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smoothest grape jam you ever
tasted—or sold. It contains all
the richness and goodness of fresh, ripe
grapes, without seeds or skins. The
acid crfstals are removed by the Wélch
patenfed process. The addition of pure
sug n{)y enhances its wonderfully
deticaté flavor of fresh grapes. This
superiority in quality is found in every-
one of the Welch Quality Fruit Jams.
liner fruit, carefully selected, more
exacting methods and handsomer pack-
ing make this a line of which any re-
taller may be proud. It is a business-
—building, profit-making line, .

WELCH’S Grapelade is the

Vigorous advertising, both in national
publications and leading city news-
papers, now begun, will show its effect
on retail sales. If you are not amply
stocked, let us urge you to order from
your wholesaler at once. All Welch
Quality Jams are packed in 15-ounce
glass jars and in 4-1b. tins. Grapelade
may be had also in 9-ounce tumblers
and in 3 sizes of enamel-lined ‘tins.

The Welch Co., Limited

ST.JCA NES, : ONTARIO
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y The “Line” of

Least Resistance

VERY sale a merchant makes requires some effort.
The amount of effort is dependent upon the resist-
ance offered by purchasers toward the article sold.

Dealers who apply modern merchandising methods to
their selling, find that the O-Cedar line is one of those
that go a long way on little effort. Among polishes and
mops, the O-Cedar line is acknowledged to be the “line of
least resistance.”

We make each bottle of the Polish, and each Mop, so
good that the consumer’s satlsfactlon is assured. The
ever-increasing sale of these products furnishes ample
evidence that they do give satisfaction—and that the
good-will of our distributors and of the public rests upon
the firm founda®ion of Quality.

Any energy you may put into the selling of O-Cedar
Products will be rewarded by a splendid sale, with profits™
so good as to constitute a tangible reward for your effort.

Put this to the test—by mentioning O- Cedar in your
advertisements, by featuring O-Cedar in your windows—
by tellmg your customers they can use O-Cedar to advan-
tage in beautifying their homes.

b The response that such methods will bring must con-
vince you that the O-Cedar line is indeed “the line of least

resistance.”

Channell Chemical Co., Lmnted

369 Sorauren Avenue, Toronto
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We wish to advise that the name of

Borden Milk Company Limited has
been changed to that of The Borden

Comoany Limited.

This change in the name of the Company is
based on well-grounded belief that the old title
was restricted and possibly prejudicial to the full-
est development of this Company.

We take advantage of this opportunity to convey
our hearty thanks to the grocery trade of Canada
for past business, and we trust to be favored
with a continuance of their valued ordess.

g

Company, Limited
Leaders of Quality Montreal and Vancouver

" Six Factories in Canada
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1861 - 1920

For 59 years The House of Walker has
served the trade with fruits and vege-
tables. As we enter the dawn of a New
Year we are more than ever determined
to maintain the reputation secured in
years gone by.

Central Location, Heated Cars, Quick
Delivery, Small-order Service, Fair
Prices and Good Fruit are some of the

reasons why we can serve you well in
1920.

The House of Quality

HUGH WALKER & SON[

Established 1861
GUELPH, ONTARIO
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- 5. Qron & Co., Inc.

New Pork  Chicagoe  Netw Orleans
San Francisco Santos  London

Extend to all in the trade

theiv Best Wishes
for a Bright and
Prosperous
- Petw Pear
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THE RETAILERS
EXTRA PROFIT

If you buy Macdonald’s Tobacco in the unbroken 10-lb.
caddy, you get the benefit of the overrun, which will yield
. an extra profit of from 60 to 80c on each caddy.

MACDONALDS

“TOBACCO
Smoking and C hewing

Selling Agents: gﬂm—lt C. PFOknk;. lm;;.l.lil
4 N Nova Scotia—Pyke Bros., Halifax.
S A % New Brunswick—Scholfieid & Beer, 8t. John.

Manitoba and North-West—The W. L. Mackenzie Jingston—D. Stewart Robertson & .
& Co., Limited, Winnipeg. Ottawa—D. Stewart Robertson & Sons.

British Columbia—George A. Stone, Vancouver. Toronto—D. Stewart Robertson & Sons.
W. C. MACDONALD, REG'D, Incorporated, MONTREAL
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YOU WILL BE
DELIGHTED

with the high quality as well as
proud of the bakings you will

invariably obtain, if you use .

REGAL FLOUR

White and Pure as the Lily
THE BEST IN THE WORLD

Made with the choicest Canadian
Wheat in the finest and most modern
flour mills, under the direction of expert
millers. REGAL FLOUR, always fine,
for pastries,.cakes, pies, pancakes, etc.
Use it regularly and you will never experience
the disappointment following baking failures.
Ask your grocer forand insist in getti
REGAL FLOUR. Sold in 7-14-24-49 an
98 Ibs.bags2and in98 and 196 1bs.barrels.

ST. LAWELNCE FLOUR MILLS CO., Limited
MONTREAL.

egal Flou
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THIS IS A REPRODUCTION of one of the advertisements which will appear in all the
newspapers of the Province of Quebec in fa vor of

REGAL FLOUR

White and Pure as the Lily

You can, with full confidence, recommend it to your ¢ astomers. No other flour will make better cakes and
pastry.

SUO0F

A large demand will naturally follow this advertising campaign. So be sure that your stock of Regal Flour
is sufficient to meet all demands.

On sale everywhere in 7, 14, 24, 49 and 98 lbs. bags. Also in
98 and 196 lbs. barrels.

St. Lawrence Flour Mills Co., Limited, Montreal
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WAGSTAFFE

o
A Prosperous New Year
‘ to the
Canadian Grocery Trade

WAGSTAFFE LlMITED

Pur FrutPesrvrs :

HAMILTON CANADA

.
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CLARK’S|
PREPARED FOODS |

' Corned Beef Roast Beef

English Brawn Boneless Pigs Feet . ’
Stewed Ox Tail - Stewed Kjdneys
Cambridge Sausage Geneva

Corned Beef Hash Irish
Lunch Tongue Ox Tongue .

QUALITY GUARANTEED

Clark’s"Pork and Beans
| Cl}ﬂ(js{(p;oncentrated Soups
" Clark’s Peanut Butter
Clark’s Potted Meats

Clark’s Canadian Boiled Dinner,
Etc., Etc.

SELLERS ALL BUY NOW

W. Clark, Limited




JAMS |
- MARMALADES
PEELS
John Gray & Co., Ltd., Glasgow

Established 6ve}y a Century

!

Cable : Lamberton, Glasgow.
Codes : A.B.C. 4th and 5th Edition.

CONFECTIONERY
MARZIPAN
CHOCOLATE

Agents:
Wm. H. Dunn, Limited, Montreal
Maritions Provinoes and Western Canada

Lind Brokerage Co., Ltd., Toronto

that Laundry Blues vary in

strength, color, and bleaching

properties. Inferior kinds leave
P ure J ams unsightly marks on linen

OCEAN BLUE has a reputation for
Grocers selling Fur- safety and perfect results—due to expert
nivall’s will tell you treatment in every stage of its manu-
that there is always facture.

a good, big d d 5 :
;0:‘ ‘:(}:‘ese ngir:eel?‘g:it - You will have no complaint from even

Jams. And the mar- your most particular customers if you
gin on every sale is sell them

worth securing.
Ask any of our agents O C E A N B L U E
to ship you a supply.

FURNIVALL-NEW

Limited
Hamilton - Canada HARGREAVES (CANADA) Limited

The G Building, 24 6 Wellington St. W., Toronto.
Canada I-'Noodxlo‘.‘r’d License v S i "
0. 14~

In Squares and Bags
Order from your Wholesaler

Western Agents: For Manitoba, Saskatchewan and
AGENTS—The City of Ottawa, Quebec and the Lower Provinces Alberta: W. L. Mackensie & Co., Ltd., Winnipeg,
with the exception of Cape Breton: Messrs. Geo. Hodge & Son, Regina, Saskatoon, Calgary and Edmonton. For
Ltd., Montreal, Que. Ontarie: McLaren Imperial Cheese Co., British Columbia and Yukon: Oreedon & Avery,
Ltd., Toronto, Ont. Maniteba: A. D. Norman, Scott Block, Rooms § and 6, Jones Block, 407 Hastings Street
Winnipeg, Man. Hamilten: J. T. Price & Co., 85 Mary St., West, Vancouver, B.C.
Hamilton, Ont.  Cape Breton, N.8.: O. N. Mann, Turnbull Bldg,,
Sydney, N.S. Saskatpon: Gilbert Stroyan, Saskatoon, 2
Newfoundland: E. J. Godden, St. John’s, Newfoundland.
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THE BISCUITS OF

HUNTLEY & PALMERS

READING AND LONDON o

—

are renowned throughout the whole world as being the
finest that are made, and une qualled both for quahtv and
for keeping properties.

Amongst their greatest favourites are the following :—

BREAKFAST The most perfect type of unsweetened
rusk.

'DIGESTIVE Made from selected meal. Short eat-
ing, highly nourishing and easily
digested.

DINNER Especially suitable for serving with
soup or for use with butter or cheese.

GINGER NUTS  Unique, delicious and unrivalled. As
popular now as in the days of our
grandfathers.

. NURSERY An excellent food for children and in-
valids. For many years they have had
a large and increasing consumption
both in England and abroad.

OSBORNE Often imitated —never equalled.
Slightly sweet.

PETIT BEURRE Favourites even when our parents were
young.

TEA RUSKS Very delicate and much appreciated at
Afternoon Tea.

Representatives :

NOVA SCOTIA and PRINCE EDWARD MANITOBA, SASKATCHEWAN

ISLAND and ALBERTA
John Tobin & Co.

Matin Street, Halifax, N.S. W. Lloyd Lock & Co.

179 Bannatyne Avenue East, Winnipeg
NEW BRUNSWICK

Angevine & McLaugh
0. Box 5, St. Johm, N.B. BRITISH COLUMBIA

UEBEC Kelly, Douglas & Co:, Ltd.
Q Rose & Laflamme, Ltd. Water Street, Vancouver, B.C.
500 St. Paul Street West, Montreal.

ONTARIO
The MacLaren Imperial Cheese Co., Ltd.

NEWFOUNLDAND and LABRADOR
P. E. Outerbridge
67 Front Street East, Toronto. P.0. Box 1131, St. John's, N.F.

HUNTLEY & PALMERS, LIMITED

READING AND LONDON, ENGLAND




CANADIAN GROCER January 2, 1920

Through a nation-wide campaign of advertising we are telling your customers that this is —
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American women
™ have been quick to real- '

. e
he new way b |
Zo buy APRICOTS ” | svEET Apricots n this 11 |

oz.carton. Live dealershave
been guick to recognize its

| sales-possibilities.

|  Order from your jobber

| and “cash in” on this de-
mand for SUNSWEET. It is

| not only the top-qualit

| brand, the inspected brand,
the guaranteed brand—it is
the national brand. It
means more satisfaction to
your customers, and more

profit to you!
CALIFORNTA PRUNE AND

Arricor GROWERS INC.
San Jose, California

e
54 A cooperative growing, packing
and marketing association of
over 7,500 growers

=

SUNSWEET

el ,
| NN APRICOTS

YOUR COFFEE DEPARTMENT

- Isit paying? ' Are your customers Satisfied with your
coffee? Do they come back for more? Do they tell others
what good coffee you sell?

If your answer to these questions is yes, you are already using the
Royal COFFEE SYSTEM. If it is no, you need the Royal Coffee System.

What is the Royal Coffee System? It is the Royal Coffee Roasting
Machine, the Royal Electric Coffee Mill, and a method of supplying you
with green coffee of uniform quality and in unfailing quantities.

What is the Plan? We manufacture the machines and place them in
your store on monthly payments easy to meet, or allow a liberal discount
for cash. Any clerk can learn to operate them. We teach your employees
without extra cost to you. We contract, through our New. York Coffee

3 House, to furnish you green coffees that will satisfy the taste of your
Consisting of Royal No. 5 Roaster and customers. i

Royal No. 77 Double Mill The Benefits? All uncertainty taken out of your coffee business—your
customers supplied with the best coffees—best because FRESH ROASTED
and STEEL CUT. You build up a coffee business for YOURSELF-—not
for the jobber or the wholesale roasting house—you eliminate the profit
of the middleman. In consequence you build up your business because
your service is better, and you also realize a saving of from five to fifteen
cents a pound.

This is accomplished with but very little investment on your part, and
a very small part of your own or your employe’s time. At any rate, it will
cost you nothing to investigate. Write for our catalog to-day. We'll be
glad to give you full information, and can arrange for a demonstration

if you wish.
THEA.

1157 WEST STREET. HORNELL, N.Y., US.A.
Canadian Office, 174 King St.W., Toronto, Ont
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Brmg Them Together'

With
Satisfaction
and

Profit For All

NATIONAL BISCUIT & CONFECTION CO., LIMITED, VANCOUVER
NATIONAL BISCUIT CO., LIMITED .

Order from your Jobber

“q » ' DESICCATED
STAR” BRAND
COTTON COCOANUT

CLOTHES LINES, We i rt direct £
: e import direct from our own
ROPE AND. mills at Colombo, Ceylon, and
WRAPPING TWINES stand behind the quality of our

Manufactured in Canada goods. The prices we quote are
rock-bottom. Let us quote you

on your next requirements.

A Request to Our Readers Our agents are:

Tees & Persse, Ltd.,, Winnipeg, Fort William,
You have often thought that some Regina, Saskatoon, Moose Jaw; Tees &

friend or acquaintance would be in- Persse of Alberta, Ltd., Calgary, Edmonton.

it . 2 Newton A. Hill, Toronto, Ont.; E. T. Stur-
terested in articles which. you have dee, St. John, N.B.; R. F. Cream & Co., Ltd,,
read in CANADIAN GROCER. Obey Quebec, Que.; J. W. Gorham & Co., Halifax,

the impulse to pass a good thing N.S.; C. T. Nelson, Victoria, B.C.

slong. | Dodwell & Co.,Ltd.

It will be a pleasure to send sample :
copies to your friends if you will send Importers & Exporters
us their names and addresses. VANCOUVER .

Though there is no Government Certificate of
quality obtainable yet for Canned Goods, the
buyer of Herrings can feel sure of getting the
best Herrings packed by buying

WALLACE’S HERRINGS

Wallace Fisheries Ltd. :-: Vancouver, B. C.
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In Quarter and Half Pound
Full and Short Weight Packages

BUY DIRECT FROM THE PRODUCER
BRITISH COLUMBIA HOP CO:, LTD.

Ranches located at
Sardis, Agassiz,
B.C.

Head Sales Office :
235 Pine Street
San Francisco,

California.

Largest Hop Growers in Canada

Write for Prices—Samples
AGENTS: For Western Canada—Donald H. Bain Co., Winnipeg,
Man. Ontario—Raymond & Raymond, London, Ontario.

Quebec and New Brunswick—Arthur P. & Co., Mont-

Tippet
real, Quebes, Newfoundiand—Globe Trading Co., 8St. "John's,
ﬂ';‘““""‘ Nova Scetia—Chisholm & Co., Ltd.,, Halifax,

—?-The Grocer Owes

it to '
HIS TRADE
to

“* SELL OUR BRANDS
: TRY :
' HALLFANCY—-Redspring
HALLRIGH T—Sockeye

SALMON

AARRY HALL & 0
SAN PRANCISCO"

January 2, 1920

You can now make a substantial profit on

FLAT FISH
SOLES, BRILLS

Specify “Rupert” Brand to Your Wholesaler

SPEED UP YOUR FISH DEPARTMENT
It can be made the most profitable one in your stere

Grocers everywhere are awakerwing to the value and the quiek
profits 4o be derived from handling ‘“Rupert” Brand Fish. There
is no waste time, no trouble when you handle ‘“Rupert” Brand
Fresen Fish. Caught in the clear, cold waters of the Northern
Pacific Ocean, cleaned, headed, ready-to-cook amd rapidly frozem
in

The World’s Largest and Most Modern
Fish Cold Storage Plant

Brand Mn PFish, Britls, Soles and Halibut will meet:
appreciation.

Retallers of Winnipeg

CANADIAN FISH & COLD STORAGE
0., LIMITED

PRINCEIRUPERT, BRITISH COLUMBIA

Impenal Grain and Milling
Co., Limited

VANCOUVER, B.C.

We are offering the best value
in Rice on the Canadian
market to-day.




NI i A i
“‘ ll 2k ||'l| N \‘l" l"uln
'mitl!!!!ﬂl ”h“llllllllltllll“la lq &'I"}‘ | :

]W" i '!mmmnmullll ﬂN }“
| i

; ’1“""5"*““"””'"""“%Httll\mill]]hulli‘?ﬂlh}lilmlllhllliil'"l]" L mlliuml

i W‘Nw F *nth“

L i ulmmillllnlll‘ |H|lﬂl\u“\ l
I ‘llmumilllnplmmsll!lhl[|";l‘lll||||||[ g ‘ m

uumHllmmmmtl'mu mmnm

BROKERSHEEE e )| RECIORY,

| Squlrrel Bran BUTTER

M. DESBRISAY & CO. ; PETER LUND & COMPANY
Salmon Canners and Manufacturers’ 1 c‘n..\l:“NU:Am AG!N':. S
VANC(?I‘J?;:!, B.C. , 165 Hibben-Bone , W " adiiriens) stapls Hace for

B wholesslers and
Our organization is equipped to n Bﬂﬁl‘h Cft‘lmbh Torrltor‘y
handle any manufacturers’ line. uf
Our salesmen get results.

MACARONI

The pure food that builds Muscle and Bone at small expense.
The Meat of The Wheat
Manufactured by the

Columbia Macaroni Co Llrmted

LETHBRIDGE, ALTA

EXCELLENT FACILITIES FOR . H. North West Trading Co., Ltd.

FREE and BONDED Importers of Australian

WAREHOUSE Bbasiare i v Biseatare and Oriental Produce

SALMON BROKERS
o0 CAMBIE BT. s ANCOUVER Cor Lot Handlers: Beans, Nuts, Potatees DOMINION BLDG. VANCOUVER

“ ALBATROSS PILCHARDS

are not weighed in the scales

- THEY’RE SCALED FIRST

Clayoquot Sound Canning Co., Ltd.
VICTORIA
AGENTS

Ontario and Quebec : Alfred Powis & Son, Hamilton, Ont
Manitoba & Seek,: M. P. Pea ock&CoLdW pg‘vi
Albert &BrlihClmbl s Mimon & Hickey
J. L. Beckwith, Victoria, B. C.

When Writing Advertisers Mention This Paper




qumlm'

Il

[MANCIES
'\ RlKR HAS u} nig

CANADIAN GROCER. | January 2, 1920

|1

i

THE McLAY BROKERAGE CO.

WHOLESALE GROCERY BROKERS
and MANUFACTURERS AGENTS
Take advantage of our Service

MANITOBA

.|v;-"w.1a'i[ R |I|][| l"WH'T[] I,il':}”:[i!
‘ A il \i{i;!i ix
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A. M. Maclure & Co. ’n! l “‘ “ i “‘lu{lh“ 'i‘l l‘R[HY'b

MALTESE CROSS BUILDING
WINNIPEG
IMPORTERS, BROKERS
MAN’'F’S. AGENTS
GROCERY, DRUG AND
CONFECTIONERY
,SPECIALTIES

Hu '!

W. L. Mackenzie & Co., Ltd.
Head Office: Winnipeg
Branches at

C H. GRANT CO. F. MANLEY

u“cu,"mmmm" Alm.” ::“ sguig Manufacturers’ Agent

810 Confederation Life Bldg., Winnipeg 42 Sylvester- Willson Building

We have the facilities for giving manu- WINNIPEG
facturers first-class service. ~

FRANK H WILEY

Mention This Paper When Writing M N "

Advertisers.

R R s

| /

an_,s.u.-, Calgary, Edmonten

Bakers’ and Candy Manufacturers’ Supplies
533-537 Henry Ave., Winnipeg

Donald H Bam Co.

WHOLESALE GROCERY COMMISSION AGENTS

Herewith are Some Facts on Product Marketmg

We have a highly-specialized, keen brained staff of untiring sales
promoters. We have your interests at heart, every hour of the day
the moment you enlist our services. We have an enviable record
of results, with satisfied customers to prove it.

Should you have a product that has not been successfully mar-
keted, we are especially trained to market it in the Western field,
in a way that it has never before been marketed—with the para-
mount of success.

Get in touch with us.

Head Office: WINNIPEG

Branches—REGINA, SASKATOON, EDMONTON, CALGARY, VANCOUVER
ALSO AT 60 CHEAPSIDE, LONDON, E.C. 2, ENGLAND
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MANITOBA ; Wholesale Grocery Commission ALBERTA
SASKATCHEWAN Brokers . WESTERN ONTARIO

H. P.PENNOCK & CO., Ltd.

Head Office: WlNNlPEG Manitoba

We solicit correspondence from large and progressive man ufacturers wanting active and re-
sponsible representation west of the Great Lakes. An efficient selling organization, and an old-
established comnection with the trade, place us in a position to offer you unexcelled facilities
for marketing your products. Write us now.

: The Largest

in Western Canada ‘

We are the largest Sto orage
Distributing and Forwarding
House in the Western fie ld
Total 8 o rsge 'p ce ninety.
th usand square feet of Bo d d
r Free Stor ge. Heated Ware-
houle Excellent Track facili-
ties. The W stern Honu for
SERVICE

WINNIPEG
and
Winnipeg Warehousing Co.

Williams Storage Co.

Watson & Truesdale, Winnipe};  [rackacs

i STORAGE
Have live men doing detail work throughout our territory. Ma iwbn Saskatchewan and Alberta. They get the
business, and ean get it for you. Write us, and we will explain our system. DISTRI-

Wholesale Grocery Brokers and Mmufacturers Agents BUTION

=]

“Always On The Job"

As your Selling A‘Clu we can make a big success of your Account.
STORAGE DISTRIBUTING FORWARDING

The H. L. Perry Co., Ltd., 214-216 Princess St., Wmmpeg "
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WESTERN CANADA

[ : The House of

Scott-Bathgate Co., Limited

Founded on. Service, Integrity and Reliability.
Have an orgamzatlon equipped to introduce your
products in Western Canada.

Manufacturers shoulg :

otre Dame Ave. E., Winnig

Notre Dame Ave. E., Winnipeg

and will give your line the same attention. Puploybln(m & Co., Led.

WWITHOUTTHECOSTOFMANAGEMENT

The Regin;\ Cbld Storage & Forwarding Co. Ltd.

Regina Saskatchewan

COLD STORAGE WAREHOUSING CAR DISTRIBUTION
\ ALBERTA
Western Transfer & Storage, Ltd.
B. M. Henderson Brokerage, Lid. v
D J Macl..eod & C Kally Bldg., 104th St., Edmonton, Alta. C.N.R. Carters - C.P.R.
nufacturers’ agents and  grocery broke Mm’ DISTRIBUTION - STORAGE - CARTAGE
1(!0 One Hundred and First 8St., Bdmon- Y N Jam:
R Mt e s T K ""“c,‘,’_.,,'““" TiteL Sgann Jreme. P.0. Bax 666, Edmenton, Alta. -
SOI S \ Vegetables. Mambers of the Cansdian Warsheusemen's Assecimtien

: - PACIFIC CARTAGE CO. SAY YOU SAW IT
T VIR W AT M IN CANADIAN GROCER
KINDLY MENTION NAME OF. THIS. | Office:  C.P.R. Freight 9’“"-"“ WHEN WRITING TO

PAPER et & o & St 1 b ADVERTISERS

e

EL ROI-TAN "8k
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he service department of Canadian Groe-
will gladly assist manufacturers at home and
a making arrangements with the

| parts of Canada whose announce- |

appear on this page.

ONTARIO

T. M. SIBBALD & SON

GROCERY BROKERS
Agent for KELLOGG'S Toasted Cornflakes
Amother Agenoy Solicited

311 KINGST.E. - TORONTO

MACLURE & LANGLEY
LIMITED
Manufacturers’ Agents
Grocers, Confectioners and Drug

Specialties

12 FRONT ST. EAST, TORONTO
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SUNDRIED APPLES

We are headquarters
and always pay the
highest price. Write us

Storage and Bonded Warehouses

when you have any.

LOGGIE, SONS & CO.

Merchandise Brokers
Manufacturers’ Agents

GROCERS, CONFECTIONERS

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents
and Importers
51-58 Welll!m St. W., Toronto

Mention quantity and
quality.

W. H. MILLMAN & SONS

TORONTO

Reference Imperial Bcnk
or any Wholesale Groce:

e —

and
DRUG SPECIALTIES

H.D. MARSHALL

Whelesale Grocery Broker
OTTAWA MONTREAL HALIFAX

C. MORRIS & COMPANY

Importers Exporters
Grocery Brokers

Head Office: U. §. Office:
TORONTO CHICAGO, ILL.

ESTABLISHED 1899

We Cover the West

IX BRANCHES with
ERVICE that
ATISFIES

CIENTIFIC
PECIALTY
ALESMEN

Who are anxious to introduce your lines

W.H. ESCOT

We have 20

o §

“The Grocer s Encyclopedia

This book gives concisely the
history of all kinds of fdod-
stuffs from A to Z. Well
illustrated by half tones, many
of them in color.

Contains 478 pages.

Is 11 x 9 inches in dimensions
and 2 in. thick and well bound.

Gives you the information you
want to know about the
growth, origin, harvesting,
ete., of all domestic and for-
eign goods sold in grocery
stores.

Will assist you and your clerks
in buying and selling.

Price is $10.50
Sole Agents for Canada

MacLean Publishing Co., Limited

143-153 University Ave., Toronto
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ROSE & LAFLAMME | | EPPS COCOA | | 1. L. FREEMAN & 00.

Commission Merchants ' From now on
G Specialties

MONTREAL TORONTO

Whelesale Grocery Brokers

L e O RE S € | | msmpavner . Mostre

Dhblllbod 1889
'PAUL F. GAUVREAU HOWE, McINTYRE Company THE DOMINION TRADING Co.

WHOLESALE BROKER Grocery Brokers, l-.uhn and Manufac-
Flour, Feeds and Cereals

84 St. Peter Street, - QUEBEC 91-93, Youvlllo Squm

i# you need potatoes wire or write me for MONTREAL B CANAD»
prises. Will quote good prices delivered
your

CANADA’ Sl EXPORT TRADE

e R R . smeere. |- | AGENCIES WANTED
2,{“1, u,e' hu:' th"m:o: la ,.‘..t buyers For Food Products, Confectionery, etc

w ANTED through o. h. :2'[;-‘3" For the Domipion'. Best References.

H. S. JOYCE,

Importer and Experter
Agencies for food products for the 4492 8t. Catherine St. W, MONTREAL Room 903 Southam 3‘... Mont{ul
City of Montreal, best references.

