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GIVE YOUR CLERKS THIS 
PRACTICAL CHRISTMAS GIFT

f] Every grocer realizes that the success of his business depends 
largely upon the ability and enthusiasm of his store sales
men.

<J Every step he takes in the direction of increasing the effici
ency and loyalty of his staff, is a step towards larger sales and 
increased profits.
The habit of remembering the saies staff at Christmas time, is a 
good one, and tends to dexelop a feeling of loyalty to the store. 
If the remembrance comes in the shape of a year’s subscription 
to the Canadian Grocer, the dealer stands to benefit in cold 
cash, from the increased efficiency which will result from its

GIVE YOUR CLERKS THIS 
PRACTICAL CHRISTMAS GIFT

y Every grocer realizes that the success of his business depends 
largely upon the ability and enthusiasm of his store sales
men.

<] Every step he takes in the direction of increasing the effici
ency and loyalty of his staff, is a step towards larger sales and 
increased profits.
The habit of remembering the saies staff at Christmas time, is a 
good one, and tends to dexelop a feeling of loyalty to the store. 
If the remembrance comes in the shape of a year’s subscription 
to the Canadian Grocer, the dealer stands to benefit in cold 
cash, from the increased efficiency which will result from its 
weekly visits.

<1 Give each of your chief salesmen a year’s subscription to 
Canada’s Only Weekly Grocery Paper. They will be reminded 
of your thoughtfulness 52 times during the year—and they will 
give you better service because of what they learn from its
pages.

Ç Write us now, giving the names of clerks whom you wish to 
remember in this way. We will advise them that the Canadian 
Grocer is being sent them, on your instructions, as a Christmas 
gift from you.

Address : Subscription Department

CANADIAN GROCER
Montreal Toronto Winnipeg
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THE CANADIAN GROCER

TWENTY-SEVEN 
GOLD MEDALS

AND FIRST CLASS 
DIPLOMAS

BY APPOINTMENT

CHIVERS & SONS, LTD.
PURVEYORS OF

WHOLE FRUIT JAMS,
JELLIES

AND

CANNED ENGLISH FRUITS
TO

HIS MAJESTY THE KING

Highest Awards (Grand Prix) for Canned English 
Fruits, Brussels (1910). Turin and London (1911) 
------------------- International Exhibitions-------------------

FRUIT PLANTATIONS AND WORKS:

CAMBRIDGE - ENGLANDHISTON

For samples and quotations apply to the agents :

FRANK L. BENEDICT & CO. 
144 Craig Street West 

MONTREAL
(Canada and Newfoundland)

THE W. H. MALKIN CO., LTD 
57 Water Street, 

VANCOUVER, B.C.
British Columbia and Alberta)
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IT PAYS
Griffin & Skelley's 

Dried Fruits
Seedless Raisins, Prunes, Dried Apricots, 
Peaches and Pears, in all their original 
goodness. A revelation to the grocer who 
has l>een buying other brands.

Taylor's Peels
Taylor’s Lemon, Citron and Orange Peels 
are made from the best imported fruit 
skins. They represent the height of high 
quality. They are not hard and dry.

Cox's Gelatine
Served with fresh, ripe fruit, Cox’s Instant 
Jelly Powder makes a delicious dessert. 
Perfectly pure—British made.

*

TO SELL
Coco Fruitine "XZ).
Coco Fruitine improves cooking and bak
ing. Its purity, rich, delicate flavor and 
evident superiority to butter, oil or lard, 
commend it at once to the economizing 
housewife.

CODOU'S Æ.
Finest Taganrog Russian Wheat is used in 
the manufacture of the Codou products. 
Genuine French products made by Felix 
Codou.

ARTHUR P. TIPPET 6r CO.
Agents

Montreal Toronto

PURE FOODS
1
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THE
NATION

BUILDER
NATURE KNOWS. AND 

SHOWS THE WAY

Canuck
ÎOLLEDrF^vOATS

THE NATION BUILDER

Even- climate produces the food best suite 
to its conditions and Canada grows the be: 
oats in the world.

Canuck Rolled Oats are made from th 
choicest Canadian grain in the cleanest mi 
that modern science can suggest and by skillc 
and experienced millers that only the highc: 
wages can procure.

Canuck Rolled Oats make a perfect breakfa 
food that will conserve human energy and fortify tl 
system. A well nourished body cnhan.es the powv 
of resistance to cold and sickness. There is no food t 
good with which to start a winter day. as wbolcson 
porridge made with Canuck Rolled Oats.

10c. and 25c Packages.
A Premium in every- ?.V. Package.

ASK YOUR GROCER
THE CHISHOLM MILLING CO.. LTD.

TORONTO >u

CanjicK
Rolled ÆSSl Oats

The

Nation Builderm
'tSiCi

All Porridge Is Good
But Some Is Better

Oatmeal Porridge needs no defence. It is an established 
institution in all countries that produce red blooded men and 
women and fit them to fight life's battles. For a Canadian 
winter's breakfast there is no cereal that can compare with oats.

Canuck Rolled Oats Make Peerless Porridge
They are made from Canadian Western Oats, the best in 

the world. Only the choicest of these fine oats are purchased 
and only TEN PER CENT, of this select grain is used to make 
Canuck Rolled Oats.

Do you realize why Canuck Rolled Oats are worthy of their 
name? The best Oats from the best Oat fields and çnly one- 
tenth of these good enough to be branded with the word 
“Canuck.”

10c. and 25c. Package»
A<k your (Tracer

The Chisholm Milling Co., Limited, Toronto. l u

'here is no secret, nor are there any patents 
a the Manufacture of Rolled Oats. But in 
.'ANUCK ROLLED OATS there is some- 

of much greater importance viz ; conscientious 
in the selection of the grain and scrupulous 
iness in its preparation. Canuck Oats arc 
y of their name and of our country.

ud that oatmeal is a “ heating" food. It is- Do you not 
that a “heating" food is a good thing for a Canadian 
"s breakfast ? And in r.nwh Oats you get all the “ heal * 
and body-building value in its best form ; rolled so thin that 
»ey are quickly cooked through and readily digested-

10 and 25c. Packages
A PREMIUM IN EVERY 25c. PACKAGE-

ASK YOUR GROCER.
The Chisholm Milling Company,

Limited, Toronto

fir**-,
<

Canuck
m.

Rolled
Oats

J*** "ATtosiiO

odB

THE NATION BUILDER
Good porridge and plenty of it will keep the little ones healthy. 

There is no protection against cold and sickness so effective as plenty of 
wholesome, easily digested food.

Start the day with Canuck Rolled Oats. They are made from the 
finest Canadian grain so that all the nutty flavor is conserved, and rolled 
so thin that they cook quickly and digest easily. For a “snack" between 
meals, Canuck Rolled Oats make toothsome cookies. Instead ot Candy, 
make Macaroons, using Canuck Rolled Oats in place of indigestible 
cocoanut.

/ Ot. and 25c. Package*. A Premium m rwiy 25c. Package.
ASK YOUR GROCER

The Chisholm Milling Co.. Limited, Toronto *“

muck
Rolled Oats

The

Nation 
Builder
The best prepar
ation for a day 
of work or play

is a body well nourished by good, wholesome ■

■
 porridge, well cooked and steaming hot. 1

fonijr-li Rolled Oats make incomparable porridge. ( The oats are rolled so thin that they Ü

I
 cook quickly and digest easily. The oats used are the finest grown anywhere. Canuck H| 

Rolled Oats are made under the most perfect conditions by well paid Canadian citizens. H: 
The strictest vigilance is exercised to mantain absolute cleanliness in every process. f?/

I
 There is no mystery about the goodness of Canuck Rolled Oats. ti

lt is simply the result of the best modern methods, honestly applied. =E

10c. and 25c. Package.. A Premium In Every 25c. Package. f|
ASK YOUR GROCER. ■

■ The Chisholm Milling Company, Limited. Toronto ■

■■ ■■ ■■ ■■ HH WKÊ WÊÊM ■■ ^A Profitable Line
This series of advertisements is now running in the daily papers of Toronto, Montreal, Northern and Western 

Ontario. The field will be extended as distribution warrants.
We will stand back of your unqualified recommendation of “Canuck” Rolled Oats. Write us regarding 

your local conditions.
THE CHISHOLM MILLING CO. LIMITED, TORONTO

Montreal Office, 109 Youville, Square

2
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WE ARE 
CONSTANTLY 
EMPHASIZING
the importance of the retail merchant 
to sell only goods of the highest quality. 
Goods that are never “found wanting.” 
In edibles especially quality is essen
tial. When the patrons can rely on 
“Brands hacked with quality” that 
brand becomes a staple in the house
hold, just as the article itself is a staple. 
The customers will always come back 
for future supplies, and inferior brands 
will have no call, they will he dead 
stock on the dealer’s hands.

BORDEN'S
Milk Products

have held their pinnacle position for 
quality for over 54 years. The most 
perfectly sterilized, richest, full cream 
milk only is used—prepared and pack
ed by the most improved process. The 
most rigid sanitary regulations are ob
served from the moment the milk 
leaves the cow until it is sealed in air
tight tins. The result being the purest 
and highest quality in milk products 
which have received the highest awards 
wherever exhibited.

You-jire the loser if satisfied with a 
substitute.s c
Borden Milk Co., Limited

••Leideri of Quality"

Montreal
Branch Office: No. 2 Arcade Building, Vancouver
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WAGSTAFFE’S
fine ©to Englishi

MINCE MEAT and PLUM PUDDINGS, now ready for delivery. Packed in
the most up-to-date plant in Canada.

FINE OLD ENGLISH MINCE MEAT.
62 lb. Tubs, per lb......................................  S^c
25 lb. Gold Lined Pails, in crates, per lb. 8^c 
12 lb. Gold lined Pails, in crates, per lb. 9c 
2s. Gold Lined Tins, 2 doz. per case, per

doz............................................................... $2.00
5s. Gold Lined Pails, 8 in case* per pail.. .50
7s. Gold Lined Pails, 6 in case, per pail.. .70
16 oz. Glass, 2 doz. in case, per doz......... 1.60
28 oz. Vacuum Jar, 1 doz. per case, p. doz. 2.75

FINE OLD ENGLISH PLUM 
PUDDING.

Is. Bowls, 1 doz. in case,
per doz............................... $2.75

2s. Bowls, 1 doz. in case,
per doz.............................. 4.50

3s. Bowls, 1 doz. in case, 
per doz.............................. 6.50

WAGSTAFFE LIMITED
Pure Fruit Preservers

Hamilton - Ontario

WHITE SWAN 
YEAST CAKES

are the most reliable and satisfactory 
yeast cakes on sale in Canada. Your 
customers will not complain of poor 
results if you supply this brand.

ORDER FROM 
YOUR WHOLESALER

White Swan Spices & Cereals
Limited

SOLE DISTRIBUTORS TORONTO

Per?ëçÏÏysTmpïël!QnîSI<ê
:cct when, made1

EVERY MONTH 
EVERY WEEK

EVERY DAY

KIT COFFEE
IS USED

There is never a day in the 
year that this delightful, refresh
ing beverage is not in common 
use. It is good every day. Easy 
prepared, never overdone, never 
underdone, just right.

KIT COFFEE CO. OOVAN, GLASGOW
ALEX TYTLER. Temple Building. London. Ont.
J. A. CROOKS. Bedford. Hallfex. N.S.
KIRKLAND & ROSE 312 Water St., Vencourer. B.C.
G. C. WARREN, Regine. Seek.

FREDERICK E. ROBSON A 00. TORONTO
(SAMPLES FREE I

4
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UNITED STATES GOVERNMENT
CHIEF CHEMIST 

-----SAYS-----

IF MEAT IS TOO EXPENSIVE

EAT BEANS
BEANS are the BEST SUBSTITUTE

FOR BEEF
One should not eat meat anyway 

more than once daily, depending, of 
course, upon the physical condition 
and employment of the Person.

ASK FOR

SIMCOE BAKED BEANS
THE FAMILY SIZE TIN

5
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THE CANADIAN GRO C E R

OUR SOLE AIM IN MANUFACTURING JAM 
IS QUALITY. THIS IS THE MAIN REASON 

OF ITS IMMENSE POPULARITY IN 
ENGLAND

“TWO OF THE BEST”
PINK’S MARMALADE IS UNIVERSALLY KNOWN AS 
“THE MARMALADE WITH THE ORANGE FLAVOUR.” 
NO OTHER MARMALADE HAS SUCH A DELIGHTFUL 
FLAVOUR

Both these lines are saleable and profitable 
and should be stocke^fey" grocers through
out the Dominion.

Apply for full particulars to our special representatives
Mr. BERNARD PINK, c/o “Canadian Grocer,” E. T. Bank 

Building, MONTREAL

Messrs. EMERSON, BAMFORD CO., vancouver, b.c.

Place Your Christmas 
Window in the Contest
Again this year The Canadian Grocer will have a 
Christinas window competition open to grocers and 
their clerks. When you have your best window in 
shape, have it photographed and entered in the race. 
It may be in the money.
Selling Power, Attractiveness and Originality
will be the bases of judgment. Windows must be 
dressed with Christmas goods and arranged entirely 
by dealer or clerks.
Photographs must be mailed before December 31. See 
that photographer gets good picture and give descrip
tion of the wiudtiw when sending photograph.

The Prizes
Towns and Cities over 10,000 Population.
1st.................................................................. $5.00
2nd...................................................................3.00
3rd....................................................................2.00

Centres under 10,000 Population.
1st.................................................................. $5.00
2nd................................................................... 3.00
3rd....................................................................2.00

The Christmas Âd.-Writing Contest
For the best Christmas newspaper advertisement sub
mitted by the end of year The Grocer will give a 
prize of $3.00; to the second best, $2.00. Clip it from 
the newspaper and briefly outline your opinions con
cerning advertising and its advantages.

ADDRESS:
The Editor, THE CANADIAN GROCER

143-149 University Avenue, Toronto

Ask Your Wholesaler 
for this package

i.

>, A35k
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RAISINS



THE CANADIAN GROCER

Clark’s Pork and Beans
PLAIN CHILI TOMATO SAUCE

JUiiy ■

The two most important attri
butes of CLARK’S PORK and 
BEANS are REPUTATION and 
QUALITY and we unhesitating
ly venture the opinion that no 
more powerful selling factors can 
be discovered.

Clark’s Pork and Beans
are prepared from the very finest 
grade beans, the purest of sauce 
ingredients and the QUALITY 
is UNSURPASSED.
They are WORLD KNOWN 
and the name is UNRIVALLED 
wherever the goods are sold.

Clark’s Reputation Will Make Your Sales 
Clark’s Quality Will Increase Them

W. CLARK, - MONTREAL
7
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Think What This 
Means !

There is no flavor equal to that 
of nature, and nature’s flavor is 
the only flavor in every jar of

E.D.S.
Jams and Jellies
Pure fruit and finest sugar scien
tifically blended and packed 
without any addition of preser
vatives or adulterations whatso
ever. Quality goods get and hold 
the most profitable trade. You 
can’t afford to be without E.D.S. 
goods on your shelves.

E. D. SMITH
WINONA, ONTARIO

AGENTS : NEWTON A. HILL. Toronto;
W. H. DUNN. Montreal ; MASON & 
HICKEY. Winnipeg ; R. B. COLWELL. 
Halifax, N. S. ; J. GIBBS. Hamilton.

Lawrasohs

Saves 90 Pei
ForHoui

London Canada

Lawrason’s
Snowflake

Ammonia
saves 90 per cent. Soap. The tincy- 
clopædia Americana says that for 
every 1,000 gals, of Hard Water 
used there is 70c worth of soap 
wasted.

Lawrason’s Snowflake Ammonia 
is backed by a guarantee of $500 that 
it equals in cleansing power any 
similar powder on the market. It 
softens hard water, and is the ideal 
powder for all household cleansing 
and disinfecting purposes.

All progressive grocers handle. It 
sells on merit. No danger of dis
satisfaction.

Write at once

S. F. Lawrason & Co.
LONDON, ONTARIO

Frank H. Wiley, 767 Henry Ave., Winnipeg, distribu
tor for Manitoba; J. W. Oralg, 746 St. Catherine St. 
W., Montreal, distributor for Quebec.

8
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TEES & PERSSE
Manufacturers, Agents 

and Warehousemen

For twenty-seven years we 
have been represented in 
Western Canada by

TEES & PERSSE LIMITED
Their warehouses at|

Fort William 
Winnipeg 

Regina 
Moose Jaw 

Saskatoon 
Calgary

Edmonton
are stocked at all times with 
our wares :

Matches, Woodenware, 
Fibreware, Washboards, 

Wrapping Paper, Paper Bags, 
Printing Paper,

Paper Cutters, etc.

Their operations extend

“From the Great Lakes to 
the Rockies,"

The E. B. Eddy Co., Limited
Hull, Canada

TEES & PERSSE LIMITED
WINNIPEG

TEES & PERSSE OFALBERTA
LIMITED, CALGARY

o

LIMITED

REGINA WAREHOUSE

WINNIPEG WAREHOUSE

SASKATOON WAREHOUSE

MOOSE JAW WAREHOUSE

I

EDMONTON WAREHOUSE
CALGARY WAREHOUSE
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Sanitary Cans
“ The Can of Quality”

Baked Beans, Soups, 
Meats,Condensed Milk, 
Evaporated Milk j&æ

Sanitary Can Co., Ltd.,
NIAGARA FALLS, ONT.

*

THE CANADIAN GROCER

TWO CENTS PER WORD
You can talk across the continent for two cents per word with a WANT AD. in this paper.

MODERN GROCERY EQUIPMENT
Adds an air of distinction to your 
store—and

ATTRACTS TRADE. „
The “Walker Bin” System

will save 25% of your floor space and 
also of your expense for skilled sales
men.

Is this worth your consideration ?
We manufacture the best in show 

cases and refrigerator counters.
Write now for illustrated catalogue 

and estimates.

Walker Bin & Store Fixture Co.,
LIMITED

Berlin, Ontario

ncrnCvCR imii.Cw,
Hullo*!: Wateoe 4 Tnreelale, Wionoig, Mao.
Saak. aol kilo : J. N Smith lei MS Holloa. Saak, 
•aocooioi : Woalarn Halo Clan Co. 311 Walor Street. 
Montreal : W S. Stlcock. 13 St Nicholas Street.

Maritime Heebcee : I I. Iaoklna.4 Wrl|MSt.,St. Joho.l.l.

i
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“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911

32 Prize Medals 21 Royal Appointments

PEEK, FREAN’S

OVER 425 MILLIONS SOLD IN ONE YEAR.
EVERY CANADIAN GROCER SHOULD STOCK THEM.

AGENTS: British Columbia—The W. H. Malkin Co., Limited, Vancouver.
Winnipeg and District—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Ontario—The Harry Horne Co., 309 and 311 King St- West, Toronto 
Montreal and District—C. Fairall Fisher, 22 St. John Street, Montreal.
New Brunswick—W. A. Simonds, 8 and 10 Water Street, St. John.

PEEK, FREAN & CO., Ltd., Biscuit Manufacturers,
LONDON, ENGLAND

pATACAKE
BISCUITS



CHURCH and DWIGHT
Limited

Manufacturers
MONTREAL

Coles Manufacturing Co., 1616 North 23rd St., Phila., Pen.
AGENTS: Chatte & Sanborn, Montreal; The Cod ville Co., Win
nipeg; Todhunter, Mitchell & Co., Toronto; James Turner & 
Co., Hamilton, Ontario; Kelly, Douglas & Co., Vancouver, B.C.; 
L. T. Mewburne & Co., Calgary, Alta.

5 lb. 
SLIP 
TOP 
CAN

THE CANADIAN GROCER

"COW BRAND” 
Baking Soda

For satisfaction and profit there is no 
line of Baking Soda quite so good as 
COW BRAND.
It'- invariably pure, of full strength, 
and reliable, and is always in demand 
by the careful cook!

Order from your jobber

DWIGHTS"4L.- S’ » 
i 1

BAKING SODA

RED RIDING HOOD BRAND

,)0HN GRAY&çs
Vi \

r < \ .
F A M l D j SCOTCH

51b.
SLIP
TOP
CAN

. • 1

JÜAR MÀLADEJ

Pleasure and Profit
are both derived from the use of a Coles Electric Mill.

They please your customers by the silent, satisfactory way 
in which they do 
the work. They re
lieve your clerks of 
drudgery and give 
you increased pro
fits from the sale of 
coffee.

Don’t you think 
you had better send 
for a catalogue at 
once and become 
b e t ter acquainted 
with our line?

We also make 
electric meat chop
pers and a full line 
of hand and power 
coffee mills.

Samples and Prices from
Maritime Provinces, Quebec, Manitoba, Saskatchewan 

and Alberta—W. H. Dunn, 396 St. Paul Street, 
Montreal.

Toronto—Lind Brokerage Co., 47 Wellington St. E. 
Ottawa—E. M. Lerner & Sons, 11 York Street.
Jtritish Columbia and Yukon—Kirkland & Rose, 312 

Water Street^J/aucouver. •

YEARS OF EXPERIENCE IN COFFEE ROAST- 
1NG AND BLENDING HAS RESULTED IN

RIDEAU HALL COFFEE
COFFEE SUCCESS

There is no success as lasting as the success obtained by years 
of experience and expensive experiment.
After years of careful and persistent experimenting with vari
ous blends of different coffees “Rideau Hall” blend was de
cided on as the most perfec t.
The coffee drinkers have,placed the stamp of approval on It— 
and the merchant who/etoeks this coffee will fill the popular 
want. Send for trial "order.

GORMAN, ECKERT & CO., Ltd.
LONDON ONTARIO

Western Selling Agents
MASON Sc HICKEY WINNIPEG
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FOR A CENTURY OR MORE
St. Vincent has ghipped the bulk of the world’s 
supply of Arrowroot, because St. Vincent Arrow- 
root is the best.
As a household staple it has made for itself a 
place iu many homes; its wholesome and nutri
tious qualities make it a healthful food and a 
blessing for the youngsters, the aged, and the 
invalid.
The large variety of delightful dishes into which 
it can be made explains the “why” of its popu
larity. It is very easily digested.
Acquaint your trade with the fact that you have 
St. Vincent Arrowroot and your sales will be 
large.
For information and samples write J. Elliott 
Sprott, Secretary.
ST. VINCENT ARROWROOT GROWERS 

AND EXPORTERS’ ASSOCIATION
ST. VINCENT.

Cl LOSS, J

Every Extra Sale 
Means An Extra 

Profit
Give Shirriff’s Jel

ly Powders the bene
fit of some of your 
energy, eut husiasm 
and selling ability.
The extra profits on 
the extra sales you 
will make will amply 
repay you.

§hirnffs
JELLY

POWDERS
There’s a flavor to suit almost every taste ami 
occasion. High-quality flavors, » full ami 
rich. And the attractive a|»|iearance of the 
jellies, with their beautiful sparkling and 
glowing colors, makes one eager to taste 
them. They are the kind of jellies that 
housewives take pride in seeing on their 
tables.

Hhirritf’s Jelly Powders are easy to sell, and 
there is a good margin of profit in each sale, 
which is a good reason why it is good business 
for you to instruct your salesmen to keep 
their eyes ojien for chances to increase their 
sales of this profit-earning line.

Imperial Extract 
Company, Toronto

10 7

13
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OUR MOTTO
“No Cut prices, but reasonable, and orders shipped same day as received.”
Being a new firm we must refrain from talking overmuch, but we ask a trial order 

and will then abide by your talk, which we anticipate will be the best boost we

Currants.................................. 6%c to 8c
Prunes—In 25 lb. boxes, 90-100... 6!/bc

In 25 lb. boxes, 80-90 .... 7c 
In 25 lb. boxes, 70-80 ... 7]/>c
In 25 lb. boxes, 60-70 .... 8c

Dates—Hallowi ............................. b^e
Hallowi, half boxes......... fii/^c

Rice—Java, 100 lb. bags............... 5%c
Japan, 100 lb. bags............. T^c

WATCH FOR OUR NEXT.
We wish you the compliments of the season.

W. T. HARRIS, Limited
Wholesale Grocers - OWEN SOUND, ONJ ■

~

Sherlock 
Holmes

may have brought to light 
many crimes and crimin
als in his day, but to-day 
the best “Bringer to light” 
is the DOMINION 
SILENT MATCH.
It lights silently without 
sputtering or sparking.
The heads do not fly off 
and the stems do not 
break.
Every dealer should sell.
Customers will appreciate 
the Dominion Match.

DOMINION MATCH CO.
LIMITED

Deseronto, Ontario
Or The Canada Brokerage Company, Limited, Toronto,"Ont.;
The A. Macdonald Co., Winnipeg, Man.; J. B. Renaud & Co.,
Quebec, Que.; J. A. Tilton, St. John, N.B.; J. W. Gorham 
& Co., Halifax, N.S.; Kelly & Douglas, Vancouver, B.C.;
Rithet & Co., Ltd., Victoria, B.C.; Wilson Bros., Victoria, B.C.;
Halloway, Reid & Co., Edmonton, Alta.; McKelvie & Stlrrett,
Calgary, Alta.; The Wigie Specialty Co., Saskatoon, Sask.;
Orr, Brocklesby, Dane & Co., Winnipeg, Man.

IK&e
POINTS

WHY YOU SHOULD SELL 
CHINESE STARCH

The profits derived 
thereof are good.

It gives satisfaction 
to the buyer.

It has stood the se
verest tests in hun
dreds of households.

The quality is unsur
passable. Customers 
are satisfied with no 
other after they once 
use Chinese Starch.

Each package con
tains full 16 oz.

O. Lefebvre, Prop.
OCEAN MILLS

Montreal

AGENTS: Standard Brokerage 
Co., Vancouver, B.C. ; Eacott & 
Banner, Winnipeg, Man.; Harry 
Horne & Co., Toronto, Ont.; Nor
man D. McPble, Hamilton, Ont.; 
The Lawrence Nfld. Co., Ltd., St. 
John’s, NBd.; J. J. McKinnon, 
Charlottetown, P.B.I.; Boivln & 
Qrenler, Quebec, Que.; Eug. 
Foliot, St. Pierre, Miquelon : 
Scott, Boyd & Co., Port of Spain, 
Trinidad, B.W.I.; Desmarala & 
Grégoire, Chicoutimi, Que.; and 
all the Wholesale Grocers 
throughout the Dominion.

Raisins—
Select Valencias........................ 914c
Seedless Muscatelles, 50 lb........  7
Seedless, in 1 lb. packages......... Sf/be
Seeded, in 1 lb. packages, choice 6%c 
Seeded, in 1 lb. packages, fancy. 7^0
Sultanas, good...........................  8c
Sultanas, choice ........................ 9c
Sultanas, fancy bleached.......... 10c

li



TILE CANADIAN CROC K It

CASTILE SOAP

"LA VIERGE"
The Virgin Brand

EXTRA SUPERIOR QUALITY
The Standard Castile Soap of Marseille

Daily output about 100,000 lbs.

CAUTION :—Other castile soaps are offered on 
the market closely resembling the VIRGIN 
BRAND. Insist on the genuine, stamped : 
“LA VIERGE’’—“FELIX EYDOUX”—Marseille.

LAW, Y0UN&&T0., Montreal
SOLE AGENTS FOR CANADA

cém7' * l vX
By F^oyal yïx Lellerj Parenr

Crystal
Leaf

GELATINE
Unrivalled in the kitchen, 

can be obtained from

WG.PATRICK&Co.
St.Paul St.. Montreal. 
York St.. Toronto.

I

It sells 
like Lightning

Vs C\MI* sells jiisi as >uii d vxptxl the 
hvsl Coffee l.sseiKc in I he world would sell !

I I tv Oualitx ul tin- ( aillvv, o>mhinvxl 
with tin- vunx mvmg advertise ments 
e i mtimullx appearing in tin- press and 
un tin- hoardings on its In-lull, results in 

< imp henij; lull solxl before voit net it.

CAMP
RtUSTteio

JUBILEE
and

KLONDIKE
Brooms are winners. They are made of the 
finest pea green Corn on handles polished by 
our own sjtecial process and each broom is 
enclosed in individual wrapjier, covering both 
Corn and 1 Kindle. There is nothing in the 
market to compare with them.
Ask for latest price list.

STEVENS HEPNER CO., Limited
PORT ELGIN. ONTARIO 

CANADA



Brand

GOOD RAISINS &/2c.\b.
We have to offer some 100 cases Frfie 
Valencia Raisins, 19J1 crop, at 6%c per 
pound, F.O.B. Niagara Falls. Sample on 
application.

MARland wqolnough ço.
Wholesale Grocers

Niagara Falls Centre, Canada

THB SIGN OP PURITY

! I

(S

60‘ PROFIT 
GUARANTEED

THE CANADIAN GROCER

TEAS, COFFEES, SPICES, EXTRACTS, 
BAKING POWDER,

JELLY POWDER, SOAP.
Canned Vegetables, Fruits and Salmon, Syrup, Etc.

All goods branded “TARTAN” ensures the handler 
of the first quality, every package guaranteed.

’Phone Numbers—462 Long Distance. Free to Buyers. 3595, 3596, 3597, 
3598 Order ’Phones. 748 Shipping Office.

AU orders shipped same day as received.

BALFOUR, SMYE & CO., HAMILTON

TEA LEAD
(Best Incorrodible)

Buy " PRIDE OF THE ISLAND" Brand
as extensively used for years past by most 
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.
Tel. Address : “Laminated,” London. L1MEHOUSE 
A.B.C. Codes used 4th & 5th Editions LONDON, E., Eng.

HUGH LAMBE It CO.. TORONTO 
Canadian Assnts : I. HUNTER WHITE. ST. JOHN. N.B.

CECIL T. GORDON. MONTREAL

“Green Mountains” “Delawares”
or other varieties of

POTATOES
FOR SEED OR TABLE USE

Bag» or bulk in cars Write or Wire

CLEMENTS COMPANY, Limited
ST. JOHN - . N. B.

Riga Water
The Housewife’s Friend

A Gentle Purgative 
Absolute Cure for Constipation 

Cures Where Others Fail

We Want Agents

La Société des Eaux Riga
MONTREAL

BUY

STAR BRAND
Cotton Clothes Lines

AND

Cotton Twine
Cotton Lines are as cheap as Sisal or Manila and 

much better

For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

THE ncGREG0IWAPER BAG HOLDER.

Better Service Means More Trade
THE McGREGOR PATENT BAG HOLDER 
is the biggest step to quick service of your cus
tomers, and quick service is probably the re
maining thought of every trader to your store. 
Make it a favorable one.

KILGOUR BROS.
21-23 Wellington St. West, TORONTO

10
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THE CANADIAN GROCER

Granulated
The Canadian Standard of Quality

Packed in barrels, half barrels, 100 lb. bags, 25 lb. bags, 20 lb. bags. 
5 lb. cartons, 2 lb. cartons.

-^NINCTOkj

[■Flii

|HT<WIVI3V
tDlNBUFO

The only Essence that really retains the flavor, 
strength and fragrance of the best coffee is

SYMINGTON’S COFFEE ESSENCE
Your customers know this, and you will find a steadily 
increasing demand for our goods. Consistent up-to-date 
advertising fosters the regularly increasing sales.

ORDER YOUR STOCK TO-DAY

Thos. Symington & Co., Edinburgh and London
AGENTS:—Ontario—Messrs. W. B. Bayley Co., Toronto. QuebecMessr». V 
L. Benedict & Co., Montreal. Vancouver—Messrs. Shailcross, Macaulay & Cu

I1ÏIU

/» «W Brut mtk «11 powtrr no /trmmltlton Mm tlaet. mi 
liul uükor mat mrtluM u formot, Uorotr froiociU

smtnf. lkhtu u7 mure* thuo 
PREPARED ONCORRECT^CHulli Al PRINCIPLES. J

J MR. DEALER
for over fifty years Cook’s Friend, ‘‘The 
Baking Powder With a Pedigree,” has

Lbeen" a leader. To-day, through^ its 
quality and advertising, sales are’in- 

creasing monthly. Are you'getting 
your"share ?
Puror than thm law Oemontf», 

Contalnm No Alum.
W.D.McLARKN.Limited,

Montreal

A FAIR TRIAL
That is all we ask for. We know that our tlour cannot 
be anything but biglt tiass. If it were not, then we would 
unfortunately have to acknowledge the loss of thous
ands of dollars. We made sure, however, by numerous 
experiments, that we bail the right goods lie fore we 
sought fhe co-operation of the retailer.

FOUR GOOD BRANDS 
“Laurentia," “Daily Bread," 
“Regal,” “National,”

OnelCent. One Card. One Minute.
Isn’t it worth while sitting down right now 
and asking us for further particulars t

The St. Lawrence Flour Mills, Ltd.
MONTREAL



THE CANADIAN GROCER

JOBBERS
Apply to our Agents for samples of

JAPAN TEAS, FANNINGS
and BASKET FIRED

All on the spot

FURUYA & NISHIMURA
NEW YORK

Z"'iZXI '■ iUT7 High Grade Coffees are up several cents per pound, but we will 
V/V»/! r • TA contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get a 
sample from us. We will send you a big sample on application. You are to be the judge. It’s 
easy money to get in touch with us.

Wholesalers

MONTREAL

W. H. GILLARD & CO.,

CHICAGO

HAMILTON, ONT.

HIS INFLUENCE COUNTS
fjive him a table salt that is always dry ami line— 
one that leaves the shaker evenly and without urging.

WINDSOR
TABLE SALT

makes a firm frieml of every man, because it is dry 
and fine, never cakes or clogs in the shaker, and it 
flavors food as it should be flavored—with not a trace 
of bitterness.

THE CANADIAN SALT CO.,
LIMITED

WINDSOR ONTARIO

GLOBE’

“GLOBE”
MACARONI

The Sclenllllcilly 
(Mattered Food

makes good by ils purity and high 
quality.
Tbe macaroni habit is on the in
crease and housewives are looking 
for the best grade for dainty 
dishes.
“GLOBE” Macaroni is easily 
cooked, of just the right consis
tency and moderate in price.

A SPLENDID 
STAPLE LINE

D. SPINELLI & COMPANY
MONTREAL QUEBEC



THE CANADIAN GROCER

SAL ADA" i
CEYLON TEA.

MAKES IT POSSIBLE
For every grocer to build up and maintain a large and profitable tea trade.
To dispense with at once the necessity of carrying a large stock of tea, deteriorating in quality 

and eating its head off in interest.
To secure a speedy, actual and protected profit on all sales, and to put the tea pedlar out of 

business.
To serve your customers with the finest tea grown, fresh and fragrant from the tea gardens 

of Ceylon.

“SALADA” “SALADA” “SALADA”
41 Eastcheap, TORONTO and 198 West Broadway
LONDON, E.C. MONTREAL NEW YORK CITY

They Simply Can’t Resist
trying a jar of the delicious 
•I it ms, Jellies and Marmalades when

CAIRNS'
HNBST

RASPBERRY jam
SPECIAL QUALITY 

a PA18UY. t
■ Scotland

Cairns’ Scotch 
they see a display 
of these tempting 
ly delicious, pure 
fruit products. 
The first sale is 
followed by re
peats. Cairns’ 
products sell on 
sight.

APPRECIATED BY 
ROYALTY

Hi h.ni iurflttd ihi ubUi 
it Thiir lui* Manitui {Jmtfn 
yiiturui and King tduar.l, 
and an n»u> latinng Is King
(iiorgi b’, h ifniaLommind

Alexander Cairns 
A, Sons

Paisley, Scotland 
Canadian Agent» :
Snowdon & Ebbitt 

Montreal

A FREE
PACKAGE OF CUSTARD 

POWDER IN EVERY PACKAGE 
OF OUR JELLY POWDER

The very high quality of this 
Jelly and the delicious custard 
powder (included) , make it 
most popular. Yob want the 
popular line theii write for 
prices. We quote right and 
the goods are right.

