When a salesman talks price to you

Ask him about QUALITY

W When he talks quantity . . .
_ Ask him about QUALITY

When he talks merit to you . .

Ask him about QUALITY §

QUALITY..§ e —

3 STRONG POINT s

* % (olmans Mustard

\ Delicate flavor. Just what the ladies want for 5 o'clock tea.

CARR & CO.S CELEBRATED
CAFE NOIR

m : (THE ORIGINAL)

FRANK MAGOR & CO.

Canadian Agents. 16 St. John Street, MONTREAL

‘ C. E. JARVIS & CO., Vancouver, Agents for B.C.
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of losing a customer by oﬁering a substitute for

T Millar’s Paragon Cheese.

It is the best to be had in Canada, and the dealer
H RISK . . st

who is desirous of satisfying his customers, and “§

the same time making good profit, will always have
E it in stock. HAVE YOU ?

The T, D. Millar Paragon Cheese
Co. Ingersoll, Ont.

AGENTS—W. H. Dunn & Co., Montreal. A. E. Richards & Co., Hamilton. Joseph
Carman, Winnipeg. Martin & Robertson, Vancouver and Vlctoria. B.C.

OU R

CANS CANS CANS

CAN not be surpassed in point of
workmanship, material, quality.

We are the largest manufacturers in Canada of Key-Opening Fruit Cans, Vegetable
Cans, Meat Cans, Spice Cans, Syrup Cans. What are your requirements? Write for
quotations to

THE ACME CAN WORKS

Office and Factory: Ontario St. and Jeanne D’Arc Avenue.
Jas. B. Campbell. MONTR BEAI. William Pratt.

The Nibble of 2 e Symington’s

Mouse

: i A 7] ° ”
will eventually consume the biggest el ¢ !
cheese, and the loss of pennies, nickels, | Ed I n b u r h
dimes and dollars, if it don't ‘‘bust” 1 )" : z !
the biggest business, will reduce the pro- i J i ¢

fits to an alarming extent. And you're T g -
bound to lose more or less if you do a o — ; :
credit business, and depend on ledger 7 ’ = BB m

balances taken from the day-book.
T hrow out your day-books and othe

time-wasting devices, and adopt the - - k3, > ¢
modern ALLISON COUPON SYSTEM. . ;

If a Man Wants Credit

Is the Purest and therefore Best and Cheapest !

for $10, give him a $ro Allison Coupon Book, charge him with $1o,
and there you are. No trouble at all. If he buys a plug of tobacco Refuse imitations said to be * just as gOOd .
for ten cents, just tear off a ten-cent coupon—that’s all. Andso on 1 ?
for all his purchases up to limit of the book. NO PASS BOOK. B8 Symlngton .S, and l:CCO“eEt that the ..careful <
NO WRITING. NO TIME LOST. NO KICKING. There are - process by which Symington’s Essence is made *
other Coupon Books, of course, but why not have the best? Let us eliminates all unpleasant properties.
send you a free sample.
For Sale in  The Eby Blain Co., Limited, Toronto. ANYONE OAN RRINK IT.

oty Yoy C. 0. Beauchemin & Fils, Montreal, THOS. SYMINGTON & 00.,

ALL’SON COUPON CO., Manufacturers, EDINBURGH and LONDON
Indianapolis, Indiana. AT i .

Agents, W, B, Bayley & Co., Toronto
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A Few Short

=
Ll ggé\g‘ Fica few short weeks of holiday buving
' e quality is eviticized more caretully than

ustal, vou b agree to that. W the thine
ever was when quality cut more figure than price, icis at just such
atime. You can't wait to stoek up when the time comes, hecanse
when a woman wants a thing. she wants it vicht then and there
Le pays to be prepared. Teowill pay voue and extremely well o
ask vour wholesaler now for the high crade

“Gnriffie” Brand
[ried [ ruits.

Corowne cured and packed e the
Eorcest vinevards on the Pacilic Coast - Seeded Ransins, Pranes
Dried Apricots. Peaches and Pears. Not shipped in bhalk and
then ve packed hut sent vight through from the Coast i the original
pachage. No hands touch the frair but vours “Better and
hetter s the motta of the = Greillin B, the iand that maed
Calitornia Dried Fruits Emious.

Sold by leading wholesalers everywhei

ARTHUR P. TIPPET & CO., Bgeuts,

5 Place Royale, Montcal 23 Scolt St, Toronto
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THE CANADIAN GROCER

Trade may be acquired by schemes, but it can
only be retained by giving the people what
they require all the time.

If you are the grocer whose aim it is to retain the trade of the people—sell
them the extracts they require all the time—

JONAS
FLLAVORING
EXTRACTS

The distinctive qualities that have made these extracts famous will prove of the

greatest possible assistance to you in building up a permanent demand for them.
They lack nothing that will assist the user to secure the most satisfactory results in
whatever they are used. Every bottle that leaves our factory is as perfect as the
choicest and purest ingredients coupled with skilled labor and over thirty years of
experience can make.  Every known fruit, flower and spice is represented in them.
The high standard of quality that has secured for these extracts a place in the front
rank will never be lowered. When you sell or recommend Jonas’ Flavoring
Extracts you may rest assured you give just what is required. Looking at them
from the profit standpoint—they are money-makers.

MANUFACTURED BY

HENRI JONAS & CO.

MONTREAL.

VAAAANAAN AVVIVAARMAAAAAAAAAAAA AN

THVVVVVVVAVVVAINN

S

You cannot invest your money to better advantage than by buying your

OLIVES from us. We also have a choice lot of CAPERS (French) in four

gallon kegs—send for quotations.

2
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The Grocer’s Choice
in Pickles

Ifow about your holiday Ghen Lot M L s sood o sromiy
: e u {steadd

For trade-on Cigars?  Were you
th a little disappointed last year ?
€ 1f you’ll accept my proposition

HOlidayS to ship you an assortment of

a thousand or more at my

trade is

“Sterling”
Brand

pickles—a pickle that never  disappoints
storchgreper or customer

expense (including one or two

»

hundred each of my ** Pharaoh ” 1o-cent Cigar and

my ‘““ Pebble” 5cent Cigar), you'll be surprised at
your increased trade.

I bave been making good Cigars for so many Made in Canada's largest pickle
—Tactory, of bsst grown Canadiau
vegetables, by most skilled methods.

years that I know the details of the business from A
to 7, and when 1 make the statement as above | can
back it up with facts and figures. I'll take no back
scat on the Cigar question.

T. A. LYTLE & CO,

Limited

124-128 Richmond Street West,

l. BRUCI PAYNL, Mfr, TORONTO.

Granby, Que.

(You or your Competitor

3
Every day it is dawmng upon some grocer the advantage which
comes to the dealer who determines to make TILLSON’S PAN-
DRIED ROLLED OATS the only kind which shall pass into his store.
Another season is at hand when it will pay to make a special effort
with Breakfast Foods.

to seize this opportunity.
Are the best known, best ad-

vertised, best flavored Rolled TillSO’] ,S

Oats too good for your trade ?

Pan-Dried

* Your goods are very pupul ar with us ”

* Have sold hundreds of bags with splen
did satisfaction.” ats

THE TILLSON CO., Limited, Tilsonburg, Ont.

If not you. perhaps the man across the street will be the first

.

et
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Japan Central Tea Traders’ Association, Tokio, Japan.

? ? ?

AN IMPORTANT QUESTION IS:

Is Your Tea Department on as Satisfactory, Profit-Paying Basis as it
Should Be ?

If not—Japan Tea will assist you as a means to this end.

It is a recognized fact that tea is the most important article in a grocer's
stock—because it yields good profits, and he therefore is anxious to
attain and maintain a good reputation for this department by selling
satisfaction-giving, profitable teas.

JAPAN TEA

always proves itself a powerful drawing card for attracting tea trade.

No Mixture about , = No Mixture about
l JAPAN CENTRAL TEA TRADERS’

ASSOCIATION. ‘ J APAN
Trafalgar Chambers, Sun Life Building. l
|
|
| TEA.

JAPAN
TEA.

Annex.

1
\
|
|
| Tel. Main 4142, MONTREAL, CANADA.
]

|
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MR I T M LS

3 Ivory Gloss Starch

Satisfies careful housekeepers
because it gives such a beauti-
ful finish, and satisfies econo-
mical housekeepers because of
its reasonable price—hence, an
increased demand is continu-
ally being evidenced for

Ivory Gloss Starch

Manufactured by

SONCHORNCNOROONSRORORS
¥, & =

PUREST, STRONGEST, BEST.

no Alum, A ia, Lime,
Phosphates, or any Injuriant.

E. W. GILLETT. Toronto, Ont.

AALUAL 0G0 G0 L0 A 0 AR L AR LA LA B b

THE ST. LAWRENCE STARCH CO.,

Limited,
PORT CREDIT, ONT.

&
E
E
E
E

nIONONORORONONONOROROFRONG
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some of our merchant friends write in asking us if we make a

®
0ccas.onal|y particular kind of Extract. For their benefit we put up the following

flavors both in “ R. F.” (10c.) and “ Golden Quintessenc3s’’ (25c). ‘I'ne most popular are
the following : (

NANA,
NUTMEG,
GINGER,
RATAFIA,

LEMON,
VANILLA,
MACE,
PEAR,

RASPBERRY,
STRAWBERRY,
PINEAPPLE,
ALMOND,

ROBINSON MFG. CO.,

CHERRY,
CINNAMON,
ORANGE,
COCHINEAL,

PEPPERMINT,
WINTERGREEN,
PEACH,

ROSE, Etc.

TORONTO.

REPORTER
WANTED.

A BRIGHT young man, full of ideas,

SOMETHING BETTER
THAN THE REST

THAT IS~ ——————_t

Convenience and economy are
experienced if you use the

CANDAPER ROLL HOLDER

This holder is strongly made—

one who has had experience in a
:eneral store preferred, is wanted to assist
he commercial editor of a newspaper, as
2 market reporter and assistant editor.
Apply, stating experience, wages ex-
pected, etc.,

Box 64, CANADIAN GROCER,

TORONTO.

solid steel throughout—with spring
knife, and works in very complete
and satisfactory manner. It is
polished nickel and really an orna-
ment to your counter. Can be
made up in any combination.

—~Roll paper—all widths,
—always in stock.

CANADA PAPER CO, Limited
TORONTO and MONTREAL

VIGTORINE

A washing compound that does
not injure clothes.
NO ALKALL

Write for sample.

VICTORINE
MONTREAL.

(Incorporated)
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Selected Valensias—

What we have left show the finest possible condition.
We are offering at specially low prices. — As an
investment it will pay you to look into this and BUY.

THE DOMINION BREWERY CO., LIMITED

Brewers and Maltsters

TORONTO
Manufacturers of the Celebrated

WHITE LABEL ALE (i}

ASK FOR IT AND S8EE THAT OUR
BRAND I8 ON EVERY CORK.

Our Ales and Porters have been examined by the best Analysts, and they have de
clared them Pure and Free from any Deleterious Ingredients.

WM. ROSS, Manager.

Don’t be obliged to use
the above chestnut

regarding

Paterson’s
oAt

Rose & Laflamme,

= MONTREAL.

Agents,

Batty& Co.

C€STABLIGHED 1896

INDIAN
CURRIES
AND /
Y CHUTNIES.
Makers of Highclass L
PICKLES [ SAUCES |
© OF 2 OF
ALL KINDS. ALL KINDE.

; '-" L
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% Buying, Handling and Selling Coffees. *

+
+

3 ONE OF THE PRIZE ESSAYS. B

# +
W oo oo o o oo o e oo o o e oo o e s o s o o e s o o o oo o o e o oo o o R

By S. A. BRUBACHER, Berlin, Ont.
UYING coifee, is, I contend, the most important of the
three above mentioned. A grocer may be a good scller,

but a poor buyer; but as the old saying 1s, ** Goods well

bought are half sold,” and that applies to colfee as well us to
‘other lines of any description.

In buying cofiee, first of all, buy good coffee. [t is not
good policy for a grocer or any coffee dealer to buy a lot of
cheap coffee, perhaps the cheapest he can procure in the mar
ket, then as some grocers do, advertise it heavily at a mere
cost and supply his customers ; in fact, load them up with his
cheap trash (as it may be termed ), which, in many cases. will
lose him custonmers, because of the poor-quality coffee he sup-
plied them with ; also, he has loaded up, perhaps, most of
his customers with this low-grade cofice, who have previously
been buying good coffee. It is certain i his coifee does not
give satisfaction he will lose many future coffee sales as well
as sales of other goods.  Then he loses the public confidence
in his coffee, decreases his sales ; and, it is most important to
note, that the merchant also deprives himseli of his profit in
more than one way. In doing this he will have very few cus
tomers left to sell coffee to for a time.

IN BUYING CHEAP, LOW-GRADE COFFEE

he can't make a reasonable margin. There are as many pounds
of good coffee consumed as cheaper lines @ in fact, more pounds
it the coffee ix good and gives satisfaction. He therefore has an
opportunity of selling more pounds, and making a better margin
per pound. - Consequently it is all important and profitable
to buy good cofiee. ¥

GOOD COFFEL NEW

1 may add good coiffee will also bring new customers to a

BRINGS CUNTOMERS.

store. It is necessary for u grocer to study the wants of his

customers when buying coifee.  For instance, in huying cofice

for a German  community, vou must  buy coffee which has
strength, as strength is really more considered than flavor, but
hoth are better than one.  Still, a German will, in nine cases
out of ten, prefer a cup of strong coffee, where English-speak
ing people prefer a mild but nicely flavored coffee.

lines :

It is not advisable to carry too many a vood plan s

to
I 1EW

them,

LINES
Smyth's Golden
See that

BRING OUT A

ol your hlends. Term ST
Blend

have them blended in the proper proportion so as to produce

strength and flavor ; bhoth these blends should be advertised

oWl

or whatever you wish to term them. you

in your local paper or papers ; also, a nice display of the par-
ticular line you arve advertising. Then, to do it up proper
HAVE A DEMONSTRATION !
Serve the line you wish to introduce ;
everybody to call in and try your blend coifee.  In this way
“ NSmyth's Blend Coffee,”

in your store. invite

everybody will know about and no
one else in the country has it for sale, only the merchant who
introduces it.

Always strain your cofice hefore serving as well as not to
leave it in the pot, which will in a short time make your
coffee harsh and will not retain its original flavor. A lady
should ve it, but she should be well instructed how it

should be done.  Don’t forget to have sugar and cream handy.

Some prefer it without sugar or cream. It would be well to
have a line of low-grade coffee ready to draw, also, to con
vince your customers of the fact that there is really a big
difference in coffee—more so than thay thought. When buying
coifee for these blends see that you always buy exactly the
keep
blends vary you are apt to lose the confidence of the public.
They

the same price.

same in order to your blends unitorm.  When your
will then say you arve selling them a cheaper cofice at
Keep up the standard, and no one else can
supply vour eustomers with the same cofiee. \fter yvou have
demonstrated, say, a 25¢. line, in a month or so. demonstrate
a higher grade, say. a 10c. line.

To make this blend scheme complete, get some nice cofice
lead-lined, and have your blend printed on the
that that
bay. Don't buy o large gquantity of roasted coffee at a time.
kept it
small quantity and often :
customers hetter
Should

and vou wish to take advantage of it,
BUY THESE LINES GREEN

and get them fresh roasted when required ; or, if a grocer has

lined or

hags,

bags. and never send out particular blend only in

Fven i well i well to buy your roasted coffee in

and have it fresh, which will give

vour satisfaction and retain its flavor and

strength. there be an advance in the coffee market,

time, or means to afford his own coffee roaster, it is well to

do =0, The fresher roasted you can supply your customers,
but there are very few
They

are expensive. and unless the grocer has a large coffee trade it

the better satisfaction they will give :

w holesale orocers who |I:|\~' their own colfee roasters.

does not pay. IFresh roasted coffee gives the best results in

ll” Cases,

WHIEN

1'nll>illl'l. also, Iliul Mou h;\\v to ine Trom Iln' |u1~|’|(.\. :unl coll

BLYMNG COFFEFR.

dder what you can sell it at vetail to cet a good reasonable

Ill:ll':ill. It i\ :HHI |~v|i('_\ to l!ll'\ “_UI” H l’l'“;lhl«‘ h\»l\.\n-

whether you are a corfee judege or not. I not a good judge of
coffee, it is all the more necessary, but study coffee as well as
other branches of your business and learn to be a good judaee
ol colfee, When buaing coffed see that your customers are get

ting value. It is to yvour interest to buy coffee right wiso

When buying
Maracaitho.  See

ureen

that

to buy for your customers’ interests,
coffee buy a Golden Rio, Teaberry, or
they ave all nice, elean avd even heans. L for mysehi, would

not buy a Cevion colfee. In my opinion it s without

strength and has littde thoor, while the price asked for it is
too Iki;’lL
Mocha or

green, as the housewife in roasting her coffee  in the

I would not advise grocers to buy Java cofiees

oven

will not get the tull advantage of the fine flavors these coffees

contain ; so it is desirable not to sell them green. A grocer

should  read the coffce  markets daily : also, in his trade

journal.  He can get weekly reports which are very instrue

tive, and there may be a time, probably not far away. when

a coffee stock will he hetter than the money it cost.

It is well to buy
A SMALL STOCK OF PACKAGE COFFEE
or coffee in tins, so as to be able to supply your customers
should they object to buy your bulk coifees.  For pienicing
coffee ; it is very convenient.  But these are

huy condensed
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Our packages are larger and more attractive in style than any others,

The quality of our goods is superior to anything else on the market.

MORSE BROS., Proprietors, Canton, Mass.

For sale by all Wholesale Grocers; also the McClary Mfg. Co., London, Montreal, Winnipeg, YVancouver and Toronto.

nearhy alt adulterated | 2o fact, some bear the Tabel compound.,

<o it o= after all best 1o encoun the sale of your own

cotfees ;

aned 0f they want it compound et them do it them
“Il) a littde

seivis et them buy the compound ingredients,

chicory  English o It is well to have in stock. There are quite

a nher of brands of cercal coffee in the market. They may
be healthial o but when I owish my customers to drink grain
coffec, it i not richt 1o charge them 15 éents o pound when
crain i= worth-only one to two cents per pound.  In conclusion
re colfee in packages, tins, ete., never buy it unless you have a
thoroagh knowledee of their contents @ also, if people want to
drink health coffee tell them to use a little Jess vood coffee :
this is iy ddea, of course, .S When buying coffee procure

a =nple then compare with your consignment,
HANDLING COFFEL.

Handling coffee is the most .\imlnh' of the three viven |mil||,~‘
in this (ot S .\|I|mu:l| it s iln[ml‘l:lnl to handle coffee care
tally. cleanliness is the essential point in handling  coffee.
Corffee nay be bought right, but if not kept and handled
richt, it will he a Qreat illjln_\ to the stoek of the hest ‘tlll\t'lx
Rousted coffee <hould he l\l‘pl in \!I'i(‘l|_\ clean tinsg or coffee
citni<ters ;;il‘ Ii;hl i ]m.\\imc‘. as roasted coffee "\|)H>Ml to the
air will Jose strencth and flavor. Tt is also very dmportant
to carry yvour coffee <tock away from fish, tobaceo, onions, or
imvthine else which Jnay taint it, which it will if too close to
those |Ml|g\ YRt ioned. Your coffee SCOOpS <hould he tho
vru;H.\ clean. It is better to hine Seoops Tor colfee nn]'\
!Iu'lrlr_\ Mol are sure pot 1o TR IIIIA\IIIiII‘_‘ else in Mour colfee
Handie pone coffee, Keep it in o dey place. as ir kept inoa
Ai:xvu]w M:nw- it s ii;n|r|»- to ot ll:ll:h. lose it= ~|I'l‘llL‘|ll ;llnl e

sty especially roasted  coffee. Colfee costs moneyv. so in

dishing ont coffeo, don’t spill it.

There  are 'Jl"vllilhl‘\ Hiore lllill‘_‘> to mention, \\Ilil'il, i
observed. <ave and make money for the proprictor, who las it
to el Handle e with cleanhiness ; clean paper or lmu~ to
wrap it oinc also, it s advisable when wrapping up eround
cotfee. put two papers around it and tell your customer to
pat it inan air ticht jar or coffee tin to preserve ats strength
vl havor,

SELLING COFFEE
= casier of the two former Baving and handling are adhesed

to. but 0 coffee i well housht, well handléd; and no one to

et the corfee busines< will not. he a suecess. Withont the
proper system for selling itois overy elear if C Smnta’s U

colfees are ‘_'mnl. There s no o oreat ulil'!'in-nll'\ in .wllinu them
when onee introduced. This, however, must be done 1 all your
fines o coffee anust he introduced, and by selling constantly
seond colfee rvou will ereate o demand for all your coffees and
rathe them o standard line in your stores.  Coffee displayvs on
sour counters are nice. i well placed, and the display o«
line on your counter will assist in scelling - them.  Sell pure

coffee. Encourge your customers to buy bulk coffec. They are

sure of getting it pure and good. 1 contend when you sell
p:u'l\;l:«' coffee, either Aot or your customer pays for the e k
ave direetly or indirectly,  You either get less profit or the
customer gets ess value, and in nine cases out of ten package
coffees are compound.  So unless they insist on having pack
age coffee, sell your bulk coffee. Don’t sell coffee for the fun
of it.  Rell it at a profit, and a substantial profit, too. A

cood plan to inerease your coffee sales is to
GIVE YOUR CLERKS A COMMISSION,

say, 1-2c. per Ih. on cheap coffee. le. per 1b. on medium cofiee,
and 2c. per 1h. on the best cotfee.  This will introduce your
coffee, inerease your salesmen’s salary, and encourage your
<alesmen to =ell the best colfee, which \\i“_. of course, inerea se
your profits.  This should be done only on certain days when
If it is
also, when =selling fresh grouand

vyou think advisable.  Never misrepresent the coffee.
compound, sell it as such ;
coffee don’t urge a customer to take a large guantity, as it

evaporates il too long ground ; then hoth flavor and strenzth

are reduced. | se Nonir colfee mill for |‘nfl'n:<' nnl_\‘ SO us hot

to taint your coffec with =ome other spices. 1 say again, seli
cood corfee,

THE TWO BUSINESS MEN.

Once upon a time two business men were each confronted
with what seemed to be a fine chance to make moncy.

One man, being of a cautious and prudent nature, said: 1
will not take hold of this matter untilI have carefully examined
it in all its aspects and inquired into all its details.”

While he was thus occupied in a thorough investigation he
lost his chance of becoming a partner in the project, and as it
proved to be a hooming success he was much chagrined.

The other man, when he saw a golden opportunity looming
up hefore him, embraced it at once, without preliminary ques-
tion or doubt.

But alas! after he had invested all his fortune in it, the
scheme proved to he worthless, and he lost all his money.

MORALS :

This fable teaches that you should strike while the iron is

hot, and look hefore you leap.—Century Magazine.

GRAPE AND RAISIN TRADE.

United States Consul Covert reports from Lyons, August
30, 1901 A recent publication asserts that raisins and grapes
were imported in 1900 into the countries hereunder mentioned
as follows:

Country. Grapes. Raisins.
Spain...... RIRIII Lot ve.... $26,517.03 $103,281 72
Great Britain....... E e e e e IR V2660 . il
Denmark 163,172.65
Germany 12,238.95
France...... 2,106.12

>z
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Make a display of. .

IN YOUR WINDOWS
E" pl“t 00005 OR ON YOUR COUNTER.
Empire Salmon Empire Tea
Empire Extracts Empire Tomatoes

Empire Baking Powder Empire Mustard
Empire Coffee Empire Brooms

They are attractively labeled.

LUCAS, STEELE & BRISTOL, Wholesale Grocers, Hamilton, Ontario

CONFIDENGE Iy HALF THE BATTLE

and you can't gain your customers’ better than by selling them a good
tea. We have lots of good teas, but you ought to see our twenty five
cent Japan It is certainly a winner. D:cidedly the best value we have
seen. Makes us feel right up to date to have such exceptional value.
Just ask for a sample of it.

JOHN SLOAN & CO., - - TORONTO.

Sloppy goods are a thing of the past. You cannot stay in business
unless you sell good stuff. How few cheup raisins you now sell ! All
your customers must have best selected, so in Brooms, formerly 3 for
a quarter was all the go---now you must have the best, we have them.
All hand-made, under our supervision.
No Dyed Corn.

Every Broom Guaranteed.
Every Handle Kiln-dried.

