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GIVE YOUR CLERKS THIS
PRACTICAL CHRISTMAS GIFT

( Every grocer realizes that the success of his business depends
largely upon the ability and enthusiasm of his store sales-

| men.

g Every step he takes in the direction of increasing the effici-
ency and loyalty of his staff, is a step towards larger sales and
increased profits.

¢ The habit of remembering the saies staff at Christmas time, is a

4 good one, and tends to develop a feeling of loyalty to the store.

i If the remembrance comes in the shape of a year’s subscription

to the Canadian Grocer, the dealer stands to benefit in cold

i cash, from the increased efficiency which will result from its

§ weekly visits.

( Give each of your chief salesmen a year’s subscription to
Canada’s Only Weekly Grocery Paper. They will be reminded
of your thoughtfulness 52 times during the year—and they will

! give you better service because of what they learn from its
pages.

€ Write us now, giving the names of clerks whom you wish to
remember in this way. We will advise them that the Canadian
Grocer is being sent them, on your instructions, as a Christmas
gift from you.
Address : Subscription Department

CANADIAN GROCER

Montreal Toronto Winnipeg
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THE CANADIAN GROCER

AND FIRST CLASS
DIPLOMAS

TWENTY-SEVEN
GOLD MEDALS

BY APPOINTMENT

CHIVERS & SONS, LTD.

PURVEYORS OF

WHOLE FRUIT JAMS,
JELLIES

CANNED ENGLISH FRUITS

HIS MAJESTY THE KING

Highest Awards (Grand Prix) for Canned English
Fruits, Brussels (1910). Turin and London (1911)
International Exhibitions

FRUIT PLANTATIONS AND WORKS:

HISTON - CAMBRIDGE - ENGLAND

For samples and quotations apply to the agents:

THE W. H. MALKIN CO,, LTD. FRANK L. BENEDICT & CO.
57 Water Street, 144 Craig Street West

VANCOUVER, B.C. MONTREAL
(British Columbia and Alberta) | (Canada and Newfoundland)
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THE CANADIAN

GROCER

PAYS

Griffin & Skelley’s

Dried Fruits

Seedless Raisins, Prunes, Dried Apricots,

Peaches and

Pears, in all their original

goodness. A revelation to the grocer who
has been buying other brands.

’ Candied
Y}Zy/or 5 P‘)(,/f or Drained
Taylor’s Lemon, Citron and Orange Peels
are made from the best imported fruit
: ot .
skins. They represent the height of high
quality. They are not hard and dry.

“ ik, Y . :
Cox’s Gelatine
Served with fresh, ripe fruit, Cox’s Instant
-|x'“‘\' Powder makes a delicious dessert.
Perfectly pure—DBritish made.

SELL

Nourishing, Palatable

Coco Fruitine " Veeasic suter

Coco Fruitine improves cooking and bak-
ing. Its purity, rich, delicate flavor and
evident superiority to butter, oil or lard,
commend it at once to the economizing
housewife.

ARTHUR

Montreal

CODOU’S  remiits'
Vi Vermicells, Et
Finest Taganrog Russian Wheat is used in
the manufacture of the Codou Yrudm'ls.
Genuine French products made by Felix

Codou.

P. TIPPET & CO.

Toronto

PURE FOODS
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& ¥ iy are quickly cooked through and readily digested
g ood w chto start a winter day,
A 2 F rridge made with Canuck Rolled Oats. 10 and 25¢. Packages |
1 : 10c. and 25¢ aj A PREMIUM IN EVERY 25¢. PACKAGE.
" A Premium in ever Package. 3 ASK YOUR GROCER. i
> 5 ASK YOUR GROCER . -
| € THE CHISHOLM MILLING CO., LTD. All P orndge Is Good The Chisholm M;I_lmcConP-l!. (1
SO - Limited, Toroato.
F R But Some Is Better
i v OQatmeal Porridge needs no defence. It is an established
5 3 institution in all countries that produce red blooded men and
A 3 women and fit them to fight life's battles. For a Canadian
: { winter's breakfast there is Do cereal that can compare with oats.
2 & 5 : 7 Canuck Rolled Oats Make Peerless Porridge
s
ooy They are made from Canadian Western Oats, the best in
‘, the world. Only the choicest of these fine oats are purchased
- and only TEN PER CENT. of this select grain is used to make

Canuck Rolled Oats.

Do you realize why Canuck Rolled Oats are worthy of their
name? The best Qats from the best Oat fields and only one-
tenth of these good enough to be branded with the word
“C k"

10c. and 25¢c. Packages
Ask your Grocer
The Chisholm Milling Co., Limited, Torente. L
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£ = Good porridge and plenty of it will keep the little ones healthy. porridge, well cooked and steaming hot.
; - There is no protection against cold and sickness so effective as pleaty of Canuck Rolled Oats make incomparable porridge. The oats are rolled so thin that they
& wholesome, easily digested food. cook quickly and digest easily. The oats used are the finest grown anywhere. Canuck
| Start the day with Canuck Rolled Oats. They are "fsde f'J':‘ﬁh; Rolled Oats are made under the most perfect conditions by well paid Canadian citizens.
d finest Canadian grain so E}fﬂ ot m',.""’“’ n'"‘?' oy SO TvEs e bt The strictest vigilance is exercised to mantain absolute cleanliness in every process.
! s0 thin that they cook quickly and digest easily. For a “‘snack™ between
o meals, Canuck Rolled Oats make toothsome cookies. Instead of Candy, There is no mystery about the goodness of Canuck Rolled Oats.
i »:~ i :u;..- .\t.uuruuns, using Canuck Rolled Oats in place of indigestible It is simply the result of the best modern methods, bovestly, pplied.
Y ocoanut. o
b gi 10c. and 25¢. Pocksges. A Premiam in every 25¢. Package. e .\ Mo s Sy 3. Poshege.
2 H ASK YOUR GROCER - il i =
5 i The Chisholm Milling Co., Limited, Toroato The Chisholm Milling Company, Limited. Toronto . J
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A Profitable Li
]
; rofitable Line
~ This series of advertisements is now running in the daily papers of Toronto, Montreal, Northern and Western
Ontario. The field will be extended as distribution warrants.
We will stand back of your unqualified recommendation of ‘‘Canuck’’ Rolled Oats. Write us regarding
vour local conditions. $
| THE CHISHOLM MILLING CO. LIMITED, TORONTO
v
Montreal Office, 109 Youville, Square
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WE ARE
CONSTANTLY
EMPHASIZING

the importance of the retail merchant
to sell only goods of the highest quality.
Goods that are never ‘‘found wanting.”’
In edibles especially quality is essen-
tial. When the patrons ean rely on
“Brands backed with quality” that
brand becomes a staple in the house-
hold, just as the article itself is a staple.
The customers will always come back
for future supplies, and inferior brands
will have no ecall, they will be dead
stock on the dealer’s hands.

BORDEN'’S
Milk Products

have held their pinnacle position for
quality for over 54 years. The most
perfectly sterilized, richest, full eream
milk only is used—prepared and pack-
ed by the most improved process. The
most rigid sanitary regulations are ob-
served from the moment the milk
leaves the cow until it is sealed in air-
tight tins. The result being the purest
and highest quality in milk produects
which have received the highest awards
wherever exhibited.

I e A [
i e --“1/\—‘ .
You are the loser if satisfied with a

sub<tituto &/
Borden Milk Co., Limited

“Leaders of Quality”
Montreal

it STCHARLES

Branch Office: No. 2 Arcade Building, Vancouver
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WAGSTAFFE’S

Jine 10 English

MINCE MEAT and PLUM PUDDINGS, now ready for delivery.
the most up-to-date plant in Canada.

Packed in

FINE OLD ENGLISH MINCE MEAT.

L RS R R O e 81/c
25 1b. Gold Laned Pails, in crates, per 1b. 8lic
12 1b. Gold Lined Pails, in crates, per 1b. 9e
2s. Gold Lined Tins, 2 doz. per case, per
T S R S $2.00
5s. Gold Lined Pails, 8 in case; per pail.. .50
7s. Gold Lined Pails, 6 in case, per pail.. .70

16 oz. Glass, 2 doz. in case, per doz. .... 1.60
28 oz. Vacuum Jar, 1 doz. per case, p. doz. 2.75

FINE OLD ENGLISH PLUM
PUDDING.

1s. Bowls, 1 doz. in case,
e $2.75
2s. Bowls, 1 doz. in case,
B i v canse s euis 4.50
3s. Bowls, 1 doz. in case,
NS S 6.50

WAGSTAFFE LIMITED

Pure Fruit Preservers

Hamilton o -

Ontario

WHITE SWAN
YEAST CAKES

are the most reliable and satisfactory
yeast cakes on sale in Canada. Your
customers will not complain of poor
results if you supply this brand.

ORDER FROM
YOUR WHOLESALER

White Swan Spices & Cereals

Limited

SOLE DISTRIBUTORS TORONTO

¢ RRES tt+tttte 1

( COFFEE Y
e +

i\ . Simgl;i fect Jvnl?er? made” 7

EVERY MONTH

EVERY WEEK
EVERY DAY

KIT COFFEE

IS USED

There is never a day in the
yvear that this delightful, refresh-
ing beverage is not in common
use. It is good every day. Easy
prepared, never overdone, mnever
nnderdone, just right,

KIT COFFEE CO. GOVAN, GLASGOW

ALEX TYTLER, Temple Building. London, Ont.
J. A. CROOKS, Bedford. Halifax, N.S.
KIRKLAND & ROSE 312 Water St., Vancouver, B.C.
G.C. WARREN, Regina, Sask.
TORONTO

FREDERICK E. ROBSON & CO.
(SAMPLES FREE)

C
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THE CANADIAN GROCER

UNITED STATES GOVERNMENT
CHIEF CHEMIST
——SAYS—

IF MEAT IS TOO EXPENSIVE

EATBEANS

BEANS are the BEST SUBSTITUTE
FOR BEEF

One should not eat meat anyway
more than once daily, depending, of
course, upon the physical condition
and employment of the Person.

ASK FOR

SIMCOE BAKED BEANS

THE FAMILY SIZE TIN
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ﬂi{' e i OUR SOLE AIM IN MANUFACTURING JAM
;. § IS QUALITY. THIS IS THE MAIN REASON
| ; T R OF ITS IMMENSE POPULARITY IN
| | ' 5 ENGLAND
i ¥ :
 §] !
1 &
{
i i 1 F THE BEST” |
i ! |
!
it e i
’: ; PINK'S MARMALADE IS UNIVERSALLY KNOWN AS
§i “THE MARMALADE WITH THE ORANGE FLAVOUR.”
l',i 5 : NO OTHER MARMALADE HAS SUCH A DELIGHTFUL
# ;, i § FLAVOUR
: ‘ § Both these lines are saleable and profitable
ggi H and should be stocked 2y grocers through-
:»3 } ¢ out the Dominion.
e i .
id f"!* & f Apply for full parYiculars to our special representatives
‘ ,i I ‘;3: ' Mr. BERNARD PINK, c/o ‘““Canadian Grocer,” E. T. Bank
‘s i ldp ! Building, MONTREAL
Y f Messrs. EMERSON, BAMFORD CO., VANCOUVER, B.C. ‘
i

: Ask Your Wholesaler
Place Your Christmas for thi k
Window in the Contest §F TS Package
s R

Again this year The Canadian Grocer will have a
Christmas window competition open to grocers and
their clerks. When you have your best window in
¥ shape, have it photographed and entered in the race.
It may be in the money.

Selling Power, Attractiveness and Originality
will be the bases of judgment. Windows must be
dressed with Christmas goods an'd arranged entirely
by dealer or clerks.

Photographs must be mailed before December 31. See
that photographu}r gets good picture and give descrip- ‘ I
f tion of the window when sending photograph.

The Prizes
Towns and Cities over 10,000 Population. h
f RS e SN e e M SR S R T

SEED (
BRAND

3rd < o 8200

Centres under 10,000 Population.
“RAISIN S .

1st i = - $8.00
(;UG(;ENHIME & COMPANY

L TSN e TS R s I I SR T
+ LRl

, The Christmas Ad.-Writing Contest
i For the best Christmas newspaper advertisement sub-
! mitted by the end of year The Grocer will give a
{ prize of $3.00; to the second best, $2.00. Clip it from
the newspaper and briefly outline your opinions con-
i cerning advertising and its advantages.

ADDRESS:

The Editor, THE CANADIAN GROCER

143-149 University Avenue, Toronto

S e e e i eiia | e O
CALIFORNIA

|
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Claad’s Pvk ol Dot

PLAIN CHILI TOMATO SAUCE

e ality

The two most important attri- 1
butes of CLARK’'S PORK and
BEANS are REPUTATION and I
QUALITY and we unhesitating- ‘
ly venture the opinion that no

more powerful selling factors can

be discovered.

N

are prepared from the very finest
grade beans, the purest of sauce
ingredients and the QUALITY
is UNSURPASSED.

They are WORLD KNOWN
and the name is UNRIVALLED

wherever the goods are sold.

Clark’s Reputation Will Make Your Sales
Clark’s Quality Will Increase Them

W. CLARK, - MONTREAL
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Think What This

: Means !

There is no flavor equal to that
of nature, and nature’s flavor is
the only flavor in every jar of

E.D.S.

Jams and Jellies

[ Pure fruit and finest sugar scien-
/ tifically  blended and packed
without any addition of preser-
vatives or adulterations whatso-
ever. Quality goods get and hold
| the most profitable trade. You
can’t afford to be without E.D.S.

goods on your shelves.

E. D. SMITH

WINONA, ONTARIO

AGENTS: NEWTON A. HILL, Toronto;
W. H. DUNN, Montreal; MASON &
HICKEY, Winnipeg; R. B. COLWELL,
Halifax, N.S.; J. GIBBS, Hamilton.

&G

; London Canada

LLawrason’s
Snowflake
Ammonia

saves 90 per cent. Soap. The Ency-
clopedia Americana says that for
every 1,000 gals. of Hard Water
used there is 70c worth of soap
wasted.

l.awrason’s Snowflake Ammonia
is backed by a guarantee of $500 that
it equals in cleansing power any
similar powder on the market. It
softens hard water, and is the ideal
powder for all household cleansing
and disinfecting purposes.

All progressive grocers handle. It
sells on merit. No danger of dis-
satisfaction.

Write at once

S. F. Lawrason & Co.

LONDON, ONTARIO

Frank H. Wiley, 767 Henry Ave., Winnipeg, distribu-
tor for Manitoba; J. W. Craig, 746 8t. Catherine St.
W., Montreal, distributor for Quebec.
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TEES & PERSSE

Manufacturers, Agents
~and Warehousemen

LIMITED

3 T T R, s G

For twenty-seven years we
have been represented in
Western Canada by

TEES & PERSSE LIMITED

Their warehouses at|

Fort William
Winnipeg
Regina
Moose Jaw
Saskatoon
Calgary
Edmonton

are stocked at all times with

our wares :

Matches, Woodenware,
Fibreware, Washboards,
Wrapping Paper, Paper Bags,
Printing Paper,

Paper Cutters, etc.

Their operations extend B il
TUCKETT LIMITED.

“From the Great Lakes to ' l -

the Rockies,” ] ;
—_— S

The E. B. Eddy Co., Limited

Hull, Canada

TEES & PERSSE LIMITED
WINNIPEG

LN TEES & PERSSE OF ALBERTA

LIMITED, CALGARY
0

EDMONTON WAREHOUSE

CALGARY WAREHOUSE
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MODERN GROCERY EQUIPMENT

Adds an air of distinction to your
store—and
ATTRACTS TRADE. .

The “Walker Bin” System

will save 257 of your floor space and
also of your expense for skilled sales-
men,
Is this worth your consideration ?
We manufacture the best in show
cases and refrigerator counters.
Write now for illustrated catalogue
and estimates.

Walker Bin & Store Fixture Co.,

LIMITED Manitoba: Watson & Truesdale, Winnipeg, Man.

WALKER S'nl. and m;.: { l'lll'nlie.'ln aes ;: |l:. 'SasI;.' ;
7 PATENTELD . . ancouver : Western Plate Glass Co. ater Street. cMTED
4 & 4_" Ll Bﬂllﬂ, Ontario Montreal: W §. Silcock, 33 8t Nicholas Street. \ PAL: :/ _: U/

Maritime Proviaces : R R. Rankine, 4 Wright St., St. Joha, N.B.
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TWO CENTS PER WORD

You can talk across the continent for two cents per word with a WANT AD. in this paper.
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Sanitary Cans
“The Can of Quality”

Baked Beans, Soups,
¢ Meats,Condensed Milk,
| Evaporated Milk o2

iSanitary Can Co., Ltd.,

NIAGARA FALLS, ONT.

L
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“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911
32 Prize Medals 21 Royal Appointments

PEEK, FREAN’S

PRICES AND SAMPLES ON APPLICATION.
'‘NOLLVIITddV NO WNETV QILVyLSNTT

OVER 425 MILLIONS SOLD IN ONE YEAR.
EVERY CANADIAN GROCER SHOULD STOCK THEM.

AGENTS: British Columbia—The W. H. Malkin Co., Limited, Vancouver. ol
Winnipeg and District—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Ontario—The Harry Horne Co., 309 and 311 King St. West, Toronto
Montreal and District—C. Fairall Fisher, 22 St. John Street, Montreal.
New Brunswick—W. A. Simonds, 8 and 10 Water Street, St. John.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,

LONDON, ENGLAND

i




———

e g > Sy R v

Y

i
i

v

S, Gt R A gy BT e RN, . g WL g
A 7 | e AR v S

SRR S

ot

1

AN

g

e
PRl B

i3

T v e ——— )

s

o

e S—

P

T A b S

R o G PR S 1 5

o

P T LA

SR

T

THE

CANADIAN GROCER

“COW BRAND”
Baking Soda

For satisfaction and profit there is no
line of Baking Soda quite so good as
COW BRAND.

It's invariably full strength,
and reliable, and is :ll\\‘;p\'.~ in demand
by the careful cook!

pure, of

Order from your jobber

: e
P S e
BA DDA

CHURCH and DWIGHT

Limited

Manufacturers
MONTREAL

5 lb.
SLIP
TOP
CAN

RED RIDING HOOD BRAKD

51b.
SLIP
TOP
CAN

Samples and Prices from

Saskatchewan
Paul Street,

Maritime Provinces, Quebee, Manitoba,
and Alberta—W. H. Dunn, 396 St.
Montreal.
Toronto—Lind Brokerage Co., 47
Ottawa—E. M. Lerner & Sons, 11
British Columbia and Yukon—Kirkland &
Water Strm-t»/anmm\rr. .

Wellington St. E.
York Street.
Rose, 312

T

Pleasure and Profit

are both derived from the use of a Coles Electric Mill.

They please your customers by the silent,
in which they do
the work. They re-
lieve your clerks of
drudgery and give
you increased pro-
fits from the sale of
coffee.

Don’t you think
you had better send
for a catalogue at
once and
b et ter * acquainted
with our line?

become

We also
electric

make
meat chop-
pers and a full line
of hand and power
coffee mills.

Coles Manufacturing Co., 1615 North 23rd St.. Phila., Pen.

AGENTS: Chase & Sanborn, Montreal; The Codville Co., Win-
nipeg; Todhunter, Mitchell & Co., Toronto; James Turner &
Co., Hamilton, Ontario; Kelly, Douglas & Co., Vancouver, B.C.;
L. T. Mewburne & Co., Calgary, Alta.

satisfactory way

< s

-

YEARS OF EXPERIENCE IN COFFEE ROAST-
ING AND BLENDING HAS RESULTED

RIDEAU HALL COFFEE
COFFEE SUCCESS

There is no success as lasting as the success obtained by years
of experience and expensive experiment.

After years of careful and persistent experimenting with vari-
ous blends of different coffees “Rideau Hall” blend was de-
cided on as the most perfect.

The coffee drinkers have, placed the stamp of approval on it
and the merchant \\hu/!itml\s this coffee will fill the popular
want. Send for trial *order.

GORMAN, ECKERT & CO., Ltd.

LONDON ONTARIO

Western Selling Agents

MASON & HICKEY WINNIPEG
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FOR A CENTURY OR MORE

St. Vineent has shipped the bulk of the world’s
supply of Arrowroot, because 8t. Vincent Arrow-
root is the best.

As a household staple it has made for itself a
place in many homes; its wholesome aud nutri-
tious qualities make it a healthful food aund a
blessing for the youngsters, the aged, and the
invalid.

The large variety of delightful dishes into which
it can be made explains the ‘‘why’’ of its popu
larity. It is very easily digested.

Acquaint your trade with the fact that you have
8t. Vincent Arrowroot and your sales will be
large.

For information and samples write J. Elliott
Sprott, Secretary.

ST. VINCENT ARROWROOT GROWERS
AND EXPORTERS’ ASSOCIATION

ST. VINCENT,
BW.I

KINGSTOWN

e ——
—R— -

Every Extra Sale

Means An Extra
Profit

Give Shirriff’s Jel-
ly Powders the bene-
fit of some of your
energy, e nthusiasm
and selling ability.
The extra profits on
the extra sales you
will make will amply
repay you.

Shirriffs
JELLY
POW'DERS

There’s a flavor to suit almost every taste and
occasion. High-quality flavors, ; full and
rich. And the attractive appearance of the
jellies, with their beautiful sparkling and
glowing colors, makes one eager to taste
them. T]le)‘ are the kind of jellies that
housewives take pli\l\' in seeing on theu
tables.

Shirrifl’s ‘h-ll,\ Powders are easy to sell, and
there is a good margin of profit in each sale
which is a good reason why it is good business
for you to instruct your salesmen to keep

[h(‘il' eyes open for chances to increase their

sales of this |»l'|'[il-\"1('llil|: line.

Imperial Extract
Company, Toronto

w7
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OUR MOTTO

“No Cut prices, but reasonable, and orders shipped same day as received.”

Being a new firm we must refrain from talking overmuch, but we ask a trial order
and will then abide by your talk, which we anticipate will be the best boost we

can have.

Raisins—
Seloct Valeneias . ... ......... 9e
Seedless Muscatelles, 50 1h.. .. .. Toc
Seedless, in 1 1b. packages. .. ... 8l4e

Seeded, in 1 1b. packages, choice 67ge
Seeded, in 1 1b. packages, fancy. Tlhe

Sultamas. good . ............... 8¢
Sltanas, ehoice .............. 9e
Sultanas, faney bleached . ...... 10¢

R e 6¥4¢ to 8e
Prunes—In 25 1b. boxes, 90-100. .. 6l4e¢
In 25 1b. boxes, 80-90 . ... Te

In 25 1b. boxes, 70-80 ... Tlle

In 25 1b. boxes, 60-70 . ... 8¢
Dates—Hallowi ................. olhe
Hallowi, half boxes ...... 61/ ¢
Rice—Java, 100 1b. bags ......... 53¢
Japan, 100 Ib. bags ........ 41%¢

WATCH FOR OUR NEXT.

We wish you the compliments of the season.

W. T. HARRIS, Limited

Wholesale Grocers -

OWEN SOUND, ONT.

Sherlock

Holmes

may have brought to light
many crimes and crimin-
als in his day, but to-day
the best “Bringer to light”
is the DOMINION
SILENT MATCH.

It lights silently without
sputtering or sparking.
The heads do not fly off
and the stems do mot
break.

Fvery dealer should sell.
Customers will appreciate
the Dominion Match.

DOMINION MATCH CO.

LIMITED

Deseronto, 2= Ontario

Or The Canada Brokerage Company, Limited, Toronto, Ont.;
The A. Macdonald Co., Winnipeg, Man.; J. B. Renaud & Co.,
Quebee, Que.; J. A. Tilton, St. John, N.B.; J. W, Gorham
& Co., Halifax, N.S.; Kelly & Douglas, Vancouver, B.C.;
Rithet & Co., Ltd., Victoria, B.C.; Wilson Bros., Victoria, B.C.;
Halloway, Reid & Co., Edmonton, Alta.; McKelvie & Stirrett,
Calgary, Alta.; The Wigle Specialty Co., Saskatoon, Sask.;
Orr, Brocklesby, Dane & Co., Winnipeg, Man.

The profits derived
thereof are good.

It gives satisfaction
to the buyer.

It has stood the se-
verest tests in hun-
dreds of households.

The quality is unsur-
passable. Customers
are satisfied with no
other after they once
use Chinese Starch.

WHY YOU SHOULD SELL =~
CHINESE STARCH et e e

O. Lefebvre, Prop.
OCEAN MILLS

Montreal

AGENTS: Standard Brokerage
Co., Vancouver, B.C.; Escott &
Harmer, Winnipeg, Man.; Harry
Horne & Co., Toronto, Ont.; Nor-
man D. McPhie, Hamilton, Ont.;
The Lawrence Nfid. Co., Ltd., St.
John's, Nfid.; J. J. McKinnon,
Charlottetown, P.E.IL.; Bolvin &
Grenier, Quebec, Que.; Eug.
Foliot, St. Pierre, Miquelon;
Scott, Boyd & Co., Port of Spain,
Trinidad, B.W.I.; Desmarals &
Gregoire, Chicoutimi, Que.; and
all the Wholesale Grocers
throughout the Dominion.
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THE CANADIAN

CASTILE SOAP

“LA VIERGE"

The Virgin Brand
EXTRA SUPERIOR QUALITY

The Standard Castile Soap of Marseille
Daily output about 100,000 lbs.

CAUTION :—Other castile soaps are offered on
the market closely resembling the VIRGIN
BRAND. Insist on the genuine, stamped:
“LA VIERGE"—"FELIX EYDOUX"-—Marseille.

LAW YOUNG & CO., Montreal

SOLE AGENTS FOR CANADA

-

GROCER

It sells
like Lightning

NELSONS
Crystal
Leaf

GELATINE

Unrivalled in the kitchen

can be obtained from

W.G.PATRICK &Co.

St Pnul St anntrvnl.
York St Toronto

JUBILEE
KLUNDIKE

Brooms are winners. They are made of the
finest pea green Corn on handles polished by
our own .\[N‘t'i;ll process (llt\l each broom 1s
enclosed in ipdividual wrapper, covering both
Corn and IFandle. There is nothing in the
market to compare with them.

Ask for latest p[‘i\'c list.

STEVENS-HEPNER CO., Limited

PORT ELGIN, ONTARIO
CANADA
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THE CANADIAN GROCER

et TEAS, COFFEES, SPICES, EXTRACTS,
e rl, BAKING POWDER,
L JELLY POWDER, SOAP.
1 14 $
: l £ Canned Vegetables, Fruits and Salmon, Syrup, Etc.
‘ i iF All goods branded “TARTAN" ensures the handler
1 ‘ l ’.‘h’ L § RAND of the first quality, every package guaranteed.
i 5 ;: E J::i ‘ S THE SIGN OF PURITY "Phone Numberss—s—g?zorz.:rn;gpl}?‘i;t::.ce.7“Fsr;Tptginzuéeésc.e.SSQS, 3596, 3597,
f Ei tf 3! § ; ‘ i All orders shipped same day as recelved. .
‘-;'_I?'.(‘ ,r‘ H ¢
- AV T e 5
T : Wholesale
H &‘in ‘l ‘;! K ! ; BALFOUR, SMYE & CO., Manufacturing Grocers, HAMILTON
F IR 8 i e
it ) e g
it R %E 13
i N 3 1
e | GOOD RAISINS 6/.c.Ib. TEA LEAD
.t} : : g : . We have to offer some 100 cases Fime Boi ¥ PRIDE('.Be(‘)tFl?l":I:EOTSbt)AND" B2
W 0w E Valencia Raisins, 1911 crop, at 614¢ per uy : ran
i i n B n e as extensively used for years past by most
" ! Jiﬂ i : a i ; IJUIUII‘(], I (,.l; ‘\l(lh(ll(l l ul”b. b(l“ll)l(ﬁ on of the leading packers of Tea in Canada.
MBI ik E i application.
i ISLAND LEAD MILLS Ltd.
il :?{ ik i MM WOOLNOUGH CQ Tel. Address: “Laminated,’”’ London. LIMEHOUSE
i e A e - ) Wholesale G A.B.C. Codes used 4th & 5th Editions LONDON, E., Eng.
11| ! : 2 i : SRS Sarwcers ) HUGH LAMBE & CO., TORONTO
i ’ P o, Canada | | comtwemeeme:  CHNERIE Yo 0 e
(] { il

For

“Green Mountains” “Delawares” ST AR E(RAND

or other varieties of

POTATOES Cotton Clothes Lines

o ——p— -
S - -

P e A e A R RS

sl

FOR SEED OR TABLE USE e .
Bags or bulk in cars Write or Wire Cotton TWlne
Cotton Lines are as cheap as Sisal or Manila and

CLEMENTS COMPANY' Limited much better

For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

ST. JOHN - N. B.

Riga Water

The Housewife’s Friend

(KE R '.\‘.,.;

A i

ON i = f
/"5-3'770/1)

Yy

/¢

A Gentle Purgative

Ry S5y
N VR
b . . W
$~§§5 BN S o Cumetipaticn Better Service Means More Trade
X .
PRANA Cures Where Others Fail THE McGREGOR PATENT BAG HOLDER
KNS is the biggest step to quick service of your cus-
SO A We Want Agents tomers, and quick service is probably the re-
é‘// i maining thought of every trader to your store.
i / La Societe des Eaux Riga Make it a favorable one.
el KILGOUR BROS
507 PROFIT MONTREAL p
GUARANTEED 21.23 Wellington St. West, TORONTO




THE CANADIAN GROCER

efs

Granulated
The Canadian Standard of Quality

Packed in barrels, half barrels, 100 1b. bags, 25 Ib. bags, 20 Ib. bags.

5 1b. cartons, 2 1b. cartons.

The only Essence that really retains the flavor,
strength and fragrance of the best coffee is

SYMINGTON'S COFFEE ESSENCE

Your customers know this, and you will find a steadily
increasing demand for our goods. Consistent up-to-date
advertising fosters the regularly increasing sales.

ORDER YOUR STOCK TO-DAY

Thos. Symington & Co., Edinburgh and London

X . AGENTS Ontario—Messrs. W. B. Bayley & Co., Toronto. Quebec—Messts. }
ittt s L. Benedict & Co., Montreal. Vancouver—Messrs. Shallcross, Macaulay & (

A FAIR TRIAL

That is all we ask for. We know that our flour cannot
if, then we -\\Hll\i

QRAD PANC *,;,ﬁaf“,mm PASTRY,

Ia .oku' Jnd with this powder no /vrmmlnlm iakes
thus ocid nor alcohal w Jx‘f \ 1
SWEETER, Uﬂlffl ead rmm : be anything but high class. 11 it were n

PREPARED ON COR“ECT Cﬂmﬁml PNICIPLES. unfortunately have to acknowledge the loss of thous
Never &ip & wet spoom 1n the TVWOER.  Keep it abways in & dry placa ands of dollars. We made sure, however, by numerous

T g

experiments, that we had the right goods before we
sought the co-operation of the retailer

MR. DEALER FOUR GOOD BRANDS
for over fifty years Cook’s Friend, “The lilaur'ntia’“ “Dﬂily Br.ad'"

Baking Powder With a Pedigree,” has

been" a leader. To-day, through’its “negal'“ “"ation‘L“

quality and advertising, sales are’in-
creasing monthly. Are you getting One:Cent_ One Cond One Minute.

your share ?

P“"’c"""" "" ‘h"w“,“z“"d‘ Isn’t it worth while sitting down right now
ontains No Alu . :

and asking us for further particulars?

W.D.McLAREN, Limited
Montreal

The St. Lawrence Flour Mills, Ltd.

MONTREAL
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THE CANADIAN GROCER

JOBBERS

Apply to our Agents for samples of

JAPAN TEAS, FANNINGS
and BASKET FIRED

All on the spot

FURUYA & NISHIMURA

NEW YORK CHICAGO

MONTREAL

COFFE
AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get a
sample from us. We will send you a big sample on application. You are to be the judge. It's
easy money to get in touch with us.

W. H. GILLARD & CO.,

High Grade Cofifees are up several cents per pound, but we will
contract with you for the balance of the year for

HAMILTON, ONT.

“GLOBE"
MACARONI

The Sclentifically
Manufactured Food
HIS INFLUENCE COUNTS AR

Give him a table salt that is always dry and fine— (lll‘llil\'
: :
one that leaves the shaker evenly and without urging. :

Wholesalers

The macaroni habit is on the in
WIND OR crease and housewives are looking
S for the best grade for dainty
TABLE SALT e |
“GLOBE”  Macaroni is easily

cooked, of just the right consis-
tency and moderate in price.

makes a firm friend of every man, because it is dry
and fine, never cakes or clogs in the shaker, and it
flavors food as it-should be flavored—with not a trace

= A SPLENDID
THE CANADIAN SALT CO,, e
WINDSOR = ONTARIO D. SPINELLI & COMPANY

REGISTERED

MONTREAL QUEBEC
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THE CANADIAN GROCER

CEYLON TEA.

MAKES IT POSSIBLE

For every grocer to build up and maintain a large and profitable tea trade.

To dispense with at once the necessity of carrying a large stock of tea, deteriorating in quality
and eating its head off in interest.

To secure a speedy, actual and protected profit on all sales, and to put the tea pedlar out of
business.

To serve your customers with the finest tea grown, fresh and fragrant from the tea gardens
of Ceylon.

“SALADA” “SALADA” “SALADA"

41 Eastcheap, TORONTO and 198 West Broadway
LONDON, E.C. MONTREAL NEW YORK CITY

They Simply Can’t Resist A FR EE

Jams, Jellies and Marmalades when they see a display

of these tempting

ly delicious, pure I)A(:KAGI": OF (:ly’srl‘f\l{l)
freit e POWDER IN EVERY PACKAGE
followed by re OF OUR JELLY POWDER

peats. Cairas’

products  sell  on

e The very high quality of this

: S Jelly and the delicious custard

.P.m..w" : ‘PP':‘EOGY':II? BY powder (included) make it

A' R" "3 ; most popular. You want the
& Y | popular line thed write for

".m -_ab B prices. We quote right and

m A the goods are right.
RASPBEHRY JMI

"cm"y S Alexander Cairns

y rasur. , M, 2% || §, H. EWING & SONS

Canadian Agents MONTREAL  and TORONTO

Snowdon & Ebbitt

Montreal

i

"‘..‘\.»7‘;0.-“"‘

2 A
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THE CANADIAN GROCER

«| No
w Bitter
= Flavor

To These

When you hear a housewife
complain that the mustard is
bitter you can reply upon it that
it is neither

PR L A COLMAN’S or
Wiy " = e KEEN’S MUSTARD

i “ Y i . 2
o Gt/
! MU el “RD IN SQUARE TINS
‘A STA i ;’,‘ . They are always uniform in quality
i ; and flavor and of superior strength,

The trade demands the best; these
brands supply it.

