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Ask Your Wholesaler for

Colman’s No. I White 
Rice Starch

Manufactured by the

Makers of ColiRait*» Mustard
Ypu cannot get better Starch than COLMAN’S STARCH, 
or Better Mustard than COLMAN'S D.S.F, MUSTARD.

Liberal sampling among your customers on receipt of list addressed to 
Frank Magor dc Co., 403 St. Paul St., Montreal, Agents for the Dominion.
w

CHRISTIE’S WAFER ROLLS
are a delectable morsel. If you 
have not carried same in stock, 
send for sample,

——
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“KkovalfPlum Puddings
are in a class by themselves. 
They are put up in 1, 2 and 
3-lb. bowls, of unique quality, 
package most attractive and 
clean-looking, and selling 
them is the easiest thing on 
earth. Special discount for 
import orders.

SUTCLIFFE & BINGHAM, LTD.
57 Front Street E,, • 17 St. John Street,

TORONTO. MONTREAL.

MARK

Peacock Brand
Mince Meat

THE SEASON IS ON 
GET IN YOUR SUPPLY

PEACOCK BRAND MINCE MEAT is de­
licious. Marvellously low in price. If you will 
send in a trial order to-ddy, we will see that you 
get the goods quickly. Send along the order.

THE BATES MFC. CO., LIMITED
9-11 Francis St., TORONTO.

National 
Licorice Co.

tjOUNG XSMYUE'S

Y. & S., SCUDDER and M. & R. Brands of 
PURE STICK LICORICE, Acme Licorice Pel­
lets, M.& R. Wafers in bags, Licorice Lozenges, 
and a full line of Licorice Specialties, includ­
ing the celebrated soft licorice lines sold under 
the Company’s brands as follows : THE 
FLEXIBLE LICORICE, THE PLIABLE LIC­
ORICE, THE ELASTIC LICORICE.

106 John Street, BROOKLYN, N.Y.
Illustrated Catalogue an request

. . - ———
■ ' . ...............

BORDEAUX 
RELISH

is pure, unadulterated and 
appetizing It is made from 
high quality ingredients, and 
from a first-class recipe. 
Price, $1.20 dozen. 2 dozen 
in a case. In 5-case lots, 
freight prepaid. Order 
through your wholesaler.

GOLDEN DATES
#-lb. and 1-lb. packages, 4 dozen in a case. 
Every grocer should handle dates put up in 
this way, as they are much cleaner than when 
in bulk. \Ve positively guarantee these dates 
to be fresh stock and to keep for any length 
of t5me.

The Merchants’ Ufg. I Supply Ce.
«gap»!»»* 1 -w ■
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Wasting 
Your Energies ?

If it pays to push an article, it pays 
to push it to some purpose and to push more with an object of gain­
ing permanent trade than of temporary profit. If the demand for 
any article stops when you stop pushing it 95 per cent, of your
energy has been wasted.

*

You waste no energy whatever in advocating the sale of the 
•'Griffin” Brand of Dried Fruits and the “Thistle” Brand of Canned 
Fish, because people who buy them once will buy them again and 
again. Briefly, the intrinsic merit of both these articles backs up 
the highest praise you can give them.

“Griffin” Brand 
Dried Fruits.

Seedless Raisins 
and Prunes. Dried Apricots, 
Peaches and Pears in all their 
original goodness. A revelation 
to the grocer who has been 
buying other Brands.

Selected with the greatest 
care and shipped in original 
boxes right from the Vineyards 
and Orchards on the Pacific 
Coast.

Look for the “Griffin” trade 
mark before you buy.

“Thistle” Brand 
Canned Fish.

Canned Haddies, Kip­
pered Herring and Herring 
and Tomato Sauce. Selected, 
cured and packed by Captain 
Austin, of The Thistle Canning 
Co., Little River, N.S.

Absolutely clean, rich, deli­
cate, appetizing. Prepared 
right at the water side where 
they are caught. The brand 
of highest quality and so recog­
nized the world over.

ARTHUR P. TIPPET & CO., AGEN IS,
M. n'.real. Toronto.
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MANUFACTURERS’ AGENTS AND BROKERS’ DIRECTORY.

BRANDON, flAN. TORONTO.

GROCERIES FOR THE WEST
We will have a car leaving Toronto and Montreal 

about once a mouth.
Have you got something you wish to ship in 

these cars?
We will reship, sell or store for you. Write us.

Wilson Commission Co., Limited
Brandon, Man.

W. G. A. LAMBE & CO.
TORONTO.

Grocery Brokers and Agents.
Established 1883CALGARY.

The Best Salesman
is the Man on the Spot. Don't Con­
tinue to be Over a Thousand Miles Away 
troni your Buyer. Communicate with us, 
and have your Business Transacted by 
reliable Brokers on the Spot.

Excellent Storage Accommodation.

C. E. KYLE
WHOLESALE GROCERY BROKER 

and MANUFACTURERS' AGENT

27 FRONT ST. E., - TORONTO

NICHOLSON, BAIN & JOHNSTON,
Wholesale Commission Merchant, and Broker,

CALGARY, ALTA.
BICHOLSOB • BAIN. WINNIPES. SAN.

W. G. Patrick & Co.
Manufacturers’ Agents

and

Importers.
29 Melinda St., TORONTO

HALIFAX, N.S.

E.St. G. Tucker,
West India and General 

Commision Merchant

HALIFAX, N. S. CANADA.

Get our prices for
SALMON

Car of
FANCY BARBADOES MOLASSES

just to hand. Lowest prices.

2 cars
BARBADOES RAW SUGAR

Nice grocery kind.
J. W. GORHAM in CO.

JERUSALEM WAREHOUSE 
HALIFAX, N.S.

Manufacturera' Agent, and Commission Brokers.
WAREHOUSEMEN

Domestic and Foreign Agencies solicited. 
Highest refereuc es.

W. H. MILLMAN & SONS
GROCERY BROKERS

TORONTOMONTREAL

A. J. HUGHES
Wholesale Grocers’ Broker, Manufacturera Agent 

and Jobber,
1483 Notre Dame Street 

MONTREAL.
Open for few more foreign and domestic agencies. 

Correspondence Solicited. Highest References'

VANCOUVER. B.C.

J. MCA. CAMERON
Manufacturer and Wholesale Commission 

Agent
Oorreepondence Solicited

VANCOUVER, B.C. P.O. Box 912
Reference-Bank of Hamilton

UNO. A. MOI ft
Wholesale Commission, Teas and General Groceries. 

Established 30 years
6 8t. Sacrament St., - MONTREAL

Write me for snaps in Ceylons, Blacks and Green, 
also Japans,Gunpowders and Young Hysons, direct 
consignments. Buy direct from producer. I am 
quoting Kippered Herrings, plain and in tomato 
sauce, inside prices. Write for quotations.

The Vancouver Warehouses, Limited
STORAGE

BONDED AND FREE. FORWARDING AGENTS.
Commercial Travellers Tax. We will hold Stocks for 

you so that you can supply your customers in any part of 
British Columbia

Consign your cars to us.
Correspondence invited.

24 CORDOVA STREET E., VANCOUVER, 0.0.J. T. 4 CO.
Customs Brokers 

and Warehousemen

11 St. Sacrament Street, Montreal
Tel. Main TT8. Bond 28.

VICTORIA, B.C.

Radiger & Janion
VICTORIA AND VANCOUVER

MANUFACTURERS' AGENTS and 
COMMISSION BROKERS

Oorraipondenc Solicited. Reference — Busk of Hriti.h 
<s.’si A nirioe, Victor!» .

- " ' m ifi i

August 16, 1965

WINNIPEG.

CALCARY STORAGE
-Si.In a new brick block centrally located.

Dingle tik Stewart
Winnipeg, Man, Celgery. Alb.

COMMISSION BROKERS.

REGINALD LAWSON
MANUFACTURERS' AGENT and 

WHOLESALE COMMISSION BROKER

Corre»oond,nc«
Solicited

UNION BANK BUILDING

WINNIPEG, MAN.

JOSEPH CARMAN
Wholesale Grocery Broker and Manufacturers’ Agent 

Member Western Wholesale Brokers' Association 
Union Bank Block, Roome 722 ana 723

Winnipeg, Man.
Open for good Correspondence
Canned Goods Agency Solicited

Stuart Watson
Manufacturers' Agent and Whole­

sale Commission Broker.

WINNIPEG, MAN.
Highest References. Correspondence Solicited.

OEOROE ADAM & CO.
Wholesale Grocery Brokers and 

Commission Merchants,
. WINNIPEG, - - MANITOBA.

The big crowd is heading for Western Canada. Getleading f
---.-^yOORgoc 

so by corresponding with US.
Members Western Wholesale Brokers' Association,

tEem buying YOUR goods. You can do 
> by r

CANNED SALMON
1806 RACK

Wire or write us for prices :

Fraser River Soekeye 
Skeena River Soekeye 
River’s Inlet Soekeye 
Red Spring S.
Cohoes ,
Humpbacks

Handsome Labels. Quality first-class. Price, right. We 
want the trade of eastern retailer, who purchase car lota.

NICHOLSON A BAIN, WINNIPEG,
Wholesale Coooiluloa Merchants sad Brokers.

Branch House :

NICHOLSON, BAIN A JOHNSTON
^ CALGARY, N.W.T.

ST. JOHN'S N.P.

THOMAS B. CLIFT
Irokit, Commission Agist. AscUosssr ssd notary feMIc 

Commercial Chambers, Water St.
ST. JOHN’S, N.F.

A warm welcome extended to all Heads of Depart 
mente and Commercial Travellers 

from foreign countries.

C-+B
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SALT
KIN

No trouble to give information.

VERRET, STEWART & CO.,
MONTREAL

THE PICKLING SEASON
Turns the thoughts toward what to " put 
up” and brings up the vexing Vinegar pro­
blem. There is nothing perhaps regarding 
which the customer must rely so implicitly 
on the merchant as the purchase of vinegar.
A dealer can secure and hold confidence by- 
recommending

HEINZ WHITE 
PICKLING VINEGAR

It is distilled from sound grain, arid is, therefore, en­
tirely free from the solid particles of vegetable matter 
which start fermentation in fruit vinegars. This, 
coupled with the fact that it has the right strength, 
makes it

BEST FOB PICKIINC PURPOSES.

H. J. HEINZ CO.,
*Skk To^ Pittsburgh, U.S.A.

The Epicure tells us he knows no pickles 
quite as good

Sterling Brand
PICKLES

Grocers who cater for the highest class of 
custom say there is no pickles that give 
customers such complete satisfaction.

MADE IN CANADA BY

The T.A.Lytle Co.,Limited
124 128 Richmond St. W. 

TORONTO - Can.

No. 4 (Grocers’), Price, postpaid, $1.75
No. 3 (Household), Retail Price, 65c

ROSE
AUTOMATIC
KNIFE
GRINDERS
Dleoounta to agent» 
and dealer»

THE ONTARIO 
SUPPLY CO.
OWEN SOUND, ONT

3
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Don’t let specious arguments 
and flagrant statements run 
away with your common-sense 
business judgment.

Don’t change the tastes 
of your customers used 
to the healthy teas of
JAPAN. The experi­
ment may cost you 
more than the loss of 
their tea trade.

You cannot sell better, purer, 
cleaner, healthier and more 
profitable teas than

Japan Teas
4
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W. P. KAUFMANN
19 Caer Howell Street, TORONTO

Analyst & Consulting Chemist
Advice regarding processes of manu­
facture and technical applications of 
chemistry.

They Cost Less 
Than Nothing

Literally, ALLISON 
COUPON BOOKS cost 
less than nothing. By 
using them a mistake is 
impossible, thus saving 
many times what we 
charge for them. 
Hence, by absolutely 
saving a great deal 
more than you pay for 
them, they not only cost 
less than nothing, but 
you receive a great, big 
premium with every 
book you buy.

Il“ A MAN WANTS CREDIT
for $10, give him a $10 Allison Coupon Book, charge 
him with $10, and there you are. No trouble at all. 
If he buys a plug of tobacco for ten cents, just tear 
off a ten-cent coupon—that’s all. And so on for all 
his purchases up to limit of the book. NO PASS 
BOOK NO WRITING NO TinE LOST. NO 
KICKING. There are other Coupon Books, of course, 
but why not have the best? Let us send you a 
free sample.

For Sale In Canada by
MC [BY, BLAIN CO., Limited, TORONTO. 
C. O. BEAUCIIEMIN * FILS, MONTREAL. 
WM. T. SLOANE., WINNIPEG, MAN.
ALLISON OOUPON CO., Manufacturers. 

Indianapolis, Indiana.

44

THE PEOPLE OF

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
GLEANER”
might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax.

Want Ads.
In this paper cost 2 cents per word first 
insertion, 1 cent per word subsequent In­
sertions. Contractions count as one word, 
but five figures (such as $1.000) may pass 
as one word. Cash remittance to cover 
cost must In all cases accompany orders, 
otherwise we cannot insert the advertise­
ment. When replies come in our care 5 
cents additional must be included for for­
warding same. Many large business deals 
have been brought about through adver­
tisements of 20 or 30 words. Clerks can be 
secured, articles sold and exchanged, at 
small expenditure.
MaoLEAB PUBLISHING CO., Limited 

Montreal and Terente.

...ESTABLISHED 1849...

Capital and Surplus, 81,600,000. Offlees throughout the Civilised World
Kxeoutive Offices : Bos. 846 and 848 Broadway, Hew York City, U.8.A.

THE BRAD8TREET COMPANY lathers information that reflects the financial condition and 
the controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the 
merchants, by the merchants, for the merchants. In procuring, verifying, and promulgating information no 
effort is spared, and no reasonable expense considered too great, that the results may justify its claim as an 
authority on all matters affecting commercial affairs and mercantile credit. Itt offices and connections have 
been steadily extended, and it furnishes information concerning mercantile persons throughout the 
civilized world.

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing 
and manufacturing concerns, and by responsible and worthy financial, fiduciary and business corporations. 
Specific terms may be obtained by addressing the Company at any of its offlees. Correspondence Invited.

-------OFFICES IN CANADA-------
HALIFAX ,N.8. 
OTTAWA. ONT. 
VANCOUVER, B.O.

HAMILTON, ONT. LONDON. ONT.
QUEBEC, QUE. 8T. JOHîf, N B

WINNIPEG, MAN
TH0S- C- IRVING, Gen. Hsn. Western Csneds Terente-

MONTREAL, QUE. 
TORONTO. ONT

TME ----- 1

« VAMPIRE ” 
Spiral flycatcher

Clears He loose el lies
THE "Vampire” Spiral Fly- 
■ catcher consists of a small 
closely-wound Spiral, covered 
with a sticky material, and her­
metically sealed in a short tube: 
By simply pulling out one end 
the Spiral is elongated and 
forms the most effective Fly­
catcher known:

This article is a quick seller 
and carries a large profit: It is 
CLEAN, SIMPLE and EFFEC­
TIVE: As a window show if
draws crowds. No POISON. 
No LEAKAGE.

LABELS IN ENGLISH OK FRENCH
SEND FOR FREE SAftPLB

SOLK MAKERS :

KAY BROS., Ltd., Stockport, England
SOLE agents FOB CANADA:

The LEEMING MILES CO., Limited, Montreal

each

EU I
& T

Pickling Season
Why is Purnell's English Pure Malt Vinegar superior 
to all others ? BECAUSE it is brewed from the 
finest selected malt and absolutely free from any 
added acids or admixtures, which are so injurious to 
the human system. ORDER TO-DAY.

Purnell’s K"brp""M‘"
makes delicious pickles and delightful salads 

U p p. J J 1 g Sauces and Pickles are
on top for quality.

PURNELL, WEBB & CO, LTD.
BRISTOL, ENGLAND

Established 1760.

Write to our Agents for Prices and Samples.

Charlottetown, P.E.I. Horace Haszard, S. Side Queen Square 
Halifax, N.S. Ë. 8t. G. Tucker, 1 Bedford Row 
8t. John, N.B.- Roliert Jardine.
Toronto. Ont. —J. Westren. 630 Ontario Street 
Montreal, P.Q. A. J. Hughes. 1483 Notre Dame Street 
Winnipeg, Man. - Ashley à Thompson. 159 Portage Avenue East 
Vancouver, B. C.—C. B. Jarvis & Co., Holland Block 
Hamilton. Ont. Bickle & Greening
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There is a plenitude of CEYLON TEAS. Reason : 
Tea necessity. People seek them. Grocers must 
sell them. Result : Profit for both. If you 
carried more stock you would have more profit. 
Increase your CEYLON TEA orders.

THE HORN OF PLENTY

Ceylon Teas Ceylon Teas

CEYLON
TEAS

CEYLON
TEAS

CEYLON
TEAS

CEYLON
TEAS

CEYLON
TEAS

CEYLON
TEAS

6
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This design a guar
antee of quality

GREY BREAD viui%Annpii k 1
wi RAP PER SPECIALTY

ALSO TASTELESS AMD ODORLESS
PARCHMENT PAPER FOR CAKE BAKING

SAMPLES AND PRICES
WITH PLEASURE.

Canada Paper Co-
Toronto L,”TZD MONIREAlJ

1

I
TOLEDO COMPUTING SCALES

Automatic but Springless.
The ' ' Toledo ” is a money saver because it posi­

tively stops the giving of overweight.
A time saver because it is Automatic.
A labor saver because there are no, weights to lift, no 

poises to slide, or prices to set. \
A trade bringer because it indicates to the customer 

in plain figures the correct weight of the article he is 
buying.

It is honest both to the merchant and customer.
The Toledo system costs you nothing because it is 

paid for with the money you are now losing.
For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamilton, Ont.

There is a World of Meaning

;;. *r • i-t \ W/A r a S*

&.#• *,

in the simple statement that over

200,000

Bowser M—S.cv!ring Oil TanKs
have been sold and also that we don’t ask you to take our word in regard to the 
merits of our outfits, but

Refer You to Any User
The Bowser Tank does away with the use of sloppy measures and funnels. It pre­
vents all waste and over measure, both of which mean a money loss to you. It 
really costs you nothing, as its savings soon pay its cost. If you want to make 
A profit on your oil it will pay you to investigate. A request for Catalog ‘‘B” 
will bring you full particulars free and without further obligation to you.

= Write To-day ■ 1---------

-£'35= You are cordially invited to call and inspect 
^ the display of our Latest improved Outfits 

at the coming Industrial Exhibition in Mach­
inery Hall, Toronto, August 26th to Sep­
tember 11th.

S. F. Bowser (EL Co., smir' Toronto

A
SURE

SUCCESS
IT COULD NOT BE OTHERWISE

HOLBROOKS
tiKNl INK l.MPORTKD 

WORCESTKRSHIR K

SAUCE
PAYS 40 AND

Acknowledged

.««.STEAM
‘"«W.SMMtS.

Sample and prices from
H. GILBERT HOBBS, 408 Spadlna Avenue, Toronto
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WE
SUGGEST

PATERSON’S
WORCESTER
SAUCE

as a quick seller and easy 
profit getter. It will pay 
you to look into this pro­
position.

ROSE & LAFLAMME
Ai.KXTS, MONTREAL

Pickle 
Goodness

From the good of the goods 
comes the satisfaction of the 
purchase—and from the satis­
faction of the purchase comet
your growing trade------in
pickles

If you sell FLETT'S.
“ THE PICKLE OF QUALITY.”

ROSE & LAFLAHHE
Agents, —rtONTKEAL

“ENTERPRISE”
A w jr The buzz of customers—the ring of the cash register—the clink of coin

Ê M increase in a grocery store that is Enterprising in methods and equip-
/1 M ment. An "Enterprise” Electrically Driven Coffee Mill decreasesM / 1 M ^ expense, increases business. A novelty a few years ago, now a

necessity in every grocery.

The illustration shows our mill No. 83 fitted with £ H.P. 
motor, furnished for either direct or alternating current. It 
is 30 inches high, 22 inches long, 14 inches wide and weighs 
115 pounds.

The nickel-plated hopper has a capacity of 4 pounds of 
coffee. It will granulate 1 pound of coffee a minute or pul­
verize \ pound a minute. Each machine is equipped with 
pulverizing grinders and can be regulated for fine or coarse 
grinding while running.

We will be pleased to send prices and practical sugges­
tions ; also our catalogue showing complete line of Mills, 
Food Choppers and other “ Enterprise” grocers’ specialties.

THE ENTERPRISE MFG CO. OF PA., 
Philadelphia.

M ! .

8
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COFFEE

«0KAJU Mills.

^ Grocer:

If you do not
handle MOKARA
ask your jobber 
for it. Write us 
for particulars.

MOKARA is a
home drink for 
everybody.

Shows the 
dealer a handsome profit. The 
price is within reach of everybody.

Ask your Jobber or write us.

Mokara Mills
21, 23, 25 Cosport Street, - - MONTREAL

It is the Beat 
and cheapest of any
Tea or Coffee
substitute on the 
market.

FOR
THE

WOMEN

FOR
THE

GROCER

IVORINE STARCH
$2.50 per case

St. Lawrence Starch Co.
LIMITED

PORT CREDIT, ONT.

60
PER CENT. 

ENERGY 
SAVED

60
PER CENT. 

PROFIT 
MADE
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RED FEATHER is the name to conjure with when it 

comes to Coffee.

Red Feather Coffee is the greatest breakfast palate tickler that ever went down the red 
lane. The quality is superb. The flavor exquisite—in short, it’s the nicest coffee ever sold to the 

consumer and the most attractive package on the market. V
W. H. GILLARD & CO. of HAMILTON, CANADA,

have purchased a carload and are offering a special price as an introduction.

Î WOOD & CO.
IMPORTERS AND MASTERS

BOSTON. MASS**

-’SST'

ON GUARD
It may be a good idea to close the dbor after the horse has disappeared.
Cut you loose your horse all the same ; and once gone, he may never come back.
In like manner the Grocer’s trade “ makes itself scarce ” unless properly protected.
Place a good faithful guard on duty at the doorway. The strongest detail yiu can select is

WOOD’S COFFEES
CANADIAN FACTORY

No. 428 ST. PAUL ST.,
and SALESROOM

MONTREAL.

' TURN A BAD HEAD TO 
GOOD ACCOUNT

in other words, sell your customers a reliable and safe 
cure for Headaches and all Nerve Pains.

Mathieu’s 
Nervine Powders

a combination of harmless ingredients, are a powerful 
nerve soother and stimulant. That is why so many 
people rely solely on them lor the cure of all their Nerve 
Pains. Their sale, either i l the unbroken package or 
loose, never ceases the year round ; the profit never 
ceases to accumulate and you never cease to please 
vour customers.

Mathieu’s Syrup of Tar and God Liver Oil 
Sells the Year Round

KEEP UP YOUR STOCK

J. L. Mathieu Co., Limited
SHERBROOKE, - - QUE.

MOLASSES
Direct Importations

New Orleans 
Porto Rico 
Barbadoes

In stock and “ to arrive.” 
Exceptional values.

Bros. & Co.
Toronto

10

29
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CANADIAN MANUFACTURERS IN ENGLAND
By W. L. Ei

SOME RESULTS OF THE TRIP.
IIILE pleasure was the chief ob­

ject of the trip of the Manufac­
turers’ Association to Great 

Britain there was at least one other 
which was even more important, and 
that was to know and be known. In 
other words, they wanted to learn more 
Ilian they knew in regard to the indus­
trial and commercial conditions in the 
Mother Land, ami to unfold or reveal 
themselves to the people of the Mother 
Land.

1 cannot speak from the book. The 
best I can do is to be guided by im­
pressions. From these 1 gather that, the 
trip was just as successful from what 
might he termed its material aspect as 
it was from the pleasure seeing object. 
We learned a great deal, and probably a 
great deal more than any of us yet 
realize.

A few days Before we left Canada a 
friend of mine, who lakes a pessimistic 
view of both industrial and military con­
ditions in Great Britain, remarked to 
me : “England is one of the decaying 
nations.” While none of us had imbibed 
such ultra pessimism as this, most of us 
had become possessed of the idea that 
she was lagging behind some of the na­
tions in the industrial arts. I have not 
been authorized to speak for our party, 
but 1 have no hesitation in saying that, 
from what I have gathered from per­
sonal conversation w-ith a great many of 
them, our preconceived opinions had 
very few facts upon which to rest.

Great Britain is by no means a decay­
ing nation. She is the mother of manu­
facturing industries, as well as of par­
liaments. As such she is getting old; 
in fact, is old. And just the same as it 
is with individuals who are getting up 
in years, she is somewhat set in her 
ways. She is conservative. But in na­
tions age is not always accompanied by 
decay. Where the nation is composed of 
the right kind of people the concomitant 
of age is maturity. Great Britain is 
maturing rather than decaying. In some 
respects industrially Great Britain is 
rather out of date, but in others she is 
in advance of her competitors. And 
what was most obvious to us was the

fact, that Great Britain is certainly be­
coming wide-awake in regard to those 
things in which she was supposed to be 
somewhat drowsy. We saw signs of this 
everywhere we went. The manufacturers 
are not only anxious to do bustness, hut 
they are equally anxious to do it on the 
most approved methods, and to manu­
facture their goods not only with the 
best and most improved machinery, but 
to make them of the best quality. They 
desire quality in what they sell just as 
they demand quality in what they buy

An American gentleman who has been 
a resident of England for some years, 
was recently called upon to respond to

AN APPRECIATION.

At a meeting of the Federation of 
the Retail Dealers of Montreal on July 21, 
1905, the following resolution was passed :

“ That the officers and members of 
the Federation of the Retail Dealers of the 
City of Montreal, who ledUhe fight against 
Trading Stamps, wish to express their 
gratitude to the editors of The Canadian 
Grocer for the strong help they have given 
to the question and for the Interest they 
have constantly shown In seconding our 
efforts.”

a toast at a banquet in London. During 
his remarks he referral to the prejudices 
that existed in the minds of some peo­
ple in regard to Great Britain, and 
added : “A New York woman, before 
starting on a visit to a friend in Cali- 
fornia, insisted, in spite of protests, in 
taking an cas-tern lily plant with her as 
a present to her hostess. On the train a 
porter was persuaded to take it under 
his special care and water it. As she 
neared her destination she was surprised 
to see field after field devoted to the 
cultivation of the eastern lilies. Angered 
at last by what she saw she suddenly 
seized her hitherto much-loved lily and 
flung it from the window. The high­
ways and byways of England,” conclud­
ed the American gentleman, “are strewn

with the prejudices of Americans who 
visit this country." The Canadians who 
visited Great Britain with the Manufac­
turers’ Association were not altogether 
free from prejudice, but the highways 
and byways of the Mother Country are 
strewn with those they <1 id carry over 
with them, and British hospitality has 
buried them deeply. At any rate, they 
have been dissipated in many instances 

• e •

The business men of Great Britain aie 
no doubt wiser than they wi re in regard 
to Canada as a result of the visit of the 
Canadian Manufacturers' Association 
But while they may have learned some 
thing, we have learned a great ileal 
more. Ours lias undoubtedly been tin- 
chief gain. Knowledge is seeing a Ibiug 
from the right point of view, anil thus 
understanding it. Bv our visit to G real 
Britain we have learned to look at some 
things from the standpoint of the Bn 
tish business man. As a result we shall 
be more disposed in some respects, at 
least, to sympathize where we, perhaps, 
were more disposed to criticize. “Sym 
pathy makes us wondrous kind.” And 
all the sympathy has not been created 
on one side, either. The result, there­
fore, of the trip of the Canadian Manu­
facturers’ Association to Great Britain 
has been beneficial from both a national 
and commercial standpoint, and it is to 
lie hoped that meddling and theoretical 
politicians will do nothing to disturb it 
Commercial problems ran usually ho 
settled hy business men. and if some of 
the questions which are now demanding 
attention within the Empire were dele 
gated to business men for consideration 
a solution would speedily be found.

Speaking of imperial maMers, I am re 
minded of an error in a London paper’s 
report of one of President George’s 
speeches, which, although confined to one 
word, completely misrepresents his 
views. A Montreal paper, not knowing 
of the error, was thereby led to rather 
severely criticize Mr. George. The error 
was in making Mr. George say lhaf the 
manufacturers of Canada did not want a 
“protective” tariff against the Motliei 
Country. What lie said was that they 
ilitl not want a “prohibitive" tariff 
against the Mother Country—quite a dif­
ferent thing.

11
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National Exhibition

ON CE more tlie < 'nmnlian National 
Exhibit ion, or tin' Fair, as 1110 
citizens nf Tiimiilii afl'vcl innately 

Villi it. i> approaching. On A ngiisl 'Jli tin 
gap- will lie thrown njii'ii un wIiiit i> 
tin- biggr.-l iiMiiiinl I'.xlilliilinn mi tin- nui- 
I inviit. It limy faith lie predicted Unit 
11M 1.1 will i'i-l i | >si- ail others in the magiii- 
linlv uf tliv undertaking, and the exvel- 
li'iive ul' tliv altrael ions. Tlte line set 
nf buildings which are now grim|ied In- 
get her in Exhibit inn I’ark are ready for 
service, and the staff of ollicials, under 
the efficient inanageinenl of Mr. J. O. 
i irr. a re speedily complel ing arrange­
ments for the entertainment of the coin­
ing' crowds.

The Attendance.
The ordinary person does not stop to 

consider the greatness of the numbers of

he niade of the exhibits, which form the 
essential part of the Kxhihit ion. The 
| tog cess of manufactures at home and 
abroad, the development of science and 
ail, and the improvement in farm pro­
duce and live stock, are ail represented 
In their highest form. The farmer car 
ries home with him ideas on modern and 
time-saving farm implements, and infor­
mation on breeds and relative qualil ies 
of live stock. Above all. he carries away 
with him higher ideals of excellence. 
Having seen the best that the country 
can produce, he is fired w ith I he ambi­
tion to equal or better that showing. So 
with manufacturers. They see the Inst 
that human ingenuity has devised, and 
they straight way speculate on the pos­
sibility of applying what they have seen 
to their own business. More than any-

tlieir triumphs in the Old Country, are 
pieparing to lake I lie home market by 
storm. Canada has passed the stage of 
being purely an agricultural country, 
and the countless specimens of manufav 
tilled goods which will be oil exhibition 
will lie a telling proof of the progress of 
manufacturers here.

The Liberal Arts.
Nor are the finer elements of modern 

ri\ilizatioii at, all backward. From sim­
ple and humble beginnings I be arts and 
sciences have advanced in Canada till 
now we have a sturdy Canadian art. 
Sculpture and paintings will lie on ex­
hibition in the spacious new art gal­
lery, which is admirably located for se­
curing the best effects. Domestic art in 
needle work and fancy work has im­
proved each year in skillfulness and

»Vi' 'Intow,
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■- II

•i**
«m*r

THE live: STOCK ARENA-Canadian National Exhibition.

visitors to Toronto during the two weeks 
that the Exhibition is in progress. When 
we .-ay that a hundred thousand or more 
a day visit the grounds during the fort­
night, we express more than appears on 
the surface. One hundred thousand in­
quiring people from all over the coun­
try. though chiefly from Ontario, coming 
to Toronto each day and returning to 
disseminate the information they have 
received throughout their town or vil­
lage, are a mighty educative force. Every 
side of human activity is exemplified in 
I be many buildings and departments 
which go to make up the whole.

Educational Features.
Before referring to the attractions in 

tlntway of amusements, mention should

one else, the business man is benefitted 
by such an exhibition. Jle sees the goods 
which he sells in course of manufacture 
in the Process of Manufacture Building, 
and lie is fitted as never before to buy 
intelligently and to sell intelligently, be­
cause he knows whereof he is talking.

Exhibit of Manufactures.
That manufacturers recognize Canada 

as being the country of the future is 
shown by the large demand for floor 
space in the Manufacturers’ Biulding. 
Never lias there been such a complete 
display of manufactures as there will he 
this year. The big building, with its 
105,000 square feet of floor space, will 
be taxed to its uttermost capacity. The 
Canadian manufacturers, fresh from

12

beauty, and the prospects arc Hint I lie 
showing this year will he of the highest 
order.

Special Attractions.
The management is to he congratulated 

on the excellence of its special attrac­
tions. The two features which will out­
rank all else in attractiveness will he 
the magnificent art exhibit, including the 
wonderfully fine painting by Edwin Ab­
bey of the Coronation of King Edward 
VII. (which was painted at the command 
of the King, and is worthy of the magni­
ficent subject of which it treats) and the 
Irish Guards’ Band.

Other paintings and art creations of 
exceptional merit have been loaned by 
the Corporation of London, the Govern-



i; OUR TRAVELLERS
” are on the warpath again after their holidays. Kindly reserve
:: your orders for them. W hen wanting goods in a hurry, mail or

phone us the orders. We pay the telephone charges and guar- 
antee satisfaction and prompt despatch.
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T-H-H--H-H-H-H-I-H-H-I-H-H- -H-K-"-

UJ THE YEAST ON THES Q U A R E H
cc X
< m
Da
0)

JERSEY CREAM YEAST CAKES ■<
pi
>

U JERSEY CREAM YEAST CAKES CD
X H
h JERSEY CREAM YEAST CAKES O
2 z
0 JERSEY CREAM YEAST CAKES

H
h
CD JERSEY CREAM YEAST CAKES X

m
<
Ü1
>

JERSEY CREAM YEAST CAKES CZ)
D
cLU >

X oo
h THE YEAST ON THE SQUARE PI

THEY ARE AT IT AGAIN
Book your TARTAN Salmon and Canned Goods

before it is too late.

Long Distance Phone 596 

BALFOUR & CO- Hamiltonf Ont.
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Best
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GUARANTEED tothe TRADE
saving,

Our packages are larger ami more attractive in style than any others.
The quality of our goods is superior to anything else on the market

MORSE BROS., Proprietors. Canton. Mass,
For sale by all Wholesale Grocers ; also the Me Clary Mfg. Co., London, Montreal, Winnipeg, Vancouver and Toronto.

went of France, the South Kensington 
Museum, ami Lord Si ratheona. The

Irish Guards1 Hand has been awarded 
the jialm for excellence by all the high-

roljeeliOil ] Oil ueil from the Siml li Ken- est musical a ut horities in Great
:-iiigluii M use tun will i •oinjirisi ■ le ii or ISritai n, and is the favorite house-
twelve (.‘S of t lie i ii-hvst mi 1 reas hold hand of His Majesty the
lires in 1 Ik - W mill , CO VP ring ;i peril III f X- King, who, whenever possible, sel-
lending <>\ er li vi- or siix ««eut i i ries . No eels it to play at the royal levees, draw-
Ollier eolle H i< rn iiii exi1st f life pn ,l>:il>lv ing rinoms and > linners, in fact on all
i ivais tills iii ini CM'Sl ;m«l hist ojieiil slate « iccasions. It was with much dilli-
value. ( i;, the reil from t In- ohlie i >1" 1 lie cnlty, and only as a special favor to
great 1 Jlir] i sli., Si-ot eh and Iri;ill u niver- Canad a, that His Majesty would consent
sities, the \Y<* ii Ith and ancient cmijiora- to the hand leavi ng British shores, per-
lions o r lOJl< loll ( such as the Ha rhers? mission to extend the visit to the States
Sill V <0,1 IS * ( .. 11 ic Hroderers Co tin* being positively j eftised. It will he re­
< 'lotllWl >r]« ' l> * illl d GobIsmilhs ’ Coinpan- membered that tllie Irish Guards, of

THE IRISH GUARDS’ BAND Canadian National Exhibition.

ics, etc.) and a number of provincial 
corporations, the whole history of Eng­
lish silver-working, from the earliest 
times to the present day. will be trace­
able, while some extraordinary mosaic 
work, textiles of the middle ages, ivories 
of the first century and pottery of the 
sixteenth century down to the present day 
are also included.

The Irish Guards' Band.
What is known as the finest military 

musical organization in the Empire will 
give two concerts daily on the grounds. 
The Irish Guards are a battalion who 
need no introduction to the public. The

whom Field Marshal Lord Roberts, V.C., 
is honorary colonel, were organized in 
the final vears of Her Most Gracious 
Majesty the late Queen Victoria, in 
commemoration of Her Majesty’s en­
thusiastic reception on her last visit to 
Ireland. It is the only regiment in all 
the Empire recruiting for which is con­
fined to one nationality, one of the re­
quirements being that the member shall 
be an Irishman or born of Irish parents.

Reduced Railway Rates
Reduced ratés will be 

on all Canadian railways.
14

in force 
Besides the

regular reduction, which makes a trip 
to Ontario’s capital an inexpensive out­
ing. there will be a number of one-day 
special excursions at exceptionally low 
rates. In Toronto seventy new street 
cars have been added for the Exhibition 
crowds, so that the over-crowded cars 
which have been objectionable in prev­
ious years will be eliminated. The places 
of amusement within the city iteslf are 
increasing each year in numbers and in­
terest. The island, to which there is 
easy access by the ferry boats, pro­
vides fine parks and other attractions. 
Hanlan’s Point has all the amusements 
of a Summer garden, while Centre Is­
land is an ideal resting place, with its 
pavilions, lagoons and walks. At both ends 
of the city there are large public parks, 
which are readily accessible by street 
car. For those who enjoy sports there 
will he lacrosse and baseball matches. 
It would be impossible to choose a place 
where such a complete list of attractions 
are at the disposal of the tourist.

About Your Business.
Merchants who come to Toronto dur­

ing Exhibition will want lo combine 
some business with their pleasure. The 
afternoons and evenings m iv well be de­
voted to sight seeing, leaving the morn­
ings free for visiting the wholesale 
houses. We again cordially invite the 
grocerymen of the country to make the 
offices of The Canadian Grocer their 
headquarters, while in the city. You can 
have your mail directed here and facili­
ties are provided for letter-writing and 
telephoning. If you have a friend to 
meet, or an appointment to keep, you 
will find no more central or suitable place 
than at 10 Front street east, just off 
Yonge.

FORMALIN AS A FLY POISON.

It is said that formalin is a capital 
poison for flies. It seems that a weak 
solution of formalin left about in a sau­
cer will attract and poison flies readily. 
The liquid is rendered somewhat more 
attractive if a little sugar is added. The 
flies readily sip the liquid, and only get 
a few feet away from the vessel when 
they fall dead.

■ <
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JAMES’DOME BLACK LEAD
THE ONE STOVE POLISH THAT YOU CAN 

RELY ON TO GIVE COMPLETE SATISFACTION

SELLS WELL PAYS WELL
W. G. A. LAM BE & CO., Canadian Ageuts.

Quality of the highest degree has made

BORDEN’S
orln” Dvanil ‘‘DaapIaoa” Dvai

Tvapo^

“Eagle” Brand and “Peerless” Brand
Condensed Milk an Evaporated Cream
the leading lines in the Condensed Milk line on this continent. Absolute perfection is
always assured in these lines. Why handle any other ? For sale by all jobbers, or

William H. Dunn, Montreal
Scott, Bathgate A Co., Winnipeg, Man.
Shalloroea, Macaulay A Co., Victoria and Vancouver, B.C.

Erb & Rankin, Halifax. N.8.
W. 8. Clawson & Co., 8t. John, N B.

J08. IRVING, 82 Wellesley 8t., TORONTO y

To the Trade...
On behalf of our travellers and ourselves, we desire to 
thank our many friends for remembering us in sending 
us their requirements during the time our representa­
tives were on their vacation, and we trust our filling 
of these orders has been satisfactory.

This week all are on the road with fresh samples and 
the latest information and prices, and it will pay to give 
them time for a short interview.

JAMES TURNER ®>
HAMILTON, ONT
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Extra Value
in a Ceylon Tea to retail at 25c. lb.
Write for sample and price.

THOMAS KINNEAR & CO.
WHOLESALE
GROCERS TORONTO and PETERBORO

cheese!
ONLY ONE 
QUALITY, AND 
THAT THE 
FINEST, BUT 
ALL KINDS 
AND QUANTITIES.

CHEDDARS
FLATS
STILTONS
WRITE OR 

WIRE VS FOR 

PRICES F.O.B.

FACTORIES OR 

TORONTO, ON 

CAR LOTS OR 

LESS.

A. F. MacLAREN IMPERIAL CHEESE CO.
LIMITED

TORONTO

AND ST. THOMAS, ONT.

Business Changes *
Ontario.

A MEETING of the creditors of D. 
E. Thompson, grocer, Burritt’s 
Rapids, was held August 12.

I). Currie, grocer, Leamington, lias 
sold to W. A. Gosnell.

L. G. Kruse, confectioner, Wingham, 
lias sold out to L. Kennedy.

T. B. West, miller, Wallaceburg, lias 
advertised his business for sale.

11. McCallum, general merchant, Der­
went, lias sold out to M. E. Willsie.

N. Itussell <te Co., grocers, Learning- 
ton, have sold out to B. C. Watson.

A. E. Bowron, Hour and feed mer­
chant, Hamilton, lias been sold out by 
bailiff.

The store of .1. 8. Smith, crockery 
merchant, St. Catharines, has been 
robbed.

J. E. Walker, general merchant, 
Schreiber, has assigned to George H. 
Rapsey.

A meeting of the creditors of A. 
Hughes, grocer, Wardsville, was held 
August 10.

H. Goodman, general merchant, Mill- 
hank, has assigned to Ü. B. Grieve, and 
a meeting of creditors was held August 
11.

Quebec.
O’Dowd Bros., grocers, Montreal, have 

compromised.
P. Beaudett. flour merchant, Gentilly, 

has assigned.

THE ARTILLERY DRIVE Canadian National Exhibition.

The assets of B. Carrière, general mer­
chant, Hawkesbury, have been sold.

S. T. Bowker general merchant, Hil­
ton, has assigned to W. H. Plummer.

W. S. Richards, confectioner, Chat­
ham, has sold out to E. A. Mounteer.

The elevator of A. .1. Green, produce 
merchant, at Harrow, has been burned.

Martin Bros., general merchants, La- 
Vallee, have sold out to F. S. Bucking­
ham.

H. Rum inend, baker and confectioner, 
Bolton, has advertised his business for 
sale.

Burke Bros., grocers, etc., Amherst- 
burg, have sold out to Grant, Whillans 
& Co.

T. Lamb has registered as grocer and 
baker, Montreal.

U. Messier, grocer and liquor dealer, 
Montreal, is dead.

Gobeille & Lamarche have registered 
as grocers, Montreal.

Emond & Cote, provision merchants, 
Quebec, have registered.

J. Eire, grocer. Montreal, has been 
succeeded by A. Menner.

The assets of Z. Bruant, grocer, Mont­
real, were sold August 11.

M. L. Rousseau, grocer, Montreal, has 
assigned to A. Desmarteau.

S. Corru & I. Epstein, have register­
ed as grocers at Montreal.

.16
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WE ARE OFFERING SOME SPLENDID VALUES IN

CEYLON GREEN TEAS
SEE OUR TRAVELLERS OR WRITE US

THE DAVIDSON & HAY, LIMITED
WHOLESALE GROCERS, TORONTO

ISN’T IT A FACT?
that the if-you-don’t-see-what-you- 
want-ask-for-it method of introduc­
ing your goods loses customers and 
keeps the back shelves filled with 
stock which if properly displayed, 
would meet with ready sale?

Goods well 
are half sold

and goods displayed in Walker Bins 
always look fresh and inviting, be­
cause everything is under glass and 
protected from dirt and insects, 
while the display is at once effective 
and impressive.

There is no way to so effectively 
display goods as with

WALKER
BINS

Booklet for the asking.

It's worth the little trouble it takes 
to write for it.

The Walker PivoLed Bin 
& Store Fixture Co.

