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Robinson’s Patent
Barley

Robinson’s
Patent
Barley

Needs Little Pushing.
Your Customers Will Like
it, and a Demand
is Immediately Created.

MAGOR, SON & CO., g ciuh Street, TORONTO
AGENTS FOR THE DOMINION OF CANADA

is a Healthtul and
Nutritious Food for Young

and Old.

For Particulars, Address

Juicy Fruit Pies Often Run Over

Rhubarb, Cherry and other f{ruit pies. have a most disconcerting habit of
refusing to hang together when they are being served. If in the making a little of

BENSON’S PREPARED CORN

has been added, this difficulty is done away with. Some of your customers
who know cornstarch as a basis for blanc-mange, would be surprised and
interested to have you tell them little facts like this. Incidentally, you
will sell more Benson’s Prepared Corn.

EDWARDSBURG

Starch Company, Limited

CARDINAL TORONTO BRANTFORD VANCOUVER

MONTREAL
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A Pleasant
Surprise
When You
Take Stock!

T would certainly be a task to find

a grocer who prefers to list goods

on hand rather than money in the
bank at stock-taking time — ‘“money
talks”—*a bird in the hand is worth
two in the bush,” friend!

Standard, trade-marked goods are a
bulwark of safety, and as desirable to
have on your shelves as money on your
pass-book, for they turn themselves
quickly—and with absolute certainty.
If you write them down as
“cash,” you mneed not discount
a penny from their fixed retail
gelling value. The more you lean
on their virtues, the pleasanter your
surprise will be when you inventory up
at the close of your business year.

Arthur P. Tippet & Co.

Agents
MONTREAL - -

TORONTO

HE virtue of absolute clean-
liness is firmly linked to that
of evenness of quality in the

Griffin & Skelley line of Dried
Fruits. The standard remains as
fixed as the stars—it never varies!

“@riffin” Dried Fruits

LA CALICE Castile Soap rings
as honest and true as the

matchless steel blades of the
old Spanish town from which it
takes the name “Castile.” Its
purity never has and never will
be questioned, friend!

La Calice Soap

J

&
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NO other canned Asparagus
can match the delicate,

tender, deliciousness of the
Griffin & Skelley brands, because
no other is nurtured under such
ideal conditions of soil and ecli-
mate. The Griffin & Skelley Sacra-
mento River Asparagus beds are
unrivalled on the Pacific Coast.

“ @riffin " Asparagus

.
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Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies

THE MARSHALL

BROKERAGE COMPANY
67 Dundas St,, LONDON, ONT.

Wholesale Grocery Brokers. Fully equipped
toact as agents for British, American and
Canadian grocery lines. WRITE US.

J. W. GORHAM & CO.
Manufacturers’ Agents and Groocery
Brokers

HALIFAX NOVA SCOTIA

We are open for a few high class specialty
lines

Currants

on spot, Ceroni’s pack, fine

filiatras, cleaned and un-
cleaned. No better packer
in Greece.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

MacLaren ImB:rnl Cheese Co.

AGENCY DEPARTMENT
Ageats tor Grocers' Specialties and Wholesale
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

Raw Sugars advancing. We have
on spot two cars bright Muscos.
PRICES RIGHT

Lind Brokor_ago Co.

73 Front St. Rast - TORONTO

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen
27 St. Sacrament Street,
TEL. MAIN ™8

Montreal
BOND B

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warshousemen

ST. JOHN, - - - N.B.

Open for s few more first-slass lines.

WATSON & TRUESDALE

Whoiesale Commission Brokess and
Manufacturers’ Ageats.

WINNIPEG, - MAN.
Domestic and Forelgn Agencies Sollaited.

NEWFOUNDLAND

T. A. MACNAB & CO.
ST. JOHN'S, NEWFOUNDLAND
A ' AGENTS
aad COMMISSION MERCHANTS
Importers and exporters. Prompt snd eareful at-
tention to all business. Highest Canadian and foreign
Oable address: “Maensb,” Bt John's.
Oodes: A,B,O, ith edition, and private.

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Magufacturers’ Agent
Osanadisn, British and Foreign Agencies Bolicited.
334 Chambers of Commerce. P.O. Box 1812

WESTERN DISTRIBUTORS LIMITED

Wholesale Cemmission Merchabants, Customs
Brokers and Maaufssturers’ Agests. Cars Dis-
tributed, Warehoused and Forwarded. Warshouse
on Transler Track. Business solicited. Our posi-
tion is your epportunity.

SASKATOON, - WESTERN CANADA

If you are looking for trade with Irish merchants
re is one paper that can put you in t with
buyers, and that is the

Irish Grocer, Drug, Provision
and General Trades’ Journal
10 Garfield Chambers, Belfast, Ireland.

J. A. TILTON

WHOLESALE GROCERY BROKER
ST. JOHN, N.B

Correspondence solicited with Houses
looking for first-class grocery connections.

Use this space to talk to
Old Country, Canadian
and United States Manu-
facturers.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

Trade Established 12 Years.
Domestic and Forelgn Agencies Solicited

DISTRIBUTORS, LIMITED

P. Q. Drawer %
EDMONTON, ALBERTA

Manufacturers’ Agents, Commission Mec-
chasots, Warshousemen.

Track sounection with all Rallroads.

W. G. A. LAMBE & CO.

TORONTO
Grocery Brokers and Agents.
Eetablished 1886

W. G. PATRICK & CO.
Manufacturers’ Ageats
sad

Imporers
77 York Street, Toronto
—MOOSE JAW—

WHITLOCK & MARLATT

Distributing and Forwarding Agents.
Warehouse on C.P.R. spur track.
Promptness and Satisfaction guaranteed.
Business Solicited.

WINNIPEG

Tomlinson, Semmens & Co.
WHOLESALE GROCERY BROKERS
Office and Track Warehouse, - 92 Alexander St. E.

Correspondence solicited on domestic and
foreign lines. P.O. Box, 1502

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

2
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Kops Kops
Ale & Stout

(Non-Alcoholic)

Ideal Summer Beverages

Scientifically brewed from the finest Kentish Hops, retain-
ing the healthful bitter principle derived from Hops only.
They are, nevertheless, non-alcoholic and non-intoxicating.

There are no more wholesome, salutary, palatable
beverages than these.

Possess distinct tonic and stimulating properties.
If you did not try them last Summer, we should like
to make arrangements to supply a sample lot.

THE BEST FOR YOUR TRADE

CANADIAN AGENTS '—Hudson’s Bay Co., Vancouver, B.C.; W. L. Mackenzie & Co., 306 Ross Ave., Winnipeg;
Kenneth H. Munro, Coristine Bldg , Montreal; W. L. Mackenzie & Co., 606a Center St,
Calgary; Royal Stores Ltd., St. John’s, Nfld

KOPS BREWERIES, London, S.W., England

BORDEN'’S

EVAP-

ORATED

MILK
PEERLESS BRAND

Customers

Satisfied

BORDEN’S CONDENSED MILK CO.
“Leaders of Quality " Established 1857
Sales Offices and Agencies:—

MONTREAL TORONTO WINNIPEG
and VANCOUVER

Mason @. Hickey, Winnipeg and Calgary
WILLIAM H. DUNN,

Montreal, Toronto and Vancouver




-

-

-~ -

.‘,,_,.
: 3
B e ‘

e vt e

.

BT

THE CANADIAN GROCER

By Special to [lis Majesty

Appointment King George V.

Established 1817.

G~
[ &g

Granola
Digestive’

(Regd.)
All varieties of the high-class Biscuits manufactured

by this old-established and widely known Scotch
Firm are now being regularly imported and can be

supplied in all parts of the Dominicn. ——

SAMPLES AND FULL PARTICULARS FROM

SNOWDON & EBBITT, 325, Coristine Building, Montreal.
NEWTON A. HILL,
MASON & HICKEY, 287, Stanley Street, Winnipeg.

The STANDARD BROKERAGE CO,,
852/864, Cambie Street, Vancouver, B.C.

25, Front Street, Toronto.

4

An important fact to I
remember is that :

“Granola
Digestive”
Biscuits

are quite distinctive
in character, and
must not be confused
with the
varieties of whole-

ordinary
meal or digestive
biscuits.

The word “ Grancla”

—registered as a
trade mark—is
stamped upon each
biscuit, and also

appears upon all

labels and packages.

Biscuit Manufacturers,

Glasgow and London.
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Peas that Please the Palate!

Instead of selling Foreign Peas to supply the demand for
finer grade peas, sell our Extra Fine Sifted (Petit Pois), Sweet
Wrinkle Extra Sifted, and Early June Sifted.

Stock a line that will help increase the demand for the
higher grade peas, that will give your customers greater
satisfaction, and will yield you a better profit.

The vivid green color which you notice in Foreign Peas
is produced by a chemical that is not only injurious to
health, but kills the true flavor of the peas.

We never use any chemicals or colorings in the prepar-
ation of our products; these peas are the very choicest of
the pack, fine, tender and of exquisite flavor.

You can materially increase your profits and reputation
by pushing the sale of Dominion Canners’ Brands of Peas
of Finer Quality.

Dominion Canners, Limited

Hamilton Canada
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MEARINS’

SANITARY WASHBOARDS

Have the qualities which recommend them to particular
buyers.

These washboards are of metal construc-
tion throughout and have no wood to warp
and no nails to come loose or rough edges
of zinc to cut hands. They cannot retain
dirt because each board is made in one
piece.

Send for Particulars and Prices to

Meakins & Sons, Hamilton, Ont.

An Opportunity For Large Profits

For a century or more St. Vincent Arrowroot has been an article of consumption all
over the civilized world.

Recently, the enormous increase of the use of cocoa and chocolates and the study of
domestic science and nursing have brought it into common use among a much larger portion
of the people.

Arrowroot makes delicious Blanc Manges, Puddings, Biscuits, Cakes, etc., and is
invaluable as a diet for invalids.

Very little education is needed to build up a large trade.

Samples and information given in regard to recipes, grades and prices on application
to the Secretary of the

St. Vincent Arrowroot Growers’ and Exporters’ Ass’n.
KINGSTOWN, ST. VINCENT, BW.L

g0
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WAGSTAFFE'S

Fine O English
PURE JAMS, JELLIES, MARMALADES,

ETC.

= The most up-to-date Fruit Preserving Plant in Canada, the Walls in processing rooms are
constructed of white enamelled Bricks, the floor is of mastic, and has every modern sanitary
method that skill or money can procure. Cleanliness is our motto.

Wagstaffe’'s New Season’s

Raspberry, Black Currant and all other kinds
Now Ready for Delivery.
All Fruits Are Scarce.

Book your orders quickly.

WAGSTAFFE Limited

Pure Fruit Preservers

HAMILTON ONTARIO
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KNOX GELATINE

is a sure repeater—the customers we send
you by our extensive advertising COME
BACK FOR MORE. Why? Because
KNOX GELATINE makes two full quarts
of jelly per package, and its quality and
purity always please. Its retail price, 15
cents per package, leaves you a profit that
makes it worth while to PUSH.

Chas. B. Knox Co., Johnstown, N.Y.

Branch Factory: Montreal, Canada

CHARLES B KNOX CO
Porry

The Lines in Constant Demand!

ROWAT'S PIGKLES

PATERSON’S SAUCE

Are you handling these ready sellers?

Rowat Q. Co.

GLASGOW - - SCOTLAND

Canadian Distributors:

Snowdon & Ebbitt, 325 Coristine Bldg., Montreal,
Quebec, Ontario, Manitoba and the North-west; F. K.
Warren, Halifax, N.S.; F. H. Tippett & C..., St. John,
N. B.; C. E Jarvis & Co., Vancouver, B.C.
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A more appropriate name than “PURITY”
for a flour, produced entirely from the
choicest Western Canada Hard Wheat,
and so spotlessly clean, can scarcely be
imagined.

But on its unbroken record of satisfactory
sales and trade-building feats, it has
earned a second name from appreciative
merchants—a name which is as appro-
priate in its particular application as
“PURITZE.”

Curiously enough the initial is the same
too—“P.”

It spells this way—
P-R-O-F-1.-T-A-B-L-E

No need for long explanation why. Actual trial provides
more convincing reasons. So try a barrel in your own
home and see why “PURITY " flour brings you

“More Trade and Better Trade.”

Western Canada Flour Mills Co., Limited

TORONTO MONTREAL OTTAWA ST, JOHN
GODERICH WINNIPEG BRANDON VANCOUVER
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SANITARY CANS

Baked Beans, Soups,
Meats,Condensed Milk,
Evaporated Milk ¢t «

Sanitary Gan Co., Ltd.,

Orders Every Day

are reaching us for VERGINE BRAND OLIVE OIL, because the
demand is large and because we are making a special reduction of

50 Cents Per Gallon

VERGINE BRAND OLIVE OIL is undoubtedly the best on the
market to-day and yetsells ata lower price than competing lines.
You can do a big business with it just now if you seize the op-
portunity.

It’s All Right to Hesitate

when you are not sure of your ground, but with Vergine you
can’t go wrong. WE are behind the offer.

Look ! How Reasonable

Gallons, - -  $2.25 per gal.
Half Gallons, - - $2.30 per gal.
Quarter Gallons, - $2.35 per gal.
F. 0. B. Montreal and Torosto.

GET IN TOUCH WITH US IMMEDIATELY

SPECIALISTS IN ITALIAN PRODUCTS

FOR

Niagara Falls, Ont.

STIM
No. 7!
Weigl
and

comp
1001




THE CANADIAN GROCER

Stimpson Computing Scales

PRICES $25.00 UP

Terms cash, or upon easy payments..
Allowances made for old scales.
Every scale guaranteed.

Scales for Grocers, Butchers, Confectioners and
General Stores.

OVER 15 YEARS ON THE MARKET

We make the only Automatic Computing

scale that weighs and computes 100 lbs.

Write for Catalogue and Information te

STIMPSON COMPUTING SCALE COMPANY
DETROIT, MICH.

: MONTREAL TORONTO ST. JOHN
Looal Agenoles: WO00DSTOCK VANCOUVER WINNIPEQ

!

An Investment that Pays Handsomely

If you wish to impress people with the idea that you are in the
coffee business right, you should instal a

HOBART
Electric Coffee Mill

Its handsome exterior, beautifully enameled and nickeled, adds
to the appearance of any grocery store, and the motor and grinding
parts are so well arranged and of such excellent workmanship and
materials that the zrinding’ “is effected in the quickest and most
thorough manner.

Equipped with the Hobart Automatic Release, an effective protec- -
tion against accidental damage to motor, etc.

Get in touch with us right away. We shall be happir to furnish
full details and quote prices.

CANADIAN AGENTS:

The W. A. Freeman Company,

HAMILTON, ONT.
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Real
Sellers

You will find no other flavoring
extract that sells as fast as

Shirriffs

TRUE VANILLA

It is a real purity product, g
made of finest Vanilla Beans
that grow in Mexico and
made in such a way that it
has far greater strength—and
will satisfy your trade far bet-
ter—than inferior and imita-
tion vanillas.

Errors are a Thing
of the Past

where the merchant is one of the seventy thou-
sand users of

s CCASKEy, &
£ M ASKEY £

q Where the McCaskey System is used, every
customer has the same record of his account as
the merchant—and in the same handwriting.
The two are made at the same time, WITH

| ONE WRITING.
STRONRIGCE:'E R q The McCaskey Sys- § The McCaskey Sys-

tem is a time, labor and tem pleases profitable

DAINTI money saver. Itdraws customers, because it
ER new trade, it helps col- i eq them an iy
lect old accounts, It

tunity to check each
L & 9 RO - S item for deliver d
forgotten charges. It Y an
cuts out useless book- Price and tells them
keeping. what they owe.

EX TRAc TS g The McCaskey System is sold on easy pay-

ments if desired. Let us tell you how it pays for

You can recommend Shirriff
goods to the trade you are
most anxious to get and keep.
Stock these

R S I g

Your profit is bigger on them. Your —_— U
sales are surer, Order and let them g Ask for catalog and do it to-day.

prove it to you. If your jobber cannot

supply you, write direct to Dominion Register Co.

90-98 Ontario Street Limited

IMP L TORONTO ONTARIO
519-521 Corn and Produce Exchange, Manchester, England
Agencies in all Principal Cities.
EX I RAC I CO. M anufacturers of the famous McCaskey SURETY Duplicating and

Triplicating Salespads and single carbon pads in atl variefies.
8-10-12 Matilda Street, - TORONTO| |} |
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SCMETHING NEW
DAINTY, TASTY A2
UP-TO-DATE
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SHOW THE PEOPLE THAT YOU ARE
WIDE-AWAKE :—USE

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGC DELIVERY

- i it <o
"-M.g.. e

et e e et

L aetianray

This quick, safe, sure, sanitary STAR Egg Delivery
Service will give your store the reputation of being accurate
and reliable, and your ad. on every STAR EGG TRAY
will push some particular specialty or drive home the idea

Made in one and two dozen sizes. of quality.

Write for full particulars and get our two valuable books
“NO BROKEN EGGS” and “SAMPLE ADS.” free.

Star Egg Carriers are licensed under Canadian Patent Ne 96566, to be used only with trays supplied by us Manufacturers,
jobbers or agents supplying other trays for use with Star Egg Carriers are contributory infringers of our patent
rights and ject th lves to liability of p tion under the Canadian patent laws.

ISTAR EGG CARRIER @ TRAY MFG. CO.
1550 JAY STREET, ' ROCHESTER, N.Y,
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53 Highest Awards In Europe and Ameries

WALTER BAKER & CO0.'S

CHOCOLATE
& COCOA

Our Cocoa and Chocolate
preparations are As-
SOLUTELY PUurg—free
from coloring matter,
chemical solvents, or
adulterants of any kind,
and are therefore in full
conformity to the require

montn of all Pure Food Laws.

Walter Baker & Co., Ltd,

Sstablished 1780

DORCHESTER, MASS.

ACCOUNTS”

Give every credit customer an Allison Cou

make collections easy. -uminnu errors

ltllp the costly “leaks,” and p'ease the
better than Lny other credit plan ever devised.

practically put credit business on s cash basis, to
the general satisfaction of everyone con

HERE'S HOW THEY WORK

A man wants credit.
You think he is good.
Just give himm » $10
Allison Oo-ponBo&.

eou| , and so on
-nlﬁ-th;hb.hok in
used u; on he pays
the &o and

Should bt

NELSON, DALE

WARWILK
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Testimonies
of Satisfaction

Montreal, Feb. 19, 1904.
“We must say that we never had a
complaint of your Fly Felts, which is a
proof of their good qunllty."

L. Chaput, Fils & Cie.

Montreal, Feb. 27, 1004.
“We have handled your Fly Felts for
several years and have always had full
satisfaction.”

Laporte, Martin & Co.

We are constantly in receipt of letters
of satisfaction from customers in all
parts of C d. Our ds are the
first and only make to be exported.

SMITH'S GENUINE

FLY POISON

kill as many flies, as fast, and last as
long as any 10c pad sold. They are
handsomely gotten up, lowest In price
and the most effective Fly Pad on the
market.

See that you recelve Genuine Smith
Fly Feilts, with our name and address
on every case and package. If your
Jobber cannot supply you, write us
direct.

The price is very popular, the demand
exceedingly brisk—get In line for your
share of this good profit.

Made only by

SMITH BROS.

Beachville, Ont.

R an 2R A O 28 2T A A8 4
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Don’t Trust to Luck
OU never yet knew a fatalist who was a success. The man who
makes good is not the man who lets things happen but the man
who makes things happen.
If you are a man with selling ability and have not full scope for
l it in your present situation, you can find an outlet by becoming the
§ MacLean representative in your district.
1 ® ®
? The MacLean Publishing Company are the publishers of MacLean's )4
. & Magazine, for which new and renewal subscriptions are needed. Ii
: & you can secure them it will pay you well.
. p4 This need not interfere with your other work—unless you find,
p 4 as many others have'done, that it pays you to give your whole time to it.
®
. L]
2 The MacLean Publishing Company
4 143-149 University Avenue, - Toronto, Canada
)
Bl ® T S S A A A A A I XY X X
SOAP SUCCESS LA L Lt B
: Don’t get an *‘lee Bor.”
; Success for the manufacturer, success The damp, musty,
. for the retailer and success for the ?;aag 2:::&:;;3:&%’;
user come only from a soap of the germs and disease,
and the average re-
‘ : highest quality. That is the kind of frigerator is merely an
. elaborate Ice Box.
L success Proper ventilation and
re ] perfect circulation of
ce &6 ’ 99 Id, dry air is onl
E: ] CANADA’S BEST e
M the ‘‘Eureka’’ Refri-
» ] gerator, which has an
ur SOAP exclusive and patent-
us , ed system of air cir-
culation, and this
ol i guarantees an abso-
ur has had right along. lutely dry refrigerator.
We have beentwenty-
Let us send you a sample case. Your five years exclusively
manufacturing refri-
customers will soon leave you in no gerators, and our pre-
doubt that you are featuring the right Z::‘ l_?:::::ll:d::v.a_:l;
soap. With “Canada's Best,”’ order g 35 orked we
brings re-order. In the matier of sani-
tation in materials
used, in design and finish, in price, there is no refrigerator
U N IT E D s 0 A P C 0 % on the market can compare with the “EUREKA "
; Let Us Send You Our New [llustrated Catalogue.
OF CANADA, Ltd. .
MONTREA ’ EUREKA REFRIGERATOR CO., LTD., TORONTO
: L PQ 54-56 Noble Strest.
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IF ALL THE
GROCERS
IN CANADA

WERE LINED UP

you would find the best
of them handling

ST. CHARLES
EVAPORATED
MILK

That is because this pro-
duct comprises a line that
is a huge seller and al-
ways makes good.

A PERFECT
SUBSTITUTE

for milk or cream in their
unmodified form.

Simply pure milk put up
in small tins.

St. Charles Condensing Co.

INGERSOLL, ONT., CANADA

Hesitation

indecidingin favor
of a fixture that
saves its cost by
cutting cheese
ACCURATELY.

the
Perfection
Cheese Cutter

encased in a handsome glass and wood, highly polished
case, prevents the giving ot over-weight by its attachment

for exact measuring, doing away with the accumulation of
dried-up scraps and crumbs.

THE UNUSUALLY MODERATE PRICE we ask for
this fixture will surprise you.
The
American
Computing
Co.
of Canada

Hamilton,

'x.\‘ g
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GIVE YOUR ORDERS FOR

St. Lawrence Flour

The new flour made by the best
experts in the most modern and
best equipped mills of America.

FOUR BRANDS OF EQUAL PURITY
“Regal,” ““ National,” *Laurentia”
“Daily Bread”

WE GUARANTEE DELIVERIES
THE

St. Lawrence Flour Mills
Company, Limited

TEL. BELL: MAIN 7239

1110 Notre Dame St. West
MONTREAL

L. Lawence Flour is as Pure and as White as the Lily”

Grocery Profit Insurance

(] You can get Insurance against many losses,
but none to prevent loss of profits.

(] The best profit insurance is a stock of saleable
goods; most of the losses result fronmr ‘‘dead
stock.”

{ HEINZ PURE FOOD PRODUCTS are the
kind of goods that are ‘‘Safe to Buy” and ‘‘Safe
to Sell,” because always saleable.

@] The 57 Varieties are every one guaranteed Pure
and guaranteed to please, or money back. You
take no chances when stocked with reliable brands
that are advertised and backed by their makers.

H. J. HEINZ COMPANY
New York Pittsburgh Chicago  London
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BOOKING ORDIERS

“GLOBE”

MACARONI and VERMICELLI

Made from hard wheat without maize or
rice flour, and absolutely free from any
glutinous substances.

The season is now opening for the sale
of these goods. Get your share of a

good profit.
D. Spinelli Co.,
REGISTERED
MONTREAL, - - QUEBEC

DRIED FRUIT OF QUALITY
This Mark

on every Box
InsurestheBest

Place Order Now for
Fall Delivery

All First-Class Jobbers Handle

You are the man we want

—that is, if we haven't yet had the pleasure

of putting an
ELGIN
National Coffee Mill

in your store. No mill can match the “Elgin”
for rapid grinding and easy running, and it is
unsurpassed for attractiveness and finish.
Equipped with special adjuster device and
the new style force feed steel-cutting grinders.

Ask any of the following jobbers
for our illustrated catalogue:
WINNIPEG—G. F. & J. Galt (and
branches): The Codville Co. (and
branches); Foley Bros., Larson &
Co. (and branches).

VANCOUVER—Th. W. H. Malkin

0., Ltd. Wm. Braid & Co.; Kelly,

Douzla- & Co,, Ltd.

HAMILTON—James Turner & Co.:
Balfour, Smye & Co.; McPherson,
Glassco & Co.

TORONTO—Eby, Blain, Ltd.

LONDON—Gorman, Eckert& Co,

ST JOHN, N.B—G. E. Barbour &
Co.; Dearborn & Co.

REGINA, Sask.—Campbell, Wilson
& Smith.

HONTREAI(. ‘l‘h. Cunldlln Fair-

EDHONTON ALTA —Tho A. Mac-

oodmﬂ & Edwards
\ mul. lu. U.S.A.

“SURE, IT IS*!

This is what anyone will say if
you ask if

Meadow - Sweet Cheese

is all that we claim for it.

What We Claim:
That no 10 cent package beats it.
That it has a peculiar nip of its own.

That the attractive package does half
the selling

That the quality brings the customer

back. :
WRITE US
The Meadow-Sweet Cheese Co.
21 Bonsecours St., Montreal
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The above lines are fully guaranteed
B RAN n l m p‘rlal Vinegar. for quality, enpp.nrlnco and sale.

THE SIGN OF PURITY Phone 3595. Exchange to all departments.

BALFOUR, SMYE & CO., o= HAMILTON

THE CANADIAN GROCER

e ———
e— s o

T t B Teas, Coffees, Spices, Extracts, Baking
ar an ran Powder, Canned Fruits and Vegetables
Salmon and Sundries. Every tin and package guaranteed.

wagStaffO’S Jams, Jellies, Marmalade.

