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RIGHT IN YOUR LINE !

It is a food and right in your line, and it is an article that 
is in daily use in thousands of Canadian homes. It is 
equally efficient as a food for infants and invalids and a 
generous display will invariably result in a quick sale. 
Remember the name when next ordering—Robinson’s
Agents for the Dominion of Canada

I & CO., ««

Don’t let the druggist corner the big business 
offering in

MONTREAL

This is a delicious syrup for table use, and is made from the finest 
selected white corn.
A little persuasion will induce your customers to buy a trial tin, and you may 
look forward with the utmost confidence to a regular succession of “repeats.”

FOR SALE BY ALL JOBBERS IN CANADA

EDWARDSBURG STARCH CO., LIMITED
ESTABLISHED 18SS

S3 Front St East, Toronto, Ont.

irrup That Satisfies !
mand which you can fill, and fill with profit to yourself by featuring

Works, Cardinal, Ont 164 SL Ji St, Montreal
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THE CANADIAN GROCER

DOLLARS and CENTS
Versus

BRAINS and SENSE
A dollar safely banked is better than two dollars’ worth of doubtful merchandise 

in the store. The daily depreciation in goods of questionable character is a steady 
and startlingly heavy drain on your invested capital. After all it is not so much a 
question of Dollars and Cents as Brains and Sense, when you are stocking up, friend.

Quality is the pivot on which your wheel-of-fortune turns constantly. It lubri
cates business. Without it you will be as helpless as a rudderless ship. With the 
Brains and Sense that you possess, you’ll certainly stock the two quality articles that 
we list below :—

Griffin & Skelley’s 
Canned Fruits

Picked by skillful hands, chosen by 
ever-watchful eyes, packed in the Fac
tory of Precision—the best that Dollars 
and Cents and Brains and Sense can 
offer particular folks.

Canned Apricots, Peaches, Pears, 
Cherries, Plums and other wanted table 
fruits. Quality Goods !

The natural, delicate, tender and tooth
some quality of Griffin & Skelley’s As
paragus is a bulwark of safety for the 
grocer who fears for the permanency of 
his over particular trade. The private 
beds that produce this famous brand are 
guarded night and day by those who, 
seeking with might and main to hold the 
high standard up, never relax their vigil
ance over the growing stalks.

Arthur P. Tippet É& Co., Agents
8 Place Royale, Montreal.
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Manufacturers’ Agents
and Brokers’ Directory

Montreal Office

Manuiacturers ami merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of the Canadian Grocer Is at 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

THE MARSHALL 
BROKERAGE COMPANY 

67 Dundas St„ LONDON, ONT.
Wholesale Grocery Brokets. Fully equipped 
to act as agents for British, American and 
Canadian grocery lines. WRITE US.

J. W. GORHAM & CO.
Manufacturers’ Agents and Grocery 

Brokers
NOVA SCOTIA 

We are open for a few high class specialty 
lines

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 771 BOND »

WESTERN DISTRIBUTORS LIMITED
Wholesale Commission Mercbahants, Customs 
Brokers and Manufacturers’ Agents. Cars Dis
tributed, Warehoused and Forwarded. Warehouse 
on Transfer Track. Business solicited. Our posi
tion is your opportunity.
SASKATOON, WESTERS CANADA

If you are looking for trade with Irish merchants 
there is one paper that can put you in touch with 
buyers, and that is

The Irish Grocer, Drug, Provi
sion and General Trades’ 
Journal.

10 Garfield Chambers, Belfast, Ireland.

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.

W. S. CLAWSON & CO.
Manufacturers’ Agente end Grocery 

Broker».
Warehousemen

ST. JOHN, - - - N.B.
Open for a few more flrst-elses lines.

CURRANTS
To Arrive

Filiatras, Cleaned and Uncleaned 
Finest Vostizzas

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

NEWFOUNDLAND
T. A. MACNAB & CO.

ST. JOHN’S, NEWFOUNDLAND 
MANUFACTURERS’ AGENTS

tad COMMISSION MERCHANTS 
Importers and exporters. Prompt and careful at

tention to all business. Highest Canadian and foreign 
able address: "Maenab,” St. John's. 
▲,8,0, 6th edition, end private.

G. C. WARREN
Box 1*36, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS' 

AGENT
Trade Established 12 Years.

Domestic end Foreign Agencies Solicited

W. G. A. LAMBE&CO.
TORONTO

Grocery Broker» and Agente.

BUCHANAN * AHERN
VUImsU CtsaMa Harcka.ti ui lms.rl.rt

QUEBEC. P-O.
Groceries, Provisions, Sugars, Molasses, Dried 

Frail sad Nuis, Grsln, Mill Fesd,
Fish, Fish Oil, Etc.

Correspondence Solicited. P.O. Box »

W. G. PATRICK & CO.
Manufacturer»’ Agent»

Importer»
77 York Street, Toronto

MacLeren Imperial
Limited

Cheese Co.
AGENCY DEPARTMENT

Agents tor Grocers’ Specialties and Wholesale 
Grocery Broker»

TORONTO, Oat. DETROIT, Mich.

JUST ARRIVED IN STORE 
Shipment Bevan's extra selected 3 crown 
Shelled Almonds, also Bordeaux Whole 
Halves Extra Shelled Walnuts.

PRICES RIGHT
Lind Brokerage Company

73 Front St. last - - TORONTRONTO

THE HARRY HORNE CO.
309-311 King Street West, Toronto

Grocery Broker», Manufacturer»’ Agent» 
end Importer» ol Groceries and Specialties

WE ARE OPEN FOR MORE BUSINESS 
AND INVITE YOUR CORRESPONDENCE

WATSON & TRUESDALE
IBnacsston to Smelt, Vuoc » Oo.|

Wholesale Commission Brokers and 
Manufacturers’ Agnate.

WINNIPEG, - MAN.
DomeoUe nod Foreign Agwutm Sobolud.

—WINNIPEG—
H. G. SPURGEON

Wholesale Broker and Manufacturers' Agent
Oonedisn. BriLUh sod Foreign Agenda. Solicirad.

H» Chambers ol Commerce. P.O. Box lilJ

DISTRIBUTORS, LIMITED
P. O. Drawer »

EDMONTON. ALBERTA
Manufacturers’ Agent», Commiaeio* Mer

chant», Warehousemen.
Truck connection with all Rallrosdk.

A. Francois Turcotte
COMMISSION MERCHANT

Room IS, Morin Blook 
Quo boo, - Canada 

Ono or two more agonoloo wanted
FIRST CLASS CONNECTION

—MOOSE JAW— 
WHITLOCK & MARLATT

Distributing and Forwarding Agente. 
Warehouse on C.P.R. spur track. 
Promptnesa and Satisfaction guaranteed. 
Business Solicited.



THE CANADIAN GROCER

Some Good Lines for Summer Selling
"ANGELUS” MARSHMALLOWS

A Message WHITE - Cartons 3 doz., 90c doz.
of Purity CHOCOLATE, Cartons 2 doz., 95c doz.

ii ~T> A T/"T7 T a /'''T*- y y The only popcorn confection
L^Xvxa.LxAa..E^.l\. J VVXX. By far the largest sale of any on the market

Cartons 2 doz., 45c doz.
A NEW ONE— —A SNAP IN PICKLES

"ARM a HAMMER" PARAGON cases 1 doz.
SAL SODA 40 oz. bottles $2.40 doz.

Cases 30/2X lb. Packages, $1.10 Gross SEND US YOUR ORDERS

EBY-BLAIN, LIMITED
Wholesale Grocers - Toronto

BORDEN’S
EVAP-

ORATED
MILK

PEERLESS BRAND

ajga?aSr-.j:« sZâfr

^5*OE mark RteiSIt*®

unsweeTI1
EVAPORATED

Makes

Your

Customers

Satisfied
BORDEN’S CONDENSED MILK CO.
"Leaders of Quality’' Established 1857

Sales Offices and Agencies

MONTREAL TORONTO WINNIPEG 

and VANCOUVER

Mason <®L HicKey, Winnipeg and Calgary 
WILLIAM H. DUNN,

Montreal, Toronto and Vancouver

3
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COWAN’S CAKE ICING

SUPERIOR

lc/repared n>| %ady for [p

Toronto Canada
EPWan co. u

Prepared ready for use. Save the housewife a lot of work, and give better 
results than any but an expert cook can produce. They are popular 
wherever known. Make them known among your customers and develop 
a new and profitable line of trade.

THE COWAN CO., Limited, TORONTO
4
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ESTABLISHED 1817.

To His Majesty 
King George V

iscuits
The High-class Biscuits of this old-established and widely 
known Scotch firm are now being regularly imported, and 
can be supplied in all parts of the Dominion. Special 
attention is directed to the following outstanding lines :—

(Regd.)

(Made in two shapes, 
Round and Oval)

“Granola Digestive”
“ Rich Tea ’*
“ Playmate ” <Regd)

Large ater (In Round Canisters)

Samples and full particulars from

SNOWDON & EBBITT, 325, Coristine Building, Montreal.
NEWTON A. HILL, 25, Front Street, Toronto.
MASON & HICKEY, 287, Stanley Street, Winnipeg.
THE STANDARD BROKERAGE CO., 852/864, CambieSc, Vancouver, B C.

6
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Limited

An Investment that Pays Handsomely !
If you wish to impress people with the idea that you are in the 
coffee business right, you should instal a

HOBART
Electric Coffee Mill

Its handsome exterior, beautifully enamelled and nickeled, adds 
to the appearance of any grocery store, and the motor and grinding 
parts are so well arranged and of such excellent workmanship and 
materials that the grinding is effected in the quickest and most 
thorough manner.

Equipped with the Hobart Automatic Release, an effective protec
tion against accidental damage to motor, etc

Get in touch with us right away. We shall be happy to furnish
full details, and quote prices.

CANADIAN AGENTS:

The W. A. Freeman Company, Limited
HAMILTON, ONT.

Here Is Your Opportunity
We have arriving in May, by S.S. Fremona and S.S. Bellona, some choice Old

Country Goods - Just read this List

60 000 boxes of Garofalo Macaroni 
200 cases of Homan Cheese 
400 * Orsi Estratto
400 “ ‘ Vergine" Olive Oil
125 “ Tunny Fish in Oil
50 “ Asti Spumante (Sparkling Wine)

200 “ Chianti Wine
100 “ Italian Vermouth
200 “ Ferro China Garroni Filters

50 “ Antipasto (Hors d'oeuvre)
100 " tubs Gorgonzola Cheese
60 barrels of Marsala Wine 
75 boxes of Capri and Lacryma Christi Wine

9end your Orders now and you will be euro to Rooelve Them In the Right Time.

Enquiries from all 
of Canada outside 
of Ontario to our 
Montreal office.

ha/iM

Specialists in Italian Products
6

Enquiries from 
Ontario to our 
Toronto office.
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National Cash Register Co.
F. E. MUTTON. M.nijer for Canada

285 Yonge Street, - • Toronto

This Register tells you : 1—Total cash sales made 
by each clerk ; 2—Total of your credit sales ;
3—Total amount of money received on account, 
and 4--Total amount of money paid out. Has 
separate cash drawer for each clerk. Also secret 
adding counter tells you total amount of all cash 
taken in. Built to stand on floor or counter.

Merchant—Clerk—Customer 
ALL Need the PROTECTION Which 

Only a RECEIPT Affords
Issuing a receipt with every purchase pro

tects the merchant against carelessness, mis
takes and dishonesty—against disputes with 
customers about purchases paid for, amounts 
paid on account, etc.

Putting a receipt in every parcel protects 
clerks against suspicion, against the mistakes 
or carelessness of other clerks, and against 
misunderstandings with customers.

Protects customers, too. That’s why

Successful Merchants 
Put a Receipt in 

Every Parcel.
Why don’t YOU ?

How can you hope to make a success of 
your business by following the methods of 
unsuccessful merchants ? The difference be
tween success and failure is simply a diff 
erence in methods.

Are you being influenced by the wrong kind 
of business men ?

Why Aren’t You Influenced 
By Successful Men?

They give every customer a receipt with 
every purchase. Why don’t you ? We'll 
send you a booklet showing you the best 
system —FREE

7



FIBE PROOF

THE CANADIAN GROCER

GOLD DUST
saves work for your customers by its cleansing power, and 
GOLD DUST advertising saves work for you by its selling 
power. One is as searching as the other - just as GOLD 
DUST itself goes into every nook and corner of the house
hold alter dirt, GOLD DUST advertising goes into every 
corner of the country after customers and sends them to 
your store.

MADE BY

THE N. K FAIRBANK COMPANY, MONTREAL

IN CASE OF FIRE
would your accounts be protected, or would they burn as common, ordinary merchandise ?
Your records are the most valuable assets you have and if they are burned you will know 
how it feels to have cold sweats at night.

The
KEITH

System
will protect your accounts against fire 
without costing you one cent.
Pretty broad statement, but it's so. 
because your brother merchants all 
over the country tell us it works out 
the few dollars you put into it in the 

AS convenient to opER^Tic beginning several times over in the selfindexing. onewriting.
AS A RCfLL-TOP DESK. FIRE-PROOF.

course of one year.
On account of that numbering feature it’s a regular watch dog against leaks. It's simple, too - all done 
with one writing. Our Catalogue Explain•. Send for Full Information.

THE SIMPLE ACCOUNT SALESBOOK COMPANY
SOLE MANUFACTURERS. ALSO MANUFACTURERS OF COUNTER PADS FOR STORE USE 
1926 Depot Street, FREMONT, OHIO, and HARTFORD, CONN., U S A.

VICTOR ARCHAMBAULT. 28 Bridge Street, SHERBROOKE. QUEBEC, Representative for Quetec and the Maritime Provinces
SYDNEY McKEEVER. Box 843 BrockviUe. Ontario

jiÿsk .



Use this for Every 
Purpose with Cold 
Warm or Hot Water

Softens the Water
Goes Further and 
Does Better Work
Save the Wrappers

Give your order for this 
MADE-IN-CANADA SOAP 
to any Wholesaler or send it 
to The Richards Pure Soap Co., 
Limited, Woodstock, Ontario.

THE CANADIAN GROCER

LOOK!
RICHARDS POSTER means 

increased sales to every 
merchant.
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Extended tube can be fur
nished connecting Pump 

in store to barrel in 
cellar.

Old style grocers find a call for molasses usually annoying—it 
often means a trip down into the cellar ; handling of sticky 
measures—impossible to measure accurately. How different 
when equipped with the

“ENTERPRISE”
Self-Priming and Measuring

PUMP
THE NEW TOTAL REGISTERING DEVICE keeps tabs of the bar
rel’s contents—you’re never “out of molasses." And the pump is 
positively accurate—” Enterprise ” make—4 revolutions of the crank and 
you have a pint—no more—no less.
We manufacture a large line of Coffee Mills for hand, steam and electric 
power and other specialties for the modern grocer. Ask for our catalog.

The Enterprise Mfg. Co. of Pa.
PATENTED HARDWARE SPECIALTIES 

Philadelphia, Pa., U.S.A.
21 Murray Street, New York 544 Van Neaa Avenue, San Pranciaco

Quality 
Uniformity 
Courteous Service 
Right Prices

Go with every Can of

Chase & Sanborn’s 
High-Grade COFFEES

CHASE & SANBORN

: !

-

....
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There’s a Feeling of
Solid Satisfaction

in handling so good a vinegar as

White Cottell & Co’s

Contractors to the 
War Office and Admiralty

CANADIAN AGENTS:
W. L Mackenzie & Co., 306 Ross Avenue, 

Winnipeg.
L. A. Gastonquay, 60 Bedford Row, Halifax,N.S. 
Standard Brokerage Co., 1640 First Avenue, 

West Vancouver, B.C.
W. A. Simonds, 89 Union Street, St. John, N.B 
W. L. Mackenzie & Co., 606a Center Street, 

Calgary.

It’s a good thing when there is satisfaction on both 
sides of the counter. Vinegar business prospers 
under such conditions. Let us help your prosperity 
by shipping a little lot of our Natural Malt Vinegar.

White Cottell & Co.
Camberwell, S.E., LONDON, Eng.

Packer’s
Celebrated

Chocolates
New Goods, New Packages, New Centres 

specially manufactured for the 
Canadian Trade.

Our Mr. J. P. Wright will be at the QUEEN’S HOTEL, TORONTO, 

in a few days, with a full set of samples of the latest productions.

PACKER & CO., Chocolate Manufacturers, BRISTOL,
England
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SOMETHING NEWDAINTMTASTVand
UP-TO-DATE IVINS

ON

BISCUIT
SANITARY CANS

FOR

WINTER PACK
OF

BAKED BEANS, SOUPS, 
MEATS, CONDENSED MILK, 
EVAPORATED MILK. ■*

Sanitary Can Co., Ltd,
Niagara F aile. Ont.
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M&Tuiy

WK^INSr,

Women have
an instinctive dislike for peddlers, tea peddlers included. Women 

buy tea from peddlers in spite of this dislike, simply because the peddler offers what 
seems to be a better tea proposition than the grocers do.

It stands to reason that if you can offer your customers a better tea proposition 
than peddlers you can win back your own tea trade. And you can do this by selling

“MAYBELL” CEYLON TEA
in 5 and 10 lb. Decorated Chests

By selling “MAYBELL” you can offer your customers as good a quality, at as low 
a price, in as attractive a package and convenient a quantity, as any tea peddler in 
the business.

nniM_. 5 lb. Boxes, 8 to a case, 24c. per lb.NOTE THESE PRICES---- lo lb. Boxes, 4 to a case, 23Xc. per lb.
50 lb. Half Chests, 20c. per lb.

-ALL IN SEALED LEAD LINED PACKAGES"

SEND US A TRIAL ORDER OR WRITE US FOR SAMPLES

CANADA BROKERAGE COMPANY, LTD.
TORONTO - - ONTARIO

EIFFEL TOWER LEMONADE is

The National Temperance Drink of England
It is used regularly and freely in the homes of all classes. Ask those customers of yours from the 
Old Country if they know Eiffel Tower Lemonade. They will answer you with a smile that

they used it regularly, and would use it now if you stocked it, and 
so would most of your customers if you will supply them.

EIFFEL TOWER LEMONADE

Retails in Sc. packets. Also in 10c. and 20c. enamelled tins.

Agente : W. H. MALKIN CO., Vancouver, for British Columbia.
The HARRY HORNE CO.. 309 King St. West. Toronto, for Ontario- 

Agencies open for progressive Firms at other points.

Address FOSTER CLARK Ltd., Maidstone, England.

Premier Temperance Beverage of Canada

offers a splendid opportunity for you to introduce to your customers 
an article that will meet with a ready sale, and it 
will at the same time return a substantial profit to 
you.

Be one of the early ones to take up this line, 
and associate yourself with a novelty of sterling 
merit and one that will he the



THE CANADIAN GROCER

The Star Egg Delivery System
Gets the Business and Saves Your Money

STAR ESS BARRIERS AND TRAYS
FOR SAFE EGG DELIVERY

S»15I/»tUU»«ILf

Made in one end two dozen size».

The only system especially invented for delivering eggs by vehicle. Stops all 
breakage and miscounts. Costs less to install and operate than paper bags or boxes. 
Satisfies customers, and furnishes the best kind of advertising medium possible.

It will pay you to find out all about STAR EGG CARRIERS AND TRAYS. 
Write to-day for particulars and we will send you two valuable books : “NO 
BROKEN EGGS,” and “SAMPLE ADS.”

Sur Egg Carriers are licensed under Canadian Patent Ne 96564. te be used only with trars supplied by us Manufacturers. 
Jobbers or agenU supplying other trays for use with SUr Egg Carriers are contributory infringers of our patent 
rigbu and subject themselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER <3t TRAY MEG. CO.
1550 JAY STREET, ROCHESTER, N.Y.

m.L

Goss ages

Soap
The Best, The Sweetest 

and The Cheapest 
Free Lathering Soap 

in the Market.
GUARANTEED GENUINE 

William Gossage & Sons, Ltd„ Widnes, Eng.
Agents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N.S.; C. B. Jarvis ft 

Son, Vancouver, B.C.

14
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Lawrasoris

London Canada

GUARANTEE -f ’500
THAT

LAWRASON’S 
SNOWFLAKE AMMONIA
EQUALS IN POWER ANY SIMILAR 

POWDER ON THE MARKET 
SELLING FOR TWICE 

ITS PRICE.

S. F. LAWRASON & CO.
LONDON, ONTARIO

PER GIANT PACKAGE5c

An Up-to-date Grocery 
Store is incomplete 
without a

ft

McCray Refrigerator
The cut shows our No. 410, the 

most popular of our grocers’ refrigera
tors—perfectly adapted to grocery stores 
of average size. The exterior is of oak, 
antique finish ; the interior is of odorless 
poplar or spruce, finished with two coats 

of shellac. All doors are provided with two thicknesses of double strength glass, except 
the ice door, which is fitted with a beveled plate mirror.

One grocer says:—“I am well pleased with my McCray No. 410. It is a 
money-saver and trade-getter. I sell just four times as much butter as I did 
before installing it. Eight hundred pounds of ice is the most I have ever used 
in eight days, and that was the hottest weather we have had.”

We manufacture refrigerators and coolers for residences, groceries, markets, hotels, 
clubs and florists. Catalog for any of these lines will be sent free upon request.

WRITE TO-DAY FOR OUR CATALOG No. 67 AND PRICES

McCRAY REFRIGERATOR COMPANY
231 Lake Street. KENDALLVILLE, INDIANAPlease address all correspondence to the 

Factory. Kendallville, Indiana.

THE CANADIAN GROCER

LIVE GROCERS SELL

LAWRASON’S 
SNOWFLAKE AMMONIA
IF YOU WANT TO GIVE YOUR CUSTOMERS 
THE BEST CLEANING COMPOUND — STOCK 
THIS LINE. IT WILL BE PROFITABLE FOR 
YOU.

ACTS AS A MAGNET IN HOLDING THE TRADE 
FOR ANY GROCERY BY WHOM IT IS SOLD

C. LARGE 
PACKAGE

» 4*4
!i i ; »

I '■< V'!?
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FARROW’S ‘A-V MUSTARD
THE BEST BRITISH MAKE—DIRECT FROM THE GROWERS

FARROW’S “A-1” is the only English Brand that has smashed the monopoly. Write your nearest 
agent for a sample tin. Compare the get up, the quality and the price—then you’ll know the reason why !

CANADIAN AGENTS:—
McLEOD & CLARKSON, 847 Beatty Street, Vancouver; W. G. PATRICK & CO., 77 York Street, Toronto ; T. A. MACNAB & CO., 
Cabot Bldgs., St.John’s, Newfoundland ; W. A. SIMONDS, 89 Union St., St. John, N.B.; RUTTAN & CHAPMAN, Fort Garry Court, 
Main St., Winnipeg; ROSE & LAFLAMME, 400 St. Paul St., Montreal; C. E. CHOATE & CO., Piekford & Blacks Wharf, Halifax.

Clean
Store

If you want these advantages in your oil department buy a

BOWSER
Self-Measuring System

It measures the oil accurately, computes its value and counts the gallons 
pumped. No measures, no funnels, no offensive oil odors. Clean 
hands, clean oil, clean store and clean profit.

Just drop a card and say ‘‘Send me book 
No. 5.” You can’t invest a cent better.

S. F. BOWSER & CO., Limited 
66-63 Framer Aire., TORONTO, ONT.

■TRADE MARK OF QUALITY

Credit Selling—and 
Getting the MONEY

Credit business is as good as 
cash trade—if you can get your 
money promptly. The customer 
who is slow in paying can be put 
on what is practically a cash basis 
through the use of

Allison ra
HOW THEY WORK

JUST
GWe him a $10 A IB 
eon Coupon Book. 
Here him sign 
receipt or note form 
in the front of the 
book, which you tear 
out and keep. Ohargi 
him with #10. — ]Ni 
trouble. When he 
buys a dime’s worth, 
tear off a ten-cent 
coupon, and so' on 
until the book is used 
up. Then he pays 
the $10 and gets 
another book. No

changing, 
WA no
ronKoksAllison Coupon 

are reoognlaed every
where as the beet.

For sale by the jobbing trade everywhere. 
Manufactured b ~ **
Indianapolis, Im
Manufactured by Allison Coupon Company, 

nd.

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.

SWEETHEART BRAND 
JELLY POWDER

A DELICIOUS DESSERT

Choice materials, finest fruit flavors, and perfect art In 
making, ensure our Jelly Powder a winner.

L If once used by your customers, always asked for.

1XL Spice (EL Coffee Cp**
London, Ontario
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Feature anzaz
STRENGTH

FLAVOR
PURITY

“TRIAN” 
Brand Goods

Under this well-known label we import and pack the products of 
the best known firms in Canada, and the geographical positions of 
our various branches enable us to save you largely in freight charges.

Moreover, we can always give you the benefit of car load rates.

Our service is prompt and conscientious, and we invite your fullest 
enquiry.

Write Us To-day

CAMERON & HEAP, Limited
IMPORTERS AND WHOLESALE GROCERS 

Regina, Sask. Fort William, Ont. Kenora, Ont. Prince Albert, Sask.

NEW MAPLE SYRUP
. “SNOWSHOE” BRAND

is the people’s brand and one from which you can derive good profits this season—in fact, there is
a steady demand for it the year round

Why It Excels
We make a thorough examination of the sap before we purchase, so that your customers are 

assured of an article made from the finest stock of a rich color.

Its Guarantee
is THE RELIABLE NAME OF A RELIABLE FIRM.

Timely Advice:—The recent cold snap has considerably delayed the flow, which wras not so 
plentiful as in former years. Therefore place your orders early and take advantage of this 
profitable line.

RAMSAYS LIMITED
Successors to THE IMPERIAL SYRUP CO., Limited, MONTREAL

Agents—RAMSAY BROS SiCO., Vancouver, B.C. J. D. BRACK St CO., Winnipeg. TEES & PERSSE CO., Ltd., Edmonton.
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THE CANADIAN GROCER

Brand
THE SIGN OF PURITY

When booking Canned Goods remember the 
quality and individuality of TARTAN BRAND, 
the pioneer which has stood the test of time. 
Our travellers have full data. If they do not 
call on you, a postcard will bring full information.

Phone 3595. Exchange to all departments.

BALFOUR, SMVE & CO., SHT. HAMILTON

Purity
Personified !

For 25 years

FOREST CITY 

Baking Powder

has been recognized 
as the standard of 
purity—the lines you 
can honestly recom
mend.

*■*4 IU -.

6 oz. tins. 
12 ez. “ 
16 oz. "

75c. do?. 
$1.25 “ 
$1.75 "

GORMAN, ECKERT & CO., LTD.
LONDON, Ont. WINNIPEG, Man.

P

THE ELGIN
National 

Coffee Mill
The “Elgin” Mill is easily 

first favorite with the up-to- 
date grocer, because it com
bines easy running and rapid 
grinding qualities with 
beauty of appearance and 
finish. It is very durable and 
is fitted with a special adjus
ter for regulating the grinding.

Equipped with the new 
style force feed steel grin

der''. Investigate this grinder carefully. Its 
price is very reasonable.
Aok any ot the following Jobbers for our descriptive Catalogue

WINNIPEG—G. F. & J. Galt (and branches) The Codville Co. (and 
branches); Foley Bros., Larson A Co. (and branches). 

VANCOUVER The W H Malkin Co.. Ltd. ; Wm. Braid A Co ; 
Kelley, Douglas A Co., Ltd.

HAMILTON— Jas Turner A Co.; Balfour, Smye A Co. ; McPherson, 
Glasaco A Co,

TORONTO —Eby, Blain, Ltd.
I A>NDON —Gorman, Eckert A Co
ST. JOHN, N.B.—G. E. Barbour Co., Dearborn A Oo.
REGINA, BASK.—Campbell, Wilson A Smith 
MONTRÉAL—The Canadian Fairbanks < o. (and branches). 
EDMONTON. ALTA.-The A. MacDonald Co.

Woodruff & Edwards Co.
ELGIN, ILL., U.S.A.

COFFEE High Grade Coffees are up several cents per pound, but we will 
contract with you for the balance of the year for

AURORA COFFEE
the same magnificent quality at the same prices. By this plan we will not only retain our many 
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get 
a sample from us We will send you a big sample on application. You are to be the judge. 
It's easy money to get in touch with us.

W. H. G1LLARD CEL CO.. Wholesalers HAMILTON. ONT.
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The Lines in Constant Demand !

tiEAT.STIAXSCunm.OI 
[s.Gravies Game ajo5a

’ATERS0K4.se»
1WAT *C9.w/> 

GLASGOW
tags

ROWAT’S PICKLES
AND

PATERSON’S SAUCE
Are you handling these ready sellers ?

Rowat (EL Co.
GLASGOW SCOTLAND

Canadian Distributors:
Snowdon & Ebbitt, 325 Coristine Bldg., Montreal, Quebec, 
Ontario, Manitoba and the North-west; F. K. Warren, 
Halifax, N. S.; F. H. Tippett & Co., St. John, N. B.’; 
C. E. Jarvis & Co., Vancouver, B. C.

ST. CHARLES MILK

St. Charles Evap
orated Milk

as a quick seller has no peer.
It assures you good profits.
Now is the time to stock up 
with St. Charles Brand.

Every oan Is guaranteed

St Charles Condensing IBB 
Co.

INGERSOLL, ONT., CANADA

ST.cmaru

y

Nothing in theWorld
JUST LIKE

“KIT”
COFFEE

The Kit Coffee Co., Govan, Glasgow

It is a highly concentrated 
essence, and made from 
the finest quality Coffee 
and Chicory.
In an instant, anybody and 
everybody can make a cup 
of coffee that will overflow 
with magnificent flavor 
and aroma. “Kit” Coffee 
essence is daily proving to 
every Canadian housewife 
its superiority and useful
ness over all imitations.

Mr. Retail Grocer,—Does your stock contain 
“Kit” Coffee ? If not, why not ?
Price— 5-oz. bolts, (beautiful package) $1.55 per doz. 

10-oz. “ “ •• $3.00 “ ••
Order at once from your wholesale grocer, or 

THE HARRY HORNE CO.. 309 King St. W„ Toronto, 
Agents for Ontario.



THE CANADIAN GROCER

Itgrowa-and grows—end grows—does the 
demend for H.P. SAUCE

Be ready to meet it—be progressive—be wide-awake. If you don’t supply H.P., “the other 
fellow ’ will; probably he'll soon be supplying a good many other things, too. for a
customer who wants H.P. means to have it, and when she’s had H.P. once 
she’s more than ever certain to take care she gets it again.

The moral is very simple—and very sound

4

v,.uoO»e Y>c° fc co-,.t c°> —^

THE WORTH OF

WHITE SWAH
PERFUMED 1007° POWDERED

LYE
HAS BEEN PROVEN BEYOND DOUBT

BY HUNDREDS

OF AGGRESSIVE GROCERS

A SIMPLE TRIAL

WILL PROVE TO YOU THE FACT THAT YOUR 
CUSTOMERS WILL APPRECIATE 25% MORE PURE 
LYE FOR THEIR MONEY—AND YOU SECURE A 
BETTER PROFIT.

\

SELL 
GINGERBREAD 

BRAND 
MOLASSES !

Four real reasons why you can increase your 
Molasses sales by selling “Gingerbread Brand.”

1. It is a strong baker.
2. It has a good body.
3. Its quality and flavour are unsurpassed.
4. It is put up in a large variety of sizes.

Give your wholesale a trial order for 
“Gingerbread” Molasses and be convinced.

Put up in tins—2’s, 3’s, 5’s, 10’s and 20’s, 
Pails—-l’s, 2’s, 3’s and 5’s gals, and in barrels 
and barrels.

The
Dominion Molasses Co..

LIMITED
HALIFAX. NOVA SCOTIA

SAFE — RICH — PURE
Three sufficient reasons why every grocer should 

stock and feature

Canada First Evaporated Milk
SAFE, because it is canned in air-tight, sanitary 

cans, without the use of acid or solder.
RICH, because Government Bulletin No 208 has 

found it richest in genuine food value.
PURE, because its preparation is one long tale of 

care, skill and cleanliness.
A line that pays you well to recommend!

MADE IN CANADA BY CANADIANS.

The 
Aylmer 

Condensed 
Milh Co., Ltd.

Aylmer,
Ont.

Head Offices:
Hamilton, Ont.
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THREE OF
CANADA’S PERFECT FOOD 

PRODUCTS

After All, Good Quality Counts Most and Pays Best

“SKIPPER SARDINES”
are good quality and they possess besides an alluring daintiness, delicacy and 
delicious flavour, not always to be had even in good things. Cosily packed in 
pure Olive oil, they are a temptation and a delight. Do not confuse with the 
old sorts, they’re different. They sell and pay to sell. Key opening tins, 
beautifully labelled and parchment wrapped.

CANADIAN REPRESENTATIVES

Sole Proprietors: ANGUS WATSON & CO., Newcastle-on-Tyne, England
rKenneth H. Mvnro, 333 Coristine Building, MONTREAL Hamblin & Brereton Ltd., WINNIPEG 
\ and VANCOUVER Jas. B. Sclater, ST. JOHN S, NEWFOUNDLAND

ST. GEORGE EVAPORATED MILK 
PRINCESS CONDENSED MILK 
BANNER CONDENSED MILK

Week by week we have improved 
the quality of these popular brands 
until we have produced a product 
on which it is difficult for science 
to improve.
These favorite brands are made 
from absolutely pure, fresh, clean 
Brant County milk with the addi
tion of pure cane sugar.

The grocer who pays strict attention to 
these lines will daily promote his sales 
and gain new customers. Our prices 
will show you good profits.

