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I'se In Town, Honey

The coming of Winter
awakens the desire for
steaming hot pancakes,
muffins, griddle cakes, etc.,
and heralds the introduction
of Aunt Jemima's Self-Raising
Pancake Flour throughout
Canada. It's to your advan-
tage to stock and push this
famous flour mow while the big
bill-board campaign is on.
Get a trial stock and show it in
It’s a rapid seller

.,/
e

your windows.
and a repeater.
AGENTS
MacLaren Imperial Cheese Co.
Toronto, Ont.

Rose & Laflamme
Montreal, Que.
W. L. MacKenzie Co.
Winnipeg, Man.
For sale by all grocers én Canada

y —AUNTJEMIMA'S
T g
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McCORMICK'S

NEW, SNOW-WHITE, SUNSHINE BISCUIT AND CANDY FACTORY
NOW in Full Swing '

EADY to fill your Christmas Candy orders. 1,000
B varieties of candy, besides an endless variety of
"| fancy candy boxes, baskets, nove'ties, etc.

’ when you buy candy from
Don t Forget MeCormick’s you are getting an
article that is made in a factory
where “PURITY” is the motto. The largest, most modern and
sanitary. biscuit and candy factory in America. Pure white, both
inside and out; operated entirely by electricity; abundance of
light; employees’ sunshine dining rooms, rest rooms, reading
rooms, red eross department, gymnasium, smoking rooms, lawn
tennis court, baseball diamond; all employees in spotless, clean
white uniforms.

The McCormick Mfg.Co., Limited, London, Canada

Branches: Montreal, Ottawa, Hamilton, Kingston, Winnipeg, Calgary, St. John, N.B., Port Arthur

s
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The HOBART MILL

The only straight road to larger coffee profits
lies in grinding it yourself, fresh for every
customer. But there is a broad distinction be-
tween mills that accomplish this only indiffer-
ently and those that perform it effectively and
profitably. With the Hobart Mill you have the
successful experiences of thousands of other
grocers to back up your selection. Ask any
user what he thinks of the Hobart and we feel
sure he will tell you (as hundreds of others have
told us) you could find no better economizer
or profit-producer, Write to-day for full par-
ticulars and beautifully illustrated booklet
without obligation.

The Hobart Mfg. Co., 105 Church st, Toronto

RYAN BROS., 110 St. James Street,
WINNIPEG, Agents for Manitoba,
Saskatchewan and Northern Ontario
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GROWTH

1S a matter of merif—
and service

The sales of Cox’s Gelatine
never stand still. Their un-
qualified goodness and world-
wide reputation are building big
business for thousands of grocers,
but more particularly during the
winter months, when social
events call for dainty, unusual
desserts. Get them on display
prominently in your store.
Get their reputation, their
quality, their goodness, work-
ing behind your sales. Write
your nearest wholesaler to-day
for particulars and supplies.

Arthur P. Tlppet & Co.

Agents - Montreal
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- A Common
Characteristic

of men is a desire to ‘‘taste’’ a thing
before taking a ‘‘bite.”

Most"Dealers Like to

know something about goods before
they order.

A ‘“‘taste’ is all that is necessary to
convince you of the. reason for the
success and popularity of ““Bordo”
chocolates.

This is Your Chance
to Taste “BORDO”

Please send me a Free sample of ‘‘Bordo,”’
that I may learn the ‘‘Bordo'’ taste. This
puts me under no obligation whatever.

The three great requisites are wrapped
up in ‘‘Bordo,”

Quick Sales
Liberal Profits
Pleased Customers

A Big Seller for

Twenty-five Years

Packed in 10c. , Yo=lb. boxes,
lflh. boxes and 5-lb. boxes.

Tear out this page and mail to-day.

The Montreal Biscuit Co.
“Makers of Sweets That Satisfy”
MONTREAL

CAMP

COFFEE-SIR

not only makes new customers,
but keeps the old. ‘Camp’ hasa
ready an | a steady sale. Its invig-
orating properties and enticing
flavour have brought

‘Camp’ to the front.

‘Camp’will help you
capture a wide area
of lasting business.

See that your
stock is right
R. Patersom & Soms, Ltd

Coffee Specialists
Glasgow

Do You Want
More Money?

F course you do and are willing to make use of
your spare hours in a way that will net you the
biggest returns. Many others like yourself

have had the same desire to turn their spare time
into money and profitable experience. They are now
making from to $20 a week, according to the
time given.

IF YOU ARE NOT AFRAID OF WORK yon can
make $5 a week, giving 3 hours a week to taking
subscriptions to

MACLEAN'S
MAGAZINE

We supply you with all you need to take sub-
seriptions except the determination. We allow a
definite, liberal commission on both new and renewal
subseriptions.

THE coming months are the most pleasant in the
year for the work. If you write at once we ecan
appoint you as our local representative.

MACLEAN PUBLISHING CO., Ltd.
143-153 University Avenue, TORONTO
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Sales
a’plenty

E.D.S. qualitv. E.D.S.
purity, E. D. S. natural
flavor has a direct bearing
and influence on your cus-
tomers. Once they taste
E.D.S. quality, sales
a’plenty are assured, and
you build around yourself
customers who come with
regularity and go away
delighted; customers who
will influence their neigh-
bors by unconscious recom-
mendation; customers
whose pleasure and satisfac-
tion in E. D.S. purity
means sales a’plenty for you.
Better get E. D. S. Line on
display and make the most
of the preserve season.

Write us to-day.
E.D.SMITH &SON

Limited
WINONA, ONT.

AGENTS
Newton A. Hill Toronto
W. H. Dunn o Montreal
Mason & Hickey : Winnipeg
R. B. Colwell /N Halifax, N.8
A.P. Armstrong A Sydney, N.8S.

The Social Season brings your best
opportunity to vigorously push the

BORDEN
LINES

Dainty cakes, pies and desserts are
made all the more delicious with the aid
of Borden Products. The housewife
who has never used Reindeer Cocoa for
icing cakes or filling pies, will find in it
a new delight, economy and conveni-
ence. As a substitute for whipping
cream, St. Charles Evaporated Milk
quite equals the dairy product. Be-
cause it contains such a large percentage
of butter fat, St. Charles permits of
satisfactory whipping. Just the thing
to top off a dainty dessert or shortcake
—s0 delicious and economieal.

Reindeer Brand Condensed Coffee is
suitable for sandwiches, and properly
prepared, are delicious.

If you have never featured the Borden
Lines for cakes, pies and desserts, get
out an attractive window display NOW
— just at the commencement of the
social season. Make sure your whole
clientele is thoroughly acquainted with
the Borden advantages.

Borden Milk Co., Limited
‘““Leaders of Quality"’
MONTREAL
Branch Office : No. 2 Arcade Building

Vancouver, B.C.
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JAPAN TEAS

FURUYA and NISHIMURA

Have No Hesitation l |

in recommending to your best customer SMlTH
‘Bluenose’ Butter AND
PROCTOR

It always opems up in excellent shape, and
its quality and flavor are remarkably fine.
Taste ‘Bluencse’ yourself! Then you'll

feel more enthusiastic about recommend- SOLE PACKERS
e Halifax, - N.S.

SOLE PACKERS
SMITH & PROCTOR, - HALIFAX, N.S.
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FGELATINE
LEADER

Do you want a “banner” gelatine business?

If you’ll make a steady effort to secure the sales we send your way by persistént
advertising, you’ll be surprised to find how easy it is to increase your sales of KNOX
GELATINE. Keep KNOX GELATINE on display at all times, tell your Jclerks' to
talk about KNOX GELATINE. Do these things, because Quality, Purity, Big
Moneysworth and Advertising combine to make KNOX GELATINE an easy seller,
and, because you make a good profit out of the retail price of 15 cents per package.

CHAS. B. KNOX & CO.

Johnstown, N Y.
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) GOODFLOUR
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Grates Polished with

GIPSY

Stove Gloss

“wear a black look”

7 Y ersus
5 Indifferent kinds

Choose the best, invest in the best, sell no other
kind but the best, and you are sure that your flour
sales will improve every day to eventunally control
the trade in your district, because no diseriminative
buyer will bother with the inferjor, no matter how
much cheaper he can obtain it, even at his very door.

Not so the Grocer who sells it.

Anchor Brand Flour is not an experiment, nor the
results of a day—nearly 20 years’ experience in
Manitoba Hard Wheat produets were necessary to
attain the high standard that to-day is admittedly
the supreme ‘‘par excellence.”’ Try it.

Leitch Brothers’ Flour Mills

LIMITED :
Oak Lake ; Manitoba

Richads

Quick NAPTHA L
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WOMANS SOAP AL PACH o OWER PAS

In moking Bread with thi i N
'ﬂa :aln:dm.'m.b , and

¢ SWEETER, LIGHTER and WWITER
The Slg' n of a _PREPARED ON CORREET CHEMICAL PRINCIPLES,
Never &p & wot spoen in the POWDER. Kooy it always im & dry place.
@

GOOd Buy In S oaps The Severest Test of.a
Here's a soap with a reputation Baking Powder
behmd lt.—it iS Weu advertised—— is iIn the making of bread. To produce a sweeter
has a ]arge sale—offers a 261/2 lulgthter;.v:.hlter bread, housewives have used for over
per cent, profit—is backed by S

good service to you. . Better let | COOK’S FRIEND

your wholesaler supply you with . :
a few cagdes this very week. Bakmg Powder

Order from your Whéleuler.

'~ HARGREAVES (CANADA,) LIMITED,
33, Front Street, E. TORONTO.

Western Agents: For Manitoba, Saskatchewan & Alberta:

Nicholson & Bain, wlnnlret. Regina, S8askatoon, Calgary

and Edmonton, For British Columbia & Yukon: Creeden
& Avery, 117, Arcade B! & Vancouver, B.C.
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and there's a reason, too. When making bread with

Th Ro h d P q C Cl;)ok's f‘li.lend, :1; fermn;n;loln 1tnktel ;;ldace. Oaﬂud
s formed. er
e lc ar 8 ur e "oap 00 ;o‘nln: ::nltofx:er:cn pu:v:de.rcct’h:t glves them better

Limited results and bigger sales are assured. Write us

to-day.
Woodstock -  Ontario

: W. D. McLaren, Limited, Montreal
- AR R e
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For Over
Thirty Years

The Leader

Shirriff’s True Vanilla stands su-
preme among vanilla extraets. No
other equals it in sales in Canada.
And no other equals it in quality, a
fact which every progressive grocer
knows.

Shirriff’s True Vanilla owes its

superior bouquet,
strength and flavor to

the special Shirriff -

process which the
choicest real Mexican
Vanilla beans under-
go. No one has suc-
cessfully imitated
this process, because
the process in its en-
tirety is known only
to the proprietors. It
is not for sale. The
makers of

Shirriffs

True Vanilla

place a guarantee on every bottle as
a token of their faith in their product.
It also serves as a good talking point
in selling. But most diseriminating
housewives know about Shirriff’s
True Vanilla, and are glad te buy it.
If you are not selling this famous ex-
tract, place an order right soon. No
enterprising grocer should be with-
i)ut a stock of this splendid selling
ine.

Imperial Extract Co.

Steiner and Matilda Streets
Toronto

is King in the
woodenware
world

w

Cane washboards, Diamond King,
Western King, Globe, Beaver, etc.,
as well as other Cane lines of wood-
enware, are in the quality King-
dom. They are made of carefully
selected materials, and the work-
manship is of the very highest
order. The customer always gets
full satisfaction—and you realize
a good pr()ﬁt.

Always keep a goed supply of
Cane’s on hand. The quality keeps
them selling.

Order from your Jobber.

The Wm. Cane & Sons Co.

Limited
Newmarket, Ont.
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Not for Your Profit Alone—

OT for your gain entirely—but your customers also. Her gain, her
pleasure, her entire satisfaction are paramount in the preparation of

SIMCOE BAKED BEANS

This policy is revealed in the thoroughness with which this delicious food is
cooked, the consummate care in blending the sauces, the absolute cleanliness in
canning, the greater economy of the ﬁmshed product. Your customer’s satis-
faction must come first.

But by so doing, do we not build easy sales—larger sales—continuous sales
for you? Let us send you a few cases for trial order. Write to-day.

Dominion

Canners
Limited

Hamilton
Ont.

" THE EVIDENCE - QUALITY
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VoS Jobacco ]“

1O

Tuckett, Limited, Hamilton, Ontario

Six years packed
into one little
Package of “Our Seal”

Six years with their days, weeks and
months of trying experiments with various
leaves—six years with their search for grades
of tobaceco that would blend together in one
harmonious, fragrant, soothing smoke. And
here they are in ‘‘Our Seal’’—a delightful,
satisfying blend that pleases the most dis-
criminating tobacco user — a blend of real
tobaceo goodness,

Your department should give it promin-
ence. Get ‘‘Our Seal’’ from your wholesaler.

Continental
Quality

has never been questioned.
If you have satisfied yourself that

Continental
Grocery Bags

have no superior in any feature, consider
the Ynces which are no higher than are

usually asked for bags of inferior quality
and make.

Samples on request.

The Continental Bag &
Paper Co., Limited

Manufacturers 'OTTAWA
Brasches : Montreal and Toronto
Agencies throughout Canada

Only Six Weeks
to get rid of

All adulterated maple syrup and maple sugar. If you

haven't read the law, don’t fall to do so. It has been

::»pmduved in our advertisements in this paper several
mes.

$100.00—$200.00—$500.00
is the Fine. Read the Law.

In the case of an uninjurious to health ndulleratlon‘
the maximum penalty sktall be $200.00 or three months

imprisonment, no minimum being subscribed.
Subsequent offences shall hrln, a penalty of
$500.00 and costs or six months' imprisonment,

or both, and not less than $100.00 and costs for
each offence.

To Be Safe—Stock

Pride of Canada

Every ounce from the pure sap of the maple,
You can stake your reputation on it. The goods
are right; so are the prices. Let us quote you.

Maple Tree Producers’ Assoc.

Limited
58 Wellington Street, Montreal

AGENTS:—W, L. Mackenzie & Co., Winnipeg; Oppenheimer
Bres.,, Vancouver; 8. H. P. Mackenszle, 32 Church Street,

Vi . W, 3
Torente; Canadian Maple Products Co., Limited, 1 Endell
Street, l‘a-‘ Acre, London, W.C., England.
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Don’t Buy “An Electric Coffee Mill”

Buy a COLES GUARANTEED
ELECTRIC MILL

There’s a tremen-
dous difference —
as great as there
is between an un-
signed check and
a signed one.

When the name
COLES is on your
mill you’re cer-
tain it’s ‘‘right.”’

Have you a eopy
of Catalogue
913C?

26 models of elee-
triemachines.
Makers of Hand
Coffee Mills for
twenty-five years.

COLES MANUFACTURING CO.
1618 North 23rd St. PHILA., PA.

AGENTS: Chase & Sanborm, Montreal; The Codville Co., Winnipeg ;
Teodhunter, Mitchell & Co., Toronto: James Turner & Co., Hamilton,
Ontario; Kelly, Douglas & Co., Vancouver, R.C.: L. T. Mewbura &
Co., Calgary, Alta,

Better Dealer Service

A

The greatly increased de-
mand for

CHINESE
STARCH

has made necessary the
installation of new and im-
proved machinery that will
more than double the pres-
ent capacity of our plant.
This will enable us to make
prompt deliveries on all
orders and insures a neater
package.

Chinese Starch fits in with the

“Made in Canada”

movement, so don’t lose sight of the fact, that when
pushing this superior brand you not only please your
customers but keep the money at home.

OCEAN MILLS, Montreal

Order from any Wholesale Grocer

“SOVEREIGN”

SALMON

COLUMBIA
SOCKEYE

QUALITY

IS OUR FIRST
CONSIDERATION

PACKED BY — : PR e

THE ANGLO BRITISB COLUMBIA PACKING CO.
= |LIMITED! .. Mudesnill

= VANCOUVER, B.C. ’ ez |

Increase Your Sales

and Profits

! ERSISTENT national advertis-
P ing keeps Heinz 57 Varieties sell-

ing and makes two profits grow
where only one grew before. Standard
advertised articles carry with them a
double guarantee—sure quality for the
consumer, and steady sales for the
merchant.

Our Grocers' Service Department
works to help you get all the sales
which our Quality plus Advertising is
constantly creating. Ask our salesman
what we are doing along this line or
write to us for full information.

H. J. HEINZ COMPANY

PURE FOOD PRODUCTS
MADE IN CANADA
Factory, Leamington, Ontario '




CANADIAN GROCER

NEW FALL FRUIT ARRIVING DAILY
r’ New Valencias (In stock)
New Malaga Raisins
New Shelled Almonds
New Currants
BRAND ~ cuim

New California Prunes, Apricots, Peaches,
Raisins.
Our travelers have full information, or
'Phone No. 3595, 3596, 3597, 3598, 4656, 748; Night 'Phone, 1807.

BALFOUR, SMYE & CO., G HAMILTON

THE SIGN OF PURITY

Evaporated Apples ety itk

WE PACK CHOICE THREE- M0 W r in irresistible form is what you

offer your ecustomers in Bee

POUND PACKAGES FOR : il Brand Jelly Powders. Their
FINE FAMILY TRADE. g;l::}lc?; t\;l;tleflve them an entrance to homes of most

Their economy makes them practicable
for any household. The margin of profit, eonsidering

the extent of sales, is really unusual. Write to-day for

O. E. Robinson & Co. trial order.

Ingersoll, Ontario FORBES & NADEAU, Montreal, Que.

Made in Canada

We are now manufacturing a special
line of cartons for Biscuit Mfrs. :

The same /lzgﬁ qua/{ty fby PARAFFINED, SANITARY

and made from CANADIAN pul
over forty-four years ey p

make friends—over forty-four years of use To manufacturers of Biscuits we will

Jonas’ Extracts

Jonas’ Extracts have had lots of time to

by particular people in Canada. If sale in- be pleased to submit samples and quote
crease is any indication of the real feeling of .
the Canadian housewives towards Jonas’ prices.
Extracts, we can truthfully say they have To the Merchant: Ask for biscuits put up in
given satisfaction. ““Made in Canada’ cartons. i

Their purity, richness of flavor and The Consumer will prefer biscuits put up in ‘‘Made

P h 'th . " . .
:?:n%::de":ndf el::t;;g( :heth:ltd.mtc g in Canada" Paraffined and Sanitary cartons, which

keeps them dry and crisp.

Stock up now.

SR Henri Jonas & Co.
Established 1870
Montreal

We also manufacture paraffined Butter cartons.

RUDD PAPER BOX CO., LIMITED
Toronto
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Seasonable Goods
MADE IN CANADA

and backed by a
name which 1s an
absolute guarantee
of purity and quality
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prepared from the very finest meats,
fruits and spices, is one of your

(Ll liiiiiddidiiiiiiic il

most attractive sellers at this season
of the year. Packed in tins No.

(llliiiiiiiiiiiidiiiiiiiidid

1, 2, 3, 4, 5; in glass, one size only,
also in pails 25 lbs. Tubs 45 Ibs.
and 85 lbs. ‘
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Replenish Your Stock Now

W. CLARK, LIMITED, Montreal
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MASTER MASON and  KING GEORGE'S NAVY
Jeature ROSE QUESNEL ~  and ROYAL CROWN

(SMOKING) (‘CHE\VING)
Four Llnes for The popular favorites of the

TObacco discriminating. Write to-day

Success ROCK CITY TOBACCO CO., LIMITED, QUEBEC

In our Classified Columns on page 59, there is almost sure to be
a proposition which will interest you.

You should use our Condensed Ad. page for making your
wants known. Whether it be a partner, clerk or salesman
required, or a buyer for your business, or if you have bought a
cheese-cutter or a showcase, etc.,and want to sell your old one,
you will find Canadian Grocer’s Classified page most produc-
tive of replies.

Sanitary Cans
“The Can ot Quality”

Baked Beans,
Soups,
Meats and Milk.

Sanitary Can Company

LIMITED
NIAGARA FALLS, ONTARIO
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Finest sugar on the market.
Put up 1n all size packages.

ELGIN NATIONAL COFFEE MILLS

are handled by the best Canadian Jobbers.
Ask your Jobbers for Catalog and Prices.

CALGABY—Cmpbdl Wilson & Horne,
L. ; P,

‘ o
holeule Ltd. FERNIE—The
Western Canada Wholesale Co., Ltd. HAM-
ILTON—Balfour, 8Smye & Co.; James Tumner
& Co.; M :
Woods & C b
Co,, Ltd. MONTREAL—L. (hnpnt Fils &
Cle., Ltd.; Minto Bros,; Canadian Fair-
banks Co. (and brnuchea) 0
'l'ho Codyille Co., . REG
Wilson & Stnthdee Ltd.; H. G. 3
Ltd. ST. JOHN—Dearborn & Co. E.
Barbour Co,, Ltd. BASKATOOV—{‘mpbell
Wilson & Adams, Ltd.; The Codville Co.,

. B Co.; pi
Kell! Douglas & Co, WINY IPlG—Blue
ibbon, Ltd. (and branches); The Codville
Co. (and branches); Walter Woods & Co.

Woodruff & Edwards Co., Elgin, Il1., U.S.A.

A store convenience — costs
little — gives big service

THE MGREGOH BAG HOLDER.

Holds every size bag from 3§ to 10 lbs. Always read
Saves time, space and waste of bags. Supply of bags {s
lald In the top; one by one is secured as required. The
most practical bag holder made. You cannot afford to be
without one. Write for Prices and detalled particulars.
For sale by all first-class jobbers or
THE 0. P, McGREGOR PAPER CO. LIMITED,

411 Spadina Ave,, Toronmto.

LARGEST MAKERS IN THE WORLD

Tin Foil—all descriptions
Tea Lead—all gauges and

S1Z€S

Metal Bottle Capsules—any
size, color or stamping

Collapsible Tubes—plain or
colored

ALL BRITISH MADE

Send specification of your needs or samples of what you now use — stating qualities —

We will give you BEST QUALITY — BEST DELIVERY — BEST PRICES

BETTS & COMPANY, LIMITED

Chief Office:—1 Wharf Road

LONDON N., ENGLAND
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Readers Of The Grocer,
et Us Know Your Wants

You have noticed our Letter Box service.
Every week we hear from dealers who
desire names and addresses of firms manu-
facturing some particular article.

TR R RN

‘This service may be beneficial to you. If
you are in the market for any article you
do not know where to get, our services will
be cheerfully given. '

The Canadian Grocer is in position to
secure information on new lines in the
grocery trade, and of novelties occasionally
asked for in the grocery store.
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Don’t hesitate to write us. As a subscriber
of The Grocer you are entitled to this
service. |

The Canadian Grocer

Montreal Toronto Winnipeg Vancouver
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S |
T. A. Lytle & Co., Limited

announce

that

F.D. Lea

(late of Simcoe)

has joined their
processing

staff

—_—————

e —————
e ———

Make Winter Bring You
Dividends

The nip of the wintry wind, tke vigorous days out-
of-doors, the guelllng game—all bring you unusual
opportunities for heavy profits with

“DISTIL” COFFEE

For those who .demand the real coffee flavor,
DISTIL Coffee Extract is the unqualified preference.
Its purity and deliclous goodness are firmly estab-
lished by a wonderful record. Custom secured
means custom held, for “DISTIL” is an all-year-
round favorite. Write to-day for particulars and
quotations.

THE HARRY HORNE CO.
Canadiean Agents

309-11 King St. West, TORONTO
Made at London, Dnz., by The Distil Mfg. Co.,
imited.

You can't tell
by the looks—

Most good coffees look equal
in the bean, but the difference
is in the Cup Quality.

The real test of coffee quality
is in the cup—your customers
test by the drink.

Cup Quality is our first con-
sideration. In

“Ladies’ Delight”
Coffee

we have a coffee that is very
delicious and appetizing. It
satisfies the drinker. It builds
permanent business for you,
because it satisfies the customer.

It is put up in %4, 1, 10, 25 and
60-1b. handsome lithographed,
air-tight tins.

We have an attractive Contract

proposition. Write us now.

McLarens Limited
Hamilton and Winnipeg
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Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach
belt to the Arctic Ocean. Manufacturers and merchants can not hope to cover this
market satisfactorily or get the best out of their Canadian opportunities without the
assistance of local agents. The following firms in all parts of Oanada are prepared
to act as agents for good lines. The service department of the Canadian Grocer is
at the disposal of firms wanting agents or of agents wanting agencies.

ONTARIO. '  WESTERN PROVINCES, WESTERN PROVINCES—Continued.

Two Good Agencies Wanted for GEORGE E. MEASAM H G.SPURGEON

CITY OF OTTAWA Wholesale Grogery Broker WINNIPEG

(best of references ) ‘ Mok st orase’ ¢ Wholesale Broker and Manufacturers'

Agent
S . 5 A fe
Martin M Walsh Splendid warehouse space. Cold Stor Canadian, Btm's‘:n:&‘:’a{o“’n gencles

age ‘In connection, J 230 Chambe, ¢t 0
Cise Canhili P. 0. BOX 1721, 4 ambers o ommerce.
nadian Grocer e e e S s e L A P.0. Box 1812 é

We are large buyers of H. P. PENNOCK & CO., FRANK H. WILEY

Evaporated Apples and Wholesale Grocery Brokers IMPORTER & BROKER
White Beans and Manufacturers’ Agents. Specials just landed:—

WINNIPEG. CITRIC ACID TARTARIC ACID
Wire or write us. We sollcit accounts of large and pro- OIL OF LEMON SALTPETRE

gressive manufacturers wanting live
G representatives. 757-759 Henry Ave. WINNIPEG
W. H. Millm
AN | "G C. WARREN, "o
& Sons Importer, Wholesale Ruttan, Alderson & Lound,Ltd.
Broker and Manufacturers’
Grocery Brokers Agent. Successers te

RUTTAN & CHIPMAN
Trade Established, 15
TORONTO Domentrl.c :nd 'Fore;s enc!’e:.sr:liclted Commission Brokers
Warehouwe : 13 Garnet St
WINNIPEG.

BRITISH COLUMBIA.

When writing advertisers kindly
mention having seen the ad. w. H'm[:}g\gg“ Co,, The Campbell Brokerage Co.

Moaslacturers’ Adests aed Commission Brebors.

in this paper. We b r rehouse and track.:
Wholesale age. Shipments stored and distributed.

Grocery Brokers and e T e
Manufacturers’ Agents 857 Beatty Street, - Vanceuver, B.C.

The Condensed Ads. in this
Paper will bring good resuits Commission Merchants s o

WINNIPEG REGINA T. A. MACNAB & CO.

: CALGARY EDMONTON ST. NU%&N&;URéM.NE&PNOUNDLAND

W. Ga PATRICK & COQ n .nd ml:‘[ss[gN M;R( ":\'];
S careful attention o a11 businees. High-

Masstisuuios Aguss WATSON&TRUESDALE | | st Coosdian ang forslen refesences

and Importers. Wholesale Commiselon Brokers and Codes: A, B, C, 5th odltlon, and prluu
51.53 Wellington St. W., Toroato

QUEBEC.

Domestic and Foreign Agencles
Solicited. SPLENDID CONNECTION

W.G.A.LAMBE & CO. 1 e open Tor & few more agencies.
TORONTO and can handle them to advantage.

