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T KEEN’S OXFO
BLUE

The only argument necessary to convince your
¢ customers of the undeniable superiority of KEEN'S

td E OXFORD BLUE is to get them to try it once they
:

N

‘prool i

will buy it always thereafter That's what you
want, steady trade.

FOR SALE BY ALL THE CANADIAN JOBBING TRADE

—1 | FRANK MAGOR & CO, “*.* MONTREAL
; Agents for the Dominion of Canada
Is |

Canada’s | Edwardsburg

. " “Silver Gloss” Starch
L ’ Leadlng (for laundry purposes has no equal;

_, . Benson’s “Prepared” Corn
l Z StarChes most perfect for cooking, puddings, desserts, etc.

These brands are found in every up-to-date grocery store. [hey
make satisfied trade.

Demand them of your jobber

0. “DWARDSBURG STARCH CO., LIMITED

RIO | ESTABLISHED 1858

! Front St. East, Toronto, Ont. Works, Cardinal, Ont. 164 St. James St., Montrea
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Osnned Haddies, Kippered Herring
“and Tunny Fish pecked under the

Jabel snd b:éd of “Thlltla come ¢ P
direch from the famons Sﬁ- Msry (T
Bsy Fishing gromnds, ’I‘he motto -

of the Packers is: MM‘Mp
but how sood, . Thewer- |7
dict of cemnoissemrs is:

SARDINES
From Norway

Packed in perfectly pure Olive Oil
by Olsen & Kleppe at Stavanger,
Norway, and packed with wondrous
care and skill in the selection. Their
special leading brands ‘“Albatress”
(small fish) and “Ambrosia” (a trifle

larger) command ready

and large sales to the

“the finest pmducel_;“ ‘ , most fastidious people.

Macaroni,

Spaghetti and Fancy

Pastes, bearing the name
“Codou” on the package, are accepted
the world over as the best of their
kind—nothing finer can be produced.
Cleanliness is absolute in the factory

whence they come—the model factory
ver, Beedless and Seeded Raisins, - of national repute. The rigid main-

Stuihlod Pranes, Cured Fryits uj‘ = B tenance of quality is absolute.
Ommd m . M “Codou” is the name.

' CODOU’S
| Mafmoni

Grifin & Skelley's Dried N\ ‘ Vermicelli,
and Canned . Fruits (all g

packed under the “Griffin” | .
brand) are unique in the possession of _
that absolute confidence which ‘wins
permanens trade—the “Grifin” beand -

is like the “sterling” mark on sil-
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THE CANADIAN GROCER

Manufacturers’ Agents

’ Di
and Brokers’ Directory
Manutacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agenlz The followingis a representative list of reput-
able agents. The Service department of the Canadian Grocer is a*
the disposal of firms wanting agents or of agents wanting agencies. W
1/ ;
41 'E.H. BOWEN : TR
) | R. Bo COlWCll Manufacturers’ Agent and Broker W.G. EA ICK & CO.
; SHERBROOKE, QUE. Manufacturers’ Agents
: : BRO!::Z:{R HALIFAX, N.S. 3?’-“‘.‘,‘..&?.‘.’.":‘, oision o OB firg.clas o Agen
; ESENTING LEADING e goods.
i MANUFACTURERS, SUCH AS S Heos “l;“f:;':.“dv}"{ g~ . Importers
! E. D. Smith Lowney s Toblers mt:gd if you desire to have your line well | 77 York Street, Toronto
J. W. GORHAM & CO. E. T. BUSINESS. | MacLaren Imperial Cheese Co.
311 JERUSALEM WAREHOUSE, HALIFAX, N.S. You, Mr. Manufacturer, can do u good. deallarge PR ..
] : Manufacturers’ Agents and Grocery "“..‘i“&'%;“ .'ﬁt.‘:,‘.':.‘;.?&'?‘i?‘ t on the hE:;unm e : nx ¥
1 Rosiiom ad e wharsgrocars pasnes wnot s Oomese e, | O G e ok
; : oo sk s S OO 15 Years on the Ground TORONTO, Ont. DETROIT, Mich
1 T oncios “Highes: retarences. S. ROBITAILLE & CO0., Sherbrooke ; e
1 S & o0 JUST ARRIVED IN STORE
FOR SALE W. S. CLAWSON & CO. | Suipmens from Johs Geay A Co., Limited.
‘ . ) Manufacturers’ Agents and Grocery l::: 1’s, glass, bl-lck currant, strawberry
11 Cheap for cash, Fruit Cleaning Plant Brokers. M'mmi‘ad;‘p‘cg‘:‘, " Wik ouc
! ! with Date Press. In good running order. Warthoutbanes W 6 dlu Marmalade. We will
; ! ST- 300N, ' =" » "+ . NS DOMINION BIOI(EBAGE CO.
¢ 1 ¢ J . T- ADAMSON & Co' Open for a few more first-class lines. 73 Front St. E., Toronto
: Customs Brokers WATSON & TRUESDALE
{‘ ‘ -and Warehousemen We are Buyers (Buccessors to Stuart, Watson & Co.)
' $l — and Sellers of WW‘;‘:.CWDM?-A::::" and
¥ t : 27 St. Sacrament Street, Montreal WINNIPEG, & MAN.
e | TS T | e
$3 ROBERT ALLAN & CO. TRACKAGE PROPERTY
.
At MOMTRRAL W.H.Millman & Sons St
3 ¥ 3 General Commission Merchants Or age
g || Representing Morris Packing Co. | Wholesale Grocery Brokers Warehousemen
g 14 Pork and Lard—Finest Quality TORONTO
2% and Distributors
5 f i WAREHOUS& A%COMMODATION NEWFOUNDLAND
‘BB T. A. MACNAB & CO. 4
&8 loo Ieiaers et et i ST. JOHN'S, _ NEWFOUNDLAND Pl'Ollt, SImpson & Co.
| BR Convenient to navigstion, Centrally located. MANUFA ' AGENTS
i Write for rnu ARG - and ION MERCHANTS WINNIPEG. MAN.
: Special large quastitics Importers exporters. Prompt and careful at-
i l‘)zo:lnlich*on. mW-rehounlng 00me Tefarenoes Cubih s8ress  Maccaby Bt Jobns Open for a few good lines
J. R. Routh, Manager. Oodes : A,B,0, 5th edition, and private.
; CLARE, LITTLE & CO,, G. C. WARREN
i WESTERN DISTRIBUTORS " Box 1036, Regina J. W. SNOWDON
: Wholu;le Coménluloll m:; nt lu‘uhcd Manufacturers’' Agent
¥ i; 'Fuor:'r:rde.d. ”;.re';:u[:e';- Transter Track. Bas). IMPORTER, WHOLESALE 413 8T. PAUL BTREET
4 &

liciied.  Our position 18 your opportuaiy. | BROKER, and MANUFACTURERS’
; e R SARATONN, b MONTREAL

!

|
, An inch space in this de- W. G. A. LAMBE & CO. % I;‘:ce-’t‘o-Fl‘lace Bugil?%g?m ‘ '
| partment costs 77 cents per TORONTO 5 “t;xti L;'\ g}, i '

i week or $40.00 per year. Grocery Brokers and Agents. SRR 2032 Main Bast :
Established 1086, WILTON i |




THE CANADIAN GROCER

Are you interested in MOLASSES"
We have it

A genuine “ANCHOR?” brand
New Orleans— New Orleans MOLASSES

fine strong bakers’— 2's cases 3 doz

20 e 3 9%12.85 case

'oronto in barrels 24 b & al Freight prepaid on 5 case lots.
ese Co. QUALITY GUARANTEED.

| half barrels at the usual advance, 2c. gal. Our new “ ANCHOR ” label will
:holeule A sample for the asking. sell these “at sight.”

M EBY- BLAIN LlMlTED

Trshn Wholesale Grocers, TORONTO
i CO.

e

. Artful Advertising Often Exalts

L ] [ ]
IRTY P l
oor Quality in Tea
1en It makes the dealer lose his pride in encouraging a higher
; taste for superior tea.
p | Co. Spread this information amongst your trade and you can

raise them to the level of

ines

i “Ram Lal’s Pure Tea”

SEND TO US FOR SAMPLES AND PARTICULARS

. | Ram Lal’s Pure Tea Co., Limited 205

Canada
SE

B |
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THE CANADIAN GROCER

A Broken Egg

means loss of profit, a smeared package,

STAR

and a disgruntled customer.

kgg

oAl Carriers and Trays

customers.

assure safe egg delivery,
and absolutely satisfied

You Cannot Afford to be Without Them

Ask any one of our 200,000 satisfied customers.

STAR EGG CARRIERS
AND TRAYS

are ready for instant use— %%
no setting up required.
They mean a great sav-

ing of time—are filled and
emptied in six seconds.

On sale by leading jobbers everywhere.

Star Egg Carrier & Tray Mig. Co.

Rochester, N.Y.,

JOHN G. ELBS, Proprietor

US.A.

MaclLaren Imperial Cheese Co, Ltd,, Toronto, Canada

Selling Agents’




THE CANADIAN GROCER
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“« AYLMER "
JAMS, JELLIES
PRESERVES. etc.

Every Glass Jar or other package of “ AYLMER " Jams,
Jellies or Marmalades is Guaranteed Absolutely Pure, put up

from FRESH FRUIT when in season and FINEST GRANU-
LATED SUGAR.

The flavor and high quality of “ AYLMER " Preserves
cannot be obtained in preserves made from pulp.

NO PRESERVATIVES
NO COLORING

At every process cleanliness i1s reduced to a science.

“AYLMER "™ New Season's Scotch Marmalade and
Orange Jelly Marmalade now ready. Send in your orders at

once for stocks of these fine goods.

CANADIAN CANNERS

Limited

HAMILTON, - CANADA

s e e
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THE CANADIAN GROCER

To Win The Trade Of The
Particular Home-Baker Just
Get Her To Try One Bag Of

Every particular home-baker
would like to improve the flavor,
the color and the nutritiousness of
her bread, if she knew how to do it.

You are the one who can tell
her how to do it.  Just advise her
to use PURITY flour.

PURITY flour consists exclusive-
ly of the high-grade constituents
of the hard wheat berry.

The Quality of PURITY
shows in the baking.

The flavor of a PUR-
ITY loaf i1s much more
delicious than a loaf made
of lower grade flour.

The coloris more delight-
ful—a beautiful, snowy white loaf.

The nutritiousness—the food
value—is greater, as the high-grade
constituents of the hard wheat berry
contain more nutriment than the
low grade.

Of course, such a high-class flour

as PURITY costs the customer

PURITY FLOUR

more, but PURITY makes up the

small difference in price by producing
“More Bread and Better Bread”

Perhaps your customer may not
want to buy a barrel or a 98-1b. bag
of PURITY Flour for her first trial.

She will, however, be easily per-
suaded to try a small bag—a 7, 14
or 24-1b. bag—especially when you
tell her that PURITY
Flour is guaranteed satis-
factory or money refunded.

But after she has tried
PURITY Flour she will
be so delighted with her
baking-day results that she
will never again be willing
to go back to a lower grade flour.

To improve your flour trade be-
come a ‘booster” for PURITY
Flour. Other dealers are finding
that a profitable plan. Just send us
an order by next mail—and ask us
about our plans for helping the
dealer increase his sales.

Western Canada Flour Mills Company, Limited
Toronto, Montreal, Winnipeg, St. John, N.B., Brandon
6
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THE CANADIAN GROCER

—$25.00

For a Brainy Person with an Idea

“What’s In a Name?”

We Think There’s a Lot

Suggest a name by which we may call our line of high class chocolate goods, and, if it suits

us, and we use it, we will pay you $25.00.

We cannot think of a catch phrase, or better, a word that pleases us—perhaps you can.
Try. Read this ad. carefully. Consider what is said, and think of, or create, a word or a short

descriptive catch-phrase that will fill the bill.

Pertinent Facts to Guide You:

We are makers of highest grade biscuits
and confectionery, and have a reputation from
one end of Canada to the other as manu-
facturers of reliable goods.

We occupy one of the largest and most
sanitary factories in the Dominion.

Every step in the manufacture of our
biscuits, confectionery and high-grade choco-
lates is personally superintended by competent
foremen, who are under the supervision of our
factory superintendent, who has been with us
many years.

Scrupulous cleanliness is everywhere
observed.

OuJ chief line is our *‘ Chocolate Borco
(registefed), the premier Bordeaux chocolate—
for 25 years the leader.

We make a full assortment of high-grﬁde
chocolates and a complete line of confectionery.

Remember it is for our high-grade
chocolate line we want the name.

The Montreal Biscuit Company.

Ask Us for More
Facts about Our
Goods if You want
Definite Informa-

Address: ‘““Competition ™

The Montreal Biscuit Co.

Manufacturing Confectioners
tio rdo.”
> . . Montreal . . =

We prefer one word, but if the phrase is
short, explanatory and applicable, it may do.

We desire something that will connect
in your mind quality chocolate and the name
of The Montreal Biscuit Company.

Competition closes April 25, 1910.

Prize-winning idea and name of winner
will be published in this paper on June 8.

Get busy right away. You can use $25

" a8 well as the next one.

Consult the panel to the left and learn
something of the goods for which you are to
suggest a name and then put on your think-
ing cap and see if that head which has success-
fully directed your affairs all this time will
not yield you a money-winning idea.

You ought to pull in that $25.00.

Get into the game to-day. Few of us are devoid of at least One Idea—
Perhaps you have a Winner in Your Mind. Let’s have it.

When You Write
Ask Us to Send
You, Free,a Sample
of our “Chocolate

T T BTN A AP 55 O S STV
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PURE FOOD PRODUCTS 4

PINK’S Food Produou the World Over are Admitted to be thd
Perfeotion of Purlty

Of the numerous and varied commodities manufactured by the
great house of E. & T. Pink, the head and sole proprietor of which
is Sir Thomnas Pink, the best known and appreciated are Pink's Jams
and Marmalade, the annual output of which reaches the enormous
figure of 10,000 tons. To make a comparison and in order to demon-
strate the magnitude of this output it may be mentioned that if the
Jam was packed into one pound jars and the jars set in a straight
line they would extend for considerably over 1000 miles.

To obtain the best knowledge of the work entailed in the manu-
facture of Pink's Jams one must needs vigit the factory, to an in-
spection of which by their patrons, Messrs. Pink extend at all times
a hearty welcome, but for those who are denled this highly interest-

ing and instructive pleasure, the few following facts may be of in-
terest :

The factory and stores cover a ground area of 7§ acres and have
a floor space of 15 acres.

Au army of 2,000 people are emnployed in making the Jam and
operating the various branches of this vast business amongst which
may be mentioned the manufacture of Confectionery, Pickles, Candied
Feel, Jellies, Potted Meats and other Table Delicacies, Bottled Fruits,
Spices, Mustard, ete., etc., the grinding of Pepper and Spice, the fur-
nishing of all descriptions of Canned Goods, Fruits, Sardines, Sal-
mon, Lobster, ete., and in fact all commodities applicable to the
operating of a Grocery Store.

To aid the army of workers all kind of labor-saving machines and
appliances are called into requisition as well as twelve steam boilers
(3,600 H.P.) numerous steam and gas cugines as well as electric
motors, 100 Vans and Carts, 120 Horses, and in addition a fleet of
Iighters, the latter being extensively used in connection with the
ever-growing Continental and overseas export business of the firm.

Taking care of the customer and his requisitions are over 100
travelers and agents, which fact will convey to the ordinary com-
mercial man the extent of the operations effected.

In the manufacture of their Jams, Pink's are easily first in the
field in having the pick of the choicest fruits grown in the renowned
fruit gardens of Kent and all the other fruit-growing districts of
England, and thus it is ensured that all the fruit used in the manu-
facture of their wide-world known and sterling quality jams is fresh-
ly gathered day by day from the finest of the English fruit gardeng
It may here be mentioned that as much as fifty tons (112,000 ™s.) of
strawberry jam alone have from such daily arrivals of freshly gather-
ed fruit heen made in a single day.

Immediately upon the arrival of the fruit at the {factory it is
transported from the vans direct into the reception rooms and at
once conveyed therefrom by elevator to the sorting department,
where experienced operators remove the stalks and pick out any
bruised specimens, the sound fruit being placed in sorupulously clean
earthenware containers and therein carried by trucks to the boiling
room where with the requisite quantity of the finest refined crystal
sugar it is placed in the boiling pans of which there are 75, each
having a holding capacity of one hundredweight. After the jam is
made it is emptied into spotlessly clean receptacles which are trans-
ported by means of conveyances on wheels to the filling room.

In the filling room a large number of hands are employed to
Iadle the jam into a great variety of different sized glass and earthen-
ware jars, cups, jugs, teapots, butterdishes, tumblers, tins, etc., ete.,
according to the requisition of each customer. As each container is
filled it is carefully wiped on the outside so that any chance splashes
niay be removed therefrom, cleanliness in this factory being the ever
predominant feature from the outset of the process of manufacture
to the despateh of the goods : the container is then placed aside for
the jam to cool prior to being transported by elevator to the finish-
ing department preparatory to despatch to the customer.

The finishing department consists of three large rooms where
about 250 women are employed in covering and labelling the jars,
ete. One has to see this process in order to believe that it takes the
practised hands so short a time to top, cover, tie and label the con-
tainer, wrap it up and affix another label to the wrapper. The com-
pleted article then being ready for the Grocer's counter.

The rapidity with which the whole process of manufacture and
finish is effected, coupled with the scrupulous care in handling the
goods precludes the entry therein of foreign or harmful matter of any
sort, and ensures the preservation of the aroma and rich flavor of

It will be of interest alsp to
fruit used in the manufacture of M
by hand after it is gathered. ;

Is it to be wondered at that whilat taking caré of the purity and
flavor of their products Messrs. Pink usually enabled, by the im-
mensity of their transactiops. emb g as they do the buying of
sugar by the ship load aad fruit by the million pounds, to furnish
their goods at more inducing prices thay other manufacturers, and far
beyond eomparison with the cost to thg careful housewife of making
jam at home.

The railway facilities making it pgesible to ensure during the
fruit season daily arrivals at the of freshly picked fruit, the
housewife may have on her table jm prineipal ingredient of
whish was growing in the fruit gardem w previous day.

The floor space required for the mu!nturo of jam and mar-
malade is very considerable, but each .ol goods manufactured or
handled by the house has its separatg Qpilding or department. In
this manner a large building has been @ and fitted up for the
manufacture of candied peel of which the claim to be the largest
outputters in England. The process of ggoufacture is of very con-
siderable interest. As the reader knows, ggndied peel is made from
citrons, oranges and lemons. Immense q ties of these fruits are
imported by Messrs. Pink for the purpose gf this trade.

During the process of manufacture of '“ndled peel the juice is
extracted from the fruit. This forms a ygjy importamt branch of
business. Very large purchases of this fruj juice in bulk are made
by manufacturers of cooling drinks and bevgrages, who bottle and
send same out to their customers under theiy gwn labels.

Bottled fruits, of which E. & T. Pink are the largest outputters,
bottling as they do from 15,000 to 20,000 dozen per season, may also
be instanced as a speciality of the house. The jmmensity of the out-
put may be taken as an indicator of unassailgple quality.

Another important department is that ap foned to pepper and
spice. This department is under the personal tion of Mr. Leo-
nard Pink. But in order to demonstrate what done in this section
it will suffice to mention that “Pink's Pe ' is the recognized
household pepper, and that of pepper alone the meminal weekly out-
put of the mills is 15 tons. Visitors should not miss seeing and hav-
ing explained to them the highly interesting procegs of pepper and
spice grinding and mixing.

At the branch establishment of the firm, at 6 and 5 Eastcheap,
London, E.C., are the city offices and sale rooms. Hgre an up-to-date
assortment of inducing samples of the prineipal comgnodities offered
by the firm are displayed for the convenience of its oygtomers.

And so one might continve elaborating upon the gamifications of
this beehive of industry, and thus fil a large volume with
but a scant description of the manufacture of g few of the
very many articles manufactured by Messrs. Pink, but spgce precludes
this being done. In passing however mention may be of the im-
mense pickle factory from where it has aptly been said, is drawn
the world's supply of ‘pickles. Here the pickles are not qu packed
in bottles and similar containers, but also in casks, the lagter being

for customers who buy their pickles from Messrs. E. & T, Pink in
bulk, and bottle them for sale to their customers.

The confectionery department also cannot be passed over without
mention, employing as it does a very largé number of hands. and
turning out hundreds of tons of different sorts of delicious eet-
meats, too numerous to emumerate. But it can only be hoped that
the reader may at some future time be fortunate enough to ke a
personal acquaintance with the factories of this very important i-
ness where the minutest detail in fabricating its manufacture belyg
taken care of, the acme of perfection in the outturn of the commer
dity under fabrication is assured.

In the meantime if a word of advice is acceptable it is ‘‘Switch on
to success by going into business with E. & T. Pink'' and, as a pre-
liminary, write to them for a price-list wherein is sure to be found of-
fering just the right article at a price which fits the requisition of
your customer.

The business from its modest inception has been steadily built up
to its present great magnitude by serupulous attention to the un-
rivalled purity of its Pure Food Products, the name of E. & T.
PINK on any article or package of food being the recognized guar-
antee of perfection in taste, quality and purity.

that a large percentage of the
. Pink’'s Jam is never touched

E. & T. P'NK, London, England

WRITE FOR PRICE LISTS TO THE FOLLOWING AGENTS:

EDGAR J. FRANKLIN, care The m:m.-l Star, Montreal

HERBERT J. CAVE, 413 Hastings §t., Vancouver, B.C.

FRED COWARD, 1 Grandview Ave., Toronto

‘.
o -
the fruit for which Pink's Jams are ulnd
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THE CANADIAN GROCER

A WARNIN

appeared in last week’s issue of this Journal, as follows:

All dealers selling Maple Syrup labelled ‘‘Beauce Brand,”
not put up by us and bearing our name, will be prosecuted,
as we have the sole right to the use of the said name, as per
our Trade Mark registered at Ottawa, in the Trade Mark
Register No. 58, Folio 14255.

IMPERIAL SYRUP CoO.,
MonTREAL, QUEBEC.

In this connection we wish to advise the trade that we
are the originators and the first to use this Brand

“BEAUCE” BRAND

A short time ago we were approached by the Imperial
Syrup Co., claiming that they were entitled to use this
Brand as it originally belonged to them. We immedi-
ately invited them to test the issue in a Court of Law.

So far they have not seen fit to accept our invitation.
?
In the meantime, we wish to advise the trade that

we will protect them in any proceedings that may
be taken against them by handling our

“BEAUCE” BRAND

MacLAREN IMPERIAL CHEESE CO., LTD.

TORONTO, - CANADA
AGENTS :
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THE CANADIAN GROCER

The W. A. Freeman Co., Limited
MANUFACTURERS, MERCHANTS

e

Phones

Cable
Address
“FREEMAN"

1475
1476
1477
837
997

No. 08 MEAT, or GROCERS’ DELICATESSEN,
White tile panels, bronzed metal legs.

Counters, Silent Salesmen, Portable Offices,
Oyster Cabinets, Etc.

HAMILTON, d . CANADA

‘“Keep up with the Twins”

Handle . .

GOLD DUST
WASHING POWDER

It will give satisfaction to your
customers and satisfactory profits
to you.

‘“Keep up with the Twins"”

One-half case free with every five cases assorted Soap and Gold Dust Washing Powder.

THE N. K. FAIRBANK COMPANY, Montreal

—— i
e

e

e
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| When you induce a customer to try a brand
of Cocoa or Chocolate—that is better than
the kind she has been using, you are taking
a long step towards winning her confidence The Cowan COmpany,
and her steady trade. LIMITED
3 i You'll find it pays to recommend COWAN’S Toronto = - Canada
al Cocoa and Chocolate to those who are using

ordinary brands.
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Z -
MAPLE SYRV

MAPLE
SYRUP

Now Arriving

New Season Pure Maple Syrup, Di-
rect from the Famous Bushes of the
Eastern Townships, is now Being
Received by us. This Distriet is the
Most Reliable and Most Widely
Known in Canada. All of Our Syrup
is Guaranteed to be ABSOLUTELY
PURE, the Sap of the Maple Trees
ONLY, Scientifically Evaporated by
Fxperts who Have Been All Their

[ives in the Syrup Business.

““PRIDE OF CANADA"’
is What We Call Our Maple Syrup,

H
All of Which is Put Up Under this
Label in  Attraetive Bottles and
Packages of Tin.

| NEW MAPLE SUGAR,

Also “‘Pride of Canada’’ Brand—

Carrying the Same Guarantee, Now

Coming in Daily.
Order Immediately. We are Quickly

Disposing of All We Receive.

The Maple Tree Producers ;
Association, Limited
Waterloo, Que.

Montreal Office - 58 Wellington Btreet
Toronto Office 512 Dundas Street

couver, B.C.

———

i

For
Them-
selves

PROPRIETORS :

ROWAT & CO. GLASGOW, \vp

CANADIAN DISTRIBUTORS :—Snowdon & Ebbitt,325
Coristine Building, Montreal, Quebec, Ontario, Manitoba
and the North-west ; F. K. Warren, N
Tippett

Halifax, N.S.; F. H.
& Co,, St. John, N.B; C. E. Jarvis & Co., Van-
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THE CANADIAN GROCER

Over 20 tons to dispose of within the next thirty days. Bought previous to the advance.

Nice Japan Teas

at 1625¢. to 18%5¢. per 1b.

Choice Ceylon Green and Black
Teas, in half chests and chests,

at 16 %4¢. to 18 5¢c. per Ib.

Large Assortment Young Hyson

Teas. Good style and cup qual-
ity, at 123c., 14c. and 163c.

Gunpowder Tea in caddies of

about 30-1bs. We are offering
something very special at
12%e., 14c. and 16}c.

Orders taken from Standard samples for import, Special prices in jobbing quantities. If interested, ask for
samples and see our travellers. Special attention given to enquiries and mail orders.

ROBERT SIMPSON & CO.

COR. MAIN AND HUGHSON STREETS, HAMILTON, ONTARIO

Telephone 3541

(Formerly of Guelpn)

ATTRACT TRADE

TO YOUR STORE )
BY USING 2 S
TOLEDO SCALES \ws==w
NO SPRINGS

HONEST WERIGHT GUARANTEED

Customer’s Bide Oustomer’s Side

Made in Canada
105 Styles and Sizes
Adapted to all kinds Stores

PRICES $40 UP

THE HIGH PRICES OF EATABLES
1Have caused the conwmwbhc more cluely Ihnn e'va to observe lhe scales used by the

wrocer and butcher Beam and Even-Bala
Scales. But they like to buy over olzdo pm‘teanue they can see d:nbuull:m
l)I' ululiﬁe Spr.lglm Medmnhm which -ummnully dll.:. the wachml lheNu:alen show
\em the exact wi = prings,”’
Honequdn md lreﬁr mli'.nncr, h ne::‘:l;ed c:nicy
NO WAITING— NO ERRORS

Th fi sal
P i gt e g e e, T
.c:umdy. Thmml‘:‘ i'. bits b :he
customer prefers to odern,
reliable weighing machine th: to bu: P"y -nwﬁu over nyle,acalum_ i ‘mmm
“ n\:(&l‘]‘ SWAN GET THESE ADVANTAGES

bd:t;l nu‘:vI“ i %ﬁhﬂc it_ would l!e: :‘ :m;:lbmﬁl ‘l:cnal. ;E lrcde:

us you guarantee a better
can aalrmuycd-nuc: Wnlefr.:'cur Book g hﬁwm:ulun::gu s

CANADIAN FACTORY, WINDOR, ONT.

TOLEDO COMPUTING SCALE cO0.
Makers of Honest Scaies, TOLEDD, 0., U.S.A.