SILCOX & DREW
33 NICHOLAS ST., MONTREAL

Manufacturers’ Agents

with an energetic sales force ing al

coveri: 1
You Try This Rt e o pood: fems o oo
BRITISH GUIANA Wi Jue. dinive 559 WA

mthnnﬂsilnctoﬁa tmdenwll
Why not build up your trade in be gladly furnished free upo~ apphea- / MARITIME PROVINCES
British Guiana and the West In- tion mmmeomumhuw
djes, by appointing us your If you encl en-

A ts? velope we will also reply direet),
st McDAVID & CO. you. Dou't besitate to ask -ui. GAETZ & CO.

will do our best. MANUFACTURERS AGENTS AND
Manufacturers’ Representatives GROCERY BROKERS
41 Robb Street, Georgetown, Demerara,

Beitieh Gatons . 47-49 Upper Water St., Halifax,N.S. |

ot CH BECQUET & CO. 18 Avenue Vlctona, PARIS

BORDEAUX Wholesale Grocery Brokers and Manufacturers’ Agents
MARSEILLE ' R MUNET Representing Messrs. CH. Becquet & Co., is now in Canada to meel large and reliable

f: ANTWERP 4§ Food Producc rs and Manufacturers wull ing to be r repre esented in France and in Western Europe.
" ALGER g Write : “General Delivery, Montreal.”

When Writing Advertisers Please Mention
Canadian Grocer
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"SALADA"

1892 1920

For 28 years the representative of Quality and Value
among Teas. Its unbroken record has made it the
favorite Tea in Chnada and the United States, besides
winning for “SALAYDA” an export trade with many nations.

TO THE TRADE---“Our Compliménts of the Season’’
TO THE PUBLIC---““Our assurance of continued good quality’’

SaLapDA TEA CompPANY oF CANADA, LIMITED
TORONTO MONTREAL

LONDON, ENG. BOSTON NEW YORK CHICAGO DETROIT
BUFFALO CLEVELAND ST. LOUIS PITTSBURG PHILADELPHIA

.pr\-- [T Wi\

f? %s\m\\m,\\\\\\n “

A‘.‘ e
‘;ﬁu'cuu' VRE.

(TS ay ";‘g‘r.rlll'”"‘" ~NO. T
W~

/7] PR
MORRISS. COMPANY
CHICAGO, ILLINOISUSZ

““ The Greatest Seller of Its Kind in the World!”
MORRIS & COMPANY, Chicago, UFS. A.

CANADIAN DISTRIBUTORS:

The Bowes Company,Ltd.| Jas. Dalrymple & Son

Toronto and Ontario Montreal and
Winnipeg and Manitoba Province of Quebec
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A Good Position
For the Right Man

$5,QQO a Year Man

One with a thorough knowledge of thé grocery trade,

N'ho has made a success in the grocery business and
whos willing to start in a new line, with all the hard "I
because it would lead to a

work/this would entail

igger future. While an inexperienced salesman of
advertising might probably not reach the $5,000
amount the first year, yet the possibilities permit of this
in a few year’s time. An appetite for selling, resource-
fulness, some knowledge of advertising and a thorough
acquaintance with the grocery business are qualifica-
tions that will help more quickly to attain the above-

mentioned‘ﬁ% or more. Apply first by mail to

'CANADIAN GROCER
143-153 University Ave. Toronto,




January 2, 1920

CANADIAN GROCER

Red Rose Same Always
N\ E -
HE quality of Red Rose Tea is uniform and unchanging.
Yourcustomers become attached to the flavor and the
“fragrance of Red Rose. When they ask for it again they
want it the same as they had before—and they get it.
That’s one reason why grocers find it profitable and

satisfactory to push Red Rose Tea.

T. H. Estabrooks

Sy b, e
Company, Limited

St. John, Montl;ell. Toronto, Winnipeg,
Calgary, Edmonton, St. John’s, Nfld.,
and Portland, Maine

Do you want a clerk or store managpr ? Do you want to sell or exchange your

Do you want a traveller?

Do you want a position as clerk or
travelling salesman?

Do you want an agent?

business ?

Do you want to buy a grocery busi-
ness?

Do you want to buy or sell any store

Do you want an agency? equipment?

If so, sit down now, and draft an advertisement for CANADIAN GROCER’S “Wanted” page,
setting forth just what you want, and stating your needs or qualifications. Such an advertise-
ment will automatically seek out for you, the only people you want{ to reach—those who are
actively engaged in selling groceries in Canada.

The cost?

Trifling! Two cents per word for first insertion and one cent per word for each subsequent
. insertion of the same advertisement. Each figure is counted as a word, and a charge of five
cents extra per insertion is made when Box Number is required. In this way the advertiser’s
name is, if desired, kept confidential.

Copy for Condensed Advertisements should reach the Toronto office of CANADIAN GROCER
not later than Monday morning to catch the current week’s issue. In order to save unnecessary
correspondence and bookkeeping, please remit with copy, preferably by money order.

Canadian Grocer, 153 University Ave, Toronto, Ont.




CANADIAN GROCER January 2, 1920

il

Ever since

mmmw ROBINSON'S

“Patent Groats”

was offered to the public it has been recognized by Medical
Authority to be the best preparation of its kind. Contains most
nourlshmg and nutritious elements for Intants and Invalids.

“Tell your customer this.”

Canadian Agents

MAGOR, SON & CO., LIMITED 191 St Paul Street, MONTREAL
TORONTO BRANCH: 30 CHURCH STREET

l:ln

WORTH LIVING

A New Year Reminder:

T'o place Abbey’s Salt on the order book—to push this
popular Saline—and to receive the benefit of the con-
stant advertising which is making Abbey’s Salt one of
the best sellers with the trade.

All wholesalers have Abbey’s Effervescent Salt.

The Abbey Effervescent Salt Co., Montreal
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A Little on Selling More Goods
Through the Show Windows

An’ Article Illustrating the Fact That Even Staple Goods, Often Considered Hardly,
Worth Displaying, May be Stimulated  in Sale by Effective

In nearly every city and town you will
find one or more grocery stores that are
conducting and enjoying a very exclusive
business. This is the class of grocery
where you see the shelves and show cases
filled with high-grade luxuries and the
windows always trimmed with these
fancy goods and never a hint around the
place that they sell such common stuff as
sugar, potatoes, flour and other. necessi-
ties of life which are the very backbone
of the grocery business. The ordinary
person upon first entering is bewildered
at all the fancy lines of goods that they
never knew existed and probably do not
want to know about as their means will

- 5

Window Display
By J. L. Wyckoff

not permit them to buy; they miss the or-
dinary eatables that are served every day
on their tables and this being their first
visit will probably be their last.

The ideal grocery is the one that dis-
plays staples as well as luxuries so that
every person who comes to purchase is
made to.feel that he is as welcome and
his purchase as appreciated, though he
buys just a bag of salt, as the person
who buys a can of caviar.

I know of some stores that cater ex-
clusively to the high class trade and con-
sequently the masses do not trade there
because that store is “too toney.”

I have known stores where the very

ROBIN HOOD

R

A window that sold goods.

FLOUR

Demonstrating the fact that a display of staple

mention of dressing the windows with or-
dinary staple articles would cause ‘the
boss “to throw a fit.”” Some years ago I
worked in a store which enjoyed the repu-
tation for being the highest grade grocery
in the city. I had charge of the window
trimming .and it was my privilege to use
my discretion as to the kind of goods I
should display with one exception, that
only high-grade goods were to be display-
ed in the window. I remember very vivid-
ly how the manager and myself tried to
convince the Boss of the great possibility
for greater turnover and profit there
would be in the fruit department if we
uzed the windows for that purpose; but

lines is not a waste of effort,
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the Boss always came back with his little
argument that he did not want his store
to look like a “Dago Shop.”

After many months of “getting after
the Boss,” along this line, he finally con-
sented to allow me to use the window on
a week end as an experiment, “just to
stop my pestering.” A special lot of
oranges was purchased which could be
sold at a special price; I constructed out
of old packing cases a stand in the form
of a pyramid that completely filled the
window ; the oranges were piled upon this
stand in such a, manner that when com-
pletcd it looked like a huge, solid pile of
oranges. A card stating that the oranges
would be sold on Saturday at a special
price was placed on this pile and I was
then ready to prove to the Boss that my
theory of selling goods was practical.
Twenty-two cases were sold in one' day
at a profit which equalled the ten days’
previous selling.

The exclusive store is certainly to be
envied. It is great to be able to sell fancy
goods and not have to bother about the
regulars which you know can be bought
in every corner grocery. But, here’s the
point, if these stores were to display oc-
casionally, some of the staples that are
used daily in every family, the turnover
would be greatly increased. It’s the
volume of turnover in every business that
counts, and to get a large turnover it is
quite necessary to appeal to the masses.

These window displays of staple arti-
cles can be made very attractive, you can
take the most ordinary piece of merchan-
dise and display it in such a manner that
your window will attract the attention of
every passerby, even the homely potato is
not to be despised; this was proven out
in our store during the last summer: Some
twelve to fifteen barrels of potatoes were
dumped into a window right close up to
the glass with a card stating the name of

‘CANADIAN GROCER

the potato and the price; nearly every
person who passed stopped to look at that
display and passed some complimentary
remark. This display was kept up for a
period of ten weeks, and during all that
time the interest it created never appear-
ed to wane. We sold direct from the win-
dow at an average of twenty-two barrels
a week. The greatest week had a record
of twenty-eight barrels with eighteen
barrels for Saturday, and this was done
when potatoes were selling at eighty and
ninety cents a peck. Ouf profit averaged
two dolldrs, twelve cents a barrel.

The illustrations reproduced with this
story is a photo of a cereal window that

January 2, 1920

was very successful; the time taken to
put in this window was thirty minutes;
add to this the twenty minutes for paint-
ing the cards, which totals less than an
hour used on a window display that
brought quick results. To trim a window
of the same dimensions as this one with
luxuries would consume the greater part

,of a day and the result in quick sales

would be very doubtful.

The purpose of this ar&le is not to
criticise my fellow grocers on their
methods of conducting their business but
to point out my personal experiences and
method of salesmanship through the me-
dium of the show windows.

Cost Marking in Arizona a Complete Failure

EGULATIONS requiring retail
R nierchants to mark the cost to

them on articles they offer for '

sale, known as the “Arizona Plan” be-
cause it was first promulgated by the
Legislature of the State of Arizona and
which was urged time and again by
President Wilson for national enact-
ment, has proved a flat, unqualified fail-
ure in \rizora.

The regulation’was never enforced for
cne day. It was net enforced hocause
the merchants of Arizona succeeded in
showing the radical state council of de-
fense just how its enforcement wou:d
vbring about' state-wide catastrophe, and
this state council, composed of radical
politicians, chose rather to bow its head
before the wrath of its radical part
rather than risk the still greater wr:
of the entire population of Arizona
which it knew must evitably result if
the regulazior were put in effect.

Here is the history of the dfiginal
“Arizona plan”:

- Look for Better Supplies of Sugar

Prices, However, Are Not Likely to be Lower—Trend is Rather

Towards Higher Levels—New Cuban Raws Are
Bringing a Strong Figure

EFINERS look for better supplies
of suglar early in jthe new year.
Any lower prices, however, are not
anticipated, as the high prices that are
being paid for raws opersite against de-
clines. Advices from Cuba report one
hundred and four centrals in pperation,
as comipared with eighty-four Mst year.
The ouftput should be soon coming along.
Cuba is making rapid strides in harvest-
ing the crop. Exports show an increase,
December shipments were sold on the
bajsis of 12 cents flob. Cuba, as com-
pared with 6% cents in sales
months ago. This is an evidencs of the
strength of the-market. The bulk of
the Java crop is going to Europe. Ad-
vices report exports during the month
of November at 25,000 tons to Europe,
and 135,000 tons to Eastern destina-
tions.
Eetimates of the

Cuban crop by

Guma-Myer place # at 4,435,714 tons,
while H. A. Himely estimates it at 4,-
246,429 tons, and Willett and Grey at
4,300,000 tons.

All indications point to a continuance
of very high prices. Sugar is at a
record figure in the| United States at
the present time, a referring to ‘the
situation in the refin&d article, Willett
and Gray reports as fol >

“With the increasing
Cuba there is more dispositi

refiners on toll, to dispose of granulated
suganms.
l(o,ﬂy
named ‘a
but we h

tion to also quote\ granulated suga

Daring the war a Committee of De-
fense was created by the Legislature,
a committee that was free from public
control. /

Like other states during the war Ari-
zona found it desirable to have a coun-
cil of defense which could co-operate
with the council of national defense.
Uniike othe ates it created this body

jslature, which made
t of the national
quasi-public organizafion, in no wise
rfsponsible to it and/gave it very wide
nd drastic power: The majority of
the appointees to this committee were
of a radical viewpoint;-and felt that any
restrictions or superv;:\ons that could
be placed over merchants and mercan-
tile activities was a signal victory for.
the “citizenship.”

As a result this council promulgated
ite ruling that merchants must mark
both the cost and selling price plainly
on the merchandise they offered for sale.
The regulation was announced August
12, 1918, and was to go into effect Oc-
tober 1, 1918, . 4

With their businesses and the very ma-
chinery of the publie’'s distribution
threatened with collapse, virtually all
the merchants of Arizona immediately
organized as the Arizona Merchants’ As-
sociation to fight this regulation. A
committee of this association, represen-
tative of all Arizona business men, ob-
tained a conference with the state coun-
cil and so strongly preserited their facts
that the state council postponed the en-
forcement of its regulation. =

The merchants divided the state into
sections for educational work and every
merchant in the state played his part in
explaining to his customers why such a-
regulation would disorganize all busi-
ness. s

Despite the vociferous protests of the
radical press and element in the state
the council did not dare to enforce its
ruling. In November the armistice was
signed and since that time there has
been no effort made in any part of the
state to enforce it both because the radi-
cal element lost its political power and
the public finally awoke to the danger
of such a restriction on business.
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Week-End Candy Sales Total $60

00 few grocers make a specialty
of selling box candy, and it would
appear from the syccess that has
attended the efforts of those grocers who
_do stock it, that there is a great oppor-
tunity for the average grocer to increase
his revenue by adding some line or two
of high-class confection. Very often it
is stated that there is no call for the bet-
ter class of candy in the grocery store.
It is because the grocer has not thought
it worth whilé to keep it. There is no
doubt that with selling effort behind the
better grades, the grocer can greatly in-
crease the sale of them to his regular
customers. That it has been done with
considerable success, is proved by the
experience of John Sloan of Galt, Ont.

Sales Approximate $60

This store, one of the oldest established
in the town, carries a full line of two
high quality chocolates, and'is selling
them right along. “Our candy sales on
a Saturday are between fifty and sixty
dollars,” Mr. Sloan told a representative
-of CANADIAN GROCER. “O# course
considerable bulk candy is also included
in this aggregate, but the number of
boxes disposed of is very gratifying.”

In a Prominent Place

The candy department in the Sloan
store 'is a feature, and cannot fail to at-
tract the public. As one enters the
main door, he stands before the candy
circle, for it is situated well to the front,
and certainly invites inspection. It is
arranged with splendid silent salesmen
in which the box candy is-displayed.
These occupy the front part of the circle,
and instantly greet the eye. Mr. Sloan
is a firm believer in getting goods out
where people can see them, and keeping
these box candies in a conspicuous place,
has done more to help their sale than
- anything else. The counters are spread
with the trays of bulk candy. These look
temptingly fresh, and in this particular,
an effort is made to always keep them so.
“Nothing will do more harm to your
candy trade,” Mr. Sloan remarked, “than
having stale stetk on your counters. We
make a point to always have the freshest
we can get, and in this way endeavor to
give our customers satisfaction.”

Sales Over the Counter

“Do you sell much candy with your
regular orders?” Mr. Sloan was asked.
“The most of our candy is sold over
the counter,” Mr. Sloan replied. ‘“But

26

Galt, Ontario, Store Finds the Selling of
Candy a Profitable Item of Business—Sells
Candy to Regular Customers and Encourages
Business by Keeping Attractive Display Cases
in Front of Store—Box and Bulk Candy of

we are beginning to sell some with the
regular orders, and we are looking for it
to steadily increase. We think if we get
some of our best customers ordering a
box of choice chocolates with their regu-
lar lines of groceries, it will greatly help
the sales of our candy department. At
the present time, we sell most of our
candy on Saturdays. People usually
come downtown on Saturday, and come
into the store for odds and ends of things
that they did not give with their order
on the telephone. This affords a splendid

Better Grade Both Sell Well.

oppertunity to sell, and candy is one of
the things that most often attracts them.
Just at the present time, it is in this way
that we make most of our candy sales,
and suggestion, recommendation of a
particular kind, and display are the chief
selling factors.”

Mr. Sloan’s experience and succesd in
candy selling could no doubt be that of
most grocers, as it is evident that there
is a place and a field for a good ¢andy
department in every grocery.

Wholesalers’ Appeal for Rebate on Canned
Goods Upheld

W. F. O’Connor Decides That Withholding Rebate is Illegal

HE application of the Canadian
- Wholesale Grocers’ < Association

for a continuance of the rebate
on canned goods formerly given by the
Dominion Canners was heard before the
Boarc of Commerce in Toronte recently.
The Wholesale Grocers’ Association urg-
ed that they be allowed the rebate of
two and a half cents per can on canned
goods which they claimed was being
withheld now by the Dominion Canners,
Limited. They were assured by Vice-
Chairman W. F. O’Connor that he would
issue a declaration on his return to Ot-
tawa that the withholding of the rebate
was illegal. It is expected that the
public will reap the benefit of the rebate
paid to the wholesalers. The Dominion
Canners communicated to the board
their willingness to abide by whatever
decision was arrived at.

During the course of the investiga-
tion Vice-Chairman O’Connor asked who
would benefit if the grocers received the
rebate. Hugh Blain, of the Eby-Blain
Company, Toronto, assured him that
wholesalers would not benefit, while Mr.
Park, of the same firm, expressed the
view that the public would be the ulti-
mate benefactor. Secretary W. G. Lum-
bers, of the Canadian Canners, was of
the ‘'same opinion.

The Dominion Canners had notified
both the Grocers’ Association and Com-
missioner Murdock that they would con-
cur in any ruling made by the board and
would not attend. The rebate was ori-
ginally made on goods ordered last
summer, and was later restricted by

an order issued by Dr. W. J. McFalls,
a for,:mer Cost of Living Commissioner.:
The v\@olesalers, buying their goods in
the summer, quoted prices to the re-
tailers. Had the withholding of the re-
bate been permitted, the cost to the lat-
ter would.have been increased shortly.

Mr. O’Connor said there had been
some misunderstanding on the part of
the Dominion Canners as to the nature
of the application made, and declared
that the canners would have to attend
when the board required.

D. I. Grant, counsel for the grocers,
pointed ont that orders had been placed/
last summer on the strength of the tfé-
duction which the rebate brought, anW._
that if the rebate was not asustained
their prices to the retailers would have
to be increased.

————

INDIVIDUAL

LICENSE REQUIRED
FOR EACH

SHIPMENT OF WHEAT

FLOUR, BRAN AND SHORTS FOR
EXPORT

A memorandum just sent out by the
Department- of Customs gives notice
that the permission formerly granted
for the exportation of wheat flour, bran
and shorts in wagon-load lots along the
frontier ‘“without individual licenses is
cancelled.

Hereafter, no wheat flour, bran or
shorts shall be exported from Canada,
in any case, unless accompanied by a
license of the Canadian Wheat Board.

————r)
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ineapples a Favorite Tropical Fruit
The “Red Spanish” Variety Grown in Cuba, Porto Rico and Florida Are the Most
Popular on Eastern Markets—Hawaiian in the Fresh State Only Known

on the Pacific Coast
Article III.

F all the tropical fruits that
come to our country, there is
possibly none that has so dis-

tinetive and individual a flavor as the
pineapple. More than any other fruits,
it retains its original bouquet and taste
when preserved. The pineapple has
steadily grown in popularity in this
country, until now it is a household
word. It is now a staple fruit, and is
no longer termed a luxury.

Too Far To Bring Hawaiian
Pines

Althougn the pineapple is
cultivated to various degrees
of success in most of the
tropical countries, the North
American -markets are sup-
plied almost exclusively by
Porto Rico, Florida and Ha-
waii. The product of the
latter island reaches no fur-
ther inland than the Pacific
seaboard, in the fresh state;
while, on the other hand, a
very large percentage of the
canned pineapple consumed
throughout the United States
and Canada is grown and
packed in Hawaii, The reason
for thig is that the distance between
shipping points is too great, and that
the fresh fruit spoils in transit, regard-
less of the amount of care in handling.
The Hawaiian variety differs consider-
ably from the Cuban, Porto Rican and
Florida pineapples. It is very large
and of a more even tinge of red,,and
the thorns are scarcely perceptible. The
fruit is considerably milder in taste,
and the meat or pulp is finer and more
compact. This, however, does not argue
that the Hawaiian is a superior product,
for there are many who prefer the smal-
ler and more highly flavored “Red Span-
ish” variety which is. grown in Cuba,
Porto Rico and Florida. The Cuban and
Porto Rican pineapples, known among
fruit men as the “Red Spanish,” are
identical and are grown under much the
same conditions of soil and climate. The
fruit is of medium size, and of reddish
color when ripe. The aroma is some-
what stronger than that of the Hawaiian
variety. The Cuban and Porto Rican
“Red Spanish” is said by connoisseurs
to be the finest flavored and also the
best all-round service pineapple in the
group. The abundance of saccharine

matter, which is contained in the “Red
Spanish” makes it a great favorite with
housewives who preserve pineapples for
the winter months, as the natural sweet-
ness of the fruit means to them an ap-
preciable saving of sugar in the syrup.
The pineapple industry in Porto Rico is,
yet, in its infancy, while Cuba derives
a magnificent revenue, yearly, from her
exportations of the fruit.

A commercial pineapple fleld showing the pineapple nrogzinz at the

crown of the cactus-like plant.

Florida Pineapple Popular

Another variety, which is much sought
after, especially as a fresh table fruit,
is the Florida or Indian River pineapple.
It varies but little in appearance from
the Cuban and Porto Rican products,
being perhaps.a trifle less florid, when
ripe, than the latter. It contains less
saccharine matter and the resulting
tartness places it in great demand as a
fresh table fruit. The Hawaiian, Cuban
and Porto Rican pineapples ripen at
various periods of .the year; but the
heavy crops are harvested between the
months of April and July. The bulk of
the Florida product is gathered in dur-
ing June and July. Pineapples, like
bananas, are picked green for shipment.
They require the greatest degree of care
in handling to avoid bruising, which
would .mean early decay. But, unlike
the banana, they are packed in open-air
crates, to allow the fruit the greatest
amount of ventilation. The pineapple,
like the banana, is peculiarly subject to
frost and should be protected against the
faintest suggestion of chill.

Is of the Cactus Family

The pineapple plant is a large, cactus-
like bush—in fact, it is a member of the

.albumenoids

cactus family. The plant bears but one
blossom each season—a large, pinkish
flower of delicate and pleasing odor.
Within a few days the blossom withers
and drops off; and in its place is left
the embryo of ,the fruit. The blossom
always appears at the same point, which
is at the upper extremity of the main
stalk or trunk of the plant. When the
fruit has reached a marketable
condition, the harvester clips
the parent stalk immediately
under the base of the pine-
apple with a short, sharp
knife provided for that pur-
pose. The plant now “bleeds”
a little at the point of inci-
sion, but soon heals up again
in the hot sun and sets about
gathering strength
other crop.

for an-

Labor Difficulties a Problem

Among the varicus difficul-
ties that confront the grower
. of pineapples, the question of
field or plantation labor is per-
haps the most serious obstacle.
This is not due, as might be
presumed, by those unacquainted with
the situation, to poor wages. The native
is not overfond of work at any price and
when he takes a notion to do so, he will
simply lay down his tools and stretch
himself very comfortably in the shade.
Much the same conditions exists in Flor-
ida, where most of the labor is likewise
performed by negroes.

Make An Exquisite Beverage

Besides the various modes of prepar-
ation in voghe, such as canning, pre-
serving and candying, still another valu-
able discovery has been made in recent
years for use of the pineapple in the
household. It was found, after much
experimenting, that by extracting the
and sacharrine matter
(which caused fermentation) from the
pulp of the fruit, an exquisite beverage
might be obtaired which would not only
furnish a refreshing and exhilarating
draught, but also would add a valuable
acquisition to the list of medical requi-
sites for the allaying of throat and
stomach affections. It required a great
deal of skill and patience, not to speak
of the financial outlay, to bring the in-
fant process to a final state of perfec-
tion.
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Inventory Season the Time to be Honest With Yourself—How Shall We Take the
Inventory?—On Pricing Our Stocks :

AM asked to write something on
I closing the books. Maybe it will
seem labte in the season; but if you
still are figuring your inventory, there
is plenty of time, and if you have
figured it and closed your own books,
maybe there will be profit in a review
along the lines I shall suggest.

The admonition to be honest in plac-
ing values on your inventory may have
led to your being fairly conservative,
and that is well. But tkere is another
chance for sidestepping facts in the pro-
cess of closing the books; and I want
to help you continue straight while you
do this work, So I hope you will read
this brief talk rather carefully.

Let me say that I have little know-
ledge of bookkeepers’ ways of closing. I
believe they have a system of transfer-
ring all totels to some intermediate ac-
count, and thence to the ledger. I never
could see the use of the ‘intermediate
step, so followed the plan of carrying
results when ascertained from any ac-
count in the ledger directly to loss and
gain for final reckoning.

Depreciation Must Be Reckoned

There is no safeguard in any business
so reliable as liberal allowance for depre-
ciation. My word on this point is not
unsupported. The very best business
houses operate this to the limit. Here is
the rule for arriving at inventory values
by one of the most successful jobbers on
the continent:

“If the market has advanced, ‘take’ at
our cost; if the market has declined,
‘take’ at market.”

I always like to copy the men who suc-
ceed, and this idea hit me as pretty
sound, so I adopted it—mostly, My plan
was to fix wvalue on merchandise as
far inside the facts as possible. Prices
and totals were very conservative, in-
deed. If there was any doubt that a
thing would sell readily, it was priced at
from half value down to nothing at all.
Similarly, items were made to stand the
test for value all the way through. I of-
ten was tempted to let up a bit, fearing
(what sometimes did happen) that T
would make a bad showing. Then I used
to buck up with the thought that I was
not altering real values at all, only ac-
counting values; and I knew that I was
after a conservative showing, for the
last man I wanted to deceive was myself.

My rules for other resource-accounts
were:

Bills outstandine to be figured individ-
uallv down the basis certain to make
good; then from that total a blanket 10
per cent. to be deducted.

_ Furniture and fixtures in the store
were ‘handled on another pet theory of
mine. Any item bought was recarded
from two angles: 1st, if it required any-
thing, it either was charged directly in-

By HENRY JOHNSON, Jr.
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HENRY JOHNSON, JR.

to expense, or a part of it was so charg-
ed and the remainder—in case of an im-
proved appliance—was (2) considered
ac having value for use, and for ap-
pearance. As appearance is advertis-
ing, the part not charged to expense was
divided between advertising and F. and
F. k

Illustration: I bought a coffee roast-
er for $625. It was erected in the win-
dow to be seen and attract attention to
the entire store, and so the scent of the
roasting coffee might induce many to en-
ter and buy. So 50 pew cent. of the pay-
ments as made were charged to F. and
F. and 50 per cemt. to advertising. At
inventory time, the entire F. and F. ac-
count was subjected to a 10 per cent. dis-
count for depreciation. ‘

Delivery equipment
20 per cent.