Magor, Son & Co.

Agents for the Dominion of Canada

403 St. Paul St., MONTREAL
Toronto Office, 30 Church St.

Holding Your Customers

Depends on your being able to supply them with the
goods they require. When you are asked for

CROWN BRAND
CORN SYRUP

no other Corn Syrup will do. Your customers want it simply because it is Crown

Brand —the purest and finest Corn Syrup obtainable. ) sl
Clear as strained honey—delicious in because housewives know- that Crown
flavor—Crown Brand Corn Syrup is used Brand is the ideal Table Syrup — un-
and appreciated in a majority of homes equalled for culinary purposes, and a
throughout Canada. wholesome and nourishing food for chil-
There is a national demand for it - dren—profitable for you to handle.

The Demand Is There—You Simply Have To Supply It.

+* FDWARDSBURG STARCH (O

LIMITED
MONTREAL~ CARDINAL - TORONTO —BRANTFORD —~VANCOUVER

20
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Educative coffee window which conne

ts up different

coffee with mtry
other of goods

varieties of
used on

classes

could be

of growth

Geography Lesson in a Coffee Window

Countries of Growth Indicated on Map by Ribbon Attached to Various Kinds

of Coffee
the Store

The contention that more zoods can be
the

about them, has onece again heen proven

sold, more the eustomer knows

by the results secured from an educative
recently ||_\'
ol

coffee window display shown
Frederick L. Giles,
street, Toronto

erocer, at 482
ll'_‘"

A glanee at the display as reprodueed
above, immediately snggests its e¢haraet
er and demonstrates why it was a win
dow that attracted a good deal of atten
Lion.

Effects of Display Lasting.

“The
pounds of coffee,
states Mr. Giles;
that,
Not only were 30 pounds of ecoffee sold
that would not
withont the window,
purchasers are now

window sold  about 30 extra

while it was 1n,
“hat T do not at all
consider the extent of its worth
have been ||1\{m~.»|] of
but

buying

some ol the
U‘i“" ;\“"]\
from me. Tt has got more people huy-
ing so has been a sort of permanent in
vestment.’’

This
that good window displays not only pro-

evidence presents to retailers

duce temporary but permanent results

If by one extra good window one new

customer spending twenty or twenty

five dollars a month is secured, that dis
play was well worth any overtime spent

on il

How Window Was Arranged

window,
filled

s¢ were

olled

coffee

In the dressing of this «

Mr. Giles

with the

used six bags ol

various beans

placed in the background in such a
I hat Faced the
and their overllowing contents extended

the

way

their openings spectator,

to the front ol window, forminge a

level

colors, ae

flooring i sections ol different
the shade ol the

|l irk

reenish ray, anotnel

ording to

heans, one seelion bhein a rieh

hrown, another, a

) \n'“u\\, ‘llu{ so on

Upon this level  flooring  of  eolfee

heans, stood about nine woven straw re

ceptacles, in the shape deep bowls,

placed in two rows at even distances

from each other I'hese were also filled
with the different
labeled with the Santos,

Mocha, ete the
the back of the window

colored heans, and

name, Java,

and  price ol coffee

ITung at facing
the spectator, was a large
World

haskets or howls was a
d of

map of the

Fastened to each of the
red silk ribbon,

was attached to

straw

W }lii‘.l

21
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Education
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a splendid
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Educative Display That Brought Direct Results Besides Advertising
Same Idea Can be Carried Out With Many Other Lines,

Dealer

and Customer
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Parcel Post and the Country as a Whole

Would It Lighten the Cost of Living Without Undermining the Stability of the

Retail Trade?—What Happens a Town or Village When the Retailer is Driven
Out?—Would It Help the Poor Man Who Must Have Credit?—These are Ques-
tions That Advocates of the Proposed System Should Consider.

‘‘Resolved that the Conference
Committee of One Hundred of the
Board of Trade of the City of Toronto
request that the Couneil of the Board
urge that the Dominion Government
consider establishing a good Parcel
Post, limited no doubt at first to the
more populous localities hut extended
as experience may warrant.’’

* - *

Above is a resolution which is before
the Toronto Board of Trade and which
will be considered at next meeting, This
board is a strong body and whatever it
backs up, gives it a strong impetus.
There are many other agitations going
on with the ultimate object of getting
the Postmaster General to take up this
parcel post question. The Postmaster-
General, too, has signified his intention
to consider it as soon as the United
Stotes system has got underway with
the first of the New Year.

Mail Order House Would Benefit.

The Toronto Board of Trade and
those who favor pareel post are evident-
ly inelined to look at the problen: on the
surface. They decline to hold the opin-
1on that the greatest henefit from it
would fall to the large mail order houses
at the expense of the town and country
merchant. That it will mean cheaper
food and cheaper living to the eonsum-
er is their only argument, forgetting
altogether that what injures the stand-
ing of the town and country merchant
is undermining the general stability of
the country.

If the eity mail order houses become
richer, naturally they are drawing money
from outside distriets which tends to
impoverish them. One question arises,
“Will pareel post help the mail order
houses get more money from country
distriets or not?’’ TFew debaters would
care to stand for the negative, Suppose
it be granted that the express companies
make excessive charges. Is pareel post
the best remedy? Would it help the
country as a whole, or would it tend to
draw money from the towns, villages
and eountry distriets to enrieh mail ord-
er houses in the bhig ecities?

What Decline in Trade Does.

The town or village, as The Groeer
has often elaimed hefore, where business
is stagnant and where the c¢itizens send
away for the eream of their require-
ments, 1s dead. Dead socially, finaneial-
ly, intellectually. The ecitizens lack

confidenee and interest in each other.
They do not eo-operate. They do not
reciprocate. They cease to be enterpris-
ing; overlook the rights of their neigl-
bors, and neglect to look properly after
their own; in short become slovealy and
careless and degenerate into eonditicns
in which no person of taste, refinement,
culture, enterprise or ambition would
care to live. Who pays their taxes:
keeps up their churches; manages their
Sunday schools; arranges their social en-
tertainments; visits the siek, helps the
needy, or looks after the poor Cer-
tainly not the big eoncern at a distance,
to whom they send their money,

No individual or institution ean he
healthy or prosper if starved. Starve
the retail trade by a pareel post or any
other such suggestion and you weaken
and destroy the most vita'! essential in
the life of a eommunity. Starvatien
does not necessarily mean the absolute
stoppage of all sustenance. Tle process
can be earried out by degrees, and hy
sending away for their most prefitable
goods, the citizens of a town or village
can gradually starve to death t'ie retail
husiness and destroy the life ard pros-
perity of any eommunity.

Home Buying Best for Community

The prineiple of the mail order house
destroys the meaning of the very term
““ecommunity.”” If the foundation of a
community is really eommutual or re-
ciproeal, as the name implies, then the
members should carry out the prineiples
and-conditions whieh bind them together
as a community. The doetors, lawyers,
dentists, eclergymen and other profes-
sional men, as well as mechanies and of-
ficials and those who may have retired
into private life, get their incomes as a
rule, entirely from the loeality in which
they live. . Should they not reeciproecate
by spending that income among the peo-
ple of the community from which they
receive it ? If parcel post increases the
tendency to send away for goods, as it
certainly will, will it he a good thing
for the eountry?

Fven the farmer, under advanced
modern econditions, gets his revenue, if
not all, ecertainly the most profitable
part of it, from the community in or
near to where he lives, These are the
parties that send away from home for
their most expensive things, and in this
way so impoverish their local merchant
that he eannot afford to keep the best
class of goods, and eonsequently the
character and usefnlness of his business

22

is greatly impaired, and he is forced to
charge more for the goods his custom-
ers are obliged to buy from him.

Retail Store a Necessity.

There is eertanly nothing ecommutual
about this. When these same parties
want a pound of nails or a spool of
thread or a pound of sugar, or perhaps
a rake or hoe, what a panie there would
be if there were no retail stores to go to!
Pareel post unquestionably tends to
eliminate them. The retail merchant is,
undeniably, a necessity, and it is equally
true that when he is put out of business
the place goes to ruin, The heaviest tax-
payer ceases, and the munieipal eorpora-
tion will look in vain to the large stores
where her wealthy ecitizens send their
money for supplies. Every community
should take a pride in itself, and the
members should loyally support those
institutions that give charaeter and
stability to the place.

Could Poor Man Get Credit?

There is still another point that ad-
voeates of pareel post should look into.
The measure is designed to help the
poor man—whieh is the man who has
not always the money at his command to
pay cash for what he buys, Would par-
cel post help him? Could he get eredit
from someone who doesn’t know him or
who has never seen him? He could not,
and would have to fall back on the re-
tail merchant around the corner for his
wants. The retail merchant would still
be a necessity with probably half his
trade gone.

If boards of trade or the post office
department take up this question, it
must be looked at from all sides. Tt must
not be supposed that the express eom-
panies only are ohjecting to it, for the
retail trade of the country is, with few
exceptions, against it. If the express
companies are charging excessive rates
why can they not be got at through the
Railway Commission?

Parcel post would no doubt redue
their business considerably; but if if
undermined the retail trade of Canada,
reduetion in express eharges would have
heen dearly bought.

_@_

When you make a mis-statement about
goods that the character of the goods
will not bear out, you put yourself in a
position where you are sure to be found
out.
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lest tax- View of W. E. Baker's store, Lindsay, Out, showing prominence given to chinaware and cro
ind brooms and brushes.

O ‘;‘i"'
- é i (23

corpori-
re stores
nd their
nmunity
and the
rt those
ter and

Features Chinaware Prior to Christmas

December Sales of Lindsay, Ont., Dealer Equal Any Other Three Months of
Year—Finds that Chinaware is Acceptable for Christmas Gifts—W. E. Baker
Al'o Makes Specialty of Provisions—How He Increased His Syrup Sales
lit?

thlati “i‘]‘ One of the seasons ol greatest aetiv- vantag: This is aimed at by M Selling More Corn Syrup
ok into.
help the
who has
imand to
yuld par-
et eredit
% him or
ould not,
1 the re-
r for his
ould still
half his

ity in chinaware is that previous to Baker. The neat and effective arrange i i
Quite a unigque method h:

Christmas. There are many varieties ment of the stock ecan be seen by the 3 4 4
. v el used o promotg

\
of chinaware that make a very aceepl aceompanying photograph. At the rear | nd l
. ' L i dorn

able Christmas gift and thus the re is a long table subdivided into seetions, .. 1 40 Glear i ) \ high

tailer who handles this line finds a good with each seetion containing lines of a . . o " wiia with t ™ ;7q pl
\ > | Ll B ) 1 > Tt i Ha

a
demand at this time. certain price, while a showeard above - B 4 ’
|

A good many grocers handle clina heralds forth the priece to prospeetive g e 11 ’
. E |,‘.-~_,z.|!v! || o e wrapping

ware. One such is W. E. Baker of Lind- customers. This method is found to he b
per It's elear r caused many

say, Ont. He gives particular attention a good one. S |

LSpea

to it prior to Christmas and with good - S
results. e states that he sells more o Sawvision Sole. Ave Smeie i LIl:“\l g
during December than any three months \nother feature of Mr. Baker's bus 41.:'.:\1 1"5’“
ok cfiae of the rest of the year.  This is because ness is the provision department, which

sstion, it
i. It must
‘ess com-
’ for the
with few
» express

ive rates To Be Sold Must Be Seen.

rough the

he plll.~ the necessary efforts hehind this s ~|n'-'|-l]w-1l on to cood advantage. The
department to induce busmess. As the eounter is situated at the front, and re
season of purchasing approaches, this minds eustomers of this line when they
line is pushed into the limelight. Spe- are entering and leaving the store. The Brooms and Brushes Given Attention

cial advertising space is always devoted counter has a marble top and a checse : ‘ ol
. . . i o s Such lines as n s,

to it during the Christmas eampaign. case 18 situated at one end. A partien nd elothes lines

larly heavy business is done in cooked

and smoked meats durine the summer,

It is recognized that one of the essen but trade is also maintained at an ap

't reduce tial things to sell ehinaware, e¢rockery, preciable level during the winter months

but 1f 1if

' Canada
puld have that they will have a chance to admire for showing them in pieces. In this re

ele., is to let the people know you have Mr. Baker has a partienlar reason for fion
0
"

them, and if possible display them so displ=vine meats near the front and also 0,
) sake

them. One window is given over to this ard be savs: ““By showing in a pieee, - T "
purpose, as well as a large seetion of the von sell more \ enstomer will in most o
interior. Down the centre of the store, eases sav, ‘T will take that picee,” while * TO HIGH-WATER MARK
{ables and silent salesmen, which at most  otherwise they would ask for ond or two
ient about times of the year are used, at least part- pounds as the ease might he. This also
the goods lv, for display of groeeries, are given tends to prevent the leaving of ends
rself in a over to faney lines of chinaware. another very important thing. People
be found One of the important factors~in sell- take the whole piece in most cases and
ing ehinaware is to show it up to_ad in this wav no ends arve left.”’ Hamilt
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Working With the Tools We Have at Hand

First of Series of Articles on ‘‘Store Organization’’—The Workman Who Seeks
to do the Work with Tools at Hand Contrasted with Him Who Fusses About
the Tools—Look for the Material on Which to Work—If Proper Qualities Are
Not Found, Discard.

Years ago 1 watched a pair of car-
penters at work. Need arose for a strip
narrower than was at hand. One wor-
iied longer over the absence of a rip-saw
than it finally took him to rip the board
with the saw he had. Let this carpen-
ter represent the grocer who ‘‘eannot
cet intelligent help.”’

Latterly one has said that ““The Smart
Men of the World are Those Who Get
Other Men to do Their Work.”? That
Jast is so pregnant with wisdom that T
long ago adopted it as my favorite ax-
iom. I have tried for many years to
hecome one of those Smart Men. Some-
times I think I do it: acain I feel that T
am falling wofully short. There is no
doubt about the faet that only through
vetting others to do our work can we he
even fairly successful.

Sinee. then, the Tool .is essential and
the Man 1s the Tool, we must work on
and through the Man, or we fall.

The Work Must Be.Watched.

The earpenter failed to make the most
of his time because he allowed the work
to beecome secondary to the Tool. We
aust copy nature in her disrecard of the
individual and keep our eye steadfastly
on the central faet, the work to he done.
No we must disregard and hold second-
ary any one individual man, while we
must try hard to seleet and keep good
cross-cut saws and also rip saws, and use
cach for its proper purpose.

Conerete examples are most instrue-
tive, so I shall tell of a few experiences
that come to mind at random:

Charlie was a negro of prepossessing
appearance and manner. 1 thought 1
had a gem of a stock and general utility
man. On that basis T hired him for cer-
tain hours daily at $30 per month. We
had a lot of stock arrancing to do; it
was work whiel required some experi-
I stayed right with

I was pleased with
lis way of working under my direction,

enee 1n groceries;
him for two days.

and he seemed to be bright ahout under-
standing the whats and the whys of
things. Tmmediately he was left to him-
self, however, I found his work terribly
slow. Ile was always getting somehody
to ““help’” him; and then, as is usunally
the case, the two men did less than one
*The writer of this article is one of the most success-
ful dealers on the continent. He has spent almost 30
years in the retail grocery business and is well equipped
to answer questions and smooth out difficulties with
which others may have met. If a special request is

made pames of inquirers will be omitted when their
letters are printed for discussion.

* By Henry Johnson, Jr.

cood man, or even one poor man, work-
ing alone. I made a protest onee or
twice and finally got quite hot when I
found two men working so slowly on
some haking powder that, high-grade
stoek though it was, I told them it would
cost more than I eould get for it at that
rate—and I ‘“let Charlie go.”” This was
not Working with any Tools at all; but,
vou see, here was, neither a rip nor a
cross-eut saw.

Had to be Discharged.

Dan was old—an old grocer—one of
those men who are so deceiving because
they ought to know certain things about
croceries, and we are apt to think they
do know these things; but we ﬁi111] they
don’t. Then we realize why they are
still working, though old. 1le tried, tried
hard, and worked hard; also he was hon-
That last is the
reason why I kept him at all. T tried
hard to find not only whether he was a
cross-ent or a rip, but whether he had
any eutting edee whatever. There was
nothineg doing, so T had to let him out,

est, ahsolutely lonest.

1
too.

Bringing Out the Usefulness.

Herbert is a young man of really fine
young, often
“éslap-dash’’: but true, transparent and
of fine disposition. Mueh trouble and
anxiety has he given me by reason of
makine mistakes, failing to deliver pro-
perly, leaving goods exposed to the wea-
ther, ete. Many a serious lecture have |
eiven him and many a time T have all
but given up. But whenever T have felt
like firine him and getting another in his
place, T have reflected that sueh aect
would show that T did not know a eross-
cut from a rip saw and could not use
either to advantace.

charaeter: thonghtless,

In other words, T have realized that it
iz up to me to Work with the Tools at
liand. and fhat when a tool has some
positive usefulness in it, T must find that
nsefulness and get it out. So we have
““o0t aloneg’ and are still working to-
eether—he erowinge older and more staid
and developing finely. This is an exam-
ple of suecessful Working with Tools at
Hand, which is mostly up to ourselves;
but more of that lower down.

Work Done but Once.

John is one of those rough diamonds
whiech we find oceasionally. He was a

surprise in more ways than one. He
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came up one night last summer looking
for a job and he was so quiet about it
that I bardly took him seriously; but
something attracted me to him and he
was hired. In the beginning we thought
he was not going to make good, he seem-
ed so slow in his motions; but we dis-
covered that he made no mistakes, was
so methodieal in his deliveries that eus-
tomers were pleased with his acecuraey
and the staid methodical ways resulted
in the work being actually done more
speedily because it did not need to he
done more than once.

Developing Latent Salesmanship.

Lynn was a very pleasant man to meet
and a nice salesman. In that particular
he filled the bill. But there was no use
trying to get any work out of lhim. By
that I mean the work, actual, steady,
grinding work without whieh no groeery
store ean be run, so far as he was con-
cerned, was N.G. He could go about
and toueh up here and there with a
duster, giving very ladylike, but not
womanlike, touches to the dust and care-
fully avoiding the work of moving any-
thing to dust under it; but he had no
faculty of putting things through. Man
as he was, of years of business experi-
ence, he did not hesitate to stand in deep
reflection and wait to be told what to
do—like the greenest boy about the
place.

After a while, therefore, I gave him
notice. In the meantime, however, I got
thinking whether I was not losing an op-
portunity to get out of that man what he
really had in him—salesmanship. So 1
proposed a eommission deal with him.
Never having done that, I hit on 5 per
cent. as about the right ecommission to
try out. We talked it over and he ac-
cepted the proposal, going to work im-
mediately. Almost immediately, how-
ever, he showed that sueh a deal was
impossible, hecause he began to get to
the store at eicht or later, whereas the
rest of us got there at seven and actually
had to simply wait on him. Here I may
Lave fallen short, but T was so disgusted
that I did not say a word, but gave him
notice that in another week we should
not need him. The funny thing was that,
though he was making $2 to $6 per week
more money, he did not ask my reason
for tiring of the arrangement.

All these things are familiar to all of
vou or I might go on indefinitely; but
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the point 1 want to make is this: Out of
five men whom I have sketehed, two have
made good. That is 40 per cent. The
next man whom I should have told about
has also made good, so here would be
50 per cent. good material, taken as it
has run in my store. This may have hap-
pened to me because I have been for-
tunate in selecting my help, but it has
always run that way, or about that way,
with me. Henee I eannot but conclude
that there is plenty of good help to be
had.
Management of Help Lacking.

I further believe that this eondition
obtains everywhere and that it is not
help that is lacking but management of
help. On the one hand we expeect too
much and on the other hand we do not su-
pervise enough. Much is said about how
little ‘“interest’’ men take in their work;
but is that to he wondered at? What
interest have they? How can they pos-
sibly feel the intensely concentrated in-
terest in the outcome of a business ven-
ture that the owner of that business will
always feel? Is it not that we expeet
too mueh and hope for things to move
along automatically when we should be
ahead, leading, or behind, pushing, all
the time? What is to become of that
‘‘eternal vigilanece’’ which is ‘“the price
of THIS THING’’ if men are to fall
into the way of working with their might
where their ultimate interest may only
chance to lie?

Details Must Be Looked After.

It is up to us to know eross-cut from
Further, it is up to us to use
cross-eut in the place of rip when the
rip saw is not at hand. We must get the
work done; we must put the daily task
over no matter what tools may be at
hand; that is our appointed task. Then,
as we go onward with eool judgment, we
shall be given rip saws and eross-cut
saws, each for its proper use and pur-
pose.

What we must learn is to look within
for faults and keep steadily on the job
of seeing that we get value out of the
Tools we Have at HHand by means of in-
telligent leadership. Then we shall find
that our foree is so well trained and so
perfectly organized that we shall soon
he relieved of a lot of detail work. But
this eomes about through first putting
thirongh the details by our own personal
supervision.

- - . . L4 - . .

rip saws.

Two weeks from now 1 shall talk on
Store Equipment. Meantime, T hope for
comments on this talk.

____@_._
Ingersoll, Ont., council intends enfore-
ing the by-law to keep merchants off the

city market until ten o’clock in the
morning.
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Upon What Do Business Profits Depend ?

The Size of the Turnover Does Not Determine the Profits of
a Business—Success Comes With Rapid Turnover of Stock—

Two Concrete Examples to Illustrate the

Case—Clean Out

Unsold Goods Before the Season is Over,

By Howard R, Wellington.

EFORE taking up the essentials to a

suecessful business, we would like
to ecall the attention of the merchant to
some of the causes of failure in busi-
ness. These are many and varied—lack
of eapital, extravaganee, speeulation, in-
competence, inexperience. There are a
few causes entirely beyond the eontrol
of the merchant who is unsueccessful in
a business, such as the failure of others,
specifie local conditions in a community
from which he derives his entire trade.
Still at least seventy-five per cent. of
the merchants who fail in business are
to blame themselves through incompe-
teney or some of the above mentioned
causes.

It is not the large turnover nor the
large stoek earried that makes the profit
for the merchant but the number of
times the stock is turned over in a per-
iod, providing expenses are kept down
to a reasonable percentage.

For a number of praetical illustra-
tions we will endeavor to show how a
merchant doing a very small business
can make more net profit than a large
coneern turning over goods away up in
the thousands each year.

The merchant must look after his
business. lle should know how mueh
gross and net profit each line of goods
or each department is making for him
each year; how the expenses of each de-
partment eompare with the net profit,
or what percentage of his gross profit
is eaten up by expenses or salaries.
Then when taking stock great ecare
should be given to the pricing of lines
which are not everyday sellers. If
goods are carried from one season to an-
other, each year depreciating consider-
ably in value, there will come a time
when the merchant will wonder where
all his profits (?) whiech he has been
making for several years back have
gone and he will be forced to face a
situation whieh will surprise him more
than anything that could happen. His
so-called profits are taken on what he
has sold, but his stock has aceumulated
to such an extent that he cannot get
forty cents on the dollar for it; and,
when the truth is known, instead of a
profit for several years back, there has
actually been a loss creeping in on him
from ecarrying dead stock.

The only remedy for this situation is
careful buying by studying the needs
and demands of the community in which
you are located and then clearing out
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TURNING THE STOCK.

The accompanying article
raises a point of practical inter-
est. III'I/ ,\'/unr/d a re-
tail merchant turn his stock
in the course of a year in order
Zttl'y&!t 114'88("',/!‘
profit on the amount invested?

Opinions on this subject arc
solicited. How often do you

turn your stock?

often

to insure the

before the season 1is over, all
which may depreciate, even if a loss is
made. Far better take a small loss and
know the true situation, than make a
dismal failure by eclinging to an old
system of selling everything at a profit.
A good profit on a small turnover:

zoods

L ARISEENEe SR $ 4,000
Purchases 12.000
Sales $17,.000
Fxpenses 5,200
Stoek .-... 4500
Net Profit 2,300
$21.500 $21.500
Here i1s a small merchant worth a

$4.000
times a vear, with a small investment
making The key to the
situation is stoek turned over often at a
fair profit and very

$5,000 stock turning it over four
a big margin

light expense

A loss or a large turnover.

Stoek $ 60,000
Purehases 160.000
Sales £195.000
Expenses 50,000
Stock 70.000

Net Loss 5.000

£270.000

S270.000

Here i1s a large business, a heavy
stock, no management, and profits ab
sorbed, ves —more than absorbed by ex-
penses.

Think of doing sueh a turnover and
actually losing money. These instances,

however, are not rare.

Key.

The sale of goods at a profit sufficient
to eover running expenses and leave a
good net margin.

(To be continued.)
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; Th ANADIAN GROCER tomer before the grocery counter when she is told a little due to the
gf € history of the olive, olive oil, grapefruit, cocoanut, eoffee, doubted.
i Established - - 1886 ete. The story may be told through a newspaper advertise- share of tl
i: g THE MACLEAN PUBLISHING CO., LIMITED went or in the \\'illdo}\'. .it' th'(' dealer l.msn.l time himself, oy hruught {
$8 ¢ $ John Bayne MacLean - - President. and if pn.lwrly_ h»ltl.ll Is going to hrmu.rv.\ulls. : ; Credits ar
: J ! The article in this week’s issue showing a coffee dis- eral know
3 sublishers of Trade Newspapers which circulate in the Pro lay, ditferent kinds and sources of supply, bears evidence inancing
: i - h Columl Alberta, Saskatche 5ok e P
-4 vinces of British ‘olumbia, Alberta., Saskatchewan, ) oba. . The SR - “lt : 1 = ’ e

3 8¢ Ou(':n‘--. Quebec., Nova Scotia, New Brunswick, Prince Edward of this. Hu} window brought results, and at same time rash and
i # Island aud Newfoundland. was a splendid advertisement for the store. It illustrates " busines
4 ! of busin
% & ¥ Cable Address: Macpubeo, Toronto. Atabek, London, Eng. what can be done by the salesman hehind the counter ity but, w
£ 3 OFFICES: selling speecialties and semi-luxuries. But first, of eourse, ures, due
| g 1

CANADA— he salesms S s soods ' he g =l

1 Meontreal—Ilooms T701-702 Eastern Townships Bank Building, ! “_ sale ','?‘“' must know his -“'“”'l‘\ I he 'l‘"\' _I’_“ can will eonti

Telephone Main 1255. 0. 8. Jobnston talk intelligcently about them, and is then in a position to
Toronto—143-149 University Ave. Telephone Main 7324. interest one or more customers to the point of buying.

Winnipeg—34 Royal Bank Building. Phone Garry 2313.

UNITED STATES—
New York—I. I3. Huestis, 115 Broadway, New York.
Telephone Rector 2009.
Chicago—A. H. Byrne, 140 South Dearborn Street.
ol Phone Rand 3234.
GREAT BRITAIN—
London—S8 Fleet St., E.C. Telephone Central 12'.!60,E‘ = ol

FRANCE—

This is what all are aiming for--not simply filling demand.
but inercasme sales about the ordinary demand.

__@ e
THE BOY AND THE MUSHROOMS.

A boy, not long ago, was picking mushrooms on the

Again
This time
60 cents 1
existing a

It'is ¢

i i ; ats,
Fran fohn F. Jones & Co., 31 bis Faubourg Montmartre outskirts of a town. A gentleman who came along while oats, but
France—Joi - 1€8 X y b i A . b

Subecription: Canada, $2.00: United States, $2.50;
Great Britain and Colonies, 8s. 6d. Elesewhere, 12s.

PUBLISHED EVERY FRIDAY.

leading o
to do wil
replenishi

he was at the work, thought that he was none too careful
in his selection of the fungi.

“*Are you sure those are all mushrooms\- that there
are ‘not toadstools among them?’’ he asked.

““Oh! It doesn’t make any difference to fme,’” answer-
ed the boy. 1 don’t eat them. [ sell them.”’

This unconsecientious youth might be likened to many
of the so-called business men of to-day who do not appear

trade and
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SERIES ON STORE ORGANIZATION. cessions 1

In Henry Johnson. Jr.'s. articie in this week’s issue 1o be particular about the quality of the goods they offer
which ean be applied to every business. to customers. As long as the appearance of the goods

Ameriean
Reade)

e

-

15 a thoueht

-

past monl

it, that an exactly similar one is reposing in the palace In October of the present year, there were 79 failures with

i
‘B '_' ¢ That every dealer should get the most out of the tools offered 1~ such as to make them salable, they, like the s |
P £ at hand is emphasized. Mr. Johnson illustrates by a boy selling the mushrooms, are apparently ever willing ‘. '. b":'.
“ § simple oeenrrence in the life of a carpenter, how we are 10 make a sale. l‘a“‘ 'f"‘ <)
i 1 1; ofte s di d uss ¢ se time over the accom- Such a poitey may be all right for the fly-by-night oats and
& itentimes disposed to fuss and lose time over the a on ] Y ma, ; : y-by-nig e
; w:-; plishment of some work that could be completed rapidly man, whose aim s to reap inunediate profits only and AI D >-~l
o 1Y it *“the tools at hand’’ were only used. not to establish the confidence of his customers, but the ’g Expet
e ag To apply the point to the grocery business, he gives man who expects to f'umiuue in business and build up a
i | ;’ conerete examples that have arisen in his own store. -‘f“"“l trade is certainly unwise to operate along these ci
be E Like every other large dealer, many employes have passed lines. : :
" 3?' : under his observation. It has been his endeavor to make In the grocery business to-day, as in many others, t The «
5% 5 t the most out of them by a close study of their character, it is possible for the dealer to pawn off npon his custom- certainly
3‘ g their aptitude for selling and their accuracy. He tells ers many li{ws of inferior qualiFy. If it is done, how- \\lu.»lvsulo
{ ‘ ; of how certain of them recently in his employ, were ziven ever, there is boun{ to be 1"eact,10n, tor‘the customer is l‘nl;unls I
% ?  § every opportunity to make good, but eventually had to hound sooner or lat g to d]s.t'n\'m' the fact. Truly, the former it
{; i F& E he discarded; of others who at times appeared to be in dealer has probhahly :_’al{lc(l a l'ew cents more on [I..(- 11';|F,s_ N¢;. do
‘l' ite | the wrone field of work, but who, because the hest was :n‘-lmn lAhun l.w otherwise would, but \\'Imtl benefits him, lllil“ll"i“‘l
i ! !’rr : 'B secured from them. have made good. if he gains a few cents ;}l|1l loses l‘ll(' trade of llu»i customer, But just
j-i 5 : i~ This article is the first of a series by Henry Johnson &% .\H"” < \\('ul\cllllll: his “T““m.“”“' He \\_lm follows the all ‘.“h:"“
i f : on ““Store Oreanization.’’ The next of the series will lmllt;\ of the mushroom seller is penny wise and pound the H‘l'.lllﬁ
,7 5‘% appear in two weeks, and will he devoted to ‘‘Store foolish. It A
;Q / ” Fouipment.”  These articles should bhe carefully fol- e i pace “”Ih
I R ¥ f lowed ;s they will mean dollars and cents to those who study to be abl
. x“i i ‘ ‘ ; them dilivently. FEWER FAILURES IN CANADA. the resul
! I.'" § i 3 : fur SN =3 - =5ros 5 = wholesale
g - ] 5 i 1ok I'he prosperity of Canada is demonstrated in no way aadin— ds
!! ' a a4 more conclusively than by the deerease in the number of cannot ge
i? ,“ > ) WHAT THE SALESMAN CAN DO. failures. The records show that during the month of consequer
i% i Supposing you were to have a few hundred dollars f)""']’“' t}"“'“’ were 106 failures in ‘_‘i'“ﬂdil, the total Labil- promised,
.9 in your pocket and you o to a housefurnishing store to 111€s runnln‘f_’"upto $]:450,949.. ]‘)!ll'lllg October, 1911, there Whole
| purchase a rug: there is a salesman there who shows you Weére 119 failures with a liability record of $1,762457. service, i
b a handsome Persian rug. He tells you a story about During October, 1910, there were 130 failures and in the condition:
‘ ' it—possibly a little history explaining the distriet from corresponding month of 1909 the number was 150. it has be¢
I ' whieh it eame, the echaraeter of the Persian folk who wove The same ratio is borne out in regard to retail failures.
p f of the Persian king or that of some other Eastern notable. a liability total of $759,354. Oectober last year saw 90 fail-
g Wouldn’t you have a longing to possess it? Whether you ures with a liability record of $845,644. In 1910 the num-
g had the price or noi the longing would be there. ber of failures was 90 and in 1909, 117. Money
‘33 This is human nature— with few exeeptions—and that It will thus be seen that the number of failures has the loan «
N same ‘‘desire of possession’’ rises in the mind of a cus- been shrinking very appreciably each year. That this is : Quebee e
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due to the good times prevailing cannot for a moment be
doubted. One eannot help feeling, however, that some
share of the eredit is due to the gradual improvement being
brought about in methods of business management.
Credits are being more closely supervised and a more gen
eral knowledge of the fundamental prineiples of sound
financing is being spread. So long as it is possible o
rash and inexperienced men to venture into the reahus
of business, failures will oecur with more or less regulay
ity but, with the inerease of efliciency, the number ol fail
ures, due to other causes than inexperience or hard times,

will eontinue to dwindle.

*@_‘
ANOTHER DROP IN CEREALS.

.\j_‘;llll this week is a deeline i rolled oats announeed.
This time it is 20 eents per barrel, bringing prices down
60 ecents in two weeks, or 40 cents per sack below priees
existing at vnl’l'(wjmlullli'_' lwl'iml one year agzo,

It is a faet that millers are now well supplied with
oats, but the demand bhoth domestie and export is large,
leading one to conelude that competition had something
to do with the decline. Wholesalers and retailers are
replenishing stoeks in anticipation of a good winter’s
trade and naturally there would be strong endeavors on
part of millers to secure as much ol the business as
|n).\\'”)lt‘.

Fromgall appearances there will soon he some con
cessions made in corn meal, as erop of ¢orn on North
Ameriean continent this year was particularly large.

Readers who followed our market advices during the
past month or more, will not he surprised at cereal de
clines. Although for a long time mills ¢ould not obtain
raw material—and even some were securing United States
oats and milling in bond—our reportsindicated that as

soon as oat movement became general lower prices could

—
CHIEF CAUSE OF SHIPPING DELAYS.