D¢

HE
(14 ”
Club House” Brand | || , aE g
SPANISH OLIVES "S!-YKS%MNH
are a superior line that you
will be well advised to is the onl.y Complete Line of Modern
handle, because of our care g:oc:ry Fixtures Manufactured in
in selecting and packing — =
only the very finest Sevilla It affords the best-known facilities
Ol d th y 1 for handling a grocery stock of any size
'lves . " e.xcep lOl:la and displaying that stock to the best
skill and cleanliness with advantage.
Wthh, they ‘z:.re packed—: A " Walker Bin " Outfit will put
the brine .for Club House new life into your business, and the cost
Brand being made from our will be small compared with the results
own pure Artesian water— that are bound to follow.
make possible our absolute
guarantee of satisfaction. Write for Illustrated Catalogue
“ MODERN GROCERY FIXTURES"”
“Club House” Brand and let us give you an estimate.
Olives are attractively
k 1 ¥ .
packed and yield you a| || Walker Bin & Store Fixture Go.
good profit. LIMITED
. REPRESENTATIVES:—
Basiiobs : Watsen & Traendale, Wissiped, Has.
Gorman, Eckert & Co., Ltd. biicees Tl 10855 L Berlin, Ontario
LONDON, ONT. ey AR T
F resh Cow’s Milk - Evaporated .
1I

In every detail the greatest care is given in the preparation of

Canada First Evaporated Milk

Absolute cleanliness and purity are preserved, and each can is guaranteed
pure and fully sterilized.

You can stake your reputation on its purity and perfection. The profit is a
good one. See to your stocks to-day.

Made in Canada by Canadians.

THE AYLMER CONDENSED MILK CO., Limited, - Aylmer, Ont,
Head Offices, HAMILTON, ONT.
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THE CANADIAN GROCER

DON’T ORDER BEFORE RECEIVING QUOTATIONS ON
NEW SEASON’S

JAPAN TEAS
FURUYA & NISHIMURA

HEAD OFFICE—NEW YORK. BRANCHES—MONTREAL and CHICAGO

The Sugar that has Stood the Test of Time

Extra Granulated Sugar

First made in 1854 by John Redpath and
to-day by the largest and best equipped Sugar
Refinery in Canada.

It is a matter of pride with us to turn out
nothing but the best. We will stop business

2 Always crisp and delicious,
when we stop doing that. P

always ready and always wel-
All Grocers who have regard for the best

and most permanent custom will give “Redpath”
Sugars first place.

come for every occasion where

dainty biscuits are required and appreciated.

Our facilities enable us to turn out the finest sodas in the

land—the lightest, flakiest morsels one could desire.

Extra Granulated PARIS LUMPS

Extra Ground in 100, 50 and 25 Ib. boxes
Powdered and in “Red Seal” Don’t change the brand you are now handling; just add a
Golden Yellow. dust proof cartons. sample lot of Ramsay’s to your stock and your customers
Ry will insist on you changing. You will want to sell no other.
The Canada Sugar Refining Co.,
Limited

Ramsays Limited

29-31 Vitre Street - 2 MONTREAL

Montreal, Can.

Established in 1854 by Joha Redpath

New PEAS with mnn
in Cooking Nets :zi' FARROW'S

You mey have new pees ¢ Patent Net’ PEAS
nhow, or at any time of
the year, if you buy B

are the finest earl; ee! ered at the beginning of the season when peas
Farrow’s “Patent Net” are -mu: mo.{ gnd:rp:n.:‘ elicious. Our process preserves ALL their natural
Peas and cook them as flavour. When cooked they are so delici and tender that you cannot detect
them from fresh garden pess. They are very easily cooked and r'em“urhbly cheap
—a 10 cent Net provides liberal portions for 8 people. Farrow's ‘“ Patént Net
Peas are English grown, absolutely pure, free from all preserva-
tives and colouring matter.

The érandest 10 cent line the 0ld Comniry has ever sent us.
CANADIAN AGENTS:

cLeod 847 Beatty Street, Vancouver.
" & Clackaon. patrick & Co., 77 York Strect, Toronto.

. A. MacNab & Co., Cabot Bidgs., St. John's, Newfoundand.

-8 W. A. Simonds, 89 Union Street, St, John, N.B.
Ruttan & Fort Garry Court, Main St., Winnipeg.
Rose & e, 400 St. Paul St., Montreal.

C. E. Choate & Co. Pickford & Black’s Whart, Halifax
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THE CANADIAN GROCER

PICKLING SEASON COMING

The best selection of spices obtainable cleaned by our new vacuum system;
free from dust and dirt, our famous

Sweetheart Brand Pickling Spices

are the ones that satisfy your customers, leave good margin for yourself and
ensure repeat orders—Order now.

I X L Spice & Coffee Co., Ltd.

Trade Mark of Quality

THE WORTH OF

WHITE SWAN

perFUMED 1)) /o PowDERED

LYE

HAS BEEN PROVEN BEYOND DOUBT

BY HUNDREDS
OF AGGRESSIVE GROCERS

A SIMPLE TRIAL

WILL PROVE TO YOU THE FACT THAT YOUR

CUSTOMERS WILL APPRECIATE 25, MORE PURE
—

LYE FOR THEIR MONEY—AND YOU SECURE A
BETTER PROFIT.

LONDON, ONTARIO

THE MOLASSES THAT

INCREASES SALES!

Apart from the unquestioned quality and
flavor of

GINGERBREAD

BRAND
Molasses

it will sell readily because the large
variety of sizes in which it is put up can-
not fail to suit every individual require-
ment of your customers.

Gingerbread Brand is a strong baker,
of good body, and a profitable line to
handle.

Put up in tins—2’s, 3's, 5's, 10’s and
20’s; pails—1’s, 2’s, 3's and 5's; and in
barrels and halves.

GIVE YOUR WHOLESALER A TRIAL ORDER.

The Dominion Molasses Co.,

LIMITED

HALIFAX NOVA SCOTIA

o

Hitch Your Salesmanshi_p to Qua

e

lity Goods

especially when these goods also represent bigger value for your custom-
er’'s money. Our

MEADOW CREAM SODAS

are all that sodas ought to be; light, crisp, nutty, and the Meadow Cream
Soda package is the largest package for the money in the trade, as well as
having an attractive label.

THE W. J. CROTHERS CO. -

e e —
=

Kingston, Ont.
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THE CANADIAN GROCER

Further Advances in SUGAR

This time in Price. Now that you are likely to pay high prices for some time, see that you
GET THE BEST

St. Lawrence Granulated

the CANE Sugar that tests

99 w OF PURITY

is the Best Granulated that money can buy.
THE ST. LAWRENCE SUGAR REFINING CO., LIMITED, MONTREAL, QUE.

Sell More Tapioca!

You Can Greatly Increase Your Sales of Tapioca
by Pushing

The Favorite Pickle

SECOND-TO -NONE

M PICKLES

$
: The Perfection
This is an absolutely pure tapioca that is all ready - o Q *

for instant use. Pudding can be made in fifteen ( L, Of uallty.

minutes. No soaking required. Six full quarts of
delicious pudding can be made from one package.

Order now from your Jobber. Joh n ston 9 Baird & co.

Minute Tapinca ﬂo_’ orango’ Mass. Glasgow, Scotiand
Agents:--Maclure & Langley, Ltd., 12 Front E. Toroanto, 604
Canadian Representatives: Canadian Specialty Co., Toronto; ll.l-:'d::y:lg.. h‘l,onuul ws‘l.L l‘lesoznit Co.. Wmmpu;lv? jhg::-
R. B. Hall & Son, Montreal; W. S. Clawson & St. John, N.B.. W. J. Mahony, Board of Trade Bld. St. John's, Nfd.

Co., St. John, N.B.

‘For Your Profit and Reputation!

Common sense demands particular care in the Brands of Canned Fish
you handle, and your best interests are safeguarded by featuring

“KING OSCAR” BRAND

They will be found uniformly pure, sweet, tasty, wholesome and
well packed; and they are ready sellers and good profit producers.

Order a trial case from your wholesaler.

CANADIAN AGENTS

JOHN W. BICKLE & GREENING (J. A. Henderson)
HAMILTON ONTARIO




WHITE DOVE
COCOANUT

cannot be duplicated
from the grocer’'s
standpoint or from the
point of view of the
consumer. Itis

The
Friend

of all
Cooks

The more it is used the
better satisfied they
will be and the better
recommendation your
store will receive.

White Dove Cans will
not get shop soiled.

W. P. Downey,

MONTREAL

THE CANADIAN GROCER

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They den’t
know what we can do. A small
advertisement in the

KRINGSTON
“GLEANER"

might bring inquiries. Better
write for rates to

I. C. STEWART, Halifax

F e
The W, H. ESCOTT CO,

WHOLESALE

Grocery Brokers

187 BANNATYNE AVENUE

COVERING
MANITOBA ane SASKATCHEWAN

CORRESPONDENCE SOLICITED

henies Common Sense
KILLS { Rat'anatiios " Buse
All Bealers and 381 Quesn 5t V., Toraats, Oa.

‘l.inla g Bense & very good seller, for
resson that ves general cach
cugtomer about same. Write for prices.

‘When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

Toronto Wi
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SUCHARD’S COCOA

This is the season to push SUCHARD'S
COCOA. From now on will be in
demand daily. It pays to sell the best. We
guarantse Suchard’s Cocoa against all other
makes. Delicious in Aaver. Prices just right.

FRANK L. BENEDICT & CO., Moatrea!
Agents

HIGH-GRADE OLIVE PRODUCTS

“ Faleon’ Brand Olive Oil, which is bottled or
put in cans in Provence, France, is umsurpassed
for quality. Its supremacy is everywhere acknow-
ledged. Why not have the “ Falcon”™ Quaality
bottled under your own label? Wrile for particulars to

A.F. MACLAGAN

409 St. Nicholas Building Montreal

Why everyone seems to
be ordering “CLUB?”
HEALTH SALTS this
weather!

Yes, Mr. Grocer

“Club” Health
Salts

are in great demand just
now and you should stock
them.

GOOD, SALINE, EFFERVES-
CING BEVERAGE

HANDY PACKAGE IN
THE PICNIC HAMPER

BIG PROFITS AND GOOD
VALUE.

10 CENTS RETAIL
S. H. EWING & SONS

96-104 King St. 204 Front St.
Montreal Toronto

Iv-d“

ALWAYS REACH YOU FRESH

You can’t be too particular about the freshness of your
biscuit stock—stale biscuits will antagonize your most
friendly customer. Protect yourself by ordering

TELFER’S GRAHAM WAFERS

and other plain and fancy biscuits. We GUARANTEE every
tin to reach our customers fresh, crisp and wholesome.

Fort William

IEI.FEII BROS., Ltd., Collingwood, Ont.

il "um <




THE CANADIAN GROCER

You Run No Risk in ordering

“Melagama”

TEA and COFFEE
We guarantee the Quality and Flavor to be of the very highest standard, and we also
guarantee thesale. Placeatrialorder. Your customers will appreciate their excellence.

MINTO BROS.

- TORONTO

Silent Salesman Refrigerator
One of the Famous Arctic Line

Very attractive and specially adapted for the grocer. Made
with plate glass front and double selected glass sides, white
tile floor and white opal top. Shelving is of plate glass and
case in birch or oak as desired. A handsome, efiective fix-
ture. Perfect circulation of cold, dry air.

Representatives in West: Ryan Bros., 147 Bannatyne Avenue,

2 ) Winnipeg, Man., Donn-

elly, Watson & Brown,
Calgary. Alta.

Write for Catalogue and
Details

John Hillock & Co.
Limited

Toronto, Ontario

Spices, and How to Know Them

By W. M. GIBBS

The only book on the subject—just published. The
merchant or salesman, who knows all about spices, can com-
mand the spice trade in his territory. To get this informa-
tion, he should read this work, dealing with PREPARATION,
Use and ADULTERATION OF SPICES—a chapter devoted to
each spice.

14 Colored Plates. 176 Pages.
Price $3.50, Postpaid.

MACLEAN PUBLISHING COMPANY
Technical Book Departm
143-149 University St. - Toronto, Canada

100 lllustrations.

Cea Dints
Jor Retailers

By JOHN H. BLAKE

This book, written by a practical tea man, contains
information which will be of great value to every grocer.
There are ten chapters, one being devoted to each of the
following subjects :—

The Tea Gardens of the World

Tea from Seed to Leaf

Tea from Leaf to Cup

The Tea Marts of the Orient

How to Test Teas

Where to Buy Teas

Is it Wise to Place an Importation Order?
Bulk versus Package Teas

How to Establish a Tea Trade

Tea Blending

(275 pages) (24 full-page Illustrations)
Sent to any address on receipt of $2.00.

Macean Publishbing Company

(Technical Book Department)
143-149 Unliversity Ave., TORONTO

NO ALUM=————

THE OLD RELIABLE

Cook’s Friend Baking Powder

ASK YOUR JOBBER FOR IT

——
armsimsas

o
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THE CANADIAN GROCER
SPECIAL OFFERS
A CARLOAD OF SALMON

We offer for immediate delivery one carload of White Salmon, quality guaranteed,
at $1.00 a dozen.

SHORT CROP PROSPECTS

The Dominion Canners anticipate a short crop of vegetables. We are in a positi.on to fill all
orders sent without delay, at opening prices. Orders already given may be increased at
prices quoted, but without delay.

We specially recommend the “ Victoria” Brand.

“SOLEIL” BRAND IMPORTED GOODS

Our new stock is on the way. European markets are all much higher in vegetable canned
goods. We will fill orders reaching us promptly, at opening prices. Order all you need for
your requirements till the 1912 crop is ready.

SARDINE CATCH IS SHORT

Reports of a small catch of Sardines are confirmed, Our special sale of “Tevillec” Brand at
$7.00, “ Victoria” Brand at $8.50, and ' Romain” Brand at $8, is still going on. Order now.
We will sell for a short time only at these prices, and make special prices:for 25 case lots,
assorted or not.

A'RISE IN PEANUTS

Peanuts have increased one cent per pound. We bought 1,500 bags before the increase, and
will give our clients the benefit. Order at once.

IMPORTED PASTES, “BLANC @& FILS”

Blanc”& Fils' Brand is known and preferred the world over. We are selling the last lots of
an extra large consignment.

MINERAL WATER FROM THE BASIN OF VICHY

The water which flows from the Spring “La Capitale " is one of the best. At $5 per case of
50 bottles your order should come forthwith.

“ST. NICHOLAS” VICHY LEMONADE

One of the most delicious, naturally sparkling lemonade, from the renowned Spring of
“St. Nicholas.” Special price of $7.50 per case of 50 large bottles is offered.

BARBADOES MOLASSES
We have our new stock of choice and fancy. Ask for samples and prices.

PHONE, WRITE, OR WIRE YOUR ORDERS, OR ASK QUOTATIONS.

LAPORTE, MARTIN & CO., LIMITED

WHOLESALE GROCERIES, WINES AND LIQUORS
568 ST. PAUL STREET, MONTREAL Telephone Main 3766
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THE CANADIAN GROCER

The lasting success of any business

alone depends upon the reputation
it achieves.

“SALADA'S” increase in sales during the past 29 weeks
over the corresponding period of last year, was

596,97 pounDps

This means that 66,901 more families are drinking
“Salada” this year than were drinking it in 1910.

Every Grocer's Bank Account must have benetited by this enormous increase.

INDEX TO ADVERTISERS

@
Balada Tea

inside back cover
inside back eov:;
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Opening Price of 1911 Canned Goods

In Majority of Cases They are the Same as in 1910, But are Higher in Others
—Strawberry Pack to Permit of Over 60 Per Cent. Delivery, According to One
Canner—Peas About the Same—Opinions of Canners on the Crops—Corn and
Tomatoes Promise Well With Favorable Weather and No Early Frost.

News of the present year’s pack of
canned goods and opening prices have
been waited for with a good deal of
interest by both retail and wholesale
dealers in Canada. The ncw prices were
given out by the canners during the week
and will be found herewith as well as
opening prices of the 1910 pack.

In comparing these prices it is to be
remembered that retailers who purchas-
ed beiore June 1 this year got canned
goods at 24 cents per dozen off the
prices.

Delivery of Strawberries Over 60 Per
Cent.

The Grocer interviewed a number of
manufacturers during the week with a
view to getting information on the
crops of fruits and vegetables and
packs.

““The strawberries packed this sea-
son,” stated one company, ‘‘permit of
a percentage delivery of between 60
and 65 per cent. Peas are about the
same; other goods we are unable to
advise as pack is not completed, in
fact, prospects for later crops are very
good. Everything looks promising at

the present time, the recent rains hav-
ing been of great benefit.”
Smallest on Record.

An Eastern Ontario company state
that during the past 12 years they have
never experienced lighter crops so far as
canned goods are concerned.

““Our pack will be #he smallest on re-
cord,”’ they say.

‘“The extreme heat of two or Vthree N

weeks ago wilted the fruits to such an
extent that there will not be a quarter
of a crop, and the quality is poor. In
our section there were no strawberries
to speak of, this crop practically speak-
ing, being a complete failure, as well as
cherries.

‘““We depended on the Toronto market
for our source of supply but what little
produce we got in these two lines, was
very small and commanded a high price.

‘‘Peas were destroyed by the heat and
our pack was reduced fully 75 per cent.
There will not be sufficient peas packed,
by many thousand cases, to supply the
demand, and we are told the United
States crop was also a failure. As re-
gards the crop of tomatoes and cornm,
from present indications they will also

1911 1910
F.0.B. F.0.B.
Per Doaz. Per Doz.
Group B Group A Groap B Group A
2s Asparagus TIPS ...... .cccee access 2 B2% 2 56 $2 60 §2062%
2's Bex?us. Crystal Wax ...... ccoccess 97% B Canas i aamas
2's - Beans, Golden Wax, Midget .... .. 130 125 127%
2's Beans, Golden B b i o7 100 0 80 9214
3's Beans, Golden Wax ...... ........ 137 140 136 1 37%
Gal. Beans, Golden Wax ...... ........ 02 4 06 Toas | gheiee
2's Beans, Refugee or Valentine (Green) 97 100 90 9214
3's  Beans, Refugee (Gree ) .......... 37 140 135 137
2's Beans, Refugee Midget .... ....... ...... 130 125 127
2's Peas, Extra Fipe 8 ted size 1 .... 1% 1 77% 172% 1D
2's Peas, 8weet Wrinkle, lize BES = Sads 1734 120 115 1 H
2's __ Peas, Early June, size 3........... 1234 115 110 1
>s ~ Peas, Standard, size 4 ...... a 97 100 95 o7
s Bolack b ...... :oes 127 130 125 127
3's - Spinach, Table .... .... ’ 177 180 17 177
Gal. Spinach, Table o 30 b 32% 5 00 b 02%
FRUITS.
2’s - Cherries, Black, Pitted, Heavy
BEERD  s-co0n s5onor ERRERE wwewe 1 92% 19 190 192%
2’s Cherries, Black, Not Pitted, Heavy
BUNEY -.cons _sosvss ares Bhmsssss 1 523% 166 150 162
2's Chérries, Red, Pitted, Heavy Syrup 1 92% 196 190 192
2s Cherries, Red, Not Pitted, Heavy
T R i SR i e A, 1 62% 165 160 1 &a
Gal. Cberries, Red, Pitted .... .... ..... 8 B214 8 56 8 50 8 b2
2's Cherries, White, Pitted, Heavy Syr. 2 02% 2 06 20 2 021
2's Cherries, White, Not Pitted, Heavy
T AR i T S 1 62% 165 160 162
2's  Raspbe , Black, Heavy Syrup.. 200 2 02% 17 17
Gal. Raspbefies, Black, Stan B e 725 7 27% 700 702
2's Raapben-les %ﬁﬁ' Hea Syrup ... 200 2 02 17 17
Ggl. Raspberries, Stnn B .+ oo o0 72 727 700 702
Gal. Raspberries, Red, 8olid Pack ...... 9 50 9 52 925 927
2's Rhubard, Preserved .... .... ...... 1 523% 1565 1 50 1 .
3's Rbubarb, Preserved .... .......... 2 27% 230 22 2 <
‘Gal. Rbubarb, Standard .... .... ...... 3 50 3 621, 325 3 g
2's BStrawberries, Heavy Syrup .... .. 177% 180 147% 1 .
A Comparison Between Opening Prices of Canned Goods in 1911 and 1910.
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be light, but not in comparison with
peas. The rains we have just had will
be oi great bemefit but they have come
almgst too late.”

Corn and Tomatoes Look Well.

According to a Western Ontario can-
ning firm prospects for a good corn and
tomato crop are bright and if visited by
frequent rains the yield will be large.
Early frosts must also be absent in
these two cases.

‘“The strawberry crop,”” state this
firm, ‘‘promised well, but sufiered severe-
ly for lack of rain and as a consequence
it was -shortened fully 40 per cent.

‘‘Raspberries are only half a crop.
Cherries were a full crop in this local-
ity. While this is not a pea district
we understand that for want of rain
earlier and also owing to extremely hot
weather while the peas: were filling, the
crop will'not run more “than 60 per
cent.”’

Using Extra Heavy Syrup.

In preserving their strawberries this
year a canner said his firm was putting
them up in extra heavy syrup with a
view to having them hold their color
better and this has added materially to
the cost.

He also pointed out in : reference to
prices of peas in the United States, that
California peas were quoted over $1 per
dozen f.0.b. factory to-the wholesale
trade and in the, Central and Eastern

_ States prices mge from about 95c. per

dozen net f.0.b. factory ‘carload lots.

The early closing by-law in Montreal
has been shelved until Oectober.

J. Francis, grocer, 485 Spadina ave.,
Toronto, has sold hm business to S.
C. Felgate.

Thomas Foley, grocer, St. Johm, N.
B., has: assigned. . Hi§ liabilities are
$1,200 and hig assets’$800.

Chas. Chaput, semior member of L.
Chaput, Fils & Cie., wholesale grocers,
Montreal, is spending five weeks’ holi-
days at Old Orchard, Me., with his
family.

In keeping with the yneral demand for
a weekly half-ioliday *' throughout New
Brunswick, such as is’in vogue in Fred-
ericton, St John, “and ‘other. places, the
merchants of St. Stephen have agreed
to close their places of business on

. Thursday of each woqk at 1 o’clock. In

Frederieton 'I'h i; also observed
as 3 half holiday, whih Saturday is
kept in St. John.
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THE CANADIAN GROCGER

Practical Methods Used in Retail Stores

Dealer Shows Value of Seasonable Advertisements — Opinion
on Displaying Fruits—Fresh Fish a Profitable Line—Window
Represents Cities’ Manufactured Foodstuffs—Increasing Sales

of Flour.

A Timely Newspaper Ad.

Sudbury, Ont., July 57.—Taylor’s gro-
cery of this town is featuring those
lines which serve as short cuts to sum-
mer meals. In a recent issue of a local
paper, an advertisement along this line
was headed ‘‘Don’t Do It.”” Then follow-
ed, “Cooking—with an outside tempera-
ture of 105 degrees is out of the ques-
tion—don’t attempt it, it isn't neces-
sary. Just make your selections from
the following ‘good things to eaf,’ serve
with a cool salad and there you are—a
dainty meal with no discomfort.”

A list of summer foods with prices
was then given with a foot note, ‘‘The
lettuce, cucumbers, etc., we have, and
we ,also have some special vinegars to
give the salad character.”

Keeps Fruit Free From Dust.

Winnipeg, July 27.—A local dealer
maintains that the grocer who wishes to
get the best trade in fruit must follow
rules of cleanliness in regard to display.

‘“‘People do not want the fruit which
they buy to eat, covered with dust,” he
states. ‘‘It is the grocer who displays
his goods in a sanitary manner who will"
get the trade. I never display a single
line of fruit outside where it wilk become
tainted with dust. During the fruit sea-
son I devote one window to the display
of fruit, showing both foreign and do-
mestic lines. I impress upon my cus-
tomers the carefulness with which I
handle fruits and they appreciate it.”

Makes Fresh Fish Profitable.

Montreal, July 27.—A Montreal dealer
has worked up a considerable trade in
fresh fish during the summer months
despite the fact that many dealers claim
they cannot sell this line. once the
weather becomes warm. In speaking of
this line he said: ‘“As soon as. the
weather begins to get the least bit
warm most dealers stop handling fish,
not even trying to push its sale. I see
no reason why fish should not sell well
in the summer, as people are looking for
a light meat diet in the hot weather.
Realizing that dealers in this district
were neglecting this trade, I made ar-
rangements  to seeure fresh shipments
three times a week. I did not purchase
too much at a time but aimed to get
and keep them in good condition, and
to sell them out: as soon as possible. I
advised my customers of when I was
getting fish and impressed on them that
I was giving particular attention to the
handling of . fish. As a result I have

been able to work up a nice little trade
in this line.”

A ‘‘Made in Hamilton’’ Window.
‘Hamilton, Ont., July 27. — During
Merchants’ Week here the G. W. Robin-
son Co., had a display of ‘“Hamilton
Made Goods’” that attracted a great
deal of interest. and many compliment-
ary remarks. Besides the effective man-
ner in which each line was displayed, an
important feature of the window was
the large variety of goods manufactured
in this city that was shown, the collec-
tion being much larger than a person on
first thought would imagine could be
got together. There was flour, baking
powder, jams, jellies, marmalade, cat-
sup, jelly powder, extracts, cereals, cof-
fee, soap, canned goods as well as other
lines of foodstuffs, washing apparatus,
brooms, etc.

‘“‘Hamilton Made Goods for Hamilton
People,” was a sign that stretched
across the window while good use was
made of smaller show cards and price
tickets. The trimmer of the window
was W. G. Moir.

