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The information provided in this report was prepared by Peat Marwick Consulting
Group for the Department of External Affairs. As such, the analysis and

conclusions in this report are those of Peat Marwick and not of the Department of
External Affairs.

Peat Marwick Consulting Group and the Department of External Affairs advise that
this report should not be relied upon as the sole representation of the future
prospects of any opportunities that are pursued. Each company must rely upon its
own inspection and investigation in order to satisfy itself as to the extent of the
opportunity and the credentials of the buyer. Nevertheless, the Department of
External Affairs is prepared to offer individual counselling and advice to companies

wishing to pursue opportunities arising out of either these studies or other market
development opportunities.







EXECUTIVE SUMMARY

This report addresses one of approximately 80 sectors reviewed as part of a broadly-based study
commissioned by the U.S. Trade, Tourism and Investment Development Bureau of the Department
of External Affairs. The objective of this study is to provide a preliminary indication of potential
opportunities for the expansion of Canadian exports into the United States. The findings in each
report are based on an analysis of U.S. trade statistics and a limited survey of U.S. importers and
trade associations from a broad cross-section of the U.S. industry.

The purpose of each report is to assist Canadian companies in identifying potential export
opportunities that may justify further investigation. While the reports do not provide analyses of
Canadian export industries or their international competitiveness, they do provide other kinds of
information that should be useful. For example, each report provides information on individual
companies that have indicated an interest in new sources of supply, some of which are quite
specific. Information on U.S. import market size and shares and on industry publications and
trade fairs that the companies surveyed felt were most useful is also provided. As such, individual
reports in the series should be of particular interest to small and medium-sized Canadian companies
that either are not yet exporting or that would like to increase their level of exports to the United
States.

Musical instruments is one of the sectors examined during the study. A survey of U.S. importers
of musical instruments was conducted to determine the effects of the devaluation of the U.S. dollar
on imports from major developed countries and potential opportunities for Canadian manufacturers
to replace these imports. The results of this survey are considered quite significant, with 93% of
respondents reporting that the dollar’s decline had indeed resulted in higher costs of imports.
Nearly three-quarters of those interviewed had not previously tried Canadian sources.
Approximately 73% of these importers were interested in learning more about Canadian suppliers
as potential alternate sources of supply for increasingly expensive imports. Importers who had
previously used Canadian suppliers were very satisfied with the relationship. A large number
expect to increase imports from Canada upon implementation of the
Canada-U.S. Free Trade Agreement.

While the realignment of international currencies is making U.S. importers look for alternative
sources of supply, the extent to which their requirements can be met from Canada is obviously




dependent on Canadian production and competitive capabilities. Production of musical instruments
in Canada is carried out by relatively small production companies (by international standards) that
mainly produce specialized and/or custom-made products of high quality. In contrast, production
of musical instruments in Japan and certain other Asian countries is primarily devoted to high
volume, non-customized product lines which benefit from large economies of scale and, in some
cases, significantly lower wage rates than those in North America. U.S. imports from Asian
countries have grown rapidly over the last several years and it is expected that even with the lower
U.S. dollar, these imports will continue to grow but at a somewhat reduced rate.

U.S. importers interviewed indicated a preference for receiving initial product and company
information through brochures or industry publications. In making their purchase decision,
however, U.S. importers are likely to use information from a number of sources including trade
fairs, manufacturers and recommendations from personal contacts.

I - STUDY OBJECTIVES

This report is one of a series covering approximately 80 manufacturing sectors commissioned by
the U.S. Trade, Tourism and Investment Development Bureau of the Department of External
Affairs and written by Peat Marwick. The series is designed to provide a preliminary indication of
Canadian export opportunities in the United States that may now exist as a result of the rising cost
of offshore imports. The information provided about the nature and size of the U.S. import
market, as well as leads and marketing intelligence, should help Canadian companies to determine
whether further investigation of opportunities is justified and, if so, to begin such followup. The
reports are likely to be of particular interest to small and medium-sized Canadian companies that
either are not exporting or would like to increase their exports to the United States.

Each sector report identifies the major products imported into the United States from developed
countries, explores the effect that the devaluation of the U.S. dollar has had on the price of these
imports and indicates which of these products might provide Canadian suppliers with increased
export opportunities in the United States. The U.S. Department of Commerce's segmentation of
statistics, upon which the review of U.S. imports is based, does not always correspond to the
traditional definitions of product sectors in Canada. In a few reports, therefore, there are some
differences between the products discussed in the report and those commonly included within that
sector. Definitions of what products are covered in each report are, however, provided in all cases
so that such differences can be identified and taken into account.

The report also identifies some initial export leads for Canadian manufacturers, lists trade fairs and
industry publications favoured by U.S. importers, examines the U.S. importers' perceptions of the
impact of the Free Trade Agreement between Canada and the United States on their purchases of
Canadian products and provides the relevant tariff tables outlining the implementation stages of the
Free Trade Agreement. Analysis of Canadian export industries or international competitiveness
was outside the scope of these reports. For specific information on export marketing of their
product, Canadian companies are invited to contact the U.S. Trade, Tourism, and Investment
Development Bureau or the appropriate Canadian Trade Commissioner in the United States
(addresses in final appendix).






IIl - U.S. IMPORTS OF MUSICAL INSTRUMENTS

This chapter provides information on recent levels and trends of U.S. imports, and a summary of
short-term prospects for this sector. Where there are differences in sector definitions between
these sources, or between them and definitions generally used in Canada, such differences are
noted, along with any known implications. In order to improve the usefulness of the information,
a definition of which products within the sector are being reported on and how they were selected
is also provided.

SECTOR DEFINITION

The products discussed in this report were selected on the basis of the customs value of
U.S. imports from Japan, Europe and Canada, as reported by the U.S. Department of Commerce
(USDOC). The sector definitions used by USDOC effectively defined the products available for
inclusion in this report. The selection of products was achieved by first screening all the USDOC
broad product groupings, as expressed in 4-digit codes (e.g., musical instruments, nspf*
[Schedule A 898.2]). Where combined imports from Japan, Europe and Canada were significant,
the list of products was further refined at the more detailed and specific 7-digit level (e.g.,
electronic musical instruments other than fretted, stringed or organs [Schedule A 8982560]).

