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“Pure 
Gold 
Extracts

99
Favored 
by the 
Housewife!

A Steady Increasing Demand
The consumer knows and favors Pure Gold Extracts, because 
experience has taught the housewife that the name

Pure Gold
is an absolute guarantee of quality. This line is a ready-seller, 
needing no apology, no explanation, no argument. Its quality 
makes the sale. There is a steady growing increase for

“Pure Gold”
E XTRACTS

Make a display of this brand for your share of the summer trade.

Pure Gold Manufacturing Company, Limited
TORONTO WINNIPEG
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ORLANDO
(INVINCIBLE)

If you contemplate taking advantage of the no-license situation by adding cigars 
to your line, do not make the error of getting in wrong at the start. Be absolutely 
sure that you start with the right goods.

Webster’s ORLANDO (Invincible) and Webster’s Clear Havanas (in ten 
sizes), will start you right. Make us prove it.

W.R. WEBSTER & COMPANY, LIMITED
SHERBROOKE, CANADA 
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HREWRYC

DRY GINGER ALE
“THE BELFAST TYPE”

The only real Dry Ginger Ale in 
Western Canada. Write To-day for 
the price list of all our soft drinks. 
This is a line of the grocery trade that 
is growing fast,—why not get your 
share of it?

Remember our forty years’ experience in pleasing 
the people’s taste is at your service.

Write to Dept. B. E. L. DREWRY, WINNIPEG



Customers

For summer stuff and for summer 
use there is no food container that 
gives the retailer and his customer 
the splendid service both get from 
the famous ftitesfyape line of bulk food 
containers. Garden truck, spring 
specials, fruits, picnic goods are dis
played so much more effectively in 
ftitestyapeg. Such delicacies are pack
aged so much more satisfactorily 
in ftlttsfjapeâ Make a window display 
of foods in ftitesfyapeg Send out the 
goods in Bttcfiiljapesl and you will feel 
the pride of well doing.
Ask your jobber or

THE VICTORIA PAPER &
TWINE COMPANY, Limited
TORONTO MONTREAL

THE OVAL WOOD DISH COMPANY
MANUFACTURERS

DELTA, OHIO, U.S.A.

If mteretted, tear out this page and keep with letter» to be aruwere<
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Agnes C. Laut
In “Give America the Whole Truth,” startles us with revelation 
after revelation of Germany’s dirty work in the United States 
and Mexico—to breed strife, make America her vassal, gain a 
friend at the peace conference, inspire and muzzle the public press, 
interfere with the manufacture of munitions, and in other ways 
make America her dupe and fool. Miss Laut writes out of inside 
knowledge. She amazes us with her access to hidden things. 
“Give the facts to the public,” she concludes, “the American 
voter will do the rest.”

Xltss Laut Is a Vnnaillan living In New York. Her genius, 
lier vivid, virile style, her intimate acquaintance with those In 
high places, her mental hreadth—these and other quallflcattona 
make publishers everywhere keen for her work. It is a verit
able triumph for MACLEAN'S to have secured the series of 
war articles which she la now contributing to this magasine.

Arthur Stringer
Begins In the June number a humorous, whimsical and wholesome 
romance, “The Anatomy of Love.” Never has this versatile Canadian 
excelled this new story of his. MACLEAN'S 
is fortunate in securing the first rights to 
this superlatively good story for Canadians.
Have regard also for these other distin
guished Canadian writers whose work ap
pears in the June MACLEAN’S.

Arthur E. McFarlane
contribute* « mystifying detective story, 
"Behind the Bolted Door7"—the heel de
tective story since Sherlock Holmes.

Robt. W. Service
provides two poems writ
ten at the front — “The 
Odyssey of’Erhert Mggins” 
and “The Convalescent.”

Alan Sullivan
supplies a timely sketch. 
“The Romance of Cobalt" 
—a sketch of the esmp. 
past, present and future.

Macleans
MAGAZINE is getting the best Canadian writers to put their best 
work into articles and stories of particular Canadian interest. 
This is a deliberate policy on the part of MACLEAN’S publishers. 
Other Canadian writers of note whose work appears in MacLean's 
are:

Stephen Leacock Nellie McCInng Arnot Cralck
L. M. Montgomery H. K. Ood.by Robert E. Pinkerton

Not the least appreciated feature of MACLEAN’S is its popular 
Review of Reviews Department, which condenses for busy readers 
the cream of the world’s best periodical literature.

MACLEAN'S MAGAZINE miilntiilns a clean and wholesome 
lone. Its advertising pages sre censored to exclude all objec
tionable advertising. MACLEAN'S van be taken Into your 
home wlthont any hesitancy, to be read by any member of 
your family.

IT TMI7 NUMBER AT ALL Iff- U UllL NEWS STANDS IOC
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Borden’s unim
peachable purity is 
your best guarantee

Borden Milk Co.
LIMITED

Leaders *f Quality”

MONTREAL
Branch Office: No. 2 Arcade Bid*. 

Vancouver, B.C.

It is a guarantee of that customer satis
faction which is only secured by sell
ing lines of unquestioned quality.
The stringent regulations that are 
observed in the processing of every 
Borden line ensure you this business 
building customer appreciation. 
When you push the Borden Products 
you KNOW you are backing the fav
orite of three generations—the lines 
that have made good with everyone 
everywhere.
Whether for picnics or regular home 
use you cannot recommend a better 
line than Borden’s. Their great con
venience and superior keeping quali
ties will prove a big boon during the 
warm summer days.
A Borden window display will not dis
appoint you. Get one up to-day, emphas

izing Borden suitability 
for camper, cottager, 
picknicker, etc. Steady 
sales will result. Why 
leave all this trade to 
your competitors ? Start 
right in now to secure 
your proper share of it.

// any advertisement interests you, tear it out now and place with letters to he answered.
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Everyone is a sat
isfaction giver

iSmiwiIi
A Dime.

SARDINES IN Oik

The approval of the discrim
inating customer is only won 
by featuring and recommend
ing lines of proven quality 
such as
Brunswick Brand 

Sea Foods
Quality is the one big idea 
embodied in every Brunswick 
Brand Product. The ideal 
location of our modern plant 
and the scrupulous care exer
cised in the selection and pro
cessing of the fish positively 
guarantee- against inferior 
quality.
Big sales are the rule where 
Brunswick Brand Sea Foods 
are featured. Following is our 
list and everyone is a reliable 
satisfaction giver.
V« OU Sardines
Va Mustard Sardines
Finnan Haddies (Oval and round tins)
Kippered Herring
Herring in Tomato Sauce
Clams
Scallops
Are you getting your proper 
share of the Brunswick Brand 
demand?

CONNORS BROTHERS
LIMITED

BLACK’S HARBOR, N.B.

TheHetiable

The Salt that your customers 
know is always just right.
Fine, even grain—full of savour 
—and pure as purity itself.
This is why practically every 
home in Canada uses Windsor 
Table Salt. Of course, you sell

lT CO. LIMITEDTHE CANADIAN

Dwight's
COW BRAND BAKING SODA

is a big seller and a repealer because it 
measures up to the good housewife’s every 
requirement in quality baking soda.
It has been the leading household requisite 
since it was first turned out in 1846.
There is no other soda quite as popular as 
Cow Brand. Your wholesaler will supply 
you.

CHURCH and DWIGHT
Limited

Manufacturers
MONTREAL

DWIGHTS

Bakin g sod A

If any advertisement interests you, tear if out now and place with letters to be answered.

49843^209^9110965991197686016934
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Beans for Profits
A few selling points you should know.

Tell your Customer 
— that Simcoe 
Beans are Can
ada’s Best, selected 
and finest flavored 
beans.

Plain, or with Tomato or 
Chill Sauce

They are prepared in 
clean factories 
and by tasty pro
cess.

Simcoe Beans are economical, 
costing much less than 
the raw white when you 
consider the trouble 
saved.

Simcoe Beans are prepared 
with Tomato or Chili 
Sauce, or Plain—and, 
Mr. Grocer, you make 
more than by selling raw 
white Beans.

DOMINION CANNERS 
LIMITED

HAMILTON ' . . CANADA

If interested, tear out this page and keep with letters to be answered.
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Save 20% on the 
Cost of a High-Grade 
Computing Scale—

Th> F air bank*—a finely built Auto
matic Scale, at the price you can afford. 
The best value ever offered. Weighs 
your goods quickly and accurately.

Simply put the load on the platform, 
and read the value on the chart for 
ordinary weighing.

Handsome, Convenient, Sanitary. A 
scale that will add attractiveness to your 
store and bring you customers.

Write to our nearest branch for full 
details of this opportunity.

The Canadian 
Fairbanks-Morse Co.

Limited
St. I oh.
Montreal
Toronto
Winnipeg
Celgory
Vancouver

Quebec
Otto*.

H.milto.
Sukateea
Edmonton

Vielerte

A FEW HOURS TIME
Netted Him $13.75

Arthur W. Bundle of Toronto recent
ly read in one of our advertisements 
that we wanted to get into touch 
with young men to represent us. He 
applied in person for a position, was 
accepted, and has since qualified in 
every sense of the word—by making 
good, both for himself and for us.

During his first three days, he worked 
on an average of five hours a day. 
The results of his efforts netted him 
$13.75 in Cash. We paid Mr. Bundle 
better than $1.00 an hour, for every 
hour he worked. He came to us with
out previous selling experience; he 
had no first-hand knowledge of busi
ness, but he did have confidence in 
himself and in our plan. This is one 
of the few instances of how our boys 
are making good.

The results of Arthur W. Bundle’s 
success can easily be duplicated in 
your town and by you. We want 
more young men who are possessed 
of lots of energy and an ambition to 
get ahead. We want to make an 
appointment right away in your com
munity — who knows but what you 
are just the man we are looking for?

Anyhow write us and let us explain 
our plan to you. Simply say: “Show 
me how to make profits out of my 
spare time.”

The MacLean Publishing Co. 
Limited

143-153 University Ave.

TORONTO CANADA

If any advertisement interests you, tea r it out now and place with letters to be answered.
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1 CLARK’S
CONCENTRATED 

SOUPS
prepared from only the 
finest of materials and 
guaranteed absolutely 
pure.

MADE IN CANADA
and without a rival in either home * 
or imported Soups.

TOMATO CHICKEN 
CELERY MOCK TURTLE 
PEA MULLIGATAWNY
VEGETABLE SCOTCH BROTH

etc., etc.

Ask your jobber for prices or send 
us a post card, but STOCK NOW.

| W. CLARK, Limited, Montreal |
lilllillHlMU'IlM'Iil'I H miHlliMIHillMiHIHI I I 11HIHili|!| |l|!l!| IIWl l l'l.llllllllWlHIWIH'HIIMli.-

now and place with letter» to be answered.If any advertisement interests you, tea r it
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The Quality Trade
Grocers who do a particularly high-class trade are large buyers of

Shimffs True
Vanilla

1 his extract is the ONE that appeals to discriminating people. It 
pays to feature such a line, because it attracts the trade of those with 
Detter-than-average buying power.

And there is a good margin of profit in each sale, too.

Think this over and we believe you will conclude to make Shirriff’s True 
Vanilla one of your leaders.

Imperial Extract Co., Toronto

«lueTos
>e rinviKf* .

Have No Hesitation
in reeotvmending to your best customer

‘Bluenose’ Butter
It always opens up in excellent shape, 
and its quality ami flavor are remark
ably fine. Taste “Bluenose” yourself! 
Tiien you’ll feel more enthusiastic about 
reei mmending it.

SOLE PACKERS.
SMITH A PROCTOR HALIFAX. N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax - N.S.

pint ii ii mm i n m u i i vmm i n n i m i lira im ini'i i ni m n ram iniu:ii:iiiiiiiiitiiiiiii!iiiiiiiiEEiiiiiiiii!niiiiiiiiiiiii:i 111 ti 11 riiiiimo iieii i iiihi rami rim 111 him i i i i i i i i i hi iu

has the superior palate - pleasing | 
flavor produced by using only se- i 
leeted, sun-ripened fruits and pure | 
cane sugar.
Hence Furnirail’s has won the un- | 
stinted approval of the most par- | 
ticular jam users.
Replenish your stock now.

FRUIT

JAM
AGENT»: ONTARIO—OJacLaren Imperial Chew Co., Ltd., Toronto. MONTREAL 
—W. 8. Silcock. ST, JOHN, N.B.—MaoLareu lm|ierisl Cbrew Co. HALIFAX. 
N.S.— MacLarm Imperial Cheese Co. SYDNEY. N.S.-A. E Sheppanl. HAMILTON 
-R. M. Griffin. WINNIPEG—W. L. Mackintie Co.. Limited. CALGARY, ALTA. 
—MacLaren Imperial Cheeee Co., Hit EllMONTON, ALTA.-Central Brokera*e Co.

FURNIVALL-NEW, Limited
Hamilton Canada

lUMIMIMIIIMli llI 11MM IIIIII HI M MMMMMMMMlI
If any advertisement interest» you, tear it <».<< now and place with letters to be answered.
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It is the superior quality that con
tinually brings new buyers, and holds 
the trade of old customers if you stock

OCEAN
BLUE

Order from your Wholesaler.

«nil Yukon: 
C r e e d e n & 
Awry, Hoorn* 5 
a n <i 6, Jnnen 
Block, 407 H»»t- 
*n** Slree t, 
Wwf, Ykncoarwr

HARGRRAVRS (CANADA) LIMITRD 
M FRONT STREET. B. TORONTO

Wmtrm Arch I* : 
For Manitoba : 
O. F. Lightcap. 
« innipce. For 
British Columbia

"KEYSTONE” 
BROOMS and BRUSHES
bring repeat orders from our customers. 
They make your brush trade a profit 
able end of your business.

Whether it is a shoe brush, a stove 
brush, a scrub brush, or a whisk, if it 
bears the “Keystone” trade mark it 
is the best you can offer at the price. 
And you can sell at a moderate price 
to net you a handsome profit.

Write for price*, etc.

Stevons-Hepnor Co., Limited
Port Elgin. Ont.

Get prices and infor
mation about the 
“Nugget” Broom and 
the rest of the famous 
Keystone Brand 
Brooms and Brushes.

Your Customers Need
Sani-Flush
Clean» Water-Closet Bowls
The reason is simple—it 
provides the only quick, 
easy and sure way to clean 
toilet bowls. This work 
must be done properly or 
the bowl becomes offen
sive and unsanitary. The 
least expensive and the 
easiest way to do it is with 
Sani-Flush.

Find out for yourself by 
giving it a trial in your homie 
or store. Then see how it 
appeals to economical house
wives by making a display. 
Write us for assistance in 
selling Sani-Flush.

Harold F. Ritchie & Co., Limited
10-12-14 McCaul St., Toronto

If interested, tear out this page and keep with letter» to be anmered.
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Manufacturers’ Agents and Brokers’ Directory
The Canadian market is over three thousand miles long and extends from the peach 
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this 
market satisfactorily or get the best out of their Canadian opportunities without the 
assistance of local agents. The following firms in all. parts of Canada are prepared 
to act as agents for good lines. The service department of the Canadian Grocer is 
at the disposal of firms wanting agents or agents wanting agencies.

KEEP POSTED ON SUGAR
Having been identified with Sugar for the past thirty years, and being in 

constant touch with all sections of this country and foreign markets, we are 
in the best possible position to keep you posted by mail and wire of any actual 
or contemplated changes and general gossip of the markets. Some of the 
largest concerns are subscribers, and we should like to place our proposition 
before you. For further information write

THE FEDERAL REPORTER, 81-93 Wall Street, New York City

ONTARIO

Mackenzie & morris
LIMITED

BROKERS
Greeeriee, Provisions and Produce

C.P.R. Building, TORONTO

Maclure & Langley, Limited
Maaefeeterers Assets

and Drug Specialties 
12 FRONT STREET EAST TORONTO

Wholesale Grocery Brokers 

Toronto Ontario

W. H. Millman & Sons

Can quote you low prices on 
evaporated apples and gallon 
apples, both first-class quality, 
subject to market changing, ex 
Toronto.

Manufacturers* Agents 
end Importers

51-53 Wellington St. W., Toronto

W. G. PATRICK & CO

W. G. A.LAMBE&CO.
TORONTO 

Established 1885

SUGARS FRUITS

Established 1868
GEO. STANWAY A CO.

2» Wellington St. Eeet. - TORONTO 
Agents for “Horseshoe," ‘Tiger" and 
"Sunflower” Salmon. Fred. L. Myers A 
Son, West Indlnn Product». Furuyn 
A Nlnblmnra. Jspsn Teen.

II you want tbs market on
NEW BRUNSWICK POTATOES

Wire er phone
HARRY WEBB, TORONTO

We specialise on potatoes, have ware
house» at all buying point» In the 
potato belt. Cars always loaded. New 
Brunswick, Montreal, Toronto, waiting 
orders.

H. P. PENNOCK * CO
and Manufacturers’ Ageete.

WINNIPEG REGINA
We solicit accounts of large and pro
gressive manufacturers wanting live 
representative».

O. F. L1GHTCAP
Wholesale Grocery Broker and Manu
facturera’ Agent. Domestic and Foreign 
Agencies Solicited.

O. F. LIOHTCAP
»• Bannatyne Ave. - Winnipeg. Man

If yo* want some first-elans old leaf 
Tobacco, processed, so that all of that 
rank smell and taste is taken out of it, 
put up in five different grades, write

LEWIS WIGLE

WATSON A TRUESDALE
Wholesale Commlnlon Broken and 

Manufacturin' Agents 
120 Lombard Street 

WINNIPEG MAN.
Domestic and Fonlgn Agencies 

Solicited

Geo. Adam & Co.
Grocery Brokers end 
Commission Marchante

We can put your 70ode on the 
Western market successfully, as 
we are in close touch with the 
'Western wholesale grocery 
trade. Give us your line, and 
let us produce results for you.
Chamben of Commerce, Winnipeg

THE H. L. PERRY CO.
214-216 Prlaeeee Street, Wlenleeg

We can make a success of year Agency. 
Our STORAGE, DISTRIBUTING and 
FORWARDING facilities are unexcel
led.

Correspondence solicited.
"Always on the Job"

MARITIME PROVINCES.

J. N. COCHRAN
Maeefacterere" Agent nnd Grocery 

Broker
FREDERICTON, N.B.

1 here s connection with both wholesale 
and retail trade throughout the entire 
Maritime Provinces.

NEWFOUNDLAND

T. A. MACNAB & \CO.
•T. JOHN’S - NEWFOUNDLAND 
MANUFACTURERS’ AGENTS]

and COMMISSION MERCHANTS 
Importera and exporters. Prompt nnd 
careful attention to all business. High 
ent Canadian and foreign reference». 
Cable nddreee: "Macnab." St. John’s. 
Code»: A B. C„ 6th edition and private.

We have a few desirable openings 
for men of this type to call on 
Grocers tn connection with Star 
Egg Carrier» and Trays. 68% of the 
grocers of the country are already 
using Star Equipment. To men 
wltb proven selling ability we can 
offer an exceedingly Interesting pro
position.

For particulars, apply

STAR EGG CARRIER * TRAY 
MFC. COMPANY

1113 JAY STREET ROCHESTER. N.Y.

MEN WITH SALESfABILITY

British firm having ajlarge*connection 
imong best buyers in Oreet Britain in
vites correspondence and offers from 

Shippers And Packers of 
Pork, Froxen and other 
Meats, Dairy Produce,
Canned Goods, etc.

GIF, FOB, and landed terms. 
Advances against consignment».

. Reference» exchanged.
^ WM. THOMAS* CO.

General Provision Commission Merchant» 
and Brokers

29 Toole? Street.
Telegraphic and Cable Addreae Prodairos. Tooley 

London. A.B.C. Code. 5tb Edition.

-
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TEA
Cables from China report the Tael price of Congous about 
15% under last year—an advance of 40% in exchange and 
the freight rate 3 cents per pound gross against $1.80 last year 
—making laid-down cost about 20 to 25% higher than last 
Season. In view of this situation and the high prices ruling 
for Ceylon and Indians, Congous at 16 to 18 cents are a 
purchase.

John Duncan & Co., Limited
Established 1866 MONTREAL

// any advertisement interests you, tear it out now and place with letters to be answered.
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Literature
Art
Language
Traditions
TRADE

C anada Britain—Australia—South Africa—we arc 
all links in one Imperial chain. On the battle
fields and in the markets of the world, our strength 
is In unity and mutual support.

Canadians who buy British-made goods here at 
home are helping Canada as well as Britain, just 
as Canadians at the Front are fighting for Canada 
as well as the Old Country.

Pascall's
LONDON ENGLAND

And there are no Uritlsh-made good* which stand 
higher III reputation, both among Canadians at 
home and among Canadians In the trenches than 
Pascall's Candies and Chocolates. They stand for 
that quality, purity and Integrity of manufacture 
which la one of the great assets of the Imperial 
Bnaluess Partnership. Ask your storekeeper for 
James Pascall’s Candles and Chocolates—and do not 
be put off with any substitute.

• Roprosontativos for Canada-

W. H. ESCOTT CO., LTD., 181-1S3 Bannatyne 
Avenue, Winnipeg.
MESSRS. ANGEVINE * McLAV’CHUN, P.O. 
Bex It. St. John. N.B.; else P.O. Box Me. 
Truro, N.S.
MB. C. H. COLE, S3 Front St. Eaet, Toronto, 
Ontario.
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There’s no Standing Still in Business
It’s lines like H P. SAUCE that make for progress.
Good Value, Good Profit and Good Advertising—some of you are 
doing great things through H.P. Sauce. Now how about you?

toto»V»'

H

May 26, 1916.
i

! >s-k-:vVKm
// any advertitement interest» you, tea r it out now and place with letters to be answered.

GRE-SOLVENT
MILES AHEAD OF 
SOAP.
Biggest Value on 
the Canadien 
Market.

10 ounces net 
weight, 10 cents re
tail; 10 ounces net 
weight, 15 rents re
tail. Wholesale prhc 
$10.80, and $14.40 a 
gross.

Instantly dissolves and removes from the hands all kinds 
of Machine-grease and Grime, Paint, Printers’ Ink, etc., 
etc.
A great Comfort and Time-saver to all who have to face 
the cleaning-up problem.
It does not chap, roughen or otherwise injure even the 
most sensitive skin.
A strictly high-grade product prepared for those who want 
the Best.
Frequently imitated since its introduction in 1903 but 
never equalled for quality and satisfaction.

ROBERTSONS LIMITED
KINGSTON. ONT.

SOLE CANADIAN DISTRIBUTORS.

Maximum Efficiency at a Minimum of Cost
That is the big winning feature of the ARCTIC SILENT SALESMAN—a store fixture that not only preserves a stock of per
ishable goods In absolute security, but displays them so attractively as to create a quicker and more profitable tuiDover.

The ARCTIC SILENT SALESMAN
may be used as a counter as well 
as a display case. The evst of in- 

% stalling the Arctic will be more than 
covered in a short time through the 
extra sales it will produce and the 
elimination of loss through spoilage.
Send for the complete Arctic Cata
log.

John Hillock & Co., Ltd.
Toronto - - Ontario

Brand
THE SIGN OF PURITY

Phone Orders at our Expense 
Phone Nos.

3595, 3596, 3597, 3598, 4656

We Sell only Goods of Guaranteed Quality
—Satisfied Customers are our Best Testimonial

TARTAN BRAND are the most attractively packed goods on the Canadiaa 
Market.
We are always ready to meet your requirements in Canned Vegetables, 
Fruits, Salmon, Tea, Coffee, Spices, Extracts, Jelly Powder and Grocers' 
Sundries of our own manufacture, the quality of which is backed by our 
guarantee.
We have a full line of Fancy Groceries, Foreign and Domestic. Mail 
orders our specialty. Write us to-day.

BALFOUR, SMYE & COMPANY
HAMILTON, ONTARIO

»



Perfection Computing Cheese Cutter
(IT IS ALL MADE IN CANADA)

IT IS A CHEESE CUTTER WORTH HAVING

A REAL COMPUTER
AND YET SIMPLER THAN ALL OTHERS IN CONSTRUCTION AND OPERATION. 

ABSOLUTELY NO FIGURING TO DO.
IT STANDS THE TEST FOR DURABILITY, FOR IT LASTS A LIFETIME.

Max 26 1916 N A D NA R

IT
SAVES ITS 
COST in a 
few months and 
lasts a lifetime.

BUY IT NOW.

A REAL PROFIT-SAVER 
Write for Prices and Terms.

WE HAVE SPECIAL COMBINATION PRICES 
WITH CABINETS AND PEDESTALS.

American Computing 
Company

HAMILTON, ONT.

IF
BUSINESS 

is BAD or 
GOOD, you 

need a PROFIT- 
SAVER.

BUY IT NOW.

*

If any ad vert'se ment interest* you, tear it out now and ptaee trith letters to be answered.
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Do You Believe That There is a

BEST?
OF COURSE, mid 
you want It. too, if 
the price is right.

The Electric Daylight 
Egg Tester is the

BEST EGG 
CANDLER

on the market.

it will test 300 
dozen eggs an hour, 
and it will do : the 
Job perfectly. The 
operator needs no particular experience. The Electric Daylight 
Teeter is

Neat, Durable and Inexpensive
It will add to the appearance of a counter and will enable 
the dealer to absolutely guarantee the freshness of the eggs 
lie sells. A guarantee with eggs means money and satisfied 
customers. Write to-day for our special offer on nil orders 
received during Ihe next sixty days.

A. E. Jennings Company
535 Detroit St.

ANN ARBOR, MICHIGAN

Freeman’s Dry Air 
Refrigerator

We have enlarged 
the air circulating* 
capacity and multi
plied many times 
the air-drying and 
lee-saving efficiency 
of present day But
cher Refrigerators 
until we have pro
duced a Refriger
ator measuring Inch 
for Inch more air 
circulating capacity 
than any other 
made during t b e 
past or present.
This Istsrior S^y View B-W

shows our warm alt 
flue arranged along 
the celling, where 
the largest volume 
of - warm air rises 
to In all cold rooms.
It is placed where 
warm air flues are 
most needed. These 
flues form a hollow 
recess for receiving 
the warm air; they 
discharge the air 
from both ends and 
convey It above the 
ice.

Manufactured by the

W. A. FREEMAN CO., LIMITED
CANADA

Price list and catalogue free and 
to any address.

uiled

Tell us your present method of handling eggs— 
the number of cases handled weekly, also the num
ber of wagons you operate, and we will show you 
in actual Dollars and Cents the saving Star Egg 
Carriers and Trays will effect in your business. No 
guess work or theory, but actual, indisputable facts 
regarding your business, not your neighbor’s.

Send us the facts and figures in your case to-day 
STAR BGG CARRIER drTRAY MPG.OO. Jay St.. Rochon», N.Y.

jin
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A FEW MORE

| Live Fixtures |
1 LET THEM SAVE YOU TIME. MONEY AND DRUDGERY

"Craherlae” Salt Flab Rack
with white enameled palls showing flab g 
in natural colors on pall. A creator of s 
appetite for brine goods. Get salt flab s 
oui of the grimy kega and put them lu S 
these pure white containers where, with = 
the flab shown In natural colors, the 
month of the customer will water for s 
salt mackerel In the morning. Four s 
palls to a rack with plate glass tops. 2 

. . In ordering, state for what salt flah S?
” you wish palls lettered.Sterling, III.

“Ideal*’ Fruit or Vegetable Be* Display Attachment

Fa
IMB——H

Change your orange, lemon or fruit box 
into display raeka. Will treble sales. 
Instantly attached by means of patent 
fasteners. Handsome aluminum flnlah. 

S4.M per set ef six Adjustable lengths, 
f.e.b., Sterling, III.

“Perfeet” Hanging Bag Racks
Handiest Hanging Rack Made—Holds 1000 Base
Hut one bag la delivered at a time. This la 
tie moat valuable feature of this holder. 
There la positively no waste of hags. In 
order to get two or more bags at a time, they 
must be pulled out. otherwise but one will 
he delivered. Bags not used can he replaced 
Instantly. It Is a handsome store fixture, can 
never wear out and will last a lifetime. Ten 
compartments, made from cold rolled steel, 
handsomely enamelled.

•S.00 Keek
t.e.k„ Sterling, III.

Ss
s
s
—

s
—

Evan L.ReedMf, Ce. M*. IBSrSffSL ’£&£ 1
004 A. St. Burling, 111. V Devices.

3NMHI MHiiwfmmHMmmi.-
7/ any advertisement interests yon, tear it out now and place with letters to he answered.
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“WORKED HARD”
“Here is some very CHEAP tea, Mr.------. You can make a fine profit on it.”
This line of talk on behalf of ordinary cheap teas is being “worked hard” these 

days. But, with diminishing success.
Grocers, who have made the greatest successes, know that it pays, in all lines, 

especially tea, to stick to goods of undoubted high quality.
Many have found that Red Rose Tea is a business-builder of the first rank. This 

master blend of high-grade Assam-Indian and Ceylon teas has such generously 
good QUALITY, and is such excellent value, that it is quite natural it has made 
good in a big way.

Just try recommending Red Rose Tea for a while and see if your tea sales do 
not show an increase.

Red Rose Tea
“is good tea”

Autoint* hate long ago learned that a Bowser ‘Sentry** Pump is

.

ejH

THE SIGN OF A PROGRESSIVE GROCERY STORE
the same a* a dock, out in front, calls attention to the jewelers, or the 
striped pole signalize*, the location of a barber shop.

In addition to their advertising value,

BOWSER
outfits are money-makers. You make a profit on gasolene and on other 
tales made to those who would not otherwise stop.

Buy gasolene in any Quantities you want, store it safely underground 
where it can't evaporate or deteriorate, then pump any amount desired 
directly huto your çiifitomyi** cars, Quickly, accurately measured and filtered.

The “Red Sentry** Equipment illustrated above is only one of many self 
measuring pumps and storage systems we manufacture. We make outfits 
for handling kerosene, paint. Iiibrii ating and volatile oils of all kinds, and 
a request for descriptive matter and in forma! ion concerning anything along 
this I me won’t obligate you in the least.

S. F. BOWSER & COMPANY, Inc.. roMtiXNE
Sales Offices in All Centres end Representatives Everywhere.

Our catalog will show you
the refrigerator 
you are looking 
for.
We waut to mail you a 
eopy of this catalog so as 
to give you an idea of the 
perfect refrigeration prin
ciples that are embodied in 
every “Eureka.” A big 
majority of Grocers and 
Butchers have found the 
Eureka so entirely satisfac
tory that they will not 
trust their perishable goods 
to any other.
Eliminate risk of lose re
sulting from insecure re
frigeration bv installing 
the Eureka. Better do it 
now before the real warm 
weather comes.
May we send you the 
catalog#

KEl’KKKENTATI VES -James Rutiedge, 3606 Warerley St., Montreal, P.Q. ; 
James temergan, Charlottetown. P.B.I. : W. McAllister, 98 Bank St., Ot
tawa, Ont. ; W. Woods & Co.. Winnlpet. Man., and Hamilton. Ont. ; E>1. 
Dore. 36 Caroline N.. Hamilton; W, J. Armstrong. 14 Euclid Are., Lon 
don. Ont, etc., etc.

Eureka Refrigerator Co., Limited
27-31 Brock Awe. 54-56 Noble St. 21-33 Eornbrld*# St. 

TORONTO. ONT.

If any advertisement interest» you. tear it out now and place with letters to be ansu<ered.



; V-EVy Vfl
.OXFORD [
,' BLUE V /

You pay Mrs. Housewife a "intent when you suggest KEEN’S OXFORD BLUE 
to her, for she knows it is the “Old Reliable.”
You can suggest Keen’s very effectively by keeping a good display of OXFORD BLUE 
always Itefore her notice.
KEEN’S OXFORD BLUE never becomes t’eud stock, and every sale makes a satisfied 
customer.

Send for a supply to-day.

Magor, Son and Company, Limited
191 St. Paul St. West, MONTREAL 30 Church Street, TORONTO

=HH

Walker’s 
Patented 
BIN
Fixtures
—the 
Modern 
San it at y 
System 
for the 
Display 
and Sale 
of hood 
to 20th 
Century 
People
THE WALKER BIN & STORE FIXTURE CO., Limited

DESIGNERS AND MANUFACTURERS OF MODERN 
STORE FIXTURES

BERLIN, CANADA

If any advertisement interests you, tea r it out now and place tvith letters to be answered.
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Ontario Business Assessment Rates
Enquiry From Reader Brings Out Clearer Understanding of the Act, Which Calls For 

Different Rates According to Population—When a Department Store is Not 
a Department Store—Exemption of Dwellings Over Stores.

