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A Natural Remedy

There is no simpler, safer,or more agreeable preparation than

ENO’S A
‘FRUIT SALT’ A4S For more

The approved remedy for driving ‘“ /y " than fOrty

out disease germs. Its action

is quick and thorough. It 4 Q \ ! years Eno’s
clears the intestines, rouses & qw

the torpid liver to new i3 4\, ¢ : ’
life, stimulates the ; E j?[f Ff“lt Salt
mucous membrane to , N :

a healthy action, g '_‘_ S0y N has been before
and cleanses and <Y by ¢ :

oo e AR the public both at
whole diges- B VA, - o

b home and abroad.

Largely advertised and well established, it is
now in good demand, and is therefore bound
to carry with it enquiries for other lines.

Should consequently be stocked by all Chemists,
Grocers and Stores.

Prepared only by J. C. ENO, Limited, ‘FRUIT SALT’ Works, London, Eng.
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60%

Profit People will
economize, but—
will still eat Chocolates

Very few of your customers will eliminate choc-
olates from their little pleasures even during
stringent times, but instead will buy less expensive
kinds,

“BORDO”

spells fine quality at a

i very moderate price
Fush “‘Bordo : Sales It is tl 4 f the chocolate that is different i
{18 1€ name o 1e ¢cnocolate 1at 1s diugerent 1n

ARSI A VLT T A SR flavor, of high quality, pure and wholesome. One
and satisfy yvour trade, helping them to economize flavor only and one that will plou.-‘e your most
without debarring themselves of the toothsome articul .. . .
sweetmeats they have been used to, lhllll(ll al l)‘l“““'\
Packed in 10¢. packages, % 1b. boxes, 1 Ib. boxes,

b b, boses, The Montreal Biscuit Co.

Send for Free sample hox. Yours for the asking The ()riginat()rs M()VTREAL

A New Delight at
Every Meal

O-EAT-A

t'hese dainty pickles add an appetizing delicious-
ness to every meal. The more your customers eat
the more they want. Start them out with a few good
displays. Show them in the window or on your
counters. The distinctive bottle and neatly packed
pickles will make the display stand out particularly
strong. The result makes it worth while.

The T. A. Lytle Company, Limited

‘* Canada’s Largest Pickle Industry "’
STERLING ROAD - - - - - TORONTO
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The British Fleet

has proven its supremacy

‘I'ransportation between Canada and the
Motherland is going on almost the same as
usual. And dealers can still supply their
customers with ‘

COX’S

Instant Powdered Gelatine

—the standard the world over. It has an
exceptionally large sale throughout Canada.
Housewives appreciate the economy and
deliciousness. A delicious dessert jelly can
be prepared in a moment. Dealers realize
a good profit on every sale. They find it
pays to sell the better quality gelatine—they
stock and display COX’S.

British made
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E.S. & A. ROBINSON; L™ BRISTOL, ENG.

EXPORT MANUFACTURING STATIONERS,

COLOR PRINTERS—COLLAPSIBLE CARD-
BOARD BOX MAKERS.

PAPER BAG MAKERS

SPECIALITIES:—

TEA AND COFFEE BAGS.

LABELS, LITHOGRAPHED AND EMBOSSED
SHOWCARDS—CALENDARS.

OFFSET AND EMBOSSED LETTER-HEADS.
ENVELOPES OF EVERY DESCRIPTION.

EVERYTHING IN PAPER AND PRINTING
FOR THE MANUFACTURING PACKER.

Mail Enguiries for Samgples and Quotations, to

E. S. & A. Robinson Ltd., Bristol, England

The “Hobart” Mill
—rnot an expense, but
a wonderful economy

With the European war necessitating the advance in price of many articles
un the grocery list, it is apparent that the grocer will have to economize
and increase his profits wherever possible.

Coffee may be made a better producer. If you are handling ground, bulk
or package coffee, you are missing an opportunity to save.

Install one of the Hobart Coffee Mills (a size for every requirement) and
grind your own coffee beans. Save enough in a few weeks to pay for the
nill—give your customers better coffee for their money—always fresh

and full strength.
Write for full information
for increasing coffee sales.

The Hobart Manufacturing Co.

105 Church Street, Toronto, Canada

RYAN BROTHERS, 110 James Street East, Winnipeg,
Agents for Manitoba, Saskatchewan and Northern Ont.
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Sell Pure Jams
—they give better

satisfaction and are
most economical

In these days of economy, cus-
tomers are looking for best
money value. By selling them
pure ED.S. Jams or Jellies
they get exactly what they are
paying for and 100 per cent.
value at that. E.D.S. Jam is
not a mixture or compound, it
is absolutely pure.

Every sale means lasting sat-
isfaction to your customers.

Moreover,
E. D. 8. Fruit
Products are
extensively ad-
vertised — the
ads. are work-
ing with the
dealer in creat-
ing more sales
and profits.

Prices on main
lines have not
been advanced
on account of

the war.
Made only by
Ll
E. D. Smith & Son
Limited
WINONA ONTARIO
AGENTS:
NEWTON A. HILL - Toronto
W. H.DUNN - - - Montreal
MASON & HICKEY - Winnipeg
R. B. COLWELL - Halifax, N.S.
A. P. ARMSTRONG Sydney, N.S.
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Now is the time to

feature hunters’ supplies

October—the hunters’ season—is almost here.
Men are getting ready—they are busy filling
their food hampers. Among other things what
would the hunter enjoy more than: a cup of
delicious hot coffee or cocoa after a hard day’s
chase! Reindeer Coffee or Cocoa is not only
convenient to carry, but it can be prepared in
a moment by simply adding hot water.

This is your opportunity for more sales—a
display of Reindeer will produce profitable
results.

Borden Milk Co., Limited
“MowTREAL

Branch Office: No. 2 Arcade Building
Vancouver, B.C.
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J AP AN TE A is now practically the

| only natural green leaf
tea on the market. Our shipments are coming
forward regularly.

p
Extracts come and extracts go, but

we go on for ever—Jonas’ Extracts,
(With apologies to Tennyson)

Since the first bottle of Jonas’ Extract was manufactured in 1870, over forty-four years ago, many a new y F

bhrand has sprung up, bloomed and dled—Jonas’ still go on taking deeper root every day, making new M,

friends and holdlnf the old. Most of our patrons of forty-four years ago who are now in bnsiness are

still handling an increasing quantity of these superior extracts. They're pure, of finest flavor and fullest r
]

strength. m‘l N\
» ALEMON |
Push Jonas’ Extracts =
' —

HENRI JONAS & CO. (Established 1870) Montreal

\
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Rose Brand

Pure Fruit Jam
THE PEOPLE’S PRICE

You will find the general public

demanding lower priced, yet pure The above cut shows an artiele of daily wse in

fruits, i i T
Here it is, the finest fruits, fresh overy housshold in: Cannde. . W4 Wanistios o

Eicked aind ripef comI?inedBwitg Sc bbo
ne quality apples. Rose Bran lng
Jams, etc., sefl at a price that m
meets the nblicBapprloval.d HAll
orders for Rose Brand and Har- B h
vest Brand Jams, Jellies, Catsups rus es
R and Vegetables filled from
; 1914 pack. and have the cost of this elass of goods reduced to

a minimum. The Dealer gets the advantage of this
Write for prices. when he buys our Brushes. We have a large range
RIS E in every class of material which show good margins

maraLal Fretz Limited e L .
: HAMILTON, ONT.

s P Stevens-Hepner Company
Limited
Port Elgin, Ontario.

Amos B. Gordon Co., Toronto,
Ont.

General Sales Agents.
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Sixty-Six Per Cent.

According to the latest statistics the retail prices
of the prinecipal articles of food advanced sixty-six
per cent, in fourteen years. <The price of

Shredded Wheat

in all that time has remained the same, and it is
just as strengthening and nourishing as it was four-
teen years ago—a complete, perfect, whole wheat
food. You can help your customers solve the prob-
lem of the high cost of living, by telling them about
Shredded Wheat. Two Biscuits, with hot milk or
cream and a little fruit, will supply all the nutri-
ment needed for a half day’s work at a cost of four
or five cents.

TRISOUIT is the Shredded Wheat Wafer —
a crisp, tasty, whole wheat toast—delicious

with butter, cheese or
Shredded Wheat Biscuit is packed in odorless
spruce wood cases, which may be readily sold
for ten or fifteen cents, thereby adding to the
grocer’'s profits. :

GIPSY

StoveGloss

——the kind they come back
for every time.

Need we say any more than
that ?

Order from your Wholesaler.

Made by

The Canadian Shredded Wheat Co. Limited

Niagara Falls,
Ont.

HARGREAVES (CANADA, LIMITED,
33, Front Street, E. TORONTO.

-
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Western Agents: For Manitoba. Saskatchewan & Alberta: =
Nicholson & Bain, Winnipeg, Regina, Saskatoon, Calgary =
and Iaimonlon. For Britich Columuia & Yukon: Creeden =
Avery, 117, Arcad ildings, Vancouver, B.C. F—3
Toronte Office: y e usuildings, Vancouver, B.C. E
=
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49 Wellington St. East.
(55-A)
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The Bowser Red Sentry Pump means Pure Gasolene for the motorist and More Business for the
grocem We've taught the motorist to look for the Red Sentry and we've made a Red Sentry with elec-
tric bulb that will show a red light at night and look for the motorist. An automobile is like a wagon
load of money rolling along and paying some out to each enterprising merchant. Get yours! We'll

show you! A
SOESER

Outfit in your store means increased sales of gasole ne and kerosene accurately measured; it cuts out the
“guess” and keeps in the profit. It keeps your store clean and saves soiling your hands with measure
and funnel; it measures gallons, half-gallons, quarts, pints and half-pints, and shows the price; it shows
how much to give for “five cents’ worth,” how much to charge when you “please fill this can.” Bowser
and Oil Profits go together. Write for booklet “For Your Store.” No obligation incurred.

S. F. BOWSER & COMPANY, Inc.

66-68 Frazer Avenue, - - Toronto, Ont., Canada
Made by Canadian Workmen and Sold by Canadian Salesmen.
Sales Offices in all Centres and Representatives Everywhere.
Original patentees and manufacturers of standard, self-measuring band and power driven pumps, large and small unn. guoleno and
oll storage and distributing systems, ofl filtering and circulating systems, dry cieaner's systems, etc. HEstablished 1
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" You can’t afford to be without it

Every customer who doesn’t get what he asks for
will go to the other fellow next time

9, 11 and 13 Davenport Road
TORONTO

PN S TR
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War or no war, Simcoe Baked
Beans are the best food value
on the market.

Order_ Now

DOMINION CANNERS LIMITED
HAMILTON, CANADA
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You Will Want
To Recommend
® ® 9
Shirriff’s
If you will try a bottle of Shir-
iff's True Vanilla in your own
home—if you will have your wife
flavor cakes, puddings and sauces

with it—you will want to recom-
mend it to your customers.

Shirriffs
True Vanilla

is a product of superlative merit.
Grocers can take pride in saying
“I use it in my own home and I'm
sure that once you
use it, madam, you
will never want to
use ordinary vanil-
las again.”
Certainly, grocers
who use Shirriff’s
True Vanilla in
their own homes —
and thousands of
them do—will not
want to see their
customers continue
to use the ordinary kinds when a

little persuasion will get them to
use Shirriff’s.

Imperial Extract Co.

Steiner and Matilda Streets
Toronto

E. It you will write us, we will send
you a regular size bottle of Shirriff’s
True Vanilla to try in your own home.

7

Clothes-Pins Up

You will find the “Cane”
Woodenware perfect in finish
and construction.

The years of service and the

~satisfaction that our lines have

given, prove that they are abso-
lutely reliable. Our washboards
are made in 12 different styles,
they meet every requirement and
will prove a profitable line for
you to stock.

Write for catalog on Cane’s
Washday Woodenware, very
convenient for reference.

Your wholesaler can supply
you.

The Wm.Cane
& Sons Co.

LIMITED

NEWMARKET
ONTARIO




CANADIAN GROCER
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Send for Catalog
and prices.

John Hillock & Co.,Limited
TORONTO

AGENTS:—Western Ontario: J. H. Galloway & Co., Hamilton.
Saskatchewan : Western Butchers’ Supply Co., Regina, Sask.
Montreal: W, S, Silcock.

o

5

f“ SOVER;)TGN_’:_"
SALMON

FINEST BRITISH COLUMBIA

SOCKEYE

QUALITY
IS OUR FIRST

CONSIDERATION

: PACKED BY
Tae AnerLo Brimisa CorLumsia Packine Co, Lo,

VANCOUVER, B. C.
i

Don’t Buy “An Electric Coffee Mill”
Buy a COLES GUARANTEED
ELECTRIC MILL

There’s a tremen-
dous difference —
as great as there
is between an un-
signed check and
a signed one.

When the name
COLES is on your
mill you’re cer-
tain it’s ‘‘right.”’

Have you a copy
of Catalogune
913C1?

26 models of elee-
triemachines.
Makers of Hand
Coffee Mills for
twenty-five years.

COLES MANUFACTURING CO.
1618 North 23rd St. PHILA., PA

AGENTS: Chase &'Sanbom, Montreal: The Codville Co., Winnipeg ;
Todhunter, Mitchell & Co., Toronto: James Turmner & Co., Hamilloa,
Oatario: Kelly, Douglas % Co., Vancouver, B.C.; L. T. Mewburn &
Co., Calgary, Alta.

rure JAM

Now is the time to place your order for
Fall and Winter requirements.

We can supply you with pure, high qual-
ity Jam at normal prices.

Ask your wholesaler for price list. We
guarantee satisfaction.

Furnivall-New

LIMITED
' Hamilton, Ont.’

AGENTS: [Halifax, B.
C. Woodworth, 533
Roble  St.; St. John,
N.B., W. W, Chase, 79
Paradise Row; Mont-
real, W. 8. Sileock;
Ottawa, E. Archdeacon
Toronto, Dunn-Hortop
Co,; Fort Willlam, W
?, Elllot; Winnipeg,
. ‘P. Pennock & Co.,
; Edmonton, Alta.,
. Benjamin, 629
Fourth St.




CANADIAN GROCER

You can rely on us to give you
Best Service and Best Prices pos-
sible during the present unrest
and trouble. |

THE SIGN OF PURITY

BALFOUR, SMYE & CO., %< HAMILTON

'Phones: No. 3595, 3596, 3597, 3598, 748, 462; 1807 Night 'Phone. - :

# Wetlo—gives big sorvice APPLES
WE OFFER

1,000 Barrels first-class
Fall and Winter Apples

Holds every size bag from % to 10 Ibs. Always ready. we— l l f rom S p ra y (¥ d

Saves time, space and waste of bags. Supply of bags is
laid In the top; one by one is secured as required. The h d
most practical bag holder made. You cannot afford to be Ol'C al‘ So
without one. Write for Prices and detailed particulars.
For sale by all first-class jobbers or . ERSOI !
The O. P. McGregor Paper Co., Limited O. E. ROblnson & Co., INOGNTAI“O

411 Spadina Ave., Toronto

Have No Hesitation I

in recommending to your best customer SMITH
‘Bluenose’ Butter

AND
It always opens up In excellent shape, and P ROCTOR

its quality and flavor are remarkably fine.
Taste ‘Bluenose’ yourself! Then you'll
feel more enthusiastic about recommend-
ing it.

SOLE PACKERS

SMITH & PROCTOR, - HALIFAX, N.S.

In our Classified Columns on page 55, there is almost sure to be
a proposition which will interest you.

You should use our Condensed Ad. page for making your
wants known. Whether it be a partner, clerk or salesman
required, or a buyer for your business, or if you have bought a
cheese-cutter or a showcase, etc., and want to sell your old one,
you will find Canadian Grocer’s Classified page most produc-
tive of replies.
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IN A CLASS
BY THEMSELVES

That is

what we
claim
for

Clark’s Pork and Beans
You ask “WHY”?

Because nothing but absolutely the purest and best is used
in their preparation.

Because they enable you to hand your customer the high-
class article at a ‘moderate cost.

Because they have by far the largest sale in the Dominion
of Canada.

DON'T LAG BEHIND.  GET YOUR SHARE OF THE SALES

W. CLARK, LIMITED, MONTREAL

1
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~ THE_NAM “"fA\lR BAN K
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Billboards, street cars, magazines and newspapers
have carried the GOLD DUST message to housewives
everywhere and GOLD DUST is recognized by your
customers as the cleanser that saves them most work.

GOLD DUST is so well known that it sells itself if
displayed, but a word from you as to its qualities
means quicker sales.

The Gold Dust Twins Make the Whele Werld

““RECOMMEND GOLD DUST—EVERY SALE
MEANS ANOTHER.”’

The N. K. Fairbank Co., Limited
MONTREAL

T 3 e ) e - e < e
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Could more tobacco W

Quick NAPTHA Luuuss

profits be coming i i

e nay s The Sign of a
Perhaps you have not tried the three popular .
16(;(1::‘53. %n order to get the better satisfaction GOOd Buy ln Soaps

and profit you should stock these three :
favorite brands: Here’s a soap with a reputation

behind it-—it is well advertised—
“Master “King George’s “Rose has a large sale—offers a 26%%

" " " i " P b
gz)ﬁ:c cnalgl?:cypwc ?::&:ecl gﬁf’dc::rtﬁ"r: (£ty on bgil:tegr e

your wholesaler supply you with
R k Ci Tob : C a few cases this very week.
oc ity lobacco Co.
LIMITED The Richards Pure Soap Co.
Limited

QUEBEC, WINNIPEG Woodsteok: «  Outario
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“M.M.” Pickle

Sole Canadian Agents :
Davidson-Bowles, Limited
86 Wellington Street West

TORONTO

“Crowns:lthe Feast”

The presence of “M.M.”Pickle ina store
gives tone to the store, besides its
delicious piquancy, pleases all old
customers and brings many new ones.

We invite inquiries and appreciate
your orders.

John Burgess & Son, Ltd.

(Established 1760)
Sauce and Pickle Manufacturers

LONDON, ENGLAND

“LUNA” Brand

NORWEGIAN SARDINES

Small, choice smoked fish of delicious

flavor in the highest quality Pure
Olive Oil.

Our pric‘es make “LUNA" Brand
most interesting to the Grocer.

We solicit your inquiries and orders.

Sole Canadian Agents:

Davidson - Bowles, Linited  The QVERSEA EXPORT CO., Limited

86 Wellington Street West
TORONTO

CHRISTIANIA, NORWAY-

13
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Sanitary Cans
“The Can of Quality”

Baked Beans,
Soups,
Meats and Milk.

b

; [ ] ‘
Sanitary Gan Company
LIMITED
NIAGARA FALLS, ONTARIO

A JUST WAR

has been waged and won against those adulteraters who have been
the cause of lowering the standard of Canadian Maple Products.

A new era

for the Maple Industry is dawning
and a Bill has been passed by the
Government which goes into effect on
* January 1st, 1915, forbidding the use
of the word ‘‘Maple’’ on any produet
that is not the absolutely pure pro-
duet of the Maple sap.

Clear your shelves of all brands not
absolutely pure and proteet yourself
against the inspector’s call. Stock

““Pride of Canada”

The brand that in face of unfair com-
petition has dauntlessly stood for
Absolute Purity.

The pure maple syrup and sugar are
the most delicious Made in Canada
produets, and with protection against
the adulteraters will increase greatly
in popularity. Encourage and get
your share of this inerease by offering
your customers only the best—Pride
of Canada.

Maple Tree Producers’ Association
58 Wellington Street, MONTREAL
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Sugars

We are glad to advise that we are catching up with our
orders and are now making fairly prompt shipments.

THE TEST OF TIME

For more than forty years, Electric Paste SBtove Polish has met overy requirement of
thousands upon thousands of critical housekeepers.

What more could you ask? Have you tried it yet!

VR g
)

Place your order now, so as to avoid delay, as we are away behind on our orders. Belling
agents for Canada are—

D. J. McLeod & Co., Edmenton, Alberta; Orr & Maclain, Winnipeg; E. B. Thompson, Tereate,
for Western Ontario; G. 0. Warren, Regina, Sask., -

v 0l

1 The fact that the successful business man is an
advertiser is usually incidental. He is an adver-
tiser because he is wise and possessed of good,
sound business sense and an analytical mind. At
some time or other he came to the conclusion that
advertising could be made one of the mightiest
factors of his business organization, and having
arrived at this conclusion, he just naturally went
to it and advertised.
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Manofacturers’ Agents and Brokers’ Directory

The Cenadian market is over three thousand miles long and extends from the peach
belt to the Arctic Ocean. Manufacturers and merchants can not hope te cover this
market satisfactorily or get the best aut of their Canadian oppeortunities without the
assistance of local agents. The following firms in all parts of Canada are prepared
to act as agents for good lines. The service department of the Canadian Grocer is
at the disposal of firms wanting agents or of agents wanting agencies.

ONTARIO,

WESTERN PROVINCES.

WESTEREN PROVIN OBS—Oeatinued.

CHARLES H. COLE

Agent for McVitie & Price, Jas. Pascall,
T. W. Beach, Johnston-Baird Co., etc.
New Address:

33 Front Street East - Toronto
Montreal Office’: 501 Reads Bldg.

H. P. PENNOCK & CO,,
Limited

Wholesale Grocery Brokers
and Manufacturers’ Agents.
WINNIFBG.
We solicit accounts of large and pro-
gressive manufacturers wanting live
representatives.

H G.SPURGEON
WINNIPEG
Wholesale Broker and Manufacturers’

Agen
Canadian, British and Foreign Agencies
Solicited. ”

230 Chambers of Commerce.
. P.O. Box 1812,

MORROW & COMPANY

CEREALS
TORONTO, o . . CANADA.
Oats, Oatmeals, Rolled Wheat, Split

Flou

it P, ot Jhogt. st
3 Peas, D-d::

L

1
i

G.C. WARREN, &3
Importer, Wholesale
Broker and Manufacturers’
Agent.

Trade Bstablished, 15 years.
Domestic and Fore As:lcl. Solicited
Warebhouse: 1318 roet St

FRANK H. WILEY
IMPORTER & BROKER
Specials just landed:—
CITRIC ACID TARTARIC ACID
OIL OF LEMON SALTPETRE

757-759 Henry Ave. WINNIPEG

‘“We are in the market for
White Beans, small or large lots.
Send samples and prices im-
mediately.’’

W. H. Millman
& Sons

Wholesale Grocery Brokers
TORONTO

LEADLAY LIMITED

Grocery Brokers
and Importers

WINNIPEG TORONTO CALGARY
332(Bannatyne 309 King St. W, 510 Ninth Ave. W,

Ruttan, Alderson & Lound,Ltd.
Successors to
RUTTAN & CHIPMAN
Commission Brokers
WINNIPEG, MAN,

BRITISH OOLUMBIA.

W.G.PATRICK & CO.
Limited.

Manufacturers’ Agents
and Importers.
51.53 Wellington St. W., Toronto

W. H. Escott Co,,

LIMITED

Wholesale
Grocerv Brokers and
Manufacturers’ Agents

Commission Merchants

WINNIPEG
CALGARY

REGINA
EDMONTON

The Campbell Brokerage Co.
Mooelacturers’ Adonts aod Commission Brebers.