Appendix 3 displays 1987 U.S. imports of all 7-digit products or product groups belonging to the
4-digit categories selected for the musical instruments report. The initial selection of products or
product groups was based on a minimum of $80 million (U.S.) of 1986 imports into the United
States from Japan, Western Europe and Canada. Following consultation with industry and
government officials with expertise in the musical instruments sector, other products and product
groups which did not meet the above criteria were included where there appeared to be significant
commercial interest. Some products and product groups were deleted because there was
insufficient commercial interest. Further details on this selection process are provided in Chapter
V, Background. Due to refinements of sector definitions and other adjustments, there may be
some differences between figures in this report and those in the Overview report published in June
1988. In such cases, the numbers in this report take precedence.

*  not specifically provided for

On the basis of the above process, the following products and product groups were selected to be
the subject of this report:

. Electronic musical instruments (other than fretted stringed or organs)
nspf (Schedule A 8982560).

U.S. IMPORTS 1982-87

A breakdown of 1987 imports of selected musical instruments by country is presented in Appendix
4. Japan completely dominates the U.S. import market with 94% of the total in 1987.

Total imports of the products in this group were nearly $368 million (U.S.) in 1987, up more than
55% from the 1986 level (see Chart 1, following). Over the period 1982 through 1987,
U.S. imports of products in this group have grown at an average annual rate of 57%. Japan has
accounted for more than 95% of the growth in U.S. imports since 1982. The share held by
European countries peaked at 12.1% in 1984 but had declined to 1.8% by 1987. Italy, W"est
Germany and the United Kingdom together represented 98% of European exports to the United
States in 1987. Although Canadian shipments to the United States were up by 23% in 1987, they
were still less than one-tenth of 1% of total U.S. imports.







In 1987, exports increased 60% with a concomitant increase in total industry shipments of 1% in
1987 for U.S. manufacturers. This improvement in exports is attributed to the devaluation of the
U.S. dollar. In real terms, however, U.S. industry shipments declined roughly 2%.

Imports of all musical instruments have £rown at an average annual rate of 29.8% for the period
1984 through 1987 and are forecasted to increase by 20% in 1988. This slower rate of growth of
imports is attributed to the weaker U.S. dollar and more moderate growth in disposable incomes in
the United States, according to the USDOC. Japan and South Korea dominate the import market
with about 80% of shipments to the United States.

Over the longer term, the USDOC expects domestic shipments of musical instruments to grow at
less than one percent in constant dollar terms through 1992. A projected decline in the 18-34 age
group, the principal purchasers of musical instruments, coupled by increased competition from
sports and other leisure industries will constrain long-term industry growth. The USDOC expects

fierce competition among domestic manufacturers as they struggle to retain market share in the face
of continued growth in imports.

This chapter has provided a definition of the products included within the scope of this report, the
criteria used for their selection and a summary of U.S. imports of those products for 1982-87.
Where available, a short-term outlook for the corresponding U.S. industry has also been provided.
As this report is intended only to provide a sectoral overview and an indication of the opportunities
that may exist for increased Canadian exports, individual readers are strongly encouraged to
conduct more in-depth research on any potential opportunities identified.

Users of this report who are interested in undertaking further research into
specific markets are also encouraged to contact any of the Canadian Government
Trade Development offices listed in the final Appendix to this report to determine
what assistance may be available to them.

10.

IV - MARKET STUDY
SURVEY OF U.S. IMPORTERS

The U.S. importers of musical instruments interviewed were selected from a variety of sources
including the report provided by the Journal of Commerce Piers Port Import/Export Reporting
Service. This report contained three months' of 1987 shipping data and ranked importers fr-om
major developed countries by volume of imports. This list was supplemented by ir.lfc?rmatlon
provided by External Affairs' posts in the United States and by lists from trade associations and

numerous industry publications.

As noted earlier, this series of reports on Canadian export opportunities in the United States covers
approximately 80 product sectors. When the final reports are completed, over 4,000 interviews
will have been carried out with U.S. companies. The number of interviews conducted for each
sector varies from 30 to over 100 and is dependent on the level of concentration in the industry and
the diversity of products within each sector. For this report on musical instruments, 50

questionnaires were completed.

Interview Results

For the 50 respondents interviewed, Table 1, below, illustrates the major products imported.

Table 1
Number of Respondents

Product Reporting Product as Major Import

i 14
Guitars >
Piano Parts ‘ ) ;
Musical Instrument Accessories, nes .
Percussion Instruments 2
Pianos, nes g

Musical Instruments, nes

As the table indicates, guitars are the most commonly sought product. Piano parts, percussion
instruments and musical instrument accessories follow.

*  not elsewhere specified

it







. St. Louis Music Supply would like to hear from suppliers of
electric guitars and violin cases.

. Peter D. Goetz and Associates is actively searching for
suppliers of used, quality brand name grand pianos.

. Getzen Co. Inc. is looking for suppliers of coinings.

. SBK Entertainment World is interested in sources of supply for
recording studio equipment and synthesizers.

. Rotenburg Pianos is looking for suppliers of brand name grand
pianos.

More information on these companies is found in Appendix 1, and a listing of U.S. importers who

are interested in Canadian sources of supply of musical instruments in general is found in
Appendix 2.

Those importers showing a lack of interest in investigating Canadian supply capabilities cited the
following reasons:

- Canada does not supply the product;
- already aware of Canadian suppliers;
- use parent company;

- Canadian prices are too high.

When asked about preferred sources of information regarding Canadian companies, 93% indicated
that they would like to learn about Canadian suppliers through brochures. Forty-four percent said
that industry publications were sources, and 34% mentioned trade fairs and direct contact by the
supplier as also suitable. While secondary sources, including brochures and industry publications,
were considered important means of receiving initial information, more personal sources are key to
making a sale. Those interviewed indicated that information from trade fairs, direct contact with

the manufacturer and recommendations from personal contacts were most likely to influence the
purchase decision.

As trade fairs and industry publications are factors which are taken into consideration when making
purchasing decisions, any Canadian firm wishing to pursue opportunities might consider using

14.

these marketing tools to promote their products. When asked about frequently attended trade fairs,
nine of those interviewed mentioned the National Association of Music Merchants (NAMM) show
in Frankfurt, West Germany. Five respondents participated in this show while an additional four
attended. Trade publications read include Musical Merchandise Review (6 mentions), Music Trade
(5 mentions), Upbeat Magazine (4 mentions) and Guitar Players (3 mentions).

With respect to the Free Trade Agreement, 39% felt that its implementation will lead them to
increase their purchases of musical instruments from Canada. Nearly 42% felt the Agreement
would have no impact on their purchasing policies, while the remaining 19% were unsure of its
effect. With almost four in ten importers expecting to increase purchases from Canada, it is
apparent that the Free Trade Agreement provides potential for increased Canadian exports to the
United States.

