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Robinson’s Patent Barley
Is a Steady Seiler 
With the BEST TRADE
Your store is the filiOSt in the town. And, 
therefore, you are or should be selling

ROBINSONS
PATENT BARLEY

Liberal sampling among your customers 
on receipt of list addressed to

Frank Magor & Co., - 403 St. Paul St., Montreal
Agents lor the Dominion Raised on It.

One of the most sasonable and most profitable lines for
grocers now is

TABLE S Y R U F»
“Crown” Brand

is of all Syrups the most perfect, purest, healthiest 
and most satisfactory. It is the product of the 
finest selected tcorn—a line that will receive the 
approval and repeat orders of your customers.

ASK YOUR JOBBER FOR « CROWN ’’ BRAND

PUT UP IN TINS

•■8
Alio In Brli.. %-Brls.
Kill end Palls.

2-lb. tins- caws 2 dot.
5.............. ...

10 ••
20 ••

Freight paid on 6 cates and over to all railway 
station, east of North Bay.

EDWARDSBURG STARCH CO., Limited
MTABLMNU IMS

•I Prast It. last, 
Tiaarra, eat.

tea it.,

CLASSIFIED user OF ADVERTISEMENTS ON PAGE 27
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Coughs Have MadeDid you ever try to increase 
your business among mechanics 
and other workmen ?

The soap many "fire now using and all 
should use and the soap you can sell 
them is

Master Mechanics 
Extraordinary 

Tar Soap
one of the excellent soaps manufac­
tured by

The Albert Soaps Limited, - Montreal

Mathieu’s Syrup of Tar and Cod Liver 
Oil famous throughout the Dominion as 
the best and most permanent cure for all 
throat and lung affections.

It is in constant and ever-increasing 
demand.

You can increase the number of your 
customers and the Size of your banking 
account by stocking

MATHIEU’S SYRUP
of Tar and Cod Liver Oil

Mathieu's Nervine Powdere are too well known at a 
cure for ail nerve pain* to need any comment. It it to 
your advantage to tuppfy the demand.

J* L. Mathieu Co#, Proprietors
SHERBROOKE P. Q.

National 
Licorice Co.

Urns «Smylie'SJQp»« "
TICK UCOWCE.

Y. A S., SCUDDER aad M. & R. Brands ff 
PURI STICK LICORICE, Acme Licorice Pel. 
lets, M.aR. Wafers in bags. Licorice Leaengee, 
and a full Une of Licorice Specialties, Includ­
ing the celebrated soft licorice lines sold under 
the Company's brands as follows : THE 
FLEXIBLE LICORICE. THE PLIABLE LIC­
ORICE, THE ELASTIC LICORICE.

1 1 ........  ■ ■1 "■ r
186 John Street, BROOKLYN, MX

Illustrated Oeteiegu# en reaueet

iunmpi#i ......  an-uu.i ...... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
70

You will shortly be thinking 
of laying in your Winter 
Supply.

Before doing so, write us.
Our prices will interest you.

Dominion Molasse» Go.,

Halifax, - Move Scotia

Agents
*H«efO**0a., , i 
h * eeraw/we.

TÙROMTO

m 5p
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When in 
Doubt

Buy These 
Goods

Fry's Cocoa 
and Chocolate

Contain
no injurious drugs, or chemicals, or factitious 
flavorings. Absolutely pure and hence of 
greatest strength. Sold an^. known the world 
over as “strongest and best.”

When in doubt buy “ Px •”

Cox's Gelatine J
The oldest and most reliable 

Gelatine produced. Sure in results—quality never varies. The 
Gelatiife that makes the housekeeper a firm friend of the store.

When in doubt buy “Cox's.”

Codou’s Macaroni
. Made only from the

real Taganrog (Russian) Wheat. No other wheat produces such good 
Macaroni. Not the cheapest, but the “best.”

When in doubt buy **Codou*s.”

SOU) HY LEADING WHOLESALERS EVERYWHERE
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Manufacturers’ Agents and Brokers’ Directory
OWEN SOUND,BRANDON, flAN

VANCOUVER.

ST. JOHN’S. N.F.CHARLOTTETOWN, P E I.

WINNIPEG.

HALIFAX. N.S. TORONTO

MONTREAL

W. G. Patrick & Co.H. J. STEVENS
Manufacturers’ Agents 

and
Importers

29 Melinda St., Toronto

Montreal126 Board of Trade,
Wholesale Brokerage

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal

BONDTEL. MAIN 778.

CALGARY.

who are open for a situation are requested to 
register their names with the MacLean Pub­
lishing Co., at any of their offices. Inquiries are 
occasionally made by manufacturers and whole­
sale houses who contemplate establishing their 
own advertis ng department.

EXPERIENCED ADVERTISEMENT WRITERS

Limited
AGENCY DEPARTMENT :

Agents for Grocers' Specialties and Wholesale 
Grocery Brokers.

Correspondence solicited. Address all com­
munications to our head office.

26 Front St. East, Toronto

DO YOU wish to extend your business to this 
GREAT WEST COUNTRY 

WE CAN handle your account to our 
MUTUAL ADVANTAGE.

Correspondence solicited. Established over 12 years

George Adam & Co.
Wholesale Broker» and Commission Merchants

Winnipeg. Manitoba

G. B. THOMPSON
Wholesale Broker and Commission 

Merchant
159 Portage Avenue East, - WINNIPEG, MAN.

Cable address. “Capstan.”
Storage facilities. Correspondence solicited

JERUSALEM WAREHOUSE 
HALIFAX, N.S.

Manufacturers’ Agents and Commission Brokers.
WAREHOUSEMEN

Domestic and Foreign Agencies solicited. 
Highest references.

J. W. GORHAM & CO.

Solid brick and stone Wholesale Warehouse 
to let in Calgary, on Stephen Avenue, just about 
completed Two stories anc^feasement 100x 25, 
cement cellar, steam heated, electric elevator, 
track facilities at back, anti driveway at side. 
Wired for electricity and îiped, for gas. Rent 
•200.00 per month on lease. Jlipply to

GEO. T. YOUNG,
52-3 Box 623, CALGARY, P. O.

Manufacturers and Wholesale 
Commission Agent

Correspondence Solicited

Vancouver, B.C. r.o. b,
Reference—Bank of Hamilton

J. Me A. CAMERON

W. G. A. LAMBE &/CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

C. E. KYLE
Wholesale Grocery Broker and 

Manufacturers’ Agent 

27 Front St. E., Toronto
Highest references. Commissions Solicited*

JOSEPH CARMAN
Wnblesale Grocery Broker and Manufacturers 

Agent, Member Western Wholesale Brokers' 
Association.

Uinon Bank Block, Rooms 722 and 723

quote a price on a carol my ce
Selected Delaware Potatoes

Delivered at your station.

R. W. HANNAH
300 Board of Trade Building,

POTATOES

Toronto

A. J. HUGHES
Wholesale Grocers’ Broker. Manufacturers' Agent 

and Jobber,

1483 Notre Dame Street 
Montreal.

Open for few more foreign and domestic agencies. 
Correspondence Solicited. Highest References.

STUART WATSON
Manufacturers' Agent and Whole­

sale Commission Broker.

Winnipeg, - Man.
Highest References. Correspondence Solicited.

In a new brick block centrally located

Dingle & Stewart
Winnipeg, Man. - Calgary, Alta. 

COMMISSION BROKERS.

CALGARY STORAGE

GROCERIES FOR THE WEST
We will have a car leaving Toronto and Montreal 

about once a month.
Have you got something you wish to ship in 

these cars ?
We Will reship, sell or store for you. Write us.

Wilson Commission Co., Limited 
Brandon, Man.

IMPORTER of Refined and Raw Sugars, Barbados
-----------------  Molasses, Flour and Commeal.
EXPORTER of Cheese, Butter and Canned Goods.
AGENT in Canada and the United States for the 
----------- famous Brahmin Tea.

Charlottetown, Prince Edward Island.

HORACE HASZARD

Commission Merchant.
Warehouseman, Shipper and Steamship Agent.

Owen Sound, - Canada

J. K. McLAUCHLAN

Broker, Commission Agent, Auctioneer and Notary Public 
Commercial Chambers, Water St.

A warm welcome extended to all Heads of Depart­
ments and Commercial Travellers 

from foreign countries.

THOMAS B. CLIFT

W. H. MILLMAN & SONS

CURRANTS
ON SPOT.

Grocery Brokers

TORONTO

Januaiy 12,

many wa; 
principal
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Something entirely new

Japanese Starch
Revelation Starching

New Process
pays to handle reliable goods.

American Pure Food
Montreal, Can.

No matter bow good your business, it constantly requires pushing. There are a great 
many ways to push the retail trade to success. It is the opinion of many that one of the 
principal ways of successfully conducting business is to have reliable and up to-date goods.

1
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Made in Canada
These words are the key to the success that every true Canadian heartily desires for this fair Canada

of our !
Why should we buy goods of any description that are made in a foreign country ? The making of foreign 

goods does not give employment to our artisans. It does not retain money in this country.
Why use Foreign Salt ? We have CANADIAN SALT :hat is superior to any foreign salt that is made.
Why not help build up Canada by using

Canadian Sait
and thereby employ Canadian labor, Canadian works, and Canadian capital ?

Demand of your wholesale grocer Canadian Salt, and if he does not keep it write to us for prices and
samples.

ADDRESS

rue nnuUNION QAI T ArCNrv1 ML UUIVllmUn OALI AuLINLY
LONDON, ONT.

Telephone No. 
1971

Office : 2nd FLOOR MERCHANTS BANK BUILDING. 
Entrance on Queen’s Avenue.

EXPORT TRADE DEPARTMENT.
FIRnS ABROAD OPEN FOR CANADIAN BUSINESS.

Agencies on Commission for 
Britain.—We are open to receive con­
signments of Apples and Fruits of all 
kinds. Best references, connection and 
experience. R. C. HALL k CO.. 
Monument House, Monument Square 
London, E.C.

DAVID SCOTT * CO.
Est. 1871. 10 North John St., Liverpool, 
England. Splendid connections a 
references. Try us with a shipmen of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

GEORGE LITTLE LIMITED 
Canadian Produce Importers, 

MANCHESTER.
Butter, Cheese, Eggs, BAObN, Apples, 

Poultry.

HAMILTON WICKBS * CO., 
Canned Goods Brokers, Eastcheap, Lon. 
don, and Victoria Street, Liverpool- 
5?*”rtl,s?<Va!ustione ™»de m Canned 
Meats, Fish,Fruit and Vegetables. Consign­
ments handled. Correspondence solicited.

JOHN LETHBM A SONS,
Leith. Scotland, invite correspondence 
with Manufacturers and Shippers of all 
classes of goods suitable for Grocers, 
Bakers and Fruiterers ; connection of 50 
years over all Scotland. References, Bank 
of Scotland, Leith.

GRIFFIN & CULVER WELL,
Brokers, invite consignments of general 
produce, especially Butter, Cheese, and 
all Food Products. Correspondence 
invited. References given. Write us. 

139 Redoliffb St., Bristol, Eng.

B. BIERMANN 6t CO.,
FRUIT AND PRODUCE BROKERS.

6th Ed. A.B.C. Code.
Cardiff, Wales.

APPLES AND ALL KINDS OF FRUIT AND 
PRODUCE.

QEO. R. nBEKBR & CO.
11 and 12 Bedford Hotel Chambers,

Covent Garden,
LONDON, WO. - - - ENGLAND 

European representatives and 
distributors, Earl Fruit Co., 

California, U 8.A.
Specialties,

FRESH, DRIED and CANNED FRUITS 
T.A.. Emulate.

Codes, A.B.C. and Lieber's.

JAMES MARSHALL,Aberdeen, Scotland,
is always ready to handle consignments of 
Canadian produce. Alierdeen is a develop­
ing market. Won't you at least give it a 
trial ? Others did so, were satisfied, and 
continue shipping. Personal attention. 
Prompt returns.

Cable Address "Rapp, Liverpool” 
HERMAN RAPP & CO.

Provision Merchants.
19 MATHEW STREET, LIVERPOOL. 
Liberal advances on consignments.

ALEXANDER CRICHTON,
15 Stanley St., Liverpool, England, 
Canned Goods and Dried Peoit 
Broker. And at St. Magnus House, 
London, E.C. T. A., "Acriton, Lifer 
pooL” Code, A. B. C„ th Ed.

A. C. DOUGHTY & CO.
Head Office. 20 Eastcheap, LONDON. 

Provision Importers
Invite consignments of Bacon. Hams, 
Butter, Cheese and Poultry. Telegraphic 
Address : Avouching, London. Codes : 
A.B.C. 4th and 5th editions, Al, Western 
Union. Highest References.

Telegraphic Address, "Fondants, London.'
A. E. SOWERBUTTS & CO.

PROVISION IMPORTERS
33, Tooley Street, London Bridge, S. E. 
Bankers : Hill k Sons, 66, West Smithfle^

HAMBURG.
Kaiser Wilhelmstraase 74-78. 
Neubeck & Schipmann,

Commission Agents and Merchants.

THOS. BOYD * CO.,
X Kinu Si., . LIVERPOOL, 

are open te recel re all kinds of Oanadiae 
Produce. Highest references. Wide 
connections A. B. 0 , 4th and ith ed.. 
Western Union and Lieber’s Codes. T. Â.

WMITELEY, nUIR & CO., 15 Victoria St., Uverpool, England
We handle consignment! of CANADIAN MEATS,

CHEESE 1>D BUTTER.
We sell COM, freight and insurer! oe. Wee tern Union Code.

Loedoe, limnoi, Oumov.

This space $15 per year

------------------- -

J. H. GAITSKELL & CO.
Provision Merchants, Liverpool, 

invite consignments of Spare Ribs, Hocks. 
Tongues, etc. Splendid outlet for all kinds 
of pickled meats. Best prices—prompt 
returns. Write us. Established 1883.

This space $30 per year. Salter & Stokes *3 SüÆüSïE1 London, Eng
IMPORTERS OF CANADIAN

CHEESE, BUTTER, EGGS AND POULTRY.

4
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Quality
Is Remembered 

long after 
Pilce Is Forgotten

CEYLON Tea Talks
NO. 6

We have laid before you the main -features which go 

to make a good tea. These are all found in perfect 

proportions in Ceylon Tea. There are other 
factors, however, of equal importance, without which 
the good results are minimized, one of which is absolute 
purity and absence of extraneous matter.

..........-,/ : —

Ceylon Green Teas are absolutely pure 
and free from extraneous coloring matter, such 
as is often used in teas of other growths.

(To be continued)

CEYLON GREEN TEA - the only tea for the real epicure
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W. P. KAUFMANN
19 Caer Howell Street, TORONTO

Analyst & Consulting Chemist
Advice regarding processes of manu­
facture and technical applications of 
chemistry.

A Two Cent 
Mistake
Don't amount to much 
in any business, but the 
striking point is that 
a clerk is just as liable 
to make a mistake of 
$2.00 as he is of two 
cents, and a few mis­
takes like this would 
pay for enough of 
Allison’s Coupon Books 
to last a year or more. 
With these books mis­
takes are impossible.

IF A MAN WANTS CREDIT
or$l0. give him a £10 Allison Coupon Book, charge 
him with $10, and there you are. No trouble at all. 
If he buys a plug of tobacco for teu cents, just tear 
off a teu-eent coupon—that's all. And -o on for all 
his purchases up to limit of the book. NO PASS 
ÇOOK. NO WRITINU. NO TIME LOST. NO 
KICKING There are otherCoupon Books, of course 
but why not have the best? Let us send you a 
free sample.

TOLEDO COMPUTING SCALES
Automatic but Springless.
The "Toledo" is a money saver because it posi­

tively stops the giving of overweight.
A time saver because it is Automatic.
A labor saver because there are no weights to lift, no 

poises to slide, or prices to set.
A trade bringer because it indicates to the customer 

in plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

For Sale In Canad. by

rnt CRY, BLAIN CO., Limited, TORONTO. 
C. O. BEAUCHEMIN * FILS, MONTREAL. 
WH. T. SLOANE, WINNIPEC, MAN.
ALLISON COUPON CO., Manufacturera.

Indianapolis, Indiana.

...ESTABLISHED 1849...

BRADSTREET' S
Capital and Surplus, 81,600,000. Offlesi throughout the Civilised World

Bieeutive Offices : Hos. 846 end S48 Broadway, Hew Tork City, U.S.A.
THE BRADSTREET COMPANY aethers information that reflects the financial condition and 

the controlling circumstances of every seeker of mercantile credit Its business may be defined as of the 
mercha nte, by the merchants, for the merchants. In procuring, verifying, and promulgating information no 
effort is spared, and no reasonable expense considered too great, that the results may justify its claim as an 
authority on all matters affecting commercial affairs and mercantile credit. Its offices and connections have 
been steadily extended, and It furnishes information concerning mercantile persons throughout the 
civil!ted world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. 
Specific terms may be obtained by addressing the Company at any of its offlees. Corrsspondsnce Invited.

------ OFFICES IN CANADA------
HALIFAX ,N.S. 
OTTAWA. ONT. 
VANCOUVER, B.O.

HAMILTON, ONT. LONDON. ONT.
QUEBEC, QUE. ST. JOHN, N.B.

WINNIPEG, MAN.
TH0S- C. IRVING, Gen. Min, Western Canids Terente.

MONTREAL, QUS. 
TORONTO, ONT.

THE AUER QAS LAMP
Delightful to read by.
Gives the light of 100 

Candles and Costs less 
than Coal Oil.

No smoke or smell. The 
whitest, cleaiest, softest light 

1 for reading or sewing. The differ­
ent styles are suitable for store, 
church or home. Satisfaction 
Guaranteed. Catalog on Request.

AUER LIGHT CO., MONTREAL

ELECTRIC POWER COFFEE MILLS

FISHER CUT 
No-102 $

This cut shows one of the de­
signs we are making.

Fitted with V*. H.P. Motor, 
furnished for direct or Alternating 
Current.

Granulates 1-lb. of Coffee a 
mi cute.

Pulverizes Vi-lb. of Coffee a 
minute.

Writ» us for Pries*.

THE A. D. FISHER CO., LIMITED, - T0H0HT0

44 WALKER BINS
The Ideal Grocery Store Fixture

The Walker Pivoted Bin and Store Fixture Co.
BERLIN, Ontario

»
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"UZ2F7T'
STERLING 

BRAND' .J

PICKLES D
that have made a sure start 
for larger success for 1906.

There’s n^Une of relishes 
carried by grocers any­
where that moves more 
frequently than those 
bearing the brand 
“ Sterling.”
SOLO BY ALL FIRST-CLASS JOBBERS

The T. A. LYTLE CO., Limited
TORONTO, Can. J

Customers Can Count

N 9. oj men

That a storekeeper who uses a 
National Cash Register has newer 
stock, better methods and satisfac­
tory prices. A merchant who is up 
to date in his methods of keeping 
accounts is up to date in other ways
Where a cash register is used there are no disputes 
over change, money paid on account, bills sent 
twice. It safeguards purchases made by servants 
or children

Storekeepers are invited 
to sendfor our represen­
tative who will explain 
A'. C. A*, system

N. C. R. 
Company
Dayton Ohio

Please explain to me what kind of a 
register is best suited for my business 
This does not obligate me to buy
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The sun of prosperity will shine upon your trade this year if you will study the 
conditions of your tea trade. The prime factor to this end will be the selling of

JAPAN TEAS
—There may be other teas of considerable merit, but for all-around, thorough healthfulness 
—and absolute purity there are none so thoroughly satisfactory and profitable as

JAPAN TEAS

“Not what is said, but what is done, 
is to be regarded ”

Said the old sage.

PATERSONS 
CAMP COFFEE 
ESSENCE

has made a reputation that makes constant 
sales—surely an achievement. The old sage 
knew his business.

ROSE & LA FLA MME, Agents 
Montreal.

George’Dalidet&Co.
Bordeaux,

FRANCE

The
Noted
Packer
of
French
Products

They
Are
Sellers

Peas
Mushrooms 
Mixed Vegetables
Sardines
Crystallized
and
Glazed Fruits

Let us hear from you.
Agent* :

ROSE & LAFLAMME 
MONTREAL

H

___
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HOTEL DIRECTORY.
WINDSOR HOTEL, &&LDTD°N-

This Hodm li pleaeontly end conveniently Iocs ted on the Beet Side of 
Queen Street. The rooms ere bright end cheerful. Every attention paid 
to guette. Millards end pool. Hot end oold water bathe. A. MoNiool, Prop.

WEST1K• • • fAMD
lecerpented

1851

ASSURANCE
COMPANY.

FIRE
AND

NARINE

TOWER HOTEL, 0Tffi'GDtSriu'
This flrst-clsss hotel is most conveniently situs ted in the coolest end healthiest 

part of the city. Vive minutes from railway station and steamer stallings, and 
near to all principal public buildings. Oool and lofty bedrooms. Spacious Dining 
and Ladles’ Booms. Billiard Boom. Electric light throughout.

VICTORIA LODGE
Mrs. J. P. SMITH, Proprietor. HAMILTON, BERMUDA

Opposite Victoria Park and Cedar Are. Private board $12 to $14 per week.

Weed Office

Toronto, 
Ont.

Capital
Assets, over * 
Annual Income -

$ 1.300,000.00 

3.900,000.00 

3.890.000.00

HON. GBO. A. COX. President.

J. J. LBN NY, Vice-President and Han. Director.

BOARD AND ROOM

“THE ARGYLE,"
Mrs. FRASER Cedar Avenue, HAMILTON, BERMUDA

Terms moderate. Also furnished cottages.

THE AMERICAN HOUSE
A. PASCHAL (Prop.) HAMILTON, BERMUDA

Centrally located. Open all the year round.

WOODSIDE BOARDING HOUSE
(Go a* an or Maim and Lam ah a Struts, GEORGETOWN, DE ME KARA.) 
Cool and airy Bedrooms, Excellent Cuisine, Attendance Qualified. Terms 

Moderate. Electric Car Loop at gate of premises. Patronage Solicited. Manageress 
E. COTTAM.

WINTER RESORT— Queen’s Park Hotel
PORT OF SPAIN, TRINIDAD, B.W.L

John MoBwem, Manager. For Rates, etc., apply Triaidad Shipping k Trading Co. 
39 Broadway, New York.

THE GRAND UNION
The most popular hotel in

OTTAWA, ONTARIO. Jambs K. Paisley, Prop.

DOMINION HOUSE
W. H. Durham, Proprietor. RENFREW, ONTARIO

The most popular Hotel in the Ottawa Valley.

THE TELEPHONE
Is a companion, friend and servant combined.
Invaluable for convenience In the household.

LONG DISTANCE TELEPHONE SERVICE
Has no equal for the facility it affords in business life.
Full particulars as to rates and service at the near­
est office of

THE BELL TELEPHONE COMPANY OF CANADA

WE HAVE EVERY FACILITY TO TRANSACT
YOUR BANKING BUSINESS

AND INVITE YOUR ACCOUNT

THE METROPOLITAN BANK.
CAPITAL PAID UP. - - SI,000,000.
RESERVE FUND, - - 1,000,000.

SAVINGS DEPARTMENT «t .11 branche.

Intoroat aUowod on dopooHn of 
one dollar and upward«

C. C. FOSTER, Secretary.

lesr Money ^
CAN BE SAVED BY MEANS 
OF AH ENDOWMENT POLICY.

YOU CAN ONLY SECURE 
SUCH A POLICY WHILE YOU 
ARE IN GOOD HEALTH.

Pamphlets and Full Particulars regarding the 
New Accumulation Endowment Policy 

sent on application.

Confederation Life
ASSOCIATION

w. H. BEATTY, President.

W. O. MACDONALD, J. K. MACDONALD,
ACTUARY. MANAGING DIRECTOR.

HEAD OFFICE, - TORONTO, CANADA.

BRITISH AMERICA 
ASSURANCE COMP’Y

FIRE AND MARINE.
Inoorgsrated tgM

CASH CAPITAL, (860,000.00.
TOTAL ASSETS. (2.013,678.50.

LOSSES PAID SINCE ORGANIZATION. (26,868.5*4.80.
HBAO OFFICE, - BRITISH AMERICA BUILDING.

Cor. Froat aad Scott Sts.. Toronto.

HON. GBO. A. COX. President. J. J KENNY, Vice-President 
„ P. H. 81118, Secretary. and Managing Director

9
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This Met le for the purpose of piecing retailors, 
Manufacturers’ jobbers and other readers in 
tench with reliable and competent accountants 
and auditors whose eerrioee are so frequently 
required for suoh purpose* as opening hooka,

Leading Canadian 
Accountants and Auditors

BMlhlpe « ergsnieing Joint Monk oompealoe, 
derisin* «pmUl oflo. .7,terns, making eoUoo- 
tienonnd iarmtlgntions, handling ootnteo, mak­
ing Tnluntteno, etc.

This space $30.00 per year. This space $15.00 per year.

JENKINS * HARDY,
A Deign see, Chartered Accountants, 
Estate and Fire Insurance Agente.

ISM Toronto Street. Toronto
•2 Canada Life Building, Montreal.

10$ William Street, New York.

This list Is for the purpose of placing mai 
Surer», wholesale and retail merchants and 
readers throughout Canada, and firms a 
doing business in Canada, m touch wi 
legal profession throughout the Dominic 
the collection of aeoounts, legal represent

broad 
h the 
n, for LEGAL CARDS.

organisation of companies, the arrangement or 
dissolution of partnerships, or assignment», as 
well as all other matters of a legal nature.

For advertising rates apply to MacLean Pub­
lishing Oe., Limited, Montreal or Toronto.

TUPPER, PHIPPKN A TUPPER, 
Barristers, Solicitors, Etc.

Winnipeg, Canada.

ATWATER, DUOLOSA CHAUVIN 
Advocates. Montreal

Albert W. Atwater, K. C. Consulting 
Counsel for City of Montreal. Ohas.
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B1ATTY, BLAOKSTOOK. F AS KEN, RIDD1LL A MABEE
Barristers, Solioitors, Notaries, Etc.

Offloes, Bank of Toronto.
TaL Main 3113..............................................Toronto, Ont.

IRWIN A JONES, Barrister*, etc.
H. E. Irwin, K.C., Clerk of the Peace, 
County of York; B. Morton Jones, 
B.C.L. ; Solicitors for Equity Fire Insur­
ance Co., Berlin Fire Insurance Co.
24 King St. W., Toronto. Weston, Ont.

W. G. WILSON
Barrister, Solicitor, Notary, Convey­

ancer, etc.
Napanee, Ont.

MEWBÜRN A AMBROSE
Barristers, Solicitors, etc.

S. C. Mkwbukn, E. H. Ambhosb,
Hamilton, Ont.

WM. A McLEAN
Barrister, Solicitor, Eto.

Head Office, Guelph, McLean's Bleok. 
Branch Office, Aoton, Town Halt 

Corporation Solicitor, Ete

ROBINSON & GREEN 
Barristers, Solicitors, Etc.

John A. Robinson. John R. Grben.
Solicitors for the Imperial Bank of 

Canada, the Southern Loan & Savings 
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LOUGHEED A BENNETT,
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Calgary, Can. Cables: Lougheed, Calgary 
Solicitors for : Bank of Montreal. Cana­
dian Bank of Commerce, Bank of Nova 
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The Belleville Business College, Limited
Business firms get the best results by applying to us 10 days before vacancies 

occur in their employ.
See Catalogue pages 21, 27, 33, 41.

J. A. Tousaw X BELLEVILLE, f J. Frith Jeffers, M.A.
Secretary. / ONTARIO \ President.

ALCOHOLISM ü
fectcd with the disease of drunkenness, is known only to 

DR. MacKAY, Address City Hall, Montreal, Que.
Absointelv private treatment.

Centleeen:-
P. are in receipt of jour favor of the 2nd instant 

end beg to assure jou that the natter referred to mil be trei 
aa.atrictlj confidential.

The several other natters treated m jour cocBinication i 
receite our careful attention.

lerj trulj jours.

THE

UNDERWOOD
The Writing-ln- 
SIght Typewriter

Will do your work 25% 
to 50% faster than any 
other writing machine. 
Highest award “Grand 
Prize,” St. Louis Ex­
position, 1904.

UNITED TYPEWRITER CO- LIMITED
7 ADELAIDE STREET EAST, 

TORONTO and at
99 ST. FRANCIS XAVIER STREET, 

MONTREAL
HAMILTON LONDON OTTAWA QUEBEC ST. JOHN, N.B.
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“ The firm behind the label ” is an English trader’s expression, 
and a good one. Solomon says : “ A good name is better than
great riches.” H. 0. Havemeyer put that into modern phrase 
when he testified : “ A good trade-mark is worth one million
dollars.”

\ —
DO YOU consider “the firm behind the label” when 

buying your Canned Goods ?

If not, isn’t it important that you should ?

The CANADIAN CAN NEBS, Limited, are the largest packers 
of Canned Fruits and Vegetables in the world. They have 
a great reputation to maintain. They are sparing no ex­
pense in material or labor to send out the very highest quality 

of Canned Goods.

QUALITY IS GUARANTEED

Remember, a guarantee is more or less valuable, according to 

the reputation of the guarantor.

Remember, “ the firm behind the label,” and order only brands 

such as “ Canada First,” “Little Chief,” “ Log Cabin,” 
“ Horseshoe,” “Auto,” “ Lynnvalley,” “Maple Leaf,” 
“Kent,” “Lion, “Thistle,” “Grand River,” etc., etc.

■
h
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Just a Splendid Line to Stock 
This Year

■COFFEEi
« -turn

MoiuKAÏÜUs;,»!»«*—» Un.-

>081*7 • ► fOOo

10UN6 4 OLD

c!0:...

“MOKARA is a home drink for every­
body. It is the best and 
cheapest substitute for Tea 
or Coffee on the market.

If you want a rapid seller and profit maker, write 
for sample and particulars of Mokara.

Retails at 10c. pkge.

Mokara Mills
21, 23, 25 Cosford Street, - * MONTREAL

f
A SUCCESSFUL NEW YEAR

DEPENDS

ON CAREFUL SUYINC
The MILK and CREAM to

bay in 1906 is

Sweetened

iMm
V/i/ ^~ - ssz<\

Jersey cream

; cai***'"*Conoim'seo
yruro.nov* econ*

TRURO CONDENSED MILK CO., Umlted, TRURO, N.8.

—■/

We can now offer the trade the following :

The Brand
TRADE/\MARK

REG?

SÿHHG &FR^

T.

APPLE JELLY IH CUPS AND JARS A Limited Quantity of “Gallon Apples.”
APPLE BUTTER IN JARS AND PAILS Prepared Pumpkin, "Threes," the Pure Thing

and Tomato Catsup in Tins and Bottles
all of which are bound to give satisfaction to the consumer, as the quality 

is extra good, and prices right.

It your dealer cannot supply you with any of the above, write direct to

THE ESSEX AND PRESERVING CO Y, LIMITED
Factories at Essex, ont. 8 WELLINGTON ST. EAST, TORONTO, CANADA

18
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$1000 Reward
Recent investigations have disclosed the 

fact that unscrupulous handlers of Hour are 
endeavoring to take advantage of the great 
popularity of Ogilvie’s “ROYAL HOUSE­

HOLD” Flour by refilling, with cheap, 
inferior flour, the bags and barrels bearing the 

Ogilvie Brand, and selling it as the genuine 

article. In order to bring the guilty parties 
to justice we offer the following reward :

The Ogilvie Flour Mills Co., Limited, will pay one thou­
sand dollars ($1,000.00) for such evidence as will result in the 
conviction of any person, persons, firms or corporations who 
may be refilling their bags or barrels with Hour of other 
manufacture and selling the same as flour manufactured by 
the Ogilvie Flour Mills Co., Limited.

The Ogilvie Flour Mills Co.
Limited

OGILVIE’S

i
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25-Cent Japan Tea
Are you looking for the finest value in Japan Tea that can be bought in Canada to-day to retail at 25 cents? 
We have it—at 18j£ cents—that could not be sold (if bought on to day’s market) at less than 20 cents.
If this interests you write us.
Also a nice sweet drawing Gunpowder in Caddies, at 11 cents.
And exceptional values in low priced Ceylon and IndiaJ/Teas.
We are headquarters for tea values.

W. H. GILLARD » CO., HAMILTON,
Wholesale Grocers, Tea and Coffee Importers.

44 WATCH"
There is no word in the English language more pregnant with meaning than this. It 

means close, constant observation ; vigilant attention ; careful, continued notice ; supervision.

Every pound of WOOD’S COFFEES delivered to the Grocer has been subjected to this
ordeal.

There is another definition, “Outlook.” This we apply to the interests of the Grocers 
assisting him to widen the field of demand for WOOD’S COFFEES and extend his trade.

CANADIAN FACTORY and SALESROOM
No. 428 ST. PAUL ST., - - MONTREAL.

absolute purity CALIFORNIA FRUIT

GILLETT'S

CreamTartar.
GUAfcWniB 10 BE

ABSOLUTELY PURE

î c W. 6IILEITS»

is guaranteed 
to your customers 
in

GILLETT’S
Cream Tartar

Every time you make a sale of

Gillett’s Cream Tartar y°u
please your customer' and make 
a friend.
Ask your jobber for it.

E. W. GILLETT COMPANY LIMITED

Evaporated Apricots
All Grades at “ Right ” Prices.

Prunes
Choicest Santa Clara—All sizes

Seeded Raisins
“ Fancy ” Fruit—Special snap.

London,
Beg. Toronto, Ont.

Awarded Medal and Diploma at World*! Fair, St. Louis, Mo., 190*

Chicago,
111.

Warren Bros. & Co.
Wholesale Grocers

Toronto

,1 41
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PORK PACKERS AND THEIR DIFFICULTIES
/

The amount of correspondence which 
has arisen out of the acute situation 
brought on the packing industries by the 
decision of the Government to withdraw 
bonding privileges, has at last reached 
a crucial stage. So persistent have been 
the accusations of the existence of a 
combine that the leading packers are 
inviting the appointment of an influen­
tial committee to investigate the sub­
ject. We give herewith the main fea­
tures of the several letters which have 
appeared in the press on the subject :

MR. WILLIAM DAVIES’ LETTER
“About twenty-five years ago the Wil­

liam Davies Company were doing a very 
considerable business as export pork 
packets, but were heavily handicapped 
by the short supply of live hogs in Can­
ada, and at that time were obtaining 
about one-half to two-thirds from the 
United States. The freight and ex­
penses, to say nothing of the shrinkage 
in weight and mortality, was very 
heavy, and amounted to what would be 
a handsome profit, while rivals in the 
United States were paying but a trifle 
higher freight than we on their manufac­
tured goods to England, besides which 
at that time the G.T.R. would make 
time contracts with them, while our 
goods were often shut out of ocean 
steamers at Portland.

Some Missionary Work.
“Naturally we became discouraged, 

and, thinking seriously of moving our 
business and following our rivals who 
had given up in Canada and migrated to 
Chicago and other points, we prospect­
ed in the Western States, and had very 
tempting offers made to us to locate 
there, but before accepting feeling very 
reluctant to leave Toronto, we made an 
appeal to the Government at Ottawa. 
Thev agreed to make the bonding regu­
lations a little less onerous and strin- 
cent. and we decided to remain here, re­
build. and start a missionary campaign 
bv letters to the press, pamphlets, and 
addressing farmers as opportunity 
served.

English Taste Changing.
“Meantime the English taste was 

■ hanging. The masses refused to eat fat 
bacon, and the grand Berkshire hog fell 
into disrepute and disgrace. The Irish 
ind Danish bacon curets solved the prob­

lem. They supplied the farmers with the 
mproved large Yorkshires for breeding 
purposes, and very soon the thick fat 
hat was characteristic of the Dunmow 

hitch was displaced bv a long, lean side 
•f bacon that satisfied the most fastidi­

ous epicure. This led the writer to im- 
'ort a number from the celebrated 
arize-winning herd of Sanders Spencer, 
Huntingdon, and breeding a large num­
ber and advertising their excellence, 
hey were soon scattered from Prince 

Edward Island to British Columbia. I 
asked the assistance of Hon. John Dry- 
len, but he said the farrilers .would not 
dopt theip ; they would not be proflt- 
hle. He has long since kept them on 

: is own farm and recently made the 
amende honorable’ to me. To-day, I

think I am correct in saying, three- 
fifths or more of the hogs in Ontario are 
of the Yorkshire strain.

Profitable to Both Parties.
“With the increasing supply of hogs 

our business increased by leaps and 
bounds, and, on the whole, it has been 
prosperous. We have never posed as 
philanthropists, and till comparatively 
recently we had abundant testimony 
from farmers that they found hog-rais­
ing profitable, if not the most so of any 
branch of live stock.

“A few years ago an agricultural jour­
nal commenced a crusade against the 
pork packers, assuring the farmers they 
were being robbed ; that there was a 
combine, and the farmer was under the 
iron heel of their oppressor, etc. The 
editor of that paper has been very 
malevolent in his utterances. Dr. Smale, 
assistant manager of the Wm. Davies 
Company, recently wrote to him a logi­
cal letter, giving facts and denying point 
blank the accusation of a combine. The 
editor in the most disingenuous manner 
distorted the statements.

Fiercest Competition Exists.
“A Toronto daily also appears to 

have taken a malevolent pleasure in 
charging pork packers with forming a 
ring to keep the price of hogs down. 
Now, seeing that combination is a crimi­
nal offence, it is rather a serious matter 
to make a direct charge against a re­
spectable body of men. Will your read­
ers please bear in mind that there has 
never been a scintilla of evidence, much 
less proof, of these charges, and if those 
who were making them were not wil­
fully blind, they would know beyond 
peradventure that the packers are at 
each other’s throats ; that the fiercest 
competition exists, and it is war to the 
knife to obtain hogs.

With Mr. Dryden.
“Now I have a crow to pick with 

Hon. John Dryden. I have been proud 
to number him in my list of friends—a 
man whom I have respected and in many 
respects admired. As Provincial Minis­
ter of Agriculture I believe he did ex­
cellent service to the farming commun­
ity, hence to the country generally, but 
the pork packers owe him nothing. After 
they had got the industry on a plane 
when it ran by its own momentum, then 
he found out the business was of im­
portance, and helped it along in a cer­
tain way, but was always finding fault 
with the methods of the pork packers. 
They did not grade and pay a price ac­
cordingly. It is very probable drovers 
do not grade, and that may easily be ex­
plained. A farmer's hoes can be much 
more easily and quickly bought as they 
are. Farmers very ranch obiect Jo tak­
ing a lower price for one jor \fo. and 
the drover has found by experience that* 
by offering a uniform price he can make 
a greater profit after thev are graded.

The Question of Grading.
“A few days ago Mr. Drvden was re­

ported in the World as saying at the
16

Live Stock Show that if the packers 
would grade and give a more uniform 
price he would guarantee them plenty of 
hogs. The first thought I had in this 
connection was, what kind of a guaran­
tee would the honorable gentleman give, 
and what would it be worth ? Doubtless 
Mr. Dryden is aj good practical farmer, 
and, as I have before stated, has done 
yeoman serrieir as Minister of Agricul­
ture, but ir-nis methods of running a 
packing house proved as successful as his 
manufacturing and commercial enter­
prises, as I and others know to our 
sorrow, then heaven help the pork pack­
ers. We used to grade, and severely, hut 
in recent years competition is too fierce, 
each is afraid of his rival. What strong­
er proof of independent competition can 
there be ?

“WM. DAVIES Toronto.”
• • •

HON. JOHN DRYDENS LETTER
“The letter in your issue of Wednesday 

from Mr. Davies, the senior partner of 
the Wm. Davies Pork Packing Company, 
calls for some reply. I therefore crave 
the indulgence of your readers while I 
attempt to throw some light on the 
matters under controversy.

Cause of the Controversy.
“What, then, is the cause of so much 

controversy in reference to the produc­
tion of bacon ? There are, I think, three 
separate questions, all of which are in 
dispute, and concerning which the farm­
ers and the packers cannot seem to find 
a common ground.

“First, the packers desire the privi­
lege of importing from the United States 
a class of hogs for use in their packing 
establishments which are confessedly in­
ferior to the Canadian supply. The 
farmers very stouth- object to this 
privilege being allowed, and present two 
strong reasons : First, the danger, in 
importing hogs grown in all parts of the 
United States, of introducing disease ; 
second, the danger which at once pre­
sents itself of lowering the reputation of 
Canadian bacon. We think either of 
these is a good argument, and taken to­
gether they are unanswerable. Hon. Mr. 
Fisher did himself credit, and has won 
the gratitude of the people he especially 
represents in the Government all over 
Canada by deciding this question in their 
favor. American hogs, therefore, cannot 
now be brought in, except at an increas­
ed cost, representing the duty which is 
demanded.

The Problem of Production.
“Coupled with this question, and aris­

ing out of it, comes the second subject 
of controversy. The pork packers assert 
that sufficient hogs for their plants are 
not produced in Canada. Our answer is 
that with, proper encouragement an un­
limited supply can be presented for con­
sumption by the packers, and that in­
asmuch as the packers and farmers are 
dependent on each other and that so far 
as this industry is concerned neither can 
prosper without the other, thev ought to 
confer together and try to come to a



mutual understanding by which such suf­
ficient supply could be provided. If this 
could be done, there can be no doubt in 
the mind of auyone who looks over the 
entire province without going outside of 
it, that the supply could be increased in­
definitely.

The Matter of Grading.
“The third point which has been under 

discussion for some time is in reference 
to maintaining the quality of the bacon. 
The buyer insists on purchasing on what 
is called a flat rate—that is to say, the 
price is uniform for good, bad, and in­
different. The farmer who produces the 
ideal hog, which makes the best quality 
of bacon, receives no more under the 
present system, than the man who pro­
duces a thick, fat hoc which, according 
to the opinion of the packers, is not 
wanted for bacon curing at all. The 
packers throw this back at us in our 
discussion, and say it is for you farmers 
to produce the article which is needed, 
and. although we refuse to pay any more 
for doing so, vou ought to, in justice to 
yourselves, produce it. Now, there are 
a few farmers who would be willing to 
produce the best, although they get no 
more money, simply for the satisfaction 
which it gives them, but the great mass 
of people do not look at things in that 
wav. They are doing this work for the 
dollars that are in it. If, therefore, by 
being careless and indifferent as to the 
quality, they can receive an equal 
amount to the man who takes pains and 
spends money in securing the best, it is 
easily seen that there is not likely to 
be any improvement.

Not Championing Rival Breeds
“Mr. Davies further complains at my 

action while administering the Depart­
ment of Agriculture, and says in his let­
ter that he asked my assistance, but 
that I would not respond, giving various 
excuses for so doing. Your readers do 
not understand his reference, nor what 
it was he asked me to do. As he says, 
Mr. Davies at that time was the cham­
pion of and a breeder of Yorkshire hogs. 
He had decided for himself that these 
were the best for bacon purposes. At the 
same time the Ingersoll Packing Com­
pany had spent a considerable amount of 
money in importing the Tamworth breed, 
asserting that this filled the bill the best 
of any. There were still others cham­
pioning the improved Berkshire. Now, 
surelv Mr. Davies can see—if he cannot,
I think others can—that it would not do 
for the head of the department to cham­
pion any one of these breeds as against 
the others. In the first place it would 
not be right to do so, and especially 
when the head of the department had no 
personal knowledge of what breed in his 
judgment was the best.

