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ANNOUNCEMENT OF IMPORTANCE ON PACE 12

VOL. XXIlIl. No. G. Office of Publication 10 Front Street East, Toronto. PRICE $1.00 PER YEAR.

BOORSELLER&IATIONER

OF CANADA

The New ldea Trade Newspaper that Shows Retailers How to Sell Goods. Covers the Entire Canadian
Field and has a Growing Circulation Abroad.

MONTREAL TQRONTO WINNIPEG
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Joseph Gillott Pens

Every stationer should stock these, the premicr pens, by

the premier pen makers.  Joseph Gillott's pens have

long held an exclusive reputation for variety in make

and shape and point, and for their perfection of finish,

The founder ot the firm of Joseph Gillott & Sons took

out onc of the original patents for the making of
steel pens,
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s tbé Solidhed Display

For all jasticalare, sumples for distritaton, shaw eirds, ete appld Josern Guteere
& sovw, 85, crsevehnrch Nteeet, Jaontan. B C.

that sells tachs |y AR INTERESTED IV SOMBTHING.

“Ash pour jobber or
Why not get the best items that
mﬁWkQ_‘.‘-aaCl\SOII Co.. mdkef’ are printed on the subject ?
82 “Duane Street. N. Y.

We read and clip thiousands of newspmpcrs every week - thereforoe we
can equip you spesdily and ocononlull, for a dcbate, speech, lecture,
essay or anything elwo rc?ulrlng uprto«late Information and more of it than
your compcetitors are likely to get.

Terms—100 CHppings, § 5.00
0 o4 12.00
500 . 22.00
1,000 o
. dsem‘l for our Bookle!, which [ully explains the scopo of the clipping
ndustey.
s\’c'hu}'c also “l':" of irms {n every branch of trade inthe Dominton.

thep clu Lers, soclety, 0., and we are preparced to address
and mall clrculars or letters to these at any time.

THE CANADIAN PRESS CLIPPING BUREAU,

232 MeBll] Streaet, (O Frent $t. Tast,
MONTREAL TORORTYO.
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Schoql Goods

[f you have not seen our new series of
School Practice Books write us for
samples of our Post Card Scribbler
and Post Card Exercise Book
made up with assorted Canadian
Colored view Post Cards. They
have been registered at Ottawa
and will be protected against im-
itations. Orders should be placed
immediately to ensure supply.

We are showing new lines in

School Bags
Pencil Boxes
Pencil Assortments
Colored Crayons
School Rules
Blotters

And many other lines for the Sep-
tember opening.

Warwich BroS. & Rutter

Wholesale Limited
Manufacturing Stationers TORONTO
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ALL THE
LEADING WHOLESALE

Stationery and Fancy Goods Houses
SELL

GOODALL’S
PLAYING CARDS

A. 0. HURST - 24 Scott St. - TORONTO
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TELEPHONE 643 FORT HILL

FIDELITY GARBON PAPER COMPANY

701 Tremont Street, Boston, Mass. Factory at New York

Recisteseo 1¢ U. S, Pataxt Ornce.
Quality and Price the Induccment. The Kind That Won't Rub OfY.

NON-SMUT CARBON SAVES TIME AND LABOR

There arc many advantages to be gained in using our Non-Smut Carbon. It abisolutely will not xail the hands,
which grease Carbon does. It thercby acts as a time-saver. climinating the continual wasaing of hands. Wears longer—
does better work aud is considerably cheaper, as the price clearly demonstrates.

SEING A TIME-SAVER ALONE, ROTWITHSTANDING THE EXTREME REOUCTION IX COST, SHOULO COMMEND YOUR IMMEDIATE INYESTIGATION OF ThiS.

All sizes to cut. BILLING CARBON, PENCIL CARBON, PEN CARBON. Scud for snmples and prices

Non-Smut Carbon

Every shect absolutely guaranteed to do the work as advertised, or money refunded.

COLORS~—Blue, Black, Purple, Red and Green. SIZES—S% x 13, 8x 13 and 8% x 11. CARBON PRICE—$1.00
(box) per 100 Sheets. Prices F.0.B. Boston. Wemnke special quotationsin larger quantities anid odd sizes. 24 varictics.
Write for additional samples. RIBBONS—Al colors for all machiaes, at §5.00 dozen; 65¢c. each.  Multigraph Ribbons,
$15 per dozen. Ribbons to match Multigraph, $5.00 per dozen. for all machince.
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OFFIGE
STATIONERY

Every Requirement.

Complete New Stock.

Ink Stands

Fufl line, our own make,

Cash Boxes

Best English make.

Letter Balances

Very fine line—for all weights.

Waste a1d Document Baskets

Wicker and Wire---New goods.
Stationery Cases
Date Racks

Qak New goods.

Copying Presses

Cap, Letter and Railroad sizes:

Steel Pens

Esterbrook's and all popular makes.

Account Books
Memorandum Books
Loose Leaf Price Books

Our specialty. Exceptionally fine line.

BROWN BROS. ui=

Wholesale and Manufacturing Stationers

51.53 Wellington St. West, TORONTO

From 8 to 14 inches.

Own make.

A. Molling & Co., Hanover

(350 workers employed) (GERMANT)
17 Stone-and 8 Book-printing machines

Fine Art Printers J]

of Children-Toy- and Painting-Books

Xmas-New-Years- and Valentine-Cards
Illustrated Postcards,Calendars and Studles

® Chromos, Fancy-Papers, Menus @
Show-Cards, Advertising-Cards
CATALOGUES o! any description and for cvery branch

Large Embossing-Book-hinding- and Box-making-Depariment
First class werk 40 Promplly delive). ——=—=

ENCOURAGE HOME MANUFACTURES!

Send in your orders for
Premium Muciiage,
Lithograms and Lith'm Composition,
Acme Washing Powder for Type and Coneral Purpsses,
Coat Saving and Smoke Consuming Compound.

Above is second to nonc in quality, and prices right.
Write for 8amples and Quotations.

AULD MUCILAGE COMPANY,
17 Bleury 8t., Montreal.
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After “Berliner” and “Victor”
The Others Come First.

We manufacture the “‘Beriiner” Gram-O-Phone right
in Cansda, and we are the sole distributors of the
Wiotor” Talking Machine in Canada.

These are the two finest talking machines in the world.

Thesg are the two fastest selling talking machines in
the world. .

Alsc, we manufacture and sué)ply the most varied and
extensive assortment of records.

Have a New List Every Month.

If you say so, will put you down to get our “‘Monthly
Bulletin'' {ree of cost.

DISTRIBUTORS FOR CANADA,

Maritime Grarn? Co., - Truro, N.S.
J. & A. McMillan, - . St. John, N. 8.
Clark Bros. Co. Winnipeg, Man,
Dyke, Evans & Callaghsa, *  Vaacousver, B.C.
R.S. Willlams & Soas, Limited, Toronto, Oct.
Nordhelmer Plano and Music Co., Toroato, Ont.
Roya! S1ores, Limlied, - Si, Joha's, Nfld,

Write your nearest distributor.

THE BERLIRER GRAM-0-PHONE CO.

OF CANADA, LIMITED MONTREAL
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BERLIN'S 5219

Berlin’s Gift
Boxes - 1907

“QUALITY FIRST"—As Usual !
Varisty in plenty. Over two hundred
distinctly NE\V numbers.

Beauty of design—the work of ARTISTS.
originalityin box shapes—wood, silk and
paper creations, odd, dainty, unique.
Prioes RIGHT, boxes to retait from 25¢.

to $10.00.

To See Them is to Buy—They Appeal
Herlin's Spring Staples have *‘arrived”—150 new
and snappy numbers, all fresh and sprichily.

To sell 25¢. to S0¢.

Make appointments with B. & J. Travel”
ers at your address—or at ours.

BERLIN
& JONES

Factary asd Sample Rooms 3
5472.553 W. 27th Street
New York, U.S.A.

**10 misates from Brosdway,” via W, 291k or W. 23rd St,
Crosstow cars to 11th Ave,

“BROADWAY SAMPLE ROOM™
Cable Bailding, 621 Broadwsy, corner Hoaston

‘* Presenting cvery
imaginable feature
the gift hunter
could want, the
showing excctus
that of any past
season.”’ — Ameri-
can Stationcr.,

BERLIN'S :51¢

BERLIN'S 5299

“The new Berlin Holl.
day linc,about doubdle
in slze and varlety any
previous fine, by far
the strongeat ever of-
fered ! -Geyer's Sta.
ftoner,
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-~ C. F. Rumpp & Sons

Just Published

Farm Live Stock
of Great Britain
By ROBERT WALLACE, F.L.S., F.RS.E, elc.

Professor of Agriculture and Rural
Economy in the University of Edinburgh,
Author of “‘Indian Agriculture,” “The Rural
Economy and Agriculture of Australia and
New Zealand,” etc., etc.

Fourth Edition, Re.written and En-
larged —making practically & new work.
800 pp. of Text and 200 pp. of illustrations.
Medium 8vo, net £0 16 0.

A Culds to bresders of all olassss of Stock
and a text-hook for Students of Agriculture.

Fdinburgh: OLIVER & BOYD
London, Eng.:  GURNEY & JACKSON,

10 Paternosier Row.

STATIONERY SETS,

MANUFACTURERS OF

PHlLADELPHIA U.S.A.

683 and 686 Broadway
LG nsd e gl s e e el e e R s e

New York Salesroom :
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WAIT FOR THE

BIG LINE.

Before you buy your fall stock of
TALLY CARDS
GUEST CARDS

CALENDAR PADS

and don’t forget the Elliott Die-

Stamped Holly Postal Cards and

Souvenir Post Card Calendars,

Two of the best selling itemsin the
Stationery Line.

Salesmen en route,
Samples sent you free,
IHustrated Catalogue and price list.

AAAAANNANY

ELLIOTT

17th and Lehigh Ave.
PHILADELPHIA
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FINE LEATHER GOODS

TOURISTS' REQUISITES,
PLAYING CARD CASES,
PURSES, OARD and LETTER CASES, Etc.

§*++HHHH+MMHH+H+HH§QH¢%+OW§

NEWEST FICTION,

CLARK BROS. & CO., unmeo

WINNIPEG
BERLINER GRAMOPHONES,
HOLIDAY PAPETERIES and TABLETS, PRINTERS’ SUPPLIES

Most Complete Stock in Canada for Booksellers and Printers

CLARK BROS. & CO., umrep

WHOLESALE STATIONERS,

WINNIPEG MAN.
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ANNOUNCEMENT

in America, makes a specialty of supplying high-grade cards,

our own make, to jobbers all over the country. We make
a great many lines in Linen, which is all the rage at present, solid
red cards, solid green cards, in hundreds of designs. All cof our
ideas are original, and, of course, we have IMITATORS, but
what successful house has not its IMITATORS? Our ideas
must be good ones, otherwise they would not be imitated. We
positively guarantee that our stock, printing and general get up of
our cards is superior to anything offered you by IMITATORS.
Our prices are no higher. We meet prices in competition with
FARE-O-GRAPH lines. If you are a bona-fide jobber in post
cards, you will do well to write us for our prices and samples. Our
facilities for turning out excellent cards are unexcelled. Our plant
is equipped with the latest design Modern Meihle Presses, and we
have our own Roughing Machines, our own Pebbling Machines, and
we employ the best printers that money will obtain for us, and, in
short, we are better equipped than anybody in the country to look
after your wants. Write us to-day for samples and literature.

’ | VHE Hillson Company of Boston, the largest house of its kind

We beg to remain,
Very truly yours,
THE HILLSON COMPANY, corp.
40 Broad Street,
BOSTON, MASS., U.S.A.

New Yoxrx Onicn:
8roadway Chambers,
277 B8roadway.
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SCRIBNER’S
PICTURE ano CALENDAR
PUBLICATIONS

——

NEW SuBJECTS

Fisher Cartoons (Third Series)
AT THE COUNTRY CLUB

4 Pictures, 11 x 16, on mounts 19 x 24 inches
Price, $1.00 each. $3.50 per seot.

Kimball Cartoons (Third Series). 4 Pictures by
Alonzo Kimball

4 Subjects

Pictures of Animals by Philip R. Goodwin.
‘““A THOROUGHBRED”

By Harrison Fisher. Companion to the popular success last
season, ‘‘Those Bewitching Eyes”

“HAPPY DAYS”

is another of Mrs. Wiederseim’s clever hits

‘‘Single Figures” (5) by Harrison Fisher
‘“Child Life,” by Sarah S. Stilweli (4 Subjects)
‘‘Everybody Loves Me,” ‘*‘Stung,” etc., by Mrs. Wiederseim
‘“The Moose Call,” by N. C. Wyeth
“Autumn,” by A. B. Frost

CALENDARS

‘“The Athletes,” by J. C. Leyendecker

‘ The Harrison Fisher” Calendar promises to surpass that
of 1907, which was a great success

THE COPP, GLARK CO., LIMITED

TORONTO

SOLE AGENTS FOR CANADA




Golng to
all Cormers
of
the Earth

MAY BE
ORDERED
QF

WARWICK 8R0S,
& RUTTER,
TOROATO, Ont.

1. C. Aliea & Co.
Hallfax

Clark Bres. & Co.
Wisipeg

aomng to
all Corners

BOOKSELLER AND STATIONER

AsK You Jobber THE “ORIGINAL"  Gissto
FOR of
the Rarth
5 Patentoe
EARL J. EARLY
Patented in Canada, Aug. 14th, 1066 MAY BE
ORDERED
OF
Patented in
United Btates
rires! oncy | wenmea
Great Sritaln ONE SONS Pus. CoO,
France WHICH MAY BE WITR {10,
INTERLINKED A $10 Corlsling Bleg.,
BEST by INTO SERIES SLANT MONTREAL

THEY FIT ARYWHERE

Note how two chains of any desired length of Early Pooket
Links can bc joined back against back to our swivel hooks, form-
ing a swivel arrangement which can be suspended from merely a
parrow strip by the use of our adjustable bracket, or from any
overhanging object which will permit of it being revolved.

How to Handle oA
Post Cards Most Profitably FESEERRISR | o o

should be a subject of deep interest to you. Toresto

To Display Them Well is the Secret,

Nothing shows them so well as the Early Holders. They
display full surface of card and at the same time sorve as a rack
from which to sell.

Stock can be easily removed because of slant base which
clevates front card. They are perfect adjustable rust-proof
pockets. No springs to grip and mutilate the cards.

Made Horizontal and Vertical. Capacity per unit about 45
cards. Each style packed 25 units to the box. 20 boxcs to the
crate. Price to the tradc, $4.00 per 100 units, from your jobber.
Trial order of 25 units postpaid for $1.25, from your jobber.

Thomsea

EARLY “DISPLAY" HOLDERS arc Just what is necded for window and store s Statissery Co.,
displays, and for home use in beautilying the walls with post cards. They Yancouver
tink tegother in many artistio ways, as shown to right. Many can bde

held by one tack. Write to your Jobber to-day for particulars.

30¢. perdoz.; $3.00 per gross

JOBBERS : IV’ vou ssouaiva. i Goraer
[\]

THE EARL J. EARLY NOVELTY CO., 3 ihits. Philadelphia, U.S.A. the Earth
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Words of Interest to the Canadian Stationer or His Pen Clerk
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First Word —~THE PEN

vLRYRODY witen,  Almont evenbody writes
differentlv.  Each has some preference in
thic sclection of a pen.  “This we recopnize,

Therefore, for the man who wishes a

stub pen we have a <tub peng a Faleon for

the man who likeva Falcon pens for maui-

folduyr we make a stiff pen that wates hkea

peucil and makes a better copy; for stenog-
raphers we have apecial points, and much of our suceess has
been dic to our abibty to atnfy stenographers; for bookkeepers
we have penn that make fine linex and depaosit littde ink, so that
blatting paper is unnevesary,

In Qe pens ate made for the finest wark and the most
delicate shading.

Thewe pons ate made in all sdzes, amd the size of the gold
pen determines the price; beeanse, as the pen inereasex in sire the
Lurrel increases in ink-holding capacity and the whale increases
10 price.

Make veur matk with Waterman®s Ideal Fauntain Pen,
whether vou want the finest of fine lines or the comanest of
We buve a pen to st yout hand.  Insdaf on being

Tevgl € 00,
attiedd,

Pens are of 13-Kt. gold umatfected by the acid in any ink.
Panits aze vipped with indiun,

Sccond Word —THE SPOON FEED

HEN the Spoon Feed was fint intoiduced it was
the oulv onc of its kind on the market. It
was flat and bread. At the present time al-
most every fountain pen has a flat brnad feed.

S
N

b

“There is noe vintue, howerer, in meze width

side, which are not isible ordinanly, and

that i jartented.  This 13

ro common to all ardinary fountain pens. It makes it a safe pen
bave feanfercd, whereas with

pertes the unctazm tlow of iuk, no other pen gves alwavs cneugh

of mubber.  The merit of the Spoon Feed
lics in the semi-circular pocketa cut into the
which hold any overflow of Ink caused by air presure or othice-
wise.  This iv the feature
the Spoon Feed.
It chiminates the flooding
for bemikheepers and other carcful writers.
I'tc fred quesion is the tock upon which all other makes
e Weal this presper feed prin- “
«ipie has had the offevt of thake
g 11 the Ntambard of the Watll, No other feed will give such a
el vever ten much. Thee i perfection. Bevoad it there is
mothang te attain,

Third Word—THE CLIP-CAP

#t1s Clip is fastened to the cap in such a way
as 10 make it alinost a part of the Cap itsclf.
It cnables one to cavry a fountain pen in
cither caat or vest pocket with a positive
sensc of sccunty.  When vests are discarded
itisa boan, It will hold your pen sccurely
cither inside or outside of your loose sunmer
caat. It will keep the pen from rolling off

the desk and dropping to the floor.

Clips add to the cost of the Cap or the pen as follows: Ger-
man Silver, 25¢.; Sterling Silver, 50c.; Rolled Gold, £1.00;
Solid Gold, 82.00.

The carcful writer niceds it.
a pen without it.

‘The careless one cannot keep

Fourth Word—STYLES

HE plate of pens shown, illustrates gold pen
T sizes from No. 2 (the smallest) to No. 8
{the largest), and indicates the relative sizes
of our conc cap holders, No. 12 to No. 18,
Thesc are shown in the most popular styles.
Almost cvery ane of the different styles
shown is made in alf of the sizes llustrated—
but the oncs shown in the illustmtions are
only a few of those we carry.  Waterman®s Ideal Fountain Pen
has come to be regrrded by people of goad taste as an Ideal
rift and, thesclore, many presentation styles are manufactured,
because a gift should be beautiful as well as uscful.
1t is an cxceptionally appropriate gift from employer to em-
plovee, because it will be a convenience to the recipient and a
Atisfaction to the donor, in that it will save time for both.

=

Fifth Word—THE BEST WORD IN
THE *“IDEAL’ WORLD
\
-
micans the best materials, the widest range of

‘ﬁé
pen points (which is an important matter);

it mcans the most valuable patents in the fountain pen world; it
means seliability and stisfaction and the guanntee of cxchange
until satisticl.

The word *““ 1deal ** i< vour protection.
in the world,  Almoed a quarter century old.

s wonl makes all the difference in the world,
because it means the genuine. It cnables
you to sclect the best. You will find this
word ‘‘ ldeal™ stamped on every Water-
man’s Idcal Fountain Pen. It mcans extna
care taken in the process of manufacture ;5 it

Lok for the word

1t has been said that every man can make of himself what he will, and the experience of many stationcrs who have
applied the principles of good salesmanship 0 the Ideal Pen has proved that any stationer can make of these goods oae of
the most profitable lines which he carries: 1n fact, he can make it a head line instead of a side line.

SPECIAL INVITATION

We arc always glad to correspond with any stationer who may be on the verge of making a decision in favor of

stoching 2 hne of Waterman's 1deal Fountain Pens,

Thosc now catenag the stationery dusiness, or at points where our travellers do not ¢all regularly, arc especially
requested to send us thasr nxmes and inquiry for further information.

HEAD OFFICE

L.E.Waterman Co. of Canada, Limited, 136 St.James St., Monireal
NEW YORK and LONDON
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“Prosperity Be Thy Page”

—Shakespeare

OUNTEOQUS Harvests, Increasing Commerce, Higher Wages—these
B are what spell that word, pleasing alike to the ear and fazcy . . .
Prosperity !
And surely this Beloved Country of ours has been blest witk
this, and in full measure!
But the genius of the Canadian people is such, that it cannot be
satisfied with the production and acquisition of Material Things
only—the possession of these but gives birth to Higher Hopes, Broader
Ambitions, Loftier Ideals. Hence, Culture and Refinement quickly
follow in the wake of Prosperity, and—Art—the creation and appreciation
of Things Beautiful—is the culminating point of all these, and fitly marks
the apex of Prosperity.

The marvellous and ever-increasing demand for the Publications bearing
the world-famed imprint the “Easel end Palette” is but another important
factor among the many which demonstrate that, Prosperity reigns.

As heretofore, but in even greater measure, have we prepared for the
coming year, unparalleled lines in every department of our extensive Art
business, embracing, not only the highest quality and original features, but
also a wonderful range of special values, calculated to meet every require-
ment and every purse.

Our representative will visit you at an early date.
To you, and through you to him, we wish “Prosperity.”

PUBLISHERS OF

Christmas and New Year Cards
Birthday, Easter and Valentine Lines
Picture Postcards

Postcards De Luxe

Local View Postcards

Hlustrated Gift and Toy Books
Calendars

Engravings, Etchings, Photogravures
Art Novelties

2
%

7" TRADE MARK

RAPHAEL TUCK & SONS CO.

MONTREAL

London Paris Berlin New York
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The Sutcliffe-Edmison Go., Limited

TORONTO, - ONT.

Wholesatle Fanoy Coods, Druggists’ Sundries,
Dolls, Toys, China and Classware.

We are now showing our import and Stock
lines for Fall Trade, and have the ncwest,
most up-to-date and best money making lines
procurable.

It will pay you to inspect our range of
goods and prices before placing orders else-
where.  Your present requirements in
Summer Novsities, Rubber Balls, Sporting
Coods, Japaness Fans, Lanterns, Jap.
Soreens, Tissus Paper Napkins, Lunch Sets,
Carden Sets, Sand Palls, Shovels, cic., will
receive our prompt attention,

Qur China Bepartment is now well stocked
with new and very neat designs.

The SUTCLIFFE-EDMISON €0, Limited

76 YORK ST., TORONTO, ONT.

PEERLESS

Carbon Paper for Typewriters

Carbon Paper for Order Books
Carbox Faper for all other purposes
Ribbons 1or Typewriters

Ribboos for Time Clocks

Ribhons for all other purposes

Absolutely high-class in all respects
Manufactured by

The Carhon Paper and Ribbon Mfg. Co.

Limited

Office and Faclory—34 Adelaide Strest Wast.
TORONTO, CANADA

A WORHK INDISPENSABLE TO EVERY OFFICE. Foijist ia Two volumes
EXPORT MERCHANT SHIPPERS |

Contents Yol. 1., London iceraties
of City and Ssburbs,

Consals of Foreign  States i
Loadon

Chambers of Commerce Ia United  Price
Kiagdom.
. Castoms Tanff of zhe United
Niagdom, 15 6 e

Luport Scation of LONDON giving
names of eipurners arrsnged in Street
order, places of shipmeat and «lass of
goods shipped. .

1nder to Claws of Goods Shipned
with asmes snd addreasce of Shippers,

Contents Vol, 2, Provinces,

A Shipping n‘:d ‘Furtsardluz
geats, Export Packees, Steam.
415' Yel!l‘. ship Liaes,
Export Scctlons of pro.
vlaces (scparate 1awas), gliving
of names of cxporters, places of
shipmentand classes of goods
shipped,
. . lodex to Class of Goods
== Publication Shlppcd with names and ad-
dresses of Shippers.
Trade Mark Section,
Manufacturers Trade
Directory {Boyres” Guide).

of Great Britain and Ireland

BELIAB COMPACT, EASY
OF REFERENCE.

London: THE CARTER PUBLISHING CO., /5T ToRems

Three of a Kind
Iha_t_ Can't B_a _@eat_t_an

WISE DEALERS WILL STOCK THESE
PACKASES.

GREAT STICRIST

is the delight of the consumer
and the despair of competitors,
It stichs ke 2 var window,

CARTER'S ARABIN

is a milky white adhesive made
of the purest selected gums.

CARTER'S B. & S.

is a purc gum product for those
who want a good but inexpensive
adhesive, .

Because They Make

Satisfied Gustomers Sl®
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XMAS FANCY PAPETERIES

Assortment No. 2

Cost $15.00, retail for $32.00. Fifly-six boxes, to retail at from 26c. per box.up. Only sold-for Fall delivery.
ORDER NOW.

The Barber & Ellis Co., Limited - - - Toronto

SPECIAL COMBINATION OFFER

1 (one) Assortment to a Customer

3 REGULAR PRICE Delivered free of expense, anywhere in
50 Leather Cards . . . $1.25 :

- ovFe [ 90 3 Si- .“ Ol’del'.
12 Asst’d Real Fur Teddy Bears . .69 USS. or Canada, $2.65, cash-with o1

12 Asst'd Pen Wipers, Teddy Bears 42 Retail price for thislof, . . . $7.66
12 Leather Medals - e 30 _

2 Sole, P.C. . 30 .

12 **  Appliquet Flower Sets .60 $7.66 Retail

12 *  Mignon Post Cards . 18 $2.65 Cost you
$3.65 $5.01 Your net profit.