ASK YOUR WHOLESALER 
FOR SAMPLE ORDER AND 
PROVE OUR STATEMENTS

J. MALCOLM & SON
ST. GEORGE, ONT.

PEEK, FREAN’S

BILUKEN
BISCUITS

PEEK, FREAN CO.,
LIMITED

LONDON, - ENGLAND

in' ..H. ■ < " "V 1"............ iiii-i'ii • «

THE CANADIAN GROCER

HEADQUARTERS
for japan teas

S. T. NISHIMURA & CO., Montreal
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T 11E CANADIAN GROCER

ASEPTO SOAP POWDER
The Enemy of Dirt

RECOMMENDS ITSELF FOR 5 REASONS
1. It saves labor. There’s not half the rubbing 4. It is harmless. It will not damage the most

required. delicate fabric.
2. It prevents disease. It is thoroughly antiseptic. 5. It is economical. A 5c. packet makes 4 gallons
3. It is odorless. of liquid soap.

Try a case. You will be astonished to find how soon It is gone.

ORDER FROM YOUR JOBBER.

ASEPTO SOAPS LIMITED, ST. JOHN, N. B.

TAPIOCA

It Appeals to Busy Women
Here's a line, Mr. Grocer, that never fails to appeal to 
women because of its economy of time and money.

Minute Tapioca
The only Tapioca that requires no soaking. A delicious 
pudding can bt made right from the package in fifteen 
minutes. And six full quarts can be made from each 
package.

Your Jobbmr oan supply you.

Minute Tapioca Co., Orange, Mass.
Canadian Representatives: Canadian Specialty Co.,Toronto; 

R. B. Hall it Son, Montreal ; W. S. Clawson &
Co., St. John, N.B.

BAIRD’S
WORCESTERSHIRE

SAUCE
IS

DELICIOUS
It makes the plainest fare 
appetising, and makes 
delightful to the palate 
the flavor of Fish, Meat, 
Stews, Soups, Gravies, 
Curries and Salads.

Low in Price 
High in Quality

Agent. :—lino)or. ft Langley. Ltd.. 11 front Street Beat. Toronto 
- ""ng. Montreal W. L. McKenste ft Co.. Win—wt Lindsay Building, «uuww» w. *j. —

ni peg ; R. Robertson ft Co.. Vancouver and Victoria.

44 KING OSCAR” SARDINES
THE QUALITY BRAND

Will surely by their flavour and purity obtain and hold for you the best of the 
family trade. This brand is very attractively gotten up and the contents are 
guaranteed solely selected autumn caught fish. Will be found to be uniformly 
sweet, tasty, wholesome and well packed. A real good line for profit.

Ask Your Wholesaler

JOHN W. BICKLE & GREENING,
(J. A. Henderson)

Hamilton, Ont.
Canadian Agents

0
MADE

STAVANCf-
FAMOUS
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THE CANADIAN QKOCER

HEAVY DEMAND
There has been such an unexpectedly heavy demand for our new package 
of lump sugar

Crystal Diamonds Halt Cartons
that we have been unable to fill all the orders promptly and must ask the 
indulgence of Merchants who have ordered this sugar, if there is some 
little delay in shipping the goods. This package is proving a great seller.

THE ST. LAWRENCE SUGAR REFINING CO, Limited, MONTREAL, QUE.

MATH I EUS 
SYRUP

of Tar and Cod Liver Oil
has a more certain sale 
than most remedies. It is 
largely advertised, so that 
every one is familiar with 
the name.
It has been so successful in 
effecting cures that every 
user is a publisher of its 
excellent qualities.
Its sales have Increased 
wonderfully everywhere.
It is a sure seller.

MATH I EU'S 
NERVINE POWDERS
are needed wherever colds 
are attended with pains 
and fever.
See that you are well sup
plied with both, as the sea
son of Colds is now on.

J. L. MATHIEU C0„ Props- 
SHERBROOKE, P. Q.

Distributors for Western Censds:

Foley Bros., Larson k Co., Wholesale Grocers and Confectioners, 
Winnipeg, Edmonton. Vancouver

L Chaput. Fils * Cle„ Wholesale Depot. Montreal

The
Only
Account
Register
THAT will fit 

any safe.
THAT takes 

little counter 
space. Sheets lift cut na fit any safe

USED OVER THREE YEARS

Newmarket, Ont., Jan. 3, 1911.
Am pleased with the new Commercial Register 

which I purchased of you. 1 used the old one over three 
years, and while it was in good order, it became too small 
for my increased business.

1 have examined others, but still think yourm takes 
the lead.

G. H. KNOWLES

Send Us a Postal for Full Information.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont

SEIZE THIS OPPORTUNITY!
We are now booking orders for futures.

QUAKER BRAND Canned Goods
at 2à cents per dozen under the opening prices for Fall Delivery.

Order now and save five cents a case.
Our travellers will be round to see you; or write us.

MATHEWSON’S SONS P.O. Box 2360, MONTREAL



THE CANADIAN GROCER

Pure Goods Bring Increased Custom

Give Your Customers

Extra Granulated Sugar
and you link to your store the best class of trade.

No other sugar will compare with it.

Make the test yourself. Place samples of other 
manufacturers alongside it. You will see the differ
ence and recognize the advantage to you of 
recommending “ Redpath" Sugar as the Best.
Extra Granulated 

Extra Ground 
Powdered 

Golden Yellow.

PARIS LUMPS 
in 100, 50 and 25 lb. boxes 

and in ‘ Red Seal ” 
dust proof cartons.

The Canada Sugar Refining Co.,
Limited

Montreal, Can.
Established in 1854 by John Redpath

TO THE WHOLESALE TRADE ,

West India Co., Limited
305 St. Nicholas Building
MONTREAL

THE CANADIAN HOUSE OF:

Sandbach, Tinne & Co., Liverpool, Eng. 
Sandbach, Parker 8s Co., Demerara, B.G.

SUGARS
MOLASSES

and all West Indian Produce
We represent some of the chief houses 
in Barbados, Trinidad, Jamaica, St. 
Kitts, Antigua and other islands, besides 
having our own house in Demerara, 
which was established there in 1782.

Ask us for prloes before filling 
your orders for the coming season

= West India Co., Limited

Don't git an "Ice Box.”
The damp, musty, 
stagnant air “Ice Box” 
is a breeding place for 
germs and disease, 
and the average re
frigerator is merely an 
elaborate Ice Box.
Proper ventilation and 
perfect circulation of 
cold, dry air is only 
properly obtained in 
the “Eureka” Refri
gerator, which has an 
exclusive and patent
ed system of air cir
culation, and this 
guarantees an abso
lutely dry refrigerator.
We have been twenty- 
five years exclusively 
manufacturing refri
gerators, and our pre
sent models have all 
our knowledge and 
experience worked in
to them.
In the matter of sani
tation in materials 

used, in design and finish, in price, there is no refrigerator 
on the market can compare with the “EUREKA.”

Let Ue Send You Our New Illustrated Catalogue.

EUREKA REFRIGERATOR CO., LTD., TORONTO
54-56 Noble Street.

SELL

McLean’s Cocoanut
to your particular customer

n
M'LEANS
WHIU MOSS

((HOANDT

It never fails to satisfy 
THE ‘QUALITY’ BRAND

The
Canadian Cocoanut Co.,

Sole makers
MONTREAL

TEA LEAD
(Best Inoorrodlbls)

Buy "PRIDE OF THE ISLAND” Brand
•a extensively used for years past by most of the leading packers 

of Tea In Canada.

ISLAND LEAD MILLS, LIMITED
Tel. Addr.w “Lâmlo.ied,” London. LIMEHOUSS,
A.B.C. Cod., used 4tb >ad Sib Bdlilooo. LONDON, E., ENO. 
OMMdl.n A,«ot. AUTBBD & LAMBS A BOB. TO BOBTO.

J. HUNT IB WHITB, BT. JOHN. B.B. 
CECIL T. GORDON, MONTREAL
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-'•iW'T-The kind that always pleases !

Retail at 15c
Very little persuasion will make your particular customer try 
RECEPTION WAFERS—the thin, flaky, salted Soda Cracker 
with thi distinctive flavor. And you’ll find that the favor 
with which they are received will surely result in a big demand for them ! Put up in “ Aertite ” packages.

We also make all kinds of dainty and high-grade biscuits.

TELFER BROS.. Limited, COLLINGWOOD, OINT.
BRANCHES: TORONTO. WINNIPEG, HAMILTON. FORT WILLIAM

Too much care cannot be taken by a 
Grocer in selecting his staple lines, for 
it is on these that he establishes con- 
fiderce and builds up his general con
nection. He should, therefore, handle 
only leaders. In the line of Soaps 
nothing equals

WONDERFUL SOAP
and

CRYSTAL SOAP CHIPS
No laundry soaps are so good, so pure 
and uniform in quality, such thorough 
and rapid cleansers.
Wonderful Soap does not injure the 
most delicate fabrics. It’s good value 
through and through. We offer no 
premiums. The soap sells on its own 
worth and reputation without any ex
traneous aid.

Drop us a line for quotations.

THE GUELPH SOAP COMPANY
GUELPH ONTARIO

1
m STERLING BRAND
L C~] LIME JUICE AND CORDIALS

Be Prepared to meet the thirsty- 
weather demand for

111 “STERLING” BRAND

||P Lime Fruit Juice, Lime Juice 
Cordial, Raspberry Vinegar and 
Fruit Syrups.

As genuine thirst quenchers 
they are unrivalled, and they 
appeal most forcibly to the family 
trade

0 Don't let this profitable trade 
go to your competitor. Replen
ish your stocks in good time.

! THE T. A. LYTLE CO., Ltd.
Toronto

Domeline Stove Polish
IS SIMPLY THE OLD RELIABLE

JAMES DOME BLACK LEAD
in paste form. Put up in an attractive tin to sell at 5 cents. The DOME 
LEAD still continues to hold its own against all other brands.

W. G. A. LAMBE & CO., Canadian Agents, TORONTO
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WHITE DOVE
COCOANUT

———-

An easy winner, allow
ing its supporters good 
returns. Stake your 
reputation only on 
what you know is safe.

W. P. Downey,
MONTREAL

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which the) ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER”

The 6RÂY, Y9UN6 4 SPMLIM CO, Limited
SALT

M*NUFACTURERS
Granted the highest awards In com

petition with other makes.

WINQHAM ESTABLISHED 1871

Crank Wringing Mop
TMC TA*BO* BRAND

Size A., Domestic, retails 60c. 
Size C„ Hotel, retails 75c.

Crank 

Wr inging 
Mop

Tnt TABOO* BRAND
■We br

TA1B0.X
Br«t.

WINDSOR SALT
OAR LOT8 OR LK88. Prompt shipment» 
Write ue for prices. Phone order our expense

TORONTO BALT WORKS
TORONTO, ONT Ono. J CLOT. Uihaoik

POULTRY REQUISITES
should be featured now. A number of your 
patrons are using incubators Why let them 
get their supplies from the mail order houses? 
Show them that you can meet their require-

Incubators & Brooders
English and American, from $8.50 up.

Drop me a Une. I have an Interest
ing proposition.

A. CORISTINE
119 Place D Youville MONTREAL

might bring inquiries. Better 
write for rates to

1C STEWART, Halifax
A . O. LANDRY

JOBBER
STE. FLAVIE STATION 

Making specialty of wholesale in
Groceries, Flour, Crain, Provisions, Etc.

Mo Msr

/A.» «2 Common Sense
Eft! SO/ Dwells, ana BaO-Buo* 
mU 1.0 \ Mat. ana Miss

111 Isalsri tad Ilf Qem It. V., Iwnti, hi
Peelers find Oommon Sense » very good seller, to

*v--------no that k gives gsnerel seittsfsoMap end eed
tells other* *>*>»■> Write for nkns.

2fi

GOLD SPRING
Lemonade Powder

(World Wide Reputation)

«£l.. liU

FOR PICNIC PA RTil i 
TPA I'FLIL'/} S AND 

b HOLIDAY & 
\ scene its t;

At

We are filling orders already 
for this famous summer drink. 
Don’t run the risk of having 
your order unavoidably de
layed.

Write immediately.

S. H. EWING & SONS
MONTREAL

CHINESE
STARCH

HAVE YOU 
A STOCK? 

GREAT SELLER 
ALL THE TIME.

GET PRICES

OCEAN MILLS
At ONT MBA L

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.
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When over 95% oi your customers use

WINDSOR SALT
for table and dairy, what is the use of 
taking up room in your store with any 
other brand ?

Windsor Salt satisfies everybody, 
and it is never dead stock on your hands

The Canadian Salt Co.
LIMITED

Windsor - - Ontario

“E.D.S.”
Brand

Tomato Catsup
T IKE all other products issued 

under this well-known label, is 
the equal in every respect of the 
best catsups made. It is sweet, 
palatable and not overspiced, the 
rich flavor of the ripe tomato being 
retained to a remarkable degree by 
the “pressing-out” process a spe
cialty of our own. “E.D.S.” Catsup 
is entirely free from peelings, con
tains no apples, and it is not over
cooked.

THE OLD RELIABLE

F riend

BAKING POWDER
QUALITY NEVER VARIES 
PRICES NEVER CHANGE

NO ALUM IN IT. NEVER WAS.

w. d. McLaren, limited
Montreal

Feature “E.D.S.” Catsup along 
with a full range of “E.D.S.” Jams 
and Jellies. They are family favor
ites and will influence more of the 
valuable family trade to your store.

Made only by

E. D.

Smith
at his own 

Fruit Farms,

Winona, - Ont.
AGENTS:—N. A. HILL, Tor
onto; W. H. DUNN, Montreal; 
MASON & HICKEY, Winni
peg; R. B. COLWELL, Hali
fax, N.S.; J. GIBBS, Hamilton.

jo/* v. y
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IT SELLS!
It’s being brightly 
advertised in On
tario’s best dailies.
It’s got the quality 
to back up every

thing we say for it. Just stock “Century Salt”—best for 
table, best for dairy,—and your customers will keep it 
moving. We deliver quickly.

Write off to-night for our Price List

Dominion Salt Company, Limited
Manufacturers and Shippers SARNIA, ONTARIO

THE CANADIAN GROCER

What the Home Demands—
the Grocer must be able to supply. 

KLENZINE is a profitable article for 
any Grocer[to have on his shelves. It is 
a greatifavorite with the housewife be
cause of 'its rapid cleansing and for its 
disinfecting properties.
KLENZINE has proved its worth for all 
kinds of cleaning, making glassware fairly 
sparkle and linen to look like snow.

Other lines manufactured by us are :

ROYAL BLUE, RELIABLE BORAX, 
ANTY DRUDGE, 

HALF-TIME SHOE POLISH, 
ROYAL MEDICATED CHLORIDE 

OF LIME AND QUICK SHINE 
STOVE POLISH

CHEMICAL
BERLIN, ONTARIO

TWO CENTS PER WORD
You can talk across the continent for two cents 

per word with a Want Ad. in this paper.

*

' • • -
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A Tasty Breakfast Delicacy !

The morning meal gives an added 
satisfaction when rounded off with

4

ORANGE MARMALACf

CcKh hap.h^

AYLMER
Orange Marmalade

This delicious preserve is 
made solely from the choicest 
selected Seville oranges, im
ported by us direct, and finest 
quality granulated sugar, guar
anteed absolutely pure. It is 
put up in 12 and 16 ounce glass 
jars and in 5 lb. gold-lined pails, and will prove a most 
satisfactory and profitable seller.

Why Buy Imported Marmalades ? 
Help Build Up Canadian Industries

Dominion Canners Ltd.
HAMILTON ONT.
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MAGGI SWISS SOUP
SAMPLES FREE ON REQUEST

Goods Right,
Prices Right,

Your trade will like them.

Send us your address

and we will send samples to try on 
your own table.

MAGLURE & LANGLEY, LIMITED
12 FRONT ST. E.. TORONTO. 604 LINDSAY BLDG , MONTREAL

fi « n

BRUSHES
are now among the most seasonable lines 
and if you wish to start the season right 
you will put in such leaders in Kalsomine 
Brushes as our

POLAR
ARCTIC
KRACKER
KLINKER

In scrubs and all household brushes our 
genuine solid back goods are unequalled.

Stevens-Hepner Co., Limited
PORT ELGIN ONTARIO

.tag5* til»» ,£5jjr

ffftisTomug

Get Wise

are quality goods that will 
add to your reputation 
and profit. They will 
surely influence the more 
profitable family trade to 
your store.

All jobbers handle the 
complete Purnell line.

Our Agents in Cumula an : Charlottetown, 
Horace Hattzard ; St. John, N.B., E. C. Mi:Michael; 
Montreal and Ottawa, C. 8. Harding, Canada Life 
Building ; Halifax, N.8., J. Lillutun, 236 Hollia Si , 
Quebec, Cy. A. W. Dunn. G7 St. Peter Struct: To 
ronto, Lind Brokerage Co., 73 Front St. E.: Hamil 
ton, J. H. Stratton & Co.; Winnipeg, Carman 
Brokerage Co., 141 Bannatyne Avenue E.; Van
couver, B.O., C. E. Jarvis & Co., Room 10, Flack 
Block. Hasting Street.

Purnell & Ranter, Ltd.
BRISTOL. ENG.

E»t 1750. Contractors to the Admiralty.

to catering for the better 
class trade !

PURNELL’S
Sauces, Pickles and Vinegars
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BOOKS ON PRINTING
Art ard Practice of Typography

By Ki>mvxi> G. Gkkss 
Sizv 9^-8x 12^4—250 pages 
—f)0 large inserts in color 
—700 reproductions.most- 
ly in color, of high-class 
commercial printing by 
some of America's Wst 
t y pograpliers — almost 
loo.ooo words of practical 
instruction—125 type ar 
rangements designed 
especially for this book- 
index to illustrations and 
designers — synopsis of 
contents. Contents: (Ti 
ties of Chapters) When 
Books Were Written:'The 
Origin of Typography: 
The Spread of Typo
graphy: Typography in 
Colonial Days: Typo 
graph y in the. 19th C’en 
tury; The Layout Man: 
Harmony and Appropri 
ate ness: Tone and Con 
trust: Proportion, Bal 
mice and Spacing: Orna 
mentation: Typography 
of Modern Books: Book 
lets:Catalogs: Programs; 
Announcements: 'lick
ets: Letterheads and En

velops; Billheads and Statements: Business Cards and Blotters; Posters; 
Advertising Typography : Type Faces: Decorative Imprints. An Ap
pendix (o dains 101 reproductions in color of three competitions - 
Circi.l Business Cards and Blotters— conducted by The American 
Prinlei . ehool of Typography, with names of designers. Price, $5.oo, 
postpaid.

The MacLean Publishing Company, Ltd. Toronto, Ontario, Canada

How To Make Money in the 
Printing Business

By Paul Nathan

Give value and "charge the price" 
might be an answer to this question: 
but there is a very complete and com 
prehensive answer in Paul Nathan’s 
book of 288 pages, hearing this title, and 
every progressive printer should own 
the volume. The t>ook gives full details 
and information on the highest author 
ity — Experience. It tells how a man 
made money out of Printing — a thing 
we all are anxious to do. You need this 
book : send the order now. Here is a 
glimpse into the table of its contents: 
Starting an Office, What Class of Cus
tomers to Seek, I low to Develop Bus 
invss. Writing Advertising Matter, Etc.. 
Taking Orders, Advertising, How to 
Talk to Customers. The Cost of Pro
ducing Printing. Estimating, Acquiring 
Money. Price Cutting, Competitors. 
Profit and How It Should Be Figured, 

Buying, Doing Good Printing, The Composing Room, The Press Room, 
The Business Office, Bookkeeping, Management of Employees, etc. 288 
pages. Cloth; gilt stamped. Size, 9 x 5% . Price, postpaid, $3.00.

American Handbook of Printing
By Edmund G. Gkkss 

The essential information on subjects 
prtutorial (and allied) brought to a brief 
expression that makes them accessible 
and easy to remember, are herein to tie 
found. You may here find things in a 
"boiled down” state that permits of 
covering a wide field well. The color 
«•hart supplemental sheet is in itself 
worth the price of the book. The running 
chapter heads are: Type Making, Type 
Faces, Type Composition, Typesetting 
Machines. Proofreading. Stonework, 
Paper, Composition Rollers, Printing 
Inks, Printing Presses, Bookbinding, 
Stereotyping and Electrotyping, Engrav
ing, Lithography. Newspapers and Maga
zines, Advertising and Ad - Writing, 
Printers’ Business Methods. The book 
contains over 300 pages, 25 in color, and 
182 illustrations. Size, 7\4 x 5*4 '. Price, 
postpaid, $2.00.

Pay Roll Tables
A great time-saver, and additional to this saving is the 

equally important fact that the accurac y of these 
computations prevents error. This pay-roll table 
group gives the cheapest kind of insurance against 
error where error must never be. The tables should 

be in every up to-date office. With them the amount 
for any number of hours or minutes at any rate, 
from 50 cents to $31.00 a week can be quickly ascer
tained. For an example, if an employee, getting 

!*.. 7.00 a week (eight hours a da y ) works 4 days, 3 
, hours and 35 minutes, by turning to the tables it 

is found that the rate per day is $2.83, the 
amount for three hours is $1.00 and the amount 

for 35 minutes is 2\ cents. The total amount 
due ($12.59) is then quic kly competed. Fig
ure this out in the old way and find how 
much time you are now losing. Time is 
money, and by saving time you save money. 

\ These tables may be had for either the eight- 
hour or the nine-hour day. There arc eight 
cards to a set; 82 complete tables in each set. 
Printed on strong bristol board. In ordering 

state whether the eight-hour or nine-hour a day set is wanted. Size, 
9^4 x 3^4". Price, 50c. each set; $1.00 for both, postpaid.

tMti«en*6.<8iHS

Type Designs 
in Color

By Edmund G. Gkkss

A portfolio of one hundred 
full size type designs, from 
ac tual customers’ eop> , 
printed in various two-color 
harmonies, on fine qualit) 
colored stock. These designs 
include cover - pages, title 
pages, letterheads, billheads, 
business cards, tic kets, etc. 
Valuable to the: job com 
positor and pressman. Here 
is inspiration—quantities of 
it — packet between two 
covers for your instant ref
erence and help in the typo 
graphical eolor work of 
ever) day printing expei 
icnvv. It is by a practical 
printer and is approved by 
the editor of Thk Amkkican 
Pkintku. The displays are 
unquestionably good and the 
eolor indications arc author 
itative. This book is mainly 

issued for the advancement of the better c lass of printing in color. 
Bound in artistic* paper cover. Size* 12 x 9^4 • Price, postpaid, $1-00.

Pocket Guide to Printing
There are a thousand and one things buried in large r 
books but made available in this handy little volume 
of vest-pocket size. Compiled for the printer, adver
tising man, and all having to do with the printing 
trade. Contains information on Names of Type, How 
to Estimate Type, Leads to the Pound, Weight of 
Leads Required for Any Work, Styles of Type Faces, 
Plates Used by Printers, Newspaper Measurements, 
To Find Amount of Copy Needed, Proofreaders’ 
Marks. Punctuation, Preparing Copy, Schedule for 
Cheeking Forms, Test of Correct I inposition. Register 
on Folding Machines, Scale of Signatures, Imposition, 
Cost of Binding, Paper Sizes, Figuring Stoc k, Covers, 
To Get 1,000 Pieces, To Find the Equivalent of Paper, 

Sizes of Cut Cards. Printing Consecutive Numbers, Technical Terms, 
etc.; cloth; 48 pages. Size. x 3*4 - Price, postpaid, 50 cents.

Many practical and 
useful hints for the 
man in the pressroom.
You should have this 
llook. 7x5% ; 40 pages.
Price, 50c.

Embossing—How It is Done
This pamphlet tells how to get the best results in embossing. You need 
it in the pressroom. 7 x 5)416 pages. Price, t5c.

A System for a Medium 
Sized Printshop

A pamphlet of prac 
tical information for 
the systematizing 
and the placing of 
your office cm a pay
ing basis. 7 x 5)4 : 24 
pages. Price, 50c*.

Making 
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Profit by the Reduced Prices 
of this Special Sale

We offer at very advantageous prices for immediate delivery or 
for the opening of navigation the following merchandises:

840 Cases Imported Alimentary Pastes, of Blanc & Fils, just consigned to our warehouse. Complete as
sortment.

300 <"uses Assorted Teas: Japan, <liven ami Black Ceylon, Gunpowder ami Siftings. Samples supplied on
request.

We specially recommend the “Victoria” and “Princess Louise” Brands.

500 * French Peas, Francois Petit & Co.

250 Cases Lecourt Mushrooms of A. & !.. I.ehurher, Paris.

1000 Cases Imported Canned Vegetables and Fruits of the “Soleil” Brand.
FRENCH PEAS “Soleil,” String Beans “Soleil,” Flageolets “Soleil.” Medleys of Vege
tables “Soleil,” Asparagus “Soleil,” Spinach “Soleil.”
“Soleil” SOUPS: Julienne, Printaniere, Cherfil, Puree of Tomatoes, etc.

1000 Cases VICHY WATER, from the following Springs:
KT. NICHOLAS.
\KPTINB.
(AriTALK.
SANITAK (Sparkling).

800 Cases VICHY LEMONADES 
“La Savoureuse.”
“St. Nicholas.”

Assortment of SHERRY WINES from the celebrated linn of liiez llermanos, of Jerez de la Frontera. 
Spain.

To Arrive—Barbadoes Molasses
1500 Tons “Fancy” Quality.

1000 Tons “Choice” Quality.

200 Tierces. 400 Barrels. Superior Quality Guaranteed.

For all information, quotations, etc., write, phone or wire at our own expense.

Laporte, Martin & Co., Limited
Wholesale Groceries, Wines end Liquors

Montreal
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WHAT ARE YOU SELLING?
Perhaps you are keeping in stock the old Japan-China 
teas of former days. Perhaps you are trying to get rid 
of some package tea that has long been on your shelves.
You are tired of it. Just a few calls. Growing fewer.
You see your neighbour getting the trade. He sells

“SALADA”
Suppose YOU turn to “SALADA.” It means business, 
steadily increasing demand, good profit. Try it to
day. NOW.

The “SALADA” Tea Co.,. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Toronto and Montreal
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Londoners Revel in Speech and Song
Members of Forest City Retail Grocers' Association Celebrate Fourth Annual 
Banquet—An Harmonious Gathering—Col. A. M. Smith Talks of Defence of 
Canada—William Turnbull and J. S. McDougall Speak of Mercantile Interests 
—The Need of Deeper Waterways—The Pocketing of Profits—The Michigan 
Association—Plan to Beat Mail Order Business.

London, Ont., April 27.—Around the 
festive board at the City Hotel in Lon
don, on April 18th, last, there gathered 
one hundred and fifty retail grocers a'nd 
their guests to celebrate the fourth an
nual banquet of the local association.

It was a happy and an auspicious oc
casion for no discord dwelt amongst 
them, and the spirit of speech and song 
held high revel until early in the morn
ing Not a man there but was made 
glad by his neighbor’s company, and the 
heartv reception of toasts and responses 
kept the other inmates of the hotel out 
of bed and drew them to the entrance 
doors of the room where the feast was 
held It was a good time in London 
and went far to show what wonders 
may he accomplished when unity be
comes an harmonious thing.

A Working Organization.
In the Forest City this organization 

has worked wonders for the good of the 
trade and for the well-being of the 
grocery clerks Time was when no deal
er in London even imagined it would be 
possible to close the doors before nine 
o’clock on week nights; but now clerks 
and proprietors alike doff their aprons, 
as the hands on the dial of the time
piece register the hour of 6.30, and 
some are talking openly of shortening 
the business day by half an hour more 
Price-cutting too, was a bogey that was 
wont often to play havoc in the stores 
of this city, but, although one or two 
of the speakers during the evening found 
grounds sufficient to charge the assembl
ed feasters with the follv. the so-called 
evil is in nowise so great as before tin- 
spirit of organization took hold of the 
members And so great good nature and 
contentment with things as they are. 
shone in the faces of those one hundred 
and fifty retailers gathered under the 
baton of C W Summers, the retiring 
president, and the searching eves of 
sundry wholesalers, manufacturers and 
travelers

The banquet was late in starting, 
rnanv of the members finding it difficult 
to get down town so soon after the cares 
of business had been laid aside, hut this 
deficiency was well made un in the late
ness which the gathering held together 
True, there were some few who depart
ed as the clocks of the city tolled out 
the hour of midnight hut a goodly num
ber held on until the last speech had 
been made, and the National Anthem 
sung with pleasing fervor.

Introduced the President.
A pleasant feature of the evening was 

the installation of Norman McLeod, the 
nresidcnt-elect of the association Mr 
Summers, in handing over the toast list 
to the new head, introduced him as one 
of the oldest grocers in the city and 
predicted a successful year for the asso
ciation under his leadership Amid ap
plause. Mr McLeod modestly replied 
that he was no speechmaker. though 
never in his life had he so wished for 
the gift as on this night., hut he would 
try to compensate far the short-coming

by hard and increasing work for the 
good of the organization.

Canada and the Empire.
Col A M Smith, of the local whole

sale house of that name, was the first 
speaker, his response being to the toast 
of “Canada and the Empire." The Col
onel in the past has donated both money 
and service to the development of the 
military units af his city and, as may he 
assumed from the wording of the toast, 
his address was confined entirely to 
military matters, British traditions and 
sentiments, and to the peace movement 
now occupying a prominent place in the 
debates of the parliaments of nations.

Dwelling upon the sentimental bonds, 
which hind the British Empire together, 
the speaker said that while in the Brit
ish West Indies recently he had been as
tonished at the intense loyalty exhibited 
by all classes Even the negroes had 
been infected with it. But Canada’s

NORMAN McLEOD,
The President-Elect Who Wished to be 

An Orator

place iu the Empire, he said, was not 
the same as that of the British West 
Indies. Canada was a nation and the 
Monarchy was the only bond to hold her 
in the confederacy of nations. The Em
pire was not a thing girt about with 
iron bands, and if Britain became a re
public the bond pf sentiment—the only 
true bond—would be lost. The eyes of 
all the world were upon this country, 
the speaker continued, and it behooved 
Canada to look to her defences. It was 
not well to depend too much upon Great 
Britain for help, because Canada was a 
weakling no longer The history of na
tions told all too clearly that those 
peoples that forgot the arts of war in 
the development of the commercial idea 
entirely always were easy prey for their 
stronger brethren It was a sacred duty

34

of Canadians to bear arms and he sin
cerely hoped they would not neglect to 
do so.

“In the peace movement now going 
on," said Col. Smith, “only the nations 
that are strong are mentioned. In the 
list we find Japan and not China. Prob
ably the next time this things comes up 
for attention China and not Japan mat 
be the greatest nation. China is pre 
paring. There have been peace move
ments in the past and I hope there al 
ways will be in the future, but only the 
strong can hope to be considered; only 
those who are prepared for war can ex 
pcct to hold attention." The speaker 
sat down amidst great and prolonged 
cheering.

Not a Drop of Blood.
The next toast which Mr Summers 

proposed was that of “Our Mercantile 
Interests,” to which the names of Wil 
liam Turnbull and J. S McDougall were 
coupled Mr. Turnbull was first to 
speak.

“This is a large subject and a varied 
one,” said he, “and a great many men 
view it from a great many standpoints 
It all hinges, in my mind on the con
dition of the times. In illustration of 
this let me tell you a story concerning 
one of our estimable retailers, Ed 
Ryan ‘Ed.’ was recently returned from 
a trip to the Quid Sod, and, when I 
met him on the street I inquired how 
times were in Ireland.

“ ‘They’re not so good; not so good 
as they once were,’ Ed. remarked sad 
ly. ‘Why I attended a fair over there 
just before I came away and there was 
not a drop of blood spilt until after 
four o’clock.’ ”

The face of Mr Ryan was overspread 
with blushes, and when the speaker 
could be heard in the din which follow 
ed the quip, he said : “This all goes to 
show that everything hinges on the con
dition of things as they are ”

For Deeper Waterways.
“But to be serious,” proceeded Mr 

Turnbull, “the one thing most import
ant-to retailers is that of freight rates 
The tonnage of the groceries coming to 
this city exceeds that of any other 
business and the goods are such that 
they will not stand a high rate. The 
lower the freight rates the better It is 
for ourselves and for the consumer as 
well Ro a very important matter is 
the lake carrying trade The Port 
Stanley Railway which did not loom 
large in the life of the city of London 
to-day is also an important factor in that 
connection. When you consider that 
absolutely without it, goods would cost 
4c a pound more than they do to-dav 
you can get an idea of what it is worth 
to us.

“It used to he said that the cheapest 
freight rates in the whole world were 
those in force on the great lakes. Grain 
could be carried from Duluth, on Lake 
Superior to Buffalo, on Lake Erie for 
18 cents a bushel. while coal was cat-
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vied back for fifty cents a tun The most 
important factor in the transportation 
affairs of Canada to-day is her chain of 
waterways. So the most important 
thing Canada has to see to-day is the 
deepening of her canals that she may 
handle all the traffic between the west 
and the sea ports. These canals, Wel
land and those on the St. Lawrence 
should allow of vessels of 25 feet 
draught passing through in safety. Then 
I he increase in trade would make Can
ada the greatest country in the world 
Look at the increased tonnage passing 
through Ste. St. Marie to-day,’’ he 
cried, “and think of what it will be 
when ten or fifteen millions more people 
have settled in the west. The present 
system will not suffice, hut with its en
largement, the St. Lawrence will he 
the busiest river the world has ever 
seen. 1 want to call the attention of 
the grocers to this. Every man has in- 
lluence. He should use it to bring this 
about.”

What is a Do-do?
.1. S. McDougall, who followed, lectur

ed the dealers considerably on their 
price-cutting proclivities, and also told 
two good stories. The first one came 
after lie had congratulated the previous 
speaker on his remarks in connection 
with the betterment of trade through 
ihe improving of the waterways. lie 
could, he said, only add his “me too’’ 
to the address Then he said:

“That reminds me of a story 1 heard 
about a certain Irishman and his wife. 
This son of Erin had always been ac
customed to humble fare and humble sur
roundings, and, when he could, always 
paid cash on the nail One day a legacy 
was left to this couple, which provided 
a princely income, and they soon decided 
to move to a better neighborhood. There 
was a fine corner grocery. Pat’s w-ife. 
for some time paid cash One night sjie 
came home with a grievance

“ ‘Pat,’ says she, ‘would you belave 
it, I'm the only wan of all Ihe wimmin 
that goes to that store to pay cash. 
They alw'ays get their hills and pav 
wanst a wake. I want to do the same ’

“ ‘All right, Bridget,’ answered Pat. 
‘pay wanst a wake but be sure vou 
pay.’