To Show the Way.
“Now, the department undertook to 

settle this question in a different way. 
As soon as it was seen that our system 
of farming must be changed, that our 
profits must come from other sources, 
ihe department undertook to show the 
way. To this end the Winter Fair was 
finally located at Guelph, and the revo­
lution of the hog products of this coun­
try, so as to provide material for the 
best bacon, was undertaken. Special 
prizes were oflered fop- bacon hogs ; the 
classes were divided, the bast bacon 
producer from Tamworth, from York­
shire, from Berkshire and other sources. 
Then the best among the whole lot.

THB CANADIAN QROCER

This was the only real wav of proving 
what Mr. Davies asserted was true, that 
one breed was superior to another. The 
packers were asked to supply judges. 
They were supposed to be the men who 
best knew what the ideal hog should be. 
They were instructed not to give the 
first prize if no prize animal presented 
itself, nor a second, nor a third. The 
first year a number of these prizes were 
withheld ; the second year my recoflec­
tion is that they were filled, but it was 
not until the third year that we felt we 
had come to the time when the ideal 
hog in some numbers had been produced. 
This was the year of the commencement 
of our educational work in connection 
with this question. Mr. Davies does not 
seem to have any knowledge of it. The 
Superintendent of Institutes at that 
time received permission to use the 
funds of the institution in bringing lec­
turers to Guelph and paying their ex­
penses the same as when "they go out to 
speak at institute meetings with a view 
of giving information in reference to this 
ami some other questions.

Finding the Ideal Hog.
“They were all there and listened to- 

the discussions which took place. The 
ideal bacon hog and others which were 
not ideal were brought into the lecture 
loom. The packers were asked to dis­
cuss them before these crowds of farm­
ers, including farmers’ institute lecturers 
who were present. Questions were ask­
ed, and the whole matter threshed out. 
The following night these animals were 
killed and next day were brought in, cut 
up and showing the quality as described 
when the animals were alive. This has 
been continued ever since, but, if we had 
stopped there, it would have taken a 
good many more years to brine about 
the revolution which took place. Follow­
ing this, under instructions of the head 
of the department, the Superintendent of 
Institutes made the bacon hog a compul­
sory subject at every institute meeting 
in the province. At every meeting there 
was some subject taken bearing on the 
bacon hog. We could not take the live 
animal into the school house or hall ; 
therefore, large charts were prepared of 
these ideal hogs which had been seen at 
Guelph, and of the sides as they were 
presented to the audiences there, so that 
in everv county at the several meetings 
held in the local institute the bacon hog 
was the subject of discussion. This was 
continued the following year, and in a 
good many places a third year. The re­
sult was an entire revolution in the hog 
product of the country, and yet Mr. 
Davies is able to say at this late date 
that ‘the packers of Canada owe the 
head of the department at that time no­
thing.’ My opinion and the opinion of 
farmers is that the department has 
made these men rich and that they are 
not now willing to share their riches 
with the men upon whom they depend 
for their raw material.

“The writer regrets exceedinelv that 
this personal and unjust attack should 
be made by Mr. Davies, for the reason 
that I do not think any good can come 
of it. I had planned to have a confer­
ence with Dr. Smale, who had been se­
lected as champion of the packers at our 
late meetings in Guelph, and I hope I 
may still have the privilege of holding 
that conference with a view of ascer­
taining whether some common ground 
cannot be reached which will work sat- 
islactorilv in the interests of both par­
ties “JOHN DRYDEN, Toronto."

January 12, 1906

WM. DAVIES CO. REPLIES.
“Replying to the article in the To­

ronto World of the 4th, and to recent 
editorial comments in the Farmers’ Sun.

“(1) Slaughtering hogs in bond. The 
interest of this company in the bonding 
privilege can probably best be answered 
by saying that we have not killed an 
American hog in bond in Toronto in 
fourteen years. In the small house we 
have in Harriston, Ont., we killed about 
4,000 American hogs early last Summer, 
and some 1,000 a few weeks ago, which 
represents all the American hogs we have 
killed since 1891. From July, 1905, we 
were in frequent communication with 
the Minister of Agriculture, the Hon. 
Mr. Fisher, urging upon him the neces­
sity of requiring each side of bacon 
made from American hogs under the 
bonding privilege to be skin branded 
'American Sides,’ as we feared injury to 
Canadian bacon by having the products 
of American hogs sold as Canadian in 
England. The Minister decided to stop 
the privilege rather than to adopt the 
remedy we suggested. We have no quar­
rel with him for his decision. We think 
the course suggested by us was the wiser 
one, although the above figures will de­
monstrate how unimportant the whole 
question is to this company.

“(2) Is there a pork packers’ com­
bine ? We have stated in vour columns 
before, we have stated in the columns of 
the Farmer’s Sun, that as far as this 
ccmpanv is concerned there is no asso­
ciation with any combination of packers 
for any purpose whatsoever. The state­
ment is now made by you and by the 
Farmer’s Sun that perhaps it is not 
called a combine, but there is an under­
standing which is just as effective never­
theless. In reply to this we desire to 
say that this company has not had, has 
not now, understandings, direct or in­
direct, through agents, through ‘Joe 
Harris,’ through telegraph or telephone 
companies, through any sort, kind or 
form of communication, whereby the 
price which will be paid for hogs is dis­
cussed, or views of values compared, or 
any condition set up showing collusion 
of interests upon any matter involved. 
If this denial still leaves some loophole 
which you think is not covered, if you 
will supply the language to cover the 
loophole, you will please understand that 
our denial embodies your language. If 
other packers in Ontario know the price 
which this company fixes for hogs each 
week, it is obtained by some means un­
known to us, and if you can discover the 
means you will perform for us a very 
useful and satisfying service.

The Control of Bacon and Beef.
“This company docs not desire, and 

has not sought, to control the bacon or 
beef business, either by direct or indirect 
measures. It has sought to bring all the 
intelligence it could command to bear 
upon the business with which it was 
identified. It has sought for and desires 
no artificial aid from any source what­
soever. ' It has believed that industry 
a"nd intelligence applied to the day-to- 
day operations of the company were 
more useful and more self-respecting, 
and the results secured from such efforts 
more satisfying, than the same money 
results secured through combination. We 
have been guilty of the crime of playing 
a lone hand, and of taking a pride in the 
business with which we are associated, 
being developed along the lines indicat­
ed. Hence, as far as we are concerned, 
the conjectures and suggestions based

16
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upon an understanding between packers 
as affirmed in your article of the 4th, 
and your writings of the same character 
over the last two years, as well as 
those of the Farmer's Sun and other 
journals, are and have been unwarrant­
ed, ungenerous and misleading.

“We make no attempt to conceal our 
anxiety at the effect of this persistent 
campaign, establishing as it does want 
of confidence in the packers. It is vital 
to the continuance of the bacon industry 
that a spirit of confidence exist between 
the breeder and feeder who raises hogs, 
and the curer who ships the finished pro­
duct to the English market. Where 
criticisms of the press upon the packers 
and the bacon industry are founded on 
actual knowledge, useful and necessary 
public service is performed in making 
criticisms. Where they are founded on 
conjecture and there is refusal to ac­
cept as truthful the statements of those 
who are cognizant of the facts, a cruel 
wrong is done, not only to an important 
industry in which the farmers of the 
province are interested, but to business 
men who have invested large sums of 
money in buildings and plant, the value 
of which is vitally dependent upon the 
activity with which they can be operat­
ed.

Shrinkage in 1905.
“As an evidence of what this campaign 

has been able to accomplish, this com­
pany, as the most representative one in 
the business, shows a shrinkage of 100,- 
000 in number of hogs killed during 1905 
as compared to 1904, which is equiva­
lent to one-quarter of our business. Our 
workpeople have for months at a time 
been from one-half day to three days a 
week short in their time, and the whole 
business has been subjected to great 
anxiety and much concern. This shrink­
age in hogs has been produced by un­
natural means, as it follows a long 
period of high average price for hogs, 
when under normal conditions the quan­
tities would increase.

“We want neither sympathy nor con­
solation for this state of affairs. We on­
ly ask that in simple justice newspapers, 
so powerful to work mischief as well as 
to do good, . will be fair-minded and 
cease a destructive campaign, or support 
i heir statements by evidence other than 
mere conjecture or broad assertion.

“We sincerely believe that the cultiva­
tion of hogs has been profitable to farm 
crs. We believe that the bacon industry 
has been possible because of the intelli­
gent co-operation between the breeders 

■ iid feeders who have produced good 
hogs and the packers who have pured 
good bacon. We believe this co-operation 
s being wrongfully destroyed by a per- 
istent newspaper campaign of insinua- 
ion and assertion against packers which 
s not supported by evidence, and which 
e say, as far as this company is con- 
rned, is not only misleading, but di­
et ly contrary to the whole spirit in 
Inch the business is conducted.

Committee Suggested.
If you, with the editor of the Farm­

s’ Advocate, the editor of the Farm- 
i's’ Sun and the editor of the Farming 

old, will arrange for the Hon. Nelson 
h'ntcith, Minister of Agriculture in the 
vsent Government, the Hon. John 
y den, Minister of Agriculture in the 
<■ Ross administration, and Mr. Dun- 

n Anderson and Mr. T McMillan, 
amers’ Institute lecturers, to join 
'li you- as a committee to wait upon

us, we will place at your disposal all 
available information bearing upon your 
charge that the buying price of hogs is 
determined or affected by an understand­
ing between packers to which we are a 
party. If, after this committee has met 
with us and gone over the evidence 
which we will submit, you find vou have 
been mistaken in your conjectures and 
assertions, we will ask vou in the inter­
ests of a very important industry, to 
make the amende honorable.

“At the time the committee calls up­
on us, if there arc any general matters 
identified with the business which are of 
interest to them, as, for instance, ques­
tions referred to in the letter of the 
Hon. John Oryden in the Globe of even 
date, and which are outside your par­
ticular charges, we will gladly discuss 
these items in as full a maimer as the 
committee may desire.

"THE WM. DAVIES CO.. LTD , 
“Toronto.’’

BOARD OF TRADE MEETINGS.
ST. JOHN, N. B.

The monthly meeting of the Board of 
Trade was held on January 2. The 
council has elected the following addi­
tional members : George Robertson, M. 
P.P., J. 11. McRobbie, George E. Bar­
bour, W. E. Foster, E. L. Rising and 
J. E. Irvine.

The council had urged the Government 
to make an additional grant towards the 
Sand Point dredging operations.

T. H. Estabrooks, who was elected 
vice-president, sent a letter regretting 
his inability to accept the office.

F. A. Uykeman nominated J. H. Mc­
Robbie. The motion was seconded by 
H. A. Austin and unanimously passed.

W. E. McIntyre was elected a member 
of the board.

It was suggested that Senator Ellis 
would be a suitable representative to at­
tend the meeting of the Forestry Asso­
ciation at Ottawa this month. On mo­
tion of Mr. McRobbie the matter was 
left with the president.

With reference to the encouragement of 
new industries, the president said the 
Board of Trade was working along vari­
ous lines. Plans are making for a book­
let descriptive of St. John’s advantages 
•for manufacturing purposes.

Mr. Hatheway said he thought St. 
John would be a good site for a flour 
mill.

Mr. Shaffer, I.C.R. freight agent, sug­
gested that a beet sugar industry might 
be successfully established here.

OLDS, ALBERTA.
It is now about four years since the 

Olds Board of Trade was established, 
and although a mere advisory board it 
has been of great service to the district. 
Every question of public interest is tak­
en up and discussed, and when thought 
necessary steps are taken and repre­
sentations made. Its work has been 
done quietly and effectively. Many set­
tlers in outlying districts have been sur­
prised at the erection of a bridge over 
a creek or river in some convenient 
place, and wondered why it had been 
placed there. Reports had reached the 
Board of Trade that such a thing was a 
necessity, and they in turn brought this 
to the notice of the proper authorities, 
with the result that many improvements 
such as bridges and road repairs, have 
been effected for the convenience of set­
tlers. "

One of the first things that the board 
inaugurated was a monthly street fair 
held on the last Saturday of every 
month, and how successful these month­
ly sales were is known to all of us. but 
owing to the low prices which existed 
for cattle during last Summer these 
sales were not so successful, as very few

farmers were willing to dispose of their 
stock at the current low figures. There 
is evidence that the price of cattle will 
be higher in the Spring, and the street 
fairs will again receive the patronage 
which ought to be accorded to them.

Important questions are now before the 
board. The question of electric lighting 
and tire protection is being subjected to 
keen inquiry, so that when the town 
council decide to take steps in the mat­
ter the Board of Trade will be on hand 
to sec that what is installed is adequate 
and to further promote and safeguard 
the interests of the ratepayers.

MONTREAL.
Mr. Alt red Moseley, C.M.G., addressed 

a well attended meeting of the members 
of the board of trade on Jan. 8, on the 
subject of preferential trade within the 
Empire. Mr. Muscle v explained Mr. 
Chamlierlain’s idea of preferential trade 
within the Empire, and said it was often 
sought to misrepresent him by making 
it appear that in Canada he would seek 
to place some embargo, some brake, up­
on Canada’s aspirations as a manufac­
turing country. Nothing, Mr. Moseley 
explained, was farther from Mr. Cham­
berlain’s thoughts.

At the close of Mr. Moseley’s ad­
dress, which was most attentively listen­
ed to. the following resolution was 
adopted, on motion of Sir George Drum­
mond :

• “That this meeting of members of 
the Montreal Board of Trade hereby 
expresses its hearty approval of and 
sympathy with the policy of reciprocal 
preferential trade between the com­
ponent parts of the British Empire and 
the Imperial ideas in connecOqn^Qiere 
with, now being advocated by 
Hon. Joseph Chamberlain, wl 
carried into effect, will, in the 
of this meeting bring increase)! 
péritv to the Mother Countryy 
colonics. ”

and

CALIFORNIA RAISIN CROP.
Advices from Fresno, Cal., state that 

the entire raisin crop in the hands of 
the California Raisin-Growers’ Co. has 
been sold to packers on a three cent 
basis. By the concluding of this sale 
is ended a season of unrest in the rais­
in business. At the beginning of the 
season a combination was formed be­
tween the growers’ company and sev­
eral packers. The price was set too 
high, and the result was that the grow­
ers’ company were unable to market 
their raisins.
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Window and Interior Displays

CHRISTMAS WINDOW DISPLAY FOR COMPETITION.
HURRY UP WITH YOUR DRAWINGS

The Canadian Grocer’s competition 
closes with the coming week. Many 
subscribers have already sent in their 
drawings. Have you got your photo 
or drawing ready yet? Mail us by re­
turn and secure your chance for the 
honor of first place. Prizes will be 
awarded for photos or drawings and 
accompanying descriptions of the same. 
The prizes will consist of :
First Prize ........................................ $5.00
Second Prize .................................... 3.00
and $2.00 for every picture and descrip­
tion which is considered worthy of pub­
lication.

The competition, which closes on Jan­
uary 15, 1906, will admit of photo­
graphs, pen and ink or wash drawings, 
with good ideas counting more than the 
pictures, although, of course, all pic­
tures, in order to receive a prize, must 
be of sufficient distinctness and good 
workmanship to admit of their publica­
tion.

Mark all manuscripts and photographs 
intended for this department with the 
words “Window Dressing Competition.”

Care should be taken to avoid reflec­
tion in the photograph. The bes{ photos 
are often taken at night.

INTERNAL STORE CRITICISM.
There is little need for explanation in 

the cut of internal arrangements given 
herewith—it speaks for itself. A casual 
observer can see at once that it is set 
out, not merely : by a firm who know 
their business, but/by a firm who know 
how to economize business. In an earl­
ier issue, it was pointed out, the im­
mense saving which accrues in a well 
fitted store by reducing the labor of 
clerks, in having goods ready to hand, 
and in preserving them in good condi­
tion. In the store under review, it will 
be noticed that, to a great extent, the 
stock is classified, thus giving every ap­
pearance of fine order, and at the same 
time a good show. This in itself 
gives a somewhat straight and monoton­
ous appearance. It will be noticed, too, 
that a show case display of tobacco 
goods is seen on the immediate right, 
and could not fail to attract early at­
tention. The crockery counter takes 
up the centre of the store, probably the 
the best place, both for light and utility. 
Grocers thinking of improving their 
trade would do well to take pattern 
from this arrangement The. illustration 
shows the store of Home & Spice, of 
Lacombe, Alta. This store, which is 
called the Bee Hive Supply Store, is

well named, as everybody is on the 
hustle in this establishment. The firm 
formed partnership in May, 1905. Mr. 
Horne was at one time with Campbell 
Bros. & Wilson, and Mr. Spice up to 
that time was a partner in The Great 
West Trading Co. of Yorkton. The 
firm does practically a cash business, 
and finds it a great success. The store, 
as can be seen by the illustrations, is 
up-to-date in every department.’ It 
measures 40 x 80, and has two large 
plate glass fronts, hardwood floor, me­
tallic ceiling, and the latest fixtures. 
Eight clerks are kept busy all the time 
waiting on customers, as this firm enjoys 
a large trade in Lacombe and its dis­
trict.

A HANDY FRUIT DISPLAY.
How to display dried fruits? This 

question has at last been solved. Have 
a long case made, about as long as a 
counter, a foot high in the back and 
about eight inches high in the front. 
Divide it into as many parts as you 
have different kinds of fruit. This, of 
course, is put on a sort of low counter. 
When it is all finished it ought to be 
about the height of the average counter. 
This case should be stained the same 
color as the other fixtures in the store. 
On the back of every one of these 
divisions tack a neat card, with the 
name of the contents and the price 
per pound.

NOTES.
Don’t display goods that you cannot 

duplicate from your stock. Nothing 
harms your trade more than to attract 
customers to your store by a good win­
dow display, and for the customer to 
find out that what is in the window 
is only samples.

Many grocers attribute their success 
to the help they have received from 
their wives. It would be a good plan 
for grocers to consult their wives in the 
matter of window dressing. The fem­
inine eye as a rule can discern many 
features that the grocer would not 
notice.

A general merchant in Illinois has hit 
upon a scheme for attracting crowds to 
his establishment during the dull sea­
son. He buys a large assortment of

glassware, ranging in price from 75c to 
$7 a dozen. This assortment is placed 
in the show window of his store. In 
the front of the window, for about a 
week in advance of the date, .a sign is 
placed announcing that all customers 
buying $1 or more of merchandise dur­
ing a stipulated period can have a choice 
of any article in the window for 5 cents. 
A notice to the same effect is inserted 
in the daily newspapers. In some cases, 
glassware that is ordinarily sold as high 
as $1 apiece is offered at 5 cents. The 
fact that much of the glassware is sold 
at pretty near the ordinary rate is over­
looked by the purchasers, who think on­
ly of the greater values. The dealer has 
tried the scheme on numerous occasions 
and invariably finds it to work hand­
somely.

Interior display.—Horne & Spice, Lacombe, Alberta.
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THE WELLKNOWN 
AND RELI ABLE

- /m
GUARANTEED

StovePolish ÿSS, labor SAJ/_
PTRADE

CIIPPCCCCIIII V U A VIUC CTflUC Dfll KU For forty years we have been successfully malting stove polish that pleases the housekeeper. It is natural that we 
OUuULdOrULLf MAMnO OlUvC rULIon. should know what they want and how to make it right. RISING 8UN Stove Polish and SUN PASTE Stove Polish 
please the housekeeper and sell themselves without talk and bring the customer back for more. These are the stove polishes that it pays you to handle, with a 
good margin of profit.

MORSE BROS., PROPS., CANTON, MASS., USA.

POINTS FOR THE INDUSTRIOUS CLERK
NUTMEG NATIONAL BANK.

How many men have started in busi­
ness on “hot air,” kiting checks to 
even pay their tirst month’s rent, and 
some of these very men have been suc­
cessful and have made independent for­
tunes 1 Then, again, how many have fail­
ed to make good? Of the average Am­
erican business men, seven out of one 
hundred only are successful, the other 
ninety-three go to the wall.

But who ever heard of a national 
bank being started on “hot airt” But 
one was started in a prosperous town 
in Connecticut, and is now one of the 
most successful in the Nutmeg State. 
The head of the bank was a “hustler,” 
who formerly had been cashier of an­
other bank in the same place, but who, 
on account of some disagreement with 
the directors, had resigned his position. 
He knew every business man and far 
mer of means in the neighborhood, and 
he was known by them in turn to be 
a very shrewd and trustworthy man.

After resigning the original cashier- 
ship. he resolved to start the new bank 
under a national '.charter, with him­
self, of course, as cashier, and the way 
he started it was unique and amusing. 
When he approached a person for a 
subscription to the stock of the new 
bank, and the person was invariably 
one whose credit was Al, he first said, 
“Now, my dear boy. I do not want a 
single dollar in cash from you; all I 
want is your note at three, six and nine 
months,” and these he would get dis­
counted at a Boston bank, which had 
agreed to act as the Boston correspon­
dent of his bank.

With the proceeds of these notes, the 
new bank would at once take out cir­
culation, and when the notes became due 
the bank would take them up and the 
makers would renew them as long as 
they pleased at the new bank. The 
scheme worked to a charm, and that 
cashier had no trouble in negotiating 
the notes of the subscribers to the bank 
stock and with the proceeds at once pur­
chased Government bonds and took out 
national bank note circulation, so that

when the notes for the bank stock full 
due he had the cash on hand to pay 
them off and to renew them for the 
makers at the newly started bank.

Each subscriber to the bank stock, 
too, finding the project likely to be a 
success, began to take a personal in­
terest and pride in the institution, and 
not only deposited his own surplus 
funds in it, but induced neighbors and 
acquaintances to do likewise.

Within two years the hank began to 
pay dividends and to-day there is no 
more flourishing institution of its kind 
in Connecticut. That bank was vir­
tually started on “paper and hot air.”

CLEANLINESS AND QUALITY NEC 
ESSABY FOB SUCCESS.

That there is profit and honor to be 
secured in following the business of a 
retail grocer is evident from the suc­
cessful retailers that are to be fourni 
in every village, town and city, as well 
as at cross-roads stores and out-of-the- 
way places. Unfortunately, success does 
not come to the majority, most of whom 
have hard work to secure a poor living, 
and yet this great number of dis­
tributors do more trade, in the aggre­
gate*, than the successful, flourishing 
minority.

The first, feature that strikes the ob­
server is the untidiness of the small store, 
the appearance of which is far from be­
ing suggestive of that absolute cleanli­
ness which is necessary if a purveyor 
of food products is to enjoy the con­
fidence of the people he seeks to serve.

An untidy store may have on its 
shelves the very highest grade of goods, 
but the general untidiness is a libel on 
the stock and undermines faith in the 
store service. That lost, success can­
not be attained.

It is granted that there are exception­
al cases of success on the part of grocers 
wholly indifferent to stvle and who care 
little for appearances, but in most eases 
of that sort, it will be found that the 
personality of the storekeeper is such 
as to make people like the man and over-

19

look his methods so far as they relate 
to cleanliness. He is scrupulously exact 
or honest, and therefore patrons arc 
not influenced unfavorably by a slovenly 
window or disarranged shelves. He 
may he a sociable fellow, with tact ami 
good address, so that his good nature 
hides faults in appearance. The ex­
ception only serves to prove the rule 
that confidence is hard to be won for 
an untidy store.
- Inferior goods are responsible for 
many failures, because there are too 
many retailers who put more stress on 
price than on quality, and therefore lose 
the confidence of consumers. They do 
not seem to grasp the fact that, unless 
the food sold gives the buyer satisfac­
tion, confidence is shattered and the 
customer does not become a “repeat­
er.” and it is repeaters that a store 
needs to win success.

THE SELF MADE MAN.
Charles M. Schwab, the millionaire 

steel magnate and self-made man, takes 
no stock ill the assertion of Professor 
Bottier, who claims that the da1- of the 
self-made man is over. Said Mr. Schwab 
in an interview in the Inter-Ocean, on a 
recent visit to Chicago : “That state­
ment is foolish. I don’t want to get 
into controversy with the professor, but 
I am confident that the chances for am­
bitious young men to make themselves 
successful weie never better than to­
day. You hear talk about the corpora­
tions throwing limitations about the in­
dividual efforts of young men. The 
fact is that corporations are reaching 
out for bright youths and pavin well 
fot their services when they find them. 
I am a friend of colleges, but I see a 
point on which they cannot lay too much 
stress. They should teach their students 
that they are no better socially than the 
young men who are winning their way 
in the workshops. The college diploma 
ought not give any man a superior place 
in societv over the man who has been 
learning by practice while others are 
learning thrush theories.”

We have a ; letter in our possession 
from a gentleman who has in his employ 
about fi.COO men. He reiterates the opin­
ion expressed by Mr. Schwab, that there

___
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JAVA RICE
ASK FOR SAMPLE AND PRICE

THOMAS K1NNEAR & CO.
Wholesale Grocers = - TORONTO and PETERBORO

IMAO*

UPTON’S
Orange

Marmalade,
Jams

and

Jellies
have the call for the very 

good reason that they 
are made right and 

taste right.

THE

T. UPTON GO.
LIMITED.

ne\ vr xx its ;i time when worthy young 
men were so greatly needed as at the 
present time, or who were more certain 
ol' advancement at high salaries. We 
lememher him as a young man receiving 
ten dollars a week and without any pull 
hut his own strenuous endeavors, his 
salary is now five figures a year. He 
says: “For instance, 1 have a superin­
tendent to whom we are paying $2,500 
a year and a bonus that xvill bring his 
salary up to $2,750 or $2,800, who start­
ed xxith me Jan. 1, 1901, at .$50 a month. 
Another, who is doing equally as well, 
who started in 1902, at $00 per month. 
These had the light stuff in them. 1 
could cite numerous instances. The 
company, while doing this, expect to get 
value received in the way of good ser­
vice, loyalty, etc., but do not ask any­
thing that is dishonorable.”

DON’T BE A KICKER.
Don’t be a kicker—no man ever made 

a dollar kicking but a professional ball 
player. No man ever helped himself up 
permanently by kicking his neighbor 
down, (iixe others a kind word ami 
give it freely. It won’t cost you a penny 
and remember you may want a good word 
some dav. You may have thousands to­
day and to-morrow he without the price 
of a shave. Don’t he a kicker. It 
doesn’t pay. You can’t afford it. There 
is nothing in it. If you want to throw 
something at somebody, thioxv cologne, 
and don’t throw mud and brickbats. If 
you feel that way you are the man that 
needs kicking. Whatever you do don’t 
allow vourself to become a chronic kick-

TRADE INQUIRIES.
The following inquiries for Canadian 

trade have been received at the Depart­
ment of Trade and Commerce, Ottawa. 
The names of the firms making inquiries, 
with their addresses, may be obtained 
on application to the Superintendent of 
Commercial Agencies, Department of 
Trade and Commerce, Ottawa :

1210. A London firm desires to get in­
to communication with Canadian export­
ers of dried cod and green apples.

1211. Inquiry has been made by a Lon­
don firm for the names of Canadian Im­
porters of salt.

1212. The names of Canadian export-
20

crs of fur cuttings have been asked for 
by a London house.

1213. The manufacturers of a well 
known bicycle would like to get into 
communication with Canadian importing 
firm prepared to introduce their cycles.

1214. A London firm possessing a 
wholesale connection could handle a 
Canadian brand of condensed milk, and 
would also like to get into touch with 
Canadian producers of canned goods and 
dried fruits and vegetables.

1215. A Cardiff firm possessing a con­
nect iqn among ships store merchants in 
South Wales ports is prepared to repre­
sent, on commission, Canadian producers 
of canned goods, soups, etc., and other- 
goods suitable for ships stores.

1. Inquiry is made for the names of 
Canadian firms requiring an agent in 
England by a North of England resident 
offering good references.

2. A Turkish firm at Constantinople 
lias requested to be placed in touch with 
Canadian buyers of olives and oil.

3. The names of some Canadian ship­
pers of apples are asked for by a Lon­
don importer desiring to do business in 
this line.

N. S. SUGAR OUTLOOK.
The total imports of sugar imported 

into Halifax, N.S., for the year ending 
December 31, 1905, were 46,117 tons, 
a slight decrease over the importation 
of 1904. The imports last year were 
48,873 tons, but of this amount 2,543 
tons were imported from Peru, the bal­
ance being from the British West In­
dies. No sugar was imported from Ger­
many this year.

A notable feature is that during the 
year every ton of sugar that came to 
Halifax was imported from the British 
West Indies, and British Guiana. The 
sugar business generally has been good 
during the year. The Spring trade was 
dull owing to the tie-up on the railways, 
and consequently put business back to 
some extent. It improved very greatly 
later on, however, and business during 
the latter part of the year was much 
better than that of the preceding year.

The price of sugar at the present 
time is low, being probably one cent a 
pound lower than the highest point 
reached during the year of 1904. The 
outlook for the sugar business during 
1906 is considered to be very bright.
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!! MOLASSES TRADE-----
If you have been selling poor goods during the past year

Turn Over a New Leaf
•; Buy our “Barbados Special in hf. bbls. or 3-lb. tins, and ••
II you will gain trade. II

:: LUCAS, STEELE <6 BRISTOL, wahZt“T Hamilton ::

WESTERN ONTARIO 
MERCHANTS:

We wish to advise, owing to Mr. Dewar having 
resigned, we will be represented by Mr. W. P. Toms, 
who is now getting ready to take up his trip, and will 
commence calling in about ten days. We will advise by 
card the dates he expects to call.

In the interval, if anything is wanted, phone or wire 
at our expense and we will guarantee satisfaction.

J

James Turner & Co., Hamilton, Ont.
I t | | | | i l i | l 1 H H l l-l l I I H-r-H-M I l-H-t-fr•

How ESSENTIAL to get a PURE OIL 
How VALUABLE to have a PURE OIL
how PROFITABLE to sen Suaut & Co.’s !i

i. nwaaao.*. inufifin Y || $o4e Canadian Raprcmcntativa of Messrs. lYlengert, Gagnoll it Co., j ,
6 8t. Sacrament 8L, MONTREAL. / I W#ce, Barri, Lucca. • >

♦ t-H-l-M-H I I M I » I » I I M-l-l H-H I I I I !■ i I■l-E-l-M-l11 l l-l-H-H H ir

F

t OIL.
Write for 
Price Lists to

„ f DlICCCf f RJlfDOÆ
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PRUNES
We can interest you.

THE DAVIDSON & HAY, LIMITED
WHOLESALE 6H0CERS, TORONTO

BUSINESS PERSONALS.
Reg Oldershaw, with John MeCordia, 

grocer, Chatham, has taken a position 
as traveler for the McCormick Manufac­
turing Company, wholesale confection­
ers.

It is with regret the friends of Mr. J. 
E. Rutledge of the Climax grocery store, 
Fort William, Ontario, will hear that he 
is laid up with an attack of typhoid 
fever.

The assets of E. M. Cory, grocer, 
Galt, who assigned recently, have been 
sold for seventy cents on the dollar. 
The liabilities were $1,500, mostly due 
to Toronto houses. N. L. Martin, as­
signee, made the sale.

Mr. H. E. Robinson has been appoint­
ed superintendent of the Ingersol, water­
works and has entered upon his duties. 
Mr. Robinson is a business man of wide 
experience, having been a member of the 
grocery firm of Robinson Bros.

George Tay, formerly with W. A. Day, 
general merchant, Port Stanley, has ac­
cepted a position with Estabrooks, the 
tea merchant, of St. John. N.B. He 
left for St. John, N.B., last week. On 
his return he will act as ci tv traveler in 
Toronto for his new firm.

George H. Campbell, London, for the 
last five years representing T. H. Esta­
brooks, wholesale tea merchant, St. 
John, N.B., Toronto and Winnipeg, in 
Western Ontario, has been promoted to 
take charge of the Toronto branch. Mr. 
Campbell will be much missed on the 
road, where he made many friends.

J. T. Atkinson is to become a partner 
in the wholesale grocery firm of Ross &

Parnell, of St. Catharines. Mr. Atkin­
son was for twenty years with the firm 
of James Turner & Co., Hamilton, and 
for the last six years he was connected 
with the firm of McPherson, Glassco & 
Co., Hamilton. He recently purchased 
an interest in the firm of Ross & Par­
nell, which will be known as Ross, Par­
nell <k Atkinson. Mr. Atkinson will go 
to St. Catharines at once, but his fam­
ily will remain in Hamilton until he has 
disposed of his property, when they also 
will make their home at St. Catharines.

A very pleasant event took place at 
Brandon, Man., on December 29 last, 
when the employes of Smith & Burton, 
grocers, gathered at the home of Mr. 
Frank Smith, to bid farewell to Mr. E. 
B. Smith, the senior partner of the firm 
who, with Mrs. Smith, is leaving on 
Tuesday to spend the balance of the 
Winter in California, after which they 
will take up their residence in Hamil­
ton, Ont. Mr. and Mrs. Smith were 
presented by the employes with an ad­
dress, Mr. Smith with a handsome suit 
case and Mrs. Smith with a beautiful 
writing case. After the presentation the 
evening was pleà&ntly spent in a social 
way, music and games being indulged in. 
The gathering broke up by all singing 
heartily “He’s a Jolly Good Fellow.”

WHOLESALE GROCERY FOR PORT 
ARTHUR.

Prominent American merchants who 
have been visiting Winnipeg have gone to 
Port Arthur, Out., with the idea of 
establishing a wholesale grocery either 
there or in Fort William. It is said 
that they have been in the district be­

fore and arc well satisfied that there is 
a paying field for the venture.

The construction of the Grand Trunk 
Pacific and the undertaking of the 
double tracking of the Canadian Pacific 
is believed to have inspired the visitors 
with the idea that there will be a heavy 
demand for the lines handled by grocery 
houses during the next few years. They 
intend to ship groceries both east and 
west from the lakes. The men are from 
Minneapolis.

LOBSTER INDUSTRY IN N.S.
To the shore fishermen of Nova Scotia 

the lobster fishery is beyond question 
most profitable.

The estimated catch for the world is 
in the neighborhood of eighty-five mil­
lion of fish and a very large proportion 
of sixty-five millions are caught in the 
waters of the Maritime Provinces, the 
peninsula of Gaspe and Magdalen Islands 
and shows the importance of this fishery 
to the Dominion. Beyond the seven or 
eight millions of lobsters canned in New­
foundland, equalling about 1,400,000 
pounds, the entire production of canned 
lobsters is confined to this eastern por­
tion of the Dominion, where about 71,- 
000,000 pounds are annually^ acked for 
export to the various countries.

The annual taking of lobsters for the 
province of Nova Scotia varies around 
35,000,000 fish, of which quantity about 
28,000,000 would be preserved in the can­
neries and the remaining quantity ex­
ported alive to the nearby markets of 
the large cities of the United States on 
the Atlantic seaboard. The plant em­
ployed in the catching, canning and ex­
porting is valued at $650,000.

OUR ANNUAL TEA SALE NOW ON

Some big values in all lines, also many snaps. 

See our travellers or write for samples.
If in a hurry for goods phone 596.

BALFOUR <t CO„ HAMILTON, Ont.

Brand
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There are a good many people who keep telling you how much money you would make 
by selling this or that package tea. So you would—if you could only sell them. 
The trouble is that nearly all of them are “ shelf goods' ”—they stay there.

Here's the difference :

“KOLONA” S^o-tea
IS A SELLER—so much so that many retailers handle 

it A the exclusion of all other packet teas.

IT PAYS YOU a higher average percentage of profit than any 
other line.

IT GIVES THE CONSUMER, in each grade, better actual 
value than any other TEA on the market. A strong
reason for its ever rapidly-increasing sales.

BLACK, MIXED and GREEN—#-lb. and 1-lb. packages.

To retail at 25, 30, *0, 50, 60 and 80c. lb.

What one grocer says:

----------------- Oct. —, 1903.
Dear Sirs,—

We would like you to ship us at once, 
1 case "KoloNa" i-lb. packages, green, to sell at 25c. 
1 “ “ 14-lb. “ usd. " 40c.

We are having quite a run on "Kolona." The
other stores handle-----, but we are more than holding
our own with " Kolona." It gives good satisfaction.

Yours truly. ------- ----  ----

SPECIAL—We pay freight on 120-lb. orders. Packed in 
30 an I 60 ib. cases.

THE EBY, BLAIN C(% Blenders and Packers,
J.y HUIT» TORONTO.

BUSINESS NOTES.
Bank of Toronto lias opened a branch 

in Berlin, Ont.
Bank of New Brunswick has opened 

.1 branch in Fairville, N.B.
John) McDonald, general merchant, 

Ethel, Ont., has been burnt out.
The Sovereign Bank of Canada has 

1 pened a branch in Chatham, Out.
E. W. MacLaren, general merchant, 

Kenton, Man., has been burnt out.
Stewart Anderson, general merchant, 

Wheatley, Out., has been burnt out.
Howard Leslie, general merchant, 

Minnedosa, Man., has been burnt out.
The Traders’ Bank of Canada has 

opened a branch in East Toronto, Ont.
A. Assaad, general merchant, 

Buckingham, Que., has been burnt out.
The Bank of North America has 

■pened a branch in North Vancouver.
B.C.

Guy W. Dyer, Buckwheat Mills, Bris 
: ni, N.B., has been burned out; partially

sured.
Claver & Bradbury, general mer­

chants, Cooper’s Falls, Out., have been 
burnt out.

A. W. H. Thompson, general me?r- 
'T.ant, High River, Alta., has been 
burnt out.

F. J. Billancourt, the Victoria auc­
tioneer, has purchased from the Brock- 
hurst estate the grocery store and cot-' 
lage at the corner of Second street and 
King’s road. Mr. Bittancourt will stock 
the store with groceries at once, which 
will be managed by Miss N. Bittan­
court. The purchase price is withheld. 
Mi. Bittancourt is said to have pur­
chased Ibis property for speculation, 
as he has confidence in Victoria.

THE LATE MR. S. A. MORRELL.
Stephen A. Morrell, a highly esteemed 

citizen of St. John, N.B., died suddenly 
at his residence, 233 Main street.

A short time ago Mr. Morrell had a 
stroke of paralysis but was recovering 
and doing well, and the family had 
strong hope of his recovery. He had an­
other stroke, however, and before medi­
cal aid arrived had passed away. Dr. 
Kenney said that this last attack had 
caused hemorrhage of the brain.

Mr. Morrell was born at Kars, Kings 
county, in 1857. When a young man he 
went to Pittsburg, Pa. Later he lived 
in the Western States, where he remain­
ed until about 14 years ago, when he 
went to St. John and started a grocery 
business in Carleton. About three years 
ago he removed to Main street, where 
he lias since carried on a very success­
ful business. In September. 1892, he 
married Miss Griffiths, of St. John, who 
survives him.

Previous to his late illness Mr. Mor- 
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rell had always enjoyed exceptionally 
good health.

Mr. Morrell leaves a widow and two 
young children.

Mr. Morrell was a member of the Odd­
fellows and also a Forester. In the lat­
ter order he was a very active and 
prominent member.

HINTS TO BUYERS.
White & Vo., Limited, received a fine 

car of California celerv this week, being 
the fifth ear they have had this season.

The American Pure Food Vo., Mont­
real, manufacturers of Japanese starch, 
are pushing their specialty with vigor 
and success. Since the eidargement of 
their factory on Ontario street, com­
pleted a few weeks ago, they are pre­
pared to till all orders promptly and 
back orders are receiving expeditious at­
tention.

White & Co., Limited, have received 
the first consignment of bitter oranges 
to come this season.

AGENT FOR NEW ZEALAND
A report from Canada’s trade agent 

al Melbourne. Australia, says that the 
New Zealand Government ha> appointed 
the secretary of the Canadian Manufac­
turers’ Association, Toronto, their re­
presentative in Canada, to approach the 
Canadian manufacturers in reference In 
exhibiting at the international exhihi 
tion at Christchurch.
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MINCE MEAT
Now is the time for selling 

it.
We are putting up something 

very fine in this Line.
Prepared with Finest Fruits, 

Spices and Choicest Meat.
A trial order will convince you 

of its superiority overother Brands,
Packages 66-lb. Tubs 

26-lb. Pails 
12Va-lb. Pails

THE PARK, BLACKWELL CO.
PORK AND BEEF PACKERS

TORONTO
LIMITED

TELEPHONE M 3960

WESTERN 
GROCERS

Satisfy your 
customers

by giving them the

Finest Quality
X Canned Meats
^ Packed in Canada to-day•

Corned and Roast Beef Canned Chicken
1 and 2-ib. Tins 1-lb. Tins.

For sale by all Western Jobbers 
Packed by

THE MANITOBA CANNING C0..UMITED
GRANDE POINTE, MANITOBA

NICHOLSON & BAIN NICHOLSON, BAIN * JOHNSTON
Winnipeg, Man. Calgary, Alta.

Sales Agents

MINCE MEAT
We are having a great demand for 
our Old English Mince Meat. 
Quality tells always and our cus­
tomers say ours is the best on 
the market. We know you can 
buy mince meat at lower prices, but 
have you compared the goods?
There is only one way in which to 
make good mince meat, and that is 
to use the very best fruits, meats 
and spices. It won’t be cheap 
mince meat but it will be good, and 
that is what we want to sell you. 
This is the season for it ; put it on 
your counter and it will sell.

F. W. FEARMAN CO
HAMILTON

■I
LIMITED

r\
ALWAYS PREPARED

to furnish prices on car lots or less in

BUTTER—Creamery and Dairy 
CHEESE--*' " and Flats (twins) 

EGGS—Fresh and Pickled
OUR MOTTO :

Prompt shipment and one quality, namely, the best

The J. A. McLean Produce Co., Limited
EXPORTERS end WHOLESALE DEALERS

73*75-77 Celbera* Street

Toronto.
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Produce and Provisions

CHEESE AND BUTTER BULLETIN
The cheese market remains as strong 

as ever, ami the situation seems to be 
gaining in strength all the time. Around 
New Year’s there is a general stock 
“guessing” in the trade. It seems a 
pity that no reliable figures are obtain­
able, as “estimates” may prove to be 
widely wrong, and misleading. However, 
the knowing ones of the trade seem to 
have settled their opinion on between 
•220,000 and 230,000 boxes as the total 
stocks of cheese in the Dominion of 
Canada, and as, perhaps, more than 
half of these are held here for account 
of British importers awaiting shipping 
instructions, the total available supplies 
for new business are very limited. R'ocks 
reported on January 1 from London. 
Bristol and Liverpool are all consider­
ably below the average of former years, 
and all markets in the U. K. report aii 
' aiming prices. <

There is a rejiort here also of ex­
tremely high bids being made at country 
points for new fodder made cheese, em­
bracing all goods made, or to be made, up 

*To May 1. The price mentioned is dan­
gerously high, and these bids seem un­
doubtedly made with the intention of 
getting the cheese factories started at - 
as early a date as possible, and. as 
cheese prices are now comparative!'' 
higher than prices for butter, it max- 
have the desired effect of getting far­
mers to insist on making cheese instead 
of butter where factories are equipped 
for the making of either product.

Latest reports from British markets 
speak of great shortage in supplies of 
butter, with the expectation-of unusually 
high prices, but our Winter made butter 
is hardlv a fit article for export, ant: 
other countries will reap the benefit of 
high prices in the V. K. Butter, made 
here now, is only good for immediav- 
fonsiimption. and as our stocks of but­
ler are very light, we have a market for 
the present production right here.