We have now (500) varied designs in Hand Burnt and Painted Leather Cards,
also a fine line of Artistic Novel and Attractive-Souvenirs.

LEATHER POST CARD CO.

335 BROADWAY, NEW YORH
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Our Special Fall Number

- : This Special Number
Goes to Press August 1st | affords the best possible

medium for advertisers

i.P.a\{)er, Picture Post-Caids,~ Leather - Goot

- We guarantee to place a copy of this number in “the “hands
of every buyer in Canada, wholesale and retail. We spend:
time and money to make it extremely attractive. .

~ Owurs 15 the only re-

Secure a Ch@lce P OSltl@Il éﬁgﬁi’z‘eﬂ%_medium; pub-
N = lished north of the
~ Intemational Boundary. We aré the official organ -of the
trade associations and are in direct touch with dealers
throughout the country by means of the numerous repre-
sentaiives of the Macl.ean Piik]i“éhﬁig Company.

‘We are prepared to.

By Reservmg Space Early ' design advertisements

= that will draw busi-

ness. Page Space Costs $25.00. Half-page Space $15.00.
|- Quarter-page Space $10.00. For all information address

1~ Bookseller and Stationer of Canada

+of all kinds of-Stationery Lines, Fancy Goods, Books, wall
s MUSlcal lnstm“:-:-:._.:m.::- T
‘= 'ments, -Photo:Supphes, etc.;::to reach the” trade:in" Canada e r £

Toronto Montreal Winnipeg London, Eng.




Subscription, One Dellar a Year.

Vol. XXtil. . MONTREAL: AND T

Bookseller. and . Statiower _wants_a _correspondent, in
every-city and town-in-Canada. We-already have quite a
number but {heve are sTill 1 mreal many _pliges that we
would like 10 -hear Troms ‘chul.w -space raies_nre -paid
Far accepted_carrespondence,-which shonld=deal-exalusive-
Iy with trade amatters—Porsonals=ubont—denlers; loesls
about store improvements. deseriptions uLtzolhu;;;vlu.nw_s
—all these things are desieable. We are anxious to fill
vur paper as full as passible with these triule records nnd
we urge clerks and travelers pinfienlarly. To take up this
idea.

¢ ¢
Tt is n pleasure for the sditor of this paper 1o
veceive letters. from  subseribers, whiether  They he

h.ﬂu\ of (.nf'usm, lolﬁ\r‘: of conznendation o Tetters

ot adeiee. Tt always Telps ,Ilmwf'\ltm AL -lierealives:
-that-tlie-paper q«-mrdullv rend. ZSllls.I.f ~Jast Jesue severdl
letters have come to hawd Trom varions parts of the
(.uunlr\, commenting on stitements made in that nuwber.
It is very gratifyviug to have these lettors .md to he able
to m.d\c uge of them. We ounly hope that more of our

readers will-favor us with lefters from lmlL to time.

t ¢

W. J. Stephenson, of Wetaskiwin, Alberta, in a very
intéresting -letter, -writeg: 0 wag-nanely m(u‘v:.lc«l in the

sirticle In_ your editorial columus in May issne. Aun Op-

portunity.  Surely: the writer of_this article must_have
been looking '\Ltlm matter from - verylimited view:
pmm. 1 dg nut, ]\uu\\‘ \\h(-(lmr Omnnn lmﬂkwllm ean-

b\ m:uf but Aahe Tnle we Jm\e A{o-pay an ﬂm ﬁ\\c.\t is 3
conts- pcr;pomﬂ orjust: mmlxl)lcftlu“m*ﬂ
can-magazines. 1T the express -companics-weonld -make n
reasonnble Tate on mazazines we might _be able to do as
you &\xggu-'d,fhulﬁ:u At is_at present, At isont of the ques-
tion.”*

*

Quite-a uimber of viral sabjeclsare Jdisznssed in this
issue of Bmﬂ\.\tﬂkl‘ xmd Ql'\u\mu and ans l"-'rq:\‘-nc staml

up a ﬁght for the b«mksnllgr, ~whenever his mtcrq:sh; are
threatened, Tn retien, it 15 wnly fair te ask thmt the

us overy support. To carry on the strmeyple
. we must be informed of all the f1efs and.jin

i

afeon .\uu-rlf—

many_ecases these are in the hands of vur veaders and
shonld bhe ;-ummnnio:\lmL 1o us. We need tmmunition
-nrd it is llu(dc.llc-bs park o give it ons.

_anmal um\enhun,uf the
of Stationers and  Manufacturers
of the Cnited States, (o be held in St Paul, on July 15
and _follawing days, are_well_in Jand.  There \\ﬂl lie
meélings L_\(cmlm" OVEr RIX d.x\:s, With fiimerous soéiil
Timdfious—as- well— Gaiifdiin- Shitioliers  fife -invited To
adtend—ihis—couvention, feotm—whicly -muecl—general and
practieal information is bound_to be obtained.  Winnipeyr
v gmmu _deafers should be able tw T("\dl St Paul
—oasile - —

T T — % %

‘\Il.lll"l.llll.ll(h Tor The
National_  Assosintion

“The committee on hotel ‘u‘umllund.\twnS has arranged
with the St. Paul hotels for speeinl rates during lju-imn-
vention,  Headguarters will be located at 11«:{0] Ryan,
Rohert and Sixth Sis, where the Following rates will
obtain: Ameriean  plan, withont bath  single. 53 to 4
h Amerienn plan, with bath, siugle,

1z double, $6 1058,
150 to $67 denble, $7 1o F10. Furapean plan, witheut

bath, single, $L50 to §3; double, SR 1o £5. Furepenn
_plan, with hath, single, 2t FL50; dounble. 1 1o §8,

Special rales are offerad by other Dotels as well. Al
communications shanld bhe nddressed to J. O, H('n‘nwr,
chairmr_commitice of hofel .‘l(‘l'llmul,ﬂﬂ'lll"lla, Third and

\lumL.m a _Sts. .\I Paul, Mimm.

IhL vighth anumal ealemdar show wis ]ml«l at the -
Colwmade Hotel and the New Ringhiam Hotel, Philadel-

_phin, daring the week of May 20, qnmc twenty ur thirty
manufacturers of ealendars fade exhibits and buyers

_Tor the lange deparbinental, desg, nod_stafioners: stores_
ul, Ilnhﬂjpln't,, BV ﬂlﬂm‘"(ml.fﬁ}}ﬂiImur,u,, \\:\\!“u},tu".
Treuton, Newark  and  surrounding territory mmndﬁ]-
The week. which is known. as W, ananaker w ok Bag

almust hecame a eanventioy week for all the leading mann-

f umn.n. i this hoe Might it not at be wood idea for
Canpdinn firms, who l_ml!!.' exhibitx of szmples ey
apring, 1o wrrange 1o hold these exhibits at the sate time
wach-yeary
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POSTERS IN THE SHOW WINDOW

A few instances are-citedzin-n=recent issue-of“Walden ‘s
Statoner and=Printer, of an evil enstom=heing-turned-inte
o grood- busiiess proposition by an enterprising bookseller
amd stationer,  The evil -enstom referved (o was the free
_exhibition -inthe show window of all mamter -of hills-and
parters-announeing-danees, -chureh pienics, socials. -ete

The idea which veeurred to the stationer in guestion,
wasto-{nke-pdvantage-of announcements of speeinl-events
fo push appropriate lines-of goods, In the first place, he
refised o put any posters or eards in his window, an-
nouneing wiy speeinl ovent. Iostead, he dad - sign-con-
strueted of moverble letters, which he hung np on the
wall on one side of lis window, The sizn was headed
“*Fortheotmng-Specal Fvents.'t  Thon tollowed=the-dates
and=particulars-of the-comg=events=in which -the-citizens
were interested. -

st was,'! says-our contemporary, **in fact - bulletin
and at onee began to attract attention. Then -one idea
after another suggested itself.  The High Schost senior
_class-was=tosgive-a- daunee and the-order for danee-orders-
wats-given -lo-this stationer.  For two-or-three-days-prev-
jous-he had- a displiy -ealeulated to interest all students,
The-school=eolorssin-erepe -pujrer-made-a-very pretiy-back-
gronnd and-loor covering and fountain pens and other
school necessities Were shown, One side was a display
oftally m’grdsf:uu]ed:un'-(-—c:i’deiﬁa\'hh::m::mrnﬂi\'g hiut -not
don conspicuvus sign -calling attention to the <fact- thai
they supplied 1he eacds for the oveasion.  dader dn the
senson-the -hasehallzteam-of the school=distinguished=them-
salves-on Ahe-dinmond and a phatograph -of the nine was
shown surrounded  with baseballs, gloves, bals, masks,
ele. One week there were held servires in the varvions
churehies condueted by a well known revivalist., The
anpenneement Doard was devoted to the-dates, the place

where the preacher wounld speak and his -subjeets. The
display was appropriately of ‘Bibles, motto cards; ete.
‘I'he same -iden wos -earried- out when « convention of a
corfain organization s cheld-in he -town. Souvenir
goods were-displayed-and sold well anil-especially-attrac-
tive waszthe-showing=ol' post=cards, ‘both-loealzand-designs
of the-order.  This-subject might-be-continued indefinite-
Iv. In the summer time “hasehull scores -were posted;
in the -winfer theatrienl attractions were-amnonnced.  The
bulletin was always up to the minute and the -manager
of the store was -enterprising -enongh- to take advantage
"1‘ 'i‘:”

This iden is-one which -might well he copicd-to- sone
axtent ‘hy Canadian stationers. The series -of artieles-
which dimve-bigen for some time Tunning-in-Bookseller -and-
Stationer, on the subject of show-eard writing, should
prove useful in earryivg -out tha ‘bullelin jden. It will
unt’lgc*ncccss:\ryftozgoitﬂitho:eiz[énsgzoﬁzg:tmg\'cgbl'c:letler
sigh. ) )

~ Get-i-neat frame-made, -large-enough to-be-easily-scen
by the pussersahy.

On the top-of this frame paint the
woids, *“Bulletin of Coming Events’’ Then, as ecach
popular event draws near, put a-card in-the frame-cou-
Aaining-dates and particulars-of the-event. And in the
case -of any -of thése -events affording-an_opportunity to-
push particular lines-of goods; see -to-it that the -‘window
is=at{ractively dressed-with=them. By adopting-a=sclieme
of his-kindl, which-costs-practically notliing,-a-great-deal
of windowr space -ean he-saved by displaying-on_the -hul-
etin oard.-all=t hese-tuiscellancons -posters=hy -which -most

denlers sive pesteral. dn addition to that been; yeur

show window will reevive much-more attention from-the

publie, which will be evidenced by Jucreased sules -in-all

departments.

WHAT TO DO IN JULY

The irst of July happens 1o he-one-of thuse -holidays
which ate a-loon to-the Taney goods timde. 1t is-hardly
neeessary 1o -point ont Ut by pushful methuds Business
eun-he-donbled-on such an-oceasion,  Fire works, -Chinese
Tanterns. flags and sieh like gonds should all be very
Brisk sellers just hefore-the -holiday.

The -‘Summer -Loafer.

July 1 mest hipes of business ix a slack amonth, X
zoad toany of the Test biyers of every Joealty g away
dunng July aud-Augusteand=there-whosstay atzhome=seem
tobiedou-lazy toget-out and-spend=their-money.  \-goud
transent busimess an somvemits and  post eards ought.
‘hawever, to be striven atter next -month.  Xlso paper-
covered=books-of the Jighter Kind=shouli=be pusbied.  The
averape person wants to loaf around An-the summer, and
Alete 1» notling on carth whieh lends tsell so readily
ta ahe gentle art of sunmer loafing, as the tight, paper-
-vavered=novel. o

“Hook -the -Angler.

Talkig ot loating naturally brngs 4o mind a near
telition of that art=tislnng.  July s a fine month to
push the sale ot all Jonds of fishing apparatus. July
tishermen Tor the - most-part don’t -mind=at they-catel: an)
fish or not. When the otherwise rational citizen foes
1to the fancy goods store, and.-einenges Aherefro armed
with 3 tisherman™s ontfit, its a sigu that he Wanis to
De-left along-on-the banks-of-the ““erick"—alone-with:his
wry ddreams. U - deent necessarily signify that he ox-

14 ’ o

prets to come home laden with the finny tribe, A eor-
Anin amount of idleness is-good Tor mankind. 1 for-noe
other reasuns. therefore, the faney goods-man should=en-

courage -fishine.

Baiting-the Hook.

This -heading, **baiting the book,”” is a_metaphorical
way of saying **dressing thé window.” For the win-
dow, properly made use -of, is a good ook with which
tofish-for-business. \-great-deal-depends-upon {lie-bait.
A_roodzplan is-to-seize-on=the-first-fine-day -(we’re bound
to=have anoere-of them 'ffOil\i!{()\‘}*Oil):tﬂ?ﬂf&Nvﬂm:\}’iLY(](\\T}'
in summnet garh.  Have the floor of the window -covered
with green tissue paper. and -along the front and “sides
Mace a few stacks of paper novels, with -open books
on the top. Anside -the frae -thns Jormied, display any-
thing youzhave-in-stock, tseful-for -the -summer -picnic-or
fishing trip. At the hack of the window arrange ) row
atfishingzpoles, and-attach-a-fairly large-white-sliow-card:
with.an Anseription- something like -this: “Goin’ Fishin*?
Get yonr-supplies-in-this-stove. While you're-inside-look
over our stoek of Bouksocfor simiher reading, and—well;
conie i, -anyway. "' 1£ azpicture of a-man-fishing-can-be
ubtained, and pasted on Alie eard, so much the better.

This window arrangement may not appeal to you, bhut
the-main thing is to so-dress -the ‘window,-as-to- wake-up
in the passershy, that innate summer ‘‘waut-to go -an’
fish ** fécling, which will=resnlt-in-somewhat-of-a-bouvst -to
Your ummer-goods. )
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Another Plan.

Another plan for moving fishing apparatus, which
might be adopted by the faney goods man, is that of
offeving a prize fishing pole and hne, to the eatcher of
the biggest tish during the season.  This plan is followed
every year by a Toronto paper, and is found to be good
advertising,  The prize vad need not be a very expensive
one. although it should be good enough not to diseredit
the store in the eyes of the winner or his friends.  The
idei is to stiv up a litle friendly rvaley amone the loeal
anglers, and (o ereate new followers of the wnortal Lraak,
Trade in flishing appircatus will thus e made brisker, aml
the whole store will benefit by the advertisitge afforded.

Stock-taking in July.

The subjeet of when to tahe steek in the book and
stationery store is a debatable one.  Some prefer one
month and some another. Possibly the best rule to fol-
low s to take it when the stock is at its lowest. It at

the same time trade is at its slowest, then we have the
tdeal time.  The merits of July ns a stock-taking maonth
are notable.  Stocks are usnally pretty short and time
hangs heavy on the dealer’s hands. 1t he goes over hig
stoek now. he will tind a lot of old material lying around
in corners, that he ean perhaps =acriice now to advan-
tawe,
Prepare for School Opening.

Having bought or ordered your school supplies for the
coming season, caveful plang should be Inid durving July
Tor the opening,  School supplies ave usuatly a profitable
line aud the children bay peneils, pens, peneil hoxes,
rulers, seribblers and all the other acecessories with great
avidity, I you can give your store the atmosphere of
being the correct place Tor the purehase of these supplies,
ror wall hasve achieved something. \We will give dolhus
for sdeas on this subject and will be gld to publish any
wood ideas in our July oumber.

THE RETAIL MERCHANT AND HIS SHOW WINDOW

By 11, L. Hall, Circulation Manager Business Man's Magazine,

The properly used shaw window i the best adver-
tising medium within the reach of the retail merchant, and
vel. curionsly enough, it seems to be the least appreciated
of all the means he uses. His show window is hix hest
medinm, beeause it will sell goods for him at a less per-
centage of cast than any other means at his command.
1 say that it is the least appreciated beeanse of the faet
that it is so very generally neglested.  Most retail mer-
chants have not vet learned its true value.
them seem to think that it is merely a space which must
be filled up with something—it does not really matter
what or how. All this is wrong.

Your department store manager appreciates his win-
dew space and makes good use of it. If you do net
believe that he considers window space valuable, go to him
and try 1o rent one of these he is using.  You will svon
wet 2 larger idea of its value.  The big stere even goes
to the leagth of employing an artist who speuds all his
e and thought in getting up and exeenting atteactive
window displays.  And these window displays sell gonds
enough, to make the window dresse. and his big salary
a good fnvestment. We ealled these window  trimmers
artists, and many of them are nothing less, as an wspee-
tion will =oon shaw, but it is not cnough that a display
shall please the exeo 1t must sell gomds or it is not sie-
cessful. The big stere demands that there shall be a
material inerease in the sale of a displayed artiele whilc
Ui in the winduw, aud i the juerease does 1ol come
the fact is chatked up against the window dresser in the
vecords of the manager.

In show windows the aeme of achiesement is to be
Usend in the big stores wn Broadway and State Sts.. New
York, and there are uot lacking thuse who will whisper
that the latter is in the lead.  The other extreme is e
he found in the window of the little store in 2 side street,
where the sole decorations consist of a smoky Lamp or a
laring gas jet and 2 chaice colleetion of fy-specks. And
the latter has just as great a relative value as the tormer
it the merchant did but know . The advertisiug agent
of yeur loeal apera hovse knows the value of show win-
dews, for he is willing to exchange seats worth maney for
the privilege of hanging his lithographs in your window,
sl T emnmot coneeive of him doing it unless your window
has a real value to him—and if to him, why not to you?

The real potential value of a show window lies in the

Many of
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uwmber of peaple who will pass it withiu a given space of
time. s value may be computed on the same basis as
that used for the computation of any other means of pub-
licity,  Magazines charge so mueh a line per thousand
of cireulation.  If you buy spare in the pages of a maga-
zine yon pay for the privilege of exhibiting your announce-
ment in a place where a civen number of peaple will
pass. It is up to You to make your announcement in such
a manner that these praple, or a goodly wamber of them,
will stap to see what you have to say. It is just the
same with your show window., No matter what your
loeation, there will be about so many people pass your
window eitch day. and it is your lask to make that window
cateh and hold their attention o such an extent that
same of them will feel a want of what yeu there offer.

OFf course the average retail merchant cannot afford
to pay a big salary o an exelusive window trimmer, hat
the elianees arve that there is some oue within reach who
can do many times better than he is now doiug with the
means at s command. I may be his elerk or porler.
It may be his wife or danghter. The proper thing to de
is to experiment Gl he finds the right one, and then et
that une do his best. Window trimming s an art. bat
like mext other avts 1t can be studied and acquired. Gt
ot on the street and study other windows,  Analyze the
cnes which appeal to don as being above the average,
Learw what it is which mahes them better than mest of
the athers. Piek wut the goumd peints and emualate them.,
Pich out the faults and avoid them. 1 do not mean to
advise capring, bt we can learn from the mistakes and
suecesses ol uthers without copying.

It i~ at night when the outside world iy dark that
som windon will ook the most atteaetive, Henee the
hest time for window display s i the all and winter,
when the eveniues arve longest. For ths veason, too, 1t
Tollows that one of the fivst things to be seen to s that
the window must be well illnminated.  Nothing so surely
kills off a winduw display as poor lights. And at the
same tme 1 wmad be stated that there is no other mvest-
ment which will pay a werchant so well as good hghts
thraughout the store as well as i the wandow, hut f
the lizhts must be ent down anywhere, let it not he
the windows,

The chief fault of the ordinary window display 1
erowding. Don’t try to put your entire stock in your
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windowg, kut feave room for an effeetive arrangement of
what yon do put there.  Too much staff will defeat your
purpose, whieh as to eall attention to the items displayed
with enough foree to make the gazer want to buy. The
handsomest and most effeetinve window the writer has
soott @ Jone time was at the same time the simplest.
A the season of beantiful window displays  Christinas

this one was castly the beste Tt was in the window of a
shoe store,  The back and sades of the window were finish
ed i phun wood of a dark shade, and in the window were
three pedestals about fourteen snches high. Over these
prdestals were draped three shins, one whites one red ald
one blue,  On the top of cachi was a single slipper, mateh
we wn cotar the sk ander 2, D the ecotre of the win
dow, on o wote mat, wan ploted a siegle shvey one of g
aew pattern, Thes shoe was marhed ©Oue Morguise Shoe

S400, " P wartaut that the display sebd that heand
ol shoes and sold plenty of them.

Fhere 15 wne more poinl. Do ol expeet 2 window
disgday to sell goods indefinitely.  Those who pass your
plaee wall gel tired seeing the same thing day after day.
Give them sumething new te ook at onee in o while  Let
them get e the habit of looking to see what you are
goy ta offer them next. Sowner or later you will cateh

the faney of the regular gazer and sell him, or her, some.
thing, It your offerings are made on the basis of altrae-
tive priees, make the price a part of the display. Tn most
cases it is well to do this anyway, as the combination of
the article and the price together sometimes make an
irresistible combination to the vagrant faney of the win.
dow-gazer.

Oue waord more aad T am done. Wash your windows
I~ this an unnceessary suggestion ® Not <o mueh so as it
naght bey as yon will see if you will take a walk aiong
any street dou Bike, for T owill warrant that yon will find -
at least half the windows you pass would be all the better
for a httle attention from the porter. It is a big job to
waslt windows frequently when other work presses, but
do not allow yoursell to fall into the habit of letting it
o Ull & more converment season. Even if don do not doe
1t for the benetit of the window dispuay, do it anyway
tor the sake of the appearance of the sture generally, It
nothing better is possible, cover the floor of your window
with clean paper of a light eolor. It looks much better
than stained and blotched boards. A httle attention: to
yvour wimdows will pay well for all the tme and trouble
it will cost you, as you will goon find out.

ONTARIO SCHOOL

The fat s m the five, and the booksellers ave lable
to be burnt with the sputterings. .\ contract has been
let by the Ontano Govermnent to the Canada Pablishing
Company, Torsmte, Tor the poblication of pnblie sehool
renders, whieh nive to be retailed at lower prices than
they were formerly purchaxed wholesale by the deajers.
This weans that the booksellers of Ontario will experience
a loss on every reader of the stoek earried over from last
yvear. It ig to be hoped that the quantities of the old
stoek enrried over are very small, or perhaps they will
e a total foss.  For althoueh under the new eontraet the
subyeet mntter of the readers will be exactly the same as
the old, the cover design will be diifevent. This will prob-
ubly make 3t hard to dispose of the old books even at the
new prices.

Although every dealer duterested will prabably be al-
vemdy advised of the wew prices, for the benetit of thase
whe are nat we give below the new prices compared with
the old ones:

Fust Reok Ol price New price  Difference
Part 1 ........ .. I cents 5 cents & cenls
Firnt Rook
Part 11 ..... ceere 1D cents 7 conts 8§ cents
Secanrd Book ... 20 cents 9 ecents 11 cents
Third Book ........ 30 cents 13 cents 17 cents
Fourth Book ...... 40 cents 15 cents 25 cents
The cantract 15 for cighteen wonths only., Tu the

meantime a new set of readers will be compiled.  Book-
sellers would, therefore, do well to be very sparing in
their orders for the new hooks,

One provision of the contract calls for a discount of
25 per cent. te any purchaser of one or more books direst-
Iv fram the publhishers It is unhikely that many peaple
will take advantage of this discount, however, so that the
hess e trade will be sl on that head.

Rut the aggregate Joss o deales handhog the new
bouks wall be very senious wdeed. [ s te be loped
that the parents of schioo! clitldren will be wmore hiberal
i thetr purebase ut other supphies now that therr outlay
o readers will be so reduced.

Many are the inveetives launched agaiust the pub.

BOOK SITUATION

lishers for charging such high rates for the readers in
former times, when they ean now come forward and
publish the same books at such ridieulously low prices.
Certain seetions of the press appear to think that even
at the new prices the publishers will wax fat. The fact
probably is, however, that only the immense stocks of
the old readers known to be at present in the warervoms
of the publishers, together with the fully equipped plant
which they have for turning out the goods, make the new
prices at all possible,  The Government may find when it
comes {o asking for tenders for the publication of the
new readers, which are to be cowmpiled, that they have
bitten off a great deal more than they can chew.

In all probability the cost of turning out the new set
when the subject matter has been prepared, will greatly
exeeed the present cost, and the Government may experi-
eniee the chagrin of having to allow higher retail prices
to be charged. 1t will be a preity kettle of fish for them
when they have to tell the people that higher prices will
be necessary.

They will have one way out of the difficulty which
they may take advaniage of. and by doing so appear onee
wore as the benefactors of the parents of publie school
children. That way, if (aken, will be a hard knock for
the booksellers. Tt will be free readers. What malters
it that the public has to pay for the readers? The pub-
lic is apt to think that the books cost them nothing. But
in reality, all the public will be paying the schoolbook
bills of a part of the public. That will not prevent the
benefactors (?) of the publie, from urging their claim to
public commendation,

These are faets the bookselling trade have to face.
The school book tyade seems to be in a fair way of being
taken altogether ot of the hauds of {he booksellers.
Premier Whitney is said to have deelared that the new
contract would xave the people $60,000 a year. Perhaps
thix annaal saving is necessary in view of the faet that the
salaries of all members of the Government have been
taised without the direet sanction of the people who pay
them. That coincidence, however, may pass unobserved
by the ““people,””

-
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A BELATED AND DEFECTIVE BOOK LIST

For the comenienee of the publie hbraries of the
Provinee of Ontario v such of them as stand in need of
guidanee in the choice of contemporancons literature, the
Edueation Departmnent issues annually, a small pamphlet,
containing a seleeted list of books, recommended by the
Outariv Library Associntion.  The list is sub.divided un-
der a number of headinggy, such as bibliography, reference
books, philosophy. religion, sociology, natural science,
history, biography, fiction, ete. In the ease of each book,
the name of the publisher and the price is given.