HEAD OFFICE :

Board of Trade Bldg., - Toronto

M. P. Dixon & Co. have registered as 
signed to Chart rand & Turgcon.

P. Rochon, grocer. Mon' r si! has as- 
general merchants, lteehe Plain.

A. L. Ilurtubise it Co., grain mer­
chants, Montreal, have assigned.

A. Desmarteau lias been appointed cur­
ator to -I. Bin k rover, Montreal.

The assets of G. I,aboute, general mer­
chant. Shawbridgc, have been sold.

Merrill & Dixon, general merchants, 
Beebe Plain have dissolved partnership.

The assets of .1, A. Biondin, general 
merchant. SI Maurice, have been sold

(). Bond lias ,V Co., tea and coffee mer­
chants, Montreal, have dissolved part­
ners-bip.

Consent of the assignment of I A. 
Dagenais, fruit meichant, Montreal, lias 
been filed.

.1. Crichton, grocer and crockery mer­
chant, Valiev field, have assigned to Kent 
& Turcotte.

Kearney Bros., wholesale tea mer­
chants. Montreal, have suffered loss In­
ti re. Insured.

L. Allaire, grocer, Montreal, has as­
signed to A. Desmarteau, and the assets 
have been sold.

the creditors of H. 
Montreal, was held 

the assets were sold

A meeting of 
Picard, grocer, 
August 10, and 
August 16.

New Brunswick.
M. A. Ila,,ei m.tti ........,i :n, reliant.

Bear Island lias assigned.
Fox, Allan A Co.. general merchants, 

Hawkshaw, have been burned out. In­
sured.

Carleton & McArthur, grocers, Sussex, 
have dissolved on rtnciship. Carleton 
continues in business.

Manitoba and N. W. T.
Dingle Bros., grocers. Calgary, have 

sold to F. W. Brown & Co.
The stock of H. If. Dyck, general mer­

chant, Hague, has been sold.
p. .1. Beat tv. general merchant, 

Fannystclle is 1 invss.
.1. I). Hams;-- ceivral merchan1,

Brookdale. is removing to Plumas.
The stock of the estate of T. P. .lack- 

son, general merchant. Chin, has been 
sold to W. .1. Wangle

Rowland & Frasi i ncrei merchants, 
Francis, have dissolved partnership. W. 
(i. Rowland continues in business.

British Columbia.
Chas. Garden, confectioner, Vernon, 

has assigned to .1. M. B Spinks.
Wm. Little, general merchant, Bella 

Coola, has assigned to W. Sutherland.
17

Now is the Time
for Bakers and t'onfeé- 
tioners to order their 
supply of

UPTONS
RASPBERRY

JAM
maile up pound for pound 
of fresh fruit and granu­
lated sugar.

UPTON makes a 
specialty of this line.

Write for Prices

A^$C
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INDEPENDENT-SURE THING!

IT is easy to buy canned PEAS now at cost ; also very 
easy to criticise them, but it takes a lot of study and 

hard work to produce a satisfactory canned pea. We 
hope that every Packer is producing the best pea pos­
sible. This will do more to increase the consumption 
than the cost prices. We are doing our best to make 
the “AUTUMN LEAF BRAND” just right. We 
have a few thousand cases more of the medium grade 
peas to offer at prices that will forever eliminate the 
Hawker in that line.
“AUTUMN LEAF BRAND CORN.”—When

it comes to nice fancy sweet sugar corn it is a zoo to one 
that we lead. Reasons why:—Our Manager learned 
the corn canning business with the world-renowned corn 
packer, J. W. Jones, of Portland, Me., commencing 
August, 1869, and followed the business from that time. 
He has a thorough technical knowledge as well as the 
practical experience of all these years, with and at the 
head of some of the oldest and largest Packers in the 
U.S., as well as with the most important Packer in 
Canada. If you want more proof, and the best 
line of canned corn, ask for the “Autumn Leaf Brand.”

The Frankford Canning & Packing Co., Limited
Independent Fr3nkford

Packers Ont. A. H. ALLEN, Manager

18
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ANOTHER NEW CREATION
For wide-awake profit-hunting grocers.

" fOV-BLMHS 
rLOWCR POT cowv'x

YOU WILL DO

‘FLOWER POT” COFFEE
A first-class blend of high-grade Coffees, with just 
sufficient English Chicory to suit the average palate. 
Put up in handsomely decorated fancy tins, which 
when emptied ma e

A very USEFUL and ornamental FLOWER POT Tins 
free from advertising matter.

Can be Retailed at 25c.

WELL TO INCLUDE A CASE WITH YOUR NEXT ORDER

are

THE EBY, BLAIN CO.,u-t* TORONTO
TEA AND COFFEE IMPORTERS

——PACKERS or THE FAMOUS “KOtONA” TEA AND “ COLD MEDAL " COEEEE------------------

-

TORONTO BRANCH C.M.A.
N increase of 102 in membership 

for the year was reported at the 
annual meeting of the Toronto 

branch of the Canadian Manufacturers’ 
Association, held on August 10. The 
membership now comprises 197 manu­
facturers, and the influence of the body 
is growing in proportion to its increas­
ing size.

The report of Chairman Donald who, 
by the way, was until lately the man­
ager of the Pure Gold Mfg Co., was a 
painstaking and important document, 
dealing with many questions of first im­
portance to the City of Toronto. Under 
the heads : “The Trunk Sewer.” 
“Straightening of the Don,” “The Ra­
dial Railway,” “Front Street Expro­
priation,” “The City Beautiful,” Mr. 
Donald touched upon civic affairs and 
arraigned the city authorities on several 
charges of laxity and dilatoriness. The 
delay in providing better sewage dis­
posal and the delay in straightening out 
the Don were subjects of comment.

With regard to the question of radiais, 
he said : “The matter of incoming radi­
al railways is very important, and no 
opportunity s'hould be lost on encourag­
ing these desirable adjuncts to modern 
city and suburban life. At the same 
time no greedy corporation should by 
any means obtain rights which eventu­
ally are to be used as a lever to render 
more valuable interests which at pres­
ent are clearlv defined.”

He blamed all concerned for the delay 
in securing the Front street station 
site. It was a shame, he said, that a 
vear and a half should pass without 
some tangible results. Could not some 
method be evolved whereby this re­

proach of delay in bridges, wharves, 
shelters and every convenience, could he 
done away with ?

He was nleased to say that the trans­
mission lines from Niagara were now 
complete, and that power would he 

- available in a few months.
The report was made that nothing had 

been accomplished as yet in regard to 
securing special arrangements with the 
railways for traders’ weekly excursions 
to Toronto, similar to those prevailing 
in the States.

Regarding the parliamentary inquiry 
with respect to the telephone service of 
Canada, the branch expressed itself as 
follows : That municipalities should 
have an absolute right to control the 
placing of wires within the city. That 
the trunk telephone lines should be own­
ed by the Government. That all citi­
zens resident in a municipality in which 
anv ci • tins established a telephone
system, and who arc prepared to pay 
for services, should he provided with a 
telephone at whatever rate is estab­
lished, and the same rate shall apply to 
all. That all telephone companies 
should have equal rights in all railway 
stations.

The branch had passed resolutions ap­
proving of the immediate construction of 
a trunk sewer in Toronto, requesting the 
Government to put express companies 
under the jurisdiction of the Railway 
Commission, and approving of the $300,- 
000 bv-law for improvements to the 
Toronto Exhibition.

The election of officers resulted as fol- 
1 iws : Chairman W. B. Tindall: vice- 
chairman John Firsthrook; committee, 
H. W Beat!- S. B Brush. C. N. Can- 
dee. T W Co-an P W Ellis. Ed. I. 
Freyseng, S. R. Hart, A. Jepheott, .1.
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S. King. I S McKinnon. R. E. Menzic, 
W. 11. I) Miller. John Northwav A. S. 
Rogers. Frank A. Rolph.

A HINT.
A common error in advertising is to 

stop if one doesn’t get immediate re­
turns, or because “business is dull.” In 
the first case, one is disappointed with­
out reason, for not sufficient time has 
been given to yield results. Those who 
look for prompt returns must think that 
the public has been just waiting foi 
their advertisements to appear, and di­
rectly will make a headlong rush for the 
goods advertised. Stopping one's adver­
tisement in dull times only helps to in­
crease the dullness. Trade would he 
brisker, sax s an American paper, it 
everyone kept on trying to make it 
brisker.

FETE CHAMPETRE
Three thousand people attended the 

.Montreal retail grocery clerks’ “fete 
champêtre” at Mikado Park last Sun­
day. Aug. 13. It proved to he a success 
from beginning to end. All the games, 
postponed at the PlatIsburg excursion 
and later on at l.arivicre Park, were run 
off. In the evening a concert. fireworks 
and other performances were given, hut 
I he crowd was attracted there specially 
by a balloon ascension, which took place 
in the afternoon The clerks declare 
themselves satisfied with the result and 
are now hack hard at work until next 
year’s outing. The prizes won at the 
different games will he distributed on 
Sundav, A tig. 20. at the meeting hail,
1 to Berri street
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COFFEE
S M &A.S.eWlNG

“PRINCE OF WALES”
Mocha and Java Coffee

“ PRINCE OE WALES ” is gaining ground every day—People know when they get the COEEEE 
they like—really delicious Coffee—It helps the Merchant, too—If you are not handling “ PRINCE OE 
WALES” drop us a line and let us explain our method of “ Helping the Dealer”—advertises you and 
helps introduce the Coffee. No premiums ; Actual Merit does it. A post card brings the information 
Write it now.

S. n. £> A. a. EWING,
ESTABLISHED 1845.

Montreal Coffee £» Spice Steam Mill», 53 53 Cote at., Montreal
Cor. Lagaucbetlere St.

More Money for You in Selling this BLUE

BLUEOL
The Only “Never-Streak " Laundry Blue

More packages to the case for you.
More satisfaction to your customers.
Valuable Premiums to merchants and clerks (write for list).
Order through your jobber If he doesn’t keep it write us direct.

J. M. DOUGLAS <fe CO., Montreal

Eggs - Butter
THArS WHAT WE WANT
IISI ANY QUANTITY 
and at ALL TIMES

The J. A. McLean Produce Co., Limited
73*78*77 Celborne Street

T«l**h«a. Meta >.*■, ~>B I OTOntO.

PROFITS IN CHEESE

Mice, Insects, Dirt, Shrinkage, Samplers
The Enemies of the Grocer who sells Cheese.

Automatic Cheese Cabinets
keep the cheese as clean and fresh as when first cut, and preserve it from 
the ravages of mice, dirt and tasters.

Its operation is simplicity itself. Just lower the door and the cheese 
slides out, automatically, on its revolving base in position for cutting, 
retiring into the cabinet as promptly when the door is closed. The cheese 
is always temptingly in view, under glass.

PRICE The Cabinet is a very handsome glass, polished hard- 
^ ^ wood display case ; a most attractive fixture.
a / ,90 Place one on your counter and It will In- 
, „ „ _ _ crease your cheese sales and profits and
F.O.B. Factory pcy for itself many times over.

Write for folder illustrating our single and double 
Refrigerator Cheese and Cheese Cutter Cabinets.

The Walker Pivoted Bio and Store Flilure Go.
Factory, BRAMPTON heed Office, TORONTO
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DAIRY PRODUCE AND 
PRO VISIONS

BUTTER

CHEESE

ECC8

CHEESE AND BUTTER BULLETIN
Montreal, Aug. 17, 1!(05. 

HE situation on cheese on this side 
of the Atlantic is certainly re­
markably firm and steady, in spite 

of the most “bearish” reports from all 
the markets in the United Kingdom, in 
fact, if our friends, the British import­
ers, would give us the slightest backing 
or encouragement, we would be ready 
for another sharp advance, but we are 
told that prices are too high and have 
been too high all the season. Prices are 
beyond the six-penny cut, which will 
curtail consumption, and there are many 
other expressions of opinion and argu­
ments why prices should decline.

Against this, what do we actually 
find? For some time buyers here have 
made agreements not to pay above a 
certain price at country points, with the 
result that some party outside of such 
agreement raised this price of the com­
bination and, not to lose his “regulars,” 
every buyer fell in line and paid the ad­
vanced price, which clearly demonstrates 
that the goods are wanted, notwith­
standing the discouraging reports and 
“bear” arguments.

The fact is that the new season start­
ed with bare boards, and no, or hardly 
any, stocks left over from last season. 
Last season’s make, together with a 
considerable balance from the previous 
season’s make, was consumed, and new 
goods had to be provided for the cur­
rent consumption. The production was 
cut short by an increased make of butter 
and early shrinkage in the flow of milk, 
caused by hot weather conditions. Ship­
ments so far this season are in excess of 
last year’s shipments to date, while the 
receipts show a decrease as compared 
with last year, and stocks, both here 
and in the United Kingdom, are con­
siderably less than at this time last 
year. These being all acknowledged 
facts, how could it be possible to expect 
a low level of prices when it is further 
conceded that trade conditions in Great 
Britain are much improved over those of 
last year?

Prices are high, but at the moment 
there is nothing in sight to warrant any 
decline, and only a slightly increased de­
mand would cause a further advance. 
Farmers, getting high prices for their 
milk, do everything in their power to 
produce as much milk as they possibly 
can by extra feeding, but the extreme 
hot weather this season has seriously 
interfered with the condition of the cows 
as well as with the quality of their na­
tural Summer feed, as the grass is lack­
ing in nourishment and in spite of extra 
feeding, the flow of milk is shrinking 
every week. If there were a prospect of 
a large production during the Fall or 
Autumn this year the situation might 
be considered dangerous, but, so far at 
least, there is no such prospect, and it

seems inevitable that high prices will 
prevail for the balance of the season.

In butter, the situation is very sim­
ilar, prices are too high to induce free 
buying, but the supplies on British mar­
kets are not sufficient for the demand 
and, as our prices are now considerably 
below the price of Danish butter, there 
will continue to be a demand for our 
product, as the quality of our butter is 
good enough for the palate of the not 
over fastidious consumer. In fact, the 
average consumer in the United Kingdom 
will notice no difference between our 
butter and the Danish product and at a 
reduction of one penny per pound will 
take the cheaper article and be well 
satisfied.

Dairy butter continues to be very 
scarce and consequently unreasonably 
high iu price. Meanwhile, however, as 
long as the present conditions in Russia 
exist, there seems to he no chance for a 
change to lower prices.

PRESERVATIVES IN FOODSTUFFS

AT a recent meeting of the Society 
of Chemical Industry in Ottawa, 
A. McGill, of the Inland Revenue 

Department, read a comprehensive paper 
ou preservatives in foodstuffs. A few 
of Mr. McGill’s ideas are reproduced for 
the information of readers of The Gro­
cer as follows:

“It is the nature of food material to 
be perishable; and any means of keeping 
it in sound condition, while not inter­
fering with its digestibility and nourish­
ing qualities, should be welcomed by 
everyone. Certain methods of preserving 
food have been recognized so long and 
employed so largely, that the safety of 
using them scarcely comes into question. 
Such are refrigeration, hernietical seal­
ing in vacuo, the use of common salt, or 
vinegar, sugar, alcohol; the smoking of 
meats, etc. When a new tiling like borax 
or formalin or salicylic acid is offered to 
the public, it should be required to de­
monstrate the harmlessness of such 
articles. The onus of proof of harmless­
ness should rest upon the user of any 
new preservative.

“It will be conceded by anyone who 
reads the subject carefully, that the bal­
ance of evidence is decidedly against the 
use of any preservative in food. At the 
same time it must be granted that there 
are degrees of danger to health among 
the chemical substances which find favor 
as preservatives among manufacturers 
and vendors of food; and it may be that 
in certain cases less harm may result 
from the preservative than would result 
from deterioration of the foodstuff, were 
this kept for a length of time without 
an antiseptic, in order to decide the 
question as to whether, in certain cases, 
such as long voyages, traveling in out- 
of-the-way regions, supplying stores to

ill

soldiers on the march, mining camps, 
etc., as well as in the distribution of 
foodstuffs to the great centres of popula­
tion, far removed from the places w here 
such foods are produced, it might not 
be preferable to employ chemical pre 
servatives rather than consume food 
which had suffered natural decomposition 
or pay the high prices necessitated by 
quick transit, or such costly methods as 
cold storage, hermetical sealing, etc., it 
is evident that experiment must deter­
mine the extent of the injury to health 
which results from the use of food pre­
served from decomposition by antiseptic 
chemicals.

“In regard to legislation, prohibition of 
the use of chemical preservatives and 
aniline dye stuffs as coloring agents for 
liquors is almost universal, while Un­
employment of all foreign coloring mat 
1er is often prohibited. The use of 
chemical preservatives and foreign color 
iug matter with beer is usually prohibit 
ed. The sale of foods containing sac 
cliarin, sucrol, and similai preparations 
is prohibited in Belgium, France, tier 
many, Italy and Roumania. The im­
portation of saccharin, except for medi­
cinal use and under prescribed conditions, 
is prohibited by Belgium and Greece. All 
countries permit the dyeing of confer 
lions and similar articles which arc 
themselves colorless, hut are customarily 
colored artificially. Belgium permits 
mustard to be colored artificially when 
properly labelled. Salicylic acid and 
boric acid have been used so much more 
commonly than other preservatives, that 
legislation is usually directed against 
them, whilst local bodies often extend 
the prohibitions to benzoic acid and 
other substances as they come into use. 
The sale of foods containing preserva­
tives is prohibited in Austria, France. 
Hungary and Roumania, and that of 
beverages containing preservatives in 
Belgium, German and Switzerland. The 
addition of salicylic acid to food is pro­
hibited in France. Holland does not 
permit the sale of beer containing 
salicylic acid, and Spain forbids its ad­
dition to wine. Italy permits the addi­
tion of 0.2 per cent, of boric acid to 
butter, but forbids the use of other pre­
servatives.

“Canada is behind other countries in 
this matter; and, with the simple excep­
tion of salicylic acid in potable liquors, 
lion of salicylic acid in portable liquors, 
which is specifically forbidden, leaves tbs 
onus of proving the harmfulness of any 
preservative upon the complainant. There 
can be little doubt, however, that our 
courts would liud a verdict in accordance 
with the recommendations of the Eng­
lish Parliamentary Committee of 1901.”

The British Government, through Lord 
Stratheona, is sending to Canada forms 
of tender for supplying Malta and Gozo 
with fresh meat.
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PROFITS
A reasonable profit on sales is a just 

return to the Retail Dealer for his labor.
This has been carefully provided for 

in our scale of prices.
Have you examined them and figured 

your percentage of profits '<

Please get prices from the Wholesale 
Trade and do so.

IT PAYS TO SELL
MILKReindeer Condensed e»»
COFFEE

Jersey Sterilized Cream
TRURO CONDENSED MILK CO., Limited, TRURO, N.S.

ROLLED BACON
New, Sugar-cured, Bone­
less. This is one of the 
cheapest and at the same 
time one of the best lines 
we can offer you. Prices 
will be higher. Order

_ now.
.

F. W. FEABMAN GO.,
LIMITED

HAMILTON

GILLETTE
ABSOLUTELY" PURE

CREAM
TARTAR.

Nearly all goods in this line at the 
present time are adulterated and in 
fact unfit to use.

G1LLETTS is used by the best bakers and 
caterers everywhere.

REFUSE SUBSTITUTES.

GILLETT’S costs no more than the inferior 
adulterated goods.

REFUSE SUBSTITUTES.

E.W.GILLETT «ffiïK
TOR ONTO. ONT.

Awarded fledal and Diploma at World’a Fair, St. 
Louis, Mo., 1904

WE ARE DAILY BUYERS OF

BUTTER
Correspondence solicited.

WRITE, TELEGRAPH OR 
TELEPHONE US WHEN 
YOU HAVE ANY TO 
OFFER.

THE PARK, BLACKWELL CO.
LIMIT»

TORONTO
TELEPHONE M 3980

22
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PROVISION AND DAIRY MARKETS.
TORONTO.

Provisions—The market in provisions 
lias been on a fairly steady basis during 
the past week. Hogs have been coming 
in slowly, scarcely sufficient to keep de­
mand satisfied; heavy mess pork has stif­
fened to a slight advance. Lard pro­
ducts all through have advanced about 
]-2c., and are still firming' up. Beef is 
slow to hand, but quite sufficient to- 
meet consumption, with somewhat weak­
ening prices.

We quote for this week :
Long clear bacon, per lb...........
Smoked breakfast bacon, per lb.
Roll bacon, per lb......................
Small hams per lb.....................
Medium hams, per lb..............
Large hams per lb....................
Shoulder hams, per lb................
Backs, per lb.............................
Heavy mess pork, per bbl.......
Short cut, per bbl......................
Shoulder mess pork, per bbl.......
Lard, tierces, per lb....................

" tubs “ .....................
" pails “ ...................
" compounds, per lb.............

Plate beef, per 200-lb. bbl.........
Beef, hind quarters....................

" front quarters.....................
choice carcases..................

“ common..............................
Mutton..............................».........
Spring lamI»................................
Veal .............................................
Hogs, street lots.........................

.... SO 1U 
.... 0 14
0 11| 0 12 
.... 014

......... 0 13

. Ü 10* 0 11

. 0 15 0 16

.17 00 17 50

........ 21 50
14 50 15 30 

. 0 092 0 10

. 0 10 0 10*

12 00 12 50 
8 .50 8 75
5 00 5 50
6 00 7 50
5 00 6 OU
.... 0 08 
0 10 0 11 
0 07 0 09*..... 10 00

Butter—The butter market continues 
firm. Arrivals are coming in with great 
hesitancy, in scarcely sufficient quantity 
to satisfy demand; creamery prints are 
filming up towards an advance, other 
prices are firmer, but no advance is re­
ported. We quote:

Per lb.
Creamery prints.......................................................... 0 22

'1 solids, fresh.................................... . 0 21
Dairy prints.......................................................  0 10 0 20

11 in tubs..................................................... 0 18 0 20

prices ruling at recent date, showed ad­
vance on those ruling on other side, so 
that European buyers favored the U. S. 
on that account, but with steadier prices, 
trade is expected to again advance. Ar­
rivals are not coming to hand readily 
enough to warrant revised quotations. 
We quote:

Per lb.
Cheese, large........................................................ 0 11 0 lli

“ twins ...................................................... 0 lli 0 lli

Cheese Board Report.
( For week ending August 15).

Board. Boxes. Price.
............ 810 0 1015-16

Tweed................................ ............ 630 0 102
Brockville.......................... ............ 90 u 102
Belleville......................... ............ 520 u 11 1 16

............ 2,530 0 11
Cornwall.......................... ............. 1.139* u 102
Cowansville...................... ............ 763 0 lui 10 9 16
Alexandria ...................... ........ 1,171 u 10*
Canton, N.Y..................... .......... 2,540 0 10‘
Watertown, N.Y............... ........ 9,261 0 io]
Vankleek Hill................... ............ 1,408 0 10$.

0 10 13-16
Stirling ............................. ............ 450 0 102 10 W6
Cumpbellford................... ............ 1,315 u 10 13 16 105

* Whitt: and colored.

MONTREAL.
Provisions —I'linisimi market steady. 

Live hogs scarce and tone of market 
strong, with sellers asking $7.50 to $7.75 
per 100 lhs. for selected lots. Packers 
disinclined to pay these prices, market 
not warranting these futures. The re­
cent advance in foreign markets, even 
will not permit of paying these prices. 
Packers fleures are $7.00 to $7.25. No 
change in abattoir fresh killed dressed 
hogs. Demand limited at $9.75 to $10 
per 100 lhs. Trade in smoked meats, 
bacon and hams fairly good and prices 
firm.

Cheese—The home market in cheese is 
falling to a steady basis, and prices are 
consequently ruling more normal. The 
foreign market lias been slower, the high

Lard, pure tierces ....................................................... U 10
“ ..............................5-lb. tubs ----- 0 101
“ .........20-lb. pails, wood (101)___ 2 10

cases,10-lb. tins,60 lbs. incase 0 105 
“ 5-lb. “ .... 0 10$

“ “ 3-lb. " .... 0 11

Persons addressing advertisers will 
kindly mention having seen their ad­
vertisement in The Canadian Grocer.

SALT SALT
TABLE, DAIRY AND CHEESE 

SALTS
FINE AND COARSE SALTS IN 

SACKS AND BARRELS
LAND SALT

C. R. COOPER

Toronto Salt Works
TORONTO, ONT.

SCENTS FOR THE DOMINION SALT AOENCV

FREE TO BUTCHERS

We are in receipt of a communicatios 
from C. S. Page, Hyde Park, Vt., whicn 
authorizes us to say to those of our reader 
who are engaged in the Butchering Bust" 
ness, that if they will send him a postal card 
with their name and post office address 
thereon and say that they saw this notice in 
the C anadian Grocer, he will enter their 
names on his list • f customers and send 
them free, postpaid, from time to time as 
issued, his Hide Bulletins, which give the 
ups and downs of the market on Beef Hides, 
Calf Skins, Horse Hides, Tallow. Bones, 
Cracklings, etc. Mr. Page has been in the 
Hide and ‘ kin trade for more than fifty 
years and has the reputation of being re­
sponsible and re iable.

EXPORT TRADE DEPARTMENT.
FIRftS ABROAD OPEN FOR CANADIAN BUSINESS.

Agencies on Commission for 
Britain.—We ere open to receive con­
signments of Apples and Fruits of all 
kinds. Best references, connection and 
experience. R. C. HALL A GO..
Monument House, Monument Square 
London, E.O.

DAVID SCOTT A CO.,
Est. 1878. 10 North John St.. Liverpool. 
England. Splendid connections and 
references. Try us with a shipment of 

, CANNED GOODS.
T. A.—Scottish, Liverpool.

GEORGE LITTLE LIMITED
Canadian Produce Importers, 

MANCHESTER
Butter, Cheese, Egos, Bacon, Apples, 

Poultry.

HAMILTON WICKES A CO.. 
Canned Goods Brokers, Eastcheap, Lon 
don, and Victoria Street. Liverpool 
Reports and valuations made on Canned 
Meats. Fish,Fruit and Vegetables. Consign­
ments handled. Correspondence solicited.

JOHN LETHEM A SONS,
Leith. Scotland, invite correspondence 
with Manufacturers and Shippers of all 
classes of goods suitable for Grocers, 
Bakers and Fruiterers; connection of 50 
years over all Scotland. References, Bank 
of Scotland, Leith.

GRIFFIN A CULVBRWELL,
Brokers, invite consignments of general 
produce, especially Butter, Oheese, and 
all Food Products. Correspondence 
invited. References given. Write us. 

139 Redcliffe St., Bristol, Eng.

B. BIERMANN A CO.,
FRUIT AND PRODUCE BROKERS.

Sth Ed. ABC Code,
Cardiff, Wales.

APPLES AND ALL KINDS OF FRUIT AND 
PRODUCE.

OEO. R. nEEKER & CO.
11 and 12 Bedford Hotel Chambers, 

Covent Garden,
LONDON, W C. - - ENGLAND

European representatives and 
distributors, Earl Fruit Co., 

California, U S.A.
Specialties,

FRESH, DRIED and CANNED FRUITS 
T.A.. Emulate.

Codes, A.B.C. and Lieber's.

JAMBS MARSHALL.
ABERDEEN, - Scotland.

Gables, Halcyon. Godes, À. B. O., 5th ed., 
Scattergood. Consignee for all kinds of 
Oanadian produce. Personal attention 
and prompt returns guaranteed.

This space $15 per year.

ALEXANDER CRICHTON,
15 Stanley St., Liverpool, England, 
Canned Goods and Dried Fruit 
Broker. And at St. Magnus House, 
London, E.C. T. A., "Acriton, Liver­
pool." Code, A. B. C., th Ed.

This space $15 per year.

Telegraphic Addres", "Fondants, London.'
A. E. SOWER BUTTS A CO.

PROVISION IMPORTERS
33, Tooley Street, London Bridge, S. E.
Bankers : Hill k Sons, 66, West Smithfield

HAMBURG.
Kaiser Wilhelmstrasse 74-78.
Neubeck A Schipmaon,

Commission Agents and Merchants.

THOS. BOYD A CO.,
18 Kino St.. LIVERPOOL,

are open to receive all kinds of Canadian 
Peoduce. Highest references Wide 
connections. A. B. O.. 4th and 8th ed., 
Western Union and Lieber'e Codes. T. A.
" Boyd."

WHITELEY, nUIR A CO., 15 Victoria St., Liverpool, England
We handle ooneignmenta of OiNlDIiN MEATS,

OHBESE A*» BUTTER.
We eell coat, freight end ineurenoe. Wee tern Union Code.

LOUDON, Litnbnool, Olaboow.

Salter & Stokes, iL“™t ^,®.rïc*!d London, Eng.
IMTOlTllit or CA.NADI.S

CHEESE, BUTTER, EGGS AND POULTRY.
Reference. London Oitj end Midland Bank. Weet Smithfield We bit, outright.
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BUTTER
When you have one or 100 tubs 

write us for price

The WM. RYAN CO., Imt
70 end 72 Front St. E., Toronto,

BUTTER»«EGGS
BUYERS and SELLERS

Correspondence solicited from ONTARIO, 
MANITOBA and LOWER PROVINCES.

RÉerford, Mariall & Co.
Wholesale Produce Meridente.

TORONTO.

PROTECT YOUR FOOD

WILSON'S
FLY PADS

KILL THEM ALL 
AVOIO POOR- IMITATIONS ^

Stuck the kind the housekeeper» aek for. 
Avoid poor imitations.

Butter Tubs
BEST WHITE SPRUCE 
50—30—20 lb.

ORDER. NOW

WALTER WOODS & CO.
Hamilton and Winnipeg.

Lard, Boar b Head " brand, tierces, per lb............  0 06i
“ “ à-tierces, per Id....................... 0 07À
“ “ 60-lb. fancy tubs..................... 0 074

Cases, 20 3-lb. tins, per lb............................................... 9 07*
“ 12 5-lD. tins “ ............................................... 0 07Ï
“ 6 10-lb. tins " ................................................. }

20-lb. wood pails, each ................................................. *
20-lb. tin pails, each........................................................ 1 o7J
Wood net, tin gross weight- ainnn#qnnn
Canadian short cut mess pork.........................*19 00 *2U OU
American short cut clear ................................19 00 20 00
American fat back..............................................19 00 21 00
Breakfast bacon, per lb...................................... • • • • jf

Extra plate beef, per bbl..................................... J1 50 12 00

Butter—Better feeling in market this 
week. Inquiries continue from abroad 
and though little has been doing in ex­
port lately, English buyers are forced 
to buy now on account of the high price 
i.f Danish butter, and scarcity of the 
Russian. The local demand is strong 
and prices are firm. No decline of any 
figure is looked forward to, owing to the 
singular condition prevailing in Urea I 
Britain.
Fiueat creamery......................................................  0 22, 0 23
Fine ....................................................................... 0 22 0 221
Medium.....................................................................  0 214 O f*

* Eggs—Eggs are steady with receipts 
only model ate. Straight receipts, 17c. 
to 17 1 -2c., and selected 20c. Firmness 
is the characteristic feature of the mar­
ket. Local requirements are heavy and 
good prices obtained by holders.

Cheese—Cheese, which weakened 
slightly during latter part of week, is 
firm again al lie. to 11 1 -8c. for Ontario, 
and 10 7-Mo. for townships and 10 5-8c. 
to 10 :i-4c. for Quebec. An attempt was 
n ade by several large dealers to break 
I lie price at t he cheese hoard, hut it fail­
ed and the prices are firm as above.

MANITOBA.
Creamery Butter—There has been no 

change in price since last week. XVe 
quote following selling prices to the re­
tail trade:
Finest fresh creamery, in 56-lb. boxes........................... 0 21

“ “ in 28-lb. boxes .........................  0 21
“ “ in 14-lb. boxes............................ 0 21
“ “ in 1-lb. bricks......................... 0 22

Dairy Butter The quality of store but­
ter offered a I present is not very good, 
owing to I lie hot weather. Produce 
houses are paying from 14c. to 15c. per 
Ih. for No. 1 dairy, delivered in Winni­
peg, and from 1 le. to 13c. for No. 2 
dairy.

Cheese There has been a slight ad­
vance in cheese and the new prices are 
as follows :
Fiueau Ontario, large......................................................... 0 12

“ Manitoba, large....................................................0 lit
'* " twins ...................................................  0 12
*' “ small .................................................... 0 i*|

Lard—Prices are steady at figures 
quoted :
Lard, 50-lb. laila, per nail.............................................. 5 26

“ 20-lb. “ 'r .................................................. * 16
" 3-lb. tins, per case 60 lbs........... ........................ 6 75
" 5-lb...................................  6 fO
" 10-lb...................................  6 60

Pure lard in bbls, per lb..................................................  0 10

Cured Meats—Barrel pork is cheaper 
and there are some other slight changes 
in our list. We quote :

SMOKED MEATS.
Hauls, selected stock, special mild cure ...................... 0 151
Bacon, v “ ;; ...................... °
Backs ...................... 0 13
Picnic’, “ , . “ ...................... Ü 9®
Hams, sugar cured, assorted sizes................................  0 14

Picnic, “ assorted sizes................................... 0 08
Shoulders, “ ........................................................... ® ,,
Bacon, “ breakfast bellies,............................. 0 14|

" “ breakfast backs............................... 0 12
" “ Wiltshire sides................................ 0 15à
“ " spiced rolls, long............................  0 12
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Bacon, dry salt long clear .............................................  0 10
“ “ “ smoked.................................... 0 11
“ “ “ boneless backs,...................... 0 11

Shoulders" “   0 08

BARREL PORK.
Heavy mess pork, boneless, per bbl............................. 16 00

“ “ " per à bbl.......................... 9 00
Standard mess pork, per bbl.......................................... 16 50

“ " “ per à bbl.. .............................. 9 25
PICKLED GOODS (COOKED).

80 lbs. 40 lbs. 20 lbs. 15 lbs.
Pig's feet.........................  5 50 3 00 1 60 1 25
Pig’s tongues ................ 14 50 7 50 4 00 3 00
Boneless books.................  8 50 4 50 2 50 2 00
9-a-jet pickled spare ribs, not cooked,pi r lb................ 0 04

,r hocks. “ “   0 04

ST. JOHN.
Provisions—In barrel pork, while sales 

are light, rather high prices rule. In 
beef there is little except American of­
fered. Full prices asked. Pure lard is 
higher ami hard to get ; local stock is 
not large. Refined lard is still low. 
Smoked meats hold firm ; there is little 
business. Fresh beef continues dull. 
Domestic is freely offered for the season. 
Mutton is not wanted. Veal is quite 
firm; sale is small. Pork is scarce and 
not in demand.

Mess pork, per bbl.......................
Clear pork " .......................

.................. *17 tU *18 50

.................. 18 00 20 00

.................. U 05 0 07
Western beef " " ................ .................. 0 08

.................. 0 to
0 09
0 06

.................. 0 06 0 08
................ 9 UU 10 OU

Pork___________ “ ................ ................ U 07
................ 0 13

0 08
0 141

................ 0 10 0 13
Lard, pure, tubs " ................
Refined lartf tubs.......................

................ 0 101

.................. 0 I0i

.................. 0 08
.................. 0 08J

0 101
0 11
0 08
0 09

Butter—Price is rather firmer, particu­
larly for best quality, for which there 
is always a steady sale.
Creamery muter...................................................... }•* JJ fjj
Beat dairy butter.................................................. 0 19 0 20
Good dairy tube........................................................ 0 17 0 18
Fair " ............................................................ 0 15 0 lb

Eggs—Prices are firm, a good steady 
sale. There have been no low figures 
this season.
Eggs, hennery............................................................  0 0 20

Cheese—Stocks are very light. Prices 
are higher. Demand is for .twins.
Cheese, per lb.............................................................0 0 *2

NEWS OF THE TRADE.
Hamelin Bros. & Co., Areola, Assa., are 

installing a butter department in the 
basement, of their store.

A company has been organized in Win­
nipeg to establish a large meat canning 
factory on the plan of Armour’s, Chi­
cago. The capital stock is half a million 
dollars.

Four or five millions sterling are about 
to be spent by the British Government 
on increased shipping and cargo accom­
modation at the Liverpool docks. Extra 
facilities for cold storage of Canadian 
products will also be provided at Liver­
pool.

ATTRACTIVE SOUVENIR.
Lucas, Steele & Bristol, Hamilton, are 

distributing among the trade an attrac­
tive souvenir of their “Empire Brand” 
of grocery staples. The card also in­
cludes half-tone reproductions of photo­
graphs of the different members of their 
business staff.
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Intrust

Sword

Intrust not your tea-trade to teas that are only in the milk-teeth 
stage of make, though they may be advertised. Tea to sell must be 
made in the proper way—Blue Ribbon way.

Blue Ribbon
Ceylon Teat

is machine-made; that accounts for its freedom from dust, its cleanli­
ness and uniformity of flavor. Blue Ribbon Tea is made without 
tannin ; that accounts for its freedom from bitterness. Being sure 
of these particular points in this particular tea, a Grocer would be 
unwise to intrust his trade to any other tea than Blue Ribbon Tea- 
Red Label Line.

The Comfort

Bed and Pouche Pan
Made in Yellow-Ware and thoroughly Vitrified

The most Comfortable and 
SanitA-y Bed Pan ever made

Recommended by all Physicians and Trained Nurses

MANUFACTURED BY

R. Campbell’s Sons
Hsmllten Rettery HAMILTON, OUT.

How’s This
for

Promptness?
On the 4th July we cabled an order to one 
of our factories for 6 crates of Pinner Sets 
of a special composition, which had to be 
prepared for this particular order. Four of 
these crates arrived in Montreal on Sunday 
last, the 6th August, just 33 days from 
the date our customer gave us the order.

MORAL.—Order your crockery 
through us.

BARNARD A HOLLAND CO.
Corlstine Bld'g.Crockery Importera and 

Manufacturers’ Agents.

1 i**»***%***»i

Montreal j
l
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f FREIGHTS AND CHARTERS

SO.MK ini crest is being taken just now 
in tin- new .set of rules wliieli is to 
govern the use of freight ears anil 

■ barges therefor. The Canadian car ser­
vice bureau lias prepared a new set of 
rules and these have been submitted to 
the Railway Commission for approval. 
For some time there have been numer­
ous complaints and grievances aired be­
fore the commission respecting delays in 
transportation, demurrage, etc., and at 
a meeting of the parties interested, held 
in Montreal, the matter was discussed 
and the agreement reached. All the 
leading railways and manufacturers’ and

they were some years ago. .Montreal 
shipping men claim that on many 
articles the rates are still too high in 
comparison with what they are in other 
ports, the result being that in certain 
lines business is driven away from the 
port. The shipping federation have re­
cently addressed a communication on 
the subject to Ottawa, and this will 
later come up before the Harbor Com- 
missioners---

The commissioners are willing to re­
duce the rates or even take off the 
wharfage rates provided that the Ottawa 
Government will take the responsibility.

THE ORIGIN OF GELATINE.
^ ELATJNK — what is it? — is the 
y question often raised by the pur­

chaser of this very useful article. 
The housewife uses it—the clerk sells it 
- the grocer buys it—and the commer­
cial man handles it, but few can answer 
the question when asked, what is it! 
Well, gelatine is really animal glutin, 
pure and simple, and when properly pre­
pared, becomes a very useful article of 
diet. It forms a convenient base for 
such things as jellies, and a multitude

BERTH QUOTATIONS—Montreal.

Description.

half-barrels .

boxes and cases.................................................................................
Canned Meats.............................................................................................
Canned Goods (gallon apples, fruit, soups, vegetables, etc.)
Oil, lubricating and other ; also Wax ; in barrels......................
Oil-cake, Cottonseed Cake, Flour, Oatmeal, Cornmcal, Split-peas

Starch, and Grape Sugar, in bags ............................................
Rolled Oats, Dog Flour, Flour Middlings, in bags ..................
Rolled Oats and other Cereals, papered, in cases......................
Glucose and Syrup, in barrels.............................................................
Cheese, in boxes ; also Condensed Milk.......................................
Butter, in cases and kegs ; Cheese in crocks, boxed................
Seeds, Timothy and Clover, in bags.................................................

“ Beans and Peas, in bags............................................................
Apples, Flour and Meal, in barrels..................................................

“ and other Green Fruit, in boxes..........................................
“ Evaporated, in barrels or boxes...........................................
“ Prunes and other dried fruit, in boxes............................

Eggs, in cases or barrels.........................................................................

Li
ve

rp
oo

l.

Lo
nd

on
.

•13/J/c 15/

*13/ % c 15/
*13/%. 15/
* 13/ % c 15/
H/3 12/6

6/3 6/6
8/ 8/3
5/3 7/6

10/ 12/6
20/ 25/
25/ 30/
12/6 12/6
10/6 10/6
2/6 2/6

12/6 15/9
7/6 10/

15/ 20/
12/6 15/9

*o. u
a
5

15/9

15/9 
15/9 
13/1* 
is/i y,

6/6
8/3

10/6
12/6
•26/3
31/6
15/
10/6
3/

15/9
10/6
21/
15/9

caa

15/

15/
15/ 

115/
15/

•9c
10/

tl5/
10/
25/
30/
12/6
10,6
2/6

15/
10/
20/
15/

|
do

15/6

15/6
15/6

tlft/B

10/6
16/6

20/

20/

17/6

17/6

17/6
17/6
15/

10/
12/6

25/
30/

17/6

17/6
17/6
15/

11/3
14/3

30/
35/

16/6

16/6
16/6

(16/6

11/
17/6

12/

i 12/ 
12/

10/6

7/6
8/9

22/6

20/
17/6
17/6'

8/9
20/
25/
12/6
10/6
2/6

12/6
7/6

15/
12/6

12/6

15/
15/

112 6 
12/6

•9c
10/

tl5/
10/
25/
30/,
12/”
10/6
2/6

15/
10/
20/

16/3

16/3
16/3
16/3
163

7/6
8/9

12/6
12/6
26/3
32/6
15/

1 12/6 
3/ 

15/ 
12/6 
20/

12/6 i 15/

These rales are for general information only, and are subject to change at any time without notice ; it is therefore important that all contracts 
must be reported by wire and confirmation obtained before closing with shippers, and un’ess specifically stated to be prompt shipment, or shipped 
within ten days after date of contract from the west.

The above rates are exchanged on basis of $4.80 to £\ Stg., excepting that when freight is prepaid, the ocean proportion of the through rate must 
be collected on basis of $4 86 to the pound sterling.

If freight is offered other than specified above, on which steamship connections are accustomed to quote a weight or measurement rate at their 
option, prompt replies will be facilitated by giving, when applying for rate, the relative weight and measurement of the merchandise.

It is understood that when reporting Sack Flour engagements, a carload is considered 28,000 lbs.
It is also important that shipper’s name be given for every engagement made.
• Kates quoted in cents are per 100 lbs. f Per 2240 lbs, No Primage via Montreal.

millers’ associations were represented, 
while some of the commission officials 
were present. The regulations for which 
approval is now sought are much more 
liberal to shippers than those heretofore 
in vogue, and are calculated to remove 
the cause of numerous complaints.

New freight engines of the largest 
type, built by the company’s works in 
Montreal, are being sent to Fort William 
to meet the expected heavy traffic, in the 
Autumn. The wharfage rates in the 
harbor of Montreal have been reduced by 
fifty per cent, as compared with what

Regarding the reported shortage of 
cars on the line of the C.P.R., Mr. Mc- 
Nicol said: “There are more cars and 
there is more line out there than ever 
before.”

CHANCE FOR FOREIGN TRADE.
A firm of fruit importers in Hamburg, 

Germany, wish to be placed in touch 
with reliable Canadian apple packers. 
Fuller particulars may be obtained by 
corresponding with The Canadian Gro­
cer.

of dainty and attractive confections, and 
has the advantdfce of being a valuable 
nutrient, and extremely easy of assimila­
tion, and is therefore an indispensible 
adjunct to household economy.

