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Brunswick Brand
ea Foods

itlciil summer lines

M Oil Sardines 
Vi Mustard Sardines 
Finnan Haddies 

(Round Tins)
Kippered Herring 
Herring in Tomato Sauce 

Clams

Feature Brunswick Brand whole
some Fish Foods in your summer 
displays and suggest their conveni
ence to your customers in preparing 
dainty and appetizing warm wea
ther dishes which do not require 
cooking. .

Place a full line of BRUNS
WICK BRAND SEA PRODUCTS
on your counter and shelves. 
You'll get the business.

Connors Brothers 
Limited

BLACK’S HARBOR, N.B.

Wirmipef Représentatif* :
Chas. Duncan & Son, Winnipeg, Man.

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation. 
Copy of Report will be sent on request to any one Interested.
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CANADI\ N GROCER

How Would You Dress This 
$40,000 Window

THE United Cigar Stores Company is said 
to pay a yearly rental of $40,000 for a two- 
sided corner window in the Flatiron Build

ing in New York City.
Astounding ! You say. Yet we all know the 

United Cigar Company are a mighty progressive 
and keen business organization. They certainly 
would not pay such an enormous sum for a win
dow if it did not return them actual profit on the 
investment.

It hardly seems necessary to say that this 
window display is changed frequently and much 
attention and thought given to its arrangement.

You dealers may not have $40,000 rentals, but 
the mere fact that store rentals are figured on a 
front foot basis shows how important the front 
show windows are.

Your windows may not cost you $40,000, but 
they are valuable. More than ten people pass 
your store to every one who enters. Attractive 
window displays not only bring more customers 
into your store but often decide a sale before 
they come in.

Much time, thought and expense are put into 
the O-Cedar posters, window cards, and signs 
that are offered to you to make your displays at
tractive, and we will gladly help you or give 
suggestions, if you desire, to make your O-Cedar 
display a real business getter.

Dealers find that a frequent O-Cedar window 
display serves to focus the attention of the buy
ing public who have read of O-Cedar Merits in 
the papers and magazines ; in which a steady and 
extensive advertising campaign appears.

0(edar>-Z X^PoUsh.
Channel! Chemical Co., Limited, Toronto

CANADIAN GROCER. pubHMied every Friday. Yearly •ubeeription price 14.0». Entered ae eeeond-elae» matter at Poet Office. Ottawa, and an eeeond- 
ciaee matter. Joly I. 1811. at the Poet Office, at Buffalo, under the Act of March Ird. 1878. d
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ST. CHARTS

EMIND your customers when they enter your store 
or over the phone, that a half-a-dozen tins of Borden 
Milk °n their shelves will eliminate the Summer sour 
milk problem and enable them to have a fresh supply 
of rich, creamy milk always on hand.

Your suggestions will not only boost your profits but they will also 
be greatly appreciated by your customers.

Z-'/mSS
Reindeer Ceêeer 
Reindeer Cecee 

Borden s Melted 
Milk

The Borden Co., Limited
Montreal

Canada's 
National Milk

Boritrii ProJucti—
Eeale Brand MiBi 
St Chorine MUk

32



2 August 6, 1920CANADIAN GROCER

CLARK’S 
ROAST BEEF

Mr. Grocer, is well worth featuring 
at this season. Finest selected Beef, 
deliciously cooked and pressed to 
make slicing easy. Economical for 
your customer and a business get
ter for you.

CLARK ’ s 
SPAGHETTI

With Tomato Sauce 
and Cheese

A piquant and satisfying dish 
prepared from the very best of 
ingredients. Is both appetizing and nourishing
yet moderate in cost.

The CLARK “GOOD THINGS” are all sellers

Made in Canada - By Canadians

,r*ne
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COCOA BEANS
Prompt deliveries corresponding 

exactly to description.

Economical and reliable service 
based upon recognized potentiality.

Preferential advantages due to our 
wide-flung organization.

Prices always on or under the 
market.

Exceptionally large and varied 
selections.

ARON & COMPANY, Inc.
NEW YORK

We can supply your demands in these lines and our following Can
adian representatives will gladly quote you upon request:

J.

NICHOLSON-RANKIN, LTD.,
Winnipeg, Man.

ALEX. F. TYTLER, 
London, Ont.

HUGHES TRADING CO 
OF CANADA, LTD.,

NICHOLSON-RANKIN, LTD., 
Saskatoon.

J. T. PRICE A CO., Montreal, Que.

NICHOLSON-RANKIN, LTD. 
Calgary, Alberta.

NICHOLSON-RANKIN, LTD., 
Edmonton, Alta.

NICHOLSON-RANKIN, LTD., 
Regina.

Hamilton, Ont.
LIND BROKERAGE CO., LTD. 

Toronto, Ont.
JAMES KYD,

Ottawa, Ont.
HENRY M. WYLIE,

Halifax, N. S.
A. T. CLEGHORN, 

Vancouver, B.t

O. N. MANN, 
Sydney, N. S.

SCHOFIELD A BEER, 
St. John, N. B.

DASTOUS & CO., REG., 
Sherbrooke, Que.
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Are You Selling Goods
That are “In Season”?

We suppose you are-but does your stock include 
“NORSE CROWN” Norwegian Brisling Sar
dines?

Just now is the time for picnics, outings, etc., and 
your customers will be asking for food that is sub
stantial yet convenient on such occasions. There
fore say “Norse Crown.”

Quality Will Tell”

Your wholesaler can supply you; if not, write us 
at once and ensure an early shipment.

The Oversea Export & Import Co., Ltd.
NORWAY

Sole Agente [for 
Canada and 

Newfoundland

Stewart Menzies & Company
32 Front St. W. - Toronto
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THOUSANDS of merchants wonder 
how scores of their fellow retailers 
make such good profits from oranges and 

lemons. They do not seem able to sell 
their stocks on as profitable a basis as they 
should be sold. They know that there 
must be a good profit in these fruits, be
cause they are on sale 365 days in the 
year and are staples in practically every 
good store in the country.

Scores of merchants are making 348% 
a year on capital invested in oranges and 
lemons. They first determine by a week’s 
trial the maximum quantity of oranges 
and lemons they can sell in one week. 
Then they buy only enough so that they 
can sell out clean in six working days. 
They buy only one week’s supply at a time 
and always see that they are sold, while 
fresh.

They figure operating expenses at 
16^5% on sales, and add 3l/i% for 
shrinkage, even though the shrinkage is 
reduced to practically nothing when the 
goods are turned 52 times a year.

This allows them 5% absolute net 
profit on sales every week. But 5% net 
on sales every week on a weekly turnover 
basis is more than 348% on their in
vested capital.

We Help You—

Then they figure on a margin of 25% 
on sales, or 33^%* on the invoice cost.

Let us help you to increase your sales and make 
these profits.

Write for our list of highly colored display ma
terial which we supply FREE to retailers. Ask us 
questions about retailing methods that may occur to 
you. A trained retail merchant of 36 years’ experi- . 
encc, now on our staff, will be glad to aid you. f

Learn how mass displays of oranges and f 
lemons in your windows and inside the > 
store will increase your turnover and < 
your volume. f

Mail this coupon for a new, interesting booklet about California
fruit displays—we include also our “Display Material f Fruit Growers 
Option List,” which permits the selection of attractive < Exchange
cards and windows and other modern, effective f Dselsr Santas Dsst.
selling helps. Send for it now, while you think < um Angel*. CiUforaia.
of it.

California Fruit Growers Exchange
A Non-Profit, Co-operative 

Organization of 10,000 Growers 
Dealer Service Dept.,

Los Angeles, California
~ Cttr.

Pleas# send me

z./
/
/

book.
play*” and your ^ "Merchant’s

me your 
In Fruit

Display Option 
obligation on my part.

Province....... .
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Wagstaffe’s
New Season’s

Strawberry Jam
1920

When you eat let it be the beet

WAGSTAFFE’S
Pure Strawberry ton 
Pure Raspberry Jam
Fruit and OianutatMl

Only
with cere In eihrer pen»

ASK YOUR GROCER FOR IT

NOW READY FOR DELIVERY
ORDER FROM YOUR WHOLESALERS

Wagstaffe Limited
PURE FRUIT PRESERVERS

Maple & Gage Avenues - - - Hamilton

Macaroni provides the answer
“How in the world can I keep up the food 

value of the meals and at the same time cut 
down expense,” asks the Housewife. You 
answer, “Use

Superior brand
MACARONI

Its superior flavor makes it taste in food value. Try out a sample 
like a new dish, and it costs far less order of Superior Brand Macaroni 
than meat or eggs—though higher now.

Sole Selling Agents:
Superior Macaroni Co., Ltd. Salisbury Brothers

Toronto TORONTO, VANCOUVER, WINNIPEG, MONTREAL, HALIFAX
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) NO HOME SHOULD BE WITHOUT IT <

[TH6 Beueje cj.*ss cvst^kd
)FO£ 7-H6 BETTER CLASS PCORLt.

CREAMY —DELICIOUS & NOURISHING
EXCELLENT FOR CHILDREN AND INVALIDS

AND FOR FLAVOR, nourishment and genuine Value there is no Pre
paration sold on the Canadian Market to Compare with this delicious 
Double Cream Custard.
It is extensively advertised in best Canadian Homes and preferred to all 
other Makes by the best and majority of Consumers.

THE HARRY HORNE CO., LTD., TORONTO, CAN.

1st.—They are sold on a money-back guarantee.
2nd.—They have already proven highly profitable and active sellers for 

thousands of Canadian grocers.
3rd.—They are made in the incomparable White Swan Way from the 

highest grade Canadian Wheat.
4th.—They offer a real good profit margin.
5th.—They possess an unusually delicious flavor that always wins 

satisfaction and steady repeats.

White Swan Spices and Cereals, Limited

Five good reasons for 
selling.........

White Swan 
Wheat Flakes

>heaT

IÎ im
1 ! vftSr

TORONTO, CANADA
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One writing completes the record 
of a charge sale

by the N. C. R. method of handling 
credit accounts

The record made at the 
time of the sale ia placed 
in the credit file. No 
further recording 
bookkeeping is i

or

The clerk make» a com
plete record at the time 
of the sale.

After the clerk makes the original record at the time of the 
sale, no further recording, posting, or bookkeeping is neces
sary until money is paid on the account.

And every account is always kept up to the minute—ready 
for instant settlement.

Thousands of merchants in all lines of business are now 
using this up-to-date N. C. R. Credit File.

They find that it is the safest, quickest, and most econom
ical credit system they could use. It saves them time and 
money.

The National Cash Register Company of Canada, Limited

Calgary
Kd mon ton
Halifax
Montreal
Hamilton
TorontoWinnipeg

BRANCH OFFICES:
......714 Second Street W. London................
..................6 McLeod Bldg. Ottawa.................
.. 100-102 Granville Street Quebec................

122 St. Catherine Street W. Region ............
................14 Mein Street E. Vancouve-...........
........40 Adelaide Street W. St. John .............

.......213 McDermot Aveaae Saakatooa...........
FACTORY: TORONTO. ONTARIO

350 Dtmdaa Street
306 Book Street

138 St Peel
1820 Cornwall
834 Pender Street W.

William St
Arenne 8.
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Coffee Has Been In Use Since 1500
Seal Brand Coffee

*rsxss

o
coffee

Embodies all that has been learned in 
over four hundred years of use!
Packed in air-tight tins it keeps its flavor!
A good supply on your shelves
will make sales. QlflSCand

Sanborn.
MONTREAL.

Are You Getting Your 
Share of the Eddy Demand?

Remember—it needs no big effort to sell 
Eddy Products. Just let your customers 
know you handle Canada’s favorite 
matches and Canada’s cleanest, lightest 
and most durable fibreware utensils.

_ . O''

In matches alone there 
are some 30 to 40 dif
ferent brands of Eddy’s—a match for 
every customer’s requirements. And 
Eddy’s Indurated Fibreware include 
utensils for the factory, the house, the 
farm—anywhere, everywhere.

A daily display of these Eddy lines will 
prove worth while. Try it.

The E. B. Eddy Co., Limited
HULL, CANADA
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Wonderful
Sil'L SOAP

Put Wonderful Soap
in your Friday and Saturday 

Specials
When getting out list of specials for 
the week-end include WONDER
FUL SOAP for use on wash day.
Your display will be attractive as 
each package of soap is put up in 
a neat red label.
Order tOrday to ensure Early Ship
ment.

Guelph Soap Co.
Guelph, Ont.

Imperial Grain and Milling 
Co., Limited
VANCOUVER, B.C.

We are offering the best value 
in Rice on the Canadian 

market to-day.

Sell Your Waste Paper,
Cardboard, etc.

Serious shortage of 
paper making mater
ials. Very high prices 
now.
Send for catalog of

“Climax'’ Steel 
Balers

Mad* in 12 s/sm.

Climax Baler 
HAMILTON, QNT.

r Co.
NT.

»

A Cigar Maker or Tire Manufacturer May
Market Seconds

But you don *t want 
Second Grade Fish.

WALLACE’S is- 
The Best Fish that can be caught, 
in the Best Way it can be packed.

WALLACE FISHERIES limited

VANCOUVER

OAKEYS
“WELLINGTON” 
KNIFE POLISH

The originel end only reliable prep 
tien fer Clean In p end Pollahint Cut-

John Oakey & Sons, Ltd.
Men.feef.rerr of

Emery, Blech Lead, Emery Close end 
Flint Clothe end Papers. etc.

WeKnften MBs. London. SE.1., Bag.
Agont.i

F. Mulry. 3» thny Stmt
Wieeipes

Seekey * Marne. 09 Be.tty Street. 
Vsacoever.
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The eerrlce department of Canadien Grocer 
will gladly aeelet manufacturers at home and
abroad In making arrangements with the 

narts of Canada whoee announce-Arms In all parts 
meats appear on this page

Squirrel Brand PEANUT
BUTTER

W. H. Edgett Ltd.
Vancouver

Brokers

Exporters and Importers

C. T. NELSON
Grocery Broker end Msiadactroros' Agent
534 Ystee Street, Victoria, B.C.

In toneh with ell BrltUh Columbia whole
salers and Jobbers, and. can place your lino 
to beet advantage. Agent for shipper» of 
Oriental products.

VICTOBXA TANCOOVXB

Donaldson-Phillips Agencies
Limited

Selling Agent« Brokers

FLOUR, CEREALS, SEEDS
124 Pacific Bldg. - Vsncetirer, B.C

North West Trading Co.,Ltd.
Importer» of Australian 
and Oriental Produce
SALMON BROKERS 

DOMINION BLDC. VANCOUVER

B. M. Henderson Brokerage, Lid.

Dried Fruit», Nuts, Been», Jem», 
Cereal», Freeh Fruit» and

Vegetable»

JOHN PRITTY, LIMITED
Merchandise Broker and Mfrs.* Agent 

HEAD OFFICE: REGINA, SASK.
SALES CONNECTIONS AT: Vancouver. Nel

son, B.C. : Calgary and Edmonton, Alta. ; Re
gina and Saskatoon.. Sask. ; Winnipeg and 
Brandon, Man. : Toronto, Ont. ; Montreal. Que. ; 
Chicago and New. York. U.S.A.
Car lota: Butter, Eggs, Poultry, Potatoes, 

Etc., Etc., a Specialty

“He offered me Pilchards a. dollar a case cheaper than “Albatross,” 
but I said: “You have to pay the same for cases, and cans, and to 
the fishermen — so I guess you save a dollar’s worth of labor on 
each case—NO THANK YOU.”

■VIST MORSEL EMILE
AND DELICIOUS

Clayoquot Sound Canning Co., Ltd.
VICTORIA

AGENTSi
Ontario and Quebec: Alfred Powis A Son, Hamilton, Ontario 

Manitoba * Sask. : H. P. Pennock A Co.. Ltd. Winnipeg, Man. 
Alberta k British Columbia: Mason A Hickey 

J. L Beckwith, Victoria. B. G

Red Arrow Biscuits
arc quite apparently the

Biggest Package for the Money
NATIONAL BISCUIT & CONFECTION CO., LIMITED - VANCOUVER 
NATIONAL BISCUIT CO., LIMITED - - REGINA

78243
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WESTERN CANADA DD

Why Not Build Up Your Trade in the 
West by Appointing Us Your Agents?

MO WAT & McGEACHY
(MANITOBA) LIMITED 

Agents for MOIR’S Chocolates 
Confectionery, Grocery and Drug Trade 

•1 Albert St, Winnipeg, Man. and at Saskateen

FRANK H. WILEY
Mfre. Agent and Importer 

Groceries end Chemicals
Special, all grades Segar 1er immediate shipment

533-537 Henry Ave., Winnipeg

THE McLAY BROKERAGE
WHOLESALE GROCERY BROKERS 

and MANUFACTURERS AGENTS
Take advantage of oar Service 

WINNIPEG MANITOBA

A. M. Maclure & Co.
MALTESE CROSS BUILDING

WINNIPEG
IMPORTERS, BROKERS 

MAN’F’S. AGENTS 
GROCERY, DRUG AND 

CONFECTIONERY 
SPECIALTIES

Geo. W. Griffiths & Co., Ltd.
14« Prieew Strwt 

Winnipeg, Manitoba 
Selling Agente and Brokare

Grocery Specialties, Druggists* Sundrlss 
1 *****

W. L. Mackenzie & Co., Ltd.
Head Office : Winnipeg

Regina, Saskatoon, Calgary, Edmonton

C. H. GRANT CO.
Wholesale Commission Brokers and 

Manufacturers* Agent»
810 Confederation Life Bldg., Winnipeg
We bare the facilities for giving manufacturera 
fint-cleae service.

Richardson Green, Limited
MANUFACTURERS* AGENTS

Celling Upon the Grocery, Herd were and 
Drug Trade.

Winnipeg Regina
Edmonton

Calgary Saskatoon

We work The Retail Trsdc

Donald H. Bain Co.
Wholesale Commission Merchants, Brokers and Importers

On Product Marketing
Our organization offers manufacturers and jobbers every facility 
necessary to the successful marketing of their product.
Our chain of six large warehouses, from Winnipeg to Vancouver, 
our staffs of salesmen daily calling on the trade and the whole 
“make-up” of this organization will be at your service every 
moment of the day when you enlist our services.

Let us show you.

Head Office: WINNIPEG, MAN.
Branches at

REGINA, SASK. SASKATOON, SASK. CALGARY,«ALTA.
EDMONTON, ALTA. VANCOUVER, B.C.

ALSO AT SARACEN’S HEAD, SNOWHILL, LONDON, E.C, 1, ENGLAND
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The servie» department of Canadian Oroeer
win rladlr aeeist manufacturers at home and
abroad In making arrangements with the
Ini» in all parts of Canada whose announce-

/

ImillllillIllil'ulilIlIllillîHrilllÜ

WESTERN CANADA

H.P.PE NNOCK&C 0.,LTD.h
MBNU» 8B! WINNIPEG S WESTERN E0NT. 1
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The Largest 
in Western Canada

We are the largest Storage, 
Distributing and Forwarding 
House in the Western field. 
Total Storage space ninety-six 
thousand square feet of Bonded 
or Free Storage. Heated ware
house. Excellent Track facili
ties. The Western House fof 
SERVICE.

Williams Storage Co.
WINNIPEG

•ad
Winnipeg Warehousing Go.

Say you saw it in Canadian 

Grocer, it will identify you.

Western Canada
Our Detail Salesmen are in touch with all 
Western Canada retail grocery and drag 
trade and can place your line to the beet 
advantage.
GIBSON, PATERSON, BROWN Uj.

C. DUNCAN & SON

Watson & Truesdale, Winnipeg
bar* lire men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta. They 
get the business, and can get it fer you. White no, and we will explain onr eye tee.

Wholesale Grocery Brokers and Manufacturers* Agent*

Trackage
storage

DISTRIBU
TION

651

0699999999999999
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The earriee department of Oenedlen Groeer 
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'ii iixj/ ni ijM. 'Ii. 'Jk i ii'i ^ 
Ikiiuitiiciiimliiiiii.iliiiumlilniuiililiiiiiiiiiii.i.iiiijHiniii.-i.iiiiiiiiiliiiHiillliii ,i|!:il'lililMllH!|ll!iiMl!li!li'lllllllil:liHll!1

DETAIL WORK
To the manufacturer who is looking for an efficient Western 
House to represent him, this Company cannot be excelled in 
efficiency, reliability and result-getting.

Fourteen Salesmen
Ten of our salesmen do retail selling exclusively, 
and four others work among the wholesale trade.

We can put your line on the market. 

Scott-Bathgate Co., Ltd.,
149 Notre Dame Ave., E.

Winnipeg
The Home of the Scott-Bathgate Co., Ltd.

W. H. ESCOTT CO.
LIMITED

Wholesale Grocery Brokers—Manufacturers’ Agents— 

Commission Merchants

Manufacturers of Food Products and Spe
cialties of merit seeking increased distri
bution in Western Canada, are invited to 
investigate our constructive

SALES FORCE
Your account intrusted to us receives the 
personal attention of experienced and 
efficient heads.
We make ourselves your Busina** Right 
Arm in our territory.
We are more than Brokers, we are Busi
ness Builders.

WRITE US TO-DAY 
HEAD OFFICE 
Winnipeg, Man.

Branches with Resident Sales Managers at
Regina, Sask. Saskatoon, Sask.

Fort William, Ont.
Calgary, Alta. Edmonton, Alta.

mmm mu mm JHI /1 n 11111 mu i mm 11 hi iiiii iwmimmMi

Quality Seeds 
Perfectly 
Blended

There’s health and song for the 
cage bird in every packet of 
Sprat t’s Mixed Bird Seeds. 
Their many points of excel
lence mean a steadily increas
ing trade for the store that 
stocks them.

SPRATT’S
MIXED

BIRD SEEDS
Sold only in 17-os. Packets

Supplies may be obtained promptly from
F. W. KENDRICK * CO., 313 Cuter Catien Boildmp, Vancauru 

HUGHES t CO., IM Pièce (TYetmlle, Mentreel

Spratt’s Patent Limited, 24-J> Fenchurch St.
LONDON, E.C. 3, ENGLAND
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TOm eerriee department of Canadian Groeer
will gledly aaaiat manufacturer* at home and
abroad in makhte arrangement* with the
(Irma in all part» of Canada whoae announce
ments appear on thla page.
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ONTARIO

J. K. McLAUCHLAN
Manufacturera Agent end 

Grocery Broker
Kellogg's Toasted Corn Flakes (London, Ont.

MeUsoeblaa’a Blaeulta
Waddell’* Jam

45 Front St. East, TORONTO.

MACLURE & LANGLEY
LIMITED

Manufacturers' Agent* 
Grocers, Confectioners and Drug 

Specialties
12 FRONT ST. EAST, TORONTO

a lADWlCK/ Company
mvi/mww anoKfJis

34Duke Sr. Toronto
“We cover Ontario with Grocers' 

Specialties and Confections."

H. D. MARSHALL
Wholetale Grocery Broker

OTTAWA MONTREAL

H. C. BRENNAN
Manufacturers Agent and 

Grocery Broker
Cesemg Cay el Ottawa and District Thacsaghly

Booth Bldg. OTTAWA, ONT.

W. G. PATRICK & CO.
Limited

Manufacturers’ Agents 
and Importers

51-53 Wellington St. W., Toronto

Let T. ASHMORE KIDD
Broker

KINGSTON, ONTARIO
Superintend the successful merchandising of 
your lines in Kingston and district.

John J. O’Donnell & Co-
Com m its ion Broker* 
Manufacturer*' Agent*

We can give you efficient representation 
in the Windsor district.
Heintzman Bldg., Windsor, Ont.

W. G. A. LAMBE & CO.
TORONTO 

Established 1885

SUGARS FRUITS

npSGRAVÉS
IfPVRE

Matt Vinegarai

I£
(gsgfove’s
« fuse P

MAUVINECa

IT’S much easier and less waste
ful when you sell vinegar in 
sealed bottles. It puts the 
onus of quality where it 

really belongs—on the manufac
turer. We guarantee the purity of 
every' bottle of Cosgrave’s Vinegar.
Ask your jobber for Cosgrave’s. 
You sell it in sealed bottles only 
at the standard widely-advertised 
prices of 25c and 15c.

Cosgrave’s means greater satisfac
tion both to you and your custom
ers.

Toronto Vinegar J Works
Toronto

We manufacture all kinds of

Box Shooks .
And Can Guarantee Prompt Delivery

Write or Wire for Prices

W. C. Edwards & Co., Limited
Ottawa, Ontario

TOMATO PASTE
MADE WITH SELECTED FRESH, RIPE 
TOMATOES HEAVILY CONCENTRATED, 
AND HAS EIGHT TO TEN TIMES THE 
STRENGTH OF CANNED TOMATOES. 
Packed in 12-ounce tins—100 tins per case. 
Samples and quotations submitted upon re
quest.

P. PASTENE & CO., LIMITED
UO ST. ANTOINE STREET...................... MONTREAL, QUE.
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%A
service department of Canadian Grocer 

wtil gladly assist manufacturers at borne and 
abroad In making arrangements with the 
firms in all parts of Canada whose an noun 
ment appear on this page..0

QUEBEC

O. M. SOLMON
I ra porter—Exporter

Leaving for Europe July 3rd
An opportunity to establish your products on the 

European market 
Write or wire immediately.

7.t McGill College Are. Montreal

AGENCIES WANTED
For Food Products, Confectionery, etc. 

For the Dominion. Best References.

Drug Specialties

702 Robie Street, Halifax, N.S,

We ire open to represent Manufacturers or 
Growers of Foodstuffs.

ISS St. François Xavier St., MONTREAL

In Writing Advertisers Please 
Mention This Paper.

General Produce S Lumbsrt

TELEPHONE MAIN 7141

ST. ARNAUD FILS CIE.
GROCERY BROKER 

Importateurs I Importers
R Exportateurs a Emporter

Pols at Fares Pee» and Beane
MB lined. 1rs. | Food Products 

ST. NICHOLAS BUILDING. MONTREAL

SYDNEY and CAPE BRETON

SMITH BROKERAGE CO., LTD.

ia the Miritieu Pnrrii

1 .4 South Wharf

CAR PURE MAPLE SUGAR 
FOR SALE

Write or wire for quotations. Also 
dealers in PEAS, BEANS, MAPLE SYRUP.

CANADA PRODUCE CO.
in St. Paul St. East Montreal

MANUFACTURERS’ AGENTS AND 
GROCERY BROKERS

640 Barrington Street, Halifax, N.S.

GAETZ & CO

ALBERT DUNN
Commission Merchant 

QUEBEC, P.Q.

MONTREAL

PAUL F. GAUVREAU
WHOLESALE BROKER 

Flour, Feeds and Cereals 
as St. Peter Street. - QUEBEC

I am buyer of Peas and Beane of all kinds 
Mail Smmplm* and Prices

ROSE & LAFLAMME
LIMITED

Commission Merchants 
Grocer*' Specialties

TORONTO

WANTED
■das far food products for the 
t flf Montreal, beat references

SILCOX & DREW

- I — ..................... ...... ■■■■■ ■■ ' ■ .....................am ..mi

RICE
RICE FLOUR 
RICE MIDDLING

Mount Royal Milling
and

Mfg. Coy., Limited
MILLS AT MONTREAL, QUE. 

VICTORIA, B.C.

D. W. ROSS COMPANY
Agents

MONTREAL
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Above mrt\VF IT
All Others *^^5^

Recently Lt.-Col. W. A. Bishop, V.C., D.S.O., M.C., D.F.C., etc., 
brought from Owen Sound a case of Bishop & Pringle’s

Queen Quality Pickles
This marks an epoch in progress—the first time known in history 
that package foodstuffs have been delivered in Toronto by ’plane.
A big change has occurred in this factory, an entire change of 
management and policy.

Queen Quality Pickles *
are made for one purpose—not to sell at a low price (though our 
price is reasonable) but to repeat over and over again—the business 
that pays both of us is the business that repeats.
Ask your wholesale traveller—he knows.

We also manufacture Queen Quality Catsup and Sauces and Paragon Pickles

BISHOP & PRINGLE
Owen Sound, Ontario

Selling Agents: MacLAREN IMPERIAL CHEESE CO., TORONTO
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Sardines
IN OLIVE OIL

NORWEGIANSardines
Easily and quickly prepared 
into warm weather dishes that 
your customers will like—not 
once but repeatedly.
Flavor is good. Price is mod
erate.
Always have a stock on hand.

There is More Nutritive 
Value in

AprOl

Pressed from the Ripe 
Kernels of Apricots 

than any other 
oil produced

For Making DeliciouM

Mayonnaise
Dressings,
Salads,
etc.

Canadian Agenta

John W. Bickle & Greening
Hamilton Ontario

W. J. Bush Citrus Products Co., Inc.
Nabanal City, California, Montreal and Taranto

N.B.
Egg

Carriers
The never-break Egg 
Carrier is the Dealers’ 
Friend and Money Saver.

