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Eddy’s
“fELEQRAPH" j^ATCHE

Is said to be the sincerest flattery. That being so, we 
to feel highly flattered by imitators who, by copyin 
package try to pass off inferior French Matches for

which are put up in packages like the sketch

To IMITATE is FLATTERY,
To COUNTERFEIT is FORGERY.

W© PrOtOCt Jobbers handling our Matches from any" 
drop in price, on stock in hand.........................

The E. B. EDDY CO. :
HULL, CANADA.

BRANCHES AND AGENCIES AT :

ToAnto, Montreal, Winnipeg, Hamilton, 
Kingston, St John, KB., Halifax, 
Quebec, Victoria, EC., St John, EF. 
Melbourne and Sydney, Australia.
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“Standard Goods ?mbe best to Randle”

THESE

Delicious

SOUPS
are most carefully 
prepared_with the

(HOKEST iNCReDieHTS

solidified
Soup Squares

THE

Most Eminent, 
Most Economical, 
Most Profitable.

SOUPS .
'uni can sell

Don’t deal in second-rate goods ; a reputa­
tion for selling the best articles will 
draw the most trade......................

THE

“QUEEN”
OK

Table Jellies
The most highly concentrated. Made only from the finest Gelatine.

E. LAZENBY fi SON, London, Eng.
Canadian Agents,

Arthur P. Tippet & Co
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Congou
The critical tastes of Canadian Tea Drinkers, who appreciate a really good 
cup of tea, demand peculiar excellence, and to retain and increase the con 
sumption of any particular line strict uniformity of quality must be main­
tained. The best evidence that we h ive succeeded in this and that our 
efforts to supply the trade with lines to meet the univers d tastes of the 
public is the very gratifying increase in the demand and the eulogies re­
ceived from our customers from all parts of the country. Honest worth 
and real merit are bound to win.

These teas are put up in 50, 80, and too lb. Metal Lined Cases, and 
in this style qf package the aroma and freshness are retained until the last 
pound is sold. We offer grand values in Early Crop Japans 
and Young Hysons.

W. H. Gillard & Co., ^>1,™ o„iy Hamilton, Canada.
JOHN.MOUAT, Northwest Representative, WINNIPEG, MAN.

FAMILY 
FAVORI" ES

Dal u Kola
Imperial
Russian

Commence the u New Year 99 well by handling the

“ FAN” BRAND OF

Japan, Ceylon,
Congou and 
Young Hyson

Edward Adams & Co.,Ea— Wholesale Grocers
LONDOIT, ONTARIO

BURNHAM’S
CLAM

■

IT IS A GREAT SUCCESS.
Grocers from all parts of the country report that it is a quick seller 

from the start. Order a case from your jobber at once. Every cus­
tomer you sell a bottle to will thank you after using it. Delicious 
Clam Broth can be made from it in one minute, with Hot water.

Three sizes, retails at 25c., 50c., and 90c., in bottles only.
Order from E. S. BURNHAM COMPANY, “Manufacturers.1' 120 Gansevort St., New 

York, U.S A., or JAMES TURNER & CO., Hamilton ; R. H. HOWARD 4 CO., Toronto 
H. P. ECKARDT & CO., Toronto.

ROBT. MOORE, Travelling Agettt, London, Om,

0817
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ANOTHER year has been added to 
the century ; and another volume of 
The Grocer has been placed upon 

our library shelf. It is the seventh volume, 
and with'this issue appears the 6rst number 
of the eighth. The number “seven” is 
looked upon by many as synonymous with 
perfection. But in this instance it does not 
apply. Every yearly volume since the in­
ception of The Grocer has shown an im­
provement over its predecessor ; and that 
for 1893 was no exception to the rule. Take 
it in whatsoever respect you may develop­
ment is evident. Our subscription list during 
the year has increased enormously and 
beyond the most sanguine expectations. True, 
much of this is due to the ubiquitous repre­
sentatives we have ever out on the trail of 
the non-subscriber, but a by no means small 
proportion of the new subscribers received 
during the year has been obtained either 
unsolicited or through the recommendations 
ol travelers, wholesalers and fellow-merch­
ants, all of whom know The Grocer’s value 
and, what is more, are not at all backward 
in proclaiming that they da “ Enclosed 
please 6nd $2 for one year’s subscription to 
THE Grocer. No grocer (or general 
merchant) can afford to Jo business without

it ; neither can I,” is in effect what write 
numbers of men who have either been 
starting into business or who have been 
among the few already in business who had 
not yet become subscribers. The result is 
that to-day The Grocer has not only the 
largest circulation of any trade journal in 
Canada, but it is more widely diffused. 
In every city, town, village and hamlet 
where merchants are to be found The 
Grocer is a weekly visitor, and a welcome 
one at thaL

* * *

With a circulation such as it has the value 
of The Grocer as an advertising medium is 
obvious. Places where the traveler seldom if 
ever penetrates The Grocer is a regular 
visitor, telling its patrons what goods are on 
the market, what they are worth and where 
they are to be found. And if the retailers 
have been quick to realize the value of 
it to them, the wholesalers and manu­
facturers have not been slow to realize 
the utilitarian properties it has for 
them. A glance at our advertising 
columns makes this evident. Pick up what 
other publication you choose, none can show 
such a high class of advertisements, the an­
nouncements of some of the oldest, best 
known and most influential manufacturing 
and wholesale firms in Great Britain and in 
Canada being found in each week's issue of 
this journal The Grocer is essentially 
the trade paper of Canada. But towering 
as it does above its contemporaries, we are 
not yet satisfied. Disintegration would be­
gin if we were. But we are only in our 
youth yet, even if in stature and influence 
we surpass journals that had been in exist­
ence many years before The Grocer made 
its bow to the business world. More than 
once during the past year had we occasion

to increase the number of pages of the paper 
in order that the advertisements should not 
crowd the reading matter. Already the 
work of enlargement for the eighth volume 
has begun, for with this issue The Grocer 
appears as a 48-page paper ; and with this 
number of pages it will be issued weekly un­
til a further enlargement is found to be neces­
sary. Without giving vent to idle boasting, 
The Grocer can safely lay claim to giving 
its subscribers the largest amount of read­
ing matter of any weekly trade paper on this 
continent. Where our Canadian trade con­
temporaries give four to six pages of read­
ing matter we give sixteen, while on making 
a comparison with those published in the 
the United States the result is fifty to one 
hundred per cenL in favor of The Canadi­
an Grocer. So it is seen that we furnish 
our readers with quantity as well as quality. 
These are some of the reasons why The 
Grocer is able to obtain good rates and 
hold its advertisers year after year : It is 
the standard paper of the trade. It posses­
ses readers. Has no acquaintance with 
waste baskets. Does not let its advertisers 
run iL Makes no cut rates. Handles no 
doubtful business. Has no gratuitous cir­
culation. Cannot be worked by schemers. 
Won’t lie either for love or money. Honestly 
endeavors to give its readers matter which 
is worthy their attention. Pays for its read­
ing matter. Expects pay from its readers 
and advertisers. Has no fear, asks no fav­
ors, and simply proposes to go ahead regard­
less of all difficulties, doing what it believes 
to be right, and relying on the hearty sup­
port of the best element in the trade to which 
it is allied.

* * *

As in the year that is past so in the year 
that is to come. The Grocer purposes giv-

We cover the ground from the Atlantic to the Pacific, and have double 
the circulation of any other Journal In Canada.
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ing both advertisers and subscribers all the 
assistance possible, for increase with them 
means increase with us. Our interests are 
too closely interwoven for it to be otherwise. 
In pursuance of the objects which led to the 
launching of The Grocer, we shall con­
tinue to give full and faithful market reports, 
to furnish information of whatever kind may 
be of interest to the trade, and to point out 
pitfalls that may be avoided, and to suggest 
methods whereby the business of our patrons 
may be made more successful.

• * *

The year 1893 will be remembered in his­
tory in one particular at least, and that will 
be in regard to the heavy and probably un­
precedented financial storms which have 
swept over the business world. Canada for­
tunately felt less of the storm than any other 
country; but at the same time she felt en 
ough of it to cause her merchants to take in 
sail. But although the storm has abatrd 
and the outlook is brightening, yet those 
who are in business this year of grace 1894 
cannot afford to lessen their vigilance ; in­
deed, many of them might with advantage 
increase it. And there are one or two res­
pects particularly in which this can be 
done. Shorter credits is one of them. 
In spite of all the advances that have 
been madein this direction there is still room 
for further progress. A five minutes' talk on 
the subject with almost any country mer­
chant will demonstrate this. Then a little 
closer scrutiny of accounts will not at all be 
out of place. Care in buying goods as well 
as sell.ng them on credit will also materially 
assist in building up the profits for the year. 
Close attention to business is of course in­
dispensable, while a well dressed window 
and a judicious expenditure on newspaper 
advertising will help a great deal to keep the 
stock moving. But one thing avoid—don’t 
cut prices. If you do it will come back at 
you like a boomerang, striking you as well 
as the competitor at whom it is thrown.

* * »

Two grocers ran for aldermanic honors in 
the recent municipal contest in this city, and 
one was taken and the other left. Peter Mac­
donald, one of the oldest, most successful 
and respected retail grocers in the city, was 
the successful candidate. He ran in Ward 
One. A. R. Williamson, who offered himsell in 
Ward Four, was the defeated candidate. It 
is to be regretted that the electors of Ward 
Four did not elect Mr. Williamson. He 
would have made an honest and painstaking 
alderman, who, with Mr. Macdonald, would 
have kept a sharp eye on ihe interest of the 
groc-rs of Toronto.

THE DULLNESS OF RAW SUGAR.
OTHING demonstrates how quiet the 
sugar market is more than the back­
wardness of refiners generally on 

this continent in the matter of contracting 
der-tjie next season’s supplies of raw ma­
terial, Nowhere is this more evident than 
at Mbntreal, The Grocer’s correspondent 
in that city being assured on Saturday morn­
ing last by a leading sugar broker that up to 
that time neither of the big Montreal re­
finers had contracted for a single bag of raw 
sugar, whereas last year both of them com­
menced contracting early in December. 
The same gentleman approximated the 
annual consumption of the two establish­
ments in question at 50,000 tons of raw ma­
terial, or, possibly, a little more, remarking 
that at the same date in 1892 quite a fair 
proportion of this quantity had been already 
engaged. This backwardness is attributed 
to a combination of causes. First, the 
general crop prospects of cane sugar in the 
various producing countries seem to be fair ; 
and secondly, the question of tariff modifica­
tion, no doubt, icstrains buyers to a certain 
extent. The Cuban ciop of cane, also, from 
wh:ch United States refiners draw the bulk 
of their supplies, promises to be over the 
average, if anything, and a result of this is 
that the latter are not operating in the raw 
market to any appreciable extent at present. 
This, of course, has an influence on Can­
adian refiners also, for, as the president of 
one of the big Montreal companies, who got 
back from NewYork on Thursday,remarked, 
there did not appear to be any rush to 
secure supplies—this opinion, no doubt, 
being due to his investigation of the position 
at the latter centre.

With regardAo the crops of E.ist Indian 
cane, from which the Canadian refiners draw 
the bulk of their supplies, nothing very 
definite is at hand in Montreal. A leading 
broker there showed the writer a cable, 
stating that the Java crop promises fair, on 
the whole, while his correspondent had no­
thing of a definite nature with regard to the 
output in the Philippines. It is worthy of 
note, however, that the price of raw sugar 
at present is considerably under the ruling 
for the same time last year ; and the fact 
that it is not an inducement to business is 
only another indication of the backward dis­
position which actuates buyers.

It is becoming more and more the case 
every year, however, that no marked anima­
tion or manipulation of the raw sugar mar­
ket occurs until something, one way or the 
other, is known definitely with regard to Ihe 
growing beet crop. This haa now become, 
beyond a doubt, the ruling feature of the 
raw sugar maiket. At present nothing is 
known to a certainty, nor can any reliable 
opinion be formed with regard to the crop 
until May. The expectation, is, however, 
owing to the increased acreage under 
sugar-beet cultivation, that the different

European countries will have a larger out­
put than the year just closed, or, at any rate, 
an equal one. In fact, it is estimated that the 
whole of Europe will produce 8,057,000,000 
lbs. of sugar for 1893-94, or an increase 
over the previous year of 600,000,000 lbs., the 
estimates of the different sugar-producing 
countries being as follows : Germany,'2,865,- 
980,000 lbs. ; Austria-Hungary, 1,719,558,- 
000; Russia. 1,322,760,000; France, 1,278,- 
668,000 ; Belgium, 462,966,000 ; Nether­
lands, 165,345,000 ; and other countries, 
242,506,000 lbs.

In the United States several sections are 
adapted to beet culture, and the probability 
is that ere long it will be one of the largest 
sugar-beet producing countries in the world. 
In Colorado and Dakota the experiment 
has already been proved a success. At one 
factory in Nebraska, also, a return showed 
that 1,900,000 lbs. was produced during the 
past season, and another Nebraska factory 
produced 3,400,000 lbs. of sugar by the 1st 
of December, showing that at the two points 
in question the business has gone beyond 
the experimental stage.

CHARGED WITH INSANITY.
DWARD J. TAYLOR, a tea agent who 
for some months has been a prominent 
figure in Front street, was charged 

with insanity at the Police Court Tuesday. 
During the alternate wet and cold days of 
last week the poor fellow was traveling from 
warehouse to warehouse with his feet en­
cased in a pair of canvas slippers. To some 
members of the trade he told a story to the 
effect that while in Hamilton Saturday week 
last he missed the Toronto train and under­
took to walk home, some thirty-nine miles 
distant. While en route be claims that he 
was arrested on suspicion of be ng the mur­
derer of Mr. and Mrs. Williams. He looked 
upon bis arrest in the light of a huge joke, 
and laughed heartily over it. Taylor was 
remanded by the magistrate for medical ex­
amination. He is an Englishman by birth.

FLORIDA ORANGES.
T appears that the first estimates of the 
orange crop of Florida were too high, 
owing to the damage done by the fall 

storms ; and if the crop aggregates 4,200,000 
boxes, it will be about the top limit. Accord­
ing to Major M. P. Turner of the Florida 
Fruit Exchange, the fall storms blew a great 
deal of fruit to the ground and injured other 
fruit on the trees, by battering it against the 
limbs and thorns, which causes the fruit to 
carry badly, and prices in consequence are 
ruling lower than last year. It is said the 
grower is not netting more than 40c a box, 
while the transportation companies are get­
ting 50c to 60c per box more. It is esti. 
mated that the gross receipts, if calculated 
at 4,000,000 boxes, will give the growers $!,- 
600,000, while the railroad and steamship 
companies will get $2,400,000. Up to last 
week, about 1,200,000 boxes bad been mar­
keted—Ex.
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A DRUMMER SOLILOQUIZES.
Dear Grocer,—Having a little spare 

time on my hands to-day, I thought 1 could 
not employ it better than by writing you a 
few lines, if you see fit to insert them in your 
paper, regarding a few observations I have 
made on business while traveling “ on the 
road.” No person has such an opportunity 
of studying human character and business 
capabilities as a “ drummer," traveling week 
in and week out, meeting a great many 
different faces in different positions in life. 
What grander study can there be than man ? 
And we as travelers meet him in all humors. 
Business good or business bad, we have to 
meet our customers with a smile, no matter 
how heavy our hearts may be, sympathize 
with them in their business troubles or 
otherwise, adjust any error or misunder­
standing with the wholesale house—as a 
great many of our customers 
quainted with any member the house 
outside of the travel r—and areSiçld there 
mainly by his influence ; but, of course. Jk 
has to sell as cheap as any competitor, and' 
meet opposition in a courteous, business 
like way.

I believe retailers, as a rule, if they were 
more conservative in their buying, would 
find it greatly to their benefit in confining 
themselves to several good houses as their 
business calls for. It would make it more 
of an object for the traveler to call on them, 
and they would be better served in every 
way. Take, for instance, a merchant buy­
ing here, there and everywhere, not twice 
in as many months from the same traveler, 
he is not as well served by any means as if 
he were more conservative in his buying. 
We excuse ourselves not calling on him by 
saying it's not my turn or some other one 
has the order. Our regular customers we 
never miss calling on, whether we miss con­
nections or not, or perhaps two travelers 
strike the same town together, each having 
their regular customers, whom they call on, 
getting their orders or not as the case may 
be, and each perhaps wanting to get to the 
next town ahead of the other, leave this 
man uncalled on. There is no person keener 
to sell goods than a traveler, and many are 
the ways and means employed to get ahead 
of each other to do so, and there is an ex­
cuse for partly neglecting our duty in not 
being more particular with such customers. 
Another thing, should trouble ever arise to 
the retailer, is it not better policy for him to 
have had his account pretty much confined 
than scattered all over? Better arrange­
ments and terms can be made for an exten­
sion or being tided over a financial crisis, 
otherwise if bis account is much spread such 
arrangements cannot so well be made. All 
successful business men concede this, and 
all say that some time or other in their lives 
they have found it a benefit and a great help 
in time of need, very few being born with

“silver spoons in their mouths,” that they 
could always do without an obligement.

There is nothing like complete harmony 
between the buyer and seller, and it’s very 
poor policy for a traveler to load a customer 
too heavily with goods if his trade does not 
demand so much ; it’s bound to tell in the 
long run against the traveler that does so. 
Every traveler should have the best inter­
ests of the retailer at heart. It’s our living 
for one thing. I have heard this remark 
from retailers sometimes regarding certain 
travelers : “Oh,he don t care a cent as long 
as he sells the goods whether we sell them 
or not.” The traveler is always working 
for the best interests of the house he repre­
sents, and the wholesale house should have 
complete confidence in him. When that 
feeling ceases to exist between you it’s time 
to dissolve. Sometimes a house may buy 
anf article dear, or it’s quoted less “ on the 

■road.” That price has to be met if even at 
a loss, as it’s “ penny wise and pound fool­
ish” not to do so. It takes all kinds of peo­
ple to make a world, and you will find us a 
mixed lot. One kind of traveler sells to 
retailers, and others should be soured on 
who, being unable to get an order in a town 
from the merchant, tries to or sells outside 
of the trade to hotels or consumers.

I don’t consider that tight, as a rule. 
Such travelers are pretty well discounten­
anced. Retailers say we have the best of it, 
that we are dealing with business men on 
business principles, while they are dealing 
with the general public—farmers, me hanics, 
etc.—and they have to compete with patron 
stores, grange societies, catalogues, trade 
circulars, and price lists, from both retail, 
and some wholesale, houses in our city, who 
send them to both the retailer and the con­
sumer, expecting to draw trade from both, 
or to “ Run with the hare and hunt with the 
hounds.” I have se n price lists and samples 
of both dry goods and groceries in the bands 
of farmers sent out by city houses that can’t 
catch the retail trade, and who make a great 
tirade against us travelers, such extrava­
gance extra prices. Ac., having to be paid 
to keep up->our expenses. Another, and 
more general, source of annoyance, I often 
hear the retailer say he has to encounter, is 
the published price lists and quotations in 
our d*ily papers. It don’t benefit the re­
tailer any, and adds very few more subscrib­
ers, “if any,” as I find nearly every mer­
chant takes a trade journal devoted to his 
special line of business. The Grocer can't 
be beat in its line, nor the Dry Goods Re­
view, Ac., and wholesale prices are not 
given away to the public as they are when 
published in daily papers. The consumer 
often confronts the retailer with quotations 
from the papers, and if he should have more 
than the patrons’ li% per cent, profit, he 
hears of it, of course. Sugar is never quoted 
back, as that is always sold by retailers at 
less than patrons’ profits, I, myself, agree 
with those retailers in saying that trade se­
crets should not be given away to the gene­
ral public so cheaply.

Another source of annoyance to retailers 
is the tea pedlars residing in cities and 
larger towns. They travel every concession 
with their tea wagons, leaving a 20 lb. 
to 40 lb. caddy of tea with every farmer 
known to be good. They don’t ask any pay 
for a year, when they come round again. If

the tea is used, they leave another caddy, 
and if not touched, take it away. They 
usually get good, long prices for their teas 
by so doing, as in every c<se, better tea, 
and cheaper, could be bought from their 
regular merchant, but it is, apparently, not 
looked at in that light. Shoddy peddlers are 
always on the warpath, and numerous are 
the stories than can be told of the poor, 
unsuspecting farmer being fleeced by them. 
Bankrupt stocks are always on the market, 
cutting up trade. They are a great evil to 
trade. Or, perhaps, a city retailer is over­
loaded, and he sends a clerk or so with his 
surplus oldxeck out to some vacant store 
in the coumry for^ month or two, till he has 
it all turned into what cash he can, no 
matter at what prices, apparently. Some, 
seemingly, must have the cash, no matter 
what they sacrifice on the goods ; for the 
present, it is their salvation. I he long credit 
system is greatly the cause of so many 
failures and bankrupt stocks on the market. 
Thousands of pages have been written 
against the credit system, but, in time, I 
think, it will remedy itself. The tendency is 
now for shorter credit all round ; and may 
they gradually get shorter till the evil is 
completely done away with, is the wish of 
every business man, I can assure you. How 
often have we heard the remark, “ If I were 
in business I would not give credit,” or, “ I 
would not do so and so.” That's all very 
well enough if you are able to stand it, but 
when you mainly have to depend on the 
goods on your shelves to pay your debts, 
you’ll find you will have to do pretty much 
as your opposition does, or, “while in Rome, 
do as the Romans do,” or close up shop, or 
be satisfied with a smaller business. The 
cash business, no doubt, is the safest. “ A 
bird in the hand is worth two in the bush,” 
any day. If collections can be made good, 
and at short dates the credit is not so bad, 
as the consumers generally have not the 
cash at all times to pay for their goods. 
Even these patrons, when they want an 
obligation, come and get it from the mer­
chant whom they, by their oversight are 
trying to put out of business. These pation 
stores only pay taxes in the city, and don't 
do the country any good.

All these annoyances tend to make the 
retailer’s life a source of anxiety and worry, 
and from them it comes to us as ttavelers, 
who have the interest of our customers at 
heart. In these days of hustle and bustle 
for the ‘ * almighty dollar ” we have to be up 
and doing. I find the nearer the man or 
woman can go on the straight line of truth 
and virtue the better they will weather the 
storm. The Bible says: “ The wicked may 
flourish for a while ” But the right-doer 
will have his innings at last, and a long one 
it will be.

1 have endeavored to show up the retail­
er's and traveler's difficulties. They both 
have their pleasant sides as well as the re­
verse side. We must remember there is 
not a “ rose without a thorn,” and I think if 
wholesale houses but knew their customers 
better they would not be hard on them. As 
a rule they have a lot to contend against. 
The traveler should always be observant 
for his employer's interest, and keep his 
weather eye on what is going on ; and let 
our motto be like that of the detectives : 
“ We never sleep” (when biz is aroundX

Thanking you, Mr Editor, for trespassing 
so much on your valuable space, I may add 
I am pleased to see so many of your differ­
ent trade journals on my ground taken by 
my customers. I remain yours, etc.,

“A Drummer.’’
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RETURN POSTAGE.

ANY men who are punctilious in 
conforming to business usages often, 
in writing letters to which they ex­

pect answers, fail to enclose stamps to pre­
pay postage on the reply, says an exchange. 
It would be better still to enclose an address­
ed stamped envelope with a written address. 
An inquiry will receive earlier attention and 
perhaps more careful attention if it involves 
but little trouble and no expense to the per­
son addressed than if the latter is expected 
to do considerable work and foot the bill be­
sides. This may seem a small matter—only 
2 cents involved—but the principle of the 
transaction is apt to govern 
the person who is expected 
to reply. He is very apt to 
say to himself, “ Well, if this 
man expects an answer he 
should at least have enclosed 
a stamp.” There is very 
little danger of any one tak­
ing offense at such an enclo­
sure The inquirer who hesi­
tates to enclose a stamp to a 
concern transacting a million 
dollars’ worth of business a 
year because it is such a 
trifle may find upon reflec­
tion that the existence of 
that house depends upon an 
aggregation of twopenny 
profits.

