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When in 
Doubt 

Buy These
Goods

Fry’s
COCOCI Contains no injurious

drugs, or chemicals, or 
factitious flavorings. Absolutely pure and hence 
of greatest strength. Sold and known the 
world over as “strongest and best.”

When in doubt buy “ Fry's.*'

Cox’s Gelatine
1 he oldest and most reliable 

Gelatine produced. Sure in results — quality never varies. The 
Gelatine that makes the housekeeper a firm friend of the store.

When in doubt buy “ Cox's."

Codou’s Macaroni
Made only from the

real Taganrog (Russian) Wheat. No other wheat produces such good 
Macaroni. Not the cheapest, but the “best.”

When in doubt buy “ Codon’s."

SOLD BY LEADING WHOLESALERS EVERYWHERE.
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MANUFACTURERS’ AGENTS AND BROKERS.

January 60, 1606

TORONTO.

W. 6. A. LAM BE & CO.
TORONTO.

Grocery Brokers and 
Agents.

Established 16B.S  

W. H. Millman & Sons;
Grocery Brokers 

TORONTO.

CALOARY.__________________

Start the New Year 
—Right ~

Increase your business by appointing 

us your Western Representatives. If you 

have anything to sell write us.

NICHOLSON, BAIN & JOHNSTON,
Wholesale Commission Merchants and Brokers

CALOARY, ALTA.
Head Office: HICHOLSOH S B«IH. WIRHIPEG.

VANCOUVER 

THE

GROCERY ^xu
Write or 

Wire BROKER
VANCOUVER, B C.

BEET SUGAR
I S

GOOD
Otherwise we could not 
have sold out our stock 
so soon. No more until 
next season.

Tie Ontario Sip Co, Limite!
BERLIN, ONT.

WINNIPEG.

Dingle <Sb Stewart
WINNIPEG, - - CANADA

COMMISSION BROKERS.
Excellent Storage Accommodation. 

Conelgn Your Cere to Ue.

REGINALD LAWSON
MANUFACTURERS’ AGENT

Correspondence
Solicited

UNION BANK BUILDING

WINNIPEG, MAN

EASTERN MANUFACTURERS
-aen-

SHIPPERS.
All EYES are 

turned on
MANITOBA AND THE WEST.

WE
Represent some of the leading houses ir

CANADA and the U.S.
INCREASE TOUR TRADE. WRITE OS.

NICHOLSON ft BAIN, WINNIPEG,
Wholesale Commission Merchants and Broker». 

BRANDON.

XNi E ARE HERE
To store, to ship, and If you wish, to sell,
WE CAN DO IT. Consign your cars to us.

WILSON COMMISSION CO., Limited
Wholesale Commission Brokers, 

BRANDON, MAN.

,0X10 PURE BOW’S
GUM

CUM
LUNfVA

ROW & CO.» Morristown, N.Y., and Brookrille. Ont

in
Lumps, 

6c. Pkgs. 
in

lc. Stick, 
in

6c. Bars

To Manufacturers’ Agents
Thb Canadian Groces has en- 

uiries from time to time from manu­
facturers and others wanting repre­
sentatives in the leading business 
centres here and abroad.

Firms or individuals open for 
agemaes in Canada or abroad may 
have\$heir names and addresses 

a Special list kept for the 
mformatibsuif enquirers in our vari­
ons offices throughout Canada and 
in Great Britain without charge.

Address, Business Manages.
CANADIAN GROCER,

Montreal and Toronto.

I

When an
Apple
Drops

• »,

from a tree it always falls 
• - faster the last second than 
it does the first—and the farther 
it falls the more speed it acquires 
and the harder it hits the ground.

And the longer your ad runs 
in The Canadian Grocer the 
more force it acquires and the 
harder it hits.

In these days of keen compe­
tition it is usually necessary to 
hit hard to make an impression.

Which means that you must 
often keep your ad running a 
long time before it “hits” some 
readers.

Every ad that appears in 
these columns has the force of 
all previous ads behind it—and 
with each consecutive insertion 
YOUR ad hits harder.

The first time your ad appears 
it does not do as much good as 
the second time—and the second 
time it is not so effective as the 
third time.

“Appearances” count for a 
great deal in adver­
tising.

The Canadian 
Grocer

DepT.of Adverbs mg

Montreal

Service

2
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Our Customers in Province of Quebec
will kindly note that Mr. D. W. Douglas. late of E. W. Gillett 
Company, Limited, Toronto, will have the pleasure of calling upon 
them in a short time, owing to the continued indisposition of our 
Mr. N. H. Geary.

S. H. EWING & SONS, Toronto Branch, 29 Church Street.
90-104 KING ST., MONTREAL TELEPHONE MAIN 3171

Teiephoe, Beil M»in is Telephone orders receive prompt attention.
" Merchants 523.

CAPSTAN BRAND 
MINCE MEAT

Package Wince Meat
Put up In X gross cases

a-lb. Pails, 2 doz. in Crate.
% “ V* “ “

25-lb. Pails. 75-lb. Tubs. 
^-Barrels and Barrels.

The Capstan Mfg. Company, Toronto, Ont., Can.

THE AUER GAS LAMP
Delightful to read by.

Gives the Light of 100 
Candles and Costs Less 

Than Coal Oil.
No smoke or smell. The 

whitest, clearest, softest light 
for reading or sewing. The differ­
ent styles arc suitable for store, 
church or home. Satisfaction 
Guaranteed. Catalog on Request 
AUER LIGHT CO., MONTREAL.

« D

To make pickles 
that please is our 
motto.

How well we 
succeed is shown 
by the demand for 
“Sterling” Brand 
goods. These 
goods are all of 

the highest grade, and will satisfy the 
most exacting customer.

PICKLES
PLEASE PEOPLE

The T. A. LYTLE COMPANY,
Manufacturers of High-grade Picklea

134-138 Richmond Street West, TORONTO.

Two
Lines
That
Lead.

A Vinegar with Advantages.
You want a brand absolutely pure. One which will keep a long 

time without deteriorating. One known for its delicate aroma and 
its excellent flavour. Hill, Evans & Co. (Worcester, Eng.), pre- 
duce the one. A Malt Vinegar which is unapproached by any other 
for these essential properties. A Vinegar you may always rely upon.

Quinine Wine with a Reputation.
Robert Waters’ Quinine Wine enjoys a 50-year reputation as 

the finest tonic known.

Export Agent»—HOST. CROOKS A CO., Botolph House, Baatchcap 
London, England.

a
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JAPAN TEAS are healthy

invigorating

profitable
why not handle them ? 

think it over­

buy them.

Provisions that are most subject to getting rancid 
are generally those that are most impure. Fdirbsnk’s

BOAR’S HEAD
brand of REFINED LARD COMPOUND

will keep under the same conditions fully 
twice as long as hog lard. The oxygen 
of the atmosphere attacks where there is the least resistance. The 
more pure an article is the less subject it is to this atmospheric 
influence, which very plainly argues why Fairbank’S BOclT’S
Head Brand of Refined Lard Compound is purer
and more wholesome than hog fat. Then, too, it costs less.

Orders can be filled by any of 
the jobbers in Canada 

or direct.

Tierce»
Tube
Palls, wood 

" tin

400 lbs. 
60 lbs. 
20 lbs. 
20 lbs.

Pails, tin lO lbs. 
6 lbs. 
3 lbs.

THE N. K. FAIRBANK COMPANY,
Wellington and Ann Sts., MONTREAL, QUE.

«,

4
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ABOUT
HALF
THE:
MAPLE
SYRUP
SOLD

has the words “Imperial Brand 
Maple Syrup” on the label—all 
the trouble comes of the other 
half!

Which “half” are you selling?

ROSE & LAFLAMME, Agents, Montreal

NEVER
VOIR

STOCK

1,1.1

•OW.

R O S E & L A F L A M M E 
M O N T R K A !..

Once a grccer has estab­
lished himself as a quality 
mm he has an asset which will 
pay him rich and lasting returns.

Be a 
Quality 
Grocer

Customers who want cheap things re­
gardless of quality are swept away from 
him by every bargain-sale wind that blows.

You don’t want that kind of trade. You can’t 
bank on it. It will never make you independent.

A HEINZ DEPARTMENT

is a Gibraltar.
Build one up.
Build upon it.

H. J. 
HEINZ 

Company

57 VARIETIES.

Pittsburgh 
U. S.A

CANE SUGAR 
SYRUP

We have a very fine lot of Choice Pure Cane 

Sugar Syrup, bright, sweet and heavy.

In Barrels, Half-Barrels,
2-lb., 3-lb., 5-lb., 10-lb. Tins.

For prices end samples write to

The Dominion Molasses Go.,
Limitée

HALIFAX NOVA SCOTIA.
Agents

ere. mijsson * ce., tobonto
JOHN W. SICKLE * OMENING, HAMILTON 
GEO. H. 0ILLE8PIE, - LONDON
JOSEPH CABMAN, WINNIPEO

6
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IT WILL BE 
A GOOD DAY

when the Grocer, in estimating his tea stock, 
finds that he has only one general line of 
teas to list, namely

CEYLON TEAS
Better for his pocket.
Better for his customers.
Better for his trade.
Better for his salesmen.

Therefore, it is good to work for the 
coming of this good day—to use influence 
to persuade all customers to use Ceylon 
Teas, which can be furnished in both blacks 
and greens.

_____________________________________________________________________________________________
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HIGHEST AWARD
The following letter speaks for itself :

Louisiana Purchase Lxiosiiiun, 

St. Louis, U.S.A., 1904,

I HE TKURO CONDENSED MILK & CANNING CO., 
TRURO, NOVA SCOTIA.

December 6th, 1904.

1

Sirs,—I beg to advise you that a Gold Medal has been awarded to you by the Louisiana 
Purchase Exposition Company for your exhibit of Condensed Milk, Cream, etc., which was installed 
in the Collective Exhibit of the Food Products of Canada in the Canadian Section of the Palace of 
Agriculture at the Louisiana Purchase Exposition held at St. Louis, U.S.A , 1904.

Yours truly,

(Signed) Wm. Hutchinson,

Canadian Commissioner

A
Good 
Time

of year for mar­
malade sales. The 
housekeeper’s home­
made supply is likely 
all exhausted.

SOUTHWELL’S
MARMALADE

has the quality that will satisfy the 
most fastidious taste — and does 
credit to the grocer who sells it.
Order from youi wholesaler.

Canadian Agents,

Frank Magor & Co.
Montreal

Mvnrwiu.
j®ro« home-**0*

■Trs.Ti-w**# Package versus Bulk

REGISTERED I J CANADA 1898

1076 TRADE MARK I860

DWIGHTS

BAKINGSODA
This is an age of package goods and every sensible 

grocer will give the preference to standard makes that he 
knows to be reliable.
2^ Baking Soda sold in bulk loses half its strength, 
which means dissatisfaction. You can be sure of your 
trade by giving the preference to

Cow Brand Baking Soda
SOLD ONLY IN PAOKAOES.

JOHN DWIGHT A CO., Manufacturers

7
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EA.
AeeeTS REQUIRED in Cened» and United State, 

to tell end obtain wholesale orders tor Ceylon 
Black and arson Teas on commission. Apply.

" COMMISSIONER,”
CANADIAN GROCER,

88 Fleet Street E.C. London, Eng

Cultivating Weeds
wouldn’t be considered 
very profitable by the 
farmers, yet thousands 
of merchants are culti­
vating the weeds of 
business by continuing 
the Old Style Pass book 
—errors every day. 
Forgotten c h a r g es. 
Hundreds of 1 i 11 le 
things make a big ag­
gregate amount. 
Adopt the modern Al­
lison Coupon System 
and throw away your 
time wasting devices. 
Look here—

IMPROVED •

Wt&WM,
IF A MAN WANTS CREDIT

for $10, give him a $10 Allison Coupon Book, charge 
him with $10, and there you are. No trouble at all. 
II he buys a plug of tobacco for ten cents, just tear 
off a ten-cent coupon—that's all. And so on for all 
bis purchases up to limit of the book. NO PASS 
BOOK. NO WRITING. NO TIME LOST. NO 
KICKING. There are other Coupon Books, of course, 
but why not have the bestf Let us send you a 
free sample

For Sale la Canada by
TME EBV, BLAIN C#., Limited, TOReNT®.

C. B. BEAI)CHEMIN 6 TIL», MONTREAL.
ALLISON COUPON CO., Manufacturers. 

Indianapolis, Indiana.

OAKEVS BSRrSSE
•WELLINGTON’

KNIFE POLISH
JOHN OAKEV & SONS, UNITED

MANUFACTURERS OF

Emery, Black Lead, Emery, Glass and 
Flint Cloths and Papers, etc.

IdliigtlD Hills, LiDdoD, Boglaid
Agent :

JOHN FORMAN, 644 Craig Street
MONTREAL.

Want Ads.
In this paper cost 2 cents per word first 
Insertion, 1 cent per word subsequent In­
sertions. Contractions count as one word, 
but five figures (such as $1.00#) may past 
as one word. Cash remittance to cover 
cost must In all eaaea accompany orders 
otherwise we cannot insert the advertise; 
ment. When replies come in our care 6 
cents additional must be included for tor- 
warding same. Many large business deals 
have been brought about through adver­
tisements of 20 or 30 words. Clerks can be 
secured, articles sold and exchanged, at 
small expenditure.
MaeLEâB PUBLISHING CO.. Limited 

Montreal and Tarante.

...ESTABLISHED 1849-

Capital and Surplu», $1,600,000. Offices throughout the Civilised World.
Executive Offices : Ho». 346 and 348 Broadway, Hew York City, O S. A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and 
the controlling circumstances of every seeker of mercantile credit. Its business may h*.^|fl£^ “ t“on D* 
merchants, by the merchants, for the merchants. In procuring, verifying, and promulgating information no 
effort is spared, and no reasonable expense considered too great, that the results may Ju 

oil motto» afFo^Hncr T»rkTnin$*i*f*ia! affaira and mercantile credit. Its offices ai

Liiev 1 ciicvwe tue uuw-v.-. —---------------: ..
Its business may be defined as of the 

• * ■ ’ ------ 'gating information no
effort is spared, and no reasonable expense considered too great, that tbe reams» may M^inertton» have 
authority on all matters affecting commercial affairs and mercantile credit. Ita offlces and connections nave 
been steadily extended, and it furnishes information concerning mercantile persons throughout the 
nvilized world. ... „

Subscriptions are based on the service furnished and are available only by reputablew holesale^jobbing 
iud manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations 
anonifin t»rm= mav h» nhfAinPd hv addressing the Comnany at any of its offices. Correspondence Invited-

HALIFAX ,N.S. 
OTTAWA. ONT. 
VANCOUVER, B.C.

OFFICES IN CANADA-------
HAMILTON. ONT. 
QUEBEC, QUE.

LONDON. ONT. 
ST. JOHN, N.B. 
WINNIPEG, MAN.

TH0S- C- IRVING, Gen. Man. Western Canada Toronto-

MONTREAL, QUE. 
TORONTO, ONT.

No Oil-SoaKed3 Lines to Sell
Sutton’s

Ammonia
Essences

(Worcester)

Sauce
Write for list and particulars 

to

G. f, SUTTON SONS & CO,
KIBB’S CROSS

London, Eng.

OUR UNDKR-THE-FLOOR OUTFIT

Is Especially Adapted for Use Where 
There Is No Cellar. It Saves 

Valuable Floor Space.

Floor
Don’t the floor around your oil 
tank make you “sick” when you 
see it? Did you ever figure out 
the profit you lost through this 
wasted oil ? Don’t you know that

The Bowser
SELF-MEASURING

Oil Outfit
will save this oil, keep your floors 
neat and clean, reduce the danger 
of fire and pay for itself in a very 
short time ? It will. We guar­
antee it. Write for full infor­
mation. Ask for Catalog “ B.”

S. F. Bowser CEI Company
530 Front Street West, - Toronto
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«V6V

^BUnoof the finestçoW^ÜÏ'

jeüato* -

i, 1^arceau ^°N'(
GUAffANTEEP

For richness of aroma, 
purity and strength, 
Madam Huot’s Coffee 
Is superior to all other 
brands.

It is pure, rich, delicious !

<V
0/-'-

xX
V*y <0,

1 lb. tin», 31c.
2 “ “ 60c.

If it is a common saying, that people always buy when the market is 
going up—soaring, experience must be at the bottom of it. Why not mako 
3 changO ? At the present time all teas are at the very bottom. Why 
not buy more? There is surely money in TEAS when you can buy:

JAPAN, not trash, but strong, clear liquoring ones.................................................at | | %c.
and up-grades In proportion.

CHINA GREEN, Gunpowder and Yg. Hyson, natural leaf, clean, sound liquor, at lOj^c.
CEYLON and INDIAN GREEN................................................. from 1354c. to 20c

choice, both In leaf and liquor.
CEYLON and INDIAN BLACK...................................................................... from 1254c. up.

Good liquoring softs of nice make.

On low and medium grades, I can say, without exaggeration, that my offers are 15 per cent, 
to 20 per cent, lower than a year ago.

JUST IN
62 Chests CACHOU, fine Indian Black Pekoe Tea...............................................at 15j4e.
16 Chests CEYLON Black Pekoe,—4 JOB.........................................................at I3j4c.

3 Casks Choice ENGLISH CHICOKY, Pinhead and Granulated....................at I2j4c.
ASK FOR SAMPLES. IT PAYS !

r Specialty of High-Class Goods in
\ O/ Teas, Coffees, Spices and Vinegars.

c ‘
E. D. MARCEAU,

281-285 St. Paul St., - - MONTREAL
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bandl ——
BRAND/

Choicest Selected Currants ECTED (ÛRRANTS
ULIV SciEETEO Carefully Seleeted 

by the Growers.
= u/vtcr uuur VLLtLILU
ll bv the Growers.

U 8v Appointment W. H. Gillard 4 Go.. - Sole Agents.
HAMILTON.ONT ■ FOR CANADA

BY Appointment - W. H. GiLLARD 4 Go.. - SOLE AGENTS..
_________________________ HAMILTON.CNT.________ _F_QR_C ANAPA.

Packed solely for
W.H.GILLARD A CO., Wholesale Grocers, HAMILTONFINEST CROWN IN GREECE.

approved by t he Greek Government as being of superior quality and handsome appearance.

[ej i-.o r.

Cg-fgtotta/fel'aJ csJ csJ iehJ

“ Hitch your wagon to a star,” »»»» Em.rson.

HOMASWOOD&Cft
IMPORTERS AND ROASTERS

BOSTON. MASS s'

-

WOODS That was done, and the star has been growing bigger and brighter 
for many years.
This is not said in a vainglorious way, but as a star combination 
WOOD’S COFFEES now rank with those of the first magnitude.
It is only the purest and best of Nature’s products that vindicate 
the law of “ survival of the fittest.”

CANADIAN FACTORY AND SALESROOM,

No. 428 St. Paul St., MONTREAL.

"V
The latest additions to our list are as follows :

“ Sun ” brand Gloss Starch, borated—The only lump starch in Canada
containing Borax. Packed in 1-lb. packages, 50-lb. boxes and 100-lb. kegs.

“ Sun ” brand White Laundry Starch-in 50-ib. boxes and 100-ib. kegs

“ Gem ” brand Canada Laundry Starch—in 100-ib. and 200-1 b. kegs.

Ammonia Powder—In 5c., 10c. and 25c. packages.

Grocers’ Assorted Case of “ Bee” brand goods-Just the thing for
grocers who do not want to overstock, but who want to have a little of every 
one of our best selling lines. Prices same as the others, with the addition that 
we have a rebate coupon in every case of our goods which is redeemable either 
in cash or premiums. For full particulars write

SNOWDON, FORBES 8 CO., - MONTREAL
10

6320
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Trade Between Canada and tHe West Indies

A
LTHOUGH Canada has been 

exporting her products, in­
cluding breads tuffs, lumber 
and fish, to the British West 
Indies for many years, gen­

eral trade between the two countries 
has become a considerable item only 
within the last decade. Canadian manu­
facturers have slowly wakened up to tin- 
fact that the West Indies present an 
excellent market for their products and 
are now cultivating this trade assidu­
ously with the result that Canada’s ex­
ports to the Islands totalled over two 
million dollars during the past year', the 
imports being slightly under this figure. 
For 1904 the volume of trade between 
the two countries shows a considerable 
increase over that of 1903, both in ex­
ports and imports, largely owing to the 
preference Canada now extends to the 
British West Indies. Exports to Ber­
muda, the Windward Islands and Jam­
aica during 1901 were so large as to tax 
steamers in the Canadian service to 
their utmost capacity. The increase, 
chiefly in mill and farm products, 
flour, millfeeds, oats, potatoes, etc., 
having gone forward in large quantities. 
The prospects for an exchange of Cana­
dian and West Indian commodities on ,i 
large scale were never brighter than at 
the beginning of 1905.

Perhaps the most encouraging feature 
of the situation is the very decided 
preference shown by West Indian mer­
chants for trading with Canada, provid­
ing terms and facilities offered are equal 
to those that may be obtained elsewhere. 
In this connection the following extract 
from a recent issue of the Jamaica 
Dail\ Telegraph is significant:

“There is not the slightest doubt that 
Canada is one of the coming great coun­
tries of the world. There is equally 
little doubt that, just in proportion to 
the increase of its population, it will re­
quire a vastly increased quantity of 
tropical products. And no intelligent 
man in this colony will venture to ques­
tion the assertion that Canada is as 
capable of supplying our population with 
foodstuffs, clothing, footwear and build­
ing materials as the United States.” 

Freight*
Canada, however, has so far been at a 

serious disadvantage in such matters as 
freights. The majority of West Indian 
buyers are in the habit of buying in less 
than carload lots. Canadian freight 
rates to the seaboard on less than car­

load shipments arc about fifty per cent, 
higher than carload rates, which makes 
the price laid down in any port in the 
West Indies too high to compete with 
the New York prices, as ocean freight 
appears to be based on measurement 
rather than on quantity, and five cases 
apparently take the same rate per 109 
lbs. as a carload would. The only solu­
tion seems to be for Canadian exporting 
houses to appoint representatives in the 
West Indies to handle their goods, who 
will be able to work up orders for car­
load lots in each Island. Houses unable 
to sell a carload of stuff to any one 
Island or individual person might send 
a carload for two or three Islands con-

of goods packed in Baltimore. I S., and 
surrounding districts, especially for a 
low-priced export trade, and compare 
sons have to be made between the differ­
ent packs in order to understand the 
difference in price. Canadian canned 
goods can be put up as cheaply as in 
any other part of the world when qual­
ity is taken into consideration.

Statistics.
Our imports from the British West In­

dies for the fiscal year ending June 30, 
1903, were $1,829,330, as compared with 
$1,529.170 in 1902, $1,279,952 in 1901. 
$878,017 in 1900 and $900,105 in 1899. 
an increase of over one hundred per 
cent, in four years. By far the biggest 
item is sugar and molasses, the figures 
being $1,091,785 and $319,318 respec­
tively in 1903. Cocoa beans and cocoa- 
nuts were imported in 1903 to the ex­
tent of $91,210, and coffee to the extent 
of $10,108. Fruits, including bananas 
oranges, lemons and limes, for the same 
year totalled $129,082; spices $10,009. 
salt $17,832 and hides $07.201.

Canada exported to the West Indies in 
1899, 1900, 1901,' 1902, and 1903 mer­
chandise to the value of $1,752,251. 
$1,698,957, $1,925,047, $1,950,046 and
$2,181,833. In 1903 the exports were 
divided approximately as follows: bread- 
stuffs, including beaus and split peas, 
$239,229; grain products, principally 
Wheat Hour, $107,572 ; fish and fish 
products, $914,613; coal, $81,570; drugs, 
dyes, chemicals, etc.. $64,148; provisions 
$179,361; \ egetables, $73,544, and wood 
and manufactures of wood, $159,127

Fish Trade.
Among Canada’s exports to the Is­

lands, her fish products loom up biggest. 
This trade is controlled almost entirely 
by merchants in the Maritime Provinces, 
and has become well established. In 
1903 the exports were as follows: cod­
fish, $770,744; mackerel, $13,571; her­
rings, pickled, $135,798; herrings, smok­
ed, $11,376; salmon-, $6,063. The qual­
ity of Canadian fish products is unsur­
passed and the quantity sold annually 
is steadily increasing.

Flour Trade.
The West Indian flour market has onlv 

been exploited in a iialf-hearted way by- 
Canada. When Canadian millers began 
to export to the West Indies they util­
ized low grade flour, the refuse, so to 
speak, paying little or no attention to 
package or keeping qualities, and as a

J. CAMERON,
Travelling representative uf the MacLean Trwle \ews- 

pajters. who left ou Jan 19 for a iliree months' trip 
to the West Indies.

signed to one of the Canadian West In­
dian Steamship Companies for export. 
They would then obtain the export rate 
and secure proper bills of lading for 
their goods in addition to their distribu­
tion.

A serious difficulty confronting Cana­
dian exporters is the fact that not. suf­
ficient attention is paid to the quality 
of goods by West Indian merchants. A 
prominent Canadian canner who visited 
Bermuda in the Spring of 1904 claims 
that he found the only way to do busi­
ness there was to carry samples, cut 
cans and compare quality. In every case 
where comparison of quality was made 
he obtained orders for Canadian goods 
at full prices. There seems to be a class 

11
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g ûhu i— M
WoÆ POLISHES U N

Well known‘«reliable ^

stqVEPoLISH
ibr=^=s^l ,nTinsMlLN mwoRt^ÊUARANTEED T°T« TRADE

Our packages are larger and more attractive in style than any others.
The quality of our goods is superior to anything else on the market.

MORSE BROS.. Proorietors. Canton. Mass.
Far sale hj all Whalaaala •reeera; alaa the MaOlary Bfg. Ce., LaaCea, Meatraal, Wlaalp

result Canadian flour came to be looked 
upon as an inferior article. The old 
prejudice against Canadian flour, how­
ever. seems to ^ passing in all parts of 
the West Indies, thanks to its improved 
quality. One of the largest bakers and 
confectioners in the Islands was recently 
persuaded to give Canadian hard wheat 
flour a trial, and as a result he has 
dropped Minneapolis Hour entirely. When 
the trade discover that they can get 
betid Hour in Canada at the same price

JAN 20 i9M-£V

transportation enable Canadian manufac­
turers to compete successfully in price. 
Canadian flour exporters "are consider­
able hampered at the present time be­
cause of the high rate of exchange pre­
vailing on Islands where no Canadian 
banks are established. New Yorkers do 
not feel this, since they are in most 
cases paid in sugar, molasses, etc.,, 
which in itself means direct profit.

Besides ilour, the West Indies offer 
a splendid market for Canadian break­
fast foods, oatmeal, etc. Some Cana­
dian brands of breakfast foods in one

The Steamer " Dahome " of the Pickford & Black l.ine

ago disappointed bv a shipment of 1,600 
barrels via New York being delayed in 
transit, but instead of cabling to New 
York for enough American flour to keep 
him supplied temporarily, he cabled to 
Halifax for Canadian flour. During the 
past year flour shipments have been 
stationary for local reasons as compar­
ed with those of 1 titjd, which amounted 
to $167,572. The volume of prospective 
trade in Canadian flour is large and will 
grow in proportion as the Canadian 
article wins a firmer place in the West 
Indian market and improved facilities of

and two pound packages are already in 
the market, but the bulk of rolled oats 
still comes from United States sources. 
Pearl barley and oatmeal are imported 
from the United Kingdom in 100-lb. kegs 
and a very large consumptive demand 
exists. All the split peas, of which 
large quantities are imported, came, un­
til recently, through New York commis­
sion houses. In the case of oats, Cana­
dian manufacturers are now getting 
alive to their own interests, and ship­
ments are going direct to local con­
signees.

12

Canadian biscuits are also very popu­
lar in the British West Indies. The suc­
cess of one firm, The Christie, Brown 
Co., in finding a permanent place on the 
market for their cream sodas is to he 
attributed largely to the enlightened, 
businesslike manner in which they went 
after the trade, and which, if followed 
will insure the success of any Canadian 
product in the West Indian market. If 
this firm hud been satisfied with merely 
experimenting in catalogues, price lists, 
importers inquiries, expecting to receive 
cash orders at the outset, instead of ap­
pointing a local representative, the fate 
of their goods would undoubtedly have 
been similar to that of scores of Cana­
dian producers and manufacturers who 
have vainly endeavored to introduce 
their products to the West Indian trade.

Provisions.
As a result of systematic effort Cana 

dian tins and bulk butter enjoy to-day 
equal fax or with Danish and Cork, all 
but ousting its American competitors. 
Much yet remains to be done, and direct­
ly the West Indian Government author­
ities take proper precautions to protect 
consumers from United States, Holland, 
and United Kingdom margarine and 
oleos represented as butter, the con­
sumption of the Canadian article ought 
to double. It might be an advantage to 
Canadian exporters were they on this 
account to advertise Canadian dairy 
products as absolutely pure as well as 
the fact that the manufacture or sale 
of butter substitutes is prohibited by- 
Canadian law. Among other require­
ments of the West Indian market, butter 
has to be put up in hermetically-sealed 
tins.

Canadian cheese is also excelling in 
public favor as against the article of 
American manufacture. There is room 
however, for considerable improve­
ment in regard to strength and size of 
package used. The cheese, moreover, 
should be mellow while not oily. Several 
complaints have lately been made that

1*
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YOU ARE ALWAŸS SURE
of a sale and a profit if you stock * * E IN/I PI RE” Cod Strips—finest goods on the market.

WE HAVE NOW IN STORE, CASES, 3 DOZ. EACH,

Kipperines, Scollopes, Fish Balls, Crabs, Etc.
Also another lot of Beautiful Sea Trout, only $5 per half barrel.

LUCAS, STEELE & BRISTOL, Wholesale Grocers, Hamilton.

The Finest of all Imported
CASTILE

SOAPS
is the

46SHELL"
BRAND

every time

Get our prices before ordering elsewhere. Every box paper-lined
Soap turns out white and in perfect condition.

JAflllES TURNER & CO., Wholesale Grocers. HâHliltOlV

AUR travellers are with you once more with their annual 
bargains in all grades of

TEAS
See their samples before purchasing.

BALFOUR & CO., HAMILTON
13
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NEW ORLEANS

MOLASSES
In Bris, Half Brls., and Tins to retail at 10c, 15c,

THOS. KINNEAR & CO.
Wholesale Grocers, = 49 Front St. E., Toronto, Canada

WE OFFER, SUBJECT TO BEING UNSOLD,

QUALITY

THE BEST THAT 
EXPERIENCE*»» 
MONEY CAN BUY

2,500 Boxes Canadian Cheddars (Colored).
300 “ “ “ (White).
270 “ “ Flats (Colored).
680 Canadian Stiltons (Colored).
32 “ “ (White).
50 Cases Societie Roquefort. Each 12 cheese.
20 Baskets Gorgonzola.
24 Wheels Gruyere (Swiss).
10 Cases Edams (in Foil).
15 Boxes Pine Apple (Picnic size). 7 to box.
3 Crates Camembert (Napoleon Brand). Each 5 doz. 

17 Cases Limberger (Imported).
3 “ “ (Domestic).

11 Boxes Cream Cheese (Eagle Brand).
27 “ Neufchatel (Crown Brand).

A. F. MacLAREN IMPERIAL CHEESE COMPANY, Limited,

IMPORTERS AND EXPORTERS 
OF ALL KINDS OF CHEESE.

DETROIT, U.S.A. TORONTO, Canada.

the same quality does not usually fol­
low up lirst sample shipment, which is 
damaging in the extreme to the develop­
ment of Canadian trade and should not 
occur.

There is a regular demand in the Is­
lands for smoked hams sizing from 7 to 
12 lbs., also for shoulder and picnic 
hams, bacon in breakfast slips, rolls 
and clean Wiltshire cuts, at present 
supplied almost entirely by English and 
United Slates curers. Canada ought 
also to supply a share of the milk pro­
ducts consumed in the Islands, which 
average over $150,000 yearly.

Sugar and Molasses Trade.
The item which bulks largest in Can­

ada’s imports from the British West In­
dies is sugar, though there are gratify­
ing increases to record in cocoa, rum, 
and fruits, particularly bananas. The 
situation in sugar is the most interest­
ing feature in connection with the trade, 
as the high prices are making the people 
of the West Indies prosperous, thus in­
creasing the spending power of a people 
well-disposed to buy. This year the 
price has been good enough on the aver­
age to put anywhere from three to four 
million dollars into circulation in the 
Islands that the people would not have 
had if the regular market had prevailed. 
The hopeful feature of the situation is 
that it is likely to remain as good dur­
ing the coming year, in which case the 
purchasing power of the people will be 
increased by an extra profit on sugar 
over normal times of about $7,000,000.

In 1003 Canada imported sugar and 
molasses to the value of $1,444,122, as 
compared with $1,189,879 in 1902 and 
$661,889 in 1899. A significant feature 
in connection with the West Indian mo­
lasses is the rapidity with which it is 
taking the place of other molasses pro­
ducts until recently consumed in com­
paratively large quantities in Canada.

In the sugar exports of the British 
Islands and Demerara, the position now 
seems to be reversed, as it effects the 
United States and Canada. For instance,

O

14



January 20, 1906

WE HAVE A SPECIAL 
OFFER IN —

THE CANADIAN GROCER

APRICOTS
STAIN in OO-I to. boxi

THE DAVIDSON & HAY, LIMITED !>
WHOLESALE GROCERS, TORONTO.

in 1902, when the United States took 
92,000 tons of sugar from Demerara, 
Canada took only 10,000 tons. In 1903 
trade turned considerably, and while the 
United-States imports of Demerara 
sugar (reclined to 68,000 tons, Canada’s 
increased to 54,000 tons. Now Canada 
is in the lead, importations for 1904 to­
talling about 70,000 tons.

In fruits, bananas and oranges take 
the lead, and although the annual vol­
ume of importations is not large, name­
ly, $129,682 in 1903, it is growing rapid­
ly and promises well during the next 
few years. One of the questions con­
fronting West Indian merchants to-day 
in connection with any proposed reci­
procal arrangement between the British 
West Indies and Canada would undoubt­
edly be will they be able to dispose of 
their large surplus of fruit to as good 
an advantage, provided a reciprocal trade 
agreement with Canada were arranged, 
as they do in the United States at pres­
ent. And might not the United States 
instead of finding a ready market for 
over five million dollars worth of Brit­
ish West Indian fruit yearly be inclined 
to discriminate against the Islands if 
they decided to give a preference to 
other markets?

Transportation.
Direct transportation facilities be­

tween Canada and the West Indies are 
provided by Canada-Jamaica Line and 
the Pickford & Black Steamship Co., of 
Halifax, the latter of which has a fleet 
of steamers (one of which, the “ Da- 
home,” is reproduced in this week’s 
issue of The Grocer), sailing from mari­
time ports every fourteen days for West 
Indian ports. Even now the service is 
taxed to its utmost capacity to accom­
modate the steadily-increasing volume of 
date the steadily-increasing volume of 
international trade, and the next year 
or two will undoubtedly see a number 
of extra steamers plying between Cana­
dian and West Indian ports.

OFFICERS FOR 1905.
The Hamilton Retail Grocers’ Associ­

ation has elected the following officers 
for 1905 : President, James Main ; first 
vice-president, W. Swye; second vice- 
president. J. Forth ; secretary, M.- R. 
Hill; treasurer, C. B remuer; executive 
committee, G. Cann, E. Layland H. P. 
Boyd, A. Ballentine and A. G. Bain ; 
auditors, C. H. Peebles and J. C. Car­
penter.

PARAGRAPHS TRANSPOSED.

THROUGH a typographical error 
the two following paragraphs, 
which should be read consecu­

tively, became separated in the last issue 
of The Canadian Grocer. They are re­
produced here that readers of The Gro­
cer may get the proper connection.

Mr. N. H. Geary, representing S. H. 
Ewing & Sons, Montreal, one of the 
oldest travelers on the road, and well 
known throughout the Eastern part of 
Ontario, Quebec, Nova Scotia and New 

runswiek, has been compelled through 
illness to retire temporarily from the 
road. Mr. Geary has been connected 
with the above firm for over twenty- 
five years.

In the meantime the firm of S. H. 
Ewing & Sons have engaged the services 
of Mr. D. W. Douglas, for_ many years 
Quebec representative for E. W. Gillett 
Co., Toronto. Mr. Douglas is very well- 
known to the trade, having covered the 
East for a number of years most suc­
cessfully and there is no doubt that 
his knowledge and salesmanship will 
prove a valuable acquisition to S. H. 
Ewing & Sons traveling staff.

The assets of J. A. Carle, general 
merchant, St. Boniface, De Shawinigan, 
have been sold.
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Upton’s
JAMS,

JELLIES
AND

ORANGE
MARMALADE

are well known reliable 
goods. It never pays a 
dealer to experiment 
with inferior brands.



The Canadian Grocer. FRESH AND CURED FISH

i
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PURE
CODFISH

The finest food in the world for the man who works both brain and hands. 
The tastiest food too when you get it in packages worded

“HALIFAX” 
“ACADIA”AND

All the people of Canada are talking about these brands of Codfish to-day ; 
they must think a good deal about them or they wouldn’t talk so 

much. Are you an interested party ?

BLACK BROS. & CO., Limited
HALIFAX and LAHAVE, N.S.

A. H. BRITTAIN & CO., Agents, Board of Trade Building, MONTREAL 
REGINALD LaWSON, Agent, WINNIPEG, Man.
CHARLES MILNE, Agent, VANCOUVER, B.C.
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FRESH AND CURED FISH
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Close Season for Salmon.

ALMON cannera un the Pacific 
coast are much interested in 
the movement to proclaim a 
close season on the Fraser 
River and Puget Sound dur­

ing the years 1006 and 1908. In order 
to be entirely effective this will have to 
he an international affair regulated by 
Ihe Canadian and United States Gov­
ernments. The B. C. cannera are send­
ing a delegation to Ottawa to urge the 
importance of the matter on the Gov­
ernment .

On the other side of the boundary 
fishermen are takiim the ground that it 
is only a scheme of the canners, and one 
newspaper on the coast has come out 
editorially to warn the people that is 
is merely because a big year is expected 
now (1995), and the idea of a close 
season in Itttlti is merelv to sell the big 
pack they expect to put up this year at 
high prices; in other words, that the 
whole movement is an effort to “bull” 
the market. Just what will be the out­
come, it is too early to say. One thing 
is certain, the Fraser River salmon run 
is far from what it used to he, and some 
radical improvement is apparently need­
ed in the administration of this valuable 
natural resource of the country.

The canners are in the unfortunate 
predicament that while they believe the 
only salvation for the salmon industry 
is the closing down of all the canners 
during the otf years and only packing 
in the heavy years, and have signed 
bonds in every instance, agreeing to 
close down if such a course is decided 
upon, they have to express themselves 
individually as believing such a course 
impossible owing to the consternation 
it would cause in the laboring world. 
The shutting down of the canneries 
would mean throwing out of employment 
eight thousand people, and keeping some 
four million dollars out of circulation.

In addition it is believed that if every 
one of the forty-three canneries on the 
Fraser River agreed to suspend the ex­
cessive slaughter of fish for one season 
other capitalists outside of the agree­
ment would patch up a barn of a can­
nery, throw together some second-class 
machinery, and reap a big harvest on

their own account. The only course open 
is for the Dominion Government to pro­
hibit fishing for two or three years. 
This course, however, would cause too 
much opposition from the laboring 
classes. Thus the immediate need of the 
fishermen and the conséquent running of 
Ihe canneries will probably result in 
heavy h sses to the canneries operating.

Market for Boneless Cod.
The business of Australian require­

ments of boneless codfish is practically 
entirely ill the hands of a San Francisco 
concern, which closely caters for the 
Australian rnniket, says the Canadian 
commercial agent at Melbourne, Austra­
lia. The fish is packed in boxes con­
taining 30 pounds, and recent shipments 
have cost wholesale buyers 7 cents per 
pound ex steamer, Melbourne, to which 
the duty of 1 cent per pound has to he 
added. The “Alaska cod” is said to 
be dried by a patent process which pre­
serves the fish for a considerable time. 
The shippers guarantee the quality, 
which is undoubtedly giving every satis­
faction. Before the.advent of this spe­
cial brand importers were frequently 
lull to heavy hiss through the fish be­
coming sweated, discolored ami tainted. 
At c.i.f. and e. cost of 7 cents per pound, 
Melbourne, there should be some induce­
ment to Nova Scotian first to try and 
secure a footing in this market.

Canadian Herrings in Australia.
A trial shipment of some 25 cases of 

British Columbia fresh herrings—in 
1-lb round flat cans—to Melbourne, Aus­
tralia. has not been a success. B. ('. 
packers have apparently- a lot to learn 
before they can produce an article to 
equal the Scotch herrings—put up in 
oval cans—which command a very ex­
tensive sale throughout the Common­
wealth. The Vancouver herrings ap­
peared to he “over-cooked,” as the fish 
was considerably broken and mushy, 
while Ihe liquid contents was much in­
ferior to Ihe bright oily liquid in the 
Scotch cans. It is estimated that Aus­
tralia imports yearly, about 15,00(1 
cases —each containing 4 dozen 1-lb 
oval cans of fresh herrings, and, while 
prices are “fine,” the trade should be

worth the attention of Canadians inter­
ested in the fish canning industry.

Enlarging Cold Storage Plant.
The Vancouver Ice ami Cold Storage 

Co., which last Summer completed the 
installation ol a new fish freezer anil 
cold storage plant with total space of 
72,unit cubic feet, contemplates still fur­
ther extending their space, and the nuin- 
hei of freezers available for custom 
work. Another important addition they 
propose is a special department for 
storing fresh eggs, so that local mer­
chants Imtiug in the Fast when egg.-, 
ate cheapest and best, may In- able to 
bring them forward and hold them at 
small cost

1904 Pack.
The total salmon pack of British Co­

lumbia during the season of inn I was 
165,89 I vases, according to returns 
which have just been compiled The 
packs of recent previous years were as 
follows, mild, 173,671 cases; l!tU2. 625,- 
982 cases; mill. 1,238.158 cases, muo. 
585, lit cases. On the Fraser River Un­
pack-of socket cs was unit 72.888 cases

In the North the run of sochcyes was 
greater and the pack correspondingly 
larger. (irouped together, northern 
points packed 323,228 cases of socketes 
The greatest pack of buckeyes on the 
Northern British Columbia coast. , nm 
her of canneries considered, tva.-, at 
Rivers Inlet, where the run of these fish 
was an exceptionally line one. Wadhams' 
cannery at Rivers Inlet belonging to 
the British Columbia Packers' Associa­
tion. packed more sockeves than any 
other company in the province, putting 
up 28.287 cases The Brunswick can­
nery at Rivers Inlet, same owners, put 
up 25,ill I cases

The northern coast canneries put up 
a total of 338.!i!ll cases of salmon, in­
cluding sockcycs. red and white springs, 
humpbacks and cohoes. The canneries 
on the Fraser River packed 13d,#03 
Cases of all classes of fish.