Have You a Line of Candy Gross
Established 1885 COCKBURMOLAN Co. The CLAUDE BEAUCHAMP Imports

SUGARS FRUITS Importers, Brokers and Commission 223 Commissioners St., Montreal.
b - Wl - g e
HENRI DE LEEUW 312-814 Ross Avenue, Wianipes. Agencies Solicited

28 FrontStreet EE.  TORONTO For many years have had™ first-class con-
nection with both retail and wholesale
? A want ad. in this )an:n will grocery trade.
bring replies from J. W. Lapointe
parts of Canada. 458 St. Antoine St. Montreal

’_
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In Every Drop of

SAFETY FIRST] | MAPLENE

that gives lasting and
delightful flavor.
Order yours from

Prederlck HE. Robson &
Co.. 25 Front St. E, To-
ronto, Ont.,, Can.

Mason & Hickey, 287
Stanley S8t., Winnipeg,
Man., Can.

CRESCENT MFG. CO.
SEATTLE, WASH.

SI7IIIIIS

SIS IS,

Insure Your Income
by
Keeping Informed

on general business conditions that may affect
the earnings of enterprises in which you are

S AL LLLLLLLISLILA SIS SIS EA LSS 1Y,

interested.

READ
Che Financial Post

(of Canada)
“THE CANADIAN NEWSPAPER FOR INVESTORS”
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JONN OAKEY & SONS,LIMITED,
LONDON . ENCLAND.¢

which presents weekly in popular form reli- oL
Geo. B, Jenkinson, 43 Queen St. East,
Toronto, and J. E, Huxley & Co., 220
McDermed St., Winnipeg.

SLILILISS

able information respecting investments and

R e ek e e

business affairs in Canada.
20th Century Retailing DEMANDS the

use of

You can't get
away from
credit business
without drivin

away trade. An

if you don't use
Alllsen Coupen
Books you are
bound to lose
some money on
credit accounts.
Alllson Coupon
Books make

credit business
“good as gold.”

Single Copies, /0c. Annual Subscription, $3.00

DETACH HERE

The Financial Post of Canada,
143-183 University Avenue, Toronto.

SILLSSLLLLLLLLSLLILSISAL LSS LS SIS LSS A IS IS SIS I LS SSS S SIS SIS IS SIS SIS S

Dear Sirs,—

Please enter me as a regular subseriber, com- SERES NOW

THEY WORK:

When a man wants crodlt ive him an
Allison Coupon Book, have him
sign form at the tront. whleh becomes
then his promiseory note to you. As
he buys you tear out cou e, and
when his book s exhausted you can
collect your note or extend his credit
for another book, as you deem wise.
No passbooks, no charging, no time
wasted, no errors, no disputes.

For Sale Everywhere by Jebbers.

ALLISON COUPON COMPANY
Indianapolis, Indiana, U.S.A.

mencing at once. I [ampaclesing] one dollar to pay
for my subscription for first four months.
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Introducing the New

A Real Silent

Salesman

 Can you beat this

handsome solid oak fish display case? Length
54", width 24", height 32 ﬁtted with three
separate com lpartmente each partition remov-
able, easily cleaned and sanitary, fitted out with

solid brass hardware and all for the
popular price $2 t
*ne

No grocer should be without it.

Every grocer can now handle a
stock of fresh fish properly as
well as profitably.

A

2R N
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Fish to-day is a very profitable line for any
grocer to handle — it’s the most reasonably
priced fresh meat that can be used in any house-
hold.

The main sticker has always been the proper
handling—here’s where we step into the breach
with

Our New Sanitary
Fish Display Case

A truly handsome silent salesman that shows the
goods in a most inviting manner and keeps them
always fresh and clean. It may be used in the
store or in the entrance, and will pay for itself
many times over in a very short while.

This case, approved and recommended by
Canada’s leading fish men, is acknowledged to
be the finest fish display case ever put on the
market. With the price so ridiculously low no
grocer can overlook it for either cured, frozen
or fresh fish. It’s a real money-maker.

Mall your order to-doy and get
a footing in the fish game early

John Hillock & Co., Limited

Makers of High-grade Refrigerators
TORONTO

AGENTS :—Western Ontario: J. H. Galloway & Co., Hamil-
ton. Saskatchewan: Western Butchers' Supply Co., Regina,
Sask. Montreal: W. S. Silcock, 33 St. Nicholas St.
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CeaapEn
“MADE IN CANADA”

These will prove magic words if you and we and others like
us do our part, i.e.—simply in everything we buy for our per-
sonal use and for our families that we insist on getting goods
“Made in Canada,” always with the proviso, that the Canadian
goods are equal in quality and price to the imported goods we
would otherwise have bought.

Let us, too, be a bit generous just now in our comparisons.
The Canadian article may often be a bit different in design, in
texture, in taste, or otherwise, from the imported article, but we
can soon accustom ourselves to it—and will often find it of a
much more superior quality than we had supposed. Canadian
manufacturers have made marvelous strides in the past few years.
In many cases the quality of our Canadian-made goods is appre-
ciated more abroad, where an export trade has been worked up,
than it is at home—we think we can quote our woollen cloths
as an example.

For our part—we cheerfully pledge ourselves to give the pre-
ference to, and use every reasonable effort to obtain goods “Made
in Canada.” We will do our small part to keep our Canadian
factories busy.

And just a word more to say that

RED ROSE TEA

is blended and packed by Canadian work-people who are work-
ing full time and getting full pay.

Every package you buy helps to make these work-people busy.

T. H. ESTABROOKS CO., Limited

7 FRONT ST. E.
TORONTO, ONTARIO
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MEET the BIGGER DEMAND wits
“BANNER BRAND”

Canadian grocers are going to experience an
unprecedented rush on fruit jams during the
next few months. The costliness of fresh
fruit and soaring price of sugar has made
the making of home preserves
almost prohibitive. Home lard-
ers are either empty or low.
And this big gap in the daily
consumption of jams must be
filled from the grocer’s shelves.
The experiences of other gro-
cers who have attained singular
success with jams and jellies is
that for broadest demand,
quickest returns, continuous

orders, the Banner Brand Line is easily the
most superior. Experience it yourself by
setting the Banner Brand Line on display.
\Write our Service Department for attractive

window cards and posters, and
plans or arrangements for effec-
tive window displays. Write
NOW,

LINDNERS LIMITED

WINNIPEG TORONTO
306 Ross Ave. 340 Dufferin St.

Representatives : H. Whissell, 2028
Drolet 8t, Montreal; H. D. Marshall,
Ottawa; W. L. McKenzie & Co., Ed-
monton and Regina; Jacksons, Ltd.,
Calgary; H. E. Gross, Vancouver; R. 8.
McIndoe, Toronte.

You are Paying for Anchor Caps Right Now

Why not demand Anchor
Cap Security?

To seal your product with anything less certain than Anchor
Caps is to definitely place it among inferior grades. The dealer
and user have come to asspciate quality with safety, and you
know where a seal of doubtful security will place your product.
If you are not getting the absolute security of Anchor Caps
you are paying for it anyway—right now. Paying for it in
loss of prestige, loss of security, loss of bigger sales. It is no
mere incident that the firms whose products are classed as the
highest grades, use Anchor Caps exclusively. If, therefore, you
are paying for Anchor Caps, why not demand Anchor Cap
security ?

Catalogue and full particulars will be gladly forwarded without
obligation. Shall we send them to-day?

THE ANCHOR CAP & CLOSURE
CORP. OF CANADA LIMITED

Sudbury St. W., Foot of Dovercourt Rd., Toronto

20
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Decided to go into grocery business
M and bought stock in trade of Smith
& Co., who seemingly could not make store pay. Have
my own ideas about progress which I determine to put
to the test. Found several chests of tea on premises,
some very ancient according to the book. Must get

rid of this,
Februar Vel:)' few customers seem to b\fy
__! their tea from me and I am afraid
I shall lose other custom if I cannot get their tea trade.
Those who buy the bulk tea always complain of some-
thing, either bad favor or dust. Bulk tea travel-
ler could not suggest remedy except that I mark
down and clear out stock, then buy more from him.
Hardly sounds good to me. Must look into this tea
business, losing customers rapidly.

March Must give up hope of selling that bulk
tea and have to-day ordered 90 pounds
of Salada from their traveller who has been calling
regularly. Salada arrives, freight paid, and am struck
by its clean, attractive packing. If the goods live up
to their appearance should be able to regain my lost
tea trade. Customers beginning to ask for Salada, the
firm having sampled by mail at my request. Find
there is no time lost in weighing out and only
have to keep a small stock as House delivers promptly.
Customers beginning to return, and are asking for
Salada in various grades. Must get in a more varied
stock, especially as firm tells me they will take back
every pound at any time and refund me full purchase
price. By the end of the month I find a most satis-
factory increase in my tea sales, but continue to find
the bulk tea a problem. It is the same way with several
dull-looking packets T found on a back shelf. '

TORONTO

London Eng. New York

No Better Tomatoes than

FRETZ

If you want to touch the Taste-spot of your customers and
ensure repeat orders just offer FRETZ TOMATOES. Packed by
hand when the fruit is at its fullest' deliciousness. FRETZ
TOMATOES are irresistibly pleasing. How many cases will
do for your first order? Write to-day.

FRETZ LIMITED, HAMILTON, ONT.

Agents:
Amos B, Gordon Co., Toronto, Ont,, General Sales Agents.
A. A Adams, Agent for Hamilton, Ont. H. D. Godard,
Montreal, Que.

~ "SALADA"

MONTREAL

Boston, Detroit, Buffalo, etc.

All Refrigerators May
Look Good

from the outside, but it’s the supreme test of constant
usage that has won unprecedented favor for EUREKA
REFRIGERATORS. Their goodness, their value is built
right into them; built into them in execlusive patented
features, which consequently cannot be secured in any
other make.
When you buy the
EUREKA you have
the assurance of
60% of the grocery
and butcher trade
that you are buy-
ing RIGHT. Send
for catalogue and
full particulars to-
day.

Eureka
Refrigerator
Company
Limited
31 Brock Ave.
TORONTO
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Stock Robinson’s Patent
Barley for Steady Demand

After once using Robinson’s the mother usu-
ally solves the question of prepared food for
all time. With most families it becomes
simply a matter of continued orders. And you
know how that would affect your sales. Better .
get in an extra supply to-day.

All the Wholesale Grocers and Druggists in
Canada sell Robinson’s “Patent” Barley.

AGENTS FOR THE DOMINION OF CANADA:

Magor Son & Co., Limited

403 St. Paul St., Montreal 30 Church St., Toronto

Encourage Economy
to Create More Business

Tell your customers of the many savings that
can be effected by the use of

CROWN BRAND CORN SYRUP

(MADE IN CANADA)

_This pure, wholesome syrup lends itself to the preparation
of innumerable table delicacies that are delicious to eat and
inexpensive to make.

You will find this well-advertised line a big Business Booster.
Make it a leader this season.

The Canada Starch Company, Limited Montreal, Cardinal

f the F Edwardsburg Brands Toronto, Brantford
Makers of the Famous Edwardsburg :
Benson's Prepared Corn, Silver Gloss Starch, Lily White Syrup, Etc. Fort William, Vancouver
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Co-operative Reasons for Changing Methods

“ Always Contemplated the Final Adoption of the British Plan,”
It Is Now Affirmed—Facts Are That the Original Plan Was I1-
legal—Something About the Co-operative Union of Windsor, Ont.

T has already been told in Canadian Grocer how

the Householders’ Co-operative Stores of Tor-

onto were forced, through the activity of the
Retail Merchants’ Association, to change their
methods. The promoters started out with the plan
of assessing members $5 per year in return for which
fee these members were to receive concessions in dis-
counts. The matter was taken up by Secretary E.
M. Trowern, of the R.M.A. of Canada, who inter-
viewed Hon. W. J. Hanna, the Ontario provincial
secretary, pointing out that the charter of the House-
holders’ Co-operative Stores did not permit them to
do this. This forced upon the officials a rapid change
of front. But when these officials went back to their
“members” to inform them that the concern had to
become a joint-stock company (in effect) did they
tell them the truth?

Each reader can answer this question for him-
self by reading the following circular issued by the
vice-president on October 14, to its so-called “mem-
bers”:

IMPORTANT NOTICE TO MEMBERS.

“In starting the Householders’ Co-operative
Stores, Limited, we adopted the principle of member-
ships and cash discounts in order to get a quick
response to our proposition. The results have been
very satisfactory but a large number of our members
have insisted that the co-operative plan, as practised
in England, is preferable to our method. In this we
agree with them, and, in fact, always contemplated
the final adoption of the British plan, but did not
care to sell any shares of our stock until we gave it
a value. We have now made the shares worthy to be
sold and have decided to make the change before we
open any more stores. = Commencing on Friday
morning, October 16th, our discounts will be with-
drawn and all our stores will offer regular prices.
Commencing the same day quarterly distributions
of profits will be made to all owners of shares of the
stock of this Company. These distributions will take
the form of two classes of payments i.e., dividends on
capital at the rate of 79 per annum, and profit (is-
tribution on purchases,

“A coupon for the amount of the purchase will
be given with each sale. Save them.

“The application you have made, for mémber-
ship will be transferred to a share of stock, and the
money you have paid on the membership will be
credited to the cost of stock. We would suggest that
you interview our representative at the store that
took your membership as he is prepared to give you
any information or explanations you may desire.
We have opened two new stores within the last week
and give below the list of those we are now operating:

Store No. 2—239 Royce Ave. (Near Cor. Perth
Ave.) Phone Junc, 1339.

Store No. 3—391 Brock Ave. (Cor Muir Ave.)
Phone Parkdale 3249.

Store No. 4—223 Brunswick Ave. (Cor. Sussex
Ave.- Phone College 2356.

Store No. 5—588 Gerrard St. E. (Near Corner
Broadview.) Phone Gerrard 3557.

Store No. 6—680 College St. (Cor. Beatrice St.)
Phone College 2407. :

Store No. 7—106 Bartlett Ave. (Cor. Shanley.)
Phone Junction 1016.

Store No, 8—1255 St. Clair Ave.) (Near Corner
Dufferin St.)

Fraternally yours,

Householders’ Co-operative Stores, Limited.

W.B. Kenderdine,
Vice-President.

A CANVASSER’S CONTENTIONS,

The above reasons for the change will no doubt
sound a bit “fishy” to those who know the facts. The
writer happened to be one of those canvassed by an
agent of the Householders’ Co-operative Stores when
the proposition was in its early stages. The enthusi-
astic agent made the attempt to point out that the
scheme as first devised was similar to the operations
of the co-operative societies in the Old Country, but
when he was shown that this was a misrepresenta-
tion, he blamed his statement on someone who had
told him the two were identical. All the facts go to
indicate that the promoters of this project never
intended to conduct their business any other way




than by collecting membership fees and
giving discounts on purchases. But in a
most diplomatic manner the writer of
the circular quoted above makes the
members responsible for the change
when he states that a number of them
‘‘have insisted that the co-operative
plan as practised in England is prefer-
able to our method.”’

As a matter of fact, their method was
not legalized by law, and had to be
changed. But this is just another sample
of the misleading assertions organiza-
tions of this character employ to get the
people to take up their proposition.

Association in Windsor.

» While on the subjeet of co-operative
concerns, there is a firm in Windsor,
Ont., which has not been discussed in
Canadian Grocer for some time. Just
what the proper name of it is is some-
what difficult to say with any degree of
definiteness, It may be The Consumers’
Association, or The Dominion Grocery
Co., or The Co-operative Union, or it
may even be The National Supply Com-
pany. Who ecan tell even whether these
four have been and are separate con-
cerns, but with one man behind them
and operated similarly, if not exactly,
the same. About February 1, 1912, The
Dominion Grocery Co. launched a mail
order grocery business in Windsor. In
conjunction with it was also operated
what was termed The Consumers’ Asso-
eiation, the same men being behind the
two. The scheme was to get as many
people as possible to pay $2 subseription
fee, in return for which they were to re-
ceive catalogues listing goods at alleged
cut rates. At the time Canadian Grocer
reviewed the literature “and catalogue,
pointing out a number of statements that
misrepresented facts.

To-day we have The Co-operative
Union of Windsor. This concern'is out
to do humanity and particularly the un-
employed a great service by appointing
local managers on a wholesale basis, and
having them hunt up business for them.
But to become a local agent, one must
send along $10 to The Co-operative
Union, for which he is to receive the
following :—

““Twenty-five yearly membership cer-
tificates (value $2 each), one extra lot of
advertising ecirenlars printed with the
applicant’s name as local manager, also
confidential grocery catalogues, en-
velopes, order blanks, a letter of in-
struction, and a eard of authority to eol-
lect, and receipt for membership fees,
and a yearly membership certificate for
his own use.’’

All that goes for the ten spot. It will
be seen that the membership certificates
(providing® he sold them all) would net
him $50. His profit on the work would,
therefore, amount to $#40. If the man
seeking for employment does not hap-
pen to possess the $10, there is still a

CANADIAN GROCER

Who Wants Copies of This Circular ?

Those who read the article on page 32 of Canadian Grocer of Nov-
ember 26 entitled “The Losing Side of Mail Order Trading,” will be
interested in the following letter:—

Editor Canadian Grocer,

Dear Sir:—I was much taken up with the article on page 32 of
Canadian Grocer of Nov, 6th (re) ‘“The Losing Side of Mail Order
Trading,” and believe that the argument can be used to great advantage
if it could be brought to the attention of the farmer, specially in the
districts away from the large cities.

Thornloe (where my store is situated), is in New Ontario, 12 miles
north of Liskeard, on the T. & N. O. Ry., in a good farming district.
It is very galling to go to the station and have to climb over boxes piled
four or five deep with labels advertising the mail order houses; and there
are four or-five such boxes from them for every one billed to myself or my
brother grocer. It is very unpleasant indeed to find a pile of them
addressed to someone who has a long standing account on the books here
at the store and who never has the money to settle his bill. I sometimes
boil, and do you wonder at it?

I would like to suggest something right now. Would it not be pos-
sible for Canadian Grocer to print a few thousand of these letters such as
appear in said edition and sell them to grocers throughout the province?

This is a very opportune time, as the new year is close at hand. and
one could be placed in the envelope along with the calendar which most
merchants send out, and the farmer would absorb the letter far more if it
were sent this way than if it were sent separately as advertising matter, as
a nice calendar pleases almost anybody.

I would at least like to hear some other merchant’s opinion of the
matter.
Yours very truly,
H. P. McQUIGGAN.

Thornloe, Ont.

* * * *

Editorial Note.—This is a splendid suggestion from Mr. McQuiggan
and it will be adopted. Canadian Grocer has decided to reprint this article
in circular form and send out as many copies as members of the trade
may desire at actual cost of setting, printing and paper.

Before having the article reset, however, we would like to get an idea
as to how many would want circulars and the number. With this infor-
mation the proper number could be run off and the price set. Dealers of
course, appreciate that the more wanted the cheaper the price. Those
dealers. therefore, who would like to secure some of the circulars for dis-
tribution, will kindly send in their orders within ten days from this date,
November 20—that means that all orders must be in not later than
December 1. This gives every merchant in Canada an opportunity to
secure a supply if prompt action is taken.

if they didn’t have to buy other goods to

et the sugar, v

chanee for him if he has got $5. Out of
this investment he has an opportunity

to make $20, but the managers of The

The Co-operative Union of Windsor
would prefer the receipt of the larger
amount.

The bait in this instance is sugar. It
is offered at somewhere around 4 cents
the pound, which at the present price of
the sweet stuff should eatch a good many
fish. Even retailers would save money

4

If The Householders’ Co-operative
Stores eannot operate on the member-
ship plan, but must place their business
on a joint-stock basis, then how can The
('d-operative Union or The National Sup-
ply Co., or The Consumers’ Association,
or The Dominion Groeery Co., of Wind-
sor, do business on that basis? Perhaps
the Provincial Secretary’s Department
will answer the question.




Retailer’s Part in the Marketing of Fruit

Prominent Member of the Trade Maintains That via the Commis-
sion Merchant to Retailer is the Preferable Method—Talks About
Trouble Retailers Have With Fruits of Various Quality
Dealer Necessary if Maximum Amount is to be Sold.

Retail

Address by D. W. Clark before Convention of Fruit and Vegetable Men.

MUST confess to a little surprise

when your secretary asked me to

.zive an address as a representative
of the retailers at this your annual ban-
quet. It is a somewhat new departure
as far as I know and I trust it will work
towards a better understanding between
the fruit and vegetable growers on the
one hand, and the retail grocers on the
other.

I regret that you have not your dis-
play of fruit as in former years, because
all such publicity helps to advertise it,
and hence sales are inereased for both
crower and dealer.

You know there are many people
under the impression that if a grocer
buys an article for 99 cents and then
gells it for a dollar he is makine a
profit of one cent. Sueh is not at all the
ease. [ have been in the grocery business
in Torento about thirty vears, and from
my own experience, and the experienee
of others in the trade, the expenses of
a grocer reach from twelve to eighteen
per eent. on the turnover. So that if a
retailer sells a basket of fruit for one
dollar, he must figure that from the time
that basket enters his store until it was
handed in at the door of the eonsumer,
it cost him anywhere from 12 to 18
cents. Suppose it eost him the averace,
15 cents—you ean see that if the first
cost of that article was 85 cents and
he sold it for one dollar he is aetunally
just breaking even and no net profit
whatever has been made.

Some of the Overhead Expenses.

The overhead expenses of a retail
grocer include many items. There are
wages to be paid the manager or pro-
prietor, and the selling staff; there is
rent, or interest on investment; light,
fuel; the up-keep of delivery horses and
wagons and drivers’ wages; taxes: in-
surance: store equipment and fixtures;
depreciation on everything: stationery,
stamps, ete.; bad debts whieh frequently
necessitate the writing off of consider-
able money; and sometimes unforeseen
occurrences such as the death of a horse
or the smashing of a delivery wagon in
a runaway. Goods which we purchase
and stock in our stores so as to have
them convenient for the consuming pub-
liec must each and all bear their share
of these inevitable expenses. In the
case of fruit and other perishable goods

there is always the additional expenses
of waste to be added, for no merchant
no matter how ecareful he may be, can
gauge his purchases and sales correctly
at all times.

I think you will all agree with me
that the consuming publiec would not buy
as mueh fruit and vegetables if they
had to get their supplies direet from
the country. The attractive displays of
the retailers of Toronto every season are
undoubtedly responsible for the great

D. W. CLARK, Toronto.

This address by Mr. Clark was
given on invitation of the Fruit and
Vegetable Growers’' Association at
their convention last Friday. It has
been advocated hundreds of times
by daily newspapers and others ig-
norant of the distribution problem
that fruits and vegetables be sold
direct to the consumer. In view of
this the address was one of the fea-
tures of the convention proceedings,
taking as it did the course that fruit
could be handled much more satis-
factorily through the commission
merchant, and that if the growers
desired the distribution of the maxi-
mum amount of fruit the retail gro-
cer was absolutely necessary. The
talk was enthusiastically received
as was evidenced by the applause
and the questions that followed.

majority of sa'es; and if there were no
displays to tender suggestions to the
people, and consumers were left upon
their own initiative to write or wire to
the country for supplies, there would be
a large amount of stuff go a-begging. I
wounld just like to see the retailers of
the country give up the sale of fruit
and vegetables for one year, and allow
the consuming public to send to the
country for everything they wanted.
You can depend upon it, there would be
very little fruit consumed that year.

If, then, the retail grocer is a neces-
sary link in the chain of fruit and vege-
table marketing to secure the maximum
turnover, the next question to decide is
the cheapest and best way for fruit
and vegetables to reach his store. You
~rowers appreciate the fact that to ob-
tain the maximum benefit from your
crops, the harvest you produce should
all find its way into eonsumption, and
at prices that will bring you a reasonable
net profit. If you produce more than a
market can be found for, voun lose. If
the nrices you receive do not pay vou
a net profit, you lose. Your aim is quite
clear.

Commission House Allows Choice.

My opinion is that fruit ean be more
satisfactorily bought by the retail dealer
from the ecommission merchant., Tt
seems to me to be the only fair way
for yon 'to market your goods. My rea-
son is this: When the merchant buys
from one party at a distance he has no
choice in appearance and quality. The
goods may be satisfactory to-day and
to-morrow they may bring all kinds of -
complaints from econsumers, and yon
must remember that we make good to
our enstomers anything that is not right.
Melons may arrive too ripe or too green;
peaches may he off eolor, ete., and as
we are the final distributors, we get the
blame. If we purchase goods we eannot
conseientiously recommend, we must lose
in the price.

But. on the other hand, when goods
are bought from the wholesale market
where competition is keen, we have our
choice from scores of growers. If a re-
tailer has a market for only one kind of
fruit he ean personally select what he
wants from all the offerings on the open
market. 'A merchant too, soon gets to
know the shippers who send in the most




reliable fruit and vegetables, and at the
commission house he has the opportunity
of obtaining his daily supplies from one
or another.

The dealer must also protect himself
from the standpoint of price. Should
he purchase direet from one shipper he
pays the one price. But on the com-
mission market the prices -are up to-day
and down to-morrow, so that if the price
a merchant has paid to his own shipper
happens to be higher than the ruling
commission market quotation—as it
would frequently he—he must eut his re-
tail price and lose his net profit. It
is therefore much the safer method—de-
spite  the recommendation of many of
the daily papers and others ignorant of
the situation—and surely the most sat-
isfactory method to buy our fruit and
vegetables.

No doubt some of you will be able
to point to instances to the contrary,
but for the best interests of the largest
seetion of the growers and retail deal-
ers, the marketing system I have out-
lined must prove the generally accepted
one.

Errors of Growers.

The majority of us like to he com-
mended for the good things we do, but
we are nsually loath to hear of these
things that ought not to have been dcne.
Nevertheless let me recall a few errors

of commission and errors of omission
" that the fruit we frequently receive in
our stores points to. Sometimes. for in-
stanee, we receive hoxes of berries a
little better than half filled. Out of a
crate of 27 hoxes it may require three
or four hoxes to fill up the remainder
in order that we can offer them to our
eustomers without fear of complaint.
Suppose a crate of 27 boxes costs us 13
cents. That would mean a total of $3.51.
Suppose we were to sell the remaining
23 boxes that have heen filled up at 15
cents per box, or an advance of 2 cents
—which is the usnal margin—we would
only receive $3.45 cents altogether. That
would mean a loss on the first cost with-
out takine into consideration the cost of
doing business, which is from 12 to 18
per cent. There vou have an example of
an error of omission. On the other hand
when we purchase berries that come
from the United States the bhoxes are
jammed full. Of course youn realize that
what T have said about Canadian hoxes
does not apply to all eases, but it has
ocenrred frequently, and that is why T
have mentioned it here. The retail gro-
cers are in a position to give the grow-
ers great assistance in the marketing of
fruit if we receive it in good order and
properly packed. For the bhetter condi-
tion it reaches us in, the lower is the mar-
gin of profit we can afford to take, and
the lower the price to the eonsumer, the
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more will there be consumed—and that
is what you men are striving for.

Not All As the Top Row.

From my own experience I must say
that a great deal of credit is due the
Leamington fruit growers for the fair
way in which they put up their goods.
Most of the shippers are dependable
and you can be certain that the retailers
soon become acquainted with the good
men and endeavor to get their goods
from them. Every man, of course, thinks
his goods the best, just as every ath-
lete thinks he has greater powers than
his eompetitor. There are some shippers
who ‘mark their goods No. 1, whereas
other producers would call them No. 2.
Here we have an error of commission.
If the marketing of fruit is to be upon
a satisfactory basis, as a retailer I
would think that more ecare should be
taken in this respeet. We often pur-
chase goods supposed to be as the top
row indicates, but when those under-
neath are investigated we find an inferior
quality which we cannot send out to our
customers. All of this injures the fruit
husiness in general, and it is undoubted-
Iv not good business on the part of the
shipper. Tt tends to rob him of a good
rname he would otherwise possess. In
retailineg it is just the same. If we do
not give satisfaction to our enstomers,
somebody else will, and we lose the
trade.