Offices in all Large Citieg
Look In Telephone Directsyy

COUNTER CHECK BOOKS

F. N. BURT GOMPANY, Limited

Successors to

THE CARTER-CRUME COMPANY, LIMITED

No Advanoe in Price.

Better Servioe.

Write for samples, or tele-
phone repeat orders at our
expense.

MONTREAL
Phone Main 2512

and

TORONTO
Phone Main 2511
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THE CANADIAN GROCER

All The World Loves a Winner is made of the freshest and
w— — > choicest tomatoes only, with
the addition of pure spices and

Sterling [ |

BRAND unique, and the profit for you

“well worth while.” Try a

With the advent of wa'mer

weather the demand for Sauces

and Catsup increases. How
about the line you are handling ?

Have you got wise to the Tomato case!
W A The T. A. LYTLE CO.

i ; o : : Limited
§ “STERLING"” BRAND? CA I SUP Sterling Road, - TORONTO

I The West Indi

% . i

: Al

¥ If you have anything to ship 1
to the West Indies we will ¢
handle it promptly and get !
you the top price. :

Extra Granulated and :

I If you are a manufacturer and othergrades of Refined '

i | wish to place your goods Sugar represent per-

{1 on the West l.ndian. markets fection in Sugar refin-

our travellers will do it for you. ing, and are the result |

; If you want information of of experiencc? and |

{! any kind about the West modern machinery. |
Indies do not hesitate to !
write us for it. Manufactured by

i T. Geddes Grant The Canada Sugar Refining

Port of Spain - Trinidad Company, lelted, Montreal, Que.

: — — —— o

== [JAVE A CARE

that your stocks of a staple article like marmalade are right. Be on
the safe side by handling

Shirriff’s Imperial Scotch Orange Marmalade

It is made solely of luscious Seville Oranges and highest grade sugar,
and in flavor is unapproachable.

S8EE TO YOUR 8TOCKS

Imperial Extract Co.,, -  *'cronto.

14




THE CANADIAN GROCER

ESTABLISHED OVER 200 YEARS

ﬂ'/ |
st and # (
» with 3 | ”
‘es and ) |
vor is . l ]
Dr you 3 -
Try a \ AE——— - .
LONDON, ENGLAND IS THE BEST
o Commands a Preference over all others. Made from the finest malted barley.
'ONTO AGENTS
W. S. Clawson & Co., South Wharf, St. John, N.B. W. H. Escott, 141 Ballantyne Ave. East, Winnipeg
Green & Co.,26 Front Street East,Toronto. R. Robertson & Co., 912-813 Dominion Trust Bldg.,Vancouver,B.C, =Y i
J. W. Snowdon, 413 St. Paul St., Montreal  WALTVINEGHR
We are op to do busl on easy consignment terms Write our Agents for Particulars | L'V. o3

Thurston & Braidich

128 Villiam Street ® NEW YORK CITY

of absolute purity, retailing at a moderate

price. Such a soap is Direct Importers of

HJ VANILLA BEANS
TONKA BEANS
GUM TRAGACANTH
GUM ARABIC |

SOAP POWDER

“The enemy of dirt.”

It is invaluable for every purpose in the
house, and will be found more economical
than any other soap. Itis a sure seller and
makes repeat orders a certainty.

e s i L G 7

Winnipeg Representative,
Order from your jobber. A

W. H. Escott I

Wholesale Grocery Broker

141 Bannatyne Ave., East

1
18
£

ASEPTO MFG. CO.
ST. JOHN, N.B.

Agents: ROSE & LAFLAMME, Limited

Montreal and Toronto

ing

Due.

is a sense that comes to every grocer after a
while, and which tells him his best interests
are served by selling an honest soap—a soap

B B S R R s
> o el

THERE'S a reason why
Canada First Evaporated Cream

sells so well throughout the year. Customers know that the
process of manufacture is as perfect as care, skill and cleanliness can
make it, and the canning in air-tight sanitary tins, without the use of

acid or solder, uniformly safe. Stock and recommend this splendid
gelling line.

Order from your wholesaler

THE AYLMER CONDENSED MILK CO., Limited, - AYLMER, ONT.

5




THE CANADIAN.GROCER

The Public Demand
WAGSTAFFE'S GOODS

Sell the line of least resistance. Pays you a good
profit. We have Wagstaffe’'s full assortment of Jams,
Jellies and Sealed Fruits. Also Wagstaffe's new
season's Marmalade.

SEE OUR TRAVELLERS OR 'PHONE 596 FREE TO BUYERS

BALFOUR, SMYE & CO. &iocizs™ HAMILTON

CRANULATED
GOLOEN  YELLOWS

Made only from Pure Cane Sugar

The St. Lawrence Sugar Refining Co., Ltd,,
Montreal

MATHIEU'S
SYRUP

of Tar and Cod Liver 0il

AND

MATHIEU’S
NERVINE POWDERS

are the safest sellers

amongst all the cold cure

and cough remedies on

the market.

The sale has increased enor
mously—

Thousands of testimonials attest
their wonderful value—

They never become dead stock—
They afford dealers a good profit—

Those who once use them make
them a household remedy—

Deaslers who do not carry them
simply lose sales that go else-
where.

As the demand will be continuous for

some months order a good
supply now.

Sold by all wholesale dealers

J.L. NATHIEU CO., Props.,
SHERBROOKE, P.Q.

Distributors for Western Oanada:
Fd.ylm.l..unalhg_o. W%mm

L. Chaput, Fils & Cie., Wholesale Depot, Montreal.

Ewing’s Pure

Prince of Wales Brand Pure Spices require no introduction to the grocery
trade. This brand stands for highest quality, and, above all things, for

absolute purity. Always specify Prince of Wales Brand Pure Spices
when ordering.

S. H. EWING & SONS. Montreal and Toronto

Spices

. .
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THE CANADIAN GROCER

Are You Carrying The
Empress Brand?

Coffees, Spices, Flavoring
Extracts, Pure Jams
and Jellies

WE WANT YOU to do so.
IT WILL PAY YOU to do so.
YOU WILL do so if you try them once.

WRITE US

Empress Manufacturing Co.
Limited

VANCOUVER, B.C.

FOREST CITY
BAKING POWDER

THE STANDARD
FOR 25 YEARS

6 oz. tins, 75¢. doz.
2. 815 ¢
16 0z. “ $1.50 *

Manufactured By

GORMAN,
ECKERT &
CO., Limited

London&Winnipeg

Is there any reason

why
Should not have attained
the largest sale of any five-

cent Pop Corn Confection
in Canada?

The More You Eat
The More You Want

Made Only By

Clyde Fuller & Bro.

WINDSOR : t : ONTARIO

W o
WO T 00
g

otN

E xact Reproduction of
The Most Modern & Up-to-date Fruit-Preserving Factory in Ganada

WAGSTAFFE LIMITED, HAMILTON
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That Quaker Salmon!

Try acan of QUAKER SALMON yourself. If you do not
find it the best you ever ate, do not buy it. If you DO——

MATHEWSON'S SONS

WHOLESALE CROCERS
202 McOILL STREET, MONTREAL.

St You have found il

the most effective means of preserving
your perishables in the hot weather if you
have been induced to install a

“Eureka” Refrigerator

The “Eureka” provides a continuous
supply of cool, pure
air, so long as any
ice remains, and is,
moreover, very econ-
omical in ice con-
sumption.

Investigate the merits of
the ‘‘ Eureka’ carefully.

SEND FOR PARTICULARS

Eureka
Refrigerator Co.
Noble St., : Toronto

You Must Realize

that an article which has a huge amount
of consumer advertising behind it to pull
it through the stores, as has

kS
The World's Best
Shoe Polish

must be a profitable and quick-selling
line to handle

But, in addition to this ad-pulling force,
““2 in 17 has sterling merit behind it. It
preserves the boots and makes them pli-
able ; is waterproof ; shines quickly and
lasts a long time; does not soil the
clothes or clog the brush, and is just
now in increasing demand.

You can’t afiord to be without ‘2 in 1"
on your shelves.

The F. F. Dalley Co.

LIMITED

Hamilton, Canada, and Buffalo, N.Y.

JAPAN TEAS

Always best value at

S. T. NISHIMURA & CO.

MONTREAL AND JAPAN

I8
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H. P. is no shelf-warmer, it's no sooner on than it’s off again—off
again to good purpose, t0o, to your customers and to you.

Don’t TRY to do without

The Perfect
CHEESE CUTTER

(Made in England)

A real time-saver, will cut three pieces of cheese
whilst you’d be cutting one in the old-fashioned
way—and cut them better.

Patent 13713

Carriage to any part
paid ° of the country.

The arms are of spring steel screwed into a heavily
silver-plated handle. Strong steel wire, instantly
readjusted or replaced. Clean and attractive. A
handsome, practical money-saving addition to your

counter.
Every Grocer, Restaurant, and

Hotel Keeper should have one.

E. MORRIS & CO.

KING'S LYNN, - . NORFOLK, ENGLAND

Branch: Sault Ste. Marie

l[GIST[IED
WE WANT YOUR ORDERS FOR

BRUSHES and BROOMS

for the Spring trade, and we have
the facilities to handle the busi-
ness with satisfaction to our
customers.

With the largest plant in Canada,
and the most complete range of
goods, we are prepared to meet
all demands.

Stevens-Hepner Co., Limited
Port Elgin, Ontario, Canada

BIGGER and BIGGER SALES

That’s the tale you’ll have to tell if you are featuring

AURORA COFFEE

because superior merit and better value are bound to win.
‘““Aurora’’ is the coffee with that exquisite aroma and flavor
which guarantees repeats. It is the best that money can buy
and retails at 40c., leaving you a splendid profit.

W. H. GILLARD @. CO. " Hamilton, Ont.

vt P o
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THE CANADIAN GROCER

We make a specialty of

Maple Flavor

For Manufacturers of Extracts
Syrups, Biscuits and Confectionery

STUART BROTHERS

Distillers Essential Oils, Etc.
NIAGARA FALLS - - - - CANADA

Some Dollars for You

Does $500.00 a month look good to you!
That's what one of our operators is taking
in from his route of Red Star Sanitary
Vending Machines. Get into business for
yourself. Ask us to make you the same
proposition that we made this man. One
of these marvelous little machines is a
little store that pays £1.50 clear profit every
week. At this rate forty machines would
give you an income of $60,00 a week

Write for our proposition to-day. Remem
ber the Red Star Sanitary Vending Ma-
chine is positively the only rust-proof vend

ing machine made. Write to-day

H. E. Winters & Company

73 Sandwich St. Windsor, Ontario

Get Wise to the Profit Problem

KITCHENER BRAND

PORK AND BEANS

are equal in quality and selling at 25 per cent. less
than the best packs on the market.

Why not, Mr. Grocer, make this profit ?

Our beans are all hand picked and put up in the new
sanitary can, in 1, 2 and 3 Ib. sizes, plain or tomato
sauce. We also have a full line of fruits and vege-
tables. If your wholesaler cannot supply you, write
us direct for prices.

THE OSHAWA CANNING CO., Limited
OSHAWA, ONT.

The White Mop Wringer

SELLS AND KEEPS SELLING

it pever di inl,

Because it does what we say it will.

Because it does what no otber machine does.

Because it does perfect work; wrings drier and easier than
avy other device.

Each one sold is YOUR advertisement, crealing more sales

Every one i e knows this
TRADE ‘ i MARK,
and that it > 9 stands for

par excel- JeCata lence.

Write for S particulars.

Made in Canada.
WHITE MOP WRINGER CO., : Fultonville, N.Y.

BRITAIN’S BEST JAM,
£250 CHALLENGE

Issued in ** The Grocer " (London), August 14
1909, (repeated October 2, 1909), which did not
elicit a single response

“Weare prepared to deposit £250 against a
like amount that our New Season's Vacuum-
Bottled Jams, as sold by grocers to the public,
will surpass in excellence of quality and flavor
any Jams made by any other firm in the United
Kingdow, as sold by grocers to the public,which
are free from Chemical Preservatives, artificial
flavoring or coloring matters

“Samples to be drawn from actual stocks
held by grocers
: e ** This challenge remains open until Saturday,

- e = u October 9th, 1909
STBAFLESS DAMSON JAY
# T LITERARE BAM A

First British Vacuum Jam Faclory.

Duerr & Sons, Oid Trafford, Manchester, Eng_

“An ounce of caution is worth a pound of cure”

By handling an article with a 15 years’ reputation
for quality, you are showing a wise caution that is
bound to make for success.

McLean’s White Moss

Cocoanut

is made only from the finest selected Jamaica
cocoanuts, and cleanliness and purity are essential
features of its manufacture. Sold through jobbersonly.
Wealso handle all kinds of supplies for bakers and confectioners.

The CANADIAN COCOANUT CO., Montreal

RESERVE your
ERISHABLES

during the hot summer months
by installing an

ARCTIC

Refrigerator

The ‘Arctic’ will keep your
stock in tip-top condition, and
will not swamp your profits by
excessive ice consumption.

Made for all purposes.

JOHN HILLOCK & CO.
Queen and George Sts., TORONTO
Agents for Western Provinces: Ryan

Bros., 147 Bannatyne Ave., Winnipeg

o

— BUTTER IN TINS —

“BLUENOSE” BRAND

For miners, prospectors, sportsmen, it is the only
kind. A1 butter, carefully packed so as to retain
its flavor and to keep any length of time in any
climate. Put up in 1lb. and 2lb. tins.

HAVE ONE CASE AT LEAST

EVERY GROCER SHOULD .
‘
g

SMITH & PROCTOR, Halifax, N.S.
Sole Packers

to
bu

gin
sta

Macl

10 FRO

Xz
Pl |
KiLL
Al: eales
irenlers |

Su.iomer t




THE CANADIAN GROCER

White |

BRIGHT YOUNG e |
Brands

EN WANTED |
e simers g b o | AOTIRT R

=g sell goods the people
to learn the publishing know and can ever de- s ’ RU’

business. Start will be pend upon.

MARK

A b ipt.O Six Common sense established truths why gro-
glven on subscCr 1on

: Small's Maple Le: and only
""HITE DOVE” brands ceArs may handle Sm xll:: It||-t Leaf Brand only
5 with advantage and satisfaction to all.
ger Staﬁ. Stralght Sa]dry are known because they Ist. Good. Packers claim and give written
: have made ad. for guarantee on every package that materials used
an d € X P enses. g0 are of highest quality obtainable.
years. 2nd. Better. Claims are substantiated by expert
Judges, and awards given from every important
Country.
easier thao

3rd. Best. Its standard character has been

e sales maintained in verdict handed down by Judge
: © Trenholme, in Canada's High Court of Appeal
ws this Nov. 4th, 1908. (No Government Inspector to

fear.)
4th. It is the original Maple Leaf Trade Mark.

l'(}:('for MacLean Publishing Company Duw N EY

. LIMITED Registered 1891, therefore you are free from
> : trouble often caused by selling under an Tllegal
iculars. 10 FRONT STREET EAST, TORONTO THE L or stolen Trade Murks?
Mu" A 5th. The Exchange does not sell to Peddlers.
ville, N.Y. Convents, Factories, Departmental  Stores :
§ neither your competitors, but to recognized
PR SES— wholesalers only.
6th. Prices are within reach of all consumers.
—— | made possible only by long experience and large
: ”» connections.
e Jobbers supplied from stock carried at our
tion THE PEOPLE OF brokers in Toronto ; Nicholson & Bain, Win-
't is You can make money as well as nipeg, Regina, Calgary, and Edmonton ; Stand
JAM AICA Ob“ge your customeras {f you haandle ard Brokerage Co., Vancouver, and T. M. Duche
our & Sons, New York, and Munchester, Eng.
We pack two (2) grades only. SELECTED
DSS are now buying things in the Butoher Baskets, PURE and STANDARD MIXTURE. Following
United States which they ought prices are for local points : i
to buy in Canada. The}; dogn’t Clothes Bas"‘ts’ SELECTED ‘
know what we cando. Asmall Grain ana Root Baskets Tested and marked Pure Maple Syrup g
li.081 advertisement in the and Patent Strawboard No. 1. Quart bhottles 12 to vcase. $3.50 “‘,
ntia 2 Pintitios Wine 24 "t 4.00 ¥
only. KINGSTON Berry Box. “ 3. Quarter gallon * 24 1% ]
“ J &
ners. We can supply all your basket ; {-{nlfllg(\llon E 1?‘; i ’éiz g
¢ oo wants and guarantee satisfaction PR ! " ;
és 3 6. 23 gallon, Tmperial 2 6.60
ontreal GLE ANER because we guarantee the goods. s
Orders recelve prompt attention. STANDARD
\ Untested and marked Maple Syrup Mixture
mlght bring inquiries. Better : -~ i Quart bottles = 9142 to case, z;?‘
3 = 9. Pint tins Jine, 2 B A
| write for rates to The 0ak7ille BaSket Col’ *“ 10. Quarter gallon ** 24 i 4.80
T . C. STEWART, Hallfax OAKVILLE, ONT. Conjmcaie Lol
3 gallon 6 4.50
L ** 13. 2% gallon, Imperial 2 % 4.00
= 5 gallons tins are cumbersome. Put up to or

nl M E der only. 5 cts. less than.Nos. 6 and 13.
~)' S > A= Nos. 4, 5, 7, 11, 12 and 14 are square and include
am 1 ;

~ - ’ patent sealers.

TERMS
Freight prepaid on lots of 5 cases or over.

assorted as required, to anv point in Ont., Que.,
The Real Thing NP and NS

any

: JANAD! APL SXCHANGE,
? = ’ in Starch. CANADA MAPI E;oi(t::al
!« dries mm Always g_ives (&2 Order by List and Case Nos. only )
t" .m ot cok ™ on df‘ed’zse Satisfaction. What we say regarding Small's Maple Leafl
K ’LLS { n:ag: ¢.:¢¢“"'lc. b e Get Prices Brand Syrups are facts; what our friends are

saying, may be.

Al: Uealers and 381 Queen St. W., Toronto, Ont.
OGEANMILLS  nanada Maple Exchange, Montreal

ironlers find Common Sense a very good seller, for
U reason that it gives general satisfaction and each
v omer tells others about same. Write for prices.
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MAPLE e

Syrup and Sugar $3.00 8 case.

We do not supply peddlers, who sell to consumers throughout
Ontario, Manitoba, Saskatchewan and Alberta. In placing your
orders buy brands put up by us which you can procure through
your jobber.

Our standards are: Sllver Sheaf, Diamond and Shanty
Maple Syrups; Golden Drips, Silver Drips and
Plantation Brand Molasses.

New crop now being recelved

Sugars & Canners, Limited

MONTREAL

(Quality begets the confidence of both
dealer and consumer. If you sell your
customers Chase & Sanborn’s High-
Grade Coffees, you can feel certain
that you are giving them the highest
quality that money can buy.

CHASE & SANBORN

MONTREAL

| ————————————
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Borden’s Condensed Milk Go. | i

2 BRS
WILLIAM H.DUNN - Montreal and Toronto |t - o

Scott, Bathgate & Co., Wianipeg, Man. Mason & Hickey, Winnipeg, Man. 1 N”hesqwuf 7/;5,7(/«0" ‘
z 7
Shallcross, Macauley & Co., Calgary, Edmonton, Vancouver and Victoria, B.C.

THE CANADIAN GROCER

Borden’s Brands
Do Build Trade—

Merchants who follow the policy of reserving the choice locations
on shelves and counters, and in their windows, for such standard
goods as Borden’s are those who win and hold the largest meas-

ure of public confidence. i\ i il
- =5 TR [
, SSSSINNENSES 7
Always keep Borden’s Brands to the §§=‘.$@//"*—‘\\)f.§
o\ 2 W
N\ S, e ————
front. i ~ICLE a‘am\S//

My —————— %
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Our latest delicacy

Ask traveler for sample CANADA
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Are Your Customers
Permanent?

Do they come back for the same thing twice?
If not, there is something wrong with seme lines

of your goods. Quality is the one sure thing on

which to hold trade.

HEINZ
57 VARIETIES

Pure Food Products

(The kind that contain no preservatives)
bring customers back and they’ll get you into

no trouble with the food laws.

Guaranteed pure and guaranteed to
please or money refunded.

Anything that’s @ is safe to sell.

H. J. HEINZ COMPANY

Pittsburg New York Chicago Lordon

Say, brother Grocer, are you carrying

SNAP?

We don’t claim for SNAP that it will do everything
from washing a baby to cleaning a frypan. but we
do claim that for chasing grease, pair?t. dirt and tar
from soiled hands it is absolutely without a rival.

SNAP SELLS AT SIGHT

and leaves you a good margin of profit.

Order from your jobber.

Snap Co.

Limited Montreal

QUALITY

When anyone wants
a high-class household
refrigerator they always
buy the Ham & Nout
make. Our grocer re-
frigerators are made on
the same principle. That
means the best.

Sold by leading hard-
ware dealers, or write
to us.

HAM &NOTT CO.,

Limited
BRANTFORD CANADA

Never had a can of
milk returned to us yet

Banner and Princess Brands of Condensed
Milks—and two brands of Powdered Milk—
manufactured by J. Malcolm & Son, St.
George, Ont., are the best brands that skill
and science can produce. No dead stock
on your shelves if you handle these lines.

Write for prices

John Malcolm & Son,

ST. GEORGE, - ONT.

Commercial Account Register

Let us send you the

testimonials of Can-
adian Merchants, some
of them known to you,
telling how this Account
System paid for itself in
a few months by
cutting out their
book - keep-
ing, increas-
ing their
collections fifty

percent. Pleasing
their old and mak-
ing new cus-
tomers, and in other ways, what these merchants say is
more convinclng than anything we can write. Address

COMMERCIAL REGISTER CO.

Successors to R. B. Belden & Co.
178-180 Victoria Street - - Toronto, Ont.
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THE CANADIAN GROCER

There’s a reason why MELAGAMA Tea and Coffee have

won popular favor wherever they have been introduced.
High Quality is the keynote of their wonderful success.
Our Bulk Teas and Coffees are business-getters and holders.

We shall be pleased to send you samples and prices

MINTO BROS., Toronto and Buffalo

' ‘; £ i |‘
GING[RBR[AD '2 ; i" ‘ "" l'

BRAND

MOLASSES
THE KIND THAT SELLS

This well-known Molasses is packed ‘:,";i;
in tins—2’s, 3’s, 5's, 10’s and 20’s; in :
pails—1’s, 2’s, 3’s and 5’s, 10 gallon kegs, g s §
half-barrels and barrels. (e

When ordering from your whole-
saler mention the above brand.

P T T
R

The Dominion Molasses
Co., Limited
- HALIFAX . NOVA SCOTIA

JOHNSTON. BAIRD & CO., GLASGOW, Scotland

SRR

BT P AR AT

S e e ittty

No Automobiles, Tin Spoons, or Crockery Culls

Given Away With

Made of Pure Grape
iooss Cream of Tartar

Contains no

Alum

It's all qualty
Ont. fhe Only Baking Powder of Established Reputation Selling at a Moderate Price,
W. D. McLAREN, LIMITED, Montreal
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MAPLE SYRUP AND SUGAR

We do not supply peddlers, who sell to consumers throughout Ontario, Manitoba, Saskatchewan
and Alberta. In placing your orders buy brands put up by us.

Our standards are: Snowshoe, Imperial and Cabinet Maple Syrups—Hitchen
Brand Molasses and Roch Candy Syrup.

We can fill your maple sugar orders with an extra light grade.

IMPERIAL SYRUP COMPANY

Refiners of High Grade Products. MONTREAL

sm# BALAKLAVA
BAKED BEANS

Deliciously wholesome, the choicest hand-picked Canadian beans, packed
with the tender corn-fed pork which imparts that ‘‘Somewhat Different”
taste which make our beans distinctive.

Baked in steam ovens, “BALAKLAVA"” Baked Beans are nut-like, mealy

and whole—and always uniform.

Without a doubt the housewife’s choice —and consequentlyv yours.

If you have no stock you should
order a case or two immediately.

The Kastern Canning Co., Port Canada, NB.

Caxapiaxy AGeNTs-O. A. Chouillou & Cie.,, Montreal; Green & Co., 25 Front Street East, Toronto; D. O. Hannah, London, Ont.; G. Wallace Weese, Hamilton ;
H. D. Marshall, 197 Sparks Street, Ottawa; H. M. McBride, 312 Ross Avenue, Winnipeg, Man.; Martin & Robertson, Vancouver, B.O.

v —

OU

HAVE ONLY TO SEIZE THE OPPORTUNITY OF HANDLING

Richards Pure Soap

to assure yourself of a large volume of the soap trade of your district.

Here is the full Richards line :
Quick Naptha Soap Snowflalie Soap Chips Ammonia Powder
100% Pure Lye Toilet Soaps
26
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—it is the life of your trade.

THE CANADIAN GROCER

Fresh Tea Is All Important

Any tea kept in stock six months loses

one cent per pound in value, after one year two cents, after two years
it is positively unfit for sale.

Tea is at its best the day it is fired in the gardens, and although in sealed
metal packages, it keeps very much better than in bulk, still it loses flavor.

We do our utmost to have

“SALADA”

reach the consumer in all its
garden freshness and fine flavor, and ask the co-operation of every re-

tailer in our efforts to serve the public with FRESH tea. Our advice is

to buy not more than three months’

supply at a time.

experience proves to us that this is vitally important.

Eighteen years’

If any retailer—anywhere—at any time, has any “SALADA” in stock that
is over six months old, ship it back to us (freight collect) and we will

refund the full purchase price.

importance of FRESH tea by this sweeping guarantee.

The “SALADA” Tea Co.

We back up our belief in the paramount

Toronto and Montreal

This index is made up on Tuesday.

INDEX TO ADVERTISERS

The insertion of the advertiser’s name in this index is not part of his

advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We
endeavor to have the index as complete as possible.
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Practical Methods Used in Retail Grocery Stores

Keeping Lemons Fresh With Wet Cloth—Value Montreal Grocer Places on
Metallic Ceilings—Stratford Grocer Gets General Public to Write Advertise-
ments for Him—Show Cards Increase Sales—Price Tickets Appropriate for St.

Patrick’s Day.

Wet Cloth Keeps Lemons Fresh.

Vegreville. Alta.,, Mar. 23.—H. A. Me-
redith has been using a simple plan to
keep lemons from drying up too rapidly
and which may be used with scarcely any
trouble

“We had been greatly troubled with
lemons drying up,” said Mr Meredith,
and going bad in a very short time

“For the past three months I have
been experimenting with them by placing
a clean, wet cloth over the basket or bin
and 1 have discovered to my entire sa-
tisfaction that the rind now keeps soit
and the lemons retain their usual fresh
looking appearance.”’

An Electric Easter Design.

Chatham, March 23.—The local branch
of S. H. Knox & C(Co. had a striking
Ilaster window this week. The window
display was devoted to KEaster cards,
candy and novelties. In the centre stood
a large cross several feet in height and
completely covered with artificial (pur-
ple) vielets. In the frame of the cross
were set a number of incandescent lights
about eight inches apart, there being five
lights on the cross bar and seven on the
upright, the common central light being
the third from the top of the upright
which was also the middle light of the
five on the cross bar. As electric de-
signs rarely appear in the windows, this
one, particularly in view of its appro-
priate nature, attracted much attention.

Favors Metallic Ceilings.

Montreal, Mar. 23.—It is the opinion
of a Montreal retailer that interior store
appearance cannot be too highly em-
phasized. He maintains that perfect
sanitation is an important feature and
by having spotlessly clean silent sales-
man, counters and shelves and metallic
ceiling and walls he aims to run a store
which is as sanitary as careful attention
can make it.

He takes great pride in his ceiling and
walls. Being of the metallic variety they
are easily kept perfectly clean and they
present an appearance which cannot, he
says. be obtained from wood or plaster.

