

25 1-1b. boxes for $2.10

We have various other good propositions for you. 1t won’t do any harm to inquire.

Fe ) /el

WRITE
IMMEDIATELY

TORONTO - MONTREAL

SPeCIALISTS IN ITALIAN PRODUCTS

24 -

e e S e A S I




THE CANADIAN GROCER

GOLD DUST

saves work for your customersby its cleansing power, and
GOLD DUST advertising saves work for you by its selling
power. One is as searching as the other—just as GOLD
DUST itself goes into every nook and corner of the house-
hold after dirt, GOLD DUST advertising goes into every
corner of the country after customers and sends them to
your store.

MADE BY

~THE N. K. FAIRBANK COMPANY, MONTREAL

L UL UL 90 @ JIIr e« U _H U
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Wheat is Nourishing

Malt is Easily Digested

“FORCE” is made from Wheat,
cooked with Barley Malt, rolled,
baked and toasted. It's always crisp and delicious if
warmed in oven before serving.

Try it yourself.

S

SO : "y
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A
House
old enough to
have a reputation,
young enough to

be abreast
of the

times

Packer’s
Celebrated
Chocolates

NEW IDEAS NEW BOXES — NEW CENTRES

Packer's Canadian Bulletin, containing the latest Chocolate
news, particulars of the most recent productions and much
interesting matter, will be sent regularly to all jobbers
upon receipt of request.

H. J. Packer & Co., Ltd., st Bristol,

England

New 1911 Model
Keith Account System

FIRE! FIRE!

6 STORES BURN
ACCOUNTS ALL SAVED
THROUGH THE KEITH

SYSTEM

A COMPLETE STORY IN 6 VOLUMES.
HERE IT IS.

D. D. BOWERS, Liberty Center, Ohio
A. F. BENDER, Cumberland, Md.

W. D. DICKEY & SON, Springfield, Ohio
GUSTAVE KRATZIG, Pittsburg, Pa.

J. KUMMER & CO., Uhrichville, Ohio
THOS. H. CARROLL, Hartford, Conn.

(Write any of the above parties if you wish to
verify these statements. )

pUupw N

As convenient to operate as a
roll-top desk.

One-writing Self-Indexing
LISTEN'! Fire-proof

Every one of these merchants had large stores in which buildings with contents were completely destroyed, but they all
saved their accounts through the Keith Fire proof System.

This positive evidence of the fire-proof qualities of the Keith Systems actually spreads all over the United States, and yet,
strange as it may seem, certain manufacturers of drop-leaf systems who would first sell their system and would then after-
wards sell you an expensive safe in which to store the accounts—call us fire-proof fakers.

They have an axe to grind.

We have given you facts backed by sworn affidavits and we, therefore, feel safe in leaving this matier to your intelligence.
The fire-proof feature is only one of the many points of protection offered by the Keith System.

WRITE AT ONCE. FOR CATALOGUE ‘“H” FOR FULL INFORMATION.

THE SIMPLE ACCOUNT SALESBOOK COMPANY

SOLE MANUFACTURERS, ALSO MANUFACTURERS OF COUNTER PADS FOR STORE USE
1926 Depot St., FREMONT, OHIO, and HARTFORD, CONN., U.S.A.

Victor Archambault, 28 Bridge St., Sherbrooke, Que., Representative for Quebec and Maritime Provinces.
Sydney McKeever, Box 843, Brockviile, Ont.

pr————
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The King of

Condiments

BRAND’S
A-1 SAUCE

has an international standing that
entitles it to a place on your shelves.
Display A-1 and you will find that

it will be added to many an order as
soon as it is seen.

A-1 is always good because only
the best fruit and spices are used in
making it.

The delicate flavor is unique and
enticingly familiar to all lovers of
good eating.

A-1 is profitable stock, worthy of
a high-class store.

Order Now and Get Busy.

BRAND & CO., Limited

Purveyors to H.M. the Late King Edward VII

MAYFAIR, LONDON, ENG.

H. HUBBARD, 27 Common St., MONTREAL,
NEWTON A. HILL,25 Front St. E.,, TORONTO,
McLEOD & CLARKSON, VANCOUVER,B.C.

CENTURY

GUARANTEED PURE

ANDEREE FROM GRIT

Salt is one of the
necessities of life and
on its purity and
strength depends, in a
measure, the health of
your customers.

Sell the best, and
keep the grade of your
salt up to that of your
general stock. It will
pay.

Century Saltis attrac-
tively put upand makes
a nice shelf stock.

SALT C° uriten

SARNIA ONTARIO

The Seal of Public Approval

HAS BEEN STAMPED ON

QUEEN QUALITY PICKLES

a line you can stock and recom-
mend with perfect confidence.

These pickies are made solely
from choice selected vegetables
and high-grade vinegar, and
the entire process is carried out
in a factory that is a model of
sanitary cleanliness.

“Queen Quality”
Pickles are pertectly
processed and will be
fouud wholesome and
tempting.

Put up in 10 0z. and
20 oz. bottles.

PURE TOMATO
CATSUP

Taylor & Pringle Co.
Limited

Owen Sound, Ont.
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MAPLE SYRUP!

What Price Are You Paying ?

We are now getting delivery of foreign sugar, a large contract made before the advance in price.
We are therefore able to continue selling our famous Pearl Brand Maple Syrup Mixture at the

old price. Prices are as follows :

Wine measure tins

Goods Sold through the Jobbing Trade only.
Every Retailer should send to us for
our [llustrated Price List

Gallons, 6 to Case $4

Pearl Brand Maple syrup Half Gallons, 12 to Case

4
Quarts, 24 to Case 4
Pints, 24 to Case 2
Quart Bottles, 12 to Case

MAPLES LIMITED -

Per Case BULK MAPLE SYRUP, Imperial measure.
2, 234 Gallon Tins, 2 to Case  $4.00
5 Gallon Tins, 1 to Case 3 90

Oak Barrels, about 4o Gallons, per Gal, 75¢.

TORONTO

HEADQUARTERS FOR MAPLE PRODUCTS

2.3

COLES
MILLS

Ask yourself what
you want in and of
a coffee mill. Write
out your own speci-
fications. Then
compare what you
want with what
COLES MILLS
offer.

The more particular
you are the more
COLES MILLS
will appeal to you.
They meet your
every desire. They
qualify on-every
requisite.

COLES MFG. CO.,

& Co., Calgary, Alta.

PHILA,, PA.

AGENTS—Chase & Sanborn, Montreal: The Codville Co., Winnipeg ;
Eby. Blain, Limited, Toronto; James Turner & Co., Hamilton,
Ontario; Kelly Douglas & Co., Vancouver, B.C,; L. T. Mewburne

The Trade is Big
Your Profit is Assured

You are ever alert to a stock that will bring you
a steady demand, and one that will increase your
prestige among the buyers of the household.

Wonderful Soap

when used in the cleansing of any and all
classes of fabrics has performed those duties so
well that it has established itself firmly in the
minds of all housewives as a sure medium to
lessen the labour of washday.

There is a good trade to be done in Wonderful
Soap, See to your stocks and get in line.

THE GUELPH SOAP COMPANY

GUELPH, ONTARIO

QUALITE .
SUPERIEURE

O WD W

SAIMQBN S WS RRE

THEY ARE A SUCCESS BECAUSE

The quality of the fish and the oil used, together
with the design of the tin, make the

“DUNOYA” BRAND SARDINES

more attractive than the ordinary tin offered to
retail at 10c.

CANADIAN AGENTS

J. W. Bickle & Greening, "o\izio

(J. A. Henderson)

OO SR sty Sr———r—
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Weston’s
Soda
Crackers

Easily lead all other lines
in the grocery store as the
best all-year-round seller.

The finest blend of
flour and the purest of
shortenings are used
in their manufac-
ture, which makes
them the lightest
biscuit made in
Canada.

This cut repre-
sents the exact
size of package.

Weston's Soda
Crackers are packed
in 24’s or 48’s, with 24
biscuits to the package
—the largest 5c. package
put up in Canada. Same
size as the famous “ Uneeda”
biscuit package.

/
// George Weston

LIMITED

TORONTO

Write for
Sample

Packages.
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IT WILL PAY YOU TO LOOK UP YOUR STOCK OF

RICE

You have no doubt heard of the recent advances in the Montreal milled
Rices. The markets all over the world are short and every indication
points to considerably higher prices.

OUR STOCKS ARE COMPLETE

OUR VALUES ARE THE BEST OFFERED TO-DAY

Moral---Place your order with US to-day.

SAMPLES AND QUOTATIONS GLADLY SENT TO THOSE INTERESTED.

EBY-BLAIN,LIMITED

Wholesale Grocers. TORONTO

Are You Ready for

BOVRIL
SALES?

We are issuing new and attractive colored cards which will
help to dress your windows, brighten your store and
stimulate sales.

Send us a post card and we will forward you a supply free
of all cost to you.

Get Your Share of the Trade.

Bovril can be obtained from any wholesale house in the Dominion.

BOVRIL LIMITED, 27 St. Peter Street, Montreal.
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years.

TORONTO -

A Sure Sign

of Public confidence is an ever increasing demand. This
has been the experience of “SALADA?” Tea for twenty
It represents the confidence of the public in
“SALADA” Tea, in its consistent high standard, its
superior quality, its cleanliness and purity.
do better than push the tea the Public wants.
not handling “SALADA”, write us now.

“SALADA” TEA CO.

< MONTREAL

You cannot
If you are
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Cause of the High-Cost-of-Living Riots

WHY GROCERY STORES IN FRANCE WERE ATTACKED AND WELSH

DEALERS CONDEMNED—WRITER POINTS OUT THIS IS DUE TO LACK

! OF PUBLICITY AS TO REASONS FOR PRICE ADVANCES—SOLUTION
: OF THE PROBLEM SUGGESTED.

By H. Theobald.

Reoent happenings in the grocery and dry summer on certain com- How to Obtain Inipgrmation.
1 world demonstrate the necessity of pub- modities, nor did they stop to
P 0 licity and its value to the trade. consider whether there were reasons
‘ In France, only a few weeks ago, for higher prices in the other markets.
grocery shops in a number of districts The grocer was to blame ! Was he not
were attacked and damaged because of 3sking the high prices ? Go where you
¢ the high cost of livinz. In South will there is more or less of the opinion
;5 Wales, the sccne of a recent strike, the that grocers get their supplies for

5 grocers were condemned for raising nothing. The general public have no
R | their prices. In the United States  ther considerations than what they
o | where investigations follow one another have to pay for sugar and tea and the

¢ ! £ : ticular delight in announcing the whole-
seemingly without interruption, there other staples. sale prices of commodities. The retail
is an undercurrent of opinion that the :

middleman should be removed, and there Pittsburg Dealers’ Methods. grocer has no special objection to this,

Grocers are kept in touch with the
world’s mgarkets by travelers, manufac-
turers agnd the trade newspapers. Here
and there the daily press gives some
market news but it is desultory, and
usually the grocer receives scant consid-
eration. The daily papers appeal to the
general public, and the writer knows of
some papers which seem to take a par-

i = gte : i ! if his own int of vie ere also
‘ is likewise a suspicion of the retailer’s One more example. In Pittsburg re- published. po w W al
! integrity. cently, the grocers had printed an ex- |
! And as a last straw, the writer planation of the high price of sugar, in Where Lies the Remedy ? |

chanced to enter an east end Montreal order that their customers might be
store Jast Saturaay morning, just as acquainted with the situation. Every
several women were trying to tell their paper bag and every wrapper in which

In the cases referred to, it was con-
certed action by grocers, followed by

: ¢ information handed out to consumers
grocer that he “‘required watching.”” sugar was sent to the household bore that allayed doubts. This was in time
“You never can tell what these fellows the following inscription : of nced,' when the “multitude” was
are giving you,”” one of them said in- “The tarifi on sugar benefits nobody angry, or at least was beginning to feel
clegantly, “and everything seems %0 y,t the sugar trust. Were it not for that something was wrong. 1
‘ be getting dcarer. What's your butter (e t.riff and the trust, this package Bt i ok stk A il
| this morning ?” she asked. “‘Thirty would cost you two cents a pound less. s " "

policy to prepare for war ; so say many
great men. Could not grocers solve the
problem of educating their customers
in the market conditions of the day ?
Ideal conditions of trade should exist
Now, what is the underlying reason Pittsburg grocers, declare that with- when the buyer knows that am article
for all these conditions ? Some grocers in another year, they will have the is worth the price demanded by the re-
may sit back iy their office chairs apnd Poor people thoroughly informed regard- tailer.
ask. with an air of superiority ! ‘“What ing the price of foodstufis and that
has this question to do with me? My blame will be put on those responsible
customers trust me implicitly, and I am It is also interesting to note that with-
doing all in my power to deserve that in a few days after the appearance of
confidence.”’ this announcement in the press of New y,,w the reason for the advance ? Then
Undoubtedly, this is true in a great York City, the American Sugar Refin- i i, the following year the grocer an-
many cases, but by the people, the ing Company used considerable advertis-  .nces that he cannot do better than

cents,”” replied the proprietor. ‘My
goodness, you can get it up town for
twenty-seven.”

Urge your congressman to vote for the
removal of the tariffi on sugar. If he
doesn’t do it, don’t return him to Con-
Do the People Trust the Trade ? gress. It isn’t our fault.”

If sockeye salmon sells at the rate of |
two tins for thirty cents one year, and
the same quantity for thirty-five cents
the next year, how is the consumer to

purchasing public, as 5 whole, unreserv- ing space to explain their position. sell sockeye at twenty cents a tin, is |
edly trust the trade ? What about the Now glancing over what has bcen it pot reasonable that the general sal-
Welsh and French illustrations ? shown, it is very evident that the mon-buying public is going to ask

In South Wales, when the grocers had French, the Welsh and the Pittsburg ‘‘why ?”’ This is practically what has |
been charged by the strikers with the grocers had to contend with the ignor- taken place during the past few years ip i
responsibility of increasing the cost of ance on the part of at least a portion regard to salmon. Many advances have ‘
living, the grocers arranged a confer- of the consuming public. Here then peen recorded in groceries, and yet the !
ence with the strike leaders and clearly is the amswer to the question asked buying public do not understand the !
praved to them that the profits in the avove, ‘“‘what is the underlying reason conditions that have made necessary |
grocery trade were smaller than those for all those conditions ?”” Can it be these higher prices.
obtained by any other class of retailer anythi but ignorance ? In each in- ; x !
in the country. stancentghe grocers took no action until Concerted Action Needed. '

In other words, the people did not a crisis loomed up, when in order to The solution of the problem lies first
understand the conditions under which allay the public’s suspicions an an- in concerted action. Thus, in Canadian
5 ‘ the grocers worked. Similarly, in nouncement was made. As a result cities and towns where there are live
France, the retailer was blamed for the people understood. This is true at associations of grocers, meetings could
high prices because he was the party least of the affairs in Wales and in the be held, when the conditions of the mar-
who was brought in direct relation United States. There is no information kets could be discussed and reports of
with the consumers. The latter mever at hand of the aftermath of the assaults these meetings should be given to the
thought of the results of a hot on theFrench trade. newspapers. The latter will undoubted-
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ly be glad to give space to this kind
of news and thus.a double duty is per-
formed ; the grocers learn the nature
of the situation, and the public through
the medium of the press is given the
same informgation. Correct information
could also be given by individual deal-
ers in their advertising, circular let-
ters, personal talks, etc. Surely, then,
the grocers of such 5 town will be deal-
ing with enlightened consumers! Not
only will increased prices be explained,
but when there are any reductions these,
too, should be referred to. Ignorance is
a mighty opposition in any walk of
life, and there is no doubt that the
great public does not appreciate the
retail grocer’s position. The idea held
by the farmer and mechanic, that any
one can sell groceries, seems to obtain
almost generally.
When the People Understand.

These recent occurrences in various
parts of the world are certainly food
for reflection. Individual efforts on the
part of retailers will scarcely avail
much, but a united body of grocers,
confident in the knowledge that they
are right and sure in the conviction that
the general public understands their
position, such grocers need have no fear
of the future. They will be safe from
such manifestations as were witnessed
in France gnd South Wales, not to men-
tion the removal of the suspicion that
seems to abound wherever a grocer
stands behind his scales, day after day
doling out with even handed justice: the
nation’s food necessities.

Grocers’ Letter Box

The Canadian Grocer molicits enanirien for
this Column on Trade Questions. Tf yon de-
sire the manufacturer of any line of gonds.
where an article can be secured, etc., ete.

write us.
Editor Grocer.—Re Canadian Grocer,
September 8, 1911, letter box question
re vinegar test. Be good enough to let
me know from whom I could buy a
vinegar tester similar to that used by
government officials.
G. H. THOMPSON.
Oil Springs, Ont., Oct., 1911.
Editorial Note.—Apply to Inland
Revenue Department, Parliament Build-
ings, Ottawa.

Editor Canadian Grocer.—Will you
kindly advise us the name and address
of the firm manufacturing ‘Trumilk,”
and oblige.

H. N. BATE & SONS.

Ottawa, Oct., 1911.

Editorial Note.—The Canadian Milk
Products, Mail Building, Toronto.

Editor Canadian Grocer.—Do you keep
the necessary brushes and ink required

THE CANADIAN GROCER

for shbw card lettering? 1If so, how
much are they ? If not, where may I
get them ?
W. B. MOORE.
Lion’s Head, Ont., Oct., 1911.

Editorial Note.—Write The E. Harris
Co., 73 King St. East, Toronto, or
Brown Bros., 51 Wellington St., West,
Toronto.

Editor Canadian Grocer.—We are
anxious to get some large signs for the
outside of our store building, and do
not know just the right place to inquire
for same. Any information you can
give us will be greatly appreciated

McCOOL & MACNAMARA.

Chapleau, Ont., Oct., 1911.

Editorial Note.—J. J. Turner & Sons,
Peterborough, Ont.; Connor-Ruddy Co.,
11 Wellington St. E., Toronto ; W. G.
McLean, 136 Victoria St., Toronto and
Geo. Booth & Son, 21 Adelaide St. W.,

Toronto, are manufacturers of large
signs.

Editor Cganadian (irocer.—Please let
us know if you can furnish the names
of some reliable parties in New Bruns-
wick from whom we could get prices on
a car of petatoes.

BANNER & OSTRUM.
North Bay, Ont., Oct., 1911.

Editorial Note.—Clements & Co.,
West St. John, N.B., and T. Collins &
Co., North Market St., St. John, N.B

FREIGHT RATES IN GERMANY
CUT.

Because of the recent drought and the
high cost of living, the Prussian minis
try has decided to cut in half the rail-
road freight rates on potatoes, iresh
vegetables, corn and fodder grain and
to reduce the rates on sea fish.

The minister of agriculture has ord-
ered the sale of fodder to needy per-
sons at reduced prices.

An official report places the potato
crop of Germany at only 60 per cent.,
against 74 a year ago.

OUR CONFECTIONERY CONTEST

G
\

Dealers and clerks are taking a big interest in The Canadian Grocer’s Confec-
tionery Contest, announced in last week’s issue. Already a number of articles
have been received. Make this contest a lively one, and let us have your opin-

ions to-day.
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THE CANADIAN GROCER

YOU.
CANDY DEP

Let us help you to demonstrate the importance and possibilities
profit winner by supplying you with our distinctive and classy |
merits of these goods are best emphasised by the large repeat bu
compelling us to increase our facilities to cope with the demand. *
of sample orders picked from hundreds we are receiving from all

Messrs. Sugar & Canners, Ltd.
MONTREAL.
Please ship at once:
1 pail Nutty Creams, 17 lbs. ...... $2.40 1y
1 pail Fruitty Creams, 17 Ibs. ... ... 2.40 1]
1 pail Mint Buttons, 17 1bs. ....... 2.20 1y
1 pail Butter Beans, 1215 1bs. ..... 2.00 1@
1 pail Smacks, 16 1be, ........... 2.00 1le

OLD-FASHIONED CHOCOLATES

up to the quality we offer. Profit makers.

Sweeping everything before them, no one can come

What the youngsters like.

NEW LINES GROSS GOODS

M.M. BANANAS

M.M. BROOMS

M.M. HATCHETS

CHOC. M.M. CABLE BARS

‘ MUTT” & *““ JEFF” CHOC M.M.