We have our own warchouse and track-
age. Shipments stored and distributed.
Can give special attention to a few
good agencies.

857 Beatty Street, - Vanceuver, B.C,

NEWFOUNDLAND.

T. A. MACNAB & CO.

ST. JOHN'S - NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS
Importers and exporters. Prompt and
careful attentlon to all business. High-
est Canadian and foreign references.
Cable address: “Macnab,” St. John's.
Codes: A, B, C, 5th edition, and private.

W.G.A.LAMBE & CO.
TORONTO

Established 1885
SUGARS FRUITS

Hamblin & Brereton
LIMITED

Importers and Manufacturers’
Winnipeg, Calgary, 'll.l"ﬂl.-“.

We call on the Jobbing and Retail

GERRRC,

SPLENDID CONNECTION

Amonst the Jobbers and Retallers.
1 am open for a few more agencies,
and can handle them to advantage.

Have You » Line of Tandy Gross

Goods ?
The CLAUDE BEAUCHAMP Imperts
Limited

A want ad. in this paper will
bring replies from all
‘ parts of Canada.

?
|

o @

b ; 223 Commissioners St., Montreal.
WATSON & TRUESDALE Agencies Solicited
;Nnr;;‘%.cfnrer-'. A:!-“t:":’ A-: F%Q&i’wuﬁxﬁ:ﬁ?ﬂﬁingﬁﬂm .

pomeltlc “B(:)lltrt:!'." Agencles J. W. anointe

458 St. Antoine St Montreal

HENRI DE LEEUW

28 Front Street E. TORONTO

I solicit Agencies of large Canadian
Packers, Evaporators, Flour Mills, either
for Canadas or abroad. Submit me
prices and samples. I have large for-
eign enquiries,

COCKBURN-NOLAN CO.
Limited

Importers, Brokers and Commission
Merchants

Representing Pugsley-Dingman Co.,
Limited. Canned Foods, Limited.

312-314 Ross Avenue, Winnipeg.

When writing advertisers kindly
mention having seen the ad
in this paper.

16
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If Canada Were
INVADED?

. . . Has been demonstrated by Belgium in these last
thirteen or fourteen days, when the homes of their
citizens have gone up in flames, when their wives and
their children have given up their lives, and when their
own bodies, as strong and as valiant as ours, have been
shattered by the grim weapons of war. We have not
had that experience. But it may yet be ours.

—Sir George Foster in House of Commons.

What would happen if a hostile force attempted
an invasion of Canada? Could the enemy force its way
into the interior of the country?

Invasion seems improbable, hut it is not impossible
at this day when every interest of Europe is fused in
the melting pot of a terrible, menacing war., It’s a
big if—but Lp Canada were invaded—what?

Maclean’s Magazine for October has a strong and
authoritative article on what might happen, if the
Dominion became the seat of hostilities. This article
will deal with the subject from a purely military stand-
point. It is the one war article that every Canadian
will want to read.

If you are not a regular reader of MacLean’s, start
with the October number.

MacLean’s Magazine - $2.00 a year

MACLEAN PUBLISHING COMPANY, LIMITED
143-153 University Avenue, Toronto
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CANADIAN ARTILLERY CO—IPS ON THE MARCH
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THOSE WHO KNOW

the deliclous uses of
will thank you for sup-
plying them.
»  ORDER FROM
Frederick E. Robson &
Co.,, 25 Front St =,
Toron'.o. Ont.,, Canada,
Mason & Hickey,
287 Stanley St.
Winnipeg, n., Can.
CRESCENT MFG. CO.
SEATTLE, WASH.

JOHN OAKEY & SONS,LIMITED,
LONDON . ENCLAND.

AGENTS:

Geo. B. Jenkinson, 43 Queen St. East,
Toronto, and J. E, Huxley & Co., 220
McDermed St., Winnipeg.

20th Century Retailing DEMANDS the

use of
COUPON

ALLISON zooxs

You can't get
away from
credit business
without drlvlnﬁ
away trade. An¢
if you don't use
Allison Coupon
Books you are
bound to lose
some money on
credit accounts.
Allison  Coupon
Books make
credit business
“good as gold.”

HERE'S HOW
THEY WORK:

When a man wants credit give him an
Allison Coupon Book, and have him
sign form at the front, which becomes
then his promissory note to you. As
he buys you tear out coupoms, and
when his book is exhausted you can
collect your note or extend his credit
for another book, as you deem wise.
No passbooks, no chnrrlng no time
wasted, no errors, no disputes.

For Sale Everywhere by Jobbers.

ALLISCN COUPON COMPANY
Indianapolis, Indiana, U.S.A.
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Georgian Bay Apples We will pack

Famous the World over for

keeping and for quality. Our ‘ 6é 99
Beaver Brand the best of these. A

We are packing and carefully u r o r a
grading this year. Our stock is ’

fine this year. Can quote Fall i

and Winter in boxes and barrels.

Quality never better and prices

m‘:;zz:::e;tock good per cent. of b a r r e 1 S The beSt brand Of

Spies, also good per cent. No. 1.
Carlots our specialty. Write for

s of the celebrated valenCias

Can also quote Crab Apples

and Pears, Georgian Bay Apples
Beaver Brand  Evaporated

Apples. We can quote in large this Fall. Place your
or small quantities. Where once
tried, they are repeaters and sell orders carly

themselves. Buy the best and sell 5
more. Enquiries cheerfully an- J' J' Mccabe

swered.

- : AGENT
iiseen Hevhy LEMON R R

Phone 79, Evap. 177, Residence 175 Owen Sound, Ontario

Let us prove to you in &
|
i
|
|

your own factory that we

havea perfect seal for glass

With the cost nowhere in proportion to the satisfactory results obtained by

their use, air-tight sealed glau containers are fast jumping into popularity -
in Canada, as they already have in-the United States.
The unsightly tin has no longer a place on the shelf, for the general idea among
the consumers is that it must contain cheap gooda and tﬁm

‘‘sight unseen’’ game.

The fruits or other products show to advantage in glass, and with the Anchor
Cap Vacuum and mechanical seal there is no possible chance of spoilage or
leakage. Tumbler, jar or bottle may be resealed ny tne housewife after bemg
opened.

treat it like a

Seal your products under a vacuum and win the repeat
orders of the trade.

Write for catalog and price list, or have cur representa-
tive call.

Anchor Cap & Closure Corporation of Canada, Ltd.

Sudbux_'y St. West, Foot Dovercourt Road
TORONTO, ONT.
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DIRT NO SIFTINGS

Nothing ‘but pure, virgin tea leaves in

"SALADA"

TEA

The scrupulous cleanliness observed from the Gardens to the aluminum packages and
the latest dust-extracting machinery in our factory, combine to produce a practically

dust-free tea.

This is just one of the many reasons why ‘‘SALADA" is appreciated to such a degree

"SALADA"

by a discriminating public.

MONTREAL

TORONTO LONDON, ENG.

You can give

your customers a
better quality at
the regular price
when you sell them

WY (.| CHINESE
IOTABSY STARCH

And they’ll come back for more, for there is
no other starch that will produce results equal
to those obtained with Chinese Starch.
Show your next customer a package of
Chinese Starch and explain to her that it is
so made that the iron will not stick.
The pleasant, clean-smelling odor imparted
by Chinese Starch is another reason why
t‘})x_ig is the most popular starch sold in Canada
to-day.

y Freight charges paid on all

orders of 2 cases or more.

Ocean Mills - Montreal

What chance for success has
an army without good
fighting equipment?

Likewise, what chance for success has a dealer without good
store equipment? Practidal and successful dealers know that
a good Refrigerator plays the most important part in win-
ning business battles—making sales and profits.
Eureka Refrigerators are bullt on the most scientific prin-
ciples of cold, dry air circulation—they reduce loss from
spoilage to a minimum. By installing a Eureka you wiil
not only save many dollars, but you will have the benefit of
the sales-pulling power of good display of perishables.
: Eureka Refrigerators
are backed by over 28
years' experience In re-
frigerator building and
are absolutely guaran-
teed.

Catalog and prices on
request.

Eureka
Refrigerator
Company
Limited
31 Brock Ave.
TORONTO
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Let us introduce Colman’s TP ORE to you

~The new delicate, appetizing condiment

for meats, soups, fish, ete.—a condiment that com-
bines delicate aroma with delicious flavor.

This new appetizer needs only to be tried to be
appreciated-—one taste will convinee you that it will
meet the popular approval.

Why not write a postal to-day, asking for a small
trial order? Try a bottle yourself, at our expense.

Magor, Son & Co., Limited 2 e

OMA
AGENTS FOR DOMINION OF CANADA Duﬂifzif- tifd .
403 St. Paul St., Montreal 30 Church St., Toronto J&J COLMAN I

LonponsNoRwicH

Every housekeeper in Canada knows
this familiar yellow package econ-
tains

BENSON’S
PREPARED CORN

and that it is the best summer food
on your shelves. So she doesn’t
leave it there long.

| W.T.BENSON & Cos |

CANADA

|PREPARED-CORN|

FOR CULINARY PURPOSES

=

H
B ' This most delicious of all jons for
§ BLANC MANGE, PUDDINGS, &’J‘TA!DS. IN:- M
B FANTS' FOOD, &, is universally acknowle >
[ 1o be superior to any preparation of a similar ki :
M from the United States or Great Britain ; is

: GUARANTEED PURE >
by a0d superior to any similar preparation ever of- H
b kﬂdlﬂlh{‘b‘x. s taken Fiest Prizas at oll H
B} Canavian Exmisirions and recei :

Quick turnover gives you a splen-
PRIZE MEDAL

et did profit.
International Exhibition, London, 1862 .

s AND AT THE 3
: [’ 2 B ohihiel :-v. e as m E
: MANUFACTURED AND REFINED BY

| THE CANADA STARCH C0., Lames B
: EDWARDSBURC WORKS £

Made by

Canada Starch Co., Ltd.

Montreal Cardinal Brantford

CRELEEL 31 RORGE LTITHTTET JORI7 100 RITITTET I E ~.
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Some Extravagant Co-operative Statements

The Prospectus of the Householders’ Co-operative Stores,
Limited, of Toronto, Reviewed — New Concern Intimates it
Purchases from Manufacturers and Then Criticises Whole-
salers for Not Selling It—Sample of the House to House Canvas
—Are Stores Opening Daily?

VERY time the impression gets
s abroad that foodstuff prices are

being unduly enhanced, some new
concern with a cut-out-the-middleman
policy jumps to the front and attempts
to make the people believe they are be-
ing robbed. The present war and the un-
founded campaign being waged in the
newspapers against high food prices
have naturally been the psychological
moment for a number of such concerns.
In Toronto to-day we find at least a
couple taking advantage of the scare to
establish their new-fangled methods of
merchandising, and in the literature of
one being distributed are to be found
some very interesting and extravagant
statements.

The first statement to be found in
their prospectus is this: ‘‘The Grocer
who condemns our plan is the enemy of
Economy.”’ '

The next is really the interesting feature
of the entire plan. It is pointed out that
the eustomer gets 20 per cent, cash dis-
count—and ‘‘you don’t have to wait. It
is paid immediately.”’ This will surely
make one gasp, and particularly the re-
tail dealer who has only been making a
gross margin of 20 per cent. Following
this in big black type is a most magnani-
mous and fine-sounding offer: ‘‘We give
all we can for what we get, instead of
getting all we can for what we give.”’
In faet, throughout the entire prospectus
there is Intended to. be conveyed the im-
pression that where the consumer is now
dealing he or she is being charged ex-
cessive profits—which every dealer who
has been through the mill knows to be
absolutely false.

A Mighty Big Discount.

On the front page of the same piece
of literature is to be found this: ‘‘You
save 20 cents every time you spend a
dollar. Is it worth while.”’ It is only

natural when one reads all these elabor-
ate statements on the front page that 20

per cent. discount is being given off re-
tail prices, that he should begin to sus-
peet a nigger in the wood-pile some-
where. And sure emough as yon turn
over the pages of the prospeetus there is
to be found this statement: ‘‘ The annual
fee charged to all members—$5—pay-
able 25 cents each week for 20 weeks—
enables us to meet all administrative ex-
penses, leaving us free to conduet our
business ENTIRELY IN THE BEST IN-
TERESTS OF OUR MEMBERS.” In
their several places throughout the pros-
pectus the public is urged to purchase
their groceries from the Householders’
Co-operative Stores, Limited, and thus
save the 20 cents on the dollar.

But as a matter of faet, the house-

ANOTHER NEW IDEA.

There 18 still another retail
concern in Toronto with new-
fangled methods. The intro-
duction in a circular sent out 18
the old familiar one. It reads:
“In order to combat the high
cost of living, ete.” The plan
of this concern is to issue mem-
bership tickets at the cash price
of $1, which entitles the cus-
tomer to a share in the profits of
“approzimately 89, or other-
wise we take your money for
our goods and give you back
the interest on it.”

Another statement says: “We
give you $2 worth og goods
when you have spent $25 in our
store.” The Trading Stamp Act
distinctly states that it is illegal
to give coupons, trading stamps
or other devices which are not
redeemable at any time. The
Retail Merchants’ Association
have this matter in hand as well
as that of the Householders’
Association.
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‘holder who pays his $5 registration fee

does not save the 20 per cent. He would
have to buy at least $25 worth of gro-
ceries before he got back the member-
ship fee, providing in the meantime he
did not become dissatisfied with the com-
pany and leave it entirely,

Reading further, we see: ‘‘In order to
successfully combat the HIGH COST
OF LIVING, AS WELL AS PREVENT
UNDUE ADVANTAGE OF THE GEN-
ERAL PUBLIC BEING TAKEN BY
MERCHANTS under the guise of
scarcity of supply during the present
European war, an association has been
incorporated,’’ ete. The insinuation that
the great body of retail dealers all over
the country is taking advantage of the
situation in Europe to charge excessive
prices is entirely unfounded and most
ridiculous. Competition is too keen
among the trade to get any such advan-
tages.

But here are some assertions that the
Householders’ Co-operative Stores, Lim-
ited, will find some difficulty in reconcil-
ing. * In the piece of literature before .
the writer it is intimated that the goods
are purchased from the manufacturers
direct, Here are the words: ‘‘As our
membership is latge we are able to pur-
chase all goods in exceptionally large
quantities at wholesale prices, and pro-
pose to add only the actual cost of distri-
bution to our members. The strong posi-
tion we occupy with the various manu-
facturers—PAYING SPOT CASH FOR
ALL FOODSTUFFS—guarantees a low-
er purchase price than can be obtained
by dealers buying on credit.”” Yet in a
newspaper advertisement which appear-
ed in the Toronto papers the same
Householders’ Co-operative Stores, Lim-
ited, lament the fact that the wholesale
grocers will not sell to them. What is
the need, we would ask, when they hold
such a ‘‘strong position’’ with the manu-
facturers?



Still another mis-statement is here lo-
cated: “‘With only a limited charge on
our purchase price you will quickly re-
alize SAVINGS RANGING FROM
OVER 10 PER CENT. TO 30 PER
CENT. ON EVERY PURCHASE.”
How, for instance, can savings of more
than 20 per cent. be realized when only
a discount of 20 per cent. is allowed off
retail prices; and when at the same time
the member has to pay a membership fee
of $5, the discount vanishes according to
the meagerness of the orders. '

The prospectus contains several ex-
travagant statements intended to convey
to the consuming public the alleged im-
portance of the new concern. One state-
ment is made that the concern is
“‘daily’’ adding to its circuit of stores,
but so far as is known there are at the
time of writing only five stores in the
city, and the prospectus was printed
gsome three or four weeks ago at least.

The elaim has, too, been made by an
agent of the concern that the prin-
ciple of the Householders’ Co-operative
Stores, Limited, was the same as that of
the Old Country co-operative establish-
ments. This is, of course, untrue. In
the Old Country when one joins the so-
ciety or association he has his share in
the operation of the concern. But in the
present instance the householder pays
his $5 membership fee, while the entire
operation of the company remains in the
hands of the promoters,

This agent was asked where the goods
were being purchased since the whole-
salers refused to sell them. His reply
was, ‘‘from the manufacturer.’”” But
when a number of manufacturers were
named over, none of whom sell anyone
but the legitimate wholesaler, and when
this fact was imparted to him, he began
to hedge. He really didn’t know where
the goods were being bought, but if the
manager were seen all information
would be given. If this is a sample of
the canvassing methods being used in
their house-to-house canvass of the city,
they are not very creditable. The same
agent did not know whether the pro-
moters had any previous experience as
grocers. That, too, would have to be
found out from headquarters, although
he thought that some of the grocers
whose stores had been taken over by the
Householders’ Co-operative Stores were
being retained for a time at least. This
man simply knew nothing about the ser-
vice he was attempting to sell except
that the member received the 20 per
cent. discount and had to pay $5 per
year to join,

The advertisement which appeared in
the papers giving publicity to those
wholesale grocers who refused to sell the
Stores has proven to be quite an interest-
ing document. Among other things, a
list of the wholesalers is given, with al-
leged extracts from letters or conversa-
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tions setting forth the respective reasons
why the business of this c¢oncern was
turned down. Some wholesalers at least
say that these reasons have been badly
distorted, but nevertheless the retail
trade is glad to know of the refusals.
While it is known that still other whole-
salers have turned a deaf ear to the
request of this ‘‘consumer’’ concern,
those wholesalers mentioned particularly
in the advertisement are as follows:—

- Armstrong & Paffard; Perkins, Ince &

Co.; Parsons, Brown & Co.; H. P. Eek-
ardt & Co.; James Lumbers Co.; Warren
Bros & Co.; Eby, Blain, Limited; John
Sloan & Co.; and Thos. Kinnear & Co.

The Retail Merchants’ Association
have the matter in hand at the present
time, and it will be interesting to know
the outcome of this new idea which is
attempting to upset the old established
methods of trading.

Busihess Men Help to Clear the Air

Edmonton Industrial Association Meets to De-
termine the Why of The So-Called Stringency—
*“Quit Talking Hard Times’’ Advises a Retail

Grocer.,

Edmonton, Alta., Sept. 24—(Special).
—To determine as well as possible the
cause of the alleged stringency, a large
number of business men connected with
the Edmonton Industrial Association as-
sembled last week to make an inter-
change of views. So much enthusiasm
was evidenced that some hundred men
were unable to gain entrance to the
crowded hall.

J. E. Nix, of the City Grocery stores,
speaking on the subject of the money
stringency from the retailer’s stand-
point, said: ‘‘Quit talking hard times.
The present stringency is like a man
with the smallpox; he does not worry
about how he got it; it’s how to remedy
it he cares about. Mr. Nix stated that
within five years Canada will be manu-
facturing many of the goods she now
imports from the European powers en-
gaged in war,

J. E. Brown, manager of Revillon
Wholesale, read a long paper dealing
with the various causes and conditions
of the stringency. He claimed that the
supply of credit, as far as wholesalers
were concerned at least, was larger than
the demand right now. Mr. Brown
stated that any inkling of war, no matter
how vague, always had the effect of caus-
ing a tightening up of the money mar-
kets of the world.

*The nations of the old world always
have their ears to the ground listenmng
for the rumblings of a declaration of
war,’’ he said.

He thought times were not as bad as
they made themselves believe, and the
situation, while grave, was the one best
opportunity that Canada ever had to
establish herself as a manufacturing
nation.

John Downey, of the A. Maedonald
Company, took objection to the war
scare circular that had been signed by a
dozen or more wholesalers of Edmonton,
and circulated throughout not only Al-
berta, but east and west and into the
United States, as he claimed the ill.

22

effects of this was hard to estimate. He
thought the Industrial Association
should do something at once to offset the
feeling that the ecircular had created
among country merchants and the pub-
lie, and suggested that another circular
to set things aright should be set out
immediately.

‘“In the city,”’ he added, ‘‘the effects
are not so serious as we are in a posi-
tion, through our elose contact with the
situation, to relieve any feeling of great
anxiety. However, in the country; where
mail service is sometimes poor, and the
people in many instances see the news-
papers but seldom, the results may
prove disastrous.

‘*With the Edmonton Industrial As-
sociation to-day rests the responsibility
of bringing the attention of every citi-
zen of Alberta to the true eondition of
affairs. The banks are still taking care
of their customers, where proper credit
arrangements have been made, the
wholesaler still continues to take care
of the retailer, and the merchant still
continues to take care of the consumer.

‘“The merchants of Alberta who are
conducting their business along proper
sane business lines have no reason to
feel alarmed in any way.

““The eyes of all Canada are at pre-
sent ecentered on Alberta, where we have
bountiful erops and every reason to feel
encouraged and we must show the
spirit of loyalty and strength, so as to
encourage those who are situated less
fortunately than ourselves.’’

H. M. E. Evans, dealing with the sub-
jeet from the banker’s point of view
gave several facts concerning the finan-
cial problems at the present time.

Mr. Evans thought that the present
conditions were made necessary by the
rapid growth of the country and not
by the war, and believed that Canada
as ¢ whole had come through the erisis
so far, remarkably well. He thought
it was not necessary to declare a mora-
torinm in Canada; in faet, that would
be the worst thing that could be done.




Reaction Carries Lemon Market Below Normal

Price Soared on First Reports of Only 10,000 Boxes in Sight When
There Were Over 124,000 Boxes Unreported — Turn in Market
Came Quickly—California Peaches Sold in Canadian Baskets—
Cranberries Open at Low Price, with Prospects for Big Crop.

HAT happened to the lemon
W market? This is a question

which the people in the grocery
and fruit trade are asking themselves.
When the announcement of the war
came there were reports to the effect that
the stocks in hand would be quickly ex-
hausted, and that there would be nothing
coming forward. No market was more
directly or quickly affected. Within a
few days the price of lemons to the trade
had doubled, and it looked as if there
was going to be a famine; in fact, many
of the men in the trade who were in a
position to know something about the
situation predicted it.

Then came the reaction; and the mar-
ket has been reacting for some weeks,
and is getting weaker all the time. To-
day the price of lemons is not only lower
than it was before the war, but it is
lower than prevailed at the same time a
year ago. Montreal reports sales as low
as $3, which is an unusually low figure.

From the Fruit Trade Journal and
Produce Record of New York we get a
partial reply to the opening question. It
explaing where the avalanche started.
It was authoritatively stated to the trade
when war broke out that there were in
sight in New York only 10,000 boxes, all
of which were on the New York wharf
waiting to be sold. The New York Fruit
Exchange, under normal conditions, gets
advice of every steamer that leaves
Sicily with lemons, and is also notified
from Sicilian ports of shipments made.
The exchange claimed that there was no
advice of anything else afloat. Yet sud-
denly there was an unexpected announce-
ment by the importers that they had in-
formation that there were shipments
coming; that they had had cables that
steamers were en route with big consign-
ments. There was a turn to the market
at once, Before the end of the week it
became known that there were 97,000
boxes in sight for New York, 6,000 boxes
for Philadelphia, and 21,000 boxes for
New Orleans. It also became known that
there were other steamers afloat, but
there was no definite information as to
the amount of the cargoes. This meant
that there were 124,000 boxes definitely
in sight more than had been reported.
Naturally the market reacted.