“Things went well for a time until 
one week the bill came There had been 
u lot of company at the house 
and a quantity of bread had been con
sumed.

“ ‘Pat,’ says Bridget, with tears of 
anger in her voice, ‘that young snip of a 
grocery clerk is doing me. He’s charg
ed me here with goods I niver ordered ’

“ ‘How’s that,’ inquired Pat.
“ ‘Here it is,’ says his aggrieved 

spouse, pointing to the bill on which 
charge was entered for three loaves of 
bread on Tuesday, and on Wednesday 
“do-do” for a like amount

“ ‘I niver ordered any of thim "do
does,” ’ said she, ‘and I don’t even 
know what they are.’

“Pat put on his coat and hat, and 
with fire in his eye went to the store 
After some time he re-entered he house, 
hut sat down without a word. There 
was a world of disgust in his face

“ ‘Did you find out,” asked Bridget, 
timidly, at last.

“ ‘Rhure I found out,’ shot back Pat
T found out I was a D---- n fool, and
vou “do-do.” ’

Should Pocket Profits.
“Now, though it grieves me to say it,

that is where you dealers fail at times,"’ 
proceeded the speaker when the laughter 
had died away. You are always doing 
“do-do.” The association at large 
grows just the same as does the indivi
dual. Some of you keep putting pro
gress away, and so the whole of you are 
deprived of profits which conceited ac
tion would have made possible. When
ever an opportunity arises to allow of 
you gentlemen making a little more pro
fit than you have done there is always 
some one to give it away. A short 
time ago there was an excellent oppor
tunity in sugar. Then somebody com
menced cutting and everybody jumped in 
You all lost the money instead of put
ting it into your own pockets though, if 
what I have heard is true, God knows 
you need it. No doubt a crowd of cus
tomers is attracted by the lowered 
price But it is the kind of business 
that stays for months on the books. My 
advice to you is : If you have a man

.“ED.” J. RYAN,
Who Raid Times in Ireland Were Not so 

Good as of Yore

among you who cuts prices, let him do 
so while you can console yourselves as 
Hawkins was consoled.
“Hawkins," proceeded Mr McDougall, 

“was a particular friend of a certain 
bishop, and the ecclesiastic had been sit
ting up nights with him Then, worn 
out, the bishop said to his man: ‘Harry 
I’ni going to have a sleep; you sit up 
and if Hawkins gets worse, come for 
me, so that I may be able to console 
him before he goes.’ So the bishop took 
himself off to bed. He slept well, it 
seems, and when he wakened in the 
morning he hurriedly dressed himself to 
see how Hawkins fared On the way 
thither he met Harry picking his way 
along the street.

“ ‘How’s Hawkins?’ queried the 
bishop.

“ ‘Oh; Hawkins, he’s dead,’ answered 
Harry.

“ ‘Man! man! why didn’t you call me 
that I might console him before he 
died?’ asked the cleric in some distress

“ ‘I consoled him all right, ray Lord.’ 
answered this man

“ ‘How did vou give the poor chap
35

consolation ?’ pursued the wondering
bishop.

Consoling ’Awkins
“ ‘Oh, said Harry, ‘I said, just when 

he was bad, “Awkins you’ve been a 
bad beggar in your day.’ He reckoned 
as how he had been. And then when he 
was a shade worse, I added : ‘ ’Awkins 
you’ve been a real bad beggar in your 
day.’ ’Awkins fancied he had. Then to 
still further console the poor fellow, my 
Lord, I "said: ‘ ’Awkins, do you know 
where you be agoing ? you’re going 
straight to II—1 ’ ’Awkins allowed as 
he was. And when he was just agoing, 
my Lord, I said: ‘Well, ’Awkins, it’s a 
blame good job you’ve got some place 
to go.’

“Now, that’s what to do about this 
price-cutting business,’, proceeded the 
speaker, laughing. “ lust stop and think 
as Harry did, when someone starts to 
lower sugar, that it’s a blame good 
thing that class of the buying public has 
some place to go. If you lose money in 
selling the staple so low you have no 
one to blame hut yourselves."

Aid. R. 0. Eckert, in the absence of 
Mayor .1. II A. Beattie followed to res
pond to the toast “City of London."

“I told his worship when he asked me 
to speak for him to-night that 1 never 
felt at a loss in speaking to retail groc
ers," commenced Aid Eckert, ‘because 
I was a retail grocer when cod fish came 
in sheets, and sugar in great casks Pos
sibly," he added amid laughter, “1 may 
have forgotten a great deal since then 
because the grocery trade is always pro
gressive.

To Re-open Old Channels.
“I have followed with interest the re

marks of previous speakers in connection 
with freight rates, and especially those 
referring to the past history of the Port 
Stanley Railway. Some few years ago 
sugar used to come here at a low rate 
It came by vessel from Montreal to 
Port Stanley and up the railway to this 
city. There used to be a great tonnage.
I don’t see whv the system should not 
come back again. The trouble seemed 
to be that the grocer wanted his sugar 
from Montreal before breakfast Would 
it not be a good thing for the retailer 
when buying, to ask the wholesaler if 
the staple came in over the Port Stan
ley Railway? As it stands the road is 
not a paying investment, but if we can 
get that tonnage back all will be well.”

Aid Eckert then gave a survey of the 
progress of the city in recent years 

M Masinet, one of the oldest of local 
wholesale men, then gave a delightful, 
discursive address, to the toast “Past 
and Future." He alluded to the moral 
pitfalls digged for him in early years, 
and pointed out with pleasing humor the 
need of the formation of a band of In
dian chieftains as a distinctive Canadian 
honor by the King.

Norman McLeod, was at this juncture 
installed as presiding officer, and as
sumed charge of the toasts until the 
close.

Manufacturers Speak.
• lohn I. Hunt and John Rtevely, local 

manufacturers, responded to the toast., 
“Our Manufacturers."

“The manufacturing situation in Lon
don, to my mind is peculiar," said Mr 
Hunt. “One man told me a few weeks 
ago that during the summer he had to 
run part time for the reason that, 
there was not enough help for him to
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operate at lull strength.” The speaker 
thought an effort should he made to 
bring to the city manufacturers who 
couln gi\e employment to cheap labor 
Klee trie roads should be encouraged so 
that young people from the country 
lould come into the city to the factories 
in the morning and go home again in 
the evening.

John Stevely sauf that lie knew of no 
city so favorably situated as London to 
capture the trade of Western Canada 
lie would gladly give the hand of wel
come to any manufacturer who desired 
to come to the city and would tell them 
lie knew of no place where he could do 
better.

A Voice From Michigan.
■ I T l'ereival, of Fort Huron, secre

tary of Michigan Slate Association oi 
Retail firocers, was the next speaker, 
and Ins address, dealing with affairs in 
Michigan, was followed with the closest 
interest throughout Now and again, 
one or other ul the members would in
terrupt in approval of his views.

“When I was invited to come here,” 
began Ml l'ereival, ‘it was to speak to 
the subject, “How We do Business in 
Michigan.” That was quite a large ord- 
ei Still, I feel that only good can 
come from an exchange of views and 
ideas belviceii this association and ours 

“We have a large Stale organization, 
also locals affiliated with the National 
Association We have conventions every 
year, when we get together and learn 
-omething about good business, credit 
and collection systems, and such like be
ing taken up in open assembly In re
gard to credit rating we have a system 
in Michigan vv hereby if a man leaves a 
town or forgets to pays, the man who 
is “stung” informs the secretary, win, 
in turn iniorins every other member of 
the association So that the man can
not obtain further credit until he has 
settled that first account 

“From what I have found, the real 
trouble lies in the grocers being afraid 
of each other It is a shame All should 
help instead of each trying to cut the 
other's throat In some towns I go into 
all are one happy family, while in others 
one dealer won't speak to another. 
Some fellows are so terribly indepen
dent They know the whole business 
No one can tell them anything, and they 
will cut prices just whenever it suits 
them But price-cutting is a knife that 
cuts both ways It reaches him as well 
as tlic other fellow

Should Meet Often.
“Now I believe,” proceeded Mr Ferci- 

val, “that grocers should meet often—at 
least as alien as bank directors. It 
helps a lot Over in Michigan I know 
of one association who meet every Tues
day afternoon They get together and 
talk over all the local troubles and are 
able to harmoniously unravel any tangle 
I would like to see you London men do 
the same thing I know of another as
sociation in my State where the et edit 
rating system has been perfected to a 
degree impossible in other centres 
Kveri the undertaker is in it They have 
there a list of all the fellows who for
get to pay bills and also of those who 

‘send out to the catalogue houses. If a 
circular is sent out bv the secretary 
with “V” printed against the name tin- 
dealer knows at once that the man 
named has been sending money to the 
mail order houses, beating the whole 
town Then when that fellow comes

along to get credit, he is turned down 
like a deadbeat.

“About early closing,” continued the 
speaker, “let me tell you of my own ex
perience No one in my town thought 
closing couid be accomplished before 
nine o’clock. We got together, and soon 
they were committed to close at eight. 
Then it was seven, and then six. Now 
you cannot buy a box ol' matches in 
Fort Huron after « o’clock because, as 
soon as the clock strikes clerks have a 
race to the door. We all gave open 
credit 1 here once too Let me tell you 
of that One fellow stuck me for $35 
and then left me. I tried to collect, 
and couldn’t so I turned him out. My 
next neighbor down the street got him. 
The fellow kept going until he had 
“stung” the nine of us silent grocers. 
At a subsequent meeting of the associa
tion we compared notes and found we 
had been beaten for $2311 I lad I been 
sensible, I'd have gone over and posted 
Bob That’s where jealousy spoils 
ih ngs One fellow tries to do all the

THOMAS SHAW,
The denial Chairman of Banquet Com

mittee

business of the place, when he couldn’t 
do it if he had the chance That’s tin- 
real benefit of an association. Men get 
acquainted and see what it is best for 
them sooner than tliev otherwise would 
\ not her tiling, always treat the travel
ing man right lie’s vour friend and 
can give you many inside pointers. It 
makes me sick to go into some stores 
and find the proprietor taking up his 
time driving out the cat or something 
so that he will not have to listen to the 
t raveler

“Thanks, old man,” broke in a travel
er “That’s about right.” “I know it 
is,” returned Mr. l’ereival

Co-operative Delivery in Michigan 
Then the speaker turned to the work

ing out of a co-operative delivery sys
tem over in a city of about 15,000 po
pulation in Michigan “There are a 
cood manv co-operative deliveries in our 
State, but 1 want particularly to speak 
of this one There is $20.000 invested 
When a start was made the delivery out
fit of .every dealer was appraised Tilt- 
grocer anil the butcher were each classi
fied, and were given stock to that
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amount. There is a superintendent, a 
bookkeeper, a barn boss, and also men 
to take care of the horses. There are 
three deliveries in the morning and two 
in the afternoon These are made on 
schedule time. The dealers find it costs 
less than two-thirds of the expenditure 
that was necessary when each had in
dividual deliveries. There are 18 wag
ons and 12 routes. Deliveries are made 
at 7, 9, and 11 in the morning, and 2 
and 5 o’clock in the afternoon.

“Every household has been informed 
by card as to the hours when goods 
might be expected No night work, is 
done. Everything is closed out by six 
o’clock, and the dealers find this a sav
ing You couldn’t get them to go back 
to the old system.

“Another thing I want to tell you 
about is a saving they have been able to 
make out of waste paper. Every dealer 
saves his waste in baskets or in bar
rels. and from these receptacles it is 
forwarded onto the central delivery 
There it is baled and sold, the proceeds 
going to help bear expense of the sys
tem. In one month the returns showed 
that $1211 had been saved in waste paper 
alone There are you see many wastes 
in the grocery business.

“There are two grocery trade papers 
in Michigan,” concluded Mr l’ereival 
“It is a duty for each dealer to sub
scribe to one or other of these You 
can't learn too much, and there is no
thing like a trade paper to show you 
what the other fellows are loing ’

Mr Moyer’s Address 
"The retailer is the salt of the earth,” 

declared M Moyer, treasurer of the Re
tail firocers’ Association, in rising to 
speak to the same toast “I consider," 
said he, “that the retailer is even great
er than the wholesaler and manufactur
er, because he stands between the pro
ducer and the consumer The country 
is prosperous, yet the retail grocer is 
not getting his proper share. The only 
way we can gel it, is by organization.” 
The speaker here gave a detailed descrip
tion of how the Retail Grocers’ Associa
tion came into being. He also outlined 
the career of three co-operative stores 
in Toronto, and urged notice of the ef
fort now being made to secure another 
co-operative bill front I’arliament at Ot
tawa.

“Now there is no class of people that 
can do more for the prosperity of the 
country than the retail merchant,” he 
said. “That’s a big statement, but it’s 
true. So is it not time that we con
sider better trade methods, and get 
more harmony among the members than 
exists at the present time ? Why do we 
sit here with folded arms and allow all 
our young men to leave Ontario farms?” 
he asked. “Even the schools are being 
depopulated. There are only two places 
to go—Toronto and the North-West 
Again let me ask why this is? Because 
these places advertise. Yet I venture to 
say there’s not a single farm of one 
hundred acres in the West, upon which 
buildings have been erected, that has not 
been more expensive than a similai 
acreage in Ontario. But the people go 
there because they got going. And that 
is why business is going to the mail ord
er houses—because it got going.

An Exchange in Shoes.
“I was in a shoe store in a certain 

town in Ontario the oilier day when a 
lady came in with a pair of new shoes.

Continued on Page 40.
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ADVANCE IN ROLLED OATS.
(living the strength of the oat mar

ket as a reason manufacturers on Tues
day advanced the price of rolled oats 
by twenty cents a barrel.

As a general rule there is a weaker 
tendency to this cereal in the spring as 
the export call for the raw product is 
not then expected to amount to much. 
This year there appears to be a rather 
peculiar condition existing.

In Manitoba and the other Western 
provinces it seetns that the growers 
have been averse to marketing their 
oats, believing presumably that the 
market would go higher as the season 
advanced. According to millers there 
are several million bushels in the hands 
of these men. In addition to that there 
is a growing demand for oats in Europe, 
and buyers are seeking the grain to 
satisfy this class of business.

Combined, all these eurcuiustanees 
make for a stronger market, and it is 
upon the strength of the oat market 
that the price of the cereal depends, 
(ienerally speaking, rolled oats are 
dearer this year than last by about 
fifteen cents a sack. The price will 
probably not come down until some
body in the west unloads holdings in 
considerable volume.
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The comparison seems hardly apt, be
cause it is just possible the inspection 
of the scale might work a saving for 
the grocer sometimes, it would look 
strange if it did not, and the public 
would be the first to seize upon the fact 
as another argument, “showing how it 
is continually done." Hut that isn’t the 
point.

There are two questions involved in 
this situation. The first is whether the 
inspection is useful, or needed; the sec
ond, who should pay for it. Regular in
spection of scales would be a guarantee 
to the public. It would lull the suspic
ions of the housewife, and have a ten
dency to improve things all round. Hut 
such an inspection must be regular, and 
often. Again, owing to the general hon
esty of dealers, only once in many times 
does the inspector find the machines giv
ing wrong weight. So it would ap
pear the inspection is not needed.

As to the payment, there appears to 
be a great difference of opiniah. If an 
inspection is to be regular it thereby be
comes a PUBLIC SERVICE and should 
he paid for out of public funds. If it is 
not regular but intermittent and calcu
lated to trip up.the merchant, then it is 
only a Government test. In such a case 
it would seein that the only logical 
manner of treating the payment issue 
would be to have no charge when the 
scales are right and a penalty when they 
are found to be wrong.

That would cover the trouble and 
tend to keep them ALWAYS RIGHT 
It would also serve as a guarantee to 
the public. It would appear to be an 
equitable arrangement. The Grocer 
would like to get the view’s of other 
dealers on this question, because our 
Clinton friend is not the only one in
terested.

covered that the particular scheme may 
seem most truly lamb-like and innocent. 
Be on the watch always, tor these pro
positions are hatching even while sleep 
has closed the eyes of most honest mer
chants.

There are some towns in Ontario and 
other provinces where dealers have been 
“stung.’ by these so-called “business- 
getters." It is almost sate to predict 
that these towns will not be worked 
again.

INSPECTION OF SCALES.
A grocer of Clinton, Ont., who con

tends that the inspection of his scale is 
calculated to protect the public and 
who accordingly resents the demand 
upon him of a dollar and a half and up
wards every time an inspector looks in
to his store on inspection bent, wants 
to know why the fees should not In- 
paid from Hie public purse, quoting tin- 
payment of medical health officers as a 
precedent.

THE DISCOUNT EVIL.
At different points in the United 

States bitter conflicts are being waged 
between trading stamp companies and 
retailers who stand lip for business con
ducted on a NON-DISCOUNT BASIS.

In some cases reported the dealers 
seem to be winning. In the city of 
Cedar Rapids, Iowa, they appear to 
have compelled the trading stamp con
cerns to solicit companies and manufac
turing plants generally not touched up
on in contests of this kind. But in 
Cedar Rapids, and, for matter of that, 
in the whole of Iowa, an effort is being 
made to have all retailers sign a 
“nli-dge" to abstain from giving trading 
stamps for some definite period, usually 
a vear. At last reports the responses 
were most liberal.

Canadian dealers should not forget 
how lately they have escaped from the 
same evil in this country. They should 
hear in mind also that all such things, 
defeated tn one way, always seek to re
enter the (old in some other guise, so
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THE MENACE IN CO-OPERATION.
William Maxwell, of Rothesay, Scot

land, President of the International 
Co-Operative Alliance, who is touring 
Canada with the object of stimulating 
interest in co-operation, does not seem 
to lie meeting with any great measure 
of success.

Already Canada has seen several 
stores of this class start, do business 
for a short time and then go out like a 
sputtering candle, while numerous poor 
folk, induced by alluring promises to 
join, mourned the loss of ttieir small 
savings.

The real trouble with these con
cerns lies in the fact that tin- partial 
Governmental endorsation, contained in 
an Act of Incorporation imparts an idea 
of stability, and of prospective profits 
that is not warranted. It is a lament
able fact tlial everywhere this half- 
badge of gentility, and solidity is used 
as a bait to draw from banks, and 
hoards flic timorous dollars of the hon
est poor In such schemes as these 
there lurks always the possibility to de
ceive the inexperienced investor: ll is a 
pity.

Freedom to embark in legitimate en
terprise can be denied no one, but it is 
to he hoped that Parliament in its wis
dom, will see clearly the advisability of 
preventing the Co-operative Bill now be
fore flu- House of Commons, going on 
the statute books. So long as the re
tailers of the country hold together, and 
keep an unsleeping eye turned on Par
liament Hill, it is probable the measure 
will not pass. But it may slip by in 
an unguarded moment. It is this fact 
that must be considered in every retail 
store in Canada

While addressing a meeting of re
tailers in Kingston recently, H A. 
Harrington, Dominion organizer for the 
R.M.A., made the statement that those 
who were in the library competition 
were breaking the law by using a device 
which could lie construed as a discount 
or bribe to customers. 11 is report ed 
that some of the dealers present ex
pressed pleasure al tin- prospect of 
having a clear Held of competition. 
Others in the town are credited with 
having taken the remark of the R.M.A. 
mail less kindly,

j’ I
' 1

} If "; S

d Si l.'.lijj
■ =:i vgl s»jjl

ill
, 4 wi n M 

■\ 41M



THE CANADIAN GROCER

Cutting Knots for Correspondents
One Dealer Could Not See How Grocer Arrived at Year’s 
Statement Printed in Previous Issue—Some Doubt Even in the 
Answer—The Query as to How a Merchant is to Know When 
He is Obeying Law on Produce and Lines of Foodstuffs.

Bv Henry Johnson, Jr.

March 9, 1911.
Mr H. Johnson, Jr.

cr. The Canadian Grocer,
143-149 University Ave ,

Toronto
Dear Sir,—I have been reading 

with considerable interest your arti
cles which have been appearing from 
time to time in our trade paper, 
“The Canadian Grocer,’’ and may- 
say that I have received some very 
valuable pointers on many of the 
topics which you have touched on 

There are one or two questions 
which I would like to ask you in 
connection with articles appearing in 
issues of Feb 17th and March 3rd 
In your article of Feb 17th, you 
give a copy of a grocer’s first year’s 
statement, and I notice that in this 
statement he arrives at the conclu
sion that his net profit on year’s bus
iness is 11,426.70 In looking over 
the figures I quite see that the pro
fit is 2.81 p.c. plus on sales, but do 
not see exactly how he arrives at 
the amount As it is is his first year 
in business I presume the difference 
between his assets and liabilities, 
allowing for depreciation on fixtures, 
bad debts, etc., must represent his 
profit, but as stated do not see how 
he arrives at the figure

Expenses Seemed Low
In your article of March 3rd, I read 

with interest of the success attend
ing the efforts of our friend from the 
Old Country, and quite agree with 
your statement, that he started in 
right, and made good bv sticking 
right on the job. I am interested, 
however, in knowing in just what 
part of the Dominion he is doing bus
iness, as his percentage of expense 
on gross sales seems particularly 
low to grocers doing business in this 
Western Country. Possibly he is 
working under more favorable condi
tions than we are, as our percentage
of expense in ------- runs nearer 121
p.c. than 91 p.c.

Trusting you will find time to 
answer my communication when con
venient, believe me,

Yours sincerely,
W A E

One Arrangement.
I have tried to get my former cor

respondent to write an elucidation of 
hie statement along the lines suggested 
by W. A. E., but he does not reply, so 
I have had to do some “digging” my
self. Here is the wav it works out as 
I see ft :
Gross sales $50,760 20
Less cost of goods 35,934 00

Gross profit 14,826.21
Less net expense 9,129 51

Net profit 5.696 70
Portion represented by stock

on hand ............................... 4,270.00

leaving amount for dividends 1,426 70

Another Compilation.
But, on the other hand, here is some

thing which might modify his conclu
sions. Suppose we look at it this way :
Assets are ................................  $9,270.10
Less liabilities, bills pay.,

capital stock ...................... 7,843.40

Which leaves, as above ........ 1,426.70
Which tangible assets have 

been scaled for F. & F. and 
bills received ........................ 413.55

Apparently leaving available 
for dividends only ............... 1,013.15
I am not clear on this point, though I 

have thought over it a good deal Ques
tion is : If the total tangible surplus is 
$1,426.70, and we cut into it to the ex
tent of $413.55, can we by any process 
of correct figuring have the entire 
amount of $1,426.70 on hand for divi
dends ?

The “friend from the Old Country" is 
located in New Jersey.

• • •

Just Hated to Ask.
Here is a merchant whose troubles are 

those of legal pure foods :
Hornell, N.Y., March 9, 1911.

Gentlemen,—I receive so much 
knowledge from you that I hate to 
ask for special information. But I 
would like to know about farm made 
butter, vinegar, maple syrup and 
maple sugar How are we to know 
when we obey the lawl We want to 
obey the law to the letter, but can
not tell whether butter contains 16 p. 
c moisture, or vinegar 40 p.c. acid, 
or maple sugar all maple, rice 
glazed, or not. We are told to 
stamp oleo, process butter, cotto- 
suet, compound, cottolene, vegetole, 
and soon to have a stamp for all 
teas, unless natural Kindly advise.

Respectfully,
PURE FOOD COMPANY

The General Bisk.
You cannot tell about farm produce 

and must simply take the risk unless the 
seller will give you a written guaranty, 
in which case you are relieved of respon
sibility and the trouble is up to him. 
Butter which is well “worked” is likely 
to come within the law and pure cider 
vinegar, made from apple juice only, 
should always be safe for 4 p.c.—not 40 
p.c.—acetic acid But your farmer may 
not know about these tests and may 
then decline to give you a guaranty. In 
the case of maples, however, he can 
know, and his refusal to give the guar
anty is prima facie evidence that you 
had better let his stuff alone. As to 
rice, that is bought from people who are 
in position to give and from whom you 
are in position unequivocally to demand 
a guaranty, and you should get it every 
time.

• • •
Fail Through Ignorance.

Gentlemen,—I was much interested in 
your sample pages relating to store ex-
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penses 1 have been in the retail gro
cery business over twenty-five years and 
during that time have seen the rise and 
fall of a number of so-called grocery- 
men, and my honest opinion is that 
more grocerymen fail from not knowing 
how to figure percentage than from any 
other cause. I am sending you my way 
of figuring expense. If you care to pub
lish it, you have my consent ; but would 
rather you would not mention my name 
or place of business.

Yours truly, G. O. W.
His Method.

Capital stock ................. $3,000.00
Store rent, per month $30.00 $360.00
1 clerk, per month ........  40 00 480.00
Myself, per month .......... 75.00 900.00
Fuel, per month 2.50 30.00
Light, per month ........... 3.00 36.00
Insurance, per month 3.00 36.00
Taxes, per month ......... 3.00 36.00
Telephones, per month ... 2.50 30.00
Advertising, per month 2.50 30.00
Delivery horse and wagon, 

per year 50.00
Incidentals, per year 50.00
Int. in Investment, 6 p c.. 180 00

Total expense ................ $2,578 00
Luck on Horse-Keeping.

Yearly sales, $18,000.
20 p.c. gross profit, l-6t,h of

sales ............................. $3,000 00
Expense ........................... 2,578 00

Net profit ................. $422.00
$2,578 divided by 18,000 equals 2 1-3 

per cent, expense.
$422 divided by 18,000 equals 2 1-3 

per cent, net profit.
Which I pass upon as a very conserva

tive statement, which probably fairly 
reflects local conditions of competition, 
etc , but it looks like he is very lucky 
in his horse keeping expense. It costs 
me as much every sixty days to keep one 
horse

GROCERS IN POLITICS

John W. Van wart Defeated for the 
Council in St. John.

St. John, N.B , April 27.—John W 
Vanwart, proprietor of Vanwart Bros., 
grocers and meat dealers, who has been 
in the city council for the past six 
years, was defeated last week, in the 
annual elections, by about 400 votes 
Aid. H. 0. Smith, the west side grocer, 
was returned with a comfortable major
ity. George W Colwell and Thomas ,1. 
Dean, two retail grocers who sought to 
break into civic politics, were unsuccess
ful in downing their opponents.

This will be the last year for the pre
sent aldermanic system as the people 
voted by a majority of 2,246 in favor 
of government by an elective commis
sion composed of a mayor and four com
missioners instead of the present coun
cil. consisting of a mayor and seventeen 
aldermen The new regime begins next 
year.

TO FORM RETAIL ASSOCIATION.
A committee has been formed in Med

icine Hat, Alta , to take preliminary 
steps in the organization of a Retail 
Merchants’ Association. One of the first 
questions which will be dealt with is an 
early closing by-law
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Dishonest Agent Victimizes Grocers
Man Who Represented Himself as Agent for Manufacturer 
for House Cleaning Product Plays Sad Havoc in Business of 
Chatham Dealers—The Forged Orders and Flood of Goods— 
Manufacturer Appears Guiltless.

Chatham, Ont., April 27—A number 
of grocers in this city and vicinity are 
the victims of what appears to have 
been rather unscrupulous methods of se
curing orders in connection with an ad
vertising campaign. Apparently, the 
manufacturers and wholesalers have been 
also victimized in the matter.

About four weeks ago an agent made 
his appearance in the city and conduct
ed a house to house canvass, represent
ing that he was acting on behalf of the 
manufacturers or wholesalers of a cer
tain product designed for sweeping and 
housecleaning purposes. The agent stat
ed that he was representing the firm 
which manufactured the goods.

The following was what actually oc
curred at one house where he called. 
When the man had introduced himself 
and his goods the lady of the house de
clared that she didn’t want to buy any.

The Interview.
‘‘But we’re not really taking orders,” 

explained the man. “We’re just going 
around, representing the firm and adver
tising the goods, to give the grocers an 
idea of how much to put in stock.”

The lady still protested that she 
didn’t want any.

“Of course, this doesn’t cost you any
thing,” the man assured her "I am 
not taking orders.”

He then asked if she had ever used 
the stuff. She said she had .not, but 
that a neighbor had, and from what she 
could learn it was very good. Some 
time she might use it herself, but didn’t 
intend to order except through her gro
cer.

"I am not taking orders,” persisted 
the agent.

He then produced a hook, similar to 
the order-book usually handled by can
vassers, with a carbon sheet for dupli
cating He asked where the woman 
dealt, and her name ; and secured these, 
also the street number. He then handed 
the book to the woman to sign.

She Reads the Paper.
“I suppose since T am to sign this. 

I might as well read it and see what it 
is.” she commented : and read the print
ed blank which had been filled in hv the 
agent, and which, besides the informa
tion given, contained these words ’
“This is an order for a can of------- for
which T agree to pay S5 cents upon de
livery."

“That is an order,” declared the wo
man. “I don’t want the stuff now. T 
may order later ; hut if so, I'll order 
through my grocer.”

The man explained that the goods 
would be sent to the grocer, and deliv
ered to her at any time she liked ; and 
she didn’t have to pay unless they were 
delivered. However, the woman ended 
by telling him flatly that she didn’t in
tend to order. When she wanted the 
stuff she would go to the grocer 

The Second Act.
This was Act 1 of the drama Act 2 

was pulled off toward the dose of an 
April afternoon, some three weeks later 
The scene was the selfsame kitchen 
There came a violent rap at the door. 
The latter being opened, the grocery hoy 
handed In a can of ------- .

“Here’s your ------- , Mrs. ------- ,” he
cried.

“But I didn’t order any,” protested 
the woman.

Thereupon the boy showed her the du
plicate order blank, filled in with her 
name, the grocer’s name, the street ad
dress, countersigned by the agent, pre- 
sumbly in his own handwriting, and 
with the woman’s name ostensibly sign
ed in the blank left for her signature. 
The woman’s “signature” was written 
in a femine hand, quite different from 
the agent’s ; though it was not, of 
course, the woman’s actual handwriting, 
hut a clumsy forgery.

The Goods Refused.
The man of the house happened to be 

handy, and he promptly told the boy to 
take the stuff away, that they didn’t 
want it in a gift, and that somebody 
had been guilty of forgery. The boy 
took the goods back to the grocer 

Interviewed later, the same grocer 
stated that this was not the only case. 
About half the orders he had been hand
ed ( taken ostensibly by the agent or 
agents) had produced similar complaints. 
In some cases the people had never sign
ed at all ; in others they had signed 
upon the understanding that the goods 
were not going to cost them anything

Others Have Like Experience.
Other grocers have had a like exper- 

perience. One man ordered a couple of 
cases of the goods on the strength of 
these advance orders, only to find that 
a large percentage of the orders had 
never been actually given. Of course the 
grocer never knew there was anything 
wrong till he or his man went to deliver
the goods. Then the cans of-------came
tumbling back on him in veritable show
ers. The grocer could do nothing. Where 
the customer declared he had never 
signed, it was out of the question, on 
grounds of policy alone, to dispute his 
statement. Where the signature had 
been actually given, but under the im
pression that, there was no expense in
volved. to force the goods unon the cus
tomer would he equally impolitic The 
grocer, in short, found himself loaded 
with twice as much of the stuff as there 
was any demand for In most cases 
orders had been given bv the grocer in 
considerable excess of the advance or
ders ostensibly secured hv the agent, so 
that, when approximately half of the lat
ter vanished into thin air. the grocer 
felt, him self pretty badly “stung "

Made Sales Difficult.
But this didn’t end the grocer’s predic

ament The goods were excellent ; the 
stuff should, under ordinary circum
stances have been easily salable : hut 
the peculiar methods referred to speedily 
became a matter of common talk Hence 
the grocer who undertook to sell these 
goods to ordinary customers was engag
ing in very uphill work : and to sell to 
such as felt an attempt had been made 
to swindle them was practically impos
sible.

That the bad advertising given the 
product bv the methods of the agents 
was Injurious to the product itself is
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the best evidence that the manufacturers 
were guiltless of any complicity.

Shy Second Time.
This seems to have been by no means 

the only case of the kind, however.
About the time the cans of ------- came
tumbling in, another agent made a house 
to house canvass for a flavoring extract 
—again, from all accounts, a very good 
product. The first mentioned grocer, 
however, having been bitten in the first 
instance, proved shy in the second. The 
agent for the flavoring extract, who ap
pears to have made fewer misrepresenta
tions in the course of the canvass, 
brought him one day fifteen orders for 
the product at 50 cents a bottle. He 
glanced through the orders, and as he 
did so, one woman whose name he notic
ed came into the store. His previous 
experience was still fresh in his mem
ory. Quietly calling the customer to 
one side, he showed her the order.

“Did you sign this ?” he asked.
“I most certainly did not,” she de

clared.
The grocer had already ordered two 

dozen of the product on the strength of 
the advertising campaign, but he immed
iately cancelled half the order, taking 
his chances on disposing of the other 
half.

TORONTO BRANCH AND R. M. A.
Toronto. April 27.—A peculiar 

situation developed at the last meet
ing of the Toronto branch of the 
R.M.A., on Monday night, when 
President R. W. Dockeray. First 
Vice-President Harry Ellis, Second 
Vice-President George H. Cooper, 
Secretary George E. Gibbard. and 
Treasurer F. C. Higgins, the entire 
executive of the branch, tendered 
their resignations to the meeting 
on the ground of inability to work 
in harmony witli other sections of 
the association.

Some time ago these officers, who 
comprise the executive of the branch, 
forwarded to the Dominion board 
a request that changes be made in 
the constitution to allow the local 
branch a greater measure of auton
omy. This was done because of 
the discovery that the branch had 
little or no authority in working out 
its own affairs. They wanted an 
amendment to allow of any branch 
setting its own yearly fees, while 
sending on a stated per capita tax 
to the Dominion body. They also 
desired to exclude all past officers 
from places on executive commit
tees. and have on these bodies men 
who were actually holding office.