The Dominion dairy commissioner. Mr 
•I. A. Ruddiek. has for some time ad 
vacated the testing of individual cow>. 
as it is done in Denmark, which ma. 
truly be called the “Pioneer Dairv 
Country” of the world. The Raster:: 
Townships or the Cowansville district, 
are the first in the field to start an as­
sociation in this country on these lines, 
end we n ay say that the Eastern Town­
ships have supplied us with the very 
lirest quality of butter, and they cer­
tainly demonstrate by this ate" that 
they are thoroughly progressive and up- 
to-date. This method of “coxv testing” 
is decidedly a step in the right direction, 
of improving the dairy herds, and 
should be adopted in all other dairy 
sections of the Dominion of Canada. It

will surely pay the farmers in the end, 
as the expense is very light, and the 
(iovernirent is willing to do the work
gratis.

There is plenty of room to increase 
our dairy inlerestÿr-eml the Government 
is fully awake and dbing all in their 
1 lower to assist the farmers. Canadian 
cheese and butter are already standard 
qualities in the Belli*" markets and. 
with proper care and increase in pro­
duction. there is no reason why our pro­
ducts should not take the lead in time. 
We have it in our own hands to accom­
plish this, and. regardless of po'itics. 
we should all do our utmost to capture 
and command the markets in Great Bri­
tain for our dairy products, cheese and 
butter.

A good dairv country means pvosfier- 
ity in that country. We have t|-e inun- 
try: it is now un to the farmers to look 
after their interests and improve and 
increase their herds. There is a good 
market for good roods across the At­
lantic. and when the farmers arc doing 
well, the country is prosperous.

THE PROVISION SITUATION.
As far as trade itself is concerned, 

there has been considerable falling off 
in demand since the holiday. This con­
dition is general at all points in regard 
to provisions. The new regulations 
have not been in force long enough to 
make a very marked effect on the situ­
ation; the only indication is a firming 
in the price of hogs, but no further ad­
vance in reported of quotable nature. 
It is generally considered that the ulti­
mate result, unless some modification 
is made, will be the reduction of the 
output of many of the factories. Re­
ports from Montreal denote light de­
liveries of hogs at that, point, so much 
so that competition at one time reach 
ed a most unhealthy stage. At Toronto 
supplies have been more on a par with 
the immediate demand, so that prices, 
although very firm, are not quotable 
different from last week’s report.

There is some talk of a conference be 
tween responsible men representing in 
terests of both farmers and packers, 
with a view of reaching some mutually 
satisfactory basis. It is to be greatly 
honed that something will be done, as 
the whole Canadian situation at the 
present moment is a most unsatisfac­
tory one.

In the controversy which has been 
proceeding with such vigor in the pub 
lie press, a remark made by the W. 
Davies Company is worth noting, 
which was to the effect that that com 
panv’s output during the last year had 
fallen very considerably short of previ­
ous years. If this has been so under 
free bonding privileges, what will be

the result now that source of supply is 
stopped f

The cheese situation is a particularly 
strong one, and is likely to continue so 
right through the present season Ex­
port demands continue good, whilst 
available stocks are light at all points, 
and are mainlv held by dealers.

OUR LONDON LETTER
lïy Our Own Ci»rr<*n|Mindent

Contrary to expectation the butter 
market remained firm throughout the 
Christmas holidays, and orders contin­
ued to How in from retailers in steady 
volume. London has been enveloped in 
impenetrable fog and this has hindered 
the punctual arrival of the boats bring­
ing butter to this market, and supplies 
have been consequently verv scarce. The 
Copenhagen •T*IIit ial quotation has been 
advanced I kroner, and now stands at 
102 kroner as against hi for this time 
last year. Reports show that Danish 
butter on the spot is II shillings and 
colonial lb shillings dearer than in 
ÜIII4.

It is now abundantly evident that, in 
spite of what was promised some 
months hack, supplies of butter from 
Australasian sources are far from being 
sufficient. Since Canadian butter began 
to get scarce supplies from the colonies 
have grown smaller and smaller, and 
whereas stocks received d ring July, 
August and September wHr 26,170 
< "Is.. 20,650 cuts, and 26,581 y^s. re­
spectively greater than in 1991. ligures 
for October and November shot? a fall­
ing off in receipts Of butter from the 
colonies if 15,765 cuts, and 3.751 c" Is.

On the butter position generally here, 
one of the daily papers reports as fol­
lows : "The Russian revolution, drought 
in the Netherlands and a larger demand 
thin ever before from the (u'l'inan mar­
ket have considerably lesscml the im­
ports ibis year into England of Siber­
ian, Dutch and Danish butter. The Irish 
and Canadian butter seasons are over, 
and Australia and New Zealand have 
not sent us their usual quantities of 
t'e commodity during the last twelve 
months.

“That the scarcity of butter is being 
felt by the community at large is evi 
deuced by the number of letters and 
telephone messages received daily by 
wholesale cold storage merchants, im- 
IT iring delivery of fresh supplies to the 
retail trade.”

With regard to the cheese market, 
there is not verv much to report. Dur­
ing both November and December sup­
plies have been something like In.mil) 
cuts, less than for 190-1. ami prices 
have been very much higher X t present 
prices are firm at 63 to 61 shillings for 
white and 65 shillings for colored I p 
to Christmas Dav slinks of cheese held 
in warehouse here in London were stead­
ily growing smaller, but during the past 
four days a further 16,203 boxes have 
arrived, and total holdings in London 
are about 1511,11011 boxes, as near as ran 
be discovered.
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ANNUAL MEETING M.P.M.A.
The annual meeting of the Montreal 

Produce Merchants' Association was 
held on Monday, January 8;

After receiving the president's ad­
dress. the retiring treasurer, Mr. Al­
fred (". H. Froemcke, submitted his 
financial report, which was received 
with applause bv the members present, 
who gave him a hearty vote of thanks 
for his good services during the past 
three years.

After other business had been dis­
cussed the election, by acclamation, of 
the following officers of the association 
for the ensuing year was announced, 
viz.:

President—Mr. H. A. Hodgson, (re­
elected). nominated by Mr. It. M. Ball- 
antvne.

Vice-President—Mr. J. A. Vaillan- 
eourt, nominated bv Mr. 11. A. Hodg­
son.

Treasurer—Mr. Isaac 1 libbert, nomin­
ated bv Mr. Alfred C. H. Froemcke.

Members of the executive committee— 
Messrs. John H. Scott, P. W. Mc- 
Lagan, Win. Nivin, and Thos. H. ltyan.

Arbitration committee—Messrs. A. J. 
Hodgson, A. J. Brice, John McKer- 
gow, 1). S. Hislop, A. D. McGillis.

Mr.. II. A. Hodgson was unanimously 
chosen to represent the association on 
the council of the board of trade.

PROVISION AND DAIRY MARKETS.
MONTREAL.

Provisions.
The provision market during the holi­

days was extremely quiet and is still 
dull. Prices are unchanged. Receipts of 
live hogs are light, so light that buyers 
forced prices up in competition, 7c being 
paid off cars. Fresh abattoir killed 
dressed hogs are firm at $9.25 to $9.50, 
while country dressed show an advance 
of 25c per 100 lbs. and bring $8.75 to 
$9.

Poultry is recovering from slump due 
1o mild "weather between the two holi­
days. Stocks are plentiful with prices 
firm. Turkeys bring 18ic to 14c per lb., 
geese 10c to 11c, ducks 11c to 12c. 
Chickens are in good supply and easy at 
9c to 9Jc and fowls 7c to 8c.

We quote :
Lard, pure tierces .........................................................  0 10i

" ..............................56-lb. tube .... oil
" ...........20-lb. pails, wood 1101) — 0 11}
" cases.lO-lb. tins,60lbs. incase 0 lit
" “ 5-lb. “ .... 0 lit
“ “ 3-lb. “ .... Dili

Lard, Boar's Head__brand. tierces, per lb.............. 0 061
'• 1-tierces, per lb...................... 0 071
" " 60-lb. fancy tubs...................  0 07*

Cases, 20 3-lb. tins, per lb............................................... 0 07|
•' 12 5-lb. tins “ ............................................... 0 071
“ 610-lb. tins “ ............................................... 0 071

20-lb. wood pails, each .................................................. 1 47s
20-Ib. tin pails, each........................................................ 1 37 J
Wood net, tin gross weight—
Canadian short cut mess pork.................................. $20 00
American short cut clear ................................ 19 00 20 00
American fat back..............................................19 00 21 00
Breakfast bacon, per lb.............................................. 0 14
Hams......................................................................  0 121 0 131
Extra plate beef, per bbl.................................... 11 50 12 00

Butter.
The butter market continues firm in 

tone. Local demand is good and foreign 
inquiries more active. There is no 
change in prices, which are quoted : 
Choice creamery 23c to 234c ; fine, 224c 
to 23c. Western rolls are arriving more 
freely and are obtaining good sale at 
about 21c.

We quote :
Choice creamery........................................................ 0 23 0 23$
Finest creamery.....................................................  0 22$ 0 23
Good to fine creamery.......................................... 0 21$ 0 22
Western dairy .......................................................  0 2 $ 0 21
Manitoba dai y....................................................... 0 19$ 0 20
Fancy Townships............................................................ 0 23j
Fresh dairy tubs......................................  0 20 0 20
Fresh rolls............................................................... 0 21 0 21>

Cheese.
The cheese market is steady, with 

business quiet. Prices are still firm and 
westerns are quoted at 13jc to 134c, 
with some choice stock being held "at 
13Jc to 14c. Eastern goods, 131c. Re­
ceipts are very light.

We quote :
Selected..................................................................... 0 24 0 25
Strictly new laid......................................................  0 30 0 32
Pickled and limed.................................................... 0 20 0 21

Eggs.
There is no change in the condition of 

the egg market. Prices are steady at 
244c to 25c for selected. So-called 
strictly fresh have been coming in more 
freely in the past few days, but the ex-' 
tremely cold weather which has set in 
will stop supplies. 28c to 32c is about 
the ruling price, and absolutely, strictly 
guaranteed fresh new-laid, of which there 
are a fewT. are held at 38c to 40c.

TORONTO.
Provisions.

Local conditions denote continued 
slowness in demand, in consequence of 
the heavy stocks still on hand from the 
holiday. Drêssed meats continue firm 
at previous quotations. Hogs are 
showing a tendency to advance, but no 
quotable change. Beef is firm at pre­
vious advanced quotations. Mutton and 
lamb also show firmer quotations. We 
quote :

Long clear bacon, per lb......................................... U 10$
Smoked breakfast bacon, per lb............................ 0 14
Roll bacon, per lb.................................................... 0 11
Small hams per lb..................................................... 0 13
Medium hams, per lb........................................... 0 13
Large hams per lb.................................................. 0 12
Shoulder hams, per lb............................................. 0 10$
Backs, per lb.................................................... 0 15 0 16
Heavy mess pork, per bbl................................... 18 00
Short cut, per bbl.................................................... 21 00
Shoulder mess pork, per bbl..........................14 50 15 00
Lard, tierces, per lb.................................................. 0 10$

“ tube " .................................................. 0 10J
" pails " .................................................. 0 11
'* compounds, per lb...................................  0 07$ 0 071

Plate beefi per 200-lb. bbl................................ 12 00 12 50
Beef,hind quarters......................................... 6 50 8 00

" front quarters.......................................... 4 50 5 50
*' choice carcases....................................... 6 00 7 00
" common...................................................  3 £0 5 0)

Mutton..............................................................  0 08 0 09
Spring Iamb........................................................ 0 10 0 10$
Veal ..........................   n 4 9 o 10
Hogs, street lots................................................ 8 25 8 75

" dressed, car lots......................................  8 00 8 25

Butter.
There is no new feature to report. Ar­

rivals continue to be satisfactory and 
many factories arc now getting down 
to straight work. Prices remain firm 
at previous quotations. We quote :

Per lb.
Creamery prints............................................................. 0 32

' * solids, fresh................................................. 0 24
Dairy prints....................... ............................................. 0 22
“ in tube........................................................ 0 18 0 21
“ large rolls................................................... 0 21 0 21$
Egg stocks are being drawn upon 

pretty freely, the new laid article is 
still scarce, although showing consider­
able improvement. Prices are disposed 
to be easier. We quote :

Eggs.
New laid eggs, per doz. (nominal).................... 0 30 0 32
Fresh u " ......................................... 0 24 0 25
Pickled “ “ .................................................... 0 22

26

Cheese.
Trade has been inactive, with no new 

feature to report. All stocks are now 
in the hands of jobbers, who hold them 
against an expected firmer market. Ex­
port trade shows improved activity. 
We quote :

Per lb.
Cheese, large.............................................. :................... 0 13

" twins .................................................................. 0 13$

ST. JOHN, N.B.
Provisions.

In barrel pork while market is firm 
there is little business. Quite high fig­
ures are quoted. Beef, which is not 
high and is rather easier, finds no bet­
ter sale. Pure lard is still high, with 
little except American seen. There is, 
however, some small offering now of 
Ontario stock. Refined lard still low 
and selling well. Smoked meats still 
high. In fresh meats, a dull market re­
ported. Fresh beef, western stock, is 
low, and domestic very cheap. Lamb 
holds at a good price and pork is quite 
high. Mutton dull. Veal little seen.

We quote :
Mess pork, per bbl....................... 920 Ofr - 

20 CO

Domestic beef, per lb ..................
.................. 0 (9

15 00
0 06$
0 08»
0 06

Veal. " ................ .................. 0 07 0 08
.................. 0 18 0 09
.................. 0 09 0 19
.................. 0 13 0 14
.................. 0 10 0 13
.................. 0 11$ 0 12
.................. 0 12$ 0 12$

Refined lar.l, tubs......................... .................. 0 08'
.................. 0 08$

0 08$
0 09

Butter.
Best grade is hard to get and is in de­

mand at full figures. There is no cheap 
butter.

We quote :
Creamery butter..................................................... 0 27 0 28
Best dairy butter.................................................  0 24 0 25
Good dairy tube....................................................... 0 22 0 23
Fair “   0 20 0 20

Eggs.
There is a fair supply. Full prices are 

asked. Quality has to be watched.
We quote :

Eggs, hennery.............................................................. 0 30 0 35
‘ case stock.......................................................... 0 22 0 24

Cheese.
Prices are quoted rather higher. The 

full figure affects the demand. Stocks 
are small.

We quote ;
Cheese, per lb............................................ ...............0 12$ 0 14

Flour, Feed and Meal.
In Manitoba flour price is again quot­

ed lower. There is now just a fair dif­
ference between this grade and On- 
tarios—fifty cents. Market is considered 
fairly firm. While there is little change 
in oats, oatmeal is again lower and 
market easy. Sales dull. Cornmeal is 
rather lower. Beans quiet. Market firm. 
In seeds the outlook is for high prices, 
particularly clover.

Fish.
Frozen fish are having quite a free 

sale. Prices are reasonable, particular­
ly as compared with the very high prices 
of dried and pickled fish. Cod, haddock 
and pollock are sold. Herring are 
scarce. In dry cod the full prices still 
rule, though business is rather dull. 
Pickled herring scarce and very high. 
Smoked herring also sell at full figures. 
Haddies unchanged.

S.
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CLARK’S MINCE MEATWINNIPEG.
Creamery Butter. *

Prices hold firm at last week's level, 
with the demand strong but supplies 
far from adequate. Prices to .the re­
tail tracée are as follows :
Finest fresh creamery, in 56-lb. boxes........................... 0 26

“ “ in 28-lb. boxes ........................... 0 26
“ “ in 14-lb. boxes.............................. 0 26
“ “ in 1-lb. bricks........................... 0 28

Dairy Butter.
Supplies are running somewhat more 

freelv, but there is not much improve­
ment so far as quality is concerned. 
For the first-class article there is a 
strong and steady demand at top 
prices, but for the inferior butter values 
are uncertain. Best dairy butter, de­
livered in Winnipeg, is quoted at about 
20 cents per pound.

Lard.
Prices are unchanged at :

Tierce basis, per lb................................ ............ . 0 10
Small packages take the following advance :

50 lb. tin cans, per lb .................................................. 0 00J
20-lb. tin pails, in 8Mb. cases, per lb......................... 0 001
10-lb. r% in 60-lb. “   0 0b|
5-lb. " “ “   0 00i
3-lb. “ “ **   0 01
20-lb. net white wood pails, per lb.............................. 0 0C|

Cheese.
Prices are firmer with a good demand 

for nearly all grades. We quote :
Finest Ontario, large........................................ ............... 0 14

" Manitoba, Urge.....................................................0 131
“ twins.................................................... 0 14
“ small.......... .........................................  0 14

Cured Meats.
Quoted as follows:

SMOKED MEATS.
Hams, selected stock, special mild cure .....................  0 15
Bacon, " " "   0 19
Backs, " “ “   0 14
Picnic, " " "   0 09
Hams, sugar cured, assorted sizes................................ 0 14

^ heavy , 20 to 30.................................. 0 13i
Picnic, " assorted sizes................................. 0 08
Shoulders, " .......................................... *............. 0 08
Bacon, " breakfast bellies.............................. 0 14

The kind your customers are looking 
for. Made from fresh beef, new fruits, 
spices and peels ; a really fine article. 
Good thick substantial stock, not load­
ed with water.

You’ll not RegretSample Order,

EVERYTHING

Nicholson’s Mince Meat
is of first-rate quality How can Nicholson s help being the best ? You 

keep it. of course !
Order:

R. ê B. JELLY POWDER B. â B. ICIBO POWDER
B. â B PUDOIBE B. ê B. YEBIQUICK TAPIOCA

BBOCN'S BIBO SEED

NICHOLSON & BROCKMANUFACTURE O BY
NICHOLSON It BROCK

TORONTO, CAN. TORONTO, ONT9 Jarvis St,

rnrr to butchers---
with your name and address, and I 

| I; gg| will be pleased to enter your name
on my list of customers, and send 
you free, postpaid, from time to 

time, as issued. m> Hide Bulletins, which give the 
ups and downs of the market on Beef Hides, Call Skins, 
Horse Hides, Tallow, Bones.Crocklings, etc.

SALTSALT
Table, Dairy and Cheese Salts. Fine and Coarse 

Salts in Sacks and Barrels. Land Salt.

C. R. COOPER
TORONTO SALT WORKS

TORONTO, ONT.
AGENTS FOR THE DOMINION SALT ACENCV C. S. PAGE, Hyde Park, Vt.

SAUSAGE White Spruce

BUTTER TUBSRoyal Cambridge and Purity 
brand's lead all others. A trial 
order will not only convince, 
but will Increase your trade and 
put money in your pocket.

10-20-30-50 lb

EGG CASES AND FILLERS
The WM. RYAN CO., L»i>«

Order now, for delivery taler.70 and 72 Front St. !.. Toronto
GUELPH POULTRY ASSOCIATION

The Guelph Poultry Association met 
ou the 4th inst. and wound up business 
lor the year preparatory to the annual 
meeting on Thursday, Jan 11. The 
past year’s work was reviewed briefly 
and regarded as the most satisfactory 
in the history of the association. The 
Miceess at the Winter Fair was parti­
cularly noted. A number of the mem­
bers are now exhibiting at some of the 
smaller shows throughout Western On­
tario. F. W. Krouse has birds at Mea- 
I'ord, and will go to Owen Sound. W. 
■I. Teale will also exhibit at the latter 
place.

Pay YouBUTTER-EGGS
BUYERs'ând SELLERS WALTER WOODS & CO

Correspondence solicited from ONTARIO,
Hamilton and WinnipegMANITOBA and LOWER FROVINCES.

RottarM, Haiti A Co Persons addressing advertisers will 
kindly mention having seen their ad 
vertisement in The Canadian Grocer.TORONTO.

* f/AKEb MC , T UE ~iCiOU5 PiES «f/AHEbMOüT UE -iCfOUS PiES 
F Mu 11 uAUCii OU PuauiNuS
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CHEESE AND BUTTER EXPORT.
The average increase in price of both 

cheese and butter this year is stated to 
have been about 2 cents per pound. The 
total estimated value of cheese exports 
from Montreal for the season is $18,029,- 
358; and of butter $7,397,492. This 
is a remarkable record, and illustrates 
the value of the dairv industry to Can­
ada. There is estimated to be still in 
stock in Canada about 450,000 boxes, 
which would make the total value ot the 
cheese produced about $22,000,000.

The following table shows the exports 
of cheese from Montreal for a period 
of ten years :

Quantity Price per
boxes. box. Value.

1905.. ........ 2,120,101 $8.50 $18,029,358
3904.. ........ 2,114,639 6.80 14,379,545
3903.. ........ 2,395,932 9.00 21,563,388
1902.. ........ 2,109,1 71 8.50 17,927,000
1901.. ........ 1,791,613 7.06 12,541,291
1900. . ........ 2,077,000 8.00 16,580,000
1899.. ........ 1,896,496 7.75 14,698,000
1898.. ........ 1,900,000 6.35 12,065,000
1897.. ........ 2,102,985 6.75 14,195,000
3896.. ........ 1,726,: 36 6.75 11,605,000

The following shows the exports
of butter, with the estimated value, from
Montreal for a period of ten years:

Quantity Price
Value.pkgs. per pkg.

1905.. .. 573,449 $12.90 $7,397,492
*1904. .. 490,380 10.80 5,295,210
*1903. .. 338,277 12.00 4,059,324
*1902. ... 539,845 12.50 6,748,262
*1901. .. 410,000 14.70 6,027,000
*1900. .. 250,000 14.00 3,640,006
*1899. .. 450,050 13.30 5,998,000
*1898. .. 270,000 13.25 3,307,500
*1897. .. 200,000 12.50 2,687,000
*1906. .. 157,421 12.25 1,890,000

•Revised. Calculated on a basis of 
70-pound packages.

On the whole, the outlook for the 
Canadian export butter trade has never 
been brighter than it is at present. Not 
only is the demand for the Canadian 
product expanding in the mat kets of the 
Mother Country, but it is also finding 
markets in the Orient and Japan, the 
shipments to Japan having increased 
very considerably during the past few 
years, while indications point to a still 
greater demand from that quarter, as the 
Japanese masses are beginning to use 
butter more freely and the consumption 
in the near future should be greater, thus 
affording another outlet for the Cana­
dian dairies. South Africa, too, promises 
to be a profitable customer at no very 
distant date. But it is on the United 
Kingdom that Canada continues to rely 
for her great market.

POULTRY SHOW FOR ST. THOMAS.
A poultry show was decided upon by 

the local association and will be held on 
the 25th, 26th and 27th of the present 
month.

William McNeil, of London, poultry 
breeder, will place the awards.

The intention of the promoters is to 
make the classification for poultry, 
pigeons and nets, as liberal as possible.

An energetic secretary will be ap­
pointed to solicit specials and receive 
donations. Several assurances have 
been received that if the exhibition 
were held, subscriptions of a generous 
amount would follow.

UNIVERSAL STOCKS OF LARD.
Cable advices give the following es­

timates of the stocks of land held in Eur­
ope and afloat on the 1st inst., to which 
we add estimates of former years, and 
stocks in cities named :

As will be seen from these figures, the 
yield of rice is subject to much fluctua­
tion according to the conditions of the 
weather experienced in these years. 
There can be no doubt that the cultiva­
tion of rice is rather an uncertain, not 
to say risky, industry, for if the ele­
ments should conspire against it no 
amount of labor will avail to prevent 
the crop from ending in failure. It is 
not unnatural, therefore, that the Jap­
anese should gradually turn their atten­
tion from agriculture to manufacturing 
industries, which, if fully developed, may 
enable Japan, like England, to depend 
upon foreign countries for her food sup-

Liverpool and Manchester
Other British ports.............
Hamburg.............................
Bremen..................... ......
Berlin....................................
Baltic ports ........................
.Amsterdam |
Rotterdam 1 .....................
Mannheim J
Antwerp ............................
French ports ....................
Italian and Spanish ports..

Total in Europe.................
Afloat for Europe.............

Total in Europe and afloat
Chicago prime steam..........
Chicago other kinds..........
East St. Louis ...................
Kansas City .........................
Omaha ...............................
New York............................
Milwaukee ........................
Cedar Rapids .....................
South St. Joseph.................

Total tierces.................

igOÔ. 1905. 1905. IW-
Jan. 1. Dec. 1. Jan. 1. Jan. 1.
17,000 7.500 16,000 10,000
8,000 5,000 10,000 1.500

19,000 20,000 18,000 13,000
2,000 1,000 1,500 1,000
5.000 3,000 5,000 3,000
7.500 6,000 i5.«x> 7.500

8.500 2,500 1,500 700

4,000 1,000 2,too I.OOO
1,800 1,500 1,100 JO°
1,000 1,000 500 500

67,800 48,500 71,100 38,900
100.000 90,000 68,000 65,000

167,800 138,500 139,100 103,900
6,987 18,136 46,596 10,366
6,599 *4.756 19.350 9.633
1,100 None 1,000 1,500
5.664 5.9*7 5.108 5.188
2,836 1,263 4.913 3.128
5.7*6 4.473 7,*92 8.849
1.858 1,196 8,725 3,097

4.33* 1,500 10,924 2,047

202,791 *85.751 242,908 147,328

JAPAN’S RICE CROP.
A recent issue of the Japan Chronicle, 

forwarded by Consul-General Miller, of 
Yokohama, contains an interesting ar­
ticle on the rice crop of Japan, its in- 
sulliciency to meet domestic needs, and 
the extent to which Japan is dependent 
upon foreign countries for food supplies. 
It is pointed out that Japan is rapidly 
becoming a manufacturing nation, and 
that this fact, taken in connection with 
the steady increase in population (400,- 
000 per annum), that foreign countries 
must be looked to for supplying de­
ficiencies in.food supplies, leads to the 
suggestion that Japan has reason for 
not imposing duties on importations of 
breadstufis.

The last estimate of this year’s rice 
crop, taken by the Department of Agri­
culture and Commerce on October 24, 
shows a diminution of 25.7 per cent, 
compared with last year and of 13.9 per 
cent, as against a normal year. During 
the last ten years the annual outturn of 
the rice crop was as follows :

•Koku.
1895 ......   39,960,798
1896 .........................................  36,240,351
1897 .........  33,039,293
1898 .........................................  47,387,666
1899 .........................................  39,698,258
1900 ............;............................ 41,466,432
1901 .........................................  46,914,434
1902 .........................................  36,392,266
1903 ............................  46,473,298
1904 ..........  51,430,221
1905 ...............   38^234,265

•One koku equals 4.96 bushels.

ply. Even now Japan obtains a con­
siderable amount of food from abroad.

Last year’s rice crop in Japan was 
exceptionally good, the yield amounting 
to 51,430,000 koku. But the supply was 
evidently inadequate to feed the popula­
tion, judging from the large amount of 
food supplies Japan imported from 
abroad during the same year. The im­
portation of foreign rice in 1904 amount­
ed to close upon 60,000,000 yen in value, 
not to mention flour to the value of 
nearly 10,000,000 yen imported during 
the year. It is true that during the 
same period Japanese rice to the value 
of 4,724,000'yen was exported, but the 
amount is trifling in comparison with 
the,import, and when deducted the bal­
ance remaining constitutes the amount 
which Japan spends in buying rice to 
fill the inadequacy of the domestic sup­
ply.

B. 0. FLOUR FOR THE ORIENT.
The C.P.R. steamship Tartar will 

carry a large shipment of flour consign­
ed to Hongkong from the mills of the 
Columbia Flouring Company at Ender- 
by, B.C. There will also be a large 
shipment of flour from Raymond, Alta. 
Besides this the Tartar will take out a 
large quantity of Canadian butter, put 
up at Calgary.

Mr. J. J. McCabe, Toronto, of W. B. 
Stringer & Co., fruit brokers, is spend­
ing the week at the Montreal branch of 
the firm.
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Gillett, E.Co., Toronto. 
McLaren’s, W. D., Montreal.

CLASSIFIED LIST OF ADVERTISEMENTS. The Canadian throeet

Shredded Wheat Oo., Niagara 
Falls, Ont.

Cowan Oo., Toronto.
Imperial Biscuit Co., Guelph.
Jacob, W. A R., A Co., Dublin, Ireland. 
McLauchlan, Sons * Co., Owen Sound. 
Moone/ Biscuit k Candy Co., Stratford 
Mott, John P., à Co., Halifax, N.8. 
National Licorice Co., Brooklyn, N.Y. 
Stewart Co.. Toronto.

Broomss and Brushes.
Woods, Walter, k Co., Hamilton. 

Cannod Goods 
Balfour à Co., Hamilton.
Canadian Canners Hamilton.
Essex Canning and Packing Oo.. Toronto. 
Manitoba Canning Oo., Grande Pointe, 

Man.
Turner, James à Co., Hamilton, Ont.

Cask Registers-
National Cash Register Co., Dayton, O.

Cheese Cabinets-
Walker Pivoted Bin and Store Fixture 

Go.. Toronto.
Ctgmrsm Tobaccos, Btc-

American Tobacco Co., Montreal 
Empire Tobacco Co., Montreal 
McDougall, D., k Co., Glasgow, Soot. 
Payne, J. Bruce, Granby. Que. 
Sherbrooke Cigar Co., Sherbrooke, Que. 
Puckett, Geo. K, k Son Oo.. Hamilton. 

Clothes Lines •
Hamilton Cotton Go., Hamilton.

Cocoas amd Chocolates'
Baker, Walter k Co., Dorchester, Mass. 
Cowan Oo., Toronto.
Dunn, Wm. H., Montreal.
Epps, James, k Co., London, Eng.
Mott, John P , k Ox, Halifax, N.S. 
VanHouten s—J. L.Watt* Scott,Toronto 

Combating Scales- 
Computing Scale Co., Toronto. 

Concentrated Lee.
Gillett, B. W.. Co., Toronto.

Condensed Milk and Cream- 
Borden’s—Wm. H. Dunn. Montreal. 
Truro Condensed Milk and Canning Co 

Truro. N.S.

Kaufmann, W. P., Toronto.
Counter Chech Books, Etc- 

Allison Cupon Co.,Indianapolis, Ind. 
Crockery. Glassware and Pottery. 

Campbell's, R, Sons, Hamilton, Ont.
Go wans, Kent A Co., Toronto

Dawson Commission Co., Toronto. 
Pearman, F. W., Oo., Hamilton. 
MacLaren, A. F, Imperial Cheese Co., 

Toronto.
McLean, J. A.. Produce Oo., Toronto. 
Park, Blackwell Co.. Toronto.
Rutherford, Marshall * Oo., Toronto. 
Ryan, Wm., A Co., Toronto.

Financial^ Institutions &• Insurance
Fish.

Bickle, John W.^Jt Greening, Hamilton. 
Quest, W. J., Fish Oo., Winnipeg. Man 
James, F. T., Co., Toronto.
Me William a Everist. Toronto.

Millraan, W. H,, * Sons, Toronto. 
Winnipeg Fish Oo., Winnipeg, Man. 
Windsor. J. W. Montreal.

Flavoring Extracts.
Capstan Mfg. Co., Toronto.

Foreign Imbarters-
Biermann. E., A Co., Cardiff, Wales. 
Boyd, Thus., A Oo., Liverpool Eng. 
Crichton, Alexander, Liverpool, Eng. 
Doughty, A. 0., A Co., London, Eng. 
Gaitskell, J. H., Liverpool. Eng 
Griffin A Culverwell, Bristol Eng.
Hall, R. C., A Co., London, Eng.
I<ethem, John, A Sons, Leith, Scotland 
Little, Geo., Manchester, Eng.
Marshall, James, Aberdeen, Scotland. 
Meek^uGeorge R, A Oo., London, W.O. 
Neubeck A Schipmann, Hamburg. Ger. 
Rapp, Herman, A Co., Liverpool, Eng. 
Salter A Stokes, London, Eng.
Scott, David, A Co., Liverpool, Eng. 
Sowerbutts A. R, A Oo., London, Eng. 
Whiteley, Muir A Co., Liverpool, Eng. 
Wickes. Hamilton. A Co.. London. Eng.

Fruits—Dried, Green, and Nuts
Davidson A Hay, Toronto.
Dawson Commission Co,, Toronto. 
Distributors Co., Toronto.
Eby. Blain Co., Toronto.
Gibb, W. A, A Co., Hamilton.
Gillard, W. H., A Co., Hamilton Oat. 
James, F. T., Co., Toronto.
Kinnear, Thoe., A Co.. Toronto.
Lucas, Steele A Bristol Hamilton. 
McWilliam A Everist. Toronto.
Milluian. W. H.. A Sons, Toronto. 
Rattray, D., A Son, Montreal.
Robinson. O. E., IngersolL 
Bose A Latiamiue, Montreal.
Smith, B. D., Winona, Ont.
Stringer, W. B., A Oo., Toronto.
Tippet, A P., A Co., Montreal.
Turner, James, A Co., Hamilton.
Walker, Hugh, A Son. Guelph.
Warren Bros. A Co., Toronto.
White A Oo.. Toronto.

Cox. J. AO., Edinburgh, Scotland. 
Nicholson A Brock. Toronto.

Grain, Flours and Cereals-
American Pure Food Co., Montreal 
Frontenac Cereal Co., Kingston.
Greig, Robert, Co., Toronto.
Kirouac, Nap. G., A Co., Quebec.
Lake Huron A Manitoba Milling Co. 

Goderich.
McFall. A. A., Bolton, Ont.
McLeod Milling Co., Stratford, Ont. 
Nicholson A Bain, Winnipeg.
Nicholson A Brock. Toronto.
Ogilvie Milling Co.. Montreal.
Sutcliffe-Muir Milling Co., Mooeomin.

Grocers - Wholesale-
Balfour A Co., Hamilton.
C E. Colson A Son, Montreal 
Davidson A Hay, Toronto.
Eckardt, H. P., A Co., Toronto.
Eby, Blain Co., Toronto.
Gillard, W. H., A Co., Hamilton.
Hudon, Hebert A Cie., Montreal 
Kinnear, T.. A Co.. Toronto.
Lucas, Steele A Bristol. Hamilton.
Sloan, John, A Co.. Toronto.
Turner. James, A Co., Hamilton.
Warren Bros. A Co., Toronto.

Grinding and Pocking 
ssacasuery-

Coles Mfg. Oo., Philadelphia, Pa. 
Enterprise Mfg. Co., Philadelphia, Pa. 
Fisher, A. D . Co., Toronto.

Hides. Shins. Etc 
Page, a 8.. Hyde Park, Vl 

Infants’ Foods.
Keen, Robinson A Oo., London, Eng. 

Interior Store Fitti ngs- 
Fletcher Mfg. Co.. Toronto.
Walker Pivoted Bin A Store Fixture Oo., 

Toronto.
Jams, Jellies, Etc- 

Batger s Rose A Ladamiue. Montreal. 
Creed, J. 8., A Co.. Montreal 
Good willie's—Rose A I .art am me, Montreal 
Smith. E. D . Winona, Ont.
Southwell A Co. -Frank Magor A Co., 

Montreal.
Sutcliffe A Bingham, Toronto.
Upton, Thoe.. A Co., Hamilton.

Ledgers—Ijoose Leaf.
Cram, Rolla L Co.. Ottawa.

Malt Extract.
Sleeman, Geo., Guelph, Ont.

Manufacturers’ Agents, Brokers and
Adam, Geo., A Co., Winnipeg, Man. 
Adamson, J. T., Montreal.
Cameron, J. Me A., Vancouver, B.C. 
Carman, Joseph, Winnipeg, Man 
Clift, Thoa B , St. John s, N F 
Dawson Commission Co., Toronto.
Dingle A Stewart, Winnipeg.
Dunn, Wm. H., Montreal and Toronto. 
Gorham. J W . A Co . Halifax N S. 
Haszard, Horace, Charlottetown, P E. I. 
Hughes, A. J., Montreal.
Kyle, 0. E., Toronto.
Lam be. W. G. A.. A Co., Toronto. 
Lawson, Reginald, Winnipeg. 
McLauchlan, Joseph K., Owen Sound. 
MacLaren, A. F , Imperial Cheese Co., 

Toronto.
McPhie, Norman D., Kami ton, Ont 
Millman, W. H., A Sons, Toronto. 
Nicholson A Bain, Winnipeg.
Nicholson, Bain A Johnston, Calgary 
Rutherford, Marshall A Co., Toronto. 
Ryan, Wm., Oo.. Toronto.
Stevens, H. J., Montreal.
Thompson. G. B., Winnipeg, Man. 
Thomson A Mathieson, Glasgow, Scot. 
Tippet, A. P. A Co., Montreal.
Watson, Stuart, Winnipeg, Man 
Watt, J. L, A Scott. Toronto.
Wilson Commission Co.. Brandon, Man.

Capstan Mfg. Co , Toronto.
Clark. Wm., Montreal 
Fuarman, F. W , Co , Montreal.
Lytle, T. A., Co., Toronto.
Nicholson A Brock, Toronto.
We they J. H.. St. Catharines.

Oils-
Queen City Oil Co., Toronto.

Oil Tanks.
Bowser, 8. F. A Co., Toronto.

Pass Boohs, Etc-
Allison Coupon Co., Indianapolis. Ind.

Patent Medicines-
Mathieu. J. L, Co., Sherbrooke, Que.

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Co., Toronto.

Holbrook A Co., London, Eng.
Lytle, T A. Co.. Toronto.
Ozo Mfg Co , Montreal.
Patersons— Rose A Lari amine, Montreal.
Suaut Co.
Sutton. G. F. Sons A Co.. London, Eng.

Oakey, John, A Sons, London. Eng.

James' Dome, W G. A. Lam be A Co , 
Toronto.

Morse Bros., Canton. Mass.

Hannah, R. W„ Toronto.
Poultry and Cattle Food 

Bate. h. N , A Sons, Ottawa,
Myers' Royal Spice Oo.,NiagaraFal a Out

Refrigerators.
Eureka Refrigerator Co., Toronto.

Salt
Canadian Salt Co., Windsor. Ont. 
Dominion Salt Agency. Loudon, Ont. 
Gray. Young A Sparling, Wingham, Ont. 
Toronto Salt Works. Toronto.

Soab-
Albert Sou|M, Montreal.
The Duncan Co.. Montreal 

Soda—Baking- 
Church A Dwight, Montreal.

Starch.
Brantford Starch Works, Brantford.
Ed ward» burg Starch Oo.. Cardinal Ont 
St. Lawrence Starch Co.. Port Credit. 

Sufar., Srrm,, amd Waua 
Canada Sugar ReAning Co., Montreal. 
Domimuu Molasses Co.. Halifax, N.b. 
Edwardsburg Starch Co.. Cardinal Out. 
Grimm Mfg. Co., Montreal.
Lucas. Steele a Bristol, Hamilton. 
Ontario Sugar Oo.. Berlin, Out.
" Sugars Limited. Montreal.
Tippet, A P .ACa. Montreal 

Teas. Coffees, and Spices 
Balfour A Co . Hamilton.
Blue Ribbon Tea Co.. Toronto.
Braid, Wm.. A Co.. Vancouver, B.C. 
Ceylon Tea Traders Ass n.
Chase A Sanborn, Montreal 
Codville A Co.. Winnipeg and Brandon 
Ewing, S. H A A. S.. Montreal 
Ewing, S. H A Sons, Montreal 
Gillard, W H., A Co., Hamilton.
Greig. Robt. Oo., Toronto.
Japan Tea Traders' Ass u.
Salads Tea Oo., Montreal and Toronto 
Minlo Bros. Toronto 
Mokara Mills, Montreal.
Todhunter, Mitchell A Co., Toronto. 
Truro Condensed Milk Co., Truro, N.S 
Turner, James, A Co.. Hamilton 
Warren Bros.. Toronto.
Wood. Thus.. A Co.. Montreal.

Gillett. B. W. Co.. Toronto.
Reckitt s Blue Gilmour Bros.. Montreal. 
Sawyer Crystal Blue Co.. Boston, Mas» 
Winn A Holland, Montreal.

Wines, Liquors, Etc.
Sleeman, Geo., Guelph, Ont, 

Woodenmare-
Woods. Walter. A Co.. Hamilton.

tSzz.**
Gillett, E. W.t Oo., Toronto.
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Windsor

must not be confounded with 
ordinary Salt. In quality, it is as high above the common 
Salt of trade as can be imagined. It won’t cake—it is 
pure, white, dry. There is no impurity in it because of 
the care taken in manufacturing. It is sifted, not ground. 
Every particle of it is a sepirate Salt Crystal. It pays to 

sell Windsor Table Salt, because it is so good, clean, pure—
it is all Sait.

The Canadian Salt Co., Limited 
Windsor, Ont.

JgAUWtRliHl PARK KHUflMÇj

VPJOA/S
- —3 «UjlJTY T**. "

'^nge marmal

Everybody Eats MARMALADE
Everybody would eat more 
if they bought

UPTON'S
Wouldn’t it pay you to try 
UPTON’S ?
The reputation of the largest 
purveyor in the world is 
behind this Marmalade.

SOLD BY ALL JOBBERS

Season 1906

: SHOE SALMON
Now In Store

ALSO

TRADE MARK REGISTERED

OJju.

SPRING SALMON—“Columbia” Brand. 
COHOES-“Tiger” Brand.
PINKS—“Sunflower” Brand.

“Jacques Cartier" Brand.
PACKED BY

J. H.Todd & Sons
Victoria, B.C.

J. S. CREED, Canadian Sales Agent
S3 Upper Water Street Board of Trade Building

HAUFAX, N.S. MONTREAL

Wholotaio burnt cm obtain quslatlooi Iron
Geo. Slimy k Co., Toreele, for Ootirie. C. f. Tbempieo, Winnipeg, DuiloOi 
W. $. Goodhugti k Co., Moetreal, Quebec. J. Hunter While,Sl.Jebe, Lower Profiocei.
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THE PACKERS’ AND FARMERS 
DISPUTE.

In another part of this issue will he 
found correspondence which has been 
passing on the important question of 
the removal of the bonding privileges. 
Both sides have been making their is­
sues as strong as possible, and, after 
all is said, it appears clear to any who 
have followed the subject closely that 
the real issac at stake is the “flat rate 
of buying," and associated with it the 
accusation of a packers’ combine. We 
know that there arc two reasons given 
other than this one, but if what trans­
pired at Guelph, and what has passed 
in the correspondence since, is careful 
I y gone over, it will be seen that the 
great objection which rules the situation 
is the “flat rate.” The Hon. John 
I try den makes his greatest point, on 
this line, and solemnly lays the whole 
responsibility at the packers’ feet. We 
believe he is thoroughly honest in his 
motive and belief when he docs this. If 
a man wears green glasses, the objects 
within that man’s vision will appear 
green, undoubtedly, but this will not 
make the objects themselves green, nor 
make others believe them so. fie is, 
however, overlooking the packers’ side 
of the buying question in his great.

anxiety to serve the farming com­
munity.

No doubt the farmer has his troubles, 
and some are intelligent and wise 
enough to understand and agree that 
one hog will be worth more than an­
other, and would readily*fall in with 
the packers’ grading ; but the average 
farmer cannot understand why certain 
hogs, which have cost him just as much 
as others, and received equal care, 
should bring him a less amount. There 
in lies the difficulty, and it is to meet 
such men, who arc by far the majority, 
that the Hat rate has come to pass. 
I fence the whole question revolves upon 
the education of the farmer, so that his 
hog production will be brought to a 
standard which would brine them all on 
an equal grading. Careful selection of 
strains for breeding, good housing, 
scientitic feeding, regular and constant 
attention, will accomplish everything. 
The only way for the farmer to main­
tain supremacy in his market is exact­
ly the same as the manufacturer holds 
his market, viz., quality. Until that 
time it is only right and proper that 
the packer be placed on an equal foot­
ing with other manufacturers.

