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Get This Fact

GROCERS ARE SELLING FIVE
TIMES MORE

CROWN BRAND

)'i»lll‘
fin-
and

THAN ANY OTHER

| r§l§ | CORN SYRUP

here

t b WHY? Because CROWN BRAND is
(I - . . .

e the purest Corn Syrup it is possible to obtain

1 do

| I m"“ll \ —possessing the greatest food value. And
\ 1“'”“]'[ \\l / its delicious flavor renders it ideal for table
use, cooking and candy making.
CROWN BRAND is sold from coast to coast, and the
demand for it is permanent. It has an established place in

the home by reason of its unquestionable excellence. This
1s the season and now is the time to stock CROWN BRAND.

The Demand is there You Simply have to Supply it.

=5 /w/ 1 FDWARDSBURG STARCH (@

mqp w,;pbp LIMITED
\J\J\N MONTREAL~-CARDINAL-TORONTO ~BRANTFORD —~VANCOUVER
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Jam Profits will come

| 3 fast and quick if you

i 3 feature Brigger’'s Pure |
! I Jams and Marmalades. 1§

Get busy, Mr. Groeer, and put vour powers
of salesmanship behind the Brigger lines of
high quality and absolutely pure Jams and

e
vt 9 4y RSV e )

Marmalades, and yvour profits will aceumu-

} late rapidly.
! BRIGGER'S JAMS
1 AND MARMALADES

are tasty and delicious, they have the full
Havor of the fresh, ripe fruit—they could
not be otherwise, because they are all fruit

and sugar. They are quality goods, and
will prove the best for yvou and vour cus-

tomers. The new season’s pack is now

ready, and when replenishing vour stoek be

e o f—.»«;v'h““f‘twmv e e SR Y R PG 7 P

sure vou get the Brigger line.

W. J. BRIGGER, Hamilton, Ont.
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A Message from Al
Overseas i

q" There 1= no better factor the
lelv 1 jw!-*"ln

world adapted sole v the
tion of Macaront and simila pastes than
that of Felix Codou in Marseilles, France
Every modern appliance is there
scrupulously elean—the original has heen
enlarged several times to meet the steadily

increasing demand from particula i-lwlx:r

Codou's

‘” Vermicelli. Spaghetti, Faney Letters
1 Figures, as well as Macaroni, are

HAR

the ‘|'(‘(i;||li\‘\ |wl'mlllu-(1 each one has a
national reputation for high quality.
Taganrog Russian Wheat 1z used exclu
~i\(‘l_\ the wheat that vields the BEST
results—the wheat that IS [n'«'ulll‘il'i\
;lll.l}rlt'l] to the desired purpose. “Coudou’s”
that is the name to think of when the

hest is wanted.

i N s

ARTHUR P. TIPPET & COMPANY

AGENTS

Montreal . . Toronto
1
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WAGSTAFFE'S
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FINEST FRUIT PRESERVING PLANT
IN CANADA

| Pure Jams 1912, Strawberry, Raspberry, Black Cur-
rant, Red Currant Jelly, Black Currant Jelly,
Raspberry and Gooseberry, and
Red Currant Jam, etc.

T WP AST P S
| FLARC SN, - 3 Sl a IR

ALL READY FOR DELIVERY

WAGSTAFFE LIMITED

| 3 :
g o Pure Fruit Preservers

Hamilton Ontario




b s A

NN

DTN ) e P

THE CANADIAN GROCER

ich A Bz
Sy l"‘;hfﬂ,' P‘!llnvlo Miuk mllh"":::lA
4bej ml‘I bdcl'lo"al protectionag?’

ar the signature- "
Lait 7 ‘/M

e — ¢
\ NS conpesep iR/

SRS

m

The Original and Leading Brand
Since 1857

HILDREN of all nations Hlourish on the

C BORDEN BRANDS of Milk produets,
” the wholesomeness, purity and the nu-
tritious qualities of these lines are unsurpassable.
This makes one of the best talking points to

your patrons and the best recommendation to
you to stock and feature

BORDEN’S
PRODUCTS

Only the richest full cream milk is used in the
scientific, careful and perfect condensing in
a clean sanitary plant.

You know our brands, your customers know
them because they are widely advertised for
you to your customers, in newspapers, on bill-
boards the country over and a large exhibit
at the Toronto Exhibition. It’s easy to sell
Borden’s Brands, and one sale ensures another,
and that means money for you.

BORDEN MILK CO.

LIMITED
“ Leaders of Quality”

Montreal

Branch Office: No. 2 Arcade Building, Vancouver
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THE CANADIAN GROCER

Two Brands of
RAISINS with

An Unequalled Reputation
“ BEAVER ” “W. ABEL”

VALENCIAS

These brands—“Beaver”, the fancy quality-—and “W. Abel”, the
standard—you probably know well by their unequalled reputa-
11on.

They are yearly increasing in favor with the grocery trade of
Canada because of their uniform high quality. Shipped by
Mahiques, Domenech & Co., Denia, Spain.

This Name---

Jose Segalerva MALASAL

Means Perfect
Quality and Packing in Malaga
Table Raisins

Users of table raising, and they are constantly inecreasing, know
and appreciate this brand of Malaga Table Raising.  Jose Segal-
erva name is the guarantee of perfect fruit, perfectly packed.

)'I/III' )/‘}u:/(’xu/: " can .\‘IIIII)I.I/ you,

Rose @chtlfjamme

|Montreal -Toronto
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EAT
Simcoe
Baked Beans
if

i Meat has hecome
j too expensive

Dr. Doolittle, Head of Bureau of Chemistry
in United States, says:---“Eat Beans if meat is
too expensive. Beans are the best substitute
for Beef.”

- Build up your business by featuring the
- Family Size Tin “Simcoe Baked Beans.”

A Iarger tin at a smaller price.” !

Dominion Canners Limited
HAMILTON, CANADA

)
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THE REQUISITES ARE QUALITY

AND (

PPN

R i MM@*'
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| H
L | EFFICIENCY | | some i
! i ! N I 9 ‘
i} (MY o Beans |
i I It 1s important that you associate 1 H,
. ¥ : yourself with a source of supply ! with t}
| B = @=N that 1s unquestioned. | §
i B g ( :
! i > 4
R Y & You understand that to compare I i
T i . e . . | ‘:’
R . a house treating oysters as a side line | 4
fit ;; P24 with a concern that makes it their ]
! o ¢ . . B i
i j &¥{ only business, is a costly mistake to §
’; ; s ¥ you The business of the :
! { G (¢ . “SEALSHIPT” Oyster
'}; ) g e . 5 System’s Canadian
it , 3 I'here 1s one thing you cannot | Branch has been taken
Ei_ '\r, < S & . = over by us. We can fill
,. 1 ] cxpect from a side lme\house, B oty o
I that 1s that degree of efficiency and “SEALSHIPT" Oysters
P i . . . or equipment.
" service that is characteristic only of
: houses treating the line as their only

specialty.

The oyster business is a business of itself, employing a great many million
of dollars, and it is unreasonable to expect the jobbers to effect this efficiency

QL

TR IRTE  T

T P e AR g R YN SRR s - P

H : i . ; ‘ O
il when they are treating this business as a side line. We devote our entire organiz- | 1 is what
% ation to oysters. Our “Coast Sealed” oysters stand for more with the Canadian i l.o
| trade than all other brands combined. | the utm
| . and the

what m;

We solicit your enquiry as to prices, etc.

Connecticut Oyster Co.
50 JARVIS ST. - - - TORONTO

WM
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A STANDARD OF QUALITY
CLARK’S PORK AND BEANS

Have you, Mr. Grocer, ever attempted to make a sale of

some inferior or less known brand than CLLARK’S Pork and
Beans P

Have you not on such occasions been frequently met
with the query :---

ARE THEY
AS GOOD
AS
CLARK’S?

QUALITY is what the public demand and QUALITY
is what CLARK gives them.

Long years of study and experience, the exercise of
the utmost care in the selection of only the best materials
and the adoption of the finest methods of preparation, are

what make CLARK’S

A Standard of Quality
| Stock the Best—it Pays

WM. CLARK, MONTREAL

7
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Paying Lines:

LAWRASON’S SNOWFLAKE

(PERFUMED, ANTISEPTIC)
Bath Powder and Watersoftner
I a new produet that is fast becoming
popular because it is something the
];Illﬁ“«‘ have been l‘mkill}_f for. As all
other Lawrason lines, it is moderate
priced, and payvs good profits.  Neatly
packed In green and red lithographed
tins with nickeled serew tops.

LAWRASON’S SNOWFLAKE
AMMONIA
is one of the few lines that the grocer
has that is backed with a guarantee. A
500 guarantee that Lavwrason’s Snow-
Hake Ammonia is fully equal in eleans-
ing power to any similar compound
selling for double the price (5e for a
ciant package).
With fall housecleaning operations in
view, every dealer should stock and
imtroduee it to his patrons.

Write at Once.

S. F. Lawrason & Co.
LONDON, ONTARIO

: London Canada

GROCER

Doesn't
1 s Strike
n You as a
e ( r00d Soap
/.TZ/ Proposition

You don’t have to think twice to real-
ize that Morton’s Soap is going to
make quick sales and reap good pro-
fits. We havea soap proposition that
is worth your investigation.

N.P.BarSoap

is simply an honest piece of soap with
no fake or fad connected with it. It
gives the consumer by far the best
value for the money, both as regards
quality and quantity, of any soap on
the market to-day. Show it to your
customers, test it on the scales, ask
them to try a bar; if they are not per-
fectly satisfied with it, you have our
authority to refund their money.

It 1s sure to please—the profits are
good.

David Morton &
Sons, Limited

Victor Soap Works, Hamilton, Ont.
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Stony Plain,

The Oscar Onken
Cincinnat
Dear Birs:

Liease send us a
KEN Wood Wind
NITS.  We have |
trim and therefore
sel

Since using the |
ped us for about
have concluded not
mwake of fixtures,
are none like your

They are easy to
be used for the d
merchandise we R

We would not I
wis for anything.

Yours ti
MII

This Is only ONE
in o
This 10-foot Win(ll(l):
the set, leaving 56 Y
individual disp

S
)u_ur_ show windowsare

ONKEN

Interchangea
NITS can m
—

Set No. 14 5. ¥

inside
displa;
cigary
66 Y

Set NO. 14% insidcl
displa;
S cigars
110 Y(

et NO. 4 trade,
hardwg
Freight and Duty A
s of Winn
Finish Mage o

" wazed finisk Select

Storage Chest —Eac

iled finish), A place t
Book of Designs .
tade with my YOUNITS
Shipments Made at O

e
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FOR

NOw

You Can Buy a Small Set of

MILLER BROS.,
WHOLESALE AND RETAIL

be used for the different kinds of

seasoned oak and
nicely finished The dis el

. R, JOUN
GROCERS. : , W DEAI
Stony Plain, Alta., Can., s p k : B - - GROCERIES & PROVISIONS
Sept. 10, 1911, .0
The Oscar Onken Co., - Q ' Nanaimo, R.C, April
Cincinnati, Ohio. 3 - | O P .
A ken
Dear Sirs: Ci
tease send us another set of ON-
KEN Wood Window Fixture YOU Gentlemen
NITS. We have more windows to We have
trim and therefore can use another tuzes ll"!\ We &
sel. 4
Since using the first set you ship x'l “\l h -unI 3 |
ped us for about two weeks, we Phey heus cas
have concluded not to use any other gy B e -
mwake of fixtures, as we feel there . -
we none like yours, i % S
They are easy to set up and can

- - Our windows now
7 ; i i sure to trim and
merchandise we  handle. AT ) r business
We would not be without the two The Full Set No. 14 o i
S ‘m;»”““‘.t 1 The above illustration shows the entire set of No. 14 Yours very Sanly

ours truly, 2 YOUNITS, comprising 125 YOUNITS to the set 'he en \. R, JOHNST
MILLER BROS. tire set of YOUNITS is made of well

STON & €O

ER IN

led in disy

nusid

A s ) w

OUN & U0, LTD,

play slabs are of distinet
design, the edges of which
are beveled and are fitted
with tilting metal adjust
ment on back and front
for holding them in vari
ous positions, also fitted
with metal attachment for
holding boxes on slabs
The base blocks are dou
ble thickness and of prop
er sizes, so that fixtures
are not top-heavy. Up
right, Cross Arm and Ex
] tension YOUNITS are in

- assorted lengths and sizes,
This Is only ONE of the 25 Window Trims shown which enable you to make

in our BOOK OF DESIGNS. HUNDREDS “and HUN This Is only ONE of the 25 Window
This 10-foot Window Trim took 69 YOUNITS of the

i 125 in DREDS of window trims ., 10-foot ‘\'\' o|u|: l;(“"f ?l"; l;(‘f.”{t"
the set, leaving 56 YOUNITS that can be used in making and as many odd and “'“‘ : & m'“‘\'ti‘(“\l?l'l‘: that :
individual display fixtures for inside store use. standard fixtures et X o . P _—_

individual display fixtures for inside

You Never Need A Tool. =

Patented 1911 in United States
snd Foreign Oountries

The No. 14 set was used

in making the window

trims shown on this page

= L, at no time was the entire

— - set used In making any

Your ‘hfn\ windowsare the eyes and index to your bus

* i ak in stock finish, Wrﬂlhrrm_l Oak, all in a soft

Trims shown
NS.

s of tl
Used I makg
store use.

Special Sets I Make

fruits, candies,

X of these trims
ONKEN Interch > > ] i » . FoU . If you are desirous of putting your windows on s 1009
.\l"l:ﬂx‘ll::l‘“‘l]?:,lkll' 1}:.:“)‘|lu<l-“tm;hl.:'.l;I\T:lx‘:n’ YOu v\hmlulrlz .R:gl:(! When efficicncy basis you need the ONKEN Interchangeable
“ o Se . ’

YOUNITS to be your Guiding Star.

1253 YOUNITS For 2 large grocery windows and besides I HE SCAR NKEN O
Set NO. l‘ inside store use on counters and cases. This set will 336'00 -
display groceries, packages bottles p— p—

cigars and fancy goods.

Established 32 yeors
) on counters and cases. This set will
display groceries, packages, bottles, fruits,

788 Fourth Avenue,
cigars and fancy goods.

Set N 4 110 YOUNITS. This set is made for the general store s 00 Clnc"‘natl'
0. trade. This set can be used for displaying groceries, e Oh-
10,

Set No' 14% irﬁl‘l\ul)sllT(I,\l"l‘Tﬁm‘h»r 1 large grocery window and besides sz lm

candies,

hardware, shoes, clothing, dry goods and furnishings.

Freight and Duty Allowed to Winnipeg and to all ports of entry east

i of Winnipeg on the Southern Canadian Border.
Finish Made of Select 0

mellow

Storage Chest —Each set is put up in a hard wood, hinged-lid storage chest
iled finish). A place to keep the unused YOUNITS.

Book of Designs A beautiful book of photographs showing large size trims
made with my YOUNITS sent FREE with each set.

Shipments Made at Once. Every Set Guaranteed Absolutely.

9

14
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: ’ . !
» \ Packer’s
old enough to l
g et Celebrated =
be abreast : f
of the | '
| i Chocolates | |
I NEW IDEAS NEW BOXES NEW CENTRES
* NEW SERIES OF HIGH GRADE GOODS :
‘ MR. ]J. P. WRIGHT will arrive in Vancouver on the 17th September
{ by the “ Zealandia”
:(:5 ocolale o ' j
. , | H. J. Packer & CO., Ltd., Matllll:lfactlu:'ers BrlStOl, f
il England 1
i i
Sanitary Cans
“The Can of Quality” |
| Baked Beans, Soups,
. Meats,Condensed Milk,
| Evaporated Milk 22
Sanitary CGan Co., Ltd.,
NIAGARA FALLS, ONT.
|
10 e —
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5| Nothing But The Best
The One Inflexible Rule For

DOMOLCO

Every package of Molasses bearing this registered label must contain
the BEST, nothing but the BEST, nothing but Molasses.

-
—

.

il

Offered as superior for table use to any other Molasses on the
Canadian Market.

'and
We know this to be a strong statement, but you will find the proof in

s 3 : -

: every tin.

i Every family on your list of customers should use Molasses, and the
S majority of them will purchase it regularly after trying
' ( 1 D O M O L C O

]

Show them quality plus modern package, and note the repeat orders.

3 THE
s, | % DOMINION MOLASSES CO.,
£ 1 LIMITED
74 E | Halifax, - - Nova Scotia
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‘! Kops & Kops
1 | Ale Stout

' (Non-Alcoholic)

Ideal Summer Beverages

Scientifically brewed from the finest Kentish Hops,
retaining the healthful, clear principle derived from
Hops only. They are, nevertheless, non-alcoholic and
non-intoxicating.

There are no more wholesome, salutary, palatable
beverages than these.

Possess distinet tonie and stimulating properties.

If you did not try them last Summer, we should like
to make arrangements to supply a sample lot.

THE BEST FOR YOUR TRADE.

CANADIAN AGENTS:—Hudson’s Bay Co., Vancouver, B.C.; W. L. Mackenzie & Co., 306 Ross Ave., Winnipeg; Kenneth
H. Munro, Coristine Bldg., Montreal; W. L. Mackenzie & Co., 606a Center St., Calgary; Royal Stores Ltd., St. John’s, Nflid.

KOPS BREWERIES, London, S.W., England

gl {
I |

on. KENTIS

‘hns WORTH

L SR FRTEURSTET DR

: Candied and Drained
P"Tin:h ) PEELS

Every time you intro-

: | duce to your customers The kind that keeps its rich,
: , a line that really does juicy flavor after cooking.
‘ lighten labor, you make We make one quality only—
' another friend. That’s THE VERY BEST
why so many live groc- ]
ers push hard on Samples and prices from

Maritime Provinces, Quebee, Mani-
toba, Saskatchewan and Alberta, W.
H. Dunn, 396 St. Paul Street, Mont-
X real; Toronto, Lind Brokerage Co.,

Chlnese StarCh 73 Front Street East; Ottawa, E. M.

Larner & Sons, 11 York Street; Brit-

A

3 —The “quality” is unsurpassable, the ‘‘quantity” ish Columbia and Yukon, Kirkland
§ i the follish—full 168 ox 1o E ackase. - TY & Rose, 312 Water Street, Van-
i s the fullest—fu > oz. to the package. 1€ couver.

profits are good.