There are salesmen who 
at this time of the year are 
endeavoring to secure posi­
tions with other houses, 
and yet omit the enclosure 
of return postage on the 
reply which they unhesi­
tatingly look for to their 
letter of application. If they 
receive answers to such 
unbusinesslike letters they 
are in luck, and they may 
be sure that something else 
has recommended them 
than their correct observ­
ance ol business civilities.
The amount involved is of 
no consequence. Even if 
letter postage should be reduced to a 
penny, a stamp should still be enclosed to 
insure a reply.

TALKIN’ GOOD TIMES.
Talkin' good times makes ’em good ; man’s 

a fool that frets :
Know the sun’ll rise agen every time he sets!
When the storm is sweepin’ an’ the thunder 

shoutin’ loud,
See the rainbow peepin’ through the winders 

of the cloud !
Talkin’ good times makes ’em good ; ain’t a 

bit o’ doubt,
An’ talk is so amazin cheap, no risk o’ runnin’ 

out 1
What’s the use in grievin ? that don’t make 

it go!
Jes’ keep on believin’, and the Lord'll make 

it so —Atlanta Constitution.

THIS MAN SELLS BISCUITS.
NE of the most enterprising of 

manufacturing firms is that of the 
Toronto Biscuit and Confectionery 

Company, and among those who have given 
a ready hand in the upbuilding of that firm’s 
rapidly increasing business is numbered 
M. Dowsley, whose portrait is herewith 
produced. Mr. Dowsley first saw the light 
of day at the village of Frankville, eighteen 
miles north of Brockville. He commenced 
his business career with A. Card, of Toledo, 
but desiring to better his position, soon 
moved to Brockville, where he entered the 
employment of H. Shepherd & Co., the well

known dry goods merchants. With this 
firm he remained eight years, when be 
entered the employ of W. C. Smart, gents’ 
furnishings, etc., now deceased, also of 
Brockville. About three years ago he took 
the road for the Toronto Biscuit and Con­
fectionery Company, representing them east 
of Toronto. Mr. Dowsley makes his home 
in Brockville, where he is as popular as he 
is over the section he covers.

Grocer—“ Mr. Slopway, do you know why 
the Czar of Russia would make a success in 
the grocery business?” Mr. Slopway—“I 
don’t think I do.” Groeer — “Well, it’s 
because he doesn’t trust anybody.”—Ex.

SELF-DEPENDENCE.
HE eye ol the employer is often worth 

more than the hands of a dozen em­
ployees. In the nature ol things, an 

agent cannot be so faithful to his employer 
as to himself. Many who are employers 
will call to mind instances where the best 
employees have overlooked important points 
which could not have escaped their obser­
vation as a proprietor. No man has a right 
to expect to succeed in life unless he under­
stands his business, and nobody can under­
stand his business thoroughly unless he 
learns the same by personal application and 
experience. A man may be a manufacturer 

but he has got to learn the 
details of his business per­
sonally, he has got to learn 
something nearly every day, 
and he will find he will make 
mistakes nearly every day. 
And these very mistakes are 
helps to him in the way of 
experience if he but heeds 
them. He will be like the 
Yankee tin peddler, who, 
having been cheated as to 
quality in the purchase of 
his merchandise, said : “All 
right, there’s a little inform- 
mation to be gained every 
day. I will never be cheated 
in that way again.” Thus a 
man buys bis experience, 
and it is the best kind, if not 
purchased at too dear a rate.

Among the maxims of the 
cider Rothschild was one, an 
apparent paradox : “ Be
cautious and bold.” This 
seems to be a contradiction 
in terms, but it is not, and 
there is great wisdom in the 
maxim. It is, m fact, a con­
densed statement of what I 
have already said It is to 
say, “You must exercise 
Caution in laying your plans, 
but be bold in carrying them 
out."

A man who is all caution 
will never dare to take hold 

and be successful ; and a man who is all 
boldness is merely reckless, and must 
eventually fall.

There is no such thing in this world as 
luck. There never was a man who could go 
out in the morning and find a purse full of 
gold in the street to-day, and another to­
morrow, and so on day after day. He may 
do so once in his life ; but so far as mere 
luck is concerned, he is as liable to lose as 
to find it. “ Like causes produce like 
effects.” If a mao adopts the proper me­
thods to be successful “ luck ” will net pre­
vent him. If he does not succeed, there are 
reasons for it, although, perhaps, he may not 
be able to see them.—Ex.

*. DOWSLEY.
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CHATS WITH BUSINESS HEN.
6 6 T™X O you know,” said a salesman to 

1 me, the other day, as he thrust 
his hands into his trousers' 

pockets, “ all the unscrupulous men are not 
out of the trade yet.”

‘‘ 1 suppose not," 1 said, “ but what have 
you discovered now ? *’

“ I’ll tell you," he went on. “A' certain 
retailer, whose name 1 am not at liberty to 
mention, wanted to purchase some Epps’ 
cocoa from one of our city travelers, but said 
he would only give a certain price for it. 
The price he stipulated was 2 % cents below 
that agreed upon by the trade. Of course, 
our traveler refused point blank to accept 
the offer, knowing that the house would not 
entertain it ; and, furthermore, stated that 
he did not believe there was a house in the 
trade that would sell the cocoa at such a 
price. A day or so later our traveler again 
called on the aforesaid retailer. Standing 
in front of the store was a delivery wagon, 
and among the goods being delivered were 
two boxes of Epps’ cocoa. * I see you are 
getting in some cocoa, but you did not, 
surely, get it at the price you offered me,’ 
asked the traveler. ‘Indeed I did,’ rejoined 
the retailer. * 1 told you I would pay no 
more than I offered you, and 1 didn’t ; so 
you see there are some houses that are more 
willing to meet us buyers than is yours.’ 
Our traveler,’’ resumed my informant, “ has 
since found how the trick was done, and

this is how it was done : The traveler who 
received the order, ostensibly, did so at the 
regular price, but it was with the under­
standing that when the retailer paid his bill, 
2 X cents per pound were to be deducted 
from the invoice price of the cocoa. By this 
means the smart traveler of a sharp house 
got not only an order for cocoa, but for a 
good many other articles besides. This 
trick has been repeated several times since. 
It is, no doubt, a smart trick, but is it an 
honest one ? I maintain that it is not, even 
if the traveler who practised it -is a member 
of a west-end church.”

< • •
“ Say, look here,” said a jobber to me, a 

few days ago, as he led the way into the 
shipping room, and stood over a barrel 
of butter. “ Nov this will give you some­
thing of an idea as to how some people ship 
butter to us," he continued, as he lifted the 
cover, and revealed a barrel full of butter, 
which had the appearance of having been 
rolled about among a mass of broken pot­
tery, sherds of all shapes and sizes being 
embedded in the several rolls. “ Now the 
cause of this,” explained the jobber, “ is 
this : when the people were packing this 
barrel, they placed a crock of butter in the 
centre, the result of which was that the 
crock broke in transit, and the sherds were 
scattered about as you see them. O yes, 
we’ll have to send the butter back. What 
else could we do with it ? I tell you, most 
people are not half careful enough in ship­
ping their butter.”

“ No, indeed, they are not,” chimed in 
tjfeaccountant. “ I know that some of them 
aSmaking up into rolls old stale tubs, and 
injuring the trade in this way.”

Bystander.

WOBDS OP ADVICE.

E
x-president hawrison, in a
recent address before the students of 
a business college in the^ States, said : 

“And now, young gentlemen, a few words 
having a more specific application to you 
and to this interesting event in your lives. 
You are to go into business. That is a very 
broad word in the dictionary, but we have 
narrowed it in use. In the street it has to 
do only with transactions that can be ex­
pressed in figures. Addition, subtraction 
and division are its elements, and the suc­
cessful business man is he who works all of 
his problems by addition and leaves sub­
traction and division to his competitors.
I do want to offer you one or two sugges­
tions. And the first is that a good charac­
ter — for integrity, for truthfulness, for fair­
ness — is the strongest lifting force that any 
young man can carry into and through his 
business life.

Let fidelity be your watchword ; however 
simple the task, let it be done with scrupu­
lous faithfulness ; however small the trust, 
let there be no default. A cheerful face 
and spirit has a large commercial estima­
tion. The man who mumbles protests over 
his work will not survive the first reduction 
of the force. To make one's self the most 
valuable man in the shop, or store, or office, 
is the best assurance of permanency and of 
advance.

.. IT PAYS GROCERS TO SELL IT
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^ RETAILERS’ DOINGS.

J
W. IRWIN, grocer, Clinton, is said 
to have one of the finest and best 

• appointed grocery stores in the West. 
C. V. Park, Wiarton, was an active par­

ticipant in the recent election in Bruce 
county.

T. D. Ramsay, of Chesley, has thor­
oughly refitted his store and restocked it 
with groceries and dry goods.

Hiram Marks, grocer, 448 Queen street 
west, Toronto, has removed to a nice store 
at Brunswick avenue and College street.

Kane & Kane, of Orilha, have enlarged 
their premises, and appropriated some seven- 
eighths of the upper flat for the display of 
ready-made clothing.

J. C. Kyle, merchant, Uphill, was in To 
ronto a few days ago. He called and re­
newed his subscription to The Grocer, 
remarking that he could not get along with­
out it.

The retail merchants of Brechin, it is said, 
had a fairly satisfactory year. Brechin is in 
a good cattle-raising and wheat-growing 
part of the country, and the merchants there 
feel hard times less severely than do those 
in a good many other places.

McGillivray & Spears, Listowell, have 
been remodelling their store and stocking it 
with groceries and dry goods in keeping 
with the improved condition of affairs. The 
firm’s lady cashier spent the holidays in 
Palmerston, where the aurai tioi s are said to 
be greater than in Listowell.

As The Grocer predicted, F. J. Gilles­
pie, the well-known Uptergrove general 
merchant, was elected reeve of the township 
of Mara. And it was by acclamation, too, 
no one caring to wrestle with him for the 
honored office. Mr. Gillespie evidently 
intends looking closely after the interests of 
his constituents as well as those of his cus­

tomers, he having just made some large 
purchases of tea from a leading wholesale 
house in Toronto.

J. Dunfee, grocer, Port Hope, has again 
found it necessary to enlarge his store by 
adding a brick addition to rear end of his 
present premises. Mr. Dunfee has a large 
patronage and he deserves every success, as 
he is a hard worker. Everything is fresh 
and tasteful about his store, and you uncon­
sciously carry away the impression that the 
young man is desirous to please everybody. 
The public will find superior advantage in 
dealing there, as Mr. Dunfee is a careful 
buyer and purchases bis stock for cash in the 
best markets, and bis store can always be 
relied upon for the choicest and best family 
groceries, provisions, {confectionery, fruits, 
etc., of which he has an extensive stock. 
The stoie is well lit up by electric lamps, and 
there is telephonic communication for the 
convenience of Mr. Dunfee and his custom­
ers.

THE RATS COULD WRITE.

Dear Grocer,—Strange stories regard­
ing rats, cats, and their funny doings are 
going the rounds these days ; and it is wise 
for us to unburden ourselves of that of 
which we know. My strangest experience 
was as follows : Some years ago we had 
occasion to level and floor over a yard in 
the rear, the boards being placed across the 
earth, leaving a clear space below. Still 
later, quite a few rat holes made their ap­
pearance, as a matter of course, and later 
still, when going to move some barrels of 
beans, we were surprised to find one entirely 
empty, and a large hole in the floor and the 
bottom of the barrel showed where the 
beans had gone. Now this is nothing 
strange, but when we lifted that floor, would 
you believe it, there were the beans regu­
larly laid out on the earth, making the firm's

initials quite plainly and distinctly.. How 
these cute “ beasties ” had got hold of it I 
know not, and unless they noticed that 
nearly every package had the same marks 
on and had concluded to copy it, I cannot 
see how to explain it otherwise.

Yours, etc., STRAIGHT MOYUNE.

SOUR MOLASSES.
Merritt Bros. &Co., West India merchants, 

St. John, N. B., have received advices from 
a Barbadoes correspondent, that the sugar 
cane there is diseased. In some districts 
this is the case more than others, but every­
where a kind of abnormal growth has devel­
oped on the outside of the cane and bas 
stunted its growth. The correspondent 
adds: “We have a strong suspicion that 
this is not a sudden thing, but has been going 
on for some years, although not to the extent 
it has this year. To this we think may be 
fairly attributed the sourness of the molasses, 
which has been such a prevailing feature 
this season. At any rate we could not ven­
ture on guaranteeing its keeping qualities. 
It is a very serious position for the island, as 
it is the threatening of our sale industry.”

The Postoffice Department has opened 
negotiations with the Australasian colonies 
and also with Hawaii with a view to 
the establishment of a direct parcel post 
service. The establishment of the direct 
steamship line between Vancouver and Syd­
ney has rendered an arrangement of the 
kind indicated possible. At present parcels 
from Canada to Australia must be sent via 
London.

It was a very slow train, indeed, and the 
traveling man remarked to the conductor : 
“ Would there be any objection to my get­
ting off this car right now ? ” “Why, my 
dear sir, it’s in motion î n “I don’t doubt 11. 
But 1 thought I’d like to look at it Irom the 
outside and see if 1 can’t tell which way it is 
going.”—Washington Star.

Marshall’s Choice Warranted SOLELY from the 
FAMED ABERDEEN FISHERIES.

SCOTCH
Fresh Herrings 
Kippered Herrings 
Herrings in Tomato Sauce 
Herrings in Shrimp Sauce 
Herrings in Anchovy Sauce 
Herrings a-la-Sardine 
Preserved Bloaters, Etc.

FISH
ARE THE BEST TO BE HAD

The recognized leading Brand in all 
the markets of the world.

SALT HERRINGS, in tins and kegs, 
and RED HERRINGS, in tins.

•■CROWN” BRAND.

DELICACIES
Specially adapted for family ose. No household should be without them.

FOR SA1.E BY ALL LEADING QROCKltS.

Marshall & Co. WALTER r. wonham & SONS,
Spring Garden Work., ABERDEEN, SCOTLAND. Sole ASent* for Ceneds’ “ONTREAL,
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WE THANK
THE TRADE

For the patronage bestowed on 
us and trust the year upon which 
we have just entered will be full 
of prosperity to all.

Lucas. Steele 3L Bristol,
TELEPHONE 447 Wholesale Grocers, HAMILTON

BALFOUR & CO.,

Hamilton,

Wholesale Grocers.

JAMES TURNER & CO.

i

. . . HAMILTON . . .

Late Fall Caught Salmon Trout, half barrels.
Genuine Sock Eye British Columbia Salmon, 

half barrels.
Genuine Labrador Herrings, half barrels. 
Large Fat Shore Herrings, barrels.
Choice Large Mackerel, kits.
Codfish Boned and Skinned, 100 lb. cases. 
Codfish, Tub Cured, 100 lb. cases.
Finest New Medium Scaled Herrings.

All Extra Nice Goods at Low Prices.
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A DROP IN TOBACCO.
Macdonald, the Montreal tobacco manu­

facturer, has announced a reduction in the 
price of tobacco. The trade received noti­
fication Wednesday, and were much sur­
prised, coming, as it did, unexpectedly. The 
reduction is considerable, b;iog about 3c. 
per pound all round, while the discount 
has been taken off, the change to go 
into effect from January 2nd. What 
the difference to the retail trade will 
be is not known yet, and will not be defi­
nitely for a day or so, much depending on 
whether the jobbers will place tobacco on 
the 30 day list, as it is proposed in some 
quarters to do. But it is thought that the 
price will ultimately be about 2 to 2j^c. lower 
than at present. The Toronto branch of the 
Dominion Wholesale Grocers’ Guild met on 
Wednesday evening, but nothing definite 
will be known as to price till the other 

X^Jeranches of the Guild have been heard from. 
In the meantime the old list has been sus­
pended, and all orders are open.

DRY GOODS.
MONTREAL MARKE1S.

The holiday week has meant a very quiet 
business in dry goods in a wholesale way, 
but retailers speak of a fairly good trade in 
a holiday way. Prices in all lines except 
cotton goods rule shady to firm, with im­
ported woolens showing an upward inclina­
tion in anticipation of the expected changes 
in the McKinley tariff, which is expected to 
increase the demand for imported woolen 
fabrics south of the line. Travelers are not 
out yet but expect to start sometime this 
week, and it is very likely that by this time 
next week there will be more interesting 
news to record.

TORONTO MARKET.
Some special job lines in Lisle taffeta and 

pure silk gloves have been placed on sale 
this week by Gordon, Mackay & Co.

W. R. Brock & Co. have two lines of grey 
cottons at a special price which cannot be 
repeated. A line of shirting at lower than 
regular price is offered fir a few days. They 
report a satisfactory trade in staples.

Cotton batting has been advanced about 
ten per cent., and the prices of all cotton 
goods are very firm. There is little pros­
pect of a lowering of prices in domestics.

John Macdonald & Co, in their men's fur­
nishings and haberdashery department, have 
decided to make finishes of all lines ol fall 
woollen goods. They offer clearances in 
shirts and drawers, cardigan jackets, top- 
shirts, half-hose, felt boots, wool sashes, 
gloves and cashmere mufflers.

In “guaranteed” fast black sateens,'Gor­
don, Mackay & Co. have received a ship, 
ment consisting of over 500 pieces, and claim 
to be in a position to offer exceptional value 
in this line.

W. R. Brock & Co. are showing a special 
purchase of curtain scrims bought far below

manufacturer's cost. They are offering them 
at a price which enables the retail merchant 
to sell them below regular wholesale prices 
with a good margin.

Gordon, Mackay & Co.'s men's furnishing 
representatives express themselves as more 
than pleased with their equipment for the 
coming season, their range ol neckwear in 
all shapes at $3.25 per dozen being com­
mented on with special favor.

W. R. Brock & Co. have just received 
some of the latest novelties in braid trim­
mings in black and white, and solid colors 
in wave and other effects. A case of new 
killings is to band containing some pretty 
designs, being the latest productions of the 
foreign manufacturers.

John Macdonald & Co.’s travelers are now 
showing spring carpets and house furnish­
ings to the general trade. Special attention 
should be given to their ranges of new pat­
terns in every line. Moreover they claim to 
be quoting some prices which will surprise 
buyers. Large stocks are being received 
dailyat the warehouse and shipments can be 
made immediately.

' Meantime, put the best face on, the best 
/foot foremost, the best brain power and 
/ hand-power to work and look expectantly 

for improving times ahead. Buy cautiously, 
but buy what you need ; permit no long 
credits ; and trust no uncertain customers, 
unless you have determined to run a chari­
table institution. “ It’s a long lane that 
has no turn,'1 and we’ll soon be round the

V^nd.

Medal Awarded at Industrial Exhibition, Toronto, 1893

THE COMPUTING SCALE

CAPACITY, * oz. to 100 lb.

1

COMPUTES FROM 3c. to 60c.

Fry & Trask, stYongest., Toronto
Canadian Agents for

COMPUTING SCALE GO.
Dayton, Ohio, U. S. A.

IVleAliPirl
T OB ACCO

C°------
Manufacturers,

TORONTO.

It is sold from Halifax to Van 
couver, and the demand is 

steadily increasing.

It is bright and natural.
It is clean and wholesome.
It is pure Sweet Burley leaf.
It is not doped with grease ( in 

order to make it black.)
It is used by gentlemen.
It is made for gentlemen.
It is bought by gentlemen.
It is sold by gentlemen.
It is the gentleman’s CHEW, 

and there are gentlemen 
enough in Canada to.sup­
port the BEAVER brand.

Place your order early. Also, 
try a 5-lb. pail ol our Apricot 
Fine Cut Chewing, at 65c. per

SEE "PRICES CURRENT" tor quo­
tations of our other brands.

McALPIN TOBACCO CO,
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FRUITS,
ELEME FIGS, 10 lb. boxes.

HALLOWEE DATES.
MALAGA RAISINS.

New French, Marbot and Grenoble Walnuts.
SEND FOR QUOTATIONS.

Davidson & Hay.
36 Yonge Street, TORONTO

CHAS. SOUTHWELL £ CO’S
High class %JAAMS (Kentish Fruit)

JELLIES
MARMALADES

SPECIALTY IN

Cleat Jelly " ' ' , Orange, Lemon, and Citron Peels
New Season’s Jams 
Now ready . . .

ORDERS CAN BE BOOKED THROUGH

Messrs. Frank Magor & Co., 16 St. John St., Montreal 
Chas. Southwell dt Co., Works, Dockhead, London, England

Our Patorns
5™5

Will understand that as 
usual we will meet them 
liberally in sorting for Xmas 
trade in what they may run 
short and order by express.

THE-

SNOW DRIFT CO.
BRANTFORD

Order your White Spruce

* BUTTER TUBS
For delivery in April, 
May or June. . . . * NOW * Right Prices. 

Best Goods.

WALTER WOODS & CO.,
HAMILTON, ONT.

X. L.C.R. SOAP
•1.11 per i Groce For cleaning Sliver, 
Nickel Steel, end Household U tensile 
generally.

Hu no equal in the market.
L. E. LAWSON,

The College around». Adelaide St West
TORONTO, ONT.

The Hilliard House
RAT PORTAGE, ONT.

Strictly ûret-claee. The favorite commercial 
house along the line of C P. B

LOUIS HILLIARD, Prop.

11224
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Fancy Florida Oranges,

Messina Lemons and 
Malaga Grapes for New Year’s

HUGH WALKER & SON
Send for quotations. GUELI*I(j_0NT.

3S? OTICE.

Ihe British Columbia Fruit Canning and 
Coffee Co’y, It'd.

VANCOUVER. B.C.
Having largely increased their capacity. We ad­
vise all dealers to see their price list before plac­
ing their ordeis for Jams, Jellies, Canned Fruits, 
ana Canned Vegetables.

Besides their regular brands of Ground Coffee, 
now so favorably Known, they auote :
Blend No. 1 at 35c.,either ground or whole roasted 

“ 2 at 33c., " “
" 3 at 30c.,

Their Flavoring Extracts are of the choicest 
quality.

HUNTER «te CO.
2« FRONT ST. EAST.

Toronto »nd Weat.rn Agent, for
CHRI8T ERJAME8&CO , London,Eng.

Pickles Sauces, Jams and Maemalades 
Ask your wholesaler for them.

Nelson’s
Gelatine

IN l-OZ. PACKAGES

IS THE BEST ON EARTH.

Delicious
Jelly Tablets

SUPERIOR TO ALL OTHERS.

HONET
Well Ripened Alsike Clover Honey, in 6oand6s 
pound cans, at 64 cts. per pound.
Also, Buckwheat Honey at 5 cts.

Samples by mail.
R. F. WHITESIDE, Little Britain, Ont.

Robinson’s
Pat. Barley
. . AND . .

Robinson’s
Pat. Groats

ARE UNEQUALLED FOR 
YOUNG AND OLD.

TRY_________

PHOEHIX brand
CORN

CANNED nr so

TOMATOES.
Factory, Welland, Ont.

W. E. HARDISON, Manager.

Samples to be seen at 
T G. WILLIAMSON & CO., TORONTO.

The Trade Supplied by FRANK MAGOR & CO.
16 St. John Street, MONTREAL.

STERLING
SOAP

BEST mu GOES FARTHEST.

Manufactured by

F. W. HUDSON &C0„
Agents, TORONTO.

Wm. Iiogan
ST. JOHN, N.B.