Prompt Shipment.

Walter Woods & co.
HAMILTON AND WINNIPEG

Marsh’s
Grape Juice

A delicious Sum
mer drink — 
made from sound 
Concord Grapes.

Satisfaction t o 
your customers 
means repeat 
sales and profit 
for you.

The Marsh Grape 
Juice Company
f NIAGARA PALLS, ONT.

The tax-
Toronto wed Montreal

A .

SteWMMÉlll
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ALWAYS AHEAD 1920

Highest quality products, at reasonable prices
“OWL” COFFEE

Roasted, whole or ground. STRICTLY PURE. In 5, 10, 25 and 50 lb. tins.

“PRIMUS” TEA
Black and Natural Green. In air-tight packages only, 1 lb., Yl lb., lb.

The best value on the market to-day.

“PRIMUS” TABLE POWDERED JELLIES
A delicate food. A delicious dessert. The Ideal Food for the Sick. Assorted flavors-

“PRIMUS” BAKING POWDER
Guaranteed absolutely pure, free from alum and albumen. Equal, if not superior, 
to any other brand of Baking Powder on the market.

“PRIMUS” CREAM OF TARTAR
Guaranteed strictly pure. In 2 oz. and 4 oz. packages.

“PRIMUS” MALT VINEGAR 
“PRIMUS” WHITE VINEGAR

Equal in aroma and flavor to the choicest CANADIAN VINEGARS.

“PRIMUS” CANNED FRUITS and VEGETABLES
The brand “PRIMUS” is a guarantee of quality and purity.

SUMMER BEVERAGES
“PRIMUS” LIME JUICE CORDIAL “PRIMUS” ORANGE CORDIAL 
“PRIMUS” LEMON CORDIAL “PRIMUS” WILD CHERRIESJCORDIAL 
“PRIMUS” BLACKBERRY CORDIAL “PRIMUS” FRUIT SYRUP

“PRIMUS” RASPBERRY VINEGAR
These high quality beverages will be greatly appreciated as refreshing, cooling

and satisfying summer drinks.

“BRIAND & JAQUET” Non-Alcoholic Liqueurs
Creme de Menthe, Cherry Brandy, Raspberry Brandy, Grenadine, Curacao. 
These liquors are prepared without alcohol, according to an old French recipe.

“COLD & CO.” Ginger Wine and Sloe Gin (Non-Alcoholic)
Ask for our Catalogue. Samples furnished on application.

Our Motto: “SATISFACTION”

L. CHAPUT, FILS & CIE, Limitée
Wholesale Grocers, Importers and Manufacturers

MONTREAL
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Summer Beverages
R
E
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S

Non-Alcoholic
Now is the time to make big sales and extra profits 
ft For Camping Parties Picnics Tourists 

Packed 1 dozen to case. Freight prepaid on 10 case lots.
Order from your wholesaler

REPRESENTATIVES WANTED FOR TORONTO, WINNIPEG AND VANCOUVER

S. G. BENDON UTILITY CO.
St. Nicholas Bldg., MONTREAL

JAMS
MARMALADES

John Gray & Co., Ltd., Glasgow
Established over a Century

Gable: Lambert on, Glasgow 
Codes: A.B.C. 4th and 5th Edition

CONFECTIONERY
MARZIPAN

CHOCOLATE
Agmnttt

Wm. H. Dunn. limited, Montreal
■ FVartac s«J Tmk Came*.

Lmd Brokerage Co., Udt|gonto
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Small's;

Brand
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standai

Mspflil
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SMALL

small1; NOTICE
The price of Maple Sugar to-day is lower than granulated, an extraordinary condition. 
Our quotations for Maple Syrup shown below, copied from our list No. 126, revised 
Aug. 2nd, 1920, are based on present costs. We are confident that present conditions 
will be of short duration, as American buyers are at the moment very alert picking 
up every offering.
In ordering from your jobber mention if you wish a mild flavor, as some markets pre
fer it. When no mention is made on order, we invariably ship our standard strong 
flavor.

Small’s Forest Cream Standard Pure Maple Syrup
Selected from Choice Quebec Groves 

UNREFINED
Delivered
in Canada Approx. 

F.O.B. East * South Shipping

36— 10 Or. Bottles ............................
Factory of Sudbury Weight

............... S 8.46 9.05 49 lbs.
24— 16 " “ ............................ ............... 8.20 8.80 62 lbs.
12— 32 “ “ .......................... 8.65 48 fbs.
24— 28 “ Tins .......................... 12.60 45 lbs.

6—160 “ “ ............................ 17.60 65 lbs.
1— 6 Gal. Tin Crated ........................ 17.90 68 lbs.

In barrel, per gal. of 13 lbs............... 3.42 675 lbs.
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erry

“Fresh from the beautiful Berry Growing districts of 
Vancouver Island, the choice fruits of Gordon Head and 
Saanich are made up into the inimitable HAMSTER- 
LEY FARM JAM.”

“The Only Kind That I Can Take Is
HAMSTERLEY”

Communicate with our representatives in your territory, 
and our Specialty Man will call on you with samples.

Representatives
L. T. Mewbum & Co., Ltd.

Alberta

H. G. Smith Ltd.
Saskatchewan

CodvUle Co. Ltd.
Eastern Manitoba

Vivian & Windle Ltd
Western Manitoba

Jobin Marin Co. Ltd.
Eastern Manitoba
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SALAMITHREE
GOOD

POINTS
1 Never sold by peddlers — Peddlers sell bulk 

teas, a demand for which is encouraged by 
some grocers.

2 Seldom cut in price—a staunch supporter of 
fair profits.

3 Sale guaranteed—“Salada” is returnable—ab
solutely—if you want your money back at any 
time. You either sell it to your customers or
we take it back. SALADA TEA CO. 

OF CANADA, LTD.

MARTIN M. M. SICHEL
Grocery Brokers

& CO. 

21 2 McGill Street Montreal
Correspondence Solicited

When Answering Advertise
ments Kindly Mention

this Paper



24 CANADIAN GROCER August 6, 1920

m SPICES s
What you want is an article that is absolutely 
Guaranteed to comply with the Government Pure 
Food Act, that has real value and which sells 
under the most satisfying conditions, both for your 
customers and you.
Spices packed under our well-known and estimated 
“Victoria” label are the finest you can handle.
Because only a perfect ground spice of smooth, 
even grain is put under a Victoria Label.
That we guarantee absolutely and ask you to 
investigate, at our expense.
Simply request a /4-lb. Sifting Top Tin of any one of 
the following, and it will be mailed to you immediately:

ALLSPICES NUTMEGS
CLOVES PAPRIKA
CINNAMON PASTRY
GINGER PICKLING GROUND
CREAM OF TARTAR CELERY SALT

CELERY PEPPER.

Pepper: Black, Cayenne, White.

LAPORTE, MARTIN, LIMITÉE
WHOLESALE GROCERS

584 SL Paul Street West, Montreal
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Just Mention This to Your Customer
People looking for the best value for their money will buy Red Rose 
Tea if you remind them that Red Rose makes at least fifty cups more 
to the pound than most Other teas.
Red Rose Tea is a’blend consisting chiefly of Assam teas, the richest and 
strongest in the world. That’s the reason, and we advertise it constantly.

A good seller and a good repeater.

Ndiirii

T. H. Estabrooks Company, Limited
St. John, Montreal, Toronto, Winnipeg, Calgary, Edmonton, St. John’s, Nfld.

and Portland, Maine

This is the Season for
Beaver Brand Lobster Paste and Canned 
Chicken Pate Au Foie Gras—Imported

Sardines
All these goods are in demand at this time of the 
year for Picnic Parties and make delicious fillings for 
Sandwiches.

Beaver Brand 
Lobster

always on spot for prompt shipment. Don’t let your 
stock run out before replenishing.

J. W. WINDSOR, LIMITED
MONTREAL, QUE.

Order your stock 
at once from your 
wholesaler and en
sure having supplies 
on hand when called 
for.
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"J&r. \

The many years of splendid reputation made 
by Keen’s Oxford Blue have given it a first 
call by the particular housewife. Conse
quently have on hand, always, a good stock 
and display on your counter the card illus
trated here.

Keen’s—the all-British Blue.
. . t

Year ’Round Satisfaction 
Handling

KEEN’S 
OXFORD BLUE

Magor, Son &*Co., Limited
191 St. Paul Street W., Montreal 30 Church Street, Toronto

WHCWKWMt

§B2sem»9B2i
IM BOBiges;
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UNLESS
v0UTROSPt

*IOi TOUCH WITH THC WORUi» MARKETS*
AU. QUOTATIONS SUSUECT TO CONFINNATK»* 

TELEPHONE MAIN SSOI

MR. GROWER, Canada

Wiwwiftggt.opassai,
OOOK*

am.o sT-nmoN
AHHSBY» LATEST 

PRIVAI! COOKS

Dear Sir,
Lend us your eyes for a moment.
Nicholson Rankin, Limited, offer you their services as brokers. They bring 

to you—the BUYËR—the latest and best methods of di tributing your products and 
assist you in giving your customers what they say they want, insuring success in 
retaining your trade.

Nicholson Rankin, Limited, have earned the reputation for doing things in 
a big way, bv believing that “The honor mark of great business is confidence,” and 
built on

Write us to-day.

NICHOLSON-RANK1N LIMITED
Branches at

Head Office : WINNIPEG, MAN.
REGINA, SASKATOON, SASKATCHEWAN. CALGARY, EDMONTON, ALBERTA
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Standardization and Inspection
of Fish Will Develop Industry

Wealth of Fishing Resources on the Coast of the Maritime Pro
vinces is of Immense Magnitude—A Rigid Inspection of Both 
the Catch and the Packing Will Mean Much for the Industry

By Staff Correspondent

ST. JOHN, N.B., Aug. 3. — Among 
the many wealthy industries and 
natural resources of the Mari

time Provinces is one, the limits of 
which cannot be measured nor estimat
ed by either government authorities or 
by business interests. The fishing in
dustry along the Atlantic coast, particu
larly on the coast of our own Maritime 
Provinces, is of such magnitude that no 
estimate can properly be given to its 
wealth and available resources. A 
great part of this development depends 
upon the exportation which will result 
from a scientific and systematic devel
opment of these resources. Herring, 
cod, mackerel, and haddock are found in 
inexhaustible supply along our Mari
time coast. Cod and haddock being 
ground fish are found there throughout 
the year. For these fish the season 
never closes. Mackerel and herring 
school and as a result are only found 
in certain seasons. The schools are so 
large and the feeding grounds so at
tractive that it is difficult to state the 
possibilities of the catch in season. By 
developing this systematically a larger 
revenue and n greater supply is obtain
able. Compared with lake fishing it 
is found that the lake fish have to be 
protected by a close season, and by re
stocking the lakes and rivers and only 
a limited supply can be depended upon. 
With regard to the sea fish, however,

it seems impossible to either drive them — 
from the coast or to make any notice'- \:K 
able difference in their numbers.

Want Rigid Inspection
For the purpose of developing to the 

limit this industry and the revenue ob
tained, the government is being pressed 
to establish a system of rigid inspection 
and standardization in this industry, 
both in the catch and in the packing. 
The firms most interested in the fishing 
business are most anxious that this sys
tem of standardization should be in

"Fiiherets”—Astwr women who took the men's places 
during the war.

One of the letSNt steam-driven fishing schooners.

force. It would mean much to Canada 
and the business interests of the fishing 
companies. Standardization of the 
packing industry would mean that the 
government would stipulate what kind, 
of a box or barrel is to be used for home 
trade and for exportation. Taking for 
granted that such a vehicle for carry
ing the packed goods will be the very 
beet obtainable, it will eliminate to a 
great extent the loss that is found year
ly in cured fish on account of poor 
packing.

As this is developed Canadian packed 
fish will obtain a reputation on foreign 
markets that will mean a great deal in

The plant of a large fish packing and curing firm.

increasing exportation from this coun- 
try.

There is another benefit to be derived 
by standardization in packing. It 
would mean that within a short time 
standard values would be set on packed 
fish, with the elimination of consider
able of the loss now experienced and 
rather expected. When such definite 
values are determined by uniformity 
and careful packing it would not be a 
difficult matter to arrange with the 
banks and financial firms for loans in 
prospect of the year’s pack. When this is 
made possible, the way is open for the 
fisheries in our Maritime Provinces to 
increase the size of their plants and 
their facilities for handling fish, since 
they would then have the necessary fin
ancial backing.

Certified Packages
Under present conditions an estimate 

of the revenue for the year is not suf
ficiently accurate to warrant the banks 
making any loans in anticipation of the 
value of the pack. The fisheries are 
perhaps the most anxious that the gov
ernment should adopt a system of in
spection and standardization. The 
first step in this direction would be 
adoption of certified packages for the 
handling of prepared fish.

The favor with which the fishing in
terests of Canada look upon such pro
posed legislation is evidenced by the
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resolution passed by the Canadian Fish
eries’ Association at their convention, 
which was held at Vancouver, B. C., in 
June of this year. This resolution 
reads as follows:

“Whereas the development of the 
fishery resources of Canada is largely 
dependent upon the enhancement of the 
demand for Canadian fish products in 
foreign markets, and whereas any 
movement calculated to expand the ex
port trade of the country, particularly 
in finished products, is highly desir
able, because of its stabilizing effect on 
the exchange situation, and whereas 
the fish products from this country en
tering foreign markets have to compete 
with goods disposed of under establish
ed standards, acquired through years of 
experience and usage, be it therefore re
solved that this association in conven
tion respectfully request that the gov
ernment of the Dominion of Canada en
act the necessary legislation to provide 
government standardization and inspec
tion of the fish products, including 
canned fish of all kinds for such pro
ducers and distributors as wish to avail 
themselves of the same.”

There is no doubt that the fishing in
terests of Canada are unanimous in

CANADIAN GROCER

their desire that the aforesaid legisla
tion shall become law in the very near 
future. Any movement thaf will in
crease the exportation of Canada’s nat
ural resources is of benefit to every 
man, woman end child in this Domin
ion. Every extra dollar that is brought 
into this country will lighten the finan
cial load that Canada is called upon to 
bear as a result of the war.

Improve Standards
Then, too, the Dominion is of such 

proportions that much of the fish for 
home consumption has to be cured as 
carefully and as scientifically packed as 
products destined for a foreign market. 
The people in Canada are just as par
ticular in their choice of food as for
eign customers and Canadian fisheries 
have even to compete for their home 
market. A system of standardization, 
according to those most interested in the 
business, would greatly help in better 
fish service throughout our own coun
try. On the American side of the line 
they have a national canned fish in
spection which is taken advantage of by 
eighty per cent, of the canners, in the 
sardine industry; and their goods bear a 
stamp signifying the inspection. There
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seems to be * freer market both in this 
country and abroad for cured fish if it 
bears the government inspection stamp. 
It is therefore advantageous for Canada 
and for Canadian industrie» to have a 
standard pack of government inspected 
fish.

No doubt most grocers have, at some 
time in their experience, had trouble 
with pickled fish on account of leakage 
of the pickle during transit or otherwise 
damaged stock. If the standard box or 
barrel is adopted this loss will be cut 
down to a minimum. It therefore is 
to the interests of the retailer as well 
as the manufacturer that legislation 
should be speedily brought forward for 
this purpose. The more influence that 
is brought to bear in this connection the 
quicker will be the response of the gov
ernment.

Canada’s wealth in fish, particularly 
in the Maritime provinces, where there 
is such keen competition both from the 
United States and from Europe, stands 
waiting to be harvested. It is the 
moral duty of Canadians to handle this 
to the best advantage both in broaden
ing her market and in handling it with 
as little waste as possible.

One Way to Meet Mail Order Competition
Nova Scotia Merchant in a Small Country Store Believes That 
Attractive Fixtures and Facilities to Help Good Service Keep 

Trade in His Community Rather Than Send It to Cities
By Staff Correspondent

PICTOU, N.S., Aug. 2.—The part that 
good equipment and attractive store 
arrangement play in the successful 
conduct of a country store is well exem

plified in the general store of A. T. Lo
gan, at Lyons Brook, Nova Scotia.

For the benefit of any whose know
ledge of geography is not extensive 
enough in detail to enable them to tell 
off-hand what and where Lyons Brook is, 
it may be stated that the place —it 
emphatically is not a town—nor city— 
nor yet a village—is situated five miles 
from Pictou town, in the county of the 
same name; and that it is credited by 
Rand & McNally with no population at 
all, which is almost correct, as far as 
mere numbers go. In other words, Lyons 
Brook is the post office and trading point 
of a prosperous Nova Scotia farming 
community, and Mr. Logan, like many 
another merchant in similar communi
ties, conducts the only store in the place.

Unlike some other merchants, doing 
business under hectically the same con
ditions that he has to deal with, Mr. Lo
gan believes that modem merchandising 
methods, in which time-saving and sales- 
making store equipment finds a promin
ent place, can be employed to as great an 
advantage in the country store as they 
can in town and city stores. «

Like a Big Town Store
Mr. Logan conducts a grocery depart

ment in which he makes it a point to 
carry the best quality goods. It looks 
like a big town store, for, in fact, the 
Logan store equipment is far ahead of 
that of many city groceries.

“Why did you put it in?” Canadian 
Grocer representative asked Mr. Logan, 
and the Lyons Brook merchant told his 
story.

The Logan merchandising business 
was founded by A. T. Logan’s father, the 
late Dougal Logan. Several years ago, 
when the premises burned, the present 
owner of the business, who was then a 
partner, persuaded his father to equip the 
new store with modem fixtures, which 
would display merchandise to the best 
advantage, and which would also facil- 

' itate the handling of goods. The present 
equipment with the exception of scales, 
cash register and accounts file, was then 
installed.

“We were doing business among people 
who, in my opinion, would appreciate the 
assurance that the groceries they pur
chased were kept as clean as possible, and 
the equipment we selected gave that as
surance,” said Mr. Logan. “Then,” he 
went on to say, "I had two other objects 
in mind. One was to display our goods

as attractively as possible in order to 
make more sales, and the other was to 
arrange our stock as systematically as 
possible so we could quickly get at any
thing wanted, and serve our customer) 
with the least loss of time.”

Rival Mail-Order Houses
“The equipment we put in,” this coun

try merchant continued, “has accomplish
ed all these objects. The fixtures have 
been appreciated by our customers. I 
am sure our equipment has helped a 
great deal towards holding our old cus
tomers in the face of town competition, 
and I think it has helped to get new cus
tomers. Certainly it has saved our time 
to the value of a great deal more than 
the cost of the fixtures, and we have had 
countless proofs that the goods attrac
tively displayed have sold themselves.

“Altogether, I have proved to my own 
satisfaction," concluded Mr. Logan, “that 
good store equipment is a profitable in
vestment for the country merchant, and 
I believe that if this fact were more gen
erally recognized, and country stores 
generally were better equipped, we 
could all hold our own much more suc
cessfully against city stores, and mail
order competition."
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C. P. R. Purchases for Dining Cars
“Traveller” Claims Canadian-Made Products Are Not Served as 
They Might Be—Mentions Jams Particularly—C.P.R. Say They 
Serve Canadian Jams But, Up to Present, Have Not Been Getting 

Preserved Fruits as Patrons Demanded.

The Editor, Canadian Grocer.—“My 
travels over the prairie provinces neces
sitate me using the C. P. R. lines to a 
very great extent, and when dining in the 
dining cars I was very much surprised in
deed to note, if you ordered preserved 
fruits, individual glass, you were given 
an article, such as raspberry, strawberry, 
etc., of a U. S. brand, distributed by a 
Chicago firm.

“Now to my knowledge, in Canada, we 
have at least twelve manufacturers of 
jam, who one and all put up a first-class 
article; then why do the C.P.R., on their 
dining cars, present to their patrons, 
jams distributed by a firm of wholesale 
grocers in Chicago is beyond my com
prehension. Jam manufacturers, amongst 
other Canadian manufacturers, support 
loyally the C.P.R., and in my humble 
opinion this road should patronize Can
adian manufacturers of jam, who put 
out an article, in every respect, equal to 
this brand distributed by the Chicago 
firm, and I think it is only necessary 
this boycotting of Canadian jam manu
facturers by the C. P. R. should be drawn 
to the attention of the proper heads of the 
Company, and that this importing of an 
American brand of jam to patrons of 
their road, Canadians and otherwise, 
should be stopped; if not, I think it’s up 
to the Canadian Mfrs.’ Assn, to see to it, 
that the C. P. R. patronize the industries 
in Canada, who ship throughout the year 
thousands of carloads of freight, assist
ing the company to pay their annual 
dividends.

“It seems to me, this matter is worthy 
of your attention in your editorial col
umn, because if a Canadian road will not 
patronize the Canadian industries, es
pecially the jam industry, then what can 
the Government expect from the consum
er, who is continually requested to pat
ronize Canadian industries?

“I trust this letter will be drawn to the 
attention of some high official of the 
C. P. R., that in future they will patron
ize one or more Canadian jam manufac
turers. I may say I am not at all interest
ed in the sale of jam, but I believe a 
Canadian road should patronize Cana
dian industries.”

TRAVELLER.

THE C. P. R. REPLY
Canadian Grocer submitted the above 

letter from “Traveller” to the dining car 
department of the Canadian Pacific Rail
way Company, Montreal, in an endeavor 
to get their side of the case.

They state that the criticisms contained 
in the letter are not at all justified, that 
they invariably have supported Canadian

made goods whenever they could get 
what their patrons demand.

“For instance we have been buying 
Canadian jams for our dining cars,” 
stated an official of the department, “for 
many years. We have been able to obtain 
what our patrons want insofar as Can
adian jams are concerned. We have not, 
however, been able to obtain preserved 
fruits in Canada the way that those who 
patronize our cars demand them. The rea
son we have been purchasing preserved 
fruits put up in the United States has 
been because the fruit has always been 
preserved whole for us and this is the 
way that the people who travel on our 
cars have been demanding it.
Some Lines Not Produced in Canada
“Everyone realizes of course that we 

must purchase some goods from the 
United States. For instance, we serve 
oranges and bananas, pineapple, etc., 
which are not grown in Canada. It is 
absolutely necessary that these be pur
chased from the United States and also 
that we serve them when demanded on 
our dining cars. We serve a line of pre
served figs, which it would be impossible 
to secure from any company in this coun
try. The figs are preserved just as they 
are picked in Texas. They have an en
tirely different flavor from dried figs, 
which come here and which are preserved 
here.

“We always make it a rule to purchase 
everything possible in Canada even if it 
costs u? more money. In the past we 
have frequently paid more for Canadian

A DECLINE in the prices of corn 
syrup and corn starch is announc
ed this week. The decline on 

syrup amounts to half a cent per 
pound on bulk goods and in the case of 
tins, the reduction is 25 cents on the 
two pound tins, and thirty cents on the 
five and ten pound tins. The gallon 
pails are fifteen cents lower, and three 
gallon pails, 20 cents. Five gallon pails 
are reduced 85 cents. These lower 
quotations now ruling are due to the 
easier feeling in the corn market. 
Prices of corn have shown a sensational 
drop in the past week or ten days, and 
these lower levels in the raw material 
are being reflected in the prices of corn

goods than we could have bought similar 
goods for in the United States. This has 
always been our policy from a patriotic 
standpoint. We serve Canadian goods 
on our dining cars going through the 
United States wherever our lines touch 
U. S. points. We were the pioneers in 
urging upon the Government the neces
sity of having fruit and vegetables put 
up by grades. You will find correspon
dence at Ottawa from us with the Mini- 
-ster of Trade and Commerce showing 
that this is the case. Necessarily we re
quire the very best products we can get 
and when goods are graded in this way 
we know exactly what we are buying.
Getting Canadian Preserved Fruits Now

“I mentioned above that in the past it 
has not been possible for us to purchase 
Canadian preserved fruits, whole, the 
way our patrons demanded them. We 
are glad to say that this season we are 
getting some Canadian goods which 
meet our requirements in this respect 
and these will be served on our dining 
cars.

“We would like to add that while 
“Traveller," who has written the above 
letter has written it more or less from a 
selfish standpoint, in view of the ex
change rate, perhaps, we have always 
made it a point and always will, from a 
patriotic standpoint, to serve Canadian- 
made products on our dining cars to the 
exclusion of all others, even though we 
may have to pay more for them, if we can 
get the goods that the people who travel 
on oui* trains want.”

products. Com starch, too, is quoted 
lower, the decline being half a cent per 
pound on laundry starch, and twenty 
cents per case on the cartons.

LORD LEVER1IULME IN THE PHIL
IPPINE OIL INDUSTRY 

Manila.—Carl Hamilton, reorganizing 
the three cocoanut companies, let Lever 
Bros., the British soap and oleo manu
facturers, put three million in the ten 
million corporation. This is the first 
British corporation in the Philippines oil 
industry. Lord Leverhulme is chairman 
of the new board.

Corn Syrups Are Quoted Lower
Cornstarch is Also Half a Cent Per Pound 
Lower—Weaker Com Market Brings About 

Decline
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THE MARITIME NUMBER

WITH this issue of Canadian Grocer, special 
reference is made to the Maritime pro

vinces, and articles relative to the trade in this 
section of the Dominion are a feature. The geo
graphical position of the Maritimes is such as 
to bespeak a marvellous growth and develop
ment for this section of the country. Within the 
past few years the expansion, industrially and 
commercially, in the Maritimes has been phen
omenal. Exports have increased to an enormous 
degree, and as the centre of the steel and ship
building industry, the Maritimes are foremost, 
the second largest steel corporation in the world 
being situated in Nova Scotia. An extensive ex
port market has been developed in apples and 
potatoes from Nova Scotia and New Brunswick. 
The former province leads the Dominion in 
apple production, and the export of potatoes 
from the two provinces to the United States, 
West Indies and Cuba is on a very large scale.

Maritime merchants are alive to attractive 
methods of merchandising their goods, as indi
cated in stories from different towns, and con
tained in this issue. They are energetic and en
terprising, and the appearance of their stores is 
sufficient proof that they believe in keeping 
abreast of the times, in the way of rendering the 
best possible service to their public.

AN AERIAL EXPRESS SERVICE

HAVE we reached the “aerial grocery 
express” stage ? It begins to look that way. 

Two instances have come to the attention of 
Canadian Grocer within the past few days 
which may indicate the beginning of a rapid air 
service on a real commercial basis.

One of these comes from Western Canada. 
A wholesale grocery firm in Dauphin, Manitoba 
—Cameron & Heap—were in urgent need 
recently of a supply of a certain kind of tobacco. 
They ’phoned to W. L. MacKenzie & Company, 
the Winnipeg agents of W. C. Macdonald Reg., 
for fifty pounds. The delivery was made in two 
and a half hours after receipt of the order.

Bishop & Pringle Limited, pickle manufac
turers, of Owen Sound, Ont., recently delivered 
a case of pickles from their factory to their 
agents, the MacLaren Imperial Cheese Com
pany, Toronto, by aeroplane. The machine was 
piloted by no less a personage than Lt.-Colonel 
W. A. Bishop, V.C., D.S.O., etc. Mr. Bishop, of 
Bishop & Pringle, is a brother of Lt.-Colonel 
W. A. Bishop.

The use of the aeroplane was well demon
strated during the war. It has been shown that 
it has wonderful advantages from the stand
point of fast passenger service. Now what 
about its express service advantages? The 
future will tell.

GROCER NEEDS SIDE LINES

WHAT the grocer needs to-day, says G. A.
Nichols, writing in “Printer’s Ink,” is an 

assortment of side lines that can fit in 
appropriately and properly with his stock, that 
will sell rapidly and leave a larger individual 
gross profit behind. This profit will enable him 
to bring up the gross on his sales as a whole to 
a point where it will mean something.

The grocer has been coming to this for a 
long time. Five or six years ago, when pro
ducers and distributors outside the grocery line 
began looking upon the grocer as a legitimate 
prospect, he Was having troubles very much like 
those he is having now. The cost of living in 
those ancient days was getting steadily higher, 
although how glad we all would be to return to 
that schedule now !

Upon the grocer descended most of the 
blame because he handled the things the people 
eat. Things to eat came in for most of the in
crease. Anyway things to eat were what the 
people bought every day and this made the 
price increases all the more noticeable.

This being the case the grocer is ready to 
listen when some advertiser tells him of a way 
in which he can increase his gross profits without 
adding to the selling price of his groceries.
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New Food Building Urgently Needed at the
C.N.E.

ABOUT a year ago the subject of a new pure food 
building for the Canadian National Exhibition 
was taken up in the columns of Caanadian Grocer. 

A number of foodstuff manufacturers were interviewed at 
that time, and the consensus of opinion was that a food 
exhibit building, separate from everything else, was ur
gently needed at the big exhibition.

Canadian Grocer has been discussing this proposition 
again this year with a number of manufacturers and 
they are keener than ever that something be done to give 
them better accommodation for their exhibits.