O. Lefebvre, Prop. OCEAN MILLS Montreal

AGENTS: Standard Brokerage Co., Vancouver, B.C.; Escott &
Harmer, Winnipeg, Man.; Harry Horne & Co., Toronto, Ont.;
Norman D. McPhie, Hamilton, Ont.; The Lawrence Nfld. Co., o n l a 0
., -

Ltd., St. John’s, Nfld.; J. J. McKinnon, Charlottetown, P.E.I.;
Boivin & Grenier, Quebec, Que.; KEug. Foliot, St. Pierre,
Miquelon; Scott, Boyd & Co., Port of Spain, Trinidad, B.W.I.; Gl ‘R,
Desmarais & Gregoire, Chicoutimi, Que.; and all the Whole- asgo

sale Grocers throughout the Dominion.

F"‘ O oo e BB 0 P B W e 5 b A
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.‘% .
:
1
1 {1
i
of Birmingham, England
| 8 Sole Manufacturers and Proprietors of
5 HOLBROOR'S
| Worcestershire
. : ol | Imported Absolutely!!
z_ ‘
i The most extensively advertised Worces-
3; tershire Sauce in the Dominion of Canada
1| | S and throughout the World.
' Used in the Dining Rooms of the English
g House of Commons, House of Lords and
: also the leading Hotels and Clubs through-
| out the Dominion.
Yields a larger percentage of profit to the
grocery trade than any other advertised
| product.
¥
General Offices for Canada and U.S.A., - TORONTO, Ontario
Manager, H. GILBERT NOBBS
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DRIED FRUIT OF QUALITY
This Mark

N

FROM TH NSHINE]

» -
a0 -

on every Box
Insures the Best

Place Order Now for
Fall Delivery

All First-class Jobbers Handle

WHITE SWAN
YEAST CAKES

are the most reliable and satisfactory
yeast cakes on sale in Canada. Your
customers will not complain of poor
results if you supply this brand.

ORDER FROM
YOUR WHOLESALER

White Swan Spices & Cereals

Limited

SOLE DISTRIBUTORS TORONTO

RO 00 it 5N 1 hwe

From a Hard Headed Business Standpoint

Coles Machines embody in quality of materials and work-
1 ), i construction, guaranteeing a long term of service

i Ire very
ical to

: oper
: e to their
great simplicity
and design. For in
¢, to grind one
of coffee re
e

COLES MFG. CO., Philadelphia, Pa.

AGENTS—Chase & Sanborn, Montreal: The Codville Co., Winnipeg:
Eby, Blain, Limited, Toronto: James Turner & Co., Hamilton,
Ontario; Kelly, Douglas & Co.. Vancouver, B.C,; L. T. Mewburne
& Co.. Calgary, Alta.

Noig 1 crausSURE
e FFDALLEY Co Lumireo

Certainly You Have

seen our cartoon advertisements em-
phasizing 2 in 1 Shoe Polish to
the consumer. If you are not already
in on this you should be. 2 in 1
will polish wet or oil boots and will not
soil clothes.

The F. F. DALLEY CO.

LIMITED

Hamilton, Canada Buffalo, U.S.A.

I
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All the Pa
Tins, Com
Boxes, Ca
etc., shov
this illust
are Specim
work actu
done on
LOVELL
chines.

LOVELL'S E
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TO EVERY LARGE PACKER

All the Packets,
Tins, Composite
Boxes, Cartons,
etc., shown in
t his illustration
are Specimens of
work actually
done on the
LOVELL Ma-

chines.

THE CANADIAN GROCER

Bag and Carton
Making,
Packeting,
Wrapping,
Tin and Packet
Lining and
Labelling,
Etc., Etc.

Send us samples
for quotations.

LOVELL'S BAG and PACKET MACHINERY Limited, - - - LONDON, Eng.

{\.

v ¥
-
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*’M ¢FAIRBANK

SUNNY MONDAY

Tell your customers that SUNNY MONDAY (the White
L aundry Soap) contains a wonderful dirt-starter that saves rub-
lnlllL:. time and clothes.

SUNNY MONDAY works n»-‘il.lil\ well in hara. soft, hot or

cold water.

You'll find SUNNY MONDAY will completely satisfy more
women than any other laundry soap vou can sell: this faet, to-
gether with our heavy advertising means vou can SELL MORE
of it than any other.

SOLD TO RETAIL AT 5c.
“Sunny Monday Bubbles Will Wash Away Your Troubles”

THE N.K. FAIRBANK COMPANY, MONTREAL

L I UL e JUIE A IE  Sar e JU 0 U IEe JU a0 00 L0 JL AL d
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TEAS, COFFEES, SPICES, EXTRACTS,
BAKING POWDER,
JELLY POWDER, SOAP.
Canned Vegetables, Fruits and Salmon, Syrup, Etc.
All goods branded “TARTAN" ensures the handler

..\&A‘ ——
- T —— "
e A S A NN N o3
scdh

B 91 the first quality, every package guaranteed.

} ’ THE SIGN OF PURITY 'Phone Numbers—462 Long Distance. Free to Buyers. 3595, 3596, 3597,
| 3 3598 Order 'Phones. 748 Shipping Office.
H & \ ire to-day p
l[ 5 All orders shipped same day as recelved.
I8 ¥
L 1 BALFOUR, SMYE & CO — HAMILTON |
N ’ *9 Manufacturing Grocers, Absc

Have No Hesitation

in recommending to your best customer

SMITH
‘Bluenose’ Butter AND

5 It always opens up in excellent shape, and PROCTOR

SMITH l"i)c‘roks

x
s —
LA R

| r i its quality and flavor are remarkably fine.
! 3 85 "R g g SAania A Taste ‘Bluenose’ yourself! Then you'll
] i i Ny T:;?EVH%?RE@(@- feel more enthusiastic about recom- SOLE PACKERS Ry
} it . 52 AL BUT {.,r' & e + rade Mark of
I f £ BUTT. Binbuy ¢ e Halifax, - N.S.
it * A
it 3 IXLo Sl
i B I I SMITH & PROCTOR, - HALIFAX, N.S.
i
;?, é . (— 1
it ;
i 2 4 1
| § MR. GROCER! 4 LAS!
1} \’! Don’t let the hot weather interfere with profits. I
I8 £ Investigate the merits of the new
il 1 Thousands |
H I 13 LT s i
1 WALKER Are Doing
| § It :
Refri
. ( } e rlgerator Counter Why are you not in |
1 & P with the thousands of !
' 3 IT is just what you need for the economical handling aggressive  retailers 4
! g | of ecooked meats, fancy dairy goods, fresh fruit, vege- who are profiting by :
. £ i i tables and seasonable delicacies. selling the popular Sugar Rl
4 4 IT combines perfect sanitation with economical refrig- FORESTC FT b :
1 b eration, and so temptingly displays your goods that cus- BAKING PO W- -
i " tomers will erowd around this eounter to buy. DER? For 25 years
1 IT will boost your sales, win public confidence, the standard, selling

individualize your store, and quickly pay for itself in

. ; on its exclusive mer-
a saving of waste alone.

its. Your customers

4 Let us tell you more about it. Drop us a card for par- want the kind they
‘ ] ticulars and we will immediately get in touch with you. can relv on. Sell
t i We manufacture the best in modern grocery fixtures— ti 0 “t- ("i = Wil ‘
. ““Walker Bins.”’ T T T th the fall se
N aking.

Write for Illustrated Catalogue and Estimates. 3 “emand from n

1 i

! | ! H . 3
(e Walker Bin & Store Fixture Co. GORMAN, ECKERT & CO. ; J
N ¥ t SR LIMITED LIMITED AM
i Sank. i Mis. 1 . Smih. Bor 665 negns $oue,  Berlin, Ontario LONDON ONTARIO _' , .
gy facomn Wy s b, 14Tl 1 Wastars Salling Ageats B e most satis
] "g } 3 Maritime Provinces : R. R. Rankine, 4 Wright St., St. John, N.B. MASON & HICKEY WINNIPEG E:
ey Sl N s -3 SELLS WEL)
.t ' ‘

T {

f;
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ire to-day preferred by the majority of Merchants. This is the best recommendation
as to quality.
N ' Absolutely Pure Cane Sugar. The safest sugar to sell for preserving.
|

PICKLING SEASON HERE

Now is the time, Mr. Groeer, to have a full line

supply your customers for the pickling season.
Our SWEETHEART BRAND SPICES are guaranteed to be absolutely pure.
Cleaned by our new vacuum system, and free from dust and dirt. our PICKLING
SPICE is a favorite with all.

of spices, chillies, peppers, ete., to

| : Trade Mark of Quality

| | IXL. SPICE & COFFEE MILLS, Limited, London, Ont.

LASCELLES pE MERCADO & CO.

General Commission Merchants

g S M Rt ) ST it i . 2

KINGSTON, JAMAICA

EXPORTERS OF

BAGE S i

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce

STOVE!POLISH |

Voith the fall season approaching and stoves coming generally into use, there will be an improved

2 | JAMEs DOME BLACK LEAD | B

0
ARI I+ the most satisfactory article in stove polish on the market to-day.
S ' SELLS WELL. WORKS WELL. PAYS WELL. jd
17 . 2"

N
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JAPAN TEA

This season is proving especially profitable to Jobbers on
account of their undoubted superiority over the Green Teas,
and the conditions of the home market this year are particu-

larly favorable.
samples.

Our brokers have a complete range of our

FURUYA & NISHIMURA

%
MLEANS 7

WHITE MOSS

T
" #Ld
3

'NUFF SED

Canadian Cocoanut Co., Montreal

TEA LEAD

(Best Incorrodible)
Buy “PRIDE OF THE ISLAND” Brand

as extensively used for years past by most
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.

Tel. Address: ‘“‘Laminated,’”” London. LIMEHOUSE
A.B.C. Codes used 4th & 5th Editions LONDON,E., Eng.

HUGH LAMBE & CO., TORONTO
J. HUNTER WHITE, ST. JOHN, N.B.
CECIL T. GORDON, MONTREAL

Canadian Agents:

When The Hands

At the At the
Oflice. IFoundry
Store. Hllnln
3unk, Mill,
Printer’s = acrillric 'é £ FFactory
GLEANERE . e
Home. ey — B arage
% AP comMPANY § .
m faet = (4]} darm

LiMITED
MONTREAL.

anywhere or after any kind of employment or

dits=ernrent, Use

SNAP

Beneficial to the skin.

Big Sale For This Hand Cleaner

SNAP COMPANY, Limited

MONTREAL, QUEBEC

A SLIGHT DIFFERENCE

in price on a cheap article like

SAL SODA

should not count when quality is considered

BRUNNER, MOND & CO0.’S
ENGLISH SAL SODA

Is the PUREST, contains LEAST MOISTURE and
therefore GOES FURTHEST of any
Washing Soda Sold.

WINN & HOLLAND, uure

SOLE AGENTS

MONTREAL

cok I o ol niiiaom Lo B

CO




THE CANADIAN GROCER

COWAN’S CAKE ICING

on

u-
ur

COWAN'S

— -~ SUPERIOR -!-

TORONTO CANADA.

»

' Prepared ready for use. Save the housewife a lot of work, and

; give better results than any but an expert cook can produce.
: They are popular wherever known. Make them known among

li [ your customers and develop a new and profitable line of trade.

_| & The Cowan Co., Limited, Toronto, Ontario 1,44
19 n-




THE CANADIAN GROCER

Manufacturers’ Agents and Brokers’ Directory

Manu;

The Canadian market is over three thousand miles long and extends from the peach

belt to the Arctic Ocean.

Manufacturers and merchants can not hope to cover this

market satisfactorily or get the best out of their Canadian opportunities without the

assistance of local agents.

The following firms in all parts of Canada are prepared

to act as agents for good lines. The service department of the Canadian Grocer is
at the disposal of firms wanting agents or of agents wanting agencies.

WHOLESALE GROCERY
BROKERS, COMMISSION MER-
CHANTS and MANUFACTURERS’

Domestic & Foreign Agencles Solicited.

AGENT
Trade Established 12 Years.

77 York St. - Toronto

A N ARSI R e

Cable address
Codes: A, B, (

NE
i j WESTERN PROVINCES. N P —C ed. p e
B ‘i s WESTERN PROVINCES—Continued ¥ ' T. A. M
1EEE ESCOTT & HARMER G.C. WARREN W.G. PATRICK & CO. | AR
‘{ 4 . Box 1036, Regina Manufacturers’ Agents and CO
A 3 Successors to W. H. ESCOTT CO. IMPORTER, WHOLESALE and ' c.'rﬂﬁ?'.'f{:n?i
| ? BROKER and MANUFACTURERS' Importers est Canadian
l

B - BRITI
i bt AGENTS ——
. W.G. A. LAMBE & CO.
i OFFICES:- DISTRIBUTORS,LIMITED - | McLEOD
3 Skt : P. O. Drawer 99 Manufact
: : Winnipeg, Regina, Calgary, EDMONTON, ALBERTA. Grocery Brokers and Agents. i p—— 1(1::;.
I and Edmonton S s e || S -;;- 0 Cam
i i 8 Track connection with all Railroads. i Can give strict a
I 3 ONTARIO—Continued. 3 Grocery Agenc
;n -
. “ : ;
il JOHN J. GILMOR & CO. MacLaren Imperial Cheese :
i1 § j Wholesale Maanac_(urgs' l‘Agen(. and Com- RUTTAN & CHIPMAN Dk CO.ELqum’Ii‘udA ; o
i - meEn Proses WHOLESALE GROCERY BROKERS PARTM GENCY i
i : £ WINNIPEG, MAN. and i Agents for Grocers' Specialties and Whole- § L E
i 9 t Covering Manitoba, Saskatchewan and Alberta. I'MAtNgFACT(V"E[Ri[ ]AG::{\'T? sale Grocery Brokers 4 : . MIL]
. We can give special attention to a few more "ort Garry Court, Main Street. 2 anufacturers’ Age
1 ; ’ first class lines, Do::oelsi?;:e:::d Foreigh agencies Winnipeg - Canada TORONTO, Ont. DETROIT, Mich, : ‘ 235 St. John‘.s
; ? i Correspondence
I I 5 3 or manufacturer
{ 8 Secure our prices for 3 representative.
i 3 WATSON&TRUESDALE THE WESTERN BROKERAGE & MANUFACT- Fine FILIATRA CURRANTS, § references.
: f é Whelesale Commission Brokers and URER'S DISTRIBUTING CO. Greek cleaned, in half cases, ¥
(‘ Manufacturers’ Agents Co:’nn;:nlo: Bmk".’Acm:om;hP“h" before purchasing :
E B ~ tur » t ~ g
§ WINNIPEG . MAN. stored and distributed, Bonded ware- LIND BROKERAGE CO. ¢ ¢
i ; Domestic and Foreign Agencles D 2t owmtien:  Veur Bestusss 49 Wellington St. East Toronto 5 O. E. Ro
' 2 Solicited. y 7
§ @ e 222 Ninth Ave. West - Calgary, Alta. Manufacturers
i ] LONDON. 3 Evaporated ¢
_{ ;) | E Ingersoll, -
il 21 ONTARIO. THE MARSHALL Estal
H B H. G. SPURGEON BROKERAGE COMPANY
] ‘* WINNIPEG 67 Dundas St., LONDON, ONT. 3 e T
- iloes : 3 Aanutas , : Wholesale Grocery Brokers. Fully ‘ —
K ‘f Wholesale Br;ke;gaen:;‘l Manufacturers NORMAN D. MLPHIE equipped to act as agents for Brit. /\\
A Canadian, British and Foreign Agencies B ish, American and Canadian grocery
; Solicited. roker .
.5 230 Chambers otuC;mﬁner(-’e. 3 lines. WRITE US. :
{ £ o Mat. Offers New Crop %
¥ ARITIME NCES.
§ EVAPORATED APPLES X TROVINCED
: The J.J. TOMLINSON CO. for spot or future ship- H. R. SILVER, LTD. thems'ss Con
WINNIPEG ment at best price. MANUFACTURERS' AGENTS KILLS { &°
Wholesale Grocery Brokers. AND GROCERY BROKERS. ! { Ra
Office and Track Warehouse, 27 Federal Life Building HALIFAX NOVA SCOTIA | All Dealers and 381
92 ‘Alexsnder 8t. E. HAMILTON = ONTARIO First-class frost-proof storage facllities. ”“e:el::nﬂft‘:’ Cfmm
e at it gives

vk

Correspondence solicited on domestic-
and foreign lines.

Established 1903

Correspondence wsolicited on Domestic |
and Foreign lines. |

FRANK H. WILEY

MANUFACTURERS’ AGENT
and
IMPORTER

CURRANTS

W. S. CLAWSON & CO.

Manufacturers Agents and

Grocery Brokers
Warehousemen

tustomer tells others a
—— 0Tt A

ST. JOHN, N. B.

Open for a few more first-class lines

We represent the old reliable ship-
per C. Ceroni. We can quote you
best prices and give you the best
fruit. Wire when in want.

757 Henry Ave., WINNIPEG

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchants, (‘us-
toms Brokers and Manufacturers’
Agents. Cars Distributed, Warehoused
and Forwarded. Warehouse on Transfer
Track. Business solicited. Our position
is your opportunity.

Saskatoon - Western Canada

C. E. CREIGHTON & SON

Brokers and Commission Merchants,
Manufacturers’ and Millers’ Agents. 4 |

HALIFAX, NOVA SCOTIA.

Domestic and Foreign Agenciles Solicited.

W. H. MILLMAN & SONS

Wholesale Grocery Brokers

Toronto

ﬁg—m it Pl i o I o 0
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ory | Manufacturers’ Agents and Brokers’ Directory |

3 (Continued.)
NEWFOUNDLAND.
I T. A. MACNAB & CO. Every Merchant who handles
\O ) i ST. JOHN'S E- N:WEFOUNDLAND t . * .
. i MANUFACTURERS' AGENTS M h N P d
: I and COMMISSION MERCHANTS a ieus ervine rowders
i Importers and exporters. Prompt and
: ] careful attention to all business. High- knows that thev sell themselves.
est Canadian and foreign references. :
'} | Cable address: "‘Mncnnb.' St. John's. So elfeetive are thev in all eases
a Y . . >
nto A Colen: &, 5, 5. Wi SENNOR, 400 private. MATHIEL'S of headaches that when once tried
i they are immmediately recommend-
: BRITISH COLUMBIA. NERVINE POWDERS ed. Every merchant can  with

erfect .\;lf('l.\' recommend
klnthi«-nE Nervine Powders as a
|n'|‘|\'\'l|\ safe and harmless rem
edy in all cases of headaches. Any
merchant mav try Mathieu’s Nex
\illt' l'n\\llt'l‘~ at our (‘\"\'ll\\‘. as
: Grocery Agencies. Highest Refereuces. per  coupon attached. lathieu's
; .\"/I'I/ll ol ]:I( rl//r/ ( V“{ I"' (!

McLEOD & CLARKSON

Manufacturers’ Agents and Wholesale
(‘ommivlnn Agents

5 852-6 Cambie St.,, Vancouver, B.C.

