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CIRCULATES EVERYWHERE IN CANADA

Also in Great Britain, United States. West Indies, South Africa and Australia

CKNADIAN GROCER

A Weekly Newspaper Devoted to the Grocery, Fruit, Provision,
Canned Goods and Food Stuffs Trades of Canada.

¥ k.. XX. MONTREAL, TORONTO, WINNIPEG, MARCH 9, 1808 NO. 10.

Should SELL

Everywhere

Oxford Blue >

Are you selling

The Best Laundry Blue ?
KEEN'S OXFORD BLUE!!

Liberal sampling among your customers on receipt of list addressed to

Frank Magor & Co., 403 St. Paul St., Montreal, Agenis for the Dominion

“The season for SYRUP is in full swing

Everybody uses more during LENT than at any othe

time of the year

Have you bought a Syrup that will satisfy your customers
*or an absolutely perfect Syrup there is no equal to
yruf |

—

to|

4 PUT UP IN TINS “ ’”

f‘r‘ i lb uno cuu2doz Also in Bris., }¢-Bris Crown Brand Table Syrup

2 i D e i 1/ z Kegs and Po‘l:

3 f 30 “ g Made from the finest selected [corn, it is healthful, nourishing and
,L.”,ﬁg‘,f.",‘,'::';’,°§0§.§m;“" overto all railway | ABSOLUTELY PURE.

Every Jobber sell it

EDWARDSBURG STARCH CO., Limited

ESTABLISHED 1858
53 Front 8t. East, Works, 154 5t. James Strest,
TORGNTS, Ont. CARDINAL, Ont. MONTREAL, P.Q.

CLASSIFIED LIST OF ADVERTISEMENTS ON PAGE 31
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PARTICULAR PEOPLE
PREFER to wash many

articles at home. They are

Be A Winner !

Be a leader in your line. Leave your com-
petitors behind. Tact—Courtesy—up-to-date
business methods and always sell the best
goods, will help you to be a winner in the
business game.

Mathieu’s Syrup |
of Tar and Cod Liver 0il

is a favorite family remedy—the best for all
affections of the throat and chest. A good
seller and a good profit maker.

particular enough to use

“(QUEEN'S
LAUNDRY BAR”

the good honest soap which 4 generations

of Canadians have used. They know of

Mathieu's Nervine Powders sell every
day of the year and bring you profit
every day of the year. Do you sell
them ?

its purity and usefulness. It is one of
the excellent soaps manufactured by

THE ALBERT SOAPS LIMITED,

MONTREAL The J. L. Mathieu Co., Props., Sherbrooke, P.(.

D

Y. & S. 1
SCUDDER ! srick uicorice
M.&R |

ACME PELLETS
M. & R. WAFERS
LOZENCES, ETC.

and a complete line of

‘Molasses

Youwill shortly be thinking
of laying in your Winter
Supply.

Before doing so, write us.
Our prices will interest you.

‘
=

Hard and Soft Licorice S’poclaltlis. oo i
Price Lists and Illustrated Catalogue on)request. "‘l"“. - Nova Sootia
@ B @
National Licorice Co. Apaos
GEO. MUSSON & CO., - £l

Brookiyn, N.Y.

R. S. Mcindoe
selling Agent, 120 Church 8t., Toronto '

R A ey Tt

ST o ur
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When in Doubt

as to what will please

then order

your customers,

“CODOU’S”™

Maccaroni, Vermicelli, Spaghetti and Fancy Pastry, such
as Letters, Figures, Animals, Stars, etc.

Buy Codou’s

COX’S GELATINE

the old
Buy Cox’s

reliable, for making the purest table jeclhes.

“THISTLE” BRAND

Canned

Tomato, the reliable standards of highest quality.
Buy ““ Thistle” Brand Fish

Haddies, Kippered Herring, Ierring and

Arthur P. Tippet & Co.

8 Place Royale, Montreal
20!z Front St. E., Toronto
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Manufacturers’ Agents and Brokers' Directory

BARBADOES, W I.

JONES & SWAN

GENERAL COMMISSION MERCHANTS AND
SHIPPERS OF WEST INDIA PRODUCE.

CABLE ADDRESS—JONESWAN, BARBADOS.

CopEs UsED—Lieber's, Western Union, A.B.C,

Wukim Scott's and Private Codes.

mnxnn n—John Farr, 140 P New

York L. G. Orosby, St Jobn, N.i.; Mitehel & Whice.

mme, Montreal ; Geo.

FELLOWES & FELLOWES

MANUFACTURERS' AGENTS
6 8t. Sacrament St. - - Montreal.

We are open to introduce a few new lines of high-
class grocers' specialties. Could handle a line of
Canned Goods and Sauces.

A. F. MacLAREN IMPERIAL CHEESE C0,

Limited
AGENCY DEPARTMENT :
Agents for Grocers' Specialties and Wholesale
Grocery Brokers.
Correspondence solicited. Address all com-
munications to our head office.

28 Front 8t. East, Toronto

Musson aOo "romnw J. C. LeQuesne, Paspebiac.

CHARLOTTETOWN, P.E L

HORACE HASZARD

IMPORTER of Refined and Raw Sugars, Barbados
Mol Flour and C 1.

EXPORTER of Cheese, Butter and Canned Goods.

AGENT in Csnads and the United Btates for the
= famous BRABMIN TEA.

Charlottetown, Prince Edward Island.

OWEN SOUND.

MOOSE JAW,

J. K. McLAUCHLAN

Commission Merchant.

Warehouseman, Shipper and Steamship Agent.

Owen Sound, - Canada

THE MOOSE JAW FRUIT & PRODUCE Cc:.

D. STAMPER, Prop.
Wholesale Agents and Jobbers
Fruits, Groceries, Tobaccos, Cigars, et

Correspondence Solicited.

P.0.Box 238, MOOSE JAW, 8ask
Office, 8 Main Btreet.

HALIFAX, N.S.

TORONTC.

WINNIPEG.

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE
HALIFAX, N.8.
Manufacturers’ Agents and Commission Brokers.
WAREHOUSEMEN

Domestic and Foreign Agencies solicited.
{ighest references.

W. G. A. LAMBE & CO.
Toronto

Grocery Brokers and Agents.
Established 1885.

CALGARY STORAGE

In a new brick block centrally located
Dingle & Stewart

Winnipeg, Man. - Calgary, Alta.

COMMISSION BROKERS.

HATILTON, ONT.

Long Distance Phones
OFricE 715 Housk No. 1556

Norman D. McPhie
Broker and Commission Merchant
Orrics, 58 Kixa 81. E.

W. E. BIDWELL
Broker and Commission Merchant
271, FRONT ST. E., TORONTO
Calling on best Grocers and Mfg. Confectioners.

Could handle ther first-class specialty
for Manufacturers.

JOSEPH CARMAN

Wholesale Grocery Broker and Manufac cturers
Agent, Member Western Wholesale Brokers'

Association.
Uinon Bank Block, Rooms 722 and 723
) Winnipeg, Man.

Open for good Agenci: Correspondence Solicited

HAMILTON, - ONT.
MONTREAL
A J. HUGHES
Wholesal ' Broker, Manulf! ' Agent
u:dJobbor,
1483 Notre Dame Street
Montreal.

C. E. KYLE 8. HOOPER
KYLE & HOOPER

Wholesale Grocery Brokers and
Manufacturers’ Agents

27 Front St. E., Toronto
"\ 2 licitad

STUART WATSON

Manufacturers’ Agent and Whole-
sale Commission Broker.

Winnipeg, . Man.

)

Highest Refer: Corresp BoliciledJ

Highest references

O& for few more (ordcn and domuxd} agencies.

H.J. STEVENS

126 Board of Trade, - Montreal
Who'esale Brokerage

Beans, Boiling Peas, Flour, Oats

W. G. Patrick & Co.

Manufacturers’ Agents
and
Importers

29 Melinda St., Toronto

DO YOU wish to oxtond your buulnnu to this
GREAT WEST COUN

WE CAN handle your nccount to our
MUTUAL ADVANTAGE.