THE Ontario Assessment Act is one with which 
not all merchants are intimately acquainted. 
Here is a letter which has formed the basis of a 

legal opinion by Walter II. Lear, a lawyer who is 
writing the series of articles in Canadian Grocer on 
Commercial Law:

The Editor Canadian Grocer.

(Service Department).
Dear Sir—When I got the issue of Canadian 

Grocer for Deceml>er 31, 1015, T noticed on page 
25 reference to retailers’ business tax. and I think 
that my case would come under the heading of 
exemption.

I rent a little store and live in rooms over 
same. The assessor has figured it out $150 land. 
$650 building, with a business tax of $280. Kindly 
arrange to give me details of the exemption for 
business tax, viz: page, chapter, paragraph of the 
Assessment Act or date of amendment thereto ; also 
the rate 25% of assessed value. It would look as 
though 35% has been figured. There are two 
stores at least in this town that advertise them
selves us departmental stores. Should they he 
assessed at 50% in municipalities for business tax?

Any information you can give that will help 
me at the Court of Appeal will lie greatly appre
ciated. I have appealed against the business tax 
on the strength of your article in the issue men
tioned above.

ONTARIO DEALER.
R US I NESS A SSESSM ENTS

BY WALTER H. LEAR
The law relating to “Business Assessments” is 

found in Revised Statutes of Ontario (1914), chapter 
195, section 10, the material part which relates to 
your question is as follows :

“10—(1) Irrespective of any assessment of land 
under this Act, even- person occupying or using land 
for the purpose of any business mentioned or describ
ed in this section shall be assessed for a sum to be 
or used by him. as follows:—

(e) Every person carrying on the business of 
what is known as a departmental store, or of a retail 
merchant dealing in more than five branches of retail 
trade or business in the same premises or in separate 
departments or premises under one roof, or in con
nected premises, where the assessed value of the 
premises exceeds $20,000 — for a sum equal to 50 
per cent, of the assessed value.

(h) Every person carrying on the business of a 
retail merchant in cities having a population of 
50,000 or over, for a sum equal to 25 per cent, of the 
assessed value: in other cities and towns having a 
population of 10,000 or over for a sum equal to 30 
per cent, of the assessed value; and in all other muni
cipalities for a sum equal to 35 per cent, of the 
assessed value.

(5) Where any person mentioned in Subsection I 
occupies or uses land partly for the purpose of his 
business and partly for the purpose of a residence, he 
shall be assessed in respect of the part occupied for 
the purpose of his business only; but this provision 
shall not apply to persons assessed under clause (f) 
of Subsection I.”

I have read the article to which you referred and 
regret to have to tell you that it is not a correct state
ment of the law- ils you can sec from the above parts 
of the Assessment Act. You should pay a business 
assessment of 35, not 25 per cent, of the assessed 
value. Merchants in country towns who do business 
under the name of a departmental store should he 
assessed only for 35 per cent, of the assessed value, 
unless they come within the above paragraph (e).

Editorial Note—The article referred to in issue of 
Dec. 31, 1915, which was published under the sig
nature of an official of the Retail Merchants’ Asso
ciation. neglected to go into details re rate of assess
ment in centres under 50,000 population where, as 
the Act points out, a merchant can only be assessed 
at 25% of value of buildings and land. (Readers 
will please remember that any questions of law per
taining to their commercial transaction will be 
answered free of charge through Canadian Grocer).



Manitoba R.M.A. Convention, June 6, 7, 8
Executive Have Arranged Splendid List of Subjects For Discussion — Many Manitoba

Merchants Expected—The Second Annual.

WINNIPEG, May 25.—(Special). 
—June 0, 7 and 8 are the dates 
of the convention of the Mani

toba branch of the Retail Merchants' 
Association. The slogan this year will 
be “Commercial Preparedness. ”

This is the second annual convention of 
the Manitoba Branch and it will be held 
in the Industrial Bureau, Winnipeg. The 
program, not yet completed, provides for 
the following:

Tuesday, 10 a.m. : Registration and re
ception of delegates.

2 p.m. : Addresses of welcome by 
Mayor Waugh of Winnipeg, president of 
Winnipeg Branch, and replies by Prov. 
President and others.

Tuesday :—Reports of provincial offi
cers; Resolutions and Question Commit
tee appointed ; addresses by visiting Do
minion and provincial officers and dele
gates.

8 p.m.: Address on “Commercial Pre
paredness.’’

Wednesday, 9. a.m.: Representatives 
from the wholesalers and the sales man
agers association will address the con
vention A short conference will follow. 

11 a.m. : Resolutions Committee report. 
12 a.m.: Photograph of delegates to be 

taken.
Wednesday, 2 pm. : Address by W. II. 

Ault, Dept, of Agriculture, Ottawa, on 
“Marketing Eggs.” 3 p.m.: Address by 
qualified speaker on “Marketing But
ter.” 4 p.m. : Question Box opened ; nom
ination committee appointed ; 6 p.m.: 
Banquet given by the Winnipeg Branch 
to visiting delegates.

Thursday: Address on “Community 
Development”; election of provincial of
ficers.

The general and other convention .-om- 
mittees arc working with the idea that 
this convention should he one of the most 
successful ever held in the West. It is 
expected that hundreds of retail mer
chants will rally into Winnipeg and that 
the discussions will be full of interest.

Co-operation is the one word that will 
be given special attention at this conven
tion. Other subjects which are likely to 
arise out of resolutions are : Trade build
ing; Profitable Lines; Buying ; Price and 
Service ; Selling; Profits; Cash and Cre
dit; Collections; Competition ; Jobbers : 
Local Clubs ; Merchant and Farmer; As
sociation ; Trade Papers; Insurance; 
Legislation.

The various committees in charge of 
the convention arc as follows:

General committee—Horace Chevrier, 
chairman ; Messrs. Banfleld, McCracken, 
Templeton, Rannard, Connell, Treleaven, 
McPherson, O’Hare, Devlin, Markle, 
Dudley, Kelly, Grassby, Bums, Whaley, 
Beliveau, Peace, Gynn, Hillhouse, Squires, 
Pugsley, Wilson, Roland, McCurdy, 
Adamson, Bruce, Campbell, Jarratt and 
Curie.

Reception committee and registration 
—To be composed of the entire general 
committee.

Program committee—Chairman, W. T. 
Devlin : Messrs. Banfield. Rannard, Crev- 
rier and Markle.

Entertainment committee—Chairman,

HORACE OHEVItlK.lt, Winnipeg. Men., 
Chairman of the general committee In charge 

of the Manitoba R.M.A. convention.

J. A. Banfield ; Messrs. Devlin, Dudley, 
McPherson, Gynn and Squires.

Publicity committee—Chairman, ('. F. 
Rannard; Messrs. Whaley, O’Hare. Wil
son (Robinson & Co.), Pugsley (Hudson's 
Bay), McCurdy, Adamson and Roland.

Finance committee — Chairmen, 
Messrs. Connell and Markle; Messrs. Mar
kle Connell, Kelly, Bums, Peace, Tre- 
leaven, Grassby McCracken, Osborne 
(Gas Stove Dept.), Stanwood, Chevrier, 
Rannard, Dudley, Riggs, Beliveau, Ban- 
field, Bull, Humphries, Gynn, Orr, Hol
lingsworth, Osborne (Jaeger Co.), I.ang, 
Kilgour, Strain and Campbell (Treleaven 
& Campbell).

SERVICE
DEPARTMENT

Editor Canadian Grocer,—Will you 
kindly give me the name of the manufac
turer or distributor of Soldiers’ Friend 
Brass Metal Polish.

MANVFACTURER8’ AGENT,
Nova Scotia.

Editorial Note.—We have not been 
able to find manufacturer of this polish. 
Can any of our readers supply this in
formation 1

—9—

PORT STANLEY GETS LONDON 
GROCERS’ PICNIC

At the last regular monthly meeting 
of the London, Ont., Retail Grocers As
sociation, it was decided to have the 
Annual Excursion to Port Stanley this 
year on Wednesday July 19. This is 
the first time in the history of the 
association that it will go to Port 
Stanley. It will be more in the nature 
of an “Old Time Picnic ”, Other years 
the grocers ran an Excursion to Detroit, 
Toronto or Niagara Falls; then they 
would wind up the Wednesday half 
holidays with a picnic at Springbank. 
The games and sports will be carried on 
this year at Port Stanley. It is an ideal 
spot on Lake Erie, and the newly Elec
trified London and Port Stanley Rail
way will give an hourly service to the 
lake side, so those that cannot go down 
in the morning, can take the afternoon 
off. Committees were appointed to look 
after games, transportation, etc.

MERCHANTS CHARTER 
BOAT FOR THE SUMMER

A novel idea following the 
organization of the Retail 
Merchants’ Association in Pene- 
tanguishene has l>een worked 
out. The association in that 
town has chartered the passen
ger boat, “Electric,” to look 
after their interests in connec
tion with the summer tourist 
trade among the islands in 
Georgian Bay. This is some
thing new for an association to 
undertake and it will certainly 
he interesting to follow the 
operation of this plan through
out the summer season.



Why Laundry Soap Prices are Maintained
Large Canadian Manufacturer Points Out That Makers Are (letting Good Price For Their 

Glycerine, Which is a By-product—Raw Materials For Soap Are, However,
Away Up—Tendency for Toilet Soaps to Advance is Greater,

THERE has been considerable dis
cussion of late among the trade in 
regard to advance in prices of raw 
materials used in the manufacture of 

laundry soaps, and it was the opinion of 
many that we might see an advance in 
this line.

Canadian Grocer took this question up 
with the president of a large manufac
turing concern and quite an interesting 
situation is to be observed.

“Yes, it is true,’’ replied this auth
ority, “raw materials used in the manu
facture of laundry soap have certainly 
been advancing lately. Tallow, grease, 
caustic soda and chemicals of various 
kinds have all advanced in price which 
means that it is costing us more to pro
duce the soap. On the other hand, gly
cerine which is a by-product of soap an 
which is therefore manufactured in soap 
factories has also advanced greatly in 
price and this has sort of balanced mat
ters in so far as actual profits on the 
soap are concerned.

“Glycerine is used for ammunition 
purposes and there has been such a de
mand for it since the war began that 
prices have gone up exceedingly high.

On the other hand the glycerine only 
represents about 10 per cent, of the 
manufactured product, the soap itself'be
ing 90 per cent, of the actual materia! 
used in the manufacture of both. But 
the high price of glycerine has tended to 
keep down laundry soap prices. Manu
facturers realize that any advance they 
might make in soap would mean an ad
ditional lc per bar at least to the con
sumer, and they believe this would dis
turb present conditions considerably. 
Therefore, we are doing our best at the 
present time to maintain present 
prices. ’ ’

He added further: “While this per
tains to the present and the immédiati 
future, we cannot tell what is going to 
happen months ahead. For instance, 
caustic soda has advanced greatly in 
price but manufacturers to-day. or at 
least the majority of them, are using 
caustic soda bought on contract before 
the heavy advance and this is assisting 
them in turning out soap at a fairly 
reasonable price. When manufactures 
have to go into the market again for tnis 
caustic soda it is going to mean a fur
ther rise in their manufacturing costs.

“With toilet soaps, the situation is 
somewhat different as we have to con
tend with.heavy advances in price of 
wrappers, cartons and especially per
fume, etc. Already several, advances 
have been made in toilet soaps and the 
future is more uncertain than is that of 
laundry soap. In other words, there is 
a greater tendency among toilet prepara
tions to advance than among the laundry 
soaps.

“Soaps made with carbolic acid are, 
of course, costing considerably more 
than before the war in view of the 
heavy demand for carbolic acid and the 
consequential very great rise in price.’’

A wholesale druggist tells us that car
bolic acid has been no less than $1.95 
l>er lh. higher since t'ue war started than 
before it. This represents an advance 
of about 700 per cent.

It was also pointed out bv this soap 
manufacturer that Canada does not pro
duce to-day sufficient tallow and raw- 
materials for the manufacture of soap. 
This means that certain quantities have 
to be imported from Chicago and other 
large packing centres.

What London Thinks of Tea Prices
Canadian Grocer Has Interview With Tea Man Who Recently Returned From Trip to Old 

Country—Heavy Consumption Forcing Up Prices—Future Yet Uncertain

ES, there has been a raonu- 
V mental advance in the price of 

tea since the first of the year." 
[kiinted out 1*. C. Larkin, of the Salada 
Tea Co., who returned from a two 
months’ business trip to London. Eng-' 
land. “Common teas have advanced no 
less than 4d. or 8c since January 1, 191(1, 
to date," added Mr. Larkin.

“ Fine teas which are of course, not so 
dependable as a market index are never
theless up from 4 to 5c, All teas are ap
parently en route for materially higher 
prices. London teamen talk of nothing 
else. Heavy as were last year’s ad
vances from time to time, they hid fair 
to he put in the shade by the market this 
year. There has been no less an advance 
than eight cents on common tea from 
January 1 to May 1. With seven months 
still to run, keeping up at that rate the 
tea market may he in a critical state by 
the end of the year.’’

“What is the reason?"

Tea Consumption Expanding
“So far as one can see,” replied Mr. 

Larkin, “tremendous consumption is-tlie 
only reason. Teamen seem agreed about 
this. There is nothing new or unusual 
about the market. Certainly it is not in 
any way a speculative market. Specula
tion has indeed been eliminated. legiti
mate expansion in tea consumption is 
the real reason. The public everywhere 
in all countries, is drinking more tea, 
and this is certainly true of England. 
All new teas as soon as they get to the 
London auction arc eagerly snapped up. 
There is no diffidence at all on the buy
ers’ part; the only question is whether 
enough tea comes forward or not. Thai 
buyers are able to take all that is offered 
and more is abundantly proven by the 
advances which take place, a farthing or 
a cent at a time, as the ease may he.”

“There was confidence on the part of 
a great many teamen in London that as 
soon as the last Budget was down and it

was found there was no tax on tea, the 
tea market would almost collapse, or at 
any rate, become materially lower in 
level. You know how the opposite has 
taken place. Although there was no tax 
on tea and all possibility of any being 
passed by the Budget coming down, the 
market held up absolutely firmly: more 
it continued to advance at every auction 
and it was difficult for buyers to get re
quirements. This is a staggering thing, 
all things considered to teamen. It has 
one effect. It proves beyond the perad- 
venture of a doubt that there is no false 
or unusual prop to the tea market. Heavy 
consumption is the reason why it is as 
high as it is. I did hear one teaman re
mark that the Chancellor of the Ex
chequer. Mr. McKenna, recently stated 
something to the effect that ‘tea might 
he attended to in July,’ hut I do not 
think even this has had any effect in 
bolstering up the market.”

“A teaman in London made the state-
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meut to me recently that within about 
a month in his estimation, we should see 
the commonest teas in London at 1/2 or 
28c a pound at auction.”

“What do you think of this, your 
self?” Canadian Grocer asked.

‘‘Well, 1 don’t know. If the very 
commonest teas are going to be 28c' 
within about a month’s time, certainly 
the tea market is in a very unusual con
dition. It might happen of course. In 
fact there is no reason why not.

‘‘What would be the effect on prices 
here; they surely could not remain at the 
same level?”

“Well, hardly,” replied Mr. Larkin.
“If common teas were as high as 

28e, what would fine teas be. and if that

CANADIAN GROCER

were the London price they could scarce
ly he sold at the same level as at present 
in Canadat”

Possible Effect Here
“It must mean higher prices. Of 

course, the statement that common teas 
might go to 28c in London within a 
month is one man’s opinion. I would not 
ÿay it is my opinion. I would not even 
say it is the general opinion. As a mat
ter of fact such strange things have 
happened recently in the tea market, 
along the line of advancing prices that 
everything is possible.”

Nevertheless, if common teas were 28c 
at auction and taking into account the

extortionate freight charges, etc., the 
cheapest tea to the consumer would 
have to he about 50 cents.

Discussing the quality of teas. Mr. 
Larkin told Canadian Grocer that at the 
Ceylon auction three weeks ago the finest 
teas were offered there that were sent 
to auction for a period of six years. This 
was the general opinion.

“The quality of all teas coming just 
now is exceptionally good,” he added. 
“Last year of course it was different. 
We were grumbling about poor quality 
stuff. This was reversed for a time this 
year. Quality at present offering to the 
auctions is tapering downward a little 
however.”

Difficulties in Cocoanut Supplies
Freights and Government Regulations Have Boosted Prices, Says a Canadian Cocoanut Author

ity—On Ceylon Nuts Freight Rate is Now 8 Cents Per Pound — West Indian 
Steamers Often Pass Up Cocoanuts and They Spoil on the Wharves
From an authorized interview with J. H. McLean, Canadian Cocoanut Co., Montr cal.

FOR twenty years the cost of cocoa- 
nuts to the trade has remained the 
same while manufacturing costs 

were steadily mounting upward. Came 
the war and the inward pressure of dis
tended costs could no longer he ignored 
and the shredded cocoanut which sold so 
long for 13c a lb. advanced to 16c with 
orders piling up so that it is hard to get 
at that.

The cost of sugar and packing ma
terial have aided in the increased costs 
but the principal cause goes deeper. The 
market is nearly bare. Manufacturers 
are buried in a landslide of orders and 
handicapped by a lack of supplies which 
at best are at greatly advanced prices. 
The root of the trouble is the irregu
larity of these supplies. And this again 
is chiefly due to a misguided effort on 
the part of our own government to aid 
the industry. Within a comparatively 
recent time the duty on the Ceylon pro
duct was lifted and the market flooded 
with goods from there to such an extent 
that the Canadian industry was threat
ened with extinction. Relief was ap
plied for. The Ceylon duty of lc a lb. 
was put hack and the duty on West In
dian cocoanuts of 25c a bag to Canada 
was lifted conditionally. This condition 
was that the goods be shipped in via 
Halifax on a semi-subsidized line of 
steamers that also required Government 
assistance. The result was not so -bad 
until-the war came and shipping rose to 
a premium, since which time the one 
West Indian-Halifax steamer has had 
so much choice of cargoes that a mere 
matter of cocoanuts spoiling in thous
ands on the wharves down there becomes 
of secondary importance. Ships are 
glutted with freight business and all but

choice cargoes must wait indiflnitely for 
carriage.

Heavy Freights in Ceylon Goods
Ceylon goods are thrown out of this 

market by the duty and the vastly in
creased freights from there—now 8c a 
Lb.—so that the whole load is transfer
red to the West Indian nut. It lies in 
many cases out on the wharves deteri
orating in the weather.

And when a cargo is shipped, it is 
usually taken out of its course and ex
posed to all the rigors of the sudden 
transition from a tropical to a north At
lantic climate. If it were allowed to 
come by way of New York this feature 
would be obviated. And this the manu
facturers would do if allowed to follow 
their own methods. But the Government 
dictates otherwise. The freezing of a 
cargo ruins it, and this often happens 
on the northern route. So the trouble as 
well as being one of a freight shortage 
that governmental regulations intensify, 
is increased by the damage to the raw 
nuts that prevents the manufacture of 
a first-class product. For the Govern
ment rules that if the nuts are brought 
in by way of New York the duty of 25c 
a bag is automatically reinstated. The 
duty on U. S. goods is such that no re
lief can be expected there. The Can
adian manufacturer upon whom the 
trade in this country depends is at the 
mercy of conditions over which he has 
no control but which could easily be im
proved. The Government seeks to aid 
him as it might seek to feed a hungry 
man by leading him to a well laden 
table; after carefully tying his arms so 
that he could not help himself.

Big Advances Since the War
Previous to the war the nuts were laid 

down here at from $2.90 to $3 a bag; 
now they cost $6.25 chiefly because of 
the advance in freight from Kingston, 
Jamaica, from the old rate of 77c to the 
present one of $2.19 a bag. And prices 
have been asked of $50 a thousand or 
$5 a bag at Jamaica in addition to the 
freight of $2.19, duty 25c and war tax 
25c. Ceylon goods which were formerly 
laid down here for 4c a lb. are now sub
jected to a cost of 8c for freight alone.

A great change has occurred in the 
whole process of manufacturing. Orig
inally the product was a patented ar
ticle, marketed only in rough chunks 
that required soaking over night in milk 
preparatory to using, and strongly cured 
in sugar and starch preservatives. It was 
in ’83 or ’84 that the first shredded 
cocoanut was produced after the expira
tion of the old patents threw the indus
try open to competition in manufactur
ing. Now the product is offered in all 
its pristine softness and moistness of 
sweet milk and the small amount of 
sugar used is only for the purpose of 
bringing out the full flavor and in no 
sense as a preservative.

Requires Careful Attention
The keeping of the finished product is 

not the least factor in determining its 
quality on the table. It should be kept 
cool and dry and away from all odor
ous articles like mustard, spices, cof
fee, matches and coal oil. It is more 
susceptible than butter. An excess of 
dampness or of heat; even the glare of 
the sun in a show window will injure it 
beyond repair. Dryness and an even 
temperature are essential.



Tables Used for Unit Displays
Crompton Grocery is Arranged to Make an Appeal Through Its Tasteful Arrangement and 

Cleanliness—Window Displays and Advertising of Few Special Lines on Certain 
Days Help Get People Into Store—Under Same Roof as Big

Dry Goods Business.
F rom special interview with Bert James, Brantford, Ont.

Tlie aitrartlve looking Cr. inpton Grocery more. Hrintford. Ont., of which James Bros, are proprietors.
unit displays are the features.

Cleanliness and

THE Crompton Grocery. Brantford, 
Ont. of which James Brothers 
are the proprietors, was fitted 

out with a view to presenting an 
attractive and clean store. This 
grocery store was opened last Nov
ember at the time of the occupation 
of the large new store which E. 
B. Crompton & Co., built for their dry- 
goods stock. Space in the new store is 
leased by James Brothers who have been 
directing their efforts toward building up 
a business in keeping with the fine store 
building in which they are located.

Although the grocery is located in the 
basement, the lighting system has been 
so arranged as to make it just as desir
able as if it were located on the ground 
floor. The store ie a spacious one and 
care is taken to see that it has not a 
cluttered or crowded appearance. The 
basement is used on one side by the 
glassware and crockery department of 
the Crompton store and on the other 
side by James Brothers grocery. There 
is no dividing wall or partition between 
the two departments. The only divi
sions made are the round supporting 
pillars which are utilized to good advant
age to make suitable display space for 
various articles in the store.

In the centre of the store is the

cashier’s room and bookkeeping depart
ment This is very handy to every part 
of the store. When the goods are pur
chased the counter checkbook form is 
handed to the customer who steps to the 
cashier's section and makes payment. 
One of the attractive features about the 
cashier’s section is the blending with 
the other parts of the store. There is 
none of that cagework or grill work that 
reminds one of the interior of a bank, 
with all its wire network of cages and 
cashiers’ coops. In the James grocery 
the cashier's section comprises a narrow 
counter, four-square, with approaches 
from all sides. In the interior and 
slightly lower is the cashier's desk 
which extends all around the interior of 
the compartment. The arrangement 
brings the customer at once into close 
touch with the salesman and the cashier 
as soon as the sale is made.

Tasteful Arrangement of Goods 
The arrangement of the goods is most 

tasteful and advantageous both for the 
purpose of display and for convenience 
to get at. In the centre of the store are 
small tables on which special displays 
are made. The goods on these tables 
are changed from time to time. They 
are made of a reasonable size in order 
that they will not have a hanked-up ap

pearance. A few articles tastefully ar
ranged will attract the eye more readily 
than many articles arranged imposingly 
on a larger table. There was one tabic 
for bread, another for lemons, one for 
maple syrup, another for canned goods 
and one for honey and seeds. Nuts, 
fancy cakes, peels, spices and commodi
ties of like nature are arranged under 
the counters in drawers which have a 
special display end where the customers 
can see the article under glass.

James Brothers believe in the efficacy 
of good newspaper publicity as a means 
to get business. Their Friday advertise
ment for the Saturday campaign usually 
runs three-quarters of a page. They 
believe in the business-pulling power of 
live advertising and consequently take 
much pains to make an effective appeal. 
Their advertisements are well worded 
and the typographical arrangement is 
such as to make an effective appeal.

Since the firm has but recently taken 
up their new location, their methods 
must necessarily be suitable for the 
building up and establishing new trade 
lines. To this end they realize they 
must endeavor to get people into their 
store just for the purpose of seeing it 
and in order that they may get acquaint
ed with their goods and methods.
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LABELS NOT COMPLYING WITH LAW

IN conversation with Canadian Grocer the other 
day, H; J. Dagar, food inspector for Toronto 

district, pointed out more attention should lie. given 
to labels on foodstuffs, so as to bring the labels and 
the goods within the law, as laid down by the Adul

teration Act. While the Adulteration Act permits 
compound and mixtures to be manufactured under 
certain conditions, yet it says that the package con
taining every such article of food manufactured and 
exposed for sale, “must he distinctly lalielled as a 
mixture in conspicuous characters, forming an in
separable part of a general label, thereon liearing the 
name and address of the manufacturer.” This 
applies to any articles of food (not injurious to 
health), when mixed together as a compound and 
offered for sale as such.

Mr. Dagar states, that labels are placed on com
pounds and mixtures which do not comply with the 
above regulation. For instance, he says, sometimes 
the word “mixture” or “artificial,” is written in ex
ceedingly small type so that it is very difficult to read. 
He maintains that this word should be printed in as 
large letters as the name of the article itself. In the 
case of some extracts which are compounds, he says 
the word “artificial” is so small that it can scarcely 
lie seen.

CANADA IS PROSPEROUS 
N conversation recently with three salesmen, one 
of pianos, the second a retailer selling jewelry, 

and the third gn automobile salesman the statement 
was made by each that the last six months had lieen 
by far the best business period since the first half of 
1912. The piano salesman said that within six

months he had more,,than doubled his sales. lie is 
in thé West.

The man who sells jewelrv across the counter 
says that the last six months is almost to a dollar, 
one hundred per cent, better than the half year which 
preceded it. He is in an Eastern city. He makes 
the very important point that the people who are 
buying are not the rich folk, as we regard them 
They are average people.

The automobile salesman has sold twice the num
ber of autos within six months that he did in the 
six that went before.

These three testators all witness to a common 
fact—Canada is prosperous. The people are pros
perous. War orders have cleaned up unemployment 
and set not only many manufacturers but their em- 
iloyees on their feet. The dark days of a year ago 
lave vanished. Many workmen, whose business is 
the laboring end of iron and steel for munition pur
poses and wool and such for export purposes are well 
to do. They are spending their money ; witness the 
three salesmen quoted above. Labor, too, is extra
ordinarily highly paid just now. Ho many men leav
ing the country has resulted in this condition. The 
worker to-day is at a premium. Therefore he receives 
more than usually satisfactory emolument.

The point in all this for the grocer is that Canada 
really is prosperous. Prosperity has come slowly and 
for a long time signs of its coming were hardly be
lieved, for our faith was small. But it is here. Groc
ers are proving it by their order hooks daily. They 
should believe that prosperity is here and now. and 
take full advantage of the fact. When the feeling in 
the country is good, is no time for the salesman to 
slack. If trade is coming easily it is no reason why 
the trader should sit down and twiddle his thumbs 
and let things come to him. The follest and com
pletes! benefit from Canada’s prosperity will come to 
him who takes active advantage of it. It is not 
enough to hustle when times are bad. Hustle now, 
when times are good. Cash in on Canada’s prosperity.
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OUR LOBSTER TRADE 
HERE is consternation in the lolister circles in 

the Maritime Provinces because it is learned 
that the French Government has prohibited the im
portation into France of lobsters, declaring lobster 
to be a luxury. For some time there have been 
various rumors that some such action would be taken 
by the British Government. Fortunately, this has 
not materialized, and nothing is heard immediately 
to the effect that it will.

The trade in exporting lobsters is largely handled 
bv the Maritime Provinces. It is an extensive bus
iness. amounting to over three millions a year. Great 
Britain takes a large part of what is exported. 
France’s share is about 40,000 cases, which is worth 
about 800,000 dollars annually. This loss by 
French governmental action is serious. It is claimed 
it cannot l>e made up in Britain or America without 
demoralizing prices in both these markets. Such a 
loss is considerable, from the point of view of the 
Maritime fisherman, who depends upon lobster fish
ing for his living.

Here is a case for the Trade and Commerce 
Department at Ottawa. Negotiations with the French 
Government should be opened, with a view to getting 
the latter to nullify its embargo. At the same time 
Canadian people themselves are not familiar enough 
with the lobster. This is particularly true of Upper 
Canada, and the Western Provinces, at a distance 
from the eastern home of this famous Canadian fish. 
Retailers have a splendid opportunity now of push
ing sales in this particular line, and of familiarizing 
their customers with this appetising and wholesome 
food. The trade should endeavor to make it a staple 
article in Canada, rather than a luxury, or at most a 
semi-luxury.

"HOUSEWIFE’S” PRESIDENT CENSURED 
HE enquiry into the affairs of the National 
Housewife’s League of the United States, has 

resulted in strong censure of the president, Mrs. 
Julian Heath, of New York.

“A careful and impartial reading of the testi
mony,” says the Deputy Attorney General, “shows 
that much that Mrs. Heath has done is open to criti
cism, to censure at once severe and merited. Her 
methods have been arbitrary and high handed; her 
conduct ingenious rather than ingenuous; her atti
tude toward the respondent corporation one of 
absolute control of ownership rather than of service.

“There may even he a grave question as to her 
good faith in creating or causing to he created vari
ous corporate bodies, which, while hearing names so 
similar to that of the respondent as to be calculated 
to deceive the unwary, yet possessed powers and con
ferred rights much more extensive than any which 
the respondent might assert under its charter.”

These other corporate Indies are the Housewives’ 
league Magazine, Inc., the National Housewives’

I.eague Education Committee, Inc., and the National 
Housewives’ League in New Jersey. The report con
tinues:

“Nevertheless, it may well be doubted whether all 
these acts now under examination have in any single 
instance represented more than Mrs. Heath’s concep
tion and belief of proper official duty, and fairness 
compels the finding that of actual and intentional 
malfeasance in office on her part the record is bare. 
Concerning the lesser officers of the respondent there 
is no need for separate comment. A finding in Mrs. 
Heath’s favor of necessity involves a similar ruling 
for them.”

The plea for the dissolution of the league cannot 
be entertained, since no grounds to justify such a 
proceeding were brought out at the hearings, Mr. 
Ohermaier declares. He adds:

“As a matter of fact, the hearing brought out 
clearly the desire on the part of the complainant 
[>etitioner and of her supporting witnesses who were 
members of the respondent corporation, that it should 
not be dissolved, but on the contrary should be per
mitted to continue in existence for the performance 
and furtherance of its concededly laudable aims and 
purposes.”

It would be interesting to know what these “con
cededly laudable aims and purposes” are.

EDITORIAL NOTES
THE financial statement is essential in the relation
ship between creditor and debtor.

* * *

CUTTING prices is certainly a queer way of increas
ing profits and yet it is generally resorted to with 
that end in view.

• * •

THE NATIONAL Housewife’s of the United States 
I.eague has had a somewhat stormy passage. The 
trouble all arose from the president attempting to 
run things1—an “unusual” trait in woman’s char
acter.

* * *

ONE of the greatest troubles of the retail trade has 
been a misunderstanding of the word “competition.” 
It has occurred to a few that the word could mean 
something else besides “price”—that there could be 
such a thing as competition in service, in quality, in 
suggestion, in originality: but to the great body of 
merchants, both large and small, it has meant only 
“price.”

* * *

THE INCREASE of interest in Canadian maple 
sugar in Britain is a remarkable illustration of the 
growth and development possible to a small indus
try in these war times. The last two years have 
shown a steady growth in this respect. Starting from 
nothing, last year there were 40 tons sent over. This 
year promises much more and what is of greater im
portance—the building up of a permanent export 
trade in this unique product.
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Conclusion of Saskatchewan R.M.A. Convention Report

Co-operation for Credits and Cash
Speaker Claim Credit Business is Profitable if Credits Are 

Intelligently Handled—A New Channel of Distribution— 
Retailers Should Form Credit Bureau.