Disposal of Pack.
flic- entile pack of the season of mm 

has been marketed with the exception 
ol 88,275 cases stock on hand.

Kastvrn Canada took 160,258 cases . 
Australia and New Zealand. 37,058 
cases; United Kingdom, 181,111 cases, 
locally there were sold 15,019 cases. Of 
the pack shipped to the United King 
dom, 178,011 eases were shipped lit 
steamship direct from Vancouver via 
the Suez Canal, and 3,070 cases wen- 
shipped overland to the Atlantic coast 
by rail.
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Business Changes

ONTARIO.

WHITE A 1SI KLJXG, general mer­
chants, Cottam, have dissolved 
partnership. A. Burling con-

1 innés.
W. Dafoe, general merchant, Avon, 

has sold out tu F. Sadlier.
G. W. Twiss, grist mill owner, Kings- 

mill, has suffered loss by lire.
D. Allan, general merchant, Mai ton, 

has sold out to J. A. McBride.
Dwyer A Ninette, grocers, Sturgeon 

Falls, have dissolved partnership.
D. B. McColl, grocer, baker and con­

fectioner, Owen Sound, has been burned 
out.

QUEBEC.

F. G. Valliere, general merchant, St.
\ allier, is dead.

V. Laramee, Montreal, has started in 
business as a grocer.

J).-A. Gagnon, grocer, Montreal, has 
retired from business.

The assets of G. Fleury, cigar dealer, 
Montreal, have been sold.

W. II. Lucas, genera! merchant, Cald­
well, has been burned out.

G. Robb & Son, grocers, Knowlton, 
have dissolved partnership.

A, Rordeleau, general merchant,
Grand Mere, has been burned out.

The assets of W. J. Steele, general 
merchant, Calumet, have been sold.

II. Tkauvette, general merchant,
Nomininigue, has been burned out.

D. A. McPherson, produce merchant, 
Montreal, has dissolved partnership.

P. Cloutier, general merchant, Lac 
Aux Sables, is offering to compromise.

The stock of B. Montesano, cigar deal­
er, Montreal, has been damaged by fire.

The assets of A. Tremblay, general 
merchant, St. Félicité, have been sold.

N. T. Bedard & Co., grocers, Mont­
real, have assigned to Bilodeau & Chali- 
foux.

P. S. Doyle & Co., wholesale tea mer­
chants, Montreal, have dissolved part­
nership.

The assets of P. St. Arnaud, grocer 
and provision merchant, Montreal, aie 
to be sold.

G. St remonsky, cigar dealer, Mont­
real, has suffered loss to stock by smoke 
and water.

A. Long and E. Carsin have register­
ed under the style of Long & Carsin, 
grocers, Montreal (St. Henry).

C. E. Weller and N. F. Weller have 
registered under the style of Weller 
Bros., butter dealers, Montreal.

P. S. Doyle and E. Jackson have regis­
tered under the style of Doyle & Jack- 
son, wholesale tea merchants, Montreal.

Bilodeau & Chalifoux have been ap­
pointed curators to N. Martel & Co., 
grocers and liquor merchants, Montreal.

MANITOBA AND N.W.T.

N. Landry, general merchant, Stavely, 
has assigned to J. N. Fawcett.

J. P. Bernier, general merchant, St. 
Claude, has assigned to C. II. Newton.

Bloomfield & Levin, general merchants, 
Winnipeg, have dissolved partnership.

E. Carey, general merchant, Andrew, 
has suffered loss to stock and premises 
by fire.

The Shepard, Hackett Co., grocers, 
Winnipeg, have been succeeded by 
Hackett & Riley.

J. H- McCool. general merchant, 
Crossfield, has called a meeting of credi­
tors for February 5.

The assets of the estate of L. W. 
Peardon, general merchant, Lacombe, 
are advertised for sale.

n. B. Price and S. West have been 
admitted to the firm of McLaughlin, 
Sham & Price, general merchants, 
Wetaskiwin.

BRITISH COLUMBIA.

The Dominion Commercial Co., gen­
eral merchants, Dominion Creek, have 
been succeeded by the Dominion Trad­
ing Co.

NEW BRUNSWICK.

Sayre & Holly, general merchants, 
('hipman, have suffered loss by fire.

SQCKEYE SALMON

“Sovereign” and “Lynx”
Brands

ARE THE CHOICEST IN THE MARKET.
EVERY TIN GUARANTEED

TO BE HAD OF ALL GROCERS.
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KINO OSCAR SARDINES
Open a can
You will find about

30 small fish
free from

Bones or scales
parked in the

Purest Olive Oil
ftfrÂv#>

Investigate
the question of

Profit.
They pay you well.

The attractive 
package
helps the sale.

ASK YOUR WHOLESALE HOUSE

JOHN W. BICKLE 8 GREENING, Hamilton
Canadian Selling Agents

MEDITERRANEAN FRUITS
RIERA’S “MAPLE LEAF” Selected and 4-Crown Valencias, 

Zini's Fine Filiatra Currants,
Tarragona Almonds,

Filberts, Etc., Etc.
CONSIGNMENTS ARRIVED

Wholesale grocers should communicate with——-—■■■r

D. RATTRAY SONS
General Commission Merchants

Quebec Montreal Ottawa
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The Delicious Flavour and Appetizing Quality of

MATTHEWS’ ROSE BRAND
Breakfast Bacon makes it particularly acceptable to the connois­

seur, who knows the luxury of our English Mild Cure.

Special quotations to large buyers. Write us for quotations on 
“ Rose Brand ” meats.

The George Matthews Co., Limited
ESTABLISHED 186».

PETERBORO HULL BRANTFORD

Pure Lard
We manufacture that very 
Desirable Quality that 
pleases your Customers,

ABSOLUTELY PURE

«IC TEN POUND WOODEN PAHS AM 

GOOD SELLERS AND TRADE-WINNEK».

The Park, Blackwell Co.,
LIMITED

PORK AND BEEF PACKERS,

TORONTO, ONT.

(>

is Cheap

Butter is Dear

Limited.

,

Now is the time to buy 
good lard and we can 
give you the best kettled 
lard on the market. Sind 
us your order before 
prices advance.

TIERCES, KEQS, PAILS, 
TINS, ONE POUND CARTONS

F. W. FEARMAN COMPANY,
HAMILTON, ONT.
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DAIRY PRODUCE and PROVISIONS
and Cold Storage News.

Cheese and Batter Situation.
The cheese market does not display 

much activity, although holders main­
tain firm views as to prices. Stocks for 
sale, that is, those not the property of 
United Kingdom merchants, are now- 
getting into very small compass. The 
ideas as to the total number of cheese 
held in Montreal vary widely, but a 
conservative estimate should be in the 
neighborhood of 150,UUU boxes. Nomin­
ally the price.is 11c for both colored 
and white, with the latter the scarcer 
article of the two.

Butter is also getting rather scarce, 
and in the neighborhood of 22c is being 
paid for it. In many instances it is re­
ported that the butter is being exported 
into the United States for home con­
sumption. In this connection it might 
he pointed out that freight from Mont­
real to New York is about 45c per 100 
lbs., while the export freight rate to 
Liverpool is about 35s Oil, or say 37jc 
per 100 lbs., and in the words of a long- 
departed Tammany chieftain—“What are 
you going to do about it?”

A Prosperous Packing House.
A representative of The Canadian 

Grocer had the pleasure last week of 
visiting the Hull branch of George Ma­
thews Co. A. Mathews, manager of the 
Eastern branch (his brothers being in 
charge of the Peterborough and Brant­
ford packing houses), reports that, the 
past year was a phenomenal one in the 
history of his firm, and that the future 
prospects are most encouraging. Mr. 
Mathews looks forward this year to an 
even greater turn-over than last, and 
says that with their thoroughly equip­
ped packing houses in different parts of 
Ontario, The George Mathews Co. are 
in a position to promptly and properly 
execute all demands made on their 
plants.

An Attractive List.
The A. F. MacLaren Imperial Cheese 

Co., Toronto, in this week’s issue pre­
sent a most attractive list of Canadian 
and foreign cheeses for the perusal of 
the readers of The Canadian Grocer, 
which should prove of great interest to 
buyers of this commodity. The A. F. 
MacLaren Imperial Cheese Co. are 
among the largest dealers in foreign

cheese on the continent, having, among 
others, the agency for Canada and the 
United Stales for the ‘‘Grande Société” 
brand of Roquefort cheese which captur­
ed the Grande Prize at the St. Louis 
Exposition.

New Dairy Commissioner.
The Department of Agriculture is for­

tunate in being able to call lo the ser­
vice of the dairy industry in Canada so 
(Competent a man as Prof. J. A. Rud- 
dick, whose appointment as Dominion 
Dairy Commissioner is announced. Mr. 
Ruddick lias the advantage of wide per­
sonal acquaintance among dairymen 
from all parts of the country, and by

Mr. W. A. Ruddick, Ottawa, newly gazetted 
Dairy Commissioner.

reason of his long and intimate connec­
tion with the industry in Canada is pe­
culiarly fitted for the position.

He has already done much valuahlc 
educative work among dairymen and the 
marked improvement in cheese and but­
ter making, in methods of packing, and 
improved transportation, etc., have been 
in a measure due to his foresight and 
energy. Mr. Ruddick brings to the dis­
charge of his new duties the fruits of 
long years of study of the requirements 
of the industry, both locally and as af­
fecting the export trade, and with a 
valuable experience gained as dairy com­
missioner of New Zealand for some 
years, his administration may be ex­
pected to be progressive and energetic.

The Davies Co. in Montreal.
\\. Strachan, president of the Mont­

real Stock Yards Company, has return­
ed to Montreal from Toronto, where tu­
bas been arranging for the sale of an 
extensive site for a plant to tin­
ts m. Davies Provision and Packing Com­
pany. The deal will be closed shortly, 
at a final meeting between the repre­
sentatives of both companies in Mont­
real. The proposed site now forms pail 
of the yards of the Montreal Stock 
Yards Company on St. Etienne street. 
Point St. Charles.

.1. W. Flavelle, of the William Davies 
Company, says it is the intention of tin- 
company to open several provision 
stores in Montreal, similar to those in 
Toronto and many other places in On­
tario. The company has already leased 
premises on St. Lawrence Main, amt 
will open up there at once. Other 
premises will be acquired from time to 
time. These stores will' deal only in 
high-class provisions. The company has 
also leased property from the Montreal 
Stock Yards Company, and will erect 
buildings there for packing purposes. 
Packing will also be carried on for ex­
port.

Butter Marks Act.
Complaints have been made by leading 

Ontario dairymen that it is becoming 
a common practice for shippers of but­
ler to the Old Country to use the regu­
lar 56-pound creamery butter box into 
which is pounded creamery butter of all 
grades and colors just as it is bought 
from the farmers, the boxes being then 
labelled as finest Canadian creamery 
butter. It may be fmmd necessary to 
enact legislation similar to the Fruit 
Marks Act to protect shippers from the 
practice of passing oil dairy butter as 
the creamery product.

News Items.
Hon. Chas. Drury, Ontario's first 

Minister of Agriculture, is dead.
J. 11. Allan has disposed of his cream­

ery business in Carleton Place to W. II. 
Gardiner, of Yankleek Hill.

The Colbornc Creamery Co., Colborne, 
Ont., have decided to manufacture cheese 
during the season of 1905-06, and will 
install the necessary factory equipment 
at once. They will also build a curing 
house.
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6 6 ENTERPRISE”
Rotary' Smoked Beef Shaver Rapid Grinding and

" J®"’™" ’’“'••“•'•y Pulverizing Mills
Self- Sharpening Device 40 Sizes and Styles for Hand, Steam and Electric Power

DEVICE.

$22.50
22.50

LIFTING A LATCH DROPS 

SHARPENER INTO PLACE

A FEW TURNS OF THE WHEEL 

GIVES BLADES A KEEN EDGE
No. 125, 1 Blade, 
No. 129, 2 Blades,

We also make
Self-Priming and Measuring Pumps, Self-Measuring 

Faucets, Bung Hole Borers, Self-Gauging Cheese 
Knife, Meat and Food Choppers, Etc., Etc.
Illustrated Catalogue Mailed Free

Order from your Jobber No. 512, $13.50

The Enterprise Mfg. Co. of Pa., Philadelphia, u. s. a.
A^-*a\’*a\~*a\-'a'i''a\~*A*^a\~*a\~*a\~*A\'*a\~*Al'*a\'*a\~'a\'>a'i'*a\~>a\'*a'i~>a\~>a'.'*a\'> a*.''a’*'1’a~. a\-> A*.'11 a\c~\.’ vcl'r'vE'v c"\r c~y.* r"\r c~\^ ,-î.^ g— c" r’-.r' V

absolute purity

JGILLETTS
; GROUND

! Cream Taitar.
; ABSOLUTELY PURE

îE.W.GILLEi™
more, ter

is guaranteed 
to your customers
in

GILLETT’S
Cream Tartar

Every time you make a sale of

Gillett’s Cream Tartar y»»
please your customer and make 
a friend

Ask your jobber for it.

E. W. GILLETT COMPANY LIMITED
London,

Eng. Toronto, Ont.
Awarded Medal and Diploma at World's Fair, St. Louis, Mo., 1904.

Chicago,
III.

We are buyers of'

Poultry,
Butter

AND Eggs.
The best facilities for handling consign­

ments. Up-to-date Cold Storage.

The J. A. McLean Produce Co., Limited

Telephone Mata »4#i,

79*71*77 Celboree Street

--------Toronto.
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PROVISION AND DAIRY MARKETS.

MMTÎ mew non, p 
Short put, per bbl... 
flbooldpr maw pork, t

e 131 0 13
......... 0 091

0 121 0 13 
0 13 e 131 
0 11 0 111

0 08 
0 081 
0 071 

11 50 
00 

6 00
7 25 
6 50 
6 00
8 00 

11 00
9 00 
6 75

Toronto.
Provisions—Supplies of light hogs are 

diminishing somewhat and the market 
has become firmer. Owing to scarcity 
of mutton prices have advanced 50c. 
Other prices continue unchanged. We 
ijuote the following :

Lon. dusr Dswu, lier lb.........“ feM DmtfHt DMOO, per lb.
hewn. Ht »>.................ill hem* lb...............

i yhi, périr:.1!;..... ......................  0 14 0 15* ,per bbl.................. 15 00 15 50........................ 17 50 18 00r bbl...................14 40 14 60,   0 071 0 071
•• psfia "  0 U8" uoqipoundiLperlb.......................... 0 07Plate baefTper wMb. bbl.......................11 00Bae/,hlDd quarter»..........................  6 00^ fleet quarter».............................  4 60•' Qholoe earoaiee............................ 7 00" medium....................................  5 50“ common.................................... 5 00Mutton........................................  6 00Lamb, apring.................................  9 00Veal ...........................................  8 00Hoga, light........................................  6 25
Cheese—Present circumstances leads 

to the belief that, the stock is being held 
by a few dealers and that they are in­
clined to reserve stocks until higher 
prices are offered, if is reported that 
ill order to fill foreign orders, several 
large dealers have had to go on the mar­
ket and buy. Prices are firmer although 
no material change has taken place. A 
strong export demand is noted from 
England. Our quotations are:

Per lb.Cheese, large...........................................  0 111" twine................................... 0 12
Butter—Supplies of creamery butter 

arriving are not equal to the demand, 
sale being quickly transacted as soon as 
arrivals are reported. For brands well 
known to the trade, as high as 26c per 
lb may be obtained for creamery prints. 
Large rolls of dairy are in good demand 
and prices are firm. The outlook is for 
a slight advance in creamery and large 
rolls of dairy. Our quotations are as 
follows :

S&fi'iito.

“ large rolls.............

Per lb.
0 34 0 35
0 32| 0 33 
0 19 0 31
0 16 0 13
0 18 0 19

Poultry—Trade is very quiet. Prac­
tically nothing has arrived on the mar­
ket during the last week. A fair in­
quiry has sprung up for dry plucked 
chickens and if there were any con­
signments on the market they could he 
easily disposed of. The intimation is 
that stocks are light throughout the 
country and prices are expected to con­
tinue firm. We quote the following :
Chicken,, spring, dry plucked............................... 0 09 0 10
Hen»............................................................................. 0 06 • 07
Geeee............................................................................ 0 11 0 11
TniMn........................................................................ 0 16 0 1<
Ducks........................................................................... 0 11 0 H

Montreal.
Provisions—The market has ruled 

steady and prices show no important 
change. Trade in some lines has been 
fairly good. A fair demand exists for 
mess pork and sales of some fair sized 
lots have been made at $16.50 for Can­
ada short eut; in small parcels $17.50.

Lard is in fair demand. Hams and 
bacon are slow as usual, at this season 
of the year. The tone for dressed hogs 
has been firmer in sympathy with the 
advance'of live hogs, equal to fully 25c 
per 100 lbs. Supplies are ample and no 
changes in price to note. Fresh abat­
toir is quoted at $7 to $7.50 and coun­
try dressed at $6 to $6.75. We quote:
Canadian ahuri out mess pork.........................$17 00 $17 50
American abort out clear .................................17 00 17 50
American fat back...............................................17 00 17 50
Hams........................................................................ 0 11$ 0 13
Bxtra plate beef, per bbl..................................... il 50 13 00
“ Boars Head " brand, tierces, per lb........................ 0 06|

" à-tierces, per lb................ 0 06Ï
“ “ 60-lb. fancy tubs.................... 0 00Î

Cases, 20 3-lb. tins, per lb............................................... 0 07i
*' 12 5-lo. tins '* ............................................... 0 074
'• 610-lb. tins ............................................... 0 07J

20-lb. wood pails, each..................................................... 1 43
20-lb. tin pails, each......................................................... 1 33
Wood net, tin gross weight—

Wood. Tin.
Pure lard, pails........................................................ 1 57 1 70

T‘ tubs......... ............................................... 0 07t 0 081
" oases (6 10-lb. tins)..................................  0 08 0 09
“ cases 113 6-lb tins)................................  0 084 0 094
" oases (34 34b. tins!................................  0 08} 0 09}

Cheese—The mnrket continues strong 
and prices are steadily advancing; 11c 
has been realised in a number of cases 
on sjKit and this price seems to he about 
the standard and it would seem difficult 
to get any at any less figure. The 
volume of business turned over has been 
fairly good.

Eggs—The demand is a steady one. 
1’ickled eggs are claimed as being in 
first hands in this market and about 
cleaned up; 18 3-4e is given as the price 
at which last lots were sold. Western 
small limed stock are offered at 16c. 
Cold storage stock has been in fair de­
mand and sales made al 16c to 18 l-2e, 
according to quality. Selected Fall 
fresh at 28c to 80c. The receipts dur­
ing the week have been considerably 
more than previous weeks, though sev­
eral hundred under same period last 
year.

Butter—There is a decidedly strong 
undertone to the butter market. Re­
ceipts have been more liberal than last 
year at this time, hut the demand has 
prevented an •accumulation of stock on 
spot. The shipments to the United 
States have been a feature and had a 
tendency to hold up prices. We quote :
Fiueet creamery............................................................... 0 211
Fsir to good creamery............................................ 0 204 0 31
Medium...................................................................... 0 191 0 201
Western dairy.......................................................... 0 17} 0 17»

Winnipeg.
Butter—The butter market continues 

quiet and featureless, prices being well 
maintained. The supply of fresh 
creamery is only moderate. We quote:
Dairy, assorted pkgs., selected........................... ...... 0 21

■' round lots............................ ... 017
“ (separator), 1-lb. bricks........................................ 0 26

Finest fresh creamery, in 56-lb. boxes.......................  0 25
in 28-lb. boxes........................ 0 26

y in 14-lb. boxes.................. 0 37

Cheese—Prices continue unchanged. 
We quote :
Finest Manitoba, large..................................................... Oil

" Ontario, ,r .................................................... 0 114
“ “ twins..................................................... 0 13

Square cheese...................................................................... 9 121

Cured Meats—Revised quotations fol­
low, showing a number of changes. 
Sugar cured hams have declined one cent
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Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

‘Ketebliehvd 1870. 7 Hold end Silver MedeU
MAPLE SYRUP

Small*» Brand I» Standard
Government certificate of analysis on 
very package. That sail ! Product of the
Canada Maple Exchange, Montreal.

I For sale through the wholesale trade only.

AS GOOD
AS GOLD

EAGLE
BAKING

POWDER
It will pay you to stock it. 
Write for prices to

J. H. MAIDEN
MONTREAL.

IT KEEPS
We could name, and so 
could you, mince meat 
that won’t keep.

PEACOCK BRAND
CONDENSED

MINCE MEAT
will keep.

ORDER IT FROM YOUR WHOLESALER

THE BATES PEACOCK CO.,

Butter Tubs
BEST WHITE SPRUCE
50—30—20 lb.

ORDER. NOW

WALTER WOODS & CO.
Hamilton and Winnipeg.
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FISH and OYSTERS
WHOLESALE.

The F. T. JAMES CO., Limited
76 Golborne Street, TORONTO.

The GRAY, YOUNG & SPARLING CO., Limited
Salt

Manufacturers
Granted the highest 
awards in competition 
with other makes.

WINQHAM
Established 1871

COMMON SENSE
j, - - | — /Roaches and Bed-Bugs
^,LLa I Rats and Mice 
All Dealers and 381 Queen St. W 

TORONTO, ONT.
Dealers find Common Sense a very good seller for 

the reason that it gives geue.al satisfaction and each 
customer tells others about same.

Write for prices.

We will buy your eggs F.O.B. 
all year.

CORRESPONDENCE SOLICITED.

The WM. RYAN CO., Li-iiet
70 and 72 Front St. E., Toronto,

BUTTERandEGGS
-----WE ARE-----

BUYERS and SELLERS
Correspondence solicited from ONTARIO, 

MANITOBA and LOWER PROVINCES.

Ritefori, Mantal] & Co.
Wholesale Produce Merchants.

TORONTO.

“TAN6LEFOOT” Slid) Fl| Paper
Is really the only 

device known that 
will catch and hold 
both the fly and the 

and coat them 
over with a varnish 
from which they can­
not escape, preventing 
their reaching your 
person or food.

“Tanglefoot”
la Sanitary

Aak for
“Tanglefoot”

Profit ? Over 120 per cent, to you.

and a number of other declines and ad­
vances will be noted. We quote:

SMOKED MEATS.
Hams, sugar cured, assorted sizes........

“ “ heavy, 20 to 30-----
Picnic, assorted sizes------
Shoulders. “ ....................••••.-----
Bacon, “ breakfast bellies,

“ breakfast backs .
•• “ Wiltshire sides..

spiced rolls, long
Manitoba butts...........................................

“ “ skinned.................. ........
boneless and rolled .. 

rolls, boneless.......................

0 124 
0 12 
0 084 
0 08A
0 124
0 1U» 
0 15 
0 094 
0 094 
0 10 
0 11 
0 11

DRY SALT MEATS.

Bacon, dry salt long clear ..............................
“ “ “ smoked.....................
•• •• ’• boneless backs,...

Shoulders" “ ...................................
BARREL PORK.

0 081 
0 09» 
0 094 
0 08

Heavy mess pork, boneless, per bbl 
“ “ “ per 4 bb

Standard mess pork, per bbl .

.....................................18 00
bbl.............................. 10 50

...................  16 00
PICKLED GOODS (COOKED).

80 lbs. 40 lbs.
Pig s feet............................  5 50 3 00
Pig s tongues .................. 14 50 7 o0
Boneless hocks...................  8 50 4 oO
Sweet pickled spare ribs, not cooked, per lb. 

“ hocks.

20 Has. 
1 60 
4 00 
2 50

15 lbs.
1 25 
3 00
2 00 

. 0 04 

. 0 04

Lard—There has been a decline in the 
price of lard in tins, hut lard in pails 
is sold at old prices. In barrels there 
has been a decline of 1-4 cent per II).
We quote :
Kuril, 50-U,. iwreeil.................................................... i i$

“ 20-lb. “ .................................................... 1 80
" 3-lb. tins, per case 60 lbs............... .......................... | 80

“ 10-lb. “ “ “ ...............................  ...... 5 50
Pure lard in bbls, per lb........................................................ 0 08]

COMPANIES INCORPORATED.
The Meikle Co., Port Arthur, have 

been incorporated with a share capital 
of $100,000, to carry on business as 
wholesale and commission dealers in 
fancy goods, china, and tobacconists’ 
and druggists’ supplies. The directors: 
J. L. Meikle, A. G. Hewish, and N. C. 
Lunan, all of Port Arthur.

The firm of Lindsay, Limited, Ottawa, 
have been incorporated with share capi­
tal of $000,000, to manufacture and deal 
in general commercial goods and mer­
chandise. Directors: T. W. A. Lindsay, 
G. A. Wanless, and ti. G. Lindsay, all 
of Ottawa.

ti. McNairn & Co., Toronto, have been 
incorporated with share capital of $150,- 
000, to carry on the business of im­
porters, exporters, and general brokers 
in grain; also to build and operate mills, 
elevators, steamships, etc. Directors : 
J. C. S troy an, A. H.'Dixon, W. F. Mot­
ley, T. ti. Carrutliers, and J. McNairn, 
all of Toronto.

The firm of N. G. Valiquette, Limit­
ed,' Montreal, have been incorporated 
with capital stock of $250,000, to deal 
in wines, liquors, and tobaccos, and to 
take over the concern now carried on 
under the .style of N. G. Valiquette. 
Directors: N. G. Valiquette, F. Vali­
quette, L. Foncher, T. Mongenais and 
J. L. Perron, all of Montreal.

In store with the F. J. Castle Co., 
Ottawa, a carload of Armsby’s Santa 
Clara prunes, Mt. Hamilton brand, 
which they are quoting at attractive 
prices. „

Persons addressing advertisers will 
kindly mention having seen their adver­
tisement in The Canadian Grocer.

GENUINE

PRATTS ASTRAL 
LAMP OIL

Sold in all countries and recognized as the 
highest grade oil manufactured.

WHOLESALE ONLY.

THE QUEEN CITY OIL COMPANY, Limited 
TORONTO. ONT.

BUY

Star Brand
COTTON
CLOTHES
LINES

AND-

COTTON
TWINE

Cotton Lines are as cheap as SUal or Manila 
and much better.

For sole by all Wholesale Dealers
See that you get them.

40 HIGHEST AWARDS 
In Europe and-Am erica

Walter Baker & Go.
The Oldest and 

Largest Manufacturera of

PURE, HIGH GRADE

COCOAS
AND

CHOCOLATES
No Chemicals arc used in theii 

manufacture. _
-----  Their Breakfast Cocoa is ab-
Trad e-mark. solutely pure, delicious, nutritious,

ad costs less than one cent a cup. .
Their Premium No. 1 Chocolate, put up in Blue 
/rappers and Yellow Labels, is the best plain 
îocolate in the market for family use.
Their German Sweet Chocolate is good to eat and 

ood to drink. It is palatable, nutritious, and healthful ; 
great favorite with children. , _ . . .,
Buyers should ask for and make sure that they get the 

enuine goods. The above trade-mark is on every 
ackage.
Walter Baker & Co. Ltd.

Established 1780.
Dorchester, Mass, 

iisnnh Hhum. 12 and 14 SL Jehr SI. Montreal
84
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ÏETUPNED ^
AN 2j 190fl
(it/*Ji4r*h% Another tribute to Canadian enterprise.

Put up In RETl 

Clean -MiV 
Fast Selling 

Popular 
Packages

2-lb. carton 
to retail at 

10 cts.
•Mttlll'S'

s/?eaw!5

AWARDED

GOLD MEDAL
St. Louis Exposition, 1904.

In open competition with the breakfast foods of the 
continent.

MERIT TELLS
You will find it a steady all year-round seller.

6-lb. cotton sack 
' to retail at

25 cts.

THE BEST VALUE TO THE CON­
SUMER ON THE MARKET—FAYS YOU 
A HANDSOME PROFIT

for BRAIN, BONE and muscle

RETURNE
ft* 20 19C

If you are not already handling It send ue your order 
for a trial lot. WE GUARANTEE THE SALE.

THE EBY, BLAIN CO., LIMITED.

Sole Wholesale Distributers

TORONTO

*AOE in CANADA

l •’-EBYhlAIMUi.iicewn...

HINTS TO BUYERS.
Contributors are requested to send news only, not puffs of 

goods they handle, or the arrival of standard goods 
that everyone has in stock, or that they are offering 
gootls at close figures, or that they have had an un­
usually large sale this season.

8. J. Major, Ottawa, is offering spe­
cial values in California exported fruits, 
peaches, apricots, prunes, etc.

The F. J. Castle Co., Ottawa, in their 
Regal brand of cleaned currants are of­
fering a decidedly fine line of goods to 
the trade, handsomely put up.

Owing to the increased demand for his 
special brands of coffees, S. J. Major, 
Ottawa, lias been compelled to put in a 
special mill. This will enable the firm 
to fill their orders more promptly and 
supply the goods in the best and fresh­
est condition.

Provost & Allard, Ottawa, report 
arrival of a car of “Castle” brand Cali­
fornia evaporated prunes, peaches, apri­
cots, etc. These -are offered at interest­
ing prices.

Buyers' attention is called to E. D. 
Marceau's, Montreal, special offers to 
the trade this week.

Another car of California celery arriv­
ed lhis week for White & Co., Toronto.

W. (Jray, of the Montreal Extract 
Mfg. Co., 1131 St. James street, Mont­
real, formerly with the N. K. Fair­
banks Co., is introducing to the trade 
in the Maritime Provinces his vanilla, 
lemon and strawberry extracts. A small

bottle contains the various extracts and 
a formula followed soon makes a re­
spectable amount. Mr. Gray demon­
strates his extracts.

Dawson Bros. Commission Company. 
Toronto, are expecting the arrival of 
two cars of navel oranges and one car of 
California celery.

McWilliam & Everest, Toronto, have 
received two cars of navel oranges, and 
one car of California celery, also a con­
signment of Almeria grapes. They are 
expecting a consignment of Havana 
pineapples shortly.

The Eby, Blain Co., Toronto, have a 
special offering in maple syrup in 5-gal. 
tins. Now is the time to order before 
prices advance.

Crosse & Blackwell’s preserves in 7-lb. 
tins are offered by The Eby, Blain Co., 
Toronto. This is an excellent line for 
high-class trade.

PERSONAL MENTION.
Mr. L. S. Payzant of the wholesale 

grocery firm of Payzant & King, Hali­
fax, celebrated the fiftieth anniversary 
of his marriage on Jan. 11.

Mr. L. K. Buzzell, representing j. A. 
Mathewsou & Co., Montreal, was a 
caller upon the trade in Ottawa and 
district during the past week. Business 
was reported as being good.

tit

Mr. Frank H. Minaker, representing 
Leemiug, Miles A. Co., Canadian agents 
for Royal Baking Powder, was met. in 
Ottaw'a this week bv The Grocer.

Mr. John Everett, well known as an 
old veteran on the road, was making 
his rounds in Ottawa last week in the 
interest of Christie, Brown Co., Limit­
ed. Mr. Everett, who was recently 
elected first vice-president of the Com­
mercial Travelers’ Association, Toronto, 
bears his honors meekly.

Mr. C. M. Hart, of Hart A Tuck well, 
wholesale fruit importers, has returned 
from a ten days’ trip to New York, lie 
reports business in fruits very quiet in 
the metropolis, the recent heavy storms 
and blizzards having given a set back to 
the business. The feature tending to 
some activity in New York is cargo 
sales of lemons during the Winter. Mr. 
Hart combined business with pleasure, 
and reported that, taking a comprehen­
sive view of matters generally, he con­
sidered that New York was quieter than 
he had ever before observed it at this 
season of the rear. Montreal fruit deal­
ers are comparatively independent of the 
New York and Boston markets as most 
of the dealing is done by Canadian 
houses direct with producing countries, 
—a most desirable feature of the busi­
ness.
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Ideal Household
Ammonia

is a strong, quick cleanser 
thoroughly disinfectant and con­
tains no injurious substances.

Not the cheapest ammonia 
on the market, but is the kind 
that appeals to close buyers be­
cause it goes further than cheap, 
weak brands—be sure to see our 
package before buying.

r Will be in big demand for 
i^pring house - cleaning. You 
better order now and get the first 
of the business.

Drop a card for one of our 5 
and 10 cent sample packages, or 
ask our travellers for one.

GORMAN, ECKERT 6 CO.
LIMITED

London, Ont. Winnipeg, Man.
3 Princess St.

P. S.—Our Mr. Hickey leaves Winnipeg 
shortly for the West and will carry samples 
of all our goods. Better get acquainted 
with him—it w,ill pay you.

MAPLE SYRUP
You are losing money if you do not carry a full line of 
Cabinet Maple Syrup in store.

NOTICE -Some parties claim to have Cabinet 
Maple Syrup put up under other 
brands. This is a mistake. All 

genuine Cabinet Maple Syrup has our name, Montreal 
Maple Company, printed on every label.

RACKED IN TINS
6 gallons wine measure, *4.80

12 half-gal., 4.80
24 quarts, 4.80
24 pints, 2.80
5 gal. tin, imp. measure. 4.00

Freight prepaid up to 40c. per 100 lbs., all freight charges over 40c. 
per 100 lbs. to be added to invoice, in three case lots and over.

If your jobber will not supply you with our goods, write to us 
and we will see that your order is filled.

Accept no substitutes. None genuine unless our name is printed 
on every label.

THE MONTREAL MAPLE COMPANY
MONTREAL, - - QUE.

The Government Inspectors will 
drop in on you soon—they 
will examine your Maplo
Syrup.
IF YOU HAVE

GRIMM’S
YOU ARE SAFE. 

It is absolutely pure Maple Syrup.

WRITE FOR PARTICULARS AND PRICES.

The Grimm Mfg. Co.
Manufacturers of Champion Maple Syrup 

Evaporator and Maple Sugar Maker»’ Supplies,

MONTREAL
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Cut Ce

since 1842. He is a prominent figure in 
Montreal business circles and his name 
is a familiar one to the trade through­
out Canada, lie succeeds Mr. J. T. Wil­
son on the Council of the Board of 
. rads.

OFF FOR JAPAN.
Mr. Shaw T. Nishimura. /Canadian 

representative of the Japan IXmtral Tea 
Association. Montreal, left fust Satur­
day, January 14, for Japan, viaNJhicago 
and Seattle, sailing by the new steamer 
Minnesota on her initial trip to Yoko­
hama. Mr. Nishimura will be absent 
six months, during the first and second 
pickings, and while in his native land 
will make extensive visits to the plan­
tations and shipping |>orts, looking up 
suitable teas for the Canadian trade. 
It is also Mr. Nishimura’s intention to 
visit the Island of Formosa with a view 
of studying the tea interests of that 
rapidly expanding tea district. The 
Canadian Grocer wishes him lion voyage 
and safe return. It goes without say­
ing that the return to his native land 
will be more than usually interesting on 
account of the success that has attended 
the arms of his compatriots in then- 
war with Russia.

January 20, 1906

" MAGIC BAKING POWDER AT 
WORLD’S FAIR. ST. LOUIS.

The E. W. (Sillett Co., Toronto, have 
received notification from W. Hutchinson 
Canadian commissioner, to the Louisiana 
Purchase Exposition, that the medal and 
diploma of the Exposition has been 
awarded to Magic Baking Powder. 
Canadian housekeepers are familiar 
with the quality and reputation of Magic 
Baking Powder and that the Louisiana 
Purchase Exposition directors should 
have appraised it in the manner they 
did must be a compliment to E. W. Gil­
let t Co. and an assurance to the Can­
adian trade.

SALADA TEA CO. ENTERTAINS.
On Jan. 5 the New York manager of 

the Salada Tea Co., J. A. McQuane, 
tendered a reception and banquet at the 
Astor House, New York, to twelve of 
the company’s leading salesmen in New 
York and other cities. Although the af­
fair was purely social, those present 
found it difficult to refrain from talking 
“Salada,” and in the course of an in­
formal review of the year’s work ex­
changed many suggestions of real value. 
The entertainment was brought to a 
close by a musicale in the evening, the 
assisting artists being some of New 
York’s most distinguished artists.

Mr. Alex. Ramsay.

Board of Trade, is presented herewith. 
Mr. Ramsay is senior member of the 
firm of A. Ramsay A Son Company, 
which has been in existence in Montreal

THE CANADIAN OROCBR

MR. ALEX. RAMSAY.
An excellent likeness of Mr. Alex. 

Ramsay, the new representative of the 
oil, paint, soap, chemical and allied 
trades on the Council of the Montreal

Our White Swan Cocoanut
in packages is proving a great seller. 
There arc three sizes :i-oz., l-oz. 
and M-nz. retailing respectively for 
:>c., 10c. and 2Uc. each. The packages 
are handsomely lithographed in a 
happy combination of colors tligt 
make them decidedly attractive as 
shelf goods. Then, too, our price is 
much below what these goods are 
usually sold at. Our White Swan 
guarantee stands behind this line as 
well as all others we make, namely, 
absolute satisfaction to the purchaser 
or monej back. Wv want to put an 
assorted case of this Cocoanut into 
every grocery store in Canada.

V'.'C;~l-t
lYvCICSiiif

The ROBERT GREIG COMPANY, Limited 
White Swan Mills, 

TORONTO
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Walker

Bins
IF
IF
IF

YOU are going to fit up a Grocery Store, don’t do it 
until you iind out just what Walker Bins are.

yol K store is beginning to show signs of wear and tear, 
make a new one of it by putting in Walker Bins.

you are getting a lot of damaged and soiled stock, get rid 
of it. You will bave no more if you put in Walker Bins.

The Walter Pivotei Bin and Store More Co.
WHITE TO-DAY FOR BOOKLET.

COLD WATER STARCH
Is a boon to the housewife. 

Best, too, for fine work.

Best of Starches is

IY0RINE
Cold Water
STARCH

Get it from your wholesaler.

$2.50Cases hold 
4o packages,

60 PER CENT. PROFIT.

St. Lawrence Starch Co., Ltd.
Port Credit, Ont.

TO ARRIVE

Of course the best package

t-SALADA
We are Agents.

in course of a few days 
consignment of

Choice Ceylon Orange Pekoe
in hf. chests (50 lbs.), which we are 
offering at I9C. Exceptional value. 

Send for Samples. Convince yourself.

PROVOST & ALLARD
Wholesale Grocers, OTTAWA, ONT.
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^Gorman, Eckert & Co., London, Ont.

Baking Pomder.
Maiden, J. H., Montreal.
Gillett, E. W., Co., Toronto.
Gorman, Eckert & Co., London, Ont. 
Greig, Robt., Co., Toronto.
Lumsden Bros., Hamilton.
McLaren’s, W. D., Montreal.
Royal Baking Powder Co., New York.

Oakville Basket Co., Oakville, Ont.
Bird Seed

Nicholson & Brock, Toronto.
Biscuit», Confectionery, Btc 

Canadian Swiss Trading Co., Montreal 
Christie. Brown 4 Co., Toronto.
Cowan Co., Toronto.
Imperial Biscuit Co., Guelph, Ont. 
Lament, Corliss 4 Co., Montreal. 
McGregor-Harris Co., Toronto.
Mooney Biscuit & Candy Co., Stratford. 
Mott, John P., A Co., Halifax. N.S. 
National Licorice Co., Brooklyn, N.Y.

Blue and Black Lead-
JameV Dome—W. G. A. Lam be & Co., 

Toronto.
Oakey, John, & Sons, London, Eng. 

C.autted Goods- 
Balfour & Co., Hamilton, Ont.
Burlington Canning Co.. Burlington, Out. 
Chaput, L., Fils & Cie, Montreal.
Giliard, W. H., 4.Co., Hamilton.

Business Brokers.
The Locators, Winnipeg, Man.

Ckeming Gum.
Row 4 Co., Brock ville, Ont.

Cigars, Tobaccos. Btc- 
American Tobacco Co., Montreal. 
Canadian Cigar Co., London, Ont. 
Empire Tobacco Co., Montreal.
Fortier, J. M., Montreal.
Mc Alpin Consumers Tobacco Co. .Toronto 
McDougall. D., 4 Co., Glasgow, Scot. 
Payne, J. Bruce, Granby, Que.
Tunkett. Geo. E., 4 Son Co.. Hamilton. 

Cocoanut.
Greig. Robt., Co.. Toronto.
Lumsden Bros., Hamilton.

Cocoas and Chocolates 
Baker, Walter & Co., Dorchester, Mass. 
Canadian Swiss Trading Co., Montreal. 
Cowan Co., Toronto.
Dutch Chemical Works, Amsterdam, 

Holland.
Epps, James. Co., London, Eng.
Lamont, Corliss 4 Co.. Montreal.
Lowney. Walter M., Co., Boston. 
MacLaren, A. F., Imperial Cheese Co., 

Toronto.
Mott, John P., 4 Co., Halifax, N.S. 
VanHouten's—J. L. Watt 4 Scott,Toronto

Computing Scales- 
Wilson, 0., 4 Son, Toronto.

Concentrated Lye.
Gillett, E. W.. Co., Toronto.

Condensed Milk and Cream- 
Borden’s—Wm. H. Dunn, Montreal and 

Toronto.
Colson. C. E. 4 Son, Montreal.
Truro Condensed Milk and Canning Co., 

Truro. N.S.
Corks.