“They can always be made to look at-
tractive by having them redecorated and
this can be done at little expense They
keep the store bright even on dark days
and I know they always appeal to the
eye of the particular customer as soon
as she enters:”’

Is Your Staff an Asset?.

Chatham, March 23.—As a rule mer-
chants seem to prefer to sink the per-
sonality of the individual clerk in the
general business, the contrary policy has
on quite a few occasions been adopted by
C. Austin & Co., who have the distinc-
tion of being the largest advertisers in
Chatham.

Last Christmas, for example, the
firm’s entire half page of advertising
space on Christmas Eve was devoted to
wishing the customers and public gener-

ally a Merry Christmas from the em-
ployes of the store. The names of all
employes, numbering 75, were given in
the advertisement.

On other occasions prominence has been
giving in advertising to the names of de-
partment heads.

Merchants rarely give their employes
prominence of this sort. The impression
seems to be that to thus advertise an
employe will give him or her a prestige
which later, in the event of a change
from one store or another, will prove de-
trimental to the original employer.
Nevertheless, the example of the Austin
company would indicate that the policy
of introducing the individual employe to
the public in this fashion possesses some
advantages.

Introducing a New Store.

Stratiord, March 23.—A local firm
some time ago adopted a scheme of in-
troducing their newly established store
to the general public.

Shortly, after setting up in business,
the announcement was made through the
press and otherwise that the firm want-
ed the public to write its advertise-
ments. Prizes of $10, $5 and $2.50 re-
spectively were ofiered for the three best
‘‘write-ups’ of the store and its advan-
tages (not over 1,000 words in length)
handed in by a certain date. In order to
induce people of no literary pretensions
to compete, the stipulation was made
that professional writers were ineligible
to enter the contest. Emphasis was
placed on the fact that a plain, busiress-
like write-up of the store and its meth-
ods was desired, and that in prize con-
tests inexperienced writers frequently
carried off the biggest money. Would-be
contestants were cordially invited to
visit the store and look it over and se-
cure any desired information from the
clerks.

Several hundred competing manuscripts
were sent in, the prizes were duly
awarded and the winning write-ups were
published in the city papers. In the
meantime, in addition to the general
publicity the store secured through the
comment aroused by the contest, not on-
ly the actual competitors but a large
number of other people who contemplat-
ed competing but ultimately did not,
visited the store, looked over the stock,
and became acquainted with clerks, pro-
prietors and business methods, thus giv-
ing the new business a good foundation
upon which to build.

Show Cards Add to Sales.

Calgary, Alta., Mar. 23.—“I find that
people like to know what an article is
going to cost,” said a retailer the other
day, “‘and that is the reason why you
always see price tickets and display
cards in my windows.”

He explained that often these cards
sold the goods themselves. A purchaser
frequently comes into the store and says
that she wants a dozen of those 50 cent

oranges, a dollar’s worth of some pa:
ticular sugar or two bottles of a jam
that happens to be on display, without
asking the price.

‘I know that the show cards and price
tickets sold the goods because the cus
tomers were new,’”’ he said.

Price Tickets Shamrock Shaped.

Lindsay, Ont., March 23.—The mapl:
syrup season is just about to hand and
already the first consignments of the de
licious liquid has been offered for sale by
Lindsay grocers. A good display of the
jarred goods and also of the sugar cakes
in a window at this time of the yea:
tempts the onlooker to step in and buy
W. E. Baker dressed such a window to
attract the Saturday buyers and reports
excellent results.

St. Patrick’s day saw many bright and
catchy windows here. Some of the gro-
cers had windows for the occasion, onc
of the prettiest being that of A. L. Pri-
meau. The display was well arranged
while everything was ticketed with th
prices, the tickets being ecut out ot
green cardboard and formed like shan.
rocks.

No Limit to Possibilities.

Montreal, March 23.—‘Possibilities of
the grocery business,’’ said a Montreal
retailer to a Grocer representative, ‘‘ wh)
they are so far reaching and numerous
that it would be hard to list them. Ou:
thing is very sure, no man has ever en
tirely exhausted the possibilities of the
grocery trade, and it has been a road to
wealth and prominence to many.

““The greatest stumbling bloek to the
average grocer, is his own inability to
see the roads lying easily within his
reach. The man who is ready to meet
any sudden demand of his trade, to see
a new popular line before others, and is
generally wide awake, will find a sure
road to success in the business, whil:
the man who says it is all humdrum ted-
iousness and sits down to wait for
wealth, somehow seems to keep sitting
there.”’

EMPLOYES AS SHAREHOLDERS.

Hamilton, March 23.—Considerably
over one-quarter of the employes of the
Stanley Mills Co., are now shareholders
in the concern. The co-operative system
whereby employes may become finan-
cially interested is being received with
increased interest. ing the coming
year a plan will be worked out whereby
a number of the nreferred shareholders
will be admitted to the directorate of
the company. In his annual report,
Stanley Mills, the president, stated that
the actual business of the company since
they moved into their present building
was in excess of three and one-half mil-

lions.
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An Address on Meeting Mail Order Competition

Western Merchant Points Out the Discrimination Made by
Some Manufacturers and Jobbers—Farmers Forget the Harm
Done Their Communities When They Order From the Cata-

logue House.

\{innipeg, March 23.—About one hun-
dred retailers of the Western Retail As-
ociation met in the banquet hall of the
I'ravelers’ building on March 17. Al-
tnough it was the regular monthly event

i the meeting proved to be of special
iportance as was outlined by President
pevlin in his opening remarks.

.. E. Hill, Griswold, Manitoba, spoke
. the subject : ‘‘How to deal with the
1iail order house.”

vir. Hill had experienced mail order
competition in the early days of the re-
1«1l business of the west, when eastern
(‘anadian houses circulated catalogues
throughout the west. But now the com-
petition had become more serious since
it was centered in Winnipeg.

‘The difficulty should be dealt with,”

he said, ‘‘irom the manufacturers’ stand-
point. The retailer is being eliminated
by the excessive low rates that are given
to the mail order house. It costs about
20 per cent. of the turnover to run any
business, and the mail order houses have
heavier expenses than small retailers.
Their business is secured by the attrac-
tive prices which they offer to the con-
sumer, made possible by the low prices
which they purchase the goods.

‘““The variation between some prices
quoted to the country retailer and the
mail order house is too great for the re-
tailer to tolerate. We should say to
manufacturers and jobbers that are cut-
ting prices that we will not buy from
them and I would like the city mer-
chants to join the country merchant on
that stand.

‘‘We have been planning further west
to unite our buying forces in order to
secure the quantity. The price will de-
pend to a great extent upon the quan-
tity, and the guantity will depend upon
the combined efiorts of retailers.

Where Prices Come in.

““The mail order house lacks the per-
sonal touch which belongs to a business
and the retailer of the right sort should
get a hold upon the people. Sentiment,
however, is not strong in business and
the price of the article must of neces-
sity enter into the case.

‘““When the farmer sees a list price in
the catalogue he does not consider that
the freight must be covered, and to that
extent he is not getting value for his
money, nor does he consider the wrong
he is doing the local retailer and the
community. It is the price that speaks

““To meet the price I have taken the
idea of the catalogue in offering combin-
ation list prices. For instance, there ap-
peared in one catalogue a combination
grocery offer. The order cost $4.15 and
sold for $5.00. I advertised the same

Things That Shouldn’t Be

’ B

‘irocers and Their Clerks in Selling C heese, Cooked Ham, Ete., Frequntly Cut off a Slice for Eating Themselves. If
Does not Look Well for a Salesman to Have His Mouth Full When Talkin g to or Serving a Customer.
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goods at the same price and succeeded in
selling a good quantity.

“The lack of good advertising of the
countrv retailer's goods is a severe
handicap, and advertising is of unspeak-
ab'e importance.”

In closing, Mr. Hill urged the attention
of the association to the discrimination
against them by the manufacturers and
instanced a case where grain bags could
be purchased for 11 cents less from city
retailers than the country retailer can
purchase from the wholesaler. He
thought that such matters should be rec
tified at once

(Fdit Note)—Other addresses given
will appear in later issues of The
(Grocer

HOW THE NUTS WERE CRACKED.

Two would-be wags entered a grocer’'s
shop the other day, and noticing a bowl
of shelled Barcelona nuts on the counter
thought thev saw their way to a little
10ke

“I've just been having an argument
with my friend here, about those nuts,”
said one of them. ‘‘He says that you
keep a squirrel to crack them, and 1 say
that it is a monkey. Which is right ?"

“Neither,”” smilingly answered the gro-
cer. ‘‘We keep an ostrich to hateh 'em
out.”

Chen they shut up

FROM CASH BOY TO MILLION-
AIRE.

“Every man should try to save at least
one-fourth of what he earns,”’ is the ad-
vice of Jucob L. Kesner, who iecently
retired from the position of general
manager of one of Chicago’s famous
“big stores”” to look after the miliions
he has accumulated. Mr. Kesner is one
of the largest owners of down-town
realty in Chieago. His entire fortune, he
says, has come through strict attention
¢ss and the savings out of his

to bu
earuings.

Born in London forty-five years ago.
he was brought to America by his par-
ents when three vears old. His parents
were poor, and it was necessary for him
to go to work at an early age. li¢ had
very little schooling, but at unight he
put in his time at a business college.

At twelve years of age he ontained em
plovment in a Chicago department store
The store is now one of the layest re-
tail mercantile establishments ia  the
world, but in those days it i/ps a com-
atively small aff After  working
veral years as a cash boy, Mr. Kesrer

salesman. In 1881 he was giv-
management of onc or two de-
of the store, and as the es-

tablishment increascd in size he was giv-

wdded responsit
Never satisfied with merely making
good to the extent of holding his job,
Mr. Kesner made his departments known
over the country for their vast business
he became known as one of the
ewdest buyers and managers in the
business. In the course of time he was
made assistant general manager. and in
1895 when only twenty-nine years old, he
al manager of the entire

ities

necame &scn

iblishment

Though his friends regard his career as
extraordinary, Mr. Kesner does not look
upon his success as in any way plu—nom-
enal. ““There are just as gouod opportun-
ities now.”” he says

THE CANADIAN GROCER

Questions

and

VALIDITY OF VERBAL ORDERS.
Editor Canadian Grocer,—In a re-
cent issue | noticed an item referring
to the liability of a merehant in the case
of a signed order. Can a merchant be
cempelled to aceept a consignment of
goods if a verbal order is given to a
traveler? RETAILER.

Ottawa, March 24, 1910

ANSWER,—Business men who have
made a study of this, elaim that m On-
tario a merehant must accept all verbal
orders for goods up to $40 purchased
from a traveler, providing the goods are
according to sample or representation.
In Quebee, British Columbia, Manitoba.
Alberta. Saskatchewan and Northwest
Territories the limit is $50, while in
Prince Edward Island it is $30. If the
merehant admits that he gave an order
for goods under the above-mentioned
limits he becomes liable, beyond dispute,
they maintain; if he won 't admit it, then
it ix a ease for the courts to eonsider
his word against the salesman who claim-
¢d to have taken the order.

If. however. a merchant gives a tra-
veling salesman an order and the travel-
or states he will submit it to his house
for aceeptanee. that merehant can ean-
cel the order at any time before the
house aeeepts it. providing notice of can-
celation is in the hands of the house be-
fore acceptance is posted.

Another important point in this con-
neetion is that every agreement, no mat-
ver how small the sum involved, not to
be carried out within a year must be in
writing.

FOR DESTROYING RATS.

Fditor Canadian Groeer,—What meth-
ods are to be recommended for destroy-
ing rats? A. K L

Edmonton, March 22, 1910.

ANSWER.—There are many different
poisons recommended for destroying rats
Barium earbonate. strye¢hnine and arsenic
might be suggesied. Phosphorus is not
recommended by some chemists, in view
of its inflammable character.

Barium earbonate is represented as be-
ing one of the cheapest and most ef-
fective poisons for rats and miee. This
mineral has the advantage of being with-
out taste or smell. Tt has a corrosive
aetion on the mueouns lining of the stom-
ach and is dangerous to larger animals
if taken in sufficient quantity. In the
small doses fed to rats and miee it would
be harmless to domestie animals. Its
action upon rats is slow. and if exit is
possible they usually leave the premises
in search of water. For this reason the
30

Answers

poison may frequently, though not al
ways, be used in houses without disagre:
able consequences.

Barium carbonate may be fed in th:
form of dough eomposed of four pari-
of meal or flour and one part of th
mineral. A more convenient bait is or
dinary oatmeal with abont one-eighth ot
its bulk of the mineral, mixed with wa
ter into a stiff dough. A third plan i
to spread the barium carbonate upo
fish, toasted bread (moistened), or o
dinary bread and butier. The prepared
bait should be placed in rat runs, abon
a teaspoonful at a place. If a singl
application of the poison fails to kill o
drive away all rats from the premises
it should be repeated with a change
bait.

Stryehnine, say some chemists, is 10
rapid in aetion to make its use for rat-
desirable in houses, but elsewhere it ma:
be employed effectively. ‘Stryehnine su!
phate is the best form to use. The di
crystals may be inserted in small picees
of raw meat, Vienna sausage or toasted
cheese, and these placed in rat runs o
burrows; or oatmeal may be moistened
with a stryehnine syrup and small qua:
tities laid in the same way.

Strychnine syrup is prepared as fol
lows: Dissolve a half ounece of strycl
nia sulphate in a pint of boiling wate
add a pint of thick sugar syrup ani!
stir thoroughly. A smaller quantity ma
be prepared with a proportional qua
tity of water and syrup. In preparin:
the bait it is necessary to moisten a
the oatmeal with the syrup. Wheat an/
corn are excellent alternative baits. Ti
erain should be soaked overnight in the
stryvehnine syrup.

The following is an old formula adop:
ed from an English sourece: Take &
pound of oatmeal. a pound of coars
brown sugar, and a spoonful of arsenic
Mix well together, and put the eompos
tion into an earthen jar. Put a table
spoonful at a place in runs frequentcd
by rats.

Another method is to mix twelve parts
by weight of cornmeal and one part of
arsenic with whites of eggs into a stiff
dough.

Don’t growl about the eost of food.
When prices upward roll,

Though for a nickel you may get

Less doughnut, just remember yet
You always get more hole.—Anon.

G. W. Hatfield. general merchant, Mid
dle Simmonds, N.B., died recently

—  ————
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TIME FOR MAPLE SYRUP.

The wise grocer is now engaged in
huving and marketing new  crop of
maple syrup and sugar. Consumers will
buy more syrup when it is fresh from
ihe boiling pans than at any other time

the vear.

'or one thing, sap season is rather

oked forward to by the average con-
umer in Quebec and Ontario, and he

«pects to buy.

When consumers do buy it is a gen-
ral rush for the man who has the best

rup, and consequently a wide-spread

(dvertisement for him.  With proper

e the effeets of syrup selling can be

It by the store throughout the year.
'he main things to remember are : get
our stock early, get the best, whether
ure or compound, and let it be known
that you have the first and best.

There is only one time to sell maple
vrup to the best advantage and that

now.

SEEDS TO THE FRONT.

April will soon be here and the gro-
«er who is on the alert will make his
Jlans to have ready seasonable goods
for that month. The window and ad-
certising space in the newspaper should
work in harmony to-hring the best re-
<ults.

With the advent of spring every gro-
er  should display his garden and
ower seed samples prominently. Dur-
ng the next couple of months every-
body who has any available space for
zardening purposes will stock up with
2 supply of seeds and though the sales

THE CANADIAN GROCER

may be small they carry a good profit
with little trouble.

The goods should be brought to the
attention of the customers reminding
them of the season in which they should
obtain their supplies. A display of at-
tractively colored envelopes in which
the seeds are usually packed can easily
be made and every grocer should make
up his mind to increase his seed sales
over last year.

B. C. COMPANIES ACT.

It was confidently expected that a
change would have been made in the
British Columbia act respecting the
licensing of Extra-Provinecial (‘orpora-
tions so as to make an exception in
favor of business done through com-
mercial travelers.

In fact it was circulated that the
amendments to the act allowing this
exception had been passed, but in the
closing days of the [egislature the pro
posed new act was amended in com
mittee by striking out the clause which
exempted from the operation of the
act all business done through travelers

There was every prospect that the
Bill would go through, but according
to latest advices, the situation in re
speet to the licensing of KExtra-Provin
cial Corporations remains unchanged.

BULK SALES ACT WITHDRAWN.

Nothing will bhe forthecoming during
this session of the Ontario Legislature
from the Bulk Sales Act which was in-
troduced some days ago. After a few
minutes adverse eriticism when it came
up tor diseussion it was withdrawn, but
the member who introduced it declares
that he will bring it forward agaiu next
session.

It was intended as a protective meas-
ure in the interests of purchasers of
stocks or goods in bulk, and of the eredi
tors of the vendors.

Had this aet gone through and been
properly enforeed. it would have meant
the elimination of fraudulent practices
to which unserupulous debtors have had
recourse in order to shift their obliga-
tions by transferring their stocks to an-
other party. who in turn has too often
found it possible to evade all responsi-
hility.

('reditors have frequently felt the need
of some such measure, requiring parties
interested in the sale to take precaution
whereby liabilities may be properly pro-
vided for. The purchaser, at the same
time, should be placed in a position
where he can demand a verified state-
ment as to liabilities outstanding against
the stock he’is purchasing in bulk. Tt
would simplify the machinery, whereby

31

he might assure himself that he is start-
ing with a clear slate.

Provision was also made for such dis-
position of the purchase money as would
make it available for the satisfaction
of elaims.

DEAR BACON IN ENGLAND.

That the present hog scarcity in the
North American continent is méking it-
self felt in the Old Country, may be ob-
served Irom the existing high price of
bacon in Leeds and Hull

Canadian Trade (ommissioner J. M
Mussen states that the scarcity of bacon
there is a pronounced icature in the
provision trade and that it is to be re-
gretted that Canadian shippers are
seemingly not in a position to profit by
the opportunity in sending forward sup-
plies

On an average, bacon is costing the
Iinglish housewife three to four cents
per pound more than the price usually
charged for this commodity. According
to one authority, prices ruled higher
during last vear than they have done
for the past forty years

The increase in price is not only caus-
ed by the decrease in the raising of hogs
in the Old Country, but is also due to
the shortage in the supplies forthcoming
from the United States and (‘anada,
largely owing to the increase in popula-
tion, and also to the high price oi ieeding
stufis. In short, there are unot enough
hogs from which to make bacon, and, as
far as can be seen at present, the scar-
city and dearness is likely to continue.

The imports of bacon into the United
Kingdom during January of this year
were oniy 331,493 hundred weights,
whereas they amounted to 121,968 and
176,594 hundred weights in the same
month of 1909 and 1908, respectively

GROWTH OF MACARONI BUSINESS

It is not so many years ago when
macaroni  and vermicelli were practi-
cally unknown in this country. When
any did come in. it was regarded more
in the light of a curiosity than in any
other way. The only consumers were
emigrants from Italy, who brought the
taste for it with them. Gradually it
has become a common table article in
almost  every household, ecombining, as
it does, economy with considerable
food value, being made from goose
wheat.

Eventually the demand became sufhi
cient to warrant the opening of fac-
tories in this country. During the past
vear our total production amounted to
almost one-third of our consumption
The latter has reached the large total
of 9,000,000 lbs. per year.

Moreover it is a line worth selling.
Margins are good and sales, once well
under way, perpetuate themselves.
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Natural Trade Channel to Get to the Consumer

Seattle Visitor to Vancouver R. G. A. Banquet Gave Talk on
Trade Ethics—Thinks Retailer, Jobber and Manufacturer Nec-
essary—The Treatment of Travelers—Relation Between Whole-
saler and Retailer—The Question of Fair Profits.

Vaucouver, B.C., March 23.—Good-
fellowship and solid trade ethies
were the themes at the second annual
banquet of the Vancouver Retail Gro-
cers’ Association, which was held on
the 15th instant. There was a large
attendance, and the speeches were alone
practical lines, with enough of the hum-
orous to give a Woreestershire relish to
the substantial portions. Wholesalers
were invited, and among the guests cut-
side the ecity was: Lovett M. Wood,
editor of the Trade Register, of Seatilc,
who reeently returned from the east.
Mr. Wood passes out straight trade com-
mon sense, which applies directly. The
management of the event was in the
hands of R. D. Dinning, secretary, anc
the other officers of the assoeciation, and
that it passed off so nicely showed the
eveellence of the arrangements.

The menu was interspersed with

- aphorisms, the study of which helped

to while away the intervals, such as
‘“jellies with whipped ecream, soft as
the wholesaler’s heart when you ean’
pay up:’’ boiled ham, and thereby hung
a tail that wags no more:’’ ‘‘Lobster
salad, a fellow feeling makes ns wen-
drous kind,” and last nut not the least
important, “P.S.—Ii you can’t drink
what you see ask for the teapot.”’

After the preliminary part of the pro-
gramme had been attended to, the cvast-
master, F. W. Welsh, proposed, ** I'be
King.”” which was duly honored.

* Qur City,”” was responded to by
Ald. James Ramsay, of Ramsay Rros.
After congratulating the assoeciativy on
tle splendid banquet, Mr. Ramsay d2-
ciared there was no reason why all eould
not work in harmony, and take advan-
tage of the good times that are, and the
sood times that are to ecome. He be-
lieved Vancouver was going to have half
a million people in twenty years, and
briefly outlined the resources of the city,
metoning the railways that were head-
ing this way, the growth of the a-sess-
ment, the eivie expansion, ete. It serv-
ed to show that there was something
worth striving for.

Cc-operation With Wholesalers.

W. J. MeMillan, spoken of by the
toastmaster as the ‘dean of the whole-
sale trade’; W, H. Malkin, M. Oppen-
heimer, Charles Milne and F. R. Stewart,
replied to ‘‘The Wholesalers’ Associa-
tions,”’ the men we work for. Mr. Mal-
kin remarked on the amicable relations
between the wholesale and retail branch-
es of trade, 2s shown in affairs of this
kind. He pointed out that interests of
both were identical, and they were im-
proved by eo-operation, which was the
areat spirit of the age. While all were
in business fo make money, it should be

made honestly, and the best way was to
improve conditions by standing togeth-
er. That would lessen troubles and
would bring the trade closer together.

Mr. Oppenheimer referred to the ob-
jects of the association in the ecurtail-
ment of undue eredit, which tended to
firmer business relationships, while Mr.
Milne believed that every attention
should not be paid to making money,
but also to making friends in business.

F. R. Stewart was laughed at when he
said that the great aim of the wholesaler
was always to give as much as possible
for a little money. He has an automo-
bile himself, and said that while the
members of the retail association might
not have such joy-producers, at any rate
the organization was in much better
shape, and that prospeets were encour-
aging. With the big population that
was coming, as prophesied by Ald. Ram-
say, he thought that the retailers would
some day be riding in the buzzers.

A. Brenchley, in proposing the toast
of the ‘‘Retail Grocers’ Assoeciation,’’
discussed the worthy objects of organiza-
tion. He took the place assigned to H.
T. Lockyer, who was not able to be pres-
ent. Coupled with this toast were the
names of Wm. Clark, president of the
association; W. H. Walsh, vice-presi-
dent: James Foran and Thomas Duke.

A hearty welecome was extended by Mr.
(Clark to the guests of the evening, and
in commenting on the progress made, in-
staneed the fact that every effort was be-
ing made to promote co-operation. Mr.
Foran, who is an old-timer in the trade
in Vaneouver, emphasized the faet, that
while there may be differences between
the retailer and wholesaler, the way to
overcome them was to get together and
sefitle them. If conferences are held
with the intention of giving a little and
taking a little, mueh mutual good eould
be accomplished, as all were honest in
spirit.

Fair Profits for Retailers.

Mr. Walsh did not believe a grocer was
honest either to himself or to his eredit-
ors, if he did not put a fair profit on
his goods, for without this he would go
to the wall. One of the principal objects
of the association was to see that a
fair profit was obtained, not a combina-
tion of dealers to extraet anything be-
yond this from consumers. The objeet
was not to raise prices, simply to see
fair play.

Mr. Duke is also an old-timer in the
trade, but as he said he felt like a young
one. He eredited this to assoeiation with
the ladies, which is a feature of the gro-
cery business, and the tendency to keep
a man pleasant, was a protection against
the effects of growing years,

8

In re-introducing Lovett M. Wood t
those present, Mr. Welch, said that h
had addressed the members of the as
sociation several months ago.

Mr. Wood, who responded to the toas!

to ‘“The Visitors,”” lost no time in pro
pounding trade truths. He told a littl
story to point the moral that it must b
definitely known what is being sough
else either one’s own efforts or the ef

forts of organizations would be lost, an.

even might have a bad effect. He pa:
ticularly stated that unless there wu.
integrity of purpose and square dealing
suceess would not follow. There wer
always two sides to a question, and bot!
parties should be fair—get together ani
talk squarely, for without consideratio
of the other side, results would not foi
low. There should be no ““must’’ whe,
in eonference, like the mandate of son:
of 'the trade unions, This would cau-
a wreck, sure.

He believed that there was a sent:
ment in business, and that confidence i
the firm was the principal basis of su
cess. He instanced the large stores :
the big cities, which send out millio;
of dollars worth of goods to people ih:
never know, simply because the custom:
knew he could rely on the house.

Natural Channel of Trade.

Mr. Wood discussed the probl
of the field of the wholesaler, 1
retailer and the manufacturer. i
said the retailer should insist up
the fact that he was the b«
distributor for the jobber, and he shoul
also remember that the jobber was |
best friend.

In good times, there was no difficuli;
in meeting payments, and then it wa
that the manufacturer got trade frou
the retailer, dispensing with the aid o
the jobber, but the manufaeturer d
not carry the retailer in the times o
trouble. In times of peace, we shoul
prepare for war, was the axiom M
Wood exemplified. He said that ti:
wholesaler also overstepped. He had !
stop selling to hotels, restaurants an
every one who was a direet consumer. I
he did not, the same result would tak
place in- Canada, as in the States—th:
retailers would combine to form ex
changes to buy direct, and the mann
facturer would arrange to sell direct i
the retailer. In the United States, tl
manufacturer was allowed to fix the 1
‘tail price of his goods, but he must no
do it by collusion. In so doing, a rea
sonable profit should be allowed to (b
wholesaler and to the retailer, else
would result in the jobber becoming
semi-manufacturer, instances of whic
had already occurred in his country. Or
evil, he said, could not be ereated wit!
out another following.

He said that the man who was di-
courteous to the travelers was inconsisi
ent, since he expected to be treated cour:
eously himself, but how could he expec
it, when he did not give what he expec:
ed to receive, ’
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The Markets—A Puzzling Situation in  Molasses

Importers Say Market is Going up and Dealers Say Down—Sugar Situation
Cannot Yet be Fathomed—Decline in Peppers—Prunes in Good Demand.

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on pages following.

QUEBEC MARKETS

POINTERS—

Molasses—High in primary market.

Ginger—Firm.

Peppers—2¢ lower.

Tapioca—High in primary market.

Montreal, March 24, 1910.

Easter trade has so far been good,
and wholesalers seem to be well satis-
fied with trade up to date. Several re-
peat orders have been booked, and num-
erous small ““fill-up’’ orders show that
irade among the retailers has been good.

Someone is going to be caught in mo-
lasses. The question is, who? Importers
say they are surely going higher, while
the jobbers are refusing to buy at pres-
ent prices, saying they will surely lower
somewhat. The importers base their
opinion on advices from the West In-
dies, the jobbers on the happenings of
other years.

Another feature of the week which
is causing ecomment, is the sugar situa-
tion. At present it is high and the
question is, ean it stay there? So far
1o one in a position to know will haz-
ard a statement. It seems as if the high
point had been reached, however.