SURVEY OF U.S. ASSOCIATIONS

A U.S. industry association was contacted in order to supplement information provided by
individual importers and to provide an industry perspective on trade in the musical instruments
industry. The industry association contacted and its mandate is as follows:

. The National Council of Music Importers and Equrters (NCMIE)
mandate is to represent the interests of U.S. importers and
wholesalers of musical instruments. Activities include monitoring
and reporting on new legislation and trends affecting its members.

The association was interviewed to provide the following information:

- market trends for the musical instruments industry;

- the effect of the devaluation of the U.S.. dollar on trade in the
musical instruments industry in the United States;

- major industry trade fairs;
- major industry publications;

- the potential effect of Free Trade on Canada-U.S. trade in
musical instruments;

- their opinion on the strengths and weaknesses of the
Canadian musical instruments industry.

15.







United States. The increased value of developed country currencies against North American
currencies should increase the opportunities for Canadian manufacturers and service suppliers to

sell into the United States, and likewise for U.S. manufacturers and service industries to sell into
Canada.

STUDY APPROACH

The overall study approach for analyzing the opportunities for Canadian suppliers to replace
European and Japanese imports into the United States, started at a fairly high level of product
aggregation for all U.S. imports. Through the application of selection criteria, the focus of the
analysis was progressively narrowed to those opportunities at the lowest available level of product
disaggregation that would most likely result in increased Canadian exports into the U.S. market.
The progression also involved moving from the identification of such opportunities, using
statistical analysis, to substantiating the opportunities through interviews with representatives of
U.S. purchasers of imports from developed countries.

In determining export opportunities for Canadian suppliers, U.S. import statistics were assembled
for the years 1981 through to 1985. A five-year time period was chosen in order to distinguish
between "established" import markets and "temporary” import markets. Where imports of
European and Japanese goods into the United States have had sustained volumes over a period of
several years, it is less likely that these imports represent a short-term phenomenon or that
U.S. purchasers would be able to quickly change their sourcing to domestic suppliers. For the
initial screening, U.S. Schedule A import statistics were compiled at the 4-digit level.

All U.S. imports (at the 4-digit level) from developed countries with import values exceeding one
million U.S. dollars were identified for the selected years and placed in descending order of value.
From this list, the U.S. Trade, Tourism and Investment Development Bureau initially chose 26 for
further analysis. Each commodity was broken down into a finer level of classification, the 7-digit
level, and an investigation made to determine whether there existed any Canadian firms that
produced similar products and could pursue the opportunities which may be uncovered. The
expansion of the Schedule A codes from the 4-digit level to the 7-digit level was fairly
straightforward, and a listing of these commodities and their import customs value was prepared
for 1986. The Canadian firms were identified by accessing the Department of External Affairs'
WIN database. This computerized database, accessible at all major posts abroad, contains
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information on Canadian manufacturers and the products they produce. It should be noted that
although the WIN database is not yet complete, it is sufficiently advanced for the purposes of this
study.

From this list, those products or product groupings having combined Japanese, European and
Canadian imports of over $80 million (U.S.) in 1986 were identified for further analysis.
Following consultation with industry and government officials with expertise in each sector, other
products and product groups which did not meet the above criteria were added to the sector where
there appeared to be significant commercial interest to have them included. Some products and
product groups were deleted because there was insufficient commercial interest in them.

The next stage in the analysis was to identify major U.S. importers of the commodities selected, to
develop a questionnaire, and to interview the importers. A questionnaire was designed to

determine, for each company contacted:

. What were the major products being imported?

. What were the countries of origin of these imports? What was their
level of satisfaction with each of their suppliers?

. Why were domestic products not used?

. What effect did the devaluation of the U.S. dollar have on the price
of the imports?

. Were Canadian sources ever used? If so, were they satisfied with
Canadian suppliers?

. Would the company be interested in knowing more about Canadian
sources of supply?

. How would they like to receive information from Canadian
suppliers? What information sources do they use to make
purchasing decisions?

. Are there any seasonal patterns in purchasing?
. Do the companies face barriers to sourcing from Canada?

. Will the Free Trade Agreement between Canada and the United
States affect their purchasing policy?

19.




Telephone interviews were conducted with major importers and when requested, questionnaires

i The results of all these steps were summarized in a draft report for each sector and submitted for
were mailed out.

review to an industry expert, the relevant Canadian industry association(s) and the ISTC official

. . : e . ible for the sector.
It was recognized that there were a variety of reasons why, in certain situations, the rise in price of e

imported goods would not translate into significant opportunities for Canadians to export into the
U.S. market. These included:

. Other attributes of the commodity outweigh considerations of price,
i.e., quality, design, etc.;

. The commodity is an input into a final product and the value of the
input relative to the final product is minimal;

. A long-term supply relationship has been established between the
U.S. purchaser and current exporters whereby the U.S. customer
relies on the exporter's proven ability to respond quickly to needed

changes;
. The U.S. purchaser is a captive customer of the parent company;
. The U.S. purchaser is restricted by licence from buying other

suppliers' goods;

. Domestic sourcing is a viable option;

. The imported commodity is a luxury good with relatively
non-price-sensitive demand.

Therefore, the questionnaire was also designed to determine the extent to which these and other
factors may restrict the opportunities identified by the statistical analysis.

Following the importer survey, U.S. associations representing the industry were interviewed to
obtain information on a sector basis. These associations provided information on:

. The market trends for the industry;

. The effect of the devaluation of the U.S. dollar on the industry;

. The potential effect of Free Trade on Canada-U.S. trade for the
industry;

. Their opinion of the strengths and weaknesses of the Canadian
industry.

21.
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Name: Baldwin Piano & Organ

Address: 422 Ward Corner Road
Loveland, OH 45140
U.S.A.

Contact: Mr. Kevin Caines, Purchasing Manager
Telephone:  513-576-4500

Imports portable keyboards and grand pianos from Italy, Japan and South Korea.

Obtains information from industry publications and its dealer network to aid in purchasing
decisions.

Places purchase orders in January, July and October.

Has never tried Canadian sources.

Prefers to be contacted by the Canadian firm via trade fairs and industry publications.
Participates in "National Association of Music Merchants" fair.

Reads Musical Merchandise Review and Music Trade Journal.

Actively seeking sources of supply for portable keyboards.

