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KEEN’S OXFORD
BLUE

The only argument necessary to convince your 
customers of the undeniable superiority of KEEN’S 
OXFORD BLUE is to get them to try it once— 
they will buy it always thereafter. That’s what you 
want, steady trade.

FOR SALE BY ALL THE CANADIAN JOBBING TRADE.

FRANK MAGOR & CO., 403stsrL,Paul MONTREAL
Agents for the Dominion of Canada

.OXFORD
\BLUE_

Every live grocer is now selling Syrup. Syrup is seasonable and 
a good seller. Of all brands on sale their is ONE that makes )
for satisfaction and profit to dealer all the time. /

Crown Brand Corn Syrup
[•’or talile use, made from the finest selected white corn. A 
suggestion to your customers for a trial tin will make steady 
business. For sale by all jobbers in Canada.

IDWARDSBURG STARCH CO., LIMITED
Front-St. East, Toronto, Ont.

ESTABLISHED 1858 
Works, Cardinal, Ont. 164 St. James St., Montreal
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THE CANADIAN GROCER

MACONOCHI E’S
Pickles, Sauces, Peels, Marmalade, Jams, Canned Fish, etc.

should be on your shelves. They do not 
stick with you, but win you good customers, 
who always come back for more.

Order Through Your Jobber Full Particulars Supplied by Our Agents

MACLAREN IMPERIAL CHEESE COMPANY, Ltd. : TORONTO, ONTARIO
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Highest
Quality The abso

lute pur
ity of Cox's 

Gelatine 
makes it a stan

dard product of world-wide 
fame. Whether in powdered 
or .shredded form, it is still 
as tree from foreign sub
stances as the clearest rock 
crystal from mother earth.

Cox's
Gelatine

It has never disappointed, 
and never will, because 
folks get what they expect 
and want when they buy 
the peer of all —“ Cox’s.” 
Highest quality to-day. to
morrow and all the to-mor
rows to come. A safe and 
certain asset for a grocer’s 
stock - in - trade — always 
worth its face value of 100 
cents on the dollar.

1
Codon s Macaroni. Vermi
celli, Spaghetti, fancy letters 
and pastes, represent the 
top-notch of quality — the 
highest attainment of skill, 
experience and cleanliness 
in a model factory, said to 
be (by those who really 
knowi one of the finest 
in the world.

Codon s 
Macaroni

A macaroni whose delicacy 
and whiteness bear witness 
to the caution used in select
ing only finest wheat i from 
Taganrog) for the making. 
Tender as a macaroni can be. 
nutritious to the highest de
gree. Let the name on every 
package "Codon 
serve to assure 
you of high
est quality 
when you 
buv.

Highest
Quality

v_

ARTHUR p. TIP PI'A & CO.
. Agents

Montreal Coron to



Montreal Office

T H E V A X ADI \ X G R O C E R

Manufacturers’ Agents
and Brokers’ Directory

Manufacturers and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist
ance of local agents. The following is a representative list of reput
able agents. The service department of the Canadian Grocer is a* 
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

Oh! You Manufacturers
1 still haw time for another “live 
your g-*>ds pushed :

G. WALLACE
Manufacturers li« présentât if 
'Fdce-lo-Fjce Business”

-tu Don t you want 
Write m- to-day

VVEESE
30 32 Win Hast

HAMILTON

Canadian Manufacturers and Exporters:
Are y-m aware of the fa-t that there an* 4‘. millions 

Irishmen prepare-1 to 1-uy t '.ma-lian Good*':
Don t >..u want s--m-- --f this husinesw•
Youeanget int<-t--u< h with j.tbi -listril»nt--rs every 

wi ek by a«hertising in THK IRISH «.RtH KIt. DKI'g. 
PROVISION and GENERAL TltADKS .H»l R \ XL. 
tie I-est known g.-mral store an-1 gnwery pa|wr in 
|relan<l. Wiite for sample copy an-l i-urtieulars t>*

10, Garfield Chambers, Belfast, Ire’and

J. W. GORHAM & CO.
JKRUSALF.M WAREHOUSE. HALIFAX. N.S. 

Manufacturers' Agents and Grocery 
Brokers 

warehousemen
can give close attention to f**w more first-claM 

agencies Highest references.

FOR SALE
Cheap for cash. Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 778 BOND 28

1! you want the real thing, buy ML’NN’S genu'n-, 
non-freezing Cod Liver Oil. Norwegian Process. In 
25-gallon, tin-lined barrels.
Highest Prizes and Gold Medal's at European Ex
hibitions. Stock carried. Wholesale only.

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

WAREHOUSE ACCOMMODATION
IN OTTAWA

Largest warehouse in Ottawa Valley, Fireproof; 
low insurance rates ; direct connection all railways. 
Convenient to navigation. Centrally located. 
Write for rates.

Special rates for large quantities
Dominion Warehousing Co., Ltd.
52 Nicholas Street. - Ottawa

J. R. Routh, Manager.

D. STAMPER
Wholesale Grocery. Fruit and Confectionery 

Broker.
Manufacturers' Agent and Warehouseman. 
Importing Commission or Buying Agent. 

Warehouse: Lily Spur Track.
Office and Sample Room : Masnnic Temple Building, 

Main Street, next door to Customs Office.
P.O.Box 793 Moose jaw, sask.

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchants and Manufac
turers’Agents. Cars Distributed, Warehoused and 
• orwarded. Warehouse on Transfer Track. Busi
ness solicited. Our position is your opportunity.

SASKATOON,
Western Canada

W. S. CLAWSON & CO.
Manufacturers' Agents and Grocery 

Brokers.
Warehousemen

ST. JOHN, - - - N.B.
Open for a few more first-class lines

Selected Raisins, 
Currants,

Evaporated Apples.
Prices Right.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

NEWFOUNDLAND

T. A. MACNAB & CO.
ST. JOHN'S. NEWFOUNDLAND 

MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS

Importers ami exporter*. Prompt and careful at
tention to all husineas lligheat Canadian ami foreign 
references. Cable address : “Macnah." St.John*. 

Codes : A.B.C, 5th edition, and private.

G. C. WARREN
Box 1036, Regina

IMPORTER WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT
Ceylon Teas, Coffees, Spires, Mustard Canned G omis, 
Croeery and Drug Specie ties Importer ami distribu
tor of the Uagoha Brand Pure, High-grade Ceylon Tea 

stood the test in XV est cm Canada for over 12 years 
sales always increasing. Sod in bulk, lib packet* ami 
5 1b Isixes. Popular prices Grocers : it will pay you to 
stock this line. Manufacturers : it w.ll puy y.-u to plane 
your anr.-unt in my hands. Business established over 12 
years. Yours truly.

G. r WARREN

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.

Established 1885.

W. G. PATRICK & CO.
Manufacturers’ Agents

end
Importers’

29 Melinda Street, Toronto

Imperial
Limited

Cheese CoMacLaren
limited

AGENCY DEPARTMENT

Agente tor Grocers’ Specialties and Wholesale 
Grocery Brokers

TORONTO. Ont. DETROIT, Mich

RAW SUGAR ON SHOT 
One Car Barbadoes Muscavado 
One Car Bright Jamaica Crystal 

PRICES SUBMITTED

LIND BROKERAGE CO.
23 Scott Street Toronto

WATSON & TRUESDALE
(Successors to Stuart, Watson A Co.)

Wholesale Commission Brokers and 
Manufacturers' Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solicited.

TO

Brokers and Man
ufacturers’ Agents

Your business card on this page will keep 
your name and field of operations before 
Manufacturers, Importers and others 

—looking for responsible representatives.
It costa you little and means much to you 
if you are looking for agencies.

Write for particulars to

The Canadian Grocer
Montreal Toronto Winnipeg

Try a business card in 
The Canadian Grocer.,dian

2
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Are You Stocking

“PICKANINNY” Brand
Buckwheat and Pancake Flours?

if you are not, you are losing trade and also money.

It sells for IOC» per package and sells well.

SEND US YOUR ORDERS.

EBY-BLAIN, LIMITED
Sole Wholesale Agents - TORONTO

A PHENOMENAL SELLINC LINE

40c. Grade costs you 30c. per lb. in lead packages.
35c.

“ 35c.
“ 36c.
“ 42c.
“ 50c.
“ 70c. in l<2lb fancy tins 
“ 72c. “

in 51b and 31b fancy tins.
lib and J£lb “ “

in lead packages

In the 40c and 50c grades (lead packages only) we can supply you in Black, Green or Mixed 
other grades all Black. ‘

A card to us will bring you all the information required.

RAM LAL’S PURE TEA CO., Limited
266 St. Paul St., MONTREAL

■

I

jte.



THF. r \ x \ n T \ X r.ROCFR

The United Canners of Canada, Limited
Incorporated under the Manitoba Joint Stock Companies' Act

PROVISIONAL BOARD OK DIRECTORS
Hi" following g«‘iitI'lin-n ha%* vonwnlrd to ;»•! as l*to%isionnl Directors: 
I W deC OtiKAUV. lïrokvr. Wii,ni|-g H K Mol LUEX. Manufacturer- 
Agent. Winmiwg .1 |: HI I'.imm.i, WinniiMg I» c Ml'NRo.
Vanner. AUineton. J A AXDKKsoX. Hiok« r. Winnipeg 
It i~ inti h. ltd that after the Stock !»a> I» en*iit wen lied for the ihiiiiIh r«»f |>ir, «• 
t"rs shall bt- imreased. and other iihhd- siihst it tiled fot mine of those wlio ate 

now acting, from those who I» - onn stockholders

Head Office - WINNIPEG. MAN.
Fact oner. 1. sated at Tilbury, K-»** .County, Ontario Ahinstou. hamhi 
Comity. Ontario .Iordan Station. Lincoln County. Ontario, and others whv . 
w ill l»e acquired.

Amlitor- WKKH. l.'EAli \ lIKti.XX. Winni|sg 

Solicitors: HI tili. M'KtY, KE1.I.Y \ Hl'tiG, Winniisg

INCORPORATION : The Company has been incorporated under 
the laws of the Manitoba Joint Stock Companies* Act. with 
an authorized capital of $T*M.0OO. divided into shares of $100

OBJECTS : Tin object of the Company is to acquire by pur
chase. build or control, a number of specially selected Can
ning Factories situated in different parts of Ontario and Brit 
ish Columbia, each so located ns to be in the best district 
for the choicest growth and cultivation of the special classes 
of fruit and vegetables which it is proposed to handle at the 
particular plant chosen, and to he able by concentrated 
management to curtail to a minimum the overhead or office 
and general expenses, and to purchase all supplies on the
most economical basis.

It will further be an object of the Company to have its 
entire stork taken up by the retailers of general groceries
from Port Arthur to Victoria, in «■«» operation with the fruit 
and vegetable growers in the respective localities wnore the 
factories arc situated, thereby assuring, through the joint n> 
operation <»f Growers and Distributors, a rnarkit for all the 
goods the factories can produce.
ol TPLT : It is intended that the following fruit and veget 
aides, among others, shall he handled :
Apples. Cherries, Gooseberries. Beans. Pumpkins. Lawton Ber
ries. Peaches. Pears. Corn. Plums. Raspberries, Straw 
berries. Peas. Tomatoes. Pork and Beans, ‘’'so to manu
facture all kinds of Jams. J. îli. s and Pickles, so that the
patrons of the Company will be able to obtain an entire

ne nf their requirements from tL* Company's factories.

It ;s confidently anticipated that, through connections 
already possessed by the organizes of tlm Company, and the 
channels of output which it is expected to form by means of 
the present Company as outlined above, there will be n-< 
difficulty fount! in the Com pan; \s being abb- to dispose readily 
of all goods it may be able to put up.
PROPERTIES : Options have beer, obtain'd upon three of the 
most modern equipped factories in Ontario with a present 
combined output capacity of approximately 125.000 cases.

It is proposed to add to the equipment of these establish
ments so as to bring their combined output for the coming 
year up to api-roxlmately 250.000 casts.

Th»- Plants upon which options have bien obtained are
The Tilbury Canning Co. Ltd., situated at Tilbury. Essex 

Co . Ontario, in the heart of the best tomato district.
The Jordan Station Canning Co. Ltd., which was built ^ 

in 1908. situated on the G.T.R . at the village of Jordan 
Station. Lincoln <*o.. Ontario, and is surrounded by thousands 
of acres of the best fruit growing lands on the continent, 
where are grown in great abundance all lines of fruit generally 
packed.

The Alvinston Canning Co. Ltd . situated at Alvinston. 
Lambton Co.. Ontario, a district which grows as fine corn as 
-s grown anywhere on the continent of North America, and 
is also favorably localed for the production of Peas. Beans. 
Pumpkins. Beets, etc.

It is proposed to add to these by the purchase of addition 
al plants if they can be obtained on a satisfactory basis.

both in Ontario and British Columbia, also possibly to *p<- 
one or two new plants at very desirable points. 
MANAGEMENT : It is intended that this Company shall be 
controlled by the Western Directorate, composed of the most 
reliable and competent business men obtainable, and that th< 
management of the Company shall he in Winnipeg.
PROFITS : It is a difficult matter to attempt to predirt 
with any close degree of accuracy the profits to l.e obtained 
from the operation of a Company of this description bceaus. 
.if the varying prices of the raw materials from season to 
season, also the varying prices to be obtained for the finished 
output. but. basing a calculation upon the figures actual!:, 
obtained in an average year, it is calculated that a mixed 
lack of the fruits and vegetables «numerated above of 225. 
"Mi vases ran be put up for a cost «if $269.000. and the sell 
ing price, based upon the results obtained in a recent aver 
age year, would be $144,000, showing a gross profit on man 
facture, exclusive of any profit on jams, fellies, pickles etc 
of $175,000.

hr-im this would have to be deducted management. ol'n *■ 
and selling expenses : cost of manufacture being covered' is t1.< 
cost of the pack.

Allowing $50.000 for these expenses, which is a very iiberV. 
estimate indeed and probably far in excess of what will i,- 
expended for those purposes, there would be left a net profit 
on operations of over $12r,.00f,. ur r. per rent, per annum or. 
the proposed capital, and. deducting $25.000 per annum for 
depreciation of plant, repairs and additions, an earning of 20 
per cent, per annum could still be obtained.
SELLING PRICE : It is to be borne in mind that the above 
estimate of profits is based upon the intention of the Coft. 
panv to sell its produce to its own shareholders at the reg 
"lar prices paid by the Wholesale Trade to the Manufacturers 
for a like class of goods, thereby enabling the Company's 
shar« holders to purchase their goods at the same prices n< 
paid by the wholesale trade, with the additional benefit <f 
participating ir. the profits of manufacture through their 
stork dividends.
SUCCESS OF COMPANY : A careful perusal of this brief 
prospectus will make it easy to see that splendid financial 
results will surely be obtained by the Company provided it 
receives the loyal and hearty support of those whose syn: 
pnOiv and assistance it is hoped to secure as shareholders 
STOCK : Shares in the Company are now being offered for 
subscription at par. and it is hoped they may all be placed 
with friends who will be customers of the Company for its 
products.

The terms of payment are set forth in the applieatior 
form.

As the options obtained on the factories mentioned arc 
good for very limited periods a prompt response will be most 
desirable.

All payments for Stock are to be made by cheque or 
order t«k.

Messrs. O'GRADY, ANDERSON & CO.. Ltd 
Grain Exchange, Winnipeg

APPLICATION FOR SHARES
The United Canners of Canada, Limited, Head Office: Winnipeg, Man.

To the Directors. The United Canners of Canada. Limited
* ..... ..............'.........................................................................................................................-in the Province of....................
hereby apply for................................... shares of The UNITED CANNERS OF CANADA. LIMITED, of the par value of $100 each and I a g r '
to pay for the same on the following terme and conditions : P * h* d 1 u

20 p.c. viz. $........................................at the time of signing this application
Ü * I«Z « °D...............................................days) after signing this application

20 p.c. viz. $............................................................................................1910 f6 month8)
20 p.c. viz. $....................................... on............................................... 1910 (8 months)

attorney tTacoeîToI" mv ' tJLf Srrre1arv °' the r°m“rin>'' °« “>e City ol Winnipeg. Province ol Manitoba. .8 m
• ubecrTptlo^ arreement !■ tk sin t R Î .“.V t0 ”* the"e 6h,lree' W‘th POWtr to ™d subscribe my name to <t
subscript on agreement In the Stock Book ol the .aid Company, and to regliter me a« holder ol mich share.

D*t«d thlS  ................................. ............d.y Ql....................... j|
**"• ln ..... ............. ............-...........................-.............................................. . Occupation ............................... ....
mtaw ----------------------- »...............-................... ........................................................AddreM ............................ ..................................... ......... .............................................



THE CANADIAN GROCER

The Canning Season Is Now Over
" and Eighty Per Cent, of Our Pack is 

Already in the Hands of the Trade
Can Still Book a Few Assorted Cars of the Following :

VEGETABLES
Tomatoes . . 2s 3s Gallons
Corn
Pumpkin

. 2s
3s Gallons

Squash
Beets, Choice . 2s

3 s

Peas . 2s. Standards, Early June, Sifted.

FRUITS
Raspberries . 2s
Strawberries . 2s
Pears . 2s 3s
Peaches . . 2s 3s •Gallons
Plums 2s Damso n, Purple Egg.
Lawtonberries 2s 3s
Blueberries . 2s
Cherries . . 2s

Write us at once for prices on assorted cars.

AFTER NOVEMBER FIRST WE WILL HAVE GALLON APPLES
TO OFFER

Keep this in mind and write us for price.

ESSEX CANNING AND PRESERVING CO.. LIMITED
ESSEX, ONTARIO

5
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No single line you stock reflects more directly on your stock in 
general than the CANNED GOODS you handle.

Our claim to your patronage lies in the fact that we use only the 
freshest of the choicest fruit and vegetables procurable, prepare them 
and can them in an up-to-date sanitary factory and place them on the 
market in first-class condition.

is the name of the brand 
thus prepared — the 
brand you can rely on.

OLD
Homestead

Brand

Canned 
Fruit and 
Vegetables

Old Homestead Canning Co. Picton, Ont.
6
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Reindeer Milk

HE WQR

I-QUALITr •

and

Jersey Cream
Thi Triro Cendmid Milk Co., Limited, Truro, N.S.

) A Genuine Trade Builderj- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
Quality goods are the kind you have to 
handle if you wish to build up the best 
class trade.

ROWAT’S
IMPORTED PICKLES AND OLIVES

are pickles of quality and will be found 
genuine trade-builders. They are made 
to sell at a price that will surprise you.
See about your winter stocks.

ROWAT & CO.
GLASGOW SCOTLAND

AGENTS IN CANADA :
Snowdon & Ebbitt, 325 Coristine Building, Montrea* 

Quebec, and Ontario 
F. K. Warren, Halifax, N.S.
F. H. Tippett & Co., St. John, N.B.
C. E. Jarvis & Co., Vancouver, B.C.
Nicholson & Bain., Winnipeg, Edmonton, Calgary

CURRANTS
We are proprietors of

“AFRODITE” brand, the best AMALIAS 
currant on the market.

“NARCISSUS.” fine FILIATRA currants, 
“NAUSICAA,” fine FILIATRA cleaned 

currants
and importers and distributors of

highest grade PATRAS and VOSTIZZA 
currants.

We aim to give the trade the best grades 
of currants obtainable from season to season.
We solicit the opportunity to quote on 
your CURRANT needs at all times.

CANADIAN REPRESENTATIVES:
W. H. ESCOTT, Winnipeg
J. A. KAVANAGH, Hamilton and London
W. G. A. LAM BE & CO., Toronto
H. D. MARSHALL, Ottawa
ARTHUR P. TIPPET & CO., Montreal

GREEK CURRANT CO.
260 West Broadway, - NEW YORK

THE LARGEST CURRANT HOUSE IN GREECE

^iROjai

GOUDRON
D’HUILE DE

FOIE DE MORUE
De MATHIEU

MATHmrs 
Syrup of Tar

GOD LIVER OIL

i. L BATHIE0,

07^-,

WHY YOU SHOULD SELL

MATH 1 EUS 
SYRUP

of Tar and Cod Liver Oil
REASON NO. 3

It is not a secret fake medicine

J. L MATHIEU CO., Props., 
SHEHBKOOKE, P.Q.

Sold by wholesale trade everywhere

Distributors for Western Canada:

Just look over your stock and 
send us your order.

It contains no dope, nor anything 
else that is injurious. It is ju-1 a 
scientific combination of pure Cod 
Liver Oil and Syrup of Beech Tar.

Therefore, in selling Mathieu’s 
Syrup, you are promoting the wel
fare of your community, and also 
aiding in the war against disease 
and death. Mathieu’s Syrup is 
the best thing for Coughs Colds, 
Bronchitis, etc.

Mathieu’s Nervine Powders— 
another simple family medica
ment—that is very good tor 
headaches.

Foley Bros* Larson * Co, Wholesale Grocers and Confectioners. 
Winnipeg:, Edmonton, Vancouver.

L. Chaput, Fib Sc Cie^ Wholesale Depot, Montreal.

7
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If
you
have
not

ordered

flllAlfCB OAIIMMÜUUAIxtti oAl
It is

LlflUN
high
time

that you
should !

MATHEWSON’S SONS
Wholesale Grocers

202 McGill St. : : MONTREAL

CEO. MASON & CO , LTD.
Sol* Manufacturers London, Ing.

THE

COLD
MEAT

SMJ€E
Sole Ceeeilee Aieile i

S. T. Nishimura & Co. 
MONTIEAL

SU»-»6E»T$ :
ù—Tiil’ *» T"*** * Co.Haalltoa. Ont— Jimi Soamlll, 
Ottawa, Oat.—Machanzla 4 Ce 
LaaOaa, Oat.—Wn. 8 Coin 4 Ca 
Oaafcae. Oea.-Tha F INI Ca. 
(lacataa, Oat.-Jaaai Craig

Ginger-Bread
BRAND

Molasses
(The Best There 1st

Produced and sold under the British flad

When ordering from your wholesaler specify the above 
well-known brand

RESULTS
Satisfied Customers Increased Sales

Dominion Molasses Co.,
UMITKD

Halifax, - Nova Sootla

tllOlIf All

Nap c

bM i

<J Not alone the service you render, 
but the goods you sell, carry weight 
in influencing the trade to your store.
The daily household work entails 
soiled hands—and SNAP is the most 
easily applied, and most effective 
preparation for the cleansing of soil
ed hands in existence. Q SNAP is 
harmless and antiseptic, and the 
handling of SNAP means many 
repeat orders and a liberal profit.

ORDER FROM YOUR JOBBER

THE SNAP CO., L-imltecf
MONTREAL CANADA

8



T H F. C A N A D I A N GROCER

The New Kind of 
Soda Biscuits

WH AT every grocer knows will sell 
like hot cakes—soda biscuits in 

a real dainty design. Here they are— 
McCormick’s FANCY Jersey Cream 
Sodas. Much thinner, smaller and 
neater than ordinary sodas. Wonderfully 
crisp, flaky and tasty !
The demand is already large. In a couple 
of months it will be tremendous ! Mail orders 
will be filled promptly.

Put up only in 5c. and 10c. Blue Label Packages.

fancy jersey
CREAM SODA BISCUITS

Factory at London. Warehouses: Montreal Ottawa Hamilton Kingston 
Winnipeg and Calgary.

Made
In

Canada

CAN’T
YOU

CALL
AGAIN?
How often do you 

tell your customers 
that the books are 
not posted and ask 
them to call again?

Don’t you know 
that many of them 
are pleased to hear 
you say “Call 
again ?”

Don’t you know that the customerhad the money to pay 
you? And don’t you know that the customer will go and 
spend that money somewhere else where there is a mer-
thant that Im ready to taka It?

If you can’t tell a customer the amount of his indebted
ness to you tha minuta ha aaka tha quaatlon your 
account system is wrong.

With the McCASKEY REGISTER SYSTEM the ac
counts are handled with but one writing. Balances are 
brought forward with every pur-base and every account is
raady tor aattlamant at any minuta without 
making another figure.

If you want the cash let us tell you about the Mc
CASKEY, one writing, total forwarding system.

DOMINION REGI8TE* COMPANY, Limited
Successors to the MçCaekey Register Co. in Canada

96 to 104 Spadlna M ve. TORONTO

Old Friends Are Best
An old friend that has stood 

the test of years is

Cooper Cooper’s 
Delicious Tea

“Tea Plant” Brand 
Packed in % lb. sealed canisters

at 40—50—60 cents per lb.
You MUST Stock Cooper Cooper’s 

Tea if you stock the BEST
CANADIAN AGENTS:

Green & Co., 25 Front St. East, Toronto, Ontario 
D. Stamper, P.O. Box 793 Moose Jaw, Saak.
W. S. Clawson & Co., 1 1 and 12 South Wharf,

St. John, N.B., Canada
W. S. Silcock, 33 St. Nicholas Street, Montreal

Head Office—71 & 73 Tooley St., London Bridge, S.E. 
% London, England £
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To the Trade:
THAT

CEYLON
TEA

HAS THE CALL-
A statement recently made by the Grocery House 
which has the greatest number of important Retail 
Establishments, and is consequently in touch with the 
greatest number of consumers, of any in the country,—

IS

Convincing Evidence 
THAT

Ceylon Tea is the Best 
AND THAT

Ceylon Tea is the Cheapest
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Purity and
,smitv

Perfection

are the theme of nearly every Canned Goods Advertisement : But when you come 
to ask these firms to give you a positive guarantee of purity or to produce a 
Goverment Analysis they tfbarly all fail to make good.

E. D. S. Brand Jams and Jellies
have been found by the Goverment Analyst to be 100% pure. Think what it 
means to sell a guaranteed article like “E.D.S.” goods, ut me have your enquiry

E. D. Smith’s Fruit Farms, Winona, Ont.
AGENTS: W. G. Patrick & Co., Toronto ; W. H. Dunn, Montreal ; Mason & Hickey, Winnipeg ;

R. B. Colwell, Halifax, N. S. ; J. Gibbs, Hamilton.

A LEADER
------------------------ FOR OVER------------------------

50 YEARS

/» picking Brood with Uuj ponder no fermentation takes place, dad 
"or alcohol u farmed, thereby produang 

iWltTtk, UGHTUt ead WHITEH Bn LAD 
thee by er.y other PROCESS.

. PREPARED ON CORRECT CHEMICAL PRINCIPLES.
M—w*pa*m jn^iiQu PQWMJT. lUey it Ahrayi m à dry ^ac« _X

fc.

w. d. McLaren, limited
Manufacturers

583-585 St. Paul Street - MONTREAL

I:.

Mr. Grocer:
When buying canned goods always 
remember that

“CANADA’S PRIDE”
/

can be relied on as being the best 
packed and can be recommended to 
your customer for fine natural flavor. 
Every line is packed fresh from the 
grower and in a factory without an 
equal for machinery equipment, 
sanitary arrangement and cleanli
ness, by thoroughly trained help, 
thus assuring the best quality pos
sible to pack.

Give “Canada’» Pride” a trial and be convinced.

To be had of the following wholesale grocers :
Messrs. W. Galbraith & Sons, Montreal 
Messrs. Fenwick. Hendry & Co„ Kingston 
Messrs. Medland Bros.. Toronto

PACKED BY

THE NAPANEE CANNING CO., Ltd.
W. A. Carson. Manaeer NAPANEE. ONTARIO
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UNSWEETENED

MASK «M5tK»®

^^AP0RATtP
^reaMj?
■Sî^yptanB cohdiW®-^^^

TOI:

A New Size Package of Borden’s

“Peerless Brand”
Evaporated Cream

Just what your customers have been 
clamoring for. Will sell like hot cakes. 
$2 per case of 4 dozen. Why not order 
a few cases now.

Retails at 5c. Retails at 5c.
BORDEN’S CONDENSED MILK COMPANY ES™SHEI>

WILLIAM H. DUNN - - Montreal and Toronto
Scott, Bathgate St Co., Winnipeg, Man. Shallcrou, Macauley & Co., Calgary, Edmonton, Vancouver

and Victoria, B.C.

Canada First
is the purest, richest and most 
digestible product in the line 
of evaporated cream that any 
grocer can handle.

ORDER FROM

The Aylmer Condensed Milk Co.,

Evaporated Cream
It is a perfect infant food, 

efficiently sterilized and un
sweetened. It creates steady 
custom.

YOUR JOBBER.

Ltd., Aylmer, Ont.

WARM INTON'S CLUTCH NAILS, 
STRAPPING, ETC.

Every Wholesale Grocer and Specialty Manufacturer 
should have a supply of these C'Utch Nails. Save time 
and expense to the shipper and a safeguard to goods 
being stolen in transit.

J. N. WARMINTON,
43 Scott St. 207 St. James St.

TORONTO. MONTREAL.

Never had a can of 
milk returned to us yet

Banner and Princesa Brandi of Condensed 
Milks—and two brands of Powdered Milk- 
manufactured by J. Malcolm & Son, St. 
George, Ont., are the best brand,. that skill 
and science can produce. No dead stock 
on your shelves if you handle these lines.

Write for prices

John Malcolm & Son,
ST. GEORGE, - ONT.

12
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SAUCE
How many customers have you

;X
.v.
v.v

who have not asked for H.P. Sauce ? Our new extensive adver Jsing is 
creating a large demand and if you are not supplying them they 
are buying it-SOMEWHERE.

Wide awake Grocers are making H.P. their leading line.
W.G. Patrick 8c Co.. Toronto and Montreal. R.B. Seaton 8c Co., Halifax, N.S.

MIDLAND VINEGAR CO.. BIRMINGHAM. ENG.

v ,V S%V •• ••••*•  ̂•••%• «• -• •• a*. • .* -• .*

,LM*DM«ceN

WWf

Money in This?
WELL, RATHER

Medical men nay that the food we offer you for 
sale is about the fineat and *afe*t proposition in the 
eating line yet manufactured.

Holland Rusks
You can offer to your trade with the guarantee that 
they are something safe and nourishing for every 
member of the family.

HOLLAND RUSK CO , HOLLAND. MICH. 
Hole Makers in America

If your jobber cannot supply you, please notify

McGREEGOR SPECIALTY CO.
672 Yonca Street. TORONTO

BULK-25 lb. Pails and 60 lb. Tubs

MINCE MEAT
rauiT CAwcspw puooincv 

MANUFACTURED BY
ICHOLSON & BROC

TORONTO CANADA.

ALL WHOLESALERS.
NICHOLSON A BROCK, TORONTO

*'Tf"

Stands for all that is 
highest in Cocoanut.

VIN CENT E L LI
A CO.

ANTWERP, BELGIUM 

TNE 0L0EST CORSICAN MAKERS OF

CANDIED PEELS
tpKim/t/.i

BASKETS
Too can make money as well as 

oblige your customers U yon handle 
our

Butoher Basket*, 
Clothes Baskets, 

Qraln «m Root Baskets 
and Patent Strawboard 
Berry Bex.

PURITY
QUALITY
SALABILITY
Known from Ocean 

to Ocean

MADE BY

P. DOWNEY
MONTREAL

CITRON, LEMON, ORANGE
Oralnod, Cut arm Candlod 

Prient and Samplnm on Application

Snowdon & Borland
MANUFACTURERS’ AGENTS

Open to represent another good 
manufacturer. First-class con
nection with trade, especially 
retailers.

Write to

34 GUARDIAN BUILDING
MONTREAL

We can supply all yonr basket 
wants and guarantee satisfaction 
because we guarantee the good». 
Orders receive prompt attention.

The Oakville Basket Co„
OAKVILLE, ONT.
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Forest City Baking Powder
Always Reliable Always Uniform Always Satisfactory 

The Leader for a Quarter of a Century
Packed In 6 oz. 12 oz. 16 oz. and 5 pound tins. For sale by all jobbers or direct

GORMAN, ECttERT &. CO., Limited
LONDON HIGH GRADE FOOD PRODUCTS WINNIPEG

MANQUES, DOMENECH & CO.
“M. D. A CO.” 
"W. ABEL."

Special Fancy Quality. 
Standard Quality.

4 cr. layers. Selected.

Ask for these brands 
when buying

Fine off stalk.

Valencia Raisins

They are recognized standards and 
leaders in the market.

The quality and appearance of these 
raisins are such as will please customers 
immensely.

Now is the season for Valencia 
Raisins. The above brands will interest 
you.

ROSE A- LAFLAMME. LIMITED
AGENTS

Montreal and Toronto

SUGARS
The best are the cheapest.
Ask for, and see that you get

Extra Granulated
and other grades of refined. Supply your 
customers with only the best sugars ob
tainable.

IT WILL PAY!

Manufactured by

The Canada Sugar Refining
Company, Limited, Montreal. Que.

'4

There is a Reason Why

you will find the handling of

SHERIFF'S IMPERIAL SCOTCH MARMALADE
a paying proposition. The reason is because It is absolutely pure—pure 
Seville Oranges and finest sugar only. No admixtures or preservatives.
Hence its unique flavour. Send along a sample order, with request for 
prices of our other lines.

Imperial Extract Co., 18-22 Church street, Toronto

i
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'ALT VINEGAR

"4*hett-ridout &
.- OtAytw» >»» pâusm»

soclean
«S

HAMPION IS THE BEST

VINEGAR
LONDON, ENGLAND MADE FROM THE FINEST MALT

COMMANDS A PREFERENCE OVER ALL OTHERS
AGENTS

W. S. Clawson & Co., South Wharf, St. John, N.B. W. H. Escott, 141 Ballantyne Ave. East, Winnipeg
Green & Co., 26 Front Street East, Toronto R. Robertson & Co., 26 Alexander St., Vancouver, B.C.

Snowdon & Borland, Room 34, Guardian Building, Montreal
We aro open to do business on oamy consignment forms Writs our Agents for Particulars

Trade is kept moving by 
having ready for customers 
goods timely for the par
ticular season.

STERLING
Brand

MINCE
MEATS

are now ready for Fall 
business. None better, as 
you know. Done up in glass 
and in 6'A, 12, 28 and 50 
pound pails.

The T. A. Lytle Co.
Limited

Sterling Road TORONTO, Can.

NEW SEASON’S

Fine Old English
■ ■ ■ ■ ea a ^ ■ ■■

NOW READY FOR DELIVERY 

Send in your orders quickly, please.

WAGSTAFFE, Ltd.
Pure Fruit Preservers

Hamilton, Ont.
At the Ottawa Exhibition, Wagstaffe, Ltd., were awarded a diploma 

for having the finest selection of preserved fruits.

try

lot, .
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R, B, Wiseman & Co.
m TSZXZSUt WINNIPEG, MAN.

Warehousemen, Forwarding Agente and 
Wholeeale Brokere

We make a specialty of distributing car lots. Goods 
stored at reasonable prices. Our facilities are unequalled. 
Warehouse situated in the wholesale district. Consign 
your cars to us, and we will look after everything. This is 
our business, having been established for years. If in
terested, we will gladly furnish you with a list of satisfied 
customers.

Rbtoronoo—Bank of Ottawa, Winnipeg

A GOOD SALE!
A QUICK TURNOVER!
A GOOD PROFIT!

for grocers selling

“Soclean”
The Dustiest Sweeping Compound
Sold to the consumer in nice neat litho
graphed pails. Prices 3Sc.. 5#c., $1.W.

BUY FROM YOUR WHOLESALER 
or

The Harnett-Ridout Company
Manufacturers TORONTO
Manufacturers Sales Co., Eastern Sales Agents 
314 Birks Bldg.................................Montreal

T HE CANADIAN GROCER

ESTABLISHED OVER 200 YEARS

^
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GOOD COFFEE Coffee better than the average. Coffee superior 
to others. Coffee so exquisite in flavor.

That people want it again—and again. That*» what

AURORA COFFEE
ia. The beat that money can buy. It retaila at 40 centa and leave» you a margin for youreelf that ia worth while— 
something to justify your buying the brand and introducing it to your customers. Don't lose this chance.

W. H. GILLARD CËL CO. 'SSri^ST HAMILTON
BRANCH HOUSE: SAULT STE. MARIE

Malaga
Table

Raisins

Jordan 
Shelled 

Almonds
If you desire the highest 
quality in raisins—par 
ticularly in the table 
variety — the superb, 
neatly-packed fruit vou 
secure under this name 
is what you should order 
from vour wholesaler.

Packed by \ our jobber will gladly 
quote you on these 
high-class nuts. No 
packer has a better 
reputation than Segal- 
erva as a purveyor ol 
the finest grade of 
shelled almonds.

Valencia
Shelled
Almonds

Malaga 
Loose 

Muscatels
ROSE & LAFLAMME, Ltd.

MEUS

MON REAL md TORONTO

Poultry Wanted!
Persons hiving Poultry to ship to Montresl market should 
make a trial shipment to

P. POULIN & CO.
39 Boneeooure Market

Buyers of Poultry, Game, Eggs and Feathers 
Prompt Remittance—No Commission 

Reference—any Rank.
(Our Own New Modern Cold Storage 

Plant Juet Completed.)

McLEAN’S
WHITE MOSS COCOANUT

A pure cocoanut of many years’ manufac
ture, which will satisfy your most critical 
customers. The paying cocoanut to handle.

The Canadian Cocoanut Company
Montreal

if>
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Club Jelly Powders
Made of pure calves’ foot jelly—a delicious table dessert.
Two parcels in each package, the jelly powder itself and 
a powder with which to make a cream for the jelly.

ALL FLAVORS NEAT CARTONS

S. H. EWING & SONS, Montreal and Toronto
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Classified Advertising
Advertisements under this heeding, 2e. per werd for 

first insertion, le. for each subsequent Insertion.
Contractions count ss one word, hut five figures (se 

$1,000) see allowed as one word.
Cash remittances to cover cost must accompany all 

advertisements In no ease can this rule he overlooked. 
Advertisements received without remittance cannot he 
acknowledged.

Where replies come to our care to be forwarded five 
centa must he added to cost to cover postages, etc.