It is a fundamental principle of the 
tariff policy to admit raw material 
free, and under our quarantine laws 
there should be no more risk in bring 
ing in western hogs for immediate kiW- 
ing than any other material. To the 
objection that some of the hogs thus 
imported might mingle with Canadian 
herds,^he answer is that the thing is 
impossible, since everv factory is quar 
an lined. Vnd the packer is debarred 
from selling again an animal on foot 
under a heavy fine. There would be 
onlv the risk of infection bv the ani­
mals arriving at the factory in car­
loads. and such risk is incurred daily 
bv all the railways which transport 
western hogs through Canada to the 
eastern markets.

With regard to the question of com 
bine, it is noticeable that all these ac­
cusations have been particularly vague 
and general. The letter of Mr. W 
Davies fully answers the question, in 
which he throws down the gauntlet to 
the accusers, and gives them the oppor 
tunity to unearth their mare’s nest.

It is devoutly to he hoped that 
some modification will be made of the 
ordcr-in-council of the Dominion Gov­
ernment whereby packers will be en 
aided to continue their export business. 
Surely the men who have dope so much 
to advance this industry in Canada, 
from almost nothing to over twenty 
millions a year, are entitled to some 
thought for their interests at the hands 
of the Government. It is greatly to 
their credit that they have been able to 
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produce bacon from imported hogs to 
compete with the great Chicago houses 
in the same lines in the British market.

TWENTY YEARS OF BUTTER AND 
CHEESE IN GREAT BRITAIN.

Twenty years have passed away since 
butter was separately entered in the 
imports of Great Britain. In 1880 the 
imports of butter amounted to 77.ITS 
tons, of the value of £8,111,438.

Ten years later, in 1890, the butter 
imports bail risen to 151,886 tmi'. 
valued at £15,444,404.

In |!MI4 the quantity further ailvam- 
e.d to 212.050 tons, and the value to 
£•21.117,162.

In 188li the imports of cheese were 
86,745 tons, valued at £4.871..459. IU 
1896 the quantity had risen to 112.226 
tons and the value to £1,900.412, whilst 
in 1901 the impor.ts reached 127,715 
tons and the value £5,844,770.

It will be noticed that the imports of 
butter from all sources have advanced 
at a more rapid rate than those of 
cheese.

Three rears ago the butter from for­
eign countries was six times larger in 
amount than from the colonial supply. 
A great change was manifest in the 
1904 returns—the foreign supply was 
onlv three times in excess of the quan 
• it' imported from the British col­
onies.

The large drought, area in Central 
and Southern Kurope in the Kali of 
1904 compelled many farmers to reduce 
their milking cows, consequently 
throughout last Winter and this Spring 
much less butter was exported from 
those countries. Australia and New 
Zealand sent over unusual quantities of 
choice butter.

There are various opinions expressed 
in regard to the ability of the Aus­
tralian farmers to continue largely in 
creasing the output of butter each year.

The imports of cheese into Britain 
during^t he past 6 years remained prac 
tirai I y stationary, and as the home 
production exhibits a similar condition, 
it is evident that, cheese -is losing the 
position it once held as a dietary. 
Trustworthy evidence shows that it is 
being displaced bv the importation of 
colonial and foreign meat, which, ow­
ing to its cheapness and excellent quai 

' • inplanting cheese.
In 19(11 the colonial supply was 96,- 

480 tons, and the foreign supply was 
25,718 tons. Canada is the main 
source of supply, the product of the 
Canadian cheese factories find in" much 
favor among the consuming multitude 
ill Britain.

The enhanced price of cheese which 
the Canadian factories have received 
this season will, it is estimated, put in 
circulation nearly til.000,000 extra in 
the Dominion.
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THE EQUALIZED

Mr. John Curtis, of Port Hope, writes 
the Canadian Grocer as follows:
“Editor Canadian Grocer.

“I have been a subscriber to the Can­
adian Grocer for years, and I read with 
a great deal of interest in your issue 
of the 15th inst., an article, copied from 
the Port Ho)>e Guide, entitled ‘‘The 
Sugar Outrage,’ also the letter reply­
ing to the same, signed by Mr. II. C. 
Beckett, of Hamilton, who, I under­
stand, is secretary of the Dominion 
Wholesale Grocers' Guild, and your edi­
torial comments on the subject.

“I thank you for throwing your col­
umns open for this discussion, and now, 
that the Christmas rush is over, I am 
pleased to accept the opportunity.

“Town editors do sometimes exhibit 
some ‘rare examples of zeal without 
knowledge,’ therefore, we grocers are 
all glad that you have directed your 
gifted mind upon this, and have ‘given 
the matter of equalized rates some 
study,’ and also that you have discussed 
this matter with ‘a number of the trade, 
by very few of whom are they, (the 
rates), fully understood.’ I deem it your 
duty, as our trade journal, to enlighten 
us, and shall be glad to have you pub­
lish this letter in your next issue, in 
full, followed by your explanations, for 
I assume that you have ‘taken the trou­
ble to grasn the facts before grasping 
your pen.’

“Is the Dominion Wholesale Grocers’ 
Guild a combine? (Webster defines 
'guild’ a business fraternity or corpora­
tion.) ’

“Is the Guild or individual firms in 
it authorized by Dominion or Provin- 
iial statute Fo become common carriers, 
or to fix rates on all transportation 
lines? (Please give chanter and sec­
tion.’

“Are the Guild rates to be added to 
price of sugar as per equalized rates 
book, the same as those fixed by rail­
ways and boats? viz. Hamilton, 4c.; 
London, 7c.; Toronto, 3e. and Port Hope. 
15c. per 100 lbs., all car lots? Arc 
these the rates issued by G. T. R. and 
C. P. R.? Or does Port Hope and other 
towns and villages help pay the freight 
for the cities?

“Please explain why it is necessary 
for the combine or guild to adhere to 
a system which you state is so intri­
cate and hard to understand?

“When did a question as to sugar 
rates ever come before (lie Railway 
Commission? For you state, ‘for 
which they have been able to give the 
Railway Commission a reason that 
has been accepted,’—please give date 
when this took place.

“7s -the equalized rates system secret 
and accessible to members of the Guild 
only? If it is fair, as claimed, why- 
do you not publish it in full?

“Please explain how, according to 
the Guild rules, page 8, which reads, 
‘on carload orders, shipments must, in 
every ease, be made by the refiners;’ 
that on carload orders to Port Hope,

BDITORIAL

SUGAR RATES.

it is necessary the rate be 15c. per one 
hundred pounds, while the ear rate to 
Toronto is 3c., Port Hope being only 
four-fifths the distance, and freight 
charges five times the cost for 63 miles 
less from the refinery. The wholesaler, 
not only does not handle, but does not 
even see the sugar shipped to Port Hope.

“I am glad that you state in your 
columns ‘that the Grocer holds no brief 
for any section of the trade in this 
matter,’ and I trust I have not tres­
passed too much upon your space.”

JOHN CURTTS.
Port Hope, Ont., Dec. 26, 1905.
The Grocer’s invitation in our issue 

of December 15th, was for “a clearly 
defined statement of any wrong suffered 
by a retailer under the equalized rate 
system, and not an academic discussion 
of the system itself. We have given 
Mr. Curtis’s letter space, however, in 
order that any element of doubt that 
may linger in the minds of reasonable 
men may be dissipated.

It may as well be stated in the be­
ginning, that we do not intend to answer 
Mr. Curtis’s cleverly worded interroga­
tories, categorically for the same rea­
son that Mr. Curtis would very justly 
refuse to answer yes or no to the ques­
tion as to whether or not he had stop- 
peu beating his wife. He would desire 
to explain that he had never begun such 
a reprehensible practice.

In fact, to arrive at an intelligent- 
appreciation of the equalized rates sys­
tem of selling sugar, a brief reference 
must first be made to the conditions 
which prevailed before its adoption by 
the trade, and thus justify the present 
plan, or find out if one more fair and 
simpler can be devised. The adoption 
of the equalized rates system of sell­
ing sugar, commenced in October, 1898, 
and was the final outcome of years of 
disastrous competition, and an effort, on 
the part of the trade, to, if possible, 
place the handling of this commodity 
on a better basis.

Prior to the adoption of the equal­
ized rates system, the sugar business 
was done by all wholesalers, and a large 
majority of retailers, at a heavy loss. 
Repeated efforts had been made for 
years, to improve the condition of the 
sugar trade, but nothing of a permanent 
and wholly # satisfactory nature present­
ed itself, until the present system was 
adopted.

In the preparation of this system, 
and the rates adopted, several import­
ant matters had to be considered. First, 
the adoption of the system would en-
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able the trade to quote the laid down 
cost price on the net weight to all re­
tailers, and thus, to a considerable ex­
tent, improve the profit of the retailer, 
as frequently, in calculating the cost 
laid down, retailers omitted to add the 
weight of the barrel, overlooking the 
fact that they had to pay freight on 
same.

Secondly, the question of foreign 
competition had to be taken into con­
sideration, and a remedy provided to 
offset the very low rates of freight on 
foreign made sugars, that could be se­
cured to all points in Canada on through 
bills of lading.

And lastly, in the adoption of the 
equalized rates, the advantage of re­
ducing the difference that ruled between 
the prices ruling at competing points, 
nr large wholesale centres, and the 
towns and villages tributary to such 
competing points, was considered to be 
gain to the retail trade.

Under the old conditions, a merchant 
in Port Hope, buying his sugar in To­
ronto, paid the price ruling at Toronto, 
and the freight from Toronto to Port 
Hope, in other words, the rate of 
freight from Toronto to Port Hone be­
ing 16c. in less than carloads, to which 
must be added the cartage and the 
weight of the barrel, increased the rale 
or the amount of freight to 18 l-2c. 
per hundred pounds, which was the 
amount paid by the Port Hope buyer, 
thus making the ruling difference be­
tween Toronto and Port Hope in less 
than car lots, 18 l-2c. per hundred 
pounds, whereas the ruling difference 
under the equalized rates system is 
only 14c.

If the Port Hope merchant bought 
sugar in Montreal, he paid «less for his 
sugar, but paid a higher rate of freight, 
the freight, in less than carloads, from 
Montreal, being 26c. per hundred 
pounds, therefore, if the buyer purchas­
ed in Montreal 8c. cheaper than in To­
ronto, (8 being the equalized rate for 
Toronto), it would cost him just as 
much laid down, paying his own freight 
from Montreal, and buying 8o. cheaper 
in Montreal.

But, under the efltialized rates sys­
tem, the equalized rate for Port Hope 
is 22c., notwithstanding the fact that 
the freight, rate in less than carload 
lots from Montreal is 26c., to which 
must be added the cartage and the 
weight of the barrel. The price ruling 
at Toronto, therefore, affects all the 
territory tributary to Toronto, and if 
the price at Toronto were higher, there



January 12, 1906 EDITORIAL The Canadian Grocer

would, of necessity, have to be a cor­
responding advance in the equalized 
rate for Port Hope, and all territory 
tributary to Toronto, for the reason 
that the equalized rate is based on the 
price ruling at the nearest competing 
point, plus the ruling rate of freight 
to point of destination, the sugar all 
being sold at a laid down price on the 
net weight.

The equalized rates are not freight 
rates. The equalized rates might be 
regarded as reduced freight rates, made 
necessary to meet the conditions inci­
dental to greater differences in costs 
laid down than otherwise would rule, 
and their existence to-day is a posi­
tive gain to the retail trade.

Manufacturers of many lines of 
goods see the justice and advantage of 
delivering their product to all points 
at the same price, but the fact of theii 
doing so is no evidence that they are 
doing an injury to the trade in the town 
where such goods are manufactured. 
For instance, Surprise Soap is the same 
price in St. Croix, where it is made, 
as it is in Port Hope. Would the St. 
Croix dealers be justified in ex­
pecting the manufacturers to sell them 
at regular prices and allow the freight 
from St. Croix to Port Hopef

Large quantities of canned goods are 
packed in Hamilton, and, so far as our 
knowledge goes, the eanners deliver in 
Montreal at the same price as they sell 
at in Hamilton. We have not heard of 
the Hamilton wholesale merchants in­
sisting upon an allowance equal to the 
rate from Hamilton to Montreal.

We dare say, that if the margin were 
sufficient to stancT it, sugar might be 
delivered to all points at the same price, 
as is done on many lines in the grocery 
trade, but, we fancy the margin is not 
sufficient to permit of this.

CHRISTMAS WINDOW DISPLAYS
HURRY UP WITH YOUR DRAWINGS

The competition closes this week. Prizes 
will be awarded for photos or drawings of win­
dow displays of Christmas goods and accom­
panying descriptions of the same. The prizes 
will consist of :

FWST PRIZE - - • $8.00
SEC8N0 POIZE - • - 3.00

and £2 for every picture and description which is 
considfercd worthy of publication.

The competition, which closes on January lâtht 
1906, will admit of photographs, pen and ink or 
wash drawings, with good iaeas counting more 
than the pictures, although, of course, all pic­
tures in order to receive a prize, must be of suffi­
cient distinctness and good workmanship to 
admit of their publication.

Mark all manuscripts and photographs in­
tended for this department with the words 
“ Window Dressing Competition."

Care should be taken to avoid reflection in the 
photograph. The best photos are often taken 
at night. t m

Webster’s definition of a guild as be­
ing a business fraternity, would, we 
think, be understood as an association 
for mutual benefit, and on similar lines 
to the Retail Merchants’ Association. 
It would be an unwarranted use of the 
word combine, to annlv it to the Domin­
ion Wholesale Grocers’ Guild.

The only common carriers we know 
of, are steam and electric lines, and the 
boat companies. The fact of a mer­
chant selling goods at a delivered price, 
does not, in any sense, constitute him 
a common carrier, and we fail to see 
the necessity for any Government au­
thority to sell goods at delivered prices; 
the railway companies have nothing to 
do with the equalized rates. All sugar 
sold, whether f.o.b. or delivered, is sub­
ject to payment of the regular rail­
way rates. Any loss in freight by rea­
son of selling sugar at delivered prices, 
is a matter than concerns the seller, 
not the buyer.

The shipment of sugar in car lots 
direct from the refinery, is simply to 
avoid the payment of two local rates, 
which would be incurred if the sugar 
were shipped first to the wholesaler’s 
place of business, and then re-shipped 
to retail merchants' destination. Tt 
would be a senseless waste in paying 
additional freight charges on all car­
load shipments.

Tt is not claimed that the equalized 
rates system is perfect, but the aim 
has been, as far as possible and prac­
ticable, (having in view the small mar­
gin under which the commodity is sold), 
to equalize the cost to buyers, and thus 
enable all the trade to be on an equal 
footing. Conditions of competition over 
which refiners have no control, necessi­
tate, to some extent, what appears to 
some to be an inequality in the equal­
ized rates, hut this condition is much 
more pronounced in connection with ac­
tual railway rates. So long as all the 
trade are treated alike as to the margin 
on sugar, there cannot he just ground 
for complaint. So far as Port Hope is 
concerned, it appears to us that their 
position is better to-dav than when buy­
ing f.o.b., Toronto or Montreal, and pay­
ing freight, and, while the equalized 
rate at Toronto is lower than at Port 
Hope, conditions other than the freight 
rates from Montreal prevail, which jus­
tify the lower rate. The fact of To­
ronto being lower than Port Hope, does 
not harm the Port Hope trade, particu­
larly since Port Hope gets a lower rate 
than otherwise as a consequence.

The Grocer did not state that the 
sugar rates had been before the Rail- 
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way Commission, and no sueh construc­
tion could reasonably be placed upon 
our words. The point we wished to 
make was that the inequalities com­
plained of in the sugar rates, were on 
all fours with the inequalities which 
are noticeable in freight rates gener­
ally, but which have received the tacit 
or active confirmation of the Commis­
sion. To assume that distance is the 
only or necessarily prédominent 
factor in the determination of the 
latter is to treat one of the most com­
plicated and involved questions of the 
commercial world with unbecoming 
levity.

While the equalized rates system is 
difficult to explain in detail, and may 
be difficult to understand, it is not so, 
in so far as the sale of sugar under the 
system is concerned. The wholesale 
grocers adhere to it, because it is the 
simplest and fairest, method that has 
yet been suggested. There is no secret 
about it, but the task of working it 
out is not only laborious, but confus­
ing to one who has not made a study 
of it. There are over 20,000 calcula­
tions required at the beginning, taking 
several months to complete. The system 
is so elaborate, that it would require 
several editions of the Grocer to ex­
plain it in full, and, in the Grocer’s 
opinion, it would be a useless expense.

Mr. Curtis will probably be interested 
in knowing that the secretary of the 
Dominion Wholesale Grocers’ Guild is 
Mr. J. Stanley Cook, secretary of the 
Board of Trade, Montreal, and not Mr. 
H. C. Beckett, of Hamilton.

CHANCE IN MAKE-UP. .

On February 1st The Grocer will in­
augurate a new system of make-up which 
has become necessaiy to the proper develop­
ment, and which it is expected will improve 
the appearance, of the paper to the con­
sequent advantage of reader, advertiser and 
publisher alike.

The change will be a development of the 
departmental idea that has proved so 
successful heretofore.

With the first issue of February all adver­
tisements not connected with the special 
departments will be placed in the front and 
back of the paper, and thereafter no advertis­
ing will be placed between the advertising 
department in the front and the end of the 
markets. Nor. indeed, has any new advertis­
ing been contracted for in this position 
during the past two years, although the 
old advertisements have been continued as

This will give straight-away advertising 
followed by straight-away reading matter to 
about page 40.

This re-arrangement will necessitate a 
change in the position of some advertisers 
who nave long had certain positions, but as 
the result wul be to make The Grocer 
a still better paper, we trust we shall have 
the co-operation and forbearance of our 
advertisers until the new arrangement be 
given a fair trial and its advantages fully 
recognized.

The Canadian Grocer.
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Half a Million Pounds Increase
Our sales for 1905 were half a million pounds in 

excess of 1904
This shows we have the tea the public want in

"SALADA"
CEYLON TEA

Were you a shareholder in this increase ? if not, be 
one for 1906.

We will be glad to hear from you.
Address—“SALADA,” Toronto or Montreal

Highest Award St. Louis, 1904.

Brantford Prepared 
Corn Starch

is a heavily advertised, staple starch product 
that has fulfilled its advertised promises.

Wise dealers know that they must carry 
BRANTFORD STARCH sooner or later—the sooner 
the decision the wiser the dealer.

Cooks are delighted with the practical, 
common-sense recipes on the packages, and 
consumers realize that there is a “ bouquet" 
and flavor to food made with BRANTFORD PRE­
PARED CORN STARCH that is deliciously different.

Don’t resist the inevitable, but put in a 
supply of BRANTFORD, and do it NOW.

Brantford Starch Works, umit*
Brantford, Canada

CANADA’S STANDARD

REFINED SUGAR

Manufactured by

CANADA SUGAR REFINING CO.
Montreal
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Abbreviated Market Notes for Current 
Week.

MONTREAL.
Molasses firming toward advance.
Tea— Added to list, China greens and 

( 'ongoes.
TORONTO.

Tea —Firm limitations at slight ad­
vance.

Foreign Dried Fruits— Prunes ad­
vanced l-2e. to 1c.

Fur Skins—Slight drn|> all through.

Quebec Markets.
GROCERIES.

Canned Goods
I nesting to note 
market. Business is 
are light, and of a 
Sorting up odd lines 
travelers can do now.

There is nothing in- 
in the canned goods 

dull, and orders 
mixed character, 
is about all the 
We quote:

Group No. 1 comprises -
"Canada Fir-t," “ Little Chief.*" " 
shoe" and “Auto" Itramla, also a 1 

Croup No. 2 comprise*
“ Lynn valley." ‘‘Maple Leaf," “Kent, 
"Thistle," and “Grand River brands 

Group No. 3 comprises

Log Cabin." "Horae- 
private brands.

1 Globe," 
brands.

Jubilee,’ "White Rose, and “Deer

FRUITS
No”?

2‘s, red, pitted...............................
2's, red, not pitted........................
2"s, black, pitted...........................
2’s, black, not pitted....................
2's, white, pitted...............................................
2's, white, not pitted................................ 1 82

Currants—
Red, heavy syrup...................................... 1 60
Red preserved .......................................  1 t0
Black, heavy syrup.................................... 1 771
Black, preserved........................................ 2 07$

2 02
1 57
2 02
1 57
2 22

Gooseberries—
Heavy syrup............................................. 1 90
Preserved...................................................  2 12*

Lawtonberries—
Heavy syrup.............................................. 1 77*
Preserved..............................  1 95

Yellow, flats, 14........................................  1 70
" “ 2..........................................  1 90

" 24 ......................................... 2 60
M " 3............................................ 2 85

whole 2 ............................................  2 374
White........... 2............................................  l 75

“ ...........24............................................ 2 50
'• ...........3..............................................2 70

Pie................3............................................  1 274
Pie, not peeled, gal................................... 2 674

^ Pie, peeled................................................ 4 52$
Flemish beauty 2 ..................................... 165

24....................................  1 974
“ " 3.......................................I 121

Bartlett........... 3.......................................  1 80

Pie....................3.......................................  1 27«
Pie, not peeled..3......................   3 8 »
Pie, not peeled, gal................................... 3 274

i’ineapple—
2's siloed,..........................................................
2e " grated..............................................
3’s “ whole...............................................

i'lums—
2’s, Damson, light syrup 
2 s " * heat
21s
3s
Gals.
2's
2 s 
24’s
3 s
Gals.
2’s2 a
S'
Gals.

heavy syrup

Lombard, light syrup . 
heavy syrup.......

" standard....................
Green Gage, light syrup — 

" heavy syrup....

NaU2P

2 00
1 55
2 00
1 55
2 20 
l 80

1 574 
1 77|
1 75
2 05

1 874
2 10

1 76 
1 924

1 67 j
1 87,
2 17, 
2 8J 
2 35
1 724
2 474 
2 6/f
1 25
2 55 
4 50

1 624
1 95
2 10
1 774
3 15
2 30

1 25
3 774 
3 25
2 50

2 26 
2 35 
2 50

1 00 
1 30 
1 57|
1 85
2 95 
1 06 
1 36 
1 62*
1 90
3 15 
1 16$1
2 00 
346

S’s •• Ege. heavy syrup ............................. 152*
. ?l ............................... ......................... HQ
Raspberries—

Red. light syrup........................................... 1 421 1 40
Red, henvy syrup........................................ 1 671 1 65
Red. preserved.............................................  1 87$ 1 85
Black, heavy syrun..................................... 1 62$ 1 60
Black, preservéd......... ................................ 1 77$ 1 75

flt ra wherries—
2's, heavy syrup................................................1 8?| 1 50
2’s, preserved................................................. 1 67$ 1 65
Gallons, standard....................................... 5 27$ 5 25

VEGETABLES
Asparagus—

2 s, tips ......................................................... 52* 2 50
Beets, sugar........................................................  085 095
Bean*—

2‘s, wax.......................................................  $0 82* |0 80
2 s, refugee.....................................................  0 85 0 82*

Corn—
2- lb. tins, per doz.........................................0 83
Gallon, per doz............................................  5 00

Peas—
2 s, standard (No. 4) .................................. 0 62* 0 60
2's, early June (No. 3)................................. 0 70 0 67*
2s, sweet wrinked (No. 2)..........................  0 82* 0 80
2’s, extra fine sifted (No. 1)....................... 1 22$ 1 20

Pumpkins—
3- lb. tins.................................................................. 0 721Rhubarb- 1
2 s preserved................................................ 1 17* 1 15
3 s, preserved .............................................. 1 92 1 9J
Gallons, standard......................................  2 65 2 62

Spinach —
2*. table.................... > ............................. 1 421 1 40
3s, table....................................................... l 82$* 1 80
Gallons, table............................................... 5 02 5 00

Squash—
3-lb..,..................................................................... too

Tom a toes-
3-lb. tins, per doz......................................... 0 95 __
Gallon tins, per doz........................................... 0 921

FISH
Lobster, tails ..................................................................... 3 50

*" 1-lb flats ......................................................... 3 b5
„ " 4-lb. flats............................................................. 2 00
Mackerel .................................................................  1 00 1 25
Salmon, Hor<<e Shoe, Maple Leaf Clover Leaf
1-lb. Tails, 5 cases and over, per doz...............................  1 55
1-lb. " less t han 5 cases, " ........................... 157*
l-lt> Flat, 5 cases and over, “ ........................... 1 67$
1-lb. “ less th-n 5 l èses, " ........................... 1 70
Arrow brand, 7* cents less.

tlb. “ 5 cases and over, “ ........................... 1 00
lb. “ less than 5 cases, " ........................... 1 024
ow Inlet.

t- b. F.at, 5 ca«es and over. " ............................ 95
-lb. “ less than 5 cases. *' ............................ 971

Sugar—There is no change in the situ­
ation of the sugar market. There has 
been some considerable buying on |iart 
of the jobbing trade during the past 
few days. This is due, no doubt, to the 
fact, that on Saturday last, the New
York market advanced 10c., and with
the strong raw and beet market, both 
in New York and Enrooe, the impres­
sion prevailed that the turn in sugars 
had come. Sinve Saturday, however, 
New York receded slightly, though the 
beet anil raw market remains firm and 
strong. This is, as usual, rather a quiet 
time for sugars, and outside of the little 
agitation of the past few days, no heavy 
business is looked forward to for some 
time. Stocks in the country must of 
necessity he light, as merchants have 
been buying for some months past on 
the hand to mouth basis. We quote:
Granulated, bbla. ...................   $4 30

" 4-bble........................................................... 4 «5
M   4 25

Paris lump, barrels ...................... *................................. 4 80
'• “ half-barrels..................................................  4 PO
" " boxes, 100 lbs............................................... 4 80
" " boxes, 50 lbs..................................................* 4 90

Extra ground, bbla.......................................................... 4 65
'* " 50-lb. boxes................... .....................  4 85
" " 26-lb. boxta............................................ 4 95

Powdered, bbla.................................................................  4 45
'* 50 lb. boxes...................................................... 4 65

Phoenix.............................................................................  4 25
Bright oolfee....................................................................... 4 20

" fellow...................................................................  4 15
No. 3 yellow....................................................................... 4 10
No. 1 "   4 no
No.l - bbla................................................................. 3 90
No. 1 M bags................................................................ 8 86

Syrups and Molasses— Molasses irè 
firm, and holders, who are few, are hold­
ing out for an advance of 1-2e. to le. 
per gallon over latest quotations. Job- 
liers report some better inquiry from 
country points. Corn syrups are in good 
demand, and at steady prices. We 
quote:
Bsrbedow, In punchzoD......................................  0 &" in barrels..........................................  8 371

" in half-barrel. .................................... • W|New Orleans................................................  OHO*
Antigua............................................................. 0 33Porto Rioo.........................................................  n 45
Com lyrupe, bbla................................................ 0 031

H t-bbls................................................... 0 oat“ fcbbto................................................... 0«T“ 384-lb. pails........................................... I X)" 1Mb pails.......................................... 0 88Oaeee, 3-lb tine, 1 lu, per case............................  1 98
Mb. " 1 do*. " ............................. SS“ lO-lb, “ 1 dm. •• ............................. 1 2530-lb. " {doz. " ............................ 1 10

Tea—Trade is renorted quiet. Cey- 
h n and India greens are in short sup­
ply, and held at advanee prices. Cable 
advices from Colondxi during the last 
four days, state that Young Hysons are 
particularly scarce, and those of fairly 
good finish, pale liquoring, are worth 
7 "l-4d, which is an advanee of about 
l-2d. Indians are also very scarce. 
There is no change in Ceylon blacks, 
which are firm. It is nqxirted that one 
house lias lately picked up all the Cey­
lon Young Hvsotis, (about 400 pack­
ages), procurable on spot. Japans are 
quiet, and dealers do not look for any 
improvement for a few weeks yet, when 
it is expected that the trade will have 
to buy, as old stocks are practically 
closed out. There is very little enquiry 
for China Greens. We quote:
.1 .DM»-Kina ............................................ 8 18 8 10

Medium ......................................  0 10 OHGood common .................................. 0 18Oommoo........................................ 0 13 0 15
Ceylon—Broken Pekoe ............................... 025 038

Pekoes.......................................... 0 17 0 IDPekoe Souchongs............................. 0 15 0 *)<*•.
Indian—Pekoe Bouchonna.............................  0 15 0 18
Ceylon greens—Young Hysons .................... 0 16 0 18Hysons ............................. 0 144 0 15Gunpowders ...................... 0 13$ 0 14
China greens—Pingnuey gunoowder, low grade.. 0 11 n 16“ pea leaf--- 0 19 0 21

- " pinhead*. 0 28 0 32Congous—Moning. finest ............................ 0 30 0 40" chore............................. 0 y 0 30" fini* ..............................  0 18 0 2»" good commun................ 0 17* 0 15
Pakling,—boxes........ ............... 015 0 70

fine................................02» 030
Coffee —Markets continue firm and 

strong tone prevails in New York mar­
ket. Locally, business is reported on 
the quiet side. We quote:
lemeics.......................................................0 I0i 0 »
im........................................................... 0 18 0*1loche ................................................. 0 18 0 19
Rin, No. 7 ..............................................  0 09 n 10
Ren to*........................................................  0 M* 0 IIMaracaibo ...................... ..........................  0 11 0 13%

Foreign Dried Fruits-In dried fruits 
there is nothing now to re|x>rt this week. 
The local market is dull, and as is us­
ual after the holiday trade, during which 
fniits of all kinds obtained good sale, 
business has slackened off. Shelled wal­
nuts arc unchanged locally, but latest 
advices report an advance of 1/ifr. to 
25fr. on small halves. Shelled almonds 
are unchanged from last report. Dates 
are receiving some attention, and 
stocks are fairly plentiful. California
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prunes have received some attention at 
the hands of the trade. We quote :
Valencia Raisins—
Fine off-etalk, per lb................................................. Ü nls it nti

Layers, “ ...........................................................  0 05 0 "i

Dates, Hallowees, per lb ........................................  ® W 0 04$
Californian Evaporated Fruits—
Apricots, per lb...................................................................... £
Peaches, '....................................................................... ® it1

Malaga Raisins—
London layers....................................................................... ; ™
" Connoisseur Clusters "...................................................... *

“ “ 1-boxes..........................................  0 80
"Royal Buckingham Clusters, ' i-boxes......................... 110

“ “ boxes............................  3 50
'* Excelsior Window Clusters,”......................................... 4 50

" " ** is..................................... 1 35
Californian Raisins—
Loose muscatels, per lb ........................................ 0 07$ 0 08

“ " seeded, in 1-lb. packages............  0 08 0 09
" " 2 crown..........................................   0 06
" " 3 crown....................................................  0 06$
•* " 4 crown....................................................  0 08

Prunes— **er
3040s.....................................................................................  0 084
40-50s...................................................................................... 0 08
5040s...................................................................................... 0 07
60-708...................................................................................... 0 06
70-80s...................................................................................... 0 06
80-90s...................................................................................... 0 05
90-1008.................................................................................... 0 05
Oregon prunes (Italian style), 40-50a.............................. 0 08

" " 5040e............................ 0 07
Oregon prunes (French style), 60-70b.............................. 0 06

" " 90 100a ............................ 0 04
" " 100-1208 ............................ 0 04

Currants—
Filiatras, uncleaned.................................................  ... 0 04|
Fine Filiatras, per lb., In cases...............................  0 04* 0 05

" “ cleaned................................ 0 054 0 06
“ " in 1-lb. cartons.................  0 054 0 06

Finest Vostizzas " ............................................... 0 06$ 0 07i
Amalias " ........................................................ 0 06
Sultana Raisins—
Sultana raisins, per lb............................................... 0 06$ 0 08

“ “ 1-lb. carton.............................................. 0 09
Eleme Table Figs—
Six crown, extra fancy, 40-lb. boxes................................ 0 13
Four crown, fancy, 10-lb. boxes....................................... 0 09
Three crown................................................................ 0 07 0 07$
Glove boxes, fine quality, per box................................... 0 11
Fancy washed figs, in baskets, per basket..................... 0 20

" pulled figs, in boxes, per box.............................  0 22
" stuffed figs, " " .............................. 0 28

12-oz. boxes................................................................. 0 06$ 007

Bice and Tapioca—Business in rice 
is only normal. The advance noted last 
week on B. & C. rices does not appear 
to have stimulated buying to any ap­
preciable extent. Tapioca continues 
cTecidedly strong, with no indications of 
weakening. Both London and New York 
report extreme firmness. We quote:
B rice, in 10 bag lots............................................................ 3 05
B rice, less than 10 bags....................................................... 3 15
C rice, in 10 bag lots............................................................. 2 95
C rice, in less than 10 bag lots.......................................... 3 05
Tapioca,medium pearl.............................................. 0 05$ 0 06

Spices—The market is dull, little 
business is doing by the grinders, and 
prospects for an early improvement arc 
not glowing. Firm nebs appears char­
acteristic of all lines, except nutmegs, 
in both the London and New York mar­
kets. We quote:

Per lb.
Peppers, black........................................................... 0 16 0 32

„ white ........................................................ 025 0 30
Ginger.........................................................................  0 12 0 20
Cloves, whole............................................................ 0 17 0 32
Cream of tartar......................................................... 0 25 0 30
Allspice....................................................................... 0 12 0 15
Nutmegs.....................................................................  025 0 60

Beans—The market is unchanged. 
Stocks are fairly plentiful, and sulli- 
cient for requirements. Prices are un­
changed, and market generally may be 
said to be dull. We quote :
Choice prime beans....................................................  1 70 1 75
Lower grades................................................................. 1 60 1 65

Evaporated Apples—Pricds of evapor­
ate apples remain firm, with stocks 
light. The report that evaporators in 
the west are holding out for a further 
advance has not stimulated buying. The 
trade feel, and justly so, that when 
prices reach a figure which the consu­
mer deemfc exorbitant, the consumption 
will drop off, and rather than buy ap­
ples, they will turn to imported dried

fruits. Ruling quotations are 9 1-2 to 
10 1-4, according to duality.

Maple Products—These lines are decid­
edly on the dull side since the holidays, 
the demand having fallen off noticeably. 
Some of the larger dealers anticipate 
a revival of the trade during the next 
few weeks. Prices are unchanged. We 
quote :
Maple syrup, in wood, per lb..................................  0 05$ 0 06

" in large tins.......................................... 0 06$ 0 07
Pure Townships sugar, per lb................................. 0 07 0 07$
Pure Beauce County, per lb.....................................  0 06$ 0 09

Honey—There is a fair demand, xvith 
prices firm and unchanged. Dealers at 
Bonsecour market report about usual 
business, with a preferred demand for 
white clover. We quote :
White clover, extracted tins....................................  0 08 0 09

" kegs....................................................... 0 07$ 0 08
“ comb,new..........................................  0 13 0 14

Buckwheat..................................................................  0 07 0 07$

LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, Jan. 11th, 12.30 p.m.

BUTTER Market steady. Creamery, finest quality 
scarce; 23$c., finest; 23i<\, fine; and 22$ to 23c., 
good to fine. Dairy steady, 20$ to 21 $c.

CHEESE -No change. Holders firm ; little offering-
EGGS Firmer market. Cold weather stopped 

supplies. New laid, 32 to 35c. Selected fall stock, 
26 to 28c.

PROVISIONS—Firm market. Live hogs scarce. 
Receipts practically nil. Hams good demand. 
Lard firm.

" White Rose," and " Deer "

0 90
1 40 
4 60

2 00 
1 66 
2 00
1 56
2 90 
1 80
7 oo
8 50

1 57$ 
1 77$ 
4 75 
700

Ontario Markets.
GROCERIES.
Toronto, Jan. 12. 1905. 

Trade has been generally slow and un­
interesting during week under review. 
No feature of particular interest lias 
transpired; a few lines have developed 
strength, and some lines of canned goods 
denote depleted stocks.

Most firms have been busy stock-tak­
ing since the holiday, and a time of pro­
tracted dullness was expected.

Canned Goods—Trade has been slow 
and uninteresting during week under re­
view. There are indications that fan­
ners ’ stocks are getting low, but no 
movement in prices is expected. We 
quote :
Group No. 1 comprises—

"Canada First," " Little Chief," "Log Cabin," "Horse­
shoe *’ and " Auto " brands, also all private brands. 

Group No. 2 comprises—
" Lynn valley, " Maple Leaf.” "Kent"
"Thistle," and "Grand River" brands.

2 s, black, H.8.................................................  1 77i
2’s, " preserved.....................................  2 07f
Gals., black, standard.................................. 6

" " solid pack.................. .............8
Grapes—

2 s. white Niagara......................................... 1 42$
2$'s, white Niagara......................................  1 77$
3a, white Niagara......................................... 1 97$
Gal., white Niagara.....................................  3 52$

Gooseberries—
2 s, H. 8............................................................1 90
2’s, preserved................................................... 2 1!“'
Gals., standard............................................... IQ!

" solid pack............................................ 8 0!
Lawtonbe fries—

2 s, H.8............................................................. 1 77$
2’s, preserved................................................. 1 95
Gals., standard.............................................. 5 52$

Peaches —
1$ a. yellow (flats) ......................................... 1 70
2 s, yellow ....................................................... 1 90
2$ s, yellow.......................................................  2 60
St, yellow........................................................ 2 86
3's, yellow (whole)......................................... 2 37$
2 s. white ........................................................1 18
2$’s, white.......................................................2 60
St, white........................................................... 2 70
3's, pie............................................................... 1 2
Gal., pie, peeled............................................  4 61
Gal., pie, not peeled....................................  S

Peers—
2's, Flemish Beauty....................................... 1 66
2$'s, Flemish Beauty.....................................  1 97$
3 s, Flemish Beauty....................................... 2 12$
2’s, Bartlett..................................... ..............  1 80
2$'s, Bartlett...................................................  2 *
3 s, Bartlett...................................................... 2
3's, pie.............................................................. 1
Gal., pie, peeled.............................................. 3 __
Gal., pie, not peeled.....................................  3 27$

Pineapple—
2 s, sliced........................................................ 2
2's, grated....................................................... 2
3's, whole...........................................................2

Plums, Damson—
2's, light syrup................................................ 0 92j
2's, heavy syrup............................................. 1 17|
2$'s. heavy syrup............................................  1 47|
3 s, heavy syrup ............................................ 1 77i
Gal., standard................................................ 9 97|

Plums, Lombard—
2's, light syrup............................................
2's, heavy syrup..........................................
2$'s, heavy syrup.........................................
3 s, heavy syrup..........................................
Gal., standard............................................

Plums, greengage—
2's, light syrup................................................  1
2's, heavy syrup.............................................. 1 27i
24’s, heavy syrup............................................  1 62]
3a. heavy syrup.............................................  1 82f
Gal, standard....... .......................................  3 47j

Plums, egg—
2’s, heavy syrup.............................................. 1 55
2$'s, heavy syrup ..........................................  1 82$
3 s, heavy syrup.............................................. 2 12$

Raspberries, Red—
2’s, L. 8. (8hafferberries)............................ 1 42$
2's. H.8............................................................ 167$
2's, preserved...................................................1 671
Gals., standard.............................................  5 27$

" solid pack...........................................  8 27$
Raspberries, Black—

2s,black, H.8.................................................  1 62$
2's, preserved................................................. 1 77$
Gals., standard..............................................  5 02*

" solid pack............................................. 8 72$

1 76
2 06 
6 00 
8 00

I 40 
1 75 
1 96 
5 60

1 87$
2 10 
6 00 
8 00

1 76 
1 92$ 
6 60

9 36

I IIIif
4 50 
8 56

1 62$
1 96
2 10
1 77$
2 15
2 30 
1 26
3 77$ 
3 26

2 30 
2 56 
2 70

0 90 
1 16 
1 45
1 76
2 96

0 96 
1 20 
1 60 
1 76
3 15

1 00 
1 96 
1 50 
1 80 
3 45

1 62$ 
1 80 
9 10

I 40 
1 65 
1 85 
6 25 
8 25

1 60 
1 75 
6 00 
I 25

Group No. 3 comprises—
‘‘Globe," "Jubilee," 
brands.

Group Groups 
FRUITS. No. 1 2 and3

Apples, standard, 3’s.......................................................... 1 00
" preserved, 3's.........................................................  1 26
" standard, gal.......................................................... 2 60
" ^reserved, gal....................................................... 1 50

Blueberries—
2’s, standard....................................................  0 92$
2's, preserved................................................... 1 42$
Gals., standard................................................ 4 52$

Cherries—
2's. red, pitted................................................ 2 02
2's, " not pitted......................................... 1 57
2's, black, pitted..............................  ........... 2 02
2’s, “ not pitted....................... ............ 1 57
2's, white, pitted.............................................. 2 22
2's, " not pitted......................................  1 82
Gallons, standard, not pitted ..................... 7 02

" " pitted........................... 8 52
Currants—

2’s, red, H.8...................................................... 1 60
2's, red, preserved.......................................... 1 80
Gals., red, standard......................................  4 77$

" " solid pack ....................................  7 02$

SAUCE. ETC.
Tomato sauce, l's................................................................ 0 60

" " 2 's................................................................ 0 71
" " 3's................................................................ 1 00

Chili sauce same as tomato sauce.
Catsups, tins, 2's...................... .................................. 0 66 0 90

“ " gal..................................................................  4 60
" jugs...............................................................  7 70 12 00

FISH.
Lobster, tails......................................................................... 8 60

" Mb. flats................................................................ 8 86
" $-lb. flats................................................................ 1 00

Mackerel.....................................................................  1 00 1 26
Salmon, Horse Shoe, Maple Leaf, Clover Leaf.
Mb. Tails, 5 cases and over, per doz............................... 1 56
Mb. " less than 5 cases, " ............................. 1 57$
1-lb. Flat, 6 cases and over, " ............................. 1 67$
Mb. " less than 5 cases, “ ............................. 1 70

i-lb. " 5 cases and over, " ............................. I 00
-lb. " lees than 5 cases, " ............................. 1 02$

Low Inlet.
$-lb. Flat, 5 cases and over, " ............................. 96
•-lb. " less than 5 cases, " ............................. 97$
Sardines, French $’s...........................................................  0 14

" is....................................................  Ott
" Portuguese fs.............................................  0 08 0 10
M P. AO.. hL...................................................0» 097" P. A a, fe................................................... 0 36 0 31
" Domestic, l’s................................................ 0 03i 0 04
" Mustard/I sise, cases 60 tins, per 100.... 3 75 4 60

Baddies, per dos........................................................ 1 05 1 15
~ .per case.......................................................  4 00 4 60

, domestic............................................ 1 oo
Imported.................................... 1 46 1 60$

Herrings in tomato sauoe, domestic................................ 1 00
" N " Imported...................... 1 40 1 40

MEATS, ETC.
Beef, corned Is, per dos.......................... ........................ 140

" Is, "   2 60
•• 8s. "   7 10
" 14*. "   17 10

36



The Canadian GrocerJanuaiy MARKETS ONTARIOary 12, 1906

Apricots—
Usuioroieo Miporsted, in 50-lb borna................... 0 14 0 15
Penche»—
eliforninu ...porsted,

1 75
1 92»
6 50

...........1 70 1 67*

...........1 90 1 87*
.........2 60 2 57*

2 82*
........... 8 37» 2 36
........... 1 75 1 TS1

8 47i
............ 2 70 2 67*
............  1 27* 1 25
............ 4 52* 4 50

S 56

1 68|
1 95

............  2 12* 2 10
............  1 80 1 771
............  2 17* 3 15
............  2 32* 2 30
............  1 27* 1 26

......... S 80 8 771
3 26

............  2 32* 2 30
............  2 57* 2 55

2 70

............  0 92* 0 90
1 16

............  1 47* 1 45

............ 1 77* 1 75
3 96

. 1 55

. 1 834 

. 3 1SI
1 631 
1 80 
i io

.... tu .... on , .... 1 00

, 0 56 0 00
......... 4M
. 7 70 13 00

Cloeer Lent.
z............................ 1 50

............................. 1 871

........................... 1 071..................  1 70..................  IN
............................. 1 031

........................... 35.................. 811
................................ 0 14.....................  0B
........................0 01 0 10
....................... 0B 017
.........................0B 0B
........................0 0B 004
Un», per 100.... 3 70 4 00
........................ 1 06 1 15
........................ 4 00 4 50.....................  I 0C
................ 1» 150»
e................................ 1 00
*L....................  1 40 1 40

STC.

most, dealers to reduce stock as far as 
possible during stock-taking.