CHOC. M.M. CANADIAN VOLUNTEERS

JUMBO STICKS M.M.

COCOA MOSS M.M.

VANILLA MOSS M .M.

BUSTERS M.M. STICKS

TRICOLOR M.M. STICKS

CHOC. WALNUT M M. SQUARES
~ M.M. JEWEL SQUARES -

CHOC. M.M. BARS

Packed § gro. boxes -$1.05 per Gross.

Dainty, attractive new goods, are always
customers will appreciate our new lines, |
means extra demands on your candy deg
have always something difierent.

Ask your jobber for these lites, or forv
five packages, with your wholefaler’s nam

¢
All Wholesalers’ Salesmen c.

SUGARS & CANNE
MONTREA

e e
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7OUR
DEPARTME

1id possibilities of this department as a
ve and classy lines of specialties. The
arge repeat business we are receiving,
| the demand. The following are copies
eiving from all parts of the country:—

Messrs. Sugars & Canners, Ltd.,
MONTREAL.
Please ship at once:

2.40 1 pail Maple Hearts, 18 1bs. ...... $2.40

2.40 1 pail Crystallized Maple Gems, 18
2.20 . Rl i 2.70
g 1 pail Maple Buttons, 20 lbs. ...... 2.40
2.00 1 ¢/s Walnutine Blocks, 30 blocks .. 2.00
2.00 1 ¢|s Maple Cream Blocks, 30 blocks 2.00

mints, fancy rocks, etc. In 321b. pails.
Costs you 8}¢. Ib. Best mixture sold.

—

a ' : MIKADO MIXED

. & Superb mixture, abs'qlulply free from sugaring.
PLE"TY Always som'thlng .ow Good assortment, jellies, creams, pepper-

new goods, are always splendid sellers and your

Jdate our new lines. Fall and Christmas trade NEW LINES GROSS GOODS

n your cand rtment. Remember w EGYPTIAN CHOCOLATE PYRAMIDS
R v Sephwimit REDGRIIE e FRAPPE CREAM
ng ditierent. MAPLE ICE CREAM DROPS
JELLY BEANS, 6 for 1c.

these lictes, or f d trial order f A.B. MICE
B Taes ' DEWARG Us & Tl orger v A.B. GUM STICKS, 2 for Ic.

r wholesaler’s n i A.B. RETURN BALLS
i f o MAPLE WALNUT FUDGE

: MARROWBONE

salers’ Salesmen carry our lists. CINNAMON BUDS

PEPPERMINT HUMBUGS
BOSTON BAKED BEANS

& C ANNERS L. ® d ASSORTED MARBLES
BARBERS’ POLES
3 lm"te LATIERE STICKS

STRAWBERRY STICKS

MO TREAL Packed } gross boxes—$1.05 per gross.
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Toronto, Oct. 12 (Special).—The Gro-
cers’ section of the Retail Merchants’
Association made a good start in their
fall and winter campaign in the inter
ests of the grocers at their meeting at
21 Richmwond street on Monday night
Several important questions were
brought forward for discussion while
the number on the slate to be dealt
with at future meetings betokens that
some good work in remedying trade
grievances is to be done.
The question of early closing was the
principal subject dealt with on Mon-
day night It is through an educative
campaign that they believe the best re-
sults must come and they have already
enlisted support from ministers of the
city. However, the scheme is yet
young and they realize it will mean a
good deal of planning in order to per
fect it
Wanted Church Co-operation
J. F. Holloway, president of the Groc
ers’ section, introduced the question
He believed an educative movement for
the general public was necessary and
that if the church would co-operate
with the trade a great deal could be
done He pointed to the difficulty of
bringing an early closing by-law into ef
fect.
Minister Gives Address

Rev Dr. Turnbull is one of the city
ministers who believes that the grocers
shonld have shorter hours
“1 scarcely know why T am here,” he
said. ‘““unless it is that 1 am interested
in anyvthing that will help my brother
I am in favor of shorter hours for the
grocers, but 1 realize there are difficul
ties in the way of securing them, al
though 1 can see no great objections
why the grocers should not have them

“T am in favor of shorter hours be
cause you are men living in the 20th
century, and should not be mere slaves,
which you are in a certain way when
you work from early morn until late at
night. FEvery man and woman should
have some spare time for recreation,
culture of the mind and for the develop-
ment  of  their religious side. When 1
see grocers at work until 12 o’clock on
Saturday night how can I expect them
to get to church on Sunday morning
Blames Public and the Grocer
‘“The public are to blame in the first
place, but the grocers are to blame next
for yielding T see people who could
order their groceries early, walk

THE CANADIAN GROCER

Educative Campaign for Shorter Hours

THE GROCERS’ SECTION OF TORONTO RETAIL MER-
CHANTS BELIEVE THAT SHORTER HOURS CAN BEST
BE SECURED BY EDUCATING THE PUBLIC—THE AID OF
THE CHURCHES, SOCIETIES AND LABOR UNIONS TO BE
ENLISTED IN THE CAUSE—FALL CAMPAIGN IN THE IN-
TERESTS OF THE GROCERY TRADE HAS COMMENCED

around until late and then go to the
grocery.”’

““We will have to get shorter hours, or
we will not be able to get clerks,”
maintained Mr. .Holloway. ‘‘In other
lines of work clerks get time for recrea
tion and that is the work the young
men will take up.”

By-Law Had Failed.

F. C. Higgins spoke of the efiorts
that had been made in the past to se-
cure shorter hours but which being
hall-hearted, failed. A city by-law
closing grocers at a certain hour had
once been put into force, but many
evaded it by carrying some side line. He
realized that a young man in business
had to work hard in order to make ends
meet, and therefore, such a person want-
ed to keep open.

Frank Giles, although in favor of
short hours, pointed out that the work
ing people were not through until late,
and in order to accommodate them, he
believed that the stores should be open
until 7 o’clock. He maintained that no
law could be passed to make a grocer
close if he opposed it. The dealer
would get around it by handling side
lines ““Personally, T would like to see
the hours shorter T don’t think it
pays to stay open Besides it makes
help a bigger problem as other trades
have shorter hours and just as much
pay However, we must not consider
ourselves, hut the majority ”’

Eight O’Clock Too Late

Mr. Holloway in speaking of eight as
an hour for closing, said that while it
would help, it did not give the clerk or
emplover much chance for recreation
He pointed out that with the additional
expenses and the trade he would get
earlier if he did close, that a grocer
did not make anything by staying open
“T believe,” he said, ‘“‘that the churches
can do a great deal in this direction
Through this source the public can be
asked to patronize and encourage the
man who closes. You cannot drive the
people but you can lead them, and this
can be deme by getting the churches to
select a certain Sunday, and preach on
this particular question.”

It was pointed out that additional
educative work could be done through
the labor unions as well as the different
societies and lodges. The women’s
Christian Temperance Union have al-
ready taken up the subject in Toronto.

36

Three Methods of Operation.

Rev. Dr. Turnbull, after listening to
the animated discussion on the question
said there were three lines of operation.
First, that they consider the advisabil-
ity of applying to the city for a by-law
for early closing; second, that they con-
duct an educative campaign through the
churches, by having one Sunday especi-
ally devoted to that question, and third
that they put the matter before the
Jabor unions and enlist their aid, as well
as the societies of both men and
women.

The association believe that this is
the best way of remedying the griev-
ance of long hours and will consider the
best means and methods of doing so.

Invoicing Biscuits.

““Are you in favor of having biscuits
invoiced at uniform price with discount
ofi?”’ was a question put to the meet-
ing. There were some objections to the
idea but the majority voted in favor of
it.

Some interesting discussions in other
trade problems took place and another
big question, that of manufacturers and
wholesalers selling to hotels, restaur-
ants, etc., was left over for the next
meeting.

MANUFACTURERS AT CONVEN-
TION.

Toronto, Oct. 12.—The Canadian
Manufacturers’ Association is meeting
in Toronto this week, the convention
being held at the King Edward.

Among those registered before time of
going to press were the following:—
J. Wagstalie, Wagstafie Limited, Hamil-
ton ; . Littler, Walter E. Lowney Co.,
Montreal; A. D. Ganong, Ganong Bros.,
Limited, St. Stephen, N.B.; A. H. Brit
tain, Maritime Fish Corporation, Mon
treal; I. H. Packard, I.. H. Packard &
Co., Montreal, S. W. Ewing, S. H
FEwing & Sons, Montreal; J. C. Thorn,
Metallic Roofing Co., of Canada, Ltd.,
Toronto; S. R. Parsons, British Am-
erica 0Oil Co., Toronto; N. A. Leach,
Western Salt Co., Mooretown, Ont.; E
C. Boeckh, Boeckh Bros., Toronto; W.
Robertson, Robertson Bros., Toronto;
K. Bethune, American Can Co., Hamil-
ton; C. C. L. Wilson, Ingersoll Packing
Co., Ingersoll, Ont.; Henry Wright,
MacLl.aren Imperial Cheese Co., Toron-
to ; W. M. Shirriff, Imperial Extract Co.
Toronto; C. Dolph, Metal Shingle &
Siding Co., Preston, Ont.; .Jas. Litster,
Litster Pure Food Co., Toronto; .J.
Hewitt, Canadian Shredded Wheat Co.,
Toronto; .J. D. Flavelle, Canadian
Cereal & Milling Co., Lindsay, -Ont.; A.
S. Rogers, Queen City 0il Co., Toron-
to; J. Allan Ross, Wm. Wrigley, Jr., &
Co., Toronto; W. S. Greening, Pure
Gold Manufacturing Co.; Jno. D. Laid-
law, H.O. Co., Hamilton; Robt. C.
Fearman, F. W. Fearman Co., Hamil
ton; W. P. Downey, Montreal.
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RICE ADVANCES AGAIN.

This week, the announcement is sent out of another
advance of 15 cents per ewt. in the price of rice. To
those who have followed our market reports this will not
be a surprise, as it has been pointed out that conditions
seemed to warrant the expectation of higher prices. This
is a total advance of 65 cents per ewt. within two months
—an unusual oceurrence in this commodity.

A combination of adverse conditions in many pro-
duecing sections of the East is responsible. In China, con-
ditions are reporied the worst in a long period. In the
Yangste Valley there have been very serious floods. In
normal years this section exports rice to the remainder of
China, but when floods occur it is necessary to import
large quantities. In 1907, a year of flood in that distrier,
900,000 tons were brought in.

In the Dutch East Indies, the Governor-General has
temporarily prohibited the export of rice in order to
safeguard the natives. There is little available Burma rice
in any of the producing countries. The position in India
is improving according to late reports but it is seemingly
certain that there will be a shortage of foodstuffs. There-
fore it seems that high prices are fully warranted.

———
SHORT CROP OF PICKLE VEGETABLES.

The produetion of vegetables used in the manufacture
of pickles has been even smaller this year than last when
the ¢rop was shorter than for some years before.

This is true not alone in Canada but also throughout
the United States—the result of the dry, hot weather
during the summer months, which seriously affected the
growth of the cucumber.

One manufacturer stated to The Grocer that on their
own acreage this year, the yield was only 21 tons to
the acre as compared with 214 last year, and an average
of five tcns.

It will be remembered that last year, prices were con-
siderably higher than in previous years and as the season
advanced and supplies of the vegetable became scarcer
that prices went higher. That the prices of last year
will be maintained under these circumstances ean only
be looked for.

Probably, as*the season advances and supplies become
more limited, a firmer feeling may develop. Canadian

manufacturers find it necessary to import large quanti-
ties of vegetables from the United States during the
winter months and spring, and much depends on how
prices on the other side act.

e

ADULTERATED PEPPER.

Investigations by the Inland Revenue Department,
Ottawa, regarding our pepper supply, indicate that for
the past 33 years, 40 per cent. has been adulterated. The
commonest adulterant is ground olive stones. Recently,
2 carloads of this have been sent into Canada, but be-
cause olive stone is used for other purposes, its entry
cannot be prohibited. So say the authorities.

The question to be considered by the retail dealer is
whether he asks for pure pepper and doesn’t or does get
it. If he asks for genuine pepper, is confident he is get-
ting it 2and does get it, he can, without fear from
visits of inspectors, offer it to his ecustomers as abso-
lutely pure.

If, however, the dealer gets a compound article he
should know it. In justice to his customers he should
tell them when he tenders them compound pepper. If he
doesn’t he is not only liable to a fine from a government
inspector, but in time will lose the confidence of his
clientele. This would be far wmore-disastrous than any
fine imposed.

The time will ecome when dealers will fear no more
the visit of an inspector; but only when they insist on
getting pure spices when they ask for them. Judge the
manufacturer by his reputation. Learn all you ean about
him and act aceordingly.

.

CLEAN WINDOWS AND SHOW-CASES.

The grocer who takes a pride in the cleanliness of
his windows and show-cases is bound to impress his cus-
tomers with the idea that he is aiming at cleanliness and
that this prineiple is applied to all his methods.

On Monday morning last, a representative of The
Grocer called at a store, the windows of which were
daubed with some polish. Inside, you could scarcely see
through the show-cases because of the polish that had
been rubbed over the glass. Presently a young clerk was
found at one of the windows with a dry cloth and a stout
arm. The white stuff was fast disappearing, but the glass
thus treated shone bright and clean. The proprietor
noticed the effect from time to time and was delighted.
‘“That is a regular duty,’”” he said. ‘‘Not daily, of
course, but so frequently that the dust and dirt have no
chance at all.”’

A little water, a polish preparation, a dry cloth and
a willing arm will work wonders on the glass every
Monday.

+

EDITORIAL NOTE.
Some one has said that the bhuyer forgets the price,
no matter how low it is, if the purchased article fails to
prove satisfactory. That person understood human

nature.
- - -

The Grocer’s Confectionery Contest is off to a good
start. lLast Monday’s mail brought the opinions of two
dealers and more have since followed. Last week’s
issue contained full announcement, Page 23. Results
will be given in. our big Fall Campaign Number of
November 3. Put your opinions on paper to-day and mai}
them to us. :
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The Markets—Rice Advances 15 cts.

THIS MAKES A TOTAL ADVANCE OF 65 CENTS WITHIN TWO MONTHS
OF ADVERSE CONDITIONS IN PRODUCING COUN-
TRIES THE CAUSE—SPOT TOMATOES HELD AT HIGH FIGURE ON

—COMBINATION

ALL: MARKETS—GENERAL

SES CONTINUE STRONG—TRADE IS HEALTHY.

QUEBEC MARKETS
POINTERS—

Spot Gal. Apples—$3.50 to $3.75.
Rice—Advanced 15c¢ per cwt.
Lobsters—Price is higher and supply
short.
Tomatoes—Now from $1.65 to $1.75.
Molasses (fancy)—Very firm
Sugar—Still high and firm.
Brooms—Up another 15 per cent

Montreal, Oct. 12.—It has been stated
that business did not show any great
change after the elections had blown
over, and apparently trade was not
deeply afiected by the turmoil of the
campaign. At any rate business is run-
ning along, giving a good share of sat-
isfaction to all concerned, and holding
ont hopes for the coming season. One
gentleman told The Grocer that in
spite of the good summer with a great
deal of work for everybody there was
not the expected prosperity. This is
offered as the advice of simply a man
who in his dealings with the trade has
formed his own opinions. He claims
that when people now-a-davs make an
extra dollar they have a dozen or more
methods of spending it Amusement
parks, excursions, fashionable clothes
and such things alwavs appeal to the
man with more wmoneyv than his accus
tomed amount

However, there is a eeneral air of
nrosperity Payments have bheen rath
er good and there is nothing to be gain
ed bv casting a doubt over our condi
tions ;

Sugar —The market remains firm and
high, with no present indications of re
lief from high prices The Cuban cane
crop is likely to be good one, hut there
are no immediate sourres of supply that
can be expected to furnish stocks ade-
quate for demands While it is unsafe
to trv to form an idea of what future
prices will be, still the present aspect
is so firm that the general opinion is
apparentlv that sugar prices will eqn
tinue to hold their own for some time
vet. The demand is fairly steady

franulated, 5 RK
S m bags [ :1

i | 570
Beaver K75

Parls lu{l'ap. bo‘!'-. 100 Ibe . RBS
. - § R &%
.. ,

Red Beal. in cartons. ¢ : :;
Orystal diamonds, bhls. ....... . RES
:: 1 v RAK

. S -t
m .o MW
on.ulm.mondbomlnou Adb. oartons. each... . 037‘

ra ground, bbls..... ., 630
xtra ground, - 42
- » . 670

Pov.tlland. ....... 2:1‘8

....... . 685
Nors petiow. .t
0, w . .
" s . 560
I R e siivoenssusonaissen s nane 6 45
bls. gran and yellow may be had at 5c.

above bag prices.

Syrups and Molasses.—There is a like-
lihnod that when the new cane crop is
being reduced to sugar there will be
much less attention paid to molasses
than usual owing to the high price of
sugar. Fancy molasses are firm and as
stated before they seem to be a good
buy. Syrups are in good demand and
will surely continue to be active with
the price unchanged in a market that
seems to be advancing in every direc-
tion and with a good season of demand

l'llpcy Barbadoe molasses, > .. 035 g gg
" s half-barrels, el i 04
—— - barrels...... 8 32
“ “ 037
NewOrleans........ccoievivnvnnnnans 28
ABBMPED ..cococsicsasssscssssssessssssssrssssses sses 03
D Syrups, o !
o #-bbis. v B gg
4 $-bbls...... : 9
i . . 17
Oasce, 31b. an..h: """ L34
“ﬂ r ﬂlf .
5-1b. gol i . 27
* 104b. * doz. - . 285
' %2 “ dor o 260

Dried Fruits.—Some of the leading re-
tailers are showing new figs, but the
jiobbers have not reported the arrival
of stocks. The retailers who wanted
these first shipments paid extra express
duties in order to get fast delivery
from New York. The trouble in the
east will scarcely affect the fiz market
for most of the supplies have been ship-
ped and are hevond the war zone, Cur-
rants are firm and raisins are steady.
The dried fruit market is, generally
speaking, steady and strong. The situa-

tion is unsettled owing to the fact that -

some stocks are arriving, others are yet
to be shipped, and so on. It has not
vet settled down to steady business.
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CANNED GOODS FIRMLY HELD—MOLAS-
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Nuts.—There is a st,eadiness in the
nut market with a rather firm feeling
more or less general. One report says
the crop of Tarragona almonds is esti-
mated to be about 50,000 bags against
an average output of 80,000 to 100,000
bags.
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Rice.—It has been mdlcated quite
clearly in these reports during the past
few weeks that rice which made rather
phenomenal advances of late was still
strong and was likely to advance still
further. The news of the past week in-
cludes an advance of fifteen cents per
cwt. in the regular prices. This is for
Rangoons, Japans and Patna rices. To
those who have followed the recent re-
ports on rice the advance of the week
does not come as a surprise. It was
said that conditions of the market
seemed to warrant the expectation of
higher prices.

Rangoons—
Rlce gndeB bna 259 1bs...
4 Olba

ncletl ! lb. o
époeleu ‘TLL-

WWWLRUW LW WL
LI W UL LIt

56 365
56 66
55 65
65 75
80 3%
% 3%
I'Olb- 45 355
O L I Sy a e F5 365
iuocm“. O 60 70

PchyPMg:
atna ..385 398
B:-rl : 410 420
mperial Glace .460 470
BRI 0 .08 50 05 55 5 9° 900 o 0ws ssN g by 470 4%

O

B e n s svs ie. sontetgess  auepsnssBisieg EO05 5156
B S ansakns Fesbars ARPPATSS EsotEnssnts it 5156 525
B 2 s sy e beb s .53 540
(‘srolhu Hesd .. .. 85% 865
Brown Bago, Ib........ 005 006
Tapiooa, medlum peu b ..007T 007
,Ib .. . 0 064 0 08}

Brooms —As stated in these colum
few weeks age, brooms are very firm, an
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the price is high. An advance of 15 per
¢ent. has been quoted during the past
week and at the new figures the market
is firm. The prices now quoted are as
follows: Five strings, $4.50 to $5 a
dozen; four strings, $3.75; three strings,
$3.25; two strings, $3. The trade have
had ample warning of the coming prices
and should be well supplied before the
new prices become active. The cause
has been explained before, the main rea-
son being the shortage of the new broom
corn crop. The present advance brings
the quotations to quite a figure for the
everyday broom which has usually been
at a normal price. One jobber stated
he had just sold one lot of brooms at
$4 a doz., for which he would have been
glad to get $3 ten days or two weeks
ago.