These things the Dominion board. 
In their deliberations on Easter 
Monday In Montreal, did not deem 
to be In the best Interests of the 
association ns a whole, and so the 
required changes were not made. 
The local executive, after stating 
their case, placed their resignations 
before the meeting. The member
ship, however, after listening to all 
the explanations, voiced Its disap
proval of this procedure, and on a 
vote being taken the meeting divid
ed 25 to 24 in favor of the officers 
staying on. They were averse to 
doing this, but finally, on a motion 
by Aid. Yoemans, It was decided 
that they hold a meeting themselves 
some time during this week, and 
submit to a meeting of the branch 
on Monday night next a report, set
ting forth just what they consider 
should be done for the best Inter
ests of the retail dealers In To
ronto.

There was some talk of secession, 
but several members of the execu
tive spoke against this, pointing 
ont that the only hope of tne deal
ers of the country lay In unity from 
coast to coast.
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INTERESTING NEWS FROM THE AMBITIOUS CITY
Synopsis of the Principal Topics of Conversation in Hamilton 
Grocerdom—The Annual Picnic—The Motor Truck for De
livery Purposes—A New Suggestion — The Late Arrival of 
Maple Syrup—Mr. Maxwell to Speak at Canadian Club Banquet.

Hamilton. April 27.—Hamilton grocers 
have their committees appointed to ar- 
i ange details for their annual picnic, 
hut as yet have not decided where it will 
be held. Niagara Falls and Grimsby 
Beach seem to be the most popular points 
mentioned. The action of the railways 
in raising the rates came unexpectedly, 
and this may make a difference in route 
selection.

Motor Deliveries.
Motor truck or horse for delivery pur

poses is becoming quite a subject for 
discussion among the trade. All realize 
that in the near future the horseless 
wagon will be a necessity. It has been 
suggested that ten or fifteen grocers 
should combine and give a manufacturer 
an order that would enable him to make 
a considerable reduction in price.

Eastern maple syrup is coming in now, 
this being the latest delivery in years, 
with orders only partially filled. It is 
proving an unprofitable business for the 
grocer, as any warm day it may be lost 
by fermentation.

Canadian Club Feature.
The Canadian Club feature Mr. Max

well. the promoter of co-operative soci
eties, as a drawing card for a banquet. 
It is to be wondered if they knew the 
nature of the business he is promoting 
before they heard him. as most of the 
members are merchants or manufacturers 
that stand to lose more than any other 
l>eople by the intreduction of co-o|>era
ti ve concerns in Canada.

Always Figure
Profits on the

Selling Price
Here is a letter arising out of an ar

ticle which recently appeared in “Cana
dian Grocer,” outlining the views on 
profit figuring of C. E Jamieson, of 
St. Catharines

Editor Canadian Grocer,—I was much 
interested in the article “Profit Figured 
on Capital Employed,” which appeared 
in a recent number, and though 1 am 
not good explaining on paper, 1 should 
like to ask one or two questions on this 
subject Let me give an example why 
we should figure profit on selling pria-

Supposing we figure on cost and we 
purchase al (ill cents to sell for $1 and 
call that 25 per cent Now you tell 
your clerks that you are making 25 per 
cent and one of your neighbors comes 
and wants to be obliged and the clerk 
is told to let him have it at cost. First 
thing he would take off 25 per cent., 
which will not give you the price you 
paid ; which on the other hand had you 
told him 20 p.c , the “correct” percent
age, he would have at least got you 
your cost.

Another example : “A” commission
merchant ; “B” merchant :

A sells $10 of goods 25 per cent, com
mission, $2.50 returned to shipper, $7.- 
50 ; B sells $10 worth of goods, makes 
$2.50 returns to wholesale, $7.50.

Thus you see, two men sell $10 and 
both at end of day have $10 in the till. 
Both make $2.50, both return to credi
tor $7.50. Why should that be 25 per 
cent, on $10, and 33 1-3 per cent, on 
the other ? I claim that the easiest and 
safest way must be the right and best, 
in spite of what school books say. I 
for one would not go to the schoolmas
ter for business advice. I think C. E. 
•Jamieson must have taught school till 
quite late in life before taking up busi
ness.

Still another example : Suppose a bis
cuit manufacturer invoiced his biscuits 
at selling price and allowed us 20 per 
cent . we would send back to them 20 
cents out of every dollar’s worth sold 
Should I call that 20 per cent, or 25 per 
cent, profit ? As I am too busy to 
take private lessons. 1 will still con
tinue to figure the right way.

.1. F. HOLLOWAY.
Toronto.

l-lfTON AN II IKKIGIIT KATES.
Picton. Out., April 'll.—For some 

time past local retailers have been 
urging that some action be taken 
to adjust freight rates, which ap
pear. on the face of things, to be of 
a nature discriminatory against 
dealers in this town.

“It’s a common thing to see dealers 
exchanging goods bought from these big 
establishments. They do it every day.

“Now what I say is that we must go 
further than simple organization of our 
own and must organize with the custom
er. The dealer has got to start a cam
paign to tell the farmer what to do. 
This movement must come from all the 
people in the country. The consumer 
must understand the retailer. Find out 
why these people send money away 
fo mail order houses. They cannot real
ly serve the people, except in small part. 
But find out why it is done. Make the 
farmer see he is losing more if the coun
try stores close than he can possibly 
gain from the other end.”

Hold Public Meetings.
“Public meetings could be held with 

speakers from outside points to address 
them, so that personal bias would not 
enter in. The situation could he explain
ed in full, and those in the audience 
could he asked to take their part in the 
movement. You could appoint joint 
committees of merchants, mechanics and 
farmer and work out some systematic 
plan for the good of the many. There’s 
been a little too much secrecy in this 
business. Because of this tendency on 
the part of the dealer to keep tilings 
hidden the consumer has come to think 
lie is being “done” all the time. Don’t 
let it get any worse.”

The toast to “Our Trade Journal,” 
was responded to by W. J. Whiteside, 
editor of The Canadian Grocer.

C. W. McGuire spoke a few words for 
the travelers, and the meeting closed 
with “God Save the King.”

Some of the Feasters.The matter raine to a ____ ___
Week, wheu the Hoard of Trade took 
it into consideration at its regular 
meeting.

There was some discussion and as 
a result a resolution was passed 
setting forth the views of the body 
with regard to the alleged discrim
inations. A copy of the resolution 
was ordered to be sent to the par- 
lies concerned.

Retailers are hopeful this action 
will have the effect desired. If it 
does not. some yf the local men 
are disposed to have the mutter 
brought to the attention of the 
member of Parliament for the con
stituency. If necessary, they would 
carry it even further, they say.

LONDONERS REVEL IN SPEECH 
AND SONG.

Continued from Page 36.
11 bought these in a mail order house by 
rataloge, ’ she told the dealer. ‘ They 
don’t lit and I want to exchange them. 
I’ll pay you the difference, because of 
course you cannot afford to sell as cheap
ly as the big places can. The dealer 
looked at tlie bools, and then brought 
down a pair of the same size and brand 
from his shelves. They were fifty cents 
<-hea|>er. The woman was astounded, 
and could hardly believe her eves. She 
wouldn’s have either only the marks on 
the shoes had undoubtedly been there 
before she entered the place. Still they 
go to the catalogue houses to buy goods, 
just because thev got going,
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Among those present were the follow
ing: J. T. Perrival, Port Huron; M. 
Moyer, Toronto ; Wm. Turnbull, J. I. A. 
Hunt, Lieut .-Col. A. M. Smith, C. W. 
Summers, M. Masuret, John Stevelv, 
Aid. R. Eckert, James S. McDougall, 
Wm. Gorman, N. McLeod, F. Webster, 
W. T. Mullins, F. L. Evans, M. J. Mr- 
Keougli; W. J. Whiteside, Toronto; ('. 
W. McGuire. Wm. Spittal, R. J. Don- 
aghy, F. E. Tobias, J. H. Boyd, S. F. 
Stevenson, Clem Garvey, F. W Paul, W 
E. Watson, Edwin Smith, G W. Ham
mett, Thomas McCarthy, J H Wilkey, 
E. E. Sinnell, F. T. Manning, Fred H 
Traver, N. M Ripley, M A Young, T 
• 1 Cohoon, J. M. Duncan, E. M. Insley, 
II. Fountaine, E. S. English, H. Eng
lish, W. C. Maker. Thomas H. Janes,
D. J. Patterson, Thomas Shaw, E. J. 
Ryan, O. B Drake, J. A. McFarlane, 
T Selby, W. Hayes, Jack Anderson, W 
Kidner. O. Falkner, Fred Jones, W 
Richards, H James, William O'Lough 
lin, J. A. Beechie, R. Collins, A. M 
Masu ret, Thomas Fitzgibbin, E Bodkin. 
George Fulcher, R Itipp, Jas. Jupp, J. 
A. Wilson, C. H. Tune, A. Duncan, L. 
T. McIntyre, H. I^ewis, R. A. Ross, G.
E. Eccleston, Harry T. Bell, James 
McLeod, C. H. O’Brien, Walter Lee, 
George Tupholme, W A Bailey, H. 
Lance, John Murrav James McKenzie, 
E. F Clegg, Ken McCormick, J. Fort
ner, H. G each, K. L. Elliott, R. A. 
Thompson, P. A. Sands, W V Charl
ton, A. McNaughton, T. H. Haskett, 
James Haskett, J. Hawkins



Latest Review of Grocery Markets
Dried Fruits Continue Firm—Stocks of Prunes and Evaporated Apples Especi
ally Scarce—Raisins Another Line Singled Out—Sugar Considered Quite Strong 
Though Trade is not Brisk—Montreal Reports Higher Market for Tarragona Al
monds and New Crop Brazils.

See also Provisions, Cereals and Fruit, Pages Following.

QUEBEC MARKETS
POINTERS—

Tarragona Almonds—Higher.
New Brazils—Received ; higher.
Seeded Raisins—Advance noted.
Montreal, Apr. 27th.—The reports 

from the wholesale houses indicate 
healthy conditions in the grocery mar
ket. Orders are coming in freely, pay
ments are quite satisfactory, conditions 
in regard to most of the articles are fav
orable and a prosperous summer seems 
to be looming up. During the past week 
I he market has been rather uneventful 
as to piices but the conditions of trade 
remain bright.

This week practically marks the open
ing of navigation which with 
consequent lower freight rates 
for which the trade has to 
a certain extent been waiting should give 
business a new impetus. Flour is some
what stronger and rolled oats are tinn
ing up. New Brazil nuts are on the 
market, sugar at the recent advance is 
firm and in good demand.

Canned goods are in practically the 
same position they occupied a week ago. 
The demand continues good, especially 
in tomatoes. This is the time of the 
year when home stocks are beginning to 
run low and the grocer is called upon for 
supplies.

In dried fruits seeded raisins show a 
slight advance and the whole market is 
strong. One tirm stated that 100 to 110 
prunes sold in a wholesale way at 0 
cents recently. The smaller varieties 
are in limited supply and are bringing a 
good price to those who have them to 
offer.

The arrival of new strawberries in in
creased quantities and at a lower price 
should be of interest to the grocers who 
handle new fruits, this pointing to the 
fact that the big season is rapidly ap
proaching.

Sugar.—At the recent advance sugar is 
firm with a fair enquiry. There are rea
sons why the demand is still only fairly 
brisk, the fact that many of the retail 
trade not having disposed of the heavy 
stocks they secured some time ago, the 
awaiting for the opening of navigation, 
and the heavy character of the roads 
coming with the breaking up of winter 
being the foremost. There is a fair 
business passing, however, and the mar
ket is considered strong.
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Syrups and Molasses.—Molasses at 
present are rather quiet but there is in
terest in the fact that the first arrival 
of the new crop is reported for next 
week by steamer. The opening price is 
that which has been reported for futures. 
The demand is fair at present but with 
the opening of navigation and the arrival 
of new stocks there should he renewed 
activity. Syrups are moving out well, 
continuing the business that has been ex
perienced of late.
Molasses, to arrive, car load lots............................  0 18 0 391
Isuor Barhudoee molaeeee, wmatsons..................• Il u 33

barrels —..................014 I 36
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Dried Fruits.—A slight advance in the 
price of seedless raisins is reported ow
ing to a scarcity of the old stocks and 
reports in regard to futures. Evapor
ated apples and peaches are becoming 
scarcer every week and prices seem to 
be naturally seeking a higher level. The 
market in practically every instance is 
firm and will likely remain so for some 
time to come. Some of the houses are in 
a better position in regard to dried 
fruit. One will report apricots still in 
fair supply but evaporated apples done, 
while witli another the condition will 
likely be the reverse.
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Nuts.—New Brazils are practically on 
the market now. Local houses report
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them arrived or on the way and the 
price rather stiff. There is not a great 
deal of interest in nuts at the present 
time. A steady demand is noted but 
otherwise there is nothing new to re
port. The market is firm. Tarragona 
almonds are reported very scarce and 
some of the jobbers are quoting higher 
prices.
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Rice and Tapioca.—There is a fair en
quiry for rice. Jobbers report that Caro
lina rice shows a slight reduction this 
week. The reason advanced is to the 
effect that the area of rice cultivation 
in the southern part of the United States 
lias been greatly increased and with the 
source of supply larger the amount of 
rice to offer undoubtedly becomes great
er. But at the same time it is admitted 
that for American rice the demand has 
always been about equal to the supply. 
However, the report as given is the 
statement of one of the local houses on 
the conditions of the market as they find 
it. Fqr other varieties of rice the de
mand ifc steady and tapioca is also going 
out well before what is apparently the 
beginning of a summer demand.
Mm, gn4. B, be* 144 pound...

I»»*»».».. s
poekets. » pound...........

" i»5KU.lSlp*de....
Velvet head Carolina rice, per lb..............
Brown sago..
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Seed.
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.................. II
......... 0 09 0 1
......... 0 04* • I
.........  6 664 II
.........0 5*||

Teas.—The market is steady with a 
good demand for teas of all kinds. There 
is practically no change as far as quo
tations are concerned.



Ohnrrlra, blank, not pitted, heavy syrup, I s

heavy syrup, I's.

heavy syrup, rs
whits heavy syrup, I s

re. heavy syrup.
kwtonbeniee, re.heavy syrup.

white, heavy syrup.
haepbeniee,blaok.

heavy syrup

Asparagus tips, l e. t 
leans, Gold* Wax,

Refugee or Talentine (Green) re.
Refugee Midgets

Paris toespe, to

CANNED GOODS
TORONTO.—Tanned vegetables, not

iceably tomatoes, are enjoying a fail- 
trade, letailers who have run short re
plenishing their stocks. Canned peas, as 
can be expected with the high price rul
ing, are quiet. One dealer referred to 
canned fruits as growing decidedly 
small, canners’ stocks of a nujnber of 
lines such as pears and strawberries be
ing about done. This wholesaler said 
he believed that this \ear would witness 
the biggest dean up in stocks of all 
kinds of canned goods that has been 
known in years. With stoeks now grow
ing into small eompass and with a couple 
of months of good trade yet. when the 
new stoeks arrive on the market, they 
will be badly needed. Canned apples 
have been moving out quite well of late 
at $3.50 to $3.60 for gallons.

VSOSTAULE»

Imu dleed, blood rod, I »...........
whole, blood red, I'. .........

" ollood. blood red. I's...........
" whole, blood red, le...........

whole. Beef bad, |,...........

Osbbeso. « •............................
Oarroto, S‘e.......................................
swTg^...-...................................

Feu, ItendeidLeloe 4, S e .............
Bsrly Jane. eiioS, Fe .... 

" Sweet Wrinkle, el* I. «. .. 
Extra âne lifted, sloe 1. I's.. 

Pumpkin. I's ...................................

Sptassh. tsbls, r.. ..................
•• rs............................
", sal...........................

•• ’ ri".".".".".".".".".". V.".'.V.V.'.
" gals ..........................

Tarâtes, Fs...........

Per do.
Oroue ■ (Iront. .

é lit 
• 51

tfft

FRUITS

Blaeberries,
, otenSslrd.

asSil • IS

la
Spices.—The spice 

uneventful from a 
Prices are steady and

Per lb
Allspice ...........0 13 0 18
Oinnamon, whole# 16 0 16 

" ground 0 11 §19 
Cloves, whole • 38 0 35 

" ground.. 0 21 0 35 
Orram of tartar 0 36 0 32

market is rather 
local standpoint, 

demand is normal.
Per lb

Ginger, whole.. 0 20 0 30 
Cochin 0 17 0 30

Mara ,.....................  0 76
Nutmegs...........  0 30 0 60
Peppers, black . 0 16 0 18 
Peppers, white 0 10 0 86

Coffee.—The market locally is practi
cally unchanged and generally the vari
ance with conditions as they have ex
isted is not marked. Opinions differ as 
to what the future is likely to bring and 
it is felt that it is still early to offer 
them. The primary market shows a fall
ing off to llie extent of a few |x>ints this 
week.

... e is u so 
___. ... • IT • II
Meeldfto . I SI |N

Bhmberb, prwrred, S a.................................. 1 4SI“ su...................... ini
standard, gal ......... ............... 8 60

Strawberries, heavy syrup, I’s... i....... ! 1 776
Clover Leaf and Horseshoe brands salmon :

1-lb. tails, down 1 06 1 074 Ooheee, per doe.
4-lb. date, desen 1 SO 1 31# Red Spring,dos ..I4b. Sate, Keen 8 «4 Î 36 
Other salmon prices Lobtoers, halves.

Humpbacks, des 1 80 1 36
Pinks.................  1 80 1 16
Northern River Sookeye...
Chicken........................é Of Soup, I's........
Turkey.........................  4M Soup, I's.........
Duoks...........................  4 01

188 
IN I M
1 M

1 774 
187$

Lobsters, quar
ters, perdosen . 1 00 

I SI
. 1 to

1 40

MONTREAL.—It is now apparent that 
stocks of canned goods will be pretty- 
well cleaned out by the time the new- 
pack is ready for the market and this 
condition is generally regarded by the 
trade as desirable. Some state that they 
will likely be short of peas before relief 
arrives, but that largely depends upon 
bow the demand endures. Tomatoes are 
going out freely, the price being seldom 
below $1.40, dealers reporting a good en
quiry. Gallon apples are firm and few. 
Already there is interest manifested in 
the coming crops and while it is stated 
that prices have been quoted the inclina
tion seems to be to “sit tight’’ for a 
while longer unless, of course, the offer 
appears particularly attractive. It will 
be practically two months vet before the 
earlier crop prices will he quoted or will 
permit an estimate.

Apples, gal................................................  3 35 f 3 60
Fees, standard, is esc................................. 1 10Peas, early June, dee*...............................  1 80 1 36Peee, sweet wrinkled, dasen ............................... Ill
Pees, extra sifted, doe*......... ............. .............. 1 91Pumpkins—8 lb., I6e. ; gallon, 88.00.Beans, dee*......................................................  1 00Oern, doe*........................ ...........4................  160Tomatoes, doe* (Ontario and Que bee).........  1 35 |tfStrawberries, dee*..................................... .... 1 90
Beepberriee, f«, dee*......................................... 1 774Peeehee, Is, doe* ........................................... INPeaches, I's, doe*......................................  2 874 3 N
PeerëTis.fie*.............................  ... .........  INPeers, BA, doeen .. .......................................... 140
Plains, Oreengars, dee*............................. 1 40 1 874Plee*.L—herd dee*.......................................  INLawtonbenies, I's, doven.....................................  IN

Glover Leaf and Horseshoe brands ijlene1-lb. tails, per dosen............................................ 1 67 à4-lb. Hate, per dosen............................ .... 1 334
1-lb. date, per dosen............................................ IN

Other selmon-
White salmon.............................................. l 10 1 15Humpbeeks, dosen................................... i 25 1 40aoiM.............................. ............ iso*•4 Spring, dozen....................................... 145 ITSRed Bookeye, dosen ................................... 1 85 1 10
Lobster—

t"!t g»y. y M; 14b. toll,, dosez, SI 60 *4 7114b. (sto, «sun, $5.0*. $6.10.
Omn pressed earned Minced ocUone. to IN_bsW, U......±...u 10* CbmsdbwlLri.: 15
Owow-soto* ... Oorosdbse/btsB.*. 13

,i' pî5*on “ ^ s ee 
aUs^toiw •» ÊEEnÆî:166

Is....................... S *0 14, 15,
I2253:fc::::::: IS pY‘e0Dhm*te,w
KîaHtoS.u.:.: IB T”"?*1
•Gwedtidnsr.y SOI •“«•*smokWbssf.i, IN

,1s... 14» BUesdesoksdbesf.ls I*

salers are not complaining. The market 
has been rather uneventful this week as 
far as price changes are concerned, an 
advance of 20 cents a barrel in rolled 
oats being the most particular feature. 
The primary market in tapioca is strong
er while raisins was singled out from 
the dried fruit list by some wholesalers 
as an article exhibiting strength.

The planting of rubber came in for 
considerable blame for the rise in values 
during the past year of several lines of 
groceries. The first item mentioned was 
tea, the market having been strengthen
ed owing to the large acreage of tea 
damaged by the inter-planting of the 
rubber trees. Another dealer attributed 
the rise in canned pineapple to the same 
cause, its production having been aban
doned for the more profitable rubber 
trees. Another article for the rise of 
which it is held responsible is tapioca. 
A recent report from a tapioca dealer 
says: “The news we have from the East 
is that the production of tapioca is still 
being curtailed, owing to the planting of 
rubber, and if this sort of thing con
tinues it is quite probable that tapioca 
in a few years will be a very scarce arti
cle. We are also advised that there is 
damage to the crops this year, so that 
prices in the primary market are firm.”

The sugar market is quite firm at the 
recent advance. Dealers evidently have 
not disposed of the stocks purchased 
some lime ago and for this reason trade 
is not large.

On June 1, the price of puffed rice, il 
is said, will be advanced 65 cents a case. 
The present price is $3.60, while the 
price after June 1 has been set at $4.25 
a case.

Sugar.—Following the advance of last 
week, the sugar market has ruled firm 
and at the present time is considered 
strong, owing to the prospects for a 
materially shorter crop in Cuba than 
last year. The Cuban planter is helped 
by the fact that he has no competition 
from Europe, which rules 30 points 
higher Ilian Cuban. Refiners are hold
ing off in purchases, being well supplied 
for current needs, but their stocks are 
only about one-half as large as last year 
and will need replenishment from time 
to time. Local trade is not brisk but 
normal in volume for this month.
Extra granulated,......................................
Imperial granulated.............. ..............
B*ver granulated............................................................
Yellow, be* . ................................................................

Barrels of granulated and yellow will be furnished 
e81 rants above beg priera.

Extra ground, brls............................................................
" " 604b. boxes........................
•• •• 864b. boxes !.

Powdered, brie.................... .............

4 78 
4# 
4 69

ONTARIO MARKETS
POINTERS—

Tapioca—Firm.
Raisins—Firmer.
Rolled Oats—Advanced 20c. barrel. 
Lard—Easier.
Toronto, April 27.—While trade this 

week is not particularly brisk, prospects 
for future trade are bright and whole-
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6 106» *40 
4 90
4 M 
I 30 
7 10 
7 «0 I 6*
5 70■ we. ............................. 6 9*

Syrups and Molasses.—The corn syrup 
trade seems to continue satisfactory in 
volume. New maple syrupi is going out 
at prices ranging around $1.16 per gal
lon, but the amount on the market is 
not large. While the trade in molasses 
is inclined to quietness, the market, in 
sympathy with sugar, is Arm.
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lib. Um,Ï4m!
lOMN.............

IS lb. tins, i des. 
Soïktîns.èdoe!

Owrter "

.... i is

.... S «0

1 it

Gallons, 0too 
4 " 11 “
Uuarte. M •• 
Plata. M "
Hew Orleans,

New Orleans,
bbls.................

Bar badoes, extra
fancy...............

Porte Bieo........
Muaoovado........

13
13

own*
0 M II

Dried Fruits.—“You won’t find any 
wholesalers pushing prunes because 
stocks in general are down to a decided
ly low basis. I don’t think you could 
get over 100 boxes on the street,” said 
one wholesaler, while all agreed that 
stocks were small. For this reason even 
at the present high quotations, prunes 
are firm. Valencia raisins which some 
dealers reported are moving better of 
late is another item that shows some 
strength. “If purchased at the present 
time,” said one dealer, “I would have 
to pay as high a figure anyway as I am 
selling at now.” Peaches and apricots 
under pressure of general scarcity of 
dried fruits are decidedly steady and for 
that matter the same thing can be said 
of the dried fruit list in general.

Frost in the California fruit districts 
has damaged crops to quite an extent. 
Included in the fruits damaged are 
prunes, raisins, peaches and apricots. 
Apricots were particularly hard hit but 
it is asserted by some that it will prob
ably be another week before an accurate 
conclusion in regard to how much injury 
was done can he arrived at.
PrUuti-

10to40, In 16-lb. boxes..
40 to SO

8S8 ::
»toW
WW100 " •• .........................

Same fruit In 104b. boxes i cent let

0 16| 0 Id 
• 14 
0 134 
0 13 
0 12 
0 114

i!b hf*'
.........  0 09 0 11, 0 10 0 111Lwoo..

Ounce.,
*%emes, per lb.
It tnohee............ 0 08 0 10

......... 0 084 0 104

......... 0 094 0 11

Citron .

......... 0 10 9 104

.........  0 10 0 17
......... 0 19 0 16

.........  0 IS 0 11

" ........ 0 11* 0 11*" ...... e 111 0 13$
mbrellaboxes..0 13 0 14

0 04 0 044 
0 044 0 00
0 10 o 104

- - ---—..............................................................  6 09 0 094Qurrenta—
flneVBatoaa ... I 074 0 00 Vcettseee............ 0 10 011
Pstrae.................  0 00 0 014

Unoleaned 4o lew 
Baleine—
Sultana.............................................................no 0 11

" *M0Fv..........................................................ill Oil
_ ; extra fanoy................................................... 0 14 0 10
▼alendae eeleoted.................................................. 0 00 0 084

1818 3
" Hoi. " ^ ........................... . 0 07 0 074

0 041
axe dates,

„ Si lb.......... 0 004 o 003
Farde ohoioeet.. 0 10 0 10|

Dates—
Halloweee—

Full boxes.........  0 064 0 06)

Bairs. 
Packs

Tea.—The local tea situation shows no 
particular change, the same steadiness in 
regard to prices continuing, with dealers 
reporting a fairly satisfactory move
ment.

Coffee.—The local situation in coffee 
shows but little change. Willets & Gray’s 
Journal says of coffee, “The prospects,of 
the coming crop are such as to portend 
the same outcome in the markets as 
started with the current crops. The 
trees are not there in condition for large 
crops, and large crops must be dismissed 
from calculations. The growing 1911-

1912 crop has been pictured as high as 
11 to 12 millions in Santos, 3 to 4 mil
lions in Rio. The very latest estimates 
from the most reliable sources show a 
considerable reduction from these out
side figures. It is said that a careful 
survey of the plantations is being made 
in order that a closer line can be drawn 
on the probable outturn. Such will he 
made public just as soon as completed 
but already it is supposed the estimates 
will not exceed much, if any, the yield 
of the current season. The coffee world 
appears to resent such ideas, but the 
truth is coming out that the next crops 
are small, and when thoroughly verified 
the markets must respond.”
tUo, ruMwa........ I 1» v 3e Muges, rowed. to u „
Uraeo Bio......... 0 lu o Id Jsts, rOMML*. 0 IT »U
gutoi, roo***I. 0 3j 0 ilz M.ticn................ u 15
Msnoelbo, “ 0 31 0 3, Usut.rn.lo........... 0 32 0 2*
Bogota,.......... 0 23 0 35 Jsmsie*..............  U 30 0 21

Chicory.........................  0 13

Nuts.—A steady demand for this sea
son of the year is in evidence. There 
are no price changes but most lines are 
steady at present quotations. Almonds 
will be a short crop in California this 
year and have been recently damaged by- 
frosts. .
Aluionds,1 Formigetta...................... .....................  C 14 0 15

..............................  u 16
..................... 0 33 0 14

Walnuts, Grenoble...........................
" Bordeaux...........................

...................... 0 154 0 16

.....................  0 38 0 40

Pecans..................................................
Brasil» (new crop)..............................
Peanuts, roaavea..............................

.....................  0 18 0 2U4
......................0 144 9 15

Spices.—Prices in the different lines 
of spices are unchanged but there is 
firmness noticeable in a number of lines 
such as pepper, cloves and mace in the 
primary market.

▲lleplo.................
Oinnsmon............
Oe jeune pepper.. 
Olo.ee...................

Curry powder..

Use.......................
Nutmegs...............
Pepper, bleok.......
Pepper, white.......
Poetry .pice.........
Pickling ipioo... 
Turmeric...............

1
i! 1

.-3
*1 n

... 0 14 0 16 0 17 0 76 9 80
0 25 0 27 0 90 0 90

... 0 23 4 24 0 20 0 90 0 9U

... 0 24 0 25 0 27 6 90 0 90

... 0 26 9 10 0 28 0 90
0 25

0 14 6 26 6 80 6 90
0 8 J 2 76
0 30 190 1 00

... 0 16 U 16 0 174
0 264

0 76 0 90
... 0 24 0 25 1 00 1 10
... 0 23 0 24 0 26 0 so 0 90
... 9 16 0 16 0 18 0 76 0 76

0 10
0 11

. In bulk— 10

Rice and Tapioca.—There is nothing 
eventful in the rice trade at the present 
time. Tapioca in the primary market is 
firmer, reflecting strength on the local 
market, and some Anns are asking high
er than present quotations. The tapioca 
trade is of a steady nature.
Ovandard B, from mills, 600 lbs. or over, f.o.b.

Montreal...................................................................... 3 00
Per lb. Sago, medimm 

Rioe, stand B.. 0 034 0 03f
Rangoon..........  0 034 0 03
Patna...............  0 064 0 06]
Japan.............. 0 04| 0 06
Java................. 0 00 0 07
Carolina.........0 10 0 11

brown.......... 0 064 0 06

Bullet, double
Medium pwri! I Hi 0 N
Fleke......................... • M
Seed................... 00M 006

Beans.—-There is no particular feature 
to the bean market, the situation being 
about similar to a week ago, with only 
a normal amount of business being done.
Prime betas psr bwshel................................................ IN 3 00
Hsnd picked besna. pee bushel ................... IN I 16

Evaporated Apples.—The amount of 
business being done in evaporated apples 
is decidedly small and for a reason with 
which dealers are already acquainted, 
namely scarcity of stocks.
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■vaporatad apples...................................................  6 144 • 15

Sardines.—A large importer of sar
dines has recently received a report from 
Europe showing that the imported arti
cle is likely to rule higher. This is due 
to the higher price of olive oil in which 
they are packed and also to the pros
pects of the coming sardine fishing sea
son which opens in July', and which are 
none too favorable. This importer said 
that he would not be surprised to see an 
advance of .50 or 75 cents per ease 
which means Vî to % cents a tin and 
which may not seem very large to the 
small dealers but is to the big handler 
of this article.

Another dealer in speaking in regard 
to sardines said, “The high price of 
olive oil this year may lead unscrupu
lous manufacturers to substitute a great 
deal of cottonseed oil in packing their 
sardines and dealers will have to be 
more than ever on the lookout for sar
dines packed in the inferior oil. If lie 
wants to he assured of the best, the 
dealer should receive a guarantee that 
they are packed in pure olive oil.”

“There is another side to the pack
ing of sardines,” said another dealer, 
“The pat-ker who uses only pure olive 
nil may in some cases on account of its 
high price use an insufficient quantity 
and the sardines would not be properly 
preserved, hut when cottonseed oil is 
mixed, move can be used and the sar
dines will he well preserved, although the 
oil may be inferior. However, the 
reputable dealer will attempt to keep 
his product at the former standard.”

MANITOBA MARKETS
POINTERS—

Sugar—Advanced.
1 tried Fruit.-—Scarce.
Syrup.—Higher tendency.
Coffee.—Stronger after decline.
Winnipeg, April 27.—Trade in all lines 

of groceries have swung back during the 
week into their natural grooves. The 
ideal weather of the last week has en
abled farmers to start seeding, and as 
prospects are better for a good crop than 
they were two weeks ago, the optimistic 
feeling is having an encouraging effect 
on the volume of trade being trans
acted. Country roads are nearly all 
opened up, and in another week supplies 
will be able to be freighted out to the 
more distant points of the country.

Spring housecleaning is now in active 
operation throughout the entire west 
and consequently there is still an active 
call for all lines necessary in this opera
tion.

Many fluctuations have taken place 
during the week and new prices will be 
noted in some instances. Sugar has 
again been on the advance and is now 
quoted 5 cents a pound higher. Syrup 
is also showiug tendency to advance ow
ing to the strength on the corn market 
in the south. An advance is looked for 
in all products such as starch, glucose, 
syrup and etc.

The dried fruit market is also a source 
of speculation. Four cars of prunes are
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all that is in sight to supply the Ameri
can and Canadian market till the new 
crop comes in. The raisin crop in Cali
fornia has been seriously damaged bv 
frost and as a result considerable 
strength is noticed on the open market. 
Coffee declined but has strengthened 
again.

Sugar.—An advance of 5 cents per 
ewt. lias taken place on the local sugar 
market owing to the continued strength 
of the market to the south. The market 
is firm and in spite of the large stocks 
held here some wholesalers predict a 
further advance.
Montreal and B C. granulated, in bUs.

" yellow, in bbls...........................
M " in sacks

Icing sugar, in bbls......................................
" * in boxes (25 Its )....................

Powdered sugar, in bi-ls............................
•' in boxes .......................
" in small quantities...

Lump, hard, in bbls..............
" in i-bbls..................................
** " in 100-4b. cases.....................