Can give strict attention to a few first-class

| S,
18

. g
et o et 2
Powders for 25 cenls

|

ese is a specific in all forms of colds.
QUEBEC. i— _________________
d f The } ot e R R e N
e ' L. EMILE GABOURY J.L.MATHIEU CO. | N
4 Manafacturers’ Adent and Commission Merchant Propelitain I With (Name of firm)
lich, ; 235 St. John St., QUEBEC, CAN. | Steeet
: Correspondence solicited with brokers Sherbrooke, P.Q. City or town + Proy
—_— i or manufacturers looking for a reliable |
: representative. Can furnish best of
s : references.
8 ‘ O. E. Robinson & Co.
mte s
; Manufacturers and Buyers of Dried, Grocer ;
: Evaporated and Canned Apples.
—_—— _:; Ingersoll, - - - - Ontario e b4
| . i Advertising
NT 3
iy i By Wm. Borsodi : -
rit- i Keep Your EYE on Your Bills
ery 4 / Every cent you lose by allowing too much
: 8 3 i 2 eredit weakens your buying wel et
’ 3 " o= It contains suggestions for lor have your Sasey in the bahk than th
i A . other fellow's pocket
2 4 i | special sales, bargain sales, Want Debts Collected ?
- _—— cash sales, etc.; ideas for We can collect anywhere for you and you
ar & have not to pay us il you gel your
|3 . them up COMMoOnN 8Sense catch lines or window moncy. luo't thet Sale?
| R Bed- : WERITE FOR FORMS AND FILL THEM
g J KILLS { 3333755, 58 8es-Buge cards, and many hnfus for . R At
A | All Dealers and 381 Queen St W.. Toranta. Ont the preparation of live ad- THE NAGLE. MERCANTILE AGENCY
Deal ! o n Wes Y e
- | g.::,)'.'s:'r:.,“{}:.’..{":’i‘::’,‘; Sumte § Sy ooed esller, fur vertising copy. A collection Setint. Ow
| p : ofhens about same: Write for prices. of short talks, advertising

] : ideas and selling phrases T“E i WI"T ‘n.“
\ |

UCCess-
The BROWN is the used by the moat &

: The "' want ad.” has grown from a
on.y oconvenient 'ul grocery advertisers. little used force in business lile, nto
one ol the great necessities of the
'll Holder present day. !
PRICE s2 00 Business men nowadays turn to the |
B Occupies no counter . “want ad.” as a matter of course for
5 space. The bags are a hundred small services. ‘
es held in position by T R .
B he want ad. gets work for
ravit » {
:‘un-l:lv{l h::np:n:!'::: ALL ORDERS PAVARLE workers and workers for work. % \
-4 4 Handy, Baes IN ADVANCE. It gets clerks for employers and finds
Time. Will last a life employers for clerks. It brings together .
)N }:;l::l.:er F‘:’ r;‘J;’ :‘y buyer and seller, and enables them to
A eve ere

:-::e,uur job'er or M.cmn Publi.hing Co' do business though they may be thous !
T

ands of miles apart

The "' t ad.”" is the great force v
The Brown Il‘,Co 143-149 Unlvm'" Ave., Toronte in ll:: su:::l"-ﬂ‘aln and incidents of :
'A. Crestoan, lows, U.S.A, daily life.
21 ! . 4 “
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YOUR TOBACCO DEPARTMENT

will ok a great deal better if you have
ouyr tray s ocall and suggest some  re
rrangement

PIPES CIGARS TOBACCOS

CANADIAN LEAFY TOBACCO (Specialty)
J. A, FOREST; 189 Amherst St,, Montreal.

VOL-PEEK

OF pals or any
s hen at hand.  Mends
! minntes, Just faney the sale!

ELY
ll\l II\UIII‘IIIU\ FOR WESTERN AGENT
y i thout selling rights for Westem

Montreal
Torontao,

lIA .\A\(.'l,l‘l & €O, - - -
W. J. Flewwelling, 65 Front St
Agent for Ontario,

SHOWCASES

Attractive, Finest Workmanship,
Prompt Attention.

Don’t pass us when in need.

S. Meunier & Fils, - Maisonneuve, P.Q

WRAPPING PAPER
has advaneced You know that, eh? Have
You got the hest at the price? Perhaps not
We can supply it, though
Paper Bags—A Specialty.

Courtesy. satisfaction.

COUVRETTE & SAURIOL - Montreal

SULTANA (Brand) TURKISH DELIGHT

is the big confectionery seller to-day. The

real thing, the most delicious of confec

tions Write

ORIENTAL PRODUCE CO. - Montreal.
Ontario and Northwestern Agents

MacLaren Imperial Cheese Co. Ld, Toronto

FINEST STILTON CHEESE

From English Prize Dairies.
Now on hand.

A.C.Chapman,93Durocher St.

Awent for Eastern Canada

bave a number of good propositions for
grocers and  clerks Stores  well I :l,
good profitable business. Do you wi to
open up in Canada’s leading city? If so,
wWrite me,

V. de la RONDE, 14-16 McGill College Ave.
Montreal.

OLYMPIA AND
BEN BEY CIGARS

Ed. Youngheart & Co., Limited
Montreal, P.Q.

RIGA WATER

Tell your customers that a bottle of Riga
in the home will prove thoroughly useful
Cures constipation and allays all stomach
troubles, besides being a healthful and
pleasant beverage.

RIGA WATER CO. - MONTREAL.

AUTO ROACH KILLER

means awe to every cluss of insect, hecause
where this powder is sprinkled no insect
or vermin can possibly exist There are
other preparations on the market, but this
one is positively guaranteed We want
representation

AUTO ROACH KILLER CO. - Montreal.

COON SHOE POLISH
FAVORITE STOVE POLISH

are lines of unequalled merit and should
be investigated by you We positively are
ready to money-back our goods if any
complaint is made, but we know that dis
satisfaction is impossible Agents, write

Uncle Sam Dressing Co., - Lanoraie, P.Q.

BOURQUE’S
PICKLES

have an enormous sale. There's a good

reason. You can guess why

H. BOURQUE & FILS - - Montreal.

QUALITY

is the keyword as far as our

Biscuits and Confectionery
are concerned. Are you interested?

AETNA BISCUIT CO., LTD.,, MONTREAL

Sanola Disinfecting Fluld.
Domophone, a perfect cleanser.
Insecticide Fluid, the modern bug killer.
Green Sweeping Powder, the leader.
Don’t overlook these lines. Write to-day.
MONTREAL GERMICIDE,

220 Colonial Ave., - - Montreal

EXO—RATS -EXO

Must eat Exo once they smell it, but that's
the end of them. Instant death and NoO
ODOR. Cats or dogs won't touch it
though. Have it at hand for your ware
house and customers. We have an inter
esting proposition for a large wholesaler
EXTERMINO CHEMICAL (0.
P. 0. Box T4 - - - - Montreal

McDOUGALL’S
CLAY PIPES

THE BesT IN THE WORLD

D. McDougall & Co., Ltd., g:rsoom

SUCHARD’S COCOA

You want Quality Cocoa all the time, Mr.
Grocer. It will not pay you to sell a tin
on which you eannot rely. We can prove
beyond a doubt the high quality of
Suchard’s. Remember :—

A STEEL SECTIONAL BAKE (('))(X.EN'

ke your own
increue your GENERAL
TRADE. You can have the
best goods and obtain all the

profit. No expressage or deliv
ery charges for Bread, Rolls
ete. You can do what others |

DIAMOND

If you are looking for trade with lruh merchants
there is one paper that can put you in touch with
buyers, ard that is 1he

Irish Grocer, Drug, Provision

and General Trades’ Journal
10 Garficld Chambers, Belfast, Ireland

Suchard’s. Suchard’s. Suchard’s. ". doing. Write for our Com
FRANK L. BENEDICT & CO., Montreal lete Catalogie.
Agents. BRANTFORD OVEN AND l“l €0.. LTD., Brantford, Canada
AGENTS Write us for New Price List of

If you want to handle three lines with a
reputation, ask us about:
SISTER’S STARCH
CHINESE LIQUID BLUE
COOK’S PRIDE BAKING POWDER
Do It Now.
H. F. PACAUD & 0O, (Reg.) Montreal.

WINDSOR SALT

TORONTO SALT WORKS

TORONTO, ONT. GEO. J.CLIFF, Manager

WHEN COMTE’'S COFFEE

was first marketed it “took” because of
its unequalled flavor. It has been “taking”
ever since. Huave you tried it yet? If not,
do it now. Write

AUGUSTIN COMTE & CIE - Montreal

When writing advertisers

kindly mention having seen
the advertisement in this paper

i =

@-

A want ad. in this paper will
bring replies from all
parts of Canada.

I
! .
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You cannot go on choosing your fancy

You must choose the
sone lillwul‘t|llil.

hiscuit
stock forever.
CARR'S Biseuits have heen
more suceessful

than any other make. There must be

Put in a stock /'/'.l/}[{ away.,
CARLISLE

CARR & CO. Exciaw

AGENTS Wm. H. Dunn, Montreal and Toronto; Hamblin &
Brereton, Wmmpo. and Vancouver, B C : T. A. MacNab &
Co., St. John's, Newfoundland.

chosen by grocers more tunes

i 'easoln,

8

right one

EWING’S SPICES

PRINCE OF WALES BRAND

Positively no doubt ab
experts pack them, only
our Spice Mill.

out it, and the reason—only
experts are allowed a place 1
That’s good enough, e¢h?

PURE SPICES

will make the housewife pleased with her pickling, impure
will make her discontented and sore with yvou

YOU WANT THE PURE
So Write

S. H. Ewing & Sons, Montreal

¢owinner

BAD
NEWS
TRAVELS
FAST

s s an old saying, but it holds good in a goo I many things
I you sell your customers an inferior piece of soap the news
L soon spread and you will be the loser
Wonderful Soap will not injure the most delicate fabries
! sale, sure and speedy cleanser. It saves time and lnhm
U L ure

to please your

customers  the good news of
wlerful Soap qualities will

also spread fast you will In

GUELPH
SOAP
Gompany

lfrl)\

GUELPH,
ONTARIO

THERE IS

a regular and certain wayv for grocers

to obtain steady prohts and give

con
sumers satisfaction
Il s Iy |'l‘l“'||HlIQ'lllI||I_ el selling
standard ;;~v-nl~
In matches vou want a line wher

every mateh i1s a sure hight o

broken stems, ete., such a line is the
DOMINION  SIHLENEY  3MATCH
Ilave vou 1it?

DOMINION MATCH CO., LIMITED

DESERONTO, ONTARIO

Or The Canada Brokerage Company. Limited. Toronto, Ont. ;
The A. Maodonald Co., Winnipeg, Man. ; Snowdon & Ebbitt,
Montreal, Que. ; ). B. Renaud & Co., Quebeo, Que. ; J. A, Tilton,
$t. John, N.B.; ). W. Gorham & Co., Halifax, N.S.

SILENT
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rand’s

A.l.

auce

and invalid specialties were

granted the highest possible
THE GRAND PRIX-—at the
Festival of Empire Exhibition, Crystal
Palace, London, 1911.

BRAND’S

Essence of Beef

award

is one of the invalid specialties made by
this firm. It is a elear jelly containing all
the nutritive qualities of beef. There is

nothing better for a weak digestion.

Give * Brand’s Specialties™ the promin-

cnee they deserve.

Brand & Co., Limited

Purveyors to H.M. the Late King Edward VII.

Mayfair, - - London, Eng.

NEWTON A. HILL, 25 Front St. East, TORONTO
H. HUBBARD, 27 Common St., MONTREAL

The Catsup with
the Different

Flavor!

There is a delicacy of flavor and
appetizing richness to every
bottle of “E. D. S.” Brand
Tomato Catsup that has won for
it a lot of friends—the dealer, be-
cause it sells readily and means
a good turnover, and the cus-
tomer because it is so good.

It will pay you to feature this
splendid line.

Made only by

E. D. SMIT

WINONA, 5 ONT.

AGENTS—NEWTON A HILL. Toronto;
W. H. DUNN, Montreal; MASON &
HICKEY, Winnipeg; R. B. COLWELL,
Halifax, N.S.; J. GIBBS. Hamilton,
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3 2
|
1-2-3-4-5-6-7-8-9-10-11 -12-13-14-15-16
|
¥ |
|2 e arr oes at least 15 :
| $ sl
16 h. l 1 ; |
: Ings Immedilate
| |3 [hing 14
3
1
g B :
! 4 The eood effeet of the Barr Register is felt immediately vou instal it in your
store. It immediately begins to save money, save bookkeeping and save cus 13
- tomers, and within a short time it has more than paid for itself and becomes an
5 absolute monev-carner for you.  Here are some of the things the Barr Register
will do for vou in your store: 12
-
& ke | gives your customer a bill of his current purchase i
6 (2) It gives vour customer a statement of his account to date.
(3) It does all vom Inull\l'\l'l‘l'll\;; with one writing. 1 l
3 (1) It keeps your accounts always posted up to the minute.
() It preveuts mistakes in I.nul\kw-[ninu -
7 (O) I ]'l'(‘\l'lll~ clerks from forgetting to \‘h.ll;r Hens,
(7) II does away with the cumbersome, mefliclent svstem ol
running monthly accounts 10
= () I prevents customers loading vour books with bad debis.
3 () It prevents customers from running a bill bevond then -
. 8 financial ability to pay.
: (10) Tt handles credit sales as fast as cash sules. 9
L L (11) It enables settlement of accounts to be made at any tine
i (12) ll l‘IliI'll\“ voul o =el-a «'l'«'n“l “lllil upon l” VOULI customers
9 and to know immediately when that limit is reached -
(13) I tells vou immediately whaf vour customers owe you.
‘ (1-1) Tt establishes the confidence and respect of your customers. 8
¢ - (15) It has an immediate effect in reducing your outstanding
; accounts.
-é 10 (16) It decreases the cost of runnimg vour business. -
; Is not a machine that will do this in vour store wortl 7
’ > while? [Isn’t it more isn’t it a necessity? Don’t you sed
2 that every day vou are without such a machine yvou are s
3 11 absolutely losing money. Every day you neglect to use
3 the coupon below yvou are just throwing away so much
- money. You are neglecting to add to your store equip 6
ment ~‘>l||n‘l||‘l||u that will surely, without a shred of doubt
. 12 oreatly inerease vour earnings at the end of the year. Ael
NOW. Use the coupon NOW.

l“.\vl"\ merchant who has credit accounts needs

j - a Barr Register. There is no contrivance yet
| placed upon the market that can equal it in ‘s"\
’ 13 efliciency. It is the latest and by far the best “_o‘ ..’4‘
' of such devices. [t handles anywhere from 100 > Ly
= to 700 accounts, and the 7H0-account register é“\\c'y
m‘\'ll[rit‘~ no more counter or floor ,6‘\ \\OMQ
l space than the 100-account l'ruis‘ » o\'\qf?“;;
4 . P ¥ e
ter. ‘Pv§ &
1 [f vou want to earn money, use the x© > o‘e'\\s &
| - cotpon NOW, 0‘\‘9 P
| > &
¥, $ 09 \\g S ‘.\»
| i < & ‘&*\\eﬁ_ )
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g | The luxury that’s an everyday necessity. e
1 : Brings customers — and keeps them. c
i Fall Housecleaning -
- i | - whiel
1 means a big demand
.
E: 2 f socLEA. H \ Canada
N 1 Canada
! : ; or L ow \ c o F F E E Canada
| ‘t Makers: R. Paterson & Sons, Lid.
1 i Coffee Specialists, Glasgow.
g 1 is your stock ?
i | LARGE
| g Selling
Your customers will soon be busy with the fall [Fo——
house cleaning and every dealer has an excel-
lent opportunity of cleaning up some good pro-
8 ; fits if he promotes the sales of the modern clean-
‘ ing and sweeping compound. Soclean (the dust- P
| less sweeping compound) absorbs the dust, cleans gy EX I
i floors, saves exertion, brightens carpets, kills Thls 1S a
i moths and leaves a clean, fresh odor after sweep- o, :
i 3 - Positive "33
B 2t WEr I
I ‘ - 4 Fact:
f 1 The size of the 25¢ pail has been enlarged and VP vegeti
| 1 \ & - i S =4
| g8 i the larger 50c and $1.00 sizes have been reduced ). = e j
I 5 il T5e reausctively s Y\ I
iH i5 i to 40c and 75¢ respectively. - = V(R
i % 4 iy V
’ «.:i» We aim to give the best in every respect—we e e
| e could not better the quality so we bettered the Mr. H
; | 8 ; ; quantity. C.E]
g ‘ Soclean makes good profits and satisfied cus- J. Bil
’ ] 3 tomers. yoghaf
' i & C.8.1
i R M
§1i | SOCLEAN LIMITED - ]
: -1 in
| 3 . Baking Powder s
i j “The Originators of Dustless Sweeping '’ Escot:
i
i ’ Is what good No Acids :
1 3 'onouTo baking powder No harmful NIChO
_ ' $ ought to be. ingredients. Nicho
i 4 ;s Agents for Western Canada: J.J. GAMOR & CO., WINNIPEG. C.E.
! 2 Agents for Montreal: HEDLEY M. SUCKLING & €O. s s
t Agents for Ottawa: W. R. BARNARD & CO. A. W. HUGMAN, Limited, Montreal and
[
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THE CANADIAN GROCER

Hatcha Good Egg ThisYear

Make your nest-egg a healthy one. In other words, get a good
fat profit during the ensuing months. People must eat
whether the cost of living be sky-high or not, but they’ll eat
most of the reasonably priced foodstuffs, so feature

/=~ Fish —Andlots of it——  Fjgh

Your Order Should Be in For

“Canada” Brand Pure Boneless Codfish

which affords a dish palatable enough for a King, but cheap enough for a beggar.

LOOK AT THIS RANGE.
BONELESS FISH.
Canada Tablet ... ....... 20 1 1b. Tablets. Atlantic Special ......... 20 1bs, 1 1b. and 2 1b. Blocks
Canada Crate ............ 12 2 1b. Boxes. Mariner Brand .......... 25 1bs. Bulk.
Canada Strip ............ 30 1b. Boxes, Whole Strips SR v ovsnescnnvsnit 25 1bs. Bulk.
SKINLESS FISH.
Eastern Fifties .......... 50 1b. Boxes. Eastern Hundreds ....... 100 1b. Boxes.

Wholesalers:—We can supply
LARGE DRIED CODFISH BY THE QUINTAL. LARGE FAT JULY SALT HERRING BY CAR LOAD.