S. H. EWING & SONS
MONTREAL and TORONTO



TU K CANADIAN GROCER

& by Special Warrant
|foNUFA:n*ERsroIH£l^EN

MARK
HEAD

No
Bitter 
FJavor 
To These
When you hear a housewife 
complain that the mustard is 
bitter you can reply upon it that 
it is neither

COLMAN’S or 
KEEN’S MUSTARD

IN SQUARE TINS

They are always uniform in quality 
and flavor and of superior strength. 
The trade demands the best; these 
brands supply it.

Magor, Son & Co.
Agent» for the Dominion of Cenede

403 St. Paul St., MONTREAL 
Toronto Office, 30 Church St.

°orh sy*v’

Holding Your Customers
Depends on your being able to supply them with the 
goods they require. When you are asked for

CROWN BRAND
CORN SYRUP

no other Corn Syrup will do. Your customers want it simply because it is Crown 
Brand—the purest and finest Corn Syrup obtainable. ^

Clear as strained honey—delicious in because housewives know that Crown
flavor—Crown Brand Corn Syrup is used Brand is the ideal Table Syrup — inl
and appreciated in a majority of homes equalled for culinary purposes, and a
throughout Canada. wholesome and nourishing food for chil-

Thcre is a national demand for it — dren—profitable for you to handle.
The Demand Is There—You Simply Have To Supply It.

LIMITED
MONTREAL- ORDINAL-TORONTO -BRANTFORD -VANCOUVER
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E<1 iivalive I'ofTee window which connects up different varieties of coffee will........ of growth on the map of The World. Same Idea
could be used on other classes of goods.

tn weato

.«aSk-

Geography Lesson in a Coffee Window
Countries of Growth Indicated on Map by Ribbon Attached to Various Kinds 
of Coffee—Educative Display That Brought Direct Results Besides Advertising 
the Store—Same Idea Can be Carried Out With Many Other Lines.

The contention that more goods can lie 
sold, the more the customer knows 
about them, Inis once again liecn proven 
by the results secured from an educative 
coffee window display shown recently by 
Frederick L. Giles, grocer, at ."IH2 Col
lege street, Toronto.

A glance at the display as reproduced 
above, immediately suggests its charact
er and demonstrates why it was a win
dow that attracted a good deal of atten
tion.

Effects of Display Lasting.

“The window sold about 111) extra 
pounds of coffee, while it was in,” 
states Mr. Giles ; “hut I do not at all 
consider that, the extent of its worth. 
Not only were HO pounds of coffee sold 
that would not have been disposed of 
without the window, hut some of the 
purchasers are now buying other goods 
from me. It lias got more people Inly
ing so lias been a sort of permanent in
vestment. ”

This evidence presents to retailers 
that good window displays nut only pro
duce temporary but permanent results. 
If by one extra good window one new 
customer spending twenty or twenty-

live dollars a month is secured, that dis
play was well worth any overtime spent 
on it.

How Window Was Arranged.
In I lie dressing of this coffee window, 

Mr. Giles used six bags of coffee tilled 
with the various beans. These were 
placed in the background in such a way 
that their o|ivnings faced I lie spectator, 
and their overflowing contents extended 
to the front of the window, forming a 
level flooring in sections of different
colors, ......rding to the shade of the
beans, one section being a rich dark 
brown, another, a greenish gray, another 
a yellow, and so on.

Upon this level Mooring of coffee 
beans, stood alum! nine woven straw re
ceptacles, in the shape of deep bowls, 
placed in two rows at even distances 
from each other. These were also tilled 
with the different colored beans, and 
labeled with the name, Santos, Java, 
Mocha, etc., and price of the coffee. 
Hung at the hack of the window facing 
the spectator, was a large map of the 
World. Fastened In each of the straw 
baskets or howls was a red silk ribbon, 
the other end of which was a!(ached to

I lie map at I lie |mu| ion of I lie world 
whence was procured the particular 
sample of coffee contained in I lie howl 
to which I lie ribbon was attached. The 
places indicated on I tic map by the rili- 
Iunis, were : The islands of Vex Ion and 
Java in I lie Hast Indies; Mocha in 
Arabia; Maracaibo in South Xmeriea; 
lira/il, whence comes a large percent
age of the world’ll supply ol' eiftlee. and 
Mexieo.

Education to Dealer and Customer
The idea of such a display was In edu

cate the customer and passerby on the 
sources of coffee. It. howexer, had I lie 
result of making the dealer himself more 
familiar with ap|iearanees of different 
coffees and tlie varieties that come from 
I lie different sources ol supply The 
same idea can well lie emulated with 
many other lines. It could In- carried 
uni effectively willi olives and olixe oil; 
dried fruits ; mils, spices; rices, tapioca 
and sago; oranges, lemons, gnifw fruit, 
eranlierries, etc.

Any window of this character will he 
a splendid drawing card because of its 
iiuupie character and the knowledge it 
imparts to others.
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Parcel Post and the Country as a Whole
Would It Lighten the Cost of Living Without Undermining the Stability of the 
Retail Trade?—What Happens a Town or Village When the Retailer is Driven 
Out?—Would It Help the Poor Man Who Must Have Credit?—These are Ques
tions That Advocates of the Proposed System Should Consider.

“Resolved that the Conference 
Committee of One Hundred of the 
Board of Trade of the City of Toronto 
request that the Council of the Board 
urge that the Dominion Government 
consider establishing a good Parcel 
Post, limited no doubt at first to the 
more populous localities but extended 
as experience may warrant.”

• e •
Above is a resolution which is before 

the Toronto Board of Trade and which 
will be considered at next meeting. This 
board is a strong body and whatever it 
backs up, gives it a strong impetus. 
There are many other agitations going 
on with the ultimate object of getting 
the Postmaster General to take up this 
parcel post question. The Postmaster- 
General, too, has signified his intention 
to consider it as soon as the United 
States system has got underway with 
the first of the New Year.

Mail Order House Would Benefit.
The Toronto Board of Trade and 

those who favor parcel post are evident
ly inclined to look at the problem on the 
surface. They decline to hold the opin
ion that the greatest benefit from it 
would fall to the large mail order houses 
at the expense of the town and country 
merchant. That it will mean cheaper 
food and cheaper living to the consum
er is their only argument, forgetting 
altogether that what injures the stand
ing of the town and country merchant 
is undermining the general stability of 
the country.

If the city mail order houses become 
richer, naturally they are drawing money 
from outside districts which tends to 
impoverish them. One question arises, 
“Will parcel post help the mail order 
houses get more money from country 
districts or not?” Few debaters would 
care to stand for the negative. Suppose 
it be granted that the express companies 
make excessive charges. Is parcel post 
the best remedy ? Would it help the 
country as a whole, or would it tend to 
draw money from the towns, villages 
and country districts to enrich mail ord
er houses in the big cities?

What Decline in Trade Does.
The town or village, as The Grocer 

lias often claimed before, where business 
is stagnant and where the citizens send 
away for the cream of their require
ments, is dead. Dead socially, financial
ly, intellectually. The citizens lack

confidence and interest in each other. 
They do not co-operate. They do not 
reciprocate. They cease to be enterpris
ing; overlook the rights of their neigh
bors, and neglect to look properly after 
their own; in short become slovenly and 
careless and degenerate into conditif ns 
in which no person of taste, refinement, 
culture, enterprise or ambition would 
care to live. Who pays their taxes: 
keeps up their churches; manages their 
Sunday schools ; arranges their social en
tertainments; visits the sick, helps the 
needy, or looks after the poor Cer
tainly not the big concern at a distance, 
to whom they send their money.

No individual or institution can be 
healthy or prosper if starved. Starve 
the retail trade by a parcel post or any 
other such suggestion and you weaken 
and destroy the most vital essential in 
the life of a community. Starvation 
does not necessarily mean the absolute 
stoppage of all sustenance. The process 
can be carried out by degrees, and by 
sending away for their most profitable 
goods, the citizens of a town or village 
can gradually starve to death the retail 
business and destroy the life ar.d pros
perity of any community.

Home Buying Best for Community
The principle of the mail order house 

destroys the meaning of the very term 
“community.” If the foundation of a 
community is really commutual or re
ciprocal, as the name implies, then the 
members should carry out the principles 
and conditions which bind them together 
as a community. The doctors, lawyers, 
dentists, clergymen and other profes
sional men, as well as mechanics and of
ficials and those who may have retired 
into private life, get their incomes as a 
rule, entirely from the locality in which 
they live. Should they not reciprocate 
by spending that income among the peo
ple of the community from which they 
receive it? If parcel post increases the 
tendency to send away for goods, as it 
certainly will, will it be a good tiling 
for the country?

Even the farmer, under advanced 
modern conditions, gets his revenue, if 
not all, certainly the most profitable 
part of it, from the community in or 
near to where he lives. These are the 
parties that send away from home for 
their most expensive things, and in this 
way so impoverish their local merchant 
that he cannot afford to keep the best 
class of goods, and consequently the 
character and usefulness of his business 
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is greatly impaired, and he is forced to 
charge more for the goods his custom
ers are obliged to buy from him.

Retail Store a Necessity.
There is certanly nothing commutual 

about this. When these same parties 
want a pound of nails or a spool of 
thread or a pound of sugar, or perhaps 
a rake or hoe, what a panic there would 
be if there were no retail stores to go to! 
Parcel post unquestionably tends to 
eliminate them. The retail merchant is, 
undeniably, a necessity, and it is equally 
true that when he is put out of business 
the place goes to ruin. The heaviest tax
payer ceases, and the municipal corpora
tion will look in vain to the large stores 
where her wealthy citizens send their 
money for supplies. Every community 
should take a pride in itself, and the 
members should loyally support those 
institutions that give character and 
stability to the place.

Could Poor Man Get Credit?
There is still another point that ad

vocates of parcel post should look into. 
The measure is designed to help the 
poor man—which is the man who has 
not always the money at his command to 
pay cash for what he buys. Would par
cel post help him? Gould he get credit 
from someone who doesn’t know him or 
who has never seen him? He could not, 
and would have to fall back on the re
tail merchant around the corner for his 
wants. The retail merchant would still 
be a necessity with probably half his 
trade gone.

If boards of trade or the post oflice 
department take up this question, it 
must be looked at from all sides. It must 
not be supposed that the express com
panies only are objecting to it, for the 
retail trade of the country is, with few 
exceptions, against it. If the express 
companies are charging excessive rates 
why can they not be got at through the 
Railway Commission?

Parcel post would no doubt reduce 
their business considerably ; but if il 
undermined the retail trade of Canada, 
reduction in express charges would have 
been dearly bought.

-------@—

When you make a mis-statement about 
goods that the character of the goods 
will not bear out, you put yourself in » 
position where you are sure to be found 
out.
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View of W. E. linker’s store, Lindsay, Ont., showing prominence given to chinaware and crovkery. Mr. linker uls« tritures pi «vis ns
and hrooins and tirushes.

Features Chinaware Prior to Christmas
December Sales of Lindsay, Ont., Dealer Equal Any Other Three Months of 
Year—Finds that Chinaware is Acceptable for Christmas Gifts—W. E. Baker 
A1 o Makes Specialty of Provisions—How He Increased His Syrup Sales.

One of the seasons of greatest activ
ity in chinaware is that previous to 
Christinas. There are many varieties 
of chinaware that make a very accept
able Christmas gift and thus the re
tailer who handles this line finds a good 
demand at this time.

A good many grocers handle china- 
ware. One such is W. E. Baker of Lind
say, Ont. He gives particular attention 
to it prior to Christmas and with good 
results, lie states that he sells more 
during December than any three months 
of the rest of the year. This is because 
he puts the necessary efforts behind this 
department to induce business. As tIn- 
season of purchasing approaches, this 
line is pushed into the limelight. Spe
cial advertising space is always devoted 
to it during the Christmas campaign.

To Be Sold Must Be Seen.
It is recognized that one of the essen

tial things to sell chinaware, crockery, 
etc., is to let the people know you have 
them, and if possible display them so 
that they will have a chance to admire 
them. One window is given over to this 
purpose, as well as a large section of the 
interior. Down the centre of the store, 
tables and silent salesmen, which at most 
times of the year are used, at least part
ly, for display of groceries, are given 
over to fancy lines of chinaware.

One of the important factor^fn sell 
ing chinaware is to show it up to ad

vantage. This is aimed at by Mr. 
Baker. The neat and effective arrange
ment of the stock can he seen by the 
accompanying photograph. At the rear 
is a long table subdivided into sections, 
with each section containing lines of a 
certain price, while a showcard above 
heralds forth the price to prospective 
customers. This method is found to lie 
a good one.

How Provision Sales Are Increased.
Another feature of Mr. Baker’s Inki

ness is the provision department, which 
is specialized on to good advantage. The 
counter is situated at the front, and re- 
mi nils customers of this line when they 
are entering and leaving the store. The 
counter has a marble top and a cheese 
case is situated at one end. A partira 
larlv heavy business is done in cooked 
and smoked meats during the summer, 
but trade is also maintained at an a|v- 
preciahb- level during the winter months.

Mr. link- r has a particular reason for 
displ via- meats near the front and also 
for showing them in pieces. In this re
tard l-e sa vs: “By showing in a piece, 
you sell more. A customer will in most 
eases sav, *1 will take that piece.’ while 
otherwise they would ask for unit or two 
pounds as the case might lie. This also 
tends to prevent the leaving of ends 
another very important thing. People 
take the whole piece in most cases and 
in this way no ends are left.”
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Selling More Corn Syrup.
tjuite a unique method has recently 

been used to promote the sale of a cer
tain kind of corn syrup, which is par
ticularly clear in color. A high glass 
.jar was tilled with this syrup and placid 
on the counter. It can lie seen in the 
photograph alongside the wrapping pa
per. It's clear color caused many cus
tomers to>peak of it, and thus an op|»or- 
tunity was presented to the clerks to 
talk about it. This method sold a good 
deal of syrup and the original shipment 
had to tie duplicated in a short time. 
This fact show - that pnqier display lie- 
gcls purchasers.

Brooms and Brushes Given Attention.
Such lines as brooms. Inrushes, whisks 

and clothes lines are given attention in 
this store. A display of them will he 
seen at the rear, the brooms lieing ar
ranged on the wall in fan design. These 
are lines which are not given much atten
tion in some stores, but in this way Mr. 
Baker keeps them prominently before 
customers. - e

VP TO 11IOH-WATKR MARK
The Ma «‘Lean I'ub. ft».
Gentlemen : IMease excuse delay hi remit

ting enclosed *- Wl for subscription for 
Grocer. It is always up to the high-water

I» McKILI.nl*
1IKI King St E .

Hamilton. Oct. 241 h. 19U.



Working With the Tools We Have at Hand
First of Series of Articles on “Store Organization”—The Workman Who Seeks 
to do the Work with Tools at Hand Contrasted with Him Who Fusses About 
the Tools—Look for the Material on Which to Work—If Proper Qualities Are 
Not Found, Discard.

4 By Henry Johnson, Jr.

Vears ago 1 watched a pair of car
penters at work. Need arose for a strip 
narrower than was at hand. One wor
ried longer over the absence of a rip-saw 
than it finally took him to rip the hoard 
with the saw he had. Let this carpen
ter represent the grocer who “cannot 
get intelligent he]]).”

Latterly one has said that “The Smart 
Men of the World are Those Who Get 
Other Men to do Their Work.” That 
hist is so pregnant with wisdom that I 
long ago adopted it as my favorite ax
iom. I have tried for many years to 
become one of those Smart Men. Some
times I think I do it: again I feel that f 
am falling wofully short. There is no 
doubt about the fact that only through 
getting others to do our work can we be 
even fairly successful.

Since, then, 1 lie Tool ,is essential and 
the Man is the Tool, we must work on 
and through the Man, or we full.

The Work Must Be >Watched.
The carpenter failed to make the most 

of his time because he allowed the work 
to become secondary to the Tool. We 
must copy nature in her disregard of the 
individual and keep our eye steadfastly 
on the central fact, the work to he done. 
So we must disregard and hold second
ary any one individual man, while we 
must try hard to select and keep good 
cross-cut saws and also rip saws, and use 
tacit for its proper purpose.

Concrete examples are most instruc
tive, so I shall tell of a lent experiences 
that come to mind at random :

( harlie was a negro of prepossessing 
appearance and manner. I thought I 
had a gem of a stock and general utility 
man. On that basis I hired him for cer
tain hours daily at $30 per month. We 
had a lot of stock arranging to do; it 
was work which rerpiired some experi
ence in groceries; I stayed right with 
him for two days. I was pleased ,with 
Ids way of working under my direction, 
and lie seemed to be bright about under
standing the whats and the whys of 
things. Immediately lie was left to him
self, however, I found his work terribly 
slow. He was always getting somebody 
to “help” him; and then, as is usually 
the ease, the two men did less than one

•The writer of this article is one of the most success
ful dealers on the continent. He has spent almost 30 
years in the retail grocery business and is well equipped 
to answer questions and smooth out difficulties with 
which others may have met. If a special request is 
made names of inquirers will be omitted when their 
letters are printed for discussion.

good man, or even one poor man, work
ing alone. 1 made a protest once or 
twice and finally got quite hot when I 
found two men working so slowly on 
some ha king powder that, high-grade 
stock though it was, I told them it would 
cost more than I could get for it at that 
rate—and I “let Charlie go.” This was 
not Working with any Tools at all; but, 
you see, here was. neither a rip nor a 
cross-cut saw.

Had to be Discharged.
Dan was old—an old grocer—one of 

those men who are so deceiving because 
they ought to know certain things about 
groceries, and we are apt to think they 
do know these tilings; but we (find they 
don't. Then we realize why they are 
still working, though old. He tried, tried 
hard, and worked hard ; also he Kas hon
est, absolutely honest. That last is the 
reason why 1 kept him at all. I tried 
hard to find not only whether he was a 
eross-eut or a rip, but whether he had 
any cutting edge whatever. There was 
nothing doing, so T had to let him out, 
loo.

Bringing Out the Usefulness.
Herbert is a young man of really fine 

character: young, thoughtless, often 
“slap-dash”; but true, transparent and 
of fine disposition. Much trouble and 
anxiety has he given me by reason of 
making mistakes, failing to deliver pro
perly, leaving goods exposed to the wea
ther. etc. Many a serious lecture have T 
given him and many a time T have all 
hut given up. Rut whenever T have felt 
like firing him and getting another in his 
place. T have reflected that such act 
would show that T did not know a eross- 
eut from a rip saw and could not use 
either to advantage.

In other words, T have realized that it 
is up to me to Work witli the Tools at 
hand, and that when a tool lias some 
positive usefulness in it, T must find that 
usefulness and get it out. So we have 
“got along” and are still working to
gether—he growing older and more staid 
and developing finely. This is an exam
ple of successful Working with Tools at 
Hand, which is mostly up to ourselves ; 
hut more of that lower down.

Work Done but Once.
John is one of those rough diamonds 

which we find occasionally. He was a 
surprise in more ways than one. He
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came up one night last summer looking 
for a job and he was so quiet about it 
that I hardly took him seriously ; but 
something attracted me to him and lie 
was hired. In the beginning we thought 
he was not going to make good, he seem
ed so slow in bis motions; but we dis
covered that he made no mistakes, was 
so methodical in his deliveries that cus
tomers were pleased with bis accuracy 
and the staid methodical ways resulted 
in the work being actually done more 
speedily because it did not need to he 
done more than once.

Developing Latent Salesmanship.
Lynn was a very pleasant man to meet 

and a nice salesman. In that particular 
he filled the bill. But there was no use 
trying to get any work out of him. By 
that I mean the work, actual, steady, 
grinding work without which no grocery 
store can he run, so far as he was con
cerned, was N.G. He could go about 
and touch up here and there with a 
duster, giving very ladylike, but not 
womanlike, touches to the dust and care
fully avoiding the work of moving any
thing to dust under it; hut he had no 
faculty of putting things through. Man 
as he was, of years of business experi
ence, he did not hesitate to stand in deep 
reflection and wait to be told what to 
do—like the greenest boy about the 
place.

After a while, therefore, 1 gave him 
notice. In the meantime, however, I got 
thinking whether I was not losing an op
portunity to get out of that man what he 
really had in him—salesmanship. So I 
proposed a commission deal with him. 
Never having done that, I hit on 5 per 
cent, as about the right commission to 
try out. We talked it over and he ac
cepted the proposal, going to work im
mediately. Almost immediately, how
ever, he showed that such a deal was 
impossible, because he began to get to 
the store at eight or later, whereas the 
rest of us got there at seven and actually 
had to simply wait on him. Here I may 
have fallen short, but T was so disgusted 
that I did not say a word, but gave him 
notice that in another week we should 
not need him. The funny thing was that, 
though he was making $2 to $6 per week 
more money, he did not ask my reason 
for tiring of the arrangement.

All these things are familiar to all of 
you or T might go on indefinitely ; but
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the point 1 want to make is tins: Out of 
five men whom 1 have sketched, two have 
made good. That is 40 per cent. The 
next man whom I should have told about 
has also made good, so here would be 
50 per cent, good material, taken as it 
has run in my store. This may have hap
pened to me because I have been for
tunate in selecting my help, but it has 
always run that way, or about that way, 
with me. Hence I cannot but conclude 
that there is plenty of good help to be 
had.

Management of Help Lacking.
I further believe that this condition 

obtains everywhere and that it is not 
help that is lacking but management of 
help. On the one hand we expect too 
much and on the other hand we do not su
pervise enough. Much is said about how 
little “interest” men take in their work ; 
but is that to he wondered att What 
interest have they t How can they pos
sibly feel the intensely concentrated in
terest in the outcome of a business ven
ture that the owner of that business will 
always feelf Is it not that we expect 
too much and hope for things to move 
along automatically when we should he 
ahead, leading, or behind, pushing, all 
the timet What is to become of that 
“eternal vigilance” which is “the price 
of THIS THING” if men are to fall 
into the way of working with their might 
where their ultimate interest may only 
chance to liet

Details Must Be Looked After.
It is up to us to know cross-cut from 

rip saws. Further, it is up to us to use 
cross-cut in the place of rip when the 
rip saw is not at hand. We must get the 
work done; we must put the daily task 
over no matter what tools may be at 
hand; that is our appointed task. Then, 
as we go onward with cool judgment, we 
shall be given rip saws and cross-cut 
saws, each for its proper use and pur
pose.

What we must learn is to look within 
for faults and keep steadily on the job 
of seeing that we get value nut of the 
Tools we Have at Hand by means of in
telligent leadership. Then we shall find 
that our force is so well trained and so 
perfectly organized that we shall soon 
he relieved of a lot of detail work. But 
this comes about through first putting 
through the details by our own personal 
supervision.

Two weeks from now I shall talk on 
Store Equipment. Meantime, I hope for 
comments on this talk.

-----®-----
Ingersoll, Ont., council intends enforc

ing the by-law to keep merchants off the 
city market until ten o’clock in the 
morning.

Upon What Do Business Profits Depend ?
The Size of the Turnover Does Not Determine the Profits of 
a Business—Success Comes With Rapid Turnover of Stock—
Two Concrete Examples to Illustrate the Case—Clean Out 
Unsold Goods Before the Season is Over.

By Howard K. Wellington.

D EFORE taking up the essentials to a 
^ successful business, we would like 
to call the attention of the merchant to 
some of the causes of failure in busi
ness. These are many and varied—lack 
of capital, extravagance, speculation, in
competence, inexperience. There are a 
few causes entirely beyond the control 
of the merchant who is unsuccessful in 
a business, such as the failure of others, 
specific local conditions in a community 
from which he derives his entire trade. 
Still at least seventy-five per cent, of 
the merchants who fail in business are 
to blame themselves through incompe
tency or some of the above mentioned 
causes.

It is not the large turnover nor the 
large stock carried that makes the profit 
for the merchant but the number of 
times the stock is turned over in a per
iod, providing expenses are kept down 
to a reasonable percentage.

For a number of practical illustra
tions we will endeavor to show how a 
merchant doing a very small business 
can make more net profit than a large 
concern turning over goods away up in 
the thousands each year.

The merchant must look after his 
business. He should know how much 
gross and net profit each line of goods 
or each department is making for him 
each year; how the expenses of each de
partment compare with the net profit, 
or what percentage of his gross profit 
is eaten up by expenses or salaries. 
Then when taking stock great care 
should be given to the pricing of lines 
which are not everyday sellers. If 
goods are carried from one season to an
other, eacli year depreciating consider
ably in value, there will come a time 
when the merchant will wonder where 
all his profits (T) which he has been 
making for several years back have 
gone and he will be forced to face a 
situation which will surprise him more 
than anything that could happen. His 
so-called profits are taken on what he 
lias sold, but his stock has accumulated 
to such an extent that he cannot get 
forty cents on the dollar for it; and, 
when the truth is known, instead of a 
profit for several years back, there has 
actually been a loss creeping in on him 
from carrying dead stock.

The only remedy for this situation is 
careful buying by studying the needs 
and demands of the community in which 
you are- located and then clearing out 
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TURN I SO THE STOCK.
The acco^apanying article 

raises a point of practical inter
est. How often should a re
tail merchant tarn his stock 
in the course of a year in order 
to insure the largest possible 
profit on the amount investedf 

Opinions on this subject are 
solicited. How often do you 
turn your stockf

before the season is over, all goods 
which may depreciate, even if a loss is 
made. Far better take a small loss and 
know the true situation, than make a 
dismal failure by clinging to an old 
system of selling everything at a profit.

A good profit on a small turnover:—
Stock ................
Purchases.......... ..........12,000
Sales................ $17,000
Expenses.......... .......... :t,200
Stock ................ 4,500
Net Profit .... ......... 2,300

$21,500 $21.500

Here is a small merchant worth a 
$4.000 $5,000 stock turning it over four 
times a year, with a small investment 
making a big margin. The key to the 
situation is stock turned over often at a 
fair profit and very light expense.

A loss or a large turnover.
Stock ........................$ 60,000
Purchases.................  160,000
Sales ......................... $105.000
Expenses.................. 50,000
Stock ........................ 70.000
Net Loss............ . 5.000

*270,000 $270.000

Here is a large business, a heavy 
stock, no management, and profits ab
sorbed. yes more than absorbed by ex
penses.

Think of doing such a turnover and 
actually losing money. These instances, 
however, are not rare.

Key.

The sale of goods at a profit sufficient 
to cover running expenses and leave a 
good net margin.

(To be continued.)
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SERIES ON STORE ORGANIZATION.
In Henry .Johnson, .Jr.'s, article in this week s issue 

is a thought which ean be applied to every business. 
That every dealer should get the most out of the tools 
at hand is emphasized. Mr. .Johnson illustrates by a 
simple oeeiirrenee in the life of a carpenter, how we are 
oftentimes disposed to fuss and lose time over the accom
plishment of some work that could he completed rapidly 
11 “the tools at hand” were only used.

To apply the point to the grocery business, be gives 
concrete examples that bave arisen in bis own store. 
Like every other large dealer, many employes have passed 
under bis observation. It lias been bis endeavor to make 
the most out of them by a close study of their character, 
their aptitude for selling and their accuracy. He tells 
of bow certain of them recently in bis employ, were given 
every opportunity to make good, but eventually had to 
be discarded; of others who at times appeared to be in 
the wrong field of work, but who, because the best was 
secured from them, have made good.

This article is the first of a series by Henry Johnson 
on “Store Organization."’ The next of the series will 
appear in two weeks, and will he devoted to “Store 
Equipment."" These articles should be carefully fol
lowed : 1 lie.v will mean dollars and cents to those who siudy 
them diligently.

----@----
WHAT THE SALESMAN GAN DO.

Supposing you were to have a few hundred dollars 
in your pocket and you go to a housefurnishing store to 
purchase a rug; there is a salesman there who shows you 
a handsome 1‘ersiau rug. He tells you a story about 
it —possibly a little history explaining the district from 
which it came, the character of the Persian folk who wove 
it, that an exactly similar one is reposing in the palace 
of the Persian king or that of some other Eastern notable. 
Wouldn’t you have a longing to possess it! Whether you 
bad the price or not Ihe longing would be there.

This is human nature— with few exceptions—and that 
same “desire of possession” rises in tlie mind of a cus-
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turner before the grocery counter when she is told a little 
history of the olive, olive oil, grapefruit, eoeoanut, coffee, 
etc. The story may lie told through a newspaper advertise
ment or in the window, if the dealer hasn’t lime himself, 
and if properly told it is going to bring results.

The article in this week’s issue showing a coffee dis
play, different kinds and sources of supply, hears evidence 
of this. The window brought results, and at same time 
was a splendid advertisement for the store. It illustrates 
what cun he done hv the salesman behind the counter 
selling specialties and semi-luxuries. Hut first, of eoursc, 
tin- salesman must know his goods. If lie does, lie can 
talk intelligently about them, and is then in a position to 
interest one or more customers to the point of buying. 
This is what all are aiming for not simply filling demand, 
but increasing sales about the ordinary demand.

----@---
THE BOY AND THE MUSHROOMS.

A hoy, not long ago, was picking mushrooms on the 
outskirts of a town. A gentleman who came along while 
lie was al tile work, thought that he was none too careful 
in his selection of the fungi.

“Are you sure those are all mushroom.' that there 
arc mot toadstools among them?” lie asked.

“Oh! It doesn’t make any difference to me,” answer
ed the hoy. “I don’t eat them. I sell them.”

This unconseientious youth might he likened to many 
of the so-called business men of to-day who do not appear 
to he particular about the quality of the goods they offer 
to customers. As long as the appearance of the goods 
offered is such as to make them salable, they, like the 
hoy selling the mushrooms, are apparently ever willing 
to make a sale.

Such a poiicy may he all right for the lly-by-night 
man, whose aim is to reap immediate profits only and 
not to establish the confidence of his customers, hut the 
man who expects to continue in business and build up a 
sound trade is certainly unwise to operate along these 
lines.

In the grocery business to-day, as in many others, 
it is possible for the dealer to pawn off upon his custom
ers many lines of inferior quality. If it is done, how
ever, there is hound to be reaction, for the customer is 
hound sooner or latVi^ to discover the fact. Truly, the 
dealer lias probably gained a few cents more on Ihe trans
action than he otherwise would, but what benefits him, 
if he gains a few vents and loses the trade of the customer, 
as well as weakening his reputation. He who follows the 
policy of flic mushroom seller is penny wise and pound 
foolish.

------$------

FEWER FAILURES IN CANADA.
The prosperity of Canada is demonstrated in no way 

more conclusively than by the decrease in the number of 
failures. The records show that during the month of 
October there were 106 failures in Canada, Ihe total liabil
ities running up to $1,480,949. During October, 1911, there 
were 119 failures with a liability record of $1,762,457. 
During October, 1910, there were 130 failures and in the 
corresponding month of 1909 the number was 150.

The same ratio is borne out in regard to retail failures. 
In October of the present year, there were 79 failures with 
a liability total of $759,354. October last year saw 90 fail
ures with a liability record of $845,644. In 1910 the num
ber of failures was 90 and in 1909, 117.

It will thus be seen that the number of failures has 
been shrinking very appreciably each year. That this is
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due to the good times prevailing cannot for a moment be 
doubted. One cannot help feeling, however, that some 
share of the credit is due to the gradual improvement being 
brought about in methods of business management. 
Credits are being more closely supervised and a more gen
eral knowledge of the fundamental principles of sound 
financing is being spread. So long as it is possible for 
rash and inexperienced men to venture into the realms 
of business, failures will occur with more or less regular
ity but, with the increase of efficiency, the number of fail
ures, due to other causes than inexperience or hard limes, 
will continue to dwindle.

ANOTHER DROP IN CEREALS.
Again this week is a decline in rolled oats announced. 

This time it is Lilt cents per barrel, bringing prices down 
lit) cents in two weeks, or 40 cents per sack below prices 
existing at corresponding period one year ago.

It'is a fact that millers are now will supplied with 
oats, but I he demand both domestic and export is large, 
leading one to conclude that competition had something 
to do with the decline. Wholesalers and retailers are 
replenishing stocks in anticipation of a good winter’s 
trade and naturally there would lie strong endeavors on 
part of millers to secure as much of the business as 
possible.

From gall appearances there will soon lie some con
cessions made in corn meal, as crop of corn on North 
American continent this year was particularly large.

Readers who followed our market advices during the 
past month or more, will not lie surprised at cereal de
clines. Although for a long time mills could not obtain 
raw material—-and even some were securing United States 
oats and milling in bond—our re|*>rtsindicated that us 
soon as oat movement became general lower prices could 
be expected.

---- ©----
CHIEF CAUSE OF SHIPPING DELAYS.

The cartage and freight conditions in I’anada have 
certainly not reached I he I topian stage. There are few 
wholesalers and manufacturers who have not heard com
plaints from their retail customer», and in justice to the 
former it must lie said it is not always their fault.

No doubt there are many times when wholesalers and 
manufacturers fall short of the mark in shipping goods. 
Hut just now cartage and freight conditions are not at 
all adequate. Delays are occurring, very annoying to 
the retailer, ami yet the shipper has no control over them.

It is quite evident that the railways are not keeping 
pace with the growth of the country, as they do not seem 
to be able to handle the freight offering properly, with 
the result that considerable delay in shipments from 
wholesalers is absolutely unavoidable. Again, many whole
salers are sometimes in a worse position because they 
cannot get the goods shipped to them in proper time, and 
consequently cannot fill retail orders as promptly us 
promised, in all good faith, by travelers.

Wholesalers and manufacturers anxious to give good 
service, and who have done so under more favorable 
conditions with the railways, should not be censured before 
it has been proven they are the cause of delays.

------«------

ATTEND TO COLLECTIONS.
Money is becoming scarce and builders are offering 

the loan companies as high as 7 per cent, in Ontario and 
Quebec centres. This is the highest rate for mortgages

that has been reached in Eastern Canada for many years. 
In the West, S per cent., and in some cases, as high as Iff 
per cent., is |iaid for real estate loans.

This condition is due to the rapid growth of this 
country, necessitating more building of stores, warehouses, 
factories and offices, the erection of dwelling houses to 
take care of the increased imputation and for people who, 
having made money, are housing themselves more lux
uriously.

Scarcity of money is due. at the moment, to the troubles 
ill Europe. The moment these are over money should be
come plentiful again, but as we have said, it is very 
hard to-day to get it at 7 per cent., on the best loans. 
It may reach a more acute imsition. This, however, should 
not affect wholesale and retail merchants.» Business i- 
excellent, money is plentiful among the consumers, there
fore the wise merchant should devote much attention to 
the collection of all moneys due him; all overdue debts 
anywhere in Canada should lie pressed hard for collection. 
Our readers who act on this advice will find themselves 
in a much better position than those who do not.

----©----
EDITORIAL NOTES

I'ut fruit to the front. Oranges, grapefruit and lemons 
are all excellent in color and quality.

I Icily Green advises girls to eat onions if they w ish to 
become rich. Now, watch the run on onions.

Car shortage is by no means a solved problem. Dealers 
in all lines are making strenuous complaints.

“A selling scheme with strings attached to it,” is 
well illustrated by the coffee window display in this 
issue.

Christmas trade can be greatly increased with china- 
ware and crockery. Fairly e.\|ieiisive lines sell well at 
this season.