Plan to Increase Flour Sales.

Parry Sound, Ont., July 27.—W. L.
Kenney & Co., grocers and flour merch-

ants, as a means of increasing their sale
of flour are offering a painted flour tin
with a capacity of 100 Ibs. to all cus-
tomers purchasing ten 98-pound sacks of
flour. The flour may be purchased as
wanted but the ten sacks must be taken
within twelve months. This firm carry
several difierent brands of flour and are
now advertising them in conjunction
with this free offer in the local paper.
They term themselves ‘‘The Cash
Store,”” and do business strictly on this
basis.

STORE HINTS.

Unusual window displays may draw a
crowd but the important question is, do
they sell goods?

One essential in the grocery business
is that you have the goods. If you don’t
have the goods you can’t sell them.

Working full time is a good quality in
a man, but something more is required
in order to be successful.

Don’t wait until your windows have
to be washed. Attend to them before
the necessity for it becomes apparent
to you and also your customers.

Remember you are handling food and
act accordingly. Impress this fact on
the clerks also.

Don’t erowd the front door. Allow
plenty of room for customers to easily
pass in and out.

Serve customers promptly. Don’t al-
low them to become impatient by having
to wait too long before being served.

Use plenty of show cards. They at-
tract attention and help to sell goods.

The particular customer will be diffi cult to retain knless cleanliness and good
manners prevail among the clerks. Lic king the fingers when handling butter,
etc., is something ‘‘that shouldn’t be.”
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Every detail of these block letters is illustrated in this plate, arrows indicating direction of brush stroke. Photo
in upper corner shows correct grip of brush.
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Complete Course in Card Writing

LESSON 1.

First of Series of Twenty Articles to be Accompanied by Descriptive Plates
and Full Information — The Bdwards Short Cut Course — Plate No. 1,
Describing Single Brush Stroke Block Capitals—Best Brushes and Outfit to Use.

(By J. C. Edwards)—Copyright applied for.

To introduce this series in as few
vords as possible, The Canadian Grocer
ishes to say that it has, as its object
in publishing this complete course, the
desire to assist those who, whether con-
nected with stores in the small town
or the large city, wish to acquire a
thorough working knowledge of this
most progressive and direct auxiliary to
their window and newspaper advertis-
Ing.

Show card writing is to-day almost
indispensable in any store. It brings
soods and prices into prominence in a
way no other advertising can, and re-
sults in more direct sales.

The great trouble has bteen, in the
past, in smaller places, to get an inex-
pensive course on show card writng—
writing which every lad can grasp in a
moment and without the unnecessary
score or more pages of unnecessary mat-
ter, which is not only confusing, but
discouraging to beginners.

The Edwards show card system is the
most concise and practical yet publish-
ed for the beginners—every short-cut
method is emploved and taught through-
out the twenty lessons.

A Warnin~ to .the Be-inner.

The natural tendency for every person
beginning to learn show card writing is
to try to do fancy stunts, thinking that
the fancier the card the better. This is
a very misguiding and serious error.

DO NOT ATTEMPT ANY FANCY
FTOUCHES UNTIL THE LETTERING
HAS BEEN THOROUGHLY MASTER-
ED.

Nothing shows up the amateur more

The necessary equipment.—See article.

than a poorly lettered card, with a deal
of color and attemped illuminaticn.

Practice every letter and every stroke
of every letter ; practice them a hundred
times, then begin aga’n, for it is prac-
tice that counts. Master the strokes,
then the letters, then the words, then
begin to space out the cards.

ALWAYS REMEMBER THAT THE
WORDING LOOKS BETTER IN THE
CENTRE OF THE CARD—equal space
on both sides, also top and bottom, and
each letter spaced uniformly.

®

Plate No. 1.—"ingle Brush Strcke,
Block Capital-:.

This style ol lettering is about the
most used and ‘most readable of any used
by present day card writers, It is
especially good where a word or words
need to be emphasized, such as : “PRAC-
TICE EVERY LETTER,” in the ac-
companying card. This card shows the
black capitals used in both the large in
scription and the reader below, which is
done with a pen.

Note the position of the brush — held
in the hand, between the thumb and the
forefinger, in much the same way you
would hold a pen, letting the hand rest
lightly on the small fnger, which is
slightly curved.

The beginner will, with practice, find
this very easy, and will socn get a free
and easy moticn. Do not work the
fingers, but allow the hand to have a
free movement from the muscles of the
forearm with the small finger to steady
it. Study the different strokes of each

and the lefit hand shading of
Then practice.

letter,
each.

In this cut, lettering illustrated on in-
struction plate is used.—See article.

Best Brushe: and Outfit to Use.

In the lower leit hand corner photo
you will note that the required outfit is
very limited—a red sable square point
brush in Albata, a T square, a bottle of

How to draw a straight line with brush

and ruler.—See article.
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WESTERN CROP SITUATION.

The outlook for the year’s erop econtinues to be ex-
cellent. During the earlier part of last week a drop in
the temperature brought frost in a few sections but the
damage done was not considered great. The wheat con-
tinues to head out in great form, 50 per cent. already
being in bloom. From all guarters come the statement
that warm weather is wanted, or harvest will be unusually
late. During the past week, this kind of weather has
been prevailing over the West and should it continue
to do so for the next week or two, an excellent crop is
assured. There are certain seetions which have been
damaged by frost and drought as well as hail and too
much moisture, but taken on the whole, the erop econ-
tinues to be promising.

It has been estimated that just about double the
number of harvesters used last year will be required this
yvear. The C.P.R. are endeavoring to bring in 50,000 and
of this amount they expeet to secure 10,000 below the
border, and the remaining quantity in the East. The
C. N. R. are also contemplating bringing in 25,000.
Should the companies secure these numbers, the problem
will be solved, but at the present time it is doubtful
whether they can secure all these men for such a short
period, consequently much apprehension is prevailing.

— g

EARLY CLOSING IN MONTREAL.

Although the tendency in the grocery business to-day
is toward early closing, a movement which makes busi-
ness a little more congenial, there may be justifiable ex-
ceptions. The present agitation in Montreal presents an
illustration. There the grocers have closed their shops
at an early hour on Wednesday and Thursday nights.
A petition has been presented to the council by eclerks
and a few merchants asking that Tuesday night be in-
cluded in the by-law.

One argument presented in favor of it is that the
clerks are mere slaves and they should be liberated from
their long hours. Against this, however, is the consider-
ation of the proprietor. In the eastern section of Mon-
treal and also in the north small proprietors are numer-
ous and the night trade constitutes quite a percentage of

the total business. During that time, with the opposition
of the departmental store temporarily removed the small-
er grocer has a certain business that he is dependent
upon. Closing his store another night means a direet loss
to him, so he claims. It is even held that elosing shop
another night in the week may have serious results here
and there.

Legislation should protect not despoil the smaller gro-
cer who has sufficient obstacles in the department stores
and their page ads. going into every home. If the elerks
really require another night why should there not be a
compromise or some understanding between the propri-
etors and clerks in order that the business of the former

may not be affected. Thus might the problem be more .

easily solved and there would be less feeling between the
proprietors and their clerks. In other words they should
“pull together’’ in cases like this, not oppose each other.

If dealers are really going to lose considerable money
by closing early an extra night, then there is justifieation
for them in opposing such a movement. In many places,
however, money is actually lost in keeping open, when
light, heat and the dealer’s health are taken into eon-
sideration.

.

STRONG WINDS DAMAGE FRUIT

The high winds of the past week have been playing
havoc in Ontario with apples, pears, plums and peaches.
Reports from Oxford, Huron, Middlesex, Wentworth and
other counties indicate that the damage will be con-
siderable.

P. W. Hodgetts, secretary of the Ontario Fruit Grow-
ers’ Association, visited the Wentworth district after the
storm had subsided and found many plum and apple trees
almost stripped of their fruit. While fruit on the peach
trees did not sufler so much, yet the trees themselves
have been broken in many cases. Protected orchards, of
course, escaped the gale to the extent that they were
protected.

Eastern Ontario also sustained considerable damage,
the result being that the plum and apole crops will be
aopreciably less than was anticipated from earlier re-
ports.

S -

GOOD PACKING BRINGS REPEAT ORDER.

The value of good service in gaining new customers
is well demonstrated by a story which comes from an
Ontariv town. A customer who annually removes to a
summer home some miles from the town, had been in
the habit each year of ordering her supplies from dif-
ferent grocers to get the variety she wanted, and in
an endeavor to find a dealer who would pack them
properly, since the road to their summer house was
rough and goods did not always reach their destination
in the best condition.

‘Last year she gave part of her order to a grocer
whom she had never patromized before. Instead of do-
ing the goods up in a don’'t care manner and merely
informing the customer that he was out of certain lines,
this dealer secured every article asked for and besides
packed it all securely in good sound hoxes so that it
would carry safely.

It caused him considerable trouble to fix the order
up properly but it paid him. The customer realized
he had endeavored to supply all the order and also that
he had packed the goods properly, and as a result this
year he received the whole summer order of this particu-
lar customer. It amounted to a substantial sum, and he
will no doubt continue to receive it as long as he gives
the same satisfactory service.
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CONDITION OF THE CROPS.
The eondition of the field erops of Canada for the
month ending June 30, as compiled in the Census and
Statisties Office from the reports of a large staff of cor-
respondents, is on the whole quite satisfactory, although
on account of uneven rainfall it is not uniform for all
the provineces. Even in parts of the same province, as
in Ontario, there is a considerable inequality. For the
most part in that province excellent reports are made,
but there are distriets in which the grains and hay have
been badly affected for want of rains in May and June.
For the whole of Canada the conditions of winter
wheat is only 75.25 per cent., as compared with 100 for a
full erop. This is ten per cent. less than last year, two
per cent. less than in 1909, and nearly 14 per cent. less
than three years ago. In Ontario-it is only 73 per cent.
of a full erop, as compared with 94.29 last year, 78.60 in
1909, and 88 in 1908. In Alberta, the only other pro-
vinee in which winter wheat is largely grown, the con-

dition this year is 83.22 per cent.,, compared
with 63.62 in 1910, 6565 in 1909 and 95 in
1908. Spring wheat in all the provinces this year

is given the high average condition of 94.78 at the
end of June, which is better than in 1910 by 12.62
per cent., better than in 1909 by eight per cent., better
than in 1908 by nearly 15 per cent. Ontario and British
Columbia are the only provinces in which the conditions
are under 90, and in Saskatchewan and Manitoba it is
close to 100.

The average for barley is 93, which is six to ten per
cent. better than in the preceding three years. It reaches
close to 95 in the Northwest Provinces, Prince Edward
Island and New Brunswick, and over 90 in Nova Scotia
and Quebee, a point below 90 in Ontario and only 84 in
British Columbia.

Oats show an average of 9446 for all provinces,
which is higher than any year since 1908, and is 95 or
higher in Prince Edward Island, New Brunswick, Quebec
and the Northwest Provinces. In Ontario it is close to
90, and over 90 in British Columbia.

Rye, peas and mixed grains are given a condition of
about 90 for the Dominion, and are higher than in any
year beginning with 1908. Hay and clover and alfalfa
are both below last year’s cendition, and pasture is a
point higher. In the three Northwest provinces the con-
dition of pasture is over 100.

The feature of late cereals is the increase of area
in flax, which is nearly 300,000 aecres more than last year.
The largest increase of flax is in Saskatchewan, where
this erop in recent years has grown into great favor.

The numbers of live stock do not show much ehange
from last year, but their condition at the end of June
is very’ satisfactory. All classes are within less than
two points of 100, and an excellent uniformity is shown
throughout all the provinees.

TAKING UP THE DRAFT.

There always have been and probably always will
be differences.of opinion among retailers as to the best
methods. of settling up accounts due wholesalers for goods
received. Some pin their faith to the cheque, while
others believe in settling up on the day a draft reaches
them from the wholesalers. -

A dealer in Western Ontario teld The Grocer recently
that he was a believer in the latter method. He said
that often.a cheque might be issued for a large amount
days ahead, and that in consequence of this -anxiety
to secure the discount, the business itself would be erip-
pled te some extent. - He has found that the wholesalers
with whom he does business are anxious enough to hold
his trade to send him along a draft in good time to
secure his own return if he remits promptly.
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In this way he has found himself with more ready
money, and never yet has he lost diseount.

el ——

SAVING ON A SMALL SALARY.

Now and then a man earning a small salary will shake
his head mournfully when reproached for his extrava-
gant habits and declare that no man can be expected to
save any money unless his stipend be larger than his
needs. That doesn’t necessarily follow. The same man
would probably say, were he questioned on the matter,
that the tortoise could not be expected to outstrip the
hare, and yet the fable tells how on one immortal occa-
sion the lumbering ‘‘hardshell’’ actually outran its
vaunted competitor.

Oceasionally instances are given where men of com-
paratively small income have laid the foundation of a
modest fortune. No one could really explain why this is
so, and probably the man most concerned would not be
able to do so satisfactorily. One of these results is now
reported from a Georgian Bay town. A grocery clerk,
who has been with his present employer for twenty years
is the hero. He started in at three dollars a week as
a messenger boy. now he draws twelve dollars and a
half in salary. But he is worth eight thousand dollars.
He had looked about him from time to time during those
two decades and invested his modest savings to the best
of his ability. That man believes that it isn’t so much
the size of the salary as the sureness that counts. That
is the way he has found it.

——

EDITORIAL NOTES.

The consumption of eonfectionery such as chocolates
is rapidly on the increase in Canada. So stated the
representative of a large firm to The Grocer this week.
Are the grocers getting their share of this business?

* * *

A telegraphic despatech received just before going to
press states that up to the present the eatech of sockeye
salmon on the Skeena river was not large—in faet much

less than last year. This information is from a reliable
source.
* * L ]

Reports from Parkdale, Toronto, indiecate that pro-
moters are working up a Library Voting Contest there.
Merchants should consider twice before contributing
money to a proposition of this character—one that may
tall flat before five months has passed.

- - .

A warning has been issued to Western Ontario mer-
chants against alleged forgers who are said to be man-
ipulating Grand Trunk pay checks. The operators have
been in Battle Creek, Detroit and Port Huron and there-
fore are dangerously close to Ontario.

- - -

The city health officer of Edmonton, Alta., is making
arrangements to have inspection of all foods offered for
sale to the public. More sanitary conditions in stores-is -
the spirit of the times everywhere and dealers who make
sure the customer gets what she pays for are making a
good will for themselves. ;

L L ] L ]

According to the Dominion Fruit Aect all Canadian
strawberry boxes must have a capacity of four-fifths of
an Imperial quart and raspberries two-fiiths. There has
been considerable talk in Calgary, “Alta., recently ‘as to
the  size of United States fruit boxes and instructions
have been received from Ottawa that in future  these
must be labelled ‘‘short’’ if they are short. s




The Markets-—- Sugar Advances 20c.

Damage to European Beet Crop Boosts Prices—Market is now Strong—Open-
ing Prices on Canned Goods—Peas are Being Held at Higher Than Opening
Prices—Beans Advance in Montreal and Toronto—Supplies are Limited—Pea-
nuts are Firmer—Trade is Steady—Collections Fair.

See also Provisions, Cereals ind Fruit Pages Following.

QUEBEC MARKETS

Sugar—Up 20c.

Canned Goods—New Prices Quoted
Evap. Peaches (new)—Adance of 1ic¢
Choice Seeded Raisins—Advance of ic.
Fancy Barbadoes Molasses—Firm.

Montreal, July 27.—One of the features
of the local grocery markets during the
past week has been the 20c. advance in
sugar. While this staple has been firm-
ly held it was hardly expected t» soar
so rapidly The recent heavy demand
with the conditions in the primary riar-
kets have been the principal contribu-
tory causes. The European beet crops,
according to reports, have sifiered
heavily, although at the same time it is
stated that the market has been advanc-
ed to some extent through speculative
means. However, local authorities do not
pay much attention to this, and believe
that advances have been entirely war-
ranted and in their own words they ‘‘do
not know when the present movement
will weaken.”

Of course the newly issued prices on
canned goods cannot fail but be of in-
terest to retailers throughout the coun-
try.  Canned goods, to-day, are too big
a factor in the grocery business to re-
ceive any slight, and there are certain
points about the new lists that are in-
teresting. While for a time jobbers may
hold to the opening prices, and this is
doubtiul, there is every reason to be-
lieve that it will not be long until the
quoted prices are left bechind. This re-
mains to be: seen, but one house has al-
ready put new prices on some lines, peas
and strawberries especially, a fact that
indicates the direction in which the wind
is likely to blow. The heavy consump-
tion of canned goods, and the fact that
it is bound to increase steadily, the
bareness of the mnarket on to which the
new supplies are coming, and the fact
that the new pack is not going to be as
heavy as expected are at least three
good reasons for looking ahead to firm-
ness. There seems to be no other out-
look. The new prices appear in another
column.

An advance of 1}c. per 1b. on new crop
peaches one day this week directs at-
tention to the dried fruit market. Short
crops and short packs are not the most
welcome news to the trade, but still,

when prices go up they deserve atten-
tion. There is a feeling that California
dried fruits are not going to come on
the market at a low price. Peaches
now are high and apricots are firm and
are certainly not guoted at a low price.
When the Spring Number of the Grocer
was published, it was then stated that
the fruits of the golden state had suf-
fered from the weather. Recent reports
and the attitude of brokers based on the
reports they receive indicate that the
news given in the Spring was cor-
rect in detail. Again the market is de-
cidedly bare of prunes, peaches, apri-
cots, etc., and while some wholesalers
may be holding to the view that prices
may be shaded later, still from the
present condition, it is safe to say that
the various dried fruits will be held
firmly during the coming year. A short-
age in one variety will affect those which
may be a little more plentiful.

Sugar.—During the past week refined
sugar has advanced twenty cents, as the
result of a combination of present de-
mand which has sufiered under unfavor-
crop which has sufiered under unfavor-
able weather. Ii the present price is
maintained and the market continues as
at present with the European situation
showing no improvement, it is thought
that sugar will advance still further.
The demand is reported good just now
with the berry crop and cherries passing
on to the larger store fruits. Sugar is
certainly firm at the time of writing.

"
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Syrup and Molasses.—Fancy molasses
is good property just .now to those who
are holding it. The market is firm and
prices are steady. The advance in spgar
has affected the fancy molasses market.
Choice Barbadoes are easier and are re-
garded as being cheap, Demand for
corn syrup is steady and well main-
tained.
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Dried Fruits.—Prices for new crop
evaporated peaches advanced 1} cents a
pound to the wholesale this week, just
a little evidence of what the jobbers
have been prophesying of late. The
present price of peaches to retailers is
from 16} to 17 cents.

This is surely a stiff price, but is
rather suggestive of what is expected of
dried fruits of the California growth.
Choice seeded raisins are quoted jc.
higher this week. There is not much
actual business in dried fruits now, cur-
rants and raisins being practically the
only two in demand.
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Teas.—Arrivals of Japap teas per last
‘‘Empress”’ were principally executions
of import orders. They have given gen-
eral satisfaction, the make and appear-
ance being rather contrary to the un-
satisfactory finish which was anticipat-
ed in the absence of ‘‘color finish.** Cup
quality, too, is good. The Home market
continues very firm and reports are that
the recent incessant rains may have
some eflect on third crop leaf. Further
sacle advices are, therefore, looked for-
ward to with interest. The demand both
in the United States and Canada con-
tinues brisk. In fact, in many instances
import orders have been doubled.
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Rice and Tapioca.—Demand for rice
and tapioca is steady. New Japans and
Honduras should be on the market by
Lhe middle of August
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Nuts.—There is nothing new to report
in- this market. Peanuts are firm at
their recent advances. Otherwise there
are no changes.
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Spices.—Spices are firm and are of in-
terest from the fact that retailers are
reginning to think of their pickling sea-
son.

er Ib Per Ib

Allspice . .‘.“*%n ow Ginger, mo{; 0%
015 nn MROB:. o551 sores wiae 075

"“'"'.w 03 0%  Deppers bisck. 018 018
Creamof tartar 023 032  Peppers, white. 030 0 25

Coffee.—Prices for low and medium
grade cofiees are higher. The feature of
the market depends greatly on the flow-
ering on the trees in August and Sep-
tember. If the weather is favorable
and the flowering is extensive the mar-
ket should be easier, but with opposite
conditions, reverse results may be ex-
pected. Firmness may be looked for-
ward to for some time, at any rate.

Moocha......... 032 g Bantoe......... ul9 032
Rio, No. 7..... 019 2 Maracaibo..... 031 0326
Mexiocan 0

Beans.—White beans are quoted by
wholesal?rs at from $2.20 to $2.25 a
bus. this week, showing an increase.

CANNED GOODS
Montreal —The prices of the new pack
vegetables and fruits are-out, at least

quite a number of them are, and there
are a few interesting facts regarding
them that should be of interest to the
trade. For instance prices are higher
and a few illustrations may be quoted
to give an idea of what the position is
at present and what the tendency is in
regard to sending prices higher. Stand-
ard peas are quoted at from 973 to $1.
This is practically what they opened at
last year, but recently the old pack stock
sold from $1.10 to $1.25, and $1.35 was
reported but generally for better grade
peas. Now, the new pack opening prices
will hold good for those who had their
orders in with the wholesalers previous
to the 20th of July, on which day the
new prices were issued. Those who
want to buy now will pay $1.10 for
standards, as a result of the conditions
prevailing.

Here is a comparison of prices.

(Opening) Future
910 1911 a1

2'5—Strawberries............. 1! 80 Pt 1
2's—Raspberries.......... c... 1774 2 ()u 2 02
2's—Cherries. ... PN 1 195
2's—Pess. standard 97 73—100 110
¥s—Early June......... ..... 112 1 1?‘ o 12
¢'s—Extra sifted ... e oen 175 175—-177F 190

The column: designated future repre-
sents prices which one wholesale house
at least is quoting for those who have
to buy supplies of the goods listed there-
in since July 20. Those who have fol-
lowed the reports in the columns of The
Grocer will hardly be surprised at the
figures. The market is bare of old
stocks, and some of the crops this year
have not been as heavy as expected.
Wholesalers are wondering what percent-
age of their orders they will receive.
They are inclined to be pessimistic on
that point. From general reports it is
understood that orders have been heav-
jer than ever this year and with the va-
rious houses showing increases in their
orders over last year’s figures it will be
appreciated that this year’s pack must
necessarily have been heavy to meet the
new demand. But the contrary is gen-
erally expected and about 60 per cent.
is believed to be all that will be deli-
vered of the pea orders.

Another question that is being asked
is about the price and the pack of to-
matoes. One wholesaler stated that he
expected to see tomatoes at $1.15 to
$1.17%. This is high of course, but was
ofiered as a genuine opinion. Tomatoes
have been selling around $1.55 to $1.60
lately and the market is as bare as a
beggar’s board. It was also stated that
corn would likely have to retail at 10c.
So much for the new prices. The mar-
ket is strong even with the new pack
coming in, but it is in a good healthy
condition. Tt is felt that the trade
would like lower prices for some rea-
sons but it is thought that it will be
quite a while before they will be realiz-
ed. At any rate there are no old stocks
resting in warehouses and the wholesal-

33

. 2’5 Peas, sweet wrinkle, Size No!
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ers have sold the goods they bought last
year and have received their money for
them, at least it is hoped they have.

The following are the opening prices
issued for fruits and vegetables :

VEGETABLES

Gro u;; B Gmu&A

fugee. .
2's—Beans, refugee, midget............
2's—Peas, extra ﬂno sifted, size No. 1..

9's—Peas, early June, -iu No. 3..
2's—Peas, standard, size No. 4.....
Gal.—No. 4 -uxhdnd s

z'sfcherrie: black, pitted, heavy syrup....
2 s —Cherries, black, not pitted, heavy syrup
—Cherries, red, pnoed heavy syrup......
2 -—Chornﬂ. red, not pitted, heavy lyrup
Gal.—Cherries, rod pitted
Gal.—Cherries, red, not pitted..... %
2'8—Cherries, white, pitted, heavy syrup. ..
9's Cherries, white, not pitted, heavy lyrup
2's—Currants, black, heavy syrup.
2's—Currants, bhck. preserved ..
Gal.—Currants black, standard..
Gal.—Currants, black, 'solid pack .
2's—Ourrants, red, heuy lymp
2's—Currants, red, preserved..
Gal.—Currants, red, ahndnrd
Gal.— Currants, red, selid mk

D bk o B Otk ottt B ot . B et

SSEEENNISNNIRESEASTSICELBLEIAR GRRET [ELT SRUIFETLES

3==s=sss§s§'= g

s lGoo-.berrlou heavy syrup.. cese 398
Gal—G eSS, 700

2 's— Lawtonherries (blackberries Ao
2s—Lawtonberries, preserved..........c..0u0 1 91‘ 1

Gal.—Lawtonberries, stendard. . 7

2's—Pineapple, sliced, heavy syrup
2's- Pineapple, grated, heavy syrup.
/5 s—Pineapple, whole, heavy syrup...
3's—Pi whole, heavy sy up...
2's—Raaspberri- s, black, heavy -yrup.
2's—Raspberries, black, preserved ..
Gal.—Raspberries, black, standard ..
Gal. —Rn-pbornel blaek, solid paek
2- -Raspberries, red, huvy symp
2's—Raspberriés, red. preserved. .
G-l ——Bmp};: rries, reg -L?x:ldlrd
Gal. —Raspberries, red, solid pack.
25 -Rhubarh, prvmrved
~Rhubarb, preserved. .
f-ul —Rhubarb, standard..

anRsIRRIVIII

I8

W =3 8 e 03 bO e €D =3 B BD
-

2's Strawbherries, heavy syrup (]

2's—Strawberries, preserved. . 02} 5
Gal.—Strawher-ies, standard . 25 27!
Gal.—Strawberries, solid p.ck 1] 25

Olover Leaf and Horseshoe brands salmon—
1-1b. talls, per dozen..........covvvennness sesses 227433
-1b. flats, per dozen....
-1b. flats, perdozem...........c0uuun

Lol
4-1b. ﬂ-u. dozen, $2.75, ﬂ!& llb. talls, d 60, $4.75
1-1b. flats, dozen, g' .

