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talSuâar
Every Pound You Sell 

Will Back You Up in 
Your Strongest Statement

Don’t hesitate to put your full weight behind 
the strongest statement you can make regarding 

CRYSTAL SUGAR, for every pound you sell 
wjill uphold you.

CRYSTAL SUGAR is the finest quality granu­
lated sugar you can buy at any price. It gives 
you a full profit and jjour patrons entire satis­
faction.

The Preserving season is fast approach­
ing. See that you are well stocked with 
CRYSTAL SUGARS. We make the finest 
quality Cane Sugar on the market, for pre­
serving and all other purposes.

Dominion Sugar 
Company, Limited
Wallaceburg and Berlin, Ont.
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More “DOMOLCO,” Please—
That’s the molasses call that is heard from every 
side. It’s the call at the family table, it’s the call at 
grocery store (where handled). This demand for 
“Domolco” is “profit music” to the dealer’s ear.

DOMOLCO
is the highest grade sugar-cane molasses that is made 
and is guaranteed PURE. Every package bearing 
this registered label contains the ^cme of molasses 
perfection.

Domolco is the table delicacy of the masses—every 
progressive dealer should handle.

the Dominion Molasses Co.
HALIFAX, N.S.
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COX’S

the instant powdered 
gelatine made famous 
by its PURITY.

COX’S Gelatine is the standard the world over. It 
has an exceptionally large sale throughout 
Canada the year round, especially during the 

warm weather season when it is used with fresh, ripe 
fruits.
Cox’s makes the most delicious, instant jelly without 
any labor or fuss.
Suggest Cox’s to your housewife patrons and solve the 
dessert problem for them.

Arthur P.

Montreal

Tippet &
Agents

Company

Toronto
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Warehouses at v Central Points 
Ensure Prompt Satisfactory Service

Our large warehouses at the most central shipping points in the 
West enable us to give a service second to none.
Royal Shield Brand Goods are unrivalled for quality, purity and 
value. 1 hey are the standard of the West.
Our representatives cover the territory often and ship from the nearest 
point. Wait for the Royal Shield man.

Campbell Bros. & Wilson, Limited, Winnipeg
WHOLESALE GROCERS AND IMPORTERS

Campbell, Wilson & Horne, Limited, Calgary, Campbell. Wilson & Adams, Limited, Saskatoon 
Edmonton and Lethbridge Campbell, Wilson & Strathdee, Limited, Regina

THE TWO DOZEN SIZE

ONE DOZEN SIZE

If You Deliver Eggs,You Need 
Star Egg Carriers and Trays

Nearly a 20% greater saving is made bv using the Two 
Dozen Size STAR EGG CARRIER in connection with the 
One Dozen Size.

Right n w In th‘ Summer, in the Fall of 
Spring, eggs are < heapest ami you have more 
orders for two dozen at a tline. To deliver 
them at the greatest profit to yours df and 
t ho s *tlsf 'i-thm if y nir oust omers. you
simrui vsk

STAR EGG CARRIERS and’TRAYS
On the two dozen orders, using the Two 

1 » zon S’ze will save yaur elerk’s time hi 
tilling and «*and1litg tie* ilelivervman’s in de­
livering AM» TIMK IS MONK Y !

Therefore, you should order a full equip­
ment « f both <izes of STAR Kt.G < ARRIKRS 
and TRAYS h\ in your Jobber. TO-UAY. and 
they x\ III make you a PROFIT on your « gg 
trade.

STAR KGG C'ARRIKR MVISIONS, fit both 
sizes. o; st little, a id being replaced ovoas- 
i anally, keep STAR KG Ci < ARRIKRS like 
new. and absolutely sanitary.

If Your Jobber Cannot Supply You, We Will

STAR EGG CARRIER 
and TRAY MFG. CO.

1500 Jay St., Rochester, N.Y., U.S.A.
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Borden Milk Products are Always on the Go
The exceptionally high quality and purity of these products have made for them a large and 
ever-increasing circle of friends and accordingly they are always in demand.
The dealer barely gets them on his shelf when off they go again, making a good profit for him 
and giving the customer the best there is in milk products.

Borden Milk Company, Limited, Montreal
“ Leaders of Quality ”

Branch Office No. 2 Arcade Building, Vancouver, B.C.
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BISCUITS
from the Old Country

Some of the most popular Biscuits in 
Britain are made by

MCVITIE & PRICE
Limited

Biscuit Manufacturers 
EDINBURGH and LONDON

The thousands of new-comers to Canada 
will welcome the sight of their old fav­
orite varieties in your shop.

AGENTS :
Manitoba and Saskatchewan

RICHARDS A BROWN, Jama. Street, WINNIPEG
Alborta

CAMPBELL. WILSON A HORNE. Limited, CALGARY
British Columbia and Yukon

KELLY, DOUGLAS A CO., Ltd., Water St.,VANCOUVER

Bovril

Make this sign a part 
of your daily business

Let your patrons know that you carry the world- 
famous fluid beef—the concentrated essence of prime 
beef—Bovril. Display the goods and sales will follow. 
Large quantities of Bovril are used for summer cook­
ing, sandwiches, etc.

BOVRIL LIMITED, MONTREAL
3
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Well
advertised 
goods are 
easiest 
sold!

In strong, convincing ads. in news­
papers, street cars and magazines 
we are telling the people of the 
quality and absolute purity of

E.D.S. Fruit Products
Through good advertising the de­
mand is created—and through their 
excellent flavor and genuine good­
ness repeat sales are a certainty. 
E. D. S. Jams and Jellies are guar­
anteed genuine—proven by Gov­
ernment test.
E. D. S. Raspberry Vinegar is a
delicious thirst quencher and is 
selling well just now. Have you a 
stock?

Made only by

E. D. Smith & Son
Limited

WINONA, ONTARIO

AGENTS:

NEWTON A. HILL - Toronto 
W. H. DUNN - - Montreal
MASON & HICKEY - Winnipeg 
R. B. COLWELL - Halifax, N.S. 
J. GIBBS --- Hamilton

Hawaiian Pineapple
Creates NEW Trade 

For The Grocer
HAWAIIAN PINEAPPLE is a non-compe­

titive product which secured its own market 
through the consumer’s instant appreciation of 
its delicious flavor and fine quality. It does not 
“take the place” of anything else, it is not like 
selling one brand of an article instead of some 
other brand,—the profits you make on it are 
profits you could not make in any other way.

The sale of HAWAIIAN CANNED PINE­
APPLE has increased more rapidly than any 
other product ever offered to the grocery trade. 
Grocers who have stocked it from the first have 
been reaping the benefit.

We are Advertising Again
and there is going to be a further increase in 
sales of HAWAIIAN PINEAPPLE. Make up 
your mind to get your share .of the profits on 
these increased sales. It’s an easy seller: just 
keep it displayed and let your customers know 
you have it and our advertising will stir up the 
sales.

stock withAlways 
PINËAPPLE,

HAWAIIAN 
no matter what 

brand; so long as it comes from 
Hawaii it is sure to be “picked ripe” 
and “canned right.” At all jobbers, 
—sliced, grated or crushed.

Hawaiian Pineapple Packers’ 
Association

Honolulu Hawaii

4
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Prince Albert,
June 10, 1913. 

Aylmer Condensed Milk 
Co., Hamilton, Ont.

Gentlemen—

I have used for many 
years past in my former 
home of Columbus, 
Ohio, the various kinds 
of Condensed Milk and 
I want to say after us­
ing a few cans of the 
“Aylmer” Brand, I be­
lieve you have them all 
beaten for two reasons, 
viz: It can be used in 
tea as well as coffee, giv­
ing the same flavor to 
both as fresh cream, and 
after a can is once 
opened and exposed to 
the air, I find it will 
keep some days longer 
than any of the five oth­
er brands I have used, 
which in itself is quite a 
saving as the other 
brands would often be­
come spoiled before half 
used.

Since using the “Can­
ada First” I find I can 
now dispense with the 
pint of cows’ milk I had 
been accustomed to get­
ting for tea alone.

Wishing you the suc­
cess which you are 
bound to have, believe 
me,

Yours very truly, 

(Signed)

W. N. PORTER.

pure
Manufactured
ond Guaranteed
by Canadians

From The Cow
ToThE Can

’CANADA FIRST’’ 
Evaporated M1 lk

Aylmer 
Condensed MilKCo.Ltd
AYLMER ONTARIO.

5



THE CANADIAN GROCER

Litster Goods
are made good enough to guarantee. 
They recommend themselves and sell 
themselves wherever introduced. Is 
the best any too good for your trade ?

Litster Pure food Co.,
Limited

TORONTO

Tea Hints for Retailers
By John H. Blake

This book, written by a practical tea man, contains 
information which will be of great value to every 
grocer. There are ten chapters, one being devoted 

. to each of the following subjects :

The Tea Gardens of the World
Tea from Seed to Leaf
Tea from Leafjto Cup
The Tea Martsjof the Orient
How to Test Teas
Where to BuyJTeas
Is it Wise to Place an Importation Order?
Bulk versus Package Teas
HOW TO ESTABLISH A TEA TRADE
Tea Blending

(275 pages) (24 full-page Illustrations)

Sent to'any address on receipt ef $2.00

MacLean Publishing Company
(Technical Book Department)

143-149.University Ave., TORONTO

'prepared
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SINCE 1839

EPPS COCOA
"THE BEST EVER SINCE 183.”

EPPS COCOA 13 HADE from the finest
SELECTED COCOA BEANS AND 

BY OUR SPECIAL PROCESS THE HIGHLY NUTRITIOUS 
BUTTER OR OIL CONTAINED IN THE NATURAL COCOA IS 
MADE SOLUBLE AND EASY FOR DIGESTION.

We have just received a supply ef most attractive 
advertising matter and samples.

Write to-day—for YOUR share.

SAMPLES AND SPECIAL ADVERTISING FREE
JAMES EPPS * CO., Limited. LONDON, ENG.

25 Eut Front Street Toronto

John Gray & Co., Limited
Glasgow

o

1 lb. Floral 
Glass

Samples and Prices 
from j

Maritime Provinces, Que­
bec, Manitoba, Saskatche­
wan and Alberta, W. H. 
Dunn, 396 8t Paul Street, 
Montreal; Toronto, Lind 
Brokerage Oo., 47 Welling­
ton St Bast; Ottawa, B. M. 
Leraer a Bona, 11 York 
Street; British Columbia 
and Yukon, Kirkland a 
Roe#, 312 Water Street 
Vancouver.

Scotland

0
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EVERY ONE
of your customers, Mr. Grocer, is a 
consumer to a greater or lesser extent 
of PORK AND BEANS. Have you 
ever given a thought as to which brand 
is the most popular with them? We 
venture the opinion without hesitation 
that your sales will prove.

Clark’s Pork and Beans
To Be The Favorite

V; * ) f( -J l ) T /k.J -

The REASON is obvious. CLARK’S 
are absolutely the BEST.
Your customer gets QUALITY and 
VALUE for his money, a comprehensive 
ADVERTISING scheme assists your 
sales and you derive SATISFACTION, 
from your repeat orders and increasing 
trade.

Reputation is Dependent on Quality.

W. CLARK, - MONTREAL
7
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Aunt Em’ly Looks Back
"Times have changed. Nobody can have better times than we 

used to have, but I must say folks'nowadays have better things to eat 

and less work preparing them. Think of making up a

JELL-0
dessert in a minute ! I tell Helen and the girls it seems like play."

The Jell-O idea has enchanted woman generally, for not only are 

Jell-O desserts produced as if by magic, but they are as delicious as 

dishes that require an hour for making.

Needless to say the grocer whose stock is made up chiefly of 

goods that are popular with women, is the successful grocer.

THE GENESEE PURE FOOD CO.,
Bridgeburg, Can.

The name Jxll-O is on every package in big red letter*. If it isn’t there, it isn’t Jbll-O.

Your card in our MANUFACTURERS ’ 
AGENTS AND BBOKEB8 ’ DIREC­
TORY pages will keep you in touch 
with every manufacturer at home and 
abroad, who is looking for agents to 
represent him in Canada.

Many of the best British and for­
eign agencies in Canada have been 
secured through the cards on these 
pages.

One of the most successful re­
tailers of late years says: "When 
a firm advertises in trade papers h 
is getting into good company. As 
I pick np one of a dozen of these 
periodicals here in my office, and 
glance through it, I find that the 
best people, the successful firms, 
are represented in such a way as to 
reflect their importance In the 
trade."

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for 
special sales, bargain 
sales, cash sales, etc. ; ideas 
for catch lines or window 
cards, and many hints for 
the preparation of live ad­
vertising copy. A collec­
tion of short talks, adver­
tising ideas and selling 
phrases used by the most 
successful grocery adver­
tisers. ■*

PRICE $2.00
ALL ORDEBS PAYABLE 

IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Toronto

What Do You

Earn?

Don't think ue impertinent.
We wsnt you to put the ques­
tion to yourself, and to sup­
plement it with the further 
question, * * Could you earn uny 
morel"

Certainly yon could, if yourj 
wasted evenings could be used 
to advantage.

Why not let The MacLean 
Publishing Company help you 
out! They will appoint you 
circulation eolicitor In your 
district for MacLean's Maga­
sine.

When you have tried it you 
may find it pays you well 
enough to give your whole 
time to it That has been the 
experience of many befors 
you.

— MacLean Pub. Co.
143-149 University Ave.

TORONTO

S
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Fresh British Columbia
FRESH

British Columbia

PINK

BRAND
SALMON

PACKED BY 
Anglo-British Columbia Backing Co.,Ltd.

Vancouver, B.C

H. Bell-Irving Sc Co., 
Limited (Agents)
Vancouver, B.C. SALMON Selected Fish 

Early Run

*. I.l M lltlwr.IlftHiimiTiS
lira Scull aid
frtic I Edward la.
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John Duncan & Go.
MONTREAL 

Importers of :
Ceylon, India, China, Japan 

and Formosa Teas
We have some special offers to make 

of spot Ceylons Guns for 
Prompt delivery.

Write for Samples and Quotations 
IMPORT ORDERS SOLICITED

A Business Bringer
Every pall or jar of L. & B. Banner Brand Jams, 
Jellies or Marmalade contains a fruit excellence to be 
found in no other make. Best value for the money.
The most careful attention Is given to cleanliness and 
wholesomeness in the preparation and packing of the
fruit. Put up in 2, 5 and 7 lb. gold lacquered tin palls
and 30 lb. wooden palls, also in jars.

A line to stock for satisfaction and profit.

LINDNERS LIMITED
340 Duff.rin St., , TORONTO Phone Park 2985

That's what awaits 
you If you start to 
handle

messiMa lemonade powder
You can’t go wrong with it. Just Introduce It ouce and re­
peats will undoubtedly follow. There Is no getting away from 
Its superior quality.
The true lemon flavor refreshes and creates a desire for more. 
This desire will be a golden egg for you.

Don’t miss MESSINA.
Ask your wholesaler.

Henri Jonas & Co., Montreal
9
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Readers Of The Grocer, 
Let Us Know Your Wants

You have noticed our Letter Box service. 
Every week we hear from dealers who 
desire names and addresses of firms manu­
facturing some particular article.

This service may be beneficial to you. If 
you are in the market for any article you 
do not know where to get, our services will 
be cheerfully given.

The Canadian Grocer is in position to 
secure information on new lines in the 
grocery trade, and of novelties occasionally 
asked for in the grocery store.

Don’t hesitate to write us. As a subscriber 
of The Grocer you are entitled to this 
service.

The Canadian Grocer
Montreal Toronto Winnipeg Vancouver

10
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You profit by
trade the Very best

Welch’s
Grape Juice

Canadian Grocers find Welch's a profitable, quick seller
In your community la a prospective user of 
Welch’s. . t

Welch's Is made of the pure Juice of the 
finest Concord grapes, with all of the delicious, 
tart, fruity flavor retained—a family beverage 
for the old and the young.

Write for prices and names of Canadian 
distributors.

Just as the retail grocer In the United States 
has found Welch’s Grape Juice a profitable, 
quick seller, so has the Canadian grocer.

So, If you are not selling Welch’s you are 
missing a big opportunity.

You will find that you, too, can build up a 
nice trade on Welch's, because every family

The Welch Grape Juice Company, We«tfieid,:jN.Y., u.s.a

-wÆt'%fi&

r -*x
Is Your

Polish Trade
Fully Developed ?

"WHERE DOES 
THE SHINE COME FROM."

BRASSO

Every dwelling, from mansion to 

shack, needs stove polish. Every 

customer you have has some dull 

metal to shine. Do they know 

it ? Do they buy from you ? 

If not, put them in the right way.

ZEBRA

The Brasso way and— 
The Zebra way. Stove Polish

j
11
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MODERN BROCERV EQUIPMENT
Adds an air of distinction to your store 
—and

ATTRACTS TRADE.

The “Walker Bin” System
will save 25% of your floor space and 
also of your expense for skilled sales­
men.

Is this worth your consideration?
We manufacture the best in show 

cases and refrigerator counters.
Write now for illustrated catalogue 

and estimates.

Walker Bin & Store Fixture Co.,
LIMITED

Birlin, Ontario

REPRESENTATIVES :
Manitoba: Watson A Trueedale, Winnipeg, Man.

Northern, Sask.: North-West Specialty Co., Saskatoon, Bask. 
Southern Sask. and Alta. : J. N. Smith, Box 686, Regina, Sask. 

Vancouver: Western Plate Glass Co., 318 Water St. 
Montreal : W. 8. Silcock. 33 St. Nicholas Street. 

Maritime Provinces : R. R. Rankine, 4 Wright St., St. John, N.B.

TWO CENTS PER WORD
I with a Want Ad. in this paper.

You can talk across the continent for two cents per word

Keep a Good Stock
of Edwards’ Soups all the year 
round. Edwards’ Soups sell quickly 
because they are so widely advertised 
—they sell again and again because 
they are so good.
There's already a large sale of Edwards’ 
Soups, and this year’s extensive advertising 
campaign will make the demand bigger 
than ever.

FDWARDS
"“'“SOUPS

Write ter tiUnitMut et tmâe terme tesrw&sT?Sr 4
a Hmnwr. WUm

13y Royal [ft U'fferj P'ivr*

NELSONS
Crystal

Leaf
GELATINE
Unrivalled in the kitchen, 

can be obtained from
W.G. PATRICK & CO.
1______________ LIMITED

St. Paul St., Montreal.
York St.. !oronto.
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How Much of Your Net Profit
Do You Get?

"VTOUR success is determined, not by the volume offyour 
A sales, but by the net profit you actually receive. Losses 

caused by carelessness, mistakes, forgotten charges and 
temptation must be paid for out of net profit—you have just 
that much less for your family, your fùture and yourself.

A modern National Cash Register stops losses and increases 
trade and profits. It shows how much money should be in 
your cash drawer and how many sales were made by each 
clerk. It records all charges, bills paid and money received 
on account.
It insures your getting that part of every dollar which right­
fully belongs to you as a fair return on your labor and 
investment.

Write for further information.

The National Cash Register Company
285 Yonge Street, TORONTO

Canadian Factory, Toronto 
13
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Every Household and Travelling Trunk ought to contain a bottle of

ENO S “FRUIT SALT’’
A gentle natural aperient that stimulates the organs of elimination.

A delightful sparkling draught that children like, that invalids can safely take without 
fear of griping or weakening effects.
Travellers need this valuable preparation to prevent sea-sickness, train-sickness, and 
illness caused by sudden changes of water or climate.
If you suffer from Constipation, Biliousness, or Indigestion, the regular use of

ENO’S “FRUIT SALT”
will promptly correct the disorders and greatly improve your general health.
This world-famous aperient has been in use for forty years, and to-dy stands 
unrivalled.
"It is not too much to say that its merits have been tested from Pole to Pole, and that >
its cosmopolitan popularity presents one of the most signal illustrations of Commercial
enterprise to be found in our trading records.”

Sold by Chemists and Stores throughout the World 

Prepared only by

^V? FRUIT SALINE'•■"FRUIT ROWSt

HEALTH-GIVING
PLEASANT COOLING 

*treiSMiNC 
& INVIGORATING

J. C. ENO, Ltd., FRUIT SALT WORKS, London, S.E.

The Golden Rule for satisfied 
customers is,—“something ex­
ceptionally good at a moderate 
price.”

There you have the whole 
secret of the popularity of

Chase & Sanborn’s

Coffees 
14
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Three Very Popular Biscuits

P.F SHORTCAKE GOLDEN PUFF PAT-A-CAKE (reg’d)
Delicious shortbread biscuits. Very light and flaky. Painty shortbread squares.

About 32 to pound. About 42 to pound. About 60 to pound.
About 325,000,000 sold first year. Over 425,000,000 sold in one year.

AGENTS : British Columbia—The W. H. Malkin Co., Limited, Vancouver.
Winnipeg—Ruttan & Chipman, Fort Garry Court, Winnipeg.
Toronto—The Harry Home Co., 309 and 311 King St. West, Toronto.
Ottawa and Eastern Canada—Frank L. Benedict & Co., Read 
Building 45 St. Alexander St., Montreal.

PEEK, FREAN* & CO., Limited, Biscuit Manufacturers
LONDON . ENGLAND

from the Summer Heat
This is not an advertisement of a summer resort, but a 

straightforward talk to grocers who are hot observing the best 
method to big cheese profits.

Summer heat, flies, and insects go together—all are destruc­
tive to cheese and deteriorating to its value. This is the remedy—

The Perfection Cheese 
Cutter and Cabinet

It is the only properly sanitary and absolutely practical device 
for retaining cheese in a store in summer. CHEESE has to 
be displayed well to sell it. Get a wood and glass cabinet that 
displays and protects the cheese at the same time.

Write us to-day for further convincing proof of the PERFEC­
TION CHEESE CUTTER as a summer guardian of your 
cheese.

American Computing Co. 
of Canada

Hamilton Canada
Med. in Canada

Protection

16
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Manufacturers’ Agents and Brokers’ Directory
The Canadian market le over three thousand miles long and extends from the peach 
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this 
market satisfactorily or get the best out of their Canadian opportunities without the 
assistance of local agents. The following firms in all parts of Canada are prepared 
to act as agents for good lines. The service department of the Canadian Grocer is 
at the disposal of firms wanting agents or of agents wanting agencies.

ONTARIO. WESTERN PROVINCES. WESTERN PROVINCES—Centraas4.

Japan Teas on Spot 
Congou Teas on Spot

Ask for samples.

W. H. MILLMAN & SONS
Wholesale Grocery Brokers 

Toronto, Ont.

Import Export Ph.nm {

NORMAN D. McPHIE
MERCHANDISE BROKER 

COMMISSION MERCHANT 
MANUFACTURERS' AGENT

Handling General Grocery, Spice and 
Produce Lines

Federal Life Building

HAMILTON, - Ont., Canada

W. G. PATRICK & CO.
Limited.

Manufacturers' Agents
and Importais

77 York St. - Toronto

W. G. A. LAMBE & CO.
TORONTO 

Established 1885

SUGARS FRUITS

CONVENIENT, MODERN, 
WAREHOUSING

st Ottawa, tracks at the door, eoaaee- 
Uos with et earners. Fireproof. Excise 
Bead Free. Write for low raise.

DOMINION WAREHOUSING CO, 
4S-SS Nicholes Street Ottawa

When writing advertisers 

kindly mention having seen 

the advertisement in this paper

BROKER
AGENT.

Trade Established. IS Years 
Domestic * Foreign Agencies Solicted

G. C. WARREN

MANUFACTURERS

WESTERS DISTRIBUTORS LIMITED
Wholesale Commission Merchants, Cus­
toms Brokers and Manufacturers’ 
Agents. Cars Distributed Warehoused 
and Forwarded. Warehouse on Transfer 
Track. B usinées solicited. Our position 
Is your opportunity.
Saskatoon - Western Canada

Miuioon, NBaatcucwan.
Cover Northern Saskatchewan completely.

lted daily. We want to represent you In 
this large and growing territory.

Eastern Manufacturers Limited

Importers. Buyers 
end

Manufacturers’ Agents 
Domestic and Foreign Agencies Solicited 

507 Confederation Life Building, Winnipeg

ORR & McLAIN

H. P. PENNOCK & CO.,
LTD.

Wholesale Grocery Brokers & Manufac­
turers' Agents,

WINNIPEG
We solicit accounts of large and progres­
sive manufacturers wanting live represen­
tative».

HOLLOWAY, REID & CO.
Cor. Vermillion Ave. and 6th St.

EDMONTON - ALBERTA
Imperters and Menufaotnrer»’ Agents
We specialise la Blseeits sad Candles 

We ere still open for a few seed Agencies

FIREPROOF WAREHOUSE
We solicit your business for Storage 
end as Forwarding Agents.

The FIREPROOF WAREHOUSING 
GO., LTD., London, Canada.

NORTH-WEST SPECIALTY CO.
Manufacturers’ Aeente 

Cover Saskatchewan completely. All 
large centres visited monthly. Open for 
agencies for all kinds of Store FUturee 
and Specialties. Warehousing facilities.
Smite 10» Willoughby-Snsuer Meek 

Saskatoon. Saskatchewan.

H. G. SPURGEON
WINNIPEG

Wholesale Broker sad Manufacturers’ 
Ageat

Caaadlaa, British and Foreign Agendas
Solicited.

2M Chambers of Commerce.

FRANK H. WILEY
WHOLESALE 00MMIMI0H MERCHANT 

and
OROOERY BROKER

757-75» Henry Ave., WINNIPEG

The J. J. TOMLINSON CO.
WINNIPEG

Wholesale Grocery Broken.
Ogles sad Track Ware basse, 

tl Alexander St B. 
Correspondence solicited ee dementi! 
sad foreign lines. •

WATSON & TRUESDALE

WINNIPEG - MA
Domestic and Foreign Agencies

Solicited.

JOHN }. GILMOR & GO.
Wholesale Manufacturers’ Agents sod Com­

mission Brokers
WINNIPEG. MAN.

Covering Manitoba. Saskatchewan and Alberta.

RUTTAN & CHIPMAN
WHOLBBALB QBOCBBT BBOKSBS

MANUFACTURA BS* AOBNTB 
Fort Gerry Court, Male Street

Winnipeg - Canada

Regina Office—1861 Scarth Street—Phone 2022 
Calgary Office—222 North Avenue—Phone M. 6276 
Edmondon Office—656 Third Street—Phone 6858

W. H. Escott Co., Ltd.
Wholesale Grocery Brokers 

181 Bannatyne Ave., Winnipeg 
We Carry Stock 

PHONE US I MAIN 6433
"We Have It" | “ 6*34

Glever-HUl * Ce.
Egyptian end Spanish Delons
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Manufacturers* Agents and Brokers* Directory
( Continued.)

Western Provinces—Continued.
S1MPSON PRODUCE CO. Winnipeg Man.

Will be pleased to discuss with agents or 
manufacturers of Bakers', Butchers’ or Grocers’ 
specialties, the introduction of their lines to 
the Prairie Provinces—we go direct to the 
trade or through the Jobbers.
Dealers in High Class Produce and Provisions.

Simpson Produce Co. 248-252 Princess St. 
Winnipeg Men.

LEADLAY LIMITED
332 Bannatyne Ave., 

Winnipeg, Man.
Grocery Brokers * Importers. 

"Eiffel Tower Lemonade." 
"Foster-Clarkee Cream Custard.

BRITISH COLUMBIA.

McLEOD & CLARKSON
Maenfarterera' Agent» and Wholesale 

Commlaaion Agents
«•*-« Comble H. Va.nearer. B.C.

Can give strict attention te n few •rst-claea 
Grocery Agencies. Highest Reference.

O’Loane, Kiely & Co., Ltd.
WHOLMAL* GROCERY BROKERS 

CANNED GOODS, DRIED FRUITS, BTC. 
CANNED SALMON A SPECIALTY

We cover British Columbia and Albeits 
Heed Office • - Vancouver, B.C.

Reference : The Bank of Montreal.

RENOWNED

STUHR.

^Vve\*VnD
- U.

inÈ'ÊÈ!!,

STUHR’S 
GENUINE CAVIARE, 

ANCHOVIES IN BRINE
(Salted Sardol»).

In Tin. end Glasses. 

"Pl.a.e e.k far ear offer”

CP. STUHR * CO., HAMBURG.,

i

OAKEY’S
The original and only 
Genuine Preparation 
for Cleaning Cutlery, 
6d. and is. Canisters.
•WELLINGTON '

KNIFE POLISH
JOHN OAKEY A SONS, limited

Msnnlhslnfnri ef
Emery, Black Lead, Emery, Glass 
and Flint Clothe and Papers, etc.

WMIIi(Im Hills, LosdSH, Etpasd

When writing advertisers, kindly 
mention having seen the ad. in this 
paper.

E. O. CORNISH
COMMISSION AGENT 

Canned Goods a Specialty
821 Pender St. W., Vancouver, B.C.

T. A. MACNAB & CO.
•T. JOHN'S NEWFOUNDLAND
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importers end exporters. Prompt and 

careful ettention to nil business. High­
est Canadien and foreign references. 
Cable address: “Macnab," St John's. 
Codon: A, B, C, 6th edition, end private.

The CHAMBERLAIN-DOWNEY
Company, Limited.

Wholesale Jobbers & Manufacturers* Agents. 
Grocery, Confectionery and Tobacco Special ties. 

Correspondence solicited on Domestic and Foreign 
Lines.

TRACKAGE AND WAREHOUSE. 
1214 Homer Street, Vancouver, B. C.

The CAMPBELL BROKER A6E CO
■•l■f•ctur•r■, Adeute asd Cemmkeioe Brokers.

We have our own warehouse and trackage. Shipments 
stored and distributed. Can give special attention to 
a few good agencies.

•67 ■••tty Street Vanoouw N. C.

C. E. DISHER & CO.
WHOLESALE GROCERY BROKERS AND 

COMMISSION AGENTS
CANNED AND DRIED FRUITS, 

BEANS, SALMON
Vletwle VANCOUVER, B.C. Calgary

MeCANN & LANGFORD
Winch Building Victoria. B.C.