CHRIST JAMES & CO., l™,d.
MAKERS OF THE LEADING

Pickles, Marmalade, Sauces
Are you to be one of the few not yet stocked with these PICKLES at 

$2.40 per dozen ?
You do not know how many customers not seeing them in your store go to your neighbor who has them.
If your jobber has not got them wnte to

M. F. EAGAR, General Agent, HALIFAX, N. S.
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H. P. Eckardt
& Go. Importers

3 Front Street East, 
TORONTO. and Wholesale Grocers

Ireland’s OF EXCELLENT QUALITY
IN ATTRACTIVE PACKAGES 

IT SELLS ITSELF.Desiccated
Rolled Wheat

The Finest Breakfast Cereal Food in the World. Many competitors but not an equal. 
It’s saying a great deal, but it’s the truth. Write us for particulars.

3LB PACKAGES.

I DOZ. PER CASE.

The Ireland National Food Co. Ltd., Toronto, Can.
2£BâEïs_ The LARGEST and MOST COMPLETE BREAKFAST CEREAL FOOD MILLS in the Dominion
YOU WILL FIND SINCE WE ABE IN BUSINESS, OVER FIFTY YEARS

Boeckh’s 
Brushes 

& Brooms
In almost every town from OCEAN to 
OCEAN. They are sold in all first- 
class stores, as goods bearing this 
brand are always reliable and as repre­
sented.

We have never been scared by competition. Our aim has 
always been to give entire satisfaction to our customers by 
selling them all goods as represented and at very lowest 
prices. When quoting goods in Montreal and Toronto pa­
pers, on same date, our customers and the trade generally, 
will find our prices to be the same.

L. CHARUT, FILS & CIE,
Established 1842 Wholesale Grocers - MONTREAL

CHAS, BOECKH & SONS, Manufacturers, SOME PEOPLE BOAST OF THEIR
TORONTO.

LION “L” BRAND

Toronto

Resistcreo

Trade
Mark.

PURE GOODS.
JAMS,

JELLIES,
VINEGARS,

PICKLES.

The lerge.t 
factory of the 
kind in the Do­
minion. "

DIPLOMA 
asd MEDAL 

Exhi­
bition, levs.

MICHEL LEFEBVRE & CO.,
Boot Sugar Factory at Berthierville, P.Q.

Imported Pickles and Jams
But if you want a first-class 
article for less money, try

T. HOSKIN, KI.K,Dg Toronto

LAWSON BROS. M“u,3*u"”
Rolled Gate, Rolled Wheat, flake Peaa, 
Flake Hominy, Flake Barley. Wheatlets. 
Etc Put up in bulk, botes, barrels, and
paokagea.

The Beet Goode in the Dominion.

The0o,la2:£“srwwt. Toronto, Ont.

GEO. ROSSI7ER,
Brush k M-ufacturer,

10 to 14 Pwpe A zenue, TORONTO

Machine Brushes Made to Order
SEND FOR PRICE LISTS
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THE LITTLE OLD WHITE GROCERY 

STORE.
That little old white grocery store,
Down by the bridge, some rods or more 

From where the roads divided ;
One went straight on through Bristol town, 
And one ran zigzag up and down,

As though quite undecided

Which way to go or where to end ;
Much like a faulty poet’s pen 

When wisdom most is wanted,
Or like the ghost that memory brings 
On wind that through the casements sings, 

Or sleep with visions haunted.

Here ’twas that country wisdom met,
Long winter nights, or when too wet 

Outside to mind their farming ;
Here men waxed wroth in warm debate 
On church affairs or those of state,

With freedom quite alarming.

The village oracle would come,
Quite glib of speech and nimble tongue,

With tattle, tale and gossip;
He’d all the news for miles around,
Some light as chaff and some profound, 

From death to Jones’ cosset.

Here, too, on pleasant days there’d be,
To barter egÿs for hyson tea,

Some maidens antiquated,
Of doleful voice and shadowy cast 
Queer relics of a distant past,

Matchless but yet unmated.

Here Dr. Bolus, wise in saws,
And 'Torney Adee, learned in laws,

Would social chat together,
Along with brawny Blacksmith Moak,
Whose ready wit and quip and joke 

Were proof against the weather.

Here, too, would come good Deacon Smart, 
Of homely speech but kindly heart,

And Farmer Jones his neighbor ;
They’d talk of bosses, caows and shoals, 
And ’bout the price they’d get for oats.

And products of their labor.

And oftentimes here would be seen 
The rotund fiom of Elder Green,

With his high standing collar ;
He’d talk of souls to save in town,.
Then screw ihe price of groceries down,

To save himself a dollar,

Here, too, would come the country squire, 
Whose homely pate was smooth and bare, 

And polished so it glistened ;
Whose misconstructions of the law 
Were worse than Blackstone ever saw 

That made all laugh who listened.

And Browning, too, that ran the store, 
Whose nasal twang was like a snore,

Or like an engine’s whistle ;
With stumpy beard a dingy red,
And deep set eyes far in his head,

But blue and clear as crystal.

A cheery word he bad for each,
And practised what the parsons preach,

His creed was “Man’s a brother” ;
If we would mind this precept they 
Would only tell the good and say 

Less evil of each other.
The store was strangest yet of all—
From anvils down to bouncing ball,

From codfish up to laces,
With china crockery ware and tea,
And powders that would kill a flea,

To powders for the faces.
t « « « «

That little old-time country store 
Still stands—alas ! but white no more,

The years their records keeping 
On shattered doors and window panes,
On clap-boards lossed by wind and rains, 

And roof decayed and leaking.
And Browning, too, among the pines,
Where zigzag up the cross-road winds, 

Among his old-time neighbors,
Beneath a plain and simple stone.
On which the moss has thrived and grown, 

Lies resting from his labors.
—Home and Country Magaz:ne.

RE IMPORTED GROCERIES.
RECENTLY issued statement of the 
Bureau of Statistics, Department of 
State, gives the nature and value of 

the products declared for export to the 
United States at the consulates and com­
mercial and consular agencies of the United 
Stat s in the several countries. Though 
other Government publications show the 
exports from the several countries to the 
United States, this is the only one which 
mentions the districts within the several 
countries wherein the exports for the United 
States have their origin — wherein they are 
manufactured — for, although in some cases 
goods are “ declared’’in districts in which 
they are not produced (foreign goods in 
Liverpool and London, for instance), yet 
the rule is that goods are declared in the 
districts of production. The statements 
cover the calendar year 1892 unless when 
otherwise specified.

Naturally groceries occupy considerable 
space in the volume, the sources of supply 
of the grocer’s two principal staples, sugar 
and coffee, being numerous and widely sepa­
rated. The consular districts whence our 
coffees come are 44 in number, Rio de 
Janeiro leading with a total declared value 
in 1892 of $54,578,441, and followed by 
Acapulco, Aden, Amsterdam, Bahia, Bar- 
ranquilla, Bogota, Caracas, Carupano, Ceara, 
Ceylon, Dutch India, Guatemala, Guaya­
quil, Hamburg, Havre, Kingston (Jamaica), 
Liberia, Livingston, London, Managua, Ma­
racaibo, Montego Bay, Ocos, Port Antonio, 
Port-au-Prince, Port Maria, Porto Rico, 
Puerto Cabellu, Puerto Cortez, Puerto Plata, 
Rotterdam, San Jose de Guatemala, San 
Juan del Norte, Santos, Savannah-la-Mar,

Singapore, St. Ann’s Bay, Tahiti, Tampico. 
Tehuantepec, Toronto, Vera Cruz and Vic­
toria (Brazil).

Cocoa is credited with but two sources of 
supply—Bristol and London, England, but 
chocolate is imported from Amsterdam, 
Caracas, Cologne, London and San Jose de 
Guatemala

Tea is imported from twelve consular dis­
tricts—Amoy, Ceylon,^Foochow, Hamilton, 
Hankow, Hong Kong, Kanagawa, London. 
Nagasaki, Osaka and Hioga, Shanghai and 
Toronto.

Sugar, which is one of the most widely 
produced articles, naturally comes to us 
from many places. Our supplies of beet 
sugar we draw from ten consular districts — 
Antwerp, Breslau, Brunswick, Dantzig, 
Fiume, Hamburg, Leipsic, Magdeburg, 
Prague and Trieste. Cane sugars we ob­
tain from no less than fifty places of export, 
including such widely separated points as 
Cairo in Egypt, Havana, Hawaiian Is­
lands, Barbadoes, Brazilian and Jamaica 
ports, San Domingo, Dutch Guiana, Glas­
gow, Mauritius, Hong Kong, Trinidad, etc., 
while our foreign supply of maple sugar 
comes from Quebec and Point Levi.

In respect of spices, Amsterdam, Dutch 
India. Penang, Rotterdam and Singapore 
export to us nutmegs and mace, Canton, 
Hong Kong and Dutch India cassia, while 
from Ceylon we obtain cinnamon, and from 
Dutch India, Penang, Singapore and Zanzi­
bar pepper. Cloves come from Zanzibar, 
pimento and ginger from Kingston(Jamaica), 
Montego Bay, Port Antonio, Savannah-la- 
Mar, Falmouth (Jamaica),ginger from Sierra 
Leone, and capers and red pepper from 
Palma Majorca. London also sends us 
spices, but the kind is not mentioned.

Rice is exported here from Bremen, Brit­
ish Columbia, Hawaii, Hong Kong, Genoa, 
Liverpool, and Osaka and Hioga

The only consular district reported as 
shipping us tapioca is Singapore, and the 
same is true of sago flour.

Pickles are exported from London, and 
preserves from that port as well as Canton ; 
but dried and preserved fruits are shipped 
here from 21 consular districts, exclusive of 
Smyrna, which sends us tigs and raisins, and 
Corunna, Dénia and Malaga, which export 
raisins to this country in large quantitiee.

Citron comes to us from Leghorn and 
Bastia, and currants from Patras. Bombay 
sends some dates, while from Leith is ship­
ped gelatine and from Belfast ginger ale. 
Sixteen consular districts ship us cocoanuts, 
18 send us bananas, and 17 lemons or 
oranges From Para we import Brazil nuts, 
while almonds are obtained from nearly a 
dozen ports, including Corunna, Dénia, 
Malaga, Tarragona and Teneiiffe. Olives 
arc credited to a couple of ports—Cadiz and 
Seville, but our supply of foreign olive oil 
we derive from a number of places, includ­
ing Bordeaux, Genoa, Malaga, Marseilles, 
Nice, Rodi, Seville, Syria and Castellam- 
mare. Macaroni comes from Castellam- 
mare, Genoa and Lyons; lime juice from 
Dominica and Messina, and oatmeal from 
Dublin. Chicory root is exported here from 
Ghent and Stuttgart.— Merchants’ Review.
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HTk'VA-A
TORONTO MARKETS.

Toronto, Jan. 4, 1894.
GROCERIES.

Business is this week beginning to assume 
its normal condition after the holiday 
quietude. The travelers gathered up their 
samples and grips Tuesday morning and 
again took their respective routes, and the 
wheels of trade are revolving a little faster 
thereby. Business, however, is not busk 
by any means. It is not seasonable for it to 
be so. But there is a fair sorting up trade 
doing for this time of the year. The sugar 
market has made itself somewhat conspicu­
ous by making a move quite opposite to that 
which characterized it during the first week 
in January last year; then there was an ad­
vance of Xc-> but this year there was a de­
cline of Xe- This has been the only change 
announced in any line during the week, al­
though there is a firmer feeling in dried 
fruits in sympathy with the conditions in 
the primary markets, and some houses are 
talking of advancing the price of Valencias 
shortly. Canned goods are quiet and steady. 
The season when the tea market usually 
takes a more active turn is near at hand and 
wholesalers are beginning to anticipate it 
somewhat. Payments are fairly good.

CANNED GOODS.
This market is in much the same condi­

tion as a week ago. Some houses anticipate 
that an advance will take place in canned 
vegetables on account of the lightness in 
stocks. There are others, however, that do 
not look for any change for at least a couple 
of months, unless it should in the meantime 
be discovered that the pack was likely to 
prove short. The demand for tomatoes, 
peas and corn continues quiet and unchang­
ed at 80 to 85c. Fruits are in light demand. 
We quote : Peaches, $3 to $3 25 for 3’s, 
$2.10 to $2.25 for 2's ; raspberries and 
strawberries, $2 to $2.10. The movement of 
salmon is light with prices unchanged at 
$1.25 to Si - 35 in tails and $1.50 in flats. 
Lobster is in much the same condition as 
salmon in regard to volume of business, and 
prices are unchanged at $1.8; to $2:10 for 
tails and $2.40 to $2.50 for flats.

COFFEES.
There is no change, Rio coffee still being 

in good demand, with stocks becoming more 
normal. We quote green, in bags, as fol­
lows :—Rio, 22 to 23c. ; East Indian, 27 
to 30c. ; South American, 21 to 23c.; San­
tos, 22 to 23c.; Java, 30 1032c.; Mocha, 27 
to 28c.; Maracaibo, 21 to 23c.

NUTS.
Business in this line is beginning to fall 

off, but there is no change to note m prices. 
We quote Brazil nuts 13 to 15c. a pound; 
Sicily shelled almonds, 28 to 32c. a pound ; 
Tarragona almonds, 12X to 14c. ; peanuts, 
11 to 12c for roasted and 8 to 10c. for green ; 
cocoa nuts, $4.50 to $5 per sack ; Grenoble 
walnuts, 12X to 15c.- Marbot walnuts 12 to

13c.; Bordeaux walnuts 11X to l2Xe-l 
filberts, 9X to ioXc.; pecans 13X to 15c.; 
nuts, per bushel, hickory, $2.

RICK
The demand for fancy imported rice noted 

during the holiday season has dropped off 
and the market has assumed its characteris­
tic dullness. We quote as before. Ordinary 
3X 10 3Mc., Montreal Japan 5 to 5Xe-> im­
ported Japan at 5X to 6Xc.

SPICES.
The demand for spices, which was active 

up to the end of the year, is slackening off 
but there is no change in prices. We quote : 
Pure black pepper at 1310 15c.; pure white 
at 20 to 28c.; pure Jamaica ginger, 2510 27c.; 
cloves, 14 to 25c.; pure mixed spice, 30 to 
35C.

SUGAR.
The feature of the market this week is a 

decline of Xe- in the price of granulated 
and yellows. It took place Tuesday and 
came somewhat as a surprise. Granulated 
is now down to 4X0. and dark yellows can 
be obtained as low as 5 Xe- per pound. 
There is not much doing, and the change in 
the price scarcely created more interest than 
would the passing of a cloud across the face 
of the sun.

Willett & Gray, in their Weekly Statisti­
cal, say in regard to refined sugars : There 
has been a reduction of Xe- i° granulated 
and many other grades during the week, but 
this has not increased the demand which is 
limited to a hand to mouth basis. Some re­
fineries have closed over the holidays and 
the production next week will be smalL The 
same authority reports the European mar­
kets for raws quiet, steady and unchanged.

SYRUPS AND MOLASSES.
There seems to be less demand than there 

was for syrups, but prices remain unchanged, 
the range being all the way from 23 to 50c. 
Demand for molasses, on the other hand, 
continues fairly active at about 28 to 32Xe- 
in barrels and 30 to 35c. in half barrels.

TEA.
Nothing particularly new has developed 

in the tea market. A little revival is looked 
for shortly, and jobbers are beginning to pre­
pare for it. At the moment their purchases 
are largely of low grade Japans, with a few 
of the finer grades wanted here and there. 
Retailers demands are also largely for Ja­
pans, with the request for Indians and Cey- 
lons a close second Ruling prices are : 
Japans, 14 to 38c.; Indians, Assams, Cey- 
lons, 18 to 45c.; Young Hyson, 35 to 40c.

DRIED FRUIT.
While the demand is lighter prices in 

some instances have a firmer feeling. In 
Valencia raisins slocks are light and prices 
are firm, though unchanged, in sympathy 
with the advance abroad. There is, how­
ever, some talk of advancing prices Xe- per 
lb., but whether this will be done remains to 
beseem We quote ; Off-stalk, 4 to 4Xc. ; 
fine off-stalk, 4X to 5c. ; selected, |X to 
SXe- ; layers, selected, 5X to ;Xe- Stocks 
of Sultana raisins are light and prices steady 
at 5X t° 9XC> but business is quiet. The 
market is about cleaned out of Malaga 
raisins, aud we quote as before : London

layers, $2.25 ; connoisseur clusters, $3 ; des­
sert clusters, $3.75 to $4 ; quarter flats De- 
hesas, $1.30. Bosnia prunes are in fairly 
active demand at 5X to 6Xe- in cases and 
4 to 4Xc in casks. French prunes are dull 
at 4 to 4Xe in cases and 3Xe in bags. Cur­
rants are quiet and without material change 
as to situation, prices still having a firmer 
tendency. We quote : Provincials 3X to 
4c. in brls. and half brls. ; Filiatras, 4 to 
4Xc. in brls., and 4X to 4Xc. in half 
brls. ; Patras, 5 to sXc. in bris., 5X to 
SXc. in half bris, 4X to6Xc. in cases; Vos- 
tizzas, 6X to 7Xe- in cases, 6X to 7Xc. in 
half cases ; Panariti, 9 to 10c. Figs are un­
changed at 10 to lie. per pound for Eleme 
cured, 5X to 6Xc. for natural. Dates in 
fair demand at 5X to 6c.

BUTTER AND CHEESE.
The butter market remains much the 

same as before. Good dajry butter is scarce 
and wanted, while medium to low grade is 
plentiful and accumulating. Jobbers are 
willing to pay about 17 tu 18c. for ordinary 
round lots and 20c. for selections, but hold­
ers are not disposed to sell selections. 
Creamery butter is offering all the way from 
21X to 24c., the outside figure being of 
course for late make. Stocks here are am­
ple, and retailers are not disposed to buy. 
There is some inferior dairy tub on the spot 
for which jobbers would be glad to take 22c., 
but the price of the first-class article runs 
from 3 to 4c. higher. We quote : Dairy— 
Choice tubs, 20 to 22c. ; medium tubs, 18 to 
19c. ; low grade, 16 to 17c. : large rolls, 19 to 
20c. ; pound roll--, 22 to 25c. Creamery— 
Tubs, 23 to 26c.; pound prints, 25 to 26c.

Cheese continues in fair demand at 11 
to IlXe-

GREEN FRUIT.
The great rush is of course over for th 

season, but there is still a fairly good trade 
doing. Lemons are still scarce. There are 
quite a lot afloat, but it will be two or three 
weeks yet before they reach this market 
Prices are a little higher. Oranges are in 
good demand and plentiful at former quota­
tions. There are a few apples moving, but 
prices are too high for business to be brisk. 
We quote: Oranges— Florida*, $2 50 to $3. 
Mandarines and Tangerines, $2 to $2.25 half 
box. Lemons, Messmas, $5.25 for loo’s, $5 
for 360’s ; bananas, $1.25 to $2 ; California 
pears, $2.50 to $3 per box ; Catawba 
grapes, 3X to 4c. per lb.; Malaga grapes, 
$4.50 to $6 per keg. Cranberries, New 
Jersey, $7 per bbl. ; Canadian, $5 to $6 per 
barrel ; boxes, $2 to $2.15. Apples, gojd to 
choice, $3 to $4 50 ; second quality, $2 25 to 
$3 California dried fruit—Apricots, 17XC. 
per lb.; peaches, 14c. per lb.; nectarines, 15c.

HOGS AND PROVISIONS.
The market for dressed hogs is a little 

easier. Rail lots are being taken at $6 50, 
and street lots at $6.40 to $6.55. There are 
quite a few offering, but there is not much 
demand, the packers not cutting up so many 
hogs as is usual at this time owing to the 
dulness of the demand for smoked meats. 
Packers have dropped the price of meat 
fractionally in order to try and create a de­
mand, but their efforts seem to have been 
unavailing.

(Continued on page 18.)
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- DRESSED . 1
Writ* or Win POULTRY

PARSONS . . 
RODUCE CO.

WINNIPEG---------------MANITOBA

BUCHANAN & GORDON,
Brokers and Commission Merchants and 

Manufacturers’ Agents.
_______ WINNIPEG

resenting In Manitoba and the 
North-West Territories :

ABMOUB k Co., Chicago, 111.THE ABMOUB PACKlSd CO., Kanes» City, Mo 
THE B. O. 8UGAB REFINING CO., Ltd., Van­

couver, B. C.
HIRAM WALTER * SONS, Ltd., Walkerville 

Ont.
JOHN DEWAR k SONS, Tullymet Distillery 

Perth, N. B.
PERINET ET FILS, Reims, Champagne

Warehouses on C. P. B. Track.
Excise, Customs and Free,

and Low Rates Storage.

W. M. BOWIE, ‘VIT’
Grocery Broker

Agent tor
Armour Packing Co., Kansas City, 

Canned Meats and Soups.

NjŸÂRDSC^Lria

Brantford V J. S. HAMILTON k OO'T, 
and V Bnurryonn, On

Pelee Island ) Sole Axants for Canada

ESTABLISHED 1674.

JAMES E. SAILLIE
PORK PACKER

AND WHOLESALE PROVISION MERCHANT
66 Front 8t. East, Toronto.

CORRESPONDENCE SOLICITED.

LAURENCE QIBB
Provision Merchant,

83 GOLBOENE STREET. - TORONTO

All kinds of Hog Products handled. Also Butter 
Cheese, Poultry, Tallow, Btc

PATENT EGG CABBIBE8 SUPPLIED. 
Good Prices paid for Good Dairy Butter.

Winnipeg Produce and Commission Go. Ltd.
WINNIPEG, MANITOBA.

We handle Grocers' Specialties, etc. Can 
we sell anything for “you’’ in this market? 
Write us. Good connection with Whole­
sale and Retail trade.

tOWAN’S

Are Standard, and sold by 
all grocers.

Mess Pork, Bacon, Hams, Lard, Cheese. 
Cold Storage for Butter and Eggs.

Country Consignments Solicited.
Prompt Beturos Made.-------

WILLIAM RYAN,
PORK PACKER

Toronto, Ont.

HAMS, MESS PORK, 
BREAKFAST BACON, SHORT CUT, 

ROLLS, LARD.
WRITE FOR PRICES.

PURI, BLACKWELL & CO.
(Limited.)

— SUCCESSORS TO —
J-^S. PABE & SON. 

TORONTO.

Full lines ot Superior Cured Hams, Break­
fast Bacon, New Special Rolls,

Beef Ham». Long Clear Bacon,
Butter, Cheese, Lard, Eggs,

Etc
Write for Price List-

Butter in good demand ; large rolls, pails, 
crocks, and best store-packed tab sell­
ing 19 to ace. ; choice dairy tub, loto 21c. 
no stock on hand. Eggs, 16X to 17c. 
We charge five per cent, and prompt 
returns by registered letter.

JOHN HAWLEY, Provisions and Commission
88 FRONT 8T. EAST-

Established 1870. Egg Trade a Specialty

S. R. MOYER,
Commission Merchant,

76 COLBORNE ST.,
TORONTO, ONT.

DEALER IN
Oysters, Oyster Carriers, Fresh and Salt 

Fish, Oranges, Lemons, Dates,
Figs, etc.

Orders Solicited.

Qaoaea MoWillia*. Fba*e EvaaiiT
TELEPHONE 645

MCWILLIAM & EVERIST
GENERAL.. FR|JIT

Commission Merchants
26 and 27 Church street. 

TORONTO, ONT.
Consignments of PEU IT and PRODUCE SOLI

citb:BD. Ample Storage.
All orders will receive our best attention.