Sugar—Just at present there is some-
what of a lull in the sugar situation. It
is hard to prediet whether there will be
any reduetion in present high quota-
tions. Buying is slacker of late and re-
finers are resting on their oars, so to
speak. It seems quite certain, however,
that present conditions warrant con-
tinued high prices.

Granulated, ba? .................................... 6 05
4 20-1b. bags .. . 515
5 Imperial . . 480
s Beaver . 480
Pl‘fil lump, bog'u, 100 1bs > 2 ‘l,g
“ “ “  951bs. ... ‘615
Red Beal, in cartons, each. . 035
Crystal diamonds, bbls. ....... . 875
- “ 100 1b. boxes. . . 58
% B 501b. ¢ .. = g fng

= g SRR 5
i i3 6 1b. cartons, e . 037%
(rystal Diamond Dominoes, 5-1b 0 373
Extra ground, bbls. . . 550
= ‘' B0-1b. bo: . 57
- ‘  251b. boxes . 59
Powdered, bbls. ...... . 530
- 50-1b. boxes. . 5850
PROSIE . ooovseiseoe . 550
Bright coffee. . . 500
No, 3 yellow .. . 49
N i . 480
4865

No.1 * m
Bbls. granul and yellow may be had at 5c.
above bag prices.

Syrups and Molasses—In the hope of
lower prices in the near future local
dealers have so far refused to lay in
their stocks of molasses. Reports from
the West Indies, however, seem to show
that prices are going higher instead of
down. Syrups are somewhat slack just
now, owing to the new run maple on the
market.

Tepwr Fiplessmalyy 08
“ ow . 04
Oboice Barbadoes mola: gﬁ
Y " " 04

RN .. - « oo v ios sonsissivesnmos s sasnais 027 028
s o4 o0 ks o b wimso ws o bie Ay o aibos a0 0 Ao RO

L TR R e R SRS S S A 0 40

Corn syrups, bbls R S 0 03§

o4 AR R RS e R 0 03}

> UG = o5 onsvivniois co sy Wi e e Sain 0 03§

ot -1b. pails PR ()

g T R N R 130

Cases, 2-1b. tins, 2 doz. per case.. csens 00

= o (O, 1 R

“ 10db. " §doz. e

SR & T L S R X 2170

Tea—Ceylons continue firm. Buyers
seem to be awaiting developments. More
inquiries for Japans are noted, but the
market is rather bare of the grades most-
ly required. Stocks in hand are con-
sidered good value. It is reported that
further quantities of Pingsueys. gun-
powders and low-priced China Congos
have been brought here.

0 40 0 50

& 03 037

e 032 037

jum. ... s 025 028

Good common. Gesnis 021 023
T R A 019 021
Ceylon—Broken Orange Pekoe.. 021 040
EOROMN . .. 5.0 02 022

Pekoe Souchongs 02 022
India—Pekoe Souchongs . 019 002
Ceylon greens— Young Hysons 020 025
Hyson ........ ..020 022

. Gunpowders ................... 019 022
China greens—Pingsuey gunpowder, low grade. 0 14 018
£ o aleaf.. 020 030

o e pinhead.. 030 0 50

Coffee—The coffee market seems to be
a rising one, although no change has as
vet been made to the retailer. ‘A de-
cided firmness has shown itself in all
lines, however, and a rise would not be
unexpeected.

Mocha......... 0184 025 Santos......... 01¢ 017
Rio, No. 7..... 010 012 Maracaibo..... 015 018

Spices—Peppers, both black and white,
show decided weakness. Prices are
down, and even at that, buyers seem to
be searce. Gingers, on the other hand.
are strong, and in the primary markets
have risen considerably. Other lines
have a ready sale at former quotations.

Perlb. Per b

Allspice. ........ 013 018 Ginger, whole.. 015 020

Cinnamon, whole0 16 0 18 “  Cochin 017 020
“ ground0 15 019 Mace...

(loves, whole... 018 0 30 Nutmegs ..030 060
Cloves, ground . 020 0 25 Peppers, black.. 016 018
Cream of tartar. 0 23 0 32 “  white. 020 025

Dried Fruits—Trade is slack for seed-
ed raisins and eurrants. Some dealers
are offering the former at greatly re-
duced prices, as stocks on hand are
comparatively large. Dates and figs are
having a brisk sale, many of the orders
being for large quantities. Otherwise
the market is quiet and no price changes
are reported.

Currants, fine filiatras, per lb., not cleaned..... .... 0 05!
= 14 LA T T IR 0

g Patras, perlb........ccocevncvnvnnnnen 0074 008

9 Vostizzas, perlb...... ..ccoovvunnnes 008 009
009

. 008

. 007
0 064

. 006
0 054
Raisins— :

Australian, per lb., (to arrive)... 009
0ld seeded raisins............ ... 006
California, choice seeded, 1-1b. pk 007
o fancy seeded, 1-1b. pkgs 009

- loose muscatels, 3-crown, per 1b... 0 07 008

" ” 4-crown, perlb... 0 009

" sultana,perlb.............. . 007 010
Valencia, fine off stalk, per 1b. s 005

. select, perlb.......... aons 0
4 $-crown layers, perlb........... Sl e 00
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Nuts—Paper-shell almond stoeks seem
to be about exhausted. Walnuts seem to
be In popular demand. Peanuts are in-
creasing 1n sale markedly, and a shift
In prices is looked for. Other lines are
quiet, with a fair demand.

In shell—
Fllb‘e.ma. Sicily, per Ib

el e aee: 013
Tarragona Almonds,pgér e 012 o
Walnuts,. ‘Grenubles‘ perlb.... 013 g }3

s Igarbou. perdb., on e i ) 132

Shallogs OEDON ORIV e R 0114

Alml(lmds, 34-_::0\": selec‘Eed. - WD) 0324035
:: 4 o:: = o 031§033

P (in bags), standards, per lb. 0% 8 :2“7)

R e e s 015 017

Spanish, No. 1
Virginia, No. 1
Pecans, perlb. ..
Pistachios, perlb

Walguts—

ordeaux halves

e b 0% 0%
.............. - ‘

Rice and Tapioca—Tapioca has ad-
vanced considerably in the primary mar-
L’ets and presents a strong situation. Rice
is firm but quiet. 2
Ri.ge, gﬁtde B, bags, 250 pouna:

sl

“ “ . i)

“ “

~1=as3
Ty

pockets 25 pounds. ......... L
§ pockets, 12} pounds. ... .

PO RO £D B 8O 8O 8D
&

:' grade c.c., 250 pounds. . .. ... 65
. g Too " gt g :‘:)2
e o ey A e SO S e e 2 65

= s i)ucke':.s, 25 pounds.
By pockets, 12
l'apioca, medium pearl i patis

Evaporated Apples—Although dealers
are offering apples at praetically cost.
there seems to be an utter lack of de-
mand. The dealer who depended on
his evaporated apples for a profit is not
the happiest mortal alive just at present.
Evaporated apples, prime........................ 008 008}

.Boans. and Peas—Due probably to the
high price of pork, combined with the
present mild weather, the demand for
Ifouus has slackened a great deal. In
faet, some dealers report that there is a
decided falling-off in trade as compared
with last year. Peas are quiet but firm.

Ontario prime pea beans, bushel............. 5
Peas, boiling, bag SR b % %g

ONTARIO MARKETS
Toronto, March 24, 1910.

Business shows some improvement on
last week, orders are satisfactory, but
collections might be better. The higher
rents and other expenses begin to tell
on the retailers. To meet this, they
must learn to make better profits. They
are entitled to fair pay for their risk
and labor.

Sugar—There is no change in the
sugar market since last week. The mar-
ket is firm, but the demand is light, ow-
ing to the heavy transactions of a few
weeks ago. There is nothing in sight
that might have a tendency to weaken

e Aol S
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THE CANADIAN GROCER

DIRECTORY OF

Manufacturers, Manufacturers’ Agents,
BroKers, Etc.

BRITISH COLUMBIA

R. ROBERTSON J. Y. GRIFFIN McLFOD & CLARKSON
w. A. JAMESON Manoufacturers’ Agents and Wholesale Commission
R. Robertson & Co. o
COFFEE CO- ; 912-913 Dominion Trust Bldg 144 WATER 55, VARORIIN, AL
RURDPIGE - (s VANCOUVER, B.C. Can sps serir stsoming, 0 & v Hevshoe G-
Colioss. Wholesale Brokers
Manufacturers and Proprietors of GROCERIES, PRODUCE, FRUITS, GRAINS : -
“Feather-Light"” Brand Baking Powder Importers and Exporters o T . ———
We also carry a full line of TEAS, Bt ek ch Bt
SPICES, ec. et oyl e 5.t Andrews & Nunn
Mail orders promptly attended to. Codes AB}&oﬁ'&hm??j%ﬂ' 3 Boviged Resuemy; Modern s Bk aad
Cor. Langley and Broughton Sts. Wholesale Commission Merchants
VICTOR.IA, B-Co wlLLlAM w. DUNCAN Codes—A B C 5th Edition, Western Union
Broker and Manufacturers’ Agent 615 3;:’536"2:' :'::‘u‘"'
F. G. EVANS & CO. D l ST R l B UTI N G Correspondence est
130 Water St.  VANCOUVER, B.C, Free and Bonded Warehouses " T—
Wholesale Grocery Brokers and VANCOUVER - VICTORIA
Manufacturers’ Agents
Correspondence Solicited.
it HERMAN ERB ORE THAN SEVEN
Manufacturers’ and Wholesale Com- THOUSAND pairs of
VICTORIA mission Agent i ted ol S
FRUIT GROWERS’ ASSOCIATION P. 0. BOX 405 M B i it k. Gt
claas Froits of ai inds 1o BrrEe Commtis. 522 Bastion Street,  Victoria, B.C. on this page fifty-two times
OFFICE AND WAREHOUSES Spnn Sa & faw awise Spvie a year. By the use of an
COR. WHARF AND YATES STS. - VICTORIA . ° -
Branch st 140 Water Street, Vancouver. THE CANADIAN GROCER lnCh 'pace an a.dvertuer 18
Britab Golumbla Ofice st Room 11, Hartney Chatbers, able to place himself pro-
O o HODGSON  Manager minently before nearly one
Wholesale Manufacturers’ Agents .
hundred pairs of eyes for
Qorrespondence 8olicited. t th d l’t. .
eve cen € aaverusin
F. R. McINTOSH & CO. MAPLE SYRUP e ’
Vancouver, B.C. SEE AD. ON PAGE “21.” perd 7

I West India Co., Ltd.

The Canadian house of
Sandbach, Parker & Co., Demerara, B.G. Sandbach, Tinne & Co., Liverpool, Eng.

and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE

of all descriptions.
WRITE US FOR PARTICULARS, PRICES, ETC.

305 St. Nicholas Building, - - - MONTREAL
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THE CANADIAN GROCER 7

It
Always
o Pays

The golden rule in business is giving your customer the
best value for her money. You do this when you sell her
Red Rose Tea. That is why it always pays to recommend

Red Rose Tea

When you use it yourself you know.

Front Street East,

Toronto, Ont. T. H. ESTABROOKS

:

315 William Ave., : Branches ST. JOHN, N.B.
Winnipeg, Man.

THE LARGEST SAUCE FACTORY IN THE WORLD
HOLBROOK'S

Worcestershire

SAUCE
Punch Sauce

Local Agents

Quebec: J. R. Renaud &
Co.

Montreal: F. L. Benedict
& Co.
Winnipeg: J. D. Brack &
Co.

Regina: Campbell Bros. &

e Wilson
Pllre Ma" Calgary: Campbell, Wilson

Vinegar s
o A Vancouver: Kelly, Douglas

& Co.

Pllre P'ckles Yictoria:  Wilson Bros.
HOLBROOKS LIMITED ey o unada
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the situation. Prices of raw sugar are
strong, without any speculative influence,
S8t. Lawrence Ornul Dl;u?.onda,” barrels. 585

Dominos, cases,
Paris lumps, in 100-1b. boxes ....... ...
5 in 501b. ** .

z in 351b. PP RIS S -
Rod Seal . sorpasaiiis
8t. Lawrenoe znnu.lnod barrels e
Beaver ulated, bmonly
Redpa enn(rw ulated . BB
Imperial granulated .. .. X
w {‘nnulbbed (b.p and lnrreh)

Bt. WTence goldon bbls. .

Bright coffes. ...

bo 3yallov

Gramdsted aull yeliow, 015 Tegs o, Toas tsa Bl
Syrup and Molasses—There is a good

SRBBRLER

—

EEH e L

OOV DT DT D DT ST R O SIS O O O

demand for these goods, but no change
I priees.
Syrups— Per case lhplo Syrup—
21b. tine, 2 doz Gallons, 8to case . 480
in case.. 25 g = 2 . ba
51b. tins, 2 doz uarts, 24 5 40
incase. .. cies 385 ts, 24 . 300
10 1b. tins, § doz Molasses
in case 27 New Orleans,
20 ib. tins, idw medium ..... 031 033
T I SRS 2170 N e w Orleans,
Barrels, per . el TR 03
Half barrels, It 0 03 Barbadoes,extra
uarter 0 03] hnci‘ 3 T
slh SSHbI ea 180 PortoRico..... 045 062
130 Muscovada e

Tea—The nlo smand for tea is steady
and eonsnmption is on the increase. This
is evidenee that people are eradnally
ising a hicher erade of tea, for quality
reculates .-.m,-nmplin' :

Coffee- The reeular demand for 1nff|(
continnes, but uulhmg unnsual ean bhe
reported this week. Prices are steady.
Rio, roasted 012 013 Mocha, roasted. 025 028
Santos, roasted. 015 017 Juva, roasted... 027 030
Marncaibo, ** 016 018 Rio green .008 009

Spices—Spices are very quiet, the de-

mand light, and no changes in any lines.
Peppers, black. . 015 018 Oloves, whole... 035 035
white. 022 0135 Oream of tartar. 023 025
4 whole Allspice....... 014 018
black O o whole. 014 016
Peppers, whols, Mace,ground. .. 075 080
white b 03 M1{ xed pickling
Ginger.......... 022 038 spices, whole.. 0156 018
Oinnamon 05 040 Cassia, whole ... 020 025
Nutmeg ...02 0% Celeryseed..... .... 024
Dried Fruit-—There is some improve-
ment in the dried fruit trade. Prunes
are in good demand, and there are more
inquiries for other lines as well. The
business in dried fruit is to he done
from now until strawberry season.
Prunes — Per ib
30 to 40, in 25-1b. boxes . 01}
40 to 50 & - . 009
B0 to 680 " . 0074
80 to 70 5 RS kv TRCNRER .00
70 to 80 s € . 007
80 to 90 » g 006
Wtoloo * = ’ 0 054
Same fruit in 50-1b. boxes ( cent less.
Apricots
Standard IR PSR S .
Choice, 25 1b boxel S SRR 015
e e T R e adbes ol it sany I
Candied and Drnlned Peels—
Temon..... 009 011 Citron .......... M 17
%’:nﬂ L0114 0124
Elemes, per b
Tapnets, * .......
Bag figs
Dried peaches.
Dried apples.
Currants—
Fine Filiatras. ... 006 007 Vostizzas........ 008} 0 09
Patras . 0074008
Uncleaned ic less
Raisins—
DI - 5 <555 s v 00 h oo sans Snernnibeisasnnsshoisn 005 005
“  fancy. .008 007
extra fancy 0084 0 09
T R S S 006 006}
sec-ded 11b packets, llncy ........ 008
16 oz. packets, (.hrnus 0074
s | 006
Dates
Hallowees
RS 5. o5 50 v 500

Rice and Tapioca—Rice, especially the
lower grades, are cheap, and can be
bought at a small reduection,

THE CANADIAN GROCER

Nuts—There is nothing selling in nuts
except shelled walnuts and almonds.
Market is quiet, and lifeless.

coooooco0o0o0®
EEpEEEEe

012

Evaporated Apples—One of the prin-
cipal reasons that our evaporated apples,
and also our green apples are looking
for demand, is the faet that we have
vet to learn how to handle them. With
our heavy crop of apples last year, the
demand has decreased, and the trouble
is in the quality of the goods. We want
to do things on a large seale, without
doing them right.

Evaporated apples. .........ccccoovvnevnesessssas 0074008

Beans — Notwithstanding the state-
ments from some quarters that beans
are cheaper, it is reported from the
most reliable noints that they are firm,
and that some are even asking an ad-
vance,

Prime beans, per bushel kA i resne A
Hand-picked beans, per bushel.

MANITOBA MARKETS
Corrected by Wire.
Winnipeg, Mareh 24,

The continued period of
weather has done much to brighten up
the trade in every branch. City order-
ing is however the heavier, as the eoun-
try roads are not econdueive to a good re-
tail trade in these parts. Farmers also
are all husy at home at present and the
retailers are looking forward to in-
ereased population in their eentres and
they will not be disappointed. There
has been a decided ehange in the order-
ing of late, due to the change in the
seasons. Fresh fruits and vegetables
are heing largely replaced by eanned and
preserved produets, and cereals are not
moving quite so well.  Syrup, dried
fruits and nuts have an excellent mar-
ket and prices are held firm.

Sugar—The price of sugar has been
seriously broken into in the west and a
varions range of prices exist. B.C.
sngars are 5 cents helow Montreal’s in
Winnipeg and the Manitoba market is
still 10e below that of Saskatehewan and
Alberta. The market continues firm and
further advances would not be surpris-
ing.

1910.

summer

Montreal and B.C. granulated, in bbis 1]
o s in sacks 570
= yellow, In bbls. 5%
R 8%
I »

bl lnbax 620
i * in small quantities. 628
Po'd‘l’.dlﬂ'lr Inbbls..... K80
I ¢ o 5 ass o 6o 6 00
% - .ln in small quantities. :reg

ump, hard, in bbls..................
it 860
" Y BN~ 5 o005 554 S vaootsuotins 660

Syrup and Molasses — All lines are
moving well at firm prices. Syrup may
go up a few points soon as the U.S. mar-
ket is stronger. There is a shortage of
gingerbread “molasses on the market just

now. .

Syrup "Ororvﬂ Brapd,” $1b. 123
“ “ e

“ “ 151

“ “ 1 57
“ “ : g‘
Beshive 2928
i % 68

o 10 351

257

0 50

040

035

215

Foreign Dried Fruits—There is a
splendid range of Smyrna raisins on the
market here and we quote prices accord-
ing to quality. In this variety the mar-
ket is strong, while the Valencia market
i1s weaker this week. Prunes are selling
well and there is a shortage of the bet-
ter grades—30-40’s are off the marke:
and 40-50’s are up to 8V just now. This
vear the sizes ran to the smaller pranes:
and although the quality is good the de-
mand is always best for the larger sized
prunes.

Smy Sul raisins, ! d, perlb... on
w o “ cleaned, perlb.. 013
anencu raisins, lhvloy s f0s. Bt case 165
: {-
California rdllnl cholce le.d.d in I-lb paockages
per package................... 006
it *  fancy seeded, in §-1b. packages S
pe! BRI+ o5 600 8n bndsnnsoe 05
2 choice seeded in 1-1b. packages 5

per pacl
Ralsins, Sorown muscatels, perlb

Prunes, %—lm,lb sava OB
* 8090 ... 005}
008 Silver prunes,ac.

= 0 064 to quality..... 009 012

(,umnu.nndnnod. loose pack, per b .............. 0 08,

dry, cleaned, Filiatras, per 1b . .. 008

‘' wet, cleaned, 007

» thtnl in 11b 008
Pears, perlb.... 009 0 15

Peaches, stand 0 06
, er Ib 0 08}

Peaches, choice. .... 1%

Apricots, stand-
ard, perlb.... ... . 015 ... 0O7
Apncou choice IKI. per lb ..... 0044 0 D‘v
............. 01 Peel, lb lemon .... 009
Plum. pitted,lb 011 0 12 ‘ orange 010
Nectarines, Ib.. .... 0 09; " * citron. 0137 0 13

Honey—The demand has been heavy
for the 60-1b. tins and the price has heen
advanced 2% cents. The 12 oz. jars are
quoted at a low figure, but this will not

last. The trade is good everywhere.

Honoy 20 1b. tinl porﬂn ............................ g;lﬁ
> l! oz. jars, per dozen. 5 190
“  80db. DI, oo oosenvadons sasena sove 015

Beans—Due to the report that large
stocks are in reserve in the east, the

market has dropped about 20 eents. The
following quotatlons are too low to lasi
but Iange quantities are moving at this
figure )ust now.

220
230

Taploca and Sago—These commodities
have the leading demand for the week.
Sago has an excellent market and the
price is held firm, very little selling be-
low 51% cents. Supplies are abundant

and the quality is excellent.

...... 006

05 0 054

Nuts—Walnuts are up le, while
almonds are down 2e¢ thi§ week. The
trade is excellent on all lines. Peanut
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THE CANADIAN GROCER

Are You a Manufacturer ?

Do you male or handle high-class lines of groceries ?

There are over one million people now in the three Prairie Provinces,
The West wants the best only, and you

and they must have these goods!

are assured of a profitable market if your products are right in price and quality.

We are here to advise you, and to sell your products for you on a reason-
able commission basis.
We know our West intimately and have large warehouses at Winnipeg,
Calgary and Edmonton.

Let us have your enquiry, with details of what you have to sell. You
can do business with us to our mutual benefit.

Winnipeg

Storage for all classes of Merchandise.

Regina

NICHOLSON @. BAIN

Wholesale Commission Merchants and BroKers

Calgary

Also Cars distributed at Calgary, Winnipeg and Edmonton.

Edmonton
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BE WISE IN TIME !

The reason that “E.D.S.”” Brand Jams and Jellies hold pride of place throughout the
Dominion is because of their ABSOLUTE PURITY—no coloring matter or preservatives
being used in their manufacture.
Have you proved the wisdom of handling “quality” goods which never fail to satisfy?
If not, just try “E.D.S.” Brand. Your guarantee lies in the Government Analyst’s finding.
Send to the Department of Inland Revenue for Bulletin 194, and see for yourself how much

purer “E.D.S.” Brand is than most other lines!
Stock “E.D.S.” GRAPE JUICE. It's pure, non-alcoholic, refreshing and a ready seller.

Winona, Ont.

Made by

E. D. Smith, . r.

Fruit Farms,

39

T TSI e A B




41

THE CANADIAN GROCER

HIGH PRICES

of Fresh and Cured Meats make

PORK SAUSAGE
and BOLOGNA

the Cheapest Meat Food on the market.

You can Increase Your Sales by hand-
ling only

I GUNNS
High Class Products

II WE HAVE A FULL LINE OF COOKED MEATS.

GUNNS Pork and Beef Packers

L LIMITED TORONTO

EVERY MOTHER

Wants the Richest
Milk for Her Baby

| st caom

UNSWEETENED A

o ,ﬂ‘ﬂra N |
i Y, e Y R
i / / g, P,

Jersey Sterilized Gream

is 137 Richer than the Best of other brands
in Canada.

The Truro Condensed Milk Co., Limited, Truro, N.S.

Hams

Bacon
Lard

Prices are higher—higher than we
have seen for many years—but there

is every possibility that they will be
even higher.

You might as well buy the best, and
the best that we know of are those
we have to offer you to-day.

F.W. Fearman Co.

LIMITED

Hamilton

e

MILD CURED

Breakfast Bacon
Skinned Backs
and Hams |

Finest Quality. Made from Selected Hogs.
Made under Government Inspection.

The WM. RYAN CO.

LIMITED

PACKING HOUSE:

FERGUS, - - ONT.

HEAD OFFICE:

70 and 72 Front $t. East, TORONTO
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THE CANADIAN GROCER

Cured Meats are Again Marked up Another Cent

Hogs Cannot be Bought—Quoted in Some Places at $10 Live
Weight—Butter Prices Higher on Account of Heavy Demand
—New Maple Syrup on the Market.

Some of the packers have deecided to
ok on, but do no buying. Prices, they
laim, have gone beyond their reach
d they have to wait to see what is
ing to happen. It is reported that
. high as $10 is being paid to farmers
i live hogs, and as high as $13 for
ressed.

About a year ago a commission was
ppointed by the government to visit
{urope in order to investigate the sue-
css of hog raising in Denmark, Ireland
i other eountries, but not a word has
since been heard from it. What is the
matter? What are the benefits derived
from this commission? Has the com-
iission been a failure? Surely the pub-

has a right to know.

The English butter market is firm
ith noticeable advances, but the de-
mand is prineipally supplied by Den-
mark and New Zealand.

(Canadian cheese finds ready sale in
i‘ngland, as no eountry so far has been
ible to out-do us in cheese.

MONTREAL.

Provisions — Both live and dressed
hogs are up. Other lines are firm and
<ales continue geod. In comparison

ith last year, however, they are not
jiite up to the mark. No radical
change in prices is looked for in the
immediate future.

Pure Lard—
Boxes, 50 1bs., per 1b
(?;Igeu. ﬁ.l.ll, eglch

Pails, tin, 20 1bs. gross,
ubs, 50 1bs. net,
Tierces, 3751bs., per
mpound Lard—
I DRI R BIEID. .o 0siens banesh sena 012
Cllgu. los-lb. tl.x.u. IEI. to case, per R g }%
" 3 “ “ “ o TR SRR
Palls, wood, 201bs. net, perlb........ .... sess AN
Palls, tin, 20 Ibs. gross, per 1b. on
Tubs, 50 1bs. net, per Ib 012
['l‘i:mu,ﬂﬁ lbs., perlb... 012
Pork—
{ieavy Canada short cut mess, bbl. 3545 pieces .... 32 00
"‘-.-m‘lJ)orku. TR F o NS e R 28 00
‘‘anada short cut back pork, bbl. 45-55 pieces.. .... 31 50
R B I 5. s - i s 5o sie 0 orue banvesepbutdhspd 34 00
HoSr BROE AN B, .o .o 0osoneiososssrsiboisnss 21 00
IO DL DI ENNIN o s o0 000 vsssnssesnsts ons 925
g s S ARE R 18 00
e | SRR 26 50
Dry Balt Meats—
{ireen bacon, fianks, Ib 0 16}
Long clear bacon, heavy, 017

Long clear bacon, light, Ib
Hams—

iixtra large sizes, 25 lbs. upwards, 1b...... .... .... 016
iarge sizes, 1810 25 1bs., perlb........ demsi awsie s AENEEE
Tedlum sizes, 13 to 18 Ibs., per Ib. . ... 018
Extra small sizes, 10 to 13 bs., per b 018
ione out, rolled, large, 16 to 25 lbs., per Ib... 01
5 * small, 9to 12 1bs., per Ib 019

Ureskfast bacon, English, boneless, per b 020
Windsor baoon, skinned, backs, per Ib. . 021
“piced roll bacon, boneless, short, per Ib. 015 %
Hogs, live, perowt.....,. .. 1000

dressed, per cwt 14 50

Butter—Higher prices are being ask-
I for creamery and tub butters. The
'se of le is ecaused by a short stored
tock, and a pretty heavy demand. Re-
ipts for the week are 711 packages, as
-ainst 1,022 packages same week last

year. For the season they are 403,839
packages, as against 421,452 packages
same season last year.

Fall creamerysolids....................... .... 0274 028
Dairy, tubs, Ib .. 07223 023}
IO R B o oaitene s coivnis sonis sonst DM

Cheese—Storage stocks are pretty well
cleaned up, and prices remain firm.
Trade has been somewhat dull, but shows
signs of a revival in the near future.

Receipts for the week are 549 boxes,
as against 197 boxes same week last
year. For the season, they are 1,971,751
boxes, as against 1,959,175 boxes same
season last year.