One Manufacturer's Proposal

One manufacturer proposed that the Canadian Na
tional Exhibition directors consider the erection of the 
new building, the expense to be met by the manufacturers, 
who would contract to use certain space, for say, the next 
ten years. This was mentioned to a number of other 
firms, who were also much interested in the proposition. 
The suggistion was made that the foodstuff manufactur
ers form an association, define certain standards for ex
hibits under the supervision of the directors of the Exhi
bition.

Canadian Grocer then interviewed J. G. Kent, general 
manager, and H. W. Waters, assistant manager and sec- 
re*ary °f the Canadian National Exhibition, with a view 
to determining upon what basis the proportion could be 
gone ahead with. Mr. Kent and Mr. Waters stated that 
they had had this matter under consideration for some 
time.

Meeting the Expense

Mr. Kent intimated it would be necessary for the 
manufacturers of foodstuffs to be prepared to contract 
for space for a number of years so that the directors 
could show the general public just how the expense of

the new building would be met. He also intimated they 
could not go to the people with any other proposition and 
hoped for success. Mr. Waters referred to the work that 
the Piano and Organ Manufacturers’ Association had done 
in getting some uniformity in their exhibits. For in
stance, one thing accomplished was that each exhibitor 
of, say, a phonograph, was allotted a certain time in 
which to play the instrument. No two phonographs can 
be running at the same time to interfere with the har
mony. This is merely one point which that association 
has accomplished, and while there is no analogy as far 
as the foodstuff firms are concerned, it indicates what 
can be done with a proper association. One manufacturer 
discussing the situation with Canadian Grocer, pointed 
out that with an organization of exhibitors certain stand- 
ards of practice could be suggested among them for the ap
proval of the directors. During the exhibition the com
mittee could confer with the exhibition officials and smooth 
out any difficulties that might arise from time to time.

Must Have Support of Firms

Mr. Kent emphasized the point that the directors were 
proceeding with new buildings only insofar as they could 
get the support of the firms that will be using them. 
The manufacturers naturally have a number of sugges
tions to make in regard to the layout of the proposed 
new building, such as arrangement of booth, aisles, a 
kitchen, gas and water service, etc. Manufacturers who 
have had exhibits during the past number of years fcnow 
pretty well what is required, and the Exhibition directors 
will appreciate their suggestions.

Canadian Grocer would like to hear from any manu
facturer interested. It is proposed that during the first 
week of the Exhibition a meeting be arranged among the 
manufacturers, that a committee be appointed to confer 
with the directors with a view to forming the initial 
plans for a new food building.

««s
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Creative vs. Destructive Competition
Success of One Merchant is Not Necessarily to the Disadvantage of 
All the Others—Betterment of All Should be the Hope of Each

By HENRY JOHNSON JR.

THE words competition and co
operation hardly seem to cover ex
actly what business men should 
seek if they are to advance together. If 

we do not advance together there will not 
be much advancing done. To express the 
right idea, to blend the stimulating in
fluence of competition with the proper 
proportion of co-operation in our idea, 
the word co-operation was evolved.

Here is an editorial from the Boot 
and Shoe Recorder, Boston, which touches 
the right thought:

“In one sense every business man 
might chant, ‘My competitor will get me 
if—I—don’t—watch—out!' But there is 
not much call for hammer-play. The 
other day an incident happened that we 
thought rather suggestive. We got some 
leather from a concern and went to an
other place for another kind of leather. 
As we unrolled our parcel to wrap up our 
second sample, the second merchant ask
ed courteously, ‘May I examine what you 
have brought with you?’ He turned the 
skin over to see the manufacturer’s 
stamp, turned it back again and ran his 
hand over it lovingly. ‘A finely tanned 
skin,’ he said with ungrudging praise.

“Our reaction was immediate. ‘Here,’ 
we thought, ‘is a man who takes pride in 
his business, and if we want a finely 
tanned skin we’ll go to him.’ We believe 
that praise of a competitor would bring 
the same reaction seven times out of ten.

“The fallacy is in thinking that the 
success of one is necessarily to the dis
advantage of all the others. Any business 
is something like a mother lode of rich 
ore that all the members are busy work
ing. If anybody thinks the mother lode 
in the shoe business is exhausted, he has 
another guess coming. The surface hasn’t 
even been scratched yet.”

Betterment of All the Hope of Each
In a general, vague sort of way, gro

cers acknowledge and also say that edu
cation is the hope of their business. They 
feel that as each grocer gets to know 
more of the real science of food distribu
tion, all grocers will benefit; but do they, 
therefore, take pains among themselves, 
individually, to educate their neighbors? 
They do not. With very rare exceptions, 
grocers stay each in his own store, glar
ing or grouching at their competitors. If 
one discovers or learns of a scheme to 
better his business or his sales or 
accounting, he strives to keep the secret. 
If he learns something about expenses 
or loading, which is vital to his profit 
account, he keeps very still about it. 
Meantime, he talks about “education” for 
the other fellow.

Yet a little thought must bring home to 
him the truth that the most destructive

HENRY JOHNSON Jr.

competition he has .is that of the ignor
ant grocer, the one who does not know 
what it costs him to do business, the 
one who does not know how to figure 
margins, the one who guesses because he 
has never been taught the rudiments of 
business. Therefore, if the grocer who 
knows wants to serve himself best he 
will go and get acquainted with his ignor
ant neighbor and teach him business. 
This he will do for pure self-interest, if 
he is enlightened to the point of wisdom.

We say, lightly, that there is room 
enough for all. We forget that the lode 
is worked best by skilled labor, thorough
ly versed in its work, and that the safety 
of all workers is dependent on the know
ledge and skill of each. "

Time to Wake Up
For many generations the grocery 

business of Great Britain has been run on 
a margin narrower than ours, yet the 
average of success there is much higher 
than with us. The average margin there 
is around fifteen per cent., with expenses 
of twelve and one half, leaving a net of 
two and one-half. Until yesterday, such 
a margin and such net profit has seemed 
ruinously narrow to us, yet the Britons 
succeed. They succeed because they are 
more universally trained in the rules and 
requirements of their calling. They 
know exactly what they can and cannot 
do. They know better than to try to fool 
the multiplication table. Hence the two 
and one-half per cent, profit makes them 
prosperous.

Now that population has got denser 
with us, now that there no longer is a far 
frontier with few people on it and fat 
margins no longer can be obtained any
where, we have about reached the status 
of the British grocer.

Two per cent, is what we are making 
now, and two per cent bids fair to be 
our limit from now onward. . Many very

successful concerns are making only one 
to one and a slight fraction. And such 
a net is perfectly all right, provided you 
get it and KNOW you get it.

Working on such a net profit, the need 
for education is more urgent than ever. 
I’rofit and security will come to each in 
exact proportion as he gets out among 
his fellows, meets with them, confers 
with them, swaps plans and knowledge 
with them and aids to make each of them 
successful.

The scheme of casting the bread on the 
waters of commerce so that it may return 
well saturated with the profits thereof 
is sound.

Chains to Cope With Chains
An interesting and instructive evolu

tion is going on about us.
On one hand we have the formation of 

chains of stores, owned by one man or 
one company. We have known about 
them for some time. Most of us have 
shaken our heads, “deplored” the passing 
of “the good old ways and times,” and let 
it go at that.

But some have been so hard pressed 
that they have been compelled to devise 
some plan for their own salvation. These 
have formed buying clubs, which later 
have developed into wholesale grocery 
houses. In effect, these are chains, like 
the others, only here we have many stores 
owned by many grocers bound together 
for mutual protection instead of several 
stores owned by one or a few.

The effect is that of a chain fighting or 
competing with another chain.

It it notable that co-operative chains 
have apparently succeeded best where 
jobbers have had a tight grip on the local 
market and have not delivered fair, effi
cient and unbiassed service. In such 
places jobbers have failed to read the 
signs of the times. They have mistaken 
their present strangle-hold on their mar
ket for a permanent mortgage, and they 
have not awakened from their dream 
until it was too late.

In places where circumstances or 
(rarely) the enlightenment of the jobber 
has resulted in the jobber performing 
impartially and with due regard to econ
omics his part in the scheme of distribu
tion, he has not been superseded and is 
not liable to be eliminated. But he must 
to-day perform a real service, give some
thing tangible in return for his profits, 
or he must be eliminated. There is no 
choice about this, nor any feeling one way 
or another. It is the inevitable fate of 
anything that when it ceases to perform 
its functions better than anything else 
might perform them, it fades, withers 
and dies.

(Continued on page 62)
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Floral Department in This Grocery
Proves Incentive for Purchasers

to Buy Other Commodities
“My Idea in Displaying Stock 
is to Make Sales,” Says W. J. 
Hopgood, Spring Garden 
Road, Halifax, N.S.—Uses All 
Available Space for Attractive 
Displays.

By Staff Correspondent 
ALIFAX, Aug. 4.—A good ex
ample of merchandising progress 
in the Maritime Provinces, is af

forded by the new store of Hopgood & 
Sons. Spring Garden Road, Halifax, 
which in appearance, arrangement and 
equipment is one of the most modern 
grocery stores to be found in Canada.

Counters, display cases, scales, lights, 
refrigerator, shelving, cash register, and 
accounting system, are all of the most up-

to-the-minute models, and the careful 
arrangement of stock and equipment 
gives the store an enviable appearance of 
modernized prosperity. The big feature 
in the store’s general appearance is a 
practically unbroken plate glass front of 
about fifty feet running smoothly into 
a “round corner” and side-street window, 
which gives the store exceptional window 
display capacity, and makes the displays 
remarkably conspicuous and effective.

Make Displays Effective
A special feature of the stock arrange

ment in the Hopgood store is the utiliza
tion of the space between the top of the 
shelving and the ceiling. In many stores 
this space is left bare and unattractive.

“My ideal in displaying stock,” says 
Mr. Hopgood, “is to attract the attention 
of customers, and make sales. For this 
reason I believe in using all available

“I Want Every Article in This 
Store to Sing Out in a Con
vincing Tone, T am Clean and 
Wholesome and Good to Eat’.” 
—Endeavors to Create Desire 
for Goods Shown.

space in which attractive displays can be 
made. This space between the shelving 
and the ceiling is really too valuable to 
be wasted. As you can see it lends it
self to a greater variety of display than 
can be made on the shelves, and the goods 
we place over the shelves always stand 
out from the other stock and invariably 
attract attention. And then, of course,” 
added Mr. Hopgood, “the freedom allow
ed in this space permits us to show many 

(Continued on page 47)

Till» illustration of W. J. Hopgood'a store ta Halifax, N.S., shows an attractive display of high-grade candy.
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O !4 Oil Sardines 
Finnan Baddies 
Kippered Herring 
Clams
*/$ Mustard Sardines 

(Oval and round tins) 
Herring in Tomato Sauce

Brunswick Brand Sea Products 
are put up in attractively label
led tins and are prepared in our 
own Canadian plant ( one of the 
finest on the Atlantic Coast), so 
situated that we never fail to

secure the very choicest pick of 
the season's catches.
The Brunswick lines will appeal 
in a big way to European and 
other foreign trade because of 
their remarkable flavor and 
purity and through our

Ideal Location and Unequalled 
Shipping Facilities

(On the sea coast a short distance from the port of St. John), we are 
enabled to offer importers remarkably good sen-ice and quick shipments.

Write for particulars.

Connors Bros., Limited
BLACK’S HARBOR, N.B.
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Wanted 
Sales Agency 

for the 
Maritime 
Provinces

Maximum Service 
at

Minimum Costs?

Communicate with :

GAETZ & CO.,
HALIFAX, N.S

We Are Calling for Agencies
Our Connection in the

MARITIMES
IS FIRMLY ESTABLISHED

WE KNOW THIS PROVINCE 
.AS NO OUTSIDER CAN 

KNOW IT. IF YOU WANT 
RESULTS FROM A WEALTHY 
PROVINCE COMMUNICATE 

AT ONCE
with

GAETZ & CO. HA™
Best of References

The Smith Brokerage Co., Ltd.
WHOLESALE COMMISSION BROKERS

ST. JOHN, N.B.
If you require distribution in the Maritime Provinces, 

we are open to consider your proposition.
Best References.

SMITH BROKERAGE CO., LTD.
ST. JOHN, N.B. 1-4 SOUTH WHARF
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PYKE BROS.
Wholesale Grocery Brokers

We are Marketing Successfully the 
Products of the Following Firms

W. C. Macdonald Reg. Inc. 
Carnation Milk Products Co. 
Canadian Postum Cereal Co.
J. L. Kraft & Bros. Co.
British Columbia Packers’ Assoc. 
The John T. McBride Co. Ltd. 
Guggenhime & Co.
Swift Canadian Co.

Megantic Broom

J. C. Whitney Co. 
Dominion Canners Ltd. 
Chas B. Knox Co. Inc. 
Robertson Bros. Ltd.
Wm. Cane & Sons Co. Ltd. 
Peerless Cereal Mills Ltd. 
Dominion Macaroni Co. Ltd. 
L Schepp Co.

Mfg. Co. Ltd.

New Brunswick Nova Scotia 
Prince Edward Island Newfoundland 

are thoroughly covered by our representatives

We Invite Correspondence

Halifax PYKE BROS. Sydney
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Quality Hams and Bacon
“OUR AIM IS TO SUPPLY THE BEST”

We guarantee that all Pork products supplied by us are the product 
of Canadian hogs, and further we handle only Government Inspected 
Meats. We believe we are the only Packers in Eastern Canada offering 
exclusively Government Inspected, and strictly all-Canadian Pork 
products.

It is well known to the trade that large quantities of United States 
Meats are being offered in our markets to-day as Canadian product. 
Why buy the cheaper grades when you can get the Canadian Meats 
for the same money?

The Sims Packing Co., Limited
CHARLOTTETOWN, P. E. L

MOTTO: BUY lOO per cent Canadian Products.

Halifax, SERVICE

Canada \Y/E are in a position 
™ to render excep

tional service to manu
facturers of high grade

* food products, desirous of 
extending their trade in

J. W. Gorham & Co. the Maritime Provinces.

C. H. Gorham - Prop.

Wholesale Grocery Brokers - 
and Manufacturers' Agents

1
Angevine & McLauchlin

Manufacturera’ Salesman

ST. JOHN, N.B. TRURO, N.S.
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The
Campers’ 

Favorite

Bluenose Butter
is put up in one and two-pound tins and opens up 
in excellent shape in all climatic conditions — no 
trouble to keep it during warm weather. Apart from 
this, “Bluenose” has been proven to be a profitable 
seller on account of its pleasing flavor and uniform 
quality. Just the thing for sea voyages, camping 
parties, construction gang camps, exploring and 
mining expeditions.

A complete stock of BLUENOSE BUTTER will 
be a reminder to your customers of a high grade 
product—satisfying to them, and very profitable to 
you.

Smith & Proctor
Sole Packers

Halifax
N.S.
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“EVERY GRAIN 
PURE CANE”

is the big reason back of the tor sweetentng medium and 
great popularity of Royal know that its all-round uni

formity and guaranteed 
quality never changes year

Acadia Sugar.
From the moment the raw ;n an(j year out> from the ex
cane reaches our plant until acting standard of “ Every 
it is finally sealed in attrac- grajn pure cane.” 
tive, air-tight, handy con
tainers every method is em
ployed to make Royal Ac
adia the world’s finest and 
most highly refined Sugar.
You can recommend it to 
your customers as a super-

IROYA LJ 
kCADliS
SUGAR
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ROYAL 
fACAD\& 
SUGAR

Pure and Sweet

rui
{ WtfOHT

More and more Canadian 
Grocers each year are pushing 
Royal Acadia because they have 
found it the safest Sugar to sell 
and a brand that never fails to 
live up to its long established 
quality reputation.

%
PureGmiulnM‘•ar;

Pure end Sweet

4
Gwnufiited 
—- faHi.rrt f~ *“.

10
IBS Nil

n/RECANfc 
km Sugar

limited 
HALIFAX

Put up in 2 and 5-lb. cartons; 
10, 20 and 100-lb. bags; half 
barrels and barrels.

The Acadia Sugar Refining Co., Limited
MONTREAL HALIFAX
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Grocers of Canada
We Manufacture

The Finest Apple Cider 
The Finest Apple Cider Vinegar 
The Finest Evaporated Apples

Above made from the Choicest Nova Scotia Apples
Send Your Orders Direct

M. W. GRAVES CO.
BRIDGETOWN, N.S.

PAUL F. GAUVREAU
BUYER OF PEAS and BEANS OF ALL KINDS

When looking for a market for your peas and beans, 
remember I always require large quantities yearly. I am 
a large buyer to supply my trade in the Province of 
Quebec. Please mail samples and prices and you will 
receive a prompt reply.

PAUL F. GAUVREAU
BROKER

85 Peter Street Quebec, P.Qe
Telephone 2968
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Hudon Hébert & Co.
Limited

Wholesale Grocers
and

IVine Merchants

18 De Ere sol es Street

Montreal
Canada
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“Quality” Brand
is all that the word implies

THE “Quality” Brand shown 
here is a symbol of goodness in 
Cereal Products. Any and every 

package carrying this “Quality” 
Brand Trade Mark contains a pro
duct just as good as human skill and 
up-to-the-second milling methods 
can make it.

..... ..

Stratford. Canada

“Quality” Brand Cereals
include

Rolled Oats Oatmeal Split Peas
(Packages and Bulk) (Any Cut)

Pot Barley Pearl Barley
Gluten Flour Farina

Brose Meal 
Wheatlets

Leading Brands Flour
Hard Winter

“Rainbow" “Our Chief" “Gold Seal”
“Hercules" “White Dove” “Lily"

Blended
“SUr”

“MacLeod’s Special"

For Domestic and Export Trade

CANADIAN CEREAL AND FLOUR 
MILLS CO., LIMITED

Miller» and Crain Dealer«

STRATFORD, CANADA 
Watch for “Quality”|Oata In Packages

Maritime Warehouses: St. John, N.B., 61 Dock St-, W. E. Bowman; Halifax, N.8., Barrington St.,
TkoBM Flanagan

Canada Food Board License 51-52-58-72-4-454
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For delicious 
lemon pies...

A new product that 
offers an excellent profit

Here is an economical and easily-prepared 
lemon pie filler that is unusually whole
some and delightfully flavored. “Mellow” 
Brand Lemon Pie Filler can also be used 
for making" sauces for puddings, and with 
fresh and preserved fruits, custards, etc.

Your customers will appreciate this time 
and money-saving product, so get a trial 
supply to-day from your wholesaler.

TRAO€A4A0K
05BE5I5EÏ

Mellow Food ^Products
146 Garnier St. Montreal



46 CANADIAN GROCER August 6, 1920

“ MATHIEU’S ”
Lines in Stock are 
Better Than

MONEY in the BANK
The efficiency of Mathieu’s Syrup of Tar 
and Cod Liver Oil as a splendid body
builder and a relief for colds, la grippe, 
rheumatism, fevers, etc., has made it a steady 
seller. You can recommend it with a con
fidence that your customers will receive 
entire satisfaction. For the children it can
not be equalled, particularly during the 
cold winter months.

When you sell Mathieu’s Nervine Powders 
you are giving an exceptional remedy for 
headaches, neuralgia, etc.

I0UDR0N

Syrup of T«i

GOOUVUt

NERVINE POWDERS The regular margin in profit makes 
these goods a “worth-while” propo
sition and you can feel absolutely 
assured that they will live up to your 
highest recommendation.

J. L. MATHIEU COMPANY
SHERBROOKE PROPRIETORS QUEBEC
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Another Illustration of the W. J. Hopgood A Son’s store in Halifax, N.S. Note the number of scales and their situation with the idea of convenience.
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FLORAL DEPARTMENT PROVES 
INCENTIVE

(Continued from page 33) 
lines of goods that would not fit into the 
shelves, or in fact anywhere else in the 
store, very well.”

Neatness la Important 
As the accompanying photograph in

dicates, cleanliness and neatness charac
terize the Hopgood store arrangement 
throughout. While this is an evidence 
of good taste, which is always admirable, 
it has an even deeper significance. Good 
business is at the bottom of it. Stock 
displays in the Hopgood store are con
scious, definite efforts to make sales b> 
attracting attention to, and creating de
sire for, the articles shown.

“I want every article exhibited in this 
store to sing out to our customers, in a 
convincing tone: T am clean and whole
some, and good to eat,” is the way Mr. 
Hopgood expresses the idea, and it is 
fair to say that bacon, chocolates, mac
aroni, peaches, asparagus, eggs, toma
toes, and their hundreds of associates 
in the Hopgood store »ing Mr. Hopgood’s 
song in a very agreeable chorus.

A Dorai department, which is a grocery 
store novelty in other places, as well as 
in Halifax, is a pleasing feature of the 
new Hopgood store, and a source of 
direct and indirect profit to the business.

This department is conducted by a 
Dartmouth florist, who pays Hopgood & 
Sons a commission on all sales made by 
him in the store. One big front display 
window is given up to flowers and plants 
for sale, and while the arrangement be
tween grocer and florist was tried out 
early this year, merely as an experiment, 
it has already proved a decided success 
for both parties. Mr. Hopgood finds that

OTTAWA.—That 3,334,660 barrels 
of apples valued at $24,396,210 
were produced and sold in Canada 

during the year 1919 is stated in a pre
liminary bulletin on last season’s Cana
dian apple crop issued by the Dominion 
Bureau of Statistics, and based upon in
formation gathered by the fruit branch 
of the Department of Agriculture.

Nova Scotia, Ontario and British 
Columbia in the order named are the 
great apple-producing Provinces of the 
Dominion. Nova Scotia produced 1,- 
600,000 barrels, valued at $9,989,680; On
tario 878,860 barrels, valued at $7,030,- 
880, while British Columbia's production 
was 2,236,000 boxes, equivalent to 745,- 
300 barrels, and valued at $6,540,000. 
The Quebec apple crop amounted to 70,-

commissions on floral sales are equal 
to a good rental for the space occupied 
by the department, while the constantly 
changing displays of plants and flowers 
attract much more favorable attention 
to the store, and in many cases it has 
turned out that people who came in sim
ply to buy flowers have been tempted to 
make grocery purchases before leaving 
the store.

500 barrels, valued at $527,950, while 
New Brunswick produced-for sale 40,000 
barrels, worth $307,400.

These figures represent average values 
per barrel of $6.24 for Nova Scotia, 
$7.68 for New Brunswick, $7.60 for Que
bec, $8 for Ontario, $8.78 for British 
Columbia and slightly over seven dollars 
per barrel for all Canada. The values 
represent wholesale prices. In the case 
of apples exported to the United King
dom the value includes ocean freight 
rates, which varied from $2.50 to $3 per 
barrel. For the Province of Ontario the 
total production of 878,860 barrels con
sisted of 24 432 barrels of early apples, 
124,201 barrels of fall apples and 730,221 
barrels of winter apples.

Nova Scotia Leads in Apples
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Good Equipment Spells Efficiency
“I Would Not Think of Going Into Business Without the Best 
Equipment I Could Buy,” Remarked E. W. Cochrane, Amherst,
N.S. Importance of Rendering the Best Possible Service to Cus

tomers is Paramount

AMHERST^N. S., Aug. 2.—Store 
equipment that saves time, con
serves human energy, carefully 
utilizes space, and aids in making attrac

tive displays of all sorts of goods, is re
garded by E. W. Cochrane & Son, Am
herst, N S., as a necessary requisite of 
successful merchandising.

“I would not think of going into 
business without the best equipment I 
could buy for my store,” said E. W. Coch
rane to Canadian Grocer. “We have 
spent thousands of dollars for equip
ment for this store,” Mr. Cochrane went 
on to say, “and while we have paid some 
attention to appearances, it has not been 
our main purpose, by any means, to 
merely make our store attractive. Effi
ciency is a much overworked word, but 
I will have to use it, to exactly express 
our idea. What we are always after is 
to get goods out to our customers with 
the least possible loss of time, and waste 
of effort. The fixtures you see here were 
put in to help us do just that—to give 
us as efficient a machine as we could 
devise for handling our merchandise.”

Facilitates Movement of Goods
Then Mr. Cochrane began to illustrate 

his idea by showing just how the various 
fixtures for which he had spent his good 
money facilitate the movement of goods 
through the store. A running ladder on 
each of three sides of the store makes 
it easy for any salesman to reach an ar
ticle on any shelf. Hinged wall bins of 
varying sizes—one only large enough to 
hold a few pounds of spices, while an
other will contain a barrel of flour, 
beans, rolled oats or cornmeal—remove 
the inconvenience and loss of serving 
at the sales counter from old-fashioned 
loosely covered, or uncovered, packing 
cases and barrels. The bins are tipped 
forward when it is desired to get at their 
contents, and when released they fall 
back into position, tightly covered, and 
out of the way. These bins extend the 
full length of the store on both sides, 
and reach from the lower shelving to the 
floor.

Two large scales find places on the 
sales counter to enable salesmen to 
weigh out their sales without unneces
sary steps to and from scales. A small 
confectionery scale is placed where most 
needed. Every few feet a string of 
twine extends from the ceiling to permit 
the tying up of parcels without delay. 
The cash register, in which each sales
man has his particular cash drawer, is 
situated in the middle of the sales coun
ters, where only a few steps, at the most, 
are required to reach It. The meat cutter 
ij placed directly in front of the six-

By Staff Correspondent
compartment refrigerator in which ham 
and bacon—the only meats sold in the 
store—are kept. Butter, cheese, lard, 
eggs, are shown through the glass fronts 
of the other compartments, all of which 
are in effect silent-salesmen.

Silent-Salesmen Predominate
One regular style silent-salesman 

stands out prominently in the store ar
rangement, but the fronts of all counters 
are fitted with sliding glass doors, which 
practically turn these counters into silent- 
salesmen as well. A large frame, con
taining eight large open bins, stands in 
the front of the store and is used for the 
display of fresh fruits. These bins are of 
easy access. Seeds are kept in a frame 
of twelve small open-faced cases. An 
electric coffee grinder is situated beside 
the coffee bin ct the front of the store.

The four salesmen in the Cochrane 
store all carry with them an “air” of 
liking their work. Canadian Grocer ask
ed one what he thought of the value of 
good equipment as far as it affected the 
salesman.

"Why, it is great,” he replied. “Good 
equipment is a great help to the man 
who is putting up the goods, and helps 
us to handle three or four times the 
amount of stuff we could without up-to- 
date fixtures. That pays the boss, of 
course, but it also pays us well, for this 
equipment makes our work easier, and 
more pleasant, and it is certainly worth 
a lot to have the satisfaction which we 
have every day of realizing that with 
this equipment we make the best use of

our time while we are in the store. I 
wouldn’t want to work in a store that 
was not equipped for saving my time 
and energy, as well as the boss’s money,” 
he concluded.

ADVERTISING FIGURES LARGELY 
IN THIS MAN’S SUCCESS

Holdrerge, Neb. — Thousands of 
people from within a radius of 30 miles 
of this small city of 2,500 people drove 
recently to help Frank Johnson cele
brate the thirty-fifth anniversary of his 
establishment in business and get a 
slice of the cake he had built for the 
occasion. It measured 18 feet in cir
cumference ant! three feet in depth, and 
weighed 2,094 pounds.

Johnson is the biggest and richest 
merchant in this section of the State. 
His motto is, “The only place I know of 
where money is made without advertis
ing is the United States Mint.”

This small town merchant is the 
heaviest advertiser in the State outside 
of Lincoln and Omaha. He reaches out 
into all the territory, and farmers come 
as far as 70 miles to trade with him. 
He sold $500,000 worth of goods last 
year.

Under the motive power of his genius 
the city has recently paved all her busi
ness streets and built an auditorium 
that seats 3,000 persons. It was de 
dicated by John McCormack, Irish tenor, 
ml the gate receipts were over $10,- 
000.—New York World.

Equipment to facilitate servie* Is a feature In this store of Coehrene * Son, Amherst, 
N.8. Hinged bina, allant salesmen, eta., are anally discernible
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CURRENT NEWS OF THE WEEK
Canadian Grocer Will Appreciate Items of News from Readers for This Page

MARITIME
H. G. Bauld, of Bauld Bros., Limited, 

wholesale grocers, Halifax, N.S., is one 
of the candidates of the Liberal party 
for the city and county of Halifax in 
the Nova Scotia provincial elections.

QUEBEC
Roy Gee, of W. G. Patrick A Co., 

Toronto, is on a two weeks vacation.
P. A. Marceil has bought out the gro

cery business of J. A. Beauregard, Mon
treal.

P. Qrete hae sold out this grocery 
business, 620 Defontier St. E., Montreal, 
to P. D. Peloquin.

A. Vincent, grocer, 32 Laurier Ave. 
W., Montreal, is succeeded in the busi
ness by A. Daniel.

Plante and S. Onge have bought the 
grocery business of A. Semichel, 36 St. 
Patrick St., Lachine, Quebec.

J. T. Cox, of the Carter-Mecy Co. of 
Canada, Ltd., arrived back in Winnipeg 
from an extended business trip to the 
coast.