Ask your jobber to read this and then
tell you whether it was fairly safe figur-
ing.

was discounted

Transferring Totals

When my figures were all made up 1
never permitted myself to make any
skeletons or trials, but finished with
each account as I went along.

Merchandise per invemtory, plus cus-
tomers’ bills, scaled as indicated, less
what T owed, was credited “by stock,
ete.,” to mdse. account. The balance then
struck was transferred to credit of loss
and gain, then carvied down for next
period.

Expense, advertising and barn (deliv-
ery) accounts were totalled and the to-
tals transferred to the debit of loss and
gain. My own account, if there was one
(sometimes there was, to cover things
raid out for special purposes in excess
of my salary) also went to debit of L.
and G. \

Discount was
credit of L. and G.

I never quite scraped bottom, though
once or twice I came near it. The worst

transferred bodily to

I ever did, on casting up the two sides
of L. and G., was to have only $185 to
transfer to credit capital,

Shifting Burden of Growing Capital

I neanly forgot one thing. That is,
that 6 per cent, on the capital employed
was always added to expense before that
aiccount was transferred; balanced by
credit to my own account. It followed:
that, as net annual earnings were car-
ried to the credit of capita]l from loss
and gain, my capital kept growing and
the 6 per cent. interest charge became
larger every year. And, as money ac-
cumulations were constantly being with-
drawn, invested in seasoned stocks and
bonds under a special investment as-
count, the transference of annual earn-

ings to capital operated to swell expense
rather unduly.

When I realized this condition, I open-
ed a surplus account, let the capital
stand, and thereafter all earnings were
credited to surplus.

I do not know whether this will be
helpful to anybody. It is not much of a
story. It really can only be useful to
one who knows something of books, The
object was to cut corners, and I liked
my system very much. One thing I liked
about it especially was that its state-
ments were inside the facts. In 1914 my
capital stood at a figure more than $6,-
000 less than the tangible property of
the business. 1 liked that, too; for thus
my “capital sto~k,” supposing it was re-
garded that way, was worth more than
40 per cent. premium.

Outside Investments

In closing, let me say that I learned
to wrap groceries in 1877, more than 40
years ago. I mention that fact only to
lend some authority to my favorite dic-
tum: That No Man Makes Real Money
Out of the Grocery Business Until He
Learns to Take Money Out Of It. Get
me? Think it over.

A time ago I stated that the cost of
extending and handling credit is about
5 per cent—fully 5 per cent. I say
now. A correspondent asks me how I
compute that charge. He himself car-
ries an average of $500 on his hooks and
his credit sales run, perhaps, $3,500
annually. Here is the computation:

Direct losses from unpaid bills, prob-
ably 1 per cent., but not less than 1% per
cent., on sales, or, per year, $17.50.

Safe depreciation charge on the out-
standirg balance at inventory time, 10
per cent., or £50.00.

This leaves $107.50 to cover his labor,
his postage, stationery, and - all other

collection expenses, to make the total of
8175 that I feel it costs him to extend
credit on $3.500 of sales during the year.

Continued on page 42
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IN THE opinion of those in close touch with\the
cituation. business for 1920 is.going to make new
records in Canadian history. Are you ready for it?

* * *
THE most expensive thing you can do is to guess,
especially if you are trying to guess at your expenses,
your mark-up or your profits.

* * * 4
IF THE announcements a retailer makes are habit-
ually newsy and interesting, his store bcomes fixed
in the minds of buyers as one to go to. They learn
involuntarily to look for his advertisements.

MERCHANTS CALL “STRIKE”

" CCORDING to press reports the retail mer-
chants at Walkerton, Ont., have sigr;ed an
agreement that they will not purchase, at their place

of business during business hours, tickets for enter-
tainments. The merchants claim that solicitation
for affairs of one kind and another have become so
numerous, and canvassers selling tickets in advance
such an intolerable nuisance that they had to do
something. They got together and called a “strike”
against what was, it is stated, termed by some of
them, nothing but a “hold up.” ;

AN UNWORTHY PRACTICE
IN(}['IRIES among wholesalers and manufactur-
ers indicate that some members of the trade have
gotten into the habit of repudiating orders for goods

which they have already confirmed. The selling
agents of ‘a large Old Country firm showed CAN-
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ADIAN GROCER an order confirmed by a retailer
for a certain quantity of goods with the retailer’s
signature which had been later cancelled. The:
agent was told .that the merchant had purchased
goods of another line in the meantime and would
not be able to handle the lines which he had already
ordered and signed for.

There is too much of this sort of business alto-
gether to be found among the trade. It does not
apply only to the grocery trade; it applies to others;
also to some wholesalers as well as retailers. Busi-
ness men owe it to their own good business integrity
to play fair in the matter of accepting goods which
they have ordered and confirmed. They should look
at the matter in the same light as if they had sold
goods to a customer which were returned to them
witheut any good reason.

CO-OPERATIVE SELLING AND THE
RETAILER

HE Toronto Mail and Empire, in an editorial

entitled, “Company Retail Stores,” instances the
case of the stores operated by the Hollinger and
McIntyre mines in the Porcupine district, and at
the Ford ‘plant in Detroit. The Mail and Ewpire
sees in this a very happy state of affairs that should
he more widespread. There is no suggestion that
the mines in question or the Ford Company, or
even the Mail and Empire itself, should be operated
on a no-profit basis. The business should merely
be taken out of the hands of the grocer—his is the-
only profit, it appears, that is unjustifiable. The-
co-operative buying scheme should be -encouraged
according to the Mail and Empire, and the Board
of Commerce used as a club over the head of those-
manufacturers who do not like this system of dis-
tribution.

This is the usual futile sort of piffle. If the world
at large could have done without the retaiter it would
have done without him leng ago, unnecessary forces
do not remain in existence year after year and cen-
tury after century. The retailer has proved himself.
He delivers a real service for a modest profit. - If
the manufacturer or the miner or other agencies
want to take over his work and serve their workers
without charge, there is nothing to prevent them.
Only it is to be remembered that they are only
changing the medium of exchange. They may sell
goods at cost, but in doing: so they are gaining a
hold on their employees that stands them instead of
higher wages. ‘

The co-operative scheme has been tried on many

occasions in Canada, and in very few has the weight

of any . lengthy éxperience proved it to be of real
benefit to the community.

The retailer is as economie a distributing force
as has'been discovered. If he were nu. conditions
would have scrapped him long ere this.
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W.'G. Patrick & Co. Sales Staft Meet

Annual Convention Held During the Past Week—Look With
; Optimism to 1920—Company Institutes Insurance Plan
for Employees in Addition to Profit-Sharing Scheme

& Co., Wellington St. W., To-
‘ronto, were in session at the head
office during the week between Christ-
mas and New Year’s Day. There were
thirty in attendance, and the conven-
tion was in charge of W. G. Patrick
and Roy <Gee, the sales manager. The
staff met each day, mornings and after-
noons, and the various lines carried by
this company were taken up individu-
ally, and discussed for the instruetion
and benefit of all the salesmen. Papers
were read, and were followed by en-
thusiastic discussions. A marked note of
optimism prevailed during the conven-
tion, and the year just closing, the best
in the history of the company, promises
to be excelled in 1920. The staff, as a
whole, has only one opinion as to busi-
‘ness conditions in 1920, and that is,
that there will be equally as much activ-
ity, if not to a greater degree, than in
1919.. There was no pessimism at all
in evidence, and the company at the
beginning of 1920 is looking forward to
another record year.
W. G. Patnick & Co. is instituting a

THE sales staff of W. G. Patrick

system of insurance for the benefit of
its employees this year, imsuring all
members of the staff who have been
with the company over ome year, for
$1,000. The company’s year ends on
February the first, and at this time
the employees of W. G. Patrick & Co.
share the profits on the same basis as
the shareholders. Employees’ labor is
trnedated as a cash investment, and they
Teceive the same dividend disbursement
as the shareholders, getting the divi-
dend percentage on the amount of their
dallaries.

The social side of the salesmen’s con-
venition was not overlooked. On Mon-
day evening every employee of the
company parbook - ¢f dinner at Coles’
restaurant, afterwards going on to the
theatre. On Wednesday afternoon an-
other social afflair was spent, when a
very fine gold ring, engraved with a
gtar on the inside, was presented to the
employee who had rendered the miosit
efficient service in 1919. A welcome
was also extended to the men of the
comipany who had returned from over-
seas during the past year.

v

Wheat and Flour Prices Advanced

Cheaper American Flours Will be Permitted to Enter Canadian
' Market—Spring Wheat Flour to be Sold at
$13.15 f.0.b. Montreal ;

ber 27, the Canadian Wheat

Board orders that the price of
Manitoba wheat to mills in Canada be
raised from $2.30 per bushel to $2.80
per bushel, in store at public terminal
elevator at Fort William or Port Ar-
thur; another regulation increases thae
maximum wholesale price of Govern-
ment standard Spring wheat flour from
$10.90 per barrel to $13.15 per barrel,
basis, f.o.b. cars, Montreal.

In connection with the above advances
in the price of wheat and flour, James
Stewart, chairman of the Canadian
Wheat Board, states that in order that
the consuming public may have advan-
tage of the supply of cheaper flour in
the United States, permits will be issued
for the imports of the American pro-
ducts.

The first regulation mentioned, num-
ber 70, says:

Price to the Mills

That until further notice, the price
of wheat to mills in- Canada is fixed on
the following basis, per bushel, viz.:

$2.80 per bushel, including five cents
per bushel carrying charges, basis Ne.
1 Northern Manitoba and No. 1 Alber-
ta red Winter, in store at public termi-

E FFECTIVE from midnight Decem-

nal elevators, Fort William or Port Ar-
thur.

$2.70 per bushel, including five cents
per bushel carrying charges, basis No.
1 Durum in store public terminal ele-
vatore. Fort William or Port Arthur.

$2.35 per bushel, including five cents
per bushel carrying charzes, basis No
1 Spring, No. 1 white Winter and No.
1 red Winter wheat, in store Montreal.

$2.21 per bushel, including five cents
per bushel carrying charges, basis No.
1 mixed Ontario and Quebec wheat, in
store Montreal.

$2 27 per bushel, including five cents
per hushel carrying charges, basis No.
1 goose wheat, in store Montreal.

$2.24 per bushel, including {ive cents
per bushel carrying charges, hasis No.
1 commercial grade wheat, in store Mon-
treal,

$2.25% per bushel, including five cents
per hushel carrying charge, basis No. 1
British Columbia wheat, in store Can-
adian Government elevator Vancouver.

The spreads for lower grades than
these specified above shall be the same
as the spreads in the orders of the
board relating to cash payments to be
paid . to the producer.

The second regulation says:

The Standards of Flour
1—That the standard of flour manu-
factured in Canada, for sale in Canada,
be the standard set by the Canadian

Wheat Board and designated as:

(A) — Government standard Spring
wheat flour. (b)—Government standard
Winter wheat flour.

2.—That the maximum wholesale price
of flour from midnight, Dec. 27, 1919, in-
clusive, until further notice, shall be:
(a) — Government standard Spring
wheat flour, $13.15 per barrel, basis 9%
pounds net, jute bags. (b)—Government
standard Winter wheat flour, $10.10 per
barrel, basis 98 pounds net, jute bags.

‘These prices ' are basis f.o.b. cars,
Montreal. ;

That effective from midnight, Deec.
27, 1919, inclusive, the above maximum
wholesale prices have legal authority, and
any sales or purchases made in excess of
them will be regarded and treated as
violations of the regulations of the Can-
adian Wheat Board.

The advance in the price of flour, as
announced by the Canadian Wheat
Board, was pretty well anticipated by
the trade, and buying has been pretty
heavy in the past few weeks for domestic
account. The result is that bakers and
the trade generally is pretty well stock-
ed at the old prices. Supplies, it is stat-
ed, are ample for thirty days at least.
It is expected, millers say, that the trade
will be a little quiet for a while now.

—e

GOING AFTER THE TRADE B
CATALOGUE

Continued from page 34

great emphasis on proper packing. The
slight differences in freights, by using
heavier crates, are more than saved in
the long run, by the absence of breakages
and loss, and the customer certainly does
appreciate having his goods arrive as he
expected they would. Generous adjust-
ments that might show us quite a loss,
always leave the customer feeling that
even yet he’s had the worst of the deal.”

“Another thing I would-urge on the
trade, if they engage in the mail order
business. Prompt shipment. All orders
from customers have money orders at-
tached.” - If a shaky firm were so in-
clined they could finance all their busi-
ness on their customers’ money by re-
tarding deliveries.” This practice is too
much like kiting and the public will soon
get “learly” of mail order grocery busi-
ness unless this kind of activity is sup-
pressed.”

—_—

INVITATION FOR BRITISH INDUS-
TRIES FAIR

Admission to the British Industries
Fair to be held at London, Birmingham
and Glasgow in February next is by in-
vitation only. Canadian buyers who
proposc to visit the fair can obtain -in-
vitations from the British Trade Com-
missioners in Canada at Montreal, To-
ronto and Winnipeg respectively.




F a city or town is good enough to
Ilive in and good enough to take a

salary from, it should be good enough
to buy in. If the teachers, the preachers,
the professors, the firemen, the police-
men and the civic servants want increas-
ed salaries the most direct route to
bring about that desired end is to keep
the money circulating in the home town.
If all the money in Canada ever got in-
to the hands of one or two men, busi-
ness in general would stagnate. The
* proper and healthy condition is to have
money circulated so that everyone will,
through his or her industry, get some of
it.

The first expectation of a producer is
to be able to sell his crop 'after it has
been grown. To sell it he must have
customers, with money, who are able to
buy it. The further the producer is
away from the consumer the more the
transportation costs. Farms near thriv-
ing towns and cities are more valuable
than those which are isolated in the
backwoods. The best way to make
backwoods farms valuable is to buy in
the cities and towns near them.

Cities Built by Co-operation

Prosperous cities and towns are built
up through proper co-operation between
retail merchants and their customers.
They must work together. The custom-
er requires the retail merchant, and
the retail merchant requires the custom-
er. If customers send all their money
away to mail-order houses for staple
goods and expect the corner store to
live on the sale of lamp chimneys, eggs
and coal oil they will awaken some day
to find the little corner store closed.

Goods when you want them and wereey

you want them are worth more than
goods thousands of miles away. Ten
cents’ worth of toothache gum in the
corner drug-store in the home town is
worth more to a suffering child with an
aching tooth than ten tons of the same
article in Hong Korg, China.

Retail merchants endeavor to lécate
in places where they are required. They
have a double mission to perform; they
buy goods to suit their customers and
they expect to make a living by se«]hng
and caring for them. The better service
a retail merchant gives his customers
the better business he should receive in
return. The services should be mutual
and the customer should be equally anx-fi
jous to see that the retail stores in his
city or town succeed,

A Glaring Misconception

The statement that by buying through
mail-order houses you are saving the
middleman’s profit on all you buy is only
a glaring deception, to say nothing
whatever about the question of lack of
loyalty to your home town. Let us fol-
low the process and see if less labor is
required. A person living in a town,

and whose position depends upon the
prosperity of the town, receives a cata-
logue. In order that the said catalogue
should reach the person the following
process must take place:

Protess of Cataloguing
1.—The catalogue is desigmed.
2-—Trinted.
3.—Cuts made,

4.——Delivered to the mail-order house
office.

5.—Addresses seccured.

6.—Catalogue wrapped up and ad-
dressed.

T.—Stamped,

8.—Placed .n the riail bag.

9.—Mail bag taken to the station.

10.—-Carried on the train.

11.—Taken off the train,

12.—Taken to the post-office.

13.—Delivcred to the customer in the
town.
¥ 141—’1']10 customer sn- ds time rend-
ing it over and selects an article.

15.—Writes a letter,

16.—Secures a podt-office . order, or
encloses the cash and takes the risk.

17.—The  postmaster enters it up and
puts it in the mail bag.

18.—Mail driver takes it to the sta-
tion.

1‘9.~—Mail clerk in charge of -the train
delivers it at the other end.

20.—Post-office delivery waggon clerk
delivers it to the post-office.
: 21.—Postal clerk checks it and sorts
it ready for the postman.

22.—Postman delivers it to the mail-
order house.

23.—Mail-order house clerk opens the
letter.

24 —The bookkeeper credits the cash.
; 25.—The order- clerk selects the or-
er,

26.—Stenographer dc}mow}edges the
receipt.

27.—The shipping clerk mails away
the order.

28.—The postal clerk sorts it out for
the mail delivery.

29.—Places it on the trair.

30.—Mail clerk takes it off the train.
81.—Delivers it to the local post-office.

32.—The underpaid postmaster de-
livers it either direct to the customer or
giveg it to the rural mail delivery ser-
vice that is costing Canada a large sum
of money to mostly benefit mail-order
houses.

33.—The customer receives the arti-
cle, and after a careful examination
finds that he or she could have bought
a better article in the home town and
have had the good will of the retail
merchant, and helped to build up the’
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~ Buying at Home Means Economy

By E. M. Trowern, Secretary, Dominion Executive Council, the Reta11 Merchants’
Association of Canada, Ottawa

home town by keeping the cash in local
circulation.

No sane person could say that there
is any economy in that system of doing
business, especially when fourteen tran-
sactions out of the thirty-three are made
by the Government mail-order service at
less than cost price, thus benefiting the
mail-order house proprietors at the ex-
pense of the whole people of Canada,

True economy and sound patriotism,
therefore; call upon every loyal citizen
of Canada to patronize his home town
and keep the wheels of commerce mov-
ing in the direction in which most per-
sons can be mutually benefited.

.
NEW APPOINTEE SEES BIG TRADE
WITH FRANCE

At a complimentary dinner given him
in Montreal, Lieut.-Col. Hercule Barre,
and who was recently appointed Can-
adian Trade Commissioner to Paris, ex-
pressed his great confidence as to future
developments of trade between Canads
and France.

Lieut.-Col. Barre, in addressing his
fellow members of the Chambre de Com-
merce, referred tothe resultof his con-
tact with various Canadian cities since
his appointment and whither he had
gone to investigate certain conditions.
He has also been in contact with the
Board of Trade and Commerce at Ot-
tawa. One of the important things
which he had observed was that the De-
partment of Trade and Commerce did
not seem to be well informed on the
matter of Quebec industries. This was
due, in part, through the lack of Quebec
in not furnishing Ottawa with sufficient
data and reports, and with Ontario the
case was different, as complete data and
reports were supolied.

Will Investigate Condition

Col. Barre pointed out to his audience
that one of his first duties when he
reached France would be that of visit-
ing devastated areas to find out at first
hand what Canada might be in a position
to supply to that country in the work of
re-establishment. Col. Barre added that
he believed that the name of Canada was
most popular in France to-day, and that
this of course would be an important
point in connection with trade develop-
ment. Col. Barre appears to be very
enthusiastic regarding the development
of trade relations in the immediate fu-

ture.
—_—

A MENACE TO THE TRADE

A business man who is ignorant of his
costs is a real menace to the trade.
Everv business failure is a shock, an un-
stabilizing .influence to the whole trade.
Statistics show that a lack of knowl-
edee of the business is by far the largest
sinele cause of fnilures —Prof. R. B
Kester.
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Enquiry Department

W‘HEN you become a subscriber to CANADIAN GROCER this is part of the service
assistance to our readers and enquiries are solicited. Cut
us if you want to know where to buy a certain product, age- ts for any pa

wh
POTATOES IN CARLOADS

Where are the best places to buy cars of
potatoes? A. T. Gunning, 75 Montreal St.,
Sherbrooke, Que.

Answer.—Ferrier & Co., Colborne St
Toronto, Ont.; McWilliam & Everist, To-
ronto, Ont.; Stronach & Sons, Toronto,
Ont.; ‘A. A. McKinnon, 74 Colborne St., To-
ronto, Ont.; Peters, Duncan & Co., 88 Front
St. E., Toronto, Ont.; Dave Spence, Coiborne
St., Toronto, Ont.; Jos. Ward & Co., Place
Youville, Montreal; A. Lalonde, 13 Jacques
Cartier, Montreal; J. Hill, 1 Bonsecours
Market, Montreal; Renaud & Giroux, Bon-
secours Market, Montreal; Charbonneau
Freres, Bonsecours: Market, Montreal.

PUNCH BOARDS IN NOVA SCOTIA

Please advise me whether it is legal to
have cigar sales boards in operation in this
province? Halifax, N.S,

Answer.—The ' Deputy Attorney-General
of the province replies to our inquiry €
follows:

It appears that the customer at the shop
where the cigar sales board is, punches the
board with a small piece of wood, shoving
out a paper with a number entitling the
holder to a certain value in cigars. Unless
the cigar sales board is a gambling device
within the meaning of the Criminal Code,
I am not aware of any law that would pre-
verit these boards from being used in Nova
Scotia, but I have scarcely sufficient infor-
mation to enable me to express a definite
opinion. The matter is one on which the
firm concerned should consult its solicitor.

MANUFACTURERS OF CIDER PRESSES
AND APPLE BUTTER MACHINES

Please put me in touch with any Can-
adian manufacturers of commercial cider
presses, apple butter machines, etc. Roy
A. Hunter, 30 10th Ave. West, Vancouver,
B.C.

Answer. Manufacturers of cider
presses: London Foundry Co., London, Ont.;
Hergott Bros., Mildmay, Ont.; W. R. Per-
rin, Ltd., Toronto. Ont, (manufacture large
presses suitable for factories only.) Apple
butter machines: Brown, Boggs & Co.,
Hamilton, Ont.

HOTHOUSE TOMATOES IN QUEBEC

Will you kindly give me the name and
address of shippers of hothouse tomatoes.
The nearest shipping point from this city
will be more suitable, on account of trans-
portation charges.—A. Grenier, 94 Rue
St. Jean, Quebec,

Answer.—At the present time hothouse
tomatoes may be obtained from the fol-
lowing: Camille Legare, Cote des Neiges,

.advance,

Montreal, Que.; MecLaren Fruit Co., 18§ Mec-
Gill St., Montreal. (This company, we
d_erstand, has greenhouses for the prod
tion of tomatoes at Rougemont.) We also
would recommend you to communicate with
Slack Bros., of Waterloo, Que.

ON BUYING FLOUR AND FEEDS

Would you advise me to buy my spring
requirements of flour and feed now?—V
Phillip, Esq., Sarsfield, Ont.

In our opinion flour prices are likely to

The United States has removed
the embargo .against Canadian wheat, and
will undoubtedly make a strong bid for
Canadian wheat, as their wheat prices for
No. 1 hard are quoted $3.00 to $3.15 as

against $2.35 here. Any large buying move-.

ment would unquestionably advance the
Canadian wheat price, and as a natural re-
sult the price of flour. .
resent time are very high
in price, and ther®~g no natur on for
any decline considerin Tobabilities in
the wheat market. The Board of Com-
merce, however, has been urging setting a
lower price on these products, and while
this does not appear likely at the moment,
it might be done. The probable effect of
such a move would be to still further ad-
vance flour to offset the loss on feeds.
These are the facts as we see them. It
looks like higher markets, but always con-
sideration must be given to the fact that
the present markets are exceptionally high,
and there has been a tendency toward Gov-
ernment interference with prices of late.
These cannot be forecast. To buy flour and
feed now. for spring supply seems to us
to be a safe buy, but as we have stated, that
is only our judgment, and we would not
like to assure the responsibility of advising
you in the matter.

GROCERS IN EASTERN ONTARIO AND
; QUEBEC

Will you kindly give list of wholesale
grocers east of Kingston for Ontario and
in the province of Quebec. —H. G. Smith,
386 Beaconsfield Ave.,, N.D.G., Montreal,
Que.

Answer.—Belleville, Ont.—John .Sloan &
Co., J. E. Walmsley & Co., Ltd. Brockville.
Ont.— Gilmour & Co., Kingston, Ont.—Robt.
J. Carson, W. G. Craig & Co. Ltd.,
Geo. Robertson & Sons, Ltd., Fenwick,
Hendry & Co., Robertson, Nicoll & Co.
Lindsay, Ont.—Jas, E. Adams. Ottawa, Ont.,
H. N. Bate & Sons, Ltd.,, F. J. Castle Co.,
Ltd., Joseph Grant, E. M, Lerner & Sons, S.
J. Major, Ltd., L. J. Major & J. Soubliere,
Ltd., Provost & Allard, J. Feedman, George

you buy. We are glad to be of any
out the coupon at the bottom of page, fill out and mail to
ular line, manufacturers of a special article, ete.

St.. Peterboro, Ont.—T. Kinnear & Co.,
Rishor’s, Ltd., Perkins, Ince & Co.

Quebec

timi, Que.—Cote Boivin

i & Co,
Hull, Qye.—P. Daoust & Co.,

Monette &

\;I(alin. Ltd., Joliette, Que.—Chevalier Pou-

& Co,, Joseph Dufresne, Levis, Que.—

rrigr & Fils. Montreal, Que.—
A ergeron, Whissell & Co.,
Birks, Corrler &\Co., D. C. Brosseau & Co.,
& .» L. Chaput, Fils &, Co.,

uriol, Ltd., Forbes Bros.,

. Galbraith & Son., Hu-

don, Helfert & Co.\Ltd., Hudon & Orsali,
ille, Gendieau & Co., Laporte Mar-

tin, Ltd.¥Lalonde Desroches, Ltd., Law,
Young & Co., Mathewgon’s Sons, J. Myerson
& Son, D. W. Ross &\Co., F. X. St. Charles
& Co., Standard Imports; Ltd.,, Watt & Gor-
Quebee, Que.—Drouin Freres & Rat-

tray, Ltd., Joseph & Co., Langlois & Para-
dis, Ledroit & Frere, J. B. E. Letellier, J. B.
Renaud & Co., Rioux ‘& Pettigrew, Turcotte,
Frere & Co., Turcotte, Nazaire & Co., White-
head & Turner. Sherbrooke, Que.—W. F.
Fuller. Three Rivers, Que.—J. N. Godin.

BOOK ON RETAIL GROCERY ADVER-

Would you kindly tell me where I could
get a good book on Retail Grocery Adver-
tising ?—Regina Fish Store, Regina, Sask.

Answer.—The following may be obtain-
ed from Technical Book Dept., MacLean
Publishing Co., 143 University Ave., To-
ronto, Ont. :

Retailers’ Advertising, complete ....
Grocers’ Window Book
Grocers’” Encyclopedia

CHEESE CUTTER COVER

Could you inform me where I can get a
glass cheese cover for a Templeton cutter?
Israel Brubacher, Elmira, Ont.

Answer.—Lyons & Marks, 38 Yonge St..
Toronto, Ont.; Gowans, Kent & Co., 16
Front Street, Toronto, Ont. (sizes 10, 11
and 12-inch only); Edward R. Smith, Osh
kosh, Wis,, U.S.A.

METHODS OF PAYING SALESMEN, ETC.

Can you tell me where I can get the
booklet: “Methods of Paying Salesmen and
Operating Expenses of a Wholesale Gro-
cery Business?”-—H. L. Doane, Truro, N.S,

Answer.—It is Bulletin No. 14 of the
Bureau of Business Research, Harvard Uni-
versity, Cambridge, Mass. It can be ob-
tained for $1.00 by applying to this bureau.