Manufacturers’ Agents and Commission 
Brokers.

We can give special attention to a few 
good agencies. Anything we handle we posh 

References: Bradstreets, Royal Bank, 
Union Bank.

SHIP YOUR CARS TO
FERGUSON'S S/D/NG

Cars continually loading for all eitiee in the West and Northwest.
Inland Revenue and Customs Roads.

Our siding ie on O.T.P. and O.N.R., inter-ewitching with O.P.R. and Midland 
Railway. Cars distributed carefully.

123 Bannutynm Air»., WINNIPEG, Can
We have recorde in our vaults covering ten years' satisfactory service.

The failure to stock some standard commodity may be 
the means of a merchant losing trade.

Mathieu’s Nervine Powders
a quick sale and good profits. For 
all forms of headaches there is no 
remedy which reaches the seat of 
the trouble so quickly and so effec­
tively as Mathieu’s Nervine Pow­
ders. Be sure and stock them, as 
they are quick sellers.
Try Mathieu’» Nervine Powders 
yourself at our expense as per cou­
pon attached, if you or someone of 
the family suffers from headaches. 

Remember there is nothing equal to Mathieu’s Syrup of Tar and Ood 
Liver Oil for breaking up colds.

NERVINE POWDERS

•18 Powders/orÊjfcenÊT

The
J. L. MATHIEU CO.

Proprietors
Sherbrooke, P.Q.

• Please send regular box of Mathleo'e Ner- 
I vine Powders te the following addnee:—

Name.................................... .................................
| With (Name of Srm) ..........................................

Street ................................... ..................................
City or town ............ .............. Pros...................
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COFFEE
GROWN, ROASTED AND BLENDED FOR GROCERS WHO 

VALUE SATISFIED CUSTOMERS

Brand
THE SION OP PURITY

Royal Stewart 
A blend of the 
highest grade to 
satisfy particular 
people.

Retails at Me.

Gordon
A blend of high 
grade Coffees, pleas­
ant and satisfying. 

Retails at 40c.

Highland Lassie.

A blend of good 
Coffees to retail at

SSc.

Rob Roy

Cheap in price but 
worthy In quality. 
To retail at SOe.

BALFOUR, SMYE & CO. Wholesale and 
Manufacturing Grocers HAMILTON

TEA LEAD
(See* Incorrodible)

Buy " PRIDE OF THE ISLAND” Brand
as extensively used for years past by most 
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.
Tel. Address : “Laminated,” Leaden. LIMEHOUSE 
A.B.C. Cedes wed 4th * 5th Edition. LONDON, E., Eng.

HUGH LAMBE * CO.. TORONTO 
I. HUNTER WHITE. ST. JOHN. N.B. 
CECIL T. GORDON. MONTREAL

Caeedlaa Agents «

A Seasonable Line
OUR NEW

Sandwich and Salad 
Olive

all ready for the table

Pimento Stuffed 
Celery Stuffed 
Plain Pitted

in salad form

Ask your wholesaler for this 8 oz. bottle. 
Retails at 25c.

Gorman, Eckert & Co.
LONDON, ONTARIO

Western Selling Agents!
MASON A HICKEY, Winnipeg

BLACK. JACK

QUICK
CLEAN
HANDY

K-lb. ties—
8 dos. le case

TRY IT

•OLD as 
AIL

JOBBERS

Moje Than Ever in a Class 
by Itself

One of our 
12 new 
models. 
Wouldn’t 
it be a 
good idea 
then to 
look into 
the Coles? 
It ranks 
with the 
best and 
meets your 
price.
26 models 
of electric 
machines.
Maker» of 
Hand Coffee 
Mille fer 
twenty-five 
years.

COLES MANUFACTURING CO.
1618 North 23rd St. PH1LA., PA.
AGENTS: Chase * Sanborn, Montreal; The Codrllla Co- 
Winnipeg; Todhunter, Mitchell A Co., Toronto; James 
Turner * Co., Hamilton, Ontario; Kelly, Douglas A Co.. 
Vancouver, B.C.; L. T. Mewburne A Co., Calgary, Alta.
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THE SMOOTHEST 
TOBACCO

THE SMOOTHEST

Not a bit of bite!
When a customer asks you “why 
VELVET has not a bit of bite,” 
can you tell him? Well! we’ll 
tell you, so you will be ready 
for the next man.

First of all, “VELVET” is pure 
Burley tobacco—and the very fin­
est Burley leaf that money can 
buy.

Then the tobacco is put through 
a special process, which makes 
“VELVET” the smoothest tobacco.

Any wholesaler in Canada will 
fill your order for “VELVET.”

tins only

r

Sold in red
19 o
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The Tea of “Distinction”
Your customers will like Red Rose Tea—no other tea will please them as well—no 
other tea will take its place—BECAUSE Red Rose Tea has distinctive qualities. 
It is largely composed of the fine teas of Northern India, which are generous in strength 
and richness. These, blended with the flavory teas of Ceylon, produce the distinctive 
equalities for which Red Rose is famed.
If you sell Red Rose Tea you are sure to hold and increase your tea business.

Head Office!—ST. JOHN, N.B. 
Western Branches: 

Winnipeg, 156 Lombard St. 
Calgary, 322-326 Ninth Ave. W.

T. H. Estabrooks Co., Limited
7 Front St. East, TORONTO

Granulated
Now packed in three different sizes of grain

RED LABEL 
Fine Grain

BLUE LABEL GREEN LABEL
Medium Sized Grain Coarse Grain

LASCELLES de MERCADO & CO.
General Commission Merchants

KINGSTON, JAMAICA

EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce
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Furuya & Nishimura
are daily receiving cable advices from their 
Shidzuoka Office concerning NEW CROP 
JAPAN TEAS. Quality and Prices are ex­
ceptionally favorable this year

THE rrCREGOrt BAG HOLDER.

Profit. Popular Price
Th.ee are two features about

Gilmour's Antiseptic Hand-Cleaner
which you should consider.

—Gilmour's Pleases. 
—Not Over-Orltty.
—Quality Ingredients.

HOLDS EVERY SIZE BAG 
FROM % TO 10 LBS.

N.B.—Remember, we pay freight on all orders of live gross
or more to all points east of Port Arthur.

Write

THE GILMOUR CO.,bangs right shove the counter resdy for use. Saves time, 
space ana waste In bags. Ne hole punchier or any extra 
trouble whatsoever, simply lay the bags In their respec­
tive compartments. Quicker service a certainty. No up- 
to-date store should be without one. 604 PAPINEAU AVE., MONTREAL

O. P. McGREGOR E. O. Cornish, Vancouver; Watson * Truesdale, Winnipeg; 
Fenwick t Hendry, Hingston; F. B. Roberge, Ottawa; O. W. 
Gorham, Halifax.

Selling Agents for Canada; 
K1LGOUR BROS.

21-3 Wellington St. W..Toronte
Patentee and Manufacturer 

411 Spadina Are., Toronto

CANADIAN NATIONAL EXHIBITION
TORONTO, August 23 to September 8, 1913

Charles Bond, Ltd.
Manufacturers of High Class Chocolates^

BRISTOL, ENGLAND 
Stall in Manufacturers’ Building

Carsons, Ltd.
Manufacturers of Highest Grade Pastilles, 

Gums and Cachous.
Glasgow

Scotland
Shortwood

Gloucester
London

England
Melbourne

Australia I
Stall under the Grand Stand

For information relative to above exhibit, please apply to

Mr. J. P. Wright
TORONTOQueen’s Hotel
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It’s New Business That Counts
Don’t travel in a rut. Get after new tea busi­
ness. Regain the trade the peddler has taken.
It can be done, and “SALADA” is the only 
tea to do it with. Every year—for twenty-one 
years — increase has topped increase in 
“SALADA” Sales. New customers have been 
added to the old. Their confidence and satis­
faction have been obtained and retained. A 
reputation for reliability has been established.
A trade worth while has been built up.

AND WE’RE STILL AFTER NEW BUSINESS.

“SALADA”
LONDON, ENG. BUFFALO NEW YORK TORONTO MONTREAL BOSTON CHICAGO DETROIT

41 luleliMf 11 Terrace 198 W. Broadway 82 Yonee St. St. Peul St. 34-85 S. Market St. 861 N. RWarSt. Shelby Block
Branches also ia Pittsburg and Philadelphia.

CEYLON TEA

man sôànliwtaa'ètatai*

w^mgaSifi.

^•inîiasisBV

YEAST CAKEs
•issasaa*
YEASTCAKEs CoffS*

man sôànliwtaa'ètatai*

Pickling Season
g g f demands a stock of pure spices that g g g will not reflect on you and your g g g store next winter when the goodg g g housewife offers her favorite.- pickles to herg g g friends around the festive board.g g g The high quality of White Swan spices

r l y is the result of careful buying and years’ of
\^T experience. Only the finest and purest

ingredients are used. <
Order from your wholesaler or direct \

White Swan Spices & Cereals Limited
Toronto, Ontario

’arjiiiasaSii^.
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KEEN’S OXFORD BLUE. The blue that insures snowy white laundry and because 
of its strength, its use is the truest form of economy.
Recommend it to the new housewife, the older folks use no other.

FOR SALE BY ALL THE CANADIAN JOBBING TRADE

MAGOR, SON & COMPANY, Limited
403 St. Paul Street, Montreal 30 Church Street, Toronto

Agent» for the Dominion of Canada «

Your Customers Return 
For These Two Leaders!

BENSON’S SILVER GLOSS
Prepared Corn Home Laundry Starch
FOR CULINARY PURPOSES. THE WASH-DAY FAVORITE

Standards for over half a Century

/ T' 8 THE QUALITY THAT BRINGS THE REPEAT ORDERS

The CANADA STARCH CO., Limited

Manufacturers of the EDWARDSBURG BRANDS

Montreal Cardinal Toronto Brantford Vancouver
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This Illustration shows a strong 
combination for getting new 
trade and holding It.

Views of the window and In­
terior of the Peebles Hobson A 
Co. store. Hamilton, Ont.

Backing up Window Trim with Good Interior
Peebles, Hobson * Co., of Hamilton, Make Both Attractive — Aim to Hold 
the Customer That the Window Induces to Enter the Store—System in Show­
ing Different Quality Goods.

Any real estate man will tell you it 
is difficult to sell a house with a Queen 
Ann front and a Mary Ann back. The 
brick front sometimes looks good from 
the street and the prospective pur­
chaser becomes interested. But the 
view from the back yard is different 
and the sale is off.

Same applies to the appearance of 
the window in its relationship to the 
other selling department—'the store 
interior. Sometimes one sees an attrac­
tive window display—a trim that will 

\ bring people into the store—but on in­
vestigation, the interior conditions there 
spoil the first impressions. That is not 
good business and is liable to make 
prospective new customers only occa­
sional buyers.

Both Displays Effective.
A good look at the accompanying il­

lustration shows a good interior dis­
play backing up a strong selling win­
dow. These are* from the store of 
Peebles, Hobson & Co., Hamilton, Ont., 
a firm that takes great pride in always 
showing good window trims and a neat 
attractive interior arrangement.

Mr. Hobson’s idea for getting the 
most from his displays, either window 
or interior, is to show prominently only 
the best goods in stock. If, for in­
stance, he carries two kinds of a cer­
tain preserved fruit, he displays the 
more expensive variety where it will be 
seen, putting the other in the back­
ground to the rear of the store. His 
reason is that it always gives him a
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chance to sell the better article. When 
a customer finds out the price of the 
line on display she frequently pur­
chases without any more ado. But if 
she should think the price beyond her 
means there is the other grade to fall 
back upon. The chances for selling this 
are made greater because of the en­
quiry in the first place. In fact a sale 
is pretty nearly assured.

One Backs Up the Other.
The illustration herewith suggests to 

the dealer the advisability of always 
backing up a bright selling window, with 
an attractively arranged interior. A 
good combination of this character will 
not only bring new customers inside the 
store but will tend to hold them once 
they cross the threshold.



Business is Just as Good as Last Year
This is General Trend of Opinions Among Manufacturers, Selling Agents and 
Wholesalers—In Some Oases Demand Exceeded Supply-Slowness in Collections 
Rather General—Splendid Outlook foil Future With Good Crops in Sight.

Montreal, July 2.—(Special)—A large 
milling firm with head offices in Mon­
treal states that business during the past 
six months has been satisfactory, al­
though in the three weeks just by there 
has been a dropping off owing to the rise 
in Canadian wheat prices. This they say 
has curtailed export business but at pre­
sent there is somewhat of a relief.

A Montreal coffee house says that col­
lection^ have not been up to the mark 
and attribute this to too much real es­
tate speculation in the West. On this 
account some new business is being re­
fused.

One of the wholesale grocery houses 
here reports that they are finding col­
lections a little difficult to make and so 
cannot meet their own accounts as 
promptly as they would wish. During 
the past fortnight, however, probably on 
account of cheese and creamery season 
coming in, payments have been better. 
Some complaints are made that last fall, 
wholesalers were induced to stock up on 
goods that they could purchase to-day 
from 10 to 30 per cent, less .

Another wholesale grocery house here 
states that volume of business is just as 
heavy, in fact, heavier than during the 
first six months of 1912. Collections are, 
however, a shade harder to make. The 
head of the firm attributes this to over­
investment and speculation. Some retail 
buyers, he claims, are disposed to spread 
their purchases around more wholesalers 
than usual. A third house corroborated 
this view of the situation.

A fourth house states that business is 
just as good as during last year. The 
rumor of money scarcity is not inter­
fering with their regular business. Col­
lections, while they might be better, are 
found to be fairly satisfactory. Advices 
from bankers given to dealers in ' gen­
eral as to careful buying have kept 
many from purchasing heavily. Fur­
ther orders are, however, just as heavy 
as last year at same time, but trade is 
expecting lower prices in some instances.

Conditions in Ontario Sound.
Toronto, July 2.—Reports from On­

tario indicate that trade is not showing 
any decline, but on the contrary manu­
facturers and wholesalers generally say 
that business has been good and pros­
pecta for the future bright. Some of the 
views expressed to Canadian Grocer are 
as follows:

Gunn’s, Limited, meat packers, West 
Toronto.—“We can say without hesita­
tion that our business during the past

THE CROPS IN MANITOBA.

(Frqm Our Own Correspondent.)
The crops throughout Manitoba 

have greatly benefltted In many sec­
tions by the recent timely rains, but 
at time of writing are needing more.

In most of the province the sea­
son so far has been a dry one, but 
with a sufficient fain-fall during 
the next few weeks the crop will no 
doubt be an average one.

Through some parts of the prov­
ince a vert 'peculiar condition of 
things, ex lets. In traveling about 
it.-dg' no uncommon sight to see 
some farmers harvesting last year’s 
crop of flax and in some instances 
wheat. Others are busy threshing 
and marketing the crop that could 
not be handled last year on account 
of the excessive wet weather that 
prevailed, in the fall.

Strange as it may "appear to east­
erners, much of this wheat and flax 
Is turning out very well and is a 
fail; sample, the former grading No. 
3. Truly this is a great country. 
As one resident remarked the other 
day California Is not in It with 
Manitoba. They cannot harvest and 
thresh wheat there In the month of 
June.

The weather is warm and growth 
is rapid.

It Is said that traveling circuses 
are an Indication of prosperity in 
the country. If that Is so there must 
be some money in Manitoba as 
there are an unprecedented number 
of them traveling through this prov­
ince this season.

six months has been exceptionally good. 
There has been a brisk demand for all 
the products we handle and manufac­
ture.

“Collections have been very good. We 
have every reason to believe that these 
conditions will continue throughout the 
balance of the year, despite the financial 
stringency, which seems to be affecting 
real estate and speculative operations to 
a far greater extent than legitimate busi­
ness. ’ ’

Dane, Hortop & Co., manufacturers’ 
representatives. — “Business generally 
has been good since the first of the year ; 
the difficulty has been to keep up with 
the demand for {the goods we handle. We 
have had a lull now and again, but it 
only afforded a chance to catch up with 
business in hand.

“For the future we see no reason why 
business should not be better. Condi­
tions throughout the country are good; 
crop prospects are encouraging; con­
struction work all over means employ­
ment, and that means circulation of 
money. People seem to be less interested 
in outside affairs and are more than ever 
attending to their immediate business. A 
great faith in the future prevails, and in 
our opinion conditions warrant it.”

White & Co., wholesale fruit and pro­
duce dealers—“As to the fruit and pro­
duce trade we have little to complain of.
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Prices have been high on nearly all lines 
in the South owing to frost and flood 
damage in the early season, but there 
has been an active market on all lines 
at this end. Collections are fairly good, 
sales being on short terms only.

“The outlook is for hand to mouth 
purchasing. Little speculation on fruits 
and vegetables will be done this fall, 
owing to the uncertainty prevailing in 
the money markets and the enormous 
losses sustained on stored goods the past 
season. ’ ’

Gorman, Eckert & Co., London, Ont., 
packers of olives.—“Business for 1913 
is quite up to the mark compared with 
former years. Ontario trade, if any­
thing, is better than previous years.

W. H. Gillard & Co., wholesale gro­
cers, Hamilton, Ont.—We desire to say 
that during the past six months we have 
found trade very satisfactory, quite 
equal in volume to the corresponding 
period of last year.

With regard to the prospects for the 
remainder of the year, if the large 
building operations which are now in 
progress are not checked by continued 
stringency, and the crops fulfil the prom­
ises which they give, we see no reason 
why the prosperity that has prevailed in 
the country for some time past should 
not be continued throughout the year.

Winnipeg Wholesalers Satisfied.
Winnipeg, July 2.—Wholesale grocers 

seem well satisfied with the volume of 
trade. All staples are keeping well apace 
with last year. Some lines such as dried 
fruits, beans, syrups and teas and cof­
fees are seasonably quiet, but by no 
means inactive. Fresh fruits, fruit 
syrups, lime juice and camp specialties 
including canned goods, are brisk.

CALGARY CLERKS ORGANIZED.

About 150 members of the Retail 
Clerks’ Association of Calgary, Alta., 
attended an open-air meeting recently 
in Victoria park to discuss the objects 
of the association, which are the secur­
ing of shorter hours of labor and better 
conditions generally for the retail clerks 
of the city. The • president, A. M. 
Mackie, acted as chairman, and the 
speakers were Messrs. Evans, Lewis, 
Andrews, Hyman, Hagger, and Mrs. De­
fries.
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A Window Dressing Contest
During the summer months trade can undoubtedly be 

greatly stimulated by means of window displays. With 
the coming of the summer season there opens up a lucra­
tive trade for summer goods. This trade comes to those 
stores who cater to it with the strongest invitations. Let 
the window be a good, strong “invitation announcement” 
to the people.

To encourage and to help to develop window dressing 
of summer lines, The Canadian Grocer has arranged a 
window display contest, beginning now and terminating 
on August 8. This is open to grocers and their clerks in 
all parts of the Dominion and in Newfoundland. The 
only conditions attached are that the windows be dressed 
by the grocer or an employe, and that it shall contain 
seasonable summer goods.

Prizes will consist of twenty dollars. There will be 
three prizes for cities above 10,000 population, and three 
for centres under 10,000. The amounts will be five, three 
and two dollars respectively. This gives dealers and 
clerks in smaller places equal chances with those in the 
cities.

The best possible photograph should be secured. On 
back of each write brief description of how the display 
was constructed. Each contestant may enter as many 
photos as he deSires. Mail them not later than August 
8 to The Editor, Canadian Grocer, 143 University Ave., 
Toronto.
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ENTER WINDOW DRESSING CONTEST.
There are certain men in the grocery trade who do 

bigger business in summer than in winter. If some can do 
this, why cannot morel There must be methods whereby 
trade in these goods can be built up. The camping season 
is on for one thing and another is that people go in 
stronger for high-class specialties in summer than in win­
ter. They want summer goods and not so much fresh 
meats and heavy cold weather foods.

The window should be included as one of the chief 
methods for securing this trade. It not only sells goods 
direct, but lets the public know what lines are carried and 
therefore becomes an advertisement with permanent 
results.

To help along the art of window display, Canadian 
Grocer has decided to hold a contest in which prizes will 
be given jo the six best artists who enter. Full particu­
lars are announced on another page. This competition is 
open to dealers and their clerks, and it is hoped that many 
will decide at once to jump into the race, dress a good 
summer window and send along a photograph.

------ ft------

BEGINNING REFORMS AT HOME.
It has been frequently stated that among the best 

customers of mail order houses are to be found the wives 
and families of retail dealers in cities, towns and villages. 
To substantiate this contention there is reprinted below 
a letter to a mail order house, which was a part of an 
article written for a daily paper on the humorous side of 
this phase of business dealing:

“Dear Sirs,—When sending my order, kindly omit 
label of yonr firm on the outside of parcel, because my 
husband runs the biggest store in this town and it would 
spoil trade and put us in the hole if it was found ont 
we dealt with you. Besides, I have a rival here who 
copies everything I wear, and I don’t want her to get 
wise to where I purchase my things.—Mrs. 8. B.”
If retailers are anxious to lessen as much as possible 

this mail ordering practice, they must begin the house­
cleaning at home. If it should be found out that a merch­
ant in a certain community finds it more convenient to buy

goods from an outside source tliau from among his fellow 
dealers, what excuse has he for preventing his own cus­
tomers from doing likewise t Let every merchant buy all 
the goods he does not handle at home and set a good 
example to the community.

COLLECTING SMALL DEBTS.
No one can give a good reason why the collection of 

small debts due merchants should not be made easier. 
In Alberta the retail trade is greatly interested in getting 
in their money even after a judgment has been secured 
against the debtors.

At a recent meeting of the Edmonton Board of Trade, 
a report was submitted by the retail section in regard to 
a communication from the Calgary Board of Trade res­
pecting the collection of small debts for which judgment 
had been obtained. Following was the report :

“That the retail section of this board recommends 
that representations be made by the board of trade to the 
premier of Alberta, and the three representatives of 
this city in the legislature with a view to securing 
amendments to existing provincial legislation designed 
to facilitate the collection of small debts in cases in 
which judgment has been obtained but in which the 
debtor, though apparently able to pay, fails to comply 
with the court’s order to do so; and that the suggested 
amendments should conform in principle with legisla­
tion in effect in the province of Ontario, a number of 
states of the Union, and particularly in the province of 
British Columbia, under which there is a penalty clause 
(section 6, chapter 57) making it binding on a debtor 
against whom judgment has been obtained either to live 
up to the order of the court or. if demanded, to submit 
to the court good reasons for not so doing; and upon 
failure to do either, the court has power to commit such 
debtor for contempt.”
It would seem to the average layman that the request 

of this body is nothing but fair. What is the use of going 
to the expense of securing a judgment if one cannot collect 
the money afterwards t Such a law would appear to be a 
farce and it is to be hoped the Alberta retailers will suc­
ceed in their request.

RETAINING HEALTH IN HOT WEATHER.
During the hot weather people are anxious to keep 

healthy even if they cannot always keep cool. Some 
good advice is given in this regard by Dr. Hastings, the 
medical health officer of Toronto. Here are some of his 
suggestions :

Eat no moR9 than you have to. Avoid solids, such as 
meat, eggs, fats, and other heat producers. Eat fruit, 
vegetables, and cereals. If you can endure hunger, it is 
better to eat nothing. This advice is probably a little ex­
aggerated as we all have got to eat something, especially 
those who have to work.

“A person who cannot eat this weather is fortunate,” 
adds Dr. Hastings. “Food is rather a danger than a 
benefit.”
ported that their business from January to the end of July 
beverages. Avoid intoxicating liquors.

Do not worry about excessive perspiration. It is a 
sign that the system is holding its own against the tem­
perature. Thirst produces perspiration. Thus the body 
works in perpetual motion.

Wear light clothing, and approach nakedness as nearly 
as propriety will permit.

“This is the time when the conventionalities must go 
by the board,” he declares .
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Try to get some sleep. Cold water is the best aid. 
Frequent baths cool the body and produce drowsiness. 
Get up in the night and take a cold shower or sponge bath. 
If you wake in an hour, take another bath. Brief appli­
cations of cold water to the body do not hurt the system. 
Only long immersions are dangerous.

Do not lose your temper or indulge in simmering 
thought or fiery fulminations. These things are hot in 
themselves .

If you follow these rules Dr. Hastings believes that 
you will escape partial sunstroke, dizziness, sick stomach, 
biliousness and despondency, and will remain fairly well 
and cheerful in spite of the soaring thermometer.

It will be noted this medical man advises the eating of 
fruits, vegetables and cereals. The retailer can with profit 
use this suggestion to increase sales on these lines.

. --- »---
GET BID OF CONSUMERS’ LEAGUES.

A dispatch from Calgary, Alta., states that the Con­
sumers’ League there will shortly bring into the city a 
carload of fruit and vegetables to sell at “fair” prices 
to the general publia The league plans to erect a large 
tent somewhere near the railway tracks and in this the 
produce will be sold. The idea, of course, is the old one 
—to cut down the cost of living. It is claimed in Calgary 
that the middleman is extortionate in his methods and 
prices and this league is to be a panacea for all the ills 
that beset the running of a household.

The best word one can say about members of such a 
league is that they are either very ignorant or sadly mis­
guided. There are probably no lines under the sun on 
which net profits are smaller than on staple groceries, 
fruits and provisions. On these goods the grocer tries to 
get an average gross margin of about 20 per cent, on turn­
over . Some do not even get that. From that he must 
deduct his overhead expenses to obtain his net profit. Ex­
penses in the large cities run up to 15 and 16 per cent, 
and more. Where can anyone find an excessive profit in 
such a business f

The great trouble with these so-called consumer leagues 
is that they are led into this business blindly. They find 
that a grocer buys eggs fordinstance at 24 cents and sells 
them at 28. They think he ought to sell them for 25 cents, 
and if he doesn’t he is extortionate. Then comes the 
league to remedy the alleged evil. There is a flash in the 
pan and for a time the price of eggs is cut. But not being 
built on a sound foundation, they soon go to the wall do­
ing a lot of damage to the legitimate trade in the tumble.

It is time retailers took this matter into their own 
hands and prevented city governments from allowing such 
a thing. A town wouldn’t be a town at all if there were 
no merchants. They are the builders of every centre and 
should be encouraged rather than dogged about. They are 
a necessity and will always exist whereas leagues of con­
sumers are with us to-day and gone to-morrow and never 
serve any useful purpose during their brief lives.

GOOD SIX MONTHS’ TRADE.
From information supplied to Canadian Grocer by 

several manufacturers and wholesalers it is evident that 
business in the grocery trade during the past six months 
has not gone backwards. Every firm interviewed—as will 
be seen by an article on another page of this issue—re­
ported that their business from January to the en dof July 
has been at least as good as during corresponding period 
of a year ago . This view is held by manufacturers of

flour, coffee, provisions, grocery specialties and by whole­
sale grocers and fruit dealers .

Wholesalers say that the recent warm weather has 
greatly stimulated sales of fruits, fish, vegetables, cereals 
and all the lighter grocery foods. This week they are ex­
ceedingly optimistic in regard to business, and as crops 
appear to be normal all over the country, all are looking 
forward to a splendid year’s trade. The only phase of 
business that might be better is that of collections and 
these are improving in many districts.

Nova Scotians fear that the apple crop will be below 
normal this year on account of early warm weather and 
late frosts—as well as much wet weather. It is to be hoped 
that their fears are not well grounded.

WHAT SALESMANSHIP IS AND ISN’T.
It cannot be called good salesmanship to cut the price 

of anything and then sell a lot of it.
Good salesmanship is where a merchant sells a large 

quantity of an article at the regular, every day price.
Anyone can sell 40 cent, oranges for 20 cents .
But when a grocer sells several dozen more than usual 

of 40 cent oranges at 40 cents per dozen, by means of a 
good selling talk, newspaper advertisement or window dis­
play, then he may have ‘ salesman ’ tacked on to his name.

Some dealers cut prices on several lines and think they 
are No. 1 salesmen, because sales on those lines increase.

It must be remembered that anyone can give goods 
away. He can at all times find plenty of recipients, but 
it requires a salesman to increase sales of a line when it is 
at all times offered - at its true value.

EDITORIAL NOTES.
Keep cool. This is sound advice in business as well as 

from a weather standpoint.
•. e •

Have you arranged for your holidays f A little respite 
from business cares puts new life into a man.

• • •
#

It would be interesting to know just what taxes these 
“consumers’ leagues” pay for the upkeep of their own 
towns.

• • •

July and August are the big fruit months. If short of 
help, an extra clerk would pay for himself in looking 
after fruit sales alone.

• • •

If the selection of small eggs for sale by the dozen con­
tinues, the Game Wardens may be summoning dealers sus­
pected of handling pigeons’ eggs.—Toronto Globe.

• e •

A good summer goods window now and again will tone 
up the summer sales. When you have your best 
arranged get a photograph and enter it in The Canadian 
Grocer contest.

• e e

If those of the general public who send to the mail 
order houses for goods refrained from choosing those 
knowm as “leaders,” they would probably soon discover 
that the alleged superiority of the catalogue house goods 
is but a delusion.
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Advises Against Starting Wholesale House
Inquirer Points Ont That Italians Have Succeeded in Wholesale Fruit Business 
and Desires to Know if Retail Grocers Oould Not Do Same—Reasons For the 
Advice—Former Work With Great Singleness of Purpose.

By Henry Johnson, Jr.

June 14, 1913. 
Mr. Henry Johnson, Jr.,

Care Canadian Grocer.
Dear Sir,—I should like your advice 

on a proposition I am thinking about.
We have in our town, one of about 

twelve thousand inhabitants, some 
Italians who went into the wholesale 
and retail fruit and vegetable business 
about ten years ago, with practically no 
capital. They are now worth probably 
eight or ten thousand dollars. We have 
about forty grocers here, most of them 
small, who patronize this firm. I am 
thinking about starting a stock com­
pany, taking in all the grocers I can get 
to take stock, and start a wholesale 
fruit and vegetable business. Am 
thinking that we can drive them out of 
town, as they are getting about all the 
retail business.