A LARGE number of members were 
present Tuesday evening to bear 
an address by H. O. Roberts on 

the different phases of business life. Mr. 
Roberts treated several subjects as fol
lows:

The catalogue house people were in 
business to make money. They ha«l un
limited capital. One firm in Chicago did 
$120,04)0.(100 worth of business last year, 
he was told. The speaker explained how 
their business was conducted. The cata, 
logue house of this size had $5,000,000 on 
hand every week of the customers' 
money with which to buy goods, owing 
to the length of time it took to transact 
business. The catalogue house did busi
ness with merchandise which lias more 
than overhead expenses, and with cash 
customers. He sold goods in the towns 
with a reputation which satisfied him. 
They knew where to ship a carload of 
catalogues. They did not spend money 
recklessly advertising.

••When you go home watch your de
pot for at least thirty days and you will 
find goods on the platform for cash cus
tomers," continued the speaker. “Find 
the names to whom goods are being 
shipped. ' ’

The speaker said he had a little rule 
which worked out well in Minnesota. A 
town of 5,000 would have $500,000 on 
their books. That rule had worked out 
in this state at any rate. It might be 
a fine thing if everyone did a cash busi
ness. But there were many people who 
preferred the credit business.

It had been figured out that 98 per 
cent, of the entire business of the United 
States was done on credit. Credit was 
the largest leak in retail business to-day, 
yet credit business was the greatest op
portunity offered the retail business to
day. This seemed to be contradictory, 
but the speaker believed it to be true. 
There was necessity for a plan whereby 
he eonld intelligently extend credit, and 
to do this the merchant needed co-opera
tion. In the States they had credit 
bureaus, and in many cases their useful
ness was through when they were or
ganised, and when they got the mer
chants’ money. In the United States 
last year there were 22,000 failures, of 
which 21.000 were small retailers and 
small manufacturers, and the large per
centage failed because of the way they 
extended credits.

The Jobber
Between the manufacturer and the 

consumer there was the jobber and the 
merchant. The merchant had been a little 
slow, but the jobber and the merchant 
were waking up because of the catalogue 
house. But there was a new channel, 
and that was direct from manufacturer 
to merchant. The catalogue house had 
done more than anything else in helping 
the merchant in many ways. It had 
created in the mind of the consumer n 
number of things entirely new. The live 
merchant had found that out, and was 
trying to supply the demand.

The rules in baseball had been changed. 
The retail business also was an entirely 
different game to-day to what it was. 
The whole problem was that of knowing 
how to finance tlie game. There was a 
certain amount of money required to 
keep any concern going. A man who 
hadn't learned’ this should gel out of the 
game. He was selling all his goods on 
account and buying all his goods on ac
count. The farmer knew who was doing 
the reckless and careless business. He 
wouldn’t sell you a horse or load'of wood 
withont getting something for it.

Credit Men
All jobbers had their credit depart

ments and they got together and knew to 
whom to sell goods. If one man left the 
firm another man could be secured with
in 24 hours who knew the credit business 
from top to bottom. It was necessary 
for retail merchants to get together and 
organize a Credit Bureau.

Retail merchants were doing more to 
make dead beats than anyone else. The

Credit Bureau was one way of helping a 
man out of difficulty. But a Credit 
Bureau was not a dead beat list. Min
nesota retailers had on-their books $50.- 
000,000, he believed. No one else would 
be so generous as the re’tailer. The man 
who did not discount his goods was the 
man who was falling behind to-day. 
Through the Credit Bureau each mer
chant helped the other to collect his ac
counts.

Paid Up Business
One Bureau reported that 40 per cent, 

of the business had been paid up, some 
of them running away back to 1910. He 
advocated a Provincial Bureau for Sas
katchewan, accounts to be checked tip 
frequently. It would discover good cus
tomers, many of whom were better able 
to carry an account than the merchant. 
It would find the customer who was run
ning up too many accounts. He would 
advocate merchants getting together and 
checking up the list every couple of 
weeks.

If retailers would only get together 
and talk over affairs, it would result in 
better business. The purpose of the 
Bureau was to secure credits when they 
were due. The speaker did not under
stand how a merchant with $5,000 capi
tal could extend credit to a farmer for a 
year.

A Credit Bureau was only the begin
ning of co-operation. As a rule it was 
money well spent. It generally developed 
into a sort of a public interest league, 
and into co-operation along other lines, 
advertising, delivery, and so on. It would 
be possible to co-operate in warehouse 
space, with one general warehouse for a 
small town. It was good to get together 
in a “Paint-up and clean-up week.” In 
some towns they had a pay-up week. In 
fact, there was no end of what could be 
done through co-operation. The bureau 
system helped the customer as well as 
the merchants.

Insurance Department Making Progress
Report of Association’s New Department Submitted—Discus

sion on Business Methods of Merchants’ Consolidated 
and Canadian Supply Co.

A GREAT portion of Wednesday 
was devoted to a discussion on 
two Western Canada firms, who 

are soliciting business front the retailers. 
Details are given in this article.

The report of the insurance branch of 
the association wee also submitted and 
the work of the department was favor
ably passed upon by The members 
present.

Preventing Waste of Eggs
At the Wednesday morning session, a 

meeting of the Grocers' Trade Section 
of the association was held. Addresses 
were delivered by Prof. R. H. Baker, of 
the University of Saskatchewan, and W. 
H. Ault, of the Department of Agricul
ture, Ottawa, on the handling and mar
keting of eggs.
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Professor Baker stated that the farm
ers and merchants of Canada lost huge 
sums of money each year through eggs 
deteriorating in value. Much of the loss 
resulted from thoughtlessness on the 
part of retail merchants who were often 
not particular about their methods of 
storing the eggs until they could be re
moved to a storage warehouse. Mr. 
Raker stated that eggs should not 'be 
placed where the temperature is 75 
degrees or over.

Professor Baker said the railways also 
needed educational instruction regard
ing the handling of eggs and that station 
agents were often careless in allowing 
crates of eggs to remain in warm places 
or where the sun was beating down upon 
them. When eggs are stored in a room 
where the temperature is over 75 degrees 
they will deteriorate quickly. He stated, 
however, that infertile or sterile eggs 
will keep almost indefinitely. Prof. 
Baker also referred to the fact that few 
people in the province make a practice 
of preserving eggs. If the eggs are care
fully candled there is no reason why they 
cannot be successfully preserved. Water 
glass, used as a preservative, is silicate 
of soda and you can get it at the soap 
works at prices ranging from 40c to 60c 
per gallon.

Mr. Ault, of the Department of Agri
culture, Ottawa, stated that according to 
figures supplied by the poultry division. 
Department of Agriculture, at Washing
ton, it was shown that losses on eggs oc
curred as follows:—69 per cent, occurred 
on farms, 17 per cent, in country and 
city stores and 14 per cent, during trans
portation. He was of the opinion that 
the same figures would also apply in this 
country.

“Much of this waste can be elimin
ated,” said Mr. Ault, “and the depart
ment is carrying on an educational cam
paign to remedy the faults which exist 
at present. Retailers are asked to co
operate and assist in placing the egg 
business on a more profitable basis.”

Merchants’ Consolidated Discussed
At the afternoon meeting an oppor

tunity was given representatives of the 
Merchants’ Consolidated. Winnipeg, and 
of the Canadian Supply Co., Saskatoon, 
to place their propositions before the 
members of the association. This por
tion of the proceedings was closed to all 
except members in good standing, and 
the trade press representatives.

The representatives of the first named 
company was put through a severe ex
amination by some of the members pres
ent, who claimed to have paid money to
wards a company with which the repres
entative had formerly been associated 
and which as far as they knew went out 
of business. The representative answer
ed the questions to t'’e evident satisfac
tion of a number of the members. Some 
of whom freely admitted that they were

directly interested in the Merchants’ 
Consolidated. The objects of the com
pany and its co-operative buying policies 
were outlined to those present. Details 
were given regarding the capitalization 
of the company and the manner in which 
it sells stock. Of the nine directors of 
the company six are said to be retailers. 
The managing director of the company 
is a former hardware merchant. Ac
cording to the representative of the com
pany, it is a limited liability company, 
incorporated under the Joint Stock 
Companies Act of the Province of Mani
toba. The authorized capital is $250,000, 
divided into 2.500 shares of one hundred 
dollars each. The shares, it is said, are 
sold to the retail merchants of the three 
provinces at par. The company, it is

A. A.. EVANS,
Outlook, Sank., newly elected President of 

the Retail Merchants’ Association of 
Saskatchewan.

claimed, has been organized solely in the 
interests of western retailers to enable 
them to consolidate their purchasing 
power direct with the manufacturer and 
thus obtain better prices on all mer
chandise.

Several passages at arms occurred re
garding statements alleged' to have been 
made regarding the Saskatchewan Retail 
Merchants’ Association in the M—Cee 
—L, a four-page monthly publication is
sued by the Merchants' Consolidated.

Figures were quoted to show the 
amount of business transacted by the 
company during the four months from 
January to April. Some details were 
also given regarding the number of mer
chants who are patronizing the company'
Canadian Supply Company Discussed

J. L. S. Hutchinson, president and 
managing director Canadian Supply Co., 
Saskatoon, was then called upon to ad
dress the meeting regarding the progress 
he had made along lines suggested at the 
convention a year ago. Mr. Hutchinson

outlined what had taken plate at the 
convention a year ago when he was auth
orized to investigate and see what could 
lie done towards securing goods which 
the retailer could sell at the same price 
as the large mail order houses.

After a great deal of study and care
ful investigating a plan was submitted 
in the form of a wholesale company, 
which was endorsed by the executive. 
No one man can hold more than $1,009 
stock. We sell shares at $100 each. We 
are trying to compete with the mail 
order houses. In order to show how one 
large mail order firm is going ahead 1 
am going to quote figures which I re
cently clipped from a paper stating that 
this company’s turnover last year was 
$75,000,000, of which approximately 
$50,000,000 was done in the West.

You may also be surprised to know 
what a large mail order house is doing in 
Saskatoon. On March 1 of this year 
they opened a distributing warehouse at 
Saskatoon, and for 90 days average five 
cars of goods sent out daily. To be ex
act they sent out 460 cars of goods in 
90 days. They have already made the 
statement that their business from 
March 1, to date, has exceeded what they 
had expected to do for the whole year. 
And what is more they are selling retail 
at their Saskatoon branch.

We must take off our hats to these 
people even though they are unfair com
petitors. We are all live merchants 
catering to a consuming public. Don’t 
you suppose that if we get together and 
form our wholesale company we can 
compete with these people. The only 
thing between us and the public to-day 
is the question of high prices. More re
tailers tf-dav are able to pay cash for 
their goods than ever before, and if we 
want to do business successfully we 
must have cash.

At this juncture it was announced 
that time for adjournment had arrived, 
and it was decided that Mr. Hutchinson 
again take the matter up at 9 o’clock 
in the evening following Mr. Roberts’ 
address on “Community Interests.”

At 9 o’clock to a closed meeting Mr. 
Hutchinson outlined the plans along 
which the company hoped to work, how 
dividends would be paid, etc. He out
lined the progress made along the lines 
suggested by the association’s executive 
a year ago. A number of members told 
how they had bought goods, and quoted 
figures to show how they had made 
money by buying through the company.

At 12 a.m. the meeting was still in pro
gress with about 200 members present. 
When Mr. Hutchinson had finished his 
address the association by a unanimous 
vote endorsed the Canadian Supply Co., 
and a number of members proceeded to 
take stock in order to equip the com
pany.

(Continued on page 35.)
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Changes in Nicholson & Bain Firm
Mr. Nicholson Retires and Donald H. Bain Becomes Head- 

Branch Managers All Retained—History of This Firm.

INN I PEG, May 25.— (Spècial). 
v ” Manufacturers, jobbers and brok

ers connected with the grocery trade 
will read with interest of a change which 
occurred recently in one of the largest 
wholesale grocery commission houses in 
Canada^—Nicholson & Bain of Winnipeg 
with branches in Regina, Saskatoon, 
Edmonton, Calgary and Vancouver. 
The partnership existing between Don
ald H. Bain and Edward Nicholson has 
been dissolved, Mr. Bain having pur
chased all the interests of the latter. 
I'he name of this firm will, in the course 
oi tne next sixty or ninety days, be 
i hanged to Donald H. Bain Co. 1 he 
change m .he personnel of thh business 
will in no way affect its operation as 
for some time Mr. Nicholson has not 
been actively connected with the firm, 
its interests being looked after by Mr. 
Bain and the firm’s various branch man
agers throughout the West. The organ
ization of Nicholson & Bain remains the 
same, with the exception of the with
drawal of Mr. Nicholson.

This is one of the oldest grocery com
mission firms in western Canada. It 
came into existence in 1885 under the 
style of W. F. Henderson & Co., and 
when Mr. Henderson died in 1900, 
Nicholson & Bain succeeded. Both Mr. 
Bain and Mr. Nicholson started as 
young men in the Henderson business.

Mr. Bain will have associated with 
him the branch managers and staffs of 
the former company. Most of Nicholson 
& Bain’s western managers have grad
uated through the home office in Win
nipeg. The sales end of the Winnipeg 
office will be looked after by Frederick 
Archibald, who has been associated 
with the firm for some fifteen years, and 
F. Newson: while the office will be in 
charge of L. C. Powell. The various 
western branches of the firm will be in 
drarge of the following : Regina man
ager, J. A. Hollo, assistant manager, 
George Dent : Saskatoon, Arthur Higen- 
bottam; Edmonton, B. M. Henderson; 
Calgary. H. C. Andrew ; Vancouver D. 
C. Boyce.

Donald H. Bain the new head has 
spent practically all his life in Western 
Canada, and. as already stated, started 
with W. F. Henderson & Co., as a boy. 
This has been his life work. In addi
tion he is prominently known through
out Canada as being an exponent of 
clean amateur sport. At some time or 
other he has held Western Canadian 
championships in skating, bicycling, 
trap-shooting, gymnasium work, and lias 
acted as captain for various football 
and lacrosse teams during his school and

college days. -He was for à number of 
years, Captain of the famous Victoria 
Hockey team, which held the champion
ship of the world for some years, this 
team having been composed of young 
business men in Winnipeg who to-day 
have shown the good results of their 
training in athletics, and are now heads 
of some of the most important firms in 
Western Canada. Mr. Bain has travel
led extensively in Europe and elsewhere 
in the business interests of his firm.

DONALD H. BAIN. Winnipeg.
Head of the Donald II. llaln Co., successors 

to Nicholson & Bain, coininlssluu 
agents, Winnipeg.

Letters to the 
Editor

GOOD EXAMPLE OF PROFIT 
FIGURING

Editor Canadian Grocer:
Dear Sir,—Your article in the issue of 

May 5th, entitled “Figuring Profits Cor
rectly,” is very good, but might be made 
clearer with an example for the guid
ance of many merchants who are not 
figuring correctly.
/ The following is a method which I 
clipped from “System” last year and 
gives all details:

Selling price always taken as 100 per 
cent.

Cost to do business, 20 per cent.
Net profit desired, 10 per cent, to 30 

per cent.
Cost $1, equals 70 per cent, of selling 

price.

May 26, 1916.

Dividing the cost $1 by 70 gives the 
selling price of $1.54.

Yours truly,
Redc’.iff, Alta. H. A. IRELAND. 

----- ®------
U.S. TEA CONSUMPTION

Toronto, May 13th, 1916. 
Editor Canadian Grocer:

Dear Sirs,—In a recent issue (clipping 
from which we enclose) you quoted the 
United States as being the third largest 
tea drinking nation, and its consump
tion to be 7 lbs. per head, per annum. 
We are quite sure that with your know
ledge of the tea trade, this must have 
passed you by mistake.

“As a matter of fact the United 
States consumes about 1 lb. per head, 
per annum, and uses very little tea when 
one considers that its near neighbor. 
Canada, consumes nearly 5 lbs. per head 
per annum.”

“TEA PACKERS.”

FOR CREDIT APPLICANT INFOR
MATION

Editor Canadian Grocer :
Dear Sir,—Referring to your article 

on “Daily Battle Around Bad Ac
counts,’’ in issue of April 28 (Spring 
and Summer Sales Number), which we 
have read with considerable interest, we 

CREDIT ENQUIRY FORM
I au* by Ha R.I.ll btmhsntv AuaclMia, ml Cu.1. 

CALOARY BRANCH

M. (.11 «,», w..........................................................................................

AfMifW *......... ............ .....................................................................................

I-et Addrw* ......................................................................................................

Tenant or Owe*» ...........................................................................................

My (httshend’s) present occupation is................................................. ..

Whew Kwploved ............................................................................................

How long K*ployed ........................................................................................

I will pay in fell on Ike................................................... day of eneh month

Amount of credit wanted, t........................................................................ .

At w kef etwee did you lest tride en credit...................................................

Bankers, if nay........

Clive other references

I do net owe nay past dne aeewinte elsewhere : I make Ike Iwegoiag 
declaration for the purpose of obtaining credit, sad I declare it te be true 
in every particular.

Unie...................................... ...........................

Form adopted by the R. M. A. Calgary branch, 
for looking after new credit cnatnniera.

enclose a credit enquiry form which is is
sued by the Retail Merchants’ Associa
tion of Canada, Calgary branch, which 
has helped us considerably in obtaining 
information from prospective charge 
customers. This enquiry form seems to 
us to cover the ground more fully than 
either of the specimens shown in the 
article alluded to, and some of your 
readers, outside of this city, might wish 
to copy it. Yours truly,

8. G. FREEZE, (per W.H.C.)
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Why the Junior Was Fired
By E. A. Hughes

T WAS in a store the other day and 
*■ benefited by an object lesson along 
the lines of the necessity for accuracy 
and care in detail.

This grocer—let’s call him Smith, it’s 
such an unusual name—called the junior 
to him. I would judge the latter was a 
boy about seventeen.

“Don,” he said, “here’s an order 
just come in. It's for Mrs. Strict, 
down on the Jamieson Block. She’s the 
woman who was sore on us the other day 
for leaving out the jellies from her 
parcel. Remember, Dont”

Don looked very solemn. “I think 
someone did forget something from her 
order,” he murmured.

Smith’s eye twinkled. “1 seem to re
member it too, Don,” he replied. “How
ever, you can handle this O.K. Here’s 
the list, I took it down over the ’phone, 
and read it off to her. Pack it up. and 
for the land’s sake be careful. When 
Mrs. Strict is going to call on someone, 
I’d rather she’d choose somebody else. 
Don’t make a mistake, Don.”

Don went about his work whistling 
“Good Luck to the Boys of the Allies.” 
Every now and then he would break off. 
“Two cans of salmon,” he murmured, as 
he worked his way down to the bottom of 
tlje order. And, again, “Ten pounds of 
sugar” and “cloves,” and so on, noting 
each one.

He got a soap box such as the store 
used for fairly big orders and put in one 
after the other Mrs. Strict’s groceries. 
He got them all in, when one of the other 
clerk's asked him to slip across the road 
to the cigar store and get change for a 
ten spot. Don went and brought back 
the change, handed it to the other clerk, 
and stood whistling in front of Mrs. 
Strict’s order again.

“Now, let me see. I went over those 
things,” he said to himself, “before I 
went across the street. Guess I don’t 
need to go over them again. They’re all 
right.”

“I don’t know, Don,” suggested some
thing inside him, “I don’t know whether 
it wouldn’t be just as well to run over 
them again and make sure.”

“Oh, blow that,” said Don in reply to 
himself. “The order’s all right.” With

which he put it on his shoulder and took 
it out to the delivery wagon, and him
self drove round to Mrs. Strict’s.

That somewhat austere and frowning 
madam expressed the hope that every
thing was there.

“Oh, yes,” replied Don, certainly. 
“Oh, yes; I made up the order myself,” 
he added as an extra guarantee.

Well, to cut a story short, Mrs. Strict 
called up about half an hour later and 
raised Hail Columbia with Smith, the 
grocer. ^

“Where the blank blank,” she said 
(only, of course, in those feminine words 
and tones which the gentler sex always 
uses) “is mv jellied tongue and pressed 
beeft”

When she got through talking, Smith 
was next door to deaf, and not unnatur
ally annoyed.

He sent for Don, and he told him what 
had happened.

Then he fired him!
“Sorry, Don, but there it is, in a nut

shell. You’re not careful. I’d rather 
you were longer about a job, and took 
more pains about it. But you’re always 
so infernally careless that you’re losing 
me customers. If I keep yon. I’ll lose 
them. If I let you go, maybe I’ll be able 
to keep them. For the land’s sake, my 
boy, take yourself out of yourself and 
give vourself a lecture on the importance 
of taking pains. You'll lose many a job 
if yon don’t.”

Poor Don ! I was sorry for him. But 
maybe it taught him prettv earlv in the 
game the necessity for taking pains. And 
though he lost a job, if he learnt that 
lesson, he’s well off!

HOW DO “PINES” GROW?
Recently, there was a discussion going 

on among two or three grocers in Toron
to as to whether pineapples grew in the 
ground or on trees. A number of grocers 
and lota of other people probably 
couldn’t be exactly sure of the answer 
if you asked them.

Of course, they grow on the ground, in 
a patch. The encyclopaedia says :

The pine apple takes its name from its 
resemblance to the pinecone, but the 
title is misleading for it grows on a low, 
spreading plant. Its native home is 
tropical South America, but from there 
is was long ago carried to every tropical 
and semi-tropical country, and is in 
in Northern Europe raised under glass 
for wealthy private trade. It is one of 
the most satisfactory of sub-tropical 
crops, bearing freely, having few insect 
enemies and being particular only in the 
matter of moisture—too much rots the 
roots and too little reduces the size and 
juiciness of the fruit.

A new pineapple patch is set out in 
the ground, with slips, either the crown 
cut from the ripened fruit or the shoots 
which grow directly under it. The new 
plant takes from eighteen to twentv-tw • 
months to ripen its first fruit. When the 
pines are cut, the plants send out new 
suckers which produce a second crop, the 
same process giving generally a third 
crop. The plants are seldom allowed to 
bear after the third time, as the fruit 
then begins to deteriorate.

The first sign of a fruit is the appear
ance of a tiny “crown,” which develops 
slowly into a miniature of the matured 
pineapple. The flower has but little od
or, and even a field of fully ripened 
pines has less fragrance than would be 
expected from a fruit so pungently 
sweet. With miles of pineapples ready 
to be harvested there is really little per
fume unless one happens to he bruised 
or injured.

In the West Indies, the source of 
many of our fresh pineapples, there is a 
well-recognized division of the product 
into “field pines”—the little hard, red
dish fruit which sell from ten cents up 
on city fruit sails—and “garden pines.” 
which are to be found in fancy fruit 
stores at considerably higher prices.

Most of the Florida fresh fruit is 
very good in quality and is improving 
every year, but the total possible crop 
there is comparatively small.

In buying fresh fruit for immediate 
consumption, select those which look yel
lowish on the smooth surface, though 
this is not conclusive proof of ripeness. 
If one of the lot prove unripe set the 
remainder aside and hold them a few 
days—they are not likely to spoil and 
will soon mellow. Ripening storage room 
must be kept at an even temperature of 
about 65 degrees to 70 degrees Fahr. Tt 
is a good idea to wrap each fruit in thick 
paper when setting to ripen.
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Quebec and Maritimes

Emile Ste. Marie, of Dupuis and Marie, 
grocers of St. Lambert, Que.,'died recent
ly.

Woods & Parks, Bridgetown, N. S., 
have dissolved, and C. L. Wood will carry 
on the business.

J. A. Ruddick, Dairy ^Commissioner of 
Ottawa, was in Montreal during the 
week.

At a recent meeting of the Eastern 
Townships Dairymen’s Exchange it was 
decided to oppose the tax placed on 
creameries of Quebec province to help pay 
the expenses of Oovernment inspectors.

Arthur Le Rocque of Lachute, P.Q., has 
given up his hotel business on account 
of prohibition restrictions, and will carry 
on a wholesale and retail flour and feed 
business.

John Donaldson, buyer in Calcutta for 
John Duncan & Co., accompanied by his 
wife, is in New York en route to Montreal 
and Scotland, at which latter place he 
will visit his parents and old home.

The department store business of 
James A. Ogilvy & Sons of Montreal has 
been purchased by Murray-Kay of To
ronto. The new management expects to 
introduce a grocery and provision de
partment in the fall.

The following were introduced on the 
Montreal Board of Trade during the past 
week : J. Martin, New York; J. Fried
man, Ottawa; J. R. Pearson, Asbestos; 
A. G. Watson, Halifax; T. W. Young, 
Revelstoke, B.C. ; E. R. MacDonald, Sud
bury.

The following were introduced on the 
Montreal Board of Trade during the past 
week : E. R. MacDonald, Sudbury ; N. J. 
Brogan. Chicago; Capt. Webb. London. 
Eng.: J. A. Walsh, New York ; J. E. Fur
ness, Halifax; S. Antonion, Liverpool ; 
Geo. Clarke. New York ; L. G. Nickles. 
Toronto; E. M. Wolcott, Demerara.

J. E. Bailey, bookkeeper for ten years 
for D. Hatton & Co., wholesale fish mer
chants, of Montreal, passed away last 
week, and was buried at Hawthorne 
Cemetery. The late Mr. Bailey was born 
in London, England, and was in the fish 
business in Folkestone before coming 
here.

James McMaster, who has conducted a 
grocery business in Fredericton, N.B., for 
the past year, is closing his store and will 
leave for his former home at St. George, 
where he has accepted a position as head 
clerk with John Dwyer & Sons. During 
Mr. McMaster's stay in Fredericton he

was employed with John Gibson & Son 
for a number of years.

The death is announced of one of the 
best known and highly respected whole
sale fruit merchants, namely, John Cald
well, of John Caldwell & Co., Montreal, 
Que. Starting in the retail business 
thirty-five years ago, and gradually in
creasing his business until the time of 
his death, Mr. Caldwell built up a large 
wholesale fruit and produce commission 
business. He leaves a widow and a 
grown-up family of four sons and two 
daughters. The widow with the assist
ance of her sons and the same staff will 
continue the business under the same 
name,

THE LATE JOHN CALDWELL.
Mr. Calilwt 11 was a wholesale fruit merchant 
In Montreal for many years. He passed away 
recently.

The Workmen’s Store Company, a co
operative concern in the mining district 
of Cape Breton, is taking steps to en
able it to borrow money either by mort
gaging its whole undertaking, including 
real and personal property or on promis
sory notes, or on bonds and debentures 
of the company, and securing payment 
hv mortgage of all its property, real and 
personal, or any part of it. The com
pany also asks the legislature for power 
to sell the whole undertaking, but it is 
provided that this power shall not be 
exercised without the sanction of a ma
jority vote of the shareholders present 
at a special meeting.

Ontario.
Chas, Bluson, of Hamilton, grocer, has 

sold to Alvin Chase.

John Taylor, of Hamilton, grocer, sold 
to F. W. Yanluven.

William Elliott, head clerk for T. A. 
Rowat & Co., Ixmdon, Ont., has undergone 
an operation for appendicitis.

J. J. Alexander, Ixmdon, Ont., has re
moved across the street from his old 
store on the Hamilton Road.

A new canning factory is being erected 
on the Fifteen Hill near St. Catharines, 
Ont., on the Haven’s farm.

J. S. Donaldson & Co., grocery brokers, 
have removed from Front street to 10 
Wellington street, east, Toronto.

All retail merchants of Siincoe have 
agreed to close their stores every Thurs
day at 12 o'clock noon, during June, July 
and August.

Charles W. Strong, for many years a 
resident and merchant of Wolfville. Ont., 
and a grocer there, died after an illness of 
several months.

Welland merchants will close their 
stores on Wednesday afternoon during 
June. July, August and September. A 
petition was sent to the different mer
chants and all signed but one.

Aid. A. W. Palmer, grocer, on the Ham
ilton Road, London, Ont., was made chair
man of the Board of Works, lately. The 
city roads will be well looked after by 
Adam—he drives a car.

The retail merchants of Preston were 
addressed in the Council Chamber hv 
Provincial Secretary W. C. Miller of To
ronto. who outlined the work accomp
lished by the Retail Merchants’ Associa
tion in the past and the good which might 
lie done. Those merchants present signed 
up for membership and Mr. Miller has 
been busy since getting the remaining 
merchants of the town to sign up. A meet
ing will be held in the near future when 
officers will be chosen.

Western Canada
C. A. Shier, of Colonsay, Sask., is suc

ceeded by C. A. Shier & Co.
W. H. Escott., of the W. H. Escott Co.. 

Winnipeg, returned last week from a 
business trip to Minneapolis

Mrs. Tilly Deroehe has purchased the 
Crown Grocery. 412 Burrows Ave„ Win
nipeg.

David McLay, formerly with Nicholson 
& Bain. Edmonton, has been appointed 
head bookkeeper for the W H. Escott 
Co.. Winnipeg.

The Kerrobert Mercantile Co. has suc
ceeded the Rex Fruit Co. in Kerrobert, 
Saak., and will enter the wholesale trade.



May 26,1916. CANADIAN GROCER 29

Biggar, Sask., has a new store in the 
Empire Store, operated by Mr. Peril- 
muter. It is a departmental store, and 
will carry a line of groceries.

Charles Halfacre of Lumsden, Sask., 
has gone to Loverna, Sask., where he has 
accepted a position in L. P. Kincaid’s 
general store.

The general merchandising business of 
P. J. Kehler & Co. at Blumenhoff, Sask., 
has been purchased by F. D. Peters and 
J. C. Nickel, who will conduct the busi
ness under the name of the Blumenhoff 
Trading Co.

The Similkameen Fruit Land Company 
of Headley, B.C., have secured a canning 
factory on their property at South Kere- 
meofi. Clayton Orser of Colbome, Ont., 
is building a factory and the plant will 
pack only tomatoes this season.

The branch managers of Campbell 
Bros. & Wilson, wholesale grocers, Win
nipeg, met at head office for a conven
tion, which was in session the whole of 
last week. Among those present was R. 
J. Campbell, who is a resident of London, 
England.

John Hill, for the past three years cre
dit manager for the Weyburn Grocery 
Co., Weyburn, Sask., has severed his con
nection with that concern, and leaves for 
Kelowna. B.C., where he has accepted a 
position with Sterling and Pitcairn, the 
fruit growing and shipping firm.

John Paterson, who owns several stores 
in Winnipeg, and is one of the oldest es
tablished grocers in that city, has formed 
a partnership with James Black. The new 
firm will be known as the P. & B. Casli 
Stores, Ltd., and will open up in different 
sections of the city a chain of cash gro
cery stores.

Brig.-General John Hughes has an
nounced that permission will be granted a 
few wholesale houses to be represented at 
Camp Hughes, Manitoba, this year, and 
one or two military tailors would he al
lowed stands, but no retail establish
ments of any kind would be permitted on 
the grounds.

The associated Boards of Trade of 
Southwestern and Southeastern British 
Columbia held its annual convention at 
Vancouver last week. A resolution wr.s 
introduced by Vancouver with a view to 
effecting a provincial organisation, and 
one by Nanaimo in regard to daylight 
saving.

R. W. Armstrong, of Camrosc, this 
week takes the local managership of the 
Red Deer ( Alberts) Grocery Co., in suc
cession to Wm. Colqnohoun. who assumes 
a similar position at Wevburn. Sask. D. 
Smith, credit manager since the institu
tion of the warehouse, has been promoted 
to Medicine Hat. He is succeeded hv F. 
Symington of Edmonton.

The store of David Levene. grocer and 
butcher, 481 Talbot avenue. Winnipeg, 
was threatened with destruction bv fire 
recently, the origin of which could not he

traced, there being no stove or furnace 
lighted in the building at the time of the 
outbreak. Two counters and a quantity 
of goods were destroyed and the ceiling 
was badly scorched. Mr. Levene was in
sured.

TURNOVER INCREASES $66,000
Chas. M. McCollum Retires From Busi

ness in Brampton, Ont
The men who makes good is the one 

who intelligently toils and faithfully 
perseveres. An example of such is fur
nished by Chas. M. McCollum, who has 
disposed of his business in Brampton, 
Ont., to A. G. Pearen and retires at the 
end of May. Bom at Hawkesville, 
Waterloo County, in 1872, he was a 
son of Mr. and Mrs. R. J. McCollum. 
After a short time in that county the 
family removed to Campbell’s Cross 
and thirty years ago came to Brampton. 
As a mere lad Mr. McCollum manifested

chas. m. McCollum,
Brnmpton, Ont., who has retired front business 

after many years’ service.

evidences of that business ability which 
developed in recent years. In October, 
1887, lie was employed by Mr. MeDevitt, 
He worked, he studied, he learned the 
needs and also the moods of the people. 
After serving Mr. MeDevitt faithfully 
for 15 years lie purchased the business. 
Steady and continued success lias ac
companied his efforts from year to year. 
Soon after purchasing the grocery busi
ness he secured the flour and feed store 
of Mr. Kellanx, and made it a part of 
the general store.