PERIODICALS.

ADVERTISING writers and business men Interested 
in good printing should subscribe to Canada's only 
printing trade paper, THE PRINTER AND PUB

LISHER. Subscription price $2 per annum. Address, 
10 Front Street East. Toronto.

AGENTS WANTED.

YOUR CHANCE—We have lust put Into effect a 
new, increased scale of commissions, which 
makes our agency 11 worth while" to any man with 

a reasonable k owledge of subscription work, while 
the successful canvasser can make a sp endid income. 
If you are not making at least twenty dollar* a week, 
apply f r our agency in y ur own and nearby towns. 
Give references end pa ticulars of present position. 
THE MACLEAN PUBLISHING COMPANY. Ltd., 
Circulation Department, Toronto, Ont. The largest 
publishers of trade newspapers in the British Empire

AGENCIES WANTED.

A WHOLESALE FIRM in Vancouver, B.C., with 
an established connection is open to handle one 
or two first-claes agencies in the grocery and con

fectionery line. Highest referencee. Box 349, Van
couver, B.C. (48p)

COUNTER CHECK BOOKS.

OUR NEW MODEL is the handiest for the grocer, 
operated instsntly. never gets out of order. Send 
for complete sample and best prices. The Ontario 

Office Specialties Co., Toronto.

WANTED.

MEN selling on commission, or men whose time is 
not fully employed, should become our agents. 
The Canadian Grocer, Dry Goods Review, Hard

ware and Metal, Printer and Publisher, Bookseller 
and Stationer, Plumber and Steamfitter, Canadian 
Machinery and Power House are all well known and 
highly regarded trade papers, with a large circulation 
throughout Canada, United States and Great Britain. 
The c rculation must be maintained and increased. We 
pay large commissions to men who push for new sub
scribers. If you can do anything in thia way write the 
Circulation Department, giving references. The Mac- 
Lean Publishing Co., Toronto.

FOB SALE.

PR SALE—Vancouver suburban grocery, an estab
lished buslneas taking over $50 a day. Low rent 
and good lease. Will sell at invoice price, about 

$1,150, including fixtures. Vancouver Business 
Mart, 9 Hastings Street East. Vancouver, B.C.

. T?OR SALE—An up-to-date grocery business in the 
'P town of Sarnia, Ont. Good location and well es

tablished. Good reason for selling. Address 
Box 321, care CANADIAN GROCER, Toronto.

<44p>

PR SALE—Bakery and grocery In good village ; 
good country; reasonable price for quick sale; 
reasons for selling III health. Box 323, THE 

CANADIAN GROCER, Toronto. (44p)

GROCERY BUSINESS FOR SALE on Main Street 
Vancouver. Price »t valuation, about $3,000 ; on 
terms. Full particulars from James Brooks. 

Merchants Bank Building, Vancouver.

SHOW CASES AND STORE FIXTURES for 
grocers. Send for illustrated catalogue. Jones 
Bros. & Co., Limited, 30-32 Adelaide St. W„ 

Toronto, Ont.

GROCERY, crockery and confectionery buslneea for 
sale In best farming section of Western Ontario ; 
good sized thriving village ; stock $2,200 in first 

class condition. Best location. Newly remodeled 
premises. Address. Bjx 324, CANADIAN GRO
CER, Toronto, Ont. (45p)

FIRE-PROOF SAFES, VAULTS, ETC.

IF YOU are in the market for a safe or vault door,let 
ua send you our illustrated catalogue "S." Our 
Safes are made to suit all requirements, from the 

smallest household Safe to the largest bankers* Safe 
made. The material and workmanship used in the con
struction of ourSafes arc the best obtainable. Theyare 
made to stead any fire through which they may be 
called upon to pass. Write to day for b-»ok showing 
Safes which have passed through Canada's most severe 
fires. Addrese all inquiries to Dept. " S,” The Coldie 
& McCulloch Co., Ltd., Galt, Ont. (if)

MISCELLANEOUS.

CASH AND PACKAGE CARRIERS.—20 y„r,‘ ex 
perience Inventing and building modern store ser
vice appliances. Our guarantee.—We will instal 

a system of our Carriers In vour etore ; you use them 
ten days, and if you do not find that they give you 
better and quicker service than any other wire carriers, 
pneumatic tubes, cable carriers or cash registers, we 
will remove them at our expense. Write for catalog 
and testimonials from reliable hojses ut-ing our car
riers. The Gipe Carrier Co., 99 Ontario Street. 
Toronto, Canada. (tf)

IN SEVERAL GOOD TOWNS we have not yet 
secured a eatiafactory resident stent. This ie a 
permanent agency worth from $600 to $1,500 

per year, according to the capacity of the representa
tive to build it up. If you are well regarded in your 
home town we can probably make a place for you. 
Send your references, state experience. Box 319, THE 
CANADIAN GROCER. Toronto.

KEEP AN ACCURATE ACCOUNT of you Em- 
ployes* time. The Bundy Autograph Time Re
corder la the ideal Time Recorder for retail 

merchants. It ie the only machine where one employe 
cannot register for another, as each employe eigne hie 
name and the employer knows the signatures of his 
men. Whether you employ a few or hundreds of 
hands, we can supply you with a machine suited to your 
requirements. Write for Illustrated catalog. Inter
national Time Recording Co. of Canada, Limited. 
Office and Factory, 9 Alice Street, Toronto.

PEERLESS CARBON PAPERS AND TYPE
WRITER RIBBONS are unequalled in typewrit
ing, manifolding and weariog qualities. Our 

11 Klear Kopy " Carbon was awarded a contract over 
43 competing lines by one of the world's largest 
governments. All up-fo-date dealers in stat'oneiy, 
typewriters and office supplies, handle our goods. Ask 
them or write us direct for prices and samples. Peer
less Carbon 6 Ribbon Manufacturing Co., Toronto, 
Canada.

SAVE 50% OF THE COST OF HANDLING 
merchandise by instsll'ng a Beath System of 
Overhead Carriers. Saves valuable floor space 

because the trackage ie on the ceiling and greatly 
facilitates the loading of care, drays, etc., and for 
hand ing goods in and about the warehouse and fac
tory, reduces the cost of labor because fsr less w. re
house help is required. S stems for all kinds of 
businesses, large or small. Write us for illustrated 
catalog. W. D. Beath & Son, 193 Terauley Street, 
Toronto. (tf)

SIR GILBERT PARKER Is to the fore again with 
his latest book entitled "Northern Lights." It 
pictures the life of that portion of our country 

upon which all eyes are now turned. The stories por
tray conditions in the Great West before and after the 
effects of modern civilisation and treat the subject with 
a master-hand. For sale at all bookatores. Cloth 
bound, illustrated, $1.50. The Copp, Clark Co., 
Limited, Publiehers, Toronto. (tf)

THOUSANDS O® DOLLARS go eetrey in the 
mails every year. YOU should therefore Insure 
against a possible loss by sending YOUR remit

tances by Dominion Express Company Money Orders 
and Foreign Drafts. If delayed, lost or stolen, a re
fund will be promptly arranged or a new Money Order 
issued without furiher charge. The Dominion Express 
Company also transfers money by telegraph and cable 
and buya and sells foreign money. If you want to send 
money to any part of the world the Domln’on Express 
Company will be pleased to accommodate you. Hun
dreds of agencies throughout Canada. (tf)

YOUR CHEQUE CAN'T BE RAISED to uny 
amount above that which you intend to cover If 
you use the PROTECTOGRAPH. This device 

stamps a line such as "Not over ten dollars, $10," 
with acid proof. Indelible ink which penetrates right 
through the fibre of the paper. This device is being 
used by 90% of the Banks of Canada and the United 
States, as well as the treasuries of both countries. 
Write for full particulars and price. W. E. Parker 
& Co., Sole Canadian Agents, 37 Yonge Arcade, 
Toronto. Ontario.

WAREHOUSE AND FACTORY HEATING SYS- 
TEMS. Taylor-Forbes Company, Limited. Sup
plied by the trade throughout Canada.

18

WANTED—A ipleedld opportueliy f,r deil.ri 
h.sdle ih, belt cemblmilon Dupli«,. R, A0 
dree.in, ,nd Office Priming Machine on Vh. 

market. Bxclu,lvetcrrtfory. Send name and adjre». 
giving occupation and rehreseea, to the tanadi..’ 
wrlte-preea Company, Limited, 33 John St
,aB• °»».____________________  " <”)
IUST NOW we are bolding a apeclal aale ol cond J hand typewrltera. All makea ere rtpre.-nud- 

Underwood, Bamlngtona. Oliver., Emp r-. Smith 
Premiere, etc. They have been carefully rebuilt ,nd 
are In good workable, wearable condition. T- Mon. 
arch Typewriter Company, Limited, 98 Klnr , wToronto, Ont.

COUNTER CHECK BOOKS-Espsclslly maJa fer 
V the grocery trade. Not made by a trust. Send u, 

samples of whst you sre using, we ll send you 
prices thst will Interest you. Our Holder, wit,, paten, 
carbon attachment. will interest you-there a nothing 
like it on the market. Tbit's why we sell so ma- >. All 
kind of supplies for Binders end Monthly A count 
Systems. Business Systems Limited. Miouft. uring 
Stationers, Toronto. 8

QILENT SALESMEN as represented by your show 
c«ees srd fittings work all the time, show the 

. .. *0,°,de and roeke sales unsided. Efficient v splay 
hslf sells any article, and our Illustrated catalo?-c has 
Pt? n,*.°f ,nt«rest in this direction for every me-.nant 
write for it to-day. Dominion Office and Sto - Fit! 
tings Go., Ltd., Dept. E., London, Ont. (tf)

rpHE NATIONAL CASH REGISTER COMPANY 
* guarantee to sell a better Register for less roney 

than any other house on esrth. We can p.-cve It 
Street”8* TheNa,ionel Ceeh Register Co., 2H5 Yonge

WHEN BUYING BOOKCASES insist on havia, 
the beet in the market—M Macey Sectional Book 
cases." Carried in stock by all up-to-date fur

niture dealers. Illustrated booklet sent free on re-

Ïuest. Canada Furniture Manufacturers, l imited, 
icncrsl Offices, Woodstock, Ont. (tf)

ADDING MACHINE.

ELLIOTT-FlSHER Standard Writing-Adding Ma- 
chines makes toll eseler. Elliott-Fisher Limited, 
513, 83 Craig St. W.( Montreal end 129 Bsy St.. 

Toronto.

BUSINESSES FOB SALE

r GROCERS—If you arc looking for an opening 
In Vancouver or In any other part of British 
Columbis, it will be to your advantage to get in 

touch with us. We have every Urge list of good pay
ing businesses which only need aggressive people with 
some capital. This country Is growing rapidly and 
there are many excellent opportunities for prospective 
buyers to get in and grow with the country. Corres
pondence solicited. The buyer pays us no commis
sion. VANCOUVER BUSINESS MART, 9 Hast 
ingsStre t East, Vancouver, B.C. (tf)

FOR SALE—Cash grocery business In good Sas
katchewan town on C P R. main line. Good dis
trict: excellent crop; $2,500 stock; $1.500 will 

handle. Building solid brick, for sale or rent, easy 
terms. Clear profit lest year $2,200. Address Box 
316, CANADIAN GROCER, V, Winnipeg. (4 tip)

PERIODICAL DEPT.

THE BUSY MAN'S MAGAZINE Is the most ropu- 
1er periodical of Its kind. Why? Beciusr each 
issue contains ■ strong list of original articles of 

Interest to every Canadian. It also reproduces the 
most timely. Instructive and Interesting articles appear
ing In the other msgszlnee sod periodicals of the 
month. The cream of the world's periodical p^esa ie 
too vslusble to overlook. BUSY MAN'S ie on sale at 
•11 news-stands. Better still, send $2 for one .ear's 
subscription. Mill It to dsy. The Busy Msn’a Magaz
ine, Toronto.

EXPORT TRADE DEPARTMEHT.
l Gordon, McDonald A Co., 6-7 Croee Lane. East,

cheat), London, invitee correspondence, either from . .ipert- 
ers of Canadian produce or Importers of general gr • nae- 
From their long experience in Glasgow, Liverpool, ai Ixm. 
don. they have a wide and comprehensive knowledge l-ota 
trade» on every aide. All goods imported paid caah against 
documents. References to Montreal firme with wi n we 
have done busineee for many years. Cable address. 'uns- 
bis." Codes- “ ▲ B C, fifth edition. Riverside and a .sms.

DAVID SCOTT ft CO.
1. 10 North J fit.

LrrenjrooL lxeT.A*D 
Splendid ooonaattpna and rof oranuws. Try ns with > -hlP- 

of CAN^TD GOODS.T - - --
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Safeguard your interests
by selling the

“PANSY” BROOM
We are actual manufacturers and can supply 
you with brooms of any price, BUT—you will 
be furthering your own interests if you handle 
nothing but the “ PANSY.” You will get 
on the right side of the womenfolk, and earn 
their lasting good-will (an invaluable asset) if 
you sell them the “Pansy” Broom. It is 
just the right size, right weight, strong and 
springy, and very handsome in appearance.

PRICE LIST ON REQUEST

H. W. NELSON & CO., LTD.
TORONTO, ONTARIO

INDEX TO ADVERTISERS
This index is made up on Tuesday. The insertion of the advertiser’s name in this index is not part of his 

advertisement, nor does he pay for it, but it is placed here entirely for convenience of readers. We 
endeavor to have the index as complete as possible.

A
Adamson, J. T., 8l Co................................. 2
Allan, Robt., Co........................................... 2
Allison Coupon Co....................................... 58
American Tobacco Co................................. 52
A- pto Mfg. Co.............................................. 46
A)lnuT Condensed Milk Co...................... 12

B
Baker, Walter, & Co....................................  43
Balfour, Smye L Co...................................... 17
B' ardwood Agency........... inside back cover
Benedict. F.L............................................... 43
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The Selling of Groceries from a Scientific Standpoint
Before Locating Study Claes of Customers to be Served—Buy Goods According
ly and Give the Service That Such Customers are Likely to Require—Standards 
Set From Three Claeses of Purchasers—A Successful Business Worked on These 
Principles.

By Finley Acker.

Years ago the average person would 
have smiled in derision at the idea of 
designating the retailing of groceries as 
science. In fact it was frequently 
thought if a man failed in all other 
things he could always, as one last re
sort, turn to the retail grocery busi
ness, and if he had sufficient capital 
and was willing to work sufficiently 
hard and long, make at least a living 
out of the business.

This old idea was the natural out
growth of conditions which then pre
vailed ; conditions which were very dif
ferent from the keen, aggressive com
petitive conditions which exist to-day, 
and which ruthlessly enforce the opera
tion of that inherent law of the “sur
vival of the fittest.”

Probably one of the most vital dif
ferences between ancient and modern 
trading is that in the comparatively 
easy-going spirit of “olden times,” the 
average “shop keeper” (which, literally 
interpreted means a “keeper” of a 
shop) merely sold what his patrons de
manded. Therefore if small grocery 
shops were located at points conven
ient to the local buyer, and the stock 
embraced their daily wants, and the 
prices were reasonable, the dealer had 
only to “keep shop” and feel reasonably 
assured of a certain amount of trade.

But modern innovations have com
pletely revolutionized these old condi
tions. Aggressive methods of news
paper advertising, circularizing, per
sonal solicitations by swSve salesmen, 
combined with prompt and convenient 
methods of transportation and delivery 
have resulted in invading all localities 
and have educated all buyers into fuller 
knowledge of what their money can 
purchase. More than this, the former 
passive “shop-keeper” who required the 
customer to do his own thinking and 
educating as to his wants, has been 
transformed into, or is being supplant
ed by, the well informed, experienced 
merchant who knows so thoroughly the 
qualities and characteristics of food 
products that he logically becomes the 
educator and regulator of the wants of 
his patrons, and when buyers of food 
products have full confidence that this 
condition actually exists, most of them 
appreciate being relieved of the trouble 
of personal investigations and compari
sons, and accept the recommendations 
of the firm they have learned to trust.

Consequently successful modern retail
ing of groceries has necessarily become 
a science, and a very exacting science, 
for if its vital and inherent laws arc 
violated, punishment through the loss 
of trade or loss of net profit is sure to 
follow.

Count Men Who Pass.

A most instructive instance of how- 
retailing is elevated to a science is 
found in the history of the United 
Cigar Stores Company. Every one is 
familiar with the distinctive character 
of these stores. They have invaded 
many cities and are doing an enor
mous business. Some superficial obser
vers have “guessed” that their great 
success was due to the possession and 
liberal expenditure of enormous capital, 
and that on account of this great 
wealth, the dealer with limited capital 
is unable to compete. Some have also 
made the same “guess” regarding ;he 
success of certain chain stores of cut 
price grocers, and certain popular lunch 
and restaurant companies. But a careful 
investigation reveals the fact that very 
little of the work of any of these con
cerns is based on “guessing,” but is re
gulated almost entirely by scientific 
reasoning In the selection of sites for 
their stores, the United Cigar Stores 
Company pursues an analytical method 
of determining how many men pass the 
site per day ; also whether the crowd 
is ordinarily slow moving (which sug
gests a normal percentage of purchas
ers) or very quick moving, as when 
men rush for a train or a very hurried 
lunch, which suggests few pur
chasers; also the character af the men, 
whether poor or well-to-do; also the 
character of the business in that dis
trict, their experience having proven 
that the proximity of banks, for in
stance, is undesirable. In the develop
ment of their plans they take into con
sideration the normal tobacco buying 
conditions of each city. The show win
dows have been carefully worked out to 
ensure maximum drawing power to get 
the passer-by to “come in," and the 
interiors are also carefully planned to 
ensure the making of every possible 
sale—and to make it quickly and with 
the least number of clerks. When their 
methods are intelligently analyzed it 
will be found that their success is in 
reality due to the fact that their busi- 
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ness is conducted scientifically, .,1
while their enormous capital and > i- 
extensive facilities make it corn) 
lively easy for them to continual!) 
velop, a smaller business conducted ,, 
scientifically and having the ad vac; zv 
of the genial personality of the ; i 
prietor, should also be successful.

Study Class of People.
To conduct the retail grocery bu-i s, 

scientifically requires, first of all. 
clear knowledge of what class of pc pic 
it is intended to serve. There are ti.ice 
distinctive classes, which again m -ht 
be sub-divided into a greater nunil ■

1st. Fancy Trade.—This takes in - lie 
aristocratic and well-to-do classe-. whu 
want the best of everything; and it also 
includes some of the poorer classes, who 
want the best of a few things, sue. as 
coffee, tea, olive oil or other spoeiaiti -. 
To satisfactorily serve this class, re
quires the store to be located when it 
will be convenient and congenial -or 
this class of trade to visit ; the -t re 
must be kept scrupulously clean : all 
the goods must be of first quality . the 
clerks must have manners which 
are very agreeable ; the drivers 
must be cleanly and polite. If the 
store is centrally located, the sys-.m 
must include the prompt filling of n ail 
and 'phone orders, and outside salesmen 
must call regularly for orders. Wli tc 
the quality of the goods and the serv
ice is strictly first-class, “slashing of 
prices” is not necessary ; on the ot - r 
hand, however, exorbitant or unrea-un
able prices cannot be permanently main
tained. With this class of trade it i- 
absolutely essential that the man ige- 
ment be thorodghly up-to-date in its 
knowledge of all food products, and in 
the utilization of executive metl ds 
which ensure reliable and pleasing -er- 
vice.

Some Changes Necessary.
2nd. Standard Trade.—This take in 

principally the great middle clas- s. 
who want good and healthful products, 
but who cannot afford to pay the | cp 
for the strictly select or fancy q- li
lies. This class is not so exacting as 
the other class ; they are more leni-nt 
in case the quality or the service is 
casionally below the standard, but t;ev 
are wide-awake and well informed d 
the dealer will soon discover his e: >r
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jf |ie imagines they can be frequently 
imposed upon. For such trade the 
-tore should be advantageously located; 
t ,,ds displayed in liberal quantities 

.-.h prices marked, and the dominat- 
appearance of the store, in addition 

t being cleanly and orderly, should be 
ire business rather than the ultra- 

,1, ;ty or artistic. Less cultured clerks 
a. i other assistants can be employed 
t, a in the fancy store—but every clerk 
. uld be cleanly in appearance, active 
i, liis movements and cheerful and 
I, i-inp in his personality. All the 
|,i i's must be reasonable, and all well- 

wn staple or proprietary goods must 
l. sold at as low prices as arc quoted 
! , competitors. Cutting of prices—es- 
p. • ially for a day or a week—is appre- 

i ! .si by many buyers of this class,
|. temptation to buy off <iuality goods 

nier to advertise sensationally low 
i ps, will be followed by sc ere penal- 
t - through impairment of confidence.
T class of trade may be successfully 
p: -edited in the business centres of 
l.i:ire cities, but, on account of the un- 
a idablc expense and delays of deliv- 
pi . the business is better adapted to 
t neighborhood of the buyer.

Buyers Not so Exacting.
r.l. Cheap Trade—This class repre-

- it- those who are found principally
.itiMiig the poor (although it also re
po -ents some who are quite wealthy) 
uith whom cheapness or low price i-, 
lfirst consideration. As a matter of 
’ • profit, T am inclined to believe
tl .1 more money can be made upon the
- me amount of capital by catering to 
!1 trade than to either of the other 
two classes. Tne buyers are not so 
ci itical either of quality or service. 
The business is all cash. Most of the 
e ids are taken away by the buyer— 
'■i eby eliminating order department, 
delivery service and bookkeeping ex- 
111 uses, (ioods that are positively bad 
‘ ■mnot, of course, be satisfactorily sold, 
'"it "seconds” of goods that, arc edible, 
but imperfect in appearance, can be ad

it iscd at a sensationally low price 
d with satisfaction to that class of

buyers. By this I do not mean to suggest 
| it the goods sold in the cheap stores 

" necessarily undesirable from a hy- 
"itic standpoint. This may have been 

' up at one time, hut in recent .years 
-timers of all classes have become 
io and more exacting, and I know of 

1 no extensive cheap-goods grocer con- 
"dling a large chain of stores, who is 
"st exacting on his purchases to re- 
ire every article to conform strictly 
the laws. This same party has also 

•iterially advanced his average stand- 
d of quality during recent years, 
b rom the above it would seem that 
p science of retailing merely requires 
at every successful establishment

must have a clearly defined policy as to 
what class or classes of trade are to 
be catered to ; and after this is clearly 
understood, then to carefully study the 
characteristics or whims of those parti
cular classes and satisfactorily meet 
their requirements.

Where Errors are Made.
The above may be accepted as the 

fundamentals of the science, and from 
these fundamentals can be worked out 
all the logical details—and in working 
them out, it is unwise to become "rat
tled” by the methods of those who 
cater to an entirely different class of 
buyers. The distinctive fancy grocer 
blunders when he experiments with the 
methods of the "cut-rate grocer," and 
the latter makes a similar blunder 
when he yields to the temptation of 
inc urring the additional expenses of the 
fancy grocer by adapting his more ex
pensive methods.

I think it will interest many to know 
that the unique establishment known as 
the “Acker Quality Shop," located in 
the finest and highest priced shopping 
district in Philadelphia, and fitted up 
in a style which classes it among the 
most beautiful salesrooms in the world, 
has proven a commercial as well as an 
artistic success.

And its success is based upon an at
tempt to conduct it in accordance with 
the above principles of scientific retail
ing.

CANNED FRUIT CONFISCATED.

Came to Montreal Firm From Singapore 
—About 5,000 Tins Destroyed.

Four thousand nine hundred and 
twenty-two tins of pineapples, of 1 lb. 
and 2 lb. size, were confiscated in Mont
real. by the Health Department, this 
week.

Standard Imports. Ltd., received rite 
shipment from Singapore, and noting the 
rusty condition of numerous tins and 
their swelled appearance, advised Dr. 
MeCarrev, chief food inspector, who. 
when his inspectors had examined sever
al tins, ordered about n.OOrt tins to be 
taken to the incinerators.

The city may take action against the 
shippers of this food, if they discover 
them, and letyrry^hat the merchandise was 
maliciously shipped in poor condition.

C. H. Rinks, of Standard Imports. 
Ltd., said to The Canadian Grocer in ref
erence to the matter:

“There is certainly no evidence that 
the goods were ‘shipped’ in had condi
tion, and, as they took about three 
mount Its en route, and travelled 12.000 
miles, it is not wonderful that part of 
them (about 8 per cent of the shipment), 
were rusty outside the tins.
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“This was caused (the papers sug
gest) by ‘ lying in water, and, of course, 
if any tins got rusty and burst, the juice 
soon damaged any other tins with which 
they came in contact.

“We understand that many of those 
sent to the dump were in perfect condi
tion inside, but any suspicion of rust on 
the tin showed that later they might be
come leaky and the contents spoiled, and 
the Health Department decided to send 
them to the dump.

“The remainder of the shipment is in 
tirst-elass condition. The trouble from 
occasional ‘swells’ is common to all can
ned goods, but the damage is easily de
tected. and is not likely to mislead any
one into using ‘swells’ for consumption.”

Two months ago the civic health 
authorities confiscated some four thoi- 
sand tins from Marcotte Bros., public 
auctioneers, who had the lot in store, 
to be auctioned off.

Geo. Fulcher, formerly clerk with John 
Dipiose, London, Ont., is opening a gro
cery store on the corner of William 
Street and Hamilton Road. F. L. Ross, 
an ex-grocer, is to carry on the butcher 
store in connection with the business.

TRAVEL ON YOUR OWN 
POWER.

The force that is going to 
carry you to your goal is coil
ed up inside you—in your en
ergy, your pluck, your grit, 
your determination, your ori
ginality, your character, says 
Dr. Marden, in an article to 
young men on “The Preced
ent Breaker.” Further, he 
says :

“The sooner you become 
disillusioned as to getting any 
great assistance outside of 
yourself, and fall back upon 
your PTi'n inherent force, the 
fetter.

“It is a pitiable thing to go 
through the world borrowing 
other people's ideas, plans, 
methods; other people’s judg
ment—running to this one and 
that for advice—never de
veloping your own power, in
dependence. self-reliance.

“Originality is force, life; 
imitation. is weakness, death. 
There is nothing else which 
will kill the creative faculty 
and paralyse growth more 
quickly than imitating others, 
following precedent in every
thing. and doing everything 
in the same old way.”



Successful Methods Adopted by Canadian Grocers
Time to Paint Delivery Sleighs—Western Merchants Base Much of Their Suc
cess on Their Good Salesmen—Effect a Well-Lighted Store had on Business of 
a Montreal Grocer—Bargain Day Controversy in Berlin—How Chatham Mer
chant Builds up Mailing List—Good Advertising Suggestions.

Feature Shelf Display.
Montreal. October 19.—The accom

panying cut shows the interior of tlie St. 
James St. store of Murphy Bros., gro
cers. Montreal. This progressive firm 
has two stores, the one shown here, ami 
another at 8J1 St. Catherine St. West. 
One of the most notable features of tlie 
store is the fine shelf display. Nearly 
every “displayable” article is where it 
can lie seen, the whole effect being one 
of attractiveness and plenty.

The store manager, Mr. Fournier, said 
their trade was composed, to a large ex
tent. of transients on account of the 
location, near the Windsor station. For

surest way to hold your customers,” 
they claim.

Packing Fruit Sealers.
Perth. Out., October 19.—Some of The 

Grocer's correspondents have re]iorted 
that fruit jars arrive in good condition 
this year. This is not always the case 
however. Some still reach this town in 
as bad shape as ever. It looks some
times as if the way the cases are made 
brings about this condition. The sides 
of boxes are solid but the bottom and 
top are very often but open slat work. 
If a case happens to be laid down on 
a nail, small stone or something else of
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Interior of Murphy Bros. Grocery. Montreal.

that reason good window displays were 
the most satisfactory method of adver
tising. A large banana rack, capable of 
holding twenty bunches at once, occupies 
the middle of the ceiling, and a good 
fruit display, in this particular line, is 
always shown in season.

Murphy Bros, are owners of the “Jer
sey Cream” brand of butter. In other 
lines their business is also, to a certain 
extent, wholesale, but the bulk of it is 
retail.

One great tmub'e due to tin- location 
near a railroad station, is the soot from 
the locomotives. It is very hard to keep 
the store looking neat in such circum
stances. Politeness and quick service arc 
the watchwords of the store. “It is the

that description there is nothing to pro
tect the jars and breakage results.

Would Advertise Specialties.
Lindsay. October 20.—All grocers, or 

at least tin- majority of them, recognize 
the value of being courteous in business 
and of training clerks to be the same, 
but there are p-rhaps few grocers who 
have made civility habits take the place 
of advertisement in the progress of busi
ness. Yet this is what is occurring in 
the business of Adams Bros., of Limi- 
say.

Recently a number of timely hints 
which appeared in The Grocer, read as 
follows: “Work for more trade; coax 
your business to grow; you can do it 

22

by playing the game; one of the imp' >■- 
tant moves is to advertise,” and : 
majority of grocer's, and in fact n - 
chants in general, recognize the va1 
of advertising; so does J. E. Adams, the 
enterprising head of Adams Bros. I 
he iloes little advertising, and still mere 
he has built up a large country and to :l 
trade and one that is paying divider

Adams Bros, have one of the old- I 
grocery businesses in the town. Iiavi 
followed the Blackwell Company. At 
present they employ, all told, eight n 
and a lady bookkeeper, the eight in- , 
including the three Adams Brothers. I. 
K„ Delbert and Frank—and the fin
is considering seriously the advisibili y 
of adding still another to their stall. -> 
that the senior member of the linn 
might get a chance to get around ne-.-e 
in the country and surrounding ton - 
and hustle for more business.

In conversation with the senior ......
her of the firm the other day he sla -I 
that he believed in advertising, hut : 
in the advertising of general lines. II- 
lia-1 no faith in the advertisement Hint, 
simply stated that So and So was 
business and was se'ling this and that 
and the other thing, but he did help -• 
that business could be increased n:.d 
sales made by advertising special lii;-- 
<f goods. He stated in part: “The ad
vertisement lias to be got up in an u 
tractive manner and lias to call all- 
lion to some special line of goods. It 
is the fellow witli ideas that coaxes the 
coin toward the sales department.”

“However, I believe,” said Mr.
Adams, “That every man in busii....
must he courteous and treat all cusi - 
mers alike. This principle should lie 
inculcated in the minds of the clerks - 
well.”

“Be prompt, bright, courteous. s--U 
good goods and give the people vn ' 
for their money and make them tV. ! 
that they are getting good value !■ r 
their money, and business simply ea 
not help but eonie your way,” said M 
Adams, thus giving one reason wl- 
hi" still gets the business.

Pay Your Bills Promptly
Ottawa, October 19.—In converse 

with a small but prosperous Otta" 
grocer recently, he made the remark th 
many grocers wonder at the credit 1- 
had. “Well, the secret of it is,” 1 
said, “that though my capital was vei 
small to begin with, I always paid n 
Gills promptly. In this way I estai 
lislied a line of credit which has c 
allied me to expand to my present bus 
ness. ’ ’
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The Late Delivery Question.
Itulin, Ont., October 20.—There is 

room for great reform in Berlin in res- 
p,r to late delivery on Saturday nights. 
As :t matter of fact, some delivering is 
doiu in the wee sma’ hours of Sunday 
nii.i ing. The matter has been brought 
u|i - veral times before the Retail Mer- 
ehs s’ Association and feeling is al- 
wn> unanimously against the evil but 
tin r - appears to be no abatement of it. 
This is one of the grievances the sales- 
mei and deliverers have, and public 
set,; nient backs them up.

Employs Good Salesmen.
S' nighton, Sask., October 18.—Al- 

tlio'.”li fieo. A. McCullough has only 
rea' lieil the age of 27 years, he has ac- 
i|iiin .1 a fine business here. In 1907 he 
eani from Carnduff and purchased the 
grocery business of W. J. Ross. In two 
veinv his trade expanded splendidly. He 
lias now a handsome dwelling and the 
company to which he belongs—Geo. A. 
McCullough & Co.—has recently pur
chased the general store business here 
of the McLeod Hamelin Co. The com
pany make it a point to keep the best 
sale-men that can be secured and to ad- 
verl >e as well. This, no doubt, has 
much to do with their success.

A Well-Lighted Store.
Montreal, October 19.—It is always 

unpleasant to customers to enter a 
poorly lit store. In a recent conversa
tion a grocer in Montreal said that for 
several months lie had let his store re
main in a badly lit condition and now, 
after changing this lie had increased his 
tra ie, lie laid it all to the fact that 
lie had improved the lighting.

Look your store over and see if it 
needs anything of this kind.

Telephone Convenience.
Lindsay, October 20.—Modern con

veniences count for a whole lot in the 
make-up of the up-to-date grocery store. 
The grocer wants to be able to serve his 
customers with dispatch and in fact to 
he u> prompt as possible in waiting on 
tinm all; so it is very important that 
he has not got to run away to the rear 
"I ’he store to the business office in 
"filer to answer the phone. Many a 
titne the customer at the other end of 
the line will not order goods from any 
ho. \ else hut the proprietor of the store, 
a'd when the store is crowded with 
' ioinvrs much time is lost hv running 
ha to the telephone.

A. l’rimeau, one of Lindsay’s pro- 
"tve grocers has found it thus at 

11 ' fate and to get over the inconveni- 
ci i and to save time, he some time ago 
n tiled an extension phone, which is 
-1 ’ 11ed immediately behind the main 
' entre counter and which is conveni-
1 at all times. It is not a desk phone
lr in fact is much handier. It is fast- 
' '' to one of the numerous drawers on

middle shelf and projects very little. 
1 now states that he would not be

without it, as it saves time and costs 
very little.

Adopting New Methods.
Berlin, Ont., October 20.—All the Ber

lin factories are working full time again 
and some overtime and business is pick
ing up. The grocers in general are an
ticipating a return of good times. Stores 
are being improved and liberal appro
priations being made for advertising.

Many of the merchants have adopted 
time saving devices for the handling of 
accounts and one after another the stores 
are having modern fixtures installed, 
glass front bins replacing the old draw
ers and boxes. There has also been a 
big improvement in the way in which 
windows are used. Practically all the 
principal stores now have modern 
fronts. The displays are changed fre
quently and made so interesting that 
people watch for the changes.

Bargain Day Controversy
Berlin, Ont., October 20.—Berlin gro

cers do not agree on the question of 
holding a weekly bargain day. In fact 
there is a sharp dividing line, those 
against the institution strongly criticiz
ing those who have adopted the bargain 
day method, asserting that while the 
bargain-day men do more business they 
do not make any more money but simply 
take business away from other mer
chants creating a class of chronic bar
gain hunters. Even some of the grocers 
who feature bargain day would like to 
see it disappear altogether.

Advertises A Leader.
Montreal. October 19.—“I always 

make it a policy to have a daily leader 
and advertise it well.” says a St. Cathe
rines St. grocer. “It will bring new 
customers to your store as nothing else 
will. Women are the great bargain 
hunters and incidentally they form the 
large proportion of a grocer’s trade.

Interest Your Clerks.
Montreal, October 19.—‘‘Why don't 

grocers make it to their clerks’ interests 
to see that goods are sold,” said a Mont
real traveler recently. ‘‘If they would 
only have their goods divided up and 
make one clerk responsible for the sales 
of mie or two particular lines, offering 
prizes for the greatest increase or any 
other method which suggests itself, to 
accomplish the main purpose in view it 
would be to the clerks’ interest to sell 
the goods.”

Brighten Delivery Wagons.
Ottawa. October 20.—There is no 

better advertisement a grocer ean have 
than to keep up the appearance of his 
delivery systems. Supposing he has only 
one express or sleigh ; let that one be 
nicely painted and lettered. People like 
to see a smart delivery outfit outside 
their door and nothing looks more pros
perous to a firm than these traveling ad
vertisements. Now that the winter is
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approaching, in most of our Canadian 
cities and towns sleighs will soon be used 
extensively, and a sleigh painted and let
tered will last three or four seasons. 
Get them out now and give the painter 
a chance to do good work and allow the 
paint to dry before using.

An ordinary flat sleigh to paint and 
letter will cost about $7, while an ex
press sleigh with bobs, the cost will 
figure around $12. As regards to color, 
nothing gives a more attractive effect 
than the gear painted red with medium 
black stripe, and the box in ultra 
marine blue, with a block letter in gold 
leaf shaded with sky blue to throw out 
the letters.

The above mentioned prices are for 
the most expensive colors such as men
tioned, the gold leaf being very 
costly indeed. In other colors the cost 
would be considerably less.

Another Co-Operative Store.
St. Thomas, October 19.—Another at

tempt is being made, this time in St. 
Thomas, to organize a co-operative gro
cery store. After the failure in Toronto 
and elsewhere the people in St. Thomas 
ought to know something more about it 
than what they are told by the pro
moters. P. .1. Whelan, who seems to be 
the man who tries to enlighten them, has 
discovered the hithetro unknown fact, 
that if people would buy more goods at 
a time it would cost the merchants less 
to deliver them, and also if they would 
exercise patience when they call in the 
store, and wait when the clerks . were 
busy, the cost of extra clerks eoutfl be 
saved. What a revelation If Mr. 
Whelan has no patent in this, he had 
better secure the exclusive right, for on 
this alone the co-operative scheme will 
gain a substantial advantage over all 
other ‘‘old fogies” who never tumbled 
on this grand idea. He also points out 
that the company would be limited and 
therefore stockholders could not lose 
more than the stock they subscribed for. 
This i« all such valuable information.