Correspondence solicited. Established over13 years

GeorgmAdam &. Co

WiNNIPEG, MANITOBA

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street, Montreal

LEONARD BROS.
COD FISH

on spot. Phone, write, or wire us
your order.

W. H. MILLMAN & SONS
’ Grocery Brokers

G. B. THOMPSON
Wholesale Broker and Commission
Merchant
159 Portage Avenue East, - WINNIPEG, MAN
Cable address, ‘' CapsTAN."
8torage facijities. Correspondence soliciteo

EXPERIENCED ADVERTISEMENT WRITERS

who are open for a lmuuon ln requested
their names with the MacLean Pub

ing Co., at any of their oﬁea. Inquiries arc

y made by manufacturers and whole-

TEL. MAIN T78. BOND % TORONTO il Ramat whe ciatmniais commliing their
A own advertis ng department.
2
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The Result of Sixty-five Years’ Experience

B ——

A PERFECT CARPET BROOM

Our “Rose” Broom, made of finest quality Kansas “Dwarf Brush”
(the kind with the full soft tips), selected white maple handles nicely
decorated. Only the best of material and workmanship throughout.

Price, $3.45 per Dozen.

Freight paild on six-doxen loi. to any point on the raliway in Ontario and Quebec.

H. W. NELSON & CO., LIMITED

Sucoessors to The H A. Nelson & Sons, Co., Limited

Office and Warehouse :
42 Scott Street

TORONTO

Factory:
King Street West
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Hamilton, Feb. 26th, 19086.
Dear Sir,—

Last week we suggested that you call your customers’ attention
to Extra Fine Sifted Peas (Petit Pois), and no doubt you found

yourself well repaid for your trouble.
We have another grade of Peas, Extra Sifted, labelled ¢‘Sweet

Wrinkle'?’, considered by some the choicest Pea Packed, and as the

difference in price between our Sweet Wrinkle and the ordinary

Standard Peas is slight, by taking a little trouble to explain the
extra fine quality of these Sweet Wrinkle Peas you will be able to

sell larger quantities, at the same time reaping a larger percent-
age of profit for yourself.

Our Sweet Wrinkle Peas should not be confused with those of
other packers, as some of them label their ordinary Standard Peas

as Sweet Wrinkle, whereas our Sweet Wrinkle Pea stands next in

quality to the Petit Pois.

Our aim in packing Peas is to produce an article which when

opened will present a bright, clean liquor, Peas evenly graded,

uniform in color, tender sweet and attractive in appearance. Our

Sweet Wrinkle Peas will be found up to this high standard of quality.

Our Canned Peas are even more desireable than fresh Peas for

the reason that they are thoroughly sterlized, and are packed
within a few hours after picking, thus possessing a tenderness and

sweetness that is usually lacking in Green Peas purchased on the

market..

Don’t forget our brands, viz.: ‘‘Aylmer’’, ‘‘Log Cabin’’,

‘‘Horseshoe®’’, “‘Auto’’, ‘‘Little Chief’’, ¢‘‘Lynnvalley’’, ‘‘Maple
Leaf’?, ‘‘Kent Lion’’, ¢‘Thistle’’, ‘‘Grand River’’ and ¢‘White

Rose’’,
Yours respectfully,

CANADIAN CANNERS, LIMITED

DIRECTIONS FOR PEAS—Open the can, empty contents into a colander and thoroughly rinse
with hot water, then turn into a saucepan ; add butter about the size of a walnut, or if preferred
half a cup of sweet cream, and heat thoroughly. Season to taste.
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CEYLON TEA (green and black) preserves in
perfect proportion the necessary quantity
of “essential oil” for refreshment and

_exhllaration.

CEYLON TEA (natural green) contains full
measure of that Iimportant alkaloid
“theine.” An agreeable stimulant and
envigorator.

CEYLON TEA is proved by analysis to con-
tain sufficient — and only sufficient —
‘“tannin” to give necessary vim to the
other component parts.

CEYLON TEA is absolutely “pure” and free
from extraneous coloring matter, such as
is often used in other teas.

CEYLON TEA, in its manufacture, combines
all the most sanitary, up-to-date, and
scientific methods known to the world.

MORAL—Inasmuch as the great aim of business is to
give pleasure to the buyer whilst securing profit to the
seller, the ;merchant grocer must buy only the most
excellent goods,jwhich in Tea means *‘buy only Ceylon
Tea’’ for both pleasure and profit,

March 9, 1106

March 9, 1906.
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You can drink it yourself ‘

Probably the worst thing a grocer ever did, was to
push a cheap low grade tea.

One dose of it is usually enough. Wouldn't
it be if you had to drink it.

Does the man or woman who drinks it, have a
a pleasant recollection of the visit to your store ?

Don’t do it. It you push tea, push one you
know 1s good.

The percentage of profit may be smaller, but the
gross profits in a year will be more, and you will be

building up your business, not driving it
away.

Push Red Rose Tea and the results may surprise
you—

It is good tea—a tea you would like to
drink yourself.

T. H. ESTABROOKS

ST. JOHN, N.B.

Branches : TORONTO, WINNIPEG.
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A Great Tea Bargain

449 H-c over 36,000 Ibs. nice sun
dried and fancy leaf, choice liquoring
Japan Teas at - . - I8 |

Consigned from Japan at a much higher price,  Shippers to clean
out the lot, for cash, sold at a sacrifice, and I was the lucky buyer. |

My offer at above price 15c., is for a quick turnover, and no
such bargain has been seen this year. -

Ask for samples and you will buy.

E. D. MARCEAU,

Wholesale Teas, Coffees, Spices and Vinegars, 281-285 8t. Paul 8t., Montreal

They please the most
fastidious customers.

STERLING

The Modem, Ilp-tu-datez Ofh Ce ntu l‘y
Enicery Store H as

everything arranged to save time in handling,
weighing, measuring. Everything put up in package

Wl;l everythin:‘ cleaa,lbright and temptingly put up. -.; - BRAND
not handle Pure ' R
GILLETT'S con | | fe==g PICKLES
. arar

They tickle the taste
of all sorts and con-
ditions of peaqple.

put up In handsome

14 10 and |'0- Screw-Top Cans——also
14'®- and }%'®- Paper Packages —the

handsomest packages, and the purest and most
reliable goods on the market.

* They show you a splendid profit.
Ask your Jobber for them. -

E. W. GILLETT COMPANY LIMITED

- i Toronto, Ont. b T

Awarded Medal and Diploma at World’s Fair, St. Louls, Mo,, 1904.

8Sold by your Jobber

The T. A. LYTLE 0., Limited

i

TORONTO, Can. }
§

OANADA’S GREATEST PICKLE FAOTORY

Youi
ACC(
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e Your Bank

3
| Y
¢ é :
IL% Ccount The class of trade yon win with ““ Standard
: . Goods” is made up largely of folks who pay their
sun | bills and pay them promptly too. * Standard
. ' Goods” are just about the same thing as having money in the Bank.
Orln'g ‘ You can always sell “ Standard Goods” for their full face value—one

hundred cents on the dollar.

Windsor Table Salt

is as standard as j
sugar, potatoes, or flour. It is the salt of quality, throngh and through.
Ind no It attracts and holds the best class of trade in all Canada to the retail ?
grocer’s store. Think of your bank account—increase it by selling :
Standard Ggods that are wanted and bought by the class of trade
that always pays its bills.

15¢. |
> clean “

buyer.

Windsor Salt is always all salt.

THE CANADIAN SALT CO, Limited,
Windsor, Ont.

fontreal ¥L . 3

— | | WY wen pPURE OLIVE OIL
Ask = G¢t “RAYON D'OR”

GROWN, MANUFACTURED, PACKED BY

MENGERT, GAGNOLI & CIE, BARRI, LUCCA, NICE.