$ The cartace and freight conditions in Canada have
There are few

he expected.

certainly not reached the Utopian stay

wholesalers and manufacturers who have not heard eom-
plaints from their retail eustomers, and in justice to the
former it must be said it is not always their fault.

No doubt there are many times when wholesalers and
manufaecturers fall short of the mark in shipping goods
But just now ecartage and freight conditions are not at
all adequate. Delays are oceurring, very annoying fo
the retailer, and yet the shipper has no eontrol over them.

It is quite evident that the railways are not keeping
pace with the growth of the country, as they do not seem
to be able to handle the freight offering properly, with
the result that eonsiderable dcl;ly mn ,\Ill|ill|t'l‘n|\ from
wholesalers is absolutely unavoidable. Again, many whole
salers are sometimes in a worse position hecause they
cannot get the goods shipped to them in proper time, and
consequently ecannot fill retail orders as promptly as
promised, in all good faith, by travelers.

Wholesalers and manufacturers anxious to give good
service, and who have done so under more favorable
conditions with the railw ays, should not be censured before
it has been proven they are the cause of delays.

—
ATTEND TO COLLECTIONS.

Money is becoming searce and builders are offering
the loan ecompanies as high as 7 per cent. in Ontario and
Quebee centres. This is the highest rate for mortgages
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that has been reached in Eastern Canada for many vears
In the West, 8 per cent., and in some cases, as lngh as 10
per cent., is paid for real estate loans.

This condition is due to the rapid growth ol this
country, necessitating more building of stores, warchouses,
tactories and ollices, the erection of dwelling houses to
take care of the inereased. population and for people who,
having made money, are housing themselves more lux
urionsly.

Seareity ol money 1s due, at the moment, to the troubles
i l':bll"l'i' The moment these are over monev should be

come plentiful vin, but as we have saud, it s very

hard to-day to get it at 7 per cent., on the best loans
It may reg
not affect wholesale and retail merchants.» Business s

ch a more acute position. This, however, should

excellent, money is plentiful among the consumers, ther
fore the wise merchant should devote mueh attention
the collection ol all moneys due him; all overdue debts
any where in Canada should be |b|\‘~\v-l hard lor colled
Our readers who aet on this advice will tind themselves

in a mueh better position than those who do
EDITORIAL NOTES
Put fruit to the front. Oranges, grapelruit and
are all excellent in color and quality
- - -
Hetty Green advises givls to cat onions 11 they wish

become rich Now, wateh the run on onions

Car shortage is by no means a solved problem. Dealers
in all lines are making strenuous complaints
. »
““A selling scheme with strings attached to it, S
well illustrated by the coffee window display in this

fssue.,

Christmas trade can be greatly inereased with china
ware and crockery. Fairly expensive lines sell well at
this season.

» » . .

Now that the question ol the Canadian navy has beer

settled, the retailers will have a chance to t

Inspection with the Borden Government

Will pareels post help the struceling laborer who' |
te get eredit so oiten from the corner croecery!  Ad

cates ol the system have overlooked this point

A bird in the hand s worth two in the busl \n orde
in hand now for the Christmas bird, 15 worth two prob
ables for Christmas eve Now is the tune to L cus

tomers’ orders
=
In working with the tools we have at hand, we should
not overlook the taet that as soon as able, we should secur
those tools that will facilitate the work and diseard those
that have not come up to expectations

Canada used to send butter home to the Motherland
Now, she has to send to her sister, New Zealand, to get
enough to butter her own bread. Apparently more dairy
farming is needed in the Dominion.

The crop of co-operative societies promises to be a
heavy one this season. Without the special class legisla-
tion they have been after at Ottawa, no doubt a great
number of them will cease to exist a year or two henee

e
v

X D, S
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A Page of Value to the Grocery Clerk

The Clerk of To-day is the Merchant of To-morrow

O]

Rural telephone systems are helping
many a general merchant in country dis-
triets to inerease business. Are all get-
ting the benefit of their installation? If
not there is room for the aggressive
salesman to use his selling power to fur-
ther the business of the store. There are
times when the customer in the country
will appreciate a eall from the retailer
cr lis elerk announeing the anticipated
arrival of fresh fruit, meat, sausage, ete.
She may have made some remark on her
last visit that would lead the salesman
to believe that she would be open for
such goods; or knowledge of her hus-
band’s and family’s likes may also be a
sufficient justification to ring her up on
the phone.

Where the Phone Assists.

Sales are largely extended by this
method in the store of A. F. Choate, for
many years a general merchant in War-
saw, Ont. His son, Harold Choate, en-
deavors at every opportunity to sell eus-
tomers, outside the village, goods he
thinks they will appreciate knowing
about. In the summer, for instance,
when new fruits are in, general mer-
¢hants in villages and towns off the rail-
way lines do not get fruit every day.
Shipments may come twice a week, say
on Tuesdays and Fridays. When one 1s
anticipated Mr. Choate, Jr., makes good
use of the rural phone lines.

“‘We are getting in some nice berries
or cherries this evening and thought pos-
sibly you would want us to save you
some,’’ is one line of argument frequent-
ly used. Country customers appreciate
this. They know that if all the fruit
were exposed for sale it would probably
Lave disappeared long before they had
a chance to get into the village. The
salesman in the store who knows his eus-
tomers —as every country merchant us-
nally does—hy the exercise of a little
judement is in a position to tell when
to approach a customer in a case of this
kind.

Enlists the Neighbors’ Help.

No one could be offended at a state-
ment like this over the phone: *‘‘We
have just got in several fine baskets of
peaches; T see Bill Jones in the store
and if you happen to want any I think T
could send them up with him.”” People
in the country are, as a rule, a friendly
lot and do one another favors at the re-

quest of which many eity folks would
rebel.

During the winter the Choate store
finds many a way to inerease business
by the use of the phone. Considerable
new dried fruits coming in prior to
Christmas, breakfast bacon, and sausage
which arrive on Saturdays, are some-
times sold ahead of time. Salesmen in
other country stores ean easily do the
same.

Ill Wind Blows Someone Good.

Mr. Choate also seizes every oppor-
tunity to turn a rainy day into inereased
business. In the fall of the year during
plowing season rainy weather always
drives the farmers into the village. They
come to the mill or the blacksmith shop
and call for their mail at the store. This
affords a chance to sell them goods. The
salesmen have plenty of time during
week days to talk to farmers and by
showing a personal interest in their
work or their home life or by doing them
a courtesy, can frequently interest them
in goods which will likely be required.

The methods of the country merchant
and his salesmen in knowing the char-
acters, likes and dislikes of his custom-
ers might well be emulated by the sales-
men in towns and cities. To this end
every salesman should work to develop
his memory. Know customers by their
names and not simply faces. Know the
street addresses of as many of them as
nessible.  Show them that a personal in-
terest is taken in their welfare. If all
clerks followed this poliey ecustomers
would appreciate the service and the faet
that an interest was taken in them be-
sides that of getting their money.

Know the Goods Wanted.

The practice of remembering names
and addresses could be carried further to
remembering varieties of articles eus-
tomers always wanted. For instance, the
clerk should not have to ask what kind
of tea, coffee, ete., a permanent customer
desires. To make sure he is correet, or
that the customer hasn’t changed her
mind since last visit, he might say, ‘‘You
always like Jones’ tea or Brown’s coffee,
don’t you?’’ Think of the effeect a sim-
ilar statement would make on yourself if
a wholesale traveler were selling you
«oods. You would appreciate the faet
that he had a knowledge of your busi-
ness and would be inelined to acecept sug-
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gestions from him. Same applies to sell-
ing behind the ecounter. Service begets
confidence, so every eclerk has here a
means of sellingf;dre goods by gaining
the confidence of store patrons through
giving them a serviece equal to or better
than they eould secure elsewhere.

The thoughts to be emphasized in the
above are, first, take advantage of the
telephone and of the ‘‘rainy day,”’ and
second, build up confidence in the store
by adequate service.

TWENTY YEI}'RS Aco

Following items are from The Groecer
of December 16, 1892:

““Twenty tons of turkeys and
geese were shipped from Kempt-
ville, Ont., for European markets
last week.’’

Editorial note.—This section of East-
ern Ontario has always been noted for
its large produetion of poultry. Farm-
crs still raise splendid flocks.

. . L

‘“At St. Hyacinthe, Montreal, the
other day, before Judge Sicotte, R.
Lafortune, of Acton, Que., was
charged by J. J. Costigan, inspeector
of food for the province, with hav-
ing sold him a pound of coffee,
whieh, on analysis, proved to be
adulterated by the admixture of
roasted peas and chicory. The de-
fendant was found guilty and was
fined $5 and costs of analysis, whiclj
amounted to over $30 in all.”’
Editorial note—When all the new

food standards come into effect, the re-
tailer can proteet himself against such
fines by demanding a warranty as to the
purity of the goods he buys.

- * -

““The retail grocers of Hamilton
have nominated the following of-
ficers, who will be elected at the next
meeting: .B. Winnifrith, president ;
A. Ballentine, first vice-president;
G. Elder and J. Main, second vice-
presidents: W. R. Harvey, seere-
tary: (', Bramner, treasurer; exeen-
tive committee, J. Ronan, J. O. Car-
penter, C. H. Peebles. .J. F. Kava-
nagh, T. Hazell, G. Smith, G. Hunt.
J. Main, G. Elder, J. C. Boligan, J.
Hayes; G. Powell and C. Holt,
auditors.”’

Editorial note.—Many of the above
named men are still, after the lapse ol
twenty years, engaged in the retail gro-
cery business of Hamilton and are mem-
hers of the R. G. A. there.
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Results From Attempting Extra Sales

Actual Instances Demonstratinz How Easy it Frequently is to
Sell Goods Which Customers Had Not Thought of Buying—
Dealer Tells of Case Where Clark Suddenly Made Himself
More Valuable—Latent Salesmanship Ability Awakened.

There is no denying that the sale of
egoods ean be materially incereased in the
grocery store by the use of proper meth-
ods. The faet is frequently demonstrat-
ed in every progressive store. The writer
recently spent an afternoon in a eountry
store and several examples which eame
to his notice brought home foreibly the
truth of the eontention that it is possible
to ereate sales for goods over and above
actual demand.

Early in the afternoon a man eame in
for 50 eents worth of wheat for hen
feed. The eclerk evidently knew some-
thing about the feeding of hens and as
‘He weighed up the wheat, he pointed out
that the store also kept corn and gave
an instance of a man who had mixed
wheat and eorn with good results. The
customer considered the idea as a good
one, and before he left he also purchas-
ed 50 eents worth of the corn.

An Extra Sale of 25 Cents.

The same clerk waited on a customer
who came in to purchase some ‘‘pickled
back.”’ She purchased half a one and
was about to leave when the elerk men-
tioned to her that they had some ex-
cellent head cheese.

“ Just wait till T show it to you,’’ he
remarked, and in a moment was back
with a piece daintly placed on a piece
of butter paper.

““Doesn’t that look nice,’”” he comment-
ed. ‘“There is just two pounds in the
piece. That will be 25¢.”” The customer
hought the piece.

The Other Half Sold.

“I will not put that half a back in
the refrigerator just now,”’ remarked
the clerk when the customer had gone.
““I’ll leave it out on the counter and
perhaps some other customer will buy
it.’?

About the third customer after that
incident was at the provision counter
buying some cheese.

“‘How would you like some nice pickl-
ed back ?’’ asked the clerk, holding it up
so she eould see it. ‘‘We are selling a
lot of it. It is worth 20 cents a pound.”’

‘‘How much is in that piece?’’ enquir-
ed the customer, and being weighed it
was found satisfactory and purchased.

Not Turkey Without Cranberry Sauce.

The day in question was just previous
to Thanksgiving. ‘‘Have you got your
Thanksgiving turkey yet?”’ one customer
was asked. She had.

*“*And I suppose the eranberry sauce
is ready too?’’ he eontinued.

““Well, no it isn't. T really hadn’t
thought of it.”’

““That is one of the essentials youn
know,’’ taetfully remarked the elerk
‘“‘Here are some excellent cranberries
which we got in yesterday.”’

Further conversation developed into a
sale of two pounds of the eranberries.

. L L
Appreciates Extra Sales Articles.

““Those articles whiech the Canadian
Grocer has been running giving aetual
examples of how grocers have succeed-
ed in inereasing the demand for goods
by using real salesmanship are certainly
good,”’ remarked a ecountry merchant to
the writer the other day.

““Not only do they encourage the mer-
chant himself into putting forth greater
efforts in this direetion,”’ he continued,
““hut if the clerks ean be got to read
them, they are so mueh more valuable.
There is no denying that more goods ean
be sold if the attempt is only made but
the problem is to get the elerks thinking
so and attempting to demonstrate the
fact. Aectual examples of how salesman-
ship has been put into practice acts as
an ineentive to other elerks to try the
same thing.

Values the Trade Paper.

““Unless there are other clerks in the
store to set the example, or a chanece is
afforded to visit other stores, the only
way in which the elerk ean learn of the
methods whieh are being used by others
to inerease sales is by reading the trade
paper.

““T realized a short time ago that one
of my clerks was giving little or no at-
tention to increasing sales. He merely
supplied eustomers with those goods for
which they asked, which were for the
most part staples and gave the smallest
percentage of profit. T decided to try
to work up his interest in salesmanship.

‘I gave him a little talk on the sub-
jeet as well as some aetual demonstra-
tions of how it eould be done. T then
gave him an article to read which out-
lined some methods that other clerks had
used to inerease sales. Apparently all
that was needed was the mateh to start
the flame. He became quite enthusiastic
over the idea, began to make frequent at-
tempts to sell extra goods, and has in-
deed been a much more valuable eclerk
since then.”’
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This case demonstrates that there is
often real salesmanship lying dormant in
many a clerk which merely requirves
coaching to give it life. There are prob-
ably seores of clerks in groecery stores
to-day who do not know what salesman
ship means. They have never really at
lt‘mptv(l to sell more goods than eustom
ers ask for, have never been taught nor
encouraged to do so. In many cases if
there ecould only be something done to
acquaint them with the possibilities in
this direetion, they would be mueh more
valuable elerks.

It is without doubt mueh to the ad-
vantage of the merchant to kindle within
the elerk the ambition to sell extra
goods, to teach him by setting a good
example, and to encourage him in every
possible way to inerease his salesman-
ship ability.

.:'S.S

B.C. WINDOW DRESSING CONTEST

Prizes Awarded to Winners—Harold M
Wood Winner of the Grand Prize.

Vancouver, B.(", Dee. 12 (Special)
In eonneetion with the ‘“ Made in Britis
Colambia’’ window dressing contest
condueted under the a 1Ispices ol the Re
tail Groeers’' Association of Vancouver
prizes have been awarded for the best
dressed windows. This exhibition was
in the nature of a competition tor reta i
orocers’ elerks who were called upon to
produce their best in window display
arold M. Wood, 299 Hastinzs Street
East, won the grand prige of F100

The eity was divided into three dis
triets, four prizes being awarded u
each. Besides winning the $100 grand
prim-. Mr. Wood also, of eourse, cap
tured first prize in the district his en
ployer’s store is sitnated in. Following
are the awards:

Distriet No. 1—First prize, $0, Ha
old M. Wood, 299 Hastinzs Street East:
seeond prize, $25, T. ¥F. MecDowell, 936
Granville Street; third prize, $15, F
Wright, 645 Seymour Street: fourth
prize, $10, London Grocery, 1045 Gran-
ville Street.

Distriet No. 2—First prize, $50, F. J
Rolston, 45th and Fraser Street; sec-
ond, $25, B. (. Market Co., 1136 Com-
mereial Drive; third, $15, A. G. Page,
Fifteenth Avenue and Westminster
Road; fourth, $10, F. J. Rolston, 45th
and Fraser Street.

Distriet No. 3—First prize, $50, Kit-
silano Groeery, 1500 Yew Street; sec-
ond, $25, London Grocery, Broadway
and Vine Street; third, #15, London
Grocery, Granville Street and Sixth
Avenue; fourth, $10, London Grocery,
Granville Street and Sixth Avenue
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Current News of the Week

Quebec and Maritime Provinces.

The Montreal Show Case Co., Litd.,
has been inecorporated at $50.000.

The Commercial Travellers” Banquet
vill be held on December 23 this year.

The Fyvle Seale Co., of Montreal, has
been reorvanized with ecapital stock of
<10.000.

W H. Dunn, Wi 11, Dunn & Co.,
Montreal, spent a few l’il‘\'.\ out ol town
this week on business.

The Oeccanie Oyster Co. of Canada,
Lid., has been incorporated with capital
stoek of ¥10.000.  The head office is to
he 1 Montreal:

J4..C~Wilson, . Lid.,

turers, Montreal, have received Domin-

paper manufac-
ion ncorporation.  The capital stoek of
the company is %1,000,000.

A driver for Murphy Bros., erocers
on St. James Street, Montreal, was sen-
tenced to fifteen months” imprisonment
Yor disappearing with pareel of $365
which he had been entrusted to take to
another braneh of the store.

I°. 1. Anson, general manager of the
Atlantic Sucar Refineries, was in St.
Johin, N.B., last week with the $100,000
deposit necessary under the contraet
with the ety. as a guarantee that a
$300,000 sucar refinery would be huilt
on the Ballast Wharf, which some yvears
ago was viven to the Durant interests
for this purpose. Mr. Anson while-in
the eity said there would be nine build-
mes erected and it would require an
outlay of nearly $500,000 1o equip and
build them. The proposed refinery is to
cmploy seven hundred men. The raw
sngar will be imported from the West
Indies.

Plans for what is e¢laimed by its own-
crs will be the largest store in Canada
have been given out by Seroggie’s Ltd.,
of Montreal.  Their new establishment
will cover eight aeres of floor space, the
site, which eost #1,500,000, being located
on the corner of Bleury and St. Cath-
erine Streets.  There will be five miles
of aisles in the building, which will be
six storeys in height.  Work on the
building will be hecun at onee and will
not stop night or day until the building
is completed on September 1, 1913.
Cafes, a theatre and a roof garden will
be located in the new building whieh
will cover an entire hloek.

Ontario.

H. Miles, eroecer, Toronto, has sold to
W. H. Wilson.

E. McEown, crocer, Waterford, Ont.,
has sold his business.

Georce Vallay, of Port Arthur, Ont.,
has opened a general store in Quibell,
Omnt.

I’cter Sherry, a grocer in Ingersoll,
Ont., for fifteen years, died suddenly
last week.

Daniel  Coyle,
Wrankford, Ont., sustained loss by fire

apple  evaporator,
1ecently.

Ravary & Lalonde, general merchants,
St. Amour, Ont., have dissolved, Lalonde
continuing.

Joseph J. Sky, Cobalt, Ont., has pur-
chased the grocery business of W. S,
Jackson there.

Bertrand & Sequin, general merchants,
I.’Orignal, Ont., have heen suceceded by
L. Bertrand & Son.

There is a movement on foot hacked
hy railway employees to establish a co-
operative store in Port Arthur, Ont.

The capital stoek of the Collingwood
Packine Co., Collinewood, Ont., has heen
ereased from $15,000 to $30,000,

Wi, Simpson, an old-time grocer of
Port Hope, Ont., died recently at the age

{

of eiehty vears. IHe was conneeted with
firm of Simpson & Read.

Damave to extent of $25.000 was done
by fire to stoek and building of F. E.
(‘arp, Ont.
Loss was partially covered hy insurance.

Arcue’s ceneral store at

Wehster Bros., eroeers, London, Ont.,
have sold to Tavistoek & Pierce. Mr.
Pierce formerly elerked for Wm. Hayes.
Delaware,

Mr. Tavistock comes from
Ont.

Lumsden Bros.,, wholesale
Hamilton, Ont.. intend moving their
Toronto as soon as their

grocers,

husiness to
warchouses in the former eity have heen
St ]l]

The Board of Directors of the London,
Ont., Travellers® Club, entertained the
members and visitors last Friday even-
ing at a smoking concert. Ahout one
Lundred were present.

The Laurentia Milk Co., Toronto, have
or are opening branches in Canada under
the following styles: Canadian Farm
Produce Co., Ltd., Montreal and Lacolle,
Que.: Laurentia Milk Co. of Manitoba,
Nepewa, Man.: Laurentia Milk Co. of
Saskatehewan, Battleford, Sask., and

Laurentia Milk ('o. of Alberta. Red Deer,
Alta. This eompany intends to manu-
facture milk powder as well. This 1s
simply the solids after the liquid water
has heen removed.
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The merchants df IHuntsville, Ont.,
have signed the petitions re Seale In
speetion and Garnishee Law amendmeni
fo W. €. Miller. seeretary of the Ontario
R-G. A.
and nine the latter. L. 1l. Ware fo

Ficht have signed the forme

warded the petit 10ns.

Milton Oppenheimer, of Oppenheime
Bros., manufacturers and ecommission
brokers, Vancouver, B.C., is in Eastern
Canada on a business trip both in con
neetion with the interests of his firn
and that of sport with whieh he has an
extensive conncetion in the West. I
was in Toronto and Montreal during the
week and before returning home will g
to Boston, New York and California.

Western Canada.

Lynn & Hunt have opened a groecery
store in Caleary, Alta.

H. II. Owens, grocer, of Vancouvel
B.C., died last week.

D. Wasil, grocer, Winnipeg, has hee
suceeeded by J. Polsky.

A. Campbell, grocer, Winnipeg, has
Leen sueceeded by D. Campbell.

Gillis & Horne, grocers, High River,
Alta., have sold to Kelly & Young.

1. A. Fisher, general merchant, Hal
hrite, Sask., has sold to B. W. Gerow.

McGee & MelLeod, general merchants
Lockwood, Sask., have sold to Sween)
& MeRitehie.

Tensley & Sowden have purchased th
arocery business of Mary Bullock, Vi
toria, B.C.

Scarse & Wark, general merchant-
Swan River, Man., have been succeede
hy Jamieson & Wark.

J. G. Hindson, general merchant i
Rapid City, Man., for thirty-two year-
lias sold to Ray S. Rudd.

J. H. Tabor, of Calgary, Alta., and
associates will ereet a biseuit and con
fectionery factory at Medicine Hat.

David & Sky, general merchants, I
monton, Alta., have changed their siyl
ta the International General Store Co.

W. P. Riley has been made manager i
Winnipeg of the A. Maedonald Co
wholesale grocers, on behalf of the pu
chasers, the Dominion Bond (Co. Mr
Riley went to Winnipeg from the Riley
Ramsay Co., wholesale groecers at Porl
Arthur. The business interests of thi-
company have also been taken over b)
the Dominion Bond Co.
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Splendid Business Passing at All Centres in View of Christmas Season—Sugar
Market Remains Steady—Few Changes of Importance—Dried Fruit Situation
Firming—Primary Coffee a Little Easier.

j General Review of the Grocery Markets

i QUEBEC MARKETS. 3 " 24 - SPIC] ‘
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coming to hand, namely, English and g 2 0%
o o : ) s i nighit he heavier but still there are some : 7 .
Seoteh refined, but as market is entirvely : | p
= : : 3 substantial orders beiny placed. Should .
bhare of sneh stoek, the refiners are in a ) ¢ 1 | o P e
S0l . . . ¢ Coas packers " nmore melined (o . 9
g position to maintain present quotations : y ; :
tern . cifer, there would be more activity i
Granulated, 4 i all | 1 bt 4 RICE \l
= pbersay, g s taisins of all kinds are firm, but d¢ Wich
A Granulated 50 : " 1 { Jisap |
firn Granulated, 21b. carton, per cwt ;4; mand is somewhat limited in spite : Vi
3 al o By g - strength.  Currants in bulk are moving the S
I {::;;: le‘|]|:‘|lv,i l.‘l‘\.\\ 190 11“‘. gf:u but the demand for the eartons is heay Iv is | country
%, boxes 50 lbs, 80
Paris lumps, boxes 25 Ib 580 1er no doub ue to holidav eall Stoeks coming -~ S
the Red Seal, in cartons, ecach 035 10 doubt due g - 865 { 1
I o Crystal dinmonds, bbls, 540 ar |.-,m”‘-‘l small for this time of the ~higl redine W bring b
= Crystal diamonds, 100-1b. boxes 550 2 '
Crystal diamonds, 50 1b, boxes 560 year. strong  rep ! L ! i
Crystal diamonds, 25-1b. boxes 58 3 . 4 1
Crystal diamonds, 51b. cartons 630 Ihe supnlies of Persian dates are b ever, we ao -
Crystal diamonds, Dominoes ,cartons 710 1 } $
Extra ground, bbls. 515 1 reduced. there beine a good demand wut |y
Extra ground, 50-1b. boxes 53 1 1 W& on
g Extra ground, 251b. boxes 55 owing to high quality of the zoods whi Rice, gra bag . 3T
‘ery Powdered, bbls. 49 hood 22 1 Rice, grade 37
Pasloit. 5. bures 515 have eome to hand. Buat it 1s hikely e - 37
rowd 1. 251b. D38 - . L . 3. % pock n
H;:;:Ir: Fely, | ke i;g a lower market will set in shortly as new < "”“! = . g ;;5
vel Bright coffee i1 <hipments en route will not arrvive in  [dee grade C.( ; 4
No. 3 yellow 460 | Rice, gra . X 317
2 yellc 5 J ] . o be
No. 1 ::H‘;: 4 time for Christmas trade. and some « Rice . € & 3 3‘.5
eel llivl:l"';':weulll)\’xll.;l!;rlic::vl yellow may be had at 5e cosstons will be made : : pock 12% ! ‘ 75
.\l‘)[,.\.\‘\l‘.;\. I‘u”u\\]ll_‘ on reeent ad 'f ‘:11 :A‘I:’l] “ l’?H t ‘
Lias % : itel peache: ]
hia vance market is still firm and must re 2wty Yl 013
. rants, fiy fili as, per 1 cleans 0 0 noOw 55
main so till the middle of January al sl A s g R s o -, lee D 75
2 P y o8 - . . Soh 1 rants. Patras D09 0 Ny { T 8
vel .Ill.\.l.ll(. Demand then for new erop will . i Q0g% AIn -
set in and a lower range of prices should g : . .
lal co mto effect. Some are inelined to he deas n \
lieve that in spite of the low price ol 009% 01 - .
0% 012 | A
- sugar now ruling, prices of new mo 012% 0134 :
] 1% 0 b
lasses will he well maintained, but this 0% 015 - ,
eny : mats 130 14 ;
view can hardly be endorsed for this | 1% 0T davs. S \
3 box 00T 008 ;
reason. Sugar 1s low now and there is 1
th ns
) a tremendous new erop, so that a low h 11 y whie
Vi , on s
range should exist for some time I'hen 0 10 Wal s A
molasses, being made from sugar, should 08 .Xﬁ ] by b v
nt- he cheap, and taking the eonsensus ol e - .
de opinion on the matter it will, though a Rowmis prunes .. e . bnter )
t |
Raisins— Lt »
" S g ’ O o < hoice seeded raisine L
lower price than we expect might po Pl sotomglfl o e oy CCive S
: sibly be registered, should there be a :;x::i‘; {':’; :1‘[::;:}: '2(";;': ;:: };’ i market M SV S "
1 . y 00! crowT b a ! nj
o W I an he SSES Qeedless. new, In packages b, ' ' ]
2 very heavy demand and the molasse T, e, B cas &8 frmes la ‘ i
people be earried away with it and turn  Svltana raisine, loose on ‘
: Sultana raisins, 1-Th 0 i p -y
too mueh sugar into molasses and ove Malaga table raising ' 7% 10 y 1
o \alagn tahle raicine. clusters, ner % box 078 1@ P
LA flow the market. And thev are likelv to  Valencia, fine. off stalk, per 1b "
' 1 1 1 Valencia, select. per 1b " Y, Brazils i 015
on do so were they able to get a shade bhel- Valenecia. f.erown lavers, per 1b nm n nan F S ]
ter price for molasses than lor then COFFEE.—There was more pressur Tarragona A
Fud suear. on the eoffee market during last week . : s
1 . . - - *] P alr . “ornes - 1 L A 9
vl At any rate, faney molasses must rule than heretofore noticed Reports as to Sre—— ¢ ’ 013% 01
high. as above stated, and it is believed new erop are still conflicting. the latest Sbelled— . 8
N o2 Almonds. 4 o4
there is very little in loeal hands, what » 1”1‘“%"*'1““”“ over a million dollars |t ol Bt e 3
ri - . . « 2 wn P . S8
" : there is being held for faney pric ahead "of Government estimate. The in bags), s per B 08 3
The Maritime and Quebee Provinces are growing use of substitutes has naturally
nii . . : - e > H - \
“' short, so it is easy to grasp the entire something to do with keeping down the Japanese roasted PP+
MY . " ' . . . Coon, roasted % 0
| situation. onsnmption of eoffee, but roasters state Diamond G asted 009 010
€y o : ; ton Ton. roasted on o
) Fancy Barbados molasses. puncheons ' ' that the amount of substitutes econsumed B 'w o
ol Faney Barbados molasses, barrels ........ 08 04 £ e b el Spanish N 1 012
I Fancy Barbados molasses, half-barrels 0145 ) 47 is not very large as vet. Virginia No. 1 013 015
L Choice Barbados molasses. puncheons 035 % S 0% 0 PPecans, jumbo 018 oM
by Choice Barbados molasses, barrels . 038 D & PNY 03% Pistachics, per It "
) Choice Rarbados molasses, half-barrel 0 40 12 Mexican . 028 o3 - bright w 01
New Orleans Shsssabed 025 ) 28 B aisssssssansne 02 oM e Aives, Drght & A '®
AREIEE. iicisveisiscorsiinoesunnens SIS 03 Maracaibo (-] 0 2% RBroken o=
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BEANS.—More plentiful supplies of
Canadian beans coming along have eased
the situation somewhat and prices are
not so stiff.

Some loeal firms. are importing Aus-
trian hand picked beans and there will
be an even better sale for this grade if
the Canadian market advances again, as
the quality of the imported is good and
thie beans are splendid boilers.

There has been some prejudice against
the Rangoon Indian bean, ever since if
was lmported about five years ago, when
tle Canadian market started soaring.
They did not prove good boilers, at least
tlie publie said so, although it is be-
lieved that it they had been soaked pro-
perly before use there would have been
little eanse for eomplaint. The new im-
portation is, however, selling well and
as price to retail trade is from $2.00—
$2.25 per bushel, there will be a nice
business done in this particular line.

White beans, per bushel
Indian  Rangoon =

ONTARIO MARKETS.

POINTERS—

California Fruits—Firmer.

Coffee—Weaker.

Nuts— Higher.

Toronto, Dee. 12.—The general feel-
ine amongst brokers and jobbers alike
seem= to be one of strong optimism.
*Best season we've had for some time,’’
sald one man, ‘‘and prospects for the
whole year’s business are just as good.”’

Up to the present time everything has
pointed towards a big year and if the
Christmas rush continues as briskly as
it has for the past couple of weeks the
climax should be well reached. Those
firms whiech have practically completed
their business for the year feel well sat-
isfied with the progress made and feel
immelined to rest until the beginning of
the New Year. ;

Some lines sueh as fruits and nuts
lave not been delivered as soon as ex-
pected and coming late have caused
considerable rush in jobbing houses.
Several complaints  have been made
about this, but ¢onditions are now being
hettered.

Goods specially adapted to Christmas
haking have been in great demand and
profits on such lines have been large for
all coneerned. Retail merchants are fea-
turing these lines strongly and stocks
are being rapidly depleted. In many
cases sorting orders are being sent in
and brisk business is being done.

SUGAR. — The sugar situation is
without any special feature this week.
Locally the market is steady and there
1s exceedingly good demand and con-
sumption for this season of the year.
The estimate of the Cuban erop has been
very greatly increased and now it is re-
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ported as 400,000 tons heavier than last
year. Latest reports regarding the
European beet erop give no change. The
Russian crop estimate has been greatly
decreased on aecount of frost. This is
not likely to affeet the world’s priees,
however, as they still have more than
they ean export, Latest estimates on
the erop in Louisiana are still smaller;
150,000 tons or about 40 per cent. is
said to be the decrease from last year’s
crop. Prices here are likely to run
along at about the same basis. No ad-
vanee is looked for.
Extra granulated, bags
Extra granulated, 20-1b. bags .
Extra granulated, 5-1b. cartens
Extra granulated, 2-1b. cartons
Impe granulated o
Beaver granulated
Yellow, bags
Barrels of granulated and

at 5 cents above bag pnce
Extra ground, bbls, ....
Extra ground, 50-1b.
Extra ground, 25-1b bU\LS
Powdered, bbls. .
Powdered, 25-1b. box
Powdered. 50-b. boxes
Red Seal, 5-b. box .
Crystal diamonds ........
Paris lumps, in 100-1b. boxes .

Paris lumps, in 50-Ib. boxes ..
Paris lumps, in 25-1b. boxes

SYRUP -AND MOLASSES. — No
change in price of corn syrups has as yet
taken place here although a decline is
expected. The very large crop of corn
in the States has brought down the
prices very greatly, and in sympathy
with that deeline a drop in price of corn
produets is looked forward to.

The Barbados sugar erop is muech
smaller than last season and this is hav-
ing its effeet on higher grade syrups and
molasses. In these the movement is
brisk and large shipments are being
made, Fancy grades are scarce and
stocks have been mueh depleted. It is
not expected that any change will be
made in price quotations till the New
Year.

Syrups— Per case,
2

- O O
E33E588

g

oo U oo
S3STUHEERER

20 tie -2 don. I QBB ..iiisisisavsvinaviaye 40
5 Ib, tins, 1 doz. in case . sesiins LR
10 1b, tins, % doz. in case 2 65
20 1b. tins, % doz. in case 2 60
jarrels, per 1b. .. 0 03%
Half barrels, 1b. .. 0 03%
Quarter barrels, 1b. 0 03%
Pails, 38% Ibs. each .. 175

PR B I Bl ... Sonicae renshnn e eE 12
Maple Syrup—Compound—
Gallons, 6 to case
% gals., 12 to case .
3% gals., 24 to case
Pints, 24 to case
Maple Syrup—Pure—
Gallons, 6 to case ...
3% gallons, 12 to cas
Quarts, 24 to case
Pints, 24 to case .
Quart bottles, 12 to
Molasses, per gallon—
New Orleans, barrels .
New Orleans, half barr
West Indies, barrels ....
West Indies, half barrels
Barbados, fancy, barrels
Barbados_ fancy, half barrels

045
049

DRIED FRUITS.—Dried fruits of all

ocoooooo R e
ZRER=E LISEES

kinds are being cleaned up. Demand
owing greatly to the Christmas trade
has been exceedingly heavy and an en-
ormous amount of business has been
done.