The idea is an admirable one if only it were properly
carried vut.  But unfurtunately the list seems to be pre-
pared in a very slip-shod fashion, It the seleetion of the
bouks is made in as careless a way as the individual titles
are frequently recorded, then the svoner the -compilation
of the list is put into the hands of a competent bhookman
the better.

The reason advanced for the insertion of the pub-
lisher's name and the price opposite each book is-that it
will enable booksellers-to-order hooks for the library when
desived. Such irony! Who cver heard of a bookseller
ordering books for a library nowadays? But, graunted
that there may be a few left, their work would be much
facilitated if the list were made out with a:greater-degree
of accuracy.

A directory of publishers memtioned, with addresses,
would be most useful. Refer to the 1906 list. Here we
find the name of Henley, not a very familiar one to the
average Canadian bookseller; the Palestine Exploiation
Fund, another necbulous concern; Standard Sanitiary
Manufacturing Co., Jarrold, Stock, Lawrie, Spon, Wiley,
all undefined. Why can’t these names be recorded-in full
with a proper address attached?

This is a sin of omission: now for the sins of com-

mission,  When o titde is hated, it should be hsted in sueh
aonay aslo give the bookseller the least degree of trouble
in seeuring the buok. Take, lor instanee, the very first
title in the 1906 list, ** Cyelopedin of Ameviean Horticul-
ture,'’-by L. tl Bailey. This book is eredited to Double-
day. of New Yorh. It we mistake not, the bouk can be
ubtained in Capada from the Maemillan Co. of Canada,
whe have a Canadian edition,

Again, under the list of books devoted o education,
there appears ** Introduction to Business Organization,**
by S. E. Sparling, Macwillan, five shillings. The use of
Euglish curreney  (an unueeessary  complication) would
natuvally lead one to suppose that the hook was an Bug-
lish book, procurable only in Lunden. Tn reality, it is
an Ameriean book, by an dmerican author, aud can be
purchased in Toronto. The same thing applies to ** How
to Choose a Farm,’’ which is also an Ameriean book,
though:listed at 7s. Gd.

Books are credited to English publishers and arve
listed:in English currency, when Canadian editions exist.
Surely it is not too much to ask that the Canadian pub-
lisher be given a little preference in the matter. It
would-not-hurt the compiler of the list to come down from
the Fdueation Department and consull with one or two
of the local publishers. e might even be given an
opportunity to sce some of the books he refers to.

Particular care should be taken to have the prices
accurate. “*The Statesman’s Year Book'' and ““Who's
Who,"’ dre listed at the old prices, instead of the higher
price now obtaining. Such errors spoil the whole list.

Other defeets might be pointed ont, but these should
suflice-to-show how the usefulness of the list is minimized.
Doubtless the people pay for this list and the people
should therefore be given an accurate and useful list.

FURTHER RE'M'ARKSWON' EXPRESS RATES

Pursuant to a hint conveyed by one of our corres-
pondents, that perhaps big mail order concerns are favor-
ed with a special express rate, a representative of Book-
selier and Stafioner took the matter up with Mre R. G.
Wilson, the Toronto agent of the Canadian Express
Company. Mr. Wilson most cmphatieally denied that
anyone had a.better rate than othér shippers of the same
class of merchandise to the same point.  He said that
a schedule-of rates applicable to-all shippers was strietly
adhered fo. This schedule is printed and is free to all,
Morcover, Mr. Wilson said, the Railway Commission, hav-
ing jurisdiction over espress rates, rate diserimination
in favor of anyone, mail  order concern or otherwise,
would be a dangerous policy for the express companies
to pursue. The companies, according to Mr. Wilson,
have from time to time received overtures from mail
order concerns, but these had always been turned down.

Dismissing for a moment the question of rate dis-
crimination, the three questions of great importance to
booksellers are: (1) Is the existing rate of 8 cents a
pound on book packages-with a minimum rate-of 10 ceuts,
excessive? (2) Could-a-good case for a reduetion-of that
rate be made out before the Railway Commission? (3)
What would be the cfiect on the bookselling trade, were
sueh o reduetion to take place?

Regarding the irst question: A comparison-of the hook
rates of the Canadian Express Co., with-the general mer-
chandise rates shows the former to be by far the hetter
rate for packages of books weighing three pounds amd
under.  The lowest rate on general merchandise to.points
out of Toronto is 40 cents per hundred pounds. This
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rale per-hundred is arrived at on a basis of mileage, and
is inereased proportionately for a greater mileage, gomg
up to as high as $13.50 per hundred from Toronte to
Vancouver.

The minimum charge under this 40 cents per hundred
rate, is 25 cents for packages weighing five pounds and
under. This minimum applies to general merchandise
for all distances in Canada, except in some instances
where the winimum is 30 cents. Thus the lowest rage
for expressing o single pound of general merchandise
is-a little-over three times the vate on a single ponnd of
books; one third more than the rate on two pounds of
books, and-one cenl more than the rate on three pounds
of books. It follows, therefore, that the shipper of
packets of books not exceeding three pounds in weight
is -better off than the shipper of the same weight of gen-

eral merchandise. Tt is cheaper, however, to ship hook
packages weighing over three pounds as general mer-

chandise, as over that weight the general merchandise
vate 18 muelt cheaper.

There is another important clement entering into this
question, and that is, what rate of express eharges ean
a-one to three-pound book package stand if a hookseller
it to gel any profit out of the transaction? Take an
ordinary $1.25 novel.  The bookseller, let us say, gets an
order for one copy. Ilo writes to a Toronto publisher
for it, and it is shipped by express (prepaid).  He pays
the publisher 85 cents for the book and 10 cents for
expressage.  There is an apparent margin of 27
for hig profit on that book.

cents
This protit. however, dwindles
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down-until it can-hardly he-seen with a=microséope, when
e -hewins t-ligw e -ont the-actunl=eost of that {rausaetion,
There is the e taken in writing the order, the Jetter
paper, the stnmgs, and every other raction of genvral
sfore-expense whivh-is-ely u-"vuhh' Ao-that= putu-ulm “Lrans-
aetion, to be deducted from the margin of 27 cents.
So that i the light of wetual mereantile value of that
bouk transaciion, the rale of -express is certainly ex-
cessive,

These fuels should: be taken info-congideration by -the
express compatses and the post-ofliee authorities alike.

With regard to -the second question, considerable dif-
fenlty mught be met with, 3 the matter were brought
to the aftention of the Railway Commission, in getting
together n suflictent number of conerefe examples-of the
ingustice of these book  vates.  The-companies could de-
fend the rate on the ground -that they ate as low as
ok postage Tates, and lower than the rate charged by
Ahem for any other -elass -of goods in quantities up to
Ahree pmmd- 1t wonlil have-to he-shown that -the-book-
sellers nre -making too little. -or no-profit at all, aud the
companies making too -fuch prum on all these little
hook transaetions, But by organization and businesslike
energy the work certs unlv could be acvmnphshcd

Then in reference -to the third. -gquestion: What would.
Te the effeet on the booksellije trade Were & feduetion
{0 fike plice? The firs{ effect wonld be -the inereased
_profit on all sinall ook -transnetions into which enters

the cost of express. 1t wonld have considerable cffeet
npon=the nuinbier of such transaetions, as-increased-profh
~ would be ju un incentive for the Ioksellers to solieil

anore-of such business.  Thix would help- considerably 4o
‘huildzup=the:bnsiness-of a-store-ns=n-whole.

A general-lowering-of express-rates -would=leave-coun-
ey merchants more thau -ever -expoged 1o mail order
compelition, which would -iave -to be met by every wer-
chant coneerited--with mereased attention to-lic-oWwn par-
tieular field.

The cxceutive of the booksellers® assoclation eéxpeet
to-holl a-meeting shortly, when the-matter will=be-taken
ap snd Tully discassed. In the meantime it would -he
advisable for all having views upon this matter to-send
partienlits -of them to the seeretary of the association,
at the Toronto-oflice-of Bookseller and: Stationer.

Miss Haitie Tweedie, the Moncton, NB.. bookseller,
writex: *¢ re -oxpress charges: This morning 1 )cqm\'ed H
havks Troin Toronto, the -express on which was 73-cents,
These hooks weigh one and ahalf pounds each. a- total
of seven and n half ]mund~. The express rate is sup-
posed 1o be S-cents pier ponnd,. Tn your reeent issue-of
Bovkseller you asked for soime fiets, so 1 thou"ht ‘this
mizht be of interest. T assuredly interests me.’

. C. Allen-& Co.. of Halifax, write as follows: *“We
are exceptionally plox\wd to see that your paper is tak-
imer up-the -excessive charges nn\\n!mm;: Auade -by express
companies on look packages. We wonld hl\c ta cile
oUT-uWnzposition.

*4As You are aware, enr geagraphieal position makes
il i watter of frofn ten days to thiree weeks Tor freight
shipments-to reach us from Toronto, so we are forecd=to
luive-uur supphes-of new puhhmmm\\ cotie=hy-express,-or
elge tedich s when the demand is practically over. Ax

an Anstance: G\ few dayvs ago Wi chad 25 eopics of a

recent publication by express Trom Toronto, and the
charges-amounial to 150, ur G-cents ;per -copy; whichds
Altagether too lngh. We feel that a reduction of ook
rates-tu I-cents-per pound, would-unot be a-loss-to- -express
-comnpantes, but wonlilzmanest eases-result in-their-getting
more gowds fob (rausportaiion, As o onow s t‘lt‘ UHeWs

companies include books with dheit periodicals and still
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ret the low rates.

AMERICAN BOOKSELLERS' CONVENTION.

The dork -of the convention was corystallized in the
report ol -the--cotnmit{ee -on wwlmunmﬁ which veads as
Follows, and: was unanimously adopted -hy the meeting:

My, President: Your committee on resolations g
‘Teaveto-submit-the=following report:

Whereas, The members of the American ‘Booksellers’

Associntion assembled fogether at their seventh annual

-convention, recognizing the necessity for improving the

unsatisfactory conditions pre\mhng in the retail’ book
husiness of the United States, mow, thérefore, be it

Resolved, That we urge the pubhsl\ers of new copy-
righted buoks o issue all such- volumes-in the future at
- net price based- upon the salable value -of the -books,
with-aii_additional-charge-for- postage- when-mailed.

Resolved: That we request o -minimum discount from
the advertised price suflicient to-cover-the cost of trans-
acting business, with a margin of profit in accordance
with-ctistom=in-other=branches-of mercantile business,

Resolved, That it is desivable to have the net price
perimanent, except that works of fiction- and juvenile
books may, if Dot siceessful; be -sold -as geg)g;!@ers one
yenr after publicition, and books may be unlwed for
the-**Rehind”’ trade-after-two-years_at-a net -price-to-be
maintained for at least one year additional:

Resolved, That we recommend- t]:at the sliding scale

of discount bé-materially revised; in- order to-reduce -the
Avide-discrepaney -in purchasing -price between-the -buyer
of=smallzquantities:in-all:clnsses-of- literature-and-the- lnrge

‘buyer of -a-few -titles -in- a-speécial-¢lass.

TResolved, That we suggest that ‘the-extra-discount to

he jobber-on-all books -be -discontinued-except: on- -condi-

tion that he-shall not use the special redvetion-in-com-

peting -with the refail- dealer, for whose benefit he Tias
‘been speeially favored.

Resolved; That -we think it desirable to still allow

to publi¢ libraries -only the- ten per -¢ent. discount upon

et books, .as_at-present.

Resolved, That we consider that the established dis-

count allowed-to-dealers-be-canditional-upon-such- -dealers
curr\;xu, a stock of hooks of reasonable size-and-that a

‘TBook=is-understood=to-be-a- pnmed volume=boundzinzcovers

'lgnrcfsqbslgut@l than paper.
Resolved, That we-deprecate-the-breaking-of the-sub-
seription=price-of -periodicals-andzrecommend:the-abolition

of -the **Combination”’ system and -commend those pub-

lisliers -who -have firmly maiintained their publication

:pnc&

Rmolvcd That this association Tecommend: that thie

lmul\:se"('l\ ~of the UGnited: States make-an tnusual-effort
on-their-part -toz

piish-tlie-saile-of ‘such- volumes-of salable
fiction- as=may -be-published -at-a-tet ,pnce =with a-proper

-diseount.

TResolved; That we recognize, with grateful apprecia-

tion, -the- corﬂxﬂsmmt of: co-opcuhon -with-which-80-many

department. -store proprietors and- their managers have
Fosponded: to the-efforis-now being made ‘to-prevent -the
extinetion of -the new -book -business; and that. all sich
department Store proprietors-ar managers.are- cordially
jnvited-to-ally themselves-with the ‘Amériéan-Booksellers’

Associntion.

Resolved; That these, Tesolutions be-sent to ﬂla pub-
lishers-of the ‘United -States, and-that thé=president .and
secretary ‘e -directed to-explain-to-them- ‘the reasons for

the=resolutions-and:=to-cotivey-to-each-publisher-our-grate-
Tul-appreciation of their-effortszin-our behalf.

Resolved;, That the-president: and the -Postmaster-Gen-

eralbie, aud are, liereby requested to-offer the -extension
of our domestic letter rate to- all ‘the world.
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SHOW

BY CRAFTSMAN,

Cut-outs.

When a quantity of cards are to be written, whether
small price tickets or full sheets, tho card-writer makes
a cut-out. This method is illustrated in Pigs. G and 11
in Cut No. 1. The sample card (II) being written,
another card of the same size is taken, and lines are
ruled on tissue paper ot upon transfer paper to represent
the exact position of the words un the original card (I,
and pasted on it. The spaces shuwing the pysition of
words or letters arc then wut put with a sharp knife. By
placing the cut-out over the other cards tv be written
and using a soft pencil, the spaces cut vut are traced
readily and quickly, and the-cavd-writer is certain that
all of the words will appeat in the same position un.all
of the cards, cach having the same slant, besides being
also of the same height. The lead pencil marks are
erased with a sponge rubber after the caru-is.dary. These
lead pencil marks are purposely left on our designs in
order to guide the-beginner. Under the-cut-out (G) there
1s pasted a dark background to more clearly emphasize
the spaces cut in-the card.

In our sccond illustration, Fig. A is another cut-out
for a trouser card. Three pens of different sizes were
used to write the card. The number 5 was made with
a brush. Fig. C is a cut-out for the small price ticket
shown over (D). )

Stencils.

When large quantities of hand-painted cards are de-
sired, the larger letters and designs are usually stencil-
led and then- filled in by hand. Stencils-are made as fol-
lows: The sample eard being first made, some tracing
paper is laid over it and the letters desired are traced.
This paper is then pasted on a sheet of strong manila
paper. With a very sharp knife-point the letters are
cut out, as shown in Fig. . This-can be best done by
laying thoe paper on a sheet of cardboard and cutting
clean through the paper slightly into the card, thereby
avoiding burr edges, which are surc to appcar if the
knife be dull or the surface used under the stencil-paper

unoven. The entire stencil should recaive a thin coat
of shellac, not forgetting the inner cdges when the cut-
out has been made. This will make it durable, prevent-
ing the color from soaking into the paper and the
stencil brush from injuring the surface, which otherwisc
would, alter some use, absorb much color and cause
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CARD WRITING

(Continual. from May Number.)

blurred lines. A wide, round brush with short bristles
is usually the kind required for this work. When a papor
stencil is used the color is spread only on the outer suc-
face of the brush by rubbing it perpendicularly across

PRACTICAL

No. 2.

some smooth surface, then holding the stencil firmly in
position with thumb tacks, or with weights if it be
large, or with the left hand when small. The brush is
tapped gently up and down against the stencil and its
work is done.

It leaves a neat faint or dark impression, according
to the amount and tint of color applicd ; besides this, it
places the design or letters in the exact position on all
the cards. Tig. T shows a card made with stencil (1).
After the stencil brush is used all the letters are ont-
lined with a small brush, then filled in.

When large stencils are cut and there are many nar-
row spaces uncut, like those in the top of (1), (C), (1),
and the bottom of (C) and (I.), it is advisable to cut
narrower strips of paper and to strengthen these weak
parts by fastening on these strips with gluo or shellac.

Floral Cards.

Artificial flowers, especially violets, are highly decor-
ative, and can be used to good advantage ie making both
price tickets and window cards. Glucing one violet, with-
out a stem, in each corner, is in itsclf a pretty decora-
tion. Two or three violets with stems and onc leal, fas-
tened to a corner of the card by picrcing two holes and
fastening the stems, and leaf stem, with thin wire, make
an agreeable appearance,

CUTTING PRICES.

“Here y'are now; two packages for two-pence?’’
yelled a geedy-looking envelope dealer in Holborn,

**Here y'are. this way: two packages for a penuy!*’
howled another envelope dealer, almost hustling his fol-
low-merchant off the pavement.

Women out shopping noted the difference in prices,
and soon bought out the two-for-a-penny man.  Then
hoth peddiers dnfted ronnd the eorner, and the one who
lad sold no envelupes divided bis stock with the other,
renerking with a chuekle.

It works beauntitully, old pai, don't it12°°
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Prepantionl for Tourist" Trade—Popular -Songs:in- lon-

treal—Personal: Mention.

Ofice of-HOORARLLER-AND STATIONKR

232°MoGill Htreet,-Moniresl,
Juwe- 4197

Montreal bookstores- report -having chad--a very-good
month in nearly all lines. Trade generally scems fo e
improving. The tourist trade is-occupying the attention
of the booksellets at present and all preparations: are
duly under way. Some-of the-large St. Catherine Street
xtores-arc-devoting large-tables- especially to-the-needs-of
the tourist. Guide books and views of Montreal “and vi-
cimty are selling well. Paper novels: -from 15¢-to- 65¢-are
also active.

Not many new boukx, have -appeared- in Montreal-dur-
ingr the month. Suth aszhave been offered, however,
are selling well. Louis Joséph Vance's new ‘book, **The
BrasszHowl,”" promises-to=be very -popular. “At-the-Sign
of=the Beaver,” by Samuel Mathewson Baylis, published-
by William Briggs, Toronto. is in ‘high-favor at present.
~PThe -Port of Missing Men,” by Meredith- Nicholson, :pub-
lished=hy Mclwod: & Allen, Toronto, aiid “*The=Chronicles
of Rebeeen,™ by Kate Douglas  Wiggin, pulilished- by
1¥rigws, -continue to be very popular.

P:ct\m‘ -piost -caids dire in=excellent- demand. Canadian
sulmmer sceres ate favorites  at the present writing.
Comic cards are also -having a -fair sharc-of the trade.

Jn-the stationery hies, Eaton Hurlbut's Hot Pressed
Vellum and \\hmng\ ‘French Ghambray -continue to be
popular m the lugh class grades for society coprespond
enee,

“‘Wedding and-visiting=cards arc-having-close- -attention
at retml, as June is pre-eminently the month for wed-
dings. The Mack. old English style is still to the fore.

The-muste business-i: Montreil-during- the-last=month
has -beeni ver) goud both in departmental and exclasive
Jinsic stores.

The Jerome 4. Remnek Co., of-lettoit, -havé-brought
wut a new hallad-cntitld ~Dreamung.” They claim that
Ahis song willzbe juat as=bhig a-success as l)carle‘ Thls

~ame-tirm hase-also-published  =-@-Rather 'l‘“o-qtep than

Waltz. Bll.  This song at the present time is being
sung by many such well known artists as Ethel Tavey,
Adele litelne, Clariee Vance and others. These two
mmsic pieees have recetly ‘been wtroduced: mto Montreal
amnd up ta the present writing they are in splendid Te-
The above medLioned=lira -have-recently-botight up
the catalogue of GCooper, Kendis & Paley. This last
menUoned- concern brought ont some g hits \\:(hm the
Jast two vears  Gheer up Mary,” A Friend of Mine
Tl & Friend of Mine.' “Deutschland.”™ and \'eht't Vie
torin’s ~onz hitx "Man, Man,” and “Billy Green™ are
among the best.  Cheer up Mary,” especially. took \\e“
1h Montteal.  “‘Experience,”
My Iresh Roste,  used-m-Charles Frohman s-production,
The Tattle=Cherub, * had phenomensl sales throughout
the month of May. Muny of the Montreal dealers were
unable to <upply the-demand.
The Delmar Music -Co.. of Montreal, Teport gaod:=sales
Tor Mass De Taong's compasition *G. F. M. a march

et

“Meet me-at Twilight,” ahd

-store is
0

and=five-step. ‘This-picce-has=been arranged=for rchestr-\
h\ Mr. i, Gruenwald.

Chavles K. Hareis, the -publisher anl song writel,
New Yok, has recently writfen-a hook entitled *How to
Write a Populir Song.” In-our opinion no -one-is-hetter
able to write on such a subjeet than Mr. Alarnis, tlis

first great song hit was “Alter the Balll” -of -which- 1.-

500:000-have been—sold up to the present. This Was-fol-
lowedsby-many - -other successes and-at-present Mr. Harris
is tecognized-the world=over as-being-one-of the greatest
writers of -popular songs.

In-dance-music-the “Egyptian Waltzes,”” published by
Whitmark’s, New York, is-having a steady sale.

Mr. F. B. Thelan, the St. Catlierine Street book-
seller, Montreal, recently returned from a two weeks’
pleasure-trip=to-Lake- Charlebois.

-Charles Frederick Duffy, formerly employed -ift the
book stote of Mr. A, I'. Chapman, Montreal, has ‘been
arrested in New York on the charge of stealmg $3:000

from the Dominion Express Company's Agency, which

‘Mr. Chapman-conducted: at -his-store.
Mr. E. Daoust, of C. 0. Beauéhemin & Fils; Mont-

real, has returned from a two months’ trip to France,
‘While abroad, Mr. Daoust laid before a literary somety

at Patis plans for the extension of: French literatute in

-Canada, Hechaszreccived: the support-of a:leading=French

publishing ‘house.

The annual meeting -of -the sharéholders -of: the Wat-
son, Foster Compan}, Linited, Montreal, was held -on
Tuesday, the dth instant, and the following directors
were-clected for -the -coming vear : Hugh- Watson, S. S.

‘Boxer, W. B. Fosier, J. H. Gallagher and"W. A. ‘Suthier-
1and. At.a.subsequent-meeting-the-following- officers-were
-¢hosen-: ‘Hugh Watson, presxdent S. S. Boxer, vice-pre-

sident and-manager, and"W. A. Sutherland, -sec-treasurer.

S T June iGN

Dusiness -in- Toronto- has teen somewhat dull lately
owing to -the dxsagrceable weather. This -has ‘been felt
moieshy the-down-town stores, mostly ‘because-people-do
not: care-to travel-far in- unpleasant weather. A -certain
amount-of=-henefit- -inder these-conditions-accrues to- sub-
urban- stores!

Post cards -are - -going as lively as-ever, but some te-
tailers -claiin that .prices are-bging cut too- much. Some
qtures -are selling-pretty good cards; which should-go- at

2-for 5 cents, for 4- for 5-cents. In the main, However,
the trade remains=fairly steady -at good-prices.

. C. Rymal, Yonge Street, has a very tasty little
store. He doés an almost exclusively stationery trade,
carrying it few magumes, and no books at all. The
store-has- only been-open-since: Octobier Tast, when-it- Kot
into tha-field: in time to participate in the Chrlstmas
rush. The-outlook=for-tha-store-is-very-éncouraging. The
window is tastefully dre Red-nnot: meﬁressed—w:th hlgh—
-class-boxed:papeteries-and:
stationery and visiting cards.
the sides-of=the-window, and: “more- post cgg‘i!s Yutm an- at
tractive-curtain-for-the-top-half of-the-window. ]

Sutherland, who was compelled=to move-from-hiz -old
Yonge Strect store a short -time -ago, to-make room- for
a mew building, is now -firmly cstﬂﬂmm again, His

s - little !urther Cup -

Yonge Street on -
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the other side, at No. 377, The store s
larger than thoe old one, having two spacivus show
windows. ‘I'ext books, sccond hand books, and almost
every other kind of book are dealt in by Mr. Sutherland,
who also carries a good liue of stationery, but no fancy
goods or post cards.

There is no alteration so Iar in the magazine counter
trade. Onc dealer—a lady--thinks that British periodicals
will never supplant American periodicals to any extent.
Her experience shows very little demand for the British
magazines she already carries, except for the cheaper
grade of three-cent weeklies. One of the largs wholes
salers also holds this opinion. .

The business of the Methodist Book and Publishing
interests during the past year has exceeded that of any
former year in its history. This was the finding of the
central scction of the Book and Publishing Committee,
which met recently, with Rev. J. E. Mavety, of Mont
real, in the chair. The net profits were also the largest
ever accruing from the concern. A certain proportion of
the profits will be kept for legitimate extension, and the
rest will be devoted to the superannuated ministers’ fund,
the appropriation this year to that fund being larger than
cver before.