An Education For Clerks.
Toronto, October 20.—Now since the 

fact is established that the grocery trade 
requires a higher and more proficient 
service, would it not be in order to pro
vide means by which the salesmen could 
receive the necessary instruction in the 
art of storckveping. It might he sug
gested that the city provide a room, or 
different rooms in different parts of the 
city, where grocery salesmen could meet 
and receive instruction through lectures 
or otherwise on bookkeeping, butter, 
cheese, milk, tea, etc. If this were done 
once a week during the long winter even
ings. great good could be accomplished 
not only for the clerks, but good results 
would come to the general public. Ex
perts on all these lines could be secured 
at little cost to give lectures and rooms 
in school houses could be utilized, so that 
the cost would be no comparison with 
the amount of good which should natur
ally result from it.
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Building Up A Mailing List.
Chatham, October 20.—In connection 

with the work of building up mailing 
lists and securing new customers, there 
is a grocer here who makes a specialty 
of newly married couples. He watches 
the columns of the daily papers with a 
particularly sharp eye for those signifi
cant two name headlines with a hyphen 
between, and makes a note every time 
of the names and future place of resi
dence—if it is within reach of his busi
ness—as well as the probable date set 
for returning from the honeymoon. The 
name (the new one) goes on his mailing 
list, and usually the enterprising grocer 
contrives to strike a very early acquaint
ance with one or other of the contract
ing parties, with the result that not a 
few new customers have come his way.

He gives particular attention to suit
ing new housekeepers. Usually they are 
rather unskilled at the start, and are 
consequently grateful for anything in 
the way of advice that pans out success
fully.

He reasons that every newly married 
couple forms absolutely new ground for 
working on and therefore gives him far 
more opportunity for securing patron
age than people who are already custo
mers of other merchants. True, the 
parents of the new couple have had their 
own business atliliation: hut experience 
shows quite conclusively that the ten
dency of most new couples is to strike 
out an entirely new pith when it conus 
to buying househo'd supplies. They 
svenWto think they can do better than 
their parents did. and are anxious to ex
periment with merchants whom their 
parents never tried.

Here would seem, too. to he a place 
where the “old family merchant ” would 
do well to look after his fences. The 
merchant previously referred to sees two 
good points in his policy. He can help 
the beginners, he says, by leading them 
to buy good goods in preference to cheap 
goods ; and he can train them to do busi
ness on proper lines, bv paying their 
accounts monthly, or. preferably, in 
cash.

Want Assessment Lowered.
Toronto, October 20. The retail mer

chants of Yon go St. think they have a 
grievance, and the assessment commis
sioner, Mr. Forman thinks differentlv. 
During the last few years Yonge St. 
property has gone up so that it more 
than doubled itself, and the assessment 
commissioner thought he was justified in 
doubling the assessment. The merchants 
however, claimed that some properties on 
which the assessments were based were 
speculative prices and not selling or 
earning values. They claimed further, 
that some stores are not doing as much 
business as they did three and even 15 
years ago, when both taxes and rents 
were not more than half of what they 
are to-day. The commissioner undertook 
to prove that he based his assessments 
on real selling values, on prices that 
have actually been paid for properties,

nd also that merchants in other parts 
of the city had equally as good reasons 
to complain, for in some other parts, he 
said that the assessments were also 
doubled. He also went on to show that 
some of the properties about which they 
were complaining were not assessed over 
one half of their present values. A 
special committee was appointed to in
vestigate the matter and assist the mer
chants in their appeal before the Court 
of Revision.

Seek Aid From Government.
Ottawa. October 20.—The Ottawa Re

tail Grocers’ Association will go after 
the peddlers and hawkers this year with 
greater effort. The action taken last 
vear by the organisation came a litt'e 
late in the year and therefore no hill 
was brought up in the provincial legis
lature as had been proposed. This late 
start was mostly due to the organization 
waiting for the other trades to join 
them, particularly the drv goods, which 
is asking for a law restricting transient 
traders.

The grocers have now decided to go 
on without them and only take up the 
question of hawkers and peddlnrs. It 
will be necessary to get a bill through 
the provincial legislature to enable the 
city council to pass any by-law which 
would lie’p the grocers. The great eom- 
rdaint is that the peddlnrs pav no taxes 
into the city and the license is so small 
that it docs not count. Yet they are 
able to compete against grocers paving 
heavy taxes and rents. Many of them 
pay only the fee required to gel on the 
market—namely 10 cents—and there 
thev buy their leads from the different 
producers, often before the hell rings, 
which is contrary to the bv-'aw. Im
mediately thev go out and peddle tli» 
goods over the city. The grocers will 
call their first meeting since the summer 
this week when thev will map out their 
campaign for the winter and along with 
other questions wi'l take up the matter 
of price-cutting, which unfortunately has 
begun again among the larger dealers 
after two years of quietness..

Autumn Window Decorations.
Chatham. October 20.—A local con

fectioner uses autumn leaves effectively 
in connection with a window display of 
chocolates. The chocolates, placed in 
dishes, are ranged upon the bottom of 
the show window, which has been cov
ered loosely with while cheesecloth. Re- 
tween the dishes red imitation maple 
'eaves are placed. Maple leaves are also 
fastened at the top of the mirror which 
backs the window and streamers of imi
tation maple leaves are hung from the 
ceiling to about half wav down in each 
of the four corners. These leaves are 
in green, red and vellow.

In this ease imitation leaves are used. 
In fact, real leaves dry so quickly that 
they speedily 'ose their color. This can 
be avoided bv varnishing, however. Be
sides maple leaves, there are vines whose 

24

leaves turn a brilliant red, and the.- 1,-nd 
themselves very effectively to v J0W 
decorations. The leaves, of :rse 
should be kept in subordination t > the 
goodsadisplayed, merely giving the ■ lire 
display a seasonable touch. They prove 
especially attractive with candy displays.

An Ad. on the Wrapper.
Perth, Ont.. October 19.—A local drug 

store has printed on sheets of pqier 
about the size of an ordinary dod_ an 
ad. for pepper and cream of tanar. 
This ad points out plainly the pur \ ,,£ 
these articles if bought at that re.

These sheets are used as wrappei - for 
small packages and this merchar! be
lieves this advertising brings go, ! re
sults.

Just “Thanks!”
Chatham, October 20.—A merchant 

here makes it a rule, when receiptin. any 
hill, however small, to add the one word, 
“Thanks.”

It lakes but a few more strokes , f the 
pen or pencil, but that one little, appre
ciative word seems to have been -,me- 
tliing of a factor in holding busim -- for 
him. once it has been captured.
“I have never done any other wav,” 

lie remarked, when questioned. “It iust 
seemed to eotnc natural to me. It - ems 
to affect my customers more than the 
familiar words, Thank you, call again! 
Quite a few have remarked on it. s,> that 
1 imagine the practice is not as general 
as it might be.”

Clean Advertising Matter.
Chatham, October 20.—“I use quite a 

hit of printed advertising matter ii the 
way of cards, cartoons, posters, etc .” re
marked a grocer the other day, “hut I 
have one rule to which I rigidly ad re.

“That is, that the moment a card or 
other article becomes badly soiled, it 
goes straight into the bonfire.

“It may seem wasteful, hut tie .ay 
I look at it is this. The moment : ■ ad
vertising card becomes dirty, its adver
tising value is gone. It might as well be 
blank so far as selling power is com ril
ed. If my customers come in ai I -e 
a breakfast food carton covered win flv- 
specks, the sight of it will in many ■ - s 
inspire a dislike to that particular le all- 
fast food. And it is the same with 1 my 
other lines. I don’t think it is fa to 
the manufacturers to use advert ing 
matter that has been injured in till- ay. 
Furthermore, T don’t think it is fa to 
my eel f. ”

Price Cutting.
Montreal, October 19.—“So n <>iy 

grocers use poor judgment in 1 i"tr 
special sales,” said a broker in M >t- 
real, “that if a competitor rut - the 
price of eggs, they do the same thu- liv
ing him an advantage by allowing im 
to show that they simply follower -is 
lead. Why don’t they cut the pin "f 
tea or sugar if they wish to accoim -h 
something!”

In other words he meant that ’ 1 >' 
should not imitate but originate.
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Special Window Displays for Hallowe’en Times
Such Displays Attract Customers When They are in the Mood 
to Purchase—How to Construct a ‘ ‘ Jack-O-Lantern” Window 
—Can be Illuminated at Night.

had somewhat the effect as shown in pic
tures of the infernal regions. No back
ground was required owing to the size 
of the “pumpkin,” but shocks of corn 
were used on the sides, while at the top 
was a quotation from one of James

• ma stem was used to represent the 
of tlie pumpkin. The nose was 

i'' of a large squash which was hol- 
■1 out, nostrils cut in it and an 

irie light put inside. The mouth and 
i were made of a large sheet of 

I. the teeth being cut very irregular 
: painted white, and the outside edge 
the steel painted red to represent 

The eyes were made of six-inch 
' balls painted white, with the pupils 

■h and crossed. Inside these glass 
were electric lamps which produced 

winking effect. The eyebrows were 
e of black curled hair placed over 

"It eye, and a goatee was made of a 
I tic brush. The mouth was lined with 
t calico, and the tongue made of the

same material stuffed with excelsior and 
protruding slightly from the mouth, and 
the mouth lighted up with electric lights

Whitcombe Riley’s poems as follows :

“When the frost is on the pumpkin 
And the fodder’s in the shock.”

Validity of Fixing a Selling Price by Contract
Western Paper Claims That Producer Has the Right to Fix His 
Own Price—Standard Price on a Proprietary Article Does 
Not Restrain Competition With Other Articles Having Simi
lar Use it Says.

From Commercial News, Seattle.

Novel Hallowe’en Window Display Likely to Attract Attention.

ll.llowe’en time is near at hand so 
ilia: a few suggestions on a special win- 
,1, display may be appropriate at this 
lin Holiday and special season dis- 
I,|; . - are always valuable in as much 

; , y attract customers at times when 
ill, are in a particularly receptive mood 
I,, ,'ds purchasing.

in ,nurse windows should he carefully 
ai , led to at all times hut at holiday
i in - and before special seasons they 
,h,,i;:d he watched very closely.

Ï pumpkin or “Jack-O-Lantern,” 
d in the illustration, was constructed 
,,i A.igon rims 41 feet in diameter, form-
ii _ :i,e ribs. Over this was pasted 
it.-:. \ building paper, painted with water
..... paint to imitate as nearly as possi-
I, In color of a pumpkin. A large

commerce by fixing a uniform price at 
which it may be sold, has obvious advan
tages for the manufacturer, and for the 
trade as a whole, says the New York 
Journal of Commerce, and if the price 
is a fair one, there seems to be no rea
son why it should not be maintained. 
The manufacturer can undoubtedly re
fuse to sell to any dealer who refuses 
to contract to charge the regular price. 
If the selling contract is alike for all and 
one or several dealers violate it, it is 
unfair to those who honorably abide 
by it, and may be a serious injury to 
the business of tlie manufacturer by re
stricting his sales as a whole. The re
dress usually resorted to is that of re
fusing to continue supplying the article 
to dealers who violate the contract. Not 
long ago a western concern tried by a 
resort to the courts to compel a manu
facturer to sell to it, notwithstanding a 
refusal to make or abide by such a con
tract. and the e'aim to a right to pur
chase was not sustained. It was in effect 
held that fixing and maintaining a price 
by such agreements was lawful and no
body could he compelled to sell without 
making such a condition.

In the ease just decided in the State 
of \\ ashington. the court went further, 
and held that a retail dealer purchasing 
goods of the manufacturer under a con
tract. fixing the price at which he was 
to sell could be restrained by injunction 
from selling them at a lower ptriee, 
“from whatever source now or hereafter 
to be obtained.” In that case it was 
a “trade-mark” and widely advertised 
proprietary article, and the chief ground 
upon which the decision rested was that 
cutting the price caused other dealers to 
refuse to buy and handle the article in 
question, “causing the plaintiff to lose 
many sales, and much profit, and to set at 
naught and destroy the effect of all the 
aforesaid advertising, and creating the 
impression with the public” that the 
article was “of inferior grade, of no 
more value than the price asked and 
received for it, all tending to destroy 
the confidence of the public” in it, etc. 
This appears to be a somewhat novel 
decision, likely to excite considerable in
terest if it is taken as a valid precedent.

ing a retailer under a similar contract 
from cutting the contract price, direct 
attention anew to the question of the 
validity of such price agreements. They 
have been generally held lawful whether 
enforcible or not. It is an admitted 
principle that the producer of any art
icle has a right to fix his own price for 
it. and to refuse to sell it to anyone for 
any reason satisfactory to himself. With 
reference to any proprietary article it 
may be important for business reasons 
to maintain. a standard price, and that 
does not restrain competition with other 
articles having the same or a similar 
use.

Restraining competition among those 
dealing with the particular article of

Two recent eases in this city of manu
facturers refusing to sell their goods to 
certain wholesale dealers, after they have 
violated a contract to sell to retailers 
only at a fixed price, and a judicial de
cision in a Pacific Coast case restrain

ts
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Purposes of the Western Retailers’ Association

Organization Getting in New Members Before Advanced Steps 
are Taken—Strong Business Men at the Head—What is Neces
sary to Become a Member of the Association.

• Staff Correspondence.

Winnipeg, Oct. 19.—The Western Re
tail Merchants Association are making 
arrangements to thoroughly canvass the 
retailers in every part of the west with 
a view to increase the membership of 
llie association. Little difficulty has been 
met with in getting local merchants to 
>ign up. and the association is strong in 
|Hiint of numbers in Winnipeg alone. At 
a recent meeting of the merchants, how 
ever, the matter was taken up for dis
cussion, and the consensus of opinion 
was that the organization was such an 
advantage to the merchants in any line 
of business that for the benefit of all 
concerned every merchant available 
should be given an opportunity to be
come a member of the association, which 
had for its aims the betterment of the 
retailer’s position.

The present secretary, .1. S. Clark, has 
clearly brought to the attention of the 
local merchants on more than one oc
casion, that to be without an association 
as a protective body, retailers were act
ing contrary to true principles of busi
ness enterprise. Every other organiza
tion finds it extremely advantageous to 
have an association for the* protection 
of the individuals who are struggling to 
realize the same aims and purpose in 
life. Labor is organized, manufactur
ers are organized, wholesalers are or
ganized. in tact, practically every branch 
ot business is thoroughly organized but 
the retailers. The day is coming, how 
ever, when they shall be united and that 
which effects the one shall effect tin 
whole, ami every man shall be his broth 
or*g keeper.

Get a Copy of the Act.
It would be well to read the act incor

porating the association to do business 
in Manitoba. This act will be mailed to 
any merchant by writing to ,T. S. Clark, 
secretary Western Retailers’ Association 
Winnipeg.

The first four sections of article 2 of 
the act reads:

2. The said assocition shall have 
power,—

(a) To promote tin- consideration and 
discussion of a*l cpiestions affecting the 
retail business and generally to watch 
over and protect the interests of per- 
sons engaged in the retail business.

(b) To give the legislature and pub
lic bodies and others facilities of con
ferring with and ascertaining the views 
nf persons engaged in the retail business 
as regards matters directly or indirectly 
affecting that business.

To communicate with chambers of 
commerce, boards of trade and other 
mercantile and public bodies throughout 
the Dominion of Canada, and concert 
and promote measures for the protec
tion of retail merchants.

(d) To originate and promote improve
ments in the law. and to support or op
pose alteration therein, and to effect 
improvements in administration, and. for 
the purposes aforesaid, to petition par
liament. and take such other steps anil 
pmci-cdings as may be deemed exp-d- 
ient.

'I his i> only an instance of what the 
association pur|Hises to do in a more 
comprehensive wax. It surely will ap

peal to every retailer that he car,not 
afford to remain outside the pale of 'hal 
which is originated for the develop- ..Mt 
and the success of his own enterp'-;..,..

At present the association is organized 
in Winnipeg, with a complete staff f ,,f. 
licers, including a board of din ,rs. 
They are already discussing va - ,lls 
ipiestions, with a view to relieving - me 
greivous situations respecting the ]■ 
the trade.

Some of the Purposes.
A movement is on foot to establish 

sections for the purpose of carrying mit 
■he detailed work of the whole b „|y. 
Some of these are, insurance, credii ;,nd 
debit department, shipping sci-tmti, 
etc. These, however, cannot be dei Md 
upon until the whole field is cam; -d, 
and retailers in every section an re
presented.

It is purposed further, to have section, 
al orgnization with respect to districis. 
Each district, comprising a town, • in- 
or municipality will have an orgai iza- 
tion to co-operate with the head office in 
Winnipeg. Matters of interest in any 
particular section of the country will be 
dealt with by the general exeeutivi re
presenting the association as a whole. 
Thus every individual matter will an.use 
the interest of every individual in the 
association, and the affair will be ad
justed for the general good of all.

The association is on a very si rung 
footing in Winnipeg. There are mi uf 
money and men of brains working day 
and night to bring into effect such an 
organization as will have a strong legis
lative influence. We could mention Midi 
men as A. M. Nanton. John Leslie. It. 
It. Dingwall. .1. A. McKerehar, W II. 
Stone and many others, who an- stand
ing behind the association that i- be
ing managed as any strong firm «milil- 
be managed. J. S. Clark, secretary pr.i 
tern, has given his time and ability In 
the work, and was greatly instruite tal

APPLICATION FORM

WESTERN RETAIL ASSOCIATION
, 303 Travellers’ Building, Winnipeg, Man.
i i

APPLICATION FOR MEMBERSHIP ........................................................................ ,n
To the Executive Committee :

1, of
in the Province of .................. .............................................being a Retail Merchant, do hereby make application
to become a Member of the Western Retail Association, to be incorporated, with no personal liability, beyond 
the amount of the annual fee, and do prornHse, if admitted, to faithfully observe all the rules and regulations 
which its membership may require.

EXTRACT FROM BY-I.AWS—ARTICLE V 
See. 1 The Annual Membership Fee shall 

lie Ten Dollars, payable. Five Dollars in ad
vance on the 1st of January and the 1st ot 
July in each year. The membership fee for 
the current half year shall accompany the ap
plication.

Signature .. 

Firm Name 

Address ....
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The Grocer’s Encyclopaedia From Week to Week
Source of Our Supply cf Cranberries—Cape Cod the Most Im
portant Place of Growth—The Industry in Canada and the 
Quantity Consumed by Canadians.

in | » f ■ : Hiring the act of incorporation 
an<l ii: by-laws under which the associa
tion i- Hi be run.

Re, .riling the membership the local 
lM,ilv iccided to invite E. M. Trowern, 
scpretnry of the Dominion Retail Mer- 
haut Association, to come west to as

sist ii the campaign for more members.
Accompanying this article is inserted 

a black form for the use of retail mer
chant- everywhere in the west who wish 
to joie the “Western Retailers Associa
tion.'

Men liants arc requested to fill in and 
send it to the secretary.

XV. 1‘. Taylor, Dunnville. Ont., has 
pareil - d a grocery business in Walk
er! on.

XMAS WINDOW DRESSING 
AND ADVERTISING CON 

TESTS.
< nristmas is onee again not far 

n ilie distance. It is the one 
lin.r In the year—if there is any 
spec ini season—when the grocer 
should apply all his ability and 
energy to make his trade as ex- 
teiisive as possible. ('hristmas 
coin, s but once a year, and there- 
fon- an extra effort can easily be 
maile. Window dressing and 
mu-paper advertising should be 
foremost in the minds of mer- 
eliaiil' and in fact, any other 
pf'.ieet that will tend to make this 
veai Christmas sales better than
i ver before.

I i accordance with the custom 
"I Inc Canadian Grocer, the past 
lew years, we have again decided 
I" i' -litiite a Christinas Compel i- 
ii' in both window dressing and 
adv i i tiding so fruitful have mir 
pie'ions efforts been.

• "iitestants in the window 
dre-sing competition will In- divid
'd into I wo classes :

ii Grocers and grocery clerks 
n eity stores.

ii Grocers and grocery clerks
ii . .unitry districts.

I' izes to the extend of $20 will 
In- liven, the first prize in each 
'•hi— being $7. and the second $3. 
A'l that is necessary to ho done 
i- ’ ■ send in a photograph of one 

more of your windows, with 
a ■'.e-eription of it and the name 

1"' artist who dressed it.
1 the advertising contest all 

|~ necessary is to send in a 
1 -Unas advertisement clipped 
1 "" the local newspaper. An 

id of $5 will he given for the 
b- -i written advertisement, the 
1 vs( to be judged by an adver- 
o- i"-- specialist.

I be last day for the receipt of 
«ii dow photographs and adver- 

"icnts is December 31st.
ib gin early to make your plans 

be first in the race.

CRANBERRIES—Just now cranber
ries are playing an important part in 
the sales of grocers, who handle them. 
The season explains the reason. Cran
berries are on the market in large quan- 
(ities and the demand is good.

Cape Cod on the New England coast 
has long been recognized as the most 
important home of the cranberry and 
«low n there the fishing industry is rival
led by that of growing these berries in 
lhe bogs. Cranberries are the basis of an 
enviable income for the people of that 
district. C/

Nearly everyone has his cranberry 
hog. some only a small patch, others 
sufficiently large ones to enable their 
owners to live comfortably the year 
round on the proceeds.

("ape Cod, of course, is not the source 
■ if the world’s supply. Large quantities, 
nevertheless comes from there. The in
dustry forms the principal means of sup 
port for tin- inhabitants. During the 
season, everyone, young and old. is oc
cupied in harvesting his or her share, 
and after that is done, helping some one 
else with the same purpose in view. 
Boxes and barrels are in evidence from 
"in- end of the Cape to the other. From 
daw n till dusk everyone is busily en
gaged in “pickin' ” or “packin’ ” the 
fruit. A family which has its big “bog” 
i- independent for life, while anyone 
who lacks this sign of prosperity is look
ed down upon by his neighbors as in
competent or lazy.

At present about 10,000 acres of the 
t ape an- under cranberry cultivation, 
and over 300.000 barrels will be gath
ered there this year. In cash this means 
over $2.0140.000 In those engaged in 
glowing them.

Cranberry sauce at Thanksgiving and 
('hristmas dinners is almost a necessity 
in every well-regulated household. Every
one is familiar with the finished article 
of food, hut how many know where the 
delicious fruit comes from and what 
it Inis come to mean to the Cape Cod 
people? Even the children there are 
1:ilight to regard the industry as the 
one which furnishes them with what 
comforts and pleasures they enjoy.

Cranberry picking forms an out-of- 
door occupation which is, in a great 
measure responsible for the fine general 
health of its devotees, and is. at the 
sa me time, so lucrative that pool-houses 
are almost unknown to the people of the 
Cape.

Grown in Canada.
Wisconsin is also a large factor in 

cranberry growing, ft js estimated that 
the erop there is about two-thirds of 
that at Cape Cod. Nova Scotia and 
l’rince Edward Island are large growers 
too, although this vear the crop is esti- 
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mated at less than last. In 1908 these 
two provinces produced about 25,000 
bbls., while this vear the estimate is 
10,000.

Harry Sound in northern Ontario is 
also attracting attention as a producer 
of cranberries. In fact, they can he 
grown profitably in almost any swampv 
place if carefully looked after. The 
United States variety is said to be bet
ter than the Canadian, because the form
er has the better c-olor arid also the pack 
ing is looked after more carefully. Can
adian shippers should, in the estimation 
nf dealers, pay more attention to the 
picking, cleaning and packing of cran
berries—if they did their trade would 
extend.

It was estimated that last year Can
ada consumed about 50.000 bbls. of this 
fruit.

HINTS TO BUYERS

I «formation «applied by sellers but tor which 
the editors of The Grocer do not necessarily 
hold themeelvee responsible.

J. A. Marven, Ltd.. Moncton. N.B.. 
have now full possession of the addi
tion to the office and warehouse, which 
they occupy on Main Street. The addi
tion is 87’ x 20". and two stories high. 
It will facilitate things much, as it will 
give the firm more room for receiving 
and sending out goods as well as larger 
space for storage purposes. The biscuit 
factory is now well equipped for the 
handling of the firm's business, as last 
year, new machinery was installed. Mr. 
Marven has been hustling, especially 
this last couple of years and results are 
showing.

The Wm. Davies Co., Toronto, are 
just now looking for large shipments 
of poultry. This firm is one of the 
largest buyers of poultry in Canada and 
merchants will find it a pleasure to do 
business with them. It will be partic
ularly advantageous to be connected 
with them in a business way. as they 
make it a point to pay for shipment< 
daily.

CARE IN DELIVERY.
“A new customer came to me the oth

er day from one of my competitors." 
said a St. Catherine Street. Montreal, 
grocer, “and eventually told me why. 
She had ordered a list of things, among 
others a can of kerosene. When the 
goods arrived at the house it was dis
covered that the tea and bread tasted 
of kerosene. It simply showed a lack 
of judgment. A little more care in the 
placing of the goods in the wagon would 
hav obviated the accident. It taught 
me a lesson.” he added.
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HIGH FIG PRICES.
Fig prices this year are high. A cable 

recently received by a Canadian impos
er states that the crop of Smyrna tigs 
this season barely reached 100.000 loads, 
while last year it amounted to 115.000 
loads. This leaves a shortage of 15.000 
loads in comparison with the crop of 
1008. and last year the supply was quite 
insufficient to meet the world’s require
ments.

There has lately been a sudden demand 
fur naturals, and the heavy sales put the 
primary market up fully 2s. Layers 
have also advanced steadfi'y since the 
i petiiug of the market alunit the middif 
uf August. AmerieaiNtuiyers have still 
large wants fur natural figs tu be sup
plied. nil! there is rut tnueli pru.«|ieei 
uf any recession in prices, and in the 
upiniuns of brokers they are likely lu 
go higher.

The market is now from 20 to 50 per 
cent, higher than the opening, which 
n cans that retai'ers who purchase figs 
will likely be requested to pay higher 
prices. Some wholesalers have advanced 
their quotations a quarter of a cent per 
pound, so that from present indications 
it is to the interest of the grocer to pur
chase figs before the market goes up 
further.

THE DECLINE THAT FAILED
There is a peculiar situation existing 

just now in the cured meat trade—one 
that does not present itself more than 
once in a score of years.

It is the failure at this time of the 
year for the usual decline in the prices 
of hog products. Invariably in the au
tumn season prices of cured meats de
cline on the British market. This affects

the great hog markets of the world. But 
this year such a decline did not occur 
and the reason why it didn’t is ascrib
ed to the faet that the customary extra 
supply of hogs did not materialize, and 
also because the demand has been bet
ter maintained than usual.

The extra supply and the decrease in 
demand have always at this time caused 
the decline. The occurrence of the op
posite has kept up the prices. That this 
happens infrequently is illustrated by 
the assertion of the general manager of 
a large Canadian packer and exporter, 
who declared that he had never known 
it to occur before.

Just how cured meat prices will rule 
in a year from now is mere speculation. 
This week in Chicago nearly l.OtH) pack
ers gathered in convention, and among 
the reports presented was one to the ef
fect that higher prices fur meats were 
sure to come.

•‘Prices now are higher than they have 
been fur years." a committee reported. 
"Prices in all probability never can go 
lower and in all probability must go up. 
Theie is little chance for the decrease in 
live stock prices, and if they continue to 
go up it will be necessary to charge more 
for meat.”

The advances that recently have taken 
place in hogs and hog products have, of 
course, been due to the scarcity, and the 
scarcity was due to the prevailing high 
prices of feed. Farmers evidently have 
considered that selling the grain was 
more profitable than raising hogs. But 
a.s to how long this will last cannot be 
forecast. Nobody knows how long the 
farmers of (lie world will decline to 
raise in and, as an influential Cana
dian packer states, any person who pre
dicts anything to occur in the future in 
the in g market is merely guessing.

man, and therefore would have tie right 
to take vegetables around in hi- vagor 
and sell them. But not being pro- 
ducer, he claimed that the defend., «a* 
getting an unfair advantage ov, hose 
hawkers who were called upon . nav 

the license even on goods produc, .i with
in the province, and that his a, was 
unlawful.

Although the grocer was not , .viet-
ed of breaking the law, the mag:-true 
slated that if in future it was proven 
that anyone was peddling prod s of 
the province without a license In vniil<] 
Imld him guilty and tine him accm ;glv.

LARGE APPLE SHIPMENTS.
The apple business is now boon g in 

Nova Scotia and large shipments ,u> go
ing forward to the London marlo . One 
"f the Furness Line steamers that sail
ed from Halifax last week for Liverpool 
took 21,000 barrels. The crop i- turn
ing out much better than expected earlier 
in the season. The color is splendid, and 
few wormy apples are found : tin -bief 
fault is with the large number cod
lings.

The weather has been particular ! fav
orable for the picking of fruit a i the 
warehouses are rapidly filling up Sev
eral buyers for the foreign mark, were 
in Nova Scotia recently picking up the 
fruit. Fairly good prices are oiioled 
and better are expected in the i • fu
ture.

The show of fruit at the Horticultural 
Exhibition recently held in Mi, eton 
was the finest ever seen in Novi Sco
tia. From now on the shipmci will 
be very heavy. Large quanlili - an- 
also being sent to Cape Town am' New
foundland.

WESTERN MERCHANTS UNITING

A FINE POINT OF LAW.
An interesting ease developed in the 

London. Out., police court last week in 
connection with the alleged unlawful 
peddling of fruits and potatoes from 
door to door by a grocer.

His counsel contended that the defend
ant was within his rights since the fruit 
had been ordered through his grocery 
store and since the potatoes were the 
products of the Province of Ontario.

The question raised, therefore, was 
whether a hawker had the right to ped
dle goods which are the growth of the 
province without first taking a license. 
This point was strongly argued by the 
counsel for the defendant, but the 
magistrate was of another opinion. He 
contended that if the grocer had kept 
a market garden and was growing po- 5 
tatoes and other products of his own_|»/ 
would be a producer and not a middle- 
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There is no better medium of 'lin
ing rights that are due a trade by 
an organization of that trade. Every 
merchant realizes that alone he i- prac
tically powerless in effecting trail, me
dics, but that by united effort, it is 
strong enough, almost anything , be 
accomplished.

The Western Retail Merchant- 
ciation has now been completely _ran- 
ized and it is the duty of wester: mer
chants to join the ranks and mu the 
organization as powerful a one m is 
possible. Manufacturers and wh esal- 
ers have associations to look afte; heir 
common interests, and why not tail- 
ersT An organization is of lilt use 
unless it is strong. It, therefore. 1 eed* 
members, and not only member hut 
their active co-operation at all times.

On another page of this issue appears 
a Winnipeg despatch, setting fort; the 
purposes of the Western Retail Mer-
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c|,a, - ' Association, and What has al
ready been accomplished. This should 
be carefully read by merchants, and par- 
ticul. : !y those in the west, and if it ap
peal- h them, let them join the organiza
tion u.d aid in the betterment of the 
retai ;rade in general.

NOVA SCOTIA MERCHANTS OR
GANIZE.

Ti. organization of the Retail Mer
cian1 ' Association of Nova Scotia has 
)K.,.i inpletcd and a definite course to 
foil, has been decided upon. The mer- 
ehai of Nova Scotia are determined 
„n , sidering the prominent questions 
affee:.:.sr the retail trade with a view to 
effec h.o reforms, as the objects below 
trive! Indicate:

T al with weights and measures of 
good-. we are led to believe that there 
is a _r,at amount of injustice done to 
the ; ailers and consumers in this way. 
and -liould be the duty of all members 
of ti,, -aid association to report to the 
seen-'.iry any eases of shortage, with 
the unes of the parties responsible:

T" • nqitire into telephone rates, which 
we ti'.d exorbitant in some districts; we 
e, i> ■ r this a matter in which we may 
hav, ask special legislation;

T" enquire into the matter of parcel 
post business, as it affects retail trade:

T ask the government to hold the 
manufacturer responsible for the adul
téra!::. of goods instead of the retailer;

T" a-k the government to ma.ke a uni
form rate of bank discount not exceed
ing - x per cent., in view of the fact that 
inter-paid is only three per cent.;

To advocate the consolidation of the 
tran-p irtation companies in order to re
dite, the freight rates;

T prevent the retailing of goods by 
wh,, ■-ale houses; all such cases to be 
rep lied to the secretary;

T" establish a universal cash system 
in s, ing goods.

f* i ng the next few weeks the of- 
liiei will communicate with the retail 
m, i, nils throughout the province, and 
adx them of the formation of the as-
.... 1 '""U and asking their support in
|, i ling tIn* organization. A set of 
In ws were adopted and the member- 
' ,<• was fixed at $20. The annual
11 ng will he held in Halifax the third 

in January.

MERCHANTS HAD TO HELP.
11 n in the west there was never a 

b , r erop. Business is already prov- 
’his to be so. but probably the men- 
'iere of an actual condition of af- 
during the harvest-time will more 

'"-ly illustrate the fact that the erop 
1,100 beaten all its competitors.

's well known that many farm as-
mls hi ft pastern Canada, and par

ticularly Ontario, to work in the har
vest fields of the west. Thousands went 
out to help garner in the crops, as has 
been the custom year by year. But this 
year sufficient help could not be secured, 
even with the addition of the vast army 
from the east, and to overcome this 
handicap, and in order to get the erop 
harvested before it was too late, many 
merchants in smaller places throughout 
the west closed their stores and went 
out into the harvest fields themselves. 
Tn other cases, as reported by travel
ers. women and boys were left in the 
stores, while the merchants hired with 
the farmers to help with the crop.

These are actual facts and go to show 
not only the vastness of the grain pro
duction of western Canada, but indi
cates very pointedly the great possibili
ties of this section of the Dominion.

CHEESE INSURANCE.
The present depression in the English 

cheese market is partially responsible 
for a new idea—the insurance of cheese 
values.

The London Grocer, of October 2nd. 
contains an advertisement which is self- 
explanatory :

“This offer is to the retail trade, and 
only to those outside the metropolitan 
area of London and the cities of Liver
pool and Manchester; and Aberfalls. 
Ltd., reserve the right to withdraw or 
vary the price should the market condi
tions alter before your application is 
received. Will September cheese go 
higher? It may. It is shillings cheaper 
than last year or 1907. and nearly all 
foods are on a higher basis. Will Sep
tember cheese go lower? Perhaps it 
will. The higher prices may have stim
ulated production. But we are not go
ing to discuss the prospects with regard 
to cheese prices. We are here to put 
your mind easy whichever way it goes.

“During the last year or two you 
must have realized that a cutting lino 
in cheese has helped your competitors to 
get in. You have found the company 
shops, who are able tn take advantage 
of the market, selling cheese at a less 
price retail than you can buy wholesale. 
These tilings need not he. Your trade 
can he covered. Proteet your position!

“Listen tn this:
“ ‘Yon can. for a trifling sum. secure 

your stock for the next few months. We 
shall be pleased if you will let us pro
teet vour interest. Yon ran use our 
capital and experience. We will buy for 
you first-hand, and you have no further 
responsibility. By these methods you 
are in the same position as the million
aire multiple shop-keeper.

“ ‘Our Proposition: Wc will give yon 
the option to call (on the terms of the 
form herewith) for from 10 to 10.000 
for one shilling per cheese! Finest Can- 
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adian cheese (white or colored). If the 
market goes down and you do not call 
for delivery, you only lose Is per cheese. 
If it goes up, you, by exercising your 
right of call, will secure cheese made in 
the best months of the year—viz., Sep
tember or October—at a price which will 
not hurt you if you have to sell a cut
ting line at 6d retail. Many schemes— 
soap, margarine and tea—have been 
placed before you recently, but none, 
wc venture to say. so sound and attrac
tive as this. 10s will secure the right 
the right to call for 50 cheese; £5 will 
secure the right to call for 100 cheese, 
and £500 will secure the right to call for 
10,000 cheese. Intermediate quantities 
at proportionate prices.’

“Our exporters of cheese state that 
they cannot understand the working of 
this trade innovation^- Suppose, for in
stance, that the aSne firm agrees to 
give A. the option to call for 10,000 
boxes of finest Canadian Western color
ed cheese. September make, at 55s per 
cwt. c.i.f. terms (the price mentioned 
in their form of contract) and the price 
advances 3s to 4s per cwt., is it to be 
understood that for a margin of Is per 
cheese the firm will deliver the goods at 
a loss of 2s to 3s per box? It seems 
lo us that the firm in question is figur
ing on low prices, in which case the buy
ers might not call for the goods, and the 
firm would make Is per box. Some firms 
here think cheese is good property at 
55s c.i.f. for Western and 54s c.i.f. for 
Eastern.”

ALWAYS COPY ORDERS.
Many merchants neglect to take a 

copy of orders given to traveling sales
men. relying upon their memory to keep 
track of the stock, and upon the sales
man to see that the order is filled pro
perly.

This system is to be condemned, how- 
eve.. as a loose method likely to cause 
trouble for the merchant sooner or lat
er. With few exceptions, salesmen can 
be r, lied upon to treat customers fairly, 
hut the exception proves the necessity 
for a rule, and none should object to 
band the retailer a carbon copy of the 
order booked. This will aid the mer
chant in cheeking the receipt of goods 
and will also be a guide in giving fur
ther orders.

A ease in point occurred during Un- 
past week, when a retailer slated that he 
had placed an order with a salesman for 
a special line of goods. These were not 
delivered when promised, and the mer
chant could not remember the name of 
the firm with whom he placed the order, 
although he remembered the post office 
address. He was unable, therefore, to 
write a letter regarding the order un
til he had made inquiries and secured 
the name of the concern.



Traveler Tells of Weaknesses of Retail Merchants
Too Many Forget Importance of the Store Window — Suffi
cient Care Not Taken With the Goods—Thinks None Should be 
Left on the Floor—How & Grocer Lost a Good Customer 
Through a Basket of Peaches.

W ritten for the Ganadian (in«•<■!' h\ a Traveler.

Of all men who visit the retail grocer 
l>erhaps the traveler has the greatest 
opportunity to know how a dealer may 
improve his business. He sees all 
classes of merchants and after some 
years of experience is in a position to 
contingently pass judgment upon the 
methods and habits of the retailer. The 
traveler, too, who is anxious to do 
business is particularly desirous to 
have the goods which he is selling move 
well, and in his own mind often de
vises means by which the dealer might 
to a better advantage handle the goods. 
He is often tempted to voice his senti
ments. but he learns to curb his wan
ton advice under such circumstance as 
where it is not well rereived.