I will thank you if you can give me 
your advice on this.

Very truly yours,

I do not think you can win out on 
this proposition for several reasons, the 
principal one of which is that those 
Italians can and will work harder, with 
greater singleness and concentration of 
purpose, and be content with slower ac­
cumulations than you or I or your neigh­
bors can or will do. That, in a nutshell, 
is the base of the entire argument.

They Deserve to Win.
But, again, why should you wish to do 

what you plant Those men started in 
your town “practically without capi­
tal,” and from that beginning they have 
earned, saved and accumulated $8,000 to 
$10,000. Surely, then, they are worthy 
citizens, fully entitled to our tolerance 
and respect. What better could you ask 
of a German, or Irishman, or plain 
“Down East Yankee”t And if you 
would be pleased to have one of those 
put that kind of record behind him, why 
be displeased when an Italian does the 
liket

Men win who deserve to win—whe­
ther they be Italians or other.

Form an Association.
I should think that much the better 

way would be to get your local grocers 
together and make a deal whereby those

•Hie writer tt thli article I» one 
tel dealer* on the continent. He

of the moot eneoeee- 
epent a le net 30

Man In the retail grocerr bnatnaaa and la well equipped 
to anawer qneetkine and
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printed for
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omitted when their

men would confine their operations to 
wholesale veiling. If they could count 
on having the trade of all of you, or 
nearly all of that trade, undoubtedly 
they would be glad to cut out the retail 
end of their business. Then would you 
have the advantage of their knowledge, 
experience and evident enterprise, plus 
the ability to buy in large quantities, 
and you would make immediate use of 
all this instead of entering what is, to 
my mind, certain to be a losing, destruc­
tive fight. For, mark you, those men 
are not of the stuff which gives up. 
They have clearly indicated that they 
have fight in them. If you undertake 
such a fight with them you will come off 
second best at the end—and you will 
then have t obegin where you can begin 
now without any loss whatever.

Take those men into your associa­
tion. Make use of them. Fi-aternize 
with them. They are worthy to asso­
ciate with you or they would not have 
built up such resources where of the 
forty grocers most are still “small.”

A Similar Instance.
Our town was smaller than yours 25 

years ago, though it is three times as 
big now. The first man to undertake 
the wholesale fruit business here was a 
Russian—a big, husky, bright fellow. 
He frankly made the rounds of the gro­
cers soliciting orders and pledging him­
self not to retail IF HE COULD GET 
THE WHOLESALE BUSINESS. “But 
I will not lose my stuff if you do not 
buy from me. If I have a lot of berries 
or other fruit which you fellows will not 
take off my hands I’LL SELL ’EM for 
some price. I will not dump them. At 
the same time I DO NOT WANT TO 
RETAIL.” That was fair and square; 
but we did not. ^ill take it quickly 
enough. Result was he retailed a lot of 
stuff. Then he sold oat to the son of 
a Yankee. " This second man worked 
very hard, though he was only a moder­
ately good manager. He did a big busi­
ness, and I think made some money. In 
turn, he sold to a Jew.

There are now three wholesale fruit 
houses here, the biggest and most profit­
able belonging to the Jew; and he earns 
all the money he gets by hard work and 
bold enterprise. He has the goods and 
knows how to handle them. It is to the 
advantage of all of us to buy from him, 
and I for one never go elsewhere that I 
do not conclude I could have done better 
with him.

Look up the Saturday Evening Poet 
for the story, “One Way Out.” If you 
do not find it readily, write the office in 
Philadelphia asking the dates of publi­
cation. I think the story is now in book 
form. Get it and read it carefully— 
though I hardly need say that, for you 
will pay attention to it all right when 
you get into it. Follow that by a read­
ing of “Old Lives For New,” by the 
same author. These stories will illum­
inate present conditions for you, and I 
am mistaken if you do not shift your 
viewpoint just a little bit on this ques­
tion of other nationalities in legitimate 
business.

The truth is the eternal one which has 
been variously expressed since the dawn 
of literature:

“A man’s a man for a’ that!”

Following items are from Canadian

Twenty Years Ago
1 IN THE 

Grocer of July 7, 1893.

“H. P. Eckardt, of H. P. Eckardt 
& Co., Toronto, spent a few days 
fishing on Lake Scugog last week, 
hooked some large maskallonge and 
bagged some of the latest fish yarns 
that are flying around that lo­
cality. ’ ’
Editorial Note.—H. P. Eckardt & 

Co. is still another of the several whole­
sale grocery houses who have been in 
the trade for more than twenty years.

“The annual meeting of the 
Hamilton Board of Trade was held 
on Monday afternoon. The follow­
ing officers were elected: H. N. 
Kittson, president; Arehdale Wil­
son, vice-president; C. R. Smith, 
secretary-treasurer. Council — St.
C. Balfour, W. H. Glassco, M. Leg- 
gat, A. Gartehore, J. A. Bruce, John 
Hoodless, W. A. Robinson. Board 
of Arbitration—J. Turnbull, Robert 
Thomson, John Calder, F. H. 
Lamb. ”
Editorial Note.—It would appear 

from the above names that in those days 
the members of the grocery trade took 
an active part in the Board of Trade 
work.
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How Other Grocers Do Things
GOOD IDEA ON SELLING BANANAS.

In selling fruits, J. Peachey, grocer, 
Brantford, Ont., has adopted the plan 
of always assorting the different fruits 
into different grades, and charging 
prices ranging according to grade. This 
he does especially in bananas, where he 
makes three grades which sell at 15c, 
20c and 25c per dozen. “No matter 
how a grocer tries to avoid it,” he 
states, “so long as he leaves bananas 
on the bunch he will always find some 
sales clerk who will pick off the finest 
bananas, leave the poor ones, and in the 
majority of cases for the customer who 
least deserves the preference.” To 
avoid such practice Mr. Peachey has re­
sorted to the assortment plan. He 
claims that since the change he has in­
creased his sales by 50 per cent., and is 
in a position to give much better satis­
faction to his customers.

• • •

COUNTER TOP ALL GLASS.
A counter in the form of a silent 

salesman, with space below, cased in 
with glass, for displaying goods, and 
with an all glass top so as to allow of 
stocks in drawers being shown also, is 
one of the “wrinkles” in the Wm. 
Foster store, "Roncesvalles Avenue, To­
ronto. While in most respects just like 
the average silent salesman, this is pro­
vided with this special device at the top 
for displaying a larger quantity of 
goods. Mr. Foster keeps his confection­
ery in the top, and for further con­
venience has the drawers divided off 
into a number of sections, so that a 
great variety of confectionery is shown 
at one time.

The counter has the appearance of 
attractiveness, and the sectional idea 
for confectionery does away with the 
sometimes untidy appearance of a. num­
ber of cardboard boxes.

• • •

DOUBLE DUTY OP ELECTRIC 
LIGHTS.

In the grocery department of a large 
Canadian department store frosted elec­
tric light shades are used extensively as 
an advertising and directing medium. 
Painted in large black letters on the 
frosted shades are the names of the 
various grocery lines handled in those 
sections of the store.

The idea, although used more ex­
tensively in connection with special dis­

play booths, for example, to call atten­
tion to “Blank’s Chocolate and Cocoa,” 
or “Smith’s Soups,” may also be de­
veloped extensively for the purpose of 
directing customers to the various sec­
tions of any store. Thus shades with 
“ Cashier,” “ Adjusting Bureau,” 
“Fresh Fruits,” “Household Goods,” 
etc., might all be used to advantage both 
for advertising and lighting purposes.

• • •

UNIQUE CAMP GOODS DISPLAY.
To attract buyers of camp goods is 

what many grocers are trying to do just 
now. A unique idea is being used in the 
grocery department of The T. Eaton 
Co., Toronto, for this purpose. A large 
table has been set aside laden with all 
sorts of staple and dainty eatables that 
the camper would find useful and tasty. 
The feature of the display, however, is 
a miniature tent placed in the centre of

Smnll tent on display table to emphaeise 
camp goods.

the table. Under and around it are 
placed the jars, packages and cans of 
the camp goods for sale. These include 
all kinds of canned fruits, vegetables, 
meats, milk, fish, pork and beans, soup, 
etc., condensed soups, preserves and 
jams in jars, and, many other lines. A 
show card, entitled “Suggestions for 
the Camper,” was fastened to the top 
of the tent in front.

A clerk in- the department stated that 
this display had sold large quantities of 
camp goods that otherwise would not 
have been thought of.

• • •

TICKETS ON SMALL QUANTITIES.
In the store of Fred C. Harp, grocer, 

Brantford, Ont., price cards are featured 
strongly. Arthur Harp states:—“We 
wouldn’t be without them. The price 
we announce through the medium of the 
card is simply the regular price, not a 
cut rate. So firmly do we believe in the 

S3

practice of ticketing goods, that it has 
come to be quite a hobby with us.

“One feature that we play up is to 
give the price on small quantities or 
numbers of an article. For example, we 
quote lemons 2 for 5 in place of 30 
cents per dozen, oranges 5 cents each 
in place of 60 cents a dozen, and so on. 
This we do because we think 2 for 5 ap­
pears a much more reasonable price than 
30 cents a dozen and thus results in 
more sales than the price when given on 
larger quantities would do.”

• • *

COVERING UP A BARE WALL.
“Empty wall space in a grocery store 

is never attractive,” states Arthur 
Harp of the Cash Bargain Store, Brant­
ford, Ont. “Until a short time ago, 
much of the back wall in our store was 
bare. As the office on the one side, and 
the door into the shipping department 
on the other, occupied much space, it 
was not convenient to put "up shelving 
for the display of goods. I therefore 
determined to use this empty space to 
at least some advantage, and so cover­
ed it all, with the sides of packages of 
oat cartons, and packages. Now it gives 
the appearance of a large pile of pack­
age oats. Though not as attractive as 
might be desired, it is much better than 
a blank wall, and advertises these roll­
ed oats as well.” *

• • •

CHANGES TO CASH.
J. J. Christopher, grocer, Wetaski- 

win, Alta., has adopted the cash sys­
tem of doing business. In a newspaper 
advertisement under the heading 
“Change in Business System,” he made 
the following announcement:—

“On and after June 1st we will con­
duct our business on a strictly Cash 
basis, which means that all goods must 
be settled for when purchased or when 
delivered at the house. By doing this 
we hope to increase our volume of busi­
ness as we will be placing ourselves in 
a position to give our patrons better 
value than ever before. We will keep 
up the high standard quality of our 
goods and not try to catch trade by of­
fering inferior goods. But we will al­
ways sell good goods cheap.”

Following up this is a list of “spec­
ials” for the first twelve days of June.



Grocer Tells of Change from Credit to Cash
The Difficulties He Had to Overcome and His Methods in Doing So—Used 
Circulars and Newspaper Space and Presented a Strong Argument—Granted 
No Favors Even to Sure Pays—An Increase in Business.

By Stanley Williams.

The other day the following letter was received from a Saskatoon, Sask., grocer :—‘‘Editor 
Canadian Grocer—We contemplate placing our business on a cash basis July 1. If there is any ma­
terial you can send vs to help on this, it wj.ll be appreciated.” One of the best articles that has ap­
peared in Canadian Grocer on this subject was that from Stanley Williams, a Sarnia, Ontario, dealer 
who a few years ago changed from credit to cash and who later wrote an article for us on how he 
accomplished the task. We could not do better than reprint this article as is done on this page. 
A note of warning, however, ought to be added to anyone contemplating such a change. It is no 
easy matter and one must be very judicious in what he does and must be able to see his way clearly 
before he begins.—The Editor.

The merits of a grocery business run 
on a cash basis, as compared with one 
run on the credit system, are constantly 
under review. There are advantages to 
be cited in either system, but until one 
adopts the cash system it seems hard to 
realize what a different business it is.

At the request of a representative of 
The Canadian Grocer I will endeavor to 
explain how I changed my credit busi­
ness to a strictly cash basis. I might 
also state that I have had several letters 
from grocers of other towns asking me 
to explain to them how I effected the 
change and the results of the new 
system.

First of all, I would like to go back 
to when I started in business. When I 
purchased my stock from R. J. Goring. 
I opened up accounts with all of his 
customers that he had found to be all 
right. Any with whom he had trouble 
I simply dropped.

Now the question of how I was to 
increase my trade presented itself to me. 
To whom to give credit and whom to 
refuse was the great problem. I was 
very careful, as I had been in Sarnia six 
years and knew a good many people.

But what in most families is the me­
thod pursued t A monthly account is 
opened, all items desired are ordered 
from the solicitor, no attention being 
given to the price or quantity received, 
and no account being kept of the cost. 
The housekeeper has little idea how 
much the orders amount to.

The monthly bill is presented. It is 
much larger than the customer expect­
ed. Then in a good many cases we hear 
this: “I can only give you half of that 
to-day, but will make it up next pay 
day. ’ ’

If the account were $30 and a custo­
mer paid $15, can she pay $45 next 
month f How often we get $5 on a $50 
account accompanied with an order for 
$8 worth of groceries to be charged. 
And then grocers will say that you can 
sell a family more groceries on credit 
than you can for cash. Very true, but 
is there any object in selling a customer

more goods than lie or she can pay fort 
I have yet to meet a grocer who does 

not complain about the credit system, 
and how hard it is to collect accounts.

Conference With the Clerks.
On the 1st of October last, I dis­

cussed the question with my clerks, and 
told them my plans. I secured their 
opinions on the matter, then framed up

6000 THINGS 
TO EAT : : :

AFTER NOV. IST.-CASH.
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and collecting me expensive, 
not saying anything about the 
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a strong argument in favor of the cash 
system. I first used my space in the 
daily newspapers, and cards in my win­
dow announcing the fact that the busi­
ness would be cash after November 1st. 
Then in a day or two I mailed five hun­
dred letters to customers and people 
whom I thought would be interested in 
the cash system. I sent them the fol­
lowing letter:

* Sarnia, Ont., Oct. 10, 1000.
Mr...............................................

Dear Sir:—As a customer and friend of 
ours, we know you are Interested In what 
we do, and In our well-being. Therefore, we 
like to take you Into our confidence, what 
we are going to tell you about we believe Is 
as much to your Interest aa ours.

In the past this store baa been liberal In 
extending credit. Moat of our customers, like 
yourself, paid promptly. Others did not. We 
lost what they failed to pay. Now, we have 
determined that on and after November 1, 
190». we shall sell for CASH ONLY—that 
means the payment of the money when the 
goods are bought or cash on delivery. No 
credits; no bookkeeping; no collections ; no 
disputed accounts to lose us friends. We've 
placed the date far enough ahead ao all our 
customers can easily adjust themselves to the 
new plan.

Here's where you'll he beneited : We’re 
going to take what we lost on bad accounts 
heretofore, and what we paid for collections 
and bookkeeping, and deduct It from our 
cash prices. Every time you spend a dollar 
here you’re going to get several cents’ worth 
more than we or anyone else could give you 
under the credit system. It means saving 
to you. saving to us, and no bad debts.

We honestly believe you’ll welcome the 
change. You’ll get more for your money and 
have a better command of your finances. 
There will be no bills to pay for “dead 
horses." We'd like to have a talk with you 
about this. Come In and let ns explain more 
fully.

We thank you very much for the trade 
you’ve given ua, and are sure we’ll have bet­
ter opportunity to serve yon than ever 
heretofore.

Yours very truly,
STANLEY WILLIAMS.

Then as I met and dealt with custo­
mers, I took the first opportunities to 
explain the new system, and why we 
were adopting it. I also risked my life 
so far as to visit some 250 in their 
homes, and was told nearly that many 
times that it was impossible for them 
to pay cash. They never had to pay 
cash and could get all the credit they 
wanted elsewhere, etc. To make it brief, 
I asked the railroad employees espe­
cially to do two things for me and then 
I would be satisfied :

1st.—To keep the money they intend­
ed to pay me on account, whatever

4762
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amount it might be, and pay cash, for 
one month.

2nd.—To come and tell me after pay­
ing cash for one month that they had 
reason to feel that the benefit wasn’t 
mutual, and I would give them a receipt 
in full for their account.

Now, we had customers who were 
usually a year getting their back ac­
counts paid up. But now they are pay­
ing as they go and how nice it is for 
hardworking men to know they haven’t 
their money spent before it’s earned.

AU Treated Alike.
We had a number of customers who 

were just as good as cash, would pay 
the first time they were down-town, or 
every week or every two weeks, what­
ever the case might be. They thought 
the cash system was adopted for the 
other fellow, and not for them. The 
great question in my mind was: Can we 
let some few continue the old system 1 
It was a bold step to take, and one 
which required a great deal of courage, 
but after due consideration, I decided 
to treat all alike, rich and poor, then no 
man could say to me, “You gave my 
neighbor credit and refused me.”

The new rule was strict. All goods 
had to be paid for at the counter or on 
delivery. All orders telephoned were 
marked C.O.D. on the top near the ad­
dress. The driver carried his own 
change, and after each load was de­
livered he turned in the amount of the 
bills on the C.O.D. file.

We lost some of our best customers, 
as they simply refused to pay on de­
livery, and the driver returned the 
goods. I might say we had six orders 
returned on the first cash day. This 
was the trying time to see the good cus­
tomers go who could pay cash if they 
chose to, but here is the one point I wish 
to emphasize: I have every reason to 
believe that if we had gijen way 
to special customers and let them con­
tinue the old system, otir trouble would 
have never ceased. But the very fact of 
us refusing people with money spread 
rapidly, and was our first big boost. 
People knew then that we meant the 
contents of our announcement when we 
said that after November 1st—CASH.

Economical people realize to-day that 
there are heavy losses with the credit 
system and they appreciate that ex­
penses connected with collecting, book­
keeping and bad accounts must come 
out of the profits, and they know who 
pays it—not the merchant, as he knows 
when he is figuring hie expenses that he 
must allow a fair amount for this.

Brought Inquiries From Customers.
So they came to our store to see if we 

could show them advantages that the 
credit man couldn’t.

Our trade has increased in the four 
months since we adopted the cash sys­
tem 20 per cent, over the corresponding 
months of the previous year.

A word about the C.O.D. orders. Cus­
tomers tell the delivery man that they 
are more than pleased that he collects 
at the house. A good many want to pay 
cash and with the convenience of the 
phone, and the driver having all neces­
sary change, it saves them walking 
down town.

Ad. giving special prices when cash Is paid 
and a comparison with credit prices—re­

duced from 2 column size.

To increase your business under the 
credit system simply means to take a 
chance on a few more customers. If 
you open up ten new accounts and lose 
one, you simply increase your book ac­
counts and you get the pleasure of do­
ing the extra work. But under the cash 
system, you sell every one, rich and 
poor. The more goods you can sell the 
better, and every night you either have 
the money, or the goods on the shelf, 
and how much easier would it be to sell 
your stock than to sell your book 
accounts!

Now, there are many more good 
strong points about the cash system 
that I feel merchants should find out for 
themselves, such as the way we get 
business by our “specials,” which we 
advertise in the paper. We have two 
specials for each day of the week, but 
we just give them to the customer who 
buys $1 worth or more of other goods.

3»

APPROACHING A CUSTOMER TO 
INTRODUCE NEW LINE.

Speaking of the manner of approach­
ing a customer to sell an expensive 
article, J. R. Pears, manager of the 
grocery department of Geo. Williams, 
Guelph, Ont., recently expressed the 
opinion that it is useless to attempt a sale 
without the goods. A free and easy man­
ner is always effective. For example, 
bringing down a bottle of preserved 
ginger the first intimation probably is 
“How do you like that!” The cus­
tomer’s curiosity is generally strong 
enough to lead her to ask what it is. 
Following this up with a talk as al­
ready outlined, the method is very fre­
quently productive of a sale.

A rule carefully observed throughout 
the store is never to let a customer go 
out stating, “That will be all, will it!” 
where the answer evidently expected is 
in the affirmative, but always to put the 
question in ' a way that will cause 
thought, as “Are you sure that is all!”

The motto of the store also shows the 
business attitude. It runs thus: “There 
is no order too mean to shi£>, and none 
too large to handle.”

Mr. Williams has made a hobby of 
securing goods from all over the world. 
High class fruits and fruit salads are to 
be found in the store from England, 
France, and many other European coun­
tries, while cheese is brought from 
France, Denmark, Germany, Holland, 
and England. This is simply a hobby 
with Mr. Williams, but goes to show 
his efforts to, secure quality goods.

In building up a trade for all these 
the grocery department is very greatly 
assisted by the catering department, 
each helping the other to the advantage 
of both.

OPENS NEW OFFICES.
Harold F. Ritchie & Co., Ltd., manu­

facturers’ agents, Toronto, recently 
moved into their own new building at 14 
McCaul St. from 32 Church St. The 
building is a large four storey one with 
bright private offices, and showrooms 
with handsome showcases, wall fixtures 
and mirrors. It contains too, warehouse 
rooms to the rear for storing goods. Mr. 
Ritchie has plans laid to open an office 
in New York in the fall.

NEW CANNING COMPANY.
The T. J. Medland Co., wholesale gro­

cers, R. Muirhead of Muirhead’s restaur­
ant and T. Loblaw, of the Loblaw stores, 
all of Toronto, are interested in a can­
ning factory at Glencoe, Ont. A report 
from there states that a $100,000 com­
pany has been formed to be known as 
the Glencoe Canning Co., and that a 
factory will be erected this fall.



Current News of the Week

Quebec and Maritime Provinces.
J. H. Walker, grocer, St. John, N.B., 

has sold to Wright C. Broadbent.
Campbell & Danduranil, general mer­

chants, Famham, Que., have registered.
Samuel L. Scribner, of St. John, re­

cently sustained a fire loss which was 
covered by insurance.

N. E. Clement & Co., Ltd., grocers and 
provision dealers, Three Rivers, Que., 
have obtained a charter.

R. J. Morse, of Furuya & Nishimura, 
New York, spent some time in Mont­
real last week on his honeymoon trip.

W. R. Spooner, sales manager North 
Atlantic Fisheries, Ltd., Halifax and 
Montreal, returned to Montreal after a 
visit to the Eastern headquarters.

W. H. Halford, Canadian manager of 
Furuya & Nishimura, has returned from 
a trip through Ontario. He also visited 
a number of American centres.

The British American Tobacco Co., 
Ltd., has been granted letters patent to 
carry on the tobacco business in Canada. 
The head office is in Montreal, the capi­
tal stock being $50,000.

In the item referring to Mr. Ward’s 
change from the grocery department of 
Murphy-Gamble, of Ottawa, to Scrog- 
gie’s, of Montreal, it should have stated 
he had become assistant manager of the 
latter. Mr. Jones is the manager.

Ontario.
New Bros, are erecting a jam factory 

in Hamilton, Ont.
H. Hardy, of Eby, Blain, Ltd., Tor­

onto, spent a week in New York ending 
on July 1.

John Gill, of London, has purchased 
a building at Dutton, Ont., and will start 
a grocery store there.

M. J. Lawson, of Elmvale, Ont., is 
starting a grocery department in connec­
tion with his harness shop.

W. G. Patrick, of W. G. Patrick & 
Co., Toronto, sailed yesterday for Eng­
land and- will be away about five weeks.

J. F. MacLaren, manager of the Tor­
onto branch of the Ogilvie Flour Mills 
Co., was in Parry Sound over the week 
end.

Geo. Louks, grocer, Hamilton, Ont., 
is succeeded by Jno. Miller. E. P. Ken­
ner, another Hamilton grocer has sold 
out.

Merchants of Dutton, Ont., beginning 
July 2 will close their stores at 6 o’clock,

excepting on Saturdays and evenings 
before holidays.

Chas. Furnace one of the outside 
staff of T. H. Estabrooks Co., left last 
Monday for a two weeks’ holiday trip 
up the lakes as far as Duluth.

The L. Sutton Co., of Clinton, Ont., 
have sold their -business to Gunn’s, 
Ltd., and H. Raynor, the local manager, 
will start in business in Glencoe.

The merchants of Little Current, Ont., 
have arranged to close their stores at 6 
o’clock p.m. on Tuesdays and Thursdays 
in July, August, September and October.

A new grocery business is being open­
ed in Bowmanville, Ont., by Messrs. 
Snowden and Pointon, both of whom, 
for some years, have been salesclerks in 
other Sowmanville grocery stores.

The Chatham, Ont., grocery boys held 
a moonlight excursion by the S.S. Ossi- 
frage to Lake St. Clair. The 24th Kent 
Regiment band was in attendance and 
the affair was largely patronized.

G. A. Cook, grocer and baker, New­
market, Ont., has bought the business of 
W. W. Roberts, Bowmanville, Ont. Mr. 
Cook intends making Bowmanville his 
home, and will move there shortly.

A report recently received from Osha- 
wa states that business there is fairly 
booming. One Toronto tea traveller 
who visited the town last week claims 
that he made almost a record breaker 
from the standpoint of large quantity 
sales in short length of time.

Thoe. Mitchell, who for the past three 
and a half years has been a member of 
the outside staff of Davidson & Hay, 
wholesale grocers, Toronto, Ont., has re­
signed. Mr. Mitchell covered the terri­
tory east of Toronto as far as Belleville, 
Peterboro and Lindsay. He is being 
succeeded by R. B. Neil.

Galt, Ont., merchants are considering 
early closing. Most of the stores have 
been keeping open till”9 o'clock, but a 
number have agreed to close at 6.30 on 
week nights, except Tuesday, when they 
will keep open till 8 o’clock. The asso­
ciation also favors a weekly half holi­
day on Thursdays. A committee has 
Seen appointed to meet those who have 
not formally adhered to the early clos­
ing plan and to see if an agreement can­
not be reached.

Western Canada.
F. C. Mitchell, grocer, Winnipeg, is 

succeeded by J. H. Avery.
N

J. B. Ward, grocer, St. James, Man., 
is succeeded by R. Lamontagne.

F. L. Charleson’s general store in 
Telkwa, B.C., was burned recently.

The Fink Mercantile Co., Cranbrook, 
B. C., have disposed of the grocery sec­
tion of their business to Ira R. Manning.

A. W. Barber, Kelowna, B.C., has dis­
posed of his grocery business to the 
Kelowna Grocery Co. The manager is 
Geo. Robinson.

The A. Macdonald Company has de­
clared its regular preferred dividend at 
the rate of seven per cent, per aunum 
and common dividend at the rate of five 
per cent, per annum for the quarter 
ending June 30, payable July 15 to sub­
scribers on record July 1.

Secretary C. F. Roland, of the Can­
ada Land & Apple Show, which is to be 
held this year, October 10-18, at Winni­
peg, has already received some hundreds 
of letters from Easterners, fruit growers 
and secretaries of fruit-growing asso­
ciations, indicating that good interest 
is being taken in this show. It is the 
first National Land & Apple Show to 
be held in Canada..

LEAKS]
Un the grocery store |

P. R. Colebrook, of Green & Cole- 
brook, Ltd., Auckland, New Zealand, 
writes: “One of our salesmen in the 
confectionery department, gained great 
popularity with customers through 
giving overweight. We noticed early 
that he was in great demand and that 
regular customers would wait a long 
tiqae just to be served by him. Finally 
his popularity became so great as to 
provoke suspicion and upon investiga­
tion it was found to have been gained 
altogether at our expense.

Upon removing- him to another de­
partment we found that our confection­
ery sales fell off very considerably, but 
the profits of the department were in­
creased materially.” ,f ”



Sugar Advances 20 Points in New York
Refiners Now Sell on a $4.50 f.o.b. New York as Compared With $4.30 Week 
ago—Firmness is Also Reflected in Canada Bnt Has Resulted in No Change as 
Yet—Prices Hold Firm—Canned Goods Expected to Open Low Regardless of 
Pack.

QUEBEC MARKETS.
POINTERS—

Sugar.—Steady.
Molasses.—Active.
Spices.—Firm.
Montreal, July 2.—Wholesalers report 

that in spite of financial stringency busi­
ness has been generally good. In fact 
some say that buying has, in cases, been 
better than during corresponding period 
of last year.

Reports from France not only state 
that the almond crop is none too good, 
but state further that French vegetables 
are showing up poorly, and some pack­
ers have refused to quote.

California apricots in tins have ad­
vanced 10 per cent.

SUGAR.—The demand for this season 
is reported by wholesalers not to be as 
heavy as last year because there has 
been a falling off in berries, nor is the 
outlook of growing crop any too en­
couraging. Dealers are therefore simply 
buying in quantities to fill actual re­
quirements.
annotated, but ....................................................... «B
Granulated, 8Mb. ham ............................................ 4 40
Granulated, 0-lb. cartons ......................................... 4 »
Granulated. 2-lb. cartons, per owt, ...................... 4M
Granulated. Imperial .............................................. 4 IS
Granulated. Bearer ................................................... 4 IS
Parle lumps, base 100 Ilia ...................................... SOS
Parle lumpe, boxes 00 lbe. ....................................  0 IS
Parle lumpe, bona * lbe. ........................................ 6*
Bed BcaL In carton., each ......................................... 0»
<***&”*■ Bfe ......................... Jjj

SB 
4MCrystal diamonds, 0-lb. cartons

Crystal diamonds. Dominoes, cartons ........................ T 00
Extra snrand, beds. 4 TO
Extra ironed. 00-lb. boxes .......................................  4 B
Extra 
Pi 
Pi

3-lb. boxes ........................................ SB1. ....................................... 4 00
lb. boxes ....................................... i B
lb. boxes ............................................ 4 00

Phoenix .............................................................................  4B
Brifht coffee ..................................................................... * 40
No. I yellow ..................................................................... 4 B
No. 1 yellow ............................................. ......................  4 S
No. 1 yellow ........  .....................................................  S B
Bbls. granulated and yellow may be bad at 0e 

abore bag prices.