S’GNA L. Plain, well-made, strong, on the heavy side, solid shoulder. Good, every day

* broom.

STA NDA RD_.FI'Q!? fancy green corn, the nicest Carpet Broom made, bound to give
satisfaction.
BAMBOO CURLERS--}; i e yeus sgo, | How many

struck the right key. Our Curlers are still to the
fore with larger sales than ever before,

MINING_-Just what is wanted for underground working, heavy, weighing 42-lbs. per dozen,

wire string instead of twine, made from coarsest corn procurable.

James Turner & Co., %= Hamilton
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NEW
GOODS
NOW
IN
'STORE

Sockeye Salmon.
Currants.
Figs.
Raisins.

Sultanas.

“Clover Leaf” and “Horse Shoe ”

(Talls.)

Cases and half-cases Fine Filiatras and Amalias.
Eleme—4 Row, in 10-lb. Boxes.

Arguimbau, Trenor, and Whiting—Selected and Fine Off-Stalk.

Brands Good and Fine.

THOS. KINNEAR & CO., Wholesale Grocers,
49 Front Street East, TORONTO.

THE LIPTON SYSTEM OF BUSINESS.

Ly SIR THOMAS LIPTON, K. C. V.0,

HERE is no roval road to riches,
and. in a business as big ax mine,
no back lane. My methods are

open, and anybody can see them. A sue-

cesstul concern is ereated and maintained
by the recognition of great facts and
obvious principles  the ~_A_n)\\xh of popula
tion and the inercased facilities of inter
communication among men and nations.

These are the great factors in forming

great businesses. To supply the many

instead  of  the few. to  handle large
instead of small quantities, and to be the
srower. the manufacturer as well as the

\"“‘l("‘ Qlll'l |""il||"|' to 'I‘) illl (hi«\ i.‘ 10

adopt. in =hort, a svstem  of  business

obvious and open to all.

THE [IPTON RECEIPT FOR PROSPERITY.
11 proceed o speak of my own apph

cation of these principles,  and  of  the

individual  qualities  necessary  to work
them  out in the details of business, |
fear I must fall back on some very old
caws. My receipt for prosperity in such

a concern as ine, 1s at the disposal of

all. Here it is 0 Work hard, deal hon

estlyv, be  enterprising,

indgment, advertise freely, but judicious

exercise  careful

e’

Though he who drives fat oxen need
not himseli he fat, a captain of industry
must live up to his pame-—must himself
beindustrions That isx my belief, and
1t has been oy practice all my life. Begin
nine work at an carly age, 1 lefit Glasgow
for  New  York. in the hope of finding
<horter avenues to fortune than the Old
Country  aliorded. I ot experience, at
any rate in New York City, on a South
Carolina  plantation, and c¢lsewhere, I
vot a little purse together, oo @ enough
to take me back 1o Glagsgow and my par-
ents, to” better whose position was then
the mainspring of my efiort and amhi
tion.

THE GROWTH OF A GIGANTIC BUSINESS.

“ Never despair ;. keep  pushing on !

was my motto during all that time of

struggle.  No successes have heen sweeter
to me than those carly. ones which my
parents  <hared  with  me. In  High
street, Glasgow, wasx opened the first of
the provision marts which are now num-
bered by hundreds through England. lre
land and Scodand.  That multiplication
of places of distribution was the appli
cation. onee avain, of the vreat wholesale
principles.  Expenses of production and
of supply decreased as the consumption
and the demand increased. I was able
to ¢o to my native lreland as a great
buver of her produce : by degrees | got
my own tea plantation in Ceylon : my
own carts and ships and ice-storage vans:
my owi fruit gardens in KNent @ my own
biscuit  jactory : my own tin factory.
London by degrees hecame the great cen
tre for  collection, for storage, and for
distribution, and the monster warchouses
in the City Road are the result.

It has been said that a certain atten-
tion to husiness is necessary. even for
failing in i, Yes: and that gives some
clue to the immense attention bestowed
by a sueceesstul organizer upon his child
hix bhusiness.  To foster it hike a child :
to know it cannot thrive by itself ; to
keep an ever-watehiul eve on its thousand
details © to tie its very shoestrings, so to
speak @ and. above all, to do these things
one’s seli and not leave them to the less
interested to- do the work that others
would do only a litde Jess well—all this
is to make the baby of a business thrive
and come to a flourishing maturity.

The details of  a small business are
many : of a great business they are mui
titudinous. By the number of the details
of his work that a man can personally
master.  one may usually judge of his
capacity  for  suceess,  There  are men
with a singular grasp for this or that
of a certain limited branch in the great
organism of a business, hut, outside that
special - branch,  they lack interest and
even  common intelligence, This may

seem to say that the mind capable of

large interests and great issues is rarve ;
but I do not intend to say that. The
rarity consists rather in the mind of large
interests that is able to concentrate it-
self upon small details and be the master
of a hundred branches of a trade, work-
ing in all with one object, hut having in
cach] perbaps, a different method of pro
cedure and a separate spirit.

THE STUDIES OF A MASTER TRADER.

Far less facile, for instance, is  the
mind required in the nianagement of an
estate. The manager of a business must
have a mind that travels—even as his
goods do.  Often 1 have proved to my
self the trath of Daniel Defoe’s words :

“An estate is a pond, but trade is a
spring.”’

In my case, the spring soon became a
brook, the hrook a rivulet, the rivulet a
river rich and with innumerable tributar
ies, and navigable for great ships. It s
perbaps not oo fanciful to say that the
master trader’s consciousness must follow
those tributaries to their own sources.
Tea planting in Ceylon, for instance, in
volves some knowledge of native labor,
therefore of native life. Through agri
touches geology.
hotany, chemistry, as well as the history

of races,

culture  the producer

It would be unfair to be ignor-
ant of the conditions and circumstances
ol one’s laborers. Under all skies they
are sensible “of a fellow-feeling. One of
the first students of public economy in
France in the 19th century said that all
the difierence between a liberal and sue
cesstul  enterprise,  and  one  that was
trannical and unpromising, lay hetween
the two phrases in the mouth of the
master :

“Go to work 7 and ** Come to work.™

He said that in farming, at any rate,
" Go to work 7 meant ultimate failure.
and ** Come to work,” with

ordinary
luck, led securely to fortune.

lKven  among  people  accustomed not
only to be commanded but driven, the
industry of the overseer, who is present.
has its sure cffiect, and the attention of
the master who is seen at intervals has
its undeniable influence.

How much more
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i~ this the case in the European workshop
and in the complex work of distribution !
Here
the beginnings of profit-sharing. In the
agricultural one of the
tilled districts of Kurope-- ltaly—-
||l‘n1'll.<

also there is a ready response to

system  of hest
Central
shares the

the  cultivator gross

with the landlord.  This is very far from
the English
little

combined

system of wages : but 1 find

that a interest may be pleasantly

with the routine of the em

ployee. My packers are at work, so

many to a table, and I give a bonus to

he divided  among the workers at the
that

linished  packages. A

tahle shows the number of

oreatest

zealous  workman

thus not only carns his own gratuity.

but helps to carn his comrades’, and is

This

g'ntul l‘i'”ll\\.\'hill.

in favor with them. cmulation s

combined with and

money-making with a little fun.

HARD WORK A LIGHT BURDEN

How much value 1 place on industry.

and how | believe in devoted hard work

al llll' lllillg‘ onee for all ill'l‘l")ll'll as a

Sealling 7 in lide,
rom the that

man’s may he seen

Tact even at

work

night.

this stage of
my carcer I ‘_’"lll'l‘il“_\'
10 at

who have a

from nine in

the morning to It has heen

said by many right to speak,
labor is never anything but painful,

however willingly

that

undertaken and cour-

aveously done.  But | think this was the

conclusion of men who had one of two

kinds ol labor to do-—the entirely physi-

cal and the entively mental. It is pain

and
of the

ful to stoop under a burden all day,

*the man with a hoe 7 is not one

favorites of fortune.

Nor
infinites

i= the philosopher grappling  with

than a voluntary
kinds of

and of for

anyvthing else

martyr. But a mingling of the

work, a variety of interests

tunes, the labor of the directing head and

that of the obedient hand, the change

that travelling brings, even when it s

travelling for a purpose all these make
of business anvthing but a painful voca

tion.
F'HE TALISMAN
What

l|Il|'l'iﬂ'\ 2 |

FHAT BRINGS SUCCHSS,

nrare can I SAV N answer to }’11III'

Work.,

talisman. The

hardly know. work,

always work, is the only

goods of life are not unfairly apportion

e, as some suppose.  The man of leisure

and of ** pleasure 7 can hardly complain

it he is not also a man of wealth and of

health.

reward

career is the
its sake.
work

Nuccess in one’s

ol sacrifices made Tor

I do not say that hard has not

it own liberty, its own enlargement, its

own relaxation., It has all these. It

has also its own does not

trifler
that

that
dilettante.  The

trifles even with happiness. | think

ronianee

exist for the mere

a man who makes a great husiness must

put himseli into it: but T do not

by that

mean

that he must necessarily becowme

a machine. Against that notion I would

put a long list of names, beginning with

Peabody and not ending with Carnegie.

Saturday Evening Post.

THE ADVANCE IN BROOM CORN.

In connection with the report of heavy
advances in the primary broom corn
markets, a large Ontario dealer writes to
THE CANADIAN GROCER expressing the
opinion that practically all Canadian buyers
are on the short side, and that the advances
which have been made at primary points,
averaging over 6o per cent., are bona fide,
and are likely to affect the market here
because of the shortage of stocks held by
Canadian manufacturers. He states, fur-
thermore, that broom wire is nearly double
the usual prices and that broom handles
are from $2 to $3 per M. higher than in
former years. As a result of this combina-
tion of circumstances he predicts a sharp
advance in brooms on the Canadian
market during the present season.

Mary M. McLeod has registered as pro-
prietress from September 21 of M. M.
McLeod & Co., general merchants, Glace

NMMMMMMMMMWMMMMMMMMMMMMMMMWMM
The Secret of the success of many grocers is in recommending to their

customers, not merely the article which brings them most
profit, but the one most likely to satisfy the purchaser.

.

AT

You are always safe in recommending Sum—

UPTON’S JAMS, JELLIES and MARMALADE.

A. F. MacLAREN IMPERIAL CHEESE CO., Limited.
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TRADE IN COUNTRIES OTHER THAN OUR OWN.

CANRED 'O-ITOI$ IN THE UNITED STATES.
HE chief feature to-day in this de-

partment is the increasing
strength  shown in tomatoes.

Sinee  last  report the market shows a
perceptible  advance in all  deseriptions
and a better buying interest.  We hear
of sales to-day of Southern 3s. on the
hasi= of 95¢. f.o.bh. Baltimore. on which
there the market is reported strong
reported that a

bhasis

and advancing. It
little was moved vesterday at 92ic., the
transaction covering, it is stated, around
2000 cases.  Gallons continue scarce and
cales are noted up to $2.75, with some
husiness up to $2.55.  Jersey 3s. are hard
to pet some holders asking up to $1.05,
and a few lots are held at $1.10.  Yes-
terday a sale was reported at 1. To-day
we heard of business in Jersey tall tins
amounting to 4,000 cases at $1.25 f.o.b.
factory. and a lot of 2500 cases was
moved yesterday at $1.20 f.o.b. factory.
Rome business is noted in 2-1b. Southern
at 774c¢.  Advices from  Philadelphia re
port the market there on 2-h. up to N24e.
Buying on the spot ix fairly active and
the tendency of the market is upward.
Goods  ofiering  from  packing  quarters
both in the South and New Jersey are
l"‘])ur(c-:l to be ]illlilml. and some sec-
tions, it is believed, will pro rate heavily
on  deliveries. In corn the market s
quiet. Business in State standards s
reported  possible  at 70c.  delivered.—
N\. Y. Journal of Commerce, October 5.
TEAS IN NEW YORK.

The market for green teas continued 1o
<how decided  <trength. Offerings  were
very  moderate ;. holders  generally ex
pressed confidence in the outlook as the
prospects were for short =upplies.  Busi
ness transacted was,at full prices @ sales
reported  were 400 pkes. country  greens
and 300 pkes. Pingsuey, all to arrive.
Mack teas were quict but well held. The
_ilyl;l)illl_' |»ll-ill".».~ H'ull\inu-'ll to ,\h()\\ a
fair  amount - of  =pirit.  the consuming

trade  being  a  steady  bhuyver— N, Y.

Journal of Conmmerce,

AUSTRALIAN FLOUR IN ENGLAND.

Austraban flour i =0 cvood that we
apprehend v oneeds only to bhe generally
known to become a serious rival to the
article we use at present in this coun
tryv. At all events. that =cems= 1o be the
opinion of the members of the conference
to further its consumption, held at the
Victorian Offices. Westminster, on a re
cent date. The special produce under
consideration was  that of  flour from
South Australia, from samples of which
a bhatch of bread was submitted for the
examination of the experts who attended.
Mr. D). Tallerman, who presided, pointed
out that South Australian flour produced

remarkable  results.  The bread before
them was a magnificent product, equal in
quality, taste and appearance to that
sold in the best shops at 53d. and 6d.
per quartern.  Yet the flour only real-
ized 19s. 3d. per sack in London. That
quantity yielded 100 four-pound loaves,
which at only 5d. each would realize £2
ls.  8d. leaving the big
margin of £1 2s. 5d. to cover baking,
At 54d.
per loaf, retail, the margin would be £1
6:. 7d. A very liberal allowance for the

retail, thus

working expenses ‘and profit.

purposes named was 15s. per sack. It
ix at least a reasonable view that if
these facts were hetter known, the colon
ial grower would receive a much better
price for his Hour from ourselves.—Com-
merce,

VALENCIA RAISINS IN ENGLAND.
About 100 tons of Valencia raisins were
ofiered for sale on Wednesday last, the
fruit. on-the whole, being extremely desir-
able both in regard to quality and con-

dition. It became apparent, however, at
an carly stage in the bidding that can
tion  would be the keynote of buyers’
operations, and about one-third of the
fruit only changed hands. Supplics of
high class fruit being barely sufficient to
meet the demand, choice parcels realized
fully previous prices, and common  anml
vood selected in half-hoxes also being in
a moderate compass found ready buyers
at only slightly reduced values.  On the
other hand, however, medium to fine
qualities in quarter-hoxes proved to bLe in
excess of the requirements of the trade,
and with some pressure to sell met with
a further decline of 2s. to 3s. per ewt.
Shipments advised from Spain are by no
means heavy, and a steady market s
therefore  anticipated at  the reasonable
range of lhl'il‘l‘S now l‘.\luh“.\lll'il. l'l'(ulll«'r
Markets" Review, Sept. 28,
CANNED SALMON IN LONDON

The market for the lower grades  of
<almon has been quiet, and prices if any
thing are rather casier.  Although there
15 a fairly good supply of Alaska on the
spot, the better qualities, especially  in
b, and 3 1bh. ovals, are somewhat lim
ited,  and  valuations  are  firm.  The
present low prices have not onty increased
the home consumption, but ‘a much lar
ver trade has been done for export. and
shipments are larger  than  for some
months past, and it is encouraging o
see¢ this popular article coming into in-
creazing favor with the consumer, aftor
having. owing to the high prices; heen
somewhat  neglected.~ Produce Markets’
Review.

CURRANTS IN LONDON.

Only one further cargo of new currants
has arrived here during the week. and,
with an extremely active market, avail
able supplies are at a very low ebb. This
state of things scems hardly likely to he
much changed for some time to come, as
all  consuming markets  are  unusually
active, and Greek shippers are consequent-
lv inclined to hold back their fruit to
=upply actual purchasers, rather than

send it on consignment to the English
markets.  Kvery fresh arrival brings new
evidence of the excellent quality of the
crop ; prices, although higher than a
week ago, are still very moderate, and
the balance between supply and demand
is, for all the reasons given, very even,
with, however, a decided tendency
towards the preponderance of the latter
over the former. A large business
Provincial afloat and for future shipmeit
is being done, and it would seem that
purchases of this character are this year
on a much safer basis than usual, on
account of the universally excellent qual-
ity of the fruit.—Produce Markets’ Re-
view, Sept. 28,

MONTREAL GROCERS' ASSOCIATION.

HE regular monthly mecting of The
Montreal Retail Grocers’ Associa
tion was held in the Monument

National on Thursday evening, with
There
was a good attendance of the members
including :  Secretary J. P. Dixon, P.
U"Briqn, N. Chartrand, M. de Repentigny,
5. W. Farrell, 0. Champagne, J. 0.
Levecque, Ald. Turner, A. 0. Galarncau,
H. Macy, F. Bigaouette, J. E. Manning,
H. A. Laniel, and A. D. Fraser.

ELECIION GF OFFICERS.

President Lapointe in the chair.

The most important bit of business
came first, the election of officers for the
ensuing year.  President Lapointe made
a short tarewell specch and called for the
clevation of the first vice-president, Ald.
Turner, to the highest position.  Ald.
Turner, an Englishman, was immediately
proposed by two Frenchmen for the posi
tion, and was declared elected by accla-
mation. For vice-president Mr. O'Brien
nominated Mr. Chartrand, and he was
clected by acclamation, as also was Mr.
J. K. Manning for the 2nd vice-presi
deney, Mr. F. Bigaouette for the treasur-
ership, and Mr. N. Lapointe for the hon
orary secretaryship. Mr. J. P. Dixon
was reappointed seeretary.  Twelve diree-
tors  were  appointed @ they are A. 0.
Galarncau, H. Macy, J. 0. Levecque, J.
B. Deschamps, M. de Repentigny, P.
O'Brien, A. D. Fraser, 0. Champagne, H.
A Laniel, P. Daoust, H. Poirier and E.
W, Farrell. >

The elections concluded, Mr. Lapointe
vacated the presidential chair in favor of
the newly clected President Turner, who
delivered a brief inaugural address, con
cratulating Mr. Lapointe on his success
and pledging  his best services to the
association, both to make the meetings
interesting  and o bring in new mem
hers, Mr. Turner is one of Montreal's
most faithiul reform aldermen and it i
expected  that The Grocers” - Association
will make rapid strides under his leader
ship.

My N. Lapointe moved, and Mr. H. A.
Laniel seconded, a motion to grant $25
to cach, the Notre Dame and  Gene
Hospitals, and one of President Turne
first duties was to sign these cheques of
charity. .

TRADING STAMPS

Mr. J. 0. Levecque drew the attention
of the meeting to the trading-stamp
evil and asked that the association join
the crusade against the custom. He had
been  duped  into an agreement to give
them and was naturally much incensed.
Several others showed how they were
losing $1 or $5 a week at the same game
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NEW PACK-—now i store

“CANCHOR””BRAND SALMON -

GUARANTEED THE FINEST FRASER RIVER SOCKEYE FISH PACKED.

ALSO THE WELL-KNOWN ‘“HORSE-SHOE?” BRAND —IMMEDIATE DELIVERY—

SPECIAL PRICES ON

N EFE W CURRANTS, RAISINS, SULTANAS, PEELS.

™ EBY, BLAIN CO., ™™

WHOLESALE GROCERS, ETC.

TORONTO.

and it was finally decided to announce a
-pecial meeting to discuss the matter.
SUNDAY CLOSING.

Fhere  are  quite a  number of small
srocery stores that keep open in Mont-
real  on Sunday, and it was proposed
that the dssociation exert itseli to have
them elosed.  Ald. Turner was encharged

liquor containing less than an lmperial
pint. It seems that., while there is a
law against this practice, there is a tacit
understanding with the Government that
it shall not be enforeed.  The president.
ex-president and secretary were appointed
a committee to interview the Hon. Mr.
Dufiy on the matter and ask him to
tolerate the custom until the Legislature
meets to pass a suitable law, giving the

vith the task of looking after the matter
to see what was needed, and the subject
il come up again.,

The seeretary read the resolution passed
the day before by The Licensed Victual-

CAPACITY OF LIQUOR FLASKS, Haxks
atlowed

voods
number of merchants evade this point in
Association, condemning the illegal  the law hy sclling these small bottles in
practice of the grocers selling flasks of  pairs.

grocers
flasks.

UTOCers

the privilege- of selling

SCHEME TO INCREASE MEMBERSHIP.

The scecretary was authorized to send
out the following notice to eligible non
wmembers of the association.

Seeing that our association is some 600 members
streng, and that there are 1,200 grocers in Mont-
real to-day, we want you all to join. It is not for
the cost of $2 a year you have to pay as a member
of that body that we ask you to join us; it is be-
cause you can be of great value to us in more ways
than one, and the association will give you in
return all the benefits of our body of grocers, such
as fighting combines, “* trusts,”” seeing that the
Governments and municipal bodies give us fair
treatment in our lines of bu-iness,and that the large
departmental stores are taxed so that we in subur-
ban quarters of our city may llve without being
forced to the wall by those big monopolies,

Ater passing some accounts, the meet
ing adjourned.
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Fresh Chewing Gum

miwm system of buying Chewing Gum ?

Take, for instance, the rocking chair
that costs $6.75 with gum which sells for $8.00.
Your cash profit is $r.25, without figuring the
freight you pay on the chair. Now, figure 8oo
pieces of Britten's Havana Fruit Gum at 8oc.
per box, which contains one dollar and eighty
cents worth of gum, and you will find the 8oo
pieces would cost you $3.55 5-9. Consequently,
you pay #$3.19 4-9 for your premium chair.
This seems an -easy way of getting the chair,
but, if you'll watch some of the advertisements
of the departmental stores, you'll see some of
the same chairs sold for $1.98. Don’t forget
that the jobbing house, the railway company,
the chewing gum company, all have to make a
profit on this chair, and, as you are the pur-
chaser, you must pay the piper.

DID you ever figure the profit on the pie-

BRINGS FRESH CUSTOM.

ADAMS’
TUTTI FRUTTI

is always fresh.
Price, $1.00 per box, containing 36 five-cent bars.

American Chicle Co., - Toronto.
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THE NEW MAJESTIC,

The finest scale ever made for a merchant.
Beautifully finished. Agate bearings through-
out. Furnished with bevel edge glass platfor .
Revolving swivel base hidden beneath the
platform, enabling you to use the scale from
either side of the counter. Patent near-weight
device or over-weight detector which alone is
worth the price of the scale. Solid brass
weights and new patent lifting device. Send
for full particulars.

Our scales are sold on easy monthly
payments.

te Gomputing Scale Gbmpany

DAYTON, OHIO.

Moncy-Weight Scale Co., No. 47 State st., Chicago, Ill.
E. E. Mceker, No. 52 Franklin St., New York, N. Y.

J. B Poirier, Dist. Agent, No. 1662 Notre Dame Street
Montreal, Que., Canada.

L. A. Davidson. Dist. Agent,.No. 104 King St. West, Toronto,
Ont,, Canada.

White & Ecclestone, Dist. Selling Agents, Vancouver, B C.

No. 23.

Under-
Counter
Mill

List Price,
$52.00.

COLES
COFFEE
MILLS

None better for
Granulating or
Pulverizing.

Our mills will
Pulverize with-
out heating Cof-
fee.

Every Coles
Coffee Mill has a
Breaker that
breaks the Coffee
before it enters the
grinders, thus re-
ducing  wear of
grinders.

A GREAT
LABOR -SAVER.

Our Grinders
wear longest.

TODHUNTER, MITCHELL & CO., Toronto.

DEARBORN & CO., St. John, N.B.
Agents | FORBES BROS., Montreal.

GORMAN, ECKERT & CO., London, Ont.

COLES MANUFAGTURING Co,, Piuocim

Chocolates and Pastilles

The ««Court Circular’’ says of the Chocolates :

“Unexcelled for purity, delicacy of flavor, and
daintiness. They compete with, if not surpass,
the finest French chocolates made.”

««Grocery’’ says:
“One thing in which Messrs. Rowntree & Co.
excel is undoubtedly their Gums. The secret
lies in the quality of the Gum, the excellence of
the flavoring, and the carefulness in manufac-
turing.”

Two excellent lines of confections made by
the manufacturers of

Elect Cocoa and Elect Lemonade. |

Agents for Canada:

For Quebec, Ontario and the Maritime Provinces:
MR.CHAS. GYDE, 20 St Francois Xavier 8t., MONTREAL.

For Manitoba, Northwest Territories and British Columbia:
THE HUDSON’S BAY CO., WINNIPEG.

i
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President,
JOHN BAYNE MacLEAN,
‘l 4 Montreal.

THE MacLEAN PUBLISHING CO.

Limited.