Now that the question of the Canadian navy has been 
settled, the retailers will have a chance to talk Scale 
Inspection with the Borden Government.

Will parcels juist help the struggling laborer who" ha
lo get credit so often from I he corner grocery t Advu 
cates of the system have overlooked this point.

A bird in tile hand is worth two in the bu.-li. An order 
in hand now for the Christmas bird, is worth two prob
ables for Christmas eve. Now is ilie time to get cus
tomers’ orders.

Ill working with the tools we have at hand, we should 
not overlook the tact that as soon as able, we should secure 
those tools that will facilitate the work and discard those 
that have not come up to ex|ieetations.

Canada used to send butter home to the Motherland. 
Now, she has to send to her sister, New Zealand, to get 
enough to butter her own bread. Apparently more dairy 
farming is needed in the Dominion.

see
The crop of «Mqierstive societies promises to be a 

heavy one this season. Without the special class legisla
tion they have been after at Ottawa, no doubt a great 
number of them will cease to exist a year or two hence.

I
i
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A Page of Value to the Grocery Clerk
The Clerk of To-day is the Merchant of To-morrow

« ■

Rural telephone systems are helping 
many a general merchant in country dis- 
tiicts to increase business. Are all get
ting the benefit of their installation ? If 
not there is room for the aggressive 
salesman to use his selling power to fur
ther the business of the store. There are 
times when the customer in the country 
will appreciate a call from the retailer 
cr his clerk announcing the anticipated 
arrival of fresh fruit, meat, sausage, etc. 
She may have made some remark on her 
last visit that would lead the salesman 
to believe that she would be open for 
such goods; or knowledge of her hus
band's and family’s likes may also be a 
sufficient justification to ring her up on 
the phone.

Where the Phone Assists.
Sales are largely extended by this 

method in the store of A. F. Choate, for 
many years a general merchant in War
saw, Ont. His son, Harold Choate, en
deavors at every opportunity to sell cus
tomers. outside the village, goods he 
thinks they will appreciate knowing 
about. In the summer, for instance, 
when new fruits are in, general mer
chants in villages and towns off the rail
way lines do not get fruit every day. 
Shipments may come twice a week, say 
on Tuesdays and Fridays. When one is 
anticipated Mr. Choate, Jr., makes good 
use of the rural phone lines.
“We are getting in some nice berries 

or cherries this evening and thought pos
sibly you would want us to save you 
some,” is one line of argument frequent
ly used. Country customers appreciate 
this. They know that if all the fruit 
were exposed for sale it would probably 
have disappeared long before they had 
a chance to get into the village. The 
salesman in the store who knows his cus
tomers as every country merchant us
ually does—by the exercise of a little 
judgment is in a position to tell when 
to approach a customer in a case of this 
kind.

Enlists the Neighbors’ Help.
No one could be offended at a state

ment like this over the phone: “We 
have just got in several fine baskets of 
]teaches; I see Bill Jones in the store 
and if you happen to want any I think I 
could send them up with him.” People 
in the country are, as a rule, a friendly 
lot and do one another favors at the re

quest of which many city folks would 
rebel.

During the winter the Choate store 
finds many a way to increase business 
by the use of the phone. Considerable 
new dried fruits coming in prior to 
Christmas, breakfast bacon, and sausage 
which arrive on Saturdays, are some
times sold ahead of time. Salesmen in 
other country stores can easily do the 
same.

Ill Wind Blows Someone Good.
Mr. Choate also seizes every oppor

tunity to turn a rainy day into increased 
business. In the fall of the year during 
plowing season rainy weather always 
drives the farmers into the village. They 
come to the mill or the blacksmith shop 
and call for their mail at the store. This 
affords a chance to sell them goods. The 
salesmen have plenty of time during 
week days to talk to farmers and by 
showing a personal interest in their 
work or their home life or by doing them 
a courtesy, can frequently interest them 
in goods which will likely be required.

The methods of the country merchant 
and his salesmen in knowing the char
acters, likes and dislikes of his custom
ers might well be emulated by the sales
men in towns and cities. To this end 
every salesman should work to develop 
his memory. Know customers by their 
names and not simply faces. Know the 
street addresses of as many of them as 
possible. Show them that a personal in
terest is taken in their welfare. If all 
clerks followed this policy customers 
would appreciate the service and the fact 
that an interest was taken in them be
sides that of getting their money.

Know the Goods Wanted.
The practice of remembering names 

and addresses could be carried further to 
remembering varieties of articles cus
tomers always wanted. For instance, the 
clerk should not have to ask what kind 
of tea. coffee, etc., a permanent customer 
desires. To make sure he is correct, or 
that the customer hasn’t changed her 
mind since last visit, he might say, “You 
always like .Tones’ tea or Brown’s coffee, 
don’t you?” Think of the effect a sim
ilar statement would make on yourself if 
a wholesale traveler were selling you 
goods. You would appreciate the fact 
that he had a knowledge of your busi
ness and would be inclined to accept sug- 
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gestions from him. iSame applies to sell
ing behind the counter. Service begets 
confidence, so every clerk has here a 
means of selling more goods by gaining 
the confidence of store patrons through 
giving them a service equal to or better 
than they could secure elsewhere.

The thoughts to be emphasized in the 
above are, first, take advantage of the 
telephone and of the “rainy day,” and 
second, build up confidence in the store 
by adequate service.

| Twenty Years Ago
I ■ _ IN THE_

Grocery Trade

Following items are from The Grocer 
of December 16, 1892:

“Twenty tons of turkeys and 
geese were shipped from Kempt- 
ville, Ont., for European markets 
last week.”
Editorial note.—This section of East

ern Ontario has always been noted for 
its large production of poultry. Farm- 
i rs still raise splendid flocks.

• e e

“At St. Hyacinthe, Montreal, the 
other day, before Judge Sicotte, B. 
1-afortune, of Acton, Que., was 
charged by J. J. Costigan, inspector 
of food for the province, with hav
ing sold him a pound of coffee, 
which, on analysis, proved to he 
adulterated by the admixture of 
roasted peas and chicory. The de
fendant was found guilty and was 
fined $5 and costs of analysis, which' 
amounted to over $30 in all.”
Editorial note.—When all the new 

food standards come into effect, the re
tailer can protect himself against such 
fines by demanding a warranty as to the 
purity of the goods he buys.

“The retail grocers of Hamilton 
have nominated the following of
ficers, who will be elected at the next 
meeting: -B. Winnifrith, president ;
A. Ballentine, first vice-president ;
G. Elder and J. Main, second vice- 
presidents: W. R. Harvey, secre
tary ; Bramner, treasurer; execu
tive committee, J. Ronan, J. 0. Car
penter. C. H. Peebles. J. F. Kava
nagh, T. Hazell, G. Smith, G. Hunt.
J. Main, G. Elder, J. C. Boligan, J. 
Hayes ; G. Powell and C. Holt, 
auditors.”
Editorial note.—Many of the above 

named men are still, after the lapse of 
twenty years, engaged in the retail gro
cery business of Hamilton and are mem
bers of the R. G. A. there.
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C- THE CANADIAN GROCER

Results From Attempting Extra Sales
Actual Instances Demonstrating How Easy it Frequently is to 
Sell Goods Which Customers Had Not Thought of Buying—
Dealer Tells of Case Where Clark Suddenly Made Himself 
More Valuable—Latent Salesmanship Ability Awakened.

There is no denying that the sale of 
goods can be materially increased in the 
grocery store by the use of proper meth
ods. The fact is frequently demonstrat
ed in every progressive store. The writer 
recently spent an afternoon in a country 
store and several examples which came 
to his notice brought home forcibly the 
truth of the contention that it is possible 
to create sales for goods over and above 
actual demand.

Early in the afternoon a man came in 
for 50 cents worth of wheat for hen 
feed. The clerk evidently knew some
thing about the feeding of hens and as 
he weighed up the wheat, he pointed out 
that the store also kept corn and gave 
an instance of a man who had mixed 
wheat and com with good results. The 
customer considered the idea as a good 
one, and before he left he also purchas
ed 50 cents worth of the corn.

An Extra Sale of 25 Cents.
The same clerk waited on a customer 

who came in to purchase some “pickled 
back.” She purchased half a one and 
was about to leave when the clerk men
tioned to her that they had some ex
cellent head cheese.

“Just wait till I show it to you,” he 
remarked, and in a moment was hack 
with a piece daintly placed on a piece 
of butter paper.

“Doesn’t that look nice,” he comment
ed. “There is just two pounds in the 
piece. That will be 25c.” The customer 
bought the piece.

The Other Half Sold.
“I will not put that half a hack in 

the refrigerator just now,” remarked 
the clerk when the customer had gone. 
“I’ll leave it out on the counter and 
perhaps some other customer will buy 
it.”

About the third customer after that 
incident was at the provision counter 
buying some cheese.

“How would you like some nice pickl
ed backt” asked the clerk, holding it up 
so she could see it. “We are selling a 
lot of it. It is worth 20 cents a pound.”

“How much is in that piecet” enquir
ed the customer, and being weighed it 
was found satisfactory and purchased.

Not Turkey Without Cranberry Sauce.
The day in question was just previous 

to Thanksgiving. “Have you got your 
Thanksgiving turkey yetf ” one customer 
was asked. She had.

“And I suppose the cranberry sauce 
is ready toot” he continued.
“Well, no it isn’t. I really hadn’t 

thought of it.”
“That is one of the essentials you 

know,” tactfully remarked the clerk. 
“Here are some excellent cranberries 
which we got in yesterday.”

Further conversation developed into a 
sale of two pounds of the cranberries.

• • •

Appreciates Extra Sales Articles.
“Those articles which the Canadian 

Grocer has been running giving actual 
examples of how grocers have succeed
ed in increasing the demand for goods 
by using real salesmanship are certainly 
good,” remarked a country merchant to 
the writer the other day.

“Not only do they encourage the mer
chant himself into putting forth greater 
efforts in this direction,” he continued, 
“hut if the clerks can he got to read 
them, they are so much more valuable. 
There is no denying that more goods can 
he sold if the attempt is only made but 
the problem is to get the clerks thinking 
so and attempting to demonstrate the 
fact. Actual examples of how salesman
ship has been put into practice acts as 
an incentive to other clerks to try the 
same thing.

Values the Trade Paper.
“Unless there are other clerks in the 

store to set the example, or a chance is 
afforded to visit other stores, the only 
way in which the clerk can learn of the 
methods which are being used bv others 
to increase sales is hy reading the trade 
paper.

“I realized a short time ago that one 
of my clerks was giving little or no at
tention to increasing sales. He merely 
supplied customers with those goods for 
which they asked, which were for the 
most part staples and gave the smallest 
percentage of profit. T decided to try 
to work up his interest in salesmanship.

“I gave him a little talk on the sub
ject as well as some actual demonstra
tions of how it could be done. I then 
gave him an article to read which out
lined some methods that other clerks had 
used to increase sales. Apparently all 
that was needed was the match to start 
the flame. He became quite enthusiastic 
over the idea, began to make frequent at
tempts to sell extra goods, and has in
deed been a much more valuable clerk 
since then.”

This case demonstrates that there is 
often real salesmanship lying dormant in 
many a clerk which merely requires 
coaching to give it life. There are prob
ably scores of clerks in grocery stores 
to-day who do not know what salesman
ship means. They have never really at
tempted to sell more goods than custom
ers ask for, have never been taught nor 
encouraged to do so. In many cases if 
there could only be something done to 
acquaint them with the possibilities in 
this direction, they would be much more 
valuable clerks.

It is without doubt much to the ad
vantage of the merchant to kindle within 
the clerk the ambition to sell extra 
goods, to teach him by setting a good 
example, and to encourage him in every 
possible way to increase his salesman
ship ability.

--- $----
B.C. WINDOW DRESSING CONTEST.

Prizes Awarded to Winners—Harold M
Wood Winner of the Grand Prize.

Vancouver, B.V.. Dec. 12 (Special). - 
In connection with the “ Made in British 
Columbia” window dressing contest, 
conducted under the auspices of the Ke- 
lail Grocers’ Association of Vancouver, 
prizes have been awarded for the best 
dressed windows. This exhibition was 
in the nature of a competition for retail 
grocers’ clerks who were called upon to 
produce their best in window display. 
Harold M. Wood. 200 Hastings Street 
East, won the grand prije of $100.

The city was divided into three dis
tricts, four prizes being awarded in 
each. Besides winning the $100 grand 
prize, Mr. Wood also, of course, cap
tured first prize in the district his em
ployer’s store is situated in. Following 
are the awards :

District No. 1—First prize. $50, Har
old M. Wood, 200 Hastings Street East : 
second prize, $25. T. F. McDowell. 9.(6 
Granville Street ; third prize. $15, F. 
Wright, 645 Seymour Street; fourth 
prize, $10, London Grocery. 1048 Gran
ville Street.

District No. 2—First prize. $50, F. J. 
fîolston, 45th and Fraser Street; sec
ond, $25, B. C. Market Co.. li:{6 Com
mercial Drive; third, $15, A. O. 1’age. 
Fifteenth Avenue and Westminster 
Road; fourth. $10, F. J. Rolston, 45th 
and Fraser Street.

District No. 3—First prize. $50, Kit- 
silano Grocery, 1500 Yew Street; sec
ond, $25, London Grocery. Broadway 
and Vine Street ; third, $15, London 
Grocery, Granville Street and Sixth 
Avenue; fourth, $10. London Grocery, 
Granville Street and Sixth Avenue.
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Current News of the Week

Quebec and Maritime Provinces.
The Montreal Show Case <'o.. Ltd., 

has been incorporated at $50,000.
The Commercial Travellers' Banquet 

will be held on December 2.1 this year.
The F vie Seale Co., of Montreal, has 

been reorganized with capital stock of
si O.IHMI.

Win. II. Dunn, Win. II. Dunn & Co., 
Monl real, spt nt a few days out of town 
this week on business.

The Oceanic Oyster Co. of Canada, 
Ltd., has been incorporated with capital 
stock of $10.000. The head office is to 
be in Mont real.

■1. C. Wilson. Ltd., paper manufac
turers. Monl real, have received Domin
ion incorporation. The capital stock of 
I lie company is $ 1.000,000.

A driver for Murphy Bros., grocers 
oil SI. James Street, Montreal, was sen
tenced to fifteen months' imprisonment 
for disappearing with parcel of $3(15 
which he had been entrusted to take to 
another branch of the store.

F. 11. Anson, general manager of the 
Atlantic Sugar Refineries, was in Si. 
John. X.B.. last week with the $100,000 
deposit necessary under the contract 
with the city, as a guarantee that a 
$300.000 sugar refinery would lie built 
oil the Ballast Wharf, which some years 
ago was given to the Durant interests 
tor this purpose. Mr. Anson wbile-in 
the city said there would be nine build
ings erected and it would require an 
outlay ol nearly $500,000 to equip and 
build them. The proposed refinery is to 
employ seven hundred men. The raw 
sugar will be imported from the West 
Indies.

Blaus tor what is claimed by its own
ers will be the largest store in Canada 
have been given out by Scroggie’s Ltd., 
of Montreal. Their new establishment 
will cover eight acres of floor space, the 
site, which cost $1,500,000, being located 
on the corner of Bletiry and St. Cath
erine Streets. There will be five miles 
ot aisles in the building, which will be 
six storeys in height. Work on the 
building will be begun at once and will 
not stop night or day until the building 
is completed on September 1, 1913.
( ales, a theatre and a roof garden will 
be located in the new building which 
will cover an entire block.

Ontario.
11. Miles, grocer, Toronto, has sold to 

W. II. Wilson.

K. McEown, grocer, Waterford, Out., 
has sold his business.

George Vallay, of Port Arthur, Ont., 
has opened a general store in Quiliell, 
Out.

Peter Sherry, a grocer in Ingersoll, 
Out., for fifteen years, died suddenly 
last week.

Daniel Coyle, apple evaporator, 
Frankford, Ont., sustained loss by fire 
recently.

R a vary & Lalonde, general merchants, 
St. Amour, Ont., have dissolved, Lalonde 
continuing.

Joseph J. Sky, Cobalt, Ont., has pur
chased the grocery business of W. S. 
Jackson there.

Bertrand & Sequin, general merchants, 
L'Orignal, Ont., have been succeeded by 
L. Bertrand & Son.

There is a movement on foot backed 
by railway employees to establish a co
operative store in Port Arthur, Ont.

The capital stock of the Collingwood 
Backing Co., Collingwood, Ont., fias been 
increased from $15,000 to $30,000.

Win. Simpson, an old-time grocer of 
Boil Hope, Ont., died recently at the age 
of eighty years. He was connected with 
firm of Simpson & Read.

Damage to extent of $25,000 was done 
In fire to stock and building of F. F. 
Argue's general store at Carp, Ont. 
Loss was partially covered by insurance.

Webster Bros., grocers, London, Ont., 
have sold to Tavistock & Bierce. Mr. 
Bierce formerly clerked for Win. llayes. 
Mr. Tavistock comes from Delaware, 
Ont.

Lumsden Bros., wholesale grocers, 
Hamilton, Ont., intend moving their 
business to Toronto as soon as their 
warehouses in the former city have been 
sold.

The Board of Directors of the London,
<Hit., Travellers’ Club, entertained the 
members and visitors last Friday even
ing at a smoking concert. About one 
hundred were present.

The Lanrentia Milk Co., Toronto, have 
or arc opening branches in Canada under 
the following styles : Canadian Farm 
Produce Co., Ltd., Montreal and Lacolle, 
Que.: Lanrentia Milk Co. of Manitoba, 
Nepewa. Man. : Lanrentia Milk Co. of 
«Saskatchewan, Battleford, Sask., and 
Lanrentia Milk Co. of Alberta. Red Deer, 
Alta. This company intends to manu
facture milk powder as well. This is 
simply the solids after the liquid water 
has been removed.

The merchants ity Huntsville, Ont., 
have signed the petitions re Scale In- 
sped ion and Garnishee Law amendment - 
to W. C. Miller, secretary of the Ontario 
IL G. A. Eight have signed the formel 
and nine the latter. L. 11. Ware for 
warded the petitions.

Millon Oppenheimer, of Oppenheimer 
Bros., manufacturers and commission 
brokers. Vancouver, B.O., is in Eastern 
Canada on a business trip both in con 
nection with the interests of his firm 
and that of sport with which he has an 
extensive connection in the West. He 
was in Toronto an<^ Montreal during tin- 
week and before returning home will go 

to Boston, New York and California.

Western Canada.

Lynn A Hunt have opened a grocery 
store in Calgary, Alta.

11. II. Owens, grocer, of Vancouver. 
B.C., died last week.

1). Wasil, grocer, Winnipeg, has been 
succeeded by J. Polsky.

A. Campbell, grocer, Winnipeg, has 
been succeeded by I). Campbell.

Gillis & Horne, grocers, High River, 
Alla., have sold to Kelly & Young.

II. A. Fisher, general merchant. Hal 
hrite, «Sask., has sold to B. W. Gcrow.

McGee «A McLeod, general merchant-. 
Lockwood, «Sask., have sold to Sweeny 
& McRitehie.

Tensley & Sowdcn have purchased the 
grocery business of Mary Bullock, Vie 
loria, B.C.

Searse & Wark, general merchant-. 
Swan River, Man., have been succeeded 
by Jamieson & Wark.

J. G. llindson, general merchant it. 
Rapid City, Man., for thirty-two year- 
lias sold to Ray S. Rudd.

J. 11. Tabor, of Calgary, Alta., ami 
associates will erect a biscuit and con 
fcctioncry factory at Medicine Hat.

David & Sky, general merchants, Ed 
monton, Alta., have changed their slyh 
to the International General Store Co.

W. P. Riley has been made manager ii. 
Winnipeg of the A. Macdonald Co., 
wholesale grocers, on behalf of the pur 
chasers, the Dominion Bond Co. Mr 
Riley went to Winnipeg from the Hi lew 
Ramsay Co., wholesale grocers at Port 
Arthur. The business interests of thi- 
company have also been taken over by 
the Dominion Bond Co.
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General Review of the Grocery Markets
Splendid Business Passing at All Centres in View of Christmas Season—Sugar 
Market Remains Steady—Few Changes of Importance—Dried Fruit Situation 
Firming—Primary Coffee a Little Easier.

QUEBEC MARKETS.

SHIAH. The market rules a trille 
steadii r ami little change is expected in 
price immediately. Some are inclined to 
think that a small decline might lie po
ssible if there were any imported sugars 
coming to hand, namely, Knglish and 
Scotch refined, lint ns market is entirely 
hare of such slock, the refiners are in a 
position to maintain present quotations.

Granulated, bags ...................................................... 4 ij
lirautilulvil. II». hugs ........................................... 4 3Ô
Granulated. 5 11». cartons ........................................ 5 05
Granulated. 2 lb. carton, per curt.......................... 5 05
Granulated, Imperial .................. ............................  4 6u
Granulated, It paver ................................................... 4 60
Paris lump, boxes ViO lbs.......................................... 5 50
Paris lumps, boxes 50 Ilia........................................ 5 60
Paris lumps, boxes 25 lbs. ..................................... 5 80
lied Seal, in cartons, each .................................. 0 35
Crystal diamonds, bbls.............................................. 5 40
Crystal diamonds, 10(1 lb. lioxes ............................ 5 50
Crystal diamonds, 50 lb. boxes .............................  5 60
Crystal diamonds. 25-lb. boxes ............................. 5 80
Crystal diamonds. 5 lb. cartons ................. 8 30
Crystal diamonds. Dominoes .cartons ................. 7 10
Extra ground, bbls...................................................... 5 15
Extra ground. 50 lb. boxes ..................................... 5 35
Extra ground, 25 lb. boxes ...................................  5 55
Powdered, bbls............................................................. 4 95
Powdered, 50 lb. boxes ........................................... 5 15
Powdered, 25-lb. boxes .........................................  5 35
Phoenix .......................................................................  4 75
Bright coffee .............................................................  4 70 .
No. 3 yellow .............................................................  4 60
No. 2 yellow .............................................................. 4 50
No. 1 yellow .............................................................  4 35
Bhls. gi anulated and yellow may be had at 5c

above bag prices.
MOLAKKKS.—Following on recent all

iance market is still firm and must re
main so till the middle of January at 
any rale. Demand then for new crop will 
set in and a lower range of prices should 
go into effect. Some are inclined to be
lieve that in spile of the low price of 
sugar now ruling, prices of new mo
lasses will lie well maintained. Iml this 
view can hardly lie endorsed for this 
reason. Sugar is low now and there is 
a tremendous new crop, so that a low 
range should exist for some time. Thru 
molasses, being made from sugar, should 
lie cheap, and taking the consensus of 
opinion on the matter it will, though a 
lower price than we expect might pos
sibly lie registered, should there lie a 
very heavy demand and I lie molasses 
people iie carried away with it and turn 
loo much sugar into molasses and over
flow the market. And they are likely to 
do so were they aide to get a shade bet
ter price for molasses than for their 

sugar.
At any rate, fancy molasses must rule 

high, as above stated, and it is believed 
there is very little in local hands, what 
there is being held for fancy prices. 
The Maritime and Quebec Provinces arc 
short, so it is easy to grasp the entire 

situation.

Fancy Barbados mola-ws. puncheons — n 4'» 0 1 ’
Fancy Barbados molasses, barrels ........... 0 43 0 45
Fancy Barbados molasses, half-barrels... 0 45 0 47
Choice Barbados molasses, puncheons— n 35 0 37
Choice Barbados molasses, barrels ........ 0 38 0 40
Choice Barbados molasses, half barrels... 0 40 0 42
New Orleans ................................................. 0 25 0 28
Antigua .................................................................... 0 30

Forte Rico ........................ UP»
I’.mi syrups, bbls. ..........................................
Corn syrups, half-barrel* ............................ • 13*
Com syrup*. quart» i la. ids ........ ............. " 0\
Corn syrups, 38* lb. pails ... 1 75
Corn syrups. 25 lb. pails ...............................
Cases, 2 1b. tins, 2 doz. per case ...... 2D
Cases. 5 lb. tins. 1 doz. per case 2 75
Cases. 10-lb. tins, * tluz. per cum 2 65
Cases. 20-lb. tins, U do*, per cas»; .......... 2 6ft

0 14*
0 07*

0 13 
0
0 OF* 
0 09* a r
o ifft« 
o or,*
0 11 
0 OF*ft v\ 
n 1?
ft 13* 
ft 14 
0 IS 
1
0 II* 
0 0*

ft is 
ft 11* 
ft 11
ft 1ft 
ft 09 
0 ftF* 
0 Oft 
ft nr*
ft 09

Eva i Kira It'd apricots .................................................
Evaporated apples ....................................................
Exapoiwiitl p. aches .................................................
Evaporated pears .....................................................
Currants, fine flliatras. per lb., cleaned............
Currants. 1 lb. pkgs. fine flliatras. cleaned 0 08
Currants Fatras, per lb............................... 0 09
Currants Vmti/vai per lb.......................... 0 Of*
Dates. 11b packages ......................................... .
Dates. Il allouée, loose .........................................
Fards ............................................................................
Figs. 3 crown ........................................... 0 08
Figs, 4 crown ........................................... 0 09*
Figs. 5 crown ........................................... 0 11*
Figs. 6 crown ...................................... r........ ft 12*
Figs. 7 crown ........................................... 0 13*
Figs. 9 crown ........................................... 0 14*
Comadre figs, about 331b. mats ............... 1 3n
Glove boxes. lfi ox., per box ..................... 0 10*
Glove boxes. 10 ovs.. per box ..................... 0 07*

?ft 3ft .......................................................................................
3ft 4ft ........................................................................
4ft W ........ ................................................

ro ...................................................
60 70 ........................................................................
7ft *0 ... ..................................................................
Rft 9ft .........................................................................
fti ino ..............................................................................
Bosnia prunes .........................................  0 08

Raisins—
f’hmoe «reded raisins .............................................. 0 01
Choice fancy seeded 1 lh. nkgs........................... ft ***
Choice loose muscatels. 3 rmwn per lh.......... n ^
Choice loose muscatels. 4 crown per lb..........
SrtvHess. new. In packages ........ ft ft7* ft''"’.
Srl»et raisin» T ib. box. per lb................. 0 07* ft ft*
Snltann raisins, loose, per lb.............................. 0 11*
Sultana raisins, ldb. cartons .......................... ft i”
Malaga table raisins, clusters, per box ft 73 1 O'*
Malaga table raisins Hunter*, ner * box ft 7ft 1 **
Valencia, fine, off stalk, per lb................ n ^
Valencia, select, per lb................................. ft '*** 0 oqvi
Valencia 4 crown lavera, per lb............... 0 09 ft nO’i

COFFFF,. -There was mure pressure 
on the coffee market during last week 
than heretofore noticed. Reports as to 
new crop are still conflicting, the latest 
pnltin^pestimnte over a million dollars 
ahead of Government estimate. The 
growing use of substitutes has naturally 
something to do with keeping down the 
••onsnmption of coffee, hut roasters state 
that the amount of substitutes consumed 
is not very large ns vet.
Mi.lia ........................................................
It In ................................................................................
Mexican ....................................................

Maracaibo ......................... ................. .
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is nothing of very 
to announce except 
till maintained.

PKIKP FRUITS. Pemaitd locally 
might lie heavier hut still there are some 
substantial orders being placed. Should 
the coast packers lie more inclined to 
viler, there would lie more activity.

Raisins of all kinds are firm, lint de
mand is somewhat limited in -pile of 
.'Irength. Currants in hulk are moving 
lail the demand for the cartons i- heav
ier no doubt due to holiday vail. Stock- 
arc reported small for this time of the 
year.

The -upolics of Persian date- are til
ing reduced, there being a good demand 
owing to high quality of the goods which 
have come to hand. Hut it is likclv th.-t 
a lower market will set in shortly as new 

s en route will not arrive in 

time for Christmas trade, and some coii- 

vssions will he made.

consumed

9 26 • a
o n* • 23*
0 28 • a
6 22 0 94
0 23 o a*

SPICK. There 

great mqiortanve 
that high level is ?

Allspice .......... ............ .................................... 0 U ‘ W
Cinnamon. whole ........................................... ‘1 16 u 13
l mnamun. gioi.nl ........................................ U 15 v If
Batavia cinnamon .................................... ‘ -5 0 30
Cloves, whole .....................................  u 25 0 38
l loves. Broun-1 ........... .................................... U -i 0 35
Cream of tartar ............................................  6 25 032
Ginger, whole .................................. 3 22 0 3B
Ginger, Cochin ..................— ....... u 17 9 ÿ
Mace ........................................................................... • *
Nutmegs ............................................................  0 * • 3-
Peppers. Mack ................. 0 16 0 14
I’epIKT*. white ............................. *27* 0 3»
1‘lmentn ...................................... ........ • *7* 0U

KICK. Market i- firmer following on 
ill-appointing reports from Japan and 

other producing countries. Trade local

ly is good, lint country orders are lie- 

coming short, and it would seem that a 
slight reduction would living about a 

strong replenishing movement. How

ever. we do not look lor this to come 

about yet.
Raiigoons -

Kiev, grade B. bags 250 llta. .............................. 3 75
Rice, grade It, bags l*)0 lbs. ............................ 3 71
Rice, giade It. Lags 50 11»................................. 3 7$
Kiev, gtadv It. * pockets, 12* lbs...................... 3 78
Rire, grade It. prK*keta 25 lbs................... I 78
Rice, grade C.C.. nags 25ft lbs.......................... J 78
Rice, gta-lv C.C.. bags 100 ll»s. . ................... 3 78
Rice, grade C.C.. bags 50 lbs............................. 3 T6
Rice, grade C.C.. pockets 25 lbs. .................. 3 75
Rice, grade C.C.. * pockets. 12* lbs.............. 3 75
1‘atna. polished . . 4 15 4 VI

Pearl ............................................................ 5 00 4 19
Imperial Glace .................................. 5 40 5 50
Sparkle .................................................................. $ 78
Crystal ................................................................ • 5 25
Snow .......................................................... 5 54
lee Dips .................................... ........................ 5 75

Carolina Ilice ................................................. 7 90 8 <10
Brown Sago, lb.......................................... O'* 0 97
Tapioca, medium jK-arl. ib. ....... 0 07 0 09
Seed. lb. ....................................................  Off 0»
XVTS. Market lor Tarragona al

monds i- easier this .week in spile of the 

fact that supplies on spot are jii'l about 

enough to meet the demand during holi
day s. Slightly higher market was ex 
peelid. Imt shipments have jiv-l turned 

up which will fill up the hole in slocks.

Walnuts are considered somewhat

high liy buyers just now and it is likely 
that some concessions may lie made

later. Bullish advices have liven re
ceived with regard to Sicily til he its ami 
market here in sympathy is a shade 

firmer than last week, and a small ad

vance may take place any time 
••• - are on the small side.
Il- -hell -

Brazil, .................................................
Fill, it,. Sicilv. lier lli.
Filla-rts. Barcelona. per lb..................
Tarragona Almonds, per lb..................
Walnut*. M yet tv Grenoble*, per lb.
Walnuts. Marbots. |*r lb
Walnuts. Come*, per lb......................
Hungarian . ........ ......................... .........

Sbeiled-
Almonds, 4 crown, select is I. per lb.
Almonds. 3 crown selectnl. per lh.
Almonds. 2 crown selected, per lb 
AHnoiuls (in bags), standard*. per 11 
Cashews ...............................

American—
Japanese roasted ..................................
Coon, roasted ........................... -...........
Diamond G. n Nested ..........................
Ron Ton masted ................................. - -
Sun. roasted •1®
Spanish No. 1 .............
Virginia Na 1 ...............

Fecans. jumbo .....................
Fistachioe. per lb. ..............
Walnuts—

Bordeaux, halves, bright 
Broken ................................... ..................... ® -*

i* as lllilll-

0 11 0 15
0 12 0 13

ft It
ôis 0 16
0 16 0 IT
0 13 0 11
9 11 9 12
9 13* 9 15

0 42 0 50
0 32 0 34
0 31 9 32
» 27 o a
0 15 9 17

9 08*
s a* o m
o ne 0 10
• il 0 12
• 18 0 12

0 12
o 'is 0 11
o a 0 19

978

0 27 • a
9 27 9 a

I
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BEANS. More plentiful supplies of 
Canadian beans coming along have eased 
the situation somewhat and prices are 
not so stiff.

Some local firms are importing Aus
trian hand picked beans and there will 
be an even better sale for this grade if 
the Canadian market advances again, as 
the quality of the imported is good and 
the beans are splendid boilers.

There has been some prejudice against 
the Rangoon Indian bean, ever since it 
was imported about five years ago, when 
tie Canadian market started soaring. 
They did not prove good boilers, at least 
the public said so, although it is be
lieved that if they had been soaked pro
perly before use there would have been 
little cause for complaint. The new im
portation is, however, selling well and 
as price to retail trade is front $2.00— 
$2.25 per bushel, there will be a nice 
business done in this particular line.
White beans, per 
Indian Rangoon

3 00
2 00

ONTARIO MARKETS.
POINTERS—

< alifornia Fruits—Firmer.
( ’offee—Weaker.
Nuts— Higher.
Toronto, Dec. 12.—The general feel

ing amongst brokers and jobbers alike 
seems to be one of strong optimism. 
“Best season we’ve had for some time,” 
said one man, ‘‘and prospects for the 
whole year’s business are just as good.”

Up to the present time everything has 
pointed towards a big year and if the 
Christmas rush continues as briskly as 
it has for the past couple of weeks the 
climax should be well reached. Those 
firms which have practically completed 
their business for the year feel well sat
isfied with the progress made and feel 
inclined to rest until the beginning of 
the New Year.

Some lines such as fruits and nuts 
have not been delivered as soon as ex
pected and coming late have caused 
considerable rush in jobbing houses. 
Several complaints have been made 
about this, but conditions are now being 
bettered.

Goods specially adapted to Christmas 
baking have been in great demand and 
profits on such lines have been large for 
all concerned. Retail merchants are fea
turing these lines strongly and stocks 
aie being rapidly depleted. In many 
cases sorting orders are being sent in 
and brisk business is being done.

SUGAR. — The sugar situation is 
without any special feature this week. 
Locally the market is steady and there 
is exceedingly good demand and con
sumption for this season of the year. 
The estimate of the Cuban crop has been 
very greatly increased and now it is re

ported as 400,000 tons heavier than last 
year. Latest reports regarding the 
European beet crop give no change. The 
Russian crop estimate has been greatly 
decreased on account of frost. This is 
not likely to affect the world’s prices, 
however, as they still have more than 
they can export. Latest estimates on 
the crop in Louisiana are still smaller; 
150,000 tons or about 40 per cent, is 
said to be the decrease from last year’s 
crop. Prices here are likely to run 
along at about the same basis. No ad
vance is looked for.
Extra granulated, bags ................................................ 4 86
Extra granulated, 20-lb. bags ................................... 4 96
Extra granulated, 5-lb. cartons .............................. 6 16
Extra granulated, 2-lb. cartons ...............................  6 16
Imperial granulated ...................................................... 4 TO
Beaver granulated .......................................................... 4 TO
Yellow, bags ...................................................................  4 46
Barrels of granulated and yellow will be furnished 

at 6 cents above bag prices.
Extra ground, bbls........................................................  6 26
Extra ground, 50-lb. boxes ........................................ 6 46
Extra ground, 26-lb. boxes ........................................ 6 66
Powdered, bbls................................................................ 6 06
Powdered, 25-lb. boxes .................................................. 5 46
Powdered, 50-lb. boxes .................................................. 6 26
Red Seal. 5-lb. box ...................................................... 0 37
Crystal diamonds ...........................................................  T 60
Paris lumps, in 100-lb. boxes ....................................  6 60
Paris lumps, in 60-lb. boxes ...................................... 6 TO
Paris lumps, in 25-lb. boxes ........................................ 6 00

SYRUP AND MOLASSES. — No 
change in price of corn syrups has as yet 
taken place here although a decline is 
expected. The very large crop of corn 
in the States has brought down the 
prices very greatly, and in sympathy 
with that decline a drop in price of corn 
products is looked forward to.