Advices from London, England, denote 
a much stronger market for lower and 
medium grades, which are reported as- 
showing bétter liquoring qualities than 
earlier arrivals. 'I his is so especially in 
( pylons.

The Indian crop has nearly all been 
marketed, and will he closed till about 
end of Mav.

The quality of the leaf usually «hows 
considerable decline as the season ail 
vanees; this season, however, the re­
verse has been the i «se. The importa­
tion has been small, and buyers must 
lull hack upon the English or other mar­
kets for any supplies which mav he re 
qui red. The probable result being much 
higher prices.

Some interesting remarks appear in 
(tow, Wilson & Stanton’s report for tin- 
closing year, which are as follows :

• ‘The world’s tea production has been 
slightly less than last year, the shortage 
from China, Japan, and in a less degree 
from India, not having been fully 
counterbalanced by the increase from 
Ceylon and Java. This is a fortunate 
circumstance in view of the recently 
over-stocked condition of the North Am­
erican market and the general paralysis 
of trade in Kussia. Notwithstanding 
this, the home market has received hard­
ly as much tea as in 1904, the shortage 
from China being so marked in spite 
of an attempt in some quarters to revive 
I he demand for this growth—while the 
expansion in foreign and colonial mar 
ke(s for British grown tea to the end of 
September—the latest available date 
has been sufficient to overtake the re­
cord figure of 1904.

It is in this field that the main hope 
of prosperity for tea producers lies, and 
with all that has been and is being done 
through the cess funds of India and 
Ceylon to promote its expansion, there 
is every reason to expeel that increasing 
success will result, while the Auli-Tea 
Duty League should prove a useful aux­
iliary in its efforts to deal with high 
duties in foreign countries.”
.Foreign Dried Fruits—Trade on the 

domestic market has been naturally slow 
and uninteresting since the holiday. Re­
ports from primal markets denote con­
siderable development of strength. Shell­
ed walnuts are showing strung advame 
on prices quoted at opening of season, 
a feature which is usually reversed. 
Dates have sold freely and are now 
scarce. Markets abroad are high. Cur­
rants at primal points are strong, with­
out quotable changes. Raisins are also 
linn, quotations for spot deliveries are 
irregular, the irregularity being account­
ed for by irregular quality.

We quote :
Prunes, Santa Clara—

Per lb. Per lb.
90-100^50-lb iKixee C 06* 3 06i 60-7&, 50-lb boxes 0 07ft 0 07|80-901 “ 0 06) 0 07 50-60i 0 06 0 081
70-ao. “ 0 07 0 07* 40-Ms M 0 06* 0 09
„ , 3040s “ 0 10 0 10*
Candied and Drained Peels—
Lemon.................. 0 091 0 10* Citron.................... 0 16 0 18
prenne.........  ... 0 10* 0 11*

Elemes. per lb./....,..............................................0 10 0 14
Tapnsts, “ .......................................................................... 0 £

Pine Killstras ... 0 06* up Vostixxws.......... 0 U7* 6 f6*
Patras............... 00b out*

Sultana .......................................................................0 06* 0 1 7
1 Fancy........................................ .................... 0 10 0 14
" Extra fancy ................................................ 0 15 0 16

Valencias, selected................................................... G 05* 0 06
Seeded, 1-lb packets ...............................................  0 11 0 12*
California, loose muscatels—

3- crown ........................................................................  0 07*
4- crown........................................................................... 0 09

Dates—
Hallo wees...........0 ■ 4* 0 06 Fards new choicest 0 09 0 10*
Hairs.................... 0 04 0 04* “ new choice......... 0 09*
Domestic evaporated apples.............................................  0 10

Foreign Nuts—Wc quote :

Spices Trade in spices is uninterest­
ing, and no new feature of interest is 
manifest. We quote :
Spies.- Per lb
Cspucn, bit...............................................................0 18 0 1)whu,....................................... e n o is
U inter.........................................................................  0 18 0 30
Ml...........................................................................  0 31 035
Nutmeg....................................................................  0 45 0 75
Gloias, whole................................... ........................  0 35 0 96
Cream of tartar................................................................. 0 35
Allspice............................................................................... 0 15
Mice .......................................................................... 0 80 0 80

Honey—The market is still re[>orted 
active, with no new feature of inijKir- 
tanee to remark. Prides remain un­
changed, with firm indications. Quality 
is continuing to maintain a good re­
port’. We quote:
Honey, extracted clover, in 60-lb. cans, per lb.............. 0 08

" in5lb & 10lb cans, lb .... 0 08*
“ sections, No 1. per dos.................................... 3 00
" “ No. 1 " ...............'......................... 1 50
“ Buckwheat, per lb......................................... 0 04* 0 06

" sections per dos............................. 1 00 1 25

Beans—1 he market shows no change, 
but is continuing firm. The season’s 
crop lias proved of excellent quality. 
There lias been little difficulty in placing 
goods. Prices are distinctly of an up­
ward tendency, and quotations in con­
sequence are likely to be advanced. We 
quote :
Beans, handpicked, per bush............................................ 1 85

“ prime. No. 1............................................................ 1 75
" Lima, per lb.................................................... 0 07 0 07*

Hides—The market lias a still further 
downward tendency, but no quotable 
change is apparent. The conditions are 
still those of uncertainty, and little con­
fidence is expressed by dealers. Arrivals 
are still in fair quantity, but no more 
than demand requires. Chicago shows
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no material strength, and the Canadian 
market is unaffected by it at present 
moment. We quote :
Hides, inspected, steers. Ma 1 ..................................... 0 11

No Î....................................... 0 10
cows, No. 1....................................... 0 10

** • 11 Nat....................................... 0 U9
Country hides, fist, per lb....................................... 0 09 0 19
Oslf skins, Ma 1, selected................................................... 0 13

" " Na 1................................................................... 0 11
Sheep skins................................................................  1 20 1 26
Horse hides. No 1 .............. .....................................3 U0 3 36i
Rendered tsllow. per lb...........................................  0 64 0 04*
Pulled wools, super, per lb........................................ 0 22 C 14

extern M .....................................  0 24 I 26

Fur Skins.
Bulger 
Bear__ . Block

Almonds, Terrsgons, pel lb..................................0 12 0 12*
shelledvelencisx..................................... 0 25 0 28

Walnuts, Urenoble, ..................................... 0 15* 0 16
“ Bordeaux, " .................................... u 11| 0 12
** shelled................................ ................ 0 20 0 25

Filberts, per lb.................................................................. u 1U
Pecans, per lb........................................................... 0 14 0 17
New Brazils, per lb..................................................  0 14* 0 15

(The following quotations on peanuts are for sack lota, 
green. For roasted add 2c. )
delected Spanish................................................................ 0 08*
A I s, banners and suns ................................................. 0 08
Japanese Jumbo’s............................................................ 0 08*
Virginia " ............................................................ 0 10

Rice and Tapioca Trade rtmtinues 
■rood in these lines, with prices firm. 
Montreal rice lias advanced on wholesale 
market, but no quotable change is mani­
fest at present moment. Tapioca is in 
good demand and exceedingly firm. We 
quote :
Rice and Tapioca—

Per lb.
Rice, stand. B.........................................................  0 t 3* 0 031
Rangoon............ ».................................................... 0 03$ 0 031
Patna........................................................................ U U6 0 06*
Japan....................................................................... 0 06 0 07
Sago.......................................................................... 003* 004
Carolina rice..........................................................  0 08 0 08*
Louisiana rice.............................................. . 0 06 007
Tapioca, staple................................................................ 0 05

" double goat ....................................................... 0 06

" ...........................Yearlings
Fisher.........................................
Fox .................................  Red
I “ ....................................Cross

Marten ........................... Dark
........................... Pale

Mink..............................  Dark
“   Pale

Muskrat.Ont A E Fall..........
N.WT4W -

Rabbit..... ...................................
Raccoon ....................................
Skunk ........................................
Weasel................................ While
Wolf......................... Tiui l >cr
wolverine-;:::::::::::.......... e

. 80 '<0
15 ÛÔ 
7 UU 
6 UU
2 50 
5 0U 
4 OU

10 OU
4 UO
5 UU
3 *25 
0 12 U 11 
U 01 
1 45 
l 50 
0 50 
1 50 
l uo
4 UO

No 2. No. 1 
80 10 8

8 00 
5 00 
4 UU
1 50
4 UU
2 75
5 OU 
2 75 
4 UU 
2 OU 
U 08 
0 07 
0 UU* 
0 701 00 
0 26 
0 75 
U 50 
2 50

3 UO 
2 00 
2 00 
0 50 
2 UU
1 502 00 
1 251 uo 1 uo

0 30 
0 50 
0 ‘20 
0 40 
0 kO 1 00

Nu. 4.S ...
1 00

0 3Ô 
1 ou 
0 -20 
0 50 
0 50 
0 50 
0 50 
0 25 
0 25 
0 03 
0 03

ôiô 
0 20 
0 04

N. B. Markets.
Notes of Interest.

Business continue* very quiet. There 
«ns considerable interest taken in the 
x isit of the Tariff Commission the first 
of the week. Nearly every business, 
and particularly the manufacturers, had 
some complaint or suggestion to make. 
If all were acted upon the tariff would 
indeed he fearfully and wonderfully 
made.

When it comes right home, nearly 
every one is a protectionist. Perhaps 
the matter of most general interest urg­
ed ou the commission was the limiting 
of the British preference to '-oods im­
ported through Canadian ports. This 
was urged by both the Board of Trade 
and the Manufacturers’ Association

Conditions.
Dull business means in many lines 

rather easier values. Cream of tartar 
is quoted lower. Nutmegs continue very 
cheap. Rice is held firm and new crop 
for rather later shipment is quoted high­
er than last year.

OiL
In burning oil there is still large con­

sumptive demand. Prices continue low. 
Lubricating oils now have attention; il 
is value rather than price in this line 
which counts. In paint oils —linseeds 
in original markets, have shown quite a 
rapid advance, and the outlook is for 
prices well above last year. Turpentine 
continues very high. Cod oil is firmer 
and there continues considerable in­
quiry.

Salt.
'I here is nothing new; this is the quiet 

season. As carrying charges form a 
huge item in such cheap and heavy 
goods, inqHirters carry as light stocks of 
Liverpool coarse salt as possible, pre­
fer! ng to lake chances of getting stock 
at time of demand. In fine salt, little 
or no business.
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Canned Goods.
Since the abandoning o£ the local 

agreement on prices, in the late Fall, in 
order to meet lower prices, which it was 
claimed were being quoted by dealers 
buying outside of the Canadian Cauuers’ 
Association, there has been an open 
market, but while extreme low prices 
were quoted for a time, stocks are now 
held firmer; that is, vegetables. The 
outlook is for low prices in meats; 
Spring stocks have been largely bought. 
Fruits unchanged. Salmon held firm. 
Oysters tend higher. Lobsters continue 
high; there are fair stocks. In domes­
tic fish, sardines quite freely offered. 
Haddies and kippers light supply. Clams 
unchanged.

Green Fruit.
Apples are dull; for best stock Cana­

dian Spies are sold; they bring full price. 
Cheap Nova Scotia apples plentiful. In 
oranges, Californias and Floridas rather 
lower. Valencias now sell quite freely; 
some very nice Jamaicas offered; price 
unchanged. Lemons are rather lower; 
there is just a fair sale. Few bananas 
are seen. There are no cranberries. 
Malaga grapes rather quiet.

Dried Fruit.
The trade is disgusted with the Cali­

fornia raisin situation; it is, however, 
I be same every year—always something 
not business like. Now, after the sea­
son is over, there is a big drop in price 
of seeded. It it were only possible to 
get a good foreign seeded, California 
would have a poor show. While some 
of all kinds of raisins held, stocks not 
large. In loose muscatels, malagas sup­
ply the market; these were bought low. 
Prunes a light stock; higher prices ex­
pected. Apricots and peaches firm, 
liâtes to import are higher; fair stocks 
are held. Figs and peels out of season. 
Evaporated apples not a lar^e stock; 
prices higher, but goods could not be 
replaced even at present figures; de­
mand not laige. Dried apples sell quite 
freely. Onions are rather higher. 

Sugar.
Prices are unchanged; there is no 

large stock ; sales are somewhat light ; 
low prices on Scotch granulated have 
been quoted.

Molasses.
Situation unchanged; there is a full 

stock of Porto Rico and prices are quite 
low. Barbadoes are rather a light stock, 
and prices are somewhat firmer.

N. S. Markets.
Halifax, N.S., Jan. 19, 1905.

The grocery market is very quiet at 
present, though the retail trade is con­
sidered to be keeping up to the average.

The demand for dried fruits is now' 
falling off, but other lines are finding 
good sale.

Canned goods are selling freely, and 
the market is steady.

No change is looked for in sugar prices 
at present.

Collections are fairly good, and the 
splendid condition of the roads in most
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parts of the province has a tendency to 
help business along.

Produce.
The produce) markets are now very 

steady, with the prices holding firm. Ac­
cording to jobbers here, the butter mar­
ket in the upper provinces is a little 
easier in tone, the demand there having 
fallen off to some extent, owing to the 
mild weather. They say that this is only 
temporary, however.

Creamery prints here are quoted at 
26e. to 27c., solids 25c. to 26c., and 
dairy 24c. to 25c. The weather through­
out the province is exceptionally mild 
for the season of the year, in fact, it is 
almost unprecedented. In some places 
it was so mild during the latter part of 
the week that the stock was turned 
out of the barns into the fields." The 
giving of the animals this fresh air, it 
is said, will greatly increase the milk 
supply.

Poultry have also been freed from 
the pens for a few hours each day, and 
this also will assist them in laying. The 
egg market is very firm, with stocks 
becoming somewhat light. Case eggs 
(for cooking purposes only) are retail­
ing at 38c. per dozen. Limed eggs are 
quoted at 24c. Guaranteed fresh laid 
eggs are 40c. per dozen. The supply 
of these is very limited.

The stocks of cheese in these parts 
are very light, with prices exceedingly 
firm, and no immediate change is look­
ed for.

Potatoes are a little firmer, and prices 
have advanced, being now quoted at 
32c. per bushel at the wharves. Dealers 
are selling them (delivered) at 35c. per 
bushel.

Poultry and Pork.
The rush for poultry is about over 

for the season, and some of the jobbers 
here were hard hit. Long before the 
holiday season opened, jobbers began 
heading poultry, and this early demand 
led the farmers to believe that there 
was a scarcity of stock. They quoted 
high prices and declined to sell until they 
received their figure. The news spread 
from one part of the province to the 
other that there was a poultry famine, 
and up went the prices all round. Job­
bers were forced to pay 20c. per pound 
for dressed Nova Scotia and P. E. Is'and 
birds, and 20c. per pound and the freight 
for New Brunswick stoc.k. Besides 
the tons of poultry brought in from all 
sections of the provinces, four car- 
loads were imported from Ontario 
]>oints.

The native birds find more ready sale 
than the Ontario stock, being of better 
flavor, cleaner, and they are also 
drawn. Geese sold from $1.25 to $1.50, 
ducks about the same per pair, and 
chickens were 15c. per pound. The 
soft weather at Christmas and New 
Years caused a slump in prices, some 
dealers being obliged to dispose of their 
stocks at 18c. per pound for turkeys, 2c. 
per pound less than they cost them. 
Twenty-three cents was the highest 
price the dealers quoted for the very 
choicest birds, but even those who held 
such first-class stock would not refuse
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20c. at the last moment for their birds, 
most of them being glad to get clear of 
them at that figure..

Pork is scarce at 8 l-2c. to 9 l-2c. per 
pound. The supply is not equal to the 
demand. Small hogs are being greatly 
sought for, but none seem to be had.

Sugar Imports.
The total imports of sugar to Halifax 

fur 1905 were 46,117 tons,, a slight de­
crease over the imports of the previous 
year. The imports of 1904 were 48,- 
873 tons, but of this amount 2,543 tons 
were imported from Peru, the balance 
being from the British West Indies. No 
sugar was imported from Germany dur­
ing 1905. A notable feature is that 
every pound of sugar that came to 
Halifax was from the British West In­
dies and British Guiana. The sugar 
business, generally, was good during the 
year, though the trade was hampered to 
some extent by the tie-up on the rail­
ways. It improved later and closed most 
satisfactory, though the price was about 
lc. per pound lower than that of 1904.

Imports of Molasses.
The imports of molasses into Halifax 

for the year just closed, show an in­
crease over any previous year. This has 
been brought about largely by the new 
markets. Halifax is fast becoming the 
distributing point for the Dominion.

B. C. News.
Vancouver, B.C., Jan. 4, 1906.

In trade circles there is a general re­
port of quiet business succeeding the 
very satisfactory holiday trade. In many 
lines there is a marked stiffening of 
prices, though in some the local quota­
tions could very well be advanced when 
compared with the present basis in east­
ern supply markets.

Groceries.
Dried fruit prices are going up stead­

ily of recent days. The better kinds, 
that is peaches and apricots, are fully 
2 cents higher than opening prices on 
the new stock last Fall. The quotation 
is now to the trade ll^c.

Prunes are fully lc higher all round. 
The prices range at present from 5c to 
8c.

Evaporated apples are quoted at lljc, 
and even that price is not as high as 
eastern quotations would warrant.

In canned goods, stocks have been a 
little slow coming forward, due no 
doubt to delayed shipment, not because 
of any shortage. Nevertheless it is pre­
dicted that the supply of tomatoes, 
beans and strawberries will be short be­
fore the season is over. In other fruits 
California is always available as a 
source of supply, and canned corn is 
plentiful, so that the three lines men­
tioned are likely to be the only ones in 
which any demand will be felt. Toma­
toes cannot be brought in from Califor­
nia or from the Eastern States at pre­
sent basis of eastern prices. A line ofi 
t-pmatoes in 2-lb. tins, selling here at 
85c is a new arrival on the market.

By steamship Ping Suey, recently ar­
rived, large stocks of sago and tapioca 
arrived from the orient, relieving a 
shortage on this market. The price
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ranges for these lines from 4$c to 4}c 
per lb. Other arrivals by the Ping Sucy 
were Lipton’s pickles from Liverpool 
direct, and also imported French sar­
dines.

Vegetables.
The fresh tomato supply of this mar­

ket, which has perhaps the widest range 
of any city in the world, received an 
accession per steamship Miowera from 
Australia a few days ago. Unfortunate­
ly the stock was shipped too green and 
being kept in cold storage did not ripen 
up en route. The consignment will have 
to be sold to make chow-chow or green 
pickles of some kind.

A lot of green Bell peppers arrived in 
splendid shape. They sell at 75c per 
crate.

Good potatoes are very scarce this 
season. Even the Ashcrofts are not 
prime and are not keeping well. Some 
small supplies of the Yakima Valley po­
tatoes have been imported from Wash­
ington and sell at $30 per ton. The 
Ashcrofts bring $28, if of good quality. 
Local potatoes are from $12 to $18 per 
ton according to quality.

California fresh celery, taulyflower, 
green cucumbers, string beansafia green 
peas are in the market. Celery is $1 
per dozen and cauliflower $1.50.

Produce.
All the coast creameries have put up 

the wholesale price to 35c per lb. this 
week. The quantity being made is ap­
proaching the minimum weekly. Not 
nearly enough for demand is received. Of 
eastern and northwest creamery stock 
the supply is fair with price ranging up 
to 29 cents, and likely to be more. Even

then it does not quite reach a parity 
with present quotations in eastern but­
ter markets.

Cheese is plentiful, but the price is 
well up in sympathy with the east. 
Quotations are 15c and 16c. Local fresh 
eggs are fairly plentiful now and bring­
ing 35c to 40c per dozen. Eastern fresh 
case goods are really off the market and 
pickled eggs are being sold in consider­
able quantities. The price is 25c.

Next month New Zealand creamery 
butter will arrive per Australian 
steamer Moana. Every season several 
shipments are brought in, but the quan­
tity is never great as the price is ne­
cessarily high. It is always prime fresh 
stock, and compares with the local 
fresh in the class of trade it commands.

The poultry market is extremely quiet 
now that New Year’s is past. The deal­
ers could scarcely have made any money 
seeing that the retail prices paid were 
as low if not lower than the first quo­
tations from jobbers to the retail trade. 
The same price-cutting occurred last 
season, and still there does not seem to 
be any tendency to correct this ratlter 
unbusiness-like method of handling a 
very important annual trade. The quan­
tities imported from Eastern Canada in­
dicate the possibilities of legitimate 
trade, if handled properly.

* NEW OFFICERS APPOINTED.

At the annual meeting of the grocers' 
section of the board of trade for the ap­
pointment of officers for the ensuing 
year, the following officers were elect­
ed : President, Thomas Kinnear; vice- 
president, William Ince; secretary-treas­
urer. Agnes C. Gray.

WHOLESALE GROCERS AT HOCKEY
In the second game of the Wholesale 

Grocery League, between T. Kinnear & 
Co., and James Lumbers, the former 
team won by a score of b to 2. Neither 
team had any practice this season, and. 
considering this, the game was fast and 
exciting. The Kinnear team had the 
advantage of a little combination, and 
this no doubt won for them. The Lum­
bers team will improve a great deal as 
the season advances, ami will certainly 
be heard from later. The teams were :

T. Kinnear & Co.—Goal, Holden ; 
point, 11. ltcnnie; c. point, Humphrey; 
forwards, Kinnear, McGregor, Graham, 
and Cj. Rennie.

James Lumbers—Goal, “Wes.'' Lum­
bers; point, Hrethour; c. point, Stin­
son; forwards, Morton, Taylor, Corod 
us and Oliver.

Referee—B. R. Brown.

TEA ANALYSIS.
The appended analysis of the various 

teas was recently published ilt the New 
\"ork_Herald, under the signature of 
Ur. Ernest J. Lederle, of New York :

Ceylon ............................
Theine. 

.... 2.64
Tannin.

14.04
Ceylon Green .............. ...2.55 11.37
India .............................. .3.09 11.04
Congou ........................... ...2.50 7.10
China Country Green 
China Ping Suev ........

....2.28 12.54

....2.20 0.8b
Japan Basket Fired ... ....2.53 0.70
Pan Fired Japan ........ ...2.33 7.60
Formosa Oolong ..... .2.41 0.86
Foochow Oolong .......... ....2.37 11.37

ENCOURAGE YOUR CLERK
to take a more lively interest in his work, 
to become a better informed grocer, to 
develop ideas for advertising and window 
dressing, and progressive retailing.

You can best do this by having a 
copy of The Canadian Grocer sent to his 
home address, where he ean read it at 
leisure and think out how he can apply 
its suggestions.

It will cost you only $8 from now to 
Dec. 81st, 1906. Send in your order now. 
Your clerk will appreciate the courtesy, 
and you will both reap the benefit.

THE CANADIAN GROCER
MONTREAL TORONTO WINNIPEG

GREIG’S

WHITE
SWAN

Flavoring Eitracls
Long and successful experience in this 
department enables us to state with 
absolute assurance that our flavors will 
satisfy the most exacting.

QUALITY—The keynote throughout

THE ROBERT GREIG CO., Limited 
White Swan Mills, TORONTO.

7 Tfri

aeeevuTtui rjRlgreig:
voeeete.
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A gay and jovial party were assembl­
ed in MeCunkey’s banqueting room on 
.Friday, Ueccmber 2'J last, composed of 
the sales staff ol John Sloan & Co., 
Toronto and Belleville. The party had 
assembled, as is their annual custom, 
for friendly intercourse and encourage­
ment.

The chair was ablv filled by Mr. C. 
Parsons, one of the oldest members of 
the staff, who conducted the proceedings 
in a masteriy and happy manner. In 
proposing the health of the firm, he 
commented upon the excellent year's 
business that had fallen to their lot, 
and spoke in encouraging terms of the 
prospects for the opening season, lie 
believed they had never stood on better 
terms with their many clients, many of 
whom constantly held their orders over 
for the firm's travelers, so satisfied 
were they with the manner John Sloan 
& Co. conducted their business.

The toast was suitably and happily 
responded to by Mr. Frank Sloan on 
behalf of the firm.

The company broke up after a genu­
inely good time, in which many inter­
esting and instructive incidents oc­
curred.

There were present Messrs. Frank 
Sloan, C. Parsons, J. Hayden, J. B. 
.Uayled, J. H. Burton, J. It. Smith, 
W. M. Cole, A. Armstrong, W. ti. 
Maxwell, P. H. Brown, 11. Brett, U. 
Sanderson, F. Tait, F. Urmerod.
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J kindly to it, experiments are now going 
forward for the development of a single 
germ seed, which will reduce the pro 
cess of thinning. The labor question is 
a severe handicap to beet raising in 
Kent county, and any new seed that 
will save time and exertion will he a 
welcome relief.

AN ANNUAL BANQUET

Sawyers 50 Years 
the^People 's

Blue.See that Top

For the
Laundry

DOUBLE
STRENGTH

Sold in 
Sifting Top

NEW MONTREAL TEA FIRM.
Bartley & Held, 21b Coristine Build­

ing, Montreal, have registered as tea 
merchants, importers and jobbers. The 
members of the new firm are W. J. 1 
Bartley and John G. Ueid, and both 
gentlemen are tea experts of many 
years standing and training, having 
been connected for over twenty years 
with John Duncan & Co., Montreal. 
Mr. Bartley is well acquainted with the 
trade west of Kingston, the Eastern 
Townships and (juebee, having covered 
these districts for years, while Mr. 
Ueid needs no introduction to mer­
chants in the Ottawa Valley and East­
ern Ontario districts. Their many 
friends in the trade wish them every 
success in their venture.

rru j- * '

VISITOR FROM BOSTON.
The (Jrocer had the pleasure this 

week of an interview with Mr. Arthur 
11. Bailey, of Boston, Massachusetts. 
Mr. Bailey has the distinc­
tion of being the inventor and patentee 
of an article of diet of such merit that 
his goods have received the endorsation 
of the United States Uovernment in the 
way of orders for his products, namely, 
Bailey's Extract of Clams. This ar­
ticle is supplied to the navy and army 
hospitals, homes of physicians, and 
connoisseurs.

Mr. Bailey is introducing the goods 
to the Canadian market, and has for 
some months past operated through his 
Montreal agents, Messrs. Jason ti. 
(..'reed & Co., and will shortly intro­
duce them to the trade of Toronto and 
the west.

SUGAR BEET INDUSTRY.
England has at last taken kindly to 

the sugar beet, which at Burtori-on- 
Tient has delighted the grower by ex­
hibiting over 16 per cent, of sugar, o 
2 per cent, more than the coontinental 
beet contains. For a long time the soil 
of England has been pronounced fa­
vorable for beet culture, but this is 
the first experiment to prove it.

In Nebraska one of the largest sugar 
factories in the United States closed 
lately because the farmers would not 
raise enough beets to keep it running.

In Michigan the sugar beet has been 
found the most profitable crop, and 
the acreage is increasing. One sugar 
company gives free seed and free 
freight, and pays a flat rate of $5.00 per 
ton.

As beet culture involves a great deal 
of hard labor, and farmers do not take

TEA MERCHANT MARRIED.
Mr. T. Kusanubu, of the Japan Cen­

tral Tea Traders' Association, Mont­
real, took a step on December 27 last 
which binds him more closely to Can­
ada than any naturalization papers 
could possibly do. On that day he was 
joined in wedlock to Miss Mary Mur­
ray, of Deer Park, Toronto, by Rev. 
Dr. D. McTavish. The ceremony was 
performed at the home of the bride’s 
parents, and was witnessed by many of 
the bride and groom’s friends. Among 
the latter was Mr. Shaw T. Nishi­
mura, of the Japan Central Tea Trad­
ers’ Association. Mr. and Mrs. Kusa- 
nobu, after a bridal tour to New York 
and the Eastern States, took up their 
residence in Montreal. The Grocer 
joins the many friends of the young 
couple in wishing them a pleasant 
journey through life.

He : Miss de Jones—Clara—I never 
loved anyone but you. Will you be my 
wife Î She : But I’ve been told that 
you proposed to four other girls within 
a month. • He : True, darling; but I did 
it merely for practice, so that I 
wouldn’t blunder in proposing to you.

AGENCIES WANTED
We wish to represent raanu- 
fàcturersand provision dealers 
in Manitoba, Saskatchewan 
and Alberta. We have well 
established sales agents in 
every, important town. At 
Winnipeg we have first-class 
warehouse accommodation. 
Interested parties are referred 
to The Eastern Townships 
Bank of Canada.

CANADIAN CD-OPERATIVE CO., Limited
Box 669 WINNIPEG, MANITOBA 

Capital $260,000.

Sawyer's Crys­
tal Blue gives 
her Ltiful tint and 
restores the color 
to linen, laces and 
goods that are 
worn and faded.

11 goes twice 
as far as other 
Blues,

Sawyer Crystal Blue Co.
67 Broad Street,

BOSTON - -MASS.

M. F. EAGAR 6 SON, 4™X;
HALIFAX, Nova Scotia

THE PEOPLE OF

JAMAICA
are now buying things in the 
United Stateswhichtheyought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
iiGLEANER*

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax.

OAKEY'S The original end only Oenulns 
Preparation lor Cleaning Cut­
lery, 6d. and is. Cenliten

‘WELLINGTON1

KNIFE POLISH
JOHN 0AKEY 8 SONS, United

Manufacturer» of
Emery, Black Lead, Emery, Glass and 

Flint Cloths and Papers, etc.

iBliltoi Ml, London, England
Agent:

JOHN FORMAN, - 6*4 Craig Street
MONTREAL.
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f. Blend
Makes Delicious Coffee

rich, heavy-bodied, flavory coffee—Try "DIAMOND E.” There i* a peculiar 
aruflfatittgiiayy^bout it that appeali to lover* of good coffee. So sure of the success of DIAMOND B.
BeCNIrthat we will ship on a 30-day trial basis—if it doesn’t suit, send it back at our expense. Drop us 
a lige aad-té^JiyXbnd you a sample. A trial is the most convincing argument we can suggest— 

ember there’s a reputation of over half a century behind it.

11. & A. 8. EWING
Established 1848

Montreal Coffee and Sfrlce Steam Mill», 53 Cote Street, Montreal

/Manitoba Markets
i Market quotations corrected by telegraph up to 12 a.m. 

Thursday, Jan. 11th, 1906.)

It has been an exceptionally quiet ami 
uneventful week in local wholesale cir­
cles. Business is still of the after holi­
day nature, and while a steady undertone 
prevails, and prices hold firm with but 
few, if any, changes, there is nothing of 
interest to report and the week has pre­
sented no new features.

Canned Goods—The market holds firm 
ai last week’s price range, and a steady 
demand is reported. We'quote:

Group Groupe 
No. 1. No 1 Jt2

FRUITS
Apples—

gallons, per doz............................................. 2 60 2 to
3 lb. " .................................. 2 13 2 08

Cherries
red pitted, per 2-doz. case.......................  4 33 4 28

< urrants—
new red, 2 doz. cases, per case................  3 48 3 43
black " 44   3 83 3 78

Gooseberries—
new " "   4 08 4

i^wtonl>erries—
" "* » 3 78

Pears—
2 s, F.B., per 2-doz. case ........................... 3 58 3 53
3s. 44 "   5 09 5 04

Teaches—
2 s "   4 08 4 03
3 s "   6 14 6

Damson. I s "   2 13 2 06
Lombard. I s “   2 23 2 18
Greengage, Is"   2 33 2 28

Pumpkins—
3 » " ..........................  2 00 2 01

Pin-appl-s —
2 s s icfwl, 2 doz. cases, per case ..................... 4 2)
2 a wh le, " "   3 75
2 Vs. wh le, " "   4 50
2’s. mated, " "    4 50

Rasplterries
red (new) “   3 63 3 58
bl .ck (new) "    3 53 3 48

Strawberries—
new "   3 33 3 28

VEGETABLE 4.
Beans—

golden wax "   1 93 1 88
refugee, "   1 98 1 93

Beets -
3 s 4     2 39 2 34

Com­
a’s "   1 98 1 93

Peas—
(No. 4) 2 s "   1 53 1 49
(No. 3) 2 s "   1 68 1 63

Succotash—
2 s "   2 63 2 56

Tomatoes—
3 a " ....................  ........... 198 1 93

Salmon, Fraser River sockeye, per case..................... 6 25
44 Skeens Rirer, 44 44   6 00
44 Rivers Inlet, 44 44   5 90
44 Red Spring, 44 44   5 75
44 humpback, 44 .......................... 3 75
44 cohoes. 44   4 86
44 Clover Leaf, Fall delivery, 1 to 4 casee........ 6 30
44 44 14 5 to 9 cases. .... 6 2C

Pork and beans (V.O.P. Co.), l’s, per doz................... 1 25
" " 2 s, 14 .................. 1 90
44 44 3 s, 44 .................. Î 60

Soups (Van Camps), per doz........................................... 1 25
Boneless chicken, lb. tins, per doz.............................. 1 75

*• turkey 44 44 .............................. 3 25
44 ducks 44 44 .............................. 3 25

Canned chicken (Man. Can, Co.) per doz.................... 3 25
44 turkey 44 44  3 25
44 chicken (Aylnvr), per doz............................ 3 30
" 44 (Delhi), 44 .............................. 3 20
44 Jturkey (Aylmer).................................................. 3 3J
•• .icnt»L’“ (Delhi)................................................... 3 20
" duck (Aylmer) ................................................. 3 30
" " (Delhi)......................................................... 3 20

Corned beef 44 2 s 44 ....................2 75
“ - Is 44 ..................... 1 55

Roast beef (Man. Can. Co. b 2 s, per dos...................... 2 65
“ (Clark s). I s, per doz........................................ 1 50 J
*• “ Ji “ .................................... 2 65

Potted meats, Vs. per doz...................................... .... 0 55
Veal loaf (Libbey s), | lb., per doz................................ 1 26

•' - lib. 44 ..................................... 2 50
Ham loaf 44 4 lb. 44 ..................................... 1 25

*’ " 1 lb. 44 ..................................... 2 50
Chicken loaf 44 4 lb. 44 ..................................... 1 85

“ " lib. 44 .................................... 3 06
Lunch tongue (Clark a) Is, " ...................................  3 00

“ (Aylmer). Vs, 44 .................................... 2 90
Sliced smoked beef (Libbey s), 1-lb. tins, per doz. ... 1 80

** 1-lb. tins, "   3 10
" 1-lb glass, 44 .... 3 36

Chipped 44 44 1 lb. tins, 44 .... 1 46
,r M ,e l ib. tins. 44 .... 150
•* - M 1-lb. glass, 44 .... 3 06

Sliced bacon, 44 l ib. tins, 44 ___ 3 10
Mb glass. 44 .... 3 26

Corned beef (Clark's), 1-lb. tins, per doz...................... 1 SO
2-lb. “ 44 ......................  2 65

Lobsters (new), 4-lb. flats, per 8-doz. case.................... 16 0U
" 44 1 lb. tails, per 4-doz case....................10 26
44 44 1-lb. tails, 44 4   14 56

Sugar—Prices throughout the list 
show no change, but hold at the level of 
the previous week. Yeliow sugar is firm 
at the advance of three weeks ago, and 
granulated shows no change. We quote :
Montreal granulated, in bbls................ *.......................  4 95

44 in sack»...................................... 4 90
44 yellow, in bbls...................................................  4 55
44 44 in sacks................................................... 4 50

Wallace burg, in bbls........................................................ 4 85
44 in sacks..................................................... 4 80

Berlin, granulated in bbls ............................................ 4 85
** 44 “ sacks........................................... 4 go

Icing sugar in bbls................................................  5 Si
" 44 in boxes................................................ 5 75
44 44 in small quantities...................................... 6 15

Powdered sugar, in bbls.................................................. 5 35
44 44 in boxes............................................. 5 55
44 44 in small quantities.................................... 5 60

JUST—HOLBROOK'S SAUCE. 
JUST-THE BEST.

•• StVXXXWX

Sample and prices from 

H. GILBERT NO BBS,
28 FRONT ST. E., TORONTO and if pays you Well.

I
1
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CONDENSED OR “WANT 
ADVERTISE/! ENTS

Advertisements under this heading, 2c. a word first 
nsertion ; lc. a word each subsequent insertion.

Contractions count as one word, but five figures (as 
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all 
advertisements. In no case can this rule be overlooked 
Advertisements received without remittance cannot be 
acknowledged.

Where replies come to our care to be forwarded five 
cents must be added to cost to cover postages, etc.

YEARLY CONTRACT RATES.

100 words each insertion, 1 year..................... $30 00
“ “ " 6 months.............. 17 03
" " " 3 months.............. 10 00

60 “1 year .................. 17 00
" “ " 6 months.............. 10 00
26 " " 1 year................... 10 00

TO MANUFACTURERS.

ARE you represented in Newfoundland ? If not.
write A. J. Frost, who is open lor a few good 

agencies; has a good connection ; good references. 
Address A. J. Frost, Manufacturers' Agent, St 
John's, Nfld. [5*'a]

BUSINESS CHANCES.

o* K CASH—Grocery business ; low rent ;
JpZL)(J Toronto Junction. Box too. CAN­
ADIAN Grocrr. [f]

CHOICE grocery for sale this week, <400- 
1 Box 102, Canadian Grocer. [f]

ESTABLISHED grocery business for sale; first- 
class location in Toronto ; good reasons for 

selling. Box 101, Canadian Grocer. [f]

FOR SALE—a reliable flour and feed business ;
centrally located in Preston. Box 103, CAN­

ADIAN Grocer [f]

FOR SALE OR TO RENT—The cheese and 
butter factory and plant at Oakwood, Ont.; 

possession given Feb 1st. For further particulars 
apply Box tc6. Canadian Grocer. [f]

FOR SALE—Stock of groceries and meat market;
doing good business ; reason for selling, ill 

health ; location 225 Huron Avenue, Port Huron, 
Michigan. [f]

FOR SALE—Groceries, butcher, restaurants, 
stocks of all kinds ; city or country. A. Hud- 

gin, 198 Dundas, Toronto. [f]

FOR SALE—Best general business in New 
Ontario village of one hundred on Rainy 

River ; turnover, thirty thousand ; stock, eight 
thousand ; rent for large store and dwelling of 
six rooms, twenty dollars per mon'h ; postoffice in 
connection ; in centre of rapidly growing agri­
cultural section ; terms, one half cash, balance 
spread over two years if secured. Apply Box 2J, 
Barwick, Ont. [f]

GROCERY or general busi: ess, in country vil­
lage Box 104, Canadian Grocer, [f]

GROCERY business ; long-established and free­
hold ; for sale ; terms easy ; satisfactory 

reasons ; the finest business chance in city for 
moderate capital ; none but principals need apply. 
Box 105, Canadian Grocer. [f]

o s
Y R

S E
T

S E
Y R

O S

Standards, $2.00 per gal. Selects, $2.25

THE W. J. GUEST FISH CO.,
WINNIPEG, MAN.

MANUFACTURERS!
If open to appoint agents in

WINNIPEG or CALGARY
will be pleased to have you 
write os or our Calgary 
branch.

NICHOLSON A BAIN, WINNIPEG,
Wholesale Commission Merchants and Brokers.

Calgary Branch :
NICHOLSON, BAIN A JOHNSTON

ARE YOU

GETTING YOUR SHARE
of the

LARGE BUSINESS 
OFFERING in ALBERTA ?

IF MOT Wrlte ueIr HU I Secure our services.

Excellent Storage Accommodation. Correspondence Solicited.

NICHOLSON, BAIN A JOHNSTON
Wholesale Commission Merchants and Brokers 

OALQARY, ALTA 
■ ICNOLSOB • BRIM, WIBBIPKB, NAB.

DRIED APPLES
BRIGHT. DRY STOCK 

WANTED.

O. £. ROBINSON <6 CO.
INOERSOLL

Established - . IBB#

WHEN ASKED FOR
“some g el a- 
tine, ” your 
safest course 
is to supply

COX'S
It is so uni­

form in qual­
ity, so clear.

so pure, strong and nourishing that it will be 
sure to give satisfaction in the kitchen, and on 
the table. Over 60 years since Cox's came on the 
market. Been the standard all the time, too.

Canadian Agents :
C. E. Colson & Son, Montreal
D. Masson & Co., “
▲. P. Tippet A Oo.,

J. * 0. COX,
Ltd.

Cere#» Mlllm,
EDINBURGH

L-1

JUST QUALITY!
That is our most convincing 
argument.

COLD STANDARD TEA
suits the water of Western 
Canada better, is more eco­
nomical and gives better 
satisfaction than any other 
packet tea.

"GUARANTEED THE NEST”

$?

We ship in any quantity, everywhere. 

Peeked by

MILLE & CO.
Winnipeg and Brandon, Man. 

GODVILLE, SMITH & CO., - Calgary, Alta.

