o el F L W1 L B

GV ER DTt

ot

Bt







b, b (720749 @)



T T I T T S S DA et .5




l* - External Affairs  Affaires extérieures-2" U WOLT NOL A

,, t pean trade

.Canada . Canada

“;rsbietrip pro

] While the Canada-United States Free Trade
: Agreement was being negotiated, Canada was
¢ iimultaneously concentrating on expanding trade
1 iad investment with Western Europe, particular-
1 ly in preparation for Europe 1992.

The European Community (EC) which, after -

_the U.S,, is Canada’s second largest economic
| partner abroad, has become increasingly impor-
l tant--particularly in the areas of trade, investment,
joint ventures and technology exchange.

1 The past two years have witnessed remarkable

%rowlh: Two-way trade between Canada and the
C for the first six months of 1988 was ap-
proximately $14 billion.In 1987, the Community
accounted for 7!6 per cent of Canada’s exports,
up 16 per cent from the previous year.

o highlight and support this country’s Westemn
European trade links, Minister for International
Trade John C. Crosbie, will be visiting Switzer-
land, Italy and the United Kingdom from
January 26-February 3, 1989. And, upcoming
later this year, is a series of cross-Canada semt-

Pacific Rim Conference set to convene

9

. The Pacific Rim is a market of growing impor-
‘tance. Participants will learn just how important
that market is when they attend the Sixth Pacific
'Rim Opportunities Conference (PROC VI) to
ibe held February 27-March 2, 1989 at the
*Sheraton Centre in Montreal. ;

i} The timely subjects of numerous sessions will
ttxamine in detail the trade and investment oppor-
j{unities and challenges that exist in the Pacific
Rim for Canadian business. Among five major
Jsd)eakers at PROC VI will be Hyundai Motor
{Company Chairman 8.Y. Chung who willdeliver
i 2 keynote address.

| The Conference will bring together par-
icipants, including provincial politicians and
isentor federal Cabinet Ministers; executives from
.Canadian and international corporations; off-
whore business representatives and senior busi-
i:ess people from the Pacific Rim.

:{ 'Senior Canadian trade commissioners, posted
Jin the Asia/Pacific countries, will speak at the
foncurrent sessions and also be available for one-
in-one private appointments with interested
if.anadian participants.

{{ A one-day programme on February 28 should
3;e of particular interest to importers and trade

oo

\

-
s

i
'j The modem industrial exposition, or trade
show, is a major marketing tool. In no other cir-
umstances are so many buyers gathered at one
ime, in one place--and thus the potential for busi-
Tiess at such an event can be staggering.
i Handled properly, trade shows enable com-
Ppanies to make significant gains in the
inarketplace while checking out the competition
rind establishing and cementing profitable busi-
/iess contacts.
|{ For many years now, the Department of Exter-
mal Affairs (DEA) has been encouraging and ac-
Llively assisting Canadian companies to take part
mkey trade fairs and missions, as part of its over-
all strategy to support private sector export
arketing efforts.
The Department has been pleased to learn--via
theresults of arecentevaluationof the DEA Fairs
nd Missions Program--that the dollars have in-

consultants wishing to learn about new products
and emerging u'emi; in the Asia/Pacific markets.

The seminar, Pacific Focus: New Opportunities
for Canadian Importers, is presented in coopera-
tion with the Canadian Importers Association and
the Trade Facilitation Office. It will also provide
updates onregulations and legal factors in Pacific
Rim trade, including intellectual property issues
as well as marking and labelling requirements.

Organized bg the Pacific Basin Economic
Council (PBEC) Canadian Committee, PROC
VI is co-sponsored by the Department of Exter-
nal Affairs (DEA), the Canadian International
Development Algency (CIDA), the Government
of Quebec, the Department of Industry, Science
and Technolog (Formerly Regional Industrial
Expansion, DRIE), the Trade Facilitation Office,
the Asia Pacific Foundation of Canada, Canadian
Airlines International and the Montreal Urban
Community. .

For more information on PROC VI, contact
Dianne-Caldbick of the PBEC Canadian Com-
mittee, The Canadian Chamber of Commerce, 55
Metcalfe St., Suite 1160, Ottawa K1P 6N4. Tel:
(613)238-4000.

rade fairs, missions aids to markets

deed been well spent.
More specifically, based on a survey of 570

Canadian companies that participated in the

program during the period 1984 to 1987, the

evaluation study reports that:

« of recorded sales of $1.7 billion, participants

* afiributed $755 million to having taken part in
the program eventandto having received DEA
support under the program;

+ every government dollar spent generated addi-
tional sales of $10.7 (trade fairs) and $22.1
(outgoing missions);

+ 97 per cent of participants rated the image en-
hancement associated with being part of a
Canadian stand or mission as either "good” or
"excellent”;

» 85 per cent deemed the event cither "good" or

"very good" for establishing business contacts;

. Turn to page 6.-Participation

- economy and unify the

nars on Europe being organized by the Depart-
ment of External Affairs. ’

Crosbie’s message to major industrialists, busi-
ness executives and senior government officials
will be straight forward: The new Free Trade
Agreement will strengthen the Canadian
orth American market
--offering Western Europeans increased trade and
investment opportunities with Canada.

The first week in February, Crosbie will berep-
resenting Canadian interests at the Annual Davos
Symposium in Switzerland. An outgrowth of the
European Management Forum, founded in 1971,
the Symposium is a venue for corporate exchan-
ges between about 1,000 world business, politi-
cal and media leaders. Twenty seminars are slated
for each day. Crosbie will be speaking on Free
Trade to corporate executives responsible for in-
ternational trade, investments and joint ventures.

In Italy, Crosbie will hold bilateral meetings
with thetalian Minister of Foreign Trade, Renato
Ruggiero, and will co-chair with him the initial
joint working group on the new Canada-ltaly
Economic and Industrial Cooperation Agree-
ment. As well, Crosbie will be accompanied by a
senior-level business mission of nine companies
from various industrial sectors and regions of
Canada.

In London, Minister Crosbie will meet with
Lord Young of Graffham, Secretary of State for
Industry and Trade, as well as with key ministers
and officials in Foreign and Commonwealth Af-
fairs, Agriculture, Fish and Food, and Energy.

Crosbie will also consult with his Senior Trade
and Investment Counsellors from across Westem
Europe to discuss the direction of Canada’s trade

romotion thrust into this very important market.
}f'he Minister will also address the Canada-U.K.

" Chamber of Commerce, where all of these major

trade issues will be covered. In addition, he will
be reviewing Canada’s energy plans--particular-
1 I_-Iailgemia--wim very interested U.K. energy of-

1cials.
The Minister’s visit, in support of ongoing in-
Turn to page 6--Trip
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Trade Opportunities

I S P |
Good sales prospects from around the world

ALGERIA--A tender with a bid closing date
of February 28 has been announced by Sonel-
gaz for the supply, on-site manufacturing, testing
andstart-up of 22 generating sets for electrifica-
tionuse in 1solated areas. Post can obtain and for-
ward documents, at a cost of $200, to interested
Canadian companies. Contact D.J. Kane, First
Secretary (Commercial), Canadian Embassy,
Hydra, Algeria. Telex: (Destination code 40?)
66043. Answerback: (66043 CANAD DZ).

BRITAIN--A company here that is well estab-
lished in the manufacture, supply and installation
of curtain walling and windows for the commer-
cial sector of the construction industry is expand-
ing its range of activities. The firm is looking for
Canadian suppliers of products in the architec-
tural aluminum/glass and glazing sector that
are suitable for marketing to the UK construction
industry. The company will also consider enter--

ing into joint ventures or licensing arrange- "
ments as alternatives to distributorship.. Con- '
tact G.H. Goodrum, Marketing Director, Pearce’ -
and Cutler Aluminium Systems Ltd., 192-200 .

Deykin Avenue, Witton, Birmingham, B6.7BH. ..
Tek 021-328 5700. Telex: 335140. Glasal. Fax:
021-328 3389. (Telex dated 12Dec88).~
ETHIOPIA--The Water Resources Develop-
ment Authority here is seeking prequalification
submissions for work on a drainage project in
Amibara. Financing for the project, whose start-
up is set for November, 195‘5(,) is through loans
from the African Development Fund and the

*firm.

Ethiopian Government. Part of the funding will

go toward the construction of various civil -

works on 4740 hectares of existing farmland.
Included will be the: production and installation
of subsurface drainage pipes; construction of ad-
ditional open drains; deepening and enlarging of
existing drains; building of new drainage struc-
tures and the modifying of existing irrigation
structures. Bid closing dateis February 28,1989.

Interested and eligible contractors from African

Development Fund member countries and par-
ticipant states should apply for prequalification’ -
by submitting a brief history of their firm; anout-" - -

line of similar works conducted by the firm; a

sonnel and equipment (which could be deployed
at the rojec%; and the financial position of the
n. Send’ documents, in a sealed envelope
marked: Amibara Project 1, Prequalification of

» Contractors, 'to: Water Resources Development
+Authority, PO.Box 5673, Addis Ababa, Ethiopia.

Telex:. AWAPRO 21134. Copies of correspon-
dence should be forwarded to the Canadian Em-

“bassy in Addis Ababa, which can also provide

follow-up and assistance. Telex: 21053 (DOM-
CAN ADDIS).

HUNGARY--With a bid closing date of
February 23, the Hungarian Electricity Trusthas
issued a tender for equipment for a World Bank-
financed power plant project. Required are: 14
electric motor-driven hydraulic press tools,
with pressing force on insert surface maximum

Pnternational

From the Canadian Embassy in Washington
comes alist of new projects currently under con-
sideration for World Bank funding. Canadian
companies will be eligible to bid on all projects
which receive World%ank funding approval.

Benin--An agricultural services/livestock
groject to improve the capability of rural

evelopment in agricultural sector planning
strategy, policy formulation and project
analysis. Loan: $5 million. (Executing agency:
to be determined.)

Cyprus--Increase of power-generating
capacity through construction of a coal-fired
plant at Vasilikos. Project to include environ-
mental impact studies and technical assistance.
Loan: $40 million (total project cost ap-
Eroximately $258 million). (Executing agency:

lectricity Authority of Cyprus, Nicosia,
Cyprus, Telex: 836-2432. :

ominican Republic--1) Expansion of
water s:sply system in Santiago and several
other medium-size towns. Project is to include
meterin ogram and technical assistance.
Loan §2§” million. (Executing agency:
INAPA/CORAASAN, Apartado Postal 1503,
Calle Guarocuya, Edificio Inapa, Centro Com-
ercial el Millon, Santo Domingo.) 2) A five-year
road rehabilitation plan to include equipment,
technical assistance and training, Loan: $12mil-
lion. (Executing agency: Ministry of Public
Works, Pedro Enrique Urena No. 127, Santo
Domingo, Republica Dominicana.

Hungary--Modernization of the financlal
system to improve the country’s ability to mo-
bilize and allocate its resources. Loan: $50 mil-
lion. (Executing agency: to be determined.)

Lesotho--To extend APEX line of credit to
eligible financial intermediaries for on-lending
to industry and agro-industry. Loan: $9.5 mil-
lion (co-financing required). (Executing agen-
cy: Ministry of Finance, P.O. Box MS 395,

pipeline to potential profits

Maseru, Lesotho. Telex: (990) 4367.)

Mozambique--1) Rehabilitation of in-
dustrial sector including provision of technical
assistance. Loan: $20 million (co-financing re-
guired). (Executing agency: Ministry of

inance, Edificio Antigo Fazenda, Maputo,
Mozambique. Telex: (946) 6569. 2) To provide
support for government’s ongoing effort to
develop and strengthen small and medium-
size enterprise. Loan: $20 million (co-financ-
ing required). (Executing agency: Secretariat for
Food and Light Industry, Maputo, Mozambique,
tel: 24659-20302.

Niger--Program to improve financial and
economic planning and management
capability of government to support adjustment
fﬁagram and to irEprove long-term growth.

an: $15 million. (Exccuting agency: mlsu?f
of Plan, B.P. 862, Nidmey, Niger, tel: 72-36-17.

Nigeria--To assist in initial stages of new na-
tional population program comprised of fami-
ly planning, public information, health educa-
tion, school programs, and integration of

ogulaticn considerations into planning. Loan:
§5 million. (Executing agency: Ministry of
Health in collaboration with four federal agen-
cies and selected state and local govemnments.
Ministry of Health, Lagos, Nigeria, tel: 681990.)

New clients should contact the Export Finance
and Capital Projects Divisionof Extemal Affairs
(tel: 613-996-0705), or Info Export (toll free: 1-
800-267-8376; local calls: 993-6435). To pur-
sue the project directly, contact the Trade Com-
missioner of the coun|
ber is available from Info Export).

Information on World Banl?;rojects is avail-
able from Richard Roy, Canadian Liaison Of-
ficer for the World Bank, 2450 Massachusetts
Ave.,N.W,, Washington, D.C. 20008-2881. Tel:
(202)483-5505. Telex: 0089664 (DOMCAN A
WSH). Fax: (202) 293-2009.

involved (telex num- |

240 KN; combustion engine-driven hydraulic
ress tools, five with pressing force on insert sur-
acemaximum300K]§rand1 withpressing force :

on insert surface maximum 700 KN; one univer-

sal, double-column hydraulic press, complete
with bond winder, bond feeder and strip feeder, :
to be applied indoors for cutting, punching, bend- :
ing, and drawing of aluminum, steel and ther-
moset;. two hand-operated, single-phase wire
markKers, for-marking such materials as PVC,;

- polyethylené, polypropylene, both indoors and
. outdoors;. and one automatic wire cutter and:

denuder suitable for cutting solid and stranded;

1 ila - conductors and for removing insulation. Bids will
brief description of the firm’s capabilities in per- -~

be accepted for any or all items, but not for quan-
tities less than specified. Tender documents are
available upon payment of US $260 (non-refun-
dable) in favour of ERBE, account no. 209-i
06245, National Bank of Hungary. For further|
details, contact the Canadian Embassy, Budapest. |
Telex: (Destination code 61) 22455§ (CD.E H).:
(CDAH). :
SAUDI ARABIA--The PPT Ministry of the;
Saudi Telecommunications Department has is-
sued a tender (No. 409055) for the operationand;
maintenanceof a co-axial cable network. Tender!
documents cost SR30,000 and bid closing dateis:
March 6, 1989. The PPT has also issued a tender’
(No. 409053 ) for the operation and maintenance:
of a microwave network. Documents cost:
SR50,000 and bid closing date is March 27,
1989. Documents may be obtained from the:
Canadian Embassy, Riyadh. Telex: (Destination!
code495)404893. Answerback: (DOMCANSJ).!
TURKEY--The StateRailways Administration;
(TCDD) has issued a tender, bid closing date!
February 21, for the supply of lightweight rait
cars for mainline passenger service. The quan-
tities are to be either 30 single units or 15 double
units that are controllable from both cab ends.
Specifications are: 1435 mm rail gauge; 13.5 tons
maximum axle pressure; 200 m minimum curve
radius (on mainlines); 90 m minimum curve
radius (on station lines); 2.5 per cent maximum
gradient; 2000 m maximum altitude; and a UIC
505-I loading gauge. Other specifications: 120
km/hr maximum speed; 1A pﬁls Al axle arran-
ement; diesel-hydraulic power transmission;
520 mm wheel diameter; total passenger capacity,
of 50-55 Fersons; 2 plus 2 seat configuration;
water-cooled diesel engine is to be two each by
four cycle. Spare parts are to be provided at the
rate of 10 per cent. Bid bond is 2.5 per cent and
performance bond is 10 per cent. Payment is,
through irrevocable Islamic Development Bank
letter of credit. Bid documents, costing $70, can
be obtained by the Canadian Embassy and for|
warded, at a cost of $40, to interested Canadian
companies. Contact the Canadian Embassg.l
Ankara. Telex; (Destination code 607) 42369/
Answerback: (42369 DCAN TR).
TURKEY--With a bid closing date of March
1, 1989, the Turkish Cement and Ceramic In|
dustries Corporation has issued a tender for the
supply of a cement factory precalcination sys
tem. The project will require the redesign of the
preheating, dry system rotary kiln of the Alapasz.
(Edirne) cement factory to a capacity of 3500 tons
er day by recalcination, and with a capacity of
gSOO tons of clinker a day. Materials are to be im,
ported from foreign markets and manufactured
(to a minimum of 75 per cent) in Turkey. Locz-
tion, manufacturing and assembly drawings ar
also to be delivered to the project. The following
systems are to be redesigned to increase thel
capacity: the raw material feeding, milling unit:
Turn to page 4--5:16;
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Canadian trade promotional activities--including a series of
seminars being held this month and next and aimed primarily at the
United States market--will be boosted by an allocation of $57 mil-
lion over the next five years. -5

Minister for International Trade2John€. Crosbie announced the
allocationlate lastyear, noting thatmore than 75 per cent of Canadian
exports flow to the United-States.™"

Trade opportunities irkthis important market will grow even more
now that the Free TradgAgreement(FTA) is being implemented.