There are too many disturbing in-
inflaences in the trade. Supposing a
man goes out to the country to visit a
friend and brings home with him what
fruit he wants. He usually gets it at a
lower price than the retailer ean buy in
quantities—and he doesn’t forget to tell
us about it. We are every day being
gently reminded by those who have just
come in from the country how cheap
apples are. Sometimes they tell us they
can almost get them for earrving them
away. They forget that we have high
rents to pay and wages and everything
else conneeted with the stoekine, dis-
playing and selling of apples, and think
they should get them as cheaply as in
the country. Tt is up to the producer,
if he wants to get 2ood prices for what
he grows, to help maintain prices and
not to demoralize them for the retailer
from whom he expeets so much in the
way of gettine the zoods into consump-
tion.

People Want Better Service.

T trust you understand the position
of a retailer better in so far as the mar-
keting of fruit and vegetables is eon-
cerned. Those of you who read some of
our daily papers no doubt have seen the
abuse we receive from Householders’
Leagues, ete., about charging exorbitant

prices. T assure you that competition
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is too keen in grocery staples for ‘that.
These people do not understand meth-

.0ds of doing business and in their ig-

norance create all kinds of unjust pre-
Judice against us.’ In faet, the service
demanded by the public nowadays is one
of the large factors in price advances.

I’'m sure you will agree with me that
the retailer is a necessity in the distri-
bution of fruit and vegetables if the
maximum is to be sold in a season, I
helieve in sueh conferences as these and
1 hope there will be more of them. T
appreciate the honor you eonferred upon
me through your seeretary, Mr. Hod-
getts, in inviting me here to-day to give
you this talk, and I thank you for your
very kind attention.

e

CAMPBELLFORD ORGANIZED.

Campbellford, Ont.,, Nov. 19,—
(Special).—This town ecan now boast of
a strong seetion of the Retail Merch-
ants’ Association of Canada. Organizer
W. C. Miller, of Toronto, was here re-
cently and succeeded in getting the retail

Jmen together with a good staff of of-

ficers. They are as follows:

President—Mayor W. J. Armstrong,
general merchant.

1st vice pres.—J. A. Anderson, general
merchant.

2nd viee pres—G. W. Thomas, gen-
eral merchant.

Seeretary—J. A. Smith. grocer.

Treasurer—@G. Ruscell, flour and feed
merchant,

Arrangements have been made to hold
monthly meetings of the association.

GROCER GOES TO THE FRONT.

It ean searcely he said that the Euro-
pean war is depleting the ranks of the
grocery trade in Canada to any appreci-
able extent, but nevertheless there are
a number leaving it—temporarily, we
hope—to fight for their country. Among
these is George D’All, a grocer at 148
Bernard Ave., Montreal, who has been a
subseriber of Canadian Grocer. In a
letter to this paper he says:

‘“Having joined the second eontingent
for overseas service (Grenadier Guards),
T wounld feel obliged if you will eancel
my subseription to Canadian Grocer in
the meantime. If T am one of the lucky
ones to see service at the front it may
be some time before I require it again,
but will be delichted to let you know
when T come back, and to renew my
subseription.”’

Not long ago Mr. D’All was unfor-
tunate in losing his wife and a daughter
of 18 years, and in this we are sure, he
has the sympathy of the trade as well as
of Canadian Grocer. Tt is to be hoped
that he will be back again among us.

a




Interior view of the James R. Bell store in Peterbor ough, Ont., whick is called “The Sanitary Grocery.”

“The Sanitary Grocery” is Motto of this Store

Dustless Bin Fixtures with Glass Display Fronts, Biscuit Show-
Case, Silent-Salesman, Refrigerator and Metal Ceiling Among the
Features in the Interior Arrangement of the Bell Grocery in
Peterborough—Advertises with Readers in Daily Press.

NDOUBTEDLY the tendenecy nowadays to
l I cleanliness and sanitation in the matter of the dis-

play and general arrangement of foodstuffs in the
grocery store. No matter where one travels, he sees many
improvements which did not exist five, ten and twenty
years ago. One of these improvements lies in the direc-
tion of the conservation of goods so that they can be
easily and quickly got at while the customer stands at
the other side of the counter.
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Ten years ago James R. Bell opened a grocery store
in Peterborough, Ont., with not a very large stock of
groceries and a meagre trade. His present store is re-
produced herewith, and shows an attractive interior ar-
rangement. In the previous store farther east on the same
street he had worked up a good’ trade, but since his
removal into the present one he states that business has
greatly inereased. And well it might, judging from the
appearance of the interior arrangement. He ecalls it
“‘The Sanitary Grocery’’ and features this in all his
letter and bill-heads and advertising. The receptacles for
bulk goods with glass fronts are one of the features. Not
only, as Mr. Bell points out, do these tender a good sug-
gestion to every customer, but they contain the goods as
well, so that it is not necessary to travel out to a barrel
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in the warehouse' to fill the order. This is what makes
bins of the character shown in the pieture so valuable
as a time saver.

The opposite side of this store is equipped with a
biscuit show case to the rear, and to the front are boxes
arranged under the shelving for fruits, such as apples,
oranges and lemons and all kinds of vegetables. The
benefit of all this is the wide range of lines which are
open to the view of any and every customer who enters
the establishment. To the right of the counter shown in
the illustration and to the rear, will be observed a separate
provision counter and silent salesman combined. The
ice compartment is in the centre, the right-hand apartment
being for the cooked and smoked meats and the left for
butter. This refrigerator has been the means of greatly
inereasing the sales of meats in the Bell store.

The metal ceiling tends further to the idea of a sani-
tary store, and at night the inverted lights shining against
the white ceiling send home the idea of cleanliness.

Mr. Bell is a thorough believer in ‘‘readers’’ from
the newspaper standpoint, and every day there is to be
seen a pithy little bit of news among the ‘‘locals’’ telling
about some particular line he has to sell. ‘‘You bet they
pay,’’ is the way he deseribes them.
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Agitation Against Big Accounts

N a letter from a retail grocer the suggestion is
made that a_universal propaganda be instituted
among retail grocers with the idea of curtailing

credits. The suggestion of this merchant is that
everybody devise some method whereby all accounts
must be paid within thirty days.

At a time like the present this suggestion deserves
the fullest consideration of the entire trade. His idea
is that if every merchant could equip himself with
a rubber stamp containing some striking and urgent,
but at the same time, judicious phrase calling upon
the public to settle their accounts promptly in the
thirty days, great good would result by using it freely
on all parcels, and accounts.

From an independent source comes to Canadian
Girocer a similar suggestion. The writer of this letter
i not in the retail business, but his work is such that
it brings him in touch with a good many merchants
in the city in which he resides. He says: “I know
grocers here whose books groan with debts. 'Why not
begin an agitation to place a limit on credits? It
seems to me the present is a good time to begin such
a campaign and to get these men to realize the fragile
structure on which they are building when they
allow people to run up accounts indefinitely.”

Is there any reason why there should not be a
campaign against big accounts? None on the sur-

face presents itself. The only difficulty in sight is

the possibility that if such an agitation were estab-
lished, we would not have concerted action. One
dealer may come to the conclusion that if he insists
on every book debt being cleared up within the 30
days his competitor will get the better of him. _Thls,
however, should not deter a man from making a
resolution that there must be a limit to the length of
time an account is allowed to run. If he determines
on this course, as he undoubtedly should at present,
few honest-intentioned customers will fail to see the
justice of his case. Nine out of ten who would resent
such an action are likely anyway to be undesirable.

So let us see a general agitation among the trade
to put a time limit and if nécessary a money limit
on every credit customer. Let us seek an end to
this wholesale loss through bad book debts and when
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that time arrives we will witness a brighter dawn for
the grocery trade than has ever before been experi-
Ignorance of the Housewives
T HAT ignorance on the part of housewives is
cost of living, is the opinion of Mayor Mit-
chel’s Food Supply Commission, of New York City,
girls and those reared in the homes of the well-to-do
are equally at fault, according to the report.
tories, before their marriage, have little or no prac-
tical training in the art of housekeeping, the com-
daughters of prosperous families, where the mistaken
notion prevails that it is not necessary for them to

The committee contends that extravagance and
waste in households, headed by women not trained
drains upon the city’s food supply.

This will be somewhat galling news to our house-
believing that the retail grocer was responsible for
all the trouble.

T is quite refreshing to be told by a daily paper

such as the Toronto Globe that the retailer and
fruit, in view of the many intimations we have had
from time to time in this and in other influential
closer together. In an editorial in its issue of Nov.
14, The Globe says:

sells them to a packer, or hands them over to a

co-operative association, the wholesaler and the

bulk of the trade, for reasons that are too familiar

to need expatiation and reiteration.”

enced.
responsible in a large measure for the high
of which George W. Perkins is Chairman. Working
Young women employed in offices, stores and fac-
mittee finds. The same is true, it 18 held, of the
learn housekeeping.
for home-making, leads to large and unnecessary
holders’ leagues, the fair members of which have been
The Retailer a Necessary Link
I wholesaler are necessary for the distribution of
journals that the producer and consumer should be
“Whether the grower packs his own apples, or
retaller we shall always have with us, doing the
As D. W, Clark points out in his address before
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“the Fruit and Vegetable Growers’ Association, and
which is printed in this issue, the retail dealer with
fruit displays that catch the eye of the public is
absolutely necessary for the distribution of the maxi-
mum amount of fruit. He asks the growers to pic-
ture for themselves what would happen if the retailer
remained out of the distribution for one year, and
answers the question by stating that the fruit sales
that year would be exceedingly meagre. Mr. Clark
also affirmed that in the best interests of the fruit
and vegetable business these goods should be handled
through the commission merchant.

If the retailer is necessary in order.to secure the
maximum sales of fruit, then it is the duty of the
growers and merchants to get together and perfect
the distribution arrangements as far as -possible.
Secretary Hodgetts is to. be commended for his in-
terests in the matter by inviting Mr. Clark to give
the address to the growers. This talk and the sub-
sequent discussion will go far towards a better un-
derstanding between the two important bodies and
if it is followed up, as it likely will be, we have every
reason to expect a great improvement in the fruit
and vegetable business all round.

The Potato Embargo

HE fact that the American potato market has

again been thrown open to Canadian growers,

permitting the résumption of shipments from
the Maritime provinces to the New England States
has had an immediate effect on the situation on this
side of the line. Coming at a time when the frost
begins to make the movement of potatoes in Canada
somewhat hazardous, the change in attitude with
regard to the embargo opens a new source of demand
and prices have immediately stiffened. In Toronto
an advance of 5¢ a bag -early in the week avas fol-
lowed by another similar advance before the end of
the week: these advances applied to both Ontario
and Deleware tubers.

The embargo was imiposed by the American Gov-
ernment in December of last year because of a
powdery scab noted in some parts of Canada. A
similar embargo was alzo pln(-m{ upon the movement
of potatoes from the State of Maine. Later there
were modifications made with regard to the Maine
potatoes and the Dominion Government has heen
negotiating to have these same concessions made in
favor of Canadian supplies over the border, This
has now been done.

The Retailer Being Recognized
WHI*Z.\' the Government established its apple

publicity campaign, and the Canadian Manu-

facturers’ Association its Made-in-Canada
propaganda nothing was done to enlist the co-
operation of the retailer. There is :uns)l(‘ evidence
that the two campaigns have suffered materially
from the lack of tLat co-operation. Ignoring the re-
tailer iz not good business policy in the present age,
and it is to be hoped that in future the counsels of
the man who comes face to face with the ultimate
consumer will be more in demand.

There are several indications that we shall see an
improvement in this respect. The fact that the
Ontario Fruit and Vegetable Growers’ Association
invited a retailer for the first time in history to give
an address on the topic of fruit distribution from the
retailer’s standpoint, is significant.
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Again, the Canadian Home Market Association
which is also establishing a Made-in-Canada publi-
city campaign, is going to make a strong appeal for
the interest of the retail merchant. The climax of
the work of this organization will be reached prob-
ably some time in February when it will culminate
in a demonstration covering three weeks. The main
features of this demonstration will be a special co-
operative advertising campaign, a special window
and store display campaign, special supplementary
general advertising by individual retail merchants,

As the money to be spent on this campaign under
the supervision of the Canadian Home Market is
almost in the six-figure column, its importance is
evident. With these facts in view it is highly gratify-
ing to know that the men behind the movement
recognize the importance of the retailer. It is only
right and proper that the advice and assistance of the
man who is more interested in the success of any
such campaign than any other, should be secured
from the very first.

Editorial Notes

THE MAN who thinks it first is not so great.as the
man who does it first.

G:OOD SERVICE consists of doing the right things
and omitting the wrong ones. 4

- . .

FROM THE REPLIES received from dealers there
is no reason to doubt that it is “Business as Usual”
with Canadian Grocer’s readers.

PEOPLE WHO want cheap apples can no doubt buy
them, but they must exL)ect to pay more for the
quality brand—and yet they are kicking.

L]

THE PEDLAR’S license is really the duty in fa-
vor of the home retailer and that duty, as in the case
of Canada’s customs, should be rigidly enforced.

. L L ]

[FF GERMANY should pawn the watch on the
Rhine, how would the Kaiser get to Paris in time for
that “bang-up” dinner he has promised his generals,

"TIS SAID THAT it iz more blessed to give than to
receive. If such be the case every dealer should give
part of his time to the work of placing the trade on a
higher plane.

A NEW YORK man says that the ignorance on the
art of the housewives is chiefly responsible for the
‘ligh cost of living. He should secure police protee- .
tion right away.

- L L

WHO WOULD ever have thought that the foot-and-
mouth disease that is attacking United States cattle
would have any effect on the importations of glass
from that country. Hay and straw are among the
lines included in the Canadian quarantine regula-
tions and these are used for the packing of glass,




Sugar Consumption in Canada on the Increase

Figures of Considerable Interest, Showing Imports for the Past
16 Years Under Both the General and Preferential Tariffs —
Countries of Origin Also Given.

raws were 133,448,719 pounds. The totals
under the general tariff, it will be seen,

year there were 35484,778 pounds,

UGAR is undoubtedly becoming a
whereas last year they were only 9,620,

more and more popular article of

food in Canada as the years go by.
The figures showing the amount of sugar
that has entered Canadian ports for home
consumption during the past sixteen
years demonstrate this and they also

648 pounds, On the other hand, the im-
ports of raws have increased in the
same period from 462,303,703 pounds in

1910 to 694,336,500 pounds in the last
fiscal year. ;

were higher than under the preferential,
the figures being 408,264,115 pounds,
which shows that we do not depend
on British possessions for the bulk of
our raw sugar,

COMPARATIVE STATEMENT SIXTEEN YEARS, 1809-1914.

General Preferential Surtax Special Above 16 D.8. Not above

Tarift Tari Tariff Tariff 135A. and all Reffned 16 D.S. Total.

Lbs. Lb Lbs. Lbs. Lbs. Lbs. Lbs.
June 30) ................ 237,661,810 : 233,013,977 265,823,380
2886, ';63 060 . 267,523,607 304,000,448
” 304,015, 209,179,011 336,004,833
= 318,606,019 '310.0'5 445
5 361, 790 488,370,832

& 366,810,295 544,
i 327,234,786 346,752,508
P08 000 4 R INEPE g B u 919, .'m 420,429,610 448,062,523
0. o (0 ol MAE Bl .y 7,016,234 26 284,667,032 310,961,709
1008 ... 00 IR TRON: MREL BL) <isv ey ds v ah a"l (7,088 ”‘!4’5 700 434,661,929 447,507,638
., TR o I G 51,158.971 28,115,512 453,425,128 481,540,640
Iy = O el R Sl 1()01L'l3 638 343,932,936 :L’n.4M.TT.\ 462,303,708 497,788,481
i ) i RPN o T s v PNk A b e 07,500,046 300.50.876  ...... 31,043,174 543,064,900 574,108,164
1 ) PR v isg (LA PN USRIV G0, 148,804,549 376,831681  ...... 23,996,002 562,804,500 585,801,492
WA iviiii £ B NSNS T R 888 205.9€0.250  ...... 8,85. 19,996,511 620,201,435 640,197,046
L SR ”, e SRR AN am A M N 412,324,956 255084002  ...... 35,948,190 9,620,648 694,336,500 703,957,148

Table No. 1.—This
in same period.

table shows

indicate the importance of the retail
trade through whose stores these enor-
mous amounts have been passing.

It will be seen from Table No. 1 that
the total quantity of sugar, raw and re-
fined, imported into the eountry during
the fiscal year ending March 31, 1914,
was 703,957,148 pounds. The year pre-
vious the ficures were 640,197,946
pounds, the increase in the twelvemonth
being more than 63,000,000 pounds.
This, it should be remembered, only re.
fers to the imports and to this must be
added the sugar made from domestic
beets—which are not aavilable—in order
to obtain the total consumption. Six-
teen years ago, in 1899, the total imports
were only 265,823,389 tons, which shows
that they have almost trebled since that
time.

There is another significant thing to
be seen from the array of ficures in
Table No. 1. That is that the imports
of refined sugar have been gradually
on the decline sinece 1910. During that

total sugar

The origin of the sugar we consume
is shown in Table'No. 2. From British
Guiana in South Ameriea there came
the last year 143,693,576 pounds, which
constitutes the record. From the British

General

ariff

Lbs.
1) pa e VR R S sl 20,386,026
DUICO IRRERE® ... iy ensnens caveiile 1,829,056
POl v s v ah e sl ad cr NN s 901,340
TR T T e SRS e e 12,831,765
oy ua LS Vi e ey S DS, 35,948,190
This table represents amount of raw sugar
brougkt in under the Refiners’ Privilege

Clause in the Customs Tariff. This must be
imported to be refined in Canada to extent
of quantity refined during fisca! year ending
March 31, 1913, by reflners from sugar pro-
duced in Canada,

West Indies and the Fiji Islands came
over 100.000,000 pounds, making a total
of 250,386.026 pounds under the prefer-
ential tariff. But from Cunba under the
oeneral tariff we received no less than
119,014,741 pounds of raw sugar the last
fiscal vear, and from San Domingo, an-
other West India Tsland) the figures.on

imported during 18 years under the various tariffs, and imports of refined and raws
|

In the case of refined, however, we re-
ceive more under the preferential tariff
than under the general by about a mil-
lion and a half pounds.

+

NATIONAL RAILWAY ASSOCIATION

Toronto, Nov. 19.—At Osgoode Hall
last week Mr. Justice Britton ordered
the winding up of the National Railway
Association. The eompany was formed
in August, 1911, with a capital of $40.-
000, which was inereased in 1912 to $5,-
000,000. G. T. Clarkson is to be liqui-
dator, with a reference to the master
in ehambers.

The shareholders, of whieh there are
6,000, are employees of railways and owe
over $260,000 on the stock subseribed for
by them. A statement of liabilities and
assets at the end of October shows lia-
bilities of $61,400 and assets of $426.-
595.57, of which $269.963 is due on capi-
tal stoek.

General
Tariff.
Lbs.

Above 16 D.8. and all Refined.
United Kingdom

Britist: West Indles .. 280
SEORE TRORE unssnonssonsssnnrins 1
Newfoundhnd and Labrador.. 2,174
Austria-Hungary ...........co0es 9.641
SR sioevaves 9187
France 2,756
Hawall 100
P BRGNS 40
Miquelon and 8t Plerre 135
Onitold BEates ... covviviivrinvs 76,470
atal IDE. ovvivoviaiansuneds 4,000 241

Preferential Total Genera’ Preferential Total
Tarl Tarift Not above 16 D.8. (Raws). Tariff Tarift Tariff
Lbs, Lbs. Lbs. Lbs. Lbs.
5,461,377 5,850,950 British Guiana ............ 143.603.576 143,693,576
98,430 99,710 British W. Indles 05,150,119 05,388 009

3.5€4.47 FIJI Islands ... 11,280,500 11,280,500
2174 v PRI v A 119.014.741

9.641 Danish W. Indies 12,290,
0,187 Dutch East Indie 33,803,367
2,756 Duteh Guiana ..... 9.132.502
...... M0 GPRRRY il 45,743,751
...... 40 T R R B 2,000,380
...... 135 PO e iiioiansinnsvosss o DETETI0 34.747,100
...... 76,470 San Domingo .............. 1280448710 SRR 133.448,719
United States .............. o Fo T SR 17,744,207
5.550,807 9,620,648 TR T i i 408,264,115 250,124,108 658,338,310

Table No. 2—This shows total imports of refined and raws during last fiscal year under hoth the General and Preferential

tariffs, and countries of origin.




Sugar Refiners Reply to Lower Price Agitation

It is Pointed Out That While Prices Are Now Higher Than Those
of New York, a Comparison Cannot be Made on Account of the
War Tax and the Fact That the Policy in Canada Has Been to
Sell in Accordance With the Buying Basis of Raws.

one of the most active performers

in the grocery market. Of late
what has been lacking in interest in
price changes and buying has been made
up by the attitude of the publie in eriti-
cism of the prices now being charged.
The faet that while the price in New
York for refined is $4.90, the Canadian
basis is $6.75, has not failed to attraet
considerable attention-—-mueh more at-
tention, it might be remarked, than the
fact that during the month of August
there was a difference of about 3¢ the
pound in the other direction.

Such a situation as now exists must
appear unsatisfactory to the general
publie, and is, therefore, unsatisfactory
to the retailer for the reason that al-
though he stands to make no more profit,
and is probably losing on account of
small sales, his eustomers think that he
iz partly responsible for the situation.
If the refiners are charging too muech,
then there is ground for the dissatisfac-
tion. But there are two sides to this
question as most others, and the refiners
get forth that while in the States the
market was followed, on the adviee of
the Canadian Government they merely
charged the usual profit over the price
of raws, with the result that at the
present time in spite of the high prices
they are aectually getting less profit
than before. The war tax should also
be taken into full econsideration.

What Refiners Say.

The following statement from a Can-
adian refiner is a reply to the agitation
which has been started for lower priced
sugar:

In view of the articles which have ap-
peared in the press lately regarding the
price of sugar in Canada, it may be well
to clear up some misapprehensions on a
subjeet whiech is too intricate for the
‘‘lay’’ mind, and often it must he ad-
mitted, for the expert.

The price of sngar to-day in Canada
is being compared with New York prices
and the deduetion is drawn that the re-
finer here is making a larger profit.

As a matter of fact, the conditions
here ean be more fairly compared with
those in the United Kingdom.

The price fixed by the British Govern-
ment for granulated is 30s. per ewt.—
equal to £6.52 per 100 1b., this sugar pav-
ing a duty of approximately 40¢ per 100
Ih.

SUGAR continues in the limelight as

In Canadd to-day the refiner is netting
less than $6.25 and pays $1.371%4 duty,
that is, he pays to the eountry’s revenue
nearly a dollar more duty and gets a
quarted of a dollar less for 100 lb. of
his produet. That hardly looks like an
excessive profit.

The whole argument as to the Can-
adian refiner’s profits so far as disclosed
in the papers is based on the theory
that he can buy sugar in New York at
214c per lb. (As a matter of fact, the
price in New York on Wednesday was
3e. not 21%4e.) The Canadian refiner,
whom business conditions eompel to buy
months ahead, in whieh he differs from
the American refiner, is to-day using raw
sngar hought some time ago, on which
at to-day’s price in Canada far from
making an excess in profit he must suf-
fer a very large loss indeed.

This is the real fact, and business is
run on facts, not on theories.

The newspapers hardly give the refin-
ers credit for keeping down the price
earlier in the season.

From August 3rd to 21st the refiners
in Canada sold sugar without advancc:
on 21st the Canadian Government put a
war tax on sugar which autcmatically
raised the price 70¢ (without benefiting
the refiner—in faet, involving him in
loss). No advance was made till 8th
September, that is, during' that whole
period the Canadian econsumer got his
sngar at ante-war prices.

The High Prices in U. 8.

Meanwhile, let us see how his fellow
in the United States fared. Starting
with sugar at about the same priee.
by the 5th of August he was paying
60c more, by the Tth, 85¢ more, by
the 10th, $1.10 more, by the 11th $1.50
more, by the 12th $2.06 more, by the
13th $2.56 more, by the 16th $3.04.

On September 8th the Canadian re-
finer was selling his sngar without ad-
vance, while the Americans were then
getting 23/e¢ per lb. more.

And what of the Englishman? During
the same period he was payinz rom 30s.
up to even 50s., 61%¢ to 10%e for the
sugar he ate.

The Canadian consumer thus wus eet-
ting, solely, mark you, owing to the Can-
adian refinérs’ action, probably the
cheapest sugar in the world.

What pnt down the priee in New York
lately was the offerine of German heet
Sugar at saerifies nrices: the British
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Empire is at war and Canadian refiners
neither can or would buy from eaemies
of the country.

For various reasons as explained,
prices in Canada must be higher than in
the United States—that is, part of the
price we pay as a belligerent country as
compared with a neutral one. ;

In coneclusion the Canadian refiners
might have made very large profits when
war broke out during the period of heavy
consumption of sugar, but deliberately
refrained from doing so—neither are
they doing so now when consumption is
down to a minimum.

Will the price of sugar go down now?
I will answer that in the words of the
last article I saw—‘‘Sugar has been the
Joker of the grocery market; not even
those hest versed in market conditions
have been able to prophesy what would
happen next.”’

I venture no propheey—I say, how-
ever, refined sugar is up in New York

to-day.
—
TRAVELERS’ NOMINATIONS.

Montreal, Nov. 19— (Special). — At
the annual meeting of the Dominion
Commercial Travelers’ Association held
in Montreal on Saturday, the following
nominations of officers for election at
the annual meeting on Dec. 8 were made:
John E. Wright, first vice-president, be-
ing the only nominee for president, was
elected by acelamation to that office, sue-
ceeding George A. Mann. Max Murdoch
was re-elected treasurer in the same
manner, the nominations of other offi-
cers heing as follows: First viece-presi-
dent, J. A. Bernier and W. J. Trving;
second viee-president, M. W. Hackett
and Captain George Van Felson, of Que-
bee; directors, J. R. Bisaillon, L. L. Paul
Bernard, W. Drysdale, W. J. Joyce, J.
A. Leddy, Arthur A. Markus and Geo.
W. Prescott, of Toronto, five to be el-
ected.

It was decided to forego the annnal
dinner this year, the suggestion being
made that members should pay over the
price of the ticket to the Patriotie Fund.

IF A BUSINESS MAN, HE NEEDS IT.

Editor Canadlan Grocer:—

In my opinion a merchant who professes to
he a husiness man at all cannot possibly be
without Canadian Grocer.

FORD N. ROBERTS,
C. B. Hume & Co.
Arrowhead, B.C.




“Faith Cure” Suggested for the Peddling Evil

Manufacturer Sets Forth Theory That if Merchants Sold Goods
Made in This Country There Would be no Street Hawkers—Do
Peddlers Sell Canadian Merchandise ?—Little Faith Expressed in
Legislation.

HE campaign of retail merchants’

associations against the profes-

sional peddler as referred to recent-
ly in Canadian Grocer has brought a let-
ter from a Toronto manufacturing com-
pany in which the head of the sales pro-
motion department expresses the opin-
jon that rather than seek legislation
acainst the hawker the retailer shonld
sell @oods made in this country.  The
idea is that if merchants sold Canadian
goods, Canadian workmen would be ful-
lv employed and there would be no need
for peddling and the inference appears
to be that goods are sold from door.to
door because the retailer does not handle
them. This writer states his belief that
while reculations must be placed in the
hands of the government to some extent
faith should be placed in the maxim
that a people that are least governed
are best governed. Canadian Groeer
cannot acree that the well-sounding
theory outlined will solve the troubles
of the refailer in this respect. Soothing
syrup will do little good to the sufferer
when an amputation is necessary.