THE NORTH ATLANTIC FISHERIES LIMITED

SUCCESSORS TO 'THE HALIFAX®COLD STORAGE CO., LIMITED

Selling Branch : 47 WILLIAM STREET, - - - MONTREAL

Our Sales are up

Purnell’s Pure Malt Vinegar

IS THE first brand that was imported to the Dominion.
It is the best for table use, and for pickling it has no equal, as it always makes the
vegetables erisp and palatable.
It is always guaranteed to be kept considerably above standard.
Write to-day to our agents for quotations.
Mr. H. Haszard, Charlottetown, P.E.I.
C. E. McMichael, Manufacturers’ Agent, St. John, N.B.
J. Billman, 236 Hollis St., Halifax, N.S.

A. W. Dunn, 8t. Peter 8t., Quebec. Sole Proprietors

C. gﬁgardmg, Room 64, Canada Life Bldgs., Montreal, Purnell & P anter
Lind Brokerage Co., 73 Front St. East, Toronto, Ont. ] Liaiied :

L. H. Millen, Hamilton, Ont. Sauces, Pickles, Malt Vinegar
Escott & Harmer, 137 Bannatyne Ave. East, Winnipeg. BRISTOL

Nicholson & Bain, Edmonton. Established 1750

Nicholson & Bain, Calgary.

C. E. Jarvis & Co., Mercantile Bldgs., Corner Cordova
and Homer Streets, Vancouver, B.C.
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THE CANADIAN GROCER

Atlantic Fish Companies

Boneless Codfish Products

ARE NOW READY FOR SHIPMENT

Send us your order for:—

HALIFAX 31b. Boxes

HALIFAX 1 * -

HALIFAX STRIPS
HALIFAX SHREDDED CODFISH

ACADIA 21b. Boxes
ACADIA 1 1b. Tablets.
ACADIA English Strips 30s.

BLUENOSE COD STEAK 20s. Is. and 2s.
PILOT 20s. BLACKS 1s. and 2s.
SKINLESS CODFISH
COD BITS

Maritime Fish Corporation Ltd.

DISTRIBUTORS

MONTREAL 45
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THE CANADIAN GROCER

PRICES ON

“SANTA CLAUS OATS

AS PROMISED IN LAST WEEK'S GROCER

Santa Claus Oats
Regular Size

$2.70 per 36 Pkg.

Santa Claus Oats
With China

$3.70 per 20 Pkg.

Santa Claus Oats
With 8tockings

$3.70 per 20 Pkg.

THESE OATS ARE PACKED IN SANITARY, STERILIZED SQUARE PACKAGES

We have bulk Rolled
Oats. Price on re-
quest.

Here is something
new, unique and prac-
tical in the line of pre-
miums — a woman’s
stocking in every 25¢
pm-kagv of Santa
Claus Rolled Oats,
other 25¢ packages
will econtain hand-
some pieces of decor-
ated china. We also
also have a small
package without pre-
mium to retail at 10e¢. !

| TORONTO

OATS

SALES OFFICE

CANADA d

5" e T

Deliver free to On-
tario R. R. stations
cast of Sudbury,

The quality ' of
this produet is abso
lutely guaranteed.
Manufactured by the
most modern and sei-
entific milling process
Santa Claus Rolled
Oats stand in a class
}'_\ themselves when
it comes to "~]ll;|li(‘\'.“
This line is sold
direct to the retailer,
who makes the extra
profit of the jobber.

MORROW CEREAL Company

Toronto

Canada

29
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Watch the Pendulum

Thick Rich Juicy
Teas with strength
and flavor.

Thin Flavory Teas /

R /

Unblended Teas r.
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Perfect Blends in
Bulk.

\
< ’:

iPackets

e,

i It is Swinging towards Blended Teas
Blended Trade increases week by week.

Up-to-date Grocers realize the advantage of selling our rich mellow blends. You T
can fight the Peddler, Butcher, Confectioner and Fruit Dealer (all handling packet
teas), with our fine juicy Blended Teas.

Send us your order. Take your share of our success.

Star A really good blend of Indian and Ceylon
<2> SNk oy Mixed .. . . - 3 19 cents

\/ . Good leaf, pungent sweet liquor. Green . . . 19 cents

i S O

/ Diamond Thick juicy tea. A blend that is glvmg uni-
versal satisfaction. Black . . . 22 cents

3
E <\ Diamond Fine pungent fiquor.  Nice reguist BREEEE 99 conts

Gteen . . . :
&

Star Genuine English Breakf
glis reakfast Tea, perfect Orange
\/ Pekoe Leaf S . 27 cents

EBYBLAIN,LIMITED | | |

TEA BLENDERS TO THE TRADE
J. F. EBY, President. HUGH BLAIN, Vice-President.
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THE CANADIAN GROCER

et «399@4»:\, FEZES

Is our method. Keen to give the best Tea at the lowest
prices; and to do everything to enable our customers to meet
successfully the competition of the PEDDLER. When your
customers once taste “SALADA ” that is the only Tea that will
please them afterwards, and it can be procured only at GROCERS.

BLACK, MIXED and GREEN

“SALADA” TEA COMPANY

TORONTO MONTREAL

LONDON, Eng., 41 Eastcheap

PICKED

THEN

PACKED

249

: QPMMY SCOTLAND.

From the picking of the fruit to the packing and

shipping of Cairns’ Scotch Jams, Jellies and ; BERRfiJAM , ,
Marmalades, the greatest care is exercised as to . OLE 5
cleanliness, thus preserving to a special degree : Ry j
: the flavor of the fresh, ripe fruit. e ¥, G&NSW ,
Step clear of inferior fruit products and avoid R ad
; dissatisfaction, and you will build up a substan-
: tial money-making trade.
: We have supplied the table of |
Alexander Cairns & Sons Their Late Majestics Queen :
wictoria anc \ing Ldward,
E PAISLEY bkt SCOTLAND and are now cate ring to King
anadian Agents: Yeorv 4 v svecial com-
- ] SNOWDON & EBBITT, Montreal, Que. :,'l‘a 5 V., by special
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BLUE

KEEN’S OXFORD BLUE. The blue that ensures snowy white laundry and because
of its strength, its use is the truest form of economy.

Recommend it to the new housewife, the older folks use no other.

For Sale by all the Canadian Jobbing Trade

MAGOR, SON & COMPANY

403 St. Paul St., Montreal 30 Church St., Toronto
AGENTS FOR THE DOMINION OF CANADA

To Your Family Trade You Can Offer No Better

Pure Food Product Than

BENSON’S PREPARED CORN

Eanin, .-'_" .
e s
§ The purest and finest Corn Starch ob-
tainable. The busy
that with Benson’s she can quickly pre-
pare delicious and nourishing Summer
dishes—rich mange, ice

cream, ete.—that will appeal to every
e :mber of the family.

' She knows that children, elderly pu;ple
and convaleseents thrive on Benson’s.
! She wants Benson’s because no other
Corn Starch will do.

Display Benson’s on your counter and shelves—Sales will quickly follow.

YOUR ORDER WILL RECEIVE IMMEDIATE ATTENTION.

#* FDWARDSBURG STARCH (0

LIMITED
MONT. ~CARDINAL ~TORONTO —BRANTFORD —VANCOUVER

Housewife knows

custards, blane

32
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A window display in which symmetry of arrangement is given much prominence It willalso be noted that ouly
shown
L J
Maklng Customers Out of Passers \ '
-
This is What Should be Made Every Dealer's Aim in Dressing a Window—The
Advantage of Making Lasting Impression by Concentration—A Splendid Ex-
ample of Regularity in Display—Best Windows Include Attractiveness, Origin
ality and Selling Power.
To get the passerby to make the oe- jumble of goods irregularly strewn all will be noted that symmetry was given
casional purchase that leads to a future over the window. There is considerable special attention all the way through
permanent customer, is one of the chief jam in the above illustration but it Here then is a window that « nands
aims of every window trimmer. would not take two clerks very long to respect. The display eards a
When such has been accomplished the arrange it ’ pressing the onlooker w
dealer can say with decision that he The good window artist knows that they are guality goods that can be de-
knows his window is a strong asset in jere attractiveness in a grocery window pended upon: on the whole t splay
husiness building. 1s not evervthing to be desired. Neither works for more business s part
A look at the above illustration shows g originality. Of the greatest import- ecular line of jams.
convineing display and one that is  gnee is selling power—power to create When the window trimmer learns
sure to bring in new business. It emu- 3 desire on part of passerby to buy. something about t nsvehology
ates the idea of the best trimmers The best windows are produced from a human mind and dise rs that lasting
hat each display should be confined to .ombination of all three. and convineing mp S uade by |
ne line of goods. When a passerby concentration on one obieet or series of
bserves such an array of jams and Construction of the Window biseta: ol Rk . \ <
reserves, she has but one impression : - . I ST R 1
. 9 [, A close study of the display shown ddvanced considerably as a window |
iade on her mind. She doesn’t have ; : artist. If he is imbued with a litt ! i
think of ¢ lot} liere reveals the ~Hz;|'11<’xl\ ol 1ts arrange- W~y o i ) " e ’
1o think of soap, meat sauces or clothes- : . ) oo S e o nonkna e )
. : : : ment. At either end of the window 1s riginalty and love for neatness the rest
ns. She concentrates on jams and X - : ' is quite easy L
: & ) . a cireular arrangement of pails of jam ™ %% -
: when she thinks of purehasing a jar of 3 : A 3 &
3 : : piled one on the other. In the ver) Editorial note:—The ("anadian Groeer
. dm—1t not at the time—that display ) il :
. 2 centre 1s a similar arrangement from 1s anxious to reeeive from eclerks and
‘omes back to mind and decides the , - : }
] g ; the floor up and between this central grocers photographs of good ndows
store where the purchase is made. ‘ ; y
‘ pillar and each side are three steps for reproduction on this page. When- !
i : ¢ " ¥ '
: Turn Energy into Profit. covered with white eloth on which are ever an attractive display is used get i
Window dressing, if done at all, must placed several pyramids of pails of jam. your photographer to take a pieture of
be well done. It takes little more, if The floor in front is tastefully covered it and send it alonz. Your ideas as to
any, labor to make a neat, attractive, with jars of jam while five pyramids the value of good displays would be
symmetrical display than a hap-hazard also are shown in regular array. It interesting as well.
33
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The CANADIAN GROCER

Established - -

THE MACLEAN PUBLISHING CO., LIMITED
John Bayne MacLean - - President.

Publinhe}s of Trade Newspapers which circulate in the Pro-
vinces of British Columbia, Alberta, Saskatchewan, Manitoba.
Ontario, Quebec, Nova Scotia, New Brunswick, Prince Edward
Island and Newfoundland.

Cable Address: Macpubco, Toronto. Atabek, London, Eng.

OFFICES:
CANADA—

Montreal—Rooms 701-702 Eastern Townships Bank Bullding,
Telephone Main 12556. O. S. Johnston
Toronto—143-149 University Ave. Telephone Main 7324.
Winnipeg—34 Royal Bank Building. hone Garry 2313.
UNITED STATES—
New York—R. B. Huestis, 115 Broadway, New York.
Telephone Rector 2009
Chicago—A. H. Byrne, 140 South Dearborn Street.
Phone Rand 3234.
GREAT BRITAIN—
London—S88 Fleet St., E.C. Telephone Central 12960.
E. J. Dodd
FRANCE—
Paris—John F. Jones & Co., 31 bis Fauborg Montmartre.
Subscription: Canada, $2.00; United States, $2.50:
Great Britain and Colonies, 8s. 6d. Elesewhere, 12s.

PUBLISHED EVERY FRIDAY.

TORONTO, SEPTF. 13, 1912

SUGGESTIONS FOR WINDOW DISPLAYS.

The Grocer has frequently emphasized the advisability
of dealers keeping a file tor window photographs. If up to
the present this has not been done, this issue would be a
splendid one to begin with. This being the number con-
taining many of the exhibits shown at the Canadian
National Exhibition, there will be found some fine dis-
plays to preserve tor future use. Clip them out for the
window dressing file or serap book and many of them
will undoubtedly come in very handy.

In addition to their value as aids to window trimming,
the exhibits and deseriptions have a strong bearing on
the business of every dealer. They include a wealth of
information that is bound to assist in selling the lines
exhibited and in conducting business with better profit.

We would, therefore, urge readers to study them
caretully and use them. They will be found very useful.

S
LOWERING OF LIVING COST.

There i1s every reason to believe that next winter we
will see a lowering of the cost of living. The world’s
grain and produce crops are on the whole good, and as
prices in majority of cases depend on supply and demand,
this condition of affairs should work for cheaper living.

In the United States in the third week in August the
index number of all foods was 60.3, as compared to 68.4
in June and 61.2 for same period last year. These figures
indicate a lowering movement already in living costs. This
fact, of course, had an important bearing on wages and
labor difficulties. The total in the cost of living index is
115.1 now, as compared with 121.8 in June and 112.9 in
September last year.

Wheat and flour, of which we exported during the first
three months of the present year over $27,000,000 worth as
against under $10,600,000 at the same time last year
should be cheaper during coming year. This will allow
Canada to increase materially its export trade in these
products during the present year., Although cost of living
prices will come down, thus improving industrial condi-
tions generally, the farming elass will not he hurt owing to
the large erops. Of course, individual farmers have been
affected unfavorably in Ontario and in the West by the

4
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recent rains and may, in individual cases, not do so well
this year as last, but on the whole production is large.

—9—
OPPORTUNITIES IN SOUPS.

After a lapse in demand caused by the warm weather,
canned and condensed soups will with the advent of cooler
weather once more return into publie favor. As naturally
to be expected, soups are not used so much dring the
summer months, but they have now passed the period
of inactivity for this year and from now on will be a
daily article of diet on the table. Now is undoubtedly
the time when groeers should swing this line into prom-
inence and push it strongly.

Not only will canned and eondensed soups be in greater
demand with the cooler weather, but another fact worthy
of consideration is the general increase in demand for
these lines. The reason for this is that they are scientifie-
ally prepared, that is, they contain exactly the proper
ingredients to produce the best flavor and at the same
time contain the greatest percentage of nutriment.

For a long time the housewife thought it was not
possible for anyone to put out in cans or condensed form
a soup that could be ecompared to that made in her own
kitchen, but this prejudice is fast disappearing, and will
disappear entirely in a short time if the grocer will bring
these points home to the consumer.

This can be done by personal talks to customers while
serving them. The points may be emphasized briefly in
show ecards on displays or by giving ‘‘soup talks’’ in the
newspaper advertisement. Point out their scientific pre-
paration and urge customers who have never used them
to try a package or tin.

They are steadily increasing in favor. There are great
possibilities in their sale for the grocer who is ready to
push them.

_@_._

REWARDS OF EFFICIENCY.
In glaneing through the ‘‘Situations Vaecant’’ column
of one of our large daily newspapers the following ad-
vertisement was noticed :—

‘“Wanted—An experienced clerk for grocery
store. Salary, $10.00 per week. Give refer-
ences, age and experience. Apply Box 732.”’

Just under it another advertisement read:—

‘‘Manager wanted — For large wholesale
house. One with knowledge of all branches.
Salary no consideration to right man. Apply
in first instance to Box 458."’

As there was such a contrast between the two they
were closely looked into, with the startling result that
while for the former there were about a score of
applicants, for the latter only two were received. A
talk with the advertisers brought out the information that
there were thousands of people who were only mediocre
to every one who attained such a grasp of their work
that they were able to direct others in their labors. When
asked if they could account for these astounding cireum-
stances, the answer given was: ‘‘Indifference. They are
too easily satisfied with themselves. They are too ready
to pat themselves on the back instead of striving to
reach the stage where one is a leader in his work.”’

A great lesson can be taken by all young people who
are out in the world to earn their way. Instead of doing
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things just because they have to be done, why not enter
into the joy of your work and endeavor to learn all you
can about each article you handle? Everyone likes to
hear about a foreign article and how it is manufactured,
but how few ecan ever give this information. Be one who
knows!

Be a leader, strive to attain the highest point of effi-
ciency and then your services will be in demand.

Recipe :—Conecentrate, consecrate, work!

_@_
WESTERN CROP SITUATION.

The weather map of the three Western provinces up
to well in the week showed generally fair weather with
but few points reporting rain. The temperature has, how-
ever, been down to lowest yet recorded and thermometer
has dropped close to freezing at mauy points, but no
damage has been reported.

Under clear skies harvesting has made excellent pro-
gress during week and farmers have little fear that
frost, which may come at any time now, ecan do much
real damage.

Everything considered, crop prospects in the West
look exceedingly promising. In spite of showers well
distributed since harvest commenced, it has progressed
favorably in all the provinees. Threshing is now general
all oever the Prairie Provinces, and the new grain will
shortly begin to move to the head of navigation in large
quantities. The estimates of the Grain Dealers’ Associ-
ation call for a wheat yield of 179,828,000 bushels, and
an output of 220,290,000 bushels of oats. While the esti-
mate on wheat is smaller than many of the earlier pre-
dietions, still the quality is on the whole good, and will
from present outlook grade much higher than last year.

In faet, reports indicate that the color and general
quality of the berry is much above normal, and grain
men generally are in a state of feverish expectation.

The next problem is the moving of the erops.

e @*_

WATCH THE ERRAND BOY.

Every dealer should be assured that lLis entire staff
1s working for him, not against him. Here is an actual
instance illustrating the harm that ean be done, thought-
lessly perhaps, to the business by an employe who has not

been taught to look after the interests of the firm he is _

working for.

The errand and parcel boy in a well known grocery
store in Toronto was asked by one of the customers how
many pounds of sugar was given for a dollar. ‘‘Seven-
teen,”” was the reply, f‘but you ean get nineteen at

———,”" mentioning ‘a large department store in the
same city. :

No doubt the youngster was trying to oblige the cus-
tomer, but he was doing it at the expense of his employer.
He therefore became a liability rather than an asset. He
did not, of course, know there were different kinds of
sugar; that the department store was possibly selling the
second grade at that price.

This is not a fairy tale, but an absolut: faet, and it
demonstrates the importance of the proprietor watehing
every employe in the store to see whether they are boost-
ers and not knockers.

GIVE ATTENTION TO SHOW CASES.
A grocery traveler calls attention to the fact that groe-
ers do not give enough attention to the trimming of show
cases and silent salesmen. In this particular he is quite
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correet, so far as many are concerned. To view the
display cases in many stores it would seem that the
grocers regard them much in the same light as the space
under the counter or in the cellar—merely to be filled
up without regard for the manner of arrangement.

A show case comes under much the same heading as
the show window. We have all frequently had the fact
demonstrated to us that two windows, much the same,
differ widely in their sales-creating value, depending on
the manner they are trimmed and also on their location
It is the same with the display case.

In the first place they should be located in the most
advantageous part of the shop. A show case hidden be-
hind some other display fixture or at the back of the
store loses a great deal of its value.