W. G. Patrick, of W. G. Patrick & 
Co., Toronto, was on a business trip to 
New York last week. He had just re
turned recently from a trip to the Old 
Country.

J. M. Dunwoody of Stroyan-Dunwoody 
Co., Winnipeg, manufacturers* agents, 
arrived home this week from an extended 
business trip to the old country. While 
away Mr. Dunwoody visited England, 
France, Belgium and Spain, where he se
cured a number of agencies.

Z. Hebert, president of the wholesale 
grocery firm of Hudon Hebert A Cie., 
Montreal, with his two sons left Montreal 
on Saturday for New York, where they 
will embark for a three months’ trip 
to England, France and Spain.
Mr. Hebert is taking this trip for a rest 
but will call on many of the European 
firms whom he represents in Canada.

A. II. M. Hay general merchants, 
carrying particularly lumbermen's
supplies have moved their prem
ises from 98 St. Peter Street, Quebec
City to 80 St. Peter St. In their new 
premises they have a commodious three 
storey building, with their general of
fices on the ground floor. Mr. Hay 
states to Canadian Grocer that they had 
one of the best years in the history of 
the firm, particularly during the spring 
and early summer months.

ONTARIO
C. R. Bonham, Toronto, has sold his 

grocery.
Mr. Worrell, Toronto, has bought out

D. H. Miller.
W. H. Severet A Son, Cobalt, Ontario, 

are disposing of their business.
Mr. Cobum has opened up a first- 

class store at 323 Greenwood Ave., Tor
onto.

Telfer Bros., Limited, Collingwood, 
Ont., have disposed of their business to 
C. C. Begg A Sons.

The first semi-annual meeting of the 
Stratford Co-operative Society was held 
recently, when the resignation of the 
president, Arthur Skidmore, was accept
ed and Harry Wiggles worth was elected 
in his place.

The tenth anniversary of the Peter
borough creamery, now the Peterborough 
Milk Products Co., represents the his-

MANUFACTURERS TO MAKH 
ANNUAL RETURN OF SALES 

TAX AS AFFECTING RE
TURNABLE PACKAGES

Owing to the fact that the sales- 
tax regulation applying to return
able packages, in its original form, 
created unnecessary labor and ex
pense to manufacturers who ship 
goods to their customers in re
turnable packages, representations 
were made by the C.M.A. and a 
ruling made that manufacturers 
dealing in goods shipped in re
turnable packages may make to 
the Government, not later than the 
end of Mefch in each year, an an
nual sales tax return as to such 
packages, instead of monthly re
turns; and the sales tax so payable 
to the Government by the manu
facturer shall be paid on the dif
ference between the amount 
charged for the returnable con
tainers shipped during the year 
and the equivalent amount rebated 
for containers returned during the 
same period; and it shall be op
tional with the manufacturer to 
charge the sales tax on the value of 
returnable containers in invoices 
to the purchaser subject to credit 
when returned, or to pay such 
sales tax himself.

tory of a business that has developed 
at a phenomenal degree from its mod
est start ten years ago.

Fishermen from all parts of the Bay 
of Quinte and Lake Ontario district met 
in Deseronto recently. Some of the 
matters debated had to do with the pur
chase of nets, and a campaign for an 
uniform rate for fish. Representatives 
of the branch will meet representatives 
from the Booth Fish Co. shortly to fur
ther plans. This meeting will be held 
in Kingston.

BUSINESS CHANGES
W. H. Hillis, Hamilton, Ont., has sold 

out his business.
J. O’Donnell, Stratford, Ont., has sold 

his store to R. Graham.
W. J. Cooper & Co., Toronto, has 

disposed of his business to W. Kerr.
Drewery and Buker, Toronto, has been 

succeeded in business by George Hut
chison.

Duff Stores Co., Ltd., Hamilton., gro
cers, have been succeeded by Duff 
Stores Co.

E. L. Dale, Beeton, Ont., has sold his 
grocery and meat business to B. Wirth 
of the same town.

New Goods
The “Sample Saving” Trade Getter 

is being placed on the market. It is a 
porcelain enameled dish, large enough 
to hold the contents of a No. 3 can, or 
one quart of liquid. This dish has a 
leak proof cover, that prevents leakage 
of the sample. It is for displaying 
samples of canned goods, oysters, jams, 
jellies, etc.

The dish is made of steel and enam
eled with a heavy white porcelain fin
ish. The outfit complete, consists of 
four Sample Saving Trade Getters and 
an attractive case. The total weight is 
only 9 pounds. H. E. Thompson, Notre 
Dame Ave., East, Winnipeg, is the Can
adian representative. He points out 
that one can open a sample in the 
morning and carry it about with him 
for a day, displaying his wares. At the 
end of the day, he can use the sample 
in his home.
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NEWS FROM WESTERN CANADA
WESTERN

H. W. McConnell, of the H. L. Perry 
Co., Ltd., Winnipeg, is on a business trip 
East and will visit Toronto, Montreal and 
London.

Harold Seddon, general agent of Lea 
& Perrins, was in Winnipeg for a few 
days on his return trip from the Paci
fic Coast.

J. McGeachy, of Mowat & McGeachy, 
is on an extended business trip to Hali
fax to visit Moirs, Ltd., whose lines 
they handle for Western Canada.

Col. John W. Chambers, of the O. T., 
Ltd., London, was a visitor in Winnipeg 
this week. calling upon their Canadian 
representatives, Stroyan-Dunwoody Co.

J. A. Taylor, special representative 
of Lea & Perrins, who has been cover
ing the Winnipeg trade in behalf of 
H. P. Pennock & Co., Ltd., went to Mont
real last week.

Sainsbury Bros., Winnipeg, Canadian 
representatives of the California Prune 
and Apricot Growers, advise that they 
expect 1920 prices on the new prune crop 
will be named by the association in the 
early part of August.

J. Mangle, 591 Portage Avenue, Win
nipeg, Man., suffered loss by fire re
cently, when the entire contents were 
destroyed. Mr. Mangle had just install
ed a soda fountain at a heavy expense 
and this was badly damaged.

the W. L. Mackenzie & Co., Ltd., is 
reported very ill and had to be taken 
to the hospital. Many friends of 
George will regret to learn of his re
lapse and hope he will soon be on the 
road to recovery.

The many friends of Jack Lowrie, 
traveller for Northern Saskatchewan, 
for the W. L. Mackenzie, Co., Ltd., will 
regret to learn that he has more mis
fortunes through having five of his 
children taken to the Isolation Hospital, 
two of them sick with diphtheria, and 
three with scarlet fever. At the mo
ment of writing the hospital reports 
that none are now very serious and it is

Importing From British
Isles Is Improving

English Manufacturers are Still Hamp
ered by the Lack of Production— 

Demand StHl Heavy
Returning from a business trip abroad, 

W. G. Patrick, of W. G. Patrick & Co., 
50 Wellington St. W., Toronto, told 
Canadian Grocer that he found conditions 

regarding the company's export trade to 
be improved to sonie considerable extent 
as compared with a year ago.

The English manufacturers arc still 
hampered by the lack of production, and 
by the big demand that is still keeping

Showing Interior of F. Wilson * Son's store et Medicine Hat, Alta. Mr 
Wilson commenced business last November on his return from oversea .

R. L. Fowler & Co., Ltd., of Calgary, 
Saskatoon and Regina, manufacturers 
of ciders, peanut butter and salted pea
nuts, have appointed Nicholson-Rankin, 
Ltd., as their representatives for North
western Ontario and Manitoba.

Nicholson-Rankin, Ltd., Winnipeg, are 
extending their fruit and vegetable de
partment and J. J. Rapp, formerly with 
Dingle & Stewart, has taken charge of 
this department and will be calling on 
(he wholesale fruit and vegetable 
trade.

John Dixon, president of the O.T., Ltd., 
Australia, who is making a tour of Can
ada at present, is expected in Winnipeg 
shortly and while in the city will be in 
conference with the Canadian represen
tatives, Stroyan-Dunwoody, Ltd.

W. Gordon, formerly a grocer on the 
Kingsway, Vancouver, B.C., opened a 
grocery store in Cumberland, B.C., on 
March 8th. The store is known as “The 
Corner Store." Later on Mr. Gordon 
may put in a line of men’s furnishings 
and dry goods.

George Reid, Winnipeg traveller for

expected all will recover rapidly. Mrs. 
Lowrie has also been seriously ill, but 
she is rapidly improving.

“The Corner Store” at Sandwick, B.C., 
formerly owned by Parkin Bros., has 
been taken over recently by R. T. Coop
er * Son. Mr. Cooper is known to 
many in the grocery trade in B.C., hav
ing covered Vancouver Island for the 
past 15 years for the Kelly Douglas Co., 
Ltd., wholesale grocers. His son, H. 
W. Cooper, a returned man, is in the 
business with his father. Groceries 
will be their chief line, staple lines of 
hardware and dry goods will also be 
carried.

H. I,. Cook, Winnipeg, has opened up 
his general store business in Thompson’s 
old stand, Oak Lake, Mar.. Mr. Cooper 
has had many years experience in busi
ness in Winnipeg.

The Kamloops Caneries, Ltd., has 
completed arrangements for the purchase 
of a new building in that town, and it 
will be ready for operations at an early 
date. More extensive operations are 
planned for next year.

up in England. Supplies for manufac
turing are coming more freely—and this 
does not seem to hamper production— 
hut the production is being hampered by 
the lack of labor ard the difficulty in 
undertaking any building operations.

Manufacturers in food products are all 
busy, and in several firms they are nro- 
rationing orders But in most instances 
their output is gradually increasing..

Taking conditions as a whole, within 
another year Mr. Patrick believes that 
importing from the British Isles will be 
in a much more normal condition.

Catalogues and Booklets

The California Packing Corporation, of 
San Francisco, Ca., have forwarded to 
their Winnipeg representatives, Tees A 
Persse, an attractive show card display
ing Green Plume Driqd Fruits. Tees 
A Persse are distributing these to the 
trade.
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Is Applying for 
an Increase in 

Express Rates

Trade Depression in England is 
Regarded as Only Temporary

Quiet Spell Follows Feverish Speculation in 
All Branches of Trade, But Particularly in 
Foodstuff a—Confectionery and Jam Prices 

Too High

WINNIPEG (Special).—J. M. Dun- 
woody, of S.troyan-Dunwoody Co., 
manufacturers' agents, has re

turned from a four months’ business trip 
to the Old Country. He visited England, 
Belgium, France and Spain.

Speaking of conditions in Europe, Mr. 
Dupwoody told Canadian Grocer that 
England is at the present time laboring 
under somewhat of a trade depression. 
This would appear to be of a temporary 
nature and is regarded by many as a 
not unhealthy state of affairs.

“The period of feverish speculation 
(in all branches of commerce, but partic
ularly in food stuffs) which has existed 
since the armistice, has been brought to a 
sudden halt,” he states. “A careful in
vestigation of trade conditions by leading 
banking authorities led to an immediate 
calling in of all loans except those to 
legitimate traders, and even on these a 
closer grip was kept. The result was that 
thousands of large speculators were un
able to finance their holdings and had 
to liquidate at any price.

“This liquidation was particularly evi
dent in the tea trade, where vast quan
tities of both cheap and medium class 
teas had been held, in the anticipation of 
the Russian market again becoming open. 
It may be remarked in passing, that the 
prevalent idea that Russia was a buyer 
only of cheap teas is quite erroneous. 
True, in pre-war days enormous quan
tities of cheap teas were imported for

THE hail storm that again visited 
the Niagara district ten days ago 
did much damage to the vines. 
A manufacturer stated to the Canadian 

Grocer that at this time it is not pos
sible to give an accurate estimate of 
the loes. Many graperies were badly 
hailed. Before the hail there was 
every indication of a satisfactory ton
nage, and general conditions, with the 
high price of sugar and a big crop of 
peaches and plums, would tend to make 
the grape value somewhere around $65 
per ton, the same price as received by 
the growers for delivery last season. 

"There Is an association of basket

the Russian peasantry, but there was no 
more discriminating connoisseur in tea 
drinking than the middle or upper class 
Russian.

“I saw very fair samples of medium- 
grade tippy teas sold in London at seven- 
pence a pound below the quoted price, 
f. o. b. country of growth.

“This is an entirely artificial state of 
affairs. I cannot see how these low 
prices are to continue much longer.”

Confectionery and Biscuit Trade
“These trades,” said Mr. Dunwoody, 

“are suffering in England from a very 
acute depression, owing simply and solely 
to the fact that increasing sugar costs 
have raised prices to such a pitch that 
the consumer cannot, or will not pay.

“In jams, here again the sugar ques
tion plays an important part. Owing to 
late frosts and heavy storms last spring 
the fruit crop is a very light one and 
prices are expected to be high. A very 
light strawberry pack is anticipated.

Belgian Chicory
“Prices on Belgian chicory are expect

ed to remain at present levels until the 
new crop is ground, when a lower market 
is hoped for in Belgium. Whether or not 
this will affect export markets to an ap
preciable extent, remains to be seen, as 
the Belgian Government is regulating ex
ports very strictly and the surplus avail
able for export after home demands are 
filled will certainly not be enormous.”

shippers who have circulated consider
able propaganda, to the effect that 
grapes were being held for $100.00 per 
ton, but this is a fictitious value, and 
the statements have been made without 
any justification. If the percentage of 
hail cut grapes' is greater than antici
pated; these grapes will be worth less 
than $65.00 per ton to the wine manu
facturers and any quantity packed in 
baskets for shipment will have a ten
dency to weaken the basket market, al
though the shortage of baskets for ship
ping purposes will rather limit basket 
deliveries and oblige many growers to 
seek an outlet elsewhere.”

THE Express Traffic Association on 
behalf of the American Railway 
Express Company, the British 

American Express Company, Canadian 
Express Company, Central Canada 
Express Company and Dominion Express 
Company, Express Companies operating 
in Canada, has applied for a rate in
crease amounting to not less than forty 
per cent, of the tolls at present in effect.

In 1911 your board conducted an ex
haustive investigation into the express 
business in Canada. The investigation 
resulted in certain concessions by the 
companies to the public, increasing the 
operating expenses of the companies, 
and in some reductions in rates. In 
1913 your board ordered the express 
companies doing business in Canada to 
make a further reduction of 20 per cent, 
in practically all express rates, except 
minimum rates, and except local rates 
east cf Sudbury. The express companies 
unavailingly protested against Tthese 
reductions. They contended that their 
operating expenses were increasing so' 
rapidly that it would be impossible for 

companies to earn any reasonable 
•otit, or indeed any profit whatever, 

under the reduced rates. In November, 
IS 18, the express companies in an ap
plication to youi board for increased 
rates stated that “after a most careful 
study of the situation the companies 
find' they require an average increase of 
at least 25 per cent, over the present 
rates per hundred pounds west of Sud
bury, and of 31 i er cent over present 
] tes per hundred pounds east of Sud
bury.” The application resulted in a 
limited rate increase which under Gen
eral Order of the Board No. 268, dated 
25th July, 1919, became effective on the 
first day of September, A.D., 1919.

The Canadian Railways have received 
freight rate increases of (so-called) 15 
and 25 per cent, respectively. These in
creases in reality represented an actual 
advance of about 31 per cent, in rail
way tolls. The railway companies are 
now seeking a further advance of 30 
per cent., which if granted will entail 
a further substantial cost to the express 
companies and narrow the spread be
tween express and freight rates.

It is claimed that the express compan
ies are operating on less than 61% per 
cent, of what this board in 1913 declared 
to be a fair and reasonable tariff. In 
other words, with an increase in operat
ing costs of over 100 per cent, the com
panies have been granted an increase 
in rates of less than 23 per cent. The 
general public has necessarily protected 
itself against the depreciation of the 
dollar by a relative advance in prices. 
The companies submit that they are en
titled to like protection by this board.

Many Vineyards Are Damaged by Hail Storm
Estimate of Grape Crop is Considerably Les
sened—Value of the Crop is Placed Around 
$65.00 Per Ton, the Same Figure as Was Paid 

to Growers Last Year
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WEEKLY GROCERY MARKET REPORTS
Statements from Buying Centres

THE MARKETS AT A GLANCE

A DECLINE in corn syrups and cornstarch 
and an advance in cornflakes by one 
manufacturer feature the markets in gro

ceries this week. Apart from these changes, 
prices are for the most part steady and 
strong. Demand is fairly good, although the 
usual midsummer dullness prevails in a lot of 
lines.

MONTREAL -Grocery jobbers report a sea
sonable volume of trade. New 

pack fruits and vegetables are expected to 
be arriving soon, and prices will be quoted soon, 
it is expected, on various lines now being packed. 
There are quite a number of changes on various 
staple and special goods this week, and advances 
are quite numerous. There have been some not
able declines as well.

TORONTO—Markets in groceries this week 
1UIXV IV/ are featured by a decline in 
corn syrup prices, as well as in starch. On the 
other hand one manufacturer has advanced quo
tation on cornflakes to $4.80 per case, while an
other one has withdrawn quotations. With the 
exception of these two changes the markets are 
for the most part unchanged. New prices of 
raisins are expected shortly, and it is predicted 
that they will be high, in view of the heavy de
mand for the same in the United States. Canned 
goods are unchanged, and trade in the same is a 
little quiet. Cereal quotations are strong, al
though showing no changes as compared with a 
week ago. Spices are very firm, and the situa
tion in teas and coffees is much the same, with 
values unchanged. Fresh fruits and vegetables 
of a domestic kind are arriving freely, prices of 
the same continue at fairly high levels.

In the produce and provision lines, the live
stock market evidenced some weakness at the 
beginning of the week, but not sufficient to show 
any weaker tendencies in the prices of meats. 
Smoked meats are strong, as are also cooked 
meats, with no changes in quotations. Cheese 
on the boards is easier, while butter and eggs 
continue firm.

WINNIPEG—Grocery market conditions
show very little variance during 

the week. Corn syrup in sympathy with the 
slump of the Chicago corn market declined from 
25 to 35 cents per case, according to size of case. 
Starch declined a half cent a pound. The New 
York raw sugar market has shown another de
cline of $2.00 during the week, but the Canadian 
market is ruling very steady. Manufacturers of 
cornflakes have cancelled previous contracts 
and all lines are expected to be higher. The 
new pack prune prices will be named shortly 
and it has been reported that all Muscatel 
raisins are going to be offered at auction at New 
York. The British Columbia packers report a 
very poor haul of pilchards this year and no 
doubt are liable to be very scarce and higher 
tendencies. Fine quality tea remains scarce, 
while the coffee market is lower now than it 
has been for years. Spices remain firm. Spot 
stocks of sago and tapioca are firm and lower 
prices are expected on the new crop, which will 
reach Canada towards the middle of September. 
Good shipments of good quality raspberries and 
blueberries are arriving, as well as some nice 
B. C. cherries of the Lambert and Bing variety. 
Vegetables are coming in freely and this week 
vegetable marrow made its first appearance. An 
advance of 35 cents on Old Dutch Cleanser is 
anticipated.

QUEBEC MARKETS

MONTREAL.—The grocery markets, while quiet in some 
respects, are active in others, and there is a prospect of 
activity being renewed in a few weeks for general lines. 

There are quite a number of changes, most of them in the 
nature of an advance, although there are one or two notable 
declines. Molasses is reduced in price ten cents a gallon and 
starches are down. Corn and white syrups are also reduced. 
Mincemeat and catsups are advanced, as are also some lines 
of pickles, salad dressings, chili sauces, jelly and ice cream 
powders. “Preserves” are marked higher. Lobsters of new 
pack are on the market at higher prices and olive oil from 
France is again being quoted. All refined sugar is now sell
ing on a $24 basis. Potato flour is lower in price.

Starches Down Half Cent
Montreal. '■ ■ ■ ■

STARCHES.—Culinary starches are 
reduced in price. Prepared corn is 
quoted at 13Vtc. per lb., Canada Chal
lenge and Argo Corn Starch at 12c. per 
lb. and in 20 lb. boxes %c. per lb. high
er.

/

Molasses Down, Syrup Up
SUetieeL --------

MOASSES, SYRUPS.—Prices have 
been marked down on Barbadoes molas
ses. This la somewhat of a surprise 
for the tendencies have been strong on 
the raw material. Explanation of this
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easing of the market ia that sales have 
been alow and the reduction is expected 
to improve aalea. Montreal basis is 
now $1.66 per gallon and outside basis 
6 cents less, in puncheons.

CORN SYRUPS.—This comes as a re
sult of the drop in corn prices. A re
duction has been made on both com and 
white grades in all sizes, as will be seen 
in the list herewith.
Corn Syrup—

Barrels, about 700 lbs...............
Half barrels, about 350 lbs........
Quarter barrels, about 175 lbs.
2 gal., 25-lb. pails, each ...........
8 gal. 88%-lb. pails, each....
6 gal. 65-lb. pails, each ...........

White Corn Syrup—

0 10 
0 10% 
0 10%
3 10
4 65 
4 45

2-lb. tins, 2 doz. in case, case .... 7 05
6-lb. tins, 1 doz. in case, case .... 8 05
10-lb. tins, % doz. in case, case ------ 7 76

Cane Sprup (Crystal) Diamond—
case (2-lb. cans) ................................... 8 60

Barrels, per 100 lbs..................................... 12 26
Half barrels, per 100 R>s..................... 12 60

Prices for
Barbauoee Molasses— Island of Montreal

Puncheons...................................................   1 60
Barrels ........................................................... 1 63
Half barrels ................................................ 1 65

Fancy Molasses (in tins)—
2-lb. tins. 2 doe. in case, ease............. S 00
8-lb. tins. 2 doe. in ease, case............. 8 26
6-lb. tins, 1 doz. in case, ease............. 6 80
10-lb. tins, % doz. in case, case .... S 66

Mincemeat; Catsups Up
Montreal. ■

MINCEMEAT, CATSUPS.—Prices 
are higher this week on mincemeat of 
Wetley make. The new quotation on 
cases of 3 dozen is $6.90. Snider cat
sup is advanced from $2.90 to $3.90 per 
oz. on the 12 once size, chili sauce, 8 
oz. $3.40 to $4.25 and salad dressing, 16 
oz. $5 to $6.40.

Up Go Jelly Powders
Mentreal. ---------

JELLY POWDERS.—Prices are ad
vanced on several of the well-known 
jelly powders. This is perhaps due to 
the increased costs of sugar. “Imper
ial” bran is selling at $1.06 per doz.; 
“Jello” at $1.70 and Jello ice cream 
powders at $1.70. This is an increase 
of 20c. per doz. for the first two and of 
15c. for the ice cream powder.

New “Preserve” Prices
Montreal.

PRESERVES.—Prices on some of the 
Aylmer lines of preserves are as fol
lows: Apricots, 12 oz., advanced 60c. 
to $4.15 per doz.; red currant, 16 oz. 
96c. to $6.50; greengage, 4 lb. tins, 10c. 
to $1.25.

Lobsters, Olive Oil Arrive
Mantra*!. ---------

GOODS IN TINS.—Lobsters have ar
rived on this market in quarter pound 
tins. Flats, 14 lb. size, are selling to 
the trade at $3.30 per dozen. Olive oil 
of French pack is also received this 
week and litre size bottles are selling at 
$32 per dozen and gallon tins at $6.50 
each.

All Sugar Same Basis
Montreal. .....

SUGAR.—Prices on refined sugar are 
all on the same basis now:—$24 per 100 
lbs. There is plenty of tonnage to meet 
the demands of the trade, and orders 
are being cleared up well, Canadian

Grocer is informed. The undertone is 
quite steady and raw sugar is coming 
to hand regularly so that there will per
haps be no reason to anticipate any 
shortage for some time, if at all. The 
preserving season has taken a fair 
amount of the product, though fruit at 
high prices does not seem to have been 
popular this year, when combined with 
high-priced sugar.
Atlantic Sugar Co., extra granulated sugar.

100 lbs........................................................................ 24 00
Acadia Sugar Refinery, extra granulated.. 24 00
Canada Sugar Refinery    ............................. 24 00
Dominion Sugar Co., Ltd., crystal granu. 24 00
St. Lawrenee Sugar Reflneriee ........................ 24 00
Icing, barrels ........................................................... 24 40

Do., 25-lb. boxe# .................................................. 24 SO
Do., 50-fb. boxes ................................................ 24 40
Do., 50 1-lb. boxe# .............................................. 26 70

Yellow, No. 1 .............................................................  28 60

Potato Flour Declined
Montreal. ——-

PACKAGE GOODS.—Casco brand of

Feed Demand» Limited
Montreal. ■ ■— "■

FEEDS.—The demand for feed is sea
sonably light. Prices remain unchang
ed in every way, shorts selling at $61 
per ton and bran at $54. There will be 
little improvement in the demand this 
month, it is expected.

Clothes Pin» Dearer
Montreal. ■■ »

MISCELLANEOUS.—There has been 
an advance of fifteen cents per case of 
two gross on spring clothes pins. The 
new price is $1.75 per case. Chinese 
liquid glue has advanced ten cents per 
dozen to $1.60. A three doz. case of 
Snap Hand Cleaner costs $1.05 per case 
more and is now listed at $6.60. There 
is a reduction or fifty cents per case on 
Crisco.

potato flour has been reduced in price 
and the quotation now stands at $6.20 
per case of 40 packages. This is equi
valent to a price of 1514c. per lb. Com 
flakes are firmer, but it is a question 
as to just how long prices will hold with 
the corn market so upset. Malt break
fast food, for some time past scarce, is 
now available at $12.50 per case of 36 
packages. Rolled oats are unchanged. 
It is stated that there has been a more 
active demand for these in this district 
owing to the cool summer weatheh.

PACKAGE GOODS

New Pack Price* Soon
Mantraal. ——

CANNED GOODS.—Packers are now 
in full swing and while early pack vege- 
etables and fruits are not arriving, it is 
expected that deliveries will commence 
before long. The prices for this sea
son on some lines are expected along 
soon, and on some lines there will be a 
maintenance, very probably, of the old 
prices, while with the high price of 
sugar and containers, on many lines, 
low prices can scarcely be anticipated. 
New pack strawberries are quoted this

Breakfast food, case 18 ................
Cocoanut, 2 oz. pkgs., doz.............

Do., 20-lb. cartons, lb..................
Corn Flakes, 3-doz. case 3 60 3 65
Com Flakes, 36s ...............................
Oat Flakes. 20s ......... ..................
Rolled oats, 20s .................................

Do., 18s ............................................
Do., lente, doz. ",...............................

Oatmeal, fine cut, pkgs., case...
Puffed rice ..........................................
Puffed wheat .....................................
Farina, case .......................................
Hominy, pearl or granu., 8 doz. 
Health bran (20 pkgs.), case....
Scotch Pearl Barley, case.............
Pancake Flour, case ......................

Do., self-raising, doz....................
Wheat Food, 18-1 %■ ........................
Wheat flakes, case of 2 doe.............
Oatmeal, fine cut, 20 pkgs.............
Porridge wheat. 86a, ease.:.........

Do., 20s, case .................................
Self-raising Flour (8-lb. pack.)

doz......................................................
Do. (6-lb. pack.), doz..................

Corn Starch (prepared) ..................
Potato flour ...................... .................
Starch (laundry) ............................
Flour, Tkptoca ........................ ..
Shredded Krumbles, 36s..................
Cooked bran, 12a ...............................
Enamel Laundry Starch, 40 pks.

case ....................................................
Celluloid Starch, 46 pkgs. case..
Chinese Starch ...................... ..
Package Corameal ............. .............
Malt Breakfast Fodo (36 pkgs.).

8 60 week at standard No. 2, $4.60; choice
0 78% 
e 36 grade, $4.70; and fancy preserved, $5.50

60 4 25
4 16
6 40
6 60
2 42%

per dozen.
CANNED VEGETABLES

Asparagus (Amer.) mammoth 
green tips ......................................... 4 60 4 85

3 00 Asparagus, imported (2%s)......... 6 60 6 66
6 76 Beans, golden wax ...................... 2 00
6 70 Beans, Refugee ................................. 2 00
4 25 Com (2s) .......................................... 1 76 1 60
2 35 Carrots (sliced), 2a ........................ . I 46 1 76
3 65 Corn (on cob), gallons.................. 7 00 7 60
2 50 Spinach, 8s ............................... . 2 86 2 90
2 60 Squash, 2%-lb., doz....................... 1 60
3 60 Succotash, 2 lb., doz........................ 1 80
1 60 Do., Can. (2s) ............................... 1 80
3 25 Do., California, 2s ...................... . s is 3 60
2 95 Do. (wine gals.) ........................ . 8 00 10 00
e 75 Sauerkraut, 2%-lb. tins ............... 1 60
7 30 Tomatoes, Is ..................................... . 1 45 1 60
7 60 Do., 2e ........................................... 1 60 1 65

8 30
Do.. 2%s .....................................
Do., 8« ........................................... . 1 82% 

1 00
1 *7%
2 15

6 40 Do., gallons ................................... . 6 60 7 00
0 14 Pumpkins. 2%e (doz.) .................. 1 60 1 66
0 16% Do., gallons (doz.) .................... 4 00
0 12% Peaa, standards ................................. 1 96
0 1« Do., Early June .......................... . 1 «2% 2 06
4 86 Do., extra fine, 2a ...................... 8 00
2 26 Do., Sweet Wrinkle.................... 2 00

4 SO
Do., fancy, 20 os..........................
Do., 2-4b. tin* ............................... 1 67%

2 76
6 60
7 «0

Peaa, Imeorted—
Fine, case of 100, case............. 27 60

4 *6 Ex. Fine ......................................... 30 00
12 60 No. 1 .............................................. 28 00

Flour Steady and Quiet
Montreal. ' ■

FLOUR.—Prices have been maintain
ed on standard spring wheat flour, the 
basis remaining at $14.75 per barrel, or. 
the basis of two jute sacks to the bar
rel. Summer demands are naturally 
limited and It Is doubtful if the move
ment will be heavy until September. 
When decontrol cornea into effect on the 
new crop it will be interesting to watch 
the trend of markets. This will be 
awaited with interest by millers and the 
trade alike.