The Barbados sugar crop is much 
smaller than last season and this is hav
ing its effect on higher grade syrups and 
molasses. In these the movement is 
brisk and large shipments are bein<r 
made. Fancy grades are scarce and 
stocks have been much depleted. It is 
not expected that any change will be 
made in price quotations till the New 
Year.

2 lb. tins, 2 doz. in case .. 
5 lb. tins, 1 doz. in case .. 
10 lb. tins, % doz. in case .. 
20 lb. tins, % doz. in case .
Barrels, per lb..........................
Half barrels, lb.........................
Quarter barrels, lb..................
Pails, 38% lbs. each .............
Pails, 25 lbs. each

.... 2 40 

.... 2 75 

.... 2 05 

.... 2 60 

.... 0 03% 

.... 0 03% 

.... 0 03% 

.... 1 T5 
— 1 25

Maple Syrup—Compound-
Gallons, 6 to case ................................................. 4 80
% gals., 12 to case ................................................ 5 40
% gals., 24 to case ................................................. 5 40
Pints, 24 to case ................................................... 3 00

Maple Syrup—Pure—
Gallons, 6 to case ................................................... 6 60
% gallons, 12 to case ........................................... 7 25
Quarts, 24 to case ................................................. 7 25
Pints, 24 to case ....................................................  4 00
Quart bottles, 12 to case .................................... 3 50

Molasses, per gallon—
New Orleans, barrels .............................. 0 27
New Orleans, half barrels .....................  0 29
West Indies, barrels .........................................
West Indies, half barrels ...............................
Barbados, fancy, barrels .....................  0 45
Barbados, fancy, half barrels ............... 0 49

0 29 
0 31 
0 28
0 30 
0 47 
0 50

DRIED FRUITS.—Dried fruits of all 
kinds are being cleaned up. Demand 
owing greatly to the Christmas trade 
lias been exceedingly heavy and an en
ormous amount of business lias been 
done.

Prices on Californias are ruling high
er. Whether this will affect situation 
here or not is rather doubtful as the 
rush of business is over for the year.
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Prunes, seeded raisins, apricots and 
peaches are firm and with more season
able weather it is expected that demand 
will be much greater. On the coast apri
cots are closely cleaned up and the same 
may be said of peaches. A general feel
ing of firmness is felt in all coast fruits 
and in some lines an advance would not 
come unexpectedly.

^ The situation in Valencias continues 
unchanged. Stocks in Spain have been 
exhausted. In the future buyers will 
have to look to London for all Valencia 
raisins.

The evaporated apple market is slight
ly firmer this week. Really fine quality 
are scarce and prices are being main
tained. Damp and dark quality are 
weak and hard to sell.

30 to 40, in 25-lb. boxes ......................... 0 12% 0 1314
40 to 50, in 25-lb. boxes ............................. 0 111*
50 to 60, in 25-lb. boxes ............................... 0 1014
60 to 70. in 25-lb. boxes ............................. 0 09
70 to 80, in 25-lb. boxes .............................. 0 08'-,
80 to 90, in 25-lb. boxes ................................... 0 06
90 to 100, in 25-lb. boxes ............................... 0 07%

Same fruit in 50-lb. boxes. 14 cent less.
A pricota—

Standard, 25-lb. boxes ...................................... 0 IS
Choice. 25-lb. boxes ......................................... 0 16

Peaches—
Standard, 25-lb. boxes ................................... 0 10
Choice, 25-lb. boxes ................................. 0 10% 0 11%

Candied Peels—
Lemon ...........................................................  0 11 0 12%
Orange ..........................................................  0 12 0 13
Citron ............................................................ 0 16 0 18

Tapneti ............................................................... 9 04% 104%
Bag figs ............................................................... 0 06 6 If
Fancy box figs, according to size .............  0 10 0 16
Evaporated apples ............................................  0 07 0 07%
Currants—

Fine Filiatras, per lb.......................................... 0 07
Choicest Amalas, per lb.................................... 0 07%
Patras, per lb....................................................... 0 07%
Choice Vastizzas ................................................ 0 10
Shade dried Vostizzas ............................ 0 10 0 08%
Cleaned, 14 cent more.

Raisins—
Sultana, choice .........................................  0 10 0 12
Sultana, fancy ....................................... '.. 0 12 0 14
Valencias, selected, uew ......................... 0 09 0 09%
Valencias, old stock ...............................  0 07 % 0 08
Seeded, 1 lb. packets, fancy ................ 0 07% 0 07%
Seeded, 1 lb. packets, choice .............. 0 06% 0 07

Dates—
Hnllowee’, full boxes ...................................... 0 05%
Hnllowee', half boxes ...................................... 0 06%
Fai ls, choicest, 12-lb. boxes ................. 0 08% 0 09%
Fanis, choicest, 60-lb. boxes .............. 0 07 0 07%
l’a» kage dates, per pkg.............................  0 06% 0 07%

COFFEE.—General weakness is re
ported in the coffee market this week. 
In New York the market dropped fifty- 
five points in the last ten days which 
shows a general sagging. Better quality 
goods are holding up well, however, 
with nothing to intimate a decline for 
some time.
Rio, roasted ....................................................... 0 21 0 23
Green. Rio ........................................................ 0 20 0 20
Santos, roasted ..............................j................ 0 24 0 25
Maricaibo, roasted .......................................... 0 25 0 26
Bagotas ............................................................... 0 27 0 28
Mocha, roasted ..................................  0 30 0 32
Java, roasted ..................................................... 0 32 - 0 35
Mexican ............................................................... 0 27 0 28
Gautemala ........................................................... 0 26 0 28
Jamaica ............................................................... 0 24 0 25
Chicory ..................................................   0 12 0 13

SPICES.—Peppers have been keeping 
high lately and ought to recede soon. 
No immediate drop is expected, nor is 
any great decline anticipated. A grad
ual recession will likely commence be
fore long. Nothing new is reported in 
celery seed. Prices remain as quoted 
last week and probability is that the 
present price will be maintained for 
some little time. Lower prices will 
probably be struck early in the New 
Year.
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Christmas has stimulated trade to a 
great extent and a good volume of 
business is being done. Wholesale 
houses comment favorably on the 
amount of business passing.

%ih. 
Ins dot. 
70-0 00 
80-0 10 •0-1 IS 
86-1 10

S and 10 lb.
Tin».

êüSi”8=8
Cayenne pepper .......................... 23—33
Clove» ................................................. 25—29
Cream tartar ................................ 25-26
Curry powder ................................ 25—00
Ginger ................................................ 22—27
Mace ...................................................  65—80
Nutmegs ............................................ 25-30
Peppers, black ............................. 20—23
Peppers, white ............................ 28—30
Pastry spice .................................. 20-27
Pickling spice ............................. 14—18
Turmeric .......................................... 16—18

Range for pure spires according to grade. Pails or 
boxes 2 cents per lb. below tins. Barrels 3 cents below 
tins.
Mustard seed, per lb., in bulk .................. 0 10 0 12
Celery seed, per lb., in bulk ...................................... 0 35
Shredded cocoanut, in pails .......................... 0 16% 0 i,"%

% lb

72—0 90 
72-0 90
90-0 96 
90-0 00

86—0*86

90^0 Ô6 
67—0 75

75-0 96 
0-2 75 

1 60-2 50 
80-4) 9i» 

90-1 05 1 06-1 15 
66-0 96 75-1 10
75-0 00 76-0 00

RICE AND TAPIOCA.—Double goat 
is this week quoted at 9%. Supplies are 
so scarce that it is practically off the 
market altogether. There seems to be 
tendency towards a decline in sago and 
ran goon, both of which are quoted at 
slightly lower figures. Higher prices on 
rice are still ruling and demand for 
better grades is growing fairly rapidly, 
A good amount of business is being done 
for season.
Standard B., from mills. 500 lbs. or over.

f.o.b. Montreal ...........................................................
Rice, standard B.. f.o.b.. Toronto ......................

Rangoon ..........................
Fancy rangooi. ..........
Patna .........................
Java"

Carolina ..........................
Sago, medium brown

Per
0 03%

0 06% 
0 06 
0 06%
0 08
0 06» 2

Tapioca-
Bullet. double goat 
Medium, pearl —
Flake ...........................
Seed ..............................

0 06%

Ô'06%

3 73 
3 S3

lb.
o i»t
0 05% 
0 Ob 
0 07o o:0 111
0 Of,

I) 0i«-
0 07o m0 o:

NI TS.—There is an excellent move
ment in nuts at present. Primary mar
kets have strengthened somewhat of late 
and locally prices in some lines have 
been advanced. Formigetta almonds 
are now going as high as 16c., while 
shelled have been raised to 35 and 36
rents. Slight advance has been made 
in shelled walnuts. Filberts have been 
advanced to 12 and 12% and Brazils to 
14 and 15. The general tendency of the 
market seems upward, and owing 
to Christmas demand nuts have been 
moving out in good volume. Many
supplies were late in arriving and there 
has been a great rush to get them out.
Almond», Formigetta ............................................ 0 15
Almonds, shilled ..................................................... 0 35
Almonds, Tarragona ............................................. 0 15
Walnuts, Grenoble .................................................. 0 16
Walnuts, Bordeaux ................................................ 0 13
Walnuts. Marbots ................................................... 0 14
Walnuts, shelled, fresh cracked ..................
Walnuts, shelled, new, to arrive in De
Chestnuts, Italian, large, lb...........................
Chestnuts, Canadian, peck ..........................
Fillxrts .......................................................................
Hickory nuts, per lb...........................................
Pecans ............................................................................. 0 18
Brazils ............................................................................. 0 11
Peanuts, roasted ....................................................
Peanuts, green, extras ........................................
Peanuts, green, jumbo ......................................

BEANS. -Canadian beans 
offering a little more freely this week. 
Good quality are not at all plentiful. 
For this reason the majority of the 
wholesale houses are still using Aus
trians as they are all hand-picked. Very

0 15 0 lti
i) 35 0 %
0 15 0 16
0 16 o ir.%
0 13 0 13%
0 11 0 15
0 29 0 30
1) 35 0 36

0 12%
2 25

0 12 0 12%
0 07

0 18 0 20
0 11 0 15
0 10 0 13

0 08%
0 10

lave been

little change is re|H,rted in the market 
situation.
Prime beans, per hush., new ...................................... 2 HU

CANNED GOODS.
TORONTO.- Many complaints have 

been made by jobbing houses with re
gard to lateness of deliveries. All lines 
of canned goods have been much delay
ed and coming along late has caused 
great rush in getting them distributed.

Christmas goods have to great extent 
taken place of canned goods for a time. 
The bulk of business has been along 
Christmas lines with the result that 
canned goods have been pushed to the 
background. Latest reports, however, 
report a good amount of business. A 
6rm tone is noted in market prices.

MANITOBA MARKETS
Winnipeg, Dec. 11.— Since Dec. 1 the 

weather lias been decidedly more wintry 
and though by no means severe is still 
more like what is usually looked for at 
this time of year.

This seasonable change has greatly 
benefited many lines of business and has 
probably had less effect on grocery 
trade than on any others. Christmas 
and holiday trade #>s been satisfactory 
to wholesalers and retailers now ex|«‘et 
their turn. Business of 1912 has 
been gratifying to- all interested and 
prospects generally for 1913 are excel
lent. An ease up and clean lip for bal
ance of year may now he expected. In 
groceries proper there are no changes of 
account this week, hut in supplementary 
lines such as flour, fruits and provisions 
there are advances and reduction of 
some importance as will he found in 
consulting price lists.

Sl'OAR.—There is no new feature of 
importance in sugar, Imt from eastern 
conditions a decline is expected. West
ern stocks are fairly heavy and demand 
first class.
Montreal sntl B.C. granulated, in bbls. .................... 5 30
Montreal and B.C., in sacks ...........................................  5 25
Montreal and B.C.. yellow, in bbls.................................. 4 90
Montreal yellow and B.C. yellow, in sacks .............. 4 85
Icing sugar, in bbls.................................................................... 5 65
Icing sugar, in boxes. 25 lbs....................... ....................... 5 90

SYRl"P.—This is syrup season and
consumption is generally heavier at 
this time of year than at any other. 
Good retail trade is reported.

Corn Syrup—
2 It), tins, |>« r case .................................................................. 2 23
8 lt>. tins, per case ................................................................. 2 63
10 lb. tins, per cast- ...............................................................  2 51
20 lb. tins, per case .............................................................  2 52
Barrels, per 100 lbs.................................................................... 3 82
Molasses, New Orleans, gal............................... 0 33 0 35
Molasses. Barbados, gal.......................................  0 45 0 50
Maple syrup, quarts, per case .................................. 6 20
Maple syrup, % gals........................................................... 5 85

DRIED FRUIT.—There is nothing of 
importance to note in situation as re
gards dried fruits. Holiday trade has 
much improved during past week.
Prunes— Per It).

90 100s. 25s, s.p........................................................................ 0 %%
90 100s. 10s, s.p.................................................................. 0 18
80 90s. 25s. s.p........................................................................ 0 06%
80 90s. 10». s.p.................................................................. 0 07%

70 80s. 25». s.p. ................................................................ 0 l/i%
70-80». IK s.p. .........................................  0 08
80-7U». 25». s.p. .................................................................. 9 Vt\
60-80». 25». s.p. ............................................................ 0 08%
«0-50». 25». a. p. ... 0 09%

Cooking Figs
Choice boxes ...................................................................... 0 16%
Half boxes ......................................................................... 0 85%
Half bags ................................................................................ 0 96%

Valencia Raisins—
Fine, to.»., 28s, s.p., per box.......................... 2 «6
Fine, selected. 28s, s.p.. per box............................. 3 66
4 crown layers, 22s, s.p., per box............................. 2 86
4 crown layers, 14s, s.p., per box............................. 1 «0
4 crown layers, 7s, a.p.. per box ............................... 0 76
Ne plus ultra. 82s, s.p., per box ......................... 2 26
Sultanas .................................................................................. 0 14%

Currants—
Dry, clean, per lb. .........................................   0 07
Washed, per lb.    0 07%
1 lb. package ...................................................................... 0 08%
2 lb. package ...................................................................... 0 17%

TEAS AND COFFEE I'rives steady 
retail demand for coffee improving with 
voider weather.

Green Rio. No. 5 ................................. 0 17
Roasted Rio ......................................... « 21
Green Santos 0 19
Roasted Santos ......................................... 0 24
Chicory ...................... 0 12%

as—
China blacks, choke 0 25 I 40
India aud Ceylon, choice 0 32 0 «•
Japans. May picking .......................... 0 6)
Japans, choice ................................... 0 35 8 45

BEANS.- Situation very firm in both
peas and lleans with further advances 
looked for. No changes this week.
Beans, hand-picked, per bushel .................................. 3 39
Beans. 3 lb. pickers, per bushel ...................................... 3 20
Split peas. sack. 98 lbs. ... 4 25
Whole peas ............................................. .................... 2 90

NI TS.—Holiday trade is quite up to 
average. Prices are unchanged since
last review.
Brazil ...........................................................
Tarragona almonds ......................
l‘canuts, rousted, Jumbos ..................
Peanuts, choice .............................
Ma'rbot walnuts ......................

Grenoble walnuts ............................
Sicily filberts ..................................
Shelled almonds .............................
Shelled walnuts ........................................

0 13 0 14 
0 16% 
0 12% 
9 11 0 17 
0 13% ft 1C 
0 11% « Xi
0 29

WINNIPEG.
PRODIGE AND PROBISION s.

Prives on vu red meats and lard are
steady except on 1 ■aeon on which some
lines have had 1 i will advance. Dairy
butter is up 1 cent |ier Ih. u itli offerings
light. Cheese and eggs are unchainred.

» 11%
3 lb. tins, casts ....................
5 11». tins, cases .................... 9 3n
lu lb. tins, cases ........ 9 2f‘
20 lb. pails, casts -------- 3 '.v
50 lb. lube 7 20
1 lb. bricks 0 15
Cured Meal»—

................................ 0 15% 0 1»%
Long char ft 15%
Short char ft 15%
Shoulde is 0 14%

............................... UJ» ft 22%

Ontario large .................. 9 15
Ontario twins .......... ft 15%
Manitoba large ........ . Ù 11
Manitoba twins ............ 0 11%

Bui Ur-
Creamery ------ — .................................. 033 0 35

0 29 (i 3f
Kggs. fresh laid. Manitoba ox 0 4f
Southern eggs, storage P X

MANITOBA
WINNIPEG.—There is good season

able demand for fish at steady values. 
Holland Herrings are easier a reduction 
of from 4 to 6 cents a keg having gone 
into effect at end of last week.

Oysters, per gallon ..............
Frozen salmon.................
Frozen halibut .............................
Fresh whilefish —

: 75
0 11
0 09

. 0 9ff> o ns
. 0 10
. 0 06

Finnan baddies 008
Holland herring, keg 0 66 » 72
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Kippers, kix ..........................................  2 00
Smoked col ..........................................................................  0 i2
fioldvyvs, dozen ............................................................ 0 5d
Labrador herring .......................................................... 4 5 >

T IN-; CANA Di A N (i R O C E R

the country districts, or nt least, If there 
is it is not being brought to market.

NOVA SCOTIA MARKETS
Halifax. N.S., Dec. II. Local grocers 

are now dresmg stores and windows for 
(’hristmas trade. Business is fully up 
to average lor season, and collections are 
fairly good.

Wholesale dealers are complaining of 
small receipts of beans and rolled oats, 
and the delay in delivery of shipments. 
There is a heavy demand for sugars, 
lard. and dried fruits.

There has been considerable increase 
in receipts of dairy butter this week, 
but the price remains unchanged. Eggs 
arc still holding firm, and are not likely 
to go any lower. Demand for potatoes 
is unusually light for season.

BRITISH COLUMBIA MARKETS.
Vancouver. B.< ’., Dec. 11. Principal 

change in wholesale prices is shown in 
the bacon department where there has 
been decided advance. < 'ont innance of 
favorable weather conditions in produc
ing districts keeps the egg market 
steady. Wholesale prices for eggs have 
not advanced. Potatoes are plentiful 
and same remark applies to other 
staples.

Local wholesale prices are appended:
KtitiS. Fresh, Eastern, dozen, .US; 

selected eggs. .114. Local new laid are 
practically absent and few obtainable 
are going at (>”> to 75 cents a dozen.

HI T I ER. Local creamery. .55; East
ern townships, prints. .42' '•> ; Eastern 
townships, solids, .52; New Zealand, 
prints. .54 : New Zealand, solids. 52| 4.

NEW BRUNSWICK MARKETS.
St. John, X.B., Dec. 11. Business 

during past week with local dealers pick
ed up in most encouraging manner and 
indications are that next fortnight will 
sec good volume transacted. Orders 
are large and numerous but collections 
only fair, and will be until after the new 
year.

Ontario Hour showed slight weakening 
this week, declining ten cents a barrel, 
and this seemed somewhat surprising in 
view of fact that there is such a limited 
supply of flour on hand either in this 
city or in other centres through the pro
vince. It it generally expected here, 
however, that with the Balkan situation 
relieved, Hour in both Manitoba and On
tario patents will go still lower, as re
ports from the West indicate a great 
a Imndance.

General rulings on hennery eggs are 
from 40 to 50 cents but there have been 
sales at 00. Case supplies are fairly 
plentiful and much lower, than the 
“strictly fresh.’ ’ There does not seem 
to be much butter on hand throughout

... ■$ ... $U 15
It* tins, A list t mu. hits;., I ....... 2 85
1 . ,11. . X. llt.'A . . h .'1 . ... 3 19 3 15
lint 1er, daily, jut H>................ .... 0 30 0 34
Jlulter. manny. per Hi. ... .... h n 0 29
I'.iickxt Inal. V .. HI ex, kin • .... 2 85 ? 00
< "Iiee-I , le w, lh............................. .... 0 15*4 0 1534
rimants, J’s. ID........................... .... 0 08 0 08/4
< aimed < h-u 1
Beans, baked ............................... .... 1 30 1 35

Beans, string ....................... 1 02 Vi
< 'urn, do/.. .............................. 1 10
]’, . Nu. 1 ........................... 1 40
lb as. No. 3 ......................... 1 42»,*

■ IN a-. No. 2 ........................... 1 45
IVas. N... 1 ........................... 1 80

.... 1 55 i co
IVaclies. 3's, do/.................. .... 2 35 2 40
Raspberries, do/..................... 2 20
Strawberries ........................... 2 20

1 65
.... 4 00 4 25

<'omineal. gran. ....................... 5 00
< 'ill llllleal. bags ...........................
< ornnn al. bills. 3 25
Eggs. In mu iv ............................. .... 0 45 0 50

Finnan 1 laddies ...................... .... 4 40 4 50
5 no

Flour. Manitoba ......................... r, 25
Flour. Ontario ........................... 5 85
Lard, compound, H>..................... .... '1 10-% 0 11

Lemons. Messina, pel In*\ .. 3 50 4 no
M..lasses. B.irbalos. fan.-, .... H 38 0 39

5 50

Bulk, domestic uns, .................. .... 25 75 26 no
Boi k. American <•!, ;ii .............. .... 20 50 28 75
Botatoes. barrel new ................ 1 CO
Raisins. < 'alifmnia. ,<-«-ded . .... 0 07*. 0 08V
Rice, per lb...................................... .... 4 25 4 50
Salmon. Case

Red Spring ............................. .... 9 25 9 50
< "oboes ........................................ ... 8 50 8 75

Standard granulated ........... 4 90 5 00
Austrian granulated ........... .... 4 80 4 90
Bright yellow ......................... 4 70 4 80
No. 1 yellow ......................... 4 40
Baris lumps ........................... .... r, oo 6 25

LEAKS IN THE 
GROCEPYSTORE

Pnom

“That is a splendid column you have 
on 1 Leaks in the Grocery Store," " re 
marked a retail grocer the other day. 
“Let me tell you of a leak which i dis
covered some time ago and which must 
have lost me a lot of money before the 
discovery.

“We bought and sold considerable 
ipiantitics of butter. The butter was 
bought usually twice a week from > pro
vision houses and placed in the refriger
ator by the driver. When he came I al
ways asked him how much he had for 
me, and of course it was always the cor
rect amount. I took it for granted lie 
left it all in the refrigerator, never sus
pecting any dishonesty until one week 
I ran short earlier than usual. Putting 
two and two together I calculated I w is 
three of four pounds short.

“This set me thinking as to what was 
wrong. Next week when 1 phoned for 
butter I asked the clerk to count the 
rolls in the refrigerator anl let me know 
how many he sold before the driver ar
rived with the new shipment.

“After it came I figured how much 
we should have on hand and discovered 
on counting it that there were three 
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pounds short. In the pile the driver left 
there was the correct amount so that 
evidently he had taken three pounds 
from what 1 had before and placed it 
with what he brought. This made the 
new lot correct but the former short.”

Here was a leak say of five pounds of 
butter, or about $1.40 a week which in a 
year would make $72.80—a substantial 
Christmas present for one’s self.

To II. <'. BECKETT, Hamilton, Out. 
Mr. Beckett was born in Hamilton on 
December 12, LStiO. II.e began his busi
ness career as entry clerk with XV. II. 
Billard A Co., wholesale grocers, at the 
age of eighteen and has been continu
ously with the firm ever since. When 
twenty-one years of age he went on the 
road as traveler, covering the North
west. for ten years. In 1897 he was ad
mitted as partner and since that time 
has had charge of the selling staIf and 
buying department.

-----@
MONTHLY LETTER INCREASES 

BUSINESS.
Stevens A Allan, Kamloops, B.C., is 

part of their advertising campaign, use 
a typewritten letter once a month to 
increase sales. This they send to every 
I mise in the city and mail it to people 
out of town in the surrounding district, 
'fhe letter that was sent out in Novem
ber dealt particularly with Christmas 
goods, introduction reading as follows :

“Dear Madam,—The Christmas sea 
son will soon be here. Let our store 
supply your Christmas needs. You will 
find us all ready to serve you with new 
fresh goods at remarkably low price- 
Here is a generous supply of all the goo- 
things needed to prepare for the Christ 
mas feast.”

This is followed up by a list of pric< 
on new dried fruits, tigs, dates, nut- 
almond paste, extracts and spices. Slor> 
news is also introduced. The Novembc 
letter asks customers and probables T 
“please note that now we have two dr 
livery wagons in use all the time aim 
your orders will receive special prompt 
attention.”

“We have got good results from it. 
said Mr. Stevens,” and it always keep 
us right before the people all the lim
it lets them know we are always aftei 
their business.”
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Another Decline of 20 Cents in Rolled Oats
Scarcity of Raw Material No Longer Visible, Mills Being Well Supplied Com 
petition is Keen but There is Good Export Demand—Cornmeal Expected to 
Follow Rolled Oats—Drop in Flour in Winnipeg May Affect Eastern Prices.

Rolled i>al> have again declined '20 
cents per barrel or 10 cents per sack dur
ing the |Mist week. For some time the 
market was pretty hare of stock hut now 
all the mills are tilled up and competi
tion is bringing down the prices Busi
ness still keeps brisk. There has been 
good demand for export and this cou
pled with local demand has kept mills 
very busy. Many claim that for this 
reason the further drop in the prices of 
rolled oats was not warranted.

Great shortage is fell in package 
goods, and demand coupled with a fur
ther difficulty in obtaining premium 
crockery and boxes has done much to 
keep down stocks.

A decline of 15 or '20 cents per sack 
is expected in cornmeal before the end 
of the week. The corn crop in the 
United States has been very large this 
year and large shipments from the 
South expected any time now arc likely 
to reduce prices here. Owing to de
clines in raw material and abundant 
supplies lower prices are likely to pre
vail throughout the season.

Great difference of opinion is ex
pressed with regard to the future of 
flour. A reduction of 20 cents has re
cently been made in Winnipeg. While 
some claim that this will directly affect 
Fasti rn prices, others slate that this re
duction is simply in sympathy with re
cent reductions in the Eastern markets, 
also that decline is not general in the 
West but only confined to certain mills. 
At present business is brisk, and for 
immediate requirements slightly brisker 
than mills can handle easily. “The way 
the wheat market looks,” said one man 
this week, “flour here is liable to de
cline 20 cents a barrel. ” At any rate 
the market is easier and a (Ifop may be 
expected. Prices as quoted to-day are 
said by some mills to be merely nom
inal. What Hour is actually selling at 
is pretty hard to state but with the 
large crop of wheat in the United States 
added to the Canadian crop the tend
ency at present at least is towards de

cline. Lower prices are likely to rule 
Iliroiighniit the season.

MONTREAL.
FLOUR. ■ The market for spring 

wheat grades is still steady, the amount 
ol business passing locally being fairly 
satisfactory. Country trade is not so 
good though, millers putting down the 
falling in demand to bad condition of 
loads. Now, however, that frost has 
-et in there should be an improvement 
ns stocks must now tie fairly low. Win
ter wheat remains linn as Ontario mill
ers are still holding back shipments.
Winter wheat, fancy patents. In bags .... 4 50 4 75
Straight rollers, in bags ................................. 4 30 4 50
Manitoba 1st Spring wheat patents, bags — 5 40
Manitoba straight patents, in bags .................... 4 90
Manitoba strong bakers, in bags ........................... 4 70
Manitoba second, in bags .......................................... 4 30

ROLLED OATS. Rolled oats declin- 
eil again 20 cents per barrel and a good 
amount of business is doing. We would 
I.ol lie surprised to see a drop ill the 
prive of cornmeal next* week when big 
shipments come along. Dealers should 
not overlook this market as a decline 
must come.
Fine oatmeal, single bag lots ................................. 2 53
Standard oatmeal, single bag lots ........................ 2 53
Granulated oatmeal, single bag lots.................... 2 53
Rolled oats. 90 lbs. sack. jute. 25 bags

to car lots ...................................................................... 2 10
Rolled oats, jute bags, 9!) lb. single bag

lots ........................................................................................... 2 15
Rolled oats, cotton bags. 90 lb. single lut g

lots ........................................................................................... 2 20
Rolled oats, barrels ....................................................  I 45
Rolled wheat, bbl................................................................. 2 75
Hominy. 98 lb. sack .......................................................... 2 30
Rolled cornmeal. 100 bags ............................................. 2 25

TORONTO.
FLOUR. Wheat market here is weak 

and matters look as if wheat might still 
go down. “It’s certainly low enough 
now for all the farmers are getting out 
of it,"’ said one man this week. More 
Ontario flour has been offering of late 
and prices have been red need about 10 
cents by some houses.

Prives on flour arc at present to a 
great extent only nominal. “Thirty 
cents off prices quoted would give what 
flour is actually selling at.” was the 
remark made by one man in discussing 
the situation. Bakers are, of course, 
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.imi> in \ icw of quantityvet liiez coure 
purchases.

Manitoba Wheat.
1st patent, in car lots, per bbl........... . .............
2nd patents, in ear lots, per bbl...........................
Strong bakers, in car lots, per bbl.........
Feed flour, in car lots. |ier ton —........... 7.1 Ot)
Flour in cotton sacks, 10c per barrel more.

Winter Wheat.
Fancy patents, domestic consumption... *
I‘at enta, 9i» p.c.. domestic consumption... 1 55 
Straight roller, domestic consumption... I 35 
I’.li tided domestic consumption ..................... I s5

5 30 1 »1 •» 
33 U0

5 15 
I 85
I 55 
5 «

CEREALS. - Another week brings 
rolled nais down 20 cents a barrel or 
III cents per sack. Some mills claim 
that there wa> really no reason for thi> 
decline. There has liven such zood de
mand for export that it lias kept all 
mills busy, t 'nin|iel it ion is given u> the 
cause. For some time the market was 
hare of stock. Now* all mill' arc tilled 
up and chances are that lower prices 
may rule.

Prices on eorntueal are likely to lie 
easier by 15 or 20 cents per sack to
wards the end of I he week. New corn 
goods should arrive by that time and 
cause prices In fall. Lower prici > arc 
likely to prevail throughout season.
Uullvl nais. -in.ill lut.. *l III. sai ks .
Unlli.I 'Ml • 3 Is... I" .Ml M-
Standard and giantdahl iu I total. Î.H 11

sk.. small 1-Rs .............
R.dl.-d wheat, small lot-». !'*• It*, bid'
Rolled win ,it. 5 t mi nl to i .u lot
t’ormut al. !8 lb. bugs. 25 lug t»d ' -
Rolled oat a in cotton sack . 5 <• nt> u.

MILL FF.F.D,—The mill feed market 
seems slightly easier this week. Trade 
has I leva fairly dull and with Christina' 
coining tendency is towards the luarkcl 
becoming even more quiet. Some mill' 
are well sold up in bran hut demand i- 
not brisk. Prices remain unchanged.
Rian, in car lots, jht ton ................................... 21 00
Shorts, iu car lots, jh r ton ................................. % W

Z 1

2 t.

WINNIPEG.
FLOUR AND CEREALS. Most mills 

have reduced flour prices 20 cent' per 
bbl. and there is also decline in rolled 
oats, oatmeal and cornmeal. These re
ductions arc due to low prices of mil
lin'.: raw material of all kinds.
Best intents. |m r bbl. 
Seconds. |m-i bbl.
R..11.1 oat*. 8> lb. sa.k 
Granulated oatmeal 
Comment. 98 lbs. .

5 tu1 4M
2 25 2 TU 
2 2U

t

I il
Jf



IM <

Bmt

Lemons are Firmer ; Grapefruit Cheaper
Former Firms up on Primary Market But Retailer Will Not 
be Affected—Grape Fruit of Fine Quality — Navel Oranges 
Down on Toronto Market—Potatoes za Shade Firmer—Good 
Crop of Canadian Onions.

The market in lemons holds firm. 
Across the line it is reported as slightly 
firmer than last week. “This is the 
first time 1 have ever seen prices raised 
on the primary market in December,” 
said one man this week. But although 
prices have been advanced on the prim
ary market it is not expected that the 
change will affect the retailer greatly if 
at all.

Shipments from the soutj) have been 
delayed on account of had wedther. Sup
plies coming forward are of excellent 
color and quality and every opportunity 
is given the retail merchant to put some 
effort behind lemons and push sales.

Navel oranges are moving fairly free
ly in all parts of the country now. The 
crops in the south seem to have been 
considerably overestimated. Reports 
with regard to Southern California 
crops are now being confirmed. The 
crop there is large and many shipments 
are being made. But in Northern and 
Western California crop is light and 
much below early estimates. Quality 
seems to be not all that is desired. De
sirable sizes are different to obtain al
though probably quality is average for 
season. But the whole crop seems to 
have run to large sizes and as result the 
quality is said to have suffered. Pros
pects look bright for the Christmas 
trade. In Florida oranges the market is 
a shade easier. The quality is good and 
former quotations arc likely to be main
tained on the better grades.

Quotations on the primary cranberry 
market have been advanced one dollar 
per barrel. This is likely to create a 
better demand for evaporated cranber
ries. The growing season is now over 
but supplies are in such quantities that 
dealers will get what they are asking 
without any difficulty.

Excellent quality in grape fruit is 
coming in from Florida. “Don’t think 
I ever saw such fine quality,” said one 
man this week. No change however is 
expected in the near future—perhaps 
not for two or three weeks anyway.

MONTREAL.
FRUIT.— As anticipated trade has 

brightened up some and wholesalers are 
finding the movement of stocks, more 
satisfactory There is not much of im
portance to announce, no change having 
taken place. The general call for holi
day trade has set in.
Apples, fall, No. 1 ..................................... 3 00 5 CO
Apples, fall. No. 2 ..................................... 2 00 3 50
Bananas, crated ....................................... 1 75 2 00
Cranberries .................................................... 7 50 9 50
Grape fruit, Florida, case ......................... 3 50 4 00
Lemons .................................................................... 5 50
Oranges, late Valencias ..................................... 4 50
Pineapples, Cubans, cases of 24 ...................... 6 50
Grapes ..,........................................................ 2 25 2 75

VEGETABLES. — Around this time
we expect a lively vegetable market and 
wholesalers report that things are in an 
entirely satisfactory way. Potatoes are 
selling freely though supplies from 
Maritimes are not as plentiful as expect
ed. Cranberries arc becoming firmer, 
owing to a rather heavy demand both 
locally and from country points.
Spanish onions, large case ............................... 2 50
Canadian red onions, per lb................................. 0 01%
Wax beans, in hampers ....................................... 4 50
Carrots, bags ...............................................  0 75 1 00
Cabbage, dozen ................................................ 1 20
Cauliflower, doz.........................................   0 GO 0 75
Cucumbers, basket ....................................... 0 30 0 35
Peppers, green, basket ......................................... 3 75
Radishes, dozen ................................................... 0 22
Sweet potatoes, per basket ............................... 2 00
New potatoes, bag ............................................ 1 00
Spinach, box ........................................................ 1 00
Parsnips, bag .............................................. 3 00 3 75
Tomatoes, hothouse, lb......................................... 0 25
Turnips, per bag ................................................ I 25

TORONTO.
GREEN FRUITS. — Almeria grapes 

have advanced locally and are now quot
ed at from $6.50 to $7.50. All cheaper 
grades are now out of the market only 
the better qualities remaining: prices 
have somewhat stiffened.
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Navel oranges have also dropped 25c. 
this week, and are now quoted at from 
$2.75 to $3.50. Larger supplies from the 
South, also slightly poorer quality have 
both had their effect on local prices.