Ewing, S. H., 4 Sons, Montreal

Accountants' Cards............................... 67
▲damson, J. T„ 4 Co........... .............  57
Allison Coupon Co.............................. 8
American Tobacco Co.......................... 65
Auer Light Co...................................  3
Balfour 4 Co.......................................... 13
Baker. Walter. 4 Co.......................... 24
Barnard 4 Holland............................... 51
Bates. Peacock Co................................ 23
Be land. B. 0..........................................  30
Bell Telephone Co................................  67
B lie ville Business College................... 67
Bickle, John W., 4 Greening...............  19
Biennaun, E., 4 Co................................. 48
Black Bros. 4 Co.................................... 16
Blue Ribbon Tea.................................... 51
Bowser, ti. F.. 4 Co......................... 8
Bradstreet's...........................................  8
Braid, Wm.. 4 Co................................  69
Brantford Starch Works........................ 34
Canada Maple Exchange........................23
Canada Pat er i o...................................67
Canadian Cigar Co................................. 64
Canadian grocer............................... 2
Canadian Press Clipping Bureau...........36
Canadian Swiss Trading Co.................... 55
OapNUn Manufacturing co............... 3
Cassidy, J. L., Co.................................  51
Oerebos Salt........................................... 44
ueylou Tea.............................   6
Coaput, L, Fils 4 Ole................ 46
Christie. Brown4 Co. .outside front cover
Clark, W.................................................  45
Coles Manufacturing Co........................34
Colson,0. E., 4 Son.. ..inside back cover
“Commissioner” Tea.................... 8
Common Sense Mfg. Co......................  24
Cowan Co...................................  54
Cullen, Orlan Clyde............................. 47
Davidson 4 Hay....................... 15
Dawson OommisMon Oo....................... 56
Dingle 4 Stewart................................  2
Dominion Molasses Oo.......................... 5
Douglas â Ratcliff.................................. 30
Downey. W P......................................... 46
Duffus, A. 8............................................. 48

Crockery, Glassware and Pottery. 
Barnard 4 Holland, Montreal.
Cassidy, John L., Co_, Montreal. 
Gowans, Kent 4 Co.. Toronto.

Dairy Produce and Provisions 
Clark, Wm.. Montreal.
Fairbank, N. lv Co , Montreal.
Fearman, F. W., Co., Hamilton. 
Matthews, Geo. Co., Brantford, Hull, 

Peterboro'.
MacLaren, A. F., Imperial Cheese Co., 

Toronto.
McLean, J. A., Produce Co., Toronto. 
Park. Blackwell Co.. Toronto.
Ryan, Wm., & Co., Toronto.
Rutherford, Marshall 4 Co., Toronto.

Financial Institutions &• Insurance 
Bradstreet Co.

Fish-
Bickle, John W., & Greening, Hamilton. 
Black Bros. 4 Co., Halifax 
Belaud, B. O., Montreal.
James, F. T., Co., Toronto.
Sovereign & Lynx Brands.
White &Co., Toronto.

Fly Paper- 
“ Tanglefoot.

Foreign Importers- 
Biermann. E., 4Co., Cardiff, Wales 
Duffus, Alex. S., London, Eng.
Griffin & Culverwell. Bristol, Eng 
Hall, R. C., & Co., London, Eng.
Lethem, John, & Sons, Leith, Scotland. 
Little, Geo., Manchester, Eng.
Scott, David, 4 Co., Liverpool, Eng. 
Stokes Bros., Exeter, Eng.
Whiteley, Muir & Co., Liverpool, Eng. 
Wickes, Hamilton, 4 Co., Loudon, Eng 

Fruits—Dried, Green. and Nuts 
Adamson, J. T., A Co., Montreal.
Gibb, W. A., 4 Co., Hamilton.
Giliard, W. H., 4 Co., Hamilton. 
Goodwillie's—Rose 4 Laflamme. Mon-
Husband Bros. 4 Co., Toronto. 
McWilliam 4 Everist, Toronto.
Rattray, D., 4 Sons, Montreal.
Robinson, O. E., 4 Co.. Ingersoll. 
Stringer, W. B., 4 Co., Toronto.
Walker, Hugh. 4 Son, Guelph.
White 4 Co., Toronto.

Gelatine.
Tippet, A. P., 4 Co., Montreal.

Grain, Flours and Cereals- 
Frontenac Cereal Co., Kingston.
Greig, Robt., Toronto.
Lake Huron 4 Manitoba Milling Co.,
. Goderich.
McCann. Wm.. 4 Co., Toronto.
Natural Food Co., Toronto.
Ogilvie Milling Co., Montreal.

Grocers— Wholesale 
Balfour 4 Co., Hamilton.
Chaput, L., Fils 4 Cie., Montreal. 
Davidson 4 Hay, Toronto.
Eby, Blain Co., Toronto.
Gorman, Eckert 4 Co., London, Ont. 
Kinnear. T., 4 Co.. Toronto.
Lucas, Steele 4 Bristol, Hamilton.
" Ozo " Co., Montreal.
Provost 4 Allard, Ottawa.
Turner, .lames, 4 Co. Hamilton.
Sloan, John 4 Co., Toronto.
Warren Bros. 4 Co., Toronto.

Grocers* Grinding and Packing
Mack inery-

Adamson, J. T.Jt Co„ Montreal.
Coles Mfg. Co., Philadelphia, Pa.

Enterprise Mfg. Co., Philadelphia, Pa. 
Grocers'Engineering Co., London, Eng

Hides-
Page, C. 8., Hyde Park. Vt.

House Insect Destroyer-
Common Sense Mfg. Co., Toronto 

Infants' Foods.
Keen, Robinson 4 Co., London, Eng. 

Interior Store Fixtures, Trucks. Btc 
Auer Light Co., Montreal.
Walker Pivoted Bin and Store Fixture 

Co., Toronto.
Jams, Jellies, Btc 

Batger's—Rose 4 Laflamme, Montreal 
Colson, C. E.. 4 Son, Montreal.
Crosse 4 Blackwell's C. E. Colson & 

Son, Montreal,
Greig, Jas. R , Montreal.
“Ozo ' Co., Montreal.
Smith, E. D., Winona, Ont.
Southwell's—Frank Magor 4Co., Montreal 
Upton, Thos., 4 Co., Hamilton. 

Macaroni
Tippet, A. P., 4 Co., Montreal. 

Manufacturers’ Agents, Brokers and 
Commission Merchants.
Adamson, J. T., Montreal.
Creed, J. S., Montreal.
Dawson Commission Co., Toronto.
Dingle 4 Stewart, Winnipeg.
Dunn, Wm. H., Montreal and Toronto 
Lambe. W. G. A., 4 Co., Toronto. 
Lawson, Reginald, Winnipeg.
Millmau, W. H., 4 Sons, Toronto.
Milne, Chas., Vancouver, B.C.
Nicholson 4 Bain, Winnipeg.
Nicholson, Bain 4 Johnston, Calgary 
Rattray, D., 4 Sons, Montreal.
Ryan, Wm., Co., Toronto.
Tippet, A. P. 4 Co., Montreal. 
Rutherford, Marshall 4 Co., Toronto. 
Watt, J. L, 4 Scott, Toronto.
Wilson Commission Co., Brandon, Man. 

Matches.
Walkerville Match Co., Walkerville, Out

Mince Meat
Bates, Peacock Co., Hamilton.
Capstan Mfg. Co., Toronto.
Fearman, F. W. Co., Hamilton, Ont 
Greig, Jas. R., Montreal.
Imperial Biscuit Co.. Guelph, Ont.
Lytle, T. A., Co., Toronto.
Wethey J. H., St. Catharines.

Oils-
Queen City Oil Co., Toronto.

Oil Tanks.
Bowser. S. F., 4 Co., Toronto.

Pass Books, Etc- 
Allison Coupon Co., Indianapolis, Ind. 

Patent Medicines- 
Mathieu, J. L. Co., Sherbrooke, Que, 

Patent Solicitor.
Cullen, Orlan Clyde, Washington, D.C. 

Peels-
Colson, C. E., 4 Son, Montreal 
Greig, Robt. Co., Toronto.

Pickles, Sauces, Relishes, Btc. 
Capstan Mfg. Co., Toronto.
Colson, C. E., 4 Son, Montreal.
Flett's—Rose 4 Laflamme, Montreal. 
Gorman, Eckert 4 Co., London, Ont. 
Heinz, H. J., Pittsburg, Pa.
Lytle. T. A., Co., Toronto.
*' Ozo " Co., Montreal.
Paterson's— Rose 4 Laflamme, Montreal. 
Sutton, G. F., Sons 4 Co., London, Eng.

INDEX TO ADVERTISEMENTS.
Dunn, Wm. H........................................  55
Dutch Chemical Works.. inside back cover
Eby, Blain Co............................  25
Edwardsburg Starch Co...................  71
Empire Tobacco Co......... ................ 62
Enterprise Mfg., Co............................... 22
Epps’s Cocoa..............     45
Ewing, 8. H. 4 A. S............................  72
Ewing. 8. H.. 4 Sons.......................... 3
Fairbank, N. K.. Co............................. 4
Fearman, F. W.. Co...........................  20
Fortier, J. M........................................  6,.
Frontenac Cereal Co............................ 6y
Gibb, W. A.. Co.................................... 66
Giliard, W. H., 4 Co.....................  10
Gillett, E. W , Co.. Ltd........................22
Gorman, Eckert 4 Co............................  26
Gowans, Kent 4 Co... outside back cover
Greig, James R.........outside back cover
Greig, Rohe.. Oo......................  27
Griffin 4 Culverwell.............................. 48
Grimm Mfg. Co......................................  26
Grocers Engineering Co........................ 50
Hall, R. C., 4 Co........
Hamilton Cotton Co.

.......... 48
.......... 24

HUvkvaus 4 IX) ..........   3
Husband Bros. 4 Oo............................ 66
Imperial Biscuit Co.................................53
James' Dome Black Lead...................... 49
James, F. T., Co.................................... 24
Japan Teas............................................. 4
Keen, Robinson 4 Oo. outside front cover
Kingston ‘‘Gleaner’*................................49
Kinnear, Ihoe., 4 Oo......... ................  14
Lake Huron 4 Manitoba Milling Co... 61
Lambe, W. O. A....................................  2
Lamont, Oorlise 4 Go........................... 55
Lawson. Reginald.................................. 2
Legal Cards..........................................  67
Leonard Bros.......................................... 18
Lowney. Walter M. Oo........................... 52

Lethem, John, 4 Sons.........................  48
Little, Geo.............................................. 48
Locators, The........................................ 47
Luca*. ttl**eie A Bristol......... .......... 13
Lumsden Bros ..................................... 52
Lytle, T. A., Co....................................  3

Maiden, J. H.......................................  23
Marceau, E. D....................................... 9
Mathieu, J. L., Co.......inside front cover
Matthews, Geo. Co..............................  2d
Metallic Rooting Co.   47
Metropolitan Business College............ 67
Millman, W. H., « Sons....................... 2
Milne, Chas......................................... 2
Montreal Maple Co...............................  26
Mooney Biscuit and Candy Co............ 54
Morse Bros..........................   12
Mott, John P., <4 Co.......................... 52

MacLaren s Imperial Cheese Co......... 14

McAlpln Consumers Tobacco Co . 64
McCann, Wm., Milling Oo .........  61
McDougall, D., dfc Co.............   57
Met4 regor-Harris Co............................  36
Mackay, Dr.............................................. 67
McLeau, J. A., Produce Co............... 22
McWilliam 4 Everist .......................  56

National Licorice Co. ..inside front cover
Natural Food Co.................................... 61
Nicholson, Bain 4 Johnston...............  2
Nicholson 4 Bain............   2
Nicholson 4 Brock ..........................  47

Oakey, John, 4 Sons.............................  8
Oakville Basket Co,............................... 49
Ogilvie Milling Co.................................. 58
Ontario Sugar Co................................... 2
Orme 4 Sutton Rice Oo....................... 30
“ Ozo " Co................................................49

Page, C. 8........ ............... -.................... 47
Park. Blackwell Oo........................... 20
Payne. J. Bruce.................................  63
Provoet 4 Allard.................................... 28

Polishes—Metal.
Oakey, John, 4 Sons, Montreal.

Polishes - Stove 
Morse Bros., Canton, Mass.
Prescott s.—W. H. Dunn. Montreal 

Poultry and Cattle Food- 
Greig, Robert, Co., Toronto.

Refined Cider.
Wilson. W. H. Co., Tilsonburg, tint 

Rice-
Orme 4 Sutton Rice Oo.. New York

Salt
Cerebos Salt.
Gray. Young 4 Sparling Co., Wmghaiu 
Toronto Salt Works, Toronto 

Soda—Baki ng- 
Dwight, John, 4 Co., Toronto.

Starch.
Brantford Starch Works, Brantford 
Edwardsburg Starch Co., Cardinal, Ont 
Snowdon, Forbes 4 Co., Montreal.
St. I*awrence Starch Co., Port Credit 

Steel Shingles and Siding.
Metallic Roofing Co., Toronto.

Store Lighting.
Auer Light Co.. Montreal.

Sugars, Syrups and Molasses. 
Canada Maple Exchange. Montreal 
Dominion Molasses Co.. Halifax, N.S. 
Edwardsburg Starch Co.. Cardinal. Out 
Grimm Mfg. Co.. Montreal.
Imperial Maple Syrup—Rose 4 Laflamme 

Montreal.
Montreal Maple Co., Montreal.
Ontario Sugar Co.. Berlin, Ont. 
“Sugars" Limitèd. Montreal.
Wallaceburg Sugar Co.. Wallace burg. On t. 

Teas, Coffees, and Spices- 
Balfour 4 Co.. Hamilton.
Blue Ribbon Tea Co.. Toronto.
Braid, Wm., 4 Co., Vancouver, B.C. 
Ceylon Tea Traders Ass n. 
“Commissioner" Tea. London, England 
Dutch Chemical Works, Amsterdam, 

Holland.
Eby, Blain Co., Toronto.
Ewing, S. H. 4 A. 8.. Montreal.
Ewing, 3. H 4 Sons. Montreal.
Giliard, W. H., 4 Co., Hamilton.
Gorman. Eckert 4 Co., London, Out 
Greig, Robert, Co.. Toronto.
.Japan Tea Traders' Ass n 
Kinnear. T., 4 Co., Toronto.
Lumsden Bros., Hamilton.
Marceau. E. D., Moutreal.
" Ozo" Co., Montreal.
Provost 4 Allard, Ottawa, Out 
Salada Tea Co., Montreal and Toronto 
Sloan, John. 4 Co.. Toronto.
Warren Bros. 4 Co.. Toronto.
Wood, Thos., 4 Co., Montreal. 

Vinegars-
HUIT Evans 4 Co., Worcester. Eng.
“ Ozo " Co , Montreal.
Wilson, W. H., Co., Tillaonburg. 

Washing Compound.
Keen's—Frank Magor 4 Co., Montreal. 

Wooden wa re.
Woods, Waiter, 4 Co.. Hamilton.

Wrapping Paper. Paper Bag., file. 
Canada Paner Co.. Toronto.
Douglas 4 Ratcliff. Toronto.

Yeast.
Gillett. E. W.. Co.. Toronto.
Hamilton Yeast Co.. Hamilton. Ont

Queen City Oil Co................................  24

Rattray, D., 4 Sons ............................. 19
Robinson. O. E........................................57
Rose 4 Uflamme ............ ............5, 70
Row 4 Co.............................................  2
Royal Baking Powder Co...................   41
Rutherford, Marshall 4 Co................ 24
Ryan. Wm.. Co.................................... 24

“Salada" Tea Co.................................... 34
Scott. David, 4 Co................................ 48
Sloan, John, 4 Co................................... 53
Smith, E. D.............................................. 54
Snowdon, Forbes 4 Co............................10
Southwell 4 Co..................................... 7
“ Sovereign " and “ Lynx '* Salmon.. 18
St. Margaret's College..........................  67
Stokes Bros.................. ......................... 48
Stringer, W. B.,4Co............................ 57
“Sugars" Limited..............................  57
Sutton, G. F., Sons 4 Co......................
“ Tanglefoot "....................................... 24
Tippet. Arthur P., dfc Co............. ... 1
Toronto Salt Works ............................. 49
Truro Condensed Milk 4 Canning Co. 7
Tucaetl, Geo. E., 4 Sou Co............... 63
Turner, James, <t Co........................... 13

Upton, Thos., 4 Oo...........................  15

Walker, Hugh, 4 Son ...........  57
Walker Pivoted Bin and Store Fix­

ture Co................................................28
Wallaceburg Sugar. Co.inside front cover
Warreu Bros. 4 Co.............................. 48
Watt, J. L.. 4 Scott............................. 55
Weese. G. A . 4 Son..............................  67
Wethey, J. H..............outside back cover
White 4 Oo.............................................57
Whiteley, Muir 4 Co............................  48
Wickes, Hamiltou, 4 Co........................ 48
Wilson. U.,dfcSou — outside back cover
Wilson Commission Co......................... 2
Wilson, W. H.. Co.......inside back cover
Wood, Thomas, 4 Co........................... 10
Woods, WalUr 4 Oo............................. 23
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hi 1-lb. and 3-lb. pockets
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Pocket Rice
Weight, Quality and Convenience

are the features we urge.

Best Custom.
Will be quick to appreciate rice in pockets. 
Order a 100-lb. bale from any of the following :

DISTRIBUTERS

TORONTO HAMILTON
Eby Blaiu Co.. Limited Balfour & Co. 
Davidson &. Hay, Limited W. H. Giliard & Co. 
Warren Bros. <fc Co. Lucas, Steele &
James Lumbers Bristol.

LONDON
A. M. Smith & (Jo. E. Adams dc Co.
Elliott, Marr <k Co. Lind, Kerrigan & Co.

UNE POUND

In 1-lb. and 2i-lb. pockets.

ORME & SUTTON RICE CO.,
MILLS. NEW ORLEANS.

104 Wall Stkkkt 
NEW YORK

i Philadelphia. Bourse Bldg, 
nïpw FM • i Toronto, J. S. Donaldson 
orricE.-.l & Co., SO Front St. E.

That Paper Pail
of ours, the one we call XX- 
Century, is the best thing of 
its kind you ever saw or heard 
of. Liquid proof, and won’t 
spill. Lid tits in like wax. Fine 
for Molasses, Vinegar, Oysters, 
Pickles, Ice Cream.

Cut out the “ jar lent ” nuisance.

Nobody else makes the XX- 
Century.

DOUGLAS & RATCLIFF
LIMITED

Paper Merchants, Toronto.

SARDINES
WE HAVE JUST BEEN APPOINTED SOLE CANADIAN AGENTS FOR

ALFRED CHANCERELLE
NANTES, FRANCE

——Mr. Alfred Chancerelle is an exclusive packer of Sardines 
------and his goods world-famed.
------We have in store O O different varieties, all sizes and
------styles.

We ask you to write for our quotations. It will pay you to do so.

B. 0. BELAND
1684 Notre Dame Street MONTREAL
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Montreal-

The MacLean Publishing Co.
Limited

Publishers of Trade Newspapers which circu­
late in the Provinces of British Columbia, 
Northwest Territories, Manitoba, Ontario, 
Quebec, Nova Scotia, New Brunswick, P.E. 
Island and Newfoundland.

OFFICES
- 23a McGill Street.

Telephone Main 1255. 
to Front Street East. 

Telephone Main 2701. 
Room 515, McIntyre Block.

Telephone 1846. 
F. R. Munro. 

88 Fleet Street, E.C. 
Telephone, Central 12960. 

J. Meredith McKim. 
92 Market Street. 
H. S. Ashbumer 
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Room 1241, New York Life Bldg.
W. T. Robson. 
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HEW ADVERTISEMENTS.
('ereboe riait.
(«rovers' Engineering Co.; London. Eng.

MERGING OF FRUIT DIVISION

C"> ENERAL dissatisfaction is being 
J expressed in Canadian fruit-grow­
ing circles at the proposal of the Do­

minion Government authorities to amal­
gamate the Fruit and Dairy Divisions, 
the reason being that the fruit-growing 
industry has become of sufficient im­
portance to warrant not only its exist­
ence as a separate department, hut as a 
department officially responsible to no 
one but the Minister of Agriculture, in­
stead of its relegation to a position of 
secondary importance.

The tendency in Ottawa seems to be 
to cultivate the national dairying in­
dustry at the expense of certain other 
industries which may not yet have 
shown equally satisfactory pecuniary re­
turns. True, fruit growing in Canada 
is only in its infancy as compared with 
the dairying industry, and yet it is 
rapidly coming to the front as one of 
Canada’s most valuable resources. In 
view of the future, therefore, it would

be nothing short of a national calamity 
wcic the excellent preliminary work of 
the Fruit Division to he blocked and 
the responsibility for the development 
of the fruit-growing industry handed 
over to the various provincial agricul­
tural colleges, as has been hinted at.

The Canadian Grocer is heartily in 
sympathy with the protests that are 
pouring in from all parts of the country 
against the proposed amalgamation, and 
thinks the “powers that be” w’ill hardly 
care to ignore such unmistakable ap­
preciation of the valuable work of Chief 
McNeill and his staff, and public con­
viction of the relative importance of the 
Canadian fruit-growing industry.

THE SHIPPER S RESPONSIBILITY.
E would like to impart a little 

instruction to the retail trade 
on the question of shipments by freight, 
and at the same time to make a sug­
gestion to the jobbers. When a shipper 
has made a shipment by freight, ex 
warehouse, or f.o.b., at point of ship­
ment, and has received the transporta­
tion company’s receipt therefor, his re­
sponsibility for the safe delivery of the 
goods ends. This is a fact of which the 
consignee is apparently oblivious, or 
else he forgot it. The moment any 
hitch occurs, lie immediately holds the 
shipper responsible, and appeals to him. 
As a result, shippers are inundated with 
requests and demands which should In 
rights be addressed to the transporta­
tion companies.

Of course, the wholesale houses must, 
ui self-defence, take up these claims and 
light them out with the railway com­
panies in the interests of their custom­
ers. Hut very often much annoyance 
and loss of time would be saved were 
the purchaser of the goods to make ap­
plication to the transportation company 
at the receiving point.

As an assistance to purchasers, ship­
pers might do well to consider the fol­
lowing suggestion. In sending out in­
voices of goods shipped, include a copy 
of the bill of lading, showing the date 
of shipment, and full particulars. The 
consignee, receiving such a document, 
has in his hand full evidence that the 
transportation company has the goods, 
and he knows just how long they have 
been in transit. He need not, there­
fore, unnecessarily accuse the shipper of 
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delaying shipment, 01 hold him respon­
sible for the non-delivery of the goods.

At the bottom of all the trouble, lies 
the carelessness of the railway compan­
ies. They are responsible for the de­
lays and accidents which may befall 
shipments, and until they improve their 
methods and strive to accommodate 
their patrons better, the trouble will 
continue. Still, the consignees of goods 
would relieve shippers very considerably 
if they would handle cases of delay or 
loss themselves.

AN IMPORTANT TRIP.
N January 19, Mr. John Cameron, 

representing the Maclean Trade 
Papers, left Canada for the West Indies. 
He will make a thorough canvass of the 
Islands in the interests of the circula­
tion department and at the same time 
will carefully investigate West Indian 

conditions.
Mr. Cameron has had a long and h« 11- 

orabie connection with the Maclean 
Trade Papers and is well known all over 
Canada. His thorough acquaintance 
with the papers and the trades which 
each represents eminently tits him for 
the duties which lie before him.

We have brought this matter to tIn­
attention of our readers, not from any 
desire to magnify the importance of 
what we are doing to extend the inter­
ests of Canadian trade, but simply to 
let our merchants and manufacturers 
know that Mr. Cameron is willing to be 
of the utmost service to them.

Should any of our readers desire to 
have Mr. Cameron make investigations 
for them, or do any work of a like na­
ture, they might write to the nearest 
office of this paper and Mr. Cameron 
will be instructed accordingly. Do not 
hesitate to make use of us.

NOT A HAPPY COMPARISON.
ON. MR. MACKAY, Minister of 

Crown Lands in the Ontario 
Government, who has been doing some 
of the best work in Northern Ontario 
for the Government in the present cam­
paign, is not altogether happy in a re­
cent speech in his comparisons of min­
isters of agriculture in Conservative 
and Liberal regimes. He pointed out 
that the Liberals had placed the Depart­
ment of Agriculture in the hands ol 
farmers and not in the hands of brewers
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anil others. This was an unkind hit at 
Sir .John ( ailing, llit- head of the 1,on- 
don brewing firm of that name. Sir 
•Joint Carling, when as plain Mr. Carl­
ing. was really Hie father of agricul­
tural education in Canada lie laid the 
foundations for our present system, 
which has done so much to build up the 
wealth, particularly of the Province of 
Ontario, but also of the entire Domin­
ion. He was one of the most useful 
men in the Dominion Cabinet in its later 
days, hut even his own party did not 
know oi appreciate his valuable ser- 
\ ices.

SOLUTION OF PURE FOOD QUES­
TION

HK grocer has seldom, if ever, been 
heralded among his fellow citi­

zens as a benefactor, and yet this dis­
tinction is among his possibilities. In 
his hands lies the solution of the vexed 
pure food question which is exciting 
general interest throughout Canadian 
trade at the present time, according to 
Hon. A. B. Morine, ex-premier of New­
foundland, a man of wide business ex­
perience.

We hear much of the necessity of en­
forcing the regulations of the Pure Food 
l,aw: and of the dilliculties attending the 
same, but comparatively little of the 
probable ultimate solution of the whole 
difficulty, which is nothing less than an 
educational campaign in the interests of 
pure food. The consumer as a rule buys 
what the grocer places before him, and 
the responsibility of the grocer to sup­
ply his customers with a bona tide arti­
cle is all the greater on this account. 
The principal consideration with the 
grocer, however, is a pecuniary one; he 
wants goods for price because the trade 
has got into the way of asking for a 
cheap article and it never occurs to him 
that it might be worth his while to 
create a demand for higher-class goods. 
This is possible only on one condition, 
namely, that the grocer handles high- 
class goods exclusively and absolutely 
refuses to buy food products for price 
from the manufacturer. The power of 
the grocer is unlimited in this respect, 
as may be seen from the recent action 
of the retail grocery trade in the United 
States in forcing several prominent 
manufacturers of food products to

EDITORIAL

abandon certain objectionable features 
of theii premium exchange system.

The manufacturer has no other choice 
but to supply what the consumer wants; 
what the consumer wants is determined 
largely by what the retailer has to sell, 
and the duty of the grocer is to supply 
only the purest food products on which 
the margin of profit is the most satis­
factory on the whole, and for which a 
demand may be quickly created, it only 
the grocer takes the trouble to talk 
pure food to his customers instead of 
goods for price.

The leading Canadian manufacturers 
have already shown a keep and sympa­
thetic interest in pure food products 
and are afforded a further opportunity 
of co-operating with the retail grocery 
trade in closing out inferior products. 
This may be done by supporting the In­
land Revenue Department in its endea­
vor to enforce the pure food regulations 
throughout the trade and by advertising

A gentleman who lias been traveling 
through Wes'ern Ontario in a letter written 
from Hamilton, January 15th, says : " It
strikes me that one can go into a hardware 
store and as reasonably expect to get Hard­
ware AND Metal there as ten-penny 
nails, and likewise be as sure of getting 
The Canadian Grocer in a grocery 
store as a pound of tea. "

the fact that they handle nothing but 
what is guaranteed as pure. In this 
way the goods in question will go into 
general consumption, and as the public 
become thoroughly familiar with the 
merits of reputable brands “made in 
Canada,’’ an unprecedented demand for 
them will spring up.

FEED CATTLE AT HOME.
HE agitation for the admission of 

Canadian store cattle into Great 
Britain has again taken definite shape, 
this time in the form of a vigorous pro­
test from Irish stock-raisers against the 
removal of the embargo, on the ground 
that it would mean a total ruination of 
the beef-raising industry in Ireland, 
where two-thirds of the cattle exports 
are store cattle.

This fear that the free admission of 
Canadian “stockers” would lessen the 
demand for Irish underfed cattle in 
Great Britain is hardly worth consider­
ing for the reason that the Irish stock- 
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raiser snoulri he in a position lo stand 
Canadian competition.

An aspect of the cattle embargo ques­
tion which vitally concerns Canadian 
stock-raisers is whether Canada derives 
the fullest possible benefit from the 
cattle-raising industry in sending store 
cattle to the Old Country to be fatten­
ed, which would undoubtedly be done on 
a very large scale if the embargo were 
to be lifted. Surely it is practicable for 
Canadian farmers to feed their export 
cattle at home, especially when the 
superior value of fat slock in the Brit­
ish market is considered. Roughly 
speaking a store animal is not worth 
more than 3c a pound or $30 a head, 
while cattle ready for the market, 
weighing about 1,500 pounds, should be 
put down at 5c, or $75. Stock can be 
fattened quite as well on Canadian as 
on foreign hay and produce; the big 
commercial consideration is that the 
Canadian farmer will have $75 to spend 
in Canada instead of $30 for every head 
of cattle sold.

The profit on dressed meat is even 
greater, and it is gratifying to note a 
growing tendency among Canadian ex­
porters to ship cattle not as store cat­
tle, nor even as fat stock, but as dress­
ed beef.

HIGH PRICES FOR CANNED 
APPLES.

FEW weeks ago The Canadian Gro­
cer commented upon an address 
delivered by the chief, oi the Fruit 

Division, Ottawa, in which he blamed the 
Canadian fruit canning industries for al­
lowing so many apples to go to waste 
during the season of 1904. The Canadian 
Canners wrote a lengthy letter in reply- 
refuting these charges and endeavoring 
to establish that they had not shown 
lack of enterprise in declining to pack 
larger "quantities of canned apples.

According to recent reports from the 
United States it would appear that there 
is likely to be a great scarcity of can­
ned apples before another season comes 
around, and, if, as it is generally pro­
phesied, the crops next year are very 
light, owin? to there having been three 
continuous seasons of bumper crops, 
there is every prospect that canned ap­
ples will advance to famine prices, not
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only in the United States, but in Can­
ada and Great Britain. We quote from 
some of the lending commercial papers in 
I his connection :

The Canner and Dried Fruit Packers. 
Chicago, January 12, 190n: “Gallon ap-

H. D. Kelly, President Toronto Retail Grocers 
Association.

pies are forging to the front and show 
decided firmness, a result of the reduc­
tion in output last season, and because 
the active consuming period for these 
goods is still ahead of us.”

The New York Journal of Commerce, 
January 7, 1905: “The upward tendency 
of prices on gallon apples is still pro­
nounced and a $2.25 price on State pack­
ing is sjAiken of as a possibility of the 
near future. Some holders now ask 
$2.10, hut little lots at the old prices 
continue to crop up.”

The American Grocer, New York, 
January 11, 1905: “It is very hard work 
to buy full standard New York State 
apples below $2, at which price lines 
have been sold. There is a very light 
offering and a firm market. Possibly 
some odd lots, a little off in quality, 
might be found at $1.90. Large opera­
tors confidently look for a $2.50 mar­
ket.”

The Baltimore Trade, December 20, 
1904: ‘ ' i iallons close the vear in strong 
position, due to shortage in the pack for 
this year. Packers, discouraged by the 
unprofitable prices which prevailed on 
last season’s pack, refused to put up 
new goods. The result is that the mar­
ket is now poorly supplied, and con­
sumptive demands are becoming urgent. 
Bakers’ supply houses have been at 
work quietly buying up everything they 
could find at $1.85 or under delivered, 
and according to one report they have 
succeeded in obtaining control of a

good many of the supplies now available, 
heretofore packers have not suspected 
the size of the movement, and have sold 
readily at that price. Now all stocks 
are held firmly, and an advance is im­
minent.”

Gallon apples, as will be seen above, 
are already bringing $2.25 per dozen 
f.o.h. in the United States, and large 
operators speak now of a $2.50 market, 
li' such is the position in the United 
States it means that all the gallon apples 
available in Canada at the present time 
will lie required for ex|K>rt at profitable 
prices.

In their recent letter the Canadian 
fanners intimated that they were offer­
ing gallon apples at less than cost price. 
If they are still doing this it looks as 
tin ugh tliev wore, despite their own 
statements, wanting in enterprise. It 
would seem hardiv imssihle that they 
need sell apples at cost, or less than 
cost, when the outlook for export tfaill­
is so bright, the United States being

B. Panier, Secretary Toronto Retail Grocers' 
Association.

practically Canada’s only competitors 
for canned apples in Great Britain. 
However, in these days of high prices 
it is refreshing to know that there arc 
at least some goods which are purchas­
able at very low prices.

CONSUMPTION OF SUGAR IN 1904.
HE CANADIAN GROCER is in­

debted to Mr. Wallace Anderson, 
of the Acadia Sugar Refining Co., 

for the following classified statistics re­
garding Canada’s consuriiption of sugar 
for the fiscal year 1904, ending June 30. 
It will be seen that importations of re­
fined and of all sugar above 16 Dutch 
Standard totalled 23,734,365 lbs. Sugar 
not above 16 Dutch Standard was im­
ported to the extent of 366,810,295 tbs., 
the grand total being 390,544,660 lbs., 
or 174,351 tons. The percentage of im­
ports above 16 Dutch Standard was 6, 
while that of the sugar coming in under 
the preferential tariff was 72, a result 
which ought to be particularly gratify­

ing to sugar exporters in the West In­
dies and British Guiana.

General Preferential Total
Ahow 16 US. Tariff Tariff Tariff
and all refilled. Lbs. LU LU LU
Great Britain. 2.020,915 7.423.653 1.344 9.445.912
British Guiana 720 Nil. Nil 720
“ West Indies 1,501 80.513 82,014

Hong Kong-----
Austria - Hun-

39,162 Nil 39.162

«ary.............. 5.903.285 5.903.285
Belgium............. 83, tHU 83.840

15.528 15.528
Denmark........... 250 250

22.069 22,069
Germany........... 2.815.457 2.815.457
Holland............. 815,618 815.618
Porte Rico . . 5,114 5,114

2.098,981
2.406.415United States. 2.406.415

Tot al .......... 16,228.855 7..504.166 1.344 23,734.365
(Say 10.596 Tons!

General Preferential Surtax
Not ahow Tariff Tariff Tariff

16 US. Lbs LU LU Lbs
British East

4.728.899 Nil Nil 4.728.899
British Guiana. 
British West

740 113.084.214 113.084.954

5,264.678 161.310.758 166.575,436
Eiji Islands----- Nil 8.515.727 3.515,727
Hong Kong. 
Austria - Hun.

18.017 Nil 18.017

1,459,856 1.459,856
Belgium . 13.883.147 13.883.147

Dutch East In
2.278 2.273

20.241.182 20.241.132
Germany........... 27.713.073 27.713.073
Peru ... 9.576.918 9.576.916

472 472
21.418 21.418

United States.. 988.918 988.918

83.899.596 282.910.699 Nil 366.810.295
(Say 163,755 Tuns I

LU. LU Lbs. Lbs
Grand Total 1 GO. 128.451 290.414.865 1.344 390.344.660

Equals in Tons Cut Tons
1(2.24(1 ll.s each»

Say 44.7<«' 129,650 12 174.351

COMPARATIVE S TAT EM EM 1900 TO 19W

Preferential Surf it x Total
Tariff Tariff Tariff
LU LU. LU LU.

19UU...................  286.363,Uf>0 18.297.398 Nil AS. 660.448
1001 304.010,962 32.678.871 336.694.833
1902 326.824.196 43.251.251 370.075.447
1903 . 288.1-^338 100.091..559 128.935 36S.37U.832
1904...................  100.128.451 290.414.865 1.344 390.344.660

TOO LATE FOR LAST WEEK.
The Canadian Grocer lias pleasure in 

reproducing in this week’s issue por-

J. Bond, Treasurer Toronto Retail Grocers' 
Association.

traits of the president of the Toronto 
Retail Grocers’ Association for 1905. 
II. D. Kelly; of the secretary, B. Ban­
ter; and treasurer, J. S. Bond, all of 
which arrived too late for insertion last 
week.
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Our principal object in putting up

LILY WHITE GLOSS STARCH
in handsome drum packages is to eatcli your cus­
tomer’s eye. The attractiveness of the package 
gets the attention of the purchaser and the good­
ness of Lily White Gloss Starch secures their 
continued trade.
Drums—6 lbs. starch, 8 drums in a case, a pair 
of drumsticks with each drum.
Trunks—6 lbs. starch, 8 trunks in a case.

THE BRANTFORD STARCH WORKS,
LIMITED.

BRANTFORD, CANADA.

CatcH the E,ye

January 20, 1905

COLES Electrically Driven 
Coffee Mills.

THE CANADIAN GROCER

COLES MANUFACTURING CO.,
Wot. 1615-1635 North 23rd St. PHILADELPHIA, PENN., L.6.A.

Agents :
Todhunter, Mitchell A Co., Toronto. Forbes Bros., Montreal.
Dearborn A Co., 8t. John, N.B. Gorman, Eckert A Co., London, Ont.

Pulverizing
and

Granulating

Every Coles Coffee 
Mill has a Breaker that 
breaks the Coffee be­
fore it enters the grin­
ders, thug reducing 
wear of grinders ana 
saving current.

Our Grinder» 
Wear Longeât

No. ee.
Height, 29 in. Length, S3 ill. Width, 23 in. Weight, 276 lbe. 

GRINDING CAPACITY.
Granulating 2 pound» per minute. Pulverizing 1$ pound per minute. 

Capacity of Iron Hopper», 6 lbe. of Coffee.
We make 26 other styles and sizes of Grocers Counter Mills. Floor 

Mills and Electric Mills For Prices, Terms and Discount», addres»

Single and 
Double 

Grinders

GRANULATOR. PULVERIZER.

SALA1A
■ CEYLON TEA

X:<v
Have a Drink ?
Why, yes, I will,
As sweet ‘‘Salada’s”
In the •‘Still”
Fill up that cup,
That’s my position.
It’s the leading aid to “PROHIBITION.”

This is the Tea that won the “Highest Award” 
and the “Gold Medal” at the World’s Fair, 

St. Louis, 1904.

Wholesale 

Terms on

Application.

“SALADA”
Toronto, Montreal
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QUEBEC MARKETS. TEA.

Groceries.
Montreal, Jan. 19, lflflfi

JOBBERS report business as keeping 
up remarkably well. Travelers' or­
ders are coming in in goodly num­

bers and for fair-sized orders. Country 
roads are reported in* first-class condi­
tion, and farmers are bringing more 
business to the local country centres.

The sugar market continues firm. An 
advance of 10c per hundred on hard 
sugars, and 15c on yellows took place 
last week after The Grocer had gone to 
press. New prices are given in depart­
ment devoted to sugar. The tea market 
is still in a very unsatisfactory condi­
tion. Very little trading is done and 
almost every trade is featureless. No 
cables from Colombo or London received 
of an important character. Some bids 
have been made for fair-sized lots gf 
Japans, medium grades, but these did 
not go through. Molasses is firm. Local 
stocks comprise not more than about 
fiOO puncheons, and holders are not anxi­
ous to sell. Maritime Provinces are 
said to have a fair supply of Porto Rico 
molasses. Coffees maintain their strong 
position. Spices remain unchanged with 
the exception that nutmegs and cloves 
are easier. Business in green fruits has 
been unusually quiet. Frozen fish con­
tinue to improve in demand. Salt fish 
are still somewhat backward, but will 
improve shortly. It is expected that be­
fore Lent, prices will be stronger. The 
canned goods market is unchanged, and 
there are no noticeaJile features to re­
port. Rice is also unchanged. Cali­
fornia raisins and cloves are scarce, 
with few offerings. Reports from Dénia 
indicate Valencia stocks as exhausted. 
There is nothing new to report in cur­
rants. Business in vegetables of all 
kinds is fair. Potatoes are firm and 
onions scarce, particularly reds. Maple 
products remain unchanged, though it is 
expected new life will be put into busi­
ness within the next few weeks. De­
spite the advance in Canadian Spring 
wheat, millers report flour prices un­
changed and buyers not willing to pur­
chase owing to the unsettled condition 
of the market. Rolled oats hold saun­
as last quotation and business is light.

SUGAR

The sugar market maintains a firm 
lone. Although the raw market is re­
ported as easier, it is the general opin­
ion of the trade and the refiners that a 
further advance is likely to take place. 
An advance of 10c was noted last Fri­
day after The Grocer had gone to press.
Granulated, obis........

Paris lump, boxes end bbls. 
" '* 4-boxes and lj-fc

Extra ground, bbls...............
' " 60-lb. boxes.
" " 86-lb. boxes .

Powdered, bbls......................
" 50-lb. boxes........

Phoenix..................................
.... 5 50

m Trinidad.

The situation in teas is practically un­
changed. Ceylon teas seem to keep their 
hold on tne trade, although there lias 
not been very much heavy buying done 
on account of the limited stock avail- 
aide. Reports from Ceylon are very 
meagre. From recent reports at hand 
Ceylon market shows a difference of 
over one cent per pound over correspond­
ing time last year. The local market 
quotations range from 12c to lfic on 
greens, and from 1 Ic to 25c. on blajcks, 
according to grade. China teas are 
practically a dead letter on this market. 
There is some little trade being done in 
Japans and offers of from 200 to 800 
half chests for low grades have been 
turned down by leading brokers. Prices 
are unchanged and as previously quoted, 
running from 11c to 17c for second and 
third crop leas. First anil second crop 
are virtually off the market.
Japans fine ............................................

Medium ....................................
Good common ........................
Common....................................

Ceylon - Broken Pekoe ........................
Pekoes ........................................
Pekoe Souchongs....................

Indian- Pekoe Souchongs....................
Ceylon greens—Young Hysons ........

Hysons ..................
Gunpowders ............

China greens Pingsuey gunpowders
Congous Kaisows....................................

Pakling boxes................

U 2d 
0 20

0 12* 
0 25 
0 17 

. 0 15
0 15 0 Id 
0 144 
0 13$
0 12

0 12

0 28 
0 24 
0 II 
0 15 
0 38 
0 20 
0 20 
0 18 
0 18 
0 15 
0 14 0 12 
0 12 
0 14

SYRUPS AND MOLASSES.

Market is firm in molasses, with verv 
little being done locally on account of 
file high prices asked bv holders, whose 
stocks are light. It is estimated that 
HII0 puncheons Barbados will cover local 
stocks. Refiners have been buying up 
considerable lately. Reports from tIn- 
Mari tinn* Provinces are that a fair sup­
ply of Porlo Rico is still available, hut 
lhat this is getting into the hands of a 
few larger dealers. Latest advices from 
Barbadoes estimate shortage of current, 
crop at about 83 per cent. Corn syrups 
are in growing demand and owing to tin- 
very superior article that is produced 
by the makers, the consuming public is 
more appreciative of these goods. We 
quote:
Barbadoea, in puncheous.......................................................... 0 :tU

'* in barrels................................................................. 0 324
“ in half-barrels ........................................................ 0 33$

New Orleans........................................................................  0 22 0 35
Antigua...........................................................................................  0 27
Porto Rico...................................................................................... n 45
Com syrups, bbls......................................................................... 0 021

" *-bbls.................................................................. 0 021
" t-bbls............................................................................ 0 03
" 38*-lb. pails................................................................ 1 30
" 85-lb. pails................................................................. 0 90

, 2-lb. tine, 2 doz. per case........................................... 1 90
5-lb. " 1 doz. “ ........................................... .35

10-lb. “ 4 doz. “ ........................................... 2 25
20-lb. “ $ doz. “ ........................ ................ 2 10

SPICES.