CANNED FRUITS
Aprieots, 2%-R>. tins ...................... 8 25 6 60
Apples. 2%#, doe. .......................... I 4» 1 66

Do., new peek, doe........................ 2 20
Do., 8s, doa. ................................... i 80 1 96
Do., new peek ............................... 6 76
Do., gallons, dos. ........................ 6 26 6 76

Blaeberries, %e. doa........................... 0 95 1 00
Do.. 2» ................................................ 2 40 2 46
Do.. !-■». tall., dos....................... 1 86 1 90

Currants, Week, 2a, doe................... 4 00 4 06
Do., gala., doa. ............................... 16 00

Cfcerriee, rad, pitted, heavy symp.
4 76 4 *a

Do.. No. 2% ................................... 4 80 6 16
Do., No. 2......................................... 20 06
Do., white, pitted ........................ 4 60 4 76

Gooseberries, 2e, heavy syrup, dos. 2 76
Peaches, heavy syrup—

No. Î .................................................. « «
Do., gal.. “Pie." doe................... 9 60
Do., gel., table ............................... 10 00
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Pears, 2s ................................................ 4 *8 4 60
Do., 2s (light syrup) ............................... 1 99
Do.. 2%s ;...................................................... 6 25

Pineapples (grated and sliced),
1-lb. flat, do*..................................  1 90

New Pack Strawberries—
Standard No. 2........................................... 4 60
Choice grade ................................................ 4 70
Fancy Preserved ................................... 5 50

Spice List Is Erratic
Montreal. ---------

SPICES. — While summer quiet pre
vails, there is a fair movement of spices 
of various kinds. The jobbers state, 
however, that the understone is uncer
tain and somewhat erratic, with price 
basis not well defined. There has been 
some difficulty of obtaining supplies, 
transportation still being complained of. 
It will not be surprising if there are 
some revisions downward.

Tea Liquidation Over?
Montreal. . ■ ■■■

TEAS. — The dispersal of low-grade 
tea stocks is said, by some, to be well 
spent. At the moment there is pros
pect of business settling down to a better 
and more definite basis, and indications 
are that better grade teas will sell well 
and that there will be held at high prices. 
There is still a great range of values 
and one may purchase what he desires 
at prices to suit. St>me revision of the 
list has been affected, showing a wider 
range of prices. Early pickings of Japan 
teas are expected to arrive probably be
fore the end of August.
Ceylons and Indians—

Pekoe Souchongs .......................... 0 44 0 48
Pekoes ............................................. 0 49 0 55
Broken Pekoes .............................. 0 50 0 65
oroKen Orange Pekoes ............ V 68 0 00

Broken Orange Pekoes ............. 0 68 0 66
Broken Pekoes .............................. 0 46 0 60

Japans and Chinas—
Early pickings, Japans ............  0 68 0 66

Do., seconds ............................. 0 60 0 56
Hyson thirds ................................ 0 45 0 60

Do., pts.......................................... 0 58 0 67
Do., sifted ................................. 0 «7 0 71

Above prices give range of quotations to the 
retail trade.

Choice (to medium) ............. . . . 0 65 0 75
Burly picking ........................ 0 90
Finest grades ........................ 0 90 1 40

Java*
Pekoes ....................................... 0 46
Orange Pekoes ...................... • 4S
Broken Orange Pekoe» .... 0 48

Inferior grades of broken teas may be had !r« m 
jobbers on request at favorable prices.

Tapioca Costs Half Cent Less
Montreal. ------

RICE.—There is no change in the rice 
situation and the market ie rather quiet. 
The quotations on tapioca are down one 
half cent per pound on bag lote. The 
new price will be 11% cents.
MCS—

Carolina, ex. fancy ...................... 19 00 21 00
Do. (fancy) .............................................. IS 00
Rangoon “B** ............................................ 14 00
Rangoon **CC” ....................................... IS 75
Broken rice, fine................................... 10 00

Bell Rice, flne.............................................. 10 00
Bell broken rice........... ;............................ 10 00

Tapioca, per lb. (seed) .................. 0 11H 0 12
Do. (pearl) ..................................... 0 11% 0 12
Do. (flake) .................................. 0 11 0 12%
Honduras, fancy .................................. 0 20
Siam .............. .. •«.. 0 14%

NOTE.—'Hie rice market is subject to frequent 
change and the pries basis Is quite nominal.

Coffees May Cost Less
HnrtraL ---------

COFFEES, COCOA.—Prices for coffee 
to be delivered later in the year have

tended downward, though spot markets 
are holding steady. There has been some 
fluctuating in the basis on futures, too, 
and some speculative buying is reported 
on the part of heavy buyers. Cocoa 
sales are seasonable and the market un
changed.

Shelled Nuts Very Active
Mentr,»l. -

NUTS.—As far as jobbers are con
cerned, they report a slow sale for nuts 
in the shell. This is not the active sea
son, excepting for peanuts in the shell 
and which are going forward at unchang
ed prices. The movement of salted nuts 
such as peacans and peanuts is decidedly 
active, and one jobber states that he can
not overtake the business. This im
provement is credited to the adverse ex
change rates, and the advent of the holi
day season calls for nuts in packages. 
Walnuts, some assert, will cost more this 
fall.

More Fruits: Lower Prices
Montre»!. ---------

FRUITS.—Prices are declining on do
mestic and imported apples, and as the 
supplies increase the logical result fol
lows—lower prices all around. Water
melons are more plentiful and lower, so 
are apples, cantaloupes, blueberries and 
cherries. Bananas hold high, and oran 
ges are still costly. There is an active 
movement of domestic stock, particularly 
of apples, currants, blueberries and 
cherries.
Apple., early, banket ................................... 8 50
Banana, (as to grade), ban oh... 6 00 7 00
CTierriee, basket ................................. 0 76 1 60
Grapefruit. Jamaican. 84. II. H.................. I 00

Do.. Florida, 64. 04. 80. »«..................... 0 00
Lemons, Messina ............................................ 0 00
Oranges. Cal.. Valencia.............................. 0 (0

Do.. 100» and 180» ................................... 8 60
Do., 176» end 200» ................................... I 60

Cal. Navel»—
80s, 100. ......................................................... 7 60
1*0. .................................................................. 7 00
160. ..................     7 80
17<«. *60. ..................................... 8 60
Florida, ease . .......................................... 6 00

Pineapple., crate ............................................ 8 60
Watermelons, each .......................... 0 50 0 76
Peaches, crate .................................................. 0 00
Plums, crate....................................................... 4 00
Cantaloupes, crate ........................................ 8 60
Blueberries, box (LeUie St. John) 2 25 4 00

Vegetable* Costing Less
Montreal. ■■ ------

VEGETABLES. — Green vegetables 
are more plentiful. The movement is ac
tive and as new verieties arrive they are

popularly asked for and sell in immense 
quantities. Marketing conditions are 
quite satisfactory. New green com is 
plentiful now at 30 to 36 cents per do*., 
and will be lower still. Summer squash 
are getting more plentiful. Potatoes are 
freer and prices are tending downward. 
Wax beans are gradually softening in 
price and tomatoes are freer and tending 
downward.
Beans, wax (20-lb. bags)............ 1 00 1 25

Do., new string (imp.) hamper ....................
Cucumbers, Montreal, doe.........................  1 00
Cabbage, Montreal, doa.................................. 1 00
Chicory, dot...........................................    0 60
Carrots, bag .................................................. S 50
Corn, cob, per dot............................. 0 30 0 36
Garlic. H>. ......................................................... 0 60
Horseradish, lb................................................... 0 00
Lettuce (Montreal), head, per dot............. 0 76
Leeks, dot............................................................. 4 00
Mint ...................................................................... 0 6i
Mushrooms, lb................................   1 00
Onions, Yellow, 75-lb. sack........................ 8 00

Do., Texas, crate....................................... 8 00
Parsley (Canadian) ..................................... 0 40
Peppers, green, dot......................................... 0 60
Potatoes, Montreal (90-lb. bag)............... 8 75

Do., sweet, hamper .................... 8 60 8 76
Canadian Radishes, dot. ............................. 0 40
Spinach, box .................................................... 6 76
Turnips, per dot................................................ 0 66

Do., Montreal ..............   t 00
Watercress (per dot. )................................... 0 76
Lettuce (curly), S dot. in box.................. 1 00
New potatoes. No. 1, per barrel .... IS 00

Do., No. 2. per barrel............................... 7 50 ,
Montreal, Tomatoes, lb.................... 0 10 0 15

Package Raisins Scarcer
Montreal. ---------

''RIED FRUITS.—Prices are steady 
and unchanged on dried fruits and there 
is a growing scarcity of the various lines 
such as package raisins, prunes, etc. 
The jobbers tate that there will be little 
replenishment of stocks until the new 
crops arrive. Some of these, according 
to latest advices, arc quite encouraging. 
Raisins are reported as favorable, pears, 
poor, prunes “up to the average of last 
year,” apricots, “a poor crop,” peaches, 
“good.” While no prices are yet issued 
to the trade these are expected to be 
along very soon.

Cereal List Quieter
Montres!. .... ........

CEREALS.—Although there is the 
usual summer lull in demand for the 
various cereals, colder summer weather 
here has served to make demands more 
brisk than they otherwise would have 
been. Prices *re maintained, although 
some uncertainty exists with regard to 
the price of rolled oats.

ONTARIO MARKETS

TORONTO, Aug. 6—The feature of the markets this week 
is the decline in corn syrups and corn starch. This reduc
tion of half a cent per pound on bulk goods and of from 

25 to 30 cents on case lots, is due to the weaker corn market, 
manufacturers state. On the other hand, one manufacturer 
has advanced his quotation on com flakes, while another has 
temporarily withdrawn prices. The high cost of cartons is 
said to be responsible and more than offsets the lower prices, 
of corn. The sugar market is steady. Dried fruits are quiet 
as is also the market for canned goods. The new prices of 
raisins have not yet been announced, but are expected in the 
course of the next few days.
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Refined Sugar Steady
Toronto. -.........-

SUGAR.—There is no change in the 
refined sugar market. Supplies are plen
tiful and the demand is light. The raw 
sugar market is settling to a lower basis, 
due to freer offering of outside sugars 
and the fact that refineries are more 
careful in their buying in view of the 
fact that held sugars are being forced 
oil the market.
St. Lawrence, extra granulated, cwt___ _ 24 II
Atlantic, extra granulated ........................ *4 11
Acadia Sugar Refinery, extra granulated 24 21 
Dom. Sugar Refinery, extra granulated.. 24 *1
Canada Sugar Refinery, granulated........... It 11

Dlfferatials i Canada Sugar. AtSantie, St Law
rence, Dominion: Granulated, advance over beats: 
60-lb. sacks, lie: barrel», 6c; gunnies. 6/16», 4Se; 
gunnies. 10/10», Me: carton», 20/6a, Me: cartons, 
60/2», 74c.

Differential» on yellow sugars : Under basic, 
been 1M Ibe., No. 1, 40e; No. 1, We; No. S. 40c; 
barrel». No. 1. Sic; No. 1. 4M; No. S. Me.

Acadia granulated, advance over basis : gun
nies, 6/20», 40e; gunnies, 10/10», Me; eartone, 
10 6», cartons, 60/2». 70e. Yellows same as above.

Com Syrups Lower
Tereele. .

SYRUPS, MOLASSES.—Lower prices 
are named on com syrups this week. The 
decline amounts to a half a cent per 
pound on barrels, and in cases, from 25 
to 30 cents according to the size of the 
tins. The pails are from 15 to 35 cents 
lower according to the number of gal
lons contained. The decline is due to the 
weaker com market.

Barrel» about 700 lb»., yellow ... 
Half barrels. %e over bbls. ; % 

bbla.. lie over bbls.
Caeee. 2-lb. tin*, white, t dee.

In cue#....................................................
Canes, 6-*. ttne, white, 1 dee.

Caeee. 10-lb. tine, white, It des.
In ease....................................................

Casee, 1-lb. tine, yellow. 1 do a.
In enee ..................................................

Cnees. 6-1». tins, yellow, 1' dot.
In enee ....................................................

Caeee, 10-lb. tin», yellow. It dot.
In enee ..................................................

Cane Syr^e—
Barrel» and half barrels, lb... ..
Half barrels, He over bbla. : 14 

bbla.. He ever.
Caeee. 2-lb. tins, 1 doe. lu earn .. 

Mclaiiu
Fancy, Barbedoea, barrel», geL 
'hiilev Barbados», barrel» ....

New Orleans, bbla., gal.....................
line. 1-»., table grade, ease 1

dim., Barbedoea................ ..
fine. 0-lb. table grade, cate g

doe.. Barbedoea ........................ .. ..
Tina, 6-lb., 1 doe. to ease. Bur-

dO— ee.eae.eeeeeeeeeeeeea ee

Tina, 10-lb., % dot to ease.
Barbedoea ..............................................

Tina. No. t. baking grade, earn
t do*. . ........ . .eeee.eeeeee ee

Tine. No. 0, baking grade, case
of 1 dee. .................... ............................

Tine. No. S. baking grade, earn
of 1 doe. ..............................................

Tina, No. 10. baking grade, earn
of lit *». ........................ "................

West India», lit», 4Se ............. 4

0 10

7 06

8 06 

7 76

6 46

7 48 

7 16

7 M 

1 IS 

0 IS 

11I 
Id IS

• M

• M 

4 SO 

I M

• M

4 *
• M

Cornflakes Stronger
Tarent». ----------

PACKAGE GOODS.—The feature of 
the market for package goods this week 
is the advance in the price of cornflake* 
by one manufacturer of the same. The 
new figure is $4-30 per case, and the 
other concern has temporarily withdrawn 
quotations. Com starch on the other 
hand shows a decline, and dealers are 
quoting it this week half a cent per 
pound lower. Other products are steady

CORNFLAKES SHOW SHARP 
ADVANCE

The Battle Creek Toasted Corn
flake Co.. London, Ont., has ad
vanced it‘i quotation on cornflakes 
to $4.80 per case, as compared with 
a former price of $4.25 per case. 
The W. K. Kellogg Toasted Corn
flake Co„ of Battle Creek, Mich., 
has withdrawn its prices for the 
time being. As was announced in 
Canadian Grocer a short time ago, 
the price of cornflakes was likely 
to advance. While the corn mar
ket at Chicago is somewhat easier, 
dealers state that the higher costs 
of packing and of the cartons has 
been responsible for stronger val
ues that now prevail.

PACKAGE GOODS
Rolled Oate, 20e, round, eaae....................

Do., 20». equate, ewe .............................
Do., Me. ease ..............................................
Do., lie, eaae .............................................

Corn Flakes, Me, case...................................
Porridge Wheat Me, regular, eaae ___

Do.. 20», family, eaae ...........................
Cooker Paekage Pres. S6s, eaae................
Cornstarch, No. 1, lb. carton»..................

Do., No. 2. lb. carton»............................
Laundry Starch ................................................

Do., in 1-lb. cartons ...............................
Do., In 6-lb. tin canister»......................
Do., in 6-lb. wood boxee..........................

Celluloid Starch, case .................................
Potato Flour, In 1-lb. pkgs..........................
Fine oatmeal, 20»............................................
Corn meal. 24» ................................................
Farina, 24» .......................................................
Barley. 24» .....................................................
Wheat flakes, 24a............................................
Wheat kernel». 24» .....................................
Self-rising pancake flour, 24»....................
Buckwheat flour. 24» .................................
Two-minute Oat Food, 24»........................
Puffed Wheat ca»e........................................
Puffed Rice, eaae .........................................
Health Bran, eaae........................................
F.S. Hominy, gran., cnee...........................

Do., pearl, ee»e .......................................
Scotch Pearl Barley, earn........................
Self-rising Pancake Flour, 10 to

case .............................................................
Do.. Buckwheat Flour. M to eaae .... 

Self-rising Pancake Flour, 86 to
to cnee .......................................................

Do., Buckwheat Flour. 18 to case ....

6 M 
6 M 
4 86
8 4214 
4 80 
6 00 
6 80 
4 86
o 1814 
0 12 
o liy, 
0 1214 
0 16 
0 1614 
6 80 • 18 
6 76 
4 26 
8 M 
8 60 
6 61 
8 40 
4 10 
4 10
1 76 
4 80
6 70
2 M 
4 16
4 16 
• M

5 M 
1 66

7 16 
4 10

Canned Goods Steady
Tereate. -.........

A CANNED GOODS.—No changes are 
reported in the market for canned goods 
this week. New prices on salmon are not 
yet announced, and buying is active at the 
old quotations. There is only a very 
moderate inquiry for most canned lines, 
ns is expected at this season.

Cereal» Quiet
Tereate. —. ,. ■

CEREALS.—The market for cereals is 
unchanged. Quotations are steady under 
a quiet demand.

Barley, pearl. 08»....................
Barley, pot. 08» .....................
Barley Fleur, Me ...............
Buckwheat Fleur, 08» .........
Comme» 1, Golden. 08» ___

Do., feney yellow. Me .
Oatmeal. Me ...........................
Oat moor ................................
Corn Flour. 18# ......................
Bye Flour, Me ........................
Rolled Ont», Mb ......................
Boiled Wheat, 100-lb. bbl.
Cracked wheat, beg ...........
Breakfast food. No. 1...........

Do . No. t ............................

Single Bug Lot»
F.o.b. Toronto

»
7 M
8 26 
« 16 
6 00
• 71
1 M
i"fi
8 26 
4 60 
8 M 
I 76
• M
• M

Rice flour, 1M Ibe..........................................
Linseed meal. Me............................................
Pea», split, Ms.................................................
Bine pees, lb. ................................................
Marrowfat green pens ...............................
Graham Flour, 86a .....................................
Farina. 88a .......................................................

10 00
6 76
0 M%
0 10
• nit
7 06 
6 20

Spices on Downward Trend
Toron te. —

SPICES.—With the exception of Jam
aica ginger and red peppers, spices are 
showing a downward movement. Black 
and white peppers are easier. Some sizes 
of nutmegs are down 5 cents per pound. 
Celery and caraway seeds are also down 
5 cents per pound.
Allspice ................................................... 0 21 0 28
Cnssia ....................................................... 0 86 0 40
Cinnamon ........................................................... o 66
Cloves.................................................................... o 80
Cayenne ................................................ 0 86 0 87
Ginger, Cochin ................................................ 0 86

Do., Jamaica ................................................ o 60
Mustard, pure ................................................ 0 66
Herbe — «age. thyme, parsley,

mint, savory. Marjoram ........... 0 40 0 70
Pn*trr ..................................................... 0 $6 0 38
Pickling spice» ................................................ o 80
Nsee......................................................... 0 80 0 90
Peppers, black .............................................. 0 86

Do., white .................................................. o 46
Paprika, lb.............................................. 0 80 0 86
Chillies, lb........................................................... 0 60
Nutmeg», «elects, who.e 100»......................... 0 65

Do.. 80»........................................................... e 60
Do., 64s ......................................................... o 70
Do., ground ..................................... 0 40 0 60

Mustard seed, whole ........................ 0 20 0 40
Celery seed, whole.........................................  « o 70
Coriander seed ................................................ 0 26
Oarrawsy seed, whole ................................. e 80
Tumeric............................................................... o 28
Curry Powder ..................................... 0 40 0 46
Cream of Tartar—

French, pure ................................... 080 085
American high-teat, bulk ......... 0 85 0 90
2-ox. packages, dot................................... 1 76
4-ox. packages. dot. ...................... 2 76 8 00
8-os. tin», dox. ........................................ 6 00
The above quotations are for the best quality. 

Cheaper grade» can be purchased for les».

Coffee Market Declining
Toronto. — . .. -

COFFEE.—The primary market for 
coffees has developed a decided down 
ward tendency and quotations have de
clined. Quotations on spot stocks are 
unchanged and the downward movement 
in primary markets will probably not be 
affected for some weeks. The demand is 
reported quiet.
Javu, Private Estate ........................ 0 81 0 68
Java, Old Government, lb.............................. ....
Bogota», lb............................................. 0 49 0 50
Guatemala, lb......................................... 0 48 0 62
Mexican, lb........................................................... o 66
Maracaibo, lb......................................... 0 47 0 48
Jamaica, lb............................................ 0 46 0 48
Blue Mountain Jamaice .............................. 0 53
Mocha, lb............................................................. o 55
Rio. lb............................   0 85 0 87

Tea Market Strong
Tereate. —.......

TEAS.—Quotations on spot stocks of 
teas are unchanged. Primary markets 
show decidedly upward tendencies, par
ticularly on the lower grade Ceylons and 
Indians. High grades continue to be 
scarce and prices high. Japans are rul
ing firm. There is a normal demand but 
spot stocks are heavy.
Ceylons end Indien»—

Pekoe Souchongs ...........................
Pekoes
Broken Pekoes
Broken Orange Pekoes ...........

Java*—
Broken Orange Pekoes ...........
Broken Pekoes.................... ............

Japans end Chins*—
Esrly pickings. Japans ...........

Do., seconds .................................

0 46 0 64
0 52 0 60
0 56 0 64
• 68 e m

0 68 0 65
0 60

• 90 1 00
0 66 0 68
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Hyson thirds ................................. 0 45 0 60
Do., pts........................................... 0 68 0 67
Do., sifted ................................... 0 67 0 7Î

Above prices give range of quotations to the 
retail trade.

Rices Will be Lower
Toronto. —•

RICES.—The rice market is unchang
ed under a light demand. The primary 
market is ruling easier with indications 
for lower prices in the early fall, but in 
the meantime the market for spot stocks 
of fancy goods is ruling firm, due to the 
scant supplies.
Honduras, fancy, per 100 lbs.....................................
Blue Rose, lb........................................ 0 20 0 20ft
Siam, fancy, per 100 lbs................................................
Siam, second, per 100 lbs........................... 16 00
Japans, fancy, per 100 lbs. . ...................... 0 18ft
Fancy Patna ................................................... 17 00
Chinese, XX., per 100 lbs. .................... ....

Do., Smiu .....................................................................
Do., Mujin, No. 1 ....7..........................................

Tapioca, pearl, per lb...................... 0 11 0 12
White Sago .......................................... 0 11 0 12

Dried Fruits Unchanged
TDrÏeD FRUITS.—Stocks of dried 
fruits continue to move with satisfaction 
to wholesalers. Quotations on new pack 
raisins have not yet been named, but are 
expected about August 10. It is the 
general opinion that the opening pri' 
on raisins will be high in view of the 
large demand in the U. S. for wine mak
ing. Currants and prunes are unchanged.

Nut Market Firm
Toronto. ---------

NUTS.—The nut market generally is 
firm. Spot stocks of shelled nuts, how
ever are still offered to the trade at 
prices below what they can be replaced.

Vegetable» Are Steady
Toronto. ■ -

VEGETABLES. — Few changes in 
prices of vegetables are reported this 
week as compared with last. There con
tinues a very active demand for all lines
and receipts are heavy.
Lettuce. Can., head, 2 to 8 doe.

case.................................................... 1 50 2 00
Do., leaf. doz. ................................. 0 80 0 40

Cabbage, Can., per do*.................. 0 76 1 00
Green Onions, do*, bunches ..... 0 80 0 40
Rhubarb, outdoor, do*. .................. 0 80 0 40
Parsley, domestic, per 11 -qt. bask............. 1 00
Cucumbers, per 11-qt. bask............. 2 76 8 00
New Carrots, per do*. .................. 0 50 0 60
New Beets, do*, bunches .......................... 0 40
Wax Beans, home grown, bskt... 0 40 0 60
Radish, do*, bunches .................... 9 26 0 40
Onions, Texas, crate ................................... 2 60
New Potatoes, Carolina—

No. 1, per barrel ........... .......................... 13 50
No. 2, graded, per barrel...................... 10 00

Tomatoes, Ontario, 11-qt. bskt... 2 76 8 00
Do., hothouse, per lb................................. 0 25
Do., Leamington, bkt.................  2 76 3 60

Green Peas, basket ...................... 075 100
Green Peppers, hot, 11-qt. bskt.. 0 76 1 26

Do., sweet, 11-qt. bskt............................. 175
Vegetable Marrow, do*..................... 0 76 1 00
Celery, Michigan, bunch.............................. 0 00

Raspberries Are Easier
Tarant». ■ *—

FRUITS.—Price* continue at strong 
levels for all fruits. Domeetic fruits are 
arriving freely and are in brisk demand. 
Raspberries are selling around thirty 
cents per box, few being sold under that 
figure. Cherries are still arriving, but 
the season for the same is pretty well 
over. Blueberries are still very high. 
Imported fruits are a good sale, but 
prices are strong.
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Orange», Valencia»—
126» .................................................................
176», 200», 216».* 250» *.* .*> !!!.*.* ! ! ! !

Banana», Port Limons.................... ....
Lemon», Cal., 240»........... ..............................

Do., Messina», 800» .................................
Do., Verdillia................................................

Grapefruit, Cuban, Seedless—
80s, 96s .........................................................

Watermelons, 26-lb. aver., each.. 0 90
Cantaloupes, Cal., case, 45s....................
Georgia Peaches, 6-bskt. crates.. 6 00 
Plums, Cal., box ..........................................

Canadian Cherries—
Sour, 11» ...................   1 25

Do., 6a .......................................................
Black, 6» .....................................................

Do., 11a ....................................... 3 25
Gooseberries, 6s................................... 0 76

Do., 11» .............................................. 1 &5
Raspberries.........................................................
Blueberries, bskt. ............................. 2 75
Lawton Berries................................................
Red Currants, 11s ........................................

Do., 6» ...........................................................
Black Currants, 11s ........................................

Do., 6»............................................................
Apple», transparent hamper» ... 8 60
Pear», Cal. Bartlett'», box ..........................

7 00 
7 60 
» 00 
0 10
4 60
6 50 
6 60

5 00 
1 00
7 60
6 60 
4 60

1 85 
0 66 
1 76 
8 60 
1 00 1 60 
0 80 
8 00 
0 80 
1 60 
0 76 
8 60 
1 76 
8 76 
6 76

Grapes—
California Malaga, box ........................... 650

Flour Market Quiet
FLOUR.—The flour market ia fairly 

easy, although no price changes have been 
affected. It is the opinion in some 
quarters that flour will be lower in the 
near future. Mills are not operating as 
the domestic business is quiet and export 
business is finished.
Ontario winter wheat flour. In 

carload shipment*, on tracks.
per barrel. In jute bags........................ U II

Manitoba, .print wheat flour. In 
jute bags, per barrel............................... 16 16

Millfeeds Scarce
Toronto. ■ —

MILLFEEDS.—Bran and shorts are 
rather scarce due to the mills not operat
ing. The demand is not heavy at this 
season.

WINNIPEG MARKETS

WINNIPEG, Aug. 6—The markets this week, in the way of 
actual changes, show very few, but lower prices are 
predicted on a number of lines. The sugar market is 

steady, but lower prices are named on corn syrup and starch 
this week. Higher prices are predicted for corn flakes. A 
strong market prevails in canned goods. Fine teas are re
ported scarce and the coffee market is still inclined to be weak. 
Black pepper is firmer and indications point to a strong mar
ket in rices. Fresh fruits are arriving freely and are selling 
well at strong figures.

Sugar Remains Steady
Wlnalpe*. ---------

SUGAR.—The New York raw sugar 
market has shown considerable decline 
in the past eighteen days, and a further 
drop of $2.00 per hundredweight was 
reported this week. The Canadian mar
ket is firm and it is more likely to ad
vance than decline. Western supplies 
are reported good, while the demand has 
been only fair. The Canada Sugar Re
fining Co. is carrying a stock of Red- 
path sugar at Brandon for distribution 
to local points.
Redpath, granulated, 100-lb. bag .... 25 05
St. Lawrence, gran., 100-lb. bag............. 22 06
Atlantic, granulated, 100-lb. bag .... 25 05 
Dominion, granulated, 100-R». bag .... 25 05
Acadia, granulated, 100-lb. bag............. 25 15
Yellow Sugar. No. 2. 100-lb. bag 24 66 24 65
Powdered Sugar, 60-lb. boxes.

per cwt. ...,................................................. 26 60
Icing Sugar, 60-lb. boxes, per cwt. .... 25 70
Lump Sugar, soft, 100-lb. boxes............. 25 80

Do., hard, 100-lb. boxes, per box .... 26 00
Cubes, 100-Ib. boxe», per box...................... 26 70

Com Syrup Decline»
Winnipeg. ---------

CORN SYRUP.—Corn syrup declined 
26 cents per case on 2 pound tins, and 
30 cents per case on 5, 10, and 20 pound
tins, in sympathy with the weakness
shown by the Chicago com market.