From a turnover of less than $15,000 
the business increased to $80,000 a year. 
This increase represented a steady 
growth in the different lines carried, 
that of farm produce being exception
ally good, as shown by the fact in one

year 6800 bags of potatoes were sold. 
Mr. McCollum won and retained the 
confidence of the people of Brampton 
and of the County of Peel. His retire
ment from busines for a time is made 
necessary by the serious illness through 
which he passed a year ago, and from 
which he has not fully recovered. A 
year’s complete rest will no doubt re
sult in his return to health.

Mr. McCollum was well known to the 
wholesale trade and to many retailers 
too. Speaking of him to Canadian 
Grocer a traveller said: “McCollum's 
was always a cheery place to drop in 
at the end of the week. There was al
ways a cheerful word waiting one.’’

ROLL

Jack Hanson.—After a lajise of more 
than a year definite information has been 
received in Port Arthur of the fate of 
Private Jack Hanson, who left with the 
first contingent for overseas service in 
August. 1914. Private Hanson was killed 
April 25, 1915, in the battle of St. Julien. 
A letter from a chum states that “Jack 
was killed April 25, just ten yards from 
me.” Private Hanson before enlisting 
was a grocer’s clerk employed with 
Campbell & Gibbon, Port Arthur.

• * •

Alexander Thompson. — Mr. John 
Thompson, 116 Wellesley street. Toron
to. has received word ttiat his son. Pte. 
Alexander Thompson, of the 4th Batta
lion, lias been accidentally wounded in the 
thigh, and admitted to No. 6 Red Cross 
Hospital at Etaples. Private Thompson 
went overseas last March, and has been 
in the trenches since March. He is 18 
years of age. and a native of Preston 
Pans. Scotland. The family have been six- 
years in the city. Before enlistment he
worked with the Ralada Tea Company.

• • •

Raymond McConachie. — Signaller 
Raymond Hill McConachie. wounded in 
the head April 19, died twq hours after 
admittance to Casualty Station 17. His 
father, Robert McConachie, died two 
months ago in Napanee. His nephew, the 
late Pte. John A. McConachie, was shot 
in the head March 7. The two were al
most the same ace, twentv-one years and 
five months. Raymond McConachie. pre
vious to enlistinc. travelled for Dnlv Tea 
Co., Napanee. Two brothers are at the 
front. His mother and three sisters live 
at Napanee. His brother. R. McConachie, 
lives at 4474 St. Catharine street, West- 
mount, Montreal.



Canned Vegetable Prices Advancing
Tomatoes, Peas and Corn Are Good Buys—Future Prices on Raisins Infer High Levels Later

on—Indian Teas Firm in London.

Office of Publication Toronto, May 25, 1916.

THESE are the days when dried fruits are giving place so far 
as the trade and public alike are concerned to fresh fruit. 
The latter is coming in freely and in ever-increasing quan

tities, so that the price, week by week, usually goes down. This 
also applies to vegetables. Price changes along this line this week 
have bteen a declension in the price of navel oranges, some lines of 
tomatoes, lettuce, parsley, strawl)erries, and so on. On the other 
hand, owing to some congestion on country roads, some domestic 
products in the fmit and vegetable field are belated and do not 
arrive.

With regard to dried fruits, which are, generally speaking, 
slow, there is some interest felt in raisins and much speculation as 
to what the price will be later on in the year. This arises from the 
fact that out at the Coast some business was booked before prices 
were made and now the packers will not take anv more orders, 
owing to the fact that the crop will not be so large as they had 
foreseen. It is still somewhat early to prognosticate as to price of 
seedless varieties in this market, but one or two factor.* must lie 
borne in mind. The first is that currants will probably lie a* 
strong this year as last and just as scarce and this will mean a 
boom in raisins. There will be no Sultanas, of course, except 
California Valencias and altogether, next season, and indeed as 
long a* the war lasts, raisins, one would think, would be high.

Now that storing is on the decline, market for new-laid eggs 
should drop some. In some quarters it is said a price of 20c will 
lie reached. This will mean a decline of about 5c and frankly it 
does not look probable. Present values are inflated and now that 
storing demands are easing up, there is no reason why new-laids 
should hold up at the present levels. The fact of the matter is that 
there is much bidding by egg men, one against the other, and 
this conqietition tends to create a false value. Were this competi
tion in I lidding eliminated, we should probably see a drop of 2 or 3c 
in the price of new-laids. A drop of 5c, however, is frankly too 
much to expect.

There has been another advance in price of cheese and levels 
are about Yjc higher than this time last week. It is noteworthy 
that a good deal of milk is being diverted to the cheese market 
rather than for butter ; but notwithstanding this fact and no mut
ter to how large an extent, cheese values are high. The funda
mental reason is, of course, large export demand. Cheese prices 
in England are all quoted very high and there is an unprecedented 
demand from the British Isles at this minute. Doubtless huge 
quantities are being consumed in the trenches and elsewhere. 
Domestic demand in Canada alone would certainly not create the 
high levels which are recorded.

Quebec Markets

Montreal, May 25.—General satisfac
tory condition of market continues to be 
feature of grocery trade with a fairly 
active demand that is based on exhaust
ed stocks and actual needs and free 
from speculation. Collections continue 
to show the improved character notice

able the past few months and a healthier 
tone to a better trade than existed last 
year at this time has become a matter 
of general comment. This is centered 
on the high level of prices that lias been 
reached and continues to grow, although 
some observers pretend to foresee a 
change in this respect. A feature of the 
trade is that in spite of high prices, 
quality of goods is more than ever a 
deciding factor in buying.

Dried fruits are firmer. Tea eon-

MARKETS IN BRIEF
QUEBEC MARKETS.

FRUIT AND VEGETABLES— 
Tomatoes and cabbage higher.
Beans decline.

FISH AND OYSTERS—
Fresh fish plentiful and lower. 
Fresh salmon and halibut lower. 

FI.UUR AND CEREALS—
Flour unchanged.
Mill feeds active.

PRODUCE AND PROVISIONS—
Hams lc higher.
Ilutter and eggs firmer.
Sugar and syrup arriving freely. 

GENERAL MARKETS—
Sugar declines 16c.
Dried fruits firmer.

ONTARIO MARKETS.

FLOUR AND CEREALS—
Ontario flour down.
No change In Manltohas.
Split peas wrong.
Ontario oata up.

FISH AND OYSTERS—
Lake fish coming better.
Sea flab In demand.
Drop In flounder prices.

PRODUCE AND PROVISIONS 
No change In bogs.
All products firm.
Batter's peculiar situation.
New laids to be lower.
Cheese prices up.

FRUIT AND VEGETABLES— 
Tomatoes much higher.
New cabbage coming.
Florida celery up.
So are rndlihea.
Drop In navels.

GENERAL GROCERIES—
Seedless raisins to be bight 
Decline In one sugar line.
Teas firm In London.
No change In spices.
Canned goods advancing.

MANITOBA MARKETS.

FLOUR AND CEREAUB—
An easier wheat market.
Flour quotations unchanged.
Rolled oats market quiet.
Feed market very firm.
Package oata attll $8.76.

PRODUCE AND PROVISIONS- 
Heavler hog receipts.
Cheeae quotations up.
Eggs still very firm.
Easier bng market.
Decline In batter prices.

FISH AND POULTRY—
Fish buxines* flourishing.
Fresh halibut 11c; salmon. Ilk-. 
Several frozen lines sesree.
Live fowl arriving, 
other poultry very scarce.

FRUIT AND VEGETABLES - 
Strawberries plentiful.
Higher prices on tomatoes.
Potatoes are looking up.
Texas onions expected, $2.75. 
Asparagus np to tfi.

GENERAL GROCERIES—
Santos and Bloa firmer.
More package teaa advance.
Cream of tartar higher.
Canned goods market firm.
Dried beans are firmer.
Sugar quiet, but firm.

—
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tinues to retain interest of buyers and " 
canned goods are still feature of inter
est in market. Fish lines show weak
ness and vegetables on the whole are 
easier, flour is quiet and firm and pro
vision lines show less activity and lard 

■ is easier. French and Spanish lines 
have advanced 10c per gal. ; American 
coal oil Vic and is now selling at 16c 
and 19, 2C as per grade. Canadian jams 
have advanced y%c per lb. because of 
high price of sugar and Canadian sar
dines are up 15c a ease.

SUGAR.—One refiner has dropped 15c, 
so their extra granulated in bags is now 
offered at $8.15 per 100 lbs. Others re
tain old vriies. Volume of business has 
fallen off considerably as result of un
certainty prevailing as result of this 
action so that only immediate require
ments of a hand to mouth order are 
being attended to. In spite of this the 
undertone to market is decidedly linn 
and no sign of basic weakness evident. 
New York prices for refined remain un
changed although raws are slightly 
easier and sales for prompt shipment 
have been recorded at 5% and firmly 
held at that. It is pointed out that 
sales at these figures have been made 
only by speculators who were tempor
arily in market for quick turnover and 
that original holders of stocks continue 
to hold on. Continuation of strike in 
New York hel|>s to add to firmness of 
feeling.
Extra Granulated Sugar»— Per MX* lbs. 

....... 8 20
JO lb. bio".............................
2 *nd 6-lb. bags ................. ....... 8 an

Extra Ground Angara—
Barrels ....................................
50 lb. boxes ........................
25 lb. boxea .......................... ....... 8 96

Yellow Sugars—
No. 1. 1» lb. bags ..........
Dark yellow. 100 lb. bags ....... 7 60
Bright yellow, bbls. only, cwt.................... ....... 8 06

Powdered Angara—
Barrels ....................................

25 lb. boxes ......................... ....... 8 76
Paris Lumps—

....... 686
50 lb. boxes .........................

....... 910
Crystal Diamonds—

Barrels ............ ...................... ....... 8 80
g 90

....... 9 00

....... 9 20

....... 9 46

Crystal Dominoes, cartons ....... 9 65

MOLASSES AND SYRUPS. —Prices

remain unchanged and are firmly main
tained as result of the bareness of the 
market which has now become habitual 
although this condition has shown some 
slight improvement during past week 
with the arrival of some larger lots than 
usual. Arrivals continue to go into im
mediate consumption and future possi
bilities continue to depend on erratic 
shipping conditions prevailing.

Com and cane syrup continues un- 
elranged in price on an active market 
that is partially caring for molasses 
shortage and firmness rules in all lines. 
Starch products continue to show ac
tivity.

Prices for 
Fancy. Choice.

Barbadoes Molasses— Island of Montreal.
Puncheons ..........................  0 59 0 61
Barrels ................................................ 0 62 0M
Half barrels .............................  0 64 0 66

For outiide territories prices range about Sc lower. 
Carload lots of 20 puncheons or its equivalent in 

barrel or half barrels to one buyer, may be sold at 
"open prices." No discounts will be given.
Com Syrups—

Barrels, per lb., 3%c; % bbls., 4c; % bbls.... 0 04%
Pails, 85% lbs.. $1.96; 26 lbs................................ 1 40
Cases, 2 lb. tins, 2 doz. in case ....................  2 66
Cases, 5 lb. tins, 1 doz. in case...,................ 3 00
Cases, 10 lb. tins, % doz. in case..................... 2 90
Cases, 20 lb. tins, % doz. in case .................... 2 86

Cane Syrups—
Barrels, lb.. 5%c; % bbls....................................  0 06%
Cases. 2 lb. tins. 2 doe. in case......................... 4 W

DRIED FRUITS.—Currants are ad
vancing for fall delivery and all inde
pendent Coast packers have advanced 
1*20 in nearly all lines of dried fruits 
since their last sales although the as
sociation has not yet named its prices 
for coming season so that feeling of 
local market' has been strengthened al
though prices .and other factors of im
portance remain unchanged. It is ex- 
l>ected that prices on dried peaches and 
apricots will he 6c and 10c on a bulk 
basis and that f.o.b. Coast prices for 
choice quality 251b. faces will be 7/rC 
higher than that. Spot stocks continue 
to be low in most cases in consequence 
of which prices arc well maintained. 
Advice on prunes from Coast are very 
strong and seeded raisins are in good de
mand for spot stocks.

evaporated FRUIT*.
Apples, choice winter. 26-lb. boxes........
Apples, choice winter. 60-lb. boxes........

Peats, choice .......................................................... 0
DRIED FRUITS.

Candied Peels—
Citron ...... ............................................ 1 2
Lemon ......................................................* Y £
Orange .......................................................  "

6 14

Per lb. 
006% 
006 
0 16

026 
0 a 
0 20

Ouvrants— * i«u
Ftliatras. fine, loose, new ............................. ® IP*
Fillatras, packages, new .............................. 0 u

Dates—
Dromedary, package stock, old. 1-lb.
Fanfs, choicest ........................................
Hallowee, loose, new

0 10 « 12% 
0 06%

Il a I iw»«i “v" AM
HâllowM. 1-lb. pkg».......................................... “ "

F Tcrom.. 12-lb. brae, finer. U3«r. lb. 
I ermm. 11-lb. bone, finer, Uyer. lb. 
I crown. l*-lb. bow. finer. layer, lb. 
1 lb. ilon bow. rich ....
Oil. brick», » 01. .............
nil. brleki. IS on. ..............
Pal. layers ...........................
Pal. fancy, table, 10 lba. .

iS

9f> to 4#. in 26-lb. boxsa. faced ...........  0 U
40 to 60. in 26-lb. boxes, faced...........  ....
SO to 00. in 26-lb. boxes, faced....................
00 to 70. in 26-lb. boxes, faced....................
TO to 80. in «-lb. boxes, faced....................
80 to 60. in 26-lb. boxes, faced........... ....
10 to 106, in *-Ib. boxes, faced.......... 8 00

Raisins—
Malaga, Uble box of 22 lba.. 5-crown

cluster. $2.60; 4-crown clneter.....................
Muscatels, loose. 5-cmwn, lb. ......................
Muscatels, 4-crown, lb. .................................
Cal. seedless. 16 os.
Fancy seeded. 16 os. pk*s.

6 12 
0 12 
6 11% 
0 12066% • 11 
6 111 *
6 12 
0 10% 0 10
• 00% • 00006%066

S T5 
009 
0 09% 
612%0 10% 011

Choice seeded. 16 o. pkgs. .................. 0 10% 0 10%
Valencias, selected ......................................... • M
Valencias, 4-crown levers .............................. • 11%

Prices quoted on all lines of fruits are liable to be 
«haded for q”snMMes. according to the state of market.

SPICES.—Prices remain unchanged 
and firmly maintained except for infer
ior grade gingers on a quiet steady mar
ket which shows no changes of import
ance record. Trade remains quiet and 
steady with grinders complaining at dis
parity existing between going prices and 
first costs.

5 .nd 10-lb %-lh. pki*. 1* lb Un» 
boxes doaen. lbs.*14 .. -0 0» ....-on

> 21 ....-0 85 ....-* 36

Cayenne pepper
doves ..............
Cream tartar—65 to 67c. 
Ginger, Cochin .
Ginger, Jamaica
Mace .................
Nutmegs ...........
Peppers, black .
Peppers, white 
Pastry spice ....
Pickling spice .

....-0 28 ...-0 36
0 50-0 32 
67c.

....-090 ...-0 39
....-0 28 .-0 29
....-0 25 0 9 —1 00 ...-v 31
....-0 80 ...-1 00
0 45-0 45 ....-3 45 ...-o m
....-0 28 0 85-0 90 ...-0 26
....-0 36 1 16-1 20 __—0 37
....-0 22 0 96-1 20 ...-0 29
0 16—0 18
0 21-0 23

i, boxes or bailers when delivery
can be secured.
Cardamon seed, per lb., bulk ........ ........ 2 00 2 50
Carraway—

Canadian ......................................... 0 13
Dutch .............................................. 0 22

Cinnamon, China, lb........................... ........ 0 14% 0 16
Mustard seed, bulk ........................... ........ 0 19 0 23
Celery seed, bulk ............................... ........ 0 36 0 46
Shredded cocoanut, in pails ........... ........ 0 21 0 23
Pimento, whole ................................... 12-15

RICE AND TAPIOCA.—Rice remains 
unchanged in price and other factors of 
importance that continue to give to line 
an undertone of strength which is aided 
by a good demand and evidences of arti
ficial price restriction in some quarters. 
Tapioca continues to he firm, scarce and 
in good demand.
Rangoon lticea— Per cwt.

Rangoon, "B" ....................................................... 4 90
"C.C." .;.............................................................  4 10
India bright ..........................................................   4 46
Lustre ................................................................  4 50

Fancy Rices—
Mandarin, Patna ................................................. 4 60
Pearl ................................................................. i.. 6 10
Imperial Glace ...................................   5 80
Sparkle .....................................................................  6 40
Crystal .........................................  5 70
Snow .......................................................................... 6 50
Ice dripe .................................................     6 40

Prices are per 100 lbs., packed in bags (250 lbs.), half 
hug# (100 lbs.), and quarter-bags (50 lb#.) ; add 10c per 
1 JO lbs. for pockets (26 lbs.), and 20c for half-pocketa 

-% lbs.).
Imported Patna— Per lb.

Bags, 224 lbs........................................................... 0 06
Half bags, 112 lbs................................................ 0 06%
Quarter bags ......................................................... 0 06%

Velvet head Carolina ................................. 0 08 0 09
Sago, brown ........ .........................................  0 06% 0 07
T**&Sri; »...................................... on ou

Seed, lb...................................................... 0 10* 0 11
DRIED VEGETABLES—Market re

mains unchanged in price and other 
features of importance but a slightly 
stronger feeling is evident in beans 
especially for hand picked as a result 
of short supplies and an active demand 
tliat has been stimulated by advance in 
other lines although poor quality stuff 
remains a drug on the market. Peas 
are quiet and in nominal demand only.
Beans—

Canadian, 3-lb. pickers, per buahe 
Canadian, hand-picked ... 
Canadian, 5-lb. pickers ...
Yellow eyes, per bushel ..
Lima, per lb. ................... .

Peas, white soup, per bushel
Peas, split, bag, 98 lbs...........
Barley, pot, per bag .............
Barley, pearl, lb. .....................

. 4 30 4 46

. 4 90 5 10
4 10
4 20

. 0 08 0 08%

. 3 00 3 26
6 00
3 00
006

TEA.—Market remains unchanged in 
a general way from factors outlined 
last week other than that effect of same 
continues to be more apparent with pas
sage of time. Market is in fluid state 
with strong upward tendency uppermost 
as result of general primary and ship
ping conditions which is being added to 
by reports of Russian buying of blacks 
at advanced prices and higher quotations 
for new crops in general. Blacks have 
advanced 6c since April : Japans are now 
reported higher than last year and qual
ity the same. Formosa reports are of 
an active market and firm prices which 
are made erratic by freight uncertainty 
that causes as high as le a lb. difference 
in freights alone. High grade Chinas 
are 15 per cent, under last year but this
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is more than offset by an advance of 
40 per cent, in exchange. Demand con
tinues good locally in both wholesale 
and retail way.

COFFER.—Demand continues good 
on a quiet, steady market that shows no 
changes locally although fluctuations of 
an upward tendency are reported, from 
outside points.
Coffee, Roasted— 

Begotaa, lb. . 
Jamaica, lb. .

Maracaibo, lb. 
Mexican, lb. . 
Mocha, lb. ...
Rio. lb..............
Santos, lb. .. 
fhicory, lb. .

0 27 0 31 
0 22 0 24 
0 33 0 38 
0 22 0 23 
0 27 0 28 
0 33 0 36 
0 18* 0 21 
0 21 0 23 
0 12 0 14

NUTS.—An active trade continues to 
he feature of an otherwise unchanged 
market with prices ruling firm and 
steady particularly in walnuts following 
recent strong reports from France.
Almonds, Tara, new ....................................... 0 15 0 15*
Grenoble» ............................................................ 0 16 0 16*
Marbots ............................................................... 0 13* 0 14
Shelled walnuts, new. per lb........................ 0 33 0 34
Shelled almonds. 28-lb. boxen, per lb........... 0 40 0 42
Sicily Alberts .................................................... 0 14* 0 15
Filbert*, shelled ........................................... 0 32 0 34
Pecans, large .................................................... 0 18 0 19
Brazils, new .................................................... 0 15 0 16
Peanuts. American, roasted .......................... 0 08* 0 12*

CANNED GOODS.—All lines remain 
unchanged in price but tomatoes are 
firm with stocks insufficient in some 
quarters to meet current demand which 
fact tends to give erratic character to 
some large sales. No weakness is evi
dent in any line and peas are reported 
as a short crop in the planting because 
of wet ground restricting acreage and 
are stronger in consequence.

Firmness is well maintained in fish 
lines and Canadian sardines have ad
vanced 15c a case.

Ontario Markets

Toronto, May 25.—The firmness in 
the flour market which last week turned 
into an advance has been somewhat 
affected by the slump in wheat values 
which has taken place since the first of 
this week. It should he understood, 
however, that this does not really affect 
the inherent strength of the flour mar
ket, if the latter be considered from the 
world stand|>oint upon which last week's 
advance was undoubtedly based. The 
fundamental fact in the flour situation 
is crop prospects plus world demand ; on 
that basis flour must remain strong, 
despite occasional and temporary breaks 
in wheat values. All this is by way of 
explanation of the market report on 
flour to be found in its accustomed place.

The feed market is now easing off be
cause in most sections grass is being 
used. This is not altogether true; there 
are some, districts where it does not ap
ply, where farmers have not turned 
stock out yet. But in the main farmers 
aer not buying much feed, and the weak

ness in the market is a seasonable one. 
Western oats are scarce as far as avail
able supplies are concerned. It will be 
remembered that we had a very large 
crop of oats in Canada last year, but 
this seems to have been well absorbed 
by demand, and spot stuff right now is 
at a premium.

The position of butter is interesting. 
There seems to be a diversity of opinion 
as to which way the cat will jump ; 
whether high, or low. It should be re
membered that up to now there has been 
a lot of poor quality creamery. That 
tended to keep prices down. It has been 
eliminated, however, and some people 
seem to think that the market should 
strengthen as a result of that elimina
tion alone. Personally, it is not our 
opinion. Delivery is heavy enough and 
demand is by no means unusual or un
precedented. Why should butter sud
denly fly sky high 1 There is perhaps 
just one posihle reason. That is the 
trend to divert milk to cheese markets 
rather than butter, which might be evi
denced by the number of packages re
ceived compared with those last year. 
This, though, is more evident in Quebec 
than in Ontario. Butter will probably 
remain steady and if it moves at all will 
likely shade off slightly.

SUGAR.-—The market remains firm 
so far as refined is concerned, though 
no advance has been registered. In 
New York, raws are somewhat easier. 
For the time the British Commission has 
ceased buying, and speculation seems 
to be temporarily less. Refined remains 
steady. It is felt that when demand for 
raws strike a heavy gait again the mar
ket will again advance.

Locally $8.20 is basis for refined ex
cept in the single case of the Atlantic 
Refiners whose sugar is reduced 15c to 
$8.11.

Extra Granulated Sugar*. Montreal Refined—per 160 lb*
100 lb. hags .................................................................. 8 26
20 R). bags .................................................................. 8 36
10 lb. bags ................................................................ 8 41
2 and 5-lb. cartons ................................................. 8 41

Nova Scotia reAned, 100-lb. bag* ................................ 8 IF
New Brunswick tvAnpd. 100-lb. bag* ..........................  8 11
Extra Ground Sugars—

Barrels .........................................................................  8 26
50 lb. boxes .................................................................. 8 66
25 lb. boxes ................................................................ 8 96

Powdered Sugars—
Barrels ........................................................................  8 36
25 lb. boxes ................................................................ 8 86

Crystal Diamonds—
Barrels ................................
100 lb. boxes
50 lb. boxe* ....................
Cartons (20 to case) — 
Cartons (50 to case) ... 
Crystal Dominoes, carton 

Paris Lumps—
100 lb. boxes ....................
50 1b. boxes ....................
28 lb. boxes ......................

8 91
9 01
9 96

10 96 
10 21

8 91
9 11 
9 11

Yellow Sugars—
No. 1 .......................................................................... 7 86

Barn-1* granulated and yellow may be had at ïc per 
rwt. above bag prices.
SYRITPS AND MOLASSES.—Mo

lasses keeps firm with no change ruling 
in demand conditions. As stated before 
this market does not take much molasses. 
Speaking of this recently a molasses im
porter remarked jocularly that it was 
just as well ; there wasn’t much for

Ontario, anyway. Supplies on spot are 
still very short, and boats leaving West 
Indies in the near future are looked for 
eagerly. About the end of May fresh 
shipments are expected in Canada.

Syrup market, both cane and com, is 
characterised by no change. Supply and 
Jemand work in one with the other.
Com Syrups—

Barrels, per lb., 4c; * bbls., 4*c; * bbls.... 0 04*
Pails. 38* lbs.. $1.96; 25 lbs. ................................  l »
Cases. 2 lb. tins, 2 doe. in case .......................... 2 75
Cases. 5 lb. tins, 1 doc. in case ........................ 3 15
Cases, 10 lb. tins, * doe. in case ..................... 3 06
Cases. 20 lb. tins, * doz. in case ..................... 3 00

Cane Syrups—
Barrels, llx, 4%c; * bbls. .....................................  0 05*

Mnlas|Ce. Mb. tins, 2 doz. in case ....................... 4 80

Fancy, gallon ............ ............................... 0 88 1 16
West India, bbla. .................................... 0 36 0 38

TEA.—The Indian auction in London 
on Monday was very firm, though not 
actually higher. No cable on Ceylon 
auction is yet to hand.

The Hankow market has opened, and 
it is learned that the Russians are buy
ing Kee Mims at very high prices. While 
these latter are not mentioned, it is said 
they are much higher than at last year's 
opening. It is said that if Russia is to 
hnv heavily, regardless of price, there 
will he a strong market for black ten* 
all season.

Teas locally are quiet. Jobbers are 
selling in ordinary amounts only.

DRIED FRUITS.—The market, speak
ing generally, is dull and featureless 
locally. Buying is restricted in all lines 
except possibly prunes, which continue 
to sell fairly well. At the Coast, futures 
are firm, with nothing now offering be
low 5c. Crop conditions at the Coast 
make packers bullish, but buyers can't 
see reason. There is a distinct tendency 
to wait and see. Spot stuff is not moving 
much in New York, a fact which would 
seem to corroborate this.

A very unusual situation has develop
ed at the Coast recently in regard to 
raisins, and it is important to the trade 
here. Offerings of raisins have been 
withdrawn before prices have been an
nounced. Liberal sales have been made 
of Sultanas and unbleached Thompsons 
in anticipation of opening, and the or
ders so booked have put a stop to any 
more, because crop conditions, it is 
claimed, are not yet definite enough to 
form any price opinion with accuracy.

Spot apricots move slowly. Demand 
is merely liand-to-moutb. Nevertheless 
there is a firmness to the market on ac
count of short supplies. There are few 
around. With regard to futures, there 
is little or no business being done in New 
York, because, as with raisins, crop esti
mates are very uncertain, and may lie 
materially altered.

Currants are firm, with small demand 
only. Here again it is the supply end 
that imposes strength. New York is re
ported firm, but small business doing.
Apple. eeeporeted, per lb. ................................ • •»'»
ApriaojU-   « it • ii%

Choie. *••. heed .................................... • • 1«
Ritrm choice. B>. feed .........................  « Wt • IS
reiver. *••. feed ..................................... « Wt « »

888897
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Candtal Vet-la—

Lemon .......... 0 18 0 20
9 »Citron ............................................ 0 25

Currant*—
Ftllatras, per lb. ....................... 0 14%
Amalas, choicest, per lb............. .......... 0 14% 0 16%
Patras, per lb................................ 0 15
Va,tints, choice ......................... 0 15%
Cleaned, % cent more.

Dates—
Fards, choicest, 12-lb. boxes ... .......... 009% 0 10
Fsrds. choicest, 60-Tb. boxes .. .........  0 09 0 09H
Pa. .ckage dates .......................... 0 10%
Hnllowees ..................................... ......... 0 08H 0 09

.10-40*, California, 251b. boxes . ......... 0 13 0 13%
40-5#*, 25-lb. boxes ...................... ......... 0 10% 0 11
50-60s. 26-lb. boxe» ...................... ......... 0 09H 0 10
60-70s, 60-lb. boxe» ...................... 0 09%
70-8*. 50-lb. boxes ...................... .........  8 06% 0 06%
90-90*. .V-lh. boxes .................... .........  0 o*h 0 08%
90-100». 50-lb, boxe» .................... .........  0 OR 0 06%

25-lb. boxes. He more.
Peaches—

Choice, 50-lb. boxes ................... .........  007 0 07%
8tds.. 50-lb. boxe» ...................... 007
Choice, 26 lbs., faced ................ .........  ear* 0 07%
Extra choice, 26 lbs., faced .... ......... 0 07* 0 06
Fancy, 26 lbe., faced ................ .......... 0 08% 0 09

Raisins—
Valencia, Cal................................. ......  0 09 0 09%
Seeded, fancy. 1 lb. packets ... 0 10
Seeded, choice, 1 lb. packets .. ......... o 09\ 0 10%
Seeded, choice. 12 ox.................... 0 06
Seedless, 16 ox. packets ........... ......... 0 11H 0 12
Seedless, 12 ox. packets ............. 0 10

Raspberries, black, dried. 25-lb. boxes— 0 40 0 42

NUTS.—Some activity keeps up in
shelled walnuts, which are quoted about 
35c and 36c. Buying is limited. Same 
applies to almonds. Only a hand-to- 
mouth demand is discernible. Shelled 
stuff moves a little more quickly, hut this 
market has no interest for buyers at this 
time of the year. Business turned over 
is small.
In Shell-

Peanuts, fancy, roasted
Pecans ...............................
Walnuts, Grenoble ........

Shelled-
Filberts

Per lb.
. . 0 15% 0 16%

0 16 0 18
0 20 0 22
ire 2 00
0 14 0 14%

. 0 13% 0 14%
.. 0 11 0 11%

0 09 0 10
0 18
0 15%
0 12

. 0 12% 0 13%

042
0 36

.. 0 11 6 11%
0 66
0 37
0 32

RICE AND -TAPIOCA.—Market is
firm for all kinds of riee, and a erood de
mand all round exists in loeal trade
Dealers are aware that stocks are none 
too easy of replenishment, and hence are 
inclined to ask for full value. Export 
demand is affecting the New York situa
tion; it is noticeably stronger.

Tapioca is shade easier, and cables 
from primary market report “steady." 
Trade here is somewhat léthargie ; evi
dently retailers stocked up during the 
recent period when market was advanc
ing.
Rlw-

Bangui .ri “B." per cwt. ..............................
Itamox’tt "(XV* per ewt................................
Kangoun. fancy, per cut....................... 4 38
Patna, fancy ............................................ 0 07%

Tapioca -
Pier!, per lb. ............................................ OU
Seul per lb.................................................. 0 11

4 10
5 55 
0 09

0 1? 
0 13

BEANS. — Primes remain around 
$4.50, and show no sign of decrease. De
mand is only fair to middling, but now, 
as previously, stocks are slender, and 
what there is is naturally much sought 
after. Split peas are in good demand, 
with fair stocks offering. They are not 
quotahly changed.

Beans, choice primes, bu*........................ 4 40 4 50
Beans, hand-picked, bushel ................................. 4 7g
Peas, Mue, bushel ........................................ 3 go 3 eo
Split, lb. ........... ;.......................... ............. 0 06 0 06%

SPICES.—There is a good steady de
mand for all lines. Black and white pep
pers are firm at prevailing figures. All
spice has been coming in for good trade 
latterlv.

Compound, Pure, 
dp per lb. per lb.