It is not expected that these will de
cline much further however, and pros
pects for big holiday trade are said to 
be bright.

Cranberries have advanced consider
ably during past week. Quotations on * 

the primary market have advanced $1, 
and here have been raised to $11 and 
$11.50

As predicted a few weeks ago grape
fruit is again lower, having dropped still 
another 25c this week.

Snows, per barrel .............. 3 50
Spies, per barrel .............. .................. 5 00 3 50
Russets, per barrel ......... 2 75
Greenings, fancy, per box 1 25
Greenings, No. 2. per hbl. . 2 25 3 to
Baldwins, per hbl............... . 2 25 3 00
Fancy imported, box ...... 2 25

Bananas, per bunch .............. . i 50 2 to
Cranberries, per bhl................ 11 00 11 50
Cranberries, crate ................. 3 25
Grapes, Almeria, per lb......... .... 6 50 7 50
Hothouse grapes, per lb......... 0 75

Kumquots, per quart ............ 0 25
Lemons, Vcnielli .................. . 3 to 3 50

1 25
Oranges, Florida, ease ........ ... 3 00 3 25
Navels, per case ..................... ............... . 2 75 3 50
Mex can oranges, per box .. 2 25
Pineapples, per case .............. 4 to

Pomegranates, per doz............ 0 90
Tangerines, per box .............. 4 50

VEGETABLES. — Potatoes by some 
firms are quoted slightly higher this 
week, while others leave prices as given 
last week.

The Canadian onion crop has been 
fairly heavy this year. If cool weather 
keeps up demand for Canadian onions 
should increase as quality is such as to 
hold it up.

There has also been a large crop of 
valencias and in them the quality has 
been good. Higher prices are not look
ed forward to at present.
Beets, per bag ............................................. 0 65 0 75
Garrots, per bag ................................................... 0 75
(’abbage, per dozen ............................................. 0 50
(Ylery, per dozen ....................................... 0 35 0 40
( 'elery, California, per crate ............................ 4 00
Cucumbers, Boston, hot house, doz.................. 2 00
Lettuce, doz. bunches ............................... 0 25 0 30
Mushrooms, per lb................................................. 0 75
Onions—

Spanish, per crate ................................. 2 50 2 75
Canadian onions, 75 lb. bag ...............  100 125

Potatoes, Ontario, per bag . .Lr............... 1 00 1 15
Potatoes, New Brunswick .J.................... 1 15 1 20
Parsnips, per bag .............. 1................................ 0 75
Turnips, per bag ................. j................................ 0 60
Tomatoes, hothouse, per lb. ,............................ 0 28
Sweet potatoes, hamper ...{............................ 1 60
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Advent Fish Trade on the Increase
Wholesale Dealers Finding Business Better Than in Former Years — More 
Retailers Going in for Fish—Storms on Eastern Coast Delay Fishing Opera 
tions—Cooler Weather Helping Business.

With the cooler weather setting in 
and with the help of the Advent trade, 
the fish trade has this week been increas
ed considerably. Orders have been com
ing in briskly and for large quantities. 
Prospects for a busy month are looking 
better than ever.

Catches of some fish have been none 
too good. Rad weather on the eastern 
coast has interfered with fishermen and 
caused catches to be much smaller than 
was expected at this time of the year.

Quality in oysters seems rather hard
er to get than usual. There are always 
a great number of small growers who 
wish to get their stocks off their hands 
as early in the season as possible and 
pay little attention to the chances open 
to them if they would only hold on a 
little longer. Thus the better qualities 
tend to become scarcer as the season ad
vances, and business goes more into the 
hands of the larger dealers.

QUEBEC.
MONTREAL.—The fish market is be

coming more lively every day and a 
good volume of business is passing. In 
addition to the holiday rush, the general 
high cost of living is increasing con
sumption of fish. There is not much 
fresh halibut on the market but the 
frozen is in good condition and makes a 
ready substitute. Haddies and fillets are 
in strong demand.

FRESH AND FROZEN.
Flounders .....................................................................
Dressed perch ...........................................................
Fancy spring salmon, per lb........................ 0 18
Large shad herring, each ....................................
Market cod. cases. 250 lbs., per lb.....................
Leas than case ..........................................................
Smelts, fancy .............................................................
Haddock .......................................................................
Halibut, per lb...........................................................
Herring, frozen, per 100 fish ...............................
Mullets ............................................................... 0 04*4
Pike, dressed and headless, lb................................
Pike, round ................................................................
Steak, cod ....................................................................
Mackerel .....................................................................
B.C. red salmon ......................................................
New Qaspe salmon, per lb..................................

rla salmon ................................................. 0 07*
1 smelts, per lb.................................................

Lake trout, per lb.......................................................
Whiteflsh. large, per lb............................................
Whiteflsh, small, lb....................................................
Phare cod tablets. 20 1-lb. tablets ......................
Barbette (dressed) bullheads, per lb...................
Black Sea bass ........................................................
Fancy blueflsh ..........7.............................................

0 10 
0 I»
0 20
0 03 
0 04 
0 04 *i 
0 12 
0 05 
0 11 
2 00 
0 05 
0 08 
0 06 
0 06 
0 12 
0 19 
0 18 
008 
0 11 
0 12 
0 U o or 
2 30 
0 C9 
0 12 
0 15

Fancy weakflsh 0 12
1’ItEI‘AltED FISH.

Boneless cod. in blocks or pkgs.. lb............7, 8. 10. 11. 12
Dry pollock. 100 lb. buudles, per bundle............... 6 60
Shredded cod. 2 doz. in box. per box.................... 1 80
Boneless strip cod. 30-lb. box ................................ 0 12

SALTED AND PICKLED.
New green cod, per bbl., 200 lbs. .........................
New Labrador herring, per bbl............................ .
New Labrador herring, per half bbl..................
No. 1 mackerel, pail ..............................................
No. 1 mackerel, half bbls.......................... ............
Lake trout, kegs ..................................
No. 1 green haddock, per 200 lbs............... 7 50
Salt eels, per lb.........................................................
Salt sardines, bbls. ................................................
Salt sardines, half bbls.............................................
Lake trout, half bbl....................................................
Scotch herring ...........................................................
Scotch herring, keg ................................................
Holland herring, bbl.................................................
Holland herring, half bbl.......................................
Holland herring, keg ..............................................
Boneless new herring, 10-lb. boxes ..................
Salt eels, per lb.........................................................
Labrador salmon, bbls. .............................. 15 00
Labrador salmon, half bbls......................... 8 00
Sea trout, half bbls. ..............................................

10 00
5 50 
3 00 
2 00 
8 00
6 00 
8 00 
0 06
5 00 
2 75
6 00 
6 50 
1 10

10 50 
600 
0 75 1 
0 12*
0 06 

17 00 
9 00 

12 50
SMOKED.

Bloaters, box ..................................................................
Yarmouth bloaters, fancy, per box .........................
Haddies, fancy, 15-lb. boxes, per lb......................
Fillets, fancy, 15-lb. boxes, per lb.......................
Herring, new. smoked, per box ..............................
Kippers (small), per box of 50 fish .....................
Smoked salmon, per lb. ...........................................
Boneless smoked herring, 4 lb. boxes, per lb....

1 25 
1 25 
0 07* 
0 11 
0 15 
1 25 
0 3 
0 10

SHELL FISH.
Solid meats—Standards, gal., $1.70; selects, gal. I 90 
Bulk standards, gal.. $1.40; selects .......................  1 60

ONTARIO.
TORONTO. Colder weather during 

the past few days has stiffened trade in 
fish greatly. Advent trade has increas
ed considerably and now orders are 
coming in at rapid rate. Conditions 
here are very good and prospects are 
bright for holiday business- brighter 
perhaps than for several years.

Local houses claim that this year the 
trade are ordering more intelligently 
and are booking orders further in ad
vance. thus making it possible to fill 
orders much more intelligently and to 
greater satisfaction.

FROZEN KISH.
Halibut, per lb. .............................................
Trout, per lb......................................................
Cohoe salmon, headless and dressed .........
Qnalla salmon, per lb....................................
Sea herring, per 100 ....................................

FRESH CAUGHT FISH.
Steak, cod .......................................................
Haddock .............................................................
Herrings, per lb................................................
Perch ..................................................................

SMOKED.
Finnan haddie .........
Smoked fillets ..........
Smoked bloaters. 60s 
Kippers ....................

PREPARED.
Shredded cod. 2 doz. pkgs. to box ..........
Acadia cod. 21b. boxes. 12 to crate ....

0 10 
0 11

2 00

0 06

0 11 
0 12 
0 12 
0 10* 
2 50

0 OR 
0 07 
0 OF 
0 07

0 06 
0 11 
1 25 
1 3

2 3 
2 80
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Cod in loose strips. 2Mb. to box. lb. . 
Skinlvss. cut. (M lb. boxes) ....................

SALTED AND PICKLED.
Labrador herring, per keg .......................
Labrador herring, per barrel .....................
Imbrue lor 'trout, per keg .....................
Scottish herring. Loth Fyne. per kit.......
Holland herring, per keg.................. .........

Selects, per gallon ................... ...........
Straight. 1 gal. lots ...............................
Straights. 3 gal. lots ..............................
Straights. 5 gal. lota ...........

Shrimps—
1 gallon cans..................
2 gallon cans .............................................
3 gallon cans .............................................

Smelts—
Xo. 1. iK>r lb. ................................. .........
Extra, per lb. ...........................................

0 80 

l 75

0 06*: oo
3 » 
6 00 
7 3 
1 10 
0 S3

2 00 
I 75 
1 70
1 65

1 25
2 40
4 60

0 12 
0 17

NEW BRUNSWICK
ST. JOHN.— First week of Advent 

saw increased sales in fish. Rut supply 
fur the most part was none too eneour- 
aging. Had weather had interfered with 
work of fishermen, and the catches nat
urally had been lower than expected. 
Smelt are being received in good quanti
ty and fine quality. There are no hali
but in local market but it is expected 
that western stock will soon be arriving. 
Lobsters are not coming in the desired 
quantities and prices are ruling high. 
The same may he said of oysters which 
are well below the average in compari
son with other years.

NOVA SCOTIA.
HALIFAX. Last week was banner 

week for fresh fish trade of Halifax. 
Two hundred thousand pounds of fresh 
cod and haddock were landed here. I In- 
receipts being largest of year. These 
fish came at a most opportune time, just 
at the opening of the Advent season. 
Speaking on the situation of dry fish 
exports from Halifax, a local shipper 
says that the bad weather and unusually 
heavy shipments from Lunenburg and 
other ontports has caused a decline of 
four or five dollars per cask for dry cod 
in Porto Rico and Cuba during the past 
fortnight and import quotations in the 
other West India Islands are falling off 
in sympathy.



h|„ ! iil
fl

11 
Z a I

i

P'oduce /Provisions

World’s Butter Situation Generally Weak
Pasture- Good in Old Country and New Zealand is Sending Out Stocks—Eggs 
Remain Firm With Cold Storage Stock Moving Rapidly — Situation in Provis
ions—Poultry Trade Not Over Brisk—Good Cheese Firm.

Butter market's are reported as slight
ly easier I his week. Receipts have been 
heavy mi all sides. Rate mail advices 
from England speak of very favorable 
weather there and good pastures. rl he 
liberal supply of home butter resulting 
has caused a decline of several shillings 
per ewt. Large supplies are still-coal
ing in from New Zealand and are mat
erially a fleeting the western Canadian 
market.

Several complaints have been made 
recently of receipts of creamery butter 
especially from the Eastern townships 
possessing a stably flavor. in some 
shipments this was so pronounced as to 
seriously affect prices reducing them to 
28 R»

Strictly new laid eggs are scarce 
throughout all parts of the country and 
thus high prices are being demanded. 
Storage eggs bulk largest on the mar
ket. Many Canadian houses are said to 
have large stocks in storage in Chicago 
and other American points. “Inless 
cold weather sets in hard pretty soon, 
said one man this week, “our season is 
going to be very seriously affected. 
With colder weather cominug, receipts 
coming from the country would be very 
greatly affected and accumulations much 
reduced, thus adding greater strength to

lreal and eastern provinces 
supplies are said to be none too plenti
ful. Even storage eggs are getting low. 
Thus unless colder weather sets in soon 
there is every chance that the large 
stocks in storage across the line will 
have some effect on Canadian prices..

Greater amount of business has been 
done in cheese during past week. The 
demand has run chiefly in low priced 
goods, that is November cheese. Oc
tobers and Septembers are bringing in 
much better prices. Some holders of 
these refuse to offer them at all as they 
believe in higher prices later on after 
the lower priced goods have been work
ed off the market. That that time is not

very far off seems to be uppermost in 
minds of many cheese dealers.

MONTREAL.
PROVISIONS.— A stronger feeling 

has developed in market for hams and 
bacon and prices have advanced 1 ■> cent 
per lb. for general list. The increase 
can easily be accounted for increased 
demand during season and limited sup
plies just the old. old story. The mar
ket is still strong.

Dressed hogs are also in good demand 
and things are so far steady.
Long clear lia con, ln-avy, lb....................................... OH
Long clear bacon, light, lb.......................................... 0 15

Extra large sizes, 28 to 40 lbs.. per lb.................... 0 14%
Large sizes, 20 to 28 lbs., pur lb............................... 0 1G%
Medium sizes, 15 to 19 lbs.. per lb............................ 0 17
Extra small sizes. 10 to 14 lbs., per lb..................  0 17%
Bone out. rolled, large. 10 to 25 lbs., pet lb........ 0 17
Bone out. rolled, small. 9 to 12 lbs., per lb........ 0 19
Breakfast bacon. English, boneless, per lit........ 0 19'g
Windsor bacon, skinned, backs, per lit................... 0 22%
Spiced roll bacon, boneless, short, per lb............... 0 lG1-»
Boiled liam. small, skinned, boneless .....................  0 25%
Hogs, live, per cwt................................................... 8 60
Hogs, dress, per cwt........................................  12 50 12 75
Bure Lard-

Boxes, 50 lbs. net, per lb....................................... 0 15%
Cases, tins, each 10 lbs., per lb.......................... 0 1CV4
Cases, tins, each 5 lbs., per lb........................... 0 10%
Cases, tins, each 3 lbs., per lb............................  0 Jf%
Pails, wood. 20 lbs. net, per lb....................... 0 10
Bails, tin, 20 lbs. gross, per lb.......................... 0 I'.'g
Tubs, 50 lbs. net. per lb.................................... 0 15%
Tierces, 375 lbs., per lb.......................................... 0 15%
One pound bricks ................................................... 0 16%

Compound Lard-
Boxes, 50 lbs., per lb............................................ 0 10%
Cases, 10-lb. tins. GO lbs. to case, per lb ... 0 10%
Cases, 5-lb. tins. GO lbs. to case, per lb........ 0 10%
Cases,. 3-lb. tins, GO lbs. to case, per lb....... 0 10%
Bails, wood, 20 lbs. net. per lb....................... 0 10
Bails, tin, 20 lbs. gross, per lb..........................  0 lni3
Tubs, 50 lbs. net. per lb...................................... 0 P1 i
Tierces. 375 lbs., per lb.......................................... 0 09%
One pound bricks ................................................... 0 10%

Pork—
Heavy Canada short cut mess, bbl., 35-45 pieces 28 00 
Canada short cut hack pork, bbl., 45-55 pieces. 27 00
Heavy short cut clear pork, bbl...............................25 no
Clear fat backs ............................................  28 00 29 00
Heavy flank pork, bbl....................................................  26 50

Dry Salt Meats—
Orcen bacon, flanks, lb...............................................  0 11
I Mate beef, barrel .........................................  17 00 18 00

BETTER. Local lmtter situation has 
not changed much during past week, 
the tone being still firm especially for 
choice September makes, while October 
creamery is also in good demand. Re
ceipts of butter for the week just past 
show an increase over corresponding 
period of last year.
Creamery blocks ....................................................... 0 32%
Dairy tubs, lb................................................... 0 26 0 28

Eggs.—Supplies have been somewhat 
better during past few days and an ac- 
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live business is passing. The market as 
might lie expected is firm, and it is like
ly this feeling will help to develop an 
upward move as cold storage stocks are 
said to he getting low.
New laid eggs, per doz................................ 0 45
Selects ...........................................................................

0 5U
0 32 
0 28

POULTRY.— No general easiness may 
be expected in this market for some time 
now as supplies of poultry coming for
ward are weak, with result that there is 
an exceptionally firm undertone. Geese, 
generally plentiful about this time of 
year are scarce to a degree and prices 
may advance Turkeys are in better de
mand than ever and arc fetching good 
round prices.
Turkeys, No. 1, per lb. . 
Turkeys, No. 2, per lb.
Chickens, per lb................
Fowls, per lb.....................
Ducks, per lb.....................
Geese, per lb.......................

0 20 

o'is

0 25 
0 22 
0 17 
0 16 
0 18 
0 15

HONEY.—There is not a very large 
volume of business passing but market 
remains firm.
White clover honey, in combs, No. 1 doz. 2 75 3 01
Honey, strained—

Clover honey, 60-lb. pails, per lb.................. 0 12
Clover honey, 10-lb. pails, per lb............... 0 12%
Clover honey, 5-lb. pails, per lb.................. 0 12%
Buckwheat, 60-lb. tins, lb....................... 0 10 0 11

TORONTO.
PROVISIONS.- The local provision 

market has been fairly active for the 
beginning of week. Good volume of 
business is being done, especially for 
this season.

No change in price of smoked hams is 
noted this week. A considerable range 
of prices is given but the tendency 
seems to be in a downward direction.

Live bogs arc coming in in larger 
ipiantities now and prices have dropped 
slightly. Latest quotations give $8 and 
$7.05 at local and country points respec
tively.
Smoked Meats—

Light hams, per lb..............................................
Medium hams, per lb.............................. 0 16
Large hams, per lb.................................... 0 16
Backs, plain, per lb...........................................
Backs, pea meal ....................................  0 22
Breakfast bacon, per lb.......................... 0 1Ï
Roll bacon, per lb.....................................  0 lfl.
Shoulders ....................................................  0 12%
Pickled Meat»—lc less than smoked.
Heavy mesa pork, per bbl.................. .
Short cut, per bbl..........................#..........  27 00
Cooked hams ............................................. 0 25

0 17
0 16 0 17
0 16 0 16%

0 21%
0 22 0 23
0 18 0 19
0 14% 0 14%
0 12% 0 13%

22 00 23 00
27 00 28 00
0 25 0 26
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Long clear bacon, light .......................... 0 15 0 15%
Long clear bacon, heavy ......................... 0 11 0 14Vs
Long clear bacon, extra heavy ........... 0 13 U 13%

i.ard, tierces, per lb.......................................... 0 14% 0 114*
Lard, tubs, per lb................................................. 0 14% 0 13
Lard, pails, per lb................................................. 0 15 0 15%
Lard, compounds, per lb., tierces ............. 0 09% 0 10
Live hogs, local ............................................................ 8 00
L ve hugs, at country points ................................. 7 65
Dressed hogs ...........................................................  11 00 11 50

HITTER. —The Imiter market is re
ported this week as a shade easier. Make 
and deliveries both continue heavy, al
most too heavy for this time of the 
year. Locally milk supply has been 
short and some of the creameries have 
been selling their fresh cream. With 
I his spell of colder weather conditions 
are likely to he changed materially, the 
make being greatly decreased. Prices 
have been maintained, however, and in 
many eases dealers have been quoting 
slightly higher since the beginning of 
I lie week. Dairy solids are scarce local
ly.

Pit lb.
In sit ervaimty print ....................................  0 30 ti 32
t ivatm iy solids ................................................................ 0 30
Farmers' acpniator butin .........................  ii 27 ft _:i
Dairy prints, cltoitv ........................................ n y> ft 28
Dairy solids .........................................  0 23 0 25

KUOS. The egg market I his week has 
been very dull. There are very few new 
laids on the market and these are bring
ing in as much as 45c per do/. Few of 
the wholesalers have pickled eggs at all. 
Those who have them are asking as 
much as for storage. Hut I lie whole mar
ket is full of storage eggs, and there are 
plenty more in Chicago and other Am
erican cities when the supply here runs 
out.
KggS—

Strictly new laid, per do/........................... n III 0 15
Fresh gathered, per doz............................ I) 32 0 35
Storage, per doz..............................................  0 28 ft 3ft
Pickled, per doz............................................ ft 28 I) 30

CHEESE.—-No change is reported in 
the cheese situation this week. Some 
dealers are asking as high as IS for Slil- 
lon, Imt otherwise last week’s prices re
main unchanged.
Fluese— New. Old.

Large .................................................................. ft 11% ft 15%
Twin ...................................................................  0 11% 0 15%

% Twin .............................................................. 0 15 0 16
Stilton ................................................................ 0 lti 0 18

I'OCLTKV. - The poultry trade this 
week has I teen rather dtill.*^ Fair suit- 
plies are coming in, hut demand is not 
very great as yet. In another week the 
Christmas trade will he on and there 
will he a rush on all sides for supplies 
and shipments alike.

POULTRY (pti. i t p;«id to country merchant'*
Live. DhvhiI.

Spring chickens .......*12 ft 13 ft 13
Spring .h.vV ; * ! : !» I3~ft 11
old fowl i > l il
Roost vis .... f l i-s i 18 -ft pi
Toi keys .. » !7 ■ I'
Geese .................................................. 7\ « 1ft • 11—ft 1*

XX I m.KS XI.K PKIt l> |X .. .hub '-.
Spring i lilt kilts, tin "ill. lb. e 12 v 15
Sprill^ tlllvH'. ihevs 1. IL. •
F »wl .1 . -m 1 ft 13
Turk, xs .Ii.sm.I ft 19
111 t it lltlSM'll •• II

Value of an Exclusive Provision Window
A Port Arthur Display Containing Provisions and Associated 
Lines Which Proved Good Seller—Trim of This Character 
Should be Frequently Used—Appetising Display Easily Made.

The dealer who trims an occasional 
attractive, selling provision window 
these days, is getting good results. Few 
windows attract the housewife’s eye 
more readily because of close alliance 
such a display has with the every-day 
dinner table.

An example of a good provision win
dow although lhe photograph does not 
do justice to the trim is shown here
with. It was made by John S. Gibson, 
a salesman with the Mark l’lavet, Dohie 
Co.. Port Arthur, Out. The window is in 
the shape of I he letter “ L” and faces 
on two streets.

The Lines Shown.
In the trimming of this window white 

cheese cloth was used on the floor to 
impress upon prospective purchasers 
that cleanliness was a feature there. 
Among the goods on display may be 
seen eggs; creamery and dairy butter; 
smoked and rooked hams; lard in 1 
pound blocks. .'I"s, 5‘s, and 20-lb. pails; 
cream and Canadian cheese. Several 
pieces of breakfast bacon were hung up 
at the back of the window and tins of 
preserved table and peanut butter, and

Camembert cheese, etc., were shown 
oil the shelf at the top. The whole dis
play was decorated with fresh green 
parsley and a price ticket attached to 
the various lines. A few show cards 
were placed here amt there, such as 
“M. C. D. Co. for high-class Provi
sions “If it’s Here, it’s Good;” "It 
it’s Good it’s Here;’’ and “ M. C. I*. 
Co. for Pick id" the Market.”

An Appealing Trim.
Provisions, as intimated above, should 

lie more frequently shown in the wii»- 
dow. The appetising character of these 
goods, if the display is neat and clean, 
appeals to the housewife. They arc all 
associated lines and often when a sale 
is made of one, the clerk can usually 
introduce and sell another without liv
ing offensive. A sale of bacon suggests 
eggs, and vice versa. If lard is sold 
tor pie making, it is not too presump
tuous to suggest cheese. Cheese with 
pie is a dessert meeting with more and 
more favor. There are a great main 
such combinations which the resource
ful salesman will bring In mind at the 
pro|M-r moment.

«Cl.su M COC.
L« P.iOsL.

i 2

mi u

■ J, ^ L

Display of meats, butter, eggs, cheese, etc., shown recently by the Mark, Cluvets, Dohie Co.,
J. S. Gibson.
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Port Arthur, Out. It was trimmed by
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BANK OF MONTREAL
The 95th Amiu.il General Meeting of the Shareholders of the Bunk of Montreal was 

lield at noon yesterday in the board room at the Bank’s headquarters.

.1. B Learmout. Henry Mudge.
On motion of Mr. VV. It. Miller, the President, Mr. R. B. Angus was requested to take 

the chair.
It was also moved by Mr. J. Fleet, K.C., seconded by Mr. A. Piddington, that Messrs. 

Y• I’ ■ t’. Smith and Bartlett Mclennan be appointed to act as scrutineers, and that Mr. 
James Aird be the secretary of the meeting. This was carried unanimously.

The President then called upon Mr. H. V. Meredith, General Manager, to present the 
Annual Report of the Directors to the Shareholders at their 95th Annual General Meeting, 
held Monday, 2nd December, J9J2.

THE ANNUAL REPORT.
The Directors have pleasure in presenting the Report showing the result of the Bank’s 

business for the year ended 31st October, 1912:
Balance of Profit and Loss Account, 31st October, 1911 .............................................................................. $1,856,186.36
Prof i tu tor the year ended 31st October, 1912, after deducting charges of management, and making

full provision for all bad and doubtful debts ........................................................................................... 2,518,408.76
Pivuiiums on New Stock ....................................................................................................................................... 834,322.60

$5,207,916.62
Dividend 2% per cent, paid 1st Mardi, 1912 ...................................................................................$ 386,798.70
Dividend 2% per cent., paid 1st June, 1912 ..................................................................................... 400,000.00
Bonus 1 per cent, paid 1st June, 1912 .................................................................................................. 160,000.00
Dividend Z% per cent, paid 1st Sept., 1912 ....................................................................................... 388,302.98
Dividend 2V4 per cent., payable 1st Dec., 1912 .................................................................................  400,000.00
Bonus 1 per cent., payable Dec.. 1912 ............................................................................................ 160,000.00

$1.894,101.68
Amount credited to Rest Account ....................................................................................................$] 'nnn'hnn'nn
Amount credited to Contingent Account ........................................................................................... 1,000,000.00
Amount expended on Bank Premises during year ........................................................................ ^ ^ °$4 4ur 101 68

Balance of Profit and Loss carried forward .......................................................................................................$ 802,814.94

Since the last Annual Meeting, Branches have been opened at point» in the following Provinces, viz.:—
In Ontario—Windsor. .... ,, . ...
Ouvl>ec—ThcLford Mines. Granby. Lachinc, Magog, St. Lawrence (Montreal), Maisonneuve (Montreal). 
North West—Plum Coulee, Man. ; Swift Current, Sask. ; Red Deer, Alta.; Ogden Shops (Calgary, Alta.); 

East Km! (Calgary, Alta.) „ . .
British Columbia- Port Albemi, Princeton, North Vancouver, happerton, Jnvermerc.
The Branches at Marysville, N.B.; Rosenfeld. Man., and Oakville. Man., have been closed.
A i a Special Meeting of the Shareholders, held on 18th June, 1912, an increase of $9,000,000 to the Capital 

Slock of the Bank was authorized, making the total Authorized Capital $25,000,000.
With deep regret the Directors have to record the death of their esteemed Vice President, Sir Edward 8. 

Clou.ston. Bart., who had been a member of the Board, and Vice President for seven years, and who had held 
flu position of General Manager for upwards of twenty-one years. .

All the Offices of the Bank, including the Head Office, have been inspected during the year.
Bank Of Montreal. (Signed) K. B. ANGLS,

2nd December, 1912. I resident.

PRESIDENT’S ADDRESS.
The President, Mr. R B. Angus, then ad

dressed the meeting as follows :—
At the shareholders’ meeting In June last, 

von sanctioned a by-law permitting the ex
tension of the Bank’s capital in ease it should 
appear to be required; this has since been ap
proved by the Treasury Board. The recent 
issue of stock was also readily taken up, and 
your capital now stands nt $25,000,000, author
ized and $10,000.000 fully paid, with a Rest of 
like amount. This increase of capital did not 
«orne before it was wanted, as at certain sea
sons the circulation lias exceeded the legal 
limit and we are liable to the Government for 
interest on the excess.

The well established business and good 
earning power of the Bank, together with com
parative immunity from bad debts, enable the 
management to present a statement of results 
for the year’s aperatious which I presume will 
be considered satisfactory. The* Directors 
were gratified to lie able to add a Bonus of 
one per cent, on each half year, iu addition to 
the usual dividend. The Directors have audi
ted the books of Head Office, the cash and se
curities have been verified, ample provision 
lias been made for bad and doubtful debts, 
and the amount expended on Bank premises 
has been transferred to Profit and Loss ac
count.

We have again to report a year of universal 
and almost unbroken prosperity throughout 
the length and breadth of the land. The un
favorable conditions which retarded the har
vesting operations and which it was feared 
would prove calamitous, passed without much 
injury in the western prairies, where the 
yield of wheat and other grains has proved 
satisfactory both as to quality and quantity. 
In the East, where the damage was perhaps 
greater, some compensation has been derived 
from good results in other directions. While 
the prices of wheat are much lower this year, 
the proportion of the higher, or contract, 
grades in the prairie provinces is very much 
larger. The better condition of the grain 
renders It easier to handle and to market, and 
the returns to the producer are quicker and 
safer. The estimated yield in the North-west 
may he set dow'ii as :

Wheat. 188,000,000 bushels, against 177, 000,- 
OOOlast year.

Oats. 220,000,000 bushels, against 190.000,000 
last year.

Barley. 31.000.000 million bushels, against 
33,000.000 last year.

Flax. 130,000.000 bushels, against 8.000,000 
last year. A conservative estimate of the 
value of the crop of the three provinces Is 
given at $207.000.000 for the grain alone.

Partly owing to the good condition of the 
grain, already mentioned, but chiefly because 
of the excellent arrangements of the railways, 
the crop has been moved with unparalleled 
celerity ; there has been no ear famine and 
little talk of congestion, although there has 
been more grain handled. At the close of this 
season’s navigation, there appears to have 
been a serious blockade of grain on its way 
to market, caused by insufficient facilities for 
taking delivery from the railway cars, and 
it may he that a greater number of vessels 
for grain carrying across the lakes and lar
ger elevator capacity for temporary storage 
must he provided for future wants. Storage 
for grain has been much neglected in the 
prairie provinces; It would he advisable that 
granaries of moderate capacity to store at 
least a portion of the crop should he a fea
ture on every well equipped farming estab
lishment, so that there would he no occasion 
to rush produce to a market at inconvenient 
seasons.

Irrigation by which vast areas of arid land 
are being converted into most productive 
farms, is being prosecuted with vigor, and 
the model farms established by the Govern
ment and the Canadian Pacific Railway are 
more and more resorted to and much valued 
by the settlers.

The raising of live stock, which had been 
allowed to decline, will receive a great im
petus from the high prices obtainable for cat
tle, and by the greater safety with which the 
business is conducted.

Immigration for the twelve months ended 
September 30th, has reached the total of 
385,955 souls, or 37,322 over the previous year. 
Many are farmers possessing both experi
ence and capital. Those form a welcome addi
tion to the population, where labor is so 
scarce and land so productive.

Loans to farmers, if sometimes slow, are 
well paid. Wages are high, as is the cost of 
living, hut that condition may he greatly miti
gated by the farmer, if only he will give his 
attention In some measure to mixed farming 
Instead of relying upon Importations of vege
tables, meat and butter, and such like from

u

the East or from the other settlements in me 
United States. In the most important pro
vince of Ontario, the harvest of wheat and 
corn has not been bountiful hut rather under 
the average, in consequence of tlie wet and 
cold season, and yet we are assured that the 
farmers have done well, as few depend solely 
on the raising of grain for a livelihood, their 
resource being scientific and mixed farming, 
while dairying, produce and fruit have been 
more remunerative. As an indication of the 
diversity of farming in this progressive pro
vince, Ontario is said to own 0.000,000 head of 
live stock, horses, cattle, sheep, and pigs.

The mining industry of Ontario is Import
ant ; the province ranks high with other 
countries in the production of silver and 
nickel, and her total output for Inst year, on 
the Bureau of Mines estimate, was $41,000,000.

The same general remarks as regards agri
culture aud the season’s results will apply 
to Quebec.

Lumber and pulpwood have had a good 
year, last winter’s cut being large and prices 
high. The Increase in British prices, how
ever, has been fully set off by material ad
vance in ocean freights, with the result that 
the United States has been our best market.

The Maritime Provinces have had a fair 
year. Hay. which is an Important crop, has 
been at least up to the average, and In many 
cases considerably above. Potato and other 
root crops, with a few exceptions, are re 
ported good. The apple crop, although m»i 
equal to the abnormal yield of last year Is a 
good average ; the fruit is much appreciated 
and brings good prices in England and many 
young orchards are being planted.

British Columbia has in recent times been 
a highly favored province. General trade lias 
been large and profitable; its lumbering op 
orations, after languishing for some years 
have suddenly revived owing to the improved 
demand from the prairies, and to the better 
condition of commercial affairs among our 
neighbors, who, instead of being keen com 
petitors, have become good customers for our 
products. There is a shipbuilding Industry 
although still in its infancy. The great fleet 
of vessels employed in the coastwise traffi- 
and the larger steamships trading to the Ori
ent give great importance to the port of Van 
couver. Speculation Is rife as to the advant 
ages likely to accrue to that port and tin 
western country generally on the opening ol 
the Panama Canal.

Commercial activity lias doubtless been 
stimulated by the impulse of active railway 
construction, which cannot he expected to coiv 
1 inue on the same gigantic scale for man> 
more years, hut there will remain a more solid 
and enduring source of wealth in the va si 
forests of virgin timber which now cover tin 
hillsides of mainland and Islands.

Speaking of the Dominion as a whole, tin 
trade and commerce of the country have bet 
and promise to continue both sound and good 

The lumber business, on the Atlantic as 
the Pacific side, shows much Improvement, 
apart from the pulp and paper industry 
which is specially adapted to this country, ami 
has been very prosperous for some time past 
hut owing to the number of new concerns ii 
operation, there is a tendency to overprodm 
tlon with slackening demand and lower price 

The coal and Iron production has been > 
a scale never before equalled In Canada, n 
though the latter, owing to delays in install 
lug or completing the necessary plants, h 
fallen far short of supplying demands, c 
peclally in the matter of steel rails. The c;i: 
builders have also been notably behind h 
tlielr orders.

Agricultural machinery of the best and 
most modern type has been In great requcM 
and the factories which supply every kin«I 
of electrical equipment have been unusual!’ 
busy.

The revival of trade in the United Star 
has had a marked effect on several of oi 
manufacturing Industries, relieving them fron* 
the competing shipments of surplus good 
from that market.

The woollen mills are doing better, whii 
an unusually good year has been experienced 
In cottons.

Old establishments have been fully occu 
pled and a great variety of manufacturer 
are finding a home in Canada even in tin 
middle and far West.

The wholesale distributing trades haw 
everywhere enjoyed a good year. Groceries 
Dry Goods, Clothing, Boots, and Shoes had 
an unusually large turn over, with good re 
suits. Accounts have been fairly well paid 
and had debts have been comparatively small 

Transportation by sen and land, with Its 
accompanying mechanical works, is Instm 
mental In making large accessions of popula 
tlon to the cities.