FRUIT
PRODUCE

and COMMISSION MERCHANTS

32 West Market Street,
TORONTO.

RUTHERFORD & HARRISON,III U M I N A7
Wholesale Produce * Commission Merchants

76 FRONT ST. EAST, - - -
DEALERS IN

Butter, Eggs, Cheese, Poultry, Lard, 
Cottolene, Dried Apples, Honey, 

Hams, Bacon, etc.

CARBON
SAFETY

Correspondence invited. Consignments 
solicited. Egg Carriers supplied.
Liberal Advances Made on Consignment

McLAREN’S
Is Honest Goods and just 
the Thing on Which to
make or Extend a Busi­
ness.

The Best Grocers Make 
a point of Keeping it al­
ways In Stock.

2
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Bacon—Long clear, 8jf to 9c.; smoked 
backs, 11 to iiXc. ; bellies, 12X to 13c. ; 
rolls, 9X to qXc.

Hams—Unchanged, at 12 to 12><c. for 
smoked, and at 11c. for pickled.

Lard—Pure Canadian lojfc. in tubs,
1 ic. in pails and 10c in tierces. Compound 
8X to Sj^c.

Barrel Pork—Canadian heavy mess 
$16.50, Canadian short cut $17 to $17-5°. 
shoulder mess $15.

Dressed Meats—Beef fores, $c., hind­
quarters 6)4 to 8c., mutton 5 to 6c., lamb, 6 
to 8c., veal 7% to 9c.

COUNTRY PRODUCE.
Beans—Quiet and unchanged. Jobbers 

are getting $1.35 to $1.40 ordinarily and 
$1.50 for choice hand-picked.

Juried Apples—Much as before, hold­
ers asking 5# to 5Xe- and jobbers selling at 
SW to 6c.

Evaporated Apples—There are not 
many offering. Holders are asking 10c. 
outside, but no one seems d sposed to pay 
that price. We hear ol half a carload chang­
ing hands at 10c. delivered here. Jobbers 
are getting 10# to lo#c.

EGGS—Dull and unchanged at 17 to 18c. 
for fresh and 15 to 16c. for pickled.

Poultry—The market was cleaned out 
pretty well last week, and prices are a little 
firmer than they were. We quote: Turkeys, 
9 to tic. per lb.; geese, 7 to 8c.; chickens, 
30 to 45c. per pair ; ducks, 40 to 65c. per 
pair.

Potatoes—The feeling is easier. Hold­
ers are asking 53c. on track, but there have 
been sales at 50c.; out of store 55 to 60c. is 
asked.

Honey—Dull and unchanged at 8 to 9c. 
for extracted white clover in tins; 14 to 15c. 
for white in sections, and 10c. for dark in 
sections.

HOPS—Market quiet and unchanged at 
18 to 20C. for new and 11 to I2)4c. for 92’s.

ONIONS—Quiet and unchanged at 75 to 
85c. per crate for Spanish and $1 to $1.10 
per bag for Canadian.

SEEDS.
Red clover is a little stronger in sympathy 

with the advance in American markeis. Al- 
sike remains quiet and unchanged. Timothy 
is higher, but the advance is confined almost 
alngetber to the finer grades. We quote : 
Alsike, $5.75 to $6.25 for good to prime seed, 
and $6.50 t) $7 for choice to fancy. Red 
clover, $5.50 to $5 75 ordinarily, and $5 75 to 
$6 for prime choice ; extra choice to fancy, 
$6.10 Timothy, $1 to $1.25 for inferior, $1.50 
to $1 60 for pijine; choice to fancy, $1.80 to

HIDES, skin's, WOOL, TALLOW
Hides—Are a little quiet, but dealers are 

looking forward to a decided improvement 
in the course of a few days. Cow hides are 
quiet at 3}fc. for No. I, 2)Cc. for No. 2’s. 
Steer-, weighing from 60 pounds and up,are 
#c. in advance of the above prices.

Skins—Trade in this art'cle continues 
much the same, and dealers are busy taking 
stock. Prices remain about the same. .We 
quote, first-class sheep 75c.

Wool—Trade is a little quiet at present, 
but dealers are looking forward to a change 
in the near future. We quote : Good pulled 
wool, 17 to 18c ; fire combing, 20c.

Tallow—Trade is good. Priced.ant a. 
little in advance of last week’s quotations. 
We quote : Culled tallow, 4>j(c.; rough, 2c.; 
Select quality, 5* to 5Jfc.

\ to Lj»

FISH.
Fish business is decidedly better since 

holidays, and several carloads are reported 
to be on the move One carload of had­
dock, codfish and mackerel have arrived to­
day, and it is expected that a carload 
of British Columbia salmon and halibut 
will arrive Saturday. British Columbia 
is quoted at 16c and Restigouche sal­
mon 17c. We quote : Fresh sea salmon,. 
17 to 19c. ; skinned and boned cod­
fish, 6}ic.; Labrador herring, $4 50 per 
barrel; shore herring, $2.75 P«r bbl.; Digby 
herring, 13 to 15c. ; boneless fish, 4c. ; 
boneless cod,7 to|8c.;|blue back herring,$2 to 
$2.25|per hundred and 4c. per lb.; blue pick­
erel, 4 to 5c a lb.; yellow ditto, 7 to 8c. a lb.; 
salmon trout and white fish, 7jic; oysters in 
bulk, $1.20 to $1.2$ for standard and $1.75 
selected ; kippered cisco, 2^ to 4c. each ; 
ciscoes, $1.22 per 100; salt mackerel in bulk, 
loc per lb.; pike, 6 to 6>£c. per lb.; black 
bass, 10c. per lb.; haddock and cod, 5#c 
per lb ; steak cod, 7 to 8c.; chicken halibut, 
10 to 12c.

SALT.
Trade is good in both car and job lots. 

Several car lots are reported to have been 
sold during the week at these prices :— 
Barrel salt, 95c; coarse sacks, 58c.; fine 
sacks, 75c.; dairy, $1.25; rock, $10 per ton.

PETROLEUM.
The Petrolea Advertiser, in its weekly re­

port, says: “Crudeoil, $1.01 per barrel; 
refined, 6X to h'/i cents in bulk, or 9 to 9X 
cents in barrels in car lots f.o.b. here. The 
Exchange is being fairly well attended and 
crude oil is firmer. As will be seen by the 
above quotation, crude has advanced one 
cent per barrel.”

Trade continues brisk on the Toronto 
market at lower prices. We quote : 5 to 10 
barrel lots, imperial gallon Toronto—Cana­
dian, 12 to i2)ic. ; carbon safety, 15# to 
16c.; Canadian water white, 18 to 19-.; pho­
togene, 20C.

MARKET NOTES.
Timothy seed is dearer.
Fresh water herring and trout are scarce.
Crude oil has advanced tc. per barrel at 

Petrolia.
Clemes Bros, received a carload of dates 

this week.
Sloan & Crowther have arriving a carload 

of “ Live Oak ” molasses.
Lucas, Steele & Bristol report their tea 

stock in excellent shape.
R. Evans, general merchant and post­

master, Corinth, is dead.
Bevan & Co., of Dénia, have sold out their 

stock of fruit and gone to London.
Sugar has declined 3£c., granulated now 

being quoted at 4><c and yellows at 3X
T. Kinnear * Co. are in receipt of a ship­

ment of currants which they are offering at 
special prices.

Wallbridge & Clarke, grocers, Belleville,
I were burned out Sunday ; loss $8,000, insur­
ance $5,500.

About 20 per cent, of the sugar refining 
capacity of the United Slates is now in the 

. control of independent refineries.
James Turner & Co. have not a single 

• Case of Ram Lai’s pounds in store to-day. 
Every grocer seems to have acted on their 
advice given in The Grocer—to sell no

other black tea for the holidays but Ram 
Lai’s—as certainly during this time the de­
mand for Ram Lai’s has doubled up, leaving 
sellers without a case of pounds. However, 
the steamship Milanese arrived in Boston 
on Friday last with a car of Ram Lai’s, 
which will be in store Saturday, may be 
Friday, next.

Oranges are to-day selling at frem $2 75 
to $3 on the Toronto market ; a year ago 
they were worth $3,25 to $3 40.

Eby, Blain & Co., having taken stock, 
are offering special value in all grades of 
teas ; also bargains in dried fruits.

McWilliams & Evenst are in receipt of 
a carload of Stetson’s “ Hat Brand ’’ Florida 
oranges. The quality is excellent.

J. H. McCall, traveller for C. R. Somer­
ville, of London, is spending Christmas and 
New Year at his home in Hamilton.

Edward Adams & Co. have a full stock ol 
prunes, in kegs and cases, which are going 
out rapidly.

Edward Adams & Co. are in receipt of 
another consignment of figs—“Seven Crown,” 
‘‘Choice Eleme” and “Naturel,” in boxes.

James Turner & Co. are offering a fine lot 
of salt fish just to suit the trade. “ The boys 
are heartily sick of hearing about dried 
fruits,” they write.

The employees of the London Soap Co. 
presented the manager, Mr. McMeekm, 
with a handsome pair of dogskin gauntlets 
as a Christmas box.

D. R. Whitehead, who represents C. R. 
Somerville’s chewing gums in the province 
of Quebec, is rusticating for a week with 
his old friends in Kingston.

W. H. Gillard & Co. have just received a 
consignment ol May-picked Japan and new 
Young Hyson teas, which they offer to the 
trade at what they consider most advan­
tageous prices.

Good brooms, not dried colored corn full 
of seeds, but honest hand-made brooms from 
choicest stock, are what James Turner &

WHITE Sc OO.
70 Colborne St., Toronto.

Oranges, Lemons, Grapes,
Jersey Cranberries,

Figs and Dates.
Dealers in Butter, Eggs, Cottolene, Lard and Honey

APPLES A SPECIALTY
Consignments Solicited. Telephone 867

Figs
ALL 

SIZES

WRITE US FOR SPECIAL PRICES

CLEMES BROS.,
TORONTO
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Are honestly put up in full measure 
—20 oz.—bottles, from Carefully SE­
LECTED Stock. Prepared in the 
best vinegar, with the purest and best 
spices procurable. Your trade requires, 
and will appreciate the BEST. You 
get it when you order “ Kent ” bottled 
Pickles. Don’t allow substitution. 
There are plenty CHEAPER brands 
on the market but NONE BETTER.

THE KENT CANNING 4 PICKLING GO.
CHATHAM, ONT.

the “ Lion Brand ”
is so popular that UNSCRUPULOUS
packers have adopted it To prevent the 

public from being imposed on we have in

addition lithographed the word "BOULTER"
across the face of each label in a distinctive

color. Look out for the word "BOULTER"
if you want first class “canned goods.”

Bay of Quinte Canning Factories.

buy RELIABLE m
.. Quality Is Our Aim . .

VEGETABLES:
Tomatoes, Corn, Peas, Etc.

FRUITS:
Pears, Peaches, Strawberries, Etc.

Liakepoit Presenting Co.
LAKEPORT, ONT.

TOMATO
CHUTNEE

Delicious flavor to Hot and Cold Meats, 
Gravies, Soups, Curries, Etc.

PREPARED BY

M. P. CARD,
GUELPH, ONT.

Is now used on board all steamers 
sailing from Montreal, as well as by 
all the best Hotels end Clubs in 
Canada.

Try a Sample Case

Keep your

EYE ^
on the

and your mind on the fact, 
that every can of goods put 
up by us, has printed in large 
letters the name describing 
the contents of the can truthfully, and Delhi Cann­
ing Company, Delhi, Ont., which is a guarantee 
that the contents are just as represented and 
strictly first-class. Yours truly,

TBADE MARK

PICTON and DKMORZSTVILLX.

W. BOULTER & SONS,
PROPRIETORS,

PICTON, ONT.

TYTLE’S 
PICKLES

ABE THE BEST.
Try them snd be convinced. 
Once used, will h»ve no other.

T. A. LYTLE & CO.,
Vinegar and Pickle Manu­

facturers,
TORONTO.

The Imperial Rubber Stamp Works
Rubber Stamps, Stencils, 
Branding Irons, Seals, etc.

Betlmstee given. Orders by msil promptly At­
tended to.

102 ADELAIDE ST. WEST - - • TORONTO.

DELHI CANNING CO.

BUTTERMILK
TOILET

SOAP
BEST SELLING SOAR ON THE MARKET

WE MAKE THE

FINEST TEA _________I» CM*
Spice, Baking Powder, Tobacco Tins and

TIN SIGNS, Lithographed or Japanned.
In 3 snd 61b. Lithographed Tes Caddies we can make an 

original design for each customer.

TRi THIS PUN FOR IIKRErShK SALES.
Write our nearest house for Prices and Catalogue.

THE MCGLARY M FC COMPANY
London. Toronto. Montreal Winnipeg.

0933
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For the benefit of your customers. Foi your own profit.
ALL JOBBERS SELL IT.

THE ST. CHOU SOUP MFC. CO.,
Branches : St. Stephen, N.B

MONTRÉAL : 17 St. Nicholas St.
TORONTO : Wright A Copp, 40 Wellington St. Rest.
WINNIPEG: E. W. Ashley.

Co.’s standard and signal brooms are 
claimed to be. “ Every grocer who has 
handled same finds them so,” write the 

v_Arm.
“ Our special brands of tea are going out 

faster than ever and giving universal satis­
faction,” say Gillard & Co. Since we began 
introducing them to the trade through the 
medium of The Grocer a very gratifying 
increase in our sales has been the result.

One of the prettiest sights in Kingston 
during- this festive season is the massive win­
dows in the Golden Lion grocery. It reflects 
the highest ciedit on this well-known estab­
lishment and also on Mr. Nicholas O’Con­
nor, the head clerk, under whose personal 
supervision the work was done. Everything 
conceivable for the Christmas season can be 
seen in all its graadeur. We congratulate 
Mr. O’Connor, who is now acknowledged to 
be one of the best window decorators in the 
Dominion, and also McRae Bros, in having 
one of the most attractive stores in the city. 
—Freeman, Kingston.

OUR SPECIAL SUGAR CABLES. 
The Grocer’s special sugar cables from 

London show the course of the world's mar­
ket for the past few days :

Centrifugal. Muscovado ,------ Beet------ N
96* for refining. Dec. March.
g. d. a. d. s. d. s. d.

Dec. 88... .. 15 0 18 6 19 6 18 8} 
18 9}Dec. 29... . 15 0 12 6-2 12 6

Dec. SO... .. 15 0 18 6 1» 41 1» 81
Jan. 8... 12 6 •18 6i 18 9
Jan. 3... .. 15 0 19 6 •18 i\ 18 »i

•January.

MONTREAL MARKETS.
Montreal, Jan. 4, 1893.

GROCERIES.
HOLESALE grocers as a rule have 
not been very busy during the 
past week, the market presenting 

its usual holiday aspect. There has of 
course been some small movement to 
note, but it has been solely confined to ord­
ers for small parcels of such lines as are ab­
solutely demanded at this season. By the 
beginning of next week, however, traders 
here expect to see business more active. 
Travelers go out on their routes this week, 
and as small stocks are generally reported 
throughout the country they expect a fairly 
encouraging reception from the patrons of 
their houses. It is not only in retailers 
hands, however, that stocks in many leading 
lines are in very moderate compass. Whole­
salers have been operating very cautiously

on many lines, notably sugar, while in others, 
such as dried fruits, for instance, the demand 
that has been experienced so far bas cut 
down stocks generally, in fact, absolutely 
closed out many lines. Values as a rule 
continue steady, and there are no reasons 
for anticipating any marked change in this 
respect. The majority of buyers, however, 
seem to think that sugar is apt to go lower, 
and they are acting accordingly.

dried fruit.
These goods have been fairly active in a 

holiday sense, there being a fair demand 
from retailers for small parcels for actual 
necessities. Reference has been made pre­
viously to the scarcity of selected grades of 
Valencia raisins on the market, m fact they 
have been none too plentiful at any time 
during the past fall. Enquiries which some 
people in the trade here have had from the 
west show that* the same is the case with 
holders there. Business in a strictly whole­
sale sense has been featureless, as it usually 
is in the holiday season, but it may be re­
marked that the jobbing demand on holiday 
account has practically cleaned up what stocks 
there were in first hands. Values rule steady 
and we quote as before for jobbing business : 
Ordinary Valencia off-stock, 4J4 to 5c., ac­
cording to brand ; fine, $Xc. ; selected, very 
scarce at 6c., and layers at 6 to 6Jtfc., accord­
ing to quality. There is no material change 
in currants, which remain the same as pre­
viously reported. In round lots some busi­
ness has transpired at 3%c. in barrels and

3Jl to 4c. per thin cases. We quote jobbing 
prices : Provincials at 3# to 4jfc. ; Filial- 
ras, 4 to 5c., and Vostizzas, 6 to y He., ac­
cording to quality. There has been a fairly 
good sale of figs during the week at steady 
prices. Ordinary have changed hands at 8 
to ioc., while extra fancy are quoted at 12 to 
14c. Dates have been shaded a trifle in 
some cases during the week, and we quote 
4jl to sXc- per lb. Prunes are firmly held 
under moderate supplies at 5X to $J<c.

NUTS.
There has been a good holiday trade in 

nuts of all kinds at steady prices. We quote : 
Grenoble walnuts, 11 to 13c. ; pecans, 8K 
to 12c.; peanuts, 8 to 11c. per lb, and co- 
coanuts, $3.75 to $4 per 100; Teiragona 
almonds, 11% to 12c; and shelled almonds, 
23 to 4ÇC.; filberts, to 10c.; walnuts, 12 
to 13:.

SUGARS.
There has been a fair business in sugars, 

but buyers as a rule are disposed to operate 
cautiously,although stocks generally through­
out the country are admitted to be very 
small. Prices have declined ftr. all round 
in sympathy with the drop in New York, 
and we now quote granulated at 4j$c and 
yellows at 3>fc. up.

MOLASSES.
Barbadoes molasses remain steady at 30 

to 30j<c. for round lots, and jobbing parcels 
32 to 34c. Stocks are not pressing, but there 
are few new features to note.

SYRUPS.
There has been a moderate demand for 

low grade American syrups at I7l(c,and we 
(Continued on page 84.)

CANNED

DRIED
CHOP**60

WE BUY f

I APPLES
1 STANWAY & BAYLEY

. .TORONTO . .

COB^S

EVAPORATED
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The volume of your trade and your general success 
depends upon your selection of

TRADE WINNING GOODS

Pettijohn's 
California 
Breakfast 
Food.

Batty s 
Crown Pickles 
Nabob Pickles 
Nabob Sauce

Snider s
Pomato Soup 

Snider s
Pomato Catsup

Highland

Evaporated
Cream

Samples, Particulars, etc., on application to

Wright & Copp, Sole Dom. 
Agents T oronto
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THE MARKETS.
TORONTO.

Flour remains dull and unchanged. Feed 
is in good demand and dearer, on account 
of the few mills that are grinding.

Flour—Manitoba patents, $3.70 to $3.80; 
strong bakers’, $3.50; white wheat patents, 
$3.25 to $3.40 ; straight -oiler, $2.80 to $2.95; 
Ontario family, $2.85 to $3.10 ; low grades, 
$2.10 to $2.25. These prices are in round 
lots delivered here.

Meal—Rolled oats, $3.80 to $3 85; granu­
lated and standard oatmeal, $3.75 per brl.; 
cornmeal, common, $3.10; gold dust, $3.25 
to $330.

Feed—Bran is scarce and higher, city 
mills sel mg at $15 per too; delivered (on 
track) $15. Shorts higher at $17 per ton in 
small lots ; delivered on track, $16 per ton 
In oats the feeling is towards a little higher 
prices, cars on track selling at 32 % to 33c. 
per bus. Market prices are 34 to 34#c. per 
bis.; feed corn, 48 to 50c. per bus.

Barley—Farmers’ loads are selling at 45 
to 49c. per bus., according to quality.

Hay—Prices are steady, with a feeling to­
wards higher values, choice farmers' loads 
selling from $9 to $10 per ton. Pressed on 
track, $9.50 to $9.75.

Straw—Offerings light with a good de­
mand, pressed on track selling at $6. Mar­
ket prices are $7 to $8 for sheaf, with loose 
nominal at $4.50 per ton.

Peas—Steady, with sales on the market at 
57 to 38c.

MONTREAL.

There is a lair enquiry for flour, but the 
movement is small and prices unchanged. 
Winter wheat, $3.60 to $3 80 ; Manitoba 
patents, best brands, $3.70 to $3.80; straight 
rollers, $3 to $3.10; extra, $2.90 to $3; super­
fine, $2.60 to $2.90; Manitoba strong bakers', 
$3.40 to $3.60; Manitoba strong bakers’, best 
brands, $3.50 to $3 55.

Feeding stuffs hold firm. The demand is 
slow, but stocks of bran and shorts are 
small. Bran, $15.50 to $16.50; shorts, $16 
to $18 ; Mouille, $22.

The oatmeal market is quiet at the mo­
ment, there being only a small local enquiry 
at quotations. Standard bags $1.9010 $2; 
do. brls., $3 80 to $4.10; granulated, bags, 
$2 to $2.05 ; do., brls., $4.20 to $4.30 ; rolled 
cals, bags, $2 ; do., brls., $4 20 to $4 25.

ST. JOHN, N. B.
The only thing to note in this market is a 

great desire to sell. A merchant told The 
Grocer’s correspondent the other day that

he offered a miller some little time ago $3.85 
lor 2000 brls., which now he could buy for 
$3.65, he was much pleased the miller re­
fused. There is no doubt that unless prices 
advance soon large quantities held here 
will have to be sold at a loss. In hay their 
is prospect of better prices. Oats are being 
freeiy offered. We quote : Manitoba flour,

SITUATIONS VACANT.

Advertisement» for assistant» in retail and 
wholesale houses, under this head, free.

WANTED—FOR A COUNTRY GENERAL STORE 
a first-class clerk ; must understand dry goods 

and bookkeeping. Permanent sit. for the right man. 
Address A. E. Howse, Nicola Lake, B.C.

Why Bother with Selling Substitutes 
or Imitations, when..........................

- S -A. FOLIO -
Has stood the test of between 80 and 40 years, and 

is sold throughout the civilized world as
THE GREAT SCOURING SOAP

It retails at 10cents, leaving you a fair profit. 
GROCERS not having been supplied with iron 

signs nor advertising matter yet, will please ask 
their jobbers to have these enclosed with their 
next shipment of goods, as we gladly furnish 
same.

Depot»at: 3 Emil Pollwka & Co.
Toronto, Ont. I
Montreal, Que. l'38 Frenl Toronto, Ont.
St. John, N.B.j Canadian Ageute.

$4.50 ; Ontario, best, $3 60 to $4.00; medium 
patents, $3.50 to $360; oatmeal, $4.35 to 
$4 40; cornmeal, $2 60 to $2 65; middlings, 
$19.50 to $20.50; oats. N.B, 34 to 35c; 
P.E.I., 3710 38c; Ontario, 40 to 41c.; hand­
picked beans, $1.45 prime, $1.35 ; pot bar­
ley, $3-75 to $3 85 ; split peas, $3.75 to $4 ; 
hay, on track, $13, small lots $15.

WILLIAM HANNAH & Co.
Wholesale Commission Merchants and Jobbers 
in Produce, Fruits, etc., 78 Colborne Street, 
TORONTO. Also Orangeville.

We Make a Specialty of Potatoes In Car Lots.
References—Canadian Bank of Commerce

and Mercantile Agencies. Telephone 1875.

There is hardly another Food Cereal in the market 
which can be used for so many purposes as

CRYSTAL RICE.
CRYSTAL RICE fo* Soup.
CRYSTAL RICE fok Bread, Biscuits, etc. 
CRYSTAL RICE for Puddings, Mush, etc. 
CRYSTAL RICE for Ovstbrs.
CRYSTAL RICE for Omelettes, etc.