Oompreued corned llnoodool.lo 2s... 3560
beet, Is............ 200 Corned beef 1s. 160
Oompressed rned Corned beef hash,2s. 2 80
beef, 3s............ 335 Jellled hocks, 2s..... 350
brawn, 3s.... 315 Jellied hocks, 6s..... 12 00
Boneless pi leot.t 315
oaf 750
. 150 Paragonoxtongue,2s 8 50
260 950
200
335 400
160 350
i -4 1% Bucedsmokedbeet,js 150
140 Sliced smoked beef,1s 3 50

—_—

CANNED GOODS.

Toronto.—New prices on early canned
fruits and vegetables issued this week
are being studied with a great deal of
interest, the probable price at which
they would open on account of the hot
and dry weather having been rather un-
certain. Those who have orders in for
peas this year are especlally in luck, for
while opening prices are 97%, to $1.00,
they would not be booked at present by
local wholesalers under $1.25 per dozen.
Those who purchased before Jume 1st
will receive 214 cents per dozen off list-




3:
’

ed prices, while those who booked orders
afterwards up to July 20th will get them
at listed prices. Future buyers will have
to pay whatever conditions warrant. “‘I
am not at all anxious to sell peas, even
at $1.25,”” said one dealer, ‘“until we find
out exactly how we are situated in re-
gard to supplies. We must first take
care of orders now booked.”” Canners
will deliver about 60 per cent. of peas,
100 per cent. of cherries, 70 per cent. of
rhubarb, 65 per cent. of strawberries and
100 per cent. of eurrants and gooseber-
ries. Beans are not exactly known nor
is raspberries but the delievery will be
short. The percentage of delivery of
jams is as yet not known.

Tomatoes encountered a serious set-
back from the dry and hot weather at
the first of the month, but recent rains
have helped and the weather is now
more favorable, although warm-
er weather 1is just now need-
ed. Present econditions would in-
dicate a fair produetion. ‘‘Even if
conditions from now on keep favor-
able,’” said a local jobber, ‘‘I do not ex-
pect to see tomatoes open under $1. Last
year they opened at $1.1215 to $1.15.
Heavy winds in the Niagara distriet
have lessened the probable yield of late
fruits.

While nothing really definite regard-
ing the general situation in future sal-
mon is known, a reliable report from
British Columbia says that up to date
the sockeye on the Skeena river is a
poor pack, much less than last year.

Imported stocks of tomatoes are about
the only kind obtainable, and they are
being held as high as $1.60 per dozen.
The general situation in lobsters is
strengthening due to limited supplies, the
market having been bare of stocks when
the new pack arrived.

ONTARIO MARKETS.
POINTERS—

Sugar—Up 20ec.

Canned Goods—Opening prices named.

Tomatoes—Higher.

Peanuts—Firm.

Beans—Advanced.

Pot Barley—Higher.

Toronto, July 27.—The wholesale gro-
cery trade is steady but without any par-
ticular briskness. Travelers are still hol-
idaying which accounts perhaps for the
slight slackness. Collections are report-
ed fair.

Sugar under a higher raw market
caused by damage to the growing beet
crop in Europe by drought has advanced
20 cents per cwt., making a total ad-
vance of 75 cents since Feb. 1st. Of
late there has been a sharp upward trend
in prices of raws, speculators taking full
advantage of adverse crop reports, and
the faet that refiners were in need of
supplies. Cuban raws are worth around
$4.39 but the amount available is so
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small that refiners must soon look else-
where for supplies. Javas are worth
$4.50 landed in New York and beets
$4.68.

New prices have been issued on early
fruits and vegetables.

Sugar.—Since our last report, refined
sugar has been advanced 20 cents per
cwt., bringing local quotations up to
$5.05. It was pointed out last week that
a good strong sugar market could be ex-
pected with the movement depending on
crop conditions in Europe. Dry weather
has been prevalent in Europe and prices
have accordingly been boosted. Indeed
it is said that not since 1904 has there
been such a dry spell as during the past
month. Following that dry spell of 1904
refined sugar went to $5.75, the highest
in ten years. A late report says the
weight of beets will be 40 per ecent.
short. The weather is still unfavorable
and just at the moment no one seems to
know where the upward movement will
stop, now that the speculators are tak-
ing a hand. New York refiners must get
supplies and speculators realize this fact.
All depends on the weather in Europe.
One wholesale dealer says he looks for a
strong and advancing market until new
beets are available in Oectober, and prob-
ably the strength will continue even
then. However,at the present, the mar-
ket is strong, with the trade generally
looking for it to continue so, the meve-
ment of prices depending on the weather
in European beet distriets.

505

2014 515

Imperial granulated. 4 85
Beavergranulated................ . 485
Yollow,Dags ....cccoce00cee0cees .. 486

of granulated and yellow will be furnished
at 5 cents above bag pr{ou.

545

b 65

675

F 25

525

5 65

710

Bt. La Crg:d'“ . 760
Paris lumps, in 100-1b. boxes .. 59%
» in 504b. * ., . 806

’ BRI *  sicesesscssscsssssnssanies 6325

Dried Fruits.—Spot stocks of Valen-
cia raisins are limited and prices on
these are firm. The range of prices is
now from 8% to 9 cents.

The general situation in new erop Cal-
ifornia fruits is firmer. In prunes es-
pecially is the strength noticeable in the
larger sizes. Packers ol apricots are ad-
hering firmly to their quotations while
the undertone in peaches is strong. In-
terest has been lacking locally in new
crop California fruits. Conditions of
raisins in Spain are practically un-
changed. No opening prices have as yet
been named but probably will in a couple
of weeks. One estimate from Greece
sets the yield of the coming erop of cur-
rants at 160,000 tons. ‘‘Hence,’’ con-
tinues this report, ‘‘provided the above
estimate is not far off the mark, quota-
tions for new erop fruit would be con-
cidered safe.”’
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Beans.—The general searcity reported
in beans referred to in our last issue
seems to be well founded and prieces on
both prime and hand-picked have been
advaneed. It was thought that dealers
in the bean-growing district were hold-
ing back supplies but reeent enquiries
show but few available. ‘‘The local mar-
ket is about bare of beans,’’ remarked
dealer, ‘“‘and holders are higher in their
ideas. Beans have been in good demand
from construetion eamps, and this has
been increased on account of old pota-
toes not being available and new ones
high in price.”’

Prim - beans,per bushel.................00vnnin. 215 225
Hand pinkad heuns, rar hushel . 23 - 3

Olive Oil.—Prices on olive oil, especi-
ally the finer grades are well maintained.

So fa: couditions for the growing olive
crop is gond but nothing definite will be
known «¢ntil on in August when the
frosts in the European producing coun-

tries ar: over. Shipments will begin
about the first of December, reaching
here the first of the year.

Macaroni.—The market situation on
maecuroni remains unchanged, prices rul-
ing steady. Some fear has been express-
ed that delay in shipment of the Italian
product may be caused by the cholera
epidemic in Italy. Dealers state that
this article is showing a big increase in
consumption, those dealers who give it
the necessary attention resping an ex-
cellent trade.

MANITOBA MARKETS
POINTERS .—

Sugar—Advanced.
Syrup—Steady.
Cofiee—Firm.
Beans—Advanced.

Winnipeg, July 27.—Trade is again be-
ing brought back to its matural groove
after the break of the holiday. Travelers
have all been started on the road again,
after a week’s visit in the city for the
Exhibition, and with the ideal weather
that is prevailing for the maturing of
the crop, anticipate a hearty reception
in each town. The volume of trade
transacted during the Exhibition week
with visitors to the Fair was encourag-
ing, and considerably more than last
year. Several accounts were straight-
ened up and houses feel relieved, as they
have been able to get out a large nuny
ber of late shipments.

A feature of the trade during the past
week are two further advances in sugar
of 10 cents each per cwt. Starch has
been holding steady after the advance
of last week, while tea and cofiee are in
their same old positions. Beans are at
the present time following the tactics
of sugar, and during the last week have
made a further advance, totaling the ad-
vances within the last three weeks to 15
cents per bushel.
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Sugar.—As mentioned above, sugar
continued to advance at the latter end
of last week, going up to 10 cents per
cwt. on all grades and 10 cents again
on Monday. The strength of the
Southern markets and the scarcity of
supplies in the South are the causes
given for the recent advances. Owing
to these advances the demand for sugar
has been increasing, as it is well known
that the stocks at the present time held
in the city are none too large, and those
retail merchants who are not heavily
stocked are securing a fair quantity at
the present time. Present quotations

are :

Montreal and B, 0 ignnul:n.tod in bbls . g ;g
“  yellow, in bbls. .. . 503
5 " Inbb| n sacks. .. . ggg

cing ar, B -
&, in boxes (251 . 605
Powdered sugar, in bbhls. . 560
in boxes............ . . 560
* smuu qusnm.iu .85
Lump hard, in i e . 630
T R e . 640
ol ln 100-1b. cases.... .. .  ...... 637

Syrup.—No further advance has taken
place this week and a strong active de-
mand still continues, but it is the pre-
vailing feeling now that nothing much
will be heard of this line until the Fall,
when the lumber camps begin to stock
up.

12 5-1b. tins, per case.
610.1b. tins, per cate.
3 20-1b. tins, per case

Halfharealh PAPOWE...... - -cooveevnsevencs

Barbadoes molasses, in half barrels, per gallon. .

New Orleans mnl.ne- half barrels, per nllon. 5

New Orleans molmen per barrel, per gallon. ..

Dried Fruit.—Dried fruits of all kinds
are practically off the market at the
present time, one or two odd lines being
about the only lines offered for sale, and
these are at such prohibitive prices that
the average merchant is not handling
them at all. Reports from British Col-
imbia continue to confirm the statement
published about a month ago regarding
various crops, and it is expected on the
whole that high prices will prevail at
the opening of the new season.

Coffee.—Cofiee remains in the same »ld
position, and . local wholesalers have
given up predicting advances. Contina:d
strength still prevails and the demand is
still fair. Stocks are of fair size and
prices are firm.
Coffee, standard Rio. 0 144

Som
L28HE28

o
o
-~

Coffee, choiee.. ...
Coffee, extra choice.

o e
Beans and Peas.—Beans are certainly
cutting capers on the market of late, ad-
vancing .15 per bush. during the last two
weeks. Reports from Ontario indicate
that the crop is scarce, and higher prices
may be looked for in the near future.

Beans, 3-1b. picker, L R
Hand plked. b bushel ... ... 7"\ 1 3
PR RIS TS . .. e e e 3RS 285

BRITISH OOme MARKETS.

Vancouver, July 17 (Special).—Dealers
on the coast are looking for higher

prices in canned goods, for not only has
small fruits been a partial failute in the

east, according to reports here, but the
local crop of strawberries, raspberries
and plums is below the average.

New supplies are coming on the mar-
ket, and with the advance of the season,
potatoes are going down as the new
ones keep coming up. New apples are in
from California, but they are high
priced as yet. Pears are also arriving.
Apricots are arriving from Wenatchee in
eastern Washington.

DID LAURIER BETRAY US?

Did Laurier betray us when he spoke
and acted as he did at the Imperial
Conference ? No. He did not. But
somebody did, somebody that the aver-
age Canadian has never suspected before.
We really believe that the ‘‘average Can-
adian’” will find something along this
line to think about in this article in the
August issue of MacLean’s Magazine. 1t
is written by the Editor, who went to
London and followed the proceedings of
the Conference from the lLeginning to
the end.

NEW BRUNSWICK

John, July 27.—Sugar has attain-
ed a remarkable strength during the
past few weeks, and in spite of the fact
that the price is quite high, the demand,
owing to the preserving season, is brisk.
Two more increases of ten cents each in

all grades was noted this week, and
local dealers are of the opinion that
further increases may be looked for.
Rolled oats advanced 25 cents this
week.

Beans, ha Molasses, foy.

pioked,bus ... 220 32§ Barbados,gl 028 029
Beans, yellow & otatoes,

Ll

; i
No.1 18 Ham i's ........ iig o 139
Y oe.1b. . ... 0!
P."h...'.'.’..'f 195 200 Lard, compo
Peache, 35, ... ... 011 011}
dosen. ...... 300 305 Lard, pure,1b. 011§ 0 12
Raspberries, ~REREE 18 018
Aosen.. .. . 8 190 Pork.domestic
Tomatoes..... 145 1F0 mess........ 2100 121 50
Strawberries. 185 190  Pork, dumi A
Flour, Manitobs 6 15 6 20 '::n °:”_
tario.. 510 B 15 e o 14
Fish_ COohoes. 650 675
Ood, dry....... 500 510 Baked beans,
Cornmesl, o - 753 ven... ... 115 125
“" bbls. .'I.' © 335  Lemons, Messi-
Ostmul bbls.. 5 55 na, per box... 457 500
td. oatmeal... .... ] uger—
Rolled ontm-l 5 50 ﬂm .500 510
Bnckvio;&.’“ 0 er ustriap 49 500
groy, tyell 480 .4 90
Oal. raisins,seed- Lo il B B
| b 010 0 10} Plﬂl lumps .. 580 595

OUR BAD MANNERS.

Every now and then somebody rises
out of the congregation of the righieous
and declares that the ‘“‘Manners' of the
Canadian' child are terribly neglected.
The latest critic was Earl Grey and fol-
lowing his charges there was a prolong-
ed discussion in which the Public Schools
of Canada were apparently on the de-
fensive.

% 8h

NOVA SCOTIA MARKETS.

Halifax, July 27.—The sugar market is
strong. All grades of refined sugar were
advanced ten cents per hundred pounds
with the prospects of still higher prices.
The demand is heavy, and the drought
in Europe is said to be the cause of the
advance in the price of raw sugar.

A large canning firm have issued a
circular to their customers that they
will only be able to deliver about sixty
per cent. of the leading lines in veget-
ables.

Cheese also has been advanced a half
cent per pound by some of the factories,
Wholesale grocery jobbers report busi-
ness good. The travelers on the road
continue to send in good orders, parti-
cularly from Cape Breton, where all the
big industries are in full swing.

WHY JEWS ARE HEALTHIER
THAN CHRISTIANS.

midst of squalor the ‘‘poor”
Under the same condition
the ‘‘poor’’ Gentile contracts disease
and falls into degenmeracy. In =n epi-
demic it is the Gentile who sufiers. In
the recent hot weather it was Gentile
babies that died, not so much Hehrew
little ones. The August issue of Mac-
Lean’s Magazine contains an .rtizle ex-
plaining or suggesting an explaaation
for this phenomenon.

In the
Jew thrives.

COURSE IN CARD WRITING.

Continued from Page 29

block letterine and a piece of cardboard
to use as a pallette to rub the inked
brush out on—a procedure which is ne-
cessary to bring the point of the brush
to a flat edge.

The picture in the right hand corner
shows the proper way to hold a brush
when ruling a line. The three fin-
ger tips are held easily to the edge of
the square, and the corner of the brush
is allowed to rest on the card, making a
line the required thickness as the hand is
drawn from top to bottom (always to-
ward vourseli.) The flat edge of the brush
can be used when a thick line is requir-
ed. or in making large letters.

You will also notice in the picture in
the unper left hand corner of the accom-
panving plate. the proper position of the
brush in the hand when making the first
stroke of the letter ‘“S.”’ This position
is retained throuchout all the lettering,
except when such strokes as No. 3 in
letter A, No. 2 and 3 in letter B, etc.,
when the nosition is changed to the one
shown in the photo of the outfit.

Next issue will contain the lower case
of this same alphabet.

Note.—Anv further or special inform-
ation will be eiven regarding hrushes.
etc.. upon receint of reavest hy The
Canadian Grocer. or .T. C. ¥dwards.
care of MacTean Pub. Co., 143 Thiver-
sity Ave., Torontn.
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COMFORT SOAP’'S LATEST
PREMIUM.

The Comfort Soap people are to be

THE CANADIAN GROCER

packages.
This up-to-date idea is a saver of

time, labor, and money. Two inches of

and place it on your packages wherever
the paper meets.
Tapes with The Comfort Soap adver-

congratulated on the success of their tape will do the work of. two feet of tisemeni are supplied absolutely free by

latest premium, viz:—The Comfort Soap twine, and do it better, neater, quicker The

Sealing Machine now so largely used by

which
fact alone means a great saving of twine

Comfort Soap Company,

and cheaper. On one roll of tape you

up-to-date Toronto grocers. This ma- may have 4,800 advertisements, and ean expense to the owner of one of these

chine save time and twine, and gives seal up as many as 2,400 parcels. machines. The grocer may have his own

advertisement on the tape at less than
cost price. Every grocer should secure
not oeeupy any more space than a twine one of these machines at once before the
holder. The idea is simply for your supply runs out, especially when they
parceler to draw a moistened tape with can be had absolutely free of cost.—
Advt.

an up-to-date appearance to the counter These machines will make an attrac-
The Comfort Soap people are giving tive addition to any ecounter, and will

Free this Rapid Sealer to purchasers of

25 cases of Comfort Soap.
The machine is the most modern in-

adapted for the your advertising on it from the machine

. Get Wise . and Busy .

Mr. Grocer: Don't let your business grow flat and stale by hammering away at the same old lines. Get wise to the NEW ONES
(THE GOOD ONES). St. George, Princess and Banner milk will add a new tone to your business, bring you new customers,
bring back the omes you have lost and produce for you a faf living profit. The quality of these lines is unquestionable—
i Note our prices.

. St. George Evaporated Milk, 4 doz. in case—$3.35 Princess Condensed Milk, 4 doz. in case—$3.90
Banner Condensed Milk, 4 doz. in case—$4.40

5 Case Lots shipped, freight prepaid, to any rail point in Ontario.

J. MALCOLM @ SON Order from your wholesaler or direct from the

ST. GEORGE : i ONT. factory.

Rrackley-Nuf

Just Dandy-Beats Gandy

"POP CORN _

POPCORN-PEANUT CONFECTION

OPee-Chee Gum Co., Limited
- CANADA

LONDON

vention wrapping of
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NOTICE THE NAME

CLARK’

“Chateau” Brand Concentrated Soups

Chicken, Mulligatawny, Tomato, Julienne, Consomme, Pea, Vegetable, Mock
Turtle, Tomato Vermicelli, Mutton Broth, Scotch Broth, Ox Tail.

12 DISTINCT FLAVORS.

Tomato Soup Vegetable Soup

A delightful, palatable soup.

An examination of the contents will
prove our claim that the VEGE-
TABLES USED in the prepar-

TOMATOES are used. ation of this Soup are the BEST

It is just the PERFECT TOMATO THAT CAN BE BOUGHT on
SOUP. — the market

Julienne Soup Mock Turtle Soup

A highly nutritious Soup perfectly
made from the finest of selected
materials.

This Soup is growing in public favor
every day and we strongly re-
commend your carrying a good

supply.

The purest Tomato Soup ever sold
to the public.

Nothing but the FINEST of SE-
LECTED CANADIAN

A very appetising and tasty soup.

The stock for this Soup is made from
the best beef that can be obtained;
the vegetables are shredded.

A pleasing Soup that will be well
liked by your most particular
customers.

CLARK'S “CHATEAU” BRAND CONCENTRATED SOUPS ARE UNIQUE,
because they are ABSOLUTELY FREE from all COLORING, FLAVORING
and PRESERVING MATTERS, and are guaranteed by Clark’s to please your
customers. 2 SIZES—INDIVIDUAL and No. 1s.

WM. CLARK, Mbntreal

Manufacturer of the CELEBRATED PORK and BEANS

— ————— —=
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Manufacturers, Manufacturers’ Agents,
BroKers, Etc.

BRITISH COLUMBIA DIRECTORY

W. A. JAMESON FRUIT Glﬂwg:g’n.l:sSOClATION

“ - .
COFFEE C 0 T lrges packarsand shiopers of s We will never be buried
P il of AN n Bn um e, .
OFFIOE AND WAREHOUSES Wlth the unknown de‘d“'
Importers and Roasters of High Grade COR. WHARF AND YATES STS. - VICTORIA we ADVERTISE. There’s
Coffees. Branch at 14) Water Street, Vancouver. the whole I ° g in a nu t‘he“

Manufacturers and Proprietors of

“Feather-Light”” Brand Baking Powder
We also carry a full line of TEAS,

---we ADVERTISE; and,
therefore, we CANNOT be

SPICES, etc. IRY A unknown.”
Mail orders promptly attended to.
e e e e e g T WRTTG
Cor. Langley and Broughton Sts. Condensed Ad.
VICTORIA, B.C.

IN McLEOD & CLARKSON
Cmadian Grocer Mnuhclnren’“enuAn:ed-x’holulle Commission

The Condensed Ads. in this 144 WATER ST., VANCOUVER, B.C.
Paper will Mn‘ 'M results Can give strict attention to a few first-class Gro-

cery Agencies. Highest References.

“« Tara Your Seare [ THE BRAND THAT
Time Into Money.” INCREASES SALES

When you read this pa do you 2 :
ever think of the opportunity open to There is nothing so popular or so
you if you have spare time to look up much sought after in these warm
summer days as

new subscribers.
We publish other trade papers and

““STERLING’” BR AND

LIME JUICE

require representatives to push ecircula-
tion.

If you show business-getting quali-
ties, we can always offer you promo-
tion. Consider the opportunity of fur-
ther extending your business education,
and adding to your income at the same
time ; because, to be successful in can-
vassing for trade papers, you must
study and understand them ; to study
and understand them is to absorb prac-
tical information, and to increase your
earning power, by ﬁetting a grasp of
.“{Z day actual business happenings
as they occur and are disposed of.

This work, while affording valu-
able experience in 'modern business me-
thods, will substantially increase your
income, assour commissions are liberal.

It is a cooling, healthful and de-
lightfully invigorating drink. Our
guarantee of purity goes with
every bottle.

Stock “Sterling” Brand—a line
that will give good satisfaction,
and prove a ready profit getter.

THET. A. LYTLE CO., Ltd.

Toronto

When applying give references and state your qualifica-
tions for the appointment.

THE CANADIAN GROCER

TORONTO, CANADA
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ROYAL SHIELD BRAND
COFFEES
Campbell Bros. & Wilson, Limited

WINNIPEG

Selected beans, evenly roasted and ground on premises, guaranteed absolutely pure and of the
highest quality of any coffee on the market. We supervise the packing of every pound of
Royal Shield Brand Cotiee we sell.

ORDER YOUR REQUIREMENTS NOW.
: et ( - :

Write to our nearest office regard- JE
ing our prices on standard Canned
Fruits and Vegetables. Only the

Our Royal Brand Teas, Extracts,
Jelly Powders, etc., are of the same
high standard as our “Royal

E;:: S Colfess.” Gt our Peites choice brands stocked. 4
Campbell, Wilson & Horne, Limited Campbell, Wilson & Adams, Limited {
Calgary Saskatoon
Campbell, Wilson, & Smith, Limited Campbell, Wilson & Horne, Limited
Regina

Lethbridge

HUGH BLAIN—Vice-Pres

J. F. EBY—President

We are headquarters for all kinds of WRAPPING PAPERS
To be up-to-date you must use our

All weights

Broadstripe Sealing Paper--- "

IN ROLLS—9, 12, 15, 18, 20, 24 and 30 inches HEAVY
The finest and yet most economical paper you can use

Genuine Vegetable Parchment Paper

FINEST QUALITY GERMAN MAKE
Get our quotations on 5, 10, 25 and 50 ream lots

TOILET PAPERS---Square or Rolls

WE HANDLE THESE ON A VERY CLOSE MARGIN
YOU CAN SAVE MONEY BUYING TOILET PAPERS FROM US

EBY-BLAIN,LIMITED

Wholesale Grocers - - = .. - 'Toronto
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WILL NOT PROSECUTE IN EARLY CLOSING CASES

St. John Magistrate Maintaing Council Should Amend the
By-Law—Thinks City Has Not Power to Say What ‘‘Shops’’
Shall be Closed—Dealers in a Quandary.

St. John, N.B., July.27 (Special).—
“Am I doing my duty as a law-abiding
citizen in remaining open after 7 p.m.?”’
This is a question which is agitating
some of the local grocers who are anxi-
ous to conform with the law through
Anglo-Saxon principles, but who are
nonplussed owing to the complications
which have arisen in this connection.
The common council has decreed that
all stores with one or two exceptions,
such as drug stores, barber shops, etc.,
must close at 7 o’clock, while the police
magistrate has dismissed the cases of
those who were reported by the police
for violation of the by-law.

Some dealers have kept open through
each week while the law was in discus-
sion and while the cases were pending
while others remained closed after 7,
Now some of them do not know whether
they have to close or not, although the
by-law requires them to do so wunder
penalty of a fine.

The magistrate has said that the by-
law should be amended, the council seem
to think it is satisfactory, some dealers
want it repealed, and others desire it to
be sustained. The expectations are that
the by-law will be enforced hereafter,
and that if necessary an amendment will
be made so that the early clusing move-
ment may be upheld.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

W. J. Wilson of S. H. Ewing & Sons,
Montreal, will be visiting Newfoundland

in the near future. Dealers should be
on the look out for him as he carries a
large number of lines which are in de-
mand throughout Canada and the col-
onies, etc. They allow a good margin
of profit and prove extra fast sellers.
S. H. Ewing also begs to advise - the
trade that they are in a position to give
prompt attention to all orders received
by mail. Some oi their representatives
are now on holidays and all orders
should be forwarded direct to headquar-
ters.

The Harry Horne Co., of Toronto, re-
ceived recently another shipment of Eif-
fel Tower lemonade. This article, manu-
factured by Foster Clark, Ltd., Maid-
stone, Eng., has met with a splendid
reception from Canadian dealers. The
above mentioned shipment was the
fourth received this year and another is
on the way.