CANADIAN GROCER,
143-153. University Avenue,
Toronto.

For Subscribers

INFORMATION WANTED

Please give me information on the following:
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Maritime
Mrs Lillian Noyes, of Black’s Harbor,
New Brunswick, has sold her grocery
business to Robert Thompson.
The grocery of Capt. M. G.
Souris, Prince Edward Island,
cently destroyed by fire.

Quebec

L. Lapiere has gone into farming at
Iberville, Que.

Richard McAvoy,
has sold his stock.

J. Trottier, 1018 St. Antoine Street,
Montreal, has sold to J. A. Lussier.

L. Lapiere, Cote St. Michel, has_dis-

posed of his property to J. A. Duv 1.

E. J. Leves president of Léveson’s
Ltd., Vancodver, \was in Montreal last
week.

Brown and Pugh, grocers, 264 Hiber-
nia St., Montreal, has succeeded Brown
and Duncan.

Joseph Laporte, of Laporte Martin,
Ltee., has returned from a business trip
to New York.

A. J. L. Sevigny, grocer, has re-
purchased his business at 6110 Amherst
Street, Ahuntsiec.

W. McNeely, acting manager of Thos.
J. Lipton, Montreal, is visiting Toronto
over the holidays.

B. Legault, general merchant, Notre
Dame de La Paix, has been sueceeded
by Wm. Sauve.

A. Rochon, St. Cesaire, Quebec, has
exchanged his business for one at 1573
Bordeaux Street, Montreal.

The estate of Chas. Loque, general
merchants, Maniwaki, has suffered loss
by fire. The loss is covered by insur-
ance. : :

Albert Coutu and Mrs. Cleophas Du-
beau have been registered in the grocery
business under the name of Coutu &
Freres.

Joseph Laporte, of Laporte, Martin,
Ltee., has been appointed as Director of
Publicity for the Montreal University
campaign, to begin in January.

Albert Cawthorne, S. Robillard. Joseph

Bernier, and S. Davis, salesmen from D.
Hatton Co., wholesale fish, are in Mont-
. real for the holidays. They will cover
their usual territory early in the new
year.
* One Oyila Lablanc was discovered by
two Montreal constables last week steal-
ing sugar from a grocery store at 41
Marie Anne Street East. The man was
arrested on this offence.

J. Spencer Smith, president of the
New Jersey Board of Commerce . and
Navigation, and vice-chairman of the
New York, New Jersey Port and Harbor
Development Commission, was a visitor

Mosher,
was re-

grocer, Montreal,

to Montreal last week, where he address-

ed the Young Men’s Canadian Club on
transportation problems.

Ontario

J. Kay, grocer, Hamilton, has sold to
R. Jannett. :

H. Richardson, general store, Huntley,
has been succeeded by S. White.

Max Dworkin, grocer, Ottawa, has re-
started in business.

M. Dworkin, of Ottawa, has sold his
business to J. Glustein.

Ellard & Hastey, grocers, Westboro,
have dissolved partnership, R. Ellard
continuing the business alone.

Mrs. W. R. Mclnwsh\Monk]and Sta-

. tion, has suffered loss-by
~.John Albert; of Ottawa, has disposed

of his business to J. Jowitt & Son, of
the same city.

The Caledonia Front Cheese Factory,
Limited, of Caledonia Springs, Ont., has
obtained a charter. o

Chas. E. Plumley has taken over the
business formerly conducted by Mrs.
Haase, at Bancroft.

The British Harold F. Ritchie & Com-
pany, Limited, has been granted a char-
ter for the purpose of carrying on the
business of brokers, manufacturers’

~agents and commission merchants; to

manufacture, buy, sell, and deal i
with goods, wares or merchandise
buy or sell stock in other companies;
purchase or sell agencies; to acquire,
apply for, register, purchase, use, deal
in, sell and dispose off inventions, trade
marks, trade names, \industrial designs,
and secret processes,\and to establish -
branch offices or agenciéLhe capital of

thousand shares of one hundred d
each. ,The head office is in Toronto,
the provincial directors are Willia
Thomas Sinclair, Hugh Johnston Mec-
Laughlin, Robert Dunn Moorhead, Roy
Weldon and Harold.Ballantyne Church.
The Canadian Confectionery & Spice
Company, Limited, has been granted a
charter for the purpose of carrying on
the busines of manufacturing, produc-
ing, adapting, preparing and dealing in
all kinds of candies, biscuits, toys, deli-
cacies and generally all forms of con-
fectionery. The company is capitalized
at forty thousand dollars, and the head
office is in Toronto.

Western

A. A. McCrea, of Bawlf, Alberta, has
gold his butcher business to George Mec-
Crea.

Cash & Poder, grocers. Edmonton, Al-
bhefta. have been succeeded by Smith &
Poder.

1y
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The general store of J. Newhouse,
Lamont, Alberta, is reported sold to
Cohen Bros. ,

The stock of the general store of Me-
Nichol & Brown, Shaunavon, Saskat-
chewan, was recently disposed of by
auction.

The Farmers’ Mercantile Co., Ltd.,
general store, Chipman, Alberta, has

been reportmhased by the National
Co-operative\ Co., Ltd.

E. A, Alm, he Standard Grocery
Company, Saskatoon, anonunces that in
addition to his grocery stock he will
carry a full line of fresh and cooked
meats, poultry, fish, butter and eggs.

Whitham #nd Company, Saskatoon,
have opened a store right on the car line
in the north end of the city. Quick de-
livery service is assured by a modern
auto truck, which is already heing kept
busy.

E. Bertram, %'mkatoon. has disposed
of his grocery and provision store at the
corner of Avenue H and 18th Street,
to W. C. Whidden, vho has not long re-
turned from overseas. Mr. Whidden,
prior to joining the army, conducted a
grocery business in Saskatoon for a
number of years, but after his long ser-
vice in the artillery in both France and
Russia, felt that the grocery business

uld be made to pay, and is now locat-
el in the same neighborhood as before

e left.

Only about three months ago these
columns reported that Sorenson, Sas-
katoon, had removed to larger premises
on Second Avenue, Saskatoon. Alrecady
his fast-growing trade is cramping him
for room. The opportunity arose by the
retiring of the West of England Dry
Goods Company temporarily leaving the
city to obtain their stand on 21st Street
between First and Second Avenues, and
Mr. Sorenson promptly grasped the
chance.

. H. GRANT & CO. SECURE A NEW
ACCOUNT
The American Lace Paper Co., of
M§lwaukee, manufacturers of lace
papers, fancy lace table sets, shelving
papers, chocolate cups, box inserts,
fapcv paper boxes, ete., have appointed
their Western Canada agents from
rt Arthur to the Pacific Coast. the
. H. Grant Co., of Winnipeg; - offices,
10 Confederation Life Building.
UDSON BAY STORE DESTROYED
BY FIRE
_The Hudson Bay store at Fort James,
forty miles east of Vanderhoof, on
Stewart Lake, was burned to the ground
last week. No other particulars are
available.




January 2, 1920

P. C. LARKIN & CO. BECOMES THE
SALADA TEA COMPANY OF
CANADA, LTD.

There has been a change in the title
of P. C. Larkin & Company, Toronto,
that is generally known as The Salada
Tea Company. Under the new condi-
tions, the name of the Canadian com-
pany will be The Salada Tea Company

; Canada, Ltd., while the American
cofnpany is known as the Salada Tea
mpany Incorporated. P. C. Larkin, the

founder and active head of\the firm, re-

matter of fact, it is
name than in fact,

pany. There has been no changs
these interested in the company and its
business will be conducted in the same
manner as in the past.

DOMINION COMMERCIAL TRAVEL-
LERS SHOW RECENT
‘ GROWTH

The 45th annual meeting of the Dom-
inion Commercial Travellers’ Associa-
tion, held at the Windsor Hotel, Mont-
regk; Satura'ﬁi}evening, was a pro-
ndunced success. It was stated that the
association now embraces 9,621 mem-
bers. Revenue for the year amounted
to $139,968.

J. Charles Shea, the first vice-pres-
ident, was installed as president, and all
other officers were returned by acclama-
tion. A ballot was called to elect five
members to the board, which resulted
in the election of Messrs. J. A. A. Se-
guin, E. E. Goodenough, J. C. Bisaillon,
F. A. Noble and William J. Joyce. °

The sum of $2,000 was voted to pro-
vide testimonials for members who had
served overseas.

The annual banquet of the association
was held at the Windsor Hotel on Mon-
day of, last week, when the principal
speakers were: Hon. C. J. Doherty, Min-
ister of Justice; Hon. Walter G. Mit-
chell, Provincial Treasurer; Hon. F. B.
Carvell, chairman of the Railway Com-
mission; Hon. Mederic Martin; Hon.
Philippe Paradis, M.L.C.; Ernest La-
pointe, M. P;; D. B. Hanna, of the
C. N. R.; J. W. Norcross and M. P. Fen-
nell.

FLOUR SHIPMENT TEMPORARILY
BANNED
Owing to the conditions in the freight
department of the railways going east
“from Winnipeg, the Canada Wheat
Board has put a temporary embargo on
shipments of wheat flour to West St.
John. This is in order to give pre-
ference to shipments of wheat, which
are more urgently needed at present.

ADVERTISING THREE WAYS AP-
PEAL

Advertising affects people in three
ways: First, it actually sells the pro-
duct advertised to a certain number of
readers, and brings them to the point
where they will go to your store and
ask for the goods.

Second, it brings other readers to the

CANADIAN GROCER

point where they will decide to buy,
but will not také immediate action.

Third, it creates confidence in the pro-
duct in the minds of other readers, so
that they will accept’it without resist-
ance if you offer it to them and recom-
mend it.—Felix Coste.

TIE UP SOUTH AFRICAN
TRADE

CAPETOWN, SOUTH AFRICA, Dec
21. — The executive committee of the
Federation of Trades to-day made ef-
fective its recent decision to eall on all
affiliated unions to refuse to handle
foodstuffs for exportation from South
Africa. This action came as a result of
information received that a large quanti-
ty of jams and fruits was being shipped
aboard a steamer. Work throughout the
docks was brought to a standstill.

The Federation not only is protest-
ing against the exportation of food, but
is asking an increase in wages for na-
tive negro workers.

CALENDARS FOR 1920

" Connors Bros., Ltd., canners and
packers, Black’s Harbor, New
Brunswick, have issued a very
attractive 1920 calendar. “The
Snow-Capped Tetons,” is the sub-
ject title of the handsome_ colored
illustration. There is a range of
mountains in the background with
a very pretty pastoral scene in
the valley in the foreground show-
ing the grass, trees, and cattle in
colors, and a stream running
through the meadow. The calen-
dar itself is a large one, with big
figures. On the calendar for each
month there is a small calendar

. showing the previous month and
the month folloewing.

ERROR IN NAME
In our issue of Dec. 19, page 95, an
error appeared in the setting of the
name of the British Columbia Packers’
Association. The word “Packing”
should, of course, have been “Packers’,”
as the trade knows.

TORONTO R. M. A. HEARS CIVIC
POLITICAL ASPIRANTS

A lively and interesting meeting of
the Toronto Retail Merchants’ Associa-
tion was held at the offices of the asso-
ciation at 2 Colleze Street, when the
various nominees for civic honors were
present to present their case. With one
exception the nominees expressed them-
selves in favor of the early closing bhy-
law. Controller McBride was the ex-
ception—he stuck to his guns amid a
chorus of booing and told the merchants
why he had opposed the measure in the
council. He made it very clear that he
was not counting on much support from
the R. M. A. “It is immaterial to me
whether the R. M. A. votes for me or
not.” he stated. S

The other candidates adopted a more
conciliatory attitude and informed the

EXPORT‘
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merchants what they intended to, do if
elected. | The display of eloquence, while
mtetestxﬁg, did not bring to hght any
very Gtarﬂmg new ideas in civic polltlcs

NEW ACCOUNT SECURED l"‘OR
NICHOLSON & RANKIN, LTD
WINNIPEG ' ¢ o
Charles A. Anderson & Co., of New
York, through - their representatlve,
Walter C. Johnson, ‘have “appointed
Nicholson & Rankin, Ltd., wholesale
grocery brokers and exporte‘ris their
agents for Western Canada, from Port
Arthur to the Pacific Coast. Charles
A. Anderson & Co. are importers of
\Iorwegtan sardines, kippered herrings
in tomato sauce, ete.

DEFINING ADVERTISING

I think of ad'vex*tlsmg as a target with
three rings, causing another to know—
that is the outside. The inner, causmg
another to remember; and rlght in the
middle, causing another to do. And
when you hit that you rmg the bell.
That is what advertising is, causing an-
other to know, or to remember, or to do.|
—Jarvis A. Wood.

C. Fairall Fisher, managing -director
of J. W. Windsor, Limited, Montreal, is
leaving this week for Eng‘land and the
Continent, and will visit all their agents
in France, Belgium and Scandinavian
countries. He will be accompanied by
Mrs. Fisher, and probably be absent
about three months.

NEW BROOM CO. FOR WINNIPEG

The W, A. McKim Mfg. Co., of which
W. A, McKim is general manager, has
recentiy opened a modern broom factory
in Winnipeg. All grades and styles of
househoid as well as factory brooms
will be made. The lines will be sold
through the wholesale trade only, with
a guarantee to the purchaser of money
back if brooms do not give perfect satis-
faction. Mr. McKim has been associated
with the broom trade for a number of
vears, having been manager of a Win-
nipeg firm for the past five vears. He
also has a very large connection through-
out the West, where he has represented
some of the best known hardware lines,
calling on both the wholesale and retail
trade,

Catalogues and
Booklets

The California Prune and Apricot
Growers, Inc., of San Jose, California,
have issued a Sunsweet Packet of re-
cipes, showing thirty-five ways in which
to prepare these fruit foods. The re
cipes are printed on gummed paper,
3 ins. by .5 ins. in size, the idea being fo
give the housewife an opportunity to
paste them in their cook book or in a
card index file. Retailers may also se-
cure these recipe forms to distribute
among their customers.
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Going After the Trade by Catalogue

Grocery Stores Take a Leaf Out of Mail Order House Book and
Distribute Price Lists Throughout the Country—Some
Policies Adopted by Williams and Little to
-Encourage Trade.

By ROY A. HUNTER

CALGARY. — Alta. — Special. — The
public, it seems, likes to shop by cata-
logue. The imensé mail order houses
that this country supports,' have educated
the householder to order “sight unseen”
and there seems to be something about
the practice that appeals to Mr. House-
wife. What more natural then than for
{ some enterprising merchants to “play to
this audience,” with profit to themselves
and satisfaction all 'round. At any rate
there are a number of merchants who
have found it distinctly to their advan-
tage to capitalize this feeling. H. 'O.
Kirkham is doing it in Vancouver, and he
draws tribute from quite a territory.
Welsh is doing it in New Westminster
and the whole Fraser Valley rings his
till, as recorded in CANADIAN GROCER
in an October issue. In Edmonton, Tar-
rabain sends out catalogs and his cash

PRICE LiST No 4

NOVEMBER 1st, 1919

Williams & Htﬂe

GROCERS

“The Stores That Satisfy”

Warehouse:
117 Tenth Ave. W., Calgary
P.O" BOX 1698

TELEPHONE Noa M1516—-M5755
—~STORES AT—
--- Joc deLong, Manager

iowden -. Dan Monroe, Manages
Olds

Innisfail

-. Herman Hawkes, Manager
Didshury . \\',O,Z{mmermall, Mgr
(hampion - J. McGregor, Manager

0 M ST, V. VAT (N

W E cordlally invite any of our
friends to call on us at our Ware-
house any time they may be in Calgary.

Address: 117 Tenth Avenue West.

A facsimile of the cover of the nhlacu of
W:llhm. & Little, who do a mail order business
out in Calgary.

register records sales from fifty miles
in every direction.
Starts a Central Buying Agency

In Calgary,
called upon a young but flourishing mail
order house that has a turn-over that
many might envy. Williams and Little,
117 Tenth West, Calgary, started a
warehouse in Calgary to centralize the

. 0000V

Instructions for Ordering

Cash must accompany all orders.

The safest way. to send money is by

Express or Bank Money Order or Post Office
Order.

On orders of $15.00 or over, not including
Flour, Sugar or Salt, we will ‘prepay all
Freight.

If your order for General Groceries

amounts to $156.00 or over you can include
Flour, Sugar and Salt, and we aill prepay
Freight on everything.

O\ung to market fluctuations we reserve
the right to cancel any item if our stock
has run out and we are unable to replace.

We will also give the benefit of any de-
clines.

Before signing the Freight Bill please see
that all packages are in good condition. If
any damage, have your Freight Bill marked
by Agent and send it to us. We will look
after claim for you.

Reference:
Union Bank,.Calgary. *
Union Bank, Innisfail.
Union Bank, Didsbury.
Canadian Credit Men's Assn., Calgar)

Conditions under which the business is

done.
The page of instructions in the catalogue.

buying for their five country stores.
They are situated as follows: Innisfail,
Bowden, Olds, Didsbury and Champion.
The first four between Calgary and Ed-
monton and Champion south towards
Lethbridge. With the warehouse and
the stock on hand, it was considered that
a mail order business could be operated
with the same fixed overhead, and very
slight extra help. This firm mails 5,000
catalogues to customers, and is doing
a very satisfactory business. At pres-

CANADIAN GROCER

CANNED MEATS

Corn Beef, 158 ... g
Lunch Tongue, 1s .......
Lunch Tongue, 148 ...
Potted Meats, 3 for .
Roast Beef, V4s

Sliced Smoked' Beef, Uis
Veal Loaf ..

Mince Meat, Wethy, each .
Mince Meat, Wethy, pail ..

CANNED VEGETABLES

Asparagus, Del Monte p | IR
Beans, Refugee or Wax ...

Corn, each 22¢; per case ...

Hominy, Van Camp s, large tin ..
Peas, each 18¢; per doz. ... :
Pork and Bems, 1s, Tomato or Chili..
Pork and Beans, 2s, Tomato Sauce .
Pork and Beans, amal

Pumpkin, large can ... S
Sauverkraut, Libby's, hrge ‘can .
Tomatoes, each 20c; case ... ...

Catsup, tins ....... g
Catsup, Clark’s, 120z, ................
Catsup, Del Monte, 180z, ..................
Catsup, gallons

Aunt Jemima Pmuke Flour. each .
Pearl Barley, |

Pot Barley, lb ATTARRESTAY
Scotch Bran, carton ... .

Cornmeal, 7s, yellow .

Cornmeal, 10s, yellow .

Cornmeal, 24s, yellow

Oats, tubes .

Oats, 8 Ib. sack

If you have cause for complaint, write us.

5

A page from the catalogue showing how goods
are enumerated in alphabetical order. The illus-
tration shows the page of the catalogue reduced
about a ‘third in size.

ent Mr. Little does not use any illus-
trated or art catalogue, but he expects
to do so. He should not find very much
difficulty in collecting helpful cuts; the
manufacturers are very much alive to
the efforts of these live, wide-awake mer-
chandisers, and as a rule are pleased to
furnish small cuts of their products.

In most of the cases mentioned, the
mail order department is an outgrowth
or central warehouse in connection with
a chain of stores. Welsh in Westmin-
ster has three stores, and Kirkham in
Vancouver has fourteen.

Williams and Little deliver any order
of fifteen dollars or over within a radius
of about fifty miles. The other day they
received a large order from a customer
who had carried one of their catalogues
into the Peace River Country. While
Grande Prairie is somewhat out of their
zone, Mr. Little arranged to make the
shipment on satiastory terms to the
customer, and a letter was received later,
complimenting them on the shape in
which the shipment opened up.

Settling the Adjustment in the Parking
Room

“That is one of the most important
features,” said Mr, Little, “we do lay
Continued on page 29
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WEEKLY GROCERY MARKET REPORTS

Statements From Buying Centres
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THE MARKETS AT A GLANCE

HE feature of the grocery markets this

week is the announcement of the Canadian

Wheat Board, of a jump of 50 cents per
bushel in the price of wheat and the correspond-
ing' advance in flour, $2.25 per barrel. The
sugar situation is much the same with offerings
still ‘of very moderate proportions. Prices are
steady and firm. California raisins are still very
scarce.

MONTREAL—0f paramount importance

this week is the advance of
$2.25 per barrel for flour. This came to the
trade as a very unwelcome announcement, for,
while not altogether unexpected, it was hardly
thought possible that the advance would be so
great. New quotations are $13.25 per barrel
for spring wheat flour and $10.20 for winter.
The net advance is $2.25 per barrel. Prices,
too, are figured out to suit the various points
from Fort William west, according to transpor-
tation charges. Millers hardly look for an
advance for shorts and bran, in view of the fact
that the increase for flour would seem to absorb
the spread, leaving prices on feeds to the farmer
unchanged.

Package flours, of course, will soon advance,
following this announcement. Package oats,
wheat and Farina foods also will tend higher.
Grapes are higher, $13 per keg being quoted
for Emperor. Cauliflower, celery, radishes and
cabbage are all higher in price. Sugar is firm
and the tendencies seem upward on this com-
modity. Rice and spices, molasses and syrups,
are ruling with a strong undertone. Rolled oats
are tending upward, but are without change
this week. Coffee, cocoa and teas are active and
firm. Soft shelled almonds are up one cent.

QUEBEC MARKETS

ONTREAL, Dec. 30—While there are fewer changes in
M the market, due to the holiday rush, prices are gener-

ally quite firm.

be upward.

Jobbers are expecting a firming of
price on many lines and while there may be a little price-
cutting on lines that are held in excess, there is not a great
deal of surplus stock of some lines and tendencies will rather

TORONTO-—Grocery markets are generally

inclined to be quiet this week.
After the holiday rush demand has not been
quite so active. The sugar situation continues
about the same. Supplies are only moderate
and prices are very firm. Refiners are looking
for better offerings in the course of a few weeks,
but values are likely to gain in strength.
Molasses and corn syrups are selling freely and
molasses are bound to be higher in price. There
is-a fair inquiry for canned goods, particularly
fruits. Dried fruits are in demand and prices
for the same are extremely strong. Raisins are
still very scarce and some wholesalers are en-
tirely without supplies. Imperial mixture
tobaccos have advanced this week, also Infants’
Delight soap. ] :

The feature of the market, however, is the
advance in flour, $2.25 per barrel, according to
the new ruling of the Canadian Wheat Board.
Buying of flour prior to the announcement was
heavy and it is expected that the trade will be
a little slow for a time as stocks are pretty
heavy throughout the country.

Produce lines are for the most part steady
and strong. Fresh meats are particularly strong.

WINNlPEG—M arkets here are generally very

high and in a number of in-
stances higher prices are named. There is a
very active demand for practically all lines.
Sugar is likely to be higher and jams are reflect-
ing the firmer sugar quotations. Rolled oats,
too, are rapidly advancing and cereals generally
are active sellers. All grades of rice also show
stronger levels. Teas and coffees are very firm.

ik

TN

i

tainers.

Jam Prices Up;

Montreal.
JAMS, EXTRACTS. — Prices

cording to the weight. This, in part,
is the result of higher costs for con-

Flavorings Down

are

Soups Are

Mentreal.

upward for

Campbell’s

Higher;
Ohves Up, Too

SOUPS, OLIVES.—Prices are revised

quarter, the present quotation being
$1.85 per dozen, or an increase over the
previous price of 20c per dozen.

One hand of Marzanilla olives, and
also Queen olives, in the various sizes,
are marked up 15¢ to 75¢ per dozen, ac-

soups in one

higher for Aylmer jams, and tthe, ad-
vance is 5¢ per doz. on 12 oz.; 10c¢c per
doz. on 16 oz.; 15¢ per doz. on 2 Ib. tins;
5 to 10c per doz. on 4 lb. tins; 6¢ per
tin on 6 Ib. tins, and 7c on 7 1b. tins.
Jonas’ flavoring extracts are reduced
in price, the 2% oz. round bottles mow
being priced at $2.50, a reduction of 20c.
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Jobbers Getting a
Fair Amount Sugar

Montreal.

SUGAR.—Jobbers are reporting a
fair delivery of sugar from the refin-
eries, and while the stocks are never so
large as the latter would like them to
be, they are able, in tcn, to supply the
retail trade with fair supplies. Under
the high rates of exchange the market
is very firm, maturally, and there can be
no hope of an easier price basis. Those
wanting immediate delivery of raw
sugars are paying a very stiff price for
their requirements, nearly 14c per cwt.
being paid at Cuban shipping points
last week ‘or some sugar to be shipped
at once. The tendencies are upward.

Atlantic Sugar Company, extra :r-nul-hd
sugar, 100 lbs
Acadia Sugar Reﬂnery extra granulated. 12 00
Cidnada Sugar Refinery 1
Dominion Sugar Co., Ltd.,
T R R N R P S 1
St. Lawrence Sugar Refirieries ....
Icing, barrels
Icing, 25-1b. boxes
Icing, 50-b. boxes
Do., (60 1-1b. boxes)

Yellow, No. 1 ....... 11 60
Do., No. 2 (Golden) 11 50
Do., No. 8 ciecveenn 11 40

Yellow, No. 4 .......ccounvee 10 66

Powdered, barrels

Cu-bel and Dice (asst. tea), 100-1b, boxes.. 12 60
Do., 50-Ib. DOXes . .... .cccisvosncrsnvs 12 70
Do.. 25-1b. boxeo ...................... 12 90
Do, Bl PREK. ivveosvisisonrinssioise 14 00

Paris lumps, barrels...........¢c.00ineenn 11 86

Paris lumps (100 Is.) .........c0cvvuvnen 11 8

Paris lumps (50-1b. boxes).........
Paris lamps (26-1b. boxes)........
Paris lumps (nﬂzonl. 5- lh)
Do. eartons, 2-1b.) .
Do. (eartons, b-b.).....
Crystal diamonds, barrels
Do. (100-1b, boxes) ..

Export Canned Goods

If Exchange Lowers
Montreal. it

CANNED GOODS.—There will be, if
exchange rates permit, a very consider-
able export of cammed goods, and par-
ticularly of fruits. Until this matter
can be dealt with,
made that are satisfactory to the Eur-
opean buyers, there is not likely to be a
big movement. The demand is there,
and sufficient to absorb a great deal of
these products. Local demands have
been seasonable, and the outgo from
week to week considered fairly satisfac-
tory.

CANNED VEGETABLES

Asparagus (Amer.), mammoth
SR M8 coiorcnovivensesend 4 50

Asparagus, hnpomd (2%s) ..... 5 50

Beans, Golden ............. 5

Beans, Refug:

Beets, new, |Ilecd 2-1b,

-
et At e e @ A e e

232252922833 2233d4253232

and arrangements

CANADIAN GROCER

Deo., Early June ............. 19020, 206
Do. e 3 00
Do. 200
De. 1 67%
Do. 27
Peas, Imported—
Fine, case of 100, case......... 27 50
Ex. Fine 30 00
NOA eiian 23 00
PO 8 ivioiseanistanvivioiss 20 00
CANNED FR
Apricots, 2%%-lb. tins............ 6 25 6 50
Apples, 2%%s, dos. .............5 1 40 165
Do., new pack, dM 2 20
Do, 8 QB ..icccoesicivones 19
B0, W DU oo civiedaniis 6 75
Do., gallons, doz. 5175
B]mberriu 148, dos. 1 00
o W ARl A Sies. 2 45
Do., 1-Ib. talls, dos. 190
Currants, black, 2s, doz. 4 06
Do., gallons, dos........ 16 00
Cherries, red, pitted, heavy
e R P G O P L 4175 4 80
Do., white, pitted ............ 4 60 475
Gooseberries, 2s, heavy syrup, doz. .... 276
Peaches, heavy syrup— ;
N RS S R ke s n e ek A 3656 . 400
No. 2% ..... 4 80 616
Do., gallon, i 9 50
Do., gallon, table ............. 10 00
Pun, ;R el P O 425 4 50
TR e R R e T T YT sovt 525
Do., 28 (light syrup)......... 190

Plne.pp]n (grated and sliced),

I NG MO avisvianiieae

Do., 2-1b. talls, doxz...