Formerly SUAUT & CIE.
Write for prices and samples to J. RUSSELL-MURRAY, 6 8t. S8acrament 8t., Montreal, Sole Canadian Agent

A Thousand Minds

-_ seem at first glance to be a good many for a single Grocer to control.
Yet there are thousands of towns, in every one of which there is
i that number to be powerfully influenced.
b i .
' The system for concentrating the thousand minds on

bber LS

WOOD’S COFFEES

is already prepared for you, and the concentration will hold.

CANADIAN FACTORY ano SALESROOM
No. 428 ST. PAUL ST., - - MONTREAL




[TAPLE SUGAR

Largest Exporters of

PURE
BEAUCE COUNTY
SUGAR

D. RATTRAY ®& SONS

QUEBEC Montre al OTTAWA

A Fair Proposition

We_want to
"“\‘
sell you some

PATERSON’S
WORCESTER
SAUCE

It sells well and
gives good profit.

Can we?

ROSE & LAFLAMME,
Agents, Montreal.
Because they are

CANADA’S BEST

ROSE & LAFLAMME, - - MONTREAL

THE CANADIAN GROCEH March 9, 1994
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yOU CAN IMPROVE YOUR COFFEE TRADE

THE CANADIAN GROCER

There is absolutely no question about it—Possibly you are satisfied to go along in the same old RUT—''no
complaints” and ‘‘so forth "—but the vital fact remains, that the wide awake merchant can stimulate and infuse
new life into his Coffee Trade, by the use of

D/IAMOND E. BLEND

I'he finest full-lavored, heavy-bodied Coffee we have placed on the market—Test this statement —We will ship
you a tin on a 30 day trial basis, to be returned at our expense, ‘‘If THE TRIAL DOES NOT PROVE A
CONVINCING ARGUMENT”—We are just in receipt of a repeat order from a customer (for 2x50-lb. tins,)

who took a tin on a trial basis less than one month ago—WHY ?
a reputation of over half a century.

S.H. & A S.

Write to-day.

EWING, -

It's a case of Genuine Merit, guaranteed by

MONTREAL

A fwo Cent
Mistake

Dot amount to much
i any business, but the

striktug point is that
a clerk is just as liable
to mske & mistake of
$200 as he is of two
cents. and a few mis-
tukes like this would
pay for enough of
Allisou’'s Coupon Books
to lasl & year or more. &
With these books mis-

takes are impossible.

IF A MAN WANTS CREDIT

or §10, give him & $10 Allison Coupon Book, charge
it with $10, and there you are. o trouble at all.
If he buys s plug of tobacco for ten cents, just tear
off & ten-cent coupon—that's all. And o on for all
his purchases up to limit of the book. NO PASS
BOOK. NO WRITING. NO TIME LOST. NO
KICKING. There are other Coupon Books, of course,
';.m vhy not have the best? Let us send you a
ree sample

For Sale in Canada by

TN EBY, BLAIN CO,, Limited, TORONTO.
C. 0. BEAUCHEMIN & FILS, MONTREAL.
Wi, T. SLOANE, WINNIPEG, MAN,

ALLISON OOUPON O0O., Manufacturers,
indianapolis, Indiana.

wW. P. KAUFMANN
18 Caer Howell Street, TORONTO
Analyst & Consulting Chemist

vdvice regarding processes of manu-
«ture and technical applications of
liemistry.

value on the market.
test it yourself.

96-104 KING 8T., MONTREAL
Telephone Bell Main 65
i Merchants 533

) The original and only Genuine
uAKEY s Preparation for Cleaning Cut-
lery, 6d. and 1s. Canisters
i
WELLINGTON’

KNIFE POLISH

JOHN OAKEY & SONS, Limited

Manufacturers of

Emery, Black Lead, Emery, Glass and
rlylint Cloths and Papers, etc.

Wellington  Mills, London, England

Agent:

JOHN FORMAN, - 644 Cralg Street
MONTREAL.

To Manufacturers’ Agents

Tae Canapiax Grocer has en-
uiries from time to time from manu-
acturers and others wanting repre-
sentatives in the leading guainm
centres here and abroad.

Firms or individuals open for
agencies in Canada or abroad may
have their names and addresses
rlmd on a Special list kept for the
nformation of enquirers in our vari-
ous offices throughout Canada and
in Great Britain without charge.

Address, Busingss MANAGER,
CANADIAN GROCER,

A Delicious Cup of Coffee

OurZ1-lb. tin “CLUB” brand COFFEE at 33 cents per lb. is without question the best
We know it. You can prove it by asking us to send you sample—
Supplied either whole roasted or ground.
Cultivate your coffee trade, it will pay you, by buying the best—*“CLUB” BRAND,
Try us,—that is all we ask to convince you of the superior value of “CLUB” COFFEE.

8. H. EWING & SONS

TORONTO IIIANOT!"LNIQO OHl;I,RGH STREET
‘Telephone orders receive prompt attention.

Montreal and Toromto.

VICTORY

DINNER RELISH

is the sauce for
every dinner—
hot or cold, and
the sauce for
every Grocer,—

large or small.

Awarded 16 Medals.

SPECIFY IT
IN YOUR NEXT
ORDER.

6. F. SUTTON,
SONS & CO.

King’s Cross

LONDON, ENGLAND

ephone Main 3171
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STEPHEN'’S PICKLES

Good vinegar, fine stock. We carry a full range. See our travellers
for special prices for spring delivery.

THE DAVIDSON & HAY, LIMITED

WHOLESALE GROCERS, TORONTO

CHASE & SANBORN’S High-Grade Coffecs

are made from the choicest growths—nothing else-

They cost a little more to produce than ordinary
Coffee—but are worth twice as much to both grocer

and consumer.

Chase & Sanborn

The Importers, - - MONTREAL

SALMON

We have good value in a Pink Cohoe 8almon, 1-1b. tall tins,
to retail 2 for 25c.

Thomas Kinnear & Co.

WHOLESALE GROCERS

TORONTO avv PETERBORO

Ma 9, 1906
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THE DIFFERENGE”™

Boiween this and other brands

.

so readily manifests itself on a

_‘sales test” as to convince the
most sceptical of its superiority as

e ——

a leader in the tea department of

e A el e S e it it

S = NS NER—

any man’s business.

e —

14,000,000 PACKETS ANNUAL SALE -¥mg

WRITE FOR WHOLESALE TERMS AND SAMPLES
CSALADA,’ Toronto, Montreal

EXPORT TRADE DEPARTMENT.

FIRMS ABROAD OPEN FOR CANADIAN BUSINESS.

-A‘.ﬂ°|.‘: on Oommlultm for DAVID SCOTT & clo- GEORGE LITTLE LIMITED HAMILTON WICKES & CO.,

ritain.— ' are open receive con- | Est. 1878. 10 North John 8t., LivERPOOL, " N

signments of Apples and Fruits of sll | Exaranp. Splendid connections and Canadian Produce Importers, . ,:‘:""““i"’o"‘v Brokers, Eastcuear, Lo

kinds.  Best re};mncu. ion and | ref . Try us with a shipmen of MANCHESTER qur‘l:And“;:;:::n::n“::ln:l ll;l(!:::;la
e M 1]

e 0 g LI TR OANNED GOODS. BUTTER, OHEESE, Eaas, BACON, APPLES, | Meats, Fish, Fruit and Vegetables. Consign-

Lonvox, E.O. d T. A.—Scottish, Liverpool. PouLTry ments handled Corrupondem. solicited.