Attention must also be given to its arrangement
to make it the powerful selling agent that it should be.
Goods tossed in without regard to arrangement are not
liable to sell themselves. An even, symmetrical and not
too crowded arrangement with due regard to the proper
blending of colors should be aimed at. Some attractive
and business pulling displays may be made if proper
care is taken in the work.

—a—
EDITORIAL NOTES.

Judgment is needed in deciding what lines should be
displayed in the most prominent part of the store

* 5 &
The man who enters the grocery business without ex-
perience is faced with a serious handicap.
¢ o4

With September outbidding July in the matter of heat,
soft drinks should be again brought to the fore

An exhibit at the Fall Fair would be seen by a great
many people and would undoubtedly create new business.
o ¥ "

A reduction in the cost of living will be relished by the

It will fair profits on many foodstuffs.
°

retailer.
S

A little sunshine now and then is relished by the best
of men—and more especially the farmers during harvest
time.

* * *

The New Brunswick potato resents the intrusion of
foreign competition. It wants to fill the Canadian de-
mand itself this year.

¢ i

Prosperity for the fall is coming under a full head
of steam and prosperity is always accompanied by a big
consumption of food produets.

BE

The good salesman never argues. When the trend of
conversation 1s towards argument ask a question or relieve
the tension of the talk.

* * *

Parcels Post is a detriment to the country as a whole.

Every merchant should use his influence to check it in

Canada.
* s *
No dealer will question the power of the window to
make sales. Then why not develop that power to the
highest degree.
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The Detrimental Effects of Parcels Post

Interview With Former Merchant in Wales Shows That the Trade in the Old
Country Has Suffered as the Result of Parcels Post—Mail Order Houses Are
Dcing a Big Business—The Small Dealer Has Felt the Effects Most Directly.

Is parcel post beneficial to a coun-
t#y. as a whole? No, it is not. The
proof of the pudding is in the eating.
Parcels post has been in vogue in Fue-
land for 20 years. In the motherland. 1t
has proved a measure adverse to veneral
business prosperity. It would probably
prove even more so in Canada.

We have heard much in Canada in
recent vears about Parcels post, particu-
larly from daily newspapers and legis-
lators who are trying to hold them-
selves up as publie¢ benefactors. In their
arguments they are prone to refer to the
creat benefits which other ecountries
have derived from the adoption of the
system and England is not infrequently
held up as a shining example of its cood
points.

However, in their arguments they
have largely selected those points which
on the face may appear good and which
can be talked up in sueh a manner as
to appeal to publie favor, but they have
never sifted the matter out to see just
bow it really does effect the country as
a whole. Let us, however, see just what
the result of parcel post in England has
heen.

The statements of E. Lewis Evans, an
English merchant now resident in Can-
ada would indicate that parcel post in
England has been a severe slap to busi-
ness in that conntry. M. Evans had an
experience of 15 years in the retail busi-
ness at Rhyl. a North Wales town of
9,000 population where he was in busi-
ness for himself. He is thus able to give
an idea of how parcel post has af-
feeted the retail merchant as well as the
zeneral business of the country.

Perhaps the most significant feature,
at least to the retail merchant, is Mr.
Evans’ statement that ‘“sinee the adop-
tion of parcel post in England there has
been an enormous diversion of trade
from smaller retail stores to the big de-
partmental and catalogue houses in the
larger centres.’’

Encourages Catalogue Buying.

““I do not remember just how the sys-
tem was primarily instituted, but there
is no doubt that the eatalogue houses
played an imporant part in having
the measure put through,’’ he states.
‘“At any rate their catalogues are pro-
fusely distributed throughout the
country and the cheapness with whieh
goods may he shipped by rail played
up so as to induee business.

**For instance any parcel up to one
pound ecan be mailed to any part of
Great Britain. for 6 cents. There is
a scale for all weights running up as
high as 11 pounds. Five pounds can be
sent for 6 pence—12 cents, while 11
pounds—the highest weight that ean be
sent cost 11 pence—22 cents. The ag-
crecate length and breadth must not ex-
ceed 6 feet.”’

As Mr Evans states, parcels post has
proved extremely detrimental to busi-
ness of the retail dealers in the smaller
centres, and beneficial to the eatalogue
houses. The country is flooded with
catalogues, the institutions in the small-
er centres upon which local dealers de-
pend for no little portion of their busi-
1ess being espeeially looked after in this
recard. These catalogues with their
finely written deseriptions and profuse
llustrations lure the readers into buy-
me. This sorely taxes the temper of the
loeal dealers, but so much more so when
thev ecome to him to look after their re-
pairs—whieh show little or no profit.

One Advantage.

““There is also another side to the
question,’” reasons Mr. Evans. ‘It
is handy for the dealer once in a while
if he wishes to get a small shipment of
coods in a hurry. But it has been bad
-—extremely bad for the small trader,
and what is detrimental to the small
traders, which means praectically all the
business men, is detrimental to the
country as a whole. A country cannot

'

prosper unless the merchants ro.”’

Does It Pay For Itself?

There is_another important point
brought up as to whether it would work
mm (Canada. It is not known really
whether it pays for itself in England
as it is mixed up with regular postal
business. However, when first insti
tuted it meant a costly chance and en-
Jargement of postal faecilities.’’

““Even if it did prove profitable as a
covernment business in England, it is a
question whether it would do so in Can-
ada. Canada is an enormous country
and the distance parceels would have to
be transported in some cases would
get this unprofitable business. The ex-
press companies would get the shorter
and profitable hauls.”’

Conditions Are Acute.

Since the institution of pareel post
in Encland conditions in some trades
36

have gradually been growing more and
are now indeed acute with the smaller
dealers. This is shown by Mr. Evans’
statement that, ‘“You can’t realize the
state of things in certain trades of the
0ld Country. There may be certain por-
tions flourishing, but as a whole the
trading class is suffering.

Price Cutting Prevalent.

““There has been so much trade taken
by the mail order houses that there
i1s keen competition among local deal
ers for what remains. There is an aw-
ful lot of price eutting. It has got to
sueh a point in hardware for instance,
that a dealer wouldn’t think of allow-
ing a customer to go out of the store
without buying even if he had to ecut
the article in question down to cost price.

““If a man is going to build a ecot-
tage, he makes a eanvass of the local
trade to get them bidding against one
another. He will go to one dealer and
say, ‘I ean get it for so mueh from so
and so0. How mueh will you take?’
Thus priece cutting is carried on.

““T eould give vou instances of good
men with good experience dragged down
to failure—just by unflourishing econ-
ditions. It was not so 15 years ago.”’

It would, therefore, seem that Eng-
land is a very poor example to hold up
as showing the benefits of parcel post.
True it has been beneficial to one fae-
tor—the large departmental and eata-
logue houses. It is not the catalogue
houses that make the country, however,
It is the smaller retail dealers. There-
fore, swat the parcel post.

_ﬁ_

SOME CO-OPERATING NEEDED
HERE.

A dispateh from Calgary, Alta., says
that the retail grocers of that city may
endeavor to eliminate the wholesaler and
deal direet with the manufacturer. The
matter was broached at a recent meeting
of the Calgary Retail Grocers’ Associa-
tion. The contention was made that the
wholesalers’ profit are extortionate and
the retailer must bhear the burden of
separating the publie from its money.

Evidently there is room for co-opera-
tion between the wholesale and retail
trades in Calgary in order that a correect
understanding of one another may be
secured.

-
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Features of the Canadian National

Million Mark Not Yet Attained, But 1913 Will
provements From Year Ago and Others Suggested For the
From All Parts of Canada

l'oronto, Sept 12, (Speecial.)—The
1913 Canadian National Exhibition has
passed into ltl.\lw»l“\'. The objeet of the

en behind was to reach the million
nark in point of attendance, and had

e weather been more respectful there
s no doubt this number would have
ween realized. As it was the attendance

as estimated at 962,000 as compared to
926,000 of 1911. Again next vear the
willion mark will be the objeet to be
striven for and with the present rate
f Inerease it will require more than
every-other-day rains to defeat that ob-
jeet.

Greatest in the World.

Those merchants who found it pos-
sible to attend the FExhibition readily
realize its importance on the National
educational and commercial life of the
country. The Canadian National is recog-
nized as the greatest annual exhibition
in the world and we Canadians are all

proud of it. Tts instruetive character

Special Staff Correspondence

and

1s exemplified in every building
that 1t develops our ideas of things and
enlarges our views is beyond econtra
dietion.

Every Province Represented.

The importanee of the exhibition lies
in its national seope. Every Provine
of the Dominion was represented by
visitors and exhibits of natural re
sources and manufactured produets. The
Prairie provinces ol Alberta, Saskateh-
ewan and Manitoba were econspicuous
with their wheat, and British Columbia
with its fruits. The resources of On
tario and Quebee and Maritime Pro
vinees were also well exhibited, and to
one not fully acquainted with the won
derful country we have all was a great
revelation.

From year to year improvements are
made in the grounds, buildings, ete.
Last year the streets were paved for the
first time and the advisability of having
this done was well exemplified during

37

Probably See It—Some Im

Future— Visitors

Some of the Manufacturers Exhibits.

L Sl 1
Fortnieht

S 1 i a {
build shown a |

selt ¢ |

material

No r was ) losed
Lhan nnpt I were
discussed. It 1s quite lhikely that a eou
ple of thousand benehes will be added

and that there will be some new ecattle
and horse sheds

The handsome new ent:

year is a splendid acquisition to the Ex
hibition. Partieularly at night did
show up to great advantage

Many Exhibits Illustrated.

In sueceeding pages of this issue are

a number of illustrations of food pro-
duets and store equipment lines shown
by manufaeturers. Those who did not
visit the Exposition will be interested
in them and will get a great deal of

knowledge about goods they sell.

- ——
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The Canadian Grocer

FOSTER CLARK’S CREAM CUSTARD

AND EIFFEL TOWER LEM-
ONADE .

There were few livelier hooths at the
Cancdian National Exhibition this year
an that of Foster Clark’s Cream Cus-
tard and Eiffel Tower Lemonade, con-
dueted by their agents The Harry Horne
on pany., oroeer hl'ul\l‘l'.\ of '|‘Ul'nnlu.
The exhibit was in the Manutaeturers’
Annex and every nl;l.\' for two lone weeks
|>;|\~w|. to

a steady stream of ])1‘“]'ll'

CANADIAN NATIONAL EXHIBITION

is evidenced by the faet that 10,000 sou-
venir tins of Foster Clark’s Custard
were given to Canadian women. Every-
one who tasted it was unanimous that it
was superior to anything they had ever
tried. This eream custard is certainly a
dainty dish, and besides it is one of the
economical desserts that any wo-
wish for. A 10 cent tin
(]1']i1'lnll>

most
man could

makes four quarts-of cream

custard, a 15 cent tin makes seven

quarts, and a 25 eent tin, twelve quarts,

-
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The exbibit where Foster Clark’s Cream Custard and Eiffel

whom was explained the merits of the
widely known Foster Clark specialties.

The demonstrators in the booth had a
busy time .of it during the fortnight,
but Foster Clark’s Custard and Eiffel
Tower Lemonade are known to thous-
ands more Canadian people than before.

The efforts of the Harry Horne Co.
this year were concentrated solely on
creating a wider knowledge for these

specialties. That they were successful
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by simply adding milk and sugar to the
cream powder. It can be made ready in
ten minutes so that there is no wonder
this exhibit was one of the most attrae-
tive to the Canadian women who attend-
ed the Exhibition.

Dealers who have already stocked and
sold Clark’s Cream Custard have long
since found it a splendid selling line
when once introduced. The Foster-Clark
Co. is an O'd Country manufacturing
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firm with a high reputation for turning
out quality produets and co-operating
with the retail grocer, so that dealers
who have not yet stocked their eream
custard should do so at once. It means

many extra sales and extra profits.

None the less important is Foster
Clark’s Effiel

a lemonade powder of an exceptionally

Tower Lemonade. This is

cood quality and is known all over the

world. It was also demonstrated at the
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Tower Lemonade were demonstrated

Exhibition and won thousands of new
friends.

Here are two lines that every grocer
in Canada should handle. With the ex-
tensive advertising done at the Exhibi-
tion as well as that being carried on at
all times they are bound to continue
leading sellers for this class of goods.

The Harry Horne Co., 309 King street
West, Toronto, will supply full particu-
lars.
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MELAGAMA TEA AND COFFEE.

“MELAGAMA"” means the highest
quality and best trade winners to the
(‘anadian trade in teas and ecoffees.
‘‘Melagama’’ has long sinee held the
most prominent position on the shelves
of the groecers, hecause of the satisfae
tion and merit they give to the tea and
coffee drinking publie.

The exhibit of “Melagama”

Again this year at the National Ex-
hibition was ‘‘ Melagama’’ Tea and cof-
fee attractively exhibited and effectively
demonstrated at their booth in the manu-
facturers’ Building. This means that
the name ‘‘ Melagama’’ will have a much
greater and wider signficance in the
homes of thousands of customers all
over the Dominion. The name ‘‘Mela-
gama’’ and the excellent beverages it

CANADIAN NATIONAL EXHIBITION The Canadian

stands for have been wafted from coast
to coast.

The demonstration was the best ever
lu-M. and broke all previous l'l'l'nl'il\, as
to the thousands that sampled and en
joved the excellence of **Melagama,™’
and naturally the delichtful and delie
ious flavor appealed to the multitude,

and they were loud in their acelamations

of - the ever-inereasing popularity of
**Melagama.’’

Those 1 eharge of the exhibit [minlml
out to the visitors that 225 cups of ex-
cellent tea can be made from a pound
of 40 cent ‘‘Melagama’’ tea and that
50 cups of the most delightful eoffee
are guaranteed from every pound of
40 eent ‘“‘Melagama’’ Coffee.

39

(rrocer
he faet that many ‘
lieard as to the quality ol Melazama
will undoubtedly assist the dealers who

handle this high-vrade packave tea and

coffee, and that they \
v\.mx|»|r ol a urea n \
chants, and make ** M
leader.

**Melagama' tea ane

Tea and Coffee, which are being featured by hundreds of Canadian groce:

up n attraetive packages, which are
extensively advertised to the consuming
publiec: this with the excellent quality
of their produets, ensures the dealer of
tea and ecoffee trade of the highest or-
der.

Minto Bros., of 35 years establishment
are the proprietors of ‘‘Melagama’’ tea
and coffee, and have their headquarters
at 45 Front St. E., Toronto.
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The Canadian Grocer

LEA’S PICKLES AND CONDIMENTS.
There was no more ecompaet or attrac-
tive display in the Manufaeturers’
Building than that of the pickles, salad
dressine and olives manufactured by The
Lea’s Limited, of Simeoe, Ont.
The Lea’s Limited is a somewhat new

CANADIAN NATIONAL EXHIBITION

ling the produet, as well as the employ
ees.

A visitor to the main plant at Simecoe
< always struek with the serupulously
clean appearance of the female employ-
ees, who wear blue and white striped

aprons and white caps: also the pre

Advertising Section

tivated for vegetable product. It is in-
teresting and surprising to see the great
loads of ecucumbers, ete., coming into
the factory, being automatically sorted

and stored for further proeessing.

As a further evidence of the pride
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The appetizing display of Lea's Pickles and Condiments,  They are made in a serupulously clean factory

concern, having heen established since cision with which the goods are packed. they take in their products, The Lea’s,
1907, when the husiness was bought from The Lea’s lay particular stress on the [,imited, served thousands of visitors at
Mr. Ll:a. The demand for their goods ilavor of their produet, which they have the Exhibition with their delicious
has increased to such an extent as to made their slogan. ‘ At
warrant the building of a new cement The factory is situated in a distriet
factory on a railroad siding with the which has been referred to as the Gard-
most up to date conveniences for hand en of Canada, some 400 acres being cul-
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CANADIAN NATIONAL EXHIBITION

Exhibit of Kelloggs

KELLOGG'S CORN FLAKES.

At the National Exhibition this year,
the Kellogg’s Toasted Corn Flakes
Company continued along their same
progressive methods that have been of
such great assistance to the retail grocer

in bringing him a steady and inereasing

Girls in attraetive dresses, blue

plaid waists with white aprons and red

““Sweetheart of the Corn’’ posters, den

wn”

onstrated the particular merits and good
|i:l;l|llln'~ of this breakfast food to the
throngs that invaded the booth daily.

T. M. Sibbald, 31 Front St. East, is

the Toronto agent and was in charge of

the exhibit at the Exhibition

The Canadian Grocer

.
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The Canadian Grocer

STIMPSON COMPUTING SCALES.
There 1= only one manufaeturer mak-
ne automatie counter eomputing secales
with a capacity of 100 pounds. That
= the Stimpson Computing Seale Co.
[ll;lh'

Thi= 1= a handsome scale with

dass platform, low base, eleetrie flash-

attachment if desired, 23 agate

heariiies and fine enamel finish. That
1= 100 pound scale is a popular one
anonye crocers 1s evidenced by the large

number that have been placed on the
connters of some of (Canada’s most pro-

(S AN :il‘;llx'l',\

CANADIAN NATIONAL EXHIBITION

A word should be said about the
superiority of the computing scale. A
merchant using the old weight and pan
scale faces handieaps every day. He
has to put a little merehandise back and
forth into the package heing weighed
s
to cet the w)l‘l't:t:l’,b;hlnﬂr(a He loses time
and money and at the same time creates
the impression upon customers that he
is close and exaeting in his methods.
If a grocer is not careful to balance
the old variety of scale correctly, he 1s
civing away goods little by little with

every weighing and this i1s one of the

Advertising Section

you have on the scale and also gives at
the same time the correct price and
value.

At this

Building, the uses and advantages ol

exhibit in the Industrial
the Stimpson Scale were demonstated
to seores of retail dealers, many of whom
left their orders. Stimpson Secales are
being used by thousands of grocers all
over Ameriea, and the great satisfac-
tion given is proof of their superiority.

They have realized that money spent
on this scale is money wisely invested

hecause of the great saving of time and

Exhibit of the Stimpson Scale Co.,

A feature of this scale is that the
computing chart is located always direet-
Iv 1n front of the user, so there is no
chance of a mistake in computing as on
some styles of chart scales. Every
dealer should consider this in the pur-
chase of a computing seale. Tt is ex-
ceedingly handy in testing weights of
hundred pound sacks or less purchased

or sold.

‘small”" leaks which looms large at the
end of the year.

With the Stimpson Automatie Com-
puting Scale this toss 1s entirely and
effectively eliminated. It is never neces-
sary to take anything out of the package
being weighed and it is a positive check
against the giving of overweight. The
Stimpson Automatic Seale shows in-
stantly exaetly how mueh meérchandise

42

COMPUTING
SCALES

the only firm to manufacture an automatic hundred pound capacity computing scale
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the elimination of losses from over
weight.