The merchant has a strong and valid
objection to the wholesale depredations
of the professional peddler. The mer-
chant is maintaining a store for the ae-
commodation of the public. He mives
eredit to his customers when they need
it. He pays taxes and does his share in
the upkeep of publie institutions. The
professional peddler has no expenses to
meet. and is under no obligations of any
kind. He takes the people’s money
without handing back a eent of it in any
form. Thus the peddler has such an un-
fair advantage over the loeal merchant
that the latter is clearly entitled to every
protection that the law can afford.

Not a Sound Solution.

Our correspondent is only partly right
in his contention that the pushing of
made-in-Canada goods would prove the
solution of the peddler evil. It would un-
doubtedly lessen unemployment and
thereby produce work for some of the
men now eking out an existence by ped-
dling goods from door to door. But it
would have no effeet whatever on the
professional peddler. It is a well estah-
lished fact that most peddlers earry a
cheap line of goods not made in Canade.
Most peddlers handle articles which the
retail merchant would not stock; articles
which ean be sold only by door-to-door
canvas. The professional peddler will
eontinue to sell worthless, trashy goods

to the public, no matter whether mer-
chants were pushing made-in-Canada
goods or not. Anyone who understands
trade conditions will bear us out there.

It follows that the merchant is en-
titled to sueh protection as the law can
give him. The correspondent declares
his concurrence in the maxim that
‘‘people who are least governed are
hest governed:'’ which we conclude is
an expression of his belief that the com-
petition of peddlers can be overcome
hetter by the solution he advances than
by aectual legal restriction. We desire
to emphatieally declare that the protee-
tion of the law is the only consideration
that counts with the professional ped-
dler.

The retailer is in exaetly the same
position as the manufacturer. The lat-
ter asks the retailer to support Cana-
dian business institutions by buying
goods made in this country. The retail
merchant asks the people to support the
interests of their community by buying
from loeal tradesmen. It is exactly the
same prineiple. Manufacturers think
that they are entitled to proteetion from
outside concerns. They would in many
instances be forced out of business if
foreien concerns were able to evade all
duties and sell zoods direet to the re-
tail trade. In exaetly the same way, the
retailer is sorely pressed when peddlers
are able to sell from door to door. offer-
ing eoods at low prices because they are
exempt from the expenses that the retail-
er has to bear.

The retailer needs the protection of
the law against the peddler just as sure-
ly as the manufacturer needs the protee-
tion of legal duties azainst unfair
foreign ecompetition. The peddler’s
license is the ‘‘tariff’’ of the retailer.
Professional peddlers are eoming in
without paving the ‘‘duty’’ or are get-
ting in under technicalities which permit
evasion of the law.

CONGRATULATIONS,

Editor Canadian Grocer:

I must congratulate you on
the Fall Number of Canadian
Grocer. It is in keeping with
your previous splendid reputa
tion of editing a splendid trade

paper.
GEORGE 0. WERRETT,
Simeoe, Ont.

Is it any wonder that the retailer ob-
jeets?

Generally speaking, we do not think
we would be going too far in asserting
that the retailer is really defending the
interests of the publiec when he keeps the
professional peddler out of his ecom-
munity. The professional peddler hawks
wares that are usually of a very inferior
quality. He comes around and bothers
the busy housewife until she makes a
purchase—usually to get rid of him. She
finds, as was the case with a line of im-
ported varnish whieh was recently bheing
peddled around at 25¢ the ean, that her
purchase is worthless or next to it. She
wants her money back. If the merchant
has made the sale she would get it baek,
But the professional in-and-outer has
folded his tent like the Arab and depart-
ed into the horizon.

("anadian’ Grocer does not desire to
voice any objeetion to the plea that mer-
chants should buy made-in-Canada
wvoods. Our objeet is to show that the
adoption of this poliey ean never serve
as adequate protection against the ped-
dler evil and that the merchant is en-
titled to every hit of legal protection
that ean be devised.

——
PRIZES FOR APPLE WINDOWS.

The Market and Industries Commit-
tee of the City Couneil of Vancouver, B.
(., established an Apple Week there and
with the eco-operation of the retailers
and wholesalers, made it a suecessful
event. Prizes were offered the retailers
for the hest dressed windows in the vari-
ons districts, the first being $25, the
«econd $#15 and the third $10. Depart-
ment stores and others employing profes-
sional window trimmers were exeluded
from the competition but there 'was a
special prize for them. The winners
were:

Distriet No. 1—First, A. & G. Gro-
cerv: second, T. F. MeDowell; third,
London Groeery.

Distriet No. 2—First, T. W. Vinecent:
second, A. G. Page: third, Lyons’
Grocery.

Distriet No. 3—First, Arnott & Gray;
second, Morrow & Dean; third, Gilsen &
Browne. ‘

The prize for the best professional
window was awarded to David Spencer,
Ltd., who seeured the artistically de-
signed and executed apple.




Working on Sound Basis

Referring to the business conditions
in Moose Jaw, Sask., Alex. McLean, of
McLean’s Grocery says:

‘“The grocer in this part of the coun-
try got his hardest knock in 1913. The
tightening of the money market caught a
egreat many of our best grocers with a
great deal too mueh money on their
books. Up till then we were all doing
business on too loose a seale, and the
conditions whieh have prevailed since
have been the means of our getting busi-
ness on a more substantial basis. We
are watehing our eredits better, and go-
ing on in a safer way. People are not
throwing their money away on some use-
less real estate and other foolish invest-
ments but are living in a more conserva-
tive and economical way, which brings
the erocer the money that rightly be-
longs to him.

‘‘Business is more solid and steady
and we are very optimistic and are look-
ing forward with confidence to the very
near future when the Kaiser and his
military machine shall be overthrown
and peace, progress and prosperity shall
return to our land. We wish Canadian
Groeer its full share of the same.’’

This is a most encouraging letter and
indicates the trend of busimess through-
out the West is towards a sound and
substanfial basis. Watehing eredits
more closely will mean a good many
extra thousand dollars to the cash reg-
isters of the grocers during the coming
twelve months,

Kitchen Cabinet Display

A Toronto grocer has a strong prac-
tical display of eanned goods. cereals
and other food stuffs arranged in a kit-
chen cabinet after the manner in whieh
the eabinet would be filled by the eare-
ful housewife. This shows the aetual
goods which the eabinet should contain,
and is, therefore, a factor in producing
business from the standpoint of the
power of suggestion. Where a merch-
ant handles these cabinets as well as
groceries there is an exeellent oppor-
tunity for a convenient and foreeful
window trim without expense.

ther Grocers

‘ Do'H\ings

This Should Sell Oysters

In a little booklet gotten out last year
by Geo. O. Werrett, a ‘Simcoe, Ont. gro-
cer, a splendid oyster talk is given. The
hooklet consists chiefly of lists of goods
and their prices but interspersed here
and there are convincing little talks
like this one on oysters. Three others
were reproduced in the Fall Number of
Canadian Groeer of Oet. 30. The oyster
talk reads as follows:

OYSTERS.

After many years pushing, talking and
advertising oysters, then sending them
out so fresh and good that every pint
was an advertisement for us, we have at-
tained our object. At first it was a probh-
lem. Oysters were not as good as they
are now. They were not handled in as
sanitary a manner, and we were unable
to sell them fast enough to avoid losses,
but by our persistent efforts we have
managed to work up an oyster trade
large enough to always supply oysters
absolutely fresh. To-day we have many
customers who come to us solely for their
oyster supply. They know ours are
fresh and of superior quality.

G. 0. Werrett.
L L .

A Coffee Pyramid

In October a coffee-week was cele-
brated throughout the United States and
from all accounts there were many fine
window and other displays shown all
over the country. The display illustrat-

Cut nhowlnr individual Interfor coffee display
n big New York store.
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ed here shows an individual trim in the
big store of the J. B. Greenhut Co., of
New York City. The photograph was
scarcely large and clear enough to illus-
trate the exaet arrangement, but it ean
be seen that the display was an at-
tractive one, In the front are larce
cans of coffee, separated by small tins,
piled one on top of the other. Liberal
use ‘has been made of coffee-pot show
cards, all of which is topped by a pyra-
mid of mere small cans of coffee,

A Catchy Show Card

A western merchant whose store is lo-
cated at a street car transfer point de-
vised the following display eard to take
advantage of the situation, and hung it
up in a prominent position outside the
door:

“Your transfer good for 15
minutes. Spend it here.”’

The card has eaught many an eye and
advantage has been taken of the store
being located at the corner in question.
This goes to show that a strong faetor
in the selling of coods is suceestion.,

» L] R

The Ad Introduction

Under the eaption ‘‘ Very Fine Values
Indeed,'” the introduetion to a reecent
newspaper advertisement of S. G.
Freeze, a Calgary, Alta. grocer, runs in
this eatechy and convineing manner:—

‘‘Shouting and raving and waving
our hats (in print) do not convinee the
level-headed majority. Most of you
know this store, and know that our
advertisements, calmly stated, promise
less than we fulfil.”’

. L .

What Display Does

J. A. Hammond, a Campbellford, Ont.,
grocer, has a unique display of groceries
arranged on a counter backed up against
the shelving on one side of the store
whieh he finds aets as a splendid silent
salesman., It provides many a sugges-
tion to the transient buyer, he eclaims.
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HOW TO GREET THE CUSTOMER.

Salesmanship used to be called ‘‘the
art of selling a man something he does-
n’t need,”’ but this is an absolute fal-
lacy. A salesman may succeed in selling
a customer something he doesn’t need,
but you may be sure that he will not re-
peat the operation. True salesmanship
consists in ereating a desire for goods.
The ideal salesman will convince a man
that the purchase of certain goods will
result in benefit.  The ideal salesman
leaves no bad taste in the mouth of a
patron. The best salesmanship motto is
this: ‘‘First befriend your customer,
then sell to him.”’

A great salesman has said: ‘‘Convince
a man that you are his friend, and he
will buy a white elephant from you.’’
Friendship is a great asset in salesman-
ship. Every store should be a ‘‘Cour-
tesy Shop,”’ as this is absolutely neces-
sary for perfeet mercantile sucecess.

A good salesman must know the goods,
must know the trade, and must possess
energy and vim. but unless he continu-
ally practises the plan of putting him-
self in the eustomer’s place, he will fail
to make a lasting success.

Knowledee is the basis of all sales-
manship. Gall. aggressiveness and dip-
lomaey may eateh and hold the prospeet,
but real knowledge closes the order. A
sterling selling talk is fruitless when
combined with inability to account for
the price of an item. Why waste time
in working up the interest of a patron
if yon must finish with the acknowledge-
ment that you eannot answer so simple
a question as ‘‘But why does this one
cost more than that?’’ If customers see
that vou do not know the goods youn at-
tempt to sell, they will eredit you with
as little knowledge in every other de-
partment of your work.

Retail selling is as mueh a profession
as medicine or law, and there is no reas-
on why it should not demand as thor-
ongh a preparation. Six, seven, eight
vears are spent hy a prospeetive doctor
bhefore he is ready to begin, and even
then he takes up his tools with hesita-
tion.

HE WASN'T A CANADIAN.
Coming fresh from the ecountry a
vonth had just procured a position in a
eity grocery. As he had been warned

that the cikg folks would ‘‘josh’’ him
because he was from the country, he was
very ecautions. One afternoon a girl
entered the store and said:

““I should like to get some birdseed,
please.”’

Confident that he had detected a
‘‘josher’’ the youth answered with a
smile:

“‘No, you ean’t ‘josh’ me. Birds grow
from eggs, not seeds.”’

SERMONS IN BRIEF.
The floor is not a waste-basket.
. - .

The long-winded eclerk tires his cus-

tomers easily.
- . -

The elerk with the smile is the sales-
man_ worth while.
L ) L] K3
Reserve arguments are necessary to
overcome objections.
L] . L]
When the tongue is longer than the
thoughts, trouble arises.
a | e AR
Forbid that we should judge others
lest we eondemn ourselves.
. L] .
the

Confidence in store’s goods is

necessary to the maximum amount of.

sales.

THE ENCYCLOPEDIA

THE ORIGIN OF '‘GROCER."’

Much has been said as to the origin
of various foodstuffs which the grocer
handles but a fair question is what is
the origin of the word ‘‘Groeer’’ itself?

Prior to the opening of the twelfth
century, established shops for the sale
and barter of commodities were little
known in England. Pedlars, or chap-
men, traveled  from hamlet to hamlet
with packs of fine cloth, jewels, wine,
salt, spiees, tallow and wax, but, as may
be judged from their stock, the traffic
of these men was confined almost en-
tirely to the nobles of the castle and the
priests of the monastery. Such neces-
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sary articles as salt and tallow were sold
to the common people, but these pedlars -
found most of their profits in the sale
of luxuries to the wealthy.

Later as pedlars became more numer-
ous, the market was developed in town,
while the fair supplied the country dis-
triets with a means to sell and exchange
goods. This latter institution served the
double purpose of providing a place
where goods that could not be obtained
in the town markets were procurable
and also a wider opportunity to dispose
of ordinary commodities.

The shops of that fore-runner of the
Grocer, the ‘‘Pepperer’’ or ‘‘Spicer,”’
were undoubtedly established in London
many years previous to 1180, as a men-
tion of a Pepperer’s Guild of London is
found as earlv as that year. These
tradesmen dealt in pepper, cloves, nut-
megs, mace, ginger, frankineense and
other spices then brought aeross Europe
from remote India. Spiced drinks and
richly spiced foods were greatly in vogue
among people of wealth, ag food at that
early period was coarse and not always
wholesome. This guild of pepperers
ceased to exist shortly after 1338, in
which year a heavy loan was extorted
from it by Edward II.

The earliest use of the word *‘Grocer’’
or ““Groser’’ oceurs in 1310 in the city
record report of London. The term
‘“grocer’’ probably originated through
certain mediaeval traders who ‘‘engros-
sed’’ large quantities of merchandise. Tt
has also been attributed to the leading
merchants at that time who bhought only
‘“in gross’’ (en gros) or in large quan-
tities.

The fifteenth century in England finds
nearly all of the various trade formed
into guilds, and these ¢uilds were in
many cases provided with full authority
to rule the affairs of their oceupation.
The power was received either direetly
from the king through a special charter,
or, if in London, by a delegation from
the Lord Mayor. Each trade was sup-
posed to be responsible for, and pre-
serve, its ‘“good name and fame.’’

__+_

W. C. Newton, St. Thomas, Ont., trav-
eller for the Empire Flour Mills for
seven years, has resigned and is leaving
to engage in business on his own ae-
count in Detroit.




Quebec and Maritime Provinces.

Mitchell & Roe have registered as gro-
cers in Montreal.

R. W. Howes, of Swift & Co., Chicago,
spent a day or two in Montreal last
week,

Armstrong & Ferguson, grocers, New-
castle, N.B., have dissolved, Wm. Fer-
guson continuing.

Wilfrid B. Welch, general merchant,
Deer Island, N.B., is succeeded by the
Leonardville Trading Co., Ltd.

A. Bailey, grocer, Cote St. Paul, Que,,
is building a new store near his present
stand at the corner of Rielle and Galt.

J. A. Giard, who had for many years
kept a grocery store on Laframboise St.,
in St. Hyacinthe, Que., died last week.

The employees of Rowell, Son & Co.,
Sherbrooke, Que., manufacturers of bis-
cuits and confectionery, have donated
the sum of $22 to the Belgian Relief
Fund.

The operation of the Atlantic Sugar
Refineries at St. John, N.B,, is expected
to commence very shortly. This was an-
nounced last week after the first annual
meeting of the company held at the
head office in Montreal. Owing to the
fact that the company has not been in
operation, no financial statement was
read at the meeting. The plant at St.
John has just been completed, and the
company is in a position to commence
operations.
in the board of directors. Hon. T. Chase
Casgrain, who is now Postmaster-Gen-
eral, was a director last year, and Victor
E. Mitchell has been appointed in his
stead. W. R. Allan is off the board,
Augustus S, Peabody being elected in
his place, while Alexander Smith was
elected in the place of the late Fleet-
wood H. Ward. Messrs. Peabody and
Smith are members of the firm of Pea-
body-Houghteling, bankers, of Chicago.
The board of directors is as follows:—
D. Lorne McGibbon, president; F. H.
Anson, viee-president and managing di-
rector; Hon. Wallace Nesbitt, Sir
Thomas Tait, C. P. Beaubien, Alex.
Smith, Augustus S. Peabody, S. H.
Ewing, Vietor B. Mitchell, H. J. Fuller
and S. J. LeHuray.

Ontario.

F. H. Crosby, Bobson & (‘.rouby'], gen-
eral merchants, Uxbridge, Ont., died re-
cently.

There were several changes .

Current News

A. Culbert, a Hamilton, Ont., groeer,
died last week.

Jos. Barron, grocer, Toronto, has sold
to J. J, Hamilton.

W. S. Moulds, grocer, Toronto, is suc-
ceeded by Lilian Fligg.

W. H. Peppler, grocer, Listowel, Ont.,
has sold to Peter Deppel.

The Civil Service Co-operative Asso-
ciation has been opened in Ottawa, Ont.

J. A. Torrance, grocer and butcher,
Hamilton, Ont., is succeeded by Gibbons
& Yellowlees.

The Hamilton Retail Groeers’ Asso-
ciation have under consideration the
task of the revision of their constitu-
tion.

Chamandy Bros., general merchants,
Cobalt .and Haileybury, Ont., have sold
their Haileybury branch to Alice &
Ferris.

J. H. Richards, of Havelock, Ont., has
purchased C. W. Coon’s general store
business at Trent River, and has taken
possession.

George O’Sullivan, a Campbellford,
Ont., ‘grocer, has returned home from
Montreal, where he has spent his honey-
moon. Canadian Grocer wishes him a
prosperous married life.

W. J. Baker, who was formerly with
the American Kelloge people in Toronto,
has joined the staff of the Canadian

E. L. CLEVERLY,

Who was recently elected ncnurs of the
Grocers’ Section, R/M.A., Toronto Branch.
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Cereal and Flour Mills Co. as sales and
promotion manager. W. T. Jamieson is
the manager of the company.

The grocers and butehers of Windsor,
Ont., are considering the question of a
veneral delivery system. W, D. Haw-
thorn, seeretary of the Groeers’ and
Butchers’ Section of the R. M. A. there
would be pleased to hear from any towns
where general delivery is being operated
suecessfully.

The suggestion is made by a member
of the Toronto Grocers’ Section of the
Retail Merchants’ Association that a
corps of the Home Guards be organized
in the section. He points out, now that
the groecers have assembled in good
strength this eould be readily accom-
plished. There is some talk of the
Butehers’ braneh organizing a Home
Gard seetion. :

Prior to his departure from Peter-
horough, Ont., for St. John, N.B., N. C.
Cameron, who has been secretarv of the
Peterborough branch of the Retail Mer-
chants’ Association for some time, was
presented with a purse of gold by the
association there. A special meeting of
the executive of the R. M. A. there was
held on Friday evening last, at which
the ¢ift was tendered, and at which sev-
eral speeches eulogistic of the work of
Mr. Cameron were made. Particular re-
ference was made to the ficht he put up
during his tenure of. office acainst tran-
sients who attempted to do business in
that eity without paving the necessary
license. For some weeks past he has
been engaged in organization work in
St. John, and has heen appointed Provin-
cial Secretary, with headquarters in that
city.

Western Canada.

J. L. Barbour, grocer, Balmoral, Man.,
has sold to Waterer & Dyer.

R. R. Evans, grocer, Winnipeg, is
succeeded by Booth & Bristow.

H. D. Smith, general merchant, Wa-
wanesa, Man., is succeeded by Smith &
Morton.

The H. A. Manwaring Co.. general
merchants, Solsgirth, Man., sustained a
fire loss recently; insured.

Stoek and fixtures of the general
store of the estate of W. H. Hunter,

Rounthwaite, Man., have been sold to J.
]A. Brnwn.




Sugar and Tea Continue as Leading ‘Features

In Regard to Both Markets, Situation is so Unsettled That the
Future Presents a Puzzle Which is Perplexing the Trade—Dried
Fruits Are Generally Firm, and New Arrivals Have Not

Materially Altered Prices.

Office of Publication, Toronto, Nov. 19.

UGAR and tea continue as the perplexing features of the market
—s0 perplexing in fact that speculation as to the future is noth-
ing more than guesswork. While the tendency for sugar would

naturally be downward under the existing conditions, there is a ques-
tion as to when the reductions can be looked for. Refiners claim
that they are entitled to present prices while high-price raws last—
in fact they are losing money at the present market—and the de-
mand is so slow that these stocks may last some time. However, there
may be pressure which will result in quicker action being taken.

Refiners make a statement that:

“The Government called us together, and asked for full details
regarding the stocks of raws we had in hand. They did not say that
we were not to advance prices, but they intimated that we had better
not: so we kept them down as long as we could on that account.
England was doing its best to control sugar prices, and Sir George
Foster was trying to do the same here, though in a milder way. As
long as we were in {m.-'scx\'inn of low-priced raws we kept the price
down. Sir George Foster agreed that we could raise our prices as
soon as we were compelled to go into the market for high-priced raws,
and he approves of the present prices we are charging.”

New York sugar is a {rifle firmer and there are forecasts that the
market will soon advance further. English importers are buying
at present prices on speculation despite the embargo.

~ Tea is a triflejeasier in England this week and advices state that
shipments to the Continent have been stopped—whatever this may
mean. Offerings were a trifle heavier. On the other hand there was
an advance.of price in India which is hard to account for consider-
ing the manner in which shipments have been held up. The Eng-
lish war-tax should not affect the situation here but there is the pros-
pect of a tax being imposed in this country, this being considered by
“many as the probable course to be taken by the Government.

New raisins, currants and figs are in and dates will not be long
delayed. Prices have changed but not materially, owing to the fact
that adjustments had bheen pretty well made to the new basis, Gen-
eral situation for dried fruits indicates a firm market until Christmas
at least.

Flour market continues very dull with export bids out of line
and domestic demand weak. Mills are beginning to close down.
Mill-feeds are firmer and may be used as a level in selling flour.

Removal of embargo against Canadian potatoes by the United
States has evidently helped Canadian growers for an advance of 10¢
a bag has taken place.  Apples continue fairly firm and some
varieties such as MecIntosh Reds and Snows have advanced.

Fresh fish has about disappeared-from the markets and frozen
stocks are plentiful.

Markets in Brief

QUEBEC MARKETS,

FLOUR AND CEREALS—
Cold weather stimulates rolled oats.
I"lour still quiet.
Feed  business much better.

PRODUCE AND PROVISIONS—
Exporting butter to U8,
New lald eggs hring 42c.
Turkey market collapses.
FISH AND OYSTERS-—-
Much fresh fish off market,
Lobster season opens.
Halibut a cent cheaper.
Advent trade about due.

FRUITS AND VEGETABLES-—
Celery tending up.
Spinach costing more.
Tomatoes cheaper.
Apples still dear,

GENERAL GROCERIES
Chenp Japan tea scarce.
Date shipments arrive.
Iig prices withdrawn in New York,
Bean market firmer.
Filberts scarce.

ONTARIO MARKETS,

FLOUR AND CEREALS-—
Flour demand very qulet.
Bran and feed flour up.
Mills are closing down.

IPRODUCE AND PROVISIONS-
Backs and cooked hams easler,
Fresh eggs up 3 to be.

Butter and cheese markets quiet.
Poultry embargo removed.

FISH AND OYSTERS

About last week for fresh oysters.
Haltbut a cetn clkeaper.
vysters in good demand.

FRUIT AND VEGETABLES -

IPotatoes advance 5 to 10c.
McIntosh Reds and Snows dearer.
Oranges dearer, awaiting new navels.

GENERAL GROCERIES-—

Tea a little easler in London.

Sugar demand remarkably dull

Readjustments In quotations for
spices.

New fruits at about same prices.

QUEBEC MARKETS.

Montreal, Nov, 19.—There is evidence
_of aetivity in certain markets, but in
many ecases quietness is evident. Here
and there one sees evidenee that sup-
plies in consumers’ hands are breaking
down, or that wholesalers are beginning
to buy in larger quantities. This is seen
in the tea market, where considerable
buving has taken place during past week
or two, especially of cheap Japans. Busi-
ness in India and Ceylon teas is not so

brisk, partly because the market is liable
to weaken in a few weeks, and partly be-
cause little is to be had.

A little easiness is noticed in feeds,
and more business is being done now
that winter draws on. This will even-
tnally mean a bigger demand for flour.
The cold weather has also had a good
effeet on rolled oats and other cereals,
although a mild spell early this week
effectually stopped business for a while.
1t goes to show how eareful buyers are,

and how little they are inelined to take
chances. Owing to high prices of sugar,
the same feeling is in evidence there,
buyvers being afraid that a drop may
take place at any time,

Minor changes are: Canned pumpkins,
3 1b., 90 to 92V%, and advance of 5¢ per
doz.; camphor is down to 75e lh., a de-
cline of 50c¢; canary seed has arrived
from the Balkan States, quoted 8¢ to 9¢;
cottonseed oil is now 85¢ to $1 per gal,
a decline of 15¢ per gal.; Lima beans
have deelined l%e¢., and are now 8¢ to
8lhe.

Grocers will do well to note that
perishable goods are now being shipped
from Montreal by express instead of by




freight. Complaints are received every
year on this head, but wholesalers prefer
not to run risk of goods being ruined.
SUGAR.—Refiners have been eoming
‘n for considerable criticism from the

daily newspapers, attention being drawn

to the high price of sugar here compared
with New York. The refiners replied
more or less convineingly, but in a man-
ner so as not to start a heated contro-
versy. One of the refiners informed
Canadian Grocer that at present price
they are making sugar at a loss, and the
loss would be larger if a further redue-
tion took place. He admitted that eir-
cumstances miight present themselves
which would eompel them to drop their
price again, but at present there was
nothing like that in sight. On the other
hand, something might happen to send
market up again, say, if England started
buying sugar again on a large seale. At
present big orders being placed by
France for refined in New York is keep-
ing price for sugar in Canada up.

The tendency of the market here is
down rather than up, the refiners admit,
but they do not see a change just now.
This state of things has resulted in a
lull in business. Everybody is buying
hand to mouth, and putting it off to the
last minute, A firm running out of sugar
to-day delays purchasing until to-mor-
row. Refiners are not doing half the
business they did at same period in 1913,
In a way this is keeping the price up, for
refiners state that prices cannot be drop-
ped until they have used up their supply
of expensive raws. The bigger the de-
mand, the sooner will they be used up.

Per 100 1bs.

2 and 51b. cartons .
Yellow Sugars—
No. 3 ...

oo oo
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25 1b. boxes
Powdered Sugars—
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Cartons and half eartons .
Crystal Dominoes, cartons

DRIED FRUITS.—While markets are
firmer for ecertain lines owing to un-
usual eireumstances, there is a feeling
that there is a weak undertone, and that
lower prices will prevail in the near
future. A local broker remarked this
week that he would not buy at present
prices for delivery in January.. Another
said that, like gifts, dried fruits usually
depreciated in value after Christmas. The
situation in raisins seems to be that deal-
ers have bought too carefully, with the
idea that prices would be cheaper, and
are now scrambling to secure supplies
for Christmas. Against this, New York
is entting prices on Malaga raisins 14¢
per package,

CANADIAN GROCER

The s.s, Seistan reached New York
last Monday with a shipment of dates.
Since these were shipped, however, war
has broken out, and the natives in
Arabia are more interested in shooting
bullets than in shooting dates over to
this market. An advance on Fard dates
is not unlikely, as shipments will be
light from now on. Prices are said to
have advanced 30 per cent. in the prim-
ary market.