During 1989, the Departntent of External Affairs will sharply in-
crease thenumber and rarjge of its trad€promotional activities direct-
g supporting, the Canadian export’communify asypart of the

epartment’s sirategy to get a greater share of-the.U:S. market. On
the agenda are: S N

Direct Trade Promotion Events.  D&partinental officials will be
assisting business persons in a vagiéty gﬁ'watys, including reducing
the costs and organizational problems' they face in participating in
trade shows and events, puttthg them in touch with potential U.S.
clients through incoming missions, working with them and their as-
sociations to create or update product directories.

The specific sectors include hi-tech (computer hardware and
software); defence (aerospace, marine and land-based equipment
to specific procurement commands of the military); fisheries and
food products (targetting specific consuming markets); environ-
mental equipment (air and water pollution control, municipal waste
disposal systems); automotive (particularly the aftermarket); con-
sumer markets (furniture, sporting goods, giftware, cultural

‘ products, hardware, housewares, recreational products), and govern-

ment procurement (selling to the U.S. government a wide range of
goods and services). )

New Trade Missions. Under the successful New Exporters fo
Border States (NEBS) program, hundreds of potential Canadian ex-
porters will be introduced to the modalities of doing business in the
U.S. NEBs Missions will go to North Dakota from Saskatchewan;
to Boston from the Atlantic provinces; to Seattle from Alberta and
British Columbia; and to Buffalo and Detroit from southern On-

tario.

New Exports to the U.S. South (NEXUS). This program now
being introduced by External Affairs, will help Canadian exporters-
-already successful in northern U.S. markets--to break into markets
in the southeastern and southwestern States. Missions planned for
early this year are to Texas, Colorado, Missouri and Ohio.

Post Initiated Promotional Program (PIPP). Additional fund-
ing announced by Minister Crosbie will mean increased budgets to
trade posts in the U.S. to enable them to increase their PIPP projects-
-small, fast-response trade promotion events usually organized in
co-operation with provincial governments and the Regional Inter-
national Trade Centres across Canada. Sectors highlighted for these
initiatives include fish processing, materials handling, oil and gas

uipment, hi-tech, consumer products, defence and services.
e(kcw Trade Satellite Offices. The idea of opening small offices,
linked to a Consulate or Consulate General, to take advantage of
emerging regional opportunities, has proved successful in recent

Free ' uletin
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years. Several of these highly cost-effective new offices will be
opening during 1989,

Sector-by-Sector Studies. With a view to positioning Canadian
firms to benefit from the FTA, the government has contracted with
a private firm to undertake, in consultation with Canadian industry
associations, studies of up to 80 different industry sectors. The
studies are aimed at identifying import opportunities in the U.S.
market on a sector-by-sector basis.

! "Free Trade Agreement Seminars. These seminars are aimed at

helping Canadian exporters to take advantage of the estimated ad-

‘ditional $3 billion in U.S. market opportunities, arising out of the

FTA. The Canadian Exporters’ Association, the United States
Branch of the Department of External Affairs, provincial govern-

‘ments and Regional International Trade Centres are co-sponsoring,

the following seminars: :

i 1) FTA technical seminars to inform Vthe? Canadian 'Expoyrti
Community: : ; » , £

In January, half-day seminars focusing on the changes in cus-
toms - procedures resulting from. the implementation of the Free.
Trade Agreement and the U.S. adoption of the Harmonized Sys-,
tem of tariff classification. were scheduled for 12 cities across:
Canada. Further information on these seminars is available from
Pat-Molson of Extemal Affairs’ United: States Trade Relations

Division (UET), tel: (613) 993-4159. C : e
*2) Selling to the U.S. Government Seminars: In February, a
'series of seminars on Selling to the U.S. Government will intro-

‘duceCanadian exportersto theintricacies of the U.S. federal govern-

‘ment market--one which spends $180 billion annually on goods and

Yservices. S
February 1 - St. John’s, Nfld.
February 2 - Halifax, N.S.
Febru 3 - Moncton, N.B.

a’ry L T

¢ February - 6 - Quebec City, Que. :
February 7- Montreal, Que. =+ =

. February 8 - Ottawa, Ont. .

- February 9 - Toronto, Ont, .

{ “February 10 - London, Ont..*

" February 14 - Winnipeg, Man.

- February 15 - Saskatoon, Sas. ‘ ;

. February 16 - Calgary, Alta,” . -

- February 17 - Vancouver, BC. = -

For more information on the February seminars, contact Greg
Goldhawk of External Affairs’ United States Trade and Tourism
Development Division (UTW), tel: (613) 991-9482.

A third series of seminars, on export financing and insurance
facilities for the U.S. market, will be held in the spring, with dates
and locations to be announced as soon as fina] arrangements are
completed. For more information, contact David Brown of Exter-
nal Affairs’ United States Trade and Investment Development
Division (UTE), tel: (613)991-9471.
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B.C. plywood gets
stamp of approval

The exportof B.C. plywood to Japanrequires
more than a rubber stamp.

Traditionally, the approval process has been
along and demanding one, requiring costly and
time-consuming reinspection in Japan.

However, since 1987 when the Council of
Forest Industries (COFI) of British Columbia
became the first organization in the world to

ain Japanese approval as a Foreign Testing

ganization for wood products, business has
changed.

Now shipments of B.C. plywood can be
stamped under COFI’s quality control super-
visionin Canada with the letters JAS, showing
that they meet the Japanese standards for struc-
tural plywood and can be used in Japan without
further inspection.

Mike Apsey, COFI President and Chief Ex-
ecutive Officer, says: "This is another example
of the benefits of the coe—(‘)iperative efforts of the
province of B.C., the federal government and
the B.C. forest industry to diversify forest
products trade overseas”.

While acceptances such as this have been
achieved previously with the United Kingdom,
Denmark, Sweden, the Netherlands, Germany
?nd France, this agreement has been no mean

eat.

"Japan is known for its stringent quality con-
trol requirements.” says Art Kempthomne,
Director of COFI's quai’;ty control programs,
who has been involved with the Japanese in
xfggztiaﬁng JAS acceptance projects since

Now with six of COFI's member mills in
receipt of the stamping authorization and more
applications pending, the market opportunities
for COFI plywood in Japan are steadily widen-

ing.

lg(empthome says: "It makes us more com-
petitive with others who export to Japan, par-
ticularly South East Asian producers who
dominate Japanese plywood imports. Now a
small Japanese contractor, who doesn’t have
in.?ection and grading capabilities, can easily
order and use COFI’s plywood."

Japan is now second to the United Kingdom

as the B.C. plywood industry’s largest export
market.
In 1987, over 41 million square feet of B.C.
plywood were exported to Japan, more than
double the previous year. COFI forecasts that
shi%-nents to Japan will increase by 25 per cent
each year over the next three-to-four .
with larger increases expected in the 193,05.

Most the exported plywood is used in the
Japanese housing industry, with the growth of
Canadian style 2x4 frame house construction
iccounting for much of theincreased consump-
tion, Now with the official Japanese stamp of
wpproval, the quality of B.C. plywood can be
| recognized the world over. .
| For further information on the export oppor-
i unities for B.C. plywood, particularly as itre-
i lates to Japan, contact Louis Boisvert of Exter-
§ nal Affairs’ JapanTrade DevelopmentDivision
i (PNT), tel: (613) 996-2458.
| Further information is also available from
HE L. Kelly, Manager, Wood Products Division,
#Department of Industry, Science and Technol-
oy (formerly Regional Industrial Expansion,
DRIE), 235 éueen St., Ottawa K1 A OHS. Tel:
(613) 954-3031.

A series of new measures intended to deregu-
late Indonesia’s economy bodes well for
Canadian exports to that country.

On November 21, 1988 the Government of In-
donesia announced a series of deregulation
measures aimed specifically atindustry, trade and
sea commerce.

The announcement followed closely on the
heels of the October 27, 1988 banking sector
deregulation package and itis seenas the %orerun-
ner of further relaxation on foreign investment
and state-owned enterprises.

The first steps toward deregulation of the In-
donesia economy began in April, 1985 when a
simplified tax law was introduced.

Since then, the economy has opened gradually
to more foreilghn competition. The country has
responded to these measures and "export perfor-
mance is remarkable,” say Canadian trade offi-
cials in Jakarta.

The latest measures increase the prospects for

Canadian exports to Indonesia, reducing, as they

do, govemment interference in the country's
economic activities.

Under deregulation, many import monopolies
have been cancelled and their products are now
subject to tariff protection.

Products that move from monopoly to tariff

rotection are in such sectors as food and

everages (50 items); textiles (110 items);
agriculture (46 items); chemicals; plastics (82
items); fertilizers; cosmetics; and steel.

Also, if products fall under the designation
“domestic producer inputs,” then tariffs on some

Canada-Czech venture

Legislation passed last November 8 may boost
Canadian/Czechoslovakian joint ventures. .

Although a copy of the Czechoslovakian Law
of Enterprises with Foreign Capital Participa-
tion has not yet been released to Canadian offi-
cials, it potentially opens the door to greater par-
;_icipation in the country’s economy by foreign

rms.

The legislation passed by the Czechoslovakian
National Assembly dispenses with the previous
requirement for a minimum 51 per cent owner-
ship by the Czechoslovakian partner in the joint
venture.

Adefinite change from earlier draft legislation,
thisnewopening should attractmore interest from
potential Western partners.

The legislation is Food news.

The next step will be to see how it’s imple-
mented and to access its real impact on the forg-
ing of new business alliances.

éffective January 1, 1989, the legislation ac-
cords joint ventures full economic independence
and allows them to maintain hard currency ac-
counts.

Participation in joint ventures is open to aur:f'
existing Czechoslovakian organization, includ-
ing state enterprise, cooperative, bank, or exist-
ing joint venture. Only national defence is ex-
clud]ed.

With the new legislation now implemented, the
chances for Canadian and Czechoslovakian in-
terests to cooperate in joint ventures appear
brighter. :

For more information on trade oﬁgornmilics in
Czechoslovakia, contact Renée Levcovitch of
External Affairs'USSRandEaslemEurolpeTrade
Il)‘a'clopment Division (RBT), tel: (613) 992-

9.

Deregulation opens Indonesia’s trade doors

86 key items are reduced and nominal tariffs are
charged to ad valorem on 22 categories. This
means that Canadian exporters can sell specified
products directly to Indonesian manufgcmrers
rather than selling through monopoly im-
porters/distributors.

Among the products of interest to Canadian ex-
porters that have moved from monopoly to tariff
protection are: smoked salmon; macaroni and
other pasta products; sweetened biscuits; jams,
fruits and jellies; raw hides and skins; bovine cat-
tle leather; various kinds of paper; a variety of
iron and steel products; and such plastics as
polyethylene, polystyrene and acrylic polymers.

ot only does the new deregulation package
bode well for Canadian exporters, but it also has
been heralded as a "courageous and progressive
step” by the local importing and manufacturing
community.

For more information on Indonesia’s deregula-
tion measures or on Canadian trade opportunities
in that country, contact John Clapp of External
Affairs’ Asia Pacific South Trade Development
Division (PST), tel: (613) 996-5824.

Olé to Canada’s canola

There's some good news and there’s some vari-
able news for Canadian exporters to Mexican

markets.

During 1987/88, Mexican oilseed imports
decreased by 17 per cent over the previous year’s
total. The decrease translated into a comparable
reduction in Canada’s export volume in the oil-
seed market.

However, thedecrease was offset by anincrease
in the country’s crude oil imports, whichrose by -
185 per cent over 1986/87 totals.

Thechange in the import “mix" was precipitated
by the govemment's decision--as part of its
program to control inflation—-to maintain lower
retail prices for vegetable oil.

The move by government to permit industry to
import large quantities of low-priced crude
vegetable o1l firmly establishes Mexico as aseed,
oil and protein market for exporters.

Mexico’s demand for imported protein meals
and animal feeds increased in 1987/88 because
the country reduced its crushing of oilseeds.

As well, the 1988 summer drought severely
reduced Mexico's soybeancrop, causing total im-
ports (including vegetable oil in seed equivalents)
to increase between 2.7 and 2.9 million metric
tonnes for the 1988/89 oil year.

The Canadian government proposes
to enhance existing relations
berween Canadian suppliers and
Mexican users through a program of
seminars.

This development represents an opportunity for
Cax;ladian exporters to increase exports of canola
meal. -

To develop the market for Canadian canola
seed, oil ang meal, the - Canadian government
proposes to enhance existing relations between
Canadian suppliers and Mexican users through a
program of seminars, slated to start this month.

For more information on the Mexican market
for canola seed, oil and meal, contact Don Butler
of External Affairs’ Caribbean and Central
AmericaTrade DevelopmentDivision (LCT); tel.
(613) 995-0460,
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Constructive show will build Canadian sales t
’ Tokyo--It’s a constructive
VAPRN B 8] 3o i

g e

hibition on buildin
materials, systems anﬁ
renovation, to take place at
the new Nippon Conven-
tion Centre, December 4-

The event, with 13,500
sq. metres of exhibition
space, highlights oneof the
fastest growing industries
in Japan. The show
promises to be a gold mine

First International Exhibition
on Building Materiols,
Systems ond Renovation

HSEDRM - ER ; :
of opportunity for residen-
ARER tial construction com-
panies.

The exhibition is geared to Japanese builders,
architects, engineers, importers and interior
decorators, but that has not precluded the par-
ticipation of exhibitors from 15 countries in
Europe and North America. In fact, visitor atten-
dance of 50,000 is anticipated over the four-day
period.

The Japanese are recognized as discriminating
consumers of high-quality imported products.
Canadians are recognized as manufacturers of
similar-quality goods--so Japan Build’89 is an
opportunity for traders to explore, enter, or be-
come better established, in the booming Japanese
market.

Canadian exports to Japan have grown
phenomenally over the last few years. It’s likely,
then, that Japan Bulld’89 will provide an excel-
lentvenue for Canadian manufacturers—-especial-
ly those producers of secondary wood products
and building materials--interested in the Japanese
market.

Potential exhibitors can contact Japan Build
’89 organizers at Messago Japan Corporation,
Kawada Flats 101, 1-2-11 Fujimi, Chiyoda-Ku,

A Canadian first

Dhaka--The Canadian High Commission in
Dhaka will host the First Canadian Catalogue
Show, in Bangladesh March 14 and 15, 1989.

This event, in partnership with the Dhaka
Chamber of Commerce and Industry (3,000
members), will display promotional material--
pamphlets, catalogues, brochures, product
descriptions, business cards, VHS format multi-
system videos and small product samples--to
businessmen and executives located in the
downtown business area of Dhaka.

An attendance of 400 to 500 key people per day
is anticipated. Advertising will be done in local
newspapers and publications and through Cham-
ber of Commerce newsletters.