Send for sample and Receipt Book. If you prefer 
ordei through your jobber.

Crystal Rice is now handled by the wholesale ade 
and in all the provinces.

CANADIAN SPECIALTY CO.,
38 Front St. East, Toronto, Ont.,

Dominion Agenta

CONSOLIDATED FLAVORING POWDERS
ADtPCCPT ^at is not lost in Baking or

rüiiLUl Cooking like Liquid Extracts.
Results not only the BEST, but secured at ONE THIRD of the 
usual expense, giving satisfaction to the DEALER, in handling, 
and CONSUMER in using. Done up in beautiful screw top bot­
tles, so every one can be tested. NO DETERIORATION 
WHILE IN STOCK. NOT sold to the wholesale trade.

RETAIL TRADE SOLICITED —

TARBOX BROS., Sales Agents,
73 Adelaide St. West, - - - TORONTO, ONT.

English 
Malt

Sii GOLD Medals VINEGAR
GR1MBLE & CO., Ltd., LONDON, N. W. ENG.

.. OPART'S SPECIALTIES..
. HIGH CLASS - - GREAT NOVELTY - - GOOD PROFIT -

ODART’S PICKLE -_and_ - ODART’S SAUCE
ODART & CO.. PARIS, FRAME, and LONDON, EM.

^576
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Flour is Cheaper | THAN IT HAS BEEN SINCE BEFORE 
ANY OF US WERE BORN.......................

The price of all kinds of Flour is so low that any Housekeeper can afford to use a 
good article. •
This gives the live Flour Dealer or Grocer an opportunity to build up a permanent 
and profitable flour trade by filling his orders with our " Queen '* Flour, which 
carried off the Medal and Diploma at the Chicago World’s Fair.

For Bread, Cakes, Pastry or Pudding it is unequalled.

M. McLAUGHLIN & CO.
Royal Dominion Mills, TORONTO.

Every Grocer
Should endeavor to cultivate among his customers a demand 
for the purest goods that are produced.

Every Family..........

Embro
Oatmeal

Mills
Should make it a point to procure the purest goods that are 
placed on the market.

Our Pan-Dried Rolled Oats,
Rolled Wheat & Breakfast Foods

Are the purest and sweetest of their kinds on the Canadian 
market.

E. D. TILLSON, - - Tilsonburg, Ont.
COX’S GELATINE Always 

Trustworthy.
ESTABLISHED 1726.

Aobnts fob Canada:—
0. E COLSON. Montre.1 
D. MASSON t CO.. Montreal.
ARTHUR P. TIPPRT & CO.,

Toronto, St. John. N. B., and Montreal.

EPPS’S COCOA
S4 lb packets, 14 lb. boxes secured in tin. 

Special Agent for the Dominion :

C. E. Colson, Montreal

D. B. BOBS, EMBRO, OHT
A CHOICE QUALITY OF

Rolled, Standard and Granulated

Oatmeal
IN BARRELS, HALF BARRELS OR BAGS.

Selected WHITE OATS only used. For prices 
of Oatmeal orOathulle in carloads or less quan­
tities. write or wire, and will reply promptly 
Can ship via Canadian Pacific or Grand Trunk 
Railways.

Toronto Salt Works,
1 28 Adelaide East, 

TORONTO
Dealers in Table, Dairy, Meat Curing 

Barrel, Rock Lump, and Land Salts.
Biggin's Eureka and Ashton’s English 

Dairy Salts. Land Plaster.

R. f> T. WATSON, Manufacturing Confectioners,

IF you wish to handle the MOST SALABLE 
CONFECTION in the market, try BALA LÎCO- 
RICE. We are Headquarters for Fine Choco­

lates, Creams, Swiss Fruits and One Cent Goods, 
Icing Sugar. Cake Ornaments, etc.

SEUSTZD FOIEt PEIOB LIST.

76 Front Street East,

KOFF NO MORE.

WATSONS COUCH DROPS
Will give positive and instant relief to 
those suffering from Colds, Hoarseness, 
Sore Throat, etc., and are invaluable to 
Orators and Vocalists. R. & T. W 
stamped on each drop. Try them.

TORONTO.
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quote 18 to 22c according to quality. In 
Canadian sales have transpired in the wood 
at 1H to 2C. per lb.

TEA.
The week has been a very quiet one in tea, 

and as far as wholesale business coes few 
round lots have been moved. Medium Ja­
pans have sold at 15c., while finest has 
changed hands at 25c. tor good sized lots. 
In blacks ioj4d. f.o.b. London was paid for 
a lot of Ceylon. Green teas are in moderate 
demand, chiefly gunpowders. We quote :— 
Japans, common, 12 to 13c.; medium, 15 
to 17c.; fine, 18 to 21C, and finest 23 to 30c.

COFFEE.
The coffee market has been quiet, a few 

round lots of Rio and Maracaibo changing 
hands during the week. Prices are firm, 
round lots changing hands at 20 to 21c. for 
both descriptions. We quote: Jamaica, 17 
to 19'.; Maracaibo, 20to 21c.; Porto Cobello, 
19 to 20c.; Rio, 20 to 21c.; Java, 24 to 30c., 
and Mocha, 25 to 30c.

SPICES.
The spice market was quiet it anything 

during the week, the holiday demand being 
over. Prices are steady, as follows: Jamaica 
ginger, 16 to 18c. for common, and 18 to 20c. 
for finer qualities black pepper, 6 to 7c.; pi­
mento, 6 to 7C-; and nutmegs, 65 to 70c. to 
$1.

RICE
The demand for rice is small at the mo­

ment, jobbers being apparently well supplied. 
Standard Japan, $3.75 to $4 ; “ B,” $3.50 ; 
Crystal, $4.25 to $4.50; Patna, $4.25 to $5.50;. 
Carolina, $6.5010 $7.4-

CANNED GOODS.
There is not much doing in canned goods 

which move steadily. Prices are about the 
same except that salmon are rather firmer. 
We quote : Tomatoes, 75 to 80c., corn 75 to 
80c., peas 90 to 95c , strawberries $2.75 per 
doz., raspberries $i.8o, salmon $1.25 to 
$1.30 for best brands and $1.05 to $1.13 for 
cohoes, lobsters $1.60 to $1.75, mackerel $1 
to $1.05.

GREEN FRUIT.
There is a fair demand for apples which 

are scarce and firm, No. 1 selling as high as 
$4.50 to $5 and No. 2, $3 to $3.50. Grapes 
are in fair demand, Alrneria moving at $3.50 
to $6 per keg. There has been a good de­
mand for oranges, Florida ruling firm at $2 
to $3.25 per box and Valencia 25c. higher at 
$4 to $5 50 per case according to quality. 
Lemons continue scarce and firm at $4 to 
$5 per box.

FISH.
The demand for fish has been rather slow 

during the week, but the supplies are heavy 
and prices are easier. The stocks of pickled 
salmon are particularly large ; but Finnan 
baddies are lather scarce. We quote: No.
I C. B. herring, $5.50 ; No. 1 Newfoundland 
do , $4.75 to $5; No. 1 green cod, $4.75 to 
$5 ; Labrador salmon, $14 to $15 per bbl. ; 
B. C. do., Si 1 to $12 ; No. 2 mackerel, $12 ; 
F'innan baddies, 7 to 8c.; Yarmouth bloaters, 
$1 to $175 pet box; haddock, 4 to 434c.; cod, 
3/4 to 4c. ; boneless cod, 6J4 to 7c.; smelts, 
6107c., whitefish and trout, 7c.; mackerel,
II c. each ; sea bass, 1 o to 11 c. per lb. ; tom my 
cods, $1.40 to $1 75 per brl.; fresh salmon, 
12c. per lb.

COUNTRY PRODUCE.
The egg market is dull and quiet, fresh 

boiling stock fetching 22c. and held ; Mon­
treal limed, 17c. to 18c., and Western limed,
15c. Dressed poultry has of course contin­

ued in fair demand, turkeys ruling for some­
what easier, however, at IOJ4 to lie. choice 
picked, while scalded are 9 to 10c. Chick­
ens range from 6 to 8c. and geese 6J4 to 7c, 
while ducks are steady at 9c. to 10c. White 
clover honey in the comb sells at 1210 1334c. 
and dark buckwheat, 9 to 12c.,while extract­
ed runs from 7 to 8j4c for new and 5 to 6c. 
for old. Maple syrup rules at 50 to 65c. in 
cases, apd sugar 6 to 7c. Hops are steady 
1734 to 19c Beans run from $1.35 to $1 50 
for hand-picked, and ordinary $1 to $1.25. 
There is no change in potatoes, which are 
firm at 60 to 62j4c. per bag, with 10c. extra 
for jobbing lots.

PROVISIONS.
Demand for pork rules slow, while lard 

and short ribs are in fair demand. Smok 
meats are steady. We quote as follows : 
Canadian short cut,per brl.,$17.50 to $18.50; 
mess pork, western, new, per brl., $17 to 
$17.50; hamscitycured,iperlb., 12to 13c.; lard, 
Canadian, in pails, nJ4 to I2j{c.; bacon, 
per lb., uj4 to I2j4c. ; lard, com. lefined, 
per lb. 834 to 834c.

BUTTER AND CHEESE.
The movement in butter is of a purely 

local jobbing character, but the general 
tone is firm under moderate supplies. We 

uote :—Finest fall creamery 23 to 24c; 
nest Townships dairy, 21 to 22c.; finest 

Western dany, 1934 to 20c. ; Kamouraska, 
1934 to 20.

The local cheese market holds very firm 
but quiet. Holders are showing no disposi­
tion to do business. The nominal quotation 
is 11X to 1134c. for fall stock.

MONTREAL TRADE NOTES.
Caffaroma received its full share of atten­

tion in the holiday demand.
Practically all the prime Valencia raisins 

in first hands are taken on this market.
Sales of R un Lai tea are reported by Rose 

& Laflamme, of Montreal, to be steadily in­
creasing.

Low grade American syrup has been 
shaded on this market for round lots, 1734c. 
being named.

C. A. Chouillion says that the year just 
closed has witnessed a constantly increasing 
sale of chocolate menier.

L. Chaput & Son say that the Christmas 
trade this year, so far as it goes, was quite 
equal to that of last year.

Round lots of Ceylon black teas have 
been bought on Montreal account during 
the week at ioj4d. f.o.b. in London.

Morrow & Ewing, of Montreal, have 500 
boxes of Rio and Santos coffees to hand. 
The firm sold 250 br xes within a few days.

Joseph Tetley & Co. ask grocers to keep 
their eye on the firm’s ad. in The Grocer 
if they want to hear^f something to their 
advantage.

Sugar refiners here have not contracted 
for a bag ol raw sugar as yet. Last year 
they had already provided for a lot of their 
supplies.

Caverhill, Hughe; & Co. asked all their 
travelers to come into town for the travelers' 
dinner, and naturally all of them responded.

It was stated in last week’s issue that 
Walter R. Wonham & Sons were doing a 
good jobbing trade in Scotch fish delicacies.

CAFFAROMA
Makes the finest oup of coffee in the world. 

Sold in 1 and 8 lb tins only. For sale by ell 
wholesale and retail grocers throughout the 
Dominion. __________

c. A. LIFFITON & CO.. Montreal
Proprietors ol the original patent Oaeeroma

This was an error. Wonham & Sons sell to 
the wholesale trade only, and it is from the 
latter that the retail trade get their supplies.

The first lot of California apples were 
offered to the trade here this week by Hart 
& Tuckwell and sold to Mr. Walter Paul,,

rocer, at a very full figure.
M. Lefebvre & Co. call the attention of 

their friends again this year to their well- 
known Lion L brand of jams and jellies, 
vinegars and pickles.

An advertisement in The Grocer soon 
brings customers. Rose & Laflamme had 
advertised Cream Corn in last week’s issue, 
with the result that orders directly traceable 
to it were received.

W. R. Wonham & Co.'s representatives 
this year offer to the jobbing trade a line of 
Scotch fish specialties adapted for family 
use and put up in handy saleable packages.

Frank Magor & Co. offer some choice 
English specialties in jams, jellies and mar­
malade to the trade. They form an essential 
part of every thoroughly English breakfast 
bill of fare.

Rose & Laflamme say that the season’s 
sale in their district of “Ram Lai’s” pure 
Indian tea has been satisfactory, and that 
the specialty is taking a good hold.

Walter Baker & Co.’s chocolate and 
cocoas are now quite as well known in 
Canada as across the lines. The Boston 
firm’s specialties are sold by grocery every­
where.

ST. JOHN, N. B„ MARKETS.
St. John, N.B., Jan. 4. 

HE holiday trade being over business 
has quieted down, particularly among 
the wholesale trade. The retail trade 

keeps up well. The merchants report a good 
holiday trade ; in fact we believe there are 
few cities in the Dominion that are as pros­
perous as our own. Though things are not 
as we would like them there are few hungry 
people around. Wholesalers say that for 
the past practically nothing has been doing. 
We see a long looked for event about to 
happen—the shipping ol grain from St. John. 
Two steamers, the Baltimore and the City 
of Madura, will take each from here during 
January 10,000 bushels of grain and 250 tons 
hay. This it, is expected, will continue dur­
ing the winter by the Furness line steamers, 
and if the undertaking be successful the 
quantities will be increased.
. Canned Goods, etc.—In canned goods 
little is being done. Some gallon apples 
were offered excanners, but very few were 
sold. In no line of canned goods have the 
receipts been as low this year as apples.
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ESTABLISHED 1880

Our travellers have all started with their 
Samples lor the Spring Trade, includ­

ing the latest productions of

China
Crockery

Glassware
Don’t Buy until you get 

Our Prices.

James A. Skinner & Co.
TORONTO, ONT. VANCOUVER, B.O.

ESTABLISHED 1851.
Wi Orraa

5,500 Botes Arguimbau 
New Valencia Raisins.

Also “O. IIarea poli A File" brand.
New Sulfsna Rmisins and new Currants in 

barrels, half barrels and oases. We guaran­
tee them first quality. Ask oar prices and 
samples before buying elsewhere.

N. QUINTAL & FILS,
WHOI.ESALE GROCERS.

274 St. Panl Street, Montreal.

MINCE MEAT
IN 5 LB. AND 27 LB. PAILS.

Guaranteed made of the finest 
materials, and scrupulous care 
taken in its preparation.

F. W. FEARMAN,
HAMILTON, ONT.

FULL LINKS OF

Raisins
Currants

Figs and
Pure Spices

AT LOWEST PRICES.

Sloan & Growther,
WHOLESALE GROCERS,

Toronto.

New Bosnia, 
Sphinx and 

Atlas brands.
: also :

Bordeaux “Bags”
SPECIAL VALUE

WARREN BBOS. & BOOMER
Front St. East, TORONTO

New Peels 
New Dates 

New Figs
New Nuts

New Malaga Fruits.
Full Lines Now in Store.

J. W. LANG & CO.
59. 81, 63 Front St. Bast, TORONTO

New Fruits.
Dates, Figs 

Sphinx Prunes 
Sultana Raisins 

Black Baskets 
London Layers.

Nuts of all kinds.

T.KINNEAR&CO.,
49 Front St. E.. TORONTO.

Condensed fliinee jVIeat.
Delicious Mince Pies 

every day in the 
year.

Handled by retailer 
9S shelf or counter 
goods. No waste. 
Gives general satis­
faction.

Sells at all Seasons.

Will not ferment in 
warm weather.

'••tut
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The best and 
Cheapest Mince 

Meat on Earth.

Price reduced to 
$12.00 per gross, 

net.

J. H. WETHEY, St. Catharines, Ont.

Elliott, Mair&Co.,
Importers of Teas

------- AND--------

Wholesale Grocers.

LONDON, ONT.

FIGS
Choice Elenie.

Perkins, Ince & Go.
41 end 48 Front 8t. East

..NEW..

Sphinx Prunes
All qualities in Cases.
Extra Choice in Half Cases.

Figs 4nd Dates
Smith and

Keighley
S Front 81. E., Toronto
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MA RKKTS.—Continued

Prices : Corn, goc.; peas, 90c ; tomatoes, 
95C. to $1 ; salmon, $1 40 to $1.45 ; lobster*, 
$1.50 to $2; oysters, 2’s, $2.15 to $2.30; bad­
dies, Ji.50; Canadian canned beef, $2.50 ; 
American do., $2 6o. Salt, in 10-lb. bags in 
barrels, $3.10 per barrel ; in 5-lb. bags in 
barrels, $3.25 per barrel ; fine salt Si.10, 
coarse 50c

Dried Fruit and Nuts—In these the 
passing of the holidays has left a blank as 
far as movement is concerned. Stocks are 
good, but on account of low prices and no 
signs of better ones there is little life. This 
is particularly true of raisins. We quote : 
Valencia raisins, 4M to 4 Me.; layers, Valen­
cias, 5X to 5Me.; London layers,$2 to $2 25; 
currants in cases, 3M to 4c.; barrels, 3M to 
3Mc.; cleaned currants, in 1 lb. cartoons, 8 
to 9c.; dates, 5M to 6c ; prunes, yMc.; Cali- 
fornias, 12}4c. ; figs, 10 to 12c.; walnuts, 
Grenoble, 13 to 15c. ; French walnuts, 11 to 
12c.; Brazil, 15 to 16c.; peanuts, roasted, 10 
to 11c.; almonds, 13 to 14c.; dried apples, 
6Mc. ; evaporated apples, old, 10c. ; new, 
lie.

Sugar—Movement is Ight and prices are 
easy. Like everything at this time, except 
when there are large changes in prices 
looked for, not much is doing. Granulated, 
4M to 4%c, ; yellows, 3M to 4c. ; Paris 
lump, 6 to 6Mc. ; powdered, 6 to /Me.

MOLASSES—In this there is more doing, 
particularly in Porto Rico, which is being 
handled more freely this year than usual. 
Prices are firm. We quote : Barbadoes, 31 
to 32c. for best, 29 to 30c. second ; Porto 
Rico, best, 35 to 36c ; second, 30 to 32c. ; 
Porto Rico, in 45 gal. brls., 32 to 33c. ; Anti­
gua, 29 to 30c. ; syrup, 30 to 35c.

Dairy Produce—The market in butter 
is active and during the week the price of 
the extra has advanced a good cent. Even 
at advanced price it is scarce, and poorer 
butter is beginning to sell. Creamery but­
ter, 23 to 25c. ; dairy, 22 to 23c. ; store 
packed, 18 to 21c. ; cheese, lie. ; eggs, slow 
at 18 to 2uc.

FRUIT—Trade is quiet. We quote : Ap­
ples, $2 to $3 ; Florida oranges, boxes, $2.50 
to $3 ; West India, $3 to $4 ; lemons, $4 to 
$5 ; grapes, $4 to $5.50 ; cranberries, $6 to 
$7-

Provisions—Following the general lead, 
the market is quiet in regard to this part of 
the trade. Prices remain as last week : 
Clean mess pork, $20 to $21 ; American 
mess, $18 to $19 ; P. E. I. mess, $18 to $19; 
plate beef, $13.50 to $14 ; extra plate, $14.25 
to $14.50 ; pure lard, $12; compound, 9%
to IOC.

Fish—In pickled fish the market is bare, 
and it looks very much as though the whole­
sale taking of sardines was havmg a great 
effect on the other herring business. A few 
frozen codfish are to band. We quote : 
Frozen codfish, 4c. per lb. ; large, dried, 
$4.25 ; medium, $3.50 ; pollock, $1 90 to $2 ; 
bay herring, brls., $3.35 to $3.50 ; balf-brls., 
$1.75 to $1.85 ; Shelburn herring, brls., $4 
to $4.25 ; half-brls , $2.25 to $2.50; medium 
smoked herring, 12c. ; lengthwise, 9c.

Oil—The same as last week. American, 
20c. ; best Canadian, 19c. ; second grade, 
13MC. No charge for brls. Terms 30 days.

The death is announced of Mr. William 
Baxter, a promising son of William Baxter, 
the grocer, of 73 Pitt street. The young 
man, who is in the sixteenth year of his age, 
contracted typhoid fever some weeks ago, 
which was the immediate cau^e of his death. 
—Gizette, St. John, N.B.

TIMELY HINTS TO GROCERS.
BY H. E WILTON, SPRINGFIELD.

HRISTMAS and New Year trade is 
oxer, and as usual a dull season will 
follow. The holiday trade in gen­

eral has not been all that was desired, and 
instead of sitting quietly down and waiting 
(like Micawber) for something to turn up, it 
is now necessary to “ get a move on.”

“ How can I increase my trade ?” is a 
question much asked at this particular 
season, and as usual a great many will 
resort to the old but foolish rule of cutting 
prices.

A good plan at this particular dull season, 
and one which I have seen worked with 
success, is to get out a printed list of all 
goods carried in stock, and leave one of 
these in each house in your town. Have 
the lady of the house hang your list in the 
kitchen or pantry, and as she finds her­
self in need of a certain article check it 
off on the list. The merchant or his clerk 
should call every morning, take up this list, 
fill the order, and deliver the goods, not 
forgetting to leave always a new unmarked 
list. These lists should be printed on paper, 
and the cost should not exceed $1.50 for 
five hundred copies. An explanation of 
their object, and how to be used, should be 
printed on them.

I have seen the above plan adopted in 
small towns, and it always worked well.

Giving presents, such as pictures, glass­
ware, books, furniture, etc., may increase 
trade for a short time, but in the end they 
have bad results. It has not the appear­
ance of genuine business principles, and 
tends to lessen the value and quality of your 
goods in the eyes of your intelligent cus­
tomer.

No intelligent person expects an article 
at its regular price and a present in the bar­
gain, and the merchant who handles such 
goods as prize baking powders, etc., at once 
injures his business reputation.

If a pound of tea or baking powder is sold 
and a present given as well, you must either 
charge an extra high price for your goods, 
or sell an inferior article, which, in either 
case, is an injury to business.

First-class goods, sold on their merits 
only, and at reasonable living profits ; close 
attention to business, and the wants of your 
customers (no matter how small), with a 
liberal amount of good honest newspaper 
advertising, is an almost certain road to 
success, and the merchant who follows out 
these principles will succeed.

Another very good thing in connection 
with any retail business is a bulletin board. 
Take a good-sized black board and place 
each morning an attractive advertisement, 
such as some new line of goods you have in 
slock, on it, and you will find it pays. I 
have seen (where a black board was used in 
front of a store) an entire stock of some pro­

fitable line of new goods, never before in 
stock, disposed of in one day by a simple 
black-board announcement on the outside.

Making a specialty of one line of goods is 
another good plan, especially so, if that line 
be teas. A friend who has been in the 
grocery business upwards of thirty years 
tells me that he has always made tea a 
specialty in connection with his business, 
and having paid particular attention to that 
line, he is now doing the leading tea trade 
in his town.

One plan, which 1 have before now adopted 
in the tea line, is to get a few hundred enve­
lopes printed as follows : “ Free Tea Sam­
ple Price per lb.,.......... For sale by
......... Leading Grocer.”

Take these envelopes and put in each a 
sample of some particular fine tea which 
you have previously tested, and know to 
be good value. Distribute these samples 
among your customers, and as many new 
ones as possible, and the result will surprise 
you. I have by this plan doubled the sales 
of a certain brand of tea in just a few weeks, 
and have at the same time secured new cus­
tomers that were never before in the store.

All such plans as these are very good 
trade catches, and are far ahead of the 
“ cut and slash ” principle.

Good newspaper advertising is the one 
principal successful feature in connection 
with any business, and one thing besides 
this that is absolutely necessary is a first- 
class trade journal.