Prices on Californias are ruling high-
er. Whether this will affeet situation
liere or not is rather doubtful as the
rush of business is over for the year.

32

y

Prunes, seeded raisins, apricots and
peaches are firm and with more season-
able weather it is expected that demand
will be mueh greater. On the coast apri-
cots are closely cleaned up and the same
may be said of peaches, A general feel-
ing of firmness is felt in all coast fruits
and in some lines an advance would not
come unexpeectedly.

The situation in Valencias continues

unchanged. Stocks in Spain have been
exhausted. In the future buyers will

have to look to London for all -Valencia
raisins.

The evaporated apple market is slight-
ly firmer this week. Really fine quality
are searce and prices are being main-
tained. Damp and dark quality are
weak and hard to sell.

Prunes—
30 to 40, in 25-1b, boxes 0 13%
40 to 50, in 25-1b. boxes 011%
50 to 60, in 25-1b. boxes .. 0 10%
60 to 70, in 25-1b. boxes 00
70 to 80, ln 25-1b. boxes . 008
80 to in 25-1b. boxes .. 008
9 to 100, in 25-1b. boxes 007%
L Sme fruit in 50-Ib. boxes, % cent less.
p
Shnd.nd 25-1b. boxes ..........c.coeeee 013
Choice, 25-1b. boxes ...............cceee 015
Peaches—
Standard, 25-1b. boxes ................ 010
Choice, 25-1b. boxes ..............ccoenee 010% 011%
Candied Peels—
Lemon on 012%
Orange 012 013
Citron 01 018
Tapnets 0 04% 0 04%
Bag figs .. s ot 008 ow
Fancy box figs, according to size . 010 016
Evaporated apples ..................ccoen oor 0 0%
Currants—
Fine Filiatras, per 1b. oo
Choicest Amalas, per 1 0 07%
Patras, per lb. . 00T%
Choice Vastizzas 0w
Shade dried Vostizz 0 08%
Cleaned, % cent more.
Raisins—
Sultana, choice . .. 010 012
Sultana, fancy .0 oM
Valencias, selectec .. 009 0 092
Valencias, old stock .. 007% 008
Seeded, 1 1b, packets, Y 007% 00T%
Seeded, 1 1lb. packets, choice .006% o007
Dates—
Hallowee', full boxes 0 05%
Hallowee’, hall boxes ...... 0 06%
Farls, choicest, 12-1b. boxes ... 0 09%
Fards, choicest, 60-1b. boxes ¥ 0 07%
Package dates, per pkg. ........oceeene 0 07%

COFFEE.—General weakness is re-
ported in the coffee market this week.
In New York the market dropped fifty-
five points in the last ten days which
shows a general sagging. Better quality
goods are holding up well, however,
with nothing to intimate a decline for
some time.

Rio, roasted . 021 02
Green, Rio ..... .02 020
Santos, roasted .. .0 02
Maricaibo, roasted . 02 02
Bagotas ........... o B 02
Mocha, roasted . 030 032
Java, roasted .03 035
Mexican .. .07 02
Gautemala . 02 028
Jamaica .. .0 02
Chicory 012 013

SPICES. —Peppers have been keeping
high lately and ought to recede soon.
No immediate drop is expected, nor is
any great decline anticipated. A grad-
ual recession will likely commence be-
fore long. Nothing new is reported in
celery seed. Prices remain as quoted
last week and probability is that the
present price will be maintained for
some little time. = Lower prices will
probably be struck early in the New
Year,

Christmas
great exten
business is
houses eon
amount of 1

utmegs ........
Peppers, black .
hlu

Past
"Ick{{ npie.
Turmerie .......
Ran‘e for pun
boxes 2 cents pe
tins.
Mustard seed, p
Celery seed, per
Shredded cocoan!

RICE
is this week
so scarce tl
market alto
tendeney to
rangoon, bo
slightly low:
rice are st
hetter grade
A good amo
for season.

Standard B., fro
f.o.b. Montr¢
Rice, standard |

Rangoon ...

Fancy rangoon
Patna
Japan
Java ... )
Carolina  ........
Sago, medinm b

Tapioca—
Bullet, doubl

Medium, pea
Flake as sy
Seed

NUTS.—

ment in nut
kets have st
and locally
heen advan
are now gc
shelled haw
cents. Slig
shelled v
advaneced to
14 and 15.
market se
to Christm
moving out
supplies we
has heen a ¢
Almonds, Formi
\lmonds,  shellec
Amonls, Tarray
Walnuts, Grenol
Walnuts, Borde
Walnuts, Marbo
Walnuts, shelled
Walnuts, shelled
Chestnuts, Italis
Chestnuts, Cana
Filberts aovs
Hickory nuls P
i R
Brazils -
Peanuts, roaste

Peanuts, green,
Peanuts, green,

BEANS.
offering a |
Good quali
For this 1
wholesale |
trians as th
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Christmas has stimulated trade to a little change is reported in the market -l g o s uN
. > . . S.p. 0
great extent and a good volume of situation. o B 0 0%
business is being done. Wholesale 1'rime beans, per bush.. uew 2 050, Bn sp. 3;:
Cooking ¥
houses eomment favorably on the Cholcs bozes 0 6% .
amount of business passing. CANNED GOODS. .. o
Sand 01b. % Ib 'O} N1 M “hl-nc“ ;hh
b '"ORONTO.- Many . P s have Fine, f.o.8, 2, &p., per box 16
N Tins, phas. t Many mmplnnlf have e gy R R g Mg 4
C& . 7“’—“., e ¥ heen made by jobbing houses with re- fcrown layers, 22s, s.p., per box 18
) nno. o 1; - - . : A f-crown layers, s, s.p., per box.. 10
cl.o,v'u pem %00 % vard to lateness of deliveries, All lines a\_cm-lu layers, 7s, s.p., per box oM i
Coeoen .tlrur 2526 900 00 b = e B : £ Ne plus ultra, 82s, a.p., per box 1%
. B2 s of eanned L'nfuls have been muech delay o Sultanas < Bt 0 14 »
gkn‘gr ~~~~~ 2 46 ed and coming along late has caused Dry, clean, per Ib. 0 07
. . . Washed, per Ib o

m:;;n 5% 8401 great rush in getting them distributed LIb. ",.lg‘...‘:;, - -
ll;eptpm.'p‘“ %—3;,1 so—xg 1 (Christmas goods have to great extent 35 pashage ’ i

s . %9 o & gr ‘ e S servani E
Pickli i 1418 75000 taken place of ecanned goods for a time FEAS AND COFFEE. Prices steady

retail demand for eoffee improving with

Turmerie .. 1618 sestnibe Ao » 2
T DRSS FL LS T bek of bushoss Maw bomw shows |
tins. _ El Christmas lines with the result that colder weather E
(u;el]l:tr;rdm*l.”l.ﬂ l’p‘lll’)lh;;l i'ﬁ‘”?"lk .......... ’ 10 0 Y; (.nllne(i l:“l)({s h;‘\'(. ]’..e‘l l”ls!l(.(] t“ tllll ‘.“"‘;if;-ﬂ Rio No. § v :-'
OUEel Sonetts B8 DU ocoreecess 01 0% hackground. Latest reports, however, Boasted Rlo £ :
RICE AND TAPIOCA.—Double goat report a good amount of business. A (R'f:-:t;*:l:;ds.&ml: 5™ 3
is this week quoted at 91%. Supplies are firm tone is noted in market priees. Teas. o SR
so searce that it is practieally off the ek S e, i 2 0w 3
market altogether. 'l'he.rv seems to be MANITOBA MARKETS. j:L:::: é‘{jfﬁ“"‘“‘“* = 3‘:‘ ]
tendeney towards a decline in sago and BEANS.— Situation very firm in both i

v okt s ol 2 Winnipeg, Dee. 11.— Since Dee. 1 the
rangoon, both of which are quoted at e 5 ; peas and beans with further advances

e T R ST A weather has been decidedly more wintry y
slightly lower figures. Higher prices on . looked for. No changes this week

en 1 i ine ‘I ’ and though by no means severe is still
rice are still . ruling , .uul. fl«mandA for a the : ' B b aihed. ser Meshad 3%
hetter grades is growing fairly rapidly, more .hk‘- what is usually looked for at 1::‘."“;,.3.-"'\f.'-‘f\hr:'n‘ff.r bushel 12
A good amount of business is heing done this time of year. Whole peas 2%
for season. Fhis seasonable change has greatly NUTS.—Holiday trade 1s quite up to
benefited many lines of business and has i Bt - ataal : e
Standard B., from mills, 500 lbs. or over, —_— " average Prices are mehanged sinee
f.o.b. Montreal ........... SN | probably had less effect on grocery |ast review
Rice, standard B., f.0.b., Toronto i - . d
Per 1b. trade than on any others. Christmas prazn "
Fandy rangece 0% 00 and holiday trade das been satisfactory Donmea et Tumios ) 12%
Patna 005% 00 to wholesalers and retailers now expeet reanuts, choice 017
Japan 0 06 0 07 ; 3 - i
JORY | sovnice i muns 006% 00 their turn. Business of 1912 has .
Carolina ) R N 008 01 S e .
Sago, medinm brown ) 05's 0 O heen gratifying to- all interested and .
R St e 009 prospeets generally for 1913 are exeel-
ST, . v eescesesversesse WU R lent. An ease up and clean up for bal e
Seed ....ooooeiineens seesses - B W ance of year may now he expeeted. In WINNIPEG.
NUTS.— There is an excellent move groceries proper there are no ehanges of PRODUCE AND  PROBISIONS
1 : resell v ar ar- Ol 1 2ok > »
ment in nuts at present. Primary mar aceount this week, but in supple mentary  prices on eured meats and lard are
kets have .\ll'l‘llulhcllv(,‘tl Sl)lln,‘\\'h.ill of late lines sueh as flour, fruits and provisions  jeady except on bacon on which some
and locally prices in some lines have there are advances and reduection of 0¢ have had 1, cent advanee. Dairy
heen ;ul\';uu:vd. P«.>rm1;:ctlzl‘ almonds  some importance  as will be found in 1, ¢ter is up 1 cent per Ib fferings
are now gomg as h!L'h as “1"“ while _consulting price lists. light. Cheese and eggs are unchangced
shelled have been raised to 35 and 36 SUGAR.—There is no new feature of La "
cents. Slight advance has been made ., hortance in sugar, but from eastern 3 i i
. > X A\ . ave e Sak » 1 .t
in shelled walnuts. Filberts have heen . nditions a decline is expected. West- 3 v oy
o . Q o D} o . S . 50 b ubs T
advanced to 12 and 12'5 and Brazils to oy stocks are fairly heavy and demand > tits
14 and 15. The general tendency ol .lint first elass, Cured Mea 2
ark S 5 ar an wing } .
”l‘“l\et. seems “p“‘“d' “]‘i “' n Montreal and B.C. granulated, in bbls. ..... . 5% L - 5%
‘hris as emand nuts lave een Montreal and B. in sacks sesesoraie 535 et -
‘o ( hristm \_ demand Montreal and B.C., yellow, in bbls. {9 F.[ g e
moving out in good volume. Many Montreal yellow and B.C. yellow, in sacks 48 e
. i & =4 N Icing sugar, in bbls. IRERRRE iR . 565 Outario )
supplies were late in arriving and there Icing sugar, in boxes, 25 Ibs. 5% Ontario twir 9
has been a <reat rush to get them out. SYRUP.—This is syrup season and Manitcha s
\lmonds,  Formigetta 0 16 consumption is generally heavier at B&r= ) 1
\lmonds,  shelled 0 3 . 4 .
\lmonls, Tarragona 01 this time- of year than at any other. e 0% .
Walnuts, Grenoble 0 16% - . BT e % 3 =
Walnuts, Bordeaux 0132 Good retail trade is reported outhern  eggs i d
Walnuts, Marbots ............ 015 C Saaall | s
Walnuts, shelled, fresh cracked 03 It «'rlx’ e - 3
Walnuts, shelled, new, to arrive in Ik ) 3 o ol s -3
Chestnuts, Italian, large, Ib. . i (‘;IJ‘: ;I'“ ‘;I“; By -€I MANITOBA.
Chestnuts, Canadian, peck : 225 - A i s = - Soh -
Filberts +....o.... b1z emn R e R e 4 WINNIPEG.—There is good seas
Hickory nuts, per Ib. 007 arrels, per 100 lbs 3 2
PECARS. ooreecroer )18 020 Molasses, New Orleans, gal. 03 03 able demand for fish at steady values
Brazils 3 ) 11 015 Molasses, Barbados, gal 045 0% .
Peanuts, roasted ... 010 013 Maple syrup, guarts, per case - §8 Holland Herrings are easier a reduetion
Peanuts, green, extras . 0 08%4 Wph T % S il o f from 4 to 6 t } havi ne
PPeanuts, cen. " R & 2 010 - - T m . . 0 fOm 0 cents a4 ked Il ng Jon
( R DRIED FRUIT.— There is nothing of st et at end of last weel
[ TQ \» p 3¢ > . e . . . " o elteet ¢ end o = WeeK
BEANS.(anadian beans have been jmportance to note in situation as re- i
Ter p 1 > o froo - ook . L a ish— 2 J
offering a little more freely this week. g4rds dried fruits. Holiday trade has Orsters, per gallon t
: alitv ar g . . - . . ozen salmon n
Good quality are not at all plentiful. ek improved during past week, Frozen halil 09
For this reason the majority of the prunes— Per b, ::*Z::;: ‘,‘.’":.'f ! ;ﬁ
: . . 90-100s, 258, S.p. 0 W
wholesale houses are still using Aus- %in)o; - ogfrs 0% Haddook ) 06
; oare : p icke s, 25s, s.p. 0 06% Finnan hadd 008
trians as they are all hand-picked. Very Sn I i D 07X R R . e o
!
‘
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Kippers, box 2 0
Smoked col 01
Goldeyes, e 0
Labrador herri 45

NOVA SCOTIA MARKETS

Ialifax, N.S., Dee. 11.
are now dresine stores and windows for

Local erocers

Christmas trade.  Business is fully up
to averave for season, and collections are
Fairly good.

Wholesale dealers are complainine of
small receipts of bheans and rolled oats,
and the delay in delivery of shipments.
There 1s a heavy demand for sugars,
lard, and dried fruits.

There has been considerable inerease

receipts of dairy bulter this week,
bt the price remains unchanged. Keos
are still holding firm, and are not likely
1o 2o any lower. Demand for potatoes

1~ nnusually light for season.

BRITISH COLUMBIA MARKETS.

Vanconver, B.C., Dee. 11.

change in wholesale prices 1s shown 1n

Prineipal

the bacon department .where there has
heen decided advance. Continuance of
favorable weather eonditions in produe-
e distriets  keeps the égo market
steady. Wholesale prices for eges have
not advanced. Potatoes are plentiful
and  same  remark applies to  other
staples.

Local wholesale prices are appended:

EGGS.—Fresh, Eastern, dozen, .38;
seiceted eges, 34, Loecal new laid are
practically absent and few obtainable
are going at 65 to 75 cents a dozen.

BUTTER. - Local e¢reamery, .35 Fast
prints, 32145 Kastern
New Zealand.
prints, .31 New Zealand, solids, 3215,

ern townships,

townships, solids,

NEW BRUNSWICK MARKETS.

St. -lnim, \'; I)t‘(‘, 2 2
during past week with local dealers pick-

Business

ed up in most encouraging manner and
ndications are that next fortnight will
Orders
arce and numerous hut eolleetions

see cood volume transaeted,
are |

only fair. and will be until after the new
.\l‘ill..

Ontario {lonr showed slight weakening
this week, declining ten cents a barrel,
and this seemed somewhat surprising in
view of fact that there is such a limited
supply of flour on hand either in this
city or in other eentres through the pro-
vinee. It it generally expected here,
however, that with the Balkan situation
relieved, flour in both Manitoba and On-
tario patents will go still Jower, as re-
ports from the West indicate a great
abundance.

General rulings on hennery eces are
from 40 to 50 cents but there have been
sales at 60. Case supplies are fairly
plentiful and mueh lower, than the
‘sirietly fresh.” ’ There does not seem
to be much butter on hand throughont

the country distriets, or at least, if there
is it is not beine bhronght to market.

5 049

{40 4 50

- > oS 5 00

a . - 625

575 5 85

A : 0N10% o0on

0N15% 016

per I 400

3 % i 038 029

Oatm rolled 55
Oatmeal st

! (&)

140 )

. ted 0675 008

12 4 50

ceee % 92 9 50

Cohoes  ..... = o . 85 875

Sugar—

Standard 199 500

Austrian 4 80 49

Bright yellov ~ 470 480

No. 1 yellow 140 45

Paris lump G 0o 62

“That is a splendid column you have
on ‘Leaks in the Groeery Store,” '’ re
marked a retail grocer the other day.
**Let me tell yvou of a leak whieh 1 dis-
covered some time ago and which must
have lost me a lot of money bhefore the
discovery.

“We bought and sold considerable
The hutter was
hought usually twice a week frompro-

quantities of hutter.

vision houses and placed in the refriger-
ator by the driver, When he came [ al-
ways asked him how mueh he had for
me, and of eourse it was always the cor-
rect amount. I took it for eranted he
left it all in the refrigerator, never sus-
pecting any dishonesty until one week
I ran short earlier than usual. Putting
two and two together I calculated | was
three of four pounds short.

““This set me thinking as to what was
wrong. Next week when I phoned for
bufter T asked the clerk to count ihe
rolls in the refrigerator anl let me know
how many he sold before the driver ar-
rived with the new shipment.

““ After it eame T ficured how muech
we should have on hand and discovered
on counting it that there were three

34

pounds short. In the pile the driver left
there was the correet amount so that
evidently he had taken three pounds
from what 1 had before and placed it
with what he brought. This made the
new lot correet but the former short.”’
Here was a leak say of five pounds ol
hutter, or about $1.40 a week which in a
yvear would make $72.80—a substantial
Christmas present for one’s self.

To H. C. BECKETT, Hamilton, Ont.
Mr. Beckett was born in Hamilton on
December 12, 1860. He began his busi
ness career as entry elerk with W. 1.
Gillard & Co., wholesale groecers, at the
aze of eighteen and has bheen econtinu
ously with the firm ever since. When
twenty-one vears of age he went on the
road as traveler, covering the North-
west, for ten vears. In 1897 he was ad-
mitted as partner and since that time
tas had eharge of the selling staff and
buying department.

—

MONTHLY LETTER INCREASES
BUSINESS.

1

Stevens & Allan, Kamloops, B.C., #=
part of their advertising campaign, us
a typewritten letter onee a month t
inerease sales. This they send to every
louse in the eity and mail it to people
cut of town in the surrounding districi
The letter that was sent out in Novem
her dealt particularly with Christmas
voods, introduetion reading as follows:

“‘Dear Madam,—The Christmas sea
son will soon be here. Let our stor
supply your Christmas needs. You will
find us all ready to serve you with ney
fresh goods at remarkably low prices
Here 1s a generous supply of all the goo
things needed to prepare for the Christ
mas feast.”’

This is followed up by a list of pric
on new dried fruits, figs, dates, nut-
almond paste, extracts and spiees. Sto
news is also introduced. The Novembe
letter asks customers and probables t
““please note that now we have two di
livery wagons in use all the time an
yvour orders will receive special prompi
attention.”’

““We have got good results from it,’
said Mr. Stevens,”” and it always keep
us righi before the people all the time
It lets them know we are always afte
their business.”’

Roll
cents j
ing th
marke
all the
lion 1s

Hess s
cood
pled w
very |
reason
rolled
Gre:
f_‘IH)(‘S'
ther ¢
crocke
keep d
A d
s exp
('f’ III!'
United
year
South
to red
clines
supplie
vail th
(irea
!Pl"‘\\1‘(
flour.
cently
some ¢
Faster
duetion
cent re
also tl
West |
At pre
immed
than m
the wh
'ili.\ W
cline 2
the ma
expecte
said ]):
inal.
15 prei
large ¢
added
eney a



* left
that
munds
od it
» the
Il'l...
Is ol
m a
ntial

b -

t1me

and

Another Decline of 20 Cents in Rolled Oats

Scarcity of Raw Material No Longer Visible, Mills Being Well Supplied—Com
petition is Keen but There is Good Export Demand—Cornmeal Expected to

Follow Rolled Oats—Drop in Flour in Winnipeg May Affect Eastern Piiccs 3

Rolled oats have acain deeclined 20  ¢line Lower prices are likely to e {
cents per barrel or 10 ¢ents per sack dur throunghout the season T !
e the past week. For some time the i - :
market was pretiy bare of stoek but now MONTREAL
all the mills are filled up and competi 3 ' ¥
tion is bringing down the prices.  Busi FLOUR. Fhe “"‘”'“T AP SRS 8
ness still L\('t’[w brisk. There his heen vheat erades 1s still steady, the amount l W W
good demand for export and this coy- V' PUSIESS passing locally being fairly  puats, % | . : -
pled with local demand has kept mills SRLISENCIINY Country trade is not so o ' '
very busy. Many elaim that for this zood though, millers PUsking 'lv”"“ o CEREALS \ er W
reason the further drop in the prices of talling s demand to bad condition of .y 4 3 20 |
rolled oats was not warranted. roads.  Now, Kh”"w“)r‘ that frost has 14 conts p Sl \

Great shortace is felt mn  package et in there should be '”'vl“ll,‘”””{M“ tha ere i
lmlil.\. 2’lll¢i lll"lull.!l l‘HIl[llt'tI with a Ia s, "”(‘l\\ must l_“”\ he rairty IH'\ \\"h deching 1 &l
ther difficulty in obtaining premium ter wheat ST o firm as Ontario will mand
l‘l‘U(‘l\i‘l',\ and hoxes has Ill’“l muen to fTe- e \“” '“,l‘h“; h'“l‘ ‘}'1}.““““ il LHITEAY { ’ .
LN}]; down stoeks \‘\'H!il“::iﬁ}; ['“,v',\;bl,l‘.,::.‘:' wfoadoie " :: ::, Catse For ’

A decline ol 15 or 20 cents per saek :: :::: 1:;:;‘;.“‘ - .‘“,1“ i -;'jr: hare of sto Now a
IS |'\]n-1'lul n ovcornmeal before the end \\g :: fr"“'] in bag bag “'.‘ L
of tbe week. The corm erop in the .  papspn GATS.—Relled oats declin. M3 vl
United States has been very large this y . |’

: ed again 20 eents per barrvel and a good

year and large shipments from the o 4 e pociness is doing. We would ¢asier by 1 0
South expeeted any time I'H“A are hkely uot he surprised to see a drop in th wrds N ¢
t“‘ reduce  prices h”_."' Owing to de price of cornmeal next® week when big (s oy
clines in raw Ih;'llt'll.l| and abundant ipments eome alongz. Dealers should ause pri |
‘ll|'|»|ll'~ lower prices are likely to pre sot overlook this. markst ‘sz » decline Likelv t
vail throughout the season. S R

Great difference of opinion is  ex w
pressed with recard to the future ol ; . R
flonr. A reduetion of 20 eents has 1 ! bag i
cently been made in Winnipea.  Whil 1 Rolled
some claim that this will direetly affeet MILL FEED | mill
Fastern prices, others state that this re- 11 seems sl ¢ 'y
duetion is simply in svmpathy with re- has he url | {
cent reduetions 1 the Eastern markets, coming tendeney is towards tl
also that deeline is not ceneral in the S becominge even S
West but only confined to certain mills. TORONTO. are well sold up in bran but der
At present business is brisk, and for FLOUR.— Wheat market here is weak not brisk. ™
immediate requirements slightly brisker and matters look as if wheat might still  »
than mills can handle easily. “*The way vo down ““It’s certainly low enough "
the wheat market looks,”” said one man rvow for all the Farmers are gelting out =
this week, ‘“flour here is liable to de- «of 1it,”" said one man this week. More WINNIPEG
cline 20 cents a barrel.”” At any rate Ontario flour has been offering of late FLOUR AND CEREALS. M
the market i= easier and a dfop may be and prices have been reduced about 10 have reduced flour m 20
expected. Prices as quoted to-day are cents by some houses. bbl. and there is also deeling led
said by some mills to be merely nom Prices on flour are at present to a oeats, oatmeal and ¢
inal.  What flour is actually selling at reat  extent only nominal.  “Thirty duetions arve due to low
is pretty hard to state but with the cents off prices quoted would give what  ling raw material ol |
large erop of wheat in the United States flour is aetually selling at,”” was the g
added to the (‘anadian erop the tend remark made by one man in diseussing ot
eney at present at least is towards de- the situation. Bakers are, of course, =
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Lemons are Firmer;

Grapefruit Cheaper

Former Firms up on Primary Market But Retailer Will Not
be Affected—Grape Fruit of Fine Quality — Navel Oranges
Down on Toronto Market—Potatoes/a Shade Firmer—Good

Cron of Canadian Onions.

The market in lemons holds firm.
Across the line it is reported as slightly
firmer than last week. ‘‘This is the
first time 1 have ever seen prices raised
on the primary market in December,”
said one man this week. But although
prices have been advanced on the prim-
ary market it is not expected that the
change will affect the retailer greatly if
at all.

Shipments from the south have been
delayed on aecount of had weather. Sup-
plies coming forward are of excellent
color and quality and every opportunity
is given the retail merchant to put some
effort behind lemons and push sales.

Navel oranges are moving fairly free-
ly in all parts of the country now. The
seem to have heen
considerably overestimated. Reports
with regard to Southern California
crops are now being confirmed. The
crop there is large and many shipments
are being made. * But in Northern and
Weslern California erop is light and
mueh below early estimates. Quality
seems to be not all that is desired. De-
sirable sizes are different to obtain al-
though probably quality is average for
season. But the whole erop seems to
have run to large sizes and as result the
quality is said to have suffered. Pros-
pects  look bright for the Christmas
irade. In Florida orances the market is
a shade easier. The guality is good and
former quotations are likely to be main-
tained on the better erades,

crops in the south

Quotations on the primary eranberry
market have been advanced one dollar
per barrel. This is likely to create a
better demand for-evaporated ecranber-
ries. The growing season is now over
but supplies are in sueh quantities that
dealers will get what they are asking
without any difficulty.

TS

Excellent quality in grape fruit is
coming in from Florida. ‘‘Don’t think
I ever saw such fine quality,’’ said one
man this week. No change however is
expected in the near future—perhaps
not for two or three weeks anyway.

MONTREAL.

FRUIT.— As anticipated trade has
brightened up some and wholesalers are
finding the movement of stocks, more
satisfactory. There is not much of im-
portance to announce, no change having
taken place. The general call for holi-
day trade has set in.

Apples, fall, No. 1 300 500
Apples, fall, N 200 3 50
Bananas, crated 175 2 00
Cranberries ..... 750 9 50
Grape fruit, Florida, cas . 350 400
Lemons .......... asssssess e 5 50
Oranges, late Valencias ........ s e 450
Pineapples, Cubans, cases of 24 o 6 50
QRO S cavasiins sadaciraissinaraan T 22% 2705

VEGETABLES. — Around this time
we expeet a lively vegetable market and
wholesalers report that things are in an
entirely satisfactory way. Potatoes are
selling freely though supplies from
Maritimes are not as plentiful as expect-
ed. Cranberries are becoming firmer,
owing to a rather heavy demand both
locally and from country points.

Spanish onions, large case .............. 250
Canadian red omious, per lb. 0 01%
Wax beans, in hampers .... v 450
Carrots, bags ....... 075 100
Cabbage, dozen ..... 120
Caulifiower, doz. .. 060 075
Cucumbers, basket ...... 030 035
Peppers, green, basket 3%
Radishes, dozen et 022
Sweet potatoes, per basket 200
New potatoes, bag = 100
Spinach, box 109
Parsnips, bag 300 37
Tomatoes, h A 025
Turnips, per bag 135

TORONTO.

GREEN FRUITS. — Almeria grapes
have advanced locally and are now quot-
ed at from $6.50 to $7.50. All cheaper
ogrades are now out of the market only

the better qualities remaining; prices
have somewhat stiffened.
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Navel oranges have also dropped 25e.
this week, and are now quoted at from
$2.75 to $3.50. Larger supplies from the
South, also slightly poorer quality have
both had their effect on local prices.

It is not expeected that these will de-
cline mueh further however, and pros-
peets for big holiday trade are said to
be bright.

Cranberries have advanced consider-
ably during past week. Quotations on
the primary market have advanced $1,
and here have been raised to $11 and
$11.50

As predicted a few weeks ago grape-
fruit is again lower, having dropped still
another 25¢ this week.

Apples—
Sunows, per barrel 360
Spies, per barrel 300 350
s, per barrel 3 27
Greenings, faney, per box 12
Greenings, No. 2, per bbl, 2% 30
Baldwins, per bbl 2% 300
Faney imported, box o sens 2%
Bananas, per bunch . 150 200
Cranberries, per bbl 1100 1150
Cranberries, crate .. o e 32
Geapes, Almeria, per 1b, 6 50 7_5(_!
Hothouse grapes, per lb. 07
Grapefruit, per casc 3 50
Kumqnots, per guart 025
Lemons, Verdelli 300 3 50
Limes, per 100 ... 125
Orar Florida, case 300 3%
Navels, per case . > 27 350
Mex can  orang per box 22
Pineapples, per case i 400
Persimmons, per case 3 250
Pomegranates, per doz. ......... 090
Tangeiines, per box ... e 150

VEGETABLES. — Potatoes by some
firms are quoted slightly higher this
week, while others leave prices as given
last week.

The Canadian onion erop has been
fairly heavy this year, If cool weather
keeps up demand for Canadian onions
should inerease as quality is such as to
hold it up.

There has also been a large crop of
valeneias and in them the quality has
been good. Higher prices are not look-
ed forward to at present.

Beets, per Bag ...ccoccciceeeens 2 065

(arrots, per bag ....
(“abbage, per dozen

. 03

Celery, per dozen
Celery, California, per crate
Cucumbers, Boston, hot house ok
Lettuce, doz. bunches 02%
Mushrooms, per lb.
Onions—
Spanish, per crate .................... . 350
Canadian onions, 75 1b. bag ........... 100
Potatoes, Ontario, per bag . 100
Potatoes, New Brunswick . 115

Parsnips, per bag .......... i
Turnips, per bag ............ e
Tomatoes, hothouse, per 1b.
Sweet potatoes, hamper ' ...............
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Advent Fish Trade on the Increase

Wholesale Dealers Finding Business Better Than

in Former Years

More

Retailers Going in for Fish—Storms on Eastern Coast Delay Fishing Opera-
tions—Cooler Weather Helping Business.

With the cooler weather setting in
and with the help of the Advent trade,
the fish trade has this week been inereas-
ed considerably. Orders have been com-
ing in briskly and for large quantities.
Prospects for a busy month are looking
hetter than ever.

Catches of some fish have beeni none
too good. Bad weather on the eastern
coast has interfered with fishermen and
caused catehes to be mueh smaller than
was expected at this time of the year.

Quality in oysters seems rather hard-
er to get than usual. There are always
a great number of small growers who
wish to get their stocks off their hands
as early in the season as possible and
pay little attention to the chances open
to them if thev would only hold on a
little longer. Thus the better qualities
tend to become scarcer as the season ad-
vaneces, and business gves more into the
hands of the larger dealers.

QUEBEC.

MONTREAL.—The fish market is be-
coming more lively every day and a
good volume of business is passing. In
addition to the holiday rush, the general
high cost of living is inereasing econ-
sumption of fish. There is not much
fresh halibut on the market but the

frozen is in good condition and makes a
ready substitute. Haddies and fillets are
in strong demand,

FRESH AND FROZEN.

Fancy spring sa'lix.xl;r;:';m«r 0 pl
Large shad herring, each . e e 003

Market cod, cases, 250 1bs.. per 1b 004
LIS TR QPO ocovcecsccnciccncnosaies 0 4%
Smelts, fancy ... 012
Haddock ......... 005
Halibut, Per 1b. on
Herring, frozen, per 100 fish 2 200
B st i i sias s 0% 005
Pike, dressed and headless, Ib. A 0 08
Pike, round 008
Steak, cod 0 06
Mackerel . 012
B.C. red salmon ... 019
New GuYe salmon, b i 018
ualla salmon ................. .. 00T% 008
0. 1 smelts, per Ib. 4 by on
Lake trout, per 1b. . 012
Whitefish, large, per Ib. on
tefish, I, IB cecoccoces 007
Pure cod tablets, 20 1-1b. tablets ... 23
Barbotte (dresoed) bullhends per Ib. 0°9
Black Sea bass 012
Fancy bluefish 015

Fancy weakfish ......... on

PREPAR l-,ll FISH.
Boneless cod, in blocks or pkgs., Ib.. 7.8, 10, 11, 12
5

Dry pollock, 100 1b. bundles, per bundle.......... 50

Shredded cod, 2 doz. in box, per box.. . 180

Boneless strip cod, - WIS scsarmaniiissiosace 012
SALTED AND Pl(‘KlblL

New green cod, per bbl.,, 200 lbs. .......... 1

New Labrador herring, per bbl .......

New Labrador herr'mx per half bbl........
No. 1 mackerel, .

No. 1 mackerel, h:l( bbls.
Lake trout, kegs ......
No. 1 green hl\ldock pu 200 lbi i
Salt eels, per Ib.
Salt sardines, bbls, .....

Salt sardines, half bbls. .

Lake trout, half bbl. ....

Scotch herring .... =

Scotch hurmg keg

SEEUSRES888L:

ReNococoaomoonroEaERRWNS

Holland herring, bbl. 10 50
Holland herring, half B st 00 &
Holland herring, keg . e s di . 5
Boneless new herring, 10 Ih boxes .... 3 12%
Salt eels, per Ib. ....... SRRSIEESSINS e 06
Labrador salmon, bbls, ..... 500 1700
Labrador salmon. half bbis. 800 00
Sea trout, half bbls, wee 1250
Bloaters, boX ......cccceinnnne 15
Yarmouth bloaters, fancy, per box ... 15
Haddies, fancy, 15-1b. boxes, per Ib 0 07T%
Fillets, fancy, 151b. boxes, per 1b on
Herring, new, smoked, per box . 015
Kippers (small), per box of 50 fish 15
Smoked salmon, per Ib. . : 035
Boneless smoked herring, 4 . boxes, per b 010
SHELL FISH.