Pure gelatine is transparent, usually 
in thin plates, of a yellowish-white color, 
it has neither taste, nor smell, and is 
iiietitral to vegetable color. In contact 
with cold water, it swells up, hut does 
not dissolve, and will absorb from 5 to 
10 times its weight in water, according

26
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to circumstances and length of immer­
sion.

It contains about 50 per cent, carbon, 
6.0 hydrogen, 18.4 nitrogen and in pure 
state no sulphur. In hot water it is 
easily soluble, but quickly “sets” again 
when cooled.

Gelatine, although an animal product, 
does not exist in the form known to the 
commercial world, but is obtained by 
treating certain animal substances, such 
as bones, skins, tendrones, etc., with 
dilute hydrochloric acid, but chiefly the 
bones of oxen, calves and sheep. The 
hydrochloric acid dissolves the mineral 
constituents, and leaves the hone cartil­
age ; this, when boiled for a long time 
with water, dissolves and forms gelatine, 
which can he purified by dissolving in 
hot water and precipitating hy alcohol. 
A very pure variety is obtained from

Kditor The Canadian Grocer:
The canned goods situation for 1005 

and the outlook for a large or
small pack has been uppermost in 
the minds of all packers, as also the
wholesale and retail trade of the coun­
try. The canned goods trade is 
glowing to he an important factor and 
the volume of business will now reach 
upwards of live million dollars in the 
country’s trade and turnover. The pack­
ing season is now well on. Straw­
berries, raspberries, cherries, peas and 
string beans have all been disappointing 
to the canners owing to «pareily and 
higli prices. Peas and string beans are 
the most promising of the lot, anil owing 
to a large pack last year, as well as the 
high prices ruling for tomatoes and 
corn, which checked consumption, the 
pack in these lines has been curtailed 
and prices have been marked down below 
the cost of production. And notwith­
standing buyers do not take hold with 
any snap.

In the matter of the staple articles of 
fruit, namely, peaches, pears and plums, 
the orchards promise an abundant crop 
for all canning needs. It is to be re­
gretted that the same cannot he said of 
that great staple article of fruit—apples 
The staple varieties are (his season a 
failure in the United States and Canada 
owing to heavy frosts in the early part 
of the season which injured the blossoms. 
In the apple-bearing districts of Nova 
Scotia, where the crop is usually about 
600,000 barrels, the yield will not he 
more than 200,000 barrels; so (hat. gal­
lon apples will thus prove a profitable 
article for the export trade as well as 
for the home market. For the last two 
years these have been a glut on the 
market. One is reminded of the old 
adage that a glutted market makes pro­
visions cheap, which, bv the way, has 
been so strongly exemplified in the acts 
of the Canadian canners in their selling 
terms for peas.

However, the two staple commodities 
are yet in the ground—tomatoes and 
corn—and it is the opinion of the most 
competent judges that great disappoints 
ment will follow as to (he bearing crop 
in the ground and volume of pack there­
from. The tomato vines never looked 
better, but, owing to late planting and 
too much moisture, they have not fruit-
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the swimming-bladder of the sturgeon, 
and similar species of fish. Moist gela­
tine, exposed to the air, rapidly putrifies, 
the liquid becoming first acid, but after­
ward it gives off ammonia. Dry gela­
tine is unaltered by contact with air.

Impure gelatine—called glue—is pre­
pared by a simple process of boiling- 
down hides, horns, hoofs, and cartilage, 
with water under pressure, and subject­
ing to heat. This product, however, is 
employed only as an adhesive medium 
for such things as wood, leather, paper, 
etc., and is by no wise fit for food.

Gelatine first came into prominence 
during the period of the Napoleonic 
wars, when it was found necessary to 
obtain a cheap and plentiful supply of 
food. It was originally produced in Paris 
and at the beginning of the nineteenth 
century had secured a large market.

cd, anil will require a late anil prolong 
ing season in order to bring them to 
maturity. An early frost would ruin the 
crop. Add to this a decreased acreage, 
of which a large proportion is of the 
early varieties, which are unfit for can 
ning purposes. The same may he said 
of the corn crop, ill some sections it is 
very promising, while in others poor 
seed and cold nights have very much 
decreased the crop.

The policy of the United Canners 
since amalgamation has been to decrease 
production and advance prices. Main 
of the old and popular factories are 
closed down and many others not run­
ning full. This has afforded an excellent 
opportunity for the encouragement and 
growth of new factories. Already there 
are many and they have been nursed 
with indulgence and strengthened with 
the growth of years.

In the matter of prices, which is the 
most important factor to the commun­
ity at large, the united factories are 
daily placing orders subject to condi­
tions of price later on according to 
pack ; this is anything hut satis­
factory to the trade. The outside, 
independent canner is also placing orders 
on the same basis, and is quite content 
to abide his time until final announce 
inents are made by the large" mergers. 
This state of affairs may go on for a 
short period, but the day will dawn very 
soon when every factory will lie com 
polled to make known their price at an 
earlier period of the year and stand by 
it. Competition is the life of trade and 
expansion will take place with the 
growth and development of the country 
and will scoff at acts which have a ten­
dency to stifle trade by unduly advancing 
the price of staple commodities to the 
consumer, inflating them to famine 
prices. Last season the price was set 
for tomatoes at $1.15 per doz. and $1.10 
for corn, while our American neighbors 
to the south of us, with a pack of to­
matoes of ten million cases, went beg­
ging at 62£c. per doz., and corn at 65c. 
per doz.

The policy of such extremes is sure to 
fail when the canners' terms for peas are 
cut down to 65c. per doz. with 10 per 
cent, off cash discount and freight paid, 
placing them below the cost of produc­

27

tion. It would have been much wiser for 
the canners to have made a minimum of 
75c. per doz. for the vegetables so that 
they could have reached the consumer at 
three cans for 25c. This would leave 
10c. for the trade anil 15c. for the re­
tailer. If it was his wish to dispose of 
them in that manner, this would largely 
increase consumption and secure the 
market from United States competition, 
which of late has shown marked signs of 
making inroads on our market.

It is common report that orders for 
future delivery of tomatoes by all the 
packers are upwards of six hundred 
thousand cases, and corn on the same 
basis, while the crop in the ground will 
not park more than from 150,dim to 
500,000 cases. It would tie much more 
prudent for the canners to act in a 
spirit of fairness to themselves, and for 
consumers at large not to adhere to ex­
tortionate prices, as it is sure to end 
in disaster to the canning industry of 
the Dominion of Canada.

(Signed) .1 It II.
SI. Catharines, Aug. In, 1005

TEA AT £2 A POUND
The pick of the China tea crop is sent 

to Russia, and experts say that one 
does not know what good lea is till one 
has lasted the picks sent to the Mus 
covite. Certain qualities sell readily at 
£2 a pound, and they are worth it The 

secret of the excellence of the Russian 
tea (savs (he Grocers’ Monthlv) lies in 
the fait that it is conveyed from the 
gardens to the market lix caravan, and 
not by ship This mode of transit pro 
serves for the tea its original flavor, 
preventing its being interfered with or 
changed through contact with other 
merchandise. Carriage hy ship, on the 
other hand, impairs its delicate flavor 
and aroma. It is claimed that good 
Russian tea. with its small, black, crisp, 
clean leaves, is the best non-alvholic 
drink in the world Of course, it is ex­
pensive, but it only takes a half tea­
spoonful to make a llr not of it, sav 
six cups. The dry leaves of Russian tea 
have no flavor whatever, hut after the 
hot water is poured over them the odor 
is delightful

RICE CROP OF JAPAN.
The rice crop foi I till I is now announc­

ed In be 51,103,09!) koku (26.1.602,255 
hush.), an increase of 1,028,600 koku 
(25,281,226 hush ), or 16 per cent., as 
compared with that af the previous 
vear. The figures also show an increase 
iif 0,105,061 koku (46,708,063 bush.), or 
211 per cent., in comparison with an 
average for the past seven years, from 
which the most favorable year and the 
poorest vear are deducted, the average 
being taken from the remaining five 
years. This unprecedented yield is due 
to the prevalence of good weather in the 
country generally since the planting out 
and to manv agricultural improvements 
being made hy farmers.—Japan Gazette

Ramsey Rros A Co, Limited, Van 
couver, have installed a plant for the 
manufacture of macaroni

THE CANNED GOODS SITUATION.
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Where
Old Homestead Brand

CANNED GOODS ARE PUT UP.

BUILT OF STEEL AND'CONCRETE %

Looks substantial, doesn’t it < No indications of hesitation, uncertainty, lack of capital, 
or experience.

The OLD HOMESTEAD people knew just what they wanted. They went ahead and 
produced it ; the result the finest equipped and most conveniently located canning factory in 
Canada. Everything about it ship shape, clean, attractive, open for inspection all the time.

The Result as they had foreseen was success. They turned out “the perfection ” of 
canned fruits and vegetables. The same principles applied to processing made OLD 
HOMESTEAD canned goods as much superior to the ordinary pack, as the OLD HOME­
STEAD factory is to the average canning factory throughout the country.

Try them for yourself.
A small order, Mr. Grocer, will convince you. Insist on getting the OLD HOMESTEAD 

BRAND. They are bound to give satisfaction to your most particular customers and will 
increase your sales largely.

The label may be a small thing, but an attractive one helps to make the first sale. 
OLD HOMESTEAD labels are the handsomest on the market. Drop a card for samples.

The Old Homestead Canning Co.
Independent
Canners PICTON, ONT.
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Baking Powder.
Gillett. E.W., Co., Toronto.
Lumsden Bros., Hamilton.
Maiden. J H., Montreal.
McLaren’s. W. D., Montreal.

Biscuits, Confectionery, Etc 
Bode(lura Co., Montreal.
Christie, Brown A Co., Toronto.
Colson, E.. A Son, Montreal.
Cowan Co., Toronto.
(ireig, Robert. Co., Toronto.
Hunt, Harry W , Toronto.
Lament, Corliss A Co., Montreal 
Mel.au 'lilan, Sons Si Co., Owen Sound. 
Mooney Biseuit St Candy Co., Stratford. 
Mott, John P., A Co., Halifax, N.S. 
National Licorice Co., Brooklyn, N.Y. 
Rose A Lattamme, Montreal.
Stewart Co., Toronto.

Cheese Cabinets.
Walker Pivoted Bin and Store Fixture 

Co., Toronto.
Canned Goods 

Balfour St Co., Hamilton.
Bloomfield Packing Co., Bloomfield, Ont 
Canadian Cannera, Limited, Hamilton. 
Frankfonl Canning and Packing Co., 

Frankforil. Ont.
Old Homestead Canning Co.,Picton, Ont.

Cash Registers
National Cash Register Co., Dayton, O. 

Cigars, Tobaccos, Etc- 
American Tobacco Go., Montreal.
Canada Cigar Co , London, Ont.
Empire Tobacco Co., Montreal. 
McDougall, D., * Oo.,4Hasgow, Scot. 
Payne, J. Bruce, Granby. Que.
Tuckett. Geo. E., k Son Co.. Hamilton. 

Clothes Lines.
Hamilton, Cotton Co., Hamilton.

Cocoanut.
Downey, W. P., Montreal.
Lumsden Bros., Hamilton.

( ocoas and Chocolates- 
Baker, Walter St Co., Dorchester, Mass. 
Cowan Co., Toronto.
F.vpa, James, Co., London, Eng.
Klaus Rose St Lattamme, Montreal.
Lowney. Walter M. Co., Boston, Mass. 
Mott, John P., & Co., Halifax. N.S. 
Tippet, A. P., Si Co., Montreal.
Van Hon ten s—J. L. Watt A Suoti.Toronto 

Combuttng Scales.
Dean & McLeod, Hamilton. 

Concentrated Lve.
Gillett. E. W.. Co.. Toronto.

• Lumsden Bros., Hamilton.
Condensed Milk and Cream- 

Borden's—Wm. H. Dunn, Montreal. 
Ewing. S. 11. Si Sons, Montreal.
Truro Condensed Milk and Canning Co., 

Truro. N.S.
Consulting Chemists.

Kaufmann, W. P., Toronto.
Crockery. Glassware and Pottery. 

Campbell's, R., Sons, Hamilton, Ont. 
Barnard & Holland, Montreal.
Foster Pottery Co., Hamilton 
Gowans, Kent A Co.. Toronto 

Dairy Produce and Provisions 
Bates Mfg. Co., Toronto.
Clark, Wm.. Montreal.
Fairbauk, N. K. Do., Montreal.
Fearman, F. W., Co., Hamilton. 
MaeLaren, A. F., Imperial Cheese Co., 

Toronto. m
McLean, J. A., Produce Co., Toronto.

Adam, Geo., A Co.........   2
Adams, E. Ë..............................  •r>*
Adamson, J. T., A Co........   2
Allison Coupon Co................   />
American Tobacco Co............................68
Baker, Waite: X Co..............................  53
Ballour A Co................. 1....................... 13
Barnard A Holland................................. 2»
Bates Mfg. Co..............inside front cover
Bickle, John W , A Greening................ 58
Biermann, E., A Co.................................  23
Black Bros. A Co.................................... :»9
Bloomfield Packing Co...........................  -L
Blue RiblM.n Tea...................................... 2:»
Bode Gum Co............   44
Bowser, S. F., A Co............................... 7
BowyerT. B.. A Co................................... *>3
Boyd. Thus., A Co....................................  23
Bradatreet’s..................  ,.5
Braid. Wm.. A Co................................... 69
Brantford Starch Works........................ 34
Cameron. J. Me A..................................  2
Campbell's, R.. Sons............................... 2;>
Canada Cigar Co......................................  68
Canada Paper Co........... ....... ........ , • 7
Canada Sugar Refining Co ................. 65
Canadian Cannera, Limited...........41, 46
Canadian Press Clipping Bureau.........

inside back cover
Canadian Shredded Wheat Co........ .. 63
Capstan Manufacturing Co............... 57
Carman, Joseph...................................... 2
Ceylon Tea Association......................... 6
Christie, Brown A Co..outside front cover
Clark. W....................................................  49
Clift, Thos. B............................................ 2
Coles Manufacturing Co..........................34
Colson, C.E..A Son...... outside hack cover
Common Sense Mfg. Co........................ 49
Cowan Co...................................................  60
Cox, J. A G.................................................. 50
Creed, J. S............................... -............... 60
Crichton, Alexander.............................. 23
Davidson A Hay.....................   17
Dawson Commission Co.................... 55
Dingle A Stewart................................... 2

Park, Blackwell Co.. Toronto 
Rutherford, Marshall A Co.. Toronto. 
Ryan, Wm., A Co.. Toronto.

Financial Institutions &• Insurance 
Bradatreet Co.

Fish
Bickle, John W.. A Greening, llami’tou. 
Black Bros. A Co., Halifax.
James, F. T., Co., Toronto.
Pacific Selling Co., New York.
Winnipeg Fish Co.*, Winnipeg, Man 
Tippet, A. P., A Co., Montreal.

Flavoring Extructs.
Capstan Mfg. Ox, Toronto.
Gr ig, Robt. Co., Toronto.

Fly Pads and Pater.
Kay Bros., Limited, Stockport. Eng 
Wilson, Archdale, Hamilton, Out.

Foreign Importers.
Biermann, E., A Co., Cardiff, Wales. 
BowyerT- B., A Co., London, Eng.
Boyd, Thos., A Co., Liverpool, Eng. 
Crichton, Alexander, Liverpool, Eng. 
Griffin A Culverwell, Bristol, Eng.
Hall. R. C., A Co., Ixmdon, Eng.
Let hem, John, A Sons, Leith, Scotland. 
Little, Geo., Manchester, Eng.
Marshall, James. Aberdeen, Scotian I. 
Meeker, George R.,A Co., London, W.C. 
Neubeck A Hchipmann, Hamburg, Gcr. 
Salter A Stokes, London, Eng.
Scott, David, A Co., Liverpool, Eng. 
Sowerbutts A E. A Co., London. Eng. 
Whiteley, Muir A Co., Liverpool, Eng. 
Wicked, Hamilton, A Co., London. Eng.

Fruits—Dried j Green, and Nuts
Adams, E. E.. Leamington, Ont.
Dawson Commissi >n Co,, Toronto. 
Distributors Co., Toronto.
Gibb, W. A., A Co., Hamilton.
James, F. T, Co.. Toronto.
Jemmett, K. L , Beamsville, Ont.
Leak. J. W., Scarborough.
McWilliam A Everist, Toronto.
Psimenus, Th. .L, London, Eng.
Rattray, D., A Sons, Montreal.
Robinmn. O. E.. Ingersoll.
Smith, E. D., Winona, Out.
Smith, Tom, Toronto.
Stringer, W. B., A Co., Toronto.
Tippet, A. l\, A Co., Montreal.
Walker. Hugh. A Son. Guelph.
Warren Bros. A Co., Toronto.
White A Co., Toronto.

Gelatine.
Cox. J A G , Edinburgh, Scotland. 
Tippet, Arthur 1\, A Co., Toronto. 

Grain- Flours and Cereals 
Canadian Shredded Wheat Co.. Niagara. 
Eby, Plain Co., Toronto.
Frontenac Cereal Co.. Kingston.
Lake Huron A Manitoba Milling Co., 

Goderich.
Grocers— Wholesale-

Balfour A Co., Hamilton.
Chaput, L., Fils A Cio, Montreal. 
Davidson A Hay, Toronto.
Eby, Blain Co., Toronto.
Gillard, W. H., A Co., Hamilton.
Hiulon, Hebert A Cie., Montreal. 
Kinnear, T., A Co., Toronto.
Lucas, Steele A Bristol. Hamilton. 
Turner. James, A Co., Hamilton.
Sloan, John, A Co.. Toronto.
Warren Bros. A Co., Toronto.

Grocers* Grinding and Packing 
Machinery

Coles Mfg. Co., Philadelphia. Pa. 
Enterprise Mfg. Co., Philadelphia. Pa.

Hides
Page, C. S., Hyde Park, Vt.

House Insect Destroyer
Common Sense Mfg. Co., Toronto. 

Infants’ Foods.
Keen, Robinson A Co., London, Eng 

Interior Store Fixtures. trucks etc. 
Walker Pivoted Bin and Store Fixture 

Co.. Toronto.
Jams, Jellies, Etc

Batgers Rose A Lattamme, Montreal, 
tireig, Robert, Co., Toronto 
Lipton's Creed. .1. S.. Halifax, N.S. 
Smith, E. I)., Winona, Ont.
Southwell's - Frank Mayor ACo., Montreal 
Sutcliffe A Bingham, Toronto.
Upton. Thos.. A Co., Hamilton.

Knife Grinders.
Ontario Supply Co., Owen Sound.

Manufacturers’ Agents, Brokers and 
( ommission Merchants
Adam. Geo., A Co.. Winnipeg, Man. 
Adamson. J. T., Montreal, 
lialogna Lime Works Co., Barbadoes, 

B.W 1
Cauieron. J. MeA., Vancouver, B.C. 
Carman. Joseph, Winnipeg. Man.
Clift, Thos B . St. John's, N.F.
Dawson Commission Co., Toronto.
Dingle A Stewart, Winnipeg.
Dunn. Wm. If.. Montreal and Toronto. 
Gorhmn, J. W.. A Co.. Halifax N.S. 
Hughes. A. J., Montreal.
Kyle, C. E., Toronto.
Lam be. W. G. A.. A Co.. Toronto. 
Lawson. Reginald, Winnipeg.
Leake, J. W.. Scarborough, Eng.
Mason A Hickey, Winnipeg 
McDougall A Lemon, Owen Sound. Out. 
Mc. 1 hie, Norman D., Hamilton, Out. 
Millman. W. IL, A Sons. Toronto.
Moir, John A.. Montreal.
Nicholson a Bain, Winnipeg.
Nicholson, Bain A Johnston, Calgary. 
Patrick, W. G., A Co., Toronto.
Radiger A .I anion, Victoria and Van­

couver, B.C.
Rattray, D., A Sous, Montreal. 
Rutherford, Marshall A Co., Toronto. 
Ryan, Win., Co., Toronto.
Tippet, A. P. A Co., Montreal.
Tucker, E. St. G , Halifax. N S 
Vancouver Warehouses Limited, Van

Watson, Boyd A Co., Trinidad, B. W.l. 
Watson, Stuart, Winnipeg, Man.
Watt, J. L., A Scott, Toronto.
Wilson Commission Co.. Brandon, Man. 

Mince Meat 
Bates Mfg. Co., Toronto.
Wet hey J. H.. St. Catharines.

Oils
Queen City Oil Co , Toronto.

Oil Tanks-
Bowser, S. F , a Co., Toronto.

Pass Books, Etc
Allison Coupon Co., Indianapolis, hid. 

Patent Medicines- 
Mathieu, J. L., Co., Sherbrooke, Que.

Pickles, Sauces, Relishes, Etc.
Capstan Mfg. Co.. Toronto.
Heinz, H. J., Pittsburg, Pa.

INDEX TO ADVERTISERS.
Distributors Co ....................................  55
Dominion Molasses Co..inside back cover
Douglas. J. M.. A Co............................... 20
Douglas A Ratcliff..................................  3 )
Downey. W P............................  57
Dunn. Wm. H........................................... 15
Duncan Co...........................................  53
Eby. Klatu Co ....................................... 19
Eekanlt H P .......................................... 37
kdwaidshurg Starch to...................... 71
Fiuplre Tutmroo Co..   66
Enterprise Mfg. Co.................   8
Ewing, S. U. a A. 23.............. .......... 20
Kwtiu;. S. H. A Sous....................   57
Fairbauk, N. K. Co................................. 9
Fearimm. F. W.. Co....................  ... 22
Foster Pottery Co..................................  53
Frank ford Cunning A Packing Co  18
Frontenac Cereal Co.............................. 61
Gibb, W. A.. Co.................  51
Gillard, W. IL, A Co ...........................10
Gillett. K. W , Co.. Ltd........................ 22
Gorham. J. W., A Co.............................. 2
Gowans. Kent A Co.. outside back cover
Gray, Young A Sparling Co.................. 49 •
Greig, Robt., Co............................. .. 63
Gritlin A Culverwell............................... 23
Hall, K. C . A Co ..............  23
Hamilton Cotton Co................................. n3
Heinz, II J . Co...................................... 3
Holbrook A Co........................................ 7
Hiulon, Hebert A Cie ...........................  39
Hughes, A. J............................................ 2
Hunt, Harry W.......................................... 56
James, F. T., Co......................................  55
James' Dome Black Lea l ....................  15,
Japan Tea*............................................... 4
Jeumiet. E. L.......................................... 56
Kaufmann, W. P... 1............................... 5
Keen, Robinson A Co.uutsv.e front cover
Kingston “Gleaner”................................ 5
Klnnenr. Thos., h Co ....................... 5
Kyle. O. E ....................................... 2
Lake Huron A Manitoba Milling Co... 65
1-ambe. W G. A....................................... 2
Lumonl, Corliss A Co.........................  62

LawRun. Reginald.................................... 2
Leake. J. W............................................. 54
Leeming Miles Co..................................  5
Let hem, John, A Sons...........................  23
Lift le, Gen .................  23
Lowney, Walter M. Co ..........................63
Liivum Meele A limit 1 ..... 13
Lumsden Bros ........................................ 13
L> He i\ A Co...................................... 3
Maiden, J. H .......................................... 50
Marceuu. E. D ........................................ 61
Marshall, James....................................  25
Mathieu, .1. L., Co................................... 10
Meeker, G. R., A Co............................... 23
Merchants Mfg. Co----inside front cover
Millman, W. H., A Sons........................... 44
Moir. John \........................................... 2
Mnk.ua Mills .......................................... 9
Muuucy Biscuit and Candy Co............. 02
Morse Bros........... ................ • 14
Mott. John P.. <$ tki 60
MaeLaren s Imperial Cheese Co.........  16
McDougall, D., A Co .......................... 68
Mclatren's Cooks’ Friend Baking

Powder....................outside hack cover
Me Lee». J. A.. Produce Co.. 20
McLauehlan A Sons Co......................... 56
vicWiiit on A hA nrist 54
National Cash Register Co.................. 71
National Licorice Co. .inside front cover
Neil beck A Schipiuann........................... 23
Nicholson, bain A Johnston................ 2
Nicholson A Bain................................... 2
Oakey, John, A Sons.................   50
Oakville Basket Co....... inside buck cover
Old Homestead Canning Co................  28
Ontario Supply Co ................................  3
Ozo Company............................................  43
Pacific Selling Co.................................... 59
I’Hfk KlHCKWfll • *».. . 22
Patrick. W G., A Co............................... 2
Payne, J. Bruce......................................... 67
Psi menus, Th. J....................................... 56
Purnell. Welili A Co............................... 5
Queen City Oil Co................................. 49
Rudiger A J anion................................... 2

Holbrook A Co., Loudon-, Eng.
Lytle. T. A.. Co.. Toronto.
Merchants Mfg. Co., Toronto.
Ozo Mfg. Co.. Montreal.
Paterson's— Rose A Lattamme. Montreal 
Purnell, Webb X Co , Bristol, Eng. 
Sutton. < 1. F., Sons A Co.. London, Eng. 
Tippet. Arthur P x Co . Toronto.

Pol iskes—Metal.
Oakey. John. A Sous, Loudon, Eng

Polishes Stove
Morse Bros., Canton. Mass.
James Dome, W G V Lamie x Cw ,

Refined ( ider.
Wilson, W. IL, Co.. Til.sonourg, On'.

Salt
Gray, Young x Snarling, Winghaiu. Out 
Toronto Salt Works. Toronto 
Vurret, Stewart, x Co Montreal

Duncan, Vo . Montreal.
Tippet, A P., A Co , Montreal.
Warren Bros . x Co . Toronto

Starch-
Brantford Starch Works, Brantford 
Kdwardslmrg Starch Co.. Cardinal, Out. 
Maiden, J. H.. Montreal 
St. Lawrence Starch C >. l\.rt Credit. 

Sugars, Svrufs and Molasses. 
Canada Sugar Rvtining Co . Montreal. 
Dominion Molasses Co.. Halifax, N s 
Edwardsburg Starch Co.. Cardinal, On 
Imperial Maple Syrup Rose A Latlaumiv 

Montreal.
Rattray, D A Sons, Montreal.
“ Sugars " Limited. Montreal 
Warren Bros. A Co . Toronto.

7eas. Coffees, andSpices 
Balfour A Co., Hamilton 
Blue Ribbon Tea Co.. Toronto.
Braid, Wm , A Co.. Vancouver, B.C., 
Capstan Mfg Co., Toronto.
Ceylon Tea Traders Ass n.
Creed. J. S., Halifax. N S 
Davidson x Hay. 15 ionto.
Eby, Blain Co., Toronto.
Ewing, S. H. A A S.. Montreal.
Ewing, S. H a Sons, Montreal.
Gillard. W. 11., A Co., Hamilton.
Japan Tea Traders' Ass n.
Kinnear, T , A Co.. Toronto.
Lumsden Bros . Hamilton.
Marceau, E. lx. M mi real
Minto Bro - . Toronto
Mokara Mills Montreal
Saluda Tea Co., Montreal ami Toronto
Sloan. Job11 x Co., Toronto.
Todhuutev. Mitchell x Co , Toronto. 
Wood. Thos., A Co., Montreal. 

Vinegars-
Davidson X Hay. Toronto.
Wilson, W. IL, Co., Tillsonburg. 

Washing Compound.
Douglas, J M . x Co , Montreal.
Gillett, E. W Co.. Toronto 

Wines and Liquors, etc 
Bates Mfg Co . Toronto. Ont.

Wood erne are
Woods, Walter, A Co., Hamilton.

Wrapping Paper. Paper Bags. Etc
Canada Pavr Co . Toronto.
Douglas x Ratciitf, Toronto

Yeast.
Gillett. E. W., Co.. Toronto.
Lumsden B;o.«., Hum lloti

Rattray, IX, A Sons.........................  .7
Robinson. OK ................................ 4,1
Ruse A Ladamiue.............................  d. t>5
Rutherford, Marshall A Co................  24
Ryan. Wm. (X». 24
“Saluda" Tea Co...................................... 34
Salter A Stokes....................................... 23
Scott. David. A Co..................................... 23
Sells. Commercial..................................  49
Shaw, J. bn A Co...................................... 3 »
Smith, E. D...............................................  56
Smith. Tom ........................................... 54
Southwell A Co...................................  63
Sowerbutts, A E , A Co...................... 23
Stewart Co................................................ (> 1
St. Lawrcm c Starch Co........................ 9
Stringer, W. B., A Co.............................. 55
“Sugars ' Limited............................... 50
Sutcliffe A Biughaui.. .inside frout cover
Sutton, G. F., Sons A Co........................ 72
Tippet. Arthur P.. A Co........... ... 1
Toledo Computing Scale Co................  7
Toronto Salt Works ............................... 23
Truro Condensed Milk A Canning Co. 22
Tuvkett, Geo. h... A Sou Co................  67
Turner James. A Co......................  15
Upton, Thus A Co.................................. 17
Vancouver Warehouses Limited ___ 2
Vurret, Stewart x Co ........................... 3
Walker. Hugh, a s*ou ....... 56
Walker Pivoted Bin and Store Fix

ture Co........................................17.20. 53
Warren Bros. A Co....................... 10
W a Ison, St uart........................................ 2
Watt. J. L.. A Scott............................... 62
Wvthey, J. H..............outside back cover
While a Co.............................................  55
Whiteley, Muir A Co............................... 23
Wick es, Hamilton, A Co........................ ‘23
Wilson, Arclulale ................................. 24
Wilson Commission Co.......................... 2
Wilson. W. H.. Co......... inside buck cover
Winnipeg Fish Co..................................... 50
Wood. Thomas. A Co............................ 10
Woods, Walter. A Co..........................   24
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100
GOOD ADS FOR A 
GROCERY STORE
brimful of bright, clever ideas and 
suggestions for up-to-date retail 
grocery advertisers. :: :: ::!

Price to You $1.00

You Can Listen 
To

The Music
while bundling up 
parcels with our

Wrapping Paper
It folds so easily 
It ties so nicely 
It is so cheap

Get
The
Best

DOUGLAS & RATCLIFF, Limited.
30 West Market Street,

TORONTO

Why is a Horse
with its head hanging down like Monday ?

Because its neck’s weak. And, by the way, next week will pretty 
well see the end of the holiday season. We have received rather 
more than our share of the mail order business during the travellers’ 
vacation and look to good steady business from now up to 
Christmas time.

Remember that “BOSTON LUXURY COFFEE” is our
special line and is guaranteed to give satisfaction.

John Sloan <Sc Co.
Toronto Belleville

30
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President t

JOHN BA YNB MAC LEAN.
Montreal.

,be MacLean Publishing Co,

Publishers of Trad t Newspapers which circulate in 
the Provinces of Itie ish Columbia, Northwest terri­
tories, Manitoba. Ontario, Quebec, Nova Scotia. 
New Brunswick, 1\F. Island, Newfoundland and 
abroad.

CANADA-
Montreal

Toronto

Winnipeg

Vancouver 
St. John, N.B.

GREAT BRITAIN-
London

Manchester -

*232 McGill Street. 
Telephone Main 1255. 
10 Front Street Fast. 
Telephone Main 2701. 

511 Union Bank Bldg. 
Telephone 3726, 

F. R. Munro. 
Geo. S. B. Perry. 

No 3 Market Wharf. 
J. Hunter White.

88 Fleet Street. K.C. 
Telephone Central 121J60. 

J. Meredith McKim. 
02 Market Street. 
H. S. Ashhurner.

TRANCE—
Agence Havas, 8 Place de la Bourse.

SWITZERLAND—
Zurich - - - - ,Voui?

Orell Fussli &i Co.

Subscription, Canada and United States, - $2.(10
Great Britain and elsewhere - Un­

published every Friday.

. ... / Adscr pt, London.
Cable Address ^ Adscript. Canada.

BUNGLING OFFICIALS.
''I' 11ROUG11 ollieial bungling tin; 

Canadian Summer route to Great 
Britain was deprived of an oppor­

tunity recently of establishing a new 
record for the delivery of mails on the 
American continent.

The steamer Virginian, one of the Al­
lan Co.’s new turbine steamers, crossed 
the ocean from land to land in the fast­
est time on record, there being only 
three complete days on which the pas­
sengers did not see land. This was par­
ticularly gratifying in view of the fact 
that, owing to an accident to the Majes­
tic, she was carrying the United States 
as well as the Canadian mails, some­
thing never hitherto done by a Canadian 
si earner. In less than five days after 
leaving Moville, the mails were landed 
at Rimouski and should have been dis­
tributed in New York the following day. 
But mismanagement designed otherwise.

After reaching land it took no less 
than four hours to get the mails on the 
special trains. The fault for this obvi­
ously lies with the post office author­
ities. They must certainly have known 
that the Virginian was carrying an ex­

tra large mail and should, therefore, 
have provided proper facilities for the 
prompt handling of it.

Then upon this came troubles with the 
Intercolonial Railway. Instead of run­
ning the train through, as would have 
been done in Great Britain or the United 
States under similar circumstances, tin- 
special was side-tracked for nearly 
everything on the line, while on top of 
all there were three breakdowns.

On account of this mismanagement and 
delays Montreal was not reached till 2 
o’clock Friday morning instead of on tin- 
evening of the previous day, thus spoil­
ing the opportunity of making a large 
decrease in the transatlantic mail carry­
ing record, and incidentally giving tIn- 
Canadian Summer transatlantic route 
the renown it deserved.

Both the post office authorities and 
the Intercolonial Railway ollicials evi­
dently require a few lessons in the art 
of grasping opportunities. In other 
words, they need to wake up.

AMERICANS EXPLOITING CANADA.

I''I IK dev elopment of Cohalt is an­
other example of how our enter­
prising southern neighbors step in 

and capture the cream of Canada’s rich 
resources before Canadians realize tlq-ir 
value. In the Kootenays, the Yukon, 
the Alberta oil fields, at Sudbury and 
the “Soo,” at Niagara, in our lumber 
industry, and in the power plants of 
Quebec and New Brunswick, the Yankees 
have been in the van in exploiting Can­
ada’s wealth.

In the new mining centre it is tlu- 
same story. Visitors to this, our latest 
“nine days’ wonder," report that Am­
erican prospectors have already succeed­
ed in securing a lion’s share of (In- 
ground. For instance, the Nipissing 
Mining Co., said to be controlled by 
John I). Rockefeller, recently purchased 
a tract of no less than 1,111111 acres.

Owing to the lack of smelting plants 
in Ontario, New Jersey smelters have, 
up to the present, had a monopoly of 
this important industry. As soon as 
ever talk began of establishing a smelter 
at Toronto, the Americans controlling 
the copper industry of Algoma arranged 
to build a smelter at Copper Cliff to 
handle the Cobalt ores.

Every credit must he given our Am­
erican cousins for their enterprise, but 
we desire to draw the attention of 
Canadians to the necessity of having 
boundless faith in the future develop­
ment of Canada’s riches, and to the ad­
visability of such development being kept 
in the hands of our own citizens. We 
cannot expect the Government to erect a 
high fence to exclude American enter­
prise; the only safeguard lies in develop­
ing an enterprising individuality in our 
own people.

The Canadian Grocer

VALUE OF TRADE NEWSPAPERS. 
'T'HK merchant or manufacturer, the

1 industrial or professional, the 
manager or operator, who assumes 

(•■I “get on” without the trade news­
papers, directly or collaterally bearing 
on his particular specialty, is seriously 
handicapped in the stress of competitive 
strife, says tlie Boston Herald. Wil­
fully. though perhaps not wittingly, he 
deprives himself of sources of informa­
tion and material for progress and pro- 
lit, lack of which must inevitably leave 
him in the lurch. The managing head 
of every ‘1 house,” no matter how large 
the concern, should above all things so­
lo it that each department head, and so 
many of the working force as by their 
intelligent interest show that they would 
prolit by technical and professional in­
formation that all these men arc pro­
vided with the trade papers best titled 
to promote the advancement of each in 
elliciemy. This at tin- expense of lIn­
ti rm, of course, since the linn, in turn, 
cannot fail largely to prolit by such 
policy. And don’t commit the tolly ot 
balking at the preponderance ol adver­
tising pages. The information that these 
contain is never less, and often tar more, 
valuable than that found in the •‘reading 
matter.”

WHAT ARE FAIR PROFITS?
it THAT is a legitimate prolit 1 That 
YY depends on the article, the com 

munit y. anil othci conditions. 
It also depends to a large extent upon 
the merchant himself. Some merchants 
will get a bigger profit than others on 
the same aiticle and under the same 
conditions. At the same time their 
standing with the trade will lie bet let 
than that of the merchant who is selling 
on a smaller margin.

That is the dilïercnov in personality. 
Simply one of the many illustrations of 
the truth that the difference in results is 
frequently found in the difference in men.

Now and then it is conclusively dem­
onstrated that a retailer is charging too 
much prolit on some particular line. But 
as a general thing that is the exception. 
On most lines the retailer does not 
charge enough profit. Why ? lie is 
afraid of the fellow down the street and 
iiie fellow down the street is afraid of 
him.

So when it comes to marking goods, 
fear of the other fellow is the great in­
fluence which bears the price.

Run your own business. Be your own 
judge of the margin of prolit to ask. 
When you price the goods, consider only 
the value and your community. Ia-ave 
your competitor out of it.

To be sure, competition is a factor

j
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that must lie considered. But most mer­
chants consider it too much. In mark­
ing their goods they make it the great 
determining influence.

it has been said that many lines in 
many retail stores might he advanced 
ten or fifteen per cent, without any 
change in the trade.

At first that may sound foolish. But 
the more you think of it the more like 
real truth it seems. If you think of it 
enough you will come to believe it.

When you reach that stage, advance 
some of your lines. At the same time 
give the clerks convincing talks on the 
values. Then watch the results.

Some readers of this paper have tried 
this experiment. They ate converted 
now and are getting better profits than 
thev did a year ago.

You are probably selling many lines 
at a smaller margin of profit than you 
should, (let better prices.—The Hard­
ware Trade.

TURN ON THE LIGHTS.
^ J.Kt TK It ITY bids fair to (urn 
v night into day. Men are constant­

ly striving to do greater things 
with the marvelous force in which there 
is both life and death. Jt is believed 
that in electricity has been found the 
ideal light, and in tlie cities of the coun­
try there is a constantly growing demand 
for its use, a growing effort to apply the 
light in a new and more effective man­
ner. The little globes blaze by thou­
sands in the streets, in the stores and in 
the homes. They shine in colors, and 
they speak to the public from the fronts 
of business places in the cause of publi­
city.

Step into the streets of any of the 
large cities, and the eye is fairly dazzl­
ed with the brilliancy and the Hash of 
the little lights. Business men recog­
nize their value, and the city authorities 
are coming to an understanding of the 
fact that the people apreciate and de­
mand streets that are illuminated in an 
attractive and brilliant manner. For in­
stance, Denver is seeking now to be a 
“ci tv of lights,” and it is planned there 
to make the main thoroughfares almost 
as light as day by arches spanning the 
roadways and illuminated with thou­
sands of incandescent bulbs.

DON’T NEGLECT CORRESPOND­
ENCE.

1’ would seem as if business corre­
spondence were a thing to be played 
ducks and drakes with, if one is to 

judge from the persistent practice of cer­
tain Canadian firms of answering trade 
inquirids when it suits their convenience. 
It is hard to believe that there are

business men in Canada to-day who date 
their letters twenty or thirty days back 
regularly for the simple reason that 
they attend to their correspondence only 
once a month. Fortunately such ex­
tremes are rare, and yet it is to be re­
gretted that our average business man 
is not above reproach in this regard. 
Complaints are received continually on 
the ground that it is practically impos­
sible to communicate with certain Can­
adian business houses. Whether it is 
negligence or because such firms feel that 
they control the situation, and have a 
right to subject patrons to a maximum 
of inconvenience, the fact remains that it 
is short-sighted business policy.

The human element is bound to crop 
up in all commercial transactions sooner 
or later, and it is only natural for a 
man who wants to do business, or to 
secure trade information, to feel offended 
when his queries are persistently ignored 
or shelved until such time as an 
answer is no longer of service. The 
disaffection is sure to spread from man 
to the community, and it is only a mat­
ter of time until its reflex action is no­
ticed in a falling off in trade. Not even 
the poor business man can afford to in­
vite such a catastrophe.

AUSTRALIA JEALOUS.
ANADIANS were surprised and 

amused last week at the cable 
announcement of there being in­

tense irritation in Australia against 
Canada. It seems that the Australian 
Government asked our customs depart­
ment to determine the market value of 
Canadian products shipped to Australia, 
in order that their own customs officials 
might be in a position to tax them to 
the fullest extent. Naturally enough 
the authorities at Ottawa did not see 
their way clear to act the spy on our 
people for the benefit of a foreign tax- 
gatherer, and refused to comply with the 
request. As a matter of fact Canada 
obtains similar information in Australia, 
the United States, and other countries, 
by means of permanently and substanti­
ally salaried agents, which is probably 
the course Australia will have to adopt 
to successfully operate a customs tariff.

.1. S. Larke, Canadian commercial 
agent to Australia, states that the feel­
ing of antagonism towards Canada is 
not widespread there; in fact it is con­
fined to a small group of ardent pro­
tectionists, and the main object of the 
present agitation is to influence public 
opinion in the forthcoming Common­
wealth elections. The real point where 
the shoe pinches is that Canada is now 
receiving the surplus capital and popula­
tion of the Empire, just as Australia 
received them a few decades ago, while 
Australia is comparatively in the back­
ground as a field for settlement.

32

A NATIONAL BOYCOTT.
11E-Chinese boycott against the 

United States which went into 
effect two weeks ago is proving 

itself a very real thing, and already the 
Chinese Government have been warned 
that the United States will insist on 
the full observance of the Tientsin 
Treaty of 1858, providing that

“at each of the ports 
open to commerce citizens 
of the United States shall 
he permitted to import 
from abroad and sell, purchase 
and export all merchandise of 
which the importation or expor­
tation is not prohibited by the 
laws of the Empire.”

Reports from the Orient regarding the 
progress of the movement are conflict­
ing. On the one hand comes the news 
that it is extending rapidly. Others in­
cline to the opinion that Chinese mer­
chants are dissatisfied with the out­
come. Ex-Minister Wee Ting Fang, of 
Washington, declares that the spread of 
the boycott on American goods is a 
sympton of extraordinary progress to­
ward a real nationality; that the move­
ment has been organized by the best and 
most representative Chinese and is en­
tirely pacific in character, and that the 
extent of the movement and the strength 
of the feeling manifested not only by the 
mercantile classes but also by the stu­
dents are indicative of a new spirit in 
China. At the same time the boycott 
ought soon to be rendered unnecessary 
by a satisfactory settlement of the 
grievances complained of by the Chinese. 
No difficulty is presented by the exclu­
sion of coolies from United States terri­
tory; at the same time the existing 
regulations press with severity upon 
other classes, such as merchants, trav­
elers and students, who are compelled to 
undergo objectionable examinations. A 
clearer definition of the word “laborer” 
is essential, and in addition the right of 
appeal from decisions of immigration 
officials. Mr. Wee Ting Fang says an 
educational test would be the most effec­
tive means of preventing the ingress of 
coolies besides eliminating undesirable 
class distinctions.