Allspice, ground ............................... —0 20 0 17—0 19
Allspice, whole ................................. —.................. —0 là
Arrowroot ........ ...................................—__ 0 15—0 20
Bay leaves .......................................... —.................. —0 20
Bicarb, soda .......................................—..............—0 3^
Caraway seeds .................................... —.................. —0 3
Cassia, whole .................................... . 0 26-0 32
Cassia, ground ........................ 0 16—0 18 0 28-0 34
S^yenne ............................................................... 0 30-0 36
Cayenne. Jap. chillies ...................... —.................. —0 40
Celery seed ...........................................—.... 0 45—0 50
Celery salt ............................................ —.... 0 30-0 36
Celery pepper ......................................—.... 0 30-0 36
Cinnamon, Batavia ...........................—.... 0 30—0 40
Cloves, whole ...............................—.... 0 40-0 46
Cloves, ground ........................... 0 18-0 22 0 30-0 46
Coriander seed .............................. —.... 0 12-0 13
Cream of tartar ...................... 0 26-0 30 0 48-0 62
Curry powder ......................................—.... 0 30-0 36
Ginger, Cochin .........................  0 18-0 17 0 22-0 26
Ginger. Jamaica, ground ....... 0 18-0 21 0 26—0 30
Ginger, Jamaica, whole ........................... u 28—0 30
inger, African, ground .......................—__ 0 14—0 18
Mice .................................................................... 0 86-1 01)
Mustard, pure ...............................—-__ 0 28—0 30
Mustard seed ......................................—.... 0 26-0 26
Nutmegs, brown, 64s, 66c; 80s,

45c; 100s ............................................—.... 0 36-0 40
Nutmegs, ground, bulk, 30-36c;

1 lb. tins ...........................................—__ 0 37—0 42
Pastry spice ....................................... —.... 0 26^-0 30
Paprika ................................. ............... —.... 0 36-0 40
Peppers, black, ground .......... 0 14-0 18 0 26-0 30
Peppers, black, whole ........................—.... 0 24-0 29
Peppers, white, ground .......... 0 19-0 24 0 36-0 40
Peppers, white, whole .....................—.... 0 30-0 96
Pickling spice .................................... —.... 0 18-0 23
Sage ......................................................—.... 0 46-0 80
Saltpetre (chili) .................................—.................. —0 10
Thyme .................................................. -.......................-0 *
Turmeric ............................................—.... 0 20-0 22
CANNED GOODS.—All vegetables 

are very strong. Peas are quoted firm, 
and are liable to advance. The weather 
is bad, of course, and that will have an 
appreciable effect. Moreover, labor is 
scarce. These two contributory factors 
mean high prices for canned goods later 
on, and tomatoes, corn and peas are all 
good buys at (present prices. It is gener
ally regarded as certain that prices will 
move up pretty soon.

Manitoba Markets

Winnipeg, May 25.—Retailers are now 
displaying maple syrup in their stores. 
The price they are paying is about the 
same as last year. In the case of both 
syrup and sugar, the quality is exception
ally good and of a nice color. The flavor 
is also said to lie better than usual. 
Brokers are expecting that sales will he in 
advance of last year, but it is too early 
yet to size up the situation. No reports 
have been received here as to size of the 
crop. It will be remembered that last 
year the crop was almost a failure.

A number of market changes have 
taken place.^Coffees are firmer, especial
ly Santos and Rios. Advances are an
nounced in a number of package teas, 
which are expected. The high post of tea 
in addition to the increased cost of paper 
and labor, has made this necessary. An 
advance is noted in cream of tartar. All 
kinds of flavors and essences are going

up. For the first time in a long while, a 
change is noted in cheese ; the market is 
firmer. There is a slightly weaker under
tone to the hog market. Unless the cattle 
get on the grass very soon, there will 
likely be an advance in feeds, as the de- 

.niand is heavy east and west. Rolled 
oats, which advanced a week ago, have 
since eased off somewhat. There is in
creasing evidence of firmness in (he 
canned goods market, especially on 
strawberries, plums and tomatoes. In the 
dried fruit market, peaches are attracting 
attention on account of an association 
having been formed in California to con
trol supplies. As stocks held by Winni
peg wholesalers are fairly large, there 
will not likely be any change in quota
tions to the trade. The market for beans 
is firmer. The raw sugar market has 
been quiet during the past week due to 
refiners holding off.

SUGAR.—The raw market has been 
qui. t< r during the past week, but holders 
are confident that higher prices will he 
seen yet. Some refiner, so far have only 
bought a small portion of their .Tune re
quirements, and as the summer demand 
will set in before long, they cannot af
ford to let their socks run too low. Pro
ducers of raw sugar in Cuba are in such 
a strong position financially, they can al
most name their prices. Not a single 
American refiner bought raw sugar in tile 
past fortnight, but the price has, never
theless, remained firm. The feeling local
ly is that the market will go higher. In 
the meantime Western Jobbers are not 
buying, as they bought heavily before 
the last advance and have ample sup
plies. The retail trade, too, seem to be 
pretty well fixed as regards stocks, but 
the demand from this source keeps up 
pretty well, and it is expected to, as the 
big demand will open up as soon as fresh 
fruit begins to arrive.
Sugar, Eastern—

Standard granulated ..............
Extra ground or icing, boxes 
Extra ground or icing, bbla.
Powdered, boxes ......................
Powdered, bbls............................
Hard lump (M6-lb. case) ......
Montreal yellow, bags ...........

Sugar. Western Ontario-
Sacha, per 160 lbs. .................
Halves, 90 lbe., per cwt...........
Bale», 20 lbe.. per cwt ..........
Powdered, 50» ............................
Powdered, 5s ............................
Icing, barrel» ............................
Icing. 50a ....................................
Cut loaf, barrele ......................
Out loaf. 50» ............................
Cut loaf. 25» ..............................

Sugar, British Columbia-
Extra standard granulated
Bar sugar, bbls...........................
Bar sugar, boxes, 50» ..............
Icing sugar, bbls..................
Icing sugar, boxes. 50» ....
H. P. lumps. 100-lb. cases 
H. P. lump». 25-lb. boxe» 
Yellow, in bags .................

in a 
Per cwt 
. . 8 80 
.. 9 65 
.. 936 
. 9 45
. . 9 25 
.. 9 75 
.. 8 40

.. 8 75 

.. 8 85 

. . 8 86 
.. 9 40

9 65 
9 «0 
990 

. 970
9 90 
9 96

.. 8 80 

.. 9 25 
9 35 

.. 9 36 

.. 9 65

.. lOTVt 

. 8 40

SYRUDS.—The big syrup season, 
which is usual in March and April, is 
practically over. It came rather late this 
year on account of the cold weather, 
which lasted to the middle of May. As 
the demand for syrups has fallen off, no 
further advances are expected in corn
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or cane syrups miles a big change in the 
market warrants it. Mêlasses is still 
firm, freights appearing to be the dom
inating featpre.
Com Syrup—

is. per ease 2 doz. .......................................... 2 88
5s. per case 1 doz.........................................  3 23
Ids, per case. % doz........................................... 3 11
20s, per case % doz............................................ 3 12
% barrels, by the lb........................................... 4 65

B. C. Cane Syrups—
2-lb. tins, 2 doz. to case, per cast................... 4 05
5-lb. tins, 1 doz. to case, jier case.................  4 75
10-lb. tins, % doz. to case, per case................ 4 45
20-lb. tins, 3 tins to case, per case................ 4 36

( These prices prevail in Winnipeg, Calgaiy, Itegina, 
Edmonton, Strathcona, Moose Jaw and Lethbridge. For 
Saskatoon they arc 5c case higher.)
Molasses— l‘er gal.

Rarbadoes, % bbls., per gal.............................. 0 65
New Orleans .....................................................  0 28
Tins, 2s,.$3.50; 2%s. $3.10; 5s. $3.05; 10s. $2.75.
DRIED FRUITS.—Higher prices are 

expected on peaches following the forma
tion in California of an association to con
trol stm Its. This may be confidently ex
pected, as peaches have been selling on 
a small margin in the past. However, 
stocks held in Winnipeg or bought to ar
rive. will enable jobbers to offer peaches 
at the old figures. The currant market 
will go still higher, as it is stated on good 
authority that no good currants arc avail
able in Greece. Advices have I vet. re
ceived here to the effect that currants now 
in transit were so badly rain damaged, 
they were unable to stand the long haul 
from the Coast to Winnipeg. The raisin 
market remains about the same. Evap
orated fruits remain at the low level 
touched some time ago. Ontario jobbers, 
it is stated, are not anxious to put their 
stocks into storage. Brokers have closed 
up their business on peels for next sea
son, and from the prices paid by jobbers, 
it is estimated that the retailer will be 
paying 60 per cent, more this year than he 
did last. There will be both English and 
American peels on the market, supplies 
being about half-and-half.

\ri«*d Fruit-*—
Evaporated apples, choice. 50’s .......... . 0 08%
Evaporated apples, choice. 25‘s ................... 0 06%
Pears, choice. 25's ....................................... 3 1?%
Apricots, choice. 25 a ................................... 0 13*4
Apricots, choice, W’s ................................... 0 14%

fâche»—
Choice, 25 lb. boxes .................................... 0 07
Choice. 10-lb. boxes ...................................... 0 00

nrrants—
Filiittnut, fresh cleaned .......... .................... 0 13
1 lb. package Amalias ................................ 0 13
2 lb. package ........................................... . • 0 20

Dates— „ „
Hallowee, loose, per lb................................. 0 09
Hallowee. 12-or.. pkgs..................................... 0 08%

Raisins. California-
16 oe. fancy, seeded ....................... . v... 0 1«%
16 ox. choice, seeded ................................... 0 06%
12 ox. fancy, seeded .................................... 0 <•%
12 oz. choice, seeded .................................... 0 07%

Raisins, Muscatels—
3 crown, loose. 25'* ..................................... 0 08%
3 crown, loose. 50'a ...................................... 0 08%

Raisins. Sultanas—
California. 50*s. fancy bleached ................. 0 16%
California. 26*a, fancy bleached................... 0 IT
16-ox. pkgs....................................................... 0 17%

R*t«tn«. C»l. Valencia*—
75-lh. boxes .................................................... 0 09
5Mb. boxes ................................................... 0 f-9%

nyMo 100. 25s ................................................ 0 07%
83 to 90 . 26s ................................................... 0 07%
70 to 90, 25* ................................................. 0 08%
60 to 70, 25s .................................................. 0 09
SO to «0 . 26* ..................................................  0 06%
40 to 50. 25s ........................... -................... 0 10%

Peels— , .
Orange, lh....................................................... 0 18%
Lemon. lh....................................................... 0 18
Citron, lh. .................................................... 0 21%
DRIED VEGETABLES.—There ap

pears to have been a considerable firming 
up on the bean market. The heavy de
mand for military ramps has had con

siderable to do with this. Ontario beans 
are being supplied to the soldiers ; they 
are alright lor this purpose, as the qual
ity is good, and it is only their appear
ance which makes it dillieult to sell them 
in the store. Difficulty is experienced by 
jobbers securing Japanese beans, and 
practically all available now are in job
bers’ hands. Supplies are now coining 
in from Michigan and Ontario.

RICE.—The market on the Pacific 
coast is still high, and jobbers whose con
tracts are expiring, will have to pay con
siderably higher prices when they make 
new contracts. Tapioca and sago, while 
they are still firm, have undergone no 
change during the past two weeks.
Rice and Tapioca—

No. I Japan, per lb.. 100-lb. bags............. 0 05%
No. 2 Japan, per lb., 100-lb. bags.............. 0 04%
Siam, per lb., 100-lb. bags ........................... 0 04%
Patna, per lb., 100-lb. bag ........................... 0 06%
Carolina, per lb.. 100-lb. sacks ..................... •
Sago, pearl, sacks, per lb. ........................... 0 07
Tapioca, pearl ................................................. 0 W
COFFEE.—The primary market is 

stronger again, and local firms are finding 
difficulty getting supplies forwarded 
from New York. One firm has had a 
shipment there for three weeks. Santos 
and Rios are especially high on account 
of freight difficulty.
Coffee-

Green, choice. No. T Rio ................................. 0 II
Green, choice. No. 5 Rio ................................. 0 15%
Green Santo* .................................................... 0 19%
Roasted Rio, in bulk, bbls................... 0 18 0 10
Roasted Santos .........................................  0 23 025
Whole, black .................................................... 0 3
Maracaibo ......................................................... • 21%

Chicory, lb., by bbl................................................. 0 06%
Chicory, lb.. 14-lb. tins ....................................... 0 12%

SPICES.—The market remains high, 
although there is little change in quota
tions. Jobbers are doing very little buy
ing. Cream of tartar has advanced again, 
and local quotations now are 5-lb. tins 
58c, pails 56c, for 90 per cent. pure.
Allspice, ground ............................................ 0 11% 0 14%
Cassia, ground ......................................................... 0 22
Cream of tartar, 99% guaranteed............. 0 56 0 58
Cloves, whole ........................................................... V 2L
Cloves, ground ....................................................... 0 2»
Ginger. Jamaica, ground ........................... 0 22% 0
Nutmegs, ground ........................................... 0 25 6 JV
Pepper—

Ground, black. 10 lb. boxes ......................... 0 27
Ground white. 10-lb. boxes ........................... 0 31
Whole, white .................................................. 0 3l~«
TEA.—Other advances are reported in 

package teas this week. Quotations on 
Red Rose in the West are up. A Winni- 
]>eg firm, announcing an advance in their 
package tc as. write the trade as fol
lows : “Owing to high freight and in
surance rates and a shortage of tonnage, 
the situation is getting stronger every 
day, making it impossible to predict how 
high Ceylon or Indian teas may go. Pos
sibly more than anything else, the un
easiness in freight is the primary reason 
for such a firm market in teas as exists 
at present. In order to maintain the high 
standard of quality contained in our 
package tea, we have been obliged to 
make a slight advance in the cost."*

i it

» .9.

ket in the. past few years. There is no 
doubt about it that all canned goods will 
he higher, despite the fact that fruit crops 
for 1916 show every indication of being 
excellent. High prices will be brought 
about by cost of sugar. Jobbers state 
that it is almost impossible to buy canned 
strawberries in the East. Plums are also 
said to he advancing. The wholesale trade 
are pretty well stocked with canned vege
tables, and are only buying a few odds 
and ends. It is pretty certain, however, 
that there will be higher prices in the 
fall.

-----@-----
BRITISH COLUMBIA MARKET

By Wire.
Vancouver, May 24.—Sugar (standard 

granulated) is now $8.90 per hundred. 
Butter expected to drop. Evaporated 
milk expected to rise. Shortage in fresh 
vegetables is evident.
Produce and Provisions—

Rutter, creamery, per lb......................
Butter, New Zealand, lb....................
Cheese, per lb., large, 21i ; twins.
Cheeae. Stilton, lb................................
Egg*, local, froth ...............................
Grapefruit, Florida. case ..................
Lard, 3’s, per case .........................................
Lard. S’s. per case .........................................
Lard. 10’a, case ..............................................
Lard, 20%. each ...................... .......................
Ham*, mild —................................................
Ham*, picnic ...........................................
Bacon, light ......................................................

General—
Almonds, shelled. ll>......................................
Beans. Lyton, per lb.....................................
Cream of tartar, lb.- .....................................
Beans, Lytton ...................................................
Figs, 12-10 ox. pkgs.. per box ......................
Fig*. 60-60 oz. pkgs.. per pkg......................
vocoanut, lb.........................................................
Comm eel. bail ..............................................
Flour, best ilatent*, per Mil............
Grapefruit, Florida, case ................................
Strawberries, small crate, $2.75; large —
Honey, Idaho. 24 lbs........................................
Lemons, box ...................................................
Artichoke*. Globe ...........................................
Asparagu* ................................................. 0 10
Beet*, sack ........................................... ...........
Cucumbers, doe........................ ..........................
Celery, doz...........................................................
Cranberries, lb.....................................................
Egg plant, lb.......................................................
Horse radish, lh.................................................
Leaf lettuce, crate . ......................................
Mushrooms, lb ................................. —
Potatoes. Ashcrofts, per ton ..............  33 00
Potatoes, local, ton ........................................
Rolled oats, bail of 8n lb*...............................
Onions. Oregon, cwt.........................................
Oranges, new, navel, box ..................... 2 4.3
Rice. 50’s, sack ...................
Sugar, standard gran., jier cwt............
Sugar. 3Mb. sack* ...............................
Sugar. 5-lb. carton* .......................................
Sugar, yellow, per cwt................. ..................
Walnut*, *heUed. IK 
Walnut*. Manchurian, lb.
.Tamo glass Jam, doe. .........................
Jams. 4-lb. tin*, do*..............................

Ftsh-
Kippers. fresh smoked, lh......................
Cod. Acadia ............................................

Canned Goods—
Apples, gals.. 6 case ............................
Bean*. 2*a .............. ...........................
Com. standard, per 2 dox. ca*r..........
P»a*. standard, per 2 dox. case.........
Plum*. Lombard. 2'a. casa ..................
Peaches. 2%‘s. case ................ ...............
Strawberries and raspberries, la. case 
Tomstoe*. standard, per do*., case—

Salmon—
Rockeye. V*. 4 dox. case........................
Rockeyc. %’s. 8 do*, case .....................
Pink*. Va. 4 doe case ........................

Dried Fruits—
Apricota, per lb., lie; Apples, lb.......
Prunes. 70-80. 26*a, lb................ ...........
Currants, per lb................................... • ••
Raisins, seeded, lb. ...............................
Peaches, per lb..........................................
White flga. per lb.

0 II

0 37% 
0 40 
0 21% 
0 23 
0 30
7 00
8 66 
8 45 
8 40

10 90 
0 22 
0 14% 
0 24%

0 42%
0 06%

0 56 
0 Ob-% 
0 90
2 ‘id
0 18%
3 on
; to

5 25
4 an 
4 75 
l on 
0 12
1 on
2 S3
1 50
0 13 
o y
0 30
1 so

3ft W 
20 on
2 80 
1 50
3 40
1 90 
8 90 
8 70 
8 10 
8 90 
0 4S 
0 16
2 25 
7 50

0 07
3 50

1 6? 
2 10 
2 15 
2 10
1 90 
4 on 
4 50
2 y

9 y
10 75 
4 on

« 12 
0 08 
0 12
0 06%
6 68%
8 07%

CANNED GOODS.—It is understood 
here that an attempt is being made to 
standardize fruits the same as vegetables. 
The feeling among the trade is that this 
will be a difficult thing to adjust, there 
having been so many grades on the mar

ALBBRTA MARKETS (EDMONTON)
By Wire.

Edmonton, May 24.—Edmonton mar
ket is quiet, with no change. Staple and 
panned goods are moving freely : job
bers’ stocks being replenished. New
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goods arriving with opening of lakes 
navigation. Eggs, $7.50 a case. Two 
dollars higher than corresponding period 
in 1915. Compound lard declined 15c a 
case.
General—

Beans, small white Japan, lb......................
Hour, No. 1 patent, 98'a ....................  3 40
Molasses, extra fancy, gal...............................
Rolled oats, bail .............................................
Rolled oats, 80s ....................................
Rice, Siam, cwt..................................................
Potatoes, local, per bush....................... 0 56
Sago and tapioca, lb...................................
Sugar, pure tain-, gi&iiulated, cwt..............
Shelled walnuts, finest halves, lb................
Shelled walnuts, broken, lb............................

Produce knd Provisions—
Cheese, No. 1, Ontario, large, per lb. 0 19
Rutter, cteamery, lb.........................................
Butter, No. 1, dairy, lb..................................
Lard, pure, 5s, per case ........... . ....
Bacon, smoked backs, per lb.........................
Bacon, smoked bellies, per lb........ ;.. ....
Lard, pure, 3«, per case ...............................
Eggs, new laid, per doz..................................

Canned Goods—
Tomatoes, 3s, standard, case .......................
Tomatoes, gals., case ...............................
Com, 2s, standard, case ...............................
Peas, 2s, standard, case .................................
Apples, gals., Ontario, case ........................
Strawberries, 2s, Ontario, case ....................
Raspberries, 2s, Ontario, case .....................
Salmon, finest sockvye, tails, 48x1s, cs..........
Salmon, pink, tails, 48xls, i>er caw...........
Lobster, *e, per doz........................................

Dried Fruits—
Currants, lb.........................................................
Evaporated apples. 5tt*. per lb......................
Peaches, choice, 25s, per lb...........................
Apricots, choice, 25s, per lb.........................
Pears, choice, 26s, per lb..................................
Prunes, 90-100 ....................................................
Sultana raisins, Osl., extra fancy ..............
Valencia raisins. Cal., lb, ...........................

Fruits and Vegetables—
Apples, No. 1, box ......................
Apple», cooing, box ......................

...... 2 W

...... 1 75

Grapefruit, Florida, case .............
Oranges, navels, case ...................

...... 4 76

....... 3 75

Lemon*, case ..................................
Strawberries. 20 baskets. Cal.........
Strawberries, Louisiana ................

...... 4 50

Rhubarb, 40 lbs.

0 iê 
3 55 
0 77 
3 00 
2 66 
3 9u 0 6U 
0 10 
9 30 
0 38
V 26
e 22
0 35
6 25 

10 30
U 23* 
0 24 

10 35 
0 22
7 50
3 10 
2 25 
2 36
2 45 
1 96

9 65 
4 26 
3 00
<■ 13* 
0 12 
0 07* 
0 15 
0 14
o or*
0 15 
0 10

2 26 
2 00 
0 06
5 00 
4 25 
» 00
6 00 
3 50 
3 35 
1 60

ALBERTA MARKETS (CALGARY)
Ry Wire.

Calgary. May 24.—Car of new Cali
fornia vegetables arrived to-day. Beets 
and earrots, peas and beans included. 
Manchurian shelled walnuts offering 
around 26c. New-laid eggs $7.50. No. 
1 creamery butter dropped 5c. Top fig
ures in pork products has probably now 
been reached. Kraft paper now quoted 
at 10c. Ten per cent, advance on paper 
bags expected. Liquid bluings are now 
listed at slightly advanced prices.
General—
Beans, small white Japan, lb. 

Flour, No. 1 patent. 9B's .. 
Molasses, extra fancy, gal.
Rolled oat*, bail ................
Rolled oafs, 90a ...................
Rice, Siam, cwt.....................
Sago and tapioca, lb..............................
Sugar, pure cane, granulated, cwt....
Shelled walnut*, finest halves, lb......
Shelled walnuts, broken, lb..................

Produce and Provisions—

Butter, creamery, lb.......................
Butter, No L dairy. tt>. ...........
Lard, pure, 6s. per case ........
Bacon, smoked hacks, per lb.
Bacon, smoked bellies, per lb..
Laid. pure. 3*. per ca*e ............
Eggs, new laid ..............................

Canned Goods—
Tomatoes. 3s, standard, case ...
Corn. 7*. standard, case ............
Pea*. 2*. standard, case ............
Tomatoes, gala., case .................
Annie*, gala., Ontario, case ... 
Strawberries. 2s. Ontario, rase . 
Raspberries, ts. Ontario, case . 
Salmnn. finest eorkeye. tills. 48x1 s. ce 
Salmon, ntnk. tails. 4tels. per case
Lntwter. *e. per des. .................... «•

Dried Fndta—
Ornants, lb. .............................. .
*£vsT*wited annles. 60s. per lb 
• eschew, choice. 28*. per 1b.... 
Apricots, choice. 26s. per lb. ..
Peer*, choice. 25s. per lb.........
Prunes. 90-W» ....................
ftnltsne reMns. Cal., extra fancy 
Valencia raisins. Osl.. 1b.

0 JB
3 40 3 55

0 TS
3 06
3 05

4 50 4 75
0 60 0 75

0 OF
9 25
0 49
0 30

0 19 0 '**>
0 30
0 "5

io y
0 23*
0 26

io s'
7 50

3 œ
? 35
2 45
2 25
1 75
4 y
4 y

10 00
4 w
3 90
e is

0 11 0 11*
o or*
* 15
0 14
0 (W
0 15
e io

.Manchurian shelled walnuts .
Emits and Vegetables—

Apples, No. 1, box ................
Apples, cooking, box .............
Beets, case ..............................
Carrots, case ............................
New peas, lb. .........................
New beans, lb............................
Bananas, lb................................
Grapefruit, Florida, caw ....
Oranges, navels, case ............
Onions, B.C., ton .................
Lemons, case .........................
Strawberries, 30 baskets. Cal 
Strawberries. Arkansas, qt*.. 
Rhubarb. 40 lbs.......................

2 00 
1 75

4 75 
3 75
4 50

SASKACHEWAN MARKET
Ry Wire

Regina, May 24.—Seeding is well ad- 
vaneed, and weather is favorable.Trade 
conditions are good. . Eggs are 25c. Cur
rants, bulk, 14r. Cheese higher at 22%r, 
and 22*c. Rolled oats, 80’s, $2.80; 40’s 
$1.50. New list out on sugar makes 
Regina price $9.14.

Cheese 0 30
Flour and Cereals—

Commeal, gran. ..............................................
Commesl. ordinary ........................................
Flour, Manitoba, per bbl...............................
.Flour, Ontario ................................................
Flour, buckwheat, western, S8-lb. bag ...
Rolled oats, per bbl..........................................

Freeh Fruits and Vegetables—
Apples, bbl.................................................. 4 00
Lemons, Measina, box ............................. 3 60
Lemons, Cal., box ...................................  6 00
Oranges, Cal., case ................................. 4 00
Potatoes, bbls.....................................................

Standard granulated ...................
United Empire ............................
Bright yellow ..............................
No. 1 yellow ...............................
•Paris lumps .................................

Beans, white, per bush.....................
Canned pork and beam, per case
Molasses, Berbadoee, gal...................
Cream of tartar, per lb., bulk ....
Currants ...............................................
Pork and beans, case ....................
Rice, per cwt.......................................

0 12*

0 26*

6 36 
1 90
7 56 
7 16 
3 60 
6 26

6 00 
4 00

8 30 
8 20 
8 10 
7 90 
930 
4 50 
3 40 

<0 66 
0 53 u K>* 
3 40
6 «Mi

INSURANCE DEPARTMENT 
MAKING PROGRESS

Produce and Provisions—
Batter, creamery, per lb.......................
Butter, dairy, No. 1 ..............................
Cheese, per lb...........................................
Eggs, new laid ........................................
Lard, 3*s, per case ......................... .......
Lard, 5*s, per case ...............................
Lard, 10*s, per case ..............................
Lard, 20's, per case ..............................

Beans, Ontario white, per bush..........
Coffee, whole roasted, Rio ................
Cream of tartar, lb. .........................
Cocoenut, lb..............................................
Commeal. ball ....................................
Flour, 98‘s ...............................................
Rolled oats. 40s ....................................
Rolled oats, 80's ....................................
Rice, per cwt............................................
Onions, B.C., 100 lbs...............................
Sugar, standard gran., per cwt...........
Sugar, yellow, per cwt............................
Tapioca and sago, lb..............................
Walnuts, shelled, 47-49e; almonds — 

Canned Goods—
Apples, gals., case ........................ .......

Com. standard., per 2 dozen..............
Peas, standard, per 2 dozen ...............
Plums, Lombard ....................................

Rasp he ni es. $4.33 : Strawberries ........
Tomatoes, standard, per case .............

Salmon—
Sockeye. Vs. 4 dozen case .................
Sockeye, *'s ............................................
Cohoes, Vs ...................................»........
Humpbacks. l'« .......................................

Fmits snd Vegetables—
Apples. Washington, bbl........................
Celery .........................................................
Grapefruit. case ......................................
T.er’pns ...............................................................
Navels .......................................................
Orange*, case .........................................
Pinesrples. Porto Rico, rase..............
Potatoes, bushel. B.C. and Alberta..
Rhubarb ....................................................
Tomstoes. Florida. 6-basket crate —
Strawberries, crate .................................

Dried Fruits—
A nricots, per lb........................................
fMtron neel. 1b.........................................
T.emnn peel, lb........................................
Orange peel. 1b......... ...............................

ô'ir
0 60

0 45

1 75

4 00
4 On 
3 75

0 33 
0 26 
0 22* 
0 25 

10 50 
10 45 
10 36 
13 60
4 60 
0 17* 0 00 
0 23 
2 80
3 35
1 50
2 80
4 35
3 on
9 14 
F 29 
0 10* 
0 47

1 80 
î 25 
2 23

3 10
4 73 
2 60
9 56 

12 35 6 on 
4 60

2 25 
0 06* 
4 90 
4 50 
4 75 
4 50 6 H>
0 90

4 75
5 00

0 17*

NEW BRUNSWICK MARKET
Ry Wire

• (Continued from page 29.)
J. L. S. Hutchinson, president of the 

Retail Merchants' Mutual Fire Insur
ance Company in presenting the report 
of the company, pointed out that with 
the co-operation of all members of the 
association much greater success could 
be achieved in the future than had been 
in the past. If every merchant took out 
$1,000 of insurance in the company the 
total could he increased to $2.000.000 and 
a reduction in rates would soon he made 
possible. He cited the Lumberman’s 
Fire Insurance Company as an example 
of what can be done in this direction. 
Mr. Hutchinson stated that the insur
ance department had its inception at the 
convention at Saskatoon one year ago 
Business started with the completion of 
the organization on September 1. 1915.

On Dec. 31, the amount of insurance 
in force amounted to over $131.139. anil 
the losses up to that time amounted to 
less than $300. Before the end of Dec. 
1915, 120 policies had been issued. Dur
ing the present year over 200 policies 
have been issued, making the number 
over 200 in all. The total insurance in 
force at the opening of the convention 
was about $225,000.

Mr. Hutchinson asked for the support 
of the members and told how other as
sociations were making a success of this 
form of insurance.

St. John. May 24.—Approach of time 
for new crop seed potato. Operators 
disappointed in hope of four dollar 
potatoes are beginning to unload with 
consequent downward tendency now 
nnoting $3.00. Sugar market uncertain. 
Talk of Atlantic sugar reducing some
what. but no changes so far. Florida 
oranges are off the market. Pure lard 
is up 18 to 20c. Cheese is firmer at 20 
to 201/g<‘.
Produce and Provision*-

Bacon, breakfast, per lb. . 022 fl 23
Bacon, roll per lb............ 0 17
«cri. comed. Ve ............ . ? y 3 on
Pork. American clear, per bbl........... . 31 00 32 M
Bntter. dairy, per lb. .... . fiir * y
Butter, creamery, per 1b. . « » 0 y
Eve*. new 1»M. per doz. . 0 22 0 23
Lard. pure. 1b.................... o ie
Laid. pure, lb...................... . Ô IF 0 20

The members expressed by a unani
mous vote their confidence in the insur
ance department and a number express
ed their intention of applying for insur- 
anee when the first opportunity present
ed itself. Risks are limited to $1.000 in 
towns and $2.000 in cities.

Members of the association were urged 
to send in their insurance policies from 
other companies, and have them examin
ed free of charge by the association’s 
insurance expert. Several members told 
how they had sent in their policies to 
he checked over and a number of errors 
had been found. The importance of hav
ing nroperlv worded policies was em
phasized by several at the meeting.



FRUIT AND VEGETABLES

Navels Easier: Lemons and Tomatoes Up
Bad Hoads Owing to Haiti Still Hold Back Deliveries—Radishes Firmer and jfigher—Florida

Celery Up—Cuban Grapefruit Much in Demand.

MONTREAL
PRVIT.—Market is unchanged and 

quiet and held hack by unfavorable wea
ther conditions. Apples are very slow, 
and poor quality offered in most cases. 
Bananas and strawberries are in very 
good demand, with supplies of latter 
coming forward freely. A shipment of 
peaches and apricots are expected this 
week, but prices are not yet announced. 
Grapefruit is in fair demand at $.'1.50 to 
$4, and navels likewise at $4.
Apples—

Spies ......................................... 7 00
Ben Davis, No. 1 ....................... 4 50
Ben Davis, No. 2 ........................ 3 75
Baldwin* ...................................... ........ 4 00 4 25

Bananas, bunches ......................... ............. 2 00 2 a
Cranberries. Cape Cod, bbl............. ........... 12 on 12 60
Grapefruit, 46 54^4-80-96 ................ ............ 3 50 4 00
Lemons—

California .................................... 2 75
Verdelli* ...................................... 2 75
Messina. 300 size, box ........... ........... 2 *> 3 00

f) ranges—
Navel* ........................................... 4 00
Jamaica. 196-200-216 ................... 2 Ô0
Porto Rico. 126-150 250-288 ........ 2 50

Pineapples. 18-24 and 30-36 ............. ............ 2 75 3 25
Strawberries, Carolina, box .......................  0 18 0 22
$ trawherries, Louisiana ................
Limes, per box ................................