Laporte, Martin & Co., Ltd., whole-
sale groceries, wines and liquors, have
been advised by the Canners that they
will not be able to fill more than 60 per
cent. of the orders on hand for peas.
It would be well for merchants to place
their orders at once and avoid disap-
pointment. Prices will surely increase
rapidly.

Advices from FEurope show that the
shortage in vegetable crops have caused
a considerable increase in prices. Pea-
nuts have also advanced one cent. Read
Laporte, Martin & Co., Ltd., advertise-
ment in this issue and profit thereby.

Your Customers

look to you for ideas for dessert, especially when

apples are scarce.

Have you suggested pies made from

WETHEY'S

MINCE

MEAT?

(IN SANITARY CARTONS)

You have them. If not, get some quickly from
your jobber and PUSH IT, IT WILL PAY YOU.

J. H. Wethey, Limited

ST. CATHARINES,

. ONTARIO

TRADE NOTES.

MARITIME PROVINCES. — Thomas
F. Foley, grocer, St. John, N.B., as-
signed.

Halley, O'Kcefe & Co., wholesale groc-
ers, St. John’s, Nfid., dissolved, E. V.
O’Keefe retires, Jas. Haw and Wm. J
Halley continuing under style of Halley
& Co.

Blackstrap Molasses

FOR PRICES WRITE

W. S. GOODHUGH & CO.
304 Board of Trade Bldg.
MONTREAL

One
Difference

Between

“the Fels-Naptha
way'’ and old-
fashioned laundry
soaps was just a
half day--the latter
half of Monday.

It used to be the
Monday wash. “The
Fels-Naptha Way”
made it the Monday
morning wash.

TN
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]
| vour coons kepr| Manufacturers and Shippers
. PRO"IIEHTLY BE- of Eastern Canada, Europe and the United States who

? wish to get in right with the trade-increase of booming
FORE THE WHOLE- B i Ceniode atioald avail themselves of fhe Sl -

1 SALE TRIDE s 8 and service we offer.
Our five large warehouses at the five main distributing
g centres of the West enable us to cover the territory in an

aggressive and thorough manner.

We have an unrivalled connection among the whole-
sale trade of Western Canada. May we push the sale of
your grocery lines in this territory?

We call daily upon every jobbing house in Manitoba,
Saskatchewan and Alberta, ensuring every product we
handle being kept prominently before the wholesale trade
in a wholly effective way that no other house can offer.

o

It’s your move.

Nicholson & Bain

Wholesale Commission Merchants and Brokers
HEAD OFFICE - - WINNIPEG, MAN.
Winnipeg, Regina, Saskatoon, Edmonton, Calgary

45 o T e o oy e R s .

TEA LEAD The

(Best Incorrodible) Only

Buy “PRIDE OF THE ISLAND” Brand

Account
as extensively used for years past by most of the leading > 7\
packers of Tea in Canada. RegISter 77 W

ISLAND LEAD MILLS, LIMITED
Tel. Address: “"Laminated,” London. LIMEHOUSE, e
A.B.C Codes used 4th and 5th Editions LONDON, E., ENG. 5 i
Canadian Agents HUGH LAMBE & CO, TORONTO THAT will fit
J. HUNTER WHITE, ST. JOHN, N.B any safe.
CECIL T- GORDON, MONTREAL THAT takes
little counter

space. Sheets lift out ard fit any safe

USED OVER THREE YEARS

Newmarket, Ont., Jan. 3, 1911.

Am pleased with the new Commercial Register
which I purchased of you. I used the old one over three
years, and while it was in good order, it became too small
for my increased business.

1 have examined others, but still think yours takes
the lead.

Cocoanut
THAT SELLS

/, McLean'’s
“WHITE MOSS”

sells because of its rich, nutritious flavor, its
long fine cut shreds.

G. H. KNOWLES

Send Us a Postal for Full Information.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

Canadian Cocoanut Co., 5% Marac
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BARREL PORK

SHORT CUT
HEAVY MESS
GUNNS PIATE PORK
GUNNS LEAN PORK
PICKLED ROLLS

SPECIAL PRICES

GUNNS LIMITED

PORK AND BEEF PACKERS

WEST TORONTO

A CHOICE ARTICLE

FOR THE
Campers and Summer Widowers

is made from the best
grade of Coffee, Pure
Granulated Sugarand
full Cream Milk.

It is RICH and al-
ways READY, by simply adding boiling
water; one can making twenty-five cups-
ful. Will keep in same can after opening.
Your Jobber can supply you at factory
priceson all REINDEER BRAND GOODS.

Condensed Coffee

o

LIMITED

TRURO, NOVA SCOTIA

Fearman’s
English Breakfast
Bacon

Unsurpassed for
quality, a little
higher in price, but
well worth the
money.

F. W. Fearman Co.
HAMILTON s

Roll Bacon

ESPECIALLY MILD CURED.
AS FINE AS ANY BREAK-
FAST BACON.

WE ARE MAKING A SPEC-
IAL CUT IN PRICE AT
PRESENT.

THE WM. RYAN, LIMITED

Pork Packers and Wholesale Produce Merchants
Packing Houses 70-72 Front St. East

FERGUS TORONTO
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Provisions and Live Hogs are Steady

English Bacon Market Holds Firm—Good Demand for Pork
Products—Smoked and Cooked Meats in Good Demand—But-
ter a Little Steadier—Egg Prices Unchanged—Cheese Unset-
tled—Rains Should Increase Production.

Live hogs are steady on Canadian
markets, even some slight advances be-
ing noted at some centres. The Eng-
lish bacon market is apparently holding
its own, and there is quite a keen de-
mand for hogs here. Then again, farm-
ers are busy with the harvest and ofier-
ings are not as large as they otherwise
would be.

Trade Loth export and domestic is re-
ported quite satisiactory of late. Smok-
ed hams and cooked meats are in good
demand in all parts of the country and
prices are accordingly firm. A Dbetter
movement of lard during the past week
or so is the report from some centres.

There is something of a firmness to the
butter market, the sequel of the decreased
production on account of the dry and hot
weather and also of the steady demand.
Prices across the line are also steady.
lecent rains have however helped pas-
tures, and an increased production of
butter should be the result.

The egg situation shows little altera-
tion. Receipts on the whole continue
quite liberal for the season and demand
is steady in character. The shrinkage
is still large, thus in many cases mak-
ing a wide margin between prices exist-
g at country and city points.

The cheese market is rather unsettled.
Of late prices have been firming, but the
recent rains should greatly improve the
output of cheese as far as quantity is
concerned.

MONTREAL.

Provisions.—Farmers are busy haying
just now and are not bringing in heavy
ofierings in the form of hogs. However,
this is only a temporary condition. It
s reported that hams are scarce, espe-
clally the medium varieties and the price
shows a slight advance this week. There
Is a steady demand for lard and hams
but otherwise no ieature presents itself.

Pure Lard—
léluuu, 50 Ibe., per Ib............

v 1t
ases, Lins, etch it ile. y lO%
poipens O B A

Pails wood, 30 lbe. net, per Ib. 010§
Pails, tin, 20 1bs. gross, per Ib. . v 10
Tubs, 50 Ibs. net, perlb...., 01
Tierces, 3.5 lbs., per Ib.... 0 lg!
One pound brioks .....e..ovenerinencnennns coes 0113
Jompound Lard—
0 09§
: st
" - " “ . -
f’m mmu net, per 1b.. s g ;g’
1bs. gross, per Ib
Tubs, 50 lbs. net, per lb.... zgi

Tierces, 376 Ibs., per Ib.....

09,
One nd
ﬂPork—po“ L ease s S SR SIS A - 1 l
eavy Canada short cut mess, Lbl 3545 pleces ....
L S i B L ...... m ........ ﬁ g?l

Sawoccocccoooe
1 ekt et D 1 et ot et
ou»mmswmg;w

Butter.—There is something of a
ness to the butter, especially for cream-

firm-

ery. The old country is now enduring
a hot wave similar to that which passed
over Eastern Canada early this month
and as a result of the two spells, the
butter market shows new strength. De-
mand is steady.

L e e e SRR SRR AR b
T I I o= Lo cvns s siisessnanns sivs os 018 020

Eggs.—There is a steady demand for
eggs with receipts continuing liberal.

The price is somewhat firmer, otherwise
the market is unchanged.

Cheese.—Recent rains should greatly
improve the output of cheese as far as
quantity is concerned. The export de-
maod is steady, the local price is a lit-
tle easier and it is believed that the
present position is higher than it will
be in a few weeks. However, that is
only an opinion.

Quebec, large
Wut.e.ll'n. large...

twins
i small, 20 lbs
Old cheese, large

TORONTO.

Provisions.—Live hogs are higher by
25 cents this week, bringing quotations
at country points up to $7.35 per cwt.
Under the higher hog market of the past
two weeks, provisions, especially those
lines in greatest demand, exhibit a firm-
er tendency. Smoked hams of all kinds
are % cent higher, while cooked hams for
which there is an exceptionally good de-
mand, are being held at 26 to 28 cents.
Long clear bacon is quoted at 11} to 12
cents, heavy mess pork at $19 to $20,
and short cut is up to $22.50 to $23 per
barrel. A quite satisfactory demand is
reported for pork products, while a bet-
ter movement of lard, which was quiet,
is reported by some dealers this week.

43

@|mnoked meats—
017 0174
0163 v 17
014} 0153
019 020
vees U 20
016 018
Roll bacon, per 1b.. .0113 012
Shoulders .... .... L0111 011}
Pickled meats—1 cent less than smoke
Long clear bacon, per Ib .. 011 v 1i}
Heavy mess pork, per bbl 19 00 20 0u
Short cut, per bbl..... - 22 5) 23 00
face: Gemmas, por i 1030 014
rd, Lie r e .
*  tubs el . .01 010!
e M o) (l)(s) g })g
‘* compour ds, per lb.. .0 9
Live hogs, .r.(bu?terypolnm SRR
7S oo O R S A 7170
Dressef NOMB. o coveees. coocecscsneostosarsioses 975 18 50

Butter.—The best grades of butter are
quite steady, but a good deal of uncer-
tain quality is finding its way to the
market. No change in prices are made
this week. The recent rains helped the
pastures and will consequently tend to
increase the production of butter.

Fresh creamery print ....
Creamery solids......
Farmers' separator butte
Dairy prints, choice...

No. 1 tubs or boxes. ...
No. 2 tubs or boxes

Fggs.—No change is made in quota-
tions of eggs this week and the general
situation has deviated little. Wholesal-
ers continue to make strenuous com-
plaints in regard to the quality of eggs
which country dealers are shipping. *‘‘If
1 paid only 10 cents a dozen for some
shipments, 1 would still be losing
money,”’” said one dealer. ‘‘Only the
other day, we received a case of eggs of
which 12 dozen were culls. When will
the country dealers learn to be more
particular about the quality of eggs ?”
he added. Strictly new laid, which are
scarce, are bringing 22c¢c. to 23 cents per
dozen.

o) 92
o b N it gy

Cheese.—Under a hardening of prices
at country boards and a good export de-
mand, new cheese is higher this week by
1 cent per pound, bringing large up to
123 to 13 cents. There is some small
quantities of old cheese still available
at 15 to 16 cents.

New cheese—
TRO. . coreres ooss 013
Old cheese. 015 016
Poultry.—Prices are steady but un-

changed while trade is only normal.

New twins...... 013
Old Stiltons ... 015

Fowl, live. ..... 013 014
Broilers, live.... 016 018

Duchkling, live.. 0 1t 015

FOR YOUR ADVERTISING.

LLUNCHEON TONGUE.—Packed in an
establishment where cleanliness prevails.
Tender and of fine flavor.

RICE.—Cooks beautifully—rich in nu-
trition—easily digested—with the rich-
est flavor.

FLAKES.—A palatable, ready-to-eat
ceral—no cooking.

Quality Corn Starch makes desserts
that are both delicious and wholesome.

BACON.—Cured by a process which
produces 3 most delicious flavor.
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Hamilton Grocers Liven Up Niagara Falls

Put on a Variegated Programme at Their 22nd Annual Excur-
sion to the Big Cataract—About 6,000 in Attendance—Free
Refreshment Stand Does Big Business—Ball Game, Races and

Music in Abundance.

Niagara Falls, Ont., July 27.— ““The
22nd annual outing of the Hamilton Re-
tail Grocers’ Association was held here
on Wednesday, July 19.” So said the
press despatches

There have been other picnics to Nia-
gara Falls. There have even been other
picnics from Hamilton, but the 1911
outing of the Hamilton Retail Grocers
will go down in the annals of history
as the greatest picnic of the decade both
in regard to number and successfulness.

Grocery clerks now in their teens will
take their grandchildren upon their knee
and in glorious terms describe how the
grocers of the Ambitious City, with aid
of friends and their friends’ friends, to-
talling close to the 6,000 mark, descend-
ed upon the famed Victoria Park and
made it theirs for one long and eventful
day. Not one of the 6,000 souls that
took the trip to the hamlet by the Falls
but was completely satisfied with the
day’s fun and enjoyment

Ten +trains on two lines of railway
were required to carry the large number
of excursionists who took in the event
Those on the TH. & B. were let down
at the ravine opposite the park while
passengers on the other railroad enjoyed
a trip by trolley along the river's edge
to the appointed place. While a number
took advantage of the trip to Buffalo, a
good large number betook themselves to
Victoria Park to spend the day

J. 0. Carpenter who was in charge of
the transportation end of the event is
to be congratulated on the excellent ar-
rangement for the handling of the crowd

And the weather was ideal. All day
0Old Sol looked down upon the event

KO-KO-BUT

MORE ECONOMICAL
MORE DIGESTIBLE
MORE WHOLESOME
THAN BUTTER

100%
Pure Vegetable Fat

The Best Grocers sell
KO-KO-BUT

DO YCU?

Dominion Cocoanut Butters
LIMITED
46 University St., - Montreal

THE
PERFECT cookING BUTTER

with a cheering smile. Only for a few
moments around six o’clock in the eve-
ning did he disappear from view while
gentle drops of rain pattered down upon
the fun making. Then he came out
bright again as if to bring the people to
a realization of the excellent weather he
had provided for the day’s sport.
Nobody Married Need Apply.

The fireworks for the day started when
the east end ‘‘Old Maids” lined up
against the west end ‘‘Bachelors’ in an
indoor baseball match held qutside in the
park. It made the modest girls who

witnessed the game blush with shame to
see the ‘‘Old Maids’’ chasing the ‘‘Bach-
elors’”’ but all to no avail, for when the
smoke had cleared away, it was found
that the ‘‘Bachelors’” had trotted off
with the honors to the tune of 12-9.

The game was somewhat late in get-
ting started because the ‘‘Old Maids”
had considerable difficulty in arranging
their new fangled dresses. But when at
last they did appear, they did indeed
look natty in their pretty blue harem
skirts with latest trouser effect.

The contest was the more keenly
fought because of the gold watch fob
presented to each of the winning team
Some one asked before the fray if it was
a burlesque affair and when the game
was over they were still asking the same

Continued on Page 48
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Seven delicious Jell-O flavors.

IR ST .

They Wanted Jell-O

Children should not be forced
to eat what they actually dislike.
Grown-ups wouldnt stand it.
Anything distasteful has a dis-
turbing influence on the digestive
processes and is harmful to health.
The old notion that the less pala-
table your dinner might be the bet-
ter it was for you, no longer exists.

JELL-

is good for the children, and they
all like it.

Every mother recognizes this fact, and the children get Jell-O now
instead or heavy desserts that often cause trouble.

THE GENESEE PURE FOOD CO,

Bridgeburg, Can.
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:“:{_‘;:l learn to rely upon your judgment. Gillett’s

Goods have long been acknowledged as the Standard of Canada.
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Magic Baking Powder

same

Contains no Alum and conforms to the high standard
of Gillett’s Goods.

E. W. GILLETT COMPANY LIMITED,
TORONTO, ONT.

Winnipeg Montreal

A eSS

TO THE WHOLESALE TRADE ¢

MINION | | West India Co., Limited

305 St. Nicholas Building
SILENT MONTREAL

THE CANADIAN HOUSE OF: s

Sandbach, Tinne & Co., Liverpool, Eng. 3
Sandbach, Parker & Co., Demerara, B.G. iHid

MADE NV CANADA

E e s s SUGARS
e
1

There is no brand of matches on the

: ik, pommion marcu || MOLASSES

-
. : . and all West Indian Produce
Has a stem of good quality wood which
does not break, and a head that stays We represent some of the chief houses
on when the match is struck. in Barbados, Trinidad, Jamaica, St.
It is boxed in attractive form and is no Kitts, Antigua and other islands, besides
sooner on your shelf than it is off having our own house in Demerara,
1y again. which was established there in 1782.

e THE DOMINION MATCH CO., LIMITED Ank o Jor Deeee SN e

your orders for the coming season
DESERONTO, ONT.

or Canada Brokerage Company, Limited, Toronto West India CO., Limited
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C & C CARLISLE
arr 0. EnxcLanD
Purveyors of Biscuits
to H.M. the King

If you stock Carr’s you will have
varieties to satisfy every taste and
suit every occasion.

Carr's Biscuits will reach you in air-
tight tins and in as crisp a condition
as when they left the factory.
ASK FOR COPY OF OUR ILLUSTRATED PRICE LIST

— &

“Flite”

true toitsname, the best cook-
ing and drinKing chocolate
made.

Diamond

nothing better for eating in
this style is made anywhere
AND IN ADDITION good

profits to the retailer.
Ask your jobber.

John P. Mott & Co.

AGENTS:

Wm. H. Dunn
Montrealacd
Toronto

Hamblin &
Brereto
Winnipeg and
Vancouver, B.C.

Halifax, N.S. L : G5,
BELLING AQGENTS: g .Ce.. I:id..u"’ ¥ F|NCER CREA_, e
J. M. Douglas & Co. R S. McIndoe Calgary | \JINLER L _;_MS/
Montreal Toronte : : T
. Huxl Tees & Persse  Johnston & Yockney f
on “‘;:n::pel Calgary Edmonton T. A. McNab &

Co., St. John's,
Newfoundland

Frank M. Hannum, Ottawa

—" - )
2>, e
“Co ox TORST
= [ . " Y -

e

Brand’s
Rolled Tongues

In summer time the housewife little thinks of unnecessary cooking, and invariably
buys her cooked meats from the grocer.

Here is a line that you can recommend to all of your customers as the finest cooked
meats on the market. The greatest care is exercised in every part of the process of pre-

serving. The glass jar enables the buyer to see the excellent quality of the meat. The
jar will later be useful for jellies, etc.

The same artistic packing gives you ample opportunity to make an extra good ’
window or shelf display, and the profitis well worth while.

BRAND & CO., LIMITED 573 %,
MAYFAIR, LONDON, ENGLAND

NEWTON A. HILL, 25 Front St. East, TORONTO H. HUBBARD, 27 Common St.,, MONTREAL
McLEOD & CLARKSON, VANCOUVER, BC.
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Flour and Cereal

Prices Unchanged

Sales of New Crop Winter Wheat Flour to Britain—Export
Spring Wheat Flour is Quiet—Cornmeal is Less Firm—Rains
Help United States Corn Crop and Prices Decline — Cereal
Trade of Hand to Mouth Character.

Neither flour nor cereal markets show
any change in prices this week, nor any
special features. Flour is steady as is
also rolled oats at last week’s advance.
The strength in the cornmeal market is
not so marked as for the past two
weeks. A normal amount of trade is in
evidence, although naturally for the sea-
son demand is of a hand to mouth
character. A despatch from Montreal
says there is some demand from foreign
buyers for new crop winter, wheat flour,
and as Ontario millers are selling it ten
cents per barrel below old crop wheat
flour, sales of several lots were made
for August shipment. The export trade
in spring wheat flour is quiet, but the
local demand continues good.

Fluctuations in wheat have been con-
fined within a small margin, prices go-
ing up and down as reports of crop
prospects affect them. The future mar-
ket is in an uncertain condition at the
present time, everything depending upon
the weather, not only in this country
and the United States but also in
Russia, whose crop is ready for ship-
ment about the same time as our own.

Rains that meant millions of bushels
added to the corn crop eased prices for
that cereal on the Chicago market at
the beginning of the week and Canadian
prices took on a similar tendency.

The estimate of 200,000,000 bushels of
wheat as the crop of the Canadian
Northwest made two weeks ago is now
generally credited, while some recent
estimates exceed that quantity.

MONTREAL.

Flour.—Prices remain unchanged. The
market is steady and firm. Trade is
fairly good; the local demand being
healthy. There is no {feature to the
market.

PN T
838888

Rolled Oats.—The market continues
firm, retaining the strength that has
characterized it throughout the summer.
Demand is maintained although locally
it is not much more than fair. Prices
are higher this week, reflecting the
strength of the rolled oats situation.

- 0000 008000
BRBINY

-3
o

TORONTO.

Flour.—With No. 1 Northern Manitoba
wheat at $1, flour is steady but ex-
hibits no particular firmness. The future
flour market is an uncertain quality at
the present time, everything depending
upon the weather not only in Canada
and United States, but the world in
general. Business in flour is normal.

Manitoba Wheat.

106 Patont, In OAF JoB.ccoscccecscccosscsscscses soes 510
3nd Patent, in car lots... sov. B
Strong bakers, in car lots. o soss K00

Feed flour, in car lots.

Cereals.—Corn, under a decline on
United States markets, eased off this
week, going 21 cents per bushel lower on
Monday. Rolled oats maintain their
steady position, however, under a simi-
lar tendency in the oat market. Trade
is normal for the season.

Rolled oats, small lots, 80 1b. sacks ............. .... 245
' " Bbagstocarlots............iiiiin wus 225

Bt and lated 1, 88 1b. sacks . 270
Bolladwluu. small lots, 100 Ib. brls..... . 29
DI SO O IOMD. < s e s v 0ossvosoos ss0n 27

Cornmeal, 100-1b. bags............coovvuiiinninns vuus 19

TRADE NOTES.

Jacon Goldberg, grocer, Vancouver, B.
C., assigned.

Charles Young & Co., grocer, Van-
couver, B.C., assigned.

A. Nicholson, grocer, Vancouver, B.C.,
sold to A. E. Eckardt.

Both Gananoque and Simcoe, Ont., are
holding library voting contests.

The West Pacific Canning Company,
Vancouver, B.C., incorporated.

Karr & Son, grocer, Collingwood
West, B.C., sold to Carter & Bell.

Irvine & Hutchinson, grocers, Kerris-
dale, B.C., sold to Jardine & Dicken-
son.

Mrs. Stratton has purchased a gro-
cery store on Coteau St., Moose Jaw,
Sask. She takes possession on Aug,
1st.

The Edmonton, Alta., business men’s
excursion was held from July 17 to 21.
The itinerary included a large number
of towns in Alberta. A neat little fold-
er was issued giving the names of those
who were going as well as the points
touched.

T. R. Bremmer, Macleod, Alta., has
sold his interest in the White Hall
grocery store to the other partners,
Rhodes & Day.

Chas. Williams has erected a large
store on Sixth Ave., South Hill, Moose
Jaw, Sask. He will deal in groceries
and fruit as well as dry goods.
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MOONEY S
- PERFECTION

. Chy mw

T' HOONEY BISCUIT & CANDY, C0
STRATFBRD CANADA

have proved phenomenal sellers
right from introduction. Every
dealer who has handled our line
has sent in repeat order after
repeat order.

The reason lies in the distine-
tive quality and flavor of Per-
fection Cream Sodas. A little
more care in the making and
baking results in Mooney’s Per-
fection Sodas being a good deal
better than the next line.

Well and attractively packed.
A good profit in the selling
makes Perfection Cream Sod:s
a profitable stock for you.

The Mooney Biscuit
& Candy CO., Limited

Factories at

STRATFORD, ONTARIO
WINNIPEG, MANITOBA

BRANCH WAREHOUSES

SYDNEY, C,B. HALIFAX
OTTAWA HAMILTON
CALGARY VANCOUVER
FORT WILLTAM ST. JOHN'S,
NEWFOUNDLAND

Progressive Grocers Push

MAPLEINE!

(A FLAVORING)
GOOD PROFIT, STRONG

DEMAND
EXTENSIVELY ADVERTISED
ITS USES-Mapleine makes better
Syrup than real maple at half the

cost, and is delicious for fiavoring
pastries, ice cream and confections.

Order from your jobber to-day or

Freverick €. Robson
& €o., Sales Agents
26 Front St. E., Toronto

Cresceat Manufacturing Co.,
Seattle, Wash.

When writing advertisers Hndly»mon-
tion having seen the advertisement in
this paper.
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Continued from Page 44

question, Those who pleaded guilty to
having taken part in the melee were as
follows :

East End ““Old Maids’’—G. Cann, p.;
D. Donovan, 3 b.; M. Cummings, r.i.;
Eric Jamieson, s.s. ; E. F. Henderson,
1.f. ; M. Burkholder, C. Stroud, ec.; C.
Sanderson, 2b. ; J. L.. Brown, 1b.

West End ‘‘Bachelors’’—C. Baxter, c.f ;
J. Williamson, 1b.; Jno. Knox, p.; J.
N. Semmens, 3 b. ; R. Forman, s.5. ; A.
Hobson, c. ; W. Playter, r.f.; A. Lavis
2b.; C. Henry, rf.

Official—Umpire, D. M. Barton. As-
sistants, all the players and numerous
rooters

And the Band Played.

There was plenty of music during the
day. The band of the 91st Highlanders,
of Hamilton, under the leadership of
bandmaster H. A. Stares provided an
excellent programme. The pipers from
Hamilton contributed their share while
the Rube band, under the leadership of
““Aunt Susie,”” discoursed sweet strains
at intervals during the day, providing
amusement for young and old alike,
their latest accomplishments (?) making
a decided hit. Then there was another
source of music, unannounced upon the
programme. It happened in the baby
show when 25 infants in the contest be-
gan a chorus more or less musical, but
mostly less. Hamilton controllers were
the judges in this event and they are
“‘some judges’’ of beauty—or at least of
babies.