JOHN LETHEM & SONS,

La 1711, S0OTLAND, invite correspondence
wiihi Manufacturers and lhlrpon of all
closws of goods suitable for Grocers, -

Bivors and Fruiterers; connection of 50
y o over sll Scotland. References, Bank

ol .lhmd Leith.
v . This spuce 330 per year This space 530 per y ar
Ja-1E8 MARSHALL,Aberdeen, Scotland, Cable Address “Rarp, LIVERPOOL
58 ready to handle consignments of HERMAN RAPP & CO.
lian produce, Aberdeen is a deve lopr .
rket. Won't you at least give it & Provision Merchants.
‘ thers did so, were satisfled, and 19 matuew sTrEeT, LIVERPOOL.
e shipping, Personal attention. . :
P returns. Liberal advances on consignments.
A. C. DOUGHTY - A A " 1
1 Otlice, 39 Mhe.p,‘l,gguuu Telegraphic Address, ' Fondants, London. HAMBURG. ™ I'I':.s;rmyol i.‘ ISI?P;)OI
g:“;;;ﬂ::ull‘:;’ugzu H A. E. SOWERBUTTS & CO. Kaiser Wilhelmstrasse 74-78 are open to receive all kinds of OANADIAN
con, Hams, >
( m,m‘i;iﬁ Pnu]ltry 'l‘oleg‘tn bhic PROVISION IMPORTERS Neubeck & Schipmann, :'.ﬂ‘:l‘;&?:n- HA“DB.“‘ nl't';:.::u.i- mhwo‘:lh
ug, LoNpoN. Codes: | 33 Tooley Street, London Bridge, 8. E. i W ke : ;
4 3 3 Commi ™ g » estern Union and Licber's Codes. T. A.
' - °d"".',’. Al Western | g kers: Hill & Sons, 86, West Smithfield S SO A N *Boyd.
\ . TELEY, MUIR & CO., 15 Victoria St., Liverpool, England . J. K. ““‘"5"5‘-'-[‘ co.
W, . ROVISION ERCHANTS, LIVERPOOL,
e handle 008 m:".::;%ﬁ%g{:l‘ MEATS, This space #15 per year invite consignments of Spare Ribs, Hocks,
scll cost, freight and insurance. Western Union Code. 2}‘"‘:.‘L\‘.;ﬂ‘*‘;..;it’.‘“““‘.;‘...":“.‘.:: - ".lr'.'.:f.f
34 ces U
___ Lownow, Livemroor, Grasgow. ¥ returns. Write us. Established 1383,
Makers and Exporters of Candied Peels. BN N St George's House
l Vlncentelll Daily capacity of our plant: ten thousand lbs. James N’l eth verl’ SOII & Ll). ’ Eastcuear, Loxpos, Exa
loluuuphnc Address—" VINOENTELLL," Antwerp. A.B.C. Codes. Large connection amongst best Wholesale Grocers and Bakers in Great Britain

rul Agencies wanted for Belgium, Alsace, Lorraine and Switzerland. Reports
iations made on lruh or canned fruits, fish, pork and beef meats. g
‘st attend on s HicuEsT BANK REFERENCES. CORRESPONDENCE INVITED,

We also ship several British lines to United States and Canada
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THE OLD RELIABLE
Pratt’s Poultry Food

Pratt’s Food for Horses & Cattle

ire mone akers for thousands of merchants,
:ason of the year for quick sales.

ur special advertising offer is very attractive

THE ROBERT GREIC CO., LIMITED
TORONT®

s

CANADA’S STANDARD

FOR

REFINED SUGAR

Manufactured by

THE

CANADA SUGAR REFINING CO.

LIMITED
Montreal

you are asked to recom-
mend a good jelly, recom-
mend the best.

Recommend one that will
please your customers and
keep their patronage.

In other words, recom-
mend

ahove all— K KOVAH

SUTCLIFFE & BINGHAM, uinmitea
17 St. John Street,
MONTREAL.

Marc}l 9, 1¢96

e

AR N Tt eI T

Purnell’s Sauce

England’s Most Popular Worcestershire

Samples and Prices
from our Agents:

Strang & Co., Fort Street,
Winnipeg.

A. J. Hughes, Notre Dame Street,
Montreal.

C. E. Jarvis & Co.,
Vancouver, B.C.

J. Westren, 630 Ontario Street,
Toronto.

R. Jardine,
St. John, N.B.

H. Haszard,
Charlottetown, P.E.IL

Bickle & Greening,
Hamilton.

ESTABLISHED 1750

L LS TR & o

Marc: 9, 1908
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I
4 rder a trial case of

Mother’'s Favorite

: | !
MELAGAMA?” CeylonTea | |

There is none better for Quality and Profit. Put up in 30, 60, and 100 Ib, boxes. We offer a few specials this week in Bulk Teas:

gcom-

93 Half Chests Japans, 80 Ibs. each, 16c. 50 Chests B. Ceylon, P.S., 90 Ibs. each, 12' c.
30 “ o Uncolored Ceylons, 50 Ibs. each, 15c. 47 o“ G. s “  about 100 Ibs. each, 15¢c,
¥ 53 & e Young Hysons, 75 Ibs.each, 13c. 54 o“ Indian, P.S., 103 Ibs, each, 12’ c.
[ 40 Caddies Gunpowder, 38 Ibs. each, 13c. 1
. i 3 per cent. discount 30 days, or 3 months, F.0.B., Toronto :
lt WIII -9 o \j'l:;\‘b':ere"::x; H:; prize of $18.00 on the word (** Mclagama ) fully announced in the Star Tuesday, February 20th, and in the morning Mail and Empirc | H
%’ "
- b o 4
sand MINTO BROS., - - TORONTO |
i ’ :
b :’ S — R ]
- 4
i B i
ecom- §

CONFIDENCE!| | |
The foundation of all snceess in business b
is confidence in the quality of the goods
sold.
'l‘llt' success of “t‘ilhlm‘l‘ |)l'ill|!l \ll“\
Coffee and Cocoa and their wide spread
distribution is because llu‘_\' are gnml and

., COPPI E (@
et

" a “l’ll."u."“.
SR i, ok

o e

S— reliable.
The public know and appreciate them.
REAL. g 2 R —
Just a Splendid Line to Stock
S This Yoar REINDEER

“ " is a home drink for every-
MOKARA y Brand :

body. It is the best and

cheapest substitute for Tea
or cﬁﬂ“ on the markﬁt. Condensed Milk d
— If you want a rapid seller and profit maker, write i
A tor sample and particulars of Mokara. COffee 1;
i

"smre Retalls at 100. pkge. Cocoa

dces Mokara Mills JERSEY Sterilized Cream {l
o 11, 23, 25 Gosford Street, - - MONTREAL TRURO CONDENSED MILK CO., Limited, -  TRURO, N.8. '
treet, » s
i B
1e Street, :
: Confidence is the Basis of Good Trade ,
"1 - g
;'0., .E: Are you sure your customers will buy the same tea to-morrow that they bought to-day ?
i If you haven’t your customers’ confidence you canmot be sure on this point.
» Street, Sell

Blue Ribbon
- | Ceylon Tea

1750 i «i.d you will win your customer,s confidence. *Blue Ribbon" is the people’s tea. It's record of sales is a splendid one.
. Blue Ribbon Ceylon Tea is always good tea. And “Red Label” is the best 40c. worth obtainable.
: DON'T ALLOW YOUR STOCK TO GET DOWN LOW.

15
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THEWELLKNOWN 1
(ONOMCAL| AND RELIAB\LE 0

uN pASTE OUR TRADE MAR

' STOVEPOLISH

has been so well advertised and |
been known to housekeepers

/ MQ
A Re u“Snzss, sﬂ"“' so.many years as the brand
THE_TRADE s'mmcwoﬁL : ¥ ; 9 5
. highest quality in Stove Pol

that you find the RISING SUN Stove Polish, in cakes, and the SUN PASTE 8tove Polish, in ti

are like old friends to your customers as you pass the packages over the counter. These goods p

the retail dealer a good margin of profit, and you please a customer every time you sell a package
either. It pays you to push them both.

MORSE BROS., Props., - - Canton, Mass., U.S.A

™ ELGIN NATIONAL
DINNERWARE —

Every Crockery Dealers knows thz importance

of this line, and it pays to give it special at-
tention. OQur lines are new and attractive and
we offer the largest variety in Canada for your
selection. We have cheap sets and good sets to

meet any requiremems.

Our Stock Patterns in this line are good
sellers and are always complete, enabling you to market

match up at any time.