Solid meats—Standards, gal., $1.70; selects, gal. 19
Binlk standards, gal., $1.40; selects ............... 160

ONTARIO.

TORONTO. — (Colder weather during
the past few days has stiffened trade in
fish greatly. Advent trade has increas-
ed considerably and now orders are
rapid rate. Conditions
good and prospects are
brighter

coming in at
here are very
bright for holiday
perhaps than for several years.

Loeal houses elaim that this year the
trade are ordering more intellizently
and are booking orders further in ad-
vance, thus making it possible to fill
orders mueh more intelligently and to

business

ereater satisfaction.
FROZEN FISH.
Halibut, per 1b. .. sanvichnsoviie BB ou
Trout, per Ib. ..... sanssinss DI 012
Cohoe salmon, headless “and dressed ...... ... 012
Qualla salmon, per Ib .t S 0 10%
Sea herring, per 100 . AR 25
bl{l-.Sll CAUGHT FISH.
Steak, cod ...... . SN soRe 008
Haddock ...... Ib - e ﬂm g((:.'
Herrings, p(r " SRR F
Pereh .....cooccecnnee sae  weve oor
SMOKED.
Finnan haddie .. . t 008
Smoked fillets .. o1
Smoked bloaters, 60s }:;u
Kippers ...ccc.ceceeee : ikinh »
o PREPARED.
Shredded cod, 2 doz. pkgs. to box ....... 2%
Acadia cod, 2-1b. boxes, 12 to crate 2%

37

Cod in loose strips, 251b. to box, 1 %
SKind wi L | t i L 8 ¢ O
SALTED AND PICKLED
Labrador herring, per keg ]
Labrador herring, per barrel X
Labrador trout, per keg S
Scottish herring, Lo h Fyn per kit 110
Holland herring, per keg 8( )8

Oysters

Selects, per gallon 175

t 5 17
Straights, 5 gal. lots 16
Shrimps
1 gallon cans Pl
2 gallon cans 249
3 gallon cans i
Smelts—
N L1
Extra, §

NEW BRUNSWICK.
ST. JOILIN.

saw inereased

First week of Advent
sales in fish. Buat supply
for the most part was none too encour-
Bad weather had interfered w
work of fishermen,

aging.
and the cateches nat
urally had been lower than expeected

Smelt are being received in good quant

tyv and fine quality. There are no hal
but in local market but it is expected
that western stoek will soon be arriving
Lobsters are not coming in the desired
quantities and prices are ruling

The same may be said of oysters w

are well below the average in compar
son with other vears.

NOVA SCOTIA.

HALIFANXN. —Last
week for fresh fish
Two hundred

week was
trade of
thousand ;nnn;.i\ f fres
landed here. ihe
year INhese

cod and haddock were
l'(‘('t‘i[l[\ ln‘Xll;{ 'lAlr‘_"l‘\l of
fish ecame at opportune time, just
at the opening of the Advent season
Speaking on the situation of dry. fish
exports from Halifax, a loeal shipper
says that the bad weather and unusually
heavy shipments from Lunenburg and
other outports has caused a decline of
four or five dollars per cask for dry ecod
in Porto Rico and Cuba during the past
fortnight and import quotations in the
other West India Islands are falling off

in svmpathy

a most
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World’s Butter Situation Generally Weak

Pasture: Good in Old Country and New Zealand is Sending Out Stocks—Eggs
Femain Firm With Cold Storage Stock Moving Rapidly — Situation in Provis-
ions—Poultry Trade Not Over Brisk—Good Cheese Firm,

Sutter markels are reported as sheht-
Iv casier this week. Reeeipts have been
eavy on all sides. Late mail adviees
from Fneland speak of very favorable
weather there and gcood pastures. The

liberal supplv of home butter resulting
as caused a decline of several shillings

per ewt.  Larce supplies- are still-coni-

trom New Zealand and are mat-

1

erially affecting the western Canadian
market,

Several complaints have been made
recently of receipts of ereamery butter
1‘~|u‘<“;1!]\ from the Eastern lli\\'ll,\'||i]|>
possessing a stably flavor. In some
shipments this was so pronounced as to
seriously affect prices reducing them to
2814

Strietly new laid eggs are scarce
throughout all parts of the country and
thus high prices are being demanded.
Storagze eces bulk largest on the mar-
ket. Many Canadian hounses are said to
have large stocks in storage in Chicago

and other American points, Unless
cold weather sets in hard pretty soon,”
said one man this week, “‘our season is
ooing to he very seriously affeeted.”’
With colder weather cominug, receipts
coming from the country would be very

lv affeeted and accumulations mueh

reduced, thus addine greater strength to
priees.,
"~ In Montreal and easiern provinees
supplies are =aid to be none too plenti-
ful. Even storace eces are cetting low.
Thus unless eolder weather sets in soon
there is every chance that the large
stocks in storage aeross the line will
have some effeet on Canadian prices,
Greater amount of business has been
done in ehecse during past week. The
demand has run chiefly in low priced
ooods, that is November cheese. Oe-
tobers and Septembers are bringing in
mueh better prices.  Some holders of
these refuse to offer them at all as they
helieve in higher prices later on after
the lower priced goods have been work-
ed off the market, That that time is not

very Lar off secms to bhe uppermost in
minds of many cheese dealers.

MONTREAL.

PROVISIONS. A stronger feeling
has developed in market for hams and
bacon and prices have advanced ', cent
per lh. for general list. The increase
can easily be aceounted for—inereased
demand during season and limited sup-
plies—just the old, old story. The mar-
ket 1s still strong,

Dressed hogs are also in good demand

and things are so far steady.

Long clear bacon, heavy, b, K 0 M
Long clear bacon, light, Ib. s . 015
Hams
Extra large sizes, 28 to 40 lbs., per Ib ) 1%
ge sizes, 20 to 1bs., per 1b 0 16%
Medium sizes, 15 to 19 Ibs., per Ib 45 o 017
Extra small sizcs. 10 to 14 1bs., per Ib.. 017%
Bone out, 1w large, 16 to 25 1bs., per 1b 017
Bone ont, rolled 1. 9 to 12 1bs., per 1b

Breakfast  bacon wglish, boneless, per 1b
Windsor bacon, skinned, back per Ih.
Spiced 1ol bacon, boneless
Boiled ham, small. skinned
Hogs, live, per cwt.
Hogs, dress, per cwt,
PPure Lard—
Boxes, 50 Ibs. net, per 1b. ..........
Cases, tins, each 10 Ibs., per Ib.
ases, tins, cach 5 Ibs., per lb.
Cases, tins, each 3 Ibs., per lb. ..
Pails, wood, 20 lbs. net, per Ib.
Pails, tin, 20 lbs, gross, per lb.
Tubs, 50 lbs. net, per lb. ....
Tierces, 375 1bs., per Ib.
One pound bricks
Compound Lard-
3oxes, 50 1bs.. per lb. ........
bt 10-1b, tins, 60 lbs. to c
, 5-1b. tins, 60 lbs. to ca
+ 3-Ib. tins, £0 1bs. to e
wood, Ihs. net, per
tin, 2 . gross, per Ib
50 1bs. net. per lb........
Tierces, 375 1hs., per lb. -
One pound bricks ................
Pork—
1 Canada short ent mess, bbl.,, 3545 pieces
(‘anada short cut back pork, bbl., 45-55 pieces. 27 00
vy short cut clear pork, bbl. . vos il
r fat backs
y flank pork, bbl.
Salt Meats—
Green bacon, flanks, 1b.
Plate beef, barrel

BUTTER.—Loeal butter situation has
not e¢hanged mueh during past week,
the tone being still firm especially for
choice September makes, while October
creamery is also in good demand. Re-
ceipts of butter for the week just past
show an inerease over corresponding
|wl'i|ni of last Vear.

Creamery blocks
Dairy tubs, 1b.

ee 0 3%
0% 0

[Fuees.—Supplies have been somewhat
better during past few days and an ae-
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tive business is passing. The market as
micht be expeeted is firm, and it 1s like-
ly this feeling will help to develop an
upward move as cold storage stocks are
said to be getting low.

New laid eggs, per doz. . 0% )
Selects ... TPE 5 032
No. I's 028

POULTRY.—No general easiness may
be expected in this market for some time
now as supplies of poultry coming for-
ward are weak, with result that there is
an exceptionally firm undertone, Geese,
generally plentiful about this time of
year are scarce to a degree and prices
may advance Turkeys are in hetter de-
mand than ever and are fetching good
round prieces.

Turkeys, No. 1, per lb. 02
Turkeys, No. 2, per Ib. 02 on
Chickens, per 1b. ...... 0 I7
Fowls, per Ib, 015 016
Ducks, per 1b. .. 018
Geese, per Ib, 015

HONEY.—There is not a
volume of business passing but market
remains firm.

White clover honey, in combs, No. 1 doz. 275 S

Honey, strained—
Clover honey, 60-1b. pails, per Ib...... eh 012

Clover honey, 10-1b. pails, per Ib. 0 12%

Clover honey, 5-1b. pails, per Ib.. 012%

Buckwheat, 60-1b. tins, 1b. ...... on
TORONTO.

PROVISION The local provision

market has been fairly active for the
heginning of week. Good volume of
husiness 1s being done, especially for
this season.

No c¢hange in price of smoked hams is
noted this week, A considerable range
of prices is given but the tendency
seems to be in a downward direetion.

Live hLogs are eoming in in larger
guantities now and prices have dropped
slightly. Latest quotations give $8 and
$7.65 at loeal and country points respee-
tively.

Smoked Meats—

Light hams, per lb. ... . 017
Medium hams, per Ib. . 016 017
Large hams, per 1b. . .. 016 0 16%
Backs, plain, per Ib. 0 21%
Backs, pea meal .... .02 0z
Breakfast bacon, per Ib. 018 01
Roll bacon, per Ib. .. 014% 01%
Shoulders .. 012% 013%
;ickled Muu—l: less t!l;t:’n smoked. sn 86
eavy mess pork, per o

. 27100 2800

. 0285 02

Long clear ba

Long clear ba

Long clear bac
Lard, tierces, per
Lard, tubs, per I
Lard, pails, per |
Lard, compounds,
Live hogs, loea
1. ve hogs, at coul
Dressed hogs .....
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Long clear bacon, light T ) 15 2 Twin 4 . 15 016 POULTRY

Long clear bacon, heavy ) 14 o) ) 18

Long clear bacon, extra heavy ) 13 ! £ Spri
Lard, tierces, per Ib, ; ) 14% POULTRY I'he poultry_t ide this 3 .
Lard, tubs, per lb, . 1% o
Lard, pails, per Ib, 15 week i1s bheen rather dull Fair sup i
Lard, compounds, per Ib., tierces . 0 09% ' . r
Liv s, local 3 plies are eon but demand is not |
I. ve hogs, at count \ 7 .
Dressed hOES .....ce.... 100 1150 ery great as vet. In another week the

BUTTER.—The butter market is re Christmas trade will be m and there S
Inrl'll‘tl this week as a shade easier. Make will be a rush on all sides for supplies i

I !

and deliveries both continue heavy, al ind shipments alike
most too hn'.l\_\ for this time of the il

ear. Loecally milk supply has been

Value of an Exclusive Provision Window

A Port Arthur Display Containing Provisions and Associated
Lines Which Proved Good Seller—Trim of This Character
Should be Frequently Used—Appetising Display Easily Made

short and some of the ereameries have
heen selling their fresh eream With
s "l"‘” of colder weather conditions
re likely to be chianged materially, the
ake being oreatly <|t'('|t'.l~|'<|, Prices

ave been maintained, however, and in

nany cases dealers have been quoting Fhe dealer who trims an oceasiona S 0 .
lightly higher sinee the beginning ol attractive, selling provision window m e she ¢ ) .
the week. Dairv solids are searce loeal ese davs, is getting cood results. Few play was decor W S
windows attraet the housewifes eye parsley 1 a
Per It more readily beeause of close alliimed the various €S \ few s
mery i
lid such a display has with the every-day were placed here | ‘
Farm wa i |
Duairy 1 it dinner table M. D. Co 1 !
) solids ’
j LGOS The ew saurkot this w k| \n example of a good provision w SHOHS $4] t's Here (rood |
4 . ¢ €K e U this ce s
e ; . dow t wieh e pholograp does not = b o s Her M. )
heen very dull. There are very few new [ ‘ N ( P . \l
1 o ustice (o ¢ riu s shown herd ) " ¢tk © rke
laids on the market and these are bhring- 3 \ ' '
: ST el el vith. It was made by John S. Gibson, An Appealing Trim
mg 1n as mueh as 45¢ per doz Few of ’ S M Ol i " £y ted
Losadesman with the Mark avet, ODIE OVIS Hs, ias in ited ab
the wholesalers have pickled e it all ; .
] ho -l : -l Co., Port Arthur, Ont. The window is in be more trequently show
ose who uave them arve asking as ’
: . the shape of the letter "L’ and faces dow 'he appetis charaeter st
mueh as for storage. But the whole mar iy
: tull of , on two streets oods, 1 the display s neat and elea
ket 1s Tu ol storage , dall there are .
: e ) The Lines Shown. ippeals to the housewife. They are
plenty more in Chieago and other Am . " g
N X In the trimmine of this window white associated lines and often when a sale
erican cities when the supply here runs ! , g A &
cheese ¢loth was used on the floor to s made of one, the elerk can usually
mt. :
i mpress  upon prospective purchasers ntroduce and sell another
"f ctly i ]i"' | | 0 45 that ecleanliness was a fteature there o oflensive \ sale of baco i <
gathered, per doz ) 36
Btorape, per do 8 Among the goods on display may be eggs, and viee versa If lard is sold
i per / 5 X
TR RQR r seen egus; amery  an airy butter; for » making, 1t 1 ot 0 pres
CHEESE.—No change is reported in een egus; creamer ind d utter or pie making, s n l g
ihe Shieis Gt M o) Sl smoked and cooked hams; ‘lard mm 1 tuous to suggest echees Cheese wit
th 4 E H 1s 'K, Some S 22 ? . .
dealers are asking as high as 18 for Stil |uull|(l bloeks, 3's, 5's, and 20 Ib. pails; ple I1s a4 dessert meeting w
H S & asking as & as or | :
n |)llt UIIH'I'\\I\!‘ |l\l \\‘4[ » pri q cream .lllll ( 'm(nh.m cheese .\t'u‘l’.ll more favor 'here ay
' . i S d? €K S Us ¢
PSR pieces of breakfast bacon were hung up such combinations which t resoure
i nanged.
Cheese— New. Ol at the back of the window and tins ot i salesmoan will } nd at the
Large " 0 15
Twin % oy Dreserved table and peanut butter, and proper moment

Display of meats, butter, eggs, cheese, etc., shown recently by the Mark, Clavets, Dobie Co., Port Arthur, Out It was trimmed by
J. 8. Gib=on
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THE CANADIAN GROCER

"BANK OF MONTREAL

! The 95th Annual General Meeting of the Shareholders of the Bank of Montreal was
held at noon yesterday in the board room at the Bank’s headquarters.

Among those present were:—Messrs. R. B. Angus, Sir Thos. Shaughnessy, Sir W. Mac-
d_olhl]d],‘ Senator R. Mackay, Major G. Hooper, D. Morrice, Alfred Piddington, W. A. Murray,
C. J. Fleet, D. I". Angus, W. F. Angus, Edward Fiske, A. Baumgarten, G. F. C. Smith,
\’.\r. B. Blackader, W. Stanway, Wm. H. Evans, H. V. Mercdith, J. J. Reid, W. R. Miller,
. R. Hosmer, Bartlett McLennan, E. B. Greenshields, Dr. W. B. Yates, Henry Joseph
J. B. Learmont, Henry Mudge. :
: “l“ motion of Mr. W. R. Miller, the President, Mr. R. B. Angus was requested to take
the chair,
< l‘l wis ::l]ri:) moved by Mr. C. J. Fleet, K.C,, seconded by Mr. A. Piddington, that Messrs.
G. F. C. Smith and Bartlett McLennan be appointed to act as scrutineers, and that Mr.
.]:nu'(-'s Aird be the secretary of the meeting., This was carried unanimously.

Ihe President then calied upon Mr. H. V. Meredith, General Manager, to present the
Annual Report of the Directors to the Shareholders at their 95th Annual General Meeting.
held Monday, 2nd December, 1912.

THE ANNUAL REPORT.

The Directors bave pleasure in presenting the Report showing the result of the Bank’s
business for the year ended 31st October, 1912:

Balance of Profit and Loss Account, 318t OCLODEr, 1911 .......ceoeeeveesenenesesssenenssenencnsnsnsssnsnsns $1,865,185.36
Profits for the year ended 31st October, 1912, after deducting charges of management, and making

-

§ full I»Kub‘l.\inl'n fur. all bad and doubtful debts . 2,518,408.76
Frenviumis “on New Bloek ..........000 0. . 132

= $5,207,916.62
invidend 2% per cent, paid 1st March, 1912 § 385,798.70

VDividend 2% per cent,, paid 1st June, 1912 400,000.00

fonus 1 per cent, paid lst June, 1912 ........ 160,000.00

YVividend 2% per cent, paid Ist Sept., 1912 . 388,302.98

Dividend 2% per cent., payable 1lst Dec., 1912 400,000.00

Bonus 1 per cent.,, payable Dec., 1912 .... 160,000.00

$1,894,101.68

.. §1,000,000.00

. 1,000,000.00

511,000.00
$4,405,101.68

.§ BI8I4.

Amount credited to Rest Account ..............ooiiiiiiiiiiiiiiiiiiin
Amount credited to Contingent Account .... & =
Amount cxpended on Bank Premises during year

Ialance of Profit and Loss carried forward ........ R R SR .

Since the last Annual Meceting, Branches have been opened at points in the following Provinces, viz.:

In Ontario—Windsor.

Quebec—Thetford Mines, Granby, Lachine, Magog, St. Lawrence (Montreal), Maisonneuve (Montreal).

North-West—Plum Coulee, Man.: Swift Current, Sask.; Red Deer, Alta.; Ogden Shops (Calgary, Alta.);
East End (Calgary, Alta.) : )

British Columbia—Port Alberni, Princeton, North Vancouver, Sapperton, Invermere.

The Branches at Marysville, N.B.; Rosenfeld, Man., and Oakville, Man., have been closed. E

Al a Special Meeting of the Sharcholders, held on 18th June, 1912, an increase of §9,000,000 to the Capital
Stock of the Bank was authorized, making the total Authorized ('qpim] $26,000,000. - vl

With deep regret the Dircctors have to record the death of their esteemed Vice sident, Sir Edward 8.
¢louston, Bart., who had been a member of the Board, and Vice President for seven ycars, and who had held
the position of General Manager for upwards of twenty-one years. s

All the Offices of the Bank, including the Head Office, have been inspected during the ycar.
Bank of Montreal, (Signed) R. B. ANGUS,

2nd December, 1812, President.
PRESIDENT'S ADDRESS. tarley, 31,000,000 million bushels, against
The President, Mr. R. B. Angus, then ad- 33,000,000 last year.

dressed the meeting as follows :(— Flax, 130,000,000 hushels, against 8,000,000
At the shareholders’ meeting in June last, last year. A conservative vsllm:otn_n{ the
vou sanctioned a by-law permitting the ex- value of the crop of the three provinces is
tension of the Bank’s capital in case it should given at $207,000,000 for the grain alone.
ippear to be required; this has since been ap- Partly owing to the good condition of the
proved by the Treasury oard. The recent grain, already mentioned, but chiefly because
issue of stock was also readily taken up, and of the excellent arrangements of the railways,
your capital now stands at $25,000,000, autbor- the crop has been moved with unparalleled
ized and $16,000,000 fully pald, with a Rest of celerity; there has been no car famine and
like amount. This increase of capital did not little talk of congestion, although there has
come before it was wanted, as at certain sea- been more grain handled. At the close of this
sons the ecirculation has exceeded the legal seagon’s navigation, there appears to bave
limit and we are liable to the Government for heen a serious blockade of grain on its way
interest on the excess. to market, caused by insufficient facilities for
The well established business and good taking dellvery from the railway cars, and
earning power of the Bank, together with com- it may be that a greater number of vessels
parative immunity from bad debts, enable the for grain ecarrying across the lakes and lar-
management to present a statement of resulis ger elevator capacity for temporary storage
for the year's aperations which I presume will must be provided for future wants. Storage
be considered satisfactory. The Directors for grain has been much neglected in the
were gratified to be able to add a Bonus of prairie provinces; it would be advisable that
one per eent. on each half year, in addition to granaries of moderate capacity to store at
the usual dividend. The Directors have audi- least a portion of the crop should be a fea-
ted the books of Head Office, the cash and se- ture on every well equipped farming estab-
curities have been verified, ample provision lishment, so that there would be no occasion
has been made for bad and doubtful debts, to rush produce to a market at inconvenient
and the amount expended on Bank premises  seasons.
has been transferred to Profit and Loss ac- Irrigation by which vast areas of arid land
count. are being converted into most productive
We have again to report a year of universal farms, is being prosecuted with vigor, and
and almost unbroken prosperity throughout the model farms established by the Govern-

the length and breadth of the land. The un- ment and the Canadian Pacific Rallway are
favorable conditions which retarded the har- more and more resorted to and much valued
vesting operations and which it was feared by the settlers.

would prove calamitous, passed without much The raising of live stock, which had been

injury in the western prairies, where the allowed to decline, will receive a great im-
yvield of wheat and other grains has proved petus from the high prices obtainable for eat-
satisfactory both as to quality and quantity. tle, and by the greater safety with which the
In the East, where the damage was perhaps business Is conducted.

greater, some compensation has been derived Immigration for the twelve months ended
from good results in other directions. While September 30th, has reached the total of
the prices of wheat are much lower this year, 385,955 souls, or 37,322 over the previous year.
the proportion of the higher, or contract, Many are farmers possessing both experi-
srades in the prairie provinces Is very much ence and capital. These form a welcome addl-
larger. The betlter conditlon of the grain tion to the population, where labor is so
renders it easier to handle and to market, and scarce and land so productive.

the returns to the producer are quicker and Loang to farmers, If sometimes slow, are
safer. The estimated yield in the North-west well paid. Wages are high, as Is the cost of
may be set down as: living, but that condition may be greatly miti-

Wheat, 188,000,000 bushels, against 177,-000,- gated by the farmer, if only he will give his
000last year. attention in some measure to mixed farming

Oats, 220,000,000 bushels, against 190,000,000 instead of relying upon importations of vege-
last year. tables, meat and butter, and such like from

the Bast or from the other settlements in tne
United States. In the most important pro-
vince of Ontario, the harvest of wheat and
corn has not been bountiful but rather under
the average, in consequence of the wet and
cold season, and yet we are assured that the
farmers have done well, as few depend solely
on the raising of grain for a livelihood, their
resource being scientific and mixed farming,
while dairying, produce and fruit have heen
more remunerative. As an indication of the
diversity of farming in this progressive pro-
vince, Ontario is said to own 6,000,000 head of
live stock, horses, cattle, sheep, and pigs.

The mining industry of Ontario I8 fmpnr!«
ant; the province ranks high with other
countries in the production of silver and
nickel, and her total output for last year, on
the Bureau of Mines estimate, was $41,000,000.

The same general remarks as regards agri-
culture and the season's results will apply
to Quebec.

Lumber and pulpwood have had a good
year, last winter’'s cut being large and prices
high. The increase in British prices, how
ever, has been fully set off by material ad-
vance in ocean freights, with the result that
the United States has been our hest market.

The Maritime Provinces have had a fair
year. Hay, which is an important erop, has
been at least up to the average, and in many
cases considerably above. Potato and other
root crops, with a few exceptions, are re
ported good The apple crop, although not
equal to the abnormal yield of last year is u
good average: the fruit is much appreciated
and brings good prices in England and many
young orchards are being planted.

British Columbia has in recent times been
a highly favored province. General trade has
been large and profitable; its lumbering op
erations, after languishing for some years
have suddenly revived owing ¢o the improved
demand from the prairies, and to the better
condition of commercial affairs among our
neighbors, who, Instead of being keen com
petitors, have become good customers for ous
products. There is a shipbuilding industry
although still in its infancy. The great fleet
of vessels employed in the coastwise traffi
and the larger steamships trading to the Orl-
ent give great importance to the port of Van
couver, Speculation Is rife as to the advant
ages likely to accrue to that . port and th
western country generally on the opening ol
the Panama Canal.

Commerecial activity has doubtless beer
stimulated by the impulse of active railwu)
construction, which cannot be expected to con
tinue on the same gigantic scale for man,
more years, but there will remain a more soll
and enduring source of wealth in the wvasi
forests of virgin timber which now cover th
hillsides of mainland and islands.

Speaking of the Dominlon as a whole, tl:
trade and commerce of the country have bet
and promise to continue both sound and good

The lumber business, on the Atlantle as «
the Pacifie side, shows much Improvemen
apart from the pulp and paper industry
which is specially adapted to this country, an/!
has been very prosperous for some time pasi
but owing to the number of new concerns |
operation, there is a tendency to overprodu
tion with slackening demand and lower pric

The coal and iron production has been
a scale never before equalled In Canada, »
though the latter, owing to delays In instal
Ing or completing the necessary plants, b
fallen far short of supplying demands, ¢
pecially in the matter of steel ralls. The «
builders have also been notably behind
their orders.

Agricultural machinery of the best 1
most modern type has been in great reques
and the factories which supply every kind
of electrical equipment have been unusual
busy.

The revival of trade in the United Stat
has had a marked effect on several of o
manufacturing industries, relleving them fro
the competing shipments of surplus good
from that market.

The woollen mills are doing better. whi
an unusually good year has been experience
in eottons.

0Old establishments have been fully occu
pled and a great variety of manufacturer
are finding a home In Canada even iIn ths
middle and far West,

The wholesale distributing trades hav
everywhere enjoyed a good year. Groceries
Dry Goods, Clothing, Boots, and Shoes hail
an unusually large turn over. with good re¢
sults. Accounts have been fairly well pald
and bad debts have been comparatively small

Transportation by sea and land, with Its
accompanying mechanical works, Is Instru
menm] in making large accessions of populs
tion to the citles.

Rallway earnings have been phenomenal
but are far surpassed by the extraordinary
outlays in building of new lines, In Improv-
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ing the old, in double tracking, terminals and ters affecting the Bank which have not been ing ipital should Ve vgard y existing L
1 the equipment to provide for the ever increasing touched upon conditious and also t he fact that be ners
pro- traffic. Since our last Annual Mecting, the Treasury canniot hope to name their own terms
and By the judicious expenditure of the Dom- Board of the Dominion Government has sanc- The increased st of living, and the rea .
ander inion Government, the facilities for shipping tioned an increase in the authorized caplital sons therefor, form Sub i h discus
and are being much improved by dredging, and of the Bank from $16.000,000 to $25,000,000 thus sed the world ov 1 f en
t the the supply of elevators and docks at the sev- permitting of a further issue of stock from quiry are now engaged in eking use
solely eral lmportant harbors on the Pacific and At- time to time as circumstances may, in the I wention the subject e ! vltect
their luntic coasts as well as on the Great Lakes opinion of your Directors, render desirable the Bauk's net earnings, owing ssity
ming, The principal cities of the North-west and Furning to the general statement of which W our having Cis | ! Irges
heen British Columbia exhibit a marvellous in you have a copy, you will notice the Pald-up from time to time as a res ging
f the crease In size, In population and business ac- Capital has increased during the year from up the salaries of the stafl t 1 v hich
pro- tivitles. A phenomenal advance in these res SHLSNT.OTO to $16,000,000, and the Rest from may be sidered fair and \ ne
ad of pects has also been made by some of the easlt S1IOH.000. 000 to 6,000,000 From the net earn for the services rendered 1"l he ‘
ern cities, notably Montreal and Toronto ings, transfers have been made of $1,000000 to  enhanced value of a wod s t
port- Some of the smaller towns in the West have Rest Account and Contingent Account respec- to determine Fhere a 1 loub 1 4
other perhaps bee ntoo ambitious in providing pub tively, and a balance of $802,000 is carried for- reasons for it nong e tl X
and lic utllities, and in rushing work that might ward at eredit of Profit and Loss Account as creased output f gold, resulting K
r, on better have extended over a greater length of vipared with $L865,000 a year ago. A bonus extent, from the mor entin
10,000. time, but, after all, they are ounly antlcipat f 1 per cent. was paid shareholders on June ore buodies he highe st L ving
agri- ing future necessities. The municipal ex 1st and December 18t over and above the by all classes Is also a fact bu t
apply penditures have consequently been large and quarterly dividends of 2% per cent opinion that the v f the wa i
hence the unusual amount of bhorrowing both Deposits not bearing interest show a small found in the fact th |
good at home and abroad The comparative cheap decrease, occasioned by the withdrawal of o lation engaged in p 1 <
yrices ness of money and the ease with which muni large deposit of a temporary nature which not ng in th {
how cipal securities could be placed in England, ippeared in the statement of a year ago facturing wag ied
1 ad has misled some borrowers, who refused to Were it not for this fact, we would show a 'his view | tigu
that accept the prices offered earlier in the season, gain in these deposits of $2,000,000 Interest | s i | .51 where
ket. but it is feared they may have to submit to bearing deposits show an increase of $6,400 . { |
falr higher. rates of interest on future transac (N Part of this Increase is of a temporary uly v VO ) wd
, has tions character, but It is gratifyi to find that the le the artisa SNes
many hnll}slrl:.l loans and “investment are quite wwdinary savings deposits have grown in a hay increased ti " I
Othn-.x out of our sphere, but I take this opportunity highly satisfactory mannel notwithstanding SHTTTIO 1 | \ fm | | S
2 re of saying that it Is much to be regretted that the withdrawals that have taken place for In htains in Ca | 1S | t
1 not some of these offered on the London market vestment and otherwlise proviances, and while N he
18 a were of a distinetly questionable character, Purning to our assets, you will notice that rural popul e - u
dated unsound or highly speculative, and caleulated Current Loans and Discounts in Canada and ipace, mixed f I« y =
many to reflect injuriously on Canadian credit, while sewhere and Other Assets' ire $2,200.000 crally res 1 1
' others, and doubtless the great bulk of them, less his decrease does not represent a cur be interesting
been are both safe and promising, and offer to the tailment of our current loans in Canada, product i { W
2 has investor an opportunity of participating in which are in reality $L600000 larger than a ern Cana 1 ?
r op the prosperily of the country I fear It I8 year ago, but a reduction in our current loans (O, wh New 7 I and i
years useless to ask certain promoters to he more elsewhere Investments in railway and er States supplicd th |
roved ‘,uvljnl as to the class of security they offer, bonds are $1.600,000 less, afected by realiza tent of an " $1.000 000
etter but intending investors may be more diserim 1 5. and balances due cles of this I have ticed at 1
our nating i k and other Banks show a net reduction HOW LPers, par \ ed \
com With the rapidly developing country and £ S5.8500.000 The inerease in our call loans . that Bank
roour the Goverment pledged by guarantees or in Great Britain and the United States Is ac . (' Tording the e ) fi
I1stry otherwise to liberal expenditures, the building counted for by the various changes mentioned mee to whiel . S
fleet f railways, the improvement of harbors, and thove wents o rol " here  are :
raffi other works of a national character, Canada I think you will agree with me that the me 2.0 bank s, the g ¥
Orl must necessarily be a large borrower I some statem is u strong one, but it is well that f which 1 | 3 ges
Van time. But with nearly 8,000.000 of people, vig thie f Montreal should always be able upported by tl unding ag 1
vant rous, intelligent and resourceful, -with im not to meet all the leg nutte demands populat 1 ' i i
I th wense treasures in virgin forests, mines, fish fits ts, but at the same time to provid bu % f th Baund | ved
1g ol eries, and above all, with a large area of un for any exceptional s th may be munde ] As for this Bank, 1
cupied fertile land, Canada can better afford upon it to promote the ge I welfare f the loa to farmers |
beet than most countries to mortgage her future to untry many milllons
w; moderate extent, and her eredit in the money Business generally has been exceedingly i
4 markets of the world must always stand higl retive Canada during the past year. Good - RSIe . - .
con nil ‘ Kh v n ] [ ] i 1 f \
man Canada is well prepared to absorh and util crops, notwithstanding a  wet  season, have 191 the | . {
soli » the immigrants that every scason seek her been reaped, and all manufacturing ndustries i e 1) 1 £ K021 (0N (00 .
vas res or cross her boundaries he laborer have been kept fully cmployed Wiage ean i 11 " : 1 > ' SV (M) (MK
r th I the artisan are most welcome, and the far o1 ire in receipt f good w <, and lab v ’ o . <
mer, with or without capital, will find oppor in many cotions, Is difficult, if L impos .MH”I" : 1 .
Lt tunities at his hand We have excellent amd sible ta With an increasing immigra ( e . \
bes prosperous Banks, well adapted to the require tion, a so ducing large surplus of food - : “' i .l o
g00 ments of the country, which offer facilities to product out s us failure over a m S1°uh 200 OO0 © shary
18 ¢ farmer and tradesman in every town and vil paratively long tern the sul 1we of - s the ‘\ R i >
en lage, and T may remark, in passing, as con- v ovastly inereased tion as the area o ST BN (G 2" .
18trs vineing proof of the country's progress, that unoceupied arable land is brought under cul = I“ o Eaesd .
ar their <leposits in ten years have mounted up tivation nd ot r greal itural resources ‘ e g . "
pas from 350 millions to over 1,000 million dollars iwalting development 1 nnot but be an e i ket .
ns | We possess a system of transportation that wptimist in regard to the fature of our coun within the
ydu ¢ almost complete although being  dally try m i { T K | i {
rice dded to—a large mercantile fleet of steamers Owing to 1l ever  iner £ and rapld tre " per } y
n n river, lake and sea, and railways that not development, we must for mauy yvears be hor ol =y istied r’ | M
b 3 nly link the various provinees together, but rowers from (i sh Islands well as W the g is bridged
sta so give a service to the newly opened coun foreign countriv it NOw there Is un iny ment ’1 D { | o i
b try better than is to be found in any other doubtedly a feeling in som quarters abroad It i 1 m t !
k¢ wuntry similarly circumstanced that Canadian e pending lavishly and iy 1 \
e In New York and other points in the United over-borrowing to an extent which may later - ’ I as
d States, where the Bank is represented, bhusl I ve burdensome to us In this { t | { '
ness may be deseribed as in oa normal and our adverse bal e of trade ur socalled Britis) . etsdl {
" sound condition real estate hoom, et ire cited While | d ~ it -
jue The ample revenues of both Provinelal and not share these pessimist v i, there em he 4 | i \
ki Dominion Government indicate a cason of be no doubt that iF we ¢ to maintain the | | | | 'l
ual great prosperity for the country at large preference which Canadian securities have ¢ Act ) el 1
The exports for the twelve months ended long joyed Tt { ‘\“ present time I8 £ 1l | pu
itat Wih September, 1912, amount to $351,952,202 more < tial 1l L e for a long ; well SR ! t e
f o n inerease of $19.601,798 over the correspond thne | ! na ' ’ iy i advised move directi (1 1 | 4
fre g period of last year on our part, a indue speculation, or the 1l vhe BOW orew £ 1 ‘
rood Imports for the same period amounted to tation of doubtful schen which may have Ministe LS tedical o) ed ,
$616,842.000, an Increase of $120.004.619, giving the elecl of using distrust abroad and so "» lightly
wh revenue from custom duties of $102,605.974 prevent f f f capital into Canad . 4
M roan inerease of $23.903.840 cannot but have us effect on business ELECTION OF DIRECTORS
I have In a cursory mauner touched on these  ECbvrally 1 bring 't a heek o BE PEON he result of the ballot f
oecu various toples, reviewing the condition of the iy t be forgotten that there are s e | I 18
urer wmntry and indicating the great range of in ountri Ban oun N ','I““' capital s. R OB Ang V. B Grec
1t terests the Bank has to consider in the course 1 offe ibly quite as atiractive terms 1 Sir W M 1
of its business, and on whose fortunes the ind that one cam is turned in another ) Mack NN 1 th, D
hav prosperity or otherwise of the Institution in direction, a long time may eclapse before It Morrice, James Ros N 1 N ighne
erle 1 great measure depends returns to Its former channels i 8 M t
ha THE GENERAL MANAGER Money han hees -in_strong demang in Can Y AREw. . TS ¥
1 re - g wla during the year, while in London and New Gorden
pal F'he  General Manager, Mr. H. V Mere York, in which outside markets we are chlefly I'he meeting then termb l
mall dith, spoke as follows: interested, the rates continued low until Sep :
h its I'he President has covered the ground so tember, since when more stringent condition OFFICERS  ELECTED
stru fully in the address he has presented to you and higher rates have prevalled With buoy At a subse eting i Irire
pula to-day that little is left for me but to explaln ant trade practically the world over, and the followi NOTe o ]
the changes which have taken place In the with, as far as we can Judge, a probable con 'resident, R Lord ! \ 1
jenal bhalauee sheet during the year, and to add a tinuance w some time of such conditions Mount Roy t. Mr n Ang
nary few remarks in connection with financial mat- money Is not so readily obtained I'ose seek Viee-President ¥. ) |
prov- . 41
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BAKING POWDER.
W. H. GILLARD & CO.
Diamond.