Jobbers have withdrawn all prices on
figs in New York for the present. In a
week it is hoped they will know what
supplies they may expect from Smyrna.
Currants are firm and unchanged. Cit-
rons and peels are on a lower basis, and

" prices are being eut 14e lb, by jobbers.

There is a stronger feeling on spot
prunes, and prices on new erop, now due,
have been advanced.

EVAPORATED FRUITS.
Apples, 50-Ib. boxes ......
Nectarines, choice
Peaches, choice ..
choice ..
Aprico!

I'er Ib,

Canlied Peels—
Citron
Lemon
Orange
Currants—
Amalias, loose
‘Amalias,
Filiatras,
Filiatras,

fine, loose, ‘new . %

eoco:
8%
-

°
g
g

., loose

1b. pgs

, in 251b. boxes, faced..
50, in 25-1b, faced. .
60, 25-1b, box faced..
10, i faced,,
80, 25-1b.

9, in
100, in

5

P
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Malaga table, box of 22 Ibs.,, 3-crown
cluster, $2.60; 5-crown cluster
Muscatels, loose, 3 crown, Ib....
Sultana, loosse ..
Valencia, new
Seeded, fancy

, choice

IS

&
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1 fruits liable to be
shaded for quantities, acconling to the «ate o markel.

TEAS.—There seems to have been a
brisk demand for low-grade Japans, sell-
ing at 161%¢, and some big business has
been done during past few weeks at this
figure. Supplies at this price are now
hard to secure. The market for gun-
powders has improved considerably, and
a big demand is being felt.

The disposal of the Emden has not dis-
posed of the high prices of tea. It will
take some time for the effects of that
naval victory to be felt in Montreal.
Teas of all grades, and especially
Japans, are very scarce, and distributers
are feeling the pineh every day owing to
small stocks,

However, it would not be surprising to
see black teas somewhat cheaper as soon
as the accumulated stocks in India and
Ceylon have been started moving. In
the meantime, if the shortage becomes
more acute, higher prices are not im-
probable,

In the London market, Pekoe Souch-
ongs, a common grade, is being quoted
at 91%%d. to 10d., which is the lowest
priced Indian tea on the market, and
usually sells as low as 7d. A similar

3

grade of Ceylons is quoted at 914d. This
gives an idea of the state of the tea mar-
ket in England. The small quantities
coming through have been totally inade-
quate. The prices above quoted are an
advance of 34d. to 1d.

RICE.—There has been no change for
several weeks, and none is expected for
the present. Demand is steady, and
business fair.

Per

Fancy Rices—
Imperial Glace
Sparkle
Crystal ...
Ice drips .

Prices are per 100 1ba., packed in bags (250 Ibs.),
bags (100 Ibs,), and quarter-bags (50 Ibe,); add 10¢
13“ "I.'u.)‘“ pockets (25 Ibs,), and 20c for haif-poek
l .

Imported Patna— Per 1b,
B 2 008  006%

y bs.
Half bags, 112 Ibs, .. . 005%
Quarter bags, 56 Ibs, .. 008%

Velvet head Carolina .. . 000%
8ago, brown 008

MOLASSES.—This is between seasons
for molasses, However, the market con-
tinues firm, with usual demand.

Prices for
Island of Montreal.
Fancy. hoice.
Puncheons .38

Barrels ... 41 39
Half barrels .. POTARE A2
For outside territories prices range about 3¢ lower

per gallon than for delivery, Island of Montreal.
Carload Jots of 2 puncheons or its equivalent in
barrels’ or half barrels, to one buyer, may be sold at
“‘open prices,”” No discounts will be given.
Com Syrups—
Barrels, per 1b,, 3%c; % bbls, dc;
Pails, 38% 1bs., $1.965; 25 lbs, .....
Cases, 2 1b, tins, 2 doz. in case.
Cases, 5 lb, tins, 1 doz. in case....
Cases, 10 b, tins, % doz. in case. .
Cases, 20 Ib, tins, % doz. in case..............
Maple Syrups—
Pure, per 8% 1b, tin
Pure, in 15 gal. kegs,
Maple sugar, pure, per lb,

COFFEE.—Market is lifeless, and has
been for several weeks. A distinet weak-
ness has been in evidence for some time,
and there are prospects of still lower
prices before long.

Coffee Roasted—
Bogotas
Jamaica
Java
Maricaibo .
Mexican
Mocha ....
Rio .
Santos R v
Chiocory, per Ib, ........ X

Barbadoes Molasses

4 bbls....
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NUTS.—Good supplies arrived here last
week on s.s, Jacona, and should now be

in retailers’ hands. In New York, spot
Tarragonas are searce, and have been
advanced e, b, French soft shells and
molarettes are also slightly firmer. Tar-
ragonas are scarce owing to the fact that
a steamer about to leave Spain was dis-
abled and detained. She should be here
late in November. Further supplies of
No. 1 Naples walnuts are due, and spot
stocks are low. Mayette Grenobles are
also due, and Marbots and Cornes should
be in next week. Sieily filberts are
scarce and market firm. Brazil prices are
being cut; same applies to mixed nuts.
Pili nuts are on the bargain counter.
One and two-erown Pecans are plentiful,
put not three and four erowns,




Fratelli Jung, very large shippers, of

Palermo, Sicily, writing to their agents
here, The Robert Crooks Co,, state that
the demand for filberts from America
has not been good, but business with
Germany is active.  Anxiety over the
possibility of Italy being drawn into
the conflict affected the market con-
siderably. Now that this seems unlikely,
things are improving much. Growers in
the interior believe that consequences of
possible war are being exploited to bring
pressure to bear on them. They believe,
however, that they have nothing to lose
by waiting, and this is keeping supplies
of filberts back,

Grenobles, new

Tarragonas, new

Marbots, new

Shelled walnuts, new, per Ib.
Shelled almonds, 28-1b. boxes, per |
Scicily filberts

Pecans, large

Almonds

Walnuts, Grenob

Brazils, new

Peanuts, No. 1, 12%c; No. !

Peanuts, No.
Canadian chestuuts

SPICES.—There is little demand for
cream of tartar. People seem to be get-
ting on without it. All lines of spices
are firm, with no changes.

5 and 10-1b. %-1b. pkgs.
boxes.

dozen.,
0 60—0 70

cococoocoecsee
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1%-1b. tins,

Allspice
Cassia

Ginger, Cochin

Ginger, Jamaica

Mace

Nutmegs ....

Pepper, black

Pepper, white
spice

SHERROINE

e
It
BREZRVSES

rmergic .
T\i.ower prices for pails, boxes or baliers when delivery
can be 5
Cardamon seed, per 1b., bulk
Carraway—

Canadian .

Dutch
Cinnamon, Ceylon, 1b.

Mustard seed, bulk
Celery seed, bulk .
Cayenne chillies ...
Shredded cocoanut, in pails

DRIED VEGETABLES.—The
market has a firmer tone this week, fol-
lowing the discovery that several cars of
choice primes, which were offered at
$2.30, did not come up to standard, and
were rejected. Where these orders were
replaced, prices paid were $2.30 or $2.40,
Hand-picked beans are bringing as high
as $2.55, and considerable business is be-
ing done. Jobbers are paying $2.35 to
$2.50 for peas, and these are guaranteed
to be free from bugs, and are good boil-
ers. Wholesalers are charging $2.75 to
$3 for same quality; those selling around
$2.60 are not up to standard. Very little
business appears to be passing. Some

people insist that a searcity of peas will

be felt this year,
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ONTARIO MARKETS.
Toronto, Nov. 19.—Business continues
quiet, although there is a general feeling
of satisfaction in the trade, for whole-

CANADIAN GROCER

salers have come to face the situation
that a curtailment on the part of con-
sumers must be counted upon and steps
are being taken to meet this eurtail-
ment. In making adjustments, the gro-
cery trade had the assistance of a very
good demand for a short time after the
war broke out. There is no serious
trouble reported with regard to eol-
lections, but this is no doubt partly due
to the faet that for a number of months
jobbers have been watching their ae-
counts very closely, and since the open-
ing of the campaign this poliey has been
followed even more closely.

Lack of demand is a feature of the
sugar business at present and it is evi-
dent that where there are any stocks
on hand lower prices are being awaited.
The tea situation is very strong and
many dealers are about cleared up on
cheap stocks. General impression ap-
pears to be that the Government will
place a duty on tea when further steps
are taken to inerease the revenue of
the country.

SUGAR.—Situation has changed little
during the week. Demand is unusually
slow, and it is evident that in trade
lower prices are being looked for. As to
course of values there is as usual great
room for speculation, but tendeney
would certainly he downward on pre-
sent market. The spread of price be-
tween Canada and States is large hat it
should be remembered that Canada is
paying a war tax and it should also be
taken into consideration that New York
is a spot market where refiners buy from
day to day, and that in Canada refincrs
have to arrange for their own supplies.
When England began to bid np sugar
Canada had to buy to assure a snpply
and it is these high price raws which
the refiners now eclaim to be grinding.
The point is that the demand is so lim-
ited that it may take considerable neriod
to use up present stocks: whether re-
finers will endeavor to hold market until
this is acecomplished remains to bhe
seen. During the week New York mar-
ket has bhecome a trifle firmer. Present
low prices are not likely to last long.
Although England has an embargo
acainst importations, importers there are
huying on the present basis on specula-
tion, as they evidently can see nothing
but that market will have to advance.
Should England take off the embargo
and get back into the buving eirele,
then there wounld at onee he a change.
Some sugar authorities ficure that high
point of last flurry in the States will
likely be reached again before a great
length of time,

an 3Em==z

£

Cartons (20 to case)

Cartons (50 to case

Crystal Dominoes, cartons
Yellow Sugars—

No. 1

Barrels granulated and yellow may be had at 5c per
owt, above bag prices,
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TEA.—Of late the tea market has
become so unsettled that looking to the
future is merely guesswork and some of
the big dealers are ineclined to take
things as they come, rather than to en-
deavor to foresee developments. Stocks
to-day in Canada are very low, and the
same is true in England; prices are high
and even in Colombo where it would na-
turally he expected that high prices
would decline, there has been a recent
inerease which may be the result of the
sinking of the Emden. On one hand
there would appear to be no reason to-
day why teas should not be cheap—
outside of the factor of transportation
-—they have soared to new heights. The
weekly sale in London this week showed
an easier tone and inereased offerings.
Lower prices were no doubt due to
prospects of further arrivals from India.
Advices state that no shipments were
made to the Continent but there is nn
explanation of what this means. Slight-
ly reduced prices should feature the
London sales for the next ecouple of
weeks. There is mueh talk abont a war
tax on tea and while some dealers point
ont that it would be a hardship on
poor people, the econsensus of opinion
seems to be that the Government will
take this ecourse to raise funds—in faet,
there was some surprise that this had
not already been done.

DRTED FRUIT.—With the exeeption
of evaporated apples the dried fruit
market is generally firm, a marked
changed from what it was a few weeks
ago. The aetion of Turkey in getting in-
to the war and the ecutting off of sup-
plies of raisins and figs together with a
war demand in California, have heen the
chief factors. There are now supplies of
new currants and raisins and also figs.
while there will be dates about the end -
of month. Prices are little ehanged from
fact that market has been pretty well
adjusted to the new erop conditions and
the general firmness prevent a shading
off as might have been expected. Raisins
are particularly strong and with most
other fruits are expected to remain so
until end of year at least. California
prunes have advanced ahout half cent
during past three weeks and apricots
are also strong. A demand for supplies
from both England and Germany is re-
ported as being the reason.




ll 015%
013 oM
013 0
019 02
00T% 008
007% - 008
(%) 0 08%
009% 010
tes—
Fards, cholcest, 12-1b, boxes .......... 000 0 00%
Fards, cholcest, 80-1b. boxes . 008% 008
Package dates ............. L 00M% 00
BRBOWOME ioiiis ssevssusinbbobnyroriaie « 0068 008%
Prunes—
30-40s, c-momu ﬂ b, bn. ceeenses 0134 0 4%
. 012% o1
012 0134
. 010 0 10%
000% 010
009 009%
00T% 008
eaches—
Standard, ”.l:-n:o‘:-un ........... L4 00
8 more,
Raisins—
Sultana, choice, new 010 on
Snltana, fancy, new 012 ou
Valencia 008 009
Seeded, 010 0 10%
Seeded, cholcs. 1 Ib. pneictl 009% 010
Seeded, choice, 0 08%
Seedless, 16 oe. 0 ll 011%
Seedless, 12 oz. packets ..... sevsacssess 010

NUTS.—New arrivals are now being
awaited. Some new filberts are here
but as yet price has not been given to
trade. Tarragona almonds will arrive
before long; price will remain firm and
will be high comparatively for opening.
Walnuts will be later than usual and
will not come through until next month.
Prices will hold firm till.then it is ex-
peeted, but readjustments should be
downward for Marbots and Bordeaux.
The market is ansettled, as stocks are
largely of fag ends. Partienlarly docs
this apply to shelled almonds and wal-
nuts, both of which when available are
cheaper—almonds 50e and walnuts 55¢—
on the prospeet of new stoeks heing

down to about 38 and 40e.
In Shell-

Per. 1b.

Almonds, Tarragons ..........cocoeenns 017T% 02
Brazils, medium, new on 012
Brazils, large, ed, 012 oM
Chestnuts, peck ..... 17 200
Filberts, Sicily, new 015 o017
Peanuts, Jumbos, roasted 012% 013%
P hand-picked 0% ol
Peanuts, fancy, roasted 3. 010

BORDS  .crseonvessies e 0w 018
Walnuts, Grenoble 017%
Walnnts, Bordeaux ove (B!
Walnuts, Marbots .........ccoceeniinnnn 016
ADDORES <oioivrsissesunssiosinisinniariins 050 0852
Filberts .. sess 0%
Peanuts 010%, N1
Pecans . o o®
Walnuts 05

SPICFS —Price readjustments are be-
ing made in a downward direction as
conditions become settled and new sup-
plies come into sight. Peppers are still
up but advanee should not be for long
as new shipments should not he long
delayed. New stoeks of eream tartar
have not yet arrived but price is de-
elining, as dealers are inclined to unload.

Bploes— o Ib. 1.
per per

Allspices, ground ............. =010 L 015

Allspice, whole .. - core=d 15

Cassia, whole ...... cer.. 021-0%

Cassia, s 01 on-4%

Cinnamon, Batavia e 0380 40

e 03-0 88

Cloves, and . 022 03B03%

gnmll\ mé:'mr %03 :::

Ginger, Cochin o 008

Ji n-ow ‘S—O'

- o%-0M

— ceea=0 16

Mace ..... - 280106
Vn'mm Brown, Bs,  S8e:

- el 0

e; 100s
hmnm ground. bulk, ‘the;

CANADIAN GROC

=
=

;utry spi gzz-—o g
Peppers, black, 0 200 2
Peppers, white, 030033
Peppers, white, 0 270 30
Pickling spice ... were=0 16
Turmerie 01802

C OFFEE.—Branhan coﬂees are some-
what firmer in relation to the danger of
shipments from the south being inter-
fered with and following a market which
had about reached the bottom. .Javas
and Mochas continue firm. Volume of
business is fair -and is probably heing
helped to some extent by high position
of tea.

Coffee—
Standard Ol Gorvt, Ja
Plantation Ceylon
Java ....
Arabian Moc
Gnatemala ..
Bucramanga
Mexican
Maracaibo

. ooooo0; oo
I BRERRSS U
cocooscococos
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BEANS.—Market contmnes ﬁrm with
farmers holding for war-time prices—
and getting them. Export business eon-
tinues good and prospects seem good
for firm conditions. Lima beans are a
trifle easier, although there is no material
change in prices. Peas are firm.

Beans— Per bushel,
Canadian, hand picked 300 3

................. 10
Canadian primes ... 2% 00
Tima, per b, . 008% o0

Peas, bliie. Canadian. per bush.. .29 3o

Peas, whole, white, per bush. ............ 29 300

RICE.—Market continues without ma-
terial change and prices remain on same
basis. There is a fair volume of busi-
ness passing as might be expected for
lines of such a staple character and
comparatively high food value in re-
lation to priee.

Rice—
.Rm.oon BN Sl kecas saaduniveevin 008% 004
ancy, per Ib, . 008% 005
Patna, per b, ..... 006% 008
Japan, per Ib. 008% 008
Java, per Ib, 008 0 08%
Carolina, per | SR A 00 010
Brown, per Ib, 08 0 06%
White, per Ib, ... 00
ploca —
Bullet, double goat . 0 10%
08 0!
06 on
o sees 0 10%
SYRUPS. Folder weather ~ should

have effect in increasing sales in this
market, but it is yet early to note hene-
fits of recent changes in temperature.
Molasses continue steady and there is
little prospeet of change in the near
future.

7
;
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Maple butter, Ib. tins, dozen .

MANITOBA MARKETS.

Winnipeg, Nov. 19.—The past week
has seen a number of minor changes in
price, perhaps the most important fea-
ture, however, is an indiecation that a
further decline may be expected in sugar.

Business is reported as a little quiet
at the present time, but it is expected
that a brisker tone will be noted from
now until the middle of December, ow-
ing to the faet that farmers are getting
away from the land and going more to
town. It seems that the retailers are ap-
preciating the necessity of pressing
farmers for settlement of their account.
As a result money is being secured, and
the retailers are being able to liquidate
quite largely.

SUGAR.—The quotation for Eastern
Ontario is still on the basis of $7.20,
with B.C. quoted at $7 as reported last
week. There seems some chance of a
further drop but it is hard to say when.
The New York market is firmer on raws
and eranulated, and it begins to appear
that the decline there has been checked.
The New York basis, however, is still
lower than that fixed in Canada. and un-
less there is a big recovery in the States,
local prices may be expected to decline
antil they are slightly under 7e. The
present strengthening in the situation in
New York is caused by the large expor-
tation of refined sugar to France.

Per cwt.

Sugar, Eastem— in ncks.

Extra standard granulated

................ 72
Extra ground or icing .... T2
Powdered 700
Lump, bard 765
MEABERE SO (i i caiesris Censan it 63

Sugar, Western Ontario—

cks, per 100 lbs,
Barrels, per cwt,

Halves, 50 lbs,,

Bales, 2 1bs,, per cwt. ..

7

. 8

. 8

. 6

Powdered, barrels .. . 6
Powdered, 5s e
Powdered, 26s . 1
Icing, barrels 6
Icing, . 50s .. L 4
lIcing, &bs 7
Ieng, pails ... 7
Cut loaf, kmnnl* 6
Cut loaf, 58 .......... 7
7

Cut loaf, 258

PS8 CRLEGS ELRSBERLRELEER

Sugar, British Columbia—
Extra standard granulated ..................... 7
BAE SUERE i.coicvilicivanre Pl
Ieing sugar i Y, -
Powdered sugar 5P
H. P, lumps .. ¥
Yellow 6
B. C. Cane Syrups
2-1b. tins, 2 doz. to case, per case e )
5-1b, tins, 1 doz, to case, per case 4
10:1b, tins, 4 doz. to case, per ca 3

20-1b. tins, 3 tins to case, per cas
(These prices prevail in Winnipeg,
Moose Jaw and Lethbridge.

. 37
Regina,

Calgary,

For Elmonton anl Saska-
toon they are 5c¢ case higher.)

Per gal.
FRRIRRGOIN. .. oleoovesssnissnvsonrssrsnosssss . 05
BUW CORBOBIS oo sssabvansisuivios busooiss e 034

Maple Syrups— Per case,

Imperial quarts, case, . 5%
Imperial % gals,, 1 5566
New, pure, % gal. 900
New, pure, % gal., 2 970
New, pure, quart bottles, case 2 doz. 975

DRIED l“RUll New figs have ar-
rived, and ‘are of c-\u'llonl quality. Prices
are only slightly over last year’s. New
Sultana raisins will be ready for ship-
ments next week. Valencias are already
on the local market and table raisins, it
is expected, will arrive at about the 25th.




All these lines are at present being
quoted at prices only slightly higher
than those asked last year. New cur-
rants have arrived, and are of good
quality. Prices are low and the sale
heavy. There is little to report on ap-
ples, apricots or peaches, with the ex-
ception that apples are quoted a little
higher than last week. Why there
should have been this upward movement
is hard to explain. The higher prices
are not expected to hold for any length
of time. New bulk dates will arrive
about the 25th of this month. New
bulk dates will arrive about the 25th of
this month. New package dates, how-
ever, seem unlikely to be on the local
market before the middle of December.
Apples, evaporated, new, 577

Apples, evaporated, new, 25's
Apricots, choice, 25

0 07%
08

2's ...
Apricots, choice, 10's ...
Apricots, standard, 25's

es—

Hallowi, loose,

Hallowi, 1 Ib. pkgs.
Fard dates, 12-1b. boxes

eaches—

Standard, 25-1b. boxes

Choice, 251b. boxes

Choice, 10-1b, boxes
Raisins, Valencias—

Fine selected

Four crown layers
Raisins, Sultanas—

California bleached
Rnl;im, Muscatels—

Extra fancy seeded,
12-0z. packages, lnnc)
12-0z. packages, choice

0 084
0 8%
0 09%
0 09%
008

0 07%

=
-

- Y-T-X-X-Y- 3 o
333393

TEAS AND COFFEES.—This market
18 quiet—no changes in price of coffee
have been struek at all. There is a good
demand for Canadian chicory, but an
ample supply to fill this demand

Santos, green, No.
Santos, roa
Chicory, per Ib.
J
2
Chofoost basket, fired

Choicest, pan fired
fine, fired
an fired

BEANS.—New beans are coming on
the market the prices being held up high
for this time of year. three pound pickers
being quoted on the Winnipeg market at
about $2.75. Some of the Canadian hand
picked, however, are soft, and the old
stocks are being sold in preference to
the new. If the export demand for
Canadian beans holds up, prices will not
likely decline much below their present
level.

CANADIAN GROCER

eans—
Foreign, hand-
Canadian, han
3-1b. pickers
Barley—
Pot, per sack, 96 1b8. .........ooeivvnee saen
Pearl, per sack, %8 lbs,
eas—
Sphit peas, sack, 98 1bs,
Whole peas, bushel

RICE AND TAPIOCA.—The supply
of these lines is ample. No price changes

are noted.

Rice and Tapioca—
No. 1 Japan, per Ib,

-picked .

P

DL e DWW
83 58 F&g

Sago, pearl, per b, .
Tapioca, pnrl. per 1b,

5

SASKATCHEWAN MARKETS.
(By Wire.)
Regina, Nov. 19.—An advance ef ten
cents is reported in flour. Lard has ad-
vanced ten cents a case. Eggs are 29e.

i
New York sugar is firmer. Lemons are

now $3.50 and orances $3.50. Business
is reported good.

1ivince and 1'rovisions—
Butter, creamery, per Ib.
Butter, dairy, No, 1
Cheese, per Ib.
Eggs, fresh, per doz.
Lard, 3's, per case ..
Lard, §'s, per case ...
Land, 10's, per case ..
Lard, 20’s. each
(imeral—
Beans, Ontario, per bushel ...
Coffee, whole roasted, Rio
Cream of tartar, 1%
Cocoannt, 1b. .
FEvap. apples, 50'n .
l‘t::ahlra new, per bush., B.C.. $1.25;

Rolled oats. 20's, 75c 1Vs,
Rolled oats, bafl of M Ibs
Flour, %8's .. Y
Rice,

NI
LLHIBENE

ONILAUWND ODODW
- g,lss

Sugar, vellow, per cwt.
Walnnte, shelled, Se:
Canned  Goode—

Apples, gals., case, $1.40-§
ns, 2's

(‘orn. standard, per 2 dozen.
Peas, nt-ndnrd per 2 dozen .
Plums,* bard

Peaches

Strawberries and raspberries ....
Tomatoes, standard, per dozen .

oo wuune sole wewwswee
i?'—“‘ LR SSEER TIEBUBEST BB

NEW BRUNSWIOK ‘MARKETS.
(By Wire.)

St. John, Nov. 19.—Business continues
encouraging with colleetions only fair.
Markets are quiet with sugar market
unchanged. Dealers are not looking for
further declines just now. Beans are
lower. New crop on hand has caused a
drop. Dried fruit market is reported
stronger with stiffening prices. Pure
lard is easier at 1234-13¢. Dairy pro-
duets are higher, with butter none too
plentiful. Dairy is 26 to 27¢ and eream-
ery 29 to 30c. Fggs are firm at 30 to 31.
Heavy shipments of meats (dressed) to
the States may cause higher prices. Po-
tatoes are firmer due to embargo being
lifted. Christmas trade is eoming along
suecessfully.

Pork, American clear,
Pork, domestic, per bbl.
Butter, dairy, per Ib.
I}um-r. creamery, per b, .

£l
Lard, compound, per 1b.
‘lj«.nl pure, per 1b,

coccocol
T REEER
3%3 2=

5:?33588

Flour and Cereals—
Commeal, gran. ..........eeecees yeessee o eees
Commeal, ordinary
Flour, Manitoba
Flour, Ontario
Rolled oats, per bbl.
Oatmeal, standard, per bbl

Fresh Fruits and Vegetables—
Lemons, Messina, box
Oranges, Val.,, case ..
Potatoes, new, bbl, ...

Sugar—

Standard granulated
United Empire
Bright yellow .
No. 1 yellow ...
Paris lumps

Beans, white, per bush,

Beans, ydlow eyes, per bnuh

Canned pork and beans, per

Molasses, per gal.

Cream of tartar, per 1b,, bull

Currants, per 1b,

Rice per cwt.

ot
<
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RESOLUTION NOT PASSED.
Editor Canadian Grocer:

Dear Sir,—Referring to the article of
Oect. 9, Page 34 in your publication (Can-
adian Grocer) re alleged resolution pur-
porting to be passed by the Hamilton
Retail Grocers' Association. Sueh a
resolution or motion was not passed by
this association. and no member in con-
nection with this association had author-
ity to have published the same.

Hamilton Retail Groeers’ Ass’n,
M. R. HILL, Secretary.

Editorial Note.—Canadian  Groeer
readily gives publidity to this statement
from the secretarv of the Hamilton Re-
tail Grocers’ Association. The item, we
might explain, was published in good
faith, but apparently there was some
misunderstanding as to it having passed

the meeting.
+
SALADA TEA CO. ISSUES WRITS.

Actions Brought Against Montreal
Newspapers and Alderman.

Three writs have been issned on be-
half of the Salada Tea Company, two
against La Presse, of Montreal, and Ald.
Vandelae of the same city for $100,000
each, and one for $30,000 against Le
Canada, another Montreal paper. Can-
adian Grocer is informed that these writs
will be brought to trial at the earliest
possible moment, as far as plaintiffs are
concerned. The actions are the result
of the publication in the newspapers
of a statement said to have been made
by Ald. Vandelac at a public meeting
lield in Montreal which was attended
by Mayor Martin, Controller Hebert,
and others. This statement as reported
was tq the effect that the Dominion
Govérnment had forced the Salada Tea
Co. to reduce their prices. The company
claim that they did not have eorrespon-
dence with the Government about any-
thing with regard to their business.




Fruit and Vegetables

Removal of Embargo Advances Price of Potatoes

Action

of United States

Has Immediate

Effect — Valencia

Oranges Dearer; Navels Will be of Better Quality—California
Lemons Received—Some Varieties of Apples Have Advanced.