Tea.—A general firmness prevails in
the tea market. Good sales of Japan
have been reported at firm figures. Re-
ports from various dealers may be boil-
ed down to the statement that prices
are generally strong.

Japana—

EINIRIIIE . . o ¢ oosisdons sissisnsnhombmon Vs UBo

e i ok
edjum..... 02 038

Good common 021 o0
Oémmon .... (‘l’ l"{ % a
Oqlon~g:ohn Orange -
P 03 032
Indis—Pekoe o gn g:g
s n}'&’ ... 4 024 0135
Gunpowders ... 018 035

Ohina m—?lqpnoy gunpowder, low mo g g g %ﬁ

. s pinhead.. 030 0

Evaporated Apples.—The trade are
quoting from 12} to 13 cents for the
best spot evaps. There is nothing de-

finite about the extent of the present
evaporating work. One jobber wanted
to secure the entire output of one man
but learned that 1,300 boxes had been
sold at 10—10} cents. The price will
likely be rather firm. y

CANNED GOODS.

Montreal.—Naturally enough canned
goods is one of the principal topics in
grocery discussions. Tomatoes have not
been standing still during the week and
what some call alarmist prices are now
being mentioned. One house announced
$1.75 for new pack 3s, and was upheld
by others. But another jobber mention-
ed $1.55 to $1.60 and stated that prices
could not go much higher for the reason
that goods from across the line could be
imported. Against that, however, is
the fact that reports from Baltimore
indicate a rising market and one local
jobber stated he had made enquiries in
that market without any hope of secur-
ing supplies. The pack is just about
the same as last year’s and it is not
likely that the canners in the south
will have any surplus goods. One can-
ner sold 10,000 cases of tomatoes on
Tuesday afternoon at $1.45. That is
quite a healthy price to pay the packer

THE CANADIAN GROCER

and the information came from a
ber.

French peas have advanced $1 g case,
and are now quoted at from $10 to $17,
according to quality. This is just an-
other little indication of the general
tendency in the canned goods market.

Next. consider lobsters. Stocks are
very low and prices are higher. Some
of the houses are reduced to only 3 ib.
flats, and with slight supplies it will
not be long until they are about finish-
ed.

Strawberries are firm as well as other
fruits, and it is safe to say that the
trade in general will feel better when
they have received their deliveries of
canned goods in full.

And lastly, salmon. There are ten
buyers for every seller. Red sockeye
was delivered to the extent of 35 per
cent. talls. There was not a great de-
mand for flats. The market is firm
with supplies not at all encouraging.

FRUITS

job-

Group A
Fruits-
2's—Cherries, black, pitted, heavy syrup....
's—Cherries, black, not pitted, heavy syrup
2's—Cherries, red, pitted, heavy syrup......
2's—Cherries, red, not pitted, heavy syrup..
Gal.—Oherries, red, pitted
G -Cherries, red, not pitted
2'8— Cherries, white, pitted, heavy syrup
2's—Cherries, white, not pitted, heavy sy
2's—Currants, black, heavy syrup
2's—Currants, black, preserved
Gal.—Currants, black, standard ..
Gal.—Currants, black, solid pack ...
2's—Currants, red, heavy syrup
2's—Currants, red, preserved..........
Gal.—Currants, red, standard........ y
Gal.— Currants, red, solid pack...
2's—Gooseberries, heavy syrup.
Gal.—Gooseberries, standard......
Lawtonberries (blackberrie:
2's—Lawtonberries, preserved. .
Gal.—Lawtonberries, standard
2's—Pineapple, sliced, heavy sy .
g'.u— Pineapple, grated, heavy syrup...
8—
38—
28—

19

924
152
1 92
1 52
812
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Pineapple, whole, heavy syrup...
Pineapple, whole, heavy sy up...
Raspberrics, black, heavy syrup. .
Raspberries, black, preserved. ... ....
Raspberries, black, standard ... ......
Raspberries, black, solid pack

Raspberries, red, heavy syrup. ...
Raspberries, red, preserved. .
.—Raspberries, red, standard.
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Gal.—Rhubarb, standard........
2's Strawberries, heavy syrup....
2's—Strawberries, preserved
Gal.—Strawberries, standard
Gal.—Strawberries, solid pack
3's—Apples, standard. . ... ..
3's—Apples, preserved. . ...
Gal—Apples, standard. . L
Gal —Apples, preserved........ . .
2's—Blueberries, (huckleberries) standard. . .
2's— Blueberries, (hucklet erries) preserved. ..
Gal—Blueberries, (huckleberries) standa d
2's—Gooseberries, preserved. . ... 5
Gal—Gooseberries, solid pack. .. ....
2's—Grapes, white Niagara, preserved
Gal--Grapes, white Niazara, standard
2's—Peaches white heavy syrup. .
2}'s—Peachee, white heavy syrup. .
3's—Peaches, white heavy syrup. .. ol
14's—Peaches, yellow flats, heavy syrup.......
2's—Peaches, yellow flats, heavy syrup
2)'s— Peaches, yellow fl«ts, heavy syrup. ...
3's—Peacher, yellow flats, heavy syrup.....
3's—Peaches, whole, yellow heavy sy;up.......
3's—Peaches, pie, not peeled. e
3's—Peaches, pie, peeled.. ...
Gal—Pea"hes, pie, not peeled AT
Gal-—Peaches, pie, perled................ ..
Gal. pie fruits, assorted, »dd 5 p.c.
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2s—Plums, Damson, heavy syrup..............
3's—Plums, Damson, heavy syrup.
Gal—Plums, Damson standard.............

2's—Plums, egg, heavy syrup. ... S O
2}'s—Plums, egg, heavy syrup.........

39

2's—Pears, Bartlett, heavy syrup 180
2}'s—Pears, Bartlett, heavy syrup. . > 215
3's-—Pears, Bartlett, beavysyrup............... 24
2's-—Pears, Flemish Beauty, heavysyrup....... 180
2"-— Pears, Flemish Beauty, heavy syrup 215
3's—Pearr, Flemish Beauty, heavy syrup. .. 2 40
2's—Pears, light syrup, globe. ... .. AURIER 135
3's—Pears, light syrup, globe................... 17
3 s—Pears, pie, not pecled. 140
3's—Pears, pie, peeled. . 15
Gal - Pears, pie, peeled... 455
Gal—Pears, pie, not peeled. 410
2's—Plume, Damson, light syrup. 90
3's—Plums, Damson, light syrup... } ah(_)

145

355

145

170

3's—Plums, egg, heavy syaup. ...

2 s—Plums, green gage, light syrup
2s—Plums green gage, heavy syrup
3's—Plums, green gage, standard. .
Gal—Plums green gage, standard.
2's—-Plums, Lombard light syrup. .
3's—Plums, Lombard, light syrup
2's—Plums, Lombard, heavy syrup
3's—Plums, Lombard, heavy syrup
Gal—Plums, Lombard, standard. ..

e e s
§-1b. tlats, per dozen.
1-1b. flats, per dozen.

After December 1st prices advance 2} ce

Other salmon- all talls—
Red Sockeye, per case ..
Red Spring, per case
Oohoes, per case
Pinks, per case ek B

41b. flats, dozen, $2.90 $3.0C; 1-1b. talls dozen, $4.50, $4.75

1-1b. flats, dozen, $5.uvv, $5.10.

Toronto.—It might be said that the
canned goods market is unsettled, es-
pecially in regard to those on which
prices were only named last week. It
might also be stated that there is no
tendency to weakness in any of the
lines, but there is strength apparent in
several.

In the face of the small delivery, spot
tomato prices are going upward with a
stride which denotes what dealers be-
lieve the real situation in this line is.
Quotations rule from $§1.50 to $1.65
this week. There might be some who
would quote a higher figure because they
do not want to sell.

Tomatoes in the United States are
considerably higher than when they
were imported in the spring, and just
now could not be brought in to break
prices. The high prices will no doubt
act as a check on the consumption that
would be apparent under more reason-
able values.

There are several firms quoting beans
at $1.25 per dozen, but others maintain
quotations at $1.10. Prices depend on
how each individual wholesaler stands
in regard to supplies. Strawberries and
raspberries are generally held at a
figure considerably above the opening
price, while gallon rhubarb is also
strong.

It is definitely announced by canners
that there will he a 10 per cent. deliv-
ery of tomatoes, 89 per cent. of corn
and 10 per cent. of plums. Other lines
of late fruits are not known yet.

VEGETABLES

G bt e RO
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2's— Beans, red kidney... .. 15
«'s—Beets, sl ced bl od red Simcoc 100
2's - Reets, wh ‘e, blood red Simcoe 100
2's—Beets, whole, blood red Rosetud 130
3's— Beets, sliced, blood red Simcoe 135
3's  Beets. whols, blood red Simcoe 140
3's—Beets, whole, blood red Rosebud 3 155
3's- Cabbage...... S5 % o 100
2's—Carrots. ... = 100
3's—Carrots. ... it 130
2's—Cauliflower = 167}
3's—Cauliflower x 210
L b IS A DR e S NS S 105 110
2's—Corn, fancy i3 S 107}
Gal -Corn oncob...... S s 4 80
3's—Corn on cob, golden dwarf. .. 180
2's  Parsnips A N 115
3's—Parsunips. 130
3's - Pumpkins . 1 00
CAl—PRMPRIG .. .. oo ocos s sty s vava s s S won 312}
3's—Squash...... 115
Gal—Squash. . s 33
2's—Succotash.......... 115
2's —Tomatoes. . . 107}
2}—Tomatoes. . 165
3's—Tomatoes. 165
Gal—Tomatoe 450
$'s—Turnips. .. 115

Group Bis 24 p e less than Group A
To arrive at prices for following ponts add to prices
herewith per dozen :

5 2's 3s Gal
Maritime Previnces. ............ 23 5 25
Winnipeg....... 14 22 55
L R R 22} 35 ()
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ONTARIO MARKETS.
POINTERS—

Tomatoes—Spot, 1.50 to 1.65.

Canned Goods—Generally firmly held.

Rice—Up 15¢ per cwt.

Beans—Somewhat firmer.

Toronto, Oct. 12.—The pulse of the
grocery trade has returned to a good
steady beat, and wholesale dealers have
no complaint to make regarding the
present volume of business. Collections
are also reported quite satisfactory.

Retail dealers are now preparing for
the fall and winter trade, which prom-
ises to be bright. Supplies of canned
goods, dried fruits and other winter
necessaries will now be finding their
way into the retailer’s store house.
Good sized orders are reported to be
coming forward for shipment by water
beiore the close of navigation.

Sugar.—‘‘How and when is the sugar
market going to act?”’ is a question,
prominent in grocery trade circles just
now. True it is that the market at the
moment is firm, and has been for the
past week with the outcome somewhat
problematic. ‘‘Some of these days, but
the time is uncertain,” declared one
sugar man, ‘‘the market will begin to
adjust itself to the new conditions,
namely the production of new beet crop
in the States and the preliminary quo-
tations on Cuban crop for .January
shipments which are a full $1 per cwt
below spot prices of raws.”

While Cuban sugar has been sold to
speculators at 4.85, a full cent bhelow
spot prices, beet sugar for May ship
ment is quoted at 5.84 Demand for
sugar with smaller fruit supplies is de-
creasing, but normal for the month.
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Barrels of granulsted and yellow will be furnished
at b cents above bag prices
l.x.v.n n?}md‘ B < 005000 # 5
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. 83

50-1b. boxes . 856
. . 865)

. 616
. 8161
656%™
710"

760

6 85

504b. 6 95

in 351b. O o
Syrup and Molasses.—A good trade
for the season is apparent in both

maple and corn syrups. Molasses should
begin to move more freely in the near
future. Prices are firmly held

Maple Byrup—
Gallons. ftocase .... 4 80
A i ... 540
Qiarts, 24 ... B 40
Pints, 2¢ .. 300
Molasses—
N ew Orleans,
p.edium
New O
hhbls ....o00000 038

Per case
z.
............ 240

Dried Fruits.—The first arrivals of
new Flemes figs are on the market,
with 123 to 13, cents bheing asked
While some new prunes were received

last week, all the wholesalers have not
as yet received shipments. New Valencia
raisins arrived last week. The primary
market on this line is firm. Large sized
prunes will be scarce. California apri-
cots are easier and coast raisins show a
slight weakness.

Piunes—
% t0 40, in 351b. boxes................
40 %0 50 » B seseness s
70 to 80, in 25-1b. boxes

80 to 90, in 25-1b. boxes.

90 to 100, in 26-1b boxes.
Same fruit in 50-Ib. boxes § cent « .

52

-
o

wg

per 11b
Fards choicest.. 0 10

ees
Fullboxes...... 005§ 0 06

Tea.—Iocal conditions in tea are un-
changed but the market is steady. A
late report from Colombo, Ceylon, says
that in all the markets for Ceylon tea,
the rise has continued and quotations
are higher than a month ago. It is al-
most impossible for it to be otherwise,
considering the actual decrease in sup-
this

plies. Continuing, report says:
“Until supplies materially increase
prices must keep up. It is possible

that a rush of low quality Indians may
temporarily ease the market for common
tea during the next month or two, but
prices for all medium and fine Ceylons
are certain to be maintained or even
go higher.”

Weather of late in all the tea-growing
districts of India is reported favorable
and there are prospects of a consider-
able increase in this year’s Indian
crop.

Cofiee.—The strength in the cofiee
market is still apparent, and most
local dealers maintain that with present
conditions they can discern nothing but
strength for a considerable period
ahead.

Rio, roasted. .. .. 018 vl 038
Green Rio...... 018 17 03
m-nl.rouud 020 022 035
caibo, " 022 0 024
OLAS. ... .o0s 024 0328 0123

ssee 948

Nuts.—A general steadiness prevails
in nuts of all kinds. There are no spe
cial features to report in regard to any
of the lines.

Alm'?ndl, DRSED. . .. o cos 000 cosssossissnis £ “ ?‘ :g
e shelled. 03 038
Walnuts, Grenoble 017 019
ol Bordeaux e
» Marbots. .. 015 015}
i BRI o< occiossessonssrarsnsncsnnrsnn 03 000

........ 018 oa
.......... 018 0
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Spices.—A good steady demand is be-

ing felt by wholesale dealers for spices,

while the grocer is finding a good trade

for pickling purposes.
well maintained.

Prices are all
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015 17 015 o080
33‘4‘ ’é’ 0% 0%
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03 : 0% ese
oM 2% 080 0%
1% R (]
30 0 10
017 19 07 0%
038 N 100 110
0 2% 080 0%
01 18 "% N
16
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Rice and Tapioca.—Those who have
followed our market reports for the
past two weeks, will not be surprised
at the announcement of another 15 cent
advance in the price of rice, bringing
standard B up to $3.65. Conditions in
the producing countries of the world as
have been reported seem to warrant the
prices now ruling. In China floods
have done the damage, while elsewhere
it has been the drought.

Standard B, from mills, 500 ibs. or over, f.0.b.
Montreal

Beans.—Considerable firmness has been
put into the bean market, the demand
being so great that shippers can hardly
fill orders. It will be remembered that
the market was completely bare of
stocks. One broker reports this line
10 to 15¢ higher than a week ago.

Hand ploked benas, per bushal ...’ ol b

Evaporated Apples. — Offerings are
more free, and the market a little easi-
er. One broker, in touch with the situa-

tion, says the production will be scine-
what larger than last vear.

MANITOBA MARKETS.
POINTERS .—

Sugar—Firm.

Syrup—Steady.

Evaporated Apples—Lower.

Canned Tomatoes—Scarce.

Beans—I.ower.

Winnipeg, Oct. 12.—In spite of the wet
weather which has been prevailing dur-
ing the greater part of the week, trade
has maintained its standard and orders
have been arriving steadily. The stop
to threshing operations has increased
considerably the retail trade in the
country, as many farmers have been able
to get to town in places where the
roads were anywhere decent and conse-

T RN 4.4 %
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quently have increased their purchases.
The collection department is feeling the
brunt of the inconvenience of the wet
weather, as the grain has not been taken
to the elevators and consequently pay-
ments have been delayed for a month.

There is considerable concern at the
present time regarding the canned goods
situation, gnd from all jobbers the one
word ‘‘serious’ has been heard. Tomato
canners have annpnounced that they are
only going to deliver 40 per cent. of the
orders, as the crops secured by them is
only a 40 per cent. one. Other lines are
reported to be in a bad shape and con-
siderable speculation is being indulged in
as to the future trend of the trade.

Sugar.—Sugar prices remain the same
as last week and, while the market is
firm, predictions as to the pfobable out-
come gre being indulged in. Jobbers are
still declining to stock heavier and are
only keeping enough on hand to supply
the trade comfortably. Price quoted are
as follows:

Montreal and B.C. zunulned in bbls U 40
" n Sac v 35

" yellow, In bbls 5 50
3 i b n sack 591
cin‘l ar, in bbls. ..... 67
g in boxes (25 lu) 70,
Powdnnd sugar, in buls 6 58]
in boxes. . ..... 6 551

¥ ** _in small quantities 6 30
Lump, hard U R : 72
in §-bbls....... 735

9 ** in 100-1b. onses 72

Syrup and Molasses.—Steady dunand
continues to prevail for syrup but
prices have not taken the predicted ad-
vance and are held steady at last week’'s
quotations. Several large orders were
reccived during the week from northern
points and several of these have been
supplied which have to some extent ai-
fected the stocks on hand. It is expected
that they will be replenished shortly.

Syraps—
34 31b. tins, percase........................

228

13 5-1b. tins, per case. 2 63
6 10-1b. tins, per cate 251
3 30-1b. tins, per case 2 52
Half barrels, percwt. . .... 4 00
Barbadoes wolasses, m half barrels, per gallon. 0 62
Neow Orleans molasses, half barrels, per gallon. 0 45
New Orleans molasses, per barrel, per gallon. . 047

Dried Fruit.—The first shipment of
prunes in the market came during the
week and a rapid sale was immediately
made on the basis of 8} cents for 90-
100s. This is an advance of one-hali
cent over previous quotations, but it is
expected that prices will ease off some-
what. No other lines are expected tkhis
week, although from now on new suocks
should be arriving steadily. New prices
for prunes are as follows:

New prunes. Valen ia raisins.

90-10Js, 25, Fine on stocks, 28
"ml. 108, 8.p. 8.p., per box. ...... 17
Fine selected, 28s,
80-90s, 108, 5.p 8.p, per box....... 185
70-80s, 256, 4 crown l‘[‘;'o"" 28s, I8
8.p., per box ...... i
70-80s, 108, 4 crown layera, 14s, :
60-708, 258, 8. p . 8.p., porlbux 7 . 100
50-608, 358, 5.p crown layers, 7s, ¥
p ' 25, s.p., per box ...... 056

Ne plu- ultra, 28s,
8.p., per box ...... 230

Evaporated Apples.—The situation vn
evaporated apples is reported to be
somewhat easier, but as yet no reduc-
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tion in the prices offered by the whole-
salers has taken place. Orders for
quick delivery upon the stocks are being
made on the basis of 11 to 11} per
pound.

Cofiee.—Cofiee is firmer and an active
demand has been in existence during the
week. That high prices are likely to
prevail for some time is the opinion ol
many of the large wholesalers.

Coffee, standard Rio. 0 16 Cotfee, chuice. . . 016

Cotlee, extra choice.. U s
Beans and Peas.—For the first time in
many months the bean market has re-
ceived a setback and prices have start-
ed to decline. The reason of this de-
cline is given by one wholesaler thes
morning as follows: Kirst, the failure of
reciprocity; second, better crops in the
ecast than were expected; third, light de-
mand at the present time in Western
Canada. The reduction on new prices is
15 cents per bushel on the price quoted
last week.
Beans, 3-1b. picker, per bushe.

tuna picked, per bushel
Yeas, sput, I los.......

240 250
S 2o
20

NOVA SCOTIA MARKETS

Halifax, Oct. 12.—Wholesale grocery
markets are now active. There is a
good demand for nearly all lines car
ried by the trade. Prices continue
firmi, and in some lines there has been
an advance since last week. Wholesale
dealers report the molasses market con
tinues to show strength, and there has
been another advance of two cents per
gallon since last report. Fancy Barba
dos is now quoted at 31 cents per gal
lon in puncheons, and 38 cents in bar
rels. There is a probability that
prices will go still higher.

