








Canada joins Middle East’s Big 5 Japan an ideal market for health ingredients

Dubai, October 28-November 1, 2006 > The Canadian ~ mercial and residential buildings. Financed by the Tokyo, October 4-6, 2006 > Canadian companies looking to explore
Consulate in Dubai is seeking businesses to join the region'’s vast oil and gas wealth, these initiatives are opportunities in Japan's booming health food market may wish
Canadian pavilion at the Middle East’s largest trade fuelled by large increases in population and tourism. to be part of the Canadian pavilion at Health Ingredients Japan, the
show on building and water technology products and Spaces with the Canadian pavilion will be allocated country’s biggest exhibition of its kind. Last year, the fair welcomed
services—known as the Big 5. on a first-come, first-served basis so book your space some 45,000 visitors.

This event is an opportunity for Canadian exporters  before June 30, 2006. i The Japanese market is made up of some 128 million consumers
to meet distributors and buyers looking for products For more information, contact Terry Gain, Big 5 | who are very knowledgeable about the benefits of healthy food
and services related to building materials, water Agent in Canada, tel.: (416) 932-1173, email: ‘ ingredients, functional foods and nutraceuticals. According to
technologies, air conditioning, glass and metal, and terry.gain@interlog.com, or Sanam Shahani, Functional Foods Japan, a report on nutrition, the Japanese
cleaning and maintenance. Current construction Canadian Consulate in Dubai, email: nutraceutical market is estimated to be worth $27 billion. Moreover,
spending in the region will top $700 billion, which sanam.shahani@international.gc.ca, website: Japan is the second-largest market in the world for nutraceutical

products, second only to the United States. In fact, Japanese per
capita consumption of nutraceuticals is actually higher, at
$166 per year, with the U.S. at $136 and Europe at $92.

The market is also growing fast for the nutritional supplement

includes infrastructure development and new com- www.thebigsexhibition.com.

sector. As deregulation in Japan continues, demand for Western
ingredients gets ever stronger. In 2005, the Japanese nutritional
supplement market accounted for some $12 billion in sales.

For more information on the Canadian pavilion, contact
Anne Woo, Agriculture and Agri-Food Canada, tel.: (613) 759-7857,
fax: (613) 759-7840, email: wooa@agr.gc.ca, websites: www.hijapan.info
and www.functionalfoodsjapan.com.

Colombia’s food fair coming right up

Bogotd, August 16-19, 2006 > Canadian food and The fair targets purchasing managers from hotels,
beverage exporters with their eye on Central and restaurants, supermarket chains, wholesalers and
South America may wish to join the Canadian pavilion  distributors and food processors among others. Sought- ;
at Alimentec 2006, Colombia’s biennial international after products include processed foods, beverages and ‘
food exhibition. liquors, restaurant equipment, food supplies, refri- l
Alimentec is billed as an excellent event for geration and frozen foods, storage, catering and ‘
Canadian exporters to explore and develop business delicatessen services, and food technology.
opportunities in the Colombian market as well as with For more information, contact Juan Carlos Navia,
other South American ones. For Canadian companies Canadian Embassy in Colombia, tel.: (or1-571) 657-9856,
already doing business there, it is the perfect occasion  email: bgota-td@international.gc.ca, website:
to strengthen existing relations. www.alimentec2006.com. ‘
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