Reserve your next order for us. Has all the
good points

THE JOH" I.. . : ’ of all other

mills—with

R : some exclusive
—_— T - features of

its own.

.
6., LwiEn, For prices, terms and full particulars, write

MONTREAL we EBY, BLAIN CO., uwm

Sole Agents for Canada, TORONTO

arch 9, 19(
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ROBINS
Barristers,

JouN A. ROBIN:
Solicitors for |
Canada, lhe Sm

The Opening Gun

Our Spring Special Campaign
will shortly be fired

In laying out your advertising appropriation don’t forget to
make provision for a page in this the finest edition of any trade
newspaper published in Canada.

The Canadian Grocer

Reserve your space early. Montreal Toronto Winnipeg

16
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THE CANADIAN GROCER

uia list is for the purpise of placing retailers,
anufacturers’ jobbers and other readers in
uch with reliable and competeat accountants
id suditors whose services are so frequently
vquired for such purposes as opening books,

Leading Canadian

Accountants and Auditors

adjusting and auditing acoounts, arranging part
nerships or organizing joint stock companies,
devising special office systems, making colleo
tions and investigations, handling estates, mak-
ing valuations, ete.

This space $30.00 per ye

ar | This space $15.00 per year

JENKINS & HARDY
Assignees, Chartered Accountants,
Estate and Fire Insurance Agents

153§ Toronto Street Toronto,
52 Canada Life Bullding, Montreal.

This list u for the purpose of placing manufac-

turers,wh and retail hants and other
readers throughout Canada, and firms abroad
me business in Clnldl. i touch with the
legal t! the Dominion, for
lhe leocuon of woounu. légal representation,

LEGAL CARDS.

org tion of ies, the an or
dissolution of partunerships, or assignments, as
well as all other matters of a legal nature

_For advertising rates apply to MacLean Pub-
lishing Co., Limited, Mountreal or Torounto.

This space $15.00 per year Albert

ATWATER, DUCLOS & CHAUVIN |

Counsel for City of Montreal.
A. Duclos. Henry N. Chauvin.

Advocates. Montreal. |
W. Atwater, K. 0. Counsulting
COhas.

This space $30.00 per year

This space $15.00 per year

Barrister, Solicitor, Notary, Convey

W. G. WILSON

ancer, etc
Napanee, Ont.

This space $15 00 per year

WM. A McLEAN
Barrister, Solicitor, Ete
Head Office, Guelph, McLean's Block
Branch Office, Acton, Town Hall
Corporation Solicitor, Ete

|

ROBINSON & GREEN

( .mmlu. the Southern Loan & Savings

Co.. 8t. Thomas, Out. Scotia,

LOUGHEED & BENNETT,
Barristers, Solicitors, Etc Barristers, Solicitors, Advocates, ete
JouN A. RosinsoN. JouN R. GReeN. | Calgary, Can. Cables: Lougheed, Calgary

Solicitors for the Imperial Bank of | Solicitors for :
gy e > } dian Bank of Commerce, Bank of Nova

Bank of Montreal. Cana-

Merchants' Bank of Canada.

This space $30 per year

ALCOHOLISM

The best treatment for all persons afflicted with the

disease of drunkenness is known

Address : City Hall, Montrea), Que. Absolutely private | J. A. Tousaw |

treatment.

The Belleville

oceur in their employ

See Catalogue pages 21, 27, 33, 41
only to Dr. MacKay. s d s
BELLEVILLE, |J. Frith Jeffers, M.A.
Secretary J ONTARIO \ President

Business College, Limited

Business firms get the bhest results by applying to us 10 days before vacancies

Gertiemes -
Be are in receizt of yo

and beg to assure you that the mat
destial.

a8 strictly con

Toe several

otber

goceive our carefal attentica.

7 ADELAIDE STREET EAST,
TORONTO

HAMILTO

THE

wr favor of the 2od inetast
of to will be treated

tor reforr

The Writing-in-
Sight Typewriter

.)50;

Will do your work
to 507, faster than any
other writing machine.
Highest award ‘‘Grand
Prize,” St. Louis Ex-

position, 1904.

. UNITED TYPEWRITER CO., LIMITED

99 ST. FRANCIS XAVIER STREET,

and at

L] LONDON OTTAWA

MONTREAL

QUEBEC  ST. JONN, N.B.

17
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THE CANADIAN GROCER

Don’t Starve Your Business

The best business needs the nourishment supplied

by a good advertisement.

THE CANADIAN GROCER

*system "’ requires.

is just the tonic your

A space this size in THE CANADIAN GROCER every
issue (52 times) for a year, will cost you only $6.73 per

week.

Its results will appear in the larger totals in your

travelers’ order books.

The Canadian Grocer,

Montreal - Toronto - Winnipeg

Electrically Driven

OLE ame(offee Mills.

GRANULATOR. PULVERIZER. : |
Single and Double Grinders

Pulverizing and Granulating

Every Coles Coffee Mill has a
Breaker that breaks the Coffee be-
fere it enters the grinders, thus
reducing wear of grinders and sav-
ing current.

Our Crinders Wear Longest

Height, 29 in.
Length, 33 in.
Width, 23 in.
Weight, 275 Ibs.
GriNpING CaraciTy,
Granulating 2 Ilbs. per
minute.
Pulvenizing 14 Ib. per
minute.

Capacity of Iron Hop-
pers, 3 Ibs. of Coffee.

We make 25 other styles
and sizes of Grocers'
Counter  Mills, Floor
Mills and Electric Mills.
For Prices, Terms and
Discounts, address

No. 65

COLES MANUFACTURING CO.

PHILADELPHIA, PENN., U.S.A.

AGENTS:
Forbes Bros., Montreal.
Gorman, Eckert & Co., London, Ont

Nos. 1615-1635 North 23rd St.

Todhunter, Mitchell & Co., Toronto.
Dearborn & Co., St. John, N.B

The MONARCH TYPEWRITER COMPANY, Limited
TORONTO, ONT.

Gentlemen :—In enclosing you our order for another
of your MONARCH VISIBLE Typewriters, we wish to
state that the one we secured from you about a year ago
has given us splendid satisfaction.

Yours very truly,

THE ONTARIO LUMBER COMPANY, Limited
(8gd.) A. E. Cates, Secretary

THE PERFORMANCE OF THE MONARCH VISIBLE WILL PLEASE YOU

The Monarch Typewriter Company, Limite:

3 Toronto 8treet, Toronto, Canada
BRANCH OFFICES:

Montreal, P.Q., 23 St, John Street. Hamilton Ont., 14 Main St. East
London, Ont., 110 Masonic Temple.

Ma n 9, 1906
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THE CANADIAN GROCER

CRAIN

Monthly Account System

Would you like to have your accounts always ready to render, Mr.
2etail Man? If so, this is the system you are looking for. We cannot here '
«plain its many points. If you are interested, write us for further

/innipeg

1Y, Limited

for another
we wish to

$
h
i

iformation.

Read what L. A. Bayley, general merchant, Sherbrooke, Que., says
ibout it: “I have used The Rolla L. Crain Co. Monthly Account System for
zbout a year and find it a very easy and convenient way of handling accounts.
I'he fact of having your accounts always made out and ready is recommendation
enough for business men, as it is a time saving system,”

ROLLA L. CRAIN CO., LIMITED, °™

BRANCHES and AGENCIES :
Toronto Office—18 Toronto St.
Montreal Office—74 Alliance Bldg., 107 St. James St.
Winnipeg Office—Sylvester-Willson Bldg.
St. John, N.B.—Schofield Bros.
Vancouver, B. C.—White & Bindon.

P e

-

cumred ANA AU vee
mile walk to Broadway.

A SURPRISING FIND

Collections of Half a Century Result
in Extraordinary Accumulation Be-
neath a Cashier's Desk.