MOLASSES.—Deliveries by whole­
salers for orders taken ahead are being 
made and there is considerable business 
passing for immediate meeds. With the 
low quality of the choice, molasses peo­
ple have been led to the use of fancy, 
although many would very much prefer 
the old style if it were " up to usual 
standard.

icheong .., 
Barrels

Fancy' per gal...... ;» * *
41

Choice.as»

Barbados# mol*

F&cheons 
Barrels .... 
Half barrels ...

Carload lota 
barrels half barra»

For Island of 
in Montreal. Combined Territories.

. /ra w W -W.. «44 « 42 6 42 0 40.. «46 « 44 0 44 «5
B puncheons or Its equlsslsnt Is 

to one borer may be sold et 
wOl be gtrcn.

• a *8
enarter-barrda ..........teeB0*..:::::::::
Ins. * des. per mm

13
IS!•

MARKETS IN BRIEF
ONTARIO.

PRODUCE AND PROVISIONS— 
Cooked meats—Advance 1 cent.
Pure Lard—^4 cent easier.
Eggs—Easier feeling prevails. 
Cbeese—Prices on new advance.

FISH AND OYSTERS—
Lobsters—Advance.
Trade—Brisk.

FRUIT AND VEGETABLES—
Holiday prices reported.

FLOUR AND CEREALS—
Purely a weather market.

GENERAL—
Sugar—Feeling Is firmer.
Rice—Primary market stronger. 
Canned Goods—Expected to open low, 

regardless of pack.

QUEBEC.
PRODUCE AND PROVISIONS— 

Barrelled Pork—Advance 60c to $1. 
Butter—Booming.
Cheese—Trend Is upward.

FISH AND OYSTERS—
Lobsters and salmon Arming up. 

FRUIT AND VEGETABLES—
Lemons—Advanced slightly.
Bananas—Firming up.
Higher prices due to hot weath# and 

holiday.
FLOUR AND CEREALS—

Markets Arm, following weather con­
ditions.

GENERAL—
Sugar—Steady.
Molasses—Active.
Seeded raising—Being Armly held. 
Cloves and caraways—Firm.
California apricots—Up 10 per cent. 
French Vegetables—Outlook none too 

bright. f>

DRIED FRUITS—Considering the 
season the business passing is satisfac­
tory. Of course the chief demand is for 
the higher grade.

Samples of new Californian apricots 
are on way and quality is reported good.

Seeded raisins are held firm but de­
mand is not great. Early fall ship­
ments of seedless and Sultanas are ask­
ed for, but if reports are correct there 
is little desire du part of packers to fill 
odlers.

Mb._____
it«U. 1 crown, per lb..

_________________ Uli, «mown, lb............
Choi» loose muscatels, 4-crown, per lb..

new. In peokagm, IS as.............
raisins, new. IS os. pksn............

_____ tstns. Mb. box, per lb..................
Itxnx raisins, loose, per lb. ..................
liana raisins, 1 lb. cartons ..................

Malaga table raisins. «-crown, lb..............
Malaga table raisins «-crown, lb..............
Malign table raMna. «-crown, lb..............
Malign tabla retain», «-crown, lb. ............
Malaga table retains, t-crown, lb...............
Malign tabla retains, dusters, per R box 
Vetanda. fins, off stalk, par lb..................

a
Valencia, select, per lb.
Valencia, 4-crown layers, per lb..
Evaporated apricots ......................
Evaporated applet ..........................
Evaporated peaches .......«...............
Evaporated peers . ..........................
Currants, fine flliatraa, per lb.,__ __
Currants, 1-lb. pkgs. fine flliatraa, cleaned
Currants. Patras, per lb. ........... ...............
Currants, Voetissaa, per lb. .....................
Dates, 1-lb. packages ................ ..................
Dates, Hallowee, loose ................................
Fards ................ ......................... ..........*.........
Figs, S crown .................................................
Figs, 4 crown .............................. ...............
Figs, 5 crown ..................................................
Figs, • crown ......................... .....................
Figs, T crown .................................................
rigs, • crown .........................................*.......
Comad re figs, about 33-lb. mats................ .
Glove boxes, 16-os., per box ..................;
Glove boxes, 16-os., per box .....................

Iff 
6 61
Off0»

0 14%

16*1

60-T0TO-80

.: ou

•6-166 ........
Bosnie prunes

__we, 6-lb. tins, 1 <
Cases, 16-lb. tins, tt < 
Cases. «Mb. Una, 14 d

ear

Pmw maple eyrwp. in 8% lb. tint ..........................
Pure maple syrup. In IHaL kegs. •$ per lb, 
per galle» ........................ ......................................

37

5*3mor*•r10uS6
40

II
*m
r
is
V
14or
«10
5*
Hr
U15 
13H
1415 m me oe

st
or
5*
a

Pure maple sugar ......................................... • 1» fill
TEAS.—The rumor current in Mont­

real and referred to in last week’s issue 
that new crop Japan teas would be 10 
per cent, lower this year than last has 
been denied by a prominent importer 
who states that the decrease only 
amounts to %c or thereabouts. Market 
is still firming up and while there ia 
little chance of another increase, yet the 
scarcity of the good quality leaf must 
make itself felt.

Latest advices from Japan state that 
the hot weather there has caused the 
leaf to grow very rapidly and therefore 
teas will be available a little earlier 
than hitherto.

OhMem ...................................................... «M «a
Choice .......................................................  «B «B
Fine ............................................................ • B • B
Medium ...................................................... « B *B
Good common ................. ........................  • B 6 B
Common .............................. ..................... III Iff
Yamaihiro ................................................. ITS 100

Ceylon-
Broken Orange Pekoe ........................... 030 I 46
Pekoee ...................................   I» t«
Pekoe Souchongs ....................................  0 » OS

India—-
Pekoe Souchongs ................................... 0II IS

Ceylon Greene-
Young Hysons ........................................ 0 34 Iff

China Greene—
Pingsuey gunpowder, low grade.......... 0 14 0 IS
Pingeuey gunpowder, pea leaf ........ IS 0 30
Pingsuey. gunpowder, pinhead •.......... 0 36 0 50
COFFEE.—Roasters report that they 

have no reasons to complain about vol­
ume of business offering, and state that 
if collections were better, a very satis­
factory state of affairs would exist. 
There is no change in market conditions.
Mocha .......................................................... . «B • B

SSSS^Bi ijS$ Î5Ü
Javas ......................... ................. . 0 36 0 46

SPICES.—Market for most lines is 
firm. Cloves are firm to a degree and
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it is hardly likely that any decrease will 
take place until new crop comes along. 
Carroways are also on the strong side 
and are expected to remain so.
▲liipiee ............................................................  eu eu
Cinnamon, whole .........................................  0 IS 010
Cinnamon, ground ........................................ 0 16 0 20
Caraway seed .......................................................... 0 12
Batavia cinnamon ....................................... 0 26 0 30
Cloves, whole ............................................................ 0 28
dow, ground ................................................ 0 24 0 36
Oman of tarter ..................... /.....................  016 0*
Ginger, Cochin .............................................. 0 IT 0 10
Ginger, Jamaica ............................................. 0 10 016
Ginger, Jamaica, whole ..............................  0 If 0 »
Mace ........................................................................... 0T6
Nutmegi ........................................................... 0» 010
Peppers, black ................................................ 016 0 IS
Peppers, white .............................................. 0 27% 0 30
Peppers, white, whole ................................ 0» OH
Pepper. Mack, whole ................................... 0 16 0 IT
Pimento ........................................................... 016 0 IT

BICE.—A few substantial orders 
have been booked* but trade is not so 
active as can be expected during warm 
season.

Reports from Patna are pretty much 
the same as last week.
Rice, grade B. bags 260 lbs. ........................
Bice, grsde B. t*gi 100 lbe. ......................
Rice, grade B, beg, 60 lira ......................
Rice, grade B. pocxets » lira ..................
Rfc*. grade B. 14 pockets, 184 lbe. ....
Rioe, grade C.O.. begs HO lbe. ................
Bk». grade C.O.. begs W0 lbe...................
Rice, grade C.O.. bd» 06 lbe. ................
Rice, grade C.G.. pocket, 25 lira...........
Rloe, grade O.OT. 14 pockets, 1214 lbe....
IndU bright. 250 lb. bege ..........................
Lustre, loose, 251 lb. begs ........................
Patna, polished ........................................ .
Finest imported Patna, 284 lb. bags.........
Finest Imported Patna, 112 lb. bags, bag 
Finest Imported Patna, * lb. bees......

Pearl ...................................................
Sparkle ......................................................
Crystal ................ .......................................

336 
336 
386 
346 
3 66 
326
3 26 
IS 
3* 
346 
310 300 
440
$5*
Iff*
6 15 
6 16 
6154 60 
6 06 Tie • 66 • 06
0 084 
006 6 66

Imperial Qlaee .................................................
lee Dips ...............................................................

Canadian Caroline rice ........................................
Imported Careline rice, bend pickvd................
Imported Caroline rioe. fancy ...........................
Brown mao. lb. ........................................... 6 61%
Tapioca, medium, prari. lb. ......................  6 0614
Seed. Ik ............................................. .......... 6 06

NUTS.—There does not seem to be 
any very great interest taken by retail­
ers in nuts at present, most of the de­
mand coming from manufacturers for 
factory use. Latest advices from Con­
tinent state that there will be an 
abundant supply of filberts this year, 
but no very re-assuring news is forth­
coming about almonds from producing 
centres.
In shell-

Brazils ...............................................

Filberts, Barcelona, per lb. .............
Tarragona Almonds, per lb. .............
Walnut». Myette Orenobles, per lb...
Walnuts, Marbota, per lb....................
Walnuts. Com is. per lb. .................
Hungarian ............ ....... ........... .........

1522: *. S crowe, selected, per lb... 
Almonds. 2 crown, selected, per !b„. 

" (In baas), standards, n>...

Japanese roasted ....Clean, raneted ............
Diamond Q, roasted

RJeteetaine. per lb. ..................
Walnuts

Bordeaux, halraa, bright

6 If 020
6 11% 013
Oil 0 13
• 16 6 16%
83» • 16

0 13%
6 11 0 11
616% in
• « §10
6* imt
• 31 0 32
• H OS
616 6 IT

6 01%
0 0014
o ne%

• U o it
0 10 • 12
eu 616in
6 If IS
• V 6»

ONTARIO MARKETS.
POINTERS—

Su$rar.—Situation firm.
Molasses.—Firmer.
Coffees.—Lower grades easier:
Spices.—Firm.
Rice.—Situation strong.
Canned Goods.—Low levels predicted. 
Trade.—Brisker.

Toronto, July 3.—Trade has taken on 
a much brisker tone during past week. 
One wholesale grocery firm stated: “We 
have all we can handle at present, and 
the same feeling seems to prevail along 
the street.” Owing to extremely hot 
weather, light summer lines have been 
moving more freely, and much more in 
demand than heavy groceries. Cereals 
and summer drinks are two lines par­
ticularly worth mentioning, but many 
others are also included.

As to collections, prospects seem 
rather inclined to be better. One firm 
states: “For all legitimate lines of 
business, money seems fairly easy, and, 
of course, groceries are quite legitim­
ate.”

SUGAR.—New York keeps on up­
ward trend, and though trade here lias 
not followed, sentiment is quite in keep­
ing with New York changes. Raws in 
New York moved up twice on Tuesday, 
and since last report refined have ad­
vanced 20 points. All United States re­
finers except the Arbuckle, are now up 
to a $4.50 f.o.b. New York, less 2 per 
cent., basis, and market continues firm. 
Strength of market is attributed largely 
to heavy prevailing demand for United 
States refined. Owing to abnormally 
heavy crops, low prices have ruled to 
date, and on account of this and other 
peculiar conditions there lias been no 
disposition to speculate in refined. 
Thus the trade enters upon the season 
of heaviest consumption with almost no 
stocks, and for this reason buying is 
likely to be of a daily hand to mouth na­
ture for some time. This means that 
refiners’ production will he readily ab­
sorbed, which indicates good prospects 
for future.

At present refiners are handicapped 
owing to a shortage of raws on hand. 
As a result of a feeling that tariff 
changes would be against them, and that 
the market would improve, buyers of 
raws have held off. This condition is 
expected soon to right itself, but prob­
ably only after buyers come up with 
their offerings.

To date there has been no change in 
the Canadian situation. Prices hold at 
last week’s lgvel, but a marked im­
provement is noticeable in consumptive 
demand. For this reason, and owing to 
the strength of the outside market there 
are those who look for an improvement 
in values in the near future.

Year ago, sugar in Toronto sold on a 
$5.15 basis, or an advance of 75 cents 
over present prices.
gxtra gnlnulated, be» ...........................................  6 66
Extra granulated, 2Mb. be*» ...................................  6 (6
Extra B«jtM 6-lb. eartoae ............................. op
Extra granule tod, 2-lb. eutoo» .......... «................. 5 25
Second grade granulated ...........................................  0 *
Yalkar, bigs ...j............. ........................................ . «61
Barrai» of granXlated and yellow wffl be hmhtod

at 6 oeet» a bora beg priera
Extra ground, bbk. .777..7777777................................ « »
Extra ground. 65-lb. haw ........................................ 105Extra ground. 26-lk boxae ....................................... 15
Pondered. MU .77...................................................... 4 6»
Powdered. 2Mb. bom  ...........................................  6*
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Powdered, 60-lb. boxes ..............................................  4 §•
Crystal diamonds, 6 lb. boxes ................................ T10
Crystal Dominoes, 6 lb. boxes ................................ f *
Paris lumps, In 100-lb. boxes ................................... 616
Paris lumps, in 60-lb. boxes .................................. 6 25
Paris lumps. In 264b. boxes ...................................  6 46
Paris lumps, cartons, 20 to ease ...........................  0 36

MOLASSES.—Owing to raw sugars 
continually advancing both in New York 
and at sources of production, a feeling 
of greater firmness prevails throughout 
molasses markets. The action of some 
firms in advising that no orders be 
hooked after June 30 would tend to fore­
cast a change, and especially now, con­
sidering primary market. No change 
has yet been announced, however, but 
some anxiety is being felt as to what 
future will bring.
Syrup»- Per rose.

I lb. Una. S doe. In- ew .................................. « «
• lb. tine. 1 doe. lu oui, .................................. II*
15 lb, tin», 14 doe. to earn ................................  166
20 lb. Una, 14 doe. to oaae ................................ 2 56
Barrel», per lb. ..................................................... 6 684
Hall barrels, lb. ............ ........................................ 6 084
Quarter barrel», lb. ............................................. 6 06%
Pall., 3514 lbe. each ............................................. 1 T6
Pella. ■ lbe. radb ..............................................  1 *

Molaeeee, per gallon—
New Orieene, barrels ..............................  0 V 6 ■
New Orleans, half barrels ...................  0 26 6 21
Wert Indira berrals ........................................ 6»
Wert Indira half hunt, ............................... • »
Barbados, fancy, barrels ....................... 6 « 0 Of
Barbados, fancy, half barrel» ............... 6 46 6 66

Maple Syrup—Compound—
Gallons, 0 to erne ..................................................... « 66

14 gala. 12 to ew .................................................  6 66
14 gal»., * to ew ...................................  « 66 6 »

„ Pinto, M to ew ..................................... 1 25 6 16
Maple Syrup—Pure—

6 gallon can», l to ew.................................. 1 ■
OaUoos. 6 to ew ...................................  666 616
14 gallon», II to cw .............................. ...........  T *
Quirts, * to ew ...................................  t * 6 06
Pints. M to east .............................................. 4 TO

Maple Sugar—
.. P"1*! ,b- ...........................................  0 It 6 16Mapla Cream Sugar—

24 twin ban .............................. ........ ............... 1 66
40 and 46 twin ban ........................................ 2 66

Maple butter, lb, tins, doeeu................... ]g
DRIED FRUITS—All California 

fruits hold firm, with holders showing 
no inclination to sell. Feeling prevails 
that higher prices are likely to rule later 
in season.

Even better reports are forthcoming 
regarding crop of Valencia raisins, so 
now lower prices would almost seem
assured.
Apple», evaporated, per lb.........................  6 0614 6 Of
A priante—

Standard, 26-lb. boxae ............................... 616
Choice. 16-lb. beam ............................................ 616
Fancy .........................................................  01» 0B

Candled Peala-
Laroeu ........................................................ 6U 611%
Orange ........................................................ OU 61*
Oltroei ......................................................... 6 IS 6*

Curran ta—
Fil latrie, per lb. ................................................ 0 Of
A males, choice,!, per lb.................................. 5 6114
Patraa. per lb. ................................................... 6 0T%
Voatlazas. choice ................................... .... 616
Voatlaxa». shad,- dried..............................  0 1614 6 11
Cleaned, 1* cent suera 

Da fee—
Fa ids, choices*. lS-Ib. bow ............... 0 084 1 08*
Fard», eholcert, 05-lb. bow  ............ IN 6 0TH
Pachas» data», per phg. ....................... 6 084 5 08*

Figs—
Natural Up. to bege. lb. ..................... IN 6 Of
Cosnadre figs, to top», per Its.............. 551 6 54%
' ime figs, to boira according toib. ...............................7777777?..... • ■% •*

Standard, 25-lb. box* ..................................... 616
Choice. 26-lb. box* ............................... 611 6 H%
Choice. 66-lb. bow ............................... 6 6T% 6 6»
***to 45. In «-lb. boira head...........  111% 11*4
45 to 66. to »Ib. bow, head.................... 6 U%
65 to 56, to 1Mb. haw. head..................... 6 »
66 to T5. to IMS. barn, head.................... *«%
TO to 16. to IMte. boira faced .................... 65f
10 to 66, to Mb bra*, faced ..................... 618*
66 te 100. to 1Mb. bowbftwsd............ 6*^ ( lam» huit to Mb ttw nnfaeed. %» lam.

■ Rattan», ebetee ........................................ 616 611
ftnHina. fancy.............  .......................... Itt 4M
VsWbHsh. slut ............................... tH% •«
Heeded, fancy, 1 lb. psekets............................. 0 06
Heeded, choice. 1 lb. packets ............... 6 66% 0 Of
TEA.—Buyers on London market this 

week bought at same price as week ago, 
which would indicate no change in situa­
tion. Quality is still off, and all mar­
kets more or less uninteresting.



THE CANADIAN GROCER

COFFEE.—An easier tendency pre­
vails on lower grades, but mild coffees 
are being well maintained. Bogotas and 
fine Mexicans are scarce, practically all 
of the latter having now been shipped 
from the source of supply.
Coffee, Roasted—

Bogotas ......................................................... 0 27 0 28
Gautemala ................................................ 0 26 0 28
Jamaica ......................................................... 0 24 0 26
Java ..............................................................  0 32 0 36
Maricaibo ...................................................... 025 026
Mexican ........................................................ 027 028
Mocha ...........................................................  030 032
Rio .................................................................. 0 If 0 21
Santo* ...................................................... 0 23 0 25

Chicory, per lb..................................................... 0 11 0 13

SPICES.—All spices hold firm. Pep­
pers, both black and white, show no sign 
of declining, and same applies to cream 
of tartar and other lines.

• tod 10 Ih. Hlb.

g=3 rU5
30-31

% lb. 
tins doe. 
70—0 10
IM H

22-2T «-0 B TO—0 *
re-i * ............ mu*-* w-eoo l io-i st
10—22 17—0 IS 80—0 N
IT-» M-l * 1 06-1 IS 
*>—IT 66—0 M TS-1 M 
16-10 TO—0 00 16-0 00

_ ......... ................................... M—IS ...............................
Boom for pun spice» according to rnde. Polls or 

bwss 0 cents per Ik below tins. Bands » cents below
Cardamon seed, per lk, In balk ............... 16 110
Cinnamon. Ceylon, per lb. .................................. 0 00
Mustard seed, per lb., to balk ..............  0 10 0 It
Oden seed. per jb, :to balk ...................  IN 010
Shredded eoeoenat, to pells ..................... 0 IT I »

RICE AND TAPIOCA.—A report 
from London, just received, states with 
regard to Patna rice: “There is no pos­
sibility of selling at lower prices. Stocks 
are small, and the export of rough rice 
from India is finished for season. As 
we are now getting towards the end of 
the stock, the question is, ‘What fur­
ther advances are to be madeî’ ”

Also regarding Rangoon rice: “Mar­
ket lias been suffering from a long 
period of inactivity, but we do not see 
any room for a further decline in prices. 
Whole tendency of rice market has been 
brighter during past week, and we really 
believe bottom prices have been 
reached."

«
Pains, per lb. 
Jepto. per lb. . 
Java, per lb. ... 
Carolina, per 1
Brown, per lb, 
White, per lb. .

per lb.

Per lb.
• 06% I*• I
• Ml »«%:» :s• • tu
106

Ballet, double goat
Medium Deed ........
Seed peed .".............
Flake ..........................

• OF*
• 58
is*
!»

NUTS.—Firmness continues to pre­
vail in all markets. At present, how­
ever, few lines save peanuts are moving 
at all.
In shell- Per lb.

rUmonde. Permisett* ............................. 116 111
Almond», Tarragona ..................................... 0 IT
Brain» ................................................................. SIS
filberts. Sicily ................
filberts, Barcelona ........
Peanuts, groan, par ID. ________ . ____
Peanuts, roasted ..................................... 6 « IM

111 I»

•L
2Ü iF

_______ _______________________   I* il
Walnuto, Boedeaua ............................... Ill SUM
Walnut», Ormoble ................................ 18 IN
Walnuts. Marbota .„............................. Ill 111
Walnuts. Com

meets ............

Walnut», new

til IM
• W..„ I g

té ni
• 1

I»

BEANS.—Prices are again inclined 
to be easier, but show such a range, ac­
cording to samples, that no one price 
can be quoted. Even H.P. fail to show 
uniform quality, and much has to be 
judgeld by color.
Beans, Canadian, H.P., per bus.................. 2 00 2 25
Beans, Canadian, cheaper grades ............ 180 2 00
Austrian pea beans, H.P................................. 2 75 2 85

CANNED GOODS.
Toronto, July 3.—Canned goods mar­

ket is at present in quite an unsettled 
condition. In anticipation of lower 
prices, buyers are not at all keen to 
place orders unless a bargain is assured.

One broker states: “Futures are 
likely to be cheaper whether fruit is 
scarce or not, as canners have come to 
the conclusion that their goods will not 
sell satisfactorily at high prices unless 
packs are much below normal."

Prices on peas, strawberries, rasp­
berries and cherries are expected to be 
announced shortly.

MANITOBA MARKETS.
POINTERS—

Almonds—Advance 3c per lb.
Raw Sugar—Firmer.
Winnipeg, July 2.—Typical summer 

weather characterized by extreme heat 
and fierce electrical storms has prevail­
ed over the West during the past week 
and nearly all sections have had abun­
dant rainfall. Vegetation is making 
luxurious gftwth and grain crops are 
promising.

Good crop prospects are giving a 
healthy tone to business and there are 
n«> complaints except among real estate 
men who complain of lack of all specu­
lation.

This week the annual industrial ex­
hibition in full swing and is, as usual, 
giving quite an impetus to retail trade 
in all lines while it is in progress.

SUGAR.—Raw sugar is reported to 
be firmer in the primary market and 
there is an improved consumptive de­
mand for refined product. The preserv­
ing season here is just commencing and 
there is a good demand.
Extra standard granulated, per bbl....................... « 85
Montreal yellow, per bbl............................ :................  4 46
B.G. yellow, per barrel ..................................... ......... 4 46
Icing sugar, per barrel ................................................. 5 45
Powdered, per barrel ....................................................  5 25
Lumps, hard, per barrel ............................................ 5 75

Sngai; In sacks, 6 cents less.

SYRUPS.—Business in syrups is sea­
sonably quiët particularly as butter 
prices are about as low as they will be. 
A steady rise in corn prices points to 
all corn products advancing in near fu­
ture.
Com. flyrnpe—

IK tins.I lb. ^_____
S IK tins, par ____
Ifi IK tins, per case 
30 IK tins, per case
______.per 116 lb*. ..............

Hsll—, New Orleans, pi, ...
MolàSMN Barbados, gal. ...........
Maine eymp. yarta. per ewe..

.... 1»

.... I«3
I 61

.... Î 62

.... se
0 33 0 36
• 46 6 66
.... 616 
.... 6 95Maple syrup,

DRIED FRUITS.—Prunes are report­
ed firm but unchanged. Business in
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dried fruits is quiet as is usual at this 
time.
Prunes— Per lb.
Prunes, 96 to 100. 26 It*. .................... . .... 0 0614
Prunes, 80 to 96, 25 lb*. ......... ............................ 0 06
Prunes, 70 to 80, 25 lbs.................................... 0 0614
Prunes, 60 to 70, 25 lbs. ....... ........................ 0 06%
Prunes, 50 to 60, 25 lbs. ............................... 0 08
Prunes, 40 to 50, 25 lbs. .................................... 6 10
Apricot*—

Choice .......................................... ............. 0 15%
Standard ........................................................ 0 13%
Blab ............................................................... 0 11%

Nectarines ................. . .................................... 0 11%
Uoo&TtU ...................... :........... .«il

Half boxes ................................. ................ 0 06%
Half bags ....................................................... 6 06%

Valencia Raisins—
Fine, f.o.s., 28s, e.p., per box................... 2 75
Fine, selected, 28e, s.p., per box................ 2 76
4-crown layers, 22s, s.p., per box................ 2 65
4-crown layers, 17s, s.p., per box............... 1 36
4-crown layers, 17s, s.p., per box.*.......... . 0 T5
Ne plus ultra, 82s, s.p„ per box................ 2 20

Sultanas—
California ..................................................... . 0 09%
Smymas ................................................ 0 14 0 14

Currants—
Dry dean, per lb. ...................................... 0 07%
Washed, per lb.............................................. 0 07%
1- lb. package .............................. .................. 0 08%
2- lb. package ......................................   017%
TEAS AND COFFEES.—Hot weather 

does not particularly favor retail trade 
in teas and coffees but this year's con­
sumption at this time is quite up to 
average of last year and in fact a little 
better. In coffee, the new crop season 
in Brazil is starting with prices at a 
comparatively low level.
Coffee-

Green Rio, No. 6 ....................................... 0 16%
Roasted Rio ............................................... 0 21
Green Santos ................................................. 0 17
Roasted Santo* ............................................. 0 23
Chicory .......................................................... 0 11%

6 China blacks, choice .......................... 0 25 0 40
India and Ceylon, choice ................... 0 32 0 40
Japans, May picking ...............    0 36 0 50
Japans, choice ........   0 35 0 46
NUTS.—As predicted in this market, 

some issues back, almonds have had a 
sharp advance in price. This is due to 
a failure of the Mediterranean almond 
crop. Brazils are also likely to be 
scarce and dear. Other lines are steady.* 
Peanuts are in good demand.
B rax 11 ................... ...................................... 6 11 II*
Tarragona almond* .......................................... 016%
Peanuts, roasted. Jumbos ................................. 613
Peanuts, choice ................................................ 0 11
Pecans ...... ........................................ .................. 0 22
Marbot walnuts ........................... ................... 0 13%
Grenoble walnuts .............................................. 0 16
Sicily Alberts ........................................... *. .... 6 11%
Shelled almonds .................................................. 0 37
Shelled walnut* ........................... ..................... 0 31

BEANS.—Just at present there are 
not many beans moving and trade in 
this line is quiet.
Beans—

Hand picked .......... ......... .......................... . 2 36
3 lb. picker ................................................. 1 96
Split peas, sack, 98 lba. ............................... 3 86
whole peas, bushel ...........................  2 75 2 86
Barley-
Pot barley, per sack 98 lbs........................ 4 75
Pearl barley, per sack 96 lbs................ .... 3 66

Wheat granules, bale of 16 .............................. 3 08

CHANCE FOR BRIGHT CLERK.
Secretary W. C. Miller (632 Yonge 

Street, Toronto), of the Ontario Re­
tail Grocers’ Association, has an appli­
cation for a clerk from a large Western 
Canada retail grocery house. This firm 
desires a young man who has had good 
experience selling high quality groceries, 
who is careful, honest, of good appear­
ance and standing, and who has initia­
tive. To a good man this firm will pay 
around $65 a month to begin with. 
Young clerks who are looking for a posi­
tion and who can qualify for this, 
should get in touch with Mr. Miller at



The Proper Calculations of Retail Profits
The Sucess of a Business Depends Upon the Adoption of a Proper System of 
Pricing—Profits Should be Beckoned on Selling and Not on Cost Price—A De­
finition of Cost Price—Figuring Costs of Doing Business.

A problem in which every retail 
merchant is interested, or should 
be interested, is the proper cal­
culation of profit on his merchandise. 
Profit and success are inter-depen­
dent and success is merely closely re­
lated to profit than to any other incident 
of the retail business. In our many in­
terviews with 'credit managers and 
wholesalers, we have been told repeatedly 
that the cause of financial difficulty, 
which in some cases eventually means 
failure can in the majority of cases be 
accounted for by the fact that the mer­
chant is afraid to put on the necessary 
amount of profit, or does not figure his 
profits correctly and overlooks the fact 
that 50 per cent added to the cost is 
only equivalent to 33 1-3 on the sale. 
This is the feature that we wish to im­
press on the minds of our readers, the 
percentage on cost is altogether different 
to the percentage on sale.

Another point that should not be for­
gotten is the fact that the invoice price 
is not the cost of the goods,. The cost 
should include freight and cartage 
charges and represent the acturfl cost of 
the goods laid down in the store. The 
margin of profit should then be added to 
the cost, but, in adding the profit, the 
dealer should again remember that 50 per 
cent, of the cost is only 33 1-3 per cent, 
of the selling price.

The merchant should make his plans 
ahead and consider carefully every detail 
connected with his business. He 
should consider the amount of 
his capital invested and the amount of 
stock he can afford to carry. 
He should endeavor to turn his 
stock at least 3 or 4 times. In figuring 
bis expenses he should not forget to in­
clude such items as his own salary, rent 
on the building even if he is the owner, 
interest on the investment, allowance for 
bad debts, and carrying accounts, where 
a credit business is done.