Pablishersof Trade News, s rrou whicheir-
culate in the Provinces of British Columbia,
North-West Territories, Manitoba,Ontario,
Quebec, Nova Scotia, New Brmnwlek P.E.
[sland and Newfoundland.
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CANADA’S TRADE WITH RUSSIA.

OME interest in our trade with Russia
S has been created by the return from
that country of Mr. Wm. Whyte,
assistant to the president of the C.P.R. The
special object of his visit to that country
was to investigate the possibilities of an
enlarged trade between it and Canada, the
railway with which he is associated having
under consideration a proposition to put on
a line of steamships to ply between Van-
couver and Vliadivostock. @Mr. Whyte
made a tour of the Trans-Siberian road, and
the result of his investigation is a report
which is to be submitted for the considera-
tion of the directors. He believes that the
present is a most opportune time for busi-
ness men in Canada to put forth an effort
s secure a larger share of Russia's trade.
What makes the present particularly oppor-
tune is, of course, the discriminating duties
which have been levied against the products
of the United States on account of the
countervailing duty which the latter country
imposes upon Russian sugar.
The Russian law, under which the dis-
criminating tariff was put into operation

against the United States, provides that
‘* Goods which form the basis of manufac-
ture and trade in those countries which do
not give Russia the most favored privileges
of import and transit are subject’’ to an
increase of 20 to 30 per cent. in the import
Customs duty.

In 1900 Russia imported from the United
States merchandise to the value of $21,-
661,515. In view of this it is not surpris-
ing that the manufacturers of the United
States became much exercised when the
Russian Government, in March last, put on
a discriminating tariff of 20 to 30 per cent.
against them.

Canada’s trade with Russia is very small.
In 1900 it amounted to less than $100,000,
our imports therefrom being $24,659, and
exports thereto $70,558.

In exports, there was an increase over
the previous year, but in imports there
was a marked falling off. Our exports to
Russia during 1899 and 1900 were as

follows :
1899.
$ 686
5.572
10,100
11,362

Carriages and bicycles. .......

Agricultural implements
Other iron and steel and manu-
fecmees el il 0 ok

35 59‘)
21,434

Wood and manufactures of
All other goods exported. ... ...

Total exports . $55.648 $70,558

Russia is a country of great possibilities.
The total exports of the country were $354,-
604,280, and the imports $294,805,440.
And one of the best evidences that its trade
is worth looking after is the fact that a
sharp, farseeing concern like the Canadian
Pacific Railway laying its plans to connect
its system with that of the Trans-Siberian
Railway.

WILL CONTEST THE LAW.
The Dominion Trading Stamp Co.,
Limited, who have branches in many of the
principal cities of Ontario, have definitely
to fight the
legality of the ** Anti-Trading Stamp Act,"’
passed at the last session of the Ontario

announced their intention

Legislature, which empowered municipalities
to prohibit the use of trading stamps within
their bounds. The company will contest
the Act on the ground that the Provincial
Legislatures have no right or power to pass
such legislation.

The legal battle will be watched with
interest.

EXCITEMENT OVER SALT TRUST STOCK.

HE new salt Trust has at last started

on its business career. The concern

was incorporated some weeks ago
under the laws of New Jersey, but it was
not till October 1 that the plan of organi-
zation and the subscription agreement for
the exchange of securities were officially
promulgated. The proper name and style
of the Trust is the International Salt Co.,
and the prospectus states that it is the
purpose of the company to acquire at least
a majority in amount at par of the aggre-
gate of the preferred and common stock of
the National Salt Co., and at least a majority
in amount at par of the capital stock, and a
substantial part of all of the first mortgage
5 per cent. gold bonds of the Retsof Mining
Co., and the capital stock, bonds or real and
personal properties of such other companies
or individuals engaged in the salt business
or allied industries as may from time to time
be deemed advantageous to said Interna-
tional company.

The authorized capital of the company is
$30,000,000, all common stock. Of this
amaunt $18,500,000 will be issued to take
over the full issue of outstanding stock of
The National Salt Co. and The Retsof
Mining Co., and to supply $1,000,000 cash
as working capital. The remaining $11,-
500,000 of stock will be held for issue sub-
sequently, as may be necessary for the
acquisition of other salt plants. Among the
other salt plants which it is proposed to
acquire are certain ones in Canada and
(ireat Britain. This is specifically set forth
in the circular which the company issued
the other day.

A few days after the announcement that
the Trust had practically begun business
it became one of the cynosures of the stock
market. Rumors had obtained currency
to the effect that in the absorption of The
National Salt Co. by the International com-
pany $7,500,000 bonds would come ahead
of the stock, and also that the president
of the National had resigned for the
purpose of assuming a like position in the
Plough Trust. There seems to have been
little or no foundation for the rumors, but
they were sufficient to cause a decline of
over 15 points in the common stock of the

National company.

The Journal of Commerce, New York, of
October g, in commenting on the decline,
said : ‘* It appears, therefore, that yester-
day's severe break was due to a misunder-
standing of the terms, although the bonus
in new stock to the old preferred stock-
holders and to the nnderwriting syndicate
is, of course, unfavorable to the common
stockholders of the National company."’
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A PLACE FOR

IR RICHARD CARTWRIGHT'S
name is now being used again in con-
nection with the Lieutenant Governor-

ship of Ontario. The term of the present
occupant will soon expire, and there is
certainly no one among those who have
been named who would either fill the posi-
tion better or who has greater claims
upon it.

For a generation he has been among the
most prominent in Canadian politics, and if
he has not always been wise in the course
‘he has pursued there are few indeed in
public life to-day who have given more of
their time and talents to the welfare of their
country.

Now that his years are multiplying fast
his fitness for the arduous duties of a
Cabinet position is gradually diminishing.
This THE CANADIAN GROCER has time and
again of late pointed out. Whatever his
fitness for the portfolio of Trade and Com-
merce might have been a few years ago,
there is not a shadow of doubt in regard to
his present unfitness, partly no doubt due

to the fact that it is one for which he is ~

naturally not adapted, but largely on
account of his weight of years.

None more than the party of which he is
such a prominent and honored member
recognizes that the portfolio of Trade and
Commerce should be filled by a younger
man and one of more practical business
experience, but the question has been what
to do with him. He certainly could not be
cast overboard. His services have been
too faithful and his friends are too numerous
for that. Some of his friends have gone
the length of urging for his appointment to
the High Commissionership in London.
But that would be, as we have repeatedly
pointed out, a fatal mistake.

With the expiration of Sir Oliver Mowat's
term as Lieutenant Governor of Ontario, an
opening will be created for the appointment
of -Sir Richard Cartwright to on office
which, with his scholarly attainments and
many parts, he is eminently qualified to
fill. And, what is still more important as
far as the commercial interests of this

country are concerned, opens a way for

SIR RICHARD.

escape from what is no doubt an awkward
dilemma.

THE LATE N. CLARKE WALLACE.

E record with regret the death at
Woodbridge, York Co., Ontario,
on Tuesday, October 8, of Hon.

N. Clarke Wallace, M.P., formerly Con-
troller of Customs in the Governments of
Sir John Thompson and Sir Mackenzie
Bowell.

Mr. Wallace was a merchant for many
years and understood business questions.
When he took office in 1892 with Sir John
Thompson he at once applied himself to
the work of his Department in a thoroughly
practical spirit. His demeanor and policy
exhibited a desire to appreciate and carry
out the wishes of the mercantile community,
for which we gave him credit at the time
and have always since remembered in his
honor. He was a useful Minister of the
Crown. When he resigned, owing to a
difficulty with his colleagues on the school
question, the Conservative Ministry of
1895 lost a good member.

During his term of office we had occasion
to criticize strongly in these columns certain
decisions on tariff matters for which Mr.
Wallace was officially responsible, but in
relation to which we never doubted his

personal rectitude and his wish to do what

was best in the public ‘interest. This
difference of opinion on public matters
never disturbed the friendly relations of the
writer with Mr. Wallace. He leaves, des-
pite his short term of office, a record which
other politicians can well imitate. His
family have our sincere sympathy,

CALIFORNIAN PRUNES IN CANADA.

: ALIFORNIAN prunes appear to have
C effectually driven European pkunes
from the Canadian market. The
latter may still bave the preference when
the fancy descriptions are considered, but
for general consumption the Californian
article is the favorite. It is not that its
quality is better. In flavor, plumpness
and thinness of skin, Bosnia and French
prunes have the advantage. But as far as
appearance of fruit and package are con-
cerned the American is to be preferred.
This season Bosnia prunes, of the sizes

generally consumed in Canada, could be
laid down here at rather lower figures than
those of Californian growth, but, in spite of
this fact, the figures have no attractions for
importers in this country. It is evident,
therefore, that we have become wedded to
the Colifornian prune.

All that importers now seem to cares.ir
are the cheaper grades of French prunes
when they can be laid down here at a very
low figure. How the importation of Cali-
fornian prunes has increased at the
expense of those from the other countries
from whom we chiefly import may be
gathered at a glance at the following table :

U. S. Austria.  France.

Ib. Ib. Ib.
10 Bl S 770,388 219,844 309,304
e 2,594,244 131,634 195,589
R R R 2,166,763 912,042 267,975
EHOO. . 3,410,065 512,554 144,057
IQO0F: s 3,781,705 44,702 543,860

It will be noticed that in five years our
importation of Californian prunes has
increased by 3,000,000 lb.

CANADIAN CHEESE WON GOLD MEDAL.
T is significant that the reports of the
remarkable showing of Canadian

cheese at the Pan American Expo-
sition at Buffalo have been received with so
little enthusiasm by the Canadian public,
and particularly by those interested in the
Canadian cheese trade.

A gold medal was offered by the Expo-
sition for the best cheese exhibit. The
Ontario Department of Agriculture sent
over at different times 140 boxes of cheese
the product of 57 factories in various sections
of the Province. This exhibit, though in
competition with the entire United States, as
well as all other American countries, proved
so superior that it easily won the gold
medal.

Each box of cheese was also judged on
its individual merit. According to the
rules of the Exposition, any exhibit scoring
94 points or over would receive a diploma,
and of the Ontario August cheese, which
was last scored, only one package failed to
reach this standard, while some of the
packages scored as high as g9} per cent.

Such a showing as this is indeed remark-
able and furnishes excellent reason for
enthusiasm. But the verdict of the judges
was received calmly, -almost with indiffer-
ence. Canadian cheese has captured so
many honors in competition with the makes
of other countries, and particularly of the
United States, that the Canadian public
appears to believe in its supremacy as a
matter of course. A victory for it excites
little enthusiasm, but a defeat would arouse
a general feeling of amazement.

Canadian cheese, it will be remembered,
also received the highest award at the
Chicago Exposition in 1893.

=\
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THE VALUE OF SAVING.
HIS subject is one generally

looked by the average clerk, not
know the value
of money in the world to-day, but he is

over-

that he does not

ledd away by a desire to have ** a good
time

life.

and to enjoy all the pleasures of
That he should have none the less
pleasure or happiness is my desire, only
for his own sake, for the purpose of
future advancement, should he so arrange
his affairs that a certain amount, even if
it must be small, should be continually
set aside for some important purpose. It
is a mark of stamina in any young man
who voluntarily and deliberately faces
his  linancial
them  that
account.

problems and so arranges
he can have his own bank
To.do this one is not required
mean and relations
with other young men. No one has any
man, but it

accomplished in most cases by a simple

to he small in his

use for the mean can be
matter of adjusting the necessary expen-
Ses. A young has
capacity  to  master his private
affairs, will be the
instead of their
life with a serious handicap.

man who not the

money

who slave of his

desires, master, enters
The use
and abuse of money in the early part of
his success
what his intellec
how

a man’s life often determines
or failure. |
tual

care not
endowments arve, pleasing his
personality, if he is unable to properly
manage his money affairs the chances are
he will end have
been men in the past, it must be admit
ted, who were notoriously indifierent to
personal

disastrously.  There

affairs-——brilliant men of
but

condition of affairs, in order to be reason

money

wonderful genius under the present
ably successful, a young man must make
plans” and execute them with a purpose
steady and flixed. young
men are making a failure of life because
they have never

Thousands of

learned to deny them-
which
are, in their circumstances, beyond their

selves the luxuries and pleasures

mcome.
An errand boy faithfully laying aside
but three cents a day would have in 50
years (with 6 per cent. interest)
¥3,000.
A seamstress on bhut five
would

about

cents a day
have almost $5,400 to call her
own,

A stenographer spending 50 cents a
week for candy would blow in $7,000.

A clerk smoking 10 cents a day would
dissipate over $9,500.

A laborer averaging two and a half

schooners a  day would in that time
swallow $12,000.

A\ shoemaker saving but 15 cents a day
could retire on $15,000.

A mechanic on 20 cents a day would
be worth $19,000.

A storekeeper cutting expenses 25 cents
daily and putting it away, could rest in
peace on S:.’.ﬁ,m.bli,

A lawyer on $100 a year would have
829,000,

A doctor on §150 a year would be con-
sidered wealthy with $43,000.

A business man paying himself an extra
salary of $50 per month or $600 per year,
and putting it away as a sinking fund at
6 per cent. could give his business away
in 30 years and live very comfortably for
the rest of his days on over $225 per
month, income from a’ $17.000 principal.
Selected.

A PROMISED SALARY INCREASE.

“C.A.E."” says: Some time ago | was promised
a raise in salary ; shou'd I ask for it ?

Why, certainly, ask for what was prom
ised and what you had a right to expect.

. . . .
Be courteous and businesslike in your

request for information on this subject.

MARY’S GROCER BEAU.
One of the ““ boys™ sends me this:
Mary had a grucer bean,
He worked from dawn till late,
And every time that Mary called,
He gave her overweight.
—Commercial I'ribune.
It needs another verse, something like
this, I should think :
One day when Mary called,
She saw her beau had left,
And to her horror she has found
That now he's up for theft.

STORE COATS.
The question of coats for the store is
bothering some of the boys. The white
coat seems to have the call
clerks.
quality, always well laundered, and 1 think
they

appearance to the clerks, and an impres

among most

Have it well made, of good

look attractive, giving a uniform

sion of cleanliness to the customers.

READY FOR CUSTOMERS.

*J. Co H? My idea is, a salesman
when disengaged should find some work
near the front, so as to be ready to wait
on customers promptly, just as soon as

they enter the store. Don’t make a fuss
and swoop down upon them, but gentle-
manly and pleasantly, with proper defer-
ence, attend quickly to their wants. Try
and make your customers feel your inter-
est in their weliare from the time .they
enter until they depart ifrom the
Give impression of your

store.
tham a good
voods, and let them feel you value their
trade. You need to tell them.
* Actions speak louder than words,” is

won't

an old saving, and nowhere is it more
true than in a grocery store when serv-
ing customers. A
sale, while
credit.  No
are, be pleasant at all

made a
their
what your feelings

frown never

smiles have many to
matter
with cus-

tomers, and you will attract trade just

times

as surely as a magnet will attract a

needle.

“ Alex. .7
practised by a church to raise money. It
sale.”” All the

old stufi the women can pick up is gath-

tells me of a new game

is called a rummage

ered together and sold for what it will

bring. Judging ifrom what my corre-

spondent tells me a sale of this descrip-
tion would be a good place to stay away

from. 1 once took in a ‘" basket social™
in a church and that experience will do
If the ** rum-

bad—

me for all time to come.

sale " is worse or as
think

might adopt the idea, and have a regular

mage any

fexcuse e 1 some  stores
time for going through the stock to see
what

and

is getting out of date or spoiling

getting  for it what it will bring
rather than have it waste.

B G

Canada,

sold in
not had an
know of

Lipton’s teas are

but as yet have

extensive sale. I do not any
other produets of this firm now sold on
this market.

THE MANITOBA WHEAT CROP.

Notwithstanding a few reports of loss
from sprouted wheat, the indications are
that the Manitoba
fully up to the

mates,

wheat crop will be

more conservative  esti-
On Tuesday. of last week, (. U.
Hastings, The Lake of the
Woods Limited, had

Just

Manager of
(o.,

Montreal

Milling who
returned to from a trip
through Manitoba, gave out his opinion
that the crop in Manitoba and the North-
west Territories would be close to 16,
000,000 bushels, leaving a surplus of 10,
000,000 to be disposed of.  On Monday.
this week, F. W. Thomson, of The Ogilvie
Milling Co., Limited, stated that the loss
sprouting likely be
serious and the crop should net at least

5,000,000,

from would not

Taylor Bros., wholesale fruiterers, Win-
nipeg, Man., will shortly move to 241 to
245 Main streer, which premises are being
altered to suit their business.
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The One Great Advantage

in handling

"SALADA™ -

is that there is no necessity for you to carry
the old-fashioned big stock. There is no loss
in weight, no deterioration in quality, and will
give your customers better satisfaction than the
finest Japan tea grown. It will soon be as
‘popular as “Salada” black tea is now.

o “Salada’’--Toronto and Montreal.

AAAAAAADAAMNCN

LILY WHITE GLOSS STARCH

—o0 IS PACKED IN o—

Handsome I-lb. Packets.
Beautiful 6-lb. Tins or Trunks.
100-Ib. Kegs—Extra Large Crystals.

Strongest, Whitest and Purest.

The Brantford Starch Works, Limited, am. BRANTFORD, ONT.

COUGH DROPS—
venreon o | 4 STYLES. | °

BENGLISH - - J
GOLDEIN - - IN GLASS JARS AND TINS.

THE CANADA BISCUIT COMPANY, Linites

- ep AR g s Y King and Bathurst Streets, TORONTO
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BUYERS. %

If any reader wishes to know where
any article can be purchased in
Canada or abroad, a letter to the
Editor will probably place him in
communioation with the seller.
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ONTARIO MARKETS.
Toronto, October 10, 1901.
GROCERIES.

HE week has not been noted for any
T strikingly new features. Business is

fair. Very little attention is being
paid to canned vegetables, all the buying
being of a small sorting up character, with
prices ruling steady. The firmness in teas
noted last week has been maintained, but
business is only moderate. Coffees are
quiet and fairly steady. Currants are meet-
ing with a fair demand and prices rule firm.
Very little is being done in Valencia raisins.
The new Califoinian prunes that are on the
market are so far receiving little or no
attention. Sugars are quiet and unchanged
at last week's decline. The demand for
syrups has improved a httle,but the demand
is still light.
moderate request.

CANNED GOODS.

No particular feature has developed in
regard to canned goods during the week.
The rather firm feeling previously noted in
regard to canned tomatoes has been
maintained, but there is very little business
being done, purchases being of a sorting-up
nature. The idea as to price to the retail
trade for tomatoes is 8o to 82);c. for old
stock, and 85 to goc. for new. Corn is
quoted at from 8oc. up, and peas at from
823%c. up. The demand for canned fruits
is picking up and the sale seems to be, if
anything, rather larger than is usual at
this time of the year. The demand is
principally for raspberries and straw-
berries. The trade is looking for a

\ good demand for peaches, and already
there have been some sales to arrive
at $1.70 to $1.80 for 2's, and $2.60 to
$2.80 for 3's. Canned meats are quiet.
There is a small sorting-up business being
done in canned salmon, and prices rule as
before. In another column we publish a
table showing .the pack on the Fraser river,
the different kinds put up, and the quantity
packed by each company. ()uotations are:

Fraser River sockeyes, $1 42% for g-case
lots and over, and $1.45 for less quantities
for the well known brands and $1.35 for
brands not so well know ; Northern sock-
eye, $1.25 to $1.30; pink salmon, gsc. to
.$1; cohoes, $1.05 to $1.10.

COFFEE.

The outside markets have ruled steady
during the past week, but very little busi-
ness has been done. Much the same is to
be said in regard to the local market. We
still quote green Rios as follows : No. 7,
7%c. per lb.; No. 6, 8c.; No. 5, 8¥c.;
No. 4. 9¥c.

SYRUPS AND MOLASSES.

The representatives of the refineries have
been Joffering all grades of sugar syrups
during the past week, but they report there
is no demand. Local wholesalers, on the
other hand, report that, while trade is still
quiet in syrups, there is a slight improve-
ment on retail account. There is also a

See pages 31 and 32 for
Toronto, Montreal, and St.
John prices current.

Rice and topioca are in -

slightly better demand from retailers for
molasses, which remains steady in price.

SPICES.

There is just a steady demand locally,

and advices from the outside markets report
that the visible supply of pepper, mace,

pimento, cassia and ginger are steadily
decreasing. Higher prices within the next
few weeks are expected in some lines of
spices.

RICE AND TAPIOCA.

In both rice and tapioca theie is the
usual steady trade being done at unchanged
prices. B rice is quoted at 3% to 3}c.
per lb. and Japan at 5} to 6c. Tapioca
rules at 4% to 4 %c. per lb.

SUGAR.

The wholesale trade, as a rule, is only
doing a moderate business, while the
representatives of the refineries report trade
almost nil. Raw sugars have shown a
slightly higher tendency, there being more
buyers than sellers. Recipts at the four
United States Atlantic ports last week were
only 18,000 tons, while the meltings were
31,000 tons, making a decrease of 13 000
tons for the week. Receipts for the months
of November and December at the four

ports in question are expected to be light,
as shipments from Java at the present time
show a considerable falling off, as compared
with last year. Mr. Licht's estimate for
the approaching crop of beet sugar varies
all the way from 6,185,000 to 6,715,000.
He favors the mean of these figures and
expresses the opinion that the crop will be
about 6,450,000, or an increase of 381,000
tons compared with the production of last
year. Prigés, locally, are unchanged at
last week's decline.
TEAS.

The situation in teas continues favorable
as far as prices are concerned. Advices
from Japan note increased firmness. A cable
received in ‘Toronto on Monday asked ¥4c.
per 1b. advance on medium grades of Japan
teas and ic. on good teas. Low-grade teas,
on the other hand, are considered to be
rather lower. The wholesale houses report
that they have been doing quite a little in
Japan teas during the past week on retail
account. In Indian and Ceylon teas, good
flavory descriptions at about 8d. are being
looked for by importers, but very few of
them are to be had, especially under 8d.
There are quite a few low-grade teas on the
local market, but they are apparently getting
reduced. Very little is being done in China
greens. Mail advices from London, Eng-
land, under date of September 27, say that
with rather smaller auctions and a revival
of trade in the Provinces the market for
Indian teas was again strong, resulting in a
very steady market for all descriptions.
Common whole leaf teas were, if anything,
slightly dearer. In regard to Ceylon teas
the advices state that with a comparatively
light auction and a continuance of the im-
proved quality competition was strong, and
prices showed an advance varying from
¥d. to %d. perlb.

FOREIGN DRIED FRUITS.

CUuRRANTS—The few new currants that
are on the local market are meeting with a
good demand. The ruling quotations for
good, clean fruit are as follows : Filiatras,
7% to 8c.; Patras, 8 to 8 4c., and Vostizzas,
83% to 9¥c., according to quality. Un-
cleaned fruit is quoted at 3}c. less. For
November delivery, wholesalers are quoting
clean fruit as follows : Fine Filiatras, 6..:
Patras, 6%, and Vostizzas, 83c., for fine
goods. Should the firmness in the primary
market be maintained, it is quite possible
that prices for futures may be held rather
firmer.
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VALENCIA RaisiNs — There have been
some transactions on importation account
during the past week, but wholesalers are
still inclined to hold off in the hope of lower
figures. -Holders in Spain, on the other
hand, do not appear inclined to make any
concession whatever. A cable despatch
from Denia says that the market is bare, and
is expected to remain so for sometime,while
prices were expected to rule steady. Itis
understood from this by local authorities
that the growers in Spain are not bringing
in their fruit to market. The steamer
Bellona is at present loading at Denia for
the Canadian market. New fruit at present
on the market is being quoted at 7 to 7%c.
for selected and 65 to 7c. for fine off-stalk.
There is still some fine, clean selected of
last year’s crop to be had at gc.

F16s- -There is only a small demand for
the few figs that arrived on this market last
week. The prices for 10 to 30-1b. boxes
run from 11 to 17c. per lb. according to
size. For future delivery tapnets are being
quoted at 3% c.and naturals at 4} to 4 %c.
in bags.

PRUNES — Although there is only a small
business being done it is rather larger than
is usual at this time of the year. Pricesin
California are rather easier than they were,
for the quotations just come to hand are
about !{c. lower than those previously
received. We quote new Califernian
prunes as follows : 100 110’s, §5C.; 90-100’s,
5% to 6)c.; 8090o’'s, 6% to 7c.; 70-80’s,
63% to 7¥c.; 60 70’s, 7% to 8c.; 50-60’s,
8to 83c.; 40 50's, 8% to 1oc. [rench,
100's, 3% to 4c.