.... 620
5 16

.... « 80 

.... 4 75
5 56

.... 6 80 

.... 6 36
6 56
6 10

.... 6 06 

.... 6 16 

.... 606

Dried Fruits.—The highest market 
that has prevailed for many years is 
now in existence for dried fruits. In 
almost all lines there is a decidedly 
limited supply, and as for prunes it is 
said that only four cars are available 
to supply the American and Canadian 
market till the new crop arrives in the 
fall. It is reported that during the 
week a frost damaged considerably the 
new raisin crop in California
Smyrna Sultans raisins, Slit

•Ml
*911
• 064
!5t
6 66

S61b.bx.90-100.lb .... Oil Prunes,6040 “ .... 0 14
80-90 " .... 0 IS* Prunes. 4040. lb .... 0 14*

" 7040 " .... 0 14 Silver prunes,ac.
60-70 " . .. 0 14* to quality.......0 111 9 14*

aid, per lb.

. 0 IS
Syrup.—The corn market in the south 

has been showing a tendency to advance 
with the result that all corn products 
are also strengthening up and while no 
effect has as yet been felt on the local 
market there is a feeling that prices will 
be higher in the products as well as 
by-products of this crop.
M Hb. tin», per tes............................................................ IN
UMb. tin», perceee........................................................... IN
I UMb. tire, per eeee......................................................... IN
* *Mb tin», per ceee......................................................... t ft

Halt bbla., per lb................................................................. I tti
■ybedee eelw. to t-btl».. pw *1................................ • M
Ve* Orleene nnteeM, i bbl*.. per |ml........................... IH

Coffee.—In the earlier part of the 
week the market weakened slightly but 
it has reacted with an advance of 40 
points over last week’s quotations. No 
effect from this advance is expected on 
the market for the present.
OoffM, standard Bio— 0 II OoSx. obolc............. Ill

CoSm, .item obole.. 117

Beans and Peas.—A steady demand 
continues for beans and peas, prices re
main unchanged and are as follews:

....................... l li........................ s to
•put, non*............................................................... i «

NEW BRUNSWICK MARKETS.
St. John, N. B., Apr. 26.—The markets 

have been very uninteresting during the 
last week. Plate beef is off a little and 
is now quoted at $19.75 to $20.00. Lard 
is also easier at 12 to 12% for pure 
and 11% to 11% for compound.

Cornmeal in bags is quoted at $1.30 
to $1.35, and provincial oats are worth 
42 to 44 cents per bushel.

NOVA SCOTIA.
Halifax, N.S., April 27 —Wholesale 

grocers report business brisk and con
tinually improving. The fitting out of 
the fishing vessels which take large 
quantities of supplies and the opening up 
of the ports along the coast have tend
ed to improve things

Potatoes are soaring and it now looks 
as if they will reach one dollar per 
bushel before the new stock arrives, and 
perhaps they may go still higher. They 
are now quoted at $2.75 per barrel, and 
stocks are reported light all around.

Butter is only in fair supply, little 
new stock reaching the market, and the 
winter supply is being rapidly con
sumed .

Flour and feeds are steady with the 
probability of an advance present.

Pork products are easier. Another 
steamer with a full cargo of sugar ar
rived here during the week So far ship
ments of molasses are coming along 
slowly, but several vessels are expected 
within a few weeks.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.
To all Scotch Canadians the name of 

Macfarlane, Lang & Co. will be familiar, 
particularly in connection with “Rich 
Tea” Biscuits and “Granola Digestive” 
Biscuits, two articles of diet which are 
to be found in nearly every home in the 
Old Country. The business of Macfar
lane, Lang & Co. was founded as far 
back as the year 1817 by James Lang, 
grand-uncle of the present directors of 
the company. It has thus been carried 
on uninterruptedly for practically a cen
tury, and is now controlled by members 
of the third and fourth generations of 
the original family. The foundation of 
the business was the making of bread, 
and the importance of making biscuits 
likewise a real element in the food of 
the people as distinct from what are 
known as luxuries has always been kept 
steadily in view, but Macfarlane, Lang 
& Co. have also originated and popular
ized many distinctive classes of fancy 
biscuits, and they excel specially in the 
production of the various form of cream 
sandwich and fruit sandwich kinds, also 
chocolate-coated biscuits, and it is almost 
unnecessary to add, Scotch shortbread 
and oat cakes. The firm was awarded a 
gold medal at the Paris Exhibition of 
1889, and has been honored by many 
royal appointments, including those to
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their late Majesties, Queen Victoria and 
King Edward, His Majesty King George 
V., H. I. M. the Emperor of Russia, and ‘ 
Their Majesties the King of Greece, the 
King and Queen of Spain, and the late 
King of the Belgians. Macfarlane, 
Lang & Co. have just completed thorough 
arrangements for the development of the 
Canadian trade, and'Hhe productions rlF* 
the firm being all of the highest class, 
they should meet with a welcome recep
tion throughout the Dominion.

The grocers of Canada will be pleased 
to hear that the IXL Spice and Coffee 
Co., London, Ontario, who started in 
business about two years ago, importing 
and manufacturing spices, coffees, ex
tracts, mustards, etc., etc., have added to 
their now extensive line the making of 
jelly powders. Choice materials, finest 
fruit flavors and the experience of years 
in the making of this article, has en
abled them to produce one of the finest 
jelly powders on the market to-day. In 
all their goods they adhere strictly to 
their motto — “Quality,” guaranteeing 
all goods put up under the Sweetheart 
label, to he absolutely pure.

Since the Dow Milling Company fire 
at Pilot Mound, Man., it has been made 
known that the company intend to erect 
a new plant for the manufacture of ce
reals and oat meal in Winnipeg, and the 
capacity will be increased from 250 bar
rels per day to 500 barrels per day. 
Nicholson & Bain are directly interested 
in the Dow Milling Co., and Mr. Bain 
stated this week that it was the inten
tion of the company to proceed with 
the plant at once.

An entirely voluntary increase in 
wages has been granted to the broom 
tyers in the broom manufacturing de
partment of the Boeckh Bros. Company 
Ltd. of Toronto. For some years past 
the prices paid for tying brooms was 
regulated largely by prison competition, 
which has now happily been done away 
with, and the company has, after care
ful consideration decided to increase the 
wages of their workmen. In doing so, 
it has however been stipulated that every 
broom must be absolutely perfect, as 
otherwise it will be rejected by the 
firm’s inspectors, thereby insuring to 
the consumer an article that will give 
the best of satisfaction. The same rule 
has been in effect in the brush depart
ment of this company for some time, 
and has proved entirely satisfactory to 
all concerned.

0R0CERY BUSINESS FOR SALE
In growing Alberta town, three thousand 
population. Annual turnover sixty 
thousand. Nicest trade in town. Excep
tional opportunity for right man with 
about three thousand dollars.

Addraaa: Box 384, Canadian Grocer. Tarante
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What the Grocer Can Do in Month of May
Some Suggestions Thrown Out For Benefit of Dealer That He 
May Not Fail to Take Advantage of the Season—Selling Ce
reals, Their Display and Introduction—The Pushing of Vege
tables and Fruits—Possibilities of Inducing Trade in Country 
Produce—Seeds.

By J. W. Bryans.

May should be a busy month for the built into some unusual design, the at
1 VA mAm.hîtnf Rut. Vio rone* ho urilli^z, ? .. ■. . , . ° _live merchant. But he must be willing 
to put forth the necessary efforts to se
cure his share of the trade.

One thing that he should remember is 
that the house cleaning season is not 
yet over. While most housewives are 
anxious to start in early on the regular 
spring clean up, still there are a good 
many who postpone this semi-annual 
duty until the weather can be depended 
on to continue favorable for the time 
necessary for the work. It therefore be
hooves the merchant to keep a sharp 
lookout on his stocks of house cleaning 
supplies, that they may not run short 
and he should not as yet give up his 
selling attention to these lines.

Selling Cereals.
As the spring opens up and the wea

ther gets warmer, there is a noticeable 
increase in the sale of cereals and break
fast foods, and the merchant should be 
after his share of this trade. In this a? 
in most lines of groceries, proper display 
and personal salesmanship are the im
portant factors in moving out these 
lines. In the display a mere pile of the 
article will receive in most cases only 
passing attention If the packages are

tention of passersby is attracted first to 
the design of the display and then to 
the goods themselves. In showing pack
age cerelas or breakfast foods if they 
are at all new and the people likely to 
be in ignorance as to what they are 
like, it is well to have a package emp
tied into a dish, so that the customer 
will have an idea of what it is is like.

Fruits and Vegetables.
Attention to fruits and vegetables dur

ing May can be made profitable. Oranges 
are of good quality and can be made 
good sellers, the weather is now quite 
favorable for bananas, and pineapples 
will be cheaper as the month advances. 
Green goods can be handled perhaps bet
ter at this season than at any other. 
There is no danger of frost and an ab
sence of the heat which makes their 
handling difficult in the real summer 
time. Both fruit and green goods are 
lines which are bought by customers at 
the store mostly and if you get them 
coming for them, it will be helpful to 
other lines in your business.

Country Produce.
Such lines as eggs, butter, cheese and 

hams should be given some attention

during this month also. The securing of 
supplies of good quality butter and eggs 
during the summer months is a difficult 
problem for the housewife in some dis
tricts. Make some arrangement for ob
taining the best in these lines and main
tain a high standard. You will then be 
sure of this portion of the customer’s 
trade which is also a holder on the rest. 
The merchant can also, by proper me
thods, build up a fair trade in smoked, 
pickled and cooked hams, and other lines 
of provisions. Those grocers who do not 
now handle them should consider the ad- 
visibility of doing so, as most custom
ers like to be able to purchase all their 
food supplies at one store. This line 
will also give to the merchant a fair 
margin of profit if he manages it with 
care. See that your meats are kept 
where they will not lose weight by dry
ing out and give attention to disposing 
of the ends of. hams and sides.

The Seed Trade.
In most parts of the country the big 

part of the seed trade is just nicely get
ting under way and the merchant should 
give it, prover attention. Display at 
the beginning of the season is a mighty 
good move, but it is also of value at 
any time, showing customers that you 
still have complete stocks. Now is the 
time to push the sale of garden and 
flower seeds. Make a display on one of 
the counters and suggest this line to all 
customers who enter during the next 
couple of days. Then, in about a week, 
do the same thing again. The season for 
seed corn begins in May and dealers who 
handle it should be making preparations 
by getting the farmer interested now.

SPECIAL OFFER
ARTHUR AND FORT WILLIAM CHRjSTa.

port Novelty co., port Arthur, onta^q s

U N1VERBAL VICTORIA
14-KARAT GOLD NIB. CHASED VULCANITE. LARGE CONE CAP. IRIDIUM TIPPED WITH GLASS FILLER

VICTORIA IMPERIAL
MOUNTED WITH 2 HEAVY HAND CHASED 18-KARAT ROLLED GOLD MOUNTS WITH GLASS FILLER. IN PLUSH LINED LEATHER CASE

VICTORIA POPULAR
CHASED VULCANITE. TWIN FEED AND SPIRAL INK REGULATOR THE BEST VALUE IN 14-KARAT GOLD NIB PENS

ALL OUR PENS ARB GUARANTEED. ALL PENS WITH POCKET CLIPS. 
SRACIALG IN SKLF FILLING FOUNTAIN RANG

Sterling Silver Cased Self Filling Fountain Pens, Mounte4 Bari'el and Cap in Handsome Plush Lined Leather Case. 14-Kv Gold Nibs 
Np I-L.C EJU Victoria Self Filling Fountain Pens, made of Extra Strong Celluloid* Fitted with Gilt Nibs, Fine. MediumT Broad

$5.50 complete 
75c. each 

$1.25 each 
$2.25 each 
$1.00 per Nib

Orb .Pointed-Gilt Nibs and PattfntClip 
NibsGold 

suit all pens
ABOVE PRICES ARE FOR CASH WITH ORDER

Chased Vulcanite
ibs hep

Canada to handle oui Priva t^ Christmas ancLNew Year Greetihg Cards for the months orjuiy. August. Septem- 
«t fcÿr at*# Q*pfc»r . H^Jsome Sàtin^orer Sample Books.

WILLIAM CHRISTMAS CARD AND NOVELTY CO. BREN* ST. PORTARTHUR, ONT

entry town.a
* s ? f -èê ■* - r - ' J

«PORT ARTHUR* AND «FORT

11
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Manufacturers, Manufacturers' Agents,
Brokers, Etc.

BRITISH COLUMBIA DIRECTORY

W. A JAMESON 
COFFEE CO TRY A

Routan ef High Grade Condensed
Manufacturer, and Proprietors of

Canadian GrocerWe else carry a full line ef TEAS, 
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

The Condensed Ade. In this
Paper will bring g odd results

- Manufacturers'Agents and Wholesale Commission 
Agents

144 WATEB ST., VANCOUVER, B.C.
Can give strict attention to a few first-class Gro

cery Agencies. Highest References.

McLEOD & CLARKSONVICTORIA
FRUIT GROWERS’ ASSOCIATION

The largest packers and shiopera of first- 
class Fruits of all kinds in British Columbia.

OFFICE AND WAREHOUSES
C01. WHARF AND YATES STS. • VICTORIA

Branch at 140 Water Street, Vancouver.

“ We will never be buried 
with the unknown dead— 
we ADVERTISE. There’s 
the whole thing in a nutshell 
— we ADVERTISE ; and, 
therefore, we CANNOT be 
unknown.”

THE
“WALKER BIN”

SYSTEM

is the only Complete Line of Modern 
Grocery Fixtures Manufactured in 
Canada.

It affords the best-known facilities 
for handling a grocery stock of any size 
and displaying that stock to the best 
advantage.

A “ Walker Bin ” Outfit will put 
new life into your business, and the cost 
will be small compared with the results 
that are bound to follow.

Write for Illustrated Catalogue 
“ MODERN GROCERY FIXTURES ’ 

and let us give you an estimate.

Walker Bin & Store Fixture Co.
MMISENTATIVESi—

Manitoba; Watson A Traced ale, Winnipeg, Mae. 
Saskatchewan and Alberta t J.' G. Slakes.

leiiaa, Saak.
Montreal t W. S. Silcock, 33 St. Nicholas Street

LIMITED

Berlin, Ontario

Rubin’s Patent CABINET REFRIGERATOR

SjEV : •WBrnamw,
‘ 'jgfeiiPPiesi

is the most up-to-date. Its 
construction is the best com
bination ever put on the 
market in a Refrigerator.

Dry Air Ventilating 
System

Best of insulation.
Made in 10 sizes

Highest Awards — Silver 
Medal. Quebec : Diplomas. 
Montreal, Ottawa, Toronto.

C. P. FABIEN, MOI!™fAL’
TORONTO REPRESENTATIVES:

Stewart & Co., 122 Wellington Street West.

'The Best 
is Always Cheapest
That’s why hundreds of wide-awake 

grocers are buying

Arctic ~
Cold, dry air constantly circulating * 
absolutely sanitary—can’t collect dirt 
or rust or corrode; shelves and sec
tions specially for grocers : all parts 
separable ; case of ash : hardware of 
solid brass with lining of spruce, 
shellacked. Write now for complete 
information.

John Hillock & Co., Ltd. - Toronto
Representatives Western Provinces : Ryan Bros., 147 Bannatyne 
Ave., Winnipeg. Man,; Donnelly, Watson A> Brown, Calgary. Alta.

46
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The
Cleaning
Season
is now on

ETT-RipOUT »
It* u. POU$H|$

No dust, no 
moths, 

bright car
pets, rugs 
and floors, 
satisfied 
customers

Are some of the results you get from 
selling

“SOCLEAN”
The dustless sweeping compound.

Ask your wholesaler for the “BROWN 
POWDER” or order direct.

SOCLEAN LIMITED
444 King St. W. TORONTO Phone M. 6735

DOMINION
Silent Matches

strike without spluttering, won’t lose 
heads, are even in size, with good quality 
stems.

Make New Friends for the Dealer !
Try a Sample 

Order,
Prices on 
Request.

The Dominion Match Co., Ltd.
DESERONTO ONT.

OR

Canada Brokerage Co., Ltd., Toronto

> «SSBKiWgEftSa»»; SMttfcSHM âWto#Wa!æW86e#SR«a
fitf/IS/A'/fl/V A/s47'£'// ofsfwyrw. ms
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ENGLAND’S 1 
LEADING 

FRUIT SAUCE
26 years’ reputation, and the only 
sauce backed up by a purity guar
antee of

1000 GUINEAS
k Sell, at 15 cent, and 25 cent. A
Ok* BE WARY OF IMITATIONS JR

MASQN| 6& CO
LIMITED

mm

Sole Manufacturers LONDON, ENG.
Canadian Agents —DARBY & TURNBULL 

179 Bannatyne Ave., WINNIPEG 1



Concentrated
Strength

It Pays to Keep

BOVRIL
Well to the Fore

For
It gives you a good profit.
It never spoils.
It is pure concentrated beef.
It is universally known and a 

display in your store will 
call it to your customers* 
attention and make sales.

Bovril
Send a post card for a prepaid 

supply of cards to

Bovril Limited, Montreal

YOU WANT TO SEE
HEW FACES inyourstore?

Well, the only way is to have something special 
which you can recommend yourself and which 
will be freely recommended by others.

is the most recent discovery of 
modern science : a preparation con

taining all the medicinal properties of castor oil 
and a sure and healthy purgative.

A Pleasant 
Sweetmeat. CASTOLS Good for 

Young or Old

Children 
Think It’s 
Chocolate

CASTOLS What a Boon ! 
No More 
Castor Oil!

COST TO YOU half-gross (in display tin) $2.25 
COST TO CONSUMER—half-gross - - $3.60

PROFIT PER GROSS—$2.70 
This is a splendid line. There’s money in it.

WRITE US

SNOWDON & EBBITT
325 Coristine Building, MONTREAL 

Sole Canadian Agente
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Your Recommendation
WILL SELL ALMOST ANY WASHBOARD

You only need show

CANE’S WASHBOARDS
to make sales and your recommendation will be given 
heartily after they have brought other customers through 
the advertising of good service.

WE MAKE MANY STYLES

and can furnish |the [proper grade for 
your trade.

Send for information and illustrated 
catalog of Cane’s washday woodenware. 
There is good profit awaiting you.

■IB80 crrr THE ;

Wm. Cane & Sons Co.
LIMITED

NEWMARKET; - - - CANADA

Westward Ho!
THE opportunity for manufacturers and shippers of Eastern Canada, Europe and 

the States to introduce their goods to the Great West is now exceptionally 
favorable. The Westerner is a good spender at all times, and he has the money 

to spend. Why not get in on the ground floor? Our extensive connection with 
Western Canada and our sound finanicial standing, place us in a better position to 
build up sales for you than any other firm in the West.

We maintain track warehouses at the five strategic distributing points, and we 
make daily calls on every jobbing house in Manitoba, Saskatchewan and Alberta. This 
ensures every product we handle being kept prominently before the wholesale trade, 
in a wholly effective way that no other house carl offer.

Write us advising what you have to 
ship. We know we can help you

NICHOLSON&BAIN,Who,',*,eSdÊ?^Merchan''
HEAD OFFICE, - - WINNIPEG, MAN.

WINNIPEG REGINA SASKATOON EDMONTON CALGARY

CANE’S JUBILEE 
WASHBOARD

is a heavy solid zinc board 
with a perforated rubbing 
plate, a feature original with 
us and later widely copied, 
though never as successful 
as ours owing to the extra 
weight and perfect construc
tion- of Cane’s goods

7795953732033^
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GUNNS QUALITY 
ROAST PORK 

WITH DRESSING

The seal of Public Approval. 
Made from fresh Hams with 
a special dressing. Slices 
nicely and shows you a big 
profit.

Try a sample order.

GUNNS LIMITED
PORK AND BEEF PACKERS

WEST TORONTO
IM !

The Babies Eat What 
is Given Them

nov” accn»i

kftfNRFO ^

The child cannot choose like the grown
ups. The choice of food for the infant 
rests with the parent. Give the babies

Reindeer Brand 
Condensed Milk

It is pure, sterilized and free from germ 
life—carries none of the infection liable 
through raw milk.

TB Truro Condensed Milk Co., Limited
TRURO. N.S. HUNTINGDON, P.Q.

New Cheese
is now on the mar
ket. Quality is not 
equal to last Sep
tember cheese, but 
price is much low
er. We shall be 
glad to supply you 
either large or 
twins.

F. W. Fearman Co.
UMITMD

HAMILTON

Roll Bacon
ESPECIALLY MILD CURED. 
AS FINE AS ANY BREAK
FAST BACON.

WE ARE MAKING A SPEC
IAL CUT IN PRICE AT 
PRESENT.

THE WM. RYAN, LIMITED
Pork Packers and Wholesale Produce Mtrchants

Packing Houses 70-72 Front St. East
FERGUS TORONTO
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Larger Receipts Make Butter Easier
The Arrival of Butter is Larger, With a Consequent Drop in 
Prices—Live Hogs are Steady— Provisions in Montreal are 
Easier—Supplies of Eggs are Not as Large as Expected—
Prices are Steady.

Live hog prices show a little steadier 
feeling this week, Canadian markets rul
ing about the same, while United States 
markets, with a fairly active arrival of 
hogs, are a shade higher. The old coun
try market for provisions is reported 
dull. Montreal provisions are easier in 
accordance with the drop in live hogs 
there last week.

The steadiness noticeable in live hogs 
this week has led some dealers to believe 
that perhaps the bottom has been reach
ed. During the past few months prices 
have been materially reduced, and with 
the improvement in trade which is ex
pected, and which is already being felt, 
they have hopes that the provision mar
ket may be put in a more favorable con
dition.

Still, there are differences of opinions. 
Patrick Cudahy of the Cudahy Packing 
Company, Chicago, is authority for the 
statement that provisions will be lower, 
while an exchange which generally is 
reliable, says : “There is nothing ‘ bull
ish’ in the situation at the present time, 
neither do we expect to see prices go a 
great deal lower.”

Egg arrivals have not been as large 
as expected, following the close of Lent. 
Some dealers hint that they are being 
stored. At any rate, shipments have 
been curtailed, and with a fairly large 
demand, prices continue steady.

Butter, however, is feeling the effects 
of large arrivals and prices are easier. 
The demand continues favorable. The 
arrival of new make will control future 
prices to a large extent, while the quan
tity of old make will also be a factor. 
In some centres the amount of this 
held stock is conceded to be quite large, 
and in others small. One dealer states 
that the demand which centered on 
choicest for so long, is now broadening.

In regard to the butter market it may 
be noted that cream is bringing a lower 
price in the United States than it is 
in Canada just now, with the result that 
Canadian farmers are not shipping their 
cream as was done last summer. This 
cream is therefore being made into but
ter, hence one of the reasons for the 
present plentitude of the new make but
ter. Prices show the effect of the new 
receipts in the drop that has occurred 
during the past week.

TORONTO.
Provisions.—With the exception of a 

further decline in lard of % cent per 
pound, there are no features to the pro
vision market this week. Live and dress
ed hogs are unchanged, as are also the 
other pork products. General trade is 
gradually becoming more satisfactory to 
wholesale dealers.

• 14 0 11
«MO 171
into til

Boll bacon, per lb..................................
light hams, per lb...................................
Large hams, per lb...................................
Cooked hams ...........................................
Fresh shoulder hams...............................
Shoulder butts..........................................
Backs, plain, per lb................................

" pea meal.......................................
Heavy mass pork, per bbl"......................
Short'out, per bbl....................................
Lard, tierces, per lb................................

" tube " ............................... .
" pails "

................ 0 10} 0 HJ

................I 11 9 111

' ' compounds, Mr lb.......................
Live hogs. tiUKiuntfy pdlnts..............

r^ssen non.........
......................... • IS
......................... • SO
................8 so s oe

Butter.—The expected has happened 
in the butter market. Arrivals of both 
creamery and dairy have increased in 
volume and prices are a full cent lower 
than those of last week. Demand con
tinues quite brisk. The supplies of old 
butter are thought to be quite limited on 
this market.

Per lb.
Fresh creamery print................................ ........... |H 0 17
Creamery Bolide............................................................... « 13 « 14
Fermera Beparatw (fatter....................................... 0 12 0 13
Dairy prints, cdhtoe................................................. I 1« 0 11
Freeh lane rolle.......................................................  « 19 « so
No. 1 tube or boxes........................................................... 0 19
No. Stubs or boxes............................................... 0 17 0 18

Eggs.—Egg prices have not made the 
downward flight some dealers believed 
they would, after the close of Lent. 
This week they remain unchanged and 
at the same figure as the week preceding 
Easter. Supplies for some reason are not 
coming forward in any large quantity, 
while demand is keeping at a good steady 
volume. However, egg arrivals may 
show an increase at any time.
New laid eggs.............................................................. 0 18 0 19

Cheese. — Quotations are given this 
week on new cheese, 13 cents for large 
and 13Vi for twins. Old cheese remains 
steady at present prices, with the total 
amount of trade not overly large.
New ___ 
OU^cfie .... 0 13

9 14 0 15
New twins................. 0 13$
Stiltons............. 0 14* 0 IS

Poultry.—The poultry trade continues 
quiet, with no change in prices.
Fowl................... 0 It 0 15 Ducks.................. 0 17 0 19
■lease................. 0 14 0 15 Turkeys.............. 0 80 0 21
Chickens ...................  0 18

MONTREAL.
Butter. — Heavy receipts have been 

pressing the market down, and locally it 
is weak. New milk creamery is arriving 
freely, receipts showing a big increase 
over the figures for the same time last 
year. Demand is good, but it is not suf
ficient to meet the present supplies.
New milk creamery............................................................ 0 23
baity, tube, lb........................................................... 0 18 0 20
Freeh dairy rolls.................................................................. 0 SO

Eggs.—Receipts of eggs are not as 
liberal as they were a week ago, showing 
a falling off that suggests the cold stor
age route for what would be the surplus. 
The market is practically unchanged. 
Prices are steady before a good demand, 
and the surplus stocks are going into 
cold storage for use next winter. A 
recent report says a Chicago firm offers

to sell eggs to local dealers at 17 cents 
a doz., to be delivered next January, and 
to be held in cold storage at Chicago 
until that time at the expense of the 
American house. Should the reciprocity 
compact be embraced and the present 
slight duty removed, Montreal will like
ly get cheaper eggs. The agreement is 
said to be under consideration, and if 
carried out on a big scale would surely 
alter local conditions.
New lelda.................................................................  0 181. 0 19
Selects................................. ................................... u 22 0 S3

Cheese.—The market is quiet. Re
ceipt of new make are coming in fairly 
liberal. At Brock ville recently 600
boxes, mostly of colored, were sold at 
11 cents for both kinds. The factories 
are reported almost all open again, and 
from now on offerings may be expected 
to show a weekly increase.
New make..............................
Quebec, large........................
Western, large...................

“• small, 20 ibs. 
Old cheese, large...............

0 13 0 14 
.... U 14 
.... 0 14 
.... 014 
.... 0 14 
.... 0 1«

WINNIPEG.
Provisions.—-An active trade continues 

in all lines of provisions. Lard continues 
to decline owing to weaker market to 
the south for live hogs. New quotations 
will be noticed below :
Hama, large................ 0 13V Tomato sausage
Hama, medium........... 0 15$ 0 10
Breakfas. bacon Pork sausage.............. 0 09

bellies......................
Breakfast bacon

181 Beefs usage ___
Lard, in tierces

0 07i

0 19$ 0 iii
Shoulders..................... . 0 12 50-lb. tubs.................... 5 9u
Long rolls................... . 0 181 20 lb pads.......... ...... 2 40
short rolls 0 17J 10-lb. pails, cases ___ 7 35
Long, clear sides 5-lb pails, cases___ 7 45

Boneless backs,
. 0 iii 3-lb. pails, cases___

Compound, 20-lb
7 50

. 0 15$ 2 35
Mess pork, bbl.......... . 24 50 Steers heifers,
Mess pork, i-bbl__ . 12 to abatto:r killed — 0 10*

Butter.—A drop of four cents per
pound in Manitoba creamery bricks has
taken place during the week. Large 
stocks of storage butter have been offer
ed on the market and this has resulted
in bringing about the decline in prices. 
One speculator "who buoght butter last 
fall offered two car loads on the market 
at a price, it is said, 5 cents below what 
it had cost him to that date. Eastern 
creamery bricks are also a little weaker 
but not so marked, while dairy butter 
remains unchanged. Receipts of sweet 
cream to the city are by no means heavy 
and local creameries stated that they 
could use a great deal more than they 
are getting for the ice cream and fresh 
cream trade of the city. Sour cream is 
coming in in fair quantities but more 
could also be used.

Creamery butter—
Manitoba fancy freih-made bricks...................................  0 28
Eastern creamery bricks....................................................... 0 27
Manitoba.................................. ............................ 0 25 0 26

Dairy butter—
Strictly No. 1, delivered Winnipeg..........................0 16 0 17
No. 2, delivered Winnipeg.................................................... 0 15
No. 3, delivered Winnipeg..........................................  0 12 0 13

Eggs.—The price of eggs this week is 
slightly easier owing to the increased 
receipts. Some firms are offering I6V2 
cents while some are a half cent higher. 
Lower levels are looked for as the season 
advances.

Cheese.—Prices remain unchanged 
from last week and trade is still normal. 
Prevailing quotations are 14y2 to 15 
cents for old and 13% to 14 cents for 
new.

i
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Does Advertising 
Help You Any?

As between two brands of the same 
product, one advertised to consumers, 
and the other not, can’t you practically 
always sell the advertised one easier?

Apply your answer to our Drome
dary Dates, which are and have been 
advertised to your customers in all the 
leading magazines, as compared with 
ordinary bulk dates. Is there any 
comparison as to their comparative 
salability?

And we haven’t mentioned one very 
important fact—their relative attrac
tiveness. Dromedary Dates, selected 
fruit, clean and moist in a tight car
ton ; and bulk dates, exposed to the 
dust and sold from a broken and 
crumbling bundle.

The ca.-'vu means a good deal more 
in dates tnnn it mean$ in most other 
things.

We also pack ROYAL EXCELSIOR and 
ANCHOR BRAND package dates.

The Hills Brothers Go.
Btach and Waahinitea Streets, NEW YORK

WILSON’S
FLY PADS

The demand X for these 
best of all flyi[killers is 
growing largely every 
season.

BY THE CARLOAD
We have now

BANANAS,
TOMATOES, 

CABBAGE, 
and CELERY

arriving regularly in car
load quantities, and we 
are in a position to serve 
the trade with all require
ments.

Order now for these ready sellers.

Lemon Bros.
Owen Sound, Ontario 
and Sault Ste. Marie

Wholesale Fruit, Fish and Produce 
Commission Merchants, and dealers 

in Hides, Wool and Raw Furs.

A REVOLVING
DISPLAY STAND

Filled with green vegetables at this time 
of the year would be simply irresistible, 
and your sales would be increased ; goods 
saved from waste and profits doubled.

LET US TELL YOU ABOUT IT.

George Bonnycastle, Winnipeg,
Canada

mMmmm/i

HIH inn in. LYNCH’S BISCUITS ARE
SOCIAL FAVORITES

They are attractively done up and arrive at your store 
as crisp and dainty as when they leave our ovens.

Creamalt Sodas—Family Pilot—Graham Wafers—Ginger 
Snaps—Seed Sugar—Fig Bars—Crimp 

Sugar—Lemon Creams

Lynch’s Limited-Sydney, N.S.
62



JME WHITEST LICHttj

feÈ^STYLE 1-ABlL

HftClC
BakinC

baking
bow deb

MAGIC
BAKING
POWDER

We advise both Jobbers and Retailers to purchase these 
goods in proper quantity to secure special trade discount. Price 
list mailed promptly on application.

E. W. GILLETT CO., LTD., Toronto, Ont.

Kitchener Pork & Beans”
All products bearing this Brand are 
equally wholesome and delicious. 
Insist on our label when buying 
PORK and BEANS. Contains only 
those ingredients endorsed by the 
Canadian Government.

Delicious
Appetizing
Satisfying

Our beans are all selected hand
picked stock, and carefully prepared 
in 1, 2 and 3 lb. tins, in plain or 
Tomato Sauce.

If Price and Quality interest you, 
write us at once.

The Oshawa Canning 
Co., Limited

OSHAWA ONTARIO

Grocers’ Attention
is called to our special

30 Day Trial Offer
AT

$45.00 FOR OUR REGULAR $75.00
Self-measuring Coal Oil

Pump and Tank.
We offer 50 of these pumps 

thus, as an advertisement, and 
with the object of introducing 
our pumps generally.

SEND FOR PARTICULARS TO

Self - Measuring Pumps
LIMITED

53 Richmond St. E. TORONTO
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“Elite”
eumiti

true to its name, the Beet cook
ing and drinking chocolate 
made.

Diamond
nothing better for eating in 
this style is made anywhere 
AND IN ADDITION good 
profits to the retailer.

Ask your jobber.

John P. Mott <8S Co.
Halifax, N.S.
SELLING AGENTS:

J. M. Douglas fit Co. R. S.'McIndoe
Montreal Toronto

Jos E. Huxley Tees fit Persse Johnston fit Yockney 
Winnipeg Calgary Edmonton

Frank M. Hannuro. Ottawa

BISCUITS
from the Old Country

Notice to Grocers and Stores in Canada

It Pays to Stock

MCVITIE & PRICE’S
BISCUITS

Your best customers want them 
and they yield a generous profit.
All goods packed in hermetic
ally sealed tins.

AGENTS for Manitoba and Saskatchewan :

RICHARDS * BROWN, 314 Rom Avenue, WINNIPEG
AGENTS for British Columbia and Alberta : 

DONNELLY, WATSON * BROWN. Vancouver * Celge.y

Sell Mushrooms
There’s Good Money in it

We are arranging with one leading 
grocer in each town to handle our 
mushrooms during the coming season.
As the supply of these dainties very 
seldom equals the great demand, the 
men who secure a local agency for 
our product are sure of big sales at 
extra good profits.
Better write us to-day for full par
ticulars before your competitor closes 
for the exclusive rights in your locality.