New stocks of this season’s canned
goods are now on the market, and to-
matoes are going to the trade at $1.40
per dozen. FKoxberries are now coming
in and are selling at $6 per barrel.
Valencia raisins will soon be along, and
they will probably go to the trade at
7% cents per pound.

The flour markets are slightly firmer,
Manitoba patents selling at $6.15 to
$6.25, and Ontario blends from $5.10 to
$5.20.

Enormous quantities of apples are
now being shipped to England. One
steamer sailing from here recently, took
35,000 barrels. The shipments so [ar
this season are over 200,000 barrels,
which is more than was shipped the
whole of last season.

NEW BRUNSWICK MARKETS
St. John, Oct. 12.—Business in  the
grocery trade has apparently recovered
some of the briskness lost by the calm
following election week. A moderate
movement of general lines is in evidence.
The strength which has been reported
in the molasses market is beginning to
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make itseli felt in higher prices, late
advances bringing quotations for fancy
Barbados up to 35} to 36 cents. The
high price of sugar backed by other
market conditions is the reason ascrib-
ed.

Ontario flour is easier by 15 cents,
counteracting the advance of a similar
amount on September 21.

The short delivery which will be made
on tomatoes this year, namely 40 per
cent., has raised the price of that vege-
table to a high level. New corn opened
slightly higher than last year, but there
has been a fair production, and a 90 per
cent. delivery is expected.

RNOME S <5550 e ey 016 013

Lggs, heunary 028 030
Beaus, hand Egge,case.... 023 924
picked,bus.... 250 8 56 I'm ‘Haddies .. 4 40 4 50
low 5 Fish, cod, dry... 615 6 95
260 265 Mour. Mawtoba 6 25 6 35
* Ontario.. 5
021 o023 Hamo, 2. s oves 5.4. : :2
m-
IAl'd uompound
024 0325 . 010} 0 113
Buckwheat, £ Lu’d pure, 1b. 012t ¢13
west. grey, bag 2 65 2 70 Lemon- Messi-
Uheese, new, 1b. 0 15 0 15} os, per LOX
Currants, 1's, Ib. 0 083 9 09 Molasses, fcy

Cauned goods—

Boaus, baked. 115 125 Oatmeal, rolled
Beans, string . 100 1 02} Oatweal, std. .
Corn,doz ... 0973 100  Porkdomestis
l‘e.a.l\u 4.. .... 1l  Wesms........
125 Pork, Ame
130 oan clear.
180 Potatoes, bbl. .
Ruisins, Cal,
2 00 seeded. .
Rice, Ib..... seee
3ub Salmon, case—
epring... 776 850
5 210 5
;.mwb.mu 18 190 Btu:rm """ S
. 9 <l
P Standard gran. 6 00 6 10
ams ... 400 435 Austrian " 580 600
Voruweal, gran. .... 5 00 Bright yellow.. 5 80 5 90
uomu‘z:nl, b.i: 165 No. 1 yellow... 550 6 60
bLols. .... 345 Paris lumps .. 675 7 00

TRADE NOTLS
Joseph Bates Gould, Boston, Mass.,
representative of E. & T. Pink, Lon-
don, Eng., was in Toronto during the
week.

NORTHERN ONTARIO’S PRODUCTS

Not only grains and roots, but grapes
and apples figured among the products
of Northern Ontario at the Temiskam-
ing Kair. Potatoes were exhibited 11
inches long, which on being cut through
were sound ‘‘to the core.”” There were
turnips weighing 51 pounds, and a splen-
did showing of ripe tomatoes, while
grapes, ripened out of doors, were galso
shown.,

POINTERS IN BRIEF.

The first step in making a sale is to
make the customer want the goods.

It’s not how mwuch you say, but what
vou say and how you say it, that
makes the sale.

Don’t wait for customers to inquire
for the new lines. Introduce them to
them.

When you give an order, it is well to
get a copy, with dating and other par-
ticulars marked.

When you are inclined to let your
temper rise, remember ‘that everybody
has unpleasant occasions at times.
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PRUNES

Crop is said to be of very indifferent quality this season on
account of the bad weather during the growing time, and we
were agreeably surprised to find that three \cars which we
have already received and which are now mostly all shipped
out, are of extra fine quality; in fact, as fine as any we have
ever seen. This is worth considering this year, as there is a
lot of poor quality to be disposed of out of the crop. We offer

Santa Clara Prunes 50-60

i

“‘

g

f“

i

e 60-70
> 60-70
i 70-80
4 80-90
o 90-100

SUGAR

25s.
25s.
S50s.
25s.
50s.
S0s.

114

10}

10}
9i
83
8

At’a time when sugars are at their highest price in years,
we offer you a choice Barbadoes Grocery quality in cotton-lined
bags, one hundred pounds each, at 43.

HEINZ GOODS

We are now filling orders for Dill Pickles, Sauer Kraut,
and Mince Meat of the new pack, and as supplies of many lines
are limited you may profit by getting your orders in early.

H. P. ECKARDT & CO.

Wholesale Grocers

Cor. Front and Scott Streets

TORONTO
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A General Test of High Quality Goods

WHAT IS THE REPUTATION OF THE MANUFACTURER °

SHOULD BE THE QUESTION

SIDER—THE PURE MAPLE SYRUP

FOR THE DEALER TO CON-
PROBLEM DEALT

WITH—BIG MARGIN OF PROFIT ON INFERIOR GOODS
DOES NOT BUILD UP GOOD-WILL.

By H. A.

The grocers of Canada believe that
the success of their business depends,
to a great extent, upon the maintenance
of a high standard in the goods they
sell. Look over the shelves of the
average grocery store that makes any
effiort to improve its standing in the
trade, and you will find but few articles
open to question on the ground of quali-
ty. It is not that opportunities are
wanting to substitute inferior articles,
put that such g policy would ultimate-
ly prove fatal to those who attempted
it. The purchasing public is prosperous'
and has the wherewithal to demand not
only purity in their groceries, but high
quality. This is the tendency in canned
goods, spices, jams, and almost every
article offered by the grocer.

Test of Genuine Maple Syrup.

But is maple syrup included in this
list, you may ask ? It is, and to a cer-
tain extemt, it is not. How can a gro-
cer satisfy himself that the contents of
a bottle labelled ‘‘Pure Maple Syrup,”
is really the genuine article ? That may
be answered by asking a somewhat
similar question. How can the grocer
feel sure about the quality of flour, or
spices, canned goods or jams ? One of
the ordinary methods is to judge by
the manufacturer. What reputation does
this man bear in the trade? Is his
flour reputed as good as, if not better
than, any other brand in the market ?
Similiarly is this jam manufacturer re-
garded as basing his reputation on the
quality of his goods ? Similarly with
this spice grinder ? Such is one of the
tests generally employed. It is hardly

Harvey.

fair to the new manufacturer, but the
public is usually willing to give every-
one g fair trial, and having gained the
approval of the trade, it should be the
manufacturer’s aim to hold that golden
opinign.

In the Dealers’ Interests.

Thus, when the grocer considers the
question of his pure maple syrup sup-
ply, he should, if he has the interests of
his customers at heart, endeavor to
satisfy himself as to the standing of the
manufacturer from whom he is purchas-
ing. Customers have formed the habit
of trying to find out what they are
buying. When they ask for pure syrup
they want it ; if a compound they want
compound. If a question is asked about
a brand of maple syrup, what will the
grocer say in reply ? Which of these
will it be ? “Well, I don't know, it
says ‘Best Maple Syrup’ on the label.
I guess it is pretty-good stuff,”” or, *‘I
have bought a great deal of goods from
those people and have never. had a com-
plaint from my customers. The com-
pany that puts up this brand stake
their reputation on their goods. They
have an extensive business among the
best grocers in the country, and I have
no hesitation in recommending their
goods.”

In the one case, the grocer knows

nothing about the article, in the other,
he evidendes the utmost confidence.

A Day of Reckoning.

There is another instance where a gro-
cer may be carrying an inferior line of
what he considers to be the genuine ar-

ticle, because it is cheap, and at the
same time offers 5 good profit. He may
continue this for a long time, but there
is bound to come a day of reckoning.
When some of his customers discover
that they have been receiving an infer-
ior article for what they had thought was
pure, their confidence is gone. Not only
does their change of attitude affect sales
of syrup, but every article that is not
widely known. Tt is not a safe policy,
this playing with inferior goods for a
slightly better price consideration. If
a compound article is sold, it should be
made quite clear that it is such.

There is on the market to-day not
only pure maple syrup and its imita-
tions, but also maple mixtures. Be-
tween seasons, the pure syrup is natur-
ally higher than in the early spring.
The maple mixture, therefore, finds iquite
a demand among those customers whose
means are limited, but as regards quali-
ty, the principle applied above still ob-
tains. The grocer can figure out the
proposition for himseli. The maple
quality of any mixture depends on the
mgnufacturer ; and the grocer, not be-
ing able to actually test the goods,
must place his dependence upon the man
who prepared the article.

Study Source of Goods.

The grocer who feels that he owes
his customers quality goods will en-
deavor to make himself aoguainted with
this house and that, and it will not be
long before he can s@bisiy himself o
this score. The same principle is ap-
plied to butter and cheese, to cofiee,
jams, etc. Why should any Kind of sy-
rup, designated ‘‘maple,”” be accepted
without question ? The modern grocer
has only one principle for his store, and
in applying it to his goods in general,
maple syrup should receive the same at-
tention that is directed toward his
other goods.

WE BOUGHT SUGAR BEFORE THE RISE

and bought heavily, too. We are thus able to offer Grocers in Canada our world-famed Scotch Marmalade at
the lowest prices. You and your customers get the benefit of our big and careful buying.

John Gray @ Co.’s Scotch Marmalade

is the acme of purity.. Prepared only from fresh, ripe Seville oranges and pure refined sugar, it contains no
Glucose nor preservatives. We have been making fine preserves in Glasgow for generations, and we stand
back of every sale we make. Our guarantee of purity is on every jar.

Prices of this popular and quick-selling line from our agents:

Maritime Provinces, Quebec, Manitoba, Saskatchewan and Alberta: W. H. DUNN, 396 St. Paul St., Montreal.
Toronto: LIND BROKERAGE CO., 73 Front Street East.
Ottawa: E. M. LERNER & SONS, 11 York Street.

British Columbia and Yukon : KIRKLAND & ROSE, 312 Water Street, Vancouver.
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PRESERVES
THAT PLEASE

“E. D. S.” preserves please the
customer, who enjoys their de-
licious flavor and knows that
‘he is eating the finest -selected
fruit, free from any preserv-
atives or coloring matter. They
please the grocer, who, by feat-
uringgghem, builds up a trade
among regular customers and
assures himself a big preserve
business and a good margin of
profit. Look the
mark.

for trade-

Made only by

E. D. SMITH, Winona, Ont.

AGENTS—NEWTON A, HILL, Toronto ; W. H. DUNN,
Montreal; MASON & HICKEY, Winnipeg; R.B. COL-
WELL, Halifax, N.S.: J. GIBBS, Hamilton.

at his own
fruit farms
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No Sound
No Odor
No Danger

with the

DOMINION MATCH

A well-made match. The head does not fly off and
there is no unpleasant sparking or sp uttering. An
excellent shelf stock which brings you good profits.

gMINID®

SILENT
MATCH.

V7 A4 LD F V",

PR

g /A LD

DOMINION MATES
The DOMINION MATCH CO., Limited
DESERONTO., ONT.

Or The Canada Brokerage Company, Limited, Toronto, Ont
W. A, Catton, 180 St. James St., Montreal, Que.
The A. Maodonald Co., Winnipeg, Man,

MACARONI

The Sclentifically
Manufactured Food

makes good by its purity and high
quality.

The macaroni habit is on the in-
crease and housewives are looking
for the best grade for dainty
dishes.

“GLOBE " Macaroni is easily cook-
ed, of just the right consistency
and moderate in price.

A SPLENDID
STAPLE LINE

D. SPINELLI @ CO.

REGISTERED
MONTREAL - - - QUEBEC

-

s




THE CANADIAN GROCER

ROYAL
BRAND
GCampbell Bros.

SHIELD
TEAS

& Wilson, Limited

Wholesale Grocers and Packers of ‘“ROYAL SHIELD” Teas,
Coffees, Extracts, Jelly Powders, Baking Powders, Etec.

New Valencia Raisins now in stock, and large shipments are daily arriving of all
kinds of Foreign and Domestic Dried and Evaporated Fruits, Canned Fruits and
Vegetables. Get your choice of all the well-known standard brands. Your orders
di rect or to any of the following addresses will receive careful and prompt attention

CAMPBELL, WILSON & HORNE, LIMITED, CALGARY
CAMPBELL, WILSON & SMITH, LIMITED, REGINA

CAMPBELL, WILSON & ADAMS, LIMITED, SASKATOON
CAMPEBELL, WILSON & HORNE, LIMITED, LETHBRIDGE

.

Particular People
Select McLean’s “”'“ ;

L 1 ) s A
“WHITE MOSS"’ [Ssaa

(OLOANUT

COCOANUT K’

You need not look for ‘““White Moss'’ to be retugned with—
““Don’t like this, it's ground, we want shredded cocoanut.»

Canadian Cocoanut Co., Montreal
SOLE MAKERS

-~
S A
o

Tea Ead

(Best Inoorrodible)

“Pride of the Island”

- Manufactured by BRAND
ISLAND LEAD MILLS, LIMITED

Tel. Address: “Laminated."” Londen. LIMEHOUSE,
A.B.C Codes used 4th and Sth Editions LONDON, E., ENG.

Canadian Agents HUGH LAMBE & CO, TORONTO
J. HUNTER WHITE, ST. JOHN, N.B.

CECIL T. GORDON, MONTREAL

“EUREKA™

Canada’s Scientific and Sanitary

REFRIGERATOR

@™ There are more Eureka ~E
Refrigerators in use in
Canada by Butchers,
Grocers,Creameries, Hotels,
Restaurants, Hospitals, Pub-
lic Institutions. etc., than
all other patented refriger-

- ators combined -3

The above is the strongest guarantee of
an article’s superior merits.

WRITE FOR CATALOGUE AND PRICES

Eureka Refrigerator Co., Ltd.
54 Noble Street - TORONTO

Montreal Representative
JAS. RUTLEDGE Telephone St. Louis 3076




TO OPEN MACHINE SOWN BAG.

Im a grocery store the other day, a
clerk was found opening a machine
sown bag by cutting it across with 3
knife, which besides destroying the bag
was wasting time. The dealer by fol-
lowing out the very simple instructions
can open the bag in an instant, as it
simply requires the cutting of the
chain at the side and pulling out the
single thread. Should the wrong end
be cut, it is only 3 moments work to
cut the other end and pull out the
thread. Once the simple knack of open-
ing the bag is acquired, a machine sown
bag can be opened in a fraction of the
time required to open a hand-sewn hag,

THE CANADIAN GROCER

and besides it will be in much better con-
dition and more salable.

We often imagine ourselves busier than
we really are. The merchant who is
too busy to change Hhis advertisement
often, or to trim a window, or to ar-
range a counter display, is too busy to
be a merchant.

BANKRUPT STOCK FOR SALE

ENDERS will be received until October 21st for
the purchase of a stock of Groceries. Crockery
and Fixtures in the Town of Wingham. The

stock list can be examined on the premises at any
time.
Terms of sale: 25, down and the balance in 30
days on approved security.
A. E. SMITH, Assigne
DUDLEY HOLMES, Solidtor

If you want mince meat that is

MINCE MEAT IN REALITY

as well as in name—write us and we will tell you about

our goods.

We have qualities suited for every class of trade and
are giving--without a doubt--the best values on the market.

TEST US

Drop us a postal card.
We have—

Tell us your wants.

Tins Pails Tubs Kegs Bbls.
2 1b. 7 1b. 50 1b. 100 Ib. 400 1b.
5 Ib. 124 1b. 7_0 1b.

7 Ib, 28 1b.)

Also our condensed in cartons.

J. H. Wethey, Lumted

ST. CATHARINES,

ONTARIO

“THE MINCE MEAT PEOPLR”

THIS LIGHT SAVES
YOUR MONEY

Can you afford to lose $240 in 5 years? One Ontario grocer
did this without knowing it. Using electricity his lighting bill
was $64 per year. Last year he used an “R-K” Lighting
System, costing $16, saving $48, and in addition had a much
better lighted store. We guarantee the system 5 years—an
absolute guarantee that he will save at least $240.

Do you know you're losing money, let us help you save. The

Apples! Apples!

GEORGIAN BAY DISTRICT

E are putting up
between seven

and eight thousand
barrels of apples in the

Georgian Bay Distriot
The Quality is No. 1

We invite correspond-
ence as to price on
car-load lots.

WRITE AT ONCE

Lemon Bros.

Owen Sound, Ontario

s

Bright and
Lasting

will be the lustre if

CHIVERS’
Floor Polish

is used on Stained and Hardwood
Floors, Linoleums, etc. Chivers’
Floor Polish is also used successfdily
on all kinds of leather work. It sells
readily and gives entirely satisfactory
results. Every tin sold makes a
regular satisfied customer. As an
investment every grocer should carry
Chivers’ Floor Polish in stock. As an
advertisement he should not be with-

“R-K” System can be installed anywhere—gives a jpure
white brilliant light—costs less than gas, electricity or acetylene.
Costs but little to install—saves your money from the start—
thousands in daily use.

You need one in your store—let us tell you why. Write
TO-DAY for booklet ‘“ M "’—it's free—a postal brings it.

RICE - KNIGHT LIMITED - TORONTO

out it,

Write the Canadian Agents

Harrison & Son
St, Nicholas Building, Montreal

d
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e
vour eoons ket |  Manufacturers and Shippers
Pno"I"E"TL' BE- of Eastern Canada, Europe and the United States who

FonE T“E WHOI‘E_ wish to get in right with the trade-increase of booming

Western Canada should avail themselves of the facilities

SALE TnAnE x “ and service we offer,

Our five large warehouses at the five main distribut-
ing centres of the West enable us to cover the territory
in an aggressive and thorough manner.

We have an unrivalled connection among the whole-
sale trade of Western Canada. May we push the sale
of your grocery lines in this territory?

We call daily upon every jobbing house in Manitoba,
Saskatchewan and Alberta, ensuring every product we
handle being kept prominently before the wholesale trade
in a wholly effective way that no other house can offer.

It’s your move

Nicholson & Bain

Wholesale Commission Merchants and Brokers
HEAD OFFICE - - WINNIPEG, MAN.
Winnipeg, Regina, Saskatoon, Edmonton, Calgary

KO-KO-BUT |¢R2==iai KO-KO-BUT

100% Pure Vegetable Butter The Perfect Cooking Butter
You have often tried to overcome the waste and consequent

, M Your customers have perhaps complained of the quality
l“h:‘ mmy.::i':es“::‘ .el‘b“?r l: 'I.Id'di:cn:v-yt:: ..I_: of the last cooking butter or lard you sold them. It was
::dyp. onl‘;o::tﬁnd :ho \ yl slill:he r:‘m. —- - no fault of yours, but yet these are the little things which

hurt you and your business.
ouself mow. YOU HAVE IT. MORE ECONOMICAL

KO-(K:QS'-rBUl'l TINS solves the problem. You can prevent any such complaint by giving

[+]
MORE WHOLESOME KO-KO-BUT a trial
Dominion Cocoanut Butters *Limited MORE DIGESTIBLE Quality is guaranteed and always uniform.

Ask for Gook Books for
MONTREAL thanLard or Butter Joston i ibosrc oo duned

SUCCESS AWAITS THE GROCER

who features BJ ELL AND,S
Smoked Herrings in Bouillon

These delicious summer-caught herrings, packed sardine style in spiced
bouillon, have leapt into popularity wherever introduced. They are
packed in patent cans with key opening, and retail at 10 cents, leaving
the retailer an excellent profit margin. Canned in the pink of condition
a few hours after being caught. Ask your wholesaler.

JOHN W. BICKLE & GREENING (. a. HENDERsON) HAMILTON

CANADIAN AGENTS

47




The House of Quality

GUNN’S

FRESH PORK SAUSAGE

In One Pound (net) Fancy Cartons

Not How Cheap---But How Good

GUNNS LIMITED

Pork and Beef Packers

Toronto, Ont., Canada

SAUSAGE

REINDEER
GONDENSED COCOA

(Liquid form)

like Reindeer Condensed
Coffee is combined with
milk and sugar.