There had been a continuous and free
volume of arrivals in New York, and
through this port Canada has been able
to get all the supplies required. With
the British fleet taking command of the

seas and further assurance being given
that the source of supplies would keep
open, prices receded further, and the ar-
rival of a lot of stuff of questionable
quality at the end of the hot weather
season weakened the market still more.

For October importers claim that there
will be higher prices, as during that
month it is very hard to get satisfactory
supplies. Just at the present there are
heavy shipments, but many of poor
quality, and they bring low prices.

Since the outbreak of the war there
have been no direct shipments made to
Canadian importers and supplies have
been received through New York. The
difficulty has been and still is with the
exchange and making settlements. New
York supplies ecome on g basis of adjust-
ment with the New York Fruit Ex-
change. Exporters at Sicilian ports are
now taking orders from Canadian im-
porters, but there still appears to be the
difficulty of making settlement.

Canadian Peach Season Over.

It has been many years since there
has been such a dearth of Canadian
peaches as during the present summer,
and the 22nd of September found about
the last of the supplies on the market—
the failure of the erop, as is already
known to the trade, was due to severe
spring frosts at the eritical period.

The shortness of the erop led to some
unusual steps being taken to supply the
demand. Result—When there was not
sufficient Canadian peaches there were
California peaches in Canadian baskats.
By this means sales were made on prac-
tically the same basis, the imported
fruit being taken from the boxes in
which it was received and placed in
baskets, the price being adjusted to suit
the market. This could be done this
year, as the Canadian fruit was as high
in price as the imported. - However, the
claim is made that the Canadian peach
has a superior flavor, and the practice
was not general.

Cheaper Cranberries.

Cranberries opened 1914
Cranberries opened 1913
Cranberries opened 1912

This should be a big season for cran-
berries. There is a saying ‘‘busy as a
cranberry merchant,’’ and it should have
some significance this fall. When there
are so many high prices prevailing for
foodstuffs the figures quoted above
should have a meaning for the grocer.
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Heavy shipments are now coming to
hand of the Cape Cod berries, and they
are of splendid quality, while the price
is $1 under the opening of a year ago
and $1.50 under the price of 1912, It is
also reported that there is to be an un-
usually good erop of the Jersey berries,
which will ecome in about a month later.

el
J. W. LAMOREAUX PASSES AWAY.

With Tucketts, of Hamilton, For Some
Thirty Years and Eventually President.

Hamilton, Ont., Sept. 26.—The death
occurred last Sunday morning of one of
Hamilton’s best known business men in
the person of James Wilmot Lamoreaux,
president of the Tuckett' Tobacco Com-
pany. He was conneeted with the
Tuckett Company for thirty years, and
had occupied the position as president
of the Tuckett Tobacco Company, Lim-
ited, which is the controlling company of
the three subsidiary companies: The
George E. Tuckett & Son Company, Lim-
ited; the Tuckett Cigar Company, Lim-
ited, and Tuckett, Limited.

In addition to this connection with
the grocery trade, Mr. Lamoreaux was
president of West Hamilton Conserva-
tive Association, president of the Regal
Shirt Company, Hamilton Mirror and
Plate Company, Parisian Laundry, the
past president of the Commereial Club,
and past president of the Board of Edu-
cation.

He was born in Pickering, Ont., 58
years ago, and ever sginece coming to
Hamilton 30 years ago has been connect-
ed with the Tuckett Company.

+

THE U. 8. POTATO CROP.

In the United States there were 3,708,
000 acres planted to potatoes, and this
year’s production is estimated at 360,-
614,000 bushels by the Federal Depart-
ment of Agriculture. This year’s erop
will exceed the average erop of the past
five years by approximately 4,000,000
bushels. The nation’s production last
year was 331,525,000 bushels, was pro-
duced on 3,668,000 acres of land and sold
for $227,903,000, or an average of 90
cents per bushel.

—

J. Stewart, vice-president of Stuart,
Ltd., fruit preservers, Sarnia, Ont., sail-
ed for England Sept. 22, by SS. Royal
George, on a business trip.




What “German Trade” Means to Canada

Only Two Per Cent. of Canadian Imports Are From Germany—
Ten Years Ago German Imports Were Five Per Cent—Effect of
the Surtax, 1904-10, Showir—Opportunity for Great Britain to
Regain What She Has Lost—Canada Should Develop Natural

Resources.

Written after an interview with and embracing the views of Hamilton Wickes, British Trade

Commissioner to Canada and Newfoundland.

Europe there has been much said
about German manufactured goods
—the temporary disorganization to
trade, of the cutting off of supplies,
and the opportunities for Canadian in-
dustry to gain advantages by replacing
these articles. Much more will un-
douBtedly be said upon the same sub-
Ject. There is evidently an opinion pre-
valent that Canada is a large consumer
of German manufactures; there is a
tendency to speak of German imports
in the same breath with British and
American trade—the trade brand of the
Fatherland has evidently been similarly
effective in trade as has the talk of the
German war machine in international
polities; but with
Canada has there
been the same rea-
son for its signifi-
cance?! Let us look
at the situation as
it actually is. We
find mueh that is re-
assuring in relation
to the elimination
of German trade
whether temporary
or permanent—and
we refer to Ger-
man trade in itself,
for the other coun-
tries involved in the
war are practically
all the allies of the
Empire. But so far
as a benefit to Can-
adian industry is
concerned this will
only come when we
have the raw ma-
terials which Ger-
many controlled in
Europe — we got
from Germany art-
icles for which we
had not the raw
material or for
which we had not
sufficient demand to
manufaeture in mar-
ketable quantities.
The facts — when
we have lifted the
smoke of the war—
reveal that of the

S[NCE the outbreak of the war in
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total imports of Canada, Germany sup-
plies but 2 per cent. Ten years ago we
got 5 per cent. of our total imports from
Germany. To get down to statisties for
a moment:

Year. Amount. Ger.
Can. Imports ....1903 $241,214,961 5¢,
Can. Imports ...*1913 673,234,579 29,

*Calendar year.

While the Canadian imports from all
countries inereased $450,000,000 those
from Germany increased about $2,000,-
000. Great Britain’s import trade in 'the
same period inereased $126,000,000.

Imports from Germany 1900 to 1903,
$10,143,300 per annum.

Imports from Germany, 1904 to 1910,
$8,143,300 per annum.

RCIAL
€ LAW

MODERN  BUSINESS

Chart prepared by Hamilton Wickes, British Trade Commissioner to Canada,
the principles of modern Industry and commerce. Production, mar-
keting and financing are shown to be of equal importance, and under each head

important factors in relation thereto.
goods must be produced at a price to meet the market before there is a commer-
Marketing and financing are then of llke‘l cotnnqmnco. Under
an ranspo
roblems to Canada, while marketing and design and pattern are the chief
ifficuities of England.

oducti

exchange, insurance, banking
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on is elementary-—the

Imports from Germany, 1911 to 1914,
$13,859,000 per annum.

Imports for 1914 about $14,500,000.
There seems to be a general opinion
prevailing that German trade has been

.booming in Canada during the past ten

years. Look at the actual figures and it
is revealed that German trade, in pro-
portion to the general development of
imports, has been strangled—and the
means of strangulation was the surtax
against German goods which prevailed
from 1904 to 1910. During the period
1903 to 1914 the total imports from Ger-
many were $112,500,000. Had the pro-
portion of increase been as great for
that period as it was from 1900 to 1903
the total would have been nearer $250,-
000,000 and to-day
instead of the $14,-
500,00 which we
imported last year
we would probably
- be buying $40,000,-
000 from the Kais-
er’s industrious peo-
ple. These figures
have been carefully
prepared and  are
"arrived at only after
adding the German
goods from German
ports to Canada to-
those derived from
other indireet
sources, such as the
United States, Great
Britain,  Belgium,
ete.

Then we hear of
plans of replacing
the German goods
and talk of indus-
trial expansion on
that account. If the
war has the effeet of
eventually crowd-
ing the German
goods off the Can-
adian  markets —
which must be taken
with a grain of salt,
for as water finds
its level, trade will
find cheap markets
where will these
goods be secured?

This is a question

rtation are




which is being .mueh diseussed -here..

In the first palee, it is pretty certain
that when the Germans forced their
goods over the tariff wall it was because
they could not be manufactured in this
country; the small amount of German
imports in relation to those from other
countries would also indicate the same
thing. It seems the natural eonelusion
then, that the bulk of German goods
will be replaced by other countries from
which we have been importing similar
lines. Where there are lines which
could only be manufactured in Germany
and where the raw material is available
in Canada, then these goods could be
turned out here in all probability. Let
us, however, consider some of the fun-
damental prineiples behind the manu-
facturing proposition.

In the first place there is no country
that can produce all kinds of raw ma-
terial nor manufacture all it requires
(and this does not only refer to a mat-
ter of raw materials). The nations are
members of one family and though some
may be on bad terms and may protect
their own interests by tariffs, the fact
remains that one is dependent on the
other. Otherwise we would have each

nation behind a Chinese wall.

There are many ecountries which ean
manufacture certain lines which ecan-
not be mannfactured by any other. There
are many artiecles in whieh there is no

competition between countries. There is
certain steel whiech German steel firms
get from England and other steel which
the same English firms get from Ger-
many. There are many examples to be
seen on every hand.

Germany, however, in addition to
lines in which she naturally took the
position of world producer, has through
imitation and cheap substitution worked
up a large trade largely at the expense
of the British manufacturers. Selling
lines are immediately copied in the
cheapest of materials, until to-day Ger-
many stands as the great disturber of
legitimate trade. The retailers stock the
goods which are the lowest priced; the
people buy them under the impression
they are getting something cheap, and it
i the poor and badly-off that suffer in
the end.

This has been accomplished for the
German manufacturer and trader by a
great marketing system and by a won-
derful system of securing information
regarding good selling lines, which are
immediately imitated and the imitations
rushed into the market. But there is a
method to this apparent industrial mad-
ness. Low as the price may be there is
always a profit and when, by this med-
inm of priee, competition is foreed out
of the market, the price is raised to the
former figure or higher, and the manu-
facturer makes a splendid harvest.

CANADIAN GROCER

- In -eonsidering the -question of the re-

placing of German gopds there then
comes up the point as to the eountries
most able to do so from an industrial
standpoint. Here there is the vital point
as in connection with every manufactur-
ing proposition—population and de-
mand. The strength of the proposition
depends not only on the ability to make
the article but to make it in sufficient
quantities to bring the cost to a com-
mercial basis. For instance, in hardware,
although the German imports are only
$1,120,000 out of the $43,000,000 im-
ported by Canada from all countries, in
this figure is included over 100 different
lines from one firm and one of those
lines eovers 380 varieties—and all are
small shelf articles. Such articles eould
not be made in this eountry with the lim-
ited market, for Germany is probably
supplying the world in many of these
lines.

Again in textiles, if we were all will-
ing to wear the same thing then there
might be sufficient demand in Canada to
encourage the industry; Canada ecan
manufacture staple blues and blacks,

but what of the multitudinous patterns -

in tweeds, ete.? .

The whole basis of manufacturing is
that of raw material and demand—and
there must be sufficient demand to en-
courage the investment of ecapital.

In this connection let us consider the
two prineipal items on the list of im-
ports from Germany — dry goods and
manufactures of metal, machinery and
hardware, the former ' about $4,000,000
and the latter about $3,000,000. These
figures look large, but considering them
in relation to the totals—Canada import-
ed in 1913 $108,000,000 in dry goods and
$200,000,000 in manufactures of metal,
machinery and hardware. A comparison
of these figures shows how relatively
small are the German imports and that
they largely. consist of goods which we
could get from other ecountries—al-
though not as low in price—but of better
value. The tariff indicates that the bulk
of them ecould not be successfully made
in this eountry.

On the prineiple that these goods were
brought from Germany bhecause they
could not be successfully made in this
country where eonditions are so differ-
ent, it must not be considered that Can-
ada is not going to reap a benefit from
the present war. There will be some lines
which Germany has been manufacturing
which ean be made here when the raw
material is available and when there is
a sufficient market guaranteed.

But it will be rather in the develop-
ment of agriculture and natural re-
sources that Canada will benefit from
the war, for Great Britain will look
more than ever to this ecountry, if we
set about the supply of the produets of

which she is in need. Agriculturally Can-
ada should develop first as the result of
the war and secondly,in the lumber and
other industries which manufacture from
natural raw materials. On the prineiple
of the necessity for a volume of trade
there will have to be a development in
foreign markets as well as our own to
insure the suceess of some industries. In-
vestigation of the possibilities of the
flax production of the eountry in rela-
tion to the manufacture of linen and
geological surveys to disecover deposits
of iron ore and other metals would be
steps in the right direction.

Further, in connection with the state-
ment regarding the necessity for get-
ting a volume of business to insure the
suecess of an industry, and in relation
to the limited population of the coun-
try, Canada must consider the possibili-
ties of the world market and this is very
important at the present time.

The chart shown represents in theory
the problems of any industry in rela-
tion to the world market. There are
three factors of equal importance—pro-
duetion, marketing and financing. In
the first place is production. If a manu-
facturer cannot produce as cheaply or
more so than a foreign competitor then
he is out of the field so far as export
is eoncerned and eannot hold his domes-
tic market unless there is a tariff pro-
tection. Then, having decided that he
can produce, there is still marketing and
financing. In both* the respects Can-
adian manufacturers are generally at a
disadvantage. England, on the other
hand, has solved the problem of manu-
facture and ean produce as cheaply as
any country in like quantity, while the
quality is superior. England in regard
to financing faeilities is not approached
by any other country. It is in the or-
ganization of a marketing system by
her manufacturers that she is behind.

England, at this time, with Germany
suffering from a serious handicap. must
give her attention to transportation
problems and to studying the design and -
pattern of the goods required in the dif-
ferent markets—she must take a page
from the German method in this re-
gard, and try and realize the importance
to the British manufacturer of expert
information and advice as to how best
(that is, economically) to market their
produetions.

Canada requires to lower rates for
loading and handling her goods for ex-
port and to study problems concerned
with transportation, exchange and in-
surance and after having solved ‘the
problem of produetion. For the present
there is no ‘‘selling expense’’ in respect
to her natural resources, for Britain
stands ready -to take everything she can
produce at the proper price. Loecation

(Continued on page 30)
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Prejudicing the Consumer.

SOME VERY UNREASONABLE statements are
still being made by the daily press disparaging the
retail grocery trade for raising the price of sugar to
the consumer. These statements not only indicate
gross ignorance on the part of the writers, but at the
same time they do great harm to a legitimate trade,
and honest traders and prejudice the consumer
against the grocers. For instance, in a recent issue
of the St. Thomas Journal is to be found the fol-
lowing:

“The news was spread by the
city to-day that hereafter sugar will be $7.00 per
cwt., which is a fifty-cent advance over the price
that has obtained for about a week. This means
that sugar is 7c a pound by the hundredweight
but about 7%¢ per pound buying in dollar lots,
the usual amount for the average housewife, the
price being set at thirteen pounds for a dollar.

“Despite the oft repeated statements constantly
appearing, of the promise of a lowering in the
price and the apparent unreasonableness of the
advance, it continues steadily.”

¥rocers of the

In this item there is no intimation whatever that
there was a rise in price of 50 cents to the dealer,
who must of necessit¥ protect himself whenever
such advances occur. In fact, sugar is almost sure
to go even higher on account of the refiners haviug
now to p’tlly so much more for their raws than here-
tofore. The rising market has been plain to any
who have at all given the matter consideration. Yet
the writer of the above item speaks of “the apparent
unreasonableness of the advance.” FHis only plea
can possibly be that he didn’t know any better, pro-
viding the statement was not deliberately untrue.

It is no difficult matter to demonstrate thas the
price of sugar to the St. Thomas consumer is more
than reasonable. It actuelly means a loss on the
basis of present prices, The quotation on the lowest

riced sugar in Toronto at the lime of writing is
5.81 per hundred. Adding freight, the cost in
St. Thomas would be at least $5. Selling at $7

the gross margin would be $1.15 or a shade better
than 16 per cent.—just about sufficient to cover
overhead expenses. But if sugar were bought at
$6.35, which is about the price of the next lowest,
the gross margin would be reduced to 65 cents or
a little better than 9 per cent. This would mean
a big loss, considering the part that sugar must bear
in the overhead expenses of every retailer. A news-
paper or any other concern that only made a gross
margin of 9 per cent. when the operating expenses
were 15 or 16 per cent., would not live very long to
tell the tale. :
Conditions made by the war huve forced up sugar
and the rise must naturally be borne by those who

consnme it.

Eggs With Tails.

FEW OF US ever imagined that the prosiac hen
could be responsible for this tale that is going the
rounds in a New England district. The story goes
that a Plymouth Rock hen there lays eggs with tails.
It is the groperty of John E. Wright, a farmer liv-
ing near Sharpsville, The story is saved from being
classed as a nature fake by the fact that Wright
brought two of the eggs into Sharpsville to exhibit
to his friends. The tails on the eggs are about three-

uarters of an inch long and as thick as a lead pen-
cil. There is no shell on the tail part of it. This
portion is covered by a skin similar to that inside the
egg. One of these eggs has been placed in an incu-
bator and it will be interesting to note what sort of a
chicken is hatched.

The suggestion is here thrown out that this in-
formation be withheld from our own Canadian hen.
In stirring times like these we require her to do her
duty in the old-fashioned way. There is no occa-
sion now for experimenting in eggs with tails. Any-
way new experiments have been the death of too
many individuals in the past, and in times of war
we want every available hen. Apart from all this is
the tale to be believed? Is it possible for an egg to
have an appendix?
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The Farmer’s Advantage.

FURTHER EVIDENCE of the possibilities of Cana-
dian producers at the present time is to be found in
the latest Weekly Report from the Trade and Com-
merce Department at Ottawa. It deals in part with
the interrupted exports of Germany to the United
Kingdom which amount to a considerable sum every
year, and which must be supplied by other countries.

For the year ending December 31, 1912, the
United Kingdom imported from Germany no less
than 2,043,387 pounds, sterling, worth of live stock,
grain and corn, none of which will be received until
at least hostilities discontinue. This means some
$10,000,000 worth that must be secured by the
United Kingdom elsewhere. Of this amount more
than $40,000 were paid for horses; over $2,000,000
worth of barley was bought, more than $3,000,000
worth of oats, $1,000,000 worth of peas, $2,000,000
worth of rye, $650,000 worth of .wheat, as well as
flour, beans and other grains, ,

During the sams period Germany sold the United
Kingdom large quantities of flax, hih, pears, plums
z(;niil raw hides, the latter amounting almost a million

ollars.

Then in provisions it is shown that Germany-

was a big seller in a number of lines. More than
$500,000 worth of butter was purchased from her in
the year mentioned, a million dollars worth of eggs,
and quantities of hams and other meats. The total
amount in everything during the year was no less
than $70,048,152 pounds sterling, or more than
$350,000,000 worth. Some of this trade must come
to Canada.

These figures further demonstrate the importance
of the farmer and producer during the great conflict
now waging in Europe. The markets of the United
Kingdom are open to Canada and the fact that Ger-
many’s export trade is bottled up should mean better
prices for practically everything the tiller of the soil

produces,
SR

Editorial Briefs.
“BUSINESS AS USUAL” is the slogan of the hour.

MANUFACTURERS ARE getting busier every day.
The war winds are surely blowing good this way.

THE GROCER who hasn’t giwen himself a good
e

vacation yet should buy his ticket soon, A good rest
now is one of the surest ways of bringing Fall busi-

ness in larger volume.
L ]

THE PUBLIC CAN ever be depended upon to bite
at a proposition in which they get some of their
money back, even if they have to pay a fee to get
in on the deal.

THERE SEEMS TO BE a general feeling among
Canadian merchants that rents should come down
now that there is a more plentiful supply of business
houses. Will the landlords loosen up a bit?

EVERY TIME THERE is a talk of high prices
some new fangled concern tries to make the con-
sumer believe he iz being robbed and launches a
free-for-all, money-back, cheap-John proposition
dressed up in a novel role.
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Proof of Prosperity.

THE WAR IS NOT depressing industrial conditions
to the extent that might have been expected; cer-
tainly not to the extent that the public generally
supposes. Some factories have closed, others are
running on short time. The great majority of.in-
dustrial plants, however, are running along “as
usual” and some, as a matter of fact, have experi-
enced an acceleration of activity as a result of the
war. On the whole there is no foundation whatever
for the ;}msimism expressed so openly in many quar-
ters or for the fears unexpressed perhaps, but never-
theless influencing operations, that all business men .
more or less feel.

The Canadian Press Association has undertaken
a valuable work in the compilation of statistics to
prove the fundamental and tangible soundness of
conditions. Through the instrumentality of the
newspapers, information thus secured is being pub-
lished broadcast. A brief summary of some of the
information thus given out will perhaps help to dis-
sipate the gloom clouds that still obscure the business
horizon.

The Dominion Textile Co.  have resumed full
working time in the ten mills operated which give
employment to 7,000. Before the war, the mills
were running to about 70 per cent. capacity.

Dominion Canners, Limited, are operating their
factory at Hamilton at maximum capacity.

E. D. Smith & Sons, Ltd., have increased their
staff at Winona and expect a record output.

Lindners, Limited, Toronto, jam manufacturers,
have started to run night shifts.

Full time has been resumed in the Montreal fac-
tory of the Canadian Consolidated Rubber Co. Em-
ployees in all of the other nine factories of the com-
pany have been running full time and increases to
the staff may be necessary.

Canadian Flour Mills are running at full capa-
city, The 7,000 men employed in this industry are
assured of steady employment throughout the war.

The Canadian Tungsten Lamp Co., Hamilton,
reopened their plant a month earlier than had been
intended and some night work is now being done.

The Canadian Sunbeam Co., Toronto, are run-
ning at full capacity and are planning to double the
output. ; 2

The employees of Penmans Limited, Paris, are
assured of continued employment, and in one de-
partment the staff will have to be increased.

R. P. Fairbairn Company, manufacturers of
ladies’ garments, Toronto, do not anticipate cutting
down one hour of labor or dismissing one employee.
The staff, in fact, is being slightly increased.

Night and day shifts are operating the plants of
the Mereury Mills, Hamilton. ; ;

The Rudd Paper Box Co., have increased their
staff about twenty per cent. since the breaking out
of hostilities. :

The Dominion Ostrich Feature €o. and the Em-
pire Flower and Fancy Feather Co. have increased
the number employed and overtime has been started
in their factories. :

The Renfrew Knitting Co. is running full-
handed with as much overtime as the employees
can stand. ‘

And be it understood, these cases instanced are
but a few selected from the number of firms running
as in time of fullest prosperity.




Passing of the Toronto R.G Association

Last Meeting After 28 Years—At Next Grocers Will be Members
of Grocers’ Section of the Retail Merchants Association—One
of the Charter Members at Final Meeting—A Euchre Contest.