DoultrV;
'fish —

Game
AND

Oysters.
R59 PORTAGE AVE •

An, qusotltfof Abonne-Well P.O.NB1VB I 
fl.b.hpped WINNIPEG.
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Lamp, hard, in bble......................................................... 6 to
*• " in i-bbls... ............................................... 6 80
“ " in lOQ-lD osses.............................................. 5 65

Raw ............................................................................. •* 4 60
Syrups and Molasses—The demj&n

holds steady at firm prices. ‘‘Crkw'n 
Hi and’" syrups are in good demand, but 
other brands of syrups and molasses are 
dull. Prices follow :
Syrup "Crown Brand," 8-lb tins, per 3 doz. esse .... 8 15

,r “ Mb tins, per 1 — 2 60
“ " 10-lb tins, per 4 " — 3 50
" ** 30-lb tins, per f " — 3 40
•• 44 | barrel, per lb...........................  0 031
*• “ Sugar syrup, ner lb...................... 0 03)

•• Kairomel " syrup, 3-lb. tins, per 2 do*, case............ 2 20

" " 10-lb...........................  2 40
" •• 30-lb...........................  2 45

Barbadoes molasses in fc-bbls, per lb......... ................ 0 04
New Orleans molasses in t-bbls, per lb........................ 0 Ml

" “ in barrels.................................... 0 021
Porto Rico molasses in fc-bbls., per bbl........................ 0 04*
Blackstrap, in bbU., per gal............................................  0 31

“ * 44 "   0 33
*• 5 gal. bets , each...................................... 2 25

Whole green Rio, per lb.................................................. 0 104
• “ roasted, per lb............................. — 0 15

Standard Jaws in 25-lb. tins, per lb.............................. 0 33
Old Government Java in 25 lb. tins, per lb................. 0 32

" “ Mocha................................................... 0 32
Imperial Java, in 25 lb. tins, per lb............................... 0 29
Pure mocha " ** " ............................  0 25

" Maracaibo................................................................ 0 19
Choice Rio.......................................................................... 0 1/
Pure "   0 164
Seal Brand (O k 8) in 2-lb tins, per lb................. ... 0 32

“ “ " " 1-lb " " .......................... 0 33
Local Blends:— _
Mocha and Java in 2-lb. tins, per lb............................ 0 23

Epps 4 lb package, per lb................................................ 0 33
Fry's 4 lb " Homoeopathic, per lb...................  0 30

,r * lb “ tins concentrated, per doz............ 2 40
Mott’s Soluble, in bulk, 124 lb tins, per lb...................  0 19
Cowan ' in 10-lb tins, per lb......................   0 15
Mott's Homoeopathic, la's ............................................. 0 21
Van Houten's, J s, per doz............................................... 2 85
Baker's, in |-lb tins, 4-lb tins, per lb.............................. 0 42
Baker's unsweetened, per ........................................... 0 36
Menier, is, per lb............................................................. 0 35

" Vs, " .......   0 34
Mott's Diamond, 4 and à per lb ................................. 0 22Fry's " f‘ 1 " .................................... 0 824

Mirmalade—We quote:
Marmalade (C. à B.K 1-lb. glass, per doz...................... 1 8C

" " " tins, "   1 50
" “ 7-lb. tins, per lb............................... 0 09
" " 4-1 b. tins. " .......................  0 104
14 (Upton's), 7-lb. pails, per pail..............................  0 50
44 44 1-lb. glass. "   1 20

Jam—Prices continue as follosw :
C k B. jams in 1-lb tins, assorted, per doz.................... 1 65

'• 44 44 strawberry, 44   1 85
44 44 44 raspberry, 44   2 00
44 44 glass, assorted, 44 .................... 8 05
44 44 44 raspberry, 44   2 40
44 44 44 strawberry, 44    3 2C
44 44 7-lb. tins, assorted, per lb ...................  0 12
44 44 44 raspberry, 44  0 134

Upton s jam (in Winnipeg), per pail..............................  0 50
‘r (in Brandon), 44 ...............................  0 50
44 in Calgary), 44 ...............................  0 53
44 (in Lethbridge), 44 ...............................  0 57
44 (in Edmonton). 44 .................................0 60

Tea—Quoted as follows :
Congous, M. 13, half chests, per lb................................. 0 12

44 cads, per lb............................................. 0 13
44 S.C.p. and M. 14, half cheats, per lb.............. 0 15
44 44 44 cads, per lb................ — 0 16
44 A. A N., in cads, per lb...................................... 0 19
44 J.A.P.. No. 1. 44 .................................... 0 25

Ceylon, bulk, per lb......................................................... 0 18
44 Pekoe PH.T., in 4 chests, per lb....................  0 18
44 broken Pekoe, No. 62 in chests, per lb........... u 18
44 44 No. 414 and 418. 44 .... 0 20
4 4 44 No. 412, in chests. 44 .... 0 22
44 44 No. 67. 44 " 0 25

Gunpowder, in quarter chests .per lb............................  0 26
Youug Hyson, in 4 chests, per lb.................................... 0 26
Scented Orange Pekoe, in cads, ner lb......................... 0 26

Foreign Dried Fruits—Prices showed 
a somewhat easier tendency during the 
week though no changes are reported. 
Trade is quiet ami likely to continue so 
for some time. We quote :
Sultana raisins, bulk, per lb........................................... 0 64

" cleaned,   0 08
44 llbpkge 44   0 094

Table raisins, Connoisseur clusters, per ease.............. 2 60
44 extra dessert, 44 **“ ••• 3 40
44 Royal Buckingham. " ....... 4 00
44 Imperial Russian t ....... 5 25
44 Connoisseur clusters, 1 lb pkgs per

case (20 pkgs ).......................................... 3 35
44 Connoisseur clusters, boxes (Sft lbs). ... 0 80

Valencia raisins, f. o. s .........................................  1 35 1 50
" “ selected.......................... 1 60 1 75
44 44 layers............................................ 1 70 1 85

California raisins, muscatels, 2 crown, per lb............  0 09
" 14 3 44 ..............  0 094
44 «• •• 4 *• ..............  0 10
44 44 choice seeded in |-lb. packages

per package.......... ...................... 0 094
44 44 fancy seeded In |-lb. packages

per package ................................ 0 094
44 44 choice seeded in 1-lb packages

per package................................  0 114
fancy seeded, 1-lb. packages,

per package................................ 0 12

THE MARKETS

i, 90-100 pet lb......................................................... 0 0641
80-90 '• ... ............. 0 Oflj
7M0 "   0 07*
60-70 44   0 071 i
5M0 44   0 07
40-50 44   0 074
choice silver, per lb........................................... • 101
silver, per lb ..................................................... 0 06*

Currants, unoleaned, loose pack, per lb....................... 0 06]
44 dry cleaned, FUlatras, per lb......................... 0 06
" wet cleaned, per lb..........................................  0 06]
44 FUiatras in 1 lb pkg. dry cleaned,per lb .... 0 07
44 Voetiasas, uncleaned....................................... 0 064

Hallowee dates, new per lb............................................ 0 06
Figs, cooking in taps and sacks.................................. 0 044

Apricots, choice, in 25-lb. boxes,per lb........................  0 12
Apricots, standard in 25-lb. boxes, per lb.............. 0 114
Peaches, choice, per lb.........................................  .... 0 13

44 standard 4 .........................   0 124
Pears, choice (halves), per lb........................................ 0 16

44 standard 44 44 .......................................... 0 15
Plums, choice (dark pitted) per lb...............................   0 11
Nectarines, choice............................................................ 0 12

Candied Peels—Market dead with de­
mand practically nil. We quote :
Lemon, per lb....................................................................  0 11
Orange *' .... .......................................................... 0 U|
Citron 44     0 18
Mixed, in 1-lb drums per doz.......................................  2 30

Nuts—No change in prices and the 
demand has fallen off since the Christ­
mas needs were filled. Prices hold un­
changed from those of a week ago at:
Almonds, per lb....................... ............................. — 0 124

14 (shelled), per lb.................................................. 0 30
Filberts .............................................................................. 0 10
Peanut*............................................................................ 0 114
Jumbos...............................................................................  0 14
Walnuts, new,Grenoble», per lb.................................... 0 151

Pecans, per lb........................................................... 0 15 0 16
Brazils, per lb..................................................................... 0 15

Spices Prices have been steady since 
the recent revision. We quote :

osound apices
Pepper, black, in 10 lb boxes, per lb.............................. 0 18

^ white, 44 5 44 44   0 35
Cayenne pepper, in 3 and 5 lb. tins, per lb.................. 0 30
Cloves, in 5 fb. boxes, per lb.........................................  0 23
Ca«sia. 44 44 44     0 12
Allspice. 44 44 44 ................................. 5 114 0 15
Gioger, In 10-lb. boxes, per lb....................................... 0 13
Mized spice, in Mb. boxes, per lb................................ 0 20
Mace, in Mb. boxes, per lb ............................ k — 0 70

WHOLE SPICKT
Black pepper, per lb.......................................................... 0 13
White pepper, per lb ....................................................... 0 25
Cinnamon (ordinary), per lb ......................................... 0 18
Cinnamon (extra choice), per lb.................................... 0 24
Nutmegs, per lb ............................................................  6 25
Cloves according to quality).................................. 0 144 0 25
Ginger, por lb............................................................ 0 10
Allspice, per lb.......................................................... 0 064 0 10
Mace, per lb....................................................................... 0 70
Mixed spices, for pickling.............................................. 0 12

44 44 4-oz packets, per do»......... 0 75
R'ce, Tapioca and Sago—Tapioca is 

still firmly maintained at the high price 
quoted below. Rice and sago are steady. 
We quote :
Rangoon rice, per lb................................................ 0 03] 0 034
Patna 44 44 ......................................................... 0 04$
Tapioca, per cwt................................................................ 5 50
Sago, per lb. ..................................................................... 0 04

Pot and Pearl Barley—No change in 
prices, which are as follows :
Pot barley, per sack.......................................................... 2 20
Pearl barley, per half sack (49 lbs)................................ 1 65

41 sack......................................................  3 30

Evaporated and Dried Fruits—
Evaporated apples have advanced to 11 
]-2c. per pound for 50-lb. boxes ami for 
'25-lb. boxes the price has also advanced 
to 12c. per lb. New dried apples, 50-ll>. 
boxes, are quoted at 8 l-4e. per lb.

Beans—New white beaus are still 
quoted at $2.05 per bushel.

Woodenware—Prices as follows :
Butter tubs, wooden hoops. 2 in nest, per nest 0 42 0 45 

44 44 3 hoops. 2 in nest, per nest 0 70 0 73
Butter wire hoops, 2 hoops in nest, per nest............ 0 63

41 44 3 hoops in nest, per nest.... 1 00 1 2>
Pails. 2 hoops, per dor.................................................... 1 95
Pails, fibre, per doz................................................ . — 3 25
Wash tube, common and wire hoop.per nest of 3 — 2 0)

“ " 44 No 0, per doz — 41 0)
•• “ 44 No. 1. per doz......... 8 75
“ 44 44 No. 1 per doz......... 7 50
44 44 No. 3................................................. 5 40
“ 44 Nests of Nos l. 2 and 3................ 1 90

Butter boxes, per nest of 3, to hold 14.28 and 56 lb .... 0 56
44 44 2, to hold 14 and 28 lb........... 0 26

Butter tubs, fibre and cover, per doz......................... 4 00
Butter moulds, for 1-lb. b-Mks, per doz.............. — 18’»

Honey—New honey is now on the mar­
ket and is meeting with ready sale. 
Prices are as follows:
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Clover honey 1-lb glass, 2 doz. in case, per doz..........  8 00
44 44 Mb tins, 1 doz. in case, per tin................ 0 50
44 44 10-lb tins, 8 in case, per tin...................... 1 00
44 44 60-lb tins, per lb.......................................... 0 07

Fancy comb honey, 3 doz. to the case, per doz......... 3 50
" 44 '* 44 per case........... 4 75

New honey, 5-lb. tins, 1 doz. in case, per case............. 6 75
10-lb. tins, 6 in case, per case....................  6 40

44 60 1b. tin* per lb........................................... 0 10
Glass Fruit Jars—Prices for the sea­

son of 11H)5-0C are quoted as follows:
Glass fruit jars, pints, per gross................................... 7 75

“ “ quarts, per gross. ................................ 8 75
44 44 half gallons...........................................   11 75

Salad Dressing— There is some de­
mand still at follow ing prices :
Durkee's, per 2-doz. case....................... ....................... 7 00
Royal, small, per doz....................................................... 2 85

44 large. 44    4 75
Vinegar (C. k B ), bottles, pints, per doz..................... 1 »

44 44 quarts. 44 ..................... 1 10

Sauces -Quoted as follows :
Worcestershire, Lea k Perrins' 4 pints, par doz.........$3 86

44 pints, 44   6 00
White s i pints 44   0 90
Paterson s | pints 44   0 90

44 44 pints 44 ........ 1 75
Essence of anchovies (C. k B ), per doz......................... 3 00
Yorkshire relish (Goodall k Backhouse), per doz........ 1 90

Buckwheat—Ouoted as before at $1.70 
per half sack.

Breakfast Cereals—Prices hold steady 
at last week’s advance. We quote :
Rolled Oats, 80-lb. sacks, per cwt.................................. 2 15

4Mb. 44 44 ................................ 2 20
30-lb. 44   S»
8-lb. 44 44 ................................ 1 56

Oommeal, in sacks................................................ . .... 1 85
44 in 4 sacks......................................................... 1 80
Fish and Oysters—Prices are firm, but 

unchanged since last week’s revision. 
We quote:
Lake Superior trout.........................................   0 09
Gold eyes............................................................................. 0 03
Blue fish.............................................................................  0 18
Mackerel.................................................................. 0 13*
Red Snapper ....................................................................... 0 15
B O. Salmon............    0 09
Halibut. .............................................................................. 0 064
Wh te fish (L Wiunipegl. per lb..................................... 0 07
Pickerel.......................................... 0 06*
Jack fish ...................................................................... 0 04
Finnan haddie   0 06
*' Ha'ifax brand salt cod. fish cakes 21 I s..........  0 07*
44 Acadia 44 2 *-V*...........„..L0 (*
44 Bluenose * 44 44 30-1 s ..fôO*
44 Acadia 44 2-lb. boxe*..................... 1. A 09

44 44 4-lb boxes....................... 0 08
44 44 shredded.34cartoon*.per bx — 2 00
44 44 44 bulk, in 15-lb. bxs. 0 06

Large Labrador and Nfid salt herrings per 100 lh — 4 00 
44 44 44 per A-lb pail 1 20

Salt mackerel, in 20 or 30-lb. pails.................................  0 12|
Smoked halibut strips...................................................... 0 11
Kippered gold eye*, per doz ...   0 45
Yarmouth bloater*. 60 in box. per box ......................... 1 50
Lobsters, fresh boiled, per lb..........................................  0 2»
Caviare, extra, small jars, per jar.............  0 40
Frog legs. 6 doz. in box. per doz....................................  0 40
Oyst-rs. selects, per gal.................................................... 2 25
3 umlarile. per gallon ................................................ t 08

Green Fruits—Dealers report a sea­
sonable quietness. Trade is quite as 
good as was looked for after the holiday 
season and priées hold at the previous 
week's level. We quote :

OKANGE* AND LEMONS
Fancy California navels, 126a. per care...........................#3 50

44 44 160 m 2f 0 s. per case............. 4 00
California lemons. 300 s and 360 », per case 6 00

ONTARIO WINTER A PPL EM.
Northern spies. XX. per bbl............................................ 84 '0

44 44 XXX 44 ............................................ 6 00
Russets, per bbl................................................................... 4 50
Almeria grapes, per keg........ ......................................... 6 SO
Winter pears. ( B.C. ), per case.......................................... 3 50
Cranberries, (Jersery), per bbl.......................................12 00

VBO STABLE#.
Valencia onions, (large cases)........................................  |l 50
Spanish onions, per case.......  ........................................ 1 26
Native onions, per lb....................................................... 03

HERRING SEASON CLOSED
The St. Johns, Nfld., west coast her­

ring fishing season has virtually ended 
The American vessels are badly handi­
capped through their inability to have 
their fish frozen ashore, this privilege 
being denied them by the treaty, and 
will therefore be unable to ship full 
cargoes. A number of the vessels are 
leaving daily, partly laden, and all will 
be gone by the first of next week, fear­
ing to remain longer on account of the 
ice, which is fast forming.
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Right Quality
| Would you like us to state why 
• we claim that Orange Meat stands 
i for Right Quality ?

Here are the reasons :
First

The large quantity of high- 
grade Canadian wheat that we 
have.

Second
The exclusiveness of our manu­
facturing process.

Third
The absolute cleanliness of our 

Ï plant.

Fourth
The praiseworthy opinions of 
men eminently qualified to ad­
judge cereal values.

Four good and true reasons.

Many grocers, when renewing 
their orders for

fORANGE MEAT
have a kind word to say about the 
Quality. We don’t ask for these 
encomiums, still they come—perhaps 
from Grocers right in your town.

When one grocer in a town 
doesn’t sell Orange Meat and 
another sings its praise and orders 
regularly, isn’t it time that the first 
man looked into the question ?

Agents in Montreal : B. B, Hill t Sons. 
Agents in Winnipeg : Scott, Bathgate 1 Co,

Tie Mm Cereal Co.
Limited

KINGSTON, ONT.

Flour and Cereal Foods

GENERAL CONDITIONS.
The past week has been one of inac­

tivity and depression. There is an in­
creased pressure to sell Winter wheal 
by country dealers, on account of short 
storage capacity, which must result in 
lower prices, if persisted in. As millers 
have practically ceased buying for the 
present, prices will of necessity be 
gauged by export values, which at the 
present time may be characterized as 
uncertain.

There has been a decline in actual ex­
port trade during week under review. 
A good deal of movement on account of 
standing orders is reported, but no new 
business of iiimortance has been done. 
Otters from the British market show a 
disparity of some .'10 cents on prices 
asked, hut with the reduced freight 
rates, dealers are getting nearer to­
gether, and the outlook is more inter­
esting.

ft is estimated by dealers that the 
Ontario wheat crop will he considerably 
below expectations, so that the present 
low values of Ontario are not expected 
to continue. Manitoba wheat cannot 
possibly till the same bill as Ontario 
wheat. Demand, therefore, for soft 
flours will probably he more difficult to 
fill at a not very distant date, with the 
natural result of high values.

The heavy sales of Manitoba wheat 
for export during the past month, com­
bined with the shortage in elevator space 
during October and November, on ac­
count of the shortage in t he supply of 
cars to ship out the wheat already sold, 
has resulted in the supply of wheat in 
store this side of the lakes, held for 
millers’ use during the Winter months, 
being much lighter than usual.

Little or no trade has been sent west 
from the eastern provinces since our last 
report. Eastern orders have been slow 
for some time.

PUFFED RICE IN CANADA.
Once more the American Cereal Co. 

are extending their mammoth works 
here. This time they are making 
an entirely new thing, which will 
serve two purposes—a cereal and a con­
fection. The new cereal is called puffed 
rice. It is ordinary rice put through a 
patent process, which causes the grains 
of rice to swell to the size of a 5-grain 
capsule, and also turns it a delicate 
brown. Puffed rice is very wholesome, 
pleasant to the taste, and has no in­
jurious ingredients. As a confection it 
will take the place of popcorn. It has 
this advantage over popcorn—it has no 
hull and is very easily digested.

Puffed rice is also a new tiring in the 
United States, comparatively speaking. 
It was first put on the market by the 
American Cereal Co.. Chicago, and 
patented by them. It has proved to be 
a great seller. Thousands of barrels are 
being sold as fast as the manufacturers
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can turn it out. In fact, puffed rice has 
become so popular and such a great de­
mand has been created that the Ameri­
can factory is already 25,000 barrels be­
hind its orders.

So far this new confection has been 
only offered on the American markets, 
hut for some time the company has been 
considering the installation of a plant in 
the Peterborough mills to manufacture 
puffed rice for the Canadian trade.

While the capacity of the puffed rice 
mill will be 300 barrels per day it will 
not be necessary to increase the staff 
very materially. The machinery will be 
automatic and every labor-saving device 
known to the mechanical world has been 
included in the construction of the new 
machines. But there will be a big in­
crease in the general business of the 
mill. This is only one of the many 
cereals which the American Cereal Co. 
will be likely to manufacture in their 
mills in Canada.

A FINE GRIST MILL.
• Deputy Commissioner of Agriculture 

T. A. Peters has returned from Port 
Elgin, where he inspected a very fine 
grist mill lately erected there by J. & 
C. Hickman. The mill is a three-storey 
structure with a high basement and was 
built at a cost of about $10,000, having 
a capacity of 86 barrels per day. ft is 
run by steam power.

The mill started running in December 
last and has been running full blast since 
then, being compelled to run very often 
until 10 p.m. to keep up with the work.

An application has been made for the 
regular Government subsidy for the mill 
and a subsidy of $1,000 will be granted 
the proprietors.

This new mill is the largest in the pro­
vince with the exception of Sherwood's 
mill at Centreville, Carletou county, 
which has a capacity of 100 barrels per 
day.

MONTREAL MARKETS.
Flour.

The local flour trade is extremely quiet 
and some little shading has been done, 
originating with the larger Manitoba 
imllers, who made a drop of 20c. in the 
price of Spring patents and strong bak­
ers. This drop has been in a measure 
met by Western Ontario millers. It 
is reported that these latter are doing 
but light business at present. Export 
inquiry has been light. We quote:
Winter wheat patents.............................................  4 40 4 70
Straight rollers.........................................................  4 00 4 20
Extra ........................................................................ 4 10 4 40
Straight rollers, bags, 90 per cent............................  2 00 2 10
Rnyal Household.............................................................. 4 80
Glenora............................................................................. 4 40
Manitoba spring wheat patents...................................... 4 70

" strong bakers................................................... 4 20
Buckwheat flour............................................................... 2 10

Rolled Oats.
The feature in rolled oats was the 

weakness in the market generally, and 
a decline towards the end of last week 
of 12 l-2c, per bag, made by the associa 
tion. The lower prices are due no doubt 
to the keen competition at present pre-
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Every woman thinks she is a born baker, and every 
unsuccessful effort is blamed on the Flour. She is 
pretty sure to buy her groceries where she gets good 
F lour and just as sure to go some place else when she 
gets poor Flour; hence, the most important thing in a 
grocery store is Flour. The best Flour to handle is

QUAKER MANITOBA PATENT '

The Quaker quality you find in Quaker Oats, you will 
find in Quaker Flour. We combine experience in mill­
ing with Canada’s newest and most modern mill and the 
finest Manitoba wheat to give you a Flour that will 
satisfy all your customers all the time.

t
The American Cereal Company,

Peterborough, Ont.

4:
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vailing, and, in some quarters, a further 
decline is looked for this week. We 
quote :
Pine oatmeal, bags.................................................. 2 40 2 50
Standard oatmeal, bags ......................................  2 50 2 60
Granulated “ “   2 40 2 45
Rolled oats, “   2 45 2 50

•' 90-lb. bags'. .. . . . 280
“ 80-lb. bags................................................... 2 65

Feed.
The market for feed of all kinds con­

tinues decidedly firm. There is a scar­
city of Ontario bran, due, it is claimed, to 
millers working on short time. We 
quote :
Ontario bran.........................................................  17 00 1Î 50
Ontario shorts......................................................  20 00 21 00
Manitoba shorts...................................................  19 50 20 00

bran.....................................................  18 00 18 50
Mouillie, milled.................................................... 21 00 24 00

" straight grained................................... 25 00 28 00
Hay.

Business in hay is dull, with ample 
stocks to fill immediate requirements. 
There is very little being done in an ex­
port way, although the English market 
is reported firm. There is a lot of No. 
2 being offered, hut the demand for same 
is limited, as there is sufficient No. 1 to 
fill all orders.
No. 1 ........................................................................ 8 50 9 oo

-■ 1 ................................................................  7 25 7 50
Clover mixed ........................................................ 6 00 6 50
Clover, pure............................................................. 5 50 6 00

TORONTO MARKETS.
Flour.

Business has been uninteresting and 
without distinctive feature since our 
last report, and orders have been main­
ly of a sorting up character. Export 
trade has shown slow demand and few 
orders have been in evidence. Prospects 
for export are considered good. The re­
cent drop in freight rates will be an

FLOUR AND CEREAL FOODS

important factor in encouraging trade. 
Prices show tendency to decline towards 
a nearer parity to foreign offers. Do­
mestic prices show decline of 15 cents 
on Manitoba flours. We quote:
Manitoba wheat patenta, per bbl in bags............ 4 30 4 70
Strong bakers “ “   4 10 4 50
Ontario wheat patenta " “   3 75 4 00
Straight roller “ * "   3 50 3 76

Grain.
Trade has been of a very holiday na­

ture, and little feature of interest has 
been manifest. It is considered that the 
Ontario wheat crop is considerably be­
low expectations; if this really proves 
the vase a stronger position must de­
velop, as Ontario flours cannot be re­
placed by Manitoba. Other grains have 
shown fluctuations since our last report, 
prices are therefore revised accordingly. 
We quote:

AU ou trace Toronto.
Manitoba wheat, Northern No. 1 ......................... 0 881 0 89

“ hard, No. 1,..................................... ....
M “ “ No. 2..........................  0 851 0 86

Red and white, per bushel, ...............................  0 821 0 83
Barley " ................................................  0 48 0 63
Oats, new, “ ................................................  0 37 0 371
Peas " .......................................................  0 82
Buckwheat " ................................................ 0 55 0 56
Rye, per bushel, " .......................................................  0 74

Breakfast Cereals.
The delivery of grain for breakfast 

cereals is reported as fairly good at most 
points throughout the province. Trade, 
however, is disappointing even at this 
season, which is always considered a 
falling one. Prices are unchanged at 
the decline reported in our last. We 
quote :
uatmeal, standard and granulated, carlots, on

track, per bbl............................................................ 5 30
Rolled wheat in boxes. 100 lbs...................................... 2 40

" " 50 lbs............................................... 1 30
Rolled oats, standard, carlots, per bbl., in bags.......... 4 75

" " " " " in wood.......... 5 00
" " “ for broken lots__ 5 15
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RALSTON
HEALTH

FOOD
NOW MADE IN CANADA

We have pleasure in advising the 
trade that the famous RALSTON 
HEALTH FOOD is now made in a 
Canadian Mill from Canadian Wheat. 
Without question Ralston stands 
first as the most wholesome wheat 
food made.

Cases 36—2 lb. packages 
Cases 24—1 lb. “

THE TILLSON COMPANY
Limited

TILLSONBURG, - ONTARIO

The McLEOD MILLING CO., Limited 
Stratford, - Ontario.

Solicit the patronage of the Flour, Feed and 
Grain Trade in general, and in return will 
guarantee an article which will mean an in­
crease of business to all concerned.

NAP. 6. KIROUAC & CO., QUEBEC
Receivers and Shippers

FLOUR, GRAIN, MILL FEED, SALT 
and FRESH FISH

Willing to act as Agents for Canned Goods Manu­
facturers or Grocers' Supplies.

A Grocer’s Bank Account
HOW TO SWELL IT.

INCREASE your business by selling a better 
quality of flour.

INCREASE your PROFITS by handling our 
celebrated FIVE STARS and THREE STARS 
flours.

They give MORE and BETTER bread than any 
other.

The loaf will have the genuine MANITOBA 
FLAVOR.

We have the most MODERN MILL in CAN­
ADA and practical and experienced HARD WHEAT 
MILLERS.

Selected, Government-inspected Manitoba Wheat.
Capacity 1,200 bbls. per day.
Delivered prices on application.

Lake Huron ail Manila Milling; Co.
limit»

GODERICH, * ONTARIO.

BUFFALO BRANDYou Buy”

DOflCfmMlUlllfilj
90 MÊfc LBS

P
Pilot Mound. Mm

*%|l 0 $
At the price of common

ROLLED OATS
You arm Getting Double Value 

Free from Black Spook• and Hullo 
Delivered

NICHOLSON & BAIN, Winnipeg, Man.
■ole eelee Agente
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A Delicious Cup of Coffee
Our 1-lb. tin “CLUB” brand COFFEE at 33cents per lb. is without question the best 
value on the market. We know it. You can prove it by asking us to send you sample— 
test it yourself. Supplied either whole roasted or ground.

Cultivate your coffee trade, it will pay you, by buying the best—“ CLUB ” BRAND. 
Try us,—that is all we ask to convince you of the superior value of “CLUB” COFFEE.

8. H. EWING & SONS
00*104 KINO ST.. MONTREAL 

Talaphaoa Ball Main 15
" March anti Ml

TORONTO HRANOH, 29 OHURCH STREET
- Telephone Main 1171

Telephone orders receive prompt attention.

TRADE MARK

SYMINGTONS
High Pressure 

Steam Prepered

PEA FLOUR
EASILY DIGESTED.

For Thickening Soups, Gravies, Ac.
Sold In I lb. Tins.

SYMINGTONS
PEA SOUP

Prepared from Symington’s Pea Flour, Extract of Meat, 
Herbs and other Seasonings.

Only wants the addition of Water.
Sold In I lb., è lb., and small Tins.

Mufn: W.SYMIMCTON A C0..LD .Markcl Harboro'.Eag.
Messrs Welt, Scott k Ooodacre, Montreal.
Mr R. 8. Molndoa, 110 Church St, Ton ntc 
Mr. K. A. Smith, St. John, N B.

IT STANDS TO REASON
We have a first-class milling plant in the best wheat 

growing section in Canada. We use the best wheat grown 
to make

“Gold Crown” Flour
Our methods are scientific and the result is the best 

flour made. Don't take our word for it. Ask us to prove it.

Sutcliffe-Muir Milling Co.,
Moosomin, Sask.

The

CAPSTAN BRAND 
PURE MINCE MEAT

Package Mince Meat

Put up In V« gross oases

2-lb. Pails, 2 du. in Crate
'4 “ y& “ “

25-lb. Pails. 75-lb. Tubs.
>4-Harrell and Barrels.
Ilk Taw WkeMtale Bracer tar H.

CAPSTAN MFC. CO., Toronto, Ont, Can.

Stock Up With*__
Mother’s Favorite

“MELAGAMA” Ceylon Tea
The Tea that has come to the public's notice on account of its superior quality.
The margin of profit is better than any olher package Tea on the market. Our 
travellers are now armed with complete lines of new Bulk T6AS of all varieties; if 
not calling on you, write or te’ephone for samples and quotations which will be 
cheerfully given.

MINTO BROS., Toronto f. j. white, man»™
4-J
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Green Fruits and Vegetables
Our Brands of California Navels
are selected for color, ripeness and 
flavor.

Without these qualities the re­
tailer cannot expect satisfactory 
sales.

We have a few lines Almeria 
Grapes. We are prepared to quote 
special prices on

LEMONS, BANANAS. 
CALIFORNIA CELERY

If you want car of Yellow Onions, 
400 sacks to car, write for prices.

McWILLIAM

Mc. * E.
EVERIST

TORONTO, CANADA.

DRIED APPLES
We pay the htgheet market prices tor 

bright dry quarter» and make prompt 
remittance.

THE W. A. CIBB CO.
Packer, and Expotere

8-7 Market St., HAMILTON

BASKETS
We make them in all shapes and 
sizes. We have

Patent strawboard Berry Box 
Grain ma Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
in appearance, they are strong and dur­
able. Send your orders to

THE...

Oakville Basket Go.
Oakville, Ont

FEATURES OF INTEREST.
In fruit centres, reports generally de­

note continued interest, the enormous 
holiday trade would appear to have been 
only a feature revealing a strong gen­
eral demand.

Oranges, which were perhaps the main 
feature, were left with greatly deplet­
ed stocks after holiday sales. Since 
then car loads have been constantly 
arriving, and all good fruit easily dis­
posed of. This is especially so in On­
tario. Some dealers who, in their aux- 
ietv to push trade, allowed unripe fruit 
to go to their customers, are complain­
ing, but this has increased the sales of 
the more careful dealers, whose goods 
were matured.

The lemon situation is interesting ; 
the late season closed on an extraordin­
arily strong market. Prices had reach­
ed well-nigh record figures, and stocks 
were almost impossible to obtain at that. 
The new crop coming on was not consid­
ered a heavy one, and barely sufficient 
to meet demand ; it was, therefore, ex­
pected that prices would rule firm after 
the opening values had been fixed. This, 
however, has not proved so, as supplies 
arriving are over-abundant for the de­
mand. This condition has to a large 
extent arisen from the influence of the 
Russian market. Owing to the disturb­
ed condition of that country, Russia has 
bought but sparingly, being generally a 
large buyer. The extra supplies have 
been directed to the Canadian 
and the American markets, and 
for the moment exceeded the de­
mand. This, however, rs not expected 
to be a lasting feature. Dealers ac­
quainted with the situation are expect­
ing a development similar to that of 
last season when prices reached high 
figures, but probably not of so serious 
a nature.

The banana market has met with good 
encouragement. Previous to the holi­
day they had been relegated to the 
back place, and prices eonseouently 
ruled easy. There is, however, a health­
ier demand, and values have advanced 
materially.

The cranberry situation shows little 
change. Maritime Provinces stock is 
quite depleted, and at no point is there 
abundanee.

COLONIAL FRUIT IN ENGLAND.
The results of the colonial fruit show- 

in London shows an excellent list of 
awards made to British Columbia ex­
hibitors. The show was held under the 
■auspices of the Roval Horticultural 
Society in London on December 5th and 
6th.

The following is the list of prizes : 
The Province of British Columbia, gold
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medal ; J. C. Gartrell, Trout Creek, B.C., 
silver gilt Knightian medal ; J. R. 
Brown, Summerland, silver Knightian 
medal; Thos. W. Stirling, Kelowna, sit 
ver gilt Knightian medal ; the Gold- 
stream estate, Vernon, silver gilt 
Knightian medal ; Thos. G. Earl, Lytton, 
silver Knightian medal ; Mrs. J. Smith, 
Spence’s Bridge, silver Kuightinn 
medal; Kootenay Fruit-Growers’ Asso 
dation, silver Banksian medal ; J. L. 
Pridham, Kelowna, silver Banksian 
medal.

SUPERIORITY OF CANADIAN 
APPLES.

Consul Daniels, of Sheffield, England, 
writes that at a meeting of the National 
Federated Association of Fruiterers. 
Florists and Greengrocers, recently held 
in that city, it was pointed out that 
Canadian apples were superior to those 
of the United States, and that they sold 
at a much better price in the English 
market. This was attributed to the fad 
that the Canadian Government had 
adopted the suggestions made by the 
National Federation of Fruiterers with 
regard to the grading and packing of 
fruit.

Concerning produce grown upon sew­
age farms, mention was made of the 
claim by medical men that fruit should 
not be grown upon these farms, but 
vegetables so grown did not contain 
any impurities if boiled. No official 
action was taken on this matter.

With a view to decreasing the amount 
of unsound fruit offered for sale the 
appointment of public inspectors in 
fruit markets was urged, it being con­
tended that sanitary authorities in some 
of the large towns were neglecting to 
pay attention to unsound fruit.

ALLEGED FRAUDULENT FRUIT 
PACKING.

The fruit division of the Department 
of Agriculture is determined to put a 
ston to the fraudulent packing of fruit. 
The most recent case drawn to the at­
tention of the department is that of 
Robert Coyle, sr., who was packing 
apples at Trenton, under the brand of 
Coyle and Peterson. Mr. Carey, Dom­
inion fruit inspector, entered the ware­
house and examined a few barrels which 
he claimed he did not find satisfactory. 
During the dinner hour the remaining 
barrels, it is alleged, were rushed into 
a car, and when Mr. Carey returned 
an engine was attached ready to pull 
the car out of the yard. Mr. Carey- 
insisted upon making a careful exam­
ination before the car left, and founl 
fruit marked No. 1 that was little bet* 
ter than trash. Mr. Co vie signed a 
declaration, admitting that the fifty- 
barrels in the car were the same grade
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of stuff. An information will be laid 
under the Fruit Marks Act against the 
members of the firm.

AUSTRALIA FAVORS CANADIAN 
FRUIT.

A letter received at JîeJson, B.C., 
from the Dominion Government by the 
Fruit-Growers’ Association, states that 
according to advices received at Ottawa 
from the stales of Tasmania, Victoria, 
West Australia and South Australia, 
the Australians arc looking to Canada, 
especially to British Columbia, for their 
Winter supply of fruit, as the fruit ar­
riving from San Francisco has been 
found to be infected. Australia is ex­
tremely particular as to fruit inspection. 
Heretofore, Canadian fruit has been 
faultless, but a recent shipment of forty 
cases from Vancouver was badly sorted, 
and was, moreover, badly affected with 
black canker. Action will be taken by 
the Fruit-Growers’ Association here 
with a view to the maintenance of a 
rigid inspection of all the fruit exjiorted 
from the province.

POTATOES PLENTIFUL IN GREAT 
BRITAIN.

The official estimate of the crop of 
potatoes in Great Britain shows an 
acreage of 608,473 in 1905 against 570,- 
209 acres in 1904, and 564,286 acres in 
1903, with the production of 140,474,- 
350 bushels in 1905. against 133,961,483 
bushels in 1904, and 108,778,619 bushels 
in 1903. In view of the fact that the 
IMitato crop of the United States is 
short, and that the Americans will im­
port large quantities from Europe dur­
ing the balance of the season, the above 
figures are, says the Trade Bulletin, 
of special interest to ]>otato merchants 
both in the United States and Canada.

MONTREAL MARKETS.
Green Fruits.

Trade in green fruits since the holi­
days has been exceedingly quiet, and 
dealers do not look forward to any
great activity for some weeks to come. 
The only change of importance to note 
is a drop in the price of California 
navels of from 25c. to 35c. per box. It 
is reported that there is a little war on be­
tween the Citrous Fruit Association and 
the independent packers in the United 
Stales, and there is every likelihood of a 
further decline. Jamaica oranges are 
meeting with splendid sale, the quality 
of the fruit being fine and sweeter than 
any others. Cranberries have taken an 
abnormal rise and are selling at $15.00 
to $25.00 per barrel, the latter for Cape 
Cods. The price in New York is $26.00 
per barrel, and they are practically be­
coming a luxury now.

We quote :
Oranges, Florida, case .................................................. 4 00
Tangerines...............................................................  .... 3 00
Navels.................................................................. . I 00 3 40
Dates, per lb.................................................................... 0 04
wsnanas .......................... ......................................1 S5 1 35
Ooooanuts, per bag of M0.......................................  1 75 4 00

Jamaica grape fruit, per box.............................. 3 50 4 35
Apple*....77...... VT..........................1» 50JUnions, per box ............................................................ 3 60
Jamaica oranges, ner bbl............................................ 4 00
0rapes, Alméria, extra fancy Longkeepers................ 7 00

" Choice............... ............................................... 6 00

“Bronco" Brand Navels
California’s finest high-colored Navels, with a skin like silk.

We strongly recommend this brand for high-class trade.
Sold at same price as ordinary grades.

Bananas
We are importing some select fruit each week—making a 

specialty of Port Limon Jumbo Bunches.

Long Island Native Oysters
Acknowledged by all to be the finest, largest and most deli­

ciously flavored Oyster coming to Canada.
Fresh Daily by Express, Direct from the Beds.
Syda & Cousins’ Finnan Haddlos, Smelts, Flounders, 

Trout, Whitoflsh, Ciscoes.
Alto all k/nUa of PHsklcU Flak.

WHITE & CO.. LIMITED
TORONTO HAMILTON

W. B. STMNQER POSITIVELY
THE BEST LEMON

J. J. McCABE

is “St. Nicholas" and the grocer who handles only “ St. Nicholas " brand during 
1906 will have a prosperous New Year so far as his Lemon business is concerned.

GROCERS, ATTENTIONt
EXTRA FANCY CAMELLIA BRAND NAVELS

126s, 150s, 176s, 200s, $3.16 per box. Finest arrival this season.

fSho F. T. JAMES COMPANY. TORONTO
33 Church St., 76 Colboma St.

We have carload of fine SWEET POTATOES in Hampers and they are 
CHEAP— $1.75 per Hamper, with special price in lots.

THE DAWSON COMMISSION COMPANY, LIMITED,VT0R0NT0
Oor. West Market and Oolborne Sts.

THE DISTRIBUTORS COMPANY, Ltd.
H. M. MULHOLLAND, Manager.

Headquarters: TORONTO

FANCY NAVEL ORANGES.—We have them at prices 
that will make you money.

FANCY ALMERIA GRAPES.—At $0.50 while they last.

Send along your orders.
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The Analysis 
Is What Tells

You may be selling Jams and Jellies 
tliat look very nice to you, but would look 
quite different to the analyst.

TheE.D.S. BRAND of JAMS, JELLIES 
and SEALED FRUITS IN GLASS is one
of the few brands that analysts have 
pronounced PURE. Don’t you want the 
Pure Fruits ?

The Eby, Blain Co., Limited, are Toronto agents for these 
Jams, Jellies, etc. ; Wm. II. Dunn, agent for Montreal and 
Province of Quebec ; Mason & Hickey," 108 Princess St., 
Winnipeg, agents for Winnipeg and the Northwest ; Lucas, 
Steele & Bristol, agents for Hamilton.

E. D. Smith’s Fruit Farms, Winona, Ont.

Hugh Walker & Son,
Fnr IQflfi Send us your fruit orders. We have exceptional 

facilities and will give you satisfaction.
DROP A CARD FOR OUR LIST

HUGH WALKER 4 SON, ""SST Guelph, Ont.

ORDER NOW
You can sell

SYRUP OF MALT 

EXTRACT OF MUT

as easily as other grocers. They are 
favorite lines and not high-priced.

We will send you a sample with pleasure

CEO. 8LEEMAN, Guelph, Ont

VICTORY
DINNER RELISH

IsiBliwSwu
5i|
;«:§ s*utes

>»CiW

wm

*.mw )j

is the sauce for 
every dinner- 
hot or cold, and 
the sauce for 
every Grocer,— 
large or small.

Awirded 16 Medals.

SPECIFY IT 
IN YOUR NEXT 

ORDER.

6. F. SUTTON, 
SONS & CO.

King’s Cross
LONDON, EN6LAND

Cranberries, N. 8., nominal .....................................  15 00
* Cape Cod, “ ..................................... 25 00

Spanish onions, cases.................................................... 2 75
Vegetables.

condition of the vegetable markift. Busi­
ness is extremely l^uiet, both among tin- 
commission men and the Bonsecouis 
market dealers. Onions are holding theii 
price with a fair demand. Potatoes 
are somewhat dull at unchanged prices. 
\Ye quote :

Potatoes, per bag .................................................
Mint, per aoz. buncnee...........................................
Parsley, " *• ...........................................
Sage, per do*..........................................................
Savory, per doz...................................... .............
Beets, new, per doz................................................
Egg plant, per dozen.............................................
Green onions, per bbl.............................................
Cauliflowers, home grown, per doz......................
Green peppers, per basket.....................................
Home-grown cabbage, per doz............................
Tomatoes, box.......................................................
Spanish Onions, cases ...................................
Red onions, brl..........................................
Turnips, bag...........................................................
Sweet potatoes........................................................

0 65 0 67i 
— 0 15 
0 25 0 35 
.... 1 00 
.... 100 
0 12 0 15 
.... 2 00 
.... 2 00 
.... 1 60 
.... 0 70 
.... 0 40 

10 ‘JO 
2 50 2 75 
.... 0 90 
2 50 2 75 
.... 0 75 
2 60 3 00

ONTARIO MARKETS. 
Green Fruits.

Trade has been of fair interest, and 
buyers have been making good inquiry. 
Evidence goes to show that holiday 
trade was well up to expectations.

Oranges are perhaps the main feature 
and sell well, and constant arrivals 
come to hand in improved condition. 
Marmalade oranges are on the market 
for the first time, quoted at $3.00 pel 
box.

Lemons arc plentiful and much easier 
at $2.25 to $2.75.

Apples continue to firm up, and show 
a strengthening nfarkel.

Bananas have shown "Teat activity 
and prices are showing steady advance.

The demand for grape fruit has im­
proved, and shows an upward ten­
dency. All our prices are revised In 
time of going to press.

We * quote :
Orange», Californie, 96’s to ion», per boi............... 3 00 3 60

“ ZiO'e to 286'» “ ..............  3 35 3 60
" Mencan. 96 a to Mil's, per boi................ 2 00 2 35
11 Florida. 95's to 216 ■ “ ......................... 3 25

Valencia, 420'», 714'a, per case.......... . . 4 50 5 50
Marmalade. 2 0's, per hoi.............................. 3 00

1 aimons, Messina. 300 s 360 s. per boi..................  2 25 2 1 5
“ fancy, 300's '   2 50

drapes, Almeria, per barrel.................................... 6 00 7 Ul
Cranberries, fancy Jerseys, per barrel, nominal ... 13 00 

" “ “ per cam. " 4 Su
Apples, fancy spies, tier boi............................................. 1 50

“ greeriinse, per !k>i...................................  1 40
** Winter variel lea, per barrel................................ 3 50
“ cooking, tier barrel............................................... 2 75

Bananas, per uunch, firsts ....................................  1 75 2 00
" *' Jumbos ........... .............. 2 25 3 50

Pineapples, per case................................................ 5 00 5 50
Crape fruit. Florida. 46 », 96 ». per boi .................. 4 50 5 00
Tangerines, Florida, fancy 1 strap.................................  2 75

Vegetables.
Trade has been of small volume, and 

uninteresting. Several lines of import­
ed goods are now on the market.