24.
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Name: Baldwin Piano & Organ (Treber Music Co.)
Address: 2265 El Camino Rial
Palo Alto, CA 94307
U.S.A.
Contact: Ms. Marilyn Treber, Owner
Telephone:  415-329-1020

Imports pianos and organs from Japan and South Korea.

Not satisifed with present suppliers due to differences in attitudes and ethics.

Obtains information from distributors and manufacturers to aid in purchasing decisions.
Price is a significant consideration in the decision to import.

Has never tried Canadian sources.

Prefers to be contacted via brochures, trade fairs and industry publications.

Attends the "National American Music Merchants" trade fair.

Reads Music Trade Journal and Upbeat Magazine.

Actively seeking sources of supply for pianos and organs.

25.







Name: Chesbro Music
Address: P.O. Box 2009
Idaho Falls, ID 83403-2009

U.S.A.
Contact: Ms. Lynn Cook, Import Controller
Telephone:  208-522-8691
Fax: 208-522-8712

Import drums, guitars, compact effects and cymbals from Japan, South Korea, Canada,
Taiwan and West Germany.

Obtains information from manufacturers and recommendations from personal contacts to
aid in purchasing decisions.

Has been very satisfied with Canadian sources.
Has no preference as to the method of receiving information about the Canadian firm.
Participates in the "National American Music Merchants" fair.

Reads Musical Merchandise Review, Modern Drummer, Upbeat Magazine and Downbeat
Magarzine.

Actively seeking sources of supply for guitars and drums.

28.

Name: Entertainment Music Marketing
Address: 770 - 12 Grand Blvd.
Deer Park, NY 11729

U.S.A.
Contact: Mr. Joseph Salzman, President
Telephone:  516-243-0600
Telex: 1003697

Imports string and electronic instruments from West Germany, Japan, South Korea and
Taiwan.

Trade fairs and past experiences aid in purchasing decisions.
Has never tried Canadian sources.

Prefers to be contacted by the Canadian firm via brochures, trade fairs, direct personal
contact and/or to visit the Canadian company and its facilities.

Attends the "International Musical Instrument" trade fair.

Actively seeking sources of supply for fretted instruments (guitars) and amplifiers for
guitars.
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Name: Forty Eighth Custom Guitars

Address: 170 West Forty Eighth
New York, NY 10036
U.S.A.
Contact: Mr. Don Jimenez, Order Manager
Telephone:  212-764-1364
Fax: 212-302-7063

Imports guitars and accessories from Japan and Canada.
Information provided in industry publications aid in purchasing decisions.
Has been satisfied with Canadian sources.

Prefers to be contacted by the Canadian company via brochures, industry publications,
catalogues and/or direct personal contact.

Reads Purchasing.

Actively seeking sources of supply for accessories.

30.

Name: Getzen Company Incorporated
Address: P.O. Box 440
Elkhorn, WI 53121

U.S.A.
Contact: Mr. Larry Seaver, Purchasing Manager
Telephone:  414-723-4221
Telex: 260104

Imports tubas from West Germany.
Distributors aid in purchasing decisions.
Has never tried Canadian sources.

Prefers to be contacted by the Canadian firm via a manufacturer's representative, a
distributor, brochures and/or to visit the Canadian company and its facilities.

Actively seeking sources of supply for coinings.
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Name: Nikon Incorporated

Address: 623 Stewart Avenue
Garden City, NY 11530
U.S.A.
Contact: Mr. Hank Quist, Service Manager
Telephone:  516-222-0233
Fax: 516-222-2823

Not presently importing any products.
Has never tried Canadian sources.

Prefers to be contacted by the Canadian firm via a manufacturer's representative,
brochures and/or industry publications.

Reads Innovations.

Actively seeking sources of supply for electronic pianos and guitars.

34.

Name: Panasonic
Address: 1 Panasonic Way
Secaucus, NJ 07094
U.S.A.
Contact: Mr. Mark Knox, Import Manager
Telephone:  201-348-7814
Fax: 201-392-4869

Imports electronic and digital keyboards from Japan (parent company is in Japan).

Obtains information from distributors and personal contacts to aid in purchasing
decisions.

Has never tried Canadian sources.
Prefers brochures from the Canadian company.

Actively seeking sources of supply for cabinetry for components.
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Name: SBK Entertainment World

Address: 1290 Avenue of the Americas
New York, NY 10104
U.S.A.

Contact: Mr. Michael Halatyn, Manager of Professional Servi
Telephone: 2132652600 ¥ ervices

Not presently importing any products.
Has never tried Canadian sources.
Prefers to receive brochures from the Canadian firm.

Actively seeking sources of supply for recording studio equipment and synthesizers.

38.

Name: Select Snare Drums
Address: P.O. Box 511
Watsonville, CA 95077
U.S.A.
Contact: Ms. Sharon Gross, Purchasing Manager
Telephone: ~ 408-728-2299

Imports screws from Japan.

Obtains information from distributors and the Thomas Register to aid in purchasing
decisions.

Has never tried Canadian sources.

Prefers to receive information about the Canadian firm via brochures, trade fairs, industry
publications and/or to visit the Canadian company and its facilities.

Participates in the "National American Music Merchants" trade fair.
Reads Business Week.

Actively seeking sources of supply for die castings, fasteners and screws.
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Contact:
Title:
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Title:
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Title:
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Telex/Fax:

U.S. IMPORTERS SURVEYED

Alex Musical Instruments
Incorporated

164 West 48th Street
New York, NY 10036
Mr. Sergio Gaffan
General Manager
212-819-0070

Baldwin Piano & Organ
422 Ward Corner Road
Loveland, OH 45140
Mr. Kevin Caines
Purchasing Manager
513-576-4500

Baldwin Piano & Organ
2265 El Camino Rial
Palo Alto, CA 94307
Ms. Marilyn Treber
Owner

415-329-1020

Casio

570 Mount Pleasant Avenue
Dorber, NJ 07801

Ms. Kimberly Reilly
Import Manager
201-361-5400
201-361-3819 (Fax)

C. Bruno

1400 Old Winsor
Bloomfield, CT 06002
Ms. Jan Lopatosky
Purchasing Manager
203-243-8353
203-242-5016 (Fax)

C.Bruno

3446 East Commerce
San Antonio, TX 78219
Mr. Noel Guerra

Import Manager
512-226-6353
512-225-6032 (Fax)
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Contact:
Title:

Telephone:

Telex/Fax:
Company:
Address:

Contact:
Title:

Telephone:

Telex/Fax:
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Telex/Fax:
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Company:
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Contact:
Title:

Telephone:

Telex/Fax:

Company:
Address:

Contact:
Title:

Telephone:

Telex/Fax:

C.F. Martin

510 Sycamore Street
Nazareth, PA 18064
Ms. Sandra Applegate
Purchasing Manager
215-759-2837
215-759-5757 (Fax)

Chandler Industry

590 - 19th Street

San Francisco, CA 94107
Mr. Paul Chandler
President

415-626-1742
415-626-0671 (Fax)

Chesbro Music

P.O. Box 2009

Idaho Falls, ID 83403-2009
Ms. Lynn Cook

Import Controller
208-522-8691
208-522-8712 (Fax)

Davitt & Hanser Music
Company

415 Greenwell Avenue
Cincinnati, OH 45238

Mr. Gary Hanser

Buyer

513-451-5000
513-451-3618 (Fax)
4992614 DAVITTH (Telex)

Entertainment Music
Marketing

770 - 12 Grand Blvd
Deer Park, NY 11729
Mr. Joseph Salzman
President
516-243-0600
1003697 (Telex)

Forty Eighth Custom Guitars
170 West Forty Eighth

New York, NY 10036

Mr. Don Jimenez

Order Manager
212-764-1364
212-302-7063 (Fax)
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Telephone:

Telex/Fax:
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Address:
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Telephone:
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Telephone:
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Company:
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Title:

Telephone:
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Company:
Address:

Contact:
Title:

Telephone:

Telex/Fax:

Getzen Company
Incorporated

P.O. Box 440
Elkhorn, WI 53121
Mr. Larry Seaver
Purchasing Manager
414-723-4221
260104 (Telex)

Glaesel String Instrument
Service

1440 East 36th Street
Cleveland, OH 44114
Ms. Judy Glaesel
Assistant Manager
216-391-7723

Golden Bridge

5220 Mayfield Road
Cleveland, OH 44124
Mr. Bill Johnson
Owner

216-461-1304

International Music
P.O. Box 2344

Fort Worth, TX 76102
Mr. Brad Kirkpatrick
Director of Purchasing
817-336-5114
817-870-1271 (Fax)

Ivaran Lines

1 Exchange Plaza

New York, NY 10006
Mr. Colin Nicholson
Assistant Purchasing
Manager
212-809-1220
212-809-1252 (Fax)

Jackson Charvel
4452 Airport Drive
Ontario, CA 91761
Ms. Marlene Borden
Sales

714-986-8999
714-983-6903 (Fax)
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Company:
Address:

Contact:
Title:

Telephone:

Telex/Fax:

JTG of Nashville

1024-C 18th Avenue South
Nashville, TN 37212

Mr. Mike Orr

Operations Manager
615-329-3036
615-329-4028 (Fax)

Kramer Music

685 Neptune Blvd.
Neptune, NJ 07753
Mr. Tony Costello
Vice-President
201-922-8600
201-775-1592 (Fax)

Lee Oskar Enterprises
P.O. Box 550

Lake Arrow Head, CA
92352

Ms. Marcie Coman

Manager
714-337-5622

Matao

12838 Northeast 15th Place
Bellevue, WA 98005

Mr. Todd Murphy
Warehouse Manager
206-454-5890

MMB Music

10370 Page Industrial
Building

St. Louis, MO 63132
Mr. Douglas Jones
Vice-President
314-427-5660
297330 (Telex)

Music Industry

99 Tulip Avenue

Floral Park, NY 11001
Mr. Michael Ferrara

Head of Technical Division
516-352-4110
516-352-0754 (Fax)
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Telephone:

Telex/Fax:

SELECTED U.S. POST CONTACTS

A.A. Rayburn Instruments
Company

263 Huntington Avenue
Boston, MA 02115

617-266-4727

American Music

4450 Fremont Avenue North
Seattle, WA 98105

Mr. Reese Marin

Owner

206-633-1774

Baldwin Piano and Organ
Company

422 Wards Corner Road
Loveland, OH 45140
Mr. Harold S. Smith
President

513-576-4500

Bill Boyce Music Centers
2022 Guess Road
Durham, NC 27705

Mr. William C. Boyce, Jr.

919-286-0737

Boston Music Company
116 Boylston Street
Boston, MA 02116

617-426-5100
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Telephone:
Telex/Fax:

Company:
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Contact:
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Company:
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Telephone:

Telex/Fax:
Company:
Address:

Contact:
Title:

Telephone:

Telex/Fax:

Brook Mays Music Company
652 W. Mockingbird Lane
Dallas, TX 75247

214-631-0921

Chafin Music Center
608 North Dixie Hwy.
Lake Worth, FL. 33460
Mr. Paul Chafin

305-585-4641

Chester E. Groth

7800 Dupont Avenue S.
Bloomington, MN 55420
Mr. Charles Scott

612-884-4772

Chimes Music Store & Studio
1172 Walden Avenue
Cheektowaga, NY 14211

Mr. Henry Chimes

716-892-0819

Coffey Music Company
273 Lenox Street
Norwood, MA 02062

617-536-0066

Company:
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Contact:
Title:

Telephone:

Telex/Fax:
Company:
Address:

Contact:
Title:

Telephone:

Telex/Fax:

Company:
Address:

Contact:
Title:

Telephone:

Telex/Fax:
Company:
Address:

Contact:
Title:

Telephone:
Telex/Fax:

Company:
Address:

Contact:
Title:

Telephone:
Telex/Fax:

Company:
Address:

Contact:
Title:

Telephone:
Telex/Fax:

Davitt & Hanser Music Company Company:

Incorporated

415 Greenweel Avenue
Cincinnati, OH 45238
Mr. Jack Hanser
President
513-451-5000

Eight Street Music Store
1023 1/2 Arch Street
Philadelphia, PA 19106
Mr. Mark Hershman
Owner

215-923-5040

Galloway Music House

202 North Pleasantburg Drive
Greenville, SC 29607

Mr. James Galloway

803-232-3535

Giardinelli
151 - 46th Street W.
New York, NY 10036

212-575-5950

Grossman Music Corporation
1278 - 9th Street W.
Cleveland, OH 44113

Mr. Daniel Shott

International & Import Marketing

Manager
216-696-1234

Guitar Shop

1216 Connecticut Avenue N.W.

Washington, D.C. 20036
Mr. Steven Spellman
Manager

202-331-7333
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Telex/Fax:

Company:
Address:

Contact:
Title:

Telephone:
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Address:

Contact:
Title:

Telephone:
Telex/Fax:

International Rod Baltimore
151 - 48th Street W.
New York, NY 10036

212-840-7165

Ken Stanton Music
5560 Buford Hwy.
Doraville, GA 30340
Mr. Ken Stanton
Manager
404-451-1895

Kent Drum Company
1520 Broadway
Buffalo, NY 14227
Mr. Jimmy Edwin

716-892-2275

King Musical Instruments
Incorporated

33999 Curtis Boulevard
Eastlake, OH 44094

Mr. David Jackson
Purchasing Manager
216-946-6100

La Salle Music Incorporated
P.O. Box 820

Astor Station

Boston, MA 02123

617-536-0066

Manny’s Music Instrument
Accessories Incorporated
156 - 48th Street W.