There are also many other items that 
must not be overlooked. Expenses are 
always,- or should be figured on sales. 
The percentage cost of doing business 
varies to a great extent among the 
hardware trade, some merchants state 
their expenses to be as low as 16 per 
cent, and others as high as 23 per cent, 
of their sales. In some cases the per­
centage is even higher than 23 per cent. 
Let us takei for example, a firm that is 
doing business under an expense of 20 
per cent. In order for this firm to 
break even, it would be necessary to add 
25 per cent, to the laid down cost of the

goods. The merchant should not lose 
sight of the fact that the percentage is 
figured on his total sales and does not 
make allowance for staple lines such as 
sugar, butter, etc., on which he is often 
unable to get that percentage of profit. 
If he goes below that percentage on any 
line of goods, he is losing money on that 
line, and it must be made up in some 
manner or a deficit is bound to result. 
If in this particular instance, the dealer 
does not get an average of 25 per cent, 
on the laid down cost of all his merchan­
dise, he is losing money. If on the 
other hand he gets 25 per cent, on his 
laid down cost, he is only breaking even 
and is not making a profit on his invest­
ment.

If a dealer cannot make a reasonable 
profit on his investment, he would be 
much better off if he used his capital and 
energy in other directions.

In making up expenses, the merchant 
should be extremely careful in seeing 
that all items of expense are included, 
not overlooking interest on money bor­
rowed, if any. The percentage of ad­
vance should be sufficient to cover all 
expense items and in addition afford a 
reasonable profit as well.

One of the predominant features of 
success in the retail business is the pro­
per calculation of and adding profits. Do 
not forget that the invoice price is not 
the cost upon which to add your profit, 
add freight charges, cartage and any 
other expenses which are necessary to 
put the goods in the store, and on the 
total add your percentage of profit. 
Always bear in mind that 50 per cent, on 
your cost only means 33 1-3 per cent on

your sale. If your business is not 
yielding you the returns that it should, 
it is time that you investigated it. The 
proper figuring of profit often means 
success or failure.

It is a good plan to be friendly with 
your opposition. A friendly feeling will 
often eliminate price cutting on staple 
lines. There are many towns and cities 
in which staple goods are often sold be­
low cost on account of unfriendly com­
petitors. On the other hand there are 
towns in which the merchants are on the 
best of terms with each other and fre­
quently hold conferences to discuss trade 
matters. In these towns we find that 
price cutting on staple lines has. been 
eliminated to a great extent and that 
each dealer is able to get a reasonable 
profit on his merchandise. In towns 
and cities where the merchants are not 
unfriendly they are often enabled to 
save losses from bad debts or dead-beat 
customers, through information gleaned 
from each other.

THE AD. INTRODUCTION.
C. A. Welsh, New Westminster, B.C., 

introduced an advertisement in a news­
paper recently as follows :—PICKLING 
SEASON AND PRESERVING SEAS­
ON is again with us and now is your 
time to look into the future and provide 
your next winter’s supply of table 
fruits, vegetables, pickles and relishes.

CALL ON US this year for your sup­
plies. Our stock of fresh fruits will be 
always the best to be had in season. 
We handle the famous E. Z seal fruit 
jars and pure granulated sugar.

LEAKS IN CARTOON
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Flour Market Dependent Upon Weather
Announcement of Prospects of Heavy Bain Enough to Cause Slump in Wheat 
Market—No More Changes Expected in Flour or Cereals Till Crops Are Fully 
Assured—Dealers All Make Mill Feeds Sell Their Flour by Keeping Prices 
Low.

Feeling in general this week appears 
to be that crop conditions have been 
greatly discounted. Some of the larger 
grain buying centres have already taken 
up the cry, rendering the market in an 
extremely sensitive condition, likely to 
fluctuate upon the Slightest provocation. 
Any damage to crops now would be 
most likely to result in prices even 
higher than present level.

July wheat in Winnipeg closed Mon­
day at 96%, a drop of 1% cents on the 
week, and October wheat at 92%, a 
drop of % cent on the week. These 
prices, however, are liable to fluctuate 
anywhere up to 2 cents from day to day. 
Weakness in Chicago on Monday was 
attributed to more encouraging crop re­
ports.

All feeds are practically cleaned up. 
One Toronto miller states : “When flour 
went up, feeds were taken up as if by a 
big scoop. Some buyers are still trying 
to put one over on us, and get a full car 
of feeds, but we can’t afford to sell that 
way, and only let the price remain 
where it is in order to sell our flour.”

MONTREAL.
FLOUR—Trading is fairly brisk at 

present but very little export business is 
being transacted owing to the spread be­
tween Canadian and American wheat. 
Ontario flour as always happens at this 
time of year has advanced to an appre­
ciable extent.

Spring wheat flour remains firm, both 
counter and local buyers ordering 
strongly.
Manitoba lit Sprint wheat patenta, bags
Manitoba straight patenta. In bag» ----
Manitoba strong bakers, in bags ...........
Manitoba second, in bags .....................
Winter wheat, fancy patents, in bags 
Straight rollers, in bags ........................

5 60
6 10

.... 4 90 

.... 4f«
4M 4 76 

IS

ROLLED OATS. — Trading is good 
with market firm. Local houses report 
good business in spite of recent advance 
in price. Export business, though, is 
not so heavy.
6BS aft. tVS'.ou-:::::::::: r 32
Rolled oats, in bbls.
Standard oatmeal, in single bag lots 
Granulated oatmeal, in single bag lots.... 
Fine oatmeal, in single bag lots 
' ........................ of the iyn » bag lots the^ pries of the above Is 10c lower.)

23
4 66 
2 36 
2 36 
2 36

Rolled wheat. In barrels
Hominy, to * lb. sacks ........................
Commeal, in 16 lb. sacks ...................
Rolled eata. In cotton sacks. 6c more.

n
1 06 
1 10

MILL FEEDS.—Market for bran holds 
quite firm at advance repeated last week. 
Supplies have been greatly reduced, ow­
ing to increased demand both from local 
and outside points. Should present wea­
ther Conditions prevail for long, even a

firmer feeling, with_ possibility for a fur­
ther advance, might readily be expected.
Bran, in car lots, per ton ................................. 18 00
Shorts, In ear lota, per ton................................ if 00
Middlings, in car lots, per ton ..................... 22 00
Wheat moulee, per ton .............................. 23 00 26 00

TORONTO.
FLOUR.—“We’re not getting much 

new business on the new basis,” states 
one miller, “but all our customers who 
hadubooked up with us are gladly taking 
delivery on old orders.”

Situation is purely a weather market, 
and likely to continue so until definite 
assurance can be given of the growing 
crop. At present wheat holds firm, but 
is extremely sensitive and liable to 
fluctuate at any moment upon the pre­
diction of heavy rains.

To keep flour moving dealers are 
keeping feeds down, but are refusing to 
sell except in mixed cars with a fair 
proportion of flour in each.
Manitoba Whaet Flour— car lots, in bags.

per bbl..
First patent ...................................................... 6 50
Second patent .................................................. 6 60
Strong bakers* ................................................... 4 80

Flour In cotton sacks, 10c per bbl. more. 
Winter Wheat Flour-

Fancy patents ......................................... 4 90 5 10
90 per cent ............................  ............... 4 80 6 06
Straight roller ........................................ 4 60 4 80

Blended flour ...............................................  6 06 5 35

CEREALS.—“For export we have 
been doing a little business in cut oat­
meal,” states one broker. Early in the 
year the States cut us ont, so that we 
have done no business in that line since 
February,; but now oats have gone up 
high enough on the other side to give us 
a look in.” Should oats continue to go 
up on the other side, greater firmness 
would likely follow here in rolled oats 
and oatmeal market owing to increased 
inquiry from across the water.

Commeal is tame. Price on com is 
such as to shut off all speculation, and 
dealers are now buying only according 
to actual requirements.
Commeal, per 96 lb. bag—

Kiln dried, 25 bag lota ........................ 1 85 1 90
Softer grades, 25 bag lota .................... 1 70 1 75

Rolled oats, per 90 lb. sack, in jute—
Small lota  .............................   2 25 2 30
26 bags to car lota ...................  2 15 2 20

Rolled oats in cotton sacks, 6 cents more. 
Oatmeal, standard and granulated, 10 per cent, over 

rolled oats in 00 8. in Jute.
Rolled Wheat-

50 lb. boxes ...................................................... 1 50
100 lb. barrels, small lots ............................. 2 85
100 lb. barrels, 6 bbl. to car lots.................. 2 70

MILL FEEDS.—“We have to make 
our mill feeds sell our flour,” is the com­
mon statement this week. To do this 
millers have kept down prices, but re­
fuse to sell in car lots. Brokers’ prices 
in car lots to millers at present are: 
Bran, $19, and shorts, $20, which shows 
the firmness of the market. Everything 
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depends upon the weather. There ie
now a good demand, and with surplus 
all cleaned up prospects following con­
tinued drought would be excellent for 
an advance.
Mill Feeds.— car lots, per ton.

Bran .................................................................. 18 06
Shorts .................................................................. 20 00
Middlings ................................................. 21 00 23 00
Wheat Moulee ......................................... 23 00 26 00
Feed flour ................................................. 26 00 28 00

WINNIPEG.
FLOUR AND CEREALS.—Domestic 

demand is first rate ; export quiet. Prices ! 
are unchanged.
Flour-

First grade patenta ............. .............. ........... . 5 go
Second grade patents .................................... 6 10 -
Fitst dears ....................................................... 4 20

_ „ Jfrie“ "2. 'ST cotton **<• I”1» !» «ente off.Rolled oats, 80 lbe. .............................................. 1 *5
Standard granulated, 98 lbe. ..................... .... 1 66
Com meal, 98 lbe.................................................... 1 an
Wheat granules, 16-166 ......................................... 3 œ

A KEY CONTEST.
The Ideal Grocery Co., Weyburn, 

Sask., of which W. H. Farrell is man­
ager, is operating what is called a “Key 
Contest.” They are giving as first prize 
a sewing machine.

The plan is to distribute a box of 
keys, one qf which will open a lock in 
their store on a sewing machine. The 
holder of the right key wins the prize ; 
the holder of the largest number of 
keys gets a coupon good for $5 worth of 
groceries, and the holder of the second 
largest number of kevs a coupon for 
$2.50. " :

Each customer is entitled to one kqy, 
with every $2 cash purchase. The lock 
is sealed and on display, as is also the 
sewing machine. “The contest,”- the 
firms say, “is for the purpose of in­
troducing ourselves to those who are 
not regular customers and to show our 
appreciation of those we have had the 
pleasure of serving.”

They will advertise the day when all' 
keys are to be tried in the lock.

TREACLE UP TOO.
Tommy’s mamma was discussing the 

high price of food, with one of her lady 
friends. After they had finished talk­
ing, Tommy said, “Treacle gone up too, 
hasn’t it mother, as I see yon keep it 
on the top shelf now.”



Lemon and Potato Markets Hard to Forecast
Strawberry Season Now Beached Its Height—Cherries and Gooseberries Offer­
ing Freely—Lemon Crops 100,000 Oases Below Last Year—Market Depends 
Entirely on the Weather.

MONTREAL.
GREEN FRUITS.—Lemons as might 

be expected, have advanced slightly, 
owing to extra business resulting from 
present hot weather. Bananas have also 
firmed up as supplies have dropped off 
some until July 4 has passed, granges 
are also decidedly firm, and it looks as 
if the whole variety of fruits will see 
slightly higher prices should present wea­
ther continue.

Asparagus, Canadian,
Beans, wax, per hamper
Beans, green, per hamper
Beets, old, per bag
Cabbage, new, crate of 4 to 6 dos.
Carrots, new, per dos. bunches.
Carrots, old.
Cantaloupes, per crate of 46.
Cauliflower, hothouse, per dozen.
Celery, large crate
Com, green. 
Cucumbers,

per crate of 6 dot.
Cucumbers,
Garlic, per bunch
Indite, French, per lb.
Leeks, per bunch
Lettuce, Boston, crate of 2 dos.
Lettuce,

of 4 lbs.
per lb.

Oyster plant, Canadian
Peas, green,
Potatom-

Bermuda, new. per bbl.Dennuum. new, per DOi. .............
Green Mountain, ear lot,, be*.

«rmdee, car lot», bag
grade», mall lots, bag

potatoes. basket
Rhubarb, per doe.

Tumi tore, fancy, case
lisaiesippi, ca 
oride, tin*».

Tomatoes,
Tnmtnes,

per beg
Water cress, per de».

Apples—
Spies, first grade, per barrel ..................... 6 SB
Spies, second grade, per barrel................... I »

Apricot», per 4 basket crate ..................... 118 z 50
Bananas, crated ........................................... 2 25 2 50
Csntaloupes, California, per crate ................... 8 00
Cherries, California, 7-lb. box.................. 2 75 3 36
Ooooanut», per bee .............................................. , «■
Grapefruit, Florida, case ........................... 6 50 7 00
L*moQS .................... .......................................... 4 50 6 50
Umee. Florida, per box ..................................... 1 75
Onurgee, late California» ..................................... « 00
Oranges, late Valencia» ........................................ 6 00
Oranges, late California» ...................................... 6 75
Oranges, late Valencias ........................................ 6 75
Pineapples. Banna ..................................... «50 175
Pineapples, Florida—

30s, per case ............................................. 3 50 4 60
24a, per case .................................................... 4 75
36e, per case ........................................... 3 75 4 25

Plums, California, per box ................................ 2 25
Plums, fancy, per box ..............................  2 75 3 25
Watermelons, each ...................................... 0 40 0 10

"VEGETABLES.—Between holiday at 
first of week and extreme hot weather 
demand has been exceptionally heavy for 
all kinds of vegetables. More domestic 
stuff is appearing daily which has tend­
ency both to pull down prices and to 
build up increased demand. Prices on 
Monday, owing to holiday following, 
rilled high, but were expected to fall 
back again to old level before end of 
week.

It. basket .................. 1*
..................................... 3 00
...................................................  SW

:::: $8
.... 0f5
.... 1 «0lie

4 50 
4 10

.... 10 ee

.... 5 00ee too

.... 3 00.... too.... eueu.... #*
0H

.... 100
I»

.... 3 00
0 01
1 »

.... on.... e«e

.... 100
3 00

07» 0 55
. 5 00 0 06

......... 600 010
........................................  300
................  0» 000
................  0U 0»

.............. ........... » 00
............... 3 00 3 00

..................... 1 40 1 00
cam ......................... see

kanckta.................... *"

TORONTO.
GREEN FRUITS.— California and 

Canadian fruits are big feature of fruit 
market this week. Peaches, plums, 
pears, and apricots are beginning to

Owing to Tuesday, July 1, 
being a holiday, prices on all 
fruits naturally rose to holi­
day prices on Monday after­
noon, and as information pre­
sented below was of necessity 
gathered on that date some 
quotations may be found high 
for the latter nart of the week. 
The general trend of the 
market, however, will still 
hold good.

arrive in fair quantities, while in Cana­
dian fruits this is the big week for 
strawberries, cherries and gooseberries.

What the future of the lemon market 
will be, appears to depend directly on 
weather conditions. One local broker 
states: “There’s no use predicting, as 
all depends on the weather. Should July 
and August be warm, prices will rule 
high, but if cool, there might even be a 
decline, though no matter how cool it 
became, there would be no great reces­
sion made as Sicily lemons are in great 
demand owing to there being a short crop 
in California. Taking Sicily and Cali­
fornia together the shortage as compar­
ed with last year amounts to about 
100,000 eases. So far, weather has been 
favorable, and prices have been high. A 
lot of guesses have been made as to the 
future, and a number with great correct­
ness, but no one can say ‘I told yon so’ 
as market depends purely on weather 
conditions.

Pines are selling well but with advent 
of warm weather only a few will take the 
risk to bring them in. Range of sizes 
has been cut down so that now only 30’s 
remain. Stocks now offering show 
much waste, and in some cases cause 
loss all round.
Apples, Ben Davis, per box................................ 3 26
Apples, harvest (Illinois), box ............................. 2 00
Apricots, per box of 4 bkts........................... 2 50 2 75
Bananas, per bum* ...................................... 1 36 1 65
Cantaloupes. California, 45s, case .............. 5 50 6 00
Cherries, California—

9 rowed boxes ................................................... 2 76
10 rowed boxes ................................................. 2 60
U rowed boxes ........................................ .... 126

Cherries, Canadian. 11-Qt. bkt......................  0 10 1 00
Cherries, Canadian, 6-qt. bkt. ..................... 040 060
Ooeoaauta. per sack at m .......................... 6 00 1»
Gooseberries—

Smalls. 6 qt. bkt. ..................................... 0 20 • 30
Smalls, 11 Qt. bktc................................... 0» 065
Engltth. • at bkt. ................................... 060 066
English, 11 qt. bkt..................................... 1 26 1 36

Lemon», VerdeUi. new ................................ 6 60 6 60
Oranges, California Valencias .....................$ 50 6 26
Oranges, Messina, oval * box........................... 1»
Limes, per box of 100 ........................................... 1 50
Peaches, California. Alexander», box of

8-10 dozen ...................................................... 2 50 2 76
Pears, California, half case .............................. 316
Peaches, Georgia, 6 bkt. carriers........ ......... 3 26 4 60
Pineapples, Florida, 30s, per case........................ 4 66
Plume, Clyman, box ........  ................... 110 1»
Plums, Tragedy, box ........................................... 1 SB

Strawberries, Canadian, quart ................... 0 12 0 14
Watermelons, 23 to 35 lbs., ........................ 0 50 0 75

VEGETABLES. — Canadian outdoor 
and hothouse grown vegetables are now 
making a big feature, and as they come 
on, imported stuff is disappearing.

Potato market is a puzzling one. 
“Anybody who can forecast the potato 
market,” states one broker this week, 
“is a supreme being. Wholesalers are 
losing money daily through being unable 
to size up conditions.” Last week it 
looked as if prices would soar; this week 
they are at even a lower level than a 
week ago.
Asparagus, domestic, 11-qt. basket.............. 1 26 175
Beans, green, hami>er ................................... 2 25 2 50
Beans, wax, hamper ...................................... 2 25 2 50
Beets, Canadian, new, doe. bchs..................... 0 40
Carrots, Canadian, new, doz. bchs..................... 0 20
Carrots, imported, per box ........................ 2 00 2 25
Cabbage, Virginia, new, crate of 4-6 doz.......... 4 00
(Cabbage, Canadian, crate of 30........................... . 3 50
Cauliflower, Canadian, cs. of 2 doz..................... 2 00
Cauliflower, Canadian, cs. of 5 doz. ................... 5 00
Com, new, crate of 6 doz. .........................  .... 2 00
Cucumbers, Florida, hamper ..................... 2 25 2 10
Lettuce, domestic heads, doz.................... 0 SO • 40
Mushrooms, per lb. ........................................... ... 0 76
Onleos--

American, new, hamper ................................. 1 75
Egyptian, sack of 1121bs.......................... 2 26 2 60
Texas, Bermudas, 50-lb. crate ................ 1 40 1 60
Bermudas, 60-lb. crate .......................  .... 1II
Green, imported, per doz. ......................  0 26 0 30

Parsley, large bunches, dos .............................. STB
Peas, green, hamper ..................................... 2 76 3 60
Peas, green, 11 qt. bkt. ......................................... 1 75
Potatoee-

New, per barrel ........................... ..................... 3 25
New Brunswick, per hag ................................. 0 75
Ontario, per bag ...................................  #76 0 *

Radishes, doe. bundles, domestic ..................... S »
Rhubarb, domestic, doz. bundles................ .... 0 20
Spinach, Canadian, bushel ........................ 0 26 0 40
Tomatoes, Canadian hothouse, lb. ............. 0 15 0 17
Tomatoes, Florida, case ..............................  2 50 3 00
Tomatoes. Mississippi. 4-bkt. carriers........ 1 50 1 66
Water créés, domestic, 11-qt. basket ........ 0 36 0 50

WINNIPEG.
GREEN FRUITS AND VEGE­

TABLES.—Summer weather haa brought 
on a very active demand for green fruits 
and vegetables.

The regular vegetable merchants re­
port a satisfactory amount of business, 
notwithstanding the competition created 
by the local public market, recently 
opened. Of course the publie market 
deals chiefly in domestic produce, and 
the regular merchants are handling large 
quantities of imported stuff. Florida 
tomatoes have been replaced by Missis­
sippi tomatoes.
Vegetables—

Lettuce, doeen .......... .............................
New beets, box ......................................
cibhw., near, per lb. ........................
UirrOW, ID. .............a.......................
Florida tomatoes, case ........................

Mississippi tomatoes, case ......................
Green onions .............. ...........................
Cucumbers, dozen ..................................
Cauliflowers, oosen ................................
Imported mushrooms, lb. ..........»..........
Man. rhubarb .........................................

h Manitoba spinach, per lb................
Fresh Fndt—

Apricot! .......................................................
Plums ...........................................................
Peaches .......................................................
Cherries, 10 lb. box ..............................
Strawberries, case II qts. Hood River
Bananas, per bum 

California lemons, crate 
Florida grgpe fruit ....Kami —mol

Valencia oranges 
Florida toms toes
Watermelons, datm ....................................

Apples, box ...............................................  3 60

0 48
2 eo
504
• 01
5 00
1 50
0 36
1 75
2 W.... 58
»w
2 50
2 50
2 50
«T»
4 »

3 75 4 50
1» in

11 50 11 00

• #0 i:
T 0# 7»

i'«
,‘S
3»

42



Continued Hot Weather Helps Fish Trade
Salt Mackerel Now Ready For Shipment—Stormy Weather on Ooaat Prevents 
This Being a Banner Mackerel Season—Scarcity in Several Lines of Fish Is 
Now Being Felt. 1

MONTREAL.
FISH.—Hot weather and high prices 

of fresh meats have together had effect 
of increasing sales of fresh fish. That 
this should follow is evident, as from 
standpoint of heating foods, fish com­
pares favorably with other meats, and 
should thus occupy a prominent place 
in hot weather. Then there is the econo­
mical viewpoint, which never fails to at­
tract attention, but especially now, as 
fresh meats are steadily advancing.

Some mackerel are expected for a 
week or so yet, but season is rapidly ap­
proaching an end. Gaspe salmon season, 
too, is now pretty well over. On these 
prices continue high owing to scarcity 
and heavy demand.

Owing to lobster districts being now 
practically all closed, higher prices are 
now predicted. Stocks now offering 
come from private reserves, so that with 
smaller supply and greater control of 
situation higher prices are expected.

FRESH FISH.
Barbette (dimed), bullheads, per lb...... 0 W 0 10
Blnedah. (and. per lb. ............................ Ill 0 IS
Baas, striped, per lb. ..............................  0 13 6 14
Buck shad, each ................................................ 0 40
Carp, per lb..................................................  ».... 0 06
Dom, par lb. ............................................ 0 U 011
«ASSf* ï» ÎS
Haddock, freah, per lb., by expreea........ Ml l>
Salmon, B.C.. red? per lb..........................  • » Ml
Salmon, Oaape, per lb. ......................... lit 0II
steak end. per IbT............. ..................... .... Ml
Trout, brook, per lb. ....................................... Ml
Treat, lake, per lb. ................................  Ill 111
Fran's In, lame, per lb. ............................... MO
Halibut, freeh, per Ha ............................ Ml 111
Herrins, per 1W deb ......................................... IB
Herrin*, per 100 flih ......................................... 2 00
Mackerel, per lb. ....................................  0 01 110
Pike, dimed .......................................... Ml !■
Perch, dimed .................. ........................ I» III
Whltefleh, per lb. ....................................  Ill 112

FROZEN FISH.
Herrins, geNM, medium .......................... 1II
Haddoek. per Ib.*T..................................... IK I*
Imdui no. S3 $8
Salmon, faner «prias, per lb...................... Ill 111
Salmon, Oaape. pm lb. ............................ IB 111
Salem», Quaha. per lb. ..........................  Mm I*
WblteSab, lame, per lb. .................................. Ill

per lb. .................................. Ml
PREPARED FISH.

______ ____. In Meeks, * lb. been, per lb.... Ill
Dry Pollock. MO lb. beadle, per bundle............. 110
Pom red tablets. * lb. beaee, per B»................. III»
Pure eed. I lb. bee. per B..................................  0 15
Shredded ood, I doe. m bee, per bos................... 1 M
Boneless «trip cod. 30 lb. box. per lb................ OH
Pare «klnlm ood, I* lb. bow, per lb................  I M

SALTED AND PICKLED.
Green ood. per bbL. 200 Ibe., No. 1................... Ml
Labrador bénins, per bbl,........................ Ml MO
Labrador herrin*, per half bbl......................... 1 Tl
No. 1 mackerel, h». Mta ............................... 11*
No. 1 mackerel, ball table. ............................. M0
Lake trout, km ................................................ T W
No. 1 etien haddock, per 200 lbe................... 110
Salt «ardinee. bbl... * Itae. ............................. Ill
Salt mrdlne., half tabla.................................... Ml
Holland hatrine. bbl................................ . .... ill
Holland k«rine. half bbL .....................  Ml I*
Holland herrine, kes .................................. Ill on
Labrador «elmen. bbla. ................................BS US
Labrador aalmon. half bbla. ..................... IN IM
Sea boat half bMe. .......................................... I »
EeU, per lb. ...................................................... « ■

SMOKED.
Bleatem. bo* ......  .......................... ........ IN 1II
Eei«. per lb. ....................................... ............... IB
Haddle*, fancy, freah eared ............................. IN
Heddlse. resolar ......................................... IM IW
FUleta. fancy, freah cured, lb. ......................... IB
FMa. molar, lb. .................................. .... lie

ESS S l* IS

CRUSTACEANS.
Crmb meat», per gaL .............................................. S 01
Lobeters, live, per lb. .......................................... 0 24
Lobsters, boiled, per lb.......................................... 0 26
Shrimpa, per sal. .................................................... IW
Periwinkle», per bo». ........................................... 8 60
Prawns, per gaL ................... ............................. 1 60

SHELL FISH.
•ta-Standaida, gaL, 61.80; eeleeta, gal.. 8 00

Bulk standard», gal., $1.80; eeleeta ........................ 160
Clam», per bbb. .................................................... TOO
Capa Cod shell oysters ........................................... 18 00

TORONTO.
FISH.—Haddock are now getting 

scarce and are expected to last only 
about 10 days longer. Trent too, are 
hard to get but after about two weeks 
will likely be on hand in larger quan­
tities. Warm weather, it is stated, has 
caused these to move out into deeper 
water, but they will likely return upon 
the expiration of that time. Some 
mackerel are still to be had, and deal­
ers look forward to having these for 
even a couple of weeks yet. Halibut 
and whitefish are in good supply and 
both moving quite freely.
Frozen Stock-

Roe shad, weight 3 lbs., each........... 1 00 1 25
Whitefish, per lb......................... ............ 0 09 0 10

Fresh CaughV-
Haddock, per lb.......................................  0 06% 0 07
Halibut, per lb. ....................................  0 11 0 12
Herring, per lb......................................... 0 06 0 06
Lobsters, live, per lb.............................. 0 40 0 60
Mackerel, weighing l%-3 lba., each... 0 15 0 25
Pickerel, yellow, per lb.................................... 0 12%
Pike, per lb. ........................................... 0 06 0 07
Roe shad, weight 3 lbe., each........... 100 160
Salmon. Reetiguse, per lb................... 0 22 0 28
Salmon. B.C., per lb........................................ 0 23
Steak, cod, per lb. ,.............................. 0 06 0 10
Trout, per lb............................................  0 12 0 14
Whitefish, per lb. ............................................ 0 15

Smoked—
Finnan haddie. per lb............................ 0 06% 0 10
Kippers, box of 40 ................................ 1 10 1 26
Bloaters, box of 60 ......................................... 1 25
Fillets, per lb.................................................... 0 13

1 lb. tablets, case of 20................... . 2 00
Salted and Pickled-

Herring, Holland, per keg..................... 0 70 0 76
Shrimps—

1 gal. cans, $1.26; 2 gal. cans, $2.40; 3 gal. cans, 
$4.60; in pound lots, per lb. 16c.

HALIFAX.
FISH.—Trade is about average for 

season. Various points along coast con­
tinue to export fair catches of mack­
erel. Most of the fish are being salted, 
and it is stated that there are several 
thousand barrels ready for shipment. 
Catch this season is fair, but it would 
have been a banner one, had not a 
week’s stormy weather set in just at 
the time when the mackerel were on the 
coast in large schools.

There is a good supply of halibut on 
the market, and it is retailing at 15 
cents per pound. Haddoek and cod are 
plentiful, and salmon is in better de­
mand. Lobsters are scarce, only suffici­
ent coming on the market to supply the 
restaurant trade.

Salt fish trade is comparatively quiet. 
Oysters in bulk are selling freely, also 
smoked fish, finnan baddies being the

43

market leaders, with kippers next in 
line.

WINNIPEG.
FISH.—Fish is hot weather food and 

the demand is fair with supplies ade­
quate.
Fish-

Fresh trout .............. J........................................ 0 12»
Fresh salmon ............................................... 016
Fresh halibut ................................................... 010
Lake Winnipeg white fish, lb........................ 0 00
Freeh pickerel, lb.............................................. 0 14
Steak, cod, lb. ................................................. 0 11%
Haddoek .............................................................. 0g
Market cod ....................................................... 0 66
Finnan haddie ................................................... 0 06
Fresh gold eyes, per doz....................... . .... 0 60
"Kippers, per box ........ ................................... 2 00
Lake trout, per lb. ......................................... 0 12
Bloaters, per box ............. ............................. 1 60
Holland herring, keg .................................... 0 70
Labrador herring, half barrel ...........  4 25 4 60
Salt mackerel, Ht ........................................... 2 76

Association News

The retail merchants, of Sarnia, Out., 
have elected the officers of their branch. 
A meeting had been held about three 
weeks previously, in which the merchants 
decided to form a strong organization.