California celery is added to list al 
$5.00 per case.

Mushrooms are commanding good at­
tention and are now quoted at 80c.

Cucumbers are selling slowly at $2 
to $2.25.

Imported lettuce is held in fair quan­
tities, but |moving slowly at 35c. to 40c.

We quote :
Potatoes, kiln dried sweet, bushel hamper
Potatoes, per bag....... ................................
Onions, per bag...........................................
Spanish onions, per small crate..................

11 tarira naiai
Cabbage, per doz.........................................
Cauliflowers, domestic, per doz..................
Beets, per bushel.........................................
Carrots, per bushel.......................................
Lettuce, per doz. bunches ..........................

" Imported, per doz..........................
Radish, per doz.............................................
Cucumbers, hothouse, per dos. .................
Mu brooms, 1 lb. boxes, per lb....................
Celery, Califernian, per case......................

" “ pony case......................

.... 1 90
0 90 1 00
1 25 1 30 
.... 1 tO 
.... 3 00 
.... 040 
0 76 1 26 
.... 0 50 
.... 0 60 
.... 030 
0 36 0 40 
.... 0 60
2 00 2 25 
.... 0 80 
.... 5 00 
.... 2 76
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“How Gould it End in Any Other Way?”
When we select only “high grown” tips for

Blue Ribbon
Ceylon Tea.

and so get the right foundation, make the tea by machine and 
so ensure cleanliness, put it up in moisture-proof packages and 
so preserve the flavor, how could Blue Ribbon Ceylon Tea be 
other than the best tea?

Yet that's the history of Blue Ribbon Ceylon Tea, and that 
” right-start right-end” record is emblazoned on the package 
in the form of a Blue Ribbon—Sign of Merit.

The Red Label Line is so good that experts have pronounced 
it cheap at 50c.

It sells at 40c.

Valencia Raisins
Tarragona Almonds 

Sicily Filberts
Cleaned Currants

Consignments on spot and to arrive. Lowest Prices.

D. RATTRAY ®> SONS
IMPORT AND EXPORT AGENTS

Quebec Montreal Ottawa
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Do You 
Illustrate 
Your Ads. ?

A bright design often goes a long way to in­
crease the effectiveness of a good advertisement.

Our Pictorial Ad. Department is designed to 
assist our patrons to improve the quality of their 
advertising at the lowest possible cost.

Our artist will submit sketches to suit any trade 
and finish’sketches when approved.

Just the actual work of artist and cost of plate 
will be charged for.

t
Your advertisement will stand out distinctively. 

It will be exclusive. It will pay.

Don’t hesitate to ask for what you want. We 
will see that you get it promptly.

Pictorial Advt. Dept.

THE MacLEAN PUBLISHING CO., Limited
Montreal Toronto Winnipeg

l
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Fresh and Cured Fish

INTERESTING EXPERIMENTS.
“What is believed to be the best evi­

dence of the efficiency of artificial propa­
gation of salmon that has ever been se­
cured was recently obtained by Fish 
Commissioner Kershaw, of Victoria, B. 
C., relative to the operation of hatcher­
ies on the Columbia River," said Deputy 
Fish Commissioner Perry Baker. “Mr. 
Kershaw received tails and fins of 100 
salmon from a single trap owner on the 
Columbia River that were plainly mark­
ed hatchery fish.

“When the hatcheries were placed in 
operation on the Columbia River a sys­
tem of marking was adopted for the pur­
pose of ascertaining if any of the salmon 
turned out of the river returned to their 
native spawning grounds, and in what 
length of time.

“The marked fins and tails received by 
Mr. Kershaw were found to be salmon 
that were turned out of the Kalama and 
Chinook hatcheries four years ago. The 
spawn of these fish was taken in 1900, 
and the young salmon turned out in 
1901. The fish were marked in a manner 
that leaves no doubt of this fact. The 
small bones in the fins were cut down 
and a hole punched in the tail. The cut­
ting of the bones in the fin is just the 
same as a man losing part of his finger 
—it never grows out again.

“The Columbia River was practically 
depleted when the artificial propagation 
of salmon was commenced on that 
stream, and the past several years has 
demonstrated that it has been restocked 
by some means.

“While only a part of the fish were 
marked, when released from the hatcher­
ies, the fact that one trap owner on the 
river found at least 100 of these salmon 
during the past season is conclusive evi­
dence that artificial propagation is the 
only solution of the problem to prevent 
the depletion of the salmon fisheries.

“Mr. Kershaw asked a number .of the 
Columbia River cannerymen and trap 
operators to watch for the marked sal­
mon, and during the rush of the season 
it was apparently overlooked, as only 
one response has been received."

SKEENA HATCHERY DOING GOOD 
WORK.

A report from the north referring to 
the Dominion hatchery on the Skeena 
River says that the past season has been 
the worst for rain for many years. From 
the middle of September up to the end 
of November there had been only about 
live or six days of fine weather. This 
interfered in no small way with the 
work at the hatchery, as floods were of 
frequent occurrence.

On September 21 there was a very 
sudden rising in the river which carried 
away several of the fences which were in 
the river and! also took away entirely 
one of the pens in which several hundred 
sockeyes were enclosed and ready for 
spawning.

In spite of these .difficulties the work 
was continued and the fences again put 
in place. At the end of the season the

officer in charge had the hatchery full of _ 
splendid sockeye ova. It is estimated 
that the spawn secured will number 3,- 
928,000, all in splendid condition. The 
season has therefore been a successful 
one.

A flood in the Lakelse River on which 
the hatchery is located occurred on No­
vember 13. This is reported to have 
been the worst of the season. The water 
rose over the banks so that there were 
two inches on the floor of the hatchery. 
Trees washed out by the roots came 
down the river, and the employes of the 
hatchery feared that the works would be 
damaged. Towards the end of November 
the floods subsided, the weather becom­
ing colder. The superintendent is Thomas 
Whit well, formerly of Victoria.

MOVE SALMON CANNERIES.
'I he Capital City Cannery Co. will, it 

is fully expected, erect a cannery before 
the coming season’s operations open, 
l^ast year, it will be remembered, this 
company dis|H>sed of the fish taken in ils 
traps to Fraser River canneries. This 
was done purely to test the traps, and 
was not supposed to be a proper method 
of handling the fish.

The company is now preparing for 
active work this coming season, and it 
is said that a cannery has been decided 
upon. The capacity and exact location 
has not been fully settled, but will come 
up before the directors within a few 
days.

It is highly probable, however, that 
the new cannery will be located on Es­
quimau harbor, and will be of about 
the same capacity as that put up by 
J. H. Todd & Co. It will likely be built 
to handle 35,000 or 40,(500 eases.

It is also reported that the Capital 
City Co. will not be the only one to 
build at Esquimalt this Spring. Dr. Bell 
Irving, who has trap sites along the 
straits, will, it is said, put up a cannery 
here to handle the take from the traps. 
It is probable that others will also be 
put up. This is made necessary after 
the experience of last year, when the 
fish were sent to the Fraser. It has 
been found that to properly handle the 
catch canneries must be near the traps.

It is, therefore, doubtful whether in 
future any salmon will be sent to the 
Fraser from the Vancouver Island 
traps, except possibly in the case of 
an exceptionally heavy run, when a dis­
tribution of the take might relieve the 
situation.

e <B41
, 0 041 0 06

iiqia 
) 074 e os
J 081 0 W

tegular Winter trade, with no risk of 
deterioration.

Baddies are more plentiful and meet­
ing with good demand.

Winter-caught frozen pike, pickerel or 
dore, also white fish, are now on the 
market, also singly frozen haddock and 
cod. These latter are very handy, 
as they are frozen separately and packed 
in cases and will keep a great length of 
time. New frozen herring are also ar­
riving more freely, although the price is 
held firm.

The demand for bulk oysters is not so 
brisk as during the holidays, although 
regular dealers are moving out a fair 
quantity.

We quote :
Fresh fish -

Fresh haddock, per lb..................................... 0 034 0 04
market ood, per lb.................................. 0 094 0 04

“ steak cod, per lb................. «...
Frozen fish—

B.O. salmon, per lb.............................................0 1
Quelle, henl....................................................... 0 t
Halibut, per lb................................................... 0 (
Gaspe salmon, per lb................................................. " 0 15
Dore, per lb....................................................... 0 06* 0 07
Whitehall, per lb................................................. 0 U8* 0 W*
See trout, per lb................................................  0 08 0 08
Lake tiout “   0 08* 0 W
Striped base, per lb...................................................  § 15
Large herring, per 100 hah..............................  190 1 00
Medium................................................................ 1 50 180
Smelts, No. 1, per lb.................................................. 0 09
Mackerel..................................................................... 0 11
Tumcoda....................................................................... 1 00

Smoked hah —
Heddies. 15 and 30-lb. boxes, per lb....................... 0 06*
Kippered herring, per box........................................ 0 90
Bloaters, 10U in box, per box.................................. 1 Si
Yarmouth bloaters, 60 in a box............................  1 25
New herring, in small boxes, per box.....................  0 11

Oysters and Lobsters—
Hand-picked Malpeque oysters, per bbl... .11 00 11 00
Standards, per imp. gal..........................................  140
Selects, per imp. gal.................................................. 1 60
Oyster pails, pints, per 100.................................... 1 00

“ M quarte, **   1 26
Prepared hah —

Boneless hah, 1 and 2-lb. bricks, per lb...............  0 06*
" cod. ’* “ ................ 0 06
“ hah, 25-lb. boxes, per lb......................... 0 04*

Skinless ood. 100-lb. eases, per ease........................ • 00
Salt and pickled fish—

No. 1 Labrador herring, per bbl.............................. 6 00
per half bbl.....................  100

*• M w per pad................................ 0 90
salmon, tieroe.................................. IS 00

" " babble............................... 13 00
M ** “ in * bbia.............................. T 10
** B.C salmon, bhla.............................................  12 SO
M “ half bbl....................................... 7 00
“ Labrador sea trout, bbls................................. 9 50
** lake trout, per keg............................................ 4 50
“ mackerel, per pail............................................ 2 00
" large green ood, per bbl, 200s .................... 9 00

medium, ** *• •• ...................... 7 50
“ small. ****** ...................... 6 50

Pollock, mad., green.................................................. 6 50
Haddock..................................................................... 7 00
Salt eels, bbls.............................................................. 0 07
Sardines, bbls,. 300 lb................................................ • 00

TORONTO MARKETS.
Fish.

Thu market reports good trade for cur­
rent week, the demand covering all lines 
that are readily available. Oysters es­
pecially have been well maintained, and 
supply regular and good. Since the holi­
day season sales continue to make steady 
advancement, and the prospects this sea­
son are considered as unusually good.

We quote :
Proton halibut, par lb..................................................... 0 10
Pro* haddock “ ..................................................... 0 08
Frozen trout ** ............................................... .. .... 8 0S
Fresh cod «teak, per lb..................................................... 0 0T

“ lobsters, boiled.per lb..................................... ... 0 *
Frozen B.CL salmon, per lb___—................................... 0 10
Shrimps per osl.........................U..................................... 1*
Whitefiah, per lb.............................................................  0 00

PSSÏÏ» •• .*»,
Ojeters standard, email pell................................ 4 00 4M

selects, pail.......................................................... 4 00
Finnan baddies ............................................................  j ■
Otaooaa............................................................................ |S
Kippers, 80 to box.............................................................  IS

MONTREAL MARKETS
Fish. ................. ........................................... ...

Fish trade has been quiet during the .i ~ ;;;; ${$
1st week. Dealers anticipate a much ukraâorbarrio* «ait,*<âT.liiii!!!!.'!.'! is

Frozen ses herring, ^wr lb.............................................. 0 04*

Dried and Cured Fish—We quote:
~ " par lb.

bricks .

past
better demand now that the holidays are 
over. The present cold, seasonable wea­
ther has had a good effect upon trade. 
Merchants are now ordering frozen as 
well as salt and prepared fish for their

Ood , Mb.1
ow,i&
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A TRADE WINNER
FOR GROCERS.

m

The full flavor 
the deltcioui qual­
ity, and the ab­
solute purity of 
Lewney'a Ceeea 
distinguish it from 
all others. It is a 
natural product ; 
no “ treatment " 
with alkalies or 
other chemicals ; 
no flour, starch, 
ground cocoa 
shells or coloring 
matter ; nothing 
but the nutritive 
and digestible pro­
duct of the ehole- 
est Cocoa Beans. 
▲ quick seller and 
a profit maker 1er 
dealers.

THE WALTER M. LOWNEY COMPANY,
No. <47 Commercial Street. BOSTON, MASS. 

CANADIAN BRANCH: 630 St. Paul St., Montreal

CANADA:
Ns belter

Ceealry

NOTTS:
Ns better 

Chocolate

The guarantee
of purity and 
satisfaction 
established by

Motts
Chocolate

has made

“ Diamond " brand and 
“ Elite ” brand

The grocer’s safest sellera 

Every jobber sells them.

John P. Mott C0L Co.
HALIFAX, N.S.

SELLING AGENTS:
J. A. TAYL0& R. 8 MoINDOE JOS. E. HUXLEY 

Montreal. Toronto Wihvifso

REFINED PEOPLE
ASK FOR

STEWART’S
DELICIOUS

CHOCOLATES
AND

CONFECTIONERY

SECURE YOUR TRADE
HANDLE THIS HIGHrCLASS LINE 

EARN MORE MONEY 
DO IT NOW

THE

STEWART COMPANY, limited

TORONTO

We beg to advise the Grocers of the 
Dominion that we are making 

the finest

MILK CHOCOLATE
produced In the world, and are using 

pure Canadian Milk.

COWAN’S COCOA
(Maple Leaf Label)

Absolutely Pure.

THE COWAN CO., LIMITED
66
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Biscuits and Confectionery

A CONFECTIONERY WINDOW 
REVIEW.

Some very fine displays of eoufectiou- 
, v ■ were in evidence during holiday 

iw-ek, hut it was noticeable how few 
rovers gave prominence to this branch 

,,t their business. A few feeble at- 
ivmpts were seen ; in one instance a few 
cards of colored material had been 
I,read our in a section of the window, 

n itli mi attempt at artistic display, and 
Mindly fancy boxes and articles of con- 
l'vetionery scattered about. Had the 
idea been given maturity, a very good 
w indow would have resulted ; as it was, 
however, a very poor effect was the re- 
,ult, and it is difficult to suppose any 
material good would accrue. The grocer 
lost a line chance.

Nothing lends itself more readily to 
good effect, as regards confectionery, 
than a well assorted display arranged in 
small fancy baskets about twelve inches 
long and arranged to show well above 
the window level. This was seen in one 
grocer’s window, occupying only a cor­
ner space, and the effect was excellent.

One advantage of such a display is 
that it takes only a very small quantity 
of stock to give the best results. The 
baskets can be of mixed shapes and de­
signs, the variety only adding to the 
effect. They can be filled up with color­
ed (lacking, and the candies, etc., ar­
ranged in design over the surface, thus 
getting a tine show at little expense.

Another very effective display was 
noticed in a well ordered arrangement 
of shelves around a small window, and 
was certainly a good idea. The disad­
vantage, however, is that a good deal of 
.-lock is absorbed in the display, and 
i lie effect is too straight and heavy 
Jor most grocers’ space.

It is high time that grocers awoke 
io the advantages of these confectionery- 
displays; it is evident that the grocer 
o not getting the full advantage he 
should from this department. The con­
fectionery sales will move up and down 

is! in proportion to the amount of en- 
ausiasm displayed by the salesman. Put 

ueart’ and life into the display and hu­
mid the result.

USEFUL CANDY RECEIPTS.
Taffy.

Dissolve two ounces gelatine in a little 
,m water, set on one side. Next place 

ven pounds of sugar and five pounds 
f glucose into a copper pan, set on 
re and stir it up together; then add 
nir pounds of caramel paste, heating 
iis up with the sugar and glucose ; 
ext add two quarts of molasses, two 
mices of nuco butter, one ounce of 
noil beef suet or stock, and stir and

cook to two hundred and sixty degrees 
on thermometer; then add the gelatine; 
pour out quickly on greased marble, 
and when cool enough to handle, pull 
well on the candy hook; put back on 
the table and stretch out into long 
strips, and cut into len«-ths to suit your 
trade. This taffy can be made any flav­
or desired, bv flavoring and coloring 
to match and just omitting the molasses.

Black Walnut Taffy.
Take three pounds of sugar, three 

|iound glucose, three pints of water, 
two quarts of molasses, one can con­
densed milk. Place the sugar, glucose 
and water in a copper pan, set over a 
good fire and stir until boiling; let boil 
a few minutes, then add molasses. After 
it boils up and settles down again, add 
the condensed milk ; then stir and cook 
to a good crack. Next throw into the 
batch three sheets of gelatine, previous­
ly soaked in a little water; pour ont on 
a greased marble, and when cool enough 
to handle null over the candy hook ; 
spread out flat, then spread some black 
walnuts on the table; begin on one 
edge and roll up the batch over the 
walnuts; flatten down with an iron bar, 
and put more walnuts on. Form into 
loaf shape, and cut into thin slices

Vanilla Chewing Candy.
Dissolve two ounces of gelatine in a 

little hot water and set it on one side. 
Now place seven pounds of sugar into 
a copi er pan ; and live pounds af glu­
cose, tvo ounces of nneo butter, one 
ounce of cocoa butter, four pounds of 
caramel paste; set over fire, stir well 
and cook to 256 decrees on the ther­
mometer; then add the gelatine, pour 
out on an oiled marble, fold in the 
edges, flavor vanilla, and pull well on 
hook. When the batch is pulled enough, 
(dace back on the candy table, stretch 
out into long strips, cut off bars and 
wrap in wax paper, or else stretch out 
•" short piece, cut off kisses and wrap 
immediately.

INSTALLING A COFFEE PLANT.
Mr. E. D. Marceau, Montreal, is put­

ting in this week one of the latest up- 
lo-date Fraser (las Coffee Roasters 
The growth of Mr. MaTeeau’s coffee 
business has made it necessary to in­
crease facilities for turning out his 
brands of coffees. The machine in'ques- 
tion is one of the most perfect turned 
out by the Fraser Gas Coffee Roaster 
Co., having the latest ■ improved stoning 
and cleaning attachments. When the 
roaster has been established, Mr. Mar­
ceau will be in a position to promptly 
till all orders of his rapidly growing 
trade.

An Afterthought
Grocers here and there look at 
these ads. and pass on. An 
afterthought occasionally strikes 
them. They read the ads. again, 
and after a while they order. 
Then they become regular cus­
tomers—not because they want 
to benefit us particularly, but 
because their customers are 
asking for the biscuits.

are liked lor their tastiness and

PERFECTION
BfflWas

* N/inurv nnriiiT i r»unv ri\ggjj V MOONEV BISCUIT* CANDI C3 
STRATmD CANADA

health-giving qualities. There 
is something about\

qjjLtmties.
tboutX

'CTKPERFECTION 
CREAM SODAS

that makes them the “once- 
liked-always-liked” biscuits. No 
wonder grocers are kept busy 
selling them.

3-lb. Cards or Tins.

THE Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, Canada.

DIAMOND
Brand

MAPLE SYRUP
has that delicate flavor of New Sap 
Syrup direct from the hush. Try it.

AU JOBBERS

Sugars Limited, Montreal
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INGER80LL, CANADA—FACTORY

AN EASY ONE.
Added to our splendid assortment of

GOLD MEDALS.

ST. CHARLES 
EVAPORATED CREAM

given Highest Award at World’s Fair St. 
Louis, Mo., 1904. Proven the purest and best 
and for many purposes PEEFEEABLE TO 
FEESH MILK. Can be purchased through 
any wholesale house.

St. Charles Condensing Co.

WE LOSE MONEY
to make it occasionally. If you 
purchased any candies from us 
lately you know what kind of 
goods we put up. When we go 
in search of candy makers we get 
the very best men that money can 
buy. Incidentally we make the 
best candies that money can buy, 
and guarantee the quality of every 
pound we send out. Let us have 
a trial order when our traveller 
calls to see you.

Imperial Biscuit Co., Limited
Ouelph

“Like an old-fashioned ‘COOKIE’
only smaller and better.”

> K
THIS WAS THE DESCRIPTIVE COMMENT OF A 

CANADIAN BUYER WHO SAMPLED OUR

44 GINGER WAFER ff

RECENTLY

It’s a thin, brittle biscuit of ginger color and 
flavor—much lighter and more delicate than the 
ordinary ginger snap and is sold in special round tins.

You can’t go wrong in including this, next 
order. It isn’t an expensive variety, but it conveys a 
high-priced impression.

W. & R. JACOB & CO.,
Canadian Agmnt* i

Kenneth H. Munro,
324 Conn tine Bid. Montreal 

C. & J. Jones Bros., 
424-425 Union Bank Building 

Winnipeg 
Wilson Bros.

Wharf St. Victoria, B. C.

Limited

DUBLIN,
IRELAND

CABINET MAPLE SYRUP
SUPERIOR TO ALL OTHERS

Ask your jobber for Cabinet Maple Syrup. Do not allow him to substitute an inferior article because it is cheap.
WE QUOTE t

6 1-gal. tins to case, wine measure, S4.50 per case 24 pints to ease, wine measure, $2.50 per oase 
12 *4-gal. “ “ “ 4.80 “ 12 qrt. bottles, 2.40 “
24 Vi, -gal. “ “ “ 4.80 " 5-gal. tin, Imperial measure,1 to oase, 3.00 “

^ We prepay freight on lot• of 3 oases or more.

If your jobber cannot or will not sell you Cabinet Maple Syrup, mail your order to our address, you will be sure of 
prompt shipment and fresh goods.

THE MONTREAL MAPLE CO.
____________88 PREY MUM ST., MONTREAL, QUE.
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THE FOOD VALUE OF CHEESE.
Dr. F. T. Bond. F.R.S.E. writing in 

praise of cheese, says: “It has been so 
much the custom to look upon cheese as 
an article of diet which is fitted only 
for the robust digestions of agricultural 
laborers and other members of the work­
ing classes, or in its more select forms, 
as a luxury to tickle the palate of those 
who are satiated with a good meal, that 
its merits as an article of diet com­
parable in all respects with meat have 
been lately overlooked. Even as a 
source of nutriment for those of robust 
digestion, who can digest it without 
difficulty, it is much less appreciated, on 
the ground alike of high nutritive value 
and its economic superiority to meat, 
than it deserves. But for those who, 
whether on the score of age, delicate 
digestion, or pathological tendencies, 
are obliged to be careful in their diet, 
cheese is, paradoxical as the assertion 
may appear, not only the most concen­
trated, but the most digestible form of 
nitrogenous nutriment availaule. it is 
not, however, of every kiuu 01 cheese 
that this can be saia. it is only tue 
soil curd, impressed forms oi cheese, 
in their early stages of half ripeness, 
uefore the butter lai has oegun to un­
dergo the fermentative changes wuicu 
develop the characteristic navors whicu 
distinguish the commoner forms or 
cheese, that can be eaten with impunity 
by the most delicate stomach.

LuloiInnately, it is not easy at pres­
ent to obtain cheese oi this type in the 
British market, in which the prevailing 
demand has hitherto been for cheese or 
stroll" flavor; but there is some evidence 
that the taste for cheese is gradually- 
undergoing a similar change to that 
which is producing the replacement of 
the strongly flavored beers, butters, teas, 
and other similar articles of food in 
which our forefathers indulged, by mild­
er brands. If the public could only be 
got to appreciate the advantages of the 
milder type of cheese over that which 
has hitherto held the market, there 
should be no difficulty in supplying it.

Our French neighbors have for many 
years manufactured small cheeses of 
this type, under various names, which 
are not only delicious eating, but high­
ly nutritious and very digestible, and 
which may be strongly recommended as 
a substitute for meat, and especially for 
those delusive meat extracts in which 
the public are being so actively inveigl­
ed to put their trust as a concentrated 
form of nutriment.

The principal constituent of cheese 
(casein) has of late been largely adver­
tised, under various oroprietary names, 
as possessing a high nutritive value, 
which is quite true. But these articles 
labor under the disadvantage that they 
are tasteless powders, sold at a relative­
ly high price, destitute of the fatty ele­
ment which all good cheese contains 
and more appropriate for the sickroom 
than for the dining room table.

Fortify yourself against inclement season.

Van Houten’s
Best and Goes Farthest The Ideal Winter Beverage

Grocers make friends by recommending it.
There is money and satisfaction in handling Van Houten’s.

J J- L- Watt à Scott, - - TORONTODominion Agents ( NvATT Scott * GoodackGood ac kx MONTREAL

Cultivate your Biscuit trade by ordering
McLAUCHLAN’S

Cream Soda Biscuits
MoLAUCHLAN A IONS CO. Limited, Manufacturers, OWEN SOUND, Canada.

------------------- ^--------

GRATEFUL 
COMFORTING

IN 14-LB. LABELLED TINS. 14-LB. BOXES.
In Nora •nUre 0om'nKm. 0. e. COLSON A SOM, Montreal.In Nora Sootla, I. •. ADAMS, Halifax. In Manitoba, SUONAXAN A CORDON, Winnipeg.

THE MOST 
NUTRITIOUS COCOA

TOUGH FIBRE PAPER
FOR GROCERY WRAPPING

Will not Brook or Cr

Canada Paper Co.
Strong, Stiff*
SAMPLE! AND 
PBices
GLADLY SENT.

TORONTO limited MONTREAL

ENTERPRISE IN GREECE.
Consul Horton, of Athens, writes that 

the currant company of Greece has on 
foot two enterprises for utilizing the 
supply of currants withheld yearly from 
sale, which are likely soon to be put into 
effect. A concession has been secured 
from the Boule (Parliament). for es­
tablishing g public automobile service 
between the various cities and towns 
of the kingdom which are not situated 
on railroad lines.

These automobiles will employ alcohol 
as fuel, and will be under the control

•9

of a company having 800,000 francs 
capital. It is reported that Hamburg 
capitalists are interested in the enter­
prise, as well as the Bank of Athens, 
and other local banks.

A company is also being formed for 
the manufacture of lamps for lighting 
that will burn spirits prepared from 
'currants. It is claimed that these lamps 
give a softer light than electricity, and 
that they are much cheaper. The Cur­
rant Co. will undertake to furnish 
spirits of wine to both these enterprises 
at a fixed and reasonable price.
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What It Means When You
Are on the Right Track

To be a successful cigar-seller in the capacity of grocer is not as difficult as it looks. 
There are a number of smokers who never go near cigar stores, but buy from their grocer. 
If you keep the cigars that smokers want you will be on the right track.

Let us see why smokers ask for

Pebble and Pharaoh
cigars, and why, therefore, you should keep them :

“ PEBBLE and PHARAOH cigars are made from tobacco I personally select.
“ PEBBLE and PHARAOH cigars are made by experts.
“ PEBBLE and PHARAOH cigars are full-flavored, even smokers.
“PEBBLE and PHARAOH cigars are widely advertised.
“ PEBBLE and PHARAOH cigars are regarded as leaders.”

With a stock of PEBBLE (5c.) and PHARAOH (10c.) cigars you are on the right 
track—the business-getting, profitable track.

J. BRUCE PAYNE, Limited, Mnfrs., Granby, Que.

p ’
Chances for Success

To succeed in tobacco-selling you must, first of all, have tobacco enthusiasm.
Then you must make it a rule to pass over “probables” and to give your attention to 

“sure-sellers,” “favorites.’ This will mean the selection of

T.&B.
the ideal tobacco for grocers to handle.

Your chances for success, then, are just these :
Smokers come into your store to get groceries, see a nice arrangement of Tobacco— 

T. A B.—and buy some. Then they come to your store, just to get tobacco—which means 
quite often. A smoker here and there soon counts up.

The chances for your success are good.
When will you start selling T. & B. ?

The Ceo. E. Tuckett & Son Co., Limited
Hamilton, Ontario

60
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THINGS A DEALER SHOULD KNOW
Terms and Their Meanings.

How many people, even among the 
most confirmed smokers, kno\v what is 
the difference between Turkish and Vir­
ginia tobaccos»

The smoker, of course, can tell you 
which is which at the first whiff, but it' 
you ask him what the original distinc­
tion is between the two he will tell you 
that one comes from Turkey and the 
other from the States.

He is wrong. You could grow Turk­
ish and Virginia tobaccos in the same 
field, for they are merely two different 
varieties of the same plant. Turkish 
is the leaf of Nicotiana rustica, while 
Virginia is Nicotiana augustipolia. Of 
course the two are often blended by- 
tobacconists.

Again, what constitutes the difference 
between “strong” .and “mild” tobac­
cos t It is simple enough. The strong 
product is so manufactured that it burns 
slowly, the result being that the contain­
ed nicotine is distilled in an unaltered 
state. Mild tobaccos are those which 
burn well, and thus their contained 
nicotine is consumed or decomposed, 
with the result that a less narcotic 
smoke is formed.

We often hear ehean cigars spoken of 
as “cabbage leaves,” and doubtless 
many people believe that these are ac­
tually adulterated with other substances 
than tobacco. Often in such a weed the 
outside wrapper is noticed to be patched 
with pale green, and this fact is held 
proof of the cabbage leaf libel. The 
piece of greenish leaf is real tobacco, 
which has been plucked unripe or not 
properly cured. It is only to he found 
in thin, poor leaf.

Dry or Moist, Which?
Even in England, where for years 

the test of a cigar as to condition has 
been to hold the weed to the ear and 
pinch it ' to hear it crackle, there are 
signs of a revulsion in favor of the 
American way of keeping cigars moist.

Speaking of this habit of pinching a 
fcigar, it is Itold of a London importer that 
he once told a customer who was trying 
a cigar in this manner, that what he 
needed was a concertina, not a cigar.

The average Englishman likes a fair­
sized “smoke,” about five inches long. 
Then comes the grading of color in the 
five classes—“claro,” light; “Colorado 
claro,” semi-light; “Colorado,” med­
ium: “Colorado maduro,” semi-dark; 
and “maduro,” dark. Packed in boxes, 
fifties beinrr the favorite packing, press­
ed into shape, then arranged in cases 
of 10,000, they are dispatched by

steamer to New York. There they are 
transhipped to big English liners for 
Liverpool, whence they journey by vail 
to London “under bond.” On Wednes­
day of everv week the two great bond­
ed warehouses of London, Haydon Square 
and Crutched Friars, are busy with the 
arrival of the week’s “mail” from 
Cuba. A dock sample of each is de­
livered to its consignee, but the bulk 
is not cleared or the duty paid until the 
goods are actually required for sale. 
This avoids the heavv expenses of sink­
ing capital in paying duty long before 
cigars are used

GREAT DAMAGE TO CUBAN 
TOBACCO.

Reports from Cuba are to the effect 
that heavy and continued rains have 
done great damage to the young tobacco 
plants. It is feared that only the lat­
est planting in some districts will be 
saved.

In Pinar del Rio the plants in the low 
lands were completely ruined, but there 
is hope that those on the ridges may 
be saved.

One farmer in the Vnelta Abajo low­
land district told a correspondent of 
N. Y. Tobacco, that the $2n,000 which he 
had spent for 8,000,000 seedlings, and 
the loans advanced to his tenants, would 
be a total loss even if the weather 
should be dry henceforth. The few

plants which were large enough to have 
withstood the rams would have lost <nl 
the sap in their leaves, and would be 
like hay, having lost all attributes of 
the nicotine weed

SWEET
CAPORAL

Cigarettes
STANDARD

OPTHB
WORLD

Solo by all leading Wholesale Houses.

CLAY PIPES |—

The Best Made Are

McDOUGALL’S
Insist upon this make

D. McDOUfiAU 4 CO.,

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s a Trade Bringer.
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BUSINESS CHANGES.
Achille Michaud, general merchant, 

Tetu, Que., assets sold.
Poirier Co., grocers, Lachine, Que., 

statement being prepared.
W. A. Ross, general merchant, St. 

Godfrey, Que., assets sold.
E. N. Smith, grocer, boots and shoes, 

Dresden, Ont., has sold out.
Wm. F. Morenz, grocer, Mitchell, Ont., 

has assigned to B. F. Kastner.
Meloche <fc Co., general merchants, 

Thurso, Que., assets to be sold.
Kate Sickles, confectioner, Strathroy, 

Out., has assigned to Janies Cox.
W. Brown & Co. (estate of), tobaccon­

ists, Winnipeg, Man., stock sold.
John Daze, grocer, Arnprior, Ont., 

meeting of creditors has been held.
Perry Bros., bakers, Selkirk West, 

Man., has assigned to C. H. Newton.
Fischel, Smith & Co., cigar manufac­

turers, Montreal, Que., have assigned.
E. Marshall & Co., grocers, Grenfell, 

Sask., have assigned to John Walker.
D. Abramovitch, grocer, Winnipeg, 

Man., has assigned to Henry Detchon.
John Peachy, confectioner, Dauphin, 

Man., has advertised business for sale.
L. P. Pepin, grocer, Montreal, Que., 

has assigned to Bilodeau & Chalifoux.
R. Watkins, confectioner, Baldur, 

Man., has sold out to W. B. Robertson.
Joseph Poisson & Co., general mer­

chants, Gentilly, Que., assets to be sold.
P. Maber, general merchant, St. Guil­

laume Station, Que., demand of assign­
ment.

Claver & Bradbury, general merchants, 
Cooper’s Falls, Out., offering to com­
promise.

J. J. Clark, confectioner and grocer, 
Carberry, Man., has assigned to H. R. 
Hooper.

Armand McGowan, general merchant, 
St. Ours, Que., has assigned to Kent & 
Turcotte.

P. H. Currie, general merchant, Sas­
katoon, Sask., has been succeeded by 
Currie Bros.

Chas. McDougall, general merchant,

Maddock, P.E.I., has sold out to Joseph 
C. Wilkinson.

Wm. F. Morenz, grocer, Mitchell, Ont., 
meeting of creditors was to have been 
on the 9th inst.

E. Downton, general merchant, Mc- 
Kenzieville, Man., has been succeeded by 
McGuire Bros.

P. W. Forshee, grocer, baker, boots 
and shoes, Florence, Ont., is removing 
to Dresden, Ont.

Joseph Haller, flour and feed mer­
chant, Preston, Ont., has advertised 
business for sale.

F. ti. Buckingham, general merchant, 
l.aVallee, Ont., has been succeeded by 
Geo. McTavish, jr. v

M. Beckman, general merchant, Wa­
dena, Sask., has been succeeded by Beck­
man & Knuteson.

Emporium Cigar Co., manufacturers, 
St. Hyacinthe, Que., are offering 3t) 
cents on the dollar.

Jos. Sauviat, general merchant., 
L’lslet, Que., assets were to have been 
sold on the 12th inst.

M. J. Lavoie, general merchant, St. 
Anaclet, Que., assets were to have been 
sold on the 10th inst.

J. C. Levesque, general merchant, 
Fraserville, Que., assigned. V. E. Para­
dis, provisional guardian.

Fairfield & Co., general merchants, 
Rockland, Ont., assets were to have 
been sold on the 12th inst.

Vair Bros., wholesale produce and 
evaporators, Owen Sound, Ont., bave as­
signed to Wm. H. Smith.

Abraham Hadis, general merchant, Ar­
den, Ont., meeting of creditors was to 
have been on the 5th inst.

Alfred Bouchard (estate of), general 
merchant, St. Paul’s Bay, Que., assets 
to be sold on the 18th inst.

A. Desjardins, grocer and baker, St. 
Therese, Que., meeting of creditors was 
to have been on the 9th inst.

Leblanc & Caza, general merchants, 
Comber, Ont., meeting of creditors was 
to have been on the 5th inst.

F. G. Casey (estate of), general mer­
chant, Belcarres, Sask., stock was to 
have been sold on the 8th inst.

Hugh Allan, cheese and produce, Mont­

real, Que., absentee, petition presented 
to call hint for meeting of creditors.

Metropolitan Soap Co., Limited, man­
ufacturers, Toronto, Ont., J. P. Lang­
ley appointed permanent liquidator.

T. O. Lamontagne <k Co., confection­
ery, Quebec, Que., meeting to appoint 
curator has been called for the 12th 
inst.

Francis M. Scott, creamery, Prescott, 
Ont., has assigned to J. K. Dowsley. 
Meeting of creditors to be on the 15th 
inst.

John G. Reid and Wm. J. Bartley 
have registered under the style of Bart­
ley & Reid, importers teas, etc., Mont­
real, Que.

Alfred Dumont and Alexandre H. La- 
tour have registered under the style of 
Dumont & Latour, general merchants, 
Montreal, Que.

De. Regina Bessette, wife of Adelard 
Bergeron, has registered under the style 
of A. Bergeron & Co., general mer­
chants, Granby, Que.

J. W. Dumas & Co., Limited, general 
merchants and millers, Grand Anse, N. 
B., W. H. Harrison and Thos. Bell, per­
manent liquidators.

Joseph L. Pelletier and Alfred Pelle­
tier have registered under the style of 
Pelletier & Frere, grocers and liquor 
dealers, Montreal, Que.

S. J. Rourke, general merchant, Mac­
Gregor, Man., has assigned to C. H. 
Newton. Meeting of creditors was to 
have been on the 10th inst.

Wm. H. A. Olive, Frederick A. Dorion 
and Frederick St. G. Stroud have regis­
tered under the style of Olive, Dorion & 
Stroud, produce, etc., Montreal, Que.

John Ü. Mears & Co., grocers, Niag­
ara Falls, Ont., have assigned to Ernest 
J. Leith, Hamilton, Ont. Meeting of 
creditors to be on the 15th inst.

The Mammoth Fair Co., of Stouffville, 
Ont., general merchants, have assigned 
to Richard Lee, Toronto. Meeting of 
creditors was to have been on the 9th 
inst.

As we grow older, we discover that 
the capacity for physical endurance, a 
very good thing in its way, is largely an 
accident of nature, that the bully is 
oftener than not the coward, and that, 
in the words of Bayard Taylor, “the 
bravest are the tenderest.”

An unprecedented rush of orders from Grocers, pre­
cludes the writing-up of the Sherbrooke Cigar Co.’s 
advertisement. However, all orders for

HOCEN-MOGEN and . SPORT CICARS
will be well taken care of.

THE SHERBROOKE CIGAR CO., - SHERBROOKE, P.Q.
62
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The Comfort

Bed and Douche Pan
Made in Yellow-Ware and thoroughly Vitrified

The most Comfortable and 
Sanitary Bed Pan ever made

Recommended by all Physicians and Trained Nurses
MANUFACTURED BY

R. Campbell’s Sons
Hamilton Pottery HAMILTON, ONT.

W

We extend to the Wall Paper 
Fraternity Cordial Greetings for a

Prosperous New Year
Wectn supply your Well Paper 
want*, be they large or small. We 
give prompt and efficient service 
in all our departments.

STAUNTONS Limited
Manufacturers. TORONTO

LOOKING TOWARDS SPRING.

WITH Christmas over and the holiday trade a thing 
of the past, merchants can now turn their atten­
tion with some degree of care to the necessaries 

for Spring. Will this Spring’s business bulk up more 
than last year’s ? That is the important question, be­
cause week for week and month for month the merchant 
should attempt to excel his previous records.

To accomplish this there must be no let-up in energy 
and enterprise. Make all the departments go with 
an additional hum. Take time to look over every man’s 
samples. There is no knowing when something may turn 
up which will just suit your particular trade. Even if 
there is nothing you want it will freshen you up to take 
a look at what others are buying.

However, there is another way to increase business, 
and that is to take a department which has not hitherto 
been pushed, or has been altogether neglected, and make 
a feature of it.

Profit in Wall Paper.
Have you really worked the wall paper department 

for all it was worth in the past Î The chances are you 
haven’t. Supposing you lay out from now till Spring to 
open up a good live campaign. Make your selection of 
papers now when you have the complete range to choose 
from. Plan big. Order enough to make a good big 
showing. You can do this without any great expenditure 
of capital, for wall paper can be bought in very cheap 
grades.

You will not find a department which will prove more 
satisfactory than this. It is neat, clean stuff to handle ; 
it is sold in definite quantities, that is to say, in com­
plete rolls ; there is no cutting nor measuring required ; 
and finally, it is sold in large enough quantities to make 
each sale worth while.

Prepare in Advance.
Anticipation is the keynote for the present. The de­

partment is quiescent now, but none the less, now is 
time to complete preparations. Selections should be made 
and the necessary quantity estimated. Then decide upon 
the way you will handle the stock, where you will keep 
it and how bring it before the public.

It is too often the case that merchants do not look 
beyond the week in which they are living. After all, is 
not this one of the chief reasons of success for such men 
as Timothy Eaton, namely, that they can see far enough 
ahead to anticipate the wants of the public ? Be provi­
dent and decide upon your course now while you have 
time. Novel schemes for assisting sales should be figured 
out during the quiet season, not while the stress of busi­
ness is upon one.

“Yes,” said the general merchant, “it is true that 
we propose to establish a hospital as an adjunct to our 
store.” “To treat the victims of the bargain rushes t” 
was asked. “Yes, but that is merely a beginning. Later 
on I expect to see the business branch out, and I dare 
say we shall treat all comers for all sorts of complaints 
at exceptionally low figures. In my mind's eye I can 
see our advertisement reading :

" ‘SPECIAL THIS DAY ONLY !
" 'Appendicitis Operations at Cut Rates.

" ‘Positively, Only One Operation to Each Customer I 
“ ‘Satisfaction Guaranteed or Appendix Replaced 

and
“ ‘Money Refunded I’ ”

-Puck.
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GOOD ADVERTISING
A department devoted to the improvement of Retail Advertising. The editor of this department will 
be pleased to answer questions on advertising and review any advertisements submitted to him.

SPECIAL SALE ADVERTISEMENTS.
The special sales advertisement here 

given was designed because special sales 
are now of quite frequent occurrence 
and because I think that many of the 
special sales advertisements running in 
Canadian papers lose their effectiveness 
for the reason that they are prepared on 
the itemizing plan.

• • * *
I take it that a special sale is only 

the means to an end and that that end 
is generally the buying of goods other 
than those" advertised at a special price, 
and also the working up of a larger 
trade. This is reason enough why a 
special sales advertisement should be de­
signed to draw the people out rather 
than to tell them the whole story on 
paper.

When full details are given, with spe­
cial prices, opportunities for comparison 
are within reach of those customers who 
wish to find out what other grocers arc 
doing as well as what you are doing. 
Such is not always a desirable thing, 
unless you are the “lowest” man in 
every case, and being the “lowest” man 
has its- drawbacks.

When prices are put on paper they can 
always be used against you, too. Peo­
ple who live at a distance which pre­
vents their dealing with you regularly 
may see your advertisement and tell 
their “other” grocer about it. If he 
“cuts” to secure the trade, that fact 
may be used against him to catch an­
other grocer, so all the grocers would 
lose in the end.