Canadian companies are invited tosend promo-
tional material to Canadian High Commission,
G.P.O.Box 569, House 16/A, Road 48, Gulshan,
Dhaka, Bangladesh. (Attention: Trade Section).

Courier services for sending these materials -

should be used whenever possible. In the case of
videos, please send immediately, as they must be
approved by the local Board of Censors, prior to
display. Companies are "urged" to confirm their
participation through the High Commission in
Dhaka. Telex: (64-23-28 DMCN BJ; or contact
Debbie Kennedy of External Affairs® Asia Pacific
South Trade Development Division (PST). Tel:
(613)992-0952. Fax: (613)996-9288.

Tokyo 102, Japan. Fax: 03 (264) 6768.

For information on trade show financial assis-
tance through the Program for Export Market
Development, contact the regional offices of the
Department of Industry, Science and Technology

Computer conference to calculate sa

Continued from page 1

It’s true that Canadian companies have to invest
a lot of time and money to get a foot in the door.
But once in, their sales chances greatly increase.

Now is the time to be talking to the Department
of External Affairs (DEA) about theopportunities
available to Canadian companies--no matter how
small--to secure a slice of this pie. Through par-
ticipation in conferences and trade shows,
Canadians stand a particularly good chance to
make a successful entry. The key is in under-
standing how best to approach this market and
what commodities really sell.

Take the lucrative IRM market--and note the
dates March7-9, 1989. That's when the Federal
Office Systems Expo (FOSE), will be held in
Washington, D.C.

As the largest trade event of its kind, targeting
the U.S. federal government market, FOSE at-
tracts some 35,000 attendees yearly, with 37 per
cent representing U.S. federal government agen-
cies (64 per cent civilian, 36 per cent military)
and nine per cent from stateand local government
procurement agencies.

Of the non-governmental attendees, 26 per cent

‘Bound forBermuda
‘Hamilton--Canadian: tourism and business:
supply companies still have an opportunity to
participate In a Solo Trade Fair being held
inBermuda’s capital April 17-19, 1989. - . .
Show organizers say opportunities abound
in Bermuda--particularly for Canadian sup-
pliers of food, consumer goods, construction
materials, computer software, and office sup- -
pliess o & b
" Interested parties may apply to Paul Schutte
of External Affairs’ Latin America and Carib-
‘bean Branch' (LSTF), tel: '(613)' 996-5358.

Electrical show sparks

Sydney--You may well wonder why some
anadians are getting charged up for anevent in
the land "down-under".

The reason is the first Australian Electrical
and Electronic Industries Exhibition.

Elenex Australia >89, to be held at the Sydney
Convention and Exhibition Centre from March
14-17, 1989, promises to light up this sales-
generating field.

The show will feature all aspects of the
electronic and electrical industries--from power
generation through to the most sophisticated
electronic assembly equipment.

It is anticipated the show will touch off un-
limited export opportunities, particularly for
Canadian cornpanies.

In Australia, asin Canada, electricity falls under
state, (or provincial)responsibility. Thatcountry’s
installed capacity for 1986-87 was 34,610 MW,
making the Australian market for goods and ser-
vices larger than Quebec or Ontario. For the
Canadian exporter, the opportunities can be com-
pared to those at home: the needs of Australia are

6359. Telex: 06

0 Jaﬁan
Canada (ISTC--formerly the Department of
Regional Industrial Expansion).

Information on Japan Build’89 rgay also be

obtained from ISTC’s Forest Products Direc-
torate in Ottawa. Tel: (613) 954-303

les

are corporate purchasers, 17 per cent represent
semi-governmental (medical, educational) users,
and 11 per cent are systems integrators and re-
sellers. All have major procurement authority
within their respective organizations.

Oriented toward the micro end of the computer
market, FOSE has an established performance
record and is well worth the price of admission,
particularly for Canadian companies wanting to
break into the U.S. market. And you/don’t have
to be high tech and you don’t have to i}ebig tobe
a participant.

What's more, the Department of External Af-
fairs regularly sponsors Canadian company par~
ticipation in shows and conferences in the U.S.

The most recent IRM event was the Federal
Computer Conference (FCC), held in
Washington, D.C. last October.

Now in its third year, FCC is the premiere trade
eventforU.S. governmentusers inthe mini-micro
end of the market. At the 1988 conference, 19
Canadian companies--reporting total estimated
sales of between $2.4 million in one year and
$10.6 million over three years--werelamong the
400 exhibitors. There were some 29,600 visitors.
One such exhibitor, Terry Darby :of Tundra
Software Inc., Burlington, Ont., more than ap-~
preciated thequality of purchasers andexhibitors.

"We expected to do well,” Darby said, "but the
interest in our program far exceeded our expec-
tations.”

For those interested in the upcoming FOSE
show, the Canadian pavilion in the Washington
Convention Centre will accomodate 10 firms.
These spaces are expected to go quickly, sosecure
your presence at FOSE as soon as possible.

For more information, contact Greg Goldhavik,
Marketing Officer, Extemal Affairs’ United
States Trade and Tourism Development Division
(UTW). Tel: (613) 991-9482. Tele;j 053-3745.

interest in Australia

similar to those in Canada, asis the ease of doing
business.

Current Australian plans for experditures for
new electrical installations amount tq more than
$10 billion. The areas of concentration (in the
near term) will be in energy efficiency; the instal-
lation of new capacity; increased inter-connec-
tion between state electricity boards: life exten-
sion of existing plants; and improved rescarch
and development. i

Canadian participation in Elenex Australia’89
is not sponsored by the Department of External
Affairs--but this first event has received a special
endorsement from AEEMA, the iAuslralian
Electrical and Electronic Manufaciurers’ As-
sociation. A close working relatiohship with
AEEMAwillensure that theinterests and require-
ments of the industry are reflected in'the show.

Companies requiring further ihformalion
should contact the Canadian agent 'for Elenex
Australia *89: UNILINK, 50 Weybright Coutt,
Agincourt, Ontario, M1S 5A8. Tel:'(416) 291-

-968027. Fax: (416) 291-0025

U2l
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Seville--As a noted world-class host, would
Canada miss the opportunity to make a guest ap-
pearance at an lixpcoming world-class celebra-
ton--especially if Canada’s.participation holds
the promise of exposure to an international
audience of over 30 million people?

That question found its logical answer recently
when External Affairs Minister Joe Clark, and
Minister for International Trade John C. Crosbie
announced Canada’s decision to participate in
EXPO 92 in Seville, Spain.

Registered by the International Bureau of Ex-
positions as a universal exposition (similar to
Canada’s own EXPO 67), EXPO 92 is the first
event of its kind since EXPQ 70 in Osaka, Japan.

It also marks the first world exposition held in
Europe since 1958. The significance of EXPO
92, which runs from April 20 to October 12,
1992, doesn’t end there, however. The galaevent
also coincides with the Barcelona Summer Olym-

Spain’s EXPO 92 guarantees 30 million audience

pics and the inauguration of the European Single
Market, as well as the 500th anniversary of
Columbus’ voyage to the Americas.

As the proud host of EXPO 67 in Montreal and
EXPO 86 in Vancouver, Canada has eamed the
reputation as a leader in world expositions. This
country has also received international acclaim
for its contribution to other such events abroad.

In announcing Canada’s involvement at EXPO
92, Minister Clark stated "Canada looks forward
to participating at EXPO 92 as this event will
bring together more than 80 nations of the world
in a spirit of peace and co-operation.”

Minister Crosbie brought a "business" perspec-
tive to Canada’s participation, saying, "EXPO 92
will be an excellent forum for raising Canada’s
profile in Europe in the year of the European
Single Market." (The year 1992 signifies the
completion of one single market within the 12

Paris site of important Algerian forum

Paris--Want to take advantage of Algeria’s new
economicclimate? Thentry lEeAIgenan NewIn-
vestment Opportunities Forum (Forum des
nouvelles opportunités d’investissements en
Algérie) !

his forum is Algeria’s single-most important
international trade gathering planned for 1989.
Appropriately, it’s being held at the Palais des
congres in Paris, France. -

Organized by Entreprise Nationale d’editionde
revues d’information et de magazine spécialisés
(ENERIM), the four-day event gets under way
April §, 1989. Other sponsors are a number of
Algerian ministries, including Foreign Affairs,
Trade, Agriculture, Energy, Transportation and
Industry.

The forum agenda consists of numerous semi-
nars. The first two of the four days will feature
topics such as setting up business ventures in Al-
geria, rules and procedures, industry sectors and
finance.

On the fourth day, April 8, seminars will focus
on joint ventures, investment opportunities and
joint venture financing. A number of first-rate
speakers from industry and finance will address
the participants and professional debate is the
order of the day. Numerous technical workshops
are also planned.

In light of the new economic and administra-
tive situation in Algeria, many excellent business

opportunities exist here. Word to that effect is
spreading.

By improving present dialogue and opening
new avenues of communication--a task which
should be greatly aided by the April forum--Al-
geria aspires
to create and
; strengthen
- ) permanent
business
relationships
that can be
mutually
beneficial to
joint venture
partners in
terms of
smoother in-
troduction

WRUM H:"S Mo "ZZ/&‘

EN ALGERIE

[
/’/‘b . S
%7 <
gy prveS

and transfer of technology.

For further information on the New Investment
Opportunities Forumor ondoing business in Al-
geria, contact Sylvy Gariépy of External Affairs’
Africa Trade Development Division (GAT), tel:
(613) 990-8134.

Interested parties may also wish to contact the

-Canadian Embassy in Algiers. Telex: (Destina-

tion Code 408) 66043. Answerback: (66043
CANAD DZ).

Hong Kong to host major food exhibition

Hogﬁ Kong--The fast-food rage is no longer a
North American phenomenon. In Hong Kong,
for example, fast-food chains are beginning to
dot the cuyscage. .

The fast-food frenzy, coupled with a boom in

. Hong Kong’s tourist industry, may spell good-

news for the country’s economy, but it’s playing
havoc with the resources of the food sector.

The currentsupply of foodstuffs and of automa-
tion and food processing equipment is hard
pressed to Keep up with the crushing demand.
That means Hong Kong, increasingly, is looking
to imports to help stem shortages. In 1987, for
example, the overall market in Hong Kong for
imported foodstuffs was $4.3 billion, or 95 per
cent of all food consumed.

With the demand so great and the market so
eager, the Department of External Affairs is set-

ting up a national booth at HOFEX ’89, which
runs from May 24 to 27, 1989 in the new Hong
Kong Convention and Exhibition Centre.

Canada’s participation in HOFEX’89 is a first.
This country’s decision to participate was
prompted not only by market demand but by the
fair’s impressive success to date. After only two
years, HOFEX has established itself as the lead-
ing food sector exhibition for Hong Kong and the
surrounding area.

The welcome mat is out to all members of the
Canadian food service industry to join in
Canada’s national stand at HOFEX ’89.

For more information, contact Ms.T. Brophy of
External Affairs’ Trade Fairs and Missions, Asia
and Pacific Branch, tel: (613) 995-8649; telex:
053-3745.

member states of the Economic Community--a
move that should eliminate all intemnal barriers to
free circulation of goods, people, capital, and ser-
vices). As Canada’s second largest market after
the United States, the European Community is an
important trading and economic partner.

EXPO 92 will use its theme The Age of Dis-
covery to highlight human discoveries in every
field of endeavour--past, present and future. The
exposition’s emphasis on innovationand technol-
ogy will allow Canada to demonstrate its exper-
tise in areas ranging from biotechnology to cold
water research.

Responsibility for Canada’s participation at
EXPO 92 falls under the aegis of the Department
of External Affairs, whose contact isJean Pierre
Ollivier, tel: (613) 996-2223.

Munich proves magnetic

Munich--The international trade fair for
electronic components and assemblies,
Electronica 88, has once again proved magnetic.
Held in Munich, November 8-12, 1988, the fair
drew 110,000 visitors from 68 countries to dis-
plays by 1,880 exhibitors. An additional 604
companies came from 37 countries.

Every imaginable range of products and ser-
vices 1n the fields of microelectronics, macro-
electronics and quality assurance techniques
reflected current market trends.

The demand was so high that 98.3 per cent of
all exhibitors reported positive overall results.
Large gains were achieved across the entire com-
ponent range, from semiconductors to passive
components and quality assurance sectors.

The mix of visitors brought together important
business contacts from around the world. Obser-
vers say this is a sign by foreign competitors of
their increased interest in European develop-
ments. Europe’s technological lag also indicates
a possibility of joint venture and investment pos-
sibilities for companies outside the region.

An independent survey revealed a number of
points about visitors to the trade show: 50 per cent
were inthe electronics and electrical sectors, with
65 per cent primarily interested in electronics
components; 18 per cent were interested in equip-
ment for research and quality assurance; and 17
per cent in electro-mechanical products; and 6.2
per cent in trade and distribution.

In line with predictions on expanding applica-
tion ranges, more than half the visitors were from
small and medium-sized companies. 82 per cent
of visitors had purchasing authority.

In the words of two Canadian exhibitors, par-
ticipationatElectronica gives "anexcellent view
of our competition and helps us to maintain our
technical lead;" also "we have better feed-back
on our U.S. competitors’ activity in Europe, and
arc more aware of their weak areas.”

With on-site sales of $77,000 and estimated 12-
month follow-up sales of over $15 million, the
13 Canadian participants gave the show top
marks.

By the final day, 93 per cent of all exhibitors
hadalready opted to attend Electronica 90, which
is to take place at the Munich Trade Fair Centre,
November 6-10, 1990

For furtherinformation on Electronica, contact .
Helmut Schroeter of External Affairs’ Western
Europe Trade, Investment and Technology

-Division, Fairs and Missions (RWTF), tel: (613)
996-4344, -
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Trip to enhance trade with Western Europe |

Continued from page 1

vestment, trade andtechnological partnership, ac-
knowledges that major changes are taking place
both in Canada and Europe. One such develop-
mentis Europe 1992,

The year 1992 will signify the establishment of
a single market among the 12 member states of

the Eur:j)ean Community. To compete effective-
ly, Canadian companies wishing to secure and ex-
tend access to this impressive trading bloc will
want to adopt a more pro-active stance. Properly
approached, the market will become even larger
for a wide range of Canadian goods and services
and as a source of investment capital and tech-

Participation in trade shows proves profitable

Continued from page 1 ‘

+ 86 per cent undertook follow-up activities after
the event; and ’

« 72 per cent would not have gone to the trade
fairs without DEA assistance.

The usefulness of trade shows is further bome
out by the observations in another recent stud:
conducted by K.G. Hardy of Westermn University’s
Business School.

After interviewing a group of Canadian
manufacturers about their experience in export-
ing to the United States, Hardy noted "all firms
found trade shows to be absolutely critical in
developing the market and in finding new chan-
nels ofp distribution. Furthermore,...the exporting
firms saw (these shows) as atime ...to investigate
the market...contact potential reps or
agents...build rapport and goodwiil with the end-
users, and ...investigate trends and directions in
the marketplace."”

The main source of support for Canadian par-
ticipation in trade fairs and missions is the
Program. for Export Market Development
(PEMD). Since of April 1, 1987, the DEA Fairs
and Missions Program comprises the govem-
ment-initiated component of the Pro(§ram for Ex-
port Market Development (PEMD-GI); industry-
i’nétﬁtlgd projects make up the other componentof

DEAhasbeen pleased to note that Canadian par-
ticipation in trade shows in the United States
(Canada’s largest trading partner) appears to be
growing and yielding strong results.