ORONTO, Sept. 24.—(Special).—

I The Toronto Retail Groeers’ As-

sociation is prorogued. The last
meeting of this historical body under
the above name was held on Monday
night last and when next the men con-
nected with it assemble it will be the
Grocers’ Section, Retail Merchants’ As-
sociation, Toronto Branch. Even if the
meeting were the last, an onlooker
would never have known it until the
finish., The usual business was trans-
acted and the questions that arose for
discussion under ‘‘the good of the
order’’ were of an illuminative charac-
ter. Opinions were exchanged on trade
questions and a generally profitable
evening spent.

One of the important questions dis-
cussed was as to whether the retail trade
had a right to advance prices on goods
as soon as an advance was announced
by the manufacturer. It was pointed out
by one of the members, for instance,
that certain manufacturers raised prices
to the retail trade on goods which they

had bought at the low prices hefore the
war. Stamped on the goods the retailer
had bought at the lower figure were the

prices to the consumer. ‘‘Haven’t we
the right,”’ asked a membet, ‘“‘to obtain
the higher retail price based on the
new price of the manufacturer? Haven't
we the right as well to put'our stickers
on those goods if we want to?’’ It was
the general impression that sueh an ae-

‘D. W. CLARK,
Who has been a member of Toronto
for 28 years.

R.G.A.

tion “would come within the rights of
the retailer, and in fact some of the
grocers gave instances where that, de-
spite the retail prices on certain pack-
ages, they were charging the higher fig-
ures. They claimed they had just as
much right to advance their prices on
goods bought at the lower market value
as had the manufacturers.

Before prorogation some of the older
members were asked by President Car-
michael for a few words on the change
over to the ranks of the RM.A. D. W.
Clark, J. S. Bond, Donald McLean and
Bailey Snow responded, and while all
had memories of pleasant associations
with the Toronto Retail Groeers’ As-
sociation, yet they felt that with the
other body their possibilities for prog-
ress would be widened. Mr. Clark has
been a member of the old association for
28 years, or ever since it was founded.
He is the only man in business to-day
who has been a continuous member, Mr.
Bond has been with it for more than 22
years, and was also one of the first
few members of the R. M. A. He is
now going baek to his first love but al-
ways with pleasant remembrances of the
Toronto R. G. A. Mr. McLean has spent
18 years with the Association and for
the past 10 years has never missed a
meeting while he was in the eity. “‘It

J. 8. BOND,
A member of the association for 22 years.
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looks like the dawn of better days,”’ is
the way he put it in referring to the
change. Bailey Snow has been a mem-
ber for 24 years. The president urged
every member to follow up association
work with the R. M. A. as a grocers’
section, and if so, good results would be
sure to accrue.

One of the hardest workers in the To-
ronto Retail Grocer’s Association for
many years has been Secretary C. F.
Thorne. Mr. Thorne’s past services
have been very much appreciated by the
members and they will be recognized
fittingly.

At the conclusion of the meeting a
game of progressive euchre was played,
the eventual winner being D. W. Clark,
who carried off the cigars with a sub-
stantial lead. J. S. Bond and J. Davison
finished even for second place, and in
the draw Mr. Bond won the neck-searf.
No other than President Carmichael
captured what is popularly known as
the ‘‘booby’’ prize, but he drew a nice
pair of suspenders, just the same. D.
W. Clark and Donald Nicholson have
so far proved themselves the ehampions
since these euchre contests were first
established.

The next meeting, which is the first
under the Grocers’ Section of the R.
M. A., will be held on the second Mon-
day in Oectober in the R. M. A. rooms at
21 Richmond street, west.

DONALD McLEAN,

the old organisation during past 18
years,

With




COMBINED PUBLICITY.

Under the heading, ‘‘London Mer-
chants Guarantee Fair Treatment to
Buyers,”’ a large number of the business
men of the Forest City have issued a
statement through the London press to
the effect that if the public deal with
them they will be protected from high
prices. This notice, which is, by the
way, signed by a number of grocers,
says: ‘‘We, the undersigned, represent-
ing the merchants of London, who desire
to serve the best interests of the city
and Dominion, pledge ourselves to do our
utmost with a view to controlling
retail prices in London, that they may
not inecrease beyond the means of the
citizens during the present war. It will

be understood that prices may incredse,
but we as loyal citizens, promise to carry
on our business with the least margin of
profit possible.

‘“War was unavoidable, and Canada
must do her share. We firmly believe
that the merchant who attempts to gouge
the public at a crisis such as this is as
much a traitor to his flag as the man
who sells the plans of a fortress.

‘‘Despite the fact that the great na-
tions of Europe are engaged in war, the
people of Canada must eat, sleep, buy
clothes and carry on the usual routine.
War does not mean ruination unless un-
scrupulons merchants seek to wring

ther Grocers

Do T}\n\gs

blood money out of the people. We are
all going to stay in business and do
everything we can to proteet our busi-
ness. It is entirely unnecessary to pur-
chase all your stock at one time. Forget
the war during business hours—Great
Britain cannot lose.’’

This, with the probable exception of
the references to ‘‘gouging the publie’’
and the ‘‘wringing of blood money from
the people’’ seems to be good publicity
at the present time. No doubt less sensa-
tional phrases could have been found,
but the tenor of the entire advertisement
is to create a feeling of assurance among
the people which just now is to be highly
commended.

_._..@._

WAR PRICES IN PAPERS.

Editor Canadian Grocer.—I am giving
below some information which may be of
interest to your readers at a time when
the daily papers are so busy writing of
grocers selling goods at ‘‘ war’’ prices.

The daily papers are now retailed for
five cents per copy in Sudbury, although
one cent per copy is plainly marked on
the papers. These papers are delivered
prepaid to any post office in (Canada to
newsdealers at the rate of 60c. per hun-
dved, with a privilege of returning 10
per cent. of same if unsold; 5e. per copy
for these must ecertainly be ‘‘war’’

prices, if anything is. It seems to me
that if the dailies would look after their
own business and not yell any louder
about the war than what is necessary,
they would do a good deal towards help-
ing to keep conditions normal in the
groeery business.
Yours truly,
K. JOHNSON.

Kipling, Ont.
——
GERMANS CAPTURE TEA.

MecMeekin & Co., London Tea Circular
for August states:

‘‘Fully three million pounds of tea
were on board the ‘‘City of Winchester’’
captured -by a German-oruiser on.the 6th,
August. The Admiralty, on the 31st, in-
timated that the vessel had been sunk,
without furnishing the information as to
when or where this happened.’’

e

It is estimated that there are 7,000
men employed in the flour mills of Can-
ada. Considering the amount of flour
that will be consumed in addition to the
1,250,000 barrels presented by the Do-
minion and Ontario governments, the
the flour mills should remain pretty busy
for a long time.

Suggestion for a eatchy fruit display that could be used to advantage Just now.
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Quebec and Maritime Provinces.

J. E. Bussiere, a grocer of Sherbrooke,
Que., died last week.

J. J. Young, grocer, Bathurst, N.B,,
was recently succeeded by Miss M. A.
Doucet.

J. H. Grimm, of the Maple Tree Pro-
ducers’ Association, Ltd., Montreal,
Que., has donated 300 cases of Pride of
Canada maple syrup to the Canadian
Patriotic Fund to be used in support of
families in Montreal and at Valeartier
Camp.

Harry Bishinsky, a Montreal grocer,
has petitioned the court that the Sunday
closing by-law, No. 36, be declared void
on the ground that such a law could
only be passed at Ottawa. The regula-
tion compels the closing of all grocery
and other stores on the Sabbath.

The Walter Baker Co. have donated
to the over-seas contingent of troops
preparing to leave for the seat of war
half a ton of Baker’s cocoa, half a ton
of No. 1 unsweetened chocolate in 14-1b.
cakes, and 100 lbs. of chocolate to the
Army Medical Corps at Valcartier. The
office, factory and sales staffs have given
a day’s pay to the Patriotic Fund.

James McCormack, of MeCormack
Bros., fruit and vegetable wholesalers,
Montreal, died on Sunday, September
13, aged 67 years. He had been asso-
ciated in the business for over thirty
years with his brother, M. MecCormack,
T. Johnston, who has been connected
with Mr. MeCormack for some time, will
handle the business.

Ontario.

P. J. Brady, an Ottawa grocer, died
last week,

J. B. Whaley, grocer, Toronto, has
sold to Gordon Angus.

Sombra, Ont., merchants will close
their stores three nights a week—Mon-
days, Wednesdays and Fridays, begin-
ning Oectober 1, at 6 o’clock sharp.

The Canadian Chiecle Co., of Peter-
borough, Ont., has presented the Militia
Department of the Dominion Govern-
ment with a quantity of ehewing gum.

Seott & Leonard, grocers, Toronto,
have sold to McDonald & McCann, F. D.
Vanderlip, also of Toronto, has sold his
groeery business to George Sher.

The work of adding members to the
" Grocers’ Section of the Retail Mer-
chants’ Association, Toronto Branch, is
progressing most rapidly these days.

CURRENT NEWS OF THE WEEK

During the past two or three weeks some
200 grocers have come in, and they are
still eoming.

Merchants in Hamilton, Ont., are com-
plaining that the landlords there are not
disposed to lower rents. The grocers
say they are being hit rather hard, be-
cause so many are not paying their ac-
counts promptly, and they think the pro-
perty-owners should help out the situa-
tion by lowering rents.

Theer was a movement on foot to low-
er the transient traders’ license fee in
Peterborough, Ont., but the Retail Mer-
chants’ Association objected at a meet-
ing of the Finance Committee, and the
council decided to let the fee stand
as at present. Thos. Barrie, R. C.
Braund and N. C. Cameron was the de-
putation. They pointed out that if the
license were lowered it would leave an
opening for outsiders to come in and
take advantage of the local people.

Western Canada

The estate of B. Black, grocer, Win-
nipeg, has sold stock to M. Bloom,

Wright Bros., general merchants, Dom-
remy, Sask., are succeeded by Molstad &
Johnson.

JEWISH HOLIDAYS, 1014,

With the poultry market weak
on acecount of poor demand and
stocks of frozen supplies left over
and with feed at a high price, it is
important to the general merchant
who deals in live poultry to pay
particular attention to the Jewish
holidays when there is a strong de-
mand for live fowl and when bet-
ter prices may be looked for. In
addition to the Jewish New Year
which has just passed, other feast
days are: :

DAY OF ATONEMENT-—Wed-
nesday, Sept. 30th.

Stoek should arrive 256 to 28.
Spring chickens and roosters will
be mostly in demand.

FEAST OF TABERNACLES—
Monday and Tuesday, Oct. 5 and 6.

Ship poultry to arrive Oet. 1 to
3. Fowls, ducks and fat geese will
be mostly in demand.

FEAST OF LAW—Tuesday and
Wednesday, Oet. 13 and 14.

Stock should arrive Oet. 8 to 10.
All kinds of choiee poultry will be
wanted.

A A A A A A A A R A A A A A A A A A A R A A T R O s R A P

YV S

The Robin Hood Milling Co., of Moose
Jaw, Sask., has presented the Patriotie
Fund with 2,000 bags of flour,

James Ramsey, president of James
Ramsey, Limited, Edmonton, Alta., has
offered to donate $5,000 to a fund, if one
is found to be necessary, for charitable
purposes during the winter.

F. D. Coekburn, of Cockburn, Nolan
Co., Ltd., brokers and importers, Winni-
peg, was in Montreal and Toronto on a
business trip last week, and has returned
again to the West on Tuesday.

._ﬁ__
TARIFF ON BISCUITS..

Through a typographieal error, when
the new tariff following the war tax was
published in Canadian Grocer, the gen-
eral tariff on sweetened biscuits was
given as 60 per cent. This should have
read 30 per cent. Those who have the
issue in question on file should make this

correction.

WHAT ‘‘GERMAN TRADE'' MEANS
TO CANADA

(Continued from page 25.) -

is important in relation to the question
of transportation; manufaeturers should
find the f.o.b. prices at the nearby ship-
ping ports and then compare their
charges with those of other countries
with which eompetition has to be met.

At this time it is a relief to know that
there are very few articles turned out by
Germany which cannot be replaced or
duplicated. In dry goods there may be
some difficulties with some embroideries,
but for the most part they ean be se-
cured in Switzerland or in Nottingham,
or substitutes can be bought. England
will be prepared to replace the German
hosiery, dyed with a dye as black as
Hermsdorf—and not a German produet.
Investigations are now being made to
discover means for the replacing of Ger-
man chemieals. With gloves the situa-
tion is more serious, but Italy may be
able to relieve the situation to some ex-
tent—leathers there might also be some

trouble in the future. Ia hardware lines

there is not an article that cannot be
made in Canada, United States or Eng-
land. Tn many instanees, however, some.
what. higher prices may be looked for.




Sugar Is Still on the Up Grade in Canada

Canada Refineries Advance 50 Cents and Are Even Again With
St. Lawrence—Easier Situation in New York, but Sugar There
is Still Much Higher Than Here—Tea Situation at Moment is
Easier, but Future is Uncertain — Business Again Becoming

Normal.

Publication Office, Toronto, Sept. 24, 1914,

: THE trade has returned to a solid basis and conditions are almost *

normal. If anything the war effect at the present time is seen

_ in a falling off in demand below the volume which would be
passing usually at this time of the year. Country business is com-
paratively better than in the manufacturing centres.  This is
largely due to the fact that the change is chiefly noted in relation to
luxuries and the goods sold in the country are at all times pretty
much staples; also there is the favor that while manufacturing cen-
tres are feeling the war directly the farmers are getting high prices
for their produce. Perhaps the situation can best%)e described in the
words of a wholesaler who said: “We are down to brass tacks again
and we have got to go out and get the business if we want it.”

Recent developments in the war arena have not been so reassur-
ing in relation to imported lines, and yet it is evident that so heavy
has been the buying that it will take some startling change in the
situation to scare the public into a run on the grocers again. Added
to the difficulties in importing owing to the difficulties in financing
has been the activity of the German naval power in the Bay of
Bengal where a num{)er of ships have been sunk. This will natur-
ally have an effect upon the shipments of supplies from that part of
the globe. In the face of this the weak demand has led to reduc-
tions in tea prices rather than advances which is only one indication
of the difficulties of trying to foresee what the future may bring.

While the week has seen a decline in sugar in New York the con-
trary has been the case in Canada, which proves that Canadian refin-
ers have been acting independently. Canada Refineries have come to
the same basis as St. Lawrence, with Acadia still 40c in advance.
Higher prices are probable rather than lower, despite the New York
reduction of 75c¢.

Neéw prices on salmon have been given out by the British Col-
umbia Packers, indicating an advance as predicted of 57¢ on the tall
tin, the price being 2.5621%, with 2% off fgr five case lots.

The Government of Greece has taken a hand in the current
gitnation by increasin% the retention tax by 159, which means an
advance of about 1%2¢ Ib. above what had been expected. California
raisins opened lower than had been expected, but the price has
already been advanced somewhat; war is keeping apricots, prunes
and peaches cheap.

The flour situation is interesting. The domestic demand is now
falling off and when the millers catch up with orders they will have
to depend on the export business. Conditions on the domestic side
with lower prices for wheat are easier, but on the other hand the de-
mand in England continues strong, and so long as export business
is on this basis there is not likely to be any material reduction.

The moving of the Canadian troops has resulted in the Gov-
ernment taking over ships at Montreal and tying up export business.
This has meant easier prices for cheese and butter. Provisions too
are generally a little easier on lower prices for hogs, but this has
been offset in the East by the placing of heavy orders by the Govern-
ment for provisioning transports.

In fruits, lemons have receded to a position lower than usual at
this time of the year. There is going to be a big crop of cranberries,
and the opening prices are about a dollar a barrel under the average.

A surprise in the Toronto trade has been the arrival of ship-
ments of jams from Scotland, for three wholesale houses. There is
considerable speculation regarding the embargo about which nothing
definite can be learned officially.
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Markets in Brief

QUEBEC MARKETS.

FRUIT AND VEGETABLES—

Grapes in demand, 19c.
California peaches low.

Weak lemon market.

Plenty of good cheap caulifiowers.

PRODUCE AND PROVISIONS—

Bacon slightly firmer.
Butter, cheese and eggs easier.
Large fat fowl wanted.

FISH AND OYSTERS—

Dore and pike for Jewish holiday.
Labrador salmon cheaper.

Live lobsters up 3c.

Cape Cod shell oysters $9 hbl.

FILOUR AND FEED—

Bran, shorts and feed flour in big
demand.

Flour prices unchanged.

Rolled oats may be cheaper,

GENERAL GROCERIES—

Tapioca slightly cheaper.

New California raisin prices high,
Redpath’s sugar up %c Ib.

Coffee market quieter.

Alimentary paste up 1c¢ 1b.

ONTARIO MARKETS.

FRUIT AND VEGETABLES—

Potatoes will be cheaper.
Peaches about done.

Pineapples from the Azores.
Weather interferes with demand.

PRODUCE AND PROVISIONS—
Cheeése and butter easier.

Eggs are somewhat firmer.
Hogs cheaper; provisions unchanged.

FISH AND OYSTERS—

Hot weather stops demand.
Oysters and smoked varietles dull.
No price changes.

FLOUR AND CEREALS—
Flour situation easier, but prices un-
changed.
Mill feeds easler; bran $1 cheaper.
Cereals in light demand.
GENERAL GROCERIES—

Tea easier; future uncertain.
Redpath sugar u% B50c; situation firm.
Government of Greece holding cur-

rants.
Peels higher in price.

QUEBEC MARKETS.
Montreal, Sept. 24.—A reaction

is

now being felt following the boom of
last month. It is natural, as both grocer
and consumer have been buying some
lines to last them weeks and months
ahead. Now they are inclined to buy as
little as possible, having fairly good
stocks, and knowing that supplies are
coming in without mueh interruption,
The quietness is felt particularly in lines
which experienced a boom a month ago,




such as tea, coffee and sugar. A les-
sened demand for articles of luxury is
being experienced.

Important features of this week’s
market are the naming of prices on Cali-
fornia raisins, which are higher even
than those imported from Spain, and
will likely be still higher; and an ad-
vance of 50c cwt. in the price of Red-
path’s sugar. This advance occurred at
a time when a weakness oceurred in the
primary raw sugar market, though it be-
came necessary, as raw sugar cannot be
bought to sell refined at prices which
have been quoted by some refineries. In
New York, the sugar market is display-
ing some weakness.

Attention this week has been direeted
somewhat to the liners lying in Montreal
harbor. The latter is closed to ecom-
merce, all ships having been taken over
by the Government, presumably for the
shipping of troops to the seat of war.
Supplies for these boats have been enor-
mous, and nothing but food of the best
quality has been taken aboard.. Each
boat took on 2,000 Ibs. of poultry, plenty
of the best fruit, beef, lamb, and pro-
visions. Some lines, notably bacon, seem,
to have become slightly dearer as a
result.

Several small lines have experienced
changes this week. English eandles are
up le. 1-lb. dog cakes of British make
are up 10 per cent. Canadian alimen-
tary paste advanced le 1b. in sympathy
with flour. Goose wheat, from which
macaroni and similar foods are made, is
reported to be scarce. Some lines of
patent medicines have advanced, accord4
ing to their constituents. Stocks of
French goods will soon be short, as the
exportation of eatables from France is
prohibited. Six Jines are already off the
market. Borax is up 534 to 7lhe, and
saltpetre 7 to 8c 1b. A small change is
made in Clover Leaf salmon; the maxi-
mum price is the same. but the minimum
price has advanced 2l%e for 5-case lots.
Epsom salts, which usnally sell at 1c a
Ib. have been advanced from 315 to 5e
per Ibh.

SUGAR.—The Canada Sugar Refiner-
ies (Redpath’s) raised the priece of their
sugar on Monday on a par with St. Law-
rence. This is due to the fact that Can-
adian refineries cannot buy and sell at
to-day’s prices. It is believed the price
cannot go down for some time to come,
yet the raw market in New York is con-
siderably weaker, and New York re-
fined has dropped from $7.25 to $6.75.
This weakening is due to large erops in
Cuba, and to the fact that the raw mar-
ket was probably foisted up owing to
the outbreak of hostilities. This is the
first reaction sinee the war. and further
developments will be watehed with in-
terest. Demand for sugar is easing up,
which is welcome news to refiners, who

CANADIAN GROCER

are anxious to close down their plants
after getting stocks:laid aside, in order
to clean out the boilers, which they have
been unable to do since war broke out.
Extra Granulated Sugars—
1b. bags
rtons

Second grade, in 100 1b. bags
Yellow Sugars—

No. 3

No. 2
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Crystal Dominoes, cartons

DRIED FRUITS.—The California
Association have issued prices on this
year’s raising, which are considerably
higher than those of last year, and are
expected to advance again this week.
Fancy seedless are quoted at 10e, and
choice 9%%e¢. By the end of week it is
believed they will be up to 1014 and 10e.
The Association consist of six of the
largest growers, who control the bulk of
the erop. and are in position to make
prices. This year’s prices are higher
than those for Spanish raisins. Little
difficulty is being experienced now in
securing shipments of raisins from
Spain, and the first boat should arrive
about Oeot. 25. Price of Valencias will
be about 6% to 7le, aceording to brand
and quality; 4 erown layer will be 14e
above these prices. New currants will
arrive about the same time as raisins,
and price will be little above normal.
New Filiatras will bring 71%¢ loose, and
9¢ packages.

EVAPORATED FRUITS.
Apples, 50-1b, boxes
Nectarin cholee
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Amalinn, loose

Amalias, 1.1b, nkes
Filiatras, fine, loose, new ..
Filiatras, packages, new ....
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Dromedary, package stock, per pkg..
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RICE.—Embargo was removed from

rice for a short period to allow econtracts

to be filled. It is not expeeted that they

will be half filled. as it is difficult to

secure ships. Tapioea is down to 6%e,
82
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for both pearl and seed. It is being im-
ported freely now, coming from Brazil.
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Imported Patna—
, 24 1
Half bags, 112 Ibs, ....
Quarter bags, 56 Ibs,
Velvet head Carolina ..
Sago, brown .....
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treal are
big, and were bought at low prices, so
that molasses should be cheap this win-
ter. It is predicted, however, that prices
will advance as winter approaches. The
erop in the West Indies was a fairly
large one. If molasses followed the
price of raw sugar, it would be selling
to-day at 45¢ gal. Those who have good
stocks have good property.