A few late spring books are still coming from the
publishers, but attention is now heing concentrated on
the long list of fall publications. Western travelers are
expected back shortly. Orders from this field surpass all
previous seasons, With the stationers and faney goods
dealers, it is between seasons and there is little activity.
Orders for school supplies are reported to be large.

—————
ST. JOHN, N.B.

Effect of the Postal Changes on Magazine Sales—Picture
Post Card Trade—Backward Seasor.

Offico of BooxsELLER AND 8TaTionkl,
8t. John N B, June 1,19%2.

Owing to the unusually cold and backwatd weather
of the past month, business has been rather quict amony
the bookscllers and stationers here. Tt is expected, how-
ever, with the advent of warmer weather, trade will pick
up, and a good tourist business is looked for.

The new postal regulations have resulted in the sub
seriptions of some of the newspapers and periovdicals
being raised. Some of the dealers have advanced the
prices of magazines printed in the nited States from
thirty to fifty per cent., though several are still hulding
to the old prices.

Tn comersation with v of the dealers who s still
selling at. the old rate he said that it was not costing any
more to get mawazines in here now than it did previous
to the incrcase in rates as the majority of the publica
tions come by express and up to the present time no
change has been made in the express charges. Several
dealers huwever have tahen advantage of the new pustal
regnlations as an excuse fur getting higher prices and as
a result there is a huwl from the consumer. These deal-
ers are asking 135 cents fur magazines that formerly sold
at 10 cents. As about 73 per cent. of the magizines sold
are American publications, this means quite an increise
in the profits. 1t is predicted that of the nes rates are
wmtinued it will have the effeet of decreasing the sale of
United States publications, but s not hikely to help out
the Canadian, unless the demand creates i soutce of sup
ply on this side of the bordes. At present there is al
most nothing published in Canada of the class which s
most popular and sells most widely.
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An ofticial of one of the express companies who was
interviewed smd that since the new postal laws went into
effeet thoy have had a great many moro pareels of news-
papers and magazines to carry than ever Lefore, as thewr
rites ate somewhat less  than the postal rates. 'The
bulky Ameriean newspapers are now brought here in this
wiy instead of by post. The delivertes are not quite o
prompt, but it is contended that the cheaper rates com-
pensate for the slight difference in time.

The demand for picture post eards seems as great as
ever and shows no indications of duninishing. Many new
lines are being added to the stocks from time to time
and the class of cards shown in the bookstores, and those
fur which there is the greatest demand, are the more
artistic colored varieties. ‘The action of the police in
seizing a lot of suggestive and obscene eards from a
stock displayed in one of the aty cigar stores has had a
goud result and cards of this type are no longer on sale,
at least openly. Noune of the booksellers handled any of
these objectionable hines.

The visit here of Rev. U W, Gordon (Ralph Connor),
who lectured 1 the opera house on May 31, under the
auspices of the Marathon  Athletic Club, has created
quite a demand for the books of this author and several
of the booksellers who displayved Ins works promineatly
at this time have reaped the harvest of the advertising
for lis appearance here.

—-—«}——
WINNIPEG.

Business Fairly Active—A News Wagon—Opening of an

Educational Department.
OfMice 0f BOOMELLER AND STATIONKK,
Room 513 Unloa $lank Bulldlng,
Winnipeg, Msy 21, 1007

Spring business has been fairly active with Winmpey
book and stationery stores, although, like all
others, they have suffered somewhat from the unseason-
able weather. Good window displays and aggressive ad-
vertising duting the month  have helped to stimalate
business.

Morris & Taylor, who opened a news stand on Port.
age Avenue opposite the Free P'ress a few months ago.
have used awgressive methods from the start and during
the last month have mtioduced svmething decudedly new.
They have a news wagon that teasels the business streets
of the eity, carrying papers and magazines. They special-
ize in Canadian, English and Minetican newspapers,

Russell, Lang & Cu. have opened an educatinal de
partment™ in connection with their new Portage Avenue
store devoted to schoul buoks and teachers” supplies. Oun
May 23id they held a reception for teachers aml thea
friends which was attendad by abogt 200 e
freshments wete served in the " rest poum Was
decorated fur the vecaston with Amcrican Beauty toses,
The opening was highly suceess{ul.

Dr. Blewett's new philosuphical wuth,  Natute, o
Viston of Gud,” has met with a large sale i Winmipeg
for a bouk of this character, owang partly to the fact
that the author was, untid recently @ ticen of Wainmipeg,
R. J. Camplell’s “New Theolis ™™ has met with a ready
sale.

Roohseller and Stationcs had o call duang the aenth
flom M. Chatles Co Gatdaer, tqpeesentang Mdlar &
Lang., of Glasgow. M. Guadode was o Winuiprer callong
on the wholesale trade s the dater sts of the pactine goost

ruests,
whith

cagd business,
ML L Ketoaek, stationery and faney goods ierchant

has sold outl to M. Kereach.
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PRICES-ADVANCING.

Theprices-ol almost-every line in-the~tationcry-trade
Paper and  all manufactures of
bul every process througl
which 3t is put adds e the eost In view of this fact,
dealers would aln well 10 purchase staple linex new in
before further advances are made. The public,
fane, <houlidzbe advised-of the conditions and made to pay
miore Tor ggomls

As une untance of the adimced-eond of manufacture.
aftenton smght be ddirectal 1o tie new labor vonditions
i Toronte, from ®lud contre so many of the stationery
fee cane See June 1 the vighttheur dayv has be

wwemie the baws of work. Shotter time means less-output

aml 3l the same oot Thix applies ts all hnes in-which
punting. lithermaphne indme. e enter Pealers need
el Werelore be snrprsol. when ey T priees ofr all

_ hese hines advanong

AN-ADVERTISING-FALLACY.

Nam adrertsers bave a ~omewhal mistaken sdea of
e tumctions of  advwrtiweg They consder that the
micre purchase o ~pare 0 au adverfaang medivor.and the
syt tzon of an advertiscment.  shoald forthwith brong
hem m a seat ﬂ(.ﬂ ﬂt ?{mqm*“wm farl cuough to= 3u\hf\‘

__two answer, instead=of

them in saying that ad\u:tuemg pays. When their “at-
tempt -does-not have -this- jmniediate -result, they at-once

= o -

o the - on- thabtdwrtnsmg -does mot-pay.

A Imsmes; -man, ‘who runs-a trial advertisement in-
medium fot a single insertion, Hopes thereby to get re-
plies from every reader-of the paper. When only one-or

He forgets the -dozen -or

tisement, but -who, by TeASOR- of the mdoh;.neeﬁof Jmman .

nature, neglected fo rep]y ‘at once, and=gradually forgot
abivut it. “There- was-no -second insertion_ to-quicken the
memory and-no third insértion to stir them-up. “The:el-

fect of-the-advertisement was ]ost on- ﬂnem.
Then tbpre is mothcr aspecﬁ of the case. I4

q»s-.mod:cﬂlr 1nd ﬂmﬁ\cr ﬁrmw a
What is his naturil conclusion as to the :ments ot the
Ebaps un-

1wo_houses? Isnﬂoubtedl; he wil helea

mnscmu%l\, i

ormt; -

- - Again,-an-advertiser;- -who™ 4sser£s ﬂut :aﬂve::ff ising -

“himsell-to- “Blame.

does ot pay, —oftentimes=-has— otily

There is-a-way-— toaixertxs&wvdl:nd “there-is-a-way-to -

advertise ill. “Tt—isforthe—adverfiser Ttimself -to -make
his publicity tell. Do -not be jnclined- to - blame -the
medium- and-blame - advertising in-general. Rather ask if
vyou-are-cbtaining=the-best possible- seffectsin the-compo-

sition " of “yout -advertisement, “both. ]ltcury and typo-

-Reaphical.

Many :rgumenh can be bmught iorwaril 10 suppm:t
our position. Persistency-is: -needed-in-advertisingas-much
anqmﬂnn(éke -if:success-is:to: he obtained. Others-have
succeeded and it has-been through continuous e;ﬁotp
Thetefore, before condemning advertising, -give it a lair
and rcasonable trial.

-
onnnncuon

]mmxc with c}w;rcr ﬁchun. Pnh\mhers Jike Chatto &
Windus-ard Thomas Nelson-& Sons are-now turhing-out
Tocks at Temarkably Jow yrices. Thisteduction has only
Teell made pmmblc by the use of the Tatest machinery.
Also-it=only applies-to hovks-of some- -considerable reputa-
o1, Tor Which-a-sare and: hlgeﬂcmmdﬂs “tu-be- Gﬂ"ﬂd

R

The-seres-of novels-yiow bcmg—!ﬁuei] ‘s\‘ 1he \dmus
al sevenqence includes sueh well-kilown bioks-as “The
\Iamw:e «f William Ashe.”” By M Wands “The Tu-
tmsions of Pegy” by Antliony Tope: “*No. 5 John
kaani \\Julun,.-:: “Tjie Bauk of ﬂm

\h‘cd. = la\‘

P \1::\411;11 u may h‘ ;ﬂmu-t Ialen an 3
ju their new uise, they will-have a renewed-
Tu the Cuited \talcs, we nulc ﬂaal otie= 1m1ﬂui!:cr
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avtually advaneed the price of a current novel to $1.75,
chiiming that the inereased cost of production denands
it.

1t will be interesting to note whielt of these tendencies
is going to prevail.  We, in Canada, have a general priee
for current fietion of $1.235, with an oceasional $1.50
volume, The tendeney here during the last few years
has been downward,

—_——
READING THE ADS.

A trade paper cannot wholly exist on the money paid
for it by subseribers. 1 Bookseller and Stationer, for
instance, had to depend for its revenue on its subscribets
alone, 2 vastly inferior paper (or no paper at all) would
be the inevitable result. The reason we are able to turn
out one of the best papers in the stationery trade is
because of the support given us by our advertisers. Our
advertisers know that we turn out a paper worthy of
being carcfully read by every man in the trade. Tt is
because of that faith that they advertise with us. More-
over our advertisers understand fully that they are talk-
ing to business men when they take space in our adver-
tising columns. Therefore they realize that any propo-
sition they advertise-in that space must be sound on the
very face of it. Thus it is that only advertising really
interesting to the stationery trade, and which is likely
to result in mutual profit both to huyer and seller, ever
appears in our columns.

We demand high grade advertising. This involves us
in a duty to provide editorial and reading matter of the
highest grade to matech. The result is, Bookseller and
Stationer is not produced by any indiscriminate usc of
the shears and paste brush. We endeavor ¢o be worthy
of both our readers and our advertisers. And as we urge
upon our advertisers the nccessity of advertising only
that which appeals to the business man, so let us urge
our readers to give more than a mere cursory glance at
our advertising columns : for in them are to be found
items of the greatest value to every progressive man in
the trade.

P ——

LETTING IT SLIP.

Do vou allow any local trade to slip through yeur
fingers 7 Think 1w over for a moment ! The mal ovder
concern comes in for a great deal of condemnation from
all kinds of merchants, including stationers. Neoo doult
the depredations of such eonecrns are to some extent un
aveidable. There is, howerer. another form of com-
mercial depredation earried on throughout the country
which is due to a lamge extent to the stationers them
selves. It ean be stopped. We refer to the bustiiess of
typewriter supplics.

What™s the matter with you stationer<? Why don’t
son et wut and hustle typewriter supplies ¥ These were
the queries put to Bookseller and Stationer the ather
day by a Tor.nte manufactuter of these supplhies.  He
said that the gteat bulk  of  thas probitable hine was
handled by the typewriter compames, who  <ent their
wen all over the country scliing direet to the colistm T

EDITORIAL

Mark that. Any consumer of typewriter supplies in your
locality 15 aonn customer. He s o citizen as interested
as yoursell in the prosperity of that community, ces-
pecially if he is a merchant. lle wonld not like to see
you go out of town for any goads which he handles.
Netther should you allow him to go outside for ns type-
writer supplies.

Puat the gquestion to hime Youw can sell him his type-
writer supplies just as yon can his business stationery.
Moreever, you ought to do it. Don’t sit behind the
counter selling lireworks to  the =mall boy. let the
voung lady clerk do that. You get out among sour
fellow business men and see to it that no agent of a type-
writer company or metrapolitan stationery coneern butts
in on your own stamping ground,

*Nof vary much of that kind of busmness done in thas
town,” you say. That doesn’t matter. What httle there
18 should be done by vou. Marcover, there may be
more done than you imagine. Jump on the typewriter
company's agent and sell the goods yourself,

—_—

POINTERS TROM CITY STGRES.

Tt will not be long until your salespeople take their

vacations, and it would be 3 good move for your ta en-
courage as many as possible of them to visit the eity, if
ouly for a day, and have a look round the big stores.
There may be no delinite information that you can in-
struct them to gather, but they are almost sure to pick
up some helpful poainters.  M\wmonge other thimes they could
compare some of vour prices with those which these
houses are offering, sce how stock i~ kept and displayed.
cle.

———

RUSSELL, ANG'S RECEPTION.

In the letter from our Winnipeg correspondent, re
ference 1~ made to a  reeeption  tendered to the local
school teachers by Russell, Tamg & Co. We have heen
favored by that progressive firm of booksellers with an
invitation card which is very tastefully gotten up in
seript type.

The vceasion of the reception was the opening of the
firm’s new educational baok store on Portage Avenue,
The reception took place i the tear end of the sture,
which s beautufully htted ap i weathered cak. Thas
part of the store is intended for a rest room, where cus
tomers way - wat for friends, ete, There i« alse a
writing table at one of the windows ta aceonunodate
customers wishing too write a letter.

Amaong the 2000 guests who atteaded the receptiom
were all the ughest schoal ofliciads of Wanniper

It is things of this Kind which lend a dignmity 2o the
booksellimg trade,  enjoyed by no other hind of retaal
busiiess. From a basiness point of view, suell a1 tecep
tien i~ an caecllent idea, brmgmnse, as 1t does, ook and
book Iiners together, and leaving an amptesaon of the
~tore which will be hard to eface The metlods of s
pregressive western stoge deserve to be studied by e

bels of the trade in the elder paits of the Donunen,



BOOKSELLER AND STATIONER

In Front of the F(

We never before had such beauties to show our
Canadian friends as we have this time. Your little
customers and your big ones will all be after our
Calendars again this year, and any who didn’t buy last
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season, will find our 1908 lines too tempting to
resist.

Artistic Designs
Beautiful Colorings
Profuse Variety

Be sure you see our full collection

DAVIDSON BR
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Splendid Values
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ont This Season!

[ Here's where we come up strong. We've a great
: record behind us, and many seasons testify the success
i of all our Cards. This isn’t mere luck. It's the

recognition shown by your customers and others, to
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| | CHRISTMAS |
: :
momo»mo«% | C A R D S ino»_omnnm’

| novel and original ideas carried out 1n first-class style.
! Nothing could be more attractive than this season’s lines.

Novel ldeas
Charming Effects

Be sure you see our full collection

H E R S BASTERFIELD ST., LONDON
73 FIFTH AVE, NEW YORK
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Steady Sellers for Summer
Sales

E. P. Oppenheim Joseph Hocking

Paper Cloth Paper
-

The Secret, - NP A Strong Man’s Vow, 81.25 .75
The Leader, Clo. only 1.2 Woman of Babylon, 1.25

Antonio Fogazzaro
S. R. Crockett
The Patriof, Clo. only ¢

Man of The World, Kid McGhie, -

Clo. only - Maid Margaret, -

The Saint, Clo. only 1.2 Cherry Ribband, -

John Oxenham

Cloth Papcr 1

Rising Fortlunes, ('lo. = Various Authors
only, - - ¥1.25

Giant Circumstance, - 1.50

White Fire, - - 150

A Princess of Vascovy,
Clo.only - - 125 The Heart That Knows,

The Nether Millstione,
Check to The King, -

Prisoners, - -

[4]]
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The Copp, Clark Co., Limited

Publishers, TORONTO
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NEWS OF THE BOOR WORLD

MAY BEST SELLERS.

Who said there was no such thing as a Canadian
literature?  We have sunecessful authors at all events.
Scarcely a month passes by bul a Canadian author’s
name is found among the six best sellers. The leader
this month is Canadian. Last month it held second plaees
this month it displaces last monih's leader, which has
dropped to second place. Another Canndian holds third
place this month; it held the same place last month, and
was the leader the month before. Then look at the
“Dactor’’! T has figured extensively both in the United
States as well as the Canadian best six. There are
more coming! Paralyzed be the unpatriotic tongue which
declares we cannot as well grow suceessful anthors as
No. 1 hard wheat!

Canadian Summary.
Poins
1. Cruise of the Shining Light, by Norman Duucan 60
2. Port of Missing Men, by Meredith Nicholson.. 57

3. Lone Furrow, by W. A, Fraser ..... Ceeeaes K]

4. The Brass Bowl, by L. J. Vanee ............ 32

4. Running Water, by A, E. W, Mason ........ 32

5. Friday the 13th, by Thes. W. Lawson ........ 31

G Dust of Conflict. by M. Bindloss ............ 2L
—_—

PUBLISHING ACTIVITIES.

One of the cleverest contributions to contemporancons
Canadian literature is the volume of *“Songs of a Senr-
dough,”? by Robert W. Service, published by William
Briggs. Mr. Service is a dweller in the Yukon, where
he is employed by the Canadian Bank of Commerce, and
his verse deals with the life in the west.  (Clolly, 7oe.)

William Briges has in stock a splendid European
Guide Book, by M. D). Frazar, which, at $1. contains a
tremendous lot of valuable information for the tourist.

The Copp. Clark Co. have ready their editions of
**The Great Plot.”” by William e Quenx, and ““Rising
Fortunes.”” by Johu Oxenham. The Iatter hook is pret-
tily designed and should have a particuiarvly good sale.

Paper editiong of ¢* Prisoners.” " by Mary Cholmondeley.
and ““The Second Book of Tobiah,”” by Uaa L. Silber-
rad, are ammounced as ready by the Copp. Clark Co,
An edition of ““Benita,”” by Max Pemberton, and ¢“On
‘ommon Ground,”” by Svduey I Preston, will be ready
by the middle of the month.

E. P. Oppenlicim’s book, **The Secret,”” came on the
market about the end of May and has been favorably
received.  Oppenheim is evidently growing in favor. The
publishers, the Copp, Clark Co.. ave to be congratulated
on the tasty cover design and zeneral get-up of the book,

Abent the middle of June, the Copp. Clark Co. will
have ready their editions of “*The Man who was Dead,”
by . W, Marchmont, and **The Nether Millstone,™
by T M. White. both gosd summer scllers.

The Copp. Clark Co. will publish during the summer
twe powerful novels that shionld prove good starters for
fall trade. One is **The Woman,”* by Antenio Foxnzzare,
the othier is “The Shulamite,”” by Alice and Clnde
Askew.  The latter has been staged in England, where
it hag created quite a furore.  (Cloth, enly $1.25))

Auongst recent importations of the Copp, Clark Co,

27

is o supply of ““Red Russin.™ by John Foster Fraser.
The book is deseriplive of conditions in Russia al the
present time and is profusely illustrated with many tull
page plates.

Since the Copp, Clark Co. were appointed Canadian
agemts for the White House Cook Book, the sales of this
valuable compendium have been Iargely inereased.  The
trade should remember to seeure their supply now from
this house.

William Briggs has veady the last work of the late
Dr. John Watson (lan Maclaren). a novel entitled St
Judes.''  The story was written shortly  before the
author’s death and had just been corvected during his
stay in New York. The book is attractively designed
and contains an introduction by *“Ralph Connor.”” (Cloth,
only $1.25.)

“Daft Days,’” by Neil Munro, author of **Jolin
Splendid.”” will be ready in a few days, appearing with
the imprint of Willinm Briges.  (Cloth, $1.23.)

“Nimrod’s Wife™ is the title of a handsomely illus.
trated book by the wife of Ernest Thompson-Seton, Grace
Gallatin Seton, which is said to he equally as good as
anything he has written.  Willinm Briggs publishes the
Canadian edition.  ($2 net))

Paper editions of “* Little Esson,” by S R. Crockelt,
and **Short Cruises,”” by W, W, Tacobs, are now ready
at Willian Briges.

The Oxford University Press have ready Canadian
editions of **The Long Labrador Trail.”" by Dillon Wal-
hiee, and **lan of the Oreades,”” by Wilfrid Camphell.
The first edition of the former was sold owt on the day
of publication. attesting the wonderful hold its author
has on the affections of rveaders in this conntry.

The Oxford University Press reports large and con-
tinunous sales of **The Croise of the Shining Light,”* by
Norman Dunean.

The Oxford Medieal Pablications. under the weneral
editorship of D Willizun Osler, are announced for pub-
lieation this year by the Oxtord University Press. The
publishers present o series of handbooks written by well-
known specialists and  designed to embrace the whole
ranze of medicine and surgery as it concerns the daily
practice of the profession.

The Macmillan Company of Canada last menth pub-
lished William Stearns Davis® X Vietar of Salamis, ™"
Ma. Davis seems to be the lezitimate suecessor of Sjen-
kiewicz.  His )\ Vietor of Salami="" is 2 continnons
narrative of slhateus fichting and s]txuulill (']lismlu\ u
action,  (F150.) !

The Macmillaw Company of Canada are the publish-
ers of Horaee Ao Vachell’s powerful novel **Her San”
1t 15 now in its third edition in Fosland.

The Macwillan Company of Canada are publishin
a oneaolame editton of Winston  Speacer Charelnll s
**Lord Tandolph Churelidll,”™™  The parehaser of the new
edition Wil have the satistaction of konowing that e
possesses the whoele hook as it eriginally appeared, (3250
net.)

The Maemillan Company o Canada have pubhichid
“Vaneonver's Discovery of Puget Somnd,”” by Prafissor
Meany, of the University of Washineton, 1t contains
forty allusteations, inelmding portraits aud reprodections
of old engravings, (3290 uet.d



Clhe ![gcmllllu Companv—uf Canada-issned=lust m(mth
“John -Glynn,”* by Arthur -Paterson, a stirring romance
of-the-fight-with-érifme-in-a-nest-ofhooligans-and-thieves.
- ($525)

The Maemillan Company of -Canada will -publish thix
- Bpring .\hsw Zona Gale’s “*The Twves of Velleas and
j-.mgrrp * which-has-had-remarkable-suecess-in-the-maga-
zings- by -reason of its charm and novelty.  ($1.50)

The Macmillan Company of Canada will publish F,
Marion Crawford®s ““Arethusa’’ this spring mstud of
“Pyimn Domna,’’ as: prmwnsl\ ahnouniced,  ($1.50;
© ““The-Voyages-of=Samucl-de=Champlain’’ is=the-lntest
volume in the series of ““Original Narratives of Barly
Ameriean History.?” Tt is edited by W. L. Grant. of
-Oxford University, whe, it will he Femembered, is the
clever son of the Iate Principal Grant of -Queen's Uiii-
versity, Kingsfon,

Mcleod & Allen announce a-cheap edition of “*The
_Tlouse-of-a ‘Thousand=Caudles;”” *by M Nicholson;-in-both
-cloth and _paper. The-cloth- ook retaile-at 50- cemts and
Ahie paper at 25-cents. The-¢dition is-now ready.

For puhhcahun during the current month ’\fc[.eml
‘& Alleizhavé-six-novels-on=theirdist: **The-Scarlet:=Car,”’
by Thclund Tfnrﬂmg 1).m<* “The WI:htan(s,” by \far\

“A \\'umed \'ivinr\' 2974 b\' R \T.Lm(-ttamﬂ “The \\3nd-

fall.” by «Charles L-rbcr( -Craddock.
BOOKS:OF THE MONTH.

AT EHE SIGN OF THE BEXNGER. By

) S:. M. Baxlis
Toronto: William Briges. 3

of ﬂlmrt
ed ‘one ‘more

Tn s
‘-(urxef- and pocnm \lr. Ba\hs lms adi

:mro. The stutlcs dcx\] \\uh «mmh.m eubj(‘c(ﬂ the

scenes-of most of them being Taid in French Cana-

ada. The author makes loyalty to Canadian insti-
tufions -and -Cnabadian aﬂpxmtmns & prominent fea-
ture. The local -coloring is excellent and- the liter-
arv siyle of fitore than -ordinary ment

‘COMPEETE BOXER. By **‘Guuner”” James Moir. Ton-
don: Health and Strength Library. Paper. 1 shil-

Jing. A ook of instriiction in the art of boxing,
by the champion heavyweiglit of -the British army.
I; 15 ilhistrited with hamerons drawings, shnwmw
the principal operations of the science, and scems
tozhe Tullk of instruction for those-interested in box-
ing, Theredsalist of heavyweiglit world-champions
from 1719to-date.