Canada is an interested spectator, not 
only because the crisis will afford her a 
valuable lesson in international affairs, 
but because it may accrue greatly to the 
benefit of Canadian trade. The C.P.R. 
authorities have already received in­
quiries from Hong Kong merchants ask­
ing as to the feasibility of securing 
heavy supplies of Canadian flour to re­
place the American article which they 
will no longer accept. Canada can sup­
ply China with a large amount of soft 
wheat flour and practically unlimited 
quantities of the hard western Spring 
wheat variety.
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ample of these merchants might he fol­
lowed with profit in many towns not 
yet visited by the secretary.

O ECRETARY W. A. COULSON re- 
^ turned to Winnipeg Monday, Aug. 
v 34, after a week spent in the inter­
ests of the association in the Southern! 
Manitoba towns of Ridgeville, Dominion 
City, Arnaud and Emerson. This week 
he is busy in the towns Otterbum, St. 
Malo, St. Pierre, St. Elizabeth and Niver- 
ville. If he succeeds in completing the 
organization of these towns during the 
week, the work in Southern Manitoba 
will be completed. The retail merchants 
of the south now constitute a solid asso­
ciation phalanx and the benefits deriv­
ed by them from their membership in the 
association are such as to persuade those 
in other parts of Manitoba and in the far 
west to join in the movement.

A good example of the benefits of the 
association is furnished by Secretary 
Coulson’s work last week in Ridgeville, 
Dominion City, Arnaud and Emerson. 
The merchants in these towns are very 
much like those in other towns, and con­
ditions there are typical of conditions 
in all parts of the country. Many lines 
of staples have been sold in these towns, 
through the stress of competition, at less 
than cost. The merchants in these towns 
have come to see the folly of their ways 
and having joined the association, they 
have agreed to sell the following staples 
at the following prices:

“Force,” 15c. per package straight.
Tobacco, 10c. per plug straight. <
Sugar, $6.25 per cwt. cash, and #11.50 

credit.
Tomatoes, 15c. per can straight.
Corn, 2 cans for 25c.
Peas, 10c. per can.
“Saxon” rolled oats, 30c. per pack­

age.
“Royal Crown” soap, 6 bars for 25c.
It is also agreed that all butter tubs 

are to be charged for. Commencing 
this week the stores in these towns pay 
14c. per lb. for butter in crocks, and 
15c. per lb. for butter in tubs.

• *
*

Officers of the association : Presi­
dent, T. J. Lawlor, Killarney, Man.; 1st 
vice-president, H. C. Ilamelin, Lauder, 
Man.; 2nd vice-president, J. I). Baine,. 
Boissevain, Man.; treasurer, Robert Rol­
lins, Killarney; secretary and organizer, 
W. A. Coulson, Williamson block, Notre 
Dame Avenue, Winnipeg.

Executive: A. G. Munro, Mordent,
Man.; A. E. Hill, Griswold, Man.; W. G. 
McLaren, Souris, Man.; J. Brown, Nee- 
pawa, Man.; R. F. Moore, Cartwright, 
Man.; F. W. Clingan, Virden, Man.; N. 
D. McKinnon, Weyburn, Assa.; G. C. 
Sayles, Elva, Man.; E. H. Glinz, Oak 
River, Man.; E. H. Ledoux, Arnaud, 
Man.

* »
*

Now the ordinary observer, if made 
acquainted with the wholesale prices of

the goods mentioned above, would per­
haps be inclined to think that nothing 
very wonderful had been accomplished. 
Few people outside the grocery and gen­
eral store trade would credit the story 
that about 35 per cent, of the goods sold 
in a western grocery store are sold at 
cost or less than cost. The public think 
that grocers are intelligent men; they 
know that they are among the most en­
terprising, shrewd and public spirited of 
our citizens and they expect them to look 
after their own affairs intelligently. It 
is not intelligent business to sell goods 
at cost or at a loss.

* •
*

There are many other items which 
might easily be added to that list adopt­
ed by the merchants in the Southern 
Manitoba towns mentioned, but this is 
a good start. Doubtless others will be 
added to the list in a few weeks.

A staple which has been sold in groc­
ery stores in all parts of Canada at cost- 
and less than cost is the ordinary plug 
tobacco. The profit is small enough 
.when a plug of tobacco is sold at 10c., 
but when some foolish merchant hands 
out three plugs' for a quarter, the pro­
fit entirely disappears. The tobacco 
manufacturers are acting in conjunc­
tion with the association in an effort to 
protect the merchants from themselves. 
In Southern Manitoba the merchants are 
getting out posters announcing a change 
in policy. The following notice by Smith 
Bros, and Wilfrid Ledoux, in Arnaud, is 
a case in point:

Notice.
Owing to the advance in the price off 

tobacco, we, the undersigned, are com» 
pelled to sell tobacco until further notice 
as follows:

T. & B. 3s, 30e.
T. & B. 4s, 25c. .
T. & B. 9s, 10c.
Macdonald “Prince of Wales,” 10c.
Brier, 10c.
Lily, 10c.
All 10c. plugs and packages sold 

straieli t.
(Sgd.) SMITH BROS.,

W. LEDOUX.
Arnaud, Aug. 10, 1905.

Similar notices are being issued in 
Dominion City, Ridgevile and Emerson. 
In Dominion City these notices are sign­
ed by Bell & McCaul, Morkill & Scott, 
and the Stuartburn Trading Co. In 
Ridgeville the notices are signed by Hin­
ton & Co. In Emerson the firms enteiv 
ing into this agreement are: Hinton & 
Co., Whitman & Co., Bell & McCaul, A. 
Rivard, C. Whitman, J. E. Bedford, C. 
Finkleman, and T. Finklestein. This is 
the beginning of a systematic effort to 
right a bad state of affairs and the ex-
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HOW TO CAPTURE MEXICAN 
TRADE.

AS the goods that Canada is best 
fitted to supply to ttie Mexican 
market must come largely into 

direct competition with similar products 
of the United States, which are already 
well known and accredited, it will be 
seen that if Canadian trade with Mexico 
is to succeed, not only must tlie Cana­
dian Government representatives in 
Mexico be as well equipped, competent 
and alive to the requirements of the 
situation, but the men who are sent to 
solicit business must be selected from 
those who know the field.

All catalogues, price lists, and general 
advertising matter should be printed in 
Spanish, and no pains should be spared 
in securing translations that are in 
every way first class. For several rea­
sons, it will be found most satisfactory 
to have translations made in Mexico 
City, principally because really good 
translations can be secured there at a 
reasonable cost, and because in Mexico 
many articles of commerce, such as 
parts of machinery, etc., have names pe­
culiar to that country alone.

That a large volume of lucrative trade 
can be secured for Canada, there is, 
however, no doubt, notwithstanding the 
lead which the United States has al­
ready obtained in the Southern Repub­
lic. Mexico, with her fourteen millions 
of people, requires immense quantities of 
lumber, fish, coal, pig iron, canned 
goods, agricultural machinery and many 
other things which Canada is as well 
fitted to supply as any country in the 
world, and the demand for these things 
is increasing rapidly year by year. Dur­
ing the last twenty years the imports of 
Mexico have increased from $15,11011,000 
to $65,000,000, and trade there is mak­
ing more progress at the present time 
than ever before. That at present the 
circumstances are specially favorable to 
successful trade between Canada and 
Mexico will be seen from the fact that 
the Mexicans themselves—both Govern­
ment and people—are very desirous of 
promoting and assisting it The inver­
sion of Canadian capital into Mexican 
enterprises, the visits to Mexico of the 
Canadian Postmaster-General, the form­
ing in Mexico of a strong Canadian club 
for the purpose of creating a vogue for 
Canadian goods and other circumstances 
have greatly strengthened this desire, 
and with it all there is a friendship 
which the Mexicans have long felt for 
the Dominion, both as a British country 
and as a sister American nation, with 
whom they have had no territorial mis- 
understamling.

DAIRY PRODUCTS IMPROVING.
The official referee for cheese and but­

ter located at Montreal reports to G. 
G. I’ublaw, chief inspector for Eastern 
Ontario, that out of one hundred and 
eleven faulty cheese received from the 
section cast of Toronto, only seventeen 
were from factories receiving instruc­
tion. The chief instructors for both the 
eastern and western sections report that 
practically every factory which took in­
struction last year has made more or 
less improvement in buildings or equip­
ment.

1

1

1
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Don't Let Him Catch You!!
THE BAIT MAY LOOK TEMPTING 
BUT THE HOOK IS THERE . . .

Every Grocer’s Safeguard

"SALADA"
The plausible salesman with the (so-called) “just as good” Tea as 
“ SALADA ” Ceylon Tea is continually in your path, making all 
manner of absurd offers and promises, if you will only allow him to 
unload his burden upon you.
Don't you do it—you have probably quite enough “culls” already on 
your shelves that were guaranteed (?) to sell well, but didn’t.
“SALADA” is the most profitable tea to handle because it has an 

established reputation for Quality, selling and pleasing everlastingly. . . 
and, there being an entire absence of “HOOK” about our ways of doing 
business, you can never get caught.
A few moments consideration to the foregoing will not be out of place.

Black, Mixed or I Sealed Lead Packets Only. Retailing 25c., 30c., | Correspondence Solicited.

Natural Green.. I 40c" 50c and 60c- per pound net weight- J Address - “SALADA,” Toronto or Montreal.

45**-:

r*f\l ETC Electrically Driven 
VULLu ^^Coffee Mills

COLES MANUFACTURING CO..
No». <615-1635 Worth 23rd St. PHILADELPHIA, PENN., U.6.A.

Agents:
Todhunter, Mitchell & Co., Toronto. Forties Bros., Montreal.
Dearborn & Co., Si. John, N.B. Gorman, Eckert & Co., London, Ont.

Pulverizing
and

Granulating

Every Cedes Coffee 
Mill has a Breaker that 
breaks the Coflee before 
it enters the grinders, 
thus reducing Wear of 
grinders and saving

Our Grinders

Wear Longest

No. 65
IIvight, 29 in. Length. 33 in. Width, 23 in. Weight, 275 lbs. 

GRINDING CAPACITY.
Granulating 2 pounds per minute. Pulverizing % pound per minute.

Capacity of Iron Hoppers, 5 lbs. of Coffee.
We make 25 other styles and sizes of Grocers Counter Mills. Floor Mills 

and Electric Mills. For Prices, Terms and Discounts, address

Single and 
Double 

Grinders

GRANULATOR. PULVERIZER.

A Good Profit
and

A Good Article

is that kind of a combination for the dealer. 
When a stock of this well known brand of 
Laundry Starch is put in, the grocer feels that 
he is not taking any long chances. It is dis­
tinctly a case of “backing the favorite.” He 
knows it will “move”—and quickly ; no bar­
gain sales from tubs at the season’s end, of 
miscellaneous nondescripts. What a satisfac­
tion it is to sell a Starch that you know from 
trial in your own home to be the “real thing.” 
Attractive packages, heavy advertising, every­
thing in fact that could be done to help the 
grocer has been and will be done continuously.

BRANTFORD STARCH lWORKS, Limited
BRANTFORD, CANADA
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Ontario Markets.
GROCERIES.
Toront», Aug. 18, 1905.

rp RADE on the street has been par­
ticularly slow since last issue,

1 tendency being to curtail buy­
ing as much as possible during holiday 
season. The market for teas is notic- 
ably quiet on the home market, whilst 
all foreign markets report great ac­
tivity, willi prices generally firming up, 
and prospects of advance in all teas 
showing quality in cup.

Canned goods are slow, probably ow­
ing to the absence of the traveling men 
from the road, their return not yet hav­
ing shown results. We give supple­
mentary wholesale price list just issued 
by the Canners’ Association. Corn 
prices are reduced by 10c.; catsup is 
considerably easier, being quoted at 65c. 
to 80c.; pie peaches have fallen to $1; 
domestic sardines have also fallen jc.; 
and all sizes of corned beef have evened 
down.

The local sugar market continues in­
active, with prices remaining firm at 
previous quotations. The home demand 
for syrups and molasses has been of a 
very ordinary nature. From foreign 
points a better market is reported at 
full values. The tea market is steady 
almost to slowness, with foreign re­
ports still denoting activity and prices 
maintaining great firmness. The mar­
ket for foreign dried fruits is quiet, as 
usual at this season; advices from orig­
inal markets denote prices as firm with 
upward tendency for new frpits. First 
arrivals of Valencia raisins will reach 
Canada about the last week of Septem­
ber and fruit is reported as in good con­
dition. Currants are expected to main­
tain a firm price throughout the season, 
owing to the new legislation which just 
came into operation. Walnuts are still 
expected to obtain a higher basis, last 
year’s prices being considered away too 
low. The spice market continues inac­
tive with prices unchanged. Foreign 
markets are strong in pepper and ginger. 
Maple syrups are reported at a stand­
still, and arc accordingly crossed from 
our quotations. There is active demand 
for fresh fish, with white fish down to 
8c., and trout reduced to a steady 8c.

Grain also is reported as coming to 
hand in good condition.

Canned Goods—The demand for can­
ned goods has been very slow, holders arc 
reducing present stocks as far as pos­
sible in view of arrival of new stocks, 
consequently orders are slow and for 
small volumes quotations have been 
somewhat easier, and several lines have 
been modified. Corn Is now quoted at 
$1 to $1.16; catsup is down to 65c. 
Apples in gals, have dropped 10c. Pic 
peaches stand now at $1. Domestic sar­
dines are down jc., whilst corned beef 
has dropped about 10c. all round. We 
append herewith supplementary whole­
sale list just issued by the Canners’ As­
sociation :

Group 
No. 1

Groups 
2 & 3

Beans-
2’s, golden wax ............. $0.82£ $0.80
2’s, refugee ..................... .85 .821
3’s .................................... 1.271 1.25
Gals................................... 3.771 3.75

Blueberries—
2’s, standard .................. .0^4 .90
2’s, preserved ................. 1,124 1.10

Cherries—
Gals., standard, not

pitted ........................... 7.021 7.00
(fais., standard, pitted.. 8.524 8.50

Currants—
2’s, red, H.S................... 1.60 1.574
2’s, red, preserved ....... 1.80 1.771
Gals., red, standard .... 4.774 4.75
Gals., red, solid pack. .. 7.024 7.00
2’s, black, H.S............... 1.774 1.75
2’s, black, preserved .... 2.07 4 2.05
Gals., black, standard ... 5.024 5.00
Gals., black solid pack.. 8.024 8.00

Gooseberries—
2’s, H.S............................ . 1.90 1.874
2’s, preserved ................. 2.124 2.10
Gals., standard ............. 6.024 6.00
Gals., solid pack ........... 8.024 8.00

Lawtonberries—
2’s, H.S............................ 1.774 1.75
2’s, preserved ................ 1.95 1.024
Gals., standard ............. 5.524 5.50

Red Raspberries—
2’s, L.S. (Shafferberries) 1,121 1. 10
2’s, H.S............................ 1.67 4 1.65
2’s, preserved.................. 1.874 1.85
Gals., standard............... 5.27 4 5.25
Gals., solid pack ............ 8.274 8.25

Black Raspberries—
2’s, H.S............................ 1.624 1.60
2’s, preserved................... 1.77 4 1.75
Gals., standard ............. 5.024 5.00
Gals., solid pack .......... 8.274 8.25

Peas, standard, 2’s. group 1............... .. 0 62}“ 2 and 3........." early June “ 1................ .. 0 70“ 2 and 3 ........ .. 0 67}“ sweet wrinkle, “ 1................“ 11 “ 2 snd 3........ ... 0 82} ... 0 8u
extra fine sifted, 2's, group 1

Spinach, 2's. group 1..................
“ “ 2 and 3........
“ 3's, group 1..................
“ “ 2 and 3.......

Asp tragus, 2 s. group 1............
“ ,T 2 and 3..

2 and 3..

'* 2 s tips...............................
Cherries, red pitted, 2’s, group 1 .......................

11 “ “ 2 and 3..............
" red, not pitted, group 1......................
" “ " 2 and 3............
“ bla k, same as red.
" white, pitted, 2's, group 1.....................
'* “ “ 2 and 3 .......
“ white, not pitted, 2’s, group 1............
M ............................. 2 and 3.

Strawberries, heavy syrup, 2s. group! ............
“ 2 and 3. ..

preserved, 2's, group 1.................
'* “ “ 2 and 3 ....

Rhubarb, 2's. group 1.............................................
“ “ 2 and 3..................................

3’s. group 1.
" 2 and 3.

gal. ^roup 1
2 and 3..............................................

Tomatoes, 3’s.......................................................................
Corn, 2’s................................... .....................................  1 00
Sliced beets, 2's....................................................................

;; ;; 3*..^...........................................................

Pumpkin, 3's.........................................................................

Golden waxed beans, 2’s..........................................
Refugee or Valentine beans, 2's.............................
Crystal waxed beans. 2’s.........................................
Baked beans, plain, l’s............................................

" “ 3's.............................................
Tomato sauce, l's......................................................

" " 2’s.......................................................
" " 3's.......................................................

1 22} 
1 20 
1 40
} & 
1 8(i
1 42}
2 52| 
2 50 
2 Ï5 
2 12} 
2 0 
1 57}
1 55

2 23} 
2 2o
1 82} 
1 80 
1 52 
1 50 
1 67} 
1 65 
1 17} 
1 15 
1 92}
1 90
2 65 
2 62}
1 3u 
1 10 
0 85 
0 95 
0 95 
0 75
2 50 
1 00 
0 80 
0 85 
0 92}
0 45 
0 72 
0 90 
0 50 
0 78 
1 00

Chili sauce same as tomato sauce.
Catsups, tins, 2’s.......................................................... 0 65 0 SO

" gal................................................................. 4 50
“ jugs......................................................................... 7 70

Apples, standard, 3’s.................................................. 0.85 0 '.'0
“ preserved, 3's......................................................... 1 47}
“ standard, gal................................................  1 50 1 V0

Pears, Flemish Beauty, 2"s................................................ 1 52}
'• “ “ 3 s.................................................. 2 00

Bartlett. 2 s.............................................................. 1 87}
" 3 s............................................................... 2 82}

" whites, 2’s................................................................. 1 72}
“ “ 3's..................................................................  2 67}

Peaches, pie, 3s.................................................................... 10)
Cherries, English black, pilled, 2's................................. 2 20

" " “ nut pitted, 2's.............................  1 75
Lawtonberries, heavy syrup. 2's...................................... 1 57}

" preserved. 2's........................................... 1 75
standardgal............................................. 4 97}

Plums. Damson, light syrup, 2 s....................................... 1 00
“ heavy syrup, 2's..................... ............. 1 30

“ “ “ 3 s......................................  1 85
" Lombards, light syrup, 2's.................................... 1 05
" “ heavy syrup. 2’s.................................. 135
" " " 3's.................................  1 90
" green gage, light syrup, 2 s........................................... 1 15
" " heavy syrup. 2’s.................................. 147}
" “ “ 3’s.................................. 2 nu
" egg. heavy syrup, 2"s............................................... 1 52}
" •' “ 3s................................................ 2 10

Pineapple, sliced, standard, 2's........................................ 2 35
“ extra *• 2‘s..................................... 2 47}
“ grated, “ 2's................. ........................ 2 02}

Raspberries, red, heavy syrup, 2's................................... 1 40
“ preserved, 2's....................................... 1 60

black, heavy syrup, 2's............................... 1 35
" " preserved, 2's............. .............. 1 50

Rhubarb, preserved, 2 s...................................................... 1 15
3’s...................................................... 1 90

“ “ gal...................................................... 2 62}
Lobster, tails......................................................................... 3 So

" l-lb. flat*................................................................ 3 S'»
" }-lb. flats........................................................ 2 Ü0

Mackerel........................................................................ 1 00 1 25
Salmon. Sockeyes—

l-lb. tails, 5 vases and over.................................. 1 77}
l-lb. tails, less than 5 cases................................ 1 80
l-lb. fiats, 5 cases and over................................ 1 90
l-lb. flats, less than 5 cases........................ 1 37} 1 92

J-lb. flats, 5 cases and over................................. 1 17
-lb. flats, less than 5 cases................................ 1 20

Chums......................................................... ............... 0 95 1 00}
Salmon, new pack, fall delivery: Horse Shoe,

Maple Leaf. Clover Leaf.
1 lb. Tails, 5 cases and over, per doz............................... 1 55
lib. “ less than 5 cases, 1 ............................. 1 57*
1 lb Flat, 5 cases a- d over, ............................. 1 67}
1 lb. “ less than 5 cases. “ ............................. 1 70
è lb. “ 5ca es and «.ver, ............................. 1 00
8 lb. “ less than 5 cases, “ ............................. 1 02
Low Inlet.
i lb. Flat, 5 cases and over, " ............................. 95
$ lb. “ less than 5 cases, “ ............................. 9 }
Sardines, French }’s............................................................ 0 14

" is.................................................... 0 23
“ Portuguese } s.............................................  0 08 0 10
" P. A C„ is....................................................  0 25 0 27
" P. A C., }'s..................................................  0 35 0 3S
" Domestic, i's................................................  0 03j 0 04
" Mustard, t sue, vases 50 tins, per 100.... 8 00 9 00

Haddies, per doz.........................................................  1 05 1 15
Baddies, per case......................................................... 4 00 4 50
Kippered herrings, domestic............................................  1 0V

“ imported.................................... 1 45 1 5i}
Herrings in tomato sauce, domestic................................ 1 00

" “ “ imported....................... 1 40 1 40
California ripe olives, tins, per doz................................. 5 50
Corned beef, Is, per doz...................................................  1 40

M 2s,   2 0
“ 6s. "   7 SO
" 14s. “   17 50

Lunch tongues, per doz...................................................... 2 75
Potted mea's, is, “ .............................................. 0 47} 0 50

" }s. " ..............................................  0 85 1 00

Sugar—The local market in sugar has 
been somewhat slow. Prices, however, 
have ruled firm at former quotations. 
The V. S. market reports some heavy 
buying by one large refinery, which has 
greatly relieved the New York market, 
and it is computed that there are only 
some 4 or 5 steamers arriving during 
the next month whose cargoes will have 
to be marketed. This has had the 
effect of hardening the market, as there 
are several refineries whose stocks must 
be made up. The refined market is 
somewhat excited over the prospects of 
revised railroad rates. The meeting of 
three principal railways is believed to 
have fixed an agreed basis, and at their 
next meeting which, it is understood, 
will be held in New York on August 22. 
their new schedule will be announced, h 
will thus be some three weeks before it 
comes into operation, and as refiners

35



1 ho Canadian Grocer. TUB MARKETS-ONTARIO August 18, 1905

are heavily .overstocked it is expected 
1 liat there will he some heavy with­
drawals on account. The London mar­
ket has been inclining toward weakness, 
but the market somewhat recovered, and 
at last report was remaining steady. 
We quote :
Paris lumps, iu 50 lb. boxes....................................................

“ in lUV-lb. “ .........................................
St. Lawrt'uee granulated. han't!* ......................................
Redpath's granulated...............................................................
Acadia granulated .................................................................
Berlin granulated.......................................................................
Phoenix...........................................................................................
Bright votfee.................................................................................
Bright yellow...............................................................................
No. 3 yellow...................................................................................
No. 2 “ ...............................................................................
Ne. 1 " ...............................................................................
Granulated and yellow. 100-lb. hags. 5c. less than bbls.

5 US 
5 08
4 03
5 03 
5 13 
4 1*3 
4 i
4 83

4 ;8

Syrups and Molasses The home mar­
ket has continued quiet with prices re­
maining at former quotations. Foreign 
markets report a movement in demand 
in molasses with, business transacted at 
full values, in glucose the market has 
been brisk, with prices firming for rise. 
Our former prices remain.

Dark.......................................................................................
Medium................................................................................
Bright ..................................................................................
Corn syrup, bbl., per iv...................................................

“ i-bbls “ .......................
“ kegs ‘ .....................................................
“ 3 gal. pails, each ........................... ...........
" 2 gal. “ “ .........................................
“ 2-lb. tins (in 2 do/., case) per case........
** 5-lb. “ (in 1 “ ) “ -----
“ 10-lb. “ (in l " ) “ -----
" 20-lb. “ tin i ■' ) " -----

0 3' 
0 35

0 34
0 i,
0 021 
0 02i 
0 03 
1 30 
0 90
1 90
2 35 
2 25 
2 10

Molasses —
New Orleans, medium —............................................ 0 30

“ $ bbls.......................................... 0 3J
“ open kettle....................................................... .

Barbadoes, extra fancy.......... .......... "........................ U 45
Porto Rico............................................................................  0 42
West Indian. .........................  0 32
Maple syrup —
Imperial qLs..................................................................................
1-gal. cans.............................................................................  0 95
5-gal. cans, per gal.....................................................................
Barrels, per gal . :.......................................................................
5-gal. Imp. brand, per can.......................................................
1-gal. " t er case........................................................
j-gal.
Ota.

0 35 
0 35

0 50 
0 48 
0 35

0 27$ 
1 00 1 00 
0 75
4 50
5 10 
5 GO 
G 00

Coffee—There 1ms been no improve­
ment since our last in the domestic mar­
ket; prices remain unmoved. In N.Y., 
receipts have been much smaller than the 
corresponding week of a year ago ànd 
the total receipts this crop year are 
much below a usual crop, and there is 
every indication of the yield being many 
thousands below the estimates. From 
original markets, reports denote great 
steadiness. In Brazil, frosts are report­
ed, which are causing no little anxiety, 
and it is now almost certain that the 
crops will not come up to early esti­
mate. in N.Y. little business was re­
ported on our latest information; at the 
same time it is well to note that no 
spot cotlee was being pressed forward. 
We quote:
Green Rius, No. 7................

“ “ No. G.................

“ No. 4 . . . . . . . . . 
•* “ No. 3.................

“ Santos......................
“ Plantation Ceylon.
“ Porto Rico..............

Green, Guatemala.............
“ Jamaica ..................
“ Maracaibo .............

Per 
0 10

lb.
0 loi
U 11u m
0 12

.... 0 121 
0 21 0 23 
0 22 0 35 
0 ll 0 13 
0 2G 0 35 
0 22 0 25 
0 22 0 25 
0 15 0 20 
0 16 0 23

Tea—There is practically little fur­
ther to report beyond our last report; 
no change is apparent in the home trade 
except, perhaps, a further lull in busi­
ness. On the street tilings are excep­
tionally quiet, prpbably in part owing 
to the holiday season. The London 
market continues to report active busi­
ness, and well sustained prices. In In­
dians the offerings have been fairly heavy 
with about 10,OUI) packages of new crop; 
buyers showed distinct favor toward 
good liquoring teas, so that teas lacking

cup character had a tendency to slacken. 
Ceylon sales were in excess of Indians, 
and all good qualities were well com­
peted for; prices consequently ruled very 
firm, while the commoner grades had a 
tendency to ease down.

China teas were small in offerings. 
Some first arrivals of new season’s teas 
were on hand, and prices ruled satisfac­
tory, probably owing to the small quan­
tity available, as the crop generally is 
noi considered a good sample.

Java teas were not in offering at lat­
est auctions. The V. S. market has 
been gradually improving in demand for 
most teas and prices arc keeping well 
firmed up. We quote:
Congou—half-chests. Kaisow, Mowing,..................  0 12 u GO

caddies, Raiding............................................. 0 19 0 40
Indian Darjeelings, Pekoe souchongs.................... 0 20 0 22

“ Pekoes....................................... 0 25 0 30
" Orange Pekoes........................  0 35 0 45

Indian - Assam, Orange Pekoes................................ 0 25 0 40
“ Pekoes..................................................................  0 18 0 20
“ Pekoe Souchongs......................   0 16 0 IS

Ceylon—Broken Orange Pekoes................................ 0 22 0 40
Orange Pekoes.............................................. 0 22 0 29

Pekoes.................................................................  0 18' 0 24
Pekoe Souchong.............................................. 0 14 0 16

China Greens—Gunpowder, cases, extra first....... 0 35 0 42$
“ half-chests, ordinary firsts 0 22 0 28$

Young Hyson, cases, sifted, extra firsts 0 37$ 0 47
“ cases, small leaf, firsts----  0 30 0 37
“ half-chests, ordinary firsts 0 22$ 0 32$
" “ seconds.............  0 22 0 24$
“ “ thirds................ 0 15 0 17
" “ common................. .. 0 14

Piugsueys—Young Hyson, A-chests, firsts.............. 0 25 0 30
“ “ seconds.........  0 16 0 18
', half-boxes, firsts........... 0 25 0 30

Japan—$ chests, finest May pickings...................... 0 34 0 38
Choice...............................................................  0 31 0 36
Finest................................................................  0 27 0 29
Fine...................................................................  0 24 0 27
Good medium..... .........................................  0 19 0 21
Medium........................................................... 0 17 0 19
Good common................................................ 0 18 0 19
Common ........................................................ 0 13 0 14
Dust.................................................................. 0 06 0 i.8

Foreign Dried Fruits —The home trade 
continues slow with little interest mani­
fested. it is somewhat difficult to get 
quotations in currants for spot goods, 
sales being based upon future prices. 
Very active foreign markets are report­
ed; orders have been received at Patras 
which have exhausted old crop. The new 
crop for shipment during present week 
will cost at least 10 per cent, on earli­
est shipments of last year, it would ap­
pear as though the legislation which has 
recently gone into effect will prevent the 
possibility of much lower prices at any 
time this season. Valencia raisins,—at 
a meeting of shippers held in Benia it 
was unanimously agreed to 11 x the date 
of first shipments for 20th of present 
month, so as to to obtain perfectly dried 
and matured fruit. Shipments will, 
therefore, probably reach Canada about 
last week in September and selected will 
cost in the neighborhood of 0 to tile. 
Prices remain unchanged. We quote:

Per lb. Per lb.
3C-100s.....................  U 05 I 151 60-708 ......................  0 (61 0 06?
80-908 ...................... 0 05* 0 05Ï 50-Ms....................... 0 07 0 071
70-SOs......................... 0 Cti 0 C6{ 40-50*....................... 0 08 0 081

30-40*...................... 0 09 0 10
Candied Pee s— ^

Per lb. Per lb.
Lemon.......  .. 0 )9 0 10 Citron......................  0 15$ 0 17
Orange...........  0 09?. 0 10$

Elcmes, per lb......................................................— 0 C8 0 0 13

Apricots—

Californian evaporated, 
reaches—

Californian evaporated...................................

California evaporated, per lb................
Currants r*

Per lb.
Fine Filiatras.... 0 04$ up VoRtizzas 
Patras..................0 06 0 06$

Raisins—

New selects .........................................................
Sultana..................................................................
California loose muscat els

4-crown...........................................................

Per lb
... 0 15

Per lb.
0 11 0 13

0 13

Per lb.,
0 07 0 07$

Per 1 b. 
0 05*. 0 06 
0 05$ 0 10

.... 0 05 
0 07 0 08

Dates —
Per lb.

Hallvwees .......... 0 4$ 0 05
Sairs..........  0 04 o- '*4$

Per lb.
Fard» new choicest 0 09 n 10$ 

“ new choice .......... 0 09$

Foreign Nuts—Nothing has transpir­
ed in this market since our last issue; 
reports denote walnuts as short and 
prices are easily 25 per cent, dearer 
than last season. We quote:

(The following quotations on peanuts are for sack lots, 
green.)
Selected Spanish........................................................................ 0 08i
A I s, banners and suns ........................................................ 0 08j
Japanese Jumbo's................................................................... 0 08$
Virginia “ ........................ ,........................................... 0 10

For sack lots roasted add lc. to above quotations. For 
small, 2c
Almonds, Tarragona, pel lb...................................... 0 12 0 12$
Walnuts, Grenoble, “ ......................................... ... 0 12$

“ Bordeaux, “ ......................................... 0 09 0 10
Filberts, per lb.......................................................................... 0 10
Pecans, per lb..................................................................  0 13 0 15
New Brazils, per lb........................................................  0 13 0 14
Coeoanuts, Jamaica, per sack.............................................. 4 50
Italian Chestnuts, per lb....................................................... 0 08

Rice and Tapioca—The market condi­
tions remain unchanged; demand has 
fallen flat this week, and former prices 
rule. The N.Y. market in rice continues 
firm, and prospects of shortage arc con­
firmed. Wc quote;
Rice and Tapioca—

Per lb. Per lb.
Rice, stand. B... 0 < 3.*. 0 033 Tapioca, staple.. 0 04 0 C4$
Rangoon..............  0 03* 0 03$
Patna....................  U 05 0 05$ “ double goat ------ 0 G5\
Japan..................  0 66 0 07 Carolina rice -----  0 08 0 08$
Sago...................... 0 03$ 0 04 Louisiana rice____ 0 05 0 07

Spices—Tlie local market is slow with 
prices unchanged. The feature noticeablo 
in foreign markets is the strong position 
of ginger. Buyers were active, hut sell­
ers are offering supplies sparingly. The 
stocks on London market appear to be 
greatly reduced if not exhausted. Pep­
per is firm with prices firm. We quote:
Spices—

Per lb. Per lb.
Peppers, blk........0 18 0 19 Cloves, whole___ 0 25 0 35

“ white___ 0 23 0 27 Cream of tartar... 0 25 0 30
Ginger....................  0 18 0 25 Allspice....................  0 14 0 17
Cassia..................... 0 21 0 25 Mace ....................... 0 80 0 90
Nutmeg................ 0 45 0 75

Dried and Cured Fish—Trade contin­
ues of small account, with prices un­
changed. Wc quote:
Boneless fish, per lb.................................................................... 0 04$
Cud fish, 1-11». bricks ....................................................... 0 06$
Boneless cod, per lb.......................................................... 0 08 0 10
Quail on-toast. Aier lb................................................................ 0 06
Flitchod cod fish, in cases of 100 lbs., per lb................ 0 06

Country Produce.
Evaporated Apples. —Initie business 

is reported; prices, however, remain un­
changed. We quote:
Evaporated apples................................................ ... 0 07 0 0TJ

Eggs—Eggs are coming in more free­
ly and prices are maintaining a steadier 
basis. We quote:
New laid eggs, per < oz, ............................................ 0 17$ 0 18$

Beans—Prices remain as previous 
quotations, with small business and no­
thing of note. We quote:
Bvans,handpicked, per bush,

“ prime, No. 1 .................
“ prime, No. 2...................
" Lima, per lb..................

.... 1 83 

.... 1 65 
1 50 1 60 
0 07 0 07$

Honey—There have been some fresh 
arrivals during the week in good condi­
tion, and previous prices continue to 
rule. We quote:
Honey, extracted clover, per lb................................... 0 07$ 0 08

“ sections, No 1, per doz.................................... 1 90 2 00
" " No. 2. " .............................................. 1 65
“ Buckwheat, per lb..............................................  0 05 0 06
“ “ sections per doz................................. 0 75 1 00

Fresh Fish—The demand continues 
good, with prices evening to a steady 
basis. Trout is steady at 8c. and white 
fish has fallen to 8c. We quote:
Fresh halibut, per lb................................................................

“ haddock “ ................................................................

“ cod steak, per lb..........................................................
“ lobsters, boiled, each................................................
“ B.C. salmon, per lb........................ ..........................

0 13 
0 i,7 
0 08 
0 07$ 
0 15
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Strike While the Iron isHot
' Puritan Brand Tomato Catsup

Cases 2 Doz.

14 oz. Round Screw Top Bottles - .90
Simcoe Lynn Valley Brand, cases 2 doz.

21-2 lb. Preserved Crapes - - $1.00
1-lb. Boneless Pigs’ Feet - - 1.40
1- lb. Boneless Duck - 2.00
2- lb. Corned Beef - - - 2.20
1 1-2 lb. Roast Goose - - 2.20
11-2 lb. Roast Goose (With Tomato Sauce) - 2.40
2-lb. Roast Turkey - - - 3.00

Red Cross Brand Plum Jam
Crates 8=5 lb. Tins, 25c. per Tin or $2 00 per Crate

TERMS:—F.O.B. MONTREAL, NET 30 DAYS, OR 1% 10 DAYS

Hudon, Hebert & Cie.
MONTREAL

The Most Liberally Managed Firm in Canada.
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neries, Limited, on the following veget­
ables and fruit's :

standard.. 
solid pack.

5 50 
3 50

No. 1. No. 2.
Beans, Wax...................................... ............ SJ 82$ ,su so
Refugee Beaus...... ........................ ........ .. 0 85 U 82$
Currants, red. heavy syrup ............. ........... 1 6J i ill

“ “ preserved ............... ........... 1 to 1 7/i
“ black, heavy syrup........ ........ 1 77» 1 75

2 05
Gooseberries, heavy syrup............. 1 87$

2 10
Lawtonberries, heavy syrup.......... 1 7r>

pru.svrved ............. ............ 1 95 1 92'.
Raspberries, red, light syrup .......... 1 40

.......... I b;£ 1 65
“ “ preserved............. .......... 1 87$ 1 85

black, heavy syrup... ........... 1 62$ 1 60
“ “ preserved......... .......... 1 7?i 1 75

Trade is fair]v good. Jobbers’ efforts

2*8 
3’s 
Gals.
2 s 
2 s 
2$'s 
3’s
< «als.
2 s 
2 s 
2is
3s “ "
Gals. ‘ “ standard .........
2's “ Egg. heavy syrup...................
2$’s “ ‘ “ .................
3’s “ “ “ ...............
2’s Raspberries, red, heavy syrup............
2's " “ preserved..................
Gals. “ “ standard...................
Gals. “ ’* solid pack ...............
2's “ blac k, heavy syrup..................
2's “ “ preserved...................
Gals. “ “ standard...................
2's Rhubarb, preserved..............................
3’s “ “ ..............................
Gals. “ standard.................................
2 s Strawberries, heavy syrup, 1903 pack . 
2's “ “ 1904 pack
2’s preserved..............................

1 47$
1 72$
2 00
3 45
1 52$ 
1 80
2 10 
1 40 
1 60 
5 00 
8 00 
1 35 
1 50
4 75 
1 15
1 90
2 62A 
1 47$ 
1 60 
1 75

New Canned Goods for 1905:
Strawberries.

Group Group 
No.l Nos. 2 & 3

aie exerted towards clearing out old 
stocks as rapidly as possible. The new 
■prices on fruits and vegetables quoted 
above are in some cases from 25 to 75 
per cent, higher than last year, notably 
gooseberries, lawtonberries and rasp­
berries, this being due to scarcity of 
fruit and the higher price of sugar.

Canned salmon situation bears a pecu­
liar aspect. As far as can be learned, 
no new pack goods are sold to the trade 
under $4.65 f.o.b. coast, which with the 
65c. per case cost of freight, would make 
price $5.30. delivered here, which should 
bring price to $5.75 to $6.00 per case at 
least. Some cutting under these figures 
is reported, but apparently only on cer­
tain brands. It is evident that only off- 
brands have so been offered and the 
trade generally are disposed to get a 
living profit on established brands.

Sugar beets...................................................$0 85 0 95
2'b Asparagus Tips............................................... 2 50
2's Beans, Gulden Wax......................................  0 80
2's “ Refugee or Valentine......................... 0 82$
2's “ Crystal Wax........................................ 0 92$
2's Peas, No. 4 “Standards" ........................... 0 82$
2's “ No. 3 “Early Junes".......................... 0 85
2's “ No. 2 “Sweet Wrinkled".................. 0 95
2's “ No. 1 “Extra Fine Sifted’*................ 1 30
2's Table Spinach.................................... 1 40

Pears Flemish Beauty, Bartletts and pie in
2, 2$ and 3 s........................................................ £1 15 $2 20

Peaches - White, yellow and pic, 12’s, 2's, 2.Vs, 3's. 1 25 2 82$
Gallon pears....................................................... 3 15 3 67$

“ peaches.................................................. 3 55 4 50
Pumpkins, 3-lb. tins.................................................. 0 72$

“ gal............................................................ 2 50
3-lb. squash................................................................. 1 00
2 s Cherries, red. pitted...........................................  2 20
2 s “ red, not pitted .........................................  1 75
2's “ black, pit ted............................................. 2 20
2's “ black, not pitted...................................... 1 75
2's “ white, pitted.........................................  2 40
2’s “ white, not pitted.....................................  2 00
2's Currants, red, heavy syrup.......... ...................... 1 57$
2's “ red, preserved........................................... 1 77$
Gals. “ red standard............................................ 4 75
Gals. “ ri d. solid pack.................................   7 00
2's “ black, heavy syrup................................... 1 75
2's “ Mack, preserved...................................... 2 05
Gals. “ black, standard........................................ 4 00
Gals. “ black, solid pack...................................... 8 00
2's Gooseberriesheavy syrup................................... 1 62$
2's “ preserved.........................................  1 85
Gals. “ standard..........................................   7 25
2's I Miwt on berries, heavy syrup.............................. 1 57$
2's “ preserved.................................................   1 85
Gals. “ standard..................................................  4 97$
2's Pineapple, sliced.................................................... 2 25
2's “ grated................................................  2 35
3’s “ whole......................................................... 2 50
2's Plums, Damson, light syrup.............................. 1 00
2's “ “ heavy syrup ............»............. 1 20

" “ “ ........................... 1 57$
.......................... ........................... 1 85
“ standdrd................................... 2 95

Lombard, light syrup........................... 1 (5
‘ heavy syrup................................ 1 35
............................................................ 1 62$
** “ “ ................................ 1 90
“ standard.................................... 3 15

Green Gage, light syrup.................... 1 15
“ heavy syrup..........

2’s—Heavy syrup ........... $1.524... ...$1.50
2’s—Preserved ................. 1.67$... ... 1.65
Gallons—Standard ......... 5.27$... ... 5.25

Cherries.
2’s—Red, pitted ............. 2.02$... ... 2.00
2’s—Red. not pitted ..... 1.57$... ... 1.55
2’s—Black, pitted ........... 2.02$... ... 2.00
2’s—Black, not pitted ... 1.57$... ... 1.55
2’s—White, pitted .......... 2.22$... ... 2.20
2’s—White, not pitted ... 1.82$... ... 1.80

Rhubarb.
2’s—Preserved ................. 1.17$... ... 1.15
3’s—Preserved ................. . 1.92... ... 1.90
Gallons—Standard .......... 2.65 ....... 2.62

Asparagus
2’s—Tips ........................... 2.52$....... 2.50

Peas.
2’s—Standard (No. 4).... .62$....... .60
2’s—Early June (No. 3). 
2’s—Sweet Wrinkled (No. 

2)
2’s—Extra 

(No. 1)
fine sifted

.70

.82$..

1.22$.

.67$

.80

1.20

2’s—Table ......
3’s—Table ......
Gallons—Table

Spinach.
................  1.42$...... 1.40
............... 1.824...... 1.80
................ 5.02$...... 5.00

Specifications of Groups.
Group No. 1 comprises following 

brands : Canada First, Little Chief, Log 
Cabin, Horse Shoe, Auto.

Group No. 2 comprises: Lynn Valley, 
Kent, Lion, Thistle, Grand River.

Group No. 3 comprises : Jubilee, 
White Rose, I)cer and Globe.

Wholesale limited selling prices in 
salmon due to arrive in 1005 :
Horseshoe, 1 to 4 cases—Tails.....$1.57$
Horseshoe, 5 cases and over—Tails 1.55 
Horseshoe, 1 to 4 cases—Flats .... 1.70 
Horseshoe, 5 cases and over—Flats 1.67$ 
Maple Leaf, 1 to 4 eases—Tails.... 1.57$ 
Maple Leaf, 5 cases & over—Tails 1.55 
Maple Leaf, 1 to 4 cases—Flats.... 1.70 
Maple Leaf, 5 cases & over—Flats 1.67$ 
Clover Leaf, 1 to 4 cases—Tails.... 1.57$ 
Clover Leaf, 5 cases & over—Tails 1.55 
Clover Leaf, 1 to 4 cases—Flats... 1.70 
Clover Leaf, 5 cases & over—Flats 1.67$
Arrow, 1 to 4 cases—Tails .......... 1.50
Arrow, 5 cases and over—Tails ... 1.47$
Arrow, 1 to 4 cases—Flats .......... 1.62$
Arrow, 5 cases and over—Flats.... 1.60

Terms—(Net 30 days, or 1 p.c. 10 days, 
days, f.o.b. any wholesalers’ points in 
Ontario and Quebec.