Simply add boiling water and you have a
delicious beverage for the casual guest or
roomer. Also good for chocolate frosting.

We will supply FREE a limited number
of small water heaters to roomers using
REINDEER COCOA and REINDEER
COFFEE.

This is the season for fresh

PORK SAUSAGE
and we have the best Pork

Sausage on the market.

Made under govern-

ment inspection.

F. W. Fearman Co.
HAMILTON i

Roll Bacon:‘!

ESPECIALLY MILD CURED.
AS FINE AS ANY BREAK-
FAST BACON.

WE ARE MAKING A SPEC-
IALL CUT IN PRICE AT
PRESENT.

THE WM. RYAN, LIMITED

Pork Packers and Wholesale Produce Merchants

Packing Houses
FERGUS

70-72 Front St. East
TORONTO




IN EVIDENCE FROM COAST

Firm Tendency in Butter Markets

THE CANADIAN GROCER

TO COAST—PRODUCTION IS

NOT OVERLY LARGE—GOOD DEMAND—BOTH DOMESTIC
AND EXPORT—LIVE HOGS CONTINUE ON THE DOWN-

WARD TREND—PROVISIONS ARE

EGGS STEADY.

A general firm tendency is in evidence
in the butter markets throughout the
Dominion. The production just at the
present is not overly large, and indeed
in some sections a falling off is report-
ed, probably due to the poorer pastures.
The market is, however, active in all
directions. Eastern Canada is finding a
good inquiry for export as well as from
the West and Coast.

Export shipments to England are on
a good scale, but this business will not
be so marked after- the new season’s
Australian and New Zealand butter ar-
rives in England, which will probably
not be to any extent before the latter
part of November, or the first of De-
cember. Later on in the season in some
sections of the country cheese factories
close, whicH will tend to increase the
yield of butter.

Live hogs continue easy, and reduc-
tions in price oi porkers on hoof, as
well as dressed, are general. Demand
for provisions is active, while the same
may also be said of lard. Lower prices
on hogs are due to increased supplies, and
if traced farther back, the reason is
found in the higher price of feed, which
is inducing farmers to sell.

During the month of September the
packing of hogs at Western United
States points has steadily increased.
The gain in the hog packing for the
month compared with last year, has
been 375,000 hogs, showing that the
country has sold hogs with increasing
volume, but the demand for product has
been sufficient during the month to not
only take care of the increased packing
at western points, which has amounted
to a gain of 375,000 hogs, but there has
been a material decrease in the stocks
of product, which reflects a material in-
crease in the demand for distribution.

Eggs are holding steady, as is also
cheese, but g slightly easier tendency in
the latter is reported from country
boards at times.

MONTREAL.

Provisions.—During the week live hogs
have shown an easier price, and the de-
cline acted on dressed hogs, although in
the latter case there was no actual
change in price. Business in the vari-
ous commodities has been good. Pork
is now moving well and so is lard.
The cause of the decrease in prices for
live hogs is said to be the high price
of feed, which forces the farmer to dis-
pose of his stock.

ACTIVE—LARD AND

e i o 1o
* :.wm “},'-- W fiasneenia ovey vens
N wood, 80 1bs. net, per 1b..
ails, tin, 20 1bs.
bs, 50 Ibs. net, per
Pierces, 35 1bs., per I
e pound bricks
Oommundhm—
x-.lﬂlh.m.&urlb ...................... 00
(hl-.“ !%-lb.ﬂll‘u. l!::l.wouo“ .p'o_rlh...: ...... 33;
e N Wl O
Palls, w 201be. net, per Ib.. 008
Pails, 1bs. per 1b, 0¢
Pubs, 50 1bs. net, perlb..... 00
876 1bs., per Ib...... 0
l,n-)l;opom:dhﬂch ............................. 01
rk—
Heavy Oanada short cut mess, bbl. 3545 pleces 23 50
Qe ehort o bk povk, BbL 4556 picess.. . 38 09
cul
Olear fat backs........ Nr » 23 00
vy flank pork, bbl .. 23 50
" lm“’""bhl'ﬁ ..... 1450
S A et cees 2150

Dry Balt Meats—

Green bacon, lmk:. Ib.. Jisressensesase nssnn anes g 11

Long clear bacon, s

mnm_durh«n.m.l 3]

Extra large sizes, 35 lbs. upwards, Ib 013
sizos, 18 £0 3 Iba., por Ib, - 16

7 sizes. 13 to 18 Ibs., per Ib 0 18}
out,

W W small, 9 6o 12 1bs., per Ib 020
Breakfast bacon, English, boneless, per 1b. . 018
Windsor baocen, skinned, b.oh,rgerlb.... . 018
?loeduronbuo?;tbomlu.lho . perlb....... e 2_}2

I B S s cancovessssovessiossosse

o"‘dmud.percw ......................... 97 10

Butter.—Butter prices are unchanged,
and this report will likely be applicable
for some time. Export demand con-
tinues good, and this ieature has been
responsible for much of the firmness in
the market.

Eggs.—Prices are firm and business is
active. Demanda remains steady, but

supplics might come in much more free-
ly.

Cheese.—The market for cheese has
been steady, and the price still rules at
a high figure. The export demand con-
tinues active.

%noboo.hrn ....................................... 0 {
wins. . . 5 {3
18

TORONTO.
Provisions.—A good general trade is
in evidence in provisions, which dealers

report  satisfactory for the season.

Lard has been in good demand gnd is
firmer and quarter cent higher. Live
hogs continue plentiful, and are coming
forward so freely that an additional 35
cents has been lopped off prices this
week, bringing the porkers on the hooi
at country points down to $6.15. Lo-
cally, dressed hogs are lower at $9.25 to
$9.50 per cwt.

49

15 016"
15 015}
19 02
... 020
16 018
114012
11 0114
13 013}
00 20 00
00 22 00
1 011
113 o1
09 0
..... 6 15

Butter.—Futter prices are unchanged,
but steady. The production does not
measure up quite with the volume hith-
erto coming forward. Perhaps the poor-
er pastures is the chief reason. How-
ever, later on in the year in certain
parts of the country, factories give up
the making of cheese and turn to the
production of butter. This may be of
some account, although the fact of poor-
er pastures will have to be considered.
Demand locally is on a good scale, as
are also western and export shipments.

1b.
0127 028
25 0126
24 035
22 024
1 022
17 018

Eggs.—There are no special features
present in the egg market. Arrivals are
not at least any more plentiful and
storage stocks are being dipped into con-
siderably. New laids are commanding a
high figure.

BUOTABO BRI o - issnisnscins ot e e s it 023 024
g U R S e s 025 026

Cheese.—Cheese prices are at the mo-
ment stationary: It is not a surprise
though to hear that prices at country
boards are wavering somewhat, for va-
lues for the past few months have been
climbing with a marked rapidity, that.
will mean a good return to the farmer
this year from this line. Trade in gen-
eral is routine in character.

New twins...... .... 01f
Old Stiltons.... .... oui

Poultry.—Clucking and cackling around
the produce houses denote that a good-

ly portion of the poultry is still coming
to market alive. They consist prin-

; cipally of chickens and fowl, with a

sprinkling of ducks. ‘‘There should be
plenty of poultry for Thanksgiving,”
remarked one local dealer. ‘‘In regard
to prices at that time, it will depend
on supply and demand, both of which
are increased at that time.” Turkeys
are not quite ready for shipment but
should be before the end of the month.
One dealer quoted 15¢ per Ib. as a pro-
babhle price for live turkeys.

Fowl, live. ...., 009 012
Spring chicken'. 012 013

Honey.—The arrival of the dark honey
has not affected prices which are well
maintained. There is a fair demand
which the cooler weather will improve.

Clover honey, strained, 60-1b. tins............... 0114 012
Clover honey, No. 1 comb, doz 2 ”‘ 27

Ducks, live..... 010 e N1
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THE CANADIAN GROCER

HUDON, HEBERT & CO..Ltd.|
MONTREAL

(Established A.D. 1839)

Wholesale Grocers

and

Wine Merchants

AGENT IN CANADA FOR

CHARTREUX MONKS .. ... Tarragona ... GENUINE CHARTREUSE,
; GREEN and YELLOW.
J. DE MULLER .... Tarragona ... MASS WINES and other Tarra-

gona Wines.
ARCHAMBEAUD FRERES .... Bordeaux .... Jockey-Club Brandies,

Diamant and White Ball Rums.
BOUTELLEAU & CO. .... Barbezieux ... Cognac Brandies.
A. PERODEAU & CO. .... Cognac .... Sanator Medicinal Brandy and
15-Year Old Brandy.
NUYENS & CO. .... Bordeaux .... French Liqueurs and Cordials.
La Cie Des GRANDES SOURCES
MINERALES FRANCAISES ... Vichy ... .... VICHY-GENEREUSE,
VIOLET FRERES .. s SBulr ... ... Byrrh Wine and other Fancy
Wines.
WYNAND FOCKINK .... Amsterdam ... Holland Gin.
WRIGHT & GREIG, LTD. .... Glasgow .... RoderickDhu, Premier and Grand

Liqueur Scotch Whiskies.
ALEXANDER CAIRNS & SONS .... Paisley.... .... Scotch Jams, Jellies and Marma-

lades.
TALBOT FRERES ... -... .... Bordeaux .... Alimentary Pastes, Olives, Olive

Oils, Peas, Mushrooms, etc., etc.
MIRAND & COURTINE ... .... Maisons-Alfort Alimentary Pastes.

THE BON AMI COMPANY ... New York ... BON AMI

AGENTS IN PROVINCE OF QUEBEC FOR
STAVANS‘:ER PRESERVING CO., Norway .... Crossed Fish Sardines.
H. ]J. HEINZ CO. ... ... Pittsburg ... Food Products, “57” Varieﬁei.-
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Grocers: The difference in cost between ordinary baking powder and

The difference in quality is considerable.

Magic Baking Powder is small.

Good goods that are well known and well advertised turn over quickly and

yield a substantial profit to the dealer.

MAGIC BAKING POWDER

Contains no Alum and conforms to the high
\> standard of Gillett’s Goods.

E.{W. GILLETT COMPANY LIMITED,

BAKING TORONTO, ONT. BAKING |
POWDIR POWDIR

Efwir®)  WINNIPEG ‘ MONTREAL  \Ssmieriae/

-

e —
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Your Window Display NATION'S ™ ceims. asicous
; i dessertsold by leading
cannc.)t be sufficiently attractive J}xst S e e Satil oy
now if you do not have good-looking GUST AHD

coast, and always in

bottles of pickles.

“PEACOCK” P 0w n E R season.

The W. H. Escott|Co.,

Brand & Egg Powder AGENTS: |

A & Sons, Ltd., i

is certainly one you should consider. | = ]oyl::'s. Neo‘::foundland ;

The goods are of the highest quality, and F. Coward, Toronto
well packed. Indeed, their appearance (For Ontario) |

g

goes far towards producing sales with- b e
gy innipeg, Man.

out your mentioning them. McKelvie, Cardell, Ltd.,
i 1 . Calgary, Alta. b
Ask for quotations o i P l‘
e 5-CENT PACKETS Edmonton, Alta. i
3 HALF-POUNDTINS W. H. Malkin, Ltd., !
Mathewson Hy Sons ONE-POUND TINS . Vancouver, B.C. i

“ MONTREAL : Sample free by post.
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‘MSVITIE & PRICE

EDINBURGH and LONDON

BISCUIT MAKERS TO

H.M. THE KING
AND H.RH. THE PRINCE OF WALES

true toitsname, the best cook-
ing and drinking chocolate

made.

Diamond

nothing better for eating in
this style is made anywhere

AND IN ADDITION good
profits to the retailer.

The following kinds are specially recommended:

Digestive '{J:’eﬂdl.’remier Biscuit of the
RiCh Tea Aa Ideal Tea Biscuit.
Aberl‘lethy The Scottish Favorite,

Ask your jobber. Br e&kfast En‘;l‘y Flavored, Exceptionally

John P. Mott & Co. | Rich Mixed Ancipens of Fioe o
Halifax, N.S. TR 3

sELLING AGENTS: Osborne A Rop S Son

J. M. Douglas & Co. R. S, Mcindoe
Montreal

Toronte
¥ . Huxle Tees & Persse  Johnston & Yockne .
ekl - gy - B e A AGENTS for Manitebs, Saskatchewas, Alberta and British Columbia

Frank M. Hannum, Ottawa

RICHARDS & BROWN, 314 Ross Avenue, WINNIPEG

i e
e msesmnmyi=d

Ever Notice ?

That you seldom see soiled packages on Grocers’ shelves of either
Postum, Grape-Nuts or Post Toasties—the great cereal sellers.

“There’s a Reason”

Postum, Grape-Nuts and Post Toasties don’t roost on the shelves.

They have the merit claimed for them, and heavy continuous adver-
tising of that merit keeps them moving.

If any grocer, wholesale or retail, gets a bit too much stock, the
Postum Co. alway=s stands ready to move it at once and send check to cover.

But that don’t happen very often nowadays.

Better keep well stocked. There’s no risk. The sale of every pack-
age is guaranteed. '

Postum, Grape-Nuts and Post Toasties are as staple as sugar and
flour, and the profit much more pleasing.

Canadian Postum Cereal Company, Limited, Windsor, Ont.
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Steadiness in Flour and Cereals

PRICES SHOW NO CHANGE BUT STEADINESS PREVAILS
IN BOTH FLOUR AND CEREALS—TRADE IS APPRECIABLE
IN VOLUME—WHEAT QUALITY IN WEST HAS BEEN AF-

FECTED BY MOISTURE—PROBABLE

WHEAT.

Items of interest in the flour and ce-
real markets are not very prominent
this week. There have been no price
changes in either lines, and new features
having a bearing on the general situa-
tion are lacking also. Prices of raw
material after a week’s fluctuation have
arrived back at about the starting
points. Steadiness, however, is the
general report.

Trade in flour is on a moderate scale
for domestic purposes but export busi-
ness is inclined to quietness. There is,
however, a good demand for rolled oats,
and mills are well sold ahead. Con-
sumption of cereals is on the increase.

In regard to the Western wheat crop,
it is evident that the frost which came
just before the harvest and the continu-
ous wet weather since have caused a
heavy deterioration in quality, but the
consensus of opinion is that with con-
ditions as favorable as they now ap-
pear, there would be from 165,000,000
to 175,000,000 bushels of milling wheat.

The preliminary estimate of wheat
production in the United States is 655,-
516,000 bushels, compared with 695,443,-
000 bushels last year.

MONTREAL.

Flour.—With reports in the primary
market giving strength to flour, the
market has been well maintained, and
prices are firm. Western wheat reports
had been bullish following rains, and
what was claimed to be 3 loss to the
wheat still uncut and unthreshed. Flour
strengthened its position in sympathy.

Winter wheat |
8t t rollers
Manfiobe les B

Rolled Oats.—There has been a good
demand for rolled oats, and the market
shows strength. There is nothing par

ticularly new to report in the fall roll-
ed oats trade.

T TTETErey
SRBARRR

PRODUCTION OF

TORONTO.

Flour.—The flour situation shows no
particular new f{eatures this week.
Wheat has continued to fluctuate within

a small margin since our last issue.
The position is apparently one of steadi-
ness. Trade is gn a moderate scale.

Manitoba Wheat

Cereals.—A good demand for rolled

.oats is in evidence, while all cereals are

moving well. The oat market after
easing ofi for a time, is slightly steadi-
er. Price remains unchanged in all lines.

TOILET -SOAP TRADE.

Laundry soap is g line which the gro-
cer handles exclusively, and why should
not more of the toilet soap trade be-
long to him too. A great deal of toil-
et spap is sold, and by g little attention
he can work up a nice trade. The
amount invested in this line need not
be large, cakes will
make quite a completé assortment for
that matter.

as a few dozen

The story you are listening to may be
an interesting one but when a customer
appears, she should receive your undi-
vided attention. The story can wait.
The customer doesn’t have to.

'W. H. Millman & Sons, Toronto, re-
ceived two cars of white beans this
week, the first to arrive on the market.
—Advt.

The MacLaren Imperial Cheese Co.,
are putting up a Pimento cheese in
small glass jars. It has taken well with
the trade wherever it has been introduc-
ed, and for any wholesaler or retailer
interested in this line of goods, it would
be to their interest to inquire for full
particulars from the MacLaren Imperial
Cheese Co., Toronto or Montreal.—Advt.
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 MOONEY S

PERFECTION

C,”An B §002°

1" MOONEY BISCUIT 4 CANDY o
< STRKATFORD CANADA

Perfect Biscuits
Perfectly Packed

as delightfully crisp as
the day they are oaked.
The *“ Mooney ” flavor is
a thing apart—some-
thing that children and
grown-ups know and
hunger for, something
that makes a Mooney
customer a regular cus-
tomer. That is why
Mooney Biscuits are
the favorites with gro-
cers too.

The Mooney Biscuit
and Candy Co., Limited

Stratford, Ont.

BRANCHES AT HAMILTON, OTTAWA

Winnipeg, Man.

SYDNEY, C.B. HALIFAX, N.S.
FORT WILLIAM, CALGARY,
VANCOUVER, B.C. ST.JOHN'S,NFLD.

MAPLEINE
THE POPULAR FLAVOR

A STRONG DEMAND HAS
BEEN CREATED for this
new and delicious flavoring.
It adds richness and delicacy
to Cakes, Candies, Icings, Ice
Cream, Puddings, Etc., and
makes a Table Syrup better
than Maple, at a cost of 60c, a
gallon.

See Price List

Order a supply from your
lobb.orr.or—lrnd'oﬂckl. ob-
son Co., 26 Front St.

E., Toronto.

The Crescent Mfg. Co.
SEATTLE, - WM.

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.
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What Would It Be Worth

To Have an Advertisement on
Each Wrapper or Paper Bag
That Leaves Your Store?

Figure it as you may, the actual value you would gain would be hard to es-
timate.

Does not that seem a mighty good means of your advertising, and especially
when the system is so simple—by just a pull of the roll paper, this device enables
the merchant to have his own printing and advertising on every parcel that leaves
the store, without costing any extra time, trouble or expense.

The Automatic Printing Attachment

fits onto the paper cutter, as shown in the accompanying i]lustration. It is attach-
ed to the top of the paper by means of a_thumbscrew, which holds a type roller
against the roll of paper. $

The Automatic Printing Attachment is just the thing to advertise special sales
and sales days, besides being an economical method of introducing new lines to
your trade. There are many other ways in which the Automatic Printing Attach-
ment can be used. |

Ask for information or demonstration of this modern money-saving method of
advertising,

JOSEPH R. WILSON

Dominion Agent, Phone Adelaide 199, 204 Stair Bldg., Toronto
AGENTS WANTED.




Merchant

Think of the convenience
of simply hanging the cus-
tomer’s can on the pump and turning
a crank to get a gallon of oil.
No Funnels—No Measures---No Waste---
No Dirt. Saves Space, Time and Money.
You don't touch the oil. The pump transfers it from
the storage tank into the customer’s can; measures it,
counts the gallons and shows the money charge.

It changes the oil business from a drudgery to a
clean, pleasant and profitable trade.

The variety of sizes and styles will enable you to
suit yourself in price. Every outfit the best at its price.

Ask For Book No. 5.

S. F. BOWSER & CO., LTD.,

TORONTO
66-68 Fraser Ave.

53 Mighest Awards in Europe and mmi Why Lose Money on Credit Business ?

There's ONE system that will put the
, credit customer on practically a cash basis,
' and please him well besides.

Increase your profits by eliminating loss and
“bad debts,” slow collections and errors.
HERE'S HOW THEY WORK:—

‘When a man wanis
Our Cocoa and Chocolate - credit. give him an
preparations are Abso- p Book, o
lutely Pure — free from i o '.“'-hh b:f

coloring matter, chemical comesthen his pro-

; missory note te you
solvents, or adulterants As he buys, ;ou

of any kind, and are g bl :‘:;:“.‘...“ :
therefore in full conform- i{s exhausted you

{ YO ean collect your
ity to the requirements nete or extend his
credit for another

of all Pure Food Laws.