For example, highlights of an evaluation of the
U.S. component of the PEMD program for 1987-
88 include:

« 2200 Canadian companies participated in 45
" events sponsored by DEA under PEMD-GI, at

atotal cost of $3,588,191;

» 95 per cent of participants in trade shows were
small or medium companies and 60 per cent
were new entrants to that event;

« each dollar zpem on PEMD produced $125 of
exports; trade shows alone produced $115 in
exports and accounted for 78 per cent of the
total exports generated under PEMD projects;

+ the results achieved exceeded objectives by
144 per cent for on-site sales ($33,077,812) and
by 68 per cent for 12 month sales
(&114,16 ,000); and

+ the twtal sales represent over 9,900 person

ears of employment.

o assist the private sector in capitalizing on the
myriad opportunities inherent in successful trade
shows, a new DEA publication, entitled Trade
Shows Made Profitable, is currently in the works
and should be available early in the new yecar.
In conjunction with this handbook, a winter series
of one-day workshops has been set up for various
centers in Ontario (see schedule below).

To be led by Barry Siskind of the Intemational
Training and Management Co.(Toronto), these
seminars are designed to show sales managers and
their staff how to prepare, participate, evaluate,
and follow up on the opportunities provided by
trade shows--so that the maximum results can be
achieved.

Workshops are scheduled as follows:

Janu --St. Catherines;February 8--Oak-
ville; February 15--Peterborough; February 22--
Kitchener; March 8--Ottawa. '

Interested parties should contact Mr. Siskind,
International Training and Management Co., In-
temational Trade Centre, 4th floor, 1 Front Street
West, Toronto, Ontario, M5J 1A4.

At your service: Assessing the Japanese market

Canadian companies wishing to tap into Asia’s
mostaffluent market, might wantto check out the
services of Nika Marketing Corporation
(NMC). Established in both Canada and Japan,
NMC offers Canadian exporters a comprehen-
sive range of services to access the Japanese
market. As the centrepiece of its display space in
the $6.9 billion AOMI Cargo Distribution Centre
in Tokyo harbour, NMC features a complete log
home, groduced in British Columbia. In addition

display space, NMC'’s extensive services include
marketing, advertising and promotional advice,
before and after—sales%iaison with Japanese cus-
tomers, contract negotiation, translation, design,
printing and distribution of advertising materials,
quarterly activity reports, and evaluation, recom-
mendation and selection of agents, distributors
and other representatives.

To explore the full range of NMC services, con-
tact Ni?(a Marketing Corporation, P.O. Box

nology. \
At%ﬁe same time, the conclusion of the Free \
Trade Agreement with the United States is ‘
making the Canadian business climate more at-
tractive to European firms seeking access to the
broad North American market. ‘

Minister Crosbie’s trip is the first of a number
of events being scheduled for 1989 that will focus
on Canada’s trade relations with Western Europe,

For instance, in February and early March,
Canada’s High Commissioner to the United
Kingdom and Ambassador to France will be on
speaking engagements across Canada. S

ey will discuss the changes inherent in |
Europe 1992 and will highlight business oppor- Jj
tunities in the Western European market that are
open to Canadian companies. s
e February-March seminars, luncheons and ;
symposiums, are being organized by the
anadian Exporters’ Association and the Depart-
ment of External Affairs.

The schedule is:

Feb. 20--Halifax, Exporting seminar on
France, Ambassador Claude Charland; Feb.21-
-Moncton, Conseil economique du Nouveau
Brunswick, luncheon with Ambassador Char- j
land; Feb. 22--Montreal, CEAluncheon with Am- I
bassador Charland; Feb. 24--Vancouver, Export-
ing seminar to France, Ambassador Charland;’
Ftﬁ). 28--Toronto, Trade symposiumon the UK.,
luncheon with High Commissioner Donald Mac-:
donald; and March 1--London, CEA luncheon;
with High Commissioner Macdonald. :

For more information, contact Marc Lepage -;
(tel: 613-996-2363) or Valerie Smith (tel: 613-.
995-6565) of Extemal Affairs’ Westem Europe
Trade, Investment and Technology Division:
(RWT).

Registration details may be obtained from Lynn
Berthiaume of the Canadian Exporters’ Associa-
tion, tel: (613) 238-8888.
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Computing

Pick a product. Any product--from water glas-
sés to battleships to wheelbarrows-—-and the
largest single buyer in the United States will
likkely be the U.S. federal government.

is enormous market accounts for between
seven to 12 per cent of all product purchases in
the U.S. Surprisingly, to date, it has been virtual-
1y untapped by Canadian exporters.
ow, with the Free Trade Agreement, comes

‘A highly successful mission to North Africahas
helped Canadian telecommunications and com-
puter equipment manufacturers penetrate that
market area.

[The occasion was Canadian Technical Days,
which saw 11 Canadian companies take their ex-
pertise to Tunisia, Morocco and Algeria.
Seminars on Canadiantelecommunications and

)

%

nier, Department of Communications.

anadian suppliers of telecommunications
equipment could be on-line as New Zealand’s
Telecommunications Corporation moves to
deregularize and modernize services.

With plans to introduce a central computerized
bg“lmg system, new regional maintenance
centres, and automatic telephone exchanges,
Télecom Corp. has allocated $2 billion over the
next three years to improve its network
thoughout New Zealand.

.{1usis an aggressive push for the new corpora-
tign, which was established in April 1987, when
telecommunications services were severed from
the New Zealand Post Office and re-established
under a state-owned agency.

l* External Affaursi Affaires exteneg_rei_i o N

mmunications’ the name--Tunisia’s Minister of Telecom-
nications, Brahim Khouaja (second from right), iakes in the
r;z}d:anhstacnd athuni'sll:a ’l;lelecolmDs 88, M;zhilcdh helped dr;telggtp sup‘-i
part for the Canadian Technical Days, held in Tunis, Rabat and ;34 iti

Algiers, Nov.-Dec. 1988. Looking on g]re Canada’' s Ambassador to bidding opportunities from the
Thnisia, Timothy A. Williams (right), Peter Furesz, Canadian Coun-
séllor (Commercial) and Consul in Tunis, (far left) and Luc Four-

the opportunity to bid on more U.S. government
contracts. Until January 1, Canadian businesses
could only bid on non-defence contracts above
$171,000. Today, that threshold has been
lowered to $25,000, opening up a potential $3
billion dollars worth of new business. (U.S.
government defence contracts over $25,000 were
open to Canadians before FTA).

Predictions are that, with free trade, computer

Technically speaking, Canada Days were terrific

computer technology drew several hundred
visitors, including top government officials and
private-sector business people, in each of the
three countries visited.

Launched in Tunis on Nov. 28, 1988, im-
mediately after Canada’s highly acclaimed par-
ticipation in Tunisia Telecoms 88, the Canadian
Technical Days gave mission members an op-
portunity to meet privately with
officials from the Tunisian Min-
istry of Communications, theNa-
tional Data Processing Centre
and the Ministry of Transport, in-
cluding the Airport Board of
Tunisia.

Senior Tunisian officials taking
part in the Canadian Technical
Days included the Minister of
Telecommunications, Brahim
Khouaja, and Farouk Kammoun,
President of the National Data
Processing Centre. Each gave an
overview of the telecommunica-
tions and computer technology
sectors of their country. .

Canadian mission members
also got valuable information on

_Tunisian Ministries of Telecom-
munications, Transport and the

Turn to page 6--Telecommunications

New Zealand: Relaxed rules rewarding

Now is the time for Canadian supf)liers to think
long distance. Indeed, Canada already has been
successful in helping Telecom Corp. to "ring out
the old and bring in the new"”. '

A Canadian firm has been provisionally
awarded the consulting contract to designthe new
Telecom Corp. system, with the final technical
negotiations now in progress.

Canadian suppliers of telecommunication
equipment would do well to keep tabs on further
developments as they arise.

For more information on tradeopportunities in
New Zealand, contact Brian MacKay of External
Affairs® Asia Pacific South Trade Development
Division (PST), tel: (613) 995-7652.

National Data Processing Centre. -

sales in U.S. federal procurement market

hardware and software industries will be the
big winners.

One of the fastest growing elements of U.S.
federal government procurement is in the field of
information resource management (IRM) or, put
more simply, the supply of computer equipment,
software and services. :

In 1987 alone, U.S. government purchases of
IRM totalled approximately $3.2 billion. Increas-
ing atarate of eight per cent to 12 percent ayear,
this record far outstrips many segments of the
commercial market.

However, selling to the U.S. government can
be a somewhat complex and difficult process. To
date, it has not been worth the hassle for many
Canadian businesses to argue with U.S. red tape,
which can be twice as intimidating as it is in
Canada.

But there is goodnews. With Free Trade, chan-
ges in the Immigration and Customs regulations
in the U.S. have given Canadian companies
greater access to the U.S. marketplace. The im-
mediate elimination of tariffs on Canadian-made
computer hardware and related equipment (such

Gone are the procedures that made
it cumbersome for Canadian
suppliers to travel to the U.S.

as keyboards and monitors), as well as the reduc-
tion of duty on computer software to 8.7 cents per
square metre from 9.7 cents, has also boosted
market competitiveness.

Gone are the cumbersome procedures and paper
work that made it difficult for Canadian suppliers
to travel to the U.S.. to train a user, or install and
maintain a computer system.

Now with no waiting system and a reduced
paper burden, companies can get out there and
sell to the commercial and government market in
ways that they couldn’t before.

Turn to page 4--Computer
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Trade Opportunities

BRITAIN--A U.K. industrial equipment
marketing company seeks Canadian manufac-
turers interested in the sale and distribution of
their products in the UK. Types of products
soughtare innovative and well-designed items of
construction equipment, transport equip-
ment, process equipment, manufacturing
machines or tools. Also being_ offered to
Canadian sup(fliers is a marketing informatjon
service on industrial products that provides data
on the UK. market and information on customs
procedures. There is a price for this service that
1s geared primarily to small and medium-size
firms. Interested companies should contact Mr.
F.M.N. Cobb, of Cobb Marketinﬁ, 57 Lower
Swaines, Epping, Essex, CM16 5ES, England.
Tel: (0378)74162. (Notice dated 16 Dec. 1988).

GERMAN DEMOCRATIC REPUBLIC--An
agency here seeks Canadian manufacturers of
glassine paper. Product specifications are:
glazed white, bleached with blocking groove 40
g/sqm; bleached white, 40 ﬁ{sg}m; leached
white, 30 g/sqm; light roll width, 7 cm; roll burr
shift, maximum 2 mm; transparency at least 83
Fer cent; lengthwise absolute tensile strength, at
east 24.5 N; humidity level, at least 10 Fer cent;
absolute breaking load resistance, at least 0.5
kg/sqm; rolls are to be uniformly hard, sound-
coiled and free of gluing. There should be no
ed%e damage, no gluey points, no bends and no
welts. Stacking is fo be on pallets to prevent slip-

ing. Impurities are measured as follows: 0.1 to

.5 sq mm equals 10; 0.5 to 1.0 sq mm equals 3;
and over 1.0'sq mmm equals 0. Interested firms
should suﬁply product details, prices and com-
pany brochure to Norbert Flickm, Director, Tran-
sinter, Direktionsbereich Grundstoffe, Syringen-

weg 21, Berlin 1055, Telex: 112371; 112372;

113084. (Telex dated 23 January 1989).

GREECE--The Hellenic Telecommunications
Organization (OTE) has issued “atender, bid -
deadline April 17, 1989, for the supply and in-

stallation of a submarine cable network. Re-
quired are; the supply of approximately 370 km

of submarine optical cable (together with joints,

digital terminal equipment, mnstruments, tools
and accessorief?; the provision of equipment for
a vessel that will be used to lay and maintain the
submarine cable network; the installation, adjust-
ment and commissioning of the newtork; the
training of OTE'’s technical personnel; and the
sug ly of literature and any other materials
and/or services related to the network. Technical
documents, to be available by the end of February
and costing 32,000 drachmae, can be obtained b
the post and forwarded, at a cost of Cdn$55-$60,
to interested companies. Contact the Canadian
Embassy, Athens. Telex: (Destination code 601)
215584, Answerback: (215584 DOM GR).

HUNGARY--Under a World Bank-financed
telecommunications project, Elektroimpex, the
Hungarian foreign trading company for telecom-
munications and precision goods, has announced
a two-part tender for the supply of jelly-filled
local telephone cables with copper conductor
and foam-skin polyethylene ‘insulation, in
lengths varying from 5 to 240 kms. Part one
specifies cables 0.4 mm in diameter and parttwo,
cables 0.8 mm in diameter. Bids--closing date is
March 20, 1989-- may be made on either part,
but must include all cables in the part bid upon
or the bid will be disqualified. Tender documents
are available on payment of US$120 (non-refun-
dable), remitted through the National Bank of
Hunggary to Elektroimpex, (account no. 202-
10782). Note: Elektroimpex has announced that
it will not mail tenders. Canadian companies in-
terested in bidding on the tender are advised to
request documents through the Canadian Em-
bas?’, Budapest. Telex: fDestinanon code 61)
224558. Answerback: (224558 CDA H).

_.Donato Milanese,

Goodsales prospectsfrm arund th,w-r

NIGERIA--A joint venture project between
Mobil and the Nigerian National Petroleum Cor-
oration, OSO Condensates Project, requires the
ollowing range of goods and services: plat-
forms (production, gas injection, livin% quarters,
wellhead, flare, rises); facilities (single separa-
tion train producing 100 MBPD stabilised con-
densate and gas injection of 535 MMSCED into
OSO field/compressor discharge of 5500 PSI);
pipelines (118 miles subsea 10-40 inch, two
shore approaches, three pipeline crossings);
storage (3 x 670 MBBL condensate storage
, 1 x 500 MBBL crude slor%%e tank, yard
piping); loading (new SPM-CALM) and build-
ings (living 3uarlers, central buildings,
switchgear and MCC buildings, storage and
repair shop). Canadian companies interested in
supplying such tgoods and services are advised to
contact each of the potential contractors (with
copies to Mobil), outlining expertise, experience
and interest in the project. Addresses appear
below). In terms of project ﬁnancing, the World
Bank hasindicated a willingness to financeup to
60 per centof the NNCP project. For the remain-
in% 40 per cent, the prime contractors (and their
subsidiaries) will be asked to indicate financin
available for what will be approximately US§
200-US$300 million. In terms of the timing of
the project, the front-end engineering and
preparation of the bid package for facilities con-
tract are complete, with the bid package sent to
five prequalified contractors on December 30,
1988, bids to be retumed by March 30, 1989.
The contract award js expected by mid *89, with
procurement to begin by the end of '89 or earl

90, and construction to begin by the end of '90,.
wi Rpro_]ect start-up by the fall of ’91. Contacts -
.A.Kyle,Director, M arke[inﬁand Business

are:

Development, Bechtel Ltd., 245 Hammersmith

Road, London W6 3DP, England, UK.; R. T. ~
" Gilchrist, Sales Manager, John Brown Engineers
» and Constructors Ltd,, 20 Eastboume

errace,
London W2 6LE, England; Engineer A.
Berti/Omar, Snamprogetti S.P.A., 20097 San
ilano, Italy; F.M.
Thomason, Project Director, McDermott Of-
fshore Services I]nc., P.0.Box 188, Morgan City,
Louisiana 70361, USA. Dr. J.B. Weidler, Senior
Vice President, Marine Business Development,
Brown Root Intemational Inc., 4100 Clinton
Drive, Houston, Texas 77001, U,S.A.; OSO
Development Project, c/o Fluor Daniel Inc., One
Fluor Drive, Sugarland, Texas 77478. U.S.A.
Telex: 798 984. Mobil OSO ELN: 72886595.
Mobil Projfect Task Force, D.E. Krchn, Senior
Manager of Projects.; and Gerd Kubica, Venture
Manager, Mobil Producm%) N}'feria, Bokshop
House, 50-52 Broad Street, PMB 12054, Lagos,
Nigeria. Correspondence for Nigeria shoul
sent by courier or via the Canadian Embassg,
Lagos. Telex: (Destination code 905) 21275.
Answerback: (21275 DOMCANNG). (Telex
dated 18 January 1989).