Nutmegs are somewhat easier, and
cloves also reported weaker. Ginger is 
steady and little turning over, (’assin 
unchanged. Wc quote:

Ver it,
Peppers, blsck.................................................................. 0 IS OK

„ white ...............................................................  0 S5 0 30
Ginger..................................................................................  0 15 0 24
Cloves, whole ......................................................... 0 22 0 35
Cream of tartar................................................................ 0 25 0 30
Allspice...............................................................................  0 16 0 IS

COFFEE.

Coffees, particularly in 
giades, maintain their firm

the lower 
lone and

position. New York market is steady 
and spot coffee is scarce. Locally busi­
ness is quid with firm position. Chicory 
has advanced for best English goods
HoodC'ovutes...................................................................  oio on»
Choice “   0 114 o 12$
Jamaica coffee...................................................................  0 104 0 11
Java....................................................................... 0 18 0 21
Mocha 0 16 8 IS
Rio......................................................................... 0 08 0 OS

CANNED GOODS

The canned goods market remains 
unchanged with the consumption 
only as usual at this time of 
year. There is no activity or particu­
lar feature noticeable, the forward pur­
chases of the retail trade not being 
overtaken In country dealers. The salm­
on market is strong and stocks not 
overly plentiful Supplies of sardines 
are fairly plentiful with prices unchang­
ed. running from $H.0lt to $11 ltd per
vase foi imported stock, 
at $8.75 to $1.(10 a ease

amt domestic

Salmon, pink................................................... 0 90 1 00
1 S3

Rivers Inlet redaoekeye 1 65
“ Eraser River red sockeye......... ................ 1 50 1 75

I a) bsters, tails...................................................
" 1-lb flats

3 46
.............. 3 50 4 M

" 4 lb data......................................... 2 15
Canadian Sardines, is 3 65 4 0#
California asparagus 4 50 5 00
Asparagus tipe................................................. 3 50 3 75

V Kit KT* BLES. Per doz

Corn, 2-lb. tins ...................................... $1 20
“ 2-lb. snoot ash 1 25

Gallon corn....................................... 5 «
Tomatoes, 3-lb. tins 1 30
Gallon tins............................................... 3 60
Sugar Wets................................................ $U 85 0 95
2 a Asparagus Tips 2 50
2 s Beans, Golden W ax
2"s " Refugee or Valentine .

0 80
0 824

2» “ Crystal Wax........................ 0 921
2 s Peas, No. 4 " Standards .......... 0 82$
2s " No. 3‘‘Early Junes' 0 85
2s “ No. 2 “Sweet Wrinkled 0 95
2s “ No. 1 “Extra Fine Sifted 1 30
2 s Table Spinach...................... 1 40

Pears Flemish Beatify Bartletta and pie in
2, 21 and 3 a............................................................#1

Peaches - White yellow anti pie, lia. 2"a, 2|'s
3'e..........................   1
Gallon pears............................................................ 3

“ iH-aehes...................................... 3
Pumpkins. 3-lb. tins ............................................

" Gal............................................................
3-lb. squash..........................
2 a Cherries, red. pitted....................................
2 s “ “ not pit ted..................................
2 a black, pitted.................................
2 s black, not pitted..............................
2a white, pitted.......................................
2a “ white, not pitted.......................
2 s Currant a. red, heavy ayrup . ............
2 a “ red. preserved
Gala. “ reel, standard........................
Gala. “ red, solid pack....................
2 a “ black, heavy ayrup........................
2 a black, preserved
Gala. 11 black, standard
Gals. “ black, solid pack................
2'a Gooeeberries, heavy syrup .
2 a *' preserved
Gala. “ standard...........................................
2’a Lawton berries, heavy ayrup
2*s “ preserved . ..........
Gala standard...............................................
2'a Pineapple, sliced..................................................
2 a “ grated...................................................
3 a “ whole.......................
2 s Plums, Damson, light syrup................

" heavy ayrup........................

standard.
Lombard, light syrup . 
“ heavy syrup ..

24.
3s 
Gala.2a 
2 a
il-3e
Gals 
2'a2 a
IV
Gals
2'a

£•....................
2 s Raspberries, red, heavy ayrup . 
2 a preserved
Gala. “ ** standard

standard..............
Gage, light syrup, 
heavy ayrup..........

standard. 
Egg, heavy ayrup.

- 2 824 
i 3 67$ 
i 4 50 

U 72* 
2 50 
1 00 
2 20
1 75
2 20

2 40 
2 00 
1 574 
1 77* 
« 75
7 00
1 75
2 05 
5 01
8 00
l 62* 
l 85 
7 25 
1 37!
1 $5 
4 974
2 25 
2 35 
2 50 
1 no 
1 30
1 574
1 85
2 a-.
1 On 
1 35 
1 634 
1 90
3 15 
1 15 
1 474
1 72$
2 00 
3 45
1 584
1 80
2 10 
1 40

35



The Canadian Grocer. THE MARKETS-QUEBEC January SO, 1905

I Build Business
on rock foundations.

In the matter of the
JAMS, PRESERVES, 
MARMALADE and 
CONFECTIONERY

which you sell, build on

McGregor Quality
It will stand you in good stead.

always order
McOKEOOK GOODS

McGREGOR HARRIS CO.
Limited

33 Pearl St.. - TORONTO.

You are Interested 
in Something.

IV hy not get the best items that 
are printed on the subject.

We read aud clip thousands of newspaper» 
every week therefore we can equip you 
speedily and economically for a debate, 
speech, lecture, essay or anything else requiring 
up-to-date information and more of it than your 
competitors are likely to get.

Terms 100 Clippings, 8 5.00 
250 “ 12.00
500 “ 22.00

1.000 " 40 00

Send for our Booklet which fully explains the 
scope of the clipping industry.

We have also lista of firms in every branch of 
trade in the Dominion, the professions, club 
members, society, etc,, and we are prepared to 
address and mail circulars or letters to these at any

C1NMIIN PUSS CLIPPING BUREAU,
232 McGill Street. MONT REAL, QUE. 

Telephone Main 1255.
10 Front St. E., Toronto Telephone Main 270L

All About Tea 
From A to Z

Tea Hints for Retailers
by JOHN H. BLAKE, tea expert

If you aspire to a greater knowledge 
on the subject of Tea, a knowledge that 
will make you an authority—Buy this 
book The chapter on Tea-Blending is 
alone worth the price of the book.

Money refunded if you conclude, 
after a week's examination, you don’t 
want it.

Postpaid, $2.00
TECHNICAL BOOK DEPT.

Maclean Publishing Co., Limited
io Front St. E., Toronto

Gals. " “ solid pack........................... S 00
2 s “ black, heavy syrup......................... 1 35
2's “ “ preserved ........................... 1 50
Gals. “ “ standard.............................. 4 75
2’s Rhubarb, preserved....................................... 1 15
3-s “ •* ........................................  1 90
Gals. “ standard......................................2 62*
2's Strawberries, heavy syrup, 1903 pack.......... 1 47®
2's “ •* “ 1904 pack.......... 1 60
2’s “ preserved.......................................... 1 75
Gals “ standard........................................... 5 50
Gals. “ solid pack ....................................... 8 5o

RICE.

There is no change to note in the posi­
tion of the lice market this week. Busi­
ness is on the quiet side and there is no 
evidence of buyers being anxious to pur­
chase, despite the fact that the report 
of the Burinai) rice crop would indicate 
further advance.
B rice, in 10 bag lots..................................................... 3 05
B rice, less than 10 bags............................................... 3 15
C rice, in 10 hag lots.....................................................  2 95
C rice, in less than 10 hag lots...................................... 3 05

Foreign Dried Fruits.
News on foreign dried fruits is scarce. 

In Valencia raisins reports from Benia 
arc that, stocks there are exhausted, and 
locally there are no surplus stocks in 
the hands of the trade. California rais­
ins and prunes are scarce with few offer­
ings, and some shippers have with­
drawn entirely from the market. The 
curing weather in California has been 
against large stocks, and more fruit has 
been sold to distilleries than ever has 
been known in the history of the trade. 
These facts must have a tendency to 
strengthen prices materially before the 
new crop lias readied the market. If 
there is any renewed activity on the 
local marvel higher prices may be look­
ed for.

VALENCIA RAISINS,
Fine off-stalk, per lb ........................... ...............  0 05 0 06
Selected, per lb................................................................. 0 061
Layers “ ......................................................  0 07 0 07$

DATES.
Dates, Hallo wees, per lb........................................ 0 04 0 04*

CALIFORNIAN EVAPORATED FRUITS.
Apricots, per b.................................................................. 0 134
Peaches “   0 10$
Pear» "   0 IS

MALAGA RAISINS.
London Layer».................................................................. 2 00
"Connoisseur Clusters ”.................................................. 2 60

“ Quarter boxes............................. 0 80
"Royal Buckingham Clusters,’* H-oxes...................... 1 10

" Boxes...................... 3 60
" Excelsior Windsor Clusters ....................................  4 60

" •' ie ........................... 1 35
CALIFORNIAN RAISINS.

Loose muscatels, per lb........................................... 0 07* 0 00
" seeded, in 1-lb. packages .......  0 08 0 09

" " 2 crown..............................................  0 06
3 "   0 061

" " 4 " .............................................. 0 08
PRUNES.

Per lb. Per lb.
3040s....................................................................................  0 08*
40-506...................................................................................  0 08
5040s..................................................................................... 0 07
80-70»....................................................................................  0 06
7040s.................................................................................... 0 06
80-90».................................................................................... 0 06
90-100»................................................................................. 0 06
Oregon Prunes (Italian style) 40-50»................................. 0 08

" " 5040s..........................  e 07
Oregon prunes (French style), 60-70s................................ 0 06

" " 90-100»................................ 0 04
" " 100-120».....................  0 04

CURRANTS.
Filiatras, uncleaned...................................................... 0 041
Fine Filiatras, per lb. in cases.................................  0 04* 0 06

" " cleaned.................................. 0 041 0 06*
“ " in 1-lb. cartons.....................  00 5$ 0 06

Finest Vostlzzae " .. ............................................ 0 06* 0 071
Amalias " ..................................................... 0 06

SULTANA RAISINS.
Sultana raisins, per lb...........................................  0 06* 0 08

" " 1-lb. carton.......................................... 6 09

ELEME TABLE FIGS.
Six crown, extra fancy, 40-lb. boxes............................. o 13
Five crown, fancy, 10-lb. boxes..............................................
Four crown, fancy, 10-lb. boxes................................... u 09
Three crown........................................................... 0 07 0 07*
Glove boxes, fine quality, per box..............................  0 11
Fancy washed figs, in baskets, per basket.................. 0 20

" pulled fig®, in boxes, per box............................ 0 22
** stuffed figs, “ " ......................... o 28

12-ox. boxes ......................................................... 0 06* 0 07

NUTS.

Grenoble walnuts......................................................0 IS* 0 14
Tarragona almonds......................................................... 0 13
Sicily filberts........................................................................ 0 11
Shelled walnuts.................................................................. 0 20
Marbot Walnuts........................................................0 10 Oil
New Brazils............................................................... 0 15 0 16
Jumbo pecans.................................................................... 0 14
Large " ................................................................... 0 12*
Shelled almonds........................................................ 0 24 0 26
Peanuts, Spanish shelled................................................ 0 13

“ Virginian brand, shelled................................  0 12
New chestnuts, per lb...................................................... 0 11
Peanuts, Bon Tons.......................................................... 0 11*

" Sun brand.......................................................... 0 10
" Diamond G brand .............................T............ 0 08
" Coon brand ....................................................... 0 07*

Italian chestnuts, per lb.................................................. 0 07

Green Fruits.
Business during the week has been un­

usually quiet, with the exception of a 
demand for California navel oranges. 
These are selling freely at $3.00 to 
$3.25. Pineapples are slow sellers- 
Florida tomatoes are coming in freely 
and in much better condition, selling at 
$4.50 to $5.00 per crate. Two cars of 
California celery is expected this week; 
probable price will he about $5.00 to 
$5.50. Peanuts, all grades, have ad­
vanced Jc per lb. Grenoble shelled wal­
nuts are (cheaper than seen before on this 
market. We quote:
Cocoanuts, per bag of 100..
Pineapples, 24 to case...

‘ 30 to case .
4 50

Cranberries, finest dark........... ........................................

" 25 quart boxes...............................................
Jamaica oranges, per bbl...........................................  4 50

" “ per box.........................................  2 50
grape fruit, per box.................................... 3 50

Florida oranges, per box .........................................  4 00
Florida grape fruit, per box...............................................
Mexican oranges, per box........  ...........................2 00
California naval oranges, per box........................... 3 00
New Messina lemons 3<k/s...............................................

“ " “ 360’s...............................................
Bananas, large bunches, crated..............................  1 25
Bananas. 8s, per bunch, crated........................................
Apples Winter varieties............................................. 2 50
Sweet potatoes, per bbl.................. ...................................
Almeria grapes, per bbl............................................. 5 50
Celery, California golden heart, per case......................
Tomatoes. Floridas, crate ......................................  4 60
Lettuce, Boston ..................................................................

4 60
5 00
3 50 
8 50 
7 50 
2 25 
5 00 
2 75
4 00
4 50
5 00
2 25
3 25 
2 50 
2 26 
1 50 
1 00
4 00
4 76 
7 00
5 50 
5 00 
0 85

Vegetables.
Business is fairly good in mostly all 

lines. Potatoes remain Ann with a 
strong undertone to the market. Choice 
stocks sold in ear lots at 62 l-2c and two 
cars were sold on track at 64c. In 
jobbing way prices range from 75c to 
80c per bag. Onions—The demand
continues good with prices firm, particu­
larly for red, which continue scarce, 
$3.75 per barrel is asked for both red 
and yellow.
Bunch lettuce, per doz. bunches.
Radishes, per doz. bunches...........
Mushrooms, per lb.........................
Mint, per doz. bunches....................
Parsley, " " .............
Sage, per doz....................................
Savory, per doz................................
Beets, new. per doz.,
Egg plant, per basket. 
Rhuoarb. coutdoor, per doz................................................
Green onions, per doz...........................................................
Spanish onions, large cases, per case...............................

" " crates, per case.....................................
Red onions, in 75-lb. bags, per bag..................................
Yellow onions, in 80-lb. bags; per bag............................
Green house water cress, per doz.....................................
Green cucumbers, per bush, hamper.............................

“ per half bushel hamper............ 0 60
*’ per bbl..................................................
" per doz......................................... 0 40

Green cabbage, per doz.......................................................
" beans, per dush................................................. 1 00

Waxed beans, per bush........................................................
Cauliflowers, home grown, per doz...................................
Green peppers, per basket....................................................
California celery, per case........ ..........................................
Canadian celery, per doz.....................................................

Pish.
The demand for frozen fish continues 

to improve. There has not been much 
business in salt fish as yet ; this was 
expected, though shortly a good trade 
will set in. New, large, frozen herring 
are now arriving freely, and both in 
size and quality are this year much bet­
ter than for several seasons past. These

0 78o as
1 70 
0 SO 
0 20 
1 00 
1 00 
0 26 
0 75 
0 36 
0 16 
3 76
1 50
2 50 
1 76 
0 46 
1 26 
0 75
3 50 
0 60 
0 60 
1 16 
1 00 
1 60 
0 46 
5 50 
0 71
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herrings come direct from Newfound­
land, via Halifax, and are a very im­
portant factor in the frozen fish trade. 
Frozen haddock has also been arriving 
freely, but most of the stock is now in. 
Prices are a little easier on some lines, 
but the tendency is for higher figures 
and firmer position, and before Lent be­
gins, there will be some advances as 
stocks this year are not very heavy and 
the demand for fish of every kind is in­
creasing in Canada every year. We 
quote:
Standard bulk oysters, per gal............................................. 1 40
Selects...................................................................................... 1 60
SheU oysters, bbl........................................................ 5 00 8 10
Fancy Malpecques...................................................... 9 99 *9 99
Caraquet........................................................................ 4 00 5 00
Dressed bullheads............................................................... 0 09
Haddiee...................................................................................  ®
Bloaters in boxes, 100 fish................................................... 1 00
Smoked herring, per box, new................................ .... 0 12
Fresh haddock, per lb................................................. 0 03} 0 041
Pike. “ round winter caught........................  0 05 0 Ool
Halibut, per lb............................................................ 0 08 0 081
Gaspe salmon, fresb frozen.............................................. 0 15
B. O. Salmon, lrozen.................................................  0 08| 0 09
Fresh steak cod ..................................................   0 05|
Market cod.............................................................................  0 04
WMWflah...................................................................... 0 07| 0 08
Dore............................................................................... 0 06 0 06$
Fresh frozen Smelts..................................................  0 09 0 12
Fresh frozen Herring. 100—,................................  1 50 1 90
New frozen Tom Cods ........................................................ 1 90
No. 1 Labrador herring in 30-lb pails............................... 0 80
No. 1 Herring, Labrador, per bbl..................................  5 00

No. 1 Holland herring, per half bbl................................... 6 50
No. 1 Scotch herring, " "   6 50

" " per keg........................................... i 00
Holland herring, per keg..................... ..................... 0 65 0 75
No. 1 Salt mackerel, pail of 20 lbs................................ 2 00
Boneless cod, 1 and 2-lb. blocks, per lb......................... 0 06

•' fish, " " “ .........................  0 06:
“ " loose, in 25 lb. boxes....................................... 0 04

Pure Georges cod, 40 lbs ..................................................  0 07|
Skinless cod, cases 100 lb. (new).......................................... 5 00
Green Codtish, (200-lbs. ) No. 2............................................. 5 75

* " No. 1............................... ,.......... 7 00
Large " ......................................................  7 00
Labrador Salmon, half bbl............................................... 9 00

'* *' (200 lbs. ) bbls........................................  17 00
" " Large (300 lbs.)..................................... 24 00

B.C. salt salmon, bbl.........................................................  1400
" “ $ bbl ...................................................... 7 50

Lake trout, salt, 100 lbs...................................................... 5 00
Sea Trout in bbls. 200 lbs..................................................  9 50

" • half bbls............................................................. 5 50
Marshall’s kippered herring, per doz............................... 140

•Canadian kippered, per doz............................................... 1 00
Canadian | sardines, per 100.....................................  3 76 4 00
Canned cove oysters, No. 1 size, per doz......................... 1 30
Canned core oysters. No. 2 size, per doz........................ 2 25

Country Produce.
BEANS.

A steady market obtains with busi­
ness on the small side, no large lots be­
ing turned over. Prices are unchanged.
Choice primes ...........................................................  1 35 1 40

" less than car lots............................... 1 40 1 50
Primes .........................................................................  1 30 1 35

HONEY.

No material changes are noted this 
week. Business quiet. White clover 
honey in comb is none too plentiful and 
brings 12 l-2c to 13c.
White clover, extracted, tins................................... 0 08 0 08$

" •' kegs..................................................... 0 074 0 08
“ - comb...................................................  0 12$ 0 13

Buckwheat...................................................................  0 06 0 06$

MAPLE PRODUCTS.

The position of the market remains 
unchanged, no heavy demand being no­
ticeable for any maple products. It is 
expected, however, that considerable 
more life will be noticed within the next 
few weeks. The action of the Inland 
Revenue Department in insisting upon 
the branding of pure maple syrup, as 
such, and the labelling of compound 
goods as compound, has proved of inter­
est to dealers and blenders of syrups.
Maple syrup, in wood, per lb....................................  0 05} 0 06$

8 8,88
fun Bisuo. county, pur lb..................................  0 • M

HOPS.

Business very quiet. The demand 
limited and prices unchanged.
Cholo. ..........................................................................  0 31 • 35
tub to good.................................................................. 0 26 e si

Flour and Feed.
FLOUR.

Despite the fact that Canadian Spring 
wheat markets have shown a further ad­
vance of 13-4c per bushel during the 
week, millers have made no change in 
their quotations and the local market is 
still unsettled with prices irregular. The 
demand is limited and buyers are not 
disposed to buy freely on account of the 
unsettled condition prevailing. Demands 
from foreign sources during the yeek 
have been received.
Manitoba spring wheat patents............................... 550 5 80

" strong bakers'............................................. 5 20 5 50
Winter wheat patents................................................  5 50 5 70
Straight rollers............................................................. 5 20 5 30
Extra............................................................................. 4 55 4 60
Straight rollers, bags, 90 per cent........................... 2 55 3 66

FEED.

Manitoba bran and shorts are easier 
and in some instances cuts in prices 
equal to $1 per ton are noted A fair 
demand prevails. Ontario bran is steady 
but offerings small.
Mouillie.......................................................................
Ontario bran, in bulk.............................................

Manitoba bran, in bags .........................................

25 00 28 00
16 00 17 CO 
.... 20 00

17 00 18 oe
20 00

ROLLED OATS.

There is nothing new to report in the 
condition of the rolled oats market. 
The feeling is steady and demand only 
fair, and for small lots.
Fine oatmeal, bags............................................................. 2 60
Standard oatmeal, bags .................................................. 2 60
Granulated “ “ .................................................... 2 50
Rolled oats. " ................................................... 2 55

“ bbls........................................ .............. 5 00

HAY.

A limited demand has prevailed dur­
ing the week. Supplies appear to be 
coming forward more freely with but a 
limited demand. The undertone is in 
consequence easy and no actual changes 
in price to note from our figures of last 
week. Foreign advices were firm, but 
as prices are very low dealers do not 
feel disposed to increase their ship­
ments.
No. 1 timothy................

" 1 ** choice 
" 2 “ ordinary-

Clover.............................
Clover mixed ..............

9 00 9 60 
8 00 8 50 
7 00 7 25 
7 00 7 50 
6 50 7 00

ONTARIO MARKETS. 
Groceries.

January 18, 1905.

ONTARIO wholesale grocers have 
had an agreeable surprise this 
week in so far as business was 

much more brisk than usual at this time 
of year. Apparently the consumptive 
demand for grocery staples in the coun­
try has increased or else the retail trade 
was not stocked as heavilv as expected, 
since general buying has set in unusually 
early. Some wholesalers think the un­
precedented firmness of sugar has had a 
tendency to stimulate general buying. 
In any event active buying in sugar is 
the feature of the week. The majority 
of the trade are still purchasing from 
hand to mouth, and at the present time 
are generally speaking supplied for onlv 
three or four weeks ahead. A very small

minority, however, speculatively inclin­
ed, are buying ahead on a small scale.

During the week there has been an 
advance of 10c all round in granulated 
and 15c in yellows and there is evevy 
prospect of a further advance in New 
York markets. Canned goods are in 
seasonable demand, trade in fruits hav­
ing opened up with excellent prospects. 
A livelier demand is noted in tea, an 
unusual feature being the inquiry for 
China greens. The coffee market is 
dull, speculative prices averaging about 
l'-4c lower than last week.

Trade in prunes and currants is fair 
at firm prices, a scarcity in large sized 
prunes being noticeable as well as a 
corresponding slight "advance in prices. 
An advance of Is in Valencia raisins 
and of 3d in currants is reported in 
primary markets, although the local mar­
ket has not been allected as yet. A 
scarcity in California evaporated apri­
cots has also been noted during the 
week.

CANNED ROODS.

A remarkably good trade is reported 
in canned goods generally, notwith­
standing the season cf the year, corn 
and tomatoes moving particularly free­
ly. Canned fruits, including apples, are 
in more active demand with the market 
steadily improving, especially at out­
lying points. Canned fish are quiet. 
Our quotations are as follows:
Tomatoes, 3 s............................................................... 1 25
Com, 2 s......................................................................... 1 15 1 20
Peas, 2's........................................................................ 0 82$ 1 30
Sliced beets, 2's.................................................................... 0 85

" 3 s.................................................................... 0 95
" '* whole .......................................................... 0 95

Pumpkin, 3*......................................................................... 0 75
,r gsl......................................................................... 2 50

Squash................................................................................... 1 00
Asparagus tips, 2's............................................................... 2 50
Golden waxed beans, 2's................ ................................ 0 80
Refugee or Valentine beans, 2's....................................... 0 85
Crystal waxed beans, 2's................................................... 0 92$
Spinach, 2's........................................................................... 1 40

" 3 s............................................................................ 1 80
Baked beans, plain, l's....................................................... 0 45

" 2 * 0 72
" ' 3 s........................................................ 0 90

Tomato sauce, Is................................................................ 0 50
" " 2'e................................................................  0 78

“ 3 s................................................................ 1 00
Chili sauce srme as tomato sauce.
Catsups, tins, 2 s................................................................... 0 78

“ " gsl.................................................................  4 50
" jugs......................................................................... 7 70

Apples, standard, 3's.................................................. 0 80 0 85
“ preserved. 3 s....................................................... 1 47$
“ standard, gal................................................  1 70 2 00

Pears, Flemish Beauty, 2's................................................ 1 52$
" *' " 3 s 2 00

Bartlett. 2s.............................................................. 1 87j
M " 3's............................................................... 2 82
“ whites. 2's.................................................................  1 72
" " 3's.................................................................. 2 67i

Peaches, pie. 3's.................................................................... 1 25
Cherries, red, pitted, 2's.................................................... 2 20

" " not pitted, 2's............................................... 1 75
" English black, pitted, 2's.................................... 2 20
“ “ “ not pitted, 2's.......................... 175
" white wax, pitted, 2’s........................................... 2 42
" " “ not pitted. 2 s................................... 2 00

Lawton berries, heavy syrup 2's.......................................  1 57$
" preserved. 2's............................................ 1 75

standard gal............................................. 4 97$
Plums, Damson, light cyrup, 2’s......................................... 1 00

' " heavy syrup, 2's............................. 1 30
3 s 1 85

*' Lombards, light syrup, 2's.................................... 1 05
“ " heavy syrup, 2's.................................. 1 35
•* " " 3 s.................................  1 90
“ green gage, light syrup, 2's.................................... 1 15
“ " heavy syrup. 2 s................................... 1 47$
'* " “ 3 s 2 00
" egg, heavy syrup. 2'e............................................... 1 52$
** " 3's................................................ 2 10

Pineapple, sliced, standard, 2's........................................ 2 35
" extra “ 2's........................................  2 47$
" grated, “ 2 s......................................... 2 63$

Raspberries, red, heavy syrup. 2's................................... 1 40
u " preserved, 2's....................................... 1 60
" black, heavy syrup, 2's................................ 1 35
“ " preserved, 2's..................................... 1 50

Rhubarb, pi •«erred, 2's...................................................... 1 15
“ 3’s....................................................... 1 90

H " gal....................................................... 2 62$
Strawberries heavy, synip, 2.6........................................  1 60

" preserved, 2 s............................................... 1 75
Lobster, tails......................................................................... 3 50

M 1-lb. flats................................................................ 3 75
" |-lb. flats................................................................ 1 00
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Mackerel............................................................................... 1 00 1 25
Salmon, Fraser River, “ Horseshoe " and 

“ Maple Iveaf,
1-lb. tails, 5 cases and over...................................... 1 774
1-lb. tails, less than 5 rases.................................... 1 80
1-lb. flats, 5 cases and over.................................... 1 90
1-lb. flats, less than 5 rases..................................... 1 92
4-lb. flats, 5 cases and over..................................... 1 17
4-lb. flats, less than 5 cases.................................... 1 20

Salmon, “Clover Ix-af.
1-lb. tails, 1 to 4 cases............................................... 1 80
1-lb. flats, 1 to 4 cases................................................ 1 87'
1-lb. tails, 5 to 9 cases anckover.............................. 1 77<

Churns..................................................................................  0 95 1 00]
Sardines, Sportsman i’s........................................................... 0 14

'* t 8.......................................................... 0 23
“ Portuguese f's................................................. 0 08 0 10

P & C , Is........................................................  0 25 0 27
P & C\, ( s....................................................... 0 35 0 38

“ Domestic, i's....................................................  0 031 0 044
“ i s................................................... 0 09 0 114

Mustard, f size, cases 50 tins, per 100 ... 8 00 9 00
Haddies, per doz........................................................................ 1 00
Haddies, per case................................................................. 4 00
Kippered herrings, domestic................................................. 1 00

“ imported........ ............................ 1 40 1 45
Herrings in tomato sauce, domestic.................................... 1 00

“ “ “ imported......................... 1 40 1 45
California ripe olives, tins, per doz.................................... 4 75
Corned beef, Is, per doz.............................  1 50

“ 2s, “   2 70
6s. " ........................................... 8 00 10 00

“ 14s,   13 00
Lunch tongues, per doz....................................................... 3 00
Potted meats, is. ............................................................. 0 50

is. “ ...................................................•.... 100

SYRUPS AND MOLASSES.

One ul' liic iViiluivs ol' tliis week"s 
markets is tin increased sales of West 
Indian molasses which article is stead­
ily glow ing in favor among (lie Canadian 
gr, eery trade. During the week having 
among the wholesale grocers has been 
general. New crop Dcmera ra, Trinidad 
and Barbadoes molasses is arriving and 
new crop New Orleans is now due al­
though the present test is practically 
prohibitive. An improved demand for 
corn syrups is noted for the week. The 
increased consumption of syrups and 
molasses is in no small measure due to 
the very Mini situation in sugar. Our 
([notations arc as follows :
Darlr'iT................................................................................ ■■■■ ....
Medium................................................................................  0 36 111
Bright .................................................................................. 0 35 0 37
Corn syrup, bbl., per lb............................................................. 0 021

4-bbls “ ............................................................ 0 021
“ tegs “ .......   0 03

I" 3 gal. pails, each .............................................. 1 80
2 eal. " " .................................................. 0 90

“ 2-lb. tins (in 2 doz. case) per case................... 1 90
*• 6 lb. " (in 1 “ ) “   2 36

10-lb. “ (in 4 “ ) *'   2 25
" 20-lb. “ (in | - ) “   2 10

Molseses—
New Orleans, medium.................................................... 0 25 0 30

“ •' à bbl».......................................... 0 27 0 33
" open kettle................................................. 0 45 0 50

Barbadoes........................................................................... 0 36 0 40
Porto Rico............................................................................. 0 35 0 40
West Indian........................................................................... 0 32 0 35
Maple syrup-
imperial qts.................................................................................. 0 271
1-gal. cans.............................................................................  0 95 1 00
5-gal. cans, per gal....................................................................... 1 00
Barrels, per gal........................................................................... 0 76
8-gal Imp. brand, per can....................................................... 4 50
1-gaL “ per case....................................................... 5 10
tiaL “ " ........................................................ 5 80
Qts. “ " ........................................................ 6 00

COFFEES.

The coffee market is easier this week, 
speculative prices ruling about l-4e 
lower than a week ago. Brokers report 
a more active inquiry for coffee gener­
ally, although very little business lias 
been transacted during the week in 
wholesale circles. The substantial ad­
vance in Brazilian Exchange makes it 
temporarily impossible to buy c< ffees 
in Brazil.

The New York Journal of Commerce 
gives the following interesting forecast 
of the market :

Tn comparing the present situation of 
the market with that of a vear ago it is 
well to bear in mjnd that the interests 
that now appear to be operating for 
higher prices were at this time a year 
ago opposed to the advance in prices

which started when the speculative in­
terests in the cotton market entered the 
coffee market as aggressive buyers and 
attempted to run away with it, and that 
it was through the heavy selling which 
came from the interests that are now 
supporting the market that the cotton 
interests who attempted to hull I he 
coffee market last January had to de­
sist. Another factor which also came 
into play last Spring, and which from 
all indications will nut be experienced 
this season, was an abnormally huge 
movement of coffee other than Rio and 
Santos, which proved to he sullieient to 
he more than offset the decreased pro­
duction of Brazil coffee. This season, 
however, the indications are that there 
lias been a further shrinkage in the pro­
duct ion of Brazil grades of coffee, and 
the yield of coffees from other countries 
according to the information at hand 
promises to he below rather than above 
an average outturn.

Turning to the statistical position, ii 
will he found that the world’s visible 
supply of coffee is practically the same 
as at this season last year. It is be­
lieved. however, that during I he balance, 
and which, by the way, is the second half 
of the crop Vear, the comparative sta­
tistical position will lie much stronger, 
it being figured that large reductions in 
the world’s stocks will lie made, it being 
estimated that for the two months Janu­
ary and Eebi nary alone there will he a 
decrease in the world’s existing stocks 
of about I.JÔ0.000 hags, compared with 
a shrinkage of 57<i,000 hags during Ilu- 
same months last year.

Europe’s statistical position is strong­
er Ilian it has been for several seasons 
past at this period of the year, she hav­
ing allowed her stocks to steadily de­
crease since I he opening of I lie crop 
year. Leading European interests, in 
fact, throughout the season have taken 
exactly the opposite stand from the 
leading interests in the American e< ffee 
trade. No credence has been placed on 
the reports from the producing countries 
that there w as a material reduel ion in 
I lie yield of I lie coffee crop and Euro­
pean interests have held off as buyers, 
making no attempt to compete with 
American interests as buyers in the 
producing countries, buyers expecting to 
he able to obtain their supplies cheaper 
after the demand from American buyers 
was satisfied. Europe now, however,

I i ears to he awakening to the knowl­
edge that the crop shortage reported 
from Brazil was indeed a fact, and that 
by keeping out of the market she has 
allowed American interests to stock un 
at relatively cheap prices while she has 
been living upon reserve stocks and 
missed her market. We quote the fid- 
lowing:

Per lb.
Oreen Rioe, No. 7.......................................................  0 10 0 101

“ " No. I..................................................................  Oil
“ “ No. 5.................................................................. 0 111

" No. 4................................................................... 0 12
“ No. I..................................................................  0 12i

“ Mocha ...........................................................  0 21 0 23
" Jars................................................................  0 22 0 36

8 an toe.............................................................. 0 11 0 13
" Plantation Ceylon......................................... 0 86 0 35
" Porto Rico....................................................  0 22 0 25

Oreen, Guatemala.................................................... 0 22 0 25
" Jamaica ........................................................ 0 16 0 20
" Maracaibo .................................................... 0 18 0 23

3S

A fairly active tea market is reported 
for the week under review and. the 
opinion of the wholesale trade is that 
January is going to prove an unusually 
satisfactory month. One feature in tea 
is the inquiry for China greens which 
have not sold freely on this market for 
some years. Particularly good values 
are being offered to the retail trade in 
Indian and Ceylon blacks, of which they 
are availing themselves generally. We 
quote the following prices :

Congou—half-chests, Kaisow. Moning,...............  0 12 0 35
caddies, Pakling...................................... 6 19 0 40

Indian—Darjeelings, Pekoe souchongs...............  0 20 0 22
“ Pekoes................................. 0 25 0 30
“ Orange Pekoes................... 0 35 0 45

Indian—Darjeelings................................................ 0 35 0 45
Assam Pekoes..........................................  0 18 0 22

Assam Pekoe Souchongs...................................... 0 16 0 18
Ceylon—Broken Orange Pekoes........................... 0 23 0 25

Orange Pekoes....................................... 0 23 0 30
Pekoes.......................................................  Q 19 0 25
Pekoe Souchong......................................  0 15 0 17

China Greens—Gunpowder, cases, extra first......  0 36 0 424
r‘ half-chests, ordinary firsts 0 22 0 284 

Young Hyson, vases, sifted, extra firsts 0 37à 0 47 
cases, small leaf, firsts— 0 30 0 374 

“ half-chests, ordinary firsts 0 224 0 32
“ “ seconds........... 0 22 0 244
" " thirds............. 0 16 0 17
“ “ common................ 0 14

Pingsueys—Young Hyson, 4-chests, firsts............ 0 25 0 30
seconds.......  0 16 0 18

half-boxes, firsts......... 0 25 0 30
Japan—4 chests, finests May pickings..................  0 35 0 39

Choice............................................. . — 0 32 0 3«
Finest ....................................................  0 28 0 30
Fine......................................................... 0 25 028
Good medium........................................ 0 20 0 21
Medium.................................................. 0 18 8 20
Good common........................................  0 19 0 20
Common ................................................ 0 14 * 15

SPICES.

Trade in spices continues seasonable 
and without special feature. Our quo­
tations are as follows:

Per lb. Per lb.
Peppers, blk....... 0 18 0 19 CloTes, whole— 0 25 0 36

*' white__ 0 23 0 27 Cream of tartar... 0 25 6 30
Ginger.................  0 18 0 25 Allspice........ 0 14 0 17
Cassia.................  0 21 0 25 Mace ..................... -0 80 0 90
Nutmeg.............  0 45 0 75

RICE AND TAPIOCA.
Rice and tapioca continue quiet at 

unchanged prices. We quote the fol­
lowing:

Per lb. Per lb.
Rice, stand. B... 0 034 0 03? Tapioca, staple.. 0 034 0 034
Patna................. 0 05 0 054 “ double goat ---- 0 04
J apan...............  0 06 0 07 Carolina rice.............. 0 08
Sago................... 0 034 0 04

Foreign Dried Fruits.

Business in foreign dried fruits has 
been transacted in fairly satisfactory 
volume for the week, considerable trad­
ing having been done in view of the low­
ness of the local market, especially in 
Valencia raisins. January - February 
shipments from primary markets will be 
reported within the next few days. Ac­
cording to latest advices raisins have 
become Is and currants 3d firmer in the 
countries of growth.

Prunes are selling well, large sizes lie-, 
i nil particularly scarce and sligntly 
firmer in price as a result. Currants 
are also moving freely. Word comes 
from the Pacific coast that there are 
only 6,000 tons merchantable raisins 
available at the present time as com­
pared with 30,000 tons at the same 
time a year ago, and that a small per­
centage is suitable for seeding or fancy 
grading. Prices are low at present, hut 
likely to advance. Small quantities of 
choice 1903 crop are offering. Our quo­
tations are as follows:

PRUNES.
Per lb. Per lb.

100-110»........................ 0 04 6O-70B................... 0 06 0 061
90-100».................. 0 04 0 04J 50-60»................... 0 06t 0 06|
80-90»........................... 0 06 40-50»......................... 0 08
10-80»................... 0 061 0 051 30-40».................. 0 GO 0 09

-4
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CANDIED PEELS.

Lemen......
Orange.........

Per lb.
.. 0 09 0 10 Citron 
. 0 10 0 11

Per lb. 
........  0 15 0 17

FIGS

rapneta..........
Naturals........

Per lb.
... 0 031 0 04 Elemee.......
... 0 06* 0 074

Per lb.
........ 0 08 0 13

APRICOTS.
Per lb.

PEACHES

Californian evaporated.................. ..............
Per lb.

......... 0 11 0 14

PEARS.

California evaporated, per lb...................... ................. 0 14

CURRANTS.

Fine FUlatrae. 
Patras............

Per lb.
... 0 041 up Voet izzas .. 
.. 0 06 0 06*

Per lb.
........  0 07 0 06

RAISINS.
Per lb.

0 06
Off stalk ....... ................. 0 05*

Californian seeded, 12-oz. Muscatala......
" " 1-lb. Poxes “ . .
" unseeded, 2-crown. ’*

........ 0 06f 0 07

................. 0 07$

........  0 051 0 07

........ 6 07 6 08
DATES.

Hallowees......
flairs................

Per lb. Per lb.
.. 0 041 0 05 Fards new choicest 0 09 0 101 
.. 0 04$ 0 04j " new choice. 0 09*

FOREIGN NUTS.

Peanuts are firm and an advance is
anticipated in the near future. Prac- 
tieallv no orders have been received for 
other varieties of nuts during the week 
and trade is quiet. A slight advance in 
I he price of shelled walnuts is reported 
in primary markets. We quote the fol­
lowing:
Peanut*, green, Virginia, per lb.......................... 0 68 0 10

" roasted " ........................................  0 10 0 11
" Spanish, green, per lb........................................ 0 69
" " roasted, '* ....................................... 6 10
“ Japanese, green, per lb..................................... 0 09
“ " roasted " .................................... 0 11

Almonds, Tarragona, pet lb................................ 0 12 0 124
Walnuts. Grenoble, ........................................... 0 12Ï

" Bordeaux, “ ..................................... 0 09 0 10
Filberts, per lb.....................................  0 10$ 0 11
Pecans, per lb........................................................  0 13 0 15
Brazils " ....................................................... 0 16 0 164
Oocoanuta, Jamaica, per sack....................................... 4 50
Italian Chestnuts, per lb............................................... 0 16

DRIED FISH.
A seasonable trade in dried fish is re­

ported for the week at unchanged prices 
Our quotations are as follows:
Boneless fish,_______fish, per lb.
Cod flsh. 1-lb. bricks

..............................................  0 04
......................................................................................... 0 06

Pure cod, per lb.................................................................. 0 10
Quail-on-toast, per lb.............................................. 0 051 0 06
Flitched cod flsh, in cases of 100 lbs., per lb — 0 06 0 06
Labrador herring, per bbl................................ 6 00 6 50i

" " per Ibbl .................................. 3 25 3 40Î
Scaled herring...................................................................  0 14 !
Salmon trout, per keg...................................................... 6 00s

BIRD SEED.
Few orders have been received during 

the last week. Trade is expected to 
brighten up in a few days. Prices con­
tinue unchanged. Our quotations are:
Canary seed, per lb......................................................... 0 061
Hemp '* .......................................................  0 05
Oottam’s............................................................................ 0 08
Brook’s............................................................................... 0 071

EVAPORATED APPLES.

Evaporated apples are in slightly bet­
ter demand than last week, the current 
quotation being from 5Jc to fic. Dried 
apples are quoted nominally at 4c.

Country Produce.
ki;us.

A continuation of present mild wea­
ther conditions will increase the quan­
tity of fresh-laid eggs now arriving. At 
present the market is inclined to be un­
steady, some dealers fearing a slump 
We have begun to quote fresh-laid eggs 
at 30c. Arrivals of fresh-laid eggs are

eagerly purchased, and it is feared if the 
supply increases, a loss will be felt on 
pickled and cold storage. We quote the 
following prices:
Egg., strictly new laid............................................  0 00 0 30
Cold storage fresh.....................................................  0 21 0 22

pickled ...............................................  0 19 0 29

Prices continue unchanged. Trade is 
normal. There is a fair demand for No. 
2 in sections among the retail grocery 
trade. No. 1 is being used almost ex­
clusively bv biscuit manufacturers Our 
quotations are as follows:
Honey, extracted clover, per lb................... 8 08 0 05

" sentions. No 1, per do*............................... 1 90 2 2o
" " No. 3. " ....................................... 1 65

BEANS.