Walter Baker & Go. Umites| |~ B Ehnaiid

Established 1780 For sale by jobbers everywhers.

Allison Coupon Company
Montreal, Can. Dorchester, Mass. INDIANAPP(‘:LII. IND. e

ALLEN’S

Apple Juice
and
Mild Refined
Cider

Will bring satisfaction and
profit to every grocer hand-
ling them, because their su-
periority over similar goods
is marked, and the profit
very good, and because they
are [guaranteed to satisfy.

Just at this season a large
business is to be done in
Apple Juice and Cider.
They soon become thirst-
quenching necessities and
have the exquisite flavor
that appeals to the users and
is bound to win repeat
orders.

A trial order wiil convince you

Put up in 10, 15 and 20
gallon kegs, and halves and
barrels.

S. ALLEN

Norwich, Ontario

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffess.

Manufacturers and Proprietors of
“Feathor-Light” Brand Baking Powder

We alo carry a full line of TEAS,
SPICES, ete.
Mail orders promptly atteaded to.

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

IO Yl SIS I oI\ .5,




GRAPES

Canadian stock is fine and prices
low,

Grape Fruit, Jamaica
Good heavy Fruit.

Late Valeacia Oranges
Jorsey Sweet Potatoes

“ Old Honesty Brand,” none better
few as good.

Cape Cod Cranberries

are reasonable, now is the time to
buy, will be higher.

Peaches

A few days will take all the good
stock, get your orders in.

285-27 GHURCH S5T. TORONTO
are Largest Receivers

the cover off a box of

“ 8t. Nicholas ”

or

“Home Guard”

you behold the beautiful
Extra Fancy Lemons—prime
quality—from the most im-
proved groves of Sicily—a
faultless selection, faultlessly
packed. Justwhatdiscrimin-
ating dealers and consumers
are looking for. If you are
not handling these brands
you are losing money.

-
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More Interest in Imported Fruits

WITH SUPPLIES OF DOMESTIC FRUITS ON THE WANE,
ATTENTION IS BEING GIVEN TO IMPORTED LINES—
PEACHES, GRAPES AND PLUMS COMING IN .FROM THE
STATES—A REVIVAL OF THE ORANGE TRADE SOON EX-

PECTED.

There is more interest being evidenced
in imported lines of fruit, with the sup-
plies of domestic lines diminisl¥ng. Such
lines as peaches from Colorado, fancy
grapes from California, and plums from
Utah are finding their way to Canadian
markets and are being taken up well.
Oranges are also con¥ng more into the
limelight, although not as much as ex-
pected when grapes come to an end.
Cape Cod as well as Nova Scotia are
shipping considerable cranberries to the
various markets.

Apples are being given a good deal of
attention just at the present time.
Plums are offi the market altogether,
peaches and pears are decidedly on the
wane, and while there are considerable
grapes coming forward, there is no
overplus of supplies, for indeed in most
markets the supply does not measure up
to the demand.

“The demand from the Western Pro-
vinces for Ontario apples,” remarked a
Niagara district fruit man, "is brisker
than usual this year. A new movement
is taking place in the Pacific coast
states, a number of carloads of apples
being sent by way of Vancouver to Aus-
tralia.”

MONTREAL.

Green Fruits.—Apples and grapes pre-
sent as much of the present activity in
fruits as might be expected now that
their season is at its height. There are
not only Canadian grapes, but a fine
quality of Californias with Almerias
coming on the market. The demand for
apples is good, the Fameuse receiving
particular attention just now. Reaches,
pears and plums are declining and some
dealers report these Canadian fruit off
the market.

J. J. MoCABE

AGENT
TORONTO, : ONT,

Apples, 350 :
Bananas, lu”‘l" =‘7I"
Banaoas, crated, 1 75 2 00 5 380
Oocoanuts, 0 480 300
G fruit, Flo-

case...... 500 600 150
Grape fruis, 015
Spziry - }:
besket ... 0% 025 :
Grapes, Cal., box ... 800 «0
Lemons. ......... 400 450
Limes, & box 1% 180 !og

"“Vegetables.—Both Cape ' Cod and
Nova Scotia cranberries are now offered
by the local dealers. The demand is
fair and increasing. Canadian tomatoes
are nearing the end of thefr season. Po-
tatoes are steady and some idea will
soon be formed of the expected extent of

56

the crop. Sweet potatoes are moving

03 Oanadian lettuce

o8 - e 045 050

L 0% m.sn 2%

§0 Wi 3%
mw 080  Montresl pota-
Garlic, 3 0% toss new, bag. 115 1 %0
t-n'nmlu 338 T‘hn.box 060 075
Leeks, dos ...... 150 175

TORONTO.

Green Fruits.—Although there is con-
siderable business being done in domestic
fruits, the same briskness as heretofore
is not in evidence. Plums are donme,
peaches are on the wane, while grapes
are still fairly plentiful. There are con-
siderable apples on the market and are
being given more attention. There are
offered fancy peaches from Colorado,
grapes from California and plums from
Idaho. Oranges are in somewhat bet-
ter demand and are firmer. P. W. Hod-
getts, director of the fruit branch of the
Ontario Department of Agriculture,
stated this week that recemt storms in
the province had resulted in the des-
truction of from 25 to 30 per cenmt. of
the apple crop. According to reports he
had received greenings sufiered more
than any other variety, espeaally in the
Georgian Bay district, where from 40 to

50 per cent. of the crop will be a total
failure.

Bananas. . ...... 13 17 - pears,
Veordalli........ 400 460 Grapes, small. 0% 0%
u-.,bu_ ........ 1% G:p.' Oslifor-,
m..cu 500 - BRDIE.... 180 300
“1'|"q:°""°"'||owow rado, box..... .... 150
Oan. - Oranberries,

Bestgrades. 086 100 Oape Ood, brl. 8 50 9 00
Commonflats. 030 0 40 Apples, brl..... 376 3%
Common leno. 0 50 0 76

* Vegetables.—Potatoes are somewhat
firmer this week, New Brunswick being
quoted at $1.25 and Ontario stock at
$1.15. Supplies forthcoming from On-
tario are not as large as they apparent-
ly should be. ‘‘Probably holdisg for- a
higher figure,”” as one dealer put it.
There is still a certain demand in evi-
dence for green pepperd, cucumbers,
green tomatoes and other pickling ne-
cessities. Ripe tomatoes are higher for
good firm stock.
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Do it now.

FOLLINA BROS,, Packers, Italy. W. B. STRINGER, Sales Agent, Toronto. -
57 »

WINNIPEG.
Green Vegetables.—The supply and = ¥
quality of fresh vegetables arriving in N S C b '
the market continue to keep up with ova COtla ran erﬂes
;hemstandard St.a ol 5 tewtt:}eeks Q;gox.. Fancy, well colored Fruit, in barrels, price $7.50.bbl.
ative grown onions are getting scarce Fresh car due Monday.
and prices have risen 5 cents per dozen.
ing Pickling cucumbers are also in the same
pred.cament and an advance of 20 cents L c h
o per dozen is mnoticed, while Brussels emon S eaper
0% Wronis on She other NemS St Seve We quote for next week's shipment—
plentiful, and are 5 cents lower. Pick-
5 00 1i ‘ MAPLE LEAF BRAND, 300s, $3.75 a box.
200 ing cucumbers are oftf the market, while DOMINION BRAND " b
19 head lettuce is very scarce, and has » 300s, $4.00 a =
075 doubled in price and is quoted at pres-
8% 8% 51 per douen Lunches. Headquarters for FRUITS, FISH and OYSTERS
Potivemink pardon oo ooorecnnveseninnns s ]
Bifce Peg. oo es- ] ORDERS SOLICITED
n- Native watercress, doz........... a
tic g::mwu::m .n; ......... o —
ore fmrem s b WHITE @& COMPANY, LIMITED
ne, Native per doz 20
o8 R - :2 TORONTO and HAMILTON
Native cucumbers, AnE. .. ... ...... oovorsreseess snee ]
- B f =
e X ket i
\re S LA o8
io, Leeks, per doz............. . 040
4 Spanish onions, 50-15. Crate. . ......««sseeeeserris roe 1%
oo rotatos —mhe simiies ol patos e | SP ANISH ONIONS
- WAANE e oity fn cartist Mot TR A fresh lot of Winter Onions just unloaded.
e various sections of the West and offer- £ o
o, ings are liberal, the demand, however, Cases and half cases. Very fancy, bright,
4 is strong and prices remain upchanged at clean stock.
Bs- 50 to 55 cents per bushel f.o.b. Winni-
of peg. The larger shippers so far have DOME s I I‘ : ONIONS
he been points in Manitoba and Eastern
el Saskatchewan.  Virginia and Jersey Well cured, large, yellow Onions in sacks of
he weeh polafons are slee on Wh MEEReY about 100 lbs. each. Send along your orders
to ?:: t;,lelc!i).nsxderable demand is prevailing quickly— our supply is limited.
! MANitobas, 50 10 DUS. ...vvvrrees ceeries ceeens svne
i PICKLING ONIONS
Virg. sweet potatoss, bbl. ...
% Jomeyswee ptatoss i Small, white silver skins. If you still have some
g TELL THE TRUTH. orders to fill you had better buy at once.
. Don’t juggle with wf'otds when writing THE HOUSE OF QUALITY
- your advertisement, in order to calm A LK E R & S 0 N
your conscience. If you deceive or dis- ‘h’
at appoint your customers in this regard, H U G H
ng you cannot hope for a continuance of (Established 1861) GUELPH, ONTARIO
at their trade.
n-
1t-
a
it.
vi-
rs, ;
le- R
; LEMONS 1,.4
: J . "
& Doing nicely, thank you! Our business for Buster !
* Brown is increasing steadily, because the Good News h
: regarding the Superior Packing and Quality is spread- i
" ing. Some day you will alwaysask for Buster Brown. ’
i i
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Fish and Oysters Going Out Well

SEASON IS GETTING OFF TO A GOOD START—INDICA-

TIONS OF

BETTER TRADE THAN LAST YEAR—ATTEN-

TION CHANGED FROM DOMESTIC FRUITS TO FISH DE-

PARTMENT.

A healthy general demand for fish is
reported from the various sections of the
Dominion, with every indication of even
better business as the season advances.
New lines are arriving from time to
time and the dealer now has a good
s'zed list to pick from.

“Qur domestic fruit trade is dropping
off,”” said one retailer grocer, ‘‘and we
are now turning our attention to our
fish department.”” The same thing is
probably true with many more, account-
ing in part for the present good fish
movement. Oysters are going out well.

From Nova Scotia comes the report
that salt codfish prices will go higher.
Lunenburg dealers are asking $6 per
quintal pnow, and some of them want
$6.25 for the choicest fish. Despite the
fact that the foreign markets are unset-
tled, Newfoundland is sending large
shipments of fish to the Mediterranean.

QUEBEC.

Montreal.—There is quite a healthy
general demand and from a number of
reports the business seems to have fully
arrived for the season. B.C. salmon
(fresh) is reported a little lower, being
more plentiful than last week. Halibut
is arriving steadily and is easily one of
the favorite varieties. Fresh whitefish
is reported scarce, but g choice variety
of frozen is offered. Lake trout are in
good supply, and at a medium price.
There is a steady demamd for the other
lines of fish. Oysters are naturally
moving well with their new season.

Even better business than the present is
looked for in this department.

sooTose soes 010 Beoossssnssenss oves 010
Whitefish, small. 008

PREPARED FISH
Boneless in blocks or packages, Ib....T7, 8, 10, 11 12
W‘ﬁl&um DOX, DOF DOE s vrrsrsrssores 200
Bkinless cod, DREIE 5 s ovoins #is nedban saraibosnse 650

New green cod, med- B.O.
jum,perlb  ..... LR B.
N.nn.' bbl 550 L
New i
ring, half bbl. 300 Balmon, Labrador,
tres, 300 1bs
B sepapadnss 200 Balt uh per
half bbis........... (1] Bnuurd.lnu‘
No. lnnd.nnl‘ . 00 Beas trout, .
No.lmackerel § bbls. 8 00 BSea trout, bb
herring, No. Bcotch herring.
Bt o o onoos ssosse  sons Bootch herring,
e trout, half bbl. 6 00 Holland herring, L
o Holland herring, keg
half pail .... ..... 300
SBMOKED

R B o - s oo sann sorunsersssons, sson oooh 010

large, per box...... ‘1,3

Horri ng, new smoked, per w:’obo 2 0%
Wlnﬂin& new, 40 in box.

B DU T~ +os f5 s o= paospns sposedliprssrs sows 010

SHELL FISH

Oysters, ckolce, bulk, Imp. gallon.......c.oovvuee vuus { :

yuters, fancy cape, iarge bbis.. xS

................ 7501200

pqlu Oysters, bl ]
m #sl., §1.75; selects, gal., $3.

ONTARIO.

Toronto.—Trade is satisfactory for the
season of the year, and shows an im-
provement since the set in of the cool
weather: Sea herring and mackerel are
now on the market, while fillets of had-
die is a new line that is being offered.
It is quoted at 12 cents per pound.
Labrador herrings have arrived, barrels
being quoted at $5.25 and half barrels
at $3.25. A normal trade is in evidence
in oysters.

FRESH CAUGHT WISH

g TR mwm H
T el A i Haddoek . ...... L ] ow
Fresh trout...... 010 o1 Pickersl..........000. (B3]
FROZEN FISH
Goldeyes............ 088  Beaherring.Ib.. ....
Hh- :g Bea herring, Ib :gl
bt o

NOVA SCOTIA.
Halifax.—Fish receipts at Halifax dur-
ing the past week have been light. Fresh
58

haddock are scarce, and are in good de-
mand. Owing to the stormy weather
only a few mackerel have been taken
along the coast. Large mackerel are re-
tailing here at thirty cents apiece, and
the same class of fish are selling in Bos-
ton at thirty-five cents.

The indications are that salt codfish
prices will go higher. Lunenburg dealers
are asking $6 per quintal now, and
some of them want $6.25 for the choic-
est fish. Some Lunenburg fish have
been sold in Gloucester at g price which
equals about $6.75 for the dry product.
Despite the fact that the foreign mar-
kets are unsettled, Newfoundland is
sending large shipments of fish to the
Mediterranean. Two steamers sailing
from St. John’s, Nfid., this week togk
35,000 quintals, and another steamer for
Naples took 12,000 quéntals. So far
this season about 100,000 quintals of
codfish have been shipped to Mediterr-
anean ports.

Nothing definite has as yet been as-
certained regarding the Labrador catch.
Reports from some districts, however,
are not favorable, but on the whole it is
thought that the total catch will be
ahead of last year.

On the Cape Breton coast the fishery
is reported to be fairly good. About
four hundred barrels of mackerel have
been taken in the vicinity of Margaree.
The fish are large and fat. The catch
of mackerel at the Magdalenes is ahout
2,500 barrels to date. Over half of
these have been sold in the American
market.

Oysters are in good demand, and deal-
ers report sales of bulk oysters heavy.
Shipments of finnan haddies are light
owing to the scarcity of stock, but kip-
pered herring are in good supply.

Oodfish, large 650 60 Mackerel, iarge. 19 00 30700
Codfish, 1a: 500 550 g-du.tu [71] 25
G, L0 6@ Neviotudiaoa. - M0

STORE PHILOSOPHY.

The man who is made happy by being
lazy és not the man you want on your
force. He is a drag on the business
wagon.

The salesman who finds it difficult to
be polite to folks in dowdy clothes
should learn to be so because it pays, if
for no other reason,

When you find a salesman being polite
only to the people who have money it is
time to have g heart to heart talk with
him about the common people.

The salesman who can bring his friends
to trade where he works is g help to the
store, but he who brings them there to
loaf can well be spared—or at least his
friends can.
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THINK IT OVER

Is it worth while starting a Fish Department ? If you don’t, you let trade and good trade
g0 past your door. You know that a dollar is a dollar; therefore it IS worth while, and
we are in a position to give you the best possible assistance,

Here’s) Your Header:- K

“Canada” Brand Pure Boneless Cod Fish

Large Range Quality All Through

CANADA TABLETS, 20 1-1b. Tablets, CANADA CRATE, 12 2-1b. Boxes.

CANADA STRIP, 30-lb. Boxes, Whole COD BITS, 25-1b. Boxes, Bulk and
pieces. SKINLESS FISH.

MARINER BRAND, 25-Ib. Boxes, Bulk.

Some firms talk of their If you want a line of

different lines as ‘‘fine”’ ] Fillets that will bring you

Ocean Brand :- “ »
and “*finer.”” We empha- BOUTILIER’S
HADDIES | (ically state that ours are SMOKED ' 'S'E%:;o;girs' we can also

KIPPERS ** finest,”’ and if you want FILLETS
BLOATERS) conclusive proof get in a ) Choi brieh d
small supply and put them l0ice, bright and at-
to the test. tractively packed.
WE OFFER FOR IVIMEDIATE SHIPMENT BY CAR 10AD, NEW FAT JULY SALT HERRING
IF YOUR WHOLESALER CANNOT SUPPLY YOU, WRITE DIRECT

The Halifax Cold Storage CO-, Solli:g7 Bvrl:::i;?‘:(t)'ﬁgl‘tﬁEAl

Display your Oysters in a
“Coast-Sealed” Cabinet

This is the handsomest, most practical and convenient oyster display cabinet
made.

It requires but ONE-EIGHTH the amount of ice used in other cabinets, owing
to the vacuum chamber construction.

Ice tank sits in the centre, with three gallons of stock below and two above—
thus enabling you to keep your stock absolutely fresh until the last pint is sold.

Sold Outright $17.00 f.o.b. Toronto

No strings attached—no jug-handled loaning agreements with the view of coerc-
ing you into buying any particular line of oysters.

Your own judgment will suggest that you handle only “ Qoast-Sealed " Oysters,
because they are the cleanest, fattest, best flavored oysters on the market. They
reach you in a container that is sealed at the coast and which holds nothing
but pure oysters—all over four years old and with the real salt sea flavor unim-
pares. Write us for Prices and Particulars

Connecticut Oyster Company

CANADIAN BRANCH
50 Jarvis Street 3 Toronto, Ont.

B e e e e e e e ————
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Making Profitable a Fish Department

SHOULD BE OPERATED SOMEWHAT SIMILAR TO FRUIT
DEPARTMENT IN SUMMER MONTHS—THE FACT THAT
FRIDAY IS ALWAYS A FISH DAY MAKES A CERTAIN DE-
MAND THAT DEALERS SHOULD TAKE ADVANTAGE OF—
MANY MERCHANTS TAKING UP THIS PROMINENT SIDE

LINE FOR FIRST TIME

Montreal, Oct 11.—(Special)—Some
grocers may be delaying the adoption of
a fish department on the ground that
they are afraid of loss through waste

In other words, they fancy the fish
will not keep, and that there would be
a continual loss on that account. But
how does the grocer handle fresh fruit
In spring he buys six crates of straw-
berries, or even more, gnd when night
comes they have all been disposed ofi
Then come raspberries, and cherries and
peaches and so on. Fruit will not keep
for any length of time. It must be
sold quickly, and the grocer turns all
his activities towards accomplishing
that end. He has informed his custom-
ers, he advertises, he writes bulletins,
send out circulars, and in various meth-
ods lets the neighborhood know that
he has new fruit and that he wants to
sell it

Apply Same Energy as to Fruit
This is the method to be employed in
bhandling fish. There is pot, the same
necessity of immediate disposal as in the
case of strawherries, but the grocer who
wants to handle fish should adopt a
fish policy just as he has , fruit policy

Friday is a special fish day
There is going to be an assured
call for fish that day Here then

is the openng—a supply of fish for
that demand. This is the advice of a
prominent fish authority. His opinion
is that Canadian grocers who do not

handle this article are missing a good
chance to increase their total trade, and
also their profits. It is not only one
class that eats fish. Everyone becomes
tired at times of meat, and 5 jaded ap-
petite demand something of a change
But the other point is that it is very
nourishing, tasteful and is cheap. The
cured fish, haddies, kippers and cod, be-
sides the many other varieties are fast
growing in favor

Comparatively Cheap Food.

The high cost of living can be met
in one direction at least by suggesting
the more general use of fish in the
average consumer’s weekly menu Fish
will come to its own in due time, but
tardiness should not be tolerated by the
grocer.