The Stimpson Seales are guaranteed
to comply with the Weights and Mea-
sures laws. They are sold on easy
monthly payments without interest or
with a liberal discount for cash\

A. L. Dent, 340 St. James St., London,
Ont., is general sales manager for On-
tario. Drop him a ecard for full parti-

culars.
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Fhe ocean scene at the background of the

HARGREAVES BROS. & CO.

‘The suecess I have achieved,’’ once

aid a shrewd grocer, *‘is largely at-
vibuted to selling goods in which i be-
eve, articles upon whose merits I would
take my reputation, and therefore could
afely recommend to eustomers.’’

Included in this eategory would surely
¢ ““OCEAN’’ blue, ‘““GIPSY’’ stove
loss, and ‘“‘LINOLEO’’ floor polish, a
trong trio of trade-winners which de-
crve the attention of every progressive
anadian groeer, and are making aston-
shing headway wherever introduced.
hese articles are essentially ‘‘quality’’
~pecialties, and are heartily recommend-
¢d to any enterprising merchant who is
i business for more business.

{

Profit and retail prices—not less im-
portant than quality—make the handling
of *‘OCEAN’’ blue, ‘“GIPSY’’ Stove

CEA

BLUE

Ocean Blue exhibit was very attractive Liu

were also shown here

“LINOLEO’" Floor Polish
worth while. Add to this attractive lb.lrl\
ages and labels and eye-catehing show
cards, and it is little wonder that Har-
greaves Bros. & Co., Ltd.,, Hull, Eng-
land, are finding their specialties daily
mereasing in popularity with the trade
and the consumer.

At their exhibit in the Manufactur-
ers’ Annex ‘“‘OCEAN’"’ Blue demonstra-
tions took place and thousands of people
were impressed with its value. A strong

Gloss and

selling point for dealers is that it will
impart
linens and other white goods, and it
contains nothing that eould possibly in-
jure the most delicate fabries.
““OCEAN’’ blue is sold in small cartons
and is made up in little bags all ready
for immediate use.

“GIPSY’’ Stove Gloss is put up in
two cans under the one cover so that it

43

superior snowy whiteness to

N

\‘\NOLEQ
e FLOOR »
PorLI1S%

does not get an opportunity to dry out
\ good feature of it s that it will not
burn off the stove quiekly

“* Linoleo " Hoor polish 1s used tor po
ishing hardwood, parquet, stained floors,
linoleums, oil eloth, canvas, et It will
be found a most attractive line to handle

as once tried repeat orders are assured

The booth in which this trio of ** Will
ing Servants'’ was shown was a most
appropriate one fo the leader.

“OCEAN"’’ Blue.

tration shows the ocean background

Messrs. J. T. Berrington, P. A. Cal-
derhead and R. E. Edwards, the Can
adian representatives of Messrs. Har
greaves Bros. & (Co., conducted the ex-
hibit during the fortnight. The Ontario
agents of the company are Messrs. F. E
Robson & Co., 25 Front Street East,
Toronto.

A glance at the illus
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THE DOMINION REGISTER CO.

illustration shows
how prominently the Me('askey Aeccount
exhibited at the
Fxhibition this year

The accompanying
Register was oreat
(‘anadian National
Toron-

by the Dominion Register Co., of

to. Secores of merchants all over the
where the
value and advantages of the Me('askey
Register undoubtedly the superior of
any on the were demonstrated.
Many old friends dropped in and voiced
with the MeCaskey,

Dominion visited the exhibit,

market

their satisfaction

NADIAN NATIONAL

The great value of the MeCaskey
Aceount Register lies in the faet that it
aceount with but one
sales are made just as
Every time a
customer makes a purchase you give him
account of the sale and
This 1s

handles every
Credit

rapidly as cash sales.

writing.

the itemized
the total amount owed to date.
by bringing forward the
aceount and adding on

done .\inll)}‘\'
total of the past
the amount of last purchase.

With the MeCaskey system every cus-
tomer rceeives the owed

entire amount

Exhibit of the

the register that has eliminated the cares
attached to

journal and led-

and worry operating the
old-fashioned daybook,
ger system. The Dominion Register Co.
manufacture the MeCaskey in their own
factory at they are
manufacturers of (heck
hoth duplicate and triplicate, as
well as the celebrated Surety Block
Back Counter Check Book, which is
clean and gives a perfeet copy.

Toronto and also

large (‘ounter

books,

Dominion Register Co.'s Mc(

‘askey Registers, This is one of the greatest

you, so that your elerks are hound to be
correct. It compels them to be careful.

You can see instantly what any slow

payer owes you, and in five minutes what
a hundred good ecustomers owe. You
have a record of all money received on
With but a few

moments work you can tell the amount

account and from whom.

sold for eredit each month to the cent,
total for the year. In

44

and the grand

XHIBITION

assistants the

Advertising Section

Register is a col-
The effort is auto-
obviating un-

short, the MeCaskey
lector of acecounts.
matie and satisfactory,
pleasant relations.

A elance at the above
the Dominion shows
Low the dealer ean save hours of labor
up and

advantages of
Register eclearly

over books, posting
When the store
nine o’elock, at
every

account up to

worrying

aceounts.
eight or

week or

sending out
closes at six,
the end of the
customer has his or her
date.

month,

dealer can have in his stor

In case of fire,
made .instantly and insurance adjusters
absolutely of the amount

proof of loss ean b

satisfied
stock earried at the time of the fire.
For full particulars of this greatesi
of all aids to the merchant, write the
Register Company, Ltd
The MeCaskey is ‘‘made i
and its high merits have mad¢

”Ulllillinll
Toronto.

(‘anada’’
i1ts suceess.
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WAGSTAFFE, LIMITED.

As in other years Wagstaffe, Limited,
of Hamilton, had one of the most at-
tractive exhibits in the Manufacturers
Building. The fine display of pure jams,
jellies and preserves was a splendid les
son in window dressing to any grocer,
particular about this feature of his sel-
ling plan.

“Purity’’ is the motto of this firm.
Waestaffe, Limited have never manu

CANADIAN NATIONAL EXHIBITION The Cana

as to tle quality of Wagstaffe produets | strawherries to permit

were held. Thousands tasted the delie per eent. of orders
ious flavor of the strawberry and rasp vVeur sear \
berry preserved with all their original | . nsiderable
flavor I'he various lines were shown
1 HET
in glass cases while large jars of parti
| S. Drices
cularly tempting frait were displaved
’

throuchout the exhibits

Retail dealers shounld know that the '
Wagstaffe produets are prepared i
copper kettles and boiled in silver pans Her

UILi\ UNDS OF WAGSTAFFES JAMS
SUPPLIED 1 .. |AJESTYS TRODPS IN SOUTH AFRICA

.

YEARS REPUTATIO &\ Ny
Now MADE IN HAMILTON CANADA

A\ WAGSTAFFE wwres BrefFr  HAMILTON Ge2d S

Wagstaffe's handsome display

factured compounds, so that every dealer
who purchases their produets has con-
fidence in the quality and purity ol
every jar of fruit he sells a customer.
Now that there is a strong acitation on
all over the country in favor of the
zeneral use of only the purest of foods,
the merchant who handles nothing but
the best he ean buy is building up a
permanent and profitable business.
Throngs of people stopped at the
booth every day, where demonstrations

of pure jams, jellies and preserve Fhis 1

in one of the most eleanly and sanitary FEASONS v W : ¢'s Fine Old En

food factories in Canada. Nothing but sh Jams, Jellies and Preserves s

rich, ripe fruit 1s used, and as stated be ziven spe

above every line put on the market 1s shelves ol e grocery stores I'hey

euaranteed to be absolutely pure thsolutely pure; they contain the original
rue fruit flavors; they are made in

There has been a great deal of talk y " ) 4
[ x wiern, «¢lean, san ry I iy s
ab ne se: [ strawberries this '
ibout the secareily o AWDerrie are known all over Canada to the

vear, and some factories are not filling

pu and they are backed by
all their orders. This is not the ease oyarantee of the firm which have
with Wagstaffe, Limited This firm enviable record as jam, jelly and
made a speeial effort to secure sufficient serve manufacturers

45
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BULL DOG AMMONIA AND
BLEACH-O.

|

1¢

he

tre ot
Canad

Considerable

maerwear

ntrodu
ach-0.""7 This preparation, as
by practical demonstration, 1n-
v removes all kinds of tea, coffee,
or fruit stains from even the most
ate abries and bleaches woollen
absolutely white in eolor.
ne from the numerons sales made
each demonstration ‘‘Bleach-O°’
= to have made a decided *‘hit.”’
er 200,000 samples of ‘“Bull Dog’’
onia Powder and other Bull Dog

¢Xh

M

1hit of t

anufaeture

attraetion

1a

National

ne
s’

for

Exh

attention

Jno. B.

Annex was a cen-

Payne Co.

thousands a

was

ihition.

t the

given to

ction of a new produet called

specialties were distributed. The eom-
pany is anxious to eo-operate with the
trade in pushing their goods. The goods
are well advertised, and give the dealer
a very substantial margin of profit. The
sale of these goods brings satisfied eus-

back to store with repeat

Many

have

tomers your

orders. cases ean be eited where

merchants built up a very large

business in this line of goods by featur-

ing the ““Bull Dog’’ specialties. This
advertising will insure an inecreased de-
mand for these popular lines and the

trade should prepare by stocking at
once—** Ask your .jn})})(‘l'.“
Hundreds of dealers have long since

recoenized the advantages of handling

‘Bull Dog”’

many people

that so

told

Ammonia, and now

at the Fxhibition were

Advertising Section

of its uses and presented with samples,
dealers all over Canada should push it
strongly, as it will be readily accepted
With the

ing eampaign now on, large sales ean be

when offered. fall houseclean-

made right away. It is only necessary
to give some special prominence in the
and on the
Bull Dog

There is noth-

window, on the ecounter

shelves to ereate sales for

Ammonia and Bleaeh-0.

ing superior to them for their respee-

tive purposes and they are therefore,

sure sellers if given some attention and
positively will bring repeat orders.
Messrs.

charge of

Paine & Williams who were in
the exhibit, greeted many of
the trade from all parts of Canada, and
dainty souvenir

presented each with a

wateh fob.

This

illustration

BULL DOG SPECIALTIES .
DYE STUFFS & CHEM'

shows

how effectively Bull dog Ammonia and

46

’\_LINE Cﬂ. Limited;

65 PEARL ST.
TORONTO

Bleach-O were displayed.
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CANADIAN NATIONAL

EXHIBITION

The Red Rose Tea exhibits, wh

RED ROSE TEA.

Among the many attractive exhibits in
the Manufacturers’ Building at the Can-
adian National Exhibition this year that
of Red Rose Tea was well to the fore-
Iront.

A corps of girls each wearing a red
rose served to the many callers sample
cups of 40¢ Red Rose Tea.

The attractively decorated booth, and
daintily arranged tables made it a centre
of interest which the high quality of the
tea served fully justified.

Red Rose Tea has, through its main-
tenance of a high standard of quality,
gained an enviable position among the
consumers of Canada, and has given Mr.
Estabrooks the respect and confidence
of his customers.

This year the firm sent out compli
mentary tickets to all their ceustomers
in Toronto to attend the booth, and
many were the friends who gathered
there and enjoyed the hospitality ex
tended through the firm’s travelers, and
\lso they

had, through the columns of The Can

those 1n charge of the booth

adian Groeer, extended a hearty invita
tion to all their eustomers to visit then
exhibit. Many thousands took advant-
age of this, and expressions of appreci
ation of both the tea and the exhibit were

heard on all sides.

As usual, while 5¢ was charged for a
cup of the delicious Red Rose Tea, it
was returned to the customer in the form
of a coupon worth 5¢ when purchasing

47

Red Rose Tea, thus

ers  numerous extra ders I
Rose. I'hese coupons are redecmed by
the company directly or throu t

travelers

It was easily seen by the number
orders left at the booth that this means
of introdueing and further acquainting
both the trade and the public with Red
Rose worked well Not only will the
sales of dealers handling this line be
inereased by the added demand for this
popular tea, but many who did not stock
it before will find it necessary to do
S0 now. The ]m[)llhll'll\ of Red Rose
Tea has grown to such an extent that it
is now the universal favorite with the
tea-drinking publie.
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MacLAREN’S “IMPERIAL PRO-
DUCTS.”’

The exhibit of the MaeLaren ITmperial

Cheese Co., in the Manufacturers’ Build-

‘no caused considerable favorable com-
ment, beth for its neatness and elean-
liness, and also for the taste shown mn i
decorations 1n honor of ll|l|wl‘i:|l Year
and his Royal Highness, the Duke of
Connaught, and this, being Imperial
Year, made ‘“‘IMPERIAL PRODUCTS™’

the centre of attraction.

This exhibit of MacLaren’s Imperial Cheese was a most

CANADIAN NATIONAL EXHIBITION

The MacLaren
Ltd., found it necessary, after last year’s

Imperial Cheese Co.,

experience, to inerease their demonstra-
ting staff to cope with the erowds of
visitors who always seem anxious to
taste “IMPERIAL PRODUCTS,”’
which in itself is a sufficient guarantee
that the publie appreciate their quality.

“IMPERIAL CHEESE,”” of course,
comes first and needs little introduetion,
as it is known the world over, and the
aemand for it is steadily inereasing at

every point to which it is exported.

48

appropriate one for Imperial

Advertising Section

Perhaps the line which attracted most
attention was their latest produetion,
““MacLAREN’S PIMENTO CHEESE.”’

MacLAREN’S IMPERIAL PEANUT
BUTTER was greatly in favor, especial-
ly with the ehildren and young people
what a tasty and nourishing article of
diet this is and what delicious sand-
wiches it makes.

Mr. W. H. Wilson, Canadian manager
of the MacLaren Imperial Cheese Co. was
in charge of this exhibit and had the
pleasure of meeting many old friends.

Advert
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Kuorr's Soups™

KNORR’S SOUPS, ETC. visitors who ealled :

One of the new exhibits at the Cana- a number had been in the habit of
dian National Exhibition this year Erbswurst for eamping and prospeetin
which deeply interested a number of and were muech pleased to learn
the visitors was that of ‘“Knorr’s reliable a make as Knorr's
Soups’” in the Manufacturers Building Their soups comprise thirty different
in a well-located and beautifully econ varieties, including tomato, and then
structed bhooth of solid oak, hung with latest production asparagus, whic S

the flags of all nations, and beautifully becoming extremely popular A five

(Il'upmi in Imperial eolors in honor of cent package of soup will make three

his Royal Highness, the Duke of Con- platefuls, and of course the grocer’s

naught. strong talking point is that they are so . Wilson,
Knorr’s ready-made soups in squares nourishing and delicions and yet so MacLaren

or sausage shape (Erbswurst) were en- easily prepared. are Messrs

tirely new and very interesting to the This firm is one of the largest, and agents

49
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GORMAN, ECKERT

: The Canadian Grecer
|
: GORMAN, ECKERT’S ‘‘CLUB
HOUSE OLIVES.
i When a dealer thinks of olives he
| knows that it is a vood ]rlulil;nh](‘ line to
% handle. ves are sold chiefly among
% the high-class trade, and the dealer who
;f handles quality olives e¢an bhe sure of
; good profit.
One ot e most striking exhibits in
the Muanutacturers’ Building was Gor-
n Felke & o London, Ont., in
Ve ere <hown their Club House
b 1S -4 ollves ”‘.l'l:\wl[i' was im-
pressed  wit the massive effeet which
] wis produeced, of nothine bhut olives. It
\ de one = mont wiater 1o see
~o manyv lusecious olives— olives filled to
S thie ste “of the most partieular
people, and ‘m'iwd With the same ecare-
tention from the higehest ’vlél‘l‘ll
3
LONDON ONT.
" !
i

(e T A< et ot

CANADIAN NATIONAL

the smallest package which

Eckert & Co.
Seville

lines to
they turn out. Gorman,
import only the choicest olives
and by eareful handling, packing and
inspection produce a produet of whieh
any firm might be proud.

(lub House Brand is the name that
the consumer is having impressed upon
him. This line consists of olives pack-
ed in many different ways, of whieh the
following few:—Pimento stuffed,
Nutoliv, Banquet Queen, Lunch Queen,
Manzanilla, Mixed

Celery and Pi-

are a

Imperial (three

kinds) California ripe,

mento, Cele ry stulfed, ‘L)llm-“ stuffed

with Manzanilla.

The Gorman, Fekert (‘o. was the pio
|

neer in Canada with the olive and still
retains its lead by a long stride in the
matter of quantity sold and qguality

ol manufactured produets. This is be

EXHIBITION

a CO.LmI™ED

BRANCH WINNIPEGC

Advertising Section

cause ‘‘Club House’’ brand is the finest

produced. Dealers should know and

point out to their eustomers the value
of “*Club food value

House'’ olives as

as well as a delicacy. Their sales

should ')t"untn[t‘l’ at all time and their
use encourazed by window, eounter and

shelt” display.

G. A. Witmer, of London, was in
charge of the exhibit, and he and his
assistants were kept busy answering the "
thousands of questions about olives.
Their little booklet ““Olive Faets’' was “
eagerly taken by visitors at the hooth.
This booklet gives many interesting
facts 1n rvegard to the olive illtlll.\ll“\.
also some receipes For tlt'“kllﬂl\ Uli\'e' J
dishes, showing that olives [nl'mllim- the :
finest flavors. These recipes will un J
ll'ﬁill|11“.\' !il‘ul]llrv a large number_of re ‘
quests for ““Club House’’ olives. ‘
|
1}
\
|

a

A 2Ry

Club House

brands of olives are

here shown. They are the finest
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that

can

be purchased
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HOLBROOK'S LIMITED.

Those who visited the National Exhi-
bition this year no doubt ecarried home
a mental picture of one exhibit in par
tieular—that of Holbrook’s, Limited, in
the Manufacturer’s Building. Their
booth was an outstanding one that no
doubt did much to impress the many
thousands who passed it daily.

It was built along the line of an Eng-
lish house, bringing out the important
feature that the firm has been long es
tablished. In faet “*Ye House of Hol

‘R

CANADIAN NATIONAL EXHIBITION

to attraet them, but it was the purity and
quality of their goods that was then
given prominence by the salesmen in
charge. The good points of their pro-
ducts were explained; people were al
lowed to ‘‘taste and try’’ various lines
of goods, and urged when purenasing
any of them to ‘‘always ask for Hol
brook’s.””  That visitors were pleased
with their produet when they had tried

them and had their good points explained

Is shown by the deluge of orders giver
at the hooth to be delivered through
their grocers
Holbrook s Woreestershire Sauee, now
v widely known throughout t worl

LB

This beautiful English house, containing

brook’s’’ was founded in Birmingham,
England, in 1798. The various lines of
L’lfnda‘ sold by the firm were displayed
within as well as in display counters at
the front.