New York, NY 10036

212-819-0576






APPENDIX 3

1987 IMPORTS OF
MUSICAL INSTRUMENTS

(Schedule A 898.1, 898.2, 898.9)
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898.2 Musical Instruments, Nspf
1987 Imports (thousands of U.S. dollars)

Schedule A Commodity Description U.S.T;):;:orts Canada Europe Japan Other
8982120 Pipe organs 8,100 4,501 2,590 ' 0 1,009
8982140 Reed organs 2,453 0 1,759 483 211
8982220 Accordians and concertinas, other than electronic 1,070 0 941 0 129
8982240 Mouth organs 3471 0 2,686 281 504
8982320 Brass wind musical instruments (trumpets, trombones,
e tubas, bass horns, bugles, etc.) 9,315 0 2,702 5,269 1,344
~
) 8982340 Clarinets 5,902 0 4,613 1,059 230
8982360 Saxophones 9,103 0 1,143 5,316 2,644
£982380 Woodwind instruments (except clarinets or saxophones) nspf; 7,110 0 1,793 3,707 1,610
and wind instruments nspf
8982420 Cymbals 5,462 1,831 3,023 162 446
8982440 Drums 18,009 0 857 7,003 10,149
8982460 Percussion musical instruments (other than cymbals and drums)
nspf 6,385 0 2,246 1,670 2,469
8982520 Electronic fretted stringed muscial instruments 37,660 86 123 17,750 19,701
8982540 Electronic organs 17,914 0 3,692 14,043 179

898.2 Musical Instruments, Nspf
1987 Imports (thousands of U.S. dollars)

Total
Schedule A Commodity Description U.S. Imports Canada Europe Japan Other
8982560 Electronic musical instruments (other than fretted
stringed or organs) nspf 367,897 350 6,787 345,856 14,904
8982920 Music boxes 89,787 0 4,060 10,821 74,906
9,078 0 532 892 7,654

8982940 Musical instruments nspf

*6¢






APPENDIX $§

CURRENT U.S. TARIFFS ON
CANADIAN MUSICAL INSTRUMENTS AND
SCHEDULE FOR THEIR REMOVAL
UNDER THE FREE TRADE AGREEMENT
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TARIFF ELIMINATION

Except as otherwise provided in this Agreement, each Party shall progressively eliminate its
customs duties on goods originating in the territory of the other Party in accordance with
the following schedule:

A. duties on goods provided for in each of the items designated as staging category A
in each Party's Schedule contained in Annex 401.2 shall be eliminated entirely and
such goods shall be free of duty, effective January 1, 1989;

B. duties on goods provided for in each of the items designated as staging category B
in each Party's Schedule contained in Annex 401.2 shall be removed in five equal f

annual stages commencing on January 1, 1989, and such goods shall be free of
duty, effective January 1, 1993; and

C. duties on goods provided for in each of the items designated as staging category C
in each Party's Schedule contained in Annex 401.2 shall be removed in ten equal
annual stages commencing on January 1, 1989, and such goods shall be free of
duty, effective January 1, 1998.

Except as otherwise provided in this Agreement, goods originating in the territory of the
other Party that are provided for in each of the items designated as staging category D in
each Party's Schedule contained in Annex 401.2 shall continue to receive existing duty-free
treatment indicated therein for such goods.

60.

SCHEDULE OF THE UNITED STATES OF AMERICA

Staging
Item Article description Base rate Category
CHAPTER 92
MUSICAL INSTRUMENTS; PARTS AND
ACCESSORIES OF SUCH ARTICLES
9201 Pianos, including player pianos; harpsichords and
other keyboard stringed instruments:
9201.10.00 Upright pianos......... o ais ora sl ale #is aied wie wiste 576 e evs sikeisie siere [ D IR C
9201.20.00 Grand pianos...... 5 ske ale aiaTs % eais Bie 8 eie ale o sie Ssaee saie siererere f D5 I C
9201.90.00 Other..... ote: 47 Wi 61375 & o wia e 816 86 eie e sls sl sie ois wiore ste eisle sibiesse o | D5 3% C
9202 Other string musical instruments (for example,
guitars, violins, harps):
9202.10.00 Played WLEh @ DOW... i o siis 55605 576 ois 5o o1 5,556 oie s1os 570 075 sio s ] Be O C
9202.90 Other:
Guitars:
9202.90.20 Valued not over $100 each, excluding the
value of the Ca88e. asw s s:sie o6 576:6 o76 5ram sin es6 oie s | 0s BE C
9202.90.40 OENEE <575 5.5 0.5 v s ae oo 508 ou6 Bl s sreia e Srens siaa [ LI C
9202.90.60 Other....... OO RO OC G o6 O0e GOGEAGAC eleloietalsloleiale A RET R C
9203.00 Keyboard pipe organs; harmoniums and similar key-
board instruments with free metal reeds:
9203.00.40 Keyboard pipe Organs.....eceeesceecscaccsccsscsnseesss | Free D
9203.00. 80 OEREL .o 5ii antesielan’e G G DD O R T b 4 R
9204 Accordions and similar instruments; mouth organs:
9204.10 Accordions and similar instruments:
9204.10.40 PLANO ACCOTALONB oic 0 nie oi0v:s s vio v:0i01:s onisiare vias ain oaienws | o IR B
9204.10. 80 O T e ete T els elaTa e e e tatetete ot e elaTa e o e e e e lalelolelo e s aTe s e ta e e N A LD T L A ?
9204.20.00 Mouth (OTZANS v/e o1 e oie siw sin wiste vio sie e eis wvelnte'e sielv vie ate eiale sua e sinte | B TR G
9205 Other wind musical instruments (for example,
clarinets, trumpets, bagpipes):
9205.10.00 Brass-wind INStrumMentS..cececcesessnsssonsessssesssses | oBR C
9205. 90 Other:
Woodwind instruments:
9205.90. 20 Bagpipes...... Sleie: 86 51 wie siie ik 4,516 oia oieie aie a sie wieie | FEEE D
9205.90.40 OLhETeve otelsts/olole oto S 61 s oe el s 576 .65 Sl e le ste ® 678 sha @ ?.92 c
9205.90. 60 A e to0 0. 00 0D COS 0 a0 08 LGB BB OLBnECEEAN DAGonERnot | [SE Y2 C
9206.00 Percussion musical instruments (for example,
drums, xylophones, cymbals, castanets, maraccas):
9206.00.20 DEGIS o oi5 506 5165 6506 /6 s 935 o o siaiie e 618 s BYee 610 mEeleTe sYe e lre sie s ole e | Be DR B
9206.00.40 Cymbals..... R R R LR LR PR PR Free D
9206.00. 60 Sets of tuned bells known as chimes, peals,
OF CATLLLONB s o /e 610 616 sia o o6 516 @ 016 a1 wiaia 070 siais eis aie etare aisisiate o ] [ Lioi D B
9206.00. 80 OENET « stv: siv ereleisieinio sr50is S e e s o 31 %0 0 w58 semaehssmeesens § Do 3% B
61.