MONTREAL.

FRUIT.—Flameuse and Melntos:
Reds still bring high prices, and will
continue to, as there will he no more
available. Any to be had are being held
in Montreal. Large supplies of apples
are coming in, but this has not weakened
market much. Malaga lemons, 420 to
case, are arriving, and are quoted at $5,
Messina lemon market is firm, and new
supplies will not be in for probably
two weeks. Oranges are bringing good
prices, owing to seareity. Malaga arapes
are quoted $4.50 to $5, but these conld
not be replaced at this price. Tckay
grapes are finished, and the same will
soon apply to Niagara grapes, as thev
are not now arrivine in very good condi-
tion. Some firms have ceased to qaote
them.,

Apples—
Baldwins, No. 1, bbl. .
W) B vess

s -gmten
BH A2

Fameuse, No, 1,
Mcintosh Reds, No.

N all nrietlel S0c leas por “barrel,
200

s

Cranberries, N
gnpe{ml:'n llamla case
rapes, Mala TR
Lemons Nf£

N s 40
=8=R

nEes—
Cal. late Valencia, 15°-176-2%-216
Cal., 100-126-150-288 size box ........

VEGETABLES.—There is very little
of moment in the vegetable market this
week, and . business is quiet.  Celery,
which was only hringing $2.50 per erate
last week, is now up to $3.50 and may
o hicher. Some dealers were cutting
each other's throats last weeks to get
this business, and there was plenty on
the market: this broucht price
The =upply is still plentiful. Spinaeh is
ur, to 50 cents, having been sold pre-
viously at 25¢. With the arrival of eold
weather spinach will probably be off the
market, but the warm spell on Sunday
kept it here a little longer. Hothouse
tomatoes are down to 1215 to 15 cents.
The quality is not so good. There is lit-
tle export demand.

Artichokes,
Reans, American,

o e
HE We

down,

Caunliflower, dozen ....
Cucumbers, doz.

Celery, crate .

Leaks, doz.

Lettnce, head, per box .
Curly lettuce, per box

et ot 03 0t D
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bag
Parsley, doz. ;
Peppers, green, 3% qt.
Potatoes—
Montreal, bag
Potatoes, sweet,
Spinach, Montreal,
Thrnips,
Tomatoes,
\Watercress,

Jersey, hpr
in boxes

4
hothouise, 1b,

COCOD SOOI

TORONTO.

FRUIT.—Despite plentiful supplies,
prices of apples are holding, and in fact
Melntosh Reds and Snows have been
advaneed, last of latter now being in
sight. Advanee is 50¢ barrel. Choice
stock, particularly Spies, are now being
offered in cases at $1.25. This is better
price than by barrel by 50¢ to 75¢; there
18 a little over a barrel in three boxes.
Oranges are now interesting. California
valencias are ahout done and the price
las gone to around $#4. Floridas are
down to $2.50 ‘and $3 and some ship-
ments have been received from South
America to help fill in, but have not heen
satisfactory. New law this year regard-
ing econdition of navel oranges when
first shipped is being strietly enforeed
with a noticeable result; last vear there
were warnings given, but as lecislation
had just been passed authorities were
not striet. This is a cood law for im-
porters. as it protects them from fruit
which has not been sufficiently ripened
Navels should be along about the 1st of
month. Cranberries are dearer and some
lone keepers are being sold as hich as
$7.50, although there are quotations at
$#6.50. Lemens are somewhat echeaper,
and California shipments are relievine
the situation. Grave fruit arve
cheaper. Faney Malaga crapes are sold
as hich as #7.

aAraIn

Canada Reds

McIntosh Reds

Snows
25, 10-0c less,

S
s 8 san

Bananas, per
Cocoanuts,
Cranberries

Graj

—awe wwe
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bkts,

rapes—
('nnndhn Gﬂt.

—“~oeo

\hlnxa barrel ...
Oranges—

Florida

California, late
Lemons, Messinas
Lemons, California
Limes, per 100 ......
Pears—

California, box

Canadian, late varieties ....
Pineapples, Porto Rico, case 10..
Grape fruit

VEGETABLES.—Action of United
States in meeting Canada on embargo
azainst potatoes has had effect of ship-
ments going over line in east,
and prices have advanced accordingly.
Present increase is 5¢ a bag, and this
will be 10e¢ by the end of the week.
Beets and turnips are much cheaper.
Sweet potatoes are $1.50 flat. Cauli-
flowers and eitrons have advaneed and
both Spanish and Canadian onions are
firm at the top of former price rance.
Frost has advaneed parsley 5¢ to 10e¢
basket and mushrooms have gone up to
90¢ pound. Business is getting down to
winter basis.

Beets, Canadian, bag
Cabbage, Canadian, dozen
Carrots, bag

Cauliflower, doz,

Citrons, doz.

Cucumbers—
Slicing, hothonse
Medinm pickling sizes
Celerv. California. ease
Mushrooms, per 1h,
Water Cress, 11 q'.
Onions—
ﬂpnmwh
Can., 751
Green pepners, basket
Potatoes, Delaware
Potatoes, Canadian, bag
Parsley. hasket, 11-qt.
Prompkina .
Tomatoes, hothouse, 1b. .
Thmips, bag
Sweet potatces, hamper .
Sgvash, Hnhbard, doz.
Lettnee, box
Parsning, Canadian, bag ‘
Persimmons, California, erate
Pommegranates, don,
Pommegranates, erate .

fancy,

am—~o
g =28%

anrnmn

. cammra
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basket

big crate ......
b. bags ..

Sesto
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WINNIPEG.
FRUIT.—Quotations in apples are still
at from $3.75 to $4 per barrel—with oe-
easional ehances to buy at a considerably
(Continued on page 43.)




Produce and Provisions

Strictly Fresh Eggs Getting Very Dear

Continued Demand for Export is Reason—U. 8. Supply Keeping
Balance in Other Grades—Butter and Cheese Markets Are Quiet
—Butter May be Exported to the United States—Hogs Slightly
Firmer—Poultry Embargo Removed.

MONTREAL.

PROVISIONS.—A prominent provi-
sion man from Chicago stated here this
week that he did not expeet lard prices
to advance, nor yet to go lower. He was
speaking from the Chieago view point.
American packers have large orders
from Europe, which is cleaning up some
of their stocks. Against this goes the
bad condition of eotton market, cotton
selling at about half price. Cotton oil
remains cheap, but there are people who
think there will be an advance. Can-
adian packers state that lard market
is weak. Prices remain unchanged. There
i8 no change in prices of meats, and
market is lifeless.

> -
Do
‘e

Shoulders, bone in ..
8houlders, boneless ...

SHNE AR

-

gi BN

000 005 OO0 0000

¥

Heavy short cut mess
Heavy short cut clear
Clear fat pork .
Clear pork

Lard, Pure—
Tierces, 350 Ibs., net .
Tubs, 50 Ibs. net
Box

Pails,
ndc

rmc ek 10h,

Hogs—
Dressed, abattoir killed ns nus

BUTTER.—Market is firm, dune to
shortness in receipts, which are consid-
erably below those of last year. Prices
may possibly go higher before long. The
U. S. market has advanced 5e in the past
ten days, and has reached a point where

Canadians can export, and pay the duty.
Americans are reported to have been in
Montreal, Toronto and Winnipeg, buy-
ing up ‘a lot of low grade packing butter.
It is not known definitely what this is
required for, but there are some who be-
lieve it is destined for Germany. There
is no export demand here from Eng-
land.
Intter—
Finest creamery, new milk

Dairy butter

CHEESE.—Market firm, and prices
showing a tendency upward. There is a
good demand for export. Prices are
same as last week.
Cheese—

e 018

o specials, e 018

Stilton s O

EGGS.— \Iarket very firm, 42¢ ,
asked for new laids. Most of the other
grades are up a cent per dozen. Re-
ceipts of fresh eggs are falling away
off, and higher prices still are expeeted.
New laids are being sent from here to
New York, and selling there at 50¢ doz.
delivered.

per b, .

HONEY.—There are no prices changes
and the usnal demand is experienced.
White Clover Buckwheat
Honey- . h,

Comb, 1504 on. section . 01c01s 011

POULTRY.—The bottom  dropped
completely out of the turkey market this
week, due to the demand being away off.
Dressed turkevs are only bringing 14 to
16 cents for faney, and 11 to 14¢ for
medium grade. There is little demand for
live, which are quoted 10 to 12 cents. Tt
might be imagined that Thanksgiving in
the United States would have a good ef-
feet on the market, but prices there are
not high, and only a few are being sent
across the horder from Canada. The
weak turkey market is not due to over
supply, for no more are coming in than
a year ago; it is simply due to small de-

42

mand. There is a good demand for live
geese and ducks. However, it looks as
though there will be the cheupest poul-
try market for years.
Live.

8prin¢ chicken 0090 11

Fancy, crate- l«l chlclen 5 1ba. 0 13—015

Turkeys, 12-16 1

Turkeys, mnller oor
Ducks

TORONTO.
PROVISIONS.—Demand is quiet but

cold weather should help situation some-

what. Price basis eontinues easy and a
slight reduetion is noted for backs while
boiled hams are off another cent and
roast hams a half. Hogs are firmer and
basis for livestock is up about 30e. Lard
continues easy.

vt b ps
255
+

Backs, per Ib.
Boneless, per Ib. .
Pea meal, b,

oo oo° 99

=5 2ul

Shanlders, b,

Iickled mnu—lc less than smoked.
Dry Salt Meats—

Long clear bacon, light
Cooked Ments—

Hams, bofled, pﬂ' !b

Hams, roast, m b.

Shoulders, boi per 1b.

Shonlders, roast, per Ib.
Barrelled Pork—

Heavy mess pork,

Short eut, per bbl.
Lard, Pure—

Tierces, 41) 1bs., per Ib,

hn 60

333 ZnEE %8 v

'Hnl 3 and 5 ITbs,
Bricks, 1 Ib., per Ib,
Lamd, (‘oupmmd—
T 0 Ths., ver b,

per b,

000 ooo9o9

Og—

F.O.RB.. live, per owt,

Live, fed and 'lttnd per cwt
D . per ewt,

BUTTER.—There is no outside de-
mand for butter and buying is only for
immediate needs. However, dealers are
turning to American market where there
has been a rapid advanece and where
there mav soon he a market above the

duty level,

Nutter—
Creamery prints, fresh
Separvator prints ..
. ehol:




CHEESE.—Cheese factories are now
ending season and prices are being held
on same level which means very good
prices for this time of year.

Cheese—

old,

old, :
New, twha

EGGS.—Export demand continues
with result that prices for strictly new
laid have been advanced about 5¢, which
makes top of market a very high posi-
tion for this season. Other prices have
not altered and here American overplus
seems likely to maintain balance al-
though there is nothing to indicate what

course market may take.

Eggs, case lots—
Strictly new laid, in cartons
Selects

POULTRY.—U. 8. embargo against
. ponltry shipments only lasted about a
week and the market has recovered to
its old position. Dealers report here
that there is some inquiry for turkeys
for Thanksgiving day and this has given
the market a better tone. Generally
speaking the quality of poultry is not
good enough to find a market, for de-
spite fact that people are trying to live
cheaply they will not buy cheap poul-
try. The result is that there is big
range of prices.

Live,
8-0 10

WINNIPEG.

PROVISIONS.—As was indicated
likely last week, lard has steadied and
it now seems almost certain that the
present prices will hold for some little
time. Poultry is coming in more freely
since the snow fell. As yet there is not
a heavy demand, but this will undoubt-
edly improve. It seems evident that
poultry will be rather cheap this year,

the supply being good.
Cured Meats—
Hams, per )
Shoulders,
Bacon, per 1b,
Long clear, D.8., per Ib,
Mess pork, bhl.
Lard—

mavns Boooe
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BUTTER.—While stocks are lower
than a year ago, there has been no fur-
ther advanee here. Some shipments
from New Zealand have reached the
Coast, and while these arrivals were not
nearly as larze as have come in former
years, they have yet tended to steady
the market. The general tone is firm,

and slight advances may be looked for.
Butter—

~—A shortage in
noted here, there beine at present time
about 40 000 packaces less than were on
hand a year ago. This is the resalt of

stoeks is °

CANADIAN GROCER

decreased manufaeture, and of larger
export orders than were expected. The
tone to this market is very firm, but in
view of a decline, which came about a
week ago without any apparent cause, it
is very hard to estimate just what the
next move will be.
Cheese— 2

New, large

New, twins

EGGS.—S8till the heavy exporting
which is going on is not affecting the
supply in the West. Because of ‘this,
and because of the heavy stocks which
are known to be in the States, the mar-
ket continues steady.

Egge—
Extra  firsts
hecks

FRUIT AND VEGETABLES,
(Continued from page 41.)
better market—but indieations are for
an advance to well around $5. It seems
there were a good many orchards in the
East spoiled by frost, the apples being
frozen on the trees. Then again more
were exported to England than was at
first expeeted. California Tokay grapes
are now off the market, but Emperor
grapes in kegs and cluster grapes in
cases are now on hand. Emperor grapes
are selling at $5, and the cluster grapes
at $3.25 per case. There has been no
advance in oranges, but market is very
strong, and it would appear that such an
advance may be expected. Grape fruit
on the other hand, has declined, being
now quoted at $4. Supply of this fruit
is good and demand not what is neces-
sary to keep the price up. Cranberries
remain at old price. An advance here is,

however, expected.
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——
TEA AND A WAR-TAX.

Will the Canadian Government place
a war-tax on tea? That is a question
the pros and cons of which have been
discussed by the trade interested for the
past two or three moons. But of course
no one knows what is going to happen
and we shall likely have to await the re-
opening of parliament for the correet
answer,

While several tea men have frequently
expressed themselves as expecting the
war-tax, there are others who do not.
One of these in giving his reasons to
Canadian Groeer the other day stated
that tea was too staple an article in the
Canadian diet for a war-tax.

‘“What about sugar?’’ he was asked.
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‘“‘Tea,”’ was the reply, ‘“is a more
staple article than sugar. In faet it
stands second, with bread in the lead.
From tests that have been actually made
it has been shown that inhabitatants of
the slums and people who have reached
a low ebb so far as their financial condi-
tions are concerned will first get bread.
Having secured the bread, they have a
desire for something warm to go with it
and their next eraving is for tea.

‘‘The comparative cheapness of tea is
another strong point in its favor and
makes it doubly sought for, and also for
the reason that the Government will soon
be going to the country I do not antici-
pate a war-tax on it.”’

——
THE BRITISH WAR TAX ON TEA.

The placing of a war tax on tea by the
British Government has created a good
deal of discussion among the trade. Re-
ferring to the probable results of this de-
cision, a prominent tea man said:

‘‘The three-pence additional duty im-
posed on tea in England will commence
to yield revenue to the Government at
once, becanse England has not been so
bare of teas for forty years as she is
just now. The auction sales held weekly,
for many weeks past have only averaged
about eight million pounds of Ceylon
tea, whereas in normal times they aver-
age not less than thirty-five million
pounds, due to ships being held up.

‘‘The raise in duty of 3d. per 1b. will
make the tea duty now 8d, or 16e per Ib.
It was as high as this before, that is
during the South African war. Of course,
the tea duty there is practically the
only way they can tax the vast number
of people who do not use tobacco or
liquor,

““As to how it will affect the market
here, we do not think it will have any
effect, becaunse past experience has
taught us that heavy duties on tea in
England do not, to any extent, restrict
the consumption of that article. Teas
are extraordinarily high now, and, in
fact, were high before the commence-
ment of the war. They have been con-
stantly advaneing during the past three
years, but since the war broke out there
has been another advance of three to
four cents per pound in both Colombo,
Calentta, and also London.”’

+

BUTTER REGULATIONS DOMIN-
- JON WIDE.

A Western Canada reader asks the
question as to whether the new butter
regulations refer to all of Canada or to
Ontario alone. It was inadvertently
omitted in the second reference to these
regulations that they emanated from the
Pominion Department of Agriculture at
Ottawa, and therefore apply to every
Provinee in the Dominion.




The Season for Fresh Fish is About Over

After the Present Week Business Will be Very Much Confined
to the Frozen Lines Which are Coming Freely—Cured Lines Are
Also Moving Well—Oysters Going Better with Cool Weather—
Canadian Lobsters Now in.

MONTREAL.

FISH AND OYSTERS.—Wholesale
fish dealers have this week issued spe-
cial cireulars for fresh frozen, salt and
pickled, prepared and dried, and smoked
fish, and for oysters and lobsters. With
the market for fresh fish rapidly getting
smaller, owing to season being closed, in-
terest 1s being more and more centred in
frozen and prepared stock. This list is
also intended to be used during Advent,
which commences on December 1 and
continues until Christmas, This is not
such a big fish season as Lent, but is
very important. The low prices of fish
prevailing compared with prices of
meats should enable dealers to push this
branch of their business. The demand is
especially good in the City of Montreal,
and the same should be true of the coun-
try. Fresh dore, whitefish, pike and
troat are finist@d, but are being replaced
by eclegant frozen stock at lower prices.
Good supplies of fresh halibut are ar-
riving this week, quality excellent, and
selling cent cheaper than a week ago.

TORONTO.

FISH AND OYSTERS.—This week
will practically see close of fresh fish
season. There is now being offered hali-
but, haddock and white fish, but after
present week haddock and eod will be
about all fresh stock that will be avail-
able. Business has now turned to frozen
lines, and with good supplies and colder
weather business has taken a pronouneced
turn for better. This also applies to
eured, smoked, and pickled lines, which

are coing freely to the trade.
SMOKED FISn.
Montreal Toronto
Haddies, I ccensvensassessasssinirrey ’ JR-.9
Haddies, L'Hb and 30-1b, boxes, Ib.... .07 )
Haddies, fillets, per 1b, d J2
Ha tles, Niohe, honeless, per |

Herring, Ciscoe .......ccooiiine
€t Tohn hoaters, 1M in hox .
Yarmanth hloaters, 60 in box ....

Smoked herrings, medinm, box ... o
Smaked honelees herrings, 10-1b,
Kippered herrings, selected, 60 in bm 1.9 1.25-1.60
Smoked salmon, per 1b, 28 B
Mepne herrings, o B 1.0
Smoked halibut ...oveiiainnn -
FROZEN FISH-SEA FISH.
Sateon - Mountreal Toronte
Gaspe, large, per b, .. ......... M a2

Red, ateel heads, per Ib, . . J2.18
., sockeyes, per Ib, ... . A1
Red, Cohves or silvers, Al
Pale, qualla, dressed, per 1b 07%-.08 07%-.08
Halibut, white western, large
medium, per Ib. 9
Halibut, eastern chicken and
dium, per Ib, J1)
Mackerel, bloater, per 1b. .......... K}
Haddock, medium 07-.08
Market codfish, per Ib, 0r-.08
Ste fish, 0
Canadian soles,
Blue fish, 15
£ 12

11
DRIED AND PREPARED FISH.
Dried codfish, medium and small, 100 Ib, 7 00 150
Dried hake, medium and large, 100 Ib... 6 00
Piriéd pollock, medium and large, 100 1b, 6 00
Dressed or skinless codfish, 100-1b. case... 725 800
ftoneless codfish, 2-Ib, blocks, 20.1b. bxs,

per 1Ib, (X ]
Boneless codfish, 2
per Ib, son oo
Roneleas Mﬂnh st LB
4hmMed codfish, 12-1b, boxes, 24 cartons,
BOK  iiisadevsnanabonssbuswsonnss Foanenibh 1% 1™

Standards, mlld melu nl
Standards, ordinary, gal.
Selects, per gal.,
Vtoat clams, hnn gallon
Pest scollops, imp. nllon
I'e«t prawns, imp. gallon . P
Nest shrimps, . imp. gallon

Senled, best standards, quart cans, neh
Sealed, best select, quart cans, each

CLAMS, MUSSELS AND SHELL FIBH CRU*T
ANS, ETOC,

AC
Cape Ccd shell n“h"r! i TR
\luhmqu:h shell oysters, selected J,

200000 413 — e
8’“3338!3

................................. LR Y

\lnlyquw \MH oy-ten C. L. bbi
lams. per & R

\nssels. per hbl ............................ 00
Live lobsters, medinm an? large, Ih...... 028

Nailed loheters, medinm and large lh tre
“inklpe hnch,

Little Necks, per 100
R —
FOOD QUALITIES OF CANNED
SALMON,

Its Importance as an Army and Navy
Ration—S8anitary Conditions in
Canning.

An interesting and edunecative booklet
¢n eanned salmon has reached Canadian
Groeer, which deals particularly with
the food value of this foodstuff from the
standpoint of an army and navy ration.
““On a number of occasions,’’ it states,
‘‘canned salmon has been subjected to
exhaustive analyses by eminent secien-
tists of the United States Government,
and their investigations unanimously
agree with respeet to its purity and
wholesomeness, and also as to its extra-
ordinary cheapness as compared with
other food products.”’

Prof. W. O. Atwater, the eminent
chemist of the United States Depart-
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ment of Agriculture, whose investiga-
tions of the food value of certain pro-
ducts ,has made his name a household
word through the world, reports the fol-
lowing as the relative food value of
canned salmon as mmpnrod with other
foods:—

Canned salmon ......... 21.8
Sivloin steak ... 0000 16.5
Sugar-cared ham........ 14.2
L R e S 13.1
Spring chicken ......... 12.0
White bread ........... 09.0
The booklet further states:—*‘Prae-

tically all canned salmon is prepared on
the North-western coast of North Am-
erica, in United States and Canadian
waters, and the work of canning is car-
ried on under the most modern sanitary
methods. Absolutely fresh fish-are used,
and every effort is made to prevent the
workers from touching the salmon after
they are landed on the cannery docks,
the work ‘of dressing and cleaning the
fish, placing them in the cans and sealing
up the latter, being done by machinery.
Absolutely no foreign substance, except
one-fourth ounce of fine salt to give the
fish a flavor, is placed in the can,

““During the Russian-Japanese war
immense qnantities of canned pink and
chum salmon were purchased by the lat-
ter for the use of its soldiers, and proved
eminently satisfactory in every way.

“When the British Columbia Govern-
ment was easting around last month for
some food product to be sent as the pro-
vinee's contribution to the Mother Coun-
try in’ the war now raging, canned
salmon was suggested and most enthu-
siastically endorsed. In order that the
money appropriated might purchase the
greatest amount of food, canned pink
salmon was selected and 25,000 ecases
were purchased and shipped under the
province's official guarantee as to its
wholesomeness and purity.’’




THE BEST PROCURABLE IN THE WATERS OF

THE GREAT PACIFIC COAST

PACKED IN

ool ALL TINS p8HEDFLATS pounof LATS

EVERY TIN GUARANTEED.




Flour and Cereals

Domestlc and Export Flour Trade Continues Dull

Conditions Quieter in Toronto, Although There is a Little Better
Tone at Montreal—Mills Arc Slowing Down—Mill Feeds Are
Advancing, and Millers Will Probably Now Hold to Influence

Sales of Flour.

MONTREAL.

FLOUR.,—Whereas the wheat market
is stronger, flour is not muech improved,
and prices remain where they were. It
is hard to say what dealers are doing
that they are not in the market for flour,
but it is believed buying cannot be long
delayed. The demand for feeds has
picked up considerably ' during past
week, and as soon as stocks are cleaned
out, millers will not likely sell flour
without feed. However, taken all around,
the flour market looks slightly better
this week.

\anitoba Wheat Flour—

Per bbl
First patents

o 0
Flour in cotton sacks, 10 cents per barrel more. *

Winter Wheat Flour— lots,

Fancy patents

Blended f
CEREALS.—As the oat market has
become firm, it is natural that the rolled
oat market would be affected, as millers
. require pick of oats. Prices remain the
same as last week, following the advance,
Business showed a marked improvement
with advent of heavy snow, but lapsed
again early in the week when a mild
spell put in an appearance.
Per %-1b. sack.
2 19
2%

h ln cotton sacks, 5 cents more.
()utmell——ﬂn:.:i lundnd and granulated, 10 per cent.
oats
100-1b. bbll

275

FEEDS.—Feeds are in fairly good de-
mand. An improvement has been in evi-
dence for past two weeks, and is now
very marked. This apparently is suffi-
cient justification for millers raising the
price of several lines, including mid-
dlings, which advanced $2, feed flour $4,
mixed chop $2, crushed oats $4, and chop
oats $2. These advances were assisted
by a rather firm oat market. Bran and
shorts markets are now firm at $25 and
$27 respectively. Small millers have been

cutting prices during last month, and are
some of them pretty well done. The de-
mand for feeds is experienced every
year about this time, as the grass is
pretty well done.

\ml l-‘ced&~ Car lots, per ton
%

g,
=
s
8

.\hddhnxs

Wheat moulee .
Feed flour

Mixed chop, ton ....
Crushed oats, ton ...
Barley, pot, 98 lbs,
Oats, chop, ton
Barley chop, ton
Feed oats, cleaned,

h_E88883888

Manitoba, bush.. ...

TORONTO.
FLOUR.—Conditions have become
even more quiet during the week and the
piecemeal business which was going ap-
pears to have fallen off. There is little

- inquiry in domestie, and nothing can be

done with export on present basis.
Wheat is up and down, but is not chang-
ing materially, and good shipments are
going forward from Canada, together
with flour from the United States, which
is on a better basis than on this side of
the border. Flour bought a couple of
weeks ago can be exported on a fair
basis, but the present price is out of line
with figure bid. Result is that mills
which had been working to capacity fol-
lowing g¢he war are slowing down; some
have reduced to half eapacity, and others
have closed altogether for time being.
Close of navigation may have some effect
about thé middle of December, but this
will not be important, as shipments have
been coming forward freely, and there is
nothing like a blockade at the head of
lakes.

Manitoba Wheat Flonr—

Strong
Flour in cotton sacks, 10c per bbl.

Winter Wheat Flour—
per cent,

Straight rolier ..
Blended flour

CEREALS.—Situation has
little since advance in rolled oats a week
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flour during winter.

ago. Market is firm on this level, and
oats show a slight tendeney to advance
further. Better inquiry is also noted for
favorite cold weather cereals following
cold weather, Corn is in fair demand,
and price remains on same level.
Barley, pearl, 8 R-.

Buckwheat grits, 9 1bs, .

Com flour, 98 lbs.

Commeal, yellow, % Ihu

Graham flour, 98 Ibs,

Hominy, pearl,

Oatmeal, standard, 9 Tbe,
Olmnn]. mnuhlcd 8 lhs. ..
Peas, Cln.dlln. boiling, bush.
Peas, split, 98 Ibs,

Rolled oats, 90-Ib. bags .
Rolled wheat, 100-1b. bbl.

Rye flour, 8 Ibhs, ........
Wheatlets, 98 1bs,

Whole wheat flour, 98 lbs, ...

MILL FEEDS.—Sitnation for feeds
has become firmer, and bran has re-
turned to old level. Colder weather has
been a factor, and with mills slowing
down it may be expected that stocks will
be held in hope of influencing sales of
Feed flour has been
advanced in sympathy with the general
situation, and a slight advance is noted
in the price of feed oats.