Per doz.
Corn, 2-lb. tins......................................................#1 20

“ 2-lb. sucotash............................................ 1 25
Gallon corn......................................................... 5 00
Tomatoes, 3-lb. tins............................................. 1 30
Gallon tins..........................................................  3 60

Fish—The fish trade continues in 
good shape. A good demand is prevail­
ing for all kinds of fresh fish, which, 
by the way, is not very plentiful. Prices 
have gone up for dore, halibut and steak- 
cod, but this is due to scarcity. Fresh 
Gaspe salmon is nearly finished, and 
dealers are falling back on fresh B. C. 
and frozen Gaspe. In smoked and salt 
there is not very much doing. We quote :
Fresh B.C. salmon........................................................... 0 15
Sword fish.....................................................  0 10
Black bass .......................................................................  0 12

Fresh mackerel, per lb., chilled .................................. 0 09
Gaspe Salmon, per lb..................................................... 0 15
Sturgeon......................................................................... 0 09
Dore, fresh .................................................................... 0 10
Fresh white fish............................................................. 0 09
Lake trout......................................................................  0 10
Brook trout..................................................................... 0 20
Choice select bulk oysters, per gal.............................. 1 50
Haddies............................................. ............................. 0 07
Bloaters in boxes, 100 fish............................................ 1 00
Yarmouth bloaters, 60 fish per box............................ 1 10
Smoked herring, per box, new..................................... 0 10
Fresh haddock, per lb.................................................... 0 05
Fresh pike........................................................................ 0 07
Fresh halibut.................................................................. 0 14
Fresh steak cod ............................................................ 0 05
No. 1 Labrador herring in 20 lb. pails........................  0 80

“ “ “ half bbl ............................... 3 00
No. 1 Holland herring, per half bbl............................. 6 50
No. 1 Scotch herring, “ “ ............................ 6 50

“ “ “ per keg....................................... 1 00
Holland herring, per keg....................................... 0 65 0 75
No. 1 salt mackerel, pail of 20 lbs................................ 2 00
Skinless cod (100-lb. eases), per case............................ 5 50
Boneless cod, 1 and 2-lb. blocks, per lb....................... 0 06

fish “ “ ** ....................  0 0$
“ fish, loose, in 25-lb. boxes............................. 0 0;$

Labrador salmon, half bbl............................................ 9 00
(209 lbs.) bbls..................................... 17 00

“ " (30011,8.).............................................  24 00
Lake trout, salt, 100 lbs................................................. 4 50
Sea trout in bbls, 200 ll>s............................................... 10 00

“ half bbls........................................................  5 50
Marshall's kippered herring, per doz........................... 1 40
Canadian kippered, per doz......................................... 1 00
Canadian $ sardines, per 100 ......................................... 3 75
Canned cove oysters, No. 1 size, per doz.................... 1 30
Canded cove oysters, No. 2 size, lier doz....................  2 25

Rice and Tapioca—Pearl tapioca con­
tinues firm, with a comparatively bare 
market. Seed tapioca is rather more 
plentiful and selling from l-4e. to 3-Sc. 
lower. Rice unchanged, and demand 
about usual Summer trade.
B rice, in 10 bag lots......................................................... 2 95
B rice, les-» than 10bags.................................................... 3 ('5
C rice, in 10 bag lots.......................................................... 2 85
C rice, in lei-s than 10 bag lots........................................  2 95
Tapioca..................................................................... 0 03$ 0 04

Foreign Dried Fruits— Dried fruits 
market shows little of interest, with the 
exception of California products. Much 
damage by hot weather and the getting 
together of the curing and packing in­
terest will keep prices higher than last 
season by cents a pound. The demand 
for California fruit from the consumer 
has grown so that a good price will not 
restrict the consumption. The effeict of 
taste for California fruits was felt by 
Valencia growers last year, and the 
trade look forward to an interesting sea­
son’s stniggle this year.
Valencia Raisins—
Fine olf-stalk. per lb...............................................0 0.» 0 06
Layers. “ ......................................................... 0 07 0 07$
Dates-
Dates, Hullowees, peril, ....................................... 0 04 0 04$
Californian Evaporated Fruits—
Apricots, per lb................................................................. 0 13$
Peaches, “ ................... ............................................ 0 10$
Pears, “ .................................................................. 0 13
Malaga Raisins—
London layers..................................................................  2 00
“ Connoisseur Clusters ".................................................. 2 50

“ “ $-boxes.......................................... 0 80
“Royal Buckingham Clusters,’’ J-boxes........................ 1 10

“ “ boxes........................... 3 50
“ Excelsior Window Clusters,"..................................... 4 50

•• “ “ $s................................... 1 35
Californian Raisins—
Loose muscatels, per lb ......................................  0 07$ 0 08

“ “ seeded, in 1-lb. packages............ 0 08 0 09
“ “ 2 crown.................................................  0 06
“ “ 3 crown.................................................  0 06$

“ 4 crown.................................................. 0 08
Prunes— I’er lb.
30-408...............................................................................  0 U8$
40-50s................................................................................ 0 08
50-6Cs................................................................................ 0 07
60-70s................................................................................ 0CO
70-80s................................................................................  0 06
80-90s................................................................................  0 06
90-lOOs............................................................................... 0 05
Oregon primes (Italian style), 4 -50s................... ... 0 08

“ " 50 60s .........................  0 07
Oregon prunes (French style), 60-70s.............................. 0 06

“ “ 90 100s ................. 0 04
“ “ 100-120s........................... 0 04

Currants—
Fil atras, uncleaned........................................................ 0 048
Fine Filiatras, per lb., in eases..............................  0 04$ 0 05

“ cleaned........................ 0 043 0 05$
“ “in 1-1 b. cartons................. 0 0.5$ 0 06

Finest Vostizzas “ ............................................  0 06$ 0 07$
Amalias “ .....................................................  0 06
Sultana Raisins—
Sultana raisins, per lb............................................. 0 06$ 0 08

“ “ 1-lb. carton................... ...................... 0 09
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daughter, are spending a few weeks’ 
vacation at Montmorcnci Kails, P.Q.

Mr. Cecil Gordon, of J. Alex. Gordon 
& Co., Montreal, has been spending a 
short vacation in Quebec and around the 
delightful Montinorenei FUlls.

Mr. A. P. Tippet, of A. P. Tippet & 
Co., Montreal, has returned from a few 
weeks’ vacation at Little Metis, P.Q., 
where his family are summering.

Mr. J. Duff, of Perkins, luce & Co., 
has left for I’eterboro to take charge of 
that firm’s warehouse there during the 
vacation of their Peterboro manager, 
Mr. Mullholland.

Mr. A. S. Lock, of Foley, Lock & 
Larson, Winnipeg, was in St. Paul last 
week on business connected with the 
new biscuit and confectionery plant 
which this firm are erecting.

Mr. Joseph Brown, senior partner of 
Joseph Brown & Sons, fruit merchants, 
Montreal, is dead. Mr. Brown was also 
president of the Montreal Fruit Auction 
Co., and an active business man.

Captain B. Gunther, manager of 
Charles F. Gunther, the prominent candy 
manufacturer, of Chicago, spent a few 
days in Toronto this week visiting his 
Canadian representative, Harry W. 
Hunt.

Mr. John Horne, sales manager for 
Campbell Bros. & Wilson, of Winnipeg, 
and president of the Northwest Commer­
cial Travelers’ Association, went east 
last week on an extended holiday trip. 
Mr. Horne will visit Toronto and other 
eastern cities.

Mr. R. Brooks, of the well-known tea 
firm of Brooks, Bond & Co., London, 
England, has been a visitor in Toronto 
during the past week. Mr. Ross W. 
Hayter, of Front street east, is their 
Canadian agent.

Messrs. J. F. Holden. J. W. Powell 
and A. R. Marvin, Ontario representa­
tives of E. W. Gillett Co., Limited, 
started out on the road again on Mon­
day after their vacation spent in To­
ronto and vicinity.

Mr. Alfred G. Thompson, of the Can­
ada Sugar Refining Co.. Limited, has 
returned to his duties after spending a 
few weeks’ holidays in the Adriondacks. 
Mrs. Thompson and family have been 
spending the Summer at the Banner 
I Iodsc, Lake Chateauguay.

C. E. Colson & Co., Montreal, have 
received samples of a very fine line of 
Cross & Blackwell sweet stem ginger 
packed in 7-lb. boxes and divided into 
three apartments, to take the place of 
the old package in which there were no 
divisions. As a result the ginger pre­
serves a very fine appearance.

Mr. Hunter Scott, of T. II. Scott & 
Sons, grocers, Ottawa, spent last Wed­
nesday in Montreal. Mr. Scott is the 
patentee of a new car grain door, which 
is meeting with endorsement by the 
principal railways and equipment com­
panies, and his visit to Montreal was in 
connection with placing the doors on C. 
P.R. grain cars.

Mr. H. Ellis, secretary of the Ottawa 
Retail Grocers’ Association, Mr. F. 
Fordc, president, and Mr. C. J. Provost, 
treasurer, of the same association, arc 
in Toronto this week attending the an­
nual convention of the Retail Merchants’ 
Association of Canada. The Ottawa 
grocers paid a friendly visit to the To­
ronto offices of The Grocer on Monday.

Mr. Walter J. Elliott, Quebec repre­

sentative of E. W. Gillett Co., Limited, 
Toronto, called at The Grocer offices, 
Montreal, this week. Mr. Elliott has 
just finished an extensive trip through 
the Lake St. John and Chicoutimi dis­
trict and reports splendid business.

CONVERTED INTO FERTILIZER.
Ten thousand sockeye salmon were 

rausported in scows from the Fraser 
River canneries on Aug. 7 to the oilery 
at Ladner for conversion into oil and 
fertilizer. The fish were unfit for can­
ning, having commenced lo decay as a 
result of being kept at the canneries too 
long.

The loss of the fish is directly at­
tributable to the fact that the canneries

were unable for over a week to pack all 
the fish received. All the big plants on 
the river were glutted with fish, anil the 
Chinese and other cannery hands hu\e 
been worked from dawn till dark, but, 
notwithstanding, fish have spoiled in 
thousands.

A branch of the Dominion Retail 
Merchants’ Association has been or­
ganized in Brantford. President, J. M. 
Douglass; first vice-president, C. Gross: 
second vice-president. Win. Cutmore; 
treasurer, J. S. Howie: secretary, Win. 
Grierson.

There is talk of a vinegar industry be­
ing started at Wallaeeburg within the 
next few months.

Cream rises to the 
top in obedience to a 
natural law.

If you look around your store you will 
notire some lines that always stand out 
from the bulk of the stock. You will call 
to mind that these lines are good sellers, 
“repeaters,” the best kind of sellers. It 
is this distinction of quality in our pro­
duct that has proved such a success in 
every store that carries a line of our 
goods. They attract attention, cultivate 
inquiry and give themselves a good start 
in the roll across the counter to the 
customer. Giving you a good profit and. 
the assurance that you have a satisfied 
customer.

PREMIER MIXED PICKLES
In bbls., 6 doz. $1 00; incases, 3 doz. $1.05 

LION MIXED PICKLES (selected slock)
In cases, 3 doz, $3.00. 

LION MIXED PICKLES 5 gall, pails $3.00.

THE OZO CO., Limited,
MONTREAL.

N.B. \Vv have an illustrated Price Current ot 
our products that is certainly worth the post card that 
will bring it.
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HINTS TO BUYERS.
We viill tliv attention of buyers to the 

tine 'allies in teas and coffees offered by 
E. J). Marveau, Montreal.

H. Kckardt & Vo., Toronto, have 
received this week a shipment of seed­
less Valencia raisins in 14 and 28 lb. 
boxes, and are offering them at an in­
teresting price.

W. Boulter & Sons recently received a 
large order for canned goods to go to the 
Methodist and Presbyterian missions of 
China; These goods replace importa­
tions from California, and speak well 
for this Canadian firm.

The Stewart Co., manufacturers of 
high grade confectionery, etc., Toronto, 
have largely increased their plant and 
facilities for turning out the highest 
grade chocolate and confectionery, and 
are prepared to give prompt attention 
to orders.

Buyers of Fard dates should communi­
cate with H. 1*. Kckardt & Co., Toronto, 
who are sellers at low price.

.1. 11. Maiden, of Montreal, has been 
appointed agent for the Frankford Can­
ning & Packing Co., for Montreal and 
Quebec.

The oyster season has opened, White 
& Co., Limited, Toronto, are again 
handling the famous Long Island natives, 
grown and shipped by II. C. Rowe & 
Co.

“Crescent” mop sticks, a new line of­
fered by the Eby, Blain Co., Limited,, 
Toronto, are having a very large sale.

White & Co., Limited, Toronto, made 
a record sale of a car of California fruit 
at auction, Wednesday last, Aug. 9, the 
sale lasting twenty-five minutes, the car 
grossing over $1,600.

Gallon apples are quoted by the Eby, 
Blain Co., Limited, Toronto, at very in­
teresting prices.

The Eby, Blain Co., Limited, Toronto, 
are quoting very low figures on Sail- and 
Fard dates; fair stock in good condition.

Bode’s Gum Co. are making a gener­
ous offer to the jobbing trade this week. 
Correspondence is solicited.

ARGENTINA LEADS.
The latest weekly bulletin of the Trade 

and Commerce Department contains a 
report from the Canadian Commercial 
Agent at Leeds, Eng., noting the vast 
strides made in perfecting cold storage 
on the steamship lines carrying meats 
from the South American Republic of 
Argentina to British ports. It says:

“The immense increase in the importa­
tion of chilled beef and mutton from 
Argentina this year is-one of the sur-' 
prises in the meat trade. These goods 
arrive in first-class condition, and not 
only are the carcases shipped, but also 
the by-products, such as kidneys, livers, 
hearts, etc., which on account of the 
excellent cold s tarage provided on the 
steamers, arrive in the best of condi­
tion.

“The cause of the large increase and 
development in this trade has been the 
result of English capitalists taking the 
matter up and building large abattoir

August 18, 1905

and cold storage plants, both in Argen­
tina and Great Britain. I am told that 
by reason of the lower freights for this 
class of product, as compared with ship­
ping the animals alive and having them 
slaughtered here at the ports, the com­
panies interested are able to cut the 
prices for fresh meat, etc., almost in 
two.

“1 referred to this matter in a former 
report some months ago. Since that 
time 1 have looked into the matter care- 
fullv and find that the English capital­
ists would he quite willing to join with 
the Canadians in inaugurating similar 
(liants and service from Canada. The 
sea voyage front Canada being so much 
shorter, the prospects for an Anglo- 
Canadian company, along similar lines 
to the British companies doing business 
in the Argentine, arc1 exceedingly 
bright.”

SIGN ADVERTISING.
The 5(1,000 sq. feet of wall space se­

cured by Bode’s Gum are rapidly tilling 
up. The fence surrounding the Montreal 
baseball grounds is now entirely covered 
and some of the most prominent walls 
in Montreal are resplendent with adver­
tisements of Bode’s gum, painted in 
beautiful and harmonizing colors.

TO HOLD YOUR BUSINESS.
“One brick never built a house.” Some 

men think that once advertising will 
leave an indelible mark on the minds of 
the public, it requires persistency to 
accomplish anything and advertising is 
no exception. Brick upon brick and you 
have a solid house.

NOTICE NOTICE NOTICE

JOBBERS Salesmen Only JOBBERS
Have you heard that BODE’S GUM CO. will give away

$10,000.00 IN PRIZES
on

&
December 31st, 1905?

WRITE FOR PARTICULARS TO

BODE’S GUM CO.,
28-30 St. George St., - Montreal, Canada

44
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MANITOBA MARKETS.
Special Report from the Winnipeg Office of The Canadian Grocer. 

Quotations corrected by telegraph up to 18 a.m. Thursday, August 17th, 1905.

WHOLESALE grocery trade in 
Winnipeg is very active at pres­
ent, and although collections are 

still reported slow in some parts of the 
country, the Continued good prospects 
of a “bumper” crop encourage the trade 
to expect a marked improvement in this 
important respect before the end of the 
year.

Local wholesale houses report an un­
usually brisk demand for all kinds of 
canned meats. This is due to the influx 
of settlers, and the expected arrival of 
thousands of harvesters from the east 
before the end of the month. In canned 
fruits there is a noticeable scar 
scarcity of peaches aiir) Lombard 
plums and consequently these goods 
are very firmly held at prices quoted, 
fanned salmon is selling well for Oc- 
tober-November delivery, as lower prices 
seem improbable. Tapioca is reported 
a short crop and consequently the price 
is advancing. Advances are also noted 
this week in rolled oats. All foreign 
dried fruits show a tendency to ad­
vance.

Sugar—Local prices are still unchang­
ed, although there have been a number 
of changes in New York markets. It is 
evident that the New York sugar 
market is in the hands of specula­
tors, and the declines and advances 
which follow each other so fast in New 
York, being speculative in character, are 
not having any effect here. The heavy 
demand continues from all parts of the 
west, but as there is still a general im­
pression that further declines are almost 
due, the buying is only for present heavy 
requirements. It is interesting to note 
that on January 1 of this year the local 
price of granulated in barrels was $6.0/V 
The net result of five advances and nine 
declines since that date has been to re­
duce the price to $5.65. Sugar is exact­
ly lc. per lb. higher now that at the be­
ginning of 1904. During 1904 there 
were 26 advances in Winnipeg and only 
four declines, but the course of the mar­
ket during last year and this has been 
so abnormal that little can be safely de­
duced from a comparison of the course 
of prices in the different months of the 
two years. Subject to possible changes 
recorded in last minute Manitoba mar­
kets, we quote as follows:
Montreal granulated, in bbls.................................... . 5 65

" " in sacks........................................ 5 60
" yellow, in bbls..................................................... 5 15
" " in sacks...................................................  5 10

Wallaceburg, in bbls.................................................... .... 5 55
" in sacks...................................................... 5 50

" " in boxes...........................  6 45
" " in small quantities....................................... 6 85

Powdered sugar, in bbls......................... ......................... 6 05
" " in boxes................................................. 6 25
" " in small quantities.............................. 6 50
,r ” In f-bbls.......................................................... 6 45
•' " in 100-lb cases...............................................  6 35

Canned Goods—Salmon is selling well 
for Fall delivery, as there is very little 
prospect of lower prices ttmn those quot- * 
ed below. Canned meats or all kinds are 
in exceptionally brisk demand owing to 
the big influx of settlers and the expect­
ed arrival before the end of the month of 
thousands of harvesters. Canned peaches

and Lombard plums are reported very 
scarce and they are being firmly held at 
prices quoted. We quote prices un­
changed, as follows: <
Apples, 3's, 2 doz. cases, per case........................... 2 15 2 20
Cherries, red pitted, 2’s, 2 doz......................................... 4 28
Currants, red, 2 doz. cases, per case ............................. 3 35

“ black, " “ ............................... 3 75
Gooseberries, “ “   3 50
Lawton berries, 2's, “ “   3 35
Pears (Bartletts), " “   3 50
Peaches, 2’s, " “   3 75

" 3's, " "   3 75
Raspberries, red, “ *'   2 90

" black, " "   3 00
Strawberries, heavy syrup, 2's, per case......................... 3 28
Plums, Lombard, 2 doz. per case................................ 2 35

" green gages, 2 doz. case, percase..................... 2 50
Pineapples, 2 s, sliced, 2 doz. cases, per case.............. 4 25

" 2's, whole, “ " "   3 75
“ 24’s, whole, " " "   4 50
" 2*s, grated, “ " “   4 50

Tomatoes, 3*s, per 2 doz. cases....................................... 2 85
Corn, 2's " " .............................  2 20 2 35
Peas (No. 4), 2's, percase................................................. 1 48

" (No. 3), early June, 2's ........................................... 1 63
“ (No. 2), Sweet Wrinkle, 2's.................................... 1 86
" (No. 1), extra fine sifted, 2's.................................  2 68

Beane. " " ................................ 1 90 1 95
Salmon, Fraser River sockeye, per case........................ 6 25

'* Skeena River, " “   6 00
“ River's Inlet. “ “   5 90
“ Red Spring, “ “   5 75
" humpback, “   3 75
" cohoes, “   4 85
" Clover Leaf, Fall delivery, 1 to 4 caser........ 6 30
" “ " 5 to 9 cases......... 6 20
" " " 10 to 25 cases .... 6 10

Pork and beans (V.C.P. Co.), I s, per doz...................... 1 25
“ " 2 s, *'   1 90
“ ee 3's, “   2 60

Soups (Van Camp's), per doz........................................... 1 25
Boneless chicken, lb. tins, per doz.............................. 3 25

'• turkey " " .............................. 3 25
" ducks " " .............................. 3 25

Canned chicken (Man. Can, Co.) per doz.................... 3 25
" turkey " " —............. 3 25

Corned beef “ 2 s " .................... 2 75
“ " l's " ..................... 1 55

Roast beef (Man. Can. Co.), 2’s, per doz....................... 2 65
“ (Clark s), l's, per doz....................................  1 50

“ 2's. “   2 65
Potted meats, l's, per doz................................................  0 55
Veal loaf (Libbey’s), l lb., per doz................................. 1 25

' " 1 lb. " ............................ 2 50
Ham loaf " 1 lb. " ..................................... 1 25

•* “ lib. M ..........  2 50
Chicken loaf “ 1 lb. " ..................................... 1 85

“ “ I lb. " ..................................... 3 05
Lunch tongue (Clark’s), l's, " .................................... 3 00

" (Aylmer), l's, " .................................... 2 90
Sliced smoked beef (Libbey's), |-lb. tins, per doz......... 1 80

" " " 1-lb. tins, " — 3 10
“ “ “ 1-Ib. glass, “ ---- 3 35

Chipped “ “ |-lb. tins, “ — 1 45
” “ " 1-lb. tins, " — 2 50
" “ " 1-lb. glass, " — 3 05

Sliced bacon, “ 1-lb. tins, “ — 3 10
“ “ 1-lb glass, — 3 25

Corned beef (Clark s), 1-lb. tins, per doz......................  1 50
2-lb. “ “ ....................... 2 65

Lobsters (new), 1-lb. fiats, per 8-doz. case.................. 16 00
" “ I lb. tails, per 4-doz. case...................... 10 25
*' .“ 1-lb. tails, “ “  14 50

Lime Juice—This has been a good sea­
son for lime juice sales. Prices are quot­
ed as follows:
“Montserrat," pints, per doz................................. 4 00 4 25

" quarts, “   6 80 7 00
Local brands, pints. “   1 60 2 50

quarts, “   3 00 4 50
“ bulk, per imp. gal.......................................0 65

Salad Dressing—Still in brisk hot 
demand at following unchanged prices:
Durkee's, per 2-doz. case..................................................  7 00

large. “ ........................................................ 4 75
Vinegar (C. A B.), bottles, pints, per doz.....................  1 20

“ “ " quarts, “ ...................... 2 10

Sauces—Prices continue as quoted last 
week :
Worcestershire, Lea & Perrins' à pints, per doz........$3 65

“ “ pints, “ ..........6 00
White's | pints “ ......... 0 90

" Paterson's | pints " .........  §90
“ “ pints “ ......... 1 75

Essence of anchovies (C. & B. ), per doz......................... 3 00
Yorkshire relish (Goodall A Backhouse), per doz..........1 90

Macaroni and Vermicelli— As noted 
last week these goods are now selling 
in 10 lb. boxes at 6c. per lb. The 
French in 1 lb. packets is quoted at 8 
l-4c., a slight reduction.

Spices—Some changes will be noted 
in list below, as new spices are now on 
the market. We quote.

45

Ground Spices
Pepper, black, in 10 lb boxes, per lb.......

T‘ white, “5 “ “ ....
Cayenne pepper, in 2 and ,i lb. tin,, per lb
Cloves, m 5 lb. boxes, per lb..............
Cassia, “ “ .......
Allspice, “ " “
Ginger, in 10 lb. “ “ .........
Mixed spice, in 5 lb. boxes, per lb..
Mace, in 5 lb. boxes, p. r lb.............

................ 0 18

.................. 0 30

......... 0 15 0 18

....... 0 124 0 !•>

Whole Spices—
Black pepper, per lb....................
White “ ‘ .....................
Cinnamon (ordinary), per lb............. .......

(extra choice), ptr lb............
Nutmegs, per lb ......................

.................. 0 164
.............. 0 24

Cloves (according to quality) ...........
Ginger, per lb.........................
Allspice, per lb......................................
Mace, per lb.............................

4-oz. packets, per doz........ Ô 75

Rice, Tapioca and Sago—Tapioca i> 
reported a very short crop, and further 
advances have been made. The price i- 
unsettled, at the moment ranging from
$3.71) per cwt. to $4.15, hut the tendency 
is towards still higher prices. We 
quote :
Rangoon rice, per lb. 
Patna "
Tapioca, per cwt 
Sago, per lb............

0 03j 0 03i
... 0 (MÏ

3 70 4 15 
0 034

Pot and Pearl Barley—Prives continue 
as follows:
Pot barley, per sack........................................ 2 20
Pearl barley, per half sack (49 lbs)....................... 1 65

3 30

Syrups and Molasses —Then' are no 
changes to record. The demand con- 
limies normal. We quote:
Syrup “Crown Brand, 2-lb tins, per 2 doz. case 2 00 2 10

5-lb tins, per 1 " 2 40 2 50
10-lb tins, per 1 “ n n-

" 20-lb tins, per
'* J barrel, per 1

, „ ‘ “ Sugar syrup, per lb..........
Kairomel syrup, 2-lb. tins, per 2 doz. case.

“ “ 5-ih “

on f 2 252(rib tins, per i “ 2 15 2 25
3 barrel, per lb. .......................... 0 034

. „__________ _______  2 20
S ib.................................. 2 65

' 10-lb............................................... 2 40
“ “ 20-lb. “ ' “ ............ 2 45

Barbadoes molasses in }-bbls, per lb.................... 0 (M
New Orjeans molasses in 4-bbls, per lb........................ 0 02.
n “ in barrels.................................... 0 02*
Porto Rico molasses in 4-bbls., per bbl........................ 0 044
Blackstrap, in bbls., per gal............................................  0 31

S “ " ........................... . .... 0 33
u gal hsts . each...................................... 2 25

Coffee—There are no new features in 
the coffee market, and prives are still 
quoted, as follows:
Wholegreea Rio, per lb.................................................. u 101

' “ roasted, per lb.............................0 13 0 15
Standard Java in 25-lb. tins, per lb.............................. 0 33
Old Government Java in 25 lb. tins, per lb.................  0 32

" “ Mocha....................... ............................ 0 32
Imperial Java, in 25 14». tins, per lb ............................. 0 29
Puremocha “ " “ ............................. 0 25

“ Maracaibo.........................../.................................. 0 19
Choice Rio..........................................................................  0 17
Pure “ ............................./............................  — 0 164
Seal Brand (C A S) in 2-lb tins; per lb........................ 0 32

........................ . “ 1 lb / 1 0 33
Local Blends: /

Mocha and Java in 2-lb tins, per lb..............................  0 23
..............................Mb “ “ 0 24

Cocoa There is a normal demand for 
cocoa. There are no new features in the 
market ami prices are quoted as follows:
Epps' 1 lb package, per lb................................................  o 33
Fry's 1 lb “ Homoeopathic, per lb..................... 0 30

11 4 1b “ tins concentrated, per doz..................... 2 40
Motts Soluble, in bulk, 121 lb tins, per lb................. 0 19
Cowan 's, in 10-lb tins, per lb............................................ 0 15
Mott's Homoeopathic, js's .............................................. 0 25
Van Houten's. j's, per doz................................................ 2 75
Baker s, in 4-lb tins. \-\h tins, per lb..............................  0 42

Chocolate
lows :
Baker s unsweetened, per lb............................................ 0 36
Menier, l's, per lb.............................................................. 0 35

Vs. “ ............................. 0*4
Mott's Diamond, 1 and * per lb .................................. 0 22
Fry's “ “ 7‘ “ .................................... 0 224

Marmalade—Prices are quoted as fid- 
lows :
Marmalade (C. tU 1-lb. glam, per duz.......................... 1 8C

" “ “ fins, “ ........................ 1 50
“ “ 7-lb. tins, iter lb............................. 0 OS
“ “ 4-lb. tins. “ .......................  0 10,
“ (Upton's), 7-lb. pails, per pail........................0 50-
“ “ 1-lb. glass. “ 1 2U

Nuts—Still quoted as follows:

Prices are quoted as fol-
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Almonds, per lb.......................................................... 0 12$
“ (shelled), per lb............................................  0 28

Filberts ................................................................... Oil
Peanuts, ...................................................................  0 114
Jumbos....................................................   0 14
Walnut , per lb.......................................................... 0 12

“ (shelled) “ ..................................... 0 25
Pecans, per lb..................................................  0 15 0 16
Brazils, per lb............................................................. 0 lü

Foreign Dried Fruits—Almost every 
item in the foreign dried fruit list shows 
a tendency to advance. It is early yet 
to say much about raisins, but it is ex­
pected the new season crop will he held 
at a hi"her price than a year ago. Cur­
rants are advancing locally because of 
advices from Greece, which indicate 
much higher prices for the new crop. 
'The advance is due, not to a short crop, 
but to Hie policy of the Grecian Govern­
ment. In older to encourage the cur­
rant industry the Grecian Government 
have undertaken to buy at the average 
price all currants remaining in the hands 
of exporters after a certain date. Be­
ing sure of a market for their entire out­
put. the growers and exporters are thus 
advancing prices. Prunes are in a very 
firm position in the primary markets and 
the new crop will be sold at much higher 
prices than was the last. In sympathy 
with these advices, local prices have
been advanced by several houses, and the 
average of the prices quoted loculiv will 
be found below. Apricots continue to 
advance in primary markets and higher 
prices may be expected. We quote:
California raisins, muscatels, 3 crown, per lb............ 0 064

4 •* ............  0 07$
“ “ choice seeded in J-lb.packages

per package........................... 0 06$
" “ choice seeded in 1-lb packages

per package ............ .......  0 08 0 084
“ “ fancy seeded, 1-lb. packages,

per package...........................  0 094
Prunes. 90-100 per lb................................................. 0 04J

“ 80-90 “ ................................................. 0 05
" 70-80 - ................................................. 0 051
“ 60-70 “ ................................................. 0 05;’
“ 50-60 “ ................................................. 0 06’
“ 40-50 “ ................................................. 0 074

silver “ ...............................................  0 081
Currants, uncleaned, loose pack, per lb.................... 0 05*

“ dry cleaned, Filiatras, per lb.....................  0 05?
“ wet cleaned, per lb..................................... 0 064
" Filiatras in 1-lb pkg. dry cleaned,per lb--- 0 07
“ Vostizzas, uncleaned...............  ...............  0 0<>4

Hallow ee dates, new per lb..................................... 0 054
Figs, cooking in bags, per 11».............................  0 03ji 0 04
Apricots, choice, in 25-lb. boxes, per lb................... 0 114
Apricots, choice, in 25-11». boxes,per 11».................... 0 10$
Apricots, standard in 25-lb. boxes, per lb............... 0 10
Peaches, choice. “ " .....................  0 124

“ standard “ “ ...................... 0 12
Pears, (choice halves) “ “ .....................  0 12J
Plums, choice (dark pitted) per lb...........................  0 10
Candied Peel—Lemon peel, per lb......... ................ 0 09

Orange “ ............................ 0 094
Citron 1 ...........................  0 14

Teas—We quote again as last week :
Congous, M. 12. half chests, per lb............................  0 12

cads, per 11»....................................... 0 13
S.O.r and M. 14, half chests, peril»............ 0 15

“ cads, per lb....................... 0 16
A. A N., in cads, pe r lb...............................  0 19
JAR. No. 1. - ............................... 0 25

Ceylon, bulk, per 11»................................................. 0 18
“ Pekoe 1* I IT. in 4 chests, per lb................... 0 18
“ broken Pekoe, No. 62 in chests, per lb.........  o 18

No. 414 and 418. “ .... 0 20
“ No 412, in chests. “ --- 0 22

No. 57. “ “ ... 0 25
(Gunpowder, in quarter chests, per lb........................  0 26
Young Hyson, in 4 chests, per lb............................... 0 26
Scented Orange Pekoe, in cads, per lb...................... 0 26

Fish—Business is fairly active. Red 
snapper has been advanced to 15c., and 
B. C. salmon has been reduced to 13c. 
These are the only changes. We quote :
Lake Superior trout.
Gold eyes.....................
Blue fish.....................
Mackerel....................
Red snapper..............
B.C. salmon..............
Halibut.

.... 0 10
............. .. " .... 0 03

“ .... 0 18 
.... 0 15 
.... 0 15 
.... 0 13......  •• .... on

White fish (L. Winnipeg), per lb.................................... 0 06

Finnan Haddie ... — • •••••.•• a/.:*.V X V?“ Halifax " brand salt cod, fash cakes 24-1 s ( .... 0 11
“ Anadia " “ “ “ 20-1 8 ----- U U»
..Bluenose ’’ “ “ " 20-18 1‘, ---- 2 21
. Acadia- :: .... g»

• - “ shredded. 24 cartons.per bx.......... 2 00
•« o “ bulk, in 15-lb.boxs. . .. 0 08

Large Labrador and Nfld. salt herrings per 100 lb......... 5 00
“ “ “ “ per 20-lb. pail......... 1 20

Salt mackerel, in 20 or 30-lb. pails.................................  0 12J
Finnan Haddie, in 15 or 30-lb. boxes.............................. 0 08
Smoked halibut strips.....................................................  0 11
Kippered gold eyes, per doz........................................... 0 45
Yarmouth bloaters, 60 in box, per box .......................  1 50
Lobsters, fresh boiled, per lb........................................... 0 25
Caviare, extra, small jars.per jar.................................... 0 40
Frog legs, 6 doz. in box, per doz..................................... 0 40

Evaporated Apples— If the local 
houses were buying in the east now at 
present prices, they could not sell 
evaporated apples in Winnipeg at less 
than 9c. This indicates the position of 
the market now, and prospects all point 
to high prices this season. The a>>nle 
crop in the east is reported poor and al­
though an unusually large proportion of 
it may go to the evaporators, it is ex­
pected the price will be High. We quote :
Kvupo aied tipple*(choice), i0-lb. case .................. 0 (8

“ (fan--y). “ .................... u 081
Beans—Hand-picked beans are still 

quoted at $2.10 to $2.15 per bushel, and 
the ordinary grade at $2.

Woodenware—Prices are unchanged. 
We quote as last week :
Butter tubs, wooden hoops, 2 in nest, per nest.. 0 42 0 45

3 " - “ ............. 0 70 0 73
“ wire hoops, 2 “ “ .....................  0 63

3 “ “ ............. 1 00 1 05
Pails, 2hoops, per doz............................................. ... 1 95

" fibre “ ...................................................... 3 25
Wash tubs,coumion and wire hoop, per neat of 3  2 00

“ No. 0, per do 11 85
No. 1, .... 9 50
No. 2. .... 8 40

" fibre, per nest of 3....................... 2 90
Butter boxes, per nest of 3. to hold II, 28 and ?6

lbs................................................................................... 0 56
Butter boxes, per nest of 2,to hold 14 and 28lbs......... 0 29
Rutter tubs, fibre and cover, per doz............................ 4 00
Butter moulds, for 1-lb. bricks, per doz....................... 1 85

Buckwheat Flour—Qmitcd at $1.70 per 
half sack.

Breakfast Cereals None nf the west­
ern mills are turning mil rolled oats at 
present, as they arc waiting for the new 
crop. Consequently all supplies here 
are imported and the high tariff has 
caused still another advance. We quote :
Rolled Oats, 80-lb. sacks, per cwt.................................. 2 40

40-lb. “ “ ................................  2 45
20-lb. “ " ................................  2 50
8-lb. " “ ................................  2 80

Cornmeal, in sacks, per cwt ......................................... 1 85
“ ;n 4 «ark*. “ ........................................... 1 90

Maple Products— New maple syrup 
from tlie Eastern Townships in Quebec 
Province is selling at $5 for 5-gallon 
tins. Sugar in quarter and half-pound 
cakes is selling at $3 per 25-lb. box. 

Honey Prices are as follows:
Clover honey 1-lb glass, 2 doz. in case, per doz........... 2 00

" “ 5-lb tins, 1 doz. in ease, per tin................. 0 50
“ “ 10-lb tins, 8 in case, per tin....................... 1 00
“ “ 60-lb tins, per lb............................................ 0 07

Fancy comb honey, 2 doz. to the case, per doz......... 2 50
“ “ “ " per ca«>p.........  4 75

Eggs The general price paid by pro­
duce houses for eggs delivered in Win­
nipeg is 18c. per dozen.

B. C. Markets.
Vancouver, B.C., Aug. 10, 1905.

SHIPMENTS of fruit from all parts 
of British Columbia to Manitoba 
and the Northwest are now very 

heavy. The season is unprecedentedly 
early and all varieties of fruit are com­
ing in rapidly. This time last year very 
few apples were offering, and no pears, 
with very few plums and crab armies. 
This year all these varieties are in abun­
dance now, especially plums. There are 
also reaches and apricots, these being 
from the Okanagan Valley. There are 
also heavy shipments of blackberries,
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which will be coming on the market for 
some time yet.

Never has there been a better supply 
or choicer quality of fruit since the Prov­
ince began to enter the field as a serious 
commercial competitor of other fruit dis­
tricts. Early as it yet is, in the history 
of the development of the industry, the 
strides being made are remarkable. Not 
the least important measure adopted in 
bringing the commercial fruit product of 
British Columbia to market hag been 
the placing of fresli fruit exhibits under 
capable management at the various lead­
ing fairs front Winnipeg west. Seeing 
is believing, and the people who live in 
the great wheat country see for them­
selves that they can buy in British Col­
umbia the choicest of fruit. The de­
mand will bring the supply up to all 
requirements ere long.

One of the lines which is being very 
carefully noted is that of the produit!-' 
lion of ripe tomatoes. There is an un­
limited market for fresh tomatoes in 
Winnipeg, and almost any price will he 
paid for a good article. British Colum­
bia certainly can produce the finest to­
matoes to he found in the market. The 
districts .peculiarly capable of produc­
ing them have not begun to reach their 
capacity. In fact, but a good beginning 
may lie said to have been made in their 
production.

“Not in salmon canneries, hut in cold 
storage, is the solution of the problem 
of handling the fisheries of B. C., and 
getting the most returns from them.” is 
the assertion of a prominent New Eng­
land gentleman, who lias been spending 
some time on the coast, and who is like­
ly to be interested in a cold storage pro­
position there. Of course, the gentleman 
being in the business may be said to be 
prejudiced. But he takes strong ground.

“Why.” said he, “I saw a million dol­
lars worth of fish destroyed, ruined, al­
lowed to go to waste there in the past 
fortnight. Not an iota of that loss need 
have occurred if there had been cold 
storage facilities to take care of all the 
fish that were caught. It would re­
quire an extensive plant, perhaps three 
or four of them, but the outlay would 
repay the investors.

“And mind you, those fish were the 
very choicest of soekeyes, the finest sal­
mon on earth. Had they been preserved 
and sent to market in the big cities of 
Hie east they would have realized hand­
some prices. And by cold storage facili­
ties these fish could be taken care of in 
any quantities until the market absorb­
ed them.

“Cold storage will one day solve all 
the difficulties of producers and deal­
ers in the handling of all classes of food 
products that are perishable or liable to 
deteriorate.” is the dictum of this ex­
ponent of the coming system, as he puts 
it. The day will come, he foretells, 
when there will be a complete system 
of cold storage plants, large ones at pro­
ducing points for receiving and holding 
the products, smaller plants at distribut­
ing points everywhere, except at large 
distributing centres, where large plants
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Quaker
Canned Goods

The above goods are grown and 
packed in the Lake District, Ontario. 
Encircled as this territory is by Big 
Lake, Little Lake, West Lake and 
Lake Ontario, with cooling breezes 
constantly blowing from all quarters 
across the growing fields of toma­
toes, corn, peas and beans, in the 
hottest day in summer, it makes the 
finest spot on earth for the perfect 
maturing of these vegetables.

(To be continued.)

THE PACKERS OF QUAKER CANNED GOODS
47
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will be needed. Fish, fruit, poultry, 
butler, eggs, and other farm products, 
will be handled, and where dairy pro­
ducts are received, they will merely be 
shipped out to other points for distri­
bution. and lish and other products will 
lake their place, coming forward from 
* ther centres to lie distributed in their 
I urn.

Articles of incorporation were filed 
and advertised some months ago for the 
Vancouver-Fiji Sugar Co., an organiza­
tion formed for producing sugar in the 
l-iji Islands. The B. C. Sugar Befitting 
Co.. Limited, lias, bv a unanimous vote, 
i event ly decided to apply for a change in 
the company's articles of incorporai ion. 
to permit of purchasing shares in the 
Vancouver-Fiji Sugar Co., which has 
really been formed to provide raw sugar 
for the 15. C. sugar refinery.

* * *

in grocery staples the market re­
mains vet y iptiet. inactive in many lines, 
it may be said. In cured meats, lards, 
etc., there is some movement, with no 
changes of note. In dairy products the 
supply of local dairy and creamery 
butter is keeping up well. The price is 
rest si liable, dairy being 19c. and 20c. 
wholesale, while creamery varies from 
2.'ic. to 2ôc. per lb. Butter from east 
of the mountains supplies the Kootenay 
districts as of old, but little of it finding 
its way to the coast at this seaosn.

Eggs are pretty linn in price and de­
mand good : local supplies of fresh are 
somewhat better, while eastern case stock 
is in evidence.

The local apples are dominating the 
market, with plums a good second. Cali­
fornia shipments of these fruits have 
dropped down to zero. Peaches and apri­
cots, as well as some pears still arrive. 
Local peaches, grown in the Okanagan, 
linil their maiket in the Northwest, at 

1 et ter prices than they bring at the 
coast. A few sn all lots of the late varie­
ties of cherries from Victoria are mar­
keted. They bring $.'5.20 for I he 24-lb. 
crate. $2 to $2.25 rules for blackber­
ries, 24-lb. crates.

N. S. Markets.
Halifax, N.S., Aug. 14, 11905.

HE first shipment of apples from 
the Annapolis Valley reached the 
city on Saturday, Aug. 12. The 

fruit, though small in size, was of fair 
quality for the first of the season, and 
found very ready sale. Daily shipments 
from this out aie expected.

In the grocery markets trade in gen­
eral is good. A notable improvement is 
reported in the country districts. Or­
ders are coming in quite regularly and 
money is beginning to circulate much 
more freely. The season promises to be 
a most prosperous one for the farmer 
all round, and this fact has added 
stimulus to trade. Prices continue 
steady and payments are much better.

The sugar market is very firm, and 
prices are unchanged. The demand for 
sugar is unusually good, large sales be­

ing reported. Smoked meats are scarce, 
tiie supply being only about equal to 
the demand. Prices are very firm. The 
market is now well supplied with local 
grown potatoes, and there has been a 
rapid decline in prices. They are now 
quoted at $1.25 per bushel, which price 
is considered quite reasonable for the 
time of year. Receipts of eggs are fall­
ing oil and so is the demand. Prices 
were advanced during the week, and it 
is expected that they will go still high­
er. Choice Nova Scotia stock is now- 
quoted at 111 to 20c., while P.E.l. stock 
is quoted at 18c.