14b. tins, 2 doz. In case ..$2 00
125
.. 07

%-i1b. tins, 3 doz. in case..
¥-1b. tins, 4 doz. in case
ROYAL BAKING POWDER.

Bizes. Per doz.
Royal—Dime .... 095
a2 e 140
e Ol sis ey ssesie e 195
LT, T S e S 25
SRR s s e 38
it 2 - e SR L SR 4 90
TR L ek 13 60
Ll S | 22 35
Barrels—When packed in barrels
one per cent. discount will be
allowed.

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Baking Powder—

5-1b. size, $8.25; 1-1b. tins, $2;

12-0z. tins, $1.60; 8-oz. tins, $1.20;
§-ox. tins, 90c;
B¢ tins, 40c.

BORWICK’'S BAKING POWDER
tins.

4-0z. tins, 66c;

Bizes. Per dos.
Borwick’s %-1b. tins
Borwick’s %-1b. tins
Borwick’s 1-1b. tins

COOK'S FRIEND BAKING

POWDER.

Cartons— Per doz.
No. 1, 1-1b., 4 dozen ...... 246
No! 1, 1-1b,, 2 dozen ...... 2 50
Ne. 2, 5-oe., 6 dozen ...... 0 80
No. 2, 5-oz., 3 dozen ...... 08
No. 8, 2%-oz.,, 4 dozen .... 0 45
No. 10, 12-oz., 4 dozen .... 210
No. 10, 12-0z., 2 dozen .... 2 20
No. 12, 4-0z., 6 dozen .... 0 70
No. 12, 4-0z,, 3 dozen ...... 07

In Tin Boxes—

No. 18, 1-1b.,, 2 dozen ...... 300
No. 14, 8-0z., 3 dozen ...... 175
No. 15, 4-0z., 4 dozen ...... 110
Bo. I 28 . ono. 725
WO B, BN aavi siaaes 14 00
FOREST CITY BAKING POW-
DEL.
B-OR-UINE o sacessnses 075
08 M08 .o ccicivisenae 125
s L | RS e N 17
BLUE.
Keen’s Oxford, per 1b. .... 017
In 10-1b. lots or case .... 0 16

COUPON BOOKS—ALLISON’S.
For sale in Canada by The Eby-
Blain Co,, Ltd., Toronto; C. O.
Beauchemin & Fils, Montreal, $2,
$3, $5. $10, $15, and $20. All same
price, one slze or assorted.
UN-NUMBERED.
Under 100 books ....each 0 04
100 books and over, each 0 0314
500 books to 1,000 books 0 03
For numbering cover and each
coupon, extra per book 14 cent.

CEREALS,
WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Breakfast Food, 2
doz. in case, per case, $3.00.

The King’s Food, 2 doz. In case,
per case, $4.80.

White Swan Barley Crisps, per
doz., $1

White Swan Self-rising Buck-
wheat Flour, per dozen, $1.

White Bwan Self-rising Pancake
Flour, per doz., §1.

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR

White Swan Wheat Kernels, per
doz., $1.50.
White Swan Flaked Rice, $1.
White Swan Flaked Peas, per
doz., $1.
DOMINION CANNERS.

Aylmer Jams. Per doz.
Strawberry, 1912 pack ....$2 15
Raspberry, red, h’vy syrup 2 15
Black COrrabt ......cccc0s
Rofl coresnt ...... cososvss
Peach, white, heavy syrup 1 80
Pear, Bart., heavy syrup 1 77%

Jellies.
Bed CORrant ..o-i0 cocoiies 2.00
Block eurrant .... ....... . 220
CRaRaDDIE oo s ceanvio sos 165
Raspberry and red currant 2 00
Raspberry and gooseberry. 2 00
L g e SRR Sves
Green Gage plum, stoneless 1 65
QOONEDOITY .cccos cias ssas 185
BRI Silchs anantn sevuvas 166
Marmalade.
Orange Jelly ...... o VIR
CRER B v ciea ceiasn 2.25
PRI Scevic caciis waenee 160
Pineapple ...... 2 00
Ginger ... -.o.- 225
Pure Preserves—Bulk.

5 Ibs. 7 lbs.
Strawberry .... .... 069 095
Black currant ...... 060 _ 095
Raspberry 060 095

14’'s and 30’s per lb.

Strawberry .... ..... ss B2
Black currant .... ...... 013
RASDDOEEY c.ov covie cade 013

Freight allowed up to 25¢ per
100 1bs.

COCOA AND CHOCOLATE.

THE COWAN CO., LTD.
Cocoa—

Perfection, 1-1b. tins, doz.. 4 40
Perfection, 14-1b. tins, doz. 2 3856
Perfection, 3%-1b. tins, doz. 1 25
Perfection, 10c size, doz... 0 90
Perfection, 5-1b. tins., per 1b.0 36
Soluble, bulk, No. 1, 1b... 020
Soluble, bulk, No. 2, 1b. ....0 18
London Pearl, per 1b. .... 022

Special quotations for Cocoa In
barrels, kegs, etc.

Unsweetened Chocolate—
Supreme chocolate, 14's 12-

Ib. boxes, per ib. ....... 033
Perfection chocolate, 20c¢

size, 2 doz. In box, doz.. 1 80
Perfection chocolate, 10c

size, 2 and 4 doz. In box

T T R e e 0 90

Sweet Chocolate— Per 1b.
Queen’s Dessert, 14’'s and

14’s, 12-1b. boxes ........ 0 40
Queen’s Dessert, 6's, 12-1b.

DR isocs socivs vevans 0 40
Vanilla, %-1b., 6 and 12-1b.

boxes ...... TR P 035
Diamond, 8's, 6 and 12-1b.

DB < tacvi s s ase soviera 028
Diamond, 6’s and T's, 6 and

3230, DOXES ...... csouee 024
Diamond, 3’s, 6 and 12-1b.

DR oivons aess soassaie 025

Icings for Cake—
Chocolate, white, pink, lemon,

orange, maple, almond, cocoa-
nut, eream, in %%-1b. packages,
2 doz. In box, per doz.. 0 90
Chocolate Confections—Per 1b.
Maple buds, 5-1b. boxes ... 0 36
Mk medallions, 5-1b. bxs. 0 36

Chocolate wafers, No. 1,

B-1b. DOXRS: covais- vovsria 0 30
Chocolate wafers, No. 2,

5-1b. DOXeS ...cce cocess 025
Nonpareil wafers, No. 1,

G-1b. DOXEB ...... csesnss 0 30
Nonpareil Wafers, No. 2,

G-1b. DOXER cavs casevanis 025
Chocolate ginger, 5-1b. bxs. 0 30
Milk chocolate wafers, 5-1b.

DOXEE icsses vovess smanes 038
Coffee drops, 5-1b. boxes .. 0 36
Lunch bars, 5-1b. boxes .. 0 36
Milk chocolate, 5¢ bundles,

3 doz. in box, per box.. 135
Milk chocolate. B¢ cakes,

8 doz. In box, per box.. 135

Nut milk chocolate, 14's, 6-

ID. boXes, IV < cvvs ssanvie
Nut milk chocola

1b. DOXO M Soivoi dinnoes 0 36
Nut milk chocolate, 5¢ bars,

24 bars, per box ........ 0 90

EPPS'S.

Agents—Willson & Warden,

Toronto; Forbes & Nadeau,

Montreal; J. W. Gorham & Co,,
Halifax, N.8.; Buchanan & Gor-
don, Winnipeg.
In %, % and 1-1b tins, 14-
1b. boxes, per 1b. ........
Smaller quantities .... .... 0 87
JOHN P. MOTT & CO’S.
G. J. Estabrook, St. John, N.B.;
J. A. Taylor, Montreal, P.Q.;
F. M. Hannum, Ottawa, Ont.;
Jos. E. Huxley & Co., Winnipeg,
Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Ed-
monton; D. M. Doherty & Co,,
Vancouver and Victorla.
Flite, 10c size (for cooking)

QOBRR: ... iss s nsbas 09
Mott’s breakfast cocoa, 2-doz.
10c size, per dos. ....... 08
Nut milk bars, 2 dozen in
BOX siicns ieenve anbens 0 80
“ breakfast cocoa, ¥'s
Al 'S oiiive aunshne 0 36
“ No. 1 chocolate ...... 0 30
“ Navy chocolate, %'s .. 0 28

“ Vanilla sticks, per grs 1 00
“ Diamond chocolate, 1%'s 0 24
“ Plain cholce chocolate

HAUOER .oii vsiassenis 20 30
‘“ Sweet chocolate coat-
BEN .iais vanuns 0 20

WALTER BAKER & CO., LTD.

Premium No. 1, chocolate, 3§
and %-1b. cakes, 33c 1b.; Break-
fast cocoa, 1-5, %, %, 1 and 5-1b.
tins, 39c. 1b.; German’s sweet
chocolate, 1%, and 34-lb. cakes,
6-1b. boxes, 26c 1b.; Caracas
sweet chocolate, 3, and 4-1b.
cakes, 6-1b. boxes, 32c¢ 1b.; Auto
sweet chocolate, 1-6 1b. cakes, 8-
1b. boxes, 32c¢ 1b.; cinquieme
sweet chocolate, 1-5. cakes, 6-
1b. hoxes, 20c 1b.; Falcon cocoa
(hot or cold soda), 1-1b. tins, 34c
1b.; Cracked Cocoa, %-1b. pkgs.,

8-1b. bags, 31c 1b.; Caracas tab-

lets, Bc cartons, 40 cartons to
box, $1.25 per box.

The above quotations are f.o.b.
Montreal.

COCOANUT.
CANADIAN COCOANUT €0.
Packages—b&c, 10c, 20c, and 40c
packages, packed in 15-1b. and
30-1b. cases. Per 1b.

1-1b. pkgs. White Moss. .. 0 28

1%-1b. pkgs. White Moss .. 0 27
%-1b. pkgs. White Moss .. 0 28
1 and %-1b. pkgs., assort-

ol .ok sene sves O 36

1% and %-1b. pkgs., asstd. 0 27%
%-1b. pkgs., astd., in 6-1b.

DOBOR avive mvenbs ECURE L
1%4-1b. pkgs., astd., in 5-1b.
BOREE: .. .ior Rinsne aiaie 029
%-1b. pkgs., astd., 5, 10, 15-
T QBB «covos sosonssqen 0 30
Bulk—
In 15-1b. tins, 20-1b. palls and

10, 25 and 50-1b. boxes.
Palls Tins Bbls.
White Moss, fine

strip .... ... 019 021 017
Best shredded . 018 .... 018
Ribbon ...... 019 17
Macaroon 017 015
Desiceated 8N ...: '8
CONDENSED AND EVAPOR-

ATED MILK,

BORDEN MILK CO., LTD.

East of Fort Willlam, Ont.

Preserved— Per Case
Eagle Brand, ea. 4 doz.... $6 00
Reindeer Brand, ea. 4 doz. 5 75
Silver Cow Brand, ea. 4 dz
Gold Seal Brand, ea. 4 doz
Mayflower Brand, ea. 4 doz
Purity Brand, ea. 4 dos...
Challenge Brand, ea. 4 doz
Clover Brand, ea. 4 doz...

St. Charles Brand,
ea. 4 doz.
Peerless Brand,
4 doz.

0 B B e reseesio 390 \
Peerless Bra

ea. 4 dos. .....ccv0000000 3 9/
Jersey Brand, Famlily, ea. \

& OB st ss ik 3 90\
St. Charles Brand, tall, ea.

§ Q88 iiseinvevey susecss @80
Peerless Brand, tall, ea.

S BUE . iaseeinantinecant 450
Jersey Brand, tall, ea. 4

R g Sl B S 450
St. Charles Brand, Hotel,

. 3 000 - csccvhvdssares 4%
Peerless Brand, Hotel, ea.

B Qo Civsscanersaninnie 425
Jersey Brand, Hotel, ea.

- A T R S g 425
St. Charles Brand, gallons,

each. 3§ dos. ....ccco0eee 47
“Reindeer” Coffee & MIilk,

8.8 QOB i.icvivinsvtanns 5 00
“Regal” Coffee and Milk,

en. 2 doB. ...ccccccnenen 4 50
“Reindeer” Cocoa & MIlk,

e § dOB iiensesanrrens 4 80

CANADA FIRST BRAND.
The Aylmer Condensed MIilk Co.
Per Case.
Canada First Baby Eva-
porated MIIk .... .......0
Canada First Family Hva-

porated MIIk .... ........ 390
Canada First Medium (20

0z.) Evaporated Milk.... 4 B0
Canada First Hotel Bva-

porated Milk .... ....... 425
Canada First Gals Evapor-

ated Milk, Manufactur-

er'’s Special ...... ....... 47
Canada First Condensed

..... 25

(sweetened) ....

i
Rose Bud Condensed Milk. 5 16
400

Beaver Condensed Milk ...




THE CANADIAN GROCER

ALWAYS IN THE LEAD

027
on

26%
2%

= | | EASIFIRST/ m ) SHORTENING

0 30

7Y i SHORTENING .
EXCELS,. 4
8. ‘q 6 ;
e 2 grus?

% is ALWAYS THE SAME

o4

:“ Uniform in quality, of unexcelled shortening value. A
% perfect blending of vegetable and animal fats selected
§§ for high shortening properties.

gg Produced under Government Inspection by our own Exclusive Process.

& GUNNS Limited Packers and Refiners TORONTO
aw/

1 HAMS Try Us on

Have you considered the fact that choice

a sugar cured Hams are selling 3 and 4
“m cents a pound less in price than either MINCE MEAT

o Breakfast Bacon or Backs? Hams to-day

e are the cheapest pork products on the

«» market, and should show the dealer a the next time

. good profit, either smoked, pickled or you are buying.

e cooked. Our quality will

- surprise you. We

?CO. have what you
Case. There are no finer hams cured R

2 00 than the ‘ Star Brand,” put up by

3 Z &
‘" F. W. FEARMAN CO. J. H. WETHEY, Limited
42 LIMITED ST. CATHARINES

HAMILTON “THE MINCE MEAT PEOPLE.”

47
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{81 3 i COFFEES
i ¥ Sozis Large (each % doz.) ...... 825
L g Ik s hevergiEtIY R i e ATEELE S TSN R ' —
1 13t Standucd Colises. Small (each 2 doz.) 140 Case 12 1bs 2%1:: :"" ;:,u' ol o
w A 1EHT * . -1b. bars,
nAlE 4 Roastod whole of grosad, pack. o [AF® (oach 1des) ... 240 Case 35 Iba. I1-1b i P
il 11 £ MacLaren’s C: ” . bars, 1b 007%  Durham, 4 -
Y LRI ; * ed in damp-proof bags. %mal]e(. ;nadu Cream— Case 50 1bs. %-1b. bars, case 3 50 Durh ' 1:: :" ........ e ‘
Ul b g King Edw Small (each 1 doz.) .... 090 Case p I, o8N BRN gvenstans o 28
: Q' H L} i — HOmaerd”. ..... g:; Medium (each 2 doz.) 135 “L: Lﬁ;:’aiﬁ"’;;;"ﬁ 87 MACLAREN'S IMPERIAL PRE-
' : j! i # | Neetar .... ... ........ 032 L“::, i o g M 240 Case 26 b, 11-Ib. bars ‘;b. 007 s
3 l i ‘ il 3 g [ gonl Java and Mocha. 0 82 A“)Sl:;:‘(;‘;;TSBACTS. Case 12 1bs., 2%-1b. bnrl' lb. 008 Small cat:e)n;n:l'o Prlcel;i
i 1EL & 3 4 mpress ..... "S. C: 2 s . . JOE S5 5 o8 !
? ‘ ‘l:\ ; § i chl;:ess AAAAAA g ; 1 oz. (all flavors) dos. .... 100 C::Z ?Ot:b;;s% 311‘/)5 (l)):"l') B e alraas. B8 l
'% ; 1"3 { 1% ‘ " g : oz. (all flavors) doz. .... 176 CONe .oons ' ....... o 180 :;;;r‘e' cases 1 doz., doz... 135
, :) ; l* ¢ ; 3 ozl T B oA 4% oz. (all flavors) doz. .. 200 Case 200 1bs., 3%-oz. bl.r.l' RMICELLI AND MACARONI
il g . N Faney Bourbon .... 0% 5oz :ﬂ:ll :"m) SV <o R SO B ™ TEORINAL OV Ba—
| v' ‘.,‘ : (‘ e 3 a avors d .............. ‘o
‘ 1 2 ')‘l :J ) rushed Java and Mocha 0 19 8 oz. (all tlavorl; dg:: :Zz ALIMESTARE FORERS: 41b. box "Spe:::';e"' per box 0 22 L,t
AN :! . ] et B Package Coffee. 16 oz. (all flavors) doz. ... 7 00 BLATC & B 81b. box “Special,” box . o4 W
. | !|! H ‘.;t g’ ¥ L. Ml - 515 - tiun. 53 ou () Besies) don . 868 Macaroni, Vermicelll, Animals, 5-l1b. box ‘-standal:d ” b \
: 1’ i, i‘q ;? o gt E L . BSmnll Pastes, ete. 10-Ib. box “Standard,” :f;,' :7; \
HEIsikL | | & 7 s ox, ! ; »
) b i i Gold Medal, 1-1b. tins, do 0 32 CRESCENT MFG. CO. dwagoeos xS QRN . hien or T VoW
11188 | ? & Gold Medal, %-1b. tins do 0 33 Mapleine— Per doz e o per Ib. ........ Dem
i ,)‘! i‘i : A 3:,.,,0, Hrand 2-ih. tina, 2 oz. bottle (retall at 60c) 460 DUFFY & CO. BRAND. 25-1b. cases, 1-1b. pk.‘.l._
BN g € trimnn Dandelion, 1-lb. 4 oz. bottle (retail at 90c) 6 80 rape Juice, 12 qts. ...... 475 (Vermicelll), per 1b. .... 008
1 ek Gernl. ground RRTIRTRTES 0 26 8 oz. bottles (retail at $1.50) 12 50 g"’l"e Juice, 24 pts. ...... 515 Globe Brand.
| ki 3t ”!:Bn Dandeiion, 3%-1b. 1‘6 oz. bottles (retail at $3) 24 00 Ampe Juice, 36 splits .... 475 0O-1b. box “Standard,” box 0 30
},‘ i & k<. “s.bgmund ..... wees 0328 Gal. bottles (retall at $20) 15 00 A""" Juice, 12 qts. ...... 450 10-1b. box “Standard,” box 0 60
I T )| f 1‘ sh Breakfast, 1-1b. = GELATINE. (‘pple Juice, 24 qts. ...... 476 25-1b. cases (loose), per 1b. 0 08
i 1 1 : > G‘ DS, g'rouud kg M Knox Plain Gelatine (2 qt. hampagne de Pomme, 12 q 500 20-1b. cases, 1-1b. pkgs., 1b. 006%
: e : I8 : rand Prix, 1 and 2-1b. size), per dos. .......... 130 Champagne de Pomme, 24 p 5 60 JELLY POWDERS
HLIE 1T tins, ground .... ...... 0 30 Knox Acidulated Gelatine Matts Golden Russett— JELL-O. :
h ,5‘ &) i iﬁ L) “el;m"r’!!e' 1 and 2-lb. (2 qt. size), per doz...... 130 Sparkling Cider, 12 qts. .. 600 Assorted case, contains 2 e
1 68k R B ground ... ...... 030  CLARK'S PORK AND BEANS Sparkling Cider, 24 pts. .. 580 0% ..ooooveeneniiinnnn. 180 -
SR LA | “ S Pt 305, Dot IN TOMATO SAUCE. Apple Vinegar, 12 qts. .... 250 Stralght. -
AR I :(round .............. 023 2 Perdoz. CANNED HADDIES, “THIS- Lemon contains 2 dos..... 18 :
M il ? B B i cauns xS een 0 31 :0' 1, 4 doz. in case ...... 0 60 TLE” BRAND. Orange contains 2 doz..... 1 80 N
' . A B R R N‘,_ i L 095 A. P. TIPPET & CO., Agents. l.laspherry contains 2 dos. 1 80 C
Al S N,,' 3 flats. 2 doz. in case 115 Cases 4 doz. each, flats Strawberry contains 2 dos. 1 80
WHITE SWAN BLEND i :‘ talls, 2 doz. in case 1 35 DEX CBBE .....iieeessnsve R Sy conining 3 0. B
‘ A ' END. Yo. 6, 1 doz. in case ...... 400 Cases 4 doz. each Cherry confaise § des.... 18
Ib. decorated tins, 1b No. 12, 4 d - %
| s ; , .. 035 L 12, o B0 CARe . e per case ........ Peach contains 2 dos...... 1%
o, g X & Ko RNt bocm... o0 weome 540
| s W 32 D, ARTIN & CO., T = eight 8 1bs. to case. Freight
| 0-Ja, 1-1b. tins, Ib..... 0 30 MONTREAL AGENCIES SRER THE.. rate, 2nd class
M A ek e b These pricss are FOB M‘ : Robinson’s patent barley, %-1b. JELI'O e |
y Presentation (with tumblers) 27c¢ real. Imported ]r;n' g o 2 !ins. $1.25; 1-1b. tins, $2.25; Rob- +~0 ICR CREAM POWDER
1y it a8 ,..olell inson’s patent groats, %-1b. tins I0ted . camy, eiutieas 9
" 2 S Per case $1.25: 1-1b. tins, $2.25 ’ [ SR S S TS 2 50
5, MINTO BROS Sur Extra Fins, % flacons, SR Straight pre—
& : 40 BOAR'S 5 '
oy MELAGAMA BLEND, Sur ;(:: """"""""""" e (‘OM?'?):JI;DLABD FNIEAS S T .
=ik Ground o8 besi- WHP. RP kno‘ ";;1 Fins, tins, % N. K. FAIRBANK C Vanilla contains 2 doz..... 250
i Y BT 02 030 Mxtra Finums LR 1580  rierces o I(;Tols?' gt g -
» e 3k KIS, e e RN
i ]1 anrli Boeeeiana 032 040 100 tins 8, % kilo, e @0 1b. tubs i 0 10% :;e:o" SRS 3 S55...- S8 “
i) and 1§ ........ 037 060 T e - 90 1b. wood palls ........ nflavored contains 2 dos.. 2 50 o
k 2 ; ails ... T
Ll Packed In 30's and 50-1b. case. Fins I‘t::s % Kllo, 100 tins 16 00 39, . T 010% Weight 11 1bs. to case. Freight (
il ¢ Terms-Net 30 days prepald it tits, 78 R0, 100 Unn 1200 (e e Ty - rate, 2nd class.
al | prepaid. Mi-Fins, tins, % kilo, 100 ses, § 1bs., 20 to case. O I0N
* 4 BRANSON’S SHEREEF COF- i RS e LR S e 11 00 Cases, 5 1bs., 12 to case.. 0 10% IMPERIAL DESSERT JELLY.
e B FEE. Moyeas No. 1, tins, 14 Kilo, Comes, M B H 0 e 00 4 e o
3 AGENT: F. COWARD “100 S N sisinees e PN S : Rlsf::»::}n?u:;:&llflohm gy
$ - M« J IMINNIQ AR i
# 402 Spadina Avenue, Toronto. {ES“Q‘ NS, tina 4y Xl GUNN'S “EASIFIRST” SHORT- Cartons, 1 doz ;3(- Geerma'u
& e Ly 3 e wgedl M“ven;n;o. T 9 50 ENING. SOAP AND “:ASHI: ozen.
iy D Large size .....$3.00 per doz., net 'As"nr"g‘u' H[ ------- 875 TIOPOUE .. iacionicianten 0 001 - DERS ot
o] <o B e e oy ars . Harlicots, etec. Tubs .
o Bl gt s. Frelght MINERVA PURE OLIVE OIL. 20-Ib. pails - B TIPTTES € S
i B $ er. Case— s g 010 Criole soap, per gross ....$10 20
' ’Z" " A g L i e et 0 09% Floriola soap, per gross... 12 00
i P PR CRE i 0 10%4 Straw hat listh
- § Grape Nuts—No. 22, $3; No. 2 2 quarts ............... 67 G6-1b. tins ...... U, S B
o B $4.50 » $3; No. 23, AP - T 635 Bib UE vk g}g% SEAN. TANR Chmam—
b ; : i v B8 i i 3d
fl : Post Toasties—No. T3, $2.85 Tint R L e 425 1-1b. cartons ....... 0 l]l’s 6 dz::: :Z :m: ............ g
A ; : | s2.85. LR e AR SN A ]
& b Iulnt:;u Cereal—No. 0, $2.25; No 5 gals. % e MARMALADE. 30 days. 19
L“' 5 9218, : 2 gals. 68 29 g SHIRRIFF BRAND. RICHARDS pnn']g SOAP.
¥ E CONFECTIONS. Eioal M oo 25 00 “SHREDDED.” b-case lots (dellvered), $4.156 each
L PEANUT BUTTER R e 26 0o 1D mians N SR T . with 20 bars of Quick Naptha as
’ .53 ‘A ()nluriov Prices Bk I oo 13 50 2 1h, glass (1 ds cane). & §5 400 % T JOSRO.
| Mashaibih taartil- Tor Bem. %-gal. 488 8q. .......... 17 00 '_41 Ib. tin (1 dz case)... 650 5.35 Richards Quick Naptha Soap.
! Small, 2 doz. ........... 0 95 %-gal. 488 rd. .......... wmes | hUR 16N S T SRUINE.  Teees W T B
| : Medivm 2 gos """ (% BASSIN DE VICHY WATERS. “IMPERIAL SCOTCH.” case.
18 ¢ : t Large, 1 doz. ............ g7 L@ Capltale, 60 qts. ...... soo 1D slams (3 du chinl SRAS W0 ¥ FRLS NAPTRA.
3 B . e e goo > b glass (1 dz case). 2.80 2.70 Pbion—Outatte: aud. Sy
F R e el el - Uklde W el ... 700 &b tin (1ds case)... 480 466 RS T 5 S .o s BN
H il La Sanitas Sparkling, 50 71b. tin (% dz case).. .75 7.50 f'" cases or MOre ...... 498
il MACLAREN'S IMPERIAL. e . MR it‘:!:igo"gta' o S
5 Ind Ontario prices per doz pim‘s . 1 COLMAN’S OR KEEN'S 1-16 gall ;’OBO Y
! e e R e 9 00 : A =i SR vigieee e g 2 00
;i piv ‘e“h(e;u;oz; )doz.) i ;23 La Sanitas Sparkling, 100 D. 8. F., %-1b el : .
: Medium (each 1 doz.) .... 20 mpllls 400 D. S F, %lb......... EEREEE | I B, eieoneeing e BR
‘ Lemonade Savoureuse, 50's 750 D.S. F., 1b. ...... 5 A S wciivaiensan 8
| ’ w o h 00 1-16 gall. gross lot ....... 200
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THE CANADIAN GROCER

[ wwenkies | Headquarters For All Sea Foods.

3 e —
7= =

Supplies Always Plentiful.
No Disappointments.

Canada Pure Boneless Cod Fish

(By Far the Best Produced)

is being shipped regularly to all chief centres, and your
wholesaler will be able to supply any of following kinds :

BONELESS FISH. SKINLESS FISH.
Canada Tablet ........ 20 1 1b. Tablets Eastern Hundreds ... o 100 1b. Boxes
Canada Crate ......... 12 2 1b. Boxes Eastern Fifties ..... o 50 1b. Boxes
Canada Strip .......... 30 1b. Boxes, Whole Strips
Atlantic Special ....... 20 1bs.,, 1 1b. and 2 1b. Blocks ige . 9 "
Mariner Brand ........ 25 1bs. Bulk Frida S ecial | Boutilier’s Fillets
T o R 25 1bs. Bulk y p | (The fleshy kind)

All the Time : Ocean Brand: Haddies, Kippers, Bloaters
North Atlantic Fisheries, Limited, s w5 MoNTReAL

“Johnny on the Spot”

. We have our ear to the ground, as it were, in Western Canada. Five
great warehouses, and representatives in daily touch with the fast grow-
ing trade of this prosperous eountry—are the credentials that make us
the proper salesmen for your line.

We want to handle the acecounts in Western Canada for the manufactur-
ers of Europe, United States and Eastern Canada. Our experience and

success has given us the confidence to guarantee sales.

Our aggressive salesmen are on the spot to do business.

NICHOLSON & BAIN’ Wholesale i(:i;nll;lrl(:il;):: Merchants

HEAD OFFICE, - WINNIPEG, MAN.
BRANCHES, REGINA SASKATOON EDMONTON CALGARY

45
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Intge crystals . ..cco000n 07
28 Ibs. Benson’s satin, 1-1b.

packages, containing 96 pack-

STOVE POLISH.