GUNDITIONATL SALES ACTS. Annotated By M Jus.
tice Barron, Torante: The -CarsWell-Co,, L. This
is a-new wdition -of a work firse mﬂmhcd Iy Juﬁ-;e
Rarron -in 1888, .and which has bcul of great seeviee
1o the Jegal fraternity,

-‘CRUISE -OF THE SHINING-LIGHT. By NormanzDun-
oan.  Toronter Henry Frowde. *]....3. Mr. ‘Dunean
is at homie on the wxm Iabrador coast, from wliich
he has- drawn the anaterials -of “this, his Tatest story.
A subtle atmospherie effect -envelops tlie actors in
his simple drama-of life a5 with thie-skill of fecro-
Jnancy. e Jms-given anueh Toving eare fo-the erea-
tion- of Nicholag Top—an ol salt. whe will -compare
Tavorably with the Best that medery Aietion has pro.
dueed —a paradosical-old raseal wha-challenses botl
e and admimtion for the noble gualities that
Torm the substeatum of Tis charmcter. The jretty
love xtorv of Daunie and Judith is in Keeping with
1he simplicity of the lives t\f the fisker fu“\ mnoiy

GREATEST-

AN PLATIME~By H. Maynard -Smith.

= ’:Afnonzn

-whom-their-lot -is-cast. The book is -pervaded-by -a
deep reverence for religion-and- a- ‘haunting-sense- of
the -mystery of nature—the-mystery -in thezhearts of
menﬂ-xmd th(, .deeper mystery in the -purposes of
God.

GODDESS -OF REASON. By Mary Johnston. Boston:
Houghten, Mifllin & -Co, Ocla\‘o, $2 net. Postage.
15-cents.  The-gifted-authoress-of *‘To Have-and to
Hold** “here-launches-out -into the-fleld-of the poetic
drama. The-play-deals with-the-days-and -the-scenes
of the French Revolution. Tts lieroine is a girl of
noble=birth, who=has been bruught -up-by -fisher folk,
her supposed purents. She is adopted as ward by
a nobleman and placed in a convent. She escapes
in-due -course from the cohvent and becoimes-n lead-
-er amongz the Terrorists—ilie Goddess of Reason.
At last it is-discovered that a romantic love-has-all -
_along-existed=between-the-nobleman._and: his-ward.

PACT IN MODERN HISTORY. B,y “White-

Jaw Reid. New York: T. Y. -Crowell- & Co:. -Cloth.

This is an attractively printed brochure -eontaining-

an address which was deliveréd by -the Amenemr

Ambassador ‘to England; ‘before -the- Senate-of -Cam-

bridge University, at their solicitation. Mr. Reid-

"raplucall\‘ and terselv ghu es over the g:ogg'.ge o£

e\'entsax = €

chamctgnzas =A% ﬂ\e greatest facL in modem }ustow

-Oxford: B:
1. Blackwell. CGloih; 3s. 6d. net. A meat: Jittle
volumie containing nine essays. The author -has de-
rivedzhis=title from-= lus ﬁrchh J)ter. “]gssav \Vntmg
as-an- Amusmnem, p-true-essay
as the musings of a qmet mmd wnt(en in Jleisure
‘hours. is-tliemes-cover -such-subjécts-as- "Eurmsh
ing-a House,”" “Dlanes,” **Shopping;’” ‘‘Holidays,”’
and he treats each in-a bright -manner; mttoducmg
many -quaint=conceits-and: embellishing-his-pages-with
teresting-allusions.

IN THE DAXS -OF -GOEDSMITH-—By Tudor Jenks.
New York: A. S, Barnes-& -Co. Cloth, illustrated,
31:00-net. The latc«; -addition -to-the Tives:of ‘Great
Writers Series by the same author, -n which have
already :\ppenred ‘biographies -of -Ghaucer, Milton;
Qhakcspuwc :md .scon The \\mer trcais hls (‘nld-

fmm the cancnture delmenhmm of: carller hmgmplnes.
who-drew their -inspiration {from-thée-fignre-por{rayed-
in-Boswell’s-Johnson.

KNOTS AND SPEICES—By -Captain Justum, Cardiff.
Glasgow: James Brown —'& Soi..  Cloth, 1s.  This
appeairs o ¢ a very aseful litdle Tk, parhrulaﬂ\
te-nmatenr yachtsmen, It contains-a-complete-expusi-
tion of the-art of knotting and-splicing ropess each-
particular koot or splice being llustratad by a-dia-
gram. 1t shonld hie of great \§]|1g, 10-ANY one who
‘has ‘much: to-de with ropes, such as- outside scaffold
‘huilders, ele.

EANGFORD--OF THE THREE BARS. By Kate anil
Vivgl-D. Boyles. Toronto: Willliam- Bnggs. -Cloth,

FLI5. .\ story of-the-wild:and-woolly-west,_relating

‘the ﬂru-.':zh-i of the small :@pg]lman with -eattle

Ihieves. John Williston-who-with:-hispretty-danghter

Mary operatez 3 small vanch. discovers tlie retreat

of Jesse Black. 1hie -cliief -of tlie-cattle tliieves. He

communicates with ‘Ranl=Langford, a-powerfal ranch-
man, -operating {he “Thrée Bars™ ranch. ATter

-many adventures the cattle Ahiel ix fiually Killed- by

wne of Gamrford®s men. and the county attorney,

Dick -Gordon, is free -to-do-his-duty preperly. Two

- -
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Business Opening

The valuable Book, Stationery and Wall Paper business of C. L. Nelles,
Guelph, is now on the market and will be sold at a low price to anyone who has’
ambition and wants a good thing. By June 15th, stocktaking will have been com-
pleted:gnd it is expected.to-be-in the-neighborhood of $10,000. At this figure it is
within.reach-of the-majority-of-the -buyers.

- 1905, $25.000

>
‘>
»
»

25,000
12,000

. '906'
1907,
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charming-love stories run through-the-book;-one-be-
tween the attorney and the court reporter, and the
other between Langford and Mary Willistoin

Toronto: The Copp, Clark Co. $1.25. This book.
with its sub-title “*The Sinner,"”* is the sééond in
order of three famous books. The author follows
iip the development of character in Paul Maironi
nnder the social, religions and politieal conditions
of modern Ttaly. An ascetic by temperament and-of
a=deep=religious nature, Maivoni finds himself out of
touch with these conditions. A domestic clotid ei-
velops liiin through the insanity of his Young wife.
Temptation assails-him in the person of the -beauti-
ful Jeanne Desalle. Tle secks safety in retirement
and ““The Sinner’” becomes ‘“The Saint.”’

MR. PERKINS-OF PORTLAND. By E. 1. Butler. Ta-
ronto: The Copp, Clark Co. $1. The pages-of this
book are full of fun of a serio-comic type. The
vagaries of Mr. Perkins run along one line, that
of advertising.  His fertile brain seizes upim the
most unlikely things and-converts them=into-sources
of unteld wealth by the Midas-like toueh of his_ad-
vertising genius.  To him who reads between the
lines the anthor appears to be pokiug fun at the
sullibility of the great Ameriean public. But, then,
it-is-a-kindly fun. He-laughs with, not-at them. and
is-easily fofgiven.

PRINCESS VIRGINIA, By C. N. and A. M. William-
st Toronto: Musson Book Company. Cloth,. $1:25,
The love-stary of a princess of the-blood royal and
the young Emperor of Rhaelin. The princess. who
tiad lived in seclusion until her twenticth year, de-
termined fo win the love of the emperor.  Assum-
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ing the name of Miss Helen Mowbray, she went
with her mother to Rhactin. By fortunate chanee
she met the monarch under somewhat remarkable
circums{anees. Later-she was instrumental in saviug
his life. The outcome, after several trying experi-
ences. was what wonld naturally be expeeted.

SECRET, THE. By E. P. Oppenheim. Toronto: Copp,
Clark Co. Cloth, $1:25. A seeret of international
diplomacy, involving England, France and- Germany,
forms the backbone of this twentieth century ro-
mance.  How a wealthy young Englishman, living
an idle kind of life on his estate, beeomes involved
in this sceret and how, working in conjunction with
A man supposed to be dead, he passes through all
manner of dangers (o save his country, is its main
theme. A subsidiary inlerest is interwoven in the
person of a young Ameriean woman, who is at first
hostile and afterwards friendly th the hero’s side
in the strugele.

STROXG MAXN'S VOW. By Joseph Hocking. Totonto:
Copp. Clark Co. Cloth, $1.25. Like all Mr. Iock-
ing’s stories, this is intensely interesting. bemg the
history of a von faken by an ignorant and uniconth
youth. to mwarry the beantiful daughter of the Lord
of the County. Tlow he rose from his humble post-
tion, and hew his vow was fulfilled forms the basis
of the story, which has an unexpeeted but happy
cnding.

TEXT BOOK OF JUJUTSU.—~As practised in Japan.
By 8. K. Uvenishi, Taondon: Health and Strength
Library. Cloth, 2564, A bovk on the art of Japan.
cse wrestling, with all the various operations of at-
tack and defence clearly illustrated with cinemato-
araphic pictures.
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Briggs' Newest
Books

L ]

St, Jude's 1

BY IAN MACLAREN
Cloth-only, $1.25

With tntroduction by Ralph Connor = =

| EDWARD H. MILLER |

‘Booksellers’ and Stationers’ Agent

Having a thorough knowledge of the
English. market,.and having had many
years’ experience in the Colonies, 1
am in a position to-execute orders for
Canadian firms in an intelligent
manner. Terms on application,

142 Long Acre, - LONDON, W.(.

 BAEDEKER'S QUIDES
o "* The standard of the world. v -

Cansda {1007 edition) 13 maps, 12 plans.
United States (19006 cdlvion). ’ .
Great Britain, London and sll European Countrles.

o Send-for:price-Hst with discounts:to sole Canadian.Agent.

Chapman’s Bookstore

This book was.just finished:prior to the death of -
Dr. Watson. [t contains work said:to be-the-equal.of
anything contained.in-THE:BOKNIE-BRIER- BUSH.

Nimrod’s Wife

By MRS. THOMPSON SETON 513:81. Catherine-8t. West, - - Montreal
Thesllustraitons 10 -thé 8eton-hooks-are always a v AT e~ Dulofprint books supplied.  Ne ‘";—T"*ﬁgr'---
a chicefl featuire. B@O Ks. g{:ﬁé’;fgny book ever puui&::la. "\5‘: have 50,000

BAKER'S BOOKSNOP, John Bright:8t., Birmingham, Eng.

The - N : = e e

B .00

"..g Ccodhod.. .’>zh|:l-2!:|‘ilxion. Spanisheesess © . escesenees 8.00

. - T A A AS « (th-Editton-. *  85.00

By KATE DOUGLAS WIGGIN A AT COt0. o i o aneses aier seesessesess ace ceeen 7.50
s SN . Moreing & Neal Code. . e Boo-

Author of * Rebeces of Sunnybrool Farm Bedford-Mc NI/ COU®......  cicociiriccsssvasarnrsennce b 6.00

Large and small codes of all kinds. Send for list.
) Discount to the Trade only.”’ -
AMERICAN CODE COMPANY, - 83 Nassau St., N.Y.-Clty.

Langford of the Three Bars

By KATE BOYLES
A-rauling good- story.
Alréady onc of the six best sellers.

Paper, 76c.; Cloth, $1.25

The Daft Days

Cloth-only, $1.25
fty Author of **Joha Splendid™

PAPER BOOKS STIEL POPULAR
75¢.

Nedra By Geo. B. McCutcheon
Jane Gable By-Geo. B. McCutcheon
Treasure of Heaven s, coron:
Sir Nigé| By .Doyle
Scarlet Pimpernel s, o..,
White Plumes & coccn

BRITISH LANDSCAPE POST CARDS
Finest:assortment-in:Canada
Lowest-possible:prices

—WRITE FOR SAMPLES AND QUOTATIONS—
D. & W. FORREST

13:ST. JOHN ST., P

MONTREAL

"English Books Supplied

We.are the cheapest and most prompt agents in:
:London for English and all European literature. Write at:}.
-once for terms, or a trial'order will be-sufficient for you:f'
10 test our abilities in this direction. 1)

THE CONTINENTAL.EXPORT COMPANY,

_4, High Street, BI bury, London, W.Ci, Englana _‘}.

WE ANNOUNCE AS READY

DENATURED OR INDUSTRIAL
ALCOHOL

A-teeatise on:the - History, Manufacture,. Composition, Usciand

Posmibilition of Industrial-Alcohiolin the various countries permittingTits
ase. and the.lawsx and regulations governing-the same: including the
United States. with cvaaee tables, methads, and notes for the useof the
Enginecr, Chamist, Manufacturers of Alcohd and_Alcohol-Making: and
Using Apparatus, including Alevhol Motors, Engines, [Uuminating
Lamps, and Heating and Gooking Stoves, By-Ru us. Front=Herrick,
Conwulting Chemist-and Chemical-Engincer. Svo, ix-+ 512 pages, I
figures. El\‘ﬂl.'sl.(l) oet. - - T

RENOUF PUBLISHING CO, "
Solentifc-Publishers
©1 UNION AVE. - - MONTREAL
Canadian Agents for JOUN WILEY-& SONS, New York

" T TR p P g Y
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STATIONERY DEPARTM
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POSTAGE STAMP REFORM.

Country post-oflices in several parts of the United
States have recently been the vielims of frequent postage
stamp.robberies.  Detection of the thieves by the dlxposnl
of the **swag*’ is almost impossible if lho\ exuercise
moderafe-amount of eare,  Stamps being the same whether
hought-in New York.or San J“runciscn. there is no means
of teling whether stamps offered for sale have heen
stolen or ‘honestly come by, To get over this diMeulty
the U8, pu\l.ll anthoerities-propose to loealize - their stamp
issues, That is to say, when stamps are to be sold in
Thiladelphia, the-name-of that city will bhe printed-on-the
stamp, :dind-so- on, each loeality having ils name printed
on-the-stamps sold there.

1t is.said-that the darwer cities will have their names
woven into the decxgn of the stamp. By this means, a
thief who steals.a lot of stamps will run great visks in
trying:to-dispose-of them-in-the:saine: ]ucalll\ while it will
lyc ghgubt iipossible for kiin to-dispose of them in any
other loealily. .

_¢'_
SAN:FRANCISCO-MAIL.SERVICE ABANDONED.

Canadian firms interested in Australinn trade should
{ake notice that—at least for the time being—the San
Kranciseo mail steamers have been \ullu‘lm\m from -the
New Aefxl-mql and Australian trade. This-is (he-fifst ¢és-
sation in that service which has been runiing for some
All-Ganddidir-inails for \ll\ll.lll'l and New
Zealand  should: he  endursed—*‘via Vaneouver.”” The
Canadian-Australian-steamers are scheduled:to. leave Van-
couver-on \l.w 24, June 21, July 19, August 10, and: Sep-
ombcr 1. ’Jllc llc(‘Q\\lt\ of pmmpl .ulculmn lu Aus-

u.l_lcd b_v lln~ mlhu‘ unc_\pcc(cd .mmnmccnwut.
P ——
FABRIC.EFFECTS.

j’o;‘ some time past the popular dress fabries have
Leelr ¢loseld dinitaled in their texture designs by manu-
facturers of high-class- stationery papers.  Not nnl\’ have
these fabrie efferts been-closely copied. but the names by
which these dress materials are known lave also ll_(-cu
assumed by the new paper products, and just as these
dress fabrics have won-their-populavity by vivtue:of their
matetialzheauty, so-have-these new writing materials won
their way into the esteem of all whe appreciate dainty
stationery.

Buntin, Gillies & Co., Limited, Hamilton. have made
fortunate seleetion of these fabrie cffects-in their Dimity
Dutch fabrie, Russia Crash, TLondon Cloth, ()rg.mcho
RBleached Cuirvas and Trish Poplin stationery, and so

strongly have these writing materinls taken hold of the
Canadian market that it lms taxed their facilities of pro-
duction to the limit.

Their new warchouse furnishes ample floor space for
additional machinery, and a-consequent much larger out-
put than was possible in their late premises, and also per-
mits-of more prompt delivery of orders entrusted to their

care,
e
FREIGHT CONGESTION.

Many lines of stationery in trausit were held up by
the trouble in the port of Montreal lnst month until a
working agreement was veached with the longshoremen
dcmmg more pay.  The congestion in the port is hard
to -deseribe and this  was added to by dvivers of the
cailage-companies velusing-toswork. In cases where lines
coine- tlnon"h New York the strike at that point added to
the conluswn and delay. Fortunately these conditions
are being vapidly righted- and- retailers in the future will
not ]m\c Ho- compl.un of delayed shipments.

In this-cohieétion Mr. E. J. Kastner, manager of the
L. E. Waterian Co., Canada, Limited, cpcnl\s of the re-
cenf arvival-of lines of Iardtmuth pencils which will be
rushed forward rapidly.

e
A FTINE HOLIDAY LINE.

You=ean?t ““do’’ the holidiy pap. proposition without
viewing the Bedlin 1007 line any niore than you can do
London and skip Westminster. Berlin holiday  boxes
(Berlin-& Jones:Company, New York, U.S.A.) have been
tradeswinners  in - every past scason—they’ll he trade-
bringers in double measure for 1907.

A combination of years of practical expericnce and
frue art instinet have given in the Berlin holiday line
over {Wwo:hundred numbers,.the-brightest, .spn"hllwsl ever
put out—safe and distinetly new finishes of paper, new
sizes-and=ents-in-envelopes (the new Berlin pointed flaps
among others). box decorations embodying originnl ideas
never presented-hefore, as well-as old, unigue and dainty
boxes-of-wood, silh, and the newest effeets in paper boxes, to
retail froin 50 cents to $10:-each.,

Then there are a hundred or so bright., new staple
papeteries to retail from 25.cents to 30 cents c.u-h, the
ever-favored-Berlin Colonial=papers are naturally in evi-
dence iu-holiday dress, forming quite a vital part of the
showing,

In slmrl 'tis a colleetion of holiday papers that will
gladden the heart of all cantions dealers and strengthen
the fame of “Quality First® papers with all who know
what:goad: wrro:\ponduu.c papers are.

VENUS rivs

V08 PENCILS

CAN \OW _BE ORTAINED.
FITTED WITI! HEAVY-GILT
Pxorzcmus und RUHIII’RS

L.ONDON, -Exc. AHERIGAN l.EAn ‘PENCIL conmn' NEW YORK

THE‘BEST TH! WORLD: PRODUCES

17 DEGREES—SOFTEST 7O HARDEST

SAMPLYS AND r_A!'ncu.Aus ox REQUEST.




The Latest!

Moving Picture

The Moving Picture Post Cards are the latest
Néw Yok sensation-in Picture:Post-Card Novel-
ties. Twenty-one-differént Subjects now-ready.

Puzzle _St Cards

New -designs just received -
King Edward and Quéen Alexandra.
ir Wilfrid Lautier and Dominion Parliament
Buildings.
Niagara Falls in Winter and Summer.

Write for Samples of our New Lines ih Fancy Cards

wal'WiCk I'OS. & -u:ttei'

. LIMITED
Publishers of T e d
Picture Post Cards Ol‘OlltO
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Post CARD

This-Book-has.been regulered-atE((a;:..:_a:-d.au.rixhls reserved.by Warwick. Bros. & Rutter, Limited, Toronto
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HERE AND THERE
AMONG THE S‘PATIONERS

Items ofzlnterest:to the Trade-Gathered:from: Varlous: Sources.

Westwennl & Hodee s the paune of 4 new fum of
boohsellors and  stationers wha hive gust commenced
buattiess i Morse Jaw, Sask  Duubtless the new store
will forge abead in a mannet peealiar to the western
hookatoge,

DL Chffe, of Sault Ste Mane, stationer and printer,
>uﬂ«‘rml-.l Jooen by fire-during the early part of May

The stationery -business formerly catried-on by M. 8
Detlor, at Minnedosa, Man., has been acquired by G, M,
Fyneh.

Mrs. Kate M. Fisher, of Wingham, Ont., has sold-her
book and stationery business.

N handsome wall ealendar for the halance of 1907 has
heen teceived from B Jhias & Co, manulacturing
~tationers, job printets and paper dealers, of Yarmonth,
NS,

Joseph Briges, Lindsay. dealer in faney goods  awd
tobaceos, s advertising his busness for sale.

Campbell & Gloxsap,  fancy  goods metchants, of
Huntsville, have given up business

Fvetett M, Smith, of St. Stephen. NGB . bookseller
and statiener. is dead.

Mre. A Kenny, manager  of the San Franeiso
Tranch of the Waterman'~ Idex! Fountain Pen. was i
Montreal the Jast of May., Mr. Kemny is on o holiday
tour and svisited the eastern headquarters of the LR
Wiaterman Company at New York and Bosten. le

Teddy-Bear-Picture.

speaks of the Iarge merense i business an us territorny
and told of some mteretinge ~ede hghte 1n the ternble
Frisee disaster.

The L E Waterman Company of Canada. Limited.
LW IS Xt Lames Steet, Montreal, ate now in posses
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siont of then enligged section of theit quarters. A sepa
ate entranee is prnvided T reaching the office premiseas
on the tirst floor.

Mr. Wi Copp. of the Copp, Clark Company, Linnt
cd, Tatonto, called on the trade in Montreal the latter
part of May.

Our old friend Teddy Bear still seems to holid his
own, judging from the many arvtieles-made up-in-his fum-

Teddy Bear Stick-Pin.

e forme The Teddy B and Teddy G0 ostick pin s a
Faverite with the litthe ones, This is made in gold and
silver plate and retails for 10-cents, put up 3 dozen on
card and costs $2.25 per card of $8-per gioss,

There there is a line of 10512 pictures. in plotogras -
ure. which comes in 6 designs. ineluding  the  popular
“Hew would you like to be my Teddy Bear?’". They
~ell to the traule at 25-cents each and cost the dealer 72
cenls per set or $lt-per M.

“Teddys Week's Work.™ is the mame given fo a.set
of 7 post eards printed in white and green showing one
little friend at his day s teil, They sell to the trade at
R per M. oar 60 cents per 100,

These lines ean be had from 1 L. Harding Novely
Co., of 318Broadway. New York, to whoni-dealers-should
write for illustrated lists

Mr. AL DL MacMullen, of 11, M. Caldwell:&:Co., Bos-
ton, and M. J. Lo Thaupson, of (h'ulv
Sons, New York, were in Toronto recently.

The Berlin & Jones-Company have secured L2000 feet
of floar space inthe Cable:Building, Broadway and Hous
ton Street. New York, where they will have on display
after May 20th, the gomplete “Berlin®™ line of hotiduy
papeteries, staple papeteries, ream goods, weddings, tab-
fet~, papeteries, tally cards aml novelties. l‘lm- ~ample
toom will he in charge of \h. Arthur E. DeWairrs and
will be apen every business day from €30 ta 5330,

Buntin, Gillies & Co.. Hamilton, are showing fory-
twe numbers m ANPeWPIURG papers, COMPrising 4 range

Stnhnm S
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‘BOOKSELLER AND STATION

of papers suitable to every demand. Each number
up in neat boxes containimg 500 sheets.

put

The illustration below shows one of an assortment
of new Japanese lanterns for which a big suceess is
almost certain. A good -dden of what the lanterns look
like s given by the illustration, with the exception, of

Japanese Lanterns.

course, that-the-beautitul- coloring-is-not- shown.,  The-rid -
of the lantern are made of bamboo, and when  ¢losed, .
together, in the form of a bamboo ved. "The lantern s
upened by pulling the small nob at the hottom. They
may behad in-three sizes, which in- gjosvk}--furm-mo.muc
8,.10-and 12inches, -vetailing-at 25, 33-dind- 50: coids-cach.
They dire-heng -hiandled=by the American News Company,
of New Yurk.

The **Swimeesy Buoy' is one of Ahgse novelties for.
the summer trade which will ‘e weleomed iy all faney

Swimeeiy Buoy.

woods dealeis, particularly by dealers living at or near
summer watering places.  The buoys ave iinde of espe-
cially prepaied porous-material,.and will support on the

ER

water at just the right level, a man of 200 pounds ns
custly us o suall child, Being porons they adjust them-
selves veadily, . alter being in the water a- fow ‘minutes, to
the weight of “the wearer, They impart conlidence -to the
‘boginner, and enable him to learn to swim quickly, and
are invalunble to the swimmer who likes to go long dis-
tanees, The-cut on this page shows the construetion of
the article,  Willinm Briges, the Toronte publisher, has
them for sale,

Buntin, Gillies & -Co., Limited, Hamilton, report en
active demand for school supphes. Their new scribblers
and exercise books with avtistie cover designs are having
a large sale.

_———

ADDENDA CLASSIFIED LIST, PAGE 48
Thumb Tacks—
Hawkes-Jackson Company, £ Duane St., Now Yok

——

An old Jew pedlar was passing through i West ol
England=hamlet, offering-his wares for sale, when. alittle
gitl beckoned to -hin.

“Vell, my lettle tear 2" said-the-old man,

“Please, sir, mother wants to know how yon sell
your ncedles.9**

“Hundred- a- penny, my -lettle-tear.”

“Théit Lllzhave a pean‘orth. Only mother says you
must count ‘em out one by one.”

“Count 'em ? Certainly. ‘liold- out your hand. Now,

den. Von, two -tree—an’ vol might be your age, my
deetle tear ?”
*'Please, sir, T'm ten, sir.”

“Ten, ch? Tauk you. Ten, eleven, twelve,

what’s your mudder's age

“Thirty-two, sir.”

"“Dirty-two, dirty-tree, dirty-four!

“Fifty-five, sir.”

“l‘nftv-ﬁ\c, fifty-six, filty-seven-!
*No, sir; grandmother.”

“Ah-l she'll do. Vol's her age-?"

*‘Nincty-seven, sir.”

“Tank you, Ninety-soven, ninety-cight, ninety-nine--
von hundred- needles for von penny. Money 7 Tank you.