WRITE US TO-DAY

Canadian Mushroom Growers
Limited

LINDSAY ONTARIO

Don’t Run Away
with the idea that all aauces are alike in flavour! 
There’s a difference in sauce made according to 
the old Mason recipe.
Why not handle this well-known line that la so 
pure and palatable, and is, moreover, made and 
bottled in an up-to-date sanitary factory?
Send for samples and details.
Remember the name of the best profit-producer 
you can handle.

_ MASON’S _
- No. 1 SAUCE "

MASONS LIMITED
25 MELINDA STREET - TORONTO

Agents Wanted where not Represented.
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Rolled Oats Advance 2,0 Cents a Barrel
Announcement Made on Tuesday—Higher Oat Market Re
sponsible—Flour is Unchanged—Wheat is Higher Than a 
Week Ago—Russian Crop Report Causes Rise in Values— 
The Conditions of American Crop Continues Favorable—Corn- 
meal is Steady.

The feature of the cereal market this 
week was the announcement of an ad
vance in rolled oats of 20 cents per 
barrel- due to the recent rise in the oat 
market.

The Winnipeg exchange is particularly 
strong on this grain. Conditions in re
gard to supplies have caused some deal
ers to wonder if the advances in oats of 
late were altogether warranted, and if 
they will maintain their steady position. 
Within the past week there has, however, 
been an improvement in the export de
mand for oats. An exchange says : 
“The mid-April suns are transforming 
the pasture fields which are always 
something of a factor in the markets for 
coarse grains, and this, and the fact that 
May is now only a week away, has 
quickened popular interest in the stories 
of the combination in Western oats ex
isting in the Winnipeg market. The 
line of oats carried by the Grain Grow
ers’ company, the selling agents of a 
large number of Western farmers, is 
said to amount to something like 4,000,- 
000 bushels. It has been somewhat 
erroneously described as a corner in oats. 
No corner actually exists but a good 
deal depends, nevertheless, upon what the 
May deliveries of oats bring forth. 
Some grain growers themselves in addi
tion to holding back their oats, have be
come buyers as individuals.”

The corn market also is ruling firmer 
and cornmeal in sympathy is steady.

Some mills report a slight increase in 
the demand for flour, but taken gener
ally there has been but small improve
ment in trade since the reduction in 
price. The business passing now is most
ly in small lots.

Wheat shows more strength than it 
did a week ago, crop reports from dif
ferent parts of the world having had an 
effect on the market. One feature was 
a cable from Russia stating that the 
estimate of winter wheat there on 
April 15th, was 76 per cent, against 84 
per cent, for the same time last year. 
Some dealers however, fear a reaction 
because of the continued favorableness 
of the United States crop situation. 
One dealer in speaking of this crop 
said, “though the winter wheat crop is 
getting along well, there is still plenty 
of chance for trouble before it is har
vested while the spring crop is just 
seeding. ’ ’

MONTREAL.
Flour.—There is a good demand re

ported for flour with conditions in the 
primary market showing increased 
strength. Local quotations are:

Winter wheel patanta, bbl.............................................. 4 80
Straight roller», bb........................................................... 4 30
Men! to be let spring wheel petente, bbl...................... 6 30

" straight petente. bbl.................................... 4 80
11 strong beken...................................................  4 60
" second “   4 20

Cereals.—The demand for cereals 
continues fairly brisk even with the ar
rival of fine weather. An advance of 
20 cents per barrel is announced in roll
ed oats this week.
Pins ostmesl, begs............................................................ 1 34
Standard oetinssT, bap.................................................... 1 35
annotated " ~.................................................... 1 35
Bolted oommeel, 100-tag,................................................ 1 70
Boiled oete, beg», 90 lb..................................................... 1 15

barrels.......................................................... 4 60

TORONTO.
Flour.—There is no particular change 

in the flour situation. The reduction in 
price has failed to increase the amount 
of new business to any great extent, buy
ing being done in smalll quantities. 
Local wheat in sympathy with higher 
values elsewhere was advanced as high 
as 99V2 cents for No. 1 Northern at the 
beginning of the week but has taken on 
a little easier feeling since then.

Manitoba Wheat.
1st Patent, in car lota....................................
Ind Patent, in oar lots....................................
Strong baker», in oar lota................................

....... 3 00 3 30
Winter Wheat.

Straight roller..................................................
Pua...............................................................
Blended............................................................................... 4 50

Cereals.—In sympathy with the high
er values for oats, rolled oats and oat
meal have been advanced 20 cents per 
barrel. The rise in oats was sudden and 
this has caused some dealers to wonder 
if they will continue to keep 
their stady position. Corn is firmer and 
cornmeal therefore rules steady. Trade 
is normal.

la, imall lota, N lb. »aok»..............................  1 15
" 16 bags to c»r lots....................................... 2 U5

Standard and granulated oatmeal» 88 lb. lacks.......... 2 35
Boiled wheat, small lots, 100 lb. brls............................  8 76

" " 6 brls. to car lots.................................... 1 65
Cornmeal, 100-lb. bags............................................ 1 70 1 80

BROCKVILLE R. M. A. OFFICERS.

Thirty-One Members Pay Their Fees at 
Last Meeting.

Brockville, Ont., April 27.—The 
Brockville branch of the R.M.A., at their 
last meeting elected their new officers. 
H. A. Harrington" who has been recently 
appointed provincial organizer for On
tario, addressed the meeting upon points 
of interest to the retail trade. Thirty- 
one members paid their fees of five dol
lars and the following officers were 
elected:—

President—R. Davis, dry goods.
1st Vice-Pres.—H. T. Murray, grocer.
2nd Vice-Pres.—D. D. Donovan, grocer.
Treas.—Wm. Rhodes, grocer.
Secretary—A. M. Patterson, dry goods.
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Once
Again
let us draw your atten
tion to the fact that 
MOONEY’S PERFEC
TION CREAM SODAS 
are distinguished by a 
superior degree of light
ness and crispness.

This means money to 
dealers who specialize 
on Mooney’s.

The Mooney Biscuit 
& Candy Co., Limited

FACTORIES AT

Stratford, Ont. Winnipeg, Man.

I ]
PERFECTION

E9$o^
V MOONEY BISCUIT & CANDY, CO 

STRATFORD CANADA

MAKE MONEY WITH

MAPLEINE
Mapleine is a new and de
lightful flavoring.
Put it in your stock—the 
demand for it is large and 
growing. We keep it 
constantly before the con
sumer. All you have to 
do is to sell it

Jfreberitfe «. -Robson
& Co., Sale. Agent. 

26 Front St. E., Toronto
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HOLBROOKS
ENGLISH

Specialties
Holbrooks Punch Sauce

Holbrooks Pure Malt Vinegar 
in bulk or bottle

Holbrooks Pure Pickles 
Sweet or Sour

Holbrooks Pure Olive Oil

Holbrooks Custard Powder

The “Holbrook” Brand 
Norwegian Smoked Sardines

Olaf the Great
Norwegian Smoked Sardines

The “ Swan ” Brand 
Pure Pickles in Mixed and Chow 

20 oz. tall square bottle 
patent stopper 

and

HOLBROOKS
GENUINE

Worcestershire

SAUCE
CANADIAN OFFICES;

40 Scott St., Toronto
Manager. H. Gilbert Nobbs.

Head Office and Factories :
Birmingham and Stourport.Worcestershire. 

England
Business founded 1798.

LOCAL AGENTS 
Quebec : J R. Renaud & Co

Montieal: F L. Benedict & Co.

Winnipeg: Richards & Brown

Regina : Campbell. Wilson & Smith.

Calgary and Lethbridge : Campbell. Wilson 
& Horne.

Vancouver: Kelly, Douglas A. Co 

Victoria : Wilson Bros.

Halifax : Bauld Bros.

St. John. N B.: G. E. Barbour h. Co. 

Fredericton. N.B.: Randolph d Son. 

Charlottetown. P.E L. Carrell Bros.

THE CANADIAN GROCER

TWELVE REASONS WHY SOME 
PEOPLE FAIL.

They are always watching the clock 
—not to see how much they can do in 
a certain time, but so as not to work a 
moment longer than is absolutely ne
cessary.

They always grumble at everything 
that truns up. “Why can’t some one 
else do this” is their constant whine.

They are only punctual at going out 
to lunch and leaving for the night. To 
turn up punctually to work in the morn
ing would never occur to them.

They have no confidence in themselves 
—nor do they think it necessary to ac
quire any.

They are always asking questions— 
and never seem able to remember the 
answers thereto, considering the number 
of times they ask the same thing.

They always say “I forgot” when 
any omission is brought to their notice, 
but they never make the slightest at
tempt to remember next time.

They are never ready for the next 
move—they prefer to live in a chronic 
state of “unreadiness.”

They never on any account put the 
least “life” or “go” into I heir work. 
One would think to look at them they 
were in a state bordering on coma.

They never learn anything from their 
mistakes nor from anything else. When 
they do anything right it’s by accident 
not design.

They never dare act upon their own 
judgment, nor do they trouble to learn 
how. “Let Jones settle this, as I’m not 
going to be responsible” is a typical 
remark of theirs.

They try to make “bluff” take the 
place of “ability”—which shows what 
a very poor intelligence they must pos
sess, for “bluff” never can score in the 
long run.

They prefer to employ any slipshod 
rule-of-thumb method — being far too 
lazy to learn even the simplest of sys
tems.

THE CONSUMER TROUBLE.
Toronto, April 20.—The wholesale gro

cers and fruitmen of Vancouver, BC., 
have refused to sell to restaurants and 
hotels at wholesale prices. As a result 
it is stated that a number of brokers 
have come into existence to lake ad
vantage apparently of this market op
portunity. The grocers and fruitmen 
have written to E. M. Trowern, secre
tary of the Dominion R.M.A , to ascer
tain how to deal with the problem thus 
presented.

■1
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;; C. NELSON, DALE & CO., LTD., |
WARWICK, INCLAND. H
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By Royal Warrant to H.M. The King

THE CANADIAN CHOCER

The only original and genuine 
Worcestershire Sauce is made
by Lea & Perrins.

CJ Other Worcestershire Sauces 
are imitations, introduced 
many years after Lea & 
Perrins had made the name 
“Worcestershire” famous 
throughout the world.

ORDER^=

Lea & Perrins’
Sauce



“Oats are the meet 
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Opee a package sad 
- leethe New Flake

TillsorisOet» r*0«ts
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The North Queensland Meat Export Co., Ltd,
WORK», OOLBUM

MANUFACTURERS OF

TOWNSVILLE, NORTH QUEENSLAND

SPECIALTY

Canned Meats, Extract of 
Meat, Etc.

OP FINEST QUALITY

Boiled and Roast Beef
In 1 lb., 1 lb. and 6 lb. tins, lull weight.

Aa supplied to British War Office, Admiralty 
and Indian Government.

CORRESPONDENCE INVITED FROM WHOLESALE BUTEES

Apply : G. J. RIQQOTT, Sole Agent, 19 Eaeteheap, London, E.C., Eng

Ads That Talk!
Did you ever figure out the value to you of an extensive publicity campaign ?
The goodness of

TILLSON’S dried OATS
A FOOD—NOT A FAD

has been hammered right home to thousands of Canadian housewives by 
means of our press and bill-board advertising.

This is the line to feature for profit and satisfaction—the line for which 
the demand has been created, and which is the best breakfast cereal in the 
world. Canadian Oats selected in their most attractive and wholesome form.

Open a packet, note the new flake, unbroken, no duet and appetizing—try 
it on your table and you cannot fail to get enthusiastic over “Tillson’s.”

Canadian Cereal Milling Co., Limited
Head Office, LUMSDEN BUILDING. TORONTO

Opening New Accounts
Your business will not grow unless you do add new customers constantly. The 

old ones will drop out with surprising regularity and those that remain will not in
crease their purchases materially.

Have a good live talk about your goods in The Groceb every week. All the best 
grocers in Canada will read it, and if what you say is worth while, they’ll steadily be 
influenced in your favor.

You will find The Gbooeb the most powerful agent at your disposal in the culti
vation of new accounts.
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Merchants
It will pay you to recommend to your customers

CLARK'S PORK and BEANS
The quality and Flavor will win for you satisfied and

steady patrons.

Are Well Advertised
Nothing but the Best Canadian-Grown Hand-Picked 
Beans are used and prepared with the greatest care by 
experienced Chefs in a Sanitary Factory under Can
adian Government Inspection.

Every Can Guaranteed
Freight prepaid on Drop Shipments of five cases up to a

40c. freight rate.

Order an assorted shipment from your Jobber to-day.

FLAVORED WITH PLAIN*
TOMATO OR CHILI SAUCE.

Per Doz.
i-

Pork and Beans, No. 1, 4 doz. cases.....................50
“ 2, 2 “ “......................90

Flats, “ 3, 2 “ “ ............1.00
Tails, " 3, 2 “ “ .... 1.25

W. CLARK, - MONTREAL
MANUFACTURER OF

HIGH GRADE FOOD SPECIALTIES
59
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Pineapples
are coming in fine shape; have 
car to arrive this week.

ORANGES 
LEMONS 

GRAPE FRUIT 
FIGS DATES NUTS, ETC.

NEW CABBAGE 
CUCUMBERS WAX BEANS 
NEW BEETS CARROTS,* 

ETC.

McWll.UAM

Mc. * E.
I;\ I UIS1

16-27 CHURCH ST. TORONTO 
are Largest Receivers

Nothing 
Like Them

“St. Nicholas”
AND

16” ~ ■»

You can make money 
on them—order to-day 
from your wholesale.

J. J. McCABE
AOKNT

TORONTO, ONT.

Fruits and Vegetables Show More Life
Warmer Weather Responsible for Better Demand—Number of 
Lines Show Increased Trade—Tomatoes Continue Strong—
Oranges are Also Steadier—Bananas are Going Out Freely—
Report on Sicily Lemon Crop—Apples are Getting in Small 
Compass.

Thanks to the warmer weather, trade 
in fruits and vegetables is taking on 
more life. Business was backward 
for a time on account of the changeable 
weather, but is now expected to im
prove.

The tomato situation in Florida con
tinues strong with the crop nearing a 
dose, the east having completed its ship
ments. while from the west of the pen
insula goods will continue to come for 
perhaps a couple of weeks longer. After 
that this article will be imported from 
Texas and Mississippi, and later on from 
Tennessee, while still farther distant is 
the New Jersey crop. When that comes, 
however, the home grown product will 
then be ready for the market.

The orange market is steadier, al
though the crop continues large. Good 
shippers are scarce and for a while the 
navels coming forward showed some 
waste, so that to be sure of good quality, 
higher prices were asked. The demand 
on Canadian markets is quite heavy 
now.

The more favorable weather has in
duced a better movement in a number of 
lines. The banana trade is good, dealers 
stating that the best months for this 
fruit are April, May and June. Pine
apples are receiving more attention also. 
Porto Ricans are being received now, but 
shipments from Florida will not com
mence until on in May. The crop is later 
in Florida Ilian last year and will be 
light.

Lemons are feeling the effect also of 
the summer demand and are steady in 
price. A report on Sicilian lemons says, 
“A heavy windstorm about the end of 
March damaged the crop nearlv 20 per 
cent. It now looks as if the groves 
would turn out an average crop. Ship
ments to America, as regards volume, 
will depend to a certain extent on the 
European demand, which just now is 
active. The conditions and qualitv of 
the crop are good, the lemons promising 
to be sound-keeping stock.”

MONTREAL

healthy tone just now and the trade are 
handling heavy stocks of both fruit and 
vegetables.

», bbl..........6 oo » oo
Spies...................... 7 00 « 00
Ommm onMd,

butt*...............  1 71 I»
Oranborrtee, bbl .18 00 13 00 
Cranberries, bis. 4 00 4 50 
Ooooeoau, bees 4 85 4 10 
G rape fruit. Flo.... 4 85
Lemons. .............  8 50 3 00
Limes, a box ............  1 50

Cal. navels.................. 3 00
Valencia.............  4 00 4 86
Mexican.............. 8 00 8 15
Tangerines.................. 4 00
wSSSFmm... 4 85 4 60

Strawberries, N.
Carolina......... 0 20 0 16

Vegetables.—Dealers are quite pleased 
with the character business has shown 
of late. The demand is quite general 
and the new vegetables are meeting with 
a good call. Prices have not been 
changing much of late. Potatoes are a 
little firmer and in steady demand. To
matoes are no easier in price, but in 
spite of this fact the enquiry for them 
is considerable. Radishes, beets, cab
bage, celery and other new lines are 
moving out well. The weather is hav
ing a beneficial effect.
Asparagus, boxes Boston lettuce. 2 00 1 •-12 00
Beans, hamper. 6 50 6 00 hamper..................... 3 76Beet*, bag................... 1 00 Obion»—
Cairote, bag.......0 76 1 00---i Spanish, orate 3 00 3 50Cabbage, doz . 0 60 • MO Red, bags 100lb.,
Cabbage, bbl... 1 00 i so - « 0 04Cabbage, crate........... 2 0> > | Potatoes, bag 1 15 1 25
Celery, Florida...........
Cauliflower, French

4 00 8
potatoes, bbl 7 50 8 00

Sweet potatoes,
Cucumbers, doz. 2 75 3 00 hamper — 3 0
CukeH............................ 2 00 Parsley, crate............ 2 00
Garlic, 2 bunches__
Green Peppers.

■mall Basket —
0 26 Parsnips, beg. .10© 

Radishes, dosen
1 26

1 25 bunches.................... 0 50
Leeks, doz......... 1 75 2 00 Spinach, bbl 2 60 3 00

Lettuce— ,7.1$ Tomatoes, crate 2 50 3 00
Curly lettuce, box 1 50 Turnips, bag__ 0 75 0 90

TORONTO.
Fruit.—Trade this week has been 

quite satisfactory, an increase in de
mand for a number of lines being notice
able. Bananas are now going out freely. 
Apples are not at all plentiful and $8.00 
a barrel is being asked for No. 1 Bpvs. 
Tomatoes are strong at present quota
tions and a further stiffening in price is 
looked for. Grapefruit—both Florida 
and Jamaica—is a little higher this 
week. The arrival of oranges is not 
large and prices have been increased 
somewhat. Strawberries are doing fairly 
well. Lemons are steady at present 
quotations.

Green Fruits.—Apples are getting 
down to a rather small compass. The 
demand is reported fair and prices have 
been well maintained. The summer de
mand for bananas is beginning to make 
itself felt, the peddlers helping to get 
rid of large quantities already. Grape 
fruit is enjoying a good trade and lemons 
are showing the first signs of a new 
movement. North Carolina strawberries 
are now on the market the first car of 
224 crates having arrived this week.

The price is a little easier and whole
salers report a better spirit on the part 
of retailers. Oranges are steady. The 
market on the whole possesses quite a 
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Lime, box................ 1 *

Ooooaauto, took __ 4 75
On*» rmt

Florid» per ceee 8 76 4 85 
Jamaica, SftH . IN 3 86 
Oubon................  8 75 IN
oiSômï»-............... 8 60
Meoetna............. 8 60 I 00

Novels, large... 8 75 3 85 
Novels, smell. 3 15 3 60
Pineapples crate 4 00 4 60 

Strawberries
Ixiulsiana, <]t ..0 30 0 35 
Tomatoes, case 

of 6 baskets .. 8 60 3 00 
Rhubarb, dox............ 1 00

Vegetables.—Dealers are finding no 
complaint with the present trade in 
vegetables. Florida cabbage is not en
joying any great trade but other lines 
are doing fairly well. Asparagus in large 
and small bunches; spinach in hampers 
and barrels, and wax and green beans 
in hampers are offered on the market 
this week. The market is about bare of

^
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Spanish onions, but there will he some 
arrivals next week which will probably 
rule at $3.50 per case. “Parsnips are a 
drug on the market, ’ ’ remarked one 
dealer who is quoting them at 40 cents 
per bag.

The potato situation is about the 
same as a week ago and larger supplies 
may have an effect at any time. “A 
great many potatoes that should come to 
this market are being shipped to the 
West,” said one dealer.
Beets, Louisenis

dor.......................... 1 25
Canadien beet,

beg................  0 60 0 76
Cabbage, old, pr

bbl..................  1 60 1 76
Cabbage, à ton

lots, ton................18 00
Cabbage, Florida

crate....................... 2 50
Cabbage, North

Carolina......... 2 00 2 26
Carrots. Cana

dian, bag................ 0 60
Carrots, Louis-

ania, dor................. 1 00
Celery, Florida, 

case I’s, 6's, 4’s — 3 50
Cucumbers, Bos

ton, dot................. 1 75
Endive, 12 heads__ 1 00
Wax beans, ham

per ................... 5(0
( ireen bean s, 

hamper..................  4 50

Lettuce, Cana
dian, head.............

Boston head let
tuce, dor...............

Boston head let
tuce, hamper. 4 50 
Onions—

Spanish, large..........
Texas, case.......3 06
Egyptian, case . 3 56 
Potatoes, Onta

rio, bag........ 1 00
Delawares................
Sweet, hamper........
Parsley, per dor 
Parsnips, bag .. 0 40 
New turnips, per
11-qt. basket............
Asparagus

Large bunches..........
Small bunches,

dozen.....................
Spinach

Hamper.....................

0 40 
1 60

3 50
3 25 
3 75

1 10
1 25
2 75 
0 76 
0 50
0 60
0 50
1 75
• 75
2 25

Early Vegetables
Mixed Cars from the South are now arriving and
Prices are down. This coming week we offer:

NEW CABBAGE
NEW POTATOES

ASPARAGUS
TOMATOES CUCUMBERS

BEANS
PEAS

BEETS, ETC.

Also Specialists in High Class Bananas

WHITE ŒL CO., Limited
HAMILTON TORONTO

WINDOW-DRESSING COMPETITION.

Winners of Contest Held in Ottawa by 
Cereal Concern.

Ottawa, Apr. 27. — In the window 
dressing competition recently held by 
a cereal concern here among t he grocers 
the results as announced are :—First, 
F. W. Forde; second, A. I*. Johnson; 
third, Baxter & Trawbridge.

There were about twenty contestants, 
and it was only after careful considera
tion on the part of the judges that the 
foregoing were awarded the three prizes.

The displays were judged from an 
artistic viewpoint as well as from an 
advertising light, and great credit was 
reflected upon those who took so much 
pains to boost one line of goods.

Ottawa’s Shopping Week.
Next week will he Ottawa’s Shopping 

Week and great expectations are ex
pressed for its success. Special an
nouncements regarding price reductions 
are being made, and every effort put 
forth to render the occasion one of suc
cess.

NEW CABBAGE Fresh car just 
arrived. Hard 
heads, s. 6 doz. t« ««i.

TOMATOES Quality very fine. 
Hard, ripe, uniform 
in size.

CELERY Extra Fancy, well bleached 
stock, 4 doz., 6 doz., 8 doz. 
to crate.

Send along your orders.

HUGH WALKER & SON
(Established 1861) GUELPH, ONTARIO

gpSTER BROW\
LEMONOLOGY

The season is at hand when your customers will use 
more lemons, you can’t afford to give them anything 
but the best. Follina’s Brands are what you need.
Order by Name. Sold Everywhere

FOLLINA BROS., PackersW. B. STRINGER, Sales Agent
61
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Fish - Oysters
»4aU

Trade in Fish Turns to Fresh Caught
Dealers Enquire for This Class, Which are Ar
riving Quite Freely, But Will Soon be in
Good Supply — Frozen Stock Still in Demand—Better 
Catches of Fresh Fish on Eastern Coast—Lobsters are more 
Plentiful Also.

A fair demaud for fish keeps the mar
ket rather active will) enquiries for fresh 
fish being especially noticeable. Had
dock, cod and shad are arriving freely 
and prices are at a low figure. Halibut 
are scarce for the time being and an 
advance in price is reported but is like
ly to be only temporary. Pickerel are 
off the market until after May 15th ow
ing to the close season for this fish. 
Frozen fish are still in demand and are 
unaffected by the warm weather, thanks 
to cold storage. The prices are natur
ally lower than those quoted for fresh 
stocks. Of the smoked tish, new fillets 
and baddies aie arriving regularly and 
are meeting with a good demand. Other 
lines are in good supply with a fair 
business reported. The catches of fresh 
tish on the eastern coast are increasing, 
Nova Scotia reporting larger arrivals 
last week than at any period during the 
present year. There is, however, a good 
demand for fresh fish at the present 
time, so that prices will quite likely rule 
steady. There has also been a marked 
improvement in the lobster catches and 
prices are slightly easier.

QUEBEC.
Montreal.—A number of price chang

es are noted as the result of variations 
in supply. The market is for the most 
part steady with demand satisfactory. 
Pickerel are off the list until after the 
close season which continues until May 
15th. Fresh tish is finding rather liber
al enquiries and is getting perhaps the 
bulk of the present call. Shad, halibut 
and haddock are among the favorites 
now with the first two the more plenti
ful.
HaAdock, per lb 0 06 
Haddock, fsocy 

shore, per «b. 0 06
Steak ood heed 

less, per lb..............

Halibut, per l 
Pike, dressed

ISO Ibe . per lb

rasa
0 OS Halibut, express

per lb.......................  0 10
0 07 Salmon, per lb........... 0 #

•had.buck,each .... • SO
• 99 Shad, roe, each.......... S 60

Pike, per lb................ I OS
FROZE#

• n
0 99

9 06
9 99 
IN• 11 
0 IN

Salmon. BXL.raSÔÜ' I
Qeepeeatasee............

per lb....-............ i
Quelle salmon .001 i 
Ne 1 Emelu, boxes,

10 and Ulbe. each.
Whttsâsb, lsrps,
».................... 9 97à

t. smalLI Si

ttALTED AND PICKLED 
Labrador sea trout, Salmon, B.Ü.,red, bbl

bbls...........................11S0 " pùik,bbl
Labrador sea trout, Labrador, bbl

ball bbls.................. 6 60 “ è bbls
No. 1 mackerel,pail. S So tree.,

ft bbls.. 9 99 SOS lb.
No. 1 pollock, bbl ... ISO 
Scotia bsnines, No.a. bbl................................ ........................
Lake trout, ball bbl. • SO '* ,r kee
Choice mackerel Holland herring,ft bbl

hall pail.................. 2 00 " " kef

Salt eels, per lb.........
Salt ear dines, SO lb. pis

14 0015 00 ISOS• so
11 99
9 07 
1 00
• 09 i ee s so• TS

SMOKED

Herring, new smoked, per box..............
Kippered herring, per half box..............
New Allot», perlb.....................................

SHELL PISH

1 10e or 0 »1 SI
0 IS

Shell oesters. bbl., ok 
XXX Shell Oysters.
Lebetera. lire, per lb...................
Oysters,shales, bulk, Imp. gal.

1 IS OS10 00
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Solid meats - Standards, gaL, $1.11 ; selects, gal., IS. 
PREPARED PISH

Boneless ood. in blocks er packages, per lb........ 6ft, 7,
Shredded ood, 1 dor. in box, per box..............................
•Unless ood, 100 lb. case.................................. ...............
Dried ood, medium, 101 lb. drum...................................
Dried oed. large, bundles.
Dried ood. medium, l 
Dried baddeok, medii

I, 101 06
• 76T 00
• 09 
I IS• SI

NOVA SCOTIA.
More fresh fish were marketed here 

this week than at any period during the 
present year. All the local Bankers 
brought in good catches of cod, haddock 
and halibut. The latter is plentiful, 
more so than for many months, but des
pite this fact there has been no decline, 
locally, in the price. Some fresh salmon 
taken from Nova Scotian waters were 
offered on the local market this week. 
The price asked was eighty cents per 
pound, and it is needless to say that at 
that figure the demand was not very 
brisk.

There has been a marked improvement 
in the lobster market since last report. 
All along the coast fishermen are making 
good catches and heavy shipments are 
being made to the American market. On 
one shipment alone, 1,200 crates went 
forward, and the dumping of 40,000 
lobsters on the Boston market at one 
time caused prices to crumble. The 
home market is also well supplied, and 
the price has dropped to $1.80 per doz
en, a decline of sixty cents from the 
figures of last week. There is a good 
demand for dry fish. Shipments to the 
foreign markets are light, this being due 
principally to the fact that there are 
no fish to sell. Salt fish prices continue 
firm, and will remain so until the new

cure is on the market, which will be in 
about a month’s time.

Herring are now striking in at several 
points along the coast, but the fish are 
small. Mackerel are reported moving 
North on the American coast, but it will 
he several weeks yet before they reach 
the waters on the coast of Nova Scotia.

NEW BRUNSWICK.
St. John.—Receipts of tish during the 

last two or three weeks have been rather 
light, thougli prices are about the same 
as usual. Haddock are scarce, but cod 
are in fair supply. Halibut are now be
ing received in limited quantities from 
Brier Island and Halifax. Gaspereaux 
are a little cheaper and while the bulk of 
the stock is coming from down the bay, 
some good catches have been made in the 
harbor lately. Delaware shad are offer
ed and local shad are looked for about 
the middle of May. A couple of salmon 
were taken in the harbor last week, but 
the usual spring run is not looked for 
until the latter part of May. Lobsters 
continue very scarce and high. Thus 
far, the weather has been cold and the 
latter part of the week there was a snow 
storm, but it is hoped that with the ad
vent of warmer weather, conditions will 
improve.

ONTARIO.
Toronto.—There is * nothing of any 

special importance to the fish market 
this week. As is natural for the present 
time, trade is inclined to dullness. In 
another week there will be a good supply 
of fresh fish on the market when trade 
will take on the steady character which 
it generally does for a month or so after 
the close of Lent. Fresh trout at 14 
cents a pound is added to this list this 
week.

Freeh halibut 
Perch.............

FREEH OAÜOHT FISH 
. I... SSI...... 0 10
......... S IS

Freeh trout................ # 14
Freeh oaught white. 0 14
Fre»h oaught heifiring 0 09

0 01 107
FBOCZN FISH

g£Une«................ 01 White
Pike............................... 0 OS ter eu
Pink see salmon S 01 0 00 Yellew-------  e#| Mwtole

Ttite lah, win
terennghf___
•Hew pickerel.

0 010 06* 
104 
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SMOXED, BONELESS AND PIOXLED FISH 
AenSlsWk. kxa Oysters, extra

perorate.................. 6 46 eeleeta, sal............. 1 s

SrtîSLSÜ w»:. i s ssa {s*8,w
q™UlKilwt. Mr Ik. I «

BRITISH COLUMBIA AND CANNED 
SALMON.

During the year 1910 British Columbia 
produced 762,201 cases of packed sal
mon, totalling in value $4,192,105. The 
production of freeh salmon amounted to 
2,500,000 pounds. Halibut is also the 
centre of an impbrtant industry in that 
province, the years “take” amounting 
to 22,500,000 pounds valued at $1,125,- 
000. These with other kinds of ocean 
fish, salt and dried salmon, herring, 
oysters, and other shell fish—make up a 
total production for that province dur
ing the year of $8,602,306, which repre
sents a total capita! employed in ithe 
British Columbia fishing industry of $6,- 
823,852, requiring the labor of 19,500 
persons, whose earnings total $5,580,000.
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THE WEEK'S TRADE CHANGES.

What Canadian Dealers From Coast to 
Coast are Doing.

ONTARIO.—Frank J. Layman, gro
cer, boot and shoe dealer, Park Hill, 
lias assigned.

E. Sauve, grocer, Ottawa, has sold 
out.

Leon Thiverge, merchant, Lemieux, 
has assigned.

Geo. Lewis, general merchant, Avon, 
is selling out.

Tbos. McGraw, grocer, Kincardine, 
Ont., has sold out.

J. J. Todd, grocer, Toronto, has sold 
lo Miss R. McEwen.

Oscar Piquette, general merchant, 
( ambndge, has sold out.

H. F. Simpson, grocer, New Sarum, 
has sold to Savage & Brown.

Anderson Bros., groceries and boots, 
Stratton, sold to Gainsby & Upton.

F. W. Hicks, general merchant, Pine 
Grove, succeeded by Thompson Bros.

W. H. Reid, grocer, 83 Rosslyn Ave., 
Hamilton, succeeded by L. R. Raven.

C. E. Harrison & Co., Toronto, has 
sold grocery department to E. J. God- 
beer.

George Hacquil, grocer, West Fort 
William, has sold to the Smart & Tay
lor Grocery Co.

Thieves removed a quantity of flour 
from the storehouse of Robt. Harrison, 
Merrickville.

QUEBEC.—Bastien & David, grocers, 
Montreal, registered.

II. La vigne & Ço., grocers, Montreal, 
dissolved.

Richer & Drouin, grocers, Montreal, 
have dissolved.

The assets of L. A. Warren, general 
merchant, Quebec, have been sold.

The assets of J. C. Berube, grocer, St. 
Hubert, Que., have been sold.

R. B. Scott & Sons, general merchants, 
Scotstown, sold to E. Roberge & Son.

The assets of W. F. Pope, general 
merchant, Bromptonville, have been 
sold.

L. Ecuyer & St. Jean, general mer
chants, Clarenceville, dissolved, G. L. 
Ecuyer continuing.

WESTERN CANADA.—John Young 
grocer, Winnipeg, has sold to Cremer & 
Freicks.

R. Bogue, grocer, Moose Jaw, Sask., 
sold to J. G. Boyd.

A. Bonamice has opened a general 
store at Frank, Alta.

L. Coates, grocer, Calgary, Alta., has 
admitted a partner.

H. D. Smith has opened a general 
store at Wawanesa, Man.

J. A. Becker, general merchant, Webb, 
Sask., has sold out.

W. G. Smith has opened a general 
store at Overbrook, Sask.

H. W. Reid, general merchant, Sper
ling, Man., has assigned.

Richardson & Rubie, grocers, have 
opened in Calgary, Alta.