The representative of one large Mari-
time company showed the representative
of The Grocer a file of new letters—or-
ders gnd enquiries—from grocers through-
out different parts of the country. This
was an illustration of the new interest
that is being awakened in the possibili-
ties of handling fish. The opportunity
is there for the grocers with the right
amount of initiative, and the fish sea-
son has arrived already and will con-
tinue right through to the return of the
warm weather

Nova Scotia apples were on the Eng-
lisa market one month before their
usual time.

HANDS OFF PLEASE.

“I don’t quite see the point of that
remark of yours,”” said the grocer, as
he tied up the package of sugar. ‘‘What
remark was that 7’ asked the customer.
‘““You just remarked that some men had
an ofthand way of doing things, and
you wished I was one.” ‘‘Yes; I wish-
ed to remind you that your hand was
on the sugar when you weighed it.”

GOOD OYSTER SET.

The oyster ‘‘'set’” in Connecticut
waters this year, is not as extensive
as in some previous years, still it is
more abundant than any yecar since
1906. In Long Island sound, offi New
Haven, Conn., the ‘‘set’” is in deep
water and quite thick. In shoal water
the ‘‘set’’ is light. It is several years
since there has been a really good set.
It takes four or five years for it to de.
velop.

It is estimated that there are 10,000
acres of peanuts in cultivation in Ar-
kansas this year, compared with 3,000
last.

N

Purnell & Panter, Bristol, England,
who are now selling extensively on the
Canadian markets, are the oldest and
most up-to-date vinegar brewers in the
Kingdom. But to compete with the in-
creasing demand for their goods, they
have had to make considerable altera-
tions to their factory and brewery.
They are now making a sweet pickle,
especially for the Canadian trade. As
it has a particularly fine flavor, and is
attractive in appearance, it is assured
a good reception here.—Advt.

Vegetable and Fruit Display, Shown Last Week by Ed, Provencher, St. Denis
St., Montreal.

This was Quite Attractive in Appearance
in Good Business.
60

and Resulted
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that
as 1 |
- BRUNSWICK BRAND SEA FOODS 3
ner. b |
had ‘ i |
and g E
rish- 3
was ‘
will surely build up business for you, because only the most care-
fully selected and sweetest fish are used—fish caught in the
famous Passamaquoddy Bay. Skill, care and cleanliness are
e our watchwords throughout the canning process, and the result
isive is the retention of the natural fish flavor to a degree unknown
€ is : in other brands.
inoe We stand back of all our products with an unconditional
ff::; guarantee of purity.
ater Here’s a line, Mr. Grocer, you can handle with credit to your
sy store and increasing profit to yourself.
) de.

THE ¢“QUALITY” BRAND

o ' CONNORS BROS., Limited

| TN : .
,000 = [T NP Black’'s Harbor, N.B.
: =2 AGENTS—Grant, Oxley & Co., Halifax, N.S.; C. H. B. Hillcoat,
Sydney, N. S ; J. L. Lovitt, Yarmouth, N.S ; Buchanan & Ahern,
o e Queb P.Q:; I d Bros., Montreal. P.Q.;: A. W. Huband,
land : Ottawa, Ont.; A. E. Richards & Co., Hamilton, Ont.; J. Harley
’ Brown, London, Ont.; C. deCarteret, Kingston, Ont,; James Hay-
. the wood, Toronto, Ont.; Chas. Duncan, Winnipeg. Man ;: Shallcross.
d Macaulay Co., Calgary, Alta.; Johnston & Yockney, Edmonton,
an Alta.; Shallcross, Macaulay Co., Vancouver and Victoria, B.C.
. the
e in- 3
they oor ’
tera = d MATHIEU'S ALL GROCERS
very. - : SHOULD STOCK
ckle, SY RUP
As

Fyn " : ; of Tar and Cod Liver 0il

sured

has a more certain sale
than most remedies. It is
largely advertised, so that
every one is familiar with
the name.

It has been so successful in
effecting cures that every
user is a publisher of its
excellent qualities.

its sales have increased
wonderfully everywhere.

It is a sure seller.

MATHIEU’S
NERVINE POWDERS

are needed wherever colds
are attended with pains
and fever.

See that you are well sup-

Borwick's

BAKING
POWDER

The original Bak-

ing Powder with
a world-wide rep-
utationof 70 years.
A genuine British
manufacture and
recognized as
the standard ar-
ticle in the Mother

1 1b., 3 1b. and 1 1b. Tins. Country.

Economical and Reliable. Made from the
finest and purest

George Borwick & Sons [nEreehes S

lutely free {from
Limited

alum, acid phos-
LONDON, ENGLAND

phates or deleter-
Canadlan Agent : KENNETH H. MUNRO, 333 Sotiaces
Coristine Bulldiag, MONTREAL 1008 oRhetanGEe

61. : '

plied with both, as the sea-
son of Colds is now on.

J. l« nmlu co" Pr..".
SHERBROOKE, P. (.
Distributors for Western Canada

Foley Bros., Larson & Co., Wholesale G and Confectiocers,
Wianipeg, Edmonton, Vancouver
L. Chaput, Fils & Cle., Wholesale Depot, Montreal
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Consumption of Coffee—Valorization

THE CONSUMPTION OF COFFEE IN CANADA IS AS YET
SMALL BUT STEADILY INCREASING—UNITED STATES IS
A BIG CONSUMER—PRICES HAVE SHOWN SUBSTANTIAL
INCREASE IN PAST YEAR OR SO—VALORIZATION AS
EXPLAINED BY A COFFEE DEALER.

The Capadian was not primarily a
cofiee drinker, but is becoming moTe
so every year. The big influx of other
nationalities has been responsible to a
large extent, because the European and
more especially the Dutch and German
are great coffee drinkers, while the
people of the United States, so many
of whom are yearly crossing the line
are also big consumers. The demand
throughout the Dominion has according-
ly widened, and has now reached some-
thing like 1} pounds per head. There
are, however, splendid chances for its
expansion, because compared with other
countries this is small. For instance,
in the United States the consumption
per capita is around 14 pounds.

Reason for Price Advance.

Cofiee has been making substantial
gains ip price during the past year or
So. More especially has this beem so
in the lower grades, some particular
lines of which have advanced a full 5
cents per pound during the past year.
The better grades have not advanced in
the same proportion, and this has been
partly responsible for the increase in
the use of the better grades. The facts in
regard to the advance in cofiee are
rather interesting, becaguse it is gener-
ally claimed that there is plenty of
cofiee in the world. However, the last
two crops of Brazilian cofiec have not
been as large as formerly, and this is
the reason advanced for the rise in
price. Whatever the facts may be, it is
true that the statistics in regard to the
world’s visible supply warrant the
present strength.

Valorization Explained.

The dealer has heard much during the
past year regarding valorization cofiee,
in control of the cofiec interests and
of which they placed 1,200,000 bags up-
on the market in -April in order to af-
ford relief, but which- had no efiect
whatever in relieving prices. An ex-
planation of the valorization scheme as
set forth by one dealer is as follows :

“A point of interest is to know why
cofiee is so high while there is so much
cofiee in the world. You probably have
heard of the valorization scheme. Coi-
fee is the principal production of Bra-
zil, and Brazil was producing cofice in
such quantities that the farmers or
producers were getting a very small

price, not enough to really pay for the
handling of the crop, which, of course,
caused financial depression in the whole
country.

““There were various schemes suggest-
ed for taking off the market this sur-
plus of cofiee, It was proposed that
some of the trees be destroyed. It
takes about eight years for a tree to
reach it’'s best bearing, and while each
farmer wanted the other man's trees
destroyed, he naturally did not want
his own tampered with, so this scheme
was not feasible. A plan was finally
worked out by an association of bgnk-
ers both on this continent and Europe,
whereby they would buy the surplus of
about $40,000,000 worth of coffee, and
sell it out in so many thousands of
bags per year, in that way relieving
Brazil from its immense gver-produc-
tion of cofiee.

Worked Well for Brazil.

“By many it was thought that -this
scheme would never work successfully,
as it was contrary to the law of sup-
ply and demand ; but unfortunately for
those in the coffee business, up to date
it has worked successfully for Brazil,
and has caused the high market that
there is, and we are in the position of
having to pay more money for coffee
when there is actually plenty of coffee
in existence.”

MORE STORE PHILOSOPHY.

Be content if you will with each step
of your progress as a step, but do not
accept any such step as a destination.
Keep going.

The store that gets into the habit o
being ‘‘just out’ of things the custom-
ers want will be likely to find itseli
getting just out of money.

Don’t hire a man of bad habits with
the idea of reforming him. Like marry
ing a man to reform him, it is beginning
at the wrong end. Reform him first.

Every salesman in every store should
understand that the goods in that store
are no more his property than they
would be if he were a customer instead
of an employe.

It is the employes of a store who are
in a position to discover the little leaks
that are letting the profits ship away
When you want to find a leak inquire of
the man most likely to know about it.

SALESMEN WANTED

Trained Salesmen earn from $1.200
$10,000 & year and expenses. Hundreds ol zood
positions now open. No experience needed to
get one of them. We will assist you to secure a
position where you can earn good wages while
you are learning Practical Salesmanship. Write
ay for fall p.ruculau list of good openings,
and testimonials from over a thousand men we
have recently placed in good positions.
Address Nearest Office, Dopt 243

ae e S s *s Traini

LChcuo New York Kansas City Snﬂb l-o:luu

CLAY PIPES

None equal. losist upon McDougall’s
There IS a difference.

D. McDOUGALL & CO., LTD., 3i33itw:

You cannet too highly praise It— '’

Black Watch

The Biggest and Best

Plug Chewing.Tobacco

Is now a favorite amongst tobacco
chewers. Keep it to the front and
watch your profits increase.

=
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MAPLE SUGAR
CHEWING TOBACCO

will prove a strong foundation on
which to build up the trade.

Quality is High.

HAVE YOU STARTED

to stock plug tobacco yet?

If not, you should get down to facts
and figures right away.

There’s business to be done and

Profits are Reasonable.

Tuckett’s

THE CANADIAN GROOCER

tainly consider the

of doing it.

the time.

Taste is Good.

SUCCESSFUL

merchants always make sure of stocking '
trustworthy goods and you should cer-

7-20-4 CIGAR

when fixing up your tobacco show case.

It, Has Merit,

and provides a most refreshing smoke
at a reasonable figure, both you and
the consumer getting money back all

We Don’t,. Want,

We know

Why Delay? to overstock you but we do want you to
give our goods a fair trial.
WRITE that you’ll be a good customer in the end.
@
The Rock City Tobacco Co.

The Sherbrooke Cigar Co.

SHERBROOKE, QUE.

Orinoco

Tobacco

JUST

NO BETTER

A LITTLE MILDER idiiiifjioose

THAN

Tuchett - Myrtle Cut Tobacco

H.mllton. L=

WHICH HAS THE LARGEST SALE IN CANADA.

TUCKETT LlMlTED

Ont.

ii
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CLASSIFIED ADVERTISING

Advertisements under this heading, 3¢. por word fo:
first insertion, le. for cach subsaquent insertion.

Ca:nulm eount as onc word, but five figures (as
$1,000) are allowed as onc word.

Cash remittanees te sover sost -ﬂuoo-m‘::l

vertisements. In ne 0R8e canthis rule be overlooked.

ments reseived witheut remittance sanmet be

ssknewisdged.

Where repliss some te eur care to be forwarded five
sents must be added to sost to sover postages, ste.

GROCERY FOR SALE.

OR SALE—First-class grocery; latest store fix-
tures; clean stock. ood reasons for selling.

For particulars apply Box C, CANADIA
GROCER, Toronte.

OR SALE—Good grocery business in Western
Ontario town of 10,000. Asnual turnover of
$13,000. Fine opporlllllllé for young man., Go

od
reasoss for selling. Box 399, CANADIAN GROCER,
Toronto.

MISCELLANEOUS.

ADDING TYPEWRITERS write, add or subtract in
one operation. Elllott-Fisher, Ltd., Room 314
Stair Bullding, Torente.

POSITION VACANT.

LERK WANTED — For general store; central
C Oniario village of 1600. State salary and experi-
ence. Box 400, CANADIAN GROCER, Toronto

ANTED—Young man of good character, energy
and education te take charge of first-class groc-
ery. Box "' M,” CANADIAN GROCER, Toronto

MISCELLANEOUS.

OUNTER CHECK BOOKS—Write us to-day for
samples. We are manufssturers of the famous
Surety Non-Smut duplieating and triplicating

Ceunter Check Boeks, and single .Carben Pads in
all varieties. Domision Register Co., Ltd., Toronto.

OORE’S NON-LEAKABLE FOUNTAIN PENS.

I you bave Fountain Pen troubles of your own

the best remedy s to go to your stationer n‘
;unluu from bim a Moore’s Non-Leakable Fountain
en. Thisis the one pen that gives universal satls-
faction and It costs no more thas you pay for ene not
as good. Price, $2.50 and upwards. W. J. GAGE
& CO., Limited, Toronte, sole agents for Canada.

OUR NEW MODEL is the handiest for the grocer,

eperated instantly, never gets out of order. Send

for complete sample and best prices. The Ontario
Office Specialties Co., Toronto.

ENS—The very best Pens made are those manu-
flnm‘nl by William Mitchell Pens, Limited,

CCURATE COST KEEPING I8 EASY if you
bave & Dey Cost Keeper. It automatically records
actual time spent on each operation down to the

desimal frastion of an hour, veral operations of
lobs can be recorded on one card. Forsmall lirms we
resommend this as an excellent sombination—em-
ployses’ time register and cost keeper. Whether you
o-:loy & few or bundreds of hands we can supply you
with & machine suited to your requirements. rite for
satalog. International Time Iuordl-! Company of
. 20

Casads, Limited. Office and factory, Alles Street,
Terento.

UCKWHEAT Flour huruued pure and unsur-
g:md by sany mill in the Provioce. T. H,
uire, Queensboro, Ont., solicits your orders.

USINESS-GETTINGTYPEWRITTEN LETTERS
and real printing can be quickly and easily turn-
ed out by the Multigraph is your own office—

actual typewriting for letter-forms, real printing for
stationery and advertising, saving 25% to 75% of
ucrnﬁ‘ununl printing cost. AMERICAN MULTI-

GRA SALES CO., Limited, 120 Bay Street,
foronto.

, England. W, J. Gage & Co., Limited,
Toronto, are sols agents fer Cana our sta-

Ca . Ask
tiomer for a 250, assorted box of Mitchell’s Pens and
find the pen to suit you.

UNDREDS OF TYPEWRITERS of every make
and eondition are being traded in as pirt pay-
ment on the famous MONARCH, Price and

quality are the levers we use to prevent over stock.

We believe we can give the best bargains in rebuilt

typewriters in Canada. A postal will bring our cata-

logueand full information. THE MONARCH TYPE-

¥IITER CO., Limited, 46 Adelaide Street West,
oronto.

ODERN FIREPROOF CONSTRUCTION=OQur
system of reinforced concrete work—as success-
fully used in any of Canada’s largest buildings—

gives better results at lower cost. ‘“A strong state-
ment”’ you will say. Write us and let us prove our
claims. That’s fair. Leach Concrete Co., Limited,
100 King St. West, Toroato.

THB monsy you are now losing through not having

a National Cesh Register would pay its costin a

shorttime. Write us for proof. The National
Cash Register Co., 285 Yonge St., Toronto,

COPELAND-CHATTERSON SYSTEMS — Sbhort,
simple. Adspted to all classes of business. 7The

Copeland-Chatterson Co., Lim'ted, Toronto and
ttawa.

COUNTII CHECK BOOKS—Especially made for
the grocery trade. Not made by a trust. Se
samples of what you are using, we’ll sen
prices that will interest you. Our Holder, with patent
¢arbon attachment has no equal on the market.
es for Binders snd Monthly Account Sy

i 1

Systems LI d, Manufseturing Stat
Toroste.

DOUILI our lloer space. An Otis-Fensem band-
power slevator will double your floor space, en-
able you to use that upper floor sither as steck
reem or as extra selling space, at the same time in-

sreasing space on your ground fleor. C nly $70.
Write for ulllun“l."n‘l’hl Otis-Fensom ll'o'llor
Co.. Traders Bank Building, Toronto. [{1})

EGIY BU A .
every mt of every business” They are
labo avers. Produce results u.l'o the

n1nln- of mershants and mansulasturers. In-
snn frem sur nearest office. Egry Register Co.,

-yu& Oble; 123 Bay St., Toronto; 25 Portage
Ave., Winaipeg; 308 Richards St., Vancouver.

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhers In Canada.

SINESS SYSTEMS are devised to suli
epart

HE “Kalamazoe” Leose Lea! Binder is the only
binder that will hold Just as many sheets as you
actually require and no more. The back is flex-

e, writing surface flat, slignment perfest. No ex-

sed metal or complicated meshanism. Write

or beoklet, arwick Bres. & Rutter, Ltd,, King snd
Spadina, Toroate. "ﬂ

WAIBHOUII AND FACTORY HEATING 8YS-
TEM Taylor-Ferbes Company, Limited,
Supplied by the trade througheut Canads. (tf)

TECHNICAL BOOKS.

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, §1 per year. Every manufacturer
using power should receive this pablication regu-

larly, and also see that it is placed in the bands of his
engineer or superintendent. Every issue is full of
practical articles, well calculated to suggest economies
in the operation of a plant. Condensed advertisements
for ** Machinery Wanted’’ inserted free for subscribers
to the GROCER. ‘‘'Machinery for Sale” advertise-
ments one cent per word each Insertion. Sample copy
on request. CANADIAN MACHINERY, 143-149
University Ave., Toronto.

ALES PLANS—This book Is a collection of 333
successful plans that have been used by retail
merchants to get more busi These includ

Special Sales. Getting Holiday Business, Co-eperative
Advertising, Money-Making Ideas, Contests, stc.
Price $2.50, postpaid. MACLEAN PUBLISHING
CO., Technical Boek Dept., 143-149 University
Avenue, Toronto.

64

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

T —————————————
e ——————

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.

143-149 University Ave., Toronto

Coffee, Its History,
Classification and

L] k2
Description
By Joseph M. Walsh
This is the most exhaustive, inter-
esting and instructive book ever l'{mb~
lished on Coffee. Itisattractively written
and richly illustrated, and should be

read by all who deal in or use Coffee.
The contents include,

Cultivation and Preparation.
Commercial Classification and Des-
ion and Detection.

Art of Blending, Preparing, etc.

This work, written by one of the
reatest authorities in the world upon
the subjects of Tea and Coffee, will be
mailed to you postpaid on receipt of

$2.00

IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.

Technieal Book Department
143-149 University Avenue, Toroato

°
-4
B
o

WHIT
Whi

§8.25;
tins, §
Se. tin

Siy
Borwi

f

Oarvo

o000 0
=Y

o33 80

- 2

IS




king Powder

D OTRO D bt ot it
238RNBL

WHITX SWAN SPIONS AND OEREALS LTD
$8.25; 1-Ib. tins, $2; 12-0z tins, $1.60; 8-0z.

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT
Raspberry & red Plum............ 179

e 195

l-&i‘:: e

Plum essese 1 BB Fig
um,

Perfection, 1-1b.
tins, per doz....
Perfection, §-1b.
tins, perdoz.... 2 40
Perfestion, }-1b.
tins,perdoz.... 130
Perfection, 10c
size, per doz.... 0 90
Perfection, §-1b. o

018
022
pecial quotations for Cogos in bar-
rels, kegs, etc.
Unsweetened Chocolate—
Supreme choco-
late, §'s, 12-b.
boxes, per 1b...
Perfection choco-
late, 20c size, 2
doz. in box, doz.
Perfection choco-
late, 10c size, 2
and 4 doz. in
box, per doz....
Sweet Ohocolate— Pe

een's Dessert. 6's, 12-1b.