The drummer who" is writing these 
words is going to conceal his identity 
for once, and just draw attention to a 
few points where the retailer might im
prove his business in a general way.

I enter into sympathy with every 
dealer who makes mistakes or fails to 
recognize those things which it would 
most surely benefit him should he do 
so. The details of the business are so 
distracting while in operation that 
many things are overlooked for the 
moment. When overlooked a few times 
they are forgotten! Merchants, too. of
ten pursue old methods which they have 
learned years ago and which now have 
liermtie habitual, though with the ad
vanced civilization and the change in 
customs and etiquette, they become re
pulsive to those who deal with him.

It is alwavs necessary that the mer
chant should “keep uu to the times.” 
This takes in much In these days 
• rudeness is fast wearing off the sur
face of things This is a refined age. 
modernization is being emphasized and 
it i' iii-t as necessary that this spirit 
should prevail in the grocery trade as 
any other institution.

Purpose of the Window.
To come to specific instances, the first 

thing T wish to mention is the matter 
of disnlav and more particularly win
dow display.

Optical sensation is the feature of 
this age if not a prominent feature of 
every age. Whether this is right from a 
moral view point or not cannot he dis
cussed. hut merchants are justified in 
falling in with that tendency which is 
so dominant everywhere. Often grocers 
build new stores, giving little thought 
to the display end of the business, with 
the result that thev have not the facili
ties when the building is complete. It 
is a mistake not to plan the husim*-- 
so that the display feature will be one 
of the most fundamental for the success 
• ■f the business to which your whole 
Iire is given over.

We hear much in these days about 
-unlicht The introduction of sunlight 
within the walls of a building has he- 
e-ime so popular that at present it i- 
almost a craze on the part of arehi 
teets and modern house dwellers. Now 
why do not all merchants take advan

tage to a greater extent than they do 
of this feature, which i> -o necessary 
and build more spacious windows. The 
more glass in front of the store the 
better. Knlarge your window seat and 
let the light come in upon the whole 
si (are. making the whole scene attrac
tive fra am without and more cheery 
within.

I <aiire heard of a lady who was driv 
ing past a grocery store which had 
made th«* display feature a leading aanr. 
a ml 'lie saw from 1 hi- huggy seat an 
article tan the- wall shelf fully twenty 
fa-et from the front window . she stopped 
at once, went in anal made a dollai and 
a half purchase.

The open fraant giva-s the customer the 
assurance that there would he no oh:ei- 
tion to going inside. The more thev 
ran see inside the greater to them i- 
the welcome.

Taking Care of the Goods.
Tastiness and refinement cannot he 

taao strough emphasized. It is the <-u- 
t a am in many places t « a leave eases of 
goods expaased to the dust and flic-, 
not to speak of the tendenrv a>f cus
tomers t<a pick and nibble at the goods. 
It is much nicer to see cases <af dried 
fruit ami the like, covered with ifi-.a-- 
f’ases as a rule are a uniform si o* and 
it is not very difficult or expensive t■ • 
keep a stock of glas- plates on hand 
cut the proper size to fit neat I v on the 
ease. Thin1 about it. and try it It 
will appeal to vou. and it will cer
tainly appeal to your customers.

[ have seen grocers anal clerks hand- 
linff'goods with the hare hard whi- h the 
customers had to carry home and eat. 
Yes. T have seen it -o often that mv 
stomach feels oncer when I think of it. 
It may he said that tlie grocer’s bands 
are clean and th•• t that s rt of thin" 
is expected, lint it does not matter if 
is naturally repulsive to a twentieth 
eenturv mortal. Tt is hah:t"al and 
really there is little excuse for it.

How much more tastv it is to see a 
dealer lav oil paper on his hand before 
lie lavs sliced meat on it th.pt he
can roll it n** without t**"ehiii" it. De 
t ails ,.f this kind count for much. Cus

tomers notice them and appreciate your 
endeavor to eater to their tastes.

Keen Vegetables off the Floor.
tn some places more than others. I 

'•ave noticed that grocers insist upon 
leaving such goods as vm-et-ahles on the 
floor or in boxes on ll*e floor, floods 
• n the floor give the interior the an- 
neamnee of overcrowding. Get the 
"nods up and vniar stock wifi fi nk bet 
ter and you will have "lentv of room 
in which to turn around

Goods also can he kent cleaner if 
thev are off the floor, and whether this 
is true or not thev as-airedlv look 
'•leaner. A neat shelf built separately 
for vegetables about the height of a 
barrel is much better than the floor
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where dogs smell them, and customers 
of a rude sort may spit on them.

Smoking Behind the Count.-r.
Should the grocers smoke be* ml the 

counter ? There are few who il a(j. 
mit that it would be policy foi him to 
do so. There are many groc. whu 
take a vvhill at the pipe betw. - ,-uv 
t omets and perhaps run bac! t. > the 
rear to spit and return to the sinter 
wiping the mouth.

If we could see ourselves a- ..thers 
see us, we would dispense with main 
of our mule traits.

Mut the merchant above all should 
endeavor to win rather than i. I hv 
his personality. It is personal.* >. that 
counts.

How Customers are Los'
The lack of working harmony - tween 

the employes of the same stm■ often 
leads to serious blunders that 1- an 
impediment to business. For -tance 
a case comes to my mind of a ladv 
who ordered a basket of peadu pick 
ing out a special basket in •!■ g ,0 
Her name was put on the h:a- . 1 hv 
the salesman, who in this ease .1- the 
proprietor, she ordered a long -1 ,,f 
gooals besides this and left t lu -toi. 
The proprietor handed the li-l . 1 1,, 
a junior clerk to fill out without draw 
ing hi- attention to the special iu-k.-t 
of peaches. The result vva- that tin- 
clerk innocently picked up tin* m- 1 ••• m 
v ■■nient basket and had them ah •acd 
The peaches were rotten.

If the grocer had been willin' ic.ii-ti 
aif the ladv when the peach'*- -a rived, 
something would have happenasl S|i, 
never untried his -tore again, ami otilv 
phoned once and then there - a” 
“elaetric storm.”

This was an oversight on tip- pari oi 
the grocer, but his working m;n lain.-av 
should he such that such a tlaiuu could 
not occur. I cannot name tlv- v -trm 
von need. There are more wav- i- 1:1011. 
to get over the difficulty. Dev ; vieil 
own systems to suit the eireuni-l an-c-

In conclusion 1 wish to state ; at it 
i- in the minor details that mai mer 
chants are weak. Thev would I- Ian!-
in the larger sphere of husine- ... liai
thev get over the little things

Re clean in appearance, civil .ni cour
teous to customers and to every I h in 
eluding, of course, ourselves, th Irai 
elers.

It pays to he genial, plea-art and 
painstaking to all who enter y.* -tori* 
whether to "do business” or “* get 
business. ”

PERSONAL NOTES
.1. R. GnVens. who was fm - vi ral 

vears with Rovril. Ltd.. Monti. lias 
ioined the selling force of the E. V fail 
left Go. TTis territory will he th "ftli 
shore, province of Quebec.

A hi. R. .T. Garter alelivered an ‘1er 
est ing address before the T,itéra and 
Debating Sovietv of the A'.M.G. A int 
St. Gharles. Montreal, last «.
“Our Municipal Government. Thp 
lecture was appreciated by a lar: "uh- 
ciace. \V. G. Murray occupied th- haf 
in the absence of Aid. Mann 1 ■ 
Verdun.
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Membership of Montreal Association Increasing.
More Than 600 Now Belong to the R.G.A.—Annual Meeting 
Held and Officers Elected—New Fee of the Retail Merchants’ 
Association Discussed.

Montreal, Oct. 12.—'The annual meet
ing for the election of officers of the 
lie ;,,il Grocers’ branch of the It. M. A.,
1., place at the offices, 270 St. Cath- 
,.rnSt. East. Last year’s officer^ 
Wvn returned with the exception of the 
2nd \ ice-president and the auditors. The 
i,>. Its are as follows :

I'resident—J. A. Dore.
I t Vice-President—J. H. Boileau.
2nd Vice-President—.7. 1. Lussier. 
Treasurer—A. Laniel.
S.'-retary—A. Sarrazin.
A iditors—.7. A. Labonte and P.

Ilaonst.
Ti ..-e present at the meeting, in ad 

dit-i'iii to the above were : It. (lervais, 
I’ 'I Pierre, L. E. Panchand, It. Mar
1.1 I. B. de Baulicu, E. P. Lalande, 
\\ Girardin, A. I). Pa<|tictte, L. P. 
I'i.icis, E. lhibuc, A. Dubuc, Z. Col
in, ,r E. 11. Montpetit, P. .7. Beaulieu, 
h Ihipuis, A. Landreville, S. Gagne. 
W I’leiiry, H. Benoit, E. Brais, .1.
11111.1 ;lt, .1. A. Beaudry and .7. G. Wat- 
-un. all of Montreal.

\ litter was read from the National 
Brewer-, Ltd., regarding the sale of
1.. .1,! lo peddlers. They stated it would 
at |iri -i nt be impossible to do what the 
gnu'll- wished restrict the sale to ped 
hr- a- some one else would simply 
tain the business.

TI"' importance of the peddler system
1., ill grocers of Montreal is very great 
ami a continuous effort is being put 
I'm lIt to curtail their trade. At present 
tin peddler's license is $">0, but it looks 
as ii through the efforts of the Groecrs 
As-i ■ iation. it would he raised to $200 
within a short spare of time. The city 
'"in i'il has recommended that change in 
the ity charter to the provincial gov- 
mei i which has ratified it.

lo garding the trip to Albany, Boston 
and New York, recently taken by fifty 
members of the association, all seemed 
t" ave had a most enjoyable time. 
TI v were particularly pleased with the 
roiiption accorded them in Boston by 
tl Fleischmann Yeast Co. To quote 
i: words of one of the men “our money 
» no good’’ explains the hospitality 
I" isely.

invitation was read from the 
1 unkeepers’ Association, for the 

e Tiers to take part in a banquet at 
* 'Windsor, hut no action thereon was
taken.

B. Boileau suggested that it was 
time the association took an ac- 

*’ ’ Part in local elections. At the next

meeting plans for such a step will pro
bably be made.

The main object of the meeting, out- 
-ide the election of officers, was to con- 
-ider the amendment recently passed by 
the parent organization, the It.M A. 
raising the dues from $2 per year to 
$5. It was pointed out by J. A. Beau
dry and .1. G. Watson, that the work 
could be much more efficiently and thor
oughly carried out if more money were 
available to do so. It was found im
possible to continue on the present 
basis. The $"> is to he divided as fol
lows : R.M.A. Dominion Board, $1, 
R.M.A. Provincial Board $2.50, and 
local branches, SI AO.

.1. I. LUSSIER,

The Only New Officer Elected at Annual 
Meeting of The Montreal Retail 
Grocers’ Association. He is the 2nd 
Vice-President.

Some of the members seemed dissatis
fied with the new fee, hut nevertheless 
most of those present paid up. The 
matter will be further discussed at the 
next monthly meeting. It was not de
finitely accepted. In talking the matter 
over afterward with some of the repre 
sentative grocers, the feeling seemed to 
he that they had been neglected for the 
other branches. Membership of the local 
section is now over fififi and is growing 
daily.

.V

TRADE NOTES.
Wm. Brawley, Orangeville, Ont., has 

purchased the grocery stock of S. E. 
Buchanan. Mr. Brawley is putting in a 
full line of choice groceries, flour, etc. 
Butler and eggs will be accepted as 
cash.

The Wylie Milling Company have de 
eided in rebuild their large flour mill at 
Almonte, Ont., recently destroyed by 
lire, and the contract has already been 
awarded. The mill will he a one hun
dred and fifty barrel capacity, larger 
than before, and will be up to date in 
every respect.

M. R. & M. if. Cox. of Morell, P.E.L. 
who have for some years conducted a 
general store in the village, are dis
solving partnership the first of tin- New 
Vear. M. R. Cox will continue the busi
ness in the old stand. M. II. Cox is lil
ting up ti store building on the opposite 
side of tlie street, where he intend- lo 
« pen out a new business early in the 
year.

■f. .1. Hughes. Souris. P.E.L. !- creel 
ing a large and up-to-date store build 
ing on the opposite side of the siret 
from liis present stand. This structure, 
when completed, will he a creditable ad
dition to the business h’oeks of the 
thriving town and will enable Mr. 
Hughes to take ample care of his in
creasing business.

.1. H. Magor, of Frank Magor & Co.. 
Montreal, ha- 7>een unable to make his 
usual fall trip through Western Canada, 
owing to an illness of several week- 
duration in Ismdon, England. He i- 
nnvv improving, and hopes to tie able 
t«> return to Canada before the end of 
I let nher.

THE FIRST OFFICERS
I he officers • f the recentIv-1■ u nu «1 

Retail Merchants" Association of N« v:t 
Scotia are as fol’ovvs:

President- <\ H. Ole,mens. Port Med
way.

X iee-Presidet:i A. S. Burge--, ("ali
ning.

Secretary Ed. Fulton. Bus- River. 
The executive committee is composes! 

««t th<* above named officers and the fol- 
lovving members—R. H. Lemont. Kings; 
T. E. Bentley. Annapolis; 1,. C. Layton. 
Colchester; À. W. Rhatfnrd. Halifax: G. 
XX". Silver. Lunenburg: A. A. Morrison. 
Richmond. C. R. ; Mr. Carter, of A. W. 
Whitman & Son. fïnysborn; IT. .1. 
Smith. Cumberland : A. j). MeTsaae. In
verness: A. B. Dean, Pictou.

NEW STORAGE WAREHOUSE.
The new building of the Storage & 

Transfer Co.. Hamilton. Ont., is now 
practically completeed. and will he open
ed on Nov. 1st. The warehouse is re
presented as fireproof and is situated -«« 
that it has the accommodation of three 
railways. It has 20.000 square feet of 
floor spaee. and a capacity of 220.000 
etthie feet. ,Tno. IT. Precious is the man
ager.



Canadian General Markets and Market Notes
See also Provision». Cereals and Fruit. Vegetables and Fish Departments on pages following.

QUEBEC MARKETS
POINTERS.

Teas.—A few low grades expected. 
Coffee.—Strong in primary market. 
Spices.—High.
Sugar.—Steady at reduction.

Ceylon green» Young Hy*on»............................. 0 20 0 2.'»
Hyson 0 20 0 22
Gunpowders.   0 19 0 22

China greens Vingsuey gunpowder, low grade. 0 14 0 18
!*•» leaf 0 20 0 30
pinhead 0 30 0 50

COFFEE—Coffees arc still very strong 
in the primary markets. Prices here are 
unchanged.

Montreal, Oct. 21, 1909.

V

The canned goods situation is much the 
same as last week except that dealers 
arc beginning to feel more keenly the 
shortage of peas. The lucky men who 
got all the peas they ordered are feeling 

happy over it.
ic disastrous fire at Quebec partially 

destroyed the dried fruit cargo of the 
S.S. Bellona, and has caused the firms 
to whom they were consigned consider
able loss and inconvenience, owing to 
the fact that most of the goods were al
ready sold.

very
/— Thi

rlnctr

Sugar is steady at the reduced prices 
and trade is good. The market, as a 
whole, is quiet, and presents no sensa
tional features.

SUGAR—The demand continues good 
with little prospect of any immediate 
change in the situation. The raw sugar 
market continues high but it is not 
thought it will become strong enough to 
affect local conditions.
Grsnulated. bag».......................

“ 3041). l*ags
** Imperial.................................................
“ Beaver ..................................................

Pari» lump, lioxes, 100 lh*.........................................
............................ 50 Uw
............................ 25 Uw

Red Seal, in carton», each........................................
C’ryetal diamond», bbl»..............................................

" ** 1001b. boxe».............................
** SO lb. 11 ...........................
“ 25 lb. “ .............................
“ 51b. cartons, each............

Extra ground, bbl*......................................................
" “ 50-lb. boxes.........................................
" “ 25-lb. boxe*.........................................

Powdered, bbl».............................................................
“ 50-lb. iKixe»...............................................

Bright coffee................................................................
No, 3 yellow................................................................
No. 2 “ ..................................................................

Bbl». granulated and yellow may lie had at 5c. 
above l»ag prices.

SYRUPS ANI) MOLASSES—The de
mand for molasses is good, while thaï 
for syrups is only fair. Supplies of both 
arc short, but sufficient to fill present 
demands.
Fancy Barbados* m filasse», |>uii«'heoii* O 38

«1 41 0 43
" " half-barrels. <1 43 0 45

fhoir* Barhadoe* nv-lass# ». puncheons U 41 0 43
0 44 fl *f.

•• ** "" half-barrel* 0 4* 0 481
New Orleans 0 27 (I 28

II 311
Porto Rico 0 40
( "nrn syrup*, bbls ...............................................

•• *-hhls
0 031
n 1134

•• J-bbl* 0 031
»4-lh pail* 1 8.1

“ 25-lb. pail* 1 30
t »ses, 2 11, tins, 2 doz per « aw 2

“ Mb ” 1 doz “ 2 85
2 75

“ 20-lb " $ doz “ ....................... 2 70

TEA—Some low grade leas are exprcl- 
cd this week from Japan. They will in 
all probability, he taken up immediately. 
No immediate change in the present 
situation is expected.
Choicest...........................................
Choice —
Japans—Fine ...............................

Medium.........................
Good common
Common.......................

Ceylon—Broken Orange Pekoe
Pekoes ...........................
Pekoe Souchong»........

India—Pekoe Souchongs..........

0 40 
0 35 
0 32 
0 27 
0 22 
0 20 
0 21 
0 20 
0 20 

. 0 19

0 50 
0 37 
0 37 
0 30 
0 25 
0 22 
0 40 
0 22 
0 22 
0 20

Mocha . 
Rio. N» 7 •I 09* 0 ïl 

0 It 0 1$
DRIED FRUITS—Valencia raisins arc 

in good demand owing to the fact- that 
they came in on a hare market. The 
quality of newly arriven goods is only
fair.

The Quebec fire destroyed a consider
able proportion of the goods recently 
landed from the S.S. Bellona. and se
riously damaged more. The full extent 
of the damage is not yet known.
Currant*, fine tiiiatras, jn*r lb

11 Patras, per lb...........  0 iff 4
“ Yostizza*. per U», u U8

llallowee*. per lb H m
Sain, per lb.

Raisin*
Australian. per lh., u-» arrive). u 084
Old seeded raisin*..
California, choice seeded, 1 -lb. pkgs.

" fancy seeded. 1 -11» j,kg*
" loose muscatels, 3-crown, per lb o iff* 

4-crown, |*er lb 0 08$ 
sultana. i»er lb. . 0 071

Valencia, fine off stalk, per lb
" select, per It».............
“ 4-crown layers, per II»...................

i) i>9

0 Ik', 
0 U5

u ui ; 
u 071 
0 081 
0 08 
0 09 
0 118 
0 On 
i) i»5; 
o 0»',

NUTS— Almonds and walnuts arc very 
scarce and prices unusually high. Fil
berts have recently advanced No. 1 
Spanish peanuts arc entirely off the mar
ket. Sales in most lines are very good, 
but supplies are not what they should 
be.
Unshelled

FiDs-rts, )H-r lb 0 091
Tarragona Almonds. |s-r lb 0 10
Walnuts, is r lb II 091

Shelled
Almonds. 4-crown selected. i»er lb.. 0 32 u 33

II 31
2-crown “ .................. 0 30
(in bags), standard*. |*-r lb 0 28 0 27

.. 0 15 0 17
Peanuts

French, No 1 0 071 0 074
Rnanish, No. 1 ......... Non. "
Virginia. N«» 1. 0 HI

Pecans, per 11,.. U 65
Pistachios, |»er 11».. 0 75
Walnuts

Bord» aux halvf t. .......... 0 23 0 24
Broken». ................................................ 0 18 0 19

SPICKS—Whole cinnamon is up, ow
ing to the shortage in crop There is a 
hig demand for all lines, though indivi
dual orders arc small 

Speculative buying of peppers in New 
York and Europe is now the cause as 
cribcd for I he recent rise in these lines.
Many also think the price has only 
reached its natural level. Possibly a 
combinat ion of the two is a good solu-
tion. \t anv rate they seem to ho up
to stay.

Per 11»
Peppers, black u If, 0 22

0 22 0 29
Ginger, whole 0 15 0 20

0 17 0 20
< "loves, whole II 18 0 30
( "loves, ground......................... 0 20 0 25
Cream of tartar 0 23 0 32
Allspice..................................... 0 13 0 18
Nutmegs 0 30 0 60
Cinnamon, ground.................. 0 15 0 19

................................... 0 16 0 18

BEANS AND PEAS—Not many peas 
are being offered, and those which are, 
have been rapidlv taken up. Prices are 
steady.
Ontario prime pea beans, bushel............................... 1 90 2 Of)
Peas, boiling, bag...................................................................... 2 60

RICE AND TAPIOCA—Rice coniques 
in pretty fair demand. The feat . of 
the tapioca market is the rapid i .• m 
values in the primary markets they 
having advanced more than * per m'. 
or jo. per lb. from lowest quote' : ,n- 
ln some quarters a return to old-fa-i ion- 
ed priccyrls'Tnipked for, but the is’: 
scems/to be fattier to the thought 
present indications. When the d anil 
frorW the States slackens a little, ere 
will probably be a reaction.

grad»* B, bags, 250 )*imuls

V “ pocket* 25 pounds..................... if,
1 pocket*. 124 1 found*............. 1

grade •• «• , 250 pound*...................................
" IN

"Pocket*, 25 isiiuid* ...
4 pockets, 124 pounds. -r,

Tapioca, medium (««tri...................................... . i>
EVAPORATED APPLES—Non, tin 

winter stockxis yet on the i : ket. 
though two can) are expected tlii ck 
Prices of the few old goods av., able 
have declined. The quality of i! new 
stock is reported good.
Evaporated apples, prime.............................

MAPLE PRODUCTS-Therc ai m, 
changes in last week’s conditions. ept 
the appearance of considerable Ik aun- 
sugar. Apparently holders are nun- 
go. Prices remain the same.
Compound maple syrup, per lb.................. . . 0 1 -f
Pure Township* sugar. per lb......................... o Mr-
Pure syrup, 84 lb. tm............................................. oi. 1 ,;v.

I04 lb. tin........................................... u 7 1 7i"

CANNED GOODS
MONTREAL.—The demand fm jh-hs 

continues particularly strong, ow to 
the short pack. Other lines of veg ililes 
are in good demand. It is thoug! that 
from now on fruits will show a d-• ine, 
owing to the expected arrivals nl lrii-,1
California fruits.
Peas, standard, doz ....$1.00 $1.05
Peas, early June, doz. .. 1.05 ’ '171.1

Peas, sweet wrinkled, doz 1.07 V’ 21/2
Peas, extra sifted, doz. .. 1.521/2 1 00
Peas, gallons..................... 3.87i/2 •♦2i o
Beans, ilnz........................... so
Corn, doz............................ .77* '21
Tomatoes, doz. (Ontario 

and Quebec) ............... .821,2 'Ml
Strawberries, doz.............. 1.371-. 1 10
Raspberries, 2’s, doz... 1.75
Peaches, 2’s, doz ........... 1 M
Peaches, 3’s, doz ........... "J
Pears, 2’s, doz ............. 1.60
Pears, 3’s, doz ............. 2.;:o
Plums, Greengage doz. 1.50 i '■
Plums, Lombard, doz... .95 1 .(*o
Lawtonbcrries, 2’s, doz. 1 !..

Clover Leaf and Horseshoe hi -is 
salmon:
1 lb. tails, per doz......................... 1 •'12

t/2 lb. flats, per doz....................... 1
1 lb. flats, per doz.......................... 2.0.V3

Other salmon :
Humpbacks, doz............ - ufi
Cohoes, doz..................... 40
Red Spring, doz ......... ........  1.60 2 65
Red Sockeye, doz ... ........  1.85 2 00

3»
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handle, 
somewhat easier
Beans ...............
Porn .................
Peas
'omatoes, 3’s

TORONTO.—The Canned goods sit
uation becomes more settled, and the can- 
ners now know where they are at. The
canning work is finished and packers
know just what stock they have to 

Prices are unchanged, but a 
feeling prevails.
................... $ .75 .80

.......................80 .85
.................  1.00 1.40
.......................S2i/2 .85

Strawberries, 2’s.................1.32% 1.37*/£
Raspberries, 2’s ...........
Peaches ...........................
Lawtonberries ...............
Red pitted cherries, 2’s----- 1.60
Gallon apples ...............
Bartlett pears, 2’s.........
Lombard plums, 2’s ...

Clover Leaf and Horseshoe 
-nlmon :
] lb. tails per doz ....................... 1-87y2
' . lb. flats per doz..............
! lb. flats per doz............

Other salmon prices are
Humpbacks, per doz..........
Cohoes, per doz..................
Red Spring, per doz.............. 155
Red Sockeye, per doz.............. 1.55

1.60 1.65
1.55

.. 1.50
1.60 1.65
2.40 2.5P
1.45 1.50

.85 .90
brands

1.15 
2.121/2

1.40
1.00
1.50
1.65
1.65

although quite an improvement in the 
output.

r

2 11». tiiiF, 2 doz. in

10 ••
20 "

Half barrels............
Quarter " ............
Pails. 381 lbs. each .

“ 25 " “ .
Maple Syrup 
< talions, 6 to case 
1 *’ 12 " 
Quarts, 24 
Pii

. 0 31 

. 0 29

. 2 50 
2 85 
2 75 
2 70 

. 0 031 

. 0 03i 
. 0 03* 
. 1 80 

1 30

. 4 80 
5 40 
5 40 

. 3 00

0 33 
0 31 
0 45 
0 62

Molasses
New Orleans, medium

bhls
Barbadoes, extra fancy...
Porto Rico.............................

DRIED FRVTTS—New raisins, cur
rants and figs are in stock, but prunes, 
dates and apricots have not arrived 
yet. While some of the dried goods arc 
not up to the usual standard, layer 
figs appear to be of excentionally good 
quality, and prices will rule high. 
Prunes are up on the California market 
on account of scarcity due to wet 
weather. High priced prunes are being 
widely sold contrary to the usual cus
tom. The 70 to 80 size arc about the 
smallest called for bv manv merchants.

ONTARIO MARKETS
POINTERS—

Coffee—Tending to higher prices.
Sugar—Steady demand.
Dried Fruits—More new arrivals.
Figs—High prices.
Nuts—Firm market.

Toronto, Oct. 21, 1000. 
The wholesale grocers arc all report- 
g excellent business. One said that 
if is exceptionally good.” Orders arc 
itisfactorv and accounts are promptly 

1,aid. Advances are noticeable in some 
ncs, but declines in none. On the 
hole trade is healthv and active.

Brooms are “up in the sky.” Some of 
• he dried fruits are higher, and some- 

hat different from former reports, are 
l-o below the average in quality."
Coffee also is taking an upward ten

ancy. Tea is firm. Although the fruit
■ reserving is practically over, the ro
llers stocks of sugar are pretty well

■ dd out and the demand for sugar still 
ontinues.

ST'CiAR—Owing to the strong feeling 
a raw sugar it was thought that the 
11 op of 10c in refined sugar would again 

bn recovered, but it is likely it will 
lav for some time where it is at pre- 

amt.
Lawrence “Crystal Diamonds, barrels..................... ■> 4<*

“ “ l barrel»............. 5 50
" " “ 100 Hi. boxes.......... 5 f.'l

“ " 50 lb. Ikix<‘R......... 5 7<)25 lb. Imxes.......  5 90
" case». 20-5 boxes.. 6 45'

" Dominos. citRVR, 20-5 boxes. ... 7 45'
Paris lump», in 100-lb. boxes.......................................  5 704

in 50-lb. “  5 MR
in 25-lb. “   5 W*R"d Seal.....................................................................  0 351

Idiwrencp granulated, barrels...............................  4 7”’l
It-aver granulated, hags only....................................... 4 45•b-dnath extra granulated......................................   4 75
Imn«>rial granulated..................................................... 4 45
x ''«'lia granulated (bags and barrels)........................... 4 65
Wallarehurg...............................................................  4 65
st iAwrence golden, bhls...........................................  4 35
•bight coffee...............................................................  4 65
No 3 yellow................................................................. 4 50
No. 2 **   4 4*1
No. 1 "  4 30
Granulated and yellow. 100-lh. hags 5c. less than bhls.

SYRVPS AND MOLASSES-There 
is no change in prices in these goods,

30 to 40. in 25-lb oxpr.......................
40 to 50
50 to 60 •• ••
►ÏI to 70 “ " .............................................
70 to 80 
80 to 90
90 t o 1<I0 ” .............................................

Same fmit in 50-lb. boxes J rent less 
AI tricots

Standard......................................................
Choice, 25 lb boxes...................................
Fancy, “ •• .....................................................

Candied and Drained Peels
Lemon.....................  0 09 0 11 Citron .
“range.....................  0 09* 0 11
Figs
Firmes, per lb................................................................
Tapnets, " ................................................................
Bag tig«.............................................................................
Dried ! teaches................................................................
Dried apples..................................................................
( 'urrants
Fine Filialras----  0 06 J 0 07 Vostizzas............
Patras...................  0 08 0 08$

Vncleaned Je less.
Raisins
Sultana............................................................................

extra falley......................................................
Valepeias........................................................................
Valencia», new........
Seeded. 1 lb packets, fancy.......................................

16 oz. packets, choice.................................
" 12 o/ " ” .................................

Dates
Mnllowees 0 0-5) ... Fanis ehoi«-est..
Sairs.......................  0 05 ... “ ehojre,. .

per lb. 
. 0 10$ 

0 09 
. 0 08 
. 0 071 
. 0 07* 
. 0 06* 

0 06

0 13» 
o 14».
0 15

0 08 0 10 
0 03» 0 04 
n 03» o m 
0 08 o 08» 
.... 0 07*

0 08$ 0 09

0 05 0 05$ 
0 06 0 07 
0 08» 0 0(4 
0 06* 0 06$ 
.... 0 07 

.. 0 08 
... 0 07$ 
.... 0 06

... 0 08 
.... 0 072

Bn», r.tasted

Mar'eailm. roa-»* 
Mocha, mast ni 
da va. roasted..

0 25 
0 40 
0 30 
0 35 
0 25 
0 16 
0 16 
0 80 
0 16

Ginger. ........................................................................... 18
Cinnamon..........................................................................  0 25
Nutmeg.............................................................................0 20
Cloves, whole............................. *.. .............................  0 25
('ream of tartar.............................. t.............................0 22
Allspice...............................................................................0 14

“ whole................................................................... 0 14
Mare, ground................................................................... 0 75
Mixed pickling apices, whole. .................................  0 15
< 'assia, whole....................................................................o 20 0 25

NUTS—It is still too early in the 
season for nuts. Retailers are waiting 
for new stock to arrive. New nuts are 
on the way and the market particularly 
for almonds and walnuts will be firm. 
Filberts recently advanced on the first 
markets.
Almonds, Formigetta........................

Tarragona
“ shelled....................................

Walnuts, Grenoble.................................
Bordeaux..............................
Marbots. .........................

" shelled.....................................
Filberts............................................

Brazils............................................
Peanuts.....................................................

EVAPORATED APPL 
ed apples are still firm, 
mand. The high price 
tained.

0 12 n 1.5 
•I 15 0 17 
0 in n is

0 08 0 09

. 0 12$
............................... 0 11$

0 28 0 32 
... 0 13$

0 11 
0 11$

0 23 0 26 
0 12 0 12$
0 16 0 18

............................... 0 15

.....................  0 08 0 C9

ES —Evaporat- 
and in good de
ls firmly main-

0 08$ 0 09KvajKirated apples...........................................

BEANS—The second car of new 
beans has arrived and the price is ex
pected to be a little lower.
Beans, per bushel................................................. ........ 1 35

ST. JOHN N. B. MARKETS.
St. John. October 19.—In the local 

markets last week Ontario flours advanc- 
ced ten cents : new beans came in caus
ing a decline in quotations; pork ad
vanced again and in several other lines 
prices were marked up or down. The 
following quotations prevail:
Sugar, standard granulated......................................... .... 75 4 55

Austrian “ .........................................  4 45 4 65
yellows ........................................................... 4 25 4 65

Fl'-ur. Manitoba........................................................... 6 45 6 55
Ontario................................................................ 5 85 5 95

Conimeal. in bags...........................................................  ] 60 1 65
Rolled oats, bhls.............................. .......................... 5 40 5 .50
Val. raisins, lb ........................................................... 0 06J 0 07
Cal. raisins, seeded ............ ....... ......................... ... 0 08 009
Currants, lb ................................................. ........ 0 07 0 07$

TEA—The tea market, continues firm 
with a very strong feeling.

COFFEE -Coffee also has taken the 
notion to ho in line with almost everv- 
thing pIsp, and has started on the 
p.limb.

Prunes, lb
Rice, lb .................
Beans, hand picked, bus .

yellow eye, bus___
Cheese, lb ..........
I^trd, eoniitoimd, lb ... .,

Pork.

) 06$ 0 09" 
) 03} 0 03$

0 (
0 (
2 10* 2 15*
3 50 3 70 
0 134 0 13$ 
0 12! 0 13 
0 16$ 0 16’

domestic mess................................................... 28 50
American clear.............................................. 27 00
clear backs.........................................................  29 50

Beef. American plate....................................................18 00

RIPE AND TAPIOCA—These linos 
;tre also waking up and think they are 
worth more money, and in consequence 
the market is firm.

Per lb 
0 03J

... 2 85
0 113» 0 03» 
0 05» 0 05j 
0 05J 0 06$ 
0 06 0 07 
0 10 0 11

< ‘anadian plate 
Molasses, fancy Barbadoes 
Butter, lb

Potatoes, bbl.........................
Canned gootls

Peas, doz.........................
Com. doz.......................
Tomatoes, doz..........
Raspberries, doz. 
Strawlterries. doz
Salmon, case.................
Peaches, 2 s. «loz.

Baked U*ans. doz........

gal
16 
0 34 
0 20 
0 26 
1 10

29 00 
27 50
30 00 
18 50 
17 50
0 35 
0 24 
0 30 
1 25

Fish
Cod. dry..........................
Herring, salt, half bhls., 

“ smokeil, box...

2 75 4 00 
2 30 3 50 
0 10 0 11

Rice, stand B.
Standard B from mills, 500 lbs or uver, f o b

Montreal............................................................
Rangoon ......................................................................
Patna..............................................................................

< 'arolina...........................................................................
Sago...................................................................................  0 05 0 06
Seed tapioca.............................................................................. 0 05
Tapioca, medium pearl.......................................................... 0 04$

SPICES—September is the great 
month for spices which is generally fol
lowed by the quiet month of October.
Peppers, black, pure......................................................0 14 0 17

“ white, pure...................................................... 0 20 0 25
“ whole, black........................................................... 016
" whole, white............................................... 0 23

VANCOUVER MARKETS
Sugar, standard

granulated................ 5 5
Val. raisins, lb............ 0 0
Cal. “ "..or
Prunes................. 0 055 0 C
Currants.............. 0 06$ 0 C
Dried apricots.. 0 11 0 1 
Flour. Standard,

bbl............................... 7 1
Comroeal, p. 100

lbs............................... 2 i
Beans, per lb. 0 03$ 0 (
Rice, per ton---- 68 00 76 (
Tapioca, per lb.......  (M

Evaporated

Butter. Eastern Ô 29
Butter, local...............
Butter. Western 0 21
Eggs, Eastern............
Eggs, local...................
Cheese, t»er lb.. 0 15 

Canned Goods— 
Peas
Tomatoes.....................
Com...............................
Apples...........................
Strawberries...............
lUept^rrle?............

0 06$ 
0 30 
0 35 
0 22$ 
0 33 
0 50 
0 15$

1 00
1 33$ 
1 10 
3 43$
2 15 
1 65

m
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CAVIAR Y MARKETS.

H. C. granulated...........................................................
Raymond. l**et .................................
Icing sugar, in boxes...................................................
Powdered sugar, in boxe*.........................................
Lumv sugar, in boxes.................................................

Valencia, layers. 281b. 1k)\.......................................
California. 3-cruwn mitsvatt-l.-», per lb...................

“ 12 or., choice seeded. (*r |»kg..............
“ 16..........................................
“ S.C. primes, '.*0-100, per lb.....................

t4v rise oti a size).
“ S.C. prunes. 30-40. per lb.......................

Currants, tine Filial rus. per lb.....................................
Cal. evap. (teaches, choice, in 25 lb bxs......................
Cal. erap apricots " “ .......................
Cal. erap. date-, bulk, Hallowee. per lb.....................
Pure maple sugar, iter Ihix 40 i-lli. cakes.....................
Rolled oats, B Jt K brand, 80s.....................................
Hour, Hungarian, (ter 98 lb. sack..................................

“ Economy..............................................................
" S Bakers .............. ......................................

Commeal. yellow, per 1*8 lb. sack...................................
'* - 10-10's

Beans, Ontario, hand pickt-il. iter bush .
California, limas, per lit.....................................

tanks, (ter lb.................................
Bay os, per lb.

Rice. Ja(tan 

Evap apples
Butter. Alberta creamery.. .

dairy. No 1
Cheese, Alberta......................... .................................

" Ontario, large........................................................

Eggs. Ontario, fresh, (ter ease ...
Pork, prime Allien a s r . per brl...................................

< 'anned Ciootls
B C. salmon, clover leaf soekeye, 1 lb. tall. 4 do/

eohites. 1 lb tall. 4 dozen..................
pinks, 1 M* tall. 4 dozen

Peas, in ease, 2 dozen .........................
Tomatoes, in ease. 2 dozen.
Com. in case. 2 dozen.....................................
Apples, iter case 1 <|oz . gallon.
Strawlterries, |ter case 2 doz. gallon.
Ras(tlierries. per ease 2 «!<>/.............