Mind you don't lose any needles. ‘Good afterncon, my

lIectle tear 1™

dirteen—
an’

Fader's age?

Granfader 3

EVEN AT A GLANCE

all papers-do notlook the-same.
Name on-the Box" show- their quality

disclosed when close examinations-and use-are- made.

The better grades; those with “Hurd's

then, but the great dxﬁerences are
The superiority of

our papers.is- always-maintained ; for instead of trying to.cheapen them in

any way, our pohcy is 16 Keep-to-or: ‘better the quality.

The assured

satisfaction-these: goods-give-the customer should have- weight-with you.

Crane's-Fine- Ch.ln Leid: 54 -which-ie _now-made-in White. Bluite, Cheinpagne,

and:-Pastel-Pink-is very- popul.r. We will b. plo.ood w0 l.nd samples.
GEO. B. HURD ®. CO.

Fine Paper Manufacturers

425 and 427 Broome Street,
3

TRADE-MARK _

New York, U.S.A.




PICTURE POST CAR

Biggest-Solection. of Post Cards for the Trade, Fancy
Glaces and Colored Bromos. A:Very Good Imitation.
Colored Saries & Chiléren $1.50 301100 & S12 SO cer 1000

Piaia Clace Ragio. $1.00 pes 100 3n¢ $9 00 per 1000
Black Browos. 80c: gor 100 246 $5.50 por 1000
Nend pemlage foraarpples Nevo thepa os
THE- FALICK IMPORT CO
107. 8¢, Jamoc St,

Montrealt

Autotype-chromo, Photo-
type, and Lithographic

Plc'unal Pus“:ards' oloured, etc.

Cards made from any Photograpb.  All orders receive prompt
aud carcful auention. Lowest terma.

erman Postcard Works

Boch&Kirsch-Frankfort°M.

Several Rewards Fatablished 1872 000D ACENTS WANTED

/

— I Made to -order only
: t acconling to-Instruc-
'p g!g tious suppiicd.

Bpecialtles: — Very fite

1 o ; mnke. First

Tledern Hellotype Post class Goods
styles, _ only

plaln and coloured.
Weltknown for efliclencs and

high.Class workisanship. ca rd§
Ot.t.o Leder

Meissen 19  suony

Picture Post Canl Mauuflactunys.
"WHOLXSALR EXPronrr

Fine Art Printing Co.
Kaufheuren, Munich, Cermany

Manufacture to order forimportant buyers,

as a specialty ¢
n Retochrem — omlunad It

Postcards -===

S000 w110 per Jesign, in sheets of AL

n Collotype, froan 108 up.
wards, per Jevign.

n Copper - plate Printing.
trosr L3 upwards, per
Jeagn.

aalor printinge. 3085,
nd 61 Jesngns

o
{7,]]

Bookseller and=Stationer
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Imperial Series
Postcards
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To the Trade:

Write Quick for Samples and Prices.

WE'LEAD IN

Black and White
Our Colored Cards

STAND:ALONE

C TREONOTO QUEBE
OTETAWA HISTORIC  SPORTING
FISHING HUNTING
NORTHWEST SCENES

ALBUMS ¢ RACKS
Al¥ajs adding-io our-already wellassorted stock.

MONTREAL

'l?e Pncture Postcard Co.

.0. Box 334, OTTAWA. ONT.
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ONLY FOR WHOLESALE DEALERS

AND POST CARD Puausnzns

MARKERT & SOHN.

GrupMe Art V.'orks
DRBSDEN—A Wlnumrumtr,:lt

MANCIFACTURES
PICTU!E POST CARDS

MADEAPTER YOUR OWN FHOTO

i) Ilﬂlt!

AN A SPECIALTY WR MAKE

9_9}!_._97'){{"5, COLOURED COLLOTYPE,
DOUBLE TONE, HAND COLORED, GLAZED
and AUTOTYPE POST CARDS,
VIEW ALBUMS, ALBUMS
Ask Por ',.“ and ¢ q

Rand-coloured Collotype Cards
Double-tone Collotype Cards

CNEAPEST PRICES

W. NEUMANN & CO.,
High-class Collotype Printers

SPECIALTY: QOI IOtppe __ 'SO 8t€gl’é _8 TO ORDER

ALL KINDS OF VIEW.ALBUMS AND SAMPLE:SHEETS

Wosserthoutrasse 42
Berlin, S. 42

Ciossy- collotype Cards
Photochrom collotypo Cards

wnouuu AND IXPORT ONLY
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A DISPLAY TO STUDY.

A display and-classification of stock which wall prone
of inlerest {o every post eard dealer ave showu in the
accompanying pieture.  Note that signs appear stating
exaetly what the cavds in each section cost. Frame al-
coves have been:built at small expense, trebling the space
available for eavds. The Early holders are used here
and it is an important feature of the display that the
cards in cach seetion slant at same angle, wivime the
beauty of uniformity -which<is-very important where eards
are shown. This is only one of the many adaptations
of the Early holders. which are caleulated to mect a
long felt need more-satisfactorily than.any other fixture,

e e

A_POST CARD:-SCHEME.
(From:the Schemer.)

The npiversal popnlasity of the sonvenir postal card
and:the unlimited=variety can-be turnedsinte easli-in many

[0l
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ways by the wideawake hustler. They lend themselves
to.almoest any style of selling plan.

Here is a new version of an old- sehieme  not s Tery
ald-cither,-but it has -been workedzhefore by several con-
verns wsing aluminum ealendars and trays, glass paper
weights, ete. Post-eands, in-my-opinion, Wonld di as-well,
if not better. @is they are oqually novel and interesting,
Just as useful k- salable, and have not been worked to
death, .\ small-five to seven ling ad. will-do: somethine
like this:

How to mige money for your charch. scheoo]
or club. No risks or work. Quick, easy, sure.
Our free booklet and.-plan-tells how. Send for it
Address—

Te those answering your ad. seud an cizht or more
page folder containing something similar to the follow-

mg:
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“IL is easy to paise a nice snm of money quiokly for
any purpuse, chnrels charity, sehool or lodge, without de-
pending upon your own purse— without the bother aid
work of zelting up socials, entertainments, ote. Our
plan is an up-to-he minute business propostion of sell-
ing souvenir postal eards. that sell on sight, not only
to your acquaintanees and these diveetly interested in
Mour chureh, school. ete but to-outsiders, whom you-conld
not interest in any other way, If you_come and ask for
a denation you are likely to meet with-at-degidedly chilly
reception, but it you offer them senvenir postals it 's-dif-
fevent.  Everybady uses post eards. and will certainly
by of you when you give them their money’s worth;
and still o part of the money goes to Your institufion.
You will be weleome when you eall again. People are
always Jooking for handsome souvenirs of loeal intéefest.

*If you want to raise azcertain smm- we will:say, for
example, $25- Jor any fuud, fiest select a preture of the
churel, school building or other pholo that you. condlder

appropriate. aud we will reproduce it on 200 souvenic
postals and add other hichgrade eands to make up -into
200 Zo.cont packels. Sell these for S50, send ns $25-any
time within thirty day= and keep the remaining $25 for
your fund.  Yeu ean eastly sell them in a week or se,
as our eands ave worth the price asked. and are of so
wile 2 variely as-o appeal:to-all”*

Thix i, of course. only the skeletonof your *““spiel;””
but it is-cnough to-enable vou ta-eatel the idea. There
iz endless-variety of cards-to use.  Comiesvouldzhard-
Iy be proper- that is. of the eheap-comies. S1ill, if yon
are marefnl in your seleetion. a few may be worked in.
Always appropriate are the dainty flewer and Trsit sub.
Jeets, the high polish sony and bymn cards, scenies, fav.
orite quetations, ete. Thev ean be Lhad in the 2 for 5
cents and the S-cent grades. Inelude also some 10.¢ent.
13-cent,.20-cent and-higher price cards althengh I-do-not



think it advisable to use tos many of these.,
alw apcdnde other artieles before the holidays, such as
enlendars, pld- style holiday -cards-and-re: 1y -made. decorq-
1o, stteh-ns aw l‘L{IUL\. vines, fans, paper- lg'lls ele,

Picture post eards-copied from.phaotoes-can he had for
about FL50:per hundred-and up.

On the ather eards you Will not get a very Lirge per
cent. of protit by selling them at one half retail price. hat
you can be gatistied with.a small per cent., as yon sell in
large lots, and if you place the packets in envelopes, en-
cluse cirenlars listing other cards, and yon should place
owne card of 2 set In each packet and then list the entire
sels in your erenlars. Thas yon will get **second orders™
without any other cost than the printed matter. And if
you wish to go deeper you could offer the agent 25 per
cent. of all such future sales within a year if they wounld
setd-in the addrenses of the pllr('luhm\ of- ll_lt‘-(gltlm-lhtﬂ
oceupation and other information that would enable yon
to intelligently solicit business from then by following
up-on -such-nuines.

Yeou must remember that yon are dealing with a bit-
ter elass-of peaple, and it is worth whole to-de-all that
you feasonably cin to get and holid their trade, as wne
agent like this, if he can be made 1o stay by you. is
warth 1t dezen " kid agents,”” although they are by no
weaus te be despised. They will put many a dollar in
your packet it yon gel a1 Luge number of them working
for Nell.

It will be ‘better, however, 1o give them 10 ar 15 ~cenl
packetstosell, asthey willgZhetter that way.  Some.of
themn may work fur a- ensh-commssion, but the majony
will be dratn by offering suitable préminms, snéh as
watches, dolls, cameras, air guns and other articles ap-
pealing to boys and girls. Articles of clothing. e,
have been offerad. but T do not think they are as goad
as these mentioned.  Childeen expeet elothes from their
parents, as-asmatter of course,-hut it is-the-toys-and-such
hike afticles, that fnay lie-terimed-child- luXuries. that they
soietimes-ink For-in-vain, . Sometimes=it s-lack-ofzmaney
to-buy, sometimes 1t 35wt but then it 3+ considered:as
ouly trash, Stll such articles are dear to the childish

heart, and i1 1 up e ven tu furnish them with these
sswitheut coxling them a-cent’ :un] al a profit to Your-
aclfl

Rt a1
HOLIDAY LINES-READY.

A< compared with the old time Chrsimas eards the
lines now shown.exhibitadistinet: advanee in.appropriate-
ness and artistie effeet. Tho \“_:h‘num- and Nous Pub.
Ltd. with Canadian headquarters in Montreal and
Torente, Enve coinpleted their lines of Christimas cands,
amt-u glancethrough their range -proves-the -above state-
ment. Nt every conceivable desizn is used and the
yrinting and weneral got up o the cands is-of the best.
They are howing a \\'qu- vanely of Jdesigus Iin lHnes
pricead at 3§50 W \l"’ and $17 per s Some
of the Dt seriesan n~-r]:\\wd -pchand-painted-eands, vayal
WedgWonnl, bromide phvles, Wond venrer, masonic ennlds,
Jiclemal anserts, cards fur frcnds abroead. ete. To ape
their jine is an wducation in modern holiday cands.

A noved idea ceploved by this finn is p-ense assort-
went of Chnstmas cands a1 3750 the ease. 27 artistic
stmall boxes, each-containming from-G-ta 16-of the-choleest
Chostmas cands,  This plan aids salext If desired the
\m'dl IeXes-can be boughl separately. Prices range Toun

2t M35 per dozen boxes. Another assortment. of therr
a!:ll'd:lt‘d serten Christas cands i put ap i a display
woanter stand selling 2t 130, This-stand-vontains Jour
separate compartiments and foar dozen canlz are mven.

e,
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Mauy wew:lings.of. picture. po(& eards:have heen: added
{u-their range.  They are:ehielly: Canadian- aulum.ts. Two
uew comie sets-are entitled: “Rules-of-Golf* _and “New
Spelling,**  Their travelers are now showing sumples
of all the above lines.

————

FINE SHOWING FOR 1907.

Davidson Bros. London. England, are making greal
progress with their lines of ealendars and Xmas cards,
and-they report -that this seasun™s ontpnt excels- anything
they have previously done.  While there are no striking
innnations this jear in Xmas cards, a number of new
features are nevertheless shown.  One very taking line
of folding cards has begutifully hand-painted cover, with
panclor medallion-containing-real-photos-of jopitlat:-sibi-
Jeets, seenery, aniimal studies, cte.  This line is already
sne-of the-ehiel favoritez. A nmygber-of new desizgns are
shown in Xmas post eards, and those slm\\'in-' Canadian
views are bounmd o meet with great snecess. Tt will-he
séen-by the advertisement in this muuber lh.lt Davidson
Bros. are now established in New York, their warchouse
being situated-at 73 Fifth avenue.

__.E._—.

IN:NEW-PREMISES.

The Thistrated: Past Card-Company are now in their
uew premises, 106 Notre Dame streel east. oppaesite
Court.Huuse,. Montreal.  Alzthe datest. lines:and-novehies
are to be had. At the present time they afe miniifae.
lurmg many uf llldi' m\ix 'c"u"ds and have-cvery facility

—_——
REMARKABLE:REPRODUCTICNS.
meark:\lﬂo results.in-the reproduction-ofzfimoens-paint-
ings 'n\c been xdeurdd by M. Mortimer Menjcs, the
Eiglish artist, engraver and printer. Tle hax taken a
series of ten old ma:(crmcccs aud has roprm‘nrc c] thcm
o l”mhfullv lhat it is- dxﬂlcull. to remember in looLm;,
at them tlmt thcy are-not rc:lll) oil paintings. . The in-
finite soltriess, the tones of age, the very ctacks in the
canvas. are all se=exactly copicd-that one reecives from
them the-same impression as from the ariginal pictures.

The serics includes "'I'lu- Age of lopecence™ by Rey-
nolds, “The Prince of Orange™ by Van Dyck. “Jady
Hamiltoa™ by Romney. “The Laughing Cavalier™” by
Hals, **Stady of Griel” by Greuze. “Mrs, Siddons™ by
Gamsborough, *Nelly (VBrien”™ by Reynolds. **The-Doge™
by Beliini. ~“Aa Ol Lads™ by Rembrandt. ~Virgin and
Child™ Botrirelli.

The Macmillan-Go.. of Canada, arc selling these pie-
tures in thix canatry. The size is 24 X 19 inches and
cach pdcture is worth $1. Thev are zo unique as ta he
readily <alable.

‘_:i.:

POSTAL-CARD ACTIVITY

A man in Chicage who makes picture post cands. ad-
vertises-that for-one- ]mh_hdu-r Tie-has-printel- fenr-million
rards since Jast Reptemler. For another he is tuming
ont H0MN cands:reven daysa-week.,  Thats jnst-what-ong
man is dving for twe pubiishers.  Just think.of the.other
wenengaged-in -the buyiness-in-a- wholesale way. -and-add
wn-the up-to-date Canadian-and. Anerican-retailers getting
wut loeal views, and there appears to-be a gond-deal of
mnger m-the-post cand-husiness yet.
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. Standard Séries

~ Christmas and New Year Cards
Private Greeting - Cards
ﬁhiislmaS'and'.New Year

Post: Cards

Scotch- -Song Books

- Irish- Soni Book.s

: Welsh Song Books

| -Birthday ‘Books

1 Children’s Toy-Boaks

Novelties.

Our samples of Xmas and
Private Greeting Cards for
the Fall and Holiday trade of
1907 are in the hands of our

- representatives, who will cover

every- sc.cnon of Canada.
The lineis easlly .the largest

~ and:most-varied. in our history
© and e\clusncncsq is the key-
. note. Qur cards are above all

profitable sellers, If you are
not on-our-calling ‘list send a

|- post-card:to-our nearest office.

New:Lines in Pictorial
Post: Cards.
Canadian Rural Life
*  Farm:Life
*  Child Studies
*  Animal Studies

- Happy Memories
- Happy Days
‘Boys willbe Boys
¥ -C@na:jg‘sj‘iji_i-l-)éuéhterg

“New Spelling

N Rﬁles_of'cﬂl_il'_' élé‘

Standard Series Christmias Carde

The lifie of Christmas-booklets has reaclied a

attained:

Rich and dainty

variety-of-subjects-affords-a bioad:selection.
lnceS‘are 98, 5450, §S; 812 aiid S17 per-gross,
Somé of the more important finishes and subjjects-afe classed. thus: Hand'

Painted: Cards;"
“ Pictorial: Insets.”

“ Bromide Photos,” TRoyal Wedgewood."”

Note:the:new line-of Artistic Blotters dt.$1 per-dozen.

Cas_e <3

Siandard Se.ms
Chnstmas Cards

Case A-B
Standard Series
(.lmstmts Cards

31:50

Special Boxed Lots

You c¢an do & proﬁtnﬂe trade in this ]me

We furnish books free to reliable-firms and-our ran
sive, naat-and-charming.

point.of -perfection hitherto un-
designs appropiiate t6 the season abound. The

e \\’ood Veneer," and:

Contains twenty-seven fancy boxes,.ez 2ch box containing 6 to 16
cards:of vety best. quuhtj and: nu.e]) assorted.

Separate boxes-can-also-he-ordered: prices:fafiging-from $2 10:86:25
per-dozen boxes.

An-idesl-counter- dlsp]a) stand-with-four-compatrtments. Fonr-dozen

assorted choice Chnstmas Cards are in this case.
Tlie- cards.sell themse]\eq

ge- of samples is- most-exten-

Good:profits-and:-right prices. Send for partxcu]ars

The Valentine & Sons ] Pubhshmg Co., Ltd.

== ADELAIDE STREET EAST, TORONTO

CORISTINE BLDG., MONTREAL
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NUWS THE TIME

hi] STARH PHOTO: SUPPLY DEPAHTMEM

business.

will "aid sales.

al-¢nd-of 30-days.

It's-up-to- you.

¢ WELL[NGTON”

Plates, Papers and Films, world-
wide in reputation, will get the

You don't need to-be an-expert.
Full particulars. arc lurnished.
Attractive show. cards_and samples

All-unsold -doods-may- be-exchanged

Stationers-are writing us-daily.

 WARD & COMPANY

CANADIAN REPRESENTATIVES

13 ST. JOHN ST., -

MONTREAL |

| ‘Flowers.

OUR NE W HOME

- AFFORDS US INCREASED FAOILITIES FOR

THE MANUFACTURING

and distribution of picture post-cards. Your
interests:will:be even bétter provided for. Our

facilities are-unexcelled.

HERE ARE THE LATEST TRADE WINNERS,
DIRECT FROM OUR FACTORY.

FLAC SERIES, LEATHER POST CARDS

British, French and American Flags-in
natural: colors heavy embossed’ velvet, on good
quality sheepskin.finiShed in many shades.’

Special. pnce, $8.00-per 100,
Also the same in Velvet Maple Leaf and

OLD MASTER SERIES

We have the sole control of this line.

- These Eards are: hand:painted, framed;, with an

unbréakable glass, exact copies -of famous origi-

- nal pamtmgs

Special price, $4 per 100;
Just:off:the press—Prmce Fushmu, heavxly

| jewelled. $1.50-per 100.

“Illustrated: Post Card Co.

Now Address 198 Notre Dame 1. Edst

(Oppodto conrt umo) MONTREAL

Post Cards
fine art leaves
made (o order
and- own-edilion §

Call:for samples and prices

especially of our new America- Japan-
Tunis- Egypt- China - Series 10 high

class color printing

~0. Box Al6 |
Orders: For Post: Curds
t
ROMMLER z:JONRS
-DRESDEN Saxony /

/]

|

“Sports” Playing Cards

Aq S —

THE BEST. \’Al.UB
IN THE MARKET.
ONE OF MARY
VARIETIES.

Lecaders.ina d
grade %EO D
and ST,
LA\\'RE\(_:I_E T

SPECIAL CARD-FOR
WHIST PLAYERS

MADE IN QANADA.
Stylerand:finishzequalito-lmported Cards.
Adverilsing égrd. of all:aorts=Novel Dasizns.

FOK S8AMPLES AND PRICES APPLY=
The UNION CARD & PAPER (0.,
. L‘mhod

MONTREAL.
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PHOTO SUPPLY BEPAB.IMENT

ADVERTISING-SUPPLIES.

The best kind of advertising for pholo supplies, as
well as for almost evervthing else, is newspaper adver-
tising. Consider for a moment the condition. under which
it newspaper advertisement. reaches -the -man for whom it
is.intended. The-reader of a.small town.daily or weekly
usually reserves-the-perusal-of his paper until such-time
as he: can-do-so without being interrupted:by sowmnething
else. Most newspaper reading is doné in the evenings,
after supper, when the cares of daily toil:have-been for
a short space set aside. It is.read,.as-a rule,.under-the
most. comfortable circumstances: b\ the fireside in the
winter and-on tiie lawn-or verandah in the summer.

Being comfortable and free from interruptions. the
reader’s inind is also receptive. And for tlis reason,
items of news.or-advertisements which-would receive-but
scant-conrtesy in_a:hasty perusal,.under such-circumstan-
ces.as-have- bccu-nbmc alluded {o,.receive-a fmr amount.
of attention.  Thie newspaper .yl\_'crhsor, “{herefore.
reaches-the-man he-is after—the-nyer—mnder -thé-most
favorable of conditions. Tt is even better than a per-
svnal interview for -this reason. Al persops—or pret(y
nearly all—are prone:to.argument,-.and:zif you-apply per-
sonally to.a-man. whose-mind:is-neutral-upon the-subject
of vour interview. even though lic has any amount of
Teigure al his-disposal. he will argie-the point and- will
take & mighty lot of convineing. TParticularly is this
the case when an attempt is-heing-made -te-make a:sale
of an-article-m which the-person:canvassed: 1s:-not. wter-
ested” already.  If he is-already interested fhe.case as-
sumes-a different aspeet, ‘and a personal interview, pro-
perly: condueted, is-hy no-meqis- withont-1t§ effect.

In the matter of photo supplies, it is- cnmmmhvo]\-
easy tozinterest these who are-amateur-photographers-in
your:phote supply department. A well:worded:announce:
meut will, in-most. cases, dp-the-trick. This-much is evi-
dent from the fact that the amateur needing the goods
only wants ‘to-find-oiit where-they may be-had with the
least amount of trouble and expense. But in gelling
after new devotces-to=the-art-of photography..and- incul-
cating ir thein a desire-to make photogiaphs,-a deal of
thought must be gven to adverlising. The .u]\e"hcmv'
wust be-of the kind known as “edueative.’’ For Ih.ll
kind of advertising nothing éan siirpass the néwspaper.
A man=must be-receptive-if he-is-to-be-educated-to-any=
thing. and the newspaper. in the majority of cases. is
read:at.a-time:andzunder cirenmstances-which render-the
readers peenliarly receptive.

It is-to-he-hoped=that-every reader-of Bookseller and
Stationer has got ont of the stick-in-theanud state of
mind- Where-he-is-content to-sell what is asked for with-
ont troubling-himself to-reach-out after the people whe
don’t.ask for anything. but who would=if enly persanded
v do so. This paper has at all times cneonraged the
use -of good advertising, and careful readers of its-col-
wnns should by now have had considerable advertising
expesience.  They will'know what is weant by educeative
advertising.

Take a gencrons amount of space. aml cnrry on 3
zeneral plan of campaign.  If it is possible, illustrate
Your copy with gnod cuts.  Perhaps some-of these may
be-obtained:from-the-jobbers-on_loan, at the-cost-of post-
age or cxprc». Tt may bc po»sililc to "Ll an '\rlicle

41

the chief feature of which was snpp-shotting, If nw
dealers’ numes-are amettioned,-and no:alluston -is-made-lo
the commercial side of the business, it would not be-om
of the way for the editor of your wdvertising medium
to run- this as. u picee of legitimate and interesting vead-
ing matter.  Contemporancously with such an  artiele,
strong persmasive copy should bé run in your regular
advertising spaee.  The effeet of such-a combined attack
would:zhe very strong-indeed.

To make newspaper advertising really effective and
well worth the money juvested in il, theve is nothing
like having for a mofto ““keep hammering.”’ By this
means, and: frequent: changes-of-copy, your name-can be-
come familiar to-every reader,.and yet every announce-
ment fead- with-inferest.  Intraduce yonrself to-the news-
paper reading publie as a dealer in photo supplics, and
—keep introduced!

—_—

SELLING -SUGGESTIONS.

Now that muny readers of Rookselled aind- Stationer
have-aeted-upiis- thé-saggestivis contained:in: former-nums-
hers-aiud: aré-now in tonch with-the-supplies, it will-not
be-aut of place to reiterate some suggestions for veach-
jug-the consumer. _

First of all there i 18 the store window. “This ean be
made most atteactive by the jiicions display of stock
and inofe ésjiecially by the aflistie areangement of the
display -cards, supplicd:=by -the-manufacturers-of -the \nri-
aussgoods,  Many of (liese:eards.are more-or less work
of art and' mulmlblcdlv afteact attention. There is no
necessity to devote the whole of the window spice to
plmln Qupplicic. ;\ p'n'rﬁun of same will he quite suffi-

''''' Tt is undoubiedly a good
tliing to give a l.mvc puruun of window space to “this
line. for, say,.n week of so, in-arder-to- ~draw the alten-
tion.of the public: to:the fact that yen-are-in a-first-class
position to meet their requivements. Then eul thée dis-
play down o what spave-éaii b set aside pérmanently.