Barrels v i
Half barrel
M

barrels e

For outmde territories about

w‘xﬁtﬁumuimﬂd

Carload lots of 20 puncheons or its

to one buyer,
will be
bbls.,

barrels or half b&
“‘open prices,” No
Com Syrups—

Pure, l:'u“a{b'
Maple sugar, pure,

COFFEE.—Jobbers find it diffieult to
talk about the market, not knowing if
they can buy. If they ean buy, it is hard
to say what coffee will cost by the time
it gets here. It can be purchased cheap-
er in the primary markets, but becomes
much dearer owing to insurance, freights
and war tax. Quietness fell on the mar-
ket in the early part of the week, which
was to be expeected, following the run
during the past month. Evidences are
now seen of settling down to normal
conditions. Those who sent in large
orders during August were sent only
half their order, and are taking the re-
mainder now. This is helping things out
somewhat.
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NUTS.—Wholesalers are having dif-
fieulty in securing supplies of nuts, with
the exception of walnuts and shelled al-
monds, whieh will arrive around Novem-
ber, the latter selling at about 40c Ib.
While ecables to Spain for raisins have
arrived safely and been replied to, those




sent to Malaga for nuts seem to have
gone astray.

Shelled walnuts, Rr
Shelled almonds, 28-1b, boxes, per

050,
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018
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B new
Peanuts, No. 1, 13¢;
Peanuts, No. 3. e
SPICES.—Cream of tartar, which is
imported from France, has run out en-
tirely. It is an important item, as it is
used extensively in making pastry. The
price has reached 60e¢, which is now
nominal. No changes are reported in
other spices, the high prices made at
the beginning of the war being main-
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DRIED VEGETABLES. — Present
stocks are nearly exhausted, there being
not two weeks’ supplies in Quebeec.
Prices quoted last week are good again
this week, iliough considerably higher
prices are being asked in some quarters.
New crop will arrive about Oetober 15,
and will arrive on a bare market. Peas
are scarce, the new ecrop being short,
and there are no old peas on the mar-
ket. New peas arrived this week, and
are not choice boilers, being buggy. Some
German peas, imported before war, are
on the market., and are bringing higher
prices than the new Canadian erop.
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TEAS.—Wholesalers are not anxious
to buy now that supplies are ecoming in
fairly freely, which is in marked con-
trast to their attitude at the opening of
the war; when they were willing to pay
any price. Most of the grocers must
have taken on too large stocks when the
rush oeccurred, and are now not in need
of further supplies. In the meantime( it
is observed that two of the steamships
sunk by the German cruiser Emden at
least—the Kabinga and the Clan Mathe-
son—were carrying large supplies of tea
It was thought that this route was clear
of German ships. Supplies are coming in
from London, and the City of Norwich
has arrived direct from India at Boston.

CANADIAN GROCER

The Japanese sitnation is peculiar. Lat-
est cable advices state that the home
market is cleared of all grades, and
this cable is corroborated by the faet
that orders have been turned down at
enhanced prices during the past week.
Considerable tea has been donated to the
Allies for use of troops. It is not thought
that any Japanese teas will be offered
on this market at less than 20¢ lb. Sup-
plies of better grades are coming in.
Ceylon blacks are easier in Ceylon, but
transportation makes the price up. Black
teas, however, may be reasonably cheap

ONTARIO MARKETS,

Toronto, Sept. 24.—Trade in Toronto
is feeling natural reaction after the war
demands, and practically all lines are
affected, although there have been no
price reductions, and rather the contrary
has been the tendency. Country busi-
ness has been holding up better than the
city, for the reason that farmers are
getting good prices for their goods, and,
generally speaking, they do not live as
close to their incomes as people in the
cities, nor do they consume the same
proportion of the higher-priced luxuries.
Then, too, the fact that a number of
lines have been cleared up also inter-
feres with volume of business. Whole-
salers generally are watching their ae-
counts closely, and are encouraging
hand-to mouth buying, which seems to
also be the idea of the .etailers under
the existing conditions.

As regards imported lines, the situa-
tion is unsettled.
there is the interference of Germany
with trade in the Bay of Bengal, which
has caused some uneasiness, while at the
same time tea has weakened, and these
conditions do not seem to agree. In ad-
dition to difficulties of transportation
there are also handicaps in financing, as
exporters in foreign ecountries are de-
manding cash credits on a London basis,
which means that importers in some
cases must pay for their goods before
they see them.

SUGAR.~~That Canadjan sugar re-
finers have not been following the Am-
erican market since the outbreak of the
war ‘has been more strongly emphasized
than ever this week, when in the face of
material weakness in New York for both
raw and refined the situation on this
side of the line has gained strength, and
the Canada Refineries have advanced
half a cent a pound to the level of the
St. Lawrence Refineries; at the same
time the Acadia Refineries have held
their position at 40¢ c¢wt. above this fig-
ure, On the present basis there is no
sign of weakness in Canada, despite the
reduction of 34¢ in New York. With the
prevailing price of raw there is yet more
chance of there being an advanee than
a decline, and there is nothing in the
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On the one hand,

trade to indicate the latter. The weak-
ness in United States is said to be due
to unlooked-for falling off in domestie
demand, which had’ been expected to
maintain strength when British offers
fell off. Canadian refiners are improv-
ing their position in relation to orders,
but even yet there is not sufficient vol-
ume to meet demand, and shipments are
still being made on a proportionate
ratio, although the ratio is being in-
creased.

Extra Gnngl.:.d Sugars, Montreal Refined—per 100

Second grade mnuhted 100-1b,
glx"l Scotia refined, 100-Ib.
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Cartons (2 to case)

Llnom (50 to case)

Crystal Dominoes, cartons
Yellow Suga!
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Blmh granulated nnd yellow may be had at 5¢c per
cwt, above bag pri

TEAS. — Situation has materially
eased during the week for the time be-
ing, but there is nothing to clear the at-
mosphere so far as the future is con-
cerned, and definite information as to
what is being done in the markets of
Colombo and Caleutta is difficult to get.
It is evident, however, that operations at
these export markets are much curtailed.
A letter received in Toronto from a firm
in Caleutta, although late in arriving,
has some interesting information. It
states that the diffieulty will mainly be
with financing, as many of the big Rus-
sian houses financed their dealings
through German banks. Then it is also
pointed out that transportation com-
panies are reluctant about taking con-
signments, and that the Government has
taken a number of boats for transport
purposes, while boats of foreign coun-
tries are in great danger of seizure, and
are being held in various ports. The
present easing seems directly due to re-
lease of shipments from London and a
falling off in demand. Advices from
Japan indicate that there are difficulties
in that quarter also to get shipments
made. Prices of Indians and Ceylons
are reported about 4c¢ above the basis in
force before the war, and Japans 2¢ to
3e. However, some firms are reported
to have made material reductions during
the past few days and to be selling at
considerably smaller advance.

Some of the importers who are watch-
ing the sitnation closely are considering
the possibilities of a war tax being im-
posed by the Government. It is stated
by one dealer that this is almost certain
to be done in the event of the Govern-
ment wishing to inerease the revenue—




and this increase appears to be neces-
sary. - That coffee should have been
taxed and that tea should not was a sur-
prise in many quarters, Tea is generally
considered as much cheaper from the
standpoint of beverage production than
coffee, and besides is more generally
used. While, of course, the imposition
of a war tax would mean an immediate
and direct inerease in price to this ex-
tent, there would be considerable effect
from the fact that buying would un-
doubtedly be curtailed for a period until
present stocks are pretty well exhausted
throughout the different branches of the

" trade.

DRIED FRUITS.—There has been a
new development in the currant situa-
tion during the week, which has had the
result of increasing prices somewhat.
This has been the imposition of an in-
creased retention tax in Greece by the
- Government, with the result that instead
of 35 per cent. of the output being
taken over by the Government the pro-
portion will be 50 per cent. Thus the
output of currants will be reduced by
15 per cent., and prices have been ad-
vanced 2s. ewt. Until this was an-
nounced the currant prices had been
about the same as a year ago, the in-
creased cost of transportation, exchange
and insurance being offset by cheaper
prices prevailing for stocks. Valencia
raisins are expected to be about 4¢
above a year ago, the increase being due
to war conditions. The Thompson Line
steamer is expected to sail this week
with these stocks, which should be re-
ceived in October. Prices have been an-
nounced for California raisins, and they
were somewhat cheaper than had been
expected ; however, there have been some
advances made already, and the market
is firming up. War conditions are re-
sponsible for an easy market for apri-
cots, peaches and prunes. Peels have
been advanced in price about 2¢ from
the low figure. Dried apples are cheaper.
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CANADIAN GROCER

RICE AND TAPIOCA.—Market is
firm, and some quotations have been
fractionally advanced. Strength is given
to situation by capture of steamers in
Bay ‘'of Bengal by German ecruiser, which
is likely to have effect of curtailing ship-

Sago—
Brown, per Ib,
White, per Ib,

Tapioca— by
Bullet, double goat
mlnm ﬂurl
mhpu cenn
BEANS.—Although stocks of beans

are not heavy, and the situation is any-
thing but weak, there are some lower
prices being quoted. There is consider-
able range for which the attitude of dif-
ferent jobbers is largely responsible.
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Canadian primes
Lima, per Ib,

Peas, bine, Canadian, per bush...........
Peas, whole, white, per bush

SPICES.—With spices now going to
the consumer the demand has gone out
of the trade, but situation remains firm
on the higher prices. Peppers econtinue

particularly strong. Material advances
have been made in prices for herbs, ete.
Prices of extracts have been inereased,
the 10¢ line going from 75¢ to 85¢, and
the pure selling at 25¢, from $2.20 to
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NUTS.—Shipments are being made,
but arrangements for financing are not
satisfactory. exporters demanding ecash
credits, which means that the money
must be available in London on ship-
ment being made. This importers have
to pay for the goods before they see
them. This means higher prices, but at
the same time demand is not strong, and
orders are being curtailed.
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SYRUPS.—There is a fair business
in syrups, although the cool weather has
been deferred. Business should pick up
materially from now on. Molasses also
are beginning to move better.
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¥ and 48 twin bars
Maple botter. Ib, tins, dozen 1"
COFFEE.—Demand for coffees is only
fair, following rapid action for a couple
of weeks. Mochas and Javas are searce,

_, particularly the former, but for the most

part there is no serious holding up of
supplies on account of the bulk of Can-
adian shipments coming from South
America.

co. cocosos
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Santos
Chicory, per 1Ib,

CANNED GOODS.

TORONTO.—The British Columbia
Peckers’ Association has announced new
prices on salmon, which are, as pre-
dicted, 57¢ above those of a year ago.
Already the Fraser River sockeye sup-
ply has been about sold out, and a start
has been made on the late run sockeye.
The prices are:

$2.521% doz.
2.72Y% doz.

15 lbs, flat ....... «oo  LBTY5 doz.

Opinions in the trade are that the new
prices on canned tomatoes to be an-
nounced about the 1st of Oectober will
be somewhat higher than a year ago. At
the same time, it is believed that every
effort will be made to keep the price
down in view of the faet that the con-
suming public are not in a position to
pay high prices under the existing condi-
tions. The warm weather improved the
tomato outlook considerably, but it must
always be taken into consideration that
an early frost will seriously injure the
output,

It is expected that there will be a
stronger demand than usual for the bet-
ter class of Canadian canned peas on ac-
count of the French goods being out of




the market. Other lines of canned goods
should be little affected one way or the
other by the imports from France being
cut off,

MANITOBA MARKETS.

WINNIPEG, Sept. 24.—There is a
wider variety to price changes this week
than for sometilne past. The movement
has been downward as well as upward,
and such movement has been almost un-
heard of since early in August when war
was declared.

SUGAR.—There was an advance of
50 cents on Tuesday. The market
continues strong, and it is expeect-
ed that there will be a further advance
in the near future—that is when the re-
finers start using the higher priced raws
for manufacture. Orders are still being

curtailed by wholesalers to about half ,

the quantity requested. This, of course,
is due to the fact that their supplies are
being held down to an almost impossible
small point by the refiners,

Sugar, Eastern—
Extra standard granulated
Ex d icing

3U88 MABSTRIBABESES 28383

e w

New, pure, % nil.
New, prre, % mal,, mm. “ease 2 don.
New, pnre. gquart bottles, ease 2 dor,

DRIED FRUITS.—Currants at pres-
ent are very scarce, and the shortness
of the supply is being more felt daily.
As a result prices have been advanced
about l¢ during the week. There is
every prospect, however, that reasonable
supplies will reach Winnipeg about Oe-
tober 1, and it is expected these will be
sold at slightly reduced prices. One-lb.
packages will likely be quoted at from
914 to 9%e and 2-1b. packages at 19e¢.
New crop currants are not likely to ar-
rive until about Nov, 1. Then, however,
prices should be even lower than those
quoted above, for the expected October
shipment.

Apples,
A.rieob.

b,
Extra choice, 2-Ib, boxes ....
Pm;:ou in u-lb. boxes—

Raising, Valencias—
Extra select Valencias, 28's, box

Raisins, Au:tnllam—-
Lexias, 56-Ib. boxes
12-02. mcnm faney ....
12-oz. packages, choice ...

TEAS AND COFFEES. —Much the
same condition obtains here as last week.
Teas are steady at the old prices, due
more to competition than to conditions
on the primary market. Coffee remains
steady, the primary market still being
weak.

BEANS.—Another advanece has been
struck here, varying from 5 to 10e.
Austrian hand picked are now quoted at
$3,65, and Canadian hand picked at
$3.60. The advance of course is due to
the heavy demand for this produet for
army purposes. Rumors of wet weather
having a somewhat harmful effect upon
the eoming erop has also tended to bring
higher prices.
Beans—

Austrian, hand picked

Canadian, hand picked

3 Ibs, picker
Barley—

Po( per sack, 9% lbs.

Pe‘rl. per sack, 98 Ibs,

?Ht peas, sack, 9 lbs, ...
hole peas, bushel

85 82 s3%

ALBERTA MARKETS.
By Wire.

Edmonton, Sept. 26.—The advancing
sugar market, jobbers say, is quite justi-
fied by advances in raws. Higher prices
are expected to prevail. It seems prob-
able that the majority of winter import
orders will be held up, as it is exceed-
ingly difficult to get goods via Pacifie
owing to the Government withdrawing
liners for transport purposes. There is
a smaller trade in cereals owing to the
extra heavy business last month. Canned
goods are a bit slow, but fresh fruit is
coming heavily. Owing to the Pacific
situation, Austrian beans are off, and
Ontario beans have advanced 20 cents.
Lemons have dropped again.
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SASEATCHEWAN MARKETS.

Regina, September 24 —(Special).—
Business continues uninterrupted by
the war, and as season advances, whole-
salers, retailers, producers and consum-
ers are all settling down. No ehanges
have oecurred in staple lines this week,
althuugh a report has been received from
New York stating that raw sugar has de-
clined somewhat on the New York mar-
ket, and is now being quoted at about
$5.90, as compared with $6.27 one week
ago. This, dealers declare will not neces-
sarily mean that the price of reflned
sugar will drop here, for our prices are
still lower in ecomparison with those
quoted on-the New York market. It is
thought, however, that the drop in the
raw material will, if it continues, af-
feet the refined sugar market at New
York. Prices are being quoted on this
year’s crop of evaporated fruits from
California. A drop of four cents is
noted in apricots. Creamery butter is
quoted at 30 cents, an advance of two
cents over one week ago. Eggs are
wholesaling at 25 cents per dozen.

NNNNooeS

Rolled oats, 20's, 3

Rolled oats, bail of 80 I

Flour, -l

Rice,

Sugar, -tlndud gran.,

Sugar, yellow, per cwt.
Walnuts, shelled, 54c; almonds

NEW BRUNSWICK MARKETS.
(By wire.)

St. John, Sept. 24.—Business continues
promising with local dealers. There has
been no noticeable eessation and mer-
chants do not expeet any. Collections
could no doubt be much better. A
stronger hand has been put on credits
on all sides and many ‘‘slow pays’’ have
met with a refusal of renewals. Mar-
kets for most part are firm, but little
changed. Flour and sugar are unchanged
though both are firm. Ameriean pork is
easier and lard is also lower, pure be-
ing 1334 to 14e, and compound 1114 to
11%e. Loeal competition has foreed
down prices. Cream tartar is now at
50 to 53¢, with stocks searce. Molasses
are a shade higher. Potatoes being re-
ceived in large quantities and have
dropped to $1.25 to $1.35 barrel. Other
vegetables are plentiful.
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No Ships Now Available for Export of Flour

Government Has Taken Vessels for Transport of Troops—This
and Lower Prices for Wheat Makes Domestic Situation Easier,
Although Prices Are Upheld by Foreign Demand.

MONTREAL.

FLOUR.—Despite the drop which took
place in the wheat market last week
the price of flour was not affected, and
since then the market has firmed. The
big rush had the effect of emptying the
mills, and most of them are behind with
their orders, While export business has
been slack since the war broke out, it is
not unlikely that the inability to secure
ships at Montreal may affect the market
a little. A week ago, the Government
took over all the ships in Montreal har-
bor, for the purpose, it is believed, of
carrying troops to Europe. In the
meantime, all export business is suspend-
ed. Prices remain the same, and as long
as the wheat market goes up and down,
it is unlikely that a change will take
place.
Manitoba Wheat Flour—

First patents

Second patents ...

%m‘hme;gm

CEREALS.—A ch

taken place in the advance in the price
of oats. Rolled oats, 90s are still quoted
at 3.02%%, and oat meal ten per cent.
more. Business is a shade quieter, due
to the overloading which took place last
month. Oats are cheaper, but rolled
oats are the same. It is believed that
by the first of next month a change
downward will have taken place. It will
be easier to predict when the new oat
crop arrives here.

Per %-b. sack.

246 216

- b:r or more 2%
Rolled oats in cotton sacks, § cents more,
Oatmeal—fine, standard and ulated, 10 per cent.
over rolled oats in e, in Jute,
Rolled t— 100-1b. h&.'.

MILL FEEDS.—Feeds, bran,

shorts are all firm, and the demand is

big. It was so big last week, some of the
mills were unable to cope with it.
Car lots, p:
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TORONTO.
FLOUR.—With the millers catehing
up in their domestie arders, with wheat
weaker and with the present demand
quiet after the first war flurry, the flour

situation tends to be easier, although
there are no changes in the prices. On
the other hand a strengthening factor is
that there continues to be a strong de-
mand in England and so long as this
lasts the prices may be expected to main-
tain their level. Very soon the millers
will have to depend on this export de-
mand and so long as it continues there
may be little change expected. Much
will depend upon the war developments
and prospects regarding the length of
campaign. An interesting feature of
the export business is that while there
is buying by exporters the faet remains
that during the week there was an 'in-
crease in contents of the elevators at
Fort William of between six and seven
million bushels. This is taken by some
dealers to indicate that speculative in-
fluences are at work and that exporters
when they sell a bushel of wheat buy
two more with the idea of getting some-
thing like a corner on the market in the
hope of higher prices with a continu-
ance of the war. Altogether the market
is uncertain and changes may be looked
for at any moment.

Manitoba Wheat Flour—

indicate prices

CEREALS.—Report:
continuing firm, although business is
comparatively quiet on expected reaction

after first war buying flurry. Cash
prices for oats continue pretty firm al-
though there is some easiness in futures.

ere
is abnormally good pasture, Warm
weather following heavy rains brought
on eonditions which eased up demand for
mill feeds very materially. Result is
that while shorts ‘are still pretty firm
there is a noticeable weakness for bran
and price has dropped a dollar.

Mixed cars, per ton

WINNIPEG.

FLOUR AND CEREALS.—No price
change whatever has come in flour or in
cereals during the week, and while it is
impossible to tell with any ecertainty
what the future will bring, there seems
a likelihood that prices will hold steady
for sometime. Wheat has been fluctuat-
ing on the market, but this is a usual
occurrence and millers are not following
any small changes.

A drop in the price of wheat last week
had the effect of causing some farmers to
put their erop in the elevators instead of
marketing it. This is a usual eondition,
however, every year a small percentage
of the farmers hold back their erop in
the hope of getting better prices. The
obligations of many, however, prevent
them taking suech action.

On the whole wheat is ecoming in satis-
factorily. The bank eclearings show
clearly that more has been marketed to
date than to the corresponding date last
year. All these things suggest steady
prices.

Maniobs Wheat Flour—

STRICT EYE ON CREDITS.

Brantford, Ont., Sept. 23.—At the
regular monthly meeting of the Grocers’
and Butchers’ Association held last week
the matter of giving credit was again
disecussed. Some of the merchants say
that while some of their customers are
trying to pay up, many are expecting
the same amount of goods and ecredit as
in good times when there was plenty of
work and they were earning full wages,
The grocers were unanimous in saying
that they eould not and will not continue
to give much credit, as it is impossible
for the average merchant to carry them
any further, as their own eredit is lim-
ited. The merchants realize that times
are not of the best, yet they do not pre-
tend to be a charity organization, and
eannot see any reason why they should
be expected to hand out their goods
without being paid for.them, as they
certainly have to pay for all the goods

they get. .
——

George W. Brittain, member of the re-
tail firm of E. T. Brittain &
Sons, Toronto, died last week.




Hot Weather Hindered Preserving Sales

Noticeable Falling Off in Demand for Fruits and Vegetables
Used for Preserving and Pickling During Hot Days—Cranberries

Plentiful-—Peaches Are About

MONTREAL.

FRUIT.—At the fruit auction held on
Monday, price of fruit was low, owing
to the absence of Jewish merchants, who
were celebrating New Year’s Day. Cali-
fornia peaches went as low as 80e, box,
Tokay grapes, $2.75, erate; pears 2.75
box, average price for apples, $1.75-3.00
per bbl. -Niagara grapes are in big de-
mand for table use, and are cheap, sell-
ing as low as 19¢ per basket of 6 IThs.
No baskets of peaches were offered, and
Canadian peaches will be off the market
shortly. Duchess apples have practical-
ly disappeared. Farmers are refusing to
ship apples at the prevailing prices.
Lemons are away down, Verdellis selling
as low as $3, They have not been sell-
ing well, but the heat this week will
help the sale. Cantaloupes and water
melons are nearly off, and Western mel-
ons are arriving worth 1.50 crate.
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Plums, Canadian, basket ..,
iches, Canadian, basket
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green
beans are selling as low as 65¢ per bag

of 17-20 lbs. They will last a little
longer, and might be cheaper. The late
bean erop is expected this week. Beets,
turnips and carrots are worth 75¢ a bag.
Corn brings 10 to 18 cents, and is ex-
pected to be a little dearer next week.
Cauliflower season is on. They are plen-
tiful and cheap, bringing 75-1.50 doz.
Good cucumbers are selling for 15-20e,
and are cheap, some having been bought
at 256 to 30¢ a bag. Preserving cueum-
bers are bringing 20c¢ per doz. Celery
is arriving in good quality and quantity.
Head lettuce will go up, good lettuce be-
ing scarce; will soon be arriving direet
from Boston. Spanish onions getting
cheap, now being worth 3.00 a case; red
2.00 per 100 Ibs. Parsley sells as low as
10e, but good stuff brings 15¢. Green
peppers are cheaper than a week ago.
Sweet potatoes slightly easier, 1.50 per
hamper. Rhubarb getting scarce, and
sells easily. Montreal tomatoes plenti-
ful, bringing 50e case.
o0
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COOBO- CUNNONN COTOHOOD
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FRUIT.—Summer weather in the pre-
serving and pickling season had a very
unfavorable effect upon the fruit mar-
ket and the buying was unusually light
for the time of the year. It was em-
phatically evident that the hounsewife
does not like working over a preserving
fire while the temperature is getting up
towards the nineties. Fall fruits were
in good supply. Cranberries are pow
plentiful at $7, and there will be a big
crop both of the Cape Cods and the
Jerseys. Some very attractive pines
from the Azores have heen received and
are bringing faney prices, Lemons are
even cheaper at present than before the
war. This is the hard month of the
year for lemons with a falling off in the
demand and a big range in the quality.
Higher prices may be expected in Oe-
tober. Oranges are continuing at easy
prices. Cantaloupes are getting a little
dearer. Grapes are coming very plenti-
fully and at satisfactory prices. The
Canadian peaches of which there was a
v:prz._ short erop are about off the market.