PO B sain e
Plnml. Lombard

, in heavy symp v

in light syrup

GRS, TIOMR, B8 iioivvnsosheniny 45
Raspberries, 2s, black or red

DORVY BYPRD .o qocsvsossabansne 4 50 60
Strawberry, 2s, heavy syrup ..... 4 50 65

-
e
MO 10D 000 e 00 e
-
o

Rhubarb, 2-1b. tins ..........

CANNED FISH, MEATS, ETC.
Salmon—
Chums,

Do kipp., Canadian, 48, ls.
Do., plain, case of 4 do=z...

Do.. %s
Haddies (lunch), %-Bb
Haddies, chicken (4 dos. to case),

MR it D W BN g to™ N =Wy a N

.......................... 22 35
Canadian sardines, case......... 625 k{}
Whale Steak. 1-b. flat ......... 00
Pilchards, 1-1b, talls ............ 19 00

o1 n sardines, per case of

100 (388) ccsvcscinsanvonnnni 24 00 2500
sed 2 60
42
3 4

8 00 1
12 00
6 00
12 00
240
14 50
quality), ease .............. 62 17 50
Do, TR . oicocosvovsgsnsas 00 34 00
Do., (gen. Norwegian) ........ 2100 22125
Do., Portuguese, case ........ PRI T
Scallops. 1-1b, dom. .........00 32
Deo., tern, trade .....i.0000 2 68
Do., Winnipeg and Western 288
Scotsh Snack, No. 2, dos......... 4 60
Shrlmps, Wo. 1 ..cccarsoscecpos 240 2 80
Do, 18 ..cvcrevcrrnissaneres soaee 450
Crabs, No. 1 (case 4 dos.)...... ¢
Crab meat (Japanese), dos...... 6 50
Clams (river), 1 b, dos......... 19
Scoteh Snack, No. 1, doz., Montreal 285
Meats, English potted, dox. .... 200

Dried Fruit Active;
Shipment Delayed
Mountreal.

DRIED FRUITS.—S8teadily heavy de-

January 2, 1920

mand has been manifest all through the
holiday season for various fruits, and
the distribution has pretty well liqui-
dated supplies of many goods. Some
shipments are still rolling, and the im-
ponters are regretting the delays in

transportation. Prices, think many of
the jobbers, will be hxgher in the near
future, although there will probably be
a desire to unload wherever stocks have
been augmented.

ot 36
Pt 34
5% 024
4
Peaches, (fancy) .............. [ 28“
ST e e Al e
ORI SIS ‘oot civriciisisonson 025

Drained Peels—

itron
Peels (cut mixed), doz.
isins —
Bulk, 25-1b. boxes, Ib
Muscatels, 2 erown .
1 Crown

Do., 3 Crown by
DOy, 4. CroOWAR ..iciiidveivsa 0 19%
Cal. seedle.s, eartons, 16 os... ....
Cal. seedless, cartons, 16 oz.... 0 22
Faney seeded ........cciuce0e wess
¢ IR RO AN en o R 021
Curranth, J008® . . iiveccivicracy o2
Do., Greek, 18 o .,.. 35503
Dates, Excelsior (86-10s), pkg.. L,
Fard, 12-1b. boxes ............
Packages Only ...vccicacseees 019

Do., Dromedary (36-10 oz.)....
Packages only, Excelsior

Figs, white (T0 4-os. box
Figs, Spanish (ecooking),
boxes, each

es) . o
28-1b.

Figs, Turkish, 8 crown, Ib.......

28 8—0; PORPR) <. ovv iins
Do. (12 10-0z. boxes)

Prunes (25-lb. boxes)—
20-30s

w..» » »
$S328ss $25220500:2RRRREREERE Rasany 238

coocePooe NRPaco0oo® TooooPeo®PWoo0000o®Po00®? wooooe Poocoe

T it 231
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Almonds Are Higher;
Big Sales of Nuts
Montreal.

NUTS—An advance for Tarragona al-
monds has been made in one jobbing
quarter this week, and the tendencies
for new mnuts, especially for such lines
ag are from Europe, are upward. The
marketing has been heavy' during re-
cent weeks, and while there are few
actual ch‘rges in the quotable basis,
firmness has been apparent in most
lines. Sales of nuts prior to Christmas
were extremely heavy, many car lots
have changed hands.

Almonds, Tarragona, per ™h..... 0 85 0 36
., shelled 0 60
01756

02

027

020

026

015

0 36

024

0 20

016

Do., Shelled, No. 1 Spanish.... 024 025
Do., Salted, Spanish, per b.... 29 80
De., !'htlld.l No, 1, Virginia.. 0 18% 0::

Do., No. 1 Virgin
Peanuts (Salted)—
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Faney wholes, per b,
Faney splits, per Ib,
Pecana, new Jumbo, per Ib
Do., large, No. 7, polished ....
Do., Orlnb:n. No. 2

goococcgece®
e

Note—Jobbers sometimes make an " added
to above prices for broken lots.

A Quiet Bean Market,
e But Basis 1s Held

BEANS AND PEAS.—While rather a
quiet condition obtains in the bean mar-
ket, there appears to be mo tendency to
shade prices, and the quotations are
held firmly. A real cold smap would
stimulate trade. Peas are in demand in
this district, and the firmmess is still
manifest for good boiling grades,.

BEANS—
Canadian, hand-picked, bush...
Japanese

510
Japanese Lima, per Ib. (as to

- N
2» oo

quality
Lima, California
PEAS—
White soup, per bush
Split, new crop (98 lbs. )
Boiling, bushel
Japanese, green, lb

Sann 09 4o

=838

Every Indication
Firming Rice Basis
Montreal. S—

RICE, TAPIOCA.—From the evi-
dences that present themselves there is
little probability of any but high prices
ruling on rice. The export movement is
likely to be a heavy one, wvarious coun-
tries being anxious to obtain supplies.
The market undertone is strong.

For tapioca there is but little sale,
and 'prices on this have tended to rule
with an easier feeling.

RICE—
Carolina, ex. fancy

change and the price dases is quite nominal,

Molasses Firm at
Last Week's Advance

Montreal. R

MOLASSES, SYRUPS.—At the in-
crease of five cents, effected last week,
molasses is ruling with a firm under-
tone, and certain amounts are going out
to the trade. There is no prospect of
lower prices now.

Syrup makers report a steadily heavy
demand for their product, and the basis,
while firm, is unchanged.

Corn Syrups—
Barrels, about 700 Ibs., per Ib..
l‘nlf barrels

REF

L L. . XX J
83725858

Cane Syrup (Crystal) Dhmond—

-

CANADIAN GROCER

——

o0
Ssie sREZ ¥e

Barbadoes Molasses—
Puncheons
Barrels

Faney Molasses (in tins)—
2-lb. tins, 2 doz. in case, case.
3-lb. tins, 2 doz. in case, case.
5-1b. tins, 1 doz. in case, case.
10-#b. tins, 14 doz. in case, case

Note—Prices on molasses to
age about 3¢ per gallon less.
above 14 barrel prices.

Brisk Demand For
Coffee and Cocoa
Montreal.

COFFEE, COCOA.—While the coffee
market has ruled without definite price
change during the past few weeks,
prices are steady. Sales have been
brisk, the importers and roasters find-
ing a ready sale for wvarious gnrades.
Importations have been quite large of
late.

The rcocoa demand has been active
lately, and jobbérs are doing a big lot
of business.

3828 88

.Ml
In gallon lots 2e

RN

Santos, Bourbon, Ib.
Santos, Ib.
COCOA—
In 1-lbs., per doz.
In 14-lbe., per doz.
In %-Ib., per doz.
In small size, per doz.

SA5E652

0
0
°
0
0o
[
0
5
2
1
1

aad8

Best Teas Scarce;

Have Moved Well
Mentreal.

TEAS.—Better grade teas have been
well distributed to the trade, and, as a
consequence, there is not much free tea
being offered. The undertone is gener-
ally a firm one, and markets are bound
to rule high. Adwvances are still antici-
pated by many in the trade.

JAPAN TEAS—
Choice (to medium) ....
Early picking
Finest des

!n!erbr grades of broken hu m be ‘had
on request at fav prices.

Package Flours
Will Be Higher

PACKAGE GOODS—Prices are likely
to be higher for package flour, and self-
raising will, as a result of the advance
made for spring wheat flours, be
higher in the immediate future. Por-
ridge wheat products, and farina, and
all wheat flour products, are likely to
cost more in the mear future. Rolled
oats, in packages, are firming, in view
of the higher markets for milling oats.

PACKAGE GOODS

w
~

b,
Corn Flakel. 3 doz. case 3 50 8 65 4 15
Flakes, 208 .

casa
Hominy, pearl or granu.,
Health bran (20 pkgs.), case...
Scotch Pearl Barley, case
Pancake Flour, case
Pancake Flour, self-raising, doz..
uckwhea: our,

dos.

Deo. (6-lb. pack.), doz.
Corn starch (prepared
Potato flour
Starch (laundry)

COCONN AP R-BRNLNENDRDAN D
3 ::"‘;:38 B2 RSTEI2aRNI583358R

Much Surprise at s
Stiff Flour Advance
Montreal. )

FLOUR.—Surprise, and in some in-
stances consternation, rules in 'this part
of the country relative to the stiff ad-
vance of $2.25 per barrel for standard
wheat flours. The advance came, not
unexpectedly, for, as pointed out im
CANADIAN GROCER last week, there
has been speculation of late as to the
probability of an advance. The trade is
much concerned over its extent, and, as
far as the grocer is concerned, he will
simply have to increase his price to the
consumer to take care of the increase
sanctioned by the Canadian Wheat
Board. i

Under the various rules handed out,
and fixing the new advanced prices to
date from December 27, prices are
named to apply at various poimts in the
country, as will be found elsewhere.
The new quotations given below are for
flour in jute bags, per barrel, and the
usual discount from these pu'lces of 10c
per barrel for cash, are applicable.

i bs.
Per bbl., ln(z)eotwn bags, 98 lbs. ....
Small lots, per bbl. (3) Jute
bags, bs.

98 I
Winter wheat flour(bbl.)jute bags

Spices From England
Lo Exchange Big Factor

SPICES.—So great a difference has
the exchange situation made ‘that im-
porters have, in large measure, shiftted
their buying from - American %o ~ Old
Country sources, and shipments of spice
have been coming forward from Eng-
land. CANADIAN GROCER under-
stands that delivery from ithe latter
market has been accomplished within
three weeks, and this is considered
quite prompt. At present there is but
a limfited amount of buying, and the
markets are very firm, cloves, in par-
ticmlar, ruling very high at import
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Pepper, bl.ck ..
Do., special ..
Deo., white

Pepper (Cayenne)

Pickling spice

rika

or powdered)
Cardamon seed, pepsib., bulk
Carraway (nominal)
Cinnamon, China, lb.

Do., per Ib.
Mustard seed, bulk
Celery seed, bulk (nominal)
Pimento, whole

For. spices packed in cartons add 4% cents a
ib., and for spices packed in tin containers add

10 cents per Ib.

Will Re Higher

Cereal Markets
Mentreal.

CEREALS.—While rolled oats are
still selling' to the trade for prices that

are considered very close, $4.70 being
the low level, there is likely to be an
increase of price soon, Good millable
oatis are not easily obtained, and the
market, therefore, will be firmer. Bar-
leys are also firm, and in some cases

OO0 OON - 000000000000—'.-.0.‘0... Y
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higher prices are being asked for these.

Cornmeal, golden granulated ... 6 25

Barley, pearl

cepeana
S&38328T

Graham flour
Oatmeal (standard-granulated

Cauliflower, Celery,
C abbage, Radishes Up

VEGETABLES —-H.iglher prices are
‘announced this week for imported cauli-
flower, $4 being asked for single crates,

and $8 per crate for doubles. Celery is
also up in price. Cabbage has ad-
vanced again, to $3.50 per barrel. Am-
erican radishes are quoted up at 75c
per dozen.

hamper
Beets, new, bag (Montreal)
Onmhu (hoth

ouse),
Chicory, dos.
Caulifiower, Am., doz., dble. crate
- Deo., single ecrate
Cabbage l::ntrul) barrels ....

Carrots,
Celery, Canadian, doz.
Do., California, 5-7 doz. crate..
li.

—-

BN “OOOINPINAHONROORN =~ =B adoem~a N

=33%833=88832

Do., kd (lbwt 3 lbs.). .
Oll'- Ycllo' 'll-lb sack . ...

Parenips, bag -
I‘\“"oﬂ ml (90-1b. h.‘).l

-

CANADIAR' GROCER:

Do., New Brunswick
Radishes, American, doz. ..
Spinach, - box
Turnips, Quebec, bag ...

Do., Montreal
Tomatoes, hothouse, 1b.

May Be No Advance
For Bran and Shorts

Montreal.

FEEDS.—Millers express the belief
thiat there may be no advance for bnan
and shionts, notwithsttanding the increase
of $2.25 per barrel for standard wheat
flour. It is felt that the increases added
for flour price will take care of the
bran and shorts content of wheat, and
that the object will have been afttlained
of not making an advance for these im-
perative, thus giving the farmer what
he requires without added cost on pres-
ent prices.

Feed Barley $1.55;
Good Oats Are High

Montreal. P

HAY AND FEED.—Market prices for
hiay are unchanged, and with some pros-
pect of better roads here, there may be
freer delivery to market.

Oat prices are revised somewhat this
week, the best grades being one and a
half cents higher, and cheaper grades
lower to the extent of about half a cent.

Hay—
, No. 1, per 2,000-Ib. ton

N L OW. (36 a)osoiavaion
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Prices are at elevator.

Grapes Go To $13.00;
Flolly Costs More
Montreal.

FRUITS.—Prices have advanced this
week for Emperor gnapes, and $13 per
keg is asked. Holly, in bunches, is also
higher, the supply having been reduced
owing to holiday demands. The apple
list, while unchanged, is very firmly
held.

Apples—
Baldwins
Ben Davis, No. 1
MacIntosh Red ..
Fameuse, No. 1
Greenings ...
Gravenstein .

Apples in boxes
Bananas (as to grade), bunch..
Cranberries, bbl.

Do., gal.
Holly do: bunches, doz.
Grapes, Tokay (box), 30 Ibs....
Grape, Emperor, kegs
Evergreen, bundle
Grapefruit, Jamaican, 64, 80, 96.
., Florida, 54, 64, 80, 96....

box
Keiffer Pears (box)
Pears, Cal.
Oranges, Cal., Valencias ...

BARONN e L A ]

ONTARIO MARKETS

TORONTO, Jan. 2—Grocery markets this week are gen-

erally firm and very strong.
Moderate supplies are coming forward.

unchanged.

Prices are steady and very firm.

The sugar situation is

Cereals are holding at

present levels, but higher quotations are not unlikely in the

near future.

Some lines "of nuts are very strong, while new

shipments of Manchurian walnuts are expected to sell easier.
Teas and coffees are strong and dried fruits are also very firm.

Sugar Quotations
Steady and Firm
Torents.

SUGAR. — The market in sugar is
steady, with prices ruling very firm.
Supplies are only moderate, but there
is no actual shortage as far as this
market is concerned. Refiners state that
there is little likelihood of lower prices,
but rather on the other hand values will
be very much higher in the early part of
1920 at least. Some of the refineries at
present are not operating but are wait-
ing the arrival of new raws.

St. Lawrence, extra granulated, ewt....

Atlantie, extra granulated

Acadia Sugar Refinery, extra granulated

Can. Sugar Refinery, extra granulated.

Dom. Sugar Refinery, extra granulated.. 12 21
Dllbnndnll Ocndn !mr, Atlantie, St. I‘-

vence, D : G advance over

50-T. sacks, 10¢; barrels, be: gunnies, 5/20s, 2Be ;

“mh-l.. 10/10s, 40e; cartons, 20/Bs, 4bc: cartons,

Differentials on yellow sugars: Under basis,
bags 100 The., Nel‘ﬁﬂot.un Nol.m:
barrels, No. 1, 86¢; No. 2, 46¢; No. 3, 8bec

Acadia granulated, advance over basis: gun-
oles, IM 40c; gunnies, 10/10, 50c; ecartons,
du/;h' ; eartons, 50/%, T0c Yellows same a8

ve

Molasses Are
Holding Firm
Torente.

MOLASSES AND CORN SYRUPS.—
The market is strong on both molasses
and corn syrups, although no changes
are reported as compared with a week
ago. :

, about 700 Ibs., yellow 0 08%
[N )
(N ]
6 25
54




Packaged Goods

Show Few Changes

Teronto. _

PACKAGE GOODS.—Packaged lines
are unchanged in price this week. There
is a very heavy inquiry for all packaged
cereals. Rolled oats and corn flakes are
in big demand, and the market on the
former is likely to see higher levels
early in the New Year. Rolled oats. in
20s are selling for $5.60 for the round
ones, and at from $5.10 to $5.60 for
the squares. Quotations on these
packaged lines are generally steady.

PACKAGE GOODS
Rolled Oats, 20s round, case

Do., 20s, family, ease
Cooker Package Peas; 36s, case.

R

Laundry starch, in 1-Ib. eartons
Do., in 6-Ib. t!n eanisters.

b

aERLSsS588R8832
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Self-rising pancake flour, 24s....
Buckwheat flour, 24s

White flour, 24s

Graham flour, 24s

Sharp U pfward
Tendency in Cereals

CEREALS.—
is very strong.

36
5
4
2
4
L]
L]
4
]
0
0
0
0
0
0
L}
3
2
2
5
4
3
3
5
5

The market for cereals
All indications point to

a sharp upward trend in rolled oats in .

the near future. Other lines are steady.

Single Bag Lots

F’ob Toronto
Barley, pear], 98s 7T 50
Barley, pot, 08s
Barley Flour, 98s
Buckwheat Flour, 98s
Cornmeal, Golden, 98s

Do., faney yellow, 98s

Hominy grits, 98s
Hominy, pearl,
Oatmeal, 98s
Oat Flour

OOQO;OOOAGGG' NADPID Do

SS2a3RN28383: 3538338

CANADIAN GROCER

Canned Goods
in Moderate Demand

Torento.

CANNED GOODS.—The market for
canned goods is very steady, with no
changes reported in prices this week.
There is only a moderate demand for
canned vegetables at the present time,
but the demand for canned fruits and
jam is very active. The new prices of
jams, as announced two weeks ago, are
ruling.

Salmon—

Sockeye, 1s, doz.

Sockeye,

Alaska reds, 1s, doz.

Do., Y%s
Cohoes, 1% i
.. Do., Red Springs, 1-lb. talls..

Do., White Springs, 1s, doz..
Chums, 1-1b. talls
0., Y%
Pinks,
Do., % %
Lobsters, % Ib., doz.
Do., %-lb. tins
Whale Steak, 1s, flat, doz
Pilchards, 1-lb. talls, doz.
Canned Vegetables—
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Tomatoes, -2%s. doz.
Peas, standard, doz.
Do., Farly June, doz.
Do., Sweet Wrinkle, doz.....
Do., extra sifted, doz. X
Beans, golden wax, doz.
Asparagus, tins, doz.
Asparagus butts, 24s, doz...:.
Canadian corn
Pumpkins, 2ls, doz
Spinach, 2s, doz.
Do., 2%s, doz.
Do., 108, doz. . ¥
Pineapples, sliced, 2s, d
Do., shredded, 2s, doz..
Rhnb.l‘b, preserved, 2s, d
Do., preserved, 2ls, doz
Do., standard 10s dos....
Apples, gal.,, doz.
Peaches, 2s, doz.

Cherries, pitted,
Blueberries, 2s
Strawberries, 2s,
Blueberries, 2s
Jams—
Apricots, 4s, each
Black Currants, 18 oz,
Do., 4s, each .
Gooseberry, 4s,
Do., 16 oz.,
Peach, 4s, each
Do., 18 oz,
Red Currants, 16 oz. doz.
Raspberries,
Do., 4s, each
Strawberries, 16 oz., doz
Do., 4s,

e e RO AD ORI O® o O kb O DN o0 NN 1o 1o 1o

Quotations on

Dried Fruits Strong

Torento.
DRIED FRUITS. Quotations on
dried fruits are all very strong. The
demand prior to Christmas ‘was the
heaviest in years, and the supplies in
some lines were inadequate. to meet it.
Choice Muir peaches in 25-pound lots
are offered this week at 28 cents per
pound. A new shipment of Australian
currants are en route and should soon
be available for this market. It is likely
that they will be quoted lower than thd
Grecian currants. California raisins are
still very searce.
Evaporated apples

Apricots, cartons, 11 oz., 48s....
Candied Peels, American—
Lemon

3

Dates—
Excelsior, pkgs., 8 g‘u in case

5 5883
FFR -

o o=
-3

Cal., 4 oz. pkgs., 708, case
Cal.,, 8 oz., 20s, case
Cal., 10 oz., 128, case..

coococenuns:
Salpree uRes:

Standard, 25-1b. box, peeled ...

Faney, 25-l1b. boxes
Raisins —
California bleached, Ib,
Extra fancy, sulphur bich., 25s
Seedless, 15-0z.
Seeded, 15 oz. packets
Seedless, Thompson’s, bulk e...
Crown Muscatels, No. 1s, 25s...
Turkish Sultanas
Table raisins, 20-1b. pkgs

New Walnuts
May Be Easier
Terento.

NUTS. — Quotations on. shelled al-
monds are very firm, and will be higher,
with new shipments arriving. Peanuts
are very strong, and new buying is only
possible at higher prices. There is a
possibility that with new stocks of Man-
churian walnuts arriving at an early
date, there may be easier levels pre-
vailing on walnuts.

Al ds, Tarrag
Butternuts, Canadian, .
Walnuts, Cal.,, bags, 100 Ibs
Walnuts, Grenobles, . .
Walnuts, Bordeaux, Ib
Filberts,
Pecans, Ib. ..
Cocoanuts, Jamaiea,
Cocoanut, unsweetened, lb.

Do., sweetened, |
Peanuts, Jumbo, roasted
Brazil nuts, large, Ib.
Mixed Nuts, bags 50 Ibs.
Shelled—

Almonds,

Filberts, Ib.

Walnuts, Bordeau Ib.
Peanuts, Spanish, b,

Do., Chinese, 30-32 to oz
Brasil nuts, 1b :
Pecans, Ib. ...

Market For

- © oo to O oo
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Teas is Quiet

Toronto.

TEAS.—The market for teas has been
rather quiet during the holiday season,
and while reports from primary markets
all point to very high prices there has
been little or no change in the past ten
days. Stocks in local hands are not

yv. and few changes are looked for
in the downward direction.
Ceylons and Indians—

Pekoe Souchongs .........

Pekoes

Broken Pekoes

Broken Orange Pekoes
Javas—

Broken Orange Pekoes

Broken Pekoes

Japans and Chinas—
Early pickings, Japans

azax

0099 ©° ooeoo

$3882 22

Above prices give ranee of quotations to the
retall trade.
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Coffees on Spot
B Are Unchanged

.COFFEES.——Coﬂ’ees are very strong
with no changes in spot quotations as
compared with a week ago. The market
is a little quiet at the present time.
Java, Private Estate
Java, Old Government, . ......
Bogotas, Ib. . e
Guatemala, 1b.

Mexican, Ib. .
lsnuboblb.

S25TE6SNS: 8

ES

fo, Ib.
Santos, Bourbon, 1b
Ceylon, Plﬁ,nmtion. 1b.
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Rices Are Selling
Slowly Just Now

Toronto.

RICES.—The market for rice is quiet
at the present time, with quotations
very firm. Tapioca is selling at 14%
and 15 cents per pound.

Honduras, fancy, per 100 Jbs
Blue Rose, Ib.

Siam, fancy, per 100 Ibs...

Siam, second, per 100 Ibs.

Japans, fancy, per 100 lbs
Do., seconds, per 100 Ibs

Market For Beans
a Little Quuet
Toronto. .

BEANS.—There is not- a very active
demand for beans at the present time.
Prices are steady and firm. :
Ontario, 1-1b. to 2-lb. pickers, bus. & 25

Do., hand-picked, bus.

bush.

Japanese Kotenashi, per bus
Rangoons, per bushel

Little Activity in
Honey Market

Toronto.
HONEY, MAPLE SYRUPS. — No

changes are reported in quotations on

honey and maple syrups.

Honey, Clover—

Buckwheat, 50-1b. tins, Ib.
Comb, No. 1, fancy, doz. ..
Do., No. 2, d

Maple Syrup— »

8%-Ib. tins, 10 to case, case... ....

Wine qt. tins, 24 to case, case

Wine, 1 gal. tins, 6 to case, case

Imp. 5 gal. cans. 1 to case, case
Maple Sugar—

60 1-1b. blocks to case, Ib

Steady Quotations :
Rule on Spices

Toeronto.
- SPICES.—Spices are in active demand
s+ steady prices. The tendency, how-
¢ver, is towards higher levels, and ad-
vances are not unlikely early in the
New Year. Importers are revising

CANADIAN GROCER

prices this week, and it is stated that
some lines’ will show advances.

thyme,
mint, savory, Marjoram
Pastry

Celery seed, whole
Coriander, whole
Carraway seed, whole
Tumerie, whole
Cream of Tartar—
French, pure
American high test, bulk

2-0z. packages, doz. .
4-o0z. packages, doz.
8-0z. tins, doz.

Cal. Fruits

NUHOO COOOPOOOODO~OOS PCe®e
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Are

Active Sellers
Toronto. WA

FRUITS.—There continues a very ac-
tive demand for all fruits. California
navel oranges are selling very freely,
and prices are fairly easy. Malaga
grapes, too, are in brisk demand, and are
quoted a m $13 to $15 per Reg. Cali-
fornia gfraﬂefruit is from $4.50 to $5

according to sizes.

Port Lim

Valeneia Oranges—

100s, 1268, 150s, 176s, 200s ..

216s, 2508, 288s, 324s
Cal. Navels—

100s, 1268, 150s, 176s, 200s ....
216s, 250s, 288s, 324s .s
Lemons, Cal., 300s, 360s ..
Lemons, Messinas, 300s ....
Grapefruit, 54s, 64s, 70s, 80s
Apples—

_ Nova Scotia Kings, bbl.

Ontario Spies, bb

Blenheims, bbl.

MeclIntosh Reds, box ...

Jonathans, box ...

Kings, box

Spys, Ont., box ....