THE CANADIAN GROCER
y t “ “BOCLEAN.” OCEAN MILLS, MONTREAL. DOMOLCO BRAND. Brown Label, %'s and 1's 28 4%
i3 & THE DUSTLESS SWEEPING Chinese starch, 48, 1 1b., per 2s., Tins, 2 doz. to case. Brewn Label, i's ....... 30 40
i B % COMPOUND. case, $4; Ocean Baking Powder, (Quebec & Ontarlo, per case 2 60 Oreen Label, i4’s and 1's. .36 50
i g 2%c Pail, 2 doz. in ¢ 4 3-o0z. tins, 4 doz. per case, $1.60; Manitoba, per case ....... 3 00 Red Label, %'s .......... 40 00
A g i lbl.: eul:lrgedisiz:se..f.%s" 50 4-0z. tins, 4 doz. per case, $3.00;  gagkatchewan, per case ... 3 20 MELAGAMA TEA.
{34 ¢ I 40c Pail, formerly 50c, 2 dos. 8-0z. tins, 5 doz. per case, $6.50; Alperta, per case ..... e MINTO BROS.
{15 5 e e 799 16-0z tins, 3 doz. per case, $675;  British Columbia, per case. 310 45 Front St. East.
.§ i ¥9, 5¢ Pail, formerly $1.00, 1 5-1b. tins, 10 tins a case, $7.50; SAUCES. We pack in 60 and 100-1b. cases.
I " o dos. in case (17 1bs.)..... 8 75 1-1b. bulk, per 25, 50 and 250 1bs., PATERSON'S WORCESTER All delivered prices. y
! l b HE R el at 15¢ per Ib. Ocean blape mange ; Wholesale R't'l
|!, ! £ ANTI-DUST §WLL] ING 48 8-0z., $4; Ocean borax, 48 8- SAUCE. Brown Label, 1-1b. or %. .25 .30
g 35 ' POWDER. 0z, $1.60; Ocean cough Syrup, 14-pint bottles 3 and 6 doz. Red Label, 1-1b. or %.... .2T 35 pOpU
i g ' ; ‘; 5’:' ’(‘j"-z 3, 8 dox “‘“"-, Lgo 0 6-0m, $600; 36 8-0m, $720  cuses, dOZ. ...orrerrinne $0 90 Green Label, I's, % or % .30 .40
1 §. 4 3 T g s sensvnmeionaucisns Ocean corn starch, 48 1-1b., $3.60. . Blue Label, 1's, % or %. .36 .50
i £ No. 2, 1 and 2 doz. crates, SOUPS—CONCENTRATED. “;:. botths, & S5 W 175 Yellow Label, I's, 1 or % 40 .60 tomf
i i ‘ Y PR BOR i oiiihia s s v 300 CHATEAU BRAND. b Caam ey HP """" . Purple Label, % only ... .56 .80
i ¢ STARCH. Vegetable, Mutton Broth. Mulll-  p p gooo0 Perdos. ©°1d Label, % only ..... 10 1.00
ig, EDWARDSBURG STARCH CO. gatawny, Chicken Ox Tail, Pea, .Cns-es S A $1 00 “KOLONA” TEA.
¢ 5 * Boxes Cents Scotch Broth, Jullenne, Mock p p piikies— Ceylon Tea. in 1 and %-lb.
R Laundry Starches— Turtle, Vermicelll, Tomato, Con- —a lend packages—black or mixed.
& & = Cases of 2 doz. pints ... 3 385 .
i 'f 40 1bs. Canada Laundry.. .05% somme, Tomato. Cases of 8 dos. %-pints. 2 25 Orange Label, 1's ....... 23 30
L 40 1bs., Canada white gloss, No. 1's, 95¢ per dozen. : Black Label, 1-1b, retall at
¥ Tl pREE 06 Individuals, 45¢ per dozen. HOLBROOK'S IMPORTED e i 20
18 48 1bs., No. 1 white or blue, Packed 4 dozen in a case. PUNCH SAUCE. Per doz. Black Label, %-1b., retail at
¥+ 4 11D, carlons .l e 068% SYMINGTON’S SOUPS. Large, packed in 3-dos. e i 21
45 1bs., No. 1 white or blue, Quart packets, 9 varieties, RIS . o'vins s s e oy $2 25 Blue Label. retail at 30c .... 24
B23D CHTEORE ..\ cnseus 0814 L PR B R %< anin 0% Medium, packed In 3-doz. Green Label, retail at 46c... .30
100 1bs., kegs, No. 1 white .06 Clear soups In stofie jars, CABE . .i.iienisiincieiitnt 140 g‘d L“I""- retail at 56c .... 38
200 1bs., bbls, No. 1 white .06 6 varieties, doz. ........ 140 . rown Label, retail at 60c.. .42
30 1bs., Edwardsburg silver SODA—COW BRAND. HOLBROOK'S IMP. WORCES- gy Label, retail at 80c.... .66
gloss, 1 1b. chromo pkgs. .07%  Case of 1-1b., containing 60 pack- TERSHIRE SAUCE. Per doz. JAMS AND JELLIES.
{ 48 1bs., silver gloss, in 6-1b. ages, per box, $3.00. Rep. % pints, packed in 6- T. UPTON & CO.
§ tin canisters ............ 08 Case of 3%-lb., containing 120 dol. CBBE iiiiviiiiii i $2 25 Compound Jams — Red Rasp-
i 36 1bs., silver gloss 6-lb. packages, per box, $3.00. Imp. %-pints, packed in 4- berry, strawberry, peach, plum,
draw lid boxes ......... .08 Cage of 1-1b. and %-1b., contain- dox. CANE Fiiioriioansuns 8 15 red currant, black curraat, cher-
100 1bs., kegs, silver gloss, ing 30 1-1b. and 60 %-lb. pack- Rep. qts., packed in 2-doz. ry, gooseberry, blueberry, apri-
ages, per box, $3. Case of Bc CRIE .. ivivenenaisierein 6 50 cot, huckleberry, 12-0s. glase

jars, 2 doz. In case, §1 per dos.;
No. 2 tin, 2 doz. in case, $1.00

cartons, chromo label ... .07% ages, per bhox, $3.00.
40 1bs. Benson’s Enamel SYRUP. JAMES DOME BLACK LEAD. per doz.; No. b tin pails, 9 palls
* (cold water), per case .. 300 FEDWARDSBURG STARCH CO. 6a size, gross ............. $2 40 In crate, 37%c per pall; No. 7 tin
20 1Ibs. Benson’ Enamel CROWN BRAND CORN SYRUP. 2a size, gross ............. 2 50 palls, 8 pails In crate, 5214¢c per
(cold water), per case .. 150 2-lb. tins, 2 doz. In case... 2 40 NUGGET POLISHES. Doz pall; No. 7 wood palls, 8 paills
Celluloid—boxes containing 5-1b. ting, 1 doz. in case... 275 L, 00 plook and Tan 0 8 in crate, 52%c per pail; 30-1b.
45 cartons, per case ..... 360 10-1b. tins, % doz. in case. 265 .. '()u;ﬂlq Bk wood palls, 7%ec per 1b. Packed
Culinary Starch 20-1b. tins, % doz. in case. 260 ']‘:m i s e In assorted cases or crates 1If
i s -~ L e L R T e d”ll‘ed.
40 1bs. W. T. Benson & Barrels, 700 1bs. ......... 3% =
o s ey TN benl M ... sy Too OvGw W = 325 _ Compound Jellles — Raspberry,
¥ - : 5 Quarter barrels, 175 ....-. S o T strawberry, black currant, red
1bs. Canad - . v
wgm:.], inada pure corn - S S R 17 Creams and White Cleaner 1 10 currant, pineapple, 9-oz. glass
it Boxis ,/‘p 'h','g',";”‘ “%  Palls, 25 1bs. each ........ 17 TOBACCO. tumblers, 2 doz. In case, 9§c per
TF . o LILY WHITE CORN SYRUP. IMPERTAL TOBACCO COM- doz.; 12-0z. glass jars, 2 des. In
3 BRANTFORD STARCH. S 5140 sar Sen: Wb MK
' B Ontari 1 b 2-1h. tins, 2 doz. in case.. 275 PANY OF CANADA. 2 s p -5 - ’
) ! n :‘u o and Quebec. 53 Hne % dos tn cide... 310 2 2 doz. In case, $1.90 per dos.; No.
| L':‘"‘“y Starches— 10-1b. tins, % doz. in « 300 (hewing—Black Watch, 6s... 44 b tin palls, 9 pails In crate, 3Tl%c
3 Canada Laundry— 20-1). tins, % doz. in ease. 2 95 Black Watch, 128 ......... 45 per pail; No. 7 wood palls, €
F ABUX‘EI “b“;: 401 1b8.... .08% (5 19 and 20-1b. tins have wire Bobs, 68 and 128 .......... 48 ':’(’)”I]I. In (r(;'ate.”bﬂ/;v% per P"::;
cme Gloss Starch— o 5 Bully, @8 c.iiisinsickirannis 44 30-1b. woed palls, T%ec per Ib.
handles.) ‘
1-::)' e 061 BEAVER BRAND MAPLE Curvency, B30 S5 B0 s Pm;kmlr |: Ium:mm g
B e R i e Stag. S 1S o i 38 crates esired.
g SYRUP. LE ) 1b
b . Qunv{tcy White Laundry— 5 1, tyg, 2 doz. In case.... 360  Old Fox, 128 .............. 4“ Pure Orange Marmalade —
3"“'- "ﬂ"‘:t(‘r »e8 of 481bs. OT% 41 t1na 1 doz. in case.... 4 00 Pay Roll Bars, T%8 ....... 56 Guaranteed flnest quality. 12-
g l;"‘::]“]‘m;m""b' "g% 10-1b. tins, % doz. in case.. 3 95 i;‘?y 1;;»11, B oo f:g :Izmxl'nn: |j”zr“~' 1?; dos. hn:. g::
¥ A Ry : 20-1b. tins, % doz. in case.. 3 90 ar Horse. Gs LEE per_ JoR.; Mok § h
i EH I hite Glons - (5, 10 and 20-1b. tins have wire [I'lug Smoking—Shamrock, 6s, 2 doz. In case, $1.50 per dos.; =t
b 1-1b. fancy cartons, cases handles.) plug OF- BN ..ivesevnison 64 pint sealers, 1 doz. In case, $2.26
30 1b8. ...oioiiiiiinnn. 0%  qerms: 30 days net. No discount Rosebud Bars, 68 ......... 64 per doz.; No. 2 tins, 2 dos. in ()O‘
;4 6-1b. toy trunks, lock and for prepayment. Empire, 68 and 128 ........ 44 case, $2 per doz.; No. 4 tins, 2 A
d P SOY BT Y LCRER o s oy e 08% _  Preight prepaid on 5-case lots, V¥, T8 ..o, 50 doz. in case, 35c per tin; No. 6 recel
s b sl oy. duums: ik to all stations In Quebec and Starlight, 78 ..........oo. 60 tins, 9 In crate, 42i4c-per tin;
: v .drumsrh-ka. 2 In case... .08 Ontario (east of North Bay), and (ut Smoking — Great West _ No. 7 tins, 12 In case, §7%c per
! % b fess extin large cEyRtels. daring navigation to ports as far Pouches, 88 .............. 6 tin; No. 7 wood pails, 6 in crate,
! b ‘lfm ‘Ih.\', i ovasne 073 as Sault Ste. Marle inclusive. Regal Cube Cut, 98 ........ 70 B67%c per pall; 30-1b. wood palls.
% 4 o l' anadian Electric Starch— To points beyond North Bay 8¢ per 1b.
! i A Boxes contalning 40 fanc TEAS.
i b i ; = & RS we prepay freight to North Bay THE “SALADA” TEA CO JELLY POWDERS.
P 3 PEND: DEr CARE Do .-.ocls s e MOLASSES v T e WHITE SWAN SPICE AND
‘ 1 i 3 B('(:llulom 'S:";‘.'] e Tﬂl.'} DOMINION hf.()LASSES East of Winnlipeg. CEREALS, LTD. ‘
N vl oxes containlr . car-
]E it i S e COMPANY, LTD. Wholesale R't1  White Swan, 15 flavors, 1
4 i F C Starches— Gingerbread Brand. Brown Label, 1's and %4's .25 .30 d'oz h hnndsom‘e connieL
. ulinary Starches carton, per dozen .......
1. g 5 b Challenge Prepared Corn— 2s., Tins, 2 dox. to_case. Green Label, 1's and %'s .27 .35 List Price.
8 ERIRE 1) t?* 3 1-1b. pkts., boxes of 40 Ibs. .08 Quebec, per case ......... $185 Blue Label, I's, %’s, %’s “Shirriff's” (all flavors), per
i % 4' r Brantford Prepared Corn— Ontarfo, per case ......... 190 and %'s b o 30 40 T T A T L e [
5 % 1 e b 1-1b. pkts., boxes of 40 1bs. .07%  Munitoba, per case ....... 9 39 Red Label, 1's and %’s.. 36 80 pjgcounts on application.
;Aq; P’ “Crystal Malize” Corn Starch— s o ? 2.0 Gold Label, %'s ........ 44 60 YEAST. or
8 ¥R l | ' b 10 bkts., bazes 40 Jhe.. T - Thochewan, per cage ... Red-Gold Label, %'s .... .66 .80 white Swan Yeast Cakes, .
kb ,. A l:s b5 r (°0-1b. boxes 34c higher than Alberta, per case ......... 27 LUDELLA CEYLON TEA. per case, 3 doz. Bc pack-
i‘ 1"‘5 1 i 40's.) British Columbla, per case 2 40 Orange Label, %'s ...... 24 30 T RN G D R .. 118
¥R | 1 M
i 4

i 4
v ' ¢
| .




THE CANADIAN GROCER

Encourage Trade

by handling goods that have established their
popularity, and so insure sales and pleased cus-

tomers.

Heinz 57 Varieties Ludella Tea
Diamond Crystal Salt Shaker Salt
Monarch Brand Salmon Victor Brand Salmon
Monarch Brand Currants - - 8ic
Victor ” = - - Tic
Monogram “ - - - 7ic
Pantry o - - - r &
Griffin Seeded Raisins, 16 oz. Pkg., 7ic
#55 Choice “ “ 16 0z. “ 6ic
Griffin Seedless - 160z. “ 8ic
Choice Sultanas, Cleaned - - 9ic
Good o ey - - 8lc
Bevan’s Connoisseur Clusters - $2.55
“  Extra Dessert * - 3.50

Send along your sorting orders for Xmas
Goods. Orders will be shipped same day as
received.

H. P. ECKARDT & CO.

WHOLESALE GROCERS
Cor. Front and Scott Sts. - TORONTO
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GeorgianBay
Apples

Get Your Town
On The Map

This is the package which is sure
to bring you repeat sales. Finest
quality—attractively boxed, giving
a good profit.

Now is the Season
for Nuts

Write us for prices. We have the
most complete stock of all kinds of

Shelled Nuts

You need a good assortment of these
for the coming winter trade. We
can supply you to your satisfaction,

We will be packing 10,000
barrels for fall delivery.
The quality in this distriet
is fine this year.

VEGETABLES
Beets, Carrots, Turnips, Etec.

Write for quotations on
car lots and smaller
quantities.

Prompt atterntion and first-
class service.

If you want to have

your town or city con-
sidered a Lemon Town,
and thereby receive the
benefits always accorded
Established Trade, get
your town on the “Map”
by handling and keeping a
regular supply of St
Nicholasand HomeGuard
Lemons.

J.J.McCABE

both as to quality and price.

W. P. Downey

Montreal, Que.

LEMON BROS.

Owen Sound, Ontario

Agent
Toronto, - Canada

ROBERTSON'S

SCOTCH
Jams and Marmalades

Season’s Supply
Just to Hand
In Time For

Christmas Trade

None Finer.

Get in Your Order now

Mathewson’s Sons, Montreal
Agents

The Greatest Favorite Of All

“King” Brand Jam is the big favorite of the
housewife, hecause she can buy it packed to suit
the particular needs of her household—either in
pails, cartons or glass. She realizes that each
spoonful is a mouthful of deliciousness and is
now satisfied that a high price need not always be
paid to get quality.

“KING” BRAND JAM

That is what we
We could possibly
get a higher price, but our sales are large enough
to encourage us to keep at present figure.

is quality - at reasonable - cost.
strive to give our customers.

Get our Price List. It is worth while.

Labrecque & Pellerin, Montreal

AGENTS:

Maritime Provinces - - J, Hunter White
Western Provinces - - J.). Gilmor & Co., Winnlpeg
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Xmas Fruits
In Abundance

Place your order now to ensure
good delivery for Xmas. High
class Navel, Florida and Valencia
Oranges. Holly Wreaths, Holly and
Wreathing. Grapes, Pineapples,
Celery, Lemons, Nuts, Dates, Figs,
Haddie and Oysters.

Largest and Best assorted stocks to
choose from.

WHITE & CO., LTD.

Toronto

We keep in constant touch with your
customers through the magazines, street
cars and billboards, ete., all over -the
country. This tells the nation’s house-
wives all about the quality of HEINZ
PRODUCTS and sends new customers to
YOU.

Get your share of this increased de-
mand by carrying a good supply of
HEINZ PRODUCTS—keep them dis-
played where they’ll be seen.

Let our advertising add to your profits.

H. J. HEINZ COMPANY

PITTSBURGH, PA.

The Holiday Trade

demands something

EXTRA FANCY io the Fruit Trade

and most especially in

California Navel Oranges

If you want oranges that are really Extra Fancy
—oranges that will give satisfaction to your cus-

ers, let us supply you.
GRAPE FRUIT — BANANAS — PINEAPPLES
Apples, Nuts, Figs, Dates,

Hot House Tomatoes, Hot House Cucumbers
Celery Lettuce Radish

THE HOUSE OF QUALITY.

HUGH WALKER & SON

Established 1861
GUELPH and

NORTH BAY

It is one thing to make Paper Bags
that are occasionally good. It is quite
another thing to make them so that
they are not only always better than all
other makes of Bags, but always of un-
varying goodness.

The name “CONTINENTAIL
GERM PROOF” stamped on cach
package, means that if a million pack-
ages of “CONTINENTAL GERM
PROOF BAGS” were placed before
you, you could choose any one of
them, confident that every Bag in that
package would be as good as the best
paper bag ever manufactured.

The comlmntal Bag & Paper Co., Limited

usive Manufacturers of

Automatio 0p|nlng OEIM PROOF Reinforced Bottom Paper Bags
OTTAWA - ONTARIO

DISTRIBUTORS :

ONTARIO: The Veitoria Paper & Twine Co.. Lid,, Toronto;
Walter Woods & Co., Hamilton; The Davidson & Hay,
Ltd., Toronto; The Young Co., Lid, North Bay and
Sudbury

MARITIME PROVINCES: Thomas Flanagan, Halifax, NS,

MANITOBA, ALBERTA AND SASKATCHEWAN: Walter
Woods & Co., Winnipeg.

BRITISH COLUMBIA: Smith, Davidson & Wright, Van-
couver, B.C,

MONTREAL AND QUEBEC: The Continental Bag & FPaper
Co., Limited, 427 St. James St., Montreal
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1 B, 1. BABBNTS
“‘Babbitt’s”’ 1776
; }‘f i is MARK
15 The Original SUALPOWBEB.
{ & A ¥EW ARTICLE,
18 Soap Powder [
1 Sell 1t?
AR R Purest, Strongest, Best Seling

The erystals are as pure as
can be distilled. Every pro- You can depend on BABBITT’S SOAP POWDER to

cess through which Century please your customers because of its great power as a

S S ass is s in- 1 :

BN et s B sperin cleanser. While any soap powder is expected to have

tended with greatest care. e s il i
cleansing power, BABBITT’S has more because of its

concentrated form, so it gives more satisfaction and

Why not sell ”
GOOD salt? sells best.
It costs mno
more than

>
A s WA S5 4 U PTG

Recommend BABBITT’S and tell your customers

PE : other kinds. % about our Premium Store, 396 St. Paul St., Montreal,

"a : it Canada.

£ i 2 g A ¥ We sltlip

: £ [} S \*: = 3 promptly.
HE : 2 B. T. BABBITT, INC. |
3 THE DOMINION SALT G°umitep NEW YORK

OF

Mo., who bought a No. 84 Kin-
gery Corn Popper with Peanut

i
¥ E SARNIA, ONT.
1T
% BR Why Don’t You do 2:;
a4 OOMS Like Him? s
s £ H. J. Buckley, of Moberly, th(

e g P

S B cylinder extra for $94.00.
4 o I ‘ Y
! 3 i, QUALL He writes that the machine is M
| ;& doing fine. I pay $40.00 per
¥ 1 4] month rent and have four people
B % [/} employed, and machine pays rent
5 B and help.
¢ always cost a little more than
5 Now to get at his profits in this little, big business, l
5 the other kind, BUT it pays let’s do a little figuring. Rent $480 per year. Four clerks 1a
at $5.00 per week each, $1,040, total $1,520, or 15 times th(

D A AR R T R I B SR R TGN

: . i the cost of his machine. Did you ever add anything to
m ) y g
t YOU to erit the approval of your business that beats it? In some cases they have ]as
= = s earned more net profit than that of the business of the
E your customer—on a line used entire store. Furthermore, its attractiveness turns the me
5 eyes of passersby upon your store. Often it is the agent
44 every day by the one who knows. of sending them in. It helps the business in the store. loc
G The Kingery Peanut Roasters and Corn Poppers are of ha
: i many kinds and styles—Steam, Electric, Spring and Hand
£ Ask us for pricés—or better Power. Ranging in price from $8.50 to $350.00. Sold on Pf
i . . liberal instalments.
¥ | still order sample six dozen. an
c ? You should have Kingery's Book of Possibilities
¥ ti e and Catalog No, 39. They are free. N

| | Walter Woods & Co. KINGERY MFG. CO.

HAMILTON £ WINNIPEG Cincinnati, Ohio
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} “ All-Metal "

In the Meakins’ Sanitary Wash-
boards there is no wood to warp or
any joints to come apart—being
made entirely of metal (unrustable)
they are very sanitary and durable.

Meakins’ Sanitary
Washboards

have the qualities which recommend
them to the housewife. They out-
last the old-fashioned wooden kind
many times, no zinc edges to come
loose to catch dirt and scratch the
hands.

People buy on sight. Sell Meakins’
and you sell the best in washboards.

Meakins & Sons

Hamilton, Ontario

ey - Dy
e i

~ DEBIT  CRept I

Is This
The Way
Your Books
Look To
You After
Your Day
Is' Done ?

rather, after your day should be done, when your

store is closed It's the old story, “attend to the
books,” post the ledger and cash book, get out a
counts—and the hundred and e little details
attendant on the old book Ln[ |1 g system when you
should be re« llpll’lllx.. your gth for ther
day

Turn your accounts ver to the \h(\\l\l\
ACCOUNT RI'(.I\I'I‘K uul you will join thou

sands of thankful merchants. No books nn WOorry
—no nu«hu&, bills; collections Cilsy

Look into it now—Write t

Double Register with
Electric Recorder and Cash Till

Manufacturers of the McCaskey Account System.

The Dominion Register Co., Ltd.

Toronto, Ontario

Trafford Park, Manchester, England

|
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RENOWNED

DELICACIES.

Genuine Caviare,

Anchovies in Brine,
IN TINS AND GLASSES,

- Sold by all High-class Provision Dealers.

C. F. STUHR & CO.,, HAMBURG

OAKEY’S

The original and only
Genuine Preparation
for cleaning Cutlery,
6d. and 1s. Canisters.

‘WELLINGTON’

KNIFE POLISH

JOHN OAKEY & SONS, Limited

Manufacturers of

Emery, Black Lead Emery Glass
and Flint Cloths and Papers, etc,

Wellington Mills, London, England

Frequency of Sailings

Every eleventh day a
Pickford & Black
steamer leaves Halifax
for Bermuda, St. Kitts,
Antigua, Barbados,
Trinidad and Demer-
ara; the round trip oc-
cupying thirty days.
For further particulars

apply to

PICKFORD & BLACK, LIMITED
HALIFAX, N.S. Agents

One of the most successful re-
tailers of late years says: ‘‘When
a firm advertises in trade papers it
is getting into good company. As
I pick up one of a dozen of these
periodicals here in my office, and
glance through it, I find that the
best people, the successful firms,
are represented in such a way as to
reflect their importance in the
trade.”’

THE

CANADIAN GROCER

NATION’S CUSTARD

POWDER
The dainty, delicious
dessert sold by leading
grocers from coast to
coast, and always in
season.

Nation’s Egg Powder

AGENTS:
C. Gyde, 8t. Xaviour St., Montreal
F. Coward, Toronto
(For Ontario.)

The W. H. Escott Co.,
Winnipeg, Man.
McKelvie, Cardell, Ltd.,
Calgary, Alta.
Distributors, Ltd.
Edmonton, Alta.

Samples free by post.

A want ad. in this paper

will bring replies from

all parts of Canada.

When writing advertisers, kindly
mention having seen the ad. in this
paper.

You can prove
Fels-Naptha soap
yourself, Mr.
Grocer, by simply
following the
wrapper’s direc-

 tionsinafair,care-

ful test of the
soap with cool or

lukewarm water.

If more grocers
knew how much
energy there was
in every bar of
Fels-Naptha,
(when directions
are followed) ever
so much more

would be sold.

THREE DELICIOUS DISHES

FOSTER'S | %’fﬁ_‘?gﬂg PEAS

LINCOLN | psRs] EY-BEANS

Agents: MACLURE & LANGLEY, 12 Front Street East, TORONTO

You

Imsil
in sl
The
cust
Pacl
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NIPE
Ager
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8 You Should Never Be Without Quick-Naptha -
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THE BEST 50 line with an extra good margin of profit

P ™ W e

P f Grocer,s Standby Three Lines You Should Know

By recommending to your customers and lntrOduce to Your
an article that has been tried and

tested and found to give absolute Customers

satisfaction, you get their confidence and trade.

Tone up your stocks of Condensed Milk by adding
socLEA“ these three lines—New Ones and Good. They will

bring you new customers and quick returns
(The Dustless Sweeping @cmpound)

—_— positively lays dust, cleans carpets, destroys moths — —
in short, it is the scientific way of cleaning the home. St. George Evaporated Milk. 4 dozen In case - $3.50
The dealer makes a good profit on every sale, and the Princess Condensed Milk, 4'doun e “'20 7
customers get quality and quantity for their money. Banner Condensed Milk, 4 dozen in case - - 85‘00 ¢
Packed in pails to retail at 25¢, 40¢ and 75¢ each 3

socLEA" LIM'TED Order them from your wholesaler or direct from
the factory. "Delivered in 5-case lots to any point

in Ontario or East of Halifax.

-4

““The originators of Dustless Sweeping"’

TORONTO

Agents for Western Canada: J. J, GILMOR & CO., WIN- J. MALCOLM & SON

NIPEG. Agents for Montreal: HEDLEY M.SUCKLING & CO. i G r .
0 Agents for Ottawa: W. R.BARNARD & CO. St. George Ontario
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; Fe
J The Hall-Mark of Sardine
% | Superiorit
¢ 2 )‘{ gaj{ﬁ" The sardine lover is one a ”Eala’e
£ s §i \;.,.__-.-'::’? of the most particular
%3 ¥ - customers you have. -
i : This is a demonstrated
i. fact, and the sale of a
X poor quality article will : .
§ ; have the effect of driv- 5 is the ideal chocolate for
g ing such a customer J 4] 3 3 :
5E O d from your store. 1T cooking and drinking pur-
i ¢ o AT 12 . .
i STAVANGER “RING if’?""‘““, bt poses. Is especially suitable
H FAMOUS your sardines is a rea L :
5 : b insurance against dis- for icing cakes, maklng
¥ H satisfied patrons.
£ i | B R il ke ke fudge, etc. Your customers
i l‘-h'ann-"'?‘*..5“{"‘(}“]‘\”'&5 want and should be given
H Jscar Sardines and
\ } | you are sure of the fin- only the best_MOTT's
1 ! ' est, uniform sardines,
i H carefully packed in pure L4
! i v ; B ook e g olive oil. Get them from
3 i 4 4 i vour wholesaler.
E! i § { B
;; i } H ¢ : INSIST ON ““KING OSCAR’’ BRAND.
) |; b ",
I il RF 5 : GCANADIAN AGENTS: jn“l P MOTT & co
s 3% 1§ B . =
1 ' i % { - -
i Bhi J. W. Bickle & Greening MANUFACTURERS
~ : ' . (J. A, Henderson)
o 3 Hamilton, - Ontario HALIFAX, NOVA SCOTIA
J

The

It w
colle

5| YOU ARE THE MAN WE WANT colle
A Germs! Germs! Everywhere " o

ol i —that is, if we haven’t yet had the pleasure of e
putting an ‘_‘0‘:“;

A v

-2
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in every drop they drink, is not so about

"" users of Laurentia Milk. ELGIN } ??Llr:

e . . rote
Laurentia Milk is a pure, rich, sweet National Coffee Mill .

cow’s milk. Bottled and sealed, and by i : ‘
in your store. No mill can mateh the ‘‘Elgin’’ for

e
B
e

'1
-

pefpuctad
g

gy e A g 0P e 4 R T i g W e d,

4 lum.mg«-mzutmu and heating made non- roeid S B e seaning, aad i In i
k. B perishable. passed for attractiveness and finish. Equipped with
b . ; s . special adjuster device and the new style force feed
. § Laurentia Milk and Cream contains no steel-cutting grinders. }

f preservatives, adulterants or bacteria. SR Sy of 0 S B

bers for our lllusirated catalogue

WINNIPEG—G. F. & J. Galt
(and branches); The Cedville
Co. (and branches)

VANCOUVER—The W. H. Mal-
kin Co., Ltd.; Wm Brald &
Co.; Kelly, Douglas & Oe.,
Ltd.

HAMILTON—James Turner &
Co.; Balfour, Smye & Co.; Me-
Pherson, Glassco & Co.

TORONTO—Eby, Blain, Ltd.; B.
B. Hayhoe & Co.

LONDON—Gorman, Eckert & Ce.

ST. JOHN, N.B.—G. E. Barbeur
& Co.; Dearborn & Co.

REGINA, Bask.—Campbell, Wil-
son & Smith.

MONTREAL — The Canadian

-~

Laurentia is absolutely pure.
Laurentia is casier to digest.

Laurentia is best for Mothers, Invalids
and Children, and, of course, all others.

2 BT A IR P el T TR

e

T

B e R e iy ¥ 3, B s

Nd

Stoek this, Mr. Dealer, and gain your
Customers’ good-will.  Write to-day for
particulars. :

—y

Fairbanks Co. (and branshes). We w

EDMONTON, Alta.—The A. Mae- A
The LAURENTIA MILK CO., Ltd. P, .
371 Queen Street West, Toronto, Ont. Woodrufég Edwards The

Telephone—Adelaide 2760

ELGIN, IIL., U.S.A.
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Feed Your Bookkeeping
Worries to

The ULLMAN

Account Register

The machine with brains.

It will save money for you because it will keep your
collections up and your bad accounts down It will
do away with forgotten charges and will eut out con
cessions to customers over disputed accounts

The Ullman Register is a perfect watchdog against
leaks and losses. It g small in size, great in capacity,
compact and quick. It will collect your old accounts
and still retain the friendship of your customers. With
every Register is furnished a fireproof safe, giving
protection in case of fire. Write us for further infor
mation and for special mail order proposition.

We want agents to handle the Ullman Account Register
in some localities.

The Hamilton Incubator Co., Ltd.

Hamilton, Ontario

A Fish Five Minutes
From the Water

cannot have a more real sea tlavor
than do the Brunswick Brand Sea
Foods.

The flavor is retained by the em
ployment of the latest and most
modern methods of preparing and
packing immediately after the
fish comes from the water.

SARDINES INOIL
PaleLO BY

Cownors tros M1,

Black's Harbour,
NB

Brunswick Brand Sarvdines in oil,
one of our leaders, is holding the
foremost place among Canadian
packed sardines. They sell at a
moderate price and pay a good

profit.
Our years of i'\[n't“c‘lln' .'llhl lill‘;’r
modern factories enable us to turn
out sea foods as nearly perfeet as
can be made.
Our supplies are the choice of fish-
ermen’s ecatches, caught in the
neighborhood of our factories.
Known and appreciated all over
(‘anada.

Our Chief Sellers

% Oil Sardines Kippered Herring

« Mustard Sardines Herring in Tomato Sauce
Finnan Haddies Clams

(Oval and Round Tins) Scallops

CONNORS BROS., Limited
Black’s Harbor, N.B.
AGENTS —QGrant, Oxley & Co.,, Halifax, NS.; J. L

J. Harley Brown, Loundon, Out.; C. de Carteret, King

Macaulay Co., Vancouver and Victorla, BC

Lovitt, Yarmouth, N.8.; Buchanan & Ahern, Quebec,
P.Q.; Leonard Bros., Montreal, ’.Q.; A. W. Huband,
Ottawa, Ont.; A. E. Richards & Co., Hamliton, Out.;

ston, Ont.; James Haywood, Torouto, Ont.; Chas. Dun-
can, Winnlpeg, Man.; Shallcross, Macaulay Co., Calgary,
Alta.; Johnston & Yockney, Edmonton, Alta.; Shallcross,

55
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SUPERIOR GRADE

PATERSON’S

e A g I e g e ol

g L &
il
B . . .
] s both in materials and in processes of
e WORCESTERSHIRE manufacture are the explanation of the
iy ¢ 3 .
a8 f wonderful popularity of s
4 :
SAUCE W
e | o :
i Sterling Brand b
g 5 The most piquant of appetizers, g hU.USt
I8E i : this 1
i1 E needs no  recommendation  to o
ey L L
%‘” g the grocer who handles the best. FOOd PrOducts aid
If you have not stocked it you all tt
will find Paterson’s Worcester- For business building there are no rivals ANT
shire Sauce a winning item on for “Sterling”” Lime Juice, Jams, Mixed SWee
your list for deliciousness, pro- Pickles, Sweet Pickles, Relishes, Ex- day.
fitalJeness and quick selling. tracts, Marmalades, Crushed Fruits and miere
: Fountain supplies. Anti
b goiyg
o ROWAT @ CO. this :
1 . L
: GLASGOW, SCOTLAND The T. A. Lytle Co., Limited SA
CANADIAN DISTRIBUTORS: MacLa
Snowdon & Ebbitt, 325 Coristine Building, Montreal, Quebec. Ontario, STERLING ROAD e TORONTO' CAN' tri
Manitoba and the Northwest; F. K. Warren, Halifax, N.S. H Lauro
J. A. Tilton, St. John, N.B. ; C. E, Jarvis & Co., Vancouver, B.C. y Fenwi
Albert

Isn’t it worth while to handle a line that the
women want? Such a line is

S WA, R 3 NI S TN iy 7B Lipee

N R S N VT s AT AT AL T s
e ' . =

T RO P IR T T N
- s
T T g 2

Eureka &ty Refrigerator| | Think It Over! T

THE GREATEST

[ o E L ]
' ,‘; Dry air circulating Refrigerator of the age. BlaCk Knlght Stove PO]]Sh Ol
which produces a lasting jet black polish in the
/ i & de Rebi minimum of time and with the minimum of .‘ ——
i 1S 1S e eiriger- ;e]bow grease') ;‘
: ator that has become Ly g .
o b ; ; c 7 Moreover, there’s a ‘worth while’ margin of profit
iy RIS o Lowse . for you in selling ‘Black Knight.’
e Coast.
More of them are used
by Butchers than all
other patented Refrig- A

erators combined in
Canada,

L2 W

o 3
Ry Eaks

Made all sizes and
prices for every pur-
pose,

o

WRITE FOR CATALOGUE AND PRICES

Eureka Refrigerator Go., Lid. >* FORENTe:"T

Montreal Representative

JAMES RUTLEDGE - Telephone St. Louis 3076 F. F. DALLEY CO., Limited H
¢

Distributing Agents, WALTER WOQDS & CO., Winnipeg Hamilica: Canada Buffalo, U.S.A
Agents at Fort Willlam, Hamfilton, Calgary, Moose Jaw, Saskatoon : ki

E RS e

o
b

AN
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ANTHUST

Sweeping Powder

Will soon be common words in every
household in Canada as the goods bearing
this name are becoming more than popu-
lar. They are just what the housewife
wants, price, reasonable and quality there
all the time.

ANTI - DUST — The most successful
sweeping compound on the market to-
day. Disinfects, deodorizes, and makes
microbes impossible.

Anti-Dust is needed everywhere. Are you
going to profit by helping us distribute
this modern necessity?

SAPHO MFG. CO., LIMITED, MONTREAL

MacLaren Imperial Cheese Co., Ltd., Toronto, Ont., Dis-
tributors for Ontario.

Lauro Chemical & Perfumery Co., City of Ottawa, Ont.

Fenwick, Hendry & Co., Kingston Ont.

Albert Dunn, 67 St. Peter St., for Quebec City.

King George’s Navy

is worthy of yvour support right now for man
sound business reasons.  There m

Hieh ill vour l.|'l‘_'}||-w|?:n-w\{ Whon
“recruit” and “muster” around vour stor
Saturday evenings for their weekly To
.I“(I\\lell'\'.

KING GEORGE™S NAVY has

with the Canadian Navy, remember

popular

packed by the firm which guara

delivery and quality all the time

THAT FIRM IS

The Rock City Tobacco Co.