T. H. Maher, and R. C. Doyle, repre­
sentatives of the Provincial board- of the 
Association spent a few days in the town 
in order to increase the membership roll, 
and they claim they have succeeded in 
enrolling a large number of merchants.

The following officers were elected:— 
President, R. E. Le Suer, boots and 
shoes; First Vice-President, J. D. Mills, 
grocer; Second Vice-President, J. McAl­
lister, hardware; Secretary, Homer Rob­
ertson, druggist; Treasurer, J. Gammon, 
grocer.

• • •

The Retail Merchants’ Association, of 
Brockville, Oat., will hold their annual 
picnic this year in support of the Brock­
ville exhibition. The date is their civic 
holiday the first Monday in August.

Hamilton grocers have made big prep­
arations for their annual picnic to be 
held July 16, at Niagara Falls, Out. 
Programme of sports has now been com­
pleted, and arrangements have been made 
to get out ten thousand copies of these 
which will be distributed broadcast. That 
Hamilton will be ‘dead’ from the stand­
point of the grocers on picnic day ia al­
ready fully assured by the hearty co­
operation of every grocer in the place to 
make July 16 a red letter day in the his­
tory of the trade.



U.S. Buyers Speculate on Butter Market
Expect New Tariff to Alter Conditions During Coming Winter and Are Now 
Laying Aside Stock Awaiting Developments—Cooked Meats Advance 1 Cent 
All Round in Toronto—Cheese Market Firm With Advancing Tendency.

Offerings in most lines at the regular 
meeting of the Toronto Produce Ex­
change held last Monday were large but 
owing to fairly heavy stocks on dealers’ 
hands buying was slow. Dealers turned 
down butter, and appeared in no way 
anxious to take eggs at boarded prices 

The following produce was registered 
on the call board :—

Butter.—Dairy, 25 boxes, marked 
prints, 22y2c, not sold; creamery, 50 
boxes, prints, 26c, delivered, not sold; 
20 boxes, prints, 25Vac, del., offered ; 100 
boxes, prints, 26c del., 25%c offered, 
sold. Butter buyers on the whole went 
slowly owing to lack of confidence.

Eggs.—50 cases, rots off, 22c del., 21%c 
offered ; 50 cases, rots off, 22c del., not 
sold ; 75 cases, rots off, 22c del., not 
sold ; 85 cases, rots off, 22c del., not sold; 
50 cases, rots off, 22c del., 2114® offered ; 
50 cases, rots off, 21%c del., 2114c 
offered. Market inactive, supplies 
heavy.

Cheese.—50 boxes, June, 1912. large 
14c del., not sold ; 25 boxes, June, 1913 
large, 13c, del., sold; 25 boxes, June 
1913, twins, 13% del., sold. Market 
steady ; no change; tendency higher.

Honey.—20 cases, 5 and 10-lb. pails 
1214c. liy2c offered.

The above quotations and sales show 
in concise form the exact trend of the 
Toronto market. Butter and eggs have 
both been inactive owing to lack of con 
fidence and he^vy stocks on hand.

MONTREAL.
PROVISIONS.—The warm weather 

of the past week has done much to cre­
ate a better demand for all provisions 
but more particularly of hams and cook­
ed meats. In barrelled pork severa ' 
changes have been made and all in 
upward direction. Advances run from 
50c to $1 per barrel.

Prices on lard rule steady but with 
no particular change.
HAMS-Extri luge sise», » to 40 It*., pee lb........  * ITLem its*. * to * 11».. per lb................ IllMedium «toe. «letted weight», 11 to *lb»., per lb ....................................... ISExtra email sixes, under H lbs., lb.......... I to" Based and Roiled. lane. M to S lba..per lb. .............••««•■«.........»... .... g toBased and rolled, email, under U lbs.,per lb. .......................................  .... MlPicnic hams, I to 11 lb».. per lb............... I llBACON-Bmkfsst beam, heeey. 14 to to lb. sides .... ( ISlino breakfast beams, baseless, lb........ . I gWindsor bases, skinned, basks, lb...... tfl g»Windsor bacon, skinned, basks, boa*lam, per Ito ................................. I * I»Spiced roll bason, boneiam. abort, lb........  • IfWiltshire basas. to lb. aidas, S,.............. I ISSHOULDERS—Square shoulders, boneless, per n>.............. IIMSquare shoulders, bone In, per lb.............. • IfCottage rails, small. « lba.. par lb............ I »COOKED MEATS—Railed ham. *aan. ekloleea, toad. lb........ IBJen led toseoe. IS lb., apes tine. lb.......... I »Headcheese, par lb. ............................... tad
S?3h :::: $8

Cooked pickled pig'i feet (to rlneear,
to lb. Ht»), perlto ...................................... I W

DRT SALT MEATS-
Lcs« dear bacon, 60-T0», lb. ........................ • 1M
Long dear bacon. 10-100». lb.......................... MM
Flanks, bone to, not smoked, lb................... 11M

PURE LARD-
Tierce», 9TO It»., per lto ............................... 11W
Tubs. fO lba., net. lb. ................................... 114%
Boxes, » lto. net. per U»............................ 0 14%
Pslls. wood, B lba. net, lb. ......................... 114%
Pall», tbs, » lbs. gram, lb. ............................ 114%
Cases, Uns. It lba., each, lb, ......................... 0 11
Came I and I lb. Uni. pm lb. ....................... t IfH
One pound brisks, to to oa* ......................... #11%

COMPOUND LARD-
Tletsee. STf .oa.. per lb................................ 0 N%
Tube, to lba. net. lb. ................................. lit
Boxes, to lba.. per lb. ......................... I M% IB
Palla, wooden, » lba., net ................  110% IIM
PaUa. Un, to lba. gram ...................... IBI 111
Came, 10 lb. tins, N lbs. to as............. IIM
Cases, I and I lb. tins, to lba. to earn .... I M%
One pound bricks, to lb. eaam............ I U% I U

BARRELLED PORK.
Heary Canada abort cut mem, bbl, SM5 pea....... PO to
Canada short cut back pork. 4Mb pcs., bbl.......  90 00
Heary short cut dear pork, bbl..........................  90 00
Heary dear fat backs, 40-60 pcs. bbl................... to 00
Flank fat pork, bbl.................................................. to to
Pickled pigs fast, short. 900 lb. bbls., bid........... I to

SUNDRIES.
Bologna .beef Image, per lb. ............................... IN
New England bam. per lb. .................................. Hi
Blood pudding, per lb. ......................................... I to
White pudding, per lb. ....................................... I to%
Ha usage, farmer's, per lb. ......................... 10» I to%
Pure pork aauaage, little pig casings, lb.......... I M
Tripe, in UtaT# lee., per lb.............................. I to
Lire weight, per 100 lbe®..........................10 to 10 to
Dressed pork, per 100 lb. ................................ 14 80

BUTTER.—Butter is booming, that’s 
jwliat it is doing. Prices at country 
points advanced all round last week, as 
much as 25%c having been paid at St. 
Hyacinthe, and it looks as if the trend 
is still upwards. The reason is by no 
means apparent, but it seems that it is 
a straight case of discounting the future, 
some taking as long a chance as to look 
for the new tariff to alter conditions 
during the coming winter. Again it is 
said that large quantities are being put 
in cold storage and that the demand is 
not for immediate consumption but 
simply to suit the plans of certain specu­
lators. Prices so far are unchanged 
here, but it looks as if there will be an 
increase shortly because 25%c in the 
country is about equal to 26 Vic cold 
storage here ; %e margin is not large 
enough, handlers say, to realize money 
on.
Freeh creamery print ............................... 6 28 0 2T%
Creamery solid* ................................................. 0 27
Farmers’ separator butter .............................. . ON
Dairy prints, choice ......................................... 0 21
Dairy solids ........................................................ 0 *

EGOS.—The Ontario hen does not 
seem to be working as well these days as 
the Quebec, as while supplies here are 
coming along in good quantities, a 
shortage is reported in Ontario centres. 
The Montreal market seems to be get­
ting the preferences, although prices 
offered are no better than elsewhere. 
Quality so far has been fair but all the 
same there is plenty of room for more 
of the strong educational work now be­
ing carried on by the Department of 
Agriculture. A representative was here 
quite recently and spent considerable 
time explaining the proper methods of 
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handling eggs. More of this, as afore­
said, will help much towards bettering 
conditions.

Prices are just the same as quoted 
last week.

g»—
•New laid, in 30 doe. case, doz..................... 0 29
New laid, in cartons ..................................... 0 30
Selects, in case, per doz................................... 0 27
No. 1, in case, per doz............ ..................... 0 24
CHEESE.—No very important change 

has taken place since last week. Prices 
have been well maintained though a few 
concessions have been reported. But 
these do not indicate any weakness by 
any means. On the other hand, the trend 
of market is upward as a 10 per cent, 
shrinkage in make, compared with last 
year, is reported as likely. Very little 
business is being done over the cable, in 
fact, the high prices asked on this side 
have almost made export business pro­
hibitive.
Owe- New. Old.

i£B» ............................................................... 119 | MU
Twin ................. ......................................... • |f g u
fcTwto ........................................................ 119% 0 15

POULTRY.—Save for a good demand 
for turkeys and geese there is little do­
ing in this market. Hens and chickens 
are decidedly short, while fowl and 
ducks are practically at zero mark.-
Broilers, spring, 9 lb. pair ................... i.............. i so
Broilers, milk fed, frozen ...........................  la 0 99
Chickens, per lb. ............................................ o 20 0 XI

Oeeee. per lb. .................................................... 114 I If
Turkeys, per lh.............................................................. o 86

TORONTO.
PROVISIONS—Owing to packers 

turning out a larger proportion of cook­
ed meats to supply demand, a corres­
ponding scarcity is being felt in smoked 
hams, but as there is just a limited de­
mand for these latter, no movement ig 
expected to result. Cooked meats, how­
ever, have moved up one cent all round 
owing to increased inquiry, and scar­
city of raw material.

Pure lard is easier causing a decline 
of % cent all round. Compound lard by 
some firms is reported as up Vi cent, 
but no change is made from quotations 
given below.
Hsmx—

Light, per lh, ............................................  .... | a
Medium, per lb. ....................................„! “ » *
Bf" ............................................ « » IIM

.K ::::::::::::::::::::::: !S is
BsJ£--"*' ^ 'to .......................... •*

Bwktoet, per Ito ......................................  I to in

t£S. :::::::::: ;» in%
Long clear binon, light ........................ I MR | *

___ Lowg daar tom*, hmry ........................ I U IIM
OwM Meâta_

gsm», bailed, per lto ............................. Ito 191
Shoulders, boded, per lto ............................. 18%
Shoulders, rout, per lto ..;................. | 8%

Barrelled Poet—

SS?JK-pTSm.^..^:::::::::::::;88 58
Lord, Pure

Tierces, W 11*., par lb.......................... 114 114%
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Tube, « lb*., per lb........................... 0 lfliPalls, » lbs., per lb. ......................... 0 14*Palls, 3 and 5 lbs., per lb................... 0 1H$Bricks, 1 lb., per lb........................... 0 16*Lard, Compound—Tierces, 400 lbs., per lb................  0 10 0 1014Tubs, 60 lbs., par lb....................  0 1014 0 1014Palis, » lbs., per lb. ..................  0 1014 0 1014Hogs—Lire. f.o.b„ per cwt. ..................  9 15 136Lire, fed and watered, per cwt. .... 9 50 9 60Dressed, per cwt.............. ........... u 25 14 60
BUTTER—“I don’t know what to 

make of the butter market this week,” 
states one dealer. There is plenty of 
creamery coming in, sales are none too 
brisk, and yet market holds quite firm. 
There has been some buying here by 
American dealers in anticipation of 
changes in the tariff, duty expected to 
be either completely removed, or much 
reduced, but so far this has cut no big 
figure.” Butter bought thus, it is stat­
ed, is being placed in storage in Mon­
treal awaiting further developments. 
Usually a decline in market follows 
June butter going off, but so far con­
ditions show a strong tendency to firm­
ness.
Butter— Per lb.Creamery prints, fresh ................  4M OHCreamery eel Ida .......................... 9 M 9 MDairy prints, choice ...................  0 30 0 9Dairy solids ..............................  0 IS 0 19Farmers' separator, prints ............ 0 23 0 24Separator prints, printed wrappers. .09 0 23Separator solids .......................... 0 21 0 9

EGGS.—“Ontario packers,” states . 
one dealer, “seem to have put one over 
on the city dealers. Through stopping 
storing earlier than usual they are al­
lowing all eggs to come to the city. Tor­
onto now has plenty of eggs so that 
price offered by dealers in the country 
has dropped 1 to 2 cents per dozen.” 
Another dealer states. “It isn’t a case 
of our trying to hammer down prices 
for profit’s sake, we have to put more 
money into the business now before we 
get eggs in shape to sell. Whereas a 
man would test 5 dozen a few weeks 
ago he can now candle only 1 dozen in 
the same time.

I received a wire on Saturday urging 
me to buy but the price was not right. 
Monday it came down l/% cent, and 
even at that I wasn’t just very keen. 
We have to malte something on them.”

* These two circumstances combined are 
having a tendency to bring about de­
clines and this week fresh gathered are 
1 cent lower.

An attempt is being made to cut out 
No. 2 altogether. What few remain 
will be known hereafter as “trade” 
eggs and will consist of stock having 
no bad eggs in them, but at the same 
time no eggs that could be classed as 
No. Is.
Eon. case lota- Per doaen.Selected new laid ........................  0 26 0 27Fresh gathered ........................... 0 22 0 23No. r» ..................................... 0 18 0»gpHti .......................................  0 IT 0 1»

CHEESE. — Greater demand has 
come from across the water for cheese. 
Cables are up, and dealers there are do­
ing some buying. This has tended to 
firm up markets here considerably.

Locally there are heavy holdings both 
of new and old. As the new tends to 
make the old quiet, and as old has to

be worked off, there is little life shown 
in any of older stock.
Cheese-

Old, large ....................................................  0 15 0 1514
Old, twins ................................................... 0 15* 0 16)4
New, large ..................................................  0 H% 0 1414
New, twins ................................................ 0 14% 0 16
POULTRY.—Spring ducks are now 

appearing, in weight about 2 to 3 lbs., 
and selling at 20 to 25 cents. Some 
old ducks are also on market this week. 
Frozen stock is now coming to an end, 
and is expected to hold out for only 
about a month longer.
Frozen Stock— Per lb.

Broilers, dressed .................. ..................... 0 22 0 26
Chicks, milk fed. dressed ...................... 0 25 0 28
Chickens, dressed .....................................  0 20 9 22
Ducks, dressed ......................... ................ 0 19 0 20
Fowl, dressed .............................................. 0 17 0 18
Turkeys, dressed ....................................... 0 24 0 25

Fresh Stock-
Broilers, Spring, live ............... 0 20 0 23
Broilers, Spring, dressed, 1% lbs.

and over .................................................... 9 35 0 40
Ducks, Spring dressed, lb...................... 0 20 0 25
Ducks, old, dressed ................................ 0 17 0 18
Fowl, lire ................................................... 0 14 0 16
Fowl, dressed ............................................ 0 18 9 20
Turkeys, Old Tom, dressed....................  0 18 0 20
Turkeys, Old Tom, lire ...................... . 0 14 0 18

WINNIPEG.
PRODUCE AND PROVISIONS.— 

There is no change as yet in dairy or 
creamery butter and in the meantime 
stocks are accumulating and going into 
cold storage. Eggs are not qnite as 
plentiful but prices are steady. Cheese 
is unchanged. Cured meats and lard 
steady.
Butter-

Creamery ............................................ ......... 0 26 0 24
Dairy, best ........................................................... 0 21
Dairy, No. 1 .............................................. 0 19 0 20
Dairy, No. 2 .................... «......................... 0 17 0 19
Cooking .........................................................  0 16 0 IT

Eggs, per doz...................................................... 0 18 0 19
Cheese—

Ontario, large ........................................................ 0 1514
Ontario twins .......................   0 15%

Lard-
Tierces, per lb........................................................ 0 13%
50 lb. tubs ............................................................. 7 00
20 lb. pails ............................................................ 2 86
3 lb. tins, cases ................................................. 8 85
5 lb. tins, cases ................................................. 8 80
10 lb. tins, cases ............................................... 8 TO

Cured Meats—
Hams ....................................................... 0 17 0 20%
Bacon ............................................................. 0 20% 0 24
Long clear D.8. ................................................... 0 16%
Shoulders ................................................................ 0 15%
Mess pork .................................................................. 28 00

Seneca root, new crop, per lb................... 0 45 0 48

Purposes of the New Produce Exchange
Place Where Wholesale Produce Dealers May Buy and Sell 
Twice a Week—Benefit of Oo-operation in Business Operations 
Secured—The Officers of the Exchange.

It was briefly announced in*a recent 
issue that the wholesale produce dealers 
of Toronto had formed a produce ex­
change. The purpose of this exchange 
will be observed from the following let­
ter sent out by the secretary :—
“Dear Sir,—

“The wholesale produce section of the 
Toronto Board of Trade have opened a 
butter, egg and cheese board to be known 
as Toronto Produce Exchange.

“The officers are: James T. Madden, 
chairman ; H. B. Clemes, treasurer; W. 
T. McDonnell, secretary.

“The purpose for which the exchange 
is formed is to establish for the benefit 
of its members daily market quotations 
and prices for butter, eggs, cheese and 
other products ; and to furnish general 
information to its members regarding the 
market for such commodities ; and to 
furnish a convenient place where its 
members may bdy and sell such commod­
ities ; and to facilitate a speedy adjust­
ment of business disputes among its 
members; and to secure to its members 
the benefit of co-operation in the fur­
therance of its legitimate products.

“Might say that we have tried the 
above in a small way locally and have 
found it to be very beneficial.

“The secretary has been authorized to 
write you inviting you to become a mem­
ber of the exchange. The fee for Tor­
onto members is $12.00 per annum, for 
outside members $6.00 per annum pay­
able in advance. Would like to enroll 
you as a member.”

The new exchange has already met 
and certain commodities offered for sale. 
The headquarters are at 42 Church St. 
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The exchange will be somewhat similar 
to the Cheese Boards in the various 
cities. It will be open on Mondays and 
Thursdays at 11.30 a.m.

COMPULSORY HALF HOLIDAY.
A half holiday once a week, on Satur­

day in preference, is the demand now 
being made by the Retail Employees' 
Organization of British Columbia, which 
held a meeting recently. The hall was 
crowded to the doors, and throughout 
the meeting there was an unanimous de­
mand for shorter hours, urging in sup­
port of their appeal that shorter hours 
meant increased efficiency on the part of 
the employees, thereby being beneficial 
to the employers.

The consensus of opinion of the 
speakers was that it was a matter of 
paramount necessity that a union or as­
sociation be formed as early as pos­
sible, in order to urge upon the Govern­
ment the desirability of placing a law 
upon the statute books which would 
make it compulsory to grant a half 
day’s holiday and criminal to compel an 
employee to work overtime.

A. H. B. Macgowan, M.P.P., in the 
course of a brief but eloquent speech, 
stated that most wholesale employees, 
as well as the majority of insurance 
men, had a half holiday, and that in the 
long run they benefited by it. Retail 
employees should also be granted this 
respite, and he was of the opinion that 
the day was not very far distant when 
their demands would be granted by the 
Government.
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QUOTATIONS FOR PROPRIETARY ARTICLES
SPACE IN THIS DEPARTMENT IS $56 PER INCH PER YEAR

BAKING POWDER. 
BOTAL BAKING POWDER.
Sise». Per dos.

Royal—Dime.......................  0 MS
" 14-lb............................. 1 40
” e-os. .......................... l ec
" 14-lb............  2 OS
” 12-os............................. S 88
- 1-lb..............................  4 SO
” e-ib................................ is eo
” 6-lb. ..........................  22 86

Barrel»—When packed In barrels 
one per cent, discount will be 
allowed.
WHITE SWAN SPICES AND 

CEREALS, LTD.
White Swan Baking Powder— 

6-lb. sise, SA26; 1-lb. tins, 82; 
13-os. tins, 81.00; 8-os. tins, 81-20; 
e-os. tins, 80c; 4-os. tins, 66c; 
6c tins, 40c.
BORWICK’S BAKING POWDER 

Sises. Per dos. tins.
Berwick's 14-lb. tine........... 1 36
Berwick'» 14-lb. tins........... 2 86
Berwick’s 1-lb. tins........... 4 66

COOK'S PBIEND BAKING
POWDBR.

Carton»- Per dos.
No. 1, 1-lb., 4 dosen ...... 2 40
No. 1, lib., 2 desen ........... 2 60
No. 2, 6-os., 6 dosen ........... 0 80
No. 2, 6-os., 8 dosen ........... 0 86
No. 8, 214-os., 4 dosen. 0 46
No. 10, 12-os., 4 dosen. 2 10
No. 10, 12-os., 2 dosen .... 2 20
No. 12, 4-es., 6 dosen .... 0 TO
No. 12, 4-os., 8 dosen ...... 0 76

In Tin Boxes—
No. IS, 1-lb., 2 dosen ........ 8 00
No. 14, 8-os., 8 dosen.. 1 76
No. 16, 4-os., 4 dosen. 1 10
Ne. 16, 214-lbs............... 7 26
No. IT, 6-lbs.................... 14 00
PORBST CITT BAKING POW­

DER.
6-os. tin» ......................... 0 75

12-os. tins ......................... 1 26
le-aa. tins ......................... 1 78

BLUE.
Keen’s Oxford, per lb......... 0 17
In 10-lb. lots or case .... 0 16

COUPON BOOKS—ALLISON’S. 
Per sale In Canada by The Eby- 
Blaln Co., Ltd., Toronto ; C. O. 
Beaucbemln A Fils, Montreal, 82, 
88, 86, 810, 316. and 820. All same 
price, one sine or assorted.

UN-NUMBERED.
Under 160 books ..each 6 04 
166 books and over, each.6 0014 
666 books to MOO books 0 66

For numbering cover and each 
coupon, extra per hook, 14 cent.

CEREALS.

WHITE SWAN SPICES AND 
CEREALS. LTD.

White Swan Breakfast Food, 2 
dos. In case, per case, 88.00.

The King’s Feed, 2 dos. In case, 
per case, 84.80.

White Swan Barley Crisps, per 
dos., 81.

White Swan Self-rising Buck­
wheat Flour, per dosen, 8L 

White Swan Self-rising Pancacke 
Flonr per dos., 81.

White Swan Wheat Kernels, per 
dos., 81A0.

White Swan Flaked Rice, 81. 
White Swan Flaked Peas, per 

dos., 81.

DOMINION CANNERS. 
Aylmer Jams. Per dos. 

Strawberry, 1612 pack ....8 8 16 
Raspberry, red, h'vy syrup 8 16
Black Currant.................... 2 60
Red Currant ..................... 1 86
Peach, white, heavy syrup 1 60 
Pear, Bart., heavy syrup 1 7714

Jellies.
Red currant ........................ 2 60
Black Currant..................... 2 20
Crabapple ...........................  1 68
Raspberry and red currant 2 00 
Raspberry and gooseberry. 8 66
Plum jam .......................... 1 66
Green Gage plum, stoneleaa 1 C8 
Gooseberry .......................... 1 *6
Grape ................................... 1 66

Marmalade.
Orange Jelly........................ 1 66
Green flg.............................. 2 26
Lemon ............................. . 1 66
Pineapple............................. 2 06
Ginger.................................. 2 26

Pars Preeervee—Belk.
6 lbe. 7 lb».

Strawberry.................. 0 66 6 66
Black currant ......... 0 66 6 06
Raspberry ............... 0 66 066

14's and 80’s per lb.
Strawberry .......................... 6 18
Black currant..................... 6 18
Raspberry ........................... 618

Freight allowed up to 26c per 
100 lbe.

COCOA AND CHOCOLATE 
THE COWAN CO., LTD.

Cocoa-
Perfection, 1-lb. tins, dos.. 4 60 
Perfection, 44-lb. tins, dos. 2 40 
Perfection, 14-lb. tins, dos. 1 28 
Perfection, 10c sise, dos... 0 80 
Perfection. 6-lb. tins, per lb. 0 86 
Soluble, bulk, No. 1, lb. .. 0 80 
Soluble, bulk. No. 2, lb. .. 0 18 
London Pearl, per lb......... 0 22

Special quotations for Cocoa In 
barrels, kegs, etc.

Unsweetened Chocolate-

Supreme chocolate, 14's 12-
lb. boxes, per lb...............  0 86

Perfection chocolate, 20c 
else, 2 dos. In box, dos... 1 66 

Perfection chocolate, 10c 
else, 2 and 4 dos. In box
per dos...............................  6 80
Sweet Chocolate— Per lb. 

Queen’s Dessert, 14’s and
14’e, 12-lb. boxes............... 6 46

Queen’s Dessert, Fa, 12-lb.
boxes................................. 6 46

Vanilla. 14-Ib„ 6 and 12-lb.
boxes ................................ 6 86

Diamond, Fe 6 and 12-lb.
boxes ................................ 6 26

Diamond. Fa and To, 6 and
12-lb. boxes ..................... 616

Diamond. 14’s, 6 and 12-lb. 
boxes............................. 6 26
Icings for Oaks—

Chocolate, white, pink, lemon 
orange, maple, almond, cocoa- 
nut cream, In 14-lb. packages, 
2 dos. In box, per dos— 0 60 
Chocolate Confection»—per lb.

Maple buds, 6-lb. boxes .. 0 81 
Milk medallions, 6-lb. bxa. 0 87 
Chocolate wafers. No. 1,

6-lb.^ boxes ..:.................. 0 81
Chocolate wafers, fto. 2,

6-lb. boxes ........................ 0 20
Nonpareil wafers, No. 1,

6-lb. boxes.......................  0 81
Nonpareil Wafers , No. 8,

6-lb. boxes .......................  0 26
Chocolate ginger, 6-lb. bxs. o 81 
Milk chocolate wafers, 6-lb.

boxes......... ......................  0 87
Coffee drops, 6-lb. boxes .. 6 87 
Lunch bars, 6-lb. boxes .. 0 87 
Milk chocolate, 6c bundle»,

8 dos. In box, per box. .. 1 86
Royal Milk Chocolate. 6c 

cakes. 8 dos. In box, per 
box .............................. . 6 86

Nut milk chocolate, 14’s, 6-
lb. boxes, lb....................... 6 87

Nut milk chocolate, 14’s, 6- ,
lb. boxes, lb....................... 0 87

Nut milk chocolate, 6c bars,
24 bars, per box............ 0 86

Almond nut bars, 4 bars, 
per box............................. 0 86

EPPS’S.
Agents—F. B. Robson A Co., 

Toronto; Forbes * Nadeau, 
Montreal; J. W. Gorham * Co., 
Halifax, N. 8.; Buchanan A Gor­
don, Winnipeg.
In 14, 14 and 1-lb tins, 14-

lb. boxes, per lb............... 6 88
Smaller quantities ,..............  6 87

JOHN P. MOTT A CO.’S.
O. J. Estabrook, St John, NJL; 

J. A. Taylor, Montreal, P.Q.; 
F. M. Hannum, Ottawa, Oat.; 
Jon. B. Huxley A Co., Winnipeg, 
Man.; Toss A Perses, Calgary, 
Alta.; Johnson A Tockney, Ed­
monton; D. M. Doherty A Co, 
Vancouver and Victoria.
Elite, 10c also (for cooking)

dosen ................................ 6 66
Mott's brsakfnat cocoa, 2- 

des. 16c else, per dos. .... 6 66 
Nut milk bars. 2 dosen In 

box ...................................  6 66
” breakfast cocoa, 14’s 
end )4’e..............................  6 86

" Ne. 1 chocolate........... 6 66
" Navy chocolate, 14’s.. 0 26 
" Vanilla sticks, per grs. 1 66 

" Diamond chocolate. 14s. 6 24 
" Plain choke chocolate

liquors........................ 26 86
” Sweet chocolate coat­
ings ....................................  6 26

WALTER BAKER A CO, LTD
Premium Ne. 1, chocolate, 14 

and 14-lb. cakes, 88c lb.; Break­
fast cocoa, 1-6, 14. H, 1 and 6-lb. 
tins, 88c. lb.; German's sweet 
chocolate, 14, and 14-lb. cakes, 
6-lb. boxas, 26c lb.; Caracas 
sweet chocolate, 14, and 14-lb. 
cakes, 6-lb. boxes, 82c lb.; Ante 
sweet chocolate, 1-6 lb. cakes, 6- 
lb. boxes, 82c lb.; cinquième 
sweet chocolate, 1-6-lb. cakes, 6- 
1b. boxes, 20c. lb.; Falcon cocoa 
(bet or cold soda), 1-lb. tins, 64c 
lb.; Cracked Cocoa, 14-lb. pkge.. 
6-lb. bags. Sic lb.; Careen» tab­
lets, 6c carton», 46 cartons to 
box, (LB per box.

The above quotations are f.o.b 
Montreal.
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Absolutely Pure 
Tho only baking powdor 

made with Royal Oropo 
Oman» of Tartan

No Âlum,No Lime Phosphate

ALL grocers should 
carry a Full Stock of 
Royal Baking Powder.

It always gives the 
greatest satisfaction 
to customers, and in 
the end yields the 
larger profit to the 
grocer.

THERE IS HO SUBSTITUTE

MELAGAMA
TEA

and

COFFEE The only way to increase your sales 
and your profits is to sell your cus­
tomers what they most want àhd 
appreciate.
In your Tea and Coffee Department 
MELAGAMA is the best proposition 
for you and your customer. We're ready 
to prove it by guaranteeing sales or re­
funding your money.

MINTO BROS.
Established 1873 

TORONTO
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CONDENSED AND EVAPORA­
TED MILK.

BORDEN MILK CO., LTD.

Kelt of Fort William, Ont. 
Preserved— Per Case.