Dealers are much interested in the 
butter market, as a result of the reports 
from Great Britain and other places on 
the condition of the market. Receipts 
of butter are only fair. Farmers have 
been busy hay making and have given 
little attention to butter. Choice 
creamery prints arc quoted at 22 to 
23c., and fair quality in small tubs is 
being sold at 20 to 21c. The general 
feeling in the market is that prices will 
advance, though increased receipts are 
expected after the farmers house their 
hay.

Reports from the Annapolis Valley- 
show that the fruit is ripening well. 
While the crop will not be a large one, 
the apples give promise of fine quality. 
Canadian and English buyers are already 
visiting the orchards in the valley and 
some of them have options on the 
fruit. The crop of plums promises to be 
good and of fine quality. Some plums 
from Ontario were marketed during the 
week and found good sale. The fruit 
was small, but of good flavor.

Jobbers are placing good orders for 
canned goods. The old stock on the 
market is very low, and dealers are 
buying only sufficient to tide them over 
until the arrival of new stock. Fruit 
continues in good supply, and prices 
generally are high. Two small ship­
ments of American apples were received 
during the week. California Bartlett 
pears are very high and dealers say there 
is no money in handling them as the 
fruit ripens so quickie. At retail, the 
price is quoted from 411 to 50c. per doz.

Fresh fish was unusually scarce all 
week, due principally to the presence of 
hordes of dog fish on the coast. It was 
impossible for the fishermen to set their 
trawls owing to the presence of these 
pests. Some mackerel were taken, but 
the price is high. One fisherman from 
the Western Shore, who netted one hun­
dred fine fish, brought them to the city 
and disposed of them for $14.

ONTARIO CROP REPORT.
HE August crop bulletin of the On­

tario Department of Agriculture, 
just at hand, contains the fol­

lowing regarding conditions on Aug. 1 :
Fall Wheat—The harvesting of this 

crop was begun rather later than usual 
in most sections, but the weather was 
favorable for cutting, and with the im­
proved machinery now in use many had 
completed the work, and some had even 
threshed before the 1st of August. The 
crop will be a big one, as regards the 
yield per acre, more especially in the 
Lake Erie counties. Most of the Fall 
wheat stood up well, and there was not 
so much “lodging” as is usual in the 
case of a heavy crop. A number of cor­
respondents speak of rust, but in almost 
every case it. was described as being 
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only slight. Some complain of the grain 
as being somewhat shrunken, while oth­
ers speak of it as being plump; it may 
be generally classified as a fair sample. 
Three or four cflrrespondents mention 
injury from either midge or joint-worm, 
but all are silent as to the presence^ of 
the Hessian fly, which for the previous 
four years has been devastating wheat 
fields. In short, 1905 may be classed as 
one of Ontario’s best Fall wheat years.

Spring Wheat — Comparatively little 
Spring wheat is now grown in the west­
ern half of the province, and in the 
eastern half the crop appears to be also 
decreasing in popularity. The fields 
were yet green, as correspondents re­
ported, but cutting was expected to be 
general during the week beginning Aug. 
14. The crop is described as being full 
in the head, with good straw, and 
promises more than an average yield. 
Odd mention only is made of rust.

Barley—This grain, like the other 
cereals, will go considerably over the 
average in vivid per acre. The condition 
of the crop is variable, some correspond­
ents speaking of much injury from rain 
and lodging, while others describe it as 
being first-class botli in point of yield 
and quality. However, most of the bar­
ley raised in Ontario is now fed to live 
stock on the farm, and the matter of 
discoloration of the grain is not so im­
portant as it was some years ago when 
the bulk of the crop was raised for 
malting. While some were starting to 
cut about the 1st of August, most of the 
crop was more likelv to be harvested 
about the middle of the month. Several 
correspondents speak of barley and oats 
being sown together as a popular feed 
mixture

Oats—While in a few localities oats 
had been cut as correspondents reported 
at the beginning of August, the bulk of 
the crop had yet a week or two to 
ripen. The yield promises to be one of 
the largest, both as regards acreage and 
total yields, several correspondents 
classing it as the finest crop in years. 
High lands gave magnificent yields, but 
in low places it suffered considerably 
from the wet. The straw is described 
as being long, bright, and stiff, and the 
heads as being well filled, although in 
some cases lodging is complained of. 
Rust was reported in a few- instances, 
and two or three correspondents spoke 
of the ”resence of wire-worm.

Rve—The acreage of rve is compara­
tively small, and much of it is sown for 
pasture or soiling, and not for the 
grain. The yield per acre is above the 
average, and the grain is of good quali­
ty. The crop was harvested this year 
just a little before Fall wheat.

Peas—During the last four or five 
years the acreage of peas in this pro­
vince has shrunk bv about one-half, ow­
ing to the ravages of the pea weevil, or, 
as it is popularly called, the “bug.” 
This season, happily, the pest is men­
tioned onlv to tell of its absence. The 
crop has been iniured more or less by 
rain, nevertheless the vield per acre will 
run over an average. In the newer dis­
tricts of the northern portion of the 
province the yields are among the best. 
The pea harvest was expected to cover 
about August 10 to 25, as most of the 
fields were quite green as correspond­
ents wrote.

Beans—Where grown as a field crop, 
and give promise of a large yield per 
acre, notwithstanding damage from 
heavy rains at the time of planting. The 
crop had still two or three weeks to
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Clark’s Meats Have Been Tested
And Fonnd Satisfactory xzEvery Live Grocei prefers to buy goods th 

are advertised, that have been tested, that have 
a reputation and hold the confidence of the 
consumer. He Knows he has everything to lose 
and nothing to gain by buying untried products.

What are you going to do about it ?

ripen when reports were received, but it 
was then looking well, although occa­
sional mention was made of the pres­
ence of cut-worm.

Hay and Clover—The season has been 
a remarkable one for this crop, cutting 
ranging all the way from the last week 
of June to the end of July. In fact, on 
the first of August there was some hay 
yet to mow in various localities, Fall 
wheat and other cereals having ripened 
before the heavily-covered meadows 
could be cleared, and there being also a 
scarcity of labor. Ilay cut early was 
more or less injured by ram, but that 
harvested later was housed in fine con­
dition. The average yield for the pro­
vince will be among the best on record, 
although the big vields are chiefly in the 
western and central counties. In the 
opinion of most correspondents, timothy 
did relatively better than clover. Like 
the grain crops, hay is reported as be­
ing remarkably free from injury by in­
sects.

Flax—Flax is not so largely grown as 
formerly. The plant this season is gen­
erally described as being long, and of 
good quality of fibre, although owing to 
the crop being so heavy much of it got 
knocked down and tangled. Pulling had 
just commenced as correspondents wrote 
and the weather was then most favor­
able for the operation.

Hops—Very few correspondents out­
side of the County of Prince Edward 
have anything to sa> regarding hops. 
Those reporting were most favorable in 
their comments upon the condition of 
crop.

Tobacco—The growing of this crop is 
confined mainly to Essex and Kent in 
the west, and to one or two counties in 
the east along the St. Lawrence. Al­
though the plant suffered considerably 
from wet weather early in the season, it 
made good recovery. and its general con­
dition was classed as good by most of 
those who reported on it. Early plant­
ing is in bettelr condition than that put 
in later. There are a few complaints of 
cut-worm.

Potatoes—A large yield of potatoes is 
promised, and of good quality. Some of 
the seed rotted on low land, owing to 
the wet weather just after planting, but 
comparatively few correspondents an­
ticipate rot in the new crop. The bug, 
as usual, was present in large numbers, 
and in some cases an extra dose of 
paris green had to be applied. Bordeaux 
mixture for potato blight appears to be 
coming into favor with Ontario farmers.

Roots—The scarcity of labor, and the 
crowding of harvesting, forced a number 
of farmers to neglect their roots, and 
some fields are rather weedy. Neverthe­
less all classes of roots promise a good 
yield, especially mangels and sugar 

sbeulsr-7\vhich are doing better than 
3ur*ips. I

Fruit—All varieties of berries have 
yielded well, and grapes also promise 
well; Apples will be poor in point of 
yieldX but the quality will be rather 
aboveVthe aVerage. In many sections 
there \ill b6 barely enough for local 
consumntion. ’Peaches have done better, 
and may be classed as from fair to good. 
Some qorresdondents report good 
yields of plums, while others claim an 
almost complete failure. The common 
red cherry did well, but other varieties 
were a disappointment. The reports re­
garding pears, as in the case of plums, 
vary much, but they have done better 
than apples. Correspondents account 
for the rather poor orchard crops, first,

from lack of pollenization, owing to the 
wet and cold weather prevailing during 
the blossoming period, and, secondly, on 
account of many trees failing to fully 
recover from the effects of the severity 
of the last two Winters.

Bees and Honey-Bees came through 
the Winter in good condition, consider­
ing the trying nature of the season, and 
there was active swarming—in many 
cases too much of it. There was an 
abundance of nectar, relatively more in 
the field than in the forest, but frequent 
rains prevented bees from taking the 
fullest advantage of the situation. The 
average yield of the province will be 
about 50 pounds to a colony, Spring 
count, the yields ranging from 10 to 125 
pounds, according to locality and the 
skill of the apiarist. But little mention 
is made of foul brood or other disease, 
and bees were quite thrifty as corre­
spondents wrote.

Pastures and Live Stock—Reports are 
practically unanimous as to the favor­
able condition of pastures, several corre­
spondents in various sections of the pro­
vince declaring that Summer pastures 
were never better. Live stock of all 
classes were doing well, although in 
some of the St. Lawrence counties Hies 
were very troublesome. There was a re­
markably steady supply of milk during 
the season, but the flow was decreasing 
as August approached. Immense quan­
tities of both butter and cheese have 
been made, but very little of either ar­
ticle remains in the hands of manufac­
turers. The creamery industry appears 
to be still growing in favor. The pros­
pects are good for Fall pastures, and 
there will also be an abundance of hay, 
roots, corn, and other fodder for Fall 
and Winter requirements.

Corn—While there is great diversity 
in the reports concerning the condition 
of corn, the general tone may be con­
sidered favorable. The crop got a- de­
cided setback about the time of planting, 
owing to cold and wet weather, and the 
outlook for corn was most discouraging. 
The very favorable weather of July, 
however, brought growth along with a 
bound, and it is now likely that corn 
fields will give a full yield. Corre­
spondents arc generally of the opinion 
that corn for the silo will be relatively 
ahead of cob-corn in yield. A few re­
ports question the possibility of the crop 
fully maturing before frost, but there 
are not enough of these to be regarded 
seriously. There are not so many com-
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The MAY, YOUNG 4 SPARLING CO, Limited
Sml±

Manufacturers
Granted the highest WI NO H AM
award» In competition
with other make». Eatabllahed 1871

GENUINE

PRATTS ASTRAL 
LAMP OIL

Bold in all countries and recognlied a» the 
highest grade oil manufactured.

WHOLESALE ONLY.
THE QUEEN CITY OIL COMPANY, Limited

TORONTO, ONT.

TRADE WITH ENGLAND
Every Canadian who wishes to trade 
successfully with the Old Country 
should read

“Commercial Intelligence"
(The address la Fleet St.. 

Leeden, England.)
The cost is only 6c. per week. (Annual 

subscription, including postage, *4.(0.)
Moreover, regular subscribers are allowed 

to advertise without charge in the paper. 
See the rules.

DRIED APPLES
BRIGHT, DRY STOCK 

WANTED.
O. E. ROBINSON St CO.

INOERSOLL
Eetebllehed - !•••

COMMON SENSE
If 11 I f Roaches and Bed-Bugs r' LLa 1 Rats and Mice

All Dealer* and SSI Queen St. W.
TORONTO, ONT.

Dealer, And Common Bertie a very good seller for 
the reason that It gives general satisfaction and each 
customer tells others about same.

Write for prices.
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plaints regarding the poor quality of 
seed as in the preceding two or three 
yearsYOUR CUSTOMER

May not know 
that

COX’S
GELATINE

COX'S
ûEnxtp VAaKuac uuniu has been on 

the market for 
sixty years.

If you tell 
her this, and 
add that

STRENGTH and PURITY
have always been its leading qualities, she will 
applaud your recommendation of a good article.

J. & G. COX,
Ltd

G orgie Mills, 
EDINBURGH

Canadian Agents

C. E. Colson & Son. Montreal
D. Masson & Co 
A. P. Tippet & Co.,

The original and only Genuine 
Preparation for Cleaning Cut­
lery, 6d. and Is. Canisters

‘WELLINGTON*

VEGETABLE MEN ORGANIZE.
The officers of the recently formed On­

tario Vegetable Growers’ Association 
purpose organizing branches of the asso­
ciation in connection with the leading 
cities and towns of the province.

The association will receive a govern- 
—-ftient grant this year of $800. It pur­

poses using this money to hold a large 
convention for vegetable growers at the 
time of the horticultural exhibition in 
Toronto next November, and also offer­
ing prizes for a large vegetable exhibit 
at this show. The prize list for the show 
lias been already completed.

OAKEY’S
El
KNIFE POLISH

JOHN OAKEY & SONS, Limited
Manufacturers of

Emery, Black Lead, Emery, Glass and 
Flint Cloths and Papers, etc.

Welligmi ills, Won, Kmilaii
Agent:

JOHN FORMAN, - 644 Craig Street
MONTREAL.

THE GROCER’S BEST ADVERTISE­
MENT.

Have you ever thought that your de­
livery wagon can be made your best 
friend? It covers the very ground it is 
your interest to serve; it is seen by just 
{lie identical customers you want. Send 
it forth, then, clean, well-painted and 
attractive, let it be your “silent” trav­
eler. It’s worth while.

BRAND
MAPLE
SYRUP

IS NOT A COMPOUND

It is not only Pure, but it has 
that delicious flavor of fresh Sap 
Syrup direct from the sugar bush.

. All Jobbers.

Sugars Ltd., = Montreal

WHALE FISHING DECLINES.
Judging from the reports received from 

Cape Breton factories around the coast 
and those at Labrador, the whale fishery 
seems to be declining. On an average it 
takes a hundred whales to make a fac­
tory pay and except the factory at Ba- 
lena, very few of the factories had oyer 
fifty whales up to Aug. 7. The opinion 
that prevailed amongst many fishermen 
last year that the extinction of the 
whales meant the departure of the caplin 
and consequently the codfish from the 
coast is now regarded as an erroneous 
one, not upheld by the facts in evidence 
this year as regards the caplin.

Quality—THE BEST
Price —RIGHT
Profit -GOOD

Satisfies Consumers
Brings Repeat Orders

Such is

EAGLE
BAKING POWDER

J. H. MAIDEN, Agent
MONTREAL

TO BRING TRADE.
How few average grocers give proper 

consideration to their window display, 
and yet what can excel an artistically 
displayed window show. Just as a 
man’s prestige depends upon his appear­
ance, so the clean, well-arranged store 
window is the index to the interior of 
the store, and the customer judges ac­
cordingly.

WILL HAVE CORN EXCHANGE.
The New Westminster B.C., city coun­

cil is at present considering the advis­
ability of establishing a corn exchange 
in connection with the public market 
in the city, and if the scheme is carried 
out successfully, it will be the first of 
its kind in British Columbia.

The idea of the exchange is to provide 
means for the farmers to bring their 
oats, wheat and other grain in to mar­
ket and dispose of it to the retail trade, 
and thereby realize better prices than 
they receive at present from the largjft 
milling companies which purchase almost 
the entire crop.
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CONDENSED OR “WANT * 
ADVERTISEflENTS

Advertisements under this heading, ac. a word 
first insertion; ic. a word each subsequent insertion.

Contractions count as one word, but five figures 
(as |i.ooo) are allowed as one word.

Cash remittance to cover cost must accompany 
all advertisements. In no case can this rule be 
overlooked. Advertisements received without re­
mittance cannot be acknowledged.

Where replies come to our care to be forwarded, 
five cents must be added to cost to cover postages, 
etc.

SITUATION WANTED. 

A YOUNG MAN seeks engagement in the 
grocery, wholesale or retail ; had five years 

in the trade. Box 266, Canadian Grocer, 
Toronto. f 33l

TRAVELERS WANTED.

A MIDDLE-AGED gentleman of good address 
is wanted to call on the trade in Ontario ; no 

samples to carry: a very good opening.for a retired 
or retiring general merchant who desires a light, 
healthy occupation, with good remuneration if 
successful; give references. Box 260, Canadian 
Grocer, Toronto. [2S*f]

TO LET.

\l/AREHOUSE in Calgary, newly built, wired 
V> for electric light and with railroad siding 

facilities ; basement, 44' x 32' ; ground floor, 44' x 
3214' ; first floor, 73' X 48' : with or without heat 
as tenant desires, also elevator if required. Apply 
to Wm. Head, P.O.Box 104,Calgary,Alta. [33]

WANTED.

MILLER wanted, young man, single; capable 
of taking watch ; not afraid of work ; state 

wages and references. R. A. Thompson, 
Lynden. [0

MILLER wanted to take charge of fifty-barrel 
sifter mill ; must be competent, strictly sober, 

and able to come at once ; state wages and qualifi­
cations. J. A. Brackenridge, Nottawa. [f]

BAKER wanted at once ; must be first-class on 
cakes and bread, and strictly temperate ; 

steady job to right man ; state experience and 
wages with board. 'Phone or write, Box 386, 
Midland, Ont. [f]

EXPERIENCED salesman for cigar and tobacco 
business ; references required. 62 King east, 

Toronto. M

DoultrV; 
fISH “

Game
AND

Oysters.
RJ9 PORTAGE AVE .

Any quantity of Address—Mall P» O. Box T#l| 
tiah shipped. Wl NNIPBQi Man
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THE EVIL OF OVERBUYING.
(By W. E. Davis in Commercial Bulletin and Northwest Trade.)

THERE are plenty of careless retail­
ers, and the Northwest with its 
rapidly developing country, its 

.lew towns, and the rough and ready re­
tailing in those towns may have more 
than its share. There are retailers en­
deavoring to sell merchandise at a pro­
fit who should be following a plow, for 
too many times a good farmer has been 
spoiled while one name more is being 
added to the list of poor retailers. There 
are retailers who mean well, but don’t 
know how and seem unable to learn. 
There is the same percentage of dishon­
est men in retail stores as in every other 
avenue of business.

Tlien there are two more classes; the 
retailer who has the brains and the 
money to run his own business, and the 
retailer who is dishonest, has fair ability, 
nut enough cash, wants to do the right 
tiling, asks for advice, receives a big as­
sortment of it, and wriggles bis wiay 
through a maze of trouble from year to 
year. From what I have observed, I be­
lieve that this last-named class consti­
tutes a large part of the retail world.

The Retailer Who Overbuys.
This retailer who seems to lack the 

clean-cut decision and judgment which 
characterize the first-class business man, 
overbuys in at least three years out of 
five. He puts in the other two “catch­
ing up” with his wholesale house, and 
trying to study the experience account. 
In a year like 19(12 when the boom was 
in the air, he caught the infection. As 
the steady procession of traveling sales­
men went by, each relating a wonder­
ful story of prosperity, and the big Fall 
trade which every town would surely 
have, he “loaded up.” Many of them 
are still trying to unload. With many 
it will take another year.

A merchant who is quite well known 
over a section of the Northwest, be­
came firmly convinced after his numer­
ous talks with traveling salesmen, that 
last year was the time to make a killing. 
His whole career as a merchant has been 
such that during the past five years the 
credit departments with whom he has 
had dealings have impressed upon him 
the need of going slow. But early last 
year he became filled with enthusiasm 
over prospects. He capitalized the pros­
pects. Every salesman of whom he 
bought, as far as can be learned, told 
him to take on plenty, as the Fall trade 
would be somthing immense, and toe 
should have enough goods. He had 
enough.

This merchant is one of the best fel- 
lows"you could meet in a four-days’ ride. 
If you suggest his name to the traveling 
salesman who sell him, they would say, 
almost in concert: “Fine fellow, royal

good fellow, but be don’t know when to 
stop. ’ ’

Your model jobbing house is divided 
into two principal departments. One 
sells, the other collects. The business 
of the merchandise end is to get rid of 
the goods at a fair profit. The business 
of the credit end is to see that the ac­
counts are kept within reasonable limit, 
that the terms are adhered to, and that 
cash or other material evidence shows 
up mi settlement day.

Model Jobbing House.
The good credit man will, as far as 

he can consistent with safety, use liis 
best efforts to increase the business. It 
lias been nroven that a bunch of nerves 
and an assortment of timidity make a 
poor combination at the credit desk. But 
notwithstanding that the credit depart­
ment constantly aims to make conserva­
tive business men out of the merchants 
with whom it deals. While the sales de­
partment is out on a campaign, retailers 
are being given heart-to-heart talks by 
the credit man. and many times is the 
good advice given, “Make the whole­
saler earn- as much of the stock as pos­
sible.”

The same mail that carries a score of 
letters from the credit desk advising a 
conservative policy, carries instructions 
from the various departments to the 
salesmen to get to work harder on certain 
lilies. Between this pull and haul is it 
any wonder that the well-meaning retail­
er finds that his inventory tells a dis­
appointing story of too many goods?

1 contend that the wholesale house 
shapes the business character of the re­
tail merchant more than any other fac­
tor or influence. As between the two de­
partments of wholesaling, the pull of the 
sales department is more forceful than 
the haul of the credit department, be­
cause the sales end is steadily apnlying 
the whip while the influence of the credit 
department is felt at less frequent inter­
vals.

What is the remedy? There is none 
at hand. It is a condition with which 
the gradual evolution of business 
methods must be allowed to deal. More 
united action among wholesalers on some 
of the more important points would 
help things. Probably a better under­
standing among the managers of sales de­
partments in each line would work some 
benefits. But while the chase for trade 
is hot, "lease remember that if the re­
tailer is unable to stand the gait, and 
overbuys, he should not be expected to 
stand more than half of the blame.

Education of the Retailer.
The education of the smaller retailer 

into a better business man will be one 
of the developments of the future. Two 
influences will work this out as far as

it can be done, the credit men and the 
trade press.

Every year sees the machinery of 
wholesaling brought nearer the desks of 
the various departments within the 
house. Twenty years ago the traveling 
salesman was a more independent fac­
tor in trade than he is to-day. He 
stood between the customer and the 
house, and in a majority of instances 
stood with the customer in a dispute. 
He reasoned rightly that if he had the 
trade with him, he had little to fear from 
the house. If the customer kicked on 
an item of interest, the traveling sales­
man kicked too. You who have been 
years in Northwest trade will think of 
some exceptions to this rule. But the 
traveling salesman of twenty or twenty- 
live yeais ago represented more power 
and privilege than the traveling salesman 
<d' to-day, and, generally speaking, he 
was liberal with his concessions.

The Solution.
• The policy id’ wholesale houses to-day 
is to bring the customer as much as pos­
sible in close touch with the house. The 
advertising department, with its cata­
logues, daily circulars and constant re­
minders, keeps the customer interested. 
Mail order business may show no in­
crease which can be termed revolutiou- 
ary. but it is increasing. Better mail 
service, better railway service, the tele­
phone, and other potent factors in the 
nation's progress have brought these 
changes in wholesale methods. Terri­
tories are being cut down, and, while the 
population in all districts has increased, 
the big increase in traveling salesmen 
representing the same house in those dis­
tricts, shows that the general policy 
trends towards keeping the house in clos­
er communion with its trade. Under 
this policy it is evident that wholesale 
houses do not need as high-salaried men 
to perform their road work as they did 
fifteen and twenty years ago, and the per­
centage of tried men whose information 
and advice counts in the credit depart­
ment will be less. There may be some 
traveling salesmen who will take ex­
ception to this. They can count them­
selves as exceptions. I realize that out 
of the army of salesmen in the North­
west, there are many high-class men. I 
speak only of what I consider is a gen­
eral tendency in methods of merchandise 
distribution.

All this means that the education of 
the retailer along conservative lines must 
be carried on more than ever from the 
credit desk. You know that the fewer- 
traveling salesmen on your staffs who 
can advise the retailer tactfully and 
wisely, the more work must be done dir­
ect. Then it follows that the centraliza­
tion of this influence in the credit de­
partment will be steadily accomplished
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iis tin1 salesman bcei>mes molt* of a sales­
man and less a well-balanced counselor 
to tin* tetailer.

The next ten years will probably wit­
ness big adv ances in methods of eommuni- 
ralion between the large centres and the 
rural districts. We ate not worrying 
about the retailer in the big centre. lie 
can take care of himself and fight it out 
with his neighbor, 'flit- men in whom 
you and 1 are interested are they* who 
are building their fortunes on the pros­
perity of towns and villages which 
gather around them the trade of as wide 
an area as possible, depending upon the 
enterprise and aggressiveness of the town 
and its merchants. Conditions are now 
arising, which threaten , from a trade 
-tandpoinl, the independence of these 
towns, which would lessen their impor­
tance and which tend to decrease the im­
portance and the prosperity of the local 
merchant as a factor in trade.

Broader Competition.
j do not want to be termed a pessim­

ist. While the conditions J refer to are 
not favorable for many men now in tin- 
retail business. 1 believe that the change 
will bring better retailers, and 1 be­
lieve that with fair treatment, the small 
retailer, as a class, will hold his own 
against the big fellows in the big centres. 
But the small retailer must bring his 
business neater a strictly business basis 
that most of them have done to date.

Competition is a far broader problem 
tor the retailer than fifteen, or even ten 
years ago. In addition to the competi­
tion of his neighbor merchant, and pos­
sibly the merchants in the nearby towns, 
he must now meet the invasion id' the 
numerous big mail-order houses, which, 
with their wonderful systems, are Hood- 
in*.: the home* around him with attrac-

THE sixth annual provincial conven­
tion of the Retail Merchants’ As­
sociation was held in the offices of 

the association on Monday and Tuesday, 
the 14th and lath iust. A goodly array 
of delegates from the different branches 
were present and also several prominent 
visitors from Quebec Province. The 
meeting was presided over by the presi­
dent, A. L. Geen, Esq., of Belleville, 
and the committee of welcome was head­
ed by His Worship the Mayor of Toron­
to, Controller J. J. Ward, Esq., and R. 
A. Donald, Esq., past president of To­
ronto Branch of the Manufacturers’ As­
sociation.

The address of welcome so ably given 
by His Worship the Mayor of Toronto, 
Thos. Urquhart, Esq., was by no means 
lost on the happy crowd of retail mer­
chants assembled in the somewhat spaci­
ous committee room of the association. 
He congratulated the secretary and ex­
ecutive on the right royal way they had 
engineered the Act through Parliament 
whereby once and for all the evils of the 
trading stamp were ended.

He gave to the retail merchants a 
place of first importance in the progress 
of the Dominion. He had in his early 
days spent several years behind the

live advertising matter and samples of 
goods. The mail-order house strikes at 
every business man in the town, from the 
dealer in threshing outfits to the dealer 
in pills. The rural free delivery has 
been a big bel]) to these concerns, and an 
incentive toward the establishment of 
many. Rural free delivery of course 
lias come to stay. It is in line with pro­
gress. The local merchant cannot stand 
in the way of progress, and does not 
want to. He must meet these new con­
ditions with new methods. He must be­
come a better merchant. He must learn 
that he cannot expect to compete with 
any considerable amount of\his capital 
tied up in goods he is not usihg, and 
some of which he will not usé for 
months. Such investments add tv the 
cost of doing busines, and the retailer 
of the not-far-distant future must give 
that expense account more attention than 
lie has if he is to succeed in the trade 
battles now ahead of him.

Here in the Northwest the days of 
easy money in retailing are almost past. 
Retail merchants who have made big 
money retailing in the past fifteen or 
l wenty years could not do it by the same 
methods in the next fifteen.

We like to talk of a long profit. When 
we see a retailer who makes a big pm- 
fit we consider him a star merchant, pro­
viding, of course, that lie is reaping his 
profit on any considerable volume of 
business. But the long-protit retailer 
must go, and in his place we will have 
the man who fights back mail-order-house 
competition by selling at a fair profit 
and the smallest possible expense. Retail­
ers may not get rich as rapidly, but they 
will study their business more, pay more 
attention to it, and be more conservative 
simply because conditions will force 
them to.

counter of a country store and knew full 
well that no one had a better opportun­
ity than the retail merchant to obtain a 
fine knowledge of his fellows and at the 
same time be a power of influence in the 
community. He believed in organization; 
it was good for the. people, good for 
the merchant and good from a municipal 
standpoint. He welcomed the delegates 
to up-to-date Toronto with its up-to- 
date retail merchants and progressive 
associations. The same line was follow­
ed by R. A. Donald, Esq., the late 
president of the Toronto Branch of the 
Canadian Manufacturers’ Association,

The delegates from Montreal replied to 
the opening speeches at some length, 
pointing out the evils that, had been 
worked by the trading stamp business 
and heartily welcoming the incoming of 
the new law, and expressing the hope 
that a future conference might be an 
interprovincial one and that the business 
men of Canada would shake hands, re­
gardless of race, creed or distinction.

A. L. Geen, Esq., of Belleville, the 
president of the association, after bear­
ing testimony to the very excellent work 
of the secretary, called for the reports 
of the secretary and treasurer. The sec­
retary’s report revealed some interesting
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facts in connection with the association. 
In 1902 they numbered only five branches. 
In 1903 they had increased to eight 
branches, in 1904 to twelve branches, 
and at the present time stood at sixty- 
five branches, with a total membership 
of 5,000. They had added 1,651 new 
members during the past year. There 
were some 50,000 retail merchants in the 
Province of Ontario, many of whom were 
ripe for membership. He considered the 
association had now reached a paying 
basis; they had closed the previous year 
with a deficit of $1,500, but the year 
under review had nearly wiped that out, 
the deficit now being only $143

By far the most important thing be­
fore the meeting was the question of 
amending the constitution of the asso­
ciation so as to take in the Dominion, 
and it was decided that this be done in 
conference with the Quebec visitors.

Among the many subjects down for 
discussion were those of “Pedlars and 
Transient Traders," “Special Fire In­
surance Rates for Retail Traders," 
“That Fees for Examining Weights and 
Measures be Abolished," To Obtain Spe­
cial Contracts for Power and Light," 
“Better Cartage Rates for Retail Trad­
ers," “To Reduce Quantity of Adulter­
ated Foodstuffs Placed on Market," 
“Corporate Bodies to be Amenable to 
Law in Same Manner as an Individual,” 
“The Laxity of Customs Officers Re­
garding Smuggling in Border Cities," 
“The Restriction of American Money in 
Canada," “The Inadvisability of Trad­
ers’ Excursions in Interest of Retailers."

A further subject which created great 
excitement was the suggested introduc­
tion of a syatem of scheduling delinquent 
debtors and advertising them in the so­
ciety’s paper for the information of the 
members and as a means of securing 
settlement. Several committees were 
formed for the purpose of reporting on 
these subjects and handing them to the 
executive committee for action. On 
Tuesday morning the meeting reformed 
to receive the report of the committees 
and to confirm the resolution as revised 
by them.

By the remarks of various members 
of the association, whilst the “Pedlars 
and Transient Traders’’ were under dis­
cussion, it was learned that the munici­
pal authorities have full power to cope 
with this nuisance by bringing into force 
the ptywer conferred on them to regulate 
the Tfmount of license upon such class 
of traders, up to $100. In some districts 
this has been done, with the result that 
these people are conspicuous by their 
absence. The favored plan appeared to 
be to fix a minimum license of $25, 
which at once put the small class out of 
the field. This matter was left with the 
executive committee for handling. The 
amended constitution was read, discuss­
ed and agreed upon, practically the same 
as recommended by the committee. In 
consequence a Quebec branch will be at 
once formed at Montreal.

The officers for the ensuing year were 
then under consideration. The presi­
dent was re-elected unanimously, Mr. H. 
C. Ellis, of Ottawa, being in great favor 
as first vice-president, and Mr. W. B. 
Zieman as second vice-president. Mr. 
Fred C. Higgins, treasurer, and Mr. jE. 
M. Trowern to continue as secretary. 
The meeting fully endorsing this by un­
animous vote.

RETAIL MERCHANTS' ASSOCIATION OF CANADA
Sixth Annual Convention, Toronto, August 14 and 15, 1905.
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Do You 
Know?

that with every 
100-bar case of

SOAP
You receive a coupon 
worth 25 cents. •

The Duncan Company
of Montreal

P.O. Box 292. 197* Notre Dame St.

CHASER 
___ SOAP

Does the Work

CHASER

BUY

Star Brand
COTTON
CLOTHES
LINES
- AND -

COTTON
TWINE

Coitoo Lines are a* cheap as Sisal oi M.uiilb
and much better.

For sale by all Wholesale Deaitn 
Sre that you get them

45 HIGHEST AWARDS 
In Europe and America

Walter Baker & Co. Ltd.
The Oldest and 

Largest Manufacturers of

PURE, HIGH GRADE

COCOAS
AND

CHOCOLATES
No Chemicals are used in theii 

manufacture.
- Their Breakfast Cocoa is ab

Trade-mark. solutely pure, delicious, nutritious
and costs less than one cent a cup.

Their Premium No. 1 Chocolate, put up In Blue 
Wrappers and Yellow Labels, is the best plain 
chocolate in the market for family use.

Their German Sweet Chocolate is good to eat and 
good to drink. It is palatable, nutritious, and healthful ; 
a great favorite with children.

Buyers should ask for and make sure that they get the 
genuine goods. The above trade-mark Is on even 
package.
Walter Baker & Co. Ltd.

Established 1780.
Dorchester, Mass.

Branch House 86 8t. Peter St., Montreal

THE OTTAWA MARKETS.
Ottawa, Aug. 16, 1905.

HE continued good weather seems 
to keep the farmers at home,

1 gathering in the crops. The ma­
jority of those on the markets these 
mornings are market gardeners. In some 
lines the market was very brisk, but 
vegetables were dull. In dairy produce, 
print butter sold at from 23 to 25c. pet 
lb., and creamery also at the same price. 
Dairy butter sold at from 20 to 32c. 
Rees raneed from 18 to 20c. per doz. 
The following prices prevailed

Poultry-
Spring chickens, per pair, 80c. to 

$1.10; chickens, per pair, 75c. to 90c.; 
chickens, per lb., 10c. to 12c.; turkeys, 
per lb., 15c.

Dairy Produce.
Print butter, 23c. to 25c.; creamery 

butter. 23c. to 25c.; tub butter, 15c. to 
17c.; pail butter. 18c. to 20c.; cheese. 
Iflc. to 12ic.; honey, in comb, per sec- 
lion, 12.1c."to 15c.; honey, extracted, 8c. 
to 10c.; "new honev. per section. 13c. to 
15c.; lard, per lb., 15c.; lard, 20-lb. pail. 
$2.25; fresh eggs, per doz., 20c.; eggs, 
packed, per dozen 18c.

Vegetables.
Savory, per dozen bunches, 30c. to 

10c.; horseradish, per pail, 60c.; new 
potatoes, per bag. 80c. to $1; new pota­
toes, per gallon, 10c.; cabbages, per 
dozen, 25c. to 30c.; onions, per bag. 
$1.75 to $2; radishes, per dozen bunches, 
10c. to 20c.; lettuce, per dozen, 30c.; 
rhubarb, per dozen bunches, 25c.; onions, 
per gallon. 15e. to 20c.; beets, per dozen 
bunches, 10c. to 15c.; string beans, per 
gallon, 10c.; cauliflower, per dozen,30c.; 
green peas, per gallon, 10c.; carrots, per 
gallon. 10c. to 15c.; tomatoes, per bush­
el, $1 to $1.25; tomatoes, per gallon. 
15c.; Spanish onions, per crate, $2.50; 
cucumbers per dozen, 10c. to 15c.: corn, 
per dozen. 10c.

Fruits.
Lemons, per dozen, 15c. to 20c.; lem­

ons, per box, $5 to $5.50; oranges, per 
box. $1.50 to $5; bananas, per hunch. 
$1 to $2; gooseberries, per basket, 50c. 
to 60c.: plums, ner box. $1.20 to $1.50; 
currants, red, 3 boxes 25c.: currants, 
white. 3 boxes 25c.; blueberries, per 
pail. 90c. to $1; cherries, per basket, 
60c. 1o 70c.; peaches, per box. $1.25 to 
$1.50; green apples, per bag, $1.

The Ottawa Detail Oroccrs’ Associa­
tion met on F'rida'" August 11. to ap­
point delegates to the annual convention 
of the Retail Merchants* Association, 
held in Toronto on Mondav and Tuesday. 
August 14 and 15. The grocers will also 
wind up their business in connection 
with their picnic to Carleton Place on 
August 7. Tliev expect to clear fully 
$500. The delegates appointed were 
Messrs. H. Ellis. C. J. Prévost, and 
Fred. Forde.

* *
*

Two new grocerv stores have been 
opened in Ottawa during the past week 
—one hv Mr. Ed. Gorman, corner Kent 
and Florence streets, and the other by 
Mr. B. Flust, corner King Edward ave­
nue and Clarence street. Both report 
their first week’s business as very good.

Order Order
Them Them

,ht best mao*

foster'5
Standard

POT

No others as good 
No others as low-priced

FLOWER ROTS, FERN PANS, SAUCERS, 
LAWN VASES, ETC. We ship the day order, 
arrives. No. 2 assortment. Pots and Saucers 
5-8 inch. 7-7. 36-6,50-5, 48-1. 9-10(Hanging Baskets). 
Special Price, including crate, 85.40, net. Special 
orders tilled.

THE FOSTER POTTERY CO ,
HAMILTON, limited.

WE IMPORT
Canned Goods. Apples, Grain, Maple 
Syrup and all Canadian products.

WE EXPORT
English and Continental Groceries, Sweet­
meats, Oils, Colours, Chemicals, etc.

Let us hear from you.

T. B. BOWYER & CO.
86a Fenchurch Street, London, Eng.

Computing Cheese Cutter
INSURES PROFITS

ON CHEESE
1. —It cuts to accurate weight.
2. - It computes precise money value.
3. — It cuts without waste.
4. —It preserves the cheese.

Every grocer an afford it.
No grocer can afford to be without it.

Price and Terms Right. Write 1er Folder

THE WALKER PIVOTED BIN 
AND STORE FIXTURE GO.,

516 Board if Trade Building, - TORONTO

THE STANDARD
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Canadian Fruits
We are receiving daily

BLACK CAPS, LAWTONS, 
BLACK CURRANTS, PEACHES, 

PLUMS, APPLES, PEARS.

Canadian Vegetables
TOMATOES, CUCUMBERS, 

GREEN PEPPERS, EGG PLANT, 
CORN, CABBAGE, ONIONS.

TORONTO, ONT.

Foreign Fruits
ORANGES, LEMONS, BANANAS.

Sundries
SWEET POTATOES, LIMES, 

WATER MELONS.

Phone 
Main ~/2,i THAT 63 Front 

East.

the Trade is convinced of my ability 
to satisfactorily take care rf country 
fruit orders is pleasantly proven by my 
daily increasing Business. Try me

Ton shith,
Fruit Broker, - - - - TORONTO.

TOMATOES, CUCUMBERS 
GREEN CORN, CABBAGE

lL.y from the Grower and get 
absolutely fresh stock.

RIDGE HALL FRUIT FARMS
E. E. ADAMS, Leamington.

FRUIT AGENCY WANTED IN BRITAIN
Green and Canned, not Jams 

House, with 20 years* connection» in N.E. 
of England wants sole selling agency for that district. 

Unimpeachable business and bank references given. 
Only tirst-class firms represented.

J. IV. LEAKE, - SCARBOROUGH 
30 BARWICK STREET

Tel. Ad. “ Leake, Scarborough."

DRIED APPLES
We pay the highest market prices for 

bright dry quarters and make peompt 
remittance.

THE W. A. GIBB CO.
Packers and Exporters

5-7 Market St., HAMILTON

»»+»»♦♦♦♦♦»»♦♦»+»»♦»♦»»»♦»♦♦»»»»»»»♦»»♦»»»♦»»»»»«

GREEN FRUITS
AND VEGETABLES

♦♦♦■»♦♦♦♦+♦♦♦♦♦ »■»»♦♦♦ ♦♦♦♦ ♦♦♦»♦♦»♦♦♦♦♦♦♦♦♦♦♦♦ •♦♦♦♦♦

M r. MacKinnon. commercial agent at 
Bristol, writing undo]’ date of July 31, 
says that the apple erop in Great Bri­
tain will lie decidedly short this year. 
In Holland and Belgium apples will he 
<iuite under the average, while in tier- 
many the crop is particularly light. 
All circumstances point to the prospect 
of a fairly firm demand for early apples 
from Canada, provided these can he 
landed in good, firm condition. Mr. 
MacKinnon, who is an expert on fruit, 
emphasizes the importance of careful 
packing and the free use of cold storage. 
He strongly urges that poor, scabby, or 
damaged fruit should not be sent over. 
If the early demands of the market are 
intelligently supplied, a firm and improv­
ing market will await arrivals of Winter 
fruit. He recommends that Canadian 
shippers should a1 least make a fair trial 
of Bristol as a shipping port.

An examination of (he Nova Scotia 
apple-bearing districts shows that this 
year’s crop, which should have been 
600.000 hhls. under normal conditions, 
will not he more than 250,000 bills., and 
may md exceed 200.000 bids. The short­
age will lie chiefly in the late Winter 
varieties, although Hravensleins and 
Bibstons will also he a light erop.

• m •
Circulars from English buyers indicate 

a somewhat favorable market for early 
Canadian apples. These reports will un­
doubtedly stimulate shipments, and there 
may he a temptation on the part of the 
shippers to send forward immature and 
uncolored fruit. Such fruit will not 
grade No. 1. or NXN. Section 6 of the 
Emit Marks Act reads as follows:

No person shall sell, or offer, expose, 
or have in his possession for sale, any 
fruit parked in a close package, upon 
which package is marked any designa­
tion which represents such fruit as of 
No. 1. or XXX. finest, best, or extra 
good duality, unless such fruit consists 
of well grown specimens of one variety, 
sound, of nearly uniform size, of good 
color for (lie variety, of normal shape, 
and not less than ninety per cent, free 
from scab, worm holes, bruises and other 
defects, and properly parked.”

Mr. Eben James, commission mer­
chant and exporter, Toronto, in his an­
nual review on the finit situation, says :

‘‘The fruit from Toronto east has 
more than half an average crop, hut less 
than half a full crop, with quality gen­
erally good. Baldwins in many sections 
are light. Ben Davis and Russets well 
loaded. The crop of early varieties is 
net heavy. West of Toronto the erop 
is generally light, and in some districts 
decidedly scabby ; there are, however, a 
few districts containing good fruit, but

64

generally speaking, the large producing 
districts are a failure. The fruit is grow­
ing large and should barrel well, es­
pecially as quality is good. In the Unit­
ed States, there is less than a 50 per 
cent, crop in the New England, Ifudson 
River and Western New York districts, 
with quality in some sections better than 
the last two years. In the west the 
erop is scattering. The erop in England 
is very light, almost a failure, and Ger­
many, Holland and Belgium are also 
very light.”

Canada could now step in and supply 
the South African consumer with apples, 
which would meet with a ready demand, 
according to the report of C. M. Kitt­
son to the Trade and Commerce Depart­
ment. Large red varieties arc most 
favored. They should be shipped in 
boxes containing about one-third of a 
barrel each. During the months of Oc­
tober, November and December the 
locally grown fruit is out of season, as 
is also Australian fruit, which country 
usually ships large quantities of apples 
and other fruits In South Africa.

ONTARIO MARKETS.
Green Fruit.
Toronto, Aug 17, 1905.