GREEN FRUITS.

Trade is keeping up fully as well as could
be expected. Plums are done, and the
receipts of high-grade pears and peaches
are light. But grapes, apples and late
varieties of peaches and pears are still
arriving in large quantities. Cranberries
are celling briskly, as are also bananas,
oranges and lemons. The sale of other

lines is well maintained.” We quote prices

as follows : Pears, 20 to 4oc. per basket ;
peaches, Crawfords, 6oc. to $1; apples, 30
to 4oc.; egg plant, 10 to 15c.; tomatoes, 25
to 35c.; cucumbers, 10 to I5c.; peppers, 25
to 5oc.; grapes, in 10 lb. baskets, 15 to
17%c.; Niagaras, 17% to 2oc., and 20 to
25c.for Delawares and Rogers; quinces, 30

to 4oc. per basket; muskmelons, 25 to 35c.

per crate of 12 ; bananas, $1 75 for 1st and
75c. to $1 for eight hands. New Verdilli
lemons are offering at $3.75 to $4.25 per
box, and Jamacia oranges at $6 per bbl.
or $4 to $4 25 per box; Cape Cod cran-
beriries, $§8 per bbl.; Ontario cranberries,
$6 per 1b.; pineapples, $3.50 per case,

* Chickens,

COUNTRY PRODUCE.

EcGs—There has been . an unusually
heavy export trade done during the last
two or three weeks, and as the local de-
mand keeps active the price of all lines is
firmly maintained. As high as 18c. has
been asked for cases of selected new-laid,
while fresh-gathered range from 15 to 16c.
Cold-stored eggs sell readily at 14 to 16¢c.,
and limed eggs at 14 to 15c. per doz,

Beans—The market has steadied since
the break noted a week ago, and last
week’s quotations, $1.75 to $1 8o for prime
pea beans, still hold good.

HoNEy — Comb honey is 25c. per doz.
higher. The sales of both strained and
comb have been large. We quote: g to
10c. for extracted clover and $2 to $2.25
for No. 1 clover comb.

DriED AprpLEsS—New evaporated apples

are offering at gc. for carlots and 1oc. for
cases. There is little trade reported, how-
ever. Dried apples are not offering, but
nominal quotations range from 5% to 6%c.

PotaTOES — The market is well main-
tained. Cars are selling fairly well at 5o to
55c. per bushel on track Toronto. Small
lots are in active request at 6> to 7oc.

BUTTER AND CHEESE.

BurTrErR—The weakening feeling noted in
dairy butter last week is more in evidence
this week, and has affected creamery prints,
which are %c. lower. Dairy prints
are 1c. cheaper. We quote as follows :
Dairy prints, 16 to 17c.; best tubs, 15 to
16¢. ; poor to medium grades, 12 to I4cC.;
creamery prints, 21 to 2I}c.; boxes, 19
to 20c.

CHEESE — The steadiness of a few days
ago has given way to uncertainty, as the
export movement is still light and buyers in
(ireat Britain are decidedly cautious. Asa
result, the jobbing price is 4 c. lower, the
range being 9% to 93 c.

POULTRY AND GAME,

DRESSED PouLTRY—The weather is not
quite cool enough to cause a big delivery
of poultry, and so what does come is
readily absorbed. @We quote as follows:
40 to 6oc. per pair ; hens,
30 to soc. per pair; ducks, 50 to 75c. per
pair; geese, 7 to 8c. per lb.; turkeys, 10 to
11c. per lb.

Live PouLtrRy—The Canadian Produce
Co., 36 and 38 Esplanade east, Toronto, will
pay until October 17, for spring chickens,
not less than two lb. each, 6¢c. per Ib. For
ducklings, 5c. per Ib. For hens (including
last year's birds) 3c. per Ib. These prices
are for live weight on arrival. Cratesshipped
free and express paid up to soc. per 100
lb. of chickens. '

GAME—The demand readily absorbs all
offerings which are, however, only fair.

Prices are unchanged a\ the following figures:
Teal and butterballs, 25 to 3oc.; pintails
and redheads, 50 to 6oc.; black ducks, 75c.
to $1 per brace.
FISH.

There is an excellent trade doing in trout
and whitefish, in oysters and in dried ﬁsh\)
Prices show no change. We quote as foll-

‘lows: Fresh fish—Codfish, 7to 7 %4c.; white-

fish, 8c.; trout, 7%c.; halibut, 15c.; sea
salmon, 20 to 25c.; haddock, 6c. ; herring,
4¢.; perch, 4c.; British Columbian salmon,
20c. Smoked fish—Ciscoes, .$1 per basket;
finnan haddie, 7 to 8c. per Ib. Digby her-
ring, 75 to 8oc. per bundle. Prepared fish—
Dried cod, in 112-1b. bundles, $4.75 per cwt. ;
flitched cod, #5 to $5.25 ; boneless cod,
in bricks, 5 to 5c. per lb. ; steak cod,
63%c. per lb.; shredded cod (2 doz. in
box), $1.80 per box; boneless fish, loose,
in 25-1b. boxes, 4 to4%c., and 5-lb. boxes,
sc. per lb. Oysters— Standards, $3.75 per
small pail or $1.50 per Imperial gallon ;
selects, 2 per Imperial gallon.
VEGETABLES.

The demand for most lines keeps active.
Prices hold strong. We quote as fol-
lows : Carrots and beets, 2oc. per peck;
turnips, 15 to 2oc. per peck ; lettuce,
20 to 3oc. per doz.; radishes, 30 to 4oc.;
watercress, mint and parsley, 2oc.; cauli-
flower, $1.25 to #$1.50 ; celery, 4o
to 6oc. ; red cabbage, No. 1, 10 to 15c.;
cabbage, 25 to joc.; corn, 6 to IocC. ;
cucumbers, short, 10 to 15c. ; tomatoes,
15 to 25c. per basket ; pickling onions,
30 to 4oc. per peck ; dry onions, $1.00
per bush.; potatoes, 60 to 7oc. per
bushel ; gherkins, 15 to 25c. per I100;
egg plant, 30 to 35c. per basket; Hub-
bard squash, 10 to 3oc. each ; vegetable
marrow, § to 15c. each ; pumpkins, 10 to
25c. each ; citrons, 15c. each.

GRAIN, FLOUR AND BREAKFAST
FOODS.

GRAIN — Last week’s decline brought
wheat prices to a steady level. Mani-
toba No. 1 hard is quoted at 79c. grinding
in transit, or 77c. Toronto and west. On-
tario wheat is quoted at 65 to 66¢. at outside
points, middle freights. Deliveries on the
local street market are fairly large. Oats are
2c. higher. The receipts of barley show a
great range of quality, and prices cover a
correspondingly wide range. We quote :
Wheat, white and red, 68 to 73%c.;
goose, 65 % to 67c.; oats, new, 4oc. ; rye,
54c. ; barley, 47 to 57%c. ; peas, 65 to
70c.

FLOUR — There is no change, Prices
are steady. We quote on track, Toronto
(hags included) as follows : Manitoba pat-
ents, $4; Manitoba strong bakers’, $3.60 ;
Ontario patents, $3.50 to $3.60 ; straight
roller, $3.
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GIBSON & HILTON,

Manufacturers’ Agents and
Wholesale Commission Merchants.
Correspondence and agencies solicited.

WINNIPEG, CANADA.
P. O. BOX 382

G ‘T'oronto Commission Houses.

McWilliam &
Koerist

Commission
Merchants.

Fruit Importers
and Exporters.

Canadian Apples
a Specialty,
CORRESPONDENCE SOLICITED.

Quote us if you have anything to offer.
Ask for our prices when requiring fruit.

28 and 27 Church St., TORONTO, Can.

Long Distance 'Phone Main 645.
Warehouse 'Phone Main 8364,

To

GROCERS

IN SMALL TOWNS.

If you trade
any of your
goods to the | jrom

farmers for Pro-

-lm-«c you Cf&" The Canadian
get CASH for

all your live Produce Co.,
chickens ToRONTO.

Butter Cheese
Eggs  Poultry

Consignments Solicited.
Highest Prices. Prompt Returns.

The Wm. Ryan Co.,

. + . Limited.
70and 72 Front St. E., Toronto.

Rutherford, Marshall & Co.

Produce and Commission Merchants
68 Front Street Esst, Toronto.

The Jones, Marshall, Rutherford Co.

Limited,
Exporters and Dealers in

Butter, Cheese and Eggs

27 William 8t , MONTREAL, QUE.

o el R
l) AWSON Commission
Co., Limited
FRUIT, PRODUCE AND
COMMISSION MERCHANTS.

TORONTO

Cer. Market and
Gelberne Stroets,

BREAKFAST FOODS—A steady improve-
ment in the demand is noted. Pricesare un
changed. We quote as follows: Standard
oatmeal, $3.70 in bags, and $3.80 in
bbls. ; rolled oats, $3.60 in bags, and $3.70
in bbls. ; rolled wheat, $2.35 in 100-1b. bbls. ;
cornmeal, $2.75; split peas, $4; pot barley,
$a.

HIDES, SKINS AND WOOL.

Hipes—The market continues active,
with prices firm. We quote : Cowhides,
No. 1, 8c. ; No. 2, 7c.; No. 3, 6¢c. Steer-
hides are worth 1c. more. Cured hides are
quoted at 834 to gc.

SKINS — Lambskins and pelts are steady
since last week’s advance. Prices are un
changed. We quote as follows: No. 1
veal, 8 1b. and up, gc. per lb.; No. 2, 8c..
dekins, from 55 to 6oc.; culls, 20 to 25c.;
lambs and pelts, 55c.

WooL-—There is not much doing. Our
quotations are : Combing fleece, washed,
12 to 12%c., and unwashed, 7% to 8c.

SEEDS,

Most of the early-threshed alsike is mar-
keted. There is a steady demand yet, how-
ever, for good seed at $5.50 to $6.60 at out-
side points, with a slightly higher price for
absolutely pure, large grain seed.. Red
clover is in good request at $4 60 to $4.75
for the finest feed, cuitable for exporting,
and at $4.25 to $4.50 for medium qualities,
which would have to be kept over till the
spring trade.

TRADE CHAT.

Kennedy Bros., Sifton; Man., are huild
ing a large elevator there.

The name of The American Cercal Co.,
Limited, who are hailding a large mill
ing plant at Peterboro’, Ont., has been
changed to The Quaker Oats Co. This
company  also have works at Akron,
Ohio, and Cedar Rapids, lowa.

Rougier Freves have been” incorporated
in Montreal to do an importing and ex
porting  trade with France and  other
uropean countries.

The window display in Jackson & Son’s
grocery store, Guelph; Ont., is winning
much attention, the attraction being a
figure of John Bull, with rolling eyes.

The Classic City  Flour Mills, Strat
ford, Ont., will be started in a few days.

J010 Price, grocer, Simeoe, has sold
out to K. Bailey, of Brantford, Ont., and
has aceepted an ageney for The Sun Life
Assurance Co., in Simcoe.

Representatives of the State of Wash-
ington, U.S.A., have decided to establish,
it permitted, fish hatcheries on the Fraser
viver, British Columbia, as it has been
found impracticable to  establish  such
hatcheries in the rivers of Washington.
It is probable that ﬁcrmissinn will be
given, and that Canadian canners will

assist in the enterprise.

The following Brands manufactured by

The AMERICAN TOBACCO GO,

OF OANADA, Limited.
Aresold by allthe Leading Wholesale Houses
CUT TOBACCO .« 8.
OLD OHUM.
SEAL OF NORTH OAROLINA
OLD GOLD
CIGARETTES —a
RIOHMOND STRAIGHT OUT.
SWEET OAPORAL.

ATHLETE. DERBY

..EVERY...

COMMISSION MERCHANT

in Canada should have a card in these
columns. We will be pleased to talk to you about
it and -quote rates.

GOXS GELATINE -2,

Agents for Canada:
C. E COLSON & SON, Moatreal.
D. MASSON & CO., Montreal.

ARTHUR P. TIPPET & CO.
Toronto, St. John, N.b.. and Montreal

Winnipeé Brokers.

M. B. STEELE

Wholesale Commission Merchant

and Broker.
Correspondence and Agencies Solicited.

Stovel Building, - WINNIPEG, CANADA.
P.O. Box 731.

JOSEPH CARMAN. ..

WHOLESALE MERCHANDISE BROKER

AND MANUFACTURERS’ AGENT.

Winnipeg, Manitoba, Canada.

Secretary Winnipeg Fruit and Produce Exchange
orrespond and Agencies Solicited.

Storage, Track Facllities.

oreign  Shippers

If you want to offer your goods in
WINNIPEQG, CANADA. we will be

pleased to answer your inquiries.

E. NICHOLSON

Wholesale Commission Merchant and
Broker. ?

115 Bannatyne St. East, Winnipeg, Canada.

Winnipeg Fruit Merchants.

THE RUBLEE FRUIT CO.

LIMITED.

IMPORTERS OF FOREIGN AND DOMESTIC
GREEN AND DRIED FRUITS, NUTS, Eto.

15t Bannatyane 8t., 1ath 8t.,
WINNIPEG, MAN. BRANDON, MAN.

> AR Ay SN
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QUEBEC MARKETS.
MoNTREAL, October g, 1goI.
GROCERIES.
RADE does not show much . change
T from last week except that retailers
show more inclination to buy dry
fruits, now that they can feel pretty sure
that the market is stable. Valencia raisins
have declined somewhat this week, but the
market is firmer again and prices here are
not affected to any great extent. Currants
are about steady. We understand that
some concessions are being allowed on
walnuts, but the market is very steady.
There is still but little interest taken in
canned foods of all kinds. Vegetables are
obtainable at former prices and dealers
show no eagernees to buy salmon. Spices
are all firm and Japan tea is cabled some-
what higher. = One of the leading features
of the week is the drop in sugar and its
continued weakness.

SUGAR.

The diop that materialized in the sugar
market last week has not served to steady
it any, as dealers are looking for further
reductions to a cent at any moment. The
raw sugar markets do not seem to show any
tendency to recover from their depression
and it is felt that the refined prices must
come down to a proportionate level.
Wholesalers report the demand only fairly
good, dealers buying only from hand to
mouth. The price of refined is $4.30 for
granulated and $3.45 to $4.20 for yellows,
as to grade, per 100 lb. City 5c. extra.

TEAS.
The latest cable news from Japan is to
the effect that prices are advancing, and

have already recovered the decline that
took place some weeks ago, putting quota-

tions back to where they were at the open-

ing of the season. Locally, there is not
much life to the tea business, although a

: fair trade is reported by the wholesale

ouses.
SYRUPS.

There has been a moderate demand for
syrup during the past week at unchanged
prices. We quote: 3% c. in bbls., 334c.
in ¥-bbls., 3%c. in X -bbls. ; $1.50 in
38%-lb. and $1.10 in 25-lb, pails.

CANNED GOODS.

In spite of the continued reports about a
short pack of vegetables, in spite of the
advance made by the syndicate, and in
spite of. the fact that wholesalers have not
yet advanced prices, there is little or no
speculative demand fer canned goods, and
there is many a dealer who firmly believes
that we-shall yet see lower prices. Where
he can find a basis for such a prophecy is
hard to conceive. It seems that afier the

heavy decline ot last year no one has any
confidence in the stability of the canned
goods market. At present dealers are
offering tomatoes at 82 to 87%c., corn at
77% to 82%c., and peas at 8o to gsc.
There is nothing fresh to report in regard
to canned fruits, which are unchanged.

There is little or no interest being taken
in salmon, no change in prices coming
from the Coast. Deliveries of contracts are
now coming to hand. It seems that the
standard brands will not be jeduced, as
the packers of these goods have but little
surplus stock and do not wish to bear the
value of all the goods they have shipped
just to get quickly rid of a few thousand
cases. No private brands of Fraser River
sockeye are offered below #4 to the jobber
or $5 to the retailer. Rivers Inlet salmon
is quoted at $4.80. It is now reported that
there is a short run of humpback fish, but
this will likely have little influence on prices.
Kippered herring, domestic and imported,
is now in stock, the former worth $1 per
doz., the latter $1.50 to $1.60 for plain,
and $1.40 to $1.50 in tomato sauce.

SPICES.

The latest New York advice is to the
effect that the visible supplies of pepper,
mace, pimento, cassia and ginger, are
steadily decreasing. The prospects are
favorable for an exceedingly large demand
for consumption during the next 6o days,
and ‘‘ materially higher prices are certainly
most probable.’”’ Nutmegs are still rather
weak. We quote as follows : Nutmegs,
35 to 65c. per lb., as to size; Penang mace,
45 to 5oc. per lb., as to quality ; pi-
mento, ground, 12% to 15c.; cloves, 15 to
25c.; pepper, ground, black, 17 to 20c.,
according to grade; white, 25 to 27c.; ginger,
whole, Cochin, 14 to 16c.; Japan, 10c.;
Jamaica, 20c.; ground, Japan, 15c.; Cochin,
16c.; Jamaica, 25c.

RICE AND TAPIOCA.

Tapioca remains very firm and values
are advancing. Otherwise there is no
change. We quote in combine district:
B rice, in bags, $3.10; in )% bags, $3.15;
in i bags, $3 20; in pockets, $3.25. In
10-bag lots an allowance of 10c. is made.
CC rice, $3 in bags; $3 o5 in % bags;
$3.10 in ¥ bags; and $3.15 in pockets.
In the open terniitory piices are about 1oc.
less. Patna rice is worth 4 34c. per lb.,and
tapioca, 3% to 3%¢c. _

FOREIGN DRIED FRUITS.

VALENCIA RAIsINS—There is still some
old fruit to be sold ; it is now offered at g1
per box, but is much candied. New
Valencia raisins that are on the market are
worth 6 to 7c., according to grade. For
fruit to come by the second direct steamer,
prices are rather unsteady, with an easy

tendency, a decline of 6d. to 1s. being
recorded this week. The latest turn was
upward. Prices for second steamer are
about 1s. below those for the first. Dealers
are quoting 5% to 53 c., according to
brand, for fine off-stalk on the Escalona,
and as low as 43c. for goods off thg
Bellona, to arrive three weeks lat'y
Selected are 3c. higher. Four - crown
layers are selling at 6 to 63 c.

CurRANTS—For fine off stalk Filiatras, in
barrels and half-barrels to arrive, sc. is
asked ; uncleaned, in half-cases, 53c.;
cleaned, in half-cases, 6c.; cleaned in 1-lb.
cartons, 8c., and finest Vostizza currants,
7% to 8% c. The curant market is steady
and retailers are placing their orders freely.

SULTANA RAISINS—New goods are being
offered at 8 to gc.

F16s—G2od sales of fizs are reported on
all sides, particularly for table figs. Some
new goods have already arrived, and are
selling well. Ia tapnets, Comadre figs are
worth 3% to 335c. Eleme figs are worth
8 to g ¥4c. per lb. 1n 10 to 12-1b. boxes.

PrRUNES —There are still some old prunes
to be had, and they are selling freely. To
arrive prunes are worth 73 c. for 40 50's,
7 ¥ c. for 50 60’s, 7c. for 60 70's, 6%c. for
70 80's, 6c. for 80 go's and 5¥c. for go-
100’s.  Some old go-100's are obtainable
at4%c.

CALIFORNIA RAISINS —Some old 4-crown
raisins are obtainable at 7}4c. New seeded
raisins are being offered at g % to 10c., and
loose muscatels at 6% to 7c.

PEELS—English peels for future delivery
are worth g% to 10c. for lemon, 10 to
10%c. for orange and 14c. for citron.

NUTS.

It is said that this week importers have
been offered some concessions on Grenobles.
Prices are unchanged for new crop nuts.
Grenobles are worth 10% to 11c. to arrive,
Sicily filberts, 8 to 83 c.; Tarragona
almonds, 10% to 11c., and shelled almonds,
25c. Last year’s shelled walnuts are worth
16 to 17c.

GREEN FRUITS.

Business is very active in seasonable
fruits, particularly apples and grapes. A
few peaches and plums are still coming to
the market. Jamaica oranges are a little
lower this week. Malaga grapes are now
on the market as well as cranberries and
sweet potatoes. We quote as follows :
Californian Valencias, $5 to $6 per box ;
Jamaica oranges, $5 50 per bbl.; Messina
lemons, 300’s,$2.50 to £3.50 ; 360’s, $2.50
per box ; Verdili lemons, $3 75 to $4.75
per box ; pineapples, 20 to 3oc.; Canadian
apples, 15 to 3oc. per basket ; Californian
plums, $1 to $2 per box ; peaches, g1
to $1.25 ; limes, g$1.50 per box ; Ontario

4
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ARRIVIN G
LIVE CANADIAN GROCERS

600 Cases Snider’'s Tomato Catsup and Tomato Soup
500 Kegs Scotch (Lochfyne) Herrings
75 Cases Huntley & Palmer’s Biscuits
240 Cases (Societe) Roquefort Cheese
50 Cases Gorgonsola Cheese
50 Cases Edam Cheese
3,000 Lbs Gruyere Cheese - &
200 Cases Olives, in Glass and Keos/ e /
100 Cases Bensdorp’s Cocoa

_‘

The above expected to arrive about end %OCtober.
G

A F. MacLAREN |"PER| CHEESE CO., Limited, TORONTO.
~ N\ N\~
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peaches, 75c. to $1 per basket ; Oatario
plums, 50 to 6oc.; cocoanuts, $3 50 per
bag of 100; Californian Bartlett pears, $4.25
per box ; bananas, No. 1, $1.75 to $2.25,
and eight hands, $1 to $1.50; Canadian
pears (baskets), 40 to 5oc.; Bartlett pears
(bbls.), §2 to $3.75; Spanish onions, 80
to 8gc.; sweet potatoes, $2.50 to $3.50;
Malaga grapes, $5.50 per keg; Canadian
grapes, 18 to 20oc. for blues, 20 to 23c. for
green and red ; cranberries, $7 25 to $7.50
per bbl.; barrel onions, $2.50.
COUNTRY PRODUCE.

EcGs—The feeling is very firm at the
late advances in prices, and the demand
from both local and export buyers continues
good. Sales of fresh candled lots have
taken place at 17 to 18c., and round lots
are worth 15% to 17%c. Seconds are
selling at 12 to 13c.

HoNeEy—Dealers are asking 12 to 12 %c.
for their honey, paying 10%c. Extracted
white is selling at.g to 9%4c. The market
is active and firm.

PoraToES — Growers ore asking 50 to
52%c. f.o.b. per bag of golb. The price
here is 62 to 65c. per bag in carlots.

BeaNs—The market is steady for primes
at $1.55 to $1.65.

AsHes—The market is quiet ; first pots
sell at $4.25 and seconds $3.90.
LIQUORS.

SCOTCH WHISKIES.
Per case of quarts.

Roderick Dhu ... .... . .... $9 s0 les\ 3 pC. 30 d'n)&
Usher's O.V. (, Special Reserve 10 50
Usher's G O.H . R 00) . 8
Gaelic, Old gmuggl«:r ......... QP & g
Greer's O.V.H. S e a0, 50 =¢ g
OldMull............. gas i T loa
shenﬂ"s One SEap- At e 1626 ¢ 5 s
................ 16 Hoo Ut & o
Kllmarnoch e o T (R o -
Doctor's Special ..... ........ 1c00 o e
. Houseof Lords ........... .. 1o 78 % o .
Bulloch, Lade & Co.
Special blend ....... gar T
Extra special . . ..... 11 0O
John Dewar & Sons
¥ Extra special ......... 9 50
Special hqueur R T
T O S e S B A 16 50
. James Ainslie & Co.—
Highland Dew ....... 6 75

Glen Lion, extra special 12 50
J. Brcwn & Co.—

Duke of Cambridge ... 12 oo
Mitchell's—

Heather Dew 7 oo

Special Reserve . & 2000

Mullmore ...... «..... 6 <o

W. Teaches & Sons—
Highland Cream, qts., $9.50 less 3 p.c. 30 days.

CANADIAN WHISKIES.

In barrels

Gooderham & Worts, 65 O.P. .. . .... $4 50
Hiram Walker & Sons i

J. P. Wiser & Son T e 49
J. E. Seagram S St s 49
49

H. Corby e R
Gooderham & Worts, 50 O. P. ;
Hiram Walker & Sons &

J. P. Wiser & Son =t
. E. Seagram i 09
. Corby s 09

Rye, Gooderham & Worts..
"' Hiram Walker & Sons .
ok P Wiser & Son..
* J.E. Seagram......