Eagle Brand, ea. 4 dos.......$0 00
Reindeer Brand, ea. 4 doa. 6 00 
Bllver Cow Brand, ea. 4 doa. 6 40 
Gold Seal Brand, ea. 4 doa. 6 28 
Mayflower Brand, ea. 4 doa. 6 26 
Purity Brand, "ea. 4 doa... 6 26
Challenge Brand, ea. 4 doa. 4 76 
Clover Brand, ea. 4 doa....... 4 76

f’’ Evaporated (Unsweetened)—
Bt. Charlea Brand, email,

ea. 4 dozen ....................... 2 00
Peerless Brand, small, ea.

4 doa.................................  2 00
St. Charles Brand, Family,

„ ea. 4 doa.............................  S 60
Peerless Brand, Family,

ea. 4 doa.............................. g 00
Jeraey Brand, Family, ea.

4 doa...................................  g 00
St. Charles Brand, tall, ea.

4 doa ................................  4 60
Peerless Brand, tall, ea.

4 doa.................................... 4 60
Jersey Brand, tall, ea. 4

do ten ........................ .... 4 BO
St. Charles Brand, Hotel,

ea. 2 doa.............................. 4 26
Peerless Brand, Hotel, ea.

* doa.................................... 4 28
Jersey Brand, Hotel, ea.
t doa...............................  4 26

Bt. Charles Brsnd, gallons,
««. % «os.........................  4 76

“Reindeer” Coffee A Milk,
ea. 2 dot.........................  6 00

"Regal" Coffee and Milk,
ea. 2 doa.........................  4 60

"Reindeer" Cocoa A Milk, 
ea. 2 dot.........................  4 gO

WHITE SWAN SPICES AND 
CEREALS, LTD.

WHITE SWAN BLEND. 
1-Ib. decorated tine, lb........ 0 60

Mo-Je, 14-Ib. tins, lb. ...... 0 62
Mo-Ja, 1-lb. tins, lb............ 0 80
Mo-Ja, 2-lb. tine, lb............ 0 80

Presentation (with tumblers) 28c 
per lb.

MINTO BIOS.

MELAQAMA BLEND.

Ground or bean— W.8.P. R.P.
1 and 14............. . 0 26 0#
1 and 14 .... . . 0 82 0 40
1 and 14.............. . 0 87 060

Packed In SO"a and 601b. case. 
Ter»#—Net 30 days prepaid.

FLAVORING EXTRACTS. 
SHIRRIFF 6 
Quintessential.

1 os. (all flavors) dos..*..
2 os. (all flavors) dos.........
2)4 os. (aU flavoiA) dos....
4 os. (all flavors doa........

6 oa. (all flavors) dos......... 4 60
8 os. (all flavors) dos........  0 60
16 os. (all flavors) doa....... 12 00
82 os. (all flavors) doa..... 22 00 

Discount on application.

CRESCENT MFG. CO.
Mn pleine— Per doa.

2 oa. bottles (retail at 60c) 4 60 
4 os. bottles (retail at 80) 6 80 
8 oa. bottles (retail at *1.60) 12 60 
16 os. bottlea (retail at 63) 24 00 
Gal. bottles (retail at $20) 16 00

GELATINE.

Knox Plain Gelatine (2 qt.
else), per dos..................... 1 80

Knox Acidulated Gelatine 
(2 qt. else), per doa......... 1 80

CLARK'S PORK AND BEANS 
IN TOMATO SAUCE.

Per doa.
No. 1, 4 doa. in case......... 0 60
No. 2, 2 dos. In case ......... 0 66
No. 3, flats, 2 dos. In case 1 16 
No. 8, tails, 2 dos. In case 1 36
No. 6, 1 doa. In case........... 4 00
No. 12, 14 dos. In case.... 6 60

LAPORTE, MARTIN A CIS., 
L TD„ MONTREAL AGENCIES, 
BASSIN DE VICHY WATERS.

La Capitale, 60 qts............... 6 00
St. Nicolas, 60 qts................ 7 00
St. Nicolas, 60 pts............... 8 00
La Neptune, 60 qts.............. 6 00
La Sanltas Sparkling, 60 

quarts................................ 8 00
Claret, qts.. Crown, 60s .... 7 60
Claret, pts., Crown, 60s .. 6 10
Claret, qts., Cork, 60s... 7 60
Claret, pts., Cork, 60s... 6 00
Champenoise, qts., Cork,

60s................................... 8 00
Champenoise, pts., Cork,

60s........................................ 6 60
Champenoise, sp„ Cork,

120s.................................... » 60
Lemonade Savoureuse , 60

qts .................................... 8 00
Lemonade, SL Nicolas, 60

qts........................................ 7 60
Lemonade, St Nicolas, 60

Pts...............................'.... 6 60
Lemonade, St Nicholas, 100

Pts........................................10 00
Lemonade. St. Nicolas, 100 

Splits................................. 7 60

CASTILE SOAP.
"Le Soleil," 72 p.c. olive oil
Ce. 200 7-os. pieces cs.......... 7 60
Cs. 200 10-os. pieces, cs. .. 12 00
Cs. 100 10-oa. pieces, cs. .. 6 60
Cs. 60 It lb. pieces, cs, .. 8 76
Cs. 60 lib. pieces, ce............ 4 60
Cs. 12 8-lb. bars, lb............  0 00
Cs. 26 11-lb. bars, lb............ 0 08
Cs. “Le Lune," 66 p.c. olive oil. 
Cs. 60 %-lb. pieces, cs. .. 8 86
Cs. 12 3-lb. Bars, lb......... 0 #14
Cs. 26 11-lb. Bara, lb......... 0 «

ALIMENTARY PASTES. 
BLANC A FILS. 

Macaroni, Vermicelli, Animals. 
Small Pastes, etc.

Box, 28 lbs, 1 lb...............  0 0714
Box, 26 lbs., loose........... 0 OT

1 (g DUFFY A CO. BRAND.
2 go Grape Juice, 12 qts..............  4 75
2 go Grape Juice, 24 pts............... 6 00
3 30 Grape Juice, 88 splits .... 4 16

Apple Juice, 12 qts.............. 8 76
Apple Juice, 24 pts............. 4 60
Champagne de Pomme, 24 p 6 00 
Motts Golden Rusaett— 
Sparkling Cider, 12 qta.... 4 60 
Sparkling Cider, 24 pts.... 4 76
Sparkling Cider, 86 sp....... 4 00
Extra Fins, 10014 ..............  16 00
Apple Vinegar, 12 qts......... 2 40
These prices are F.O.B. Montreal. 

Imported Peas "Soleil"
Per case

Tree Fins, 14 kilo, 100 tins 18 60 
Fins, tins, 14 kilo, 100 tins 12 60 
Ml-FIns, tins, 14 kilo, 100

tins.......................................11 60
Moyens No. 1, tins, 14 kilo,

100 tine ...............................10 60
Moyens No. 2, tins, 14 kilo,

100 tins..............................  10 00
Moyens No. 2....................... 900

Fra. "Petit" Peas.
Fins, tins, 14 kilo, 100........  10 00
Moyens, tins 14 kilo, 1».. 7 »

Asparagus, Herlcots, etc.

MINERVA PURE OLIVE OIL. 
Case—

12 litres .. 
12 quarts . 
24 pints .. 
24 14-plnts 

Tins—
6 gsls. 2s 
2 gale. 6s 
1 gal. 10s . 
20s, 14 gal.

8 00 
6 00 
6 60 
4 28 

Gall. 
2 00 
2 « 
2 10 
2 60

CANNED HADDIES “THISTLE” 
BRAND.

A. P. TIPPET A CO., Agents. 
Cases, 4 dos. each, flats,

per case ........................... 6 40
Cases, 4 dos each» ovale, 

per case ........................... 6 40

INFANTS' FOOD. 
Robinson’s patent barley, 141b. 
tine, 81-26; 1-lb. tine, 12.28; Rob­
inson's patent groats, 14-lb. tine, 
«1.26; 1-lb. tins, *2.28.

BOAR'S HEAD LARD 
COMPOUND.

N. K. FAIRBANK CO., LTD.
Tierces ..................................0 1014
Tubs, 60 lbs...................... 0 1014
Pells, 20 lbs...................... 0 10H
Tins, 20 lbs...................... 0 1014
Cases, 8 lbs., 20 to case.. 0 1114 
Cases, 6 lbs., 12 to case.. 0 1114 
Cases, 10 lbs., 6 to case.. 0 11 

F.O.B. Montreal.

MARMALADE.

SHIRRIFF BRAND. 
“SHREDDED."

1 lb. glass (2 ds case).«1A0 *1.80
2 lb. glass (1 ds case). 8.20 8.00 
4 lb. tin (1 ds case).... 6.60 6*5 
7 lb. tin (14 ds case).. 8.80 8*6

"IMPERIAL SCOTCH."
1 lb. glass (2 ds case) .*!.# *166
2 lb. glass (1 ds case). 2A0 2.70 
« lb. tin (1 ds case)... 4*0 4.# 
7 lb. tin (14 ds cane)... 7.16 7*0

MUSTARD.
COLMAN'S OR KEEN'S.

Per dos. tine
D. S. F„ 14-lb....................... 1 40
D. S. F„ 14-lb........................ 2 60
D. S. F.. 1-lb....................... 6 00
F. D„ 14-lb........................... 0 86
F. D- 14-lb................   146

PerJer
Durham, 4-lb. Jar ..............  0 16
Durham, 1-lb. Jar..............  0 »
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VERMICELLI AND MACARONI
C. H. CATBLLI CO., LIMITED. 

Hirondelle Brand 
1 lb.

pkgs. Loose
Vermicelli, Macaroni, • 

Spaghetti, Macaroni 
(short'cut). Animals,
Stars, Alphabets,
Small Paste Assort­
ed, 30 lbs. cases....... 7 614

Egg noodles, case 10 
lbs. loose; case 60 
pkgs, 14 lb. each.... 714 7

Marguerite Brand.
Same assortment as

above ......................... 614 6
Egg noodles in 10 lb. 

cases, loose, In 00
pkgs., 14 lb. each...........7 614

Catelll Brand. 
Vermicelli,- Macaroni, 

Spaghetti, 6, 10, 80
lbs. (loose) ............ . . 614

30 lb. cases, 1. lb. pack­
ages ................................ 6
Terms, Net 30 days.

D. 8FINBLLI CO., Registered.
Globe Brand.

Vermicelli, Macaroni, 
Spaghetti, Macaroni 
(short cut). Alpha­
bets 30 lb. case.........7 614

Splnelll Brand. 
Vermicelli, Macaroni,

Spaghetti, 6, 10, 80 lb.
cases (loose) ............ 614

30 lb. cases, 1 lb. pkgs. . 6
Terms—Net, 30 days.

JELLY POWDERS.
JELL-O.

Assorted case, contains 8
dos. .................................... 1 88

Straight.
Lemon contains 2 dos....... 1 80
Orange contain» 2 dos....... 1 80
Raspberry contains 2 dos.. 1 » 
Strawberry contain» 2 dos. 1 * 
Chocolate contain» 2 dos... 1 »
Cherry contain» 2 dos....... 1 #
Peach contain» 2 dos......... 1 8»
Weight 8 lbs. to case. Freight 

rate, 2nd claea.
JELL-O ICE CREAM POWDER 
Assorted case, contain» 8

dos. ...................................  IN
Straight.

Chocolate contain» 2 dos... 8 6*
Vanilla contain» 2 dos....... t 80
Strawberry contains 8 dos. * 6» 
Lemon contains 2 dos..... IN 
Unflavored contains 8 dos. 8 60 
Weight U lbs. to case. Freight 

rate, 2nd clans.
SOAP AND WASHING POW­

DERS.
SNAP HAND CLEANER.

8 dosen to box ...................  8 00
6 dosen to box .................... 7 »

80 days.
RICHARDS PURE SOAP. 

6-case lots (delivered), *4.16 each 
with 20 bars of Quick Naptha as 
a free premium.
Richards Quick Naptha Soap. 

GENUINE. Packed 1# bars to

PELS NAPTHA.
Prices—Ontario and Quebec;

Lees than 6 case»................* 6,00
Five cases or more............ « W
SAPHO MFC. CO- LTD- MONT­
REAL “8APHO" INSECTICIDE.
1-16 gall- dos...................... * 1 #
14 galL. dos.......................... « W
14-gall- dos. ................... 1* 80
1 gsil- des. ......................... 18 SO
1-16 gall- gros» lot ........... 20 60
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Don’t Blindfold Y ourself to 
The Possibilities of the 
Western Trade.
This is the only way you could possibly be ignorant of the 
vastness of the trade that is being or can be done in Western 
Canada.
There is not one line of goods that is not in demand in the 
West at the present time. Your line is wanted and we, with 
our five immense warehouses in the best sections, and large 
selling force offer our services to introduce your line. Get 
in touch with us, for we are in touch with the trade.

Drop a card to-day.

NICHOLSON & BAIN, Wh<>,esale Gj—» Merchants

HEAD OFFICE, - WINNIPEG, MAN.
BRANCHES, REGINA SASKATOON EDMONTON CALGARY LETHBRIDGE

----------■ —.—■■■----------

“Star” Brand

BACON
•

is the result of nearly 60 years’ experi­
ence in curing Bacon and careful selec­
tion of the best Canadian stock.

When your customers go to their sum­
mer houses, send a piece of this Bacon 
with the groceries and they will send 
back for more.
Cured under Government inspection by

F. W. FEARMAN CO.
LIMITED

HAMILTON

Compare—

UPTON’S
PURE FRUIT JAMS

with any jam on the market.
Then compare the cost.
Upton’s have all others beat a 
mile.

Accept no substitutes.

T. UPTON CO., LIMITED
Sale» DepL: Factory at i

St. Catharines, Ont. Hamilton, Ont.
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Verdellis first to arrive

Ask your Jobber for price 
now before the real 

demand starts.

J.J. McCABE
Agent

Toronto, Ont

Tracuzzi’s

St Nicholas" 
Puck"
Home Guard”

TOMATOES

Shipments of Fruits and 
Vegetables arriving daily.

—Get our quotations. 
Prompt shipment assured.

LEMON BROS

CELERY
PINEAPPLES
ORANGES

BANANAS

This is the most exhaustive, inter­
esting and instructive book ever pub­
lished on Coffee. It is attractively written 
and richly illustrated, and should be 
read by all who deal In or use Coffee. 
The contents include,

Cultivation and Preparation.
Commercial Classification and Des­

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

Coffee, Its History, 
Classification and 

Description
By Joseph M. Walsh

MacLean Publishing Co.

Finest, smoothest fruit seen in years, the best Brands 
arriving: STATUE OF REPUBLIC, TOREA- 
DORES, MAPLE LEAF, ROYAL, MARCONI. The 
quality lingers in the memory long after the price 
is forgotten. Ask your Jobber they all have them, 
or can get them.

32 Church Street,

Verdelli Lemons

EUGENE MOORE
Distributor

TORONTO
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California Fruit
PEACHES PLUMS
CHERRIES APRICOTS

Now arriving freely. Sales every day.
WATERMELONS CABBAGE 
CANTALOUPES BANANAS 
TOMATOES ORANGES 
CUCUMBERS LEMONS

Fresh Fish
We have a fully equipped De­

partment for handling Fish. 
Special cold storage facilities, 
and a full assortment of all kinds 
of fish.

WHITE & CO., LIMITED
Wholesale Fruit sad Fish

TORONTO HAMILTON

TOMATOES
Extra Fancy Texas put up in flat crates, 
4 baskets to crate, and wrapped.
The quality is very fancy and will please 
you.

WATERMELONS
Special prices in lots shipped loose.
We receive fresh consignments every day 
of all seasonable varieties of
Canadian Fruits and Vegetables
Let us look after, your requirements.

The House of Quality.

HUGH WALKER & SON
Established 1861

GUELPH and NORTH BAY

i COLD STORAGE DISPLAY
is possible when you 
use the Silent-Salesman

Arctic Refrigerator
The Arctic silent salesman refrigerator enables 
yon to display your perishable goods in the most 
attractive manner, and at the same time keep 
them in a perfect state of preservation.
No trouble to sell goods displayed in this way. 
The case will soon pay for itself, with the inT 
creased business it will bring you.

Write 1er cateloe skewing ell designs.

JOHN HILLOCK & 00., LIMITED
T0R0RT0, ORTARIO

Agesti li West : J. UMUCMAAD • - Rgglsi. task. 
Ossbso and Maritime Previews i WOLF. SAVER A HELLER

Meats, Dairy Products, 
Selected Eggs

We have produce-buying facilities which warrant us 
making the statement that we are in a position to 
offer the grocers values in all kinds of cured meats, 
dairy products, and eggs, second to none.

• Our products are all carefully selected, meats are 
well cured, and will appeal to the best trade.
A Post Card Order Book will be sent on request.
We solicit your cold storage consignments.

The St. Thomas Packing Co.
LIMITED

Pork Packers and Provision Merchants, Dealers in Butter,
Egge and Cheese.

ST. THOMAS, ONT.
Wholesale Branches at Windsor and London, Ont

Let ns seed yen ms ef ear Psst Card Order Barks.

-1
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THERE WILL BE A

BIG DEMAND
THIS YEAR FOR

Keating’s 
Powder

YOU will be asked for it. “Keating’s” 
kills EVERY Bug, Roach, Beetle, Moth, 
Flea or Household Insect of any kind 
coming into proper contact with it. 
This statement is a fact based upon 
scientific authority.
The 10c, 20c and 35c tins are put up in 
compact cartons, each containing 3 
dozen tins, obtainable at any of the 
usual wholesale houses.
The advertising campaign is on. It 
will run right through the summer, 
and this year be larger than ever.

THE SMOKER
appreciates ROSE QUESNEL
smoking tobacco because it is perfect 
in every respect. A pure Canadian 
smoking tobacco, specially selected— 
makes a delightfully cool and sweet 
smoke.

In chewing tobacco KING GEORGE 
Navy Plug surpasses all others in 
quality and flavor. Deliciously sweet 
and non-irritating.

These lines are backed up with ex­
tensive advertising and pile up 
profits in the tobacco department.

Rock City Tobacco Co.,
Limited

QUEBEC

KEATINGS
POWDER.

acy

foWllEANDIItlGItAl

No <Sean
*1 '"IKV® BY*ap compai

monti

tf =3

Antiseptic, Non - injurious 
Leaves } the skin smooth 

and soft.

Cleans sinks, pots, 
pans, better than 
any of those “fin­
ger eating ” cleans- 
ers. May seem 
strange, but TRUE.

SNAP COMPANY, Limited
MONTREAL, QUEBEC

The Wash Day Wonder Worker
Everything that goes towards saving labor on Wash 

Day la welcomed by the busy housewife, and

has no equal In the effective and rapid cleaning of soiled 
clothes.

Its attractive labelling and packing assist In effecting 
a rapid sale, while Its sterling qualities are your guar­
antee of repeat orders.

We quote the following prices for Wonderful Soap 
and other standard lines :

Per case.
WONDERFUL SOAP (100 cakes) .................... SI 15
ROYAL CITY BAR (24 bar) .............................. 2.85
PEERLESS BAR (30 bar) .................................. 2.46
STANDARD SOAP (100 cakee) .......................... 2.30
CRYSTAL SOAP CHIIS (100 pkg.) ................ 3.75

FREIGHT PAID 5 CASE LOTS.
Crystal Soap Chips (200 lb. bids.) 6%e. Freight paid.

YOURS FOR QUALITY.

GUELPH SOAP CO.
GUELPH, ONTARIO
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FAIRY SOAP
Make a prominent display, of FAIRY SOAP at all times, because it’s 
being extensively advertised at all times—connect YOUR STORE with 
OUR ADVERTISING.
The white, floating, oval cake of FAIRY SOAP at 5 cents is BETTER 
SOAP than any you can sell up to five times its price. It will please 
your customers better; it will SELL better. Women everywhere know 
the soap; grocers everywhere know its sale.

“HAVE YOU A LITTLE ‘FAIRY’ IN YOUR HOME?”
«

The N. K. Fairbank Company,
LIMITED, - - MONTREAL

Those Who Know
Cane’s Washboards

Always Specify Them
Because They are Right in Price and 

Give the Best Service

A SLIGHT DIFFERENCE
in price on a cheap article like

SAL SODA
Cane's Washboards stand In a class by themselves 
for neat construction, quality and durability, and
pay aa attractive profit.
Among the 13 different styles and grades you will 
have one to meet every demand.
If you haven’t our catalog on 
“Cane's” Wash-day wooden- 
ware, we will be pleased to 
•end you one.

WM. CANE & SONS CO.
LIMITED

NEWMARKET, ONT.

should not count when quality is considered

BRUNNER, MONO & CO.’S
ENGLISH SAL SODA

It the PUREST, contains LEAST MOISTURE and 
therefore 80ES FURTHEST of any 

Wishing Soda Sold.

WINN & HOLLAND, um,te.
SOU AflERTS

MONTREAL
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DON'T
GUESS

You cannot go on choosing your fancy biscuit 
stock forever. You must choose the right one 
some time or quit. CARR’S Biscuits have been 
chosen by more successful grocers more times 
than any other make. There must be a rea­
son. Put in a stock right away.

CARR & CO. Ê^LAND
AGENTS—Win. H. Dunn, Montreal and Toronto; Hamblin A 
Brereton, Winnipeg and Vancouver, B.C. ; T. A. MacNab A 

Co., St. John's, Newfoundland.

A Re-Order 
Producer

If you have not introduced “Boolean" Dustlesa 
Sweeping Compound to your trade you do not rea­
lize what a splendid profit you are losing.

Every Pail of "Boolean" 
leads to other sales. Every 
housewife who knows it, 
wants it.

It makes sweeping easy 
and pleasant, kills moths, 
brightens floors and rugs, and 
disinfects the home.

You cannot afford to wait 
—get the "Boolean" profit 
now.

"Boolean" is sold in bar­
rels for merchants' own use.

SOCLEAN UNITED, Toronto
Tka ori,tutors oi the Dustless Sweeping Compound In Csuede 
Agents tor Western Canada—J. J. QILMOB * CO., Winni­

peg. Agents for Montreal, SUCKLING A CO. Agente 
tor Ottawa—W. B. BABNABD * CO.

(PchncalàChocolate
is the ideal chocolate for 
cooking and drinking pur­
poses. Is especially suitable 
for icing cakes, making 
fudge, etc. Your customers 
want and should be given 
only the best—MOTTS

JOHN P. MOTT A CO.
f* MANUFACTURER!

HALIFAX, NOVA SCOTIA 
_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ /

Humpty 
Dumpty

EGG
CRATES

Carload just received
from the Patentee — the 
Wholesale trade Supplied 
(and protected on price.)

Walter Woods & Co.
HAMILTON and WINNIPEG
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easily makes good bread

such as you will be told every­
where it is used. . “I simply set 
it in the evening away from any 
stove, and, next morning, I take 
and knead the dough a little bit, 
add a little more flour, let it 

stand for about an hour and a half, then shape it 
and put it in the oven without closing the oven door 
for a little while—then I close the oven door, using 
a moderate heat for the baking, and in every in­
stance I can guarantee splendid bread if the flour 
is ‘Sovereign.’

Thousands of householders use Anchor Brand 
Flonr, Sovereign grade, and never worry 
about the quality of their bread.

Leitch Brothers’ Flour Mills, Ltd.
Makers of “ANCHOR BRAND FLOUR”

Oak Lake, Manitoba

OUR EXTRACTS
are of superior grade Id 
respect to both quality of 
Ingredients and process of 
manufacture. You make 
no mistake In recommend­
ing

EXTRACTS
to your most particular 
customers.
One test or trial of our 
extracts or a visit to our 
factory will prove.

T. A. Lytle Co
Limit

Sterling Road, Toronto
•f

Limited

MASON’S
OK

SAUCE
THE ORIGINAL

As purveyed by appointment to the 
House of Lords. As supplied to the 
House of Commons, H.M. Navy & 
Army, Government Offices snd the 
Leading Hotels sod Caterers throughout 
the World.

CAUTION — No connection with any 
firm or company trading in 

a similar name.

PiQUANÎ

DtCU WITH CHOPS

THE MARK 
OF QUALITY

An introductory size 
and • certain leader to 
the larger size. Price lOcts.

Soi. Mualmimi
GEORGE MASON A CO. LIMITED,

LONDON. ENGLAND.
Bepreeented by

The Lind Brokerage Co., 48 Wellington BL 1., Toronto.
O. H. Gllleeple, 437 Blchmond Street, London, Ont.
J. T. McBride, 62 Canadian Life Chambers, Montreal.
Nelson Shakespeare Watkins, Limited, 860-864 Gamble Street, 

Vancouver.
David Brown, 828 Smith St„ Winnipeg, Man.
W. C. Mullins A Co.. 25 King 8L, St. John, N.B.
Fenwick Hendry A Co., Wholesale Distributors, Kingston and 

District

D. & J. McCALLUM

PERFECTION
SCOTCH WHISKEY

is known throughout the Canadian trade as the finest 
flavored Scotch on the market. It hasn’t that smoky 
flavor of moat Scotch Whiskies. It represents customer 

faction and good profits.

Wm. E. McIntyre, Limited
23 Water Street, St. John, N.B. ,

GENERAL AGENT
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f<rS! SARDINES

The Hall Mark of Sardine 
Superiority

By Special Royal Permission.

The sardine lover is one 
of the most particular 
customers you have. 
This is a demonstrated 
fact, and the sale of a 
poor quality article will 
have the effect of driv­
ing such a customer 
from your store.
“KINO OSCAR” on 
your sardines is a real 
insurance against dis­
satisfied patrons.
You can’t afford to take 
chances — stock “King 
Oscar” Sardines and 
you are sure of the fin­
est, uniform sardines, 
carefully packed in pure 
olive oil. Get them from 
your wholesaler.

INSIST ON “KING OSCAR” BRAND.

CANADIAN AGENTS :

J. W. Bickle & Greening
(J. A. Henderson)

Hamilton, Ontario

Three Lines You Should 
Know and Introduce to 

Your Customers
Tone up your stocks of Condensed Milk by adding 
these three lines—New Ones and Good. They will 
bring you new customers and quick returns.

St. leergs tvaperated Milk, 4 dozen la ease - $1.60 
Priseeee Ceadeaeed Milk, 4 dozen In ease - - $4.60 
Banner Condensed Milk, 4 dozen In ease - • $6.16

Order them from your wholesaler or direct from 
the factory. Delivered In 5-case lots to any point 
In Ontario or East or Halifax. We will prepay 
freight up to 50c. per 106 lbs.

J. MALCOLM & SON 
St. George Ontari0

THE

British Columbian 
Fisheries, Limited

Sa/mon Packers

SALMON
BRANDS:—

“Location"
“Dreadnought”
‘•Aliford Bay”

FRESH
FISH

Fisnine
STATIONS!—

Skidogato 
Aliford Bay 
Cumahewa

Manufacturer» of
FISHMEAL, FERTILIZER, and 
SKIDEGATE DOG FISH OIL 
and RAT FISH OILS

ornexs-
■aak sf Ottawa lalldlag 16 Vleterla $t.

VANCOUVER LONDON. EM.
Telegnm» " Fishfoode " Vancouver

A PLEASIH6 
REVELATIOH
To the customers who 
have never tried Rowat’s 
Pickles there is a treat in 
store.
If you would seal your 
trade to your business 
just sell them Rowat’s 
pickles—there ia a differ­
ence and that spells repeat 
orders for your store.
Big sales during summer. 
Have you ordered yett

R0WÂT & CO.
Î Glasgow - Scotland
CANADIAN DISTRIBUTORS 
Snowdon * Ebbltt, 328 Corta- 
tlne Building, Montreal, Que­
bec, Ontario, Manitoba and 
the Northwest; F. K. Warren, 
Halifax, N.S.; J. A. Tilton, 
St John, N.B. ; C. B. Jarvis 
A Co., Vancouver, B.C.
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Pacific Coast Fish
Order your requirements from the 
most progressive fish concern on 
the continent.

The Canadian Fishing 
Company, Limited

VANCOUVER, BRITISH COLUMBIA

Producers and shippers of all 
varieties of fish — fresh, frozen, 
smoked, salted and kippered.

Write us for prices and inform­
ation.

Quality and Service Unequalled

«II SALT nd Mflilig but SALT
SALT, SALT, SALT,

-------- positively not adulterated in any
way. The best brine is pumped from 
our salt wells after which it is evapor­
ated and dried by the most up-to-the- 
minute processes, ensuring for your 
patrons fine, dry, even crystals. Purity 
Salt is the salt for all household pur­
poses. Purity Salt should be handled 
by all quality dealers.

The WESTERN SALT CO., Limited
COUUTKIGHT. ONTARIO

A Fish 5 Minutes 
From The Water

cannot have a more real sea flavor than do the 
Brunswick Brand Sea Foods. The flavor is retained 
by the employment of the latest and most modern 
methods of preparing and packing—immediately 
after the fish comes from the water.

Sardines in oil

Brunswick Brand Sardines in oil, one of our 
leaders, is holding the foremost place among Can­
adian packed sardines. They sell at a moderate 
price and pay a good profit.
Our years of experience and large modern factories 
enable us to turn out sea foods as nearly perfect 
as can be made.
Our supplies are the choice of fishermen’s catches, 
caught in the neighborhood of our factories. 
Known and appreciated all over Canada.

OUR CHIEF SELLERS
l4 Oil Sardines Kippered Herring
% Mustard Sardines Herring in Tomato Sauce
Finnan Haddies Clams

(Oval and Bound Tins) Scallops

CONNORS BROS., LIMITED
Black’s Harbor, N.B.

ax. am. mvuaiuB a vu., uuuiuiUQ, Uui., J. xtai
Brown, London, Ont.: C. do Carteret, Kingston. Onti Jamae 
Harwood. Toronto, Ont.; Chan. Duncan. Winnipeg, linn.; 
Shallcroee, Mncnnlay Co., Calgary, Alta.; Johnston * 
Toeknaj, Kdmonton, Alta.; ShalTeroen. liaeaular Co, Van­
couver and Victoria, B.C.
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Certainly You Need a 
Refrigerator

The heat of summer makes It necessary that every Grocery 
store be equipped with a refrigerator.