The home trade in fruit continues very 
good. The arrivals of Californian fruits 
are disappointing, nothing like sufficient 
is coming to hand, and prices are away 
up, keeping profits low. A car lot of 
California peaches has just arrived, of 
very fine quality, and big prices arc ex­
pected. For some time the N.Y. market 
had been bidding for larger supplies from 
California, on account of shortage, and 
is paying better prices, which has, doubt­
less, turned the supply into that state 
to the disadvantage of Canada. Lemons 
have firmed up and show an advance of 
fide.; bananas have eased off by 25c. 
California peaches have firmed up to 
$1.75 and $2; domestic peaches are com­
ing to hand in good form and are get­
ting to an even basis. Raspberries and 
red currants are struck out and Lawton 
berries at 9c. to llle. are added; other 
prices remain unchanged. We quote:
Oranges, late Valencias, per box.................... 00 6 03
Lemons, Verdilli................................................. 6 00
Lemons, California, per box......................... ......... 5 CO b 50
Bananas, large bunches, crated..................... 00 2 21
Bananas, 8's, per bunch, crated....................... 25 1 50
Bananas, 7-hand bunches, off track.............. 7b 0 95
Bananas red. p^r bunch................................... 25 3 50
Peaches, California per crate........................ .........  1 75 2 00

“ domestic, per basket ................ ......... 0 50 1 00
Pears. California, per box..............................
Plums, “ per crate ................

“ domestic, per basket,.........................

......... 3 2 3 7b

......... 1 2 00
0 50

Cantaloupes, Rockafords.per crate................
" Indiana gems, per basket.........

8 00
......... 0 7b 1 10

Watermelons, each .......................................... ......... 0 30 0 40
Gooseberries, per basket ................................. ......... 0 7b 0 85
Huckleberries, per ba°ket............................... .........1 00 1 15
Apples, new, per basket............................................. 0 35 0 40
rwtonberries ...................................................... ......... 0 09 0 1

Vegetables.
The domestic trade has been remark­

ably slow since our last issue. The sup­
plies, however, have not been coming to 
hand in abundance, so that no great dif­
ficulty has been experienced and prices
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have, in consequence, kept their even 
basis. New potatoes are 10c. firmer. 
Tomatoes are pretty full supply and 
coming in in good condition at a drop 
to 25c. Sage and savory are now off the 
market. There has also been a drop of 
substantial nature in marrows, corn and 
parsnips. Other prices remain. We quote 
as follows:
New potatoes, per bush..................
Onions, per tioz. bunches ...........
Spanish onions, per small crate...

“ large cases............
Cabbage, Canadian, per doz.........
Cauliflowers, domestic..................
Tomatoes, domestic, per basket...
Beets, per doz. bunches ................
New radishes, per doz. bunches .
Carrots, per doz. bunches ..............
Cucumbers, per basket..................

* ‘ Telegraph, per doz.. 
Outdoor lettuce, per doz. bunches
Waxed beans, per basket................
Water Cress,per doz........................

Mint, per doz bunches .................
Rhubarb, per doz. bunches............
Green peppers, per basket..............
Kalamazoo celery, per doz............
Canadian celery, per dozen.............
Egg plants, per dozen ....................
Vegetable marrows, per dozen__
Green com, per doz ........................
Parsnips, per bunch.........................
Squash, “ doz..............................
l^eeks. “ bunch........................
Kohl-Rahi, per doz...........................

0 50 0 60 
... 0 15 

.... 1 00 

.... 2 50 

.... 0 40 
0 75 1 00 
.... 0 25 
... 0 20 
.... 0 20 
.... 0 20 
.... 0 25
.... 1 00 
.... 0 20| 
.... 0 25 
.... 0 25 
.... 0 20 
.... 0 20 
.... 0 20 
.... 0 75
0 40 0 50 
.... 0 35 
.... 0 75 
.... 0 50 
.... 0 10 
.... 0 50 
.... 1 50 
.... 0 50 
.... 0 50

QUEBEC MARKETS. 
Green Fruits.
Montreal, Aug. I(i, 1905.

The condition of the fruit market is 
much the same as last week. The de­
mand continues strong generally, al­
though some jobbers think it is only fair. 
Judging from the appearance, stocks are 
much larger than last week, but mostly 
composed of such fruit as California 
1 fears, peaches and plums. Five cars of 
those were sold on Monday, Aug. 14, at 
auction, and brought the following 
prices :

l'ears, $.'1.40 to $.1.55 per box; peaches, 
$1.55 to $1.65; plums, $1.85 to $2.45. It 
is claimed they enjoy a good demand.

Bananas on the contrary have been 
very quiet owing to high prices and light 
receipts. Eight cars only came in. which 
is about one-fifth of average weekly ar­
rival at Montreal.

Lemons are just as scarce as in prev­
ious weeks and prices arc still high and 
firm. Blueberries from Lake St. John 
arrived at the beginning of this week, 
and are at present on the market, where 
they meet with fair demand ; they arc 
not very plentiful. Oranges are a little 
easier owing to small demand. Pine­
apples continue scarce, and in fair de­
mand. We quote :
Pears, boxes......................................
Plums, crate......................................
Peaches, box....................................
Apricots, crate.................................
Apples, bbl......................................
Dates, per lb....................................
California cherries, box................
Bananas ..........................................
Cocoanuts, per bag of 100.............
Pineapples, 24 to case...................

n 30 to case....................
Jamaica grape fruit, per box —
Florida grape fruit, per box.........
California navel oranges, per box.
New Messina lemons 30u s.........

............................ 360's...........
Apples Winter varieties................
Sweet potatoes, per bbl................
Strawberries......................................
Canteloupes, per crate ................
Watermelons, each.........................
Raspberries ....................................
Blueberries, per box.......................

3 75 4 00 
2 00 2 50 
1 75 2 00 
1 25 1 40 
.... 3 25 
.... 0 041 
.... 3 00 
1 75 2 15 
.... 325 
.... 5 50 
.... 4 75 
5 00 5 50 
.... 5 00
4 50 5 50 
.... 6 00 
.... 5 00 
4 00 7 00 
.... 6 00 
0 10 0 12 
.... 6 00 
0 30 0 35 
0 10 0 12 
.... 0 80

Vegetables.
A good and steady demand for veget­

ables and enormous receipts of home

ON AUGUST 24th
We open the Oyster Season for 1905 with our first shipment of

Delicious, Solid, Large

Long Island Sound Native Oysters
Grown and shipped by H. C. Rowe & Co. 
and handled exclusively by us.

Without a peer for size, flavor or solidity of measure. Sold by IMPERIAL 
MEASURE ONLY. No guess work as to profits.

(jet started with us and see your oyster business grow.
Window Signs Supplied

FRESH FISH
We are receiving DAILY Fresh Caught TROUT and WHITEFISH. 

(Quality best. Price Right.

WHITE & CO., limited

HAMILTON TORONTO
Phone 1115 Phone Main 4106

W. ■. Stringer “St. Nicholas” J. J. McCabe

Is a brand of Lemons that has been on the market for years. It is not one of those " Here to­
day— away to-morrow " brands. It will pay you Mr. Grocer to handle it. There is nothing else 
“Just as good.”
W. B. STRINGER & CO. - wholesale fru.t brokers.

Sole Agents
61 Front Street East, TORONTO

Early Crawford Peaches
will be in about August 21st. We will have a nice stock, also 
all other seasonable fruits. See us about your order.

The F. T. JAMES CO., Limited, '‘ VoSontT*''
Let us have your orders for

This week they are cheap.
THE DAWSON COMMISSION CO., LIMITED, ESMrMLTs

Corner West Market and Colborne Streets, - TORONTO

THE DISTRIBUTORS COMPANY, Ltd.
H. M. MULHOLLAND, Manager.

Headquarters : TORONTO
SUCCESSORS TO

Husband Bros. Co., Toronto ; S. M. Culp, Beamsville ;
C. P. Carpenter & Son, Winona ; Griffith & Woolverton,

Grimsby ; Titterington Bros., St. Catharines.

SPECIAL THIS WEEK

Lawton Berries, Blue Berries, Peaches, 
Plums, Tomatoes.
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' CHOICE FRUIT
I have a select quantity of

Thimble Berries
which I can ship quickly. The i rices are right too. 
You should see to these. Also the E. D. S. Brand of Jams, 
Jellies, etc. Don’t miss ordering my j reserves The Eby, 
Blain Co . Limited, Toronto, are Toronto Agents for the 
E. D. S. Brand of Jams, Jellies, etc.; Win, H Dunn, agent 
for the City of Montreal and Province of (Quebec ; Mason 
& Hickey. 108 Princess St.. Winnipeg, agents for Winnipeg 
and the Northwest.

E. D. Smith’s Fruit Farms, Winona, Ont.

Every crate, basket, etc , of “Crown” Brand Fruits has a guarantee in it. This 
is of immense importance to you. Add to that fact my shipping facilities and close 
quotations and—you should order.

E. L. JEMMETT
GROWER, PACKER, SHIPPER, "CROWN" BRAND FRUITS

BE AMS VILLE, ONT.

FRUIT GUARANTEED

Georgia Water Melons
California Valencia Oranges, “Golden Orange” Brand; Best

Orange Grown.
Fancy New Lemons, Fancy Ripe Bananas, and other goods.

Prices and Quality Always Right.

HUGH WALKER & SON, - - GUELPH, ONT.

FOR JULY’S HOT WATEHER

Direct from my own houses in the country of production. My specialty lies in Cl6£lH6(i ClUTtintS 
m 1 lb. Cartons and hulk packages. Goods packed under private brands. All communications 
to London House.

T°r°nto F.L Maso^ Co. TH. J. PSIMENOS ",
St. John ) Hunter White LONDON, En^.

DJMILD FRUIT I handle fine lines of
CURRANTS, RAISINS, SULTANAS, FIGS and DATES

Cultivate your Biscuit trade by ordering

McLAUCHLAN’S
Cream Soda Biscuits

McLAUCHLAN & SONS GO. Limited, Manufacturers, OWEN SOUND, Canada.

Toasted Cherries
are delicious

WRITE FOR SAMPLES AN1> PRICES 

H. W. HUNT St CO., - - Canadian Representative
3* Church St., Toronto

grown products are the only features 
in this week’s trade. In fact, encumbers, 
carrots, cabbage, tomatoes, and celery ar­
rive continuously, and in large lots. New 
dc mestic. potatoes also show up pretty 
well mi the market and meet with a very 
good demand. Good enquiries are made 
for home grown products, but last week’s 
stocks, and specially on market days at 
Bonsecours market, were much too large 
for requirements, and at the close of the 
day many lines of vegetables were given 
away at ridiculous figures, some farmers 
clearing out their stock at 25c. per bbl., 
in order to get off home.

It is believed, but not confirmed, that 
I he onion crop has been badly damaged 
by bad weather and bugs and, if it be 
true, the yield will be greatly reduced. 
We quote :
Canadian celery, per doz........................................... 0 25 0 40
Bermuda onions, per box.................................................... 1 50
(Meet) ana wax beans, per bag................................ 0 20 0 40
Bunch lettuce, per doz. bunches....................................... 0 50
Canadian radishes, per doz. bunches............................... 0 05
Mint, fier doz. bunches......................................................... 0 1)
Parsley, “ .............................................. 0 35 0 75
Sage, per doz.................................................  1 00
Savory, per doz...................................................................... 1 00
Beets, new. per doz.................................................... 0 12 0 15
Egg plant, per dozen................................................. 2 00
Green onions, per <loz................................................ 0 10 0 15
Egyptian onions, per lb....................................................... 0 02
Yellow onions, in 80-lb. bags, per bag........................... 2 50
Green house water cress, per doz...................................... 0 50
Waxed beans, per bag........................................................ 0 75
Cauliflowers, home grown, per doz.................................. 150
Green peppers, per basket................................................... 0 75
Cranberries, per bbl ............................................................... 10 00
New potatoes,bag........................................................................ 0 50
Mon'real eu umbers, doz....................................................  0 15
Home grown ea1 bage, pe doz........................................... 0 40
Tomatoes, basket....................................................... 0 35 0 40

MANITOBA.
Winnipeg, Aug. 1(5, 19051.
Green Fruits.

Pi ices are as quoted last week :
Blueberries, express from Ken ora, per lb............... 0 10
California Bartlett pears, per case.............................. 4 00

“ , . peaches,-per case............................................ 1 50
“ ;; Wickscn plums, per case................................  1 65

Washington pears ............................................................ 3 00
“ Italian plums (blue), per case...................... 150

American Duchess apples, per bbl................................  7 00
Ijate Valencia oranges, 12:)'s.......................................... 4 75

“ ” 150's............................................ 5 25
“ “ 170’s to 250’s.............................. 6 01

Fancy Cal. lemons. 300's and 360’s............................... 8 00
10c. off in 6-case lots.

Bananas, fancy limons, per bunch .................... 2 75 3 25
Pineapples, per doz................................................ 2 50
Watermelons, per doz...................................................... 6 00

Vegetables.
We quote :

Parsley---- “ ............................................................... 0 40
Mint ....... " ................................................................ 0 45
Native onions, per lb......................................................... 0 04
Carrots, per bush...............................................................  0 40
Beets, “ ................................................................ 0 80
Turnips " ....•.............. '...... ...................... 0 40
Potatoes “ ............................ ‘.................................. 0 65
Celery, per doz....................................................................  1 20
Lettuce, per doz................................................................ 0 50
Radishes “ ................................................................  0 50
Cucumbers “ .......................................  .................... 0 61
Green onions, j>er doz......................................................  0 4'
Egyptian onions, per lb................................................... 0 03$
New California cabbage, per lb..................................... 0 12
Australian onions, per lb.................................................. 0 05
Bermuda o nions per case............................................... 2 00
New Potatr es, per lb.................................. .................... 0 02
Tomatoes, (Ontario) per basket...................................... 1 50

ST. JOHN.
Green Fruits.

This is, of course, a Summer line. 
Bananas and pears arc the big sellers 
just now. While bananas arc unchanged, 
pears are high and very firm. Quality is 
good. Plums rather higher, stock fine. 
There is a fair sale for peaches. Some 
quile good apples are now seen. Oranges 
arc about out of the market. Lemons 
arc very high. In melons, just a fair 
sale is reported. Tomatoes still hold at 
rather high price.
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PICKLING SPICE
The Pickling Season now in full swing warrants your selling the best Spices obtainable. Our 
Whole Mixed Pickling Spice (19 varieties) is the best selected and finest on the market. Write 
us for sample and prices. Value will surprise you. Quality will please your customers.

S. H. EWING & SONS
96-104 KINO ST.. MONTREAL

Telephone Bell Mein 65.
" Merchants 523.

TORONTO BRANCH, 29 CHURCH STREET
Telephone Main 3171

Telephone orders receive prompt attention.

Why not handle the Best Goods, 
That give you the Best Profit, 
And that are the Best Sellers ?

That is

Capstan Brand 
Worcestershire Sauce

It Gives you 50% Profit.
Ask your wholesale grocer 
for it or write us for prices.

CAPSTAN MNFC. CO., Toronto, Ont.

Retail Grocers should recommend this brand for its healthful and 
nourishing qualities.

W.P. DOWNEY, 26 St. Peter St. MONTREAL
Most Attractive Package on the market.

White Dove 
Cocoanut

ONCE USED, AL WA YS USED

RiERA S
“BLUE LION” and “MAPLE LEAF”

VALENCIAS
Finest shipped from Spain

D. RATTRAY SONS
CANADIAN AGENTS

Quebec Montreal Ottawa
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\ Fresh and Cured Fish

AFTER THE SALMON RUN.
HERE will go into circulation in 

the City of Vancouver and vicini­
ty, at. a result of salmon-packing 

operations on the Fraser River this sea­
son, not less than $1,50(1,CIUO, and the 
amount may run to $2,000,000. If the 
pack reaches the proportions estimated 
by the canners—and there is every rea­
son to believe it will—the fishermen 
alone will receive on wage account no 
less than $1,250,000.

The difference between what will he 
paid to the fishermen and the total ex­
penditure on account of the fisheries is 
made up of wages paid to white, Indian 
and Chinese help in the canneries, oflice 
help, maintenance and repairs of can­
neries, tinplate, the manufacture of tin- 
cans, nets, boats, si canters, expenses 
incidental to operation of traps, and 
management expenses, which are no 
small matter when it is considered that 
over thirty canneries ate running on the 
liver this season

It is estimated by the canner.> that 
12,000,000 salmon will be packed this 
year, if the expectations are realized 
approximately 025.000 eases will lie pul 
up by the canneries by the end of the 
season on Aug. 25 While the price has 
not yet been announced for the sale of

the canned salmon, such a pack will he 
worth approximately $5,000,000.

SUCCESSFUL OYSTER BEDS.
The oyster beds planted at various 

points in the coast waters of British 
Columbia this season appear to be 
thriving as well as was hoped by the 
most sanguine, in places where the 
planting has been regular the oysters are 
thriving splendidly. In one place not 
far from Nanaimo they show a growth 
ol fully an inch in a period of about 
three weeks, going to show that eastern 
oysters can he cultivated in B. C. wat­
ers with the ver-- best success.

ANNAPOLIS VALLEY FISHERIES.
The fishing industry, which has been 

not overly brisk the past few years in 
the Annapolis \ alley, is n ported to be­
lie tier this year Ilian any year experi­
enced by fishermen since the year 1885. 
Mr. K. B. Eaton, overseer of fisheries 
for Kings County, lias expended much 
time and cate in his department of busi­
ness, and is rewarded by seeing the Uas- 
peraux River yielding the largest num­
ber of salmon and herring it has yielded 
for many vears.

The lobster yield in localities and un­
der tiie present regulations in regard to

close season and size limits, is decidedly 
on the increase.

There has been a lively fishing trade 
going on this year between tne Valley 
and Boston and Digby markets. Mr. 
Weaver, of Port George, recently cap­
tured a halibut weighing two hundred 
and seventy pounds. It is to be re­
gretted, however, that shad in Kings 
County have become practically extinct.
The overseer reports that this is owing 
to the capture of spawn shad in " the 
Annapolis and St. John rivers. Tin- 
lack of this fish is especially fell in 
Scott’s Bay and other spots where the 
industry had become one of the chief -
sources of livelihood.

The catch of other fish than shad this 
year has exceeded by one thousand the 
catcli of anv previous year in Kings 
County, and the outlook is promising.

NEW FISHING REGULATIONS.
A new regulation governing fishing for 

black liass, speckled trout, pickerel and 
maskinonge has been adopted, which 
provides that no small or large-mouthed 
black bass less than ten inches in length; 
no speckled front less than six inches in 
length; no pickerel (dote) less than 
fifteen inches in length, or no maskin­
onge less than twenty-four inches in 
length shall lie retained or kept out of 
the water, sold, offered or exposed for 
sale, or had in possession in Canada. 
Any fish mentioned of less than the min­
imum measurement named are to be re­
turned to the water whence taken, alive 
and uninjured.

LARGEST SALE 
IN THE WORLD

SARDINES
Choicest Small Fish.
No Bones or Scales.
Purest Olive Oil.
Handsome Wrapped Can. 
Patent Opener, No Solder.

THEY ARE THE STAHDARD

JOHN W. BICKLE 8 GREENING, Hamilton, Ont.
Canadian Agente

King
Oscar

A
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- CODFISH -
Are you offering to your customers the new ACfldifl. OflC=pOUnd FflblctS. 
If not, why don’t you get your share of this trade ? You will be wonderfully sur­
prised to find the enormous business to be done with this line, which we guarantee 
to be all Pure Atlantic Codfish ; and

STRICTLY FREE = FROM BONES
Write us to send you further particulars about this line. It is packed in convenient 
and attractive form. Order by name-----

Acadia one-pound Tablets
BLACK BROS. & CO., Limited

HALIFAX, N.S., CANADA
AGENCIES:

A. H. BRITTAIN <£ CO., Board of Trade Building, Montreal 
REGINALD LAWSON, Winnipeg, Man.
CHAS. MILNE, Vancouver, B.C.

llWVWlAS

WORKS LaHave, N.S.

FISHING STA TIONS Mecatani, Labrador
Mutton Bay, Labrador

)VER L£>k

SALMON

SEASON OF 1905

CLOVER LEAF
BRAND

FRASER RIVER SOCKEYE SALMON
THE MOST POPULAR BRAND OF SALMON ON THE MARKET

ARROW SIS™LET
BRAND

THE BEST
MEDIUM PRICED 

SALMON OFFERED 
TO THE JOBBER

Toronto, 
Montreal, 
Quebec City, 
Hamilton, 
London,

BROKERS
- Chas. E. Kyle 

J. Alex. Gordon & Co.
- Joseph Winfield

- - Alfred Powis
- D. C. Hannah

Kingston, 
Ottawa, - 
Winnipeg, 
St. John, 
Halifax,

D. Stewart Robertson & Co.
- - J. Moffat Ross

- Ashley & Thompson
- - J. Hunter White

- Grant, Oxley & Co.
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We beg to advise the Grocers of the 
Dominion that we are making 

the finestThere’s a Reason
WHY THE PEOPLE USE

UPTON S JAMS MILK CHOCOLATETHEY WANT THE QUALITY

produced in the world, and are using 
pure Canadian Milk.Theres 

a Reason
WHY YOU SHOULD SELL

UPTONS 
JAMS

YOU WANT THE PROFITS

AWar^H). PAJLIS **

UPT ONs

WOERRY

ORDER FROM YOUR JOBBER

General Agent for Canada :

J. S. CREED
Board of Trade Building

MONTREAL
153 Upper Water Street

HALIFAX, N.S.

(Maple Leaf Label)

Absolutely Pure.

THE COWAN CO., LIMITED
TORONTO

r ....... ^ -0V;Ui

PROMINENT
Country Chocolite

REASONS
Are You Selling Them? WHY

Motts STEWART’S
“Diamond”

and CHOCOLATES
“Elite” should be in stock

CHOCOLATE Better Material
Canadian merchants Have found Better Made
MOTT'S Chocolates the roost re­
liable and satisfactory floods in their Better Recommended

most profitable. therefore you had
Better Order

John P. Mott (El Co. THE.

HALIFAX, N.S.
SELLING AGENTS: STEWART COMPANY

J A. TAYLOR R. 8 MoINDOE JOS. E. HUXLEY
Moxtheal. Toronto Wuurino.

LIMITED
TORONTO

60



August 18, 1906 THE CANADIAN OROCER

BUYERS ! ATTENTION.

1 lb. Tins - - 31c.
2 lb. Tins - - 60c.

afbdeMaf
U

M
Pure, Rich,

Delicious
|l,,D,klarceau. M°N . 1
SS,y GUARANTCEDJvJa

When you buy “Le Cafe” de Madam Huot
you know that you have the best possible value for the money.

When you sell Madam Huot’s Coffee
you know that you give satisfaction to your trade, and realize at the same time a legitimate profit.

When I advertise Madam Huot’s Coffee
I know that it will please the consumer as well as the merchant, because it has the highest quality,

without which advertising would only lead to ruin

From Japan Ex. Str. “Nicomedia," via Portland, Oregon.

12 Half-chests Condor IV Japan, 2nd lot 
50 “ “ V “ 3rd “
16 “ “ X “ pan tired
50 “ “ XXXX “.....................................

The finest in leaf and quality for the money.

25-40 lb. Boxes, HMD A A choice Japan at 
10 Half-chests, Blue Jay, Early crop, basket tired Japan, at

A beauty in leaf and cup quality.

100'SQ lb. Boxes, Condor XXX .....
Prices being lower in Japan, I am importing better teas for the price, rather 

you cheaper goods—so that when you handle “CONDOR” to retail at 25c., 30c , 35c., 
50c.—you havenhe best the market ever saw.

27V
. 27 he.

. 19V.
than give 
40c., and

ASK FOR SAMI IS! IT PAYS.

DWk M A nAr All 261 363 St. Paul Street. MARCEAU MONTREAL
61
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During the Hot Weather

VAN HOUTEN’S COCOA
Soothes the Tired Nerves

Mr. Grocer, please test this for yourself. Your customers will 
appreciate the suggestion also.

n . , (J. L. Watt & Scott, - - TORONTO
Dominion Agents j Watt Scott & GootiACKK, - MONTREAL

ntnEsisTiBijr 
DEL MCIOUS

2*1. Y

A QUICK, STEADY AND PROFITABLE 
ACCOUNT FOR ANY DEALER. 
ADVERTISEDÏEVERYWHERE

Sl'K iai WII.IIISAII A:. I M- : Howe M- I ntyre & Co.. Mont real, Que. ; D. H. Rennoldron, 
Montreal. One , Tin* Duml^.nt Co., i/n. l,.-. . IM/ : The F. f Cut le «U Ottawa, Out.: The 
lluvi.lHOn ,v Huy l.imiteil, Toronto,Out.: lialfour ,t Co., Humilton. Ont.; h.lwurd A.lume> l
London, Out. w' S Clwwnou. St. John, NU.: Jaw» S. Creed, Halifax, N S lTOePaulin Cham;

innipeg, Man.: Kelly, JluugluK & Co., Vancouver, B.C. SKND FOR A SAMPI-r.uers Co., Winnipeg
LAMONT, CORLISS & CO., Agents, 27 Common St., MONTREAL

MARKET NEWS FROM TRINIDAD.
(■onion, ( 1 null cV < o., I'oil of S|>;iin, 

Trinidad. write, under (lute of -filly 27. 
tluit stocks of nearly all American food­
stuffs are much smaller than usual, Imt 
that demand is entirely of a retail nature 
and the market dull and inactive in con- 
sei|iienee. The demand for pork and 
lard is restricted, and prices continue to 
weaken. Fork loins, ribs, heads, etc., 
are, however, saleable at lull prices.

Canadian split peas are getting scarce 
and improving in value, and there is an 
improved demand for oats. rl here have 
been no landings of Newfoundland fish 
for some time past, which description 
would now sell readily. For scale, as 
well as most kinds of pickled fish, there 
is but a restricted demand at present, 
and prices are nominal.

The cocoa trees have been pretty well 
cleared, and pickings will be on a small 
scale during I lie next two or three 
months. Weather conditions have been 
favorable for the young crop, which is 
progressing satisfactorily and giving

promise of good returns in the last 
months of the year.

THE NEW SUGAR INDUSTRY.
The Keystone Sugar Co. have bought 

the harbor docks, warehouse and land 
of the Whitby Harbor Co., a splendid 
site for the sugar company, with ship­
ping facilities. The establishment of 
this involves an expenditure of at least 
half a million dollars. The town voted 
.$25,000 to be paid when sugar is made. 
Beets have been extensively grown for 
the last three years, and the farmers of 
York. Ontario and Durham counties will 
supply the factory next season. A thou­
sand acres are under crop at the present 
time.

CATALOGUES, BOOKLETS, ETC.
The official prize list of the Frederic­

ton Exhibition just to hand is deserv­
ing of special mention. The lists are 
.long and full, and ought to induce very 
many exhibitors to take advantage of 
the Fredericton Exhibition, which is to 
be held this year on September 21 to 27 
inclusive.

We Help You
Sell

J PERFECTION

: Ey9$o^d<
< V M0CN£ V bISCLIT ÂC/.NDY C.:
$ sn-Trtjko c^NflCi

We advertise extensively, show­
ing the people the merit of the 
goods and telling them that 
grocers keep a stock.

Perfection
Cream
Sodas

are therefore placed on your 
shelves with a good reputation 
ahead of them. That means, 
the initiative is taken by the 
public. Are you in line for 
SUCCESS ?

TBl Mooney 
Biscuit & Candy 

Company,
LIMITED,

Stratford, - Canada.



August 18, 1906 THE CANADIAN GROCER

TRADE GOES
With the Grocer who goes with 
the goods. That is why some 
dealers who have stuck to

Southwell’s 
Jams and “

«T M£AT STEAKS CUTin' 
CUHflIESGHAVH5. GAMES

.DIRECTIONS

sfciysjMB

Easa a

Lorimer’s
Worcester­
shire
Sauce

N

Find their customers on the alert 
to buy the reliables. Have you 
introduced Southwell’s yet ?

A High-grade English Sauce—good 25 
cent value—to retail at 10 cents. Good 
money in it too for the grocer.

Frank Magor& Co.,
Canadian Agents MONTREAL

THE ROBERT GREIG CO., Limited
WHITE SWAN MILLS

TORONTO

K.

mu...... nui»iiiiiiiimi'm111111111

it O CO A
.. immmmülïï

A TRADE WINNER
FOR GROCERS.

THE WALTER M. LOWNBY COMPANY.
No. 447 Commerdel Street, BOSTON. MASS.

CANADIAN BRANCH ; 830 St. Paul St., Montreal

The lull flavor 
the dellclou» qual­
ity, and the ab­
solute purity of 
Lewney'a Cooes 
distinguish it from 
all others. It it a 
natural product ; 
no " treatment " 
with alkalies or 
other chemicals ; 
no flour, starch, 
ground cocoa 
shells or coloring 
matter ; nothing 
but the nutritive 
and digestible pro­
duct of the choic­
est Cocoa Beans. 
A quick teller and 
a profit maker for 
dealers.

“MADE IN CANADA”
The Best Cereal Food to Eat, and 
the Best Cereal Food to Sell is

Shredded 
Whole Wheat,

It is made in two forms. Shredded Wheat
BISCUIT and TRISCUIT.
TBISCUIT is a CRACKER, not a " break­
fast food.” It is used as toast in place of 
ordinary bread toast, and for all purposes 
for which the common white cracker of com­
merce is used.

Shredded Wheat BISCUIT is the standard 
wheat food of the world, delicious for break­
fast, or for every meal for every day in the 
year. It contains all the nutriment in the 
whole wheat in digestible form. A good 
seller all the year round.

The Canadian Shredded Wheat Co.,
NIA6ARA FALLS CENTRE, ONT. *»*
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♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦
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i
Tommy Atkins 

Interludes
l

Little Tommy Atkins,
You’re a wonder with a gun.

You can march or tight all day + 
And think it only fun ; j

With the armies of the world ♦ 
You're ready to compete ^

If you’ve only had for breakfast ♦
A dish of Orange Meat.

{To he continued).

X True Enough !
♦ True Enough!
+ and what suits “ Tommy ” suits the
+ rest of the human family.
♦

: Orange 
\ Meat
x

is in a class by itself. Some grocers 
are dropping other breakfast foods 

♦ and are giving their attention chiefly 

to Orange Meat. It is certainly 
worthy of every Grocer’s attention, 
for to be allied to it is to be allied to 
Profit and Sure Sales. If you have 
not ordered, write us to-day.

The Frontenac 
Cereal Co., Limited

I KINGSTON, ONT.

♦♦♦♦♦♦♦♦♦♦♦«

Flour and Cereal Foods

GRAIN RATES REDUCED.
UK Railway Commission have is­

sued an order which requires the 
Grand Trunk and Canadian Pacific 

Railways to make a general reduction in 
rates from Ontario points to Montreal 
on grain and grain products for export 
The action is a result of a complaint 
from the Dominion Millers’ Association. 
It seems that from the Western States 
to Montreal for export what is known 
as the Philadelphia rate has been charged 
whereas shippers from Ontario to Mont­
real have had to pay the New York rate, 
which is two cents higher.

According to the new arrangement the 
percentage charges from Ontario will he 
reduced more nearly to a par with those 
ruling in the 1 ’idled States. In addition 
grain rates from Ontario to Montreal 
for export must he on the same basis as 
from the Western States to Montreal, 
the New York basis still applying to 
Portland and St. John. The effect of 
the order will he to place the Canadian 
miller on an equal footing in respect to 
railway rates with the miller in the 
Western States, who is competing with 
him in the European market.

It is thought that the reduction will 
benefit the farming community of Ont a 
rio as much as the millers, since it will 
enable millers and grain dealers to pav 
a higher price for grain. Montreal will 
also benefit as traffic which formerly 
went via New York or other United 
Stales seaboard ports can no* he ship­
ped advantageously via Montreal.

POOR TRADE RETURNS.
The figures of trade between Canada 

and Australia for the past year, accord­
ing to 1). II. Ross, commercial agent to 
Australasia, are disappointing. Imports 
from Canada were valued at £222,0111, a 
decrease of £120.Olio. TI L dccreas- is 
due to the reduction in imports of flour 
and cereals. Australia has got over her 
had seasons and is now exporting cereals 
largely. There has been, a steady in­
crease, however, in some lines, such as 
hoots and shoes, drugs, medicines, per­
fumery, preserved fish, oilmen’s stores 
undressed timber, etc. Australia’s ex­
ports to Canada increased by £5.000. 
A new law has been passed in Australia 
requiring sacks containing wheat or oats 
to he of a standard size.

DEATH OF VETERAN MILLER.
Mr. David Plewes, for years in the 

flour and grain business at Toronto, died 
on Aug. 13. Mr. Plewes came to Canada 
from Yorkshire, Eng., in the early fif­
ties to engage in flour milling near 
Burlington, On tv In 18(19 the mills were 
enlarged and moved to Brantford. Four­
teen years ago Mr. Plewes became first 
secretary of the Dominion Millers’ Asso­
ciation. which position he held until he 
was sent to England some years later 
as the representative of a number of 
Ontario millers. In 1895 he returned 
from the Old Country and commenced 
business in Toronto as a grain

61

and flour merchant with offices in the 
Board of Trade, of which he was a mem­
ber.

FRAUDULENT OATS.
According to Edgar Tripp, Canadian 

commercial agent to Trinidad, an infer­
ior oat is being offered as “genuine 
heavy Canadian,” which is not a Cana­
dian oat at all, hut what is termed in 
the United States “Clipped American 
No. 2.” These oats are put up in imi­
tation Canadian bags, and the deception 
is completed by each hag being marked 
“entered for drawback,” the lettering 
only referring to the bags. Thus artful­
ly prepared for consumption abroad, the 
shipments proceed from New York, 
while the reputation of the genuine pro­
duct is correspondingly damaged.

CANNOT COMPETE.
Additional sub-ports of entry to Can­

ada through the State of Montana have 
been denied the Great Northern and 
Northern Pacific Railroads. Both in­
terests are anxious to secure a share of 
the grain traffic resulting from the open­
ing up of new lands in the Provinces of 
Assiniboia, Saskatchewan and Alberta, 
and increased facilities of this kind 
would enable them to enter into active 
competition with the Canadian Pacific 
anil the proposed Grand Trunk Pacific 
loads in the transportation of wheat to 
the eastern seaboard.

CEREAL NEWS.
The Sarnia Cereal Co. will manufac­

ture and sell oatmeal and other grain 
products. Its capital is $20.690.

By judgment of the court, C. .1, Hurt, 
miller at Carberry, Man., has been or­
dered to pay an eastern firm a sum 
amounting to nearly four thousand dol­
lars with costs for breach of contract 
on a flour order.

Prof. William Saunders, director of 
the Dominion Experimental Farm, is 
now making his annual tour of inspec­
tion through the Northwest. Ilis re­
ports wired to the Government Depart­
ments, Ottawa, indicate that this year’s 
crops are the most promising he has 
ever seen.

Western crop reports continue uniform­
ly encouraging. Unless something oc­
curs to prevent t/he realization of pres­
ent prospects the west will have much 
more than an average crop, and the esti­
mate of one hundred million bushels may 
easily be reached, with correspondingly 
large yields in coarser grains.

NEW COMMERCIAL TREATY.
In view of the prospect of heavy losses 

from the Chinese boycott, and the deci­
sion of the German Government to end 
the tariff arrangement under which the 
United States and Germany now oper­
ate, President Roosevelt has partially 
decided to negotiate an entirely new 
commercial treaty with Germany.
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A Grocer’s Bank Account
HOW TO SWELL IT.

INCREASE your business by selling a better 
quality of flour.

INCREASE your PROFITS by handling our 
celebrated FIVE STARS and THREE STARS 
flours. a

They give MORE and BETTER bread than any 
other.

The loaf will have the genuine MANITOBA 
FLAVOR.

We have the most MODERN MILL in CAN­
ADA and practical and experienced HARD WHEAT 
MILLERS.

Selected, Government-inspected Manitoba Wheat.
Capacity 1,200 bbls. per day.
Delivered prices on application.

I Like Horn ail. . . . .  Hilling; Co.
# LIMITED

i GODERICH, > ONTARIO.

1

*
*I
*
*
#
I
*

is

CANADA’S STANDARD
FOR

REFINED SUGAR

Manufactured by

THE

CANADA SUGAR REFINING GO.
LIMITED

Montreal

BATGER’S

MIXED
PEELS

No loss in weight, pre­
pared entirely by ma­
chinery, never touched 
by hand. Are asked for 
by the housewife, being 
ready for use as soon as 
opened. Are always 
fresh and tasty. They 
WILL SHOW YOU A

good profit and 
give satis­
faction.

l/*-Vb. and 1-lb 
DRUMS

SURE
to include 

this in your

FALL ORDER 
FOR PEEL
from your jobber.

AGENTS
ROSE & LAFLAMME

MONTREAL
and

TORONTO

ABOUT
HALF
THE
MAPLE
SYRUP
SOLD

has the words “Imperial Brand 
Maple Syrup” on the label—all 
the trouble comes of the other 
half.

Which “half' are you selling?

ROSE A LAFLAMME, Agents, Montreal
65
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Tobaccos, Cigars, and Smokers*
*»
* A DEPARTMENT FOR

Accessories \

K

RETAIL MERCHANTS.

KEEP TOBACCO FRESH.

THE retailer should strive above all 
things to keep his stock of tobac- 
eo fresh, it does not follow that 

he need keep a large supply on hand; in 
fait, a small stock is preferable—as 
small as will allow for fair variety. If 
he is not overstocked lie is in a position 
to turn it over frequently and there is 
only a small chance of any of his bulk 
tobacco and cigarettes growing stale.

It is strange, hut true nevertheless, 
that tiie smoker occasionally strikes 
something stale in the most up-to-date 
tobacco stores. Perhaps it is a package 
of cigarettes or a plug of tobacco. Pos­
sible tlie stock was poor in the first 
place Nine chances out of ten, however, 
it is old stulf. The grocer or general 
merchant who makes any pretension to 
keeping a tobacco department must see 
to it 1 hat none of his customers have 
reason to complain on such grounds. 
Stale tobacco hinders sales and what is 
more it soon gives him a bail reputation 
which inevitably spells ruin to Ins to­
bacco department.

Every grocer should he careful to have 
his tobacco department stocked with 
choice fresh tobacco and keep it fresh at 
all costs. A good motto for the small 
storekeeper in his tobacco business is, 
•Keep a little but keep it good.”

U. S. TOBACCO MANUFACTURES.
To summarize the latest returns fiom 

11„- I . S. tobacco industry for' the 
fiscal year ending June 30, 1005 I1-very
hrancli of the industry has shown pro­
gress sufficient to more than wipe out 
the reverses of the season 1903-’04.

Last year there was a decrease _ in 
the cigar indust rv of 22,573,633. This 
galling decrease has been wiped out by 
an increase of 135,620,437 in a total out­
put of 7,589,337,267, against a total 
output of 7,461,316,776 in the fiscal year 
ended June 36, 1664. The decrease in 
1963-’U4 was cut down by the large in­
crease in the production of little cigars 
amounting to 56,345,037, and of full- 
fledged cigars amounting to 153,442,714. 
The best month in the present fiscal year 
was August, 1904, closely followed by 
June, 1905.

The output of cigarettes also increased 
by 141,529,802 in a total output of 
3,235,103,871; the production of manu­
factured tobacco by 5,838,166 lbs. in a 
total production of 331,849,110; and the 
production of snuff by 974,281 lbs. in a 
total production of 21,131,861.

NEWS OF THE TRADE.
10. Tripp, tobacconist, Trenton, has 

advertised his business for sale.
Nap. St. Amout has been appointed 

curator to T. Davis, tobacconist, Mont-# 
real.

Wils & Michaud have been appointed 
curators to J. Richards, tobacconist, 
Montreal.

TRADE INQUIRIES.
UK following inquiries for Cana­

dian trade have been received at 
the Department of Trade and 

Commerce, Ottawa. The names of the 
firms making inquiries with their ad­
dresses, may be obtained on application 
to the Superintendent of Commercial 
Agencies, Department of Trade and Com­
merce, Ottawa.

869. Inquiry is made for the names of 
Canadian paper mills making "long ele­
phant” 22 inches wide, 16 oz. and 12 oz.., 
of 12 yard lengths.

f>71 A London firm wish to hear from 
Canadian exporters of caviare.

386. A London firm of importers of 
butler, cheese, tinned provisions and 
other produce wish to get into touch 
with Canadian shippers of these lines.

881. The export agents for a Nor­
wegian firm manufacturing safety and 
sulphur matches wish to do business in 
< ’anada.

881 A Cape Town live stock importer, 
who is the contractor to the Table Hay 
Harbor Hoard, and the German Govern­
ment in German Last Africa, desires to 
get into communication with large 
breeders of horses and cattle.

885. An English firm offering good re­
ferences are desirous of obtaining the 
representation of Canadian shippers of 
tallow, oil seeds, canned fruits and pro­
visions and fruit pulp.

886. A Copenhagen house is seeking the 
representation in Denmark of a good 
Canadian oatmeal mill.

889. "A Coventry firm are desirous of 
healing from Canadian houses which im­
port neckwear, tapes, confectionery rib­

bons, 5-inch scarves, and similar goods 
which may be made in ribbon looms.

891. A Cardiff firm state they are in a 
position to handle large consignments of 
apples, in the best condition and well 
packed.

892. Inquiry is made by a Newton- 
Addot firm for Canadian consumers of 
china clay and ball clay.

896. A firm of London importers would 
be pleased to receive samples of Cana­
dian bailey of the second grade (for 
brewing purposes) with quotations per 
118 lbs. ex. steamer London.

897. A firm of He]fast ginger ale man­
ufacturers wish to appoint sole" resident 
agent for Canada.

SHOULD QUOTE C. I. F. PRICES.
Canadian exporters can afford to take 

a lesson from European competitors in 
the matter of quoting prices. In Eng 
land and many continental countries, it 
is the customary thing for an exporter 
when quoting a foreign customer to 
quote c.i.f. prices; in other words, to 
make up a schedule of prices including 
cost of ocean transportation and all 
other charges to the consignee’s port. Un­
fortunately this custom is not always 
observed in Canada. The manufacturer 
is inclined to send out his regular dis- 
count sheet with all quotations f.o.b. 
shipping point, or possibly sailing port.

To a foreigner with little or no con­
ception of distances and freight rates 
in this country such quotations are 
meaningless. A liberal discount will 
not make much of an impression on him 
if he has to pay in addition to the cost

All First-Class Grocers
Handle

OLD CHUM
Cut Plug Smoking Tobacco

1

It’s a Trade Bringer. «1

66



August 18, 1905 TOBACCOS and cigars The Canadian Grocer

J. BRUCE PAYNE, LIMITED, Mnfrs., Granby, Qjae.

We are making Cigars that we know to be the best at the money made. 
So positive about this are we that we back up our convictions with our money. 
No dealer can lose on Payne’s Cigars need ev r cut their price. These Cigars 
are fully advertised, and as a consequence are well known. They are the safest 
Cigars and the most profitable. Then how can you ever pass over our standing 
offer ?

1,000 Cigars, express paid. Money back 
for unsold stock at the end of 3 months

Our PEBBLE (5-center) and PHARAOH (10-center) should form a
part of every order.

Tobaccos have come and gone. T. 4 B. stays. 
Some grocers have been brought to selling T. & B. 
through smokers asking for it. Other grocers have 
worked up a big trade through advertising T. 4 B. 
in their local papers and by tastily displaying their 
stock. No end to what you can do with a good article 
like T.4B. Half your customers are smokers. Enrol 
them as T. 4 B. buyers. It is not hard to do.