At this present day no merchant can 
afford to do business without a trade jour­
nal. 1 consider such one of the most valu­
able articles a grocer has. It not only saves 
him many a dollar, but gives him a close 
acquaintance with all the first-class whole­
sale houses, and at the same time keeps him 
thoroughly posted in all points of the trade, 
unknown to those who do not take a trade 
journal.

The following recipe I will just add in 
conclusion, and would suggest that every 
grocer cut it out and paste it in his hat : 
“Good goods; one price ; liberal quantity 
of newspaper advertising ; pay cash ; sell 
for cash; read your trade journal ; hustle."

Chairman Wilson of the Ways and Means 
Committee, according to a despatch, has 
had prepared a statement showing the quali­
ties and values of imported merchandise for 
1892 and 1893, also the rates of duty and 
duties paid for these years, together with 
rates proposed by his bill and estimated 
revenues under his bill, based upon like im­
portations. The duty received under the 
McKinley Bill for the year 1892 was $173,- 
098,471. The duty estimated under the 
Wilson Bill for a like period would have 
been $io7,6$o,I7o, making an estimated de­
crease per annum of $65,407,900. The total 
duty received under the McKinley law for 
1892 was $198,473,452. The duty estimated 
under the Wilson bill for a like period would 
he $122,665,668, an estimated decrease of 
$75707.784
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One Minute, Please.

While you are reading this ad. no time is 
lost.

You have whirled around on the outside of 
this world a distance of fifteen miles. You 
have also jogged along with the earth on its 
grand journey around the sun, one thousand 
miles. The light by which you read the clos­
ing part was eleven million miles away when 
you commenced.

Whilst you read eighty nezu born infants 
arrive on deck to help make things hustle, and 
thousands upon thousands of young men and 
young ladies all over the Dominion of Canada 
are busy chewing Somerville s Mexican Fruit 
Chewing Gum, the only pure Medicinal Gum 
manufactured, guaranteed an aid to digestion, 

prei'ents colds, whitens the teeth and sweetens 
the breath. Price 5 cents per bar.

Manufactured only by

C. R. Somerville,
London, Can.

J
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Will Not
Merchants take delight in pushing a soap that in every 
respect is first-class and does not

STAR BRAND FINNAN BADDIES Destroy Clothes?
Certainly, and this is why the large majority of Grocers 
in Canada sell the

Ammonia Soap

cured from fresh new fish. Best cured baddies in 
the world. Also dealers in Fresh, Dry, Salt and 
Pickled Fish, Live Lobsters and Dulse. Send for 
quotations to D. & O. SPROUL Digby, N.8.

DUNN’S
BAKING
POWDER

THECOOKSBEST FRIEND
The best clothes cleaner in the market to-day

Manufactured by

W. A. Bradsham St Co
HOLIDAY EDITION

TORONTO, ONT
Harry Harman’s School of

TETLEY’S TEASA MONTHLY PUBLICATION. 
Special Xmas display for Grocers and 
all lines of business. 26c. (no stamps) 
Canadian currency accepted.

Joseph tetley&c 
hC*/ TEAS

1204 Women’s Temple, Chicago.

CENTS
UV per hundred

Will buy the best and most economical 
of transferable

Trade Due Bills
1c., 5c., 10c., 25c., 50c., and $1

Denominations.

How many shall we send you ?
Will wear like money and quite as handy.

TETLEY’S CELEBRATED DELIVERY WAGGON.

"NIPQ Appreciate Tetley’s TETAQ L-O Do you keep them ? I LAO.
’FTI FY fin 469 8t- Paul Street, MONTREAL. 
uiuui «I vv. so Front street Bast, TORONTOJ. K. CRANSTON, GALT.

THE “MOST POPULAR” BLACK LEAD THE “MOST REMARKABLE” polish

For KNlvc.0, FORKS, BRASS and 
STEEL WORK, Etc., Etc.

Won’t Wear the Sla4w 
like others.

teflBBKr-t, 3d. and Is. Tins.

'NIXEY’S
KNIFE POLISHCERVU8

or ALL STOREKEEPERS EVERYWHERE. 
Wholesale: W. O. NIXEY, London, England.

Canadian Representatives
Mr W. Matthew», 7 Richmond St. Kail, Toronto. 
Mr. Chas. Gyde, 33 St. Nicholas St., Montreal.

By Royal Warrant Manufacturers to Her 
Majesty the Queen.

mmiM

NlXEY'S
LEAD

Cleanliness

WCNlXEyc
LACK lead

w o
A.C k

_
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WITH this issue of The 

Canadian Grocer we arc 
compelled to again increase its 

size, making it forty-eight pages 
and the third increase in a year.
We are not increasing its size for 
the fun of the thing—fun of this 
kind is too expensive—but adver­
tisers insist upon increasing their 
space, and new advertisers will insist upon coming and joining in the grand 
march for “ Money, Reputation, and Prosperity,” led by our band of 
trained musicians, who play tunes only of interest to the retail grocer and 
general storekeeper. The line of march is thronged each week by thous­
ands of attentive and interested buyers, eagerzfor new goods, bargains, and 
information.

“Listen, here's a tune
NO ONE ELSE CAN PLAY I

There is now no limit to our success. If our advertisers are success­
ful so are we. Our interests are identical. We never forget that progress 
is the vital element. As good as last year will not do ; we must lead the 
procession.

We have treated our advertisers honestly, liberally, and independently. 
We have never “begged" nor “blackmailed" for business. We do not
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feel that when we have secured an advertisement our work is quite 
finished. All business secured must be retained. This is much the easier 
task. We have the field, we have the medium, we have the circulation, 
we have the brains, we have the experience, we have the capital.

We make the probable buyer acquainted with the merits of your goods 
and we bring him to your door; you must get his order. Do not expect us 
to do more than your best traveler, who probably receives ten times the 
salary we do. And for goodness sake give us a chance. Do not say after 
you have advertised for two or three months that “it doesn’t pay.” When 
your traveler returns from a trip without a single order, do you go out of 
business at once ? Not much, you know you have the goods, the people use 
them and you are going to make them buy. How do you do it ? Simply 
by keeping everlastingly at them. So it is with advertising. Keeping 
everlastingly at it brings success.

OUR ADVERTISERS ARE OUR REFERENCES. On
nearly every page of this journal are the live advertisements of not only the 
leading manufacturers and wholesalers of Canada but of the world. Do 
they advertise year after year without a return ? Now, do they ?

We cannot let this opportunity pass without thanking those who have 
stood by us from Vol. i, No. i of this journal. They had confidence in 
our ability, and were always ready to help its development. We now trust 
they'are reaping full benefit.

THE PUBLISHERS.
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Silver Star.
. Stove Polish

Has No Equal.
Is put up in two sises of fancy tin boxes, packed 

in i gross cases, making a handsome package. 
The sale of it is on the Increase.
Where once tried, always used.
This polish saves labor.
It makes neither dust nor dirt.
It gives a beautiful bright black polish.
No mixing required.
Always ready for use
Ask your wholesale or hardware house for it; 
they all keep it.

The F. F. Dailey Go. 
of Hamilton. Limited.

We also make a polish for stove mounter’s 
use; put up in bulk only.

^ l • *.«»

Adam’s 
Horehound 

Tutti prutti

Send for 
Elegant 
Advertising 
Matter.

ADAMS & SONS CO., 11 and 13 Jarvis St, Toronto, Ont.
iSSilMSKS .1 MU

mm *!;: I 1
Sold by the 
Wholesale 
Grocery 
Trade and 
the
Manufacturers,

Sales
Increase

fm Hwwo* Y early
Coffee and - - - - -
5pke (o. It Holds Trade

“IN THE GOLDEN DAYS »

Christmas Delicacies.

MALAGA RAISINS, VALENCIA RAISINS—Off-stalk, Fine Off-Stalk 
and 4-Crown Layers, in 14 and 28 lb. boxes.

Hallowee Dates, Grenoble and Marbot Walnuts, Sicily Filberts,
Shelled Almonds and Walnuts.

AND AFTER THE WALNUTS =:
You want GENUINE JAVA AND MOCHA COFFEE

VXTE HAVE "WH-A-T YOU 'WA.2STT

Lightbound, Ralston & Co
WHOLESALE

GROCERS, MONTREAL.
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BUSINESS CHANGES.

DIFFICULTIES, ASSIGNMENTS, COMPROMISES

A MEETING of the creditors of E. 
Nantel & Co., general merchants, 
St. Jerome, Que., is called for Sat­

urday.
W. R. Kindree, hotel, Toronto, has as­

signed to W. A. Campbell.
Evan Camerson, general merchant, Desert, 

Ont., has assigned to D. Blackley.
Thos Culbert, general merchant, Merrick- 

ville, has assigned to James Sheriff.
McGuire & Co., patent medicines, West- 

port, have assigned to W. J. Webster.
M. Murgatrayed, general merchant, Smith- 

ville, has assigned to Charles S. Scott.
Ed. L. Cleveland, grocer, boots and shoes, 

Alvinston, has assigned to E. Warner, Jr.
C. Desmarteau has been appointed cura­

tor of A. C re peau, general merchant, Wal­
ton.

Byrens Bros., of the Excelsior Tea and 
Coffee Co., Hamilton, have assigned to 
David I. Thompson.

Albert Vipond, general merchant, Hudson 
and Vars, Que., is offering to compromise at 
6oc. on the dollar.

J. H. Butler & Co., groceries, boots and 
shoes, Oshawa, are offering to compromise 
at 25c. on the dollar.

SALES MADE AND PENDING.
The general stock of A. Moses, Waverley, 

has been so d.
The stock of James Heaman, Alexander, 

Man., has been sold at 56c. on the dollar.
The grocery stock of C. Crevier, St. Je­

rome, Que., has been sold at 70c. on the 
dollar.

W.' T. Young, general merchant, Alvin­
ston, has had his stock sold at 69c. on the 
dollar. Mr. Tennessy was the purchaser.

The stock of S. T. Jackson, general mer­
chant, Walsingham Centre, is advertised to 
be sold under chattel mortgage Jan. 10. 

CHANGES.
Oobier & Co., boots and shoes, Ottawa, 

have sold out to J. S. S. Rettalock 
P. E. Wetherall, general merchant, Gar­

den Hill,has been succeeded by Fred Spof- 
ford.

E. H. Schiedel & Co., general merchants, 
New Dundee, have sold out to Wing & 
Master.

J. D. Stinson, general merchant and hotel, 
Port Francis, has sold out general store to 
Carter, Galbraith & Co.

Lindow & Gundley, general merchants, 
Fort Saskatchewan, N.W.T., have added 
wholesale liquors to their stock 

The Western Milling Co., of Regina, 
Assa., have sc Id wholesale liquor business 
to Charles Howson, and the business will be 
continued by John Howson.

DEATHS.
Mrs. R. Helu, gncer, Mon'real, is dead.

WOMEN
Are particular in choosing their principal tool and weapon. Our 
Broom has the two essential points : the best brushy part for sweep­
ing purposes, and handles warranted to survive the most forcible 
argument. A sample order solicited. You cannot lose anything as 
we guarantee the values equal to any in Canada.

The Windsor Patent Brush Co., Ltd.,
SANDWICH, ONTARIO

matters of

e ttial \ W
Londcn.Enqland.

Baity $ c? have fcr half a century used 
sSlee.£lee % O' pure malt vinegar in malting 

their genuine Pickles,* sauces.

THE BEST IS THE CHEAPEST .USE.

MORSES

S9AP[B£sfl

MFGD ONLY BY

PRITHEE PRETTY MAIDEN,PRITHEE TEa ME WHY ,
On washinq «ay solwqhinr shines thine eye.?
*MY SECRET gentle reader most easiiy is guessed,
The only soap I u»e,i*’morses * Toronto
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^CENTS

Buys a cake of

The purest soap.
The largest cake.

Do You Qa“ —

BROOMS ?
We make the best. Our Brands are all Sellers.

THE QUEEN BROOM
Is the favorite, and has the largest 
sale of any Broom made in Canada.

The nicest wrappers.
The most popular music.
The best selling soap in the market.

.. THEY CiVe SATISFACTION ..

LONDON SOAP GO., Taylor, Scott & Co.
LONDON, ONT.

“START" VIIIXCIV.
BY ORDERING

TORONTO.

Jersey Brand” 
Condensed Milk

•***.

Char ah Till

and Increase your

25trrG0N0t'£!

It is guaranteed Pure and 
Unskimmed.

An excellent Food for Infants

Buy only the Jersey Brand for all purposes. 
Sold by Grocers. Outfitters and others.

Tea Trade — MANUFACTURED UY —

ROSE & LAFLAMME,
Montreal.

FORREST CANNING
HALIFAX, N.S.

F. W, HUDSON & CO., Agents, Toronto.

■I
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E. BROWN & SON'S, r Garrick St., London, 
England, and 

26 Rae Bergen, Parla.

Cream

EJKNMMM
BROWN

BOOT PREPARATIONS
SOLD EVERYWHERE.

MILTONIAN
BLACKING

(As used in the Royal 
Household)

Renders the Boots soft, dur­
able and waterproof.

MZLTONIAN
CREAM

(white or black)
For Renovating all 
kinds of Glace Kid 
Boots and Shoes.

ROYAL
LUTETIAN

CREAM
The best for Cleaning 
and Polishing Russian 
and Brown Leather 
Boots, Tennis Shoes, 

Etc., Etc.

NONPAREIL
DE QUICHE 

Parisian Polish
For Varnishing Dress Boots 
and Shoes is more elastic and 
easier to use than any other.

Messrs. SALOMON k PHILLIPS, 33 Spruce St., New York, Sole agents for Canada and U. S. A

Young & Smylie’s 
Licorice Leads.
The increasing consumption of Pure Licorice 

in the Dominion, proves that a good thing is 
always quickly recognized. Don’t forget Y. & S. 
when getting your Fall supplies.

SEE QUOTATIONS.

TODHUNTER, MITCHELL & CO.,
-----DIRECT IMPORTERS OF ------

HIGH GRADE COFFEES,
Old Government Java, Arabian Hocha, Plantation Ceylon, Maracaibo

and Santos.
Grocers draw trade by selling their FAVORITE EXCELSIOR BIENO.

reliable roasting by patented process. TORONTO.

MUNN'S

BONELESS CODFISH.
NEW ARRIVALS.

Send in your orders. Full stock on 
hand of Assorted Boxes, $ lb., to lb., 
20 lb. and 40 lb. boxes ; also

«KINLE88 CODFISH in 100 lb. Cases. 
The Munn Brand, after a most severe 
test, gained the only medal awarded 
at the World's Fair this summer, 
which speaks highly for the merits of 
this article.

Stewart Munn & Co.,
MONTREAL.

J. HUNTER WHITE
Manufacturers' Agent, Broker and Commission 

Merchant
Dealer in all kinds of produce, fruits, etc, Also 
purchasing and forwarding agent. Consignments 
solicited. Per»onal attention given to correspon­
dence. References by permission • The Bank of 
New Brunswick Messrs. Turnbull A Go., Geo. 
Robertson, E.-q., Piesident Board of Trade.

61 Dock St,. ST. JOHN, N. B.

arch'er, Carpenter and Store Fitter
VALUATOR,

STORE, OFFICE AND SHOW ROOM FITTER. 
All classes of Store Fittings, Exhibition Oases, 
Show Cases, etc., from the Cheapest to the Most 
Elaborate, made well, quick, ana at Reasonable 
Charges. Alterations, Repairs. Estimates Free. 
Post cards promptly attended to.

I 14 8PADINA AVENUE, m^wn 
Cor of Adelaide 81.. 1 OrOIlLO.

The British Columbia 
Commercial Journal

Is the universally recognired leading trade and 
commercial paper went of Toronto. As an adver­
tising medium to reach the B. 0. trade it cannot 
be surpassed.

The Commercial Journal ic devoted to the 
Lumbering. Mining, Shipping, Commercial and 
Industrial Interests of Britisn Columbia. It is 
found on the corn ter in nearly evèrv retail afore 
in the Province. To reach the retailer ÿdu must 
advertise in Tue Commercial Journal. /

SUBSCRIPTION $2.00 PER V*ÀR.
Advert I ing Rates made ktiown on Application.

77 JOHNSON ST., VICTORIA, B.C.

ASK FOR

^DIAMOND
CHOCOLATE

JOHN P MOT TPW h»u*AxnS

MOTT’S



THE CANADIAN GROCER 35

2SS&Ç.

sas».

The “Monsoon" Brands
CONSIST OF THE FOLLOWING :

INDIAN. CEYLON8.
1. Finest Assam Pekoe 4. Finest Ceylon Pekoe
2. Assam Broken Pekoe 5. Ceylon Broken Pekoe 
3_; Assam Pekoe Souchong 6. Ceylon P. Souchong

In Cases of 60 i-lb., 120 X-lb. or 12 $-lb. packets. Cases can be assorted Indians and Ceylons. 
The Above Brandi Give Universal Satisfaction and Suit all Tastes.

We carry the largest and best assorted stock of Indian Teas in Canada. Write for samples and you 
will be satisfied with the values we can give.

STEEL, HAYTER & CO., Growers,
11 and 13 Front St., Toronto.

ESTABLISHEO a YEARS

OTHER SPECIALTIES.

NOUGAT 
RAHAT LAKUHM 
ALMOND ROCK 
EL MAHNA

$X> & BOH,,

BUTTER SCOTCHA(The Celebrated Sweet for Children).

ST. JOHN’S WORKS, LONDON, W.C

MEDALS AND DIPLOMAS.

PARIS
SYDNEY
MELBOURNE

, ENGLAND.

THE CANADIAN GROCER PRICES CURRENT.
Toronto, Jan. 4. 1&4

This list ii corrected every Thurs­
day. The prices are solicited lor pub­
lication, and are for such qualities 
and quantities as are usually ordered 
by retail dealers on the usual terms 
of credit.

Goods in large lota and for prompt 
pay are general!) obtainable at lower 
priées.

All quotations in this department 
are under the direct control of the 
Editor, and are not paid lor or doc­
tored t-y any manufacturing or lob­
bing bonne unless given under their 
name ; the right being reserved to 
exclude such firms as uo not furnish 
reliable information.

BAKING POWDER.

4 lb. cane 1 dos.

IE cans,
dos in

16 os.
4 dos.

11 os.

61b. cans, 1 dos.Sn
19 80

....... 16 00
1 and
is#... 10 60 

us, 1,9 and 
in case.... 4 60

hue, 9 and 4
dos. incase....... 8 70
os. cane, » and 4 
dos. in case— 9 40

6 os. care, S and 4
dos in case.................   190

4 os. cans. 4 and 6 dos in case ... 1 96
Dunn’s No. 1, in tins................... 100

«« “ i “ .................... 76
Cook's Friend—

•lse 1, in land4dos boxes.... II 40 
11 10, in 4 dos boxes.................... 110
11 line 11   86

1 11,in 6 11   1C
8, in 4 11   46

Pound tins, 8dos.tn ease......... 8 Qo
11 os tins, 8dos incase.......  .... 140
1 os tins, 4 11 ............... 1 10

6 lb tins, Vi dos. in case..............14 00
Ocean Wave, h lb, 4 dos eases 76

OCEAN jfcitî V. : 13 
WAVE Hi:: :: : 13
Diamond—Ulb. tine, 4 dos oases. 0 «7J

BLACK LEAD.

Oyeler ... ..... .. N
People's Misedio
Pie Nio ........ 0»,
Prslrie........... . . 8
Rich Mixed . 14
School Oehe..11
Soda............... 6

" lib.... .90
Sultana......... 10
Tea.................. 10
Tld Bit........... 9
Variety......... 18
Village.......... ■ 7t
Wine.............. H|

^-ÎAlb. tine, 4 dos oases. 0 67) 
-jib. “ 3 1 ” ... 1 17
-I lb. « 1 * - .. 1 98

BISCUITS.
TORONTO llSCtJlTfcOOMrXOriOHSBTCO

c. c.
Abernethy— 84
Arrowroot....If*
Butter. ............  6

" libs...10
Cabin............... 74
Cottage.........  8$
Digestive......... 8
Daley Wafer...l6
Garibaldi.........  9
Gingerbread.. 10 
Ginger Bute...10 
Graham Wafer09
Lemon............. 10
MflE................... 9
NieNac............18

BLACKING.
Spanish, No.l................................ 4 60

“ •' 6................................ 8 00
•» »• 10..............................  9 00

Japanese, No. 1.............................. 4 û0

Jaqnot'e French No. 9............... 3 00
•• •* M 8......... 4 60
•• »• " 4   6 oo
m M •• 6................ 9 UU
11 1-gross Cabinets, asst, 7 60

P. O. FRENCH BLACKINO. per gTOSS
It No. 4. ............................................ 84 00
M No. 6.............................................. 4 60
MNo.8....s................................  7 86
5 No. 10...................................... ~ 86
P. «. FRENCH DRESSING per dOS
No. 7,1 or 1 dos. in box..............  68 00
No. 4, M " ................ 1 16

c «
■ î

MIXEY’S
O *1

Refined in Id., M , 4d. and J ° 
U. packages, (91b. boxes) 7e 6d |8 1* 

Jubilee in 1 os. and 9 os. 
round blocks in cartons
(9 lb. hoses) ............ ... 4s Sd 9 00

liver P ------- —
bago
lb. be...................................

6* lb. in large *d. pkts, 1

Silver Moonlight, Plum­
bago Stove Polish (131 
lb. boxes)..........................

is Sd 1 60*i ..........................
13 ll>. in large Id. pkts, 8

gross ..................................8e6d 300
181b. In large Id. pkts, 1

gross ................................. 7e 6d 8 50
13 lb. in large 9d. pkts. 1

gross ................................. 7e 6d 1 60
Reokitt's Black Lead, n«rbox. 1 16 

Bach box oontains either 1 gro., 1 
os.: 1 gro , 8 os , or 1 gro., 4 os.

Per gross
Silver Star Stove Paste.............  9 00

BLUE.
NIXBT'S

“Soho Square" in 81b. boxes, of
16x6d boxes, London............. 6s 0d

'Soho Square" in 81b. boxes,of
16x6d. boxes, Canada............  19 85

Per gross
"Cervus" bag blue, 1 sise..........  8 60

.s “• | “   i t6
Beokitt'e Pure Blue, per gross 8 10 

kern’s OXFORD. per lb
I lh packets........................................ 0 17
i lb *•   0 17

KM INK POLISH.
NIXBT'S

II Cervus’’ boxes of 1 dos.
6d..............London 3e., Canada, 61 16

"Cervus’' boxes of 1 dos.
Is............ London 6e,. Canada, H 80

For 6 gross and upward. • 
CORN BROOMS. 

chas. BORCRB A so*s. per dos 
Carpet Brooms— net.