Graced by Old Age.

The manner in which this picnic is pa-
tronized was shown in the next event.
Eightv-nine was the age of the oldest
lady excursionist, while the oldest
gentleman was of a similar age. Then
a Hamilton family of 12 trooped on to
the platform and carried ofi the prize
ticket, the mother remarking ‘‘and
there’s three more yet at home.”

Then began a series of races and con-
tests headed by the Niagara Falls to
Hamilton pigeon race down to the
greasy-pig catching competition. Only
those who have had experience in catch-
ing porkers can imagine how interesting
this event is.

D. McEre now has a faithful briar to
bring back fond memories of the gro-
cers’ picnic. He slid past the tape
ahead in the clerks’ and drivers’ race.
J. Baxter gave an example of the way
he gets down to work in the morning,
and carried off the second trophy, while
J. Ewen and L. Christie came third
and fourth at such a record speed, that
their employers are thinking of dispens-
ing with their horses and allowing them
to deliver on foot.

Speed Among the Grocers.

Then there was the Grocers’ Associa-
tion Race. No one was arrested for

loafing in this contest as there were no
policeman near. The contestants showed
the way they are going to go aiter those
customers who run off without paying
their bills. J. M. Semmens went to the
tape like the hired man coming in for
lunch. E. Henderson and .J. Knox came
in second and third, respectively.

The ‘“‘beef trust’’ also had their in-
nings. The fat men’s race was next an-
nounced and waiters with refreshments
were stationed at intervals along the
route. No records were broken except
those for broken suspenders. The rube
band played “I am coming.”” They
played it over seven times while V. T.
Carey, the winper in this stampede, was
completing the last 25 yards. J. H.
Bates came in 13 minutes later, and re-
ceived a fancy vest which is a good big
donation when you consider this was the
fat men's race. D. M. Scott was third
and had an excellent excuse for not win-
ning. He didn’t give it to the spec-
tators. He didn't need to.

I1f Hamilton ladies’ pitching is a sam-
ple of the general run, no man need be
afraid of a flat iron from his wife's
hand. However, after a great many
weird attempts they managed to give a
good enough exhibition to carry off the
prize tea. Numerous other events from
bunny catching contests to the ladies’
backward race made the time fly -all too
fast.

Carry System to Their Picnic.

There is another feature of this picnic
full worthy of description. That is the
refreshment department, the handling of
which the Hamilton grocers now have
down to a science. This department
supplies all the excursionists with tea,
coffee, milk and lemonade free of charge.
When one considers the large number in
attendance, they realize that this is no
easy task, and the committee, of which
A. G. Bain is chairman, is to be congra-
tulated on the systematic manner in
which it was conducted.

Sixteen hundred and fifty gallons of
drinkables consisting of tea, cofiee, milk
and lemonade were handed out over the
refreshment counters. Six thousand pa-
per pails were necessary to accommodate
the rush. However, there was no rush,
at least nothing like a person would ex-
pect when 6,000 people are seeking free
refreshments. All was conducted on sys-
tematic lines. The people entered at one
end of the capacious booth, where at a
30 foot counter they were served with
the liquid refreshments, passing out at
the farther end and thus avoiding any
confusion.

Those in charge of the picnic were as
follows :—

Chairman, I©d. Hazell ; treasurer,
James Main; secretary, M. R. Hill ;
transportation, .J., O. Carpenter ; print-
ing, W. Smye; refreshments, A. G.
Bain ; amusements, M. R. Hill ; music,
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Harry Taylor ; reception, J. A. Mecln-
tosh ; games, John Forth; John Knox
was secretary and John Brown, trea-
surer of the games committee while D.
M. Barton was official starter.

On the Side.

A citizen of Niagara Falls when asked
what claim his town had to fame said :
‘‘Because it is the holiday ground of the
Hamilton grocers’ picnic.”

Did you see the ‘‘Maid of the Mist”
go up to the falls ? No, but I saw the
“‘Old Maids’’ go down to defeat.

The ‘‘Maid of the Mist’’ wasn't the
only maid to receive attention from Ha-
milton’s youthful “‘counter hoppers.”’

Jack Williamson was the heaviest man
in the ball game. This does not refer
to his batting, however.

The ladies discarded their high heels
and raced along in stocking feet.

The 22nd annual—and only one occa-
sion on which they did not have real fine
weather.

‘“What’s the difference,”” asked one
member of another, ‘‘between a man who
has seen the Falls, one who hasn’t, and
a bottle of mucilage ?”’

“‘What is the difference ?"’

‘‘Well, one has seen the mist, the other
has missed the scene.’”’ :

““And what about the bottle of mucil-
age 7"

“Oh,” calmly replied the other, ‘‘that’s
the sticker.”

Geo. Hunt, a member of the Hamilton
association was the oldest athlete on
the field. He is just 80 years old and
made a good showing in the race for
men 60 years and upward.

If there’s anything that attracts a
crowd more than a free lunch, it's the
grocers’ refreshment booth. It has the
bargain counter raid backed right into a
corner.

A. G. Bain has had charge of the re-
freshments for the past thirteen years.
The first year an ordinary boiler was the
only equipment. Now eight big kettles
holding 40 gallons apiece, each having
its own furnace, is required, while twenty
men are necessary to serve the people.

Everything went off like clockwork, a:

if it had been rchearsed beforehand.
Even the pig seemed to know what was
required of him.

“The next event’’ announced the meg-
aphone artist ‘‘is for youths, sixty
years and over—Let the sprinters come
forth.”
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Important to Grocers and Dealers

A PERPETUAL INJUNCTION

has been issued by the U.S. Circuit Court,
Northern District of Ohio, Western Division

RESTRAINING
THE BOUR COMPANY OF TOLEDO, OHIO

and

B. C. HOLWICK OF CANTON, OHIO

from MAKING OR SELLING coffee mills' with cutting plates like
or similar to those used in

“Royal” Electric Coffee Mills

patents on which were granted to the A. ]. Deer Co. M’'ch 29, 1910.

Infringers Take Notice !

The infringement suit just closed against the Bour Company and
B. C. Holwick sustains in every particular the A. J]. DEER COM-
PANY'S bill of complaint as to the infringement of the “ROYAL”
ELECTRIC COFFEE MILL patents. Dealers should be very care-
ful in buying electric coffee mills in the future to make sure they are
not buying infringing machines. It is our intention to vigorously
prosecute all infringers of the patents on our line of coffee mills
and food choppers.

We manufacture the largest and most complete line of electric
coffee mills in the world. Prices range from $75.00 up. If interested,
we will be pleased to forward our latest 1911 catalog which explains
and illustrates our complete line.

All “ROYALS" are fully protected by U. S. and Foreign patents.

When you deal with us you get the best mill, a full guarantee and
absolute patent protection.

The A. J. Deer Co.

Manufacturers of “ROYAL” ELECTRIC Coffee Mills

(The Mill that cuts the cofiee)
Meat Choppers, Drills, Meat Slicing Machines
Coffee Roasters

54 West Street Hornell, N.Y., U.S.A.

We an Supply Yoﬁ
With Small Fruits

YOU get good valuewhen

you buy your small

fruits from us. We are

prepared to handle them

on consignmentas we have

an up-to-date Cold Storage
Plant.

WRITE US FOR PARTICULARS

Lemon Bros.

Owen Sound, Ontario
and Sault Ste. Marie

WE are large BUYERS
and dealers in WOOL.

Country merchants should

get in touch with us early

for prices—an opportunity I

for you to do some extra

trade and make extra

profits.

WRITE AT ONCE

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments
Write us for prices. Phone order at our

exXpense.
TORONTO SALT WORKS
TORONTO ONT Qo J Crivwr. MANAGER

O. E. Robinson & Co.

Manufacturers and Buyers of Dried,
Evaporated and Canned
Apples
Ingersoll, - - Ontario
ESTABLISHED 1886

e a EPPS’S COCOA

The favorite with young and old. Delicious, fragrant, ‘‘ Epps’s’ contains
the maximum of nourishment in Cocoa. ‘‘Epps's” stands for excellence

EPPS’S MILK CHOCOLATE

of unsurpassed quality at a popular price.

Special Adents: C, E. COLSON & SON, Montreal, Manitoba: BUCHANAN & GORDON, Winnipeg
d. W. GORHAM & CO., Halifax, N.S.

The manufacturers of a leading
staple grocery line with an excel-
lent connection, having found it
advisable to canvass the retail
trade—in addition to the wholesale,
would be pleased to consider hand-
ling other lines on a commission
basis throughout Ontario and the
Maritime Provinces.

Address Box 391, Canadian Grocer
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When writing advertisers kindly men-
tion having seen the advertisement.in
this paper.
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The Telephone’s Business Possibilities

Long Distance Business Likely to Become More and More a
Factor in Trade—How Local Business is Changing — The
Whims and Moods of Instrument, and its Probable Develop-

ment in the Next Ten Years.

By C. H. Crysdale, Oshawa, Ont.

The telephone must be considered to-
day of importance almost equal to that
of the railway in the eonduct of general
business. Just as surely as the express
train and steamer have made possible
the distribution and sale of goods from
all parts of the earth so the telephone
has made it possible for business to be
accomplished which otherwise eould not
be done exeept at great personal incon-
venience and loss of time.

I ealculate making my telephone pay
back every dollar that it eost me. I
do this by using it every morning to keep
my customers informed of the bargain
that I may have to offer during that day.
I consider it is a great factor in the sale
of perishable goods, such as fruit, and
do not know how otherwise we would
be able to clear out overstocks many
and many a day.

Posts Lists of Subscribers.

The policy I have always followed is
to keep posted a list of all the telephone
customers in town. Every morning I
spend an hour or two as occasion offers
talking with these folks about the par-
ticular bargains for that day, or of new
goods that have ecome in. It is not an
easy matter to take an order over the
telephone, and, generally speaking, only
a reliable salesman should be allowed to
have anything to do with the instru-
ment. When a lady ealls up, or is eall-
ed, she does not want to be misunder-
stood or continually requested to repeat
what she has already said. The man at
the instrument in ths groeery store must
have his faculties developed sufficiently
to handle that class of business without
delay, or inconvenience to the customer
at the other end of the wire. Still, tele-
phoning is bound to inecrease, and al-
though it saves a great deal of time
and indireectly means an addition to the
business which would not have ecome un-
der the old eonditions, its spread is to
be regretted because it tends more and
more to a customer doing her ordering
without ever coming into the store to
find out what improvements have been
made since her last visit. She sees the
interior of the place, as it was, prob-
ably two or three months before. That
fact is not conducive to good business,
and it doesn’t secure for the merchant
all the business that might otherwise
come his way. FEveryone knows it is
easier to induce anyone to buy goods

when the hygienie surroundings demand-
ed by the trade conditions of to-day are
vividly impressed on her mind.

The Stranger Customers.

The customer is half persuaded by the
display of goods within the store in it-
self before a salesman even commences
his selling talk. The telephone is en-
tirely a different proposition. Nowadays
accounts are opened by people who prob-
ably have never been in the store, but
had given it their trade because of the
advice of someone else whom the pro-
prietor knew. I remember one case not
long ago when a woman came in to order
some goods and I had never seen her be-
fore, nor did T know anything about her.
When she told me her name, however, T
recognized a good customer. She had
been transacting business with us entirely
by telephone and I had not considered
that point when racking my brains to
reveal her identity. There are any num-
ber of cases like that, and also many in
which good eustomers who were accus-
tomed in the old days to visit the store
when giving their order when they had
not the luxurious, ease-loving telephone,
never visit the establishment for months
at a time. There are several of my best
patrons whom I have not seen for three
months at least, and for several reasons
T wish this was not the ease.

But there is the other side to the tele-
phone, and that must be considered, too.
T feel at perfeet liberty, when thinking
of the telephone, to eall up eustomers of
other stores whose names appear on the
list T have posted by the instrument and
endeavor to sell them special lines, either
in fruit or erockery or something else
which T know their own grocer does not
carry. If T get them interested in that
and close a sale over the telephone I
usually endeavor to add to it by having
them order some good quantity of a
regular staple. This, I econsider, does
not interfere with the general trade of
the grocer whom she has always dealt
with and if it did I would not do it be-
cause I believe in every dealer looking
after his own business and leaving that
of anyone else seriously alone.

Telephone Whims.

A telephone is full of whims and
moods and for that reason needs to he
treated with indulgence. Some morn-
ings the receiver is as clear and full-
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toned as a bell, while at other times it
seems almost impossible to hear a single
word that is being transmitted into the
ear. That is its prineciple trouble. A
customer ecalls up, knowing nothing about
this or apparently being ignorant of it,
and the man at the groeery phone must
be particularly sharp if he is going to
cateh the drift of her eonversation suffi-
ciently to act upon it without having her
repeat it over and over again.

So it is generally good policy to have
one man look after that end of the busi-
ness. At least that is the way I view
it. He will thus become familiar with
the names and voices and tricks of ex-
pression of all his customers and so will
be able to eall them by name almost as
soon as the receiver is to his ear. It’s a
wonderful aid in earrying on conversa-
tion of this sort in being able to interject
the personal element at the outset rather
than being compelled to have the voice
at the other end of the wire reveal its
identity and all that sort of thing.

It also makes it a great deal easier to
secure a larger order than the speaker
had intended when first going to the
phone. Because of his knowledge of the
fact that she has not visited the estab-
lishment in the past few weeks or
months he is able to tell her of a good
many things which he otherwise would
have feared to mention.

New Ways Crowding the Old.

Probably the day is not far distant
when every grocer will be depending to
a more or less great extent upon this
telephone business. When that day
comes there will be, on doubt, a separate
department set off in the store with
every modern equipment there to sim-
plify the work and render the possibility
of misunderstanding as remote as pos-
sible. Personally T am sorry to see the
old customs become less and less import-
ant, and the long-distance business ereep-
ing more and more to the fore. The
husiness possibly is just as good and,
generally speaking, anyone who is able
to afford the telephone is sufficiently fav-
orably treated finanecially as to have am-
ple funds to pay her grocery acecount,
but the ecollection enters into the new
arrangement and makes extra work for
the office. That is the feature of it that
is hardly viewed with complacency. But
the march of progress will not be stopped
by that, and it is quite possible, nay,
probable, that the growth of this class
of business will be most pronounced
during the next decade. So for that rea-
son it would be unwise on the part of
any grocer to seriously attempt to stem
the tide. The trade is subject largely
to inelination now, and this tendeney
will be even more pronounced in the
future.
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The Standard of Purity!

No reputation is so valuable to manufacturer or
retailer as that for the making or handling of Honest
Goods—goods of guaranteed purity, unimpeachable

quality.
iew

N\  “E.D.S.” Brand
o Jams and Jellies

will
as

ave
nsi-

a2 bear the trade mark stamp of honesty. The Department of Inland Revenue
rsa- has certified them to be 1007, Pure. Send for Government Bulletin 194 and
jeet be convinced that no line you can handle will so add to your reputation as
‘her “E.D.S.” brand. See that your shelves are liberally stocked with these

bice

it satisfaction givers.
118

But one trial of “E.D.S.” brand goods is sufficient to guarantee repeat

rkto orders—and your profit is assured.
\Ker
the 3
e Made only by E. D. SMITH, at his own Fruit Farms, Winona, Ont.
or NEWTON A. HILL, 25 Front St. E.; Toronto; W. H. DUNN, Montreal; MASON & HICKEY,
70‘;‘; Winnipeg; R. B. COLWELL, Halifax, N. S.; J. GIBBS, Hamilton, Agents.
n
tant
z to
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:;i We are proprietors of Are
with “ AFRODITE” brand, the best AMALIAS Y
f;':’ currant on the market. ou
ity
pos- “NAUSICAA,” fine FILIATRA dry, H
e loaned G Getting Full Value
ort-

A\ “ " g2 for your money in the goods you purchase? If
lzI(‘e}[:e VICTORY’ fine FILIATRA dry,cleaned you let the cents slip away, you'll soon be
and carton currants. minus a number of dollars.
able and importers and distributors of ] B
e Highest-grade PATRAS and VOSTIZZA .I' Et—“"‘. (lsrtar; hetti
u-t, currants. Macaroni, Vermicelli, Spaghetti
How We aim to give the trade the best grades ive you an opportunity to get full value and

g y PP
for of currants obtainable from season to season. make big money.
We - solicit th tunity to quote on

tlgs: yo:r .E‘UGRRQAOIEP‘I?tnndn at all times. MADE IN CANADA

EPRESENTATIVES: :
oped CANADM?A:AES S. MacDOUGAL, London No Customs Duty to Pay and Superior to
HaY, A. B. LAMBE & CO., Hamilton Imported Goods.
class W. G. A. LAMBE & CO,, Toronto
need H. D. MARSHALL, Ottawa OUR MOTTO—-RIGHT GOODS
rea- ARTHUR P. TIPPET & CO., Montreal AT THE RIGHT PRICES.

J. W. GORHAM & CO., Halifax

som GREEK CURRANT CO- L’ETOILE
gely R Cie Francaise des Pates Alimentaires
eney 124 WARREN STREET NEW YORK Sacart aGEE . sscait iei
the THE LARGEST CURRANT HOUSE IN GREECE J 6-9 HAR '




LEMONS

This weather you are
looking for good stock
at right price, send us
your orders. Have also
full lines of

Oranges, Bananas, Water
Melons, California Peaches,
Plums and Apricots, Tomatoes,

in fact, anything wanted
in our line.

McWILLIAM

‘ I\ (T 59

EVERISI

28-27 CHURCH ST TORONTO
are Largest Receivers

“8t. Nicholas”

Lemons will sell in cool
weather.

That’ll Do!

says the Fancy Dealer
when you show him a
box of “St. Nicholas”

The Quality
Sells Them

J. J. McCABE

AGENT

TORONTO, : ONT.

THE CANADIAN GROCER

Lemon Supplies are Not Plentiful

Some Difficulty in Getting Supplies—Hot Weather Will Boost
Prices Again—Oranges are Firm — California Fruits Going
Out Well—Spanish Onions Arrive—Canadian Cucumbers on
Market—Tomatoes Under Scarcity are Firmer.

Supply and demand evidently regulates
prices of lemons on the different mar-
kets. This week prices in Montreal
have been maintained at $5 to $5.50,
while in Toronto prices have eased
slightly, putting both these markets on
the same basis. However, supplies are
not at all plentiful and the opinion rules
that a few days of real hot weather
would put a firm tendency on the mar-
ket again. Some difficulty is being ex-
perienced in getting shipments to this
side, on account of the cholera in the
Mediterranean district, many of the
steamers are held under quarantine for
10 days, being a great inconvenience to
lemon importers. This hold-up has
made it unprofitable for some steamers
and sailings have been cancelled.

California late Valancias are about the
only orange being offered and they are
quite firm in price, due to the highness
of fruits in general, a better demand
than usual being experienced. It is also
claimed that shipments are being cur-
tailed to some extent, although the sup-
plies going out of California are larger
than a year ago. For instance, on the
19th of July, the California orange ship-
ments were 88 cars, compared with 42
on the same date last year. Late Va-
lencias will continue to be shipped until
late in September. Jamaica will begin
in the same month while Florida will
come forward around Oct. 1.

California late Valencias are about the
plums and pears, are being taken up well,
while watermelons are also enjoying a
good trade. While the cool weather has
slackened the demand for the latter on
some markets, the general trade is brisk
and prices are holding steady.

New crop Spanish onions are now be-
ing offered on Canadian markets. - Cana-
dian cucumbers are cheaper in price,
while tomatoes, on a temporary scarcity,
are firm.

MONTREAL.

Green Fruits.—There is a good demand
for California fruits. Plums, peaches,
pears, etc., are moving steadily. Can-
taloupes are also going freely. The sup-
ply of Canadian blueberries has been
liberal this week. Altogether, there has
been a heavy business reported with the
weather favorable. Lemons are still at
their high mark, and it is thought they
may go higher before fresh supplies are
received. Just now they are something
of a scarcity, and prices are likely to
go higher if the present demand is main-

tained. Raspberries are going well and
the general tone of the fruit market is
harmonious.

Apricots. Califorr = Lemons.......... 500 650

nis, box ....... Limes, s box 12 150
Apples, Sples, ex-

tra fancy...... 900 95 Vi 400 500
B bunch.. 1 50 2 00 to.. .32% 380
Bananas, crated. 2 00 2 60 Mexioan. ..... 27 300
Blueoerries, Can. Peaches, Oslifor-

box 22qts...... .... 275 nia, crate...... 250 300
Cantaloupes, Cal 5 00 6 00 Pears, Cal., orate 3 50 4 50
Cherries, Cana- Pineapples—

PO 160 Floridss, case .. 3 400
OCherries, Califor- Plums, California

n's, box. ...... .... 378 box........... 360 375
(Cocoanuts, bags. 4 50 65 00 Raspberries, box. .... 015
Currants, red, Btrawberries, Ca-

basket 12 nadian ....... ... 016
Currants, black Watermelons

basket. .. 176 S 06s 060
Grape fruit, Flo. 375 4 59

Vegetables.—The market is much the
same as last week. Prices have mnot
changed much. The demand continues
good and business is quite satisfactory.

Beans, wax, hamper.. 2 00 Onions—
Beets, doz....... .... 1% Fgyptian, bag... .... 308
%hmlnq' " TR PP 1 g&\ Bermuda, crate.. .... 350
e. crate.. 300 4 i

Corn, per ciate.. 250 310 Cﬂ‘,',,"f",,’.‘,'{,,,m 450 500
Cucumbers, bas. 250 3 25
Garlic, 2bunches ... 035  Potatoesbag.... .... 160
Green Peppers, Radishes,

bushel basket 175 2 25 bunches. ...... .... 030
Leeks, doz ...... 176 200 Tomatoes, Jer-

Lettuce— S0 . oesisnevns 160 335
Oanadian lettuce

b4
-1
]
-
&

TORONTO.

Green Fruits.—As can be expected
with the continuance of cool weather,
especially as compared with that ruling
at the first of the month, the demand
for lemons has slackened, and prices are
slightly easier now, ranging from $5 to
$5.50 per case. Local dealers say that
supplies are not large and that they
look for little or no further reduction in
prices, one dealer remarking, ‘‘a day or
two of hot weather would put them back
to firmness again.”” Oranges are firm,
another 25 cents haping been added to
prices this week. Prices of other fruits
are high and this has created a similar
tendency in oranges, while shipments out;
of California are being curtailed. Grape
fruit is done and pineapples are on the
verge of exhaustion. Under scarcity,
Canadian tomatoes last Saturday went
as high as $2 per basket, but at the be-
ginning of the week receded to $1.75.
Watermelons are enjoying a good steady
demand.

Bananss........ 100 176 Red ocurrants,
Oocoanuts, sack 47 Gbukag....i ....... 160
Lemons ooseberries,
Verdelli.... .. TR B - 8 160 176
Limes, box..... 12 160 11-gt. baskets. 1 65 175
Onn:l:n- barb, doz... 0 35 0 40
Late v ... 476 Peaches,box .. 175 835
Pineapples orate 3 50 4§ 50 PIRE.csco00i00 200 359
Raspberries. ... 013 n1s Pears.,..... 400 ¢25
Bik. raspberries 013 013 A ,box... 175 300
Black currants, erries,
basket ...... .... 335 1 135
.0 0 60

| =
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rel, both Virginia and Jersey sending % "
supplies with the latter slightly cheaper, g i
although they were firmer at the first ; i 1
of the week. The Canadian product is _ i} |
becoming more plentiful, although no- ! t
thing like large enough to supply the i§ % . |
whole demand. The country districts : : g
have used nearly all their own produc- Our Fls.h Departme.n eglane busy these “ x
and tion as yet. Spanish onions have ar- days with Fresh Fish. ; 5 i
t is rived on the market, and are quoted at : £ }
$3 to $3.50 per large case. Canadian HALIBUT, TROUT, WHITE COD, HADDOCK
) 850 cucumbers are more plentiful and have H
K :e:n reduced to 60 to 7 cents per bas- and many of the other tempting lines. 1
5 350 eb. q
5 300 . . . fl‘
P Opaisbest | o vee  CITINS L ok We want your fish orders. ; Our P[ms are Right— iR
b 40 Cen oste 350 175 Amerioen oosk- : and the Quality Superior.
e . Tiee BTl
03275 Oucumbers, Spanish......... 300 350
. 018 Ounadlan, bek.! 660 878 | paveeinr. o 500 5 50 TRY US
015 lmthns Parsley, per doz 075
r bl = - S LAY WHITE & CO., LTD.
tha Soins dessisataiita it WHOLESALE FRUIT AND FISH
not lines that are adverticed ? TORONTO
inues APost Oard will bring yeu priee
tory. liet and Pull iInfermation
Deon’t forget @ mentlen this
.. 308 paper
350
50 500
ve- 30D
.. 030
- Lawton Berries SEASONABLE FRUITS
nin
Thllﬂblﬁbﬂl’l‘lﬂs PEACHES PEARS PLUMS
ARE NOW AT THEIR BEST
bl nas borrios CANTALOUPES WATER MELONS
t ’
el B P TOMATOES CUCUMBERS POTATOES
: LUMS
::xa:;: HARVEST APPLES ORANGES LEMONS BANANAS
> aee PEACHES
' that Canadian Grown Place a standing order to be filled from fresh
i they 3 P =
ion in Tomatoes, Cucumbers, Etc. arrivals each morning.
ay or Wire, phone, or mail your orders to
1 back The House of Quali
e STEVENS & SOLOMAN —
d to GROWERS AND SHIPPERS
e OF CANADIAN FRUITS H H ‘N A L K E R S O N
imilar HAMILTON, ONT. U G &
ts out; PHONES 1990—2700—3200 (Established 1861) GUELPH, ONTARIO
Grape .
m the xs
wreity,

13 , BUSTER BROWN

steady

2 QUALITY

el IS THE STANDARD OF QUALITY,

25 3:"‘; the Standard by which others are Judged. In your
00 ¢25

7 300 order for Lemons mention our Brands or name of
Pok Packers to insure the most satisfactory results.
quoted

W. B STRINGER, Sales Agent FOLLINA, BROS. Packers
53
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Halibut Plentiful and Selling Well

Coming Forward Freely Under Direct Shipment—A Favorite
in Regard to Demand—A Satisfactory Summer Trade in Fish
—East Coast Fishermer Hampered by Lack of Bait — Good
Total Catch Expected on Coast, However.