SWEDEN--Two procurements under the
General Agreement on Tariffs and Trade
(GATT) have been announced by organizations
here. In one, the Defence Material Administra-
tionof Sweden will Burchase 500,000 NBC plas-
tic overalls (250,000 to be delivered not later
than April 1, 1990; the remaining 250,000 to be
delivered not later than April 1, 1991). Com-
panies interested in tendering may give their
names and addresses--as soon as possible and
%uoting reference number 1989.02.20--to

efence Material Administration, Purchase
Directorate, Inkop A/Jut, S-115 88 Stockholm.
Phone Stefan Langner (Int plus 87 82 57 04). For
questions about quality, phone Sone Thoren (Int

lus 87 82 55 05). Telefax: (Int plus 87 83 78 69).

he second tender, issued by the Swedish Na-
tional Police, is for the procurement 0£9,300 (Alt
8,500) jackets for winter use. Companies inter-

i the Canadian Embassy, Ankara.
. tion code 607) 42369. Answerback: (423
“DCAN TR).

* proximate

ested in tendering should telex (19872 RPS ST}
5) or telefax (08-50-29-16)---before Februar
10, 1989; or they may apply in writing |
I_{if(spohsslyrelsen, Ekonomibyran, Inkpsse}
tionen, Box 12256, 102 26 Stockholm. Tende;
must be delivered, by March 20, 1989, |
Rikspolisstyrelsen, Registratorskontoret, Bq
12256, 10226 Stockholm.. '

TURKEY--This country's Ministry ¢
Transport, General Directorate of Railways, Ha
bours and Airports has issued a tender, bid clo
ing date March 7, 1989, for 16 sets of rudde
propeller systems. Each of the systems sh:
consist of a diesel engine, a disengaging co
pling, transmission elements, rotation arrang
ments (to perform stopping), manoeuvring sy
tem (for ahead and astem), revolution reducti
unit, horizontal and vertical shafts.(})ropellers a
parts (to maintain the actuation and control of i
system). Two propulsion §I}'stems will |
mounted on each split barge. The diesel engi:
will have a minimum 300 BHP (SAE), 18001y
and a minimum six cylinders (direct injectx
pe). Controlled by an hydraulic arrangeme
rom the bridge, the vertical shaft will be able:
rotate 360 degrees (to perform the steering of t
vessel). Propellers will be of aluminum-brom
and the vertical shaft carrying the propeller mu
be able to move vertically in the range of 70 ¢t
Also required are a bid bond of three per cent a:
a performance bond of 10 per cent. Bidding!
open to member countries of the Intematior
Bank for Reconstruction and Development. B
specifications/documents, costing $120, cant

. obtained by the post and couriered, at a cost:

$70, to interested Canadian com’f‘)anies. Contz

elex: (Destir:

TURKEY--The Ministry of Transport, Gene:
Directorate of Railways, Harbours and Airpor
has also issued a tender, bid closing date Mart
7, 1989, for main engines, and reductijon a:
manoeuvring equipment for use on tugboat
Bidding is open to member countries of the [
ternational Bank for Reconstruction ar
Development. Required are a bid bond of thr

er cent and a performance bond of 10 per ce:

omplete specifications/bid documents, costi;
$120, may be obtained by the post and fr
warded, at a cost of $70, to interested bidder
Contact the Canadian Embasssy, Ankara. Tele:
(Destination code 607) 42369. Answerbaci
(42369 DCAN TR). :

TURKEY--The Turkish Electricity Authori
%TEK?l has issued a tender, bid closing d:
1arch 2, 1989, for the supplg of overhead lic
hardware. Reci;xired are: 160 PCS station Fos
insulators; 57 PCS string insulators; 66 PC
insulator suspension sets; and 333 PCS it
sulator tension sets. These materials willt
used on high-tension power transmission lines:
conjunction with 3 x 954 and 2 x 954 KCMI
954 ACSR cardinal conductor bundles. A 3 g
cent bid bond is required for this World Ban
financed ro'&ect. lgid documents, costing ﬁ
y Cdn$195, can be obtained by
post and forwarded, at a cost of Cdn$70-$80,!
interested companies. Contact the Canadian En
bassy, Ankara. Telex: (Destination code 60
42369. Answerback: (42369 DCAN TR).

TURKEY--With a bid closing date expecteds
be set around mid-April, 1989, the State Ral
ways Administration CbD) is issuing a tend:
for 40 luxuriousrail coaches. Specifications:?
units will be sleeper coaches with a travellir
speed of 160-200 kms/hour and equipped wi.
telecommunications systems and air-conditiot
ing; each sleeper will have 10 compartments,

Turn to page 3--Sa




External Affairs

Affaires extérieures '
Canada .- -

‘Canada’

L

Following passage of the Canada-U.S. Free Trade Agreement
(FTA), International Trade Minister John C. Crosbie and Finance
inister Michael Wilson announced a slate of 25 Canadians who
ill serve on the binational dispute settlement panel established
nnder Chapter 19 of the Agreement.

The panelists are: ‘

. Albert L. Bissonnette,
« Penny S. Bonner,

- Donald J.M. Brown,
Jean Gabriel Castel,
James Chalker,

Peter Clark,

John M. Coyne,

Glen A. Cranker,
Ivan Feltham,

C.J. Michael Flavell,
Martin Freedman,
D.M.M. Goldie,
Rodney Grey,

Gerald Lacoste,

A. de Lotbiniére Panet,
David McFadden,
James Mcllroy,
Robert Pitt,

Simon Potter,
Margaret Prentiss,
John Richard,

Pierre Sauvé,

E. David Tavender,
Christopher Thomas, and
Gilbert Winham.

. {Ministers Crosbie and Wilson also announced the appointment of
. droster of five retired judges from which members will be selected

- W serve on extraordinary challenge committees as established by
- the FTA,

They are:

Arthur G. Cooper,
Jules Deschenes,
Willard Estey,
Gregory Evans, and
Nathaniel T. Nemetz.

~ voL7,No.2' Lo

Free Trade Bulletin

The purpose of the binational dispute settlement panel is to carry
out fair, rapid, effective and objective resolution of cases involving
anti-dumping and countervailing duty disputes.

Under the provisions of Chapter 19, each Party reserves the right
to apply its anti-dumping and countervailing duty laws, including
relevant statutes, legislative history, regulations, administrative prac-
tice, and judicial precedents, to goods imported from the territory of
the other Party.

If a Party is dissatisfied with a final determination on an anti-dump-
ing or countervailing duty issue, it may request the establishment of
a panel to review that determination. This panel review replaces ex-
isting judicial review in each country.

Within 30 days of the request for a panel, the government of each
country will appoint two panelists from their rosters. A fifth panelist
is then selected. The decision of a panel must be based on a majority
vote of all its members and is binding. The panel can uphold the final
determination or remand it for action not inconsistent with its
decision. ) :

Parties to the dispute are assured of a hearing before the panel as
well as the opportunity to provide written submissions and rebuttal
arguments, on which the panel will then base its decision.

‘Where one Party alleges, within a reasonable time after the panel’s
final decision is issued, that a panel member was guilty of a gross
misconduct, bias or serious conflict of interest, or that the panel has
unreasonably exceeded its powers, authority or jurisdiction, that
Party can ask for a hearing before an extraordinary challenge com-
mittee.

The committee which consists of three members--one chosen from
each country’s five-person roster and the third chosen jointly--must
convene within 15 days of the request and provide a decision within
30 days of its formation.

Deci$ions of the extraordinary challenge committee are binding.
If the committee finds that the panel has materially violated the
prescribed rules for its conduct or exceeded its powers, it can, if the
panel refuses to alter its decision, request the establishment of a new
panel to settle the dispute.




“Ipanies should contact the Canadian Embassy,

on nued from page--2

each with two beds and shower/wc facilities, and
conforming to UIC-567-2 standards for sleeper
coach dimensions; 20 units will be luxury
pullman coaches, each with a phone cabin and a
seating capacity of 60 (Peo le and with dimen-
sions conforming to UIC-567-2 type Z standards.
Bidders will be required to offer a credit package
(government loan or suppliers credit) for 100 per
cent of the cost of the 40 coaches. TCDD will
borrow from foreign sources for this project with
a sovereign guarantee for debt service Irom the
Turkish Government. The post will obtain bid-
ding documents when they are available from
TCDD. Costs are to be determined. Courier ex-
penses will be Cdn$70-$80. Interested com-

Ankara, Telex: (Destination code 607) 42369
Answerback: (42369 DCAN TR).

ZIMBABWE--With a bid closing date of May
2, 1989, the Zimbabwe Iron and Steel Company
(iISCO) has announced atender for the installa-
tion of a new sinter plant and ancillary equip-
ment for its Redclift plant. The tender includes
design, manufacture, su%pg', inspection, testing,
packing, forwarding and delivery of plant and
equipment to site, as well as offloading at site,
oversceing of plant crection, fitting, painting and
completion of site, including network planning
and supervision of, and responsibility for, start-
up and final testing, The scope of sugply covers
turnkey sinter plant, including mechanical and
electrical equipment, instrumentation, steel
structures, civil works, and erection and com-
missioning services. The successful bidder will
be subject to the conditions of the contract, as
recommended by the Institute of Mechanical En-
|sineers, Institute of Electrical Engineers and As-
sociation of Consulting Engineers of the United
Kingdom, Post can suppr complete tender
specifications. Contact the Canadian High Com-
mission, Harare. Telex: (Destination code 907)
4465. Answerback: (4465 CANADA ZW).

NOTE: Unless otherwlise stated, companies re-

questing bid documents will be billed for docu-
menYcourier expenses. Canadian bidders should

“{2lso be aware that export permits may be required

for some of these products.

Food market on menu

Saint Hyacinthe--Canadian_companies inter-
ested in [earning about agro-food export oppor-
tunities should plan to attend Agro-Export iF9O, a
Wwo-day seminar focusing on where and how to

" selt agro-food products throughout the world.

¢ March 15 and 16 seminars--to be held at

the Saint-Hyacinthe Food Research Centre in
i {Quebec--are jointly sponsored by the Federal and

Quebec governments, with the co-operation of
|the Quebec Food Products Manufacturers® As-
sociation.

The first day will be devoted to the U.S. and
food products under Free Trade.Food distributors
andretailers from various regions in the U.S. will
-Jb¢ on hand to exchange ideas with participants

and learn about Quebec food products.

: the second day, foreign company repre-

Sentatives, invited from abroad, will help focus
{{0n markets in Europe, Asia and the Caribbean.
This is aunique chance for Canadian agro-food
_{companies in Quebec to learn about agro-food
Opportunities throughout the world.

or more information on how to participate in

-{the seminars, contact Léo R. Leduc of External

Affairs’ A gri-Food Products Division (TAA), tel:
(613) 995.1773.

rade Opportunities--Seminars

World Bank Seminars pinpoint business opportunity.

The 1989 calendar of World Bank Business
Briefings offers advice and essential information
on export opportunities available throughWorld
Bank funding.

The World Bank annually approves loans and
credits totalling some $19 billion for more than
200 new projects in developing countries.

The projects it sponsors cover a wide spectrum:
agriculture and rural development, energy
(electric power, oil, gas and coal) transportation,
industry, mining, telecommunications, water
supply and urban development, education, health
services, and population planning.

At the Business Briefings, World Bank staff
will: provide an overview of the World Bank; ad-
dress questions of how companies and consult-
anus fit into the *project cycle’; outline the proce-
dures they should follow to keep informed about
projects and to compete for upcoming contracts;
and discuss the various ways contractors, con-
sultants and suppliers can be paid.

Who should attend?

Firms interested in exploring or in developing
international business opportunities in all types
of manufacturing, civil works, and consulting.

Many contracts cover either specialized single
picces of equipment or a large number of low
unit-value items or services. This means small
and medium-size, as well as larger companies can
benefit from World Bank-generated business.

Briefing attendance is free--but reservations are
required. Participants are accepted on a first-
come, first-serve basis and should either call
(202) 477-8830 or mail registration requests at
least two weeks prior to preferred briefing date.
If mailing your request, write to Mrs. Carol D.
Stitt, Business Relations Adviser, The World
Bank,1818 H St. N.W., Washington, D.C. 20433.

Briefings will be held from 9 a.m. to 12:30 p.m.
atthe World Bank offices in Washington on Feb.
23; March 23; April 27; May 25; June 29; Sept.

21; Oct. 19; Nov. 16; and Dec. 14.
Briefings are not held during the months of July
and August.

Projects in Africa
under consideration

The following education projects are currently
under consideration for African Development
Bank (AFDB) funding and are open to bids from
Canadian companies:

Angola--Rehabilitation and extension of four
training institutes in Lubango, including
provision of equipment and technical assistance.
Loan: US$25 million. Status: Appraisal report to
be submitted to AFDB in early 1989.(Executing
agency: Minister de ’education, Luanda).
Botswana--Construction of facilities to expand
country’s education system. Loan: US$19 mil-
lion. Status: Appraisal planned for 1989. (Execut-
ing agency: Project Implementation Unit, P/Bag
005, Gaborone. Telex: 2944 BD).
Gabon--Construction of 30 new primary
schools and reinforcement of capacity to main-
tain/produce didactic material. Loan: US$32.5
million. Status: Project preparation planned for
late 1988. (Executing agency: Ministére de
I’education).

Swaziland--A study to assess manpower needs
of education sector. Loan:US$0.6 million.
Status: Identification report prepared by UNES-
CO; appraisal planned for early 1989. (Execut-
ing agency: Ministry of Education)

Canadian companies interested in any of the
projects should contact the Trade Commissioner
of the country involved (telex numbers are avail-
able from thetoll-free Info Export line, tel: 1-800-
267-8376; in Ottawa, call 993-6435).

College courses explore export concerns

Business and industry can capitalize on oppor-
tunities in international trade markets by attend-
ing the Humber College International Business
Program.

The exploration of subjects such as transporta-
tion, banking, finance, marketing, and documen-
tation, enables participants to gain practical in-
formation that is applicable to the workplace.

To obtain the College’s Certificate in Interna-
tional Business requires the successful comple-
tion of these courses: Exporting and Internation-
al Business; Canadian Customs; Aspects of
Trade: Imports and Exports; International
Marketing; and International Banking and
Finance.

Course description and schedule are:

Exporting and International Business--A how-
to oricntation on exporting and a general over-
view of international business, including forms
of exporting, risks and making contact with
forcign buyers. Thursdays, Feb. 23 to Mar. 30;
Mondays, May 8 to June 19; 7:00 p.m. to 9:30
p.m. Fee: $85.

Canadian Customs--A thorough examination
of Canadian customs procedures under the Har-
monized System, including preparation and filing
of all documentation for imports, exports,
refunds, and drawbacks. Wednesdays, May 10 to
Junec 28; 7:00 p.m. to 10:00 p.m. Fee: $150.

Aspects of Trade: Imports and Exports--Deals
with such practical aspects of international trade
as buying and selling terms, modes of transpor-
tation and their importance, importing and ex-
porting procedures, requirements, and documen-
tation. Tuesdays, May 9 to June 27; 7:00 p.m. to
10:00 p.m. Fee: $195.

International Marketing--Explores the key
components of international marketing, includ-
ing developing and realizing a market strategy,
the usc of promotional projects such as tradefairs,
and financing export activities through govern-
ment program support and provincial and federal
assistance. (Next course starts in September).

International Banking and Finance--Studies
the various money and capital markets within the
international financial system, analyzes interna-
tional activities of Canadian and non-Canadian
banks, and discusses the specific functions in
which international departments, divisions and
affiliates perform. Tuesdays, May 9 to June 27,
6:30 p.m.to 8:30 p.m. Fee: $125.

For further information on Humber College’s
Certificate in International Business program
and to receive a program brochure, contact Car-
rie Andrews, Program Manager, Continuing
Education, Humber College, 205 Humber Col-

legeBlvd., Etobicoke, Ont.,, MOW 5L7, tel: (416)

675-3111. Fax: (416) 675-1483.