NANNNRNNLEDLELL s
o
©

“ H. Co TR 19
Imperial, Walker & Sons ..... s v qo
Canadian Club, Walker & Sons ............ 3 6o

Less than one bbl.
per gallon.
(770 0 SR e A S e $4 55
SO o - 4 15
O i sevea ess s a ARy 2 25

CHAMPAGNE.

The prices below are subject to the trade discount of 5
and 3 per cent.:

Comte de Castellane— Per Case.
Cavee Reservee ... { FR0t6 00w #1250
Carted'Or........5c-000s A e 15 00

Champagne Ve Amiot—

Caste @O, . ......c.cacoiiidaansy 16 oo
8 13 00
e 10 50

Pommery— Quarts. Pints
Secand ExtraSec........c..u00 $28 oo $30 oo

Mumm's—

T S SRR R A SR R 28 oo 30 o

Moet & Chandon—

White Seal..... . 28 oo 30 o0
Brut Imperial . 31 00 33 oo

Perrier- Jouet—

Bt .. ... .. 28 oo 30 0o
Reserve Dry ..... 28 oo 30 0o
GIN.

Pollen Zoon— Per Case.
Red, cises of 15 bottles .............. $9 75
Green . 475
Vlolelte, e 12 * 2 45

P. HOR ‘“ Night Cap " Brand—

ed, cases of 15 boules 10 50
reen, ‘* 5 25
Yellow, “ 15 * 10 75
ue, e | e 5 40
Poney, * 12 “ 2 50

Draught— Per Gal.
Hogsheads . $2 95
Quarter casks 5 3 00
L e R e e 3 0%

De Kuyper—

Violet, 2 doz cases .. .... .. 5 30
Green, 6 oo
Red, &8 U 11 50
White, ** L 4 00

Terms, net 30 days, 1 per cent. o

In five-case lots, freight may be prepaid.

Key Brand—

i INCCRIE. . .. coiivsinssomrisanenos 10 25
Green ** 4 85
Poney** 2 60

Melcher's—

Infantes(4doz)........ccoovueninnnnn 475
775

2 6o

475

5 50

10 25

Honeysuckle, small.. 7 90
large‘..... 15 25

FLOUR AND GRAIN.

FLour—This week buyers seem to have
decided to wait for lower prices. Spring
wheat brands are inclined to be easier on
account of the big crop. Spring patents
are worth $3 95 to $4 10 ; winter patents,
$3.55 to $3 75 ; straight roller, $3.30to
$3.40; strong bakers’, $3.50 to $3 80.

GRAIN—We quote: Manitoba No. 1
hard, 7s5c. afloat October ; peas, 81c.; rye,
57 to58%c. ; No. 2 barley, 54c.; oats,
39 to 39%c.; buckwheat, 56% to §7c.;
corn, 63c.

OATMEAL—The market is very firm, and
we quote $4.50 to $4 60 as to brand.

FEED—The market is quiet but steady at
$15 to $15.50 in carlots for Ontario bran.
Manitoba in bags is worth $15.50 to $16.
Shorts keep scaxce at $17.50 to $18.00.

BarLeEp HAy—Thereis an active demand
for spot hay, and sales have been made at
8 to $8.50 for No. 2. No. 1 sold at $g 50
to g10. Clover is worth $7 to $7.50.

BUTTER AND CHEESE.

ButrreEr—The market has sagged about
%c.,and is much duller than it was a
week ago. Choice creamery has sold at
203 to 21c.

CHEESE—The depression continues, and
the country boards are the scenes of little

Include with first order from wholesale grocer
a trial lot of

AND

TRADE MARR

the unequalled cleaner. Steady growth, seasonable,
well advertised, and have letters daily from consu}ers

34 Yonge Street, Toronto.

‘Honey V44
Honey
Honey

We pay cash for all kinds of honey,

but only of the best quality wanted. :
%

WRITE NOW.
Howe, Mcintyre Co.,

461 St. Paul Street, MONTREAL.
(ool 22222 222222222222 222 2 3

Y ES-

we want your orders for

JAMAICA ORANGES, LEMONS,
SWEET POTATOES,
CRANBERRIES, ETC.

We handle everything in the Fruit' and Produce line.
Send name for weekly Price List.
-Consignments of Poultry, Eggs, Beans, etc , wanted.

aaaress: WHITE & C0., TORONTO

Toronto Fruit Merchants.

oOodboddodboddd ol bdsd
bbbl satdasad e s ada oo

New Lemons, Sweet Potatoes,
Jamaica Oranges, Spanish Onions

We have a full stock of all seasonable
goods in our line, and can fill all orders
promptly and carefully. .

l.ocal and long distance telephones.

HUSBAND ™ *

82 Colborne St., Toronto
Telephone Numbers—Main 3428, Main 54.

NEW GOODS.

JUST WHAT YOU WANT.

MAIORI LEMONS,
JAMAICA ORANGES,

JERSEY SWEETS,
SPANISH ONIONS.

We have all four lines.

ORDER AT ONCE

CLEMES BROS,,
TORONTO.

)
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business. Finest Western has sold at 9 %c.
to 9 56c. and Eastern at g34c.

MONTREAL NOTES.

Green cod is higher, 3to 3%c. per lb.now
being asked.

(.abrador herring are being offered at
$5.75 to $6, and L.abrador salmon at $11.50
to $12 per barrel and $6.75 to $7 per half-
barrel.

NEW BRUNSWICK MARKETS.
OFFICE OF THE CANADIAN GROCER.

St. JoHN, N.B., October 8, 1go1.

USINESS is good, though there has
B been a number of failures and there
is still a feeling of uncertainty—the
more where accounts are felt to be weak.
This is among the retail trade. The failure
of a large wholesale house holding their
paper throws them upon themselves to meet
it in full, which, in some cases, they are
not able to do. This failure has also
disturbed the markets somewhat, as a large
quantity of goods were held by different
banks, and they are selling the goods below
market prices. The past few weeks have
been very busy among the wholesale dry
goods people, it being the annual millinery
opening, and the city has been full of out-
side buyers.

OiL—In burning oil, the sale is very
large, and in prices there is a strong
tendency to higher figures. Some lines
already have been advanced. Paint oils
have a fair sale. Owing to a weak market,
dealers have bought from hand to mouth,
with the result that the market is quite bare.
Turpentine is rather higher. Lubricating
oils are quiet, and prices unchanged. Cod
oil is quite high. There is quite an export
business done in this line. Seal oil is very
firm. Candles and wax are unchanged.

SaLT— In Liverpool coarse salt there con-
tinues a good sale at firm figures. With
the opening of winter port business, the
Liverpool steamers will bring weekly ship
ments. In fine salt, business is rather
quiet. The sale of wood boxes is not as
large as formerly, owing to the higher prices.
We quote as follows : Liverpool coarse, 56
to-58c. ; English factory-filled, gsc. to $1;
Canadian fine, $1 per bag; cheese and butter
salt bulk, $2.40 per bbl. ; 5-1b. bags, $2.85
to $2.90 per bbl.; 10-lb. bags, $2.70 to
$2.75 per bbl., 201lb. wood boxes, 22c.
each; 10 1lb. wood boxes, 14c. each ; car-
tons, $2 per case of 2 doz.; English bottled
salt, $1.25 to $1.30 per doz.; mineral rock
salt, 6oc. per 100 lb. (Selected lumps.)

CANNED GoODS — New corn and new
Nova Scotian tomatoes are on the market,
Canned goods are firmly held, particularly

ark's Concentrated Soups

This new line is labelled in our usual attractive
style; Quality right. Each tin contains 6 portions :
We pack 13 Varieties.

They're Sellers !

All the Wholesale Trade carry them.

EPPS’S .l

IN %-LB. LABELLED TINS. 14-L.B. BOXES.

Special Agents for the entire Dominion, C. E. COLSON & SON, Montreal.

retails at |@e¢. per tin.

GRATEFUL.

In Nova Scotia, E. D. ADAMS, Halifax.

Iin Manitoba, BUCHANAN & GORDON, Winnipeg.

COCOA

THE MOST
NUTRITIOUS.

F your customer gets satisfaction
and the transaction is a profit-
able one, you must be handling a
reliable article. Boeckh’s Brushes
and Brooms possess both of these
advantages.

e

BOECKH BROS. & COMPANY,
TORONTO, ONT.
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peas and tomatoes. Local prices move up
slowly. Fair stocks are held. Our market
has a fair stock of gallon apples and higher
prices are asked. They are Nova Scotian
goods. D).rect shipments of Singapore pine-
apples were received during the week. In
domestic sardines, kippered herrings and
finnan hadies supplies have been received.
Kippered herring will be much short of
demand, and there is light stock of haddies.
Blueberries, which are largely packed here,
are in light supply. There is quite an
American demand for clams. These are
a very fine line of domestic canned goods,
and should have a larger sale west. In
the local market lobsters are rather easier,
but there is a great range of quality.

GREEN FruiTs—Apples are rather higher.
There is fair supply and stock is good. The
high price somewhat effects the demand.
Very nice Jamaica oranges are now being
received, but the sale is not large. Cali-
fornian fruit business is about done. Few
grapes are received. . Keg grapes sell very
slowly. Ontario grapes have a good sale at
even prices. Lemons have but a fair sale,
and prices tend lower. Sweet potatoes are
fair sellers. There have been some native
cranberries received, but they sell below
the Cape Cod berry. They have not the
high color of the imported berry.

DrieDp Fruirts—The interest of the week
has been in Californian prunes and quite a
few sales have been made. While prices
are higher than last year a good business is
expected. The supply, including old stock
is well below last year’s figures. Small
sizes are scarce. Present prices are thought
to be quite _low. In raisins the market
seems very unsettled. Some prices have
been quoted about 2’c. below last year.
At the present these seem to be withdrawn.
Dealers are slow to Buy. Shippers want
to sell assortment—two’s three’s and fours
—but our trade will not buy this way.
Some Malagas and Valencias have been
bought. The market has been weak.
Quite a quantity of Valencias are consigned
here. No price is yet quoted on new
seeded. New figs have been received.
Dates are low this year. Peels are shortly
expected. Evaporated apples are scarce
and very high. No new has yet been re-
ceived. Onions are high and firm.

Dairy PrRODUCE—In butter, the market
is being largely supplied from the west.
Much of the stock is not satisfactory, but
some good butter has been received. Local
supply is short, and quite full prices are
asked. For best grades there is a good
sale. Eggs are lower here than at outside
points. Sale is light. Prices are rather

higher. Cheese is dull and prices un-
changed. Local demand is for small
cheese.

SuGAR—Prices are a little lower. The
trade are much pleased with the working of
the new arrangement regarding prices. The
quality of sugar turned out by the Nova
Scotian refinery, particularly in yellows, is
not altogether satisfactory.

MoLasses—There is but a limited sale at
present. Fair stocks are held. The demand
is for Porto Rico. Prices are unchanged at
quite low figures. There is some Barbadoes
held.

FisH—Except in smoked herring, the
market is tending upwards, and the supply
is light. The sale is limited.- Fresh fish is
very scarce. In dry cod, the supply is not
large, and prices tend higher. Pickled
herring are short of demand, and are very
firm at the present high prices. There is a
large sale. Some Shelburne and Canso
have been received. Pollock are un-
changed, but tend higher. Spot stocks are
very light. Boneless fish is very firm and
in good demand. Kippered herring and
finnan haddies are a fair supply. We
quote as follows : Large and medium dry
cod, $3.50 to $3 60; small, $2.50 to $2.60;
hiddies, 4% to 5%c.; smoked herring, 8 to
gc.; fresh haddock and cod, 2%c.; bone-
less fish, 4 to 5c.; pollock, g1.50 to $1.60
per 100 lb.; pickled herring, $2.25 to $2.35
per half bbl.; Canso herring, $5.50 per bbl,;
kippered herring, $1 per box ; Shelburne,
$2.50 per half bbl.

Provisions—In barrelled pork and beef
the high prices continue. Local-packed
pork is being more freely offered. Canadian
beef is also more largely used. In lard,
prices continue to advance. There is a
good general business.

FLOUR, FEED AND MEAL—Flour shows a
fair business. Values show little change.
Feed is almost impossible to get. Oatmeal
has been very scarce and very little is
offering, even at the higher figures. Oats
hold firmer. Beans\are easier and buyers
backward. Cornmeal, while firm, shows
no change and sales are good. Barley and
peas are firm. Hay is still being largely
exported. We quote : Manitoba flour, $4.60
to $4.70; best Ontario, $3.90 to $4.00 ;
medium, $3.60 to $3.70; oatmeal, $4.50
to $4 60; cornmeal, $2.85 to $2.90; mid-
dlings, $22 to $23 ; oats, 45 to 48c.; hand-
picked beans, $2.00 to $2.10; prime, $1.90
to $1.95 ; yellow eye bgans, $2.80to $3.00;
split peas, $4.50 to $4.55; barley, $4.10 to
$4.25 ; hay, $12 to $14.

ST. JOHN NOTES.
Geo. E. Barbour offers both Shelburne
and Canso pickled herring.
John Sealy is finding a good American
demand for his canned clams.

Mr. Potter, representing The N. K. Fair-
bank Co., called on the trade this week.

J Huater White is now representing S.
V. & F. P. Scudder, licorice goods,
Brooklyn.

C. E. Macmichael, selling Upton’s jams,
is finding a very large sale both for goq?
in bulk and in glass.

J. G. Hood & Co., Waterville, N.S.,
shipped the first new tomatoes to be received
here ; also the first gallon apples.

The Simcoe Canning Co., who had the
first new peas and strawberries on the mar-
ket, have just landed the first new corn.

W. J. Moran, grocer and dry goods
dealer, Ambherst, N.S., ¢
A. B. Etter, last week, had been in busi

who assigned to

ness  for 20 vears. Hix liabilities are

placed at $27,000.

CONDENSED OR ¢¢ WANT
ADVERTISEMENTS.
—

Advertisements under this heading, 2c. 8 word
each ingertion; cash in advance. Letters, figures,
la.ud ablzrevhuom each count as one word in es t-
ng cos!

OR SALE—In British Columbia ; three old-estab-

lished general stores, with Saw and Flour Mill, Ranch,

Cattle. Satisfactory reasons for selling. Apply to Geo. S.
Davison, 27 Sparks Chambers, Ottawa, Ont. (42)

BRITISH BUSINESS CHANGCES.

Firms desirous of getting into communication
with British manufacturers or merchants, or who
wish to buy - British goods on the best possible
terms, or who are willing to become agents for
British manufacturers, are invited to send partic-
ulars of their requirements for

FREE INSERTION
in ‘* Commercial Intelligence,’’ to the Editor

‘SELL'S COMMERCIAL INTELLIGENCE/,
168 Fleet 8treet, London, England.

‘* Commercial Intelligence '’ circulates all over
the United Kingdom amongst the best firms. Firms
communicating should give reference as to bona
fides.

N.B.—A free specimen copy will be sent on re-
ceipt of a post card.

WA"TED FRESH EGGS,

Butter, Cheeseand Apples
EGG CASEs SurPLIED.

OFFER Choice limed and cold-
- ————— StOred Eggs.
Write for prices.

A. A. SIMONSKI, 250 Spadina Ave., Toronto.

Export or
A foe

Shipment
Representing — :
Woodall & Co., Liverpool; : a4
Boyd, Barrow & Co., Glasgow ;
M. Isaacs & Sons, Limited, London.

EBEN JAMES, 73 %, TORONTO.
GEO. ADAM CO0. w.anivce. was.
BROKERS and COMMISSION MERCHANTS

Storage and Trade Facilities.
Established 10 Years, = -

= Correspondence Solicited.
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Satisfaction by the Gallon---or half-gallon, or quart for that
matter, but perfect satisfaction always, in the sale and use of

“Imperial”
White Wine Vinegar.

ONE DROP OF IMPERIAL is exactly like every other drop
in the package---absolutely pure, perfectly healthful, delight-
fully smooth, even flavored, clear, sparkling, and a pickle
keeper unequalled.

Ask your wholesale grocer for IMPERIAL. The best is
none too good for your trade. IMPERIAL is just the price of

the ordinary standard article.
LE BRAND

| High-grade
I S P Tomatoes,
GUARANTEED
H SECOND TO NONE. COl‘n,
I Brighton Canning Co. Peas, etc.

You Need not Hcs1tatc

to recommend *“Kent” Baked Beans to your most
particular customer. An introduction is all that is necessary.
The quality of the goods will make future sales easy. Push
the goods that sell themselves. Put up 2 doz. ina case. Large flat cans to retail at 1oc.

§
THE KENT CANNING CO.., umireo, CHATHAM. ONT. §
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TO THE WHOLESALER

YOUR REQUIRENVMENTS

for Japan, Congou, Indian, Ceylon, Oolong, Pingsuey, Gunpowder and China Green

can be filled by us promptly and satisfactorily.
our offerings.

Write for prices.

-TEAS=—=

You are certain to be pleased with

S. H. EWING & SONS, 96 King St., MONTREAL

BUSINESS CHANGES.

DIFFICULTIZS, ASSIGNMENTS, COMPROMISES.

J. MORIN, general merchant, Mont-

F magny,Que., has voluntarily assigned

e to V. E. Paradis, and is offering his
creditors 6oc. on the dollar.

John Norris, grocer, has
assigned to C. H. Newton.

Winnipeg,

M. Derbyshire, general merchant, etc.,
Smith’s Falls, Ont., has assigned.

E. S. Belasco, cigar dealer, Montreal,
has assigned to Wilks & Michaud.

B. F. Potts, general merchant, Smithfield,
Ont., has assigned to I. O. Proctor.

A. J. Ayerst, grocer and confectioner, St.

Thomas, Ont., is offering 4oc. on the
dollar.
M. O’Brien, general merchant, etc.,

Rogersville, N.B., is offering 20c. on the
dollar.

Simon Bourgeois, general merchant, etc.,
Cocagne, N.B., 1s offering 25c. on the
dollar.

C. W. H. Tessier, fish dealer, etc., St.
John's Nfid., has applied for declaration of
insolvency.

H. LLamare has been appointed curator
of Mis. H. Dubois, general merchant, St.
Didace, Que.

Alex. Desmarteau has been appointed

curator of Beaudoin & I'rere, cigar manu-
facturers, Montreal.

John McGranahan, general merchant,
etc., Margaretsville, N.S., has assigned.

V. E. Paradis has been appointed curator
of J. Ouellett and B. Levesque, general
merchants, Chicoutimi, Que.

J. C. Innes & Co., general merchants,
Liverpool, N.S., have assigned, and a
meeting of their creditors will be held
on October 15.

Jean S. McA. McLeese, general mer-

chant, etc., Soda Creek, B.C., has assigned
to J. A. Fraser, and a meeting of creditors
will be held on October 10.

PARTNERSHIPS FORMED AND DISSOLVED.

Akerley & Hopper, grocers, St. John, N.
B., have dissolved. O. B. Akerley con-
tinues.

O’Brien & Farrahalk, general merchants,
Newcastle, N. B., have dissolved. John
O’ Brien continues.

Cameron & Stevenson, general mer-
chants, Osceo!a, Ont., havedissolved. John
C. Stevenson continues.

R. G. Gilliland, general merchant, Carie-
vale, N.W.T., has admitted W. ]J. Gilliland
under style of Gilliland Bros.

A. E. Kinkead & Co., tobacconists, etc.,
Sherbrooke, Que., have dissolved, and a
new partnership has been registered.

Bradford & Hessel, confectioners, etc.,
London, Ont., have dissolved, W. S. Brad-
ford continuing.

W. B. Calhoun & Co., general merch-
ants, Middleton, N.S, have dissolved.
James P. Foster retires.

SALES MADE AND PENDING.

Mary Reavely, grocer, London, Ont., is
selling out.

The assets of Joseph Lafrance, grocer,
Montreal, have been sold.

The stock of ]J. F. Dickson, grucer,
London, Ont., has been sold.

Henry Branton, grocer, London, Ont., is
advertising his business for sale.

The assets of ]J. A. Leboeuf, grocer,
Valleyfield, Que., have been sold.

H. F. Zimmerman, baker, Baden, Ont.,
is advertising his business for sale. :

J. C. Whyte, general merchant and wool
en miller, Galetta, Ont., has sold out.

Harriet Sheriff, confectioner, Hamilton,
Ont., is advertising his business for sale.

R. H. Finch, confectioner, Calgary,
N.W.T., is advertising his business for sale.

James Murphy, general merchant,
Bogart, Ont., is advertising his business
for sale.

A. C. Hawthorne, general merchant,
etc., Medicine Hat, N.W.T., is advertising
his furniture business for sale.

a qorid artecle - Jell

Blie. Helbon
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Beticr the Gradc-Bigger the Tradc.

‘That 1s why I say:

the following brands :

“Condor”’ Japan Teas

Pure, unadulterated natural leaf,
strong, flavory liquor.

No V—8o-lb. Half-chests, 24¢.
No. XXXX—380 Ib. Half chests, 22 4¢.
No. XX X—80 Ib. Half-chests, 19¢.

No. LX—1 Ib. and } Ib. lead packets, re-
tails 40¢.; 60 lb. Half chests at 27}¢.

* No. .- —1-lb. and }:lb. lead packets, retails
25c¢.; 60-lb. Half-chests, 19¢.

bright,

“Condor’’ Vinegar

Pure distilled, strong,
at 25¢.

“0ld Crow” Vinegar

Pure distilled, clear as water from a spring,

at 20c¢.

bright as crystal,

BROWN-—:30’s at 45¢., 120's, 50¢.,

JUST COMING IN—A new lot of fine Nutmegs.

112's, 55¢., 80's per b,
LIMED—White—112’s at §5¢., 120's, 50¢., 130’s, 45¢. a lb.
BEAUTIFUL PENANG CLOVES —The best in the world, Whole, at 25¢.

Have THE BEST by all means. In
buying, you can make no mistake if your purchase is of

Madam Huot’s Coffee

The Gem of all Coffees. Pure, delicious,
i-lb. tins, 3le., 2 Ib tins, 30¢. per lb.

‘“Nectar’” Tea

The perfection of all black teas, in lead
packets and sealed tins, at 20¢., 25¢.,
36¢. and 45c. per Ib.

“Condor’ Mustard

Absolutely pure, strong, flavory, 12-lb.

tins 32 % ¢. per Ib.

“0Old Crow” Black Teas

lon teas. Put up in useful bronzed tins,

per |b.

at 65¢. a Ib.

Pure ground, at 30¢. per lb.

CHOICEST BATAVIA CASSIA—The cream of all Cassias—Whole, at 25¢.

Pure grouud, at 30¢. per Ib.

Splendid Mixed Pickling Spice—Whole at 15¢., 20¢. and 25¢. per lb.
Ground, at 20c 25c¢. and 30c¢. per lb.

A GENUINE BARGAIN---2 8mall Lots of New Season JAPAN Teas.
78 Half-chests of a finely made leaf, choice liquoring tea, at 16 %e.
42 Half chests of a good clean leaf, first-class liquoring tea, at (5¢.
A sample of all these will convince you that there is nothing like them on the market.

). MARCEAU

SPECIALTY OF HIGH-GRADE GOODS IN TEAS, COFFEES, SPICES AND VINEGARS-WHOLESALE.

281 1o 285 St. Paul
and 7 St. Gabriel St.

Montreal

boxes. 4-lb. 35¢., %-1b 33¢., 1-lb.

A scientific blend of China, Indian and Cey-
at 35¢., 30¢c., 25¢c., 20c. and 17 %e.
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The" stock of Jacob Rosen, general
merchant, Selkirk West, N.W.T., has been
sold at 64 % c. on the dollar.

Dionne & Co., general merchants, St.
Moise, Que., have sold their stock at 56c.
on the dollar to A. C. Landry, Grand
Metis, Que.

CHANGES.

W. F. Kerr, baker, etc., Gorrie, Ont.,
has sold out to Thomas Wright.

Shoebotham & Co., grocers, London,
Ont., have sold out to J. P. Sellars.

J. Stewart, general merchant, Tindastoi,
Man., has sold out to G. E. Johnson.

T. D. Rankin, general merchant, Bal-
doon, Ont., has sold out to Chas. Jackson.

Mrs. Pierre Auclair has registered as fruit
dealer in Montreal under the style of P.
Auclair & Co.

Mrs. Joseph- Brodeur has registered as
proprietress of . F. Brodeur & Cie, bakers,
St. Hilaire, Que.

The stock of the estate of Ross McLeod,
general merchant, Innerkip, Ont., has been
sold to Mrs. Ross McLeod.