Molaeses is reported very firm and
supplies are arriving more freely.
CANE SYRUPS—

8-lb. tins, 2 don. In caw............. • 40
6-lb. tine 1 don In owe............. .... n «
10-lb. tine. U doe. In case........... .... 10 76
•0-lb. tins, 14 doe. In caw...........

CORN SYRUP—
.... 10 60

Caae», 1 lb. tin», white, S dos.
7 85

Cum, 6 lb. tins, white. 1 flee.

In cut ...........................................
Cum. 10 *>. tin., white. 14 doe.

In caw* ...........................................
Cum, 20 lb. tin., white, % doe.

Î lb. tin., y.Uow, 1 doe.
In

Cum. 6 lb. tins, yellow. 1 doe.
in

C.ms, 10 lb. bn», yellow, 14 doe. 

Cue., 20 lb. tine, yellow, 14 doe.
In

MAPLE SYRUP—
Pure. 214» Uno. eeee of 1 doe. 
Pure, 6», per eue of 1 floe.... 
Pure. lOe. per caw of 14 doa... 

TABLE SYRUP—
Maple flavor, 2%e tine, per caae

of s floe. ...................................
Do., la, tin., per caae of 1 doe.

Do., la, tins, cue of 14 doe 
Above .object to a discount of 10 

MOLASSES. BARBADOES—
Z-*>. tin., 2 dot. eue .,
6-lb. tine. 1 doe. case 
6-lb. tin», 1 doa. case 
10-lb. tins. 14 dos. caae 

MOLASSES. BLACKSTRAP 
114», 4 dot. In caw ... 
la. 4 doa. In eaee ...
114», 4 dos. In caw ..
6». 4 doe. In caw ....
16a. 4 doa. In cue ..

8 40

8 06

8 06

« 76

7 80

7 66

7 66

16 00 
14 6# 
28 26

IS f 
12 00 
11 60 

: cent.

• 76 
11 66 
10 00 
0 70

6 10 
4 70 
4 40 
4 40 
4 »

Starch is Easier
Wlnnlpee. ---------

STARCH.—During the week thp 
starch market has shown weakness, de
clining half a cent per pound.
Cornstarch ,1-U>. pkgs.. per lb................. 0 12

Do., No. 1 quality, 1-lb. pkgs................. 0 13ft
Gloes, 1-lb. pkg».. per tb............................ 0 14ft
Celluloid. 1-lb. pkg.. pear ease.................. 6 66

Cornflakes May Advance
Wlnnlpee. ---------

PACKAGE GOODS. — All breakfast 
foods are on the advance. Manufactur
ers of all corn flakea have cancelled pre
vious contracts, and all lines are expect-
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ed to be higher around the first of the 
coming month. Under above conditions 
it is advisable not to overstock on corn- 
meal or barley. It is also predicted that 
flour will be down in price as well in the 
very near future. Macaroni is expected 
to drop, and it is good business to go 
easy on these commodities at present.

PACKAGE CEREALS 
■MM oats, 20m, round cartons. 6 00

Do., Ms. ease, square pkts...................
Do., 18s, easa ..............................................

Corn Flakes, 80s, case .................. 8 80
Oorransal, 2 do* case, per case..................
Puffed Wheat, 8 dos. case, case.............
Puffed Rice, 8 do*, case, case....................
Cream of Wheat, 8 do*, case, ease .... 
Grape Nota, 2 do* case, per case ....
Package Peas, 8 do* case, ease................

BULK CEREALS
Rolled Oats, 80s, per bag..........................

Do., 40*. per bag .....................................
Do., 20e, per bag.....................................
Do., 10-8s, per bale.................................
Do., I6-6s, per bale...................................

Oatmeal. 98s, gran, or stand, bag ....
Wheat Granules, 98s, per bag..................

Do., 18-8* per bale...................................
Peas, whole, green, 100-lb. bag,

bush................................................................
Do., split, yellow, 98s, per bag .... 
Do., split, yellow, 49s, per bag .... 

Beans, fancy, hand picked, 100-
lb. bag, bushel .......................................

Do.. Lime, 100-lb. bag. per lb.................
Barley Pot 98s. per bag...............................

Do., pearl, 98s, per bag .t....................
Oorameal, 98s, per bag...............................

Do., 24s, per bag........................................
Do., lO-10e, per bale ...............................

Buckwheat grits, whole, 98-lb.
hag* par bag............................................

8 60 
4 86 
2 40 
4 00 
t 00 
4 80
6 70 
9 00 
8 88
8 76

6 86 
8 01 
1 68 
8 86
7 70
8 80 
8 60
9 60

6 00 
9 00 
4 80

6 80 
» 16% 
6 80 
8 80 
6 26 
1 82 
8 96

11 00

Will Name New Prune Prices
Winnipeg. -----

DRIED FRUITS.—Last year’s crop of 
prunes from the State of California, es
timated around 260,000,000 pounds, is 
now neariner a clean up. fully 80 per cent, 
having been finally sold into the domes
tic markets. The new crop of prunes is 
estimated in the neighborhood of 200,- 
OOO.OJf' pounds, but, as stated above, 
this estimate must be held subject to 
revision, the result of possible condi
tions that may maintain between this 
and the harvest.

Severe injury to peaches is reported 
and is doing great damage to peaches 
in the deciduous fruit section of San 
Bernardino County.

DRIED FRUIT
Brspomtud Apples, per lb...........
Currents, 90-lb., per lb.................

Do., 8 os. pkgs., 8 do* case, lb. 
Daile* Hsllowee, bulk, lb........

Do.. Tunis, bulk, lb....................
Do.. Package, 8 do* ease. lb..

Fig* Spanish, per lb........................
Do., Smyrna, per lb......................
Do., black, cartons, per carton

Loganberrha, 4 do* oaaa, pkt___
Peeehes, standard, per lb.............

Do., choice, per lb........................
Do., fancy, per ■»........................
Do., Cal., In cartons, per carton
Do., unpltted, per lb......................

Pears, extra choice, per lb...........
Do., Cal., cartons, per carton.. 

Prunes—
80-40s, 18s. per lb..........................
40-60s. 26* per lb..........................
60-60s, 26», per lb..........................
60-70* 26* per lb. ......................
76-00», 26». per lb...........................
86-90». 26e, per lb..........................
00-100* 26a, per lb........................
In 6-lb. cartons, per carton .,, 

Baleine—
Cat ptrg., seeded, 11 os., fancy.

I do* h> case, per pkg.............
Choice seeded. 16 O*. I do* to

cas* per pkg..............................
Fancy seeded, 11 o*. « do* to

eaa* per pkg. .........................
Choice seeded, 11 es.. 4 do* to

Do., pkt. mediae», 11 e*. 8
Cal"" "bulk* seeded.

0 20
0 11
0 17
0 IS
0 18
6 IT
9 14%
0 SO
0 10
0 06

0 29 0 10
0 27% 6 28%
0 S2 0 M

1 66
0 24 0 26

0 20
.... 1 78

0 82
0 27
0 21
0 10%
0 17
0 17
0 11%.... 1 to

.... 0 14

o n

0 21

0 10
.... e «%

doe. to ease, per ■>.......................... 0 21
Do., bull., seedless, 26-lb.

boorae, per 0>........................................ 0 28

Canned Goods Higher
Winnipeg.

CANNED GOODS.—Various prices on 
canned fruits, such as strawberries, rhu
barb, and cherries have been named, ac
cording to the quality of the fruits. Can
nera are only putting up just the amount 
the trade requires. New prices on can
ned peas will be named very soon. Bri
tish Columbia packers report a very 
poor haul of pilchards this year and, 
no doubt, this line is liable to be very 
scarce with upward tendencies.

CANNED FISH
Shrimps. Is, 4 do», case, do* ___ 2 76 2 76
Finnan Haddie. Is, 4 do* case,. 9 86 12 00

Do.. %», 8 do* ease, ease......... 10 60 18 00
Herring (Can.), la, 4 do* case, cs 7 26 9 00

Do., Imported, %», 100 do* ease 80 00 82 60
Lobsters, %a, 8 dos. case. dos.. .... 8 85

Do., %s, 4 dos. case, dos.................... 6 00
Oyster, la, 6 o*. 4 do* case, es.............  8 80

Do.. 2s, 8 os.. 2 do* case, ease .... 7 60
Pilchard», 1* tall, 4 dos. case, case .... 7 60

Da, %», flat, 8 dos. ease, case .... 10 00
Salmon— per case

Soekeye, Is, tall. 4 dos. case.. 18 60
Do., %a, flat, 8 dos. in case............. 20 76

Red Spring, Is, tall. 4 dos. case .... 16 76
Do., %a, flat, 8 do* case.................. 17 76

Cohoe, Is, tall, 4 dot. case.................... 14 60
Do., %a, flat, 8 dot. case.................. 16 60

Pink, Is, tall, 4 dos. ease...................... 10 40
Do., 14* flat, 8 do* case.................. 12 26

Humpback, la, tall. 4 do* ease ___ 8 60
CANNED FRUIT (Canadian)

Per ease
Apples, 6 tine In case, per case.. 2 40 2 M
Blueberries, 2s, 2 doz. ease........
Cherries, 1», 4 doz. ease .............. 11 00
Gooseberries. 2s. 2 doz. case ... 9 60
I-awtonberriee. 2». 2 do», case... 9 60
Peaches. 2s. 2 doz. case .............. 8 60
Pears, 2s, 2 doz. case .................. 6 60 8 80
Plums, Green Gage, 2s, 2 doz. case 
Light Syrup—

— 0 IS

Plums, Lombard, 2s, 2 doz. ease 6 75
Raspberries. 2s. 2 dos. case... 0 60 9 60
Strawberries. 2s. 2 doz, case..................

CANNED FRUITS (American)
10 60

Aprfcots, Is, 4 doz. case ............ 18 00
Peaches, 2%s. 2 doz. case............ 18 20
Peaches, sliced, la. 4 doz. case.. 14 00

J>>.. halved, la. 4 doz. caae___ 18 86
Do.. 2s, 2 dos. case .................. 8 60

Pears, Is, 4 doz. case .................. 16 00
Pineapple, sliced. 2s. 2 doz. caae. ....

CANNED VEGETABLES
Per ease

Asparagus Tips, la, tins, 4 dos
ease, per do* ................................ 2 76

Pears, Garden Wax. 2s, 2 d* ease .... 4 71
Beans, Refugee, 2s. 2 dot. ease........ 4 60
Com, 2s. 2 dos. case.............................. 4 20
Peas. Standard. 2s, 2 dos. ease............ 4 26
Pern, Early June. 2s, 2 do* case ,,,, 4 86
Sweet Potatoes. 214». 2 do* case .... 6 40
Pumpkin. 214». 2 do* ease............... 0 00
Sauer Kraut, 214a, 2 do* case........ 4 00
Spaghetti, 214a, 2 dos. ease............... 6 40
Tomatoes. 2lÿs. 2 do* case...........  4 20 4 60
Spinach. 114a, 2 dos ease.......................... 6 76

Fine Tea» Scarce
TEAS.—The primary market on In

dian and Ceylon good quality tea has ad
vanced somewhat considerably during the 
past two or three weeks. Lower quo
tations however, only cover the common 
grades of tea, due to the large accumu
lation of the same in London, on account
of trade relations opening 
Europe and Asia.
INDIA AND CEYLON—

Pekoe Souchongs, first quality .
Do., second quality....................

Pekoes, first quality ....................
Do., second quality ..................

Broken Pekoe, first quality ... 
Braken Orange Pekoe, first quel.
Japan ..................................................

JAVAS—
Pekoe Souchongs ...........................
Pekoe ..................................................

up between

8 48 0 60 
0 44 0 46 
0 40 0 68 
8 46 6 47 
6 62 • 66 
0 68 6 88 
8 62 6 60

0 48 8 47 
6 48 8 «

Broken Pekoe ...................... .. 0 47 0 60
Broken Orange Pekoe ........ 0 48 0 51

Coffee Continues Weak
COFFEES.—Rio coffee is lower than 

it has been for years. The demand for 
coffee has shown a decided improvement 
during the past week.
COFFEES—

Santoe, roasted, best grade.................. 0 44
Bourbon, roasted, best grade................ 0 45
Jamaica, roasted, best grade................ 0 52
Mexican, roasted, beat grade................ 0 64
Maracaibo, roasted, best grade .... 0 62
Bogota», roasted, best grade.................. 0 56
Rio, roasted, best grade .......... 0 28 0 29

Black Pepper Firmer
Winnipeg. ---------

SPICES.—Black pepper is a little 
firmer this week, while cloves are slight
ly easier. Jamaica ginger remains very 
high and is very hard to procure.

Rice Market Firm
Winnipeg. --------

RICE.—Spot stocks of sago are firm, 
and the new crop will be expected on 
or around the middle of September. 
Prices, no doubt, will be lower on full 
deliveries.
RICE—

No. 1 Japan. 100-lb. sacks, lb.............. 0 16%
Do., 50-H>. sacks, lb............................ 0 15%

Siam, Elephant, 100-lb. bags................ 0 18%
Do., 60-lb. bags, lb.............................. 0 18%

Sago, sack lots, 180 to 150 lbs,
per lb....................................................... 0 12

Do., -in less quantities, lb.................... 0 12%
Tapioca, pear), per tt>................... 0 18 0 12%

New Jams Are Slow
Winnipeg. ---------

JAM.—Very few shipments of jam 
have been received from the eastern 
jam manufacturers. Mostly all that 
has been received are the lines put up 
by the California packers.
Jama. Pure— Per tin

Strawberry, 4s, 12 tins to case 1 85 1 50
Raspberry. 4s. 12 tins to ease. 1 20 1 86
Black Currants, 4s, 12 tins to

case.............................................. 1 20 1 26
Blended—

Strawberries, 4s, 12 tins to case 0 86 0 96 
Raspberries, 4s, 12 tins to case 0 86 0 96

Walnut Market Firmer
Winnipeg. ---------

NUTS.—The almond market still re
mains weak and, owing to the unsettled 
state of the exchange it is difficult to 
form a clear idea of future develop
ments. The walnut market is much 
firmer and very quiet at present. The 
primary market has increased consider
ably and higher prices are looked for. 
Spot stocks are pretty well cleaned up. 
There is nothing particularly developed 
in Brazils, but the prospects are only 
for a fair crop. Lower prices are not 
expected.
NUTS. Shelled—

Almonds, per lb. ........................ 9 98 6 66
Spanish Peanut* No. 1, per lb. ...,' 0 24%
Pecans, per lb. ............................................ 1 16
Walnuts, per lb. .......................... 6 84 6 88

Nut» In shell—
Peanuts, roasted. Jumbo, per lb. .... 8 26
Almonds, per lb............................................ 0 86
Filberts, per lb.............................................. 0 80
Walnuts, per lb............................... 0 IS 0 88

• Peean* per lb. ............................................ 0 82

Fruits Selling Well
WhMÜpee. ---------

FRUITS.—Fairly good shipments of 
nice quality raspberries and blueberries 
are arriving. Some nice British Colum-
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bia cherries of the Lamberts and Bing 
varieties are now to be obtained and 
are being quoted at four to five dollars 
a case. Lemons remain steady, new 
early Washington apples can be procur
ed at $5.00 per box and no doubt will be 
lower as more arrive. Blueberries are 
being quoted at $3.76 per basket.
FRUITS—

Lemons, Cel., per case ............. 6 00 7 00
Bananas, per lb................................ 0 18 0 14
Peaches, Cal., case..................................... 8 60
Plums, per case .......................... 4 60 6 00
Canteloupe, Stand., 46s, per case 8 60 9 00

Do., flats, 12s to 16s, per case ___ 4 00
Watermelon, per lb........................ 0 06 0 07
Cocoanuts, per do*. ............................... 1 75
Dates, 86'pkgs. to case ........ .... 7 25

CANADIAN GROCER

Figs, per case ............................................ 4 00
Do., 10-lb. boxes..................................... 8 60

Oranges—
200s and smaller......................................... 11 00
176s................................................................... 10 00
150s .................................................................. 9 00
126s................................................................... 8 00
New Apples, per box ............................... 5 00
Pears, Cal., per case ............................. 7 50
Raspberries, per case............................... 7 60a

Vegetables Plentiful
VEGETABLES. — Vegetable marrow

made its first appearance on the market 
this week and is quoted at $1.60 to $2.00 
per dozen. Manitoba ripe tomatoes have 
arrived and are being offered to the 
trade at 25 cents per pound. Good

quantities of local vegetables are ob
tainable at much lower prices.

VEGETABLES
Carrots, new, per lb...................................... 0 06
Beets, new, per lb............................................. 0 04
Turnips, new, per lb..................................... 0 08
Leaf Lettuce, per dot..................................... 0 80
Radish, per do*................................................. 0 66

. Green Onions, per doz................................. 0 30
Cucumbers (hothouse), per doz................... 8 60
Cabbage (new), per lb...................... 0 05 0 06
Potatoes (new), per lb..................... 0 04 0 04%
Onions (Cal. Bermuda sack), pér

sack .................................................................... 6 00
Peas, per R>......................................................... 0 10
Cauliflower, per doz......................................... 2 50
Celery (B.C.), per doz................................... Oil
Rhubarb, per lb........... .................................... 0 08%
Tomatoes, per case ................................... 8 60
Head Lettuce, per doz................................... 0 75
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WEEKLY MARKET REPORTS BY WIRE
Statements from Buying Centres. East and West

............................ ................ .

New Brunswick Markets
1
1
I Alberta Markets

FROM ST. JOHN, BY WIRE.
!

FROM CALGARY, BY WIRE.

St. John, N. B., August 3.—Several 
advances are noted in the market this 
week. Business is reported good. Rol
led oats after their slump last week 
jumped fifty cents to $13.50. Fresh eggs 
went up five cents a dozen, and case eggs 
eig .t cents; they are now quoted, fresh, 
at 60 to 66 cents; case, 58 to 60 cents. 
The butter market is also firmer, cream
ery selling at 60 to 65 cents, dairy, 65 to 
60 cents, and tub, 60 to 66 cents. Can
ned corn of which stocks remain low
advanced another 16 cents. The only 
reductions reported are in potatoes, 
which are coming in in fair quantities 
and selling at $3 a bushel. Lemons

Standard, granulated ......... .
No. 1 yellow ........................ .

Chew. NjB....................................
Bgga. fresh, do*...........................

Do., ease ..................................
Lard, pure, lb. .......................... .

Do., compound ........................
American, clear pork ........... .
Tomatoes. Z%s. standard ease.
Beef, corned, la ...................... .
Break fact bacon ........................ .
Butter, creamery, per lb.

Do., dairy, per lb.....................
Do., tub ...................................

Raspberries, ts. Ont., ease ... 
Psashes, la. standard, ease... 
Corn, Is, standard, ease .....
Pens, standard, ease .................
Apples, «al.. N.B.. dee............
Strawberries, ts, OnL. ease, 
Salmon, «*1 Spring, flats, o 

Do.. Ptafcs^.............................. .

Apple.,

Natives, per bushel

Orapefroit Cal..

have declined, selling at $5 to $6 a case
Flour. No. 1 patents, l*b., Man............. MW
Comm sal. gran., bas» .................................. 6 Tt
Cornmeal, ordinary ..................................... 6 16
Boiled oats ....................................................... IS so
Biee. Slam, per 1W lbs.............................. US#
Tepioee. 100 lbs................................... IS SO 14 W
Molasses ............................................................. 1 70

Stan
No.

per lb. 
per lb.............

.... 24 IS

.... 28 It0 silt • w
e so o w
0 68 0 W
e wit e
0 27 0

SI w ss
-----  4
4 W 4s a 
e w
0 SS 0
e so
4 00 
7 46 7 SO
___  * 96

4 M 
I W

«1400ts
20

0 40 0 66
0 66 
4 «

2 60 . 
16 60 

7 60
0 II 0 I1H 
I «14 o it * 00
T 08 7 SO

I w
0 10 0 11

Calgary, Alta., August 3.—Rolled oats 
dropped 36 cents. Corn and laundry 
starches are down half a cent. Corn 
syrup in two's are 25 cents lower, other 
sizes are 30 cents a case lower. One 
brand of corn flakes has advanced 66 
cents. Prices on others are withdrawn. 
Eggs are $15.60 to $16 fçr new pack. 
Wax and green beans, two’s, are $4.60 
to $4.85 a case. New early June peas 
are $4.60. One line of canned meat has 
dropped from $3.10 to $2.40 per dozen. 
Cooked ham, parowax and candles are 
all higher this week.
noer, in, per Ml.............................
Bean». B.C.......................................
Rolled oat». 80» ..............................

<< #0
11 §0

* 66
6 46

18 00 14 00
Japan. No. 1 .....................................
Tapioca, lb...................... .......................
Sago, lb...................................................

14 60
0 09
0 09

16 60
0 1114 
0 11

Sugar, pure cane, granulated, cwt
Cheeee No. 1, Ont, large ...........
Alberta cheese, twine .........

0 82
28 97
0 64
0 29
0 81
• 60

Do., dairy, lb..................................... 0 40 0 42
17 40 17 76

Eggs, new laid, local, ease... 
Tomatoes, 2%a. standard, case.. 
Wax and Green Beans, 2s, case...

16 50
4 60
4 60
4 26

16 00
6 00
4 86
4 60

4 26 4 76
New early June peaa, case...........
Strawberries, ts, Ontario, ease.. 
Raapberries, 2a, Ontario, caae...

9 06
0 21«

4 60
10 80
10 60
9 60
0 24

Do.. 26s, lb. ............................ 0 2SM 0 24%
0 t*
7 60

Pea dim, evaporated. Hi.

Prunee. 90-100s ...............................
Do. 70-80» .....................................

0 17
0 1814

Nova Scotia Markets
FROM HALIFAX, BY WIRE

Halifax, N.S.., Aug. 3.—Market condi
tions are dull without much change for

an early pick up seems to be general in 
wholesale business circles to-day. This 
condition is felt by nearly all the trades. 
Dairy and poultry products are the only 
lines which have registered any change. 
Cheese has declined one cent on the 
pound, reducing it to 30 cents. Creamery 
prints have taken another increase of 
one cent, bringing the price up to 63 
cents a pound. Eggs have taken a three 
cent jump on the dozen, raising the price 
from 56 to 58 cents. California fruits 
are on the market selling by the crate at 
the following prices: peaches $3.25, 
plums $4.60, pears $7.00.
Flour, No. 1 patents, bbl., Man................. IS 64
Cornmeal. begs ................................................ S 26
Rolled Oat», per bag ................................... 7 26
Rlee. Slam, per 1W Ibe................................. 16 76
TUptoea. 100 lb«. ............................................ 17 00 -
Molasse# (extra fancy Barbedoea) .... 1 76
Sugar, standard, granulated...................... 24 10

Do., No. 1, yellow................................  2S 60
Cheese, Ont. twins ....................................... 0 SI
Eggs, fresh, do................................................. 0 56
Lard, compound .............................................. • 20
Lard, pare, lb. .............................................. 0 21
American clear port, per bbl.................. 60 W
Tomatoes, 214». standard, do»................... 2 28
Breakfast bacon ............................................. S4S
Hams, aver. 1-12 Ibe....................................... 6 48

Do., aver. 12-18 Ibe.................................... 0 44
Do., aver. 18-28 Ibe.................................... 8 41

Boll be eon........................................................... 0 86
Butter, creamery, per lb................ 8 W 8 62

Do., dairy, per lb. ................................... 8 64
Do„ tube ....................................................... 0 62

Raspberries. 2a. Ont, dm. ...................... 4 00
Peach ci, la. standard, doe......................... 4 60
Com, 2a. standard, doe. ............................... 200
Peas, standard, do a. ................................... 2 16
Apples, gal.. N.8., dos.............................. 6 00
?Hi sober rise. 2a. Ont, dos....................... 4 06
Salmon. Bad Spring, flats, eases...............................

Do., Pinks....................................................... 11 W
Do.. Cohoee .................................................. 16 00
Do.. Chôma .................................................. 8 00

Evaporated Apples, per lb.......................... • 21
Dried Peaehee. per lb................................ 8 20
Potatoes. Natives, per 00-lb. bag .... 6 68
Beans, white ................................................ 6 W

Do.. Yellow Eye ........................... 7 68
Lemons. Cal., case ........................................ 8 88
Grapefruit Cal., ease...................... 100 6 6#
Banana», per lb................................... • 10 0 11
Oats, per bush................................................. 1 8814
Watermelon», each ............................  1 60 1 76
Apples, American, box................................... 6 #0
Carrot*, per doe. bunches ............. .... 1 W
Turnips, per doe. bunches ........................... 1 W
Beets, per do», bunches...,,...................... 1 01
Cabbage, native, lb. ..................................... 0 07
Cat Peaehee. crate ............. ..v‘................. * **
Cal. Pluma, crate  ............. .... 4 60
Cal. Pear», crate .!.!.....t. .... t W
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Buy Eggs on a Quality Basis
“Make All Purchases From the Producer and 
Not the Country Storekeeper or Anybody Else 
Who Deals in Eggs,” Writes a Subscriber— 

Eight Crates Show 24 Dozen Bad Eggs

A SUBSCRIBER of Canadian Gro
cer writes re the elimination of 
bad eggs, and refers to the efforts 

of the Department of Agriculture in 
sending representatives to lecture to the 
farmers’ clubs in regard to the same. 
“Will this be of any use?” he asks. How 
did it work when tried before ? He be
lieves that the price of eggs would be 
much higher if there were no bad eggs. 
At present he says that he is getting as 
many as two and as high as three dozen 
bad eggs to the case, which the producer 
must pay for.

Buy on Quality Basis 
“Now what I would suggest is this,” 

he continues. “Eggs should be bought 
oh a quality basis from the producer 
and not from the country storekeeper, 
or anybody else who deals in eggs. It 
is hardly fair for a merchant to ask 
his customers for a refund on bad eggs, 
which were bought a couple of weeks be
fore, and shipped to Montreal or some 
other place where they were candled 
and found to contain a number of bad 
eggs. People nowadays like to see for 
themselves, and wt believe that the 
present way of handling eggs is very 
unsatisfactory to everyone concerned 
The producer does not get what his 
eggs are really worth, and the merchant 
sometimes feels that he is not fairly 
dealt with by the commission men, 
while all this could be done away with, 
by having the government establish sta
tions where eggs could be taken in and 
candled on certain days for different 
districts.

Asking Too Much of Merchants 
“Some may ask the merchant to can

dle eggs, but anyone in the business 
knows that this would be asking too 
much, because in most cases they have 
not the time, and if one merchant would 
candle eggs he would find that the most 
eggs would be taken to the ones who 
didn’t candle them. A certain commis
sion man has repeatedly told me that 
eggs taken in from farmers on Saturday 
at his place of business are always bet

ter than eggs gathered by him at the 
different stores. But he candles the 
eggs and the producers know about it, 
so they naturally will take them some 
place where they will sell them all, 
if there is any question as to the qual
ity. Returns for eight crates of eggs 
sold one week recently showed over 24 
dozen bad ones.”

THE APPLE PROSPECTS
In Lake Erie District Yield Will be 

From 50 to 80 Per Cent.

Apple prospects in Ontario are re
viewed in a crop report of the Federal 
Fruit Branch as follows:

In the western section of the province 
the weather during the early part of 
June, generally speaking, was dry, but 
recent rains have greatly improved con
ditions. In Eastern Ontario the weather 
though cool, and toe season backward 
has been favorable to goo-1 development. 
The one outstanding feature is that there 
is very little fungus in evidence on 
leaves or fruit, although in many sec
tions the last few days have been fav
orable to its development. The follow

ing summaary of reports has been re
ceived:

Between Toronto and Hamilton, Duch
ess light, Wealthy good, Ribstun and 
Blenheim fair to good, and Russet good. 
Where spraying has not been done fruit 
will be of very inferior quality.

Niagara District—Fair to good for 
al' varieties.

Lake Erie District—Baldwins and 
Spies light in some sections including 
unsprayed orchards: summer and win
ter varieties will average about 50 per 
cent, of a full crop, fall varieties about 
80 per cent.

I.iunbton-—All varieties set well ex
cept the Baldwin in lim. 'J areas

Wyoming—Soy, Baldwin, Green.ng, 
Snow, Duchess among the best: fruit 
looks clean.