: Computer hardware and software.” Copies of the
! Ig.{requaliﬁcaﬁon questionnaire may be obtained

; Fanum
Zimbabwe. . . .

.Seattle--Has Seattle got a "job" for you!

And it could start you on the road to becoming
Em of the United States West Coast’s Industrial

evolution--which is opening the door to a

; market lhat is growing by leaps and bounds!

 Sales Leads
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stock silos; the cooking unit--preheater and cal-
cinator, rotary fumace, clinker cooler ‘and con- |
veying system; dust collection systems--electro-
filter and gas cooling tower (for filtration of
rotary kiln exhaust gases), jet-pulse type bag fil-
ter(forsilos and conveying systems), and electro-
filter (for clinker cooling unit and clinker convey- -
ing systems). The chemical analysis of the clinker
is: lime: standard: K.S 93-97; silicate module:"
S.M.1.7-2.5; tricalcium silicate: C3S min 55 per
cent; free calcium oxide: CAO 1.5 per cent. A bid
bond of 5 per cent and a performance bond of 10
per. cent are required. ayﬁent is  through' ir-
revocable letter of credit. The post will obtain
documents, cosnnf ximately $370, with
courier expenses of $80, for interested Canadian .
companies. Contact ‘the’ Canadian Embassg, '}

~ Ankara. Telex: (Destination code 607) 4236
: Answerback: (42369 DCAN TR). ;

TURKEY--With a bid: closing deadline of

iFebruary 21, 1989, the. Turkish Electricity
- Authority has issued a tender for 11 substation

protection. systems that.incorporate: back-up :

" protection systems; shunt reactor protection sys- .
_ tems;’ line overcurrent protection - systems; .
- automatic reclosing and fault recording systems; -
“relay ' panels; - measuring,  conirol, indicator

meters, and instrumentation systems. A 3.3 per |
cent bid bond and a 10 per cent performance bond
are required. Procurement is open to World Bank
member countries. Payment is through an ir-
revocable letter of credit (World Bank Credit file ..
no. DB: TOKCY.1). Bid documents, ‘costing
US$500, may be obtained through the Canadian .

* Embassy and forwarded, at a cost of Cdn$70, to

interested : Canadian ‘companies. Contact the .

- Canadian Embassy, Ankara. Telex:: Destination -
code 607) 42369." Answerback: (42369 DCAN

ZIMBABWE--Under a World Bank loan, the

- Zimbabwe Electricity Supply Authority (ZESA)

is prequalifying contractors forthesupply, instal-
lation ‘and commissioning’ of  a :complete

_hardware and software package for a.com-:

puterized management system. Requests for
prequalification questionnaires should be cleardly -
marked: “Management information systems-

omthe Procurement and Matenals. Manager,

Zimbabwe ' Electricity - Supply Authority, 25

" Samora Machel Ave., P.O. Box 377, Harare, Zim-

babwe. Completed ‘questionnaires ‘must: be
returned, nolater  than ‘March 31, 1989, 1o
Sceretary, Zimbabwe Government Tender Board,
ouse, 57-Samora Machel Ave., Harare,

*. NOTE: Unless: otherwise. stated,
companies requesting bid documents
will be billed for document/courier ex-
penses. Canadian bidders should also
be aware that export permits may be
required for some of these products:

rade Fairs--OpportunitieS

Canadian Job Sh of ortunijty"

Canadian manufacturers, particularly those in
westem (;anada, can get in on the ground floor
b{ participating in the first All-Canadian Job
Shop Show which will be held in Seattle March
21-22, 1989.

Companies--provided they submit information
by February 24--can also have their firm’sname,
address, key contacts and fields of specialty listed
in a directory that wili be handed out to show at-

ees.

The trend is to use small, highly
specialized manufacturing firms.

Tradeofficials in Seattle say the jobshopmove-
ment--particularly on the West Coast--is growing
rapidly. The trend is to capitalize on the ad-
vantages of using small, highly specialized
manufacturing firms. There is also an advantage
to establishing joint ventures with small shops
that form an integral and on-going production
team.

Trade officials also point out that, in the 10-year

eriod 1977-1987, the manufacturing base of

etropolitan Seattle increased from 3,000 firms
to 4,000 firms.

In the same period throughout the State of
Washington, the base grew from 6,300 to 7,900
manufacturing firms.

Last call to sunny
trade opportunlty

Caribbean/Cen America--Opportunity
knocks only once.... And time is running out for
Canadian companies to cashin on the opportunity
to participate in four x;j)coming trade shows in the
Caribbean and Central America.

From March 1 to 6, Panama City hosts EX-
POCOMER ’89, Panama’s largest general trade
show which promises an "unusual openness to
Canadian products.” This marks the fifth year that
Canada has had a national booth at EX-
POCOMER.

FromPanama, it’sashortjauntto Santo Domin-
go in the Dominican Republic for the March 9
opening of Extemal Affairs’Solo Trade Fair. The
four-day event, organized to take advantage of the
"positive demand for Canadian products and ser-
vices,” features Canadian building materials,
hardware, auto §>arts/accessories, otel equip-
ment, textiles and agricultural products,

April8istheopening day of PuertoRico’s 17th
Annual Food and Equi(fment Trade Exposi-
tion. The international industry show serving su-
permarkets, (food retailers, wholesalers, dis-
tributors, bakers, hotels and restaurants drew
8,000 buyers during last year’s three-day exposi-
tion.

Puerto Rico is also the site of the 11th Annual
Industrial Trade Show being held April 14-16
inSanJuan. Highlighted at this show arehard ware

roducts, security and process control systems.
anormation on this show is available from Car-
los Munante of Extemnal Affairs’ South America
Trade Development Division, Fairs and Missions
(LSTF), tel: (613) 996-2268.

For more information on either
EXPOCOMER’89 or Puerto Rico’s Food and
Equipment Trade Exposition, contact Jon Dun-
donof LSTF, tel: (613)996-6921. Enquiries about
the Santo Domingo Solo show may be directed
g% gelyn Kelso, also of LSTF. Tel: (613) 996-

Compounding that growth evenmore 1sBoeing,
the region’s top manufacturer.

Currently, Boeing has a US$50 billionbacklog.
Officials say that, without any additional sales,
this translates into a seven-year backlog at the
company’s present delivery rate. Such growthhas
created a regional shortage of skilled, blue-collar
crafts people, especially in the smaller;shops.

This situation, enhanced by the recent Free

Trade Agreement, presents a "prime Window of
opportumty” for many Canadian shops, say
anadian frade officials at the Seattle Consulate.
Exhibitors being sought to participate inthe All-
Canadian Job Shop Show include, but are not
limited to:
S cialtty and custom machine shops; ferrous
ancﬁmn- errous_fabricators; extruders; forgiglg
shops; rolling mills; drawing shops; welding (all
types); heat treating; plasma-arc miachining;
chemical machining; and electro-chemical
machining.

Also being sought are exhibitors of:

Press work; spinning; tube bending; advanced-
technology forming; surface treatment; plating;
polishing; coatings; custom assembly shops; cus-
tom fabnicators; custom plastic molders; tooling;
mold making; industnial-process consulting;
printing; publishing; and packaging.

Companies committed to participaling in or
seeking more details on the All-Canadian Job
Shop Show should notify organizérs before
January 27.

Contact Fred Babis or AlbertJ. Shott} Canadian
Consulate General, Suite 412, Plaza 600, Sixth
& Stewart, Seattle WA 98101-1286. [Tel: (206)
443-1777. Fax: (206) 443--1777 ext. 107. After
hours, Fax: (206) 443-1782.

Waste water gets the
treatment in western US

Idaho Falis--Idaho may be best known for its
potatoes, but this westem U.S. state also offers
Canadian companies a "real" opportunity to gain
a toehold in a difficult market.

Rising concem with environmental issues,
especially among Northwestem states, has
brought water/fwastewater treatment out of the
dark ages and under the microscope of public
scrutiny. It's become an issue that dominates both
the political and social arenas.

hile the water/wastewater treatment industry
has developed atarapid pace, so too hds therange
and quality of the technology, equipment,
products, and services designed to supportit.

Manufacturers and suppliers of yastewater
treatment products and equipment will have an
opportunity to display their wares [to several
hundred operators (who buy or influence the
buying of equipment) at the Eighth Annual
Idaho Water/Wastewater Conference to be
held in Idaho Falls from May 21 to 24, 1989.

Equipment manufacturers and suppliers will be
exposed to the buying power of water/wastewater
esrsonpel from the states of Idaho| Montana,

oming, Utah, Oregon, and Washi gon.

Although this eventis recognized nationally, its
pnma.\a_: focus is in the thirteen westem states.
And, the greater the number of exhibitors, the
larger the attendance.

or further information on the Eighth Annual
Idaho_Water/Wasterwater Conference, con-
tact William M. Bottles, City of Blaskfoot, 157
North Broadway, Blackfoot, Ida}‘o, U.S.A.

83221. Tel: (208) 785-3016.
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Looking to improve your knowledge of export
opportunities and to expand into North Africa’s
marketplace?

Thenhere’s a calendar of trade fairs and shows
gilking _p{(ace in Algeria in 1989 that may do just

e trick.

« Intemational Security and Protection Equip-
ment Show (Salon Intemational des Equipe-
me1n4ts de Sécurité et de Protection)-- March 7
1o 14;

- Intemnational Air Conditionin%and Processing
Show (Salon International du Froid et du Con-
ditionnement)--March 29 to April 3;

+ Spare and Replacement Parts Show (Bourse
de la Pigce détachée et de Rechange)--April 4
to May 6;

« 25th Algiers International Fair (25e Foire In-
termationale d’Alger)--June 6 to 17--General
Trade Show;

+ Arab Electronics Show (Salon arabe de
I’électronique) - September 7 to 10;

Calendar to North African trad sows

TLroe L e T

» Intemational Iron and Steel Industry Show
(Salon International des Industries Sidérurgi-
ques)--September 18 to 25, at Annaba;

+ Intemational Medical Show (Salon Intema-
tional Médical)-- September 20 to 27;

+ 5th National Output Show (5e Foire de la
Production Nationale)--October 23 to Novem-
ber 3; and

- Intemational Packaging and Processing Show
(SalonIntemnational de I'Emballage etdu Con
ditionnement)--November 27 to December 3;

All of these shows will take place in Algiers un-
less otherwise indicated.

For further information on the shows or on mar-
ketopportunities in Algeria, contact Sylvy Garié-
Byo xternal Affairs’ AfricaTrade Development

ivision (GAT), tel: (613) 990-8134.

Or contact the Canadian Embassy in Algiers.
Tel: (011-213) 260.66,11/260.61.90. Telex:
f)DZe)stination Code 408) 66043 (66043 CANAD

Water works exposition to pump profits

Los Angeles--Water, water everywhere and
ne’er adroptodrink...not avery pleasant scenario.
Life without fresh wateris unimaginable. Canada
gossesses more than 20 per cent of the world’s

resh water supply and more lake area than any
other country. Little wonder then, that Canadian
scientists and industrialists are among the world
leaders in the ﬁﬁht against water pollution!

Now they will have an opportunity--together
with other world experts--to compare notes and
evaluate current trends. The occasion is the
American Water Works Assoclation Con-
ference and Exposition (AWWA), the largest
annual gathering of water professionals in the
world.

Last year, Canada’s second year of participa-
tion, more than 10,000 ualiéed personnel at-
tended the show in Orlando, Florida, where
products for every phase of water supply opera-
tion were under consideration. The gamut in-

cluded storage, filtration, purification and chemi-
cal treatment, pumping, transmission and dis-
tribution.

The 12 Canadian exhibitors reported $47,000
in on-site sales, with 12-montheg>llow-up sales
projected at $11.73 million, Seven of the 12
Canadian exhibitors, participating for the first
time at AWWA ’88, anticipated $6.7 million
sales. It is expected that Canada’s third participa-
tion in AWWA’89 will be even more profitable.

The1989 AWWA Conference and Exposition
is to be held in Los Angeles, Califomia, June 18-
22,1989.

Canadian companies in the water quality busi-
ness that are Interested in participating in
AWWA’89, should contact: I.T. Power, U.S.A.
Trade & Tourism Development Division, 125
Sussex Drive, Ottawa, Ontario, K1A 0G2. Tei:
(613)991-9478.

U.S. drug procedures focus of seminars

Inconjunction with Association Quebecois des
fabricants de 'industrie medicale (AQFIM) and
Medical Devices Canada (MEDEC), the U.S.A.
Trade, Tourism and Investment Development
Bureau (UTD) of the Department of External Af-
fairs sponsored two, one-day seminars that
focused onthe U.S. Food and Drug Administra-
tlon (FDA) Procedures and Product Liability
for Medical Devices.

Designed for first-time as well as seasoned ex-
porters, themid-October, 1988 seminars attracted
over 100registered attendees in Toronto and more
than 50 registered attendees in Montreal.

Threeleading FD A and product liability experts
from the U.S., inciuding the U.S. Assistant Sur-
geon General, John Villforth, spoke at the semi-
nars.

Subjects for discussion included the latest in-
formation on 510 (k), Investigation Device Ex-
emptions (IDE), Pre-Market Approval (PMA),
Good Manufacturing Practices (GMP), Medical
Device Reporting (I\%DR), as well as up-to-date-

developments in U.S. product liability require-
ments.

Companies that were not present at the semi-
nars but that wish to obtain seminar reference
materials may telephone AQFIM at (514) 844-
1913; or contact Ed Wang of Extemnal Affairs’,

U.S. A. Trade and Tourism Development Division -

(UTW), tel: (613) 991-9479.

Benefits Association to
hold meeting in Ottawa

A meeting of the Canadian Industrial Benefits
Association (CIBA) will be held February 1,
1989 at the Chateau Laurier Hotel in Ottawa. The
focus will be on Small Business Promotion and
Offsets in NATO countries (the United Kingdom
and the Netherlands). Luncheon speaker will be
J. Breman, the Netherlands Ambassador to
Can%dz(i). Admissiox)l (SSO for govemm%x;t erson-
nel, $40. for others) is repayment, anuary
30, with cheques made gzgragle to CIBA. For fur-
ther information, call (613) 236-0144, or write
CIBA, P.O. Box 2714, Station D, Ottawa K1P
5W7. Fax: (613) 230-8904. ~ -

Tunisia communicates

Tunis--Canadian participation in Tunisia
Telecoms 88 last November proved to be a great
success.

And, according to trade officials, this success
was all the more important in that it marked
Canada’s first presence at this major Tunisian
telecommunications show. (Canada participated
in the "Forum” section of Tunisia Telecoms 86).

The four-day event attracted some 3,000
visitors to the Canadian pavilion, generating over
200 serious inquiries. These ranged from techni-
cal discussions to requests for information on
Canadian telecommunications capabilities--in-
cluding products and services.

Visitors to the Canadian stand--jointly spon-
sored by Extemal Affairs and the Department of
Communications and strategically located in the
exhibition hall--included Tunisia’s Minister of
Communications, Brahim Khouaja, and senior
officials of his Department as wefl as the Mini-
ster of Transport, Ahmed Smaoui.

In addition, two Canadian companies--LeBlanc
& Royle Telcom Inc. and SR Telecom--set up
their own booths at the show.

More than 60 per cent of the 80 exhibitors at
the show, representing 14 countries, came from
outside Tunisia.

Tunisia Telecoms 88 not only put Canada on
the telecommunications map in the Tunisian
marketplace, but it also helped drum up support

for the Canada Technical Days whichtook place
in Tunisia, Morocco and Algeria immediately
after the show.

For more information on Canadian telecom-
munications opportunities in Tunisia and Moroc-
co, or for participation in Tunisia Telecoms 90,
contact Jean Michel Demarcq of Extemnal Affairs’
Africa Trade Development Division (GAT), tel.:
(613) 993-6593.

Waste not....Want not

Chicago--It's billed as the largest and most
comprehensive annual North American waste

“service exposition.