Jolicceur & Co. have staited as grocers,
etc., in Ville Marie, Que.

Baril & Piche have registered as general
merchants in St. Thecle, Que.

Tobin & Chamberlain have registered as
general merchants in Brompton Falls, Que.

The stock of Joseph Clegg, general mer-
chant, Moosefield,Ont., has been purchased
by J. M. Schinbein.

F. H. St. Jean, grocer and saddler, St.
Barnabe (St. Hyacinthe Co.). Que., is
leaving that place.

Mrs. J. H. A. Gravel has registered
under the style of J. H. A. Gravel & Co.,
general merchants, Montreal.

Mrs. Amadee Demesnil has registered
under the style of A. Dumesnil & Co.,
general merchants, Cascade Point, Que.

FIRES.

C. H. Brown, grist miller, Gagetown,
N.B., has been burned out.

The stock of R. H. Benson & Co.,
general merchants, Indian Head, N.W.T.,
has been damaged by explosion.

WHOLESALERS ELECT OFFICERS.

At a meeting of the New York State
Wholesale Grocers’ Association in New
York on Thursday week, the following were
elected officers: President, F. W, Han-
nahs, of Wilkinson, Giddes & Co., New-
ark, N.].; first vice-president, E. H. Saytﬁ]
of R. C, Williams & Co., New York; second
vice-president, John Wickers, of Philip
Becker & Co., Buffalo; third vice-president,
P. ]J. McTighe, of McTighe, Truesdell &
Davidge, Binghamton; fourth vice-president,
H. Galusha, of Squires, Sherry & Galusha,
Troy; treasurer, E. C. Hare, of George
W. Head & Co., Uiica.

Among the exports from Canada to the
United States last week there were 24,000
Ib. of ¢ Salada’’ Ceylon tea. This quan-
tity -was made up in shipments to Boston,
Buffalo and Detroit.

R. H. Vick, of Geo. Vick & Sons,
millers, Orillia, Ont., is on a trip through
Manitoba.

Prices gladly submitted.

A LITTLE ADVERTISEMENT ....

Sometimes does as good work as a larger one. We can give
you any size you want in this paper, from 1 inch to a full page.

The MacLean Publishing Co., Limited; Montreal and Toronto

Winter is Eo-m;n;

FANCY TABLE SYRUP.

Put upin attractive packages. Fully guaranteed [ '— — — -~ _______
BASEMENT OQUTFIT

BOWSER OIL TANKS

in every respect.

For sale by all wholesale dealers throughout

Canada, and put up by

Imperial Mabple Syrup Co., Limited

88 Grey Nan Street,

Styles.

Are equipped with Full Brass Cone Valves, Dial Discharge BOWSER
Registers, and Anti-Drip Nozzles, and Measure Accurate,
Gallons, Half-Gallons and Quarts at a Stroke. Fifty Difleren Basement
CATALOGUE FREE UPON REQUKST, Self-Mwuring
S. F. BOWSER & CO,, Oil Outfit

65 Front St. East, TORONTO.
Factory, FORT WAYNE, Ind.

AND YOU MAY
REASONABLY
EXPECT YOUR
0IL TRADE 10
LARGELY  IN-
CREASE.

Are you tired of
going down cel-
lar for your oil
and toiling up
slairs&'illﬁlcavy
unwieldy cans
and jugs? If
you have been
doing this don't
you think it
abcut time to
give your back a
rest, . and stay
where you can
see that the
“light-fingered "’
customer does
not getaway with
goods valued at
many times the

profit on the oil
l sale?  You can
do this if you
like by installing
in your store a

As shown above,

MONTREAL
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F'his list is correcied every Thursday, and the quulaunns herein given are tor the

..s of Montreal, Toronto, St. John, N. B and Halifax.

The prices are solicited for

publiuuluu and are of such ||llnnt|lIPl Bllll"lll“llesulrﬂ usually ordered by retail

dealers on the usual terms of credit.

page —

Goods m large lots and for prompt pay are gene

For V

innipeg market report and prices, see

rally obtainable at lower prices.

All quotations for staple products are under the direct control of the Kditors, who

call daily upon all tue leading houses in the principal centres

BUTTER, OHEESE
AND EGGS

l).sir) cholce, lsr e rolls, 1b.
blocks

|
“
“
« reamery. boxes.
prints...
(‘heese, new, per lb....
Kggs, new laid. per doz..

CANNED GOODS

\pple 3's.
gallons.

AsSparagus ..

Beets ..........

Blackberries, 2's.

Blueherrlen. 2's

Beans, 2's .

Corn, 2'8.

( Iu-rrlen re{lll pitted,

Pineapple, 2's..
e 3's

l'«-uches, 2's
l

s Damson, blu
l’umpklns, 3's
gallon
Raspberries, 2's..
stnwberﬂ%u, 28
'8

T ¢ s
Lobster, talls.
“ Ll

Mackerel ..

\nlmon 80C

“  Coh

Sardines, Alberi,';w‘.s
“ “ '8

key opener ,( 8.
P.&C.,

“" #
Domesuc, 5‘:

8..
Mustard,  size, casen

50 tins, per 100 e
Haddles

Herring In Tomato Sauce

CANDIED PEELS

Lemon, per Ib....
Orange, **
Citron, **

QGREEN FRUITS

Omuges. lumalm, per box
per bbl .

Lemons, Messina, per box .

Bansn.u, Firsts, per buncn .

Apples, per bbl s

Cocoanuts, per 100 ...

Ont, Peacheﬂ perh.wku

*  Pears

Watermelons, each ...

Cranberries, Cape uul perbbl,
“ Out., p-r bbl =

Sweet Potatoes, per bbl. ...

SUQAR

Giranulated St. Law’ce and Red

Granulated, Acadia.

l’nrlnlump. bhln and 100-1b. bxs
0-1b. boxes .

I xlmumuul lcug bbis.

Powdered, bols .

Pheenix.. .

Cream .

Kxtra bright ‘coltee

Bright coffee . .

Bright yellow .

No. 3 yellow .

No.2 yellow,

No 1yelow.

Montreal.

$0 14
16

0 - 1 D -
= 1e 1

$0 143
017
17
16
20%

- L~

"
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O SIRI 0 OIS
aoeNaWNS

99 05 33 35 de do i e e

Toronto,

——— - b DD o B0 0D 0 =

- o 3 35

RO e kD
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St. John,
Halifax.

DWA
PAINTS AND OILS
Wire nalls, base..
Cut nails, base .
Barbed wire, per 100-1b
Olled und Annesled

Whlte lead Pure

Llnmd oll 1 to. 4 bbis., raw
boiled

™ rmntlne.clngln hbls.

Benzine, in bbls., per gal

SYRUPS AND
MOLASSES

Wire,

ke‘ -~ “
3 gal. palh- mu.h
2 gal.

ey .
25-1b. pails .
88-1b. palls ..
Molasses—

OANNED MEATS

Oomp.(‘orn beel 1-1b. cans.
2-1b. cans .
by " 6-1b. cans ...
o“* . 14-1b. cans .....
Minced callops, 2-1b, can ......
Lunch tongue, 1-lb.
“ “ 2_ b

English brawn, 2- Ib.
(,nmp uumze 1-1b.

2-1b
soupu. uaorted Zl-llb
aoupunnd Boull zll;). v
Sliced nmoked beef, " l.

FRUITS
Forelgn
Curmuu Provinclals, bbl .
Fillatras, bbls
‘“ Jg-bbls ..
o cases . ..
*¢ Mg-cases.
P.u-u bbls..

Amalias.............
Vostizzas, uwen..
Dates, Hallowe

‘*  1-lb.glove boxes
Prunes, California, 30's
“ “ 40's

“ “
“ “
“ -
“ “

Bosula, A's
“ B's

“ U's
French, 50 S .
e 1iv's
Ralsins, Flue ofl stalk .
(2 Selected <

Sa
(}.lllornln, 2
3-crowun

Malaga, Lon. layers
Black baskets

Choice clasters. ...

PROVISIONS
Dry Salted Meats—
Long clear bacon
s:noked meats—
Breakfast baco!
Rolls :
Medium Hams

Large Hams ..
Shoulder hams .
Backs

Barrel Pork —
Canadian heavy mm

plclle lc lmu ‘

1
2

6

Moutreal.

-
@ W

Pazanae

A

=

e

P L
sdegas
conwowo

&8
i =2EE

e e e e e -
5228888858888 2%
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88: B8«
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Halifax.
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Annual Sales
Exceed

This Cocoa is absolutely pure.

i 33,000,000 Ibs.

Grand Prix

Highest Award,

Paris 1900.

The extraordinary success of . CHOCOLAT-MENIER all over
I the world, is rivaled by “MENIER’S BREAKFAST COCOA.”
Sold this year for the first time in

Canada and the United States, its sale is already enormous.

Ask your wholesaler for it.

If he will not supply you, write to

HERDT & CO., 180 St. James Street, Montreal, Canada.

A GOOD MARGIN

OF PROFIT FOR THE RETAILERS.

COFFEE Montreal.
Hreen—
Mocha. i o .nee . 24
0ld Government Java........ ... 27
B0 o rs Teaisiissivnisacav | wsvess 10
1 SRalos. s ] s
¥E ! Plantation Ceylon ...... 29
7 !- 5 Porto RICO.. ..ccaueeccrciiiiiiiiccica] s veeee
8 GaUBIMRLN ........e .. cvccorecenne]|  eeres | iisee
Jamalca . 18
Maracalbo .. 13
NUTS
3 32
Tarragona almonds. 1y 12}
Formegetta almonds........ ...... ... ...
Jordan shelled almouds 10
Peanuts (roasted) .. 7% 8
(green).. 6% 7
Loconnuta per BRCk:.. ., o 3 00
T e RS e
5 9% 10
Bls. 320 . Marbot WRIDULS..........ooe] e 9%
=] Bordeaux walnuts. 7 8
i1 Slcily filberts..... & 9 10
81 Naples filberts L s g
g, . ; 10 12
£ ‘% 19 20
4 SODA
¥ Bl-carb, standard, 112-1b. kag‘ 1656 180 |
Sal soda, per bbl 70 7% |
Sal Soda, perkeg A 95 100 ‘
i3 Grannlated Sal Sodl, PERID - S an | e |
SPICES ; \
Pepper, black, ground,in kegs
pa!ls boxes 16 18
§ L in 5-1b. cans 14 17
e wh‘ole 15 17 |
Pepper, white, g
PRen Y ails, boxes 26 27 |
s 5-lb cans.. 25 26 |
ss whole 23 25 |
iy - Finger, Jamaica 19 25 |
14 Cloves, whole ... 12 30
Pure mixedspice 25 30 |
: o g Cassia ..... ..... 13 18 |
= ! i i Cream tartar, French.. ...... %g
Allsplw 10 15
: WOODENWARE
i Pails, NO. 1, 2-D00P...ocvrrrrens| e 190 |
§ L S S 205 |
- S hnll and COVerS........ce. | seeeee 175 |
g «  quarter, jam and covers|  ..... 145 |
i ¢«  candy, and covers. : 270 320 |
Tobs No 0. . 1100 |
1. 900 |
“ [ 800 |
* il 700 |

88

-
NOoOwwo®

~

0o D orm o
8BISLLIGE

O O =T 00 B b etk e
f8B8B3I8I3S

PETROLEUM

Canadian water white. ...
Sarnia water white.....
Sarnia prime white..
American water white..
Pratt’s Astral (barrels

Black— TEAS

COngﬁu--Bnll-chesuxalww.

oning, Pal =

Caddies ﬁlklng,
eelings

Assam Pekoes.....
Pekoe Soucho!
Ceylgn—Broken ekoes.

P

Pekoe Souchong
China Greens—
Gunpowder-Cases,extra first
Half-chests, ordinary firsts|
Young Hyson—Cases, sifted
extra firsts.. ..................
Cases, small leaf, firsts.....
Half-chests, ordlnnry firsts
Half- chestu necodx:d.n
hir

£ commo) |
Pingsueys—
Youug Hyson )g-(-hesta ﬂr%t.s

secon
¢ Half- boxea firsts .
“

nds
Japan:
}‘-cxlxest.s,ﬂnest May plcklnzs‘
D

Common i |
Nagasaki, }‘-chesu, Pekoe...
%9 Oolong.. ....
o “ Gunpowder
“ . s‘nlpo

RICE, MACARONI,
SAGO, TAPIOCA.
Rice—Standard B

Java, extra <
Macaroni. dom’ic. perlb bulk
- Impd llb pu Z

|
|
Montreal. | Toronto. SP‘{;,"”;;”
15| ... 16 16
I 16 16
A 5§ e
19 17, 17
B 17,‘ 18
60 12 60 11
40 18 50 15
55 35 56 30
40 20 40 18
18 25 17
42 35 42 34
20 30 20
40 17 35 17
50 42 80 | e
28 22 28
50 42 50
40 35 40
38 22 38
19 17 19
17 15 17
14 13 14
32 38 32 30
19 16 10 | ceeeen
32 28 32
19 16 19
40 38 10
36 33 37
30 30 32
27 27 30
24 25 28
20 21 23
18 18 20
15 15 17
s SR
L e SRR R
L S S R
R e ceenes
810 | ... 3 325
4 50 4% 5 5
490 5¢ 6 1]
49 4% 5k ]
..... 44 4% 4
5% 6 6's ]
| B | T%| cconne
12 El | B SRS
10 1) L2 e
4 4 e
4 A 4%
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FRASER RIVER SALMON PACK.

HE following is the estimate of the
Fraser River salmon pack up to
September 21, prepared by W. D.

Burdis, secretary of the Fraser River Can-
ners’ Association .

IERIRS 1-LB.  %-LB.
CANNERIES. Tarrs. TALLS.
o A et L T RO B SR s e s
Y T S S S e e S R
Anglo-American .............. ¢
Alliance

Britannia

Brunswick, No. 1 .... R B, 45

Brunswick, No. 2
L R R R
British America
B. C. Packing Co. .......
BOBENEE i oi i st eeses e esies
Canadian Pacific..............

Currie & McWilliams ........

Peasisland .- .. o veaeiis o

B . i ics sodvs bt ek iesRi s S s
Dinsmore Island.............. Sh e
L RS R S R N S AN S R Gl
English Bay.
Federation ¥ SO s
PUBOIIENE 0ii o e iah maksanie 4 Bl ¥
Frntet . ..o .ovoosesvocsing 4.060 4,145
Gulf of Georgia .............. 1445 3,100

Gret NOHReHI. ... .. i .o i sninniide sases A
Greenwood ............00annn 1,308

Harlock
Hanes ........
Industrial

Imperial : e

LOMOR i« osbiohss vabnniosnaw
National

Phaenix P - SheeRE

PaclBe Cnaat: . -... . cosvinn-. e
T I T e G R S R TN e
Premier
RGBS i oo v vs ihasaiibens - BLEE o oeviinien
T S R S S e S
SECMOD s e e e
e e AR R SO -G
Terra Nova .. oot veiaones ¥ TGN
VaBetouser .....:..con-oc-cse 3,
T e A S e e
Westminster Packing Co......
Westham Island..... ........
Wellington ..................

211,601 30

PERSONAL MENTION.

Mr. T. F. Courtney, of T. F. Courtney
& Co., well-known retail grocers of Halifax,
N.S., was in Toronto this week.

INTERESTING TEA STATISTICS.

HE Indian Tea Association has pub-

lished figures which show that the

quantity of Indian tea manufactured
to mid- August was below that made to the
same date last season, and estimating the
total crop at about three million pounds
under last season’s outturn.

Mr. J. E. O'Connor, C. 1. E., in his
‘* Review of the Trade in India.”’ comment-
ing upon the overproduction and conse-
quent low prices during last season,
remarks :

‘“While reduced prices were the conse-
quence of overproduction, they also became
the cause of the continuance of overpro-

1-Ls. %-Ls. 1-LB. %-Ls. 1-Ls.

duction, for, to compensate for the fall in the two bringing about a further fall in
prices, as much leaf as possible was taken Prices.”

from the plant, and the quantity was in- The above remarks, say Gow, Wilson &
creased at the cost of the quality. This Stanton, are very pertinent, and well merit

2 = 3 e the serious attention of producers.

operation again, by lowering the quality,

had the effect of maintaining and accen-
tuating the fall in prices. When prices fell

A TEA FIRWS EXPANSION.

T ix little short of extraordinary the
way the package tea trade of Canada

FLATS. FLATS. OVALS. OVALS. SOUATS. JOTAL. has developed during the last few
16978 5+ =T 22 397 vears.  Among the firms that have taken
y ettt 147000 @ prominent  part in bringing  this de
........................ 10,830 velopment about is T. H. Estabrooks,

10,900 St. John, N.B.  In the Maritime Provin-

................ 12002 cex; where Mr. Estabrooks first introduced
""""""""" 2,!(::,; his ** Red Rose " brand, he had particu-
.................................... 25, larly keen competition from  British

houses to meet. By putting up a good
tea and industriously pushing it he finally
won success, until to-day he has a dozen
travellers covering New Brunswick., Nova
Scotia, Prince Edward Island, Newfound
land and St. Pierre.  Lately, the readers
of ** The Canadian Grocer " are aware he
has had his travellers doing pioncer work
in Ontario. and now he is going beyond
into Manitoba and the Northwest Terri
tories with his teas.

The Manitoba and Northwest branch of
Pis business has been placed in the hands
of Mr. Stephen Hustwitt, who. during the

T RS s AT M e 142140 last four years, has represented Thomas

B. Greening & Co.. of Hamilton. in that
part of the country.  Mr. Hustwitt, who
i a well-known and experienced tea man,
will make Winnipeg his headquarters, and
for which place ke leit Toronto a few

Ce ST e e e T 1950 days ago.

3,000 HOW TO GET BUSINESS.

"9.100° Now that the fall and winter trade is
9,980 coming on it is time that all merchants
5.]:10 were moving in the direction of acquir
1,359 ing their share of this trade.  The man
I{"(t]“l()] who reaches out for business generally
e vets it. The fault of a stagnant profit

less business is alwavs with the man at
the head of the business- not with the
conmunity. Ii vou want to do an in
creased trade, ° My Ad. Writer.” 33 Clin
ton street, Toronto, will advise yvou
how. free of charge.  Write him to-day.
See ad. in another column,

because tea was produced in excess, the -ln»nhn_ Slnun_.\ Co. have a handsome
i 2 Darjeeling tea in stock.

fall induced directors to endeavor, by further s : : e :

2 = = = 2 Warren Bros. & Co. are in receipt of a

increasing production, to continue dividends  <hipment of Rio cofice of desivable color.

to shareholders, and this endeavor to in- Just at hand with W. H. Gillard & Co.,

crease quantity was inevitably attended by = 'mperial 7 berown layer fies in 10-1h.

5 2 : i boxes—handsome coods for window dis
a reduction in quality, the combination of . ..

QUANTITY OF INDIAN TEA MANUFACTURED TO AUGUST 15 FOR THREE YEARS, TOGETHER WITH
"ACTUAL OUTTURN FOR COMPLETE SEASONS 1899 AND 1GgoOo, AND ESTIMATED
QUTTURN FOR SEASON 1g00I1.
E-timated

vanfd to Mwwfd to * anfd. to Actualoutturn Actual out ura out urn «f
Aug. 1" 9. Aug 15,90  Aug. 15,001 ofCro ,'9 of Crop.1' 0. Cro , 1901.

T N o S SR R 30,108.604 31,194.240 29.540,019 63224841 67,928770 70.324.352
COERNE oo oo n s soneio s 12,213,566 13.025.338 9,996,256 26 603,482 27.299 230 24,288,677
SEEE .. coi et 13.959 474 14,607.380 11,581,497 34026,942 33.834.808 3r1.421.220
Darjeeling ... ... i o R 4,628,301  4.758 269 4 330.033 6 814.757 7.474.098 7.508,424
s T oS e e S e 1.404 870 1.392,028 1,525,254 3.209.678 3.378.075 3.130,294
DOORIS.. ..o v vasieivssanns 11 721.512 10,491,623 11.430.509 25.819 402 29997 065 29.934.036
Chata Nagpore............ g6.136 76.960 80.600 173.808 185.08g 153 600
Chittagong...... ........... 411 575 391,041 319,562 983.493 = 1.055.300 871.399
Kangra Valley ........c....  ...... 1.600700 2,200.C00 1,800,000 3,000,000  3,020,0C0
Pelrn DB i o casiaaas tsamans 886845 1.183.794 @ ... 1,785 oco 1,823.794

75.544.038 78.423.704 72.166,5:25 163.636 403 175.967.435 172466 095
2,200,000 300 000 300,000
9.000.0c0 11,260,000 11.500,000

Kumaon (estimate)........
P’rivate & Native Gardens. .

174,856,403 187.527.435 184,296 €95

TFotal M. ... o vs
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The Markets—The Visible Supply of Lard - Miscellaneous Notes.

§ THE PROVISION TRADE. §
%

WWMWWWWWWW%

THE VISIBLE SUPPLY OF LARD.

N last week's issue a summary of the
world’s visible supply of lard was given,
based on our special telegraphic advices.

The following table, compiled by the N. K.
Fairbank Company, gives the estimates of
the stocks of lard held in Europe and afloat
on October 1, to which we add estimates
of former years, and stocks in cities named :

1gox
Oct. 1
Liverpool and Manchester......... 12,500
Other British ports. ... ..c..cv s 5,000
Hamborgu & on o0, Cinhies o anss 6,000
Bremem o o vene s ety 1,000
Berlmiragnia o viivie v oa. 500
Baltic ports 8,000
Amsterdam )
Rotterdam R o L e R 1,000
Mannheim )
AnTWeRpES sl S T U 4,c00
Erenchiparts ol . o iR e s s 2,000
Italian and Spanish ports ......... 1.0C0
FotalSmpr Rurepe o occ ot oo svnas 41,000
Afloatfor Earope. ... -+ -vniiiaas 57.000
Total in Europe and atloat ......... 98,000
Chicago prime steam’ .............. 27,759
Chicago other kinds................ 4,487
BastiStU oM. - oo i isa e, 3.531
Kansasi Gty ..o ooiiie. o e R G o)
Omaha......... 2,600
New York.. ; 4.915
Milwaukee 808
Cedar Rapid 318
SouthiStsJaseph-. . L. dvasiivesn 2,235
Fotaktierces = -vaii Tl Dnns) 149,763

Figures not available.
NEW ZEALAND FROZEN MEAT.
Consul General Bray, of Melbourne,
under date of August 4, 1901, transmits the
following statement of frozen meat exported
from the colony of New Zealand for the
years ended June 30, 19oI, and 1900 :

1899-14CO.  1GOO-1gOI.

Description. Pounus. Pounds.
Mutton: .. 2t 128,822,167 97,193,054
Eamb: sl il o 54.1€0,014 51,257,841
Beef sl oo 31.834.651 29,728,028

The decline shown in ail of the three
lines, and particularly in mutton, is made
the more significant by the fact that there
has been no increase during the last three
years in the exports of any of the products
mentioned.

BACON IN LIVERPOOL.

The further weakness 1n live hogs and
products in the United States again keeps
the market here extremely quiet, and, with
local dealing idle, trading has narrowed
down to filling small country requirements.
Consequently, the recent firmness has quite
disappeared, and a disposition to accept
easier prices exists amongst holders, though
beyond Cumberland cuts, which are occa-

sionally 6d. lower, no actual reduction is
quoted for Irish or fancy selections.—The
Grocers’ Journal.
CANADIAN CATTLE AT THE PAN-AMERICAN.
One of the most interesting exhibits in
the Canadian section of the Pan-American
Exposition is the cattle corral, in which are
now being shown 30 cattle and 75 sheep from

1gol. 1900. 1899. 1898. 1897.
Sept.z.  Oet. 1. Oct. 1. Oct. 1. Oct. 1.
17,000 11,000 50,000 54,0C0 66,000
6,000 6,000 9,000 12,000 16,000
15,000 5,000 7.000 25,000 35.000
1.500 1,500 3,000 3,000 2,000
2,0C0 2,000 2,000 2,000 5.000
11,000 8,000 8,000 7,500 9,500
1,000 2,000 3,0c0 3,000 2,000
4,000 3 000 5,000 7,000 27,000
2 300 4,500 4,000 5.500 9.500
1,000 1 000 1,c00 1,000 1,000

61,000 44,000 92,000 120,000  173,C00
54,000 75,000 68,000 85,0co 69,000

113,000 119,000 x6o,ooo 205,000 242,000

47.495  49.896 178.813 140790 218,751
8.145 10,832 10,033 9.469 8.191
6,434 4.952 12,000 3,500 None

10,571 5,706 14,687 15,318 4.882
3 1.344 2,257 4.355 1,408

10,186 6,577 16,199 8,661 14,417

4,074 3035 4,783 727 1,554
1,258 892 443 1,614 890
 9fo 340 1,252 153 Norecord

208,259 202,574 400,467 389,585 489,093

Alberta, Assiniboia, and other Northwestern
ranches. They are all fat and well-
developed, and as they have been raised
on prairie grass, without shelter or grain,
they make an excellent exposition of the
adaptability of the Canadian prairies for
cattle raising.