0 13 
1 10

VEGETABLES.—Volume of sales re
corded shows improvement over last 
week, although unfavorable weather 
continues to restrict sales as well as 
quality and quantity of vegetables. A 
car of beans has been received by freight 
making a consequent difference in cost 
as compared with express charges, so 
that a material decline has occurred, and 
New York wax and green beans are of
fered at $3.50 per basket. Old cabbages 
are about exhausted, and have advanced 
to $3 per bag, and new cabbage has firm
ed up in proportion, and is now $4.50 to 
$5.50 per bag, and is offered in two varie
ties of crates. Green top celery is on 
market at $2.75 to $3 a hamper, and 
wash celery at $1.25 a dozen. Rhubarb 
is very plentiful at from 40c to 50c per 
doz. New potatoes continue to arrive 
more freely and steadily decline, and are 
now $9 per barrel; hut old potatoes 
maintain their firmness 
supplies available.
A vtlchoke*. bag ..........................
Beets, bag ....................;.................
Beets, new. tier do*, hch*. .
Beans, wax. N.Y.. per basket 
Beane, green. N.Y., per basket 
< abhage. Montreal, per bbl. ..
Cabbage. red. doe..........................
Cabbage, new ..............................
Carrota, bag ...................................
Carrots. Bet, per do*, beha. ...
Cauliflower, crate, single, dew.
Cauliflower. 18 to hamper .........
Celery. Florida ............................
Celery, green top ........................
Celery. Wash., per doe...............

i in view of small

................................. 1 sn
................................ 1 601 26

3 80
3 50
3 on
3 00

...................... 4 50 5 SO.............. 0 50 0 T5
0 76

hch*...................... 3 m
..................... 1 00 1 50

♦
......................275 3 001 25

Cucumbeis, fancy, Boston, doz..................  1 50 1 75
Cucumbers, per basket .......................................... 0 uo
Egg plant, N.Y., doz.............................................. 1 75
Endive Can., per lb................................................. 0 26
Garlic ......................................................................... 0 30
Home radish, per lb................................................ 0 15
Leeks, bunch ............................................................ 0 10
Head lettuce, Boston, box ................................ 3 M)
Head lettuce, Montreal, per 2 doz. box ___ 3 00
Curly lettuce, box, 4 doz...................................... 3 CO
Mint, doz................... ............................................. 0 ft»
Mushrooms, 4-lb. basket .............................  2 00 2 50
Oyster plant, doz...................................................... 0 50
Onions—

.Montreal, 100 lbs., bag ................................... 4 50
Spanish, crate ................................................... 6 50
Silver, per 50 lb. crate ................................... 3 <v>
Red. jH'r 100 lb. sack .................................... 4 50
Texas Bermuda, per crate ........................... 2 25

Parsnip, bag .......................................................... 1 00
Parsley, Bermuda .................................................. 0 75
Parsley. Montreal, per doz.................................... 0 40
Peas, jxt 25-lb. hamjrer ...................................... 3 50
Potatoes-

New, per bbl....................................................... 9 00
Montreal, Red, 80 lbs., bag ........................... 1 75
New Brunswick. 80 lbs., bag ......... .............. 2 Wi
Green Mt........... ................................................. 2 00
Sweet, hamper . ..................................... 1 75 2 00

Radishes, per doz...................................................... C 40
Rhubarb, per doz. . ...................................... 0 40 0 50
Spinach. New York, bbl....................................... 3 00
Shalots, Mtl., per doz. bchs.................................. Orf
Turnips, bag ................................................................. J JJ»
Turnips, bag. Quebec ................................................ I 25
Tomatoes, hothouse, lb....................... ......... 0 25 0 30
Tomatoes. Florida, 6 basket crate ........... 425 500
Watercress, Boston, hothouse, doz...................... 0 75
Watercress. Canadian, doz................................... 0 30

TORONTO
FKITT.—Apples continue to g.'t 

scarcer as the spring advances, and are 
very firm. Ben Davis are particularly 
in demand. Cuban grapefruit is higher 
by 50e a case; stocks are meagre and 
little coming forward. Hotel demand, 
by the way, has been particularly large. 
Florida stuff is up to $4.50. Navel 
oranges have dropped again. They are 
fluctuating much. They are now down 
to $2.75 and $3.25. Mediterranean sweets 
are over altogether. Valencias are now 
highest price of all. New Messina lemons 
are firmer and higher at $3. Strawber
ries continue to he all sorts of prices. 
It depends, from day to day, the stocks 
there are on hands, what prices reign. 
Market is busy these days, receiving as 
well as selling goods. Supplies of new 
stuff arrive daily. General demand is 
seasonably good.
Applet. No. Î. bbl.................................
Apple®. No. 3, bbl.................................
Apple®, enow, bbl..................................
Apple®. Sole®, bbl..................................
Apple*. Ben Devis, bbl.....................
Apple®. 11-el basket ............................
> npl#«. R-*.. bOX ................................
Cherries. Cal., box ..............................
Date®, lb. box .......................................
Grapefruit—

Cuban, case ............................
Florida, case .........................

Orange*—
Navels .........;............................
Late alencias, case .............

lemons, new, California, box 
Lemon*, new. Meeeina. box .
I times, per 106 .................................
Pineapple*. Porto Rico ............
Strawberries. North Carolina

3 80 3 76
1 88 3 08
3 on 6 on
4 00 6 08
300 i m
• S 0 »
too 2 T9
] * s m

o no

4 00 4 26
4 »

2 T5 3 25
3 75

3 on
see
1 60

300 3 50
0 14 8 16

\ EGETABLKS.—Cold weather, which 
has done so much to hold back market, 
shows signs of easing off and giving 
place to warmer. Great trouble is rain, 
however, for roads are in a had state, 
and hamper deliveries appreciably. Crops 
of various vegetables are affected too. 
Radishes, last week a drug on the mar
ket, have firmed up. and deliveries are 
not so heavy.
Asparagus, dozen ................   l 56 2 00
Cabbage, new, bbl. .............................  5 00 5 50
Beets. Canadian, bag ................................. u tiu o 66
Carrots, new hamper ..................................  l 10 1 15
Cauliflower, case ................. ......................... 125 136
Celery. Florida, case ................................... 2 50 2 75
Cucumbers—

Hothouse, doz............................................ i 75 2 00
Florida, hamper .................................... 4 50 5 00

Onions—
Texas, Bermuda, crate ........... ............. 200 250
Green, do»., nunche® ............................ 0 10 v 20

Lettuce, leaf, dot........................................... 0 26 036
Lettuce head, hamper ................................. 3 75 4M
Mushrooms, imported, 6 qt........................ 2 00 2'25
Parsnips, bag ................................................. 0 80 0 90
Parsley, doz.................. ......................................... 1 00
Peppers, green, basket . ............................ 0 60 065
Potatoes—

N.B. Delaware, bag ............................  1 85 1 >1
Ontario, bag .......................................... 1 TO 175

Radishes, doz...................................................  0 20 0 25
Rhubarb, doz.................................................... 0 50 065
Spinach, hamper .......................................... 1 « 131
Tomatoes, crate ..........................................  5 00 5 56
Tomatoes, hothouse ......................................  0 15 0 30
Turnips, bag .................................................. 050 n 60

WINNIPEG
FRUIT AND VEGETABLES.—On ac

count of there being an overplus of 
strawberries on market last week, sales 
were made at $3.50 per crate of 24 qts. 
It was expected the price would be $4 
again this week. There are not many cher
ries arriving on market, and what are 
coming in are selling at $3.25 per case. 
The market on tomatoes is higher. Flori- 
das selling for $5.50. The reason for dear
er tomatoes is that it is getting near the 
close of the Florida season, and Missis
sippi is not yet shipping 1
Fir* Fruit»-

<*herrtes. ease 9 lb*. ............................................
Grapefruit. c**e .............................................
Strawberries. Florid*. c**e 34 qts......... SC
Ontario apples, bbl*................................  5 00
Washington box apple* .................................
Navel oranges, case .............................. 3 58
California lemon* .......  4 50
Banana*, bunches ..................................  2 50
Rhubarb, case .......................................

Vegetable*—
A <ip;t rag us. raw ....................................
Cabbage, new. lb....................................
Peppers, per basket ........................v.
Mushroom* ............................... .............
Canota, per lh.........................................
R.C. potatoes .........................................
Albert* potatoes ..................................
«weet potatoes, hamper ......................
Garlic, per lb.........................................

bnshel ....................................
California head lettuce, ease ...........
California cauliflower, do*....................
Valencia onions, case* .......................
Florida tomatoes, case .........................
H«ed lettuce, doe...................................
Florida celenr. rase ............................
Green neat. lb. ....................................
Spinach, case ......................................

381
4 80 
4 on
TOO 
2 26
4 75 
100
5 Bn 
1 36

600 
0 06 
« T6 
0 60 
0«H 
1 F»
1 oi>
3 T5 
0 26 
186
4 m 
tfl 
688 
680 
1 38 
3 T6 
0»
1 30
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FISH AND OYSTERS
MÆIÜ1

f'lH.

Lake Fish Coming Better
Whitehall Changing Hands in Good Quantities — Trout Continues a Little Slow — Decline in 

Flounders Prices—Western Salmon in Good Quantities—High Price of 
Meat Meaning Good Business for Fish Men.

MONTREAL
FISH.— Market maintains general 

character which lias ruled since Lent, 
and volume of business passing is fairly 
good and prospects for summer con
tinue to be favorable. Fresh fish of all 
kinds are coming forward more freely, 
and prices all round show a tendency to 
easiness in consequence. Lake varieties 
are chiefly affected. All of staple lines 
have come down considerably in last 
two weeks, particularly halibut. Pres
ent prices are well maintained and iirm: 
ness rules undertone of market, as gen
eral feeling is that bottom has been 
reached, as reports are t.iat production 
has been so restricted by the two months’ 
old strike amongst the fishermen that 
unless settlement is reached soon, higher 
prices may be expected to prevail. East
ern salmon is coming forward in larger 
quantities and at slightly lower prices. 
Arrivals of brooke trout are less than 
normal on account of unfavorable wea
ther. Boiled and live lobsters have 
shown slight advances, but market is 
still overloaded with stocks at present, 
and all prices are nominal. Trade in 
bulk and shell oysters, pickled, smoked 
and cured fish is very quiet, with no fea
ture of importance to note.

TORONTO
KISH AND OYSTERS.—Market is 

singularly bare of changes so far as 
price goes. Fresh lisli has one or two 
only. Flounders are now coming down, 
as better stocks are on hand, and 9c is 
level, with 12c paid for best. Most of 
these come from New York. A little 
Western salmon is coming, though de
liveries are slow. Demand is excellent, 
and such stocks as are on hand are 
eagerly snapped up. We quote 25-30e. 
Iaike tish are now coming in in larger 
quantities. Trout is still slow. White- 
fish and Igike Erie whitelish, in particu
lar, are in good demand, and supplies 
are very satisfactory. There is no price 
change to record. Halibut and haddock 
are both in good demand. Deliveries 
liavç swung into their stride, and there 
are lots on hand. General business is

Montreal Toronto
.09 .08
.09 .10*
.11 .10

1.26 1.50
1.20 1.25
1.00 1.00
.15 .16
.16 .15

1.40 1.40
1.25 1.50
.16 .15-.17
.10 .10

FISH.
Montreal Toronto

.13 .13

.12 .13

.12

.11 .11

.12 .11
.10 .11

good. Orders are fairly large and fre
quent. High price of meat continues to 
be a ruling factor thus-wards.

SMOKED FISH.

Haddles, per lb., new cured .........
Haddies, 15-lb, and 30-lb. boxes, lb.
Baddies, fillets, per lb..........................
Herring, Ciscoee, baskets .................
St. John bloaters, 100 in box ........
St John bloaters, per box of 60......
Smoked herring*, medium, box ......
Smoked herring*, medium, box —
Smoked boneless herrings, 1-O-lb. box 
Kippered herrings, selected. 60 in box
Smoked salmon, per lb......................
Smoked halibut ...................................

FROZEN FISH-6EA FISH.
Salmon—

Gaspe, large, per lb.....................
Red, steel heads, per lb............
Red, sockeyee, per lb....................
Red Cohoee, dressed, lb...............
Red Cohoes, dressed, lb...............
Pale quails, dressed, per lb........

Halibut, white western, large and
medium, per lb.................... .11

Halibut, eastern, chicken, per lb. ... .12
Mackerel, bloater, per lb......................... 09 .10
Haddock, medium and large, lb. .... .06
Market codfish, per lb............. .06
Steak codfish, per lb.......... .................. .07
Canadian soles, per lb. ..................... .06
Blue fish, per lb.......................................... 15 .16
Smelts .................................................. .11
Smelts, extras ......................... .......... .15
Herrings, per 100 count ..................... 2.60
Round pike ......................... ................ .07*
Grass pike, dressed ........................... .07

DRIED AND PREPARED FISH.
Dried Haddock .............................................. 6 00
Dried codfish, medium and small, 100 lbs. 7 00 
Dried hake, medium and large, 100 lbs.... 6 00 
Dried pollock, medium and large, 100 lb. 6 00 
Dressed or skinless codfish, 100-lb. case.. 6 SO 
Boneless codfish, 2-lb. blocks, 20-lb. bxs.,

per lb................................................................... 0 08
Boneless codfish, 2-lb. blocks, 20 lb. bxs.,

per lb................................................................... 0 07
Boneless codfish, strips, 20 lb. boxes.... 0 U> 
Boneless Codfish, In 2-lb. and 3-Ib. boxes, V 15

a box .......................................................... 1 80
Boneless codfish. In 2-lb. and 3-lb. boxes 0 15 

BULK OY8TBR8, CLAMS. BTC.
Standard, solid meats, gal.........................  1 70
Manda id, bulk, gal............................................. 1 So
del ecu, per gal., solid meat ........................ 2 00
iwat clams, imp. gallon .............................. 2 00
Best scollops, imp. gallon ........................... 2 25
Best prawns, imp. gallon ............................. 2 25
Best sin imps, imp. gallon ............................ 2 uu
healed, beat, pL cans, each ........................ 0 40
Sealed, best, select, quart cans, eacn.... 0 50
Rockaurays, 10U .........................................................
Blue points, small ........................................... ...
Blue potnu, large .................................................

CLAMS. MUSSELS AND SHELL FISH 
CRUSTACEANS. ETC.

.13

.12

.10

.10

.08

.10

.08

.18

.13

.20
3.26

6 00 
7 60 
6 00 
5 00 
3 00

0 10

0 07 
0 12 
0 15 
1 80 
0 15

1 75
2 75 
2 26

0 80 
0 76 
1 SO 
1 00 
1 60

Cape Cod shell oysters, per bbl.. .... 12 00
Canadian cultivated oysters, bbl. . .... 10 00 10 ÛG
(Hams, per bbl.................................. .... 7 00 8 00
Malpeques, ordinary, bbl................ ... 900 900
Lite lobsters, medium and large, bbl...... 0 23 0 40
Little necks, per 100 ................... .... 1 25 1 60

FRESH SEA FISH
Montreal Toronto

Halibut .............................................. 12 -13 13
Haddock, fancy, express, lb............
Mackerel, medium, each ..............

-06* 7
22

Steak, cod, fancy, express, lb........ 8 8
Herring*, each ............................... 2 2
Flounders ........................................ 6 9
Flounders, New York .................... 9 12
Salmon. Western ............................ , 22 -23 25 -30

FRESH LAKE FISH
Carp, lb. ........................................................  0 06 —
Pike, lb. .......................................................... 0 00 0 07

Perch ..........................................................
Suckers, lb...........................................
Suckers, lb............................................
Whiteflsh. lb........................................
Lake Erie whiteflsh .........................
Herrings, each ..................................
Gaspereaux, each ..............................

........... 006

........... 0 06

........... 0 13

................ 002

................ 0 02*

0 07
0 10
0 «
0 15
0 27
0 02 
006
0 14

................ 0 10 0 «
0 13

FROZE LAKE AND RIVER
Whiteflsh, large, per lb............................. ............. 09-.08* .08-. 10
Whiteflsh, small tulibeee ................... .. .or-.or* .06
Lake trout, large and medium, lb. .10 .10
Dore, drew or round, lb............................. .. .«*-.09 .08-. 13
EMke, dressed and headless, lb. ... . .07-.07* .07
Pike, round, per lb.......................................... .. .06*-.07 .«-.07

WINNIPEG
FISH AND POULTRY.—The fish 

business is in u flourishing condition in 
Winnipeg, witli exceptionally good de
mand. Supplies from the Coast at\t good, 
but very little fresh lake fish arriving as 
yet. Prices of fresh fish will be coming 
down shortly; in fact, halibut is now 
quoted at lie, fresh saluioi: 16c. Several 
lines of frozen fish are now off the market. 
Oysters are also missing. Live and frozen 
poultry is still difficult to secure, but 
there is some fowl coming in at 17-18c. 
Many other lines of poultry are practical
ly unobtainable.

0 11
0 16
0 11

Steak cod, per lb.....................
Lake Winnipeg whiteflsh ......
Fresh finnan haddie .............. .............. 0 ii

0 «
0 »
o 12
2 0U

Fresh lake trout, per lb.........
Bloaters, per box ...................
Salt mackered, 20 lh. kit ....

0 12
2 00
3 00
0 60

Poultry, Live—
.............. 0 17 0 18

0 11*
U 15
0 19
0 13

Ducklings —........................... • 14
0 12

Poultrr. Drwed— 0 24
0 24
0 33

Geese. No. 1 ............................ 0 26

©---
MAY HOLD TWO FISH DAYS

The Canadian Fisheries Association 
will hold a meeting at Montreal on May 
29th for the purpose of discussing the 
matter of holding two tish days a year 
instead of one. as well as some other 
matters that have been in abeyance for 
some time.



FLOUR AND CEREALS

Rolled Oats Strong: Also Oat Market
Advance in Ontario Oats—Flour Market Retains Finn Undertone Though Demand is Easing 

Off—Winter Wheat Flour a Shade Lower — Split Peas in Request — Wheat
Down Five Cents From Last Week.

MONTREAL
FLOUR. — Prices of market remain 

unchanged with a less active business 
passing than occurred immediately fol
lowing recent advance. Wheat market 
is trifle easier and condition is reflected 
in demand for flour with undertone of 
market firm and prices well maintained ; 
160,000 bags of flour are reported on 
hand in city. Following general weak
ness in winter wlient this line shows 
evidence of return to nominal |>osition 
following recent advance in wheat. 
Stocks are plentiful and held at ad
vanced prices hut demand is negligible 
and prices for actual sales nominal.
Manitoba \\ heat Flour— l‘er bbl. of 2 bags

First patents .......................................................... 6 8t!
Second patents ..................................................... 6 30
Strong bakers ....................................................... 6 10

Car Small
Winter Wheat Flour— lota lota

Fancy patents .............................................. b «16 li It.
ÎD per cent, in wood .........*.................... 5 60 6 8u
90 per cent, in bags .................................... 2 70 2 75

CEREALS.—Market for rolled oats 
unsettled and irregular with usual light 
spring demand with firmness fairly well 
maintained following recent advances. 
Export business continues to be good 
and recent reports indicate 3 million 
bushels of oats on hand here. Volume 
of sales in nil other lines continue nom
inal with irregular prices ruling in some
cases.
Commuai — Per 96 lb. sack

Doll «lust ............... 2 50
Rolled Oats - 9)‘s in jute.

Small lot* ...........
25 bags or more ... 2 W)
Packages, case ...... 3 90 4 00

Oatmeal—fine, standard granulated, 10 l**r
over rolled oats in 9U'S, in Jute.

Rolled Wheal- 100-lb. bbls.
Hominy, per 98-lb. 4 00
Hominy, per 98-lb 2 75
Com flour, bag .... 2 50
Rye flour, bag ........ 2 65 2 80

3 00
Barley, pearl, lb. .. 0 U'r

FEEDS.—Prices remain unchanged
hut an active condition of market pre
vails as cool weather continues to stim
ulate demand based on high prices of 
dairy products. «Shorts are in chief 
demand and good. American enquiries 
are developing in bran, but millers are 
unable to meet same owing to require
ments of domestic field.
Mill FwU-

Hi mi ....................
Short* ...................
Middlings ........
Wheat mouler . 
Feed flour, bug . 
Mixed chop, ton

Pel ton
. 34 00 
. * eo 
. mm. S4 oo

Crushed oats, ton ............... .................................. 34 00
Oats, chop, ton ....................................................... 34 00
Harley, chop, ton .................. ............................... 32 00
Feed oats, Manitoba, bush......... ............................ 0 57
Feed wheat, bag ....................................................... IK

TORONTO
FI/M'R.—The market holds up fairly 

well, though there is not the activity this 
week which was noticeable last. Domes
tic demand, which had chance to fill its 
requirements on the appearing last week 
of signs of higher prices, is evidently 
satisfied for the present. Export busi
ness is good, however, and orders ma
terialize with fair frequency. Wheat 
market has shown distinct signs of eas
ing during the last few days, and No. 1 
Northern, track hay ports, has dropped 
a nickel to $1.23. The only event so far 
as price changes are concerned is a drop 
in the price of Ontario wheat flour, 
which we quote $4.40. There is an easier 
feeling with regard to it, and demand is 
only fair to middling.

Small Car
Manitoba Wheat Flour— lota. lota.

per bbl. of 2 bags
First patenta .................................................. 6 90 6 70
Second patents ........................................... 6 40 6 30
Strong bakers .................................................... 6 20 5 80

Ontario winter wheat flour. 90 per cent
(Board of Trade quotation) ................... 4 50 440

CEREALS.—4’créais are coming in 
for a seasonable share of business only. 
Oats are strong, with an upward ten
dency, and rolled oats are firm at $2.65. 
Raw oats market is strong, and there is 
a disproportion in rolled and raw oats 
levels. Split peas are firm at prices 
quoted. Several ears have changed 
hands this week already.
Barley, pearl. * lbe......................................... 4 IS 4 40
Ruckwheat grits, 98 lbs. ......................................... 4 10
Com flour. 98 lb*...............................................  2 66 2 75
Oormncal, yellow, 98 lbs. ..............;..................... 160
Graham flour, 98 lbs............................ ...................... I 75
Homtnv. granulated, 98 lbe........................................ 9 00
•fominr. pearl, 98 lbs. .............................................. 3 00
Oatmeal, standard. 98 lbe...................................... 171
Oatmeal, granulated. 98 lbe..................................... 2 76
Hess. Canadian, boiling, bush.................................. 3 U*
Re**, split, 98 lbs.......................................................... 4 86
Rolled oats, 93-lb. bag* ............................................ 2 66
Rolled wheat, 100-lb. bags ’................................... 3 26
Rye flour. 98 lbs. ....................................................... 2 80
Whole wheat flour, 98 lbs........................ -,............. 3 00
Wheatlet*. 98 It*.................... ...................."............ 3 30

FEEDS.—Business in all feeils is eas- 
ing up now. Spring appears to he de
finitely here, and grass is being used by 
farmers rather than bought feed. Mid
dlings are weak. Whole situation has 
lost this week the fillip provided by last 
week's flour activity, and there being 
every reason for quietness—seasonable

and sympathetic—the market is conse
quently quiet. Only firm spot is Ontario 
oats, which continue to advance. They 
are up to 48c. and strong at that. De
mand is heavy.

Mixed cars
Mill Feed*— per ton

Bran ........................................................................ 24 W
Short* ............. ........................................................ 26 00
Special, middlings ...................................... 26 00 27 00
Feed flour, per bag ................................ 1 70 1 75

Oat*—
No. 3. Ontario, outakle pointa ......... 0 48 0 49

WINNIPEG
FLOUR AND CEREALS.—The domes

tic flour market is very quiet, but the 
export market is picking up, with good 
prospects for June business. Wheat de^ 
dined last Thursday, May 18, but nobody 
seems to be in a position to forecast what 
wheat is likely to do. Rolled oats remain 
the same as a week ago; the market is 
quiet and will likely remain so during 
the warmer months. Recent advances in 
rolled oats did not stimulate sales. Pack
age oats remain at $3.75 per case. Other 
cereals are unchanged. Feed prices are 
firm, with a good demand. Prices are 
likely to remain high until the cattle get 
on the grass.
Flour-

Best patent* .........................................................
Bakers .................................................................. -•
Clean .......................................................................xxxx.............................................

Cereals—
Rolled oat*. 80 lb*..................................... 2 26
Rolled oat*, ptr**.. family sire ....................
Wheat flakes, ease ..........................................-
Oatmeal, standard and gran.. 98 lbe............
Commeal. 98 lbs....................................................

Short*, ton ............................................................
Middling*, ton ....................................................
Mixed chop, ton —..........................................

f. Ffl 
6 10 
5 41
4 40

2 30
3 76 
3 75 2 76
146

90 00 n oo n to »oo

—

The cub reporter saw a hearse start 
away from a house at the head of a 
funeral procession.
“Who’s deadT” he inquired of the 

corner storekeeper, who was watching 
from his door.

“Chon Schmidt.”
“John Smith!” exclaimed the cub. 

“You don’t mean to say that John 
Smith is deadf”

“Veil, by golly,” said the grocer, 
“vnt you dink dey doing mit him — 
hraetisingt”

3
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ENLIST NOW
with the fast-growing regiment of grocers who 
value their future business as much as they do 
theiY immediate sales — the grocers who sell the 
famous Canadian porridge cereals—

TILLSON'S
ROLLED OATS

(A FOOD — NOT A FAD)

Tillson’s “Scotch” Health Bran
all of which uphold our highest quality standard 
and emphasize our motto:

Quality—then Price.

CANADIAN CEREAL & FLOUR MILLS CO., LTD.
TORONTO, ONTARIO

If any advertisement intereets you, tear it out now and pluce with letters to he answered.

,v2_2£
■until wi

' * mu mm 4re*i. LIMITED «.
HEAD OFFICE



Provisions: Fifty Per Cent, of Total
Experience of Retailer Proves That Care and Attention to Produce and Meats Are Worth 

While—Appropriate Store Equipment Helps Some—The Window is the
Forerunner for the Store. *

■ Special to Canadian Grocer, after interview with A. T. Swift.

THAT provisions are an important 
department of the business of a 
grocer lias 'been proven to the 
satisfaction of A. T. Swift, 366 Ronces- 

valles Avenue, Toronto. Mr. Swift’s 
experience has been, broadly, that pro
visions are about 50 per cent, of his 
business. This result has been attained 
by a systematic devotion of time and 
energy and effort to the building up of 
provisions in relationship to general 
turnover in a grocery store. Mr. Swift 
has a store which is only of average and 
moderate size. His success with pro
visions has not been at all due to having 
a store eminently suitable for the push
ing of provisions. That is, to put it in 
another way, he has not had an unusually 
large area in which to carry on all 
branches of the grocery business. Rather 
he has made good use of the room at his 
disposal, and by spending money on 
equipment he has ensured for himself 
selling circumstances, so far as these are 
concrete, which will practically make 
sure of an enlarged turnover.

His store in the west-end of Toronto 
is first of all a model of cleanliness. This 
is contributed to by many resources, the 
chief of which is the clean-looking fur
niture and equipment.

An Excellent Fixture
On tlie right-hand side of the store as 

one enters there is a long counter about 
ten feet in length. This stands the usual 
counter height from the ground, and is 
covered with a slab of marble, which en
sures alike a good ground for cutting 
meat and also a good method of keeping 
the provisions cool. The front of the 
case or counter is divided into three 
compartments, devoted to the storing of 
produce and provisions. Each of these 
is finished in white enamel, thus further
ing the impression of-coolness and clean
liness as well as actually affecting those 
desired ends.

Thus, for instance, the butter is kept- 
cool and fresh, and gives that impression 
as soon as the customer sees it. The 
windows of the case are open, so that a 
customer coming in can see the goods 
and see the produce and provisions, and 
see just under what conditions they are 
kept. Naturally the white enamel gives 
a good impression. A customer naturally 
coming into the store seeing the good 
condition of the butter and cooked meats 
and the reason why these are well kept 
would bny under such conditions and at 
sneh a place, rather than somewhere else

where they may not be at all sure that 
the stuff is carefully kept. .

Method in Arrangement
There is a certain method in just what 

order these various compartments are 
arranged. There is, of course, in any 
grocery store a more or less certain de
mand and a more or less constant de
mand for butter. This, therefore, does 
not need to be pushed to any extent. The 
housewife naturally comes to the grocery 
store for butter, and will continue to 
come there because she has always done 
so. Butter, therefore, can be relegated 
to the third compartment, rather than 
the one nearest the door, which would 
naturally catch the customer’s eye first. 
This is devoted to cooked meats and 
bacons. Some times these two are sep
arated, and only cooked meats are kept 
in the first compartment. In another 
compartment cheese is kept. This is 
cased in the usual glass cover, even 
though it is put away in the enameled 
refrigerator.

The whole effect of this long counter 
refrigerator to the customer is one of 
clean conditions. That is a point to he 
emphasized.

U. S. CROP REPORT
The winter wheat crop in the 

States this year promises to yield 
499,280,000 bushels, the Depart
ment of Agriculture announces, 
basing the forecast on the condi
tion of the crop May 1. To-day’s 
forecast compares with 655,045.000 
bushels harvested last . year, the 
greatest winter wheat crop ever 
gathered in this country, and with 
a forecast of 540,000,000 bushels 
made last December before the 
crop entered the winter from which 
it emerged in rather poor condi
tion, showing a decline of 9.4 per 
cent, compared with the ten-year 
average decline of 3.5 per cent.

The area of winter wheat to be 
harvested is estimated at about 
33,020,000 acres. The condition of 
winter wheat on May 1, was 82.4 
per cent, of a normal compared 
with 92.9 on May 1 last year and 
87.5 the ten-year May 1 average. 
That condition is indicative of a 
yield of 15.1 bushels an aere, com
pared with 16.2 bushels harvested 
last year.

Mr. Swift believes in “carrying on the 
good work from the store to the win
dow.” The window, as he very rightly 
says, is the index to the store, and the 
forerunner for the store. The window 
is the voice crying in the wilderness, pre
paring the way for the efficient merchant 
who is to be found within the store. In 
the case of Mr. Swift, the window is 
trimmed in ordinary times at least one 
day in two with provisions. Thus the 
fact that this department has been made 
into a special department, and is a spe
cial aim and ambition of the proprietor 
of the store, is perennially kept before 
the piAlic eye. Other helps, too, are a 
couple of tables at the forepart of the 
store, between the counter and the win
dow, for cheese or perhaps something 
very special in cooked meats; for lines 
which are feature lines for the day.

The whole effect, therefore, which the 
customer gets is that while this is a gro
cery store, and anything in general gro
ceries can be purchased here, provisions 
have been a special study with the pro
prietor, and he is. therefore, in a special 
position to cater to their needs along the 
lines of provisions.

Half the Business
“Provisions represent to me at least 

half of my business,” said Mr. Swift to 
Canadian Grocer. “Even in times like 
tiiis last month, when the hog market 
has been so extraordinarily high and all 
products have been high accordingly, the 
turnover in provisions to me is, as you 
see, a very considerable item. It is worth 
my while to boost provisions by any 
means in my power. I have foipd pro
visions a paying resource; they create an 
interest in the customer’s mind, not only 
for themselves alone, but also for the 
general groceries which are sold along 
with them in the same store. And they 
certainly represent the most consider
able single line in the store by a long 
wav.”

&
CANADIAN MAPLE SUGAR IN 

LONDON
Inquiries have been received in Mont

real from the office of the Director of 
Recruiting and Organization for quota
tions on forty tons of maple sugar and 
ten tons of maple syrup. The Canadian 
Maple Products Co., of London, England, 
also asked for prices and eventually ac
cepted a Montreal bid on a good sized 
order. Other inquiries have been re
ceived in addition to those named.
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Cheese Prices Are Up Again
Drop Predicted in Newlaids; Storing Ceases—Spring Broilers Ease Off and Decline—Butter 

Finn, But Conditions Apparently Do Not Warrant It—No Change in Hog Products

TORONTO
PROVISIONS.—Although all meats, 

cooked, dry salt and others, remain Arm. 
they are not appreciably higher since 
last quoting. Hogs remain fundament
ally firm, though there are more coming 
and an easing in demand for the mo
ment. Lard prices remain stationary. 
There is an easier feeling for pure.