RN ALRUEA LWL DR
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FLOUR AND CEREALS.—Another
week has passed without any change in
prices, and still there is no indication
that a change is to be expected. While
the millers have been busy, the cold
weather which now seems to have set in
generally is likely to bring a greater
rush of business. The ground is now
freezing up, and farmers will no longer
be able to do work on the land. For this
reason it is expeeted the next week will
see considerable large shipments of
grain.
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MORE BUSINESS THAN USUAL

TILLSON'S OATS

1 /e new advertising campaign
15 now bemg lazmc/zm’

sfid §
T

Every parent looks with joy at their children ¢s they
romp and play; their rosy cheeks speak their robust health.
Start your boy out esch motning ready to face the fight
Giwe him a liberal dish of those energy-building, heatpro-

TILLSON’S OATS

Friday Night is
Gn& Night

R If you present a

A <our agent calls, YOU ‘
DOLLAR. Wateh for our can?
vasse

TILLSON’S The popular
Canadian
~ Breakfast
Cereal

A Food—
not a Fad

TILLSONS

e,
RAINROW FLOUR
MAKES GOOD BREAD
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Now is the time to push

Tillson’s Rolled Oats

towns in Canada, introducing and
actually selling Tillson’s Oats to
housewives, placing the order with

We have inaugurated one of the most
direct co-operative advertising cam-
paigns that has ever been carried out

2

in the grocery trade. The effects of
our campaign will extend sooner or
later from coast to eoast of the Do-
minion—putting vim and vigor into
the sales of the well-known Tillson’s
Rolled Oats,

Our plans embody a house-to-house
canvass in all the largest cities and

TILLSONS

the wholesaler to be delivered by each
woman’s groeer, who will receive the
immediate profits and future benefit.
Every housewife will learn the real
merits of these famous oats right in
her own home and will become a
steady user after trying the first
package.

Now is the time to join hands for bigger sales and to create More Business Than Usual in Canada’s
Famous Breakfast Cereal—Tillson’s Oats.

Canadlian Cereal & Flour Mills,

Ltd.

TORONTO, ONT.
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Now Is The Time

for every grocer to take full advan-
tage of the great wave of enthusiasm
over the “Made-in-Canada” move-
ment, by pushing Canadian lines,
especially those which are well
advertised.

A Big Campaign

is being carried on to advertise to
the public Canada’s Made-in-
Canada macaroni

L’Etoile
(Star)

“and

Hirondelle

(Swallow)

Get your share of the business result-
ing, by stocking these brands.

L’Etoile and Hirondelle

are made from Manitoba Hard
Wheat Only, which makes a maca-
roni superior in quality to any im-
ported.

Now is the time.

C. H. Catells, lelted

Montreal

Ask your jobber.

AGENTS

Tees & Persse, Limited, Winnipeg
C. C. Mann, Toronto
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QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56
PER INCH PER YEAR

BAKING POWDER.

WHITE SWAN BPICES AND
CEREALS, LTD.

weighl 35 1bs.
12 oz. Tins, 4 doz.

COOK'S FRIEND BAKING
POWDER.

W. D. McLaren, Limited.
In Cartons— Per doz.

No. 1 (25¢ size), 4 dos. cs.§ 2 25

. 1 (25¢ sise), 2 dos. o8,

. 10 (20c size), 4 dos. os.

. 10 (20c size), 2 dos. cs.

. 8 (15c size), 4 dos. cs.

. 2 (10c sisze), 6 doz. cs.

. 2 (10c size), 8 dos. cs.

. 8 (5c size), 4 doz. cs..
Also in tins. Prices on

application.

CoDmmmM®
SAE858E

ROYAL FOWDER
Sizes

Roynl—Dime
- %-1b.

BAKING

Barrels—when packed in bar-
reils one per cent. discount will
be allowed.

FOREST CITY BAKING
POWDER.

Keen's Oxford, per 1b. ...
In 10-1b. lots or caee 014

COUYON BOOKS—ALLISON'R,

For sale in Canada by The
Eby-Blain Co., Ltd., Toronto; U,
O. Beauchemin & Mis, Montreal,
$2, §3, $5. $10, $156 and $20. Al
same price, one size or assorted.

UN-NUMBERED.

100 honks and over, each 0 03%

500 hooks to 1,000 books. 0 03
For numbering cover and each

coupon, extra per book, 3 ceat

CEREALS.

WHITE SWAN. Per case.
Bloeult Holr (lolt-

lbl.

Bl:f."b:l‘t r:our (lolt ’;l:‘
n o0s. to case, we
70" iba. 3

case.
Pancake Flour (Self- l’llln‘.)
abdon to case, weight 6

Breakfast Food, 2 dos. to
case, weight 85 1bs. 330

King's Food " dos. to case,
welght 95

Wheat Kernelﬂ dos. to
case, weight 5 1b l K siveie 330

Bnrley Cl'llpl 8 dos. to case, 300

eﬁ t 501

Flak Rice, 8 "dos. to case,
weight 50 1bs, 3

Flaked Peas, s dol to case,
weight 50 1

DOMINION CANNERS,
LIMITED.

Aylmer Pure Jams, 16 os.
Per dos.

Strawberry, 1914 pack ...
Rupbcrry. red, hea

Blnck Currnt
Red Currant
I’enches

Pear, Bart.

Aylmer Pure Jellles

Red Currant

Black Currant

Crabapple 45
Raspberry and red currant 2 10
Kaspberry and gooseberry 2 10
Flum jam 18
Green Gage plum stoneless 1 85
Gooseberry 85

Aylmer Marmalade

Orange Jelly
Lemon ....
Fineapple .
Ginger

Aylmer Pure Preserves—Bulk
51bs. Tlbs.
Strawberry 072 100
Black currant
Raspberry

Aylmer 14's and 30's per Ib.

Strawberry
Raspberry

COCOA AND CHOCOLATE,

THE COWAN CO,, LTD.

Cocoa—

Perfection, 1-1b, tins, dos...
I’erfoctlon. -lb. tins, dos..
I'erfection, ¥%-1b. tlu. doﬁ.
Perfection, 10¢

Perfection, l-lb un. ror lb
Noluble bulk, li.
Soluble, bulk
London Pur\

Npeclal uoudou !or
in burnll.%on. ete.

(LY d Ch “‘.

oe.eo—u‘
REBRERES

{

Vnnllll %- lh 0 lnd 12 lb




CANADIAN GROCER

Can the thousands in Western
Canada use Your Product?

Does it fit into their needs and requirements in any way? Are they
in any way possible prospects for your goods? Then, why not
decide to develop this growing field to its fullest extent to-day by
securing the advantages of the Nicholson & Bain Service? Anarmy
of trained salesmen, covering Western Canada like a blanket, from
Lake Superior to the Pacific, is too strong an ally to overlook.

We are open to quickly and firmly place on the Western market
any line not competing with those we already carry. Just write us

to-day.

NICHOLSON & BAIN

Wholesale Commission Merchants and Brokers
Head Office: WINNIPEG, Man. Branches: Regina, Saskatoon, Edmonton, Calgary, Vancouver

A tip on the side,
Mr. Grocer

Did it ever occur to you that you can make more money selling
Malcolm’s lines of Condensed Milk and Condensed Coffee than
any other line on the market? Malcolm’s lines of Milk and
Coffee are making new and satisfied customers every day. For
ggality and deliciousness they are unsurpassed. Our Condensed

ffee, with milk and sugar added ready for use, is a seller from
the start. No other brand can equal it for flavor.

PRICES:
8t. George Brand Coffee, 2 doz. in case
8t. George Evaporated Milk, 4 doz. in case
Banner Oondensed Milk, 4 doz. in case
Princess Oondensed Milk, 4 doz. in case
Premier Machine Skimmed, 4 dos. in case

Order them from your wholesaler or direct from the factory.
Delivered in 5-case lots to any point in Ontario or East of
Halifax, We will prepay freight up to 50¢c. per 100 lbs,

Malcolm’s Condensing Co.
ST. GEORGE, ONTARIO
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Fined

Have You Been

YET?

What are your feelings when the
inspector calls for samples of the
goods you are selling?

Are you protected by the manufac-
turer’s guarantee as to purity?

IF SO, YOU'RE SAFE

Bear in mind though, that it isn’t
sufficient for the manufacturer to
simply tell you the goods are pure!

This won’t protect you, but if you

obtain from him a Government
Warranty on all goods “as pure,”
vou are absolutely safe.

For several years we've been sealing
every package of our pure food
products with this Warranty, which
according to Section 33 of the Adul-
teration Act is the only form which
is recognized by the Government as
relieving you of all liability.

You are entitled to protection and
should demand this Warranty for
the protection of your business.

WHITE SWAN SPICES AND CEREALS, LIMITED
TORONTO, ONTARIO

GROCER

Dumond 8's, 6 and 12-1b.

oxes
Dlnmond ¢'s and Ts, 6 and
12-1b. boxes
Diamond, 3's, 6 and 12-1b.

boxes

Ieings for Cake—
Chocolate, white, pink,

lemon, orange, maple, al-

mend, coocoanut, cream,

in %-lb. packages, 2 dos.

in box, per dos.

Chocolate Confections Per 1b.
Maple buds, 5-1b. boxes.. 0 87
Milk medallions, 5-1b.

boxes on
Chooolntn wmrl. y

5-1b. on
Chocohu wuton,

6-1b. boxes 02
Non anll wafers,

boxes on

‘longueﬂ wafers,

boxes 028

Chocolate -1b.
boxes on
Milk chocolnte wafers, 5-1b.
boxes 0 37
Coffee drops, B-l1b. boxes.. 0 37
Lunch bars, B-ib. boxes.. © 37
Milk chocolate, B¢ bnndln.
8 doz. in box, per box,. 136
Ronl Milk Chocolate, Be
, 2 dos. In box, per
08
Nnt mllk chocohto, %'s, 6-
1b. boxes. 037
Nut milk chocohtt. %'s, 6-
1b. boxes, 1b. o
Nut milk chocolate, Bc bars,
24 bars, per box 085
Almond nut bars, 24 bars
per box

JOHN P. MOTT & CO.'S.

Miss N. Estabrook, 8t. Johmn N.
B.; J. A. Taylor, Montreal ;
Q.; F. M. Hannum, Ottawa, Ont.:
Jos. E. Huxlel & Co., Winnipeg,
Man.; Persse, Calgary,
Alta.; Russell, Johnson, Edmon-
ton; D. M. Doherty & Co., Van-
couver and Victoria.

Elite, 10c size (for cooking)
dos. 0 %
Mott’'s hreakfast cocos, 2-

r dos. .. OS85

dox. 10c size,
dosen in

Nt;’t milk bars,

Né. 1 choeolate

Navy chocolate, %'s
Vanilla sticks, per gr
Diamond chocohtn. S oo
Phln cholce chocolate 1i-

qu
ﬂwo«-t chocola te coatings..

CONDENSED AND
EVAPORATED MILK.

BORDEN MILK (O, LTD.
East of Fort Willlam, Ont.

Per case,
$62
4

Preserved—

Euagle Brand, each 4 doz..
Re ndeer Brand,

60
"~ doz 5 60
l’urlty Brand, each 4 doz. 5 &
Challenge Bund, each 4

dox. 48
Clover Brand, each 4 dos...

Evaporated (Unaweetened)—
St. Charles Brand, small,

each 4 dos.
l'oorleu Brand, small, each

20
Rt (‘hnrln Brand, Famﬂy.

each 4 doz, 39
Peerless Bnnd Family,

each 4 dos. 39
Jerny Brt.nd Famlly, each

44 3%

St. Cbnrlu Brand,
each, 4 dos. 4 50
Pv-erlon Brand, tall, each, i e

doz 4 50
St. Chnﬂe‘ Brand, Hotel,
each, 2 do=.

Peerless Hotel,

g Bnnd
JQ;I;’ Brand, Hotel, each,
St. Chrludnund gallons,

o8,

“Rotndnr” Coloo nd mlk
“large,” each

“Rein oor" Co"oo nnd Milk,

each,

WHITE SWAN BPICES AND
CEREALS, LTD.
WHITE SWAN

1 1b. tins, 2 dos. to case,

welght 35 1be

1 1b. tins, 4 dol. to case,

weight 80 1bs.

ENGLISH BREAKFAST
COFFEE.
. tins, 2 dos. to cnn.
weight 22 1bs,

1 1b, tins, 2 dos. to c-u.
weight 46 1bs,

% 1b. un;é 2 do:. to case,

vullhl 40 1b

PRESENTATION COFFEE.
A Handsome ’l‘umblor in Each

1 1b. tins, 2 d0|
per 1b,
Shipping wellbl

to case,
50 1bs.

IIINTO BBOS.

MELAGAMA COFFEE.
. Reul.
25 30

1s, %, B. & G
Packed in 30 and B50-1b. cases.
Terms net 30 days prepaid.

(MINTO COFFEE (Bulk)

M Bean or Gr.

I Bean or Gr. ..
N Bean or Gr. ..
T Bean or Gr. ...
O Bean or Gr.

Spec. Grd. Compound

Packed In 25 & 50-1b. tions.
FLAVORING EXTRACTS.

WHITE SWAN FLAVORING
EXTRACTS—ALL FLAVORS
oz. bottles,

weight 3 1bs.

2 o= bottles,

welght 23 s
32 oz Dbottles,
BT:l'M e ol 11 igh
u per gallon, we t
168 1bs. . 10 00

CRESCENT MFG. CO.
CRESCENT MAPLEINE.
Special Dellvered Price for

Canada

Per dox

%-08. (4 dos. case), wel‘ht
9 1bs., retall each $1 40

1 os. (4 doz, case), welght
14 bs., retall each 30c... 2 88

2 os. (3 dos. case), wolght
15 1bs., retall each 50c. 440

4 os. (2 dos. case) wol.h(
17 1bs., retall each 90c .. 7 00

8 os. (1 dos. case), wel ht
17 1bs., retall each $1. 3 00

Plnt gl "dos. case), wolcht

retgil each $3 .. 25

anrt (l dos. case), wcl&t

53 Ibs., retall each a0

Gallons, each, retall ench
20 17 1
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Ol?v:%lu:fit; z: Fresh Pork

is in their flavor and firmness.
Almost any ollves will taste u a e
good when newly opened, but N

it 18 a marked characteristic

D.W.C. N  This is the Season for Sausages,

Spanish Olives and they are the very finest goods
Ut by M Fetats Bl on the market. Prices are no

freshness and unusually pleas-
ing flavor long after otker ¢

brands have become tasteless hlgher than laSt year.
and soggy. Thelir extra large .

size, unusual flavor and qual-
ity, together with special

method of preserving ensare Let us book you up for regular

you a l:lrgewll'st of pleased .
gl ety - shipments every day by express or

order,

ROWAT & CO.

Glasgow - Scotland

as required.

Made under Government inspec-

CANADIAN DISTRIBUTORS [iOl] .

Snowdon & Ebbitt, 325 Coris-
tine Bullding, Montreal, Que-

beec, O fo, Manitoba, i
e F.W.Fearman Company

Halifax, N.8.; J. A. Tilton, LIMITED

St. Jobn, N.B.; C. E. Jarvis

& Co., Vancouver, B.C. HAMILTON

GOLD DUST

saves work for yvar customers by its eleansing power,
and GOLD DUST advertising saves work for you by
its selling power. One is as searching as the other—
just as GOLD DUST itself goes into every nook and
corner of the household after dirt. GOLD DUST ad-
vertising goes into every corner of the country after
customers and sends them to your store.

‘‘Let the Gold Dust Twins do your work.’’

The N. K. Fairbank Co., Limited
MONTREAL

N i Y s o i arare arie gt e JLaE  JUdL J

@ w9 EEED © @il
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CANADIAN GROCER"

Carr & Co.’s Carlisle Biscuits

have their own distinct following. People who
know good biscuits, use good biscuits, demand
good biscuits, are the people who buy Carr’s
Biscuits.
——

<X FINCER CR

The mere “say so” that you handle Carr’s
Biscuits put you into the front rank of a quality
salesman.

For prices, etc., write to-day.

CARR & C CARLISLE

« ENGLAND

AGENTS—Wm. H. Dunn, Limited, Montreal; Dunn-Hortop,
Limited, Toronto; Hamblin & Brereton, Limited. Winnipeg,
Man.. and Vancouver, B.C.; T. A. MacNab & Co., St. John's,
Newfoundland. .
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FISH

For Breakfast
For Luncheon
For Dinner

Fish is now prepared in so many _tempting ways that
the public are buying and using it more freely than
ever before.

No line will show you more profit if a little care is
exercised in handling.

We are splendidly equipped to handle this business.
Our supplies are obtained in the primary markets.
We own and operate our own tugs on the Great
Lakes, ensuring constant supply.

Haddies, Ciscoes, Bloaters, Kippers, Halibut, Qualla
Salmon, Cohoe Salmon, Trout, Whitefish, Labrador
Herrings, Package Codfish, ete. Send for Weekly
Price List.

[

WHITE & CO., LIMITED

Wholesale Fruit and Fish
TORONTO and HAMll:TON

N

i s
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BOAR’'S. HEAD LARD
COMPOUND,

N. K. FAIRBANK CO., LTD.

Pails, 20 1bs. .....co0p000en 0 10%
Tine, 20 1bs. ... .. 010%
Cases, 8 lbs., 20 to case... 0 113§
Cases, § 1bs., 12 to case... 0 11%
Cases, 10 1bs., 6 to case... 0 11

F. 0. B, Montreal.

sssscenae

MUSTARD.
COLMAN'S OR KEEN'S.

Per dos. tins

Durham, 4-1b. jar
Durham, 1-1b. jar

WHITE SWAN LYE

Single Cases, 4 doz.

3 case lots, 4 doz. ...... oo

5 case lots, 4 doz. .......... 320
Shipping weight 50 1hs, per case.

JELLY POWDERS.
WHITE SWAN SPICES AND
CEREALS, LTD.

\Vhite Swan, 15 flavors, 1
doz. in bhandsome counter

...carton, per dos. ........$.080,

List Price.

JELL-0.

Assorted case, contains 2 dos 1 80
Straight. “E .
lemon, contains 2 dos...... 1
Urange, coutains 2 dos 1
Strawberry, contains 2 dos.
Chocolate, contains 2 dos...
Cherry, contalns 2 dos......
Peach, contains 2 dos.......
Weight, 8 1bs. to case, Frelght
rate, 2nd claes.

JELL-O ICE CREAM POWDER.

1
1
1
1

Assorted case, contains 2 dos 2 80
Straight.

Chocolate contalos 2 dos....
Varilla contains 2 dos.....
Strawberry cootains 2 dos.
Lemon contalns 2 dos. 2
Unflavored coontalns 2 dos.. 2 80

Weight 11 1bs. to case. Freight
rate, Z2nd class.

50
]
50
50

SOAP AND WASHING

POWDERS,
- RICHARDS' PURRE SBOAP.
Richards’ Quick Naptha Soap.
Packed 100 bars to case.

B-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha
as a free premium.

FBLS NAPTHA.

Prices—Ontario and Quebec:
Less than O cases .........50 90
Five cases or more ........ 498

“Chdéd “Potato

STARCH.

THE CANADA STARCH CO,
LTD., BEDWARDSBURG
BRANDS and

BRANTFORD BRANDS
Boxes. Cents.
Laundry Starches—

40 1bs., Canada Laundry
40 1bs., Boxes Canada white
gloss, 1 1b, pkg. ........
18 1bs. No. 1 white or blue,
4 1b. cartoas sene o
48 1bs.,, No. 1 white or blue,
8 1b. eartons ...icecie0
100 1bs., kegs No. 1 white .
200 lbs., bbls., No. 1 white .
30 1bs., Edwardsburg silver
gloss, 1 1b. chrome pkgs. .
48 1bs. sllver gloss, in 6-1b.
tin canisters
36 1bs., sHver gloss 6-1b.
draw lid boxes d
100 1bs., kegs, silver gloss,
large crystals
28 Ibs., Benson’s Satin, 1-1b.
cartons, chrome label ... .
40 1bs.,, Benson's Enamel
(cold water) per case ..
Ibs. . Benson's Enamel
(cold water), per case ...
Cellulold—boxes containing
45 cartons, per case ....

20

Cullnary Rtarch,

10 1bs. W. T. Bemson & Co.'s
prepared corn

40 1bs. Canada pure corn
starch ceeees J0B%
(120-1b. boxe# ¥c higher.)

boxes, per I1b.

BRANTFORD STARCH.
Ontario and Quebee.

Laundry BStarches—
Canada Laundry—

Boxes about 40 Ibs,
Acme Gloss Starch—

1-1b. cartuns, boxes of 40

Ibs. .08%
First Quality White Laundry—
3-1b. canisters, cs. of 48 Ibs. 0TY
Barrels, 200 Ibs. .......... 00%
Kegs, 100 Ibs. ............. 08%

Lily White Gloss—

1-1b. fancy cartons cases 30
1bs.

6-1b. toy trunks, lock and

key, 6-1b. toy drum, with

drumsticks, 8 In case ...
Kegs extra large crystals,

W I il iisvaianan 0%
Canadlan Electrie Starch—
Boxes, containing 40 fancy

pkgs., per case ....... . 300

Cellulold Starch—
Boxes contalning 45 cartoms,

Culinary Starches—
Challenge Frepared Corn—

1-1b. pkts., boxes of 40 lbs.. .08%

Brantford Prepared Coern—
1-1b. pkts., boxes of 40 lbs.. .OT%

“Crystal Maise” Corn Starch—
1-1b. pkts., boxes of 40 Ibs.. OT%

(20-1b. boxes ﬁc higher than .

Wout, Wb, -~ .
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Gﬂriff-in on It;he Label

Means Quality on the Table
| PACKED BY

GRIFFIN & SKELLEY COMPANY, San Francisco

FOR SALE BY ALL WHOLESALE GROCERY HOUSES

If it’s a BARR—it isn’t a machine you buy
—it’s an absolute mechanical BRAIN!

Your Barr Account Register will do more for you than
any bookkeeper. It keeps your customers’ accounts posted
right up to the minute and makes prompt collections easily
possible. Every live merchant needs this invaluable assist-
ance. It solves the problem once for all of the quick
handling of many eredit accounts.

The BARR does more in less space

One of the many big advantages of the BARR is its economy of space. We
can handle 1,000 accounts in about one-third the space required by some
systems and give you faster, better service. Do you find your credit accounts
growing at this time? Don’t you wish to keep a closer tab than ever on many,
if not all of your credit accounts? Here is the way:

By all means investigate the BARR Account Register. It should certainly
save its cost in one year in your store

l Barr Register Counter Cabinet Style.—(Closed) I

Write to-day for full informatien.
No trouble from ANY source if you buy a BARR! B R @ . s d

TP vt Delints “There-peres ave. poen sy wal procecdiags arr Registers Limite

against above patents, nothwithstanding all competitors’ talk to the TRENTON. ONTARIO

SHatTR1T s Have becn lposed Spon Aa Indueed o buy Sther hecoun GREAT BRITAIN—llead Offce, Dacre House, &

Registers through such talk., (Signed) Barr Registers, Limited. Aara I‘M.‘:I‘OB\'—'BIH:I-::...,‘ i:n‘h.d.

TWO CENTS PER WORD

You can talk across the continent for two cents per word with a WANT AD. in this paper
86
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4 B

Brunswick |
Brand Sea Foods for
Profit and Reputation

They will win for you a larger and
more profitable fish trade. The high
quality and moderate price of
“Brunswick Brand’’ Sea Foods has
produced a large trade, which com-
bined with conscientious business
methods is constantly increasing.
They are proven winners and will
add to your prestige as a dealer of
quality goods.

Located close to the fishing grounds
we get the pick of the fishermen’s
catches—Our plant is modern and
strictly sanitary, one of the largest
on the Atlantic Coast.

Here are a few of our satisfaction-
giving leaders:

i, Oil Sardines. Kippered Herring

34 Mustard Sardines. Herring in Tomato
Finnan Haddies Clams [Sauce
(oval and round tins) Scallops

Connors Bros., Limited
Black’s Harbor, N.B.

OCEAN MILLS, MONTREAL.

Chinese starch, 16 os. pack., 4
dox. per case, h Ocean Corn
Starch, 16 os. pncﬁ.. 4 dos. per
case, $3.60; King Corn- Starch, 16
os. pack., 4 dos. per case, §3.12;
Ocean Blane Mange, all flavors,
8 os. pack., 4 dos. per case, $4;
Ocean Borax, 8 os. pack., 4 dos.
g:r case, $1.80; Ocean Baking

da, 8-o0s. ptchn, 120 pack-
ages, per case, $3; Ocean Baking
Soda, 16 os. pack., 60 pack. r
case, $3; Ocean Baking Powder,
1 1b. pack., 3 dos. per case, $6.75;
Ocean Baking Pewder, 8 os. pack,,
8 dos. per case, $6.50; Ocean Bak-
ing Powder, ‘ os. pack.,, 4 dos.
rr case ;3 Ocean Baking

owder, 3 os. pack.,, 4 dos, per
case, $1.60; Ocean Baking Pow-
der, 5 lbs. tin, 10 tins per case,

50: Chlnese Washing Powder,
8 os., 120 pack., per case, $4.25;
retail at 6¢ per dos., 46¢; Ocean
Extracts, all flavors, 2 os., 6 dos.
per case, $8; Ocean Mustard
(French ilnlurd. quart size), 2
doz. per case, $4.80; Ocean Mus-
tard (French Mustard), pint size
2 dos. per case, $4; Ocean qunid
Blue, pint bottles, 2 dos. per
case, $1.80; Petrolatum, 2 os. jars,
12 dosz. per case, “.46: Petrola-
tum, § os. jars, 8 dos. per case,
$5.40; Ocean Cough Syrup, 8 os.
bottle, 3 dos., per case,

COW BRAND BAKING SODA.
In boxes only.
Packed as follows:

B¢ plch{u (06) cevcoscnces $3 20
1 1b. packages (60) ......... 32
1% 1b. packages (120)....... 340

v: 1b: 3 | Packages, Mixed. 3 30

SYRUP.

THE CANADA STARCH CO,
LTD., CROWN BRAND CORN

SYRUP.

2-1b. tins, 2 dos. In case....$2 65
6-1b. tins, 1 dos. in case.... 3 00

10-1b. tins, dos. in case.. 2 80
20-1b. tins, ‘i dos. In case. 2 85
Barrels, 700 Ibs. ......o000e0 3%

Half barrels, 350 Ibs. ..... 4
uarter barrels, 175 Ibs..... ‘a
alls, 38% Ibs. ........000n 1

Pails, 25 Ibs. each

LILY WHITE CORN SYRUP.

2-1b. tine, 2 dos. in case.... 83 00

5-1b. tins, 1 dos. in case.... 3 85

10-1b. tins, 3%-dos. In case.. 3 25

20-1b. tins -dos. in case.. 3 20

(5, 10 and 1b. tins bave wire
handles.)

CANNED HADDIES
“THISTLE” BRAND.
A. P. TIPPET & CO,, Agents
Cases, 4 dos. each, flats, per
.

................. senee

CABD. .iccerasansisisnntnses 5 40
INFANTS' FOOD.

Robinson’s rlunt blrlg. 'i 1b.
tins, $1.25; 1-Ib. tins, $2.25; Rob-
inson's patent groats, 3%-1b. tins,
$1.25; 1-1b. tins, $2.28.

BEAVER BRAND CORN AND
MAPLE SYRUP.

Quart ting (wine measure),
2 dos. In case, per case.. 4 T0

MOLASSES,
THE DOMINION MOLASSES
COMFANY, LTD.
Gingerbread Brand.
2, Tios, 2 dox. to case.

per case ..... ssesse $1 8

ntario, per case .......... 190

Manitoba, per case ......... 2%
Saskatchewan, per case ... 2 00
Pericase .......... 27

wesw sase

[ ]
per case 3
Saskatchewan, per case ... 3 88
Bt Ot 3 su: § 8
British mbla, per case. -1

SAUCRES,
PATBRSON'S WORCESTER
SAUCB.