In terms of the four R’s philosophy--Reduce,
Re-Use, Recover and Recycle--Waste Expo
covers the curriculum of waste management.

It is the only conference where haulers,
sweepers, govermnment professionals, operations
‘managers and landfill operators gather to evaluate
the rapidly changing refuse industry.... Definite-
ly, an event worth attending.

Canadian companies have attended the show
thelasttwo years, participating under the auspices
of the Department of External Affairs.

At the 1988 show, held in Washington, there
were 335 exhibitors and approximately 4,000
visitors. Ten Canadian manufacturers exhibited
in the national stand.

Sales over a 12-month
more than $16 million. Eight Canadian com-
panies promoted their products independently
and three Canadian firms exhibited under the flag
of their U.S. partners.. ,

Such a track record is likely to be maintained
in 1989.

Waste Expo *89 will be held in Chicago, Ma
3 -5, 1989 at McCormick Place where 6,40
square feet will be available for Canadian ex- -
hibitors.

For more information, contact Mr. J.T. Power,
Marketing Officer, Extemnal Affairs’ U.S.A.
Trade & Tourism Development Division, 125
Sussex Drive, Ottawa, Ontario, K1A 0G2. Tel:
(613)991-9478.
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Telecommumcatlons market on- Ime

Continued from page 1

These projects include data transmission, rural
telephone systems, TV signal emitters, radio
spectrum management, cable distribution, radar
and air traffic control tower management sys-
tems.

From Tunis, the mission went to Morocco’s
capital, Rabat, where the Canadian Technical
Days received an equally enthusiastic welcome
from both the private and public sector.

Among those dignitaries welcoming the
Canadian mission were Morocco’s Minister of
Post and Telecommunications, Mohand Laenser;
Rachidi El Rhazouani, Minister of Planning; and
Ahmed Ahizoune, Director General of the Na-
tional Post and Telecommunications Board.

All reports indicate that, for Morocco, the

timing of Canadian Technical Days was most
appropriate--because Morocco is on the verge of
developing and modernizing its telecommunica-
tions and data processing services.

With both political and public moods strongly
in favour of Canada, Minister Laenser promised
to pursue several projects that could involve joint
Canadian participation.

Moroccan private-sector representatives were
highly impressed by Canadian technology and
know-how. At the same time, Canadian mission
members were convinced that Morocco is ready
for a technological leap into telecommunications
and data processing.

In Algiers--the last leg of the mission--more
than500 eager regional participants from govern-
ment, business, professional and university com-
munities (some from more than 600 kilometers)

Quallty equipment yields quality sales

N o \ A Giant step--Israel
dent.and Chief Execu-
tive Officer of Giant
Foods, Landover,
Maryland, accepts 5la-
zue from Brian
ounsellor ( Commer-
cial), Canadian Em-
bassy in Washington.
The plaque is in recog-
nition of Giant's "sig-

icant purchase” of
Cf nadian goods.

When a leader in the Americanretail food store
industry went looking for quality refrigerated dis-
play cases, its hunt ended in Brantford, Ontario
at the manufacturing headquarters of Hussmann
Store Equipment Limited.

In business for over 80 years, Hussmann
manufactures supermarket equipment, including
display cases, refrigeration systems, mechanical
checkouts, and steel shelving.

It was Hussmann's GCRC "over and under”
model--a three-tiered refrigerated display case--

-that caught the attention of Giant Foods of Lan-
dover, Maryland in 1987.

Modified at Giant’s request, these display cases
have been installed in over 40 stores as part of
Giant Food’s massive retrofit program. Display
cases for another 50 stores are on order.

To date, Giant has placed $6 million worth of
business with Hussmann. By the time all 150
Giant stores have the display systems, the total
sales figure is expected to reach $10 million.

The display cases featured in Giant Foods su-
permarkets have an added benefit--their presence
is expected to lead to additional sales in the U.S.

Officials of Hussmann Canada and the
Canadian government recently joined forces to
present Gxant Foods with a plaque in recognition
of its "si gmfwant purchase of quality-built
Canadian equipment.”

For further information on trade opportunities

Cohen (right) Presi-

in the United States, contact Michel Samson of
External Affair’s United States Trade and Invest-
ment Development Division (UTE), tel: (613)
991-9746.

Argentina reduces tariffs

Changes being implemented in Argentina’s
commercial and trade policies could open the
door to a greater variety of Canadian exports to
that country.

In a two-stage plan, the Argentine government
introduced reductions on tariff and non-tariff bar-
riers on imported goods.

Argentina’s Ministry of Economy dropped
some 2,000 items from its import control list,
known as Annex II, leaving a further 750 items
to be considered for eventual elimination.

Thismovewillallow a wider variety of products
to be imported into the country and obviate the
need for prior approval by government depart-
ments or industrial sectors.

A further move will see duty rates reduced to
10 per cent on goods not produced in Argentina
and duty rates reduced to a maximum of 40 per
cent on goods locally manufactured.

The moves mean greater export opportunities
will emerge for Canadian suppliers, particularly
for components and machinery used in the
manufacture of agriculture and forestry products;
medical and laboratory equipment; and drugs and
disposables for the medical sector.

By opening its traditionally protected market,
the Argentine government is injecting anelement
of competition into the domestic market and
giving local indusiry an opportunity to incor-
porate foreign inputs and technologies into
production lines.

For more information on these commercial
policy changes, or on opportunities for Canadian
exports to Argentina, contact T.A. Bearss of Ex-
ternal Affairs’ South America Trade Develop-
ment Division (LST), tel: (613) 995-8742.

in North Africa
attended the two-day Canadian seminars.

Some of the Canadian participants, trade offi.*
cials say, even concluded agreements (in prin-
ciple) to set up aliaison office in Algiers.

Trade officials also say that the most promising
dataprocessing opportunities in Algeria areinthe
areas of training and technical assistance, and the
supply of French language software that can be
converted into Arabic.

Co-sponsored by the Departments of Extemal
Affairs and Communications, the Canadian
Technical Days surpassed all expectations in
each of the three countries.

Organizers and participants, from all four
countries,expressed total satisfaction with the,
results of the seminars and meetings.

The event helped Canadian companies find
business leads worth pursuing. It also went along
way towards demonstrating Canada’s state-of-
the-art capabilities and know-how in telecom-;
munications and data processing.

The Canadian mission--led by René Gumdon
Director General at the Department of Com-
munications--included the following companies:
Bell Canada Intemnational, Montreal; DGB
intégrateurs de systeémes Inc., Montreal; DTI,
Télécom Inc., Montreal; Canadian Pacific Con-
sulting Services Ltd., Montreal; le Groupe CGI!
Inc., Montreal; Harris Farinon CanadaInc., Dor-:
val; LeBlanc & Royle TelcomInc., Oakville; Nor-,
then Telecom Canada Limited, Brampton;,
R.A.C.E. Technologies Inc., Vancouver; SR:
Telecom Inc., Saint-Laurent; and Télémédiati-
que, Montreal.

For more information on trade opportunities in’
Tunisia, Morocco or Algeria, contact External;
Affairs’ Africa Trade Development Division:
(GAT): Jean Michel Demarcq (Tunisia, Moroc- |
co), tel: (613) 993-6593; or Sylvy Gariépy (AI |
geria), tel: (613) 990-8134.
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Canada-U.S. drivers

get the green light
to keep on trucking

Canadianand U.S. commercial driverscankeep
on trucking--and with a welcome difference!

| From now on, only one licence will be required
for commercial drivers to travel across the bor-
der between Canada and the U.S.

This new bilateral understanding on the
reciprocal recognition of commercial drivers

fairs Minister Joe Clark.
The .understanding eliminates a potential

‘obstacle to transborder transportation and willen-

hance commercial and trade ties.

Clark said: "The understanding typifies the
ability of Canada and the United States to work
ogether creatively for their mutual benefit. It
means that Canadian commercial drivers can

~ pperate in the United States without having to

procure any U.S. driver permits and the same ap-
plies to U.S. drivers operating in Canada"”.
The announcement was made jointly by

Transport Minister Benoit Bouchard, who said

'The understanding will facilitate
the transportation relationship
between Canada and the U.S."

hat the understanding "will facilitate the
ransportation relationship between Canada and
he U.S., so crucial to the implementation of the
toric Free Trade Agreement".
SinceJuly 1, 1987, ithasbeenillegal for drivers
n the United States to hold more than one com-
mercial drivers licence. In Canada, all provinces
had such measures in place for some time.
 However, for the principle of "one driver-one
icence” to be applied without dislocating
ransborder transportation links, a means had to
Ie found to recognize the validity of licences is-
ued in other jurisdictions.
In the winterof 1987-88 bilateral discussions
Turn to page 6--On

Canadian technology firms wanting to improve
eir knowledge, productivity and world com-
pelitiveness can do so March 1-9, 1989.

The occasion is INFOTECH *89 which fea-
ures presentations by Departmentof Extemal Af-
ars trade officers from 17 European, United
lates and Asia/Pacific posts. ’

On their 11-city Canadian tour, the officers will
old one-on-one interviews withcompany execu-
ves, informing thern about foreign technology
Ol yet available in Canada.

The officers will discuss the identification and
ources of technology, technical problems,
production improvement goals and the licensing

Affaires extérieures .- - ST 0
Canada- . @ . L

icences was announced recently byExternal Af-

The sky’s the limit!. Since
ittookoffagainfiveyears ago,
the Canadian aerospace in-
dustry has doubled sales to an
estimated $5 billion. And the
efforts of such Canadian
notables as Canadair, de
Havilland Canada, Pratt and
Whitney Canada, Bell
Helicopter Textron, MBB
Helicopter Canada Ltd., CAE
Electronics Ltd., Oerlikon
Aerospace, and Canadian
Astronautics Ltd., have all
helped Canada soar into fifth

Cada’s aespace industry flying high

Fd

place among world aerospace
industry leaders.

A family affair--The Dash 8 Series 300 is one of a family of aircraft .

The impressive growth rate made by de Havilland Canada, a leader in the aerospace industry.

shows no signs of slackening,

spurred on by: a new cooperative approach to
government-industry relations; the recent
privatization of the major Canadian airframe
manufacturers; the possibility of ‘new trade op-
portunities wrought by the Canada-U.S. Free
Trade Agreement; and the promise of a com-
prehensive equipment modemnization program
outlined in the recent White Paper on the future
of Canada’s defence program. ’

While events at home have contributed to the
aerospace industry’s growth, efforts have also
been directed toward establishing Canada as a
major player on the intemnational stage.- The
strategy includes participation in the Space Sta-
tion program, world product mandates and new
cooperative efforts with other major aerospace
producers. «

With a small domestic market, Canadian
aerospace companies have come to depend on

international markets for the necessary capitalto

sustain growth. Export sales claim more than 80
per cent of the Canadian industry’s output--a
higher percentage than any competitor.
Participation in international aerospace trade
fairs figures prominently in the industry’s export

Technology trade officers tour Canada

of product lines for manufacturing domestically.

They can provide details on technologies as
diverse as aquaculture, biotechnology and com-
munications, robotics, waste recycling and even
window frames.

The INFOTECH 89 tour is the centrepiece of
the Departmentof External Affairs’ Technology-
Inflow Program (TIP), an innovative strategy
designed to assist Canadian companies to com-
pete successfully, athome and abroad, with world
leaders in every industry.

How useful is TIP to companies considering
the transfer of foreign technology into their Cana-

: . Turn to page 3--Technology

- were the sales that came Canadg’s way.

strategy--particularly insuchhigh-profile exposi-
tions as the Farnborough International and
Paris Air Shows. To the 40th anniversary of
Farnborough International, Canada sent its
largest and most successful contingent ever.

In 1986, the U.K.-based biennial fair, which al-
ternates with the Paris Air Show, attracted only
18 Canadian participants. Last September, 43
companies, organized under the auspices of the
Aerospace Industries Association of Canada,
were among the show’s 600 exhibitors. Their ex-
pertise ranged from fixed-wing airframe
manufacturers to aircraft engine builders and
from avionic and electronic firms to specialized
metal machining companies.

As well, three provincial delegations, compris-
ing 20 companies, and seven additional Canadian
firms exhibited independently or with their mul-
tinational corporate parent. Several companies
participated with the assistance of External
Affairs’ Program for Export Market Develop-
ment (PEMD).

Not only was Canada’s participation dramati-
cally increased over previous years, but so too

ir
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Good sales pr

BRITAIN--A textile company here seeks to rep-
resent Canadian manufacturers of synthetic and
natural yarns (cotton, polyester-cotton,
polyester, spun rayon, viscose and polyester-vis-
cose, all states and finishes). ian firms
wanting to pursue this_markethould contact
Subahu Shah, Export Manager, Head Office,
Shah Textiles, 12 rix%gle i#e, Cheadle, Stock-

ort SK8 111 U.K. Tel: 061-428 7617, Telex:
825859 ELWOOD G, Atm. K152. Fax: 01-278
6954, Atn. K152. (Notice dated 5 January,
1989).

CZECHOSLOVAKIA--A foreign trade or-
anization, authorized for the import of licenses,
now-how, technologies and services, is seeking
technologies and related equipment for produc-
tion of some 30 differentitems. Theserange from
floppy disk drives, printers and copyin
macEincs to condenser/capacitators, CA
/CAM systems and glass/ceramic dishes.
Documents may be obtained from and forwarded
to: Jiri Polacek, Chief Buicr. PolytechnaForeign
Trade Corporation, Panska 9, 112 45 Prague 1,
CSSR. A copy of correspondence, for follow-up
oses, should also be sent to the Canadian -
Em assy, Mickiewiczova 6, 125 33 Prague 6,
Czechoslovakia. Telex: (Destination code 66}
121061 (DMCN C). (Telex dated 18 January,
1989).
GREECE--With a bidclosing dateof March 20,
1989, the Port of Pireaus Authority has issued a
tender for six buses, with double driver position
and capable of accommodating 100 standing and
15 seated passengers. Post can messenger docu-
ments, at a cost of $55-$60, to interested com-
anies. Contact the Canadian Embaszy, Athens.
elex: (Destination code 601) 215584, Answer-
back: (215584 DOM GR).

HUNGARY--A tender for a wide variety and
numerous quantities of laboratory Instru-
ments--valued at between US$4.2 and USS$4.4
million--has been issued %, Hungary's foreign
trade company, AGROTEK, on behalf of, and for
use in, the country’s new Agriculture Biotech-
nology Centre. Among the items _required are
centrifuges, counters, electrophoresis sys-
tems, chromatographs and spectrophoto-
meters. Also required are spare parts and tech-
nical services. Bids may cover ong or more of
the items, all of which are listed in the tender
documents, as are furtherdetails on technical per-
formance requirements, commercial terms and
conditions, Documents cost a non-refundable
USS50, gagable to the account of AGROTEK
No, 203-55-072), kept with the Hungarian
oreign Trade Bank Ltd., Budapest. Bid closing
date is March 17, 1989. Documents may be ob-
tained from K. Petoehazi or K. Fath, AGROTEK
Head Office, H-1065, Budapest VI, Bajcsy-
Zsilinszky ut 57. Telex: 22—6783 or 22-5 65] 1.