REFRI6ERAT0RS

Eureka Refrigerator Co.,
Limited

54 Noble Street TORONTO

Montreal Representative
JAMES RUTLEDQE.Tel. St. Loiils;3076

Distributing Agente. Welter Weeds 
A Co.. Winnipeg

Asenta et Fort William. Hamilton. 
Calgary, Moon Jaw, Saskatoon

are backed with over twenty-seven years of manufacturing 
experience, which serves to make this line the standard on 
the Canadian Market.
The Eureka contains no sine or galvanised Iron to rust and 

corrode. It Is the sanitary dry cold 
circulating air way that makes per­
fect refrigeration possible with mini­
mum Ice expense.
Catalog and prices sent on request.

TIGHT

■ ru jrnhHB.>_

THE biggest and 
best selling, the 
most perfect and 
practical jar for you 

to stock and sell is the 
* ' Queen ’ ’ Square 
Fruit Jar. Made of 
clear white flint glass 
with large mouth, and 
equipped with adjust­
able fastener. Your 
patrons will be de­
lighted with the prac­
ticalness of this con­
tainer, giving you ex­
cellent opportunity to 
do a big trade during 
this coming season. 
Profits are good. Get 
your orders in now.

Manufactured by

SMALLEY, KIVLAN &
BOSTON, U.S.A.

For sale by all flret-claea dealers In Canada and 
United States.

The housewife «miles at
wash day when she has

“YOUNG TOM" Washing Powder

She says: It does the work more quickly will 
less rubbing and does not injure the finest 
fabrics or the tenderest skin.

“Young-Tom” is a satisfactory soap powder 
that makes a steady and good profit.

Also get our proposition and prices of
“Glycerine Pumice,” and “Tar” Toilet Soaps, 
Laundry Soaps, etc.

Young-Thomas Soap
Co., Limited

REGINA, CANADA

—-MATCHLESS-
LIQUID GLOSS

Customers come back again and again 
with “repeat” orders for Matchless 
Liquid Gloss. They find so many uses 
for it.

Cleans and disinfects 
is well as polishes.

Unequalled for furniture, pianos, 
hardwood floors (unwaxed), and all fin­
ished woodwork, as well as for linoleums 
and oilcloths.

Splendid, too, for renovating automo­
biles and carriage bodies.

Put up in handeome litho­
graphed tine; also in half-barrels 
and barrels. Write to any of. 
our agencies.

The Imperial Oil Ce., United
Toronto Winnhmt Mont reel

St. John Halifax

'
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ANTI-DUST PACKARD’S

l

Here is a compound with 
cleansing properties un­
known to others. House­
wives who use it once 
never try any other, for 
the simple reason that the 
fresh odor left behind 
proves to her satisfaction 
that none could be better. 
Anti-Dust is packed in at­
tractive tins, and allows 
the retailer a good margin 
of profit.

We want a distributor in 
Western Canada.

Sapho Mfg. Co., Limited
MONTREAL

Ontario Agents i MacLaren Imperial Cheese Co., Limited 
Fenwick * Hendry, Kingston, Ont.

}|j.*A|iUFACTÙ*l

/WlTlOUSv

BLACK “O” 
Shoe Polish

One of the best 10c. lines on the market

EASY! TO APPLY 
TO GET A SHINE 
TO SELL

The HUSTLER’S FRIEND

L. H. Packard & Co. Ltd.
MONTREAL

A "pleased 
customer calls' 

again.

Have you one of 
our Dressing Price 

Lists? If not, 
write us.

V

<d|35i*LBtJTTer

Have No Hesitation
in recommending to your best customer

‘Bluenose’ Butter
It always opens up in excellent shape, and 
its quality and flavor are remarkably fine. 
Taste 1 Bluenose ' yourself ! Then you'll 
feel more enthusiastic about recom­
mending it.

SOLE PACKERS

SMITH A PROCTOR, HALIFAX, N.S.

SMITH
AND

PROCTOR
SOLE PACKERS

Halifax, - N.S.

Avoid that Heavy 
Lifting

Equip your store with this practical labor, 
time and money saver—the RENFREW 
SCALE TRUCK. You can truck in all 
those big bags, barrels aud boxes in 
shortest time and saving yourself unnec­
essary exertion. Moreover, you can 
weigh the goods as they come in and catch 
any shortages. This is just what you 
m ad. Write for fuller particulars. .iaiiiraw

JBfj

RENFREW SCALE COMPANY, Renfrew, Ontario
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PERFECTION
(BRAND)

BARBADOS 
GOLDEN SYRUP
CONVEYS thiit degree of satisfaction 
to the purchaser that is bound to result 
in repeats.
PERFECTION BRAND is undoubted­
ly the highest grade of molasses obtain­
able anywhere, and it is important that 
you should secure a supply for your 
better trade.

ASK YOUR WHOLESALER.

West India Co., Limited
MONTREAL

Hirondelle
(Swallow)

I
 Macaroni, Etc.

stands out pre-eminently as the leader 
amongst alimentary pastes. You can­
not get any better, so why bother with 
imported lines on which your profit is not 
so goodf

The extreme care taken in its manu­
facture and the cleanliness of the factory 
both go hand-in-hand in bringing 
Hirondelle Brand to the top of the 
ladder .

C. H. Catelli

COOK’S
FRIEND
BAKING POWDER

on the market for over SO years. 
Only best quality ingredients 
used—contains no alum.

If you want your customers to 
come back and send their friends, 
give Cook’s Friend all the prom­
inence you can.

Amk Your Wholooalor

W.D. McLaren, Ltd., Montreal

The best profits you make 
are the steady profits on 
regular sellers. No lines 
sell so surely and as easily 
as

RED ROSE KiîÂ.
JELLIES,
EXTRACTS.

Made by men who know 
how. From purest and 
most carefully selected in­
gredients. They are the 
leaders.

One Trial Will 
Prove

Write

A. W. HU6MAN, LIMITED
MONTREALLIMITED

MONTREAL
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9-11-13 Davenport Road Toronto, Ontario

IT SATISFIES YOUR CUSTOMERS AND SHOWS 
YOU A GOOD MARGIN OF PROFIT

YOU ARE BEHIND A 
GOOD THING

IF YOU ARE PUSHING

63



THE CANADIAN GROCER

CLASSIFIEDADVERTISIN8
Advertisements under this beading, 2c. per

word for first Insertion, le. for each subse- 
fuent Insertion.

Contractions count ns one word, but fire 
figures (as $1,000) are allowed as one word. 

Cash remittances to cover cost must ac­
company all advertisements. In no case can 
this rule be overlooked. Advertisements re­
ceived without remittance cannot be acknow­
ledged.

where replies come to our care to be for­
warded, five cents must be added to cost to 
cover postage, etc.__________________________

BUSINESS CHANCES
QOOll OPENING FOR COMPETENT GKO- 
eery manager with $1,000 to $2,000 to Invest 
In live department store In Western Canada. 
Man of ability and experience only will be 
considered, who can conduct department on 
up-to-date aggressive lines. Write In first 
Instance to Box 485, Canadian Grocer, Toronto.

FOR SALE
NEW ARCTIC REFRIGERATOR, SIZE
7 ft. x 9 ft. x 10 ft. high (up-to-date), bargain 
for quick sale. Also new Toledo Scale. Apply 
Box 322. Slmcoe. Ont.
FOR SALE—THE FIXTURES OF AN UP- 
to-date grocery store. Address James Mc­
Kenzie. Piccadilly St.. London. Ont.________

GROCERY FOR SALE
HIGH-CLASS GROCERY AND PROVISION 
business and fixtures for sale. Situated In 
Toronto, on corner In rapidly growing Ideal­
ity. Modern equipment; 2 delivery outfits, 
coffee mill, computing scales and Interior fit­
tings. Lease can be renewed at reasonable 
terms. Communicate direct with us, D. M. 
Johnson & Co., Real Estate, 648 Gerrard St. 
E„ Toronto.________________________________

SITUATIONS WANTED
ENGLISHMAN, 31. REQUIRES POSITION 
In tea trade; 15 years’ practical experience 
In wholesale and retail tea trades London. 
First-class references. E. E. Hart, care of 
Canadian Grocer, 143 University Ave., Toronto. 
Ont.
ENGLISHMAN, 31, . REQUIRES POSITION 
In tea trade; 16 years’ practical experience 
In wholesale and retail tea trades London. 
First-class references. E. E. Hart, care of 
Canadian Grocer, .702 E. T. Bank Bldg., 
Montreal.____________________________________

REPRESENTATIVES WANTED
A SIDE LINK FOR COMPETENT 8ALBS- 
men—a commission of 25% will be paid to 
salesmen of ability calling on grocery, drug, 
dgar stores, confectionery stores, etc., through­
out Canada. Strictly high-grade goods manu­
factured by largest concerns In Canada. 
Only men of ability need apply, and by let­
ter only. H. Jackson, Room 724, 04 Welling­
ton Ct. W, Toronto.

SIDE LINES WANTED
TRAVELLER CALLING ON THE RETAIL 
trade and mines In Northern Ontario would 
like some good side line. Address A. L. Box 
156, Byng Inlet. Ont._______________________

MISCELLANEOUS
BUCKWHEAT FLOUR GUARANTEED 
pure and unsurpassed by any mill In the 
province. T. H. Squire, Queensboro’, Oat., 
solicits your orders.
DOUBLE YOUR FLOOR SPACE. AN OTI8- 
Fensom hand-power elevator will double your 
floor space, enable you to use that upper floor, 
either as stock room or as extra selling space, 
at the same time Increasing space on your 
ground floor. Costs only $70. Write for 
catalogue "B." The Otls-Fensom Elevator Co., 
Traders Bank Building, Toronto. (tf)
MODERN FIREPROOF CONSTRUCTION — 
Our system of reinforced concrete work—as 
successfully used In many of Canada's largest 
buildings—-gives better results at lower cost. 
“A strong statement” you will say. Write us 
and let us prove our claims. That’s fair. 
Leech Concrete Co, Limited, 100 King St, 
West. Toronto.
GOOD STENOGRAPHERS ARB WHAT 
every employer wants. The place to get good 
stenographers Is at the Remington Employ­
ment Department. No charge for the service. 
Remington typewriter Co., Ltd., 144 Bay St., 
Toronto.
PENS—THE VERT BEST PENS MADE ARE 
those manufactured by William Mitchell Pens, 
Limited, London, England. W. J. Gage A 
Co., Limited, Toronto, are sole agents for 
Canada. Ask your stationer for a 25c. assort­
ed box of Mitchell’s Pens and find the pen 
to suit you.

COPELAND - CHATTERSON SYSTEMS — 
Short, simple. Adequate to all classes of busi­
ness. The Copeland-Chatterson Co., Limited, 
Toronto and Ottawa.
THE “KALAMAZOO” LOOSE LEAF BINDER 
Is the only binder that will hold Just as many 
sheets as you Actually require and no more. 
The back Is flexible, writing surface flat, 
alignment perfect. No exposed metal parts or 
complicated mechanism. Write for booklet. 
Warwick Bros, à Rutter, Ltd, King and 
Spadlnni Toronto. tf
YOU CAN BUY A REBUILT TYPEWRITER 
from ns. We have about seventy-live type­
writers of various makes, which we have re­
built and which we will sell at $10.00, $15.00 
and $20.00 each. We have also a large stock 
of better rebullts at slightly higher figures. 
Write for details. The Monarch Typewriter 
Co, Ltd, 46 Adelaide St. W, Toronto, Canada.
COUNTER CHECK BOOKS—ESPECIALLY 
made for the grocery trade. Not made by 
a trust. Send us samples of what you are 
using, we’ll send you prices that will Interest 
you. Our holder, with patent carbon attach­
ment, has no equal on the market. Supplies 
for binders and monthly account systems. 
Business Systems, Limited, Manufacturing 
Stationers, Toronto.
WAREHOUSE AND FACTORY HEATING 
systems. Taylor-Forbes Company, Limited. 
Supplied by the trade throughout Canada.

(tf)
EGRY BUSINESS SYSTEMS ARE DEVISED 
to suit every department of eveiw business. 
They are labor and time savers. Produce re­
sults up to the requirements of merchants 
and manufacturers. Inquire from our nearest 
office. Bgry Register Co, Dayton, Ohio; 123 
Bay St., Toronto : 26814 Portage Ave, Win­
nipeg ; 308 Richards St, Vancouver.
BUSINESS-GETTING TYPEWRITTEN LET- 
ters and real printing can be quickly and 
easily turned out by the Multigraph In your 
own office—actual typewriting for letter-forms, 
real printing for stationery and advertising, 
saving 25% to 75% of average annual print­
ing cost. American Mnltlgraph Sales Co, 
Limited, 120 Bay St., Toronto.
MOORE’S NON - LEAK A RLE FOUNTAIN 
pens. If you have fountain pen troubles of 
your own, the best remedy Is to go to your 
stationer and purchase from him a Moore’s 
Non-Leakable Fountain Pen. This Is the one 
pen that gives universal satisfaction, and It 
costs no more than you pay for one not as 
gpod. Price $2.60 and upwards. W. J. Gage A 
Co, Limited, Toronto, sole agents for Canada. 
ADDING TYPEWRITERS WRITE, ADD OR 
subtract In one operation. Blllott-Flaher, Ltd, 
Room 134, Stair Building, Toronto.
COUNTER CHECK BOOKS—WRITE US 
to-day for samples. We are manufacturers 
of the famous Surety Non-Smut duplicating 
and triplicating counter check books, and single 
carbon pads In all varieties. Dominion Regis­
ter Co, Ltd, Toronto.
FIRE INSURANCE, INSURE IN THE 
HARTFORD. Agencies everywhere In Canada. 
THE NATIONAL CASH REGISTER COM- 
pany guarantee to sell a better register for 
less money than any other house on earth. 
We can prove It. Make us. The National 
Cash Register Co, 286 Yonge St, Toronto. 
ACCURATE COST KEEPING IS EASY IF 
you have a Dey Coat Keeper. It automatically 
records actual time spent on each operation 
down to a decimal fraction of an hour. Sev­
eral operations of Jobs can be recorded on one 
card. For small firms we recommend this ss 
an excellent combination—employees’ time 
register and cost keeper. Whether you em­
ploy a few or hundreds of bands we can 
supply you with a machine suited to your 
requirements. Write for catalogue. Interna­
tional Time Recording Company of Canada, 
Limited. Office and factory, 26 Alice street, 
Toronto.

WE ADVERTISE
MAPLEINE

consistently in the lend­
ing women’s magazines. 
Don’t risk losing a cus­
tomer by not having It In 
stock.
Order of your Jobber, or
Frefierlek t. Nokata A
11 Front St-E, Toeoete.Ont.

Mason A Hleksy.
J*7 Stanley St. Winnipeg Man
The Creseeit Mfr.Co.

SEATTLE. . WAIN.
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ELY’S No. 23

—the mop head 
that is rustless 
and un breakable
This all wire mop head is full of 
strength and durability. It being 
made of No. 9 and 10 tinned wire 
is rustless—the head and slide made 
of No. 9 and the spring and lever 
made of No. 10, spring tempered. 
No sharp corners to mar baseboards 
or furniture.
If your jobber does not handle Ely’s 
No. 23, Write to us for a trial gross.

Theo.J. Ely Mfg Co.
Manufacturers of 23 styles of Mop Heads

25th and Ash Streets 
Erie, - Pennsylvania

will bring good rooulto
In thle

Do You 
Sill on 
Credit?
If so you 
need

ALLISON
Coupon Books
for SAFETY, for CONVENIENCE, for 
ACCURACY. Most of the risk of credit 
selling Is eliminated where Allison 
Coupon Books are used.

HERE’S HOW THEY WORK
When a man wants credit, give him an 
Allison Coupon Book, anil have him 
sign form at the front, which becomes 
then his promissory note to you. As 
he buys, you tear out coupons, and 
when his book Is exhausted you can 
collect your note or extend bfa credit 
for another book, as you deem wise. 
No pass books, no charging, no time 
wasted, no errors, no disputes.

For sale by the Jobbing trade every­
where.

ALLISON COUPON CO., 
Indianapolis. Indians
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Pure Canadian Tobacco
XVe can supply any quantity at right 

price.
titre Year Customers The Best.

Pipes and 411 Accessories.
J. A. FOREST

169 Amherst St. MONTREAL

Manufacturers and Buyers of Dried, 
Braporated and Canned Apples.

Ingersell, .... OnUu 
Established ISM.

O. E. Robinson & CoThe
Canadian Milling Agency
FLOUR. CRAIN end Fertilisers of all kinds.
V1CTOR1AV1LLE, - QUEBEC

We have:— The Highest Quality 
The Greatest Quantity The Lowest Price 

17.500 Barrtlt per day. Correspondence Solicited

Importers and Brokers Wanted
THROUGHOUT THE DOMINION FOR 

WELL KNOWN OLD COUNTRY 
TOFFEES PRESERVES
BOOT POLISHES HEALTH SALINE 

FLY-CATCHERS. ETC.
Apply ET1WARD KIDD A CO.

10S0 Hamilton St.. VANCOUVER. B.C.

Our PAPER BAGS 

WRAPPING PAPER
may please you more then what 
using now. If so. you want It.

Write To-day, 
COUVRETTE * SAURIOL.

WRITE TO
10 Garfield Chambers. Belfast. Ireland, 

for Semple Copy of the

Irish Grocer, Drug, Provision 
and General Trades' Journal

if you are Interested in Irish trade.

Coffee Agents Wanted
We want manufacturer’s agents In all 

parts of Canada to Investigate our pro­
position.
Package More than attractive
Quality. We act second to none.
Augustin Conte A Co., Montreal

when you can have them collected for you. 
If we cannot collect, we will not charge you 
for our services. This is e good time to start.

WRITE FOR FORMS TO-DAY

THE NAQLE MERCANTILE AGENCY
WESTMOUNT, MONTREAL QUE.

PICKLES
TOMATO CATSUP

Our local trade has Increased beyond 
all expectation. The reason of course la 
big value goods at remarkably reason­
able prices.

SHOW CASES 
Store Equipment in General
We have originated some of the beat 

display devices in Canada. Can produce 
the most elaborate showcase, if neces­
sary, at a little lower figure than any­
body else.
S. Meunier A Son, Maisonneuve, P.Q.H. Bourque & Son, Montreal

Write us for New Price List of

WINDSOR SALT
TORONTO SALT WORKO

TORON rn. ONT. GEO. J. CUFF. M.ei

HOLLAND RUSK

SUCHARD’S COCOA
The Highest Quality

Moat Reasonably Priced
“Quality” Cocoa.

On Sale Anywhere.
FRANK L. BENEDICT A CO.

Agent» Montreal

CIGARS MEAN PROFIT
Especially when you handle such ready

Ben Bey.
ED. YOUNGHEART A CO.. Limited

MONTREAL

Biscuits and Confectionery
Big range from which to choose your 
Christmas stock. Only the highest grade 
goods made. Prompt attention given all 
orders.

See Our Travelers.
TUB ABTNA BISCUIT CO., LTD., MON­

TREAL.

SWEEPING POWDER In Bulk only

“NO-DUST”
The strong disinfectant with pleas­

ant. refreshing odor.

No-Dust Mfg. Co.
• Market Se.. St. lobe. N.B.

ThnlMITFtia OKI MD MCI CO.. I TO., liuttrt Ciul

BAKE OVENS
. Baking Decks of Scotch
11^. Fire Brick, Sectional Steel- 
Uk Ovens that can be placed 

Is» anywhere.
Hr Bread Racks, Proof Boxes, 

Wr Pans and every necessity 
for the Bake Shop.

Write for General Catalog.

One of the most successful re­
tailers of late years says: “When 
a firm advertises in trade papers it 
ia getting into good company. Aa 
I pick up one of a dozen of these 
periodicals here in my office, and 
glance through it, I find that the 
best people, the encceeafnl firms, 
are represented in such a way as to 
reflect their importance in the 
trade.”

a food product for all seasons. It will please your 
customers and build a profitable trade for you*

HOLLAND RUSK COMPANY
HOLLAND. if MICH.
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THE “SHOWALL” FIXTURE
turn Y your goods into W cash

BEVEL L ED EDGE PLATE CLASS

Revolutionize Your Window Display\
Mr. A. N. Pequegnat ............. Jeweller ..........................  Brantford
Messrs. Ludlow Bros............. Shoe Merchants .... Brantford
Cash Bargain Grocery. Mr. Ilsrp, grocer ...................... Brantford
Mr. D. Jolly ..............................Tobacconist .................. Brantford
The Bounsdale Supply Co___Druggist and Grocer ..Stratford
Mr. T. J. Ryan ........................Druggist .............................Stratford
Mr. H. Hotson .......................Shoe Merchant.................. Tavistock
Mr. A. G. Gahagan ................Shoe Merchant.............Woodstock
Messrs. W. Attwood & SonsJewellers ........................ Hamilton
Mr. A. Juddleson .....................Shoe Merchant............... Hamilton
Mr. G. B. Barrier.....................Barton St.................... ...Hamilton
Mr. E. Sprlngstead .................Jeweller .......................... Hamilton
Mr. J. H. Hodgson .................Shoe Merchant ............... Hamilton
Mr. A. Wilson ......................... Stationer ............................Hamilton
Mr. J. A. Barr .........................Druggist ........................ Hamilton
Mr. G. J. Clayton .................... Shoe Merchant ......... Hamilton
The Alexander Hardware Co............................................  Hamilton
Elisabeth Hollingsworth ...Tobacconist ..........................Hamilton
Mr. F. H. Skerrett .................Sporting Goods.............. Hamilton
Mr. Kent Corvln .......................Hardware........................... Hamilton
Mr. C. Robins ........................... Tobacconist ................... Hamilton
Mr. A. E. Rea .............. .......... Shoe Merchant ...........  Hamilton
Mr. F. W. Mills ......................Druggist ........................ Hamilton
Messrs. Cloke & Sons ........ Stationers ....................... Hamilton
Messrs. H. C. Clark Co. ...Shoe Merchants .................Dnndas
Mr. W. H. Brigham ................ Shoe Merchant ................ Chesley
Mr. W. J. Wray & Co..............Jewellers ........................... London
Messrs. J. F. Cook & Co... Shoe Merchants ..................London
Messrs. Anderson & Nelles.. Druggists ............................. London
Mr. L. W. Thomas .................Jeweller .................   London
Mr. Sumner ...............................Druggist ............................. London
Messrs. Purdom Hdwe. Co............................................................ London
McCullough & Co......................... Shoe M’chts., College St., Toronto
National Sporting Goods Co., Limited, Yonge St...........Toronto
A. Levy .........................................Shoe M'élit , Yonge St., Toronto
J. Brotherton ..............................Sporting Shoes, Yonge St., Tor.
M. B. Young................................Shoe M’eht.. Bloor St. W„ Tor.
St. Leger Shoe Co., Limited, 542 Queen St. W............ Toronto
C. C. Allan ................................ Shoe M’cht., Queen W„ Toronto
O. Tamblyn, Druggist, Yonge St., and branches ..Toronto
Dillon & Moore .......................... Shoes .................... St. Catharines
Leslie Starkey, Queen St.........Tobacconist ........................ Toronto
F. S. Hardman, Queen St. ...Shoes .................................. Toronto
T. Bain. Queen St................Cigars.................................... Toronto
Messrs. Boeller & Knapp, King St., Tobacconist .. Hamilton
Mr. Snell ......................................Grocer. Queen St. .. Toronto
Mr, Cable...................................... Shoe Mereh.. Queen W. .Toronto
Messrs. Timmons & Macllwaln Cigar Store. . .'.St. Catharines
Mr. C. Hickey........................... 5c and 10c Store. .. Welland
Mr. Greenwood ......................... Druggist ............ St. Catharines
Mr. Patterson ............................Grocer ...................    Brantford
Mr. Cartwright ........ ...............Jeweller ...........................  Brantford
A. Caulheek ................................Grocer ........................... Brantford
Mr. Broadbent .......................... Shoes ...............................  Brantford
C. Hamel ......................................Cigar Merchant .... Brantford
Messrs. Parke & Parke...........Druggists ........................  Hamilton
Mr. Inkster .............. ................. Jeweller ......................... Hamilton
Mr. Rowland Hill .................... Shoes ....................................  London
Messrs. Murray Johnston ........................................ .'... London
H. C. Ilrohrldge  ............ ........ Shoes .............................  St. Thomas
R. W. McQueen ........................Tobacconist ...............  St. Thomas
St. Leger Shoe Co................... All Stores ............................. Toronto
The United Cigar Co..........To bacon lets .........................Toronto

as these

See June 28th
issue of the

Canadian Grocer,
page 23, and read what one live grocer 
says about

The Brantford
“SHOWALL” FIXTURE

We are dally receiving statements from satisfied users which 
prove the worth of the ^Showall" as a business getter for the 
grocery store. Here are a few of them—

"It paid for Itself Inside of two months."
"It Is worth two clerks to me."
"It Is the best Investment I have made since being In 

business."
“It makes my store look much better class.”

Make a point of seeing this fitting
Write now—You are losing dollars by delaying.

The Brantford Showall Window 
Fitting Co., Brantford

67 WILLIAM ST.
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Canned Peas
You have just as much opportunity of 
making a good-sized profit on canned 
peas as on any other line, especially if 
you take advantage of our present 
offerings and secure goods at rock bot­
tom figures.

IMPORTED PETITS POIS
For immediate delivery.

667 es. “SOLEIL” Petits Pois.
456 es. “FRS. PETIT & CIE” Petits 
Pois.

Soleil Brand
Il cs. Extra Fins, 50 1 kilo, cs.. $14.50 
35 cs. Extra Fins, 100 y2 kilo, cs. 16.00 
25 es. Très Fins, 100 y2 kilo, cs.. 13.50

232 cs. Fins, 100 y2 kilo, cs.........  12.50
170 cs. Mi-fins, 100 y2 kilo, cs. ... 11.50 
77 es. Moyens No. 2,100 y2 kilo. 10.00

Case.
117 es. Moyens No. 3,100 y2 kilo. 9.00

ÇkCse.

“FRS. PETIT & CIE” Brand.
315 es. Moyens, 100 y2 kilo,

7.50 c/e.
141 cs. Fins, 100 y2 kilo, cs.$10.00

“SOLEIL” Assorted Vegetables.
Asparagus, Haricots, Macedoines, 

Flageolets, Artichokes, Spinach, Brus­
sels Sprouts, etc.

“SOLEIL” Assorted Soups.
Julienne, Nouvelle ou Printanière, 

Chervil, Concentrated Tomatoes.
“F. LECOURT’S” 

Mushrooms 
Paris.

Extra Choice, First Choice, Choice 
Gallipedes.

Write for Quotations.

Laporte, Martin, umitee
568 St. Paul St., - Montreal

TalaphoM Main 3766
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Are You Feeling The 
Money Pinch?

Can you estimate the value to your business of a concise, clearly- 
written and comprehensive review of business conditions and in­
fluences likely to affect them? A review on which you can 
rely for guidance in your business dealings? A review that covers 
the whole Dominion—and more? In short, such a review as is con­
tained weekly in The Financial Post of Canada.

The worth of such a review to your business is 
inestimable, the price only $3.00 per annum

The Present Money Stringency,
was predicted by The Financial Post Long before it began to be
felt. Its opinion was deduced from a study of such indicators as 
are. dealt with weekly in The Post. Such as Bank Clearings — 
Trade Figures—Canadian Bank Statement Analysis — Railway 
Earnings — Crop Conditions —Building Permit Figures—Stock 
Market, Business and Financial Conditions.

For Your Business’ Sake Read The Financial Post
Write to-day for Sam fie Cofy 

THE FINANCIAL POST H 
OF CANADA I

TADAMTO r1 A M A H ATORONTO, CANADA
Kindly send sample copy of Financial 

Post to following address:

COUPON

Offices :
MONTREAL TORONTO WINNIPEG 

VANCOUVER LONDON, Eng. 
NEW YORK CHICAGO

Name

Street and Number

| City or Town Prov,
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The Bowser Safe Self-Measuring Oil Tank 
is Profitable Because it is Clean

'/'//ft.

fir,
ta Sr y*£>:

jUi 'imii jinkin'

r -Sitil rt- •_
paSs&V.
.SyM»»1' fj,3 ' '..Minium

nnmisi

Thi- old style tank reduces your profits by letting oil drip, and the oil ruins other articles, besides making 
your store “oily” and “smelly.” The BOWSER TANK cuts off the oil as soon as you stop pumping; it does 
not drip; it positively prevents evaporation; you save the oil and the food stuffs; there’s no oily smell, no dirty, 
oil-soaked tloor, no odor—you get all your profit. The BOWSER outfit does away with the nasty oily measure 
and funnel—you hang the customer’s can on a dean nozzle and punip till you fill it. Then the oil stops, and 
there’s no drip, no dirt, no stain—no necessity for washing your hands. Write us for our booklet and full 
information FREE.

S. F. BOWSER & COMPANY, Inc.
66-68 Frazer Avenue - Toronto, Ont., Canada
Made by Canadian Workmen and Sold by Canadian Salesmen. Sales Offices in all Centres and Representatives Everywhere.

Original patentees and manufacturers of standard, self measuring hand and power driven pumps, large and small tanks, gasolene
and oil storage and distributing systems, oil filtering and circulating systems, dry cleaner’s systems, etc.

Established 1885.

Sanitary Cans
"The Can of Quality”

Tomatoes, Peaches, Pears, 
Plums, Apples.

Enamel Lined Cans for Straw­
berries, Raspberries, Beets.

Sanitary Can Co., Ltd
NIAGARA FALLS. ONT.
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