Railway earnings have been phenomenal 
hut are far surpassed by the extraordinary 
outlays In building of new lines, In Improv-
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lug the old, in double trucking, terminals and 
equipment to provide for the ever increasing 
traffic.

By the judicious expenditure of the Dom
inion Government, the facilities for shipping 
are being much improved by dredging, and 
the supply of elevators and docks at the sev
eral important harbors on the 1'uclflv and At
lantic coasts as well as on the Great Lakes.

The principal cities of the North west and 
British Columbia exhibit a marvellous In
crease in size, in population and business ac
tivities. A phenomenal advance in these res
pects has also been made by some of the east
ern cities, notably Montreal and Toronto. 
Some of the smaller towns in the West have 
perhaps bee ntoo ambitious in providing pub
lic utilities, and in rushing work that might 
better have extended over a greater length of 
time, but, after all, they are only anticipat
ing future necessities. The municipal ex
penditures have consequently been large and 
hence the unusual amount of borrowing both 
at home and abroad. The comparative cheap
ness of money and the ease with which muni
cipal securities could be placed in England, 
has misled some borrowers, who refused to 
accept the prices offered earlier in the season, 
but it is feared they may have to submit to 
higher rates of interest on future transac
tions.

Industrial loans and investment arc quite 
out of our sphere, hut I take this opportunity 
of saying that it Is much to be regretted that 
some of these offered on the London market 
were of a distinctly questionable character, 
unsound or highly speculative, and calculated 
to reflect Injuriously on Canadian credit, while 
others, and doubtless the great bulk of them, 
are both safe and promising, and offer to the 
investor an opportunity of participating In 
the prosperity of the country. I fear It Is 
useless to ask certain promoters to he more 
careful as to the class of security they offer, 
hut Intending investors may be more discrim
inating.

With the rapidly developing country and 
the Government pledged by guarantees or 
otherwise to liberal expenditures, the building 
of railways, the Improvement of harbors, and 
other works of a national character, Canada 
must necessarily In1 a large borrower for some 
time. Hut with nearly S.OOO.OtM) of people, vig
orous, intelligent and resourceful, -with im
mense treasures in virgin forests, mines, fish
eries, and above all. with a large area of un
occupied fertile land, Canada can better afford 
than most countries to mortgage her future to 
a moderate extent, and her credit in the money 
markets of the world must always stand high.

Canada is well prepared to absorb and util
ize the Immigrants that every season seek her 
shores or cross her boundaries. The laborer 
and the artisan are most welcome, and the far
mer. with or without capital, will find oppor 
tunities at his hand. We have excellent and 
prosperous Banks, well adapted to tlie require
ments of the country, which offer facilities to 
farmer and tradesman In every town and vil
lage. and I may remark. In passing, as con
vincing proof of the country’s progress, that 
their deposits in ten years have mounted up 
from 660 millions to over 1.000 million dollars.

We possess a system of transportation that 
is almost complete, although being daily 
added to—a large mercantile fleet of steamers 
on river, lake and sea. and railways that not 
only link the various provinces together, but 
also give a service to tho newly opened coun
try better than is to be found In any other 
country similarly circumstanced.

In New York and other points in 1 lie Culled 
States, where the Bank Is represented, busi
ness may lie described as in a normal and 
sound condition.

The ample revenues of both Provincial and 
Dominion Government indicate a season of 
great prosperity for the country at large

The exports for I lie twelve months ended 
HOIh September. 1912, amount to $661 ,962.292. 
an increase of *I9,(M)1.798 over the correspond 
ing period of last year.

Imports for the same period amounted to 
$91fi.842.090, au Increase of *120.004.(119. giving 
a revenue from custom duties of $102,006.974. 
or an increase of $2.*1,9011.849.

I have in a cursory manner touched on these 
various topics, reviewing the condition of the 
country and indicating the great range of in
terests the Bank has to consider in the course 
of its business, and on whose fortunes the 
prosperity or otherwise of the Institution in 
a great measure depends.

TIIE GENERAL MANAGER.
The General Manager, Mr. II V. Mere

dith. spoke as follows :—
The President has covered the ground so 

fully in the address he has presented to you 
to-day that little is left for me but to explain 
the changes which have taken place In the 
balance sheet during the year, and to add a 
few remarks in connection with financial mat

ters affecting the Bank which have not been 
touched upon.

Since our last Annual Meeting, the Treasury 
Board of the Dominion Government has sanc
tioned an increase in the authorized capital 
of the Bank from *10.000.000 to *26,900.000 thus 
permitting of a further issue of stock from 
time to time as circumstances may, in the 
opinion of your Directors, render desirable.

Turning to the general statement of which 
you have a copy, you will notice the Paid-up 
Capital has increased during the year from 
*14.887.670 to *10.000.000, and the Rest from 
*16,000.000 to *10,000,000. From the net earn
ings, transfers have been made of *1.000.000 to 
Rest Account and Contingent Account respec
tively, and a balance of *802,000 Is carried for
ward at credit of Profit anil Loss Account as 
compared w ith *1.866.000 a year ago. A bonus 
of 1 per cent, was paid shareholders on June 
1st and December 1st over and above the 
quarterly dividends of 2Va per cent

Deposits not bearing Interest show a small 
decrease, occasioned by the withdrawal of a 
large deposit of a temporary nature which 
appeared In the statement of a year ago. 
Were it not for this fact, we would show a 
gain in these deposits of *2,000.000. Interest
hearing deposits show an increase of *0.400.- 
000. Part of tills Increase is of a temporary 
character, hut it is gratifying to find that the 
ordinary savings deposits have grown in a 
highly satisfactory manner, notwithstanding 
the withdrawals that have taken place for in
vestment and otherwise.

Turning to our assets, you will notice that 
“Current Loans and Discounts in Canada and 
a 1 sew lie re and Other Assets’* are *2.200.000 
less This decrease does not represent a cur
tailment of our current loans in Canada, 
which are in reality *1.000.000 larger than a 
year ago, but a reduction in our current loans 
elsewhere. Investments in railway and other 
bonds are *1.000.000 less, affected by realiza
tions, and balances due by agencies of this 
Bank and other Banks show a net reduction 
of $.{.800.000. The increase in our call loans 
in Great Britain and the Culled States is ac
counted for by the various changes mentioned 
above.

I think you will agree with me that the 
statement is a strong one, but it is well that 
the Bank of Montreal should always be able 
iioi only to meet all the legitimate demands 
of its elients. but at the same time to provide 
for any exceptional calls that may be made 
upon it to promote the general welfare of the 
country.

Business generally has been exceedingly 
active in Canada during I he past year. Good 
crops, notwithstanding a wet season, have 
been reaped, and all manufacturing industries 
have been kept fully employed Wage earn 
ers are in receipt of good wages, and labor, 
in many sections. Is difficult. if not impos 
sible to obtain. With an increasing Immigra 
tlon, a soil producing a large surplus of food 
products without serious failure over a com
paratively long term of years, the assurance of 
a vastly increased production as the area of 
unoccupied arable land Is brought under cul
tivation. and other great natural resources 
awaiting development, one cannot but lie ail 
optimist ill regard to the future of our coun
try.

Owing to this ever Increasing and rapid 
development, we must for many years be bor
rowers from t lie British Islands as well as 
foreign countries, .lust now, there Is un
doubtedly a feeling in some quarters abroad 
that Canadians arc spending too lavishly and 
over-borrowing to an extent which may later 
on prove burdensome to us. In this connec
tion, our adverse balance of trade, our soealled 
real estate boom, etc., arc cited. While I do 
not share these pessimistic views, there can 
lie no doubt that if we are to maintain the 
preference which Canadian securities have so 
long enjoyed, a caution at I lie present time Is 
more essential than it has been for a long 
time past, and it Is clear any ill aih ised move 
on our part. any undue speculation, or the flo
tation of doubtful schemes which may have 
I lie effect of causing distrust abroad and so 
prevent the free flow of capital into Canada, 
cannot hut have a serious effect on business 
generally, and bring about a check to our pros
perity It must not be forgotten that there are 
countries other than our own seeking capital, 
and offering possibly quite as attractive terms, 
and that once a stream is turned in another 
direction, a long time may elapse before It 
returns to its former channels.

Money has been in strong demand In Can
ada during tlie year, while in London and New 
York. In w hich outside markets we are chiefly 
Interested, the rates continued low until Sep
tember. since when more stringent condition 
and higher rates have prevailed. With buoy
ant trade practically the world over, and 
with, as far as we can Judge, a probable con
tinuance for some time of such conditions, 
money Is not so readily obtained. Those seek
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ing capital should have regard tv existing 
conditions and also to the fact that borrowers 
van not hope to name their own terms.

The increased eost of living, and the rea
sons therefor, form a subje< t much discus 
seil the world over, and commissions of en
quiry are now* engaged in seeking the cause. 
I mention the subject because of it" effect mi 
the Bank's net earnings, owing tojlie necessity 
of our having to increase our fixed charges 
front time to time as a result of bringing 
up the salaries of the staff to a point which 
may be considered a fair and reasonable one 
for the services rendered. The cause for the 
enhanced value of all commodities is difficult 
to determine. There are no doubt a number ..f 
reasons for it; among them, the largely in
creased output of gold, resulting. D* a great 
extent, from the mort* scientific treatment of 
ore bodies. The higher standard of living 
by all classes Is also a factor ; but 1 .tin of the 
opinion that the root of the matter may be 
found in the fact that the percentage of popu 
la I ion engaged in production of foodstuffs is 
not iHere t»iug in the same ratio as is l hat of 
our manufacturing wage earners and salaried 
officials. This view is supported by figures 
showing conditions in tlie l ulled .States. where 
the number of farm families indicates an in 
crease of only 11 per vent, between V.hh> and 
1910. while the artisan and clerical classes 
have Increased practically .‘to per vent in the 
same period A similar condition *>f affairs 
obtains in t’auada as regards the fixe eastern 
provinces, and while, in our North west, the 
rural population is relatively large and groxxs 
apace, lulxtsl farming lias not yet been gen 
erally resorted to. In this connection, it mix 
be interesting to note lirai I be exports of dairy 
products from older Canada to the newer West
ern Canada were litis year not less than *6 
1WO.000. xx bile Ne xv Zealand and the Pulled 
Slates supplied these commodities to the c\
tent of an additional $1.900.000.

I have noticed at different times in ertalu 
m-xxspapers. paragraphs calculated to give the 
impression that the Banks lit this « .uni»y are 
not affording the farmers the financial assist 
aine to xxlii.il they are entitled Such stab 
meut* arc erroneous. There are In Canada 
some 2.600 bank branches, the great majority 
of which are located In towns and villages 
supported by the surrounding agricultural 
population, and no un Import an I pari of the 
business of the Banks Is derived from this 
class As for this Bank. I may say that our 
loans to farmers and small traders amount to 
many millions.

I have alluded t«* the adverse balance of 
trade In the fiscal year ending March ‘list 
1912. the Imports for consumption in Canada 
were of | lie value of *621.000 (W0. a ml the ex 
ports of domestic products were *2tKl.tWMl.(ltl0 
showing a balance against the country of *231. 
(NNMNNI. imdoubledlx a Very large sum In the 
five months ending August ".I'd last the ex 
• ess ..f imports over* domestic exports xvris 
*|:iO.700.000. showing an even greater ratio 
t han in the preceding year The gap 1*1 ween 
imports and exports is not likely to hr soon 
closed ; not. indeed, until our manufacturing 
industries have expanded So a point wlien 
the home market can be supplied fairlx well 
xx it bin the country, nor until Ho large de 
maud for foreign goods, arising out of tlie 
construction <>f permanent works, railways, 
etc.. Is satisfied from domestic mills Mean 
while the gap Is bridged by foreign loan*, by 
investments of capital in Canada from Great 
Britain and h.\ money brought in b> imml 
grants It is. therefore, all the more import 
ant to guard against uupropitious « it - uni 
stances tending to lessen the confidence of 
British and foreign lenders in Canadian sc 
eu rit les.

The delayed revision of the Banking Act 
will shortly bv submitted !.. Parliament The 
present Act has been dex eloped xxith the 
growth of I lie country. It has served its pur 
pose well, and 1 feel confident that under tbe 
direction ..f the able and experienced financier 
xx ho now occupies I he position <»f Finance 
Minister no radical changes xx ill h. entered 
itpon lightly.

ELECTION OK DIRECTORS
The result of the ballot for the election of 

Directors was declared h> the President as 
follows : Messrs. R It Angie A B Green 
shields. C. It llosmer. Sir William Macdonald, 
lion Robert Maekay. Il X Meredith. D 
Morrice, James Ross. Sir Thomas Shaughnes 
sy, Rt. Hon. Lord St ratio .ma' and Mount
Royal. D Forbes Angus. Ilunllj H Drum 
tnond. C. It. Gordon.

The meeting then terminated
OFFICERS ELECTED

At a subsequent meeting of the Directors, 
the following officers were elected: Hon 
President. Right lion. Lord Slratheoua and 
Mount Royal: President. Mr It It Angus ; 
Vice -President. Mr II X Meredith.
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QUOTATIONS FOR PROPRIETARY ARTICLES
SPACE IN THIS DEPARTMENT IS $40 PER INCH PER YEAR

BAKING POWDEK.
W. H. GILLARD & CO. 

Diamond.
14b. tins, 2 do*. In case . .$2 00 
%-lb. tins, 3 doz. In rase.. 1 25 
%-lb. tins, 4 doz. In case .. 0 76 

ROYAL BAKING POWDER.
81 zee. Per doz.

Royal—Dime.......................... 0 95
- %-lb................................ 1 40
“ 6-os. .............................. 1 95
“ 14-lb................................ 2 65
" 12-os................................ 3 85
“ 1-lb.................................. 4 90
“ (-lb.................................... 13 60
“ 6-lb.................................. 22 35

Barrels—When packed In barrels 
one per cent, discount will be 
allowed.
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Baking Powder— 

6-lb. size, (8.26; 1-lb. tins, (2; 
12-os. tins, (1.60; 8-oz. tins, (1.20; 
6-os. tins, 90c ; 4-oz. tins, 65c; 
5c tins, 40c.
BORWICK'S BAKING POWDER 

Sizes. Per doz. tins.
Berwick's 14-lb. tins .......... 1 35
Berwick’s %-lb. tins .......... 2 35
Berwick’s 1-lb. tins .......... 4 65

COOK’S FRIEND BAKING 
POWDER.

Cartons— Per doz.
No. 1, 1-lb., 4 dozen ......... 2 40
No.* 1, 1-lb., 2 dozen ......... 2 50
N&. 2, 5-os„ 6 dozen ......... 0 80
No. 2. 6-os., 8 dozen ......... 0 85
No. (. 216-os., 4 dozen .... 0 45
No. 10, 12-os., 4 dozen .... 2 10
No. 10, 12-oz., 2 dozen .... 2 20
No. 12, 4-oz„ 6 dozen .... 0 70
No. 12, 4-oz„ 3 dozen .......... 0 76

In Tin Boxes—
No. 13, 1-lb., 2 dozen .......... 3 00
No. 14, 8-oz., 3 dozen .......... 1 76
No. 15, 4-oz„ 4 dozen.......... 1 10
No. 16, 216-lbs. .................. 7 25
No. 17, 6-lbs...............................14 00
FOREST CITY BAKING POW- 

DEP.
6-oz. tins...... ........................ 0 75

12-oz. tins ............................... 1 26
16-oz. tins ......................  1 76

BLUR.
Keen’s Oxford, per lb.......... 0 17
In 10-lb. lots or case .... 0 16 
COUPON BOOKS—ALLISON’S. 
For sale In Canada by The Eby- 
Blaln Co., Ltd., Toronto; C. O. 
Beauilicmln & Fils, Montreal, (2, 
$3, (5. $10. $15, and $20. All same 
price, one size or assorted.

UN-NUMBERED 
Under 100 books .... each 0 04 
100 books and over, each 0 0316 
600 books to 1.000 books 0 03 

For numbering cover and each 
coupon, extra per book 16 cent. 

CEREALS.
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Breakfast Food, 2 

doz. In case, per case, $3.00.
The King’s «Food, 2 doz. In case, 

per case, $4.80.
White Swan Barley Crisps, per 

doz., $1
White Swan Self-rising Buck

wheat Flour, per dozen, $1. 
White Swan Self-rising Pancake 

Finer, per doz., (1.

White Swan Wheat Kernels, per
doz., $1.60.

White Swan Flaked Rice, $1. 
White Swan Flaked Peas, per 

doz., $1.
DOMINION CANNERS.

Aylmer Jams. Per doz.
Strawberry, 1912 pack -----$ 2 16
Raspberry, red, b’vy syrup 2 16
Black currant ........................ 2 00
Red currant ...........................  1 86
Peach, white, heavy syrup 1 60 
Pear, Bart., heavy syrup 1 7714 

Jellies.
Red currant............................ 2 00
Black currant........................ 2 20
Crabapple ................................ 1 66
Raspberry and red currant 2 00 
Raspberry and gooseberry. 2 00
Plum jam ............................... 1 65
Green Gage plum, stoneless 1 66
Gooseberry.............................. 1 65
Grape ............................ .......... 1 66

Marmalade.
Orange jelly ........ .................. 1 66
Green fig .................................. 2.25
Lemon ...................................... 1 60
Pineapple ................................ 2 00
Ginger ...................................... 2 26

Pure Preserves—Bulk.
6 lbs. 7 lbs.

Strawberry................ 0 69 0 95
Black currant .......... 0 60 0 95
Raspberry ................. 0 69 0 95

14’s and 30’s per lb.
Strawberry ..................  .. 0 IS
Black currant.................... 0 18
Raspberry......................... . 0 18

Freight allowed up to 26c per 
100 lbs.

COCOA AND CHOCOLATE.
THE COWAN CO., LTD. 

Cocoa-
Perfection, 1-lb. tins, doz.. 4 40 
Perfection, 14-lb. tins, doz. 2 86 
Perfection, 14-lb. tins, dos. 1 26 
Perfection, 10c size, doz... 0 90 
Perfection, 6-lb. tins., per lb.O 36 
Soluble, bulk, No. 1, lb... 0 20 
Soluble, bulk. No. 2. lb. „.,0 18
London Pearl, per lb..........  0 22

Special quotations for Cocoa In 
barrels, kegs, etc.

Unsweetened Chocolate— 
Supreme chocolate, 16’s 12-

lb. boxes, per lb............. 0 33
Perfection chocolate, 20c 

size, 2 doz. In box, doz.. 1 80
Perfection chocolate, 10c 

size, 2 and 4 doz. In box
per doz................................ 0 90
Sweet Chocolate— Per lb.

Queen’s Dessert, 14’s and
14’s, 12-lb. boxes ................ 0 40

Queen’s Dessert, 6’s, 12-Ib.
boxes.................................. 0 40

Vanilla, 14-lb., 6 and 12-lb.
boxes ....................................... 0 35

Diamond, 8's, 6 and 12-lb.
boxes.................................. 0 28

Diamond, 6’s and Ts, 0 and
12-lb. boxes .......................... 0 24

Diamond, 14’s, 6 and 12-lb.
boxes.................................. 0 25
Icings for Cake—

Chocolate, white, pink, lemon,
orange, maple, almond, cocoa- 
nut, cream, In 14-lb. packages, 
2 doz. in box, per doz.. 0 90 
Chocolate Confections—Per lb. 

Maple buds, 6-lb. boxes ... 0 36
Milk medallions, 6-lb. bxs. 0 86

Chocolate wafers. No. 1,
6-lb. boxes ............................ 0 30

Chocolate wafers, No. 2,
5- lb. boxes ........................... 0 26

Nonpareil wafers, No. 1,
6- lb. boxes ............................ 0 30

Nonpareil Wafers, No. 2,
6-lb. boxes ............................ 0 26

Chocolate ginger, 5-lb. bxs. 0 30
Milk chocolate wafers, 6-lb.

boxes................................ 0 36
Coffee drops, 6-lb. boxes .. 0 36
Lunch bare, 6-lb. boxes .. 0 36
Milk chocolate, 6c bundles,

3 doz. in box, per box.. 1 35 
Milk chocolate. 6c cakes,

8 doz. In box, per box.. 1 36
Nut milk chocolate, 14’s, 6-

lb. boxes, lb..................... 0 81
Nut milk chocolate, 14’s, 6-

lb. boxes, lb..................... 0 36
Nut milk chocolate, 6c bars,

24 bars, per box .............. 0 90
EPPS’S.

Agents—Willson & Warden, 
Toronto ; Forbes & Nadeau, 
Montreal; J. W. Gorham & Co., 
Halifax, N.S. ; Buchanan & Gor
don, Winnipeg.
In 14, 14 and 1-lb tins, 14-

lb. boxes, per lb................. 0 86
Smaller quantities................ 0 87

JOHN P. MOTT & CO.’S.
G. J. Esta brook, St. John, N.B. ; 

J. A. Taylor, Montreal, P.Q. ; 
F. M. Hannum, Ottawa, Ont.; 
Jos. E. Huxley A Co., Winnipeg, 
Man.; Tees & I’ersse, Calgary, 
Alta. ; Johnson & Yockney, Ed
monton ; D. M. Doherty & Co., 
Vancouver and Victoria.
Elite, 10c size (for cooking)

dozen .................................... 0 80
Mott’s breakfast cocoa, 2-doz.

10c size, per doz................ 0 86
Nut milk bars, 2 dozen In

box ........................................ 0 80
“ breakfast cocoa, 14’s

and 14’s .......................... 0 86
“ No. 1 chocolate .......... 0 30
“ Navy chocolate, 14’s .. 0 26
“ Vanilla sticks, per grs 1 00
“ Diamond chocolate, 14’s 0 24
“ Plain choice chocolate

liquors ............................ 20 80
“ Sweet chocolate coat

ings .............................. 0 20
WALTER BAKER & CO., LTD.

Premium No. 1, chocolate, 14 
and 14-lb. cakes, 33c lb. ; Break
fast cocoa, 1-6, 14, 14. 1 and 6-lb. 
tins, 39c. lb. ; German’s sweet 
chocolate, 14, and 14-lb. cakes, 
6-lb. boxes, 26c lb.; Caracas 
sweet chocolate, 14, nnd 14-lb. 
cakes, 6-lb. boxes, 32c lb.; Auto 
sweet chocolate, 1-6 lb. cakes. 8- 
lb. boxes, 82c lb.; cinquième 
sweet chocolate, 1-6. cakes, 6- 
lb. boxes, 20c lb.; Falcon cocoa 
(honor cold soda), 1-lb. tins, 84c 
lb.; Cracked Cocoa, 14-lb. pkgs., 
6-lb. bags, 31c lb.; Caracas tab
lets, 6c cartons, 40 cartons to 
box, $1.26 per box.

The above quotations are f.o.b. 
Montreal.

COCOANUT.
CANADIAN COCOANUT CO. 
Packages—6c, 10c, 20c. and 40c 
packages, packed In 16-lb. and 
30-lb. cases. Per lb.

1-lb. pkgs. White Moss. .. 0 2$

2 00
small,

smlly.

14-lb. pkgs. White Moss .. 0 27
14-lb. pkgs. White Moss .. 0 28
1 and 14-lb. pkgs., assort

ed ......................................... 0 2614
14 and 14-lb. pkgs., asstd. 0 2714 
14-lb. pkgs., astd.. In 6-lb.

boxes .................................... 0 28
14-lb. pkgs., astd., In 6-lb.

boxes .......................    0 29
14-lb. pkgs., astd., 5, 10, 16-

lb. cases ............................... 0 30
Bulk

in 15-lb. tins, 20-lb. palls and 
10, 26 and 50-lb. boxes.

Palls Tins Bbls.
White Moss, One

strip...........-, 0 19 0 21 0 17
Best shredded . 0 18 .... 0 16
Ribbon .......... 0 10 .... 0 IT
Macaroon ___ 0 17 .... 0 16
Desiccated ___ 0 16 .... 0 14
CONDENSED AND EVAPOR

ATED MILK.
BORDEN MILK CO., LTD. 
East of Fort William, Ont. 

Preserved— Per Case
Eagle Brand, ea. 4 doz.... $8 00 
Reindeer Brand, ea. 4 doz. 6 76 
Silver Cow Brand, ea. 4 ds 6 40 
Gold Seal Brand, ea. 4 doz 6 26 
Mayflower Brand, ea. 4 doz 6 26 
Purity Brand, ea. 4 doz... 6 25 
Challenge Brand, ea. 4 doz 4 60 
Clover Brand, ea. 4 doz.., 4 60 

Evaporated (Unsweei 
St. Charles Brand,/small, 

ea. 4 doz. ...
Peerless Brand

4 doz................
St. Charles Brand, 

ea. 4 doz.
Peerless Branflf5' Family

ea. 4 doz...............................  3
Jersey Brand, Family, ea.

4 doz....................................... 3
St. Charles Brand, tall, ea.

4 doz....................................... 4
Peerless Brand, tall, ea.

4 doz....................................... 4 ISO
Jersey Brand, tall, ea. 4

doz............................................
St. Charles Brand, Hotel,

ea. 2 doz...............................
Peerless Brand, Hotel, ea.

2 doz....................................... 4 26
Jersey Brand, Hotel, ea.

2 doz....................................... 4 25
St. Charles Brand, gallons,

each. 14 doz.......................... 4 76
"Reindeer” Coffee & Milk,

ea. 2 doz...........................  .6 00
“Regal” Coffee and Milk,

ea. 2 dos.............................. 4 66
“Reindeer” Cocoa & Milk,

ea. 2 doz...............................  4 80
CANADA FIRST BRAND. 

The Aylmer Condensed Milk Co.
Per Case.

Canada First Baby Eva
porated Milk.......................

Canada First Family Eva
porated Milk.......................

Canada First Medium (M 
oz.) Evaporated Milk.... 

Canada First Hotel Eva
porated Milk ......................

Canada First Gals Evapor
ated Milk, Manufactur
er's Special .........................  4 75

Canada First Condensed
(sweetened) ........................ 6 26

Rose Bud Condensed Milk 
Beaver Condensed Milk ...

4 60

4 26

2 00

( 80

4 60

4 25

i »
4 60
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ALWAYS IN THE LEAD

EASIFIRST
GUNNS

m SHORTENING

is ALWAYS THE SAME
Uniform in quality, of unexcelled shortening value. A 
perfect blending of vegetable and animal fats selected 
for high shortening properties.

Produced under Government Inspection by our own Exclusive Process.

GUNNS Limited Packers and Refiners TORONTO

HAMS
Have you considered the fact that choice 
sugar cured Hams are selling 3 and 4 
cents a pound less in price than either 
Breakfast Bacon or Backs? Hams to-day 
are the cheapest pork products on the 
market, and should show the dealer a 
good profit, either smoked, pickled or 
cooked.

There are no finer hams cured 
than the “ Star Brand," put up by

F. W. FEARMAN CO.
LIMITED

HAMILTON

Try Us on

BULK
MINCE MEAT

the next time 
you are buying.
Our quality will 
surprise you. We 
have what you 
want.

J. H. WETHEY, Limited
ST. CATHARINES

“THE MINCE MEAT PEOPLE."
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COFFEES.
EBY-BLAIN, LIMITED.

Standard Coffees.
Roasted whole or ground, pack

ed in damp-proof bags.
King Edward ___ 0 34
Club House .......... 0 38
Nectar..................... 0 32
Royal Java and Mocha. 0 82
Empress ................ 0 30
Duchess .................. 0 29
Ambrosia .............. 0 28
Plantation.............. 0 26%
Faacy Bourbon .. 0 26
Crushed Java and Mocha 0 19

Package Coffee.
Gold Medal, 2-lb. tins.
whole or ground .......... 0 31

Gold Medal, 1-lb. tins, do 0 32
Gold Medal, %-lb. tins do 0 33 
Anchor Brand, 2-lb. tins, 
German Dandelion, 1-lb.

tins, ground ................... 0 26
German Dandelion, %-lb.

tins, ground .................. 0 28
English Breakfast, 1-lb.

tins, ground ................. 0 19
Grand Prix, 1 and 2-lb.

tins, ground ................... 0 SO
Demi-Tasse. 1 and 2-lb.

tins, ground ...................  0 30
Flower Pot, 1 lb. pots,

ground .............................. 0 23
do.........................................  0 31

WHITE SWAN SPICES AND 
CEREALS, LTD.

WHITE SWAN BLEND.
1-lb. decorated ting, lb.. 0 35
Mo-Ja, %-lb. tins, lb. .. 0 32
Mo-Ja, 1-lb. tins, lb....... 0 30
Mo-Ja, 2-lb. tins, lb........ 0 30
Presentation (with tumblers) 27c

per lb.
MINTO BROS 

MEL AG AM A BLEND, 
Ground or bean— VV.S.P. R.P.

1 and to ................ 0 25 0 30
1 and to ................ 0 32 0 40
1 and to ................ 0 37 0 60

Packed in 30’s and 50-lb. case. 
Terms- Net 30 days prepaid.

BRANSON'S SHKRKEF COF
FEE.

AGENT: F. COWARD.
402 Spadina Avenue, Toronto.

Small size........$1.50 per doz., net
Large size........$3.00 per do*., net

In 3 dozen free cases. Freight 
paid on to gross order.

CEREALS.
Grape Nuts—No. 22, $3; No. 23, 

$4.50.
Post Toasties—No. T3, $2.85. 
Postum Cereal—No. 0, $2.25 ; No. 

1, $2.70.

CONFECTIONS. 
PEANUT BUTTER.

Ontario Prices
MacLaren’s Imperial— Per doz.

Small, 2 doz......................... 0 95
Medium, 2 doz.................... 1 80
Large, 1 doz......................... 2 76
Tumblers, 2 doz................ 1 35
Polls, 24 lbs., per lb....... 0 15

CHEESE.
MACLAREN’S IMPERIAL.

Ontario prices per doz.
Individual (each 2 doz.) .. 1 00
Small (each 2 doz.) .......... 2 40
Medium (each 1 doz.) ___ 4 60

Large (each to doz.) .......... 8 25
MacLaren’s Roquefort- 

Small (each 2 doz.) .... 1 40
Large (each 1 doz.) .... 2 40

MacLaren’s Canada Cream— 
Small (each 1 doz.) .... 0 00

Medium (each 2 doz.) .... 1 35
Large (each 1 doz.) .......... 2 40

FLAVORING EXTRACTS. 
SHIRRIFF’S.

1 oz. (all flavors) doz.......... 1 00
2 oz. (all flavors) doz.......... 1 75
2to oz. (all flavors) doz. .. 2 00
4 oz. (all flavors) doz. ..r. 3 00
5 oz. (all flavors) doz.......... 3 75
3 oz. (all flavors) doz......... 5 50
16 oz. (all flavors) do*. ... 7 00 
32 oz. (all flavors) doz. ... 8 00

Discount on application. 
CRESCENT MFG. CO. 

Mapleine— Per doz.
2 oz. bottle (retail at 60c) 4 60
4 oz. bottle (retail at 90c) 6 80 
8 oz. bottles (retail at $1.60) 12 50 
16 oz. bottles (retail at $3) 24 00 
Gal. bottles (retail at $20) 16 00

GELATINE.
Knox Plain Gelatine (2 qt.

size), per doz...................... 1 30
Knox Acidulated Gelatine

(2 qt. size), per doz.........  1 30
CLARK’S PORK AND BEANS 

IN TOMATO SAUCE.
Per doz.

No. 1, 4 doz. in case ........... 0 00
No. 2, 2 doz. in case ........... 0 95
No. 3, flats. 2 doz. in case 1 15
No. 3, tolls, 2 doz. in case 1 35
No. 6, 1 doz. in case ........... 4 00
No. 12, to doz. in case ___ 6 50
LAPORTE, MARTIN & CO.,

MONTREAL AGENCIES. 
These prices are F.O.B. Mont

real. Imported Peas “Soleil” 
Per case

Sur Extra Fins, to flacons,
40 bou.............................  11 00

Sur Extra Fins, tins, to
kilo, 100 tins ................. 15 60

Extra Fins, tins, to kilo,
100 tins ...................... 15 00

Très Fins, to kilo, 100 tins 14 00
Fins, tins, to kilo, 100 tins 12 60 
Mi-Fins, tins, to kilo, 100

tins ....................................... 11 00
Moyens No. 1, tins, to kilo,

100 tins ...............................  10 00
Moyens No. 2, tins, to kilo,

100 tins ............................... 9 50
Moyens No. 3 ....................... 8 76

Asparagus, Haricots, etc. 
MINERVA PURE OLIVE OIL.
Case—

12 litres ............................. 6 50
12 quarts ........................... 5 75
24 pints ............................. 6 25
24 to-plnts ......................... 4 25

Tins—
6 gals. 2s ............................. 23 00
2 gals. 6s ...........................  29 00
1 gal. 108 ........................... 25 00
to gal. 20s .........................  26 00
to-gal. 20s .........................  13 60
to-gal. 48s sq...................... 17 00
to-gal. 48s rd........................ 15 50

BASSIN DE VICHY WATERS.
La Capitale, 50 qts............ 5 00
La Neptune, 50 qts............ 6 00
St. Nicholas, 50 qts............ 7 00
La Sanitas Sparkling, 60

quarts ................................... 8 00
La Sanitas Sparkling, 100

pints ..................................... 9 00
La Sanitas Sparkling, 100

splits ..................................... 4 00
Lemonade Savoureuse. 60’s 7 50
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CASTILE SOAP.
“Le Soleil," 72 p.c. ollre oil.
Cue 12 lbe. 2%-lb. bars, lb 0 08% 
Case 25 lbe. 11-lb. bars, lb 0 07% 
Case 60 lbe. %-lb. bars, case 3 60 
Case 200 lbe. 3%-os., case. 8 75 
“La Lune," 66 p.c. ollre oil.
Case 26 lbs., 11-lb. bare, lb. 0 07 
Case 12 lbs., 2%-lb. bars, lb. 0 08 
Cnee 60 lbs., %-lb. bars, case 8 26 
Case 100 lbs., 3%-os. bare,

case ....................................... 1 80
Caee 200 lbe., 3%-oa. bare,

case ....................................... 8 40
ALIMENTARY PASTES. 

BLANC & FILS. 
Macaroni, Vermicelli, Animale,
Small Pastes, etc.

Box, 26 lbe., 1 lb.................  0 07%
Box, 26 lbs., loose..............0 07

DUFFY & CO. BRAND.
Grape Juice, 12 qts. ........... 4 76
Grape Juice, 24 pts.............. 6 15
Grape Juice, 36 splits ___ 4 76
Apple Juice, 12 qts.............. 4 60
Apple Juice, 24 qts.............. 4 76
Champagne (le Pomme, 12 q 6 00 
Champagne de Pomme, 24 p 6 60 
Matte Golden Rusaett—
Sparkling Cider, 12 qts. .. 6 00 
Sparkling Cider, 24 pts. .. 5 60
Apple Vinegar, 12 qts.......... 2 60
CANNED HADDIE8, “THIS

TLE" BRAND.
A. P. TIPPET & CO.. Agents.

(’uses 4 doz. each, flats,
per

Cases
6 40

4 doz. each, ovals,
per case ... 6 40

INFANTS’ FOOD. 
Robinson’s patent barley, %-lb. 
tins, 81.25; 1-lb. tins, 32.26; Rob
inson’s patent groats, %-lb. tins, 
$1 26; 1-lb. tins, 32.26.

BOAR’S HEAD LARD 
COMPOUND.