Ingersoll—Nearly all varieties of 
fall apples promise full crop. Spy and 
Baldwin rrobohly 50 to 60 per cent.; 
other winters a full crop; quality and 
set of all varieties exceptionally good, 
even foliage on unsprayed orchards 
looks excellent at this writing. W’e look 
for more apples in this locality than for 
sev:ial years past- and mostly of good 
quality.

STOCKING THE RIVERS 
Ottawa.—The fisheries branch of the 

department of Marine and Fisheries, 
announce that the Manitoba Hatcheries 
have completed distribution of fry for 
the season, the total liberated number
ing 226 446,850. Of these 25,353,600 were 
pickerel and the balance whitefish.

Showing the provision department in the «tore of Coehrnne * Son. Amheret, N.S.
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Produce, Provision and Fish Markets
QUEBEC MARKETS

MONTREAL, Aug. 3.—Produce 
markets are fairly active for some 
lines. Butter, cooked and cured 
meats, eggs and fish are all reported in 

good demand. Several commodities 
have changed in price, butter, lard, 
shortening and some lines of fish being 
lower, while eggs, live hogs, and old 
cheese are marked higher.

Picknickers and campers are using 
considerable quantities of fish, cured and 
cooked meats and eggs. Otherwise city 
trade is somewhat limited. There has 
been a fair run of hogs to the abattoirs, 
but of the receipts there is but a limited 
number of the select grades, and this is 
one of the contributory reasons for the 
advance on live and dressed hogs.

Hogs Advanced Cent
Montreal. ---------

FRESH MEAT.—Under a fair de
mand, but principally owing to the fact 
that among the receipts from the country 
select hogs are scarce, prices have stead
ily advanced during the week, first a 
quarter, then a half and finally one cent 
a pound. The basis for select hogs is 
now 22 cents per pound. One authority 
stated that this fall would see a shortage 
of hogs, due to under production. Fresh 
beef is fairly steady, and lambs are 
unchanged, with demand fair.

FRESH MEATS
Hoes, live («elect») .................... 0 22
Hogs, dressed—

Abattoir killed, 65-90 lb,.......... 0 3H4
Freeh Pork—

La«* of pork (foot on) ......... » *6
Loin» (trimmed) ...................... • 4X14
Loin» (untrimmed) .................. 0 IS
Bone trtmminc* ........................ « ie
Trimmed shoulders .................... . « ÎSW « it
Untrimmed ................................... 0 IS

Pork Sausage (pure) ................. 0 24
Fermer Sausage ........................... 0 24

Freeh Beef
(Cowl)

44 M to 10 ..Hind quarters.,. H 28 H 14
e 14 0 18 .. Front quarters.. 0 14 « 11

0 40 e 46
0 28 . Ribs . 0 32
0 18 ----- Chucks .... « 17

......... Hip. ____ 0 36
■Calve* (a* to grade) .................... . » 22 0 28
Spring lamb, carcass .................... « 12
Fresh sheep, cta rests ........... . « 22 0 80
Frosen lamb. carcase .................. » it

Cured Meat For Resorts
Montreal. ---------

CURED MEATS.—Demand has been 
active from the summer resort trade and 
will, it is expected, continue active dur
ing August and September. Bacon and 
hams are the favorites and these are sel
ling freely and at well-maintained prices. 
The list holds without change.
BACON—

Clear fat back» (hbl.), 
pork (bbi.) !Haary 

P'eta Beef 
Mens Beef

67 ee

it M 
61 M 
II 40 
16 W 
41 H

Breakfast, beet ..........................
Smoked Breakfast ....................
Cottage Rolls ................................
Picnic Hams .................................
Wiltshire .......................................

. 0 49

. 0 31
0 69 
0 44 
0 42 
0 82 
0 46

MEDIUM SMOKED HAMS—
Weight, 8-14, long cut...........

Do., 14-20 .................................
. .... 0 48 

• 46
Do.. S04I ................................. 0 40
Do., 26-26 ................................... 0 86
Over 16 lb*.................................. 0 14

Cooked Meats Favored
Montreal. ---------

COOKED MEATS.—There is fairly 
active demand for cooked hams, tongues 
and pressed beef. These are available 
in ample quantities and the summer re
sort trade is that affording a brisk mar
ket for sevéral varieties of meats which 
are in favor during the summer outing 
period. Prices remain steady.
Jollied pork tongew ................................... • 47
Jellied P reaied Beef. Ik............................... 6 M
Ham and tonale, lb.................................... • IS
Veal and tonne ........................................ • 16
Hama, cooked .................................. • 66 «66
Shoulders, roaot .............................................. 0 60
Shoulders, boiled ............................................ * 41
Pork piee (doe.) .............................. t SO
Mine# meat, B>.................................... 0 16 0 It
Sauaace, pure pork ..................................... 0 16
Bologna. lb........................................................... 0 It
Os tonne, tin* .............................................. t 66

Old Cheese Dearer
Montreal. ----------

CHEESE.—Old make of cheese is re
ported scarce. The ageing process wili 
take some time yet, jobbers state, so that 
for a few weeks this grade may be 
rather scarcer than it is now. Triplets 
are quoted down one cent to 29 cents, 
and fancy old up one cent at 36 cents 
per pound. The demand is just fair.

Meat in Barrels Quiet
Montreal.

BARRELLED MEATS.—With the ex
ception of what is going to manufac
turers and camp trade, the sale of pork 
and beef in barrels is limited, as is to be 
expected in mid-summer. Prices are rul
ing fairly steady all around and the 
movement will perhaps be light for an
other few weeks, excepting for export.

BARRELLED MEATS 
Barrel Pork—

Canadian short cut (bbl), 80-40

New, large, per lb....................
Twins, per lb.................................
Triplets, per Hx ..........................
Stilton, per lb...............................
Fancy old cheeee, per lb...........

0 30

0 36
0 30

0 30 
0 SO 
0 29
0 87 0 36 
• 31

Best Margarine Demanded
Montreal. y ■■ ■

MARGARINE.—The better grades of 
margarine are in demand to a limited 
extent. There is little cheap stock avail
able, according to the jobbing trade. 
Retailers are naturally buying in small 
lots to meet the needs of their trade, 
replenishing stock frequently. A few 
lots of uncolored are being offered and 
prices range from 35 to 40 cents per lb., 
with some of the jobbers.
MARGARINE—

Prints, according to quality, lb. 0 35 0 40 
Tubs, according to quality, lb. 0 31 0 84

Shortening Is Easier
Montreal. ............

SHORTENING.—The market is ruling 
easier and prices are actually lower this 
week with tierces quoted at 26^4 cents 
per lb. The movement is limited, and 
this is to be expected at this season 
of the year. Supplies are ample to meet 
this limited trade and it is doubtful if 
sales will greatly improve before well 
into September.
SHORTENING—

Tierces, 400 lb*., per lb....................... 0 2414
Tub*. 60 lb*., per lb................................. 0 2414
Pail*. 20 Uw., per lb................................. 0 27
Brick*. 1 lb., per lb................................. 0 28

Lard Prices Reduced
Montreal. ---------

LARD. — Quotations are lower this 
week on lard. Tierces are reduced to 
2814 cents per pound, and prints are 
quoted at 30 cents. The holiday season 
has had its effect on local trade, and with 
many away to country points there is a 
reduced demand from city householders. 
The basis, under this lesser demand, will 
perhaps not advance for the immediate 
present or near future.
LARD—

Tierce*. Î60 lb*............................................ 0 2814
Tub*. 60 lb*................................................... 0 2814
Pails. 20 lb*................................................
Bricks

0 29 
0 60

Creamery Butter Lower
Montreal. ■■1 ■■

BUTTER.—A decline of one cent a 
pound has been recorded this week on 
creamery butter. This section of the 
country is experiencing a fair amount of 
trade, but in general sense trading is 
said to be quiet. Farmers are really 
very busy with haying and other press
ing work and the labor situation is such 
that some cannot secure the outturn of 
butter that they desire. Dairy grade is 
said to be practically off the market
BUTTER—

rrsimirr print*, qoal.. new................ OH
Do.. eoUd*. quality, new...................... OH

Dairy, in tabs. «bote*............................... 0 61
Dairy, print* ..'......................................... • **

Campers Send For Fish
Montreal. ---------

FISH.—The fish importers state that 
there is, at present, a fairly active sale 
for fish. Summer resorts are buying 
freely. “One proprietor sends in his 
truck for a big load of fish once a week,” 
said a prominent fish man to Canadian 
Grocer this week. “There is a bigger 
trade with these people than ever be
fore." Lake fish are scarce but will be 
freer it is expected with the opening of 
the season on August 16th. Halibut and 
salmon are arriving from the Pacific 
Coast, but prices on these are firming. 
Haddock and cod are plentiful at reas
onable prices. Shrimps, bulk and shell 
oysters are quiet Steak cod, mackerel, 
lobsters and shrimps are higher in 
price, while flounders and eels are lower.
_ ........................................ o os
Stalk cod .............................................. e 16 • 11
Market cod ..................................... ................. • 67
Mackerel .......................................................
Flounders ....................................................

Lire Lobsters

• IS
• 08
• M• «•
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Skate ..................
Shrimps ............. :
White HA .............
Shad ..................
Gasp* salmon ...
Halibut ..................
Gaspereaxtx, each
Whitefish ............
Lake trout ...........
Brook trout.........
Pike ........................
Perdi .................... .
Fresh eels, per lb.
Fresh herrings, each ........................ 0 03
Donee ....................................................................

FROZEN FISH
Halibut, large and chicken..............  0 17
Halibut, Western, medium........................
Haddock................................................... 0 07
Mackerel ........................................  0 16
Smelts, No. 1, per lb.................... 0 17
Smelts, extra large........................................
Smelts (small) ................................... 0 09
Pike, headless and dressed.............  ....

e it Market Cod .......................................... 0 06 0 06%
0 60 Whlteflah, small ............................ 0 12 0 18
0 20 Sea Herrings ..................................... s OS 0 07
0 is Steak Cod .............................................. 0 08% 0 Of
0 40 Salmon, Cohoes, round ................. 0 19 0 20
0 26 Salmon. Qualla, hd. and dd............. 0 It
0 05 Whitefish .............................................. 0 16 0 IS
0 18 Lake Trout ......................................... 0 19 0 20
0 24 Lake Herrings ..................................... 0 06 0 07
0 60 B.C. Red Salmon ............................... 0 19
0 12
0 18 SALTED FISH 

Codflah, large, bbl*., 200 lb........... 16 00
Sardines, half barrel ...................... 6 00
Salted Trout, half barrel............. 12 00
Salted Salmon, barrel .................... 27 60

0 18
0 23
0 08

Bonaire, cod (20), per lb............... .... 0 16%
SMOKED

Finnan Haddiee, 16-lb. box.......... 0 18
0 16 Fillet*. 15-lb. box .......................... 0 10
0 IS Smoked Herrings .......................... 0 24
0 26 Kippers, new, per box ...................... 2 16
• 10 Bloaters, new, per box......... ..

Smoker Salmon ...............................
2 00

e li 0 s*

ONTARIO MARKETS

Prices shown are subject to daily fluctuations of 
the market.

Butter is Unchanged
Taranto. -

BUTTER.—No changes are reported 
in the market for butter this week. 
There is an active demand for creamery 
butter at from 00 to 62 cents per pound.
BUTTER—

Creamery, prints ........................ 0 60 0 62
Dairy prints, fresh, lb.................. 0 62 0 66

Cheese is Easier
Toronto. —- ■ ■*—

CHEESE.—Lower prices were paid 
last week on the boards for cheese, the 
prevailing price being 26 cents per lb. 
at the factory. Dealers are quoting 
large old cheese at from 33 to 34 cents, 
and the new cheese at from 30% to 31 
cents.

TORONTO, Aug. 6—The produce and provision markets 
as far as Toronto is concerned are pretty much unchanged 
as compared with a week ago. Indications in the live

stock market this week point to easier prices for live stuff, but 
of course this has not yet been reflected in the meat quotations. 
Butter and eggs are unchanged, as are also lard and shorten
ing. Smoked meats are very firm and cooked meats are hold
ing at present levels.

Fresh Meats Steady
Toronto. ■ ■■■. «■ -

FRESH MEATS.—The market for 
fresh meats is practically steady as 
compared with a week ago. There is a 
tendency towards weakness in the live 
stock market, but this is not as yet re
flected in the quotations of meats. 
Live hogs are selling around |19.76 per 
cwt. on the f.o.b. plan.

FRESH MEATS
Hog»—

Dpeered. 70-100 lbe.. per cart... 26 00 27 00
Live, off cars, per cwt. .............
Live, fed and watered, per cwt.

21 00
20 75

Live, f.o.b., per cwt,.................... 19 76
Fre* Pork—

I*ge of pork, up to 18 lbe......... 0 40
Loins of pork, lb............................ 0 45
Fresh hams, lb.................................. 0 42
Tenderloins, lb.................................. 0 58
Spare ribs......................................... 0 17
Picnics, lb.......................................... 0 29
New York shoulders, lb. ...... 0 81
Boston butts, lb............................... 0 88
Montreal shoulders, lb..................

Fresh Beef—from Steers and Heife
0 82

Hind quarters, lb............................ 0 82 0 85
Front quarters, lb......................... 0 17 0 20
Ribs, lb................................................. 0 34 0 36
Chucks, lb......................................... 0 16 « 10
Loins, whole, lb................................ 0 38 0 42
Hip., lb.............................................. 0 80 0 83
Cow beef quotations about 2c per pound below

above quotations.
Calves, lb............................................ 0 18 0 20
Spring lamb, lb................................ 0 82 0 84
Yearling lamb, lb......................... 0 20 0 28
Sheep, whole, lb.............................. 0 12 0 18
Above prices subject to daily fluctuations of the

market.

Hams and Bacon Firm
Tweet*. i

HAMS AND BACON. — Slightly 
stronger prices are quoted by some 
houses this week, on smoked meats. Me
dium hams are selling at from 48 to 60 
cents and heavy hams at 40 cents. Bone
less bacon is quoted at from 60 to 64 
cents per pound, with the rolled bringing 
from 68 to 69 cents.

Medium ..............................................
1er».. 29 to 16 "lbe! '.ech,' "ik." ! 
Heavy, 16 I be. upward», H>........

• « 
• si

• 60
• 44
• 40

Skinned, rib. lb............................... 0 62 0 64
Boneless, per lb............................ .... 0 60 0 64
Rolled ................................................ 0 68 0 69

Breakfast, ordinary, per lb......... 0 46 0 48
Breakfast, fancy, per lb............... 0 49 0 63
Breakfast, special trim............................... 0 60
Roll, per lb........................................ 0 85 0 38
Wiltshire (smoked sides), lb................. 0 41
Wiltshire, three-quarter cut.................. 0 44
Wiltshire, middle........................................ 0 46

Dry Salt Meats—
Long dear bacon, av. 60-70 lbs. 0 26% 0 28%

Do., av. 80-90 lbs................................... 0 27
Clear bellies. 15-30 lbs............................ 0 31
Fat backs. 10 to 12 lbs............... 0 26 0 26
Out of pickle prices range about 2c per pound 

below corresponding cuts above.
Barrel Pork—

Mess pork. 200 lbs....................................... 47 00
Short cut backs, bbl. 200 lbs............... 56 00

Pickled rolls, bbl. 200 lbs. :—
Heavy ................................................ .... 60 00
Lightweight....................................  66 00
Above prices subject to daily fluctuations of the 

market.

Cooked Meats Strong
Toronto. ------—

COOKED MEATS.—The market in 
cooked meats is steady and strong. 
There is an active demand for the same, 
boiled ham being quoted at 66 cents 
per pound, and roast hams at from 63 
to 65 cents per pound.
Boiled hams, lb.................................................. 0 66
Hama, roast, without drawing, lb. 0 63 0 66
Boiled shoulders .............................................. 0 64
Head cheese, 6e, lb........................................ 0 17
Choice jellied ox tongue, R>................   0 66
Jellied calves tongue..................................... 0 62
Ham bologna, lb................................................ 0 20
Large bologna, lb............................................ 0 18
Spice beef, lb...................................................... 0 32
Macaroni and cheese loaf, lb................... 0 26

Above prices subject to daily fluctuations of the 
market.

Eggs Holding Steady
Terse to. — ■ ■■

EGGS.—The market for eggs this 
week is steady and strong, with fresh se
lected eggs bringing from 62 to 63 cents 
per dozen. Number one fresh egga are 
58 and 69 cents per dozen, eoos-

Ftooh. seleet» ................................. 6 62 6 63
Froch .................................................. 6 58 6 6»
Freeh relccto in carton*........................... o 65

CHEESE—
Larue, old..............................  0 88 0 84

Do., new ....................................... 0 8014 0 81
SUHon ..........................................  0 84 0 86

Twin., le higher then large cheese. Triplets 
l%c higher than large cheese.

Shortening is Firm
Toronto. < ■ » ■■■

SHORTENING. — Some dealers are 
quoting shortening as high as 28 cents 
per pound, for the pound prints, and on 
the tierce basis at from 25 to 25% cents 
per pound.
SHORTENING—

1-H>. prints ...................... ............ 0 27% 0 28
Tierces, 400 lb................................... 0 25 0 25%

In 60-lb. tubs % cent higher than tierces, and in 
20-lb. pails % cent higher than tierces.

Lard is Unchanged
Toronto. — ■ —

LARD.—There is an active demand 
for lard, the pound prints selling at from 
29 to 29% cents, and on the tierce basis 
at from 26% to 27 cents per pound.

l-Ib. printi ....................................... 0 29 0 29%
Tierce.. 400 lbe................................ 0 26 % 0 27
In 60-tlb. tubs, % cent higher than tierces, pails 

% cent higher than tierces, and 1-lb. prints 2c 
higher than tierces.

Margarine is Steady
Toronto. ■ ■ <—

MARGARINE. — No changes arc re
ported in prices of margarine. There 
is a moderate demand for the same,
with quotations ruling steady and 
strong.
MARGARINE—

1-H). prints. No. 1 ....................i 0 86 0 87
Do., No. 2.................................................. 0 36
Do.. No. 8................................................ 0 SO

Nut Margarine, tt>............................... 0 83 0 86

Active Demand for Fish
Toronto. ■■■ ■ * ■

FISH. — The usual demand prevails 
for fish, with offering of most fresh fish 
ample for the inquiry. Chicken halibut 
continues to sell at from 18 to 19 cents 
per pound, and medium halibut at from 
23 to 24 cents. Fresh whitefish is bring
ing from 18 to 19 cents per pound. 

FRESH SEA FISH.
Cod Steak, lb..................................................... 0 12

Do., market, lb. ............................ 0 04% 0 07
Haddock, heads off. lb.......................

Do., heads on, lb............................ • 00%
Halibut, chicken ............................... 0 18 0 10

Do., medium ................................... 0 28 • 24
Freeh Whlteflah ................................. 0 It 0 10
Fresh Herring .................................
Flounders, Hi........................................ o oo 0 10
Fresh Trout, lb..................................... 0 10 o to
Freah Salmon ..................................... 0 •*

FROZEN FISH 
HaHbut, medium........... .. 0 10 • ft
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Do., Qualla ................................................
Flounders ........................................................

0 10)4 
o 09)4 
0 06

Do., headless »md dressed...................... 0 09

SMOKED FISH
0 13

Fillets, lb............................................................ 0 18
Kippers, box .................................................. 2 25

Demand for Poultry
Toronto. ------—

POULTRY.—Receipts of poultry are 
fairly heavy these days, but the inquiry 
for the same is active. Prices show

little change as compared with a week 
ago.

Prices paid by commission men at Toronto :
Live Dressed

Turkeys ..................................... - 0 35 ___ - 0 40
Roosters..................................... - 0 25 . ..0 25
Fowl, over 5 lbs.......................- 0 30 .0 30
Fowl, 4 to 6 lbs........................- 0 27 ___ - 0 27
Fowl, under 4 lbs.................... - 0 25 .0 25
Ducklings .................................- 0 30 .........
Guinea hens, pair................... - 1 25 ...1 60
Spring chickens, live . . . 0 35 ...0 40

Prices quoted to retail trade—
Dressed

Hens, heavy ...................................................... 0 30
Do., light ...................................................... 0 28

Chickens, spring ......................................... 0 55
Ducklings ........................................................... 0 40

WINNIPEG MARKETS

WINNIPEG, Aug. 6—There has been practically no change 
in the provision and produce market this week, with the 
exception of shortening, which dropped half a cent a 

pound. The hog market is ruling steady with ham and bacon 
and all varieties of cooked meats in good demand. The butter 
market is very firm and higher prices are being looked for. 
Cheese remains steady and is in good demand. Eggs are 
reported scarce with a tendency towards higher prices. Fresh 
salmon and halibut from the coast are not arriving very freely, 
but all other lines of fresh fish are in good demand.

Hog Market Steady
Winnipeg. ---------

HOGS.—There has been practically no 
change in the hog market this week. 
Prices remain steady. Fresh beef from 
steers and heifers has declined about 
2 cents a pound during the week. Fresh
mutton and lamb remain firm.
HOGS—

Selected, live, ewt. .................... .... 18 60
Heavy, cwt .......................................... 18 60
Light, cwt........................ 18 00

14 BO
Fresh Pork—

Legs of pork, up to 20 lbs., lb. 0 89%
Loins of pork, lb........... 0 87% 0 40
Fresh hams, lb............. 0 39 0 40%
Tenderloin, lb................... 0 57
Spare ribs, lb.................. 0 20%
Picnics, lb......................... 0 27 0 27%
Shoulders, lb..................... 0 28 0 80

Fresh Beef—from Steers 
Hind quarters, lb...........

and Heifers— 
............... 0 18 0 27

Front quarters, lb.......... 0 11 0 15
Whole carcass, god grade, lb... 0 15 0 21

Mutton—
Choice wethers. 66-70 lbs., lb.. 0 25
Choice ewes, lb............... 0 22

Lambs—
Choice. 30-48 lbs., lb. .... 0 31

Hams and Bacon Steady
Winnipeg. ---------

PROVISIONS. — Hams and bacons
are very steady with a good demand.
Prices remain unchanged.
HAMS—

8 to 16 Ibe., per lb.................................. 0 01
18 to 20 *»., per lb................................. 0 46%
Boneless, 8 to 15 H»., per tb................ 0 62%
Skinned, 14 to 18 lbs., per lb................ 0 49

Do.. 18 to 22 Ibe., per lb.................. 0 40
BACON—

Backs, 6 to It lbs., smoked----- 0 01%
Do., 12 to 16 lbs., smoked................ 0 68
Do., 10 to 14 lbs., skinned and

pea me. led ........................................ 0 60%
Do.. 4 to 10 tto.. .Heed.................. 0 61%

Cottage rolls, boneleoo .......................... 0 41%

Cooked Meats in Demand
COOKED MEATS.—Cooked meats are 

in active demand and the demand is much 
greater than the supply.
COOKED MEATS—

Ham. famt quality, tinned, lb.. 0 07% • TO
Do., roast, lb. ........................... 0 «7ft 0 ««

Head Cheese, in 14b. tine .. 0 21
Do., in 6-lb. tins, lb............... 0 11

Jellied Beef Tongue, lb.......... o to
Jellied Porte Tongue, H>............ 0 «1
Baked Luncheon Loaf, lb. ... ............ 0 24

Butter Holds Firm
Winnipeg. -------- -

BUTTER.—Creamery butter is very 
firm with upward tendencies. Dairy but
ter supplies are arriving more freely.
Creamery, beet table grade...................... 0 63
Dairy butter, beet table grade............... 0 50
Margarine ............................................ 0 37 0 39

Cheese in Good Demand
Winnipeg. --------

CHEESE. — There is a good demand 
for Ontario cheese, both large and 
twins. Shipments are coming through 
very slowly.
CHEESE—

Ontario, large, per lb............................... 0 83
Do., twina, per lb................................... 0 88%

Manitoba, large, per lb............................ 0 30
Do., twins, per lb..................................... 8 31

Shortening Declines
Winnipeg. ---------

SHORTENING — Shortening de
clined half a cent a pound this week. 
Pure lard remains steady.
*nre Lard, No. 1 quality, per lb. .... 0 29

(in tierces of 400 lbs.)
Do., wooden palls, 20-lb. pails............ 6 30

Shortening, wooden pails, 20-H>.
pell, per pail ....................................... 5 70

Do., tierces of 400 lbs., per lb............ 0 26

Eggs Very Scarce
Winnipeg. --------

EGGS.—Eggs are reported very scarce 
and prices are soaring upward. Farm 
eggs are being offered at 60 centa per 
dozen while fresh candled eggs are re
ceiving around 55 cents per dozen.

Fresh Salmon Scarce
Winnipeg. . 11 ■■■■

FISH.—There has been a noted scar
city of fresh salmon and halibut from 
the coast this week. All other lines of 
fresh fish are arriving freely and the

demand for the same is exceptionally 
good.

FRESH FISH
Fresh Whiteflsh, per H>..............................
Freeh Halibut, per N>.............................
Fresh Salmon, per lb................................
Fresh Pickerel, per lb.............................
Fresh Trout ,..........................................

FEWER FISH CAUGHT BUT VALUE 
IS LARGER

Ottawa.—Although the total catch 
of sea fish in Canada during the month 
of .lune was 22,104 cwt. less than in 
June, 1919, its total value, was $567,518 
greater. The monthly statement from 
the Fisheries Brrinch of the Marine De
partment shows that the total catch of 
sea fish in Canada during June of the 
present year was 832,916 cwt. as com
pared with. 866,020 cwt. in June last 
year. The total value of the June catch 
at the point of landing this year was 
$3,686,776, as against $3,019,250 in 
June, 1919. The weather was generally 
favorable for fishing k>n the Atlantic 
coast, and operations proceeded without 
hindrance during the month. The catch 
of cod and haddock amounted to 395,- 
800 cwt., as against 377,800 in June of 
last year. The weather on the Pacific 
was unfavorable, but, in spite of this, 
the catches of salmon, halibut and pil
chards were considerably greater than 
those for June last year.

CREATIVE VS. DESTRUCTIVE 
COMPETITION 

(Continued from page 32)
Here is a set of figures which one 

wholesale merchant had put on his desk
on April 1st:
Total March sales.................... $296,593.77
Total accts. outstanding .... 222,198.77
March collection.....................  295,481.61
Rebates and allowances ---- 2,143.29
Discounts................................ 1,481.89
Claims filed............................. 785.98

Net rebate and allowances 46/100 per 
cent, of amount collected during March.

That indicates a pretty good plan for 
any merchant, for by it he can know a 
good deal about his business which it 
will be good for him to know.

It shows, for example, that his ac
counts outstanding are just short of 76 
per cent, of his monthly sales.

It shows that his collections for the 
month practically equal his sales.

It shows exactly how his sales com
pare with other months.

It shows to what proportion of his 
business the item of allowances and re
bates amounts to.

Here then is a business of nearly three 
and a half millions in which the accounts 
are turned every thirty days, on which 
at least one item usually serious to the 
jobber is reduced to a conservative fig
ure.

This is merely an indication of how a 
little planning and system, counted with 
a desire to know a lot about your own 
business, can be made give you plain 
facta. And it is a mighty useful thing 
for a business man to learn to look facts 
straight in the eye.

0 22 
0 24
0 17 
0 22
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For Your “Best” Trade
Merchants who are at present handling our “DIALSTONE” Brand 
Hams and Bacon tell us that this brand is giving the highest satis
faction to their customers—and the fact that our sales are con
stantly increasing in volume proves*that “a good line always sells.”

“DIALSTONE”
Brand

Hams and Bacon
are cut from young Canadian hogs, and owe their mildness and appetiz
ing taste to the special method of curing. All cuts are nice and lean, well 
trimmed (not “wasty”) and have a tenderness and flavor which appeal 
to all who enjoy good bacon.

In Your Next Order Specify
“DIALSTONE” HAMS-Average 10 to 14 lbs.
“DIALSTONE” BACKS-Either “Rind on, Rib in,” 

“Trimmed with Rib in,” “Boneless,” or “Trimmed 
and Boneless” to meet your requirements.

“DIALSTONE” BACON—Square cut, averagejlO to 12 lbs.

Drop ua a poatcard for current pricea
if our traveller ia not calling regularly. ^

The William Davies Co., Limited
TORONTO

Montreal Hamilton

iniiiiiiiiiiiiiiitininiiiB
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REFRIGERATORS for GROCERY STORES

We can promptly supply upright refrigerators in 
the sizes found most suitable for Grocery Store use. 
The Counter Refrigerator illustrated is a very 
popular type that keeps goods fresh and appetizing.

Write for our catalogue which illustrates the differ
ent styles of refrigerators and gives the details of 
construction and sizes.