During the week prime Nos. 1 and 2 
have advanced 10c. This is owing to 
scarcity. Great difficulty is 1 
perieneed in filling orders fo 
trade. We quote the following’

prime. No. 2.

SEEDS.

Smyrna figs, Eleme, four crowns.........
“ “ live “ ................
“ “ six “ .................
“ “ glove boxes, lib..........
“ “ Protoben, four crowns.
“ “ “ five

Comadre figs........................................

0 7j
0 8]
0 9*
0131

.... 07* 0 81
. 0 9* 01 oj

0 13 013
... 0 031 0 03]

The following cable was received by 
Eben James, Toronto, from Woodall & 
Vo., Liverpool, on Jan. 16, 1905,— 
‘‘4,500 bbls. selling, odd lots. Market 
dull and featureless.”

W. B. Stringer & Vo., Toronto, repre­
senting J. V. Houghton & Vo., Liver­
pool and I.ondon, received the following 
cable from Liverpool Jan. 18, 1905,— 
‘‘14,000 bbls. selling. Golden Russetts 
XXX 20s to 22s 6d, XX 15s to 16s. 
Greenings XXX 11s to 12s, XX 8s 3d to 
9s, Phoenix 13s to 14s; Ben Davis XXX 
Ids 6d to 12s.”

APPLE Stlll'MENfS

estimated has caused a 
seed market and an advance 
to $1 per bushel. Supplies of red clover 
are arriving slowly. Domestic trade 
has started and an active trade is look­
ed forward to. An absence of foreign 
demand is still quite noticeable Our 
quotations are:

ieing ex- Total apple sliipme nis ini week i- nding
• foreign January 14, I til i."> :

To Liver Lon- Glas Van
1 65 1 70 Total

1 60 From Boston, 9.201 1.967 10.735 21,9021 50 New York 2,42.". 3.791 2.681 4.950 13,3470 07 0 07* Portland. Me 11.095 11.095
Halifax ........ 4.585 4,585
St. John, N B 509 7 516

of mam- Total for week . 23,229 10.313 13.416 4.957 51,945
" Same time 1904 .. 44.257 13,1X53 4.083 13.621 75.014

vas fi rs t Same time 1903...... 54.430 2 657 5,269 1.540 63.696
v in the Total since season opened.. 1.754.206 bbls

Same time 1903 1904. 2.700.218 “
From 50c Same time 1902-1903 1.877.133 •

Muike clover, per hiv*h ......
R-d clever....................
Xtunmofh clover, per Imsh 
Timothy........

, 3 50 6 Mi
5 00 6 75
6 00 7 25 
1 (to 1 35

Green Fruits.
Mild weather lias caused a freer move­

ment of green fruits, orders which ac­
cumulated during the cold weather hav­
ing been shipped within the. last day or 
two. Navel oranges are in active re­
quest. No valencias nor Mexicans have 
been received since the holiday season 
The season for Mexican oranges is prac­
tically over, but shipments of Valencias 
are expected as soon as the weather be­
comes milder.

A good trade is reported in bananas. 
Consignments are arriving in good con­
dition. Jamaicas arc expected to he 
replaced next week by stock from Port 
Limon, which may mean an advance in 
price.

Lemons are arriving in large quanti­
ties and prices arc easier. A number of 
small orders have been received for 
cranberries. Good orders for Alméria 
grapes continue to arrive; as supplies 
are limited, prices have advanced. Flo­
rida tangerines, half-straps, have de­
clined 50c. Some dealers have large 
supplies of figs on hand, and as the in­
quiry' has begun to case off, prices have 
become easier on Eleme and Proto- 
bcn. We quote the following prices’
Florida orange*, per box.......................................... 3 00 3 25
Florida grape fruit, per box...................................... 4 00 4 50
Florida tangerines (half straps) ............................. 2 25 2 50
Florida pineapple, per vase.....................................  4 00 4 50
Mexican oranges, per box.......................................  1 75 2 00
California navel oranges, per box...........................  2 75 3 25
Valencias ordinary. 420's.......................................... ... 3 75

" large, 426's.........................................................  5 00
" 714 ■ ..................................  ........................ 5 00

New messina lemons,300's, per box........................ 2 25 2 75
" " 360’s, per box...................... 2 25 2 75

Bananas, large bunches, crated.............................. 1 50 2 O')
Bananas. 8’e, per bunch, crated................................. 1 00 1 25
Apples, Winter varieties........ N...............................  2 00 3 00
Sweet potatoes, kiln dried, per bbl................................. 5 50
Almeria grapes, per bbl choice...............................  6 50 7 00
Cranberries, Budd’s long keepers.....................................  10 i

Vegetables.
The vegetable trade is steady with an 

inclination to quietness. Few sales are 
reported in domestic onions owing to 
the high price. Dealers are expecting 
a good demand in the near future for 
greenhouse vegetables. A number of 
good sales are being made in Galifornia 
stock. Butter squash has advanced $1 
per dozen ami parsnips 10c per bushel. 
In addition to our list we have oyster 
plant selling at $1.25 per bushel, green­
house rhubarb at $1.25 per dozen, and 
greenhouse onions selling at from 15c to 
20c per dozen. Our quotations are:
Greenhouse lettuce.................... .....................  0 35
Greenhouse radishes, per doz. bunches .................... 0 50
Mushrooms, per lb........................................................... 1 00
Dry Mint, per doz bunches ......................................... 0 20
Parsley, ,l " ....................................................... 0 20
Sage, per doz..................................................................... 0 15
Savoury, per doz........................................ 0 15
Carrots, per bag................................................................ 0 60
Beets, per bu............................ 0 50
Beets per bag .......................................................  0 60 0 75
Dry Onions, per hag .............................................  1 V*0 2 CO
Dry Onions, per basket..................................................  0 50
Spanish onions, per case......................................  3 50 4 CO
Green house water cress.per doz.................................... 0 25
Cauliflowers, per doz............................................... 0 75 1 50
Michigan celery, per doz................................................ 0 50
Canatlian celery, per doz....................................... 0 35 0 75
Potatoes, per bag........................................................... 9 00
Butter squash,per doz........................................... 2 00 3 00
Parsnips, per bu............................................................... 0 6")
Parsnips, per bag.............................................................. 0 75
Red cabbage, per doz.............................................  0 50 1 00

“ per head..................................... 0 10 0 15
Cabbage, per head................................................... 0 05 0 10

*" per doz...................................... 0 50 0 75
Turnips, per bag............................................   0 30 0 35
California celery, per case.............................................. 5 50
Hothouse cucumbers, per doz...............................  1 50 1 75
Mushroons............................................................... 0 80 0 90
Artichokes, per bu.........................................................  0 75
Oyster plant, per bu............................... ........ 125
Greenhouse rhubarb, per doz......................... 0 00 1 25

" onions, “   0 15 0 20

Fish and Oysters.
Cold weather continues to enliven the 

fish trade. Smelts are scarce ami prices 
likely to remain firm. The consumption 
of oystery is reported far in excess of 
former ye'ars. Drives remain unchanged 
Our quotations are as follows’
Frozen halibut...................................................... 0 10 0 11
British Columbia salmon...................................... 0 10 0 11
Whiteflsh. frozen, per lb........................ 0 07è
Haddock " per lb...........................................  0 06 0 07
Ood, steak " " ................................................... 0 07
Trout, lake, per lb......................................................... 0 074
Pike, per lb.......................................... 0 05 0 06
Finnan haddie. per lb 0 07 0 074

39



The Canadian Chrocar. THE MARKETS—ONTARIO January 20, 1005

< >>Hters. Long Island natives, per imp. gal....
Baltimore*, per wine gal.......................

Ciscoes, tier basket .................................................
Bloaters, per box of 100 .........................................
Labrador herring, {■ bbl...........................................

large bbl.................................
Shrimps, per gal...........................................................
Sea herring....................................................................
Smelts. No. 1....................................... ......................

- No. 2................................................................

Fi oxen fresh water herring................................ .. •

1 70
1 40
4 80
1 25

1 00 1 25
3 25
6 00

25
2 00 2 25

0 12
0 08
0 15
0 04

Grain, Flour and Breakfast Foods.
GRAIN.

Supplies of wheat continue to dimin­
ish. During the week Manitoba North­
ern has advanced 1c per bushel on No. 
2. and Ac on No. 3. Red and white 
wheat each have advanced le per bushel. 
Outs are becoming scarcer, and another 
advance of le is noted. Peas have de­
clined le per bushel, while an advance 
,,l I,- per bushel is noted in rye. Our 
quotations are as follows:

All on track Toronto.
Manitoba wheat. Northern No. 1 new 

• • “ “ No. 2
No. 3 "

Red, per bushel, new ........................
White “ ......................
Barley

• )ats. \\ ........................
Peas j‘ ......................................
Buckwheat " .............. ..................
Rye, per bushel, “

1 12 1 12*
.. 1 08* 1 09
. 1 02* 1 03
.. 1 09 1 €94
.. 1 09 1 09*
..0 4* 0 52 

0 37* 0 38 
.. 0 73 0 74 

0 58 6 58c 
. 0 83 0 84

FLOUR.

Trade is brisk, lhe change made by the 
large manufacturers a week ago having 
resulted in an advance of 10c on Mani­
toba Wheal Patents and 2llc on Strong 
llakers. Large quantities continue to he 
exported. Other prices continue un­
changed. We quote the following:
Manitoba wheat patents, per bbl in bags 
Strong baker*
Ontario wheat patents 
Straight roller

5 40 5 S') 
5 20 5 40 
4 90 5 00 
4 85 4 95

BREAKFAST FOODS.

Prices of rolled oats and oat-meal aie 
firm, on account of the high price of 
oats with likelihood of an advance. A 
bel let variety of orders is beginning to 
arrive and trade is becoming stimulated 
generally. Prices remain unchanged. 
We quote the following:
Oatmeal, standard and granulated, carlota, on

track, per bbl........................................................................
Rolled wheat in boxes, 100 lbs.............................................

•' “ 50 lbs.........................................................
Rolled oats, standard, carlots, per bbl., in bags............

" " " " “ in wood............
•« “ “ " for broken lots —

Rolled wheat, per 100-lb. bbl.................................................
Commeal.......................................................................................
Split peas.......................................................................................
Pot barley, in bag*....................................................................

4 45
2 90 
1 50
3 90
4 15
4 30 
3 00
3 35
5 00
4 00 
4 25

Hides. Tallow, Skins and Wool.
The bide market is quiet. Trade is 

beginning to rally from the lull caused 
hv the Christmas holidays. Supplies of 
hides are limited, and few sales are be­
ing made at full market prices, owing 
to inferior quality. Tallow is easier on 
the Chicago market. Wool is nominal. 
London sales opening Jan. 17 report an 
advance on Merinos and fine cross-breds 
of 5 per cent, above par. Reports from 
Liverpool state an advance on all vari­
eties. We quote:

HIDES.
N o. 1 green Steen, per lb........................................................ Ç 994

No. 1 green, per lb..............................................................  £ 09

CALFSKINS.
Veil skins. No. 1, «ton ip. inclusive......................... jj 10

......... i is to 3oîb “ '..’.y.'.'.'.'.'. :::: • «

............................... ......... " " ...................................... 0 0?
Sheep skins..................................................................  1 86 1

TALLOW.
Rendered tallow, per lb............................................ .. 0 04f 0 044

WOOL.
Unwashed wool, per lb................................................... 0 13 OH
Fleece wool, new clip, per lb....................................... 0 21 0 22
“Rejections'"........................................................................ 0 16 0 17
Pulled wools, super, per lb................     0 23 0 25

“ “ extra “   0 24 0 26

SUGAR.

The strength of the sugar situation 
has continued unabated during the week, 
vei■ large sales of Cubans being report­
ed totalling about 400,000 bags, the 
latest transactions transpiring at 3;e 
c and i, equal to 5 7-32, duty paid, 
landed terms. This records an advance 
of 3-32c for the week, but there is no­
thing to indicate that the limit to the 
advance has yet been reached, as specu­
lators arc taking an interest in the 
market and seem disposed to pay full 
prices, expecting to make their profit on 
the turnover, and looking forward to ,t 
crop shortage.

There have been some fluctuations in 
Europe, the general tendency being to­
wards firmness; 38 per cent. beet is be­
ing quoted nominally at 16s 2Jri for 
.January shipment, equal, say. to $5.47 
dutv paid, for 06 test centrifugal on 
New York parity. It would lie thus 
observed that there is still a differential 
in favor of cane, sugar in New York of 
over Je per lb. Holders of cane sugars 
are strong in their pretensions, and we

LAST MINUTE PROVISION MARKET.
Montreal, Thursday, Jan. 19,12.30 p.m.

PROVISIONS— Prices unchanged. Fresh Abattoir 
killed hogs. $7 to $7.50; country dressed. $6 to 
$6.75. Cured meats unchanged. Fair business 
doing, t ar of hogs sold to-day at S6.50 to $6.85.

CHEESE — Market quiet and firm. Prices un­
changed. Stocks light. White quoted at 11c.: 
colored, 1G£. Receipts good.

BUTTER Situation unchanged. Firm tone. Re­
ceipts light. Choicest, 22c.; finest fresh, 21* to 
21 je.; dairy rolls, 19c.; good creamery. 20c.

EGGS—Quiet, but steady. Cold storage, fair sized 
lots, sold at 16 to 18*c. : selected Fall fresh, 27 
to 30c.

POULTRY —Market quiet. Demand light. Turkeys, 
12* to 15c.; chickens, 10 to 12c. ; ducks, 10c.; 
Geese, 10 to 12c.

hear of 4c c and f being asked for cen­
trifugals. It is believed that large sales 
could be effected 1 if sufficiently large 
quantities of sugar could be secured.

Withdrawals against contracts in the 
U. S. have been good, some refiners be­
ing already oversold. During the week 
U. S. refiners advanced prices 10c per 
100 lbs. and Canadian refiners followed 
with an advance of 10c in refined and 
1 lie rest of the list, with the exception 
of No. 1 and 2 yellow, which were ad­
vanced 15c. The differential between 
granulated and yellows locally is only 
Ac. per lb., doubtless attributable to 
The falling off in supplies of low grade 
raw sugars. It is interesting to note 
that prices to-day locally are $1.65 per 
100 lbs. higher for granulated than a 
year ago, and $1.80 for raws.

Receipts at 3 Atlantic ports for the 
week ending Jan 11 were 20,711 tons 
with meltings 30,000 tons, an increase 
for the week of 3,000 tons, leaving stock 
in all hands 75,861 tons, a decrease of 
9,289 tons from last week. Total stocks 
of Europe and America at latest un­
even dates were 2,659,361 tons, or 688,- 
586 tons less than at the same date a 
year ago.

In Cuba there are 151 central 
factories grinding, against 101 at the 
same time last year, but stocks do not 
seem to be coming forward freely to 
shipping ports, and it is a matter of

40

concern to merchants whether they will 
be able to fill January contracts. Com­
bined stocks of U. S. and Cuba on Jan. 
11 were 120,361 tons, as against 181,- 
947 tons at the same period a year ago. 
Our quotations are as follows:
Paris lumps, in 50-lb. boxes....................................................

" ip 100-lb. " ................................................
St. Lawrence granulated........................................................
Redpath’s granulated.............. ................................................
Acadia granulated .................................................................
Berlin granulated........................................................................
Phoenix...........................................................................................
Bright coffee..................................................................................
Bright yellow................................................................................
No. 3 yellow...................................................................................
No. 2 " ................................................................................
No. 1 " ................................................................................
Granulated and yellow, 100-lb. bags. 5c. less than bbl*.

6 38 
6 28 
5 73 
5 73 
5 73 
5 68 
5 68 
5 .58 
5 48 
5 48 
5 33 
5 23

A VISITOR FROM ENGLAND.
Mr. 11. G. Nobbs, of Holbrooks Lim­

ited, manufacturers of malt vinegar, 
Worcestershire sauce, pickles, etc., Bir­
mingham, Eng., paid a visit to the To­
ronto offices of The Canadian Grocer 
this week. The Holbrooks’ firm are 
among the largest manufacturers of 
condiments and sauces in the United 
Kingdom, their high-class goods being 
known throughout Great Britain, South 
Africa and Australia almost as house­
hold words. Mr. Nobbs is introducing 
Holbrooks’ Worcestershire sauce to The 
Canadian grocer) trade.

NOVEL ADVICE CARDS.
Through the courtesy of Lucas, Steele 

A Bristol, Hamilton, The Canadian 
Grocer is in receipt of a sample set of 
picture postal cards which this Hamil­
ton firm are using as advice cards for 
their travelers. The handsome litho­
graphed views of the ambitious city are 
meeting with the approval of the trade 
generally, and are in every way a credit 
to the firm.

RECUPERATING AT HOT SPRINGS.
Mr. Albert Allard of Provost & Al­

lard, wholesale grocers, Ottawa, is at 
present in Hot Springs, Ark., taking the 
baths. Mr. Allard has been severely 
afflicted with rheumatism, and during 
the past three or four months been prac­
tically unable to attend to business. On 
the advice of his physician he is trying 
the hot sulphur baths. A letter shown 
The Grocer last Saturday by his part­
ner, Mr. Provost, announced his arrival 
at the springs and his residence in St. 
Joseph’s Infirmary, Cedar Terrace. The 
Grocer wishes him a speedy recovery 
from his affliction.

Buyers of molasses will do well to 
communicate with H. P. Eckardt & 
Co., Toronto, who are selling a very 
fine line of W’est Indian.

White & Co., Toronto, expect their 
first car bitter marmalade oranges 
about Jan. 25.

FOR SALE.

A THOROUGHLY established grocery business 
in a thriving manufacturing town of 7.000 

population. Stock all new. Other business in­
terests will take our time after Feb. 1st, 1905. 
Address—Box 208, The Canadian Grocer, 
Toronto, Ont. (3)

TRAVELER WANTED
VIZ ANTED—Grocery Traveler to carry side line 
”* of high grade grocery store fixtures on com­

mission. Address Box 212, Canadian Grocer, 
Toronto. (3)
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A Good Repeater

A prominent grocer, when recently asked what kind 

of goods he liked to sell best, replied :—

“Give me a good repeater like Royal Baking Powder ; an estab­

lished article of undisputed merit which housekeepers repeatedly buy 

and are always satisfied with.”

^EW baking powders and new foods, like 

new fads, come and go but Royal goes 

on forever. Grocers are always sure of a 

steady sale of Royal Baking Powder, which 

never fails to please their customers, and in 

the end yields to them a larger profit than 

cheaper and inferior brands.

- ROYAL BAKING POWDER CO., NEW YORK.
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TRADE CONDITIONS IN BRITISH 
COLUMBIA.

Vancouver, B.C., Jan. 12, 1905. 
F paramount importance this week 

has been the interest taken in 
the doings of the commission ap­

pointed b} the Provincial Government 
to take evidence concerning the work­
ings of the Assessment Act, which was 
passed at the session of the Legislature 
a year ago. The sessions are being held 
in Victoria and all classes ol business 
men are following the proceedings close­
ly. The \ ancouver Hoard of Trade has 
taken the matter ol shearing evidence 
in hand, and at a special meeting a re­
port from a select committee ol the 
board was received. In it the principal 
objections to the Act were stated to 
he: 1. the taxation of manufacturing 
plant at the same rate as merchandise 
stock, which it is claimed lias a tendency 
to discourage industries; 2, the laxity 
of the arrangements for assessment and 
collection, allowing of great lack of uni­
formity and system, whereby no taxes 
are collected at all, m many cases, and 
in particular in respect to the income 
tax. The recommendations made, were, 
1, that the tax on plant should be on 
half value; 2, that a change in the man­
ner of securing returns from individuals 
be made, as it is upon these returns the 
assessor depends to make his levy : 3, 
that book debts should be exempt from 
taxation; I, that an income tax be sub­
stituted for the present personal pro­
perty tax ; 5, that the Government com­
mission should hold a session in Van­
couver as well as Victoria.

Oddly enough, neither the board mu­
lls special committee, appeared to pay 
any particular attention to one feature 
of the Act. which has been strongly con­
demned by wholesalers in the province. 
That is, to the encouragement afforded 
by the Act to outside business men, who 
aie not in any way taxed for doing busi­
ness in the province. It might be stal­
ed otherw ise as follows : The w holesale 
merchant in British Columbia, who has 
his warehouse and carries a full stock 
of the lines he trades in, has to pay a 
tux on his average stock. The business 
man who is located outside of the pro­
vince has entire immunity from this 
personal property tax, and he is to that 
extent encouraged. The tax is 1 per 
cent., and if a merchant has $100,000 
invested in stock the tax amounts to a 
tidy sum. equal to a small profit annu­
ally. The expression was frequently- 
made this year, that it would pay better 
for wholesalers to drop their stocks here, 
send out their traveling men and sell 
from sample, filling orders from outside 
the province. Such a course has in fact 
been seriously considered by some, and 
the only thing which prevented, was the 
promise that the commission now sitting 
would report, and that on their report 
the Government would base amendments 
to the Act.

• • •

From advices just received from Daw­
son, it is learned that the market condi­

tions there are about as follows: Po­
tatoes and eggs, two very important 
staples of the Winter stocks, in the 
Klondike capital, are extremely plenti­
ful. every one having stocked up well 
lust Fall. The price of potatoes is from 
b to 8c iter lb, wholesale, and eggs are 
$11 per crate, though some of the deal­
ers continue to hold them at $13.50 per 
crate, and oranges and lemons, ‘which 
are also plentiful, at $10 per crate, all 
of which prices - are very moderate fo> 
the season. In some stores hams have 
been selling as low as 27 l-2c.

1 ‘ Sugar never was as dear as at the 
present moment,” said a leading whole­
sale groceryman to your correspondent, 
when the usual inquiries were put to him 
this week, when in search of changes, 
and features. The price at the refinery 
is now 6 l-4c and that is more than it 
was ever quoted at before. No reason 
has been assigned for the second raise 
which was put into effect recently.

• • •

A thousand sacks, of potatoes, old 
stock, from California, arrived by the 
last steamer from San Francisco and 
they sell readily, at 1 l-2e per lb, whole­
sale. There are several reasons for this 
rather unusual activity in importations 
of the tuber. Of course the failure of 
the crop last year owing to drought has 
had some effect, while the heavy ship­
ments to Dawson early in the Fall, all 
of which were of the choicest Ashcrofts, 
very materially reduced the visible sup­
ply of good potatoes. Even the small 
stocks now in store in the Okanagan and 
upper country, are sure to stay where 
they are for a couple of months, as it 
would not he safe to bring them down, 
as they would certainly freeze.

Very great interest in fruit-growing 
circles has been aroused through the 
letters of the agent-general in London, 
Hon. J. H. Turner. As will be recalled, 
the fruit exhibited by this province car­
ried off the prizes at the Colonial Fruit 
Show, under the auspices of the Royal 
Horticultural Society in London, a gold 
medal, being awarded. Hon. Mr. Turn­
er reports that as a direct result the 
London merchants have become actively- 
interested in desiring stocks of apples 
from British Columbia. One of these, 
in writing to Mr. Turner asking about 
the chances of getting a stock, said that 
but two varieties, the Spitz and the 
Newton Pippin, would stand the long 
shipment. The writers say that they 
annually receive large consignments 
from Oregon, and therefore are inclin­
ed to the belief that they can get them 
from British Columbia equally as well. 
It is anticipated that a good trade in 
the choicer varieties, and most care­
fully selected stocky can be worked up 
with the Old Country market.

• • e
Some rancher back in the Rainy River 

district of Western Ontario may need 
money badly, but if he were to know

that in the crops of his poultry were 
appreciable quantities of gold, he would 
likely have his head turned, and would 
sacrifice the birds. The fabled goose of 
golden egg fame, was but little more 
valuable than the Christmas bird bought 
by a citizen of New Westminster. In 
the crop of the bird, among the gravel 
was found gold dust equalling in value 
$1.50. It was free gold, and coarse. 
The bird was one of a shipment received 
from Winnipeg, whence it came from the 
Rainy River district.

Markets.
The grocery stocks are showing very 

little change. In canned goods the east­
ern vegetables are holding at fair prices, 
but not much move is noticeable. In 
canned tomatoes, the California goods 
are a strong rival to the eastern stock. 
The present prices quoted on eastern 
are $1.45 while the California are sold 
at $1.25, and some dealers prefer them, 
as they say the California goods are 
better filled with solid meat. The dif­
ference in price also allows retailers to 
sell at 2 for “two bits” a very favor­
ite division mark in this country. The 
Ontario goods are put up in tins slightly 
larger than the imported tomatoes, but 
that is the only advantage.

Dried fruits are still moving slowly, 
and no marked change in quotations is 
to be noted. The second advance in 
sugar, putting it up to $ti.25 for granu­
lated makes the biggest raise and the 
highest price in the history of the local 
article.

* * *

In produce, local butter has continued 
plentiful and at very reasonable prices, 
though the present colder weather, if 
it continues may have the effect of re­
ducing the supplies and increasing the 
price. Edenbank, the most widely known 
proprietary name, is now bringing 30c 
wholesale, while other makes of local 
creamery are quoted at 2(1 and 27c. It is 
said that at least one local creamery 
has several thousand pounds of surplus 
stock in cold storage, which is a remark­
able change from the old way, when 
local butter was very limited in supply 
and out of the market in Winter. The 
change is being emphasized every day. 
During the past week a new creamery 
association was organized for the dis­
trict of Maple Ridge, some 20 miles east 
of Vancouver, on the main line of the 
C.P.R. The new creamery will be 
owned by the ranchers, and it is pro­
posed to erect at Port Hammond, a sta­
tion on the line of railway, and also on 
the Fraser River, giving both means of 
transportation.

Eastern creamery, what little there is 
in the market, is commanding 25c. Really 
good dairy, if there were any offering, 
would readily bring 20c. Strictly fresh, 
selected eastern eggs are worth 26 and 
27c, and selected pickled, 25c. Local 
fresh wholesale are at 
offering.

• *
Cured meats remain rather higher 

than outside markets would seem to 
warrant at the present time. Hams and

35c now, but few

J
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bacon are figured about 15 to 16c. Trad­
ing is quiet.

* * *

Contrary to all expectations, another
lot of Japanese oranges came info the 
market, the Kanagawa Main, of the 
Japanese steamship line, the Nippon 
Yusen Kaisha, arrived on Saturday last 
with 1,200 bundles, for this market.
They are jobbing at 40c, and will not
be restocked, as the season is later than 
usual.' The California oranges are com­
ing in freely and at the extremely low 
wholesale price of $3 for choice navels. 
As long as Japs are offering the Cali­
fornia oranges move slowly. A few 
cases of grape fruit have been received 
recently.

The supply of apples from local dis­
tricts is apparently very considerable 
yet. Though nol choice stock the offer­
ings are at very moderate prices, and 
consequently the higher priced Okan­
agan goods are held back or shipped to 
the Northwest Territories.

» • •
The condition of the potato market 

has been referred to before. The price 
for California goods is $30 per ton, with 
Ashcrofts selling readily at the same 
price if there were any to be had. Lower 
Mainland cron is worth about $20 per 
ton, wholesale.

NEW BRUNSWICK MARKETS.
Office of The Canadian Grocer,

St. John, N.B., Jan., 1905. 
USINESS continues quiet. The 

wholesale grocers seem well satis­
fied with the results of last 

year’s business. Many say it is the 
best year for some time. These i:i the 
guild feel particularly well satisfied with 
the results of this association idea. It 
has enabled them to get the benefit of 
the advance in prices, something never 
before possible. Even those outside are 
satisfied, for they have had all the ad­
vantages with none of the disadvantages 
The guild people, however, and with 
some degree id' truth, say these mer­
chants are little better than parasites, 
content to reap a benefit to the cause of 
which they do not contribute.

St. John, like very many other cities, 
is not satisfied with its assessment law. 
The Board of Trade in particular has 
made many efforts toward improvement. 
The common council have appointed a 
commission of three leading business 
men to take up the matter. It is hoped 
it is the beginning of better things.

The Board of Trade have been very- 
active of late, having .almost daily ses­
sions, in regard to Atlantic steamship 
subsidies. They feel if the Government 
grant subsidies they should be more 
careful to have the regulation such as 
will tend to the satisfaction of ship­
pers and particularly that more atten­
tion should be given to see that the con­
tracts entered into are carried out. 
Strong memorials have been sent to the 
department. The continued advance in 
sugar is the one item of real interest in 
markets.

Oil
In burning oil prices are a little lower 

and there is a large sale. Lubricating 
oils are unchanged and sales are chiefly 
forward business. Linseed oil while un­
changed on the local market is rather 
lower for import. It is the lowest figure 
known for a long time. Turpentine re­
mains quite steady. God oil is firm at 
rattier higher figures.

Salt.
There is somewhat more interest in 

Liverpool course salt. Spot business is 
light and prices unchanged but firm. 
Fine salt is quiet.

Canned Goods.
Corn and tomatoes are firm and there 

are fair stocks. Fruits are unchanged. 
Strawberries are not in large supply. 
Gallon apples are dull. Salmon is un­
changed and a fair stock held. Oysters 
continue firm at full figures. In domes­
tic fish baddies, kippered herring and 
clams are very light stock. There is a 
fair supply of sardines.

Green Fruits.
Business is not large. Valencia 

oranges are being quite freely sold, but 
quality is as yet hut fair. Some Ja- 
maicus are still offered. Californios sell 
but slowly. There is a fair demand for 
Floridas. Apples, while not a large 
stock, show little change in price. For 
best stock, western spie are sold. A 
few Malaga grapes are still here. Lemons 
are low and quality hut fair. Cranber­
ries are rather higher, light sale.

Dried Fruit.
There is little of interest. Figs and 

peels have little sale after the holidays. 
In raisins, little wanted except seeded 
of which stock is quite largt. Prunes 
show only fair sale, with prices low. 
Apricots and peaches are high and few 
moving. Dates are low. Evaporated 
apples are rather dull at the low price 
quoted. Unions are higher and currants 
show a fairly steady sale at even prices.

Sugar.
There continues a regular advance. 

Prices are a cent above those of three 
months ago. There has been a cent and 
three-quarters advance in the year. 
Sales continue large. There is some 
complaint that the retailers have ad­
vanced prices even more than the mar­
ket justifies. Large stocks are held.

Molasse».
Stock of Barbadoes is light and full 

prices are asked. While there is quite 
a full stopk of Porto Rico, particularly 
for this season, holders seem confident.

_The high sugar market means new mo­
lasses will be high.

Fish.
Sugar prices effect the fish business, as 

there are large shipments being made to 
the West Indies, where the market is 
better than for a long time. In local 
market there is a fair supply of fresh 
fish. Dry cod are still very high. 
Pickled herring remain unchanged; this 
is a quiet season. Smoked herring are 
quite low. Haddics are firm and large
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shipments made West. Frozen smelt 
are rather scarce.

Flour, Feed and Meal.
Flour has again joined in the advance 

Doth Ontario and Manitoba Hours are 
higher. Oats are higher, but oatmeal is 
unchanged. Cornnteal is hardly as firm. 
Beans, while showing a range in 
price, are higher. Yellow-eye beans are 
quite freely offered. Barley is firm. 
Peas are scarce. Sale in these lines is 
not as large as formerly.

St. John.
i Ci uvision Market* I ^

Provisions—Business in barrelled 
meats coutinupes small. Beef is quoted 
higher. Smoked meats are quite firm. 
Pure lard is easy in price. Prices are 
low and holders of stock are hoping for 
better things. Fresh beef is unchanged 
with sales but fair. There is little lamb 
and mutton has but a limited sale. Some 
little veal is now being offered. Pork is 
firmer.

Mew porn, per bbl......................................... «15 00 (17 DO
Clear pork " .......................................... 17 M 20 W
Plate beet “ .......................................... 13 00 14 50
Mesa beef " .......................................... II 50 12 00
Domeatlo beef, per lb..................................... 0 04 0 05
Wwtem beef "   0 07 0 04
Mutton "   0 04 0 05
Veal -   0 06 0 07
Lamb, '•   3 06 0 07
Port “   0 054 0 06
Hama “   0 12 0 131
Roll» " 0 10 0 13
Lard, pure, tube "   0 041 0 01}

“ " pail* ••   0 OS* 0 09
Retiued lard, tube......................................... 0 08 0 08i

" " pails......................................... 0 08j 0 09

Butter—(iuotl butter is scam*. Right 
stoek is high and in demand. In lots 
of country butler the proportion of good 
is very small and quite a little has to he 
graded nut fair but bad.
Creamery butter. 
Beet dairy butter 
Good dairy tube. 
Fair

0 24 0 26 
0 19 0 20 
0 16 0 18 
0 14 0 15

Eggs—Prices art* high. Sales are 
affected. There is <|iiite a range between 
fresh ami held stuck.
Kg;;s, hennery....................... ............ .. .. u 25 0 :S

eue»* stoek..........  0 23 0 25

Cheese—Prices arc higher and market 
very firm.
Cheese, peril»............................................................ U 11 0 12

GOOD RECORD FOR 1904.
The Toronto branch of the Saluda 

Tea Co., which ships to Ontario and the 
Northwest, reports an increase in busi­
ness for 1904 (their fourteenth year) of 
twenty-one tier cent, as compared with 
that of 1903, the consumption of 
“Saluda” in Toronto alone being 
twenty-seven per cent, greater than last 
year. The Montreal branch, during the 
same period rejNirts an increase of 
23 1-2 jier cent. This branch is 
nine years old and is the distributing 
point for Quebec, Nova Scotia, New 
Brunswick and Prince Edward Island. 
A similarly gratifying volume of trade 
was done in the United States, the Chi­
cago branch alone showing an increase 
of one hundred and seventy-seven per 
cent, for the year.

Mr. John Baker, of the firm of Baker 
A Gunn, general merchants, Carlyle, N. 
W.T., was married oa Jan. 18, to Miss 
Haidee V. Summers, of Brandon, Man.
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BV ROYAL

APPOINTMENT

Used like Common Salt, 
but contains 

the Vital Phosphates 
of Whole Wheat.

SALT
vsr-:n in all the royal households and all the best hotels and families in Europe.

Sold wholesale by the following firms:

flontreal :
D. H. Rennoldson.

Toronto :
W. G. Patrick & Co.

Winnipeg:
Kenneth Mackenzie & Co.

Victoria :
K. P. Kithet & Co., Limited.

Vancouver :
Kelly, Douglas & Co

T. KINNEAR & CO. IN THE LEAD.
Won. Lost. Points. 

T. Kinnear & Co.. 2 o icoo
Grocery Brokers... 1 t 500
H.P.Eckardt & Co. 1 1 500
Canada Grocers. .. o 2 coo

The third game of the Toronto Whole- 
snJe Grocers’" League series was played 
oil Saturday, January 14, at the Aura 
Lee ltink between the Grocery Brokers’ 
and U. P. Eckardt & Co., the score being 
3—0 in favor of the former.

The pace set was fast from start to 
finish and the class of hockey excellent 
from an onlooker’s standpoint. From 
the blow of the whistle till the calling 
of half-time, the play was keenly con­
tested and the roving of the puck indi­
cated that the teams were evenly match­
ed. During the tirst half the Grocery 
Brokers scored two goals. Good clean 
combination on the part of the brokers 
was quite noticeable at the outset, while 
1 he other team seemed inclined to in­
dulge in individual work. Soon after 
the start of the second half Webber 
found the net and added another goal 
to those already won by the Brokers. 
Robertson in goal, Brown at eoverpoint, 
and Williams on the forward line for 
H. P. Eckardt & Co. showed up well and 
although the puck was in the territory 
of the Brokers net a number of times 
their loss may be attributed to the fact 
that they refused several good chances 
to shoot. P. Hillman, and Banks show­
ed up well in their respective positions 
and proved to be a strong defence. The 
line up was as follows : Grocery Brokers 
—Goal, Guthrie; point, P. Hillman ; 
eoverpoint, Banks; forwards, A. Hill­
man, Donaldson, Hay and Webber.

H. P. Eckardt & Co.—Goal, Robert­
son ; point, Tickell ; eoverpoint, Brown ; 
forwards, Williams, Hill, Chapman ami 
HeLaughlin. Hugh Lambe officiated as 
referee.

Kinnear vs. Canada Grocers.
The game between T. Kinnear & Co. 

and the Canada Grocers, scheduled for 
January 12th and postponed owing to 
the poor condition of the ice, was play­
ed off on January 16 at the Victoria 
College Rink, resulting in a score of 2 
to 1 in favor of T. Kinnear & Co.

Individual play was the feature of 
this game and the impregnable defence

of the winners proved once more to lie 
1 f great value. During the first half the 
• iime resembled “ shinny,” off-side 
playing and tripping being quite preva­
lent owing to the leniency and the over­
sight of the referee. After ten minutes 
of hard play Kinnear’s won their first 
game. Then continued a series of in­
dividual rushes, the puck traveling very 
quickly to each end of the ice, until 
within an few minutes of half time, 
when, by the aid of a piece of moment­
ary combination the Canada Grocers 
were successful in scoring their only, 
goal of the evening. Among those who 
showed up well in individual work were 
Kinnear and McGregor for T. Kinnear 
& Co., and Stewart and Hortop for the 
Grocers. During the second half the 
game was more evenly contested, and 
although the puck wras in the Grocers’ 
territory most of the time, Kinnear’s 
were only aide to secure one goal. Dur­
ing this half some excellent stops were 
made by Wylie, goalkeeper for the Can­
ada Grocers. The line up was as fol­
lows

Canada Grocers—Goal. Wylie: point, 
Barnhouse ; eoverpoint, Tasker ; for­
wards, Stewart, Hortop, Smith and 
Warren.

T. Kinnear & Co.—Goal, Holden : 
point, Walkinshaw ; eoverpoint, Ham- 
phrey ; forwards, H. Rennie. C. Rennie, 
kinnear and McGregor. Frank Mor­
rison acted as referee.

A GOLDEN OPPORTUNITY.
Readers of The Canadian Grocer will 

notice that the stack of groceries and 
liquors belonging to the Hazell estate 
is being offered for sale this week. With 
the stock and fixtures goes a lease of 
the best corner in the city of Hamilton 
and one of the most attractive stands 
in Ontario which could not now be 
duplicated. In connection with the gro­
ceries and liquors there is ample ac­
commodation for meat and fish business. 
Mr. Steele, of Lucas, Steele & Bristol, 
who is Mr. Hazell’s sole executor, is 
well known to the grocery trade, and 
will be glad to give proper information 
to intending buyers or show them 
through the stopk. Communications 
may be addressed to Mewburn & Am­
brose, solicitors, Hamilton.
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MONTREAL RETAIL GROCERS’ 
ASSOCIATION.

ri HE regular monthly meeting of the
X Montreal Retail Grocers’ Assoc­

iation was held Thursday even­
ing, January 32, at Monument National. 
The meeting was well attended and con­
siderable important business transacted. 
The abolition of the great commercial 
bugaboo the trading stamp question was 
under fire and the great majority of 
members present expressed themselves 
in favor of putting an end to the evil.

J. A. Beaudry handed in his resigna­
tion as treasurer and P. Bruneau was 
elected to fill the vacancy.

Aid. Lariviere brought up the trading 
stamp question. There was practical 
unanimity on the desire to suppress the 
stamps but there was considerable dis­
cussion as to the means to be adopted 
to rid the grocers and other merchants 
of this alleged nuisance. The dry goods 
dealers wrote calling on the grocers to 
take action in the matter, and submit­
ting a copy of the agreement, signed 
by the dry goods merchants, binding 
themselves not to give trading stamps. 
After discussing the matter thoroughly, 
the grocers adopted the form of agree­
ment. Two grocers in each ward will 
take the agreements in hand, and ob­
tain signatures from the grocers. It is 
expected that this will prove effective 
in stopping the stamp trade among the 
grocers.

A notice of motion given at the last 
meeting in favor of limiting the num­
ber of liquor licenses to grocers was 
taken up. The proposal was vigorously 
opposed by Messrs. Vital, Raby, P. 
Bruneau and others, Who maintained 
that such a move would result in an in­
crease in the taxation of grocers, and 
would prevent young men from going 
into the grocery business unless they 
had large capital behind them.

The promoters of the measure, among 
whom are Aid. Lariviere and N. Mar­
chand, took an opposite view. The re­
sult of such a measure, they argued, 
would be to clear out these little gro­
ceries, which are merelv a blind for the 
illegal sale of liquor by the glass under 
a grocer’s license. Finally a motion by 
Aid. Lariviere, seconded by N. Chart- 
rand, was adopted.
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MANITOBA MARKETS.
Special Report from the Winnipeg Office of The 

Canadian Grocer.
Quotations corrected by telegraph up to 12 a.m. Thursday 

January 19th, 1905.

WHOLESALE trade is more active 
than was to be expected at this 
time of year and jobbers are 

well satisfied with the satisfactory open­
ing of the new year. Sugar continues 
to make sensational advances and whole­
sale houses with good stocks are mak­
ing large profits at present prices. 
Coffees are stiffening and an almost im­
mediate advance in green Rios is expect­
ed. There is no money for the whole­
sale house in green Rios at present 
prices and retailers likely to require 
anv in the near future would he well 
advised in stocking up without delay. 
A new stock of boneless chicken, turkey 
and duck is on the market now and quo­
tations of same will - be found below 
under “Canned Goods.” The combina­
tion price on bluestone is $5.75. On 
February shipments the terms are 30 
days net with dating from March 1st 
and after the 1st March the terms are 
30 days net from date of shipment. The 
general condition of the wholesale gro­
cery market is satisfactory and collec­
tions are improving.