T R S R R R e E A 013
estern, large. .. so- RS

" twins. .. 0 13

25 small, 20 013

Old cheese, large...... . 016

Eggs—Practically no No. 1’s are on
the market now. New laids rule at 24c.

In the face of a declining market, re-
tailers should not stock’ up with more
than immediate requirements until the
market becomes more settled. Receipts
for the week are 325 cases, as against
1,054 cases same week last year. For
the season they are 211,547 cases, as
against 210,116 cases same season last
year.
Newilsld...............

Maple Produets—New crop sugar and
syrup are coming in rapidly now, and
there seems to be a certainty of a large
run of sap this season. Weather condi-
tions are favorable, and several new
groves of young maples are being tap-
ped. Sugar ranges from 10 to 11 cents,
and syrup in the 103 1b. tins, 85c.

Compound maple syrup, per Ib 0744 005
Pure townships sugar, per 1b 010 011
Pure syrup, 84 1b. tin ...... 5 070

z 10} 1b. tin 0 85

Honey—Honey is finding a slow sale,
partly because of a somewhat limited
supply of the better grades, and partly
becanse the new maple syrup is on the
market. Prices are steady.

‘White clover comb honey (nominal prices). ..... 015 017
Buckwheat, extracted

.................. ... 008 009
Olover. strained. bulk, 30 1b. tins ... 011 011}
Buckwheat comb................... o e S 0124013
i
TORONTO.

Provisions—Still higher and higher
loom the prices of hogs and bacon. An-
other cent has again been added to a
number of lines this week, but still there
is no check to the consumption and the
demand continues. Never before were
cured meats so hich. The principal rea-
son, of course. is the scarcity of hogs,
but a great deal is owing to the extra
quality of the goods. Everything is sold
at its best. No old stock reaches the con-
sumer, and every bit is an advertise-
ment for more. Quality creates the de-
mand and governs the consumption.

41

Lon101ur DRoom, POr 1. ... oooiiicriniiracins 015 01
Smoked breakfast n, per 1b 2 .0184 0 lgi
Roll bacon, per 1b .0154 016
Light hams, per 1b .0173 018
Medium hams, per 1b. .0 th 018
Large hams, perlb.. .. 017 017}
Shoulder hams, per 1b . 014 0144
Bﬂ;h,plun.perlb... .02 021
peameal........... . 021 0214
Heavy mess pork, per bbl. . 28 00 29 00
Short cut, per bbl. . 31 00 31 50
Lﬂlfd. tierces, per 1b. . 0 163 0 163
" tubs 5 . 016§ 017
" pails 5 . 017 017}
L lleompmt'xmh. 1:01' lb.i. e 013
ve at country points. . . 940 960
Drmedo?on .................................... 127513 00

Butter—The butter market is steady
with a good healthy demand. The win-
ter supply is working out satisfactorily
and with the ecareful handling of the
fresh stock the market will be in good
condition to start on the new season.
It is, however, not likely that it will re-
main at the present prices more than a
few weeks, when natural conditions are

expected to force prices somewhat low-
er.

Fresh oreamery print ..........................
Stored creamery solids. .
Farmers' separator but
Dairy prints, choice.....
Baking butter ....... 5

Eggs—We predicted some time ago
that the consumer would zet his Easter
eggs for less than 25¢ a dozen. They
are now down to 20e to the retailer and
it looks as if our forecast would eome
true.

New laid eggs : : PR ettt S L]

Cheese—Without exeeption, cheese has
made the least variation in value of all
farm products. So far as the local mar-
ket is concerned, it did not move over
half a cent either way during the year.
Tf the weather continues springlike and
warm it will not be long before new
cheese will be made, but that will not
affect the old cheese, which is in a elass
by itself.

Poultry—Still some fresh-killed poul-
try comes in, but the demand must be
principally supplied from ecold storage
stoeck. Prices are well maintained.

Boring chicken, dressed........................ 018 020
Hens, per Ib. dressed. . ..

.011 013
Turkeys, per 1b., large............. ....018 019
DROKE. g e o 5o0e 016 DAY

Honey—Honey, although much better
value for the money, must, to some ex-
tent give way to the annual spring ar-
rival of maple syrup. Demand, how-

ever, continues, and prices are unchang-
ed.

Honey, extracted, 60 1b. cans. . 010§ 011
o 5 10 1b pails.. 011 012
- L 51b. pails.. 013 012
‘"  comb, per dozen.... .... ..250 275

THE FIXING OF FLOUR PRICES.

Vancouver, B.C., Mar. 23.—The ex-
ecutive of the Vancouver Retai! Grocers’
Association and the representatives of
the milling companies got together on
the 15th instant and discussed price
matters. A retail price is fixed for fiour
but there are cases of where it is offer-
ed at less than the stipulated figure.
This operates against members of the
association who adhere to the agrecment.
A satisfactory solution of the vroblem
was not arrived at on that occasion,
and other conferences will be he'd

DN 50 S S B s T =
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I find this a

GREAT
SELLER

THE CANADIAN

GROCER

[t is pure. The women say it is the
most satisfactory salt they know of.

The Western Salt Company, Limited

MOORETOWN, ONTARIO

The Perfection Cheese Cutter

Saves the grocer money, as thousands using
them will tell you.

Get one and see
how it attracts
customers.

It pays for itself
every 3 months.

Glass shield,
wire splitter and
card of instruc-
tions with each-
cutter.

Thereis no other
*“ just as good.”

» Accurate, Simple,
Durable.

Any information about the “PERFECTION” will be
gladly and promptly given.

The “PERFECTION” has a Perfect Computing
Scale, saves cutting over-weight
and saves cheese.

Manufactured only by

American Computing Company

701-705 Indiana Avenue, Indianapolis, Indiana

CIFTING IO
TURN CCVER \:\:’/

! THIS TIN CONTAINS
/ 1009

PERFUMED-POWDERED

LYE

THE QUESTION OF QUALITY
BEING BETTLED, WHAT ELSE
INTERESTS YOU?

A MUCH LARCER PROFIT THAN YOU HAVE BEEN RE.
CEIVING ON BIMILAR GOODS.
A TIN CONTAINING ABOUT A QUARTER POUND MORE

LYE THAN I8 USUALLY GIVEN.

A TIN WITH ROTATING COVER .. ..o ror

YOU WANT MORE PROFIT
YOUR CUSTOMERS MORE PURE GOODS

OPPORTUNITY OFFERS TAKE IT TO-DAY

WHITE SWAN SPICES & CEREALS, LIMITED

TORONTO

Agents for Ontario:
Messrs. W. B. Bayley & Co., Toronto
Agents for Quebec: i
Messrs. F.L. Benedict & Co., Montresl

ALWAYS READY'
ALWAYS PURE!

ONE STANDARD
QUALITY!

COFFEE ESSENCE

UNQUESTIONABLY THE VERY BEST
THOMAS SYMINGTON @& CO.

TOBEHAD FALL
WHOLESALERS

EDINBURGH
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THE CANADIAN GROCER

sS4 L‘i l\‘&ff ?

5@ YOUR REPUTATION

as a grocer requires that you supply to your customers nothing
but the best. Can you afford to jeopardize that reputation by
recommending inferior goods? Baking Powders containing Alum

are being condemned as unfit for use in foods.

Magic Baking Powder

CONTAINS NO ALUM

MAGIC is the only well-known brand of baking powder made in Canada
that does not contain alum.

i EcOMPgNIYLl!rMITT

WINNIPEG. TORONTO, ON‘I‘

Beans Instead of Meat

 n———

Preagpued

THEY
J. J. Hill says “the high cost of
il Sell
living is largely due to the cost Well
of high living."”
It is due, though, largely to ignor- Show
ance of food values. If your a Nice
customers all knew that beans Profit
have greater food value than
meat, there would be a still 5
greater demand for Give
Satis-
Clark's Pork and Beans
WHY ?

ADVISE THEM.

are
Wm. Clark - Montreal . ,
Manufacturer of high-grade g
—Food Specialties— CANADA S BEST
Rose & Laflamme, Limited - Montreal and Toronto.

Because they




ASSOCIATION TALKING CASH
ONLY.
Members Claim it to be the Best Method
—The Collection of Accounts and
General Delivery Questions.

Chilliwack, B.C., Mar. 23 —Several
questions of general interest were dis-
cussed at a recent meeting of the Chilli-
wack Merchants’ Association. The cash
and credit system was talked over at
some length. It was quite agreed by the
members present, who were running their
businesses on the credit basis, that
theirs was a losing game, and that some
change was necessary. There were los-
ses through bad debts and accounts that
could not be collected. Some had tried
the strictly cash system and had ex-
pressed themselves as being in every way
pleased with it. They had found they
they had a better class of customers,
and once they became used to it had no
complaints of it being a hardship. It
was working out well for both the mer-
chant and the customer. In this district
the cash system may be adopted more
easily than in sections where the pro-
duct is mostly grain and the farmer has
to wait until autumn to get cash. In
Chilliwack, it is largely dairying and
general farming, and the creamery
cheques are paid regularly. Moreover,
the market ior all kinds of produce is
steady with good prices

Some of the merchants complained
that others who had signed the agree-
ment to sell strictly for cash had violat-
ed their bargain, and were making thirty
days count the same as cash, when that
had not been intended. It was suggested
that the only way to ensure uniformity
was to have all who entered into the
agreement put up bonds for a certain
amount which would be forfeited if vio-
lation was made

Collection of accounts was another
matter that worried the merchants
Sending out accounts was expensive, and
was not satisfactory besides. The ap-
pointment of a collector for the associa-
tion was brought up, and it was thought
feasible that one man could do all the
collecting for the members of the asso-
ciation, thus making the cost to each
light.

Another suggestion to curtail expenses
by co-operation was for three or four
members to engage one delivery, instead
of each merchant having a delivery of his
own. These matters are to be further
discussed at the next meeting.

The Chilliwack Clerks’ Association is
also active, and at its meeting decided

This is a good season to push biscuits.

1HE CANADIAN GROCER

to do everything possible to work bur-
moniously with the merchants’ orgauiza-
tion. Among the matters to he taken
up with the merchants is the summer
bali holiday. The clerks will hold their
first social on April 6th.

PACKERS DELAYING CASE.

New York, March 24.—Applieation for
the extradition of three of the most
prominent Chicago packers indieted by
the Hudson County grand jury will be
made by Prosecutor Garven to Govern-
or Fort, of New Jersey, at Trenton this
week. The prosecutor said in Jersey
City yesterday that the men wanted are
J. Ogden Armour, one of the Swifts and
one of the Morrises. He hasn’t made
his final selections, but intends to ‘‘pick
out the biggest guns in the bunch.”’

The grand jury may not be able to
complete its present line of investigation
in consequence of the packers’ action
in moving for a writ of error for the re-
view by the Supreme Court of Justice
Swayne’s order for the produection in
New Jersey of the minutes of directors’
and stockholders’ meetings of four of the
indieted corporations. The rule to show
cause acts as a stay pending a final de-
cision, and further appeals may be tak-
en if the decision is not satisfactory to
the packers. The term of the grand
jury will expire on April 4, and the
prosecutor fears that the next grand
iury may be obliged to go over again the
work which the present panel has been
engaged in sinee it returned its eonspir-
acy indictments in order to earry the in-
quiry to a suceessful close.

TO DATE ALL FOOD.

This is Suggestion Made by Montreal
Cold Storage Inspector.

Montreal, Marelh 23.—In his report on
cold storage conditions in Montreal to
the Medieal Health Officer, Dr. Me-
Carrey suggests that all food p'aced in
cold storage be dated in order to pre-
vent it from being held too long. In all
there were 1,800 tons of foodstinffs in

storage.

Dr. MeCarrey’s report reads:

I beg to submit the following report
upon the result of the inspeetions made
by my department, of the cold storage
establishments in the eity, namely, thos:
of P. Poulin & Co., Gunn, Langlois &
Co., Gould Cold Storage, Canada Cold
Storage, Mathews, Fortier & Monotte.

The quantity of foodstuffs found stored
in those establisments was as follows:

Lbs.
RONIEY .00y Sl e s 265,000
WA i v s aanuanss oo s v 300,000
T et AN RIS i S 500,000
R e e e M S 146,000
T SRS S R R Jo 30,000
T R FR R A cee. 600,000
G BERRY S5, s 3w b 75,000
SMORRY a3y s paand 40,000
OPRREEE - .o 54 cse sas. 0D eases
BPDIOS oo iniiivvs snw wuF . 10,000 bbls.

The stock of poultry in eold storage
has been aeccumulating sinee the month
of August, 1909. The proprietors claim
that none of it remains for a longer per-
iod than one year.

The stock of beef and mutton has been
accumulating since the month of Oeto-
ber, and it is elaimed that they do not
remain in cold storage for a longer per-
iod than six or seven months.

Other goods, such as butter, cheese,
maple sugar, honey, fruit, ete., do not
remain in eold storage for a longer per-
iod than twelve months.

The following confiseations were made
at the above mentioned establishments
during the tour of inspection: Beef, 800
lbs.; mutton, 200 lbs.; pork, 300 Ibs.;
poultry, 150 Ilbs.

All of the establishments were found
in a sanitary condition and cleanly kept.

As it was freely rumored, previous to
this special inspection, that mutton and
poultry were kept in eold storage for
over two years, I would suggest that a
provision should be made in the law re
quiring that the foodstuffs placed in cold
storage should be marked so as to show
the date of their receipt by those es-
tablishments.

‘MAPLE SYRUP

SEE AD. ON PAGE *"2L.”

LA PERADE, QUE.

Biscuits and Maple Syrup=——

Always a Tasty and Dainty Dish.

With maple syrup they are simply delicious.
The suggestion will be appreciated by your housewife customers. Suggest our line—
very high quality, and sold at the popular price which ensures steady sales.

Ashk us about our O.H. Soda Biscuits in 2-lb. cartons and pails.

THE CANADIAN BISCUIT COMPANY, LIMITED
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THE CANADIAN GROCER

Why Christie biscuits
make for success in

the grocery business

Success does not happen.

There 1s nothing accidental
about it. There are always
good and apparent reasons
for success—especially in

the grocery business.

The grocer who conducts a pure food shop is
bound to succeed, for the simple and conclusive
reason that pure foods are the foundation of
stable reputation—a reputation that no amount
of money can buy.

Since Christie biscuits are the purest of all pure
foods, it is reasonable to assert that the grocer
who handles them is laying the proper foundation
for permanent success.

Your best customers know a great deal about the

purity, quality and lasting goodness of Christie
biscuits.

[s it wise to risk losing even one good customer?
Remember there’s a Christie biscuit for every
taste, and—

Christie Biscuits sell
more than biscuits.

CHRISTIE, BROWN & CO0., Ltd.

GOOD BISCUIT CONDITION

is as indispensable to your trade
as good biscuit quality.

Carr & Co's Carlisle Biscuits

enjoy a world-wide reputation not
only for quality, but also for the
fresh condition in which they in-
variably reach you. Aren’t these
the kind to handle ?

T AN S ARA Y Order from

nearest agent

Garr & Co.

CARLISLE,
ENG.

Agents—Wm. H
Dunn, Montreal &
Toronto ; Hamblin
& Brereton, Win-
nipeg; L. T. Mew-
burn & Co, Ltd,,
Calgary ; Standard
Brokerage Co.,Ltd.
Vancouver, B. C.;
T.A.McNab & Co.,
St. Johnm's, New-
foundland.

IS
YOUR

TIME
WORTH
MONEY?

8pend any time keeping books
Copy and post charges from one book to another
Make out statements at the end of the month
8pend any time trying to collect your accounts
Wr te up pass books for your customers

YOU Know how much you sell for cash
Know how much you sell on credit
Know how much you receive on account
Know how much stock you have on hand

? Have disputes with your customers over accounts

Ever forget to charge goods sold
Ever forget to make proper credits

CAN YOU show a correct proof of loss in case of fire?

WOULD YOU investigate a system that will handle all accounts with
only one writing, and eliminate the many losses of time, labor
and expense? >

THE McCASKEY REGISTER 8YSTEM gives you complete information

Information is free—Drop us a postal.

DOMINION REGISTER CO., Limited

Successor to The McCaskey Register Co. in Canada
96-104 Spadina Avenue TORONTO, CANADA
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THE CANADIAN GROCER

Grocers,

Confectioners
and

Druggists

R

should not fail to handle a full range of our

Licorice Specialties

which will be found quick selling and
profitable.

We also recommend our

Soft Mints, Sc. boxes | M.&R. Wafers, 5¢.bags
Acme Pellets, 5-Ib. tins | Lozenges, efc.

Write for price lists and illustrated catalogue

AGENTS
ONTARIO, R. S. Mcindoe, 54 Waellington
Send St. E, Toronte
PROVINCE OF QU“EC and MARITIME
ro_day I;ROVIN “E'S..h.w.' . Dunn, 394 St

MANITOBA and SASKATCHEWAN, O.F.
Light 214 Pri St., Winni
BRITISH COLUMBIA, Shalicross, Macaulay

.. Vancouver
PROVINCE OF ALBERTA, Tees & Persse
Calgary and Edmoaton

M°VITIE & PRICE

EDINBURGH and LONDON

BISCUIT MAKERS TO

H.M. THE KING
AND H.R.H. THE PRINCE OF WALES

The following kinds are specially recommended :

The Premier Biscuit of the

Digestive  wone

Rich Tea
Abernethy
Breakfast E::;l(y Flavored, Exceptionally
Rich Mixed
Osborne

AGENTS for Manitoba, Saskatch and Alberta :
RICHARDS & BROWN, 314 Ross Avenue, WINNIPEG

An Ideal Tea Biscuit.

The Scottish Favorite.

An assortment of Fine, Old-
fashioned Biscuits.

A Homely, Substantial Biscuit
of the Highest Class.

|

By Ronal Letters Patent

NELSON'S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

G. NELSON, DALE & CO,, Lud.
EMBCOTE MILLS, WARWICK, ENGLAND

The above can be bad from any of the following agents:
The Smith Brokerage Co., Ltd., 8t. Jobn, N.B.
Watt, Seott & Goodacre, $.0 ox 1204, Montreal.
J. L. Watt & Scott, 27 'cnlutn 8t. East, Toreate.
W. E. Asbley, Winnipeg.
Geo. A. Stone, 34 [nns o' Court Bulldings, Vaneouver, B.C.

NOTT'S :
Ne better
Checolate

All the year round

Mott’s

“Diamond” and “Elite”
brands of

Chocolate

are the grocer’s most ready sellers. Uniform quality
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott & Co.
Halitax, N.S.

SELLING AQGENTS:

. A, Tayl R. 8. Mcindoe Jos. K. Huxiey Arthur Nelson
’ l:zn‘;:od Toronto Winnipeg Vancouver

Arthur M. Loucks R.G. Mllng:.
Ottawa aery
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THE CANADIAN GROCER

Weaker Tone to the Flour and Cereal Markets

Lower Flour Prices May be 8 een Unless the Situation is In-
fluenced by Adverse Reports of Growing Crops—Some Cereal
Price Quotations Marked Down.

The trend of the flour and wheat mar-
ket has taken a more decided turn for
lower prices, and these are likely to
come unless otherwise influenced by erop
reports. However, nothing serious ean
take place in the near future. The
stoeks of wheat, together with the farm-
er’s holdings are all and more than they
were estimated, and therefore the
chanees favor lower prices.

Farmers in the Northwest are still
hoping to receive the $1 for their wheat,
and as the roads are in a bad condition,
it is not likely that mueh wheat will come
from them till after seeding. Russia
has astonished the world with her wheat
«rop, and is still pouring its vast sup-
ply to meet the demands of the large
markets. All this serves to give a weak-
er tone to the flour and wheat cereal
situation, although the big demand will
counteraet this to a certain extent.

: MONTREAL.

Flour—Flour is having a fair sale at
last quotations. There has been a rather
large export demand, in view of the ap-
proaching opening of navigation. Deal-
crs and millers report the situation sat-
i~factory.

Winter wheat patents, bbl...............cvovuen oun

Straight rollers, bb ...............

Esxtra,bhbl.............

Royal Household,bbl

AL nnorl

\hmwbn spring wheat paten!
strong bakers, bbl.

Five Roses,bbl................
uhrvut.Quoon,bhl .................................

crorarerorers
EEL8BESBBBEG

Oatmeal—Local competition has re-
duced the price of oatmeal 15¢ per bag.
I'his state of affairs is only thought to

temporary. Demand has been some-

liat slack, and as a result there is eon-
ilerable competition for any orders
hich are to be placed.

Flie oatmeal, b 237
Bl nndnrd oatme; bng 237
(runulated SR |
(iiddust cornmeal, 98-1b. bm ..................... 210
:. Ited cornmeal, 60-!»;1 .

TORONTO.

lour—The flour market has not im-
oved sinee last week. ' Buyers are
w in making purchases. They all
I that they should be able to wvuy
aper, but the farmers on the other
i are hanging on to their wheat for
re money. Millers, between the two
pinched and complain that the mar-

has almost entirely vanished. The
al prices of flour have not changed for
eral months.

Manitobs Wheat.

Cereals—The cereal market shows

weakness. This is owing to some extent
to the advent of spring and warmer
weather. The grain market, however, is
also dull and prices are weakening.

Roﬂed oats, small lots, 80 1b. sacks ............. .... 220

25 bags to carlots....... 2 05

Rolled wheat, smlll lots, 100 Ib. brls. 310
25 brls. to car lots. . ... ol BN

Standard and granulated oatmeal, €8 1b.sacks.. .... 255

ADVERTISERS WHO SLIGHT THE
RETAILER.
y S. C. Lambert in Printers’ Ink,
March 9.

A certain man found himself several
years ago possessed of the rights to a
fountain pen of moderate price which
incorporated one or two devices that
made good ‘‘talking points.”” The pro-
moter had been bred to think of adver-
tising enthusiastically; he regarded it
as something by itself, an isolated entity
that merely needed to be recognized and
suceess would follow. It had never oe-
curred to him that advertising is the
twin sister of salesmanship, and he em-
barked upon a very large magazine cam-
paign without being advised by some
kind friend that there was a vital re-
lation between publicity and merchan-
dising conditions.

The advertising ran for several
months. The eopy, though of the public-
ity kind, was well written. It had ging-
er, snap and force. The adventiser won-
dered why he was not engulfed with
orders. He could not explain why the
business showed so little increase.

One day he was telling his troubles to
a friend, who asked him how well the
pen was distributed. Had he taken steps
to interest the dealer and to get his co-
operation? The fountain pen man in
some surprise said that he thought the
magazine advertising would take care of
such things as distribution and getting
the dealers interested.

Then the friend gave the advertiser
his first real lesson in modern advertis-
ing—how a great deal of work must be
devoted to interesting the trade and se-
curing distribution as well as interest-
ing the general public. Advertising, it
was explained, was only a factor, though
a very import.mt one, in a modern sell-
ing campaign.

A new and comprehensive selling plan
was then and there outlined. The ad-

vertising was changed to develop trade.

territorially. A competent sales and ad-
vertising manager was put in charge.
A year’s campaign developed an ex-
cellent business. At the proper stage the
advertising in the magazines was again
taken up and all the selling factors merg-
ed harmoniously into an effective pro-
motion effort. Incidentally the timely
advice saved advertising from being
charged with another ‘‘failure.’’
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PERFECTION

C“ by

HOON[V BISCUIT 3 CANDY C0
STRATFORD CANADA

€ Think what you lose
if you are so short-
sighted as not tosellan
article for which there

is a constant demand !
MOONEY’S
“PERFECTION”
Soda Crackers

are just a little better
than the others, be-
cause of the extra skill
put into their making,
and the extra care
taken in the selection
of materials.

g Our methods of
packing preserve the
individuality of the
MOONEY CRACKER
and retain its fresh-
ness indefinitely.

ORDER TO-DAY

The Mooney Biscuit
and Candy Co., Ltd.

STRATFORD - CANADA

Cox’s Gelatine

ARTICLE
has held the
IELD

COX's
GELATINE

Ry
Canadisn Agwats:  J. & G. Cox,

C. E Colson & Son, Montreal
| D.Masson & Co. Gorgie Mills,
A.P.Tippet& Co., EDINBURGH
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THE NEW FLAYOR

MAPLEINE

CIE FRANCAISE des PATES ALIMENTAIRES

Macaroni, Vermicell, efc.
Strictly French Manufacture Guaranteed

Manufactured at
92 Beaudry Street MONTREAL

THE CANADIAN GROCER

TRUMILK

An excellent full cream milk in powder form, suitable for tea, cuffee, cereals, etc.

MILKSTOCK

A separated milk in powder form, perfect for all kitchen uses.

Both these products are guaranteed to be absolutely free from all chemi-
cals, preservatives or adulterations of any kind, and are excellent articles
for drinking purposes. Always sweet, safe and pure. Prices, profit, and any
other information required, sent on application to

Canadian Milk Products, Limited

Sole Manufacturers

Head Office : MAIL BUILDING, TORONTAQ.

FEATHERS WANTED

Highest prices paid for feathers of all kinds. Mus
beclean and free from quills, Prompt remittance
WRITE TO

P. POULIN & CO.

39 Bonsecours Market, - Montreal
WE SELL FEATHERS T00

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments.
Write us for prices. Phone order our expense.

TORONTO SALT WORKS

TORONTO, ONT GEO. J. CLIFF, MANAGER

' Shoe Boils, Capped

ROLLED OATS

FLAKED WHEAT and OATMEALS
Bags or Barrels. Car or Broken Lots
WRITE FOR QUOTATIONS
Prompt attention to all orders.

J. W. EWEN, B Uxbridge, Ont.

The Largest and Oldest Barley
Manufacturers in Canada

LET US QUOTE YOU PRICES ON

Pot -na Poarl Barley
Split Peas :n« Feed

John MacKay, umited
BOWMANVILLE, - ONTARIO

Hock, Bursitis
are hard to cure, yeot

will remove them and leave no blem-
ish. Doesnot blister or remove
the hair. Cures any puff or swelling. Horse ean
be worked, $2.00 per bottle,delivered.Book 6 D free.
ABSORBINE, JR., (mankind, $1.00 bottle.)
For Boils, liruises, Old BSores, S8wellings, Goitre,

Varicose Veing, Varlcositioa, Allays Pain.
N. F. YOUNG, P.D.F., 204 Temple St., Springficld, Mass.
LYNANS Ltd.. Nontreal, Cansdian Agents.

KEEP POSTED ON SUGAR

Having been identified with Sugar for the past thirty years, and being in constant touch
with all sections of this country and foreign markets, we are in the best possible position to keep
you posted by mail and wire of any actual or contemplated changes and general gossip of the
markets. Some of the largest concerns are subscribers, and we should like to place our propo-
sition before you. For further information write

SMITH & SCHIPPER, Co. 138 Front Street, NEW YORK

52 Highest Awards In Europe and America

WALTER BAKER & CO0.'S
2 CHOCOLATE
B (0C0A

Our Cocoa and Chocolate
preparations are AB-
SOLUTELY PURE—frec
from coloring matter.
chemical solvents, o
adulterants of any kind
Tod and are therefore in full

U.S. Pt Ok  conformity to the require-
ments of all Pure Food Laws.

Walter Baker & Co., Limited

Established 1780, Dorohester, Mass.

Branoh House, 86 8t. Peter 8t.
MONTREAL, CANADA

Cood Butter Dishes

will increase your sales because appearances
influence a customer. One crate of Oval
Dishes will convince you that their place can-
not be satisfactorily filled by anything else.
Write your dealer about them.

Graham Bros. & Co., kinmount, ont.

MAPLE SYRUP!

Small’s Maple Leaf Brand
is the Standard the world over.
CANADA MAPLE EXCHANGE
Montreal

Nation’s Celebrated
CUSTARD POWDER
THE BIG 5¢c. PACKAGE
Just the thing
WHEN EGCS ARE SCARCE
We stock it. Write.