N. K. FAIRBANK CO., LTD.
Tierces ............................. .. 0 09%
60 lb. tubs .................... .. 0 10
20 lb. wood palls.......... .. 0 10%
20 lb. tins ....................... .. 0 09%
Cases, 3 lbs., 20 to case. 0 10%
Cases, 5 lbs., 12 to case ■ 0 10%
Cases, 10 lbs., 6 to case. 0 10to

F.O.B. Montreal.
GUNN’S “KASIFIRST” SHORT-

ENING.
Tierces .............................. .. 0 00%
Tubs .................................
20-lb. pails ....................
20-lb. tins ......................... .. 0 09%
10-lb. tins ......................... .. 0 10%
5-lb. tins .......................... .. 0 10%
3-lb. tins .......................... .. 0 10%
1 -lb. cartons ................... . 0 11

MARMALADE.
SHIRRIFF BRAND.

“SHREDDED.”
1 lb. glass (2 dz case).31.90 31.80
2 lb. glass (1 dz case). 3.20 3.00
4 lb. tin (1 dz case)... 6.60 6.35
7 lb. tin (% dz case).. 8.60 8.36

"IMPERIAL SCOTCH.”
1 lb. glass (2 dz case).31.60 31.65
2 lb. glass (1 dz case). 2.80 2.70
4 lb. tin (1 dz case)... 4.80 4.66
7 lb. tin (% dz case).. 7.76 7.60

MUSTARD.
COLMAN’S OR KEEN’S.

Per doz. tins
D. S. F„ %-lb......................... 1 40
D. S. F., %-lb....................... 2 60
D. S. F., 1-lb........................... 6 00

F. D„ %-lb............................... • 86
F. D„ %-lb............................... 14»

Per Jar
Durham, 4-lb. Jar ............... • 76
Durham, 1-lb. jar ..............  • 26
MACLAREN’S IMPERIAL PRE

PARED MUSTARD. 
Ontario Prices.

Small case 4 doz., per doz. • 46 
Medium, cases 2 doz., doz. 0 80 
Large, cases 1 doz., doz... 1 36 
VERMICELLI AND MACARONI 
D. SPINELLI C’Y., MONTREAL 

Fine.
4-lb. box “Special,” per box 6 22 
8-lb. box “Special,” box... • 44 
6-lb. box “Standard," box. • 27% 
10-lb. box "Standard," box • 66
60-lb. cases or 76-lb. bble.,

per lb...................................... • 86
25-lb. cases, 1-lb. pkgs. 

(Vermicelli), per lb.......... 0 06
Globe Brand.

6-lb. box "Standard,” box 0 30 
10-lb. box “Standard,” box 0 60 
26-lb. cases (loose), per lb. 0 06 
25-lb. cases, 1-lb. pkgs., lb. 6 06% 

JELLY POWDERS. 
JELL-O.

Assorted case, contains 2
doz............................................ 1 80

Straight.
Lemon contains 2 doz.......  1 86
Orange contains 2 doz........ 1 80
Raspberry contains 2 doz. 1 86 
Strawberry contains 2 doz. 1 80 
Chocolate contains 2 doz... 1 80
Cherry contains 2 doz........ 1 SO
Peach contains 2 doz.......... 1 SO
Weight 8 lbs. to case. Freight 

rate, 2nd class.
JELL-0 ICE CREAM POWDER 
Assorted case, contains 2

doz............................................ 2 60
Straight.

Chocolate contains 2 doz... 2 60
Vanilla contains 2 doz....... 2 60
Strawberry contains 2 doz. 2 60
Lemon contains 2 doz....... 2 60
Unflavored contains 2 doz.. 2 50
Weight 11 11)8. to case. Freight 

rate, 2nd class.
IMPERIAL DESSERT JELLY. 

Ontario Prices.
Assorted flavors. 310.75 per gross 

Imperial Sterilized Gelatine. 
Cartons. 1 doz., 90c per dozen. 
SOAP AND WASHING POW

DERS.
A. P. TIPPETT & CO., AGENTS. 
Oriole soap, per gross ... .310 20 
Florida soap, per gross... 12 00 
Straw hat polish, per gr... 18 20 

SNAP HAND CLEANER
3 dozen to box ...................... 3 60
6 dozen to box ...................... 7 20

30 days.
RICHARDS PURE SOAP 

5-case lots (delivered), 84.16 each 
with 20 bars of Quick Naptha as 
a free premium.

Richards Quick Naptha Soap. 
GENUINE. Packed 100 bars to 
case.

n FELS NAPTHA.
Prices—Ontario and Quebec :

Less than 5 cases .............. I 5 00
Five cases or more ............. 4 96
SAPHO MFG. CO., LTD., MONT
REAL “SAPHO” INSECTICIDE.
1-16 gall., doz..........................3 2 00
%-gall„ doz............................... 6 00
%-gall., doz................................ 10 06
1 gall., doz..................................18 20
1-16 gall, gross lot .............. 26 66
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^XDQUARIf^

WE
'S,<Â

Headquarters For All Sea Foods.
Supplies Always Plentiful.

No Disappointments.

» » »rviv**;-w v

Canada Pure Boneless Cod Fish
(By Far the Beit Produced)

is being shipped regularly to all chief centres, and your 
wholesaler will be able to supply any of following kinds :

BONELESS FISH.
Canada Tablet.............. 20 1 lb. Tablets
Canada Crate ................12 2 lb. Boxes
Canada Strip.................30 lb. Boxes, Whole Strips
Atlantic Special .............20 lbs., 1 lb. and 2 lb. Blocks
Mariner Brand.............. 25 lbs. Bulk
Cod Bits......................... 26 lbs. Bulk

SKINLESS FISH.
Eastern Hundreds ................................... 100 lb. Boxes
Eastern Fifties ......................................... 50 lb. Boxes

Friday Special Boutilier's Fillets
(The fleshy kind>

All the Time | Ocean Brand: Haddies, Kippers, Bloaters

North Atlantic Fisheries, Limited, 47 wimam s^montreal

“Johnny on the Spot ”

. We have our ear to the ground, as it were, in Western Canada. Five 
great warehouses, and representatives in daily touch with the fast grow
ing trade of this prosperous country—are the credentials that make us 
the proper salesmen for your line.

We want to handle the accounts in Western Canada for the manufactur
era of Europe, United States and Eastern Canada. Our experience and 
success has given us the confidence to guarantee sales.

Our aggressive salesmen are on the spot to do business.

NICHOLSON & BAIN, Wh",csalc ÏZ Mcrch*nR
HEAD OFFICE, - WINNIPEG, MAN.

BRANCHES, REGINA SASKATOON EDMONTON CALGARY
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"gOCLKAN.”
THE DUSTLESS SWEEPING 

COMPOUND.
26c Pail, 2 doz. in case (4%

lbs.) enlarged size ..........$4 50
40c Pail, formerly 50c, 2 doz.

in case (8 lbs.) .................. 7 20
76c Pail, formerly $1.00, 1

doz. in case (17 lbs.)........6 75
“ANTI-DUST” SWEEPING 

POWDER.
Size No. 1, 3 doz. crates,

per doz...................................$ 1 60
No. 2, 1 and 2 doz. crates,

per doz................................... $ 00
STARCH.

EDWARDSBURG STARCH CO. 
Boxes

Laundry Starches—
40 lbs. Canada Laundry..
40 lbs., Canada white gloss,

1 lb. pkgs...........................
48 lbs., No. 1 white or blue,

4 lb. cartons ...................
48 lbs., No. 1 white or blue,

30 lbs., Edwardsburg silver 
gloss, 1 lb. chromo pkgs. 

48 lbs., silver gloss, in 6-lb.
tin canisters .....................

3(5 lbs., silver gloss 6-lb.
draw lid boxes ................

100 lbs., kegs, silver gloss,
large crystals ....................

28 lbs. Benson’s satin, 1-lb.
cartons, chromo label ... 

40 lbs. Benson’s Enamel 
(cold water), per case 

20 lbs. Benson’ Enamel 
(cold water), per case 

Celluloid-boxes containing
45 cartons, per case ........

Culinary Starch.
40 lbs. W. T. Benson &.

Co.’s prepared corn ........
40 lbs. Canada pure corn

BRANTFORD STARCH.
Ontario and Quebec. 

Laundry Starches—
Canada Laundry—

Boxes about 40 lbs...........06%
Acme Gloss Starch—

1-lb. cartons, boxes of 40
lbs.................................................06%
First Quantity White Laundry—

3-lb. canisterte, cs of 48 lbs. .07%
Barrels, 200 j)bs...........................06%
Kegs. 100^î>8...............................06%

Lily White Gloss—
1-lb. fancy cartons, cases

30 lbs.......................................... 07%
6-lb. toy trunks, lock and

key, 8 in case ....................... 08
6-lb. toy drums, with 

drumsticks, 2 in case... .08 
Kegs, extra large crystals,

100 lbs.........................................07%
Canadian Electric Starch— 

Boxes containing 40 fancy
pkgs., per case ................ 8 00
Celluloid Starch—

Boxes containing 45 car
tons. per case ................... 8 75

Culinary Starches—
Challenge Prepared Corn—

1-lb. pkts., boxes of 40 lbs. .06 
Brantford Prepared Corn—

1-lb. pkts., boxes of 40 lbs. .07% 
“Crystal Maize” Corn Starch— 

1-lb. pkts., boxes 40 lbs... .07% 
(20-lb. boxes %c higher than 

40’s.)

OCEAN MILLS, MONTREAL. 
Chinese starch, 48, 1 lb., per 

case, $4; Ocean Baking Powder,
3- oz. tins, 4 doz. per case, $1.60;
4- oz. tins, 4 doz. per case, $3.00;
8-oz. tins, 5 doz. per case, $6.60;
16-oz. tins, 3 doz. per case, $6 75;
6-lb. tins, 10 tins a case, $7.60; 
1-lb. bulk, per 25, 50 and 260 lbs., 
at 16c per lb. Ocean blare mange 
48 8-oz., $4; Ocean borax, 48 9- 
oz., $1.60; Ocean cough syrup, 
36 6-oz., $6.00; 36 8-oz., $7.20; 
Ocean corn starch, 48 1-lb., $3.60.

SOUPS—CONCENTRATED. 
CHATEAU BRAND. 

Vegetable, Mutton Broth. Mulli
gatawny, Chicken Ox Tall, Pea,

Cents Scotch Broth, Julienne, Mock
Turtle, Vermicelli, Tomato, Con-

■0514 somme, Tomito.
No. l’s, 95c per dozen.

.06 Individuals, 45c per dozen.
Packed 4 dozen In a case.

.06 44 SYMINGTON'S SOUPS
Quart packets, 9 varieties,

.0614 doz............................ y/T..... 0 Oil

.06 Clear soups In st^he lars,

.06 6 varieties, doz.................. 1 40
SODA—COW BRAND.

■0744 rase of 1-lb., containing 60 pack-
a gee, per box, $3.00.

.08 Case of 44-lb„ containing 12»
packages, per box, $3.00.

.06 Case of 1-lb. and %-lb., contain-
Ing 30 1-lb. and 60 44-lb. pack-

07 ages, per box, $3. Case of 6c
packages, containing 96 pack-

.0744 ages, per box, $3.00.
SYRUP.

3 00 KDWARDSBTTRO STARCH CO.
CROWN BRAND CORN SYRUP.

1 50 2-11). tins, 2 doz. in case... 2 40
5-lb. tins, 1 doz. in case... 2 75

3 60 10-lb. tins, % doz. In case. 2 65
20-lb. tins, % doz. In case. 2 60
Barrels, 700 lbs.................... 344

.0744 Half barrels, 350 ................ 3%
Quarter barrels, 175 344

.05% Palis, 3844 .................... 1 75

.) Palls, 25 11)8. each .............. 1 75
LILY WHITE CORN SYRUP. 

2-lb. tins, 2 doz. in case.. 2 75
5-lb. tins, 1 doz. in case... 3 10 
10-lb. tins, % doz. in ease. 3 00
20-lb. tins, % doz. in case. 2 95 
(5, 10 and 20-lb. tins have wire 

handles.)
BEAVER BRAND MAPLE 

SYRUP.
2-lb. tins, 2 doz. in case----  8 60
5-lb. tins, 1 doz. in case----  4 00
10-lb. tins, % doz. in case.. 3 96 
20-lb. tins, % doz. in case.. 8 90 
(6, 10 and 20-lb. tins have wire 

handles.)
Terms : 30 days net. No discount 

for prepayment.
Freight prepaid on 5-case lots, 

D) all stations In Quebec and 
Ontario (east of North Bay), and 
during navigation to ports as far 
as Sault Ste. Marie inclusive.

To points beyond North Bay 
we prepay freight to North Bay 
only. MOLASSES.
THE DOMINION MOLASSES 

COMPANY, LTD. 
Gingerbread Brand.

2s., Tins, 2 doz. to case.
Quebec, per case ................ $ 1 85
Ontario, per case ................ 1 90
Manitoba, per case .......... .. 2 30
Saskatchewan, per case ... 2 60
Alberta, per case ................ 2 70
British Columbia, per case 2 40

DOMOLCO BRAND. 
2s., Tins, 2 doz. to case.

Quebec & Ontario, per case 2 60
Manitoba, per case ............ 3 00
Saskatchewan, per case ... 3 20
Alberta, per case ................ 3 30
British Columbia, per case. 3 10 

SAUCES.
PATERSON’S WORCESTER 

SAUCE.
%-pint bottles 3 and 6 doz.

cases, doz................................. $0 90
Pint bottles, 3 doz. cases,

doz............................................ 1 76
H. P.

H. P. Sauce— Per doz.
Cases of 3 dozen ............  $1 90

H. P. Pickles—
Cases of 2 doz. pints ... 3 85
Cases of 3 doz. %-pints. 2 26 
HOLBROOK’S IMPORTED 

PUNCH SAUCE. Per doz. 
Large, packed in 3-doz.

case ....................................... $2 25
Medium, packed in 3-doz.

case ....................................... 1 40
HOLBROOK’S IMP. WORCES

TERSHIRE SAUCE. Per doz.
Rep. % pints, packed In 6-

doz. case ...................  $2 26
Imp. %-plnts, packed in 4-

doz. case .............................  8 16
Rep. qts., packed in 2-doz. 

case ...............   6 60

STOVE POLISH.
JAMES DOME BLACK LEAD.
6a size, gross .......................... $2 40
2n size, gross .......................  2 60

NUGGET POLISHES. Doz 
Polish, Black and Tan ... 0 86
Metal Outfits, Black and

Tan ....................................... 3 <6
Card Outfits, Black and

Tan ....................................... 3 26
Creams and White Cleaner 1 10

TOBACCO.

IMPERIAL TOBACCO COM 
PANY OF CANADA

Chewing—Black Watch, 6s... 44
Black Watch, 12s ................ 46
Bobs, 6s and 12s .................. 46
Bully, 6s ................................. 44
Currency, 6%s and 12s........ 46
Stag. 5 1-3 to lb..................... 38
Old Fox, 12s .........................  44
Pay Roll Bars, 7%s ............ 66
Pay Roll, 7s ...........................  66
War Horse. 6s ...................... 42

Plug Smoking Shamrock, 6s,
plug or bar ........................ 64

Rosebud Bars, 6s ................ 64
Empire, 6s and 12s .............. 44
Ivy, 7s ..................................... 60
Starlight, 7s .........................  60

Cut Smoking — Great West
Pouches, 8s ...........................  69
Regal Cube Cut, 9s .............. 70

TEAS.
THE “SALADA” TEA CO. 

East of Winnipeg.
Wholesale R’t'l 

Brown Label, l’s and %’■ .26 .30 
Green Label, l’s and %’s .27 .36 
Blue Label, l’s, %’s, %’s

and %’s ............................... 30 .40
Red Label, l’s and %’s.. .36 .60
Gold Label, %’s ................. 44 .60
Red-Gold Label, %’s..........66 .86

LUDELLA CEYLON TEA. 
Orange Label, %’s............... 24 .86

Brown Label, %’s and l’s .28 .46
Brewn Label, %’s............... 86 .46
Green Label, %’s and l’s. .86 .56
Red Label, %’s .................  .46 .66

MELAGAMA TEA.
MINTO BROS.

46 Front St. East.
We pack in 60 and 100-lb. cases. 

All delivered prices.
Wholesale R’t’l

Brown Label, 1-lb. or %. .25 .36
Red Label, 1-lb. or %..........27 .85
Green Label, l’s, % or % .36 .40 
Blue Label, l’s. % or %. .36 .60 
Yellow Label, l’s, % or % .46 .66 
Purple Label, % only ... .66 .80
Gold Label, % only...........70 1.00

“KOLONA” TEA.
Ceylon Tea. in 1 and %-lb. 

lend packages—black or mixed.
Orange Label, l’s...............23 SO
Black Label, 1-lb, retail at

26c .................................................20
Black Label, %-lb., retail at 

26c ................................................. 21
Blue Label, retail at 30c .... J24 
Green Label, retail at 46c... .30
Red Label, retail at 66c .... J6 
Brown Label, retail at 66c.. .42
Gold Label, retail at 80c........... 66

JAMS AND JELLIES.
T. UPTON & CO.

Compound Jams — Red Rasp
berry, strawberry, peach, plum, 
red currant, black currant, cher
ry, gooseberry, blueberry, apri
cot, huckleberry, 12-os. glass 
Jars, 2 doz. In case, $1 per dos. ; 
No. 2 tin, 2 doz. in case, $1.90 
per dos.; No. 6 tin pails, 9 palls 
in crate, 37%c per pall; No. 7 tin 
palls, 6 palls in crate, 62%c per 
pall; No. 7 wood palls, 6 palls 
In crate, 52%c per pail; 30-lb. 
wood palls, 7%c per lb. Packed 
In assorted cases or crates If 
desired.

Compound Jellies — Raspberry, 
strawberry, black currant, red 
currant, pineapple, 9-es. glass 
tumblers, 2 doz. In case, 9§c per 
doz.; 12-oz. glass Jars, 2 des. In 
case. $1.00 per doz. ; No. 2 tin, 
2 doz. In case, $1.90 per dos. ; No. 
6 tin palls. 9 pails In crate, 87%c 
per pail ; No. 7 wood pails, 6 
palls in crate. 62%c per pail; 
30-lb. wood palls. 7%c per lb. 
Packed In assorted cases or 
crates if desired.

Pure Orange Marmalade — 
Guaranteed finest quality. 12- 
oz. glass Jars, 2 dos. la case, 
$1.10 per doz. : 16-os. glass Jars, 
2 doz. in case, $1.50 per dos. ; 
pint sealers. 1 doz. In case. $2.26 
per doz. ; No. 2 tins. 2 dos. In 
case, $2 per doz.; No. 4 tins, 2 
doz. in case, 35c per tin ; No. 6 
tins, 9 In crate, 42%c per tin ; 
No. 7 tins, 12 In case. §7%c per 
tin ; No. 7 wood palls. 6 In crate, 
67%c per pall ; 30-lb. wood palls. 
8c per lb.

JELLY POWDERS.
WHITE SWAN SPICE AN» 

CEREALS. LTD.
White Swan, 16 flavors, 1 

doz In handsome counter
carton, per dozen ..........  $6 90

List Price.
“Shlrrlff’s” (all flavors), per

doz............................................ 6 96
Discounts on application.

YEAST.
White Swan Yeast Cakes, 

per case, 8 dos. 6c pack-
......................... 1 «
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Encourage Trade
by handling goods that have established their 
popularity, and so insure sales and pleased cus
tomers.

Heinz 57 Varieties Ludella Tea
Diamond Crystal Salt Shaker Salt
Monarch Brand Salmon Victor Brand Salmon

Monarch Brand Currants - - 8{c
Victor - - 7',c
Monogram “ “ - - 7]c
Pantry - - 7 c
Griffin Seeded Raisins, 16 oz. Pkg., 7jC
#55 Choice “ “ 16 oz. « 64C
Griffin Seedless “ 16 oz. « 8ïc
Choice Sultanas, Cleaned - - 9ic
Good
Bevan’s Connoisseur Clusters 

“ Extra Dessert “

8‘c
$2.55

3.50

Send along your sorting orders for Xmas 
Goods. Orders will be shipped same day as 
received.

H. P. ECKARDT & CO.
WHOLESALE GROCERS

Cor. Front and Scott Sts.
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This is the package which is sure 
to bring you repeat sales. Finest 
quality—attractively boxed, giving 
a good profit.

Now is the Season 
for Nuts

Write us for prices. We have the 
most complete stock of all kinds of

Shelled Nuts
You need a good assortment of these 
for the coming winter trade. We 
can supply you to your satisfaction, 
both as to quality and price.

W. P. Downey
Montreal, Que.

Georgian Bay 
Apples

We will be packing 10,000 
barrels for fall delivery. 
The quality in this district 
is fine this year.

VEGETABLES
Beets, Carrots, Turnips, Etc.
Write for quotations on 

car lots and smaller 
quantities.

Prompt attention and first- 
class service.

LEMON BROS.
Owen Sound, Ontario

Get Your Town 
On The Map

Tf you want to have 
your town or city con

sidered a Lemon Town, 
and thereby receive the 
benefits always accorded 
Established Trade, get 
your town on the “ Map ” 
by handling and keeping a 
regular supply of St. 
Nicholas and Home Guard 
Lemons.

J.J. McCABE
Agent

Toronto, - Canada

Robertson’s
Scotch

Jams and Marmalades
Season’s Supply 

Just to Hand 
In Time For 

Christmas Trade

None Finer.

Get in Your Order now

Mathewson’s Sons, Montreal
Agents

The Greatest Favorite Of All
“King” Brand Jam is the big favorite of the 
housewife, because she can buy it packed to suit 
the particular needs of her household—either in 
pails,- cartons or glass. She realizes that eacli 
spoonful is a mouthful of deliciousness and is 
now satisfied that a high price need not always be 
paid to get quality.

“KING” BRAND JAM
is quality at reasonable cost. That is what we 
strive to give our customers. We could possibly 
get a higher price, hut our sales are large enough 
to encourage us to keep at present figure.

Get our Price List. It is worth while.

Labrecque & Pellerin, Montreal

AGENTS:

Maritime Provinces - J. Hunter White
Western Provinces J.J. Gllmor â Co., Winnipeg
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Xmas Fruits
In Abundance

Place your order now to ensure 
good delivery for Xmas. High 
class Navel, Florida and Valencia 
Oranges. Holly Wreaths, Holly and 
Wreathing. Grapes, Pineapples, 
Celery, Lemons, Nuts, Dates, Figs, 
Haddie and Oysters.

Largest and Best assorted stocks to 
choose from.

WHITE & CO., LTD.
Toronto

t/ss

XVe keep in constant touch with your 
customers through the magazines, street 
cars and billboards, etc., all over the 
country. This tells the nation’s house
wives all about the quality of HEINZ 
PRODUCTS and sends new customers to 
YOU.

Get your share of this increased de
mand by carrying a good supply of 
HEINZ PRODUCTS—keep them dis
played where they’ll be seen.

Let our advertising add to your profits.

H. J. HEINZ COMPANY
PITTSBURGH, PA.

The Holiday Trade
demands something

EXTRA FANCY i-th. Fruit Trade
and most especially in

California Navel Oranges
If you want oranges that are really Extra Fancy 
—oranges that will give satisfaction to your cus- 
ers, let us supply you.

GRAPE FRUIT - BANANAS — PINEAPPLES
Apples, Nuts, Figs, Dates,

Hot House Tomatoes, Hot House Cucumbers 
Celery Lettuce Radish

THE HOUSE OF QUALITY.

HUGH WALKER & SON
Eatabliskad 1861

GUELPH and NORTH BAY

It is one tiling to make Paper Bags 
that are occasionally good. It is quite 
another thing to make them so that 
they are not only always better than all 
other makes of Bags, hut always of un
varying goodness.

The name “CONTINENTAL 
GERM PROOF” stamped on each 
package, means that if a million pack
ages of “CONTINENTAL GERM 
PROOF BAGS” were placed before 
you, you could choose any one of 
them, confident that every Bag in that 
package would be as good as the best 
paper bag ever manufactured.
Thi Continental Baa & Paper Co., Limited

Exclusive Manufacturers of
Automitio Opening GERM PROOF Reinforced Bottom Peper legs

OTTAWA ONTARIO
DISTRIBUTORS :

ONTARIO: The Y'rUoria 1'aper * Twim* Ca.. Ltd.. Toronto; 
Witllrr Wood* * Co., Hamilton; Tin- Hat id-on « Hay. 
I.ld.. Toronto ; Tin- Young Ca.. Lid.. Norlll Uay and 
Sudliury.

MARITIME l'ROY I NIKS: Tlioina» Elanugan. Halifax. N.8. 
MANITOBA. ALBERTA AND SASKATCHEWAN: Walter 

Wood» * Co.. W innipeg.
BRITISH COLUMBIA: Smith. Ilaviil.ou A Wright. Yaa- 

couvrr. B.C.
MONTREAL ANI) «IUEUEC: Thg, Continental Bag A Caper 

Co.. Limited. 427 St. .lame» St.. Montreal.

!

j.
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SA le T
Why Not 

Sell It?
Century is a real good Salt. 
The crystals are as pure as 
can be distilled. Every pro
cess through which Century 
Salt must pass is superin
tended with greatest care.

Why not sell 
GOOD salt! 
It costs no 
more than 
other kinds.

“Babbitt’s”
is

D. 1. BABBITTS
trade

1776
■' /1

illÉJ
The Original 
Soap Powder

SOAP POWER.
A HEW ARTICLE,

For saving labor A eipense
NEW YORK.

N Y.

ëk$i
ÉîÜ
ml

Purest, Strongest, Best Sellng
You can depend on BABBITT’S SOAP POWDER to 
please your customers because of its great power as a 
cleanser. While any soap powder is expected to have 
cleansing power, BABBITT’S has more because of its 
concentrated form, so it gives more satisfaction and 
sells best.

Recommend BABBITT’S and tell your customers 
about our Premium Store, 396 St. Paul St., Montreal, 
Canada.

Why Don’t You do 
Like Him?

KINGERY MFG. CO.
Cincinnati, Ohio

H. J. Buckley, of Moberly, 
Mo., who bought a No. 84 Kin- 
gery Corn Popper with Peanut 
cylinder extra for $94.00.

He writes that the machine is 
doing fine. I pay $40.00 per 
month rent and have four people 
employed, and machine pays rent 
and help.

Now to get at his profits in this little, big business, 
let’s do a little figuring. Rent $480 per year. Four clerks 
at $5.00 per week each, $1,040, total $1,520, or 15 times 
the cost of his machine. Did you ever add anything to 
your business that beats itf In some cases they have 
earned more net profit than that of the business of the 
entire store. Furthermore, its attractiveness turns the 
eyes of passersby upon your store. Often it is the agent 
of sending them in. It helps the business in the store. 
The Kingery Peanut Roasters and Corn Poppers are of 
many kinds and styles—Steam, Electric, Spring and Hand 
Power. Ranging in price from $8.50 to $350.00. Sold on 
liberal instalments.

You should have Kingery's Book oj Possibilities 
and Catalog No. JÇ. They are free.

We ship 
promptly.

THE DOMINION SALT C°umited
SARNIA, ONT.

B. T. BABBITT, INC.
NEW YORK

BROOMS
OF

QUALJ3TY
V

always cost a little more than 
the other kind, BUT it pays 
YOU to merit the approval of 
your customer—on a line used 
every day by the one who knows.

Ask us for prices—or better 
still order sample six dozen.

Walter Woods & Co.
HAMILTON - WINNIPEG
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Meakins’ Sanitary 
Washboards

have the qualities which recommend 
them to the housewife. They out
last the old-fashioned wooden kind 
many times, no zinc edges to come 
loose to catch dirt and scratch the 
hands.
People buy on sight. Sell Meakins’ 
and you sell the best in washboards.

Meakins & Sons
Hamilton, Ontario

In the Meakins’ Sanitary Wash
boards there is no wood to warp or 
any joints to come apart—being 
made entirely of metal (unrustable) 
they are very sanitary and durable.

DEBIT credit

Is This 
The Way 
Your Books 
Look To 
You After 
Your Day 
Is1 Done ?

—rather, after your day should be doue, when your 
store is closed. It’s the old story, “attend to the 
books,” post the ledger and cash book, get out ac
counts—and the hundred and one little details 
attendant on the old book-keeping system when you 
should be recuperating your stlength for another 
day.

Turn your accounts over to the McCASKEY 
ACCOUNT KEG18TEK and you will join the thou 
sands of thankful merchants. No books—no worry 
—no sending bills; collections come easy.

Look Into It now—Write to-day.

Double Register with 
Electric Recorder and Cash Till

Manufacturers of the McCaskey Account System.

The Dominion Register Co., Ltd.
Toronto, Ontario 

Trafford Park. Manchester. England

No Dirt 
Can Lodge 

in the
“All-Metal"
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NATION’S CUSTARD
POWDER

The dainty, delicious 
dessert sold by leading 
grocers from coast to 
coast, and always in 
season.

Nation's Egg Powder

AGENTS:
C. Gyde, St. Xaviour St., Montreal 

F. Coward, Toronto 
(For Ontario.)

The W. H. Escott Co., 
Winnipeg, Man. 

McKelvie, Cardell, Ltd., 
Calgary, Alta. 

Distributors, Ltd. 
Edraonton, Alta.

Samples free by post.

When writing advertisers, kindly 
mention having seen the ad. in this 
paper.

OAKEY’S
The original and only 
Genuine Preparation 
for cleaning Cutlery, 
6d. and Is. Canisters.

Wellington Mills, London, Englnnd

BRAND STUHR,

Stnhr’s 
DELICACIES.
Genuine Caviare, 

Anchovies in Brine,
IN TINS AND CLASSES.

Sold by «II High-class Provision Dealers.

C. F. STUHR & CO., HAMBURG

• WELLINGTON’

WORLD RENOWNED

KNIFE POLISH
JOHN OAKEY & SONS, Limited

Manufacturer* of
Emery, Black Lead Emery Glass 
and Flint Cloths and Papers, etc.

You can prove 
Fels-Naptha soap 
yourself, Mr. 
Grocer, by simply 
following the 
wrapper’s direc- 
tionsinafair,care
ful test of the 
soap with cool or 
lukewarm water.

If more grocers 
knew how much 
energy there was 
in every bar of 
Fels-Naptha, 
(when directions 
are followed) ever 
so much more 
would be sold.

THREE DELICIOUS DISHES
HAND BRAND PEAS 
TWIN-VEG and 
PARSLEY-BEANS

FOSTER’S
LINCOLN
Agent.: MACLURE & LANGLEY, 12 Front Street East,TORONTO

Frequency of Sailings
Every eleventh day a 

Pickford & Black 
steamer leaves Halifax 
for Bermuda, St. Kitte, 
Antigua, Barbados, 
Trinidad and Demer- 
ara; the round trip oc
cupying thirty days.
For further particulars 

apply to
PICKFORD & BLACK. LIMITED

HALIFAX, N.S. Agcnts

One of the most successful re
tailers of late years says: “When 
a firm advertises in trade papers it 
is getting into good company. As 
I pick up one of a dozen of these 
periodicals here in my office, and 
glance through it, I find that the 
best people, the successful firms, 
are represented in such a way as to 
reflect their importance in the 
trade.”

A want ad. in this paper 

will bring replies from 

all parts of Canada.
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Should Never Be Without Quick-Naptha

n'’ <

RICHARDS

SOAP

THE BEST 5o line with an extra good margin of profit

The
Grocer’s Standby

By recommending to your customers 
an article that has been tried and 
tested aud found to give absolute 

satisfaction, you get their confidence and trade.

SOCLEAN
(The Dustless Sweeping Ocmpound)

positively lays dust, cleans carpets, destroys moths— 
in short, it is the scientific way of cleaning the home. 
The dealer makes a good profit on every sale, and the 
customers get quality and quantity for their money. 
Backed in pails to retail at 25c, 40c aud 75c each.

BOOLEAN LIMITED
"The originators of Dustless Sweeping"

TORONTO
As.nl. for Western Cen.de: 1. I. G1LMOR * CO.. WIN
NIPEG. Agent, for Montrent: MEDLEY M.SUCKLING A CO. 
Agent, for Ottawa: W. R. BARNARD * CO.

Three Lines You Should Know 
and Introduce to Your 

Customers

•'ëïS

Tone up your stocks of Condensed Milk by adding 
these three lines—New Ones and Good. They will 
bring you new customers and quick returns.

St. George Evaporated Milk. 4 dozen In ease - $3.50 
Princess Condensed Milk. 4 dozen in ease • - $4.20 
Banner Condensed Milk. 4 dozen in ease - - $5.00

*
Order them from your wholesaler or direct from 

the factory. ’Delivered in 5-case lots to any point 
in Ontario or Bast of Halifax.

J. MALCOLM & SON 
St. George Ontario

SOCLEAN
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The Hall-Mark of Sardine 
Superiority

rl’he sardine lover is one 
of the most particular 
customers you have. 
This is a demonstrated 
fact, and the sale of a 
poor quality article will 
have the effect of driv
ing such a customer 
from your store.
“KING OSCAR” 
your sardines is a

o n 
real
dis-insurance against 

satisfied patrons.

You can’t afford to take 
chances — stock “King 
Oscar” Sardines and 
you are sure of the fin
est, uniform sardines, 
carefully packed in pure 
olive oil. Get them from 
your wholesaler.

INSIST ON “KING OSCAR” BRAND.

CANADIAN AGENTS !

J. W. Sickle <6 Greening
(J. A. Hmndermon)

Hamilton, - Ontario

Germs! Germs! Everywhere
in every drop they drink, is not so about 
users of Laurentia M ilk.
Laurentia Milk is a pure, rich, sweet 
cow’s milk. Bottled and sealed, and by 
homogenization and heating made non- 
perishable.
Laurentia Milk and Cream contains no 
preservatives, adulterants or bacteria.

Laurentia is absolutely pure.
Laurentia is easier to digest.

Laurentia is best for Mothers, Invalids 
and Children, and, of course, all others.
Stock this, Mr. Dealer, and gain your 
Customers’ good-will. Write to-day for 
particulars.

The LAURENTIA MILK CO., Ltd. 
371 Queen Street West, Toronto, Ont.

Telephone—Adelaide 2760

64

is the ideal chocolate for 
cooking and drinking pur
poses. Is especially suitable 
for icing cakes, making 
fudge, etc. Your customers 
want and should be given 
only the best—MOTT’S

JOHN P. MOTT & CO.
MANUFACTURERS

HALIFAX, NOVA SCOTIA
V_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ V

YOU ARE THE MAN WE WANT
—that is, if we haven’t yet bad the pleasure of 
putting an

ELGIN
National Coffee Mill

in your store. No mill can match the “Elgin" for 
rapid grinding and easy running, and it is unsur
passed for attractiveness and finish. Equipped with 
special adjuster device and the new style force feed 
steel-cutting grinders. »

Ask any of the following Job
bers for our Illustrated catalog»# 
WINNIPEG—G. F. A J. Galt 

(and branches) ; The Cad ville 
Co. (and branches) 

VANCOUVER—The W. H. Mal
kin Co., Ltd.; Wm Braid B 
Co.; Kelly, Doaglae A Ce., 
Ltd.

HAMILTON—James Turner ê 
Co.; Balfour, flmye ft Co.; Mc
Pherson, Glassco A Co. 

TORONTO—Eby, Blaia, Ltd.; B.
B. Hayhoe A Co.