Sugar.
The retailer who looks hack for three 

months and calculates the amount of 
money he would have been in pocket had 
he bought sugar in large quantities at 
that time is apt to have a fit of the 
“blues,” but scarcely any person at that 
time believed that sugar would make so 
many sensational advances. Another 
advance of 10 cents on granulated and 
of 15 cents on yellows occurred on the 
morning of January 13th, a few hours 
after The Grocer went to press last 
week. Advances are being made farther 
west which are bringing sugar for those 
points to a higher level than prevails in 
Vvinnipeg. A resume of some recent 
advances may be of interest. On Janu­
ary 8th the B. C. Refinery announced an 
advance of 10 cents per cwt on all grades 
of sugar for points between Winnipeg 
and Dunmore, but from Bunmore to the 
B. C. boundary the advance was 20 
cents. This was followed on the 12th 
bv an advance of 10 cents on granulated 
and 15 cents on yellow to apply to all 
points between Winnipeg and Dunmore, 
but from Dunmore to the boundary the 
advance was 20 cents on granulated 
and 25 cents on yellow. A summary of 
the situation on January 14th showed 
that the following advances have been 
made on the list of November 16th : 
From Winnipeg to Portage La Prairie 
(both points included) the advance on 
this list amounted to 55 cents on granu­
lated and 60 cents on yellow. From 
Portage La Prairie to Dunmore the ad­
vance was 85 cents on granulated and 
90 cents on yellow. From Dunmore to 
the B. C. boundary the advance was 
$1.15 on granulated and $1.20 on yellow. 
These figures show that the far west­
ern advances have been greater than 
those nearer Winnipeg where competi-

You get two profits on

CLARK’S MEATS
the money and the satisfaction, and 
the last named is not to be despised.

A SATISFIED CUSTOMER____________
IS YOUR BEST ADVERTlSEflENT.

AT HAND Another consignment of

Selected Olive Oil
IN 1 GALLON TINS.

This is the finest Olive Oil imported into Canada.
WRITE FOR PRICES

W. P. DOWNEY, 26 St. Peter St., MONTREAL

EPPS’S GRATEFUL.
COMFORTING.

I*

IN K-LB. LABELLED TINS. 14-LB. BOXES.
ggeelal Agents for the entire Dominion, 0. ■ DDLSOD A SOD, Montreal.

•nnt/n, I. D. ADAMS. Nellies. Is Meeltehe, DUONABAD A 0OADOB. WlielMD

THE MOST 
NUTRITIOUS COCOA

Al^CnCy ------ very important and up-to-date manufacturers of

FINEST PROVENCE EDIBLE OLIVE OILS
d sirr soV s lling agents to offer to Wholesale Buyers in Toronto or Montreal, also agents 
for New Y >rk Chicago, and other centres in U.S. Highest references given and required.

R"ply immediately to A.D., 9 and 10 St. Mary at-Hill,
LONDON, E.C.. ENGLAND

tion between rival refineries is keener. 
We quote :
Montreal granulated, in bbls....................................... 6 30

•* " in sacks........................................ 6 25
“ yellow, in bbls.................................................. 5 80
" " in sacks............................  .................. 5 75

Wallaceburg, in bbls......................................................... 6 20
*' in sacks....................................................... 6 15

Icing sugar, in bbls........................................................... 6 90
“ " in boxes......................................... .................  7 10
*' “ in small quantities...................................... 7 35

Powdered sugar, in bbls................................................... 6 70
“ *" in boxes.......................................... 6 90
“ “ in small quantities................................ 7 15

Lump, hard, in bbls....................................................... 7 00
“ •* in | bbls........................................................ 7 10
" *' ' in 100-lb. cases............................................. 7 00

Canned Goods.
There is very little activity in the 

canned goods market and there is not 
much of interest to note. New supplies

nf boneless chicken, turkey and duck are 
on the market and are quoted below. 
Owing to the high price there is little 
demand for canned tomatoes. We quote :
Apples. 3 s, 2 doz, cases, per case................................... 2 45

•Cherries, red pitted, 2's, 2 doz....................................... 4 40
Currants, red. 2 doz. cases, per case........................... 3 35

buck. “ ;; .............................  3 75
Gooseberries, “ .................... ;. _ 3 50
Lawton berries. 2 a, 11 “ ......................... ' 335
Pears. (Bartletts) “ “ ....................
Peaches, 2's, “ “ .................... " " " 3 75

“ 3 s, “ “ ............................. 5 75
Raspberries, red, “ “ ............................. 2 90

black. “ “ ............................. 3Ô0
Strawberries, ** “ ............................. 3 50
Plums, Lombard, 2 doz. per case.................................  2 35

" green gages, 2 doz. case, per case ...................  2 50
Tomatoes, 3’s, per 1 doz.,cases..............................  2 85 3 TO
Corn, 2*8, “ * ........................................ 2 60
Peas, 2's " ....................................... 1 90
Beans, 2‘s. ■ *" “ ............................... 1 90 1 96
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1842 ANO™o;.UUMP 1905
CLEARING SALE

BEFORE STOCK TAKING

DRIED FRUITS “190 3” (Cold Storage.)
265 Boxes Griffin & Skelly PRUNES, 100/120, 50 lbs..............................$1 25 box.
254 “ Daisy “ 100/over, 50 “ ..............................  1.25 “
158 “ G. & S. PRUNES, Santa Clara, 90/100, 25 “ .......................................90 “
99 “ “ “ “ “ 70/80, 25 “ ............................... 1 00 “

148 “ “ “ “ “ 60/70, 25 “ ............................... 1.25 “
571 “ Bevans 2 cr. Loose Muscatels Raisins, 22 lbs.......................................... 90 “
220 “ 16 oz. Glove Figs........................................................................................................05 each.

85 “ Italian Lemon Peels, 7 lbs............................................................................55 box.
25 Gases Shelled Walnuts, 55 lbs................................................................................. 15*^ lb.

Fias 1904 Fias
56 Boxes 10-lb. Table Figs, 4 stars, 2 inches ...........................................

452 “ 10 “ “ “ 5 “ 2i< “ .............................................
50 “ 12 “ “ “ 6 crowns, 2^ “ ...........................................

2160 “ Glove, 16 oz........................................................................................
500 “ Small, 12 oz........................................................................................
100 Tapnets Gomadre, S3 lbs. gross each.....................................................

EVAPORATED FRUITS 
1904 ariffin & Skelly 1904 

PEACHES APRICOTS PEARS
25 LBS EACH

SANTA CLARA PRUNES (all sizes.)

CANNED MEATS (In Store.)
ONE Carload boneless chicken
--------------------------------- BONELESS DUCK

400 CASES CHICKEN SOUP BONELESS TURKEY
P/G’S FEET LUNCH TONGUE

.07^ lb. 
.o7y2 “ 
.09 “

1.00 doz.
70 “

1 00 tap.

Aylmer & Kent Canning Co’s 
CANNED BAKED BEANS

400 Cases “ LOG CABIN BRAND ”
Is Plain and Tomato Sauce
2S <i « ii *>
3d “

Special Discounts
Samples Sent With Pleasure

Our stock is largfe and well assorted in all lines of Groceries, Teas, Coffees, Wines and Liquors.

PROMPT SHIPPERS l-ONAZ PRICES ALWAYS

L. CMAPLT, FILS & CIE
Wholesale Grocers and Importers IN/I01X1 T" El A L.
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Metal Fronts
Offer you splendid improvement, at 
small cost, for any style of building.

We make them complete, to suit 
any sized or shaped structure—the 
entire metal finish including, door and 
window caps, cornices, etc.—in a great 
variety of styles.

They give a very handsome effect, 
and enduring, practical satisfaction.

We give estimates if you send 
measurements and outline of the build*
tog.

Think it over.

Metallic Roofing
Limited, 

Wholesale Manufacturers,
Toronto, Canada.

Co.,

Our Sheet

Batchers, Merchants and Hide
Should write to CARROLL 8. PAGE, Hyde nOVÊlS Park, Vt., U.S.A., who wishes to purchase •VMJ VI 47 their Hides, Calfskins, Sheep Pelts, Tallow 

and Bones. He pays spot cash. He pays the freights. He 
pays full market values. He wishes to arrange with some 
one in every village, where he has no agent, to sell Poultry 
Supplies and to pick up for him Hides, Calfskins, Sheep 
Pelts, and Bones. He furnishes money with which to buy 
and he keeps his agents thoroughly posted at all times as to 
market values ; write him for full particulars.

Orlan Clyde CnUen, C.E.L.L.M.
Counseller at Law U.S. Supreme Court. 
Registered Attorney U.S. Patent Office.

U S. and Foreign Patents, Caveats, Copy 
rights and Trade Marks. Military and 
Naval Inventions a specialty. Address,

to 264, Station 6„ Washington, D. C.
GUN 8HOP end MOPEL SHOP, 

Warren White Sulphur Springs,
Totten P. 0. Virginia.

Suppose, for example, that you 
were to put up a package Bird 
Seed—what would you put in it?

BROCK'S 
BIRD SEED

is one man’s answer.

NICHOLSON i MOCK, TORONTO

Salmon, finestaockeye, per case.................................... J 00
" humpback,   ? Zr
" cohoes   \

Boneless chicken, lb. tins, per doz................................ 3
turkey ‘ " ..............................  » 25

“ ducks   3
Spices.

The spice market is quiet this week. 
Peppers are firm with some tendency to 
advance. Whole cloves are firm at the 
same price as ground cloves. We quote :
Pepper, black, per lb........................................................ j}

Cayenne,   « 2S
Cloves, ground ........................................................ x rxcassia, ;; ......................................... J}®

Rice, Tapioca, Etc.
The market is quiet at former prices. 

Texas rice may be offered on the local 
market shortly in competition with 
Japan rice as an effort is being made to 
place a trial lot with local wholesale 
houses. We quote :
Rangoon rice, per lb..................................................... • 2 2Î.
Patna “ " ...................................................... °
Tapioca, per lb................................................................. " ™j
Sago,   0 ral

Syrups and Molasses.
Barbadoes molasses is firmly held in 

view of unfavorable reports from Bar­
badoes which seem to point to a short­
age. Corn syrups are easy owing to 
large western crop and in case of a 
shortage of molasses they may take the 
place and prevent any great rise in price. 
We quote :
Sirup "Crown Brand." 1-lb tin», per 2 doz. caae........ 2 40

•r •• 5-lb tins, per 1 “ .... 2 TO
“ " 10-lb tins, per 1 "   2 50
•• “ 20-lb tins, per} " .... 2 40
•• '■ 1 barrel, per lb.............................. 0 031
" " Sugar syrup, per lb....................... 0 031

Barbadoes molasses m 1-bbls. per lb........................... 0 04
New Orleans molasses in 1-bbls, per lb.....................

" " in barrels................................
Porto Rico molasses in 1-bbls., per bbl.....................

Coffee.
As noted above in the general sum­

mary of the situation one of the fea­
tures of the market this week is the 
continued strength of green Rios. There 
is no doubt that an advance of probably 
a cent must be made verv soon as at 
present prices wholesale houses are mak­
ing no money and may very soon be 
losing money. We quote :
Green Rio. per lb................................................... 0 10* 2 H
Roasted, per lb................................................................  0 **

Nuts.
We quote as before :

Almonds, per lb. ............................................................. 2
“ («helled), per lb................................................. 0 28

Filberts ............................................................................ J }}.
Peants, extra choice......................................................... X il*
Walnut , per lb.........................................   J J2
Pecaus. ierlb”'................................................... 0 15 0 16
Brazils, per lb...................................................................  0 16

Foreign Dried Fruits.
Local houses are fairly well stocked 

with California dried fruits and it will 
be some time before the scarcity in 
California will have much effect on 
prices here. Currants are easier in 
Greece, but the advance in freight rates 
since the close of navigation has been 
sufficient to keep prices here steady at 
their former level. There is the usual 
seasonable demand. We quote:
Valencia raisins, Trenor s, per case f.o.e....................  2 00

•• selects................................................. » *0
*• layers........................................ . •••• 2 25

California raisins, muscatels, 3 crown, per lb............. 0 06^
“ " choice seeded in f-lb. packages

per package.............................. 0
•• •• choice seeded in Mb packages

per package.............................. 0 08
47

CONDENSED OR “WANT” 
ADVERTISEflENTS

Advertisements under this heading, ac. a word 
first insertion; ic. a word each subsequent insertion.

Contractions count as one word, but five figures 
(as $i,ooo) are allowed as one word.

Cash remittance to cover cost must accompany 
all advertisements. In no case can this rule be 
overlooked. Advertisements received without re­
mittance cannot be acknowledged.

Where replies come to our care to be forwarded, 
five cents must be added to cost to cover postages, 
etc.

FOR SALE.

A THOROUGHLY established grocery business, 
in a thriving manufacturing town of 7,000 

population. Stock all new. Other business in­
terests will take our time after Feb. 1st, 1905. 
Address—Box aio, The Canadian Grocer, 
Toronto, Ont. (4)

WINDOW FROST Defied—Secret for dollar;
boy can apply. Money back guarantee. 

Williams, 189 Jarvis, Toronto. (3)

SITUATIONS VACANT.

ASSISTANT EDITOR WANTED-Some one 
well acquainted with the grocery and pro­

vision business as assistant editor for The Cana­
dian Grocer at Montreal. State fully experi­
ence and salary wanted. Address, Managing 
Editor, The Canadian Grocer, Montreal (a)

BUSINESS CHANCES.

THE LOCATORS—W. B. Herbert. General 
Manager. The largest and oldest exclusive 

business brokers in the West. Address The 
Locators, 63 Merchants’ Bank Building, Winnipeg.

GROCERY and Hardware—Ninety-two miles 
from Winnipeg. Stock SS.ocp, cash payment 

easy, balance to suit purchaser. The Locators.

CONFECTIONERY — In Winnipeg. About 
one thou and ; half cash, balance arranged, 

clearing th rty per cent. Owner has to sell on 
a?couct of ill health. The Locators.

GROCERIES, Clothing, Boots and Shoes— 
Stock about 84,520. Turnover $10.coo. 

This can be bought at a snap. About seventy-five 
miles from Winnipeg. The Locators.

FOR above or any other lines of business, ad­
dress The Locators, 63 Merchants Bank 

Building, Winnipeg. ( 115)

AD WRITERS

AD. WRITER—Smart, capable, practical, open 
to engagement. Williams, 189 Jarvis street. 

Toronto. (3)

1 WRITE ADS—Send quarter, and few details.
for sample ad. Williams the Adverted, 189 

Jarvis street, Toronto. (3)

THE GROCERY, PROVISION AND 
LIQUOR BUSINESS OF

H a ze II St Son
Owing to the death of Mr. Tom Hazell, 

the above business must be sold at once. 
This is an exceptional chance to acquire the 
best retail grocery business in Western On-

For terms and particulars of stock, lease, 
etc., apply to

I. T. STEELE.
(Messrs. Lucas, Steele & Bristol)

Hamlltoe, or

MEWBURN & AMBROSE.
Spectator Building, Hamilton,

Solicitors for Estate.
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BUTTERFLY JAPAN
Original Flavor and 
Choicest Cup (Quality.

WARREN BROS. & CO,
Prunes, 90-100 per lb.......................................................  0 04

" 80-90 “   0 04
“ 70-80 *•   0 05
“ 60-70 "   0 05

50-60 *• ........................................ ,........... 0 06
•* 40-50 “ .......................................;............. 0 07

silver “   0 09
Currants, uneleaned, loose pack, per lb...................... 0 05

“ dry cleaned, Filiatras, per lb.......................... 0 0»
“ wet cleaned, per lb........................................... 0 06
“ Filiatras in 1-lb pkg. dry cleaned,per lb----- 0 06
“ Vostlzzas, uncleaned........................................ 0 06

Dates, new per lb.......................................................... 0 05
Figs, cooking in bags, per lb...............................  0 04J 0 04$
Apricots, choice, in 25-lb, boxes, per lb...................... 0 13$

" standard, " “   0 12$
Peaches, choice, “ “   0 12$

" standard “ "   0 12
Pears, (choice halves) “ “   0 13$
Nectarines, choice " “  0 11
Plums, choice (dark pitted) per lb................................ 0 10$
Candied Peel—Lemon peel, per lb.............................. 0 09

Orange “ .................................. 0 09$
C tron “   0 14

Evaporated Apples.
Market is dull and large supplies are 

at hand. Prices quoted are for the very 
best stock available and are no doubt, 
subject to concessions for any but prime 
stock. We quote:
Evaporated apples (new), 50-lb, cases...............  0 06j 0 06*

" “ 26-lb. cases.......................... 0 06;

Green Fruits.
There are no new features worth 

noting. Best grade Winter apples are 
firmly held at prices quoted below as 
supplies are none too laree. We quote :

ORANGES.
Washington navels, 126's................................................. 3 76

" 150’s................................................  4 00
176’s to 260's...................................  4 25

California lemons, 288s, 300’s and 360's....................... 5 00
240’s and 400’s................................ 4 50

(10c. off 5 case lots of oranges and lemons).

CRANBERRIES.
Cape Cod cranberries (frozen), per bbl..................... 9 00
Jersey cranberries (unfrozen) “ ........................ 11 00

BANANAS.
Per express only, per bunch.

Fancy XXX apples, Russets, per bbl.......................... 3 50
Fancy XXX apples, Baldwins, “   3 50
Fancy XXX apples. Greenings, “   3 25

GRAPES.
Malaga keg grapes, per keg ........................................ 8 00

Fish and Oysters.
Trade continues brisk. We quote :

Lake Winnipeg whitefish........................ per lb..... 0 06
Yellow pike (pickerel)............................... “ -- 0 05
Lake Superior trout................................. — 0 08$
Lake Superior loose frozen herring....... “ — 0 03
Tubbees..................................................... " .... 0 04
Gold eyes.................................................... “ -- 0 03
Blue fish.................................................... “ .... 0 18
Mackerel.................................................... “ .... 0 15
Red snapper............................................... “ -- 0 15
B.C. salmon (case lots 9c.)....................... “ — 0 09$
Halibut...................................................... “ .... 0 08$
Jack fish................................................... ” .... 0 03$
Tomicods.................................................. “ — 0 05
Hake......................................................... “ .... 0 07
Perch......................................................... “ .... 0 04$
Eels............................................................ .... 0 08
Cod, steak size........................................... “ - 0 08
Cod, market size........................................ “ — 0 07
Flounders................................................... “ - 0 05
Haddock................................................... ’* .... 0 08
Brook trout.............................................. “ — 0 22
Atlantic smelts, extra, 20-lb. boxes......... “ — 0 12

“ “ No. 1, “ “ .... “ .... 0 08$
“ “ No. 2, “ “ .... “ .... 0 07$

"Halifax ” brand salt cod, fish cakes 24-1’s “ — 0 11
"Acadia" “ " " 20-1’s " .... 0 09
"Bluenose " " “ " 20-1’s “ - 0 07
" Acadia" " " 2-lb. boxes ......... " — 0 09

" “ “ 4-lb. " .........“ .... 0 09
11 “ shredded, 24 cartons, per bx.......... 2 CO
" “ bulk, in 15-lb. boxs........ 0 08

Large Labrador and Nfld. salt herrings per 1001b........ 5 00
“ “ “ " per 20-lb. pail......... 1 20

Salt mackerel, in 20 or 30-lb. pyls..............................0 12*
Finnanhaddie, in 15 or 30-lb. boxes............................ 0 08$

TORONTO.
Smoked halibut strips.................................................. 0 11
Kippered gold eyes, per doz........................................ 0 50
Yarmouth bloaters, 60 in box, per box ...................... 1 75
Lobsters, fresh boiled, per lb.......................................  0 25
Shrimps, large size, per quart .......................... — 0 60
Caviar, extra, small jars, per jar.................................. 0 40
Frog legs, 6 doz. in box, per doz................................... 0 40
Oysters, standard, per gallon........................................ 2 00

" select, “ .................... ......... 2 15 2 25

Green Vegetables.
We quote as follows:

Native onions, per lb............................................. 0 02$ 0 03
Spanish onions, per case............................................... 1 75
Carrots, per bush...........................................................  0 45
Beets, “ ............................................................ 0 60
Turnips " ....................*...... ....................  0 35
Potatoes “ ...........................................................  0 75
Celery per case (7 to 9 doz)........................................... 6 50

“ " (doz.)...................................................... 1 00
Flour.

Local prices are being well maintain­
ed in spite of reports of cutting in the 
east. We quote :
No. 1, patent................................................................... 2 90
" 2, " ...................................................................  2 70
" 3, M .................................................................. 2 10
"4. “ ........................................................... 1 50

Breakfast Cereals.
As noted last week cornmeal is being 

quoted lower than prices below for 
February, delivery, but none of the low 
priced meal is yet in the market. Oat­
meal is easier. We quote :
Rolled Oats, 80-lb. sacks, per cwt................................ 2 00

40-lb. " " ............................... 3 05
20-lb. " " ..............................  2 10
8-lb. ** “ ............................... 2 40

Cornmeal, in sacks, per cwt ....................................... 1 50
" in $ sacks, “ .......... .............................. 1 55

Eggs.
Prices continue steady at former quo­

tations. We quote :
Eggs, fresh — ................................................. ............. 0 26

‘r finest glycerine pickled........................................  0.24
(Pakced in 25c. cases) which are not returnable.

I
EXPORT TRADE DEPARTMENT.

FIRT1S ABROAD OPEN FOR CANADIAN BUSINESS.

Agencies on Commleelon for 
Britain.—We are open to receive con­
signments of Apples and Fruits of all 
kinds. Best references, connection and 
experience. R. C. HALL A CO.. 28 Mar­
tin’s Lank. Cannon Street, London, 
Eng.

DAVID SCOTT & CO.,
Est. 1878. 10 North John St., Liverpool. 
England. Splendid connections and 
references. Try us with a shipment of 

CANNED GOODS.
T. A.—Scottish, Liverpool.

GEORGE LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER.
Butter, Cheese, Eggs, Bacon, Apples, 

Apples, Poultry.

HAMILTON WICKES & CO.,
Canned Goods Brokers, Eastcheap, Lon­
don, and Victoria Street, Liverfpol. 
Reports and valuations made on Canned 
Meats. Fish,Fruit and Vegetables. Consign­
ments handled; Correspondence solicited.

JOHN LATHAM & SONS,
Leith, Scotland, invite correspondence 
with Manufacturers and Shippers of all 
classes of goods suitable for Grocers, 
Bakers and Fruiterers ; connection of 50 
years over all Scotland. References, Bank 
of Scotland, Leith.

GRIFFIN & CULVERWELL,
Brokers, invite consignments of general 
produce, especially Butter, Cheese, and 
all Food Products. Correspondence 
invited. References given. Write uh. 

139 Bedcliffb St., Bristol, Eng.

B. BIERMANN & CO.,
FRUIT AND PRODUCE BROKERS,

5th Ed. A.B.C, Code,
Cardiff, Wales.

APPLES AND ALL KINDS OF FRUIT AND 
PRODUCE.

Agencies Wanted for Britain.
- European and Canadian references and 
an extensive connection are points upon 
which I rely. Canned Goods. Dried 
Fruits, Honey, Peas.

A. S. DUFFUS, Jr..
9-10 St. Mary-at-Hill, London, E. C.

WHITELEY, nUIR & CO., 15 Victoria St., Liverpool, England
We handle consignments of CANADIAN MEATS,

CHEESE and BUTTER.
We sell cost, freight and insurance. Western Union Code.

London, Liverpool, Glasgow.

STOKES BROTHERS,
GENERAL MERCHANTS,

Exeter, England,
Dealers in Eggs, Apples, Bananas, Potatoes 

and Fruits of all Kinds. 
Correspondence solicited.

This space $15.00 per year.
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LOOKING BACK
how many black leads have you seen die out ? Every year adds to the number ! But the

oldest black lead on the market—

JAMES’ DOME
keeps up, never in ti4 years has it dropped back.

W. Q. A. LAM BE & CO.. Canadian Agents.

ACME TABLE
SALT.

Ask your wholesale grocer for it. Put up in 24 
3-lb. cartoons in a case, and in 50-lb. box.

TORONTO SALT WORKS. - Toronto, Ont.

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON

Lion Brand Pickles aie a perfect mixed pickle— 
small cucumbers, small white onions, and hard, white 
branches of cauliflower, cut close, pickled in whole spice 
and in the most perfect pickling vinegar made. They 
come out crisp and firm, perfect in color, delicious and 
wholesome.

In Pails—1 gall., 7Be. ; 2 galls., $1.40 ; 3 galls., 
$1.95 ; 5 galls., $3.00 ; 10 galls., $5.50 ; or in 20 or 40- 
gall. Barrels, 46c. per gall. Barrels extra.

Some people will tell you 
that they pack bulk pickles 
which will keep. We go 
considerably further than 
telling.

Every order given to one of our travellers is put on 
a duplicate guarantee, one of which he gives to you. 
This guarantee clearly states that we hold ourselvey 
responsible for any of our pickles that may go bad in the 
six months following the date of shipment of the order, 
providing the following precautions are taken—that the 
barrel or pail is kept covered ; that you do not use tin or 
any metal vessel to dip the pickles with (use a crockery 
bowl—it’s cleaner, too) ; that the vinegar is taken in pro­
portion to the pickles, so that they are always kept 
slightly covered with vinegar ; that no sweepings, par­
ticularly nails, are allowed to get into the barrel ; and 
that the pickles be kept from any extreme of heat or 
cold. We give this guarantee to your wholesale grocer. 
If you buy through him the guarantee stands the same.

“GLEANER
might bnng inquiries. Better 
write for rates to

G. STEWART, Halifax.

We make them la all shapes aad 
sixes. We have

Patent Berry Box
Grain Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

Intact, all kinds ; besides being very neat 
in appearance, they are strong and dvr 
able. Send year orders te

THE OZO CO., Limited,
MONTREAL.

N.B.—We have an illustrated Price Current of our products 
that is certainly worth the post card that will bring it.

Oakville, Oit
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PURE FOOD LAWS

A
T the regular weekly luncheon 

nf the Toronto branch of the 
Canadian Manufacturers’ As­
sociation last week the prin­
cipal topic discussed was 

“Pure Foods.” Among the speakers 
were VY. 1J. Wilson of the Wilson, Lytle, 
Badgerow Co., J. Turnbull of the Na­
smith Co., and K. A. Donald of the 
Pure Gold Mi'g. Co.

Tiie argument hinged upon the best 
ways and means of preventing unjust 
competition. The difficulty lay not only 
in a proper enforcement of the Pure 
Food Law, but in insuring the sale of 
groceries, drugs and chemicals that have 
not lost in strength or value through 
age. It is a significant fact that while 
the Canadian dealer must comply with 
the Pure Food Law, he is not protected 
from the imported article, which is not 
subject to the requirements of the Pure 
Food Law. Hon. A. B. Morine, ex­
premier of Newfoundland, closed the 
discussion with an excellent suggestion 
based upon many years’ experience as a 
legislator and business man. He urged 
the manufacturers not to depend too 
much upon legislation but more upon 
education. He had given a good deal of 
attention to the subject, and had noticed 
that the consumer usually bought what 
the retailer placed before him. It was 
for the manufacturer to educate the re­
tailer to handle only pure foods and the 
retailer would do the rest. Following 
are verbatim reports of some of the ad­
dresses delivered:
W. D. Wilson, of the . Wilson, Lytle, 

Badgerow Co.
When the great minstrel man, Billy 

Rice, started his stump speech on the 
silver question, he said, “You do not 
know anything about the silver question 
and 1 do not know anything about the 
si.ver question, therefore, I will ex­
plain it.”

I cannot say the same to-day, for I 
see about me many men who do know a 
great deal about the question of pure 
food, and labels on packages.

Now I am not going into the subject 
very deeply, but intend leaving room 
and time for discussion. I will, as the 
reverend gentlemen do, divide the sun- 
jept into three parts, and leave the ap­
plication for the meeting.

Firstly: Should food be adulterated at 
all? Would it not be a great and glori­
ous state of affairs, if all goods put up 
for sale were absolutely pure; no sand 
in the sugar; no Fuller’s earth in the 
baking powder; no acid in the vinegar; 
no turnips in the marmalade; no water 
in the whiskey, and last, but not least, 
no corruption in politics? if the only 
label required on the package was,— 
“Made in Canada,” and the name of the 
article? Would not the name of Canada 
rise to a height never before thought of? 
Would not the name and fame of this 
great country be heralded throughout 
the world as the most honest, as the 
most pure, as the most healthy country 
in the world, in which to dwell?

But secondly, gentlemen, would this 
suit all classes of the community? One 
thing which we must avoid is class leg­
islation, as it has caused so much 
trouble in the past, and the classes in 
Canada are in the minority, the masses 
here, as in every other country, pre­
dominating; and, of course, adulterated 
food being (Cheaper than absolutely pure 
food, it is thereby placed more within 
the reach of the majority of the people, 
and as this is a free country, why have 
not the people the right to what they 
want? Legislation against the wants of 
the people has always been a failure. 
For instance, legislation enforcing pro­
hibition has never been a success, where­
as a strict license system has been 
found to be more satisfactory and effec­
tive.

Thirdly: Our Government has, it 
seems to me, taken a middle course be­
tween these two extremes, and the 
Brodeur Act has been placed on the 
statutes, which, while not saying that 
adulteration may not take place, tries 
to systematize and regulate that adul­
teration.

The law says that food shall be deem­
ed to be adulterated: First, if any sub­
stance has been mixed with it so as to 
redu/ce or lower, or injuriously affect its 
quality or strength. Second, if any in­
ferior or cheaper substance has been 
substituted wholly or in part. Third, 
if any valuable constituent of the article 
has been wholly or in part abstracted. 
Fourth, if it is an imitation of, or sold 
under the name of some other article. 
Fifth, if it consists wholly or in part 
of a diseased and putrid animal or veg­
etable substance, or in the case of milk, 
if it is the produce of a diseased anim­
al. Sixth, if it contains any added poi­
sonous ingredient which may be injuri­
ous to health.

Then the law goes on to say that if 
any article not injurious to health has 
been mixed with the food, it must be 
labelled compound; it must have the 
manufacturer’s name on it, and then it 
may be sold. This law appears all 
right, but it does not always work out. 
Permit a reference to the business in 
which I am personally interested, the 
vinegar business. The law states that 
all vinegar labelled “White Wine” must 
be the result of the fermentation of 
some alcoholic mixture, our vinegar be­
ing made almost entirely out of alcohol. 
One of our greatest troubles is compe­
tition with vinegar made from acetic 
acid, a by-product of wood alcohol and 
acetate of lime. As yet, it is very hard 
to find a chemical test that can abso­
lutely distinguish one from the other, 
although it is very easy to do so by 
either taste or smell, and unless an of­
ficer actually sees the acid and water 
being mixed, it is very difficult to prove 
that it is an illegal and deleterious 
article. We urged the Government to 
change the law, and place the burden of 
proof upon the retailer, and make him 
prove, that his vinegar was purchased 
from a licensed, bonded manufacturer. 
This they have refused to do, although 
I can see no hardship to the retail mer­
chant if that were the law.

Now as to carrying out the law as 
laid down in the Brodeur Act, Inland 
Revenue officers and officers of the 
weight and measures department have 
the right at any time, when requested 
to by the Minister of Inland Revenue, 
to obtain samples of goods from any 
merchant, paying for the same, also any 
city council, or village, has a right to 
appoint inspectors who shall have the 
same powers as the Revenue officers. 
These inspectors may require any public

MMDII

Machinery for the preparation of

TEA, COFFEE, COCOA, CHICORY, 
PATENT FOODS, FRUIT, ETC.

PATENT CA6-HEATED BOASTER», INTERNAL OR 
EXTERNAL FLAME IMPROVED ROASTER. FOR 
USE WHERE GAS IS. NOT AVAILABLE, FOR COKE, 
WOOD, STRAW, ETC., FUEL. COOLERS. FANS.

PATENT AUTOMATIC TEA MILLING, BLENDING, 
SIFTING AND PACKING MACHINERY,

QUICK MIXERS FOR BAKING POWDER, COFFEE 
AND CHICORY, SPICES, ETC. STEEL AND STONE 
MILLS. FRUIT CLEANING AND DRESSINO MACHIN­
ERY.

The GROCERS’ ENGINEERING CO.
(Late Waysood-Tupholmb Ltd.)

Cole Street, Swan Street
LONDON, S.E., ENGLAND

Illustrated Catalogue 
Mailed (Post) Free.
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Blue Ribbon

WRITE FOR CONTROL

BARNARD & HOLLAND CO.

BASSETT

At About Halt the Price.

Will sell It to only ONE Merchant In a Town.

A LINE THAT HAS BEEN MUCH AD- 
VERT1SED IN WOMEN'S MAGAZINES

WE CAN SUPPLY

DECORATION No. 6935
As an OPEN STOCK PATTERN.

SAMPLE DINNER SET

Anticipate our traveller by a mail sample order, 
or if be has not heretofore called a request to do 
so will be appreciated.

CHINA CLASS ' LAMPS
BAR GOODS SILVERWARE OUTLE

and everything in

Ivanhoe” Dinnerware

CROCKERY

A Thing of Beauty

CASSIDY

The Readiest Seller on the market.

Is our strictly up-to-date

People are conservative—they acquire 
habits, and prefer to continue in old ways 
rather than adopt new Ones. This is some­
times good, sometimes bad. In tea drinking,
it is remarkable how Blue Ribbon users

thing else.
take up any-
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MOTT'SCANADA
No better 

Chocolate
No better 

Country

Motts

Chocolates
Cocoas and

Coatings
No better value possible for the money.

John P. Mott (EL Co.
HALIFAX, N.S.

SELLING AGENTS:
J A. TAYLOR, R. S. McINDOE, JOS. E. HUXLEY 

Montreal. Toronto Winnipeg.
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A TRADE WINNER
FOR GROCERS.

THE WALTER M. LOWNEY COMPANY,
o. 417 Commercial Street, BOSTON, MASS. 

CANADIAN BRANCH : 530 St. Raul St., Montreal

The full flavor, 
the delicious qual­
ity, and the ab­
solute purity of 
Lowney’a Cocoa 
distinguish it from 
all others. It is a 
natural product ; 
no “ treatment ” 
with alkalies or 
other chemicals ; 
no flour, starch, 
ground cocoa 
shells or coloring 
matter ; nothing 
but the nutritive 
and digestible pro­
duct of the choic­
est Cocoa Beans. 
A quick seller and 
a profit maker for 
dealers.

WANTED
TWO FIRST-CLASS TRAVELLERS

ONE FOR EAST OF TORONTO. ONE FOR WEST OF HAMILTON,
TO REPRESENT

STANDARD SPICE MILLS,
STANDARD COCOANUT FACTORY, 

STANDARD CANNING CO.,
STANDARD BROOM FACTORY, 

HAMILTON YEAST CO.
GOOD SPECIALTY MEN PREFERRED. GOOD SALARIES TO MEN WHO ARE CAPABLE OF EARNING THEM.

APPLY TO LU MS DEN BROS., Hamilton, Ont.
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12 lb. and 25 lb. air-tight cans

Include with your next order
A CAN OF

L0XÜBY
(IT’S GREAT.)

JOHN SLOAN & CO.
Toronto Belleville

analyst to analyze any samples collect­
ed by them, and the inspectors may 
prosecute any person manufacturing or 
offering for sale any article which has 
been certified to be adulterated.

When obtaining the sample, the in­
spector must, in the rresence of the mer­
chant, send a sample to the Minister of 
Inland Revenue, scaled, so as to cor­
roborate or discredit the analysis of the 
local analyst.

With regard to penalties for manufac­
turing articles of food adulterated so 
as to be injurious to health, the penalty 
for manufacturing and selling is about 
the same for the first offence, not ex­
ceeding $100, and not less than $10.

For manufacturing articles adulterat­
ed so as not to be injurious to health, 
the penalty is a little higher against the 
manufacturer than against the seller. 
Now, if the seller can prove that he did 
not know that the goods sold by him 
were adulterated, though not injurious 
to health, he is not subject to a fine for 
the first offence, but the goods in stock 
are confiscated.

B. Turnbull, of the Nasmith Co.
It is very desirable that there should 

be pure food laws, provided, however, 
the enforcement of them is just and 
equitable throughout the country and 
without favoritism.

As an Association, this subject should 
be viewed from two standpoints, name­
ly, that of the manufacturer who buys 
ingredients for manufacturing purposes, 
and the manufacturer who sells goods 
for consumption. The manufacturer

who purchases ingredients finds it just 
as difficult to buy pure goods as the 
retailer, but from practical experience I 
have found that whenever one is willing 
to pay the price, he can obtain pure 
goods for manufacturing purposes. The 
increased cost is offset by the fact that 
it takes less of the pure goods to at­
tain the desired end that it does of an 
inferior line.

So far as the manufacturer is con­
cerned in selling to the public, it appears 
to me .that, generally speaking, the pub­
lic do not appreciate the manufacturer’s 
interest in them; they are looking for 
price and bulk, and so long as the pub­
lic are doing this, no matter what the 
description on the goods is, they will 
buy the goods if they have the appear­
ance and carry the price with them.

The question of using a label which 
will describe the character of the goods 
in the package, is a step in the right 
direction for individual packages; but 
in my humble estimation the word 
“compound,” or any other descriptive 
word upon the package will not inter­
fere with 90 per cent, of the buying 
public taking the article.

If we seek legislation for package 
goods, we also should see that protec­
tion is ensured to those who buy goods 
in bulk; that when bulk goods are dis­
played for sale they should be marked 
in a similar manner to package goods.

There is one law in the Old Country 
that has worked extremely well in con­
nection with bulk goods, that is, in re­
lation to a substitute for butter, called 
“Margarine." According to the laws of

the land each tub of Margarine display­
ed upon the counter must have the word 
Margarine printed in large type to in­
dicate that it is a substitute This law 
is strictly enforced, and in picking up 
Old Country papers one frequently sees 
a grocer in the police court for failing 
to have the Margarine sign on the arti­
cle. It is a fact, commonly admitted, 
that the putting of this sign on this 
article has not in any way interfered 
with its sale, but on the other hand, the 
sale of Margarine to-day is very much 
greater than it has been in years past.

To my mind, manufacturers have got 
to do two things: to make money, and 
to meet the demands of the public. If 
a man can conscientiously produce a 
line of goods, using ingredients that are 
not harmful to the puhli,c health, I do 
not see why we should legislate against 
him. The manufacturer who seeks to 
establish a business on the basis of 
quality and to obtain a trade which will 
increase from year to year, will require 
to advertise and educate the public to 
pure goods according to his standard 
and not the standard of anv other manu­
facturer.

Judicious advertising, which makes 
/comparison between pure and adulterat­
ed foods, will assuredly win trade for 
the manufacturer who insists on purity 
in his factory.

Goods labelled “ Made in Canada ’’ 
should mean “Where Puritv is Para­
mount."

R. A. Donald, of the Pure Food Co.
The matter of a descriptive label for 

imported goods is receiving attention

E SUGAR KING
has the floor just now and there's no telling what the old fellow may do 

next. One thing seems certain, the cheaper lines of biscuits will be put out of business this 
year. However, depend on it we are not going to sacrifice quality whatever the price may be.

mince: m eat
Absolutely the best, in 25-lb. pails, 6£c. per lb., freight prepaid in 5-pail lots.

IMPERIAL BISCUIT C0„ Limited, GUELPH, ONT. J
*63
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Canada’s
Reputation

as a Soda Cracker coun­
try is known far and 
near, thanks to the zeal 
of Biscuit manufacturers. 
This fame is being main­
tained and increased 
through

Perfection
CreamSodas

Sodas that have put 
into them the very best of 
everything materials, 
cooking, equipment, and 
purpose.

They-have taken their 
place at the Front solely 
on account of their excel­
lence.

We confidently invite 
every grocer to stock 
them.

Equallized freight rates.
Cards and Tins.

THE Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, - Canada.

now in the United States. The law 
there is very specific and demands that 
imported goods shall bear a label giving 
a definite description of the contents. 
We have had nothing like that in Can­
ada; as a matter of fact, it is possible 
to import goods from the United States 
and have them marked in a manner lo 
suit the purchaser, and this is very of­
ten done in a peculiar manner to say 
the least; but, as so many goods are 
imported and sold in direct contraven­
tion of the Act, what should be done is 
to make the law officers of the Depart­
ment inspectors of imported as well as 
of domestic products, and to absolutely 
refuse entry to goods falsely marked.

Leaving that matter and taking up an­
other, there is not any question but 
that the public as a whole pay for first- 
iclass goods as a rule, nor is there any 
doubt hut that very often they get in­
ferior stuff. The profit on such transac­
tions is sometimes great and totally, out 
of proportion to the value of the goods; 
there is, therefore, no ground for stat­
ing, as it has been stated bv Mr. Bro­
deur, the Minister of Inland Revenue, 
that the public being satisfied, it ought 
not to be a matter to take action on. 
The public does not know, therefore it 
cannot judge. The consumer, in going 
into a store to purchase any article of 
food sold in bulk, generally asks for so 
much and pays the price, and in every 
instance investigated, it has been found 
that they paid a proper price for the 
best goods and in a great many cases 
received a much cheaper article.

As to the best means of enforcing the 
Act, there is some difference of opinion; 
the Department claims to have not 
enough money to proceed with a rigid 
enforcement in all parts of the Domin­
ion, and so has to content itself w-ith 
locality work of a very limited charac­
ter. There should be an absolute pro­
hibition of the importation of fillers of 
all descriptions for any kind of goods; 
there should be a high duty upon adul­
terated goods of all descriptions and a 
proper label devised which would be 
placed upon all goods, such label to 
give the- exact composition of even- 
adulterated or compounded article. But 
above all, there should be some method 
pursued which would lead to the educa­
tion of the public regarding the stand­
ard of food they ought to have, and 
these standards should be rigidly main­
tained.

C. Winter, general merchant, firand 
Here, has been burned out.

D S

F»»’

OUR FIRST YEAR
in making

E. D. S.

JAMS, JELLIES and 
SEALED FRUITS

(IN GLASS)

has been eminently satisfactory. 
We have received the approbation 
of the trade who have had the best 
of reports from their customers.

ABSOLUTELY PURE 000DS
is our standard and we shall not 
depart from it.

E. D. SMITH’S
FRUIT FARMS

WINONA, - - ONT.

We beg -to advise the Gro­
cers ofthe Dominion that 
we are makingthe finest MILK CHOCOLATE

produced in the world, and are 
using pure Canadian Milk.

COWAN’S COCOA (Maple Leaf Label)
Absolutely Pure.

The COWAN CO., limited, TORONTO
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DON’T ASK FOR “DUTCH COCOA»»

-ASK FOR-

VAN HOUTEN’S COCOA
There are other Dutch Cocoas. Van Houten’s "beats the Dutch.’

Grocers, don't supply other Cocoas when your customer will appreciate only Van Houten’s.

ItrAV'sESAŒi..- . TORONTO
MONTREAL

1 Irresistibly 
Delicious!” PETER’S

j. THE ORIGINAL ^

One taste 
will make a 
Peter eater !
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MADE IN VEVEY, SWITZERLAND—FOR BATING ONLY.

A Quick., Steady and Profitable account for any dealer.
Send for • Semple.