5 54
5 44
7 lo 
7 10 
7 10

2 40 
0 06* 
0 06 
0 07 
0 051

0 10 
0 0B
u 074 
0 13 
o 074
4 00
2 50
3 10 
2 8.1 
2 35 
2 40 
2 6.1 
2 45 
0 064 
0 06 
0 061 
0 04 
0 05 o in
o 20 
0 141
o 15) 
o 15*

22 .Vl 12 •*»
7 00 
5 25

2 40 
2 00 
4 50 
4 50

ON A SIX MONTHS' HOLIDAY.
J. H. Devaney, who has been asso

ciated with Front St., Toronto, for the 
past 29 years, representing three of the 
largest grocery houses, has retired 
from the road temporarily, feeling that 
a six months’ rest will bring him 
around to perfect health. Some five 
months ago Mr. Devaney was ver\ ill, 
with pneumonia and heart trouble. 
Leaving the mad for six months will 
no doubt help him materially.

A HANDSOME ISSUE.
The special autumn number of “Die 

Kolonialwaren-Woche.” the German 
grocery trade paper, published in Ber- 
lin. Germany, has arrived at the To
ronto office of The Grocer. The manage
ment is certainly to he commended for 
ilie line, artistic work executed on the 
covers and the general attractive ap- 
|iearanee of the paper. The editorial 
f attires have been ea re fully selected, 
and present the grocery trade questions 
as they exist in GerrnanyrTti the most 
practical manner. The (publishers of 
“Die Kolonialwaren-Woche*’ are to be 
congratulated for their enterprise.

FEWER FAILURES THIS YEAR.

Bradstreels recently sent out a cir
cular containing a concise tabulated re
tort of business failures in Canada dur
ing the first nine months of the current 
year, accompanied by a list of those for 
the same months in 1908. In Ontario 
the figures for 1908 were 481 and this 
year 386, practically a hundred less. In 
Quebec last year there were 449 and 
this year 506. The figures for the other 
provinces last and this year are: New 
Brunswick. 32. 53; Nova Scotia. 37. 60; 
prince Edward Island, 4, 3: Manitoba,

99, 64; Alberta, 76, 35; Saskatchewan, 
57. 40: British Columbia, 42. 54, making 
a total last year of 1,227, and of this 
year. 1.201. These failures in 1908 were 
represented by liabilities of $14.394,248 
and this year $9,555,707.

. . A CHINA DEPARTMENT.
Morrish & Yana tier, Goderich. Ont., 

have opened a china department in con
nection with their Maple Leaf Grocery. 
They purpose making their china de
partment a feature of their store.

RAIN SPOILS PEA CROP.
In last week's Grocer mention was 

made of the high prices of canned pea- 
due to an unexpected shortage. Evi
dently similar conditions exist in the 
Old Country according to a circular 
issued by an English manufacturing 
firm. It says that since their special 
offer was sent out on Sept. 1st, owing 
to the practical failure of the Dutch 
crop due to the continuous bail weather 
and an almost equal state of affairs in 
the growing districts in England, they 
were compelled to raise prices and to 
accept orders only on condition that they 
were able to obtain the peas they re
quired. In some eases the crops are so 
poor that it is hardly worth while hav
ing them threshed.

TRADE NOTES.
D. >X M. Nivhol, grocers, Ottawa, 

tint., have made an assignment to Wm. 
A. Cole, for the benefit of their credi
tors.

The Dominion Sugar Co. is extending 
invitations to friends to visit their fac
tory at Wallaeeburg. (hit., on Thanks
giving Day.

Joseph Kavanagh, for many years a 
grocer in Ottawa, and a keen, active 
business man. died last week at the age 
of 65 years.

Dana F. Ward, general manager of 
the Freeman & Cobb Co., wholesale 
fish dealers, Boston, Mass., was in 
Montreal this week on his regular trip.

Thomas Moore, Montreal, won Spruits’ 
Challenge Cup. offered by Sprat Is Pat
ent. Ltd.. London. Eng., at the dog show 
run in connection with the Canadian 
National Exhibition in Toronto.

Edouard Labonrdette. representing 
Joseph Ramell. Paris. France, has been 
in Montreal for two weeks, calling on 
the trade. Tie sails for Europe this 
week, but will return some time in 
February.

Fred Hughes, of F. Hughes & Co- 
Canadian agents Spratts Dog Foods, 
lias returned to Montreal, after a holi
day spent at the Kaneron Club. Harold 
Hughes leaves to-day for a shooting 
trip in the same district.

D. F. Percy, representative of the 
John Clnustnn Co.. St. John’s. New
foundland. codfish packers, was in To
ronto on business this week, and called 
upon the company’s agents there, the 
Lind Brokerage Co. He left for the 
west on Wednesday and will go as far 
as Edmonton before returning.
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On Monday morning of this week 
prompt action on the part of the Mon 
treal lire brigade averted what might 
have been a serious fire in the spic 
mill belonging to Herron, Leblanc. 
Limited, Montreal. The cause of tie 
lire has not yet been discovered, bu 
that the loss would have been heavy i 
without a doubt. As it is damage t . 
the extent of $5,(109 was incurred.

E. M. Walcott has joined the stav 
of the West India Co., Montreal, con: 
ing from the Dcmerara office of Sami 
bach, Parker & Co., who are represen* 
isl by the West India Co. in Canada 
Mr. Walcott should make a fine lieu ten 
ant to Mr. Brookfield, the manag e 
possessing, like Mr. Brookfield, such a 
intimate and broad knowledge of tin 
West Indies.

Geo. H. Allen, of Allen, Taylor 
<'n.. Waterloo. Quo., died recently. II 
was one of the most influential hnsin, - 
men in his native town, where he Ini. 
been for many years. In a recent i>- :• 
of The Grocer a cut of the old store 
Allen. Taylor & Co. was published, 
being 70 years of age. Mr. Allen w • 
74 years old.

W. C. Murray, general Montreal 
agent of E. W. Gillett Co., Toronto, w : ! 1 
deliver a series of papers during He 
coming winter before the Literary : 
Debating Society. Point St. Charles, 
the following subjects: “Essential Fee- 
lires of Detail in Business." “Tile S 
ci-—sfill Business Man. Both as Employ* 
and Employee.’’ “Salesmanship."

.1. W. Sleeves. Elgin. N.B.. lia- p 
chased I lie grocery business of Da\ i• : 
Sleeves, Moneton. N.B. Mr. Sleeves lui- 
iiplenislied the stock, and now lia- a 
first-class line of groceries. The stm. 
lias been newly painted and everythin. 
pre-enl- a neat and tiilv appearam. 
David Sleeves will remove to Hareoin ■ 
where lie will open a general mereantii 
business.

A fire which consumed the stablc- 
the Laing Packing & Provision < '• 
Mill St., Montreal, broke out Monda 
night, Oct. lltli. A number of 11 
horses and delivery wagons were i 
seued, but 20 horses and 28 wage 
were consumed. The loss is fully vox 
ored by insurance, but the inconvenience 
caused by it is considerable. The eau- 
of the fire is unknown.

NEW FACTORY COMPLETED
The Imperial Extract Co. has in-' 

completed the erection of a large new 
manufacturing establishment on Matilda 
Street-. Toronto, and have now removed 
from 22 Church Street, Toronto, when 
they have been for some time. The 
main building of the new factory is 10" 
feet x 80 feet with three floors and 
basement. The growth of the busines- 

/ during recent years has made the pre 
sent move necessary. The new building 
is about t wo and a half times as large 
as the old one on Church Street it is 
up-to-date in all particulars and ade
quately eouiuped to meet the demand- 
of the business which now extends from 
roast to coast. The company is about 
28 years old. The present managers ar.
F. W. and W. M. ShirrifT
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from Vancouver, through in bond to the 
markets in the eastern states. Ohjec- 
t ion lias been raised time and again, since 
Canadian companies could not operate 
siiceessfu'ly. with the foreign company 
enjoying thoe privileges. Objection was 
also raised since il was able to do busi
ness in Canada also, although duty was 
P lid on what fish it brought in. Now it 
:> announced that it has sold its Can: dian 
business to the Canadian fishing Co..
which lias been known to he a Vancouver 
organization. Since the sale was an

New Sugar Refining Company Formed in Vancouver
Capitalized at $2,000,000—Nothing New Regarding Ultimation 
of the B. C. Sugar Refining Company—Dealers Awaiting Ash
croft Potatoes — Ripe Olives From California — Important 
Change in Fish Companies Advances Halibut Prices.

business in Cornwall, Ont., only a short 
time yet they find their methods are 
bringing good results.

CROWN BRAND TABLE SYRUP.
The exhibit of the Edwardsburg 

Starch Co., Cardinal, Ont., at the 
Owen Sound fall fair was one that met 
with much favor from the many visi
tors. This progressive company has had 
remarkable success in selling Crown 
Brand 'fable Syrup, and the miniature 
pail- of this popular brand, which were 
given away to the crowds which sur
rounded the booth will do much to fur
ther increase the demand for it in the 
district contiguous to Owen Sound. 
Attractive literature was handed out 
including recipes in which Crown Brand 
Table Syrup figured prominently. This 
mire and wholesome product is made 
from select Indian corn and is a table

Vancouver. Oct. 18.—There is some
thing doing in the local sugar situation, 
another refining company being in the 
process of organization. The name is 
the Vancouver Sugar Refining Co., with 
a capitalization of $2.000.000, the main 
movers being Robert Kelly, of Kelly. 
Douglas & Co., wholesale grocers ; .7. W. 
Stewart, of Foley, Welch & Stewart, 
railway contractors; E. ,7. McFeely. of 
McLennan, McFeely & Co., wholesale 
hardware merchants ; T. MeCafifry. man
ager of the local branch of the T'nion 
Rank, and Macdonald, Marpolp & Co. It 
is proposed to go ahead as quickly as 
possible, a site having been purchased, 
and til a meeting of the company on the 
1-ltli instant, progress was reported. 
Those in the trade state they are not sur
prised, as the local company already 
established here is firm in its terms of 
14 days. This they elaim. does not allow 
the wholesaler time to even hear in many 
hi'tanees from liis customers in the In
tel ior to whom lie may have shipped 
-agar, let alone getting any returns. It 
means a hi g investment alone for a com
pany that handles much sugar, and large 
quantities of such a stap'e article are 
turned over.

Nothing further lias been heard of the 
imtice sent out by the B. C. Sugar Re
fining Co. that no sugar would he sold 
to dealers who sold the product of any 
ut her refinery. More outside sugar has 
clime along, and it is not being sold 
-«irriptitionsly. lint in some instances is 
la mg prominently displayed.

Kelly, Douglas & Co., have purchased 
*2 feet frontage mi Cordova street, ad- 
mining their present 'ocation. and it is 
proposed to extend their warehouse.

Vancouver dealers are daily expecting 
potatoes from Ashcroft, where some of 
the best eomc from. They are late in 
arriving on the Coast this year, lievel- 
'toke is now achieving a reputation for 
growing high-class potatoes. There is 
un reason why good potatoes could not 
he grown all through the dry sections 
"f the interior, and with the gradually 
clearing up of the land it is probable that 
people will see the advantage in growing 
l ml a toes for which there is a steady 
demand, good market and firm prices.

Ripe olives from California, done up 
in deep cans, are being placed among the 
dealers here. They are practically now 
in Vancouver, and somewhat of a lux
ury.

An important move in the fishing in
dustry has been the disposal of the busi
ness in Canada of the New England Fisli 
Co., to llie Canadian Fishing Co., a move 
which is rather misleading. The New 
England Fisli Co. is a T'nited States 
concern, which has been catching fish 
in the north, and shipping its product

Exlu.i-t ' i" the I-. ' wni'ilshurg Starch C<>. • ! I e tail Ini:- u f iwmi Sound. Cnl- 
lingwood am! Khnvale. Ont.

Moimeed. it has been discovered that the 
New England Fish Co. emit mis the stock 
ol' the Canadian Fishing Co., the Van
couver men having sold out. As the 

Thing stands, the New England Co. prac
tically sold to itself, the company with 
the new name having all the appearane - 
of being a purely Canadian concern, 
when in reality there is little difference 
in the former conditions. In the mean
time. the sale has been marked by the 
advance in the wholesale prices of hali
but from 4J to fit cents, almost A0 per 
cent. A. !.. Hager, manager of the New 
England Fishing Co., who was very eager 
to have the news of the sale made pub
lic. without the additional information, is 
now on his way east on a business trip.

Fawkes & Co., dealers in choice fami
ly groceries, fruit and vegetables and 
salt and cooked meats, have been- in
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commodity that most retail dealers 
find absolutely necessary to carry.

The booth at Owen Sound was artis
tically arranged, pyramids of the yel
low label Crown Brand tins standing 
out distinctly on a background of snow 
white. It made the exhibit the most 
talked of one in the main building and 
a> nearly every house in Owen Sound 
was provided with a sample of syrup, 
this exhibit will do much to aid the 
retail trade in that district.

The same booth was also shown by 
the Edwardsburg Starch Co. at the 
fall fairs in Collingwood and Elmvale, 
where the same receptions were given 
Crown Brand syrup. As these places 
are in the midst of splendid farming 
communities, and as every visitor from 
the country carried away a sample, the 
companv has already realized the ad
vantages of this system of advertising. 
The exhibits were in charge of .7. T. 
Paul and F. A. Verey, the Toronto 
agent. was also present during the fairs.
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The Real J^lature

/ Se}]rn<l

$3$

O judge of the value of the trade paper 
as an advertising medium, the real nature 
of selling work must be kept in mind.

Remember that advertising, except for 
mail order propositions, is never designed 
to complete sales—that's what you em
ploy a staff of salesmen for.

Yet, trade paper advertising performs 
necessary selling work, becauses it car
ries the buyer through at least two stages 
toward the buying point—the attention 
and interest stages.

The inquiries that come from your 
trade paper advertising must therefore 
always be regarded as incidental to the 
real selling work this advertising is doing.

3û
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The Selling Talk that Sells
The strongest selling argument is the self-interest of 

the buyer. And you know, if you have tried Red Rose Tea 
in your home, that it is the best value in tea, and that it is 
always “good tea.” You convince your customer that the 
best tea for her is Red Rose Tea, and she is going to buy it. 
When you sell it to her once she will keep on buying it, 
and there is where your self-interest is rewarded. You 
know that so long as you supply her with Red Rose Tea, 
she will not be going elsewhere to buy tea—and the rest of 
her order.
Recommending ^^6(1 ROSCl^ 6â

It will please more of your customers than any other tea.
3W,"'„'C,o;0nT. H. ESTABROOKS
3,5 Man. I ST. JOHN. N.B.

______________ The Comphie list of ---------------------

Trade, Technical and 
General Publications
_________________  "ubl shed by the--------------------------

MacLEAN PUBLISHING COMPANY, LIMITED

TRADE NEWSPAPERS
DRY GOODS REVIEW Monthly $2.00 Per Year
HARDWARE AND METAL Weekly 2.00
CANADIAN GROCER “ 2.00
CANADIAN MILLINERY REVIEW Monthly 1.00
BOOKSELLER AND STATIONER “ 100

TECHNICAL PAPERS
CANADIAN MACHINERY Monthly
THE POWER HOUSE 
PRINTER AND PUBLISHER - 
PLUMBER ANDSTEAMFITTER Semi-Monthly -

$1.00 Per Year 
1.00 
2.00 
1.00

GENERAL PUBLICATIONS
BUSY MAN’S MAGAZINE Monthly
THE FINANCIAL POST - Weekly
CANADIAN BOOKMAN - - Monthly

$2.00 Per Year 
3.00 
1.00

A Sample of any of these papers in which you 
art interested will be mailed free on request

MacLEAN PUBLISHING COMPANY, LIMITED
PiblicitioB Office: 10 FRONT STREET EAST t TORONTO

■ ■■ ' ■ ■ Offices at ■■

Montreal Wiulpci Vaeceem New Yark Chicago Leedoa, Eatf.

eir a re 
TJ**! C2V5S,

^hlTE SWA1'1
100%

THI8 TIN CONTAINS

100%

PERFUMED - POWDERED

LYE
THE QUESTION OF QUALITY 
BEING SETTLED, WHAT ELSE 
INTERESTS YOU?

A MUCH LARCER PROFIT than you have been re.
CEIVING ON SIMILAR GOODS.

A TM C»»T«I»I,C „00T , „OB,
LYE Than is usually given.

ATIW WITH BOTATINC COVER AND SIFTING TOp

YOU WANT MORE PROFIT 
YOUR CUSTOMERS MORE PURE GOODS

OPPORTUNITY OFFERS TAKE IT TO-DAY

WHITE SWAN SPICES AND CEREALS LIMITED
TORONTO
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T 11 K C A X ADI W’ CROC E R

MANITOBA MARKETS
- (Corrected by Telegraph.) 

POIXTKRS-
Adviiiivvs Kutcr. eggs, brooms and 

rotifer.
New ( binds Keans and brooms.
Weaker Salmon and matches.

Winnipeg. Oct. "21. 1909.
There lia- been a noted falling off in 

tile demand for several line- this week. 
This is probably due to the fact that 
merchants are ordering futures for 
Christmas trade at present, and also be
cause farmer- everywhere are engaged 
with their fall work. The collection de
partment- in the wholesale houses are 
working overtime just now sending out 
receipt- Yesterday a local house re
ceived four letters each containing 
cheipies for four figured accounts. The 
manager said, "it is coming in bunches 
now."

Markets are firm with the exception 
of the cereals, which are plentiful at 
this season of the year.

SVti.XU Orders are coming in freely 
since tie recent decline, and prices are 
firmer again. It is interesting to note 
that to-day's prices are 19 cents lower 
than the quotations one year ago.
Montr« til tonl It t ' gr.inul.itf il, in bbl*

yellow, in hlils 1 7'i
in sa«*ks 1

l«-ing sugar, in Mils........................................ . '• 1.
" “ ill ItOXl S. ......................................... «si
“ in small «piant ilivs 5 7u

PoiYtlcriil sugar, m Mils........................................................ 5 "in
“ “ in lioxes...................................................... 5 4ft
" '* hi siimll quantities....................................... G U

Lump, hard, in Mils.................................................................. 5 Hfi
in 4-Mils................................. ............................. 6 (Mi

“ *' in 100-lb. ras«*s................................................. 6 05

SYR IT A >’I) MOLASSKS—The fol
lowing prices in syrup are maintained 
this week. Molasses is also firmer than 
usual, this output having revived con
siderably.
Syrup “Crown It rand, 2-lb. tins, per 2 doz. raw..........  2 27

5-lh. tins, |ier 1 “ ........... 2 72
lu lb. tins. iK-r J “ ........... 2 ââ
2U-1I). tins. |n*r J “ ........... 2 tin
\ barrel, yn-r lh.................................. U 03J
Sugar Syrup. |mt lh . U »I3

Be«-hive Brand. 2 lh. t ins. jn-r 2 doz .-a**-........................... 2 27
1 ..............................2 72

" In “ A “ ..............................2 5T»

lîarhtid'H -; iiiolas-fs m }. hhl- . pi r gal............................... 0 SO
I’ort'i Rico molnsses in !. hhl* , jier gal 0 tVl
i .ngerlirend mnltiHs«-s. * hhls.. |ht gal.................................. 0 40

New--Orleans molasses 1 Mils, per gal................................ 0 36

FORK KIN DRIED FRUITS — The 
1999 crop of California apricots was 
about 14.990 tons, of which European 
buyers took 19.909 tons. This left a small 
amount for American buyers and was 
soon sold, so that now the market is prac
tically cleaned up. Present holders are 
now offering for ii cents above opening 
prices, and it i- expected that the prices 
will go higher.

Advices st;i:,. that the demand for 
peaches exceeds the supply. A big short
age in the eastern apple crop has in
creased the demand for peaches and 
prices are advancing.

All hough the prune crop in California. 
Oregon ami Washington is large, the de
mand lias liven correspondingly so, 
European buyers being the heaviest for 
lIn- pa-t 19 years. It is estimated that

time-fourths of the crop is already sold 
for shipment.

The dried fruit situation is strong, and 
it looks as if higher prices will rule on 
nearly every line.
Smyrna Sultana rainirnt, unvleanvtl, jmt lh ..................... lint;

<*J<>aiit'd, jmt lh............................. 0 07
Valencia raisin*, Rowleys, f.o.H. lier ease, 28*................. 1 yu

'* “ selects “ 28's..................................... -j Of,
“ “ lavera “ 28 s..................................... 2 If.

California raisins, choice seeded in |-lh. packages
lier package...................................... 0 Of,

fancy seeded, in J-lh. packages
per (tackage...................................... 0 0»;

choice seeded in 1-lb. packages
per package...................................... o 07;

“ fancy seeded in 1-lb. packages
jut package...................................... 0 Ofc

Raisins, 3 crown uimantels, per lh.......................................... 0(5,

l'nines, ‘JO-100 lier lh.......................................................................  o m
•• w.tu •• ........................................................................... our,
•• 7«uto •• ................. ......................... o or.,

•‘<0 To •• ............................................................. oo»;
“ *.0450 •* ...................................................................  0 »>•

4o rs> •• .................................................................. o »*
" 30-40 *• .................................... o Ok,

Silver prunes...................................................................................... 0 0i<'
t'tirrants, uncleaned, loose pack, jier lli............................. 0 0»;

•lry. cleaned. Filial ras, per lh......................... ou»;,
wet, cleaned. l»er lh . .......................................... U U7.
Filiatras, in 1-lh pkg. dry, cleaned, jier lh. u iir-‘ 

Tears, per lh. . o ns
Teaches, standard. |K*r lh........................................................ on?

" choice................................................................................ o ns
Apricots, standard, |**r lh........................................................... n 14

“ choie»-, i* r lh 0 14
Tlutiis, black pitted, t*r lh nil;
Nectarines, |*er lh................................................................... •) irr
itates, new, |ht lh............................................................................ n n7*

HONEY—There is plenty of stock m 
present in local houses. The quality this 
year i- said to he excellent. The follow 
ing prices are the lowest quntatinn- 
whieli have been made this week. Tin 
tendency is to go up. Ontario stipplie- 
Ilie hulk uf the product.
Honey. 2? lh tins, tier tin n 3. ■

S " “ ............................................................. 0 75
12 oz jarw, per dozen................................................... 2 lb
GO lh tins, |H-r lh.................................. 0 12;

TEA AND COFFEE—fireen coffee i- 
inoving at 19 cents per pound now.

Importers, Roasters and Grinders of

Coffee and Spices
Manufacturers of

Jams, Jellies, Pickles, 
Sauces and 

Flavoring Extracts
We manufacture a full line of these and are able 

to supply you quickly and cheaply.

OUR PRICES ARE RIGHT 
WE WANT YOUR BUSINESS

Before replenishing your stock get our prices

Empress Manufacturing Co.
Limited

VANCOUVER, B. C.

“It is simply splendid 
as a collector, and cuts 
out bookkeeping.”

WM. JOHNSTON, 
Grocer, Sarnia, Ont.

The interior 
takes outand 
fits any safe, 
thus giving 
complete fire 
protection.

Huber Account Register and System
has done away with all bookkeeping and posting, 
and by avoiding errors has gained the customers’ 
confidence. It is the latest, most accurate and 
most satisfactory way of keeping accounts, and is 
adaptable to any business. If you are alive to 
your own interests, you will send a request for 
our free booklet.

B. B. & Co., - 178-180 Victoria Street
Toronto "■ :
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Manufacturers’ Agents
And BroKers Directory

BRITISH COLUMBIA

JOHN J. BOSTOCK
Wholesale Broker

SALMON Canned and Salted 
HERRINGS HALIBUT 

LOO BUILDING. VANCOUVER. B.C.

We have Competent Salesmen 
Best facilities for Distributing and Storing

W. HARRY WILSON & CO.
330-332 Cordovs St. W. VANCOUVER, B.C.

McLEOD & CLARKSON
Manufacturers’ Agents and Wholesale Commission

144 WATER ST., VANCOUVER, B.C.
Can give strict attention to a few first-class Gro

cery Agencies. Highest References.

W. A. JAMESON
COFFEE CO.

MANUFACTURERS

Coffees, Teas, Spices, Etc.

“Feather-light” Baking 
Powder

Cor. Langley and Broughton Sts. 
VICTORIA, B.C.

$

F. G. EVANS & CO.
138 Water St. VANCOUVER, B.C, 

Wholesale Grocery Brokers and 
Manufacturers’ Agents

( orrespondence Solicited.

THE CM NADI AM GROCER
British Columbia Office at Room 11, Hartney Chaml>ers, 

Cor. Pender and Homer Sts.. Vancouver.
H. HODGHOX Manager

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & Co.
26 Alexander St. 
VANCOUVER, B.C,

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters
Reference—Bank of Montreal.

Write us for information about B.C. trade.
Cable Address—“Robin," Vancouver.

Codes-ABC, 5th Edition ; Revised Economy; Modem 
Economy ; Utility and Dowling's.

EDMONDS & BAKER
MANUFACTURERS AGENTS 
AND GROCERY BROKERS

100 Loo Bldg., VANCOUVER, B.C.
Ojien for a few more good agencies. We get results. 

C< )RRESPONDENCE SOLICITED.

HERMAN ERB
Manufacturers* and Wholesale Com

mission Agent
P. O. BOX 405

522 Bastion Street, Victoria, B.C. 
Open for a few more agencies

Wholesale Manufacturers* Agents
Correspondence Solicited.

F. R. MclNTOSH & CO.
Vancouver, B.C.

W. C. Findlay W. Carter

E. A. MARSHALL & CO.
Manufacturers’ Agents

Si ite 11 court Hov.se Block, VANCOUVER, B.C. 
We have an established connection and can handle a 

few more good agencies to advantage.
Highest References,

TRY A

Condensed Ad.
IN

The Grocer

BALAKLAVA
SARDINES

None better and few of equal quality. 
The line for you to push for a good profit.

CAA//V//VG CQ

,pOQOB B BBBBBBBjB^T^T£rZTJCTÆ7^TB^TBBBBr> \

i^nmnnammmrmi1 u u m d 11H (I, i nil u ; m tu îîmmn

The Eastern Canning Company - - Port Canada, N. B.
CmdlM Amli! C. A. Chouillou A Cia .M.atroal I Grow A Co- 28 Front St. E, Toronto -, D. C. Hoarob, Lradon. O.t. i G. Wallace Wrow 

Ha.Utoa, H. D. MuiUl 197 Spark. St., Ottawa ; H. M. McBrid*. 312 Rom At*. WInnipro. Man.
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Owing to the report of a damaged crop 
the Rio coffee went up 1 cents. The 
west is noted for the good brands of tea 
that are in demand. The higher priced 
grades are moving well, and the market 
is growing stronger. Japan tea is high
er. particularly.

QUAKER OATS — These goods are

he higher in the near future. Prepared 
breakfast foods are popular in the west.
Family si#-.   4 3b
Uuaker ouw, 36 s...............................   3 5U
ruffed rire ..........   2 91)
Puffed wheat 2 93
I'ommt-al 2 40
Pettijohn break faut f.iod........................................................... 2 25
Cornflake*................................................ 2 W

RICE AND TAPIOCA—The trade is 
fair, with prospects of a revival. The 
movement is always heaviest during the 
winter months.
Japan rive, per 100 11*...................... ... 3 83
Pearl tapioca, per lb............................................................0 04 U *Mj

MAPLE PRODUCTS—Prices are un
changed and goods are moving in small 
lots only. The sugar market is very 
poor.
Sugar, per lb.................................... ..................... U 13
Syrup, gallon*, ‘ doe. to caæ. |»-r «1-v V 6U

“ J " 1 doz. to came. .... 3 33
** } “ 2 doz to ease, . 2 83

BARLEY—The market is strong and 
may continue so, wholesalers find it diffi- 
vut to get supplies. These prices may 
advance if the present situation contin
ues.
Pot barlev, lier sack----- > ................... 2 6»
Pearl 1-arley, i*-r *aek . . 3

“ i«er 4 eark. .......................................... 1

NUTS — Shelled stuff is high-priced 
and scarce. Lots of goods are moving. 
Chestnuts arc being ordered for'future 
delivery.
Shelled Walnut*, in Imxe*. i*-r 11».....................

.«mall lot*, per lb...................
Almond*, in boxe*, per lb....................... 0 3">

“ '* small lot*. per lb « 34
Peanut*. Virginia. i*t lb........................................ iti 0 13

CORNMEAL—Easier is the word this
week. The tension has been high for
some time.
Cornm-al. per sack.................................................... 2 V)

'* per f»ale (1U, 10 m....................................
1 o.3
2 3.3

BEANS—New crop goods are coming 
in. Next week we may quote a decline, 
but these prices are not high.
3-lb. nicker, per bu*hel................................................................. 2 40
Hand picked, per bushel............................................................. 2 50

ROLLED OATS — This fluctuating 
line is weaker just now. In some houses 
it is moving at lower prices. We can
not quote a lower price, however.
Rolled oat*. HO lb. wn-k*. lier 80 11h..........................................  2 15

- 40 11 #i 2 20
" 20 ••••#)   2 30
•• 8 “ " 80 . 2 SO

BROOMS—Prices still soar, a 30 per 
cent, advance is recorded this week. They 
are going from .*4 to $6 per dozen to
day.

CANNED GOODS—Markets are firm
ing up in fruits and vegetables. Peas 
are particularly firm. Salmon is showing 
signs of weakness to-day.
Pea*, standard. |wr ease 2 doz 1 fMI

*" early June, tier ease 2d«»z 1 83
Kean*. per ease 2 doz 1 9K
Corn. |»er ease 2 doz
Tomatoe*. per i-mp 2doz 2 00 2 1'»
Strawtwrrie*, per ea*e 2 doz it »! 3 2.3
Itasplw rrie*. |ier ras»- 2 do/ 3 63
Pewhes. per ea*e 2 do/ 4 us
Pear*. |*-r rust- 2 do/
Phillis. |ierea*e 2 do/.... 2 ft*
Salmon (Iforseuhne Brandi, |« rca»e 1 doz

FRESH FRUIT AND VEGETABLES 
—Fruit is nearly all cleaned off. Vege
tables are getting mon1 scarce, and prices 
arc going up. Apples and lemons are 
higher.
V u |* tutors. I» I btislirl U 40
Niitii* <ntibrti»w« r. |N-r il'i/rii.. 1 U0
Native «-al«liage, per H» 0 Oj
Native relery, |* r do/. 0 30
Nulitcbfls. p r IhwIm I 0 40
Native b-ltwi-. per do/ U 30
Xativr .mi-ms. |kt«1o/ 0 20
Native radishes, per do/ 0 3)
Nathe «unmilwTw. perd»»/ 0 4o
< t iturio tomatiN *. per l*n«k« t 0 80
< t auge* it 7-3 4 50
Venions . 3 50 6 80
Xpple*. Ontario. | i-r bul 3 73 5 <*)

tirai*-*, «hit . |*t ba*k»-t <lî
l‘. a- lies. Xllieita. |*-r eralr l 73

MKATS 1 he market i> in g«»od condi- 
lii n. The following one the latest quo
tations. B, st fresh meats are lower and 
this may affect the canned market.
("lark* 1 Hi.. |*irk and t* an*, plain, per raw. 2 80

•• ?, - •• ................................. . 2 30
1 “ tomato saur.-, |» r ease. . W

.. .. 2 40
" 3 " •" " 2 30
- 1 '• Chili “ " 2 80
.......................... •• 1 2 40
“3............................................... 2 30

TRUMILK AND MILKST0CK
Pure milk reduced by our new process to a sterile powder, retain
ing all the flavor and goodness of the fresh milk. Soluble in cold 
water.
TRUMILK is a very rich milk, containing 27 of butter-fat. 
MILKSTOCK is the cheapest and best milk for cooking. Lumber 
and construction camps, etc. Easy to transport. Not hurt by 
freezing. Will keep even after can is opened.

AT ALL WHOLESALE GROCERS

Canadian Milk Products, Limited
Head Office: Mail Building, TORONTO

Soup*, pt-r doz........................................................................
Corned beef 2* per doz..................

" V* per doz.................
Roast beef, V*. per doz.........................................................“ 2 b, “ .............................
Potted meat», J'*, per doz..............................................
Veal loaf, 4 lb., per doz............................................

" 1 lb., “ .....................................................
Ham loaf, 1 lb., ” .....................................................

" lib, “ .....................................................
Chicken loaf, 4 lb. " ................. .....................

“ 1 lb " .....................................................
Sliced smoked beef, 1-lb. tins, per doz.......................

" 1-lb. tins,
“ " 1-lb. glass, " ...........

Knglish brawn, I s, per dozen..........................................
" " 2 s,

Cambridg'- sausage. Vs, per dozen 
2 s.

(toneva sausage, V*. per dozen.............................
2*. " ......................................

It'Hieles* pig's feet. V*. per dozen
................................2*.

I.uneh tongue. Vs, per dozen .
“ " 2 s. “ .........

1 L»

Ï 4 
1
0
2 .v. 
1 2*
21 2

3 11 i.

3

EVAPORATED APPLES — They ai. 
nine cents (!l) per pound to-day, ai. 
very firm. Wholesalers claim that tL. 
price is out in keeping with the stuck 
Shipments will arrive in about 10 dav- 

BUTTER—
Creamery .................................. 27 cot:
Creamery bricks ....................... 30 •.
No. 1 Dairy ............................  25 eei;i
No. 2 Dairy ............................  20 rent

These prices are higher and as wint. 
comes on they will continue to go 
The local demand i> good for the No 
variety, in both creamery anil dai' 

EGGS These are jobbing from 27 
28 cents per dozen just now. There a 
few Manitoba eggs on the market. Th- 
are coming from the oast, and one - 
was brought in from the south.

MILLING COMPANY'S ANNUAL
At tin annual meeting of the slia 

holders of the Lake of the Woods Mi 
ing Vo., held in tin- head office of i 
company, Montreal. Robert Meigio 
president and managing director. - 
milted tiie financial statement for 
year ending August 31, 1!MH).

This statement showed net profits 
.*723.380.38 for the year, an iunmi 
w hich w an anted, an adit ion to tin- di 
demis, a bonus of .-flO per share to i 
holders of the eonimon stock. In add 
lion Mr. Meiglten showed that the liab 
ilies had been reduced below the 1- 
figure of 1008. The liquid assets wi 
*1.018.420.30. or $3ôl,620.71 more ilia 
last year. The amount now at credit - 
surplus (31st August), is $1,284.300.40.

It was also pointed out that Lake - 
tho Woods Milling Co. were now gua
entering the Keewatin Flour Mills ..... -
amounting to three quarters of a mi 11 i• - 
with interest at 6 per cent.

Officers for the ensuing year were eh- 
ted as folows:—

President and Managing Director, Rob 
ert Meiglten; Vice-president, Hon. R"l> 
ert Mackay; General Manager. G. X 
Hastings; Eastern Manager, W. XX 
Hutchison; Secretary, Frank E. Bray 
Treasurer, F. S. Meiglten ; Assistant Set 
retary, Robert Ncilson; Local Manage 
(Montreal), B. S. Sharing, and Assistan 
Treasurer, T. F. McNally.
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The Wonderful West !
The Land of Golden Opportuni
ties and Golden Realisations.

Are you participating in these chances that lead to fortune ? This year 
there has been a record crop ; and the farmer is a good spender, if the 
quality is right. We have a thorough grasp of the Western trade and its 
developments, and have large track warehouses at the three strategic busi
ness points. We are at your service, and offer efficient and conscientious 
help in the disposal of your merchandise.
Let us have details of your business, and we will advise you fully of the 
possibilities of selling your wares out West.

NICHOLSON <Sb BAIN
Wholesale Commission Merchants end Brokers

CALGARY WINNIPEG EDMONTON
Storage for all classes of Merchandise. Also Cars distributed at Calgary, Winnipeg and Edmonton.

Thurston & Braidich
128 William Slrcel It NEW YORK CITY

Direct Importers of

VANILLA BEANS 
TONKA BEANS 
GUM TRAGACANTH 
GUM ARABIC

Winnipeg Representative,

W. H. Escott
Wholesale Grocery Broker

141 Bsnnatyne Ave„ East

Lobster
Our sole attention 
is given to the 
production of a 

choice canned lob
ster. We have no 
other business. If 
we cannot give you 
the regular quality 
you require, no other 
packer can.
1909 prices now out 
for Europe and Am
erica.

Fred Magee
PRODUCER 

Port Elgin, N.B., and 
Pictou, N.S. Canada
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Do You Sell Sausage?
IF NOT ------ WHY NOT?

Many Grocers find this a PROFITABLE 
“SIDE LINE"

You take no chances if you sell only

GUNNS
FresH PorK Sausage

Our reputation is behind them.

Your customers will appreciate this High 
Class Dainty.

Made in Canada's finest Packing Plant, under Govern- 
ment Inspection.

GUNNS Limited west TORONTO 

PORK and BEEF PACKERS

SAUSAGE
There is no line of meats more 
appetizing or more economical 
than fresh pork Sausage. Your 
customers will be asking for it 
as the weather grows colder, and 
we would recommend a constant 
supply. We guarantee our stock 
to be made of carefully selected 
Canadian pork and made under 
Government inspection.

Let us have your orders for daily 
or weekly shipments.

F. W. Fearman Co.
LIMITED

HAMILTON, ONT.

VALUE OF GOOD COPY
Personally, I believe 14 ads/* in trade papers should be 

made so attractive, ao interesting in some way that the mer
chant as he glances through the trade journal will stop and 
aee what you have to say. The simple announcement that 
you sire in business is not enough. 1 do Vt care how promi
nent a firm is, they should not get the idea they are so big 
that all they need to do is to reproduce their rame on a page 
in a trade journal and say nothing more. They should do 
something to make the merchant curious; in fact, somewhat 
anxious to meet the travelling man you are sending out to 
represent you.