It- was not the booth, however, that
they attempted to bring prominently be-
fore the people. It’s appearance served

Building

was one of the chief lines shown. This
firm has the largest sauce factory in the
world. In Canada it is fast becoming
known in every household along with the
adopted slogan ‘‘Imported Absolutely.
Only the purest and best malt vinegar
is used in its manufacture and it takes

"

over two years of careful preparation
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display of Holbrook's, Limited, products, was a feature of the exhibits in t \

custard powder, rice, flour, ete. In faet
they are econstantly adding new lines
to their already extensive array

Their products are widely and ex
tensively known, for, as shown on their
booth, l|n'_\‘ have offices in London, and
Birmingham, England, Toronto, Mon-
treal, C'hicago, Cape Town and Sydney
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Display of Borden's Milk  Agent. W. H

BORDEN’'S MILK PRODUCTS.

That the health of the family depends
to no mean extent on the purity of the
milk conzumed, no wise housewife will
gainsay. Borden’s Condensed Milk has

solved the pure milk ]ﬂl'n])lf‘llk. and the
best grocers evervwhere and consumers
alike agree on its hieh standard of puri-
ty. - For flavor,

3orden’s Condensed Milk is unequalled

purity, richness and

and the ¢rocer who does not stoek it is

overlooking a line which positively
guarantees repeats.  Still the develop-

ment in the demand and enormous in-

crease in the ouiput from the factories,
2o to prove that few dealers have pass-
ed 1t up in preference to any other.

At the National .Exhibi-
tion, this vear again, the Borden Booth,
in the Manufacturers’ Building,
of the central attractions, and it is

(‘anadian

was one

Dunn,

the display has gone
further
into dollars

safe to say that

far towards arousing a interest

which will later be turned

and eents for the dealers’ benefit.

The thousands who learned more
about Borden’s DPeerless Evaporated
Milk will no doubt see that they are

never without it in the household. It

is the purest form of milk, and there-

fore should be found in every home,

Gathered under the most sanitary con-

ditions Borden’s Milk 1is simply the
pure, tresh milk from the cow, evapor-
ated without anything being added

whatsoever. It is rieh dairy milk evap-
orated to a ereamy consisteney by the
Borden superior process. It ean be put
to all fluid milk diluted,
and dealers should remember it is the
only tinned milk that ean be used for

uses of when

all the purposes of ordinary eream.

62

Toronto

The same high standard of purity 1s
also reached in the St. Charles Evapor
ated Milk, which, as every dealer knows
is now one of the Borden family. Were
there any dealers round this booth dur
ing any hour of the day they could
hardly do anything but wonder at the
huge interest the publiec took in these
lines of pure milk in tins.

None the less interesting,
the demonstration of Reindeer Coffee,
be counted among the

though, was

which also must
Borden products, and dealers can count
on a good run on this line as thousands
tasted and expressed entire satisfaction
in it.

Reindeer coffee is simply a combina-
tion of true flavored ecoffee essence,
sugar and eream and one spoonful ad-
ded to a cup of boiling water is enough

to make a delightful eup of eoffee. Think

e P ———

T e e
—

AT ———

,n--‘(;b\u‘ AOH T e

TR

o, s e a3

L

o i

RS

LA A sl T 8 g

UG il

~

Advertisi

how usefu
er who fe
er’s nip b
wife who
at the sto
as aforess
coffee is

able to bu
as h’vin«lw
and alway
Ing water,
that when
zo bad, bu
indefinite




-

ik Sl bt 6

Advertising Section

how useful this tin must be to the room-
er who feels a chill at night, or hung-
er’s nip before retiring, or to the house-
wife who is not inelined to spend time
at the stove or range. Just a spoonful

as aforesaid in boiling water and your

coffee is ready. The groeer should be
able to build up a big trade in this line
as Reindeer Coffee is so rieh and tasty
and always ready by simply adding boil-
ineg water, and it should be remembered
that when the tin is up«‘l)t’xl it does not
vo bad, but retains its full flavor for an
indefinite p(‘l'iml,

CANADIAN NATIONAL

Here are three

» lines whie the dealer

should give prominence to on

‘ilt‘l\(‘\. ll(‘ Is a

the highest qual

dition he will be able to sell them mueh

more easily in vi
thousands who t

bition. Onee an

ssured of them being of

ity, obtainable. In

ew of the thousands and

ad

ested them at the Exl

artiele 1s know to

I»llhll«' and 15 of a high quality t

easily .sold and
which mean pel
Borden’s Milk

ed on every hane

brines hack the repeats

t

manent sueeess
Produets are recocnl
1 to be the highest stan
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EXHIBITION

factory i

toueched

purchaser.

Exhibit of St. Charles Milk—Agents, Dane, Hortop & Co., Toronto.

53

.
-




g e

TR

e —

—

s e e

AR I WER SIS e St

<

7 v g AR P AN TS g T Lrmee

Bt

LIEE BRI ——
. e

A A 0y g 1K

-

<

.

B

P

.

-

w8

The

(Canadian Grocer

“*STERLING BRAND”’

rapidly recoznizing the merits of Ster-
hing Brand produets, so mueh so, that
the darce and n ml»'ln}_\ mgulmnwl factory
of the T. A. Lytle (0., Ltd., Sterling
Road, Toronto, is unable to keep up
with the demand, and in order to better
take care of their customers, are build-
ing an additional S0 feet to their fae-
tory. Dealers ‘should, therefore, place
their orders as early as possible to meet
their respective requirements for the fall
and winter trade. The factory is busy
putting up this season’s pack and as al-
ways, only fresh, luscious, carefully se-
lected fruits and vegetables are used, to-
gether with the usual diseretion as to
cleanliness in preparing and packing

this is one of the big points that has

CANADIAN NATIONAL

PRODUCTS.

srocers throughout Canada are

i
2

I ) 4
gi333353

“Nterlh

brouzht Sterling hrand to the front.
The demonstration of sweet pickles at
their exhibit at the hig National Fair
was one of the centres of attraction of
the masses during the fortnight of the
exhibition. Here many thousands of
visitors from all parts of Canada had
the opportunity to sample the delicious
““Sterling Brand’’ Sweet Pickles. Sup-
plemented to this introduetion of the
goods was the distribution of some 35,-
000 buttons and glass mustard spoons.
Pickles and ecatsups were the feature
of the exhibit though the other lines of
the big range and varieties of Sterling
Brand goods were also well represented.
These inc¢luded orangeades, lemonades,
lime fruit juice, grape and port wines,
extraets,

crushed fruits, mint sauece,

chow chow, white onions, jams, ete.

54
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I f

g7 Brand products showed to advantage the qualit ¥ of this firm's goods

Everything in faet, about the bootl
was pleasing and attractive, the back
ground was in purple and white and all
the goods were well (li.\‘]ll&l)'('ll. and
many comments of admiration were ex
pressed. T. A. Lytle & Co’s., ‘“Sterlin
3rand’’ produets are everywhere adver
tised and this exhibit was just anothe:
move on the part of the company to as
sist the dealer in making the goods still
more widely known, and make the sales
easier because the goods have already
been introduced. The dealer who al-
ways keeps a stoek of this brand of table
delicacies shows good sound business
judgment—it takes little talk to make
a sale and the demand will last because
it is built up on a quality basis and the
dealer makes a good profit on his invest-

ment.
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SNAP COMPANY, LTD. trance to the women’s building, was vis- sanitary drinking P, W 1y
4
L . . ited by multitudes of ladies;in addition, folded and ecarrvied conveniently
I'he aeecompanying photograph of . . ]
c ‘s exhil ¢ the C it was a literal Mecea for the army ol  pocket. The whole exhibition advertis
Suap ompany s exmbit at e ana-
i pan; iy ? , exhibition attendants in the Manufae- Ing campaien was veryv care v planned
fian National Exhibition shows one of e ;
S turers’ Building, some of whom put and most suecesstully earrie here
¢ most original advertising ideas seen . "
s Snap’s eleansing powers to a severe test will eertamly e niner | nd
the fair this year. ‘ . 2
% Many thousands from all parts ol tor thas alreadvy wel LHHOW seplie &
Fhese are)not "_"““-\V SNAp cans You  (upada were ‘“ta ced "’ during the two ind eleaner b
= but ”“.\ ““'4\”“”“‘ 0l the cans weeks. .l'iu' tag wrlhl»lw' ol a !"I\!l It as a sleady sale 1 le
wought out d a wall paper design. At a 000 imitation Snap ean. These were vear, sells!at a popular i ; 3
ttle distance the deceptian is complete, carried by men, women and children the dealer a substa
ousands were attracted to the booth (25,000 e¢hildren were taceed on Labo have not alveady wk "
here they were told something about Dav alone) and should prove a vers vour iobher at one \ W . ed
snap. ; foreeful advertisement h addition,  with results bee:
I'he exhibit bemne located at the en those who ealled were presented with a fied eustomers

—— - i vt » -_ o ——

The “Snap” paper on the walls of the “Snap” Hand Cleaner exhibit was an interesting feature
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‘““NUGGET’’ SHOE POLISH.

“Nugget ™’ ])1:1i>l|1'>. now a world-wide
produect, and celebrated for their water
proof qualities were demonstrated in the
usual effective manner at the Canadian
National Exhibition again this year.

The ¢hiel l»i;JrM of their exhibit this
year was to demonstrate vuu\iuwin:ll\‘ to
the public that ““Nugeet’” Polish is ah
solutely waterproof. This was done hy
actual test, for seeing i1s helievine. A
shoe was polished until 1t showed the
usual excellent shine produced hy ““Nug
get.”” It was then submerged in a dish
of water. Wlhen removed and wiped off
with a eloth, the <hine still remained
and besides there were no stains on the
cloth.

I'his shows that it will do no harm to
clothing. Another feature is that ‘““Nue-
get”” Polishes are frost proof, and will
not dry out while in stock. These are
all points whieh have assisted in making
““Nugget’ a publie favorite and can
be used to good effeet by the dealer in
pushing their sale,

The slogan  adopted this year was
“When you buy shoe polish say “‘Nug
get.””  Souvenirs were given with every
tin, and a shine given gratis to visitors.
The company sell ““Nugeet’’ black, tan
and paste, white cleaner, ereams, har
ness polish  and  ““*Nugeet” furniture
paste, all of whieh allow the dealer an
attractive hasis of profit.

,_,@,
PUTZ CREAM AND SILVA PUTZ
PCLISHES

Mr. B. A. Burke, the popular -sales
manazer ol the American Metal Polish
Co., of West Somerville, Mass.,, was
acain in charge ol the company’s exhi
bhit on ““Polish Avenue’ in the Indus
trial Building

Putz Creamm Metal Polish and  Silva
I’utz silver !tl‘:-i. have stood the test of
competition for over thirty years, and
are to-day unsurpassed. Putz Cream is
free Irom acid, and gives a quick lasting
polish  to all metals Silva Patz s
guaranteed to ]H:Ihh all kinds of silver,
vold, jewelry, ent glass, ete. It con
tains nothing that will serateh or injure
in any way, and being in paste form is
very ceonomileal to use.

Samples of each of the company’s
producis were put in neat pasteboard
hoxes and distributed to thousands. The
company received many unsolicited tes
timomals  from those who received
samples in previous  yvears, and have
been sinee using the coods for various
purposes.

4Patz’?! polishes were introduced to
many who took samples, and who were
referred to their retail grocer for furth
er supply. Many grocors report that they
are -already feeling the effeets of this
method of advertising and are ordering
increased stock in anticipation of a very
brisk fall trade.

CANADIAN NATIONAL EXHIBITION

Advertising Section

Homntistam

Nugget
Shoe
{Polish
b
4

I'he “Nugget” polish exhibit, where thousands were shown the high quality of this polish

AMERICAN METAL PoLIsH Co.

WEST SOMERVILLE, MAss.

i K

Display of Putz Cream Metal Polish and Silva Putz Cream, two excellent lines for the
dealer.
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LITSTER PURE FOODS.

I'he significance of the trademark ol
the Litster Pure Food Co., was hammer-

e home to the thousands of |uu|'||‘ who

i

sited and passed their atiractive ex-

ibit in the Manufacturers’ Building.

P

Fvery day for two weeks, a steady

- 3 tream of humanity saw the demonstra
on of Litster lines arranged in appeal

array, and representing the mark

that always stands for and guarantees

food purity and satisfaetion. Among

the lines shown were Litster’s jelly

powders, extraets, spices, puddings,

leings, gelatine and baking powders.

The

heen due to a careful, close study of the

suecess of Litster produets has

chemistry of food by the men behind
and the resulting superior excellence and
satisfaction they have always given.

The retail dealer of to-day who is in-

CANADIAN

Litster

NATIONAL

'ure Food Co Note how prominently the

tent on business-building for the fu
ture knows the folly of handhng awd
pushing goods that have no reputatin
and cannot be depended upm Mhis s
just where foods bearing the latster
mark exeel I'hey are the result of years
of study in producing the highest qual
ity and they can be positively and abso
lutely guaranteed to the consumin
publie

At the exlnbition, attractive forn
ative and reeipe booklets were IV
away to assist in makn the Litster
mark and produets better known
thousands of Canadian homes s

hound to aid the retail dealer who sto

and eets behind these goods
\«HHI: power
Purity in foods is one of the mosl
talked of questions in household cireles
to-day. People are realizing the inad

visability of purchasing and using cheap,
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H. P. SAUCE.
The well-known produets of the Mid-

land Vinegar Company were again pro-

minently and well exhibited at the
National Fxhibition this year. Demon-
stration of H. P. Sauee, H. P. Malt
Vinegar and 1. P. Pickles was again
carried on and without doubt will result

in a still ereater inerease in the sales

v
o

This illustration shows how

of these lines, which have met with
sueh great sneecess in Canada.

The popularity of all their lines must
imdeed be pleasing to the manufacturers
and agents. . I>. Sauce takes first
place with the publie, and is quite a
household  word  throughout Canada.
Various titles have heen given to the
two intials ““II. P.”” hy the public.
““Hungry People’’ is one of these, and
there is no denying the faet that people
who have once used it are really hungry

JANADIAN NATIONAL

13883 lll".

iidaaass

for this sauce. This accounts for it's

inereasing sales.

It might be well to explain the mean-
ing of the letters ‘1. P.,”’
i1s used eontinually on the dining tables
of the Canadian and British Houses of
Parliament, hence the title. It is

This sauece

a high elass appetizing sauce, possessing

great digestive properties, and if a

EXHIBITION

gallon is allowed to leave the factory
until it is twelve months old. This
gives it a uniform quality and adds a
mellowness that is essential of the best
vinegar.

The H. P. Pickle prepared from the
choicest ingredients is a delicious ap-
petizer, as all who have used it know.
It, as well as the sauce, was served to

exceedingly attractive the exhibit of H. I’. Sauce and Midland Vinegar looked.

customer wants a really good sauce, the
grocer should readily recommend H. P.

Nearly as well-known and advaneing
by leaps and bounds is Midland Pure
Malt Vinegar. Perhaps no better recom-
mendation eould be given it than that
it is used in the manufacture of both
the sance and the pickle. Tt’s purity
and mature age is winning publie favor.
It might be well to mention that two
million gallons of Midland Vinegar is
kept stored in Birmingham, and not a

58

thousands who visited the hooth durin
the exhibition. That the publie wer
favorably impressed is shown hy th
large number of orders which were lell
for the goods, both by householders and
grocers. Besides serving these lines
thousands of samples of the celebrated
H. P. Sauce were distributed to visitors
N. (3. Patrick & Co., Limited, 77 York
St. Toronto, who are the Canadian
agents, carry stock at those branches in
Montreal, Winnipeg and Vancouver.

Advertising Section

. T

SRR e

ol Woideiios ot

Advertisii

{ Nation

¢ strikn
'\'l"l'l‘llil.

war Reli
cal

It was o
company sl
al the Fair
cers of
from the |
first granul
Dominion, |
latest impr
five pound |
These att
mueh in ev
made a fine
the booth fly




tion Advertising Section
tory
['his
Is a
best
the
ap- ;
.
1OW, 3
| to )‘
§
i
|
s
P
!
’ REDPATH SUGAR EXHIBIT.
One ol the entirely new features ol
b ¢ National Exhibition this year was
¢ striking exhibit of the famous
Redpath’” Sugar, made by the Canada
iwar Refining Co., Limited, of Mont
cal
It was ulll_\ to be 4'\|I|‘A‘I|‘\I that this
i ompany should be the first to exhibit
j al the Fair, as they have been the pion
g cers of the sugar business in (‘anada
¢ from the beginning. Their's was the
by first granulated sugar produced in the
d ‘ Dominion, and last year introduced the
5 1 latest improvement, the two pound and
d . five pound sealed eartons.
| These attraetive looking eartons were
§ much in evidence in their exhibit, and
¥ made a fine showing. The big sign over

the booth flashing forth ‘‘ Redpath Sugar

CANADIAN NATIONAL EXIHIBITION

Exhibit f the Canada Sugar Reftn w o | { li

Fhe Canadian Standar “t Sodd
the striking photograph ol | h I
path Relinery m Montre and |
samples ol different sugars on exhih
made  the “ll!]ul'w Booth exeeed \
mteresting to every man, and more pai
ticularly to every woman

The demonstrator made very elear the

superiority of “*Redpath’” sugars, illus

trating it with samples pure

erystal whiteness of Redpath, when com

|ml'«-<l with ordinary white sugar, must
have bheen an eye-opener to those wli
had been in the habit of aeeepting (he

ordinary kind.

The two pound and five pound carfons

naturally attracted a great deal of at
tention, and the ecomments made must

have been gratifying to those in charge.
One could not help seeing the great ad
vantage in buying sugar, as one buys

50

profeet
Iend |
l " ¢

I I ] | 1

i 0

Pronmise el | I
Package Sugar
| ’\1 “n \ |
tor the eartons Ve »
demand almost over

When Canada’s flinest suea " .
put up in the most attractive way, and
vigorously advertised, it simply «
fail to be a splendid sueccess.  Grocers
who feature “‘Redpath’ Sugar are en
joying a most satistactory trade, and

those who have not |ll'l'\um~l\ P vd mueh
attention to ‘‘Redpath’’ are waking up

to its possibilities
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THE RECOGNILED STAN ARD
TOLEDO COMPUTING SCALE

“TO=-M= ~UMZOXT

| DES it of the scale that has “no spring and gives “honest weight” —the Toledo

Srwoe PoLisH
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>
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1 Fine display of “2 in 1” Shoe Polish shown by F. F. Dalley & Co., Ltd., of Hamilton.
& o

&
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Advertising Section

TOLEDO COMPUTING SCALES.