LAMONT, CORLISS & CO., Apts, 27 Common St., Montreal

Attention !
The BEST

XXL

Swiss Milk Chocolates

KLAUS’S

CHOCOLATES
are now introduced in the Canadian Market.

' Klaus’s Chocolates were awarded the Gold Medal \

reeilessEagle

Two lines that have established them­
selves as leaders with every grocer

Borden's

“Eagle” Brand Condensed Milk
and

“Peerless” Evaporated Cream
When your customers ask for the Beat 
Condensed Milk or Cream, you may safe­
ly hand out " BORDEN’S•

Write for prices, etc
at the Glasgow Exhibition. )

Wholesale Depot for Canada:
WILLIAM H. DUNN, - MONTREAL

JOS. IRVING. 92 Wellesley St., TORONTO 
ERB k RANKIN, SCOTT, BATHGATE k CO.,

Halifax, N S- Winnipeg, Nan Canadian Swiss Trading Co
SHALLCROSS. MACAULAY kCO,

Victoria and Vancouver, B.C
W- S. CLAWSON k CO- 

St John, N.B.
17 8T. JOHN ST..

MONTREAL
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Are receiving some 
EXTRA FINE

Almerfa Grapes
Also
FANCY

Havana Pines
Also another car 
EXTRA FANCY

Golden Heart
California
Celery

INCLUDE A CASE IN 
YOUR NEXT ORDER

McWILLIAM

Me. / E.
EVERIST

TORONTO, - - ONTARIO

The-

DAWSON Commissioi 
Co., Limited

FRUIT, PRODUCE AND 
COnniSSION riERCHANTS.

Cor. Market and 
Colborne Streets. TORONTO

DRIED APPLES
We pay highest market prices for bright 

dry quarters and make prompt remittance.

The W. A. GIBB CO.
Packers and Exporters

5 and 7 Market 6t„ HAMILTON

IN STOCK
New Figs Spanish Onions

Celebrated Camel Brand.
Jamaica Oranges Malaga Grapes

Bbls. or boxes.
If our travellers do not call on you, write, wire or 

phone your orders which receive prompt attention.

Bros. & 
Co.

W hoi wale Frols and Commission Merchants. 
• * Oalfcaraa St.. TORONTO.

HUSBAND
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Mark of the Dominion Fruit Division.

B
N conversation with a represen­

tative of The Canadian Grocer 
this week, A. McNeill, Chief of 
the Fruit Division, Ottawa, ex­
pressed himself as optimistic 

concerning the future of the Canadian 
fruit-growing industry, which will ulti­
mately be placed upon an even commer­
cial basis with the dairying industry.

Mr. McNeill has just completed an ex­
tensive trip through the fruit-growing 
districts of the Maritime Provinces and 
New York State, and reports renewed 
interest in fruit growing all over the 
country. Preliminary to engaging in an 
aggressive campaign on a big scale the 
Fruit Division have been carrying on 
educational work at the Provincial Win­
ter Fairs and Association meetings. As 
a direct result the long-standing preju­
dice against scientific research in fruit 
culture is slowly giving place to an ac­
tive interest in everything tending to 
put the industry upon a more substan­
tial footing. The work is, of course, 
onlv in its infancy, but is already meet­
ing with marked appreciation. For in­
stante. the Ontario Fruit, Flower and 
Money Show held in Toronto last De­
cember as an experiment, is now guar­
anteed as a permanent thing. Mr. Mc­
Neill says some innovations will be in­
troduced next year, among them, an ex­
hibit of fruit machinery and accessories 
which has become a strong feature of 
fruit conventions in New York State.

CROP STATISTICS.

It is the aim of those in charge of the 
Fruit Division to generalize and enlarge 
upon the work previously done in gath­
ering market and crop statistics. In­
dividual fruit growers are in need of 
authoritative information on the grow­
ing crops and market conditions; such 
is unavailable at the present time ex­
cept to a few fruit dealers who are 
sharp enough to keep on (he inside.

In this connection it is interesting to 
note that the prognostications of the 
Fruit Division months ago on the course 
of the apple market have been verified 
almost to the letter. News about the 
latest varieties of fruit on the market 
will always be suspiciously received by 
the conservative grower; it is another 
matter if he can get a forecast of prices 
on which he can rely. Many an apple 
grower would have been money in pocket 
had lie held back part of the apples ex­
ported earlier in the season until now.

CO-OPERATION.

Much remains to be done in unifying 
the fruit interests of the different prov­
inces. Dominion organization is neces­
sary in order to deal with questions af­
fecting the Canadian fruit-growing in­
dustry as a whole, such as “Inter-pro­
vincial trade” and the “Fruit Marks 
Act”; at the same time leaving to the 
different provinces the control of what 
concerns them individually.

FINEST APPLES IN TIIE WORLD.

As an instance of what might be ac­
complished by such an organization, of 
which the present Fruit Division is only 
the beginning, reference is made to the 
“Fameuse” apple, generally conceded to 
be the finest dessert apple in the world. 
A Canadian fruit grower recently asked 
one prominent American fruit dealer 
what he thought of the “Fameuse," and 
got the answer that every box could 
find a ready market in the United 
States; the difficulty was, “Fameuse ” 
was not to be had except in limited 
quantifies and these of decidedly inferior 
qhality. There is no reason why a mar­
ket should not be found for “Fameuse” 
apples in the cities of the United States 
and Europe among the fancy trade, for 
the simple reason that this apple stands 
in a class by itself. If such an end is 
to be realized, co-operation among the 
fruit growers of the St. Lawrence Val­
ley is essential in the matter of fruit 
production and marketing, in addition 
to the development of this particular 
industry to its fullest possible extent. 
The efforts of the Fruit Division in this 
direction are to be highly commended.

CURRENT PRICES.
A vexatious question among fruit 

growers in the Maritime Provinces just 
now is that of package. Shippers down 
there have discovered that the barrel in 
use in Ontario for export trade not ohly 
contains more fruit, but brings a con­
siderably better price than the smaller 
barrel used by Nova Scotia shippers. 
Co-operation would have adjusted this 
inequality long ago.

Among Ontario growers, particularly 
the tender fruit men of the Niagara 
peninsula, more or less dissatisfaction 
is being expressed on account of the un­
suitability in shape and capacity of the 
basket package in use at the present 
time.

FRUIT PROSPECTS.
Although it is early to forecast the 

apple prop of 1905, Mr. McNeill thinks
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that ordinarily thih year’s should be a 
light yield, following as it does bumper 
crops in 1903 and 1901. Peaches and 
other tender fruits have passed through 
one critical period safely and ought to 
yield well, barring unfavorable weather 
conditions.

Canned Goods for Japan.
X There are indications of au increas­

ing demand for foreign vegetable foods 
in Japan as well as other lines of pro­
visions, says A. MacLean in his latest 
report to the Department of Trade and 
Commerce, Ottawa. The higlier-class 
Japanese are gradually increasing their 
use of canned jams, vegetables, fruits, 
etc., and the middle classes are follow­
ing suit. This should be an incentive to 
Canadian exporters of canned goods to 
lie wide awake in order to compete suc­
cessfully with the United States, Ger­
many, France and other fruit-growing 
countries whose commercial standing in 
the Japanese market has been built up 
by long experience and strenuous effort.

In peas, French produce leads the 
market, a few Italian brands, coming 
next. The prices range from 15 to 
17.1-2 cents (Canadian currency) per one 
pound can. Almost all come in one 
pound cans, and cheaper brands are 
mostly in request. The brand known as 
“l’etits Pois, Moyen,” is in favor. It 
is estimated that a little over 200,000 
cans were imported during 1903, and 
though no accurate figures for this year 
are available as yet, it is expected that 
there has been some increase over last 
year. Some split and green peas also 
come from the United States and are 
used for soups. In 1903, the import 
amounted to about 1,400 bags, each con­
taining 66 pounds. There is much 
chance of success for Canadian export­
ers if only they are determined to push 
their goods into the Japanese market.

B. C. Fruit Growers’ Association.
The British Columbia Fruit Growers’ 

Association has appointed the follow­
ing officers for the year 1905 : President, 
T. W. Stirling, Kelowna ; first vice- 
president, Thus. A. Brydon, Victoria ; 
second vice-president, J. C. Metcalfe, 
Port Hammond ; third vice-president, 
James Johnstone, Nelson; secretary-

"* treasurer, W. J. Brandrith, New West­
minster; executive committee, Messrs. 
T. W. Stirling, J. C. Metcalfe, R. H. 
Palmer, Victoria ; H. Kipp, Chilliwack, 
and W. J. Brandrith.

News Items.
, The town of Caledonia, Ont., has de­

feated a by-law for bonusing a canning 
industry.

California Celery
We are headquarters for this delicious Winter vegetable, are handling it 

regularly and can be relied upon having it at all times.
Crates contain from 6 to 8 dozen Large Meads.

The verdict of those who have handled it is, “ That it is a great seller and 
a money maker.”

Add a case to your Fruit Order this week.

WHITE & CO., Toronto
WHOLESALE FRUIT. PRODUCE AND FISH

P.8.—Bowe s Long Island Native Oyster», have you tried them?

W. B. STRINGER BSHURE J J. McCABE

and let us have your order promptly for SPRING SHIPMENT 
“St. Nicholas” Lemons. You cannot afford to be without 
“ St. Nicholas "—they’re positively the best.

61 Front E., 
Toronto. W. B. STRINGER & CO. Fruit

Brokers.

DIAMOND BRAND MAPLE SYRUP
Not the lowest price, but the highest quality.

SUGARS LIMITED
MONTREAL.

Jan. :: CALIFORNIA NAVEL ORANGES » 1905
Are now at their best, and big sellers. TWO (2) CARS ARRIVING THIS 

WEEK and prices right. EXTRA FANCY FRUIT, all sizes. Also car FANCY 
BANANAS, due Thursday.

Send us your orders. They will have our prompt attention.

r.T.M I HUGH WALKER & SON, Guelph, Ont, j ph»^hL»

This design a guar- 
» of quality.

DO YOU PUBLISH A CATALOGUE ?
IF YOU DO YOU SHOULD USE “ CSHSOISH-WSOE" PAFER 

• II grades, from the highest "Glossy Finish to the 
rough "Antique” end bulky "Featherweight.

voua pbinteb
CAN SUPPLY IT.

Canada Paper Co.
—------ — ----MontrealToronto LIMITED

DRIED APPLES
BRIGHT, DRY STOCK 

WANTED.

O. E. ROBINSON & CO.
INQER80LL 

Estsbllshed - - 1886

bath bricks

A Perfect Article. Sell it.
Insist upon having McDougall s

0. McDOUGALL 4 CO., Glasgow, Scot.

j. T, & CO.
Customs Brokers 

and Warehousemen

U St. Sacrament Street, *"
Tel. Main 778. Bond 28.

2529
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There is no Better Known 
Groceryman in Nova Scotia 
Than Mr. J. A. Gass l A. GASS (8, SON.

whose place of business 
is on Granville Street, Halifax. Mr. 
Gass has been in business for a great 
number of years and during that time he 
has handled thousands of barrels of flour 
and has witnessed the coming into po­
pularity successively of many different 
brands. “The popularity of a brand of 
flour is not based on chance or what the

1

“I don’t know whether anybody will 
ever succeed in producing a better flour 
than ROYAL HOUSEHOLD, but I am 
firmly convinced there is not a better 
made to-day. It not only makes a fine 
loaf, but we find a barrel of it makes 
more loaves than any other kind; and 
while we find it best for bread, we also 
find it best for pastry.

“All of my customers who buy it say 
the same thing, and I can well under­
stand the immense popularity which the 
flour has and can see that it will con­
trol the best part of the high-class 
trade before very long.”
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FLOUR and CEREAL FOODS
The Wheat Situation.
VERY active wheat market 

has ruled during the week, 
and there are many in the 
trade who are inclined 
to the bull side of the mar­

ket looking for $1.50 wheat between 
now and May. Before that price is 
reached, however, there" can be little 
doubt but that millers in the United 
States will be importing Russian and 
Danubian wheat. Already the arrival 
of 1,100 tons of wheat from Antwerp is 
reported in New Y'ork; this grain was 
originally shipped from the Pacilic coast 
and later held in storage at Antwerp. 
In any event American millers will take 
a good deal of Canadian wheat in bond; 
Minneapolis mills at present are buying 
very freely.

The large buying now going on is pure­
ly a matter of supply and demand. With 
Canadian wheat selling so much below 
the American market, it is only natural 
that U. S. buyers are getting all they 
can of it. The demand for milling wheat 
is excellent, especially in Ontario, but 
offerings are light. The large bakers 
have become impressed with the idea 
that Manitoba flour is going to be scarce 
and are buying freely. The demand for 
flour is also brisk abroad as well as at 
home at the present high level of prices 
and both England and Japan are in the 
market.

The visible supply of wheat in Canada 
and the United States on Jan. 17, 1905, 
was 39,985,000 bush., or 681,000 bush, 
less than a week ago; of corn 11,279,000 
bush., an increase for the week of 360,- 
000 bush.; of oats 20,300,000 bush., a 
decrease of 902,000 bush, from last 
week. The total amount of wheal in 
sight on Jan. 17, consisting of the vis­
ible supply and the quantity on passage 
was 68,000,000 bush., as against 68,586,- 
000 bush, last week. The total amount 
of corn in sight was 27,919,000 bush., 
against 26,999,000 bush, for the previous 
week.

The world’s wheat shipments for the 
week under review were as follows : 
America, 701,000 bush., as compared 
with 2,711,000 bush, a year ago; Argen­
tine, 176,000 bush., as against 392,000 
bush, a year ago; Australia, 520,000 
bush., as compared with 658,000 bush, 
for the corresponding period a year ago; 
Danube, 2,096,000 bush., as against

514,000 bush, last year; India, 2,096 
bush., compared with 1,176,000 bush, a 
year ago, and Russia, 2,576,000 hush., 
as against 1,551,000 bush, for the cor­
responding week of 1904. The most im­
portant feature of the situation is the 
continued decrease in Russian grain 
shipments.

The English trade is beginning to get 
accustomed to the absence of American 
wheat, and with the possibility (if the 
Argentina crop estimâtes be correct) of 
300,000 quarters to 350,000 quarters per 
we?k from tiiis source during the next 
three months, and 150,000 quarters from 
India, are inclined to regard supplies as 
assured during the next three months, 
with the help of the surplus stocks on 
hand compared with previous years.

There can be little doubt but that the 
European requirements in these three 
months will not be less than 1,100,000 
quarters per week; the actual net im­
ports into European countries in the 
four mouths ended Nov. 30 averaged 
1,165,000 quarters per week; but with 
the prospect of an average of 1,025,000 
quarters per week in the next three 
months, and possibly more if India does 
not soon show signs of slackening, the 
ordinary wheat buyer is disposed to ad­
journ until later in the season the 
“pinch" in supplies, due to the absence 
of American wheat, if “pinch" there is 
to be.

The Australian Harvest.
T is now considered that the grain 

harvest will not be up to tbe ex­
pectations held a month ago. In 

Victoria there has been a serious set 
back in harvest prospects, while South 
Australia reports are favorable as to 
the quantity and quality of new sea­
son’s wheat. Approximately the com- 

"monwealth will have about 20,000,000 
bushels of new wheat awailable for ex­
port against 40,000,000 bushels exported 
in 1903-1. The effect of this serious de­
cline is likely to be noticeable in the 
European markets, and should harden 
prices.

Since the opening of the present sea­
son, at the beginning of December, 1903, 
the exports of Australian wheat and 
flour are,—reducing the flour to the 
equivalent in wheat,—together equal to 
about 39,000,000 bushels of wheat. Of 
this quantity the States of Victoria 

69

and South Australia have exported 
about 28,500,000 bushels. The trade 
with England in Australian flour ap­
pears likely to continue for some time 
to come. Recent published reports in­
dicate that the quality of the leading 
Australian brands is fully appreciated, 
and a determined efforts is being made 
by Australian millers to establish a 
permanent basis for future trade.

Prohibitive Freight Rates.
It is authoritatively slated that the 

reason for closing down the American 
Cereal Co.’s plant at Peterborough. 
Out., was the high freight rates ruling 
from Canadian inland points to the sea­
board. Until the season of 1904 condi­
tions favored Peterborough, owing to 
two successive crop failures in the 
United States, which placed the Ameri­
can wheat market above an export basis. 
In 1904 conditions returned to their na­
tural level, both markets being on an 
export basis at the present time

The cost of manufacturing is direcllv 
dependent upon transportation, and as 
the freight rates are cheaper in the 
United States than in Canada, the Am­
erican Cereal Co. can deliver their pro­
ducts to the seaboard through the 
United States at a lower price than 
through Canada.

The closing down of the Quaker Oats 
industry in Peterborough has been a 
serious blow to the town, and with a 
view to securing a readjustment in rail­
way grain rates in Canada, the Peter­
borough Board of Trade is soliciting the 
co-operation of the Montreal Chambre 
de Commerce in obtaining such conces­
sions as will enable large manufacturers 
of cereals to secure rates that will en­
courage them to manufacture for foreign 
markets.

British Milling Booming.
HILE American milling is feeling 

the pinch of dollar wheat and 
slack demand for flour, English, 

and especially Irish, mills, who afore­
time regarded the former as dangerous, 
are “in clover,” so to speak.

In view of American inability to ex­
port flour, new additions to the milling 
capacity of the United Kingdom are be­
ing erected, some of which are nearly 
ready to operate. These are certain to 
find business. Even in Ireland, so re-
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cently in the “slough of despond,” 
“many orders have been placed for new 
machinery,” and old mills long out of 
commission are starting up, while all 
are increasing their output. Some flour 
has, indeed, been recently imported from 
the continent, but the amount is small; 
even the amount imported from across 
the channel is not depressing to the 
Irish trade.

But British millers are doing more 
that recovering their own port trade, 
for American flour never got far inland; 
they are now aggressively on the look­
out for export business in markets 
where American flour formerly held the 
field. “Holland, Norway and Sweden," 
says Milling, “seem to offer openings 
for British flour. Other markets,” 
adds the same keen observer, “might be 
found in the West Indies and in Egypt, 
Malta,” etc., where flour dealers in the 
past few years were supplied by Am­
erican millers.

Japan Likes Canadian Flour.
The Lake of the Woods and Ogilvie 

Milling Companies report that good- 
sized orders for flour are still coming 
from Japan and that several shipments 
have recently gone to that country from 
their western mills. Japan goes in 
cliieflv for low-grade flour, and the abil­
ity of the Canadian product to hold its 
quality in ail climates makes it ex­
tremely popular in the far East.

R. Meighen Elected Director.
At the annual meeting of the Bank 

of Toronto on January 11 among the 
new directors elected to till vacancies 
was It. Meighen of the Lake of the 
Woods Milling Co., Montreal.

New Milling Company.
The Maple Leaf Flour Mills Co., of 

Ottawa, with capital stock of $1,000,000, 
is applying for incorporation. The pro­
visional directors are D. C. Cameron, of 
Winnipeg, A. Carmichael of Rat Port ■ 
age, H. ti. Dowd of Quyon, Que., J. A. 
Cameron of Dominionville, and J. D. 
Flavelle of Lindsay.

Cereal Notes.
G. Thompson has decided to retire as 

president of the Montreal Corn Ex­
change .

Twenty-five million five hundred thous­
and bushels of grain were inspected at 
Winnipeg during the period beginning 
Sept. 1 and closing Dec. 31, 1904. The 
previous year the figures were 23,500,000 
bushels, an increase in favor of the pres­
ent year of 2,000,000 bushels.

Arthur May & Co., grain exporters, 
have moved their office from 210 Pro­

duce Exchange, New York, to 324 Board 
of Trade Building, Montreal. The busi­
ness will be carried on as before with 
head offices at Durban, Natal, and 
branches at East London, Delagoa Bay 
and Johannesburg, South Africa, and 
Montreal.

The plant of the Battle Creek Health 
Food Co., at London, Ont., destroyed 
by fire a few months ago, has been re­
built and is now again in operation.

A branch of the Grain Growers’ Asso­
ciation has been organized at Rook- 
hurst, Manitoba.

CANADIAN DISTRICT CHAMPIONS.
E. MUTTON, Canadian manager 

. for the National Cash Register 
Co., has just returned with his 

staff from attending the annual two 
weeks’ convention of the firm at Dayton, 
Ohio. The following gentlemen from 
Canada were present : F. E. Mutton, 
district manager for Canada; A. Black- 
well, sales agent, Montreal, Que.; J. M. 
Roy, sales agent, Province of Quebec; 
J. J. Quinn, sales agent, Province of 
Quebec; J. P. Mason, sales agent, city 
of Montreal ; J. A. Hossack, salesman, 
city of Montreal ; A. U. Fiddis, sales­
man, city of Montreal; R. E. Van Dyke, 
sales agent, Nova Scotia; F. W. Thomas, 
sales agent, New Brunswick; Wm. 
Brizzolari, sales agent, Northwest Ter­
ritories ; B. L. Robinson, sales agent, 
Northwest Territories ; G. A. Christie, 
sales agent, Northwestern Ontario; C. 
H. Collins, sales agent, city of Toronto ; 
W. J. Irvine, salesman, city of Toronto ; 
W. W. Digby, sales agent, Southwestern 
Ontario ; W. A. Harston, sales agent, 
Northwestern Ontario ; W. D. McDon­
ald, sales agent, Western Ontario ; J. 
D. Roberts, sales agent, Central Ontario ; 
W. E. Wright, sales agent Eastern On­
tario ; J. T. Brownrigg, office manager, 
Toronto, Ont.; H. A. Scott, salesman, 
Toronto office; C. J. Whipple, sales 
agent, Manitoba ; C. S. Faul, office man­
ager, Winnipeg, Man.; J. E. McIntyre, 
sales agent Manitoba ; 0. K. Morris,
salesman, Winnipeg, Man. ; Jas. Ander­
son, salesman, Manitoba; Jas. W. Du- 
Laney, manager Canadian factory, To­
ronto, Ont.

The delegates also included represen­
tatives from all parts of the world.

The Canadian representatives had the 
satisfaction of bringing home with them 
a beautiful silk banner as .the champion 
selling district of the world for National 
Cash Registers. The banner is being 
proudly displayed by Mr. Mutton in the 
offices of the company in the Rossin 
House block, King street west, Toronto.
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A Grocer’s Bank Account
HOW TO SWELL IT.

INCREASE your business by selling a better 
quality of flour.

INCREASE your PROFITS by handling our 
celebrated FIVE STARS and THREE STARS 
flours.

They give MORE and BETTER bread than any 
other.

The loaf will have the genuine MANITOBA 
FLAVOR.

We have the most MODERN MILL in CAN­
ADA and practical and experienced HARD WHEAT 
MILLERS.

Selected, Government inspected Manitoba Wheat.
Capacity 1,200 bbls. per day.
Delivered prices on application.

Lake Iron anil Manila Milling Co.
LIMITED

GODERICH, > ONTARIO.

Shredded Wheat
• . . AND ...

TRISCUIT
NEW PRICE LIST

SHREDDED WHEA1

Per Case, Containing 50 Cartons, $5.25 
“ 1-2 “ “ 25 “ 2.75

TRISCUIT
Per Case, Containing 30 Cartons, $3.00

I per cent. 10 days, net cash 30 days.

FOR SALE BY ALL WHOLESALE GROCERS

beg to call the attention of the trade to the fact that we have the 
most modern machinery for manufacturing the following 

v goods :

Rolled Oats 
Gran. Wheat 
Gold Dust 
Family Oatmeal 
Ground Wheat
Sd. and Gr.

Oatmeal

Pot and Pearl 
Barley

Ground Oats 
Flaked Wheat 
Split Peas 
Pea Mea/ 
Ground Corn
All kinds

of Feed

Consequently the goods are the best in the market.

PHONE, WIRE OR WRITE US 
FOR QUOTATIONS.

PROMPT DELIVERY IN MIXED OAR LOTS 
OR OTHERWISE.

LETTER ORDERS 
A SPECIALTY.

WM. McCANN MILLING CO., OFFICE and MILLS
FOOT JARVIS STREET 1 0101110
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Tobaccos, Cigars, and SmoHers* 
Accessories

A DEPARTMENT FOR 
RETAIL MERCHANTS.

Notable Cigar Department.
INK years ago on a back 

street in a western Ontario 
city, a young man started a 
grocery, just a common 
every-day grocery with no­

thing to distinguish it from any 
other of its kind, except possibly 
that it was smaller than the .'ull­
age, and its windows always looked 
fresh. The young man did not have 
much, capital, hut lie had lots of grit, 
and go in him.

To-day, lie lias the lines! stole in the 
city, lie van supply you with anything 
eatable. He always has fruit and vege­
tables, just a little earlier, a little fresh­
er and a little more attractive in ap­
pearance than any other store in the 
city. As a result, lie has the pick of 
the trade, the cream of the orolits, and 
is nourishing like a green bay tree.

lie was the first in the city to abolish 
the old-fashioned counter, and to sub­
stitute silent salesmen. Each of these 
units is a department in itself. One 
for confectionery, one for butter and 
eggs, one for cheese and meats, for 
dried fruits, for coffees and spices, and 
for cigars and tobacco, and that brings 
us to tlie point of this article. The 
eigai and tobacco department occupies 
I lie place of honor just as you come in 
the door, the most prominent place in 
the finest and most successful grocery 
in Western Ontario.

What does it mean i Nothing more 
or less than that this is one of tile most 
profitable lilies than can lie handled in 
a grocery: if properly attended to, and 
carefully appointed, a line fully com­
patible with the most select city trade, 
and one that lias the important advan­
tage of attracting the male element of 
the community.

In laying your plans for 1905, do not 
forget yotjir cigar and tobacco depart­
ment. The editor of our Window and 
Interior Display department is always 
available for consultation in working 
out attractive schemes for displaying 
cigars and tobacco, as for any other de­
partment of the trade.

Tobacco Interests at War.
The Executive Committee of the Inter­

state Tobacco Growers’ Protective As­
sociation of Virginia and North Carolina

is now engaged in a war with the Am­
erican Tobacco Co.

Japan’s Tobacco Monopoly.

JAPAN’S tobacco monopoly is dealt 
with in the annual report of United 
States Vice Consul Sharp at Kobe, 

recently received. The law relating to 
the monopoly of leaf tobacco, he says, 
was promulgated in March, 1896. This 
law provided that all leaf tobacco grown 
was to be bought bv the Government 
and in turn sold to the manufacturers 
In the Government at a fixed rate of 
prolit. The Government has realized a 
good profit from this system, hut in 
studying the customs in respect to to­
bacco monopoly of other countries it 
was seen that the monopoly of leaf to­
bacco was hut a step to the establish­
ment of the monopole of tobacco manu­
facture, with the result that this law of 
monopoly of tobacco manufacture was 
established in March last.

According to this law, though the 
Government has the exclusive right of 
tobacco manufacture, the cultivation of 
leaf tobacco is left to private growers, 
as heretofore. Tobacco is to be made 
at public factories established in various 
parts of the country. The manufactur­
ed article is to be sold to retailers 
through the hands of wholesale mer­
chants and then to the consumer, the 
wholesale merchants and retailers to be 
appointed bv the Government.

In the case of cigarettes, the new 
monopoly law wen I into effect in .July, 
and the requirements regarding cut to­
bacco will go into effect in April next.

The tariff on cigars, cigarettes, snuff, 
and cut tobacco from the United States, 
is 150 per cent, under the law which 
went into effect April 1, 1908.

Mogul in Montreal.

DURING the festive season just past 
practically everybody in Montreal 
was specially interested in what 

the stores had to show. Those who had 
charge of the window dressing realized 
the situation, and whatever part of the 
city one happened to visit, the eye was 
sure to be caught by at tractive displays. 
With so manv rival claims on the public- 
notice, it is according high praise to 
the grocers and tobacconists to say that 
their stores received more than an aver­
age share of attention from passers-by.

Many walking along St. Catherine St. 
remarked on the Oriental appearance of 
certain windows. Models of Egyptian 
temples, brilliantly lighted, were the 
feature. This effect was heightened by 
tiie use of quaint lamp shades which 
looked as if they might have been 
brought from some Eastern shrine.

These particular displays were in hon­
or of the introduction of “Mogul,” the 
new Egyptian cigarette, which is proving 
such a success. The trade price of 
“Mogul” is $18 per thousand. They arc- 
put up in cardboard boxes of 250 (pack­
ages oi 10), and can be had witli either 
cork or plain tips and in round or oval 
shapes. As these cigarettes command a 
rcadv sale at 1.5c per package, dealers 
obtain a good margin of profit.

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

It’s a Trade Bringer.

- -
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THE AMERICAN VISITOR
is surprised when he is charged only 5 cents for a Pebble 
Cigar. In the U. S. they pay 35 cents per lb. duty on 
Havana fillers, and $1 85 a lb. on Sumatra wrappers, less 20 
per cent. They cannot make a clear Havana-filled 5c. cigar 
profitably. We can, and prove it in the Pebble. In the 
U. S. they have to pay “2 for a quarter" for cigars equal to 
our Pharaoh.

DO YOU CATCH THE POINT?

J. BRUCE PAYNE, LIMITED, Mnfrs., Granby, Que.

Jan. 20, 1905

Things don t turn up in 
this world until some­
body turns them up. A 
pound of pluck is worth 
a ton of luck.

—GARFIELD.
applies nicely to the historyNif 
T & B Smoking Tobacco. Its 
success is not an accident. Its 
favor is not luck.

GEO. E. TUCKETT & SON CO., Limited, Hamilton, Ont.

63

16

2



The Canadian Grocer. TOBACCOS AND CIGARS January 20, 1905

KING
Buffalo
Cigar

AN ADVERTISED CIGAR
A first quality Cig'ar.

A Cigar that attracts and Holds Trade.
$3j.Oj per M.

Express paid on sample order when cash accompanies order.

CANADA CIGAR CO.
MAKERS. - - LONDON. ONT.

Mention the Canadian Grocer when ordering.

The Chamberlain Cigar
The best value in Canada ! Sold the world over! It will help your 
trade tremendously ! Order a sample lot to-day !

SAVE THE BANDS AND RETURN THEM TO

J. M. FORTIER, Limited,
MONTREAL.

MANUFACTURERS OF

Cigarettes and Cut Tobacco.

The name of

SMOKING McALPIN TONKA
SOLID COMFORT 
PINOHIN’S
HAND MADE

gTANDS for high grade 
Tobaccos which pay 

the dealer a better profit 
than he was familiar with 
before McAlpin began the 
business of tobacco 
making.

MCALPIN
CONSUMERS’ TOBACCO CO.

LIMITEDTORONTO

CHEWING
BRITISH NAVY
KING’S NAVY
BEAVER
APRIOOT
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* Freights ^ Charterso ---

IT is evident that the grain shipments 
are improving, and a glance at the 
manifests for the past week suggests 

good business. For instance, when the 
ss. Manxman, of the Dominion Line, 
sailed away from Portland to Bristol the 
G.T.R. shipped 66,000 bushels of wheat, 
19,000 bushels of oats, 43,316 bushels of 
corn, 21,128 bushels of buckwheat, in 
addition to many smaller quantities of 
general cargo. A considerable quantity 
of cheese was taken, and also provisions, 
notably 2,000 packages of lard. The 
Allen Line ss. Ontarian also sailed from

compared with the shipments from St. 
John, N.B. There is no doubt that St. 
John as a Winter port is certainly grow­
ing in importance, but outside of the 
C.P.R., which line feedsitsown steamers, 
the amount of cargo obtained is not by 
any means as large as it may be some 
day, and as it ought to be now. Take the 
Allen Line. This firm simply trade with 
St. John because they have to send the 
mail boats to a Canadian port and the 
Government of Canada holds them to 
that part t>f their contract very rigidly. 
Certainly this is paying dearly for loyalty,

SWEET
CAwmCAPtnuu.

Cigarettes
STANDARD

OFTHE
WORLD

■old by all Leading Wholeeale Houses.

accustomed to sending their goods by the 
American port and so the Canadian port 
suffers. Business is picking up in St.

BERTH QUOTATIONS-St. John, Halifax and Portland
The undernoted rates from West St. John are subjected to 5 per cent, primage additional.

Description.

Oil Cake.....................
Sack flour....................
Canned meats, fish...
Provisions................... .
Tierces lard.................
Pail lard.....................
Butler..........................
Cheese.........................
Eggs in c. s. (meas't)
Clover seed.................
Cotton.........................
Apples, per bbl-------
Meas't goods..............
Leather sole... ........
Leather finish............
Lumber, hard.............
Lumber, soft..............
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* 5/ t_5c t 9c 1 6c * 5/ *11/6 •12,6
* 5/ $ 5c t 9c t 7c * 5 *12/ *12/6
* 7/6 *12/6 *15/ *12/6 •10/ *15/ *15/
* 5/ *12/6 *15/ *12 6 * 5/ *17/6 *15/
* 5/ *12/6 *15/ *12/6 * 5/ *17/6 *15/
* 7/6 *17/6 *20/ *17/6 * 7/6 *20/ *20/
*15/
*10/

*25/
*20/

*25/
*20/

*30/
*25/

*15/
*10/

*80 c.s.
•80/c.s.

*10/ *15/ *15/ •15/ *10/ *40/c.s.mt.
*10/
tl5c

2/
t Fin <-20/

*10/ *15/ *10/
J15c

2/
tFme2/

*15/ •15/

2/ 2/6
tFine20/

2/6
tFinc2/

12/6

31/ 10/c.s.

7/6 12/6 10/ 112/6 tl5/
*26/*20/ *25/ *25/ *30/ *20/ *22/6

*15/ *20/ *20/ *20/ *15/ *17/6 *20/
* 8/ tlOKc *12/6 *14c • 8/ *15/ *15 m't.
* 9/ tl2c *15/ 116c * 9/ *17/6 ml.

B1)v•g

<

* Per ton 2,240 lbs. t Per ton of 40 cubic feet. J Cents per 100 lbs. without primage.
The above is for general information only. These rates liable to change without notice and are therefore Subject to Confirmation.
When ocean charges are collectable at port of destination, rates exchange on bas’s of S4.80 to j^l sterling. When ocean charges are prepaid, 

rates exchanged on basis of J4.86 to £1 sterling.
If freight is offered other than specified above, on which steamship connections are accustomed to quote a weight or measurement rate at their 

option prompt advice will be facilitated by informing us of the relative weight and measurement of the mdse, when applying for rate. It is also 
necessary to know shipping point and on whose account engagement is to be made. All contracts subject to confirmation.

Portland and carried an excellent variety 
of cargo including 72,000 bushels of wheat 
and 9,300 bushels of oats. On this boat 
was also carried 2,507 barrels of apples. 
From St. John, N.B., the Manchester 
Importer sailed on January 8th with a 
first rate cargo for Manchester. This 
comprised 24,000 bushels of barley shipped 
by C. P. R. as well as 4,469 boxes of cheese 
and immense quantities of provisions.

However, whatever may be the reason 
it may be noticed that from the G.T. R. 
terminal, namely Portland, the cargoes 
have been nearly double in size when

and there must be some means of explain­
ing why the immense shipments go to the 
seaboard and use Portland as a terminal. 
It would appear from conversation with 
some of the leading freight men that there 
is not the slightest discrimination in favor 
of Portland because it happens to be in the 
United States. It would seem that the 
facilities for handling cargo all point to 
Portland, and when grain or anything of 
that kind requires handling, the con­
veniences available at Portland are more 
pleasing to the shippers. They may not 
be better, but the shippers have got 
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John and the bookings for the next two 
months look very favorable.

The C. P. R. xyill likely make things move 
more lively when they get the new twenty- 
knot boats which Mr. Piers reports are to 
be constructed for them. As they are to 
be delivered only in the Spring of 1906 it 
is a long way off and the alleged secrets 
which are said by Mr. Piers to be applied 
to the building of the boats may tend to 
stimulate trade.

Mr. J.G. Jardine, Canadian commercial 
agent in South Africa, is in Toronto.
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THE OFFICE END OFFICE STAFFS OF
BUSINESS
ESTABLISHMENTS

FORMING A JOINT STOCK COMPANY.
A lew items of general interest to the Bookkeeper after the formation of

a joint Stock Company or the amalgamation of industrial concerns.
By H. R. W

Ï would be impossible to give a set of opening 
entries applicable to every business, as it would 
depend largely upon t be arrangement made with 
the vendors in regard to the transfer of their 
business, but in a general way, the “assets” trans­

ferred should lie debited, crediting “Shareholders of Old 
Company," the “Liabilities” credited, debiting “Share­
holders of Old Company,” the balance in the “Share­
holders” account showing the amount of stock held by 
them in the new company, the completing entry being :

’ " Shareholders of Old Company” Or.
To Capital Stock account Cr.

if stock is offered for public subscription the entries 
for “General Ledger” purposes might be made as fol­
lows . Shareholders Acet. Dr.

To Capital Stock account Cr. 
fFor Amount of Stock Subscribed.)

Cash Or.
To Shareholder Cr.

(as instalments are received on subscription) 
thus closing “shareholders” account in the general 
ledger.

if various classes of stock are subscribed for, such 
us first preference, second preference or common, these 
divisions may be credited instead of simply using the 
term “capital stock.”

As a rule, shareholders are treated collectively in the 
‘‘General Ledger,” one, two or three accounts being 
kept according to the class of shares subscribed for, the 
accounts for the individual shareholders being kept in 
the stock ledger.

A First Difficulty.

Probably the first difficulty with which the office man 
w ill have to contend when the amalgamated company has 
not taken over the accounts receivable or payable of the 
individual companies, will occur upon receipt of a 
cheque or money order, the amount of which includes 
accounts due both to the old and new companies. Let 
it be supposed, for instance, that Bentley & .Tones owe one 
of the old companies $10 and the amalgamated company 
$15, the latter being subject to cash discount of 2 per 
cent. Upon receipt of the cheque or money order, the 
remittance may be entered in the cash book of the new 
company as follows :

Bentley & Jones........................... *24.50
j Less amt. of account for Old Co. 9.80 80 *14 70

The amount posted to the credit of Bentley & Jones in 
the books of the new company being $15, made up of 
cash $14.70 and cash discount 30c, the balance $9.80 be­

ing entered in the cash book of the old company in the usual 
way, together with cash discount, if allowable. The 
new company may pay over the amount of each individual 
balance due or the aggregate amount due at the end of 
the day or week.

When goods are returned after the amalgamation has 
taken place, which were charged prior to the date of 
transfer, the correct method, although it may appear on 

' first sight a roundabout way of arriving at the desired re­
sult, is to credit the goods through the books of the 
old company at the price originally charged, and, if 
necessary, transfer such credits, by means of cross en­
tries, to the books of the new company, charging at the 
same time or at the end of a stated period all goods thus 
returned and credited to the new company at cost price. 
If this course were not pursued, the goods would be taken 
into stock by the new company and a liability assumed 
by crediting the customer at the selling value, whereas 
such goods should he taken into stock at cost, as the old 
company had originally made. I he profit on them. As the 
success of a business depends to a large extent in these 
busy days upon the system employed, a few suggestions 
as to handling the office department after an amalga­
mation may not he amiss.

A Few Suggestions.
The aim should he to dispense with all unnecessary 

work without dest roying in any way the history of 
transaction, the question continually before the office man 
being, “Is there a possibility of this work being done 
in a shorter or simpler manner and yet obtain the neces­
sary result Î”

Each branch should keep its own cash book in the form 
off loose sheets, which may be kept on files, a duplicate 
sheet of each day’s transactions being sent to the head 
office where it shall be audited, filed and posted.

Vouchers for sundry payments should accompany the 
sheets and should he vouched for by the manager of the 
branch.

An additional check on the cash would he to have the 
balance on hand on a certain day, say on the end of the 
month, deposited in the bank, and the pass book entered 
by the bank and sent to the head office for verification.

All accounts should be kept at the head office, both 
personal and impersonal.

Each office may keep its own bank account, and re­
mittance by draft made to head office for all over a stipu­
lated amount.

All accounts payable should be settled by the head 
office, unless goods are settled for in cash when purchased 
by the branch, in the latter case the vouchers being sent 
as usual with the cash sheet.

The invoicing may be done by the individual office in 
triplicate, one copy sent to the customer, one copy to the 
head office for posting medium, and the third filed in the 
branch office for reference only.
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This list is for the purpose of placing retailers, 
manufacturers' jobbers and other readers in 
touch with reliable and competent accountants 
and auditors whose services are so frequently 
required for such purposes as opening books,

Leading Canadian 
Accountants and Auditors

adjusting and auditing accounts, arranging part­
nerships or organizing joint stock companies, 
devising special office systems, making collec­
tions and investigations, handling estates, mak­
ing valuations, etc.

DAVID HOSKINS, F
Chartered Accountant, Auditor, F

17 Wellington Street East,

.O.A.
Inanclal Valuator.

Toronto, Canada.
This Space $15 a Year.

JENKINS A HARDY, 
Aaaignees, Chartered Accountant*, 
Estate and Fire Insurance Agents. 

16X Toronto Street Toronto.
465 Temple Building, Montreal.
100 William Street. New York.

This list Is for the purpose of placing manufac­
turers, wholesale and retail merchants and other 
readers throughout Canada, and firms abroad 
doing business in Canada, in touch with the 
legal profession throughout the Dominion, for 
the collection of account», legal representation,

LEGAL CARDS.
organization of companies, the arrangement or 
dinolution of partnerships, or assign menu, as 
well as all other matters of a legal nature.

For advertising rates apply to Mao Lean Pub­
lishing Co., Limited, Montreal or Toronto.

TÜPPBR, PHIPPKN A TUPPER, 
Barristers, Solicitors, Etc.

Winnipeg, Canada.

ATWATER, DUOLOS à CHAUVIN 
Advocates. Montreal.

Albert W. Atwater, Q. , Consulting 
Counsel for City of Montreal. Chat.
A. Ducloe. Henry N. Chauvin.

This Space $15 a Year. This Space $15 a Year.

wp 1 . • I vrv . The following Institution, for the educetlouLducational Department. of business men's sons end daughters ere
* recommended by this peper ;

1889.

The Belleville Business College, Limited,
Business firms get the beat results by applying to us 10 days before vacancies 

occur in their employ.
See Catalogue pages 21. 27, 33, 41.

I. A. Tousaw, | BELLEVILLE, IJ. Frith Jeffers, H.A.,
Secretary. 1 ONTARIO. 1 President.

TELEGRAPHY SHORTHAND

BOOK-KEEPING TYPEWRITING

St. Margaret’s College, Toronto
A Boarding and Day School for Girls.
Thorough course* in every department.
Only teachers of the highest academical and professional standing employed.
GEORGE DICKSON, M.A., MRS. GEORGE DICKSON

Director. Lady Principal.