Mr. Wright, the National Cash Register
Co.'s agent In Winnipeg, has In his possession
<lan old drawer, which was taken from a gep-
ieru store in Kingston, Ontario, where it has
. |been In use for fifty years. * Through all
, lchanges of system from the establishmert of
the store, when the proprietor only had access
to this cash-drawer, and when all the clerks
used it, and during the rrlod it was under
the supervision of an individual cashier, the
drawer was never changed, occupying a po-
sition beneath a cash desk. In the box-like
! arrangement where the cashier sat there was
a false floor about six Inchr¢ high, which
did not cover the mgin floor enbtirely. When
the proprietor tore out the cashier's desk re-
cently, an assistant gathered up the refusc
to throw out into the lane, when, at the
suggesion of Mr. Wright, It was sifted.

~

e O -y

$2 000 Lost

at one time would startle you, yet you
think nothing of the pennies that fall
under the counter every day that
amount to hundreds of dollars a year.
Twenty years with old methods mean
a loss of thousands of dollars.

A cash register prevents this loss of profit by
enforcing automatically the registration of cash
sales, credit sales, money paid on account, money
paid out, or money changed.

N.C.R.

Company
| )ayton Ohio

Send for representative
who will explain V. C. R.
methods.

t a year ago 3| "“After all the dirt hid been carefully clear-
@ 'ed away, one hundred and eighty-six dollges
s In :m-l{ gold and silver coins of all denom-
¢ inations, and dilapidated bills, were rescued Plez : 2
a from this re(me{i 'rnd. mt-op;letorla h‘urp;ﬁ:; ease explain to me what kind of a
PO can be imagined, and ye e sa e u agister i st suited f sines.
NY, Limited I fever missed the money, and never knew it ;F:'TIZ s bes \“;ﬂ“v "rm‘_l’“ ”;“ .
ites, Secretary ‘" 'was gone! The drawer Itseif Is so badly 1s does not obligate me to buy
| carved and worn by long service, that one
; imuh'. wonder how It now holds togéther.
. PLEASE YOU "2
[THREE NEW DRANGRF 1 ADRES bR
Name
LNy, Limited i
la HE 2

14 Main St. East

Address

No. of men
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Walker Bin Interior.

Delightful to read by.

Gives the light of 100 |
Candles and Costs less |
than Coal Oil.

No smoke or smell. The
whitest, clearest, softest light
for reading or sewing. The differ-
¥ ent styles are suitable for store,
church or home. SATISFACTION
GUARANTEED. Catalog on Request.

AUER LIGHT CO., MONTREAL

Messrs, Fruit and Vegetable Packers:

Prepare for the coming season by order-
ing your cans. You will make no mistake
in placing your order with

The Acme Gan Works

We have had your interest in view and have
spared no expense in equipping our factory
with the latest and best machinery for making
packers’ cans. With our new building, which is
now almost complete, we will be able to double
our capacity of former years and will supply
cleanest and best cans offered to the packer
—cans made from British tin plate of the best
quality and best workmanship — Prices
Right, Liberal Treatment, Prompt
Shipments.

Acme Can Works, - Montreal

TV VTV VTV VLTV VLTV VTV VAVVLLR VLV VVLLTVVRINN S 9 2 %9 2 5 0 0 0 U0 R R B B o S B % S Ve

that results each year from an
cous‘nEn THE Loss untidy, unattractive and incon-

venient store—

Loss from shrinkage
Loss from dirt

Loss on shelf-worn stock
Loss of time and labor
Loss of customers

Loss of PRESTIGE

Th Cost of Installing Walker Bin Fixtures

providing attractiveness, cleanliness and convenience IS SMALL

IN COMPARISON.

They not only increase business, but give CHARACTER to it.
Write for lllustrated Catalogue.

THE WALKER BIN AND STORE FIXTURE CO., LIMITED
BERLIN, -

V0TV LLLVLLLLLLLLVLLLLLRLLLRTT DVVLLLLDLLRLRRTLT LRI - TRV N

Spring is the best time

ONTARIO.

March 9, 19u¢
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ELECTRIC POWER COFFEE MILLS

B This cut shows one of the de-
signs we are making.

Pitted with 1% H.P. Motor,
furnished for direct or Alternating
Current.

Granulates 1-lb. ot Coffee a
micute.

Pulverizes 1-lb. of Coffee a
minute.

FISHER CUT
No.102

Write us for Prices.

THE A. D FIIIEII CO., LIMITED, - TORONTO

DO YOU PREFER AN

Automatic Pendulum Gomputing Scale

Send a postal to

The *Dayton”

to any other style ?

If so be sure v

get the best and at the same timd
the cheapest.— We have it.

&

No. 103 DAYTON

is constructed throughout of besi
material and workmanship and guar

anteed by us.

Fd

No Loose Weight on Pendulum
Full Capagity Thirty Pounds
Each Pound Same Width on Chart
Each Cent Indicated by a Line.
Working Parts Always in Plai

View.

Plate Glass

encloses 2

lum.

A Most

e1rlu

Beau-

tiful Fixture

THE COMPUTING SCALE CO.

OF CANADA, LIMITED
164 King Street West, TORONTO

March 9, 1006
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i

People
are in your store more than
in yonder druggist’s store.

GET THE HABIT

of dropping us a card a few days
pefore you start for Montreal or
roronto on a business trip teli-
ing us where you are going to
stay. We want to printitinour
Personal column.

If they can get a cough cure
like SYRUP OF MALT, and
a tonic like EXTRACT OF
MALT from you they will not
make a special trip to the
druggist’s.

SYRUP OF MALT and EX-
TRACT OF MALT are put up
for the grocery trade.

GEO. SLEEMAN, Guelph, Ont.

A D AP S PPyt S B,

=4 6000 Printing Gheap

THE KIND THAT BRINGS RESULTS

Just for instance: 1,000 statements,
$1.50; 1,000 billheads, $1.50; 1,000
letterheads, $2.50; 1,000 envelopes,
$1.25 ; the lot for $6.00.

. A. WEESE & SON,
Toronto, Ont.

TRADE WITH ENGLAND

Every Canadian uho wishes to trade
suuessfully with the Old Country
should read

“ Gommercial Intelligence "

(The address Is 168 Fleet 8t.,
London, England)

TORONTO, CAN.

The cost is only 6c. per week. (Annual sub-
scription, including postage, $4.80).

Moreover, regular subscribers are allowed to
advertise without charge in the paper. See the
rules.

FOR BUTCHERS AND GROCERS.

EUREKA REFRIGERATOR CO.

Persons addressing advertisers will
kindly mention having seen their adver-
tisement in The Canadian Grocer.

TOLEDO COMPUTING

Automatic but Springless.

The ““Toledo"' is a money saver because it posi-
¢
{

tively stops the giving of overweight.

A time saver because it is Automatic.

A labor saver because there are no weights to lift, no
poises to slide, or prices to set.

A trade bringer because it indicates to the custonier
n plain figures the correct weight of the article he is
buying.

It is honest both to the merchant and customer.

The Toledo system costs you nothing because it ig
paid for with the money you are now losing.

For Catalogue and information apply,

THE TOLEDO COMPUTING SCALE CO., Hamiiton, Ont.

«.ESTABLISHED 1849...

BRADSTREET’S

apital and Surplus, $1,600,000. Offices thfoughout the Civilised World
Executive Offices : Wos. 346 and 348 Broadway, New York City, U.S.A.

THE msou'.&v“,ﬂm information that reflects the financial condition and

i= control! ng tile credit. Its budneu may be defined as of the
~crchants, by the merchants, hnu merchants 'Ir% information no
Tort iss , &N maonshloumuoond t00 lhsnhoruulu my {ts claim as an
thoruy on all matters aflairs and mercantile credit. offices and connections have

¢ furnishes information muunﬂlo persons throughous the

-'-m e A

bscripsions are based on the service furnished, and vallabl hbl hol b
e B eesouahts s Worisy aaecin, ‘Aucar L4 stz Sartafatons
7, ecifio terms may be obtained by the pnyu any of its offices. Cummduum

——OFFIOES IN OANADA

HAMILTON, ONT. LONDO! MONTREAL, QUS.
QUEBEC, QUE. Jomt x B. TORONTO, O
vnnnno MAN.