THE GEO. E. TUCKETT 4 SON CO., Limited,

Good Old T. (Q. B

67
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of the merchandise some unknown ex­
pense for delivery to shipping port, 
cartage to the vessel and then for ocean 
freight. Even when the manufacturer 
insists upon naming f.o.b. factory prices, 
very often he doesn’t take the trouble to 
submit calculations from which his cus­
tomer can estimate freight charges, in 
short his method is one that makes it 
as difficult as possible for a customer 
to ascertain the cost of goods delivered 
at his door.

OGILVIE FLOUR MILLS CO. ENTER­
TAIN.

ONE of the most liberal and appro­
priate courtesies ever extended by 
any corporation to a body of 

business men closely identified with its 
trade was that of the Ogilvie Flour 
Mills Co., Montreal, through their vice- 
president and managing director, Mr. F. 
W. Thompson, last Thursday, August 
10, to the Canadian Association of 
Master Bakers and their ladies and co­
workers. On the invitation of the Ogil­
vie Flour Mills Co., the C.A.M.B., who 
had held their fourth annual convention 
in Ottawa, were brought from Ottawa 
to Montreal in a special C.P.It. train. 
About three hundred delegates were met 
at the Windsor street station by Messrs. 
F. IE Hanson, S. Ogilvie and Lieut.- 
Col. Label le, and cabs were taken to the 
offices, laboratories and mills of the 
company. After an inspection of the 
handsome premises and laboratories, the 
work of the latter being explained by- 
Mr. Gray, the company’s chemist, and 
the process of manufacturing Hour at 
the up-to-date mills being studied with 
interest and profit, a return trip was 
made to the Windsor Hotel.

Here a splendid luncheon had been pro­
vided. The dining room was very taste­
fully decorated with flags and banners 
and the tables likewise with flowers, and 
in addition to this there was an orches­
tra, which poured forth beautiful music 
during the entire sitting. The menu was 
all that could he desired, and after full 
justice had been done to it by tire merry 
gathering, Mr. F. II. Hanson, of the 
Ogilvie Flour Mills Co., who acted as 
chairman, proposed the toast of the 
King, which was responded to loyally, 
and then Mr. Hanson read a telegram 
from Mr. F. W. Thompson, vice-presi­
dent anil managing director of the Ogil­
vie Flour Mills Co., regretting that he 
was not able to be present at shell an 
important gathering of the master 
bakers, but he extended his welcome on 
behalf of the company and wished them

every success. Mr. S. Ogilvie was then 
called upon to address the gathering, 
which he did in a few well-chosen words, 
and then I.ieut.-Col. A. E. Labelle, the 
local manager of the company, made a 
nice little speech. There were also 
speeches made by Col. McKeown, master 
baker, of Montreal; E. Parnell, of Lon­
don, Ont.; and Jas. Acton, of Toronto, 
after which Mr. F. 11. Hanson informed 
the association that several special cars 
were in waiting to take any who desired 
on a tour around the city.

Most of the delegates and their lady 
friends took advantage of Mr. Hanson’s 
invitation, and the tour of the city’s 
most interesting show places was en­
joyed by all. To many of the visitors 
the trip was novel and a revelation of 
the greatness of Canada’s commercial 
metropolis. All expressed themselves as 
most thankful to the Ogilvie Co. and its 
officials for the splendid outing and en­
tertainment provided. The Grocer’s 
thanks are due to the Ogilvie Co. for 
invitation to join in the inspection of 
offices and mills, and in a later issue 
will be published a full account of the 
mills, etc.

A SUCCESSFUL WESTERN FIRM.

THE first thing to attract the atten­
tion of any visitor stopping off at 
Regina, the present Territorial 

capital and capital-elect of the Province 
of Saskatchewan, is the store of the 
Regina Trading Co., Limited. Situated 
almost directly opposite the C.I’.R. 
depot, it is a striking indication of the 
commercial strides Regina has made 
during the last few years. The store 
itself, which was illustrated in last 
week’s issue of The Grocer, has a front­
age of 128 feet, the largest frontage of 
any store between Toronto and Victoria, 
11.C.

The company was organized in 181)8 at 
a time when I he eyes of the commercial 
world were being turned towards the 
west. The first store built was 5-1x71 
feet and was opened in August, 1898. 
Since then the business has assumed 
such proportions as to necessitate the 
enlargement and rebuilding of the first 
store and a further addition will be 
made next year giving a total depth to 
the building of Hit) feet, with over 
thirty-five thousand square feet of space.

The company carry stock to the value 
of $100,000 and give employment to 80 
employes. The departments run are 
drugs and stationery, boots and shoes, 
clothing and furnishings, dry goods, 
hardware, china and crockery, groceries,

tinsmithing and plumbing. The officers 
of the Regina Trading Co. are: President, 
G. Michaelis; vice-president and general 
manager, J. F. Bole; secretary, A. K. 
Gibbons; director, F. Gentner.

TO REFINE RAW SUGAR.
An interesting announcement in con­

nection with the establishment of a beet 
sugar factory at Whitby, Ont., 
by the Keystone Sugar Co., is 
the intention to manufacture sugar 
from imported raw sugars as well. 
The site at the harbor, command­
ing as it does, water freights from Mont­
real, will enable cane sugar from the 
West Indies and raw beet sugar from 
Europe to be laid down on their wharves 
at Whitby for but little more than at 
Montreal. Equipped with the requisite 
machinery for such refining, the factory 
will be in operation the rest of the year 
when the beet campaign is over, and af­
ford employment for one hundred hands. 
Two hundred will be required during 
the licet sugar period from October to 
February.

SWEETCumin

OcahttES
STANDARD

OFTHE
WORLD

Sen toy all Leadln* Wneieeal# House».

McPOUGALL
Insist upon having ilum.

D. MCDOUGALL& SON, Glasgow,Scotland.

CLA Y PIPES

COME! THERE’S A WAY GO
g To give your business an impetus. Carry good 

lines of profitable goods. Cigars are the goods.

KING BUFFALO CIGARS m

z
are the Cigars. Every smoker knows them ; Every smoker likes them. $35.00 per M. ; express 
paid on sample hundred if cash accompanies order; also on all time orders of Vi M. or over.
KING BUFFALO CIGARS are packed in wax-lined pockets to prevent drying. Smokers, return 
pockets and thereby secure set of fine Art Pictures.

g

CANADA CIGAR CO., Makers, LONDON, ONT.
68
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BRAID’S BEST COFFEE

ib.QNrfîïl''"'

Roasted or Ground, Packed in 1-2-5-10-25 and 50 
lb. Tins, also in Air-tight Fancy Drums and Barrels

BRAID'S BEST is a rich blend of highest test Coffees, has that 
rich, smooth flavor found only in the highest grade Coffees, and 
entirely free from any sharp, bitter flavor.
We want your COFFEE BUSINESS, ALL OF IT, and are
making the lowest possible prices for the high grade of goods handled. 
We a ré direct importers, and know all the sources of supply.
Our specialty is HIGH-GRADE DRINKING COFFEES, which 
are roasted fresh every day, insuring full strength, and fine flavor. 
Every grocer should carry a stock of BRAID’S BEST COFFt E.

Write Us for Samples

WM. BRAID & GO., Vancouver, B.C.

Quotations for Proprietary Articles.
Quotations on staple articles,prepared by our own staff, will be found in the market reports in the centre of the paper.
The following are prices of proprietary articles which are supplied by the manufacturers or their agents. For charges for inserting quotations in this 

department apply to Advertising Manager, Thb CANADIAN Grocbr, at our nearest office.
Aug. 17, 1905. MAGIC BAKING POWDER.

Quotations for proprietary articles, brands, 
eta, are supplied by the manufacturers or 
agents, who alone are responsible for their

Baking Powder.
Ammonia Powder-
Bee " brand, 48 5o. pkgs., per case... .$1 75 
" " 8710c. pkgs, " .... 8 00
" " 10 86c. pkgs, " .... 1 75

Cook’s Friend— Per dos.
Sise 1, in 8 and 4 dos. boxes..................$2 40

" 10, in 4 dos. boxes........................... 8 10
'• 8, in 6 "   0 80
" IS, in 6 "   0 70
" 8. in 4 "   0 46

Pound tins, 8 dos. in case.................... S 00
18-ox. tins, " "   8 40
6-lb. " à " “   14 00

W. H. GILLARD A OO.
Diamond—

1-lb. tins, 8 dos. in case..........................$3 00

tlb. tins, S " "   1 85
lb. tins, 4 " "   0 76

IMPERIAL BAKING POWDER.

Oases. Bises. Per dox
à dos..................... 10c.  00 86
• dos..................... 6-os. .......... 1 75
Idos.................... 18-os.   S 50
8 dos..................... 18-ox.   8 40
3 dos..................... 841b.   10 60

....... 6ft)...................... 19 75

6 dos.......
Sizes. Per dox

5a . ... $0 40
4-ox . ... 0 60
6 " . ... 0 75
8 " ... 0 95

18 " . ... 1 40
13 " . ... 1 45
16 " . ... 1 66
16 " . ... 1 70

V*: ... 4 10 
... I 30
1 Per case

18 " 1 H 56
16 "

4 dos.
JSMKT CREAM BAKING POWDER.

ROYAL BAKING POWDER OO.

Meet PerDoi.
Boyal—Dime.......................................$ 1 O0

“ lib. .................................................. S 90
" bos ........................................... 4 60
“ lib.................................................. 6 75
■■ S lb.............................................  IS 50
•• 5 lb............................................. 15 SO

Sixes. Per Dos.
aenlead'e—Dime.............................f }

•• lot.................................. lie
•• lib........................................... iso
" fa ox. ................................ 4 15
•• lib................................... 5 50
" lib.................................... 16 00
•' 5 lb...................................... » 00

OOEAH MILLS
Oceen Baking Powderwder, 1 lb., 4 " 1 lb.. 5

• I lb., 3
norm, l lU. p»vivi»goo, u«e. .
Cornstarch, 40 pks. in a case 

Freight paid 5 p.o. SO days

“ VIENNA " BAKING POWDER.

.. 1 25 1-lb. tins, 4 doz. in box........
Per doz.

................ $2 85
........ 1 35

Per dos. 4-lb. tins. 4 doz. in box......... ............... 0 75

.. $0 45 
.. 0 90 
.. 1 25

"BEE " BRAND BAKING POWDER.

" Bee " brand, 48 6 oz tins .............. $3 50
.. 0 40 " " 36 10 " .............. 4 CO

0 78 " " 24 16 " .............. 4 50
“ Beaver " brand, 24 16 pks.. ............... 4 80

EAGLE BAKING
POWDER

Per dos.
of 48-5C. tins 80 45 

48-100. tins 0 75 
84-960. tins 3 15 

48-860. tins 8 35

Bine.
Keen's Oxford, per lb............................. $0 17

In 10-box lots or case .................... 0 16
Reokitt’s Square Blue, 18-lb. box — 0 17 
Beokitt’s Square Blue, 5 box lots .... 0 16
Gillett’s Mammoth, £ gross box........... 8 00
Nixey’s "Germs," in squares, pei lb. 0 16 

,r " in bags, per gross 1 85 
" in pepper boxes, 

according to sise.................... 0 08 0 10

J. M. DOUGLAS A 
co. —Laundry 

Blues.
“ Blueol 10-lb. 
boxes containing 
50 pkgs., 4 squares
each.........yer lb. 164c
"Sapphire ’ 14-lb. 
boxes, 4 lb. pkgs.
per lb................... 124c
" Union 14-lb 
boxes, assorted 1 
k 4-lb. pkgs., per 
lb...........................  10c

Blaek Lead.
Reckitt’s, per box.................................. $1 15
Box contains either 1 gross, 1 oz. size;

4 gross, 2 oz., or 4 gross, 4 oz.

JAMES DOME BLACK 
LEAD.

Per gross 
6a size.............fa 40
3a size............  2 50

Borax.
“ Bee " brand, 5 ox., cases, 60 pkgs__ 8 85

' " 10oz., cases, 48 ,r .... 3 35
'* " 16 ox, cases, 48 " ___ 4 86

EAGLE BORAX.
Per do

Oases of 5-dox 5a packages................ $0 45
" 5-doz. 10c. " ................. o 90

Cereals.
Wheat 08, 8-lb. pkgs., per pkg..........  0 08

" " 7-lb. cotton bags, per bag. 0 184

Chocolates and Coeoas.
THE COWAN OO., LIMITED.

Cocoa-
Hygienic, 1-lb. tins............. per dos. 86 76

“ 4-lb. tins..............  " 3 50
" g-lb. tins .................. " 2 00
" fancy tins.................. " 0 86
" 5-lb. tins, for soda water

fountains, restaurants, eta, per lb. 0 50
Perfection, 4-lb. tins, per dos.......... 2 40
Oocoe Essence, sweet, 4-lh. tins,

dos. ............................................ 8 66
Chocolate— per lb

Queen's Dessert, 4 s and 4’s........... $0 40
" re........................... o 41

Mexican Vanilla, i’s and 4’s.............. 0 35
Royal Nary Bock, "   o 30
Diamond, " " ............. o 25

M I s........................ 0 88
Icings for cake— per dox

Chocolate, pink, lemon color, lbs... $1.75 
Orange, white and almond. 4-lbe... . l oo

69
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System
is essential in the management of an up-to-date store. 
Profits must be guarded and clerks made accurate. 
A National Cash Register accurately records every 
transaction where money is handled between customer 
and clerk. A detail-strip prints the amount and kind of 
transaction, whether

CASH SALES 
CREDIT SALES
MONEY RECEIVED ON ACCOUNT 
MONEY PAID OUT 
MONEY CHANGED

together with the clerk’s initial. This detail-strip may be spaced so 
as to show the amount of business transacted during any period in the 
day. Have our representative call and explain our system to you.

NATIONAL CASH REGISTER COMPANY
DAYTON OHIO

Confections

Chocolate—

s boxes............
Per doz. 

.......$2.25
.......1.35

, lbs................. .......3.75
i-lbs............. .......2.25
i-lb. boxes ... .......2.25
4-lb. boxes... .... 1.30

fry'h.

•b0“*............ .... 80 42
"Gold Medal," sweet, i’s, 6-lb. boxes 0 29 
Pure, unsweetened, i’s, 6-lb. boxes 0 42 
Fry's "Diamond," is, 14-lb. boxes 0 24 
Fry’s "Monogram," i's, 14-lb boxes 0 24

Concentrated, I’s, 1 doz. in box 
’s, "
-lbs. " "Homoeopathic, i’s, 14-lb. boxes 

" i’s, 12-lb. boxes
Epps s Cocoa, case of 14 lb., per lb 

Smaller quantities

2 40 
4 50 
8 26
i.y.
0 35 
0 37*

BEN6DORP'8 OOOOÀ

▲. F. MacLaren, Imperial Cheese Co., 
Limited, Agents, Torento.

à lb tins, 4£ doz. to case.......per doz., $ .90
1
ài "

4
" 2 
" 1

JOHN F. MOTT k 00. 8.

K. S. Molndoe, Agent, Toronto.

2.40
4.75
9.00

Per lb.
Elite, i s..................................................80 30
Prepared cocoa, i's to *'s ...................  0 28
Mott's breakfast cocoa, i’s..................  0 38

“ " " i ’s................... 0 35
“ No. 1 chocolate, i’s................... 0 30
" Navy " i's..................  0 27
“ Vanilla sticks, per gross.......... 1 00
1 ‘ Diamond chocolate, i’s and 6’s. 0 23 
" Confectionery chocolate,:21c. to 0 31 
“ Sweet chocolate liquors..20c. to 0 34

WALTER BAKER * OO.,LIMITED.

Per lb.
Premium No. 1 chocolate, 12-lb. boxes $0 35
Aanilla chocolate, 6-lb. boxes............ 0 47
German sweet, 6-lb. boxes ............ 0 26

Per lb.
Breakfast cocoa, 4, i, 1 and 5-lb tins 0 40 
Cracked cocoa, J-lb. pkgs., 12-lb. boxes 0 33 
Caracas sweet chocolate, 6-lb. boxes 0 37 
Caracas tablets, 100 bundles, tied 5 s,

per box .............................................  3 00
Soluble chocolate (hot or cold soda)

1-lb. cans........................................... 0 42
Vanilla chocolate wafers, 48 to box,

per box...................  1 66
The above quotations are f.o.b. Montreal.

WALTER M. LOWNEY OO.

Canadian Branch 530 St. Paul St. Montreal. 
Breakfast cocoa— Peajb.

12-lb. boxes, 6 boxes in case, 1-lb. tins. 40c. 
6-lb. boxes, 12 boxes in case, i-lb, tins. .40c. 
12-lb. boxes, 6 boxes in case,(-lb. tins. .40c. 
6-lb. boxes, 12 boxes in case, i-lb. tins..42c. 
6-lb. boxes, 12 boxes in case, 1-5-lb. tins 44

Sweet chocolate powder—
6-lb. boxes, 12 boxes in case, 4-lb. tins. .32c. 
6-lb. boxes, 12 boxes in case, i-lb. tins. 34c.

Premium chocolate—
6-lb bxs., 12 bxs. in case, i-lb. pkgs. .33c. 
12-lb. bxs., 6bxs. in case, i-lb. pkgs..33c. 
6-lb. bxs., 12 bxs. in case, 1-lb. pkgs. .35o. 
12-lb. bxs., 6 bxs. in case, i-lb. pkgs. .35c.

Medallion sweet chocolate—
3-lb. bxs., 24 bxs. in case, i-lb. pkgs...44c. 
6-lb. bxs., 12 bxs. in case, (-llx pkgs..44c.

Milk chocolate—
3-lb. bxs., 24 bxs. in case, i-lb. pkgs ... 36c. 
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .35c.

Vanilla sweet chocolate—
3-lb. bxs. 24 bxs., in case, |-lb. pkgs. .32c. 
6-lb. bxs., 12 bxs. in case, i-lb. pkgs. .32c.

Tid-Bit chocolate—
6-lb. bxs., 12 bxs. n case, i-lb. pkgs. .30c. 
12-lb. bxs., 6 bxs. in case, i-lb pkgs. .30c.

Diamond sweet chocolate—
6-lb. boxes, 12 bxs. in case, i-lb. pkgs. .23c. 
12-lb. boxes, 6 boxes in case, i-lb. pkgs 23c.

Condenied Milk.
" Anchor ” brand, cases 4 doz., per case $5 00 

" evap. cream, op. 4d. " 4 65

Borden’s Condensed Milk Go.
Eagle” brand......................................... $1 50
Gold Seal " brand ................................. 1 30
Peerless " brand evaporated cream.. 1 20

mgrgÈ

TRURO CONDENSED MILK k CANNING 
OO., LIMITED.

"Jersey” brand evaporated cream
gerc«e(4 doz.)................................ $4 66
Reindeer brand per sue (4 doz).... 6.60

Coffee.
“ Bee ” brand, 1 lb. tins, cases, 30 tins 9 00 

" " 2 lb. tins, cases, 15 tins 8 70
" Beaver” coffee, 24-1 lb. pkgs............. 4 80
"Sun ” brand, 25 and50lb. tins—

Gem, roasted or ground....................0 30
Extra, " "  0 26
Fine " "  0 22
Fancy > " "  0 18

" Beaver ” (ground only compound).... 0 15

THE EBY, BLAIN CO., LIMITED.
In bulk— Per lb
Club House............................................... 0 32
Royal Tava.............................................. 0 31
Royal Java and Mooha........................ 0 31
Nectar ....;.............................................. 0 30
Empress.................................................... 0 28
Duchess.................................................... 0 26
Ambrosia.................................................. 0 25
Fancy Bourbon........................................ 0 20
High Grade package goods—

Gold Medal, 2-lb. tins......................... 0 30
Gold Medal 1-lb. tins......................... 0 31
Kin HeeTl-lb. tins............................... 0 80
Cafe Des Gourmets, ground only, 1-

lb. glass jars...................................... 0 30
English Breakfast, ground only 1- 

1b. tins................................................ 0 If
JAMES TURNER à oo. Per lb

Mecca............................................................$0 32
Damascus.................................................. 0 28
Cairo.......................  0 20
Sirdar......................................................... 0 17
Old Dutch Rio......................................... 0 IS*

E. d. marceau, Montreal. Per lb
Old Crow” Java......................................$0 26

" Mocha................................  0 26
" Condor ” Java...................................... 0 30

" Mocha.................................. 0 30
15 - year - old Mandheling Java and

hand-picked Mocha.....................  .. 0 60
1-lb. fancy tins choice pure coffee, 48

tins per case....................................... 0 20
Madam Huot's coffee, 1-lb. tins............. 0 31

" " " 2-lb. tins............. 0 60
100 lb. delivered in Ontario and Quebec.
Rio No. 1.................................................... 0 16
Condor I. 40-lb. boxes............................. 45c.

" n, 40-lb. boxes.......................... 42io
" m, 80-lb. boxes............................ 871c.
" IV, 80-lb. boxes............................36c.

8. H. à A. 8. EWING'S.
Per lb

Mocha and Java coffee, in 1-lb tins, 30-
lb oasfrw................................................. 32

Mocha and Java coffee, in 2-lb tins, 30- 
lb cases................................................. 29

Cheese.
Imperial—Large size jars... .per dos. $8 96

Medium size jars............ " 4 66
Small size jars................... ' 2 40Individual size jars............  " 1 00

Imperial holder —Large size '* 18 00
Medium size ........................ " lr 00
Him *11 atmm..................................... US

Roquefort—Large size..........  9 40
Smell sise......................... •* 1 40

fi
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The reason why

Benson’s “Prepared” Corn
and

Edwardsburg “Silver Gloss” Starch
should be prominently placed before every grocers’ customers is that it 
pays to sell the BôSt in every line of food products.

Try a display window now is the season when your customers are users of 
these goods. You can make a most interesting and profitable use of 
your stock now. Push them you cannot get anything better in their 

line, for there is nothing better possible to be made.

EDWARDSBURG STARCH CO’Y, Limited
•I Free! St. last,

TORONTO. ONT.

Coupon Books—Allison’s.
For sale In Canada by The Eby Blain Co 

Limited, Toronto. 0. O. Beauchemin & 
FUs. Montreal.
|1, & IS, $5, $10 and $30 books.

Un- Covers and

In lots of less than 100
books, 1 kind assorted. 4c.

100 to 600 books................. 34c.
100 to 1,000 books.............. So.

Allison’s Coupon Pass Book
$ 1 00 to S 00 books....................S cents each

6 00 books..................................4
10 00 
16 00 
10 00
16 00 M ...................................8
50 00 " ...................................18

Cleaner
Per doz 

4-ox. cans $ 0.90 
tax. " 1.36

10-ox. " L86
Quart " 8.76
Gallon " 10 00
Wholesale Agents 

Davidson à Hay, Limited, Toronto.

Fly Pads.

n

Infants
Robinson’s patsnt barley 4-lb. tins| 

■E-lb. tins 
Eb. tins
Ihmm

ESTABLISHED 1858
Weràs:

CARDINAL. ONT.
iaa St. Jesses St..

MONTREAL, P Q.

Jams and Jellies.
SOUTH WELL’S oooDH. Per doz 

Frank Mugor & Co.. Agents.
Orange marmalade................................. SI SO
Clear jelly marmalade........................ 1 8 1
Strawberry W. F. jam......................... 2 00
Raspberry “ “   2 Ü0
Apricot • " “   1 75
Black currant “ ................  — 1 75
Other jams..................................Si 55 1 90
Red currant jelly .................. .-.............. 2 75

T. UPTON A OO.

Compound Fruit Jams-y
12-oz. glass jars, 2 doz. in case, per doz. $1 00
3-lb. tins. 2 doz. in case..............per lb. 0 07
5 and 7-lb. tin pails, 8 and 9 pails in

crate.......................................per lb. 0 06$
7 and 14-lb. wood pails.............per lb. 0 06$
30-lb. wood pails......................... " 0 06$
Compound Fruit Jellies—
12-oz. glass jars, 2 doz. in oase.per doz. 1 00
2-lb. tins. 2 doz. in case per lb............. 0 07
7 and 14-lb. wood pails,6 pails in crate

per lb. 0 061
30-lb. wood pails........................... " 0 06$
Home Made Jams—
1-lb. glass jars (16-oz. gem) 2 doz. in

case...........................per doz. $1 45 1 60
5 and 7-lb. tin pails, 8 and 9 pails in

crate......................................per lb. 0 09
7, 14 and 30-lb. wood pails, 6 pails in

crate......................................per lb. 0 09

Licorice.
NATIONAL LICORICE OO.

5-lb. boxes, wood or paper—per lb. $0 40 
Fancy boxes (38 or 50 stioks)—per box 1 25
"Ringed" 5-lb. boxes.............per lb. 0 40
"Aome" pellets, 5-lb. cans—per can 8 00 

" " (fancy boxes 40) per box 1 50
Tar licorice and Tolu wafers, 5-lb.

cans......................................per can 8 00
Licorice lozenges, 5-lb. glass jars— 1 75

" " 20 5-lb. cans............. 150
" Purity ’’ licorice 10 sticks............. 1 4E

" " 100 sticks.............. 0 73
Duloe large cent sticks, 100 in box................

Lye (Concentrated).
gillett’s PERFUMED. Per case.

1 case of 4 dos.........................................  $3 60
3 cases of 4 doz........................................ $3 50
5 eases or more ...................................... 3 $

71

Minoe Meat.
Wethey's condensed, lier gross net . *12 UU 

per case of doz. net......... 3 UU

Mustard.
UOLMAN'8 OR KEEN'S.

D.B.F., -lb. tins.......................per dos.# 1 40
'• 4-lb. tins..................... ‘ 2 50

1-lb. tins ................... " 5 Of
Durham 4-lb. jar......................... per jar. 0 75

" 1-lb. Jar......................... 0 25
F. D., 4-lb. tins.........................per doz. 0 85

" fib. tins....................... " 1 45

E. D. MAKOKAU, Montreal.

“Condor," 12.1b. boxes—
Hb- tins....................... per lb.$0 35
J-lb. tins................................... " 0 35
1-lb. tins................................... " 0 324
4-lb. jars................................ per jar 1 20
1-lb. jars............................... " 0 35

Old Crow," 12-lb. boxes—
4-lb. tins...................................per lb. 0 25
f-lb. tins................................. " 0 23
I-lb. tins................................ " o 224
4-lb. jars................................ per jar 0 70
1-lb. jars............................... “ 0 25

Orange Meat.

T. UPTON A CO.

1-lb. glass jars, 2 doz. case — per doz# 1 00 
Home-made, in 1-lb. glass jars “ 1 40
Tn 5 and 7-lb fins and 7-lb. nails,per lb. 0 06| 
Uoklen shred marmalade, 2 doz. case.

per do/............................................ 1 75

Piokles
STEPHENS'.

A. P. Tippet A Co., Agents.

Cement stoppers (pints)......... per doz.$8 Sn
Corked ,r " ............ 1 so

Salt.
Cere bos salt, per doz. pkgs. (4 doz. in 

case) ........................................................ #1 45

Soda.
COW BRAND.

WIGHTS.

AKIN6S0

Case of 1-lb.contain

MsSr
Case of 4-b. (coo 

taining 130 pkga ) 
per box, $3 00. 

of 1-lb. and jj-Oase

Cases, 36 15c.
packages.. $4.50 

5cash lots.... 4.40 
(Freight paid. ) 

Oases, 20 25c.
packages.. 110 

5 case lots.... 4.10 
(Freight paid.)

Case of 5c. pkgs. containing " 
box. $3 OU

MAGIC brand

Per case
No. 1, cases, 60 1-lb. packages............ $3 75
No. 2, “ 120 4-lb. “ .............. 2 75
Uo. 3, " {eoj lll .. }..........  175
No. 5 Magic soda—cases 100—10-oz. pkgs.
lease........................................................  2 85
5 cases........................................................ 2 75

Orange Marmalade.
THE EBY, BLAIN OO., LIMITED.

•Anchor" brand 1-lb. glass 
M quart gamgem jam..

. $1 50

. 840

“BEE" BRAND

' Bee " brand, 8 oz., cases, 120 pkgs. ) 
" “ 10 oz., cases, 96 pkgs. }
“ “ 16 or., cases, 60 pkgs. J $3 00

KSaSE .
iStiBBS
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Soap and Washing Powders.
A p. tippet k OO., Agente. 

Maypole aoap, colore............per groes#10 20

Oriole soap..........................    " 10 20
Gloriola soap......................... " 12 00
Straw hat polish................... '' 10 20

Babbitts “1776" 
6-oz.pkgs #3.50 per 
box. 5 boxesa 
freight paid and 
half box free.

Babbitt’s “Best 
soap, 100 bars 
#4 10 per box.

Potash or Lye, bx?
doz., #2 per box.

WM. H. DUNN AGENT.

CHASER 
.___ SOAP

Does the Work

CHASER SOAP.

case........................................... . 40
Special quotations for quantities.

(Fairbank)

gold dust washing powder.

24 25c. packages ................................... on
5 » ioc. ;; ...................................  3 90
100 10c. cakes (Glycerine Tar Soap).... 6 50
1D0 10c. cakes (Sanitary Soap) ............ » 50
100 5c. cakes (Fairy Soap) ..................  3
100 5c. cakes (Capco Soap)..................  3 ™
100 6c. cakes (Scouring Soap)..............  3 90
100 5c. bars (Santa Claus Soap)........... 3 80
100 5c. bars (Clairette Soap)................. 3 »5
100 5c. bars (Mascot Soap).................... 3 43

The above quotations are all on 5-box lots. 
When not more than one box of laundry soap 
b included in a five-box assortment a box of

25 10c. packages or 50 5c. packages of Gold 
Dust washing powder will be included free, 
freight prepaid.

Starch.
EDWARDSBURG STARCH OO., LIMITED.

Laundry Starches— Per
No. 1 White or blue, 4-lb. carton.# 0 05 
No. 1 “ " 3-lb. " 0 to
Canada laundry............................... u U4
Silver gloss, 6-Ib. draw-lid boxes. 0 07; 
Silver gloss, 6-lb. tin canisters ... 0 07; 
Edward's silver gloss, 1-lb. pkg. 0 07 
Kegs silver gloss, large crystal — 0 06
Benson's satin. 1-lb. cartons........ 0 07
No. 1 white, bbls. and kegs........ 0 to
Canada White Gloss, 1-lb. pkgs... 0 tot 
Benson’s enamel.... per box 1 25 to 2 50

Culinary Starch—

Benson k Co.'s Prepared Com — 0 061 
Canada Pure Corn .......................  0 tot

Rice Starch—

Edwardsburg No. 1 white, 1-lb. car. 0 10 
Edwardsburg No. 1 white or blue,

4-lb. lumps.................................. 0 084

“Bee brand starch—
laundry, 64-12 oz. pkg. per case #5 00 

•• “ 32-12 “ per 4 " 2 50
“ corn starch 40-16 oz. pkg. “ “ 3 00

Sun " borated starch, 40-16 oz. pk.
per case....................................  3 00

borated starch, 60 box. 100 lb. keg 0 
" laundry “ 50 “ " “ " 0 w,

«. GenT- “ “ 100 4 200 lb. kegs 0 #6,

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec.
Laundry Starches—

Canada Laundry, boxes of 40-lb. #0 044 
Aeme Gloss Starch—

14b. cartons, boxes of 40 lb....... 0 064
Finest Quality White Laundry—

|-lb. Canisters, oases of 48lb.... 0 05J

:::::::: $8

Lily White Gloss—
1-lb. fancy cartons, oases 30 lb. 0 074
6-lb. toy trunks, 8 in case......... 0 074
6-lb. enameled tin canisters, 8

in ease......................................  0 074
Kegs, ex. crystals, *00 lb............ 0 064

Brantford Gloss—
1-lb. fancy boxes, cases 36 lb.......$0 074

Canadian Electric Starch- 
Boxes of 40 fancy pkgs., per case 2 50 

Celluloid Starch-
Boxes of 45 cartons, per case---- 3 50

Culinary Starches—
Challenge Prepared Com—

1-lb. packages, boxes 40 lb......... 0 064
No. 1 Brantford Prepared Com—

1-lb. packages, boxes 40 lb.........  0 06J
Crystal Maise Com Starch - 

1-lb. packages, boxes 40 lb......... 0 064

BAN TOY STARCH.

10c. pkges, cases 5 doz., per case— 4 7

BT. LAWRENCE STARCH OO., LIMITED.

Ontario and Quebec.

Culinary Starches—
St. Lawrence com starch, 40 lb . 0 064 
Durham com starch, 40 lb............ 0 05|

Laundry Starches—
No. 1 White, 4-lb. cartons, 48 lb.. 0 051

“ 3-lb. cartons, 36 lb.. 0 tof
“ 200-lb. bbL................  0 to
“ 100-lb. kegs...............  0 to

Canada Laundry, 40 to 46 lb........ 0 04
Ivory Gloss, 8-6 family pkgs., 48 lb 0 07

“ 1-lb. fancy, 30 lb.......... 0 07
“ large lumps,1004b kegs 0 06

Patent starch, 1-lb. fancy, 88 lb.. 0 07 
Akron Gloss, l-lb. packages, 40-lb. 0 06

«/• /*/)/ /> ^ mg

SrTOfi3
FOR ALL

HOUSEHOLD PURPOSES.
AXA/NO FACTORED BY

G.E. SUTTON-SONS-6 C?
05B0RME WORKS. BRAnDOfl ROAD.

KINGS CROSS, N.

CouO

OCEAN MILLS.

Chinese starch, 
per case of 4 
doz., #4, less 5 
per cent.

Stove Polish.

^OT torabvXvXvi awû \ox

cxveh^xxess \xv\s -
ih\\otx vs Ximvx vmrwaWtA

Rising Sun, 6-oz. cakes, 4-gross boxes #£*60 
Rising Sun, 3-oz. cakes, gross boxes 4 50 
Sun Paste, 10c. size, 4-gross boxes.... 10 00 
Sun Paste, 5c. size, f-groes boxes— 6 00

small's brand-Standard.

5 gal. tins, per can................................ 4 40
1 “ “ per case............................... 4 90
J.................... ............................... 5 70

1713 ?•&,.
j BALADA CEYLON.

UsSSSESmmrnmmmBr Wholesale. Retail

Brown Label, I s........................#0 80 #0 to
- i'e......................  0 21 0 86

Green Label, l’s and j’s.........  0 22 0 30
Blue Label, l’s, 4’», fs and 4'* 0 30 0 40
Red Label, l's and i’s.............. 0 86 0 60
Gold Label. 4 ".................... 0 44 0 60

Ceylon Tea, In 
1 and 4-lb. lead 
packages, black 
or mixed.

Black Label, l-lb., retail at 86c............#0 19
" *' 4-lb., " " ............ 0 20

Blue Label, retail at 30c...................... 0 33
Green Label. " 40c.....................  0 88
Red Label. " 50c...................... 0 36
Orange Label, " 60c..................... 0 48
GoldLabel, " 80a..................... 0 86

e. d. maroeau, Montreal.
Japan Teas—

“ Condor " I 40-lb. boxes............#0 424
II 40-lb. boxes...........  0 374

" HI 80-lb. boxes......... 0 324

HMD AAA Japan, 40 lb " at............ 0 SO
" AA " 40 " ............  • 874

Blue Jay, basket fired Japan, 70 lbs., 0 86|
“ Condor ” IV 80-lb. 

V 80-lb.
XXXX 80-lb. boxes.... 
XXXX 30-lb. " ....
XXX 80-lb. " ....
XXX 80-lb. " ....
XX 80-lb. * ....
XX30-lb. “ ....
LX 60-lb. per case, lead 

packets (35 l”e and 70 i’s)G 26

0L0NA
PURE Ceylon Tea

1 Condor ” Ceylon black tea in lead packets 
Green Label, is. is and Is.

0 86 at 0 SO
trey Label, 4s, |s and Is,
Mb. cases .........retail 0 80 at 0 S3

0 36 at 0 16
0 40 atO 30

60-lb. cases............... retail
Grey Label, 4*, is and Is.

1_, cases..............retail
Yellow Label, is and Is,
60-lb. cases ..............retail
Blue Label, js, 4s and Is.
60-lb. cases ..............retail
Red Label, 4s, 4s and Is. 
60-lb. cases ..............retail______________________ 0 50 at 0 84
White Label, 4s, 4s and la.
60-Ib. oases...........retail at § 48

is

H. DUNN, AGENT.

Bnameline No.O 38 
4,bxs.,ea. Sdx.

Bnameline No.O 66 
6,bxs.,ea.3dz.

Bnameline 
liquid, bxs,ea.O 80

Blackenêi 6-ib.O 10 
cans, per lb..

Bnameline stove dressing, per doz....... 0 70

•jrnp.
" CROWN " BRAND PERFECTION SYRUP.

Per case.
Enamelled tins, 8 doz. in case............#8 40
Plain tins, with label—

Oases, each 60 l-lb..............................  #0 36
H " 60 4-lb.... 1 ntR
- “ 80 l-lb.... J ................... osf
- " 180 Hb.............................. 0 36

Sib. tins, 8 doz. in case................ 1 90
6 " 1 " "   8 36

10 " i " -   1 86
SO " I "   8 10
(10 and 90 lb. tins have wire handles.)

LUDELLA CEYLON, l'S 
AND i’S PKGS.

Blqe Label, l's............... '........ $0 1U #0 86
Blue Label, i’s.........................  0 19 0 86
Orange Laiwl, l's and i’s .... 0 81 0 30
Brown Label, l’s and i’s....... 0 38 0 40
Brown Label. 1 ■ ................... 0 30 0 40
Green Label, l’s and §s........ 0 86 060
Red Label, is.........................  040 0 60

"GROWN” BRAND

Wholesale. Retail
Red Laoel, l-lb. and fc............9 0 86 #0 60
Blue Label, l-lb. and is..............  0 88 0 40
Green Label, l-lb....................... 0 19 OK
Green Label, 4s.........................  0S0 0 96
Japan, Is.................................... • M ® *

72

Black Teas—" Old Crow ” blend—
Bronzed tins of 10,86,60 and 80-lb.
No. 1................................. per lb.
No. 2.................................
No. S............................... . _
No. 4................................. " 9 SB
No. 6................................. " • 174

Tobaeoo.
THE EMPIRE TOBACCO OO., LIMITED.

Smoking—Empire, 4s, 6s and 12s___ $0 46
Amber, 8s. and 3s............  0 60
Ivy, 7s................................... 0 68
Rosebud, 7s......................... 8 61

Chewing—Currency, 12s. and 64s____ 0 46
Old Fox, 18s......................... 0 48
Snowshoe, 64s..................... 0 51
Pay Roll, 74s........................ 0 56
Stag, 10 oz........................... 0 45
Bobs, 6s. and 12s................ 0 45

" 10 oz. bars, 6Js........ 0 45
Fair Play, 8s. and 13s .... 0 53
Club, 6e. and 12s................. 0 46
Universal, 13s..................... 0 47
Dixie, 7s............................ 0 56

Vinegars.
e. D. MAROEAU, Montreal. Per gal

HMD, pure distilled, highest quality.. $0 334
Condor, pure distilled...........................  0 87*
Old Grow................................................. 0 8S|

Special prices to buyers of large quantities

Yeast
Royal yeast, 3 doz. 5c. pkgs . in ease... #1 06
Gillette cream yeast. S doz .......... 1 06
Jersey cream yeast cake, z. 6c... 1 00
Victoria " doz. 6c__ 1 00

IdoRlOo... Ill

P”/

J
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CANE SUGAR 
SYRUP

We have a very fine lot of Choice Pure Cane 
Sugar Syrup, bright, sweet and heavy.

In Barrels, Half-Barrels,
2-lb., 3-lb., 5-lb., 10-lb. Tins.

fer b rices and samples write te

The Dominion Molasses Co.,
----- — . ■ — ■ - ■ ■ ■ = Limited ...................... * ■■ -

HALIFAX .... NOVA SCOTIA.
Afeots

see. hismn * ce., TseeNre
JSNN W. SICKLE * SBECNINS, NAMLTeN
ere. it. sillessie, lsnssn
jeSEMI GASMAN, WINNISES

UNDECIDED
is many a merchant on the vinegar question. 
Hasn’t time to study it. Don’t try ? Your 
customers will soon distinguish between acid 
vinegars and non-acid vinegars. They’ll soon 
get the “pure fruit ” taste to be found only in

GOLDEN RUSSET VINEGAR
Acid vinegar cannot be compared with fruit 
viregar. Consequently acid vinegar loses its 
hold just as the people become critical. The 
merchant who pre-supposes his customers' 
tastes, soon precedes the merchant who does 
not. Golden Russet Vinegar is made for your 
customers. Three .strengths ; prices propor­
tionate.

THE W. H. WILSON CO., LTD.
TILLSONBURC, ONT.

BOOKS FOR BUSINESS 
MSN . .

TEA MINIS
For Retailing 

Ur JOHN H. BLAKE 
PART I.

The Tee Qeideus of the World. 
Tea from Seed to Leaf.
Tea from Leaf to Cup.
The Tea Martsof the «rient.

PART II.
Bow to Test Teas.
Where to Buy Test.
Is it Wise to flee an Importa­

tion orderf
Bulk v. Package Teas.
How to Establish a Tee Trade. 
Tea Blending.

276 pp.; Cloth.

The lUcUai PaMiihiaf Ce.,
am--------------- ----  - --—Limltfel
W rwBBT ST. »•» rPipwlW

BASKETS
We make them in all shapes and 
sizes. We have

Patent Berry Box
Grain ana Root Baskets, 

Clothes Baskets, 
Butcher Baskets,

In fact, all kinds ; besides being very neat 
ip appearance, they are strong and dur­
able. Send your orders to

THE . . .

Oakville Basket Go.
Oakvlllt, Ont

You are Interested 
In Something

Why not gtt the host items that 
are printed on the subject.

We read and clip thousands of newspapers 
every week — therefore we can equip you 
speedily and economically for a debate,
speech, lecture, essay or anything else requiring 
up-to-date information and more of it than your 
competitors are likely to get.

Terms-100 Clippings, $ 5.00 
250 “ 12.00
500 ** 22.00

1,000 " 40.00
Send for our Booklet which fully explains the 

■cope of the dipping industry.
We have also lists of firms in every branch of 

trade in the Dominion, the professions, club 
members, society, etc., and we are prepared to 
address and mail circulars or letters to these at any 
time.

CANADIAN PRESS CLIPPING BUREAU
832 McGill Street, MONTREAL, QUE. 

Telephone Main 1255.
10 Front 8l EL, Toronto. Telephone Main VOL

■v
Is Honest Goods and 
just the Thing on Which 
to Make or Extend a 
Business.

MclAREN’8
The Best Grocers make 
a point of keeping It 
always In Stock.
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FRUIT
JARS

For

Preserving Time
Factories are all shut down for 
heated months and no more can 
be made until Fall.

ORDER NOW
before stocks break.

Can ship quick

August 18, 1905

‘Perfectly clean from our kitchen to ronr customers."

Perfectly clean means a good deal in food. Your 
customers are particulary about what goes on their 
tables. That is why they discriminate in favor of

Wetheys 
Mince Meat

They know-it* is clean, pure, wholesome and de­
licious. How is’yoiir stock of Wethey’s Mince Meat ?

60 WANS, KENT & CO.
TORONTO

J. H/ Wethey, Limited
ST. C^fHAllWES, ONT.

LEMON
CITRON MIXED

7-lb. Boxes 7*-lh. Tins 1-lb. Cartoons
NEW SEASON S CANDIED AND DRAINED PEELS

ORDER NOW
■—------------------------------------------------------------------------------- 5$ aws ■

C. E.
' ; - , ; "i v.