John Hillock & Co., Limited
Office, Showrooms and Factory: 154 George St., Toronto

Agencies: A. Tilley, 64 McGill College Ave., Montreal;" Geo. Cameron, 
Sparks St., Ottawa ; J. McMillan, 280 Main St., Winnipeg; Western 

Butchers Supply Co., Regina, Sask.

y

C.
H.A. COOKED MEATS
— --------------------------------------------------- >

Offer your customers a tempting and appetizing line 
of tasty cooked meats for preparing wholesome warm 
weather meals that require no cooking.

Their fine appearance and excellent flavor make them 
repeaters and profit earners of the highest calibre.

Keep your stock of H. A. Cooked Meats well displayed.

y The Harris Abattoir Company. Limited
TORONTO. CANADA

k
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ROSE BRAND
Pure Foods Which Appeal to^the Best 

Class of Trade
Rich—delicious—wholesome food products 
such as Rose Brand—cannot be prepared by 
haphazard processes or slipshod methods. 
Their distinctive flavors and high quality are 
due to the fact that they are the choicest of 
critically selected foods, skilfully prepared 
under ideal and scrupulously sanitary condi
tions.
To increase the demand for Rose Brand 
extensive advertising is being done in large 
dailies, weeklies and magazines throughout 
the country.
Large, beautifully colored hangers, show 
cards, window trims, etc.—which are a great 
asset to any store—have been prepared and 

* will be sent free on request.
Our sincere and honest conviction is—that by 
selling Rose Brand products any purveyor 
can increase his pure food sales and greatly 
enhance the reputation of his store.

Rom Brand art Choice pro
ductt oj an institution which 
for 61 ytars'ftas been famous 
for th^kigii^ quality] of its 

foods.
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“Satisfaction ! Good grocers like 
to give it. Customers certainly 
expect it. Gunns Easifirst is a 
real satisfaction-giver. To test 
this, ask your wife to use it.”

Phone Junction 3400 
for your supplies

Gunns Limited
West Toronto)

Easifirst 
Shorten i n('

& SON
CANADIAN

“The Greatest Seller of Its Kind in the World”
MORRIS & COMPANY, Chicago, U. S. A.

THE BOWES COMPANY, LTD.
Toronto and Ontario 

Winnipeg and Manitoba

DimUBUTOBS:
JAS. DALRYMPLE 

Montreal and 
Province of Quebw



Salt Plant,

HE.-CANADIAN SAITCO
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MAOl IN THE CUP
AT THE TABLE

CANADIAN GROCER

SALT
». ..nu»., Ontario

SALT - SALT
For whatever purpose Salt is required, the 
Canadian Salt Company products lead in 
quality and purity.

Windsor Table Salt
For general household use

Regal Table Salt
Free running - Sold in cartons

Windsor Dairy Salt 

Windsor Cheese Salt

These salts have won the confidence of the public. 
Their reputation for reliability assures constant de
mand

Made in Canada

The Canadian Salt Co., Limited
Windsor, Ontario

HANSON’S
GROCER OR INSTITUTION REFRIGERATORS

Perfect Refrigeration
and excellent display features make Hanson’s the 
ideal refrigerators for grocers. They are made from 
the finest materials with a style for every require
ment. Write us for particulars. Prompt deliveries

The J. H. Hanson Co., Ltd.
244 St. Paul St. West MONTREAL

The higher rates of exchange are being absorbed by the 
manufacturers of G. Washington’s Coffee, payments for 
which are accepted in Canadian Funds at par.

Please pass this information on to your customers.

ORIGINATED BY MR WASHINGTON IN 1909
Distributed by Grocers Specialty Company

m William Stmt. MonUwl
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Answering promptly 
speeds up business

When you answer your telephone without delay 
the party calling gets the impression that you are 
eager and ready to serve him ! This is good business 
and the habit is worth cultivating.

The general telephone service is improved when 
you answer promptly as the operator has to ring only 
once and can immediately attend to other calls.

To answer promptly also leaves your line open 
for more incoming calls which means more business.

Try it on your business!

?»

The Bell Telephone Co. of Canada

Champagne de Pomme
A Delicious Beverage 

Made from the Juice of 
Canadian Apples

Can be sold in all parts of Canada without a license

Packed 2 doz. and 
4 doz. to the case

Order your supply to-day

CIE. CANADIENNE D’IMPORTATIONS
P. DAOUST, SELLING AGENT i H* ST. CATHERINE ST. EAST, MONTREAL
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Importers and Packers of Braid’s Best Teas and Coffees

fl,l

Recommend LANKA for Iced Tea

WM. BRAID ft COMPANY, Vancouver, Canada

LANKA makes especially good iced tea— 
goodness due to its wonderful richness of 
flavor and smoothness of body.

You should explain this to your cus
tomers and recommend it for this use. They 
will appreciate your thoughtfulness and 
compliment your judgment.

Arrange a tray of glasses and an iced tea 
jug on your counter backed by some 
LANKA Tea packages and you make a 
buying suggestion to all your customers.

Whatever you say about LANKA is 
backed by LANKA quality to the last word. 
Begin to display and recommend today.

Your Customers' 
Reward

—will be satisfactory baking results after using 
BRODIE’S XXX Self-Raising Flour. Its superior 
quality for making delicious Pancakes, Muffins, Bis
cuits, etc., should be mentioned in your selling efforts 
—this is sure to bring results.
Order to-day from your wholesaler or jobber.

Brodie & Harvie," Limited
MONTREAL

Ontario Representatives : Chadwick A Co., Toronto.
Quebec Representatives : J. B. Renaud ft Lie, Incorp., Quebec.
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Oil Storage Efficiency
For cleanliness ; safety, speed and accuracy in operation, and 
for business promoting equipment—Bowser stands unsur
passed.
Systems made for oils, gasoline, kerosene, etc., protect you 
from losses and at the same time make satisfied customers.
Figure 41, as shown on the 
left, can be used for gasoline 
when connected with an under
ground tank ; for kerosene and 
other oils the pump is connect
ed with tanks in the basement.

S. F. Bowser Company, Limited
66-68 Fraser Ave.
Branch Offices 
In all Centres

Toronto, Canada
Representatives

Everywhere

■hat#
• ....

Test

merlin
1 Mid-Summer1

Repeat Sunset 
Sales mean quick 
turnover and 
steadily increasing 
profits.

proves that Sunset color is FAST under most severe 
conditions. Sunset offers the widest range of beauti
ful colors—is clean—easy to use—sure in results.

Sunset SoapDyes
Dye all fabrics—Cotton, Wool, Silk, Mixed Goods— 
in one dye bath—Heavy Goods as well as light, deli
cate material.

WINDOW CUT-OUT FREE-Size, 28x40 in.-Many striking color.. ^ 
If you have not yet obtained a Sunset Window Cut-Out, and are will
ing to give the window space, write ui at once. Address: NORTH 
AMERICAN DYE CORPORATION, LTD., Toronto, Canada.

Prices and discounts from your jobber. , 
or HAROLD F. RITCHIE* CO., LTD.. |
Toronto, Canada.

22 COLORS—ALL 
FAST.

MHH
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BRITISH 
CONSOLS

Tn Tiry~ 
conCr?îb

—--------------------------Sal»

Cut Bner
; .a .

HtlkPaduje-lSd*Hlhlta

These advertisements are representative of the series we are run 
nmg on “Cut Brier” and “British Consols.

Everybody who smokes Macdonald’s, appreciates its exceptional 
quality, and we have introduced these two lines in 
response to the many requests for the old favorite 
brands in cut form.

S€iling Agents:
Hamilton—Alfred Powia £ Son 
London—D. C. Hannah.
Manitoba, Saskatchewan and Alberta

The W. L. Mackensie and Company, Limited, Winnipeg 
British Columbia—The W. L. Mackenzie and Company, 

Limited, 1314 Standard Bank Bid#.. Vancouver 
Quebec —H. C. Fortier, Montreal.
Nova Scotia— Pyke Bros., Halifax.

New Brunswick- Schofield £ Beer, St.
John.

Kingston—D. Stewart Robertson £ Sons.
Ottawa- D. Stewart Robertson £ Sons.
Toronto- D. S**wart Robertson £ Sons

m

W. C. MACDONALD REGD.
INCORPORATED

MONTREAL
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A Sure
Business* Bringer

Carton’s Custard is a new and 
quick-selling line, widely adver
tised; it is certain of an increasing 
demand.

CUSTARD

sold in tins and cartons of 
handy shape and size.

BRAVO

Sol« Agent»

W. G. Patrick & Co., Ltd
Toronto, ISfontroil 

WinVipil Hilifat

The Norcanner Brand
of “Brisling” Sardines are 
packed in Quarter Dingley 
tins from the finest sum
mer caught Brisling with 
Virgin Olive Oil. You'll 
find the price right and 
the profit good.

Bravo Brand 
Sild Sardines
Another brand of high 
class sardines. In Quar
ter Dingley and Eighth 
Size tins. A real delicacy.

Your Jobber earn auppfy you

NORCANNERS, LIMITED
• STAVANGER, NORWAY

105 Hudson

îèSLT-

Freemar
Custard

Three Good Things the 
Grocer should not miss, 
yet only One Article to 
deal in.
1. —Grimble’s Malt Vinegar

is pure.
2. —Grimble’s Malt Vinegar

keeps in any climate.
3. —Grimble’s Malt Vinegar

gives you a good profit 
and the Customer every 
satisfaction.

REPRESENTATIVES:
WINNIPEG—Mwn H. P. Poooock ft Co. Ltd . Wiooipog. 
MONTREAL k TORONTO—Mwn. M.clur» * L»otWy. Ltd.,
11 St. NickoUr Stroot. Mont reel, sod 12 FrostStmt But, Toro. to. 
VANCOUVER, B.C.—Mr. H. C J.ok», 709 Mra.til. BoUdieg.
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Why iure

is worthy of your best 
recommendation

You needn’t be ashamed or afraid 
to “boost” this fine, satisfying 
“chew.” It will back up your very 

strongest claims, and so 
satisfy that steady repeat 
sales are certain.

Order a trial 
supply now.

Quebec

Rock City Tobacco Co.. Ltd. Winnipeg

BAGS
AND COTTON LINERS

The Highest Prices Paid
for Jute Sugar Bags and Cotton Liners 
—in large or small quantities. Just 
gather them together to-day before you 
forget—and send to us.

Scientific Reclamation of Commercial Waste

PUUAN
6 Maud Street, Toronto

‘Arm&Hammer ’ ’ Brand
—the handy way 

to sell

SallSoda
Put up in cartons of 2^ 

pounds each
Your customers will appreciate this handy 
method of buying this well-known brand of 
Sal Soda just as much as you will appre
ciate the big saving in time over the old 
way of weighing, wrapping and tying.
Ask your wholesaler to send “Arm and 
Hammer” Brand then you’ll be sure of sat
isfaction.

Church & Dwight, Ltd.
Montreal
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ok:
FINALITY IN 
FRUIT SAUCE
as palate pleasure 
and true digestive

Sole Proprietors :-
GEORGE MASON A CO. LTD., LONDON, ENGLAND. 

Sales Agents:
Vancouver Winnipeg St. John’s, Nfld
David Brown P. Manley
1S7 Cordova St. W. 313 Garry Street <t Co.

Halifax N.S.
J.w.

at Co.

QUOTATIONS FOR 
PROPRIETARY ARTICLES

SPACE IN THIS IDEPARTMENT IS $230 

PER INCH EACH INSERTION PER TEAR

JAMS
DOMINION CANNBRS. LTD. 

Hamilton. Ont.
“Aylmer” Pore Jama and JelHee, 

Guaranteed Fresh Fruit and 
Pure euear only.

Screw Vac. Top Ola* Jan. 14 oe.
Strawberry ................................  36 16
Currant, Black.................... ... 6 06
Pear .......................................... 4 40
Peach .......................................... 4 «0
Plum ............................................ 4 30
Apricot........................................ 4 60
Cherry ........................................ 4 16
Gooseberry .................................. 4 60

"AYLMER" PURE ORANGE 
MARMALADE

Par des.
11 as. Glass, Screw Tap, 1

doe. la ease............................ I S6
16 an. Glass, Screw Top. 1

1 doa. to ease........................ • 66
16 os. Glass. TUI. Vaaauaa.

1 doe. to ease........................  • S6
t*a Tto. I das. par ease...... «U
4’« Tto. 11 paOa to arete.

per pad ................................  1 SS
l'a Tin. • paOa to erata. per

•rate.............f........................ 1 *
T'a Tin or Wood. • palls to

crate ........................................  1 14
U'i Tin or Wood, one pail to 

erata. per Ik ........................  0 14

PORK AND BRANS 
"DOMINION BRAND”

Per doa.
Individual Pork and Beans.

Plain. 75e. or with Sauce.
4 doe. to case ....................30 36

la Pork and Beans. Flat.
Plain, 4 doa. to ease.......... 0 3114

le Pork and Beane, Flat.
Teen. Same, 4 doa. to ease 0 36 

la Pork and Beans. Tall.
Plain, 4 doe. to ease---- ,. 0 36

la Port and Bean», Tali,
Tomato or CfcIH Sauce, 4
doe to ease ......................  0 37%

114a (S3 oe). Plain, per doe 1 M
Tmato or CMlt Same..........  1 3114
ta Pork and Beane. Plato.

I doe to the ease..............  1 W
ta Pork and Beans. Tomato 

or ChW Sauce, Tall. I
doe to earn ........................  1 «14

l!4s Tan, Pial», per doe.... I 33
Tomato or Chill Sauce ........ t *6
Family. Plain, 31,76 doa.: Family. 
Tomato Same. 31.36 doe : Family. 
Chill Same. 31.96 doa. The above 
2 dot. to the fgir

CATSUPS—In atom Bottles.
Per doe

14 Pie. Aylmer Quality ........  1 83
it oe, Ayhaer Quality........ I 66

Per ju«
GaHon jure. Aylmer Quality. 31 66

OCEAN BLUE
In Squares and Bags

Sells just as readily at the 
corner Grocery as in the big 
Department Stores—and at 
the same price.

It is praised by all who use 
it. No matter what class of 
trade you cultivate, your 
customers will be glad to 
buy OCEAN BLUE.

Order from your Wholesaler.

HARGREAVES (CANADAfUmlted
The Gray BuUdtnc. 14 and M Wellington St. W„ Toronto

Vin Tonic

Sanator
a genuine Tonic for

Invalids
Known the World over

Send your orders 
direct to

Nap. Morrissette.
18 Cartier Square 

MONTREAL



Holidays Over
Our Salesmen who have been away 
enjoying themselves for the past 
couple of weeks will be out after busi
ness again next Monday, the Ninth of 
August, and will as usual have some
thing to tell you about in connection 
with the Fall Campaign which is now 
fast approaching and promises to be 
quite interesting in many respects.

August 0, 151*20 CANADIAN GROCER JJ; [i 75

Prunes
For Prompt We Offer

Santa Clara 30/40 25s 27^
Santa Clara 40/50 25s 25H
Santa Clara 50/60 25s ll'A
Santa Clara 60/70 25s 20
Santa Clara 70/80 25s 18
Santa Clara 80/90 25s 17
Santa Clara 90/100 25s 16

SEND US AN ORDER

H. P. ECKARDT & CO
WHOLESALE GROCE*S

CHURCH STREET S ESPLANADE TSROHTO
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Chocolate Glacer, Wh. boxes.10-lb. tine, 54 doe. la
SO boxes ta case, per lb.IS-lb. tine, % doe. la

Crystallised Glacer, Mb. bases.(k 10, and 10-lb. Mas have wire
How About This For Profit ? NUT lOUt CHOCOLATE, ETC.GELATINE
A case of 3 dozen Mapleine laid down in your 
town costs #15.30. And this #15.30 investment 
clears you #6.30.
Pretty good, don't you think?

Mapleine
This maple-tasting flavoring Is a real treat for 
maple loving people. Tell customers about the 
good things it holds in store for them and these 
36 bottles will melt from your shelves.

It’s money la year packet to stack 
Mapleine sad display it. Order ef year

tine (S-et
in ease, per box.............

Net Milk Chocolate, 54». 
wrapped. Mb. box. Id boxes
la ease, per box...................

Fruit and Nut or Nut Milk 
Chocolats, lbs., unwrapped, 
6-lb. box, t div. to cake. 14
basse to case, lb. ...............

Net Milk Chocolates, 6s, 
squares, 2» squares So cake, 
peeked I cakes to bos, Î4
boxes to ease, per bos..........

Fruit and Nut Milk Chocolate, 
Mb. cakes, • cakes to bos, 
SI boxes to ease, per lb..... 

Fruit and Nut MOk Chocolate
Slabs, per lb. ................... .

MOk Chocolate, Slaba, with
Assorted Nota, per lb.........

Plata Milk Chocolate Stake.
‘miscellaneous

Maple Buda, fancy, 1 lb., 54
doe. In box. per doe. ..........

Maple Buda, fancy. 54 1
don. In box, per doe. ..... 

Assorted Choecdate, 1 lb., 54
des. In bos, per dox. ..........

Assorted Chocolate. 54 lb.. 1
dot. in box, per doe- ........

Chocolate Ginger, 54 lb.. 1 
dee. la box. per doe.......

Crystallised Ginger, full 54 
lb., 1 doe. In bos, per do*. 

Active Service Chocolate. 54*.

POOD
MAGOR. SON * CO.

Robinson's Patent Barley—
1-lb.

Robinson's Patent Groats

BLUE
Keen’s Oxford, per lb. .......... 6 IT
In eases. It ll-lb. bets, to earn • IT 

NUGGET POLISHES 
Polish. Black. Tan, Toney Bed.

Derk Brown, White Dree
ing, each ...............................Il K

Dos.
White Cleaner (liquid) ..........H dd
Card Outfits — Black, Tan, 

Toney Bed, Dark Brown ..4M 
Metal Outfits — Black, Tan, 

Toney Bed. Dark Brown... 6 4# 
IMPERIAL TOBACCO CO. OP 

CANADA. LIMITED
Black Watch. 10s. lb.............
Bote. 12s ................................
Currency, II» .........................
Stag Bar, Os, boxes, 6 lb....
Pay Roll, thick bars .............
Pay Roll, plugs. Ids, 4-lb. 54

eaddfce ............... ................ 1 Id
Shamrock, 0a. 54 cade.. II

lb»., 54 eada.. 6 tbs....... ...  1 Id
Great West Pouches, 6 

boxes, 54 and 1-lb.
boxes .................................... IN

Forest and Stream, tins, 9s,
2-lb. cartons ....................... 1 dd

Forest and Stream. 34 a. 54s.
and 1-lb. tins....................... 1 dd

Master Workman, 2 lbs...........  1 2d
Master Workmen, 4 lbs.........  1 26
Derby, da. 4-lb. boxes............ 1 dd
Old Virginia, 16» .................  1 T6
Old Kentucky (bars), da.

boxes. 6 Ibe........................... 1 id
THE COWAN CO, LTD, 

Sterling Bee* Toronto, Ont. 
COCOA AND CHOCOLATE 

COCOA
Perfection Cocoa, As., 1 and I

doe. In box, per doe............. 64 If
Perfection.
I»,, f.|.| tunJr Cl IBUIIOD, __^   ------------- _ _
Perfection. Ids ebe. dee.........  1 16
Perfection. 6-lb. tine, per Ik 6 41 
Empire Breakfast Cocoa. 54- 

lb. Sara. 1 and 2 des. In bee
dos. ...................................... • dd

Soluble Cocoa Mixture (swuet-

F. E. Robson A Co., 25 Front St Eut, Toronto 
Mason A Hickey Box 2949 - Winnipeg

61 Id

BONNE SANTÉ
THE NEW SELF-RISING 

FLOUR
lunch

For Making
All Kinds ol Cakes, Pies, 

Croquettes, etc.

Finest Package as the Market

Bonne Sente Products Ltd.

Tthmaph Chocolate. 34». 4-M

ew. per bee ...........  ........
Chocolate Cent Stiebe, 34 er.

boxes, 66 gr.
2d—le Milk Chocolate Sticks.AGENTS WANTED

da LINES
FUbart Nut Ban, 24 In bee,

•e td
Nut Euro. Id In bos.tins, dos.

S&M Ginger Bara, 24 In bos. dd

The Cream of Chocolates Fruit Ban. 14
In ease, par bee

Hand Dipped, Coated with light and milk coating
Packed in attractive 5 lb. bones Victory Beta. 24 In box,

lb. .......................................... t 66
UNSWEETENED CHOCOLATE 

Supreme Chocolate, 12-lb,
bourn, par tb..........................  d «T

Suoreme <*ioeolste. Ida Blue.
2 dee. In box. per bee......... 2 66

Perfection Chocolate. Ida else,
t doe. In box. per box.... 1 46

SWEET CHOCOLATE

TURKISH DELIGHT S.AM. Brand 24 In
box. idThe moat delicious European Confections Milk Chocolate Bare. 24

Packed ht wooden 10 ib. boxes
WRITE US PGR PRICES Royal MUk Cake». 24 In bee,

Id bosse in ease, per bos

Dominion Sales Company Cream Ban, Id In boa,

229 Notre Damn Street West
of bars.0br4fs0b.- lerlo Chocolate. 34a. S-lb.Samuels, Carney 

Halifax, N.S
L E Whittaker

Faa, N.S. St. John, N.B. Diamond Chocolate. 34a. d andRellam 12-lb. boxes, 144 Rw. In aw 6 66St. John's, its, On Diamond Chocolat», le, d and
12-lb. boxes, 144 Ibe. In ease 6 66

Diamond Crown Chocolate, 26
cakes In box W. E. KELLOGG CEREAL CO.CHOCOLATE CONFECTIONS Bettis Crash. Mieh.

iso. per tb.

All foreign and domestic 
fruits, also fresh Georgian 
Bay trout.

MUk Medallions. Mb.
Kellogg's Toasted Cora Flaks» 4 16

Kellogg's ShreddedCoffee Drupe, 6-1 Kellogg'. Shredded
Chocolate Tulips, Mb. beeen

Ketkes's Krumbled Bran
Milk Croquettes, S-lb.

BBODIE A HABVIES, LTD.No. 1 Milk Wafer». 6-lb. boxes.
14 Bleary St. Montre»In earn, per lb.

14 box.
Do.. «

LEMON BROS.
fEN SOUND - - ONTARIO

in ew. per
Neu 1 Vanilla Wafers.

De.. I As.

iron Wafers, S-lb.
154 i es

s si
 st ses

 es
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Pink Meats
OUR FIRST CAR CELEBRATED

Arizona Pink Meat 
Cantaloupes

WILL ARRIVE THIS WEEK

ALSO HEAVY ARRIVALS

California Pears, Grapes, 
Peaches and Plums

Georgia Elberta Peaches
Large Red Eating Apples

White & Co., Ltd.
TORONTO

CALIFORNIA FRUITS
Peaches Plums Apricots

Canteloupes Cherries 
Now arriving freely—Include some in 

your next order.

WATERMELONS
Fresh cars every week—Large average.

NEW POTATOES
Very fine quality and prices right.

NEW VERDELLI LEMONS
The good keepers for summer use— 

Order some to-day—Prices will be higher.

The House of Quality

Hugh Walker & Son
Guelph E»tablith*d 1861 Ontario

The shortest route 
to YOUR order pad

Pmt Gold Dust pttchoget 
where your customers com 
see therm*

Gold Dust on your shelves in 
plain sight means Gold Dust 
on your order pad. Canadian 
women, after reading our ad
vertising, need only see it to 
buy it.

Stocking this Canadian prod- 
- uct means good profits for you 

and a rapid turnover from re
peat sales.

GHQ5"FAlRBANK25H™n
LIMITED

MONTREAL
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HOLBROOKS
Imported

WORCESTERSHIRE
SAUCE

H0t»-U0

A display of HOL
BROOKS Imported 
WORCESTERSHIRE 
SAUCE on your coun
ter will be a reminder 
to your customers— 
and profit for you. Rec
ommended as a tasty 
sauce for meats, etc.

Try it!

Holbrooks, Ltd.
Toronto and Vancouver
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Rates For Classified Advertising
Advertisements under this heading So per word for lint insertion; 2e for each sub

sequent insertion.
Where answers come to Box number in our care to be forwarded 6 cents per inser

tion muet he added to cover postage, etc.
Contractions count as one word, but live ligures (as $1,000) are allowed as one word.
Cash remittance to cover cost muet accompany all advertisement*. In no case can 

this rule he overlooked. Advertisements received without remittances cannot be acknow
ledged.

WANTED FOR SALE

COLLECTIONS
A/rANurAOTtnuna. whol •tvs __ - - -- --- AND*

to a l i by eelns Nagle One-Per-Oot-DiafV 
Dont »ay 10% or If* on 

eon have collected at 1*1 Investigate this 
tee*. Thoroughly reliable. Established IMS. 
tor «apply of 1* Drafts to-day. Negle 1 
tile Agency, La Prairie. (Montreal). Qua

It Is » Fact
that store* ere have A met tiled are 
showing greatly Increased sales and 
trowing popularity.

Arnett Service arrangea your store 
to make the most sales with the 
toast trouble. The Silent Salesman 
has time for all your customers.

Write for illustrated catalog and 
details of Arnett Expert Service.

Thomas Lewie Arnett
Sourie, Mou.

YOUR

proper rmputhinc to peedoee In* toe eppeer-
cdditlonal «piece ere required

PICK.E MIXTURE

SALK—GENERAL STORE IN COUNTRY
Old-established business. No oompeti-vi Merge.

Turnover 86 to 40 thoueond. True* on
Average 76 to 166

Good country trade. Advancing age veasnn toe
Box 100, Canadian Grocer. IS* Universitycelling.

Avenue, Toronto, Ont.
Cuigury. Alta.

Hollte. NA

St. Jehu. NA
Victoria, B.C.

BRADSTREET’S
Offices ThrsugbcuI tM CtrttaaA Wccid

TJTEAD CLERK IN CHARGE OF LARGE GRO- 
11 eery store desires change. Position wanted 
where chance of advancement can be earned. Am 
keen buyer, salesman, and specialise in adver
tisement writing. Age 88. Single, tiest refer
ences. Apply Box 202, Canadian Grocer, Toronto.

pLERK WANTED—YOUNG MAN 14 TO 17 
V'" years old, general store, no draying, experience 
not necessary. Apply stating salary expected less 
board. Ralph D. Munro, Auburn, Ont.

A GBNCY—LARGE EXPORTERS, HIGH CLASS 
table delicacies, require energetic representa

tive with first-class credentials for Canada. Lib
eral commission. Write Box "A.I.P.,** e/o Davies 
Co., 28 Finch Lane, E.C. 8, London, Eng.

ltd ANY opportunities 
A ** are offered through 
the advertising columns of
CANADIAN GROCER.
Every week some original 
ideas arc contained in the 
advertisements that may 
open the way to you for 

bigger profits.

Read them over

VON SALE—GENERAL BUSINESS WITH POST 
1 Office. Mostly groceries. Exceptional oppor
tunities. Simeoe County. Apply Box 210, Cana
dian Groeer, Toronto.

Reputation pained by Song years of 
vigorous, conscientious and successful work.
C.A. B. Brown

TORONTO

IN MAKING PICKLES
Instead of using epic*, better mutts sre ob
tained by using

PARKE'S PICKLE MIXTURE

PARKE * PARKE, LIMITED
St 6 Mate ft*, Hi i ig»,II. Out

RID-OF-RAT8
If pet, P*It up* MUl 

Money-Beak t

R1D-OF-RATS
Warm Weather Is tha Breeding 

Time for Rata

M.Y.s&sssaaap
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Suggestions
for Campers* Trade

It is not always convenient for campers to obtain 
a regular supply of fresh meat—nor have they the 
facilities for keeping it. That is why

Swift’s PH remium
am

4/

meets so many holiday requirements. It keeps well 
where fresh meat is impracticable, and provides a 
variety of delightful meals in handy form.
The most profitable way for you to handle hams is 
to sell them whole—this is also the most economical 
way for consumers to buy them—for they can bake 
the butt, boil the shank, and broil or fry the centre 
slices—without waste to them or you.
Make a prominent display of Swift’s Premium Ham 
during the holiday season—it will pay you.

Order from our Salesman or Direct

Swift Canadian Co.
Limited

Toronto Winnipeg Edmonton

V
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80 Years 
Baking 
Better 
Biscuits !

Still Going 
Strong!

IT isn’t many years back that a customer walked into a store and laconically 
asked for “a pound of pilot biscuits,” and went away quite satisfied with 

the purchase.
And, truth to tell, “pilot biscuits” were pretty much alike in quality those days, 
differing only in size and thickness.
But the day eventually came when

HAMILTON’S
ZEPHYR PILOT BISCUITS
were perfected as they now are. Here’s a pilot that’s different—better. Made 
with best creamery butter, thinner, flaky, more crispy and golden brown in 
color. Zephyr is the most palate-pleasing pilot of them all. Sales are growing 
nicely.

If you arc looking for a real pilot hieeuit for your trade—ju*t write u*.

C. J. HAMILTON & SONS
Baking Biscuits since 1840 PICXOU, N.S.