White Swan Baking Powder—5-lb. size, g:nn'- Dessert, {'s and {'s, 12-1b. bxs.

tins, $1.20; 6-0z. tins, 80c.; 4-0z. tins, 6ic.;

Je. tins, 40c.

rwick’s

Baking POﬁ;P

Sizes~ . Per doz."tins
8135

Borwick si

,
J [

i
s=sazEs

l-os'.
4-ox.,

o lu. be
0. .o
No. 11.&‘-..,

anilla, }-1b., 6 and 12-1b. boxes. .
Parisian, 8's, 6 and 12-1b. boxes. . ... ..
Diamend, 6's and 7's, 6 and 13-1b. boxes
Diamond, {'s, 6 and 12-1b. boxes.. . 035

Icings for cake—
Ohocolate, white,
pink,lemon,orange,
maple, almond,
cocoanut cream, in

1b. packages, 2

ozen in box, per
dozen........ 090

Maple vuus, 2-1b. boxes. .......
Kilt medallions, 5-1b. boxes. .
Ohocolate wafers, No. 1, 5-1b. boxes.

Milk chocolste wafers, 5-1b. boxes..
Oo %r‘opc. 5-1b. boxes

flee
Lunch 5-1b. boxes
Milk nhoo':lm. bc bundles, 3 doz. in
box, per box. ?
0 Milk chocolate, 5c cakes, 3 doz. in box,
(] per box 5
Nut milk chocolate, §'s, 6-1b. boxes, b,
Nut milk chocolate, §'s, 6-1b. boxes, 1b.
ars,

Nut milk chocolate, bc bars, 24 b

ccocooocoe
LERSRBRES

OO -
888 =

.73 PPEE.
. ts, O. E. Oolson & Son, Montreal.
e §'a4 1-ib. tins, 161b. boxss, per

Pousise

'oronto

Persse, Johnso ey,
monton; Brokerage Oo., Vancou-

ver; Frank M. Hannum, Ottawa.

Il(l'u. 10c. size
€00
or kinz& -

Mott's breakfast cocos, 10c size 90
0008, o

BURSRELE.

aF
??.'iip'

¥
&

IS $40 PER INCH PER YEAR.

COCos !ﬂ WHITE WAN SPIOES AND OEREALS LTD.

cakes, 6 1b. um’ 44c. 1b.
pod oou‘ Ib. 18 1b. bl'll. 33¢. 1b.; Oaracas
00008,
Cabiotar 100 Dale. tod tar e v .00 e
above quotations are £.0.b. Montreal.
ut

OANADIAN COOOANUT 0O., MONTREAL.
s—50., 10c., 20c. and 40c. pack
1in 151b. ahd 30-1b. cases.  Per Ib

o8

, in boxes
, 5,10, 15 1b cas

coocooooo
LBRNRERR

and 50-1b.
Tins. Bbls,
[
017
e A
PO T
017
016
2lc.
Condensed Milk

BORDEN'S CONDENSED MILK 00.
Wmn. H. Dunn, Agent, Montreal & Toroll):;n.
N 5.

ﬂnm&dn#_ open)
less Brand

hmﬂ{ size 3
Peerless d Hvaporated Milk
pint size (4 dozen| .
less Brand

REINDEER, LIMITED
*“Jersey” brand evaporated cream
per case (4 dozen)
indeer” brand, per case (¢ dozen)
indeer” Condensed Ooffee, case.
ndeer” Condensed Cocoa,

BT. CHARLES CONDENSING
COMPANY.

EBY, BLAIN CO. LIMITED.
Standard Coffees
Roasted whole or ground. Packed indamp-
proof and tins.
Club House....$0 32 Ambrosis.. 26
g:tu ...... gg g
Dade. 08 Bl i
Crushed Java and Mocha.... 018
“ w“ - e 0383
Package OCoffees.
Gold Medal, 21b. tins, whole or ground 0 30
“ “ 1lb. ting, "
hnor ey
ohor 3 e
id “ "11b, tins *
German Dandelion, 1 l:: tins, ground
b 1 Ib.
Bt 1t

Demi-Tasse, 1 and 2 1b. tins,
Flower Pog, 11b. pots,

Oonfections
IMPERIAL PEANUT BUTTER

BNEsERRREEe

oocoe

‘White Swan Blend.

1-1b. decorated
tins, 33c 1b. <

Mo-Ja j-1b. tins
30c. 1b.

Mo-Ja, 1-1b. tins
28c1b.

Mo-Ja, 2-1b. tins
28¢. 1b.

Oafe de:'sE ioures—1-1b. fancy glass jars, per

doz , $3.

Cafe I'Aromatique—1-lb. amber glass jars,
per doz.,

P ion (with tumblers) 83 per doz.

1and
land
land

“ d
Packed in 30s and 50-1b
case. Terms —
days prepaid.

Cheese—Imperial
Large size jars, doz.
Medium size ¥

Imy o AREN TR
i siu.;or. E g "MpERIALCHERSE
size, doz. i S
Small size, doz. 13 00 [l ==/
Roquefort— = ._-"=
mm.do; 14
size,dox. 140

Oanada Oream Cheese—
In carbons, each 1 dozen
bl dozen. .

FUSSELL & 00., LTD
London, Eng.

“‘Golden Butterfly'
brand Cream, 8 dox.
10c. size, cases $7.90

‘‘Golden Butterfiy"”
i:g:nql Oream, 83’;

Coupon Books—Allison's

For sale in Oanada by The Eb; ¥
Toronto. 0. 0. Beauchemis & u‘::uu-:
$10, $15 and

All same price one size or assorted -
UN-NUMBERED

00 books and over. . .
wgg:mhwb:mobooh Sue svseibuses

¥ num

o H:“oe(:‘t'." and each coupem,

Infants’ Food

Robinson's patent barley,
-1b. tins, $1.25; 1-1b. tins,
25; Robinson'’

33+ ¢ 18 00
Discount on application.
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; COFFEE High Grade Coffees are up several cents per pound, but we will
3 contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get
a sample from us. We will send you a big sample on application. You are to be the judge.
It's easy money to get in touch with us.

W. H. GILLARD @. CO,, Wholesalers HAMILTON, ONT.

SHINE ? - P e
. “ Just as Good ”
The dealer who 1s going to shine in his customer’s .

opinion is the one who is handling » IT’S

BLACK KNIGHT BETTER

STOVE POLISH

e

-

BRI R 2 St i i i WL B g e

[ s ———p——
= x

Good It Won't
Black Knight has Points - Blow Out,
‘made good’ with ‘ .
allwho have used of | ; ‘ Rust,
it. Gives a bril- The Banner \ o or
liant, silky polish et 2t Leak
with little labor, are

and will not soil
the hands. It is \ Costs
economical, and out in ! No More
alittle goesalong - than
way. Bad Inferior
Weather - Lanterns.

Brought

Packed in attractive boxes.

Order trom Your Jobber. S8end Coupon for Calendar

The F. F. Dalley Co., Ltd. Ontario Lantern & Lamp Co., Limited
Hamilton, Ont. - - Buffalo, N.Y. Samiion, Gut.

STORE MANAGEMENT—COMPLETE

16 Full-Page * ANOTHER NEW BOOK
instrations By FRANK FARRINGTON

A Companion book to Retail A"ﬂﬁh‘ cm
$1.00 POSTPAID

“Store Management—Complete’ tells all about the
management of a store so that not only the grestest sales
but the largest profit may be realized.

THIRTEEN CHAPTERS

Here is a sample:

BLACHK JACR

S — —

TRY IT

NG JASY “Taic
el o5sers

PASTE 1
STOVE pOLI®
A ,

CHAPTER V.—The Store Policy—What it shonld be
to hold trade. The money-back plan. Taking back goods.
Meeting cut rates. Selling remnants. Delivering goods.
Substituti Handling teleph calls. Rebating railroad
fare. Courtesy to customers.

ABSOLUTELY NEW JUST PUBLISHED

Send us $1.00. Keep the book ten days and f it isn't

worth the price returs it and get your money back.

TECHNICAL BOOK DEPARTMENT
143-149 University Ave., -

Toronto, Canada.
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Bur Extra

Extra Fing
Tres Fins
Fins
Mi-Fins

Moyens N¢
Moyens N¢

sufinu

Vichy Lem

Alimenta:
Vermioel

Box, 25 Ibs.,
" 251bs.,

I
Grape Juice
Apple Juice

Ohampagne

Matts Golde
Bparkling Ci
“ 3

Apple Vineg
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Brooms

are hard to get.

W. W. & CO BRANDS are made up to themark, always.
know this and our Factory runs full time on “Quality”

TRY A SAMPLE SHIPMENT.

HAMILTON

“BROOMS OF QUALITY”

Our customers

WALTER WOODS & CO.

Brooms

account.

CLARK'S PORK
AND BEANS
in Tomato Bauce

CHLORIDE OF LIME

{Moo.y's Royal

% LAPORTE, MARTIN & ©O., xou'rlnu.l
AGENOIES. THESE PRICES AR

¥.0.B. MONTREAL.\¥ ‘a: -

IMPORTED PEAS ‘‘SOLEIL’ l' Lv

Bur Extra Fins...... ﬂwom.lOBou uoo
i tins § kilo }mnnl {gso

Grape Nuts—No. 22, $3.00; No. 23, $4.50.
Pst Toasties—No. T3, $3.85.
Postum Cereal—No. 0, $2.25; No. 1, $2.70.

Extra Fins 00 1Y
Tres Fins “ o 100 * 4 00
Fins 5 " 100 ** 12 50
Mi-Fins 34 ® 100 * 11 00
Moyens No.1  “ " 100 * 10 00
Moyens No. 32 * § 100 * 9 50
Moyens WL &....ivivsnssssssssnssssesss 875
Asparagus, Harioots, ‘eto.
MINERVA PURE OLIVE OIL.
Oase—
12 ll.t.r.l .83
12 quarts .43
.13 50
.17 00
--18 60 QUICKSHINE STOVEJPOLISH.
No. 10, hnc!unl tall shape..... doz. 085
5 SOOR DOE. b )
© 80 »‘A’é’f’g The Dainty Dessert
: ; 88 HANE TNS fROR FASTR Assorted Case, Contains2 doz..$1.80
9 00 (Moody's Extra Fine) gemon Eg&raig:t) gonmina 2 goz. :}80
100 splits. . 4 00 Tan, traight) Containg 2 doz..$1.80
i 4 doz. in wood box............perdoz. 085
Vichy Lemonade Savoureuse, 50's. 750 1dor . 18 in $% g oTE %erry (Straight) Contains 2 doz..4

1.
mmu BOAP Stmwbeny(sumght) Contains 2 doz..$1.
1.

Le Bolell,” rr o‘nﬁ- Olive Oﬂ HAND CLEANER Moody's Electric) Chocolate (Straight) Contains 2 doz.

"’%8‘88%

herry (Straight) Contains 2 doz..$1.
Do S0 }l L3 1 : m 1> In Fancy tins, 3 dos. inwood box, doz. 086 Peach  (Straight) Contains 2 doz. $1
“ 501bs., §1b. h.n . 3 50 ease Weight 8 1bs.to case. Freight rate, 2d clas
** 500 Ibs., 3§ ox. . 376case _
" La Luns,” 65 per cen!
0““ ’M'i)'lE ;l }g » §:7.‘ {g KLENZIHE KLENZINE AMMONIA
: , ; case y
" 1001 “ 180 . POWDER (Moody's)
* 300 Ibs., 34 oe. bars 3 40 oase

‘Washing Compound—

Vermioelli, Pastes, otc. Doz. I ﬁ = TOR MA
L 1 I“'""""a"" - : FOR MAKING ICE CREAM
] e R S 007

Paocked 3 doz. in wood bo

DUFFY & 00. BRAND.
Grape Juice, 12 qta..... 3 sssamepersines 475
= 38 muu g Ilg
Apple Juiee. 13qts. 4 Sg
Gnmp.‘ng de g Zo
5 50
Matts Golden M——
Sp-rklln. Cider, 12 gte. ......... .. 500 Pastes.
Apple Vinegar, 13 qau R ig g ™ o'x%xg’:‘lﬁ:‘!oo:l'ksx: i
Alimentary Pastes.
BLUE, “Swnuow Brand” (Hirondelle).
celli, Macaroni, Spaghetti, Macaroni
LAUNDRY ?hle«h. On: Bmlsll PDM“ | assorted, ’r.%l&:
(l:m : mo.u.a 25 11b 0 06}
noodles, cases ’ 4
wlb 0.1.'/ Egg cases of mfu. loose.. 0

Mustard
OOLMAN'S OR KEEN'S
'er Peor dos
D.8.F.,}1b. tins 1 40 F.D.. §-1b. tins.. 1 46
:: lﬂuzgg Durhm.l-lb.r S0
F.D., $b. tins.. 0 8 o far 0
IMPERIAL PREPARED MUSTARD
Small, cases 4 dozen........ ceeeee 0 45 donem
Medium, cases 3 dosen o =
Largs, cases 1 L

9

0
20-1b. Pails 3 08
20-1b. tins.. 1 98

On:-en:!’

GILLETT'S
PERFUMED LYE
Ontario and Quebee

Prices.

Per case
1 case of 4 doz §3 50
Scasesof4 doz 3 40
Scasesormore 335

“Tmy et
1-1b. glass, doz... 1 56
21b. doz... 2 80
Hh.::l.'.do:... 465
7-1b. doz. 73
1-1b. giass,doz... 1 90
2-1b. giass, ... 310
7-Ib. tins, doz.... 8 25

Vermicelli and Macaroni.

. D. SPINELLI C'Y, MONTREAL,'

..por‘t?ox

au

62 1bs. cases or 75 lbs. bbl. ,,,,,, r 1b,
25 1bs. cases, 11b. pkn(Venmeeul) .
Globe Brand.
5 1bs. box "Bhudud" ........ per box
0 1bs. . :
25 1bs. cases (loose)... e b
25 1bs. cases, 11b. pochge- ..... *samom

o
]

Toeon ecocococo

geee =



A. P. TIPPET & 00., AGENTS

b-oase lots (delivered), $4.15 each, with 20
bars of Quick Naptha as afree premium.

—
¥V
‘
{l
b

e . o -

8 IMEAE 0¥ WL

8tarch
EDWARDSBURG STARCH 00., LIMITED

Boxes
n Laundry Starches
40 1bs. Oanada Laundry
40 1bs. Oanads white gloss, 1 1b. pkgs.
48 1be. No. 1 white or blue, 41b. cart’s
48 1bs. No. 1 white or blue, 31b. cart's
kegs, No. 1 white .
200 1bs. bbis., No. 1 white .
30 1bs. Edwardsburg silver gloss, 1 1b.
mo pac]
48 1bs. Silver gloss, in 6 1b. canisters. .
38 1bs. Silver gloss, 6 1b. draw lid boxes
100 1bs. kegs, 8i ver gloes, large crystals
28 1bs. Benson's satin, 1 1b. cartons,
§-23 ohromo la
| 40 Ibs. Benson's enamel (cold water)

per oase
120 1bs. Benson's
= per case. .

enamel (cold water)

BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebec.
Laundry

Btarches—
Cansds Laundry, boxes of 40 Ib..
14b. oartons, boxes of @ Ib.....

CHATEAU BRAND
CONCENTRATED BOUPS _

e
;e:euble Mutton Broth
\l%klu'ﬂ cken
Ox Tail Pea
Beotch B: Julienne
Mock Turtle

Vermicelli Tomate
Consomme Tomato

No. 1'3 95¢. per dozen.
Individuals, 45¢c. per dozen
Packed 4 dozen in a case.

Boda
COW BRAND
g.lo .()i 1-1b. contain-
box $3.00. o
Case oll#-lb. con-
=
Boacst B, and 1an
mxa%ﬂn‘& 30 1db.
;.nr boxshd
Osse of bo. k ining 96 pack
per box §3.00.

MAGIC SODA

Ontario and Quebec Prices.
Case No. 1, 60 11b pu:klaes..{é

Case No. 2, 120 §1b

v 30 14b.
B o 3. {B 1
Oase No. 5, 100 10-0z

i

1 case

MN“N”»Ns
BRARIRGR

Stove Polish
JAMES DOME BLACK LEAD
6a size, gross, §3.40. 2a size, gross, $3.50
Syrup

EDWARDSEURG STARCH CO., LTD.
“Crown " Brand Portoeﬁunoﬂyrup

30 0~
20 * os
5. llhnd”!lb. tins have wire handles)

Beaver Brand Maple Syrup.
Ib. tins 3 dox in oase

5
M

GTLLETTN CMEAM TARTAR
Ontario and Quebec Prices.

b. paper pkgs., 4 doz. in case. ..
ﬁb-mm.. doz. in case. ..

2 1 B RIE fasmorsae

PATERSON'S WORUBSTER SAUCE
3 and 6 dozen dos 0
3l gy el §

HOLBROOK'S IMPORTED PUNCH SAUCE
e, packed in 3-doz. case, per doz...

22
Medium, packed in3-doz. case, perdoz.. 1 40

HOLBROOK'S IMP. WORCESTERSHIRE SAUCE
Per dozen

Rep. % pints, packed in 6-doz. case.... 2%

Imp. % pints, packed in 4-doz. case.

Rep. quarts, packed in 2-doz. case

Tobaoco.

IMPERIAL TOBAOOO COMPANY OF CANADA,
LIMITED—EMPIRE BRANCH.
—Black Watch, 6s

Ch
ewing:

aRBsEsLsss

6s
Empire, 6s and 1!
Ivy,Ts.....

t,
Cut —Great West Pouches,
Regal Cube Out, 9 ol

LubeLL A

£

cococce
(33411 1]
oo ooe

[LLEERN

MELAGAMA TEA

MINTO BROH.,
45 Front 8t. East

We in60and
100 ib.

coocooe
355888N
~oDOoO0OO0OO
t 134434

b1 4 4

Jelly Powders.

WHITE SWAN SPICE
AND CEREALS, LTD.
White Swan, 15
flavors, 1 doz. in
handsomecounter
carton, per doz., %0c

List price.
“‘Shirriff's” (all
flavors), per doz. 0 90

Discounts on applica-
tion.

Yeast

Ontario snd Quebec Prices.

Royal Yeast, 3 doz. 5 cent packages.. $1 15
Gillett's Cream Yeast,3doz. inbox.. 115
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Remember this, Brother
Grocer-

FIVE ROSES is not mill-
ed for pastry -cooking
alone.

Nor for bread baking
El‘l"“t‘.

But for BOTH — it’s
meant for Both—milled
for both.

A e neral houszehold flour
—a genuine family flour.
Milled entirely from the
best  pastry  producing
parts of the Manitoba
wheat berry.

From the driest, whitest,
purest parts. ;
Ground much finer than a
flour meant c.\(']lbi\‘«-l)‘
for breadmaking.

Just as our second grade
(called HARVEST
QUEEN) is meant for
bread bakers.

FIVE ROSES is infinitely

THE CANADIAN GROCER

R
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Why Tolw Fiowrs—2Y

superior than such flours
—better color, better fla-
vor, easier to handle, keeps
better.

But to make good pastry
and- equally good pastry,
FIVE ROSES needed
Strength.

In order to make big, fat,
healthy loaves with tender
crust and spongy crumb.
It had to contain more
gluten—more of the pur-
est quality gluten, neither
too soft nor too tough.
Also remember, Brother
Grocer—

The woman proud of her
bread wants to be proud of
her pastry.

She wants to be a good
cook all ’round—sell her
flour that is good all
‘round.

She uses the same butter,
the same sugar, the same

eggs, the same oven.
Why not the same flour?
Most flours are not made
for every recipe in her
cookbook—but made for
QIPIIZ one purpose. e
akes time;~and trouble,
and knoﬂﬁggga, and mill-
ing science to/ produce a
flour to suit~your custom-
er’s every wish.
But FIVE ROSES makes
good bread and good pas-
try.
It is milled on purpose.
Therefore it is best for the
housewife, best for your
customers—best for every
single one of them.
Don’t you see the oppor-
tunity to give better ser-
vice, better flour service?
Serve best and you profit
best, Brother Grocer.
And then, just see how
your sales are simplified

LAKE OF THE WOODS MILLING COMPANY,
“The House of Character’’
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by selling only FIV i
ROSES.

Less bookkeeping — les.

correspondence—Iless mi-
takes—less excuses — les
trouble—smaller stocks-
steadier sales—regular 1«
peats—stronger salesman
ship through specializing
If others are doublin
their sales — why n«
YOU?

Don’t delay — ask you
jobber—or write our nea:
est office.

DO IT NOW !

FIVE ROSES
is packed to suit your
trade in barrels and
halves—also in bags.
of 7,14, 24, 49 & 981bs.

—CAPACITY—
10,500 Barrels Daily

LIMITED

., X e
R TR
55 .2
&5 ot u