W. H.ESCOTT
Broker

S ——— e ——

Winnipeg, - - Man.
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I.LAKE OF THE WOODS
MILLING COMPANY

LIMITED

MONTREAL
TORONTO
OTTAWA
LONDON
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WINNIPEG
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WWAKERS OF FIVE ROSES

THE CANADIAN GROCER

AYBE, Brother Grocer, you'll remember the little booklet
we told you about some time ago.

Abont Jones and Mrs. Brown on a rainy day, you know.
Of course, you remember “GET FLOURWISE"”—the

name on the cover.

Or, maybe, you didn’t read your “GROCER" that week and missed

the gladsome tidings.

Well, it was a kind of four-color affair on the outside with three in-

side.

Filled with dinkey little illustrations like a Christmas Pudding is

full of plums.

Explaining just what Jones is piping about.

About good flour, FIVE ROSES and things, you know.

IR SAB I AL a1 ¥

was only

which

Sure we thought it was pretty good ourselves,

PRI

2 A RN A N

BN i R

“nacheral” under the circumstances.

But far be it from us to toot our own trumpet, Brother Grocer.

So we waited with our ear to the ground to see how the trade would

“cotton” to the idea.

The way that little booklet circulated would make hot cakes on a

e L

hungry day look like an “also ran.”

Why, no sensible woman with cooking aspirations can read that lit-

tle confab between Jones and Mrs. B. without conceiving a taste

for FIVE ROSES goodies.

We defy YOUR wife to break the charm.
Says a prominent advertising expert from Toronto Town, whom
we do not know personally, and who spent all of a two-cent stamp

and half an hour's time to say it:

““ My wife came home from the grocer’s to-day with a copy of “GET FLOURWISE,"
““and, knowing you to be the guilty party, I take this earliest opportunity of taking off
““my hat to one of the cleverest things in the booklet line it has been my good fortune
‘“to come across.”

Sk o b~ A e i b s A

“] have read it all through, and my oldest boy has started on it, so that if we
‘““don’t soon become a *“FIVE ROSES " family it will not be for want of advertising.
““1f it makes the bread plate circulate, the booklet ought certainly to make the flour
“do likewise.”

Nice man, that!
Now, Brother Grocer, the printers are working on the fourth edition
of TWENTY THOUSAND.

So that if YOU missed the first opportunity to get a supply of
“silent salesmen,” don’t miss THIS.

A postal does it.
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THE CANADIAN GROCER

CANADIAN TRADE NEWS.

Business Changes During the Week—
Losses by Fire and Assign-
ments Made.

Ontario.

Wm. M. Baldwin, grocer, Fort Erie,
Ont., died recently

Assets of A. W. Dalglish, grocer, Ver-
non, Ont., are sold.

The National Matza & Biscuit Co., To-
ronto, has assigned. :

F. J. Morgan, grocer, Ottawa, is re-
tiring from business.

J. A. Hopkins Estate, grocer, Toron-
to, has sold to A. Walker.

R. L. Cowan, grocer, Strathroy, Ont.,
has sold to Thos. Hoolihan.

P. T. Dean, grocer, Goderich, Ont_ is
succeeded by Dean Brothers

Cooey Bros., grocers, Toronto, Ont
have sold to B. H. Scott & Co

P. G. Ryan, grocer and confectioner,
Goderich, is closing out his business

Wm. Campbell, general merchant,
Elora, Ont., assigned 1o Henry Barber

G. H. Matthews, general merchant,
Corbetton, Ont., is succeeded by J. N.
Gordon

D. (. Fields, grocer and dry goods mer-
chant, Collingwood, sufiered loss by fire
last week.

A. Chamandy, general merchant, Elk
Lake, sustained loss by fire recently ; the
Elk Lake Supply Co., grocers, and the
I.ang, Jodouin Trading Co., general mer-
chants, sustained similar losses

The Gilbert Soap Co. has heen granted
an Ontario charter with head office at
Toronto, to manufacture and deal in
soap, oils, perfumery, etc. The provi-
sional directors are W. A. Gilbert, J. C
Gilbert, A. S. Gilbert, and W. A. Baird

Quebec.

The King Iodward Market, groceries,
will open in Montreal shortly

R. G. Brodeur & (‘o., grocers, St
Hyacinthe, (jue., have registered.

J. M. Vezina, general merchant, St
Nareisse, Que., is ofiering a compromise

Demand of assignment has been made
on Heector Brunelle, grocer, Three
Rivers

Maritime Provinces.

S. A. Gallop, general merchant, Ar-
thurette, N.B., has assigned

H. F. Pickard, grocer and hardware
dealer, Sackville, Ont., has sold to Jno
Fillmore

Western Canada.

(. Mecl.earn, grocer, Winnipeg, has sold
to T. Brown

J. P. Hahn, general merchant, Qakner,
Man., was burnt out

Robert Neville, grocer. Fort William,
Ont , has sold to F. .J. McKeown

Bryee & Williams, general merchants,
Iirnfold, Sask., were burnt out recently

W. J. Shephard, general merchant,
Beulah, Man., has sold to J. B. Wilson

A -further extention has been granted
to T. H. Whale, general merchant, Win-
nipegosis, Man

P. W. Martin & Son. general mer-
chants, Gilbert Plains, Man., have sold
to D. Cameron

The Alert Trading Co., general mer-
chants, Edmonton and Strathcona,
Alta., have closed the Edmonton store.

D. F. Tracksell, general merchant, Bat-
tleford, Sask., is succeeded by Tracksell
& Meredith

Mrs. C. E. Butler, grocer, Qu'Appelle,
Sask., is succeeded by Colonial Fruit &
Produce Co.

Fillmore Trading Co., general mer-
chants, Fillmore, Sask., have sold to E.
J. Gregory.

Innisiree Mercantile ('o., general mer-
chants, Innisiree, Alta., have sold to
Milner Bros.

FARRINGTON PHILOSOPHY.

A prosperous looking building pro-
duces an effect that you cannot afford
to lose. If the store building is your
own, keep it up in shape. If it is not,
then make the landlord keep it up.

This is the time of the year when the
front door is kept working overtime.
See to it that it swings easily, so earily
that it is no effort for a woman to get
in or out of the store with an armful of
bundles.

A store without a good outside sign
is like the proverbial needle in the hay-
stack, as far as the stranger is concern-
ed.. It ean be found, but only by in-
quiring of someone who knows where it
IS

There is no money in blank wall space
outside or inside. If you have available
space somewhere in your building, see
that there is a good sign made to fit it.
Make that space work for you.

Don’t have your store so full of goods
that eustomers have to crowd in edge-
wise, and don’t have it so nearly empty
that the stoek rattles around like a pill
in a paper box.

It has been said that talk is cheap.
It may well be added that there are
times when talk is mighty expensive, and
it is well to eonsider the matter eareful-
ly before talking too much. An ounce
of caution is worth a pound of regret.

MAPLE SYRUP

SEE AD. ON PAGE *21.

ALL ABOARD
GET READY TO SUPPLY THE
DEMAND FOR

GREAT WEST

CUT PLUG

SMOKING and CHEWING
TOBACCO

SALES INCREASING DAILY

CLAY PIPES

The best in the world are made by

McDOUGALLS

Insist upon this make

D. McDOUGALL & CO,, Qissgov.

* Scetland.

SPRAGUE

CANNING MACHINERY CO.,
OHICAGO, ILL., U.8.A.

TANGLEFoOOT

The Original Fly Paper

For 25 years the Standard
In quality

All others are imitations

The Big Black Plug
Chewing Tobacco

‘““A Trade Bringer”

8old by all the Wholesale Trade
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Grocers testify that GHARPENING DEVICE 4

Observe the Sharpening
Device, the drawer for
storing sliced beef; note
that the feed is readily
regulated to cut from the
thinness of tissue paper to
1-8 inch for the No. 125
and from 1-40 to 1-4 inch
for the No. 120.

~hen they install the

“ENTERPRISE"

fiolary Smoked Beef Shaver

sales of smoked
,eef showed a marked
increase,

“Enterprise’”” Smoked
Beef Shaver No. 23, Japan-
ned, at $8.00; cuts even-
ly with a pendulum stroke.

Write for our latest cata-
logue of ‘‘Enterprise’”’
goods for grocers.

Of course they did,

The easier you
make selling and buy-
ing—the better for
business,

The Enterprise Mig Co.,

of Pa.
Philadelphia, U.S.A.

No. 1256 (with two blades), $22.50.

New York San Fraocisce

No. 129 (with one blade), 22.50. 21 Murray Street 544 Vam Ness Ave.

BUILDS BUSINESS

%

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

“Tuckett’s Special”

the new 10c. plug is the latest

Order from Your Wholesaler

Manufactured

— Imported Leaf Exclusively

The Geo. E. Tuckett & Son Co., Limited

|; HAMILTON, CANADA.
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Southern Vegetables

The season is opening out well
with good demand.

STRAWBERRIES

are comirg along regularly and
the quality is first-class. With
warmer weather demand grows.
Full lines Oranges, Lemons,

Grapefruit, also

PINEAPPLES, BANANAS,
Etc.

McWILLIAM

Mc.E.

EVERIST

28-27 CHURCH ST. - TORONTO

IT’S

more difficult of explanation why

a few grocers still pass by

‘““8t. Nicholas”

L 1]
‘““‘Home Guard
than why an ever increasing
majority handle them to the ex-
clusion of all other brands,
because there is not as much
unsalable fruit in a carload of
St. Nicholas as you may some-
times find in a single box of
some other brand.

Do you want to make your
Lemon Business pay?

J. J. McGABE

32 Church Street Toronto.

———————— -

THE CANADIAN GROCER

Apples Go A-begging for Buyers at any Prices

Market Overstocked Because The Varieties Were Not Sold at
Proper Time—Excellent Demand For Oranges—Vegetable Sea-
son Earlier Than Usual and Market is Brisk — Lenten Fish

Markets Quieting.
MONTREAL.

Green Fruits—Just at present the mar-
ket for green fruits is quiet, though the
usual inerease for Easter is beginning to
show. The next few days will, it is
thought, show considerably increased ac-
tivity.

Apples, while on the market in eon-
siderable quantity, are getting past the
best stage, and sales are light. Oranges
in nearly all lines are having a brisk
sale at reasonable prices.

08— Lemons—
Baldwins, bbl.... .... 380 Sicily bitters, box 1 77 22
Greenings, bbl... ... 400 Limes, perbo, RS
ussets ......... 350 425
Kings, No.1..... .... 400 [Floridas......... ... 300
Spies, per bbl... 500 California navels 2 75 3 00
Tallman Sweets. 300 Porto Ricos 2 50
Brnn&l e 38 Mexicans . 2%
Cranberries, bbi. 600 10 09  Mgesina bitters, | .
SRRl por @020 _CTToreesese
bushel box..... 150 2 00 Jamaica, bbl .... .... 4£0
Cocoanuts, huas i 42 Pineapples—
HUI'_H flml'v* 3 Floridas, case... 375 4 00
ori RO .
» Strawberries
[, S Florida, gt. ..... 030 040
Tangerines, strap .... 3 00

Vegetables—Imported lettuce is 50¢
per box higher, owing to a large Easter
trade. Large quantities of California
and Florida celery are on the market.
Lower prices are looked for in most
lines after Easter, particularly in celery.
Strawherries are as yet unchanged, from
30 to 60c. Trade is reported very good.

Beets, bag....... 040 050 Spanish, cases
Brussels sprouts, 150 1bs.. > 300
RS s 5500 e Spanish, luwllio 17
(AHDU TR 040 05 Potatoes
Csbhage, bbl .... 100 12 Montreal, hn* .0860 070
lery — ‘!weet Pe bb 250 350
California, crate. .... 550 ket.. 150
Florida, crate.... 300 325 Parsley, dozen... .... 030
Caulifiowers,crte 276 3 00 Parsnips, bag.... 075 080
Cucumbers, doz. ... 250 Radishes, dozen
Garlic, per 1b... 015 bunches. . e )
Green Peppers, Rhubarb, doz. iz B IR
basket. .. 0§5 Spinach, bbl. .... . 400
Lettuce Tomatoes—
Moutreal,box.... 080 ¢ 75 Floridas, crate 400 450
Imported, box Shas W Cubans, crate 22 250
Mushrooms, 1b... 050 075 Turnips, bag..... 050 060
Onions— " Quebec,
Red, per bag .... 100 per ton......12 00 14 00

Fish—The market is now somewhat
quiet, on account of the mild weather.
The frozen fish season is over, and the
trade is looking out for fresh fish. So
far only a few arrivals have been report-
ed, principally dore, pike and perch, and
these have been disposed of readily at
high prices. A good deal of frozen fish
is left yet, of which a good part will
go into cold storage, and the remainder
to the ineinerator.

FRESH
Dore. 015 Mullets. ..... . 007
BN oo o iip 0 e 008 Haddock 004
S . o s, 0oi000 007 Halibut Sonei sves 2D
Bteakcod .... .... 007 Bullheads .. sion RS
KM ~5555 o4 oo u b 010
FROZEN
Cadfinh 0N 0 Mamonds »oe hy! 1 A
Dore winter canght, Qrnak and W nngg oo
th . ..... . A Caleman BN red, ~ 0
Haddnok nng Caena~alman n o
Halibnt, ner 'h LR e 1), L
Horving ner 100 180 Qemnlte 1N 0 hnypee nm
Market ond, | . nm Whitefich Inres
Rteakeod. ... ........ nne —m nera
Markarel 3 A an Whitefish small 0o
RIS oo 5ios s 008
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SALTED AND PICKLED
Green cod, No. 1, Salmon, B. _C red, bbl 15 00

............ 600 650
Labrador herring, bbl 5 00
» “ §bbl 285

00

Labrador sea trous, e 00

TG Ry 600 Balt is 100

No. 1 mackerel, pail.. 2 00 Sco!rh hernng hli‘ 6

“ “  ibbls.. 800 H " a eg 100

No. 1pollock,Ib. ... 003 roupnd herring, b.,'ﬂ o
SMOKED

Bloaters, large, perbox............... ........... ...
P e vos
ﬂlddlu e iiea soes
erring, new smoked, per box.
Kippered herring, per box

:: ects, Imp .sl.... 5
o shipt,” -wxd.nd.porlmpm.... ; 175
select, per Imp. gal. . 200

PREPARED FISH

Boneless in blocks, all grades,at 5§, 6,8, 9 & 1 )
Shootiet oal por b o R AL g -

8kinless cod, TS i 5 50

TORONTO.

Green Fruits—There is no improve
ment in the apple situation. The markei
is glutted and sales are pushed in orde;
to get rid of them. Consumers are ap
parently not using the usual quantity
of applies. The cause is that consump
tion decreases or increases according to
the quality. Apples were bought too
high to start with in the fall, and in
order to realize a profit they were held
above a good selling point. This ecaused
some to remain on the hands of dealers
after the time they were at their best
When they were sold they were stale and
consequently deereased the consumption
The better qualities were held back 1
order to get rid of the out of seaso
goods, and in this way the demand fo
apples a'most died out. Low prices
seldom increase eonsumption, but qual
ity always does.

This is a busy week in fruit. Oranges,
strawherries, grape fruit, ete., are i
great demand. While oranges go out
in loads, apples are passed by.

Apples.......... 100 4 00
Bananas........ 200
Cranberries, bbl 6 25 6 50
ute, sack 400
Grapes, Almeria
per keg....... 00 650
Grape t—
Cuban........ 225 260
Fiorida........ H 42 Cy
Temons— Pineapples, case 4 50 5 1
IR i i svias 22 27 Stnwberries.qt 050 06)

Vegetables—Fresh vegetables this year
are about two weeks earlier than usual.
Whether this is owing to the season be-
ing earlier, or to the effort of getting
them on the market earlier in order to
secure higher prices is not clear, but if

iz portain that the conthern eonntries
neneeinlly Wlorida. ave makine ranid nro
orace in mentine tha sarly demand for
their voeotahloa Thoneande of anrec
whieh have honsn neplese awamn land. are
now hoine peolaimed thraneh a cvetem
nf Avainges and mada intn eardenc of
vegetable produetion.
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THE CANADIAN GROCER

There is scarcely a vegetable that can-
ot be purchased on our market, and
he demand is inereasing from year to
year.

ASparagus, Valencias, new,

DRI s vossvs'e vose 040 crate ......... 32
Beets, bag...... .... 0 9% Spenish......... 250 275
Beets, new,doz. .... 100 Green, per doz.. 0 50 0 60
teans, green in Spanish, § cases. .... 160
O DS o i oo 5 025 Parsnips, bag... 085 0 90
aulifiower, doz .... 225 Potatoes—
Oabbage, Oana- Canadian, bag.. 0 55 0 60
dian, dozen... 035 040 Bermuda, new,
Oabbage, Can., per barrel.... .... 800
per barrel..... .... 160 Sweet, hamper.. 1 25 1 50
‘abbage, new, brl. .. 3 00 " T R 350
Jarrots, ... 065 076 Parsley, per doz
(arrots, new,dz .... 125 unches...... .... 070
Jelery, - Radishes, doz... 0 35 0 40
disn, dozen... 030 035  Rhubarb, doz.. .... 100
Celery, Florida 250 3 0 Spinach, hamper0 90 1 00
‘ucumbers,doz. .... 2 50 Tomatoes, hot
Lettuce, hamper..... 250 house,lb...... .... 025
lettuce, perdoz .... 030 Tomatoes, case
Mushrooms, lb.. .... 09% of 6 baskets... 4 00 4 50
Onions— Turnips. bag.... .... 040

Canadian, bag.. 100 125

Fish—This is the biggest fish week in
the whole year, and the quantity which
's required in Toronto alone is beyond
credence. ‘‘Too busy to talk to you,’’ re-
marked one dealer, but he smiled, which
took off the edge. And the information
wanted, was obtained.

LAKE FISH (FROZEN)

(ioldeyes.............. 006
Herring, Lake Buperior 0 04

Pickerel, blue......... 0 054

Pickerel yellow....... [}

OCEAN FISH (FROZEN)

Steak Cod............. 007

Halibut...... A |

dock. . ...

Hel , per 1
Mackerel, each..

SMOKED, BONELESS AND PICKLED FISH.

Acadia, per crate.... 2 40 Fillets, perlb.........

‘ ..w ubl,,&ll)(o:.. (l) % gsddia,p Finnan. . ..., H l‘.‘
iloaters, per et. . errings, Di

( ml.ﬁuh, shredded, box 1 80 l{err‘il;,l::. Il)g‘:)yt')l:lgjs i
. " Bluenose, " 140 Loch e, per kit.. 1 50

( :} nieak. Qe{ lb”it}" ggg Kimi»lerl. per box...... 125

Cod, Imperial, perlb. . ual toas

(Ciscoes, per basket.... 1 35 Quallon tosst, per Ib.. 0 06}

BULK OYSTERS.

Oysters, standards, per Oysters, selects, per gal 1 85

B e ivnrveneiescies Oysters, extraselects... 2 00

Armand Chaput, of Chaput, Fils &
Cie., is back in Montreal, after a holi-
lay in the south.

J. G. Hamelin, of the purchasing de-
partment of Laporte, Martin & Co.,
Montreal, is back at his desk again,
ifter an attack of la grippe.

W. H. Wilson, sales manager of the
MacLaren Imperial Cheese Co., Toronto,
s leaving for a short business trip to
ngland and the continent. He sails
)y the Lusitania on March 30 and will
= absent about six weeks.

Bananas, Tomatoes
and Plneapples

HE season for these lines is at hand and every dealer
T should now begin to handle them. We represent the
largest and best shippers. Our supply is steady and
of best quality. Our big turnover enables us to ship fresh

goods at all times, and that is a big factor.

Our prices are low, consistent with the quality of the

goods we ship.

WHITE @. CO., Limited

Branch at Hamilton

TORONTO

MAIN 6565

Fresh Arrivals

THIS WEEK

Car BANANAS—Fancy Fruit
Car CALIFORNIA NAVELS

Extra Fancy Heavy Juicy Fruit.

“GOLDEN ORANGE” Brand.

Car DOMESTIC CABBAGE

FINE SOLID HEADS

Fancy Ripe Pineapples.

PRICE AND QUALITY ALWAYS RIGHT

Extra Fancy Florida Celery

HUGH WALKER & SON

(Established 1861)

GUELPH, ONTARIO

FRATELLI FOLLINA
PALMERO, MESSINA, Packers

In these busy days of advancement, improved methods of Qacking, handling and trans-
porting Lemons, FOLLINA BROS. keep abreast of the times and offer always the
new reliable pack of Lemons,

BUSTER BROWN

The old reliable method of saddling the horse—taking the grist to mill—alterna.tely
shifting the bag from the saddle to your own shoulder, to ease the horse, was certainly
reliable, and to-day’s methods are as reliable but more in keeping with the keen
demand for better Quality—better Lemons. See that every box you buy bears our

W. B. STRINGER

Canadian Agent, Toronto.
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THE CANADIAN GROCER

The Havana Potato Trust and its Trade Methods

Misleading Article Widely Circulated — Trust Does Not Dis-
criminate Against New Brunswick Product, Says Trade Com-
missioner—A Poor Shipment Causes Lot of Trouble — Only

Canadian Potatoes Purchased.

By E. S. Kirkpatriek, Havana, Cuba.

An article on the potato trust in Ha-
vana, and it's discrimination against
New Brunswick preduce, which appeared
in a Canadian newspaper, has since been
copied and republished very widely, not
only in Canada and the United States,
but has even been reproduced as a
translation in Spanish 1 a "Havana
daily. This article should never have
appeared in print. It is entirely mis-
leading and has been productive of con-
siderable harm. That there is a potato
trust in llavaena, composed of five men,
1s not to be questioned, but that they
are ‘five millionaires’ was never suspect-
ed. Probably none were more surprised
to read such a statement than the men
composing the trust themselves.

The contention that these men have
discriminated against New Brunswick
produce is entirely wrong as the facts of
the case will show. Previous to the
present season there has never been any
steamship connection between St. John
and Havana and consequently no New
Brunswick produce came to the Havana
market. It is true that the steamer
“Talisman” made several trips last
year irom St. John, but the stock ar-
rived in such poor condition that it gave
St. John shippers an unfavorable reput-
ation in this market.

With the beginning of the present sea-
son and the establishment of a regular
service, a St. John firm opened a produce
warehouse in Havana in opposition to the
trust and in their first shipment brought
in 3,000 barrels of potatoes. These bar-
rels were labelled in lithograph ‘‘Can-
ada’s Best Potatoes’’ and as the trust
had honestly believed that New DBruns-
wick stock was of poor quality they
were curious to learn in what condition
this stock arrived.

Thrown Into the Sea.

The result of that shipment is pretty
well known by this time to all produce
dealers. The stock arrived in such a
rotten condition that the greater part
of it was abandoned on the docks and
remained there for two weeks until such
a protest was made from residents of
the neighbourhood that the sanitary de-
partment oi the city had it carried out
to sea and dumped. This was a very
poor advertisement in the Havana mar-
ket, for every dealer in the city had
seen the stock and believed it to be
typical of New Brunswick produce. The
fault lay entirely in the fact that the
stock was too green when shipped and
was diseased as well. This experience
made it doubly hard to convince the
buyers that New Brunswick had a good
article to sell.

In spite of a loss of $6,000 on this
shipment, the firm who were disappoint-
ed, ordered a second cargo which arriv-
ed a month later in excellent condition.
1t was readily sold, although not to the
trust, who were still skeptical. As time
went on small buyers began asking for
New Brunswick stock, and the trust be-

came convinced that no better, if as
good, produce was arriving irem any
point than that irom New Brunswick.
They then approached the Canadian firm
who were doing business in Havana and
ofiered to buy from them all the stock
they cared to import on the condition
that this firm should not sell to any
one else. However, they could not ar-
rive at any agreement. Then it became
a battle ol interests. Potatoes have not
been sold in many years in llavana as
low as during the present season. No
matter what quotation was made to a
buyer by the St. John firm, the trust
would quote lower, but at the same time
they, themselves, were paying about as
much for potatoes as they had done at
any time in the past.

It is stated on good authority that
the trust lost $30,000 in the month of
December alone. But the fight was not
against New Brunswick stock, but
against one particular firm mentioned.
At that time and until the present, they
have been buying New Brunswick pota-
toes in large quantities from other ship-
pers. Probably 100,000 barrels have been
shipped from St. John to Havana this
season, of which the greater part has
been purchased by the trust.

Canadian Potatoes Only.

It is not to be denied that the price
of potatoes in Havana is low, but this
condition is entirely due to the exces-
sive Canadian and United States crops.
Maine potatoes are being quoted here
now at a lower price than any from
Canada, and yet notwithstanding this
fact, the trust are buying almost solely
from St. John and Halifax.

Without the Havana market during
the present season, the New Brunswick
crop of potatoes would have remained
in the farmers’ cellars, for there was ab-
solutely no other market for them at
any price. The Havana potato trust, in-
stead of discriminating against New
Brunswick, has bought stock from the
New Brunswick shippers when they could
have purchased for a lower price else-
where.

The trust, however, are a bhody of
shrewd business men who have secured
a good corner and mean to hold it if
they can. It is urged that they are
adopting no difierent course from that
which any other body of men have
adopted under similar conditions. The
market might be considerably better if
they were not in control, but it is too
much of an undertaking for one firm to
attempt to dislodge them from the po-
sition which they hold.

INFORMATION TO BUYERS.

Supplied to the Trade by Sellers.

MacLaren Imperial Cheese Co., Ltd.,
are receiving of Beauce Brand Maple
are receiving new supplies of Beauce
Brand Maple Syrup. The new syrup will
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have prompt attention. Place orders early.
MacLaren Imperial Cheese Co., Ltd

protects the handlers of this Brand. i
goods are not satisfactory money will he
refunded. An advertisement referring to
this appear in this issue.

The thirteenth annual meeting o
Bovril, Ltd., was held in London, with
the Earl of Arran, K.P., chairman oj
the company, presiding. The secretary’s
report showed a satisfactory year. Net
profit for the twelve months was £122 -
576, a gain over the previous year. '

At their annual meeting, the (. .
Catelli Co., Montreal, decided to build
a new plant, as their present premises
at 25 William St., Montreal, are {0
restricted to aeccommodate a business
the size to which theirs has grown. Last
vear their produetion of macaroni an
vermicelli was 9,000 lbs per day. Of
ficers were elected as follows:—A. .
Frigon, president; C. H. Catelli, viec
president, and J. Cadieux, seeretary
manager.

R. Simpson & Co., importers and
wholesale dealers in teas, coffees, spices,
ete., Hamilton, Ont. are building a red
brick warchouse and office accommodatio),
at the corner of Gore and Hughson Sis.,
which they expect to get possession of
early in May. The offices will he laro
and bright, and there will be sample
and tea and coffee testing rooms. Tii
firm will have from 4 to 6 travelers on
the road continuously. Robt. Simpso,
has had about 30 years experience i
the tea, coffee and spice business and i
recognized as being an extra good jude
of teas and other lines of goods, whicl,
the firm intends handling. He has been
a sueccessful salesman, and has had con
siderable road experience, having {ravel-
ed from the Atlantic to the Pacific. Tl
firm has secured the services of travel
ers who have a thorough knowledge of
the tea trade. Tt is just three months
ago since Mr. Simpson moved to Ham
ilton, where he opened up business ahou
siv weeks or two months ago. He has bee:
more than pleased with the amount of
business done and the prospeets for i
future. He is favorably impressed witli
Hamilton and likes the city very mucl
for residential and business purposcs
He has a large busines conneetion whicl
has been established in some districi-
for over tyenty-five years. The firm ha-
the best of arrangements with severa!
large tea estates and their represenia
tives, and purchasing is done extensive
lv when the markets are most favorable
Teas are in transit almost econtinuously.
Stocks of teas, coffees and other goods
are frequently held at Toronto and
Montreal, and often are shipped from
these points and diverted in transit
The firm expects to do a large import
business from standard samples, and to
open an office in Toronto within the
course of a few months, where there will
be a man located permanently to look
after its interest. Mr. Simpson will
make weekly or semi-weekly visits to
the Toronto office, The firm is going
into the coffee business extensively and
will put up its own blends and brands.
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“Oh, You Orange Spoon”

This “Orange Scoop” of ours is a winner. ’Twill scoop some change your way if you line
up at the INDEPENDENT ORANGE WICKET. Read this:

Independent California Orange Brokers of Toronto
32 Church Street, Toronto

THROW OFF THE MUZZLE

Dear Sir,—Fruit is not manufactured—it grows—and it is an easy deduction that all California Oranges of
the same grade, from the same district, are the same, regardless of suggestive and appropriate labels. Hence,
there is no earthly reason why you or your customers should pay any corporation or individual a premium
when you can get the identical commodity without.