Light, per lb.................................................. 6 24 0 28
Medium, per lh........................................... « 23 «24
I***, per lb.................................................. • 21 6 22

Rack*—
Bacon-

Plain .............................................................. o 27 0
Boneless, per lb........................................... 0 28 U 29
Pea meal, per lb.    0 26 0 29

Breakfast, per lb...................................... 0 26 0 29
Roll, per lb..................................................... 0 20 0 21
Shoulders, per lb. ..................................... 0 20 0 21
Pickled meats—le less than smoked.

Dry Salt Meat»—
Long clear bacon, ton lots ....................... « 18 0 19
Long clear bacon, small lots ............... 0 184 0 194
Fat backs, lb......................... ..............B. 0 16 0 17

Cooked Meat»—
Hama, boiled, per lb..................................  0 33 0 34
Ham*, roast, per lb.................................. 0 33 «34
Shoulders, boiled, per lb........................  0 28 0 29
Shoulders, roast, per 11»............................ 0 28 0 29

• Barrelled Pork—
Heavy mess pork, per bbl....................  30 00 31 00
Short cut, per bbl....................................... 32 00 32> 00

Lard. Pure—
Tierces. 400 lbs., per lb.............................. 0 17 0 174
Tuba, 60 lbs..................................................... 0 174 0 174
Pails ................................................................ 0 174 0 18
Bricks, 1 lb., i»er lb.................................... 0 184 0 19

Lard, Compound—
Tierces, 400 lbs., per. lb.............................. 0 14 0 144
Tubs. 60 It*., per lb..................................  0 144 0 144
Pails, 20 It*., per lb................................  0 144 0 144
Bricks, 1 lb., per lh.................................. 0 154 0 154

Hof*—
Live .................................................................  12 00 12 »
Dressed, abattoir killed ..........................  15 50 16 00

BETTER.—All prices remain un
changed. Creamery and dairy alike are 
strong in undertone. Situation is firm
er in the East. It is reported that 
some orders passed between Montreal 
and the Coast, and some people were 
caught short. This is chiefly respon
sible for firmness. On the other hand 
there is a big production and that 
should tend to keep prices down. A fac
tor which works the other way, perhaps, 
is the elimination of poor quality cream
ery. There have been lots of this, and 
it is said that that was for one reason 
for recent comparatively low levels. 
There is much difference of opinion as 
to market trend. Downwards looks 
more probable to ns.

Creamery print», lb....................................— 0 29 0 31
Creamery, solids ............................................... 0 28 0 29
Dairy prints, choice, lb................................. 0 25 0 27
Dairy prints, lb.................................................  0 24 0 26
Bakers ...................................... ...,........................ 0 22 0 24

CHEESE.—A full halt-rent is extent 
of advance on cheese this week. Boards 
are now up to 19% and 19%. New large 
sells now to the trade for 2014c. The 
market remains very firm, with export 
demand making inroads on stocks here. 
Domestic demand is fairly good, though 
not as good as last year at this time. It 
is the overseas situation which is re
sponsible for strength here. Boards in 
England are very high.
ChMM-

N,'W. luge. I» r lh......................................  « 3014 0 30"4
N,w. twin*. per lb...................................  0 301* 0 2">4
June and Sept., large, pet lb..............  0 21 0 21
June and Sept., twins, per lb..............  0 214 0 214
June and Sept., triplets, per lb............. 0 214 0 22

EGOS.—A strong situation exists. 
Storing has now virtually ceased. Deal
ers are looking for some change in 
price. A peculiar situation exists in 
the market. People appear to he bid
ding against each other and thus reg
istering an inflated set of values. The 
condition is described by one produce 
man ns “having gotten out of hand.” 
It is said in some quarters that now 
storage demand has let tip we should 
see a drop to 20 cents. “Too good to 
be true.” said an authority, “although I 
think prices will ease off considerably.
to—

New laid*, specials in cartons ............ 0 25 0 2h
New laid», ex cartons ..............................  6 24 OS

IMH'LTRY.—Spring broilers continue 
to come in freely enough and so do old 
fowl. There is excellent demand fur 
both, both for live and frozen. Live 
broilers, accurate weight, are - down a 
nickel, and we quote 40 to 45c. Chicken 
is also in demand, with good stocks on 
hand and deliveries aplenty.
IVailDy— Live Dressed
Hm imt broilers (14 lb*, and over) .0 40-0 V 0 56-0 65
Old fowl, lb................................................0 18-0 a 0 72-4) 24
Thicken* ................................................... « 18-0 20 0 25-0 27
Milk fed .......  0 17-0 20 0 2S-0 36

HONEY.—No price change or new 
condition present themselves. Levels 
are strongly supported and buying is 
good.

Buckwheat, bbl*.. per lb........................... 0 074 0 074
Buckwheat, tin*, per lb............................. 0 074 0 08%
Dorer, 50 lb. tins, per lb......................... 0 134 0 134
Clover. 10 lh. tin*, per lb......................... 0 14 0 144
Dnror F lh. tin*, per lb.............................  0 14 144
Comb. No. 1. dot...................................... 290 * **

IMPORTANCE OF SERVICE
What the salesman can render is ser

vice. To render this he may as well be 
prepared to work. Personal likes and 
dislikes are poor things for anyone to en
tertain. They become ruinous when al
lowed to control one’s business. Indeed, 
there are many forms of recreation that 
take up the time that should be devoted 
to thinking out better ways of satisfy
ing the wants of one's customers. This 
does not mean the sacrifice of health, but 
it does mean the conservation of health 
for the sake of service. Rarely is any
one’s health injured by the hours of 
business. The damage is done as a rule 
after the store has been closed. The 
salesman who regards service and busi
ness as synonymous terms, who keeps the 
welfare of his customers ever before 
him, will never lack either trade, friends, 
or profits.

----®----
NEXT, PLEASE!

The sweetest things are not always the 
best, says the Kingston Standard. Such 
can be testified to by a well-known local 
young man who last Sunday took the op
portunity to tune up his motor boat pre
paratory to the 1916 debut. Arming him
self with all the necessary implements, 
including a can of alleged lubricating oil, 
which had been rusticating in his cellar, 
lie started for the boat house. Arriving 
there he injected copious quantities of 
the alleged oil into the mechanism of the 
motor.

“Something’s wrong with this oil."' 
purred the young man after it had failed 
to do its work.

After careful thought and delibera
tion lie decided to taste the stuff. A few 
girgles of the throat and the mystery 
was solved. It was neither Standard nor 
Imperial, hut maple syrup.

As a result of using the svrup tlv* 
voting man was forced to stick around 
all afternoon before he was able to clear 
the engine of the favorite Canadian 
throat wash. In the meantime there was 
much kicking and growling and garbling 
of words.
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MONTREAL
PROVISIONS.—Hams have advanced 

lc a lb., small and large are 23c and 21c 
a lb. respectively. All other prices re
main unchanged with an easier feeling 
evident in lard although live hogs con
tinue to be firm and prices tending high
er. Price in dressed stock is quiet but 
in smoked and cooked meats exception
ally good and improving with approach 
of warmer weather.
Hams— ®

■Small. |» r 11,.......................................... 0 21 0 23
Medium, pet lh.....................................  0 20 (I 224
Large, per lb.................. ............................ ... 0 21

Backs—
Plain, bone in ............................................ 0 24
Boneless ........................................................ 0 29
Peameal ......................................................... 0 29

Bacon—
Breakfast, per lb............................   0 26
Roll ................................................................ 0 18
Shoulders, bone in ....................................... 0 16
Shoulders, boneless ..................................... 0 17

Cooked Meat*—
Hams, boiled, per lb.................................... 0 34
Hams, roast, per lb...................................... 0 35
Shoulders, boiled ................................ 026 027
Shoulders, roasted ....................................... 0 27

Dry Salt Meats-
Long dear bacon, 60-70 lbs. ....................... 0 15%
Long dear bacon, 80-100 lbs. ....................... 0 14%
Flanks, bone in, not smoked .................... 0 15V*

Barrelled Pork— Per bbl.
Heavy short cut mess ................................ 90 00
Heavy short cut clear ................................. 27 50
Clear fat backs ........................................... S3 00
Plear pork ..................................................... 33 00

Lard, Pure—
Tierces. 350 lbs., net ....................... ............ 0 17
Tubs, 50 lb*, net ..;..................................... 0 17*
Tins, 50 lbs. net .......................................... 0 17%
Pails, wood, 20 lbs. net .............................. 0 17%
Pails, tin. 20 lbs., gross ........................... 0 17
Oases, 10 lbs. tins, 00 in case ................... 0 17%
Cases, 3 and 6-lb. tins, 60 in case............ 0 18%
Bricks, 1 lb. each ....................................... 0 11%

Lard. Compound-
Tierces, 375 lb*. net ..................................... 0 14%
Tubs, 50 lbs. net ......................................... 0 15
Tins. 50 lba. net ........................................... 0 15
Palls, wood. 20 lbs., net .......................... 0 15%
Pails, tin. 30 lbs. net ................................. 0 15%
Cases, 10-lb. tins, 60 in case ................ 0 16%
Cases. 3 and Mb. tins, 60 in case............ 0 16
Bricks. 1 IK each ..................................... 0 17

Hog*—
Dressed, abattoir killed ............................... 0 16%
BUTTER.—Increased demand and 

lightened supplies have added to firm
ness of butter so that finest creamery, 
fresh made is selling at 31c. All cheap 
fall creamery has been cleaned up so 
that spot stocks of any description are 
not large, and fresh made is only kind 
available. No sales of any quantity 
have yet been recorded for storage 
purposes and export business continues 
active. Receipt for last week was 7.756 
packages scarcely exceeding that of 
week before and continuing to be less 
than for the corresponding period of 
last year.
Butter—

Finest creamery, fresh made ....................... 0 31
Dairy prints .................................................. 0 27
Dairy, solids ................................................ 0 26
Separator prints ......................................... 0 27
Bakers ............................................................ 0 24
EGGS.—Market is steady and quiet 

with firmness evident but no purr-liases 
are being made for other than current 
need and present prices are 3 to 4c high
er than same period of last year, and 
general opinion is that with warmer 
weather lower prices may he exported 
for buyers of stocks for storage. Trade 
to stores in country is 22c to 221/2C. 
Receipts for last week were nearly 20.- 
000 eases which is more than for cor
responding period one year ago and less 
than previous week receipts.
Egg*, case lot*—

\>w Tail, «tamped ............................. 6 25 0 26

CHEESE.—General features of mar
ket and prices remain unchanged al
though an irregular tendency has crept 
in during last week so that a wide range 
of prices has existed at different points 
about the country sales which consti
tute chief factor in prices for this dis
trict. Supplies are coming forward 
more freely and increased trading has 
resulted during week particularly in ex
port. lines.

19A*» make ..................................................... 021 022
Stilton ..................................................................... 0 24
1916 make .................................................... 0 30 0 21
POULTRY.—Prices remain unchang

ed and same factors continue to rule 
market but more live stock is coming 
forward now. There have been some 
fairly large deliveries of old fowl and 
old turkeys which make quick sales at 
good prices but frozen poultry contin
ues to be very scarce and in a good de
mand which is expected to hold good 
for all lines throughout the summer 
season with exception of old fowls and 
roosters which are being passed basis 
of poor quality.
Poultry—

Proven Stock-
Turkeys ......................................................... 0 29 0 30
Fowl, large .................................................... 0 36 6 n

Fowl, small ...................................................... 0 23 0 24
Ducks ........................................................................ 0 26
Oeeee .............................................................. 6 17 0 18
Roasting chicken, milkfed, 4 lbs. or over 0 23 0 27
Roasting chicken, ordinary ................... 0 18 0 22
Spring broilers, dressed, pair ................. 0 76 1 00
Squabs. Canadian, pair .................................... 6 46
Squabs, Philadelphia, pair ............................. 0 TO
Pigeons, pair .............................................  0 25 0 90

Live Stock-
Fowl, 6 lba. and over ............................. 022 0 23
Fowl, small ................................................  0 18 0 fl
Turkeys ........................................................  0 23 0 28
Ducks ............................................................  0 25 0 27
Oeeee 0 16 0 18 

0 18Chicken ......................................................... 0 15
HONEY. — Market is steady and 

prices well maintained and a fairly 
good volume of business passing with 
no feature of interest to report.

BrcVwheat, tins 
St'H'nvd clover. 6°-lh. tins 
S«rnmvfi clover, in

0 09% 
0 12 
0 12% 
0 12% 
0 16 
0 13

10-lb. tins ....................
Strs’nd clover, in 5-lh tins ........ ...........
Comb honey, white clover. i>er section .
Comb honey, buckwheat, per section.. .
MAPLE SYRUP.—Prices remain un

changed and well maintained by a fair
ly active trade which have boon stimu
lated the past week by arrivals of syrup 
and sugar in greater quantities indicat
ing that supplies have been held back by- 
eon n try speculators, with expectation 
of hisrher prices and which are now ko
ine offered before approach of warm 
weather curtails sales.
Maple Sugar-

In blocks, bright, per lb............................. 0 14 0 15
In blocks, dark, per lb......................... 0 10 0 1?
In tub*, per lb. ......................................... 0 09 0 10

Maple Syrup—
In 8% lb. this, c*ch .......................... 0 90 100
In 13% lh. tins, each .......................... 1 40 1 50

-----»-----
WINNIPEG

PRODUCE AND PROVISIONS.—Live 
hog receipts have been slightly heavier, 
hut the market remains about t' » same. 
aPhough there is a slightly weaker un
dertone. Meat products have undergone 
no change, and there are prospects of the 
market holding firm for some time to 
come. There has been a decline in butter 
due to larger quantities of fresh-made

stuck coming on the market. There is no 
storage creamery in stock. Eggs are firm
er, with a tendency towards higher levels. 
Receipts have been only fair, but pros
pects are for heavier receipts towards 
the end of the month. This may bring 
the price down, or it may not. There is 
a heavy demand from outside points. 
Cheese is firmer due to heavy demand, 
which begins about this time of year. 
Quotations are up %e.
Ham*—

Light, per lb.................................................. 0 21 0 23
Medium, per lb............................................. 6 20 0 21

l Large. i*r lb.................................................. 0 19 0 39

I»it-ak!a#t, per lb...............................  0 22 8 J
Breakfast, select, lh. .................................. 0 26 < r
Back*, per lb. .............................................. 0 22 0 25

Dry Salt Meat*—
Long dear bacon, light ................................... 0 16

Cooked Meat*—
Hams, boiled, per lb.......................................... 0 31
Shoulders, bodied, per lb....................... . 0B 0 24

Barrelled Pork-
Mess pork, bbl....................................................... 27 00

Lard, Pure—
Tierces ......................................................................... 0 16
Pails ............................................................................. 3 32%
Case*. 10s ................................................................... 10 «
Cases. 5s .................................................................... 10 13
Cases. 3* ..................................................................... I/O 20
Cartons ....................................................................... 0 17%

Lard, Compound-
Tierces ......................................................................... 0 12%
Tubs, 50s, net .......................................................... S 37
Pails. 30s. net .......................................................... 2 to

Butter-
Fresh made creamery ........................................... 0 93
Best dairy ................................................................. 0 26
Creamery. No. 2 ..................................................... 0 31
Cooking ........................................ ................ 0 18 0 22

B*NÏw laids .................................................... 9 2V4 «m
Cheese—

Ontario, large .......................................................... 0 20
Ontario, twins ........................................................ 0 30%

FOR SALK — GENERAL STORK. STOCK 
ntinut $1.1.000. turnover $40.000. Everythin* In 
first-elaax condition. Owner selling on seeonnt 
of poor health For psrtleulsrs address Box 
44. Alfierson, Alberta.

The Reputation and Standing of

Walter Baker & (Vs 
Cocoa and Chocolate 

Preparations
Have been built up 
by yen re of fair 
dealing, of honest 
manufacturing, nn 
unwavering policy 
of maintaining the 
high quality of the 
goods and by ex
tensive and persist
ent advertising.
This means for the 
grocer a steady and 
Increasing demand 
from satisfied eus 
tomers, In the long 
run by far the 
most profitable 
trade.

_ ... , All erf oar goodsRegistered «old In C anada are 
Trade-Mark made la Canada.

Walter Baker & Co. Limited
EataMisbad 1780

Montreal, Can. Dorchester, Mass.

FOR SALE
Fancy Creamery Butter, Selected Kgga. 
Fancy Pressed Poultry. (Iroeer Orders 
cur Specialty.

Mann, Laurie & Co.
i 1677. London, Ont.
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TO THE GROCER:

THE PERFECT PANETELA
No Cigar Maker has a monopoly of “ PANETELAS.” Practically every 
Manufacturer of fine Cigars, makes at least one “PANETELA”—which by 
the way—means a shape and not a special brand of Cigars.

DAVIS’ “ PANETELA”
(TEN CENT CIGAR)

is a Cigar for the discriminating smoker—a rich, full-flavored Havana Cigar, 
that smokes sweet and cool up to the last puff. The name “DAVIS” tells the 
quality. The long and slender, rich and fragrant Cigar, that you surely will 
have a ready sale for.

S. DAVIS & SONS, LIMITED
CIGAR MAKERS MONTREAL

To give your customers permanent satis
faction, your coffees must be kept abso
lutely uniform on all shipments. From 
our extensive importations we guarantee 
to duplicate exactly from year to year 
the quality of any grade desired.

Chase & Sanborn
Montreal

If any advertisement interests you, tear it out now and place with letters to be answered.
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Get your Customers started 
using

CATELLI’S
L’ETOILE (Star) and 

HIRONDELLE (Swallow)

MACARONIS

and they’ll want no other,
not even the imported

With no heavy custom duties 
to pay, we are enabled to give 
you a better margin of profit 
on each sale, and your custom
ers get a much better value. 
L’ETOILE AND HIRON
DELLE MACARONIS are 
made in Canada from the best 
wheat in the world (Manitoba 
Hard) and are processed by 
experts in the manufacture of 
paste products. These home
made macaronis are the equal 
in every way of the more ex
pensive imported varieties.
And the demand is ever-grow
ing—a direct result of our 
country-wide consumer adver
tising.
Now is an ideal time to begin 
featuring “L’Etoile” and 
“Hirondelle.” Send for a (rial 
supply to-day and put our 
superiority claims to the test.

C. H. Catelli, Limited
MONTREAL

AGENTS:

TEES & PERSSE, Limited, WINNIPEG 
C. C. MANN, TORONTO

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56 
PER INCH PER YEAR

BAKING POWDER

WHITE SWAN SI'ICES AXI> 
CEREALS, LTI-.

l>r dun.
5c Tins, 4 do*, to case,

weight 10 lbs...................... $ 0 45
4 os. Tins, 4 do* to case,

weight 20 Ihs........................  0 15
6 os. Tins, 4 do*, to esse, 

weight 25 lbs...................... 0 90
5 os. Tins, 4 dos. to case,

weight 35 lbs...................... 1 .JO
12 os. Tins, 4 dos. to case, 

weight 48 Ihs......................  1 75
10 os. Tins, 4 do*, to case, 

weight 66 Ihs. .................... 2 25
3 lb. Tins. 2 do*, to case, 

weight 85 lbs. .................. 5 vO
5 lb. Tins, 1 dos. to case,

weight 75 lbs......................  0 50
ROYAL BAKING POWDER

BhI. lots
Leas than or 10 cases

Sise 10 rate lots and over
Per dos. Per doa.

Dime $ .06 f .90
4-os. 1.40 185
6-os. 1.96 1.90
DOMINION CANNEBS, LTD.

JAMS
“Aylmer” Pure Jams and Jellies

16-os. Glass Jars.
Per do*

Apricot ........ ............. ..........$ 2 .10
Assorted .................... .......... 2 20
Blackberry ....................
Blueberry ..................... .......... 2 25
Currant. Red ..............
Currant. Black ........ .......... 2 25
Cherry .......................... .......... 2 20
Oooaeherry .................. .......... 2 10

.......... 2 10
Plum. Green Gage .. .......... 2 20
Pear ............................... .......... 2 10
Peach .............. ........ .......... 2 10
Raspberry. Red ........
Raspberry. Blank ... 2 25
Rasp. and Red Currant___ 2 20
Rapp, rind Gooseberry........ 2 W
Strawberry .................. .......... 2 50

catsups

■ •"'illy. Plain, $1.20 di.*.; Family. 
Tomato Sauce, $1.30 do*.; Fam
ily, Chill Sauce, $1.30 dos.; 3X 
Plain. Flats, Aylmer only, $1.40 
do*.; 3's, Tomato Sauce, Flats, 
Aylmer only, $1.50 do*.; 3's, 
Chill Sauce, Flats, Aylmer only, 
*1.50 do*.; 2%’s. Plain, $1.45 
do*.; 3'a, Plain. Tall, $1.t!0 do*.: 
3’s, Tomato Sauce. $1.75 do*.: 
3’a. Chill Sauce, $1.75 do*. The 
above 2 do*, to case. 10's, % 
do*, per ease, for hotel and 
restaurant nse (gals.), $5.25 
do*.

Terms net—no discount. 
Prices subject to change with- 

out notice. This cancels all pre
vious lists.

Freight prepaid on 10 eaae lots 
t-> Windsor. Montreal. North Biv 
Sudbury and Intervening points. 
To nil other points 25c per cwt., 
freight allowance.

“WT.MER" rriRK nit INT.c 
MARMALADE

Tumblers, Vacuum Top. 2 
do*. In eaae, per do*. ...$ l in 

12 o*. Glass, Screw Top. 2 
do*, per eaae, per do*... I 20 

16 oa. Olaaa, Screw Top, 2
do«. per eaae, per do*___ l fin

16 oa. Ginas, Tall, Vacuum 
Top, 2 do*, per eaae, per
do*............................................. i fin

2's Ginas, Vacuum Top, per
do*............................................. 2 so

•’> Tin, 2 dos. per eaae, per
__ doa............................................. 2 .in
4'a Tin, 12 palls In erate.

pall ......................................... o in
S’* Tin, 8 palls In crate.

Ta Tin or Wood, 6 palls In
crate, pall ............................ fi 65

!4’s Tin or Wood, 4 palls
In erste, lb............................ 0 OH

30's Tin or Wood, one pall 
only, lh.................................... 6 nr

BLUE
In Glas* Bottles

Per do*.
Keen’s Oxford, per lh 
In 10-lh. lots or case..

'<j IT». Delhi Epicure ........$ 1 w
ft*., Red Seal, screw

topi .......................................   I (XI
'<• ITs.. Red Seal, crown

tops ........................................ 0 DO
Ft».. Delhi Eplenle.............. 1 !n)
I’ll., R«il Seal .......................... 1 i0
Pta.. Tiger ........................ 1 Î5
<)t*.. Delhi Epicure .............. 2 40
ills., Red Seal........................ 1 15
Ota.. I.ynn Valley ................ I 13
BAKED BEANS WITH PORK. 
Brands—Aylmer, Slnn-oe, Quaker, 

Little Chief, Log Cabin.
Per do*.

Individual Raked Beans.
Plain or with Sauce, 4
doa. to eaae..........................0 47*4

Fa Baked Beans, Plain, 4
do*, to ease........................ 0 70

Vs Baked Beans, Tomato 
Sauce. 4 do*, to ease.. 0 70 

I'a Baked Beans. Chill 
Sauce. 4 doa to ease.. 0 70 

2's Bsked Beans. Plain, tall.
2 doa. to eaae ................ 1 06

2’s Raked Beans, Tomato 
Sanee, tall, 2 dos. to case 1 05 

2’s Bsked Beans, Chill 
Sanee. tall. 2 dos. to rs. 1 05

CEREAL*
WHITE SWAN IVr . ... 

Pancake Flour (Self-rising*
2 dos. to case, weight 50
1 ha................................  ..$2 >

Biscuit Flour (Self-rising).
2 doa. to case, weight 80
lba.................................................  2 7*’

Buckwheat Flour (Self-ris
ing), 2 dos. to ease, weight 
50 lbs........................................... 2 In

Diet Flour, 5 lh. hags, per
do*............................................... 4 so

Breakfast Food. 2 dos. to
ease, weight $5 lbs.............. 3 HU

Health Flour, 5 1IC hags.
per do*.........................................2 W

King’s Food, 2 do*, to case.
weight 05 lbs....................... t -C

Wheat Kernels. .’ do* to
case, weight 65 Ilia.............. 3 »

Barley Crisps. S dos to cate.
weight 50 Ihs.......................... a (XI

Flaked Rice, 3 dos. to eaae.
weight 50 lbs.......................... 3 U0

Flaked Pea», S dos. to ease, 
weight 50 Ihs ...................... 3 60

If any advertisement interests you, tear it out now and place with letters to be answered.
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NEXT TIME
YOU ARE ORDERING

Dried Fruit
SPECIFY

GRIFFIN and 
SKELLEY’S

and note the difference

You can talk across the continent for two cents per word with
a WANT AD. in this paper.

“Made in Canada"

Cotton Clothes Lines 
and Cotton Twine

Cotton Lines are as cheap as Sisal or Manila 
and much better

FOR SALE BY ALL WHOLESALE DEALERS
See that you get them

STAR BRANDIT IS IMPORTANT!
If you have something to dispose of 
in goods or service that as many 
buyers as possible get to know you 
and your product. This can be 
accomplished through

Canadian Grocer
143 University Avenue, Toronto

If am/ ad vertige ment interests i/o», tear it out now and place with letters to be ansu'ered.
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Held Down and Back 
by His Business
Many a retailer shrinks up as the years pass— 

becomes narrowed in vision and more petty in 
spirit. This, by sticking too closely to his own 
business, by refusing to give time to interests 
outside him, but related to his affairs. In the 
pursuit of dollars, his power to earn dollars 
grows less.

Does this describe youf We sincerely hope not, 
but if perchance it does, then we have a remedy 
to propose : it is that you should take a deeper 
interest in the Nation’s Business—not by actual 
participation in politics, but by keeping your
self well informed concerning the big subject of 
Canada's development in matters pertaining to 
its finances and business administration. A 
little reading each week of The Financial Post 
will lift you out of the rut of your own groove, 
will liberate your mind from the narrowing in
fluences of constant pre-occupation with the 
affairs of your own business, and will enable 
you to see Canada and its progress as your 
banker sees it—as the magnates see it.

Clearly, if you acquire the ability and habit of 
seeing this larger world of which your business 
is but a small fractional part, as the great 
money-makers see it, you will be able to con
duct your own business better and make it yield 
you more. This is why we urge you to become 
a reader of The Financial Post— and the reason 
is sound. Then sign the form below and for
ward— thus showing that you have the will to 
shake off the fetters of narrowness which your 
own business may be forging about you each 
year.

More particularly: The Financial Post will help to 
give you that most necessary factor, a Business 
Education. Consider the value to your business 
and to yourself of a thorough and up-to-the- 
minute knowledge of the Business Outlook. It 
would certainly help you to know at almost any 
time whether to be preparing for good times and 
bigger business or whether a depression seems 
likely. And a close knowledge of money condi
tions should help you with your banker and save 
you money in discount on your cheques and 
drafts.

THE FINANCIAL POST 
OF CANADA

143 University Avenue V TORONTO

1916
THE FINANCIAL POST OF CANADA,

143-163 University Ave., Toronto.
Please enter me as a regular subscriber, commenc

ing at once. I will remit $3.00 to pay for my sub
scription on receipt of bill.

Name.........................................................................
Address.............................................................

COCOA AND CHOCOLATE EVAPORATED MILK

THK COWAN CO.. LTD. 

Cocoa—
Perfection, 1-lb. tins, do*... 4 00 
I erfeetlon, 14-lb. tint, dot... 2 40 
Perfection, 14-lb. tins, dos.. 1 25
Perfection, 10c size, dos.... 0 00 
Perfection, 5-lb. tins, per lb. 0 37
Soluble bulk, No. 1, lb..........0 22
Soluble bulk, No. 2, lb..........0 20
London Pearl, per lb..................0 21

spec l.il i|notations for Cocvi 
In barrels, kegs, etc.

(Unsweetened Chocolate)

Supreme chocolate, 14'*, 12-
lb. boxes, per III................... 0 37

Perfection chocolate, 20c 
size, 2 dos. In box, dos... 1 80 

Perfection chocolate, 10c 
size, 2 and 4 dos. In box,
per dot.........................................0 90

Sweet Chocolate— Per lb.
Queen's Dessert, 14', and

14'*, 12-lb. boxes ............... 0 40
Queen’s Dessert, 6's, 12-lb.

boxes ....................................... 0 40
Vanilla, 14-lb., 8 and 12-lb.

boxes . 0 37
Diamond, S's, 6 and 12-lb.

boxes ............................. 0 30
Diamond, 6's and 7’s, 6 and

12-lb. boxes.............................. 0 28
Diamond, 14'*, 6 and 12-lb.

boxes .......................................... o 28
Icings for Cake—

Chocolate. white. n 1 u k. 
lemon, orange, maple, al
mond, coeoanut, cream.
In 14-lb. packages, 2 and 4 
dos. In box. per dot.............. 1 04
Chocolate Confections. Per dos. 

Maple buds, 5-lb. boxes .... 0 30 
Milk medallions, 6-lb. boxes 0 30 
Chocolate wafers. No. 1, 6-

lb. boxes .................................. # 33
Chocolate wafers. No. 2. 5-

1b. boxes ................................ 0 28
Nonpareil wafers. No. 1, 5-

lb. boxes .................................. 0 33
Nonpareil wafers. No. 2, 5-

lb. boxes ................................ 0 28
Chocolate ginger, 5-lb. boxes 0 38
Milk chocolate wafers, 5-lb.

boxes ......................................... o 30
Coffee drops, 5-lh. boxes.... 0 30
Lunch bars, 5-lb. boxes........0 39
Milk chocolate, 5c bundles, 3 

do*. In box, per box ..... 1 40 
Royal Milk Chocolate, 5c 

cakes, 2d os. In box. per
box ............................................0 00

Nut milk chocolate, 14's 6,
lb. boxes, lb.............................0 30

Nut milk chocolate, 14's, 6-
Ib. boxes, lb............................ 0 39

Nut milk chocolate. 5c bars
24 bars, per box .............. 0 00

Almond nut bars, 24 bars, 
per box .'................................ 0 00

St. Charles Brand, Hotel,
each 24 cans ......................... 4

Jersey Brand, Hotel, each 
24 cans .............................. <

Peerless Brand, Hotel, each 
24 cans .....................  4

St. Charles Brand, Tail, each 
, 48 cans .................................4
Jersey Brand, Tall, each,

48 cans .................................4
Peerless Brand. Tall, each,

48 cans .................................4
St. Charles Brand, Family,

each, 46 cant ........................... 4
Jersey Brand, Family, each,

48 cans ..................................  4
Peerless Brand, Family,

each 48 can* .................... 4
St. Charles Brand, small,

each 48 can* ....................... 2
Jersey Brand, small, each

48 cans .....................................2
Peerless Brand, small, each.

48 cans

CONDENSED COFFEE

Reindeer Brand, “Large,"
each 24

Reindeer Brand, “Small,"
each 48 cane ___

Regal Brand, each 24 cans.
COCOA, Reindeer Brand,

each 24 cane ....

CO

00

CO

70

70

70

10

10

10

00

00

00

80

50
50

80

COFFRE.

WHITE SWAN 6PICHS AND 
OBRBAL8, LTD.
WHITE SWAN

1 lb. square tine, 4 doe. to 
case, weight 70 H>s........ 0 38

1 lb. round tint, 4 des. te 
case, weight 70 tbs........  0 3414

ENGLISH BRRAKFA81 
COFFEE.

14 lb. tins, 2 dot. to case, 
weight 22 lba.......................6 2*

1 lb. tins. 2 dot. te case, 
weight 35 lbs........................ 0 20

MOJA

14 lb. tins. 2 dos. la case, 
weight 22 lb*........................ 0 31

1 lb. tins, 2 do*, to case,
weight 36 lba.......................0 30

2 lb. tins, 1 dot. to case,
weight 40 lba........................ 0 30

PRESENTATION COFFEE.

A Handsome Tumbler la Bach 
Tin.

1 lb. tins, 2 dos. te case, 
weight 45 lba., per lb... 6 27

FLAVORING EXTRACTS
BORDEN MILK CO., LTD.

CONDENSED MILK
WHITE SWAN FLAVORING 
EXTRACTS—ALL FLAVORS.

Teraaa set S# days.