-TOM MURRAY, Chicago.

ship YOUR DRESSED POULTRY
TO

DA VIES'
We want large quantities of

TURKEYS, GEESE, DUCKS. CHICKENS
and FOWL

We have been 64 years specializing in Dressed Poultry. 
This valuable experience is at your service. We are the 
largest dealers and have the largest outlet of any house 
in Canada. AM shipments paid for daily.

Davies Co., Limited
Phonm Main 119 Jammu St., Toronto

Breakfast Bacon 
Skinned Backs 

Hams and Rolls 
Pure Lard

Finest Quality. Made from Selected Hogs 
Made under Government inspection.

|

The WM. RYAN CO.
LIMITED

PACKING HOUSE:

FERGUS, - - ONT.

HEAD OFFICE:

70 and 72 Front St Eaet, TORONTO
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Produce and Provision Situation of the World
An Easier Tone Exists in Provision Market — Light Stocks on 
Hand—Opening for Canadian Butter Made on English Market 
on Account of Danish High Prices—Cheese Supply Above Re
quirements.

i'lu- provision market is easier. The 
- ply of hogs is still insufficient to meet 
t requirements, anil as the stocks on 
1 I are very light, if not entirely ex-
h. -ted. cured meat cannot he expected
.............. down very much from the high
|, ,t to which it has climbed.

P.iiltcr is also weak with the excep- 
ti of the local trade. Prices for ex- 
p hail lo give way to effect sales. The 
“lianish Selling Committee” in their
i. |i’, vis to force the English people to 
11, i mure for their butter, caused a lit - 
i! -:ir in the market, and made an open- 
ii . fur some of our Canadian butter, but 
tin x found out that they made a mis- 
t:i!.. and are now willing to accept from 
] i’ shillings less. While a large 
qua lily of Canadian butter is held by 
speculators, it is more concent rated and 
n . in the hands of a few than last 
yiar. and therefore under better control.

Cheese remains dull and weak, and 
the -upp'y keeps ahead of the require- 
ii . Already the New Zealand pros- 
Ih ei- are eagerly watched, and as they 
an favorable lo a large production, it 
ha- a weakening effect on tlie market in 

l: ■rtri.
Willi the exception of the hog pro- 

d a t everything is in abundance and 
h. Ling for buyers.

MONTREAL.
I'liilMSlUNS- Supplies are light and 

trade Is only fair this week. The mar
ket presents no unusual features.

■ Uni
II m. .VI II» , lier II..................................................... OKI
Vitt«-s, tins, each 1011»., jht lh................................. 0 16?

" " 5 '* •' ................................. 0 16*
....................... 3 " “ ................................ 0 17

I' nls, wood, 20 11». not. per lh................................... 0 16J
I'uls, tin, 2011». gross, |H*r lb..................................... 0 16}
Tul», 50 11». net. peril»............................................... 0 16J
Tp-rces, 37511*., per lb................................................... 0 16*

•iirul tard
l> xi-s. 50 11». net, iht lb.............................................. 0 lOj
i i«-s, 10-lb. tins, 6011». to ease, iht lb................. Oil

.......................................... ................ 0 11
3     0 11

1 n!s. wood, 2011». net. iht lh..................................... 0 11}
'"ails, tin, 20lbs. gross, i*»r lb................................... 0 10$
; .1», 50 II». net, per ill............................................... 0 11
1 Tees, 375 11»., per lh................................................. 0 102

> intitula short cut mess, bbl. 35-45 pieces___ 31 00
- la short cut hack |nirk. hhl. 45-55 pieces............ 31 00

‘ - - learpork, hhl*. 20-35 pieces............................... 31 0
mi harks.......................................................................  32 00

• ’-flank pork, hhl........................................................... 28 00
I'erf, 100 lh hhl*........................................................... 7 75

200 ••   15 no
300 "   22 00

- <nlt Meat*
• bacon, flanks, lh........................................................ 0 14
' lear bacon, heavy, lh............................................... 0 154

l« ar bacon, light, IV ............................................. 0 16

1 lurge size*, 25 lh*. upward*, lb.............................
• size*, 18 to 25 11»., per lb........................................

! mi size*. 13 to 18 lh*.. per lb...................................
-mall size*, 10 to 13 lb*., i»er lb...........................
"it, rolled, large, 16 to 25 lbs., per lb.................

" small, 9 to 12 lh*., per lh................
fust bacon, English, boneless, iht lh..................

^ " I baron, skinned, 1 tacks, per lh.........................
' '1 roll bacon, boneless, short, iht lh.....................
11 live, per cwt................................................................

dressed, tier cwt.........................................................

0 14 0 154 
0 16 
0 16 
0 17 
0 174 0 1« 
0 171 
0 184 
0 16 
8 50 

12 50

1 1 1ER—The market remains steady 
" 11 light receipts, 0,297 packages as 
'■ "just 7,339 packages for the same 
" k |ast year. For the season they

arc 329,032 packages as against 358,- 
850 packages same season last year. 
There is some export inquiry, which 
tends toward the idea that stocks, al
though large, are not greater than will 
be required for local consumption.
Creamery, *olids, lh................................................................ 0 25
Creamery print*....................................................................... 0 254
Hair)-, tubs, lh.................................................................0 19 0 21
Fresh dairy roll*....................................................................... 0 21

CHEESE—The English market is in 
a state of deplorable depression, owing 
to the expectation of a big New Zea
land make. The New Zealand futures 
arc now selling at the same price as 
Canadians for immediate delivery, thus 
making Canadian sales very slow. No 
improvement is expected until after the 
close of navigation. The Quebec fac
tories will close in about two weeks. 
The cheese now coming forward is 
rather poor in quality, and will have to 
bring a lower price.

Receipts for the week are 00,790 boxes 
as against 01,811 boxes same week last 
year. For the season thev arc 1,091,099 
boxes as against 1,007,221 boxes same 
period 1908.
VucIhv. large...................................................................0 114 0 12
Western, large................................................................ 0 111 0 12

twin».......................................................0 12* 0 13
" small, 20 II»...........................................0 12 0 121

Old cheese. large.............................................................0 15 0 16

EtitiS-The market continues firm, 
with a good demand. Country receipts 
have been small. For the week they 
are 2,404 eases as against 2,171 eases 
same week ltfst year. For the season 
they are 170.151 cases as against 171,- 
010 eases same period 1908.
Xf-w i.-u.i...................................................................................... o :»2
Select*. dozen...........................................................................  0 28
No 1, dozen............................................................................... 0 25
No. 2. dozen (nominal)................................................. 0 19 0 20

HONEY—The honey situation is un
changed. though supplies have been 
dropping off. The quality of this year’s 
goods is fully up to the average.
White clover comb honey (nominal price*).......... 0 14 0 15
Buckwheat, extracted.................................................. 0 08 0 09
Clover, strained, bulk, 30 lh. tin*....................................... 0 11

TORONTO.

PROVISIONS—The provision market 
is easier, hogs a little more plentiful, 
and prices of cured meats a shade 
lower. The stocks are light and busi
ness, as a rule, from hand to mouth.
Long clear bacon, per lb...........................
Smoked breakfast bacon, per lh............
Roll bacon, per lb.........................................
Light ham*, per lb.......................................
Medium ham*, per lb..................................
Large ham*, per lb......................................
Shoulder ham*, per lb...............................
Back*, plain, per lb......................................

" pea meal............................................
Heavy me** pork, per bbl........................
Short cut, per hhl.......................................
Lard, tierce*, per lb....................................

" compounds, per lh.........................
Live hog*, f.o.b.........................................
Dressed hog*.................................................

........ 0 15 0 154

........ 0 17 0 18

........ U 14$ 0 15

........ 0 151 0 16

........ 0 151 0 16

........ 0 14 0 141

........ 0 12 0 124

........ 0 18 0 19

........ 0 184 0 194

.... 35 00 95 SO 
... 27 00 27 25

........ 0 144 0 15

........ 0 15 0 154

........ 0 154 0 16
........ 0 10 0 114
.................. 7 15

................... 10 50

BUTTER—The local demand for 
fresh, choice goods is keen, and outside 
prices are readily paid for suitable but
ter. Fall flavors which are not desir
able. are beginning to be noticeable, 
and buyers are more careful in making 
their selections.

Per lh.
Fresh creamery print................................................. 0 25 0 26
Fre*h creamery solid*..................................................  0 24 0 25
Farmers' *ei»arator butter......................................... 0 23 0 24
Dairy print*, choice..................................................... 0 22 0 23
Tub butter......................................................................... 0 24 0 21
Baking butter................................................................  0 17 0 18

CHEESE—The cheese market remains 
dull and inactive, and if there is any 
change at all it is about jc lower. The 
local demand is fair, and if the grocers 
would consider their own interests and 
act accordingly, they would talk up 
the food value of cheese, and very much 
increase their sales. Let any grocer 
post himself thoroughly on cheese, put 
it in an attractive condition and talk 
cheese intelligently as every good sales
man should and he can easily double 
his cheese sales in a week. Try it and 
if you do not accomplish it, learn more 
about cheese.
Cheese, new, large......................................................... o 124 0 122

“ “ twin*...................................................... 0 12$ 0 13

EGGS—Strictly new laid eggs are 
very scarce and are selling at 35c a 
dozen. Ordinary held eggs arc in good 
demand and prices are well maintained. 
Receipts from the country are light, 
anr. arc not satisfactory.
Fresh eggs........................................................................ 0 25 II
Ktrietly new laid.. ................................................................. y 35

POT LTRY—To meet the Thanksgiv
ing requirements poultry is beginning 
to pour in, in large quantities and of 
all grades of birds. As is usually the 
case, a large percentage of them are in 
had condition. Farmers in some eases 
•spend all summer in building the frames 
and then forget to put meat on them. 
This seems to he the height of folly. 
With this condition of affairs the farm
ers will never get paid for the cost of 
the frame, and the consumer pays for 
the weight of the bones without getting 
the meat he looks for. and the end of 
it is disappointment, dissatisfaction 
and loss all round. Failing in the at
tempt to teach farmers to dress their 
poultry properlv, dealers prefer to huv 
them alive, and dress them themselves. 
In this way the dressing is very much 
improved, but the feeding which belongs 
to the farmer is still far from what It 
s-hould be.

The writer saw a. box of turkevs 
opened when it arrived this week, which 
were not fit to sell. A prosnective 
biner lifted one up and remarked : 
“This one must have died from con
sumption.” It certainly looked like it.
F.arlv sprintr chicken, alive, i>er lh.........
Stiring chicken. dre**e<l..............................
Hen*. lier lh. dressed...................................
Turkey», fier lh.. large .............................
Spring duck*, alive.......................................

<41<1 duck*..........................................................

........ nil 0 12
0 13 0 11

................. n 12. . n in n 18

........0 in n 11

....... 0 12 n 13.......... n os

FRESH FOR 26 YEARS.

An interesting feature of the reports 
from the Peary expedition was the state
ment of Prof. McMillan eoncerning the 
discovery of the abandoned base of sup
plies of the Greely expedition of 1881- 
3 at Fort Conger, in latitude 81 deg. 44 
min. The storehouse, with its twenty- 
seven years of snow covering, stood just 
as the despairing Greely party had aban
doned it when they made their dash 
southward to escape after vainly wait
ing for relief. In it the Peary party 
found quantities of supplies, ineluding 
a great pile of bacon, which was just as 
sweet as the. day it ‘came out of (he 
smokehouse.— The National Provisioner.
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SUGAR COMPANY ENTERTAINS.

j.
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Wallaceburg, Oct. 19.—On Thursday 
of last week the Dominion Sugar Co., of 
Wallaceburg, formerly the Wallaceburg 
Sugar Co., entertained its beet growers 
to the number of more than 1,000.

Invitations were sent out some time 
before to all the company’s beet contrac
tors, to visit the factory and attend the 
Walaceburg Fair at the company’s ex
pense. Upwards of 1,000 accepted. In 
the morning the visitors were shown 
through the factory, the various process
es being pointed out and explained by 
guides from the company’s staff. Be
tween 11 and 2 o'clock the guests were 
entertained to dinner in the company’s 
large new warehouse, after which such 
as desired were given a free electric car 
ride to the Wallaceburg Agricultural So
ciety’s grounds and furnished with free 
tickets.

This is the second time the company 
has entertained its patrons, and the affair 
was successful.

THINGS THAT SHOULDN'T BE.

Pointers for Grocers and Their Sales
men While on Duty in the Store.

Here are some suggestions picked up 
from visits to Canadian grocery stores 
on things that should not exist:—

A bundle of codfish within two feet of 
the butter.

A young clerk sitting in a chair wait
ing for a lady to tell him what she 
wants before he gets up.

A grocer lighting his pipe and throw
ing away the match carelessly before it 
is out.

A store where the goods are arranged 
in order, as follows: Butter, grapes, eggs, 
cabbages, biscuits, sugar, apples, flour, 
bread, lemons, and oranges.

A grocer who keeps his comb honey 
in the refrigerator.

Two clerks talking baseball while a 
lady is waiting to be served.

The habit of sprawling on the counter 
to take an order from a lady.

The “boss" soliciting orders and the 
clerk staying in a dirty, neglected store.

Handling candies with his hands in
stead of with a scoop.

JAPANESE COMMISSIONERS.

Four members of the .Japanese trade 
commission passed through Montreal 
last Tuesday on their way to Ottawa. 
They were met by influential Japanese 
residents of Montreal and given a hearty 
reception. The Japanese commission 
consisting of about fifty men, all prom
inent in their own country, has been 
touring the United States "and Canada 
with a view to establishing better trade 
relationships between the countries. 
The Canadian contingent is under the 
guidance of W. T. R. Preston, formerly 
Canadian Commercial Agent to Japan.

The Largest and Oldest Barley 
Manufacturers in Canada

LET US QUOTE YOU MIICES 0N-

Potand Pearl Barley 
Split Peas .nd Feed

John MacKay, limited
BOWMAHVILLE, - ONTARIO

52 Highest Awards In Eeropi and America

WALTER BAKER & CO.’S
CHOCOLATE 

& COCOA
Our Cocoa and Chocolate 
preparations are Ab
solutely Pur e—f r e e 
from coloring matter, 
chemical solvents, or 
adulterants of any kind, 
and are therefore in ful' 
conformity to the require

ments of all Pure Food Laws.

Registered. U.s. Pet. Off,

Walter Baker & Co., limited
Established i7«o, Dorchester, Maas. 

Branch House, 86 St. Peter St.
MONTREAL, CANABA

SUOHARD'S OOOOA
Tliis Is the season to push SUCHARD'S CO
COA. From now on cocos will be In demand 
daily. It pays to sell the best. We guarantee 
SUCHARD’S cocoa against all other makes 
Delicious In flavor; prices lust right.

FRANK L. BENEDICT A CO., Montreal 
/ Agents.

CIE FRANÇAISE des FATES ALIMENTAIRES
Macaroni, Vermicelli, etc.

Strictly French Mantrfidure Guaranteed
Manufactured at

•1 Beaudry Street MONTREAL

J. P. THOMAS
25 8t. Peter St. QUEBEC

Open to represent another progres
sive house in this territory. A1 connection 
and highest references.

Write me to-oay.
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Do You Want 
To Save Money?

on discounts and freight.

We can put dollars in your 
pocket if you will handle

vG HUtj
PURE >

You will do a much more profit 
able soap business than ever before i! 
you will stock our full line.

RICHARDS— 
Quick Naptha Soap 
Snow Flake Soap 

Chips
Ammonia Powder 
100°o Pure Lye 
Toilet Soaps

Custard Powder
The BIC Two-Power 5o. pkg.

Manufactured only by

EDWARD J. NATION A CO.
BRISTOL, - - ENGLAND

WE STOCK IT

W. H. ESCOTT
Wholesale Broker 

WINNIPEG MANITOBA

Let u« quote you on your

APPLE BARREL
requirements for the coming season. 
Also staves, hoops and heading for 
sale.

H. CARGILL (EL SON
CARGILL, ONTAR1' •

IF&AOUE

CAHHINC MACHINERY CO.,
CHIOAOO. ILL.. Ü.R.A.
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Royal Yeast Cakes.
Most Perfect Made.

Sold and Used Everywhere.
With Royal Yeast on your shelves you have in stock the 
Standard Yeast of Canada. YOU know it and yOUF customers 
know it, two good reasons why you should not experiment 
with unknown and unsaleable brands.

Order from your wholesale grocer.

A Pure Dry 
Hop Yeast. eh

WINNIPEG. TORONTO. ONT. MONTREAL.

Highest Honors 
at all Expositions.

ESTABLISHED 1852.

CLARK’S W'i «*ii. ■ y a Well Advertised 
"■ t A I o well Known
All the factor, of successful sales are in CLARK’S 

MEATS.

Their reputation and quality are never questioned.

They are known all over Canada.

Their sale is an absolute certainty.

The manufacturer assists the grocer most generously by 
liberal advertising.

The variety is large, meeting the requirements of every 
buyer—

Clark'» Pork and Beam 
Clark'» Ham, Tongut or Veil
Clark’» Sliced Smoked Beef

Clark'» Mince Meat 
Clark’» Ox Tongue 
Clark'* Chateau Baked Bean*

and CLARK'S IN6LÂSS BRAND MEATS
INGLASS BRAND includes a full assortment of Clark’s 

Meats packed in air-tight glass containers.
WRITE FOR SPECIAL PRICE LIST.

WM. CLARK, - MONTREAL
Manufacturer of Hlgh-Crade Food Specialties

Cafe
Français
is a winner for you. It sells quickly 
and profitably. It is simply coffee, 
with none of that beverage’s after 
effects. No caffeine in it.
Is put up in 1-lb. and ‘2-lb. cartons, 
retailing at 25c. lb.
Get a supply to-day from us, direct.

SAMPLES FREE

Dominion Cereal Mfg.Co.
VICTORIAVILLE, QUE.

Also makers of Imperial Self-Raising Flour

#1

•vj]

if!
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CANADIAN BOOKSELLER AND STA
TIONER’S SILVER JUBILEE.

The Bookseller and Stationer, of To
ronto, with its September number cele
brates its silver jubilee, having evolved 
out of Books and Notions, started by J. 
.1. Ilyas, of Toronto, during the month 
of August. 1884. Year by year the jour
nal taken over in 1888, by the MacLean 
Publishing Co., gained in strength, use
fulness and influence until now in its 
twenty-fifth year it may compare itself 
with the best book and stationery trade 
tournais in America. This is due as 
much to the editorial management as to 
the enterprise of its publishers.

Since its establishment Bookseler and 
Stationer has been in charge of several 
editors, ami it is in fact worth noting 
that each of these men have achieved 
distinction in the work he has since tak
en up. After the acquisition of the 
paper by the Mac-Lean Publishing Co., 
•.lie first editor was C. A. C. Jennings, 
who was in charge until the summer of 
1892. Mr. Jennings is now one of the 
editors of the Toronto Mail and Em
pire. Following him for three years was 
John A. Cooper. M.A., who resigned in 
180."i to accept the editorship of the 
Canadian Magazine, and who is now the 
managing editor of the Canadian Cour
ier. After him the paper was under the 
editorial control of Frank Smith, who is 
to-day financial editor of the Toronto 
News. Ills successor was Dr. A. II. U. 
Colquhoun. M.A., LL.D., now Deputy

Minister of Education of the Province of 
Ontario. In 1902 the present editor, W. 
A. Craick, suceeded Dr. Colquhoun, and 
has ever since been in charge.

In the name of the book trade of the 
United States, we offer congratulations 
coupled with the wish that our contemp
orary may enjoy many more years of 
usefulness and prosperity.—From Pub
lishers’ Weekly.

WANTS ONLY PURE SPICES.

Perth Merchant Appreciates Visit of the 
Food Inspector.

Editor Canadian Grocer,—J. G. Hic
key. of the Inland Revenue Departmenr, 
recently took a number of samples of 
pepper from stores in this town. Most 
20th century grocers wish to handle pure 
goods only, so are glad to have their 
spices tested, looking upon this inspec
tion as a safeguard to their own inter
ests. and why should they not?

We buy from a wholesale spice house 
what is called pure pepper. If. upon 
analysis, this is found to be adulterated, 
we know where not to buy the next 
time. If, on the other hand, it is found 
to be as labeled, we are given greater 
confidence in our goods, greater confi
dence in our wholesale spice house, and 
we can. with full confidence, recommend 
our spires cheerfully to all customers.

PERTH MERCHANT.
Perth, Ont., Oct. IS, 1909.

NEW SUGAR-REFINING PLANT
A syndicate of Vancouver capital s 

has purchased a site in Vancouver : ,r 
the establishment of a sugar-refit:,: 
plant. The purchasers of the prop, v 
are J. W. Stewart, of Foley, Weld \ 
Stewart, railway contractors; R< 
Kelly, head of Kelly, Douglas & i , 
wholesale grocers; the Macdonald, .V 
pule Co., coal dealers, and E. ,1. 
Feeh, of McLennan, McFeely & 
wholesale hardware merchants. I 
staled that the price paid for the p . 
perl y was about $350,000.

“Premium Goods”
Storekeepers wishing to handle 

premiums, write for our Pictur. 

proposition. We have the finest 

line in Canada.

Merchants Portrait Co.
TORONTO

ROLLED OATS
FLAKED WHEAT and OATMEALS

Bans or Barrels Car or Broken I
WRITE FOR QUOTATIONS 
Promut attention to all order*.

J. W. EWEN, - Uxbridge, Qnt.

BROOMS
We Make

Brooms of Quality
ORDER NOW—Sample lot of 
our FINE CARPET, 4-String, 
Bamboo Handle, at $3.60 per 
dozen. Sample lots only UP 
TO 10 DOZEN—just to show 
you our goods.

Walter Woods & Co.
Hamilton and Winnipeg

Half tHe toil
of household work is taken away when

ASEPTO
SOAP POWDER

“The enemy of dirt"

is brought into the house.

This most efficient and economical SOAP 
POWDER should prove a powerful lever to 
move the whole of the family trade to your store.

SEND FOR PRICES 
There'» Money in It For You

ASEPTO MFC. CO.
ST. JOHN, N.B.
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Some Grocers have decided that it is not 
good business to import Fancy Biscuits
They do not question the quality of Fancy European lines — before shipment. But, 
they know that a long sea voyage depreciates the flavor of any food stuffs. Besides, 
it ties up cash in considerable quantities placing long orders months ahead. That’s 
how they argue the point. They stock

CHRISTIE FANCY BISCUITS
because Christie’s are immensely superior in Quality, Purity, Nutriment and lasting 
Goodness to any fancy lines baked on this continent. Our Acorns, Wafer Rolls, 
Dominoes, La Fetes, Orange Wafers, Coffee Wafers, Philopenas, et cetera, are equal 
in every quality that makes for biscuit perfection to the best fancy lines in the old 
lands. Then our fancy goods have the merit of freshness. You can get them when 
you want them.

N.B.—Our latest fancy lines “Madeira Mixed" and‘
“ Cherry Rings" are the delight oj biscuit connoisseurs.

Christie, Brown & Co., Limited, Toronto

PROGRESSIVE GROCERS HANDLE THIS MONEY-MAKER

Our

VILLAGE

Biscuit

retails 

3 lbs. for 

25c.

OIGNARD, LIMITED. Biscuit Manufacturers MONTREAL

SVENBIIShÆÆ

CAPSTAN BRAND 
PURE MINCE MEAT

Package Mince Meat 
Put up in 14 gross cars

Bulk in 7-lb. Rails 
# doz. in erale

25-lb. Pails and 75 b I ibs
Capacity one ton per hour.
Sold by all wholesale dealers

The Capstan Mfg. Co., - Toronto Ont.

— Biscuits Promptly Shipped ——
We can guarantee you expeditious delivery of all goods 
ordered from us. Next time you require any biscuits in 
a hurry try us, both for quality and prompt shipment.

THE CANADIAN BISCUIT COMPANY, LIMITED
LA PERADE, QUE.
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You can very easily work up * snug little 
trade in

XlaÂ&ôcMupS'

SUPERIOR -!-1

Toronto. Canada

Just get your customers 
who are not already us
ing them to try a single 
package.
That will be pretty sure 
to make them regular 
users, to their satis
faction and your profit.

The Cowan Co., Ltd.
Toronto, Can.

Canadian made Ucorlce 
YaS brand
All Dn _

Nunawu. UcMkz Ga
Montreal.

Grocers, 
Confectioners

si<

Dragglsts
should not fail to handle a full range of our

Licorice Specialties
which will be found quick selling and 

profitable.

We also recommend our

Soft Mints, 5c. boxes 
Acme Pellets, 5-lb. tins

M. & R. Wafers, 5c. bags 
Lozenges, etc.

Write for price lute end illustrated catalogue

Send
To-day

AGENTS
ONTARIO. R. a. Mclndoe. 54 WeUineton 

5t Toronto
PROVINCE OF QUEBEC and MARITIME 

PROVINCES. W. H. Dunn. 394 St 
Pnnl St. Montreal

MANITOBA E. W. AaUoy. 123 Bannatyn. 
Ava^ Winnipeg

BRITISH COLUMBIA, ShallcroM. Macaulay 
A. Co., Vancouver

PROVINCE OF ALBERTA. Tee. & Psreae 
Calvary and Edmonton

Bf Rojil Litters Pateit

NELSON’S
POWDERED GELATINE

is a perfectly pure Gelatine in powder form, 
ready for immediate use, without soaking.

NELSONS
Gelatine and Liquorice

LOZENGES
Should be in your confectionery department.

G. NELSON, DALE L CO., Ltd.
EM8COTE MILLS, WARWICK, ENGLAND

The above can be bad from any of tbc following accola:
The Smith Brokerage Co., Lid., Si. Jobe, N.B.
Wait, Scott k Goodacrc, P.O. Boa 1204, Montreal.
J. L. Watt k Scott, 27 Wellington St. Beat, Toronto.
W- E. Aebley, Winnipeg.
Geo. A. Stone, 34 Inna of Coon Bulldinga, Vancenrer, B.C.

CANADA :
«• better

CSHtrj

BOTTl:
Il kattir 

Ctacaliti

All the year round

Mott’s
“Diamond” and “Elite”

brands of

Chocolate
are the grocer's moat ready sellers. Uniform quality 
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott <8b Co.
Halifax, N.S.
BELLING AGENTS :

J. A. Taylor R. 8. Mclndoe Jos. E. Huxley Arthur Nelson
Montreal Toronto Winnipeg Vancouver

Arthur M. Louche R. Q. Bedllngten
Ottawa Calgary
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Flour, Cereals and Confectionery Department
Peculiar Conditions Existing in the Wheat Market — Flour 
Market Firm—No Changes in Cereal Markets, but Trade is Ac
tive.

MONTREAL.
There is perhaps nothing so difficult to 

und< rstand as the wheat and flour mar
ket' and it appears that the older deal
ers do not seem to bother their heads 
about it. Supply and demand do not 
sen,, to figure much in the calculations, 
hut all depends on what the other fellow 
is coing to do. One day wheat is up and 
the next day it is down again, and no 
one can, or cares to give the reasons 
why. hut accepts the situation because 
it happened so. With the crops in al
most every wheat-producing country in 
the world, in excess of the estimates, 
still wheat holds its price firmly, and 
even future deliveries arc higher than for 
present deliveries. This in itself would 
indicate that prices are not expected to 
drop The crop of the United States ac
cording to the government report is 5(1 
million bushels in excess of last year 
and the Canadian crop in the Northwest 
is now estimated at about 120 to 125 
million bushels. Russia increased her 
shipments last week by nearly a million 
bushels, and yet the market is strong 
with only slight variations.

Considerable anxiety or even alarm is 
felt at the fact tnat the largest part of 
our Northwest wheat for export finds its 
wav out through the V. S. via Buflalo, 
instead of through Canadian routes. The 
cause of this is principally owing to 
cheaper insurance.

FI.OUR.—The market is very strong 
at present prices, and trade is unusually 
brisk No immediate change in the. pre
sent low prices is expected. The total 
exports of wheat and flour from the 
t inted States and Canada for the past 
week were the largest since August 26th, 
ItfttK, showing an increase of 3,171,157 
bushels over last week, and of 71,20k 
bushels over the corresponding week last 
year.
Wint.-r wheat patent*, bbl...................................................
Straight roller», bb.................................................................
Extra. 1*1*1...................................................................................
Royal Household,bbl..............................................................
Glen .ra. bill...............................................................................
Manitoba firing wheat patent*, bill...............................

strong bakers, bbl...............................................
Five it WR. bbl..........................................................................
Harvest <Vueen,bbl..................................................................

5 45 
5 20
4 80
5 70 
5 20 
5 7» 
5 20 
5 70 
5 20

ROLLED OATS.—The price of oats is 
somewhat lower, but not sufficiently so 
to affect the rolled oat market. Trade 
ha-, been somewhat dull at present prices 
owing to the prospects of a future drop.
Fine ,iimeal, hap.
Star l'lu ni oatmeal, bag»...............

Gol.M : • eomnical. 98-lb. hag*
Holtci eornmeal, 100-bags.........
"hiti -nnneal.............................
Rolli 1 its, bag*......................

... 2 65 

.... 2 65 
. 2 65 
. 2 in 

. ... 1 85
2 00 2 05 
.... 2 40 
.... 5 00

R I K I)—The volume of business is on- 
I' fair at present prices, and no changes 
an expected in the near future. Stocks 
m • ,nst lines are good, with even better
Pr<> prêts ahead.
Om wi . t,ran. per ton................................. 2100

. short*, per ton...........................................  23 00 24 00
' inilledTper ton............................................... 28 00
Frr.l n .„;t2iF,ht;rslne,,-pert<m 32 00
rei-,1 n.mr.gg-ru. be*............................................ 155 1*6

TORONTO.
I-1 Of R.—The flour market is firm with 

an n i ance anticipated, although there is

no change since last week. Wheat how
ever has fluctuated several cents but has 
settled to a point not much removed 
from last week. If there is such a thing 
possible, it may be said that the natural 
feeling is bearish while the speculative 
feeling is bullish.

Manitoba Wheat.
1st Patent..........................................................
2nd Patent........................................................
Strong bakers...................................................

Winter Wheat.
Straight roller.................................................
Patente.............................................................
Blended............................................................

5 20 5 30 
5 00 5 10 
4 90 5 00

5 00 5 20 
5 20 5 30 
5 20 5 30

CEREALS.—The cereal trade is active 
with a good healthy demand. Prices arc 
firm but no change this week.
Rolled wheat, car load.......................................................... 2 75

" oats “ ........................................................... 2 25
Oatmeal, car load.................................................................. 2 50
Rolled wheat in barrels, 100 lbs........................................... 3 00

oate in bags, per bag 90 lbs................................... 2 40
Oatmeal, standard anti granulated, in bags 98 lbs ___ 2 65

CROP EXCEEDED ESTIMATES.

Optimism Expressed by Vice-President 
of Ogilvie Flour Mills Co. 

at Annual Meeting.
The annual general meeting of the 

shareholders of the Ogilvie Flour Mills 
Co., Ltd., was held at the head office 
of the company in Montreal on October 
14th, 1909, C. R. Hosmcr, president,
in the chair.

The president’s report gave a brief 
resume of the growth of the company 
during the year, one item of which was 
the acquirement of seventeen country 
elevators. In the vice-president’s ad
dress the following interesting informa
tion, was given :

“At the commencement of the North
west harvest, our official estimate of 
the crop was placed at 115,000,000 
bushels, hut the results of the threshing 
returns to date indicate that the yields 
are over running expectations, and this 
estimate, in my judgment, will be very 
considerably exceeded. Over ninety per 
cent, of the cron inspected to date is 
high grade. The production of oats, 
barley and flax is also heavy, and 
prices for all agricultural products be
ing at very remunerative figures to the 
producer must have the effect of creat
ing prosperous conditions throughout 
the whole Dominion. I believe funda
mental conditions arc sound throughout 
Canada, and in consequence of our mag
nificent harvest and the financial returns 
resulting therefrom, there will natural
ly follow a steady and conservative ex
pansion in all branches of trade.”

The following gentlemen were elected 
directors of the company for the ensu
ing year :—

C. R. Hosmcr, president ; F. W’. 
Thompson, vice-president and managing 
director : ffir George A. Drummond. 
K.C.M.O.. Sir H. Montagu Allan, 
C.Y.O.. Sir Edward S. Clouston, Rart.. 
H. S. Holt. Shirley Ogilvie.

And the following officers were ap
pointed : W. A. Rlack. general manager 
Western Division : S. A. McMurtrv. 
treasurer ; T. Williamson, secretary ;
G. A. Morris, assistant secretary • F.
H. Anson, general superintendent ; Lt.-
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| PERFECTION
w C% BB$o4a*
& H nOONEr BI1CUIT 1 CANDY Ci 

 ̂ STRATFORD CANADA

Don’t experiment in 

handling so many kinds 

of SODA BISCUITS, 

when the public are in

sisting with no uncer

tain voice on

MOONEY’S 
PERFECTION 

CREAM SODAS
The extra care taken 

in the mixing and baking 

and the effective 

methods of packi g, 

give these Crackers the 

distinguishing flavour 

and crispness for which 

they are so justly famed.

Don’t forget the name

“PERFECTION”
Order to-day

The Mooney Biscuit 
& Candy Co. SKST

Cox’s Gelatine
When an 
ART* LE 
has held the 
FIE I D for 
urer SI XT Y 
YEARS it 
must have 
MERIT on 

jits side. That 
is why you 
should.

I supply
COX'S
GELATINE

Canadian Ajents 
C. E. Cello» & Seo, Uoetrei! 
». Hisooi 6 Co.
A. r. Ti»,.I 6 Co.,

J. & G. Cox,
LIE.

GorRie Hills.
EDINBU1GH
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“BORDO”
(REG.) XT»

CHOCOLATES
What can they mean 
to you ?
Just what you make 
them.
They’re winners, pro
fit-getters, customer- 
landers.
Why?
Because 25 years' ex
perience in turning 
out this particular 
chocolate - our leader 
— has taught us just 
how to make it to 
suit the taste of the 
critical public.
Therefore, these 
Bordo Chocolates, 
pleasing the fancy of 
the public, meet a 
popular demand.
By having Bordo 
Chocolates in stock 
you cater to the pub
lic—get this profit
able, “waiting to be 
taken” trade.

A Sample and prices 
obtainable from

The Montreal “ 
Company, (£*■>

MONTREAL

Col. A. K. Isabelle, Montreal Manager ; 
(ieorge A. Coslett, Fort William Man
ager.

Among the items of note in the finan
cial statement were the total active 
assets of $1,1196,070.10; profits for the 
year of $716,054.01, and an addition of 
$100,000 to the property reserve ac
count.

BURMA’S GREATEST INDUSTRY.

Two-thirds of the Land Produces Rice 
—How it is Cultivated.

In all Burma there are probably 12.- 
000,000 acres under cultivation, of which 
8.000.000 acres are devoted to rice, says 
K. A. Wakefield, of Rangoon. Two- 
thirds of the entire cultivated area is 
in Lower Burma, and six-sevenths of 
lliis is paddy fields. In addition to this 
cultivated area there are arable tracts 
of unoccupied land aggregating 25.000.- 
000 acres, waiting until the population 
is sufficiently large to provide cultiva
tors.

The cultivation of rice—plowing, sow
ing. transplanting, and harvesting—is 
conducted in the most primitive manner. 
After reaping, the groin is separated 
from the plant by thrashing, rolling, or 
treading. Tt is then placed in bags or 
loaded in hulk into cargo (boats for 
transportation to the mill. If for local 
consumption the rice is prepared in local 
mills, in the old-time primitive manner, 
but if intended for export it is shipped 
to Rangoon.

As Rangoon is the greatest rice port 
in the world, it is quite natural that the 
rice mills in and near the city should be 
distinctive industrial features. Many of 
these mills are of the most modern type, 
capable of handling very large quantities 
of rice, varying according to the quality 
of the rice to be milled.

Rice which has been highly polished is 
not considered by the Burman fit for 
food. Curry and rice, with a little meat 
or fish, is the ideal meal for a Burman. 
The rice available for export during the 
present season was estimated at 2.600,- 
000 tons, valued roughly at $65,000,000. 
Burma rice is marketed in Europe. Asia. 
Africa. North and South America, and 
Australia.

FIG SHIPMENTS HELD UP.

Conditions Under Which They are Pack
ed Said to be Unsanitary.

A report comes from Washington, T). 
('., V.8.A.. to the effect that shipments 
of Smyrna figs had been held up by 
the Department of Agriculture on ac
count of alleged unsanitary packing con
ditions. As to the precise nature of 
these unsanitary conditions, officials de
cline to speak on the ground of a clause 
in the food law. which directs that in 
such cases the investigation of food con
ditions shall be kept private until such 
time as the facts in the case have been 
carefully examined and a decision rend
ered.

There was, however, general unanir • \ 
of opinion among the officials that 
action taken in holding up the figs 
warranted by the facts that had con ,, 
their knowledge in the inquiries i - 
far conducted. But, of course, not’ 
could be given out definitely.

E. L. Harris, the United States co ;| 
at Smyrna, has sent in a report v |, 
has been placed before the Départe t 
of Agriculture for careful examina :l 
and verification, pending which it i- 
intention to hold up the importatio .,f 
figs, where release has been refuscii i,v 
the authority of the Board of Fond I 
Drug Inspection.

Inquiries were made at some of 
offices of Canadian importers regai ng 
this situation, hut none could be f ml 
who had heard anything of it. S' ip- 
ments of figs have arrived in this cm: ;rv 
apparently in good condition, with : ■ th
ing they claim, to warrant the acii,, .,f 
the United Stales authorities. On. ex
pressed the opinion that the Pure I... 1
Law in the United States was so mixed 
up on account of Federal and State laws, 
that results were sometimes ridiculous. 
Another did not believe that all fig -1,ip- 
inenls could have been held up. as manv 
exporting houses parked them in such a 
manner that they will stand all investi
gation. Their figs were of the finest 
quality and packed in a superior ma: ner 
and their sanitary condition could not 
be questioned. A third spoke along -im- 
lar lines, stating that he did not see wh> 
all shipments should be held up or win 
there should he any discrimination.