%-pint bottles 3 and 6 dom.

cases, dos.
Pint bottles, 8 d canes,
dos. / swiiopmond 0

sesessnsse “ee

H. P. Sauce— Per dos.
Cases of 3 dosen .. ..... 1
H. P. Pickles—

.. 328
-pints.. 2 20
STOVE POLISH,
JAMES DOME BLACK LEAD.
2a slze, Gross ............ 200

6a sise, gross .......... e 380
NUGGET POLISHES.

Polish, Black and Tan .... 0 85

Metal Outfits, Black and Tan 8 66

Card Outfits, Black and Tan 3 28

Creams and White Cleanser 1 10
TEAS,

THE SALADA TEA CO.
East of Winnipeg.
Wh]olch' "
Brown Label, 1s and %.:0.20 f&
Blued Label, 1s, s, ¥s, »
an B cssessessssen . .
Red Label, 1s and 34s... .41 55
Gold Label, %s ......... 49 65
Red-Gold Label, %s .... .58 .80

ORANGE MARMALADE,

“BANNER BRAND” PURE
FRUIT PRODUCTS.

JAMS AND JELLIES,

Cases of 2 dos. pints
Cases of 3 dos.

3W's, wood

12-08. glass jar

o~cocecel
Sa8888s

Tumbler, glass
MARMALADE.

Prices subject to change without
notice.

MINTO BROS., Limited.
Toronto.

We pack in 60 and 100-1b. cases.
All delivered prices.
MELAGAMA TEA.

Whol.

Red Label, 1s or %s. 020 0 35

Green Label, 1s, ¥s,

s .

White Swan Yeast Cakes,
per case, 3 dos. Oc pkgs.,, 1 16
IMPERIAL TOBACCO CO. OF
CANADA, LIMITED.
- EMPIRE BRANCH.

Black Wateh, 7 butts,

? lbs., boxes otlb‘c‘
Bobs, €s and 125, 12 and 6

8.
Currency, lh‘ butts, 13

e b % butts, § 1bs. 0 46
urrency, utts,
Stag Bars, butts, 12

1bs., boxes 6 Ibs..........
Wlnlnnt Bars, 834s, boxes 7

.......................

...............

48,
1bs. go
Great Vu? e ! =

pou 9s.... 0
Forest and Stream,
23 1b, cart yeay

D 4viissessae .00
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UNCHANGED!

From Coast to Coast the price on

WETHEY’S

CONDENSED MINCE MEAT

is absolutely unchanged.

THERE HAS BEEN NO
ADVANCE.

We have protected the trade and
ourselves for some time to come.

J. H. Wethey, Limited

ST. CATHARINES, ONTARIO

California
Late Valencias

We can still supply you with all
sizes. Extra Fancy Quality. Sweet
and Juicy.

GRAPES

If you have not yet picked out a line
of Malagas for your Xmas trade,
let us do so for you. We have a
great many lines to choose from.
Also Fancy California Emperors
—Put up in 50-lb. drums.

THE HOUSE OF QUALITY

Hugh Walker & Son

Established 1861

Guelph and North Bay

MOTTS . ap”’
N/ Chocolare

is the ideal chocolate for
cooking and drinking pur-
poses. Is especially suitable
for icing cakes, making
fudge, etc. Your customers
want and should be given
only the best—MOTT'S.

Retails at 10 Cents per Cake.
- iy

JOHN P. MOTT & CO.

HALIFAX, NOVA SCOTIA

L

| “Made in Canada”

Broomsof Quality

to introduce our

CANADA LINE

Please note the following :

Special Prices

Sample Order Solicited
Fine Polished Colored Handles

No.1 CANADA, 5stg. - - $4.50
({3 2 ‘“ 4 [ L < 4.00
(1} 3 [ 4 [ % a2 3.75

6-doz. Lots and up delivered (Ontario)

Walter Woods & Co.

HAMILTON
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Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT. GEO. J.CLIFF, Manager

Dr. JACKSON'S

ROMAN MFAL

Made in Toronto
ROMAN MEAL CO.
MONARCH ROAD

“TRENT LOCK "

EGG FILLERS

FOR 30 DOZEN CASES
FOR ONE DOZEN CARTONS
THE TRENT MFG. CO., LTD.
TRENTON, ONTARIO, CANADA

SUCHARD’S COCOA

Sell Fence Posts to your Farmer
customers.

The Highest Quality
Most Reasonably Priced
‘‘Quality ** Cocoa
On Sale Anywhere.
FRANK L. BENEDICT & CO.

For Prices apply to the
Lakebourne Farms Limited
Brighton, Ont.

Agents Montreal

WRITE TO

10 Garfield Chambers, Belfast, Ireland,
for Sample Copy of the

Irish Grocer, , Provision and
General Trades’ Journal

If you are interested in Irish trade.

STORAGE IN OTTAWA

BOND AND FREE

Direct Rallway connection, Car distri-
buting. Write for rates.

Dominion Warehousing Co., Ltd.
Phone R54. 46 to 56 Nicholas 8t.,

A want ad. in this paper will
bring replies from all
parts of Canada.

The failure to stock some standard commodity may be
the means of a merchant losing trade.

Mathieu’s Nervine Powders

are reeognized everywhere as a speei-
fie remedy in all cases of headaches,
and they ean be reconumended
every merchant with perfect safety
as an effective remedy. Don't lose
hl'lade by allowing your supply to run
short.

MATHIEU'S

NERVINE POWDERS

If you don’t know them, try
Mathieu’s Nervine Powders yourself

at our c:Tcnu as per coupon attached.
For all forms of ecolds Mathieu’s Syrup Tar and Cod Liver Oil is

recognized as a safe and effective cure.

The Please send regular box of Mathleu's Ner-

3L AR OO | T O Swie stmwr-
e i

Sherbrooke, P.Q. :

HOLLAND RUSKE

No other food product eo with Holland Rusk. It
is in a class by itself and will bring and hold trade for you.
Order from your jobber to-day. .

HOLLAND RUSK COMPANY

THEY ARE GOOD
OLD STAND-BYS

Baker’s Cocoa
and Chocolate

are always in
demand, sell
casily and are
thoroughly re-
liable. You
have no selling
troubles with
them.

Trade-markon every
genuine package

Trate Mark
MADE ONLY BY

Walter Baker & Co. Limited

Established 1780
Montreal, Can, Dorchester, Mass.

KINDLY MENTION

THIS PAPER WHEN

WRITING ADVER-
TISERS




CANADIAN GROCER

This is the Market Place of Progressiva
Grocers Throughout Canada

Use this page for making your wants known. You will find it most productive of replies,
not replies written merely out of curiosity, but from parties genuinely interested in your
proposition. Use it when you require a competent manager, salesman or a clerk for your
store, when you want to dispose of second-hand fixtures, etc., or to sell or buy a business.
Try it out. Send along your advertisement right now, someone will look down these col-
umns next week for just such a proposition as you have to offer.

GLASSIFIED ADVERTISING

Advertisements under this hudlncs 2¢ per
word for first. insertion, 1c¢ for each subse-
quent insertion.

Where replies come to our care to be for-
warded, five cents must be added to cost to
cover postage, etc.

Contractions count as one word, but five
figures (as §1,000) are allowed as one word.

Cash remittances to cover cost must accom-
pany all advertisements. In no case can this
rule be overlooked. Advertisements received
withour remittance cannot be -acknowledged.

MISCELLANEOUS

HAVING A LARGE WAREHOUSE WITH
room for storage and an organization with
travellers covering all of Canada, are open for
one or two agencies that will go with our
line, grocery sundries. Apply Box 64, care of
Canadian Grocer,

BUCKWHEAT FLOUR GUARANTEED
pure and Ill\lnfrlplll'd by any mill in the
province, T. H. 8Squire, Queensboro, Ont.,
sollcits your orders.

COPELAND - CHATTBRSON SYSTEMS —
Short, simple. Adequate to all classes of busi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

ADDING TYPEWRITERS WRITE, ADD OR
subtract in one operation. l:lllott-l'llher. Ltd.,
Room 134, Stair Bullding, Toronto.

GOOD STENOGRAPHERS A R E WHAT

every employer wants, The place to gt od

stenographers is at the Remington Employ-

ment Department. 'No cha for the service.

¥emlnt(tou Typewriter Co., Ltd., 144 Bay St.,
oronto.

WANTED

WANTED—ENERGETIC MAN TO SECURE
subscriptions and renewals to Maclean’'s Ma-
gazine and The Farmer's Magasine. Good in-
come guaranteed to capable person. A&:ly
by letter, stating qualifications, to The c-

an Fublishing Company, Limited, 143-153
niversity An.."rornro‘.. &uﬂo.

FOR SALE — LIGHT AMBER HONEY IN
60 1b. cans. Apply L. Livesay, Onondaga, Ont.

GROCERY STORE FOR SALE — BXCEL-
lent proposition. Stock and fixtures about
$3,500. Turnover $13,000 to $14,000 yearly. Will
sell property with business or rent. Illness
reason of selling. Good buy for quick sale.
Box 89, Canadian Grocer, Toronto.

WANTED—WHAT ARE YOU WANTING? A
clerk, a a salesman, a partner? An
outlay at the rate of two cents a word will
make your wants known throughout the Do-
minfon to just the men who can satisfy you.
tSeo our rates above and send along yeur ad.
o-day.

WANTBED—A POSITION IN GROCERY AS
clerk or manager. Am mnow manager of Gro-
cery Dept. of t Grocery Store in the Boun-
%‘:.?' ddress, C. J. Allen, Greenwood, B.C.
TRAVELLER CALLING ON THE GEN-
eral trade, with good connection in Saskat-
chewan, wants one or two lines on commission.
Box 1692, Saskatoon, Sask.

FOR SALE

STORE FOR SALE—DOING A STRICTLY
cash business of about $1,000 per month,
Clean stock of about $1,500. Post office in
;on:eoﬂon. Apply Postmaster, Fort Pitt,
ask.

GROCERY STORE TO RENT — OWNER
very ill. Willlam Johnston, 184 Christina St.,
Sarnia, Ont.

THREE LIVE GROCERY STORES FOR
sale—in_one of the best Western Canadian
cities. Each store selling over $60,000 a year,
all cash; old establish business; will sell
together or separately. This is a real snap
for a progressive grocer. Owner retiring from
Box 65, Canadian

retail trade.

Reply to
Grocer.

FIRE INSURANCE INSURE IN THE
Hartford. Agencles everywhere in Canada.

THE NATIONAL CASH REGISTER COM-
ny guarantee to sell a better register for
ess money than any other house on earth.
We can prove it. Make us. The National
Cash Register Co., 285 Yonge St., Toronto.

WAREHOUSE AND FACTORY HEATING
systems. Taylor-For Company, Limited.
Supplied by the trade throughout Cnnl‘.‘ ’

* tr)

ACCURATE_ COST-KEEPING IS EASY IF
you have a Dey Cost Keeper. It automatically
records actual time spent on each uvperation
down to a decimal fraction of an hour. Bev-
eral operations of jobs can he recorded on one
card. For small firms we recommend this as
an excellent combination — employees’ time
register and cost keeper. Whether you em-
ploy a few or hundreds of hands, we can
supply you with a machine suited to your
requirements. Write for eatalogue. Interna-
tional Time Recordlnr. Company of Canada,
%lmltetd. Office and factory, 20 Alice Street.
oronto.

DO YOU WANT TO SELL OR BUY A
business? If so, write Moore Bros., Business
Brokers, 802 Lumsden Bldg., Toronto, Ont.

+ (2711

PEANUT BUTTER IS CONCENTRATED
nourishment. One pound equals three pounds
of beefsteak or forty egg in food value. This
great economizer ean retailed at 30c per
gound in Canada and suppllied by your job-
er. Write Bayle Food Products Co., original
manufacturers, St. Louls, Mo, U.8.A,, in the
heart of the peanut country.

GROCERS' COUNTERS8 AND SHOW '\

at 25% to 509% below regular price to clear
stock. Special sale of samples and Exhibition
cases from Oect. 1 to 15. All new goods at
reduced prices. Call at special sales rooms,
120 Bay 8t, Toronto, or write for particulars
to Jones Bros. Co.,, Limited. 29-31 Adelaide
St. W., Toronto.

GENERAL STORE AND MEAT MARKET-—
hone central, in connection. On Calgary and
cLeod branch C.P.R. Stock $5500.00, turn-

over $1.500.00 per month. Living rooms ahove

_lrtore. Reply to Box 07, Canadian Grocer
oronto.

FOR BALE—AN ADVERTISEMENT UNDER
this heading would be seen by practically
every progressive ﬂm«r in the Dominfon. This
means that it will be read by the very man
who is In need of such a coffee mill, cash
register, cheese cutter, showease, ete.. that may
be standing idle in your store, and which
could be turned Into momey by an outlay of
just two cents & word, Ree our rates above
and send your ad, along to-day.

AGENCIES WANTED

WANTED—AGENCIES FOR CONFECTION-
ery, biscults, jams, canned goods and ether
rocery lines, on commission. R. C. Webber,
¥0 Merrick St., Hamilton.

AGENCIES WANTED FOR OTTAWA CITY
—any line. Commission. Box 63, Canadian
Grocer, Toronto, Ont.

WANTED—ONE OR TWO GOOD LINES ON
a coinmission basis for Province of Nova
Scotia by traveller having first-class connec-
tion with druggists, grocers and general store
trade. Box 66, Canadian Grocer, Toronto.

What Do You
Earn?

Don’t think us impertinent.
We want you to put the ques-
tion to yourself, and to sup-
plement it with the further
question, ‘‘Could you earn any
moref’’

Certainly you could, if your
wasted evenings could be used
to advantage.

Why not let The MacLean
Publishing Company help you
out?! They will appoint you
circulation solicitor in your
district for MacLean’s Maga-
zine.

When you have tried it you
may find it pays you well
enough to give your whole
time to it. That has been the
experience of many beforc
you.

The MacLean Pub. Co.

143-153 University Ave.
TORONTO
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Place Your Christmas. Window
in the Contest

This year Canadian Grocer will have as usual a Christ-
mas window competition open to grocers and their clerks.
When you have your best window in shape, have it photo-
graphed and entered in the race. It may be in the money.

Selling Power, Attractiveness and
Originality
will be the basis of judgment. Windows must be trimmed
with Christmas goods.

Photographs must be mailed before December 31. See

that photographer gets good picture and give description of
the window. |

The Prizes

T ond Sitles. ovnt: 19,909 Centres under 10,000 Population
Population

1st Prize - - - $5.00 1st Prize - . - $5.00
2nd “ - . 300 2nd “ 3.00
3d - " . v 208 ‘3¢ . . - 200

The Christmas Ad. Writing Contest

For the best Christmas newspaper advertisement sub-
mitted by end of year Canadian Grocer will give a prize of
$3; to the second best, $2. Clip it from the newspaper and
briefly .outline your ideas concerning advertising and its
selling advantages.

Address:

THE EDITOR, CANADIAN GROCER

143-153 University Avenue
ITORONTO




CANADIAN GROCER

Are You Interested?
In Buying a Business, NEW

II: Selling a Bnciﬂ:..,
Eul#lng a Oler
: g g:enﬂ:g : !l;odtki’on, e —_——— S : No h l
cu a Partner s ey =
In_Dispoting of Besond-hasd t. Nicholas
Fixtures,

Then you should use P UCk ]
Canadian Grocer’s Classified Ad.

Col .
nas e || 10,000 Queen City
rogressive Grocers ;
bt i o i e | Kicking
that yoc have to offer. b l :
g g W By i arrcis Messina Lemons .
facturer, the clerk and the travel-
leg, just the men to whom you
!L?u";..;‘,’" oD Tuwmow of the celebrated ARE ON
No Other Pupes Bonshes Gcorgian Bay Apples THE WAY
RATES: this Fall. Place your

(payable in advance) S
2¢ per word, first insertion. orders carly.

le per word, subsequent insertionms. — : ‘ ! J. J. MCCABE

S¢ extra per insertion when =
Agent

replies e
al;o oet:r .bo addressed cjo Canadian —x——— == ______
Canadian Grocer 'LEMON BROS. Toronto

143-153 University Ave., Toronto Owen Sound, Ontario

Would you like a

UNIVERSITY EDUCATION?

Scattered up and down this great country of ours there are a number of young men
who have the ambition to make good in every sense of the word, to whom a Univer-
sity training would act as a spur to greater success. If you are one of these ambitious,
go-a head young men, we ofFer you the opportunity to realize your ambition.

Our proposition has already helped many, let it help you. The work is pleasant and
healthful, besides the training we give you in salesmanship will always be of great
gervice to you in whatever work you finally engage in.

In every city and town in the Dominion there are many business men and private
residents who would appreciate your interest in bringing

MACLEAN’S MAGAZINE

to their notice. It is the Magazine of Canada and is winning its way into the confi-
dence of every Canadian reader of high-class matter.

A liberal commission is allowed on all subscriptions, and the spending of a few hours
a wec;k will easily enable you to realize your ambition and enter the University
next fall.

If you are interested, write us at once and we will forward full particulars.

MACLEAN PUBLISHING CO.

143 University Avenue Toronto, Ont.
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A Practical Text-Book of
the Canning Trade

it was written by a practical man for practical

men and intended to help all distributors
of canned foods.

INDEX TO CONTENTS

Origin and History of Canned Foods.

How to Regulate Stocks and Purchases.

Apparent and Real Costs.

How to Handle Swells, Leaks and Rusties.

How to Prevent Business Leaks and Stealages.

Buying and Selling Futures in Canned Foods.

Use and Expense of Samples.

Arrangement of Samples in Salesroom.

Employment and Training of Salesmen.

Selling Points Applied to Canned Foods.

A Model Business Organization.

Advantages and Disadvantages of Private Labels. .

Advantages and Disadvantages of Packers’ Labels.

Window and Counter Displays; Illustrnted

Hard Work and Hard Play.

Established Standards of Quality; for Corn, Peas,
Tomatoes and other articles. Also standard sizes
and kinds of cans used.

How to Buy, Grade and Sell Canned Apples, Asparagus,

Beets, Blackberries, Blueberries, Cherries, élnmn Corn,

Crabs, Gooseberries, Hominy, Kraut, L1 Bea;u Lobster,

\denu Milk, . Okra, Oysters, Peacheo. ears, Peas, Plne-

apple, Plums, Pork and Beanl Pumpkin, Rnspberrlen Red

Kidney Bennu. Salmon, Qardlnes Spinach, Squash, Straw-

berries, Strlnzless Beuns Suﬂ'otnnh Sweet Potatoes.
This book- contains more than 200 pages,, is

handsbmely bound in cloth, printed in meat,
clear type, on eggshell finish paper, completely
indexed and well illustrated. Price $2.15 per.

copy, postage paid.
The McLean Publishing Company,Ltd.

Book Department
143-153 University Ave. TORONTO

A well-filled
Pocket Book

1s a guarantee against
hard times. Many
persons of moderate
income are increasing
their salaries by repre-
senting us during their
spare time. Our repre-
sentatives are earning
from five to thirty
dollars a week during
their off-time by tak-
ing new subscriptions
and renewals for
MacLean’s Magazine
and The Farmer’s
Magazine among their
friends and acquaint-
ances.

MacLean’s Magazine is the largest
and most influential monthly in
Canada, presenting articles on
national subjects and strong Can-
adian fiction in addition to a digest
of world events.

Farmer’s Magazine is the herald
ofagncultural progress—a monthly
magazine which deals with the
problems of the farm in virile and
readable form.

Let us show you how you can earn
the extra money you need.

Write to-day to

ch A gency Division

THE MACLEAN PUBLISHING CO.
LIMITED

143-153 University Ave., TORONTO
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AHison Coupon Co. ...
Anchor Cap & Closure Corp.
' of Canada

Anglo-B.C. Packing Co. ....

Baker & Co.

Balfour-Smye & Co. .... ..
Barr Register .

Beauchamp, Claude ...
Benedict, F. 1

Betts & Co

Bickle & Green'ng

Borden Milk Co. ...... ..
Bowser & Co.. Inside Bl(k (mor
British .Columhia Packers .. 45

C

Campbell Brokerage Co. ...

Canada Starch Co.

Cane & Co.

Canadian Cereal & Flour
Mills, Ltd.

Catelll & Co.

Clark, Ltd.,, W.

Classified Condensed Ads. ..

Carr & Co.

Cockburn-Nolan Co.
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Continental Bag & Paper Co.
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Eckardt, H. P, & Co. .. ..
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Estabrooks, Limited

Bureka Refrigerator Co.
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Fairbank Co., N. K.
Fearman, F. W,
Financial Post ....
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Hargreaves (Canada), Ltd. .
Hillock & Co., John

Heins Co.

Hobart Mfg. Co. Inside Ft. Cover
Holland Rusk Co. ...... ..

Imperial Extract Co.
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Lakebourne Farms, Ltd., Co

Lambe & Co,, W. G. A,
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Inside Front Cover
McLaren, Limited, W. D. ...
McLarens, Limited
Magor & Son, John
Magor, Son & Co
Maple Tree Producers’ Assn,
Mathieu & Co,, J. L........
Measam, George E.
Mason & Hickey ... .
Millman, W. H., Sons
Montreal Biscuit Co.
Mott, John P., & Co.

N

Nicholson & Bain

o

Oakey & Sons, John
Ocean Mills

Paterson & Sons
Patrick & Co., W. G.
Pennock, H. P., Co,, Ltd. ...

Richards Pure Soap Co. ....

Reckitts (Overseas) Limited.
Inslde Back Cover

Robinson & Co,, C .B. .... 10

Rock City Tobacco Co.

Roman Meal Co.

Rowat & Co.

Rudd Paper Co.

Ruttan, Alderson & Lound,

£ P

St. Lawrence Sugnr Refining
Co. A

Salada .... 4

Sanitary Can Co

Smith & Proctor

Smith & Son, E. D, .... ..

Spurgeon, H. G.

T
Tippet, Arthur P, & Co. ..
Toronto Salt Works
TRt MR Co. o.ihvovens
Tucketts, Limited ..

w
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Wiley, Frank H.

Woods & Co., Walter
Woodruf & Edwards

Dried l"ruJit‘lsarq

Exceptionally Fine Quality and
Right Prices — make this offer a
hard one to beat.

RAISINS
Currants,

California,
Valencia,
Malaga Table,

: Sultana.
'PRUNES

California,

Oregon.
All sizes 30/40 to 90/100
25-1b. boxes.

EVAPORATED FRUITS

Apples, Pears, Apricots, Peaches,
25-1b. boxes.

PEELS

Lemon, Orange, Citron and Mixed,
Whole and Cut.
7-1b. boxes.

DATES

Cases 100 5-0z. 30 I-lb. packages.
Natural 50-1b. bags.

FIGS

“Camel” Brand,
Layer 4, 6, 7 crs.—10 lbs.
Umbrella 9 crs. 10 lbs.
“Glove” Box 16 oz.
“Square Box” 6 oz.
Natural 60-1b bags.

We want you to eut this ad. out, make a check after
the article you want and send it to us. We will
quote you by return mail.

We Guarantes Quality and Right Prices.

Laporte, Martin, Limitée
568 St. Paul St., Montreal
Tel. Main 3766
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BEWARE OF FALSE PROPHETS

The daily sensational rumors from unauthoritative sources should
not guide the proficient manufacturer or business man.

It is not sufficient merely to have “news”—

WHY NOT HAVE THE FACTS?

The Financial Post through its
unexcelled sources of information,
and its exact analyses and forecasts,
coupled with its bymail Information
Bureau which deals with financial
or business problems, furnishes a
service of unsurpassed value.

Annual Subscription $3.00 the year
Date L

To:

THE FINANCIAL POST
143-153 University Ave., Toronto

Dear Sirs:

Please enter ™’ subscription to The
Financial Post at the rate of one

dollar for four months.

WHY NOT HAVE THE FACTS ?

C. G

THE CANADIAN BUSINESS MAN

has never been in greater need of ac-
curate knowledge of actual conditions—
and of the best possible business and
financial counsel!

LET

The Financial Post
of Canada

serve you at least during the next four moaths.
Write for a free sample copy or

" A e T e
Slgn the attached Coupon and return

to us with one dollar for four months, or if more con-
venient pay on receipt of bill.
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GUESS 1'D - THIS GROCER.
bérrns\m\xe FINE GROCER/KNOWS HIS BUSINESS,

% A SELLS ME GASOLENE
UP AND GET A Y _ '%nu.g MY WIPE
M 2 2 BUYS GROCERIES!
OUTPIT | b G -4 |1
P '_;
\

!
HIS8 COMPETITOR.

The Bowser Outfit makes two sales grow where one grew before. The motorist brings his wife to
buy groceries and naturally buys his gasolene at the same time, next day he comes to buy gasolene and sees
some groceries that please him and buys them. Grocers who have no Bowser Outfit, lose both these sales

and all the

profitable trade in high-grade goods that follows. T he man who rolls along the street in a car that cost as
much as a house and lot has money, he’s a good cust omer and you want his trade. You want to sell him
his gasolene because he has to buy that almost every day. We do more than supply you the Bowser Outfit
that handles the gasolene—we have taught motorists to look for the Bowser Outfit and buy their gasolene
where they find it. Write us for suggestions that -vill increase your sales. Ask for free booklet. No
obligation incurred.

S. F. BOWSER & COMPANY, Inc.

66-68 Frazer Avenue, - - Toronto, Ont., Canada

Made by Canadian Workmen and Sold by Canadian Salesmen.
Sales Offices in all Centres and Representatives Everywhere.

‘Original patentees and manufacturers of standard, self-measuring hand and power driven pumps, large and small tanks, gasolene and
ofl storage and distributing systems, ofl flltering and circulating systems, dry cleaner's systems, etc. Hstablished 1885.

HE busy housewife will thank you
for supplying her with a reliable
polish that really does what we say it
will do—and with so little effort. Every

tin of BRASSO is a tin of polishing quality.

Are you well stocked? Our advertising
campaign is creating a still greater demand
for BRASSO — the polish that is the firm
friend in every well - appointed household.
RECKITTS (OVER SEA), LTD,,

122, WELLINGTON ST. WEST, TORONTO

[T e T x0T
e e E Td
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“Apples made the filling, but FIVE ROSES made the crust”

@

Jw

Five RosEs
[

Good morning! Have you eaten
your apple, Brother Grocer?

®-7

Everybodg’s doing it—it’s patriotic—it’s fashionable—it’s businesslike,
This is YOUR opportunity. Now’s the time for the apple pie trade, apple puddin
apple sauce cake, “National Fruit” dumplings. Apples and FBlour, A pfes and FI ﬂ‘
I{)&SES! *
The choicest pages of the FIVE ROSES Cook Book give all the delightful details.
Sell FIVE ROSES flour, Brother Grocer. Don’t let your customers spoil good apples
with a poor pie crust made from poor flour.

FIVE ROSES FLOUR

Sir George E. Foster’s “finest in the world” deserves a better fate—the finest crust to
wrap its toothsome lusciousness.

More pies than ever before will be swiped if you sell FIVE ROSES—the kind that
made mother famous,

More apples eaten where FIVE ROSES is sold. :

Think ox; a million apple pies, cakes, dumplinﬁs — think of Syour responsibility,
Brother Grocer! The filling is only half the pie—the FIVE ROSES crust is the thing,
the dainty brown jacket that dresses the juicy pippins so becomingly! Sell apples.

atriotic.

4 Sell FIVE ROSES. Be WISE!

LAKE OF THE WOODS MILLING CO., LIMITED
MONTREAL. DAILY CAPACITY 13,200 BBLS.

Sell a Barrel of Apples——Sell a Barrel
of ROSES