SESEBEI SHTHUSH SR SITR SeRE

VEGETABLES.—Vegetables which
usually sell at this time of the year for
pickling have been in poor demand on
account of the hot weather. In other
lines there is a fair business. Tomatoes
are getting a trifle dearer and sweet po-
tatoes are somewhat cheaper. Cana-
dian potatoes will be a good erop fol-

a7

lowing the rains which came just in
time to wmaterially improve the situation.
The price may be expeeted to get small-
er in about a week., Cauliflower, egg
plant and water-cress are some of the
offerings to vary the program.
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Turnips,
Sweet potatoes, hamper ....

WINNIPEG.

FRUITS.—In some lines the market
has been flooded during the week, ba-
nanas, for instance, selling away down.
The situation here, however, has now
steadied. Generally there is a downward
tendeney to prices. Washington apples
are being quoted at $1.25. Lemons, Cali-
fornia, are down to $8 and California
oranges have dropped further to $3.50.
Grapes also are quoted on a mueh lower
basis, Tokays moving at $2.50 and On-
tario basket grapes selling at 30e,

The question of cost of getting goods
is not solely responsible for prices at
the present time. The need for econ-
omy which many are feeling, makes it
impossible for them to buy any expen-
sive fruits, and that their stocks may
move and not rot on their hands, whole-
salers have been forced to put the price
of some lines lower than their proper
level. Other lines, such as grapes, have
dropped naturally, the supply being more
plentiful.

Lk

VEGETABLES.—Outside of the ar-
rival of one or two new lines this mar-
ket is without any feature. During the
week sweet potatoes were received from
New Jersey and are being quoted at
$#4.75. B.C. celery has come upon the
market. Present quotations being 7¢ per




.Expor.ts Held Up and Prices Are Easier

Action of Government in Taking Boats for Special Service Has
Effect in Produce Market—Cheese and Butter Easier, But Eggs
Are Firm—Hogs Easier and Provision Business Quiet.

MONTREAL.

PROVISIONS.—Bacon is a little firm-
er owing to the large supplies being
supplied to the troopships which are now
being held in Montreal harbor. It is
being quoted at 19-20. The local de-
mand, however, has been rather small,
though this spell of warmer weather may
stimulate things. Lard is enjoying a
limited sale:
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Shoulders, bone in
Shoulders, boneless

Cooked Meats—
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BUTTER.—Owing to export business
being interrupted due to all ships hav-
ing been taken over by the government
presumably for carrying troops, the
the market has been decidedly easier
during the past week.

tter—

Finest creamery, new milk

Dairy butter

CHEESE.—Market has declined for
the same reason as butter—that ships
for export purposes cannot be secured.
The market will be easier next week if
ships are not secured in the meantime.
The main factor is the British market.
Demand locally small, and little going

EGGS.—Market very quiet, as is usunal
at this time of the year. Presumably
the shortage of ships for export is also
having its effect on this market,

HONEY.—Reported that Quebec erop
good, but this does not count for much
when the crop in Ontario has been a
failure. New crop exeept in combs has
not yet arrived, but is being offered.
Price is fairly firm. Supplies of olad
honey sufficient to supply present de-

PROVISIONS,—Although there is a
further easing of prices in hog market
and demand for meats is not strong

.prices remain unchanged although the

tendency is somewhat easier.
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Live, fed and

, per cwt.

BUTTER.—Despite continued easiness
in this market and falling prices at ont-
side points the prices hold in Toronto
although there is a much easier feeling.
Fact that there is nothing being done
in export is no doubt a factor. In coun-
try where butter was being held a few
weeks ago there is to-day a tendency to

sell freely where there is a demand but -

the latter is often lacking.
prices seem likely,
Butter— :
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CHEESE.—With export business. cut
off on acecount of action of government

in taking charge of boats, market is in

Lower

a very uncertain state. During week a’
raise of 1le 1b. took place but the -

strength was only temporary and quota-

_ tions guickly receded to old level. What

T
3

deyelopments of next few weeks may be

.i8 difficult to foretell.

not
seem to affect this market and prices
are even firmer than a week ago despite
weakness at outside points. Some deal-
ers quote 32¢ for new laid in cartons,
31e for selects and 23¢ for trades,

POULTRY.—The outlook in the poul-
try business is anything but bright.
Farmers find feed high and the demand
is very weak on account of people tak-
ing few ‘‘luxuries.”’ Then, too, frozen
stocks are heavy and packers are trying
to get rid of this supply. Jewish holi-
days made good business last week and
more festivities about the end of the
month should help at that, Poultry
is 'now getting to the basis where it
ceases to be a luxury but is rather a
reasonably priced food.

PROVISIONS.—The general tone of
the market is strong and business is re-
ported good. There has been no change
in eured meats and lard is steady at the
advanced prices, quoted last week.
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BUTTER.—While prices are steady
there is a tendency upwards and a slight
advance may be struck within the week.
Supplies on the whole are satisfactory.

CHEESE.—The high prices have
brought out good supply of cheese. Ord-
ers too are large, and it does not seem
likely that there will be an immediate
change here.

Clynn—
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EGGS.—Again there has been an ad-
vance of le. The quality of eggs being
received is high, but the supplies are not
as large as could be desired.




'CANADIAN GROCER

. Lawrason’s

Snowflake

Of

.Made in
B Canada

ORDER TO-DAY
DELIVERY
GUARANTEED

THE HIGH
QUALITY IS
GUARANTEED

Ammonia

MADE IN CANADA
Cleanses and sterilizes

Saves the average family
$5 to $10 a year

War will not effect the cleans-

ing power of Snowflake
(—mnor yet delivery)

Every package of Lawrason’s
Snowflake Ammonia ordered be-
tween now and the middle of next
July will be shipped promptly.

Though, like most manufacturers,
we did not anticipate the European
war, which has cut off a great deal
of raw materials as well as finished
products, we are well prepared for
such an emergency.

Following our policy of keeping on
hand a large quantity of raw ma-
terials at all times, we now have a

stock which will ensure prompt de-
livery of all orders for nearly a
year without depreciating in any
way the high quality that has made
Lawrason’s Ammonia the most
popular household cleanser of
Canada.

Plan an increased business for
Snowflake Ammonia. Order your
supply now. We have a special
co-operative plan which should in-
terest you. Ask about it.

S. F. LAWRASON & CO.
LONDON, ONT.




War and Weather Factors in the Fish Market

Hot Spell Interfered With Fall Demand for Smoked Varieties
And Fox.' Oys'qers——Smoked Fish Cheaper on Aecount of War
Interfering With Export Trade—Live Lobsters Up 3¢ Lb.

MONTREAL.

FISH AND OYSTERS.—Halibut,
haddock, and steak cod are all a cent
“higher. Brook trout is easier at 28e,
and only few selling. Smoked eels off
the market.  Halibut was scarce last
week, but the usual supply came to hand
this week. It usually is up at this time
of the year, and with haddock is enjoy-
ing the best demand. Big quanties of
dore and pike sold for the Jewish New
Year festival. A few frozen halibut
sold last week while the fresh were
searce. Pickled Labrador salmon will
be cheaper this year. Labrador herrings
half bbls. down to $3.25. Dried codfish,
hake, and pollock, which are usually
shipped in large quantities to West In-
dies from Gaspe, cannot be shipped this
year, owing to the war, and are being
brought into this market, where the de-
mand is not big; consequently the price
is down. ?

Cape Cod shell oysters are now com-
ing in by freight instead of by express,
which makes a difference in price of $3
per bbl. They are now quoted at $9.
The warm weather of the past two days
is holding back this business, but it is
expected to be in full swing by the end
of the month. Live lobsters advanced
3¢ lb. this week, owing to seareity.

TORONTO.

FISH AND OYSTERS.—Unseason-
ably hot weather had effect of deferring
fall improvement in fish business and
result is that while there is a fair
volume passing in the fresh lines as
there has been all summer there is very
little demand for the salt or smoked
lines. In the latter weather was a great
handicap for it is not feasible to handle
them on ice and otherwise the tempera-
ture was much too high. Prices remain
unchanged for the time being.

Hot weather has also interfered with
the oyster business which should be be-
ginning to get brisk at this season and
the demand is weak. It looks as though
there would have to be some educative
work done this season to bring home
to the consumers the fact that oysters
are not a luxury but a comparatively
reasonably priced food.
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M ue, shell oysters, C,C.I, bbl
per bbl,

M per bbl.

Live lobsters, medium and iarge,
Boiled lobsters, medium and large,
Soft shelled crabs, dos. .
Winkles, bush.

Little Necks, per 100

+
CRITICIZES CLERK'S SALE.
Editor of the Canadian Groeer:

Dear Sir,—In glancing over your ecol-

umns of August 14th, page 37, I noticed
in the Clerks’ Department an article
headed ‘‘A Resourceful Clerk.”” While
1 am heartily in acecord with the first
paragraph, for I econsider a clerk is
not up to his business, unless able to ex-
plain to his customer the advantage she
would have by purchasing an article she
was not looking for, I must say that I -
cannot feel the same toward the second
paragraph, with reference to the clerk’s
actions in eliminating the three-for-a-
quarter price.
. I consider that the clerk is working
under a wrong principle. For instance,
if it were in my case that my wife was
trading at that store and the clerk took
edvantage of her to make the larger sale
merely explaining that she would have
an extra tin if one was. not enough, I
should feel inclined to try another store.
1 consider that nothing more or less than
suggesting that she was incapable of
knowing her own requirements. And in
many cases he would have been told so
by his' enstomer.

I think it would be much better to be
straightforward in the matter and above
board in all ‘cases, by merely explaining
(if such were the case) that factory
prices were holding much firmer, and a
further advance was daily expected,
which prevented goods of that nature
being sold at 3 for a quarter. As in
many cases if one were not enongh two
would be too much, and the balance
wounld be a loss to the customer. Two
for 20 cents would not benefit the eus-
tomer finanecially the point she was try-
ing to attain, and on discovery of such
would only tend to make her feel that
such ‘a elerk outwitted her for once.

Any merchant who would eonsider a
clerk smart under such conditions ought
to be watehed very closely.

Why not say 2 for 18 or 19, which
wounld not teach the elerk deception, or
explain that 10 cents per tin was the
lowest they eould be sold for?

. OO--‘:;
I ZES888
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the Wheéls of
business going?

The good crop returns of Western Canada mean a supply of ready eash, and a steady
demand for manufactured products. Despite the European crisis, business conditions
are improving and wide-awake manufacturers are finding it profitable to get their
lines into the vast Western market.

We are prepared to sell goods for direct shipment to the wholesale trade, or to carry
stocks on consignment. Seven large track warehouses right in the great distributing
centres, and our staff of efficient salesmen who make daily calls, will keep your lines
prominently before the trade from Lake Superior to the Pacific. We have the know-
ledge of conditions, the experience, the facilities, the connection and the financial
standing to handle successfully your particular lines.

For terms and particulars write.

Nicholson & Bain, ueaatmisen Winnipeg, Man.
Branches: Regina, Saskatoon, Edmonton, Calgary, Lethbridge, Vancouver

I R i,

A tip on the side,
Mr. Grocer

Did it ever occur to you that you can make more money selling
Malcolm’s lines of Cond Milk and Condensed Coffee than
any other line on the market? Malcolm’s lines of Milk and
Coffee are making new and satisfied customers every day. For
&dity and deliciousness they are unsurpassed. Our Condensed

ffee, with milk and sugar added ready for use, is a seller from
the start. No other brand can equal it for flavor.

PRICES:
8t. George Brand Coffee, 2 doz. in case
8t. George BEvaporated Milk, 4 dos. in case
Banner COondensed Milk, 4 doz. in case
Princesg Condensed Milk, 4 dosz. in case
Premier Machine Skimmed, 4 doz. in case

Order them from your wholesaler or direct from the factory. Delivered
in B-case lots to any point in Ontario or East of Halifax. ~We will
prepay freight up to 50c. per 100 lbs.

Malcolm’s Condensing Co.

St. Gcorgc,‘\()ntario
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Hirondelle

(Swallow)
EERST——

%

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56
PER INCH PER YEAR

Macaroni
Spells

Economy

for your customers. That’s why it is
having such a tremendous increase
in sales. Are you profiting by this
demand? Remember these brands
are CANADIAN.

Hirondelle

(Swallow)

L’Etoile

(Star)

Manitoba hard wheat only is used
in their manufacture. This fact,
combined with scientific knowledge
and most up-to-date equipment, pro-
duce their perfection. WHY im-
port from France or Italy when the
best can be secured here without
duty charges? Though our capa-
city is taxed, we are filling orders at
the regular price.

C. H. Catelli, Limited

Montreal

. AGENTS
Tees & Persse, Limited, Winnipeg
C. C. Mann, Toronto

BAKING POWDER.

WHITE SWAN SPICES AND
CEREALS, LTD.
Per doz.
Oc Tins, 4 doz. to case,

welght 10 1bs. ........... $0 40
4 oz. Tins, 4 doz.

weight
12 oz. Tins, 4 doz.

COOK’S FRIEND BAKING
POWDER.

In Cartons—

. 1 (25¢c size), 4 dox.....
size), 2 dos.
10¢ size), 6 dos

No. 8 (5¢c sise), 4 dos.
« In Tin Boxes—
No. 13, 1-1b,, 2 dos.

ROYAL BAKING
Sizes

FOWDER
Per dos.

Barrels—when packed in bar-
rels ome per cent. discount will
be nllmux.e

FOREST CITY BAKING
POWDER.

12-0%. tins

Keen's Oxford, per 1b. ...
In 10-1b. lots or case 016

COUPON BOOKS—ALLISONS,
For sale in Canada by The
Co., Ltd., Toronto; C.

0. , Montreal
§2, §3, $5, $10, $16 and $20. Al

same prlgo, one size or assorted.
UN-NUMBERED.
100 books and over, each 0 08%
500 books to 1,000 books. 0 08
For numbering cover and each
coupon, extra per book, 1§ ceat.
CEREALS.
WHITE SWAN. Per case.
Biscuit Flour (Self-risin
2 dos. to wﬂﬂt%

1bs.
Buckw! Flour (

%gk‘l. dos. to case, welght s

....................... $2 88

Per case.
Pancake Flour (Selt-rlslnl),
?b doz. to case, weight 70

8.

Breakfast Food, 2 doz. to
case, weight 85 1bs.

King's Food, 2 dos. to case,
weight 95 Ibs. .........,.. 520

Wheat Kernels, 2 dos.
case, weight éﬁ Ibs.

Barley Crisps, 3 dos. to case,
weight 50 Ibs. ............ 300

Flaked Rice, 3 doz. to case,
weight 50 Ibs. ............ 3 00

Flaked Peas, 8 doz. to case,
weight 50 1bs,

DOMINION CANNERS,
LIMITED.

Aylmer Pure Jams, 16 oz Jars.
Per doz.

Strawberry, 1914 pack ...$2 20

Raspberry, red, heavy
QYTOD s hovhped ohibianss 210

Black Currant

Red Cu

Aylmer Pure Jellies
Red Currant
Black Currant
Crabapple 45
Raspberry and red currant 2 10
Raspberry and gooseberry 2 10
Plum jam

Aylmer Marmalade

Orange Jelly

Lemon
Ginger

Aylmer Pure Preserves—Bulk

51bs. 7lbs.

Strawberry 2 100
Raspberry

Aylmer 14's and 30's per Ib,
Strawberry
Raspberry

COCOA AND CHOCOLATE,

THE COWAN CO,, LTD.
Cocoa—

h ol

Soluble bulk,
Soluble, bulk, No.
London Pur\. per 1b

B, e e "
(Unsweetened Checelate).
Supreme eheoh!ll‘ W's, 12-
Ia

OO-0.0.0MN.
RESRENES

i

., boxes, per 035

chocolate,




Dumohd, 8's, 6 and 12-1b,

12-1b, xes
Dhmond %l,

Iclnrt for Cake—
white, pink,
lemon, onn:e, maple, al-
Inond cocoanut, crenm,
h) packages, 2 dos.
ln 0x, per doz. ........ 100
Chocolate Confections Per 1b.
Mngh buds, 5-1b. boxes.. 0 387
Mil medallions, 5-1b.

oan

i xes 028
Non nnil wafers, v
5-1b. boxes o
Nonparell wafers, 9
5-1b. boxes 028
Chocolate s
boxes 031

" box 0 31
(‘oﬂee drops 8-1b. hoxes.., 0 37
Lunch bars, 5-1b. boxes.. 037
Milk chocolate, Be bnndles.

3 doz. in box, per box.. 136
Royal Milk Chocolate, Be

uku, 2 doz. In box, per e

I1b. boxes, 1b .. 038
Nut milk chocolnte %

1b. boxes, 1 038
Nut milk chomlnte, Sc bars,

24 bars, per box 0 9%
Almond nut bars, 4 bars
* per b

Agents—F. E. Robson & Co..
Toronto; Forbes & Nadean,
Montreal; J. W. Gorham & Co.,
Halifax, N.8.; Buchanan & Gor-
don, Winnipeg.

In %, %, and 1-1b. tins, 14-

1b. boxes, per 1b. 035
10¢ tins, 8 doz. In box, dos. 0 90

JOHN P. MOTT & CO.'S.

Miss N. Estabrook, St. Johu‘l
B.; J. A. Taylor, Montreal ;
%) l" M. Hannum, Ottawa, dnt H
nuxlol & Co. ., Winnipeg,
)nn Persse, Calgary,
Alta.; : Russell, Johnson. Edmon-
ton; D. M. Doherty & Co., Van-
couver and Victoria.

midle. 10c size (for cookln.)

0%,

Mott's hreakfast cocou. 2.
dosz. 10c size, r dos. ..

Nnt mllk bars, dosen In

No. 1 chocolate

Navy chocolate, %'s
Vanilla sticks, per
Diamond chocolate, %’s
Pllln chnlce chocolate

CONDENSED AND
EVAPORATED MILK,

BORDEN MILK CO., LTD.

Bast of Fort Willlam, Qnt.

Preserved— Per case.

fle Brand, each 4 dol ..O 625
ndur Brand each .5

5 60
5 60

BB iiisaisy sihsnssbgers. DB
Purity Brand, each 4 dos. 5 60
Challenge Brand, each 4
dos, 48
Clover Brand, each 4 dos.. 485
cnnud (Unsweetened)—
St. rles Brand, lmll 10
Poerlm Bnnd. sm
& QOB iiivecnsoes 200
8:. (‘hhlﬂu Brand, Family,

Peerless Bnnd. Family,

CANADIAN GROCER

each 4 dos. .........o00. 3 WO
Jomy Bnnd Flmlly, uch
4 390

each, 4 d 4 50

450

4 50

each 2 dos . 425

each, 2 dosz 425

425

h 34 d 47
“Relndeer" Coﬂu and’ mll

“large,” each, 2 dos 4 80
“Relndeer Coftes, and Milk,

“small,” each, 4 dos 5 50
“Regal” Coffee and l(llk

each, 2 doz 4 50

“Relndeer" Cocon and Milk,
each,

o Bt Chulel Brand

WHITE SWAN SPICES AND
CEREALS, LTD.

WHITE SWAN

1 1b. tins, 2 dosz.
weight 35 1bs.

1 1b. tins, 4 doz.
weight 80 1bs.

ENGLISH BREAKFAST
COFFEE.

14 1b. tins, 2 doz. to case,
welght 22 1bs. .......
1 1b. tins, 2 dos.
welght 40 1bs.
MOJA.
1% 1b. tins, 2 doz.
weight 22 1bs.
1 1b. tins,
weight 40 1bs.
2 1b. tins, 1 dos.
weight 40 1bs.

PRESENTATION COFFEE.

A Handsome Tumbler in Each
Tin,

2 dos.

to case,

to case,

1 1b., tins,
per 1b,
Shipping weight, 50

case.

to case,

MINTO BROS.
MELAGAMA COFFEE.

Ground or bean— W8P R.P

Packed In 30's and 50-1b. case,
Terms—Net 30 days prepald.

FLAVORING EXTRACTS.

WHITE BSWAN FLAVORING
BXTRACTS—ALL FLAVORS

1 o=z Dbottles, per doz,
. welght ba TR AN $115

CRESCENT MFG. CO.

Mapeleine— Per dox.
2-0s. bottles (retail at 50c) 4 50
4-0m. bottles (retall at 90c) 6 80
8-08.  bottles

$1
16-0s. bottle (retall at
Gal. bottles (retall at ).

Paterson’s
Worcestershire

Sauce

1t grves new de/z;g}n‘
to the plainest fare

For meats, fish, soups, gravies,
etc., there is nothmg that sur-
passes the piquant delicious-
ness of this popular—pnced
sauce.  Paterson’s Worcester-
shire Sauce is a quick, profit-
able seller.

Ask your wholesaler for prices.

ROWAT @ CO.

GLASGOW, SCOTLAND

CANADIAN DISTRIBUTORS:
Snowdon & Ebbitt, 325 Coristine Building, Montreal,
Quebee, Ontario, Manitoba and the Northwest; F. K.
Warren, Halifax, N.S.; J. A. Tilton, St. John, N.B.;
C. E. Jarvis & Co., Vancouver, B.C.

Help your customers

reduce expenses

One pint of delicious Jelly
for only 5e.

Bee Brand Jelly Powder is a big seller everywhere.
Extensive consumer advertising is creating demand.
A trial will convince. Bee Brand stands comparison
with 10¢ lines. Ask your wholesaler. Responsible
agents will hear of a good proposition.

FORBES & NADEAU, Montreal, Que.

STORE MANAGEM ENT—COMPLETE

16 Full-Page
1llustrations

ANOTHER NEW BOOK
By FRANK FARRINGTON
A Companion book to Retail Advertising Complete
$1.00 POSTPAID
*Store Management—Complete” tells all sbout the
menagement of a store n'hl ot naly the greatest sales
h the largest probt may be
THIRTEEN ClA"Rls
Here is a sample:

CHAPTER V.—The Stere Pelicy—What it shoold be
to hold trade. The money-beck plan. Taking back goods,
Moeting cut rates. Selling remnants. Delivering goods.
Substituti Handling telophone calls. Rebating railroad

Courtesy to customers.
ABSOLUTELY NEW JUST PUBLISHED
Send us $1.00. Keep the book ten daye and it isa't
worth the price return it and get your money back.
Technical Book Dept., MacLean Publishing Co.
TORONTO
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Carr & Co.’s Carlisle Biscuits

have their own distinet following. . People who know
good biscuits, use good biscuits, demand good bis-
cuits, are the people who buy Carr’s Biscuits.