Rome Beauty, sizes 88s, 06s.
104s, 113s, 125s, 138s, 150s..
Pears '
144s,

75
5

50

.-l O

W
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Cal.
Florida Tangarines,
196s, 216s, 224s
Grape, Cal., Emperor

Drums
Do., Spanish Malagas,

168s,
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Cranberry, Cape Cod, bbl. .......
DD:.. half bbl.

Ont. Potatoes
L Hold at $2.75

VEGETABLES.—Potatoes are steady
this week, being quoted at $2.75 per bag.
Vegetables are holding firm and gen-
érally are unchanged from last week.
There is an active demand at this time
for imported green vegetables, even at
the ‘strong figures.

Cabbagu, WL . oiiiivisasnivaaie
Carrots, per bag

Parsnips, bag

Lettuce, Cal., head, crate 8 doz...
Hothouse Tomatoes, 1b. .........

cks
Do., T6 Ibe.
Spanish Onions, large cases
Do., small crates
o . Australian Browns,
100 1bs.
Onions, white, large sacks
Green Onions, doz. bunches
Spanish, hamper
Celery, 8 doz.
Caulifiower, Cal.,
Potatoes—
Ontario, 90-1b. bags
Quebee, 90-1b, bags
Jersey Sweet Potatoes, hamper..
Do., bbl., double headers .....

RPN BTN =~M-a WIPa W
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Better Inquiry
For Flour

are

Toronte.
FLOUR. — Higher prices
ruling in the market for flour.

Ontario winter wheat flour, in’
carload shipments, on track, in
eotton bags
Do., in jute bags

Millfeeds Hold
at Fixed Prices

now

Toronte.

MILL FEEDS.—Mill feeds are hold-
ing at the fixed Government prices.

WINNIPEG MARKETS

generally strong and show sharp upward tendencies.

WINNIPEC, Dec. 30—The grocery markets here are all

Sugar is likely to advance before long and supplies are

not much improved. Jams are in active demand and prices are
high. Bulk cereals are active sellers and rolled oats are

rapidly advancing.

Higher Market
Likely in Sugar

Winnipeg. -

SUGAR.—Raw sugars are being pur-
chased for mext year’s supply at heavy
advances over-the present year’s basis.
All European countries are far short of
their requirements and are buying
freely of new crop raws. The outlook
is' for higher pmices for refined sugar
for 1920.

Refiners report that the outlook flor
supplies for our Canadian trade is bet-
ter than it has been this year, as they
have figured their needs on a basis of
increased consumiption.

Bulk Cereals
Are Active
Winnipeg.
CEREALS.—Rolled oalts are advanc-

ing rapidly, as pointed out in these
pages some time ago. Retailers were
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then adviséd to purchase their require-
ments for some time ahead. This week
shows a further advance of from forty
to flifty cents per bag, with the market
very strong at this advanee.

Outside rolled ‘oate, the, cereal market
shows very little change. Market is
very firm in all lines and active demand
?s reported. Many buyers are anticipat-
ing @ general advance, and consequently
are stocking up with heavy supplies.

Standard oatmeal, 98s
Do., 49s
Do., 24s

=S o

Cornmeal, yellow, half apeck ...
Do., quarter sack :
Do., bales
Dried peas, yellow, whole, per lb.
Do., green
Split peas,
., 498

CR-NOOI™PNWINMI~—n T

Evaporated Fruits
' in Active Demand

Winnipeg.

DRIED FRUITS.—There is a heavy .

demland reported for evaporated fruits,
especially in the smaller country towns.
'I‘hev market generally is very firm at
all Eimves, with slight advances showing
on evaporated apples and many Cali-
fornia linas.

Evaporated Apples—-
Choice No. 1 stock—
50-1b. boxes, faced, per Ib...
25-1b. boxes, faced, per Ib...
3-1b. cartons, 16 to es., earton
Apricots, extrs choice, 5-Ib. car-
tons, per carton
Currants—
Australian, 8 crown, half case,
per lb,
Greek Filintras, dry cleaned, Ib.
Do., wet cleaned, half case..
Royal Excelsior, 10 oz., case..
Do., broken cases, per pkg...
Dromedary, 10 oz., case lots..
., less quantities
Fard, 12-Ib. boxes, per box....
Figs—

Spanish cooking, recleaned, 25-
Ib. cases, Ib.
Black, in eartons, 5 lbs., carton
California White Roedings, 25-
Ib. case, Ib, 0Ly
Grapes, dried, black, 25-1b. boxes,

woooe oo o]

-

per b,
Peaches, peeled, 25-1b. boxes, Ib,
whole, 25-]b.

Prunes—
90-100, 25-1h. case, per b
90-100, 10-1b. case, per Ib
80-90, 25-1b.

Raisins—
Cal. Musecatels, 3 crown, 25s, Ib.
Cal. package seeded, 1T oz., pkg.
Do., 15 oz., p
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box, per b

Rice Steadily

Winnipeg.
RICES.—A general advance has taken
place in all grades of rice, amounting

Advancing
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approximately to $40 per ton. Higher
priices -are still looked for, especially
on' Orientall lines.

Molasses Strong;
Advance Looked For

Winnipeg.

MOLASSES—Molasses has constantly
followed the changes in the sugar mar-
ket, as sugar is steadily reaching higher
levels. Molasses is also expected to
advance accordingly in sympathy with
the sugar market.

Tea Advancing;
Market Strong
Winnipeg.

TEAS.—The higher rate of exchange
on the rupee during the past two weeks
has made India and Ceylon teas not only
much stromger in market tone, but has
actually shown a considemable advance
for immediate purchase. :

The India market is about closing,
and unless large quantities continue to
come down it wiil be at least four
mionths before the market reopens. It
was stated here recently that dollar a
lb. tea was in sight. Tt is now very
much nearer and 1t will only be a mat-
ter of a few weeks at most, with pres-
ent sharp advances, before the packers
of package tea will be compelled to
mrk their pakages with the dollar
sign.,

Coffee Showing
o Little Change

COFFEES.—While there has been
very little actual change in the coffee
market the past week, everything, with
the exception of Rio, shows a firmer
tendency. Rio alone is
weaker.

AN mild coffee is very difficult to
procure. Quotations are about the same
on ordinary coffee, but in order to get
well desleribed coffee it is necessary to
pay a premium. .

This market has been very short of
the better grades for some time past,
due to the inability to get supplies in on
account of the congestion of freight,
hbor difficulties, ete.

Conditions are now more favorable
and heavy shipments are looked for
after the first of the new year.

Jams Are in
Active Demand

Winnipes. —_—

MISCELLANEOUS.—It would not be
surprising to see a much higher price
on jams. All varieties of dried fruits

are very high, as well as all canned _

fruits.. Sugar is moving up, and at
present looks to be higher. This ac-
companied with the increased consump-
tion looks like higher jam prices before
Tong.

Norwegian sardines are looked upon

reported’

41

<

as due for an advance in the early part
of the new year. This year’s pack of
the finer grades is reported very light,
and there will be very few for ‘the (Can-
adian market. There is, however, a bet-
ter supply of the secord quality.
Increased cost in transportation all
along the line is an added factor that
must be taken into considera'tion.
Very little activity has been shown
in the markets on this line for some
time, although changes which have been
noted have shown a steady advance.
This ‘week is no exception, the new
chaniges a'gain shiow advances of moder-
ate proportion®. .

PSR

Transportation is
the Biggest Problem

J. Spencer Smith Speaks to Young |,
Busines Men on Importance of
Transportation in Develop-
ment of Commerce

In an interesting address delivered
last week before the Young Men’s Can-
adian Club of Montreal, J. Spencer
Smith, president of New Jersey Board of
Commerce and Navigation, called the at-
tention of his auditors to the importance
of transportation in the problem of
commerce. Mr. Smith is a Montreal boy,
and his visit to Montreal was therefore
a very welcome one, not only to himself
but to those who heard him.

Tracing the growth of transportation
from early days, when the only means
was by boat manned by galley slaves,
then via Roman roads, and down to the

. present time, the speaker came to the

present transportation conditions, and
through the medium of the above treat-
ment, made an interesting survey of the
situation. He pointed out that with the
proper adjustment of avenues of eom-
munication, economic problems will go
far towards solving themselves. It
would take time, of course, for con-
ditions to reach a high standard. but
much depended upon proper readjust-
ment of transportation systems and con-
ditions,-so much so in fact that this was
the crux of the whole situation.

The speaker paid great tribute to the
board which had directed the building
of the Canadian Pacific Railway and
other lines, and while he found that con-
ditions were entirely different in Canada
as compared with those of the United
States, because of the density of popu-
lation in the latter country, great pro-
gress had been made in Canada, and
some wonderful transportation under-
takings were to the credil of this coun-
try. Canada really possessed, said the
speaker, wonderful transportation facili-
ties which a great many people did not
realize.

In speaking of water transportation,
Mr.. Smith referred to the excellent ar-
rangement carried out in Montreal and
believed that if those interested in New
Jersev and New York could be persuad-
ed. the Montreal system would be fol-
lowed in these two important centres.
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Sgntements from Buying Centres, East and West

e e

Alberta Markets

FROM CALGARY, BY WIRE.

Qalgary, Alta., Dec. 29.—Flour has
advanced $2.25 per barrel. = Quotations
on Siam rice are from $12.75 to $14.75
per cwt. Rolled oats in eighties are
$4.60. Number one storage eggs are
from $19.60 to $21.50 per case. Toma-
toes, in twos and halves, are frmom
$4.40 to $4.76, and standard peas are
from $4.20 to $4.75. Ewvaporated apples
in fifties are 22% to 25 cenmts. Local
potatoes are $65 per ton and oranges
are $6.25 per case. Lemons are $7, and
grapefruit, $6. Shipments of Smyrna
figs arrived late for Christmas. Oleo-
margarine is higher. Best grades are
costing 41 cents, and second grade
margarine 37 cents.

Flour, 96s, per bbl. Sire ok
Beans, B.C.

OB a®0

M-. new-laid, loeal

Do., No. s
Tomatoes, 21s, standard, case ..
Corn, 2s, case

-
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95
4
60
%
0o
14
15%
a8
70
56
32%
85
50
75
45
%
30
30
50
253
25
50
16
17
20
26
31
27
21
16%
26
25
50
00
00
25
00
00
33%
20
20
23
50

New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John,. N.B., December 29.—The
flour situation is the most interesting
fcature of the local market. Flour has

advanced $2.25 per barrel. Some dealers
had expected the action of the Wheat
Board and had bought fairly geod stocks
before the jump. Bakers are not yet cer-
tain what increase will follow in bread.
The holiday market is quiet. Trade is a
little slower.

Flour, No. 1 patents, bbls., Man.
Cornmeal, gran.,

Cornmeal, ordinary

Rolled oats

'l‘lpioea.

12 60

Standard, granulated
No. 1, yelow .
Cheese, New Brunswick ...
Cheese, Ont., twins
Eggs, fresh, doz.
Eggs, storage
Breakfast bacon
Butter, creamery, per lb,
Butter, dairy, per Ib.
Butter, tub 3

Rupbcrriu

Pueho. 2s, ntnndnd. case
Corn, 2s

Peas,

Appl-. nl

Strawbe:
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Chums
Evaporated Apples, per Ib.
Peaches, per Ib. ..............
Potatoes, Natives, per bbl.
Onions, Can., 100-1b. bag
Lemons, Cal.
Oranges, Cal., v
Grapefruit, Cal., case

BorR AL
2-2R388s

-

British Columbia

FROM VANCOUVER, BY WIRE.

Vancouver, Dec. 29.—The
generally the same as last week. Lillooet
potatoes are bringing $70 per ton.
Seattle is quoting potatoes at $90, and
onions at $130 per ton. Okanagan
onions are selling at $140 per ton.
Navel oranges are firmer at $6.50 per
case. Japanese oranges are around 90
cents per box. The lemon market is
easier.

[ —

NOW FOR INTELLIGENT
RECKONING

Continued from. page 27

Mbreover, I think this conservative,
and that no matter how he may shuffle
the figures about, he will not honestly
and tangibly aryive at any lower total—
it probably costs more.

I do not say that if he did not work
on his books and do other work in con-

_market is

could do something else equally profit-
able with his time. I do think that it
pays him to give credit. I know it paid
me. Just the same, he does that work
and must be paid for it, the same as he
is paid for any other work or service he
performs in jgs business. I am satisfiea
that it costs more to extend credit than
most merchants think it does. I am
sure that most of us do not charge
enough, on the average, into our prices
to cover credit expenses along with our
other costs. It might be profitable for
us to discuss this more in detail.

The immediate question which led to
his query was whether 5 per cent./dis-
count to cash-and-carry customers was
fair. T thought it was, and said so. I
think it is quite fair; provided he finds
it advantageous to encourage cash-and-
carry trade, or is compelled by compe-
tition to recogmize two classes of cus-
tomenrs. 'l‘hu.smal‘lvvephaseofbum/
ness to-day

JAPAN TEA EXPORTS HELD UP

In a report on the Japanese tea situa-
tion recently received by one of the
Government'’s executive departments it
is said that the exporters are in trouble
because the steamship companies are
trying to avoid the ghipment of tea, as
the freight rates thereon are very low
($8 per ton) in view of those on Pacific
lines rising to $13 to $14 per ton. It
is reported that there are huge ac-
cumulations of tea for export, and that
unless the exporters are ready to. pay
$12 to $13, the steamer companies will
not take the tea. :

The report also asserts that the
Japanese tea manufacturers are very
much put out over the irregularity of
their transactions with America, there
being sometimes an overwhelming de-
mand and hardly any at other times.
Such being the case, leading manufac-
turers in Hiye Prefecture are turning
to Korea and Manchuria, where they ex-
pect steady and good markets.

— . -

FUTURE RICE PROSPECTS NOT TOO
' BRIGHT -

While the rice situation throughout
the Orient is very serious at present, it
is expected in many quarters to be even
worse next year, because the summer
crops in many important rice-growing
centres are but 50 per cent. normal. In
the mountains of Sumatra, Dutch East
Indies, there are said to be, approxi-
mately, 60,000 to 90,000 tons of rice that
can not be brought out to the hungry
people on the coast, on account of the

nection with handling those accounts, he lack of transportationn facilities.
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Hints for Slicing Ham :

The Right and the Wrong Way to Cut Ham and Bacon is Dem-
onstrated by Practical Instances

¢

HE accompanying article by John
Alffeldt appeared in the current
issue of “The Red Ball,” the in-
teresting litle magazine published by
the Atlantic Sugar Refineries. It has
some interesting and instructive points
for the merchant and for that reason is

reprinted herewith.
¢é ' : s
A hams, each weighing thirteen
5 pounds. I started slicing one
straight across, as I have seen them
sliced in the majority of markets, and
I got from this ham nine centre cuts
at 35 cents per pound, or $1.55; fifteen
poorer cuts at 30 cents per pound, or
$1.45; and a ham bone weighing three
pounds, or 45. cents—making the total
of $3.45. Then I started slicing the
other ham parallel with the rump bone,
which is the proper way of slicing
:{:s and from this I got fifteen centre
¢ of ham at 35 cents per pound, or
$2.57, and nine poorer cuts at 30 cents
per pound or 90 cents, and a three-
pound ham bone, or 45 cents, making a
total of $392—a sawng of 47 cents on
the ham. While this is not a big sav-
ing on the single ham, think what it
would mean if you were cutting a bar-
rel of hams a week or every two weeks!
Furthermore, one ham gave nine centre
cuts, and the other gave me fifteen—
a difference of six centre cuts, Now,
you all know that centre cuts of ham
sell more readily than end cuts, there-
fore, you not only save 46 cents on a
ham, but you can increase the sale of
your ham 20 per cent., or better, be-
cause you are getting more and better

FEW days ago I cut up two

cuts. This is what your trade wants,

and is willing to pay for.
Waste in Bacon

Did you ever step into a grocery
store which handles a small line of
smoked meats, and see on its counter
from six to eight small pieces of bacon
weighing from six to eight ounces each,
just because the clerks do not know,
and probably have never been told, how
to eliminate this tremendous waste ?
Instead of starting at both ends, and
getting rid of end pieces first, they cut
a strip of bacon in two, and start selling
from the middle, with the result of

pe

having left over two end pieces, which
accumulate very fast, unless they are
sold at a greatly reduced price, and
most any kind of bacon 'to-day is
worth two cents or more per ounce.
One of the first things a merchant
should do is to become acquainted with
his trade, that he may address them by
name. You, no doubt, have been in
stores where, as you step in, the pro-
prietor and clerks will say, “Good morn-
ing, Mr. White. What will you have
this morning?” Surely it makes you

think you are welcome there and they
take an interest in your wants, and if
you find what you want you cannot
help doing all your trading there, and
telling all your friends about it. I do
not advise that you should be familiar
with them by calling them by their first
name, because, if you do, the first thing
you know you will be asked to extend
credit, which you will give against your
better judgment. Then, you should
learn to know their wants. This is very
essential. A large percentage of the
meat business is done by phone and de-
livery, and you must give your customer
as good a cut of meat when she phones

as when she calls personally.

November Sardine Catch Only Fraction of

Former Year

Pack Declines From 65,000 Barrels to 8,300 Barrels—Packing

Did Not Pay—B.C. Fisheries Well Ahead
From the “Red Ball”

HE total value of sea fish at the
I point of landing on both the At-
lantic and Pacific coasts during
the month of November was $2,138,513,
as compared with $2,272468 for the
same month in 1918. The value of the
British Columbia catch was over three
hundred thousand dollars greater than
in November of last year, but this was
offset by a great drop in value of the
Bay of Fundy sardine catch. Owing to
unremunerative prices, the sardine fish-
ery was not prosecuted with the usual
vigor, ' and, consequently, the catch
amourted to not more than 8,300 bar-
rels, as compared with 65,000 barrels in
November, 1918.

A heavy easterly gale in the first

week of the month handicapped the

fishermen of the Atlantic coast by
wrecking or damaging boats and fish-
ing gear. This gale is largely respon-
sible for a decrease in the mackerel
catch, which fell from 22,910 ewts. in
November, 1918, to 13,800 cwts. last
month. The gale occurred just at the
time when mackere] appeared in abund-
ance on some parts of the coast, The
catch of cod, haddock, hake and pollock
was over 6,000 ewts. greater last month
than in the previous November.

In spite of unfavorable weather con-
ditions on the Pacific coast, the salmon
catch was 70,000 cwts. greater than in

November, 1918. The herring catch
also was greater by over 6,000 ecwts,,
while the halibut catch shows an in-
crease of 1,700 cwts.

—_—

A CHRISTMAS GREETING TO
EMPLOYEES

The Loblaw Stores, Litd., of Toronto,
sent out a striking Christmas mes$age
to all the employees in their numerous
branches. This was the message:
CHRISTMAS GREETINGS TO ALL
EMPLOYEES OF LOBLAW STORES,

LIMITED

We always like to think of everyone
associated with Loblaw Stores, Limited,’
as real personal friends, united by
something more than mere business
ties.

The management realize, and appre-
ciate, that in a broad sense the success
of the company depends en the constant
co-operation of every individual em-
ployee.

Permit us to extend to you our
thanks for your faithful service and
our best wishes for a Very Merry
Christmas.

LOBLAW STORES, LIMITED
and underneath and attached to the
above was a cheque drawn by the man-
agement of the stores as an added
“Merry Christmas” message.
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Produce, Provision and Fish Markets
QUEBEC MARKETS !

ONTREAL, Dec. 30—Provision markets are ruling with 4
fewer changes than usual, but the hog situation has v
strengthened materially and prices for select live-

weights are up $1 to $1.50.
manner.

Dressed are advanced in like
Oysters are 20 to 25 per cent. hjgher in price, this

being due to the severity of weather conditions in the produc-

ing ground. Frozen fish are firming in price.

are steady.
vails for No. 2 creamery.
prices are unchanged.

Cured meats

Butter is in demand and a decided activity pre-
Cheese holdings are heavy, but
Lard still is very active.

Imported

margarine from the United States is very firm. Storage eggs

are in very active demand.

Turkeys have advanced materi-

ally and the holiday sale of all grades poultry was very heavy.

Hogs Score Advance;
May Be Temporary
Montreal.

FRESH \lFAT\ — Am advance is
made this week in the basic price of live
and dressed hogs. This is due, in part,
to the small offerings, for farmers have
been shipping but a very few. The
higher market may, therefore, be but.
temporary. Selects are selling for $18
to $18.50 per 100 lbs., liveweight, and
dressed hogs at $2650 to $27. The
undertone of the cattle market is quite
firm, and sales of fancy beef have been
seasonably heavy.

FRESH MEATS—

Hogs, live (selects)
Hoge, dressed—
Abattoir killed, 65-90 Ibs ......
Fresh Pork—
Leg of Pork (foot on)
Toins (trimmed)

Loins (untrimmed)
Bone trimm

(s
$0 26
015

..Hind quarters..
.Front quarters.

Calves {as to grade)
Lambe, 50-80 Ibs. (whole earcass),

Steady Sales For

Some Cured Meats
Montreal.

CURED MEATS.—Markets have been
sbeady during the week on cured meats,
and the undertone is firm, but without
change. Quite a demand existed during
the holidays for cured meats, and sales
are reported to have been satisfactory.
Hams—

Medium, smoked, per lb.—

(Weights) 8-10 Ibs. 35

The. :c

+ Pork pies (doz.)

Canadian short cut (bbl.), 25-85
pieces

Clenr fat backs (bbl.),
pieces

Heavy mess pork (bbl.)
Plate Beef
Mess Beef
Bean Pork

Roast Meats Were
Holiday Sellers
Montreal.

COOKED MEATS.—Demands from
the trade for various cooked meats were
satisfactorily large during the holiday
season, but this heavier byying will have
«died down. For the most part, the
undertone is steady.

40-50

Choice jellied ox tongue
Jellied pork tongues
Jellied Pressed Beef, Ib.
Ham and tongue, Ib.
Veal and tongue

Hams, cooked
Shoulders, roast
Shoulders, boiled

Blood pudding, B
Mince meat, Ib.
Sausage, pure pork
Bologna, b

Brisk Demand For
Second Grade Butter
Maentreal.

BUTTER.—While there has been a
considerable sale for the best grade
creamery butter, fodder make has been
in active demand, and what is known as
number two creamery, has been a big
seller. The market is rvling without
quotable change.

BUTTER—
Creamery, prints,
Creamery, oollds,
Creamery No.
Do., prints
Dtlry, in tube, choiu

Sceoo: o coo®eoo>
D et e o v e g O
wlon & 080"80-

iresh made
lrnh made. .

Big Clzeese Stocks
Much For Export
Mentreal.

CHEESE.—Stocks of cheese held at
Montreal are large. A great quantity is
held here for export account, but, in ad-
dition to this, holdings are large for
mesident owners. The demand in a do-
mestic sense is quite active, and prices
are unchanged.

" Meontreal.

CHEESE—
New, large, per lb.
Twins, per Ib.
Triplets, per b,
Stilton, per Ib.
Fancy, old cheese, per Ib.

Continued Heavy _
Demand For Lard
Montreal.

LARD.—Heavy demands have been
made upon stocks of lard, and the un-
dertone has continued strong, with
prices held firmly, although without
change.

LARD—

Tierces, 400 lbs., per lb.

0 30
Tubs, 50 lbs., per Ib.

0 301
Pails, 20 lbs., per Ib.
Bricks, -1 Ib., per Ib.

Shortening a Seller, -
But Demand Limited
Meontreal.

SHORTENING.—While some sales of
shortening are made, the demand is
rather limited, owing to the slightly
higher prices obtaining for pure grades
of lard. No price changes have been
made.

SHORTENING—
Tierces, 400 lbs., per b
Tubs, 50 Ibs., per 1b ]
Pails, 20 lbs., per 1b %
Bricks, 1 Ib,, per Ib.

Imported Margarine
Firmer in Price

MARGARINE. — As before pointed
out, the market is firm on grades of
oleomargarine imported from the United
States, and this comes, of course, ad® a
result of the excessive exéhange rates.
Prices locally, however, are ruling with-
out change.

MARGARINE—
Prints according to quality, Ib.
Tubs, according to quality, 1b..

0 37
031

0 39
034

Outside Enquiries
For Storage Eggs
Montreal.

EGGS.—Enquiries have come from
European buyers for Canadian storage
eggs. In view of the fact, however, that
the Canadian market requirements are
heavy, and with good prices obtainable
here, there is not a strong probability
of export being heuvy. New-laids are
very firm at unchanged prices.

New

Record Prices Paid;
Turkeys Are Higher
Montreal.

POULTRY.—Christmas buyers had to
pay higher prices for “King Turkey,”
and the quotations this week are very
much higher. This applies to both
dressed and live “buying” prices. Little
export has been made to the Canadian
market from the United States owing

laids ....
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to unfavorable exchaﬁge >rmtes, and this

has served to accentuate ‘the shortage '

here.

POULTRY (dressed)—
(Selling Prices)

Chickens, roasting (3-5 Ibs.)
Chickem. roasting (milk)
Ducks—

Brome Lake (milk fed green)..

Young Domestic
Turkeys (old toms), lb

Do, ‘
Geese

Old fowls (large)
Do. (small)

(Buying Prices)
Chickens, light weights
Do., heavy weights

Ducks, young

SoocOoOoe o9

0 26-0 28
0 20-0 21

0 0 21
0 43 0 48-0 50

Oysters Are Higher;
Frozen Fish Firming

Montreal,

FISH.—Oysters have advanced 20 to
25 per cent. This is due principally to
the stormy weather on producing
grounds and a shortness of labor. Fish
trade, generally, is brisk. Good demiand
for frozen smelts, cod, herring and
mackerel. - Supplies being limited, it is
expectied that with an ac¢tive demand
prices will advance. In all lines of
pickled and salt fish, trade is quiet.

FRESH FISH

Live Lobsters
Salmon (B.C.), per Ib., Red

FROZEN FISH
Gaspereaux, per lb.
Halibut, large and chicken
Halibut, Western, medium

CANADIAN GROCER

Smelh No. 1, per lb.

Smelts, No. 2, per Ib

Smelu, extra large

Pike, headless and dressed
et Cod

Gaspe Salmon, per b..

Salmon, Cohoes, round ..

Salmon, Qualla, hd
itefish .

2SS aSR2RRIRERERS
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Codfish—
Large bbl., 200 lbs.
No. 1, medium, bbl.,
No. 2; 200-1b. barrel
Strip boneless (30-lb. boxes), Ib.
Boneless (24 1-1b. cartons), Ib..
Ivory (2-1b. blocks, 20-lb. boxel)
Shredded ( 12—1:Mboxe.)

PICKLED FISH
Henlngl, Scoteh cured, half bbl..
Do., Seotia, barrel
Do., half barrel
Mackerel, barrel
Salmon, B.C., 200 Ibs.
Labrador Salmon, barrels
Sea Trout, 200-1b. barrels.......
Turbot, 200 Ibs.
Codfish, tongues and sound,

Haddies, BXs, per Ib

Fillets

Bloaters,

Kippers

Digby Chicks, in bundles,

Boneless Smoked Herring,
box, 1b.

Cape Cod, per barrel
Batouche, per barrel
Malpeques lhenbtl:ylmn, choice, bbl.

per box
10-Ib.