The usual summer demand it fish is in
evidence. Wholesale dealers state that
those retailers who are giving the neces-
sary attention are doing a nice husiness
in this line. Halibut is in pleatiful sup-
ply and a large proportion oi the trade
is being done in this lLine. Gaspe sal-
mon is scarce while B.C. salincn is comn-
ing forward more freely.

The bankers on the eastern coast have
been hampered to a considerable extent
by the lack of bait, but, however, have
lately been able to get a supply of cap-
lin at Newioundland ports. While as yet
fish on the banks are reported scarce,
the season is early and there is
every prospect that the total catch on
the castern coast of Canada will be a
good one. Newioundland herring are
gradually easing off in price.

QUEBEC.
Montreal.—B.C. salmon is in better
supply this week and has responded with
prices a little lower. Gaspe salmon is
scarce. Halibut is coming forward iree-
ly and under direct shipment.

FRESH
Alewives (shad Halibut, express
herring) per B icnsasis wobb 010
100 Sah.. o 4408 gli'll’) Bﬂmon,gc W ... 3}2
Bluefish, - G Salmon, Gaspe.
Dressed perch, 8had. buck,each ... 030
per Ib s ip sxss B MP Shad. roe, each. 060
Dressed bull- Hes tzoms....... .... 010
per o, .... 010 Sea Lass, perib. .... 010
Eels, fresh, -ach .. 0% Tr . k . 032
Mackerel ...... . 012 Lake truut, Ib on
Haddock, porib .. 0 04} Pike, per | . 008
BSteak cod - Pickerel or dore . 0M
less, perib.... .... 005 W 011 012
FROZEN
w‘b ..... 0: Salmon, B.O.,red0 09 0 10
Halibut.perlb. ..., 008  Gaspesalmon........
Pike round Ib .... 006 B soosecse saoe 15
Pike, dressed & ls salmon... .... 00
06 10 and 151bs. each. 0 07
06 large,
o4 Becesssesrosssd 0073 008
.. 008

SAITED AND PICKLED
Labrador ses trout, Salmon, Labrador, bl. 16 00

bbis. . ... 1300 Salmon, Labrador,
hm:wr sea trout . half bl.....c....... 8 50
RS, ...0000000 brado
No. | mackerel, pail. 2 (0 8‘,‘::‘“,;‘;?,' ________ 2109
No. lmackerel jbbis. 8 00 Salt eels, per ib..... 007
Seotis herring, No Be.wu.T .....
Sesa trout,

bl oo dnidies o 1200
Lake 'rout, half bbl. 600  gootch herring. ...... 600
Scotch herring, keg.. 1 00
half pail 20 Holland herring, § bl. 5 0
wmoan‘ red,bbl. 14 00 Holland herring, keg 0 75
Salmon,B.C., pink, bl. 12 00
BVMOKED

Bloaters, large, p.box B s 4+ 5 s veonvnsnpil baEH
Haddies

Brrnru nhevumoied bb.;x‘
Rippered he x.
New fillets, per

Choice msckerel,

SHELL FISH
Shell oylwn choice, barrel . ...,
XXX shell oysters. ...............
}gwbuendl_ne wg“ll!; fpocsecs
Ol ‘e,
Oysters, bulk, selects f'.’?..f.‘,unn :
Solid meats - Stancards, gal., $1.75; selects nl ﬂ

PREPARED FISH

Boneless cod, in bloeks or packages, per It 10
Shredded Lo(i 2 doz. in box, ye:‘boxl.),e,.v.) ........ "4 00
Skinless cod, 100 1b. case. PSR 7

ONTARIO.

Toronto.—A satisfactory summer trade
in the various lines of fish is being trans-
acted. Firmness is noticeable in such
lines as trout and white fish due to
smaller supplies, while herring and hali-
but are quite plentiful, the latter prov-
ing a good seller.

FRESH CAUGHT FISH

Steak cod............ 0074 Fresh caught white 012

Fresh halibut ... 010 Fresh caught herring 0 06

Ferch...... exsaws WD Haddock ....... 008 007

Pruhl.ront iess BB PR......co00000. O

FROZEN FISH

Gold eyes. o 0 06 White fish, winwr

Pike caught . . 008

Pink sea salmon 0 08 0 oo Yellow mckarel .. 008}

Round red salmon.... 0 09 Mullets.. ......... .. 004
Bluefish.............. 013

SMOKED, BONELESS AND PICKLED FISH
1

NOVA SCOTIA.

Halifax.—Dealers report the fresh fish
trade a little slow at present. The re-
ceipts of fish are fairly good, but the
demand is light, which is usual at this
season. The exports of fresh fish are
also light, but this is due mainly to the
warm weather. The bankers which have
been hampered to a considerable extent
by the lack of bait are now able to get
a supply of caplin at Newfoundland
ports where the fish have commenced to
strike on the shores in abundance. The
fish are so plentiful that the fishermen
are working night and day in handling
them.

While fish on the banks are report-
ed scarce, the season is as yet a little
early, but there is every prospect that
the total catch of the Newioundland,
Labrador and Nova Scotia fishermen
will be a record one.

Local bank codfish are now selling
around $6.40 per quintal. Small lots of
shore fish are coming in and are selling
at $6 for small, and $6.50 for large.
The prevailing hot weather of late has
stopped curing operations at most of the
fishing centres on the Nova Scotia
coast.

The situation regarding pickled fish is
somewhat disappointing, the total catch
of spring mackerel is small, and high
prices are ruling. Newfoundland herring
are gradually easing off in price. It now
looks as if before many years alewives
and salmon will follow shad and become

an article no longer obtainable for ex-
port.

SPRING SALMON PLENTIFUL—SOCKEYES ARE
SCARCE

80 Bays Report From the Pacific Coast — Young Fish Meet
Death From Trout and Chubb—This Said to be One Cause

For Bockeye Shortage.

Vancouver, B.C., July 27 (Special).—
The pack of sockeye salmon in British
Columbia so far this season has not been
large. In the north it is behind that of
last year, and on the Fraser the run
has been small. Those connected with
the fishing industry on the Fraser River
state that the salmon is falling off, for
one reason because so many young fish
are killed by trout and chubb suckers
which are found in great numbers near
the hatcheries. Fishermen are given
35 cents each for sockeyes, which is a
large price, but even this is not bringing
in many. When fish are scarce, Ameri-
can canneries do all they can by offering
high prices to get the fishermen to
market over there.

While sockeyes are scarce, spring sal-
mon are plentiful, and the run in the
north has been the largest in history.
The quality is good, too. The general
manager of a packing concern suggests
that the reason for the increasingly
large run of springs is that for many
years the hatcheries on the Columbia
have been turning out spring salmon and
that British Columbia is benefiting by
this work. With a large run of springs
on the Skeena, the average pack may
hardly be termed large, though a good
start has been made. On the Naas, the
sockeyes have not been runnihg as well
as last year. Conditions, however, are
improving in the north, with the ad-
vent of warm weather.

-
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BRUNSWICK BRAND SEA FCODS

brands.
guarantee of purity.

store and increasing profit to yourself.

THE “QUALITY” BRAND

CONNORS BROS., Limited

Black’s Harbor, N.B.

AGENTS :—Grant, Oxley & Co., Halifax, N.S.: C. H. B, Hillcoat
Sydney, N.S.; J L. Lovitt, Yarmouth, N.S.; Buchanan & Ahern
Quebec, P,Q.; Leonard Bros., Montreal, P.Q ;: A. W, Huband
Ottawa, Ont.; A. E, Richarde & Co., Hamilton, Ont.: J. Harley
Brown, London, Ont,; C.de Carteret, Kingston, Ont.; James Hay-
wood, Toronte, Ont ; Chas. Duncan, Winnipex, Man.; Shallcross
McCaulay Co., Calgary, Alta ; Johnston & Yockney, Edmonton,
Alta, ; Shallcross McCaulay Co., Vancouver and Victoria, B.C.

will surely build up business for you, because only the most care-
fully selected and sweetest fish are used fish caught in the
famous Passamaquoddy Bay. Skill, care and cleanliness are our
watchwords throughout the canning process, and the result is the
retention of the natural fish flavor to a degree unknown in other

We stand back of all our products with an unconditional

Here’s a line, Mr. Grocer, you can handle with credit to your

m‘m‘..hbs,‘.’%

2 CONNORS BROS ¢

&

THE

QUAKER BRAND

'\\ Py BEST of
an Cano®® " BRAN DS

For your own protection you need to handle brands of
Ganned Fish that are above suspicion.

GONGORD

Norwegian® Sardines

are packed from thz finest freshly-caught autumn fish, no
hard, tough fish being packed in our up-to-date sanitary
factory.

Only the highest grade oil is used, notwithstanding the
advance in price, and the fish are of excellent flavor,
mild cured and not too much smoked.

24 to 28 fish go to the can, which will surely please your
most fastidious customer.

Order from your nearest wholesaler the brand with the
guarantee—CONCORD.

LIST OF AGENTS
R, 8. Ncladoe, Toronto. Watson & Truesdale, Winnipeg.
A, H, Brittain & Co., Montreal. W. A, Simonds, St. John, N.B,

Radiger & Janion, Vancouver and Victoria, B.C.
e e e

Ask_our Travelers.

Write for Quotations
or

LOBSITERS

In Pounds and Halves, Flats.

Quality
Superlative

MATHEWSON’S SONS,
MONTREAL
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The Dealer's Possibilities in August

The Last Month of Summer— Farmers are Busy With the
Haryest and Merchants Must Make Extra Efforts — A Good
Fruit and Sugar Month—Canned Goods and Picnic Supplies

Can Still be Featured.

“Don’t wait for something to turn up.
Start right in and turn something up
yourself.”

August is close at hand and for this
month the above is excellent advice for
the grocer to observe. During this
month the farmer is busy at his harvest
and in order to maintain business at a
standard in country districts, it is all
the more essential that the grocer de-
vise some plans calculated to help his
business out during this month, Give
more attention to the dressing of the
window and the writing of advertise-
ments, and if necessary do a little extra
advertising. Your expenses are nearly
the same no matter whether business is
quiet or brisk so that it is to your ad-
vantage to do something that will keep
the cash-drawer on the swing during the
whole montih.

Sell Canned Goods and Drinks.

Just because the family almanac an-
nounces that August is the last month
of summer is no reason why any dealer
should allow his stocks of picnic and
summer goods to run too low. Canned
goods, drinks and other lines which the
summer and picnic season create a de-
mand for, will be salable for close on a
couple of months. Do not load up with
these lines the same as at the beginning
of the season but carry sufficient stock
to supply all demands. Do not wait for
customers to ask for them either, but
suggest them in personal talks and ad-
vertising. If there are any lines which
have been dragging, now is the time to
devise some plan to get them off the
sheli before the season for their sale
closes.

Fruit should also be given attention
during this month. While small Can-
adian fruits are about at an end, there
are difierent lines now being imported,
while later in the month Canadian peach-
es and plums will be coming on the mar-
ket. Push sugar in conjunction with
preserving fruits as well as sealers.
Make quality the strong point in talks
on fruit jars and use plenty of display.

Watch the Pickling Season.

Preparation for the pickling season
would also be well during this month.
Look over last year's figures and form
an estimate of the amount you will re-
quire for this season. Positively air
tight receptacles are needed for your
spices in order to preserve their strength,
and some thought should be given to
providing these. Tins are all right in
this respect while glass jars with glass

jars with glass stoppers keep the
strength and also show the spices up
well.

The provision counter could also be
featured to good advantage during Au-
gust. Most particularly can a good
trade be worked up in smoked and cook-
ed meats. Display of these lines in a
cleanly and tasteful manner will do
much to boost sales.

Feature One Line.
An idea followed by many dealers and

one which has proved beneficial to trade
is to specialize on some one line or ar-
ticle each month, giving extra pro-
minence in many ways to that particu-
lar line. Any line carried in the store
may be featured in this manner. Even
such a thing as a fly destroyer might be
all right for the month of August, as
the fly harvest is just now in full swing.
By giving some window and counter
space to it, as well as a little advertis-
ing and personal talk, sales during the
month should amount to an appreciable
figure.

With all these means at hand, and by
following the advice set down in the
opening paragraph, dealers in all sec-
tions should be able to make the August
sales sheets talk for themselves.

WANT EARLY CLOSING THREE NIGHTS EACH
WEEK
Montreal Clerks and Some Dealers Present Petition to Coun-

cil, Which is Strongly Opposed by R. M. A. Officials—Hope
of Smaller Dealer is Claimed to be Dependent Upon Stores

Being Kept Open.

Montreal, July 27.—(Special)—There
is a by-law in force in Montreal requir-
ing the early closing of dry goods, gro-
cery, boots and shoes and such stores on
two nights each week, Wednesday and
Thursday. Recently a petition has been
presented to the council asking that pro-
prietors be also compelled to +lose cn
Tuesday nights and as a result these
proprietors are up in arms against ihe
movement.

It must be understood that ‘n cities
like Montreal the big department slcres
with their page ads. and 8 a.m. bargains
lure the people away from the s.aller
stores, but after six o'clock tie .aiter
are freed from this opposition, and wo-
men who have been kept at home with
their families during the day get a
chance to make necessary purchases when
their husbands are at home. Thus there
is quite a trade after six o’clock and the
proprietors of the small stores rcalize
this fact.

The petition for closing is said to
have had the signatures of 1,500 retail
merchants of one kind or another but it
was also said in opposition that there
were 15,000 or more who did not sign
it. Naturally the clerks or the rmajor-
ity of them welcome this petition as it
gives them another night off.

At the meeting of the Legislation
Committee of the council when the bill
was presented, J. A. Beaudry, secretary
of the RM.A., strongly opposed the
movement to close the stores three
nights a week. .J. D. Boileau, president
of the Grocers’ Section, also spoke in
opposition to it. Another speaker said
that the smaller stores were in spite of
obstacles holding their own. There was

a night trade peculiar to Montreal and
the small stores catered to it. Three
hours were spent in discussion when an
adjournment was called.

THE WEEK'S TRADE CHANGES.

Interesting Happenings in the Grocery
Trade Throughout Canada.

ONTARIO.—Tremblay Bros., general
merchants, Sellwood, suffered loss *by
fire.

John McKenzie, grocer, Ormsbhy, sold.

Fedesco Dominico, grocer, Guelph, as-
signed.

Jas. Spurr,
I.’Amble, sold.

J. B. Conlin, general merchant, Det-
lor, succeeded by H. F. Conlin.

W. J. McTavish & Co., general merch-
ants, Lavallee, have assigned.

F. X. Charland, general merchant, St.
Gertrude, Que., voluntary assignment.

QUEBEC.—Eugene Gauron, general
merchant, Ville St. Pierre, Que., assign-
ed.

Wm. Page, dealer in groceries and
hardware, Fingal, Ont., sold to Alb.
Culver.

A. P. Blue (Reg.) general merchants,
Capleton, dissolved, A. P. & J. R. Blue
continuing under same style.

WESTERN CANADA .—N. Katz, groc-
er, Winnipeg, Man., sold to J. Stobie.

Stephen Garland, general merchant,
Carberry, Man., sold to M. Craig.

W. H. Thompson, general merchant,
Garson, Man., sold to J. F. Fitzwater

Brownlee & Bressard, grocers, Brand-
on, Man., succeeded hy J. B. Loggie &
Co.

general merchant,
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Give Correct Weight; No More, No Less

THE CANADIAN GROCER

How Many Clerks Prevent Many Employers From Making
Profits They Should From Carelessness in Weighing? — Hon-
esty That Works Both Ways—In Interest of Clerks to Train
Themselves—How it Works Ou in Measuring Sugar.

Clerks should remember that honesty
is a two-handed sword, and that it cuts
both ways.

Many clerks in groucery establishments.
in their zeal to give full weight to cus-
tomers, overdo it, thereby cheating their
employers out of a certain amount of
profit that rightly belongs to them.

Recently a merchant, in speaking of
this side of the question, said: ‘‘From
his first day in the store the clerk has
had the fact impressed upon him that
honesty is necessary. When he enters
a store as clerk he is generally filled
with the fear that he will short-weight
customers, and in his determination to
guard against it, he generally gives the
customers more than rightly belongs to
them. I have watched a great many
clerks and T have found that in weigh-
ing, in the great majority of eases, the
customers are given the benefit. That
is, if the eclerk is in any doubt as to
whether the exaet weight is in the par-
cel, he will generally add a little so that
there will be no chance of his cheating.
He does not remember that it is just as
bad to cheat the employer. I believe
that over-weight is given in more cases
than under-weight.”’

Weight Should be Correct.

It would be well for clerks to give
consideration to the opinion expressed
by this merchant, for he, no doubt,
sounds the same note as others who, at
times, feel themselves aggrieved. Most
clerks wish both to give honest weight
and also to make as large a profit as
possible for their employer, but, as ex-
pressed by this merchant, they generally
give the customer the benefit of the
doubt.

Now, clerks may argue that it is in
the best interests of the merchant to
give the ecustomer the benefit of the
doubt, but at present, according to gen-
eral opinion, there is more over-weight
than under-weight given in groeery
stores. But what the merchant wants,
the eustomer wants, and what the elerk
should aim at is to give exaet weight,
no more and no less. It is possible with-
in a close fraetion and is what the clerk
should attempt.

““T may be putting it a little high, but
I believe that five out of six elerks in
grocery stores do not weigh correetly,”’
said a broker who at one time was in
the retail grocery bhusiness and who,
the majority of cases, although lack of
therefore, takes a great deal of interest
in it. ‘‘Carelessness iz the reason in

proper training may be responsible to a
certain extent. But the chief aim of the
clerk seems to be to complete the pro-
cess. They do not safeguard theu em-
ployer’s profit by giving eorreet weight
and no more. They seem to think that
as long as they give the customer good
weight that it is all right.”’

Practice to Eliminate.

““It would be to the interest of
clerks,”’ he continued, ‘‘to train thewr-
selves in the correet principles of weigh-
ing. They should remember that every
time the scale swings past the ecorrect
weight, they are making themselves so
much less valuable to their employers.
Practice would do a great deal to elim-
inate the giving %f over-weight by
elerks.”’

As this broker states, practice would
do a great deal to eliminate the giving
of over-weight. Take sugar, for in-
stance. Does the clerk know just about
how full a bag should be for a certain
amount? This may be gained by giving
strict attention while weighing. Atten-
tion is also necessary for another rea-
son. You are weighing sugar. You know
that you have nearly the correet amount.
Therefore, do not put it into the bag
by the scoopful. Wateh the seale and
as it comes near to a balance let the
sugar run from the scoop more slowly
and give the scales your attention, so
that as soon as the scale is exaetly bal-
anced you will be able to stop the flow
of sugar. The trouble with many clerks
is that they do not give thorough atten-
tion. Before they know it, there is just
a little too mueh. If they take any out
they think that the customer might ap-

ply the term ‘‘close’’ or ‘‘stingy’’ to
them. Accordingly, the extra amount is
given to the customer, and so much more
is taken off the profit of the store.
Over-weight Mounts up.

If we consider, just as an example to
show how this over-weight amounts ujp,
that 200 weighs are made in a store in
a day, and that the average price of the
goods sold is 16 cents per pound. Tie
clerk gives 14, ounce over-weight each
time, which in itself does not seem very
wneh. However, it amounts to 100
ounces in a day, which, as an avera:e
of 16 cents, amounts to $1 per day. Thus
in a year, by tuat amount of over-weight,
the profits would be eut down by over
$3vu.

Therefore, ihe elerk who considers tlie
question will see what that small amount
totals up to in a year, and so as to male
himself more valuable to his employer,
he will endeavor at all times to give cor-
reet weight, no more and no less.

Never Run Short of

SHAMROGK

BIG PLUG

SMOKING TOBAGCO

Your client will buy his
groceries where he buys
his SHAMROCK tobacco

McDOUGALL’S
CLAY PIPES

Tax Best I¥ THE WORLD

D. McDougall & Co, Ltd., $557°07;

The Big Black Plug
Chewing Tobacco

“A Trade Bringer”

Sold by all the Wholesale Trade
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8 MATHIEU'S
il amon % "8 | NERVINEPOWDERS

employer, dnbf i are needed wherever colds
1 give cor- x .1 are attended with pains
: i : and fever.

See that you are well sup-
plied with both, as the sea-
son of Colds is now on.

J. L. MATHIEU CO., Props.
SHERBROOKE, . Q.

Distributors for Western Canada

TOBAGGO

88.

Rock Gity Tobacco Go.

Quebee - and -  Winnipeg

Foley Bros., Larson & Co., Wholesale Grocers and Confectioners,
Winaipeg, Edmonton, Vancouver
L. Chaput Fils & Cie., Wholessle Depot M

= = i
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= Orinoco 1 1
, Guasecr; N |
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TucKett’'s Myrtle Cut Tobacco i
WHICH HAS THE LARGEST SALE IN CANADA. : g
| TUCKHETT LIMITED
Hamilton, - - - - Ont. N g
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CLASSIFIED ADVERTISING

Advertissments under this heading, 3¢. per word for
first insertion, | . for sash subsequent insertion.

Ceostractions sount as one word, but five figures (as
$1,000) are allowed as ene word.

Cash remittaness to sover sost Mmust sesompany all
sdvertisements. In N onee can this rule be overleoked.
Advertisements received without remi be

THE CANADIAN GROCER

MISCELLANEOUS.

EOIY BUSINESS SYSTEMS are devised to sult
every department of every business They are
lsbor and time savers. Produce results up te the
n1-|n-nn of mershants and manufasturers. In-
B- re frem our nearest office, Egry Register Co.,

ayton, Oble; 123 Bay St., Toronto; 25 Portage
Ave., Vlnlpu; 308 Richards St.,Vancouver,

acknowledged.

Whers replies come to our care to be forwarded five
sents must ‘c added to sost to cover postages, ete.

FOR SALE.

OR SALE—Grocery aad bakery business. Turan-
over of about $16,000 per annum. In thriving
town of 1,'00. Good cash business. Apply

Box 392, CANADIAN GROCLER, Toroato.

MISCELLANEOUS.

ADDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Bullding, Toronte.

bave & Dey Cost Keeper. [t automatically records
tual time spent on each operation down to the
I frastion of am bour. Several operations of
be recorded on one card. Forsmall firms we
nd this as an excellent sombination—em-
time register and cost keeper. Whether you
o-tl y & few or bundreds of hands we can supply you
with a machine suited to your requirements. rite for
Eul :‘ Internationsl Time Recording Company of

anada, Limited. Office and factory, 20 Alice Street,

ACUUIATE COST KEEPING I8 EASY if you
dee

ploy

Torento.

UCKWHEAT Flour guarasteed pure and unsur-
assed by soy mill in the Provisce., T. H,
quire, Quesnsboro, Ost., solicits your orders.

USINESS-GETTINGTYPEWRITTEN LETTERS
and real printing can be quickly and easily turn-
ed out by the Multigraph ia your own office—

actual typewriting for letter-forms, real printing for
statiopery and advertising, saving 25% to 757 of
average anoual printing cost. AMERICAN MULTI-
(‘_SIAPH SALES CO., Limited, 120 Bay Street,
oronto.

COPELAND-CHATTBRSON SYSTEMS — Short,

simple. Adapted to all classes of business. The

Oo Copeland-Chatterson Co., Lim'ted, Toronto and
tawa,

COUNTII CHECK BOOKS—Espesislly made for
the gresery trade. Not made by a trust. Send us
samples of what you are using, we’ll send you
prises that will rest you. Our Holder, with patent
bas 0o equal on the market. -
rs snd Montbly Account Syst .
usiness Sysiems Limited, Manufacturing Stationers,
Toronte,

COUNTER CHECK BOOKS—Write us to-day for
samples. We are manulfacturers of the famous

Surety Non-Smut duplicating and triplicating
Counter Check Books, and single Carbon Pads in
all varisties. Dominion Register Co., Ltd., Toronto.

DOUILI our fioor space. Asn Otis-Fensom bamc-
power sievator wil! double r-r floor space, en-
able youto use that upper floor either as stock

roo-|oruuln selling »u:. l.l the same time in

ersasing space on your und tloor. Costs only $70.

Write for catalo “B.mnc Otis-Fensom Bl’cv‘nor

Co.. Traders Bans B 11idine. Toronto. an

BITUATIONS WANTED.

YOUNG MAN of 20 desires position as
assistant book-keeper, clerk or travelling sales-
man. English and French education. Two
years’ experience in a grocery, llour, feed snd
bay business. Apply Box 13. Sturgeon }alls, Ont.

A YOUNG MAN, ambitious, speaking French and

English, would like to represent & relisble firm

for Quebec City as side line. Address Box 394,
CANADIAN GROCER, Toronto.

OLLANDER, perfect butterine maker after the
latest methods by milk-ripening with eultures,
ete,, etc,, just now linishing his comtract in

America, wants situation. First class references,
educated and able to take position as technmical

manager. Apply Box 393, CANADIAN GROCER,
Toronte.