" Imperial," ex. fine, 6,4 strings. 63 65 
Do. do. 7,4 strings. 8 *6

Do. do. 6,3 strings. 3
"Victoria," fine, No. 8,4 strings. S 

Do. do. 7,4 strings. 3
Do. do. 6, 3 strings, 8

“Standard," select, 8, «strings. 8 
Do. do. 7, « strings. 8
Do. do. 6,3 strings. 8
Do. do 5,3 strings. 8

CANNED GOODS.
Per d

Apples, 8’e............................  |o 95 #1
" gallons..................... 8 10 8

Blackberries, 8.....................  1 75 8
Blueberries, 8......................... 1 uo 1
Ramus. 8................... . ... 0 to 0
Corn, 8'».................................. 0 80 0

" Epicure ............................ l
11 Special PradlE........ Hfl |

Cherries, red pitted,l’a...... 1 85 l
Peas. 8’e................................ 0 90 1

“ Sifted select......................... 1
Pears, Bartlett, 8’e....................... l

" Sugar, i*s............................  l
Pineapple 9*s.........................  8 85 8
Peaches, I’e........................... 1 e5 8

11 S'e........................... 8 85 8
11 Pi*, 8’e.................................

Plume. Gr Gages, 1'e........... 1 fl*» 1
" Lombard..................  1 50 1
" Damson Blue......... 1 60 l

Pumpkins, 8’e.....................  o 90 l
11 gallons........... 8 10 8

Raspberries, 8’s.................  1 75 1
Strawberries, choice 8’s . 18) l
Succotash, I’e................................ 1
Tomatoes, 3'e......... ......... 0 80 0
'Thistle" Finnan Laddies 1 40 1
Lobster. Clover Leaf, flat. 8

•• Star (tall)....................... 1
“ Impr'l Crown flat __ 9
H K UU........... 1 90 1
" Other brands...... 1 80 8

Mackerel................................ 1 oo 1 10
Salmon, tails....................... 190 153

" " flats. 1 60 1 Su
Sardines Albert, M‘s tine.........18ii i« u .............gQ

" Sportsmen, Is genu­
ine French high grade, key 
opener ........................................  18*

8S
S8

3S
8S

SR
 K

8S
88

 S03
S3

8S
88

S5
«.

sS
8S

8 S838S
S8

R
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A Nation’s Greatness Depends upon its backbone.

To Keep it Stiff

■iiiaiii^M—iiluni
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THEBE’S NOTHING LIKE IT.
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British America Starch (o., ltd. BRANTFORD, ONT.

f

Prices Current Continued—
Sardines, key opener, is..................10$

“ Exq. fine Fr'ch, k.op. $s. llj 11$

" Other brands,:____
11 P&C, Î4's tins.......... 83 85
“ 11 M’s “ ..........  33 36

Sardines Amer, M’s “ ......... 6$ 8
“ “ %’s 11 .......... 9 11
'• Mustard,.M size, cases
60 tins, per 100....................... 11 00

CANNED MEATS.

CANADIAN)
Comp. Corn Beef lib cans $1 60 #1 60 

“ “ 8 “ 8 60 8 65
» • 4 “ 4 80 5 00
•• “ 6 le 7 60 7 75
“ 14 11 17 85 17 50

MincedCollops, 2 lbcans......... 8 60
“ 8 “ 9 60 8 66

Par Ox Torgue, 8M “ — 8 50
Ox Tcngue.........2 “ ... . ..
Latch Tongue.. 1 “ 3 40 3 60

M 8 “ .... 8 80
English Brawn. 8 “ 8 76 8 80
Camb. Sausage. 1 11 — 8 80

11 “ . 8 .... « °0
Soups, assorted. 1 ... 1 50

lT “ .8 11 ... 8*5
Soups & Boulli.. 8 11 ---- 1 80

1 “ .6 “ .... 4 50
Potted Chicken, Turkey, or

Game, 6 oz cans........................  160
Potted Ham, Tongue or Beef, 6

oz cans........................................  1 36
Devilled Tongue or Ham, ft lb

cans ................................................ 1 40
Devilled Chicken or Turkey,

K lb cans..................................... 8 86
Sandwich Ham or Tongue,

lb cane.......................................... 1 60
Ham, Chicken and Tongue, $ 

lb cans........................................... 1 85

CHEWING GUM.

ADAMS & SONS CO.
To Retailer*

Tutti Frutti, 36 5c bars.............. |1 20
Pepsin Tutti Frutti, 236c. packets 0 75 
Nerve Food Tablet, S6-5c. bars 1 20
Orange Blossom.........160 pieces 1 00

(each box contains a bottle of high 
class perfume. Guaranteed first 
class)

Flirtation Gum (115 pieces)...... 0 66
MonteCristo, 180pieces... 130

(with brilliant stone ring)
Mexican Fruit, 36 5c. bars........... 1 20
Sappota, 150pieces ... 0 90
Sweet Fern, 230 “ ... 0 76
Blackjack 115 11 ... 0 76
Red Bose, 115 pieces ... 0 76
Magic Trick, 115 “ ... o 76
Oolah 115 “ ... 0 76
Puzzle Gum 116 pieces .... 0 76
Bo-Kay 150 " ... o 9J
Red Spruce Chico 200 •» ... l 00
Automatic..................)
Tutti Frutti Girl.... V800 pieces. 6 00 
Sign Box (new).. . )
Tutti Frutti cash box 80» “ 6 oo
Glass Jar w-th Pepsin Tutti 

Frutti, 115-Sc. pkgs, per jar__ 3 75

C. B. BOMBBV1LLB.
Mexican Fruit, 36—6c. Bars .. 
Pepsin (Dyspepsia), 90—6c. Bars 
Sweet Sugar Cane, 150 pieces 
Celery, 100 "
Lalla Rookh (all flavors) 100 "
Jingle Bell, 150 “
Cracker, 144 “
O-Dont-O, 144 1
Little Jap, 100 "
Dude Prize; 144 "
Clock Gum comprising,500 pieces 
Gum (assorted flavors), and l 
“Little Lord Fauntleroy" clock
guaranteed.) ..................................
La Rosa (90-10e. pieces)................
Baby (100-lc. pieces).......................
Alphabet (l<XH.c. pieces) .............
Keno Prize (144-lc. pieces).........
Love Talk (100-lc. pieces)............

CHOCOLATES A COCOAS.
OADBUBT’8.

Per doz
Cocoa essence, 8 oz. pkgs......... SI 65

per lb
Mexican chocolate, $&$ lb pkgs 0 40
Rock chocolate, loose ..............  0 37$

“ 1 lb tins...........0 40
Cocoa nibs, 11 lb. tins...................  0 36
TATLOB BROS.’ CHOCOLATE & CHICORY

Per lb
Soluble chocolate, $ lb packets 0 30
Granulated chicory........................0 10
Powdered “ ...............10$ to 11

TODHUNTBR, MITCHELL St OO.S
Chocolate- Per lb

French, M’»- ■ • 6and 18 lbs. 0 30 
Caraccas, V».-6 and 18 lbs. 0 35 
Premium, $’s. .6 and 18 lbs. 0 30
Sante, M’s, 6 and 12 lbs......... 0 86
Diamond, M’s, 6 and 18 lbs. 0 82 
Sticks, gross boxes, each.. 0 Oo 

Cocoa, Homœpat’c.M’», 8 fc 14 lbs 80 
“ Pearl 11 “ “ 85
“ London Pearl 18&18“ 22
“ Rock “ “ 30
•• Bulk, in bxs............................ is

EPP’d.
Cocoa— per lb

Case of 118 lbs each...................  0 35
Smaller quantities..................... 0 37$

BBNSDOBP’S BOYAL DUTCH COCOA.

Boxes each 1 lbs 
M lb. cans, per doz ................... $2 40

JOHN P. MOTT A GO ’S
1 20
0 70 R. 8. Mclndoe, Agent, Toronto.)
100 Mott’sBroma..................per lb 80 80
0 70 Mott’s Prepared Cocoa........... 88
0 70 Mott’sHomœopat’oCocoa Us) 38
1 oo Mott*» Breakfast Cocoa......... 45
1 oo Mott’s Breakf. Coeoa(in tins) 46
100 Mott’s No.l Chocolate...........  80
0 70 Mott’s Breakfast Chocolate.. 88
100 Mott’e Caracas Chocolate.... 40

Mott’s Diamond Chocolate... 23
Mott’s French-Can Chocolate 16
Mott’s Navy or Cooking Choc 26-87

8 76 Mott’s Cocoa Nibbs................ 35
140 Mott’s Cocoa Shells................ 5
0 65 Mott’s Vanilla Chocolate stick 92fc24
0 65 Mott’s Confec Chocolate.........23c- 43
1 00 Mott’s Sweet Choc. Liquors 18o—30 
0 70

COWAN COCOA AND CHOCOLATE CO.

Cocoas— per doz
Hygienic Cocoa in 1 lb. tins, 18

84 and 36 lbs in box .................. 7 96
Hygienic Cocoa in $lb tins, 18

84 and 36 lbs in box ................ 3 75
Hygienic Cocoa in $ lb tins, 18

84 and 36 lbs in box................... 8 85
Cocoa Essence, pkgs, 8 and 4 doz 

in box............................................ 1 40

WALTBB BAKERfcCOB

Chocolate-
Premium No. 1, bxs 18 lbs each ... 46 
Baker’s Vanilla in bxs 18 lbs each 66 
Caraccas Sweet bxs 6 lbs each ... 40
Best Sweet in bxs, 6 lbs. each...... 30
Vanilla Tablets, 416 in box, 84 bxs 

in case, per box.............................. 4 00
German Sweet Chocolate— 

Grocers’Style, in bxs 18 lbs each 30 
Grocers’ Style, in boxes 6 lbs each 30 
8 Cakes to the lb., in bxs, 6 lbs ea. 31

Soluble Chocolate- 
In canisters, I lb., 4lb., and 10 lb. 66

Breakfast Cocoa-
In bxs 6 & 18 lbs., each, $ lb., tins 48

MENIBB FABRICANT DE CHODOLAT.

Paris et Noisiel.
Per 1801b. Per 18 lb.

i lot.

(A. P. Tippet fc Co., Agents)
Chocolate— per lb

Carracas, i’s, 6 lb. boxes .......... 0 40
Vanilla, $% “ ............. 0 40
" Gold Medal ” Sweet, 6 lb bxs. 0 SO 
Pure, unsweetened, $'e,6 Id bxs. 0 40 
' Fry’s ” Diamond J’s, 6 lb bxs. 0 86 

*“ Fry's ” Monogram, $, 6 lb bxs. 0 26 
Cocoa— per doz

Concentrated, l e. 1 doz in box... 9 40 
Vs, “ .. 4 60

. '* libs. - ... 8 76
Homospatbic, $’s, 14 lb boxes.... 0 34 

$ lbs, 12 lb boxes... 0 34

Yellow wrapper. ■ P SO 34 per lb, 
•0 36

Chamois................ 0 43 0 48
Pink ..................... 0 50 0 56
Blue...................... 0 58 0 66
Green ................. 0 50 0 56
Lilac....................... 0 56 0 66
Bronze ................. 0 65 0 74
White lilac. . .. . 0 73 0 88
Premium.............. . 0 88 0 48

Fancy Chocolates.
Fingers—

40 in * boz.. ..per bos } „ ^ m w

Croquettes—
Yellow wrap.
Pink........... ..
Green.............

“ 8 70 8 00
} 3 76 4 80

Croquettes are packed 18 $lb. pack.
ages in a box, and 8 boxes in a oase- 

Pastillee—
Yellow wrapper per lb 80 40 |0 45
Qre.ii -■ •“ } • « 0 60

Each case contains64 1 lb packages or 
108 $ lb packages.

• Highland Brand 
Evaporated 
Cream, per
case............. 7 95

|4 dos 1 lb tins.

CLOTHES PINS.
6 gross, single te lObox lots 0 60 0 65
Star, 4 dos. in package................  0 86

" 6 " •• ................. 1 96
cotton bags 0 90

COFFEE.
ûbbbn c per lb

Mocha..............................................  88, 88
Old Government Java......... . 86, 86
Rio..................................................... 81 88
Plantation Ceylon ...................  89, 81
Porto Rico....................   84,88
Guatemala.....................................  84, 86
Jamaica........................................... 28,88
Maracaibo.....................................84. 8?
Caffaroma, l Sc 81b. tins aestd .. . 36

TODHÜNTBB, MITCHELL à CO.’S

Excelsior Blend................................... 81
Our Own “    88
Jersey 1  10
Laguayra “   88
Mocha and Java..................................86
Old Government Java.............30 38 36
Arabian Mocha .................................. 86
Maracaibo................................................ 30
Santos .................................. ........... 87 8b

DRUGS AND CHEMICALS.
Alum .............................. lb |0 01 #o oi
Bine Vitriol.......................... 0 06 0 07
Brimstone .......................... 0 08 0 08*
Borax..................................... 0 19 0 14
Oamphor ............................. 0 65 o 70
Carbolic Add...................... 0 80 0 60
Castor OU.............................  0 07$ 0 06
Cream Tartar...................... 0 86 0 98
Epsom Salts...................... 0 09$ 0 0*i
Paris Green......................... 0 16 0 17
Extract Logwood, bulk 0 18 0 14

“ " boxes 0 16 0 17
Gentian................................ 0 10 0 18
Glycerine, per lb.............  0 17 0 90
Hellebore............................. 0 16 0 17
Iodine ................................. 6 60 6 00
Insect Powder................... 0 86 0 30
Salpetre ............................. o 08$ o 09
Soda Bicarb. per keg.............. 8 6u
Sal Soda ............................. 1 18 1 96
Madder.................................  0 19$ ....
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Another Hear Added to Oin History. And to the

HISTORY OF THE WORLD
We have been doing bu.ineis with you for three years and we trust you are satisfied with our methods. We 
have tried our level best to do what we could to get and retain your confidence in us and in our goods. We 
have toiled unceasingly to send our wares to you in good style. It will be our aim to still further increase th% 
nopularity ofour Biscuits and Confectionery, and to place them on your shelves in the most saleable form. 
Our travelledl^re known far and wide as level-headed, wide-awake men, representing a concern that “ never 

Sivenfcm 'sleeps." Give! i your attention and they will be of service to you.

Joronto Biscuit & 2 * ionery Co., 7 Front St. East, Toronto

HENRY O. FORTIER.
TEL. 528.

CHARLES J\ FETER.

Prietionr^mt, —ntiauêé-
EXTRACTS.

Dailey's Fine Sold, No. S.p.dos 10 76
.........................1,11 os... 1 18

•• «• •• » 1,1 os..... 1 76
« '■ •• •• 1.1 os.... 100

FLUID BEEF.
JOHNSTON'S, MONTBBAL.

per dos
Fluid Beef—No. 1,1 os tins...... 81 70

No.l, 4 os tins.... 4 60 
No. 1, 8 os tins • • 7 88 
No.4,1 lb Uns ... 11 83 
N» 6.1 lb tins ... 14 10

Stamina'—* oz bottles..............  165
4 oz “ ............... 6 10
8 o« •• .............7 65
16 os M ............... li 76

Fluid Beef Cordial-8\>s bottles 10 00 
Milk Oranules. in oases 4 doz .. 5 lo 
Milk Granules with Cereals —

n oases 4 dos......................... 4 15

FRUITS.
roBBioN e.per It 

Currants, Provincial, bbls. 31 4 
" " t bbls .. 41
“ Filiatras. bbls .... 4 41
•• •• 4 bbls ... 4* il

Currants, Patras, bbls ........ 5 51
“ •' 4 bbls. 5* 6f
" 11 oases ....... 6 6*
“ Vostissas, cases... 64 74
“ “ 8 oases 6f 71
11 5-orown Excelsior

(oases).................. 8 84
“ 4 ease.... 8* 8|

“ Panarita (finer than
Vos.).....................  94 10

Dates, Persian, boxes,...... 5* 6
Pigs. Blames, l4oa.. per box ..........

Gold medal washed Tur­
key, bgs ebt 6lbs , finest
grade grown ..................

Prunes, Bosnia, casks .........
“ *• cases............

Bordeaux.casks 
Raisins, Valencia, off-stalk .

Selected..................................
Layers ...................................

Raisins, Sultanas...................
■lease..........................

10 u

Smoked Pish :
Finnan Haddiee.per It 0 064 0 074
Bloaters ..........per box 1 00 8 35
Dixby berrioa.......... " 0 18 0 15

Sea Fish: Haddock per lb 0 06 0 054
Cod ......................... '• 0 06 0 07
B.O. salmon ...... ** — 0 13
Prosen 8ee Herrins* 8 65 3 00

Malaga:
London layers ............... 9 85
Imperial cabinets......... 1 Si 3 55
tt.»y.kl clusters.................
Fancy Vega boxes ........
Black baskets......... .
Blue " .......... ..........
Dehesas ...........................

.... ira
Lemons.................................. 4*00 5 00
Oranges, Jamaica......... .. 8 75 S 00

" Valencias-......... 4 50
“ Floridas....... .... 3 ÔÔ 3 50

FOOD-BREAKFAST.
PBTTI JOHN’S

Per case, 8 dos. 8 lb pkg in case $1 40 
Freight allowed on 6-ease lots. 

FOOD-NATIONAL.

DOMESTIC
Apples, Dried, per lb................ 61

do Evaporated...............  104

FISH.
Oysters, per gallon .................. 81 96

" select, per gallon ... 175
Pike .......................... do 0 06 0 07
White fish.................. do 0 07 0 074
Salmon Trout......... do 0 07 0 074
Lake herring....... p. 100 a 00 8 50
Pickled and Salt Fish :

Labrador hering, p.bbl ...... 6 00
Salmon trout, peri bbl ...... 6 00
White Flab, ft bbl..........................

Cases contain 1 dos packages 
Dessiccated Wheat . .per case 8 85 

“ Boiled Oats •• 3 85
“ Rolled Wheat ’* 8 00

Snowflake Barley ..... 11 8 85
Buckwheat Flour, S.R. " 8 85
Breakfast Hominy....... 11 8 00
Prepared Pea Flour “ 8 00
Farinose or Germ Meal 11 9 35
Pearl Barley (xxx) .... 140
Farina.............................. “ 1 40
Gluten Flour ................ " 3 00
Gluten Biscuits................... per lb 184
Whole Wheat Flour........... “ 3

FOOD
ROBINSON'S BARLRY AND G BOATS.

per doz,
Patent barley, 4 lb. tins.............. ftl 85

“ 1 *   8 85
Patent groats, 4 lb. tins................. 1 35

7 i *  a 85
GRAIN.

Wheat, White......... ..........  0 57 ....
11 Red Winter,......... 0 57 ......
“ Goose..................................0 54

Wheat, Spring, No 8....................0 57
“ Man Hard No 1............ 0 78
“ “ No 8.............0 70
• S.............0 66

Oats, No 8, per 84 lbs ... 884 80*
Barley,Nol per 48 lbs.. 40 41

11 No 8............................................
11 No 8................................... ..

Peas..................................... .. •• SI
Corn.......  .................................................

HAY dk STRAW.
Hay, Pressed, “on track 0 00 9 50
Straw Pressed. 11 0 00 6 00

HARDWARE, PAINTS AND 
OILS.

Cot Nails, from Toronto
50 to 60 dy basis........................... 2 30
40 dy.......... .................. ...........- 8 36

30 dy..................   8 45
80, 16 and 18 d> ........................... 8 4U
10 dy................................................ s So
8 and 9 dy ..................................... 9 50
6 and 7 dy ...................................... 1 7u
6 dy.................................................... 9 to
4 dy A F................ ........................ 9 9
3 dy A F..................................  8 30
4 dy C P.......................................... 9 80
3 dy C F ......................................... 8 10

Hobsi Nails:
Canadian, dis. 66 to 70 

Honea Shobs:
From Toronto, per keg............  8 65

Scaews: Wood—
Flat head iron 774 p.o. die 
Bound “ “ 794 p.o. die.
Flat head braes 75 p.o. dis 
Bound head braes 70 p o 

Window Glass: [To find out what 
break any required size of pane comes 
under, add its length and breadth to-

fjether. Thus in a 7x9 pane the 
ength and breadth come to 16 
inches; which shows it to be e first- 

break glass, i.e., not over 85 inches in 
the sum of its length and breadth.]
1st break (86 in and under)......... 1 85
8nd " (86 to 40 inches)............ 1 40
3rd " (41 to 50 “ )............ S 10
4th M (51 to 60 “ )............ s 40
6th •• (61 to 70 •• ............ • 70
Rope : Manilla _______  0 lift

Sisal ...............   0 094
New Zealand........................... o 08f

Axes : Per box, 66 to 819.
Shot : Canadian, die. 184 per cent. 
Binons: Heavy T and strap ...041 06 

" Screw, hook It strap. 03# 04 
Whitn Lbad: Pure Ass'n guarante 

ground in oil.
851b. irons................ per lb ... 5
No. 1........................... “ ... 4|
No. 8 ........................... •' 4ft
No 8 ...............   - <1

Tdbpbntihn Selected packages, per
gal......................................... 0 44 0 46

Linsnkd Oil per gal, raw 0 60 o 68
Boiled, per gal.................. o 63 0 65

Glus: Common, per lb... 0 10 0 11

INDURATED FIBRE WARE.
4 pail, 6 qt........................— 64 00
Star Standard, 18 qt ................... 4 50
Milk. 14 qt............. ............................
Round bottomed fir* pail. 14 qt.
Tube. No. 1 ......................................  :ii a............................. is xo

11 s................ ................. . u oo
Fibre Butter Tubs (30 lbs).......... 4 50
Neste of S................... .................... 3 40
Keelers No.l.....................................10 oo

'• 6 ............................  9 oo
•• 8 ..........   8 oo
• 4...... ......................... « 7 00

Milk pens.......................................... 3*5
Wash Basins, flat bottoms........ 3 85

“ " round “ .......... 3 50
Handy dish....................................... 8 50
Water Closet Tanks ........      18 0(

JAMS AND JELLIES.
DKLHI CANNING CO

Jams assorted, extra tine, Vs . 8 96
Jellies, extra fine Vs..................  8 95
TOBOMTO BISCUIT E CONNECTION EBT CO

Per II
Jams, absolutely pure— apple... |o 06

Family ...................................... » 07
Black an«l Red currant. Rasp­

berry. strawberry, Peacli 
and Gooseberry per lb...... o n

Plum....................................................  0 10

Jellies— pure—all kinds................0 10
These goods are put up in 

class >«rt and in 6. and 10 
lb. tins and xb lb. pails. 

Marmalade—orange..................... 0 is
SOUTHWELL'S GOODS

per doz.
Clear jelly marmalades............. 68 40
Whole fruit jams.................. g 40
Other •* ........................... g io
Black currant jelly................ "3 9.,

All the above in 1 lb, clear gla.e pots

LICORICE.
YOUNO * SMYLIB’a LIST.

6 1b bole, wood or paper, per lb 0 M 
Fancy bxa. (M or Uatichi). per

box ..................................... i 86 1 86
" Binged" 5 lb bore», per lb...... 0 «0
"Acme" Pelleta, 61b eana, per

can.................................. g 00
"Acme" Pelleta, Fancy boxec

(SOe) per box..................... j 50
" Acme" Pelleta, Fancy paper

boxes, per box (40»)......... 1 to
Tar Licorice and TolnWalere, 6

lb cans per can......................... 8 00
Licorice Lozenges. 6 lb glass

tare.............................. . .... i 75
Licorice Losengee 6 lb cans... 1 50 
Purity '• l icorice, 900 sticks ... 1 45 
, “ M 166 .0 784
Imitation Calabria, b lb bxs

P lb............................................ o g

MINCE MEAT. 
Condensed, per gross, net__ 819 <0

MUSTARD.
kern’s.

Square tins —
D.S.F., 1 lb. tins..........

M * " .............
" 14 u -.........
Round tins—

F-D. 4 lb. tins..................................o 85
16 I . "      0 874
“ 4 lb. jars, per jar................  0 75
'• 1 . •' ..................0 85

41b. tins, decorated, pr. tin 0 SJ 
Cherry s Irish

Pure in 1 lb. tins............................ o 40
Pure in 4 lb. tins ....................... o 48

in {lb.

per lb 
•. 60 4u 

----- 0 4*1
... 0 44

Pure i b. tins..................

NUTS.
Almonds, Ivies..................

“ Tarragona ...........
Fornigetta.............

Almonds, Shelled Valencias 
** “ Jordan.
** *• Canary...

Brasn .....................................
Ooeoaouts. per 100........... 34
Filberts. Sicily.......................
Pecans — ..............................
Peanuts, îoasted...................

“ green .......................
Walnut* G.jfcoble ................

“ Horaeau ..................
“ Naples, cast ».........
“ Marbots ......