The mere ‘‘say so’’ that you handle Carr’s Biscuits
pu‘t.s you into the front rank of a quality salesman.

For prices, otc., write to-day.

C ARR & C ; CARLISLE

ENGLAND

AGENTS: Wm. H. Dunn, Limited, Montreal ; -H
Limited, Toronto; Hamblin & Innlo:.- I'.'i:ullodt.’-.\;ln:l'::::
Man.. and Vancouver, B. C.; T. A. MacNab & Co., St, John's,
Newfoundland.

Carlots of
Ontario Apples

All Standard Winter
Varieties—Right Prices

Around Aylmer the apple crop is un-
excelled—shipping faeilities are the
best, refrigerator cars always at hand.
Write to-day re prices, etc.

EGGS! EGGS!

Let us quote on all grades of fresh
and storage eggs.

The H. M. Hambidge Co.

Wholesale Apple and Egg Merchants

AYLMER, ONTARIO

Note: Amamumdeforencloﬂnsolpun prod uce,
canned goods, etc., when desired

GELATINE.

Knox Plain Gelatine {2-qt.
size), per doz. ........ e & )

Knox Acidulated Gelatine
(2-qt. size), per doz..... 130

Cox's Instant Powdered
Gelatine, per doz. ....... 110

CLARK’'S PORK AND BEANS
IN TOMATO SAUCE.

Per dos.
No. 1, 4 doz. in case....... 0 60
No. 2, 2 doz. in case..... .. 095
No. 8, flats, 2 dos. in case 113
No. 38, tails, 2 doz. In cdse 1 85
No. 6, 1 doz in case........ 4 00
No. 12, 34 dos. In case..... 6 50

EBY-BLAIN, LIMITED, TOR-
ONTO. ANCHOR BRAND.

Ammonia Powder—

“Anchor” Per case.
50 cases, 6 doz. .......... $2 50
10 cases, 3 dos. ......0.0n 2 50

5 case lots, freight pre-
paild, Ontario points .. 2 26

Baking Powder—
“Anchor” Per doz.

4 oz, tins, cases 4 doz....
6 os. tlns, cases 4 dos
8 oz. tins, cases 3 doz
12 osx. tins, cases 8 dos.
16 oz. tins, cases 2 doz.
215 b, tins, cases 1 doz
5-1b. tins, cases 1 dos..

Chocolate—Unsweetened—
“Anchor”
10c cakes, boxes 2 dos... 090

Cocon—"*Anchor” Per doz.
10c tins, cases 4 dos..... 0 %0
Per 1b
Ys, tins, cases 4 dos.. 0 36
s, tlnl. cases 2 doz.. 035
1s, tins, cases 1 doz..... 035
Coffee—*Anchor"” Per 1b

1 1b. tins, whole or

ground, cs., 30 1b. ..... 0 36
2 "1b, -tins, whole or

ground, cs., 80 1b. ... 035
Cream of Tartar—

“Anchor” Per dosz.
2 oz. pkgs., box 4 doz......$ 0 90
3 oz pkgs.boxsdoz PESOIG &
1% oz. pkgs., box 4 doz. ... 1 75
% oz, pkg-. box 4 doz.. 3 50
14 oz. tins, box 4 doz...... 3%
1 oz. tins, box 2 doz....... 6 00
Flavoring Extracts—"“Anchor”
200 bottle ...ccovenvvives $1156
1, oz bottle .......c.cnt. 2 50
& on Dottle ... iceavivis 4 00
8 o, bottle ............. 7 50
16 oz, bottle ............ 14 40
32 os. bottle ......... 28 80
80 os. bottle ....ococvess €0 00
Flour—Potato—"Anchor”

Per dos.
Cants 2 QOB .ocovsosssss 120

Icings, Prepared—*“Anchor”
10c pkgs., cases 8 doz, .. 100
Mustard, D.8 F.—“Anchor”

B0e tins, boxes 4 dosz.
10¢ tlnl. boxes 4 dos. ...

:2-, tins, boxes 12 Ibs. ..
8, tins, boxes 12 lbs. ...
1s, tins, boxes 12 1bs. ....

Rice, Dpeclnl Graln—
“Ancho Per dos.

Cases 2 lnd 4 dosen..... 0 00

“Anchor” Brand Fer case.

Shaker Table Salt, free run-
ning, cases 2 dox, case. 1 60

“GOLD MEDAL” COFFER.
Whole or Ground— Per Ib,
35 1b. tins, cases 30 Ibs... 0 37
1 1b, tins, cases 30 1bs.... 0 36
2 1b, tins, cases 30 1bs.... 0 35

“GOLD MEDAL" ROLLED
WHITE OATS.

ooogeo
385;88

Per case.
25¢ pkgs., cases 12 pkgs.... 2 50

“KING"” NAPHTHA BORAX
WASHING COMPOUND.

S5¢ pkgs., cases 50s ...... 190

be pkgs., cases 100s...... 3

10¢ pkgs., cases 8 doz... 3 50

“KOLONA” CBYLON TEA.
Per'lb.
40c black, green or mixed,

1 and 1 Ib. pkgs....... 03
B50c black, green or mixed 0 85
60c black, green or mixed 0 42
80c black, green or mixed 0 55

Per dos.
“Meat of Wheat" Break-

fast Food, cases 2 doz.. 1 45

“ Wheat - Os" Breakfast

Food, cases 2 dos..... w148
Per dos.
“Plccaninny” pancake and
buckwheat .............. 100

LAPORTE, MARTIN, LIMITED.
Montreal Agencies.
BASIN DE VICHY WATERS.
L'Admirable, 50 qts., case.. 6 00

Pfficace ....ccoccvvnnes .. 850
Neptule .......eeo ssssssess 700
San Rival ........cc0000000 8 00

VICHY LEMONADE.
La Savoureuse, 100 pts., cse.10 00

CASTILE SOAP.
“Le Soleil,” 72 p.c. Olive OflL

(s. 25 11 1b. bars, 1b. .... 0 11
Cs. 200 3% 1b. pleces, cs.. § 50
Cs. 12 3 1b. bars, Ib. ..... 0 11%

ALIMENTARY FASTES.
BLANC & FILS.
Macaroni, Vermicelll, Animals,
Small Pastes, ete.

Box, 26 1bs, 1 1b......... 0 08%
Box, 26 1b., loose ...

Imported Peas “Soleﬂ"
Per case

Sur Extra Fins, 40% Flac,
B Seiieivena e ivers eees

$11 00

Extrn Fins, 50 1 kilo, cs... 15 60
Extra Fins, 100 % kilo, cs. 16 00
Tres Fins, 100 % kilo, cs.. 14 50
Fins, 100 % kilo, cs. ..... 1250
Moyens, No. 2, 100 % kilo,

" R PR AR o SR Y
Moyens, No. 3, 100 % kilo,

e PN T S

MINERVA PURE OLIVE OIL.

10 00
9 00

Case—
12 MEPES o..crverctrianivee 8 00
12 quarts ......... iins:- 1.0
24 pints .......o0 aeiaes 750
24 % pints ..... ..oconeen 5 00
Tins—
208, % @Al ....oceciiiannn 300

CANNED HADDIES
“THISTLE" BRAND.,
A. P, TIPPET & CO,, Agents

Cases, 4 dos. each, flats, per
CABD isecsrssasessiseariss i 8
Cases, 4 doz. each, ovals, per

INFANTS' FOOD.

Robinson’s patent barley, % 1b.
tins, $1.25; 1-1b, tins, $2.25; Rob-
inson’s patent groats, %-1b. tins,
$1.25; 1-1b, tins, $2.28.
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Chief Office:—1 Wharf Road

ST MAKERS IN Tqg |,

V> TIN FOIL, ALL DESCRIPTIONS

TEALEAD, ALL GAUGES and SIZES

METAL BOTTLE CAPSULES
ANY SIZE, COLOR or STAMPING
COLLAPSIBLE TUBES, Plain or Colored

ALL BRITISH MADE

Send specification of your needs or samples of what you now use—stating qualities—
We will give you BEST QUALITY—BEST DELIVERY—BEST PRICES

BETTS & COMPANY, LIMITED

04» £0

LONDON N., ENGLAND

Customers get quality
and quantity at a smaller
price in every package of

Cook’s Friend

the Baking Powder that has given the better sat-
isfaction to thousands for over 50 years. Cook's
Friend brings with it a good profit and steady
sale.

W. D. McLaren, Limited, Montreal

: ) e a! -
—t Py
itk this pomder 20 i ke plce, oo
-.'-';}rﬁu %:'
PARED ON CORREET ﬂﬂ‘ﬁﬁl PRINCIPLES.
Mever &p & wet spesm 18 the POWDER. Keop it abways m & dry plass.

|

Quality and Quantity
Will Always Win

That’s why our new piece

NIGHT STICKS

is selling so well.

A big cent’s worth of delicious quality
Flexible Licorice.

Order from your
Wholesale Confectioner.

Manufactured by

National Licorice Company
Montreal
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MacLean Publishing Co. in New Quarters

T the end of August the offices of the MacLean Publishing Co. were moved into the new building, which has
been in course of construction for the past year. The above illustration shows the present plant of the Mac-
Lean Publishing Co., the new building to the front and left, the old building to the rear and right of picture.

The old building was built a little over four years ago, being used for business offices and the mechanical
departments as well. Capacious enough to house the organization comfortably at the time of its occupation, this
building ordinarily would have served as the home of the MacLean Publishing Co. for many years. The aggressive
policy of the company, however, led to unprecedented expansion, each of the fourteen papers composing the ‘‘ Mac-
Lean group,’’ showing a rapid growth. The staff necessarily grew until the building was found quite inadequate
and accommodation had to be found outside for some departments. The ereetion of a new building on the north-
west corner of the lot was then started.

Under present arrangements the new building is oecupied by the editorial and business offices. The ground floor
is oceupied by the business, accounting, cirenlation and subseription departments, together with the offices of some
of the executive officers, including the president, Col. MacLean. The floors above are occupied by the staffs of the
various papers, ineluding the business managers, editors, advertising men, advertising ecopy writers and artists.
The old building will from now on be given over entirely to the mechanical and stock departments.

The new building is the result of vmxv careful planning. It is airy, well-ventilated and, above all else, light.
There are thirteen large windows on each floor, so that the space within is flooded with light and the facilities for
ventilation are equally uneXcelled.

For the convenience of visitors the location of the various papers may be given as follows:

First floor (above ground floor).—On right: Canadian Machinery, Power House, Canadian Foundryman,
Marine Engineering, Dry Goods Review, Men's Wear Review. On left: Hardware and Metal, The Sanitary Engin-
eer, Bookseller and Stationer, Printer and Publisher and Canadian Groeer.

Second floor.—MacLean’s Magazine, The Farmer’s Magazine, The Finaneial Post, Ad. Service and Art Depart-
ment.

Friends of the MacLean papers are cordially invited to visit the new headquarters of the company.
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CRANBERRIES

Finest Cape Cods
$7.00 Bbl.

This price is low. Should
warrant liberal sales. Can
be retailed 10c. qt.

Tokay Grapes
Colorado Peaches
Sweet Potatoes

WHITE & CO., Ltd., Toronto

Do You Want More
Money ?

F course you do and are willing to make use of
your spare hours in a way that will net you the
biggest returns. Many others like yourself

have had the same desire to turn their spare time
into money and profitable experience. They are now
making from $5 to $20 a week, according to the
time given.

IF YOU ARE NOT AFRAID OF WORK you can
make $5 a week, giving 3 hours a week to taking
subseriptions to

MacLean’s Magazine

We supply you with all you need to take sub-
seriptions except the determination. We allow a
definite, liberal commission on both new and renewal
subseriptions.

THE coming months are the most pleasant in the
year for the work. If you write nt. once we can
appoint you as our loecal representative.

MACLEAN PUBLISHING CO., LTD.
55 143153 UNIVERSITY AVENUE, TORONTO
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BOAR'S HEAD LARD
COMPOUND,

N. K. FAIRBANK CO., LTD.
Tierces venaness 0103
Tubs, 60 1bs. ....... . 0 10%
Pails, 20 1bs. . 010%
Tins, 20 1bs. 0 10%
Cases, 3 Ibs., 20 to case... 0 113
Cases, § 1bs., 12 to case... 0 11%
Cases, 10 1bs., 6 to case... 0 11

F. O. B, Montreal.

MUSTARD,
COLMAN'S OR KEEN'S.
Per doz. tins

Durham, 4-1b, jar
Durham, 1-1b. jar

VERMICELLI AND MACARONI
C. H. CATELLI CO., LIMITED.

Hirondelle Brand.
Prices for Quebec 11
pkgs. loose.
Vermicelll, Macaroni, Spa-
ghettl, Macaroni (short
cut), Animals, Stars, Al-
phabets, Small Paste As-
sorted, 30 1bs., cases
Egg noodles, case 10 1bs.,
loose; cases 60 pkgs.,

Marguerite Brand.
Same assortment as above 6% 6
Catelll Brand.

Vermicelll, Macaroni, Spa-
ghetti, 30 1bs. (loose)
30 Ib. cases, 1 1b. pkgs
Terms, Net 80 days.
Ontarlo.
L’ETOILE (STAR) BRAND.
Freight Prepaid.
1 1b. pkg., 25 cases or more .0T%
11b. pkg., less than 25 case
RO L v Bhvidiieh G tia
5 Ib. box, loose, per Ib...
10 1b. box, loose, per 1b...

.05%
21 1b.,

loose, long, per box 1.50
Terms, net 30 days.

WHITE SWAN LYE
Single Cases, 4 doz
3 case lots, 4 dos. .
5 case lots, 4 dos. .
Shipping weight 50 1bs.

JELLY POWDERS,
WHITE 8WAN SPICES AND
CEREALS, LTD.

White Swan, 15 flavors, 1
dos. In hnndlome counter
carton, per dos.
List Price.
JELL-0.
Assorted case, contains 2 doz 1 80
Straight.
Lemon, contalns 2 dos......
Orange, contains 2 dosz 1
Strawberry, contains 2 doz. 1
Chocolate, contains 2 dos... 1
Cherry, contains 2 dos...... 1
Peach, contalns 2 do:..... |
Weight, 8 1bs. to case, Frelght
rate, 2nd class.
JELL-O ICE CREAM POWDER.
Assorted case, contalos 2 dos 2 50
Straight.
Chocolate countains 2 dos.... 2
Vanilla contalns 2 dos..... 2
Strawberry contains 2 dos. 2
Lemon contains 2 dos.
Unflavored contains 2 doz.. 2 50

Weight 11 lbs. to case. Freight
rate, 2nd class.

-

822823

SOAP AND WASHING
POWDERS.

SNAP HAND CLEANER.

3 dozen to box .
6 dozen to box .

RICHARDS' PURE SOAP.

5-case lotl (delivered), $4.15 each
with 20 bars of Quick Naptha
as a free premium.

Richards’ Quick Naptha Soap.

GENUINE, Packed 100 bars to
case,

FELS NAPTHA.

Prices—Ontario -and Quebec
Less than 5 cases .........$5 90
Five cases or more

STARCH.

THE CANADA STARCH CO.,
LTD.,, EDWARDSBURG

BRANDS and
BRANTFORD BRANDS

Boxes,
Laundry Starches—

40 1bs., Canada Laundry..
40 1bs., Boxes (_nnada whlte
glou, 1 1b. pkg. 4
48 Ibs. No. 1 white or blne,
4 1b, cartons 07%
48 1bs., No. 1 whlte or blue,
3 1b. cartons 3
100 1bs., kegs No. 1 white .06%
200 Ibs., bbls., No. 1 white .06%
+0 1bs., Edwardsburg silver
gloss, 1 1b. chrome pkf 07%
48 1bs. silver gloss, in 6-Ib.
08%
08y

Cents.

-08%

tin canisters
36 1bs., sllver gloss 6-1b,
draw lid boxes
100 1bs., kegs, silver gloss,
lnrge crystals
8 1bs., Benson'’s Satin, 1-1b.
cartonl, chrome label ...
40 1bs.,, Benson’s Enamel
(cold water) er case ..
20 1lbs. Benson's Enamel
Scold water), per case ..
Celluloid—boxes eontnlnlng
45 cartons, per case ....

Culinary Staveh,

10 1bs. W. T, Benson & €o.'s
prepared corn 0%
40 lbs. Canada pure corn
“(alg(‘)hlb b ¢ high )
oxes 34c higher.
Casco Potato Flour, 20-Ib.
boxes, per Ib.

BRANTFORD STARCH.

Ontario and Quebec.

Laundry Starches—

Canada Laundry—
Boxes about 40 1bs.

Acme Gloss Starch—
“lb cartons, boxes of 40 06%

First Quality White Lnundry—
3-1b. canisters, cs. of 48 lbs. .07

Barrels, 200 1bs.
Kegs, 100 1bs.

Lily White Gloss—
1- llll; fancy cartons cases 30

0%
3 00
150
360

6-1b. toy trunks, lock and i
key, 6-1b. toy drum, with
drumltleks 8 in case ... .

bs. g
Clnadlnn Blectric Starch—
Boxes, containing 40 fancy

pkgs., per case

Cellulold Starch—
Boxes containing 45 cartonms,

per case

Culinary Starches—

Chullenge Frepared Corn—
1-1b. pkts., boxes of 40 1bs. .06

Brantford Prepared Corn—
1-1b. pkts., boxes of 40 lbs. 07T%

“Crystal Maize” Corn Starch—
1-1b. pkts., boxes of 40 lbs. .07%

(20-1b. boxes “400‘ higher than

s.
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It’s knowledge
that directs the
successful
Grocer 1n
stocking
up with

Brunswick

Brand

Sea Foods

—a knowledge born of ex-
perience that it only piys to
handle canned fish tha: have
“made good.”

You will always be on the
safe side if you sell “Bruns-
wick Brand” because it is the
Quality Brand.

Only the most carefully se-
lected fish, caught in famous
Passamaquoddy Bay, are used
in the packing of Brunswick
Brand. Our plant at the
water’s edge is operated under
the most ideal conditions.

Why not get in line to-day and
get your share of the good
profits that are being made on
these trade-winning lines?

CONNORS BROS.

Black’s Harbor, N.B.

v “

OCEAN MILLS, MONTREAL,

Chinese starch, 16 os. pack., 4
dos. r case, ; Ocean Corn
Starch, 16 os. pack., 4 dos. per
case, ;h.oo; King Corn Starch, 16
os. pack., 4 dos. per case, $3.12;
Ocean Blanc Mange, all flavors,
8 o=z pack., 4 dos. per case, $4;
Ocean Borax, & os. pack., 4 dos,
ger case, $1.80; Ocean Baking
oda, 8-0z. package, 120 pack-
ages, per case, $3; Ocean Baking
Soda, 16 oz. pack., 60 pack. ‘rr
case, $3; Ocean Baking Powder,
1 1b. pack., 3 doz. per case, $6.75;
Ocean Baking Powder, 8 oz, pack.,
5 doz. per case, $6.50; Ocean Bak-
ing Powder, oz. pack., 4 dos.
r cueé $3; Ocean Baking
'owder, 8 oz. pack, 4 dos. per
case, $1.60; Ocean ﬁaklng Pow-
der, 5 Ibs. tin, 10 tins per case,
3 60; Chinese Washing Powder,
8 oz, 120 pack. per case, $4.25;
retail at 5¢ per dos., 45c; an
Extracts, all flavors, 2 os., 6 dos.
per case, $6; Ocean Maustard
sl'reneh hunturd. quart size), 2
03, per case, $4.80; Ocean Mus-
tard (French Mustard), pint sise
2 dos. per case, $4; Ocean qunid
Blue, pint bottles, 2 dos. per
case, $1.80; Petrolatum, 2 os, jars,
12 dos. per case, “.46; Petrola-
tum, 6 os. jars, 6 doz. per case,

$5.40; Ocean Cough Syrup, 8 os.
bottle, 3 dos., per case,
SOUPS—CONCENTRATED

CHATEAU BRAND,

Vegetable, Mutton Broth, Mul-
lln.t::vn , Chicken, Ox 'l‘nﬁ. Pea,
Scotch roth, Julienne, Mock
Turtle, Vermicelll, Consomme,
Tomato.

No, 1's, 95¢ per dosen.

Individuals, per dosen,

Packed 4 dosen In a case,

COW BRAND BAKING SODA.
In boxes only.

Packed as follows:

Bc packages (90) ........... $3 20
1 1b. packages (00) ......... 32
35 1b. packages (120)....... 340

% Ib: 60 | Packages, Mixed. 3.30
SYRUP,

THE CANADA STARCH CO,

LTD., CROWN BRAND CORN
SYRUP.

2-1b. tins, 2 doz. In case....$2 65
5-1b, tins, 1 dos. in case.... 3 00
10-1b, tins, % dos. In case.. 2 90

20-1b. tins, dos. in case. 2 85
Barrels, 700 1bs, ..........00 3%
Half barrels, 350 lbs. ..... 4
uarter barrels, 175 Ibs..... Gh
alls, 38% 1bs. ............ 1
Palls, 25 Ibs. each ......... 140

LILY WHITE CORN SYRUP.
2-1b. tins, 2 dos. In case.... 3 00
G-1b. tins, 1 dos. in case.... 3 88
10-1b. tins, %-dos. in case.. 8 25
20-1b. tins, ¥%-doz. in case.. 3 20
(5, 10 and 20-1b. tins have wire

handles.)

BEAVER BRAND CORN AND
MAPLE SYRUP,

Quart tins (wine measure),
2 dos. in case, per case.. 4 70

MOLASSES,

THE DOMINION MOLASSES
COMEFANY, LTD,

Gingerbread Brand.

2, Tins, 2 doz. to case,
Quebec, per case ........... $1
Ontarlo, per case .... .... 1
Manitoba, per case ......... 2
Saskatchewan, per case ... 2
Alberta, per case .......... 2
British Columbia, per case. 2

DOMOLCO BRAND,

2s, Tins, 2 dos. to case.

uebec and Ontario,
%ﬂnhobs. per cu: W m. 3

SBAUCES.

PATERSON'S WORCESTER
SAUCE.

' %-pint bottles 3 and 6 dos.

....................

S Caien

868 0 d

H. P. Plcllen—“en
Cases of 2 doz. pints
Cases of 3 dos.

Per dos.
19

. 328
-pints.. 2 20

STOVE POLISH,
JAMES DOME BLACK LEAD.

S oS, BIONS ....iiiiiine
Ga size, gross .............. § %

NUGGET POLISHES,

D
Polish, Black and Tan .. 00..