Canadian cattle have proved their quality
in competition at the Pan American Ex.
position. The following is a comparative
statement of the prizes won by them :

United

Canada. States.

Shorthoms ... ..... 5. $r,001 60 3418 oo
Heselopds ... .. .. ... v 35500 | 740 00
Aberdeen Angus......... 72 50 480 oo
Galloways ............:.. 197 50 247 50
Bal eamtle a0 31060 . LSS ees
GuemnseNs il 130 00 710 oo
French-Canadian ........ 402 50 157 0o
i e R 430 0o 130 0O
FOISIBING o oot i s 412 00 930 oo

THE PROVISION MARKETS.
TORONTO.

The receipts of hogs have steadily in-
creased during the past week or so, and, as
a result, the prices being paid are fully g1
lower than a week ago. Other meats are
unchanged in price, as the supply is up

to the average and a normal business
is doing. We quote: Dressed hogs,
$8.50 to $8.75 per cwt.; mutton, $5.50 to
$6 per cwt.; lambs, 6% to 7%c. perlb.;
beef carcases, $7.25 per cwt. for best and
$6 to $7 for mediums; hind quarters, 8c,

for best; fore quarters, 4} to 53c. for
best ; calves, $8.50 for best and $6 to §7 ﬁ |
medmms.

The reduction in the price of hogs has
taken the stiffness out of the provision
market, but prices are steady, as there are
practically no surplus stocks to break the
market, and, as it is fully 2 month from the
time hogs are bought before they can be
sold as bacon. Long clear bacon is
%c. and lard Xc. higher. We quote
as follows: Long clear bacon, 12c.
Smoked meats : Breakfast bacon, 1jc. ;
rolls, 12%c.; small hams, 14c.; medium
hams, 14c.; large hams, 13c.; shoulder
hams, 12c.; backs, 15c. Barrel pork
— Canadian heavy mess, $20.50; Canadian
short cut, $22. Lard—Tierces, 113c. ;
tubs, 12c.; pails, 12%c.

MONTREAL.

The scarcity of Canadian mess pork and
lard continues and American pork is being
brought in. Compound lard continues
to advance. We quote as follows:
Heavy Canadian short cut mess pork,
$22.50; Chicago clear pork, $25.00 for
heavy and $24.50 for medium ; selected
heavy short cut mess pork, boneless,
$22.50 to $23 00; hams, 13c.; bacon,
15c. ; lard, pure Canadian, $2.50 per
pail; refined lard compound (Fairbank's),
$2.01 for 1 to 24 pails; $2.00 for 25 to
49 pails; $1 g8 for 50 pails and over;
Snow White and Globe compound, $1.72 %
per pail; Cottolene, 93 c. per lb. in tierces,
103 c. in 26-lb. pails, and. 10%c. in §50-
1b. boxes, for Quebec.

NOTES.

P. Burns & Co. have bought out the
Western Supply Co., wholesale dealers in
meats and provisions, Cranbrook, B.C.

EGGS, BUTTER, CHEESE,

ETC CONSIGNMENTS
. SOLICITED.

Write us when you have Eggs and
Butter .to offer. Cases supplied.

The J. A, McEaI Produce Co., Limited,

77 Colborne St., TORONTO.

Established 1873.

Pork Packers, Commission Merchants,
Buyers and Exporters of

Eggs, Butter,
Cheese Poultry

D. GUNN, BROTHERS & CO.

76-78-80 Frout 8t. E. - TORONTO.




fHE CANADIAN GROCER

BUY THE BEST AND DO IT
NOW.

The demand for

1s growing every day, and we
think 1t will pay you to handle
them.

Your customers will enjoy
them and you will be pleased to
sell them, as they are the best in
any line of goods.

SWEET PICKLES

ALWAYS LEAD.

PREPARED BY

Shuttleworth & Harris, | The Brantford Packing Co.

LIMITED

BRANTFORD, ONT.

BRANTFORD, ONT.

remind us of the arrival of that time of the
year when Sausages and other Fresh Pork

OCTOBER and the coming of cold weather .

Products are considered to be in season. These are
now considered to be among the essentials of the
up-to-date grocer’s stock. They go to increase his
trade, and they show a good profit.

We beg to remind the trade that we supply all
kinds of fresh

Sausages, Pork Pies,
Brawn, Potted Tongues,

etc. We guarantee them to be made of good Canadian
Pork, seasoned with pure spices, and put up with the
greatest care.

Our trade for these lines has largely increased
during the past few years, and they have met with
great favor from the buying public. We shall be glad
to furnish you with complete list and prices.

F. W. FEARMAN CO.,

Limited

Pork Packers and Hamilton. Ont
E 3

Lard Refiners,

THE CANADIAN PACKING CO.

LONDON, ONT.

M

LARD
BACON, HAMS
CANNED MEATS

WEZSELL

GUARANTEED CHOICE AND PURE.
GOLD MEDAL, PARIS 1900.

Please order goods through your wholesale house
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: ! | : KEROSENE IN AUSTRALASIA. ’ FINE SWEET COATINGS
S EE ; ITH the introduction of bulk kero- :
; i J W <ene in the Australasian markets, Beaver, Ebony,
‘ B ] a field of speculation is opened Maple Leaf’
: up as o the |Jn>>ill||~ |'hul|u'4' of lllv\hlul iC.,‘

Empress, etc.

of conducting the trade in the future. It

i~ not more than likely that the retail

di<tribution  will  gradually  dritt  into UNSWEETENED Gem, Superior, Ruby, Amber'

different hands.  The probability of the Hero, Golden and Extra Golden.
kerosene trade slowly but surely chang
il|~_' o the case aned lill 1o lln' !)inl ull‘l C()WI\N’S ﬁne COCOZ f(;l' Soda l“ountains, n 5-lb tins.
callon ~cems  considerable. Wherever The beit it Db
Sigd bilk oil has heen placed apon the market *
: ,) in EFneland, India. Japan. Ceylon, = =
China it has obtained a firm hold. THE COWAN co. L'mlted TORONTO
Handling o tin or case of kerosene is ’ ’
casy and clean. It does not necessitate
the grocer constantly washine his hands
| hefore  <erving another customer. But IRISH PRUGE
<elling it by the pint is quite a difierent
1 Hatten It i=  almost impossible to
’ measure kerosene without getting =ome
W of it on one’s hand. Nothing is more

penetrating than kerosene, as any grocer
knows. and generally after leaving  the

i he necds to wash his hands care- 2 . . ]
g e “ There is nothing too good for the Irish ”

has heretofore literally applied to the product
of their packing houses, but with the firm
conviction that what is good enough for the
Irish is not too good for Canadians, we have
succeeded in producing a line of

fully before serving coffee, cheese, or any
other unpacked lines.  What is a likely
consequence ? Simply  that the trade
will drift out of his hands to a very
larve extent and be sold either I;y retail

di<tribnting carts or at the ironmonger's

<hops. where ahe bulk of other oils is

kept. Turpentine,  methylated  spirits, H :
and linseed oil are sold mostly at the ams an acun "exce e ln e ﬂl .
ironmongers, although. of course. grocers

<ll a certain. quantity. The same will, The fine flavor 1s preserved, and the nutritive qualities enhanced.

in all prulnul}ilil_\‘. he l]?t' case as regards Do you handle it? If mot, write
kerosene.  Not only this, but as at pres-

~ent in England. very probably the hawk- & ’ 0 = .
ing of kerosene will be gradually extend- The Farmers co- peratlve Packlng co-
ced. What will he the attitude of grocers

in the event of this change really taking Of BRANTFORD, Limited.

place it 1= hard to forecast, but we know

that by =ome at least the innovation

would be welcomed should the case trade : 8 = a L
vive place to the bulk.The Australasian ur ran s Ive a Is ac lon
Girocer. s

INQUIRIES AND ANSWERS. SUGAR-CURED HAMS,
ALUMINUM CHECKS WANTED. BONELESS BREAKFAS’]‘ BACON’
« E. F. C." writes : ROLL BACON, PURE LARD

Can you tell us of whom we can procure alumi- R e T, R
num checks? We have seen bread tickets made

Hot Weather Specials

[REMARKS™: J. K. Cranston, Galt, Ont., < %
and Patterson & Heward, Toronto, are READY POm Lo

manufacturers of aluminum checks.—The BOILED PORK HAMS, BOILED BEEF HAMS, 9
EDITOR. ] LUNCH BEEF, HAM, CHICKEN and TONGUE
BOLOGNA SAUSAGE, SAUSAGE.

F. ‘Lebuf, general merchant and fish
dealer, St. Pierre, Nfld., has suffered about
#$5,000 loss by fire ; insurance, $3,500. Th P k Bl k‘h’ ll C

Partnership has been registered by S. A. e ar 9 ac e 0" Limited
McDonald and M. J. Stewart under the Packers and Exporters, TORONTO; CANADA

style of McDonald & Stewart, general
Y 2 g London Agents: Messrs. Miller Bros. Liverpool Agents: Messrs. W. P. Sinclair & Co.
merchants, Glace Bay, N.S. 16 Tooley St. 12 North John St.
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FEEFEERE RS L

Orders can be filled by any of the
leading jobbers in Canada or direct.

THE N. K.

Wellington

The prejudice that once existed against com-

pound lard has diminished. This is due entirely to
the high grade of lard compound manufactured by
the N. K. Fairbank Company, known as

“Boar’'s Head "’ brand.

It gives better sat-

isfaction than hog lard, to say nothing of its super-
iroity over inferior compounds.

Every good jobber and packing house in Can-
“Boar’'s Head"”
brand of Refined Lard Compound.
The price is the same whether purchased of us or
through the jobber. Write your jobber for quota-

ada sells Fairbank's

tions.

400 1bs.
.50 1bs.
20 1bs.
20 1bs.

Tierces -
Boxes - -
Pails, wooud

s tim -

.
“

Pails, tin

“

“

FAIRBANK COMPANY

and Ann Sts., MONTREAL, QUE.

- 10 1bs.
- 5 1bs.
- 3 1bs.

Subsoribers wanting goods or special
quotations on anything anywhere inCanada
at any time, can get them by mail or wire
by ocorresponding with THE CANADIAN
GROCER, Toronto or Montreal.

IT doesn't matter whether it is a case of
being TOO FAT or TOO THIN
Bread, Cakes, ete., made from

“SUPERIOR GLUTEN FLOUR™

Will restore nature to its normal condition,

Samples and prices on application to

E.A. SHOEBOTHAM

CANADIAN AGENT,

St.- James’ Park. LONDON, Canada.

ESTABLISHED 1869

Geo. Stanway & Co.

Brokers and
General Commission Merchants

Teas, Sugars, Molasses, | 46 Front St. East,
Canned Goods I TORONTO

Correspondence Solicited.
ROCK SALT .. civmie,

QUICKMAID

TABLET {8l

PA.
PREPARED
ONLY BY

FRANKLY,

CHemica

DiRECTIONS

»G CLosewy

RENNET
TABLETS

Make delicious desserts in
ten minutes

A book of recipes goes
with each package.

I'he most reliable Rennet
I'ablets on the market. For
sale by all wholesalers.

Retails at

10 Tablets for 10 Cents.

TORONTO SALT WORKS, Toronto, Ont.

Seely’s

Flavoring

Extracts
Best
on Earth

NEW EXTRA CHOICE

SULTANAS

Bright, bold fruit now in store.

WARREN BROS. & CO.

TORONTO.

SLEE, SLEE & CO.,

Limited

Tower Bridge Brewery,

FOR

LONDON, ENG.

%“ English Malt

* Vincgars.

Ontario Agents

John W. Bickle & Greening.

HAMILTON AND TORONTO.
From whom Samples and Prices can be obtained.
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MR. W. H. EVANS FELICITATES.

EPORTING the anpual meeting of the
R shareholders of the Canadian Pacific

Railway, The Montreal Witness says:
*“Mr. W. H. Evans made a clever and
humorous speech at this juncture, most of
the routine business having been disposed
of. Hesaid that he thought they should
take notice of the honor which had been
conferred upon Mr. Shaughnessy, whether
by a formal resolution or by a vigorous
hand-clap. (General clapping of hands.)
He bad marked his career, and now in the
place of highest authority he was giving
evidence of the greatest ability —ability
which was placed at the disposal of the
shareholders and which maintained and
increased the efficiency of the system. The
C.P.R. was now fully on its feet, and he
thought they could afford to be retrospective.
Mr. Evans here glanced at the early days,
when, if you were going east from Wood-
stock, you would be the only passenger ;
when, if you were in a hurry with your
breakfast, the porter would tell you that
¢ Jim would hold the train for 20 minutes or
so’; when there were breakdowns and
long stoppages and generally no certainty
as to time. He had been talking recently
with some transcontinental travellers about
these times, and one of them (at Banff, in
the Rocky Mountains) asked if the C.P.R.
(in the early days) fed the passengers during
the delays. Mr. Evans said : ‘Yes; two
good meals a day free of charge.’ An
Englishman said : ¢ Well, the food was all
right, but what about a “*bawth'' ?’ *The
company brings the water right to the
verandah,” was the reply. (Roars of
laughter.) Mr. Evans said that everything
on the C.P.R., from the food, the politeness
on the train, the prompt time, the care of
the passengers, the looking out for boulders
in dark passages on the main line—every
feature indicated the thought of one man,
the president, who had been so signally
honored. He cordially approved of the
pension fund, and he also thought that
there should be something said in regard to
the splendid manner in which the Duke
and Duchess of Cornwall and York had
been provided for. (Loud applause.)

¢ Sir William Van Horne, replying to
Mr. Evans, said that he was sure that all
present were rejoiced at the honor which
had been paid to Sir Thomas Shaughnessy
—an honor which might also be regarded
as a compliment to the Canadian Pacific
Railway.”’

- MR. HILL AGAIN ON DECK.

Mr. Alex. Hill has again joined the
staff of John Sloan & Co.’s salesmen and

started on his old route this week. He s

in good shape after his trip to Europe.

LABOR-SAVING TEA-PACKING DEVICES.

HE following, signed by Andrew
Yule & Co., commiissioners, Calcutta,

appears in a recent issue of Printers’
Ink, and explains itself :

‘“We have just undertaken from the
Indian Tea Association the working of a
scheme for developing the market for
Indian tea in this country, references to
which you will, no doubt, have noticed in
the newspapers.

‘ His Excellency the Viceroy and Gov-
ernor - General, the Commander-in-Chief,
the Lieutenant Governor of the Punjab, the
Home Secretary and other officials who
have been approached on the subject are
taking a very keen interest in the under-
taking, and have promised their sympathy
and support. To capture the Indian
market, it will, in our opinion, be necessary
to bring tea within reach of the people in a
way that will suit their limited needs. As
you, no doubt, are aware, the mass of: the
natives of India are not overburdened with
wealth, their daily income being in the
region of 4d. When purchasing food, a
piece at a time is the usual outlay, say one
farthing, and, if they are to be got to drink
tea, they must be able to purchase it in the
same small quantity as other articles. Tea
being a delicate article, quickly suffers
from exposure to the atmosphere, and,
therefore, needs to be protected by a
packing both air and damp proof. A
packing is also a necessary precaution
against adulteration, to which the Indian
shopkeeper is peculiarly addicted.

** We therefore have under consideration
the packing of 1-0z., 2-0z., 4-0z., 8-0z. and
16-0z. packets of tea, to suit all classes of the
community, and are looking around for
some labor-saving appliances for doing so.

‘“In our copy of Printers’ Ink, volume
27, page 12, we read with special interest
your account of Middleton’s methods, and
it occurred at once to us that you, better
than anyone else, would be able to put us
on to some firm who supplied automatic
weighing and packing machines, tin
canister-making machines and other ap-
pliances suitable for a large tea-packet
business ; machines that can be worked by
hand being preferred. Will you kindly do
so, and also refer to us some good houses
who would undertake a tea packet agency
in New York and elsewhere in America ?

‘“ We need hardly say that ‘we should
feel much indebted to you, and would be
only too happy to do anything in our power

at any time to help you in return.’

RENQVATOR.
The perfect carpet and- Grocers: Send for o
clothes cleaner. special offer. ﬁ,

ENTERPRISE SPECIALTY CO.,
83 Bay Street, TORONTO.

Don’t say any other is
as good as

N. & B.
Jelly Powder.

You know better. If you
don’t you should, because
we offer to send you a pack-
age free to compare.

L 2R 4

NICHOLSON & BROCK,
TORONTO.

The word Ceylon on the packet, is no guarantee that
the contents is Ceylon Tea.

Ross' High-Grade is all Pure Ceylon Tea, no other
kind of tea. whatever, entering our packets. We know
of no other packers of tea, who can make this statement,

THE ROSS TEA CO., - - TORONTO.
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CEYI_(DN

INI)IA
TEA

The merit of the Black Teas has estab-
lished them high in popular estimation. They
are drunk wherever the English language i1s
spoken. They follow the flag and drive out
less meritorious growths.

But some consumers are wedded to light draw-

ing kinds, with pale liquor and without the full
body and richness of the black kinds.

The Green Teas of Ceylon and India are
made expressly for this trade. In Make,
Quality and Price they challenge comparison

with other growths.

They are grown, prepared and packed with
the same skill by the British Planters who
have revolutionized the black tea trade.

They have caught on in Canada and are no
longer in the experimental stage. Try them.
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HINTS FOR THE GROCER.

N the advertising scale the newspaper

ow window

ad. ranks first. but the sh

<hould  he o good  =ccond, running
almost o dead  heat  with the sidewalk
bulletin,  cartoon or placard, says New
York  Merchants™  Review. Considered
with respect Lo its \'l'lll[n’ll‘«'\li\t‘ cost,
there is no variety  of - advertising, no
channel of reaching the public. which s
<uperior 1o the show window,

O1 “course, its usefulness depends con
<iderably upon the <ituation ot the store.
\ <tore on the main thoronghfare wili
always= pay better for advertusig through
the show window than a place m a side
<trect.

Fhere  is 0 this lminl. however, 1o he
always borne in mind  the main street
usuatly  bristles  with  window displays,
amongst which a >ill~_’|t' Qrocery window
seldom can cut other than a poor ligure,
whereas in the side street a display off
moderate  attractiveness will be noticed
because there are fewer windows of merit
to dispute the pahm with it. It is possi
bie o draw  people a few steps out of
their way when the window has special
atiractions,

Some cardinal rules <hould always he
ob=erved in the construction and dressing
of a grocery window. 1t <hould be as
spacious  as  possible; reaching  close o
the ceiling of the store, and cut low In
order 1o vive plenty of room for dress

. \iways plan to have the window
vroomy and licht.  Always Keep the win
dow clean,

The dressing <hould. as a rule, be con
tined to such materials as can be found in
the ~stock.  Gimeracks, in the shape ofr
antomatic toys, ete., may bring a crowd
to the store and yet not =ell a pound of
‘_'""'I>.

The crocers” stock always contains an
abundance of material Tor a good i
i the experts call dt, and it ix not a
very hard matter o decide which things

to <how. The vreat point is to make
the ’);x\\urln_\ S,

to himselr @ = That
'hrouch the eve you want
to reach  the  nerves that connect  the
brain and palate. and the nearer you can
come to making a possible  customer’s
mouth water the hetter your chance  of
making a sale,

looks nice !

Therefore  pick ont your  very finest
voods raisins,  prunes, fresh o frois,
pickles. hotdled  preserves.  evaporated
fruits, ete. anything that i appetizing.
and put a few of them in the window

. & : :
the efficet of o great guantity can <ome

tines be produced by using ciply car
Lol Cans - or easex as o ‘t;h‘lx:l'nlllltl Lo
the exposed goods.

There is not wmuch o he cained by
~howine <uvar., coliee, tea, and Hour in

hulk. Fvery vrocer s<ells these articles
/S = .

and <iich voods always look alike to the

customer. But if vou have cither or all

of these ul’lit'|n-\ |)iu'l\<‘n| llll‘ll'l‘ nice |u|n’|.~.
vou can’t do better than trim the win
dow with them from time to time.

I vou want to start a boom on flour,
get the l‘i‘ghl brand, procure a label with

+He oot -_—‘
| THE ART OF WINDOW DRESSING. |

'L———-——-—mm————————J

your own name on it and have it packed,
or pack it vourseli. in convenient pack-
ages under that label.  Then push  that
brand for all you are worth by filling the
show-window with dummy packages sur
rounding a single glass jar of the flour,
placed in the middle of the window =0 as
to  show its color and grain. 1T yvou
place a purple <ilk or velvet pateh under
the olass jar, and streteh another picee
behind it the Hour will cain by the con
trast. Printed matter in the window.
fostering the notion that the sale is wre
mendous, will, of conrse, make the dis-
play more elfective.

Cofiee, tea, butter, cheese, and oranges
and  lemons  in their season. can  be
wreated almost similarly.

No hard and fast rule as to window
dressing should  be  laid  down.  The
writer has scen big sales of faney goods
follow the placing of three or four glass
dishes  of  preserves, ete., in a grocer’s
window, and equally succeessful results
were seen the following week, when the
same window was apparently filled with
bananas, the idea of enormous guantity
being artfully sugeested by using bharrels
and boxes with a thin layver of the fruit
at the top.

Again, suceess has rewarded the win
dow trimming  tactics of one grocer in
this c¢ity. who shows a few trays of tea
and coffee. some jars of jam, several bot
tles of pickles. one or two colunns of
canned  goods, an  open box  each of
evaporated apricots and of prunes, and
a few tins of spices, cach article having
it own distinctive price card attached.
A dfew blocks away is a higher-class store,
where a gigantic dummy  package repre
senting a popular table delicacy has the
place of honor in the window, flanked on
cither side by high-class table  luxuries,

including several foreign varieties. Not
a price ticket is to be seen. The desired
effect is produced by the manifest super-
iority of the goods shown, and while it is
very different in plan from the other win
dow display mentioned above, it is not
less successtul as a trade winner,

Who shall decide which 12 the best dis
play to catch customers when contrast
ing styles and methods vive equally goi™y

results 7

Above all things keep the window clean,
inside and out, and do not let flies gather
there,

Keeping everlastingly at it brings sue-
cess in window  dressing  as in o other
things. Considering the great field, the
very promising field, for the dealer which
lies in his show-window, and the abund
ant scope for ingenuity which it afiords,
it is wonderful that more importance is
not attached to this branch of advertis
ine by the grocers generally.

Conservative  window-dressers  seldom
strive hard to achieve strikingly novel
effects, and anything that savors of sen
sationalism  or trickiness s usually
repugnant to  them.

But why not leave the ruts it by so
doing one can sell more goods 7 Grocers
are  not in business for «the purpose o
making a reputation ax artistic window
dressers, but for the purpose of making
money, and should grasp at novelty
whenever it comes within their ken. be
cause  novelty  in advertising  almost
invariably pays.

ldeas such as the following are usually
worth tryving : A Philadelphia dealer
recently advertised a specialty of his own
by placing a pair of scales in the win
dow, with an imitation gold brick in one
pan and a ten-cent package of his
specialty in the other pan of the scales,
the pan with the specialty being tied
down so as to give the impression that
the goods outweighed  the gold brick.
Prominently displayed was a placard say
ing that So-and-So’s famous specialty
was ** worth its weight in gold.”  Ingen
ious  persons can easily  evolve similar
ideas for the use of the window dresser of
the grocery store.

OPULARITY

"BOBS”

CHEWING

is the proof of merit, and no brand has
sver achieved popularity so quickly as

TOBACCO

In 6 aud 10c. Plugs.

80BS costs you only 36 cents,
and pays a good profit.

808S is well advertised.

Made by

sozs wessmngmn e wmere [HE EMPIRE TOBAGCO CO,,

to the Pacific.

OBS is A BIG PLUG FOR
LITTLE MONEY

LIMITED
MONTREAL, QUE.