At any rate none had heard through 
cable or otherwise anything about I lie 
circumstances.

THE HOTEL CECIL.
As a first-class, comfortable hostler., 

the Hotel Cecil, in Ottawa, has w<. its 
way into the regard of hundreds of . "tn- 
merrial men, who cover the Capital. The 
patronage extended it by this cla — 
to which it caters particularly—demon
strates the appreciation of the knigl "I 
the grip for perfect service in ai ex
cellently appointed house. Wain B. 
Wa'by, the proprietor, has been di in: 
with the traveling public for such a >ng 
time that he knows just what is : -li
able. and what should be eliminated lli- 
new venture, The Cecil, he has made a 
most successful one, and he thank- the 
commercial travelers, in a large mca ire, 
for his success.—Ad\-t.

The Yorkton Cereal Mills Co., Re
gina, Sask., has commenced buildi a 
new oatmeal mill, the contract • ire 
of the building is $9,000.

Gen. “Mooney” Gibson, the catch of 
the Pittsburg world’s champion ha- >all 
team, is a London boy. The citizen ire 
going to give him a royal welcon on 
his arival home, and have organ!/, a 
citizens’ committee with Wm. T. Mu "s- 
grocer, as treasurer and E. J. Ryan, m- 
cer, as chairman of the Finance 1 >ni- 
mittee.
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Compelling the Call-again
In our beloved Canadian Metropolis, Brother Grocer, the artful 
Street Railway exact Five Per.
But, if you invest a “ quarter,"’ you collar an extra ticket : you get 
six instead of five.
If, however, you spread yourself and “blow in” one whole dollar 
of the Hard-earned, you become the proud possessor of Five Free 
hares. Surely, this is Unwonted Generosity, smacking of the 
“ free, gratis for nothing” !
Well, hardly.
It is merely Good Business—it is to insure the return of the 
Customer.”
To make sure of that self-same dollar.
And to make sure of it they are willing to sacrifice 25 per cent

Sonic members of the retailing fra
ternity hold the five-center so close to 
the eye that they fail to see the dollar 
in the offing.
To “bank” on the Come-again, 
Brother Grocer, are you willing to 
pay the price ?
To sacrifice just a little immediate 
profit to-day for the sake of a bigger 
to-morrow ?
To absorb out of your permanent pro
fits the trivial difference between the 
1 ‘just as good ’’ and the 4 4 has made 
good ’ * y
Thbydifference between “near good’ ’ 
flourafKfFIVE ROSES.

Would it help some, Brother Grocer, 
to know that this Deceptive Difference 
in first cost is fast swallowed up in 
lost sales and shelf-staying proclivities. 
That instead of continued profit on 
4 ‘ near- good * ’ flour, you are in fact 
a loser on “Call-again” sales which 
the price of Satisfaction would have 
engendered.

Wouldn’t 
ROSES ?

FIVE ROSES, Brother Grocer, has 
never been surpassed.
Its quality is the ideal which so-called 
“best ” brands are forever striving to 
attain.
Its name is the most copied and 
travestied of any flour brand in 
Canada ( names on request. )
That so many, besides the FIVE 
ROSES legitimate retailers, are anxious 
to chsh in on its reputation proves its 
Popularity with the housewife.

And now, Brother Grocer, why 
should YOU take the minimum pro
fit when the maxium profit is yours 
for the taking ?
Don’t you want to handle a Swift 
Seller and Repeater ?

vou like to sell FIVE

FIVE ROSES FLOUR

MONTREAL
TORONTO
OTTAWA
LONDON
ST. JOHN
WINNIPEG
KEEIVATIN
VANCOUVER

V 'vf
A

 
* • 

j*
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Canadian Trade yr'ii r n . /'N bv thirty representative MontrealChanges or Recent Occurrence ,,;„ters. ___________

Sales That Have Been Made During the Past Week—Losses 
by Fire and Assignments Made.

Ontario.
K. R. Fuller, grocer, Toronto, is sell

ing out.
Thos. E. Vlark, grocer. Toronto, is out 

i f business.
A. J. Smith, grocer. Toronto, has sold 

to W. J. Nogar.
Martha McLean, grocer. Toronto, lias 

sold to 1). Simpson.
tiuymer & Co., wholesale fruit mer

chants. London. have dissolved.
R. K. Oliphant, grocer, Toronto, has 

sold to K. Saunders.
A. Willis, general merchant. Malvern, 

Ont., has sold to Mr. Cunningham.
('. Schleuter. general merchant. I’res- 

ton, Ont., has sold to G. A. Schleuter.
R. \^. Davidson, general merchant, 

Stanley Junction. Ont., has sold to R. A. 
Mart ell.

1). Gillespie & Co., general merchants. 
Stayner, Ont., have advertised their 
stock for sale.

Meyers & Kay. grocers and boot and 
shoe merchants. Stoufïville. Ont., adver
tise their business for sale.

Quebec.
J. Cardinal, grocer, Montreal, has com

promised.
Assets of J. Phanenf. grocer. Mont

real. are sold.
Assets of John S. Boa, grocer. Mont

real, have been sold.
Art. Leblanc, grocer. Montreal, adver

tises assets for sale.
J. Raymond & Co., manufacturers of 

preserves. Montreal, have registered.
The Standard Cigar Co.. Montreal, 

has dissolved. Louis Rosin registered.
A meeting-of creditors of J. X. God

in & Co., biscuit niaimfaeturërs. Three 
Rivers. Que., is called.

Western Canada.

fruits, vegetables, jams, jellies, etc. The 
head office of the company is to be at 
Grimsby.

The Canada Gazette this week con
tains notice of the incorporation of the 
Western Sugar Refining Co. Those in
terested are Jas. R. L. Starr, .las. 11. 
Spence. Matthew C. Cameron. Andrew 
S. Grant and Lillian McHeal, all of 
Toronto, where the head office of the 
company will be located.

Allister Fraser Bentley, M.P.P.. Wen
dell B. Bentley. Mary J. Bentley. Mabel 
Bentley and Anna Bentley, all of St. 
Martins, N.B.. are applying for incor- 
porntion to take over and carry on the 
general store and lumber business now 
operated by A. F. Bentley & Son. under 
the name of A. F. Bentley A Sou. Ltd., 
with a capital of $70.000.

RESPECT THE PASSERS BY.

It is never good judgment for a re
tailer. or for that matter, any merchant, 
to so obstruct his sidewalk with packing 
boxes, ice or outside display, to such an 
extent that pedestrians must either go 
around or climb over, keep tile front of 
your store neat if you wish the In s: 
results.

UNFAIR PORTERAGE CHARGE.
A delegation recently waited upon the 

Hon. Mr. Brodeur, with a view to im
proving the situation of Montreal im- 
|kii let's as regards jiorterage charges at 
Quebec. It was pointed out that goods, 
landed at Quebec from one of the Em
presses on a through bill of lading to 
Montreal, had to pay a porterage charge, 
whereas goods consigned to any other 
Imiint paid nunc. The protest was lodged

FELL THROUGH WINDOW.
Lawrence Lacy, of Bracebridge, Out . 

had an unfortunate accident happen hie, 
last Saturday morning. He was on 
ladder, in front of the store cleaning n 
window, when the ladder slipped a 
hurled him through the plate glass fi

ll. Laporte, president of La pm 
Martin & Co.. Montreal, has returned 
the city from a two weeks pleasure t• 
in New York state.

ALL ABOARD
GET READY TO SUPPLY THE 

DEMAND FOR

GREAT WEST
CUT PLUG

SMOKING and CHEWING 
TOBACCO

SALES INCREASING DAILY

CLAY
PIPES

Thoee made by
MCDOUGALL

are peerleee. Insist upon 
having them.

D. IcDOUiALL 5 CO., Glasgow, Scot.

TeL Up 2076 Tel Eut B66«
YOUNG S PATENT PIPE

in Seven Shape»

W. J. GRANT
Sole Agent for CouHo

606 Lindsay Building, MONTREAL.

A. Minik, grocer. Regina, Sask.. is suc
ceeded by Clara Barn.

E. Sellar, grocer and butcher. Edmon
ton, Alta., is out of business.

Reid & Fries, general merchants, Per
due, Sask., are succeeded by Reid & 
Thompson.

Burlingham & Speers, general mer
chants, Batleford. Sask., recently suffer
ed loss by fire.

Jas. A. Sturrock, grocer and dry goods 
merchant. Edmonton, has admitted his 
brother David I... under style of Sturrock 
Bros.

New Companies.
The Dominion Produce & Cold Stores, 

is a new Ontario company, with head of
fice at Morrisburg, to operate cold stor
age warehouses, and to deal in dairy 
products.

The Canada Fruit Company lias been 
granted an Ontario charter to manu
facture and deal in all kinds of canned

Black Watch
The Big Black Plug 
Chewing Tobacco

A Trade Brings r

Sold by all the Wholesale Trade
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BANISH
“BLUE MONDAY”

SELL

SUNNY MONDAY
to customers and make them YOUR customers.

Your stock is not complete 
without our new LAUNDRY SOAP

SUNNY MONDAY
CUNNY MONDAY is made almost entirely from 

vegetable oils with enough ammonia incorporated to 
make it cleanse quickly and thoroughly, with less rubbing 
than ordinary laundry soaps.

VOUR CUSTOMERS should try it 
and avoid the aching backs which 

cause “Blue Monday.”

SUNNY MONDAY
tAVFt LABOR, TIME, CLOTHES,

FUEL, TEMPER, MOREY
THERE IS PROFIT IN IT FOR YOU

“SUNNY MONDAY BUBBLES WILL WASH AWAY YOUR TROUBLES."

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

“Tuckett’s Special”
the new 10c. plug ia the lateat

Order from Your Wholesaler

Manufactured
from Imported Leaf Exclusively

The Qeo. E. Tuckett & Son Co., Limited
HAMILTON, CANADA.

■
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Sweet Potatoes 
Spanish Onions 
Almeria Grapes 
New Figs .»d Dates

Have also full supply of 
Oranges, Lemons, Cran
berries, in fact everything 
in our line. Price low
est for best stock.

McWILLIAM

Mc. ^ E
EVERIST

25-27 CHURCH ST. - TORONTO

BE PRECISE
When ordering Lemons 
—10 simply order Lemons 
is not the best for your 
pocket—by saying ‘‘St. 
Nicholas” or “Home 
Guard” you would be 
getting from one to four 
shillings per box more 
Lemon value.

Specify
"ST. NICHOLAS” or 
“HOME GUARD"

when ordering.

BE PRECISE

J. J. McCABE
AGENT

32 Church Street, TORONTO
f

Canadian Fruit, Vegetable and Fish Market
Heavy Shipment of Apples to the Old Country — Season’s 
First Florida Oranges Arrive—Cheaper Prices Than Last Year 
—Potatoes Likely to be Cheap—Oysters in Good Demand.

MONTREAL

GHEEK KUVITS- Few crab apples 
are left on the market, but some are still 
available at last week’s prices, drapes 
are coming in freely, particularly Can
adian varieties. Limes and peaches arc 
very scarce. Other lines are much the 
same as last week.

Shipments of apples to England have 
been large this year. C. W. King & Co. 
report shipments for the week, of 07,827 
hills., as against 27„">21 bills, same week 
last year. This is almost up to the 
ligures for 1!H>7. when they were 71.1106 
lilils. For tin» season they have been 
—1 .208 lib's., as against 1411.01 It bids, 
same season lMilN.
Apple*, crab*, bbl............................... 3 àlf 4 i*l

luutkft......... u 3.7
Duché**. No 1 3 t*)
Alexander*. No 1 3 .70
Mackintosh red* .7 U0 .7 70

No 2 3 1*)
St I^twreiicv, No. 1 3 50

N., 2 3 l*l
W.-althys. No 1 bbl 3 i*i

No. 2. bbl 2 .70
Banana* crated, bunch 1 75 2 27
C’ranUerrie», |>er bbl ... K 0 1 9 00
Cooiainits, bag............................................................ 3 00 3 25
tirai*1*, t'aliforiiia, Malagas, crate 1 77

Tokay*, crut«• 2 75 3 4M)
Delaware, crate........................................ 1 .70
Concords, lier basket u 20 0 22
Moore*, early 0 2.7

0 30
Ijemons, \ erdillis, t«ox 4 1*1

Maori*, Inix............................................................ 4 50
Lime*, per Im>x 1 i*l
Oranges, late Valencia*. 3 .70 3 7.7

1 77
'* Canadian, banket 0 50 1 00

Plums, California, |ht crate. . 1 75 2 50
“ Canadian, Imsket........ U 40 o 7o

Pears, California, (Bartlett) per In»* 3 50 4 27
Canadian (Bartlett*), ill hhls 4 fit) 5 .70
Canadian. busket 0 till 1 «*1

Pineapple*. Florida, tmx ........ 4 00 5 <*i

VEGETABLES—Owing to the cold
weather, supplies are short in most lines. 
Sullieieut lo fill all demands are on the
market, however. Yegeliablos a n« i< IW

in sale at present.
Beets, new, dozen biutehe*. l •*)
Carrot*, dozen bunches..........................

o til)
Cabbage, dozen O 15 0 30
Celery, Canadian, dozen..................... 0 40 0 75
Cauliflower*, dozen 1 (*) 2 1*1
Com. dozen............................................... II i*; 0 in
Cucumbers, dozen................................. . ... 0 or. 0 lu

0 25
Green pepi»e*i, crate............................... 50 2 (*l
lettuce, dozen........................................ 0 40 0 50
I/eeki, dozen ^......................................... 1 l*l
Onion*, doz biuiehe*. 1 l*l

” red, I»er Itag ................ 1 l*f
” large, white, dozen 40
" Spanish, cases 150 ll>s............ 2 75

half case* (if.
crates 50 lbs II 1 (*i

Potatoes, Montreal, bag....................... 0 co 0 90
” sweet, per bbl 3 50

1 75
Parsley, dozen...........................................
Pai*ni|i*. dozen bunches

0 10 0 If,
50

Pumpkin*, doz.............................. 1 25, 1 50
Sage, dozen............................................. II 40 0 50
Savory, dozen........................................... 0 40 0 50
Spinach. Canadian, Inix......................... 0 50
String lieans, bag......................................

“ “ basket..............................
II 37 0 50

0 2.7
S'iuash, Hubbartl. i*-r dozen. 1 .70
Thyme, dozen............................................
Tomatoes, Montreal, gin box

II 40 0 fit)
. 0 25 0 75

“ hot-h«UI*e, III......................... 0 10
Chateauguay, |»er basket II 37 0 40

Turnips, bag.............................................. 0 fit)
0 15

V'egetable Marrow*, dozen 0 50 0 till
Watercress, dozen.................................. 0 40

FISH—lladdoek and <•0(1 are airain
scarce, causing a rise in prices of those 
lines. Lake fish are more plentiful, ami 
oysters in shell have arrived in such 
ipiantities, since the opening ofdhe s^i-

son. as to somewhat demoralize the nun 
ket.

FKKHH
Burbotte..................................................................................... (j if
Blueflsh, iH-r lb........................................................................... o 14
Dure, per lb......................... ........................................................  u i :
Eel*, frenh, per lb...................................................................... u UK
Flounder*, per lb....................................................................... 0 1-
Halibut, per lb............................................................................ Old
Haddock, lier lb......................................................................... 0 0'",
Uke trout, |»er lb..................................................................... u lo
Mackerel........................................... ...... n
Market cod. 1MT lb.................................................................... Oil.
Perch, dre**ed, per 11».............................................................. 0 In
Pike, headle** and drv**ed.................................................... tin
Salmon, B.C................................................................................  u 11
Sea trout, per lb......................................................................... 0H
Steak c<h1, per lb........................................................................ 0 t'7
WhitetiHh. per lb........................................................................ 0 1

FROZEN
Dore, winter naught, per lb..................... .............................. u u-
Halibut, per lb............................................................................ ijc
Mackerel, per lb......................................................................... nit
Steak cod, per lb........................................................................ On
Salmon, Be, nil, per lb n i ,
Salmon, Gasp* .. ... u 1»
Salmon, (jualla. I**r lit........................................................... 0 in
Whitefi*h, large. |»er lb............................................................ 0 tr*
WhitetiHh, *mall, i*-r lb........................................................... It • •

SALTED AND PH'KLEI)
Boucles* rod, in block*, all grades, at 51, fi, 8, 9 & 10r per :
Green cinI. No 1 medium, perlh......................................... u n.',,

small, i»er lb....................................................... on;
large. |rr lb.................................. ..................... On

Dry rod in bundle*, per bundle ............................ .. 5
I .ubratlor herring, bbl................................... ................
I,ahrudor herring, half barrel ..................................... 2 >■
labrador sea trout, bbl*...................................................... 12 ,n

......................... half bbl* »;
No. 1 mackerel, pail.............................................................. 1 >
No 1 half bbl* .. h ...
Skinless roil. 100 lb <•&*#•....................................................... ;
Salmon, H (' .half bbls.......................................................... s un
Salmon, B.C.. bbl*....................................................... i:, j.
Salmon, B < ' . pink ........................................................... It in
Salmon, I Labrador, bbl .............. .................. . ... Ik on
Salmon. I^abrador, A bbls ...................... '.<60
Salmon, labrador, tierces, 300 lb.......................................27 O'.
Salt sardines, 20 lb jiail........................................................... 1 m
Sardine*, ijueltec, hbl . ... ...................... ,1 To

SMOKED
Bloaters, large, i»er box............................................................ 1 In
Haddin*, 15 lb. fix* , per lb....................................................  On-
Herring, new smoked, in-r Inix........................ 0 12
Kippered herring, i**r Ik»x ................................................... l in
Smoked *almon, sugar cured, i»er lit.........  ...... 0 25

Hll ELL FISH
lobster*. live, per lb................................................................. 0 2."'
Oysters,rhoire, bulk. Imp gal........................................ 4 4u

“Sealahlpt," standards. Imp gal....................... 17 -
“ select...................................... 2

shell. jier bbl.............. ...... 6 00 M i*i
Frogs legs, per lb............................................. u 40

PREPARED FISH
Shredded rod. |M-r box...........  1 <n

TORONTO.

HUE EX EHV1TS—The fruit market, 
which has lieen a busy spnt all summer, i- 
iH'ginning to hmk forsaken. Most of 11>• ■ 
fruits which arrived from day to day 
are no more. Pouches are still corning in 
small <|liant it y. lint of inferior quality. 
The irrépressible California |H-aeh, which 
has fought it way against our best var
ieties. has now again a fair show. Grapes 
ere now practically owning the market, 
rind are King there. Tn spite of the snow 
storm with threatened frost they eseap 
ed with very little injury, and are ar
riving daily in large quantities, and in 
splendid condition. They are selling 
for 12c to Vie per small basket, and are 
looking for buyers. Pears still bold a 
respectable position. Apples are receiv
ing more attention and are selling from 
$1 .fill lo Ÿ2.Ô0 per barrel. They are fall 
varieties and in many cases they are culls. 
The first car of Florida oranges arrived 
this week and will be sold for a dollar 
to a dollar and a half cheaper Ilian the 
first arrivals last year. New lemons are
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expected, in a few days, which means 
the retailer—get rid of your old stork.

\ ,.-s, green, basket...................................................... U 15 0 35
pur barrel ........................................................... 1 50 2 50

I. man................................................................................ 1 1 75
i .Irt-rries, iM*r bbl.............................................................8 00 8 50
t ;,«•», HUia.ll banket....................................................... 0 12fc 0 15

large......................................................... .......... 0 20 0 25
Alméria................................................................ 5 50 6 50

« Fruit.................................................................................. 4 00
ms, V.rdelli............................................................  3 25 3 50

' .-s, crate................................................................................. 1 25
gen. Cal. Valencia..................................................  3 25 3 75

(*al. Hinall.................................................................... 3 00
Form lliru......................................................... 2 00 2 50

, |,..s................................................................................ 0 4 0 60
! us, Canadian, banket............................................... 0 20 0 50

,r, ( an , liaaket.......................................................... 0 40 0 60
I . .mnlea, per «loz................................................................... 2 40

■ > Mice», i»er banket......................................................... 0 30 0 40

YKtiKTABLKS l*otaloes are a great 
11, and the likelihood is that they at 
-I will ho a fairly oheap artiele of 
,| this winter. Turnips, heels, and in 

.-i. all root crops are line. Tomatoes 
holding ont well, and still arrive in 

. ia 1 ipiantilies. and in good condition, 
i diage. celery, etc., are also plentiful 

I cheap.
I: ■ |ier ltag............................................................................. _ V 75

« :»ge, Canadian, per dozen 0 25 0 30
i . .ralmiiH-H. (’iinadiun. imt banket............................u 25 0 30

,areas. 0 40 0 50i : .ts, new, |ht banket 0 20
t Canadian, iter do/................................................ 0 25 0 30
, ........................................................................... 0 06 0 10
i . iutU-rn, per Itanket....................................................... 1 00 1 50
K plant, per banket........................................................ 0 25 0 30
t ns, Canadian, green, |ier bag .............................. 1 00 1 25

new, Valeneias, crate..................................... 2 75 3 00
Spaninh.......................................................................... 2 75

half e-aw n .................................................... 1 75
I ; pern, green, jter banket............................................  0 30 0 35

red, per It&nket.................................................. 0 50 0 N)
l‘ • itnes, Canadian. iter bag .................................0 00 0*5

sweet, basket . . ...... . It 05
nwe* t. jter ham jiei 2 00 2 25

Hweet, iter I arret 3 0 3 75

il'Mliahen, per dozen...............................................
Touiutoen, Canadian, per basket.....................
Turnips, per ba«.....................................................
Watermelons, Canadian, each........................

KISH—Lake fish are not as plentiful 
as they should he, owing to the continual

. . 0 85
U 20 0 30 
.... 0 Ml
0 10 0 15

strong winds, which hinder the fisher
men. The trade in Finnan 1 laddies is 
booming. The demand is great, and the 
turnover is immense. Oysters are also in

For Thanksgiving
We are offering a fancy lot of goods for this festive occasion.

' As

New Raisins and Fancy Snow Apples, 
New Florida Grape Fruit,

^ n. Cranberries,
Figs of Every Kind, 

Oranges, 
Bananas,

"o \ Grapes.

X'o-

WHITE & CO., LTD.,

Phone Main 5115 “ The Mark of Quality.”

Finest
Quality

Sweet
W. B. STRINGER,

CITRUS EXCHANGE

See that every box you buy bears this mark

District Agent,

Phone Main 5672

Finest
Selected

Grapefruit
Appetizing
TORONTO

We want to state that we do not think 
there is any pack of dates thit will 
give you better satisfaction to handle. 
When ordering, mention the Brands

“CAMEL” 
“EAGLE’ 

“MONOGRAM’
Extra Fancy

“CAMEL”

HALL0WI
(Packet».)

SAIR
(Packages)

Extra Choice

W Id. HILLS,
IMPORTKR

W. B. BTRINCER, Agent, T0R0RT0

FANCY
Jersey Sweet Potatoes bm». and Hamper. 

Cape Cod Cranberries 
Almeria and Domestic Grapes 

Chestnuts New Figs

■

Oranges

New Dates Due Next 
Week.

(Established 1861)

Hugh Walker &
GULEPH, ONTARIO



THE CANADIAN GROCER

good demand. The fish trade on the 
whole is satisfactory.
Bloater*, per box............................................................................. 1 20
Blue tins................................................................................................ 0 U6|
Carp 0 03
Cod. fresh '-aught............................................................................ 0 07
Cod. Imperial, tier lb..................................................................... U *»5
Cod, An*a«lia...................................................................................... 0 10
(’m-oes. per liask. t .......................................................... 1 10 1 20
Eele, per lb........................................................................................ 0 08
Finnan hiuldit-............................................ ........................... 0 07J 0 08
Haddock, fresh caught................................................................. 0 07
Halibut, fresh caught.................................................................... 0 10
Herring, medium, per lb , fresh caught....................0 <6 006
Herring, sea. per 100 count......................................................... 3 (X)
Herring. Digby, per box............................................................. 0 15
Lobsters, each........................................................................  0 25 0 30
Mackerel, each........................................................................ 0 20 0 2'»
Perch............................................................................................•.... 0 07
Pike............... 0 U6
<Juail on t«ia»t................................................................................. 0 U5J
Sea salmon.......................................................................................... 0 17
Trout, fresh caught...............................................  0 10
Whitetish, fresh caught................................................................ 0 10
Yellow pickerel................................................................................. 0 09
Oysters, selects, per gal................................................................ 1 75

" standanls. per gal .....................   1 60
** extra selects.................................................................... 1 90

KEEPING FISH FRESH.

New Method Which is Just Being Intro
duced into Maritime Provinces.

Men engaged in the fish trade down 
by the sea are interested in a new 
method of handling fish that has been 
recommended by Inspector O’Reilly, who 
looked into the matter when lie was in 
England giving expert advice to the 
counsel who were preparing the Colony's 
case for submission to The Hague trib
unal. Each fish is wrapped in a spec
ially prepared paper (the invention of 
Captain Sidling, commissioner of the 
Danish Government Fisheries Depart
ment. and a man of reputation in Brit

ish fishing circles), and then packed in 
ice. The moisture from the ice cannot 
touch the fish because of this envelope, 
but the cold water keeps the fish chilled 
or cool, and thus it will remain fresh 
for a longer period, as decomposition is 
slower in setting in, while the fish also 
retains its natural flavor. One firm in 
Fleet wood has been using this paper for 
nearly twelve months, and as an ex
ample of its efficiency, it is stated that 
they bought some turbot at 5s per stone, 
kept it fourteen days wrapped in this 
paper, ad then sold it at 14s per stone.

An article in the Fish Trades Gazette, 
of May 22. states that fish caught on 
the west coast of Greenland and Iceland 
were wrapped in Captain Soiling’s paper, 
and after a lapse of twenty-six days 
were delivered to the Grimsby market 
in such perfect condition that they were 
equal to fish just taken out of the water.

Results of the use of the paper in 
India with the temperature 90 degrees 
F. indoors are said to be equally good.

Highest price paid for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED IS86

Ingersoll - Ontario
Would you like our Weekly Circuler

On the strength of Inspector 0’R<-illy’s 
report, Sir Edward Morris, the Premier 
of Newfoundland, has ordered $200 
worth of the paper, in order that exper
iments might be conducted with it ;n 
that Colony. It has also been arranged 
that Captain Soiling shall come nut to 
Newfoundland to set on foot the experi
ments.

THERE MAY BE BETTER WAYS
Never become so set on doing bn-i ,..ss 

in one way that you will not ta I - a 
better if it is demonstrated. Aiwa; l)e 
open for suggestions.

One Montreal grocer says he ■ mis 
several hours each week with some of 
his fellow merchants, just to talk over 
new bints. “Read the best trade pa
pers’’ViAhe maxim of another gin. r.

H. Importe, of Laporte, Martin & Co., 
Montreal, is expected back from the 
I'nited States next week.

atAMOM reoe-e

Dried Apples
Shipments Solicited

Settlements Prompt

W. A. GIBB COMPANY
HAMILTON

JAMES SOMERVILLE. Manager

FINNAN HADDIE
If you want something deliciously 
wholesome and appetizing try our

“ BEACON BRAND ” HADDIE
Something different and something better than the ordinary Haddie.
Smoked and cured by Scotch experts and packed under our own registered 
trade mark. Write us for quotations on all kinds of fish and oysters.

THE F. T. JAMES CO., LTD.
Wholesale Fieh and Oyster Dealers - - TORONTO
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Sjuidihes
ACmmJl

J Firs r 
Q'JAUTY

SARDINES IN OIL

Blacks Harkoer,
Ha.

It is an
UNQUESTIONABLE FACT

that a great majority of 
the Grocers throughout 
this Great Dominion 
have pronounced

to be the Acme of 
Perfection. Every detail 

that extra care and skill can 
suggest has been embodied in 

preparation and canning of this 
brand of fish.

QUALITY GOODS TALK
You can talk through Brunswick Brand and get 

the better-class family trade.
See you get the name right

CONNORS BROS.. Limited
BLACK'S HARBOR, N.B.

AGENT S Crant. Oilti A Co.. Halilai. R.S : C H. B. Hlllcoat. Sydney. C B : J l. Lorlll, yarmonlh BSD Battra» A 
Sons. Ouelnc: L-onarO 8r.s.. No trial: «rihur N tombs, Oila«o : C. Di CaUirit. Kmgslo» : Jnm.s Hanrtod Toronto 
Chas. Omcan. W n.,ioig Shal'crosa Nacauhy A Co Ca'gary Alii I. Barley Brown, tendon. Cm.: R. Bobertsen A Co 
Vancouver. 8 C.: The Alf- Denis Co.. Lid.. Edmonton A ta.

YOU, Mr. Retailer
are not in business for your health.

You doubtless want to “ get yours out of 
every sale.

You also without doubt want to make 
more sales to your trade.

And probably you would not mind getting a 
nice slice of somebody else’s trade. 

The question always is, how to get more 
good customers without such expense as

will eat up all 
the profits.

;'r«ct 1
«T-«In'

fry, ■«
Till VM

R
r<«"«'

tS£ALSHn>T Oyster System ^
SOUTH NORWALK .CONN

The answer is : be
come a SEALSHIPT 
AGENT.

Write us to-day 
and we will tell you 
how it’s done.

The Sealshipl 
Oyster System,

SOUTH HORWiLK, 
Connecticut.

lie.

Concord Norwegian Sardines
are distinguished by many exclusive 

features. We reject all but the very 

finest small fish, autumn caught We 

handle the fish with the greatest care, 

pay every attention to sanitary details 

and use only the highest grade oil. 

They are the only sardine which has 

an extra cover for use after the tin has 

been opened. Between 24 and 30 sar

dines of a most delicate flavor will be 

found in each tin, which is guaranteed 

by the CONCORD CANNING CO. of 

Stavanger. Send rout order to any 
Wholesale Grocer.

LIST OF AGENTS :

R. S. Mclndoe, Toronto.
A, H. Brittain & Co., Montreal. 
W. A. Simonds, St. John, N.B.

Watson & Truesdale, Winnipeg. 
Radiger & Janion, Vancouver 

& Victoria. B.C.

re
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THE V A N ADI A X liKOCEK

i

I
4 '

THE MAXIMUM 
OF EFFICIENCY 

IN THE GROCERY
is within the reach of 
ever)- practical merch
ant who will carefully 
study the particular re
quirements of his trade.

“WALKER BIN” 
FIXTURES 

WILL HELP 
WONDERFULLY
as they provide every 
modern facility for the 
handling of a special or 
general grocery stock. 
They will

(BUSINESS 
m„T° PROFITS 

( PRESTIGE

Write for Illustrated Catalogue : 
“Modern Grocery Fixtures”

The Walker Bln and 
Store Fixture Co.,

LIMITED

BERLIN, ONTARIO

Designers and Manufacturers of 
Modern Store Fixtures

REPRESEN TITHES:

Mostrsal ; Kenneth H. Munro, Corlsttse Building 
Manitoba ; Watson 4 Truesdale, Winnipeg. Man, 
SathaUhewan and llberta : J.C. Stokes. Regina, Sask.

Tea Hints for 
Retailers

by John H. Blake

The author of this book has had over 
20 years experience in wholesale tea 
circles. His aim in this work has been 
to give the retail dealer ideas and infor
mation that will prove valuable in a 
business way.

Part I deals with :—
Tea Gardens of the World, 
l ea from Seed to Leaf.
Tea from Leaf to Cup.
The Tea Marts of the Orient.

Part II
How to Tent Teas.
Where to Buy Teas.
Is it Wise to Place an Importation 

Order?
Bulk versus Package Teas.
How to Establish a Tea Trade.
Tea Blending.

275 Pages Price $2.00
Fully Illustrated

MacLean Publishing Co.
Technical Book Depf.

10 Front St. East - - Toronto

Coffee, Its History, 
Classification and 

Description
B, Joseph M. Walsh

This is the most exhaustive, inter
esting and instructive book ever pub
lished on Coffee. It is attractively written 
and richly illustrated, and should be 
read by all who deal in or use Coffee. 
The contents include.

Cultivation and Preparation. 
Commercial Classification and Des

cription.
Adulteration and Detection.
Art of Blending, Preparing, etc.

This work, written by one of the 
greatest authorities in the world upon 
the subjects of Tea and Coffee, will be 
mailed to you postpaid on receipt of

$2.00
IT WILL PAY YOU TO SEND AT ONCE.

MACLEAN PUBLISHING 
COMPANY

Technical Book Department

10 Front St. East, - TORONTO

Mr. Grocer! Look at the 
Situation as it exists

The credit customer is a valuable 
asset—IF HE PAYS. Right there 
the vital point. He MUST pay, 
YOU lose—he must be made loi , 
without being offended—or, agr. 
YOU lose. There Is one sure, s 
satisfactory way—the

Allison COUPON
BOOK

SYSTEM

HOW THEY WORK
A mail aiintH - rv«liî. 
You think he is good, 
(ïive him a #10 Alii 
son ft min m Book 
Haxt- him sign tin 
re< « ipt or note form 
in the front of the 
Im «ok, which you tear 
out ami keen Charge 
him with £10 No 
trouble. When In
buys a dune s worth, 
tear off a ten-rent 
coupon, and so on 
mit il the book is used 
up. Thmi he pays 
the $10 and gets 
another book No |*ass 
books, no charging, 
no lost time, no 
errors, no disputes

P.-------- is oo

fjrw*

Manufactured by

ALLISON COUPON CO., Indianapolis, U S.4.
Order them from your Jobber

^gSORBINE
Will reduce Inflamed, straii 
swollen Tendons, Li gam* 
Muscles or Bruises, < un- 
l.ameness and St-.p pain f 
Splint,‘side I tone or Bone v-1 
No blister. no hair gone. If. re
used. Horse Book 2 D free. < 
bottle at dealers or deiven d.

ABSOKBZNE.JK.,f rman, 
Reduces Strained Torn LI gam- 
larged glands, veins or musd — 
ulc.-rs—allays pain. Bn-.k Fr- •

F. YOUNG P0F, 204 Temple St.. Sprmohcld
LltlANN Ltd., Jlonfrt-al, I inailian Aw*-nt*.

ed, 

i lie 

i v In
9

THE PEOPLE Ob

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER"

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax

5«



Time weans
MONEY 

Save Your 
Time 

anti

molasses

“ENTERPRISE”

A PUflP THAT SHOWS A PROFIT

TEA LEAD
Best Incorrodible

Bay “PRIDE OF THE ISLAND” Brand
as extensively used for years by most of 
the leading packers of Tea in Canada

ISLAND LEAD MILLS LIMITED,
Tel. Address: “Laminated," London. LI MEHOUSE,
A.B.C. Code* used 4th and 5th Editions. LONDON, E., ENQ.
Canadian Agents ALFRED B LAM BE A SON. TO KOXTO

.1 HUNT E R WHITE. ST. J< >HN. N B 
CECIL T. GORDON, MONTREAL

The great success of the “Enter
prise” works is built on the policy 
that they have no time to waste in 
making anything but the best.

Nearly half a century of steady 
holding to this policy has made 
“Enterprise” articles absolutely es
sential to the success of enterprising 
grocers.

The famous line of “Enterprise” 
Coffee Mills for either Hand, Steam 
or Electric Power, Smoked Beef 
Shavers, Meat Choppers, Cheese 
Cutters, Measuring Faucets, Meas
uring Pumps, Etc., all are to be 
found in grocery establishments in 
all parts of the world.

This Company originated the quick, 
clean, convenient way of pumping and 
measuring molasses and heavy liquids 
from barrels, by means of the

“ENTERPRISE”
Self-Priming and Measuring Pump
It measures accurately, a gill to every 

turn of the handle, a pint to every four 
turns. Has a new Total Registering Device, 
showing total amount taken from the barrel. 
No. 97, shown here, costs only $6.00; 
Auger, 75c. ; Extended Tube, for pumping 
from cellar to first floor, per foot or fraction 
of foot, 50c. Order from your jobber. 
Write for our latest catalogue.

THE ENTERPRISE MEG. CO. OF PA. 
Philadelphia, U.S.A.

21 Murray St., New York, 438 Market St., San Francisco

Exclusive

SPECIAL
Adjuster

Elgin National 
Coffee Mills

can be regulated to grind coarse or 
fine when running, and the special 
adjusting device is used on our mills 
only. All our mills are built on 
merit, are the highest standard of 
excellence, are strong, fitted with 
steel burrs and run easily, smoothly 
and satisfactorily.

Ask any of the following Jobbers for our Catalogue : 
WINNIPEG—G. F & J. Galt (and branches); The Codville Co.

(and branches) ; Foley Bros., Larson & Co. (and branches). 
VANCOUVER -The W. H. Malkin Co. Ltd. ; Wm. Braid & Co. 
HAMILTON Jas. Turner & Co. : Balfour. Smye & Co. : MacPher- 

son. Glassco & Co.
TORONTO Eby. Blain. Ltd 
LONDON—Gorman. Eckert & Co.
ST. JOHN, N.B. G. E. Barbour Co.; Dearborn & Co.
REGINA. SASK.—Campbell Bros. & Wilson 
MONTREAL—The Canadian Fairbanks Co.

MANUFACTURED BY

Woodruff & Edwards Co.
ELGIN, ILL., U.S.A.

Save 
Your
Indispensable 
every grocer.

Get prices from
KILGOUR BROS.

19 Wellington Street West. TORONTO
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THOMAS MARTINDALE
Prominent Philadelphia Merchant, Sportsman and Writer

Wholesale Grocer What a Millionaire
Says About Advertising in

Papers Trade
“The advertising of wholesale grocers in trade 

papers is to be commended. The trade papers 
exist primarily to help in promoting the interests 
of the particular trades they represent, and they 
generally are filled with the latest trade news, 
advice, statistics, etc., pertaining to their field. 
Besides, it stands to reason that such advertising 
ought to be profitable in thus being directed right 
at prospective buyers.”