It might also-be Jn<t as-nellzto: place a-cardzhangning
up: “inside the-store in.a prominent position, where those
waiting to be served with-other goods will be likely to
be 'lllr’lclcd They may not be ““suippish®” themselves,
but "will probably have friends whe are, dand the news
that Jones keeps filins, cle.. will be spread.  The cus-
tomer Who-has_it-moment lo-spare-is-as-a=rule-inquisitive,
and:a few photo:price-Bsts, as supplied by the whelesale
houses, .placed ou the show case-or counter will he suve
to-be:picked=up-and- examined.  This-most prnb )l\- oS
into-the -pocket. and.-having the- orckeeper’s u'unn and
addreéss upen 1t (applicd by a ribber Stamp), it is o
useful advertisement at once. A permanent one, lm-. a~
the list will undoubtedly bie taken homne amd used for
reference at somo time When required.

The-cirealation-of “the small-pamphlets-and- lists-sup
plied- by the -‘wholesale-honses-costs. practieally speakines,
pothing: therefore, why not place one in cach packaze
of phnlo =upplics =old to a enstomer.  In fael, in any
parcel where the list is likely to be louked at. There
are:many customers who-lave eameras, unhnowa perhaps
to .\'uunso“' and the free list always ealls forth suel n
vemark: O, T did- not know Leonld get phote-supplies
here.”?  Thig-has-probally-uhtained fur-the store one-new
customer, who las been accustomed to go clsewhere.
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Is a companion, friend and servant combined.
Invaluable -for convenicnce in-the household.

LONG DISTANCE TELEPHONE SERVICE

Has no equal for the facility it affords in business life.
Full particulars as to rates and service at.the -near-

est office of

THE BELL TELEPHONE COMPANY OF CANADA

ESTE&N_ —“
—_ ASSURANCE | =
o COMDANY MARINB

Hean Orrick—TORONITO, ONT.

$3,570.000
3,609,000

Assets over
Income:for 1906, over
HON. GEO..A. COX, President,
W. R. BROCK, Vicé Présidént
W..B..MEIKLE, General.Manager
C..C..FOSTER, Sécrotary

IF YOU SAVE

THOUGHN be onlv ' $1:00 a-week, vouwill scon:be an
the-wav-to-independence-and-wealth.

In the Savings Department of the METROPOLI-
TAN BANK $1.00:opens:Rn:account. Interest is-al.
lowed from date of dcposit aiid Compeunded: every three
months.

we'll gladly handle vour account and serve vou
with the same courtesy and éfficiency as if-vou: were a
large.depositor.

THE METROPOLITAN BANK

Capital aid Up,
1.000,000.00

[ICIEEINE

Reserve:Fund and Undivided Profits,
$1.183.713.23

L T T T T e

British Amanca

o ‘ D 188?
FIRE & MARINE
Head:Office, Toronto

DOARD OF-DIRECTORS

Hon, Geo A, Cox, Preatdent W. R. Broch, Vige-President

Robert lll.ltrdlll. MP.W B Molle, E W, Cox, Geo. A Morrox
Dy !llﬁﬂl.l\-l{d!'ul Mrvera, Joba Hoskin, K. C..1 L. D.

Fredero-Nicholls, Ales. Laird James Kerr Qsbarne, 2. A. Lash, K:C
Sir Hearv M Pellatz, L. R, Wand. -
W. 8. Meikle, Ganeral Manager; P.H:Sims, Secretiary |

CAPITAL - . - 1;300,000.00

ASSETS 2,182,353.88

LOSSES:PAID SINCE ORGANIZATION, 29 RAXNANRTY
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IF YOU WANT

the:best:weekly -list of “New: Books_published
in Great Britain and Ireland, with titles.
sizcs, prices and- publishers, subscribe to
The Publishers' Circular and Bookull.n'
Regord, published weekly at St. Dunstan’s
House, Fetter Lanc, London. Post free for
52 wecks for $2.65, prepaid.

IF YOU WANT

to obtain out of print and- scirce works
about Canada, or on any other subjéet,
subscribe to The -Publishers’-Circular (sce
previous paragraph for parficulars). Al
subscribers=have-the:privilege: of:a. frcc ad.
vertisement of-three:titles of “Books Waated
(cach titie not to exceed 10-words). On
an average over 2,000 Books Wanited-are
advertisedzfor c\cr\ wéek-in-The Publishers’
-Ciroular.

IF YOU WANT

to-'know what-ncw books arc. coming-out-in
the Unlgcd ‘Ringdom-you shiould Subscribe
10'The Publishers' Circular. For terms, etc.,

$t¢ first-paragraph-of=this:adver tisement,

¢
i’
"
Y]

OD_HEALTH-

hwplleu ana Plll hnlcnlan regarding-the
New:Accamulation:Epdowment: Pollcy

scnt on- abpllcanon.

Confcdcratlon Life

ASSOCIATION

W.-N.-BIA'I"I’Y ‘Prasident.
-w. c. “AODONALD
ACTUARY.

HEAD OFFiCE,

MERRID
My

NA!AO‘\’O Dllm
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Wall Paper

Many New.and:Beautiful Designs
for the Fall Trade.

One:of thedatest and most
important  developments  in
Canadian wall paper manu-
facturing circles, is the varn-
ished Lile designs now heing
turned ont. ‘These are the
washable goods ~ so exten-
sively used for papering the
walls  of bathrooms and
kitchens.  Up to the present
time these goods have heen
importéd very largely from
thé United States, bhecause
they were not manufactured:
in Canada. A duty of 35
per cent. was therefore add-

ol to  the wholesale price,
which naturally resulfed -in

somewhat limited- sales. But
now the same goods, in all
the very latest tile effcets,
plain and fancy, can be ob-
tained from -dowestic mane-
lacturers,
Leatherette-Effects.
One of the handsomest
lines being shown for the
Fall trade, is -the embiosseil
leatheret{e.  ‘I'his  liné is
manufactured- in-a variety-of:
designs in-many of the-som-
bre leather-like lints. s
general- appearance is that
of finc embossed.: Jeather.

HAVEZEXAMINED THESE EXCEPTIONAL-GOODS.
We will soon:distribute.our new ART CALENDAR-for 1907'5. Send-

Our 51st:OFFERING to THE TRADE .

~isTnearly ‘READY.

E_OF-COLOR TREATMENTS, PRIGE

VALUES, - AT"SUKPASSES -ALL-PREVIOUS -SHOWINGS, = ES 2

VALUE:1S THE VITAL POINT ‘IN ‘BUSINESS.
THE-BEST-OBTAINABLE-FOR=THE ‘MONEY.
BETTER HOLD YOUR ORDERS UNTIL You

OUR VALUES ARE UNQUALIFIEDLY

our namc on- a-post-card-and- prevent-being:unintentionally - overlonked.
ailed ONLY:to"WALL.PAPER-DEALERS. " ORIy arerinke

- im;id%iegrL : ‘,'. Y

Another design-which-bears
a promise of great popular-
ity is the inlaid pearl. The
design isclf is-a- convention-
alized  flower and leal, on
backgrouiids of a large var-
iet¥ of beautiful tints. The
feature of note about 1t s
that the design is-a striking
imitation of infai¢ peari.

The tendency is growing
stronger year:hy year o give
househioll  sutrounidings as stromg a touch of outdoor
nature as is possible. This desire on the part of  the
public is being catered to by the wall paper factories.
One-of the latest watural desigus is the ““forest cffect.”
The - design-consists-of masses of 'branches: and-foliage, in
Aull’ finish, which-gives -the -impression-ol a natural-waod-
land scene. It is printed i colors suggestive of  the
seasons, Closely allicd to the forest efieet is the **cloud
oficet™ ceiling. This design is a representation of lleccy
clouds-drifting across the sky. Such-an unique and well-
cartied-out design. desetves greal popularity.

Scenic Borders.

The popiularity of the Duateh scenic borders in recent
vears, hiis amply justified the continuance of that form
of border decoration. Among the new horders for the
Fall-trade, the *“Bay of-Naples™ in-conventionalized: form
is worthy of note. Blue sky, delicate purple mountains.
a-streteh-ol-blue-water, groups-of-white, sunlit-buildings,

STAUNTONS

Manufacturzrs of Sapcrior Wall Papeis

L1}

ITED

TORONTO

and-clumps of tall, gracelul trees, mahe a rery beautiful
amd harmonnms design.

The requirements-of space:forhul detailed dexeriptions
of all the high-grade specialies which ate now heing, or
shortly will be, introduced to the “trade by tiavelus.
Textile efieers, trellis work in silver, silver bluck-rmwfm,
silh stripe, shot silk ceilings, molte and iy u-ﬁm-l.s—:\ll
deserve wreal popularity. Watthy of speeial mention is
the “duplex two tone' hne. This is an overly paper of
great strencth and beauty, printed in an eliborated fleut
de lis design in plain gold, wpon backzrounds of Ricen
and blue shades. The design is @ model of chaste sin-
plicity. ‘

Butlaps.

Imitation butlaps are a very uselul desizh. They e
wmade in all the shades of the genume article, anil, when
A4 compatison wax made {rem a short distance bv Raol-
seller awd Stationer. of the real and the i'mtaton, the
difference was almost undiscernible.



Trade euppliesl by all Leading Wholesaie
Druge. Houses t5 the Dominion,

Recelved 1tighest Awsnd Medal und Dipoma
at Contenuial, Philadelphia, 1876 World's Fair,
Culengo, 1%33, And Province of Quebee Expost.
tton, Montreal, 18527,

' WINDSOR ‘HOTEL

HOTEL:DIRECTORY

HAMILTON, BERMUDA
© rated on.the  East side of " Queen - Nireet

Hillianls andil’ool. 'Hot:and }:
- cold watar baths, A._MoNicoLy Prop.

GEQORGETOWN

TOWER HOTELSRRasTow

: HRITISIT GUIANA. c
This Arst-class hotel ia tnost convenientlyaitu
stedan the coolest and healthiest part- of the
city. Fite minutes (rom: railway station-and
steamor stal lings, and near toall principal publio
bullditigs. Coul and lofty, bedrooms. 8pacious
Dining and_ladies” loows  Billlard Room.
Electria light throughou!

Standard: Commercial Works
° ’ .
M.tre!.grlpgc_rg,qtiigéli_cs,
AL b:6.7. 8.9 iml-lu{cr-&:m,- or-RULUM, by
NaropeoxMarie Sh-Fdlion. Irce. 2100,
Mattc's:Threc-Per-Cent. Intcrest-Tables.
By:the-shme authof.  Oni-fie.toned: paper and
stronglylound. Price.g8.00.
Hughes!-iatercst Yables and Book of Days
T "combined,
AR XL A 5 6, 7and S per-colit pelsannum
Bruanies AL G lveiks.  riee, .00,
Meghes® Supplcmcatary-Interest-Tables,
Cainprising & Speclal Interest Table for daily -bal-
lances. shawing Interest for one thousand days.on
any-amount, mica-from 1, per-oent. 10315 jer
cent.. luclushve,  Alfu-a talile showlng-interest
for v.nie thousatd-«days ath per cent., by meansol
which i1 conncctionasith Compamtive Tables),
fiterest forotip thousand days can beobtalied at
atyrate from t, peroent. fo [0 percent.. fnclusive,
and COMPARATIVE INTEREST TANLES for ol
talning nterest ol suy mte from Y2 per cent,
10 10 Jnr cent, fnclusive, on the tasis of 367 days
tarthe YOAr_ i 'g-jer-coht. mtes.  DBy-CHaRLEs
Mz Hvenor Price; $£2.00
Hs cs*’Interest:Tables, i
AU andT jer-eent. jor antium-con-the-hasls of
385 adays-ta-the yaan, {of o, two. threg.and
teor-montlia and-days.of-gridce s for-use fn Dis.
founting and.Renewing. Promtaory Notes. By
CHArLEsM C Hrenson folded eant, HIgx9Yy)
strongly bount  Price, # o
Hagnes" Sarlags Ramk-1nterést=Tadley,
At 2%y, 301 X, ot ovht. .each ali separaie cand)
on !?lc Laslt of one month:, leing. 112 gart ol a
year: by Cnantes M- Hrours. Pricess1.00.
Buchan's:Sterling.Eichange-Tabdlcs,
Converting sterltng flito Cannsdinn currencey, and
vice versazadtanciig by Sthi and 16ths. witti other
useful tables: by Ewina Hrcids. Second elition.
Pricegioo. T T T
Bachan's Sterllng quhalents and Ea-
" chamge Tables, T 7 )
Show ing the relative value. nocuniing tothe rate
of discount o Londou, in- Canadiau and New
rork systesus of quotations, of Ll of exchange
Aranii at any tatc. or hu'mf Any numnler of days
to run, ¢te. et by EwaNoe firenax.  Price; $4.00

Bachan's-I'iT of LicXzage (Canadismy,
Giving-sterling 1nta Jdollars And-cents-anmd-race
evzac from- L1 upwants, slso sterling e«‘.\xlvulcxm.
Canaida ints New Yurk and eioe versa o by-EwiNa
Arenin. FPrice (insheets:. cach, e, @ mountel
(i baardss, fach, I T
Thc-Importets* Galde,
A hand-lsok of advnnces of sterling custs 101 dect-
mal-culiency fam wne fenby W Ladiounds.
with a FLANNEL TABLYL {ram 20 ta 100shillinge
wt pieccald6 yanis, Ly K. Caxrnitt and’). W
ITFIX Cloth, T5¢ | frather, 5102
Tae-Canadian Castomy-Tarin,
Revised tadate, sottalning isle <f warchousing
oris I the Daminion. the Franco-Canadlan
aly. exiomis o ranadian ¢ wloms Acl. Rter
lihg Exchaage, Fraucs, Gefman Kiatark, at
Cadadian Tmstonin valuct alse-a-talie-of -the
value of frana-in -Fugliah-money. Hartor-ivaes.
ele, clc. tapdvecloth  lrice o ™ .

MORTON, PHILLIDRS & CO.,
PUBLISRERS,
735 and 173y Notre-Dame-5t., MONTREAL

Me-BRO\WWN BROS,. Limited, of Torosto
gerey-w fall lige-of-our publications 1a-stocr.

Corner of Mainand Lamaka Streots
GEORGETOWN, DEMERARA

Cool-and: alfy: Badfosims.-Excellont Culiine
. tric Car:loo

VICTORIA LODGE
HAMILTON, BERMUDA
Mn.-}. F. SMITH Proprictress.
Opposite Victoria=Park:and-Cedar Ava.
i fe Board $12 to $1d per-weck.
Qpen Nov-1 Closes in May.

_WINTER -RESORT
QuUEEN'S PARK HOTEL
: FonrT or SrAlS, TAtNIDAL, B.W.L
JOUNMcEWEN. Mansger.  For Ratés, ete
" apidy Trinidad Shipping and Trading-Co .
29 Brosdway, New York.

Tha tost populat hotelin

OTTAWA; Ont.  JaMESK. PAisiey, Prop.

This house ja plesaantly and mnvemcml;rll:r q
o -

- rooms are bnght and cheerful.  Every attention |-
-1. pald to guesta.

WOODSIDE -BOARDING |
"HOUSE 1

Attendancs qualifiel  Terms moderate. "Elee
. at-gate_at-premises. "'atronage -§:
: Holicitod.  Managoress, E. CotTaM, :

| T5 Topaz Pencil|

|HB --H--HH--HHH --B

As-good as any at any price.
Betterthannny at thesame price.

— AND) — -R.
indelible Copying.
Write for Bawuples to

‘Warwick'Bros. & Rutter, Limited
" Whotlesale Statieners, TORONTO,

| BooksalgraStationr |

inaall sorts of:stationery and- 1.
]~ fancy goods-lines to-address :
©  the Cafiadian-Trade. '
. Urders for spacé shauld

The: Special: Fall: Number

-

wiil:bezissued:=on RE

Wednesday, -Augustzt4th, 1907

This Number affords -the
best opportunity.for dealers .

be-booked early.

W. H..DURHAM. -Proprietor

RENFREW, - .

HALIEAX HOTEL

HALIFAX, N.

IGEOTW WEBSTER Trop. Ssift QurrentrSask

ACCOUNTA

NTS_AND-AUDITORS

JENKINS a=HARDY .
Assgnees, Charterad - Accountants, Eatate and
Fure Insurance Agents, 15§ Toronto 8t Toronto.

468 Temle Boliding: Monureal. -

PR

‘|- The most.popular.totel.in.the Ottawa Valley. |:

|:HOTEL IMPERIAL tagedamuie |

Steam.Heated amd. Gas Lit g

DAVENI'ORT. PICKUT & 00,
Cariered Adoountants and-Amleness,
122 Mclntyre Iock-and- 451 Achdown - Illock,
Winnigeg Man.and st Brandoen: Man

BOY
| ANY BOY in avery

-}: Canada can earn:many

|- neighbors-and-rela.

_I. men.

. 1o thie boy who docs
. prize.

| THE:MACLEAN PUBLISHINC CO.

WANTED |

:town and village in

* dollars:by- seling our.
: publications among his

“tives and- business

: YOU-can-begin at-ofice.
No money neceded to

_start.  We-willzprovide

_ youwithcapital: Awatch

good work, as special

Write at_once.to

110-Front-St.-E., TORONTO




BOOKSELLER AND STATIONER

NEW CANADIAN COPYRIGHTS

Registered:at:Ottawa during-May,.1807.

The Colonial - Conference: The:Premiers at the Colonial

Canterenee Suting m the -Colonial Oflice, London.  (Pie-
ture.)  Cannda Newspaper  Syndieate. Timted,  Mon-

treal.

A Trotting Horse.  (DRieture))  The
wraphing Campany, Limited. Toronto.

Abide With Me.  Hymn-anthem  for
with solos.  Words by Henry Franeis Lyte.
Idwin J. Pall, Edwin 0 Pulls Toranto.

The Handsome :Brave Lite Saver, Words by -ld. Rose
and Geo. Whiting,  Musie by Albert Gumble,  Jerome
I, Remick & Company, New York.

Rockies of the Golden West: Wonderland of Can-
ada.  (Book of photographss)  R. H. Trueman, Van-
couver.

To a Wee Bird Try'ng to Fly. Song. Words by
Mis. M. B De Toufle Lauder,  Musie-by Arthur Uvedale.
Nrs. M. B. De Touffe Tauder, 'Jnumlu

In the Cause of Freedom, By Avthur W,
wont.  (Book.) Meleod & Allen, Toronto

Beangrand's Guide and Map of Montreal
Radolphe Beangrand, Montreal.

Toronto Litho-

mixed voiees
Musie by

March-

(Book.)

Canadaand  Newtoundland  Gazeteer and Business
Pivectory, 19071908, Pereival Robert dohnston, Toronto.
Mairiage Certiieate and. Ceremony.  (Book.) Themas

A. Watson. Thamesfoid, -Ont.

The J.emon Tree. Woids and:imisic by Edward Mad-
den.  Jerome ‘I Remick & -Company, New York.

Offertory  Sentences. By Albert Ham, Mus.
(Musie.)  The Axwlu-(,.m.uh.m Music Publishers®
soeintion. Tamiled, London, England,

Lovell's  Compendium  for 190751908, By Albert
Swindlehnrst; -B.CiL, John Lovel & San, Limited, Mon-
treal,

den de Cartes cantenant
sur I2Histoive dn Canada. Les
Oulremont, Que.

When You-See Me With Anpother:Bean.  Song. Wards
by Harey Williains. Music by E whert Van .\l«l\m- Old
TFashioned Buggy Ride. Song.  Words by Harry Vil
lians. Musie by Egbert Van  Alstyne. Jeroine 1L
Remick & Company, ‘\o\\ York.

Transactions of the Engincering Society of e Uni-
versity of Toronto. No. 20. 19061907, The Univer-
sity of Toroito, Toronto,

IBssis s la Litterature Canadienne. Par
Camille Roy.  (Livres)  Camille -Royx. Quebee.
_ Farmer’s Complete Book-keeper.  (Buok.)
MeCunig, Tovonto,

Estevan, Saskatchewan,

PDoe.
As-

260--Questions ¢l Reponses
Cleres de Saint-Viatenr,

*Abhe
James ¥
12th Jduly, 1906,
Maurice JJ. Pioree, Extevan,. S _l\‘_\._lltlu'\\ n.

Mornin' -Ezra, Mornin® 8i!  Soug. Waords and music
by .h:\n C. ‘Havez. Lew Dockstader Publishing Com-
pany. New York.

Gan: uh. Be Strong.
M. Grant, T"? oo,

Young Ganada,
treal.

(Phote.)

By Grant Baltour.  (PPeem.) .

(Picture) Arthur T. Mathews, Mon-

Spethng Reform Writing Tablet. (ook.) WL L
Giage & Company, Limited. Toronto,
The Empive Flag,  Song. Robert Awde, Turonto.

The Westerner.  (Drawing:)  Walter E. Guun, Win-
nipesg.

Historie Group taken at the Colonial Oflice.  (Pic-
ture;) The-Canada Newspaper Syndieate, Limited. Mon-
treal.

Canada For Me. Song. Wurds and music by W.

A Philip. William A, Philip, Thoreld,.Ont.
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Captain Bagley.  (Phato)  Group of Band of 15th

Lizht Hoise.  (Photo) Trooper of 15th Ligiht Horse
Regiment,  (Photo) George Ravenstone Bavkhiouse and

James Henry Clupham., Calgary, Alberta,

Pondering. S, Words by Haveld  Atteridee.
Muxie by AL W, Brown.  Will Rossiter, Clieaso,

Ridean King at Newboro Bridge.  (Post eard) Atkine
son Brothers, Toronto.

Stray Shots FFrom Solomon.
James Acton, Toronto,

The Conditional Sales Aets and Muendments Therelo.
By John Augustus Bareon, Koo The Carswell Com-
pany, Limited, Toronto,

The Post Card Givk
Toronto,

May Queen, Two-step. By Carrie G,
MeKeehnie Musie Company, -Ottawa,

Capitola Maveh. By Pearl Capitola Havriss,
Capitola-Code, Ottawn,

The Yellow Bag, (A drama) By James:Frenest-Gald-
well.  (Book)  James Ernest Calibwell, City View, Ont.

Bathing Girl Study.  (Photo, Na. 1,)) Bathine Givl

Iy S, Davidson, (Book.)

(Photo) W, G MacFarlane,

Armstrong. The

Pearl

Study.  (Photo, Na. 2 Bathing (-nl Qlud\ Phato.
No. 3) Ratliinge -Girl Study. (Phote. No, +£) -Bathing Girl

Siudy.  (Photo, No, 3:)  Bathing Girl Study.  (Photo.
No. 6.)  Western Girl Study.  (Photo. No. 1) Western
Giel Stady,  (Bhoto, Ne. 2) - Western=Girl Study. (Photo.
No. 30 Western Girl Study,  (Vhoto. No. £)  Western
Girl Study.  (Photo. Noo 5) Western - Girl - Study.
{Phote, No.-63 W, G, MacFarlane, Toroento,
Canada s Fortieth Birthday.,  Article published in
Torento News, Himilton Tlerald Montreal Heralil.
Kinzeston Whig, Brantfurd Expositor, -hondon Advertiser,
Woodstaek  Sentinel Review  and  Cornwall Guardian.
Clemporary-copy rights) - Frank Yeigh, Toronto.
Poems. Ry Thoinas A\ l\lu DL, (Bouk)
Thamas W, Fyles, Levis, Que.

the

Rev.

Brain-Storm Song, \\'nr.ls and musie by Benjamin
Hapgood Burt.  Jerome H. Remick & Company.  New
York. . )

The Dreams That Never Can Come True.  Somge.

Woinds-by William Hamiltou Hayne.  Masie-by J. Ernest
Lawrence. .l Frnest Lawienee, Toronto,

Si-Femme Savial Si-Feme Voulait! et=Femme Contre
Intemperanee. Pavle RO Hugoling (Liveed:bes Syadies
Apostoliues des Freres Minemrs  de FObservanes ou
Franciseains, Montreal

['ve-Got a Tickling Sensation
You. Fhat Can't De Seratehed).
Fdgar Seldem and Bert Fitzgibhon.

Ronnd My Heart For
S"H;{. ‘\:ul‘ili ||_\‘
Music by Loun Fitz

gibbon, There™> a:lot of Things That Nezht Never Koew.
Sung. Wardschy Vineent Rieyan, Musieby B Ray Goetz,

Damy-down-dilly,  For piano. By G. Leubric Hill. Re-

inearnation. Nong. Words by Vineent Bryan,  Music
by E. Ray Geetz. Mauriee Shapive, New Yorh,

Carly.  March  twa-step. By Charlofte  Blake.
Jorame ‘H, Remick & Company. Detrait.

Neaver to Thee,  Sacred song. Words by Ellen M.
Winter.  Musie by \l as \gm w Stepliens. May Mirnew

Stepliens, Toranto.
King’s Plate,  (Photo.)
Company of-Canada, Torento,
Raman Feonomie Conditions to the Close of Republie.
(University of Tovitae Studies: History and Feonomies.)

The Panoramie  Camera

By Edmund Henry Oliver, M.AL PhD. (Booky  The
I.nlnjnnn of the lmwwn}' of Taronte, Teronto.

Pies isx Pigs. Iutermezze two-step. By Gertrade
Dillen Camphell. A Quiet Little Cafe.  Song. Words



BOOKSELLER AND STATIONER

aped mwusic by Chitton Crasford.  Jerome . Remick &
Cenpany. Detroit,

Map of the City of Fort Willinm,
Feat Wilham, Ont.