PETROLEUM.
5 to io bbl lots. Toronto. Imp. gsl

Canadian .......................... 0 184 0 is
Carbon Safety...................  0 184 0 17
Canadian Wafer White........... 0 |7
Amer u Water hite . 0.84 0 19
Photosene..................................... 0 98

(For prices at Petrolia see Marke 
Report.)

18| 14

85 30 
40 4S 
84 87 
184 U 
SO 66 50 
*

a »

4

6
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A FACT..
Thousands of Canadian homes 
made happy. Millions of sweet 
voices, around bright firesides, 
singing praises of our Coffee. 
No breakfast is a delight with­
out it ! No evening party a suc­
cess without a cup of our

SPECIAL
BLEND

JAVA

TRY IT, YOU’LL LIKE IT.

PURE GOLD MANFG. CO.

THE CANADIAN GROCER

Powdered, bble .......................... 4} 41
lees then sbbl

Extra bright refined...................... 4
Bright Yellow 

ediMedium 
Brown 
Dark yellow 
Raw, brl

BALT
Bbl salt, oar lots
Coarse, oar lots, F.O.B......

■mall lots
Dairy, oar lots, F O.B.......

small lots 
quarter-sacks 

Common, fine oar lots .
small lots 

Rock salt, per ton... 
Liverpool coarse

8YBUP8 AND MOLASSES.
syrups. Per lb.

bbls. 1 bble

0
0 36 0 37 
0 40 0 40 

30 0 68 
0 38 0 40
0 48 0 44 
0 44 0 46

5 50 
3 50 
8 00

Price* current, continued.

PICKLES, SAUCES, SOUPS.
Wright t Copp, Agents, Toronto.

per doz
Snider’s Tomato Catsup........ qts

“ “ •' • • •. pt s
" “ M H pts - --
“ Chili Sauce ............pts 4 50
.*• “ “ ......... A pts 3 85

Snider’s Soups (in 3 lb cans).
Tomato........................ ......... 3 50
Chicken, Mock Turtle. Cream) 

of Pea, Cream of Asparagus.
Cream of Celery, Cream of 
Corn, Oxtail.

Chicken Gumbo, Mulligataw­
ny, Mutton Broth, Beef, Veg­
etable, Printanier, J ulienne, 
Vermicelli, Noodle.

Assorted—Consomme, Bouil­
lon, Pea................................... - —

Per doz
Worcester Sauce, à pts.. S3 60 S3 76 

" " pints 6 85 6 50
Pickles, all kinds, pints........ 8 85

“ “ quarts ......... 6 00
Harvey Sauce-genuine-hlf. pts 3 86
Mushroom Catsup “ “ 8 25
Anchovy Sauce “ " 3 85

PRODUCE.

Butter,creamery, tubs.
“ dairy.tubs, choice 
• • “ medium
" low grades to com 

Butter, pound rolls —
“ large rolls ..........
“ store crocks—

Cheese ...............................
Kggw, fresh,per doz.........

“ limed.......................
Beans......... .......................
Onions, per bag...............
Potatoes,per bag
Hops, 1898 crop................

“ 1893 “ ................
Honey, extracted...........

“ section..............
/ PROVISIONS.

Bacon, long clear, p lb 0 ouj 0 f9$ 
pork, shortcut,p. bbl.. 18 00 18 50

to 84 SO 26
0 20 0 22
0 17 0 19
0 15 0 16
0 24 0 25
0 19 0 80
0 17 0 19
0 10 0 11$
0 17$ 0 18
0 16$ 0 16
1 25 1 50
1 O0 0 on

fO 0 60
0 18 0 13
0 18 0 80
0 05 0 08
0 14 0 16

TORONTO

Hams, smoked, per lb... 0 18 0 12$
“ pickled ............................. 0 11

Bellies.................................. 0 1*$ o 13
Rolls..................................... 0 09| o iu
Backs.................................. 0 11 0 lift
Lard, pure, per lb.......... 0 10 0 111
Compound...........................  0 08$ 0 081
Tallow,refined, per lb.. 0 06 0 06$

“ rough « “   0 08

RICE, BTC. Per lb
Rice, Aracan..............................  3$ S 66

" Patna........................................... 4|
" Japan........................................... 6
" Imperial Sec ta...................... 6$
" extra Burmah.................... 31 4
" Java extra..............................3*61
" Genuine Carolina...............9l 10

Grand Duke.............................................. e$ 6$
Sago ..................................................4M 61
Tapioca, ..........................................  4$ 51
Goathead (finest imported) ........... 6$
Crystal, 251b sacks...................... $135

'• 60 “ bags....................... • 2 60
SAPOLIO.

In $ $or gre. boxes, per gross.... Ill 30 
ROOT BEER.

Hire’s (Liquid) per doz ............  32 86
SPICKS.
obound Per lb.

Pepper,black, pure.............30 14 |0 16
“ fine to superior.... 10 15
•' white, pure............. 80 28
" fine to choice.........  20 86

Ginger, Jamaica, pure.......  26 27
African, " ......... 16 18

Jaasia, fine to pure ............ 18 25
Cloves, “ Tt ............. 14 85
Allspice,choice to pure.... 12 16
Cayenne, “ tT — 30 35
Nutmegs, " " — 75 1 2o
Mace, " " .... 1 00 1 85
Mixed Spice, choice to pure. 30 36
Cream of Tartar, fine to pure 26 38

KBBN’S MIXKD
1 oz.tins, 2 lb boxes, per box... 1 00 

STARCH.
BRITISH AMKBICA STARCH CO

1st Quality White Laundry—
3 lb. cartoons, boxes, 86 lbs.......... 6%

Ditto.....................brls., 176 “ ..........  6
Ditto....................kegs, 100 “ ......... 6

Canada Laundry, boxes, 40 lbs......4M
Brantford Gloss—

1 1b. fancy boxes, cases, 36 lbs.... 7$
Lily White Globs, kegs, 100 lbs......  6*

lib. fancy cartoons, cases, 36 lbs. 7 
6 lb. draw-lid bxs, 8in c’te, 48 lbs. 7 

Brantford Cold Water Rice Starch—
1 lb. fancy boxes, cases, 88 lbs...... 9

No. 1 Pure Prepared Corn—
1 lb. packages, boxes, 40 lbs.......... 7$

Challenge Prepared Corn—
1 lb. package, boxee, 40 lbs.......... 7

KIN08Y0RD8 OSWEGO STARCH.

Pure Starch—
40-lb boxes, 1, 8 and 4 lb pack’g’s
36-lb " 3 lb. packages.........
18-lb “    8$
38 to 46-lb boxes.............................. f

Silver Gloss Starch—Less trade dis. 
40-lb boxes, 1, 8 and 4 lb. pack’g's 9
40-lb “ $ lb. package............. 9$
40-lb " Jib. "  10
40-lb “ assorted $ and j lbs. 91
6-lb " sliding covers........... 9ft

38 to 45 lb boxes............................... 9
Oswego Corn Starch—for Puddings, 

Custards, etc.—
40-lb boxes, 1 lb packages........... 8$
90-lb “ "    8|

IT. LAWUIOI STARCH GO ’S

Culinary Starches—
St. Lawrence corn starch....... 7$
Durham corn starch.................... 7

Laundry Starches—
No. 1, White, 4 lb. Cartons........ 5$

“ “ Bbls .................... 6
“ M Kegs..................... 5

Fanada Laundry...........................  4j
vory Gloss, six 6 lb.boxes, slid­
ing covers...................................  7

Ivory Gloss, fancy picture, 1 lb
peeks ....................-...................... 7

Patent Starch, fancy picture, 1
lb. cartons...................................... 7$

Ivorine Starch in cases of 40 
packages.....................................S3 00

SUGAR. c. per lb
Granulated ................................. ... 4$
Paris Lump,bbls and 100 Ib.bxe f>â 52

" 60 lb. boxes...................... _
Extra Ground, bbls Icing....... 5ft 51

“ “ less than a bbl .........

LYB.......................................... 8 8$
.Superior......................   fl M

IX ................................................ 8 8}
ZZZ........ ....................... ‘ -
Crown..............................

MOLASSES.
Trinidad,in puncheons....

" bbls ..................
M $ bble.................

New Orleans, in bbls...........
Porto Rico, bdds..................

" barrels...............
“ $ barrels.............

SOAP.
Ivory Bar, 1 lb; bars.........per 1 b

Do. 8, 6-16 and 3 lb bare “ 5i 
Primrose, 18 os. cske, per doz.... 4g

NORSK’S

Per box 
In f box lots 
100 bars 6 96 

60 bars 8 86 
Chicago 
Water 
Electric 8 50
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CRESCENT BRAND. BRUNNER, MONO & CO., Ltd.,
NOBTH WIOH, E3STO-T, AISTD.

MANUKACTUIlKlia OK

BICARBONATE of SODA
DE MAI REFINED and RBCRYSTALIZBD—The Purest and Cheapest In the Market.

—*■*■ SO DA C R Y ST ALS ■*■*-
Of the Finest Quality, in 1-2 and 3 Cwt. Drums, and 400 lb. Casks Net Weights.

Orders for direct Importation from the Wholesale Trade Only.
"Wiisnsr &c HOLLA-nsro, - - Montreal.

SOLE AGENTS FOR THE DOMINION OF CANADA.

Prtetc current'Continued—

Per box
Eclipse, 9 lbs................................... $3 30
Everyday, 18 os............................. 4 '0
Morse’s Best. 18 ............................ 4 60
Queen City, 14 ................................ 8 60
Detroit, 18 ......................................  9 40
Empire, 18 ...................................... * 40
Baby, 10 .......................................... * 1°
Monster, 80s................................... 1
Heliotrope, wrapped, * dos— 1 60

“ in gross lots .......... 16 00
Boyal Magnum, per dos .......... 0 90

•* “ 86 dos per box. 0 96
Anchor, Assorted.................  0 45

“ Castile.................................. 0 60
Morse’s Assorted................................  0 50
Morse’s Rose........................................ 0 60
Windsor, oast lie................................  O 60
Boiqnet, paper and wood.......... 0 80

AMMONIA
SOAP.

78 bars, 
per box 

1 box...$9 00
6 “ ... 9 85

10 " .. 9 76
96 “ ... 8 65

Per do*
Sweet Briar ..................................  0 86
Extra Perfume............................... 0 66
Old Brown Windsor Squares .. 0 80
White Castile Bara ......-...........  0 76
White Oatmeal ...........................  0 76
Persian Boquet, paper................  8 60
Carnation ...................................... 0 60
Rose Boquet.................................. 0 60
Oriental, per gross........................ 6 00
Ocean Boquet .............................. 0 45
Barber’s Bar, per lb.................... 0 85
Pare Bath...................................... 1 00
Oatmeal .........................  O W»
Unscented Glycerine........... 0 90
Grey Oatmeal ............................... 0 60
Plain Honey, Glycr., Windsor. 0 76
Morss’s Toilst Balls..................... 0 90
Turkish Bath..................................  0 60
Infants’ Delight...........................  1 80
Sunlight........................................... 3 50
Sterling (100 cakes).....................  4 85

1 Box Lot

5 Box Lot

10 Box Lot

ght pre­
paid on 10 
Box lots.

Home Comfort .....
33% Glycerine.........
Floral Bouquet .... 
Stanley......................

__ 0.85
.... 1 95
..... 0 50... 1 00

TEAS.
CHINA Q&I1II

G un powder— per 1 b
Cases, extra firsts................. 48 50
Half chests, ordinary firsts 89 88 

Young Hyson—
Cases, sifted, extra first# ~ 48 60
Cases, small leaf, firsts ...... 35 40
Half chests, ordinary firsts 88 36

•• M seconds................ 17 19
" M thirds..................  16 17

•» common ......... 18 14

PINO suits.

Young Hyson-
Half chests, firsts ................ 8b 38

“ “ seconds............... 16 19
Half Boxes, Urate ................. 98 98

11 " seconds................ 16 19

JAPAN.

Half Chests—
Finest May pickings......... 38 40
Choice ... .................................. 38 36
Finest .. ............. ................. 88 30
Fine ..................................... .. 96 97
Good medium....................... 98 84
Medium ................ ........... 19 90
Good common........................ 16 18
Common.................................... 13* 15
Nagasaki, Îchests Pekoe... 16 89

“ “ Oolong........ 14 15
•* " Gunpowder 16 19
» “ Siftings.... 74 U

Congou— BLACH.
Half Chests Kaisow, Mon*

ing, P&kling........................ 12 60
Gadflies, Pakllng, Kaisow... 18 50

INDIAN.
Darjeeling» .................................... 36 65
Assam Pekoes............................. 80 40
Pekoe Souchong ......................... 18 30

citloi.

Broken Pekoes............................. 36 48
Pekoes..............................................  so 40
Pekoe Souchong ......................... 17 95

TOBACCO AND CIGARS

British Console, 4’e ; bright twist,
B’s ; Twin Gold Bar, 8*» ............. 63e

Ingots, rough end ready, 8’e......... 69
Laurel, 3’s........................................... 49
Brier, re............................................... 66
Index. 7 »............................................  60
Honeysuckle,S’s ..................   68
Napoleon, 8'e.....................................  64
Royal Arms, 19’s...............................  66
Victoria, 19’s..................................... 58
Brunette, 19’s..................................... 604
Prince of Wales, in caddies......... 611

" in 40 lb boxes.... 61 
BrigbtSmoking Plug Myrtle, T A

B,8>................................................ 60
Lily, re.............. ................................. 66
Diamond Solace, 19’s....................... 60
Mvrtle Cut Smoking, 1 lb tine__ 70
* lb pg, 6 lb boxes......................... 70

os pg, 5 lb boxes........................... 70

MCALPIN TOBACCO CO.

White Burley Chewing-
Duty paid 

per lb
Beaver, 18 os., smooth. 3x18, 6c

and lrto cut», 181b butt».............. 61c.
Do , 8 01. K & R 8x18. 5 and 1<>o

cuts, 18 lb butte .....  61
Do. 16 oz., R&R, l“c cuts, 8x12,

18 lb butt»....................................... 61
Jubilee, 7* to lb, ohocalate, 16 lb

butts............................................... £8
Prince Geçrge, JB» Sl.lb.caddiee... 50
Teenoveh,.9.to lb Lfsjjoy ohejr'g) 4$

Extra Black Chewing- 
Gold Shield. 16 os., 7 to lb, 90 lb

butts ............................................... 49
Black Chewing- 

Standard. 3rds, 4the, 7» and 19s,
JO lb. pkgs........................   47

Plug Smoklrg —
Woodcock, 3rd and 7», 18 lb cad­

dies. . ....................................53
Sunny South, 6» and 7». 18 lb

caddln»............................................50
Solid Comfort, 6s, 18 lb butts 46 
Special. 7s, extra value, 18 lb

candies............................................48
Cut Tobaccos. Smoking—

Rilvei Ash. 1 »ths, 5 lb boxes...... *8
Puck, mixture. l-9ths, 6 lb boxes 70 
Cut Cavendish, l-9tha, 6 lb boxes 65

Fine Cut Chewing- 
Standard Kentucky, bright, 5 lb

pail» ................ ...........80
Apricot,dark sweet, 5 lb pails . 65 

Terms, 31 days, less 8 per cent.
M MPI IB TOBACCO COMPANY.

CUT SMOKING.
Golden Plug, 8 os. pkg boxes, 6

lbs.................................................... 65
Uncle Ned, 8 os. pkg, bxs 5 lbs 60 
Gem. 8 os. packages, 6 lb boxes 61 
Gem. 8 os tins in 6 lb cases... 70

PLUG SMOKING.
Golden Plug, St, and 8s................ 56
Uuule John, 9 x 3, 7a. caddies

164 lbs...................................... 61
St. Lawrence, 9x9, 7s. caddies

about 17 lbs..............  ................ 48
Magnolia, 3x6, 8s. caddies

about 164 lbs........................ :... 53
Banner. 9 x 9, Ts. caddies about

17lbe............................................... 48
Bterlng, 9x9, 7a caddies about

lTlba.............................................. 46
Louise.flolace, 12*.caddies about

about 17 lbs.................................. 46
Hawthorn. 8e. butts about 83lbs 47 
Something Good, 6s. R & R 464

FANCY 8WENT CHEWING
Empire, 8x6, 4s. spaced 8s. bxs

4 lbs.........  ....................... .......... 61
Top, 8 x 18,16 os. spaced 8s......... 60

Joy,3 x 19a, 141 os. Spaced 44s 
Rough and ready. Butte 96 lbs 59 

Judge, 8 x 3, 8e. Flat. Caddies
about 904 Iba................................ 50

Currency, 9 x 8, 7s. Rough and 
ready. Caddies about SI lbs. 49 

Snowshoe, 8s.................................. £8
BLACK SWEET CHEWING.

Lord Stanley, 1x3. Navy, 19s
caddies about 89 lbs ................  474

Lord Stanley, 8x8, Solace, l?s
caddies about Si* lbs................  47*

Lord Stanley. 8x8, Solace 7s.
caddies about28 lbs .................. 47*

Lord Stanley, 8x6, Navy, 3s
caddies about 88 lbs ................  47*

Lord Stanley, 9x6. Navy 4s.
caddies about 88* lbs.............. 47*

Lord Stanley, Narrow, 18s butts 
about 34 lbs.................................. 47

otGAie—e. davis A sons Montreal 
Sisai Per M

Madré E' Hijo, Lord Landedow$60 00
“ Panetelas ............  60 00

** ” Bouquet...................... 60 00
Perfectoe ............. 86 00

** Longfellow ......... 86 00
•• ReinaVictoria ... 80 00

" " Pine............................. 66 00
El Padre, Raina Victoria............  66*00

'• Refus Viet., Especial 50 0D
" Conchas de Regalia ... 60 00
•• Bouquet -......................M 00
" Pine.....................  so 00

IiimfirtlfiM.......... no 00
•• Perfecto*........................ RO no

Mungo, Nine......................................... 36 00

Cable, Conchas.............................. 30 00
Queens... ....................... ’ go (0

Cigarettes, all Tobacco—
Oufele........................................ 7 00■1*2*5........................ : iSS
Mauriolo....................................... 15 00

DOMINION CUT TOBACCO WOBX8, MON­
TEE AL.

OIGAEBTTBS. Per M

Puritan.................................. 6 95
Sultana................................. 5 75
D«b*...;................................ 4 w

Sweet Sixteen...................... 3 75
The Holder ................................ 3 35
Hyde Park .......................................   so

out tobaccos. per lb
Puritan, tenths, 5 lb. boxes......  75
Old Chum, ninths, 5 lb box..... 70
Old Virgin..1-10 lbpkg, 10 Ibbxs 68 
Gold Block, ninths. 5 lb boxes. 71

CIGABETTU TOBACCO.

B. C-N. 1,1-10,5 lb boxes.... ga
Puritan, 1-10, 5 lb boxes....... 83
Athlete, per lb..................... 1 jg

PLUG TOBACCO’S.
Old Chum, plug is. Solace 161 be. 68

“ “ M 8s •• 16 68
M M “ 8* R. A R. If % 68
" chew 7s. R. A R 14% gg
“ “ “ 7s. Solace 14 Vi 68
ee ee “ 8s. R. A R. 16 58
.. .1 u 8s. Solace 15 58

O. V. - plug 8e. Twist 16 68
O. V. - “ 3s. Solace 17% 58 *
O. V. - “ 7s. “ 17 55%

- “ 1»». “ n < siDerby, - •• 7a- “ 17 51
Athlete, • “ 5». Twist » 74

WOODEN WARS, per dos

Pells,! hoop, eleer.......No. 1... |l 70
......................  1 Mi

Peile,Ihoope,oloer ......No. !.. 1 eo
" 3 " "   “ 1 go

_ “ » “ l»ln ted... •• „ , go
Tubs, No. 0............................  9 50

1..................................... * <0
“ *.............................................»

3 ................................. 6 00
Washboards, Globe............ $1 90 8 00

“ Water Witch .... 140
Northern Queen 8 95
Planet............ . 1 70
Waverly.............. 1 60

* * 1....................- 1 SO
** X...............................  1 30
" Single Crescent... 1 85
M Double “ ... 9 75
“ Jubilee................... 9 85
” Globe Improved. 8 00
“ Quick and Easy . 1 go
M World .................. 1 75
•4 Rattler...................  1 30

per case
Matches, 6 case lots, single case 

Parlor ....^ 1 70 |l 73
Telephone ... 8 30 3 50
Telegraph .... 3 50 3 70
ialefr ........ 4 no 4 90
Frenah ........... 9 00 8 10

* 8téa*khrp(l" gro in case)
Single case and under 5 cs. 8 10
6 cases, freight allowed. 8 10

per dos
Mops and Handies,comb 195
Bqtfer tub* ......... .............. $1 60 $8 «0
Butter Bowls, crates ast'd 9€0



40 fHE CANADIAN GROCER

THE ST. LAWRENCE SUGAR REFINING GO'S
GRANULATED,

YELLOWS

and SYRUPS
ARE PURE.

BLiUElNG Material whatsoever is used in the

Manufacture of OUÎ^ Gl^A^lUliATED

THE CANADA SUGAR REFINING CO Y [limited],
MONTREAL.

MANUFACTURERS OF REFINED SUGARS OF THE WELL-KNOWN BRAND

Of the Highest Quality and Purity, made by the Latest Processes, and the newest 
and Best Machinery, not Surpassed Anywhere.

Lump Sugar, in 50 and 100 lb. boxes.
“Crown” Granulated, Special Brand, the finest which can be made 
Extra Granulated, very Superior Quality.
“Cream” Sugars, (not dried.)
Yellow Sugars of all Grades and Standards.
Syrups of all Grades in Barrels and Half Barrels.
Sole Makers of high class Syrups in tins, 2 lb. and 8 lb. each.
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KEEP UP YOUR STOCK

The Johnston Fluid Beet Co.
i, a, 3

Oakville

DURABLE PAILS aid TUBS.
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S and ioc. PLUGS. THE CANADIAN GROCER DERBY PLUG TOBACCO.

The most delicious sauce
IN THE WORLD.

ENRICHES HOT 
JOINTS, STEWS, 8» BLENDS 

ADMIRABLY WITH ALLGRAVILS 
DELICIOUS TO CHOPS, 

STEAKS, &C.
SOLD

Everywhere.

PROPRIETORS.
GOODALL,BACKHOUSE &C8.

LEEDS, ENGLAND.
C. H. SINKS & CO., Montreal, Agents for Canada.

Adorn Your Home
.WITH A-

“ Pittsburgh ” Lamp
Unparalelled as Holiday and Wedding 

Presents.

ornamental AS Well AS USefOl.
One “ Pittsburgh ” gives as much light as six other 
lamps. It does not smoke and requires very little 
cleaning. It is simply a “Joy forever ” to all who 
have one. Made in all sizes and styles of Banquet, 
Hanging, Vase and Piano. Write for Primer.

(jowans, Kent & (o. Toronto and

Winnipeg.

Sole Agents for Canada.

GROGERYBROKERS
W. 0. A. LAMBE & CO.,

TORONTO.
e e

AGENTS FOR

THE ST. LAWRENCE SUGAR REFINING CO.,

OAKEY’S
'WELLINGTON'

KNIFE POLISH
The Original and only Genuine Preparation for 

Cleaning Cutlery.

John Oakey & Sons, limited,
Manufacturers of Emery, Black Lead, Emery and 

Glass Cloths and Papers, etc.

Wellington Mills, London, England 
Representative in Canada : 

JOHN FORMAN, 18 St. Alexis St„
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MONTREAL. •P

HYDE PARK. ATHLETE. PURITAN- DERBY, SWEET SIXTEEN CIGARETTES.