THI3 C 1TVING, Gea. Man. Western Canada, Terente.

HALIFAX ,N.
OTrA bu%

YANOO&V ER, B.O.

81

FOR OVER
70 YEARS

the choice of all refined palates !

Wed stz Voot
Quearts®

. ot s
Ievalp. m;moouausl-c"”"
- l././/..,,a. -

Compare this Fac-simile of the Original and
Genuine Worcestershire Sauce with the imitations
and you will see that every bottle of the Genuine
Worcestershire bears the name

"LEA & PERRINS

All others are imitations and Inferior in quality

It is no idle boast to say that Lea & Perrins
is the Best Sauce in the world. Use and sell it!

J. M. Douglas & Co.

Montreal Canadian Agents

s i <o S




Seasonables for Lent |

Empire Cod Strips,  Tinned Mackerel, :
Halifax and Acadia Cod, *“ Clams, .
Halifax Shredded Cod,  “ Crabs,
Bluenose Cod, “ Fishballs,
Behring Sea Whole Cod.

Potfer & Wrightington's canned Mackerel sauced also in §
Tomato.

Syrup sells fast these days

[t will go faster and show a handsome
profit if you offer your cnstomers

Aurora Brahd Corn Syrup

in Tins of 2-1b., 5-lb., 10-Ib., 20-1b.—Kegs, % -Brls.
and Brls.

“Aurora Maple Syrup

with the true smack of the sugar bush
about it.

In Tins containing pint, quart,half-gallon and
gallon.

See our travellers—write us.

W.H.GILLARD & CO.

WHOLESALE CROCERS
HAMILTON

LUCAS, STEELE & BRISTOL

Wholesale Grocers

HAMILTON, - ONT.

Phone us at our expense.

TWO BIG SELLERS
Maple Cream Hearts
Twin Block Pure Maple Sugar

Maple Cream Hearts are put Twin block Pure  Maple
Sugar is put up in cases
containing 40 3-1b. blocks,
and sells for 10 cts. each, or
may be broken in two for 5¢
sale; in handling this Sugar
thereis no weighing or waste

up in Pails of 18 lbs. each, 3-4-ib. TWIN BLOCK

and sell for 20 cts. per Ib.
Price Per Pail - $2.76

(No charge for Pails) Price per Case - $3.00

Profit to Retailers on one DESIGN PATENTED, Profit to Retailcr in one

BEWARE OF IMITATIONS Pail 2 $1.50 Case - $1.00

We are the originators and sole patentees of these goods. We are now taking legal proceedings against
infringers who are offering similar goods of an inferior quality. In ordering specity Twin Blook

Maple Sugar and Maple Cream Hearts and you will get the genuine.
ALL JOBBERS HANDLE OUR GOODS

SUGARS, LTD.,, MONTREAL, P.Q.
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OUR TRAVELLERS HAVE SAMPLES AND PRICES

THE CANADIAN GROCER

SPRING

Are you getting ready for the Spring enquiry for

BROOMS?

We have the best on the market, all weights and
varieties.

JAMES TURNER & CO,,

Broom Manufacturers,

UPTON'S
Home-Made Jams

are delicious, and are guaranteed absolutely
pure and of the finest quality. Season
1906 Orange Marmalade is particularly
fine, and all orders are being filled with
new goods.

HAMILTON, ONT.

(..)

Our stock of Sea Trout almost gone. A
few kegs left, $56.50.

A few cases Behring Sea Whole Cod,
50-1b. boxes.

Pure Cod Strips, 40-1b. boxes,
AND FULL LINE OF OTHER FISH.

We are still selling Wagstaffe’s Mince-
meat and Marmalade, in bulk and
packages—guaranteed to keep in any
climate. A big seller.

A new consignment of bright amber Pure
Sugar Syrup, in half-barrels, to retail
50 cts. per gallon.

Phone 5§96, our expense, for further particulars.

BALFOUR & CO.

Wholesale Grocers
HAMILTON, ONT.
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TECHNICAL EDUCATION FOR THE GROCER

There will be established in the Tech-
nical High School, Toronto, at the open-
ing of the next Fall term in October a
course for the technical education of gro-
cers and grocers’ clerks. This important
announcement is made by Dr. Packen-
ham; principal of the school, and the un-
dertaking is contingent only upon the
grocery trade manifesting sufficient in-
terest to make it worth while.

Technical education ior grocers and
grocers’ clerks was suggested by The
(anadian Grocer of two weeks ago. Dr.
Packenham, as the highest authority in
Ontario, probably in the Dominion, was
asked by a representative of The Cana-
dian Grocer for his views on the pro-
posal. He took a day or two to consider
it and has forwarded the following in-
teresting article :

Trade Conditions.

More is required of the grocer's clerk
to-day than was required fiity years ago.
He must know more. Increase in wealth
and comfort has involved an increase in
the demands of the buying public and in
the variety of the objects that go to
satisfy those demands. Splendid im-
provements in transportation have made
all corners of the earth tributary to the
grocer’s shelves. Discoveries in physics
and chemistry have added to the number
of food materials and created new ways
of preparing and preserving these mater-
ials. Sharp competition has come upon
the scene with good and evil in its train.
On the one hand it has developed a host
of questionable methods in the exhibition
oi food materials and a greater host of
spurious or adulterated operations in the
preparation and preservation of such ma-
terjals. On the other hand it has devel-
oped a distinct type of business man in
the grocer. He must be honest, alert,
resourceful, and intelligent. He must
understand the economics of his business,
must buy wisely, exhibit well, and sell
profitably. lle must appreciate the mod-
ern demands of hygiene and sanitation in
the administration of his business, and
he cannot neglect, in the daily ordering
of his shop, the growth of a new sense
in the people—the artistic sense.

The Clerk’s Position.

Working amid these conditions the
grocer's clerk must know more, and yet
his environment teaches him less. He is
badly paid. Excessive competition may
account for much of this. The unhappy
tradition that any kind of youth may act
the part of a grocer’s clerk accounts for
more of it. The pay is low, the work
exacting, and the prospects, to a youth
without capital, very uninviting. As a
result the grocer’s clerk is a bird-oi-
passage. He enters the grocery an im-
mature youth and before he learns the
rudiments of his business he passes out
into another sphere of activity. Even if
he remains in the grocery for years his
opportunities for learning are few. His
exacting duties leave no room for
thought or study. His employer is too
busy to instruct, and frequently, far too
frequently, is incompetent to instruct.

Duty of Technical School.

If the shop fails to teach him all he
should know the grocer’s clerk must fall
back upon the schools. The schools
should do something for him. The Tech-
nical School in particular should do
much for him.

It has tried to do something. It has
provided classes in arithmetic which
train in accuracy and rapidity of calcu-
lation. It has offered instruction in the
dietetic values of different food mater-
ials, their preparation and preservation,
in the commoner adulterations and their
effects on the human organism, and in
the simpler principles of marketing.

‘But on the whole these classes have
not appealed to the grocer’s clerk. They
have not referred specifically to the
clerk’s daily work, and they have not
received the endorsation of the grocer
himself.

What is Proposed.

The Technical School now proposes to
venture further afield, provided that it
has the sympathy and support of the
employing grocers. It proposes to or-
ganize for the session beginning in Octo-
ber next a series of lectures or classes
for grocers’ clerks to be conducted in
the main by experts in the various
branches of the city’s grocery trade.
These classes will be held in the evenings
at the Technical School, will be practi-
cal so far as possible, and will be open
to grocers and their clerks. Some of
the subjects treated in these classes will
be the following : Teas, cofiees, choco-
lates, etc., their sources of supply, pre-
paration, adulteration, etc. ; meats, cur-
ing, preservation, sale, etc.; canned
goods, kinds, preparation, adulteration,
etc. ; sugars ; vegetables ; economics of
shop ; exhibition of goods, etc., ete.

BUSINESS PERSONALS.