George C. Martin has opened a gen
eral store at Langbank, Sask.

J. D. Cameron, grocer, Winnipeg, 
have sold to E. Finkleman.

R. Burns, general merchant, Grand 
View, Man., sold to R. Timmins.

W. Graham, general merchant, Bird’s 
Hill, Man., has sold to John Thomson.

Vance Bros., Grand View, Man., have 
purchased grocery stock of S. Mitchell.

Playford & Lukey, general merchants, 
Biggar, Sask., have sold to W. W. Miller.

D. A. Robertson, general merchant, 
Orcadia, Sask., succeeded by W. C. 
Bagg.

R. C. Brumpton, general merchant, 
Red Deer, Alta., has sold to McLean 
Bros., of Stratford, Ont.

E. Finkleman, general merchant, Eye
brow, Sask., sold to W. H. Mullin.

H. Schroeder, general merchant, Aber
deen, Sask., has sold to E. Beeman.

Hickman & Hood, grocers, North Van
couver, B.C., have sold to S. Prentice.

A. M. Rooke, general merchant, Fort 
Qu’Appelle, Sask., sold to A. Urquhart.

Burnie & Drysdale, general merchants, 
Dubuc, Sask., succeeded by J. F. Cros
by.

MARITIME PROVINCES.—Burgess 
& Ruina, grocers, Halifax, N.S., have 
dissolved.

Block & Isaacs, general merchants, 
ilemford, N.S., dissolved.

Some Doings in Guelph.
Guelph, Ont., Apr. 27.—The Retail 

Clerks’ and Salesmen’s Association of 
this city held their first meeting for the 
season at the Commercial last week, and 
officers were elected for the ensuing year 
as follows : Hon. president, J. W. Mc
Kenzie; president, H. Farrow ; vice- 
president, E. G. Hicks ; See.-Treas., Geo. 
Freeland ; executive committee : R. S. 
Robinson, A. T. Black, L. Taylor, G. 
II. Howard, W. Doherty, C. S. McQueen, 
C. Deverel.

The following officers were the suc
cessful competitors in “single light de
livery class,” at the Guelph Spring 
Horse Show: 1st, James Gow; 2nd, 
Charles T. Hicks; 3rd, J. A. McCrea & 
Son. There were eight entries of gro
cers and butchers.

A true Uergem is something that is profitable lo 
là pert ns. We situ to arrange ours that way FORSYTH JR.

The Man who Makes Good MU Ada.

• If our errvioe is satisfactory kindly tell your neigh
bor. It it is not what you think it should be, please
tell on

Fish
If penpl* Would take good a< 

vies the Sit ton* of asking, th 
pnweher enuM soon find his O

I we are egem trying i 
vw upon you the nanf ft- 
*g«* of > lUb dirt.

Tongue» aid Sound».
We have juel seemed ear an- 

■—*' nl of Tongues endmuu — ngiintem oi i oogw 
h>«i»k This ■ one of the niera 
of noli bods They ere prepared 
hi Lnliag. end ore evnrrd with 
P"fk gravy or drawn butter

10c. a pound.
1. pounds 26c.

Choke Shore Codfish.
Much and finely flavored, es 

or)lent At boiling, fi»r fish petites

8c » pound.

Salt Herrings
FM and of delightful Itérer

26c. a dor.

Kipper Herring
Very appetising for dinner er

Sardines
lust the tiling for a quirk 

lunch. You ohouhl always keep 
a àw boire en bend.

•reeswkk, per He. Sc
MfClab. - - 15c
Wag Oscar. » - lie

Salmon
Mus is one of the mçm whole-

Per Tin lie.

Canned Clams
For Soupe, Slews and Chowder 

thee# are excellent fee should 
bow them more frequently

Per Tio 12c.

Cessed Kippers
Truly delightful fut »p ,n

2 for 26c.

The Famous
We venture the saeertion that 

in Dartmouth no tee is so well 
known or belter likrd ' than 
FORSYTH. J* S FAMOUS 30r 
TEA. This did not rome bj 
ecenli-nt It i« the mull of long 
and careful caperimeoling by ten 
experts It requires eleven va
rieties of tea lo produce the 
delightful flavor. Are YOU

GROUND-WHILE-YOU-WAIT.

That is part of the reason for 
tlte fine flavor of our enflée, but 
only • part The other pert* are 
careful selection of the finest coffee 
berries, and llwir skilful manipu
lation in the roaster. Altogether 
three go to produce the exquisite 
aroma end Aar or of our enflées

35c- find 40c per lb.

If you have been watching our 6c. 10c and 16c. 
Window you will be interested to know that we 
arc showing a

25c. WINDOW 
This week.

Watch for it, it's a dandy.

Cranberries
Cut Cod variety. Verge end 

sonna They milks exquisite

BUCKWHEAT PANCAKES
BsRReMng j________________
y «U will régit that you had not 
tried It long beforv. lot 11» semi 
yvu a peck age today.

Large Package I Sc.

Onions
Then is no mote wholesome 

vegetable produced tiisn the

Use lots of it
3 Needs

CHEESE
Mis finest make of the veer, 

Hrptvniber. Rich sod. a»anew.

Corned Beef
Do you like a oomed beef and 

cabbage dinner» We he vs some

PARK. BLACKWELL* CO'S, 
pecked from choice Western steers. 
Try s piece. You will east mors.

14c. a Pound.

New Corned Pork.
Our own curing free choice

young bogs teni id by our Armer 
friend* A cut of (hit will please

17c. a Pound.

Feed
When la eeed of Feed

Braq,pecbqK
Middling L50
Coro Meal,
Cracked Cora.
VUcaI Screening* 1.90
Feed Barley. 199
Cracked Wheel, LU

M

Wood
deed dry Kiadlisc

60c. per 100 Bundle»,
Olden received At Herd wood 

tn 10 lack, • A or 4 A length*

Hatch 1 
Hand Soap 1

Have you tned the telyet tkmg 
to a hand scouring eoepf It lq 
Dutch Hand Soap. It is made 
by the people who make OU 
Dueb Cleanser, end truly * i^^ 
wonder. A lew rube produce 
rich erramy Uilber, which removes 
grease and grills, and makes tiw 
hands feel soft as velvet, and ju*

Only lo. s Coke.

Your Stock
The posant le a critical tin* 

with your stock. Your IbwW « 
tiwdding tbeif «esthete, «* your 
bones and fronted Sock ift pqh 
ting <» their winter eoatg

A little aid from jya «
i
\

Otv* ths« spouigt.ef PIATTS 
peepersUon* It wifi tout up

* In end ^ wifi gtra you 
k treating SB #e metier.

A Good Sample of the Advertisii Done by Forsyth, Jr., Darmouth, N. S., Who is 
st Composers of Retail Grocer Ad. Copy in Canada.
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Two Kinds of Clerks—One Kind of Goods
Comparison of Selling Methods Employed by Two Clerks in 
Answering an Enquiry Regarding Pickles—Why One Sold and 
One Failed—How Good Intelligent Salesman Handled Custom
er Who Did Not Know What She Wanted.

Ability to make intelligent sugges
tions, perfect knowledge of the goods 
carried, and of different methods which 
may be used in their preparation for the 
table, go to make up a great advantage 
to any clerk behind a grocery counter. 
An example of this was recently shown 
in a Canadian retail grocery.

A customer entered the store to get 
something for the evening meal. She 
was uncertain what to buy. When the 
clerk came forward and inquired, she 
said: “Well, I want something for 
supper but I hardly know what to se
lect. ’ ’

Now this clerk did not allow his cus
tomer to stand there at that counter 
endeavoring to decide but at once offer
ed some suggestions and showed his 
knowledge of salesmanship by carry
ing the sale through successfully.

Selling Salmon Loaf.
“How about salmon, Mrs. B.” We 

have that Blank brand still; you find 
that good salmon, do you not t ’ ’ asked 
the clerk.

“Yes, it is a good salmon,” she re
plied, but we have had it so often late
ly that I am tired of it.”

“Have you tried salmon loaf 1” ques
tioned the clerk, “It is very nice,” and 
he launched forth into a description of 
the method of preparing this dish, con
cluding with the remark: “We have a 
lot of customers using salmon in that 
manner now.”

“I believe I will try that,” replied 
the customer, “You may send me two 
cans of it, please.”

“Now what else, Mrs. Bt” queried 
the clerk, “would you like some of these 
sweet pickiest” denoting a glass dis
play jar on the counter; “they have a 
taste that I am sure would please you.”

“How much are tbeyl”
“These are worth 40 cents per 

quart,” said the clerk.
“Forty cents a quart,” she replied 

with emphasis, “that is very high.” 
With some clerks this would have ended 
the talk on that line, but not so with 
this one.

Selling Pickles.
“Yes, they are higher than the ordi

nary,” he admitted, “but then you 
must remember that they are an extra 
good pickle. Just try one yourself,” 
handing her a fork and opening the 
jar, “and you will quite agree with me 
I think. Of course, we have some 
others at 30 cents but I think you would 
like these best.”

The trial of the pickle evidently con
vinced her, for without any further 
comments, she ordered a quart.

Now he might have sold the cheaper 
article which probably would not have 
brought any repeat trade in this line 
hut he knew that she would like the

taste of the better one and if she once 
bought them, would likely come back for 
more.

Quite different was another attempt 
to sell pickles, witnessed in another 
store. Here also were two grades of 
pickles, displayed on either end of the 
counter. This time the customer en
quired about them and pointing to the 
jar which contained the better grade she 
enquired “are those sweet pickiest”

“Yes,” answered the clerk but made 
no further efforts in attempting a sale.

“How much are they wortht” the 
customer asked.

A Comparison.
“Those are worth 40 cents a quart,” 

he replied in a tone which seemed to 
imply that he was asking twice the 
regular price, “but those others are 
only worth 30 cents,” he continued, as 
if the cheaper article was a bargain com
pared with the other.

“What is the difference between the 
twot”

“I think those are old country 
pickles. I guess it costs more to bring 
them here,” he continued without men
tioning the detail of quality as the 
other clerk had done.

The customer did not seem to be 
favorably impressed with either, so she 
did not buy at all. In the first case 
the clerk had both suggested the article 
and sold it and in the latter the custo
mer had inquired. This clerk had even 
then failed to make a sale.

Splendid Food 
Values of Sago 

And of Tapioca
By J. D. Bell.

It is very difficult to understand why 
the demand for tapioca and sago, which 
should really be necessities in every 
household, is not greater than at pres
ent. Apparently the grocers through
out the country do not bring these arti
cles sufficiently before the notice of 
their customers. Tapioca, either medium 
pearl, or seed pearl, is nutritious. It is 
easily digestible, and very palatable, and 
can be made up into a variety of dishes. 
Now that the warmer weather is coming 
on, it makes a delicious dessert taken in 
conjunction with stewed fruits, or made 
up into a pudding with milk and cus
tard. It is especially recommended in 
the case of invalids, or those suffering 
from weak digestion, and it is a fact 
that the general public do not really 
know the value of this food product. 
It is of a kindred nature to arrowroot, 
whose nutritive value is known the 
world over.

The same advantages apply to sago, 
which is a product very much akin to 
tapioca, yet of quite a distinct flavor.

The production of these articles is be
ing very much curtailed in the East, be
cause of being supplanted by rubber, and 
values are gradually being raised. 11 
dealers would take a greater interest in 
these two foodstuffs there could be 
easily worked up a larger demand for 
them.

CONSUMERS’ ASSOCIATION.

American Said to be Spreading New 
Dodge in Vancouver.

Vancouver, B.C., April 27.—The gro
cers of Vancouver are up against a new 
dodge, originated by a couple of Ameri
cans, who operate under the name of the 
Consumers’ Purchasers’ Association, and 
call at the houses in the well-to-do see 
tions of the city. They propose, it i> 
said, that if the housewife joins, paying 
a fee of $2, $3 or $5, whatever sum can 
be successfully annexed, she can gel 
her goods a certain percentage cheap 
cr. A list of bouses giving the reduced 
rate is printed on the back of the mein 
hership slip.

This matter was discussed at the meet 
ing of the Vancouver Retail Grocers’ 
Association on Tuesday night, and a pro 
nouncement was made against any such 
proposition. It is in such instances a> 
these that association benefits work oui. 
for with a central organization they an- 
soon heard of and discussed. The member.' 
were unanimous against becoming a 
party of the Consumers’ Purchasers’ As 
sociation.

Hamiota Trading Co., Hamiota, Man . 
have moved their general store to Mi- 
Lean, Sask.

Gordon Jacob, general merchant, Mi- 
Lean, Sask., sold to Hamiota Tradine 
Co.

fxruOiRFRic i s

DRIED APPLES
O. E. ROBINSON A CO.

Established 1886 
INGBRSOLL - ONTARIO 

Would you like our Weekly Circular ?

Highest price paid for

SUCHARD’S COCOA
This Is the aaaaon to push 8UCHARD S 
COCOA. From now on Cocoa will bo in 
demand daily. It pays to sell the beet. We 
guarantee Sechard’s Cocoa against all other 
makes. Delicious in flayer. Prices Just right. 
FRANK L. BENEDICT Jk GO.. Montréal
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When placing your order for Canned Fish, be sure you have the name right ■

“BRUNSWICK” Brand
It is the finest brand obtainable, and may be relied on to give the 
fullest satisfaction.

By the “Brunswick” modern, sanitary process of canning, the natural 
fish flavour is preserved to a remarkable degree.

Keep a generous stock of “Brunswick” Sea Foods. There is an 
excellent profit in selling them

Connors Bros, Limited
Black’s Harbour, N.B.

AGENTS—Grant. Oxley & Co.. Halifax. N.S. ; C. H. B. Hillcoat, Sydney. C.B.. J. L.
Lovitt. Yarmouth, N.S. : Buchanan & Ahern. Quebec : Leonard Bros.. Montreal : A. W. 
Huband. Ottawa : C. DeCarteret. Kingston : James Haywood. Toronto : Chas. Duncan. 
Winnipeg ; Shallcross. Macaulay & Co.. Calgary. Alta, ; J. Harley Brown. London, Ont. ; 
Johnston & Yockney. Edmonton. Alta.

□
22 Men Average

$24.50 A Week
This is the record of twenty-two circulation representatives of the 
Mac-Lean Publishing Company, for the week commencing April 
;?rd and ending April 8th, 1911.
Do you realize that the most competent business man of to
day is the one who has had experience in selling, who has attained 
the qualities of a salesman?
No work affords such possibilities for tbis training as does 
circulation work.
The MacLean Publishing Co. have a number of attractive 
positions open for men to represent their thirteen publications.
The work could be handled during spare hours.
The record stated above of 22 of our representatives, illustrates 
the possibilities. You have an equal chance.

Write for particulars to

MacLEAN PUBLISHING CO.
149 University Ave. Toronto



-, ; .......................................

THE CANADIAN GROCER

Grocer's Encyclopedia—Rice as a Food
Some Bits of Information in Connection With This Widely- 
Used Cereal That May Be of Interest to Dealers Here and 
There—Feeds Nearly Half the World — Its Values — The 
Almost Innumerable Names—How it is Prepared.

The consumption of rice Die world 
over is large, but the demand for it in 
Canada could lie increased. Its sale in 
this country is not as large as it might 
be. There are several arguments that 
the gncer could use to create a larger 
sale for this foodstuff among his cus
tomers. In the lirst place, it is com
paratively cheap, tlii- living true even 
in the higher grade.-.

It ice is especially adapted to the wants 
of meat-eating peoples, and is one of the 
lightest, most wholesome and digestible 
foods we have. It gives but little work 
on the digestive organs, and is consider
ed to be an excellent flesh builder. The 
nutritive value of one pound of lice is 
giveu as about equal to that of 4 pounds 
of potatoes. It should, however, be 
properly cooked.

Feeds Half the World.
An exchange recently said in regard 

to rice : “There is no other vegetable 
product so widely consumed. It forms 
the staple food of one half of the hu
man race. It is the chief food of the 
people in Pinna, Japan, Burmah and 
Siam, and it is estimated to be the 
staple food 'd perhaps 90 million people 
in India.”

This cereal has upwards of 1/100 
names, and several thousand distinct 
form- and shades of color, because of the 
different climates and soils, but the two 
principal divisions are “upland” and 
“sea level” rice.

The plant very much resembles the 
oat in shape and color. In some of the 
wet, marshy, tropical countries, the wild 
plant is" as common as grass, but it is 
now cultivated in most of the hot and 
moist climates. After rice has been 
sown it requires flooding, with several 
inches of water until it sprouts. Each 
seed sends up several stocks, the plant 
growing from one to three feet high. 
Two crops are often obtained in a single- 
year.

Best Known Kinds.
The growths best known in this coun

try are Rangoon, Palna, Japan, Java 
and Carolina. The largest consumption 
is of the cheaper grades, but there is a 
steady increase in the totals of the bet
ter grades being used of late, and Japan 
and Patna are receiving considerable at
tention. The highest grade is “Caro
lina,” which is grown on the low, 
marshy grounds of South Carolina. It 
is very broad and short, and usually 
very broken up, ami is superior because 
it boils softer than the other kinds.

The rice has three part?—-husks, inner 
cuticle, and the grain itself, as it is 
ordinarily offered. The inner cuticle 
grows fast to the grain, ami has to be

worn off by friction, forming a residue 
called rice meal, which is used as cattle 
food. This cuticle is rich in gluten 
and in China is eaten with the rest of the 
grain.

The inner cuticle of the grain, while 
it is very hard, and grows quite tightly 
on the grain itself, splits away without 
much trouble when subjected to an end- 
to-end pressure, leaving the white grain 
perfectly clean.

To be Well Cooked.
Rice lias a highly nutritive value, but 

should be properly cooked. One way is 
to thoroughly wash the rice, first in cold 
water, next in tepid, and then in hot. 
Place it in a well closed vessel, and add 
for every cup of rice two of water. 
Bring this rapidly to a boil, and let it 
continue boiling about an hour until all 
the water lias steamed away, and finally 
put a few pieces of butter on the rice 
before taking the vessel off the fire.

Quite a large quantity of the grain is 
now used in the manufacture of puffed 
rice, which is a very appetizing and 
easily digested food, the taste being 
somewhat similar to that of toasted nuts. 
Each kernel in the process of manufac
ture is puffed to eight times its natural 
size—said to be four times as |>orous as 
bread.

The whole, plump grains are sealed 
up in bronze metal guns. The guns are 
then revolved for sixty minutes in a beat 
of 550 degrees. That heat turns the 
moisture in the grain to steam, and the 
pressure becomes tremendous. Suddenly 
the guns are unsealed and the steam 
explodes. The grains are puffed to eight 
times their natural size without breaking 
a single coat. Just the plain rice that 
is sold in every grocery store is used in 
the making of the puffed rice. This is 
information that the grocer should lu
ll hie to use in selling this article.

Never Ron Short of

SHAMROCK
BIG PLUG

SMOKING TOBACCO
Your client will buy his 
groceries where he buys 
his SHAMROCK tobacco

McDOUGALL
Insist upon having them.

D. McDOUGALL A CO., Ltd., Glasgow, Scotland

CLAY PIPES

TANGLEFOOT

%
THE ORIGINAL FLY PAPER
FOR 25 YEARS THE STANDARD 

IN QUALITY.

ALL OTHERS ARE IMITATIONS

When writing advertisers kindly men
tion having seen the advertisement in 
this paper.

Black Watch
The Bi£ Black Plug 
Chewing Tobacco

66



THE CANADIAN GROCER

MAPLE SUGAR
1
■

SHEWING
rOBACCO

Rock City Tobacco Co.
Quilee - and Winnipeg

0c f-y

•yy^'^v WçiiMy:

Jjrr-^-Ar} AilV ftf m- -p.

Tuckett’s 
Orinoco 

Tobacco
NO BETTER

JUST
A LITTLE MILDER '**

THAN

TucKett’s Myrtle Cut Tobacco
WHICH HAS THE LARGEST SALE IN CANADA.

TUCKXTT LIMITED
Hamilton, - Ont.
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CLASSIFIED ADVERTISING
Advertiaemauta under idle beading, 2e. per ward fe« 

first iiMrtlM, la. far cash subseaacat iaacnlea
Cesiraeileae aauai aa eat word, bat five figures (aa

91*900) are allowed aa oae word.
Caab remlitaaeea to cover coat muet aecompaay all 

advertlaemeata. In no ooea can tbla rule be overlooked. 
Advertlaemente received without remittance cannot be 
acknowledged.

Where repliea come to our cere to be forwarded five 
eenta muat be added to coat to cover postages, etc.

BUSINESS CHANCES.

GROCERY FOR SALE la city of 18,000. Last 
yea ’a turnover $17,000. Muat sell; ill-health. 
Apply Box 383, CANADIAN GROCER, Toronto

RETAIL BUSINESS WANTED, good grocery busi
ness; also two general businesses; turnover 
$15,000 and $30,000. Must be West or North 

of Toronto. Give fu 1 information. A. MOFFAT, 81 
Charles Street, Hamilton.

FOR SALE.

TENDERS will be received by undersigned up to 
Thursday. May 4, for grocery stock and fixtures 
of R. C. Fraser Estate, amounting approximately 

to $1,500. Store can be leased at low rental; location 
is one of best in city. W. C LILLIE. Assignee, Fort 
William, Ont.

MISCELLANEOUS.

ADDING TYPEWRITERS write, add or subtract in 
one operation. EIHott-Flaher, Ltd., Room 314 
Stair Building* Toronto.

Accurate cost keeping is easy if you
have a Dey Coat Keeper. It automatically records 
actual time spent on each operation down to the 

decimal fraction of an hour. Several operntlone of 
lobe can be recorded on one card. Foramall firms we 
recommend this as an excellent combination—em
ployees’Lime register and coat keeper. Whether you 
employ a few or hundreds of hands we can supply yon 
with a machine suited to your requirements. Write for 
catalog. International Time Recording Company of 
Canada, Limited. Office and factory, 20 Alice Street, 
Toronto.

BUCKWHEAT Flour guaranteed pure and unsur
passed by any mill In the Province. T. H. 
Squire, Queenaboro, Ont., solicita your orders.

MISCELLANEOUS.

A BOOK KEEPING STAFF IN ITSELF, doing 
the work with machine precision and accu
racy, the National Cash Register. Write for 

demonstration literature. The National Cash 
Register Co., 285 Yonge St., Toronto.

MOORE’S NON-LEAKABLE FOUNTAIN PENS. 
If you have Fountain Pen troubles of your own, 
the best remedy is io go to your stationer and 

purchase from him a Moore’s Non Leakable Fountain 
Pen. This is the one pen that gives universal satis
faction and it coats no more than you pay for one not 
as good Price, $2.50 and upwards. W. J. GAGE 
& CO., Limited, Toronto, sole agents for Canada.

DENS—The very beat Pens made are those raanu- 
1 factored by William Mitchell Pens, Limited, 

London, England. W. J. Gage A Co., Limited, 
Toronto, are sole agents for Canada. Ask your sta
tioner for a 25c. assorted box of Mitchell’s Pens and 
find the pen to suit you.

HUNDREDS OF TYPEWRITERS of every make 
and condition are being traded in as part pay
ment on the famous MONARCH. Price and 

qua! ty are the levers we use to prevent over s'ock. 
We believe we can give the best bargains in rebuilt 
ypewriters in Canada. A postal will bring our cata- 
ogue and full Information. THE MONARCH TYPE

WRITER CO , Limited, 46 Adelaide Street West, 
Toronto.

INDISPENSABLE in office, store, boms — Canadian 
Almanac, 1911 —a National Directory. Complete 
classified Information on every subject of Domin 

ion interest. Full postage, customs, banking, insur
ance, .legal, aducatlooal, newspaper, army, clerical, 
governmental, particulars of leading institutions and 
societies. Paper cover, 60c.; cloth, leather back, 75c. 
All stationers, or sent postpaid on receipt of price by 
The Copp-Glark Co., Ltd., Toronto.

KAY’S FURNITURE CATALOGUE No. 306 con 
tains 160 pages of fine half-tone engravings of 
newest designs In carpets, rugs, furniture, drap

eries, wall papers and pottery with cash prices. Write 
for a copy—it’s free. John Kay Company, Limited, 
36 King St. Went, Toronto.

ODERN FIREPROOF CONSTRUCTION. Oor 
system of reinforced concrete work—aa aneceeo- 

y need in any of Canada's larjest buildings— 
gives better résulta at lower eost. A strong state
ment” you will say. Write us and let ue prove our 
claims. That’s fair. Leaeh Concrete Co., Limited, 
100 King St. West, Toronto.

COPELAND-CHATTBRSON SYSTEMS - Short, 
elm pie. Adapted to all elaeaea of bualneaa. 
Copeland-Chatteraon-Craln, Ltd.. Toronto and 

Ottawa. (tf)

UNTER CHECK BOOKS-Especially made for 
the grocery trade. Not made by a trust. Send us 
samples of what you arc uaing, we’ll send you 

prices that will Interest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup-

Slice for Binders and Monthly Account Systems.
usinées Systems Limited. Manufacturing Stationers, 

Toronto.

COUNTER CHECK BOOKS-Wrile ue to-day for 
samplea. We are manufacturera of the famous 
Surety Non-Smut duplicating and triplicating 

Counter Check Books, and single Carbon Pads In 
all varieties. Dominion Register Co., Ltd., Toronto.

MULTIPLE TYPEWRITING and real printing 
turned out by the Multigraph in your own office 
will get more business and reduce Printing bills 

—saves 25% to 75% of average annual pr nting coat 
and stationery, system forme and circulars. Write 
for particulars. AMERICAN MUl TIGRAPH SALES 
CO., Limited, 129 Bay Street, Toronto, Ont.

THE 11 Kalamazoo” Loose Leaf Binder la the only 
hinder that will hold luet aa many sheets aa you 
actually require and no more. The back la flex

ible, writing surface flat, alignment perfeet. No ex
posed metal parts or complicated mechanism. Write 
for booklet. Warwick Bros. A Rutter, Ltd., Kina and 
Spadlna. Toronto (tf!

TT7AREHOUSE AND FACTORY HEATING SYS 
w TEMS. Taylor-Forbes Company, Limited. 

Supplied by the trade throughout Canada, (tf)

OUR NEW MODEL le the handiest for the grocer, 
operated instantly, never gets out of order. Send 
for complete sample and beat prices. The Ontario 

Office Specialties Co., Toronto.

DOUBLE your floor apace. An Otla-Fensom hand- 
power elevator will double your floor apace, su
able you to use that upper floor either as stock 

room or as extra selling apace, at the same time in
creasing space on your ground floor. Costa only $70. 
Write for catalogue ”B. The Otla-Fensom Elevator 
Co-. Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS are devised to suit 
every department of every business' They are 
labor and time severe. Produce results up to the 

requirements of merchants and manufacturers. In
quire from our nearest office. Egry Register Co., 
Dayton. Ohio; 123 Bay St., Toronto; 238% Portage 
Ave., Winnipeg; 308 Richards St.,Vancouver.

Fire insurance, insure in the hart-
ford. Agencies everywhere In Canada.

TECHNICAL BOOKS.

CANADIAN MACHINERY AND MANUFACTUR
ING NEWS, $1 per year. Every manufacturer 
using power should receive thia publication regu

larly, and also see that it is placed In the bands of bis 
engineer or euperlntendent. Every issue la full of 
practical articles, well calculated to suggest economies 
in the operation of a plant. Condenaedadvertiaements 
for ” Machinery Wanted ” inserted free for subscribers 
to the GROCÉR. “Machinery for Sale” advertise 
mente one cent per word each insertion. Sample copy 
on requeet. CANADIAN MACHINERY, 143-149 
University Ave., Toronto.

SALES PLANS—Thia book la a eolleetlon of 813 
auceeaaful plana that have been used by retail 
merchants to get more bualneaa. These include 

Special Sales, Getting Holiday Business, Co-operative 
Advertising, Money-Making Ideas, Contests, etc. 
Pnee $3.30, postpaid. MacLean Publishing Co., 
Teehnleal Book Dept., 143-140 University Ave., 
Toronto.

POSITION WANTED.

TEA TASTER AND TRAVtLER, .1 pre.cn i„ 
England traveling for first-class London house," 
Midland Counties, wishes similar post in Car. .da 

and Invites offers. Age 31, energetic and abstau er 
Box “ Taster,” CANADIAN GROCER, Toronto

NOTICE TO MANUFACTURERS

CANADIAN TRADING COMPANY wl.he. 10 „ 
nounce that they are open for business in Wi nj. 
peg and desires to get in touch with manufactur

ers ana exporters of high class grocery lines. Addr-ss 
11, Bank of Hamilton, Winnipeg. < l , )

PERIODICAL DEPT.

THE MACLEAN’S MAGAZINE la the moat p po 
lar periodical of Its kind. Why? Because L«cb 
issue contains a strong list of original articles of 

interest to every Canadian. It also reproduces the 
moat timely, instructive and intereatiagarticles apt tar
ing In the other magazines and periodicals of the 
month. The cream of the world’s periodical press is 
loo valuable to overlook. MACLEAN’S is on sait at 
all news-stands. Better still, send $2 for one year’s 
subscription. Mail it to-day. The Maclean’s Mtgu- 
laa, Toronto.

When writing advertisers, 

kindly mention having seen 

the advertisement in this paper

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain sales, 
cash sales, etc.; ideas for 
catch lines or window 
cards, and many hints for 
the preparation of live ad
vertising copy. A collection 
of short talks, advertising 
ideas and selling phrases 
used by the most success
ful grocery advertisers.

PRICE $2.00

ALL OBDBES PAYABLE 
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Toronto
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QUOTATIONS FOR PROPRIETARY ARTIOLES
Ffik^itg Powder

Diamond w. h. oillard à oo.
1-lb. tine, 3 doe. in case.......................$2 00
4-lb tine, S “ “   1 25
J-lb tine. 4 “ "   0 75

IKFUU1 BiKDta rOWDIK
Oieae. Sizes. Per doe.

4-doxeo............... 10o......................... |0 86
Idoeen............... 6-os. ............... 176
ldoaeo............... 18-os. .........8 60
{dozen............... 24-lb...................... 10 60
{-dozen............... 6-lb......................19 80

MAOIO BAKING POWDER
Ontario and Quebec Prices 

“lees. Per dos 
6a 
4-os 
6 “
8 “

12 “
12 "
16 “

- 16 «
: Vz

1 « |o*o L Peroaee
1 ** 16 ”1 66 «
Special discount of 6 per 
cent, allowed on five cases 

or more of “ Marie Baking Powder."

BAKING POWDER 
Hites. Per Doz 

Royal—Dime .. $0 95
* 1-lb....... 1 40

" 6-oz....... 1 95
2 65
3 65
4 90 

13 60 
22 35

80 60 
0 76 
1 00
1 30 
1 80 
1 86
2 25 
2 30 
600 
960

Keen's Oxford, per lb............................. 0 17
In 10-box lota or case....................... 0 16

Gillett e Mammoth, i-groee box............ 2 00
Ohooolatee and Ooooas
THS OOWAM OO., LIMITED

Perfection, 1-lb. 
tins, per dos.... $4 60 

Perfection, 4-lb.
per dos................ 140

Perfection, {-lb.,
per dos............... 1 30

Perfection. lOoelse 0 90
1 ' 6-lb. tins

“ 4-lb...
12-oz..

“ 1-lb...
“ 3-lb...
“ 5-lb___

Barrels - When packed 
in barrels one percent, 
discount will be allow-

WHITB SWAM SPICES AND OX REALS LTD.
White Swan Baking Powder—14b. tins, 8- 

Aoz in oaee, $2 dos.; Hb. tins, fl.26 dos.; 
1-lb. tins, SOo dos.

Cartoons— Per dos 
No 1,14b., 4 dos 2 40 
No 1,1-lb., 2 dos 1 60
go. 2,6-os., 6dos 0 80 

o 2,6k*.,I dos 0 06 
No. I.M-os.,4 ds 0 46 

No ld, lVos.,4ds 2 10 
No. 10.ll-os.2ds 1 80

Aylmer Ja

te::::::! S
Black currant... 1 96 
“^spoerrj s red

1 96
Baspbernrand Marmalade

gooseberry.. 1 M Orange Jelly.... 1 66

Soiu le^bulk, Na
0 37

Mo. 13,4-os., eds 0 70 
Mo. 12,4-ox,Sds. 0 76 
In Tin Boxes—

No. 13,14b.,2ds. 8 00 
Ma 14.8-os., 3 ds 1 76

So. 16.4-os., 4 ds. 1 10 
o. lS36-lbs.... 7 36 
Ma 17, Mbs.......14 00

rOBSST CITT BAKING 
POWDER

Dozen
Ooz. tins............... 0 75

12 oz tins............... 1 25
10 oz. tins.................1 50

Cereals
WHITS swan spices k

CEREALS, LTD.
White Swan Breakfast 

Food, 2 doz. in case, 
per case $3.00.

The King’s Food, 2 dx in 
case, per case 84.80. 

White Swan Barley 
Crisps, per doz. 81- 

White Swan Self-rising 
Buckwheat Flour, per 
dosen 81-

White Swan Self-rising 
Pancake Flour, per 
dozen 81-

White Swan Wheat Ker
nels, per doz. 81.40. 

White Swan Flaked 
Bice, per dozen 81. 

White Swan Flaked 
Peas, per dosen 81- 

dominion CANNEBS. LIMITED
Pesch...................1 80
Pear..................... 1 70

Jellies
Bed currant.... 1 00 
Black currant... 2 IE
Orabapple..........1 46
Plum....................1 70
Grape...................1 86

Elite, 10c. size 
(for cooking) 
doz...........6 90

Condensed Milk
•OEDEN'S CONDENSED MILE OO.