LONDON—Gorman, Eckert A Co. 
ST. JOHN, N.B.—G. E. Bar bear 

A Co.; Dearborn A Co. 
REGINA, Bask.—Campbell, Wil

son A Smith.
MONTREAL — The Canadian 

Fairbanks Co. (aad branches). 
EDMONTON, Alta.—The A. Mac

Donald Co.

Woedruff & Edwards
co.

BLOW, ILL. U.S.A.
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Account Register
The machine with brains.
it will save money for you because it will keep your 
collections ii|> ami your bail accounts ilown. It will 
do away with forgotten charges and will cut out con
cessions to customers over disputed accounts.
The Ullman Register is a perfect watchdog against 
leaks and losses. It igjunall in size, great in capacity, 
compact and quick. It will collect your old accounts 
and still retain the friendship of your customers. With 
every Register is furnished a fireproof safe, giving 
protection in ease of lire. Write us for further infor
mation and for special mail order proposition.

The ULLMAN

Feed Your Bookkeeping 
Worries to

A Fish Five Minutes 
From the Water

cannot have a more real sea flavor 
than do the Brunswick Brand Sea 
Foods.
The flavor is retained by the em
ployment of the latest and most 
modern methods of preparing and 
packing — immediately after the 
fish comes from the water.

>u**tV^Fxx

SARDINES IN OIL

a™

Brunswick Brand Sardines in oil, 
one of our leaders, is holding the 
foremost place among Canadian 
packed sardines. They sell at a 
moderate price and pay a good 
profit.
Our years of expedience and large 
modern factories enable us to turn 
out sea foods as nearly perfect as 
can he made.
Our supplies are the choice of fish
ermen's catches, caught in the 
neighborhood of our factories. 
Known and appreciated all over 
Canada.

Our Chief Sellers
$4 Oil Sardines Kippered Herring
>« Mustard Sardines Herring in Tomato Sauce
Finnan Haddies Clams

(Oval and Round Tins) Scallops

CONNORS BROS., Limited
Black’. Harbor, N.B.

We want agents to handle the Ullman Account Register 
in some localities.

The Hamilton Incubator Co., Ltd.
Hamilton, Ontario

AUKNTS-Grant. Oiley A Co.. Ilalir.ii. NS.; J. !.. 
Lovltt. Yarmouth, N.S. ; Buchanan & Ahern, Quebec, 
P.Q.; Leonard Bros., Montreal, I‘.Q. ; A. W. lluhaml. 
Ottawa, Ont.; A. K. Richards & Co. Hamilton, Ont.;
J. Harley Brown, Loudon, Out.; C. de Carteret, King
ston, Ont.; James Haywood, Toronto, Ont.; Chas. Dun
can, Winnipeg, Man. ; Shallcross, Macaulay Co., Calgary, 
Alta.; Johnston St Yockney, Edmonton, Alta.; Shallcroes, „ 
Macaulay Co.. Vancouver and Victoria, B C.
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PATERSON’S
WORCESTERSHIRE

SAUCE

fkxr.S7LUBCimzn.Qi 
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The most piquant of appetizers, 
needs no recommendation to 
the grocer who handles the best.
If you have not stocked it you 
will find Paterson’s Worcester
shire (Sauce a winning item on 
your list for deliciousness, pro
fitableness and quick selling.

ROW AT 6& CO.
GLASGOW, SCOTLAND

CANADIAN DISTRIBUTORS:
Snowdon & Ebbitt, 325 Coristine Building, Montreal, Quebec. Ontario, 
Manitoba and the Northwest; F. K. Warren. Halifax, N. S. 

J. A. Tilton, St. John, N.B. ; C. E, Jarvis & Co., Vancouver, B.C.

mason

GLAMQOW

Eureka Refrigerator
THE GREATEST

Dry air circulating Refrigerator of the age.

This is the Refriger
ator that has become 
famous from Coast to 
Coast.

More of them are used 
by Butchers than all 
other patented Refrig
erators combined in 
Canada.

Made all sizes 
prices for every 
pose.

WRITE FOR CATALOGUE AND PRICES

and
pur-

Eureka Refrigerator Go., Ltd. 54 NOBLE STREET
TORONTO

Montreal Representative
JAMES RUTLEDGE - Telephone St. Louie 3076
Distributing Agents, WALTER WOODS 6s CO., Winnipeg 

Agents at Fort William. Hamilton. Calgary. Moose law. Saskatoon
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SUPERIOR GRADE
both in materials and in processes of 
manufacture are the explanation of the 
wonderful popularity of

Sterling Brand
Food Products

For business building there are no rivals 
for “Sterling” Lime Juice, Jams, Mixed 
Pickles, Sweet Pickles, Relishes, Ex
tracts, Marmalades, Crushed Fruits and 
Fountain supplies.

The T. A. Lytle Co., Limited
STERLING ROAD TORONTO, CAN.

Think It Over!
Isn’t it worth while to handle a line that the 
women want? Such a line is

Black Knight Stove Polish
which produces a lasting jet black polish in the 
minimum of time and with the minimum of 
‘elbow grease.’
Moreover, there’s a ‘worth while’ margin of profit 
for you in selling ‘Black Knight.’

m

F. F. DALLEY CO., Limited
Hamilton, Canada Buffalo, U.S.A.

V
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King George’s
is worthy of your support right now for many 
sound business reasons. There are hundreds of 
men in your neighl>mlnM>ri whom you van 
“recruit” and “muster” around your store on 
Saturday evenings for their week lx t’ohaeeo 
allowance.
KING GE( U5GE S N.W \ has nothing to do 
with the Canadian Navy, remenil>er. hut i> the 
popular

CHEWING TOBACCO
packed by the linn which guarantees prompt 
delivery and quality all the time.

THAT FIRM IS

The Rock City Tobacco Co.
Quebec Winnipeg

WRITE ABOUT

Maple Sugar - - Chewing Tobacco
Master Mason - - Smoking Tobacco

Rose Quesnel Smoking Tobacco

Tackett’s

Tobacco
NO BETTER 

JUST
A LITTLE MILDER 

THAN

Tuckett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA

TUCKETT LIMITED
Hamilton, - - - - * - - Ontario

Orinoco.
T#TVC°

A. 9--

v ^

* V ™

/ /

ANTIDUST
Sweeping Powder
Will soon be common words in every 
household in Canada as the goods bearing 
this name are becoming more than popu
lar. They are just what the housewife 
wants, price, reasonable and quality there 
all the time.
ANTI - DUST — The most successful 
sweeping compound on the market to
day. Disinfects, deodorizes, and makes 
microbes impossible.
Anti-Dust is needed everywhere. Are you 
going to profit by helping us distribute 
this modern necessity 1

SAPHO MFG. CO., LIMITED, MONTREAL
MacLaren Imperial Cheese Co., Ltd., Toronto, Ont., Dis

tributors for Ontario.
Lauro Chemical & Perfumery Co., City of Ottawa, Ont. 
Fenwick, Hendry & Co., Kingston, Ont.
Albert Dunn, 67 St. Peter St., for Quebec City.
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FOR SALE

UKOCKKY BUSINESS I'OK SALE IN (iltOW- 
in g city in New Ontario. Last year’s turn
over $35,000. Stock and fixtures about $5,000. 
Good cljaiiee for the right man. Apply to 
Box No. 407, Canadian Grocer, Toronto.

SITUATION VACANT

WANTED WHOLESALE GKOCEUY Tit A- 
celling salesmen. None hut experienced men 
having good connection need apply. Give 
particulars, age, single or married, length of 
experience, territory covered, salary required, 
etc., to Box 458, Canadian Grocer Toronto.

SITUATION WANTED

SITUATION WANTED—AS ADVERTISING
or sales manager. Employed for past eight 
years by Toronto manufacturing firm ; wide 
experience in selling through the wholesaler 
to retail grocers, and advertising to reach the 
consumer. Address Box 40b. Canadian Grocer, 
Toronto.

THE CANADIAN GROCER

CLASSIFIEDADVERTISING
Advertisements under this heading, 2c. per 

word for first insertion, 3c. for each subse
quent insertion.

Contractions count as one word, but five 
Sgures (as $1,000) are allowed as one word.

Cash remittances to cover cost must ac
company all advertisements. In no case can 
this rule he overlooked. Advertisements re
ceived without remittance cannot be ac
knowledged.

Where replies come to our care to be for
warded five rents must be added to cost to 
cover postages, etc.

MISCELLANEOUS

A BOOKKEEPING STAFF IN ITSELF, 
doing the work with machine precision and 
accuracy, the National Cash Register. Wrii • 
for demonstration literature. The National 
Cash Register Co., 285 Yonge St., Toronto.

ACCURATE COST KEEPING IS EASY IF 
you have n Dey Cost Keeper. It automati
cally records actual time spent on each opera
tion down to the decimal fraction of an hour. 
Several operations of jobs can be recorded on 
one card. For small firms we recommend 
this as an excellent combination—employes’ 
time register and cost keeper. Whether you 
employ a few or hundreds of hands we can 
supply you with a machine suited to your 
requirements. Write for catalogue. Inter
national Time Recording Company of Canada, 
limited. Office and factory, 29 Alice Street, 
Toronto.
ADDING TYPEWRITERS WRITE, ADD OR 
subtract In one operation. Elliott-Fisher, 
Ltd., Room 314, Stair Building, Toronto.

BUCKWHEAT F L O U R GUARANTEED 
pure and unsurpassed by any mill in the 
province. T. II. Squire, Queeueboro, Ont., 
solicits your orders.
BUSINESS GETTING TYPEWRITTEN LET- 
ters and real printing can he quickly and 
easily turned out by the Multigraph in your 
own office—actual typewriting for letter- 
forma, real printing for stationery and ad
vertising, saving 20% to 70% of average an
nual printing cost. American Multigraph 
Sales Co.. Limited, 129 Bay St., Toronto.

COUNTER CHECK BOOKS—WRITE US 
to-day for samples. We are manufacturers 
of the famous Surety Non-Smut dupllcatlug 
and triplicating counter check books, and 
■ingle carbon pads in all varieties. Dominion 
Register Co., Ltd., Toronto.

MISCELLANEOUS

FOR SALE AN OLD ESTABLISHED GRO 
• cry business in a flourishing city in the 
Maritime Provinces, doing a business of thirty 
thousand dollars a year, and showing a net 
profit of twenty-five hundred to three thou
sand dollars. Present owner forced to sell 
owing to poor health. Apply care of Box 
405, Canadian Grocer, Toronto.

DOUBLE YOUR FLOOR SPACE. AN OTIS 
Fen so in hand-power elevator will double your 
floor spare, enable you to use that upper floor, 
either as stock room or as extra selling space, 
at the si me time ineven sing space on your 
ground floor. Costs only $70. Write for 
catalogue B.” The Otis-Fensom Elevator 
Co., Traders Bank Building, Toronto, (tf)

EGRY BUSINESS SYSTEMS ARE DEVISED 
to suit every department of every business. 
They are labor and time savers. Produce re
sults up to the requirements of merchants 
and manufacturers. Inquire from our near
est office. Egry Register Co., Dayton, Ohio; 
123 Bay St.. Toronto; 288% Portage Avr, 
Winnipeg; 308 Richards St., Vancouver.

FIRE INSURANCE. INSURE fN THE 
Hartford. Agencies everywhere in Canada.

MOORE’S NON - LEAKABLE FOUNTAIN 
pens. If you have fountain pen troubles of 
your own, the best remedy is to go to your 
stationer and purchase from him a Moore’s 
Non-Leakable Fountain Pen. This is the one 
pen that gives universal satisfaction, and it 
costs no more than you pay for one not as 
good. Price $2.60 and upwards. W. J. Gage 
& Co., Limited, Toronto, sole agents for 
Canada.
MODERN FIREPROOF CONSTRUCTION — 
Our system of reinforced concrete work—as 
successfully used in many of Canada’s larg
est buildings—gives better results at lower 
cost. “A strong statement” you will say. 
Write us and let us prove our claims. That's 
fair. Leach Concrete Co., Limited, 100 King 
St. West, Toronto.

PENS—THE VERY BEST PENS MADE ARE 
those manufactured by William Mitchell Pens, 
Limited. London, England. W. J. Gage & 
Co., Limited, Toronto, are sole agents for 
Canada. Ask your stationer for a 25c assort
ed box of Mitchell’s Pens and find the pen 
to suit you.

THE QUICK TICKET PRESS ENABLES 
you to produce your price tickets in any style 
or color you need them, perfectly printed, 
saving you from 50 to 500%. Prices $3, $6, 
$10. Lists free. Adams’ Patents, Bolton Road, 
Eastbourne, England.
THE “KALAMAZOO” LOOSE LEAF BINDER 
Is the only binder that will bold just as many 
sheets as you actually require and no more. 
The hack is flexible, writing surface flat, 
alignment perfect. No exposed metal parts or 
complicated mechanism. Write for booklet. 
Warwick Bros. & Rutter, Ltd., King and 
Spadiua, Toronto. (tf)

YOU CAN BUY A REBUILT TYPEWRITER 
from us. We have about seventy-five type
writers of various makes, which we have re
built and which we will sell at $10.00, $16.00 
and $20.00 each. We have also a large stock 
of better rebuilts at slightly higher figures. 
Write for details. The Monarch Typewriter 
Co., Ltd., 46 Adelaide St. W., Toronto, Canada.
WAREHOUSE AND FACTORY HEATING 
systems. Taylor-Forbes Company, Limited. 
Supplied by the trade throughout Canada.

(tf)
COPELAND - CHATTERSON SYSTEMS — 
Short, simple. Adapted to all classes of busi
ness. The Copeland-Chattereon Co., Limited. 
Toronto and Ottawa.
COUNTER CHECK BOOKS—ESPECIALLY 
made for the grocery trade. Not made by 
a trust. Send us samples of what you are 
using, we’ll send you prices that will In
terest you. Our holder, with patent carbon 
attachment, has no equal on the market. Sup
plies for binders and monthly account sys
tems. Business Systems, Limited, Manufac
turing Stationers, Toronto.

The

Condensed Ad.
page

will Interest you
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Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain 
sales, cash sales, etc. ; ideas 
for catch lines or window 
cards, and many hints for 
the preparation of live ad
vertising copy. A collec
tion of short talks, adver
tising ideas and selling 
phrases used by the most 
successful grocery adver
tisers.

/

PRICE $2.00

ALI; ORDERS PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Toronto

Coffee, Its History, 
Classification and 

Description
By Joseph M. Welsh

This is the most exhaustive, inter
esting snd instructive book ever pub
lished on Coffee. It is sttrsetively written 
and richly illustrated, and should be 
read by all who deal in or use Coffee. 
The contents include,

Cultivation end Preparation.
Commercial Classification and Des

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.
Teehalaal Beak Depertmeet

143-149 Uai varsity Avenue, Tarante

■
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COMPLETE YOUR
TOBACCO DEPT.

by stocking and selling
PUKE CANADIAN LEAF. 

Attractive prices. We have a good assort
ment of pipes.

J. A. FOREST,
189 Amhemt til., - - Montreal.

GOODS HIGHEST QUALITY
PRICES ALWAYS RIGHT

That’s Our Policy.
PAPER BAGS—WRAPPING PAPER.

How is your stock? Don’t forget to 
give us a call when you begin to get 
short.

COUVRETTE & SAUKIOL 
Wholesale Grocers - - Montreal.

Favorite Stove Polish, polishes, shines, and 
leaves a lasting polish. What the house
wife wants.
“Coon” Shoe Polish Is another of our 
specialties
Uncle Sam Dressing Is always found O.K. 
bjr^your customers.

We guarantee the goods.
UNCLE SAM DRESSING CO. 

Lanorale, P.Q.

M oDOUOAL- I—

Insist upon having them 
D. McDOUGALL A CO. Ltd., Glasgow, Scotland

CLAY PIPES

WRITE TO
10 Garfield Chambers. Belfaat, Ireland, 

for Sample Copy of the

Irish Grocer, Drug, Provision 
and General Trades’ Journal

if you are interested in Irish trade.

COMTE’S COFFEES
Sitlsfj «very user. Let’» tell you why.

Addreu

146 St. Urban St. Montreal

THE “WANT AD.”
The “want ad.” has grown from a 

little used force In business life, 
into one of the great necessities of 
the present day.

Business men nowadays turn to 
the “want ad.” as a matter of course 
for a hundred small services.

The “want ad.” gets work for 
workers and workers for work.

It gets clerks for employers and 
finds employers for clerks. It brings 
together buyer and seller, and en
ables them to do business though 
they may be thousands of miles 
apart.

The “want ad." is the great force 
in the smal affairs and Incidents of 
dally life.

POTS.

Montreal

Meads Holes ia
PANS.
KETTLES Ac

MenJ» Granite
Iron, (..upper, Braee, 

ilium, etc. in two 
out any tool». Si 
Money- Any woman can 
the holes in her kitchen utensils. 
-X iwi package postpaid, enough 
mend HO holes.

H. NAGLE y Co.
AGENTS WANTFD.

DEALERS : You make 88% profit on “Vol- 
Peek.” Put up In attractive display sUuids. 
W rite for sample and terms.

TURKISH DELIGHT!
“Sultana” Brand.

The real stuff. Absolutely delicious, ltlg 
profit and steady demand when introduc
ed. Packed attractively. Agents write:
ORIENTAL PRODUCE CO., MONTREAL 

Ontario Agents:
MacLaren Imp. Cheese Co., Ltd., Toronto.

OLYMPIA AND 
BEN BEY CIGARS
are good smokers and sellers 

Kd. Young heart tic Co.. Limited. 
Montreal, P. Q.

PICKLES & CATSUP
Reputable high-class goods at reasonable 
prices. Y’ou can have the eame if you stock 
our llnea. Write for particulars.

H. BOURQUE A SON
MONTREAL.

We are direct importers of Pure Olive Oil, 
Olives, Figs, Turkish Delight and All 

Oriental Products.

C. Roumbanis & Son, Limited
Head Office : Toronto

SUCHARD’S COCOA
You want Quality Cocoa all the time, Mr. 
Grocer. It will not pay you to sell a tin 
on which you cannot rely. We can prove 
beyond a doubt the high quality of 
Suchurd’s. Remember:—
Suehard's. tiuchard’e. Suchard’s.
FRANK !.. BENEDICT A CO., Montreal 

Agents.

FRUIT PULPS
Bitter Oranges and Peels
F. KESSELL * CO. 7-S, The Approach 

London Bridge. London. Eng.

Let Us Make Your Store Fixtures
We have fitted up some of the most elab
orately finished stores hi Canada. Why 
not yours? Our quotations are attractive 
and all orders are filled In specified time. 
No disappointments. Write when In need. 

S. MENNIEK A FILS 
Pie IX Ave., Mal»ouuvuve, P.Q.

l „ ENGLISH STILTON CHEESE 
* ; FOR CHRISTMAS TRADE
l 1 RIPE. PAT. Bl.UE MOULD CHEESE 
r * Write1 I A. C. CHAPMAN

, 93 Uurixlier Street, Montreal.
_ The Urgat Dtrevt Importer of Stilton
S I'hffse lit the D'-million

Biscuits and Confectionery
Big range from which to choose your 
Christmas stuck Only the highest grade 
goods made. Prompt attention giveu all 
orders.

See Our Travelers.
THE AETNA BISCUIT CO., LTD.. MON

TREAL.

SAKE OVENS
Bakina Derke ef Sceteh VtfBv fire Brlvk. Bettloeil Hteel
Ureue that van be placed 

4l»IM7.I»KU»aur where.
Bread Bai-ke, Treat Be ire. 
Pane aud erery aaveaelty 
for the Bake Bhop

Write fur General Velalo»
ta, IIM1FMI OIEI «1 ltd Cl . to . Iiaalfare t,aa«a

Write ue for New Price Liet ef

WINDSOR SALT
TORONTO MALT WORKM

TORONTO. ONT. GEO. J. CLIFF. Maeaaer

“NO-DUST”
PUT UP IN BULK ONLY

It is a powerful disinfectant powder for 
sweeping purposes. Pleasant odor.

No-Dust Mfg. Co.
8 Market Si.. Si. John. N.B.

Keep in mind flu- domin
ant fact that mankind from 
its first appearance on the 
earth has l-een schooled by 
nature to look for signs; 
for invitations to taste; for 
suggestions as to what to 
wear. Tell your story briefly, 
forcibly, truthfully, and ad
dress it through the proper 
media and you can success 
fully apply advertising as a 
means in increased distri
bution.
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Manufacturers’ Agents and Brokers’ Directory
The Canadian market is over three thousand miles long and extends from the peach 
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this 
market satisfactorily or get the best out of their Canadian opportunities without the 
assistance of local agents. The following firms in all parts of Canada are prepared 
to act as agents for good lines. The service department of the Canadian Grocer is 
at the disposal of firms wanting agents or of agents wanting agencies.

WZ8TKKN PROVINCES. WESTERN PROVINCES—Continued.

60

DISTRIBUTORS,LIMITED
P. O. Drawer 88 

EDMONTON, ALBBBTA. 
Manufacturers’ Agents, Commission 

Merchants, Warehousemen.
Track connection with all Railroads.

ONTARIO.

G. C. WARREN
Box 1036, Regina 

IMPORTER, WHOLESALE 
BROKER and MANUFACTURERS’ 

AGENT.
Trade Established. 15 Years 

Domestic & Foreign Agencies Solicted

THE WESTERN BROKERAGE A MAKUFACT-

Commlsslon Brokers, Customs Brokers 
and Manufacturers Agents, Shipments 
stored and distributed, Bonded ware
house In connection. Your business 
solicited.
222 Ninth Ave. West - Calgary, Alta.

H. G. SPURGEON
WINNIPEG

Wholesale Broker end Manufacture»’ 
Agent

Canadien, British end Foreign Agencies 
Solicited.

280 Chambers of Commerce.
P.O. Box 1812.

Wheleeal. Commleal.n Broker» end 
Mnnafeeturera' Agents

WINNIPEG - MAN.
Demeetlc end Foralgn Agencies 

Solicited.

WATSON & TRUESDALE

RUTTAN & CHIPMAN
WHOLESALE GROCERY BROKERS 

and
MANUFACTURERS’ AGENTS 
Fort Qarrj Court, Main Street.

Winnipeg - Canada

HOLLOWAY, REID & CO.
Cor. Vermillion Ave. and 5th St.

EDMONTON - ALBERTA 
Importers and Manufacturer»’ Agents
We specialize in Biscuits and Candies 

We are still open for a few good Agencies

JOHN J. GILMOR & CO.
Wholesale Manufacturers’ Agents and Com

mission Biokers
WINNIPEG, MAN.

Covering Manitoba, Saskatchewan and Alberta. 
We can give special attention to a few more 
first class lines. Domestic and Foreigh agencies 

solicited.

W. G. PATRICK & CO.
Manufacturers’ Agents 

and
Importers

77 York St. - Toronto

The J. J. TOMLINSON CO.
WINNIPEG

Wholesale Grocer, Broker».
Office and Track Warehouse,

82 Alexander 8t. B. 
Correspondence solicited on domestic 
end foreign lines.

WESTERN DISTRIBUTORS LIMITED
Wholesale Commission Merchants, Cus- 
teine Brokers and Manufacturers' 
Agents. Cara Distributed, Warehoused 
end Forwarded. Warehouse on Transfer 
Track. Business solicited. Our position 
Is jonr opportunity.
Saskatoon - Western Canada

FRANK H. WILEY
WHOLESALE COMMISSION MERCHANT 

and
6R0CERY BROKER

757-759 Henry Ave., WINNIPEG

Eastern Manufacturers Limited
Manufacturers’ Agents, 

Saskatoon, Saskatchewan.
Cover Northern Saskatchewan completely. 
The jobbing trade in Saskatoon, Yorkton, 
North Battleford and Prince Albert is vis
ited daily. We want to represent you In 
this large and growing territory.

H. P. PENNOCK & CO.,
LTD.

Wholesale Grocery Brokers & Manufac
turers’ Agents,

WINNIPEG
We solicit accounts of large and progres
sive manufacturer’s wanting live represen
tatives.

ESCOTT & HARMER
Successors to W. H. ESOOTT 00.

WHOLESALE GBOCEBY 
BBOKEBS, COMMISSION MEB- 

CHANT8 and MANUFACTUBEB8’ 
AGENTS

OFFICES:-
Winnipeg,Regina, Calgary, 

and Edmonton

ONTARIO—Cvntlnu

NORMAN D. McPHIE
Merchandise Broker

27 Federal Life Bldg., Hamilton, Out, 
Established 1 903

Offers for prompt shipment in 
wholesale lots

1912

Crop

White Beans 
Split Peas 
Evaporated Apples 
Split Lentils

We have imported
$50,000 AUSTRIAN BEANS
during the past 2 months. 
Who wants same ?
Wire us on Evaporated 

Apples.

W. H. MILLMAN & SONS
Wholesale Grocery Brokers 

Toronto, Ont.

W.G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents. 
Established 1886.

MacLaren Imperial Cheese
Co. Limited

DEPARTMENT AGENCY
Agents for Grocers* Specialties and Whole

sale Grocery Brokers
TORONTO. Ont. DETROIT. Mich

THE MARSHALL 
BROKERAGE COMPANY 

67 Dundee St.. LONDON. ONT.
Wholeaale Grocery Brokers. Fully 
equipped to act as agents for Brit 
ish, American and Canadian grocery 
lines. WBITE US.

O. E. Robinson & Co.
Manufacturers and Buyers of Dried, 

Evaporated and Canned Apple».
Iegeraoll, .... Ontario 

E.labll.hed MM.
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Manufacturers’ Agents and Brokers’ Directory
(Continued.)

MARITIME PROVINCES.

G. E. CREIGHTON & SON
Brokers and Commission Merchants 
Manufacturers’ and Millers’ Agents

HALIFAX, - NOVA SCOTIA
Domestic and Foreign Agencies Solicited

NEWFOUNDLAND.

T. A. MACNAB & CO.
8T. JOHN'S NEWFOUNDLAND
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importera and exporters. Prompt and 

rareful attention to all liuslneaa High
est Canadian and foreign references, 
faille address: “Mscnab,” St. John’s. 
Codes : A, U, C, fith edition, and private.

BRITISH COLUMBIA.

McLEOD & CLARKSON
Manufacturers’ Agents and Wholesale 

Commission Agents
362-6 Gamble 8t., Vancouver, B.C.

Can give strict attention to a few first-class 
Grocery Agencies. Highest References.

QUEBEC.

L. EMILE GABOURY
Manufacturers’ Agent and Commission 

Merchant.
236 St. John St., QUEBEC, CAN. 

Correspondence solicited with brokers or 
manufacturers looking for a reliable rep
resentative. Can furnish best of refer
ences.

ENGLISH FIRM manufacturing LARD COM-
POUND and BEEF SUET desires BUYING
AGENTS.

Replies to Box 93
CANADIAN GROCER,

88 Fleet Street,
LONDON, ENGLAND

»------------------------------------------ <►

A want ad. in this paper wUl 
bring replies from all 

parts of Canada.

■»-------------------------------- ----------«>

L
B

■w1

L

YOU CAN SELL IT
If you have it in stock,

MAPLEINE
The Flavor de Luxe. 

Order of your jobber, or

Frederick t. Rebus It., 
IS Frost SlS.. Toaoato.

Masse A Nlekiy. Wleelpeg

ThiCreseiet Mfg.Ce.
IUTTU. • WASH.

SHIP YOUR CARS TO
FERGUSON'S SIDING

(Jars contini&tty loading for all cities in the West and Northwest.
(J Inland Revenue and Customs Bonds.

Our siding is on G.T.PÀ and C.N.R., inter-switching with C.V.R. and ■ Midland 
Railway. Cars distributed carefully.

FERGUSON BROS., Warahoutaman,
123 Bannatyn» Av., WINNIPEO, Can,

We have records in oiir vaults covering ten years' satisfactory service.

The failure to stock some standard commodity may 
be the means of a merchant losing trade.

Mathieu’s Nervine Powders
MATHIEU’S

NERVINE
fer Heidarht and Ncsralfla

If yo., have"■ bad headache.

you do not sleep well.

If you «.get I

48 Powders /or agent,

are recognized everywhere as a s|nmt- 
lic remedy in all eases <>1 lieadaehes. 
and they van lie reenmmended liv 
every merchant with [wrfeet safety 
as an effective remedy. Ihm’l lose 
trade hy allowing your su|i|dy to run 
short.

It' you don’t know them, try
Mathieu’s Nerviline Powders yourself 
at our ex pieuse as (ter eou|H>n alt arlied.

For all foims of colds Mathieu s Syrup of Tar and Cod Liver Oil is 
recognized as a safe and effective cure.

The
J.L. MATHIEU CO.

Proprietors

Sherbrooke, P.Q.

Please send regular box of Mathieu'» Ncr\ tee 
■ Powders to the following address:—
1 Name......................................................................... ..................
1 With (Name of firm)............................. ...... ........ .
| Street...................................................
I Oily or town. . . ............  .................. Prov..................

A Promissory Note 
Is Better Than A 
“Book Account"

When you let a 
man “run an ac
count" he has your 
goods and VO 
HAVE NOTH
ING, except 
YOUR account 
of his indebt
edness. When 
you use

ALLISON
Coupon Books
you START with bis PROMISSORY 
NOTE, and HE starts with the under
standing that you mean business. 
Allison Coupon Books save thousands 
of dollars a year for merchants like 
you.

A man wants credit. Yon think 
he is good. Give him a $10.00 
Allison Coii|m.u Book. Ilave 
him sign the receipt or note 
form in the front of the hook, 
which you tear out and keep. 
Charge him with $10.00 -- no 
trouble. When he buys a dime's 

worth, tear off a ten ont coupon, and so on 
until the tiook is used up. Then he pays the 
$10.00 and gets another hook. No pass books, 
no charging, no lost time, no errors, no dis 
putes. Allison Coupon Books arc recognized 
everywhere as the best.

For Sale By The Jobbing Trade 
Everywhere.

kU-efsctured by ALLISON COUPON 
CO.. IadiwaapwlU, ladUaa. U.S.A.

HOW
THEY
WORK

Grocery
Advertising

By Wm. Borsodi 
It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
carda, and many hints for 
the preparation of live ad
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the moat success
ful grocery advertisers.

PRICE $2.00
ALL ORDRES PAYABLE

IN ADVANCE

MacLean Publishing Co.
145-449 University Ave., Toronto
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P

BP AND

jure Fruit

i NDNfRdHtNMR.
TORONTO

The Jam that sells, the Jam that 
pleases, the Jam with the quality, 
ihe Jam that brings repeat orders, the 
•lam that makes a business profitable 
is

L&B. Banner Brand Jams
Made of the finest fruits and packed in 2, 
5 and 7 lb. gold lacquered pails and 30 lb. 
wooden pails._

LINDNER & BENNER
291 ARTHUR ST., TORONTO

Phone Park 2985 
REPRESENTATIVES :

Laing Brothers. Wholesale Grocers. Winnipeg, 
Manitoba ; The Amos B. Gordon Co., Toronto, 
Ontario ; Escott & Harmer, Alberta.

Trade Mark.

“ Quinquinol ”
(Pronounced Kin-Kin-all)

the STOCK FOOD of HIGHEST QUALITY, has been 
awarded three diplomas as well as receiving the recom
mendation of the Minister of Agriculture.

50/ PROFIT and Exclusive Territory
$4.00 per dozen gallon tins. Retail at $6.00. We are now 
allotting territory for next spring trade. Are you inter 
estcdf Only one dealer in each town wanted. Quinquinol 
will attract country patrons to your store.

QUINQUINOL STOCK FOOD CO.
69 St. Timothee Street, Montreal

Full Assortment
OF

Canadian Canned Goods
VEGETABLES FISH FRUITS

Tomatoes Salmon Apples
Corn Sardines Raspberries
Peas Lobsters Strawberries
Haricots Herrings Pears
Beets Oysters Peaches
Asparagus Cod Fish Plums

ETC., ETC., ETC.

Large Variety
OF

Imported Canned Goods
LA SOLEIL Brand LA SOLEIL Brand

PETITS ROIS, Très-Fins, Moyens, No. 1, No. 2
Asparagus Haricots Flageolets
Artichokes Spinach Macedoines
Brussels Sprouts Concentrated Tomatoes, etc.

FRS. PETIT & C1E. (Brand)

PETITS POIS MOYENS
1000 Cases

Retails 10c. a tin.
Large Profit. Going Fast.

1000 Packages 1000 Packages
DRIED FRUITS

assorted as follows:—
Cleaned Currants, Assorted Raisins, California Prunes, 
Hallowee Dates, Peels, Figs, Evaporated Fruits, etc., etc.

Write, Phone, Wire

Laporte, Martin & Cie.
Limitée

568 St. Paul Street Montreal
BELL TELEPHONE, MAIN 3766 

Exchange connecting all departments
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ENERGETIC CLERKS
who are willing to work after hours can add substantially to their salary 
by joining the MacLean Circulation Organization, the largest and most 
efficient in America.

There are already over 400 circulation salesmen getting sub
scriptions for Mac Lean’s Magazine, but there is scope for more. If you 
will take up the work in your district you will find it will pay you well. -

t

Get started now—Don’t wait.

WRITE FOR PARTICULARS TO

MacLean Publishing Co., umvV,LyAve. Toronto, Can.
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The business of the 
“SEALSHIPT” Oyster 
System's Canadian 
Branch has been taken 
over by us. We can fill 
all orders promptly for 
"SEALSHIPT" Oysters 
or equipment.

I
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THE CANADIAN GROCER

THE BANNER MONTH
December in most lines is the most important season of 
the year. This is particularly true of products that are 
seasonable at this time.

During the season of “Good Cheer,” the public are in 
a very appreciative mood and observe little details more 
than at any other time.

There is no time that the merchant should be as careful 
of the products he sells nor is there any season that his 
caution will yield him as great a return.

When people are holidaying, they are not looking for 
cheap wares, but desire that which will afford the maxi
mum comfort and satisfaction, hence quality should be 
your “WATCHWORD.”

Of all the holiday products, oysters are the most prom
inent. You accordingly should be most particular in 
choosing your source of supply. In looking for a quality 
proposition in any line, you go to a house that makes a 
specialty of that particular line.

We are Canada’s exclusive oyster house, devoting our 
entire time and attention to the one thing we know best. 
Oysters are no side line or secondary consideration with 
us.

Kindly let us have your holiday booking now.

The Connecticut Oyster Co.
The only exclusive oyster house in Canada

50 Jarvis Street TORONTO, ONT.
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Two
Telfer Dainties

II' you have a demand for a class of wafer 
that is different from the rest you will 
find either of these two lines just what 
you want.

Introduce them to your most particular 
trade and you will never need to push 
them. Your customers will do that and 
do it well. y

Don’t forget that a pleased customer is 
your best advertisement. Send for price 
list.

TELFER BROS., Limited
COLLINGWOOD, ONT.

Branches :
TORONTO : : HAMILTON : : BRANTFORD 
WINNIPEG : : FT. WILLIAM : : EDMONTON

—
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20 Carloads
of Comfort Soap

COMFORTTc|j^P 
soap y

SOLD
this year by

ONE
Canadian

Jobber

Mr. Wholesaler
Are YOU getting your share of this trade?

Mr. Retailer
Are YOU pushing this leading brand ?

Mrs. Consumer
is CERTAINLY saving the wrappers.

MOST POPULAR WITH MOST j 

PEOPLE FOR MOST PURPOSES

* (lornfort /iiis positively the largest sale in Canada

COMFORT SOAP
“ITS ALL RIGHT”X