By stating the chief lines that are to 
be sold at a figure lower than usual— 
but not stating the figure—you create 
curiosity and stir up the investigating 
spirit. This means that the people will 
come out. You, of course, want their 
entire order and will work with that in 
view.

“Save your money” is a pertinent, 
snappy and suggestive heading. It serves 
to attract, which is the true function of 
a heading. But at the same time it does 
not attract to deceive. It is the 
thought-form of the advertisement, as it 
were ; the story in brief.

• • •
I do not care for enigmatical or de­

lusive headings. In the first place, they 
are unbusinesslike. In the second place, 
they displease the reader instead of im­
pressing him. *

e • •
Every advertisement heading should be 

logically connected with the text. You 
might as well put the name of a street 
or a building across the top of your ad­
vertisement as some phrases entirely ir­
relevant. Catching the reader’s eye is 
one thing, but appealing to his reason is 
a far more importanl thing.

It will be noticed that the date of the 
special sale under discussion is repeated 
and attention riveted on the address. I 
regard these as salient points in a spe­
cial sales advertisement.

• * *
Many advertisements along this line, 

often met with, entirely overlook the in-

Save Your 
Money

On Thursday next
we will have a special sale of

Canned Goods 
Teas and Coffees 
Cereals

The Canned Goods represent 
the best brands in the country ; 
the Teas and Coffees are A 1 
grades and the Cereals first-class 
in every respect.

If you would like to get some 
of these goods without having 
to pay the biggest price, you 
will come out to see us 'Thursday 
of this week.

Don't forget the name and 
add-ess.

R. B. BUTLER
36 FRANKLIN STREET 

— PERTH, ONT____

sertion of the street address. When you 
are bidding for local trade the appear­
ance of your name somewhere in the 
advertisement is sufficient. But a spe­
cial sales advertisement should be 
framed as much for new customers as 
for regular customers. Hence the essen­
tialness of name, street address and 
town or city being well displayed.

• • •
Some grocers may think that brief re­

ferences to the quality of goods, as is 
the case in the advertisement herewith

submitted, are valueless ; but the idea 
of these references is to dispel any mis­
conceptions in the reader’s mind as to 
the grades of the goods.

e • •
If it is assumed that this advertise­

ment has appeared in a paper, and the 
statements about quality were incorrect, 
the people, even if they came out and did 
some buying, will not have to buy from 
the same store again, so it is clear who 
the loser would be in such a case.

• • •
But if the statements were correct— 

and of course they should be—it would 
not take some of the people long to fig­
ure out just what I have' noted else­
where on this page—that other grocer­
ies would have to be purchased to make 
the special sale a success, from the sell­
er’s standpoint.

e • •
If there were not a sufficient number 

of purchases of goods other than the 
three lines advertised the sale would be 
a failure from its own standpoint. As 
regards the future it might be the step­
ping stone to success.

• • •
You ask, “Why a failure ?” Simply 

because you cannot sell two or three 
lines of first-class groceries cheaper than 
another grocer unless you are reimbursed 
from some other source. If the grocer­
ies are not first-class (in other words, 
are old stock) it is a different matter. 
But special sales of this sort soon run 
themselves out.

• • •
Perhaps you inquire, “If the special 

sale proves a failure in itself, how can 
it be the stepping-stone to success in the 
future ?” In just this way : Providing 
the sale has been correctly viewed your 
motive will have been to secure increas­
ed patronage, steady patronage.

e • e
It will be assumed that the special 

sale drew out a number of buyers who 
got more than dollar-for-dollar value. 
These buyers were pleased with your 
stock and returned to the store when the 
same goods were perhaps a few cents 
higher. They would be told that the old 
price was a special but that the present 
quotation would compare-with any oth­
er grocer’s quotation and the quality of 
the goods was as high as at the special. 
The chances are these buyers would leave 
an order.

• • •
But if the groceries sold at the spe­

cial had not given entire satisfaction 
you may be sure none of the buyers 
would drop into the store again to pay 
regular prices, or, for that matter, to 
purchase anything more at special sales. 

• • •
So it will be seen from the above ob­

servations that the special sale that 
paves the way for a larger and steadier 
trade in the future—even at a sacrifice— 
is a sure sale. The special sale that 
ends in itself—to clean out a stock or 
defeat a rival—is a doubtful sale.

A. A. B.
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BRAID’S BEST COFFEE

asirfs

2 ÎVÊ

Roasted or Ground, Packed in 1-2-5-10-25 and 50 
lb. Tins, also in Air-tight Fancy Drums and Barrels

BRAID'S BEST is a rich blend of highest test Coffees, has that 
rich, smooth flavor found only in the highest grade Coffees, and 
entirely free from any sharp, bitter flavor.
We want your COFFEE BUSINESS, ALL OF IT, and are
making the lowest possible prices for the high grade of goods handled 
We are direct importers, and know all the sources of supply.
Our specialty is HIGH-GRADE DRINKING COFFEES, which 
are roasted fresh every day, insuring full strength, and fine flavor. 
Every grocer should carry a stock of BRAID'S BEST COFFEE.

Write Us for Samples

WM. BRAID & GO., Vancouver, B.G.

Quotations for Proprietary Articles.
Quotations on staple articles,prepared by our own staff, will be found in the market reports in the centre of the paper.
The following are prices of proprietary articles which are supplied by the manufacturers or their agents. For charges for inserting quotations in this 

...................... ig Manager, The Canadian Grocer, at our nearest office.department apply to Advertising Manager,
Jan. 11. 1906.

Quotations for proprietary articles, brands, 
etc are supplied by the manufacturers or 
agents, who alone are responsible for their
Accuracy.

Baking Powder.
Ammonia Powder-
Bee " brand, 48 5c. pkgz, per case... .$1 75 
" " 2710a pkgs, “ .... 2 00

" 10 25a pkgs, " .... 1 75*
vlook's Friend— Per dor.
Hize 1, in 2 and 4 doz. boxes................ $2 40

" 10, in 4 doz. boxes........................... 2 10
“ I. In 8 M ............................ 0 80
“ 12, in 6 " ............................ 0 70

, " 3. la 4 " ............................ 0 45
found tins, 2 doz. in case.................... 8 00
12-oz. tins, " “ .................... 1 40
5-lb. " I" .................... 14 00

W. H. OILLABD 4 OO.Diamond—
t-lb. tins, 2 doz. in case..........................$2 00Mb. tins, S " "  1 S
{-lb. tins, 4 M " ............ ...... 0 75

IMPERIAL BAKING POWDER.

OWM. Slzez Per dos
doz............ .............. «0 85

— 6-oz ............... 1 75
doz.............

.... 13-oz . .............  3 40
.............  10 50

doz...............

JERSEY CREAM BAKING POWDER.

Size, 5 doz. in case.............................  f0 40
4 *' " ............................ 0 75
3 ... ..................... 1»

' * " " ....................  ... IS

OCEAN mills. Per doe. 
Ocean Baking Powder, i lb., 4 doz— $0 45 

lib., 5 doz.... 0 90 
“ “ '* I lb., 3doz.... 125

Borax, i lb. packages, 4 doz.... 0 40 
Cornstarch, 40 pks. in a case .. 0 78 

Freight paid 5 p.alO days.

MAGIC BAKING POWDER.

Sizes.
. 5a . 
. 4-oz. .
. 8 " . 
. 8 " . 
.11 w . . n "
. 16 . 

16
“ .... 2j-lb.....

" T

Per doz 
|0 40 

. 0 81 

. 0 75 

. 0 95 
1 40 
1 46 

. 1 66 
1 70 
4 10 
7 30

Per case 
84 55

Royal—Dime .

!&: 

lib. . 
Sib. . 
5 IK

60s.
12 "
16 "

ROYAL BAKING POWDER.
Per Doz

..$ 0 95 

.. 1 4J 

.. 1 95 

.. 1 55 

.. 3 85 

.. 4 90 

.. 13 60 

.. il 3i
Barrels—When packed in barrels one per 

cent, discount will be allowed. 
CLEVELAND'S BAKING POWDER.

Sizes. Per Doz
Cleveland's—Dima»...............................”

•• i£:::............................. iso
•• à lb....................................  * «
" 12 oz ..............   3 70
•• lib.................................... 4 65•• IlK ................................. 13 20

Barrels—When packed in barrels one per 
cent, discount will be allowed.

' VIENNA

1 50 
. 0 90

baking powder.
Per doz

1-lb. tins, 4 doz in box............................92 25
4-lb. tinz 4 doz in box.......................... * »
{-lb. tins. 4 doz in box.......................... 0 ‘5

“KINO'' BAKING POWDER.

16-oz. cases, 2 doz....................................92 40
8-oz. “ 4 “ ................................
4-oz. " 4 “ ..............• • •

•Lot 5 cases, freight paid.

EAGLE BAKING 
POWDER

of 48-60- Üns$û 45* 
46-10a tins 0 75 
34-25a tins 2 25 
46-Ka tins 2 25

Blue.
Keen's Oxford, per lb............................ 80 17

In 10-box lots or case .................... 0 16
Reckitt's Square Blue, 13-lb. box .... 0 17 
Reckitt’s Square Blue, 5box lots .... 0 16
Gillen's Mammoth, 1 gross boz.......... 1 00
Nixey’s "Oervus,” in squares, pei lb. 0 16 * In bags, per gross 1 36

'• “ in nenner boxez
according to size.................... 0 03 0 10

J. M. DOUGLAS A 
oo.—Laundry 

Blues.
" Blueol 10-lb. 
boxes containing 
50 pkgs., 4 squares
each.........per lb. 164c
“Sapphire 14-lb. 
boxez i lb. pkgz
per lb....................12|c
r* Union "-14-lb. 
boxes, assorted 1 
ft 1-lb. pkgs., per 
lb........................... 10c

Black Usd.
Reckitt'a per box.............. . 81 15
Box contains either 1 gross, 1 oz size;

4 tmm. S oz. or 1 grosz «oz 
Reckitt's Zebr paste, f-gro. boxez 810.20 

per gross.

JAMES' DOME BLACK 
LEAD.

6a size. 
2a size

'B°3
I 50

AMERICAN PURE FOOD COMPANY 
Borax “ Queen.

40-oz. vase, 4 doz................................
8-oz. “ 4 “ ............................

Lot 7 cases, freight paid. 
Conditions ? per cent 10 days; net 

30 dayz

0 40 
0 50

Ctrtali.
Wheat 08, 3-lb. pkgz, per pkg .......  0 Oe

" " 7-lb. ootton bags, per bag.

Choeolatss and Cocoas
THE OOWAN OO., LIMITED.

Hygienic, 1-lb. tins............ per doz 86 75
“ 44b. tins ................. " 3

i-lb. tins............. M 1
“ fancy tins................. M 0
" 5-lb. tinz for soda water

fountains, restaurants, eta, per lb. 0
Perfection, irlb. tinz per doz........  1
Ooooa Essence, sweet, 4-lb. tinz 

doz.. ..................................... 1

Queen’s Deeeert, j’s and 4 *........... 80

Mexican Vanilla, | s and 4 s............  0
Royal Navy Rock. " *   0
Diamond, " "   6" 8 s ...................... 0

Icings for cake—
Chocolate, pink, lemon color, Ibz.. .$1.<j 
Orange, white and almond, 4-lbs... . 1.00

65
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Batger's 
Whole Fruit 
Strawberry 
Jam

Batger & Co., London, England, 
with over 150 years experience, to­
gether with the finest Garden 
Strawberries England can produce, 
are to-day manufacturing Straw­
berry Jam by the most modern 
methods, in a factory where clean­
liness comes first. As a result we 
are offering you a first-class reliable 
article, a jam that every Good 
Grocer in Canada can sell to his 
customers, knowing that it will 
give the satisfaction that builds up 
trade.
Start 1906 by ordering a trial case 
ot 4 dozen.

$1.90 Doz.
ROSE <& LAFLAMME

MONTREAL end TORONTO 
/

i, II

DON’T RUN 
CHANCES

with your customers. Get a line of Maple 
Syrup that is reliable

‘IMPERIAL BRAND*
MAPLE SYRUP
has stood the test of 
years of success. It 
is reliable. It sells 

well. It gives a 
good margin 

of profit.

ROSE & 
LAFLAMME

AGENTS,
MONTREAL.

Confections—
Cream bars, large boxes..

" small " 
Chocolate ginger, lbs.,

Per doz. 
....$2.25

4-lbs.................
f-lb. boxes .. 
t-lb. boxes..

Oocoa—
Concentrated, I s, 1 doz. In box ....

hL "
2 40 
4 50 
8 25

Homoeopathic, i s, 14-lb. boxes .
“ J’s, 12-lb. boxes................

Epps’s Cocoa, case of 14 lb., per lb. .. 0 35 
Smaller quantities............................. 0 374

BEN8DOBPS OOCOA

A. F. MacLaren, Imperial Cheese Co., 
limited, Agents, Toronto.

lb tins, 44 doz. to case..

4 " “2 " "
I " "1 " “

.per doz., $ .90 
2.40 

" 175
9.00

JOHN P. MOTT 4 OO.’a.
R. S. Molndoe, Agent, Toronto.

PBY’8.

Chocolate— per lb.
Caracas. 4's, 6-lb. boxes....................$0 42
Vanilla, 4’s ......................................... 0 42
"Gold Medal,” sweet. 4's, 6-lb. boxes 0 29

.1 n.b.nnfan 1’. Cl V. KatOO fi 10

SUCHARD S CHOCOLATE AND COCOA.

Per box
Milka, 36’s (36 tablets in a box).............$2 25

“ 24's (24 tablets io a box)............. 3 00
Velma, 24’s (24 tablets in a box)............  3 0J

Per doz.
Milka Croquettes......................................$2 25

Per lb.
Economique, in 4 and 4-lb. cakes.........$0 32
Premium, unsweetened........................... u 35

BUCHARD'S SOLUBLE COCOA.

Per doz.
(lb. tins (4 doz. in a box)............................ $2 25

lb. tins (2 doz. in a hoi)............................ 4 2)

lb. tins (1 doz. in a box).............................. 7 80

Per lb.
Elite. 4’s............ .......................................$0 30
Prepared cocoa, 4’s to 4’s....................  0 28
Mott's breakfast cocoa, 4’s.................... 0 38

“ “ " 4's.................... 0 35
“ No. 1 chocolate, J’s....................  0 30
“ Navy “ 4’s.................... 0 27
“ Vanilla sticks, per gross .... 100 
" Diamond chocolate, 4’s and 6’s. 0 23 
“ Confectionery chocolate, 21c. to 0 31 
“ Sweet chocolate liquors..20c. to 0 34 

WALTER BAKER & CO., LIMPIED.
Per lb.

Premium No. 1 chocolate, 124b. boxes $0 35
Vanilla chocolate, 6-lb. boxes............  0 47
German sweet, 6-lb. boxes ............. 0 26

Per lb.
Breakfast cocoa, 4. 4. i and 5-lb tins 0 40 
Cracked cocoa, 4-lb. pkgs., 12-lb. boxes 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 5 s,

per box .................................................. 3 00
Soluble chocolate (hot or cold soda)

1-lb. cans.........................................   0 42
Vanilla chocolate wafers, 48 to box,

per box................................................. 1 56
The above quotations are f.o.b. Montreal. 

WALTER M. LOWNKY CO.
Canadian Branch 530 St. Paul St. Montreal. 
Breakfast cocoa— Per lb.

12-lb. boxes, 6 boxes in case, l-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case, 4-lb, tins. .40c. 
12-lb. boxes, 6 boxes in case,t-lb. tins. .40c. 
6-lb. boxes, 12 boxes In case, 4-lb. tins..42c. 
6-lb. boxes, 12 boxes in case, 1-5-lb. tins 44 

Sweet chocolate powder—
6-lb. boxes, 12 boxes in case, 4-lb. tins. .32c. 
6-lb. boxes, 12 boxes in case, t-lb. tins. 34c. 

Premium chocolate—
64b. bxs., 12 bxs. In case, 44b. pkgs. .33c. 
12-lb. bxs., 6 bxs. in case, f-lb. pkgs. .33c. 
6-lb. bxs., 12 bxs. in case, 4-lb. pkgs. .35c. 
12-lb. bxs., 6 bxs. in case, f-lb. pkgs. .35c. 

Medallion sweet chocolate—
3-lb. bxs., 24 bxs. in case, 4-lb. pkgs...44c. 
6-lb. bxs., 12 bxs. in case, |4bu pkgs. .44a

Milk chocolate—
3-lb. bxs., 24 bxs. in case, 4-lb. pkgs ... 35c. 
6-lb. bxs., 12 bxs. in case, 4-lb. pkgs. .35c. 

Vanilla sweet chocolate—
3-lb. bxs. 24 bxs., in case, è-lb. pkgs. .32c. 
6-lb. bxs., 12 bxs. in case, 44b. pkgs..32a 

Tid-Bit chocolate—
6-lb. bxs., 12 bxs. ncase, 4-lb. pkgs..30c. 
12-lb. bxs.. 6 bxs. in case, 4*lb pkgs. .30a 

Diamond sweet chocolate—
6-lb. boxes, 12 bxs. in case, 4-lb. pkgs. .23c. 
12-lb. boxes, 6 boxes in case, 4-lb. pxgs 23c.

Condensed Milk.
" Anchor " brand, cases 4 doz., per case $5 00 

" evap. cream, cp. 4d. " 4 66
BORDEN'S CONDENSED MILK CO.

Wm. H. Dunn, Agent, Montreal & Toronto.
" Eagle " brand (4 doz ).................*6 0)' *1°50
“ ftold Heal " brauu (4 doz.)........  5 00 1
"Challenge ” brand (4 doz.)......... 4 0C
Evaporated cream—
“Peeneas” hn*mi «vap. cream.. 4 7£

“ hotel size.................. 4 90

1 25i oo
1 20
2 45

Cream

TRURO CONDENSED MILK 4 CANNING 
00., LIMITED.

11 Jersey" brand evaporated cream

Er case (4 doz.)..................................$4 65
lindeer " brand per case (4 doz).... 5.60

joxvcemi

0 30

THE EBY, BLAIN OO., LIMITED.
In bulk— Per lb
Club House.............................................. 0 32
Royal Tava. ............................................. 0 31 •
Royal Java and Mocha........................ 0 31
Nectar................................ «.................. 0 30
Empress...................................................  0 28
Duchess.............................................  0 26
Ambrosia.................................   0 25
Fancy Bourbon,...................................... 0 20
High Grade package goods—

Gold Medal, 2-lb. tins......................... 0 30
Gold Medal, l-lb. tins......................... 0 31
Kin Hee, l-lb. tins..............................  0 30
Cafe Des Gourmets, ground only, 1-

KngHsh Breakfast, ground only 1-
lb. tins............................................... 0 18

JAMES TURNER à oo. Per lb.
Mecca...........................................................$0 32
Damascus.................................................  0 28
Cairo.......................................................... 0 20
Sirdar...............................   0 17
Old Dutch Rio......................................... 0 124

s. d. MARCEAU, Montreal Per lb-
"Old Crow ” Java..................................... $0 25

" Mocha................................ 0 25
" Condor” Java ...................................... 0 30

" Mocha.................................. 0 30
15-year-old Mandhellng Java and

hand-picked Mocha.......................... 0 50
l-lb. fancy tins choice pure coffee, 48

tins per case....................................... 0 20
Madam Huot’s coffee, l-lb. tins............. 0 31

" " “ 24b. tins______  0 60
100 lb. delivered in Ontario and Quebec.
Rio No. 1...................................................... 0 15
Condor I. 40-lb. boxes............................ 45c.

" IL 40-lb. boxes............................ Wo.
" in, 80-lb. boxes............................ 87io.
" IV, 804b. boxes........................... 35a

8. H. 4 A. 8. EWING'S.
Per

Mocha and Java coffee. In l-lb tins, 30-
lb cases................................................ »

Mocha and Java coffee, in 2-lb tins, 30- 
lb oases................................................ 29

Cheese.
Imperial—Large size jars... .per doz. $8 25

Medium size jars................. " 4 50
Small size jars....................... ' 1 40
Individual size Jars............  1 00

Imperial holder —Large size '* 18 00
Medium size ........................ " T 00
Small size.............................. " II 00

Roquefort—Large size..........  * 40
Rmall else................................. ** 1

RECKITT’S BLUE-ZEBRA PASTE



Apricot " 
Black currant
Other jams..........
Red currant jelly

5 00 books
$1 55 1 90

BRUNSWICK! , ,
' EASYBRlGHT

January 12, 1906

Maple

AGENTS,
MONTREAL.

BLAIN CO., LIMITED.
Per lb

.................................. 0 32

.................................. 0 31
Eocha........................ 0 31
.................................. 0 30
.................................. 028
.................................. 0 96
.................................. 0 25
.................................. 020
ge goods—
). tins......................... 0 30
>. tins........................  0 31
ns..............................  0 30
lets, ground only, 1-
.................................. 0 30
sst, ground only 1-
.................................. 0 IS
turneb à oo. Per lb.
..................................... |0 32
....................................  0 28
....................................  020
..................................... 0 17
.................................... 0 12*
JtOHAU, Montreal Per lb-
.......................................|0 25
ha................................ 0 25
.................................... 0 30
..................................... 0 30
idheling Java and
locha.......................... 0 50
hoice pure ooffee, 48
.................................... 0 20
fee, 1-lb. tins............. 0 31
u 2-lb. tins________  0 60
i Ontario and Quebec.
....................................... 0 15
oxee........................... 45c.
oxes........................... 42*c.
x>xes.............................37|c.
boxes....... .................... 35c.
I A. A SWINGS.

Per
off ee, in 14b tins, 30-
soiffee, in 2-lb tins, SO- 
.................................... 29

Clteeia.
ixe jars... .per doz. SO 26
s................. " 4 50
...................  * 1 40
ars............  " 1 00
Large size - 18 00
................... M lr 00
.................... " 11 00
sise..........  *• l 40

.................... - ï

ve your 
\ Satisfaction.

Equal to Any tor All Purposes
ASK FOR IT
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GRANULATED SUGAR Extra Standard 
A Strictly CANADIAN PRODUCT

As Puro as the Purest 
As Sweet as the Sweetest

BERLIN, Ont.ONTARIO SUGAR CO., Limited,

Lye (Concentrated).

oillstt a psiutumbd. Per case.

1 case of 4 dos.............................................. S3 60
3 cases of 4 doz............................................ $3 50
5 cases or more .............................. .... 3 40

T Mince Meat.

Wethey’s condensed, per gross net . . .$12 00 
per esse of doz. net.......... 3 00

Muetard.

COLMAR S OB U1H 8.

D.8.P., lb. tins........................ per dos-S 1 40
*• 4-10. tixza.......... .......... •* 1 50

1-lb. tins ..................... M 5 00
Durham 4-lb. jar.........................per jar. 0 75

P. D., *-lb. tins........................... per dos. 0 85
- *-lb. tins............................ " 1 45

S. d. MAR OK au, Montreal.

"Condor," 111b. boxes—
*4b. tins...................................per lb.S 0 35
Mb. tins...................................... 0 36
1-lb. tins...................................... •' 0 31*
4-lb. jars..................................per Jar ISO
1-lb. jars.................................. * 0 36

Old Crow," 12-lb. boxea-
*-lb. tins....................................per lb. 35
J-lb. tins................................... “ 0 13
»4b tine................................... " 0 23*
44b. jars.................................per iar 0 7014b. Kb................................... 0 15

Infanta FoodCoupon Books—Allison’s.
R lDlnson’spatent barley *-lb. tins .... SI 25 

" ” " l-lb tins. .. 1 26
For sale in Canada by The Eby Blew Oo., 

Limited, Toronto. C. O. Beauchemin ft 
Fils. Montreal
11, é2, S3,15, |10 and S20 books.

Un- Covers and 
num Coupons 

bered. numbered
In lots of less than 100

books, 1 kind assorted. 4c. 4*c.
100 to 500 books................... 3*c. 4c.
100 to 1,000 books............... 3c. 3*c

" 1-lb. tins 
groats *-lb. tins 

•• 14b tins

Jams and Jellies.
SOUTHWELL’S GOODS. 

Frank Magor ft Co.. Agents.

Per doz

Orange marmalade..................
Clear jelly marmalade..........
Strawberry W. F. jam............
Raspberry " " ............

Allison’s Coupon Pass Book.

11 00 to $3 00 books ................ .3 cents each

10 00 
15 00 
20 00 
15 00
w 00 T. UPTON a oo.

Compound Fruit Jams—
12-oz. glass jars, 2 dos. in case, per dos. |1
2-lb. tins, 2 doz. in case................per lb 0
5 and 7-lb. tin pails, 8 and 9 pails in

crate..................................... ...per lb. 0
7 and 14-lb. wood pails..............per lb. 0

Cleaner
Per dos. 

4-os. cans f 0.90 
tos. " 1.35

10-ox. “ L86
Quart " 3.75
OaQoo " 10.00

30-lb. wood pails.................
Compound Fruit Jellies—/ flrx>sv5r CLEARER 9usrt " 3.75

...........r'TTTTiiisi- Gallon " 10.00

Wholesale Agents 
The Davidson à Hay. Limited, Toronto

Compound Fruit Jellies—
12-oz. glass Jars, 2 doz. in case, per dos.
2-lb. tins. 2 doz. in case per lb..............
7 and 14-lb. wood pails, 6 pails in crate 

per lb.
30-lb. wood pails.............................. "
Home Made Jams— absolutely pure— 
1-lb. glass iars (16-oz. gem) 2 dos. inFly Fads

per doz. |l 45 
snd 9 pails in5 and 7-lb. tin pails, 8 and 9 pails in

crate...........................................per lb.
7.14 and 30-lb. wood pails, 6 pails In 

crate...........................................per lb.

Lieonee.
NATIONAL LICORICE OO.

Orange Meat
Cases. 36 15c.

packages.. .$4.50 
5 cas- lota... 4.40 

(Freight paid.) 
Cases, 20 25c.

packages... 110 
5 case lots.... 110 

(Freight paid.)

5-lb. boxes, wood or paper,...per lb. 30 40 
Fancy boxes (38 or 50 sticks).... per box 1 25
xRinged" 54b boxes..............per lb 0 40
'*Acme” pellets,54b. cans....percan 2 00 

X “ (fancy boxes 40) per box 1 50 
Tar tiporice and Tolu wafers, 5-lb

osas......................................... per can 2 00
ioprioe lozenges, 5-lb.glass jars.... 1 75

" “ 20 5-lb. cans..............  158
•'Purity " licorice 10 sticks.............. 1 45
/ •• 100 sticks............... 0 73
Dolce large cent sticks, 100 In box... ....

Wilson s Fly Pads, m boxes of nfty 10-cent 
padjtets, |3 per box, or three boxes for

Orange Marmalade
THS EBY, SLAIN OO., LIMITED.

“Anchor" brand l-lb glass......................gl 60
e. " Quart gem jars......... 1 40

T. UPTON ft OO.

12-oz. glass jam, 2 dos.case... .per dos.# 1 00 
Home-made, in l-lb. glass jam " 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb 0 96* 
Golden shred marmalade, 2 doz. case,

Per doz............................................... 1 76

Pieties.
STEPHENS.

A. P. Tippet ft Oo.. Agents 

Oem«ÿ UOfpm lumul ...... P»4«.S 1 »

Salt.
Cereboe islt, per dot. pkgm. (, dot. In

ceeel...............................................................  |1 4»

Soda.
OOW BRAND.

— Cam of Mb.oontAit -Dwight’S per

Cow Brand
Soda Cur' ïiS end L

lb. IcontAlnine * 
14*v and 60 j ib 
pkgs), per box, Ê» 00. 

Case of 5a pkgs. containing 96 pkgaV per 
box, «3 on

MAGIC BRAND
Per case.

No. 1, cases, 60 14b. packages................31 75
No. 2. M 130 *-lb. “ ........... 3 75

, .. (20 f-lb. " I a 7«
No. 3, \ ( 8 *-lb. " /........... 1 75
No. 5 Magic soda—cases 100—10-os. pkgs.
1 case................................................... .. 3 »
leases. ........................................................ 3 75

‘ESS” BRAND
•Bee ” brand, 8oz.. caaea, 120 pkgs. )

10 os., cases. 96 pkgs. } 830 
16 os oasea, 60 pksR J ease
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These two lines bear the name

ii BORDENI A guarantee of absolute purity and freedom from adulteration is the hall mark of Borden’s 
brands of Condensed Miik and Evaporated Cream. Avoid trouble with your customers by 
selling only “Eagle” brand Condensed Milk and “Peerless” brand Evaporated Cream.

-FOR SALE BY ALL JOBBERS-

WILLIAM H. DUNN,
Scott, Bathgate & Co.. Winnipeg, Han.

MONTREAL AND TORONTO
Shallcrott, Macaulay t Co., Vancouver and Victoria, 1C.

Soap and Washing Powders.
A. P. tippet A oo., Agente. 

Maypole soap, colors............ per groesSlO 20

Oriole soap.............................. " 10 20
Qloriola soap........................... " 12 00
Straw hat polish.................... w 10 20

BABBITT’S.
Babbitt’s “1776 " 

6-oz.pkg8.93.50 per 
box. 5 boxesa 

I freight paid and 
half box free.

À Z&Yr Babbitt’s "Best 
soap, 100 bars 
$4 10 per box. 

Potash or Lye, bxe
each 2 do*., $3 per box.

wm. h. nuira loin.

CHASER 
____ SOAP

Does the Work

0HA8ZB SOAP.
. 92 40

Special quotations for quantities.
(Fairbank)

GOLD DUST WASHING POWDEB.
24 25c. packages ......................................$4 65
5010c. "   3 90
100 5c. “   3 00
10010c. cakes (Glycerine Tar Soap).... 6 50
10010c. cakes (Sanitary Soap) ...............6 50
100 5c. cakes (Fairy Soap) .................... 3 90
100 5c. cakes (Capco Soap)...................  3 90
100 5c. cakes (Scouring Soap).................. 3 90
100 5c. bars (Santa Claus Soap)...........  3 80
100 5c. bars (Clairette Soap)....................3 65
100 5c. bars (Mascot Soap).................... 3 45

The above quotations are all on 5-box lots. 
When not more than one box of laundry soap 
is included in a five-box assortment a box of 
2510c. packages or 50 5c. packages of Gold 
Dust washing powder will be included free, 
freight prepaid.

•tareh.
EDWARD8BURG STARCH OO., LIMITED.

Laundry Starches— per lb.
Ho. 1 White or blue, 44b. carton.10 05
-...........................................  0 05

0 04 
0 07 
Q 07 
0 07 
0 06 
0 07 
0 06

__________________ ____ ______  0 06|
Benson’s enamel.... per box 1 16 to 1 50

Culinary Starch—
Benson A Co.’s Prepared Com— 0 064
Canada Pure Com...................... 0 06$
Starch—

Bdwardsburg No. 1 white, 1-lb. oar. 0 10 
Edwardsburg No. 1 white or blue,

44b. lumps.......................

No. 1 " " Mb. "
Canada laundry.....................
Stiver gloss, 64b. draw-lid boxes. 
Silver gloss. 6-lb. tin canisters.... 
Edward’s diver gloss, 14b. nkg. 
Kegs silver gloss, large crystal....
Benson's satin, 1-lb. cartons........
No. 1 white, bbls. and kegs........

" k White Gloss, 1-lb. pkgs...

BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40-lb. |0 044 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 064
Finest Quality White Laundry—

8-lb. Canisters, oases of 48lb.... 0 061
Barrels, 900 lb................................ 0 06
Kegs. 100 lb.................................... 0 05
Lily White Gloss—
1-lb. fancy cartons, cases SO lb. 0 074
6-lb. toy trunks, 8 in case.......... 0 074
6-lb. enameled tin canisters, 3

Incase........................................... 0 074
Kegs, ex. crystals, iO0 lb............ 0 064

Brantford Gloss—

Per g

1-lb. fang s 36 lb.. • 90 074icy boxes, c 
i Electric Starch-

Boxes of 40 fancy pkgs., per case 2 50 
Celluloid Starch-

Boxes of 46 cartons, per case.... 3 50 
Culinary Starches—

Challenge Prepared Com—
1-lb. packages, boxes 40 lb.........  0 064

No. 1 Brantford Prepared Corn—
1-lb. packages, boxes 40 lb.......... 0 064

Crystal Maise Corn Starch—
1-lb. packages, boxes 401b.......... 0 06J

SAN TOY STARCH.
10c. pkges, cases 6 doz., per case.... 4 76

ST. LAWRENCE STARCH OO., LIMITED. 
Ontario and Quebec.

Culinary Starches—
St Lawrence com starch, 40 lb . 0 064
Durham com starch, 40 lb............. 0 064

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 064

" 8-lb. cartons, 88 lb.. 0 05}
“ 3004b. bbL.................. 0 06
“ 100-lb. kegs................ 0 06

Canada Laundry, 40 to 46 lb........ 0 04
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07

“ 1-lb. fancy, 301b........... 0 07
“ large lumps,100-lb kegs 0 06

Patent starch, l-lb. fancy, 28 lb.. 0 07 
Akron Gloss, 14b. packages, 40-lb. 0 06

OCEAN MILLS.

0 084
AMERICAN PURE FOOD COMPANY.

Japanese Starch.
Case

1 case, 5 doz..............................................$5 00
5 " 5 “ ............................................ 4 85

Lot 5 cases, freight paid.
CORN STARCH “ROYALTY.”

12-oz. case. 4 doz ..................................... 0 50
Lot 10 cases, freight paid.

Chinese starch, 
per case of 4 
dos., 94, less 5

J. A J. COLMAN’S, LIMITED.
Rice Starch-

Packed in cases of 56 lbs. each (cases free) 
No. 1, London—

Per lb.
In papers of 4 to 5 lbs....................... 6}c.

Blue, white or assorted.
In Pictorial Cardboard Boxes—

4 lbs net weight................................
1 ib. gross weight ............................

Jib. grots weight ..........................
lb. gross weight .............................. 10c.
Starch, for Curtains. Lace, etc., in 

Cardboard Boxes.
1 lb. gross weight.............................. 94c.

Stove Polish.

Rising Sun, 6-ox. cakes, 4-groee boxes 
Rising Sun, S-oz. cakes, gross boxes
Sun Paste, 10a size, 4-gross boxes__
Sun Paste, 5a size, 4-groee boxes___

W. H. DUNN, AGENT.

Enameline No.O 38 
4,bxs.,ea.3dz. 

Enameline No.O 66 
6, bxs.,ea.3dz. 

Enameline 
liquid, bxs.ea.O 80

Blackene, 5-lb.O 10
irnnn, per lb..

Enameline stove dressing, per doz....... 0 70
Syrup.

" GROWN ” BRAND PERFECTION SYRUP.

Enamelled tins, 2 doz. In case............. 92 40
Plain tins, with label—

21b. tins, 2 doz. In case................  1 90
6 “ 1 " " ..................  2 85

10 " 4 " " .................  9 2520 " I " ................. 9 10
(10 and 30 lb. tins have wire handles.) 

small’s brand—Standard.
5 gaL tins, per can.................................. 4 40
1 “ “ per case................................. 4 90
{ • ‘ " ................................  5 70

MOTHER’S FAVORITE MELAGAMA TEA 
put up in 3j, 60 and 100 lb. boxes.

Wholesale Retail.
Black, green, mixed, 1 lb.........  0 18 0 25

i lbs......... 0 19 0 25
1 lbs. A is . 0 20 0 30

11< s,. is& Is. 0 28 0 40
1 lbs, A is. 0 35 0 50
1 lbs. A is. 0 40 0 60

days or 3 months.

Teas.
3 p.c. off 3

SALADA CEYLON.

Wholesale. Retail 
Brown LebeL 1».......................  *> ® Sg *............... on o*
Groan Label, f» i

0 50 Smoklng-Rmplre,
GohtLÏÏSl fs™................... 0 44 0 60 ..

0 22 0 SO

Ceylon Tea, In 
1 and 4-lb. lead 
packages, black 
or mixed.

Black Label, Mb., retail at Ko............. 90 19
“ *' 4-lb-, '* " ............^ »

Blue Isibel, retail at 80a....................... 0 22
Green Label " 40a....................... 0 28
BedlAbeL « 50a....................... 0 86

83SEET " gg

w &virmft\\\} ivxû Xot ,
tXvewwess ftvvV - «
T8l\\w vs Vmfot murwa\e&;

wob 60 Mb...............................  to 35
“ 60 l-lb.... I“ 30 14b....) .................... °»
“ U0».lb................................ 0 36

LUD1LLA OKYLON, 1', 
AND *'. PKQ&

Blue Libel, 1............................ «0 18* «0 *
Blu.Lebd.ii......... ................. 0 10 OX
Orange Imbil. V» ind *’, .... on OX
Brown Libel, ll And *’........ OX 0 60
Brown Lsbd. *’■................. OX 0 40
Grwn Libel, I ■ And *'•......... OX 0M
Red Libel, *',........................... 0 60 OX

"OKOWH" BUND
Wholesale. Retell

Bed Leoel, 1-lh. end *•.............« 0 X X X
Bine Libel, l-lb. ind*e............... OX 0W
Groan Label, l-lb........................ 0 10 OX
Green Label, *e........................... OX OX
Jeien.il..................................... 0 10 OX

X. D. maxoiau, Montreal.
Japan Teas—

" Condor " 1 40-lb. boxes............. 90 424
II 40-lb. boxes............ 0 371

" IU 80-lb. boxes........ 0 324
EMD AAA Japan, 40 lb " at............. 0 80

“ AA 40 “ ............. 0 274
Blue Jay, basket fired Japan, 70 lbs.. 0 25

" Condor ” IV 80-lb. ,r .............. 0 274
" V 80-lb. " ............... 0 25

XXXX80-lb.boxes.... 0 214 
" XXXX 30-lb. •' .... 0 224

XXX 80-lb. " .... 0 19
" XXX 30-lb. " ;... 0 20

XX 80-lb. .... 0 18
“ XX30-lb. " .... 0 184
" LX 60-lb. per case, lead

packets (251’s and 70 4's) 0 25 
" Condor " Ceylon black tea in lead packets 

Green Label, 4a 4* and Is,
60-lb. cases................retail 0 26 at 0 20
Grey Label, is, 4* and Is,
60-lb. oases..............retail 0 80 at 0 23
Yellow Label, 4a and Is,
60-lb. cases ..............retail 0 86 at 0 86
Blue Label, 4s, 4s and Is.
50-lb. cases..............retail 0 40 at 0 80
Bed Label, is, fr and Is,
50-lb. cases..............retail 0 50 at 0 84
White Label, 4s, 4s and Is.
604b. oases .... ....ratau at 0 40

Black Teas-" Old Crow ” blend- 
Bronzed tins of 10,26,60 and 80-lb.
No. 1...................................per lb. 0 86
No. 1................................... " 0 SO
No. 8................................... M 0 26
No. 4................................... " 0 »
No. 6................................... " 0 174

Tobaaeo.
THE EMPIRE TOBAOOO OO., LIMITED.

Smoking—Empire, 4s, 6s and 12s___ 90 46
Amber, 8s. and 3s............. 0 60
Ivy, 7s.................................. 0 60
Rosebud, 7s....................... 0 51

Chewing—Currency, 12s. and 64s.... 0 46
" Old Fox, 12s...................... . 0 48
" Snowshoe, 64».................... 0 51
" Pay RoU, 74»..................... 0 56
tf Stag, 10 oz.............. ........... 0 45
" Bobs, 6s. and 12s............... 0 45
" “ 10 oz. bars, 64». .... 0 45
H Fair Play, 8s. and 13» .... 0 53
" Club, 6e. and 12»................ 0 46
" Universal, 13s.................... 0 47
" Dixie, 7s.............................. 0 56

Vinegars.
X. D. MABOXiD, Mon trail. Per gel 

HMD, pure diituied, highest quilt,.. 30 X*
Condor, pure distilled........................... 0 37*
Old Crow.................................................. 0 S3*

SpmUI priera to buyer, of lira, ountitlra
Tout

RotaIyesst,3dos.5c. pkgs. in cue. ..$1 06
Gillette cream yeast. 3 do, ........ 1 05
Jeney crum yrast uke, 3 do,. 6." • • ' 101 ■ 
Viotoria 3 dox 6o.,.. 103

" 1 dos. 10c.. 1 88

68
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a representative in every city and 
town in the Dominion to take an 
active interest in a

good selling grocery line

8ODA-CRY8TAL8 (WASHING SODA)
Foreign Sod* CrystaU-aod seme of English 

manufacture—ara being extensively offered fo* sale m 
this country which are grossly adultetated with Glauber-thb country which are 
Salt^ 
on!yen 

eeT
although 

R MOND'SPURE*1‘sdp^^RvlTALS. Ve ™ r^tlity j»uc^ 
owing to the large quantity of useless and igj

! they contain

...iwr
injurious

BRUNNER.ÏMC® l& CO., LIMITED
Agent» '

The goods command a large sale 
throughout the world, with con-r 
stantly increasing consumption. 
The goods are, and will be more, 
extensively advertised.
We have sole selling agency for 
Canada. Perhaps you can cover 
a certain territory to advantage. 
If so, write to.
The goods are also sold by drug­
gists and confectioners.

P. o. BOX 77 
MONTREAL

MYERS' ROYAL SPICE You are Interested 
In Something

Wkj art frt Ou hut itrau that 
art prmttd ta tXt miftet!

We read and dip thousand» of newspaper» 
e'er) weak — therefore we can equip you 
speedily and eonaomVwlly for a debate, 
•peecb, lecture, caaay or anytime die requiring 
upqo-date information and mote of it than your 
competitor, are likely to gat

Term»—100 Clipping». $ 4.00 
4M me

*ms* -
406 Ik Loti..................... ...................6-15—

" ............ -,....... ■ tl®
» •’ ......................'■ 8.1*
4 lb. Sagks ........w...*.a...... TJ8
I lb- pkg».. cases 8 do»-.. ,v........Utpercaag

mmm
*llk Be*........a»

,b Sack*......... ..................w
•k380Iba.tn *8iy........ t-W

|Hog Powders (4 grow)...................... 3.06per grow CANADIAN PRESS CLIPPIM6 IUIEAU
Tdepbone Main 1344.

. lufrvnt St. E.. Toronto Telephone Main 3701H. 1,1ATE A SONS, UaiM, OTTAWA

The Best Grocer* make 
a point of keeping k 

in Stoolu

• •• . „T

Send for our Bqokkt which fully explains 
the scope of the dipping industry.

II
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You want a Leader 
for your

JANUARY 
..__ SALES

(/</ i
^ ^ Order a package of our “DaZZler Asst.” 
useful pieces to retail for 10c.

Assortment costs you $10.20.

Will send you illustrations and list for 
a postal.

GOWANS, KENT & CO.
TORONTO

LIMITED

The Résultats» Wonderful
where the sale of

WETHEY’S 
MINCE MEAT

is carefully looked after—more particularly 
during the Xmas Holidays.

Keep these goods before your custo­
mers and your sales will double them­
selves.

EVERY JOBBER KEEPS IT 3 00Z. TO A CASE

Write us for

“ Ready-to-use " Mince Meat

«I. If. WETI1EY, Limited
ST. CATHARINES, CANADA

C&B
Preserved Ginger, Ginger Chips, Sweet Stem Ginger in 7-lb.

boxes, Plum Puddings, 1 -lb., 2-lb., 3-lb. and 4-lb. tins.

C. E. Colson & Son
MONTREAL. Agents.