0
o

Scallops,

Can No. 1

Can No. 3 (Solids)
Can. No. 5 (Solids)
Can No. 1 (Selects)
Can No. 3 (Sclecu)s

28385888333

o
=

Paper Oyster Pails, 4 per 100.
Paper Oyster Pails, quart size, per "100
Crushed Opyster Shells, 100-lbs

ey

ONTARIO MARKETS

ORONTO, Jan. 2—The produce markets this week show

few changes as compared with last.

becoming short and all
Fresh meats are steady, and
unchanged figures.

F res/z Meats Are
Unchanged

Toronto.

FRESH MEATS. — Fresh meats are
selling very freely at the present time,
the sale of high-class meats and fowl
for the Christmas trade having been
very heavy. Prices are unchanged this
week, as compared with last.

FRESH MEATS

Hogs—

Dreased, 70-100 lbs., per ewt..

JLive off cars, per ‘ewt

“Live, fed and watered, per cwt. 16 25
Live f.0.b., per ewt.
Fresh Pork—
Legs of pork up to 18 Ibe
Loins of pork, lb.
Tenderloins,

. 22 00

New York lhcmlden. b,
Boston butts, b,
Montreal lhonlden. Ib.
Fresh Beef—from Steers and Heifers—

oooccococe
13 C9 10 10 e
aoabgsﬂm

Selected eggs are

quotations are at high levels.

provisions are selling well at

Hind quarters, lb. 0
Front quarters, ib. i 0
D &

0
0
E 0 0 22
Cow beef quotations about 2¢ per. pound below
above quotations.
Calves, 1b, f 20
Spring lamb, .lb. 22 0 27
Sheep, whole, 1b. 012 0 16
Above prices subject to daily fluctations of the
market.

0 29

Provision Prices
Are Steady
Toronto.

PROVISIONS.—The market for pro-
visions is active with no changes as
compared with a week ago. Prices are
holding at the levels that have prevail-
ed now for some weeks.

"
o

Backs—
Skinned, rib, Ib,
Boneless, per lb.
Bacon—
Breakfast, ordinary, per 1b. ...
Breakfast, fancy, per b
Roll, per b. .
Wiltshire (smoked sides), I
Dry Salt Meats—
Long clear bacon, av. 50-70 lbs.
Do., av., 80-90 lbs,
Clear bellies, 15-30 Ib
Sausages in brine, keg, 35 lbs..
Fat backs, 16-20 lbs.

Al
LR

oo o0 OO
SRRRY KeI&

ing, per Ib.

below corresponding cuts above,

Barrel Pork—
Mess pork, 200 lbs.
Short cut backs,
Picked rolls, bbl.,

Heavy

Lightweight
Above prices subject to daily fluetuations of the

market.

Cooked Meats Are
a Little Slow
Toronto.

COOKED MEATS.—Cooked meats are
a little slow just now, and prices are
steady as compared with a week ago.

Boiled hams, Ib. 0 47 0 50
Hams, roast, without dressing, lb. 0 50 0 652
Shoulders, roast, without dress-
Head Cheese, 6s, Ib.
Choice jellied ox tongue, lb. ® 55
Jellied pork tongue 0 4 @ 50
Above prices subject to daily ﬂmtumom of
the market.

Butter Prices
Steady and Firm
Toronto.

BUTTER.—The butter market is un-
changed, but very strong. Creamery
prints are selling to the trade at from
67 to 70 cents per pound.

BUTTER—
Creamery prints (fresh made).
Dairy prints, fresh,
Dairy prints, No. 1, Ib.

Stocks of Selects
Are Getting Low

200 1bs.—

014

0 67 070

Toronte.

EGGS.—The market for eggs is very
strong. Stocks of selects are diminish-
ing, and the price of them has advanced
at from 66 to 67 cents per pound.

No. 1 storage, dez. 0 61

Selects "0 67
Special new laids, in cartons . 0 90 0 9
Prices shown are subjeet to daily fluttuations of

the market.

C heese Market
Holding Strong
Toronto.

CHEESE.—Large cheese is selling at
from 31 to 32% cents per pound, and
the Stiltons at from 34 to 36 cents per
pound.

Twins le¢ higher than large cheese. Triplets
1%e higher than large cheese,

Margarine 1s
Selling Freely
Teronto.
MARGARINE.—Margarine is selling
fairly brisk, the high prices of butter
stimulating. the sale of it. Prices are

steady.

MARGARINE—
1 Ib. prints, No. 1
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No Change in

Torento.
LARD.—There is no change in the

market for lard this week, the price hold-

ing at from 29 to 29% cents per pound

on the tierce basis.

LARD—

Tierces, 400 Ibs., Ib. ......... 020 020

In GO-Ib: tubs, % cent higher than tierces, pails
!4 cent higher than tierces, and 1 Ib. prints, 2¢
higher than tierces.

Shortening Prices

R Holding Steady

SHORTENING. — Quotations on

shortening are steady, at from 27 to

28 cents per pound.

SHORTENING—
Tierces, 400 1bs.

Smoked Fish
Selling Freely
Toronte. PO, °

FISH.—There is a very active demand
for fish these days, the smoked and
frozen varieties supplying the demand.
Ovsters, too, are having a very active
cale. ‘Prices show few changes.

FRESH SEA FISH.

OO SRR, I o 0 09
Do., market, Ib. ... 007
Haddock, heads off, Ib. ... ... ...
Do, heads on; 1b. ............
Halibut, chicken i@
Do., medium ¥
Fresh Whitefish .. b
Fresh Herring .... i
Flounders, 1b. ..... i
Oysters, No. 1 ean 3 40
Do.,, No. 8 can .... 9 80
Do., No. B'ean .....c.o0iv.un. esee - 1600
Blue Point oysters, 800s ....... .. R 15 75
Do., 1000s ....... e N S 14 00
FROZEN FISH
Salmon, Red Spring ...........
e e R g g;
Do., Qualla 012
Halibut, chicken 019
Do., medium 021
Do., jumbo 0 20
Whitefish, Ib. 011
A A S 009
o AR GRS e 013
Ul R R B 011
(L e e GRS B n 1R
014
016
014
017
2 50
2 60
018

Poultry Trade
Continues Active

Teronte.

POULTRY. — The after Christmas
trade in poultry has heen very heavy.
Prices are much the same as before the
holiday.

Prices paid by commission men at Toronto:

ive
Turkeys, old, b, .... .-$0 35
Do., young ,Ib..... -0 85
Roosters, 1b, ....... -0 14
Fowl, over b Ibs..... -023
Fowl, under 8% lbs. - 022
lings, 314 Ibs. up -025
............... coni= 018
Guinea hens, pair ... ....- 125
Spring chickens, live.. 0 20- 0 22

the Lard Market

CANADIAN GROCER

Prices quoted to retail trade:—

Hens,
Do., light
Chickens, spring
Ducklings
Geese

Building a I'rade in
Coffee

A few years ago we scarcely sold five
pounds of coffee a month, and to-day
we sell from 25 pounds a week up. Such
was Teeter’s, 616 Logan Ave., Toronto,
reply to a query regarding the demand
for the beverage in his neighborhood.

“This community. is settled practi-
cally by English people who are con-
noisseurs so far as tea is concerned. Ever
since we opened the business here we
have sold a large quantity of tea, but
coffee was seldom asked for. We car-
ried a very fine blend, too, but our cus-
tomers always received suggestions re-
garding coffee indifferently, or with
the remark that they did not care for it
at all.

‘We had nearly given up hope of
creating a trade in this particular line,
when a certain firm put their own par-
ticular blend before the public in the
form of samples. Their traveller called
on me to inquire how much I intended
ordering. I told him we did not intend
putting in a stock of their package
goods, as our own bulk coffee was
equal, if not superior, to the line they
were offering. .

“People who had received their
samples sometimes inquired for ¢
coffee,” but we generally succeed in
persuading them to try a sample of our
bulk blend.

““Take it home and try it, and if you
don’t like it as well as ——'s, we will
get the other in stock. At present we
feel we are offering you a good article
at a fair price, and we will guarantee

‘that the quality will be uniform”—was

the way we met these queries.
“People liked it, recommended it to
their friends and came back for more.
“Did it affect our tea sales? Not
a bit, but. it made from five to ten cof-
fee sales where one was before. That
is a satisfactory increase, isn't it?”

——————

LARGE CONSUMPTION OF COFFEE
DESPITE HIGH PRICES ;

Whether prohibition has or has not
increased the use of coffee, it is at least
a fact that the people of the United
States arc now consuming more coffee
than has been their custom and paving
far greater sums for it than ever before.
A statement by the National City Bank
of New York shows that the auantity of
coffee brought into the United States in
the calendar vear 1919, will probably be
greater than ever before. notwithstand-
ing the fact that the cost is about three
times as much per pound as formerly.

January 2, 1920 .

The imports for the ten months ending
with Octobér approximate 1,140,000,000
pounds against 940,000,000 pounds in the
same months of last year, and 1,122,000,
000 pounds in the corresponding months
of 1917, the former high record year
in importation.

In fact, says the bank’s statement, the

.'people of the United States are consum-

ing this year over one-half of the world’s
coffee crop. The total crop of the world
for the coffee year 1918-19 is, according
to the latest available figures, slightly
less than 14,000,000 bags (of 132 lbs. per
bag), while the quantity entering the
United States in the ten months of
1919, for which figures ‘are available, is
slightly more than 8,000,000 bags,
and while the quantity «fé.exported dur-
ing the full year may reach a half mil-
lion bags, it is apparent that the coffee
consumption in the United States in the
calendar year 1919 will be more than
50 per cent. of the world’s production in
the crop year 1918-19, which was, how-
ever, but 13,640 bags, against 18,847,000
in 1917-18,

U.S. Heavy Coffee Drinker

Per capita consumption, despite the
fact that the cost is now nearly three
times as great as formerly, is running
very high, and may “break the record”
in the calendar vear 1919. The average
consumption, which was slightly less
than five pounds per capita in the period
1861-70; eight and one-half pounds per
capita in the period 1891-5; about nine
and one-half pounds per capita in the
period 1906-1Z, has averarved over ten
pounds per capita since 1912, and seems
likely to be fully twelve pounds
per capita in 1919, irrespective of the
question of cest. The average import
price of coffee according to the official
figures of the Department of Commerce,
was in August, 1919, the latest of-
ficial record, 21.8¢ per pound, as against
9.4¢ per vound in Aucust. 1918: these
figures being the averace wholesale price
in the countries from which imported in-
to the United States.

Brazil continues to be the chief source
of coffee broucht into the United States.
the total ouantity imported from Brazil
in the eight months ending with. Auzust,
the latest cfficial figures, having been
493.000.000 pounds out of 883.000,000
pounds immorted in that period, the next
highest figure bheing that from Central
America, 116,000000 nounds, while Co-
lombia suvvlied 88.000.000 pounds, Vene-
zuela 83,000,000, and Mexico 26,000.000
pounds.

it N
MR. DERY’S CRE.

To serve little customérs with~same

care as

To emph ortance of Jsplay

To progide mode ent for
maniy |

To treat pa 8o they mever will

trade elsewhere.
To watch eredit very closely.
To sell a better class of groceries.
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Win more trade with these
Seasonable Lines!

G 00D, snappy-cold morn-
ings, these,—eh? And
what’s better than a hot,
savory breakfast of tender
Pork Sausage? Introduce
your customers to

Davies’
 Pork Sausage

and build up a substantial
sausage trade in your dis-
trict. You've no idea how
delicious Davies’ Pork Saus-
ages are—unless you have
tried them yourself. Place a
standing order for so many
pounds weekly—and watch
your sales and profits grow!

N OTHING makes the Pro-
N vision Window look so
bright and seasonable as a
choice array of Davies Qual-
ity Hams—a line that sells
all the time. :

Davies’

Quality Hams

We can supply you with
quick shipments of any kind
of hams you want—S.P. or
Smoked—and whether your
order be large or small you
can depend on us to give you
real service. We have an
unusually fine line of Heavy
Hams just now that will
interest you.

Ask our Traveller—or Send us a Posicard To-day

= DAVIESS:

TORONTO -- MONTREAL
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“Sealshipt
Oysters’

In’ Glass Jars

Fresh from the Sea :
To the Consumer

For your better class of trade

These choice northern grown oysters are put up in the best way we know
how. They are strictly a quality proposition.

Sealshipt Oysters in glass jars are packed to a standard and not to a price.
A lower price would necessarily mean a lower standard of quality and
pack. We will not cheapen our product.

Oysters are not a necessity. The frequency of purchase is determined by
the satisfaction experienced by the consumer when eating them. Hence
the necessity of a definite standard of quality.

Refrigeration is absolutely necessary‘ with these Sealshipt Oysters, in glass
jars. As they are put up without the use of any preservative or adultera-

tion—they must not be displayed as you would display canned goods or
other bottled goods. :

Connecticut Oyster Co., Ltd.

CANADA’S EXCLUSIVE OYSTER HOUSE

50 Jarvis St. TORONTO
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An absolutely
sure repeater

You don’t want goods on
your shelf that require a
new customer for every
package you sell. EASI-
FIRST has the quality
that ensures a steady,
year-in, year-out stream
of sales. The more it's
used the better it’s liked.
We absolutely know that.

ANYTHING you sell that cuts down the cost of living will

make firm friends for itself and—for you! EASIFIRST is

uwmeo DOt @ mere substitute for butter or lard because it is as good

as either—in some ways better—and sells at a much lower

: price. It’s a real boon to the housewife. You'll quickly find
WEST TORONTO this out when you start selling it.

Have No Hesitation

in choosing

‘Bluenose’ Butter .
PROCTOR

SOLE PACKERS
Halifax - N.S.

It always opens up in excellent shape,
and its quality and flavor are remark-
ably fine. Taste “Bluenose” yourself!
Then you'll feel more enthusiastic abou
it. Order from your grocer. ;

SOLE PACKERS.

SMITH & PROCTOR HALIFAX, N.S.

We manufacture all kinds of

Box Shooks

And Can Guarantee Prompt Delivéry

Dominion Spring
Clothes Pins

An excellent pin that will
please the housewife. You
can get a supply from any
good Wholesale Grocer or
Jobber.

Write or Wire for Prices

The J. H. Hanson Co., Ltd.
244 St. Paul St. West, Montreal

W. C. Edwards & Co., Limited

Ottawa, Ontario
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'WE THANK YOU

for your patronage during the past year
and ask for a continuance of same during

Brunswick Brand Sea Foods

during the past year have made many new friends and
to-day Brunswick Brand Goods are to be found in the best
_stores 1n '

Canada from Coast to Coast.

i In the year 1920 it is our intention to use every effort to pack’
our Brunswick Brand Sea Foods so that it will be an easy
- matter for grocers everywhere to sell our goods quickly.

Brunswick Brand Sea Foods'are Packed in Canada
in a clean, modern and up-to-date factory.

Make Brunswick Brand your Leader
for the Coming Year

Connors Bros., Limited
BLACK’S HARBOR, N.B.
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Sell Aylmer Catsup

Now is the time to let your customers know that you have a supply of this

Pure Tomato Catsup

It never fails to make satisfied and permanent Gl Bottl
customers—because of a definite superiority. a.ss .
It makes for rapid turnover and gratifying ke omg e U

profits. Order now! Don’t run low! oz., 17 oz. All 2 dozen
" to case.

If you cannot procure Aylmer
Catsup from your jobber, write,
phone or wire.

Glass®and Stone Jugs

1 gallon—4 to crate.

'Dominion Canners, Limited, Hamilton, Canada

HELP YOURSELF TO A REPUTATION

by buying a copy of !

THE GROCER’S ENCYCLOPEDIA ~

BY ARTEMAS WARD i

OU will enjoy reading it, because you will find it the most interesting and entertaining book you
Y ever saw—and the result will be that: ;
YOUR BANK ACCOUNT will profit, for the information acquired will:save you money—and
YOUR REPUTATION will be strengthened, because you will know so much more about foods, etc.,
than any of your competitors who do not possess the. book. Your customers will be quick to notice the
difference and will IOOE up to you as an authority. Such a reputation is very valuable and brings business.

SOME PRESS COMMENTS

THE GROCER’S ENCYCLOPEDIA is the most magnificent work of the kind ever published. Com-
plete, authoritative and up-to-date information on every article handled by the grocery trade. Hundreds
of trade “pointers” which are of practical value in buying, selling and caring for goods. An encyclopedia
of all foods that you have ever seen or heard of. Food dictionaries in English, German, French, Italian
and Swedish. The most complete descriptive wine. list ever compiled. .

MAKE YOURSELF A PRESENT OF A COPY.
1,200 subjects, 500 illustrations, 80 full-page color plates, 748 pages, 11 x 8% inches in size, printed

on heavy calendered paper and strongly bound in heavy buckram. It cost more than $50,000 to produce,
but it sells for

ONLY $10.50, DELIVERY PREPAID.
Send your order to Book Department

MacLean Publishing Co., 143 University Avenue, Toronto, Canada

o e
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Oval Label
Quality Begins
at the Source
of Production

The Armour Oval Label takes the guesswork out of buying—on both sides of
the counter. Armour Oval Label Quality begins at the source of production.
Wherever the best foods are found, there Armour selects the choicest for you

and your customers. The Armour Oval Label makes repeat sales absolutely
certain.

For information regarding Armour Quality Produets,.write to your nearest
Branch House or direct to us.

ARMOUR A~ COMPANY

General Offices and Plant: Branchj Houses:

i ¢ Toronto Montreal
Hamilton, Ontario Sydney, N.S. St. John, N.B.

L R R A R

:
Fresh Pork
Sausage

Cold weather brings with it
a bigger demand for pork
sausage as a breakfast dish.

HEINZ Quality
Begins with
the Seed

T'o insure the grocer and his customers
of the consistently high quality of the
“57 Varieties,” the Heinz Company aim
to control, as far as possible, the hand-
ling of all materials from the soil to
the consumer.

BT T R T T

For this purpose the Company has estab-
lished 19 branch factories throughout the
world, each situated in the midst of a B
region best suited by soil and climate g
to grow the best products of their kind. =
Prompt handling of the freshly gathered =
crops is thus made possible, with the 2
result that the “57 Varieties” contain

* only the finest and freshest of fruits
and vegetables.

(ARG

f

Let us put you down for
daily or weekly shipment.
Made fresh every day and
under. Government inspec-

S
E . .
Consequently the Heinz label on a food i tion. g

product is a badge of quality.

H. J. HEINZ COMPANY

All Hc:’t‘i: goods sold in Canada are

made in Canada. /57

F. W. FEARMAN CO.

LIMITED
HAMILTON

=
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Quick Selling

Products
STI‘A“ERRYJAM , It pays to display Upton’s
lls\::c'og;s Red&lp: grult and Jams and Marmalades in a
T “8“ .|/ prominent place and to tell
your customers about them.

They never fail to satisfy.
Repeat sales make for sub-
stantial profits.

The

T !Upton Company

i o5 Limited
In (ﬂasslarsﬂdlllhe&ommmn] T\vormd Four pound ‘m‘b;rm Hamilton, Canada

Selling Agents:
oore & Com Gaetz & Co P. H. Cowan & Company
= HT:-onto‘ t. e o Halifax, lnplny St. John's, Nﬂd’.
- Schofield & Beer, Scott Bathgate Co., Ltd.
St. John, N.B. Winnipeg, Man.

Rose & Laflamme, Limited,
Montreal, Que.

Ever think that when a woman wants to
bake a batch of biscuits she needs a dozen
cther things beside the flour—things you can
supply—things you wowuld supply if you sold

PURITY FLOUR

The woman who wants purity Flour for her bis--

cuits wants baking powder, sugar, salt, lard, but-
ter. And when she serves her biscuits, likely she’ll serve tea, jam, or marmalade, and
other things, from the store where she got her Purity Flour.

Western Canada Flour Mills Co., Ltd.

Head Office: Toronto, Ontario

Branches at Winnipeg, Calgary, Brandon, Edmonton, Vancouver, New Westminster, Victoria, Nanaimo,

l Prince Rupert, Nelson, Rouland Godorich Ottawa, Montreal, St. John, N.B., Courtenay.
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QUOTATIONS FOR
Short of Help ? PROPRIETARY ARTICLES

T()() Bad! !— SPACE IN THIS DEPARTMENT IS $2.20

PER INCH EACH INSERTION PER YEAR

Yet the man you need is somewhere — —
—probably behind a counter or desk,

A : JAMS EVAPORATED MILK
and in the grocery business, wholesale DOMINION ‘CANNERS, LTD. St. Oharies Brand, Hotel, sach

or retail. He’ll go to you 1f the call is Hamilton, Ont. Booams L iiesiniseies $7 15

Jttny Bnnd Hotel,
’ “Aylmer” Pure Jams and Jellies.
loud enOUgh Guaranteed Fresh Fruit and g
g A Pure Sugar Only.
Perhaps you can get him with a Screw Vac. Top Glass Jars, 16 oz.

whisper. Never can tell what makes
some men restless.

T )
¥

TN T
8383333832

It’s clearly up to you to use a dollar
or two to advertise. Use CANADIAN
GROCER—2 cents a word. If you
know any better paper, use it,

All we know is that CANADIAN
GROCER gets into 5,600 grocery
stores and establishments all over
Canada. No one daily newspaper—
no other publication — can make,
truly, the same statement.

The chances are that you’ll find the
man you want in a grocery store or
office. If he’s there now, and you get
him, he’ll probably be a trained man,
and you’ll get value out of him from
the start.

Don’t rest on one insertion. It isn’t Individual Pork and Beans,
experience to get what you’re after i g S g
the first crack out of the box. The y

best men are hardest to budge.

Flat,
Make your advertisement explicit. ,,13,5“'_:;, ‘&"’m“"l o
Make it brief. Use a box number if I's Pork :ﬁmm‘;\ ; 3 A
you like. The big thmg is to try, and —_ te. th sads : 1-.. 'ot“' 2s, $8.75
1%4's (20 Pl in, dos. 1 25 2.90; $
try and try. 1‘\',‘..'.& o I 48.08: 6o b1 Th |
lain, Mutton—1s, $6.26; 2s, $11.75;

cans, $42.

utton—1s, $6.05  %a, $11.75

vl

Our business is. to carry your adver-
tisement to likely men. It isn’t our
business to get replies for you. Yet
the chances are that you’ll get replies
—first week of trying.

E;Ea

H?:

Rates—2c¢ ;er word first in- t
sertion, and 1 cent per word er
each subsequent insertion. - R it i
Five cents extra per inser- . Salion. Do A’ Suality:
tion if replies are to be sent sl

in our care to a Box Number. {2“‘,:;..'."" u’..;.g..n"
Invariably in advance. Pints, Red Seal ..

Qts., Red Seal ...
Gallons, Red Seal

. §E"

G:SS:!-

BORDEN MILK CO., LTD., Tongue—%s, $4.96: 1s, u%z :
98 N

CANADIAN GROCER B B et

.00: 6s, $60.00.
CONDENSED uer A 5 HE ' %

143-153 University Avenue Esgle 32'.'.1“...-"" e -89 80
‘T ORO o 3 :ie,inducro lnndb o‘-.ch 48 ecans. : ::
NT ver Cow, eac eans
Gold Seal, Purity, each 48 cans 8 45
: Hnylom Brand, each 48 cans 8 45
llenge Clover Brand. each with Tomato ¥
Ts, $1.65: 29, $2.35: 3s, $3.50.
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CANADIANS

MUST BE

SQUARE

N the course of an article in January issue of MACLEAN’S MAGAZINE (now on
sale), Mr. Lloyd Harris, whg was head of the Trade Mission to Great Britain, makes
the important statement that “Canada must develop a high standard of commercial

morality—she hasn’t that standard now.” This is a vitally important article, pointing
out the tremendous opportunity for profitable trade in Europe that is open to Canada,
but at the same time issuing a grave warning as to what we must do, and must not do,
if we are to grasp the golden chance.

Mr. Harris shows the opening for permanent trade connections that has come about as the
result of war conditions and the “sentimental preference” that Canada now has in Europe—a

preference created by the record of our soldiers.

His message is one that every Canadian should

read—business man or workingman, exporter or laborer.

Other features f'ound in January MACLEAN’S
“Politics Under the Shadow”

Dominion politics are summed up by J. K. Munro in
his usual pithy- and unsparing style. He tells what is
happening in Ottawa where the shadow of an impending
farmer invasion hangs’ over. everything.

“The Birth of a Labor Party”

Up to the recemt election in Ontario, Canada hadn’t a
real Labor party. Asa result of the'return of a solid
group of ‘Labor candidates, & new party may be said
to have been‘born. J. L. Rutledge gives interesting
sketches of the first’ Labor members.

are:

“The Woman;s Court”

Mrs. Arthur Murphy (Janey Canuck), the first woman
magistrate: to sit on a bench in Canada, tells of the
operation of the-first Woman’s Court.

“A Woman on the Wirpath”

Mrs. Nellie McClung, who has figured on the public
platform more prominently than any other Canadian
woman, tells interestingly of her experiences, particular-
ly with regard to the campaign in Manitoba against the
Roblin Government.

Six Bright Stories by

The Thread of Flame—By hasil King,
His Majesty’s Well-Beloved—By Baroness Orczy.
Spanish Doubloons—By Camilla Kenyon.

Well-Known Authors

The Fall Triumphant—By C. L.. M. Brown.
The Empty Chair—By Alice and Claude Askew.
Winning a Post in Fur Land—By Robert E. Pinkerton.

Keep in Touch with the World

The world is being remade in these trying times and the man or woman who would keep up with the march
of events, can do no better than read the “Review of Reviews” department in January MACLEAN'’S, in which
the best articles and most interesting selected from the periodicals of the world are reprinted in condensed
form. Look at the list of articles in this department in January MACLEAN'’S:

How Ole Hanson Was Elected

The Diamond Market Cornered

Balking Life's Handicap

Britain Must Remain Strong Military Power
The Song of the Bolsheviks

Britain’s Supremacy is Threatened
Japan is Fighting For Her Life

Political Chaos in Britain
The New Roosevelt

Death Rate Exceeds Births
Secrets of “Make-Up.”
Revo'ution Brewing in Egypt

Over 350,000 Canadians Read

ACLEANS

.Germany is Still Dangerous
Lengthen .
M “CANADA'S NATIONAL MAGAZINE "

JANUARY ISSU.

Now On Sale
At All News Dealers




~-CANADIAN GROCER

CURLING
BROOMS

Ours is in a class by itself,
made very select fome the

curlers.

Selected basswood handles.
Selected corn.

Closely stitched.

Well balanced.

. Tough, Fine Corn
\ .w,'anTShip from Stock.

J. C. SLOANEYJCO.

Canada

greater sales

of Klim

All your customers are worrying over
the high cost of milk. They are looking
for some way of reducing their milk bills.

Sell Them Klim

Klim provides all the necessary milk
food, except butterfat, at less cost than
it can be obtained in any other form. It
is genuine, pure, powdered separated
milk, good to the last fine particle in the
tin.

Urge your customers to solve their milk
problem economlullkby using Klim and
a steady stream of Klim sales will flow
over your counters.