‘Do you know what scale you just
got weighed on?’”’ asked The Canadian
Grocer seribe of a man who was moving
away from the booth of the Toledo Com-
puting seale Co., where he had just been
weighed on the big automatie scale -
the only one of its kind in the world.

““Why, yes, the Toledo, and I am go-
ing to see if our grocer uses the Toledo
when I get home. A person ean certain-
ly be sure of honest weight when they
are used. Mr. Collins has just been ex-
plaining their good points to me and 1
can see plainly why every groeer should
use them.’’ Just then The Canadian
Grocer bumped into a merchant who was
leaving the hooth with a happy smile
on his face. Ile had just purchased a
Toledo seale, and was happy in the
thought of the money it was going to
save him.

He was not the only one either fm
the number of seales sold by the Toledo
Co. at their booth in the Manufaectur-
er’s Building this year was simply as
tonishing, demonstrating beyond doubt
that the Toledo is the recognized stand

ard. An extensive variety of models
were shown up to good effeet in their
finely decorated booth. One model

which attracted particular attention was
an eleetrie Toledo which besides light
ing up the scale when weight is placed
on it, also by an electric attachment
lights up signs which may be placed at
different positions of the store. These
signs may be changed by the merchant
whenever he desires and have an ap
preciable advertising value. Another
new model shown was a eounter eomput
ing seale with 105 pound eapaecity.
The Toledo Seale played an import
ant part at the Exhibition. Thousands
of people were weighed free of charge at
the booth and impressed that Toled
works for honest weight. A Toled:
scale also weighed the babies at th
Baby Show and was used in official
tests of fruits. They are the recognized

standard.
—H—

TWO IN ONE POLISH.

F. F. Dalley & Co., Ltd., had an ex
cellent exhibit of their famous ‘‘2 i
1’? shoe polish in the Process Building
at the National Exhibition this year 1
their usual effort to make their produci
better known throughout the continent
and thus help the grocer to sell this pol
ish that gives ‘‘the shine that won’t
rub off.”’

Actual demonstration is the best
method of convincing the publie of the
good quality of an article and this was
the method used at this booth. During
the whole Exhibition a free shine was
given to anyone who wished it.  The
superior qualities of ‘2 in 17’ were thus
hammered home in a convineing manner,
and people were urged when buying shoe
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42 in 1" if they really
Samples were distribut-

polish to get
want the best.
ed for visitors to take home with them.

o & ke
ed, for, as the name implies it does the

is quite appropriately nam

work of both a eleaner and a polish. It
contains no turpentine and e¢an be
recommended by the dealer for the finest

ol leather.

There 1s no doubt that the demonstra
tion given at the Exhibtion this year
will still further inerease the fame of “*2
in 177 polish, already so widely and fav
orably known. This will mean more
husiness for the dealer who handles and

pushes ‘2 in 1.7

CANADIAN NATIONAL

jellied meats, canned meats, lard and

shortening, eggs, butter, cheese and

dressed poultry. Gunn's, Limited, make
a feature of paying special attention to
the developing demand tor the very high
est elass of food ;ll\ulll\‘i\ Grunn 's
Maple Leat hams and bacon are from
‘l'l'(‘i.lll\ selected hogs Every hog won't
do for the Maple Leal brand Only
about one out of every twenty is choser
'heir cure 1s exclin=i1ve, the rieh juees
and all nutriment ol the ham and bhacom
heing retained

Inquiries for Gunn's Quality Wale

SRp—

EXHIBITION The Canadian G

more appetizing display at the Exhib
tion than Gunn's cooked meats. The
Produce Department, t s develoi
wondertully e ’ well-know
brands ol butter. Gum wand, P

Honor and Willowda

butter manulacturing Lhey

Giann's

{

*Fanevy Nev

ess i spectally attra
cnaranteed

(runns control the { I

Guun’'s

GUNN’'S ‘““PON-HONOR’’ PRODUCTS.

There is no firm doing more to raise the
standard of its manufactured products
than Gunn’s, Limited, the widely known
packers and refiners of West Toronto.
Their good work was well demonstrated
at the Canadian National Exhibition,
where they had three fine exhibits—one
in the Dairy Building, a second in the
Manufacturers’, and a third in the Hor
ticultural.

In the Dairy Building were shown
their fresh and cured meats, cooked and

“Pon Honor” Food Products display 1 the Dain

Sliced Breakfast Bacon are coming in
every day. It is put up in handsome ea
tons of one pound net. In laet, Gunns
are now selling lard, Easelirst Shorten
ing, Breakfast Bacon and Gunn’s Qual
ity Sausages 1n cartons, a leature, Judg
ing from the remarked demand appeals
to the consumer from a sanitary point
of view. The general public are real
izing more and more the value of clean,
sanitary foodstuffs, and none better than
‘‘Pon-Honor’’ products can be recom
There was certainly no

61

mended them.

Buil g

l'\l‘l'ltl<||\‘ t 10 are adiso goilnge u
to eanned meats. They will soon put on
the market Gunn's pork and beans, plamn

and in tomato and Clali sauee, potted

ham and tongue, corned beel, roast beef,
jellied hoek and brawn, in all different
sizes. The labels are x\}nlhk“\ attract

ive and with the well known Gunn's
quality large sales of these lines can be
u-lllhl\'llli) (’\lu‘«l\':i

In the Manufacturers’ Building a num
ber of young ladies were kept busy dwm

ing the two weeks demonstrating Easi
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first Shortening, Quality Mincemeat and
Quality Cooking and Salad Oils. The
orders booked for l‘(‘l]\t‘l'.\ through groe-
ers for these articles in both eity and
throughout the country were very num-
erous and far bevond expectations of the
company. In fact they extended as far
west as Vancouver. The two- pound tins
im which the Quality Cooking and Salad

Oils are put ap is very attractive and

CANADIAN NATIONAL EXHIBITION

the only one of the kind put up in
(Canada.

>

In the Horticultural Building, Gunn’
exhibit showed many lines which every
merchant should introduce to his farmer
customers, especially Gunns’ Shur-Crop
Fertilizers, Shur-Gain Stoek and Poul-
try Foods; all of which have made ex-
ceedingly rapid progress since placed on

the market.

Advertising Section

Gunns, Limited, are a purely Canadian
firm of 40 years standing. The company
neither own nor control any retail stores,
confining themselves strictly to the trade.
The wonderful growth of the business
may be attributed to this progressive
and independent policy. They are re
presented by brokers in all the larger
cities in Kastern and Western Canada,
while their selling staff of 48 salesmen
look after the Toronto and Ontario trade

Where “Mapleine™ with the “flavor de luxe” was shown.

MAPLEINE DEMONSTRATION.

Oune of the newest and most attractive
displays at the Exhibition was that of
Maplein

.‘illf“

““the flavor de luxe.”’ Its
have developed wonderfully in
Canada because 1t is  an article that
brings customers back for more. It is
an exclusive concentrated flavorine to
be used in everything from a soup to a
enstard. It is used for flavoring cakes,
candies, bon hons, ice eream, nut hread,
1cing, blane mange, jelly and for mak-
g delicious Mapeline

syrup—a two-

ounce hottle of Mapeline makes two
gallons of syrup.
‘‘*Mapleine’’ is not a substitute for,

not an imitation of maple, but an or-

iginal, pure and wholesome preparation

of roots and herbs produecing a rich
creamy flavor that is better than the real
maple itselt. It is guaranteed under the
pure food laws of America to he abso-
lutelv pure and free from all injurious
meredients.

It is favored by the housewife and
caterer because the flavor will not eook
out of pastry and because it is imper-

It will
not freeze and is not spoiled by heat;

vious to atmospherie changes.

neither is it volatile.

These are some of the strong selling
points for ‘‘ Mapleine’’ and they can be
used effectively by the grocer anxious
to increase his trade.

62

To assist in ae-

“Mapleine” is an exclusive concentrated flavoring.

quainting the housewife with "MupT—
ine,” thousands of reeipe hooks entitled
‘*Mapleine Dainties and How to Make
Them'" were given away at the demon
stration booth. The courteous attendants
also distributed thousands of samples ot
sugar and syrup made from Mapleine.
The exhibit was the first shown by the
(C'rescent Mfg. (‘o., at the ('anadian Na-
tional Exhibition and it undoubtedly
created a great deal of interest whieh
will help the grocer to inerease his
sales.

Samples and all information ean be
secured from the agents, F. E. Robson
& Co., 25 Front street east, Toronto, and
Mason & Hickey, Winnipeg.
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NATIONAL CASH REGISTERS.
National Cash Registers were demon
ated at the Exhibition in the Manu
turers’ Building to scores of visiting
rehants. The praetical advantages
the cash register and the necessity
t in the store were brought home to
m through aectually seeing for them-
es the registers in operation.
I lowever, other store equipment may
regarded, there is no question that
National Cash Register i1s an abso-

necessity to every keen business man

ceipt, which is most beuveficial in times

ol special sales.

I'he advantages gamed trom this

knowledge, protection and advertising

are great. They enable the merchant to

cheek up his business from time to time

and thereby eliminate the weak and de

velop the strong points

I'he old ecash drawer under the desk
is but a reliec of by-gone days More
money has  been lost by the average
dealer who has used this method fom

The National

¢ nstallation of a cash register is one
the best investments a merchant ean
ake. It relieves his mind of numerous
ctails, some of whieh are bound to be
reotten. It shows him exaetly amount

cash and eredit ach day,
nount of money received on acecount,
ud amount of money paid out. It pre-
ents by the ‘‘get a receipt’’ plan, the
erchant or his eclerks forgetting some-
imes to eharge goods sold on eredit.. It
hows the amount of sales made each
ay by each elerk; it increases the effiei-
ney of each elerk through friendly riv-
Iry, and it gives an additional inexpen-
ive advertising medium through the re-

sales e

‘ush Register exhibit

which attracted many

any length of time, than would pay for
a National Cash Reuister two and three
times over. Forgotten charges and cash
losses of all kinds would be surprising it
they could only be known.

The Cash
chant to KNOW and does not ask him
to GUESS things. With the National
(‘ash Register he knows whieh elerk 1s

Register enables the mer

most valuable to the business: he knows
whether one or another is entitled to the
requested or not. He prevents
by knowing who
develops the

‘“raise,’
mistakes and losses
makes mistakes, and he
greatest efficiency of the elerks by know-
ing what eaech i1s doing.

CANADIAN NATIONAL EXHIBITION

T ————

['he exhibit demonstrated that
sizes and types ol registers are
the National Cash Register (
suit any business Any one of t
would be a handsome aequisitio )
store in addition to their great praet
value, and the dealer w 1= it vet
stalled a **National ™’ should not de
vetting ftullest partieulars and
fion I'he ead oflice for Canada 1s
85 Yonge street, Tor wnd
Canadian [acetory is e san ety

N.OR, KINEMACOLOR MOVING Pl
TURES MADE A BIG HIT

Another “exhibit™ of the company in
a separate building Jjust south of the
Art Building scored heavily for the
company at Torente Exhihition Fitted
up as a lecture hall, with seats and
music, hundreds of people were enter
tained with the hourly “shows” of color-
ed movieg pictures and slides showing
the rise and development of the won-
derful plant and new world-wide busi-
ness of the N.C.R. Co Of wonderful
interest were the pictures showing the
company's “well fare” work, how by
means of flowers, gardens, country
clubs, classes, sports and libraries the
company is seeking to make better men
and women of its employes—which in-
sensibly re-acts on their product and
means better Registers for the world's
merchants.
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The Canadian Grocer

The beautiful

0. K. SAUCE AND PICKLE.

It there was any booth at the National
Fxhibition this vear worthy of the fav-
orable comments hestowed upon it, it
was that of Mason’s 0. K. Sauee and
Pickle in the Manufacturers’ Building.

The construction of the exhibit was
unique, to say the least and attracted
a great deal of attention. It was in the
form of a small cottage surrounded hy
a plot of grass. Inside, there was a
table daintly set for four persons, two
of. the articles of diet prominently

CANADIAN NATIONAL EXHIBITION

house exhibit of the well known O, K. Sauce

shown on it being 0. K. Sauce and 0. K.
Pickle. Samples of the sauce were dis-
tributed to thousands of people and the
high quality of both lines pointed out
by those in charge.

0. K. Sauce is an absolutely pure
and delicious condiment caleulated to
create and promote digestion. One of
the strong points emphasized by the
manufacturers is the purity which is ab-
solutely guaranted.

0. K. Pickle is the other condiment of
the same firm. The eompany when plae-

64

and Pickle.

ing O. K. Pickle on the market ¢
fidently looked to a large sale and the
anticipations have been more than 1
alized. The trade ean recommend I
pickle to eustomers as something (u
distinet from the ordinary variety.

0. K. Sauce and Pickle made ma:

more friends at the National Exhibitio:

They are manufactured by Geo. Mas:

& Co., Limited, of London, Eng. Tl

Turnbull Co., Winnipeg, are the Domu
ion agents.
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| e I'/l‘.’ll‘”_(/

Exhib

COWAN'S C(

* Musie hat
hreast '’

re in the s

isie as the

i forth., 1
he eagerly |

stander, [

could b
st delightf

hibition

ough the d
turers’ Bui
Cowan Ex
€N assistal

ving the ec

coa.””  Sur
s well-knoy
at all-satisf’

Perfectic

chibition in

et my or

was to feel
reakfast and
1 iey stream
o different tc
ome of whicl
ary thirst-que
rreater thirst




| dvertising Section CANADIAN NATIONAL EXHIBITION

ction
Exhibit of the Cowan Co Iced and hot cocoa was served here, making it ¢ of the busies t M ]
COWAN'’S COCOA AND CHOCOLATE. Mothers with their eager offspring rate In faet, for var \ e Cowan
‘Musie hath charms to sooth the sav round them—were a strong feature o stand was a Chocolate |
¢ breast’’—but, oh, it was hot out the patrons of the Cowan Exhibit. Most  bition of itsell
re in the sun, listening to even such ©F the children seemed to kaow what was What lent added zest t S L
3 i as the Seats Guskds Pisd can 1998 jusk as well &4 the little Cowan of their nickels and dimes was the faet
ir forth. Leaving my seat, therefore, boy and his genial grandpa, whose faces hat every child received som
1 he eagerly seized upon by some weary smile at us from the newspapers and \ith its purchase as a moments this
stander, I made my way to where 1 Dillboards. Certainly they were as keen  (anada’s Record Exhibit
could Bo chisited the eaolast sad = @ the Maple Buds—and why shouldn’t P Ottt TE ey arast have &
- st delightful refresher in the whole they be. Pure milk, pure sugar, pure 0 .0ly gratified at this extraordin
hibition Iced Coecoa. Struggling ¢ '"'“vl"m.‘ as the buds are, cannot harm  g.0 o stration of the popularity of th
ough the dense erowds in the Manu- the kiddies. Another sweetmeat ingreat . .4 To have so constant a demand
turers’ Building, I at last arrived at demand was *‘ Almond Nut Bar”’—Milk ¢, all classes of people, old and youns,
Cowan Exhibit. No wonder the half Chocolate. This is the latest Cowan del means that their poliey of high elass
en assistants were as busy as bees 1¢3¢Y- I tried a bar and found - excel-  anufacturing methods, coupled with the
ving the constant demand for ‘‘Iced 1ent- The nuts tasted fresh and the milk . ¢ ouly the choicest Cocoa Beans ‘
; coa.”” Surely it was inspiration for chocolate was really -_'n.mvl. .m;ll\n’u a de- s tho viohE L :
s well-known Canadian firm to put lightful confection. Noah’s Arks were The Cowan factory, sitnated in |
i 3 at all-satisfying and refreshing bever- there, whose animals went in two by twWo, 45 ig one of the finest Cocoa and Cho '
i e—Perfection Cocoa—before us at the but “'U_“l,'l come out “'“" by one, to enter colate manufacturing plants on the co
t ; <hibition in ice cold form. I managed X,ho waiting mouth of some happy "h:M" tinent, and—what must bhe very satistac -
F cet my order placed, and how good for were they not made of chocolate? tory to the patriotic purchaser the :
e was to feel the well-known friend of Flanking the booth were huge choco- Cowan firm is a purely Caradian firm !
» ; z'vflkl'ast and supper time trickling in late models of donkeys--source of won- Their policy of making only the hig ]
i 1 i iey stream down one’s parched throat. der and delight to the young folk. Milk est quality of goods has placed them i
101 : ‘o different to many of the Fair drinks, chocolate in sticks—Maple Buds—Medal- in an enviable position with the people !
S0 : ome of which seem to be only tempor- lions—and every other kind of chocolate of Canada. The Grocer bespeaks long
T iry thirst-quem'hers, and to give one a in small dainty packages or the most continued prosperity to this aggressive
il i creater thirst than ever before long. artistic boxes, were being sold at a great eoncern. !
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The Canadian Grocer

SYMINGTON’'S SOUPS.

The demonstrators at the Symington

deserve great credit

hooth

teous and cenerous manner in

thev distributed thousands of dishes of

debiclons soup to the
and thereby

added a multitude

friends to the already lengthy list

1sers 1 Canada of these

Svmington’s soups and table
des are MADE IN ENGLAND
=0l extensively throuchout the

I3 sh Ewpire. They are used in the

House

Hounse of Lords and in the

( ons

Svmington’s soups have a very hi
sale w mdreds of Canadian grocers
hecause ol their meris. ‘]“\ii‘_\ are put

1 1 eoncentrated form 1n

ent varieties. A

full (qua

1ol every }v.u-‘;\;(u'. while the ecost =
10 cents The sluipie manner 1
Vi thev are )v]v!mll‘nl for use is an-
other strong reason why they have met
d are meeting , with sue universal
Vol \s Elle Terry says, ‘I find
them delicious they alwavs give satis-
ction
I'lie packaves n Wieh \\_\I:‘il‘_'luh'\

veryv attractive

color. desien and size and these all as-

adealel 1o  sell

sist the

] rhem
Messrs. Syvmington & Co., are a

W ( VeSS © i'I'_\

dealer by manufacturine high

putting them u

<O} P .HH}H'I?\A-]_\'. as-
S1sting to get them to the consumer by
demonstrations sueh as were oilven at

¢ ntion, and last bat by no means

least, by allowine the dealer a

her 0l

very

puzzles were 2iven away at the

1ch were responsible for familiarizing

the name ol Syminzton
ol ISItOrs, The
& Co- 05

ve a \1)«4‘].\] offer

agvents, F. E.

Front street [

for the tr<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>