Quebec Winnipeg

WRITE ABOUT

Chewing Tobacco

Maple Sugar
Smoking Tobacco

Master Mason

Rose Quesnel Smoking Tobacco

Tuckett’s
Orinoco -
Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

Tuckett’s Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA

TUCKETT LIMITED

Hamilton, - - -

Ontario
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CLASSIFIEDADVERTISING

Advertisements under this heading, Zc. per
word for first insertion, lc¢. for each subse-
quent insertion.

Contractions count as one word, but five
fgures (us $1,000) are allowed as one word.

Cash remittances to cover cost must ac-
company all advertisements. In no case can
this rule be overlooked. Advertisements re-
ceived without remittance cannot be ae-
knowledged.

Where replies come to our care to be for-
warded five cents must be added to cost to
cover postages, etc.

FOR SALE

FOR SALE AN OLD ESTABLISHED GRO
cery business in a flourishing eity in  the
Muaritime Provinees, doing a business of thirty
thousand dollars a year, and showing a net
profit of twenty-five hundred to three thou-
sand dollars.  Present owner foreed to sell
owing to poor health. Apply care of Box
455, Canadian Grocer, Toronto.

GROCERY BUSINESS FOR SALE IN GROW-
ing city in New Ontario Last year’s turn-
over $35,000. Stock and fixtures about $5,000.
Good chance for the right man. Apply to
Box No. 457, Canadian Grocer, Toronto.

SITUATION VACANT

WANTED -WHOLESALE GROCERY TRA-
velling salesmen.  None but experienced men
having good connection  need apply. Give
particulars, age, single or married, length of
experience, territory covered, salary required,
ele, to Box 458, Canadian Grocer Toronto

SITUATION WANTED

SITUATION WANTED—AS ADVERTISING
or sales manager. Employed for past eight
years by Torounto manufacturing firm; wide
experience in selling through the wholesaler
to retail grocers, and advertising to reach the
consumer,  Address Box 459, Canadian Groeer,
Foronto.

MISCELLANEOUS

A BOOKKEEPING STAFF IN ITSELJ,
doing the work with machine precision and
accuracy, the National Cash Register. Writ
for demonstration literature. The National
Cash Register Co., 285 Yonge St., Toronto.

ACCURATE COST KEEPING IS EASY IF
you have a Dey Cost Keeper. It automati-
cally records actual time spent on each opera-
tion down to the decimal fraction of an hour.
Several operations of jobs can be recorded on
one card. For small firms we recommend
this as an excellent combination—employes’
time register and cost keeper. Whether you
employ a few or hundreds of hands we can
supply you with a machine suited to your
requirements. Write for catalogue. Inter-
national Time Recording Company of Canada,
Idmited. Office and factory, 29 Alice Street,
Toronto.

ADDING TYPEWRITERS WRITE, ADD OR
subtract in one operation. Elliott-Fisher,
Ltd., Room 314, Stair Building, Toronto.

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Ont.,
solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office -actual typewriting for letter-
forms, real printing for stationery and ad-
vertising, saving 25% to 75% of average an-
nual prioting cost. American Multigrapb
Sales Co., Limited, 120 Bay S8t., Toronto.

COUNTER CHECK BOOKS—WRITE US
to-day for samples. We are manufacturers
of the famous Surety Non-Smut duplicating
and triplicating counter check books, and
single carbon pads in all varieties. Dominion
Register Co., Ltd., Torento.

THE CANADIAN GROCER

MISCELLANEOUS

DOUBLE YOUR FLOOR SPACE. AN OTIS
Fenson hand-power elevator will double your
floor sp:ace, enable you to use that upper floor,
either as stock room or as extra selling space,
at the x=ime time increasing space on your
ground floor. Costs only “70. Write for
catalogue “B.” The Otis-Fensom Elevator
(0., Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS ARE DEVISED
to suit every department of every business.
They are labor and time savers. Produce re-
sults up to the requirements of merchants
and manufacturers. Inquire from our near-
est office. Egry Register Co., Dayton, Ohio;
123 Bay St., Toronto; 258% Portage Ave,
Winnipeg; 308 Richards St., Vancouver.

FIRE INSURANCE. INSURE 9N THE
Hartford. Agencies everywhere in Canada.

MOORE’S NON - LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
your own, the best remedy is to go to your
stationer and purchase from him a Moore's
Non-Leakable Fountain Pen. This is the one
pen that gives universal satisfaction, and it
costs no more than you pay for one not as
goed. Price $260 and upwards. W. J. Gage
& Co., Limited, Toronto, wsole agents for
Canada.

MODERN FIREPROOF CONSTRUCTION —
Our system of reinforced concrete work—as
successfully used in many of Canada’s larg-
est buildings—gives better results at lower
cost. “A strong statement” you will say.
Write us and let us prove our claims. That's
fair. Leach Concrete Co. Limited, 100 King
St. West, Toronto.

PENS—THE VERY BEST PENS MADE ARE
those manufactured by William Mitchell Pens,
Limited, London, England. W. J. Gage &
(0., Limited, Toronto, are sole agents for
Canada. Ask your stationer for a 2Z5c assort-
ed box of Mitchell's Pens and find the pen
to suit you.

THE QUICK TICKET PRESS ENABLES
you to produce your price tickets in any style
or color you need them, perfectly printed,
saving you from 50 to 500%. Prices $3, $6,
$10. Lists free. Adams’ Patents, Bolton Road,
Ilastbourne, England.

THE “KALAMAZOO” LOOSE LEAF BINDER
is the only binder that will hold just as many
sheets as you actually require and no more.
The back is flexible, writing surface flat,
alignment perfect. No exposed metal parts or
complicated mechanism. Write for booklet.
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (tf)

YOU CAN BUY A REBUILT TYPEWRITER
from us. We ‘have about seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20.00 each. We have also a large stock
of better rebuilts at slightly higher figures.
Write for details. The Monarch Typewriter
Co., Ltd., 46 Adelaide 8t. W., Toronto, Canada.

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada.

(tf)

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adapted to all classes of busi-
ness. The Copeland-Chatterson Ce., Limited,
Toronto and Ottawa.

COUNTER CHECK BOOKS—ESPECIALLY
mude for the grocery trade. Not made by
a trust. Send us samples of what you are
using, we'll send you prices that will in-
terest you. Our holder, with patent carbon
attachment, has no equal on the market. Sup-
plies for binders and monthly account sys-
tems. Business Systems, Limited, Manufac-
turing Stationers, Toronto.

The

Condensed Ad.

page

will interest you

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special  sales, bargain
sales, cash sales, etc. ; ideas
for catch lines or window
:ards, and many hints for
the preparation of live ad-
vertising copy. A collec-
tion of short talks, adver-
tising ideas and selling
phrases used by the most
successful grocery adver-
tisers.

PRICE $2.00

ALI: ORDERS PAYABLE
IN ADVANCE,

MacLean Publishing Co.

143-149 University Ave., Toronto

Coffee, Its History,
Classification and
Description

By Joseph M. Walsh

This is the most exhaustive, inter-
esting and instructive book ever rub-
lished on Coffee. Itis attractively written
and richly illustrated, and should be
read by all who deal in or use Coffee.
The contents include,

Cultivation and Preparation.

Commercial Classification and Des-
cription.

Adulteration and Detection.

Art of Blending, Preparing, etc.

This work, written by one of the
greatest authorities in the world upon
the subjects of Tea and Coffee, will be
mailed to you pnstpaid on rereipt of

$2.00

IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.

Technieal Book Department
143-149 University Aveaus, Toronte
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COMPLETE YOUR

TOBACCO DEPT.
by stocking and selling

PURE CANADIAN LEAF,
Attractive prices. We have a good assort-
ment of pipes.
J. A l'()KI"UT

180 Amherst St Montreal,

GOODS HIGHEST QUALITY
PRICES ALWAYS RIGHT
That’'s Our Pollcy.
PAPER BAGS—WRAPPING PAPER.
How i8 your stock? Don’'t forget to
give us a call when you begin to get
short.
COUVRETTE & SAUKI()I

Wholesale Grocers Montreal.

Favorite Stove Polish, polishes, shines, and
leaves a lasting polish. What the house-
wife wants.
“Coon” Bhoe Polish is another of our
specialties
Uncle Sam Dressing is always found O.K.
I:Lyuur customers.
We guarantee the goods.
UNCLE SAM DRESSING €O,
Lanorale, P.Q.

iter-
ub-
ften

[fee.

Des-

' the
1pon
Il be

MOQOUOAL.L

Iansist upon having them
D. McDOUGALL & CO, Lud., Glasgow, Scotland

ClLAY PIPES

WRITE TO

10 Garfield Chambers, Belfast, Ireland,
for Sample Copy of the

Irish Grocer, Drug, Provision
and General Trades’ Journal

if you are interested in Irish trade.

PANS,
KETTLES &¢

Mends Granite, Tin,
lron, Copper, Brass, Alum-
inum, etc. m two menutes with-
out any tools. Saves Time and
Money.: Any woman can men

the holes in her kitchen utensils

3 per package postpaid, envugh to
mend 60 holes

H. NAGLE & Co. Montreal
AGENTS WANTED,

DEALERS: You make 83% profit on “Vol-
Peek.” Put up in attractive display stands.
Write for sample and terms.

Let Us Make Your Store Fixtures
We have fitted up some of the most elab
orately flnished stores in Canada Why
not yours? Our quotations are attractive
and all orders are filled in specified time
No disappointments. Write when in need
S. MENNIER & FlLs
Pie IX Ave.,, Maisoancuve, P.Q.

ENGLISH STILTON CHEESE

P

0
A FOR CHRISTMAS TRADE
g | RIPE, FAT, BLUE MOULD CHEES
E - Write

1 A. C. CHAPMAN

E 93 Durocher Street, Montreal

The Largsst Direct lmporter of Stilton
3 Cheese in Lthe Dominion

TURKISH DELIGHT!

“Sultana” Brand
The real stuff. Absolutely delicious. Big
profit and steady demand when introduc
ed Packed attractively Agents write:
ORIENTAL PRODUCE (O, MONTREAL
Ontario Agents:
MacLaren Imp. Cheese Co., Ltd., Teronto.

Biscuits and Confectionery

Big range from which to choose your
Christmas stock Only the highest grade
goods made Prompt attention given all
orders
See Our Travelers
THE AETNA BISCUIT CO, LTD, MON
TREAL.

OLYMPIA AND
BEN BEY CIGARS

are good smokers and sellers
Ed. Youngheart & Co., Limited.
Montreal, P. Q.

BAKE OVENS
Baking Decks eof BScetch
Fire Brick, Sectional Steel
Ovens that can be placed
anywhere.
Bread Racks, Proof Boxes,
Pans and every uecessily
for the Bake Bhop

Write for Ueneral Ustalog
The BRANTFORD OVEN AND RACK €8 LTD., Brantford, Cansda

PICKLES & CATSUP

Reputable high-clags goods at reasonable
prices. You can have the same if you stock
our lines. Write for particulars.

H. BOURQUE & SON
MONTREAL,

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT. GEO.J.CLIFF, Manager

COMTE’S COFFEES

Satisfy every user. Let's tell you why.
Address

146 St. Urban St. - Montreal

THE ““WANT AD.”

The “want ad.” has grown from a
little used force in business life,
into one of the great necessities of
the present day.

Business wmen nowadays turn to
the “want ad.” as a matter of course
for a hundred small services.

The “want ad.” gets work for
workers and workers for work.

It gets clerks for employers and
finds employers for clerks. It brings
to ether buyer and seller, and en-

ables them to do business though
they may be thousands of miles
apart.

The “want ad.” Is the great force
in the smal affairs and incldents of
dally life.

We are direct importers of Pure Olive Oil,
Olives, Figs, Turkish Delight and All
Oriental Products.

C. Roumbanis & Son, Limited
Head Office : Toronto

‘“NO-DUST”

PUT UP IN BULK ONLY

It is a powerful disinfectant powder
sweeping p ) Ple 1 lor
No-Dust Mfg. Co.
8 Market Sa.. St. John, N.B.

SUCHARD'’S COCOA

You want Quality Cocoa all the time, Mr
Grocer It will not pay you to sell a tin
on which you cannot rely. We can prove
beyond a doubt the high quality of
Suchard’s Remember :

Suchard’s. Suchard’s. Suchard’s.
FRANK L. BENEDICT & CO,, Montreal
Agents,

FRUIT PULPS

Bitter Oranges and Peels
F. KESSELL & CO. 7-8, The Approach

London Bridge, London, Eng.

l(('t'[» in mind the domin-
ant fact that mankind from
its first appearance on the
l'&ll'l': ||.l.~ l'l‘l‘ll .-\'wmlr\l ’v_\
nature to look for signs;
for invitations to taste; for
suggestions as to what to
wear. Tell your story briefly,
foreibly, truthfully, and ad
dress 1t through the proper
lllmlm and you can success
fully apply advertising as a
means to increased distri
bution.
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THE CANADIAN GROCER

Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach

belt to the Arctic Ocean.

Manufacturers and merchants can not hope to cover this

market satisfactorily or get the best out of their Canadian opportunities without the

assistance of local agents.

The following firms in all parts of Canada are prepared

to act as agents for good lines. The service department of the Canadian Grocer is
at the disposal of firms wanting agents or of agents wanting agencies.

WESTERN PROVINCES.

WESTERN PROVINCES—Continued.

ONTARIO—Centinued.

ESCOTT & HARMER

Successors to W. H. ESCOTT CO.

WHOLESALE GROCERY
BROKERS, COMMISSION MER-
CHANTS and MANUFACTURERB’

AGENTS

OFFICES:-
Winnipeg, Regina, Calgary,
and Edmonton

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchants, Cus-
tems Brokers and Manufacturers'
Agents. Cars Distributed, Warehoused
and Forwarded. Warehouse on Transfer
Track. Business solicited. Our position
is your oppertunity.

Saskatoon - Western Canada

G.C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE

NORMAN D. McPHIE

Merchandise Broker

27 Federal Life Bldg., Hamilton, Ont,
Established 1903

Offers for prompt shipment in
wholesale lots

White Beans
1912 | Split Peas
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JOHN J. GILMOR & CO.

Wholesale Manufacturers’ Agents and Com-

mission Biokers

WINNIPEG, MAN.

BROKER and MANUFACTURERS’ & Evaporated Apples
AGENT. "°P | Split Lentils
Trade Established. I5 Years \
Domestic & Foreign Agencies Solicted
DISTRIBUTORS,LIMITED We have imported

P. O. Drawer 8
EDMONTON, ALBERTA.

e e R R, DT, i

$50,000 AUSTRIAN BEANS
during the past 2 months.
Who wants same ?

Wire us on Evaporated
Apples.

W. H. MILLMAN & SONS
Wholesale Grocery Brokers
Toronto, Ont.

T e

Wholesale Broker .ntd Manufacturers’
gen
Canadian, British and Forelgn Agencies

H < Covering Manitoba, Saskatchewan and Alberta. Manufacturers’ Agents Commission
g & We can give special attention to a few more & :
; W i first class lines, Domestic and Foreigh agencies Merchants, Warehousemen.
$ & f solicited. Track connection with all Rallroads.
H3
¢ g
4
T WATSON&TRUESDALE | |H. P. PENNOCK & CO,,
HE B Whelesale Commissien Brokers and Wholesale Grocery Brokers & Manufac-
i -f' £ Manufacturers’ Agents turers’ Agents,
i FE Nk WINNIPEG = MAN. = WINNIPEG
+ "; £ o Demestic and Foreign Agencles We solicit accoun,ts of la.rge a_md progres-
g % I Sollcited. tsx;r_e manufacturer’s wanting live represen-
A atives.
& 0
1§ H. G. SPURGEON Eastern Manufacturers Limited
§ } WINNIPEG Manufacturers’ Agents,

Saskatoon, Saskatchewan,
Cover Northern Saskatchewan completely.
The jobbing trade in Saskatoon, Yorkton,

W.G. A. LAMBE & CO.

TORONTO
Grocery Brokers and Agents.

Wholesale Grocery Brokers.
Office and Track Warehouse,
92 Alexander St. B.
Correspondence solicited on domestic
and foreign lines.

. North Battleford 1 Prince Albert Is vis-
280 Chambers ostog;l;;‘;:;l'"c., né’ﬂ (ll:lill}'. e\\,'l;z \:“::Xl‘l{ t«r;“lr‘e(i)rese,ﬁi yzu‘ ;1“ Established 1886.
P.O. Box 1812 this large and growing territory.
The J.J. TOMLINSON CO. T R R . MacLaren Imperial Cheese
'WINNIPEG Commission Brokers, Customs Brokers Co. Limited

and Manufacturers Agents, Shipments
stored and distributed, Bonded ware-
b tion Your business

i
lollclted..
222 Ninth Ave. West - Oalgary, Alta.

DEPARTMENT AGENCY

Agents for Grocers’ Specialties and Whole-
sale Grocery Brokers

DETROIT, Mich.

TORONTO, Ont.

FRANK H. WILEY

WHOLESALE COMMISSION MERCHANT
and
GROCERY BROKER

|757.759 Henry Ave., WINNIPEG

HOLLOWAY, REID & CO.
Cor. Vermillion Ave. and 5th St.
EDMONTON - ALBERTA
Importers and Manufacturers’ Agents

We specialize in Biscuits and Candies
We are still open for a few good Agencies

ONTARIO.

THE MARSHALL
BROKERAGE COMPANY
67 Dpldnl St., LONDON, ONT.
Wholesale Grocery Brokers. Fully
equipped 'to act as agents for Brit-
ish, American and Canadian grocesy

lines. WRITE /US.

RUTTAN & CHIPMAN
WHOLBESALE GROCERY BROKERS

an
MANUFACTURERS' AGENTS
Fort Garry Court, Main BStreet.

Winnipeg - Canada

W.G.PATRICK & CO.
Manufacturers’ Agents
and
Importers

77 York St. - Toronto

0. E. Robinson & Co.

Manufacturers and Buyers of Dried, i
Bvaporated and Canned Apples.

Ingersoll, - - - - Ontarie

Established 1888.

By e o G S T A e ————— e S par I - -
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THE CANADIAN GROCER

ry | Manufacturers’ Agents and Brokers’ Directory

(Continued.)

MARITIME PROVINOES.

SHIP YOUR CARS TO
C. E. CREIGHTON & SON FERGUSON'’S SIDING

e Brokers and Commission Merchants g

Manufacturers’ and Millers’ Agents Cars contlnynfny loading for all cities in the West and Northwest
— > i Inland Revenue and Customs Bonds.

X, - FA § . - :
HAL"‘“\ NOVA S(‘Q TIA Our siding is on G.T.P. and C.N.R., inter-switching with C.P.R. and.Midland
Domestic and Foreign Agencics Solicited Railway. Cars distributed carefully.
FERGUSON BROS., Warehousemen,
| NEWFOUNDLAND. 123 Bannatyne Ave., WINNIPEQ, Can.

Ont, | We have records in our vaults covering ten years’ satisfactory service

T. A. MACNAB & CO.
n ST. JOHN’S NEWFOUNDLAND

MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS . 2

lm]ul)nellpsl n’ud expml':erls. »l'l‘nmp[}lnl;nl The fallure to stock some standard commodity may

e 0 to 1 yusiness 1 - . " .
oot Canadian  and forelgn . references be the means of a merchant losing trade.

Cable address: “Macnab,” St .luhufg. : " -
Codes: A, B, C, 6th edition, and private Mathlel,I’S Neerne POWder

BRITISH COLUMBIA.

are recoznized evervwhere as a spw

MATHIEU’S fiec remedy in all cases of headaches

—_— McLEOD & CLARKSON NERVINE POWDERS{ | and they can be recommends
— A fac ' Age 1 Wholesale swar swehant s ¢
e, e S Bt sod Rl | | overy marshast with perfeet sai
as an elle Ve cmedy on 't

ler will releve and o few powders

852-6 Cambie St., Vancouver, B.C.

ted v 4B | Thes powderd trade by allowing vour supply
‘Ns Can give strict attention to a few first-class i -+ """;,‘,4 e '
Grocery Agencies. Highest References. it L short.
thS. 18 Powders for 25 cents ¥ ._\nu don Iv hllow then
QUEBEC. Mathieu’'s Nerviline Powders voursel
at our expense as per coupon atta d
ted L. EMILE GABOURY For all forms of colds Mathieu's Syrup of Tar and Cod Liver Oil is
Manufacturers’ Agent and Commission recognized as a safe and effective cure.
Merchant.

- 2356 St. Johmn St., QUEBEC, CAN. T S ST TR S SN U G Y S S - —
)NS Correspondence solicited with brokers or The | Please send regular box of Mathieu's N ac
rs manufacturers looking ror a r«vli.nléle r‘cp~ ; Powders to the following address -

resentative. Can furnish best of refer- N " P
ences. J.L. MATHIEU CO. | Name..
Proprietors ith (Name of firm) ....
> l Street .
5 il . . Oity or town son Prov
Sherbrooke, P.Q |
ENGLISH FIRM manufacturing LARD COM-
3 POUND and BEEF SUET desires BUYING
; AGENTS. ;
Replies to Box 93 APromissory Note
8. CANADIAN GROCER, Is Better Than A rocery
88 Fleet Street, ““Book Account"’
LONDON, ENGLAND
When you let a

Advertising

By Wm. Borsodi

man  “run an  ae-
a count” he has yoar
—_ & goods and YOU

HAVE NOTH

eese ING, except - ,
\[m iu account It contains suggestions for
) s ndebt

oY A ‘;lnt .‘teifio?i:r:::p.:llwm eduess.  When special sales, bargain sales,

Vhole- ving rep cash sales, etc.; ideas for

parts of Oanada. llllsou

catch lines or window

Mich
S & Coupon Books . cards, and many hints for
you START with his PROMISSORY th 2 £ 1i d
You cAn SEll 'T ?lfl’lltlh’l‘ui”“tl-l.llll.‘ ‘\I:ttl(l\ I\I\Iil':'lll “‘l‘.n‘::::.l‘\[ . p.repara‘lon ¢ we 8-
qY - s al Allison Coupon Books save thousands vertising copy. A collection
ave it in stock, of dollars ear or merchants like
, ONT. b o g = B sl i of short talks, advertising
4 )an wan credit. You think . 2
El\;lrlxlt’ MA P L EI . E HOW & ]“."J,.n "Em.i . %:n % ideas and selling phrases
Allison Coupon ook, ave
him sign the receipt or note M cCess-
I’OC.' THEY !wtm n:‘lln“ front ¢‘( the Inn:\ uud by the .“‘
The Flavor de Luxe. WO S5 mp tac e ons e ful grocery advertisers.
R—— 1 bl When he buys a dime's
Order of your jobber, or T R e N PRICE $2.00
$10.00 and gets another book. No pass t
Co Froderiek E. Robsen 8o, . charging, b ) Jost time. o etrors, e ; ALL ORDERS PAYABLE
. nmtes, 4 1801 oupon ‘ S A CCORN Iz
15 Fromt S¢. K., Toronto. evecTuhen g t'.;;, S L IN ADVANCE.
Dried, H For Sale ll,! f' obbing Trade é ¥
los. | #o0en & Mchey. Winnipeg ot R MacLean Publishing Co.
Busactures By 9 iversity Ave., Toronto
W TE:‘?:::...t ":f"uc.' CO., Indianapolis, Indiana, U.S.A. 145-449 Univ y
RE 61 \




; | ; NADIAN GROCER
A 4 ". Aetna Biscuit
3 Hil 1 £ % u II Assortment v
» IR S A ’
s i ' ] i ) -

S E fR3 1 s - Babbitt & Cc
b i ,ft i ] Ballocs s |
A (B i i S - Bank of \lun!
2 i | % & i Benedict, F.

{ I " 4 N Bickle, J, W,
b 3 e | LY | Borden Conde
BH £S R A Bourque & So
A g" : ; ¥ . Brantford Ovel
(] : 1 ¥ v
ALl ‘E' f g 7 VEGETABLES FISH FRUITS
RN 4 & S Tomatoes Salmon Apples Caims & Son
) f 1 & 5 . . . Canadia
i 52 &) \DAFRa MWRE Corn Sardines Raspberries Chapman; :.\‘“
gien ; %- i | ORONTO Peas Lobsters Strawberries L
HRe S ¥ e Haricots Herrings Pears Church & Dw
s 3 E Beets Oysters Peaches Qlark, W. ..
P4 iF L ¢ Asparagus Cod Fish Plums Coles Mfg. C
# 1S | The Jam that sells, the Jam that - Comte’s Coffes
LR 4 . ETC., ETC., ETC. Connectient O
B TRER  § pleases, the Jam with the quality, Connors t“n'i‘
148 5 . P ¥ . itinenta
BN 93 ] the Jam that brings repeat orders, the = Couvrette & §
i ey Jam that makes a business profitable Crestent Mis.
M fas i . a g
gl i &B. Banner Brand J
e B L. & B. Banner Brand Jams Bt
:!, kid 'J .t | £ o Made of the finest fruits and packed in 2, ;; :’,::’,::.,;1 ;(l "
HER T 11 ; { 5 and 7 1b. gold lacquered pails and 30 1b. Dominion Sal
i‘; il ; 2 1 wooden pails._ m orte anne oo s Downey, W. |
i ERaR ,; Ty p
‘, { i 45 ’ LINDNER & BENNER Eastern Man
. LASOLEIL Brand LA SOLEIL Brand
! { i ¥ Phone Park 2985 }l: scott &1{ 5_“"
i 3 3 - urcka elfry
. ‘ REPRESENTATIVES : PETITS POIS, Tres-Fins, Moyens, No. 1, No. 2 Ewing & Soui
! lb.'aing Bl:othe;l!-l:. VXholelsleGGrgceré. W_}_nnipe'.
anitoba ; e Amos B, Gordon Co., to, 3
Ontario; Escott & Harmer, Alberta. i Asparagus HaFICOts Plage(}leu
Artichokes Spinach Macedoines
Brussels Sprouts Concentrated Tomatoes, etc.
- st
e —— e —————

FRS. PETIT & CIE. (Brand)

PETITS POIS MOYENS I
1000 Cases

Retails 10c¢. a tin.
Large Profit. Going Fast.

1000 Packages 1000 Packages
DRIED FRUITS

(1 . s ’
ulinquino smred 3 i
S Cleaned Currants, Assorted Raisins, California Prunes,
Wissisanead Kin-in-olt) Hallowee Dates, Peels, Figs, Evaporated Fruits, etc., etc.
the STOCK FOOD of HIGHEST QUALITY, has been
awarded three diplomas as well as receiving the recom- . .
mendation of the Minister of Agriculture. erte, Phone, Wire
507, PROFIT and Exclusive Territory L t M t. 8 C.
$4.00 per dozen gallon tins. Retail at $6.00. We are now apor e’ artin le'
1 | allotting territory for next spring trade. Are you inter- Limitee
iRl ested? Only one dealer in each town wanted. Quinquinol
will attract country patrons to your store. 568 St. Paul Street Montreal
QUINQUINOL STOCK FOOD CO. BELL TELEPHONE, MAIN 3766
69 St. Timothee Street, Montreal Exchange connecting all departments .

g ey e
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A

Aetna Biscuit Co,
Allison Coupon Co,

Babbitt & Co., B. T.
Balfour-Smye & Co.

Bank of Montreal, l(x[ln‘ll
B

Benedict,

Bickle, J. W., & Greening
Borden Condensed Milk Co.

Bourque & Son, H.

Brantford Oven & Rack ('

C

anadian Salt Co.
hapman, A. C,
‘hisholm Milling Co

‘hurch & Dwight, Ltd
lark fo _snsicse
lements Co., Ltd.
‘oles Mfg. Co.

‘omte’s Coffee
‘onnecticnt Oyster Co.
“onnors Bros. . .
‘ontinentalg Bag & Paj
ouvrette & Saureol
Creighton, C. E.
Crescent Mfg. Co.

D

Dalley, F. F., Co.
Distributors, Ltd. ...
Dominion Canners, Ltd
Dominion Match Co.
Dominion Register Co.
Dominion Salt Co.
Downey, W. P.

Eastern Manufacturers
ckardt & Co., H. P.
Edwardsburg Starch Co.
Escott & Harmer
FEurcka Refrigerator Co.
Ewing & Sons, 8. H.

‘aims & Sons, Alexander

‘hivers & Sons, Limited
Inside

59
61

16

THE CANADIAN GROCER
INDEX TO ADVERTISERS

F Litster Pure Food C« 2
Lytle Co., Ltd,, T. A 5
Fearman, F. W., ( I gl .
Felix, Eydoux .. 15 M
Fels & Co. .... 52 MeCal 1. J
b : cCabe, J. J. 8
:‘.( .g\llqu l.(&n:. (3; MacLaren Imp. Ches ¢ 60
|‘:1::Zr'&'<‘ff AW Z MacLaren Ltd., W. D 7
Furuya & Nishimura 18 .:nllr' ll-.\”\!;k ‘I Jf,
g eol & Clarkson 61
G Norman D. 60
Gaboury, L. Emil 61 gor, Son & Lo 2
Gillard, W, ll..l~\ b 18 ::H\‘ lm, Jno., & Son 53
Gilmour & Co., Joh J 80 \ : 1:“' Woaln "."h . -
Gray & Co., Ltd., John 12 \I Mt _Techamgs ¢ -
Gorman, Eckert & Co. 12 . g e ‘?
Guggenhime & Co. 6 . o S e
CGunns, Ltd 4 b & Bows -
, Ltd. S 9
W. H & S 60
H John J., & ( 2]
Hamilton Cotton ( 16 N
Hamilton Incubator ( 85 "
Harris Co., Ltd., W. T. R e e T .
Heinz, H. J. ® N oaDale | 3
HNoway ‘ 5
Hollowa Reid & ¢ 60 N on & 3 5
I No-Dust Mfg. ( 2]
Nor Atlar I Ltd 45
Imperial Extract ( 13
Irish Grocer 39 )
Island Lead Mills « 16 O Mills %
" [ al Pr ( 9
James Dome Black Lead 17 P
= Pa u, R, & S 5
K Patrick & Co., W.
19 P Frean & ( Lad 11
16 Pennock, H. P., & ( Ltd
i Pickford & Black
50 Pink, Limited, E. & T 6
L Pugsley, Dingman
O back r
Labreque & Pellerin 8
La Societe de Riga 16 Q
Lambe, W. G, A. 60 Q uinol Stock Food C 62
Laporte, Martin & (i 62
Laurentia Milk C 5 R
Lawrason & Co., S, F 8 Richards Pure Soap Co. 3
Leitch Bros, 8 I usen & Co., 0. E, 60
Lemon Bros. 8 Rock City Toba Co. T
Lindner & Benner 62 R & Laflamme, Ltd 6

Sa
S

Sa

St

Spurg H. (
Spinelli (Reg

St 5, Heg

S (

Sy { & (

i & | i
Teifer Bros

T Art I
T n ( I
1 t S W
Tuckett, I

| Sa i

ENERGETIC CLERKS

who are willing to work after hours can add substantially to their salary
by joining the MacLean Circulation Organization, the largest and most
efficient in America.

There are already over 400 circulation salesmen getting sub-
scriptions for MacLean’s Magazine, but there is scope for more.
will take up the work in your district you will find it will pay you well.

Get started now—Don’t wait.

WRITE FOR PARTICULARS TO
143-149

MacLean Publishing Co., univesiy ave. T Oronto, Can.

If you
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HiIeRe 1o
TR L]
1 i 4
ISR {38
S1Eel & 6
R .
L THE BANNER M
HEEE § 3
4 ;,;F g ‘ }‘
1l il ¢ 9
i 3
£ December in most lines is the most important season of S
f the vear. This is particularly true of products that are
B i seasonable at this time.
LA 118 ; ; .
(3 . The business of the During the season of “Good Cheer,” the public are in
8 ’ (e ERALSIIPT" Oystar a very appreciative mood and observe little details more
et . i R A than at any other time.
18 Ay £ 3 - A
L HIE B i ver by us. We can fill — ’ .
LA ) 188 i pessplly Soi I'here is no time that the merchant should be as careful X
§ 18 & i . . 2
i e { i “SEALSHIPT” Oysters of the products he sells nor is there any season that his \
UL I {3 | % e e R caution will yield him as great a return.
i & t
T ﬁ, ai“ E When people are helidaying, they are not looking for
H 2 ! 3 . . . .
it % ] '.? cheap wares, but desire that which will afford the maxi-
!j! i 14 mum comfort and satisfaction, hence quality should be
tELpg tRiER S ¥ . o
I {18 your “WATCHWORD.”
1R | & W :
1. R § £ o F :
‘ ‘If i ’['g 2k Of all the holiday products, oysters are the most prom-
il " PN inent. You accor\dingly should be most particular in
N {32 choosing your source of supply. In looking for a qualit
iy 1g you e of supply g for a quality
&, 1 (1] proposition in any line, you go to a house that makes a
AL L | 5 %k specialty of that particular line.
{ :i ! _Pv: : . .
i 1§35 We are Canada’s exclusive oyster house, devoting our
1 E ) entire time and attention to the one thing we know best.
4 i ; Opysters are no side line or secondary consideration with
if % us.
1 80k
1 E Kindly let us have your holiday booking now.
) F & ;'
! 4 -
z b
| The Connecticut Oyster Co. |
The only exclusive oyster house in Canada
£
50 Jarvis Street TORONTO, ONT.
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Two
TELFER DAINTIES

If vou have a demand for a elass of wafer
that is different from the rest vou will
find cither of these two  lines just what

vou want,

Introduce_them to yvour most particular
trade and vou will never need to push
them.  Your eustomers will do that and
do it well.

Don’t forget that a pleased eustomer is
vour bhest advertisement.  Send for ['I'iw'
list.

TELFER BROS., Limited

COLLINGWOOD, ONT.

Branches:

TORONTO :: HAMILTON :: BRANTFORD
WINNIPEG :: FT. WILLIAM :: EDMONTON
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20 Carloads

ol xxvi. <THE My

S()l/l) BEFORE B

CALEN

this year by

()N Fj ‘Che H(

Canadian
Jobber

‘‘‘‘‘‘‘‘‘‘

Mr. Wholesaler
Are YOU getting your share of this trader

Mr. Retailer
Are YOU pushing this leading brand?

Mrs. Consumer
is CERTAINLY saving the wrappers.

MOST POPULAR WITH MOST 2
PEOPLE FOR MOST PURPOSES

/

C.onfoit J1ii § /wx///.:/l //l( /1//'0(!/ n//: ¥/ (.//’/‘/./1/

COMFORT SOAP

“I'T°"S ALL RIGHT”\