Canadian Milk Products Limited
TORONTO

Winnipeg Montreal St. John

With Plnn Sauce—Ind., 95¢; ls,
$1.60; $2.30; 3s, $5.30
Chateau Bnnd Concentrated Soups
—Celery, $1.25; Consomme, $1.25;
Green Peas, $1.25; Julienne,
$1.25; Mutton Broth, $1.256; Ox
Tail, 31.25- Pea, $1.25;
Chicken,

i 'l‘omuto
Mulligatawny, $1.30; Sonp- und
Boulli, 6s, $14.45.

Clark’s Pork and Beans, Tomato

Sauce, Blue ‘Label—Ind., 95¢c; 1s,
$1.10; 134s, $1.45; 2s, $1.90; S3s,
talls, $2.75; 6s, $8; 12s, $16.
Plain Sauce, Pink Label—Ind.,
95¢; ls, $1.10; 1330. $1.46; 2.,
$1.90; 3s (talls), $2.75; 6s, $8;
12s, $15.

Chili Sauce (red and gold label)—
lnd. 96¢; la, $1.10; 1%s, $1.45;

2s, $1.90; 3s, $2.76.

Vegeurhn Baked 'Bc.m and To-
mato Sauce—2s, $1.

Sliced Smoked Bee!—-%l. $2.45; 1
$3.45; 4s, $24.

C-nldhn Boiled Dinner-1s, H

, $4.95.

Pennut Butter — s, $1.90; s,
$2.45; 1s, $3.40; in pails, 5s, 8lc:
12s, 29¢; 24s, 28¢c: 50s, 28c

HARRY HORNE & ©0.,
Toronto, Ont.

Cooker Brand Peas
in case

Cooker Brand Popping Corn
(3 dox. in case)

Bore -.i’.“‘s.u.a Y

sho

Dominion Brand, halves,
short weight

Maple IA.I Bmd. ’A lb uek

ages, pe po\md 040

Maple W Bnnd. 1% b.
u-.mhllmbtmnd 03

COLMAN'S OR KEEN'S
MUSTARD

DS.F.,, lb
DS.F

FD., “-lb.

Durham, 1-Ib. jar, each

Durham, 4-b. jar, each...

CANADIAN MILK PRODUCTS,
LIMITED,

F.o.b. Ontario M; h. cut
of and including
THE CANADA STARCH (X).. m.
Freight allowance not to exceed
50c per 100 Jbs., to other points, on
b-case lots or more:
Manufacturers of the
Edwardsb Brands Stareh
Laundry Starches—
Cents

Boxes
40 lbs, Cnlad. Laundry. ”lo
1 wilh

January 2, 1920

INFANTS’ FOOD
MAGOR, SON & 00., 11D,
Babin;onl Patent Barley— ‘?n.

Metal Outfits, Black and Tan
Creams, Black and Tan
White Cleaner

Stag Bar,

Pay Roll, thick bars

Pay Roll, plugs, 10s, 8-Ib. K
caddies

boxes, 5 Ibe.

Assorted case, mthﬂ“
dos. 27

dox.
Weight, 8 Ibs. to case. Freight
rate second class.

JELL-O ICE CREAM POWDERS
Made in Canada.

Assorted case, contains 2 dos. $2 70
Chocolate, 2 dos.
Vanilla, 2 dos. ...
Strawberry, 2
Unflavored,
Weights, 11 Ibe.
rate second class,

BLUE
Keen's Oxford, per Ib.
In cases 12-12 b. boxes
case

COCOA AND CHOCOLATE
THE COWAN 00., LTD.,
Sterling Road, Toromto, Ont.

. COCOA
Perfection Cocos, The., 1 and 2
dos.

(Sv«ulod). 5 and 10-ib.

tins, (?"

supm Chocolate, 12-1b. box- A

, per box
Perfection Oboeohh. 10 size,
2 dos. in box, per box 1

SWEET CHOCOLATE Per Ib,
luh Chocolate, ¥s, &b,

Diamond Chocolate, %s, 6 and
144 Ibs in case 0 32
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V:L1lT

THE TIME AND LABOR-SAVING FURNITURE POLISH

Vit
Lessens
Indoor

Toil

Prevents dry rot
and fills hair cracks

Improves all wood-
work

VLIT is guaranteed to polish Paints,
Vamishes, mlv:rc: Pianos,

Floors and Furniture. Also Burlap,
Linoleum, Fancy Leathers and other
things too numerous to ‘mention.

VLIT does not contain one drop of
acid whk:h is the great destroyer of
furniture.

VLIT prevents mud from adhering to
automobiles.

VLIT makes old cars look new.
VLIT licks up dirt and polishes in one

Velvet Finish
Lighter Labor
Instantaneous

Troubles Over

A genuine furniture

food

Contains no kerosene
nor acids

Non-inflammable

movement.
_—— VLIT mest make good or we will o s
Best and Made in Canada Goes Farthest
Sold only through the Direction-- Shake _bottle, moisten Order Today
Wholualoyr: and :obbon %Mr%ﬁz
DO NOT use a second | THE VUTCMOAIII.IJ.P[')ACTURNG
R. C. HANNAN, M » LTD.
haciiuncly, with Thibciion 3. L) I The VLIT MFG. CO '-"LJ 223 McGil St. MONTREAL

OAKEY’S

“WELLINGTON?”
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning nnd Polishing Cut-
lery, ete.

% ~ JohnOakey &Sons, Ltd.

“ul-fce turers of

Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.l., Eng.
Agents:

F. Manley, 33C Empress Offices,
854 Main Street, Winnipeg.
Sankey & Manson, 839 Beatty Street,

\ Vancouver.

GEORGIAN BAY
APPLES

We Invite Correspondence for Fall and Winter
Supplies.

LEMON BROS.|

Owen Sound, Ont.

- “Old English Xmas Pudding,” packed in tins and basins.
Sllver Medal. Cream Stnlton Cheese.
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Even One
Half Hour

spent reading your trade
paper is time well spent.
Then pass it on to your
assistant, and let it help
him to help you.

.

What’s Wanted

Almost every week you want some-
thing which you could quite easily
secure by consulting with your fel-
low Grocers.

Perhaps you need a clerk. The best
of them read Canadian Grocer and
watch the “Wanted” page for new
opportunities.

Possibly you want to buy or sell a
grocery business. Canadian Grocer’s
subscribers are the best prospects in
Canada. Talk to them through our
columns with a want ad.

Or do you want to sell or exchange
some surplus stock? Here again the
Want Advertisement can help you.

Cost: 2 cents per word for first in-
sertion; 1 cent per word for subse-
quent insertions of the same ad. Box
Number 5 cents extra.

Lunch Bars, b5-lb. bonl.
boxes in case,
Coffee Drops, 5~lb boxu 30

Chocolate 'l‘nl!po. 5-1b. boxes,

I
Milk Croquettes, §-1b. boxes,
30 boxes in case, per Ib.....
No. 1 Milk Wafers, 5-Ib. boxu.
30 boxes in ease, per lb..
Choecolate Beans, 5-1b. boxe-
80 boxes in case, per Ib..... 0 41
Choeolate Emblems, 5-1b. boxes,
80 boxes in case, per lb..... 0 41
No. 2 Milk Wafers, 5—lb boxu
loboxuineueperlb .. 04
No 1 Vanilla Wafer- B-lb box,
boxes in case, Ib. ..... o4

' No % Vantiia Waters, 6.ib. box,

30 boxes in case, per Ib..... 0 36
No. 1 Nonpareil Wafers, 5-1b.
boxes, 30 boxes in ease, Jb. 0 41
No. 2 Nonpareil Wafers, 5-Ib.
boxes, 30 boxes in ease, Ib. 0 36
Chocolate Ginger, 5-b. boxes,
30 boxes in case, per Ib. .. 0 60
Crystallized Ginger, 5-Ib. boxes,
30 boxes in case, per Ib.:... 0 &0

NUT MILK CBOCOLATD. m

Nut Milk Choeolate, 34s, wrap-
ped, 4— box, 86 boxes in
case, 0

1b.

Nut Mllk Choeollu 148, wrap-
ped, 4-lb. box, 36 boxes in
case, per Ib,

Fruit and Nut or Nut Milk
Chocolates, 1bs., unwrapped,
6-lb. box, 5 div. to cake, 32
boxes to case, Ib.

Nut Milk Choeolates, &s,
squares, 20 squares to cake,
packed 3 cakes to box, 24
boxes to case, per box

Fruit and Nut Milk Chocolate,
2-1b. cakes, each 20 divisions,
3 ukn to box, 32 boxes to

box
Fnlt lnd Nut Milk
late Slabs, per Ib
lllk Chocolate Slahobmt.h As-
uts,

per Jb.
)ﬂSCELLANEOUS
anle Buds, faney, nearly 1
doz. in box, per dot “ 50
ds, flncy % b,
r doz.

Assorted Chocolnh 1 Ib.,
‘dos. in box, per doz.
Assorted Choeohh

Chocolate Ginxer fnll % b
1 doz. in box,
Crystallized Gin:er fnll 14 b,
1 doz. in 3
Active Service Choeolate, ’,ﬁl
. llb box 24 boxes in

'l‘rimnvh Chocolate, s, 4-Ib.
‘boxes, 35 boxes in ease, per

box
Triumph Chocolate, 14-Ib. cakes,

4 1b., 85 boxes in case, per 1b. 0 46
Chocolate Cent Stick

boxe- 30 gr.

15
1»—4: Milk Choeolate Sticks,
0 8

5¢ LINES
Toronto Prices
Per box
Fﬂbert Nut Bars, 24 in box,
60 boxes in case
Almond Nut Barl 24 in box,
50 boxes in
Puffed Rice Bau 24 in box,
50 boxes in case
Ginger Bars, 24 in box,
boxes in case
Fruit Bars, 24 in box,
boxes in case

Queen’s Dessert Bar, 24 in box,

50 boxes in case

id
::alm ennlov- 4 doL ln
W. K. KELLOGG CEREAL CO.

Januvary 2, 1920

BRODIE AND HARVIES
XXX Self-Raising Flour, 6 .
nu*u..&n

Blaskberry
Paeked 24, 2%4-Ib. tins to case.
Apple, pkd. 24, 214-Ib. tins t0 es..

$225 260 495 TG0 1400
OYSTER COOCKTAILS Per doe
Packed 5-doz. 4-ou. botts. te ©a.30 85
oLIVES Per doz

Queens, packed 24, 8§ on. to 0a.52 20
Queens, packed 24, 16 on. %0 es. 8 35
Pimento Stuffed, 24, §on.t0es. 3 00
Pimento Stuffed, 24, 16os. tocs. 4 50

BLACKWOODS' DE LUXE
PICELES

—

§35EREEs
£

PRIt EI T

¥

8000 00 S0 00 00
g2335a:%

—
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1920

How the years roll round. Don’t they go fast?
Whiz!!! and another one has come and gone—and
what a lot takes place in a short year—particularly
years such as the past few. Who would have be-
lieved it; When the armistice was signed nearly
everybody thought that values were going to pot—
stocks were likely to show us a heavy loss and what
not. We ourselves were chasing around trying to
find. somebody to take our goods off our hands.
Exporters in New York took over a number of
canned and dried Fruit Contracts at steadily advan-
cing prices, and in consequence of the incessant
European demand values mounted to unthought
of igures. After we had disposed of the bulk of our
holdings, we awoke to the fact that values were
fixed at a much higher basis than formerly---in
other words the dollar was only worth about 50c.
We should have been much better pleased if our
own customers had reaped the advantage which
~ ulgmately accrued, but at the time we were con-

gratulating ourselves that we had unloaded onto the

unsuspecting European. Their buying W:zs/—lj;l-

doubtedly the main factor that helped steady the market and start
off a prosperous year in the grocery line. Our boys will be put after
your business again next week, and we will appreciate any favors
which you may extend to them.

WE WISH YOU ALL A HAPPY NEW YEAR

H. P. ECKARDT & CO

WHOLESALE GROCERS
CHURCH STREET & ESPLANADE TORONTO
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RICE
'RICE FLOUR

- RICE MIDDLINGS

This is the year for big business. Canada
is about to realize the greatest business
boom she has ever known.

“Meadow Sweet” products will help you
increase sales.

T. M. Sibbald & Sons o&Mel.-uhlln D. M. Doherty
Toronto

ern Provinces Vancouver

Cheese Mfg. Co.

“Meadow Sweet”’

‘ MONTREAL LIMITED

PURE OLIVE OIL
“PURITY” GENUINE ITALIAN OLIVE OIL

in gal., ¥%-gal, %-gal. attractive tins—the first and only ship-
ment to arrive since the war in original containers. Owing to

— We advise the trade to order i
“PASCO” SPANISH OLIVE OIL

in gallon, Y-gal., W-gal, %-gal. tins. Also in 5-gal. plain
d:’l upl:ehlly imported lor trade desiring to bottle under own
private

P. PASTENE & CO., LIMITED

Importers and Experters.

340 ST. ANTOINE STREET - - - MONTREAL, QUE.

LA SRR B R PO TR R IO

.
0
0
>

18

)
-

Mount Royal Milling

- and
Mfg. Coy., Limited

MILLS AT MONTREAL, QUE.
VICTORIA, B.C.

D. W. ROSS COMPANY
Agents

MONTREAL

The Norcanner Brand

of “Brisling” Sardines
are packed in Quarter
Dingley tins from the
finest summer caught
| Brisling with Virgin

| Olive Oil. You'll ﬁnd
the price right and the
profit good.

Bravo Brand
Sild Sardines

Another brand of high

class sardines. In Quar- [[&%

ter Dingley and Eighth |

Size tins. A real deli- \\ScEESY |

cacy. ; .
Your jobber can supply you.

NORCANNERS, LIMITED
STAVANGER, NORWAY

American Headquarters:
105 Hudson Street, New York

Canadian Ar&u
C. B. Hart Reg. A S May & Denald H. Bain Co.
Montreal Teromte  Woanigeg

REX PRODUCTS

are now being sold in all parts of Canada.
Are you selling them?
Rex Cedar Oil
Rex Floor Wax Rex Furniture Cream
Rex Washing Powder
Order from your Jobber or Wholesaler.
REX CHEMICAL CO.

103 Wellington St., MONTREAL

McDONALD ADAMS S. H. MOORE & CO.
TORONTO

e e e e e e /e e e e e
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We-are receiving now daily
shipments of
Callforma Vegetables

Celery ,
Caullﬂower
-Head Le ttuce

It’s Popular With the Trade - Also Daily Shlpments O_f
Sledens 1 41l Jrts oF 515 SMTe T wifthing died Hothouse Tomﬁt()es

stay.

BRODIE & HARVIE’S

Pk 4 Wishing Everyone a
XXX Self-Raising Flour Hiis New Your

Will make delicious pastry, cakes, mauffins, cro-
quettes, etc. It’s sure to please your trade. Be
sure to recommend

Order Toms your wholesalee, -+ WHITE & CO.

Brodie & Harvie, Ltd., Montreal‘

i

MATHIEU’S SYRUP OF TAR | I’s Profitable Because—
AND COD LIVER OLL e

This dependable remedy
for coughs and colds is
celebrated for its speedy,
curative properties.

You can recommend it to
your customers with abso-
lute assurance of com-
plete satisfaction.

There is a steady demand
for a reliable cough
remedy during these cold
winter months. Why not Better to sell this branded, bottled

vinegar than the bulk nrtielo No

ri u fits b waste —no loss—mno deterioration.
ng, p extf'a ’pl‘? y Easily handled—makes fine display.
selling Mathieu’s line? Quality guaranteed.

RETAILS
J. L. Mathieu Co. 15¢ and 25¢

WELL ADVERTISED
PROFRIEYORS Write us or ask your jobber for trade prices.
SHERBROOKE - QUEBEC
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Champagne de

¢ susdmevtt

R et < S

Mo bre, carnnnn ¥
MO NTREAL

Pomme

Made from the juice of
Canadian apples. A
most delicious and re-
freshing drink.

Put up in pints, bottles
or splits.

Every grocery store in
Canada can sell this de-
licious beverage.

Packed 2 doz. to the
case,

Order from your whole-
saler or direct to

Cie Canadien Importations
' 140 St. Catherine St. E., Montreal

The delicious *Con-
cord flavor of

Marsh’s

Grape Juice

is the customer’s
satisfying feature
which assures quick

turnover on its sale. _

together with quick
turnover, means big-
ger business.
Start displaying
Marsh’s,

The Marsb'ane

Juice Company
NIAGARA’ rA‘u'.s. ONT.
Agents for * Ontario, "Quebec and

The MecLaren | Cheese
C-lym
Toronto and Montreal

Abbey Salt Co.
Armour & Co.
Aron & Co., Inc,, J.

Baker & Co., Ltd., Walter
Bain & Co. Donlld H
Baird Ltd.,

British Columbia Hop Co.
Brodie & Harvie

California Prune & Apricot
Growers
Campbell Brokerage Co.

Canadian Fish & Cold Storage.

Canada Nut Co.
Canadian Milk Co.
Canadian Importations
Channell Chemieal Co,

Clark Ltd., W.

Clayoquot Sound Canning Co.
Climax Baler

Columbia Macaroni Co.
Cockburn Co., F. D. ...
Connors Bros.

Connecticut Oyster Co

Cosgraves Pure Malt Vinegar..

Eckardt & Co., H. P
Edgett Ltd., E.

Escott Co., Ltd.,, W. H.
El Roi-Tan

Fidelity Collectio? Agency....

Freeman & Co .
Furnivall-New Co.

Gauvreau, Paul F,
Gillard & Co. ...
Grant Co.,, C. H. .,
Gray & Co., John ..
Gunns Limited

Harry Hall Co.
Hanson Co,, Ltd., J. H
Hargraves, Ltd.

Henderson Brokerage, B. M....

Heinz Co.
Howe, McIntyre & Co
Huntley & Palmers, Ltd. ..

I

Imperial Grain & Milling Co...

Joyee. 8. H.

January 2, 1920

McLay Brokerage Co. .........
nal

Millman & Som. W,
Moore & CC%' - M.

Nagle Mercantile Agency
National Biscuit Co.

Nelson, C. T.

Noreanners, Ltd.

North-West Trading Co., Ltd...

o

Oakeys & Sons, Ltd., John ....
Olivier & Co., G. F

Pacific Cartagé Co.
Pastene, P.

Patrick & Co., W.
Pennock & Co Ltd B P.
Perry & Co., H. L.

Roek City Tobaceo Co.
Inside back cover
18

St. Lawrence Flour Mills Co...
Salada Tea Co.

Sarnia Paper Box Co.
Scott-Bathgate Co., Ltd.
Sibbald & Co.

Sherer-Gillett Co., Ltd.

Silcocks & Drew

C.
Sloan & Co,, John
Star Brand Cotton
Store-Helps Mfg. Co
Stevens-Hepner. . .Inside back cover

T

Thompson & Co., J. C..
Toronto Salt Works

Toronto Pottéery Work

Trent Mfg. Co. v
Tuxford & Nephews .... .. ..

Uptons Ltd.

Viit Mfg. Co.

Walker & Son, Hugh

‘Vallace Fisheries, I

Watson & Truesdale

Welch Grape Juice Co...Front cover
Wm Canada Flour Mills

Williams Ston:o Co.

Wiley, Frank H.

Woods & Co., Walter
Inside




January 2, 1920

CANADIAN 'GROCER

STONEWARE

Buy Now—Butter Crocks

Jugs, Churns, Flower Pots

etc. Ask for latest cata

ogue.

The Terente Poltery Co.
Limited

Dominion Bank Bldg.
TORONTO

We are new located in our mew and mere
spacious wareheuse at

60-62 JARVIS ST.
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL'’S

Best English Malt Vinegar

QUALITY VINEGAR
White, Cottell ac..,c-bn-l. Lenden, Eng.

W.Y. COI-CI.OUGH. 5'2 Kingswood Road
Beach 2170 Toronto

J. E. TURTON, Bo-rd dl'l'rldo Building,

OPPENHEIMF.R BROS LTD.
Vancouver, B.C.

BAIRD & CO., Merchants, St. Johns
cnciaifii.

Order from your jobber to-day.

“SOCLEAN”

the dustiess sweeping compound

SOCLEAN, LIMITED

TORONTO, Ontarie

Shuman Pricing Outfits

f

Groeeterias and lh:'- which price-mark

their goode—we have the right system.
Por full particulars write:

&NH*.MMCquy
12 Sheppard

Odnlv. Alborta.

Olivier's Cream Toffee
5 cent bars

0.K.—Almond—Cocoanut
The finest made

Brohkers
Man., & Sesk. - Watson & Truesdale

Calgary - Clarke Brokerage
B.C. - Robt. Gillespie & Co., Vancouver

-2
G. F. OLIVIER (the toffee man)

MEDICINE HAT

—

ROLLED OATS ARE
VERY STRONG

Quotations on rolled oats
have already advanced on
some markets, but no
changes are reported in
Montreal or Ontario prices
as yet. However, all ad-
vices point to higher levels
ruling before very long.
The price of raw oats is
steadily mounting and
this condition is bound to
be reflected in the quota-
tions on rolled oats. The
de will be well advised
td buy now at present
prices, as new figures are
d to be named at an
early date.

CLIMAX PAPER
BALERS

ALL STEEL-FIREPROOF

“Turns Waste
inte Profit”

12 SIZES
Send for Catalogue

CLIMAX BALER CO.
Hamilton, Ont.

FOR SALE

®elected eggs, creamery butter,
fancy dressed poultry. It will pay
you to buy your supplies from

A. MANN & CO.

LONDON, ONT.
1577

Mincemeat, etc.

BEANS

Handpicked or Screened
Ask for quotations

Geo. T. Mickle, Ridgetown, Ont.

T B 3
0 DOZ CASW FILLERS
B N FIL
¥%- CUSHION FILLERS
f CO GATED FLATS

The TRENT MFG. CO.,LTD.
TRENTON - - ONTARIO

Fidelity Collection Agency Ltd.
Canadian Bank of Commerce Bldg., Winnipeg
Collections and Adjustments
““We collect anything anywhere’’j
References: Can. Bank of Commerce and Molsons Bank

These one-inch spaces

only $2.20 per insertion

if used each issue in the
year.
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Classified Advertising

Advertisements under this heading 2¢ per ‘word
for firet insertion. lc¢ for each subsequent.

Where copies eome to our care to be forwarded,
five eents must be added to cost to cover post-
age, ete.

Contrastions eount as one word, but five figures
(as $1,000) are allowed as one word,

Cash remittance to cover cost must aecom-
pany all advertisements. In no case can this rule

= looked. Adverti ts received without
remittanees cannot be acknowledged.

CANADIAN GROCER

NE OF THE BEST COUNTRY GENERAL

stores and stock in Grey County, stock about
$10,000, annual turnover about $33,000, right on
railway, stock well assorted and clean, buildings
all in splendid shape. Possession right away.
Box 58, Ceylon, Ont..

R SALE — GROCERY STOCK AND FIX-

tures, about $4,000; annual turnover about
$40,000. Selling on aceount of ill health. Address
Box 53, Ingersol, Ont.

SALE—FIRST-CLASS GROCERY BUSI-

ness on Wellington Street, Sherbrooke, Que.

Stock and Fixtures about $12,000. Apply Box 788,

glnldhn Grocer, 158 University Ave., Toronto,
nt.

SITUATIONS WANTED

Emmc?h::wv DESIRES POSITION
re. il preferred. Apply Box 7
g::.dhn Grocer, 153 University Av:, 'l‘oron'u‘::

e A LT

ANTED — BY TRAVELLER WITH GOOD

connection, covering Maritime Provinces (ee.
who can give results), y om jssion with
reliable house. Box 786, Canadian Ovecer, 168
University Ave., Toronto, Ont.

1 000 ADVERTISING HEADLINES AND
’ show ecard suggestions—a book of 32
pages full of Hve, snappy sentences for advertising
headlines or show cards. Secure yours early and
use it for your Christmas and show
cards. Price $1.00. Ad. Specialty,
Antigonish, N.8.

WANTED

WANW‘A PARTY TO TAKE HALF INTER-
est in grocery and meat business, able to take
full charge of either department, in live Ontario
town. Apply to Box 898, Canadian Grocer,
Toronto.

g Business Opportunities

a7

FIRM WITH WELL-ESTABLISHED
ehain mercantile stores requires partner able
to take management of branch or office. Invest-

“~./ ment vequired $5,000 up: unlimited opportunity

for right party; best ref
and given—particulars. Box 'IBC."C.:::

When writing
to advertisers
kindly mention

this paper.

Baker’s Cocoa
and Chocolate

MAKE AND
KEEP GOOD
CUSTOMERS

They are mcst
reliable goods sold
with a positive
guarantee of pur-
ity and superior
quality ; put up in conformity
with the Pure Food laws; are
readily sold, giving a quick
turnover of stock.

RESISTERED
TRADE-MARK

MADE IN CANADA

WALTER BAKER & CO. Limited
Montreal, Can. Dorchester, Mass.
Established 1780

Box 419,

Opportunities
are offered
every week

on this page.

Are you
making use
of them?

It Will Pay You

A. H. Mealing, formerly in the
grocery - business in Orillia, Ont.,
used this page to dispose of his
business. e received 60 replies to
his announcement. The want ad.
page is read by merchants in every
Province of Canada. Send along
your wants. It paid Mr. Mealing;
it will pay you too. Canadian
Grocer, 143-163 University Avenue,
loronto.

COLLECTIONS

By a competent organi-

sation which is wide-
awake to the necessity
of having these leakages
stopped.

We can handle this pro-
position in a proper busi-
ness lke manner and
guarantee satisfaction to
all concerned.

Nagle Mercantile. Agency
Laprairie (Menireal) Que.
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SATISFACTION

Satisfled customers are your as-
rders.

complete satisfaction to thou-
sands of women, who want a
good quality broom of light
weight.

NUGGET BROOMS

are in steady demand. If you
aren’t stocking them, you're los-
ing customers and money.

For prices, ete., write
Stevens-Hepner Co., Limited

PORT ELGIN, ON .

The “Nugget” Broom is only
one of the famcus Keystone
Brand Brooms and Brushes,

LGIN,ONTARIO -

EPNER CO.,

WRAPPING
PAPER

Walter Woods & Co.

Hamilton - Winnipeg

i
Limited SR
W

Puts

(s

a neat
profits

extra profit in your
cash drawer

yet a stock of this popular chew working for you in

show case display and know what real tobacco
mean.

The men like its unexcelled flavor and
goodness — that’s why every sale is a

Why leave all the
extra business to
the other fellow?

‘Tobacco Co.,
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Bcst Gooc]s
Best Scllers

MCormicks

Jersey Cream Sodas
are the Best, because—

First: We use the most exacting discrimination
in our selection of baking matenals.

Second: Jersey Creams are made under hygienic
conditions. Qur patrons are invited to inspect our
factory where cleanliness is our watchword, and where
daylight penetrates to every comer.

Third: Jersey Creams are packed in sealed
packages, This preserves their oniginal crispness and
freshness. This is why McCormick's Jersey Creams
are delightfully fresh, and deliciously good. -

These are the goods that give you a quick turnover.

The McCormick Mfg. Company, Limited, London, Can.

Branches ; Montreal, Ottawa, Hamilton, Kingston, Winnipeg, c-n-:.r«cm-.y.u-.u