MUSICAL INSTRUMENTS

COUNTRIES OF ORIGIN
AND
RESPONDENTS' LEVEL OF SATISFACTION

LEVEL OF SATISFACTION TOTAL NO.
COUNTRY 1 2 3 - 5 |RESPONDENTS| AVERAGE {
Argentina 1 1 4.00 1
Armenia 1 1 5.00
Brazil 1 1 4.00 |
Canada 1 2 3 4.67
China 1 1 3.00
France 1 1 5.00
Hong Kong 3 3 4.00 : APPENDIX 7
Ireland 1 1 5.00 :
Italy 1 3 2 6 4.17 U.S. INDUSTRY TRADE FAIRS
Japan 2 4 11 13 30 4.17 ! AND PUBLICATIONS
Mexico 1 1 2 3.50
Netherlands 1 1 5.00 i
Romania 1 1 3.00
South Korea 2 1 3 7 5 18 3.67
Spain 1 1 4.00 !
Sweden 1 1 4.00 |
Taiwan 1 9 5 15 4.27 |
United Kingdom 1 2 3 6 4.33
West Germany 5 4 9 444
TOTAL 2 3 13 46 38 102
levels of satisfaction: 1 =low
2 = somewhat low
3 = neutral
4 = somewhat high
5 =high

64 : 65.






CANADIAN GOVERNMENT TRADE CONTACTS IN CANADA

U.S. Marketing Officer for this Sector
Department of External Affairs (UTD)

125 Sussex Drive, Ottawa, Ontario, K1A 0G2
Telephone: 613-993-7343/613-993-5911
Telex: 0533745
Fax: 613-996-9103

British Columbia

International Trade Centre

Department of Industry, Science and
Technology

P.O. Box 11610

900 - 650 West Georgia Street

Scotia Tower

Vancouver, B.C.

V6B 5SHS

Tel: 604-666-0434

Telex: 0451191

Fax: 604-666-8330

Saskatchewan

International Trade Centre

Department of Industry, Science and
Technology

6th Floor

105 - 21st Street East

Saskatoon, Saskatchewan

S7K 0B3

Tel: 306-975-4353

Telex: 0742742

Fax: 306-975-5334

Manitoba

International Trade Centre

Department of Industry, Science and
Technology

Suite 608

330 Portage Avenue

Winnipeg, Manitoba

R3C2V2

Tel: 204-983-2097

Telex: 0757624

Fax: 204-983-2187

68.

Alberta

International Trade Centre

Department of Industry, Science and
Technology

The Comnerpoint Building

Suite 505

10179 - 105th Street

Edmonton, Alberta

T5J 383

Tel: 403-420-2944

Telex: 0372762

Fax: 403-420-4507

International Trade Centre

Department of Industry, Science and
Technology

Harry Hays Building

Suite 630

220 - 4th Avenue SE

Calgary, Alberta

T2P 3C3

Tel: 403-292-4575

Fax: 403-292-4578

Ontario

International Trade Centre

Department of Industry, Science and
Technology

4th Floor

Dominion Public Building

1 Front Street West

Toronto, Ontario

MSJ 1A4

Tel: 416-973-5000

Telex: 06524378

Fax: 416-973-8714

Quebec

International Trade Centre

Department of Industry, Science and
Technology

Stock Exchange Tower

800 Victoria Square

Room 3800, P.O. Box 247

Montreal, Quebec

H4Z 1E8

Tel: 514-283-6796

Telex: 05560768

Fax: 514-283-3302

International Trade Centre

Department of Industry, Science and
Technology

112 Dalhousie Street

Quebec, Quebec

G1K 4C1

Tel: 418-648-2506

Fax: 418-648-7291

Prince Edward Island

International Trade Centre

Department of Industry, Science and
Technology

Confederation Court Mall

134 Kent Street, Suite 400

P.O. Box 1115

Charlottetown, P.E.IL.

Cl1A 7TM8

Tel: 902-566-7400

Telex: 01444129

Fax: 902-566-7450

Northwest Territories

International Trade Centre

Department of Industry, Science and
Technology

10th Floor

Precambrian Building

P.O. Bag 6100 )

Yellowknife, Northwest Territories

X1A 1CO

Tel: 403-920-8575

Fax: 403-873-6228

69.

New Brunswick

International Trade Centre

Department of Industry, Science and
Technology

Assumption Place

770 Main Street

P.O. Box 1210

Moncton, New Brunswick

E1C 8P9

Tel: 506-857-6452

Telex: 0142200

Fax: 506-857-6429

Nova Scotia

International Trade Centre

Department of Industry, Science and
Technology

1496 Lower Water Street

P.O. Box 940, Station M

Halifax, Nova Scotia

B3J2V9

Tel: 902-426-7540

Telex: 01922525

Fax: 902-426-2624

Newfoundland

International Trade Centre

Department of Industry, Science and
Technology

90 O'Leary Avenue

P.O. Box 8950

St. John's, Newfoundland

A1B 3R9

Tel: 709-772-5511

Telex: 0164749

Fax: 709-772-5093

Yukon

International Trade Centre

Department of Industry, Science and
Technology

Suite 301

108 Lambert St.

Whitehorse, Yukon

Y1A 122

Tel: 403-668-4655

Fax: 403-668-5003
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Le présent rapport a été rédigé par une équipe d experts-conseils du Groupe Conseil Peat Marwick
pour le compte du ministére des Affaires extérieures. L’analyse et les conclusions appartiennent
donc @ Peat Marwick et non au ministére des Affaires extérieures.