One inch space in this dept. $45 per year.

Special Advertising Rates have been 
arranged for space In “ The Office,” 
and will be gladly quoted on request.

HOTEL DIRECTORY.
NEIL McCARNEY, Prop. W. C. McCARNEY. Masauk*

THE PROVINCIAL
Leading Commercial Hotel. GANANOQUE, ONT.

Located in Heart of Busineea Section. Ten First-Maas Sample Rooms.

HOTEL GRAND
O. F. BAKER, Prop. GALT. ONT

First-class accommodation for Commercial Men.

ALCOHOLISM
The best treatment for all persons afflicted with the 

disease of drunkenness is known only to Dr. MacKaye 
Address : City Hall, Montreal, Que. Absolutely privât, 
treatment.

LimO-GRAVURE PRINTING
•end for Sample Book.

Beautiful designs in Letterheads, Billheads, etc., in 
the new Litho-Gravure Style. Looks just like an 
engraved plate. It is much cheaper, but don't look 
t. Send stamp for samples.

G. A Weesc & Son, 44 Yonje St., Toronto.

STANDARD 
TELEPHONE SETS

FOR SALE
$5.00 per set. Slightly used but in good order

Apply to
SALES DEPARTMENT:

178 Mountain St.. - Montreal, Que.
To any local manager of the Bell Telephone 

Company of Canada.
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f DEPARTMENT OF ADVERTISING
J SUGGESTION AND CRITICISM

Edited by

John C. 
Kirkwood,

TORONTO.NOTE—Herein are discussed the principles and practice of advertising. Subscribers are invited to send Mr. Kirkwood specimens 
of their newspapei and other advertising, for the purpose of revie* in this department. Address care of Department of Advertis- 

■ ing, The Canadian Grocer.

THE VALUE OF A NAME.

I
T will lie lecalled by many that 

some few years ago there was 
brought an action by Walter 
Baker Co., cocoa and chocolate 
manufacturers, against certain 

parties who were trading in similar 
lines under the name of W. Baker & Co.

in the trial that followed, it was re­
cognized by the Court of Massachusetts 
that the trade-mark of Walter Baker <x 
Co. was worth one million dollars, a 
value derived from 28 years of persist­
ent and generous advertising.

This incident serves to illustrate the 
worth of a name or trade-mark as a 
commercial asset, and it affirms a truth 
that has not yet been learned by many 
a manufacturer, namely, that the only 
way to make a name or a trade-mark 
valuable, is to advertise it.

The practice of trademarking one’s 
products is common enough, but this is 
done in the majority of cases as a pro­
tection against infringement. 'The mak­
ing of the trade-mark valuable is an­
other tiling, and one unfortunately 
which has received scant attention from 
those most concerned.

The other day I came across a certain 
manufacturer in Toronto who has for 
years been making his goods with his 
initial A. This letter is the basis of 
a peculiar design which constitutes his 
registered trade-mark. He had never 
attached much value to the mark as a 
selling factor, it served more to indi­
cate a high quality of manufacture then 
anything else. This manufacturer sells 
largely through the jobbing trade, and 
puts up many lines for the jobber under 
their private name or label. As he put 
it himself—“They get lots of label but 
mighty little of any good,” meaning 
that at the price at which he has to 
manufacture for the jobber, there was 
no room for him to give much in the 
way of quality. lie continued to sell 
his own “Big A” lines at the same 
time. One day a jobber said to him— 
"Oh, the people want your Big A
brand.” The manufacturer was awaken­
ed by that remark to see that he had 
been losing a great deal in not having 
advertised his Big A brand, and thus 
developing both a demand for and a 
conlidenee in Big A goods. It may be

remarked that this manufacturer has 
begun an advertising campaign whose 
text is "Big A goods for Quality.”

About a dozen years ago K. .1. Bliss 
of Boston conceived the idea of the Re­
gal Shoe. Something over two million 
dollars has been spent in advertising this 
shoe, and an offer of live million dollars 
for the Regal Shoe trade-mark would hi1 
refused.

Instances could be given without num­
ber of the commercial value of the ad­
vertised trade-mark, but the foregoing 
will suffice.

The average manufacturer is in bond­
age to some one. I lis distributer, his 
jobber, his salesmen, or his retailers 
have him at their mercy, lie recognizes 
these elements as his mediums of dis­
tribution and is afraid of them. The 
manufacturer selling an advertised 
trademarked article is absolutely inde­
pendent. If his goods are right, and his 
advertising right, the retailer finds it 
easier to sell them than to explain why 
he fails to keep them. The question of 
price is not difficult on. advertised trade- 
marked articles. The salesman, the job­
ber and the distributer of an advertised 
trademarked article are in their proper 
places—they are the assistants of the 
manufacturer, not his boss. When the 
manufacturer trademarks his product he 
is making a step in the right direction. 
When he advertises that trade-mark he 
has taken the other step which leads to 
his independence.

Advertising Failure.
The following paragraphs are for the 

consideration of those whose faith in 
advertising has become weak, and who 
may need the encouragement of others’ 
experience and wisdom.

A common error in advertising is to 
stop if one doesn’t get immediate re­
turns, or because "business is dull.” In 
the first case one is disappointed with­
out reason, for not sufficient time has 
been given to yield results. Those who 
look for prompt returns must think that 
the public has been just waiting for 
their advertisements to appear, and di­
rectly will make a headlong rush for the 
goods advertised. Stopping one’s ad­
vertisement in dull times only helps to 
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increase the dullness. Trade would he 
brisker if everyone kept on trying to 
make it brisker.

Failure of a trial advertisement has 
set more business men against advertis­
ing in general Ilian any other factor in 
publicity,—which is a pity when one 
considers the unreasonableness of ex­
pecting much from a trial advertise­
ment. It is like the first discord si ruck- 
on the piano by the beginner. If a stu­
dent becomes disgusted with such an 
initial effort he will never advance far­
ther in his work; and if an advertiser 
abandons his advertising intentions be­
cause the trial or single advertisement 
has not proved remunerative, he will 
never get farther on towards the end 
desired.

To think that advertising indulged in 
for part of the year will leave a remind­
er in the minds of the public for the 
balance of the year is a besetting busi 
ness sin.

Experienced advertisers know that 
from six months fo several years are 
required to make advertising yield pay­
ing returns. Consequently there is no 
telling how much money will be required 
to keep tilings going until the psycho­
logical moment is reached when adver­
tising begins to pay.

Ikever expect the first advertising to 
bring back its cost immediately—the 
average return is about 20 per cent., 
and the profits usually come from sub­
sequent sales.

Advertising is a hard enough proposi­
tion at ils best, even for established 
concerns. Think how much more diffi­
cult it must he for the new-comer who 
has not a single claim on the business 
world, to make his way against those 
who have been established for years, 
and whose connections have been of long 
duration.

A handful of sand thrown at a wall 
will make no impression,—a single peb­
ble will leave some impression. A lot of 
small type does not catch the eye near­
ly so quick as a single word in bold, 
plain caps.

Une brick never built a house, neither 
can one advertisement build up a busi­
ness.
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WM. BRAID ®> CO.
COFFEE IMPORTERS

How is your 
Coffee Trade?

BRAID’S BEST COFFEE is increasing in popularity every day because consumers 
appreciate its merit.

ARE YOU SWIMMING WITH THE TIDE ?

It not, now la the time to change.
Don’t let your neighbor outstrip you, as he surely will unless you carry a good stock 

of Braid’s Best Coffees.
Bucking the current has carried down many a strong swimmer,

BRAID’S BLENDED COFFEES are the best for grocers to buy —
FIRST—Because they yield him a satisfactory profit.
SECOND—Because the quality never varies.
THIRD—Because they give the public better satisfaction than any other coffee sold.

These Coffees are a triumph of the expert coffee man’s art. An order will make 
Write ItS lOr y0U “ permanent CBS,omer of outs, and every sale a steady patron for you.

Samples WM. BRAID & CO.,
—— Importers of Teas, Coffees, Spices, etc., VANCOUVER, B. C.

Quotations for Proprietary Articles.
Quotations on staple articles,prepared by our own staff, will be found in the market reports in the centre of the paper.

For charges for inserting quotations in theThe following are prices of proprietary articles which are supplied by the manufacturers or their agents, 
department apply to Advertising Manager, The Canadian Grocer, at our nearest office.

January 19, 1905.

Quotations for proprietary articles, brands, 
•to., are supplied by the manufacturers or 
afents, who alone are responsible for their 
accuracy.

Baking Powder.
Deck's Friend— Per dos.
Sise L in 3 and 4 doz. boxes................ $4 40

10, in 4 dox. boxes........................... a 10
" 3, in 6 " ...............
‘•II. in* “ ...............
" tin4 ...............

Pound tins, 8 dos. in case.......
18-os. tins, " " ........
wb. " ••

0 80 
0 70 
0 46 
800 
3 40 

14 00
w. ■. gillard A oo. 

Diamond—
1-lb. tins, 3 doz. in case..........................$3 00
Li. «“*• î ::  i »Hb. tins, 4 " "   o 76

IMPERIAL BAKING POWDER.

JERSEY CREAM BAKING POWDER.

(Size, 6 doz. in case.............................. SO 40
"4 " "   0 76

“ $ •* "   1 36
“3 “ •*   3 36

ocean mills. Per doz. 
Oeean Baking Powder, J lb., 4 dos. . .$ 46 
OoeanBaking Powder, | lb. 5 doz. .. 90
Ocean Baking Powder, 1 lb., 3 doz... 1 36 
Ocean Borax, f-lb. packages, 4 dox. 40 
Oeean Cornstarch, 40 pks. in a case.. 78

Freight paid, 5 p.c. SO days.ROYAL BAKING POWDER OO.
Per Dos.

...........................I 1 00
............................  1 60
........................... 336

.........................'.. 8 90
........................... 4 60
........................... 6 76
............................. 15 50

Sixes.
Royal—Dime .

i'b.
6 02. ... 
| lb. ... 
13 ox... 
1 lb. ...
Ilk...

4 doa... 
3 dos... 
Ita... 
1 des... 
Ides.... 
Ides..

!&:::

Sizes. Per dos. Sizes. Per Doa
10c. ......... 10 86 Cleveland's—Dime................. Si oo
4-ox. . . ......... 1 20 “ Hb..................... ... 1 50
6-ox. .......  1 75 “ « oz..................... 2 30

12-ox. ......... 3 50 M lib..................... . 2 80
13-oz. ......... 1 46 " 12 oz.................. ... 4 25
12-os. . ......... S 40 " l lb.................
l*os. . . ......... 4 46 " 31b..................... ... 16 00

" 5 lb. ...
Ijtlb. ... .........  10 44)
Bib. “ VIENNA ” BAKING POWDER.

MAGIC BAKING POWDER.

Per doz

Per dos.
1-lb tins, 4 doz in box.............................$2 35
4-lb tins, 4 doz in box............................... 1 35
Hb tins, 4 doz in box............................... 75

BER BAKING POWDER.
1-lb. tins, cases 4 doz, per doz................ $3 36

HOME BAKING POWDER, CO., MONTREAL.

Sizes.
3 doz. case 4 lb............ .......
1 " lib...................
1 to 6 oases, 6 per cent.
5 to 10 oases, 10 per cent.

Pe|340 

4 76

■AOLB BAKING 
POWDER

Per dos.
Oases of 46-6e. tins fO 46 

" 48-1ÛO. tins 0 75 
“ 34-360. Has 3 36 
” 48-250. tins 3 35

according to sise.. 0 IP

J. M. DOUGLAS A 
oo.—'Laundry 

Blues.
" Blueol -10-lb 
boxes containing 
50 pkgs., 4 squares
each......... per lb 16*c
" Sapphire”-14-lb. 
boxes, 4-lb. pkgs.
per lb....................13i
• Union ”-14-lb. 
boxes, assorted, 1 
ft Hb. pkgs. per lb. 10

Blaok Lead
Reokitt’e, per box..................................
Box contains either 1 gross, 1 os. sise ;

$1 U
t srw. 8 w ï I , 4 es.

JAMES DOME RLAOK
LEAD.

6a sise

" BEE " BRAND BAKING POWDER.
6 oz. cases, 4 doz., per case........................$3 50
10 oz. " 3 doz.. “   4 00
16 oz. " 4 doz., per doz....................... 2 25

Blue.
Keen's Oxford, per lb..................... v... 80 17

In 10-box lots or esse .................... 0 18
Reckitt's Square Blue, 12-lb. box .... 0 17
Reckitt’s Square Blue, 5 box lots___ 0 18
Gillett’i Mammoth, i gross box........... 3 00
Nixey’s “Oervus," in squares, per lb. 0 II 

in bags, per gross 1 * 
in pepper boxes, 

................ 0(8

!
Borax.

" Bh " awed. I «a. aw* 10 aa. aw —
- It aw 41

■AOLB BO BAX.
Par doe

Oaaee of Mo, 6c. package» 10 40
•• Mo 10c « «

18
« »

Boeokh’a Broom,
Bamboo Handlee, A, 4 etringe 64 Af

B. < ........ 4 20
*# 0, 4 strings.............3 95
•• D. 4 I 70
" F. 4 "  3 40
•' Q, I " 3 10
“ LI “ ........... 2 70

Cereals.
Wheat OB. Mb. pkaa. par pks ....... • *

" 74b. eeweebw per baa I 111 
Quaker OMS Hb. pkga.. par aaaa. I ■ 
nUaeo'i Data, HB. pAw per aaaa 1 M

Choeolatas and Coassa.
THE OOWAN OO., LIMITED

Hrglaalo, 14b. tins .............par dos. 16 74
4-lb. tins...............  S 40Mb. ties ......... " 2 06

•• timer tins............. “ I *
" 6-lb. tins, for soda water

fountains, rasunrants. ate., par lb 0 50 
Perfection, |rlb. tins, per doa........ 2 40

........ g 64

titi
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BATGER’S

<1 I

.

STRAWBERRY
JAM
IF VOL' HAVE NOT ALREADY 
DONE SO ORDER 
A TRIAL CASE OF 4 Do/.

NEW STYLE
SQUARE JAR with

METAL AND CORK SCREW
TOP.

DO IT NOW.

Rose & Laflammb,

MONTREAL.

People 
who 

have once used

PATERSON’S
CAMP

COFFEE
ESSENCE

want it always. That is why 
it sells so well.

ROSE & LA FLA MME, 
Agents, MONTREAL.

Chocolate— D®r lh
Queen’s Dessert, i's end i s........... 90 40

Mexican Vanilla, i's and i's............... 0 35
Royal Navy Rock, " ** .............. .0 30
Diamond,   0 35

" I s ........................ 0 28
Icings for cake— Fer do*.

Chocolate, pink, lemon color, lbs—91.75 
Orange, white and almond, i-lbs... . 1.00 

Confections— Fer do*.
Cream bars, large boxes...................... 92.25

" small "   1.35
Ohocolste ginger, lb,............................ 3.75

" “ t-lb,........................  2.15
wafers, 1-lb. boxes ............. 2.25

" " t-lb. boxes.............. 1.30
HIT'S.

Ohooolate- P«r lb.
Oaraooes, t's, 4-lb. boxes.................... *0 «
Vanilla, t', ......................................... 0 42
"Gold Medal," sweet, i's, 6-lb. boxes 0 29 
Pure, unsweetened, *e, 64b. boxes 0 42 
Fit's "Diamond," i s, 14-lb. boxes 0 24 
Fit's "Monogram," i s, 14-lb boxes 0 24

Oooc*— Per doz.
Concentrated, i's, 1 doz. in box — 2 40

" I-lfce. “ " . .. I 26
Homcsopathic, i's, 14-lb. boxes................

" i's, 12-lb. boxes................
Epps's Ooooa, case of 14 lb., per lb. .. 0 36 

Smaller quantities............................. 0 374
BSNSDOBY’S OOOOA

A. F. MacLaren, Imperial Cheese Co., 
limited, Agents, Toronto.

4 lb tins, 44 doz. to case.......per doz., 9 90
" 4 " " .... 2.40

4 •• •' I ” .... " 4.76
I " “ 1 •• •• .... M too

JOHN r. MOTT A oo.'e.
R. B. Molndoe, Agent, Toronto.

Per lb.
Mott’s Prepared Cocoa, 4e and 4-boxes 0 28 
Mott’s Breakfast Cocoa, is in poxes.. 0 40
Mott’s No. 1 Ohooolate.........................  0 30
Mott’s Breakfast Ohooolate.................. 0 28
Mott’s Caracas Chocolate...................... 0 40
Mott’s Diamond Ohooolate................... 0 23
Mott’s Navy Ohooolate, |s In boxes... 0 27
Mott’s Ooooa Ntbbs..............................  0 36
Mott ’s Cocoa Shells ........ ;................ 0 06
Vanilla Sticks, per gross...................... 1 00
Mott’s Confectionery Ohooolate 0 21 0 32 
Mott's Sweet Chocolate Liquors 0 SO 0 34

WALTER BAKER ft GO.,LIMITED.
Per lb.

Premium No. 1 chocolate, 12-lb. boxes 90 38
Vanilla chocolate, 8-lb. boxes.............  0 47
German sweet, 9-lb. boxes.................... 0 27
Breakfast cocoa, 4,1,1 and 6-lb tins 0 43 
Cracked cocoa, 4-lb. pxgs., 12-lb. boxes 0 36 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 5’s,

per box ............................................... 3 00
Soluble chocolate (hot or cold soda)

1-lb. cans .............................................  0 41
Vanilla chocolate wafers, 48 to box,

per box............................................... 1 68
The above quotations are f.o.b. Montreal.

WALTER M. LOWNXY CO.
Canadian Branch 580 St. Paul St. Montreal. 
Breakfast cocoa— Per lb.

12-lb. boxes, 6 boxes in case, 1-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case, 4-lb, tins. .40c. 
12-lb. boxes, 6 boxes in case,i-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case, i-lb. tins..42c. 
6-lb. boxes, 12 boxes in case, 1-5-lb. tins 44 

Sweet chocolate powder—
6-lb. boxes, 12 boxes in case, 4-lb. tins. .32c. 
6-lb. boxes, 12 boxes in case, i-lb. tins. 34c. 

Premium chocolate—
6-lb bxs., 12 bxs. in case, 4-lb. pkgs. .33c. 
12-lb. bxs., 6 bxs. in ease, i-lb. pkgs. .33c. 
6-lb. bxs., 12 bxs. in case, t-lb. pkgs. .36c. 
12-lb. bxs., 6 bxs. in case, f-lb. pkgs. .36c. 

Medallion sweet chocolate—
3-lb. bxs., 24 bxs. in case, i-lb. pkgs...44c. 
6-lb. bxs., 12 bxs. in case, f-lb. pkgs. .44c. 

mit ffhoffolste—
3-lb. bxs., 24bxs. in case, 4-lb. pkgs ... 35c. 
6-lb. bxs., 12 bxs. in case, |-Ib. pkgs. .35c. 

Vanilla sweet chocolate—
3-lb. bxs. 24 bxs., in case, *4b. pkgs. .32c. 
6-lb. bxs., 12 bxs. in case, t-lb. pkgs. .32c. 

Tid-Bit chocolate—
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .30c. 
184b. bxs., 6 bxs. in case, f4b . pkgs. 89a

Diamond sweet chocolate—
6-lb. boxes. 12 bxs. in case, i-lb. pkgs. .23c. 
12-lb. boxes, 6 boxes in case, i-lb. pxgs 28c.

Condensed Milk.
Anchor " brand, cases 4 doz., per oses 96 00 

•rap. cream, op. 4d. 4 16

Borden’s Condensed Milk Go.
Eagle " brand......................................... 91 50
Gold Seal brand ................................ 1 30
Peerless ” brand evaporated cream.. 1 20

TRURO CONDENSED MILK * CANNING 
CO., LIMITED.

“Jersey" brand evaporated cream,
per case (4 doz.)..................................  94 66

" Reindeer " brand per case (4 do*)— 5.60
Coffee.

“ Bee " brand, 1 lb. tins, eases, 80 tins 9 09 
2 lb. tins, cases, 16 tins 9 70

THE BEY, SLAIN GO., LIMITED.
In bulk— Per lb.
Club House............................................. 0 92
Royal Tava................................................ 0 SI

Royal Java and Moeha......................  9
Neotar................................................... 0

Ambrosia............................................... 0
Fancy Bourbon,.................................... 0
High Grade package goods—

Gold Medal, 2-lb. tins....................... 9
Gold MedaL 1-lb. tins...................... 9
KinHeejl-lb.tins............................. 9
Oafs Dee Gourmets, ground only, 1-

Ib. glass Jars.................................... 9
English Breakfast, ground only 1- 

Ib. tins............................................  9 If
JAMBS turnss ft oo. Par lb.

Mecca........................................................90 *2
Damascus............................................... 9 SI
Cairo.......................................................  9 20
Sirdar...................................................... 9 17
Old Dutch Rio.............................................  9 114

s. d. maroiau, Montreal Per lb.
"Old Crow’’ Java................................... 90 26

" Mocha..............................  0 26
" Condor " Java.................................... 9 SO

Mooha................................  9 99

15-year-old Mandheling Java and
hand-nicked Mocha........................  0 60

1-lb. fancy tins choice pure coffee, 49
tins per case..................................... 0 90

Madam Huot’e coffee, 1-lb. tins............ 9 91
.......................... 2-lb. tins............ 9 SO

100 lb. delivered in Ontario and Quebec.
Rio No. 1...................................7........0 16
Condor I. 40-lb. boxes........................... 46a

" n, 40-lb. boxes..........................  4S*c
" m, 90-lb. boxes........................... *7|c.
" IV, 00-B>. boxes........................... 86a

a h. ft a. a bwino's.
Per lb

Moehs and Java eoffea, In 14b tins, 90-
lb oases.............................................. tl

Moeha and Javasoffse.in 84b tins, 90- 
lb eases.............................................. 21

Ohm*.

18
SaaBgbgJan..................... 14»
Individual size Ian.......... , 1 61ImperixJ holdxr—I*rge six, IS 5

aogMfrrt-Uw rix..........  ; Ig

70

S S
8g

 88
88

86
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Of the many grades of Syrups sold in Canada 
the most satisfactory to handle is

Crown imf brand Table Syrup
Put up In Tins—

2-lb. tins—csss, 2 dox.. Also in Brie., %-Brls.,
5........................ X “

io..............................a “
....................................Y* “

Kegs and Palls.

Freight paid on 5 cases and over to all railway
stations East of North Bay.

—It is pure.
—It is clear.
—It has finest syrup flavor. 
—It is all syrup.

FOR SALE BY ALL JOBBERS.
MANUFACTURED ONLY BY

EDWARDSBURG STARCH CO’Y, Limited
ESTABLISHED 1888

•S Free» at. lut, 
TORONTO, ONT.

Marks :
CARDINAL, ONT.

184 (t. Jamea St.,
MONTREAL, P.Q.

Coupon Books—Allison's.
X For sole In Oonodo bj The Bby 
\ TJmlreS, Toronto. C. O. Boo 
\ Pile. Montreal.
\ ILSI.I

___Bleln Oe.
Beoucbemin à

$3. SS.110 and ISO booha
Un- Oovore and 
nun Coupons 

bored, oumbered
In lots of lew then 100

books, 1 kind «sorted. to. 4*c.
100 to tOO books................. SJc. to.
[00 to 1,000 books.............. Sa He

Allison's Coupon Pam Book.

t!l 00 to S 00 books....................S
, 6 00 books................................... t.

v10 00 •' ...............................
It 00 " ............................... -,

St 00 ” .................................... I
MM " .................................... IS

Cftno’s Clothes Pins, 
rams raeroaisa limitso 

iloLhse pins (full osant), I srom In ^
doâpaoSïrsîaSto o'ones)................. SIS
ton pookog* (IS tn a oaooi...............  S M

Olstntr

CLEANER
man

WknlsmlsSssats. 
The Daddaoa » Hap. n-‘»-4 Toronto

Food Pordos

Sslstins.
Laos’s Qelatloee............................
Roblasea’spatoatbarlerMb. Una .... 81 SS 

" 14b. tins.... S SI
« “ IS

Per doe.
‘ 2 I dos., at..$ 1 40
" M 1 dee., el., ltf

Jams and Jellies.
SOUTHWELLS GOODS Per doz 

Frank Msgor k Go., Agents.
Orange marmalade..................................$1 30
dear jelly marmalade.......................... 1 80
Strawberry W. F. jam.......................... 2 00

Swrry “ " ........................... 100
»t “ M ........................... 1 75

currant" " ........................... 1 16
Other jams ...,................I1K IN
Red currant jelly..................... IT»

t. unox 4 oe.
Pure Fruit Jams—
12-ox. glam jars, 1 do*, in once, per do*. $0 86
2-lb. tins, 2 doz. in case.........  " 1 60
5 and 7-lb. tin pails, 8 and 9 pails in

crate....................................... per lb. 0 (
7 and 14-lb. wood pails.............per lb. 0 (
30-lb. wood pails......................... " 0 (
Pure Fruit Jellies—
12-oz. glass jars, 2 doz. in case, per doz. 0 95
2-lb. tins. 2 doz. in case.........  " 1 60
7 and 14-lb. wood pails, 6 pails in crate

per lb. 0 064
30-lb. wood pails............................ " 0 06]
Home Made Jams—
1-lb. glass jars (16-oz. gem) 2 doz. in

case......................................per doz. 1 45
6 and 7-lb. tin pails, 8 and 9 palls in

crate. .................................... per lb. 0 09
7,14 and 30-lb. wood pails, 6 pails in

crate......................................... per lb. 0 09
uu* à oo.

Brand s oalTs foot................  ...............S3 60
Beal turtle jetty.......................... 7 76

Lisoriss.
uiiosu Licornes oo. 

t-lb. boxes, wood or neper, .per lb. 86 * 
“torSOstioka)... .per box IB

b. box*...............per lb. 0 40
polio*, t-lb. onus—perono 1 OS

“ (foncj box* 40) per box 1 M 
Ter lleorlee end Tolu wefers, t-lb.

sens......................................per *■ 1 08
Uooriu lésons*, t-lb.glees Jess ... 1 71

" SO 14b. cens............. 1M
"Pnritr" lieortoe 10 etloks............. 1|•• iso■.!..*............. |B
Duloo large oeet sticks, 100 in box................

Lye (Cenoentrated). 
oiLLsrr’e raeruMsn. Per oe*.

lee*oft d*.......................................... ISM
lose* “ .......................................... 3 to
toes* or more...................................... 3 40

M*teh#e.
rains rxozosin, ukrbs. Per**. 

-------t(Perler) ...77.......................13 to
‘ '■» »

WALKER VILLE HATCH OO.
Parlor— 1 case. 5 cases.

Imperial...................................  $5 75 $5 50
Beet........................................... 3 75 3 50
Crown........................................ 1 70 1 60
Maple Leaf 1 90 1 SO
Knights................................... 4 75 4 50

Sulphur—
Club........................................... 3 90 3 71

Mines Meat.
Wethey s condensed, per groes net---- $12 00

per one» af doz. net.............. >00

Mustard.
OOLMAP’S OB uili

D B F., -lb. tins......................per doa.$ 1 40
44h. line..................... 188
Hh. tine ................... I «

Durham 4-lb. iar......................... per iar. 8 75
14b. far......................... 1 IS

F. D., i-lb. tins.........................per do*. 0 86
" Hb. tins....................... " 1 46

B. D. MABOBAU, Montreal. 
"Condor," 111b. boxes—

4-lb. tins................................ per lb.$ 0 35
|-lb. tine.................................. " 0 35
Mb. tins.................................. " 0 31*
4-lb. jars.............................. per jar 1 SO
1-lb. jam.............................. 8 36

Old Crow," 12-lb. boxes—

Bb. tins.................................per lb. 8 21
b. tins................................ " 8 23

b. tins............................... " 0 Mi
4-lb. jars...............................per iar 0 70
14b. jars............................... •' 8 «

Oranfs Msat.
Oases, >6 16c.

paoksges.. .$4.60 
6ease lots.... 4.40 

(Freight paid.) 
Oases. $0 25c.

packages... 4.00 
» case lets.... 100 

(Freight paid.)

Orange Marmalade
I BBT, BLADE OC

14b. stafl

T. UPTON k OO.
1 lb. glace jars, 2 doz. case... .per doz.$ 0 95 
Home-made, in 1-lb. glass jars " 1 50
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 06

Fie kiss.

A. P. Tippett * Oe, Assam.
■nlP**) per Sen $■ M

lode.
oow sunup.

Oaee of l-lb. oantaie

per box,
Dace of

lb. (OE
14b.

l-lb. a

ee of 5c. pkn 
box. $8 oa

tain ins 3D
ieTib 
box, 81 0$ 
Pees-l. per

MAOIC BBAND.

Per •
$2 75 

2 75
2 75

i "I Per 
l » >2*75

$1 10 
. $08

No. I, oases, 60 l-lb. packages...
No. 2. " 120 4-lb.*<•* " {nil :: }
No. 5 Magic soda—cases 100—10-oz. pkgs.
1 case............................................................. 2 86
5 cases............................................................. 2 75

"BEK' BRAND.
" Bee " brand. 8 oz., cases, 120 pkgs.

10 oz., eases, 96 pkgs.
" " 16 oz., cases, 60 pkgs.

•oap and Soap Powders
A. P. TIPPET a OO., Agents.

Maypole eoap. ooiors..............per sros*10 10
" blank............... *

Oriole soap..............................  M 1# M
Oloriola seep.......................... " ]| *
............. ...............................  - MM

■4BSSTTU.
Babbitts "1718"

5r°*-pts» F*° >*'
box. 6 bsxeea 
freight paid and 
haUTbox free. 

Babbitts "Beet

Potash or Lre, bxe

71
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COFFEE

S H & AS EWING

START 1905 RIGHT- by placing an order for 

PRINCE OF WALES”6 C

Mocha and Java Coffee
Pur up In I and 2 lb. (air-tight) tins

S. n. £> A. S. EWING,
ESTABLISHED 1845

Montreal Coffee it* Spice Steam Mills, 53 it* 55 Cote St., Montreal
Cor. Lagauchetiere St.

CHASER 
__ SOAP

Does the Work

CHASER SOAP.

1 ................................................................. $2 40
5 ease»....................................................... 2 30
10 oases.................................................... * 20
10 oases.................................................... * W

6 per cent. 10 days or 60 days acceptance.
Starch.

EDWARDSBURG STARCH CO., LIMITED.
Laundry Starches— per lb,

No. 1 White or blue, 4-lb. carton.# 0 06; 
No. 1 " " Mb. " “
Canada laundro...............................
Silver gloss, 6-lb. draw-lid boxes.
Silver gloss, 6-lb. tin canisters.. 
Edward’s silver aloe 1 ,v ~v 
Kegs silver gloss, lari

[loss, 1-lb. pkg. 
rge crystal —

Benson's satin, 1-lb. cartons .. 
No. 1 white, bbls.

0 06 
0 05 
0 07 
0 07 
0 07 
0 06 
0 07 
0 06*___________ _____and kegs. ...............

Canada White Gloss, 1-lb. pkgs.. 0 05* 
B jnson's enamel__ per box 1 36 to 2 60

ulinary Starch—
Benson A Co.'s Prepared Com. 
Canada Pure Coro ...................

0 07 
0 05*

Rice Starch—
Edwardsburg No. 1 white, 1-lb. oar. 0 10 
Edwardsburg No. 1 white or blue,

4-lb. lumps.................................... 0 08*
BE* STARCH CO., MONTREAL. 

"Bee" brand, oases, 64 packages. 6 00
BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.
Laundry Starches—

Canada Laundry, boxes of 40-lb. $0 06* 
Acme Gloss Starch—

14b. cartons, boxes of 40 lb....... 0 05*
Finest Quality White Laundry—

Mb. Canisters, cases of 481b —
Barrels, 300 lb.
legs. 10C

0 06* 
0 06* 
0 06*. 100 lb..

lily White Gloss—
1-lb. fancy cartons, oases SO lb.
Mb. toy trunks, 8 in case..........
Mb. enameled tin canisters, f

Kegs, ex. crystals, x00 lb.............
Brantford Gloss—

1-lb. fancy boxes, oases 36 lb.......#0 07*
Canadian Electric Starch- 

Boxes of 40 fancy pkgs., per case 3 60 
Celluloid Starch—

Boxes of 46 cartons, per case— 3 60

0 07* 
0 071

0 07* 
0 06*

Culinary Starches— 
Chillienge Prepared Com—

i-io. packages, boxes 40 lb.........  0 06*
No. 1 Brantford Prepared Corn—

14b. packages, boxes 40 lb.......... 0 07
Crystal Maiae Corn Starch - 

1-lb. packages, boxes 40 lb.......... 0 07
ST. LAWRENCE STARCH OO., LIMITED.

Ontario and Quebec.

6 07 
0 06*

It Lawrence eons starch, i 
Durham sera starch, 4»lb..

Laundry Starch ss—
No. 1 White, 4-lb. cartons, 48 lb .. 0 06:

M Mb. cartons, 361b.. 0 06
“ 100-lb. bbL............ 0 05
'• 10Mb. kega.........  0 06

Canada Laundry, 40 to 46 lb........ 0 05
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07

4 14b. fancy, 30 lb........... 0 07
" large lumps,1004b kegs 0 06

Patent starch. 1-lb. fancy. Si lb.. 0 07 
— ^ 14b. partragea. 4Mb. 0 06

Stove Foliih.

Sot 4\ita'ox\x\v) ax\C \ov 
yt\xeav>xxess \\xxs ^reça-' 
xx xaXxaxx xa VtuVj wnvaWeA^

Rising Bun, Oo*. cakes, t-groee boxes $i 50 
Rising Sun, 3-oz. cakes, gross boxes 4 60 
SunPaste, 10c. size, *-grose boxes — 10 00 
Sun Paste, 6a size, f-gross boxes— 6 00

fi5SjlEsSLAB0R^^ 
THE

DUNN, AGENT.
pr. dz

Enameline No. 
4,bxs.,ea. 3dz.O 38 

I Knameline No. 
6,bxs.,ea.3dz.O 66 

Knameline 
liquid, bxs.es.
3 doz...............0 80

Blackene, 6-lb. 
cans, per lb. .0 10

Enameline stove dressing, per doz....... - 0 70
Syrup.

" CROWN BRAND FRRFEOTION SYRUP.
Per case.

Enamelled tins, 3 doz. in case.............#2 40
Plain tins, with label—

2 lb. tins, 3 doz. in case........................1 90
6 " 1 " " ................. 3 36

30 " I - " ................ 110
(10 and 30 lb. tins have wire handles.)

"beaver " brand. Per case.
1 gal. tins, square, 6 in case................  $4 40
* gal. tins, round, 12 in case............. 4 50
t gal. tins, round, 24 in case................ 4 60

small’s brand—Standard. Per case.
1 gal. tins, square, 6 in case.................. $4 70
* gal. tins, round, 12 in case................ 4 90
t gal. tins, round, 34 in css# .............. 6 30

Teas.
SALADA CEYLON.

Wholesale. Retail. 
Brown Label, I s.......................  #0 30 00 36
Green Label, I s and i s.......... 0 23 0 SO
Blue Label, l's, *>. fs and *’s 0 30 0 40
Bad Label. I s and * a.............. 0 31 0 60
(hUl5a.*,l....................... 0 64 0 00

OCEAN MILLS.

Chinese starch, 
per case of 4 
dos., $4, less 6

"bee" brand corn starch.
Cases 40 pkgs..............................................
San Toy Starch—

lOo. pkges, cases 6 doz., per case.... 4 7o

K0L0NÂ
I Pure Ceylon tea

Ceylon Tea, in)
1 and *-lb. lead; I 
packages, black 
or mixed.

Black Teas—"Old Crow ” blend—
Bronzed tins of 10,35,60 and 00-lb.
No. 1................................... per lb. 0 36

5# Indian Tea
Guaranteed Absolute!» Pur

Oases, each 60 1-lb................................  $0 36
•; " 60 *-lb....) e -,•* " 301-lb....; ...................... 936
- " 130 *-lb................................. 0 36

-ev. LUDELLA CEYLON, l’S
JEATlh^P AND *’S PKGS.

Blue Label, l’s............................ $0 18* $0 26
Blue Label, *’s............................. 0 19 0 36
Orange Label, l’s and *’s ------ 0 21 0 30
Brown Label, I s and *vs....... 0 38 0 40
Brown Label. *’• .................... 030 040
Green Label, l’s and *’s..........  0 36 0 60
Red Label, *’s............................. 0 40 0 60

"CROWN" BRAND.
Wholesale. Retail

Red La cel, 1-lb. and *s.............S 0 36 $0 60
Blue Label, l-lb. and *s................ 0 38 0 40
Green Label, l-lb........................ 0 19 0 35
Green Label, fc........................... 0 30 0 36
Japan, Is...................................... 0 19 0 36

b. d. marceau, Montreal 
Japan Teas—

"Condor” I 40-lb. boxes.............. $0 42*
" II 40-lb. boxes............ 0 40
" III 80-lb boxes......... 0 36*

EMD AAA Japan, 40 lb " at............. 0 32*
" AA " 40 “ ............. 0 30

Bfae Jay, basket fired Japan, 70 lbs., 0 27*
"Condor "IV 80-lb. "   0 32*

" V 80-lb. "   0 27*
XXXX 80-lb.boxes.... 0 23* 

" XXXX 30-lb. .... 0 34*
XXX 80-lb. .... 0 21
XXX 30-lb. " .... 0 22
XX 80-lb. .... 019

M XX3Mb. " .... 0 30 
" LX 60-lb. per ease, lead

packets (3M*e and 70 **s)0 87*
Black Teas— “ Nectar " in lead packets

Green Label.............retails 0 36 at 0 30
Chocolate Label.... " 0 36 at0 36
Blue Izkbel.................. " 0 60 at 0 36
Maroon Label.........  0 60 at 0 46
Fancy tins—Chocolate, l-lb.........  0 ‘ *

- “ —Blue, 14b.....................  0
" " —Maroon, l-lb................ 0 __
M " -Maroon, 14b................ 1 60

" Condor " Ceylon black tea In lead packets 
Green Label, *s, *s and Is.
60-lb. esses................retail 0 36 at 0 30
Grey Label, *s, *s and Is.
60-lb. oases..............retail 0 30 at 0 33

Sellow Label, *s and Is,
4b. cases ..............retail 0 36 at 0 SO

Blue Label, *s, *s and Is.
50-lb. oases ..............retail 0 40 at 0 30
Bed Label, *s, *s and Is,
6Mb. cases .........retaU 0 10 al 0 34

0 Mil

No. 8 ....
No. 3................
No. 4................
No. 6 .

Black Label, l-lb., retail at 36c............. $0 19
" " J-lb., " " ............. 0 30

Blue Ijabel, retail at 30c........................ 0 32
Green Label. “ 40c....................... 0 38
Red Label. " 60c....................... 0 36
Orange Laoel, " 60o....................... 6 42
Gold Label, " 30a....................... 0 66

A

0 30 
0 » 
0 30
0 17*

Li fton’s 
tea (in

packages).

1 lbs A Sold 
Color of * lbs.* lbs. for

Tbr it nr
Oeylon-Indls, Bx. oh’stA Yellow 46 .. TO 

" “ BRed 40 .. M
No. 1 O Pink 36 .. SO

SO Orange 30 40
SOL. Blue It SO
(OL Green 10 *

Tobseeo.
THE EMPIRE TOBAOOO OO., LIMITE».

Smoking—Empire, S*s, 6s. and 10a... $0 80
Amber, 8s. and 3s.................. 0 10

Chewing—Stag, bars, lOios................  0 41
Bobs, 6*a. and 11s................  0 44

" 10i os. ban, 6e............. 0 44
Currency, 13 os ban, Ua... 0 47

" 6*s. and 12’s.......... 0 47
' Old Fox, narrow. Us............. 0 47

Snowshpe, 14*osb’n,sp'o'd6* Oil
Pay Rou, 7s and 64a............. 0 K
Fair Play. 8a and Mi............ 0 R

Vinegars.
b. d. marceau, Montreal. Per gaL

EMD, pure distilled, highest quality.. |0 30
Condor, pure distilled........................... 0 36
Old Crow..................................................  ON

Special prices to buyen of large quanti Has
ORIMBLE’e MALT.

Bulk, *-oaaks, 35 gals................ 16 46 $10 06
casks, 60 " .................10* tt 40

Betties, eases, 3doa................  8» 4 40
Washing Powder.

FAIR BANKS OOLD DUET.
Five cases assorted—

34 36o. paoksges....................................$4 66
mm ice. "   f m
100 6c. "   i *
1 case 50 6o. packages free with 6-case lots 

Freight prepaid.
Cano’i Woodonware.

UNITED P AUTO RIBS, LIMITER.
Per dor

Washboards, Vletor................................ M 80
' Crown................................. 1 36
" Improved Globe............... 1 60

Standard Globe............. 1 00
Original Solid Globe.... 1Ü > 
Superior Sid. Bk. Globe. 1 08 '
JubUee........................... 1 90

" Pony.................................... 0 00
Diamond King (glsse)...........................  8 90
Tube, No. 0.......77777............................ 11 tt

" " 1................................................ Ml
" " S............................................... I m
- " 3............................................... TOO

Pails, No. 1. 3 hoops............................  1 W

Yeast.
Royal yeast, 3 doz. 5c. pkgs. in case... $1 06
Gillett e cream yeast. 3 doz.................. 1 06
Jersey cream yeast cake, 3 doz. 6c.... 1 00 
Victoria " 3doz. 6c.... 1 00

“ 3 dos. 10c... 1 10
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treal

lb.
lb. I 34 

0 36 
I »
8 SO 
• 17*

psoksgw).

be à 8c 14 
be. t lbe. for

K* C
B
66

16
96

e JON 
Mlo a
• *4e y
• 47 
0 47

Sfi
SB

3 d 6*

llty. 16 »

SB
quanti tie#

46 610 M 
tt II 46 
» 4 46

$4 «

JSu
re.
[ITBB.

Per dot
«1 so

1 34
1 M
1 66
1 M >

Hobo 1 96
1 96
0 90
2 96

11 95
9 00
8 06

. 7 00

. 1 *

. 1 06

81 05
1 04

6c.. 1 00
5c.. . 1 00

1 80
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