STOP AND THINK. Do you imagine that other California Oranges can have any climatic advantages
over those of any INDEPENDENT grower or shipper in that state? Does a HALO of silver-plated Orange
spoons make the Orange any better—especially when you pay for the HALO? Has any grower or
particular group of growers a MONOPOLY of the beneficent sun’s rays of California ?

IF YOUR CUSTOMERS wish the privilege of purchasing an Orange spoon at manufacturer’s price, no
middleman’s profits—along with each dozen of Oranges, the Independent Orange shippers will supply you.
We, the undersigned, or any jobber handling Independent packs of Orsnées, are authorized to furnish you
with elegant silver-plated Orarige spoons or fruit knives, LOUIS and ROSE PATTERN, at manufacturer’s
prices. When ordering Independent packs of Oranges you can get these decidedly superior spoonsor fruit knives
of the most up-to-date and popular STERLING SILVER PATTERNS at $1.10 per dozen. Give them to your
customers at 10c. with each purchase of a dozen of Oranges. This leaves a little for “THE BOY,” that’s you.

Did you ever hear of a COAL KING, a WHEAT KING, a STEEL KING or any other commercial KING
providing for the BOY? We guess not. Norwill a FRUIT KING, which you will create and are creating
to-day, if you are one of the majority of retailers who are at present wearing the muzzle of a monopoly.

Stop and think, before you getin too deep—before all the Independent shippers of California are abserbed.

g[e:‘tNin a Jine of INDEPENDENT ORANGES and INDEPENDENT SPOONS and KNIVES and be INDE-
DENT. E .

Yours very truly,
CAMERON HUSBAND, EUGENE MOORE, J.J. McCABE.

Get from all leading wholesale houses our Oranges, Spoons and Knives, also a display card to which you

can attach a spoon and knife—makes a very attractive window card.
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Especial Emphasis

should be laid on the fact that

BRUNSWICK BRAND SEA FOODS

are “‘quality’’ goods, and you had better be out of business rather
than handle canned goods of doubtful quality!

In “Brunswick’ Brand our scientific system of canning preserves
the delicious natural flavor of the fish—a great selling point!

See that you have a full range on your shelves.

CONNORS BROS., LIMITED
Black’'s Harbor, N.B.

AGENTS—Grant, Oxley & Co., Halifax, N.S.; C. H. B. Hillcoat, Sydney, C.B.; J. L. Lovitt, Yar-
mouth, N.S.; D. Rattray & Sons, Quebec; Leonard Bros., Montreal; Arthur M. Lou Ottawa ;
C. De Carteret, Kingston; James Haywood, Toronto; Chas. Duncan, Winnipeg; hallcross,
Macauley & Co., Calgary, Alta.; J. Harley Brown, London, Ont.; R. Robertson & Co., Vancouver,
B.C. ; The Alf. Denis Co., Ltd., Edmonton, Alta.




APPLE CIDER INTOXICATING?

Prosecution Against Moncton Grocer—
British Demand for Apples.

St. John, N.B.,, March 23.—Prosecu-
tions against retail grocerymen for un-
knowingly violating the Seott Aet may
result if convietion is found against a
Moneton grocery dealer, who was charg-
ed in the Moneton police eourt last week
with selling intoxieating liquor, the
beverage being apple c¢ider. One witness
was examined and said he felt pretty
good after indulging in a ecouple of
drinks of eider. The ease was adjourn-
ed for a week.

G. E. Barbhour & Co., Ltd., of St. John,
have bought the wholesale groeery busi-
ness of A. I. Teed, St. Stephen. The
business will be eontinued there, and E.
R. Teed will remain with the firm and
continue in charge of their Woodstoek
branech.

J. E. Furness, of the Furness line of
steamers, Halifax, was in the eity last
week. Speaking of the apple trade with
Great Britain, he said it was surprising
that notwithstanding the poor quality of
apples sent out from Canada this year,
there was a greater demand for them in
the English market than ever. Nova
Seotia alone sent more than 100,000 bar-
rels of apples to the old country.

The projeet to organise a co-operative
store here does not seem to be meeting
with the enthusiastic suceess that the
promoiers of the secheme expected. At
a meeting held last week the committee
appointed to prepare a report on the
projeet, stated that it would be neeces-
sary to have at least 200 members to
start with, and that the minimum
amount each would have to econtribute
had been fixed at $10. After a canvass
of the meeting only twenty subseribers
were secured. The projeet is still in
abeyance.

If you are looking for trade with Irish mer-
ts there is one paper that can put you in
ouch with buyers, and that is

The Irish Grocer, , Provis-
ion and General Trades
Journal.

10, Garfield Chambers, Belfast, Ireland

THE CANADIAN GROCER

To Handle Credit
Customers Successfully

It is primarily essential that you
get your MONEY out of them. Yet
the credit customer expects the same

consideration and courteous treat-
ment that the cash customer gets— ’ I ‘he
and he is entitled to it.

Alllsu [ “JUST
it St iate St O UT”

timeu over.
HOW THEY WORK
m cudl
(Ilnnfh‘!:k - no A.l.ll

and the “justas good”
store go hand-in-
hand—on the down
path. Let your store
make progress by
being always plenti-
fully stocked with .
original goods. And
ALLISON COUPON CO., Indianapelis, Ind. l of such Fels-Naptha
] is foremostinpleasing

Highest price pald for .

DRIED APPLES
O. E. ROBINSON & CO. |

ESTABLISHED 1886

Ingersoll - Ont.ario

Would you like our Weekly Circular
— — ————

Lemon Bros. )V

Owen Sound, Ont., and Sault Ste. Marie

Wholesale FRUIT, FISH and PRODUCE
C 2aad u oh . .'.“

For Sale by the Jobbing Trade Everywhere.
Manufactured by

i

TRY LEARD’S LOBSTERS
and CANNED CHICKEN

Write for Prices

W.A.LEARD
Summerside, - P.E.L

SHEASON 1908-9

Dried Apples

Shipments Bolicited
Settiements Prompt

W.A. 6IBB COMPANY
HAMILTON

JAMES SOMERVILLE, Manager

Dealers in HIDES, WOOL and RAW FURS - =

PROFITS IN GREEN TRUCK

Are assured by the use of this

Vegetable Display Stand
and Mist Machine

It saves waste and increases sales.
Let us tell you about it.

GALESBURG CORNICE WORKS

93 Cox Street, Galesburg, Illinois
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CALIFORNIA ORANGES

ARE NOW AT THEIR BEST

€ “Sunkist” Oranges and Lemons build up your fruit trade.

(| Our advertising campaign will help you.

CALIFORNIA FRUIT GROWERS' EXCHANGE

Distributing Points : TORONTO  WINNIPEG MONTREAL CALGARY

Your hest customers will buy
ﬁ?::;y‘;g‘;ﬁ" g “Concord” Norwegian Sardings

Bllt lfthey_a're of indifferent QUal- because of their distinctive and delicate flavor,
ity they stick on the shelves and, and because there is an absolute guarantee of
when they are ﬁnally sold, they purity of contents given with each tin.

hurt the reputation of the vendor. Each tin is provided with a spare lid for use

. € after the tin has been opened.

It is a simple matter to get the g g .

best lobsters when vou buyv, sele CONCORD” SARDINES will more than
i y. M c- please your better-class customers, and will prove

ted, the delicious, firm meat so a remunerative line to handle.

delectable always! Just specify

Golden Crown Lobsters

or
Golden Key Lobsters
°C'l.n c“‘,.cs6
YOUR JOBBER HAS THEM
W. S. LOGGIE CO., LIMITED LIST OF AGENTS:
SOLE PACKERS Rioir e e Shnonds. St Jeha N5,
Chatham - -  New Brunswick e e el &




Is High Cost of Living Due to Cost of High Living?

Retail Grocers Tell of Luxuries Indulged in by People Who Cannot Afford
Them—Effects of the Bargain Hunting Craze—The Cost of Amusements—Gro-
ceries Handled at Smaller Profits Than Usual.

The ‘‘high cost of living’’ question
treated from the standpoint of the ‘‘eost
of living high.”’ brings out some asser-
tions worth more than a passing con-
sideration. A number of Canadian gro-
cers interviewed indieate that the publie
has no reason to complain about the
high priees of standard foods that are
paid to the retail trade, but that the
high cost is due to injudicious and ex-
tpavagant buying.

Bargain hunting, they elaim, is fashion-
able, but ecareful, economical buying
seems undignified and looks small.
Householders buy as regular daily food
in the midst of winter such articles as
green vegefables, strawherries, oranges,
ete., which, a few years ago, were only
used by those who could afford luxuries.

Groceries, they say, with the exeeption
of baeon, lard and poultry, are not ap-
preciably higher than they have often
been before, and many are lower. That
the average cost of necessary groceries
has never been mueh lower, that retailers
have never been working on smaller
profits, and that therefore the blow aim-
ed at the grocers has entirely missed the
mark, are the contentions of the trade
in general. All the arguments stimulated
by false representations of an organized
retail movement and about the unfair-
ness of the retail trade are, if this be
true, left without a leg on which to
stand.

Is Bargain Hunting the Cause?

One groeer maintained that the high
prices of goods have nothing to do with
the present trouble.

““It is eaused in a great degree by
spending money- for things people don’t
need, but buy them because they are
bargzains. This bargain hunting has be-
come as fascinating as gambling. People
buy things beeause they think they are
bargains and when they bring them
home, they find that they have no use
for them and wonder why they bonght
them.

‘Tt is a daily oceurrence that people
spend 10c¢ car fare to buy a thing 5e
under value, just because they ean no
more resist the temptation than a toper
can resist the temptation of a glass of
whiskey.

““Call it a disease if you like, but T
think it is a eraze. Hundreds of women
are spending their time under the in-
fluence of this eraze who should be at
home looking after their families.”’

Another said: ‘‘T find, as a rule, the
people who get behind in paying their
grocery bills are working people who
gpend everything they earn, and if sick-
ness overtakes them, or they get out of
work, they have nothing on which to
live. They have no idea of economy,

they will have the most expensive goods
and never think of saving anything for
a rainy day.

““To give you an example, I sell rice
at 5, 7, 8 and 10e a lb. The 5 cent rice
is just as good food as any, but I sell
very little of it, for nearly all want the
10e riee. It is, of eourse, in my inter-
ests to sell the high priced rice, but I
merely show you that people are not buy-
ing aecording to their means.”’

To Divert Attention.

‘‘Baecon is very high,’”’ said a third,
“‘but let me tell you that six years ago
I paid 19¢ for the best bacon, which is
very little less than what we pay now.

““I believe that all this talk in the
newspapers about the high eost of living
is aimed at the small retailers in trying
to lead people to think that they are
paying too much for their goods and that
they ean save money by buying from the
large stores. Goods were never handled
at a smaller profit than they are now.

‘“People who ecannot afford it are buy-
ing too many luxuries,”” declared one
grocer. ‘‘They do not get down and
live on plain, pure, wholesome food.
They seem to forget how far they have
to make their money reach. They buy
what they see and what they think they
would like.

““Of eourse, we like to sell goods we
have in stoek, but I would rather not
keep them at all, beecause they are too
expensive for a great many people.’’

“I find that the working people in
this eountry,”’ said an English groecer,
‘“are not economieal in their eooking.
They are far more wasteful and buy
more luxuries than people in the same
standing do in the old eountry.

““The working people. with the pro-
fessional dead beats, are the people, as
a rule, who get behind with their ae-
counts, but it is not beeause the neeces-
saries of life are dear. They are making
more money than they used to do, and
imagine they are no longer poor and,
therefore, must have the best of every-
thing that is going. Tt will not do for
them to admit that they eannot afford to
buy luxuries.

““You will be surprised to see how
much green vegetables are sold in the
winter now, and you know they eannot
he bought here and sold at a low price.
Strawherries are bought at 75e¢ a box,
and all want the hest creamery butter.”

Money for Trifling Things.

““One of the main reasons why so
many people find it hard to pay their
accounts is the faet that they are spend-
ing so mueh of their money for trifling
things. Look at those 5e¢ shows all over
the eountry. Tt is only 5e, hut they take
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in more than any ordinary store, a.
those who attend have that mueh less (.
pay for things they need. Hundreds ot
little catehy things are bought when all
their money is needed to support thei
families.

‘‘There is certainly no combination iy
the groecery business that affeets th
prices of groceries. Groceries are no
unreasonably high eompared with wagc:
and salaries, and the people have ce:
tainly no reason to kick about the cost
of the groceries they buy. They cau
live within their incomes if they want .

‘“Why should the papers kick up ul
this fuss about the high cost of livins-
and put the blame on those who handl
the different foods for the people, s
if food were the only thing for which
people were paying out their money !
Why do they not say something abou
the high rents, high doetors’ fees, hii,
lawyers’ fees, high cost of ladies’ hai-
ete. These are all infinitely higher fron
a standpoint of profit and real valu
than anything the people eat, even iu
cluding bacon at 25¢ and turkey at 30«
a pound.

““Why should the grocer and butche
always be singled out as the men wi
are the cause of the high cost of livine
and yet there is not a class of peopl
with equal intelligence, who do as muel
work and give as good value for as littl
profit as these men do? Retailers hav:
been standing behind their counters as
targets for everybody to shoot at, and
it is up to us to demand equal rights
with others and stand on a level wiil
the best of them.”

The question of profits was discussed
by another grocer. He said, ‘‘What i-
the sense in suspecting the retailers
charging too much for their goods whi
many of them are not making as mue
as an ordinary laborer, and ean scaree!
make a living. You would never think
that people were hard up for mon
when you wateh the theatres, nicl:
shows, skating rinks, ete. A dollar .
seat is a trifle compared with two cents
advance on a pound of bacon.”’

The above interviews shed considerabl.
light on the ‘“high eost of living’’ eom
plaints and demonstrate that the retai
trade should not earry the entire blame
The idea that people have nowadays that
no matter how low their wages o
salaries may be, they should indulge i
luxuries, has done mueh to inerease th:
cost of living. The staple articles «
food have not advaneed over prices pre
vailing during recent years to any ex
tent with one or two execeptions—meal
produets being the chief of these. I
many cases prices are lower, but gener
ally speaking the average eost of stand
ard groceries in season is the same as
it has been during the last few years,
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g lished article of undisputed merit which housekeepers repeatedly buy
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“Give me a good repeater like Royal Baking Powder; an estab-

and are always satisfied with.”

as mue
ras littl

s+ NE\’V baking powders and new foods, like

1al rights
evel wii

new fads, come and go but Royal goes
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; “'r ‘I.AI“\ t

i i on forever. Grocers are always sure of a
lv:l"'“lll:{:. !

steady sale of Royal Baking Powder, which
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two cents never fails to please their customers, and n
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v | the end yields to them a larger profit than
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i cheaper and inferior brands.
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Classified Advertising

Yearly Contract Rates.

100 words each insertion, | year...... $30 00
= o " 6 months... 17 00
3 months... 10 00

50 e P 1 year...... 17 00
5 o 5 6 months... 10 00
25 . - 1 year...... 10 00

ADDING MACHINE.

A DDING TYPEW RITERS write, add or subtract in
- one operation. Elliott-Fisher, Ltd., Room 314
Stair Building, Toronto.

AGENT WANTED.

A(}t.NTS WANTED IN CANADA by Manchester
Manufacturer of Bottled Jams. An attractive line

that should sell well. Address—Duerr & Sons,
Old Trafford. Marchester. ()

BUSINESS CHANCES.

MOR SALE—Grocery business, large corner store in-
l‘ growing locality ; we'l established, splendid con-
nection, big order trede; annual turnover $20,
000. Must be so0ld immediately. Good ressons for
selling. Address Box 334, CANADIAN GROCER,
Toronto. (f)

ROCERY, CROCKERY and CONFECTIONERY
business for sale. Good thriving village in West-
ern. Ontario. Excellent farming country. Stock

and fixtures $2,000. Turnover $8,000, at 85 cents

on the dollar. Good ressons for selling. Box 336,

CANADIAN GROCER, Toronto. (13)

COUNTER CHECEK BOOKS.

C()PELAND-( HATTERSON SYSTEMS — Short,

simple Adapted to all classes of business.
Copeland-Chatterson-Crain, Ltd., Toronto and
Ouawa. (1)

UR NEW MODEL isthe handiest for the grocer,

( operated instantly, never gets out of order. Send

for complete sample end best prices. The Ontario
Office Specialties Co., Toronto.

FOR SALE.

JOR SALE-City and Town rights for preserving
eggs. Nocold storage needed. Box 339, CANA

DIAN GROCER, Teronto. (14p)
JOR SALE — Automatic Computing Scale. S. H.
l Fagan, Windsor, Ont. (13p)
MISCELLANEOUS.
I LAST- A really practical pencil sharpener. The
I **Spiro’’ sharpener built on a new principle,

positively does not break the lead. Ten blades.
Sherpener lasts lifetime. Every pencil user needs
one. Pencil sharp in a second. Ask your stationer
or write us direct, A. R. MacDougall Co., Canadian
Agents, Toronto.

NY neen who has ever lost money in the mails has
had occasion to learn by painful experience that
the only proper way to remit money is by Demin-

ion Express Money Orders and Foreign Drafts. If
lost or delaved in the mails. a prompt refund isarrang-
ed or new Order issued without further charge.

OQUNTER CHECK BOOKS—Especially made for
the grocery trade. Not made by a trust. Send us
samples of what you are using, we’ll sead you

prices that will interest you. Our Holder, with patent
carbon attachment has no equal on the market. Sup-
plies for Binders and Monthly Account Systems.
Business Systems Limited, Maoulacturing Stationers,
Toronto.

(‘l‘l DOWN THE COST of your fire Insurance.
» Our illustrated catalog “O” on fire-proof win
dows, doors, etc.,contains full information as to
how you can save money on your insurance. You will
fiad it interesting. Write for it to-day. A. B. Ormsby
Co., Ltd., Toronto. (f)

OUBLE your tloor space. An Otls-Fensom hand-
power clevator will double your floor space, en-
able youto use that upper floor ecither as stock

room or as extra sclling space, at the same time in-
creasing space on your ground floor. Costs only $70.
Write for catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto, ()

THE CANADIAN GROCER

MISCELLANEOUS.

DOES YOUR FIRE INSURANCE POLICY pro-
tect you? There are points in connection with
fire insurance policies that need expert handling to
secure proper protection, We are Fire Insurance
Exoperts. ¢ can safeguard your interests, and pro
cure the lowest rates. Mitchell & Ryerson, Con-
federation Life Bldg., Toronto.

ELIMINATE FIRE RISK, save insurance, reduce
maintenance costs and save money on your actual
building work by using the Kahn System of Fire-
proo! Constructlon. Used in many of the largest
business premises on this continent. Write for cata-
logue. Trussed Concrete Steel Company of Canada,
Limited, Walker Rd., Walkerville, Ont.

RRORS AVOIDED, LABOR SAVED—Using the
**Shou-perior” Autographic Register. Three
copies issued at one writing. 1st, Invoice ; 2nd,

Delivery Ticket; 3rd, Charge Sheet perforated for fil-
Ing. No handling of carbons. High grade printing
and neat invoices, Make full enquiry. Autographic
Register Co., 191-193-195 Dorchester St E., Mon:rnL
tf)

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada. ()

l:REE TEST—Prove our claim that * Klear Copy”’

Carbon gives the best, clearest,unsmudged copies

of alltyped matter at our expense. Send for sam-

ple package “ K,"” free. Peerless Carbon and Ribbon

MIg. Co.of Canads, Ltd., 180 Richmond St, West,
Toronto. (tn

+ASHION DECREES—Holland Linen correspon-
dence stationery correct in style. Its beautiful
writing surface most attractive. Envelopes to
match. Fashionablesizes and colors. Visiting cards.
Invitation and At-Home Cabinets and Writing Tablets.
Askyour stationer. W.J, Gage & Co., Ltd., Toronto.

ET THE BUSINESS—INCREASE YOUR SALES.

J Use Multigraph Typewritten Letters. The

Multigraph does absolutely every form of print-
ing. Saves you 257 to 757 ol your printing bill

Multigraph your Office Forms; Letter-heads ; Circular

Letters. Write us. American Multigraph Sales Co.,
Ltd., 129 Bay St., Toronto. (1)

lNSURE HEALTH by installing Pullman system of
natural ventilation. Simple, inexpensive. All
foul airin room expelled through special outlets.
Use in store, office and home. Send for free book-
let, Wm. Stewart & Co., Ssturday Night Building,
Toronto ; Board of Trade Building, Montreal. (1)

UST NOW we are holding a special sale of second-
hand typewriters. All makes are represented—
Underwood, Remingtons, Olivers, Empires, Smith

Premiers, etc. They have been carefully rebullt and
are in good workable, wearable condition. The Mon-
arch Typewriter Company, Limited, 88 King St, W.,
Toronto, Ont. (1)

system of reinforced concrete work—as success-

ly used in any of Canade’s largest buildings—

gives better results at lower cost. *" A strong state-

ment” you will say. Write us and let us prove our

claims. That’s fair. Leach Concrete Co., Limited,
100 King St. West, Toronto.

MODERN FIREPROOF CONSTRUCTION. Our
ul

l ELIABLE AGENTS WANTED 1o sell London
manufactured “Home Made Brand” Pickles,
Sauces, etc. Quality good, prices low and com-
mand ready sale. Old established firm. Apply
“Onions,” ¢/o CANADIAN GROCER, 88 Fleet St
E.C., London, Fngland. (14)

SCOTCH PLAID STATIONERY is the latest cre-
ation for business and society correspondence.
Paper and envelopes present a finished liren
surface, most agrecable to the pen touch. Leading
stationers have it. Write for samples. The Copp,
Clark Co., Lid., Toronto. (tf)

AVE 50% OF THE COST OF HANDLING
merchandise by install'ng a Beath System of
Overhead Carriers. Saves valuable floor space

because the trackage is on the ceiling. Systems for
all kinds of businesses, large or small. Write us for
illustrated catalog. W. D. Beath & Son, 193 Ter.
auley Street, Torontc, ()

i, 2~ G0

MISOELLANEOUS.

SAIPLEI FREE—Write us to-day for free samples
of our new two-color Counter Cheok Books—

white and yellow leaves. We make Check Books
endfold and sidefold, single and triplicate pads.
Lowest prices. Dominion Register Company, Lid,.
100 Spadina Ave., Toronto.

HE * Kalamazoo” Loose Lea! Binder is the only
binder that will hold just as many sheets as you
actually require and no more. The back is flex-

Ible, writing surface flat, alignment perfest. No ex
posed metal parts or complicated mechanism. W rite
for booklet. Warwick Bros. & Rutter, Ltd., Kin¢ snd
Spadina, Toronto. (t1)

THE METAL REQUIRED in s Modern Conerete
Building. Our special facilities enable us to
produce at minimum cost Concrete Reinforce
ments, Fenestra Steel Sash, Automatic Fire Shutters
and Steelcrete Metal Lath. Complete stock, quick
delivery, Before deciding write us for catalogue and
prices. Expanded Metal and Fireproofing Co., Ltd.,
Fraser Ave., Toronto. (th

HE MONEY you are now losingthrough not hay
ing & National Cash Re’iucr would pay Its cost
in ashort time. Write us for proof. The National

Cash Register Co., 285 Yonge St., Toronto.

ANTED—A splendid opportunity for dealers to
handle the best binatl Bu licating, Ad
dresring and Office Printing Machine on the

market. Exclusiveterritory. Send name and address,

Iiving occupation and references, to the Canadlan
riterpress Company, Limited, 33 John St,, Hami!
ton, Ont, (th)

WAREHOUSE AND FACTORY HEATING SYS
TEMS Taylor-Forbes Company, Limited
Supplied by the trade throughout Canada. (1f)

WH EN buying bookcases insist on havingthe best

on the market, “Macey Sectional Bookcases.”
Carried in stock by all up-to-date furniture deal

ers. lllustrated booklet sent free on request. Canada
Furniture Manufacturers, Ltd. General offices, Wood
stock, Ont, (1)

OU need the best possible protection from fire! it
your valuables are in one of our safes, you can
rest at ease ; no fire istoo hot for our safes and

vaults to withstand. We manufacture vaults and safes
to meet every possible requirement. Write for cats
logue “S.” The Goldie & McCulloch Co., Ltd., Galr,
Ontario. ()

YOU can display your goods to better advantage
through the use of up-to-date fixtures. We are

specialists in the planning of stores and offices.
Our c-ulo:ue conta’ns illustrations of many new
features and several handsomely equipped stores and
offices. Shall we send you our catalogueJ? Jones
Bros. & Co., Ltd., 30-32 Adelaide St. W., Tor(onlo

)

buys the best duplicating machineon the mar
$75 ket. ACME will print anything a job printer

cando. Complete outfit: Acme Duplicating
Machine, one tubular stand fitted with type cases, com
partments plainly lettered and arranged like universal
keyboara of the standard make of typewriters, onc
drawer for accessories and forms, 20 ib. font of type
writer type, one chase, one Acme ribbon any color
with typewriter ribbon to match, one pair tweezers,
two quoins, one key,one oil can and one set of reglets
Sold with a guarantee. Acme Duplicator Co., Balil
more, Md., U.S.A.

ROBABLY the most talked about machine in Can
ada is the Hainer Book-keeping Machine. |1
bines In one hine the cash and credit
register, time recorder and account register. Repre
sentatives wanted everywhere. Write for ourpropos!
tion. Book-keeping Machines, Limited, 424 Spadins
Avenue, Toronto, (tn

SITUATIONS WANTED.

YOUNG MAN, ofsmart appearance, aggressive and
business-like, 7 years’ experience in the retail
grocery busimess, seeks situation as traveler
city or sountry. Small salary and commission. Ex
cellentlé recommended. Box 338, CANADIAN
GROCER, Toronto; (12)

TECHNICAL BOOKS.

ALES PLANS—This book Is & collection of 333
successful plans that have been used by retail
merchants to get more business. These include

Special Sales, Getting Heliday Business, Co-operative
Advertising, Money-Making [Idess, Contests, etc
Price sz.go. postpaid. acLean Publishing Co.,
Technical Book Dept., 10 Front Street E., Toronto.
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Dismond—

b, tlnl.llm-. a.n'u . 200
ib. tlnl.l . 1%
ip. tins, 4 " vesssssaseese 076

IMPERIAL BAKING POWDER
Per doz

¢ uses.
4 lozen $0 85
3 dozen...
1 dozen
Jdozen...
‘-lulcn...