Le Groupe Conseil Peat Marwick et le ministére des Affaires extérieures suggérent aux entreprises de
ne pas utiliser le présent rapport comme seule source de référence pour mesurer le potentiel des
débouchés identifiés. Chaque entreprise doit faire ses propres analyses et recherches pour vérifier
P'étendue du créneau et les références de I'acheteur. Le ministére des Affaires extérieures n’en est
pas moins disposé a offrir des conseils et des avis aux sociétés désireuses de profiter des
perspectives mises en évidence dans I’ étude ou que le marché semble leur offrir.




1 - OBIJECTIFS DE L'ETUDE
II - CONCLUSIONS DE L'ETUDE DE PEAT MARWICK

Il - IMPORTATIONS AMERICAINES D’'INSTRUMENTS DE MUSIQUE
Définition du secteur
Importations américaines 1982 - 1987
Perspectives de 1’industrie américaine

IV - ETUDE DE MARCHE

Enquéte auprés d’'importateurs américains
Enquéte aupres d’associations américaines

ANNEXES

Anmnexe 1 -
Annexe 2 -
Annexe 3 -

Annexe 4 -
Annexe 5 -
Annexe 6 -

Annexe 7 -
Annexe 8 -

ETUDES SUR LES DEBOUCHES CANADIENS AUX ETATS-UNIS

INSTRUMENTS DE MUSIQUE

TABLE DES MATIERES

........................................................................................................................................

Importateurs américains 2 la recherche de foumisseurs de produits particuliers ...
Importateurs américains 2 la recherche de sources d’approvisionnement ..............

Importations américaines d’instruments de musique en 1987

(Annexe A 898.1, 898.2, 898.9) ....ccirerireerirenriserninsnnasnstesaestssssessssesssessssesasasans

Importations américaines de certains instruments de musique d’Europe et du

Japon, par pays, en 1987 ..... reseeesresbtes et teat s tesEees bt s e e a e s aennesseeaensaresaessreneraees

Tarifs douaniers des Etats-Unis applicables aux instruments de musique
canadiens et liste des droits de douane éliminés en vertu de 1’Accord de

HBIE-ECRANGZE ....ccrvieeiciiiiniirceereeieeseseeuerieenesssessese st sssase s seseesssessssenessensssessasnssasnsans
Pays d’origine des fournisseurs et degré de satisfaction des répondants ...............
Publications et foires commerciales de 'industrie américaine ............ SO OR—
Services commerciaux du gouvemnement canadien au Canada et aux Etats-Unis ...

....................................................................................................

.......................................................

.................................................................................................................

.....................................................................................

.....................................................................................

.............................................................................................................

...............................................................................

..............................................................................

...............................................................................................................................

.............................................................................................................................

12
12
17
19
20

25
43

53
59
61
65

67
69




SOMMAIRE

Ce rapport traite de I’'un des quelque 80 secteurs examinés dans le cadre d’une vaste étude
commandée par la Direction générale de la promotion du commerce, du tourisme et de
I’investissement avec les Etats-Unis, du ministére des Affaires extérieures. L’objectif de la
présente étude est de fournir une indication préliminaire des possibilités qui s’offrent
d’accroitre les exportations canadiennes aux Etats-Unis. Les données sont basées sur un
sondage limité mené auprés d’importateurs et d’associations professionnelles des Etats-Unis
représentant un large éventail de I'industrie américaine.

Chaque rapport vise a aider les sociétés canadiennes a recenser des débouchés qui pourraient
justifier une étude plus approfondie. Les rapports n’analysent pas les industries canadiennes
d’exportation ou leur compétitivité au plan international, mais ils fournissent d’autres types de
renseignements qui devraient s’avérer utiles. Chaque rapport fournit par exemple des
renseignements sur les sociétés qui étaient intéressées a trouver de nouvelles sources
d’approvisionnement; certaines des informations données sont trés spécifiques. Chaque rapport
contient également des renseignements sur la taille et les parts du marché américain des
importations, ainsi que sur les publications professionnelles et les foires commerciales que les
sociétés recensées ont jugé les plus utiles. Les divers rapports de la série devraient intéresser
tout particuliérement les petites et moyennes soci€tés canadiennes qui n’exportent pas encore
ou qui aimeraient accroitre le niveau de leurs exportations aux Etats-Unis.

L’industrie des instruments de musique est 1I’'un des secteurs examinés dans le cadre de cette
étude. Nous avons mené une enquéte auprés d’importateurs américains d’instruments de
musique afin de déterminer I’incidence de la dévaluation du dollar américain sur les
importations en provenance des principaux pays développés et de préciser les perspectives qui
s’offrent aux fabricants canadiens de remplacer ces importations. Les résultats de cette
enquéte sont assez significatifs, puisque 93 % des répondants déclarent que le fléchissement
du dollar américain a effectivement entrainé une hausse des colits des importations. Pres de
trois quarts des importateurs interviewés ne s’étaient jamais approvisionnés auprés de
fournisseurs canadiens. Environ 73 % de ces importateurs étaient intéressés a en apprendre
davantage sur les fournisseurs canadiens comme sources possibles d’approvisionnement pour
des importations de plus en pius cofiteuses. Les importateurs qui avaient déja eu recours aux
services des fournisseurs canadiens étaient trés satisfaits de 1’affaire. Un grand nombre
d’importateurs prévoient augmenter les importations en provenance du Canada lorsque ’
I’Accord de libre-échange entrera en vigueur.



Bien que I’alignement monétaire des devises étrangeéres pousse les importateurs américains a
chercher d’autres sources d’approvisionnement, la mesure dans laquelle leurs besoins peuvent
étre satisfaits par le Canada dépend évidemment de la production et de la compétitivité
canadiennes. La production d’instruments de musique au Canada est assurée par des
entreprises assez petites (comparativement aux normes internationales) qui produisent surtout
des instruments de haute qualité, spécialisés ou fabriqués sur demande. Par contraste, la
fabrication d’instruments de musique au Japon et dans certains autres pays asiatiques génere
surtout une production de masse qui profite des économies d’échelle et, dans certains cas, de
taux salariaux considérablement inférieurs & ceux qui ont cours en Amérique du 