.. 085
Metal Outfits, Black and Tan
Card Ontﬂu.' Black and Tan gg
Creams and White Cleanser 1 15

TEAS,

THE SALADA TEA CO.
East of Winnlpeg.
Whole-
sale. R't"l,
Brown Label, 1s and %s .29 .35
Blue Label, 1s, s, s,
and Ys

Red-Gold Label, %s ...,

Green Teas out of stock for
about four weeks, N

;
5

ORANGE MARMALADE.
“BANNER BRAND” PURE
FRUIT PRODUCTS.
JAMS AND JELLIES.

5 e G el o 22
T (T ¢y 03
i Y e S G S et 042
1 BT e AR e 060
QUR W08 ciniiisiiiniiinis 008
12-0s. glass jar ........... 12
Tumbler, glass ............ 115
MARMALADR,
T PO s 2%
800Dl i o0
U DO AR il [ X"}
T WD 06
30's, wood, Ib............ 0 08%
12-0z. glass jar, dos....... 12
Tumbler, glass, dos........ 115

Prices subject to change witheut
notice.

MELAGAMA AND MINTO TEA.
MINTO BROS., Limited,
Toronto.

We pack In 60 and 100-1b, cases.
All delivered prices.

Wholesale Retail
Red Label, 1-1b. or
% ke RIS 2 3B
Green Label, 1s, %
L 13 RS e 32 40
Blhge Label, 1s, 3%
R RO SR A7 50
Yellow Label, 1s, %
[ e 1y ST R 42 60
Purple Label, %
MUY ek se i ins ke 55 .80
Gold Label % only .70 1.00

YEAST,

White Swan Yeast Cakes,
per case, 3 dos. B¢ pkgs., 115
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PHONE 5503

3 1t Bscotr Co. Limited

WHOLESALE GROCERY BROKERS, MANUFACTURERS' AGENTS

AND

COMMISSION MERCHANTS

405 Tegler Buslding

W. H, Escott Co. Limited
Regina

D Edmm’z‘ton g Alberta, Canada

Also
W. H. Escott Co. Limited
Head Office: Winnipeg

W. H. Escott Co. Limited
Calgary

. H. C,

Rideau Hall Coffee is most highly commended,
it’s the coffee customers like. Being put up
in sanitary tins it is easy to display and sell
—all the deliciousness of the freshly roasted
coffee bean is fully retained. Your customers
will enjoy this quality coffee—there’s overflow
value in every eup.

Your wholesaler will supply you.

GORMAN, ECKERT & CO,, Ltd.

LONDON ONTARIO
Western Selling Agents
MASON & HICKEY WINNIPEG

Clllilisiiiiiiiiilisisiidiisiiiiiiiiiliiiiiiiiliiiiiiiiiiiidiidiiiidiliidiiiiiidiidiiidis

BOLOGNA

All meats are high-priced and
must be so as long as present
conditions prevail. There is
one line, however, that has not
advanced in price and furn-
ishes a good food at a reason-
able price. Bolognas are made
out of good, fresh beef trim-
mings and are very cheap in
comparison with other foods.
If you have not sold them, try
them novw.

R,

SLS I SIIL SIS 110

R i s sid

MADE UNDER GOVERNMENT
INSPECTION

F. W. Fearman Co., Ltd.

HAMILTON, ONT.

SAASSIILLS LSS s

T bbbk i




CANADIAN GROCER

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT.  GEO. J.CLIFF, Manager

SWEET CIDER
and W NTER APPLES
Write for quotations to

Lakebourne Farms Limited
Brighton, Northumberiand Co., Ont.

HOLLAND RUSK B

have an established reputation for uniformity of quality
and general excellence. Keep it displayed on your counter
and watch the demand grow.

HOLLAND RUSK COMPANY
HOLLAND, MICH,

COMTE’S
Satisfaction and profits with every sale.
We want more agents. Write

Augustin Comte & Co.,
Limited, P.O. Box 36, MONTREAL

COFFEES

KEEP POSTED ON SUGAR

Having been identified with Sugar for the past thirty years, and being in constant
touch with all sections of this country and foreign markets, we are in the best possible
position to keep you posted by mail and wire of any actual or contemplated changes,
and general gossip of the markets. Some of the largest concerns are subscribers, and
we should like to place our proposition before you. For further information write

SMITH & SCHIPPER CO., 138 Froat Street, New York

SUCHARD'SCOCOA
™ PRI, pa

Cocoa.
On Sale Aaywhere.
FRANK L. BENEDICT & CO.
Agents Montreal

WRITE TO

10 Garfir'd Chambers, Bolfast, Ireland,
for Sample Copy of the

Irish Grocer, Drug, Provision
and General Trades’ Journal

X you are interested in Irish trade.

GRATTAN & CO., LIMITED
ESTD. 143

The Original Makers of
BELFAST GINGER ALE
Ageats in Western Canada

EMERSON, BAMFORD CO.
Cambie Street

2 VANCOUVER, B.C.

Mathieu’s Nervine Powders

" are a simple but effective remedy
MATHIEU'S in all forms of headaches—a reme-

NERVINE POWDERS dy which every merchant can re-

For Beadache and Nearalgla commend as & quick and sure |
Contuin me Opium, Morphing ov Chiowal. | cure.

One powder will retieve asd o few powdars
wilj cure

S == Try Mathiew's Nervine Powdere ||

- b T, P | | yourself at our expense as per cou- |
18 Powders for 25 cents pon attached, if you don’t know |

:l;le‘m and are a sufferer from head-
8.

As a remedy for colds and bronchial troubles Mathieu’s Syrup of
Tar and Cod Liver Oil has become famous and this sister preparation
—Nervine Powders—is rapidly winning its way.

The Pleges sead regular box of Mathiew's Ner-
LLMATHIEUOO. | m T nawut sewm
Progprietors l

Sherbrooke, P.Q.

Shop Where You Are Invited

The firms who advertise are the firms who invite your patronage, and are most
deserving of it. A product that is persistently advertised to the eritical dealer
is a product that can be relied upon to give satisfaction, for the maker behind that
product must be confident that it will earn your approval; otherwise, he would
not dream of holding it up for your and your customers’ criticism.
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Canadian

Pacifie.

cover to cover by every progressive Giroce

Talk across Canada for two cents a word-
WHAT DO YOU WANT TO BUY OR SELL? Eoa?
A Show Case, Cheese Cutter, Coffee Mill, a Meat Slicer, a Business? .

Try it out.

Whatever goﬂr wants may be, always use this page. 1t is only throu%h
rocer’s Condensed Ad. Page that the fullest publicity can be

given, because ‘‘Canadian Grocer’’ goes into the hands and is read from
r from the Atlantic to the

SLASSIFIEDABVERTISING

Advertisements under this heading, 2c per
word for first insertion, l¢ for subse-
quent insertion. d

Contractions count as one word, but five

(as $1,000) are allowed as one word.

Cash remittances to cover cost must m:;nu
rule be overlooked. Advertisements received
without remittance cannot be acknowled;

Where replies come to our care to be for-
warded, five cents must be added to cost to
cover postage, etc.

COLLECTIONS

COLLECTIONS—ACCOUNTS AND CLAIMSB
of every nature collected everywhere, Send
for free booklet C and forms. Commercial
Collection Co., 77 Victoria St, Toronto, Ont.

WANTED

WANTED — EXPERIENCED GROCERY
clerk wishes position, Handy with sign
brush and experien in window dressing,
eto. Car’ show excellent recommends, or can
give good. references. A&ply. stating wages,
ete.. to Box 61, Canadian Grocer, Toronto. 118

WANTED—ENERGETIC MAN TO SECURE
subscriptions and renewals to Maclean's Ma-
gazine and The Farmer's Magazine. Good in-
come guaranteed to capable person. Apply
by letter, stating qualifications, to The Mac-
Lean Pi'bll-hlnl ompnns, Lfmmd. 143-158
University Ave., Toronto, Ontarlo.

make
mlnlt:my to just the men who can satiafy you.
See our rates above and send along yeur ad.

to-day.

WANTED—A POSITION IN GROCERY AS

clerk or manager. Am mow manager of Gro-

cery Dept. of t Grocery Store in the Boun-

%lry. ddress, C. J. Allen, Greenwood, B.C.
an.

MISCELLANEOUS

BUCKWHEAT FILOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Ont.,
solicits your orders.

COPELAND - CHATTBRSON SYSTEMS —
Short, simple. Adequate to all classes of busi-
ness. The C?cland-(!hatunon Co., Limited,
Toronto and Oitawa.

ADDING TYPEWRITERS WRI
subtract in one operation. Elllott-
Room 134, Stair Bullding, Toronto.

GOOD STENOGRAPHERS A R E WHAT
loyer wants. The place to gt
stenographers is at the Remington Employ-
ment Department. No chug for the service.
i‘l:mlnt‘ton Typewriter Co,, Ltd., 144 Bay St.,
ronto.

FIRE INSURANCE . INSURE IN THE
Hartford. Agencles everywhere in Canada.

ADD OR
her, Ltd.,

THE NATIONAL CASH REGISTER COM-
my guarantee to sell a better register for
money than any other house on earth.
We can prove it ke us. The Natlonal
Cash ter Co.. 285 Yonge St., Toronto.

vunnon;nl AND b:A%I‘OIY nnt‘frmg
systems. aylor-For ompany m o
Supplied by the trade throngh%.nt bn-u(m

ACCURATE COST-EEEPING IS EASY IF
you have a Dey Cost Keeper. It automatically
records actual time spent on each operatiom
down to a decimal fraction of an hour. Sev-
eral operations of jobs can be recorded on one
card. For small firms we recommend this as
an excellent combination — employees’ time
register and cost keeper. Whether you em-
ploy a few or hundreds of hands, we can
supply you with a machine suited to your
requirements. Write for catalogue. Interna-
tional Time Recording Company of Canada,
%’ﬂl,“t"- Oftice and factory, 20 Allce Street.
oronto.

WANTED BY YOUNG MARRIED MAN
osition as ‘rocer%vclerk or manager, excel:
ent references, rite Box 62, Canadian
Grocer, Toronto, (0)

FOR SALE

GROCERY STORE FOR SALE — EXCEL-
lent proposition. Stock and fixtures ‘about
$3.500. Turnover $13,000 to $14,000 yearly. Will
sell property with business or rent. Tliness
reason of selling. Good buy for quick sale.
Rox 59. Canadian Grocer, Toronto,

FOR SALE — CASH REGISTER, SINGLE
drawer. Best condition. At half cost. Apply
E. A. Stahl, Berlin, o

GENERAL STORE AND MEAT MARKET-—
hone central, in connection. On Calgary and

bitsodiarazin CEE stocx toamll, tur,

over ) r month, ving rooms a

;.ton.' neplyp.to Box 07, Canadian Grocer
'oronto.

CANADIAN BLASS
MANUFACTURERS IN
STRONG POSITION

Able to keep trade well supplied
in spite of war conditions.

Although many Canadian Manu-
facturers dependent more or less upon
foreign markets for their supplies are
hanaicapped by present conditinns,
a notable exception is the Dominion
ulass Company, the largest manu-
facturers of glassware in Canada.

This company, which operates a
string of factories, employing
thousands of workmen, throughout
the country, has large and complete
stocks of raw meterials on hand —
enough to supply all requirements of
the Canadian market in tkeir
particulars lines,

An official of the Company stated
that their present facilities are more
than ample to take care of all Canadian
Glass business, and for the past few
years they have in addition, been
doing a considerable export trade.
They manufacture an enormous
variety of ware, making all kinds of
bottles, jars, table ware and lighting
goods ; in fact, almost everything in
glassware, except Window Glass.

The Comg’any intends to continue
operating their plants as fully as
possible, and hopes that Canadian
consumers will co-operate to this end
by giving preference to glassware
n}ade in Canada. Consumers will be

FOR RALE—AN ADVERTISEMENT UNDER
this heading would be seen by practically
every p‘wn “r ln‘thbe’ Dtoblzllnlon. This
means t rea very man
who is in need of such a coffee mill, cash
register, cheese cutter, showcase, etc., that ma
be standing idle in your store, and whic
cotld be turned into money by an outlay of
just two cents a word. See our rates above
and send your ad. along to-day.

AGENCIES WANTED

MONTREAL JOBBING FIRM SEEK
agency for Canadian independent canners,

od references. Box 00,
Toronto.

AGENCY WANTED FOR VANCOUVER AND
District by an A.l. man. What have you got?
Write “Agent”, 250 Dunsmuir 8t, Vancouver,
B.C. (259)

anadian Grocer,
119

WANTED—-AGENCIER FOR CONFECTION-
ery, biscuits, jams, canned goods and other
grocery lines, on commission. R. C. Webber,
7 Merrick St., Hamilton.

53

pleased to learn of this industry’s
satisfactory position, and that the war
does not mean a general increase in
prices of these important commodities,

nor a shortage in their supply.

i —

KINDLY MENTION

THIS PAPER WHEN

WRITING ADVER-
TISERS
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= V Do You Buy Ginger
b 2 With Your Eyes

If you're offering ginger that
cost you less than the usual
price you are taking a long
chance on being fined.

A special concession from a
traveller may seem to you to
be a reasonable excuse for
making a little extra profit
these times.

Be careful—Be sure you are
getting a special concession
in price and not an inferior
adulterated article before you
offer it as pure goods and at
a pure goods price.

The Government is on the
watch for retailers who make

Closed ?

a practice of buying with
their eyes closed. A heavy
fine is the penalty for an in-
fraction of the pure food law
—don’t take chances.

Your reputation is worth
more than the few extra dol-
lars you might make in a year
by handling doubtful goods
—and all goods you are not
absolutely sure of belong to
this class.

To be absolutely certain that
your ginger and all other
spices are pure, insist on the
Government Form of War-
ranty.

Every package of White Swan Spices bears this Government Form of
Warranty—and only White Swan.

Write for catalog and prices.

WHITE SWAN

SPICES AND CEREALS, LIMITED
TORONTO, ONT.
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INDEX TO ADVERTISERS

A

Allison Coupon Co. .........
Anglo-B.C. Packing Co. ....
Anchor Cap & Closure Co, ..

Balfour-Smye & Co. ........

Beauchamp, Claude
Benedict, F. L.
Betts & Co.
Borden Milk Co.
Bowser & Co.

Burgess & C8 ... i cbiiiian

i )

Campbell Brokerage Co. ....

Canada Stareh Co.
Canadian
Co.

Shredded Wheat

17
9
18

L

Lakebourne Farms, Lid., €o. 52
Lambe & Co, W. G. A, ....
TRPOIRME OO uuvav il iiiaiia
Laporte, Martin & Co

Leadlay, Ltd. .........vi..s
Leeuw, Henri de

Lytle & Co....Inside front cover
Lemon Bros.

MacLean's Magazine
MacNab, T. A, & Co. ......
MeCabe, J. J. .coovvveionine
McGregor Paper Co. ........
elaven, W, D iiiciiiiis.
Magor, Son & Co. .....
Malcolm & Son, John ......
Mathieu & Co., J. L. ........
Millman, W. H,, & Sons ....
Montreal Biscuit Co.
Inside front cover

PROFITABLE “« POPULAR

“VICTORIA” Brand

Choice Red Sockeye :
SALMON

No better quality

“VICTORIA” Brand

Finest smoked Norwegian

SARDINES

In pure olive oil.
"'To retail at 2 for 25 cts.

Cane & Sons Co. ...cvvnnnnss
Carr & Co,

Catelll & Co, ...iosisiosovics
CIarE, T8, W, iiveiniviisss
Classified Condensed Ads. ... N
Cockburn, Nolan & Co. .....
COlon M. B0 (ivicviivioins
Commercial Collection Co. ..
CORROFE BP0, (o oisrinidasiis
Crescent Mfg. Co. ...........

Morrow & Co.

National Licorice Co.
Nicholson & Bain
Nugget Polish Co. ..........

o

D

Diamond, John

Dominion Canners, Ltd. ....

Eckhardt, H. P,
Ellis Bros,

Emerson, Bamford & Co....

Escott Co.,
Escott & Co.,
Eureka Refrigerator Co.

F

Fairbanks Co, N. K.

Fearman, F. W, Co. ........

Forbes & Nadean
Fretz, Limited
Furnivall-New
Furuya & Nishimura

G

Gorman, Eckert & Co. ......

Hamblin, Brereton Co. ......

Hambidge Co. .......... ;
Hamilton Cotton Co. .

Hargreaves (Canada), Ltd...

Hillock & Co., John
Hobart Mfg. Co.

Holland Rusk Co. ..........

Imperial Extract Co.
Irish Grocer

WO B O vivaniiiensonns

4

Oakey- & Sons, John
Ocean Mills
Overseas Export Co. ........

P

Patrick & Co.,, W. G. .......
Pennock, H, P, Co., Ltd. ...

Reckitts, Limited

Inside back cover
Richards Soap (Clo.
Robinson & Co.
Robinson, E. 8. & A
Rock City Tobaceco Co. .....
BOWRE'S OO0 oiicisisivsding
Ruttan, Alderson & Lound,

St. Lawrence Sugar Refining
Co.

BEnitary Ca8 Cu. .cceivapinen
Smith & Proctor :
Smith & Son, E. D.

Smith & Schipper
Spurgeon, H. G. ............
Stevens & Hepner

T

Tippet, Arthur P, & Co. ... 1
Tucketts, Limited

Inside back cover
Toronto - Salt Works

w

Walker, Hugh, & Son
Warren, Q. C. (.iciaiviieien
Watson & Truesdale
Wellington Mills

Offers a greater profit to the Retailer
than any other Brand.

“White Bear”
SARDINES

No sardines will please as well

SUPERIORITY
UNIFORM QUALITY
EXQUISITE FLAVOR

To retail at 15 cts.

SPECIAL SPECIAL

Do not forget our special offer to
the trade in cigars of Good Quality
at 25% cheaper than the Manufac-
turer’s price.

That is a genuine bargain!
All these cigars are fresh, and the
brarids popular.

Laporte, Martin, Limitee
568 St. Paul St.,

Montreal




‘CANADIAN GROCER

A BOOK THAT SAVES MONEY

“Digest of the Mercantile Laws

A READY REF.
ERENCE FOR
BUSINESS MEN
AND THEIR
ASSISTANTS.
A GUIDE TO
THEIR DAILY
BUSINESS

of Canada”

IN RENTING
A STORE, PRO-
CURING A LOAN
OR COLLECT-
ING A DEBT,
THIS BOOK
WILL SAVE
YOUMANY
DOLLARS

No work ever published in Canada equals it for business men. A veritable consulting
library on this one line so universally needed. Based on Dominion and Provincial
Statutes and Court Decisions. Indorsed by barristers, sheriffs, magistrates and con-
veyaneers.

Below appears a few of the questions it answers. These are picked out at random from
the book.

If you endorse a cheque which bank cashes, are you
liable to the bank for the amount, if the cheque were
forged or raised?—173.
(The figures after each question refex %o the section
in the ‘‘Digest’’ which gives the answe:.)
Can Interest written ‘‘ome per cent. per month’’ in a
note be collected by ‘‘legal process?’’—See sections
345, 185.
In going security on a note, what is the difference be-
tween writing your name on the face of the paper or
on the back?—171.
Why is it that a verbal agreement to buy real estate
with, say $100 paid dowx: ‘“to bind the bargain,”’ does
pot bind either seller or buyer?—451.
If a proposition is made to you by letter and you accept
it by letter, do you know the exact time when the
contract is closed —39. :
How many years does it take a promissory note, a book
account, a judgment or a legacy to outlaw in your
rovince 1—356, 359, 360, 367.

ow long may the drawee legally hold a draft fo:
acceptance 1—209,
If a man, in the presence of a witness, makes a verbal
agreement to buy a wagon, say for $53, but does not
take possession of it, will the sale be binding$—500.
What effect has it on a will if only one person signs it
as & witness?—815.

If the wife or husband of a legatee signs the will as
a witness, what is the effect?—816.

‘‘A,’’ in paying off a Mortgage, gave mortgagee a
marked cheque on which was written: ‘‘This cheque
is given and received as a full settlement and dis-
charge of Mortgage No. .’? Is that a legal dis-
charge ¥—410,

If a person goes with his hired man to a merchant
and says: ‘‘Give this man the goods he may need up
to,”” say ‘‘$15, and if he does not pay you,’’ say,
‘‘within thirty days, I wi’l,”’ will the promise bind
him #—110.

If stolen goods are sold to an innocent purchaser for
value, can they be takem from him?—513.

How may a person legally add ‘‘& Co.’’ to his name,
or use any special name other than his own as a firm
name, without having a partner?—694.

‘‘B’’ claims that the Canadian Bills of Ex. Act allows
him two days, in addition to the day of presentment,
to accept a sight draft, and then three days of grace
in which to pay it—six days in all. Is he right!—
209, 217.

If you rent a property for a year, the rent payable
monthly, and remain on after the year expires, are you
a yearly or a monthly tenant?—580, 608.

Oan you garnishee a debtor’s money deposited in a
bank if you know it is there?—885, 205,

. Ferwarded direet post free on receipt of price.

Keep the book ten days, and if it is not worth the price, return it and get your money back. If remitting by cheque make
same payable at par, Toronto. Bastern Edition, Price, $2.00. Special Western 3

To meet the needs of subscribers in New Ontario and theWestern Provinces, where land is under the Land Titles
System of Registration, an Appendix of 16 pages, containing a l,y,nogiil of the Land Titles Acts, has been added to our

regular edition, thus constituting a special ‘‘Westera Edition. ce, $2.50.
Eastern Edition, Price $2.00 Special Western Edition, $2.50

THE MA%AN PP“E“LISI-HNVEM CO. LTD.

BOOK DEPARTMENT

143-153 University "Ave., TORONTO
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: TUCKETTS 57
71N 0OCO svokiNe. L0DACCO
Fine "O1d Virginia” ; ”06

It is not the tasteless sort that has no
strength beeause it ,is sawdusty. Nor yet is
it the strong, nerve-racking weed that kills
the average smoker, It is a delightful blend
of real ‘‘Old Virginia'' tobacco that has
been properly grown, fully ripened, care-
fully eured and prepared. It has a rieh,

mellow flavor and a fragrance that betokens

real tobaceo goodness. Try it yourself and
stock it for the men who appreciate a good

smoke.

Get ‘‘Orinoco’’ from your wholesaler.

Tuckett Limited

HAMILTON, ONT.

Reckitt’'s Blue is a live line—
worthy of every attention,
for Reckitt’s Blue never varies,
and satisfies every customer.
Every packet has the
same reliable qualities that
characterise all goods bearing
the name *“RECKIIT.”

RECKITT’S
BLUE

‘Satisties old customers and brings new business.

RECKITTS’ (Oversea) Litd.,
122, Wellington Street West, TORONTO.
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F IVE ROSES
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,. EVERY BARREL & HALF BARREL l
Wl BEARS THIS STENCIL ON THE | (i
'l| BARREL HEAD IN RED AND |
ll| BLUE, OR IT IS NOT FIVE ROSES | |l
;' FLOUR THE FULL-SIZE BARREL |{ [fl
'u CONTAINS 106 POUNDS, THE | [t
ill HALF BARREL CONTAINS o8 |
POUNDS ALSO PACKED IN |

BAGS OF VARIOUS SIZES ! |
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