/)
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ANADIAN ADVERTISING is best done by THE
E. DESBARATS ADVERTISING AGENCY
MONTREAL

Mediterranean Fruits
rannlated and Raw Sugars |
0148888 «za Syrups, Glucose, =:..

Excelsior Macaroni -
White Castile Soap

C. A. CHOUILLOU & CIE.
14 Place Royale MONTREAL

(Customs House Sq.)

¢ Chief Keokuk”

Pickles and Condiments,
‘“ Montrose”
Tomatoes, Peas and Vegetables.
SOLD ON THEIR MERITS.

KEOKUK PICKLE CO.

KEOKUK, IOWA, U.8S A.
.

PINS...

Selected and full count, in
packages of 4 doz.—6 doz.
—12 each to a case.

‘T'his makes a very attractive

shelf display line. Also in

cases of 5 gross, large and
small sizes. Ask for quotations,

BOECKH BROS. & COMPANY,
. TORONTO.
Manufactured by
WM. CANE & SONS MFG. CO

Limited,

NEWMARKET.

Hugh Walker & Son, ""<iviers Guelph, Ont.

- DIRECT IMPORTERS OF -

Fancy and Domestic Fruits.

OUR SPECIALTIES e
Fancy Oranges, Lemons, Malaga Grapes, Cape Cod Cranberries.

Special Attention to Mail and Telephone Orders.

GRIMBLE'S "'
Six GOLD Medals YINEGAR

GRIMBLE & CO., tmited, London, N.W., Eng.

Our Worcestershire Sauce

% makes a permanent customer whenever sold. It
7 has the flavor and is made of the finest materials.

. Packed 3 dozen in a case.
SOLD BY ALL WHOLESALE GROCERS. Try It.

The Capstan Mfg. Co., - Toronto.

THE MOUTH WATERS

when reading our cook book, but to taste buns
and pastry made with

Dwight’s Cow Brand Soda

—that's the test !

Ask your customers about it.

e JOHN DWIGHT & CO.,
DD A 34 Yonge St., TORONTO.

Agencies in all leading centres.

LICORICE .. |

We manufacture everything in the Licorice line carried by the Gro-
cery, Drug and Confectionery trades. We might mention—Y. & S. Stick
Licorice, plain and corrugated ; Acme Licorice Pellets; Y. & S. Licorice
Lozenges, in cans or glass jars; A B C Blocks; Purity & Dulce Brand one
cent sticks ; Bundled Licorice Root ; Small Cigars, 300 to box, etc. In PLi-
ABLE LICORICE, Triple Tunnel Tubes, Mint Puff-Straps, Navy Plugs and
Golf-Sticks 100 to box ; Blow Pipes 200 and 300 to box; Manhattan
Wafers, 2% lb. boxes ; Curved Stem Pipes, 200 to box. Write for illustrated

YOUNG & SMYLIE

BROOKLYN, N.Y.

Established 1845.
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Curious!! Why?

It certainly is curious that yous,
customers should be willing to buy an unknown
brand of Mustard, when at practically the same
price they can buy

KEEN’S

KEEN'S MUSTARD, in the dining

room, brings out the flavor of the meat.

KEEN'S MUSTARD, in the sick
room, brings healing and comfort to the

afflicted.

PEOPLE WHO WANT THE BEST
CANNOT AFFORD TO USE ANYTHING BUT THE BEST.

- o s bt

1 AAAMAAMM““M.M

Current Market Quotations for Proprietary Articles

October 10, 1901, JERSEY OREAM BAKING POWDER. CANNED GOODS. JOHN P. MOTT & CO.'s.
Quotations for proprietary articles, brands, 4 size, 5 doz. in case.......... MUSHROOMS. R. 8. McIndoe, Agent, Toronto.
etc., are supplied by the manufacturers or % size, 4 doz. in case .... ..... HENRI JONAS & Co. Mott's Broma rlb 0 30 =
agents, who alone are responsible for their 3 * § & Mushrooms, Rmnel seiseniaisienees $16 50 Motts SIS sl
accuracy. The editors do not supervise them. 1% 9 ©» wu . - t%:dlu ll):mﬂl e Ilg g s eopathic Cocoa (%4's).... 0 83
If a change is made, either an advance or BLACKING. % e;tnmolrn?...:...: 21 00 =g&':grﬂm(h ins) .... l" I
decline, it is referred to in the market Per case, 100 tins. Mott' 18
reports, a8 a matter of news, whether manu- SHOE POLISH. FRENCH PEAS—DELORY'S 9 i
facturers request it or not. & HENRI JONAS & Co. Per gross. HENRI JoNAS & Co. ﬂ ’
onas’ =
= ' 28
: ox,‘l;::dlxﬂ POWDER Froments Moyen's §g. ’l gg 3 g R
i i T, Military dressing .... . .. veee 2400 12 50
! Size 1, in 2 and 4 doz. boxes.......... $340 fvaly Croming BLUS ’3 3 mﬂ:nogt:'o:u 3:", B cpsssaies 2 P
d ! , " 10, in 4 doz. bozes..... . 310 . . oty Chocoiate Liquors 019 0 30
Nl “ 2 iné6 . . 80 Keen's Oxford, per Ib..... LEEREAS 8017 ... 1800 THE GOWAN O6. iiene
d i *“13,in8 " In 10 box lots or case ...... 016 FRENCH SARDINES. i :
: i swogimE . 45 Reckitt's Square Blue 13-1b. box... 017 HENRI JoNas & Co ; Cocoa—
14 Pound tins, 8 doz. in case. 300 Reckitt'’s Square Blue, 5 box lote... 0 16 i Hygienic, 1-'b. tins, per doz $735 N
125z tins, 8 * - * 240 Trefavennes........oeveees  2ese 9 50 -lb. tins 395 I
2. ' BLACK LEAD. Rolland....... . 950 0 00 s 14-1b. ts 2% C
95z tine, 4 " " o 11C , éDelory. we eeee 1050 ' hn(y tins - ., 090 8
5b. tins, % " tireeveseses 400 Reckitt's perbox ............ (TSRS Olub AIpins.....ceoiveeenes oeee 1250 H¥gie|:ix,S-Iburas.forsg;h:cuter Q
Dismond— W5 Msisna s, T N e | e 1 o, OHOCOLATES & 0000AS. T n
T 2R size ; ¥ gro., 2 0z. or % gro. 4 oz. Eras seeat it sl 40 gerfectiiion. Voulb. “n:'l/pe]{) dos.. 3
. tins, 5 . ©OCoa, ol we 'ocoa Essence, aweet, ;-] una. 3
b Gt = T OORN BROOMS Smaller quantities ......eeeee.. 0 37% Lol N . sz ¢
Y Ib.tins. & * % ... 075 BOECKH BROS & COMPANY doz. net CADBURY'S. Chocolate— per 1b. g‘;
IMERBILL SARTNG TOWDEE. B“mbOO Hﬂndlel :' : oo sl : » Framk Mg s O Azenu oo Queen'a Deuert. Yi'sand %'s... S0 40 i
% ) i Sizes of Cans.  Per Doz. » 4 strings...... 410 C;oon essence, 3 0z. packages....... .l “ (R e 42
Uasos Contain. +-Cikes O " " oan GhoGGIALe, SeAnd3h Ib. DK 3
7 10¢ 0 85 C, 8 strings . 38 b Mexican Vanilla, %;'s and %s.. 035
4 doz. C. $ “© “ D.8s 360 Roek Ohooghte.loou.............. IHD Royal Navy Rock e TORS
g 6-0z. 17 y & +8 strings , -Ib. 043 Diamond .. 03
i o G . F, 3 strings ...... 335 Nibs, 11-1b. tins.......... 0 35% Al B o
! - o s @, 3 strings . 310 5
! 1 2and 3 doz. 16-0z. 43 , : ’ Chocolate— FRY'S. per lb. 2 2
e e x ; L 3strings...... 28 Oaracoas, 3's, 61b. bazee........ 0 43 . Pakn 0 — 1
14 and 1 doz. 5-1b. 19 50 BISCUITS. “Gold Medal” Bmﬁ'l: 81b.bxs 0 29 Premium No. 1 chocolate, 2-1b. boxes.§ {8 5
MAGIC BAEING POWDER. CARR & CO., LIMITED. ar i h g.gxx:-. 83 (\}'nmlll choto'.lsb_«labc .lJb LOX 2;
H ize: - ] e erman swees:, 0XEes.
Contain. Sizes of Cans, Per D?z Frank Magor & Co., Agents. Frys "mmlonm - b.bxs 0 34 BEtast cotos |5£ 1t tins 1
:doz ég: 3860 Cafe Noir........... UEERA T T ool e din DOXEE ......o.. 51
s (‘ncked cocos, %] lb 35 '
g " 8-0z. 100 Ensign ........ 012% Oonoom.rlhod. s 1dos.Inbox.. 240  Caracas sweet ohocolnu 61b. boxes... 37
4 12-0z. e Metropolitan mized ............ e 009 K .. 450  Soluble chocolate (hut or cold soda)
: (0 2}/2-41%: 450 Special price list of Fancy Tins for Xmas ﬂomoeopnl:hlo 's 141D, boxu . » v:; 3]2?5::661"':5 waers, 48 to box, »
1 - b, 775 trade and other lines on application i the. 18 b paces oE perbox ..... sttt 1156 \
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may be that all starch is starch and.that your customers won’t detect even a slight difference in quality.

LEdwardsburg
Silver Gloss Starch.

AR AR AR AR AR AR AR AR AR A AR AR AN

Your idea
You

may think that because there is a cent or two extra profit on *“ Mushroom ” brands (that come and go), you can
retain the confidence of your trade—it doesn’t pay to trifle with the econfidence that a eustomer has in

you and your goods.

Edwardsburg Silver Gloss Starch is as staple as flour.
In the making there is the skill of long experience combined with honesty of purpose and unequalled

century.
manufacturing facilities.

In the name there is the fame of nearly half a

Edwardsburg Silver Gloss Starch represents the highest type of perfection there is or can
be in starch. Kegs of 100-lbs.~~handsome enamelled horse-shoe tins holding 6-lbs.—handsome 1-1b. packages
that give a touch of life and color and “go” to a grocer’s shelves.

Ldwardsburg Starch Coly, Linitd

FEstablished 1858.

164 St. James Street,

Montreal.

Works,

Cardinal, Ont.

53 Front Street East,

Toronto.

0000000000000 000000000000000090000000000 0000

DUNN’S PURE MUSTARDS

GIVE UNBOUNDED SATISFACTION.
The reason is—They are profitable to dealers and satisfying to consuniers.

OHEESE.

I arln.l—l’argﬂlu nn. doz..
M T g

S88R52888888%

au llu
Individual size
OOFFEE
JAMES TURNER & 00.

17
D 12%
CLOTHES PINS

BOEOKH BROS. & 00.
Plnl (full
Bllﬂ

Cloth

hlo:

COUPON BOOKS—ALLISON’S.
$2, §3, §5, $1. and 320 books.

Un- Covers and
vum- Coupons
Lered. numbered.
5)hooks one kmd or al- ”
sorted . $1 LT

300
14 00
25 (0

A lison's Ccupon Pass Book.
2 cents each
cents each
...3 cen seach
.. 2% cents each
! cunts each
" ng cents each
. 4% c nts each
. 5% cents each
8 cents each

EXTRAOTS.
HENRI JONAS & Co. Per gross.

o
SRBES oreons

B85 S8 E e oot
& 2288888858882

w m-uba--u—-uuwuuum

°
it o

e zlm stop excnct.l

o
R
»" .'“z
g8£88

""Pe
2% oz. Round quintessence extnou
4 0z. Jockey decanters 3
FOOD.

per doz.

's Patent Barl 5ilb tins 135
" ’

- 25 Gronu. 1b. tlnl 1 28
= ~ 1b. tins 3 35

GILLETT’S POWDERED LYE.

Robi
“

JAMS AND JELLIES

SOUTHWELL'S GOODS.  per doz.

Frank Magor & Co., Agents.

1-1b. glass jars, per doz.
'll‘l_? wood pails, per lb

30.b. ¢ " “

LIOOBICE.
YOUNG & SMYLIE'S un

m‘.& ‘H oromtm pol box l 4'6

b Blnnd 5 1b. boxes, per
“Acme"” Pellets, 51 b.orxil.urm
"Auno Pellets, fanoy boxes (40)

- 2051
**Purity ' Licorice 10 -tleh B
100 sticks
Dulce, large cent sticks, 100 in box.
MINCE MEAT.

Wethey ‘s Condensed, per gross, net .li 00
per case of doz. net... 300

MUSTARD.

COLMAN'S OR KEENS.
1b. tins, per doz
1b. tin: o

1b. t.ln:: i .
Durhnm. 4 lltl,: jm. per, jar ..

l' D %lb tins, per doz.
% 1b. tins

D.8.F.,

OO oW~
SBRGRES

JONAS' FRENCH MUSTARDS
HENRI JoNAS & Co. Per rso;l.

I perl.hi. edis
mperial, medium
Imperial, lar
Tamblers ... o,

Mugs
Pint jars ...
Quart jars
MATCHES.

Eddy's Telegraph 5-case lots
single cases
Tclephone 5-case lots. 5
single cases
lnglo Parlors,2008, 5-c .se lots
s'ngle cases
oy 100s 5-case lots
o3 " si gleca es
Victoria Parlors, {-cass lots
siv gle cases

ORANGE MARMALADE.

T.UPTON & CO.
2 doz. case, per doz 81
nll and 5and 7 1lb. tins.. 0
PICKLE>.
STEPHENS'.
A. P. Tippet & Co., Agents.
Patent stoppert (pints), per, doz
Corked pints),

L3

G0 0O P s s i G0 e e
S2883Te2wE

1-lb. g
7-1b.

S8

REGKITT'S Blue and Black Lead |

ALWAYS GIVE YOUR
CUSTOMERS SATISFACTION
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BRANTFORD STARCH WORKS®, LIMITED. ‘' SNELLINGS PATENT”

English Break-
nt opped Tea,

A iaddell's Os.
agents, Toronto.
Samples on appli-
cation.

& 4 SODA. .—COwW BRAND

Case of 1 lbs. con
taining 60 pkgs..
per box, $3.

Case of ¥, 1bs. (con
taining 120 pkgs.,
per box, $3.

Case of lbs. and
1bs. (containing
1 1bs. and 60 % 1b.

Ontario and Quebec.
Laundry Starches—
Canada Lauudry, boxes of 40 Ibs. $0 (5
Acme Gloss £tarch—
1-1b. cartons, boxes of 40 1bs.... 0 05%
Finest Quality White L«umdry—
3. lb Canigters, cases of 48 lhn 0 06

Rarrels 175 1bs. .
Kegs, 100 1b
Lily White Gloes—

packages) per box, $3.00.
Case of ;’gs O%kgu (containing 96 pkgs) per

- s sTaRca B ool 508
R : EDWARDSBURG STARCH 00., LTL t;.]sb,iue:x.a::;cled tin canisters, 0,07,
. : A Laundry Starches— per Ib, 5 Keg? e)is. lTvge crystals, 100 1bs. 0 Coz
. raatford Glogs—
: 5 8 8 B e wrie 11, fancy boxes, cacea 36 1s... 0 08%
= 0.1 3-1b. 0 06
g g= = Clnldlh ................ 05 Canadian Electric Starch—
2 <.gh Silver Glos, 6-1b. draw-1id boxes 0 0% Boxesof &) fancy e pcecae. 5 e O
sE aSgnas Silver Gloss, 6-1b, tin canisters.. 0 03% Cellules S = veee 035
2 Bz ga"ﬁ a5 Edwards' gSilverGlou, 1-1b. pkg. 0 0;3; Boxes of 45 cartons, per case... 3 75 0
} L d awnegs Kegs Silver Gloss, large orystal 0 0i°, Culinary Starches— e e
i < gBmoI®m Benaon 's Satin, 1-1b. cartons 0(8; Challenge Pn pared Corn— s
i e E" ® No. 1 White, bbls. and kegs 005'; 1-1b. packages, boxes 401bs.... 0 05
 Bia ) 5 §~ §--§ Benson’s Enamel, per box.. 800 No. | Brantford Prepared t orn— LUDELLA OEYLON, 1
< FRIRL 1-1b. paukagea boxes 40 1bs.. 0 (6% .
s Culinary Starch— = AND %'s PEGS.
ARy =20 Benson & Co.’s Prep. Corn...... 007 C"l’ﬂ‘)al M'}:“’ ki) The = 008
i gloﬂolﬁﬁ'?;p.nzgr BrOBE........... i {g gg Canndn Pure COr.....cceennens 0 (5" DACRages, DOXC i 4
R AN R oe e BOE BEOME. s orhes Rice 8 B ceer 018% 035
Vo e s oo, wblte,Lib.art TEAS. ot o SVt § sl §
i Edwardeburg No. 1 White o Orange Label, ll and . 021 03
i i STOVE POLISH. Blue, 4-1b. lumpa ........ AR Brown L.bel, 1 u;nd . 0% 04
{ z SALADA OEYLON. 3")“ P‘b L 1 i 2 g gg gg
: KINGAFORD' OSWEGO STAROH ¢ < reen Label !ln s -
i Wholesale. Retail Req Label, %'s........ 040 060
; Brown Label, I's ........ R g 2’2 TOBACOO.
i Green Label, 15 and %s 0 30 B
Bluo Label, 15, %s, 14 and V.. 040 THE EMPIRE TOBACCO 00. LIMITED. Ll
Y Red Label, 1s and %8s S 0 50 .Smoung-x.m ire, 3%/3, 58 and 10s.. 0 39
4 y % ’p
4 Gold Label 3s.. 060 Royal O x3 Bollce. 8 ...... 052
Somel:hlng Gomi ......
5 o Chewing— Bobs, 58 nnd 108 .. 03
.-_:‘ =" Currency, l&%oz bars, spaced 9s.. 0 39
yion ’l‘u. in (%urrg:nxxy.n 6: rlrl‘l)tl 1103' sesessersacane g %
OLONA J ;.:‘,‘mu o be, 1034 0. bars, spaced 85 0 44
SILVER ﬁi&"&";";uﬁ.?, Soun; ¢ %% . | Pume GeyionTRA IS AR |
No. 4—3 dozen In case, pergross .. 480  GLOSS | (13-ib. boxes each crates) 0 (8 PARTONE, 68 oocenvererssesososasarss 044
! i . g—3dozen in case Y. BN PURE—40-1b. boxes 1-Ib. pack.... 007
1: . | 48-1b. 16 3-1b. boxes 0 07 Bllck leel. 1- l“g . lotlll lt ’50 ees @ 123
: : = For puddings, custards, etc. Blue Label, recall A 5 WOODENWARE .
coIWEGO | 40-b. boxes, Lb. Green Label 1\ 40o....". 3 BOEOKH BROS. ““;""-
JORN § JH. packages ...... 0 07 . 35 Washboards ndarGlo ceseseees 140
% Onu Label. ret.s!l at 600 0 43 “ P lobe. .. 150
(S)'l["ATRAOBéo uélg;u:gle?-lb. boxes, AP Gold Label, AR 55 :: lld’B ‘:}g)lb%. A } I;g
aresssenenas 0! a0) obe.
: OROWN BRAND e Jubilee (perlouted) 185
1
e AR R e
; ' t
Rising Bun 6-0z. cakes, %-gross bxl.’?s‘;ﬁ“ BEE STARCH. gﬁ,‘elf,‘.‘i,",'] lll]t!;) ..n:d 3 ﬁ 23 . i ) !
Rising Sun, 3-0z. cakes, gross b xes.. 4 50 Cases, 64 pkgs. 48's .. $5.00 Green Label, 1-1 019 035 iy
Sua Fasue, LUc. size, % groses boxes... 10 0C 3¢ Cases, 32 pkgs. 24 2.50 Green Lal 020 25 YEAST. 1 ,'
Sun Paste, 5c. size, % gross boxes .. 5 00 Packages 10 Japan, I's., 019 0325 Royal yeast, 3 doz. 5c.-pkgs. in case.. 1 00 ;

[ o ol o o oo o o2 Do o T L [ o ]
We are always glad

s to receive orders for the insertion of adver-

-« < + =

3 ‘ tisements. But will those who send us ** Con-
: densed " or ““ Want" advertisements please
* bear in mind that they can only be inserted

ARE YOU USING OUR—

Cold Blast
or Jubilee
Globes

Aetna or
Quaker Flint
Chimneys ?

Give them a Trial.

THE SYDENHAM GLASS CO.,

of WALLACEBURG, Limited

RN (Stredded Whols
A\ Wheat Biscuit

For sale by all

ASK FOR Wholesale Grocers.

MO T T’S|). HEWITT, Agent

61 Front St. E., TORONTO.

when cash or stamps accompany the order.
The rate is 2c. per word each insertion, num-
bers and contractions counting as words.

MacLean Pue Co., Limited 113 lM PERIAL n
Montreal Toronto. (AN

Lo ool o o oo ol S B Do L Do L HSN OWH

-0 e oo

'WE STOCK

NO. 197

SYRUP PUMP

AND MEASURE.

Highly commended by those who
KNOW. (Ask for circular).

WALTER WOODS & CO.

HAMILTON

Twin Cakes.
NOW IN STORE.

Perkins, Ince & Co., - Toronto.
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Lamps and YOU KNOW

hﬁ he call for mince meat is sure to be particularly brisk from
Lamp ! 00 s 2T now out, for mince pies become very popular during the winter
A season. Be prepared to furnish your customers with the only
i : ; . = kind that will please them—and thus increase your chanc: A
’ \ Our line is compiete ) : ‘
‘ getting more patronage—namely,
and better than ever. /

Write for prices on
anything you require.

WETHEY'S CONDENSED
Oil_ Heaters. MINCE MEAT

them, and we have the it The hard-to-piease customers will tell you
best. o that it

Have you ordered

any of those table tum- hiod 's THE CHOICEST AND BEST
blers with splendid por |

traits of King ldward,
Queen Alexandra and
Duke and the Duchess

/% N i):r\hork 1o retail at 1oc. V
GOWANS, KENT & CO.| . wimcsmey.

Barthenware and China, Glassware and Lamps,

TORONTO and WINNIPEG. ST. CATHARINES, ONT.

CROSSE & BLACKWELL’S
s Candied Peels

LEMON, ORANGE, CITRON, MIXED (0. L. and C.)

in 7-lb. Tins, 7-lb. or 10-lb. Wood Boxes, and I-lb.

they ever used.

To be had from leading wholesalers.

Cartons.
C. E. COLSON & SON, e MONTREAL.
CHAS. F. CLARK, President. -« JARED CHITTENDEN, Treasurer. 0 AKEY’S The original and only Genuine Pre
paration for Cleaning Cutlery
...ESTABLISHED 1849.. 6d. and 1s. Canisters.

BRADSTREET'S ‘WELLINGTON’
Capital and Surplus, $1,500,000. Offices Throughout the Civilized World. KNIFE Pﬂl.lsl',', )

Executive Offices: Nos. 346 and 348 Broadway, New York City, U.8.A.

THE BRADSTREET COMPANY gathers information that reflects the financial condition and the
controlling circumstances of every seeker of mercantile credit. Its business may be defined as of the merchants. Jo“" 0AKEY & 80"8 lIMITEn
by the merchants, for the merchants. In procuring, verifying and promulgating information, no effort is spared, and Y
no r ble expense considered too great, that the results may justify its claim as an authority on all matters
affecting commercial aflairs alnd mercanu:le credit. {ll;s om%ea and mfnl«leftlgns hxll;e been steadily extended, and It MANUFACIUREES OF
urnishes information concerning mercantile persons throughou e civillzed world. h m. Bk llﬂ EJH

Subscriptions are based on the service furnished, and are available only by reputable wholesale, jobbing and !' L ery, Gllll m
manufacturing concerns, and by responsible and worthy financial. fiduclary and business corporations. Specific Flint Cloths and Papers, etc

T p ’ .

terms may be obtained by addressing the Company at any of its offices. Correspondence Invited.

—__OFFICES IN CANADA— Wellington Mills, London, England.

HALIFAX, N.8. HAMILTON, ONT. LONDON, ONT. MONTREAL, QUE, Agent:

OTTAWA, ONT. QUEBEC, QUE. S8T. JOHN, N.B. TORONTO, ONT. 2

VANCOUVER B.C. VICTORIA, B.C. WINNIPEG, MAN. JOHN FORMAN, 644 Cra.lg Street
THOS. C. IRVING, Gen, Man, Western Canada, Toronto. JOHN A. FULTON. Gen. Man. Eastern Canada, Montreal, MONTEREAL
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