5 Box loti and upward—Freight 
prepaid up to 50 cents. Any
excess will be charged on In
voice. Per case

Eagle Brand, each 48 cans. .16 75 
Reindeer Brand, each 48 cans 6 50 
Silver Cow, each 48 cans... 6 00 
Gold Seal, Partly, each 48

cans ..........................................5 86
Mayflower Brand, each 48

cans ......................................... 6 86
Challenge, Clover Brand, 

each 48 cans ...................... 5 35

1 01. bottles,
weight 3 lba.

P*r dee.,
..........t 1 <*

2 os. bottles, 
weight 4 lba. .

per dee.,
2 60

214 os. bottles, 
weight 6 lbs.

per dee.,
2 30

4 os. bottles, 
weight 7 lbs. .

per doe..
3 00

8 os. bottles, 
weight 14 lba.

per dee..
6 50

16 os. bottles, 
weight 23 lbs.

per 6 es.
12 00

32 os. bottles 
weight 40 lbs.

per dee..
a 00

Balk, per gallon, weight 16
lba............................................. 10 00
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I PINEAPPLES !
Our advices from Cuba this week 
says: Crop this year fully 40% 
short, due tilong drought, this 
means a short season and higher 
prices later. Get your preserving 
Orders Now.

1 Strawberries Arriving daily, |
hne quality.

Tomatoes Scarce, prices |
higher.

1 Bananas Bi« sellers, prices rea- g
sonablc.

Oranges CaljforniaNavels,
Golden Orange 

Brand are the very best.
Send us your orders.

The House of Quality

HUGH WALKER & SON
GUELPH - ONTARIO

1
=

Headquarters for

Fancy Virginia 
Strawberries
Packed in 32 full quart crates. 

Flavor equal to our home grown.

Fresh cars every day.

Pineapples
Preserving time nowon.

Cucumbers New Potatoes Celery

WHITE & CO., LIMITED
Wholesale Fruits and Fish 

TORONTO

So they ask for
MAPLEINE
because there’s 
nothing quite so 
goodina“Mapley” 
flavor.

ORDER FROM :
F rederick E. Robson ACo. 

25 Front St. E. 
Toronto, Ont.

Mason 4 Hickey 
287 Stanley St. 
Winnipeg, Man.

Crescent Mfg. Co.
Seattle, Wash.

Fruits
Bananas

Lemons
Oranges
and also

All Early
Vegetables

KINDLY MENTION THIS 
PAPER WHEN WRITING 

ADVERTISERS

Lemon Bros.
OWEN SOUND, ONT.

Keep Your 
mind active
It’s unthinking moments that
allow merit and value to pass 
unnoticed—when you fail to 
mention

“St.Nicholas”
when ordering your Lemons— 
Oh! by all means keep your 
mind active and specify “St. 
Nicholas’’ in all your orders for 
Extra Fancy Lemons.

It will pay us both.

J. J. McCabe
Agent

TORONTO

If any advertisement interest's you, tear it out now and place with letter* to he answered.
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DO

It gives
you a quick 
turnover,
and the quick 
turnover is what 
counts.

For quick ac
tion every up- 
to-date grocer 
should feature 
the popular 
10c. seller here 
shown. It is al
ways in demand 

and is far ahead of the larger sized jam 
containers in quick-selling popularity.
Give this j>o)>ular Wentworth 10 center liig prominence. 
Results will prove worth while.

The Wentworth Orchard Co.
Hamilton and Toronto

A year-round profit 
producer
The superior quality of 
every MALCOLM MILK 
PRODUCT makes this 
popular line a big seller 
wherever displayed. First 

users come back for more because they 
realize that they have found a milk pro
duct of incomparable purity.

Put the selling value of 
these MADE-IN-CANADA
favorites to the test by 
bringing them before 
your customer's notice.

The
Malcolm Condensing Co., Ltd.

ST. GEORGE, ONT.

JELLY POWDERS
WHITE SWAN SPrCHB AND 

CEREALS, LTD.

White Swan, IS flavors. 1 
dot. In hnndaome counter
carton, per dot...................$ 0 90

Liât Price

SPICES
WHITE SWAN 8PICHS AND 

CEREALS, TORONTO
Sc 10c 

Round Oval lith. 
lltbo. dredge. 

SPICES dredge. 2% oa.
Per dos. Per do*.

Allspice ..................$0 46
Arrowroot, 4 os.

$0 90

tins, 96c ............
Cayenne .................. 0 46 0 90
Celery salt ............
Celery pepper ___
Cinnamon ..............

“ whole, 5c.
pkga., w 1 Ti dow

0 46 6 90

front, 45c ..........
Cloves .....................
Cloves, whole, 5c. 

pkgs., wind ow

0 46 0 90

front, 45c ..........
Curry powder.......
Ginger .................... 0 45 0 90
Mace ........................ 1 23
Nutmegs ................
Nutmegs, w h o I e. 

5c pkgs.. window

0 45 0 00

front, 45c..............
Paprika ................. 0 45
Pepper, block .... 0 45 Ô W)
Pepper, white ___ 0 50 0 t>5
Pastry aplce ........
Pickling spice.

0 46 o no
window front. 00c

Dozens to case... 
Shipping weight

4 4

per case .............. 10 lhs. 15 lha.
We pn.v freight on S case* or 

order* weighing 260 Ilia.

THE CANADA STARCH CO., 
LTD.. BDWARDSBCRO 

BRANDS and 
BRANTFORD BRANDS

Laundry Starches—
Boxes Cent*

40 lb*., Canada Laundry .. .06%
40 Ilia., boxes Canada white

gloss, 1 lb. pkg............ V. .06-%
48 lbs. No. 1 w hite or blue,

4 lb. cartons............................07%
48 lbs. No. 1 white or blue,

3 lh. cartons ..........................07%
100 Ibe., kegs. No. 1 white .06% 
200 lh*.. hl)l*„ No. 1 white .06% 
SO lbs., Ertwardefhurg silver

gloss, 1 lb. chrome pkg* .07% 
48 lbs., silver gloss. In 6-lb.

tin canisters .......................... 0S%
36 lha., silver gloss, 6-lh.

draw lid boxes ......................08%
100 lhs., kegs, silver gloss.

large crystal*......................... 07%
28 lli*.. Benson’s Satin, 1-lb.

cartons, chrome label .. .07%
40 lh*.. Benson's Enamel

(cold water!, per case .. 3 00
20 lhs., Benson’* Enamel

(cold water), per case .. 1 SO
Cellnlold—boxes containing

46 cartons, per case ........ 3 60
Culinary Starch 

40 lhs. W. T. Benson ft
Co.'s prepared com :............07%

40 lha. Canada pure corn
starch .........................................06%

(120-th. boxes %c higher.) 
Casco Potato Floor, 20-th. 

boxes, per 7h.......................... V

BRANTFORD STARCH 
Ontario and Quebec 

I,aundry Starches—
Canada Laundry—

Boxes about 40 lbs....................06
Acme Olosa Starch—
1-lb. cartons, boxes of 40

lb».................................................. 08%
First Quality White Laundry— 

3-lb. canisters, es. of 48 lbs. .07% 
Barrels. 200 lbe............................06%

Kegs, 100 Ilia................................06%
Lily White Gloss—

1-lb. fancy carton cages 30
lbs..................................................07%

8 In case .....................................08
6-lh. toy trunks, lock and 

key,-6-lb. toy drum, with 
drumsticks, 8 In. case ... .08% 

Kegs, extra large crystals,
100 lh*..........................................07%
Canadian Electric Starch— 
Boxes, containing 40 fancy
pkga., per- ease .................. 3 00
Celluloid Starches—

Boxes containing 48 cartons,
per case ............................... 3 60
Culinary Starches—
Challenge Prepared Corn—

1-lb. pkts.. boxes of 40 lbs. .06% 
Brantford Prepared Com—
1-lh. pkts., boxes of 40 lhs. .07% 

"Crystal Malxe’’ Corn Starch— 
1-lh. pkts.. boxes of 40 lhs. .07% 
(20-lb. boxes %c higher than 40's)
COW BRAND BAKING SODA 

In boxes only.
Packed as follows:

.V packages (06) ................% 3 20
1 lb. packages (60) .......... 3 20
% lb. packages (120) ............ 3 40
'l lb 30 ) Package» Mixed 3 30

SYRUP

THE CANADA STARCH CO- 
LTD., CROWN BRAND CORN 

SYRUP
2-lb. tins, 2 dos. In case . ..$2 to
5- lb. Un», 1 dos. In case---- 3 00
10-lb. tins, % do*. In rase.. 2 no 
20-lb. tins. % dot. In case.. 2 S5
Barrels. 700 lbs........................ 3%
Half barrels, 350 lhs.............. 4
Quarter barrels, 176 lbs. ... 4%
Pail*. 38% lh*............................ 1 96
Pall*. 25 lhs. each .................. 1 40
3 lh. Perfect Seal Jar, 1 do*.

In case .................................. 2 70
lily white corn syritp

2-lb. till*. 2 dos. In case ... 3 00
6- lh. (In*. 1 do*. In case ... 3 36 
10-lh. tin*. % do*. In case.. 3 26 
24VIh. tins % do*, in case.. 3 20 
(5. in and 20-11). tins have wire

handles.)
ST. LAWRENCE SUGAR 

REFINING CO.
Crystal Diamond Brand Cane 

Syrup
2-lb. tins, 2 dc*. In case..3 00
Barrels ..................................... 0 04%
% barrels ........................ . 0 06

THE BRITISH COLUMBIA 
SUGAR REFINING 

CO., LTD.
ROGERS’ GOIjDEN SYRUP
Manufactured fronf pure cane 

sugar.
2 lh. tins. 2 dos. Ill case___$4 06
5 lh. tins, 1 do*. In cas*___4 75

10 lh. tins, % do*. In ca*e... 4 45 
20 lh. tins. % do*. In caee... 4 36 
Delivered In Winnipeg In carload 

lota.

CALIFORNIA FRUIT CANNERR 
. ASSOCIATION 

CALIFORNIA RIPE OLIVES 
DEI, MONTE BRAND 

Site Mam. Large Med.
2% Can................| 4.76 $ S TB $2.60
No. 1 Tall Can 2.75 2.25 1.60
No. 16 Jar .... 3 00 2.26 1.80
No. 4 Jar ....... 1.60 1.28 115
No 10 Can ... 14.00 12.00 0 00

YUBA BRAND
2% Can ......................... *3.00 $2.25
No. 1 Tall Can .......... 1.30 1.20
No. 10 Can ................ 0.00 8.00
Picnic Can ............................. 90

All price* per doaen—F.O.B. 
Jobbing Points

// any advertisement interests you, tear it out now and place with letters to be answered.
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Bigger and bigger sales for you

GOLD DUST
Grocers who have displays of Gold 
Dust in their windows and on their 
shelves find that they are selling many 
extra packages. Put a Gold Dust dis
play in your store now.

Every woman who enters your store 
knows Gold Dust—the chances are, has 
tried it.

Our extensive, continuous advertising 
actually works for you. It explains how 
Gold Dust saves work—how it can be 
used for cleaning everything.
Gold Dust has made good with women 
because it saves them work—and it has 
made good with merchants because it 
makes satisfied customers—the biggest 
asset any store can have.

theN-*• FAIRRANK company
LIMITED

MONTREAL

“Let the GOLD DUST TWINS do your work.”

>
See That Coupon

J F that same coupon pointed to a $50.00 bill, it would hardly be of more value 
than the message it will bring you if filled out and returned to-day. That 

coupon will show you how to turn your spare time into golden dollars. Better fill 
it out and send it to us, hadn’t you? Don’t allow this opportunity to get away.

When you have a spare hour or two, why not turn it into cash? That’s exactly 
what our plan is for. It gives any one a big opportunity of making any spare 
moments produce results. One hour a day is easily good for an extra $5.00 a 
week. Your earnings depend entirely on the amount of time you devote to the 
plan. That coupon is waiting Right Here. Better send it along.

Tear It Here. Mail It To-day.
i
I The* Mai Lean rublitthing Vo.. Limited,
I 113 153 T ni vernit y Avenue. Toronto. Ont.
I tieutenien,—Do I understand that you have a plan 
1 that wtJi turn my spare time Into Dollars'/ If that’s 
I right. Rush full particulars. I’m Interested.

I
I Name ...........................................................................

Address ................................................................. t.

The MacLean Publishing Co.
LIMITED

143-153 University Avenue

TORONTO ONTARIO

If ani1 advertisement interests yon, tear it out now and plaee with letters to he answered.
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The New All-Canadian, All 
Wooden Washboard—A service
able, long-wearing washboard re

tailing at 20c. 1
A splendid new line which is 
proving immensely popular. 
Zinc and Aluminum wash- 
hoards are out of the ques
tion owing to the high prices 
of these materials.
(’ane's New All-Canadian, 
All-Wooden board satisfac
torily fills the want thus 
created. This new wash
board gives your customers

m
even better service than the 
old zinc or aluminum lines 
and at much less cost.

The New All - Canadian 
board is built for long wear— 
the rubbing surface being 

made from specially selected Canadian hardwood. 
A trial order will prove worth while to you.. Send 
it in to-day.

The Wm. Cane & Sons Company
Limited

Newmarket, Ont.

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIH

Brooms of
Quality

may always be had by ordering 
our brands. We have them at 
$3.00, $3.25, $3.50, $3.75, 
$4.00, $4.25, $4.50, $4.75, 
$5.00, $5.50, $5.75, $6.00 
per dozen.

FACTORY and MILL 
Brooms $3.75, $4.25, $4.75 
per dozen.

Walter Woods & Co.
Hamilton Winnipeg

No. 50

(Canada’s 105-year-old Pioneer)

The Tobacco Window

Your Grocery Store U the logical place to sell 
King George’s Navy Chewing Tobacco. It pulls 
the men to your store.

Rock City Tobacco Co., Ltd.
Quebec and Winnipeg

If a man uses the weed at all, he’s 
usually on the lookout 
for something nov in 
a tobacco window. I

can vouch for the business that Grocer got
from his display, if he sold the men who went into his 
store after stopping at his window.”

“Do you know, lad, I watched the 
effect of a tobacco display in a 
Grocer’s window the other day 
and was very much surprised to 
see the number of men who stop
ped and looked it over.

If any advertisement interests you, tear it out now and place with letters to he answered.
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% TANGLEFOOT #
The Non ■ Poisonous Fly Destroyer

Safe, Sanitary, Sure. Catches 50,000,000,000 Flies Each Year

Under the Winding Up Âct
IN THE MATTER OF

Ramsays Limited in Liquidation

Sale By Tender
Tendei8 will be received by the uiider- 

digiieu up to lz o ‘clock noon on the tith 
u«*y of vuue, lor the purchase ot
me following assets:

l’arcei aNo. 1. The Biscuit, Canny ana 
Syrup plant situated m the City oi\u.ou- 
tieal, bearing Civic Mo. 33u, .wmiv-t 
but-vi, luviuu.ng land, ouilding, niachiu- 
vry, office furniture, goodwill, trade 
marks, etc. ihe plant, which laves ou 
three streets, is well Situated, is iu hist 
class condition to begin operations at a 
moment s notice, has excellent snipping 
iacuities with a rainoad siding iu the 
property.

i ue mud men lu it s no feet vn Xleolet 
Street by z\A teet uu Duquette Street, having a 
.luml superficial area ui lv.Uou equate teet, 
niuiv or teas. The uuilumgs mensuie ^t,U feet 
!•> JiO leet, not luviuulng tüe hug me lluoiu and 
Stables, and ate all solid brick and trame 
xoustructiuu throughout, ami lu a g„uil state 
oi lepan. Une ounuiug is two storeys and 
basement, and the oilier building Uate .aou*>* 
mill basement, the aboie toutuiuing approxi
mately ;’*,UUO square teet ul hour space, in- 
cii.umg the concrete basement.

The Machinery and Equipment is in good 
repair, tlte Biscuit Plant having a capacity 
ol 1-U barrels of Flour per day, the Candy 
1‘laut having a lapacitj oi »,000 to 10,- 
ouu lbs. per nay, auo the Syrup 1‘ianr 
having a vapa< uy ut about l car-load 
or ÔOU cases per nay. The Biscuit Plant, In
cludes 1 three pun Travelling Oven, and 1 
Heel Oven, with 12 shelves. -The Steam 
i ovxer Plant comprises 1 High Speed Leonard 
steam Engine, t à H.P., and the b. lu-r is re
turn tubular 10U H.P. capacity. There Is also 
htau,e accommodation for ten horses.

Parcel No. 2. Merchandise, llaw Material, 
and Stock In Trade, ns per Inveutoiy, valued
at ......................................................................$21,988.42

Parcel No. ,'i. B ok Avecunts as per
list .................................................................. 9,400.00

i he property and Inventory may he seen on
application to the Liquidator.

As to parcel No. 1, bids are Invited on the 
land and buildings as cue lot, and on the 
Machinery, Fixtures, Trade Marks, Goodwill, 
etc., as one lot.

TERMS UF SALE—A certified * heque pay
able to the order uf C. W. Baker. Liquidator, 
for 10 lier cent, of the amount must accom
pany each tender, the balance being payable 
in cash ou adjudication for parcels X s. 2 and 
o, and terms may be arranged on parcel No.
1 if satisfactorily secured. The amount depos 
Ited will be îeturned If the tender be not 
accepted.

The purchaser shall search title at hie own 
expense, and the vendor shall not be required 
to furnish abstracts or produce any deeds, 
except those In Ills possession. The pur 
declarations or any other evidence of title, 
chaser shall have ten days within which to 
make any objections or requisitions In re
spect to the title, and In vase 'purchaser makes 
any valid objections or requisitions which *t»e 
vendor for any cause be unable or unwilling 
to answer, the vendor may then rescind the 
sale. In which case the purchaser shall tie 
entitled only to the return of the <lept sit 
m ney without Interest, coat or compensation.

The lowest or any tender not necessarily 
.h « epted.

Bated at Mi nt real, this 18th day of May, 
191C

T. W. BAKER.
Liquidator.

232 St. Janies St.. Montreal, P.Q.

JOHN OAKEY «i SOWS.UWITEO, 
Hi NOON .ENGLAND.

AGENTS :

Geo. B. Jenkinaon.43 Queen St. East, 
Toronto, and J. E. Huxley fit Co., 220 
McDermid St., Winnipeg.

JcNKINS & HARDY 
Assignees, Chartered Accountants. Estate and 

Fire Insurance Agents.
15* Toronto St. 52 Can. Life Bldg.

Toronto Montreal

CLASSIFIED ADVERTISING
Advertisements undet this heading 2c per 

word for tiist Insertion, le for each subsequent 
Insertion.

Where replies vomt tc our care to be for
warded, five cents must be added to cost to 
« over postage, etc.

Contractions count as one word, but five 
figures (as $1,000) are allowed as one word.

Cash remittances to cover cost must accom
pany all advertisements. In no case can this 
rule be overlooked. Advertisements received 
without remittance cannot be acknowledged.

MISCELLANEOUS
KVKUY MERCHANT WHO SEEKS MAXI- 
mum efficiency should ask himself vbetltr a 
Ulpe-Hasard Cush Carrier, as a time and labor 
saver. Is not worth more than the high priced 
labor which it liberates. Are you willing to 
learn more about our carriers? If so, send for 
our new catalogue J. tilpe-HazarJ Store 
Service Co., limited. 97 Ontario 81., Toronto.

Toronto Butchers’ Supply Co.
LIMITED

Cleaner», Importers, and Export 
era of Sausage Casings. Packers' 
and Butchers' Supplies. Outfitters of 
Meat Markets. Pure Spices a Spe
cialty. Butchers’ Coats and Aprons.

4» DUNDAS STREET. - - TORONTO

EGG FILLERS
Our capacity is three times the tetal 

Filler requirements of Canada 
PROMPT DELIVERIES 

by us are therefore certain.
THE TRENT MFC. CO.. LIMITED

TRENTON. ONTARIO. CANADA

ASSIGNEES AGENTS LIMITED
154 Simco. Street TORONTO

COLLECTIONS ASSIGNMENTS
Book-dehts are moneys In the other 
man's pocket. Use our special collec
tion service—charges moderate, no col
lection, no charge. Phone Adelaide Dili.

CHIVER’S
JAMS—JELLIES—MARMALADE

Are guaranteed absolutely pure auil of 
the highest quality. '

Send us your order».
Agent» :

Frank L. Benedict & Co., Montreal

We are now located in our new and 
morn spacious warehouse at

60-62 JARVIS ST. 
TORONTO SALT WORKS

GEO. J. CUFF

W. GEO. VARTY
29 Melinda Street TORONTO

Ag.nt for G. WASHINGTON S COFFEE 
Phene M. 70S»

This space $1.00 
per Insertion o n 

yearly order.
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Pure Gold Mfg. Co..Front cover
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Bed Rose Tea Co. .................. 15
Reed Mfg. Co.. F van I........... 14
Robertson's. Limited .............. 12
Rock City Tobacco Co..........  52

8

CANNED BADDIES.
• THISTLE" BRAND 

A. P. TIPPET X CO., Agents

Cases, 4 dus. each, flats, per
ease .........................................$5 85

Cases, 4 doz. each, ovals, 
per c ase ................................ 5 85

INFANTS’ FOOD 
MAGOR SONS X CO., LTD.

Robinson's patent barley, %-lb. 
tins.......... ; 1-lb. tins, ____; Rob
inson's patent groats, %-lb. tins, 
-----; 1-lb. tins.............

STOP-ON POLISHES Doz.

Polish, Black, Tan, Ox-blood
and Nut-brown .................. 0 S5

Dressing, White, 4-oz. bot
tle ............ '.............................. 2 00

XVGOET POLISHES
Doz.

Polish. Black and Tan ----  0 85
Metal Outfits, Black and Tun 3 85 
Card Outfits. Black and Tan 2 25
Creams and White Cleanser 1 lb

WENTWORTH ORCHARD CO.. 
LTD.,

Hamilton and Toronto.
Pure Fruit. Jams and Jellies

Raspberry and Apple, Strawberry 
and Apple, Peach and Apple. 
Plum and Apple, Gooseberry and 
Apple. Black Currant and Apple. 
Red Currant and Apple: Tum
blers, 90c. doz. : 13-ex. jars, $1.20 
doz.: 16-oz. Jar*. $1.60 dot.; No. 
2 gold tins, $2.30 doz. : No. 4 gold 
pails. 40c each No. 5 gold pails. 
50c each.

Fruit Pie Filling
Raspberry flavor, strawberry 

flavor, peach flavor, plum flavor.

gooseberry flavor. No. 2 gold 
tins, $2.30 doz.

Whole Tomato Catsup
Î4 pints, bottles ..................... 0 95
Pint, bottles ..........   1 30

Worcestershire Sauce
% pints, doz. .............................0 95
Pints, doz.......... .........................  1 39

YEAST *

White Swan Yeast Cakes, 
per case. 3 do*. 5c pkgs.. 1 20

IMPERIAL TOBACCO CO. OF 
CANADA. LIMITED.
EMPIRE BRANCH.

Black Watch, 8s. butts 9
lbs..............................................$ 0 GO

Bobs, Gs and 12s. 12 and 6
lbs..............................................0 46

Currency Bars, 12s, % butts.
12 lbs., boxes 6 lbs................ 0 4G

Currency, 6s. % butts. 9 lbs. 0 46
Stag Bars. 6%s. butts. 31

lbs., boxes, 5% lbs................ 0 48
Walnut Bars, 8Us. boxes 7

lbs.................................................. 0 G4
Pay Roll, thick bars, 8%s,

G lb. boxes ...........................  0 68
Pay Roll, thin bars, 8%s. 5

lb. boxes ...................................0 GS
Pay Roll, ping. 12 and

7 lb. caddies ......................... 0 68
Shamrock, plug. î^s. 14 

butts, 12 lb. boxes. 6 lbs. 0 37 
Empire. 7s and 14s. caddies 

15 lbs., % caddie*. 6 lbs.. 0 56 
Great West, potu hes. 9c..... 0 72 
Forest and Stream, tins. 11s,

2 lb. cartons .........................  0 89
Forest nnd Stream. *4s, MtS

and 1-lb. tins .......................  0 SO
Forest and Stream. 1-lb. 

glass humidors ...................  1 00

■ ■
Duncan X Co., John .............. 13

Smith X Son. E. D. ..Back cover Feature
E

Eckardt, H. P.. & Co.............. 47
Eureka Refrigerator Co..........  13

r

Falrbauk Co., X. K.................... 51
Fearman, F. W„ & Co.......... 48
Fedora I Reporter......................
Freeman Co., W. A...................... 14
Furnlvall-Xew ........................... g

O

Griffin * Skelley ...................... 43

II

Hamilton Cotton Co................... 43
Hargreaves (CanadaI. Ltd... 9
Htlloek A Co., John ................. 12
H.P. Sauce .................................... 12
Horton Cato Mfg. Co..............  54
Hmlun, Hebert, A Cle.............. 55
Hygienic Product* Co............. 9

I

Imperial Extract Co................ 8

J

Jenkins A Hardy ....................... 53
Jennlnga, A. E.............................. 14

Smith A Proctor ...................... 8
Stanway & Co., Geo................... 10
Star T.'gg Carrier A Tray .Mfg.

Co.......................................  ...10, 14
Stevens-llepner Co., Ltd. !i
Strang Bros....................................  P-

T

Thomas & Co., Wm.................... 10
Tbnm Co., W. O..........................  XI
Toronto Salt Works ..............  03
Toronto Butchers' Supply Co.,

Ltd. ,.............................   98
fient Mfg. Co................................ XI

V

Varty, W. Gen............................... 53

W

Walker Bln A Store Fixture
Co................................................... 16

Walker. Hugh, A Son .......... 40
Watson A Truesdale .............. 10
W.dtb, Harry .............................. 10
Webster A Co.. W. C..............

Inside front cover
Wentworth Orchard Co. ___ 50
Wcthey’s, J. H............................ 56
White A Co.........................  49
Wigle, Lewis ............................ 10
Wblttemore Bro*., Corp........

Inside buck cover 
Woods A Co., Waller............... 5J

THE TWO ROYALS
for better Summer Selling

There is a hot summer promised and that fact 
together with the high cost of meat will mako 
salads more popular than ever.
Up-to-date dealers are planning big summer 
business by featuring the Two Made-in-Canada 
Royale

Royal Salad Dressing
and

Royal Mayonnaise
The superior quality of these two products 
wins the commendation of the most hard-to- 
please customer. Though dependable sellers at 
every season of the year they are particularly 
good during the summer months.
Lay in a stock to-day and recommend them to 

• your best customers.

The Horton-Cato Mfg. Co.
WINDSOR, CANADA

16010^^8547351^^^582812965

7951994190^601273473516734
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PLEASE

Take Notice
SIMCOE

2 lb. Strawberries, in heavy syrup, $1.45 per dozen.

BRITANNIA
2 lb. Red Raspberries, in heavy syrup,$1.45 per dozen.

GLOBE BRAND
2 lb. Peeled Pears, $1.20 per dozen.

Net so Days, ex Warehouse, Montreal

HUDON, HEBERT & CO.,Ltd.
MONTREAL

If any advertisement interest» you, tear it out now and place with letter» to he answered.

e
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CONCORD
NORWEGIAN SARDINES

will bring- satisfaction and profit to every 
Grocer handling them, because they are 
highest quality goods, hacked by a guaran
tee appearing on each tin.

Only the finest, • freshly-caught autumn 
fish, and the purest olive oil are used, all 
hard, tough fish being rejected. 24 to 28 
fish go to a tin, and they are mild cured and 
not loo much smoked.

The demand for these high-class sardines' 
is steadily increasing, appreciation of their 

quality being thereby 
shown.

Are you handling 
CONCORD! Order 
from your wholesaler 
TO-DAY.

LIST OF AGENTS:
R. S. Molndoe, Toronto. Wetoen * Trsoldolo.'Winnipeg.
Maritime Fish Cerp’o., limited. W. A. Slmondo. St. John, N.D. 

H. C. Janlen, Vsnoewver. B.C.

Y & S STICK LICORICE
48 5c. Packages to Box

BUAMi

The old-fashioned remedy 
for Coughs and Colds

For tale by leading Wholesale Grocers, Druggists and 
Confectioners throughout the Dominion.

NATIONAL LICORICE COMPANY
MONTREAL

HERE ARE A FEW OF

McVitie & Price’s

BISCUITS
established favorites from the Old Country, which 
every grocer should stock:
DIGESTIVE.

SCOTTISH ABERNETHY. 
ACADEMY CREAMS.

CREAMY CHOCOLATE, 

OSBORNE.
RICH TEA.

SMALL PETIT BEURRE. 
BELGIUM.
BUNTY CREAMS.
BUTTBRBTTB.
ROYAL SCOT.

“The Premier Blseuit of 
Britain.” Finest whole
meal.
The Scottish fnrourlte. 
Rich eream-fliled short- 
lirend biscuit.
Chocolate biscuit Ailed 
with cream.
The standard Old Country 
biscuit, delightful devour. 
Popular Scottish tea bis 
cult.
Fine butter flavour.
Rich shortcake.
Butterfly shnpe, cream 
sandwich, almond flavour. 
Light short-eating cracker. 
Ideal tea or coffee biscuit.

McVitie & Price, Limited
I i EDINBURGH and London
[ McVitie * Price of Canada, Limited 

Vaudreuil St., St. Paul St. E. Montreal

Have you tried

WETHEY’S
ORANGE

MARMALADE?
It is making 

a hit.

Tf any advertisement interests you, tear it out now and place with letters to be answered.



CANADIAN GROCER

££ZiM£Z1/

£DCiE
DRESSING

I
 SOFTENS 
PRESERVES 
LEATHER

"•RESTORE!-
COLOR
LUSTRE

Oldest and Largest Manufacturers of Shoe Polishes in the World

"QUICK WHITE" (Liquid) makes dirty Canvas shoes clean and white. A sponge la every package, so always ready te uee. 
Retails for 10c. and 26c.

‘OILT EDGE" Black OH Pelleh. The only Ladles’ Shoe Dressing that positively contains oil. Softens and preserves. Imparts a 
beautiful Black lustre. Always ready to use. Largest quantity. Finest quality. Polishes without rubbing. Retails 2Sc.

"SUPERB" (a paste) tor polishing Patent and Shiny Leather Boots and all Shiny Leather Articles. Cover remover attached to 
each box. (See cut.) Retails 10c.

"DANDY” RUSSET COMBINATION. For cleaning and polishing 
bridles, etc. Retails 28c. "Star" russet combination (10c else).

all kinds of russet, brown or yellow boots, shoes, saddles, 
Kuaset, Brown and Ox Blood Pastes (6 sises of each color).

"ELITE" BLACK COMBINATION.
black shoes. Retails 26c. "BABT ELITE" COMBINATION (10c sise.) "ELITE" PASTE In 6 sixes.

color and lustre te all

“ROYAL GLOSS" self-shining dreasing, for ladles’ and children’s black shoes. (See cut.) Retails for 10c.

Ask Your WAlttemore'S Shoe Polishes
Jobber’s Salesman For ''

WHITT EMORE BROS. CORP., BOSTON. MASS.. U.S.A.

LARGEST MAKERS IN THE WORLD
Tin Foil—all descriptions
Tea Loud—all gauges and sizes
Metal Bottle Capsules—any size, 

color or stamping
Collapsible Tubes—plain or colored

ALL BRITISH MADE

Send specification of your necds or samples of what you now use—stating QU ANTITI ES 
—We will give you BEST QUALITY—BEST DELIVERY —BEST PRICES

BETTS & COMPANY, LIMITED
Chid Office:—1 Whirl Red LONDON N„ ENGLAND



CANADIAN GROCER

LARGE PROFITS

Made
in

Canada

Concord
Grape

The strength and purity of E. D. Smith Grape Juice make dilution 
necessary for it to be palatable—most economical—goes further.

The Natural Concord Grape flavor is fully conserved by a special pro
cess, giving the E.D.S. Grape Juice a delicate flavor that has won favor.
A heavy demand is expected, the supply is limited. Place your orders 
early.

E. D. Smith and Son, Limited
WINONA, ONT.

AGENTS: Newton A. Hill, Toronto; W. H. Dunn, Montreal; Nicholson &
Bain Calgary, Alta., Edmonton, Alta.; Watson & Trucsdale, Winnipeg; G. H. 
Laidiaw, Halifax, N.S.; B. C. Merchandise Brokerage Co., Vancouver, B.C.