Wm. H. Dunn, Agent, Montreal A Toronto.
Eagle Brand Condensed Milk.... 86 00 1 60
Gold Seal Condensed Milk......... 4 60 1 16
Challenge Condensed Milk......... 4 00 1 00
Peerless Brand Evaporated Milk

fiveoentsise(4dozen)... . 2 00 0 60 
Peerless Brand Evaporated Milk

family sise............................... 3 60 0 90
Peerless Brand Evaporated Milk

pint size (4 dozen).................... 4 80 1 SO
Peerless Brand Evaporated Milk

hotel sise................................. 8 70 1 85

L per lb........... 0 10
Soluble, bulk, Ma 
1. per lb..........  0 18

London Pearl, per lb..........................  0 22
Special quotations on Cocoa in bar

rels, kegs, etc.
Unsweetened Chocolate— Per lb.

Supreme, l's and l's, cakes, 12-lb. boxes U 35
Perfection chocolate, 20c size, 2 dozen

boxes, per dozen..............................  1 80
Perfection chocolate, 10c size, 2 and 4

dozen boxes, per dozen ..................... 0 90
Sweet Chocolate-

Queen’s Dessert, i’s and l's, 12-lb. bxs.,
per lb.....    0 60

Queen's Dessert. 6's, 12-lb. boxes... (J 40
Vanilla, i-lb., 12-lb. boxes, per lb... 0 35
Parisian, 8'e   0 28
Royal Navy, i's, 4's, boxes, per lb... 0 30
Diamond, 7's, 12-lb. boxes, per lb .... 0 24 
Diamond, i’s, 12-lb. boxes, per lb .. 0 25 

Icings for cake—
Chocolate, white, pink, lemon, orange, 

almond, maple and cocoanut cream, 
in i-lb. pkgs., 2 doz. in box, per dozen 0 90 
Confections— Per lb.

Milk chocolate wafers, 6-lb. boxes... 0 36
Maple buds, 6-lb. boxes...................... 0 36
Chocolate wafers, No. 1, 6-lb. boxes— 0 30 
Chocolate wafers, No. 2, 5-lb. boxes.... 0 25 
Nonpareil wafers, No. 1 5-lb. boxes.... 0 30
Nonpareil wafers, No. 2, 5-lb. boxes---- 0 25
Chocolate ginger, 5-lb. boxes ........... 0 30
Milk chocolate, fie bundles, per box ... 1 35 
Milk chocolate, 6c cakes, per box .... 1 35 

x pro's.
Agents, O. E. Colson k Son, Montreal.

In i>| and 1-lb. tins, 14-lb. boxes, per
lb.,,,,,,,, 0 36 

Smaller quantities............................... 0 37
JOHN P. MOTT k OO.'S.

G. J. Etta brook. St. John, N.B.: J. M. 
Douglas k Oo.. Montreal ; R. 8. Mclndoe, 
Toronto; Joe. B. Huxley, Winnipeg; Tees k 
Pense, Calgary; Johnson k Yockney, Ed
monton ; Standard Brokerage Oo., Vancou
ver; Frank M. Hannum, Ottawa.

0 21

Plum iMn..,.;.; 1 66 Own Mg..S0reÏÏS£2r:i»
Oowtwnj...... J Tt

|E?5KT8S7,
__ Ginger.

Pure Preserves 
o lbs. 7lbs

1 96
1 26

in 164b. tin», 164b. palls and 10 26 and 60-lb. 
boXM. . PuUx. Tin#. Bblx

White moss, fine strip 0 12
Best Shredded............0 18
Special Shred.............0 17

0 17 
0 16

iu\nlTfO /VAPORATEO

TRURO CONDENSED MILK CO., LIMITED
“Jersey" brand evaporated cream

per case (4 dozen).......................... 83 50
“ Reindeer" brand, per case (4 dozen) 5 25 
“ Reindeer" Condensed Ooff«-e. case. 4 80 
“Reindeer" Condensed Cocoa, case.. 4 80

JERSEY CREA*

Mott's breakfast cocoa, 10c sise 90 per dz.
“ breakfast cocoa, is.....................0 38
...............................is..........................  0 38
" No. 1 chocalate, |'s................... 0 32
“ Navy " ft's......................0 2s
“ Vanilla sticks, per gross.............1 00
“ Diamond Chocalate, is...........0 24
" Plain choice chocalate, liquors. 0 32
" Sweet Chocalate Coatings........0 20

WALTER BAKER A OO.. LIMITED. 
Premium No. 1 chocolate, t and 4 lb. cakes, 

36a lb.; Breakfast cocoa, 1-6,4, 1 and 6 lb.
tins, 41c. lb.: German's sweet chocolate, 4 and 
4 lb. oakee, 64b. bxs., 26a lb.: Caracas sweet 
chocolate, 4 end 4 lb. cakes,6-lb. bxs., 32c lb.; 
Auto sweet chocolate, 4 lb. cakes, 3 and 6 lb. 
bxs., 32c. lb.; Vanilla sweet chocolate, 4-lb. 
cakes, 6 lb. tine. 44a lb.; Falcon cocoa (hot 
or cold soda k 1 lb. tins, 38c. lb.; Cracked 
ooooa, 4 lb. pkgs., 6 lb. begs, 32a lb.: Caracas 
tablets, 100 bdlx, tied 5t, per box OS.00. The 
above quotations are f.o.b. Montreal.

Cocoanut
CANADIAN COCOANUT OO., MONTREAL. 

Packages—5c., 10c., 20a and 40c. packages, 
packed in 16-lb. ahd 30-lb. cases. Per lb.

1-la packages........................................  0 26
4b. packages........................................ 0 27
-lb. packages.........................   0 28
and 4-lb. packages, assorted............. 0 264
and {4b. packages, assorted............. 0 27|

-lb. psck»g«*. assorted, in 5-lb. boxes 0 38 
-lb. packages, assorted, in 5-lb. boxes 0 29 

fib. packages, assorted, 5,10,15 lb cas 0 30

asBLiS; 
PureRjch* 

wickCmuM;:
-__ WthoU»»1 V

L^AAcuiCt

Cream
ruses ll â oo., ltd 

London, Eng.
*'Golden Butterfly' 
brand Cream, 8 dos. 
10a size, oases 87.70
•'Golden Butterfly" 
brand Cream, 8 dos. 
15a size, cases 811.50

Coffee.
Ground or bean—

W.8.P. R.P. 
1 and 4 0 25 0 30
1 and 0 30 0 40
1 and l U 35 (j 60
Packed in 30b and 50-lb 
case. Terms-Net 30 
days prepaid.

Coffees
BBT, BLAIN OO. LIMITED.

Standard Coffees
Boasted whole or ground. Packed in damp- 

proof bags and tins.
Club House—80 32 Ambrosia..........0 26
Nectar.............  0 30 Plantation........0 23
Empress........... 0 28 Fancy Bourbon 0 22
Duché*...........  0 37 Bourbon............0 20
Crushed Java and Mocha........  ......... 0 18

“ *' " ground— 0 184
Package Coffees.

Gold Medal, 3 lb. tins, whole or ground 0 30
“ “ lib. tins, “ “ 0 31
" “ 4 lb. tins, " “ 0 32

Anchor Brand, 2 lb. tins " “ 0 31
“ “ 1 lb. tins " “ 0 32

German Dandelion, 1 lb. tins, ground 0 26 
" " 4 lb. tins, '• 0 28

English breakfast, 1 lb. tins, “ 0 18
Grand Prix, 1 and 2 lb. tins. " 0 30
Demi-Tasse, 1 and 2 lb. tins, “ 0 30
Flower Pot, 1 lb. pots, " 0 22

WHITE SWAN 8PIOB8 AND CEREALS LTD. 
White Swan Blend.

confections
IMPERIAL PEANUT BUTTER

Small, cases ten..................... 0 95 dozeu
Medium, cases dozen..................1 80 ,r
Large, cases 1 dozen...................... 2 75 “
Tumblers, cases 2 dozen............... 1 35 “
25-lb. pails......................................  0 15 lb.

Coupon Books—Allison'a
For sale In Canada by The Bby Blain Oo.Lta. 
Toronto. C. O. Beaucbemis k Fila. Montreal 

82, S3, 85, 810. 815 and 880.
All same price one size or assorted. 

UN-NUMBERED
Und«*r 100 books............................... each 04
100books and over. ........................each 034
600 books to 1000 books . ;......................  03

For numbering «'over and each coupon 
extra per book % oent

Infante’ Food
Robinson's patent barley,
4-lb. tins, 81.25 ; 1-lb. tins,
82.25; Robinson's patent 
posts, 4-lb. tins, 81-25 ; 1- 
Ib. tins, 82 25.
Flavoring Extracts

SHIRRIFF'8

1 oz. (all flavors) doz. 1 00
2 " " " 1 75
2* “ " “ 2 00
4 “ " “ 3 00
5 .......................... 3 76
8  ......................... 5 60
16 “ ' “ 10 00
32 “ ‘ “ 18 00
Discount on application.

CRESCENT MFq. qO.
Mapleine

2 oz. bottles (reta 1 at 50a)..........
4 ox bottles (retail at 90a)..........
8 ox bottles (retail at 81.50)........

16 ox bottles (retail at S3).............
Gal. bottles (retail at 030).............

Jams and Jellies
BATOBR8 WHOLE FRUIT STRAWBERRY JAM 

Agents, Rose k Laflamme, Montreal and 
Toronto.

1- lb. glass jar, screw top. 4dox, perdox 82 99
T. UPTON A OO.

Compound Fruit Jams—
12-ox glass tars, 2 dox incase, per dox
2- lb. tins, 2 doz. In case, per doz.......... 1
5 and 7 lb. tin pails, 8 and 6 pails (n

Per dos

1 00

crate, per lb....................................  0 07*

l-lb. decorated 
tins, 32c lb. 

MoJa,i-lb. tins 
30a lb

Mo-Ja, l-lb. tins 
28c lb.

Mo-Ja, 24b. tins 
28a lb.

Cafe dee Epicures—l-lb. fancy glass jars, per 
oite VSomatique—l-lb. amber glass jars, 

Presentation (with 3 tumblers) 810 per dox
Cheese-Imperial

Large else jars, dos................................... 8 26
Medium sue Jars,
per dos ...............4 60

Small rise Jars, per
dos.......................1 40 |

Individual sise jars

7 wood pails, 6 pails in crate, per lb..
30-lb. wood pails, per lb........

* Fruit Jellies—Com]
12-ox

ompoun 
i. tins, 2

0( _ 
0 07

30-lb. i

lars, 2 doz. in case, per dox. 1 00

0 07 
0 07

7-lb. wood pails, 6 pails in orate, per lb. 
wood palls....................................

„ M'sAWsperih.
0 69 0 91 ................... 0 “•

«urant. 0 69 9 II ...................0
I- .. 0 69 0 H ............ . §
■Hewed up to He per 169 lbs.

White Moes In 6 and 10 lb. square tins, Sic.
whits swan ariose and osrbals ltd. 

White Swan Ooooanutr-..... ............. ...
inpaokueex 9-ea, 4-ex, 6«x, lb. ... IP

rise, dox 18 00 
Med. else, dos. 17 00 
Small else, dox 11 00

Canada Cream Gheeea-
■In carbons. each l^B

Soup*
CHATEAU BRAND 

CONCENTRATED SOUPS

Vegetable Mutton Broth 
Mulligatawny Chicken 
Ox Tail Pea
Scotch Broth Julienne 
Mock Turtle

Vermicelli Tomato 
Consomme Tomato
No. l's, 95c. per dozen. 
Individuals, 45c. per dozen 
Packed 4 dozen in a case.

CLARK'S PORK 
AND BEANS 

in Tomato Sauce

No. 1, 4 doz.
incase.... 0 60 

No. 2, 2 doz.
incase . 0 90 

No. 3, flats, 2 
doz in case 1 00 

No. 3 tails, 2 
doz in case 1 25 

No. 6,1 doz.
in case----4 00

No 12,4 doz. 
incase— 6 60
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X GROCERS CO-OPERATION

MORSE BROS., Prop». - Canton, Ma»»., U.S.A.

RISING SUN Stove Polish in Cakes gives a 
lustre which far outlasts all others under the 
heat of the stove, and that is why it has so many 
friends that call for it over the grocery counters 
the world around. We believe that the real live 
grocer wants to push the goods that please his 
customers, and that is why we have the hearty 
co-operation of thousands upon thousands of 
grocers everywhere. It pays you to push it.

QUICK

CLEAN

HANDY

TRY IT

SOLD BY 
ALL

JOBBERS

^Sells it Sight to Every Housewife!—
The mere mention of the word “economy” is enough to rivet 
the housewife's attention, and

KOKOBUT
Pure Vegetable Butter

is not only much more economical than butter and other 
animal products, but its flavor is very delicious, and it is free 
from odor. ” KOKOBUT ” is guaranteed absolutely pure, 
contains no water or salt and never becomes rancid. Give 
this rapid seller the prominence it deserves 1 No kitchen is 
complete without it. Packed in 1, 5. 10. 20. and 50 lb. 
packages and tins.

SOLE MANUFACTURERS

Cocoa-Nut Butters, Limited
206 Papineau Avenue MONTREAL

70

BLACK JACK

A Household 
Necessity !

The best line of 
Metal Polishes 
for you to sell— 
the line of satis
faction and pro
fit—is

Royal
Polishes

They are ready 
sellers, because 
they are sold at 
the right price.
We can ship 
promptly.
Order to-day.

Royal Polishes 
Company
Montreal

BUY

Star Brand

A
GOOD

BUY

You can make sure of earning, the 
good-will of the ladies if you sell them

BLACK KNIGHT 
STOVE POLISH

It will not stain the hands, and 
produces a lasting, brilliant shine in 
a very short time.

Keep a generous stock of this profitable 
line and push it hard.

F. F. DALLEY CO., Ltd.
Hamilton, Can. Buffalo, N. Y.

Cotton Clothes Lines
AMD

Cotton Twine
Cotton Line» are aa cheap aa Steal or Manila and maefa batter 

Y or Sole br -All Wl.ele.ele Deelere.
US «HAT TOD 6S» THEM.

4



THE CANADIAN GROCER

"PERFECTION”
CHEESE CUTTERS 

are MONEY-MAKERS
for the GROCER—We know they will do 
the work—and guarantee them.

Walter Woods & Co., Hamilton
Winnipeg

LA PORTS, MARTIN * CO., MONTRBAL. 
AGENCIES. THEBE PRICES ARE

Lye (Ooneentrated)
F.O.B. MONTREAL. 

IMPORTED PEAS “ SOLEIL”

1
 flacons, 40 ' ou. 
kilo 100 tins 

•• 100 "

.. 100 '•
•• 100 "

•• 100 “
| " 100 “S “ îoo “
o •' 100 '•

, Haricots, etc.

Per oase 
10 60 
14 60 
14 00 
12 60 
Il 00 
10 00 
9 60
9 00 
8 25

24 pinte.................6 26
24 i-pints..............4 26
Tina—
{gais., 10s......... 13 E0

gai., 48s 8q 17 00

gai., 48s Rd. 16 60

Sur Extra Fins.........
*' '* tins

Extra Fins "
Très Fins

Mi-Fins 
Moyens No. 1 
Moyens No. 2 
Moyens No. 3

Asparagus,
MINERVA PURE OLIVE OIL 

Case- Case
12 litres....... . 6 50
12 quarts...........6 76
Tins— M
6 gale , îs........ 13 00
2 gais., 6s........ W 00
1 gais , 10b...... 36 00
* gais., 80s.......36 00

VICHY WATERS.
8t. Nicolas, 60 qU....................................... 7 00
La Neptune, 10 qta..................................... 6 00
La Capitale, 10 qts...................................... 6 00
La Sanitas Sparkling 50 qta..................... 8 00

" “ 100 pts.................... 9 00
•• " 100 splits................. • 00

CASTILLE SOAP
" Le Soleil," 71 dot cent. Olive OU
Ou, Sllln., UlbTbsil.................. 0 071 lb.

" 131be-, 11 lb. ber*.................. 0 0811b.
-• 601b. , J lb. Un .................. » «=«•

too IU., il 01............................  S 75 eue
"La Lun.." 65 per cent. Olire Oil
Oem » lb*., 111b. ban..................

•• 11 lba., 31 lb. ban..............
" 60 lba., f ib. ban ................

100 lba, SI oa ban................
•• 100 lba, 3l oa ban................

Alimentary Paatea, Blanc t Fil». Macaroni, 
Vermicelli, Animale, bmall Paatea etc

Boi.351be.llb....................................... JW»
“ 35 lba., looee.................................... «91

DUKYY h CO. BRAND.
OnpaJuioa, 13 qta.....................................  4 75

" 34 pU..................................... 5 15
36 iplita ..............................  4 75

LAUNDRY

(Mood, s
Bond)

i S<iuares, in neat carton.........per lb. 0 15
6 lbs. in a box. 5 boxes in a crate.

0 07 lb.
0 08 lb.
3 36 c

3 40 case

LErëjl

PERFUMED LYE 
Ontarit^and Quebec

1 case of 4 dnz $3 50 
8 cases of 4 doz 3 40 
6 cases or more 3 35

Lard
N. K. FAIRBANK CO. BOARS HEAD 

LARD COMPOUND.

Tierces . $0 IP; 
1-bbls .... 0 If 
Tube, 60 lbs 0 ll , 
20-lb. Pails 3 15 
30-lb. tins 3 05 
Oases 31-b 0 11* 

" 5-lb . 0 ll| 
“ 10-lb . 0 11

CHLORIDE OF LIME.

(Moody’s Royal)

1 lb. Carbonized
Fibre packages 0 85 

| lb. Carbonized
Fibre g ackages 0 45

DRUDGE.
(Moody's Anty) Extra 

Fine.
Handy Sifter, top 

package, doz. 0 85 
1001b. Kegs ..lb. 0 05* 
300 lb. Barrels " 0 06

Mamalsde.
T. UPTON * OO.

13-oz. glass jars, 2 dozen 
loz. gl ; 16-oz.

glass jars. 2 doz’. in case, 
doz. $1.45; 5 and 7

and 7-lb. pails.
per doz.
lb. tins________.____ .
per lb. 8c. ; pint sealers 
(24 os.), 1 doz. In case, 
per dozen $2.25.

SHIRRIFF BRAND 
" Imperial Scotch M—

1- lb. glass, doz... 1 55
2- lb. glass,doz... 2 80 
4-lb. tins,doz.... 4 66 
7-lb. tins, doz. .. 7 36

" Shredded"—
1- lb. glass.doz... 1 90
2- lb. glass, doz... 3 10 
7-lb. tins, doz — 8 25

EwsroiiRSir

Cereals.

Apple Juice, 12 qts .
** 34 pts................................... 4 76

Champagne de Pomme, 12 qts................ o 00
^ “ 24 pU............... 6 60

Matts Golden Ru»sett—
Sparkling Cider, 12 qts............................. 5 00

" “ 24 pts............................ B 60
Apple Vinegar, 12 qts.............................. 2 50

RICH STARCH "REMY.”
Case 60 lbs., 2 lbs.......................per lb. 0 08

“ 50 lbs., 1 lis.......................... " 0 08
" 180 lbs., * lbs.......................... “ 0 08
" 200 lbs., I lbs......................... “ 0 08

Brl. 240 lbs....................................... " 0 071
Keg 120 lbs...................................... “ 0 071
Japan Teas—

Victoria, half case, 90 lbs............. 0 25
Princess Louise, half case, 80 lbs 0 19 

Ceylon Green Teas—Japan style—
Lady cases 60 lbs.......................... 0 18
Duchess, cases 60 lbs................... 0 19

OCEAN MILLS
Montreal

Chinese starch, 48 
1-lb., per case $4.00; 
Ocean Baking Pow
der, 3-oz. tins. 4 doz 
per case, $1.60; 4-oz 
tins, 4 doz per case, 
$3 00; 8-oz. tins, 5 
ooz. per case, $6.60; 
16-oz tins, 3 doz per 
case, $6 75; 6-lb tins 
10 tins a esse, $7.60; 
1-lb. bulk, per 25, 50 
and 250 lba., at 16s 
per lb. Ocean blano 

,x mange, 48 8-oz., $4:
Ocean borax, 48 8-oz.. $1.60; Ocean cough 
syrup, 36 6-oz., $6.00; 36 8 or., $7.20; Ocean 
com March, 481-lb., $3.60.

CHINESE

&W„H
ira

WEIGHT

GOLD

QUICKBHINE STOVE POLISH.
No. 10, Fancy tins, tall shape....... doz. 0 85

3 doz. in wood box.
HALF TIME SHOE PASTE 

(Moody’s Extra Fine)
4 doz. In wood box....................per doz. 0 85
1 doz. In carton, IS in wood box ' • 0 75

HAND CLEANER (Moody's Electric)
In Fancy tins, 3 doz. in wood box, doz. 0 85

KLENZINE AMMONIA 

POWDER (Moody’s)

Washing Compound—
Doz.

Large size, 11 lbs.. 0 90 
Small size, 10 oz... 0 45 
Packed 3 doz. in wood box

ST. CHARLES CONDENSING 
COMPANY.

Prices :
St. Charles Milk, fam

ily size, per case — $3 50 
Baby size, per case... 2 00
Ditto, hotel................ 3 75
Silver Cow Mi k......... 4 50
Purity Milk.................. 4 25

F.O.R Montreal

COMPOUND.

Tierces.... 0 10
Tabs......... 0 104
10-lb. pails. 0 10* 
20-lb. tins.. 0 10 
KMb. " 0 101 
6-lb. " 0 11 
S-lD. " 0 11 

1-lb. cartons 11*
Lioorloe

NATIONAL LICORICE OO
5-lb. boxes, wood or paper, per lb.........$0 40
Fancy boxes (36 or50 sticks), per box.. 1 26
"Ringed" 5-lb. boxes, per ft).................. 0 40
" Acme” pelleta, 6-lb. cans, per can— 2 00 

" " (fancy bxa., 40). per box ISO
Tar Uoorioe and tohi wafers, 6-lb. cans,

per can.............................................. 2 09
Uoorioe loaenges, 1-lb. glass jars....... 1 76

" •' to Wh <asi..............1 50
' Parity ” Uoorioe, 10 sticks.................... 1 46

" “ 100 sticks.................. 0 73
Dale, large cent sticks, 100 in box..................

Mustard
OOLMAN'S OR KERN'S

Per doz. Per doa
D.8.F., Mb. tins 1 40 F.D.. *-lb. tins.. 1 46 

" l-lb. tins 2 50 Per jar
" l-lb. tins 5 00 Durham, Mb. jar 0 78 

F.D., *-lb. tins.. 0 86 Fib. Jar 0 26
IMPERIAL PRRPARRD MUSTARD

Small, cases 4 dozen.......................  0 45 dosen
Medium, cases 2 dozen................... 0 90 "
Large, cases 1 dozen....................... 1 86 "

ST. CHAP

Grape Nuts-No. 22. $3.00 : Ne. 23, $4.60. 
Post Toasties—No. T3, $2.85.
Postum Cereal—No. 0, $2.25; No. 1, $2.70.

Jelly Powder ■
IMPERIAL DREORX JELLY

EHMi Dure 
Delicious

Thu* Fk u > r Flavors 
Cartons mlh I Doz .

Assorted flavors—gross 10. 76.
Soap

The GF.NT71NB. Packed 100 bars to oase.

Chun

Sauces
PATERSON’S WORCESTER SAUCE 

*-pint bottles, 3 and 6 dozen cases, doz 0 90 
Pint bottles, 3 dozen cases doz............ 1 75

Soda
COW BRAND

Case of l-lb. contain
ing 60 packages per
box $3.u0.
Case of Vi*lb. con
taining 120 packages 
per box $3.00.
Case of l-lb. and *-lb 
containing 30 l-lb. 
and 60 %-lb packages 
per box $3.00.

Case of 5c. packages, containing 96 packages, 
per box $3.00.

MAGIC SODA
Ontario and Quebec Prices. Per case

Ha 1, cases 60 1-1U. packag»-s. • J ! casu 85

No. 2, 

No. 8,

Good Luck.................. 4 CO
Prices—Ontario and Que bee:

Ij*asthan 6c-----

120 *-11».
f 30 l-lb. 
too i lb.

\ 3 2 75 
2 85
2 75 
2 85 
2 75.

71
$5 00 

. 4 96

No. 5 Magic soda cases 100—10-oz. jikgs.
lease..........................................................  3 «>
6 cases....................... ................................. 2 80



THE CANADIAN GROCER

The Season when Appetites Need Coaxing !
Your customers are buying a greater quantity of

PICKLES, SAUCES, RELISHES, JAMS, PRESERVED FRUITS
and other delicacies to tickle the palate.

Be Prepared. Look over Stocks.
We have the very goods you require, and can supply promptly at closest prices.

Write us To-day for Details.

THE YOUNG COMPANY, LIMITED - North Bay and Sudbury

Soap and Washing Powders

For este by all grocers.
A. P. TIPPET A GO., AGENTS

I soap, colors, per gross........ $10 SO
tp, black, per gross......... 16 SO

b soap, per gross......................... 10 SO
Florida soap, per gross .................... 13 00
Straw bat polfch. per gross............... 16 SO

BRANTFORD STARCH WORKS. LIMITED

Ontario and Quebec.
Laundry Starches—

Canada Laundry, boxes of 40 lb . 0 06 
Acme Gloss Starch—

1-lb. cartons, boxes of 40 lb....... 0 05ft
Finest Quality White Laundry—

6-lb. canisters, cases of 48 lb.... 0
Barrels. 300 lb..............................  0
Kegs, ICO lb.............................  0 fl

Lily White Gloss—
14b. fancy cartons, cases SO lb. 0 07
6-lb. toy trunks, 8 In ease........... 0 06
64b. toy drums, with drumsticks

8 incase.................................... 0 07*
Kegs, ex. crystals, 160 lb....... . C < 6j

Brantford Gloss—
1 lb. fancy boxes, cases S61b— (-07 

Canadian Electric Starch—
Boxes of 40 fancy pkgs., per osas 1 00

G meed HUdln, “Thistle" Brand
A. P. TIPPET A OO., AGENTS

Oases 4 do*, each, flat", per case.........$6 00
Oases 4 do* each orals, per oase........ i 60

Milk.
CANADA FIRST

Beaver Brand Maple Syrup. Case
3 lb. tins, 3 doz in case......................$3 60
5 " 1 “ ~   4 0

10 “ 4 “ •'     3 95
30 “ I " "   3 90

(5, 10 and 30 lb. tins have wire handles)

Brown Label, l's and ft's.. 
Green Label, l’s and i's.. 
Blue Label, l's, ft's, i s ant
Bed Label, 1 s and ft*___
Gold Label, i s.................
Bed-Gold iADei, ft's..........

6-caac lots (delivered), $4.16 each, with 30 
bare of Quick Naptha as a free premium.

IweW gBgsgg

Wholesale Retail
.... $0 36 $0 30
.... 0 37 0 36
ft 's. 0 90 0 40
.... 0 36 0 60
.... 0 44 0 60
.... 0 66 0 eO

The Aylmer Con
densed MPk

Co.. Ltd.

Canada Fife tC*** 
Evap. Cream 
family size.. 1 60 

Canada First 
Evap. Cream 
medium size 4 80 

Canada First Evaporated Cream, hotel
size ..........................................................S 70

Canada First Evaporated Cream, baby
size............................................................ 8 00

Canada First Condensed Milk...................4 66
Beaver Condensed Milk............................. 4 00
Rosebud Condensed Milk.......................4 35

Stove Polish Per gross 
Rising Bun, No. 1 cakes, ft k ftgrs. bxs. $8 60 
B4Mng Sun. No. 3 cakes, gross boxes.. 4 60
No. 5 Bun Paste, ft gross boxes............. 6 40
No. 10 Bun PasU, ft gross boxes............ 9 00

EYL0N
*

Blue iAbet, ft's........
Orange Label I’s and ft’s.
BluelAbeL I’s.................
Brown Label. Tand ft'*..
Brown Label, i's.......
Green Label, 1 • and ft's. 
Bed Label, ft •...............

.......OH 098

......0» ON

....... 090 0 96

.......0# 0 40

.......0 SO 0 40

....... $ 86 0 60

....... 0 40 e e

Brown Label, 1 lb. or
Bed ..................
Green 
Blue 
Yellow
Go!

llb.br 
Is, ft or 
Is, I or 
Is. ft or

to:::
Jam

Oeylon Tea, in 
1 and ft-lb. lead 
packages — black 
or mixed.

Black Label, l-lb., retail at 86c........ $0 3U
Black Label, ft-lb., retail at 26c......... 0 31
Blue Label, retail at 80s..................... 0 24
Green Label, retail at 40o..................  0 30
R* d Label, retail at 60c..................... 0 35
Brown Label, retail at 80o............... 0 42
Gold Label, retail at 6Q0..................... 0 55

Cream Tartar.
UTT.LBTT'S CREAM TARTAR 
Ontario and Quebec Pnoes.

Per doz
ft-lb. paper pkgs., 4doz. in case............$1 00
ft4b. paper pkgs., 4 doz. in case............ 3 00

Per doz
ft4b. cans with screw covers, 4 doe. In ^ 
14b. cans with screw covers, 3 doz. in1Tft............................. ^............... 410

....................Per lb
64b. sq. canisters, ft doz. in case.......0 33

10-lb. wooden boxes...............................0 90%
86-lb. wooden pails...............................  0 30%

1064b. kegs.............................................. 0 38%
8804b. barrels...........................................$ 38

MRLAGAMA TEA 

MINTO BROS.,
46 Front BL East
We pack in80and 
100 lbToaaaa. All 
delivered prices.

Wholesale Retail
........ U 35 0 30
........ 0 37 '
........  0 30
........ 0 35
........ 0 40..... 0 66
.......  0 70

0 36 
0 40 
0 60 
0 60 
0 80 
1 00

Par lb.
804b. wood Dalis..................................... 0 061
Pure assorted jam, 14b. glass j%rs, two

i i-i oses................................... 1 76

Per doe
H.P. Sauce, packed in cases of 3 doz. 31 90 
H.P. Pickle, packed in cases 3 doe. pts. 3 36 
H.P. Pickle, packed in oases 3 doz ft-pts 3 3

Tobacco.
IMPERIAL TOBAOOO COMPANY OP CANADA, 

LIMITED—EMPIRE BRANCH.

Starch
■DWARDSBUBO STARCH CO.,

Laundry Starches—
No. 1 white or blue, 4-lb. carton.. 
No. 1 white or blue, 34b. carton..
Panada laundry .......................
Silver gloss, 64b. draw-Ud boxes..
Silver gloss, 64b. Un canisters.......
Bdwarasburs silver gloss, 14b. pkg#
Kegs silver gloas, large crystal-----
Benson’s satin, 14b. cartons..........
No. J white, bbla and kegs 
Canada whit

Per lb
SSI

k white gloss, 14b. pkgs

0 06 
0 Oift 
0 07ft 
0 07 
0 06* 
0 07 
0 061 
0 06ft

per box... 1 6048 00
Culinary Starch—

Benson 4 Go's. Prepared Com..... 
Canada Pure Coro.........................
804b. boxes, ftc higher.

Celluloid—Boxes of 46 cartons, per case S 60

Per «her gee 1er teeertieg qeoUUeee to

JAMES DOME BLAOE LEAD 

I» W (TSH, W *0 1» Ms», (TOM, *L 60

•mi
BDWARDSBURG STARCH CO., LTD. 
“Grown" Brand Perfection Syrup

Barrels, 700 lb*........................... 0 03ft per lb.
Half-barrels, 360 lbs.................... 0 0» “
i-barrels, 176 Iba........................ 0 03ft “
Palls, 3» ibe.................................. 1 30 each

“ 38ft lba................................ 1 70 "
lily White Oom Syrup.

Plain tins, with label— Per case
8 lb. tins, 3 doz. in caee..................3 8;
6 “ 1 “ "  8 S*

M " ft •• M ..............   8 76
30 H ft *• M .................  1 70

(6,10 and 90 lb. tins have wire handles)

WHITB SWAM SPICK 8 
AND CEREALS, LTD.

White Swan, 16 
flavors. 1 doz. In 
handsome counter

this dept, apply to Advt
72

OAioril, per

(Skewing—Black Watch, 6s.
Black Watch. 19s.........
Bobs, 6s and 18s..........
Bully, Is........................
Currency, 6fts and 18s..
Stag, 8 Ms....................
CHd Pox. 16s..................
Pay Boll Bars, 7fts.......
“ 7s..................to1____

riuASmoUn»—ShAmrooA. SaTSffiafc::::-:::
Out BmokW—Oratt We

Teeet
On ario and Quebec Prisas.
ist, 3 doz. 8
beam Yeast

et oar
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lylon Tea, ii, 
id t-lb. lead 
tagee — black

$0 2u 
0 21 
Û 24 
0 30 
0 35 
0 42 
0 55

..........Peiido5

Per caa«
ad. . .. $8 0*j

dot. In
... $2 20
in
... 4 10

Per lb
.. 0 33

. 0 30V,::*S

0 88

f 3 diVïS 

lot. pte 3 36 
loi à PU 8 2
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plug or bar.
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‘rioee.

box. *! »
i oBee

ig
at
es
as
ss
ss
ts
st



THE CAN ADIAB QBOOBB

■ ■ ■
LOOK UP
YOUR; STOCK OF 

SALT AND DO NOT 

LET IT GET TOO 

LOW.

VERRET, STEWART & CO.
LIMITED

MONTREAL

Your Customers
look to you for ideas for des
sert, especially when apples 
are scarce.

Have you suggested pies 
made from

WETHEY’S
MINCE MEAT?

(IN SANITARY CARTONS)

You have them. If not, get 
some quickly from your job
ber and PUSH IT, IT WILL 
PAY YOU.

J. H. We they, Limited
ST. CATHARINES, - ONTARIO

The Canadian Dealer Reads His Trade 
Paper for the News it Contains—

And advertising is news. It is news about his own business— 
about the goods he sells—and therefore he reads the ad
vertisements.
If his trade paper were not a reputable, an authoritative, trade 
paper, he would not be influenced greatly by what he reads. 
But he is influenced in his|[buying by reading the advertise
ments in THE CANADIAN GROCER.