IRE INSURANCE, INSURE IN THE HART-
FORD. Agencies everywhere in Canada,

MOORE'S NON-LEAKABLE FOUNTAIN PENS.
If you have Fountain Pen troubles of your own
the best remedy is to go to your stationer an

purchase from him a Moore’s Non-Leakable Fountaln

Pen. Thisls the one pen that gives universal satls-

faction and it costs no more thaa you pay for one not

as éood Price, $2.50 and upwards. W. J. GAG

& CO., Limited, Toronto, sole agents for Canada,

UR NEW MODEL isthe handiest for the grooer,
operated instantly, never gets out of order. Sen
for somplete u-’lo and best prisss. The Ontarie

Offies Spesiaities Co., Torente.

PENS—TM very best Pens made are those manu-
factured by William Mitchell Pens, Limited,

London, England. W. J, Gage & Co., Limited,
Toronto, are sole agents fer Canada. Ask your sta-
tioner for a 25¢. assorted box of Mitchell’s Pens and
find the pen to suit you.

UNDREDS OF TYPEWRITERS of every make
and eondition are being traded in as part pay-
ment on the famous MONARCrH, Price and

quality are the levers we use to prevent over stock.

We believe we can give the best bargains in rebuilt

typewriters in Canada. A postal will bring_our cata-

logueany full information. THE MONARCH TYPE-

¥RITER CO., Limited, 46 Adeclaide Street West,
oronto.

ODERN FIREPROOF CONSTRUCTION. Owr

HF======

Grocery
Advertising

By Wm. Borsodi

- It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the most success-
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.

143-149 University Ave., Toronto

ECRa———

system of reinforced concrete work—as

y used in any of Ca 's lu‘ut bulldings—

gives better resuits at lower cost. A stromg state-

ment” you will say. Write us and let us prove eur

elaims. That’s fair. Lesch Conerete Co., Limited,
100 King St. Weet, Torente.

HE * Kalamazoe” Loose Leal Binder is the only
binder that will hold just as many sheets as you
sctually require and no mors. The back is flex-

ible, vrm-, surface flat, alignment perfest. No ex-
sed metal or complicated mechanism, Write

'or beoklet. arwick Bros. & Rutter, Ltd,, Kll( and

Spadias, Toronte. tf)

WAIIHOUSI AND FACTORY HEATING S8YS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. (tf)

OU DON’'T buy a National Cash Register—it
pays for itself. Saves money. Prevents mis-
takes. We can prove it. National Cash Register

Co., 285 Yonge Street, Toronto.

TECHNICAL BOOKS.

‘ANAUIAN mAaLRIbheK] Any MANUFACTUR-
L ING NEWS, §1 per year, Every manmufacturer
using power should receive this publication regu-
larly, and also see that itis placed in the hands of his
eagineer or superintendent. Every issi full of
practical articles, calculated to su,
» the operation o [
or ** Machinery W
to the GROCER. ' Machinery for e
ments one cent per word rh insertion. Sample cop;
onrequest. CANADIAN MACHINERY, 143-14
Uunliversity Ave., Torosto.

ALES PLANS—This book is a sollestion of 333
sucesssful plans that bave beem used by retail
merchants to get more busi These inciud

Special Sales, Getting Heliday Busin Co-operative
Advertising, Money-Making Ideas, Ceonte .
Price $2.50, postpaid. sclean Publ
Feshuical Boek Dept., 143-149 Unive
Torente.
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Coffee, Its History,
Classification and

Description
By Joseph M. Walsh

This is the most exhaustive, inter-
esting and instructive book ever pub-
lished on Coffee. Itisattractively wr?nen
and richly illustrated, and should be
read by all who deal in or use Coffee.
The contents include,

Cultivation and Preparation.
Comn.rcnl Classification and Des-

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.
This work, written by one of the
greatest authorities in the world upon

the subjects of Tea and Coffee, will be
mailed to you pnstpaid on receipt of

$2.00

IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing Co.

Techaical Book D

143-149 University Avenus, Toronto

e
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- QUOTATIONS FOR PROPRIETARY ARTICLES

o.m-""'-‘m_ 118 I‘-.'M sovece ‘1‘." Cocoanut WHITE SWAN SPICES AND CEREALS LTD.
voeees 176 Ginger.......... 336 CANADIAN COOOANUT 0O., MONTREAL. White Swan Blend. i
Cigg gl ¢ oy Packages—5c., 100, 20c. snd 400 packeges, i
frsyee b Uk MsdWupelh lm«.ml&m ahd 30-1b. cases.  Per lb. i
y ourrant. 050 088 ... o1 packages 3’0 11b. decorated
By ... 0560 088 .. 0’7 tins, 3%c1b. :
b. packages, assorted 0 :‘ M!‘;:.er"-lb'm '
b. . i
sckages, 8 ﬂ Mo-Ja, 1-1b. tins
packages, 029 28c 1b.
bt %“rﬂhm.-om cas 030 Mo-Ja, b tines
SN i Cocoa and Chooolate s
5 in 15-1b. 15-1b. and 10 25 X
A Cases. THE COWAN 00., LIMITED ol tins, pails “nn:d 5.9-‘}‘2
i Q( e $0 50 & Perfection, 1-1b. White moss, fine strip 012 031 017 Oafe des Epicures—1-1b. fancy glass jars, per
| : - 075 tins, per doz.... $4 50 Shredded 018 017  doz. 4.
4 - 100 Perfeorion, -1b. 016 Oafe I matiqgue—1-lb. amber glass jars,
ol F 1% tins, perdoz.... 240 Q 015 per doz.
M : - . 180 Perfection, }-1b. : . 017 Presentation (with tumblers) $3 per dos.
‘Jfﬂ !l s - 18 tins, per doz.... 130 ted 018 .... OM
B ( s - . ;g Polr{ectlgg. 10c T 10 1b. square tins, 3lc.
NK I . . size, per doz....
A K l V 14 . 500 Perfectpizn, 5-1b. Condensed Milk Ground or bean—
p R . 980 ting, per Ib..... 037 W
oW Ut ' B lg*’,'.} Paroase Soluble, bulk, No. BOBDEN'S CONDENSED MILK 0O, ) B .
ARSI 1 ¢ 18 «) ¥ o peribii *% Wm. H. Dunn, Ageat, Montreal & Toronto. landf 035 (50
Special discount of § per | - Tl b 018 gogie Brand Condensed Milk.... $535 145 gy’ e o
nt. W ndon Pearl, e cees 3
or i *Mianto Dakins Tando Yo NS il iz B U e 032 Gold Seal Condensed Milk...... 450 115 days prepaid.
o T o rels, kegs, etc. Milk, 400 100
: 1 ROYAL Unsweetened chooglno— . less Brand
BAKING POWDER upreme choco- baess o
Sizes. Per Doz Iate, s, 12-Ib. g Milk Cheese—Imperial
Boyal—Dime.. $0 95 boxes, per 1b... 035 Large size jars, doz
yis ub 140 = Perfection choco-
195 COWAN | IR
$ 65 3 doz. in box,doz. 1 80
. 385 Perfection choco-
. 490 Iate, 10c size, 3 .?
. 1360 andl%oz. in o
S 0 r doz....
ﬂL:!G‘ BSweet Ohocol e . Per Ib.
in barrels one percent. ueen's Dessert, 3's and i's, 12-1b. bxs. 040
discount will be allow- een's Dessert. 6's, 12-1b. boxes... 0 40
WHITE SWAN SPICES AND OEREALS LTD yxes 0 24
White Bwan Powder—5-1b. size, . 03
$8.95; 1b. tins, $2; 13-0z tins, $1.60; 8-0z.
0. "?.(:l:nl’o'c 6-0z. tins, 90c.; 40z tins, 65c.; Icings for cake—
g t Ohocolate, white,
nto pink,lemon,orange,
muple.t.lmongi,
00co! % |
s-lb‘“;ac%:‘: "; AR REINDEER, LIMITED Cream |
e ozen in box, per y" brand evaporated cres
— dozen........ 090  _ perosse 4&::2?"‘” I‘Ualu.too..:.
Reindeer” brand, per case (4 dozen) ndon, Eng.

‘‘Golden Butterfly'

2888

‘* Reindeer” Condensed Ooffee, case. g
4

Ohocolate " -
Oonfections— Reindeer” Condensed Oocoa, case. . brand Cream, 8 dox. |
Perlb. 10c. size, cases §7.60 1
ry g:l le m:. Bl?‘l):.\.m ............... :32 __ covgmnses! = Goldan Bat
m . boxes. . iy : - e en Butterfly”
’ late waters, No. 1, 8.1b. boxes.... 0 30 AFUSSELL cCTET | brand Orum.sl;i?t
Ohocolate wafers, No. 2, 6-1b. boxes.... 035 VDG 15c. size,cnses $11.50
Nonpareil wafers, No. 1, 5-1b. boxes.... 030
l Nonpareil wafers, No. 3, 5-1b. boxes.... 035
ahooohu er, 5-1b. boxes e 333 Cou;
choool . 0 n Books—Allison’
Coffee drops, 5-1b. boxes 036 - ne
o bun‘:‘-:b ‘036 gor sale in Oanada by The Eby Blain Co. Lia.
box, per bo 135 RO g, Wﬁ? e
—— Bemer=s ) x, per an .
o'm_oll-lb “l;:r'dp‘z go.&m,:&.on lulohoeobo iate, bc oakes, 3 doz. in box, i All same price one size or assorted -
. » b ) SPTeeY eevasssressiaansnan »
;m L1ib;3doz 3 50 In Tin Box 076 Bt milk chosoiate, §s, 61b. bozes, Ib. 0 36 UN-NUMBERED
i No. 3,505, 6doz 0 80 No.13,1.1b.,3ds. 3 00 Nut milk chocolate, s 6-1b. boxes, 1b. 0 36 ST. CHARLES CONDENsING Under 100 books. .
nter- No.180s.3d0s 085 No.l.8os,34s 118 Nut milk chocolste, §c bars, 24 bars, COMPANY. 180 %oaks aad ove
ten BRAN AR MRl 1 g ° i iy
ritten 0.10.18-02 945 § 30 No. 17, 5ibs. ... .14 80 Amalomcmlmum extra per book 3 cent.
d be S e In *fb 1-1b. tins, 14-1b. boxes, per o !
offee. Smaller quantities sl Ay Frod
JOHN P. MOTT & CO.s. Robinson's patent barley,
G. J. Estabrook. St. John, N.B; J. M. 1b. tins, $1.25; 1-Ib. tins,
5 Ool gontmd W IR. ‘8. ldt':ll‘ndoe‘ ’5& ?l)l?l?i:;n l. ln’lst..elit
s Jos. Ilih,. inn ; Tees Coff En.. e e 3
| Des Persse, ' JohmBmkn & O%c ';y. Ed- . . tins, $2.25. :
b monton; erage Co., Vancou- EBY, BLAIN 0O. LIMITED. Flavoring Extracts
ver; Frank M. Hannum, Ottawa. < & lBtmd‘rdd-Ooﬂ;e. SHIRRIFF'S
oasted 0le ol
per case §3.00. Droot bags and tine- 0 2 4AmP- 1 0z (all flavors) doz. 1 00
e K ies Foud, 3dz. in Club House....$0 33 Ambrosia...... S e
of th oane, per onse $4.80. (i 200 g Neoiar..00% Planatldiiiiom . w4 30
| . . . “" “
upo: Thite Sven Boriey {lor oo 90 Ducheas........ 0 27 - H e
il be White Swan Self-rising Orushed Java and Mocha. 16 " . * 10 00
Buckwhest Flour, per L ¥ 5 2 % “ 18 00
of wmmu gl S lo't:t-‘l bmmmoom 10c size 80 psr sgs Package Coffees. Discount on application.
e nom Flm-:m = - oss Gold Medal, 31b. tins, whole or ground 0 30
dozen §1. " o L L bdee . e
White Swan Wheat Ker- “ “
per dox. e ® . ﬁ Aty B s a g CRESCENT MFG. 00.
" 033 G Dandelion, 11b. tins, ground 0 28
- ; | i iy
WALTEE BAKER & 0O. : Grand Privclend3b vose ¢ 03 3oz bottles(retail
. No.1 snd {1b. cakes, i “ at 50c.
Co 180 360. Ib.; Breakfast 3t \ond sl DemiTame land3ib. tins, — ° 030 ‘“bm;..-.(. ..... "
[ . 415 1ot T‘%«Jm'“‘ Flower Poq, 11b. pots, 033 ik e »
300 dhooohia}and [T caken E15 b, Helh eoic cating o e
anto { g bxs., 85c. Ib.; Vanills sweet chocolate, &ib. IMPERIAL PEANUT BUTTER oz. - (retail e
170 oakes 61b. #o. Ib.; Faloon cocos Gal. botties (
18 orcoldsods ) 1Ib. tins, 3o Ib: st 9)......... 1600
e mgmm.cmhp.mmm - spae
166 tablets, 100 .Ml-.h);ubox 00. The Tum = %
L E) above quotations are £.0. Montreal. 25-1b. pails......coieeeenneneene.. 018 1D,
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ALWAYS RIGHT. 3% Br

Stove Polish is just right every time you sell it,
and the boxes are always filled full. You have
no complaints coming after you pass it over your
counter., Why not make friends for yourself as
well as for us by selling the stove polish which
always pleases the housekeeper? That’'s SUN
PASTE. Just push it and see them come back

HAM

The Poligh
Preference

It pays to handle

a quick-selling
line like “2 in 1” Shoe Polish—a line
that’s always in demand and that al-
ways gives satisfaction.

Star Brand

Cotton Clothes Lines

AND

Cotton Twine

Cotton Lines are as cheap as Sisal or Manila and much better
For Sale by All Wholesale Dealers Pt

SEE THAT YOU GET THEM F.

IMPOE

LAPORTE, X

Sur Extra Finy
“2 in 1” is positively waterproof, H E R B Tros Fine
preserves and softens the leather, does . g,“:}::m k
not clog or stain the clothes, and is B E E R Horeos Vo
free from acid or turpentine. : MINEI
Is best made from MASON’'S EXTRACT OF Case—
Get.a genet.'ous supply HERBS. One tablespoonful of this Extract iri‘ﬁié‘.?:.'ilil‘
and display it well. makes a gallon of DELICIOUS BOTANIC b e
‘ BEER. 1 E‘:%:: i
Iy als., o5
The F F DALLEY co . %‘ NO Has been used for over thirty years with
- the greatest success. GOOD ! o y
LTS W Send for Booklet, “Hints on Brewing.” IT's :Ii S}Eﬁ:’"
Hamilton, Can., and Buffalo, N.Y. . NEWBALL & MASON X 1Sy
NOTTINGHAM, ENGLAND. MASON’S Vi Eatia
Once 3410t
COFFEE High Grade Coffees are up several cents per pound, but we will " é%%E:
contract with you for the balance of the year for = “‘s‘“""
o Bl
AURORA COFFEE .
300 Ibs.,
Alinen
\'trml
Box, 25 lbs.,
the same magnificent quality at the same prices. By this plan we will not only retain our many Bl
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get .
a sample from us. We will send you a big sample on application. You are to be the judge. Grape Buin
It’s easy money to get in touch with us. *
Ajple Juice

Cb:\mwn.

Matts Golde
Bparkling Of

Apple Vingg

W. H. GILLARD ®. CO., Wholesalers HAMILTON, ONT.

. ; 5 AR R e R R A A
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Brooms Brooms
“BROOMS OF QUALITY™

. are hard to get.

W. W. & CO, BRANDS are made up to themark,always. Our customers
know this and our Factory runs full time on “Quality” account.

TRY A SAMPLE SHIPMENT.

WALTER WOODS & CO.

HAMILTON WINNIPEG

LARK'S PORK Mustare
AND BEANS COLMAN'S OB KXENS

i Tomato Bauce

Per dos
D.8.F., }1b. tins l 40 F.D.. }-lb. tins.. 1 46
o flb tins 2 50 ¥

Per
" b. tins 5 00 Durlnm,i-lb, 0’?;

Per doz )
; F.D., }-Ib. tins.. 0 85 b

IMPERIAL PREPARED IU'I‘A.ID
Z amdl. vases 4 dann’
h 3 Squares, in neat carton...... per Ib. S um, cases
dozin case 1 00 61bs. in » box. 5 boxes in a crate. Large, cases 1 dozen

N. K. FAIRBANK 0O. BOAR'S HEAD
LARD COMPOUND.

{ incase....
No.132, jdoz.
incase....

Grape Nuts—No. 22, $3.00; No. 23, $4.50. 2010 Pails 11

P st Toasties—No.
" l—lb 0 HI \

CHLORIDE OF LIMB

LAPORTE, MARTIN & CO., MONTREAL.§
(Moody's Royal

Postum Cereal—No. 0, $2.25; No. 1, $2.70.
AGENCIES. THESE PRICES ARE

F.0.B. MONTREAL. Per doz. * 10 011
IMPORTED PEAS *'SOLEIL” packages 0 8§ F.0.B. Montreal
Per case bonized
Bur Ex¢ra Fins...... , 40 Bou. 10 packages 045
*  tins § kilo 100 tins 16 Force 36'..... 460
Extrs Fins - 100 15 Gusto, 36¢..... 28
Tres Fins 9 " 100 * 15
Fins “ “ 00 * 13
Mi-Fins % o 100 * 12
Moyens No. 3 “ = 100 * 10
Moyens No.3 ** §_ 100 * ]
Asparagus, Harioots, ebo. DRUDGE.

. (Moody's Anty) Extra
Fine.

NERVA PURE OLIVE OIL.
o Handy Sifter, WD

2 fere 650 24 25 oo BB 4 885

2 litres ... . e 5

12 quarts 575 U Dln“ % 300 Ib. Bugeh “ 05{ NATIONAL LICORICE 0O

Tins— Tins— 5-1b. boxes, wood or paper, AR
00 o - 54 13 50 F.nqhox- uorw-uoh per box..

§ gals., 38 13 sals.,

1 gals, s 29 00 gal., 485 8q. ..17 00 “A bosfl-,w =

1 gals., 108 25 gal, 48s Rd...15 60 cme’ pollau. b. cans, pe!

(hncy bn. 40). w box
tol

gals., 308 ..... 26 00 &ntﬂm 9 doz.

Assorted Case,
Lomon‘ ggtnlgg‘ cﬁnuinl ] s
traig! ntains $ doz.
g:‘c;%my Straight) Contains $ doz..
Strawberry(Straight) Contains $ doz..
Chocolate (Straight) Contains 8 doz..
Cherry ) Contains 2 doz..
Peach Straight) Contains 2 doz..
Weight 81bs. to case. Freight rate,

VICHY WATERS.

8t. Nicolas, I gta..

La Neptune, W qu.
La Capital u...
l.s“um w

P O =RO-O
P WHBS8 EB8ERS

IuT‘n 8

——

SNeamOMO~N
£888888

UICKSHINE STOVE POLISH.
Vichy Lomomde Suourcm. ¢ .

No. 10, Fum! tins, tall shape...., doz.
doz. in wood box.
CASTILLE BOAP
Le Bolell,” 73 cent. Olive Ol . HALF TIME SHOE PASTE GILLETT'S
Osss 26 ll; }l }b hm 8 mlg (Moody's Extra Fine) onl:::u:]:nqnu::”
= |£}lt:' ::“" bars .. we %% 4 doz. in wood DOX........c00s per doz. Prices.
Bl ooy ssnsesssss 1 doz. in carton, 18 in wood box Por daso

Lune,” 68 per cent. Olive Oil 1 case of 4 doz §3 50

s
{1 L 1

itnwberry(suﬂght Contains 8 doz.

i 100 Ibs., 3} oz. bars . Lemon (Straight) Contains 2 doz.

Cm zsnn }1 }l; t::' 8% HAND CLEANER Moody's Electric) Acl-‘mr mo.aemgh Contains 2 goz.n 50 zmesofi doz g g
0COl (St t) Contains 2 doz. 2 50 cases or more
¢ lOlb-. ib. bars . 3% In Fancy tins, 3 doz. in wood box, doz. 0 85
00 Ibs., 3} oz. bars . 180 Vanilla  (Straight) Contains 2 doz.. “ol
340 25!
50

)

Unflavored (Straight) Contains 8 doz._ 2

Al .nwm Bmm:umrl' Macaroni, KLEIZIN[ ELENZINE AMyoxra Weight111bs. tocase. Frightrate, 3d class.
Box, 2511: }lb..... ................... g%g POWDER (Moody's)
s JOOBO. . ...ovvvnncrcnnsnns 2
N ‘Washing Compound—
DUFFY & CO. BRAND. Doz.
Imedu 1} 1bs.. 090
Grape Juice, ag": 45 ;z 8 .. 046
“ 36 spli 3 418 l’wkodadm.lnwoodbo D
.DleJu!oo.llqu . 450 .156
L ATS .38
&8 18
Macts Golden Russett— i Jam Per Ib. .
Eparkling Oider, l.l.qn ”g 30-1b. wood Hb. M.“ 0 063 . ;gg
‘vvloku‘r .............. s "a—u st o wrveki 1% .83

G
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“Thistle” Brand
A. P. TIPPET & 00., AGENTS
, iats, per case...... 95 00
ovals, per oase...... 500
COream Tartar.
GILLETT'S CREAM TARTAR
Ontario and Quebec Prices.

paper pkgs., 4 doz. in case

A. ». TIPPET & 0O., AGENTS

18
1

case
14b. cans with screw covers, 3 doz. in

RESRTRER
;
I8
]

S e S

LubeELL A

Y

CHATEAU BRAND
CONCENTRATED SOUPS

Veretable Mutton Broth
Mulligatawny Chicken

E3: 3441 4]
SLEEERN

Brown Lal
Green Label,
Red Label. §'s........

8 e ? lmOnun
\DYIGHT B /) ing 8 packages e medium size ¢ 80

!,.:"-? p——

B-case lots (delivered), $4.15 each, with 20 -
Napths as & free premium. ‘l')',‘

—~eocccocol
SRITSLEE

MAGIC SBODA
Ontario snd Quebec Prices. Per case
Bo. 1, cases 60 1-1b. Ma{ém s‘;gg
Fo.2, * 120 §ib. o {éctﬁo

30 11b. . {
@3b. * ..\ *
soda—cases 100—10-0z. pkgs.

Rising Sun, No. 1 oskes, § & $ grs.
No.3 gross
gsm e
0. 10 Sun Paste, § gros BATGER'S WHOLE FRUITSTRAWBERRY JAM
Agents, Bose & Laflamme, Montreal and
Toronto.

1-1b. glass jar, screw top, 4dos., perdos. $3 M

T. UPTON & 0O.
l!q-con hn.!zJ in dos.
0s. in oase,
21b. , 3 dos. in oase, per -l
5and7Ib. tin
EDWARDEBURG STARCH 00., LIMITED

e, packed in 3-doz. case, per doz... 225
Boxes Fsiiiies o Oents Medium, packed in3-doz. case, perdoz.. 1 40

40 1bs. Canads Laundry HOLBROOK'S IMP. WORCE: 7
$01ba Canada, white glowe, 15 piga Sa size, gross, $3.40. % size, gross, $3.50 "‘“”";,:f;:;:
48 1bs. No. 1 white or blue, 41b. cart’s Y mi
48 1bs. No. 1 white or blue, 31b. cart’s Syrup f;g Qg‘;: m‘;ﬁ‘iﬂ‘dﬁ case 225
100 1bs , No. 1 white URG STAROH 00., LTD. 8 3 b S
200 bs. bbis., No. 1 white ... 5 ot = . Rep. quarts, packed in 2-doz. case
30 1bs. Edwardsburg silver gloss, 1 Ib.
chromo packages Enioh
48 1bs. Bilver gloss, in 6 Ib. canisters. .
38 1bs. Bilver gloss, 6 1b. draw lid boxes
100 1bs. kegs, 8i ver glnes, large crystals
28 Ibs. Benson's satin, 1 1b. cartons,
chromo label

3
g

-]
S SSSS SRRRBH:

Vermicelli and Macaroni. JellyiPowders
D. HI’INII‘LIF(:H\;. MONTREAL, : WHITE SWAN IPI\_)VI
:ia b?‘x “Spe«;hl" 4 AND OEREALS, LTD

coce oooooo

“ “Standard”
. cases or 75 Ibs. bbis.

Globe Brand.
. box *'Standard”
bs, “ o ;
. cases (loose)... .
Oulinary Starch
. Benson & O

BRANTFORD STARCH WORKS, LIMITED
Ontario and Quebec. E
L o da Yaumiry, boxes of 4011.. § 06 & 950880 I tas heve whte

Aome Gloss Btarch— Beaver Brand Maple Syrup.
14b. cartons, boxes of 40 1b..... 0 06§ zlb.'}lul‘lu“hoau

5 .
10 o
o
bhandles)

"Bln'll'l"ﬂ
. 44 Savom), per e
- ten. et -

HEHOOO NN
sawrf 83ggg susy

E

Ontario and Quebec Priess.

m?u&.l‘uld
's Oream Yeast, 3 dox. In bex.
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THE CANADIAN GROCER

SAL'T ror

TABLE

DAIRY

MEATS

HIDES

Verret, Stewart & Co., Limited

SALT SELLERS

A manufacturer may advertise a table
delicacy extensively to the general public;
and every dealer may stock that article;
yet every dealer would have dozens of
customers who would not ask for it; they
would possibly consider it an extravagance
—something beyond their means.

In order to get the widest distribution
of his product the manufacturer must
bring the salesmanship of the dealer to bear
on the situation. This alone can over-
come any prejudice in the mind of the
consumer.

MONTREAL

Personal Salesmanship of the Dealer is Necessary

If the Manufacturer is to Get the Best Results

This Personal Salesmanship of the
dealer has practically alone built up the
business of many manufacturers. It is

the most powerful agent the manufacturer

can enlist in his service.

The dealer’s attention can best be
secured through the business paper he
reads every week. That is why advertis-
ing in The Canadian Grocer has proved a

splendid business-builder for so many large
firms.

Mentr(