Tin- above is an extract from an address de. 
iivered by Mr. Martindale on “Advertising: Its 
Practice and Rewards.” at a banquet given by 
Ih<- Canadian Club, of London. Ont., his former 
hume. Mr. Martindale is one of the many Cana
dians who have won prominence as broad-gauged

If Mr. Martindale were in business in Canada 
he’d be a large user of spare in The Canadian 
(irocer. lie realizes what a powerful agent ad
vertising of this sort can be made in building up 
good-will among possible customers.

business men in the United States.

Read next week what Mr. Martindale «ays about houses of big capital and fine 
reputation that have tried to hold trade without advertising.
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-n QUOTATIONS FOR PROPRIETARY ARTICLES r-m

Baking Powder
W. H. (iILLARI# A CO.

l-lb. tins, 1 doa. In oaee.......................... $2 00
i lb. tins, 8 " " ......................... 125
Hb. tins, 4 " " ....................... 0 75

IMPERIAL BAKINO POWDER.
Cases. Sises. Per doz.

10a
................ "1 75

IS-os.
11-os.

4 doz........................ X : ............... 10 60
......... 19 76

MARIO BA KINO rOWDIK 

Omm. 81m. Per doe.

Î •• it m Per cam! ÎÎ •• , « »
AO TAX IAXIXC POWDER 

dise» Per Oos. 
Kovel—Dime ... | 0 86

I lb............ I 40" loi.............. 1 96
" lib............. 1 66
" llos.......... 186
M lib............. 4 90
" • lb...............  18 80
“ 6 lb ............If 86

Berrels—When pecked in 
barrels one per cent, dis
count will be allowed. 

CANADIAN CANNERA. LIMITED

Pear---- - ...

Red currant...
Black currant.
( 'rahapple..........

Marmalade
Scotch.................. 1 W
Orange Jelly. . 1 75
Green Fig............2 25
lA-mon.................. 1 80
Pineapple............2 25
Ginger..................  2 25

Bulk.

Aylmer Jam»
^ Per dor.

ttiivk eurrant.
U- 1 currant .. 
R.t-plfcrry & re

i yu 
l w
1 HU 
1 80

Easplicrr^ and

ui&on plum, 
.-toneless..
• ngage plum, 
-toneleae

1 80 

1 SO

1 70

1 80
1 70

2 40 
2 40 
1 70 
1 70 
1 70

1 70 
1 80

Pure Preserves __
5 s At 7 s iK-r lh. 14 s & 30 s per lb. 

' rawln-rry................ Oil ...................... 0 10Î
HI ark currant.......... 0 11   0 10?
Raspberry..................C 11   0 102

* R her varieties........ 0 1*9   0 08;
freight allowed up to 25c per 100 lbs.

WHITE HWAN 8PICEH AND CKREAL8 LTD.
White Swan Baking Powder—

1-lb. tine, 8-dot. Id caae, per dot.......... 2 QJ
I lb....................................... ...................
Jib. " " " ........... 0

«/

Cook's Friend Baking Powder
In Cartoons per dozen

N‘ 1. Mb., 4 dozen.................. ................... 2 41
2 “ .................. ..................2 50

N"i> 2, 5-os., 6 dozen..................

3, 24-oz., 4 dozen...............
No 10, 12-oz., 4 dozen............... ..................2 10

2 “ .............. ................... 2 2J
'O. 2, 4-oz., 6 dozen.................

3 “ ................
per d»'zen

13, l-lb., 2 dozen.............. . .................. 3 00
' 14,8-OZ..3 *• .................. 1 75

15,4-oz.,4 “ ..................
" 16. 24 lbs................................ ..................7 25

17, 5 lbs...................................

Cer.ale
WHITE SWAN SPIOrg 
AND CEREALS LTD. 
White Swan Breakfast 

Food, 2-dot. in case,
__per case, $3.00
The King’s Food, 1-dot.

In oaee, per case, $4.86 
White Swan Barley 

(Maps, per dot., $1. 
White Swan Self-rising 

Buckwheat Flour, per 
doe., $1 00.

White Swan Self-rising 
Feooek. flew, per 
4m., $L$8.

White Swan Wheat Kernels, per doz.. $1 40
White Swan Flaked Rice, per doz.......... 1 00
White Swan Flaked Peas, per doz.......... 1 00

Blue
Keen’s Oxford, per lb................................. 0 17

In 10-r»ox lots or case............................. 0 16
Gillette Mammoth, J gross box.............. 2 00

Chocolates and Cocoas
THE COWAN CO., LIMITED

Perfection, 1-lb. 
tins, per doz... . $4 50 

Perfection, 1-lb.
per doz.................  2 40

Perfection, 1-lb.,
per doz .......... 1 30

Perfection. 10c size 0 90 
“ 5-lb. tins

per lb...................... 0 37
Solu le. bulk, No.

1, per lb................ 0 20
Soluble, bulk, No.
2, per lb................ 0 18

Luuaon rear*, per lb................................. 0 22
Special quotations or Cocoa in bbla.

Unsweetened Chocolate— Fer lb.
Plain RocA, | a R l'a, cakes. 12 lb. bxe u Jti 
Perfection chocolate, *0c size, t dozen

b.xee, per dozen..........    1 8j
Perfection Chocolate, 10c size, 2 and 4

dozen boxea, per dozen.......................... 0 00
sweet Chocolate-

Queen s Dessert, J s and |s, 12-lb. bxe.,
per lb.......................................................... $J

Queen e Des.ert, 6 », 12-lb. boxes........... 0 40
Vanula, f-lD., 12-lb. boxes, per lu.......... u 35
Parisian, 8’e.........   0 30
Royal Navy, fs, 4 s, boxes, per lb----- 0 3j

Diamond, 7 s, 12-lb. boxes, per lb........ u 24
is....................................  0 25

" be............................. ....... 0 28
Icings (or case—

Chocolate, white, pink, lemon, orange, 
almond, maple and ooooanut cream, in 
4-lb. pkgs., 2-doz. in box, per dozen 0 i#0 

Confections— Per lb.
MUk chocolate wafers, 5-lb. boxes 0 36
Maple buds, 5-lb. boxes.............................. U 36
Chocolate wafers. No. 1, 5-lb. boxes 0 30 
Chocolate wafers, No. 2, U 2i
Nonpareil wafers, No. 1, " 0 3J
Non pare 1 wafers, No. 2, "* U 25
Chocolate ginger, 5-ln. boxes ............ U 30
Milk chocolate, be bundles, per box. .13) 
Milk chocolate, 5c cakes, per box — 1 35 

■bmbdobpb ouooa 
A. tf. Maci^areu, imperial uneeee Uj , 

limited. Agents, Toronto.
10c. tins, 4 dos. to oiae........per do*., f .00
i ■ - « .... " 2.40

I " " 1 " " .... M 9.00

▲gents, 0. E. Colson R Boo, Montreal.
In t. I and 1-lb. tins, 14-lb. boxes, per

lb.................................................................0 86
smaller quantities .................................... 0 3;

VOHN F. MOTT A OO. F.
R. 8. Molndoe, Agent, Toro-tr, 

Arthur M. Loucks, Ottawa.
J. A. Taylor, Montreal.

Joe. E. Huxley, Winnipeg.
R. J. Bedlington A Co., Calgary, Alta. 

Standard Brokerage Oo., Vancouver, B.C.

Elite, 10c size 
(for cooking)

doz .......... 0 90

breakfast ooooa, is............ .........
" 4’s......................

No. 1 chocolate, 4 s......................
Nary “ |s......................
Vanilla sticks, per gross..............
Diamond chocolate, fs..............
Plain choice chocolate liquors 
Sweet Chocolate Coatings___

0 21

18 lb. pail* ar a io. J* »nd w>
Pails. Tins. Bbls. 
0 19 

. U 18

. 0 17 

. 0 19 

. 0 17 
0 16

Bulk—
t In 16

White Moss, fine strip
Best Mhredded............
Special Shred ............
Ribbon...........................
Macaroon.....................
Desiccated.................... _ ___
White Moss In 5 and 10 lb. square tins. 21c.

WHITE SWAN SPICES AND CEREALS LTD.
White Swan Coroanut—

Featherstrip, pails...................................  0 16
Shredded...................................................... 0 15
In packap»** * rv* a nm lb.......... 0 28

Condensed Milk
BORDEN S CONDENSED MILK CO.

Wm. H. Dunn, Agent. Montreal A Toronto.
Can**» Dor

Kagle Brand Condensed Milk.
Gold Seal Condensed Milk. . 4 :
Challenge Condensed Milk......... 4 (
Peerless Brand Kvai>orated Cream

five eeut si/.»• (4 dozen).............. 2 ‘
Peerless Brand Evaporated Cream

family size..................................... 3;
Peerless Brand Evaporated ( 'ream

pint six*- ( 1 dozen)........................4 ■
Peerless Brand Evaporated Cream 

hotel size....................................... 3 1

1 50 
1 10 
1 ‘JO

ppr-

TRURO CONDENSED MILK CO., LIMITED. 
“Jersey brand evaporated cream

per case (4 doz. ) ................... ..........$4 UO
Reindeer" brand per case (4 doz.)— 5 t0

JERSEY CREA*pS

Mott's breakfast cocoa, 10c. size 90 per dz.
.................... u 36

U 38 
0 32 
0 29 
1 00 
0 24 
0 32 
0 20

WALTER BAKER A OO., LIMITED. Per lb. 
Premium No. 1 chocolate, | and 4-lb.

cakes ............................................. $0 38
Breakfast cocoa, 1-5, J, 1 A 5-lb. tins U 41 
German Sweet chocolate, 4 and 4-lb.

cakes, 6 lb. boxes. ...........................  0 28
Caracas Sweet chocolate, 4 and 4-lb.

cakes, 6-lb boxes............................  0 86
Auto Sweet chocolate, 1-6 lb. oakee,

8 and 6 lb. boxea................................ 0 85
Vanilla Sweet chocolate, 1-6-lb. oakee

6-lb. tins.................................................. 0 47
Soluble ooooa (hot or cold soda

1-lb. tina.................................................. 0 88
Cracked ooooa, |-lb. pkgs., 6-lbs. bags 0 34
Caracas tablets, 100 bundles, tied 5s,

per box..................................................... 8 00
The abort quotations are f.o.b. Montreal

Coeeanut.
CANADIAN OOOOANUT OO., MONTREAL. 

Packages— 5a. 10c , 20 and 40a packages 
packed In 16 lb. and SO lb. cases. Per lh 

1 lb. packages................................................0 26
lb "   0 27

tb. "  0 28
1 and I b. packages as*orted............ 0 261
land |b. " “ .... 0 27$
% lb. packages assorted In 6 lb. toxrs 0 28 
lib. " " 0 99
lib. “ Id 6.10,15lb.oases 0 80

java
J* COTf« Net|

•tirn oei.fc i0w.J

Cafe dee Epicures -
doz., $3.f..

Cafe l Aromatique 
per dos., $4.

$0 83
“Gilt Edge

"Gilt Edge" in 2 lb.
tins..........................

Canadian Souvenir 
1 lb. fancy litho
graphed canisters

b * - - Imperial
Large size Jars, perdz 8 !

6i

Medium aize jara, per doz 
Small aize jara, per doz... 
Individual size Jars,., 
per doz.................. 1 00

Imperial holder—

Large size,doz. 18 00 
Med. size “ 17 00
Small size " 12 00

Roquefort- 
Large size, doz. 2 40 
Small size, “ 1 40

Confections

THE COWAN CO., LTD.
Cream Bars, 6Q's, aborted flavors, box 1 80 
Milk Chocolate Sticks, 36 in box. “ 1 35

“ 1 10c cakes, 36 in box “ 2 55
Chocolate Wafers No. 1, 5-lb. boxes, lb. 0 33 

“ " No. 2. “ “0 25
Maple Buds 5-lb. boxes, lb ............... 0 36
Nut Milk Chocolate, 4-lb- cakes, 12-lb.

box, lb......................................................... 0 40
These prices are F.o b. Toronto.
MacLaren's Imperial Chee.-f. Co. Ltd 

Imperial Peanut Butter “ Bobs, ’ the 
Perfect Confectioi ery.

Large size, cases, 25 cartons.......... 63 50 each
hmall “ “ 50 “ .......... 3 60 “
Assorted, cases, 26 small, 12 large 3.55 “ 

Net 30 days.

Coupon Booke—Allison’s.
For sale in Canada by The ELy Blain Co Ltd 
Toronto. C. O. Beauchemis A Fils. Montreal 

82, #3, 85. 810, 815 and $20.
All same price one size or assorted.

UN-NUMBERED
Under 100 books...................................  each 04
100 books and over................................each C3*
500 1 ooke to lOoO books .............................. t3

For numbering cover ami each coupon, 
extra per book V, cent.

Extract oi Beef.

LAPORTE, MARTIN A CIE, LTD.

'Vita" Pasteurized Extract of Beef. Per case.
Bottles 1-oz., case of 2 doz ................. $2 20

" 3 M " 1 “   8 00
" 4 " " 1 "   4 50

» •; " * "   4 75
80 " " 1 "   9 CO:: 1 :: :::

Infant,' Feed.

Coffee,.
KB7, BLAIN CO. LIMITED. 

Standard Coffees.
Roasted whole or ground. Packed in damp- 

proof bags and tins.
Club House.................................................. 80 33
Nectar .......................................  o 30
Empress ..................................................... q 28
Duchess............................................................. c 25
Ambrosia........................................... . 0 25
Plantation .........................................  0 22
Fancy Bourbon................................... q 20
Bourbon.............................................. ’ ’ ” q 18
Crushed Java and Mocha, whole!. 0 17
r. d " “ ground.. 0 174

Package Coffees
Gold Medal, 1 and 2 lb. tins, whole

or ground.........................................  0 30
Cafe, Dr. Gourmet s, 1 lb. Fancy

Glass Jars, ground ...................... 0 30
German Dandelion, 4 and 1 lb. tins,

ground..............................................  0 22
English Breakfast, 1 lb. tins, ground 0 18
WHITE SWAN SPICtH AND CEREALS LTD.

White Swan Blend.

Robtreon's patent barley 4-lb. tics .. M _ '
" " " 1-lb. tins... 2 25
" *' groats 4-lb. tins.. 1 25

1 " 1-lb. -tn« 2 25

"Mephiato" and "Purity’* Canned 
Lobsters.

Mb. decorated 
tins, 32c. lb 

Mo-Ja, 4-lb.tins 
30c. lb.

Mo-Ja, l-lb.tins 
28c. lh.

Mo-Ja, 2-lb.tine 
28c. lb.

Flavoring Xxtraete
shirrifp’b

1 oz. (all flavors) doz. 1 00
2 ...................................... 1 75
24 ................................ 2 00
4 ......................................3 00
5 ..................................... 8 75
8 " " " 5 50
16 ' •* " 10 00
82 " " " 18 00 
Discounts on application.

l-lb. fancy glass Jars, pe- 

—l-lb. amber glass Jars, 

w*t> * tnrrhlFvel. oer dot 

THOMAS WOOD A OO.

Milk Powder
CANADIAN MILK PRODUCTS. LTD . TORONTO 
Tmmilk, full cream, per case (4 doz), J lb

tins............................. *................................  4 83
Milksto<-k (cooking milk), per case t4 doz)

4 lb tins........................................................ 4 50

Jam* and Jeuiss.
BATOER 9 WHOLE FRUIT STRAWBERRY Jam

Agents, Roee A Laflamme, Montreal and 
Toronto.

l-lb. glass Jar, screw top, 4 doz., per dos 2 20 
T. UPTON A OO.

Compound Fruit Jams—
19-ox. glass Jars, 2 dos. in oase, per dos. 81 00
l-lb. tins. 1 dos. in oaee............... per lb. 0 074
5 and 7-Id. tin pails, 8 and 2 pstie in

orate.............. ........... —per ib.
T wood pails, 6 palls in crate, per lb .
80-lb. wood palls ...
Compound Fruit Jellies—
It os glass Jan, 1 dos. In oase per do, 1 00 
i-lb. tins, i dot tn.ia»» per H 0 07|
I wood palls. 8 nans In «rare, par lh 07

0 07
0 07 
0 06J

}
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RISING SUN
•»»» X » »v\t

STOYEPOLISH
SUN PASTE 
STjOVE POLISH

/S' ''

MORSE BROS., Props.

ALWAYS RIGHT. Aï^
Stove Polish is just right every time you sell it, 
and the boxes are always filled full. You have no 
complaints coming after you pass it over your 
counter. Why not make fiiends for yourself as 
well as for us by selling the stove polish which 
always pleases the housekeeper? That’s SUN 
PASTE. Just push it and see them come back 
for more.

Canton, Mass., U.S.A.

BLACK
KNIGHT
STOVE
POLISH

will earn for you that most desir
able of all business assets—-the 
good-will of the ladies. It comes 
quickly and goes slowly, and will 
not stain the hands. Be sure you 
are handling this profitable line.

F. F. DALLEY CO., Ltd.
Hamilton, Can. Buffalo, N.Y.

“VOL-PEEK”
GRANITE CEMENT

WON’T wash clothes, but
WILL mend holes in every kind of 

pot or pan.
Every household in the Dominion wants 

“ VOL-PEEK Tell the women what it will do. 
It Bells at sight

H. NAGLE & COMPANY
LAPRAIRIE, QUE.

\YiSU*!?
lu-.; 5 
Îïî 5 s; , »

NEGISTteCO

AT THIS SEASON THERE IS ALWAYS A GOOD DEMAND FOR

BRUSHES
FOR HOUSECLEANING PURPOSES

We make a specialty of this class of goods— 
and have the largest range in Canada to 
choose from. You will also find our goods of 
SUPERIOR QUALITY AND FINISH 
-AND VALUES UNEQUALLED 

Place your order now for the Keystone Brand

Manufactured by

STEVENS-HEPNER CO.
LIMITED

PORT ELGIN, ONTARIO

npHE RETAILER classes the 
houses who advertise in his 
trade papers as the most pro

gressive in their line—the houses 
out hard after business, appreciative 
when they get it, and always trying 
to give a little better service than 
anyone else.

C>2



T H E C A X ADI A X G R O C E R

‘

Perl».
■ 1 |.ail< ..................................... U <J»V;
' ■ -I jam. 1-11». glass jars, t vv-

• m - as. ............................... 1 75

Jelly POWGris
IMI'KKIAL dessert jelly

Aborted gross 10.75.
Mael^aren Imperial Cheese Oo. Limited.

JELL-O
gëçSSy The Dainty Dessert

Assorted Case, 
Assorted Case,
1-emon (Straight) 
orange (Straight) 
KH.-pberry (Straight) 
S: rawberry (Straight 
' hocolate (Straight) 
C: terry (Straight) 
|’each (Straight*
" • ight, 8 lbs. to ease.

Contains 4 dc *>3.60 
Contains 2 doz..$1.80 
Contains 2 doz. .$1.60 
Contains 2 doz. Sl.80 
Contains 8 doe..|1.80 
Contains 2 doz. 41.80 
Contains 8 doz.4l.80 
Contains 2 do*.$1.80 
Contains 2 doz..11.80 
(Freight rate. 3rd class

Soap
i’he GENUINE. Packed 100 Bars to case.

■Goodwillie’s'
PURE FRUIT» IN OLA»»

Q Possess that exquisite delicacy of flavor which 
arouses a desire for more which must he satiated.

Q If you make yourself the original vendor of 
Goodwili.ie’s it is to you the customer will re
turn, and, with her request for “more Goodwil- 
i.iK’s,"she will leave her order for other groceries.

Q Have you customers coming hack for Goon- 
wii.uk's ? You should and can.

You Con Secure Prices 
From Your Wholesaler.

Rose & La flamme, Ltd. - Montreal and Toronto
AGENTS

THE ROBERT UREIO 
COMPANY.

White Swan, 15 
flavors. 1 doz. in 
handsome counter 
carton, per doz., 90c.

Licorice lozenge*, -lb. glass jars 
‘Jo 5-lb. «-aiis

" Purity licorice, lu sticks ............
100 sticks............

little, large cent sticks. 100 in box

Lvf M'nnrertr-- t*>«» »

1 ■ I l.I.KTT S PKRPI MKI»
1 case of 4 dozen..............................
3 eases of 4 dozen.................................

.<3 60 
3 5u
3 40

List price.
“Shirnff s (all 
flavors), per doz . . 

Discounts on applies

Lard
N C FAlRRAWR OO. BOARS HEAD 

ID COMPOUND.

1 leroes___ft 12
1-bbls. 0 121 
vubs ,60 lhs. 0 12$
10-lb. Palls 2 50 
10-lb. tins 2 40 
Oases 3 D 0 13•• s-n o 121

" 10-lb. 0 122

F.O.B. MontreaL

Harmuiaoe.
T. UPTON A co.

12-oz. glass jars, 2 doz. case .. per doz $1 ( 0 
16-oz. glass jars, 2 doz incase “ 1 40
In 5 and 7-lb. tins and 7-lb. pails,per lb. 0 07 
Pint Sealers (24 oz.), 1 doz in case, per

dozen....................................................... 2 00

SHIBBIPP BRAND

L-t.CHARtfj

VafqratedM

8T. CHARLES CoS 
DENStNO CO

PRICES :
St. Charles Cream- 
family size, per case
..........................S3 5U
Ditto, hotel, 3.70 
Silver Cow Milk 4.55
Purity Milk---- 4.25
Good Luck___4.u0

!3Tglass, doz... 1 56
1-lb.
4-lb. tins, " 
7-lb. " ••

"Sb redded’’— 
1-lb. glass, dot.. 
1-lb. " " .
7-lb. tins, " .

Prices Ontario and Quebec :
I ess t ban 5 cast*.......... .................. $5 00
Live eases or more...... .................. 4 95

“EAHI FIRST-'

COMPOUND.

Tierces ... 0 11J 
Tubs 0 Ilf 
10-lb. pails. 0 12 
20-lb. tins.. 0 111 
10-lb. “ 0 121 
5-lb. “ o 122
3-lc. " 0 12$

1-lb. cartons 12$

Licorice
NATIONAL LICORICE CO.

5-lb. boxes, wood or pai*er. per lb.......... 80 40
Fancy boxes (36 or 50 sticks), ]>er box... 1 25
" Ringed " 5-lb. boxes, per lb................... 0 40
“Acme"' pellets, 5-lb. cans, per can___ 2 00

“ “ (fancy bxs. 40), per box 150
Tar licorice and tolu wafers, 5-lb. cans,

per can....................................................... 2 00

2 50 
5 00 
0 75 
0 25 
0 85 
1 45

8PRATT 8 PRICK LIST 
Mixed Bird Seeds, 1-lb. pkts., 3 dozen

cases per doz ....................... $0 95
Parrot Food, 1-lb. pkts., 1 doz cartons U 45
Parrot Food, 2-lb. pkts ............. 1 35
Bird Cage Sand, about 11-lb. bags, £-

gross cases, per doz............................... 0 30
Bird Cage Grit, about 11-lb. bags, 1-

gross cases, per doz............................. 0 30

Mince Meat
Wet hey s condensed, per gross, net. .. 812 00 

“ per case of 3 dozen, net......... 3 00

Mustard
COLMANS OR KEENS

D.9.F.. 1-lb. tins.................... per doz. $ 1 40
“ i-lo tins....................... “
“ 1-lb. tins...................... “

Durham 4-lb. jar....................  per jar
“ 1-lb. jar.....................

F.D 1-lb. tins.................. .. per doz.
“ i-lb. tins......................... “

Olive OU
LAPORTE, MARTIN A CIK., LTD. 

Minerva Brand—
Minerva, qts. 12 s........................... $ 5 75

“ pte 24 s........................... 6 50
" 1-pts. 24 "s ........................... 4 25

Sauces
PATERSON’S WORCESTER SAUCE 

Agents, Rose A Laflamme, Montreal and 
Toronto

l-pint bottles, 34 6 doz., per doz............0 90
pint “ 3 dez..................................... i 75

Soda
COW BRAND

Case of 1-lb. contain-
IngW.Mok^ per 
box, $3 00
Case of 1-lb. oon- 
tainingl20 pkgs. per 
box. $3.00
Case of 1-lb and 1-lb. 
containing 30 1-lb. 
and 60 ^-lb.pkgs per

Case oMks. pkgs. containing 96 pkgs. per

MAGIC brand Per case
No. 1, cases 601-lb. packages.............. $ 2 75
No. 1, " 1301-lb. " ........... 2 75

, .. ; 301-lb. ‘ 1 , -,No* *• 661-lb. " f........... f 75
No. 5 Magic soda—cases 100—10-oz. pkgs 
1 case ............................................................... 2 8.5

\DWIGHTtS

111? 

W®-

i m
:

i

■
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Wood's “Canadian Souvenir” Canister Cofise
Roasted in Bean or Roasted and Ground

Cases of 48 lbs., 1 lb. cans, $14.40 per case
THIS COFFEE has found a welcome in thousands of homes.
If you are not selling it you are missing a pleasure.
It is of unequalled quality as a popular, rapid-selling line.
THE CANISTER is lithographed on the tin in rich, delicate colour ;ng. 
It has a permanent usefulness every housekeeper prizes.
It sells and it suits ! We solicit your orders.

THOMAS WOOD CO., LIMITED
No. 428 St. Paul St. Montreal

•cap and Washing Powders
jl r. tippst à oo., agença

Maypole soap, colors............per gross! 10 K>
" " black................. 15 M

Oriole soap...........................  .. IP SO
Gloriole soap...................... II 08
4tn* —• il te

box____ ê'3 60

Stove Polish.

Rising dun, 6-oa. cakes, ^gross boxes $8 60 
Rising Son, 5-os. cakes, gross boxes 4 50 
Son Paste, lQo. sise, è-gross boxes.... 10 00 
«un Paste 6a else, è-gross boxes... * “

6 doz. to
box .*7 20

30 dart.

1 Bux Pri'-H

5 Box Vri e

Freight paid
on 5 box lots.

Wo. 1 
Canada laundry.. 
«User gloss, Mb. draw-lid box
Silver gloss. Mb. tin canisters.... 
Bdward's silver gloss, 14b. nkg. 
Kegs silver gloss, large crystal.... 

n s satin, 1-lb. oartons........ .
No. 1 white, bbls. and kegs.------
Canada White Gloss, 1-lb. pkgs...

r box 1 50 to 8 00

0 074 
0 0f\

a s enamel,
Culinary Starch—

Benson fc Oo. ■ PreparedOorn....
Canada Pure Oorn............................

Rice Starch—
Rdwardsbury No. 1 white. 1-lb. oar. 0 18 

" 1 " or blue,
BEAM- FORD VTA10H WOKZI, LIMITSD

Ontario ar d <ju bee.
Laundry Btathes—

Canada Laundry, boxes of 4Mb. $0 0G 
ions (Moss Starch—

1-lb. cartons, boxes of 41 lb..... 0 061 
Finest Qualify White Laundry— 

l-lb. Canisters, oesss of IIlb.... 77
Barrels, M lb................................. 0 OGIKegs. 1W lb......... .......... . o 06$

LU» White Gloss—
1 lb. *
• 'b. ‘••nuke.
v:b. toy drums, with drumsticks

Kegs, ex. crystals, iM lb........
Brantford

LA PORTS, MARTIN k OIK, LTD. 
Japan Teas—

Victoria, hf-c, 90 lbs.............................. 0 25
Princess Ixmise, hf c, 80 lbs .............. 0 19

Ceylon Green Teas—Japan Style- 
Lady, cases «0 lie................................... 0 18

m
fe

U ;

JAMES' D ME BLACK LEAD
Per

IB lb. 0 77 i

Jifv-

Starch
IDWARDBBDRO STAR IH OO., LIMITSD.

L undry Starches— per lb
No. 1 White or bine, 44b. oarton. So 07

tiro am LabM, I s and i a ......... fO 25
Green Label, 1 ■ and te........... 0 27
Blue Label, l’e, ft's, |‘s and | s 0 30 
Red Label I s and 4'e   0 18
Gold label l e and %'s........... 0 44
Red Gold Label, %'s ................ 0 55

BRISTOL ii
Hamilton, Ont.

!C 30 
0 35 
0 40 
0 50
n 60 
0 to

jÇEYLON JEA
0 OH

i 08
0 08 Orange Label I s and frs .. .. 0 23
0 07 «lu- Label. 1 ■ U 20

Brown Label. 1 s and |’« .. . . 0 »
0 77i Brown Label J • ................

Greer» Label 1 « and | a ... .. 0 15
3 00 Red l abel. ...................... .. 0 40

Green Label 
R d label, 
u range label 
Goldlabel

' 30 
. 35
o 47 

56

18l

--------------—l TORONTO.

1

y,

y

\ “s.^5r-
V4 'CSQF'-TEA Rp MONTREAL

I / Wholesale Retail
]/ Yellow T.abel, I s..................... 0 20 0 H
F •' “ | s........................ 0 21 0 25

Green I .a bel. l's and i s.......... 0 24 0 30
Blue Label Is and ft's............ 0 25 0 35

2 SO

dyrup
KI»WAUI><|-.I K * mTARCH OO.. LTD. 
“Crown Brand Perfection Syrup.

Barrels, 700 lbs.............................. 0 73i per b.
Half-barrels. 350 lbs.................... 0 034 "
i barrels. 175 lbs........................... 0 <*1 "
Pails 25 lbs...................................... 1 30 each

" 38| lbs................................. 1 SO “
Plain tins, with label— Per ra»e.

lib. Mos. I dos. In case.................. 2 50
6 ' 1 " " .................. 2 85

10 " I " H ................... 2 75
SC M I " .................. 2 70

(5. 10 and 20 lb. tins have wire handles.)

Teas
THE

“HALADA• 
TEA CO.

Whol al-s Retail

Red label 1 e.| s.* s*and 0 30 
White Label, 1 s. f ■ and f t.. 0 35 
Gold Label 1 s and 4's 
Purple Label, |'s and fr 
Embossed, l's and | *

Pur. G..M .L ily l’owd.i
Pure Gold Salad Dressing P<>ud« r
4. Di-emints on application

RAM LALS
Pure 

noianTea
MMittii AetouvTm Puai 

MA>ur*cTu»rD or the

Wholesale Retail
40c.
50c.
60c..
75c.

wood \

Montreal aud 
Bosto;.

Pink label 1 s and à « 
Gold label l's and | a 
Lavender I.al»el 1 r and | s 
Green label l's and | s 

Canisters 
Gold Tins, 5>
Gold Tins, 3's 
Gold Tine, l's 
Gold label i s
Red Tins, i s 
Red Tins, fa

TEA

Cas s 30 and 
50 Ins. each— 
Black. Mixed, 
and Green 
Ceylon.

25c............................................. Is. 20c ; Is. 2b .
30c................................................Is aud Is, 23c.
40c.............................................. Is and is. 28c.
50c.......................................... Is and Is, 35r.
75c..............................Is and is. Vulcan, 50c.

100 lb. lots freight paid.

35c. 1.75 50c. 2 50
35c. 1.05 50c. 1.50
36c. each 50c. each

18c ea. 36 lb 25c * a. 50 lb. 
35c es. 701b. 50c es. 1 Ou lb. 
18c ea. 721b. 25c ea. 1.001b.

MIXTO BROS.,
45 Front 9t. East

wholesale

Wholesale RetaU.
BUck.Rreen niliwd j......... ...0 70 1 00

•' •• 4e ............  0 44 0 60
1 lbf k 4«. 0 40 0 «0

•• •• l*................  0 38 0 50
“ “ 1 IU, h 4*- 0 35 0 50
•' " 1 lbs.. 4*.. 0 30 n 40
•• ” ts...............  0 32 0 40
•• “ it....................C 15 0 30
«• *• J lbs........... 0 24 0 30

We pack Japans In all grades at same 
prices. We pack in GO and 100 lb. cases. All 
delivered prices.

Ceylon Tea. In 
1 and 4-lb. lead 
packages, black 
or mixed.

fftOLONAl
I :J‘"F^-/n0WTL*l

Wood ■ Primrose, per lb..
“ Golden Rod ....
" Fleur-de-Lie........

Pack In 4rlb. tins, 
black, green or mixed.

Tobacco.
IMPERIAL TOBACCO COMPANY OF < \ 

LIMITED—EMPIRE BRANCH
Chewing—Black Watch5b.....................

Black Watch Us...............................
Bobs 5s and 10s.................................
Bully 0s................................................

Currency 5l/*s. and 10s ...................
Stag 5«.........................................................
Old Fox 12s...........................................
Pay Roll Bare 7l/*s...........................
pvy Roll 7s.........................................

Plug moking- Shamrock 6s., plug or I
Rosebud Bars 6s.................................
Empire 5s, and 10s.............................
Amber 8s. and 3e...............................
Ivy 7s.......................................................
Starlight 7s.........................................

Cut Smoking—Great West Pouches, 7 
JOH COTE, QUEBEC.

Cigars
St. Louis (union), 1-20..............................
St. Louis, 1-40..............................................
St. Louis, 1-100............................................
Champlain, 1-20..........................................
Champlain, 1-40 ........................................
El Sergeant, 1-20........................................
El Sergeant, 1-40......................................
El Sergeant, 1-100......................................

Out tobaocos.
Petit Havana, |. 1-12—1-6......................
Quesnel, 1-4.1-2.........................................

" 19..................................................
Cote s Choice Mixture, è-1 b tins...........

" " 4-lb " .......
" " 14b " ........

3;
44

Black Label, 1 lb . retail at 15c, 
" " Hb.. - “ ...

11 te Label, retail at 80a...............
1-lb. fanoytaxM, oases 86 It...,

«Tfaaogrîes^ir ea~ 3 00 Red*! abelè»* *.TT7.V.* 5 40 6 60 11 ie Label, retail at 80a......................... 023 mit cream yeast I Ao%. In am»
For charges for inserting quotations in this dept, apply to Advt. Manager, The Canadian Grocer, at our nearest office

, $0 20 
. 0 21 
. 0 23

Veterinary Remedies.
w. r. YOUNG

Abeorblne, per dos...................................
Abeorblne Jr., per dosen......................

Tenet.
Royal yeast, 8 dos. 5 cent, pkgs .
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BAKING SODA

Sanitary Cans
For Hand Filled Good»

Tomato*. Itrlnri*— Boom. Aaperegee. Spimack. Etc. 

Apple*. P*ck*. Poore, Pham. Etc.

Sanitary Enamel Lined Cans
For Color Fruits and Goods of Strong Acidity

StrowkoRhs, Red Be*kmHea. Block Raspberries, Block- 

barri*. Soar Cfcecri*. Bloeberrl*. Boats. Rkakatb, Etc.

“ The Can Without The Cap Hole ” 
“ Bottom Like The Top ”

Write for Samples

Sanitary Can Company, Ltd.
Niagara Falls, - - Ontario

When the consumer’s con
fidence in its work is so 
generally expressed it 
needs no long argument to 
point to the advantage of 
your stocking it.

It is THE BEST, and it 
is always in packages only.

CHURCH & DWIGHT
Manufacturers

MONTREAL

SELL SEEDS THAT FEED—

SPRATTS
MIXED

BIRD SEEDS
Spratts Patent Ltd., London, Eng. Montreel : 13. St. Therese Street, St. Gabriel',.

Comprise only such seeds as 
are known to be adapted for 
songsters to improve their 
health and develop their sing
ing powers. They are properly 
cleaned and correctly balanced; 
always give the highest satis
faction, and the thoroughly 
satisfied customer is the most 
profitable one that a dealer 

can have.
Ask your jobber tor them.

Packed in boxes containing 3 dozen 
1-lb. packets.

Baking Soda

THE CANADIAN GROCER

“Cow” Brand

We can add little to all 
that has been said about 
the absolute purity and 
superiority of

frequency; OF SAILINGS
Every twelfth dsy a Pick- 
ford and Black steamer 
leaves Halifax for Ber
muda, The British .West 
Indies and Demerara, and 
is away thirty-eight days.
A delightful trip for 
moderate coat. Write us.

P1CKF0RD ft BLACK
HALIFAX

OAKEY’S ErHrEE
‘WELLINGTON’

KNIFE POLISH
JON* OAKEY a SONS, Limit*

Mennfhcituiwre of
Emery, Blaek Lead, Emery, Glass »»< 

Flint Cloths and Papers, etc.

lin n Ms. Inin, fivlaii
Asms:

- 64
MONTBIAk.

Why Have Bad Debts?
No need to! Let us handle the 

overdue debts of your slow-paying 
customers and we’ll get the money for 
you. We’ve been in business a year, 
now, and all our clients are still send
ing us business.

They are Satisfied,
You’ll be, Tool

The * * Agency
313 Rev Yak lib liiMing • MONTREAL

^
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DO NOT WAIT Canned Fruits
until freight rates ad- The quality of

vance to the winter 
basis, NOVEMBER 
14th. Order your
SALT now

WETHEY’S
LAUREL

BRAN!
FROM

speaks for itself.

VERRET, STEWART & CO.
Do not buy without* consulting us.

UNITED Get our prices.

No. 12 Port Street

MONTREAL J. H. Wethey, Ltd.
ST. CATHARINES, ONT.

C pii^C1 C All kinds of whole spices
going steadily up. Prices

Empire Brand
THE GUARANTEE OF QUALITY

of Ground are bound to be higher soon

VINEGAR Buy the Imperia 
Brand White Wine

and Cider because it is the best.

in NewCatsut 
and Salmon.Special Value

CEO. E. BRISTOL & CO
WHOLESALE GROCERS

HAMILTON.
FREE PHONES

We want your Roasted 
Coffee Business

1st. We can make a little 
profit out of it.

2nd. We can save you 
some money.

COFFEE