Interim- Copyrights.

Carte d°HHstoire dia-Camuln, M. S, Josephine Lrouls,
Meantpeal.

Carte abe Pllistaire Sainte,
Montreal,

What It AL Meast,  (Story) Mis. Loy, (Story.)
The Evolation of Satan, (Story. Joe and Aileen Brady,
tSuayo Arther Davies, Vietoria,

PR

BEST SELLING BOOKS OF THE MONTH.

Ac Rieported by Leading Canadian-Dealers.

Dunenn-Grautloy,

M. 8 Jusephine Proulx,

Belleville.
Lo b e Conthiet, by Harold Bindloss.  Mebood,
S Porr ot Masaane Mo, by Meredath Nicholaon, Meleod.
A The Masties, by Katherine Thurston,  Poaole,
P Captann of the Kansas, by Louis Tracy.  Mel.eod,
S Wihaspenme Swith, by 10 1L Spearman. Melead,
6 The Doctor, by Ralph Connor. Wostninster.

Calgary.
T White Plimes of Navmre, by SR, Crockett, Briggs,

Y Winsperines Sunth, by 1AL Speavman, Melead,
S The Saint. by AL Fowazzaro,  Copp.

L Fiaday the Lithe by Thes. W, Lawson.  MeLeod.
b Fist o was Ordained, by Gy Thorme, Musson,

Lo Captiin of e Kansas, by Lonis Tracey. Mk,
-Charlottetown.
P Leme Farew, by WU AL Fraser.

2 Linlle Escon, by S K. Crockett,
the Shininye Laeht, by

Frowde,

Brizes,

Craise ol Norman Dunean.
Frowde.

U The Flaers, by G B MeCulehenn,

2 RNaints i Sectety, by M. Baillie Sanuders,

o The Samt, by AL Foesazzara, Copp,

Hamilton,

Bawk by L Vanee, Melaeod.
the Nhniny Lisht, by Norman Duneai.

Brieraes,
Capp.

1. The Braw
2 Cnse Wl

l‘.l'n\\lll'.
A 1T Y
1. Lan of the
a0 The Wihate Cat, by G, I Buraess,

6. Mi Barves, Ameriezn, by AL C Gunter.

Kingston,
Bishiop o1 Cottentonn, by LT Moore,  Winston.
2 Roteane Water, by A0 ED WO Masane Brigms,
P Dust of Cantlier, Iy Thavell Bindloss,  MeLeod,
31 The 'ateor, ll} Al !'\mﬂ?].;!l‘u. (-'u]ll\,
5 Lady May of Dark Hease, by Mrs. (L XN, Williamson.,
The Vst Paole.

W, T Eldridee. Briges,

Oreaades, by Wilfrid Camphell.  Revell
Melend,
Mussan.

. The “_\.\li«‘\. h_\' Katherine Tharston.

Moncion.
1 Crwse of the Shining Light, by Nooman Danean.

Frowde, _
2 The Licass Banl be 1. T Vanee. MeLead.
3 The Wlaie Uat, by Go Fo Banpess, MebLead.

1. Garden of \Haho by Rebert Hichens,  Brises
50 Tort of Missine Men, by Meradith Nicholon, Mel.eod.
Rrigex

Lt g

lu The Flvers, Iy G R MeCutehean,
Montreal.

1. New Clrenichs ot Rebevea, v Kate 1. Wiawin,
U
o Port ot Alissing Men, by Meredith Nieholson, MeLeod.

4 The Brass Bowl by Lol Vance, Melemd.

4. Cruise of the Shining ELight, by Norman Duncan.

Frowde,

5. At the Sign of {he Beaver, -by Samuel M. Bayliss.
Brimes,

G Dust of Confliet, by Tarold Bindluss. MeLeod.

Ottawa,
I Growth, by Graham Travers. Musson,
2. Princess Virginia, by C. N, and A M. Williamson.

Musson,
3. Cruise of the Shining Light, by Norman Dunecan.
Frowde.

4. Lone Furrow, by W, A. Fraser. Frowde.
The Sceret, by . P. Oppenleim. Copp.

o

6. Mr. Barnes, Awerican, by A. C. Gunter. Musson,
Peterboro’.

1. Friday -the 13th, by Thos. W. Tawson. McLeod.

2. 'The -Doctor. by Ralph -Comner.  Westminster.

3. Port-of Missing Men.-by Meredith. Nicholson, MeLeod.

L. Bob Hampton of Placer, by R. Parrish. Briggs.

3. Tree of Heaven, by R. W. Chainbers.  MoLeod.

St. -Catharines.
1. Rort of Missing Men,-by SMeredith-Nicholson. MeLeod.
2. Friday the 43th, by Thos. W. Eawson.  McLeod.
s The Brass -Bowl. -by In J, Vance.  Meleod.
L Hilna, by W. T, Eldridge. Briges,
9. Tides of Barnegat, by ¥. 1. Smith. MéLéod.
G, Lady Betty, by:C. No.and-A. M. Williamson. Musson.

Stratford.
I, Croise of the Shining Liglit, by Norman Dunean.
Frowde.
2. Lone Furrow, by W. A, Fraser. Frowde.
2 Porl-of Missing Men, by MeredithNicholson. Melicad.
A The Mysterious Milljonaire, by Nicholas West. Copp.
4. Bob Jampton of Placer, by R. Tarsish. Biigss.”

'f’oroxjgb.—‘
L. Tonely Lady of Grosvenor
‘Pasture. Dutton.

Square, by Mrs. De lIa

2. The Priest, -by Hitold -Beghie. Briggs.

3. Running Witer, by A. E, W, Mason. _ Briggs.

A ‘The linposter, by Harold Bindloss, Melgad:

5. Port-of Missing Men,.by Meredith Nicholson, MeLeod.

6. Memoirs-of a l;crsnn_-of‘Qu:nlil;\', by Ashton Hilliers.
Heinemann, _
Vancouver.
L Tame Favrow, by W, A, Froser. Frowde.
= Half a Rogue, by Rarold MetGrath. Meleod.
3. Cruise of the Shining Light. by Norman Duneai.
Frowde. _ .
Ao Port of Missingr 1[c||..l)}t‘Mi_~.£cd_i(_h:’,\fi_chplso_li. MéLeod.
a. Rumning Water, by A. BE. W. Mason. Brigygs.
6. The Fivers, by G. B. MeCutchéon. Briggs.
Victoria.
L The Man Who Rose Again, by S. Jocking. Musson.
2. New Chronicles of Kebecen, by Kate D. Wiggin,
Bifzos, ) B
o Eriday the I3th, by Thoes. W. Lawson. McLeod.
4 Nuuning Water, by A, E. W, Mason.  Briges.
<. Cruise of the Shining Tight, by Norman Duirean.
Frowde. _
. Lone Furrow, by W. A. Fraser. Fiowde.
| Winnipeg.
1. Whero-the "Trail-Divides, by Harold-Rindlos. Musson,
2 Man Whe Rose Amin, by § THoeking. Missoh.
3. The Scecend Generation, by G, D. Phillips. McLeod.
1L Rumning Water, by A, B W, Mason. Bogms.
S Whispering ‘Smith, by F. . Spearmap. Meleod:
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Oanadian Summary.

Ponts
1. Cruise-of the Shining Light, by Norman Dunean 60
2. Port of Misging Men, by Meredith Nicholson.. &7
3. Toue Fuarrow, by W. A Fraser .ooovoiiiennn a8
4. The Brass Bowl, by L. J. Vanee cooovoen..t. 32
Ao Runming Water, by A B W. Mason ..., RR
A, Triday the 13th, by Thos. W. Lawsen ., .... 3
G. Dust of Counllict. by TL. Bindloss ............. 21

.

CONDENSED OR “ WANT” ADVERTISEMENT;

Advertisements under this heading, 2c. a word liest insertion: T cent a
word each subsequent insertion.

Contractlons count as one word, but five figurcs-($1.000) arc-allowed as
one word, L

_. Cash_remittance-to cover cost-/muse-accompany all advertisements,

in_no case_can this rulc be vverlooked.  Advertlsements:received without
remittance cannot be acknewledged.

Where replies come to our.care to be forwarded, five cents must be.added
to cover postage, etc.

- SITUATIONS VACANT.

-JIRIGHT, intelligent boy wanted in-every 1own-and village in Canads, good
pay, besides the gift of & watch for yood work. Apoly The MacLean Pub-
lishing Compiny,-10 Front Si. E.,-Toronto.

ANTED=Capablc_salesman_to-carcy my linc-ol piciures, throughau
Y Canads, a4 a side line ;. none- but those.covering:large. territories.need
apply. Ji HoMcCorklei:Cape Elizabeth, Malne” - (8)

- —— e —— c

\ WELL known_English {irm of Christmas and post card publishers requiey

some smar(-salesmen-for their_Canadian--Branch : only those-actuallf

- -eageged-lti=this-teadé necd: croudle -(o-dpply. _ Contidendal, care-o

BOOKSELLER AND STATIONER. Totopto, glving full p:n[lc'lljlgrs
t

experienceretes T

\l ANTED=Bright young man_with expericocd - lor. stationery and-leather
goods department. * Ryrie Bros., Limited,.Toronto. =~ [8] _

AGENTS WANTED.

-'l)RACTlCAL-b'b'ok‘s 16¢ palntcrs and decorators=The Trade Papers Publish-
1" " lag Co.y Ltd;-365 BirkbeckiBank Chambers, - Londos,-W.C., England,
T whil make special terms 10-2CanadianzBooksellers:-willing to-pash-books
on"xrlalr:’lpx. paint and color.mixing; pliding, stencilling, etc. 'Corrcspml:g‘cncc
sollclted. — == = -

Booksellers and Stctioners

will find 1t profitable-to-give

DA

TheBusy Man's Magazing

a prominent place in
their magazine displays.
increasing at a- pheno-
ménalraié. Itis.aready
séller, and:the-profits-are
large. It néeds oily to
be introduced to be ap-
preciated. -Order from
your News:Camipany on
a fully returnable basis.

The BusyMan’s:Magazine

Montreal, Toronto, Winnipeg,.London, Eng.

sselnleielese

High Grade
Printing

from the ¢driception-of -ihe

ideato-thé-finished:job—we

are:now.ready. (6:rroducé in

our NEW" PRINEING

DEEPART MENT

With.everything:-new—
- ‘NEW-MANAGER—
from:New York Gity, .full:of
the ideas:and:methods-of the
best-printers,-advertisers.and
publishers.of:the:States—
NEWV-PRESSES—the
latest -products-of the -press
makers—

NEW T Y-PE—the

‘best -faces-selected from:the

stocks of leading -foundries
and-a ) N
‘NEW:RESOLVE—t0
make -every -job-a credit- 10
us and:to you—we-ask:for a
chance to figire, furnish'lay-
outs, durmniies, schemes-and
designs for anmvihing from
a letierhéad-t0-a catalog—

“printing that

LR a'ts dirl
let us hear from

f you want _
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CLASSIFIED LIST OF ADVERTISEMENTS.

-Agencles-Wanted.
Miller, Rdwatd- 1., London, En‘
Books and- Ragazines,
Ametican Code Co., New:York.
Baker's ook '5!:6{) Ditmingham, Eng,
Hlake's Catholic Publishing House, Toronto
Briggs, Witham, Toronto.
Carter l'ubﬂsh(ng Co., l.ondon, Eug.
Chapman's Book ﬁlgu, Montreai.
Clatk Bros., Winnipeg, Man.
C onllnfnlll l.xp()rl Co., london, Eng.
Copp, Clatk Co., “'oronto.
Morlon, l’hilllm& Ca,, Montreal.
Oliver & Boyd, l.dmbur;,h. Scot.
** Publisher's Circular,” london,-Eng.
Renouf-Pub.- Co., Montreal.

Blank:Books.
Brown ‘Btos., “Toronto.
Buntin,.Gillies & Co.,.Hamilton.

Cappi, Clatk-Co.. Toronto.
Warwick & Rutter, Toronto.

Cnludln—cudl

Copp. Clatk-Co.. Toronto.
Dnvrdson Bros., LLondon, Eng.
Meénzies & Co.. Toronto.

Raphael-l'uck & Sont Co., New-Yark,

Carbon Pnpu.
Cartbon Paper and-Ribbon Co., “Toronto.
Fidelity_Carbon aper.Co., llo&lon ‘Mass.
Creps Paper, Ric.
Dannidon Mfg. Co., New- Jok.
‘Eoyelopes, o
Berlin-Jones-Eavelope Co., New-York.
Yaney Goods.
Hiown:liros.. Toronto,
Clatk:Bros., Wlnnlpeg. Man.
Copp-Clatk Co.. Toranto.
Sulchffo-Edmhon Co.,-1amlied, Toronto.
Warwick:firos. &- Ruuer, “I'oronto.
Young:1iros., I'oronto.
-Finadolal-I2atitutions and=Insarance.
-Britlsh Anwierican Atsumance Co., ‘Toronto.
Confederation 1i{¢-Association, 'I’ovomo
Metropolitan-Hank, Teronto.
Waestern-Assurance Co.. Toronto.

FinezArt-Prlnvers.
Molling, A, & Co.. Hanover: Germany.

Accountants-and-Auditors
Amerfcan Cod
American’lead Pencil
Auld Mucilage
Baker's Book SHOD. ceevveaaneans seee on
Harber &Ellis Ca_........

avsusssunavee

Bell Telephone-Co.-. -nuven svecenna- o 42
lluhntrbnmophone Co ereae P
Herlin &:]onn.ﬁuvclopc Lo, JUR 3
Bock WRINCh . cvencere i cvrerve veeane - 30
Unggy. Witham ... O ||
Bnush«Anmicrica- Auunncc Conn 33
firown Hros., Lamlied o oo iciieienn et - 3
Hantin, Gﬂhcs & Co s mmnd: back-cover
Busy Man s Magasine ceeeenvanes ceeeee 47
Canadian:Piess Chppm‘ BUrcau oo an
autslde.front cover
Carbon Paper & Ribbon Co v eveseee. 10

Catters Ink-Co.... .. ..
Carier Publbhlng Co...
Chspman’s: Book Store.

Clatk:ros 8 Co. . eeveeee %
Confederation -Life-Association 42
Continental Expart Co 31
Copp-Ctk Connnn cvnninn s anns 6. 34
DAVIdION- 1108 cenn s nnnsna- caesreanes 34.38
Early-Novelty Co...... c.cnts (TP §

Flage. .
Sutcliffe-Edmison Co., L.td., ‘Toronto,
Fountain:Pens.
Brown Bros., ‘Toronto.
Copp, Clatk "Co.. Toronto,
Gage, W. |., Co ‘Toronto.
Warwick liros. &Ru((cr. ‘Toronto.
Waterman, 1...E., Co., Montreal.

Glue, Paste and Mueilage.
Auld’ \1uclluo Co...Montreal.
Carter's Ink Co., Montreal,
Copp, Clark Co., Teronto,
Dennlson Mfg. Co., New.-York.
Higgins, Chas. M., & Co., Brooklyn,

Gramophones.
-Berliner Gramophoné Co., Myntreal.
‘Inks—Writing.
-Brown:Bros.,: Limited, ‘Toronto.
Carter's Ink Co., Montreal,
Higgins, Chas. .M., & Co...Brooklyn,
Payson’s.
Leatbor-Goods-
Brown:Bros.,-Limited, Toronto.

Rumpp-C.'F &%ns l’hllndelphln
'Pcpon.

Ga‘e.w J.. Co., Toronto.
Pnpourlu.

-Barber &:Ellis Co,, ‘Toronto.

Brown Bros.,.1.td., Toronto.

Buntin, Gillid&Co -Limited,-Hamilion.
-Copp:- Clatk Co., 'Ioronto

-Hurd; Geo-B., &Co New-York.

-Ress.

‘Brown Biros., Toronto.
-Est¢tbrook Pen’ Co., New-York.

Gillott, Jos., malngham,l{ng

‘Heath, . ohn. loandon.”

Hinks, Wells & Co., Bitmlnglum -Eug.

Machiven_ & “Canieron, Edinburgh and-
-Birmingham.

Spencerian-Pen Co., Birmiogham, Eng.
Waterman, L..E. ..Co .-Montreal, "

Poneile, .
Amesican'Lead Pencil Co., Néw York.
HBrown Bros., Limited, Toron!o

Copp. Clatk _C_o . Toronto,

Warwick Bros. & Runer. “Toronto.

Waterman,-L.-E., Co., Montreal,
l'hotoguphio luppllu.

Ward & Co., Montreal,
Piotures,

McCorkle, J . Cape Elizabeth, Me,
Playing Cards, Games, ote.

Buntin, Gillies & Co., Hamilton,

Copp, Clark Co,, Toronto.

Goodall; Chas., & Sons, f.ondon.

Hurst, A. O., Toronto,

Union Card & Paper Co., Montreal,
Postal Scales,

Pelouze Seale & M(fy. Co., Chicago, lIl.

‘Sehool: ll&puu

Bun!ln. illies & Co.,-Hamilton, Nnt.
-Gage,-W'}., Co., Toionts.
‘Warwick-Bros- &-Rutter; Toronto.

-lonuair and Pioture Post Cardi.

h & Kirsch,:Frankfort: Germany.
Copp;.Clatk Co., ‘Toronto.
Davidson® Bros,,. London .En
Early Novelty Co., Phludcl
Elliott' Co.3’ Iludelphln Pa
-Falick- lmpon Co.. Montreal.
Fine-Art PrimlngCo -Kaufbeuren; Germany
Forest, D. & W.. Montreal.

-Hlll_lo_n ‘& Co., Boston, Mass.

-lllixlgﬁ—odfgosf_Cs_rd'Cé . Montreal.

‘Leather Post Card Co., New:York.

‘Leder;Otto;Saxony; Germany.

Markert & Sohn,-Dresden, Germany.

Menzles & Co., Totontb" T

Neumunn, W.; & Co.,:Betlin; Germany.

‘Picture Post Card Co.. Ottawa; Ont. .

'Ra\?hnel Tuck & Sons:Co_, . Montreal,. New

ork

Romlet &-Jonas,-Diesden.

Tiidale, Jos.-H:, Philadelphia; Pa.

Valentine & ‘Sons ‘Pub. Co., "Montreal,

Toronto. ™

Warwick Bros. &-Rutter, Toroato.
:hlly-cuh.

"ERiott' & C6., Philadelphia, Pa,
‘l‘olc phones.

Bell:Teéléplione Co.-of Canada, Monlrul

Typewriter 8u upplies.

’&.nér s Ink 80 Montreal.

Mittag &-Volger. Park- Ridge, N:J.
Wall Paper.

Stauntons Limited: Toronto.

tla. Pa.

rage
El0T Chueenrananens cannee conensnncen. 4
-Estetbrook:Pen Co..... . ....m-ldc back cover

Fidelity.Carbon Pa T
Flae Art Printing 56
Forest, D.—&-W.......-.. . 3t
-Fullck lmponCo.......... R ]
GO, JOSrevnrmrrnenennn outside front cover
Goodali; Chbas., & Soans,:Limited ... 0.0 T

Hawkes-Jackson Co. ......outside fiont cover
Heath, Joln .. . ........Inside back cover
lhggms Chas. M., & Co...outside back cover

Hinks, Wells &-Co.
uo_lg)_t)igg'clo

eesesesss

s
« «es. inside back cour
4

m\_n-lmicd Post Card Co...... eeeeniae
Job:Print.Dept.cieis ceeevenr cevennnane

Leathier Poat Catd COuvne vovrceaavsanes
Leder; Oto. cveeiannves cacrsnceen cnnnane
legal Cards...ioeienavsrssersssnesannes
Macniven & Cameron ...... inside back cover
Markert & SOhf. v covrnneeannsannnnans

Metropoluan llank..... ... 40
MiMler, Edward Y. .ccinnriiieiaciaaneeee 31

48

Mittag & Volger...o veeunon outside back covzr
‘Molling, A,, & Coeeennn voul ™o
Morton,. Phillipf & Co vvvvnnrnnrnecnnnnn
Nelles, Chas..L............ ... teeerane
Neumann, W & COuviiveniarinicnnsnnns
O.iver & Boyd...... o

Il:a\lyson ssz:‘dcgbl\?rln\g......"........ .
elouze e Co. .. insid
Picmre Post Card. (.‘o........‘.....c Dack cont

J5 9 "&3]:"»

weevses 56

** Publisher's Circular® cvecarestaiyaean 35
Reanouf Pablishiag Co R T 1
Romler &-Jonas, [T T e 40

‘Rumpp; C. E., &-Sons,

Speacerian Sicel Pens ,.....703lde b wk cover
Stauntons Limited ..oceenee.n

SUCHe-EAMISon Cornve e o oooeneevens 3
Tisdall, Jos, H.... . 3
Tuck, Raphael, & So 9

UmonCardud I'AperCo.. wesessin.ceee 40

Valzailié & S483 Pub: Co.... ...... 39
Wird & CO.uivanrnninrnn conn . 4
Warwick Bros. & Rutter.........

inside {ront co
Watcrman,- L.E. Co.......
Western- Auurmcc Co.

*tvscavsosena ‘!
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e —— — -
PELOUZE POSTAL SCALES
Invaluable to-the Office,-Store-and Home
H They tell instantly the exdct cost of postage In
'y Cents-on all mall matter.” Warranicd Avcurate.
Several.sizes. . U P
i NATIONAL, 4-1ds. - 8335 STAR.-1-1b. - - -"$200
UNION; 2%5-1bs. - - 300°
COLUMBIAN; 2-0bs. - 2.50-

Ruy through yourJobber.

-PELOUZE'SCALE &°MFG:CO: - -

“RUB ROT"

PENS

Chicago

| soun BY

LL.STATIONERS
Jin6d, v-a6d

the same_proceas aivliat the samo!

tuiéd for ard rupjliad 13-the- Piopiviam ihervot.

Writing and Selli g

WAVERLEY
PENS

-EVERY -PEN SELECTED-

Ml

Sold:by:tho Ledding-Wholesale:-Houses

8Ampls cards and tFads, price fists 36at
per return mail. T

CRESCENT, 1-ib. » ~ 1.50°

| The Standard Brand. in Uhited:States for |

'SPENCERIAN |
TEEL PENS.

over fifty years, among expert and careful
writers, and recognized by accountants
and correspondents as

THE BEST

Works s BIRMINGHAM, ENGLAND
Imported:by all:thé:leading:stationers in
-Canada.
ProprietorssSpencorianPen.Co:; New:York

This serier.of §”
Pens is mede of the rame:-§-
material; by the-samatools; by:§:
_ Works aathe seriet of *Waverloy *-Tens: J:
which lhinks; Wells & Co. ‘have for 3 years:}
and upwards_{prior to Sept., 1901} manuface:

-HINKS, WELLS-&-Co., Birmingham, Eng.-|

M1

Fine Points; AT, 128, 333.
Business, -048, 14, 130.

B Broad-Points; 312; 313;. 314:

Turned-up Points, 477, 531, 1876.

_CANADIAN AGENTS:

me BROWN.BROS., umieo

TORONYO.

i

A i

2%
09

L~
z
O,

A-goad penis a good seevant, and
John-Heath's tare:
T ALWAYNREADY
They were first )
feadime-the way. -British made of-British N
“teel, Write forsamples. :

&

N

... _ LONDON-AGENCY
3_8t.-Bride 1., LONDON; €.0., ENGLAND-

GINS' INKS-AND ADHES!I

.@

VES

The Higgine® inks and Adhesives are in acluss by themielves, They
ate thc best Koods that nriginal:thought, consclentious-workmanship At
sustaired bigh {deals can:produce. They are largely fftated-but-never
equalled. They give unvarying. satlsfaction -to-consuiners-and-dealers,
and: every unit is backed-by our absolute guarantee. PRICK-LIVTS-AND
DiscorNTs ON-REQUEST,

Originators-and:Menutacturers Inks and-Adhesives

BROOKLYN, N.Y5-US:A.

CRAS.:M... HIGGINS-&:CO.; - New York—Chicago—Londos

MAIN OFFICE, 271 Ninth St. }
-FACTORY, 240,248 Eighth $t.
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assortmeints, gra)_ons, \\au.r_colors. slates, scrnbblcrs, exercise
books, etc., ete. is now fully assorted.

The facilitics of our new
warchouse enable us t0o make
prompt delivery of all orders
entrusted-to our care.

Eiam"'i'ngtiin
Books

Examination | .
Foolscap

—i“ ".UES & 00., ‘Limited

HA ILTON, ‘ONTARIO

JOW often have you been deceived by misrepresentations; somes

thing else * ‘just as uoud at half price> So say some of our
W oxthy (2) u)mpctltms

jhju,ch_ ]?_]--TTI:R -th:m then-s _-\-LL 'lIIL
TIME at REASONABLE "prjees-.

protect you .as m_ay_u_faciurcrs jor “the trade only.

““ OQur Line’’ Typewriter Ribbons and Carbon Papers
truly distinctioe.

5. MITTAG & VOLGER, msc. iessron, [

NEW VORK 1TV ~rewan Buiding. 250 biroadway  1LONDOM, 3 St Paul's Churchyant. E.C. ZURICH, J. G. Muggh
CHICAGO 1LL . 300 Montoe Street PARIS, 5.Im. PatscReille AMSTERDAM, Bemer-& Co.

IS