MAGIO BAKINGU POWDER
Cases. Bizes. Perdoz

6 dozen D e ¥0 50
gt . 075
- 100
= 130
ke 180
. % 18
s 2%
ok 230
g * 500
K- s 95
- —«)Z'

“ « | Percase
1 12
g » 18 ’ $6 00

ROYAL BAKING POWDER
Bises. Per Ds,
no'u—m-. e 8096

0 4 ©F B bt b
s2BERERE

barrels ore per cent. dis-
count will be allowed.
CANADIAN CANNERS, LIMITED
Aylmer Jnm. Peach

Perdoz Pear....... s seve

—

Ittt 1D 8O

BS555 mmssas Sosas S

currant..... 1 80 Graj
Raspberry and
gooseberry. . 1 80 tch
Damson plum, Orange J elly
stoneless.... 1 70 Green Fig......

00 00 4t 1D et et

Greengage plum, Lamon e

- g " 3
Gooseberry...... 1 80 Binm

BekTavorth 14 W ' 30
s & 7's per ] ]
Btrawberry. . s p.0 p%
Black currant .0
Raspberry. . .0
Other varieti . 009
Freight allowed up to 35¢ pe

bs.
WHITE SWAX SPIONS AND on.uu LTD.
White Swan Baking Powder—
-Ib. Inouo.pordoa...... 100

Oook’s lrlond Baking Powder
Cartoons— Per No.13,4-0z.,6 dz
No l 1ib., 4doz 2 40 No.13, 4-0z.,3dz.
No L11b,3doz 3 50 In Tin Boxes—
No. 2, b-oz. ,6doz 0 80 No.18,1-1b.,2dz.
No 2 5-0z.,3doz 0 8 No.14,8-0z.,3 dz
ﬂcz 4dz 045 No.15,4-0z.,4dz.
"10 13-0z. ,4dz 2 10 No. 16, 3}-1bs.. ..
No.10,18-0z.,3d5 3 20 No. 17,5-1bs. ... 1

WHITE SWAN SPICES
AND CEREALS, LTD.

White Swan Breskfast
Food Sa;u in case, per

'l'h ing's Food, Mox
uubwmu .80,
'wan Bnrlo’

B

é

White Swan Whest
WEite Bwan
wm.....H:HE‘E el

Keen's

@il
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QUOTATIONS FOR PROPRIETARY ARTICLES

Ohooo Iates and Cocoas

THE OOWAN 00., Llll‘l‘lD

OYRIYIRUY ) .lf”ﬂﬂl, llb
‘__- 0 I_:/ P

1, per Rt
Bnhpl;hi No.
e ooes 018
l.andoal’url. Dicisssonssocescses 088
upoohl qnu::l'onl or Ooooa in bbls.

kegs, eto.
nsweetened Chocolate— Per Ib.
lain Rook, $'s & 4's, ulu.lt-lb bxs u 36
Portmion ohoonh , 200 size, 3 dozen i
l'artoonon Uhaoolnu ‘160 ‘size, i md 4
dozen boxes, per 9%
Bweet Ohocolate—
Queen's Dessert, {'s
porlll)h-..". .340'
ueen &
rl‘i-ln % ]
030
0%
0H
. 0%
038

Toings for cake—

Ohooolate, 'Mh. pink, lemon, orange,

almond, ma xld- cocoanut cream, in
1b. pkgs., #-dos. in box, per dnunP 0]:0
ections— 'er 1b.
Milk chooolate wafers, 6-1b. boxes.. 0 36
Maple buds, 5-1b. boxes 038
Chocolate wafers, No. 1, B-lb bon- 030
Ohooolate waters, No. 2, 035
Nonpareil wafers, No. 1, " 030
1 wafers, No. §, i 035
Ohooolate 55%“" boxu....&... 111332

Milk chocolate, undles, per box..

Milk ! Boukel. per e 136

0. hon & Bon. lonuul.

5! and 1-1b. tins, 141b. 0

a et g
JOHN P. MOTT & 00.’s.

R. 8. McIndoe, uent Toronto ; Arthur M.
Loucks, Ottawa ; J 'lulor, M’ontre&l I,
E. Huxley, Wu\mpeg, Tees & Persse, Ual-
gary, Alta.; Standard Brokerage Co., Van-
couver, B. 0 G. J. Elubmok.ﬂl...lolm N.B.

Elite, 100 size
(tor ceoking)
dos ...

WALTER BAKEE & 00, LAMITED. Perlb.
Pumlnm No.1 ahooolnu § and §-lb.

uunmm-. b: i
B obeve cavtations THITITAAR

Cocoanut
umumm COCOANUT wui MOUNTREAL.

—| 10c., 40c. packages,
“hkct?i in151b. lnd 301b. CHQ Pﬂ;!}ib

). packages...... 0
! lIn packages. . -

In15 Ib, tins, 15 1b. i Ib
te moss, fine strip 0 18 N o017
Bhreadec ........ 18 .... @

0 11

G fI.E.

Condensed Milk
BORDEN'S CONDENSED MILK 0O.
Wm. H. Dunn, Agent, Montreal & Toronto.
Oases. Do

hﬂaBMdCondemed Milk.... $6 00 150
Gol

Seal Condensed Milk...... 425 110
Challenge Condensed Milk...... 400 100
Peerless Brand Evaporated Cream

five cent size (4 dozen). ... 200 050
Peerless Brand Evaporated Cream

Sy alee . i i e 350 09%
Peerless Brand Evaporated Cream

pint size (4 dozen)............. 480 120

Peerless Brand Evaporated Cream
hotel size

TRURO CONDENSED MILE 00., LIMITED.
“Jersey” hnnd evaporated cream
roase (4 doz.)....ooivvinnns
oer * bnnd per case (4 dos.)....

Coffees.
BBY, lLLxl 00. LIMITED.
8 offees.
Roasted whole or mnd Packed in damp-
and tine
Club House. . w 32 Ambrosia...... 025
Nectar . 030 Plantation..... 022
Ewmpress.

.. 028 Fanc Bourbun 020
& 018

English Breakfast, 1 1b. tins, ground 0 18
WHITE SWAN SPIOES AND OBREALS LTD
‘White Swan Blend.

7 1-1b. decorated
f tins, 3. b
N ,‘ Mo-Ja, }-1b.tine
oA 30c. 1b.
i Mo-Ja, 1-Ib.tins
MSOCHA & Java PP %o. Ib.
| i Mo-Ja, $1b.tins
BTN
0;!::- oures—1-1b. fanoy glass jars, per
Oate I' ue—I1-lb. amber glass jars,

dos.
Presontatlon. with § turablers), $10 per dos

THOMAS WOOD & 0e.
"Gm Edge” in11b. -

"Gllt e” in 2 Ib.
H‘.. ceeieee. 033

Oundl Bouvenir
1 Ib. fancy litho-
graphed oanisters 0 30

Cheese. —Imperia!
Large size jars, doz.. 8 25

Imperial holder—
Lp: e size, dw 18 00
e(g size, doz. 17 00
Bmall size, doz. 12 00
Roquefort
ﬂrge size, doz. 2 4C
Bmsll nu. doz. 14 0

Hp‘[fmr»ugl
B = @1

lhun Stabesnens - B8
verenes 388
16

ershurennesniny

=
>
Sa
32
.;."J
%
ND
EPA
Ta
£E
o 22323 33
Confeotions
THE COWAN 00., LTD.

Cream Bars, 60's, assorted ﬂuon. box l

\ldk Ohoeollt.o Huch, 36 in bo g
ocakes, 36 in bOx 5

Ohooalube Waterl l;o 1, 5-1b. boxu. lb 0

Maple Buds, 5-1b. boxes, 1b .... ...... i
Nut Milk Ohocolate, $-1b. cakes, 13-1b.
box, Ib....

These prices o.b. Toron! .
IMPERIAL PEANUT BUTTER
Swmall, cases 2 dozen. .09 duzen
Medium, cases 3 do 130
Large, cases 1 dozen w25
Tumblers, cases 2 dozen . 135
25-1b. puls ........................ S 015 b,
Coupon Books -Allison's

For sale in Oanada by The Eby Blain Co Ltd
Toronto. O.0O. Beauchemis & Fils. Montrea
$2, 3, $5, $10, 815 and $20.

All same price one size or assorted
UN-NUMBERED
Under 100 books. ...
10u books and over..
500 books to 1000 boo!
For numbering cove
extra per book 3 cent.

each 04

Infants’ Food
Robinson’s patent barley,
3-1b. tins, ¥1.25; 1-1b. tins,
$2.25; l{ulumuns patent
groats, A-1b. tins, $1.25; 1-
1b. tins, $2.25.

Flavoring Extraets
SHIRRIFF'S

1og.(all tavors),doz. 1w
plipises o
fz > =
iv ¥ o
g o he

scounts on application.

CRESCENT MFG

Per doz

2 oz. bottles (reta at 50c.). 425

4 oz. bottles (retail uL‘th ) 2 . b

8 oz. bottles (retail at $1.5 12 50

16 az. bottles (retail at 33)........ 2
Gal. bottles (retail at S20). . ..., .. 5 14 50

Mk Powder
CANADIAN MILK PRODUCTS, LTD., TORONTO
'l‘ruuulk full cream, per case (¢ doz), 1b

Jams and Jellies
BATGER'S WHOLE FRUITSTRAWBERRY JAM
Agents, Rose & Latlamme, Montreal and
‘L'oronto.
1-1b. glass jar, screw top, 4doz., perdoz. $2 20
T. UPTON & CO.
Cowmpound Fruit Jams
12-0z. glass jars, 2 doz. incase, per doz. 1 00
2-1b. tins, 2 doz. in case, per lb...... .. 0 o7}
5and71b. tin pails, 8 and 9 pails in
(o ) LRSS PR R
7 wood pails, 6 pails in crate, per lb. 07
30-1b. wood pails, perlb. ............ ... 0 063
Compound Fruit Jellies—
12-0z. gluss jars, 2 doz. in case, perdoz.. 1 00

2-1b. tins, 2 doz. in case, per 1b.. .. 07}
7 wood pails, 5 pails in crate, mrlb 007
Soups

JOB. CAMPBELL 00., OAMDEN, N.J.
Soups (condensed) ~No. 1 cans, all kinds,
doz. $1.20. Pork and Beans, with tomate
sauce or Boston style—No. 2 cans, doz. $1.40.
Tomato Ketchup— Bottles (lUc. size only)
doz. $1.40. Tabasco-Ketchup — Bottles (10u
size only) doz. $1.40 Chili Sauce—Bottles
(100 size onl.v) doz. $1.40. Mustard (prepar-
ed)— With aoon (now) dos. $1.40; %
jars, dos. §1

W. CLARK'S SPECIALTINS
8.8. Beel (Inglass
Brand), 3 sizes — §s,

1.60; 4s, $2.25; I,
.85 dozen. (uTou
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FRIENDS—NOT GROWLERS F

RISING SUN Stove Polish in Cakes never comes
back to you with growls from the housekeeper. 11
is always up to the same high standard main
tained for forty years, and it is always just right. “
That’s why we have the thousands upon thous- /
| ands of grocers pushing it everywhere. Grocers |!
don’t wish to run the risk of losing a good c1s- ||
tomer by passing out an inferior stove polish,
which is wrong more often than it is right. |! “p
RISING SUN makes friends for you and for us |!
in every household where you put it,

MORSE BROS., Props. - Canton, Mass., U.S.A. |

-

; it hi
,4mmnmnuuuuummm-uunmmuumm. 5
\ If Interested in Modern Grocery |
| = §
W A l._ K Equipment write for Our Il- i| ca
4 lustrated Catalogue.
(
muuun" Fa 4 - d
{4 ™ woi i i R
The Walker Bin & Store
o M Berlin, - - Ontarlio 9t
H.GIN NA"“NM. R. B. Wiseman & Co. ‘
123 Ba {
R s Bt Warehousemen, Forwarding Agents and
20 S s syne aa Wholesale Brokers
This favorite mill, in addition to ";c make a lgoclllty of d(l)atn?uth:g car lots, thmloc‘ljs
. . . stored at reasonable prices. Our facilities are unequalle
;u e '.i".“".“ ::nnln':‘ Warehouse litultedpin the wholesale district. Consign St
— grinding on the market, your cars to us, and we will look after everything. This is
is an ornament to any Grocery, our business, having been established for years. Ifin- o
| owing to its attractive symmetry terested, we will gladly furnish you with a list of satisfied I'ure 8880
‘ and finish. customers, ! dozen
| The ELGIN has stoel grinders, Reference—Bank of Ottawa, Winnipeg !
| can be adjusted while running, —— ;
and sells at a m——

LOW COST HAVE YOU TRIED 1

Ask any of the following Jobbers for our Catalogue: DOGand g 3

WINNIPEG—G. F. & J. Galt (and branches); The Codville Co, 0 NE PUPPY sl i

i (and branches); Foley Bros., Larson & Co. (and branches).

: VANCOUVER—-The W. H. Malkin Co. Ltd.; Wm. Braid & Co. :

{1 HAMILTON —Jas. Turner & Co.; Balfour, Smyo&(‘o MacPher- HARVILI.NIS FOR ln‘nlc“rl"c wonus
son, Glassco & Co. §

: TORONTO—Eby, Blain, Ltd. and Keeping Dogs In Splendid Ceneral Health i

i4 LONDON-Gorman, Eckert & Co.

]

i

ST. JOHN, N.B.—G. E. Barbour Ce.; Dearborn & Co. The “ MOLASSINE” Dog Foods are iﬁ','only Foods on the market which
REGINA, SASK.—Campbell Bros. & Wilson

MONTREAL—The Canadian Fairbanks Co. besides feeding, keep dogs healthy snd improve their coats.
£ MANUFACTURED BY

ES

QUOTATIONS AND SAMPLES FROM

| Woodruff & Edwards Co. ANDREW WATSON, - Sole Importer
; ELIGIN. IIJL., U.S-A. 871 PLACE YOUVILLE MONTREAL
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CURR

We are proprietors of

“AFRODITE” brand,

currant on the market.

“NARCISSUS,” fine FILIATRA currants,

“NAUSICAA,” fine

i currants

your CURRAN

H. & A. B. LAMBE,

J. W. GORHAM &

95 Broad Street

and importers and distributors of

‘| highest grade PATRAS and VOSTIZZA
currants.

We aim to give the trade the best grades
of currants obtainable from season to season.

We solicit the opportunity to quote on

CANADIAN REPRESENTATIVES :
LAMBE & MacDOUGAL, London

W.G. A. LAMBE & CO., Toronto
H. D. MARSHALL, Ottawa
ARTHUR P. TIPPET & CO., Montreal

GREEK CURRANT CO

THE LARGEST CURRANT HOUSE IN GREECE

ANTS

the best AMALIAS

FILIATRA cleaned

needs at all times.
Hamilton

CO., Halifax

- NEW YORK

—

BUGGY EGG cRaTE |

PATENT APPLIED FOR

WALTEA;( 'WOODS
WINNIPEG C%\NEQ

The most satisfactory Egg Carrier
yet invented.

YOU should have them in stock.
5,000 sold first season.

Walter Woods & Co.

Hamilton and Winnipeg

OCEAN MILLS
Montreal
Ohinese starch, 48
1-1b., perme.'l 00;
Ocean Baking Pow-
der, 48 3-0z., $1.40;
48 4-0z., $1.80; 608,

g.']sws 1b. pkg.,
10 1-1b. tins ’5
loose 35 Ibs., $1

Oce.n blane) mange,

roean corn starch, 48 1-1b. $3.60
Jam
Ib. wood pails..................

ire assorted jam, 1-1b. glass
dozen in case

Jelly Powders

IMPERIAL DESSERT JELLY

Assorted fiavors—gross 10.75.

Soap
e GENUINE. Packed 100 Bars to oase.

WHITE S8WAN SPICE
AND CEREALS, LTD.

White Swan, 15
flavors. 1 doc. in
handsome counter
carton, per doz., 90c.

List price.
" Shirrift's " (all
flavors), per doz

Discounts on applica-
tion.

Lard

M. K. FAIRBANK 00. BOAR'S HEAD
LARD OOMPOUND.

* 10b.. 0 13

o NATIONAL uoonmulgo ®
X wood or paper, per lb......
hnqbo.x"u uo:dﬁ' pubox...
“Ringed” zo8, B S.---
Aome”

‘l’urlly lic orn e, 10 sticks
00 sticks. .
Dule, large cent sticks, 100 in b

Lye (Concentrated)

Marmalade.

T. UPTON & 00.
12-0z. glass jars, 2 dozen
case, per doz. $1; 16-0z.
glass jars, 2 doz. in case,
per doz. $1.40; b and 1
Ib. tins and 7-lh, pails,

rlb. 7c.; pint sealers
24 0z.), 1 doz, in case,
per dozen $2.

SHIKRIFF BRAND
“"Imperial S8eotch"—
1-1b. d

7b. * e
""Shredded"

S,

H
41b. tins, " .. 4
H
190
0

SPRATT'S PRIOE LIST
Mized Bh-d Soodl. 1-b. pkts., 3 dozen

GILLETT'S
PERFUMED LYRE

Per case
1 case of 4 doz $3 ¥
3 cases of 4doz 3 40
5 oases or more 3 35

ST. OHARLES OON
DENBING OO

PRICES :
8t. Oharles Oream
family uze.poruu

Dm.o, hog,.] 0
Silver Cow Milk4, l

Purity uuk....4 %
Good Luck.... 4.00

Mustard

OOLMAN'S OR KEEN'S

DBF -1b. tins .. perdoz. § 1 4
Ib tins i 3 52
1z b. tins . " 5 02
Dulhum 4 Ib i - perjar 0 L
o y 0
F.D. }-Ib. l.lnl - perdos. 086
" {1b. tins... . - 146

IMPERIAL PREPARED MUSTARD
Small, cases 4 dozen............,. 0
Medium, cases 2 dozen.
Large, cases 1 dozen..............

Olive Oil
LAPORTE, MARTIN & OIE., LTD.
Minerva Brand—
Ilncrn qta. ﬂl
e,

Sauces
PATERSON'S WORCESTER SAUCE

‘)pmt bottles, 3 and 6 dozen cases, doz 0 90
int bottles, 3 dozen cases, doz. 17

oda
OOW BRAND
Oase of 1-1b. contain-
ing 80 .packages, per

Oase of j-Ib. con-
tainin g pkgs. per

Oase of 1-1b and -1b.
=R
an , per
— ua'a pkgs, pe

Ouo of bo. pkgs. containing 96 pkgs. per

x, $3.00

MAGIC BRAND Per case
No.1, cases 60 1-1b. packages........... $2 60
No.3, " 120 §lb. '.“ e e D
No.3, “ 3‘8: 1b. { 260
No. 5 Magic soda nu.nu 10() 100z pk“
T e L S R i S 265
ORBBE, 5 ke s iiay s iosisimnn ioss st haies 255
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Y TRADE MARK BRAND
v
o e
“w \)‘,)' ‘)1’ “
V’/}} i S [W

W
"))\\ l;lb, f]
I

- .{'E’.-.‘.-:

REGISTERED

WOOD'S =

HOLLANDER
. EOrTRY

Fragrant, Pungent,

Deliclous !

The Cholcest of the
Cholce.

Imported and Roasted by

THOMAS WOOD

CO., LIMITED

No. 428 8t. Paul 8t. Montreal
Soap and Washing Powders 8tove Polish P gros I Aa tomtls ... & -4 Green Label, rotail ag oo .. ....... 0%
- — e % 4 Brown " ' 4 retail at 50c.............. 035
A. P. TIPPET & CO., AGENTS B““MR, S& No ;m:-. & *3{)'0‘[:'_ p ﬁ Beown mh",‘ l_:lnll 0 g 2 OnnLLai)el retail at 60c. 042
Maypole soap, colors, per gross £10 20 No. 5 Sun "mc 1 gross lg’:&"‘ 5 40 Gresn Label, and §'s 080 Gold Label, retail at 80c.............. 055
M..,r,le soap, black, per gross 15 30 No. 10 Sun Paste, 4 gross boxes........ 900 Red Label §~-... oee
O .
R : LAPORTE, MABTIN & OIE, LTD.
Straw hat polish, per gross Japan Toas—
Victoria, h-c, 90 lbs gee w 8
Prinoess lonn\ hi-c, 80 sssvens

Ga size, gross, $2.40
Po.

Syrup.

yCH ARy,
S b}

PURE

Or Quick Naptha Soap(100

bars to case) in 5-oase lots
vered)—$3.85 each.

Richards Pure Soap

deli
é:: Ltd.. Woodstock, Ont.

Starch

EDWARDSBURG STARCH Co., LIMITED

Laundry Starches Per b
No. 1 white or biue, 4-1b. carton... $0 07

No. 1 white or blue, 2-1b. carton 007

Canads laundry  ........... 006

Silver gloss, 6—{{ draw-lid boxes 008

Silver gloss, 6-1b. tin canisters 008

Edward’s silver gloss, 1-1b. pkg 0 074
Kegs silver gloss, large crystal 007

Benson's satin, 1-1b. cartons 007

No. 1 white, bbls. and kegs. ... 0 06

Canada white gloss, 1-1b. pkgs 0 06,

Benson's enamel, per box 150t03 00

Culinary Starch
Benson & Co's. Prepared Corn 0 074
C.snwdn Pure Corn . 006
Rice Starch

Edwardsburg No. 1 white, 1-1b. car. 0 10
Edwardsburg No. 1 white or blue 0

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec
lLaundry Starches
Canads laundry, boxes of 40 Ib 006
Acme Gloss Starch

1-1b. cartons, boxes of 401b..... 0 08)
Finest Quality White Laundry

31b. canisters, cases of 481b.... 097

Barrels, 200 I1b 0

Kegs, 100 1b LIRS TR

Lily White Gloss
1-b. fancy cartons, cases 30 1b. 0 07}
6-lb. toy trunks, 8 in case. 08

6-1b. toy drums, with drumsticks Y
in case. S .08
Kegs, ex uyuuh 1001h. . ... 007
Brantfor: Gloss
11b. fancy boxes, cases 351b.... 0 07}

Canadisn Electric Starch—
Boxes of 4 fancy pkgs., per case 3 88

== W5 JAMES DOME BLACK LEAD
2a size, gross, ¥2.50
lish

AND SHOE
POLISBES
Mon-Ami, 89 gross;

hme (,om !nnu.wn

PACEARD'S BOOT 0
.0
0
Black 0," 89 gross, e g
0
r gross;

Ccmblruuon, 810; :
Fruuh (xl cerine, o

scial,

m Pu Iu Jream

¥20 per gross.

EDWARDSBUR® TAROH 00., L®D.
“Uro erfection

BluoLabal '8..cooivsiivenens

Iuﬂnu‘hu—.hpmtqh—
, cases 60 Ibe . .
cases 801be........ ......

MONTREAL

Pure Gold Jelly Powder........... e
Pu'{.e Gold Salad Dressing Powder erg(x)l:

sasssaeal

1 !nua:az 1

= wholesale
Wood's Erimross porb.. . 0 & 3'3'
= oos pe
cesveses 080 0
Pack m All grades
black, green or nl‘x‘ﬂ: i —
GILLETTS CREAM TAKTAK
Per do
tlb paper pkgs., 4 doz. in case. .. .. ... ;l :’l)
1b. paper pkgs., 4 doz. in case. . . ... .. 180
4 doz. }-1b. pa; k o
per
$30 {1b. baperpkes. } smsorted. ... 37 2

Perd
#1b. e.m'lth screw covers, 4 doz. ine e
39

5-1b. 8q. caniste: :
1000 X 8q. canisters, l doz. incase..... 030

Tobacco.
IMPERIAL TOBACCO COMPANY OF CANADA,
LIMITED—-EMPIRE BRANCH.

Chewing—Black Watch,6s.... ........... 44
Watch, 13s......... .. 46

Bobs, 6s and 13s. .. . 46

x y'ﬁ”iﬁ"'&'ii .. 44
urrency, an . 46
635s. . 46

0ld Fox, 1% “
Pay Roll Bar 56

'ay Roll, 7s. .. 56
‘};lvwsuﬂom,& ....... i Ly 90
mol —8hamrock, . 45
nqﬂ.oubmm Wsioacnsnissnoveasessyes 45
Empire, 6s and 12s. .

U e 50

Starlight,
Cut Smokin(—dmt. ‘West Pouches,

Veterinary Remedies
W. F. YOUNG

Absorbine, per dozen......... sessse $18 00
Absorbine Jr., per dozen............ 90
Yoast

‘saat, 3 doz. 6 cent pkgs. .. ... $115
il e T Vi B case. Y1 10

h,wuwmhum»muun.wmommgwmm




90 cents

rair } perdoz

THOMAY
wooD & Oo.
LTD

fogtreal snd
Boston

lesale rets
0 0%
8 0

30 0
@ades—elther

KTAK
Per doz
). $) P
). 180
Per case
ted. .... 87 20

Perdoz

doz. in
£2 00

Jdoz. in

l’nrlr

pe..... 030
e 027%
coes 0 2%

.. 095y
02

OF CANADA,
ANCH.

Forl'had FillodGood-

i r—mmmmmu
Anlnhlhu.&mhlh.

Sanitary Enamel Lined Cans

For Color Fruits and Goods of Strong Acidity

Strawberrigs, Red Raspberries, Black Raspbervies, Black-
mu.mmmmu

“The Cu Wlﬂlmt The Cap Hol-"
| llm ul-. The  Topy

Your Guarantee
for profit lies in

| “COW BRAND”
| Baking Soda
”\’\ 'L,J S

Manufacturers

BAMM; SGIM

because of its popularity with the housewife !

Order from your jobber

Church & Dwight

Comprise only such seeds as
are known to be adapted for
songsters 'to improve their
health and develop their sing-
ing powers. They are properly
cleaned and correctly balanced;
always give the highest satis-
faction, and the thoroughly
satisfied customer is the most
profitable ane that a dealer
can have.
Ask your jobber for them.

Packed in boxes containing 3 dozen
I1-1b. packets,

o ¢
!
et
i

MONTREAL

Reliability

LET US COLLECT

YOUR OVERDUE ACCOUNTS

During the year we've been
in business we've collected a
heap of money for our clients.
Send us your slow collections,
and we'll make your slow-pay-
ing customers hustle to pay p

m ngn in To-day




THE CANADIAN GROCER

SALT:

PRESERVING POTATOES. -There is an
old but excellent process for preserving
pota‘oes which we might do well to adopt.
A large boiler is filled with a saturated
solution of Salt. This is made to boil, and
the potatoes, placed in an open wicker
basket, are plunged completely into this
boiling saline bath for exactly ten seconds.
The basket is then withdrawn, the potatoes
dryquicklyin a warm place,and when thor-
oughly dry are stowed. A very large quan-
tity can be treated quickly in this way.
They will keep sound, without sprouting,
through the severest winter.

VERRET, STEWART & 00.

Wholesale Salt Dealers, 12 Port 8t.

MONTREAL

Pickle Season
A Snap in Bulk Pickles

Sour Mixed Sweet Mixed
Chow Dill
Cucumbers in Brine

Sauerkraut, etc.

all size packages

GEO. E. BRISTOL & GO.

WHOLESALE GROCERS

HAMILTON ONTARIO

The average consumer is every day be-
coming more and more discriminating, and
demands that the food products offered
shall be pure, wholesome, and—above
everything—free from any contamination.

WETHEY’S
CONDENSED
MINCE MEAT

AN PR o NP

RN

P

Wrapped and packed
in sanitary’ packages

SOLVES THIS QUESTION

Quality Unexcelled.
Three dozen to a case. All jobbers.

J. H. Wethey, Ltd.

ST. CATHARINES, ONT.

Absolutely Dust-proof

4

Free Phones

for you Use them

\' ;\ And don’t

s forget our

\U i

\(

well-equipped
Mail

Order
Department

}‘1-

"
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