INDIA--This country’s "petrochemical
heartland” is experiencing an acute shortage of
speclal chemicals, especially those used in the
manufacture of dye ‘intermediates and phar-
maceuticals. Theres an increasingly good busi-
ness Fotenual for Canadian suppliers of any or
all of the following specialty chemicals:

dimethyl aniline; diethyl sulphate; acetic
andhydride; phenol; nitrobenzene; paranitro
chlorobenzene; éaaranitro henol; naphthalene
(creole); and hydrazine hydrate. The Indian in-
dustry is also interested in the import of
melamine, plasticizers (dioctyl phalate), PVC
resin, and Bolystyrene. or more information,
contact the Canadian Consulate, Bombay. Telex:

11-4153/11-4154 (OBBY IN). Fax: (011-91--
22) 202-3282. (Telex dated F'():b. 1,x 19(89). o1
NIGERTA--With a bid deadline of M

5, 1989, The Kaduna State F(r)lleest rﬁ)g;lége;ré:rﬁ
Project is now inviting sealed bids from eli gible

million. (Executing agency: Ministere du

bidders on six different categories of equipment,
Category A, with a required bid bond of
USs 4,0%0.00, covers items from three 300HP
crawler tractors (220KW) through one 10 ton
vibrating foller to two attachment MA rakes to fit
the crawler tractors. Category B, listing among
other items, seven 80HP agricultural tractors
S?OKW) with five H.D. off-set disc harrows to fit

em, requires a bid bond of US$6,000.00.
Categor;qC. bid bond of US$9,000.00, calls for
various items such as five 10 ton flat bed lorries,
omne 10 ton fuel tanker (9000 LTS), and one low
loader tug (40 T). Category D, bid bond of US$
1,000.00, lists one 1 ton G.P. pick-up. Category
E, bid bond of US$300.00, calls for a radio net-
work (two-way 5 base-range 1000KM, 2 mobile-
range 250 S.5. B. Category F, listing 38
items of workshop equipment, from lathe
machines to power saws o floor cranes, requires
a bid bond of US$5,000.00.. A complete set of
bidding documents may be purchased by, and

will be sent by courier to, any interested bidder,

upon the submission of awritien application with
anon-refundable fee 0of US$250.00 to the follow-
ing address: The Project Manager, K aduna State

. “Forest Management Project, No. 10 Jabi Road,
 P.M.B.2318, Kaduna, Nggeﬁa. Bidders may bid

~for a complete single or 2 combination of com-

plete categories as awards will be based on in-
dividual categories. A margin of preference will
be given to goods manufactured in Nigeria.

SENEGAL--This country’s National Water
Development Organisation (Société nationale
d’exploitation des eaux du Sénégal, SONEES),
is seeking companies for the supply and laying
of an 800 mm diameter, 7.4 km long lead pipe.
Also required is related work for connecting the
pipe between the water treatment plant and reser-
voirs, The project is to be financed by
Kreditanstalt fur Wiederaufbau number
84.65.619. Tender documents can be obtained
from Direction technigue de la SONEES, route
du Front de terre 2 Hahn, Dakar, at a cost of

ts from around

125,000 F CFA made out to SONEES; or from!
consulting engineer Rhein-Rhur GMBH, Bur-
wall 5, D-460§ Dortmund 1, West Germany, at a
costof 800 DM made outto Rhein-Rhur. Tenders
must be received by March 14, 1989 at Direc-|

tion générale de la SONEES, 97, av. A. Peytavin,
B.P. 400, Dakar, Senegal. i

SENEGAL--A tender in road construction,
with aM%;i'chI&O, 1989 c%eg((lilmc, has IIJ)een 1ssue<}}
by Senegal’s Ministry of Equipment, Division of;
Phblic Works, for he construetion of the 158,5
km Dialakoto-Kedouglou road. The project will:
be financed by a number of institutions, includ-;
ing the Saudi Development Fund, the OPEP
Fund and the Islamic Development Bank. Docu-
ments can be obtained from Direction des études’

. etdelaprogrammation, B.P. 41, Dakar, Senegal;
¢ or from the Canadian Embassy in Dakar, telex:
. 632 (DOMCAN S§G). !

i

ZIMBABWE--The World Bank has signed 2
US$32.7millionloanagreement for Zimbabwe's;
second highway project, involving primarily the'
maintenance and reconstruction of exisuné‘!
roads. Prequalifications_of contractors and
consultants should be finalized b Septem-f
ber/October, 1989. Also, the Ministry of,
Transport in Harare will be issuing tenders for
constructionand consultanc%wor on four fp-g
ture road projects, two in 1989/90 and two i
1990/91. Interested Canadian companies wit
previous experience in road work in Africa
should submit details to Rod Mitchell, Deputy
Secretary (Eniineerin ), The Ministry of
Transport, P.O.

'

ox 8109, Causeway, Harare, |

NOTE: Unless otherwise stated, companies
requesting bid documents will be billed for
document/courier expenses. Canadian bid-
ders should also be aware that export permits
may be required for some of these products.

World Bank offers prospects

From the Canadian Embassy in Washington
comes a list of new projects currently under con-
sideration for World Bank funding. Canadian
companies will be eligible to bid on all projects
which receive World Bank funding approval.

Philippines--1) To improve quality, equity
and efficlency of education sector. Project in-
cludes reduction of elementary school drop-out
rate, cost savings, higher education rationaliza-
tion, and management improvement. Loan: $150
miflion. (Executing agency: Department of
Education, Culture and Sports, Rizal Bldg.,
Univ_ersity of Life, Meraloco Ave., Pasig, Metro,
Manila, Philippines. Telex: 43145 EDPITAT PH.
2) Manila power distribution project to im-
prove technical performance of transmission and
distribution systems, to support improvements to

financial capabilities of Meralcos through a-

program to increase the company s capitalization
and improve its technical and commercial opera-
tions, and to develop a framework for channeling
domestic investment funds into the country’s
powersector. Loan $44 million. (Executing agen-
cy: Philippines Meralco, Meralco Center, Metro
Manila, Philippines. Telex: 27546).
Senegal--Promotion of policy changes con-
ducive to more sustainable land use throughout
thfz country andimplementation of 1and-use plans
with village and herder associations. Loan: $20

Development Rural, Ministere de 1a Protectio:
de la Nature, and Ministere des Resource!
Animales.

Zambia--Arecovery credit project to suppor
economic policy and institutional reformst,
change the economy's structure. Project woult
import goods and services, particularly produc
tion imputs, to sustain economic recovery an
diversification. Loan: $10 miliion. (Executing
agency: Bank of Zambia/Ministry of Finance,
P.O. Box 50268, Lusaka, Zambia. Telex: 4221.

Zimbabwe--A rallway project to improvt
locomotives androlling stock, and to manage an
operate information systems. Loan: $20 millior
{co-financing required). (Executing agency: Ny
tional Railway of Zimbabwe (NRZ), P.O. Bo:
596, Bulawayo, Zimbabwe. Telex: 3173.)

New clients should contact the Export Financ
and Capital Projects Division of External Affair
(tel: 613-996-0705), or Info Export (toll free: |
800-267-8376; local calls: 993-6435). To pursw
the project directly, contact the Trade Commis
sioner of the country involved (telex numberi
available from Info Export).

Information on World Bank projects is aval
able from Richard Roy, Canadian Liaison Office.
for the World Bank, 2450 Massachusetts Ave
N.W., Washington, D.C. 20008-2881. Te!
(202)483-5505. Telex: 0089664 (DOMCAN #
WSH). Fax: (202) 293-2009, )
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On January 25, International Trade Minister John C. Crosbie an-
ounced the first roster of Canadians for the binational dispute set-
lement panel, established under Chapter 18 of the Free Trade Agree-
nent (FTA).

The panelists are:

(IR Y

%f { Douglas Arthur, Trade Consultant, C.D. Arthur & Associates Inc.,
|| Ottawa;

fg ; laeter Bumn, Trade Consultant, Grey, Clark, Shih Associates Ltd.,
) ttawa, -
. « Marie-Josée Drouin, Executive Director, The Hudson Institute of
- | Canada, Montreal;

'\f 4 James Grandy, Businessman, former Deputy Minister, Industry,
Trade and Commerce, Ottawa; )

' 4 Robert Johnstone, Executive Director, Ontario Centre for Interna-
tional Business, former Deputy Minister for International Trade,
Toronto;

4 James Kelleher, Trade Lawyer, Aird and Berlis, former Minister
for International Trade, Toronto;

1 Peter Lougheed, Partner, Bennett Jones, former Premier of Alber-
ta, Calgary;

4 Armand de Mestral, Professor of Law and Director, Graduvate
Program of International Business Law, McGill University,
Montreal;

4 Gerald A. Regan, Trade Consultant and Lawyer, former Premier
©. | of Nova Scotia, and former Minister for Intemnational Trade, Ot-
5 | tawa;

I 4 Guy Saint-Pierre, President, Le groupe SNC, former Industry and

t | Commerce Minister, Montreal;
¢ | Thomas Shoyama, Visiting Professor, Public Administration,
-| | University of Victoria, former Deputy Minister of Finance, and
¢ | former Economic Advisor to the Government of Saskatchewan,
d | Victoria; :
¢t « Murray Smith, Director, International Economics Program, In-
.| { stitute for Research on Public Policy, Ottawa;

% + Frank Stone, Senior Research Associate, Institute for Research on

% | Public Policy, Ottawa;

- || Christopher Thomas, Trade Lawyer, Ladner Downs, and Profes-

s { Sorof Trade Law, University of British Columbia, Vancouver; and

4 Rodrigue Tremblay, Professor of Economics, University of

¢ I}:’I}{ontreal, and former Industry, Trade and Commerce Minister,
ontreal.

% {Under Chapter 18, binational panels can be established where the
¥ Canada-U.S. Trade Commission has been unable to resolve disputes
’ gb_lgzrred to it arising from the interpretation and application of the
.1 [The five-member panelsare authorized to decide on anyissue under
of e FTA except for disputes relating to anti-dumping and counter-
¢l Vailing duty actions or to financial services that are subject 1o separate
‘AMechanisms.

{The panel will use model rules of procedure that have been adopted

|
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by the Patties, unless otherwise agreed upon by the Trade Commis-
sion. These procedures assure the right of both Parties to at least one
hearing before the panel as well as the opportunity to provide writ-
ten submissions and rebuttal arguments.

Unless otherwise agreed upon, the panel is expected to presentan -
initial report of its findings and recommendations, if any, for the
resolution of the dispute within three months of the appointment of
the panel chairperson. 4

The decisions of the panels are non-binding. Failure to implement
the panel decision allows the other Party to suspend benefits of
equivalent effect until such time as agreement isreached. If the Com-
mission agrees to arbitration, the decisions will be binding. As well,
in the case of a dispute arising from a safeguard action under Chap-
ter 11 of the FTA, the panel’s decision is considered binding.

Canada has already taken the initial steps under the provisions of
Chapter 18 by requesting consultations with respect to trade in
plywood and wool.

The government’s action is based on the failure of the U.S. to im-
plement FTA tariff reductions on softwood, plywood and certain re-
lated wood-panel products.

Inannouncing the government’s decision, Intemational Trade Min-
ister John C. Crosbie said: "The Canadian government considers the
U.S. decision to delay the agreed tariff cuts on plywood, waferboard,
oriented strand board and particle board to be inconsistent with U.S.
obligations under the FTA."

Canada is also pursuing consultations with the U.S. on the defini-
tion of wool for the purpose of administering the tariff rate quotas
on textiles and textile articles established under the FTA. At present,
the tariff rate quotas place limits on the availability of FTA tariff
preferences for Canadian and U.S. textile and apparel products made
with yams and fabrics from third countries.

If these consultations fail to resolve the dispute within 30 days,
Canada may refer the case to the Canada-U.S. Trade Commission.
If the Commission fails to reach a settlement within an additional 30
days, Canada could request the establishment of a binational dispute
settlement panel to render an objective and independent judgement
on the case.

Mr. Crosbie emphasized that the consultations "demonstrate the
government’s intention to exercise vigorously Canada’s rights under
the Agreementin order to defend Canadian trade interests in the U.S.
market.”

The Minister also announced the appointment of Ellen Beall as
Secretary of the Canadian section of the Binational Secretariat es-
tablished under the Canada-U.S. Free Trade Agreement.

The Binational Secretariat, with offices in Ottawa and Washington,
D.C., is a permanent institution established under the Free Trade
Agreement. The offices are managed by the Canadian Secretary and
the American Secretary to provide administrative support to dispute
seitlement panels established under the Free Trade Agreement.

The Secretariat will serve as the registry office for panel review
procedures. All requests for review and other consultations under
Chapters 18 and 19 of the Agreement will be filed with the Secretariat.




rade Seminars
[echnology seminars
re aids to success

‘bntinued from page 1

an operations?

igures taken from a survey of the TIP program
eak for themselves: of the 79 companies in the
Hfent survey, six per cent realized immediate
;ales increases--totalling more than $14 million-
-ahd 17 per cent predicted increases in their gross
sales, totalling $27 million, within one to four
ygars,
f Company representatives interested in learning
jout new technologies should register for the
FOTECH’89 event in the nearest city.
Eessions can be arranged for interviews with
ethnology development officers to discuss tech-
ndlogy transfer and other trade opportunities.
| ate registrations will be accepted up to and in-
cliding the day of the event, but first choice of
ies and technology development officer inter-
\L:flgws will go to the advance registrants.
Dates, locations, times and registration
teJephone numbers for INFOTECH *89 are:

25

-

[March 1--Vancouver, Westin Bayshore. 1:00
pfi.- 5:00 pm. Tel: (604) 666-7036; March 2--
:Chlgary, Glenmore Inn. 1:00 pm.- 5:00 pm. Tel:
413) 297-2600; March 2--Edmonton, Ramada
Rénaissance. 1:00 pm.- 4:00 pm. Tel: (403) 450-
5321; March 3--Saskatoon, Saskatoon Inn. 2:00
ph.- 5:00 pm. Tel: (306) 933-5957;March 3--
Winnipeg, Westin. 1:00 pm.- 5:00 pm. Tel: (204)
945-6132; March 6--Toronto, Skyline Toronto
Ajrport. 1:00 pm - 5:00 pm. Tel: (416) 296-8932;
arch 7--Montreal, Queen Elizabeth. 1:00 pm -
400 pm. Tel: (514)283-8231; March 8--Halifax,
%- eNova Scotian, 1:00 pm.- 4:00 pm. Tel: (902)
1B

424-3138; March 8--Moncton, Hotel
ausejour. 1:00pm.- 4 pm. Tek (506)452-3831;
March9--St. John's, The Battery. 1:00 pm - 4:00
. Tel: (709) 772-5228; March 9--Charlot-
tefown, Prince Edward Hotel. 2:00 pm.- 4:00 pm.
el: (902) 566-7641.

are is the export market that’s won by a faint-
garted suitor.

o help prepare high-tech suitors for the rituals
Pl international courtship, the Canadian Ad-
nced Technology Association (CATA)
;' sents its annual conference Courting the Fu-

e two-day conference, which takes place in
treal, April 24- 25, 1989, will focus on how
anced technology companies are organizing
do business in the global economy.
b cast of over 60 distinguished speakers has
¢nassembled for the conference. Such industry
§ dizbles as Delbert Yocam, President, Apple
gific, Michael Cowpland, President, Corel
PYstems Corporation, Dr. Marc Everall, Assistant
Dtuty Minister, Energy, Mines and Resources,
."" Dr. R.J. McCullough, Vice President, Spar
htrospace, will lead discussions.
ymong the major issues to be discussed will be
ket trends” in key technology sectors
dtrospace, energy, defence, biotechnology),
¥mership arrangements and the U.S. space

[ Bighlighting the conference agenda will be
eral timely keynote addresses--among them
Wope 1992 : The Other Side of Free Trade and

Revised export controls focus of forum

Being up-to-date on theregulations inCanada’s
Export Control List (ECL) can save exporters
both time and money.

Canada’s Export Control List (ECL) is being
revised, it's first major overhaul in 15 years. A
new Area Control List (ACL) also is being im-
plemented.

The net effect of the changes will be to simplify
the process of issuing export permits and to
reduce the number of export permit applications
required of Canadian exporters.

To keep exporters abreast of the forthcoming
regulations, aseries of seminars, Canada’s New
Export Control System: New Regulations and
Major Changes, is planned for March.

The sessions will discuss relevant issues and
also provide an opportunity for individual ap-
pointments/interviews with export controls of-
ficers from the Department of External Affairs,
one of the sponsors.

A free, comprehensive guide book, which deals
with the proposed regulations, will also be dis-
tributed by the Canadian Exporters’ Association,
the o