J. Dickie, Pickering, was in Toronto
Friday

W. Ellison, Penville, was in Toronto
this week.

A. U. R. Atkinson, Caledonia, was in
Toronto this week.

A. D. Carley, King, made a trip to
Toronto within the week.

F. W. Hicks, Pine Grove, spent a day
in Toronto within the week.

Mr. Scott, of R. Scott & Co., Mount
Forest, paid Toronto a visit last week.

R. W. Oliver, of the R. W. Oliver Mill-
ing Company, Limited, is at present in
Winnipeg.

S. Torrens, Oshawa, is giving up his
grocery department and intends devoting
his attention wholly to dry goods.

George Gofi, for long a resident of
Niagara-on-the-Lake, and in the grocery
business there about a year, died last
week. :

H. R. Barnard, Canadian representa-
tive of Hunt & Co., Yokohama, is on a
business trip to Toronto, Hamilton and

24

before returning will visit the Chicag
branch.

Lieut.-Col. Hughes, of Newtonvill
general merchant, was in Toronto Ila:
Friday attending the annual banquet an
reunion of the Durham Old Boys’ Ass:
ciation.

C. W. Gregory, lately with Snowdo:
Forbes & Co., Montreal, has joined ti
traveling staff of the Blue Ribbon Tt
(0., Toronto. Mr. Gregory’s territo:
will be the Maritime Provinces.

Alex. Anderson, selling agent for M
Shaw T. Nishimura, of the Japan Cen

tral Tea Traders’ Association, was on .

business trip to Cleveland and othe
cities in Ohio during the past week.

Allison Trites, of St. John, N.B., ha
come west to become a member of 'l
H. Estabrooks’ traveling stafi in Ou
tario. His territory will be west «
Toronto to Waterloo and north in th:
peninsula.

W. T. Chapman has joined the sellin
stafi of T. . Estabrooks and will 1
present Red Rose tea west of Hamilton
That district was formerly governed b
the New Ontario manager, Geo. 1i
Campbell.

J. Drummond, representing Cartel
Moey & Co., Yokohama and New York
was a caller upon the tea trade of Mont
real during the past week. Mr. Hutchens
who is agent for Carter, Moey & Co
introduced Mr. Drummond to the trade

T. Z. Webster, merchant, of Lakefield
met with a very painful accident

couple of weeks ago and is still confined

to his room. He was making some al

terations in his store and fell, striking

his knee-cap. The leg has been in prett:
bad condition since.

Mark Baggallay, representing Jardinc
Matheson & Co., Yokohama, was a call
er upon the Canadian trade during the
past two weeks. Mr. Baggallay durin
his stay in Montreal made his headqua:
ters with S. H. Ewing & Sons, Cana
dian agents, and called upon the trade i
company with Mr. W. H. Halford. Bot
gentlemen visited Quebec, Ottawa, T:
ronto and other western centres.

Geo. Clavet, mayor of Port Arthu
of the firm of Marks, Clavet «
Dobie, whose name is known as ong «
the largest and most progressive firn
in Northern Ontario,* visited Montrea
during the past week. The Canadia
Grocer met Mr. Clavet at the Windso
and found him one of the most optimis
tic merchants of that very progressiv
town and district. There is no place lik
Port Arthur, to Mr. Clavet's way ¢
thinking, and he looks forward to thi
development of that lake port will
pride. Himself a pioneer, he has seen I
rise from struggling Thunder Bay, an
now that a great future is assured fo
the port he is naturally more tha
proud. It does one good to talk to s
sanguine a man as Mr. Clavet, and it i
small wonder that with such men deal
ing with the destinies of a town tha
progress is sure.

S|l
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The Triumph of Pure Food in U. S. Senate

Full Text of the Law to Come in Force July, 1906.

ihe serious attention which the sub-
¢t of “pure’” food supplies is receiving
almost every part of the world is
und sooner or later to take definite

tarm.

it takes a good deal of agitation to
ing about stringent legislation, and
ny a movement dies off in the pro-
I'he subject of pure food, however, is
e of such vital importance, and the
il results of adulteration so very man-
st, that protective measures are as
ire as daylight follows night.
it has taken upwards of fifteen yvears
i persistent agitation to bring forth the
secessary measure of protection in the
I'nited States, but at last the Senate,
nd  House of Representatives have
hrought into being an enactment which
: of a most solid and sweeping nature.
‘e measure contains so much which
ill appeal to the grocery interests that
ve give the text in full for the consider-
ation of those of our readers who have
heen devoting attention to this subject :

Full Text of the U.S. Bill

An Act for preventing the manufac-
ture, sale, or transportation of adulter-
(ted or misbranded or poisonous or
icleterious foods, drugs, medicines, and
liquors, and for regulating traffic there-
in, and for other purposes.

Be it enacted by the Senate and House
i Representatives of the United States
i America in Congress assembled, that
it shall be unlawful for any person, as-
ociation of persons or corporation with-
in any territory, district, or insular pos-
cssion of the United States, to manu-
iacture, sell, offer for sale, or deliver for
hipment, or to cause to be delivered,
hipped or transported from within any
tate, territory, district, or insular pos-
ession of any state, territory, district,
insular possession, or, foreign country
any article of food, drugs, medicines, or
iquors which is adulterated or mis-
randed, or which contains any poison-
ous or deleterious substance within the

eaning of this Act; and any person,
association of persons, or corporations
vho shall violate any of the provisions

i this section shall be guilty of a mis-
lemeanor, and for each offence shall, up-

n conviction thereof, be fined not to ex-

ced five hundred dollars, or shall be sen-
enced to one year’s imprisonment, or

'th such fine and imprisonment in the

iscretion of the court, and for each sub-

quent offence and conviction thereof
hall be fined not less than one thousand

iollars, or sentenced to one year’s im-

risonment, or both such fine and im-
vrisonment, in the discretion of the

wurt.

Sec. 2. That the introduction into any

late, territory, district, or insular pos-

cssion, from any other state, territory,
tistrict, or insular possession, or from
1y foreign country, or the shipment to
ny foreign country of any article of
food, drugs, or liquors which is adulter-
ited or misbranded, deleterious or pois-
onous, within the meaning of this Act,
is hereby prohibited ; and any person,

association of persons, or corporation
who shall ship or deliver for shipment
from any state, territory, district, or
insular possession to any other state,
territory, district, or insular possession,
or shall export or offer to export the
same to a foreign country, or who shall
knowingly receive in any state, terri-
tory, district, or insular possession of
the United States from any other state,
territory, district, or insular possession
of the United States, or from any for-
eign country, or who, having knowingly
received, shall deliver in original un-
broken packages, or shall offer to deliver
to any other person, persons, or corpora-
tion any such article, shall be guilty of
a misdemeanor and upon conviction for
such offence shall be fined not exceeding
five hundred dollars for the first offence,
and upon conviction of each subsequent
ofience shall be fined not exceeding five
hundred dollars or be imprisoned not ex-
ceeding one year, or both, in the discre-
tion of the court.

That in the case of any violation of
the provisions of the foregoing two sec-
tions by any corporation, the fines and
penalties imposed therefor may be en-
forced against the officers of such cor-
poration personally responsible for such
violation, and any violation of any of
the provisions of this Act by any cor-
poration shall be deemed to be the act
of the officer of such corporation directly
responsible therefor, and such officer may
be punished for such violation as though
such violation was the personal act of
such officer.

Regulations for Collection and
Examination.

Sec. 3. That the Secretary of the
Treasury, the Secretary of Agriculture,
and the Secretary of Commerce and La-
bor shall make uniform rules and regula-
tions for the collection and examination
of specimens of foods, drugs, medicines
and liquors manufactured or offered for
sale in the District of Columbia, or in
any other district, territory, or insular
possession of the United States, or
which shall be offered for sale in un-
broken packages in any state other than
that in which they shall have been re-
spectivelv manufactured or produced, or
which shall be received from any foreign
country, or intended for shipment to any
foreign country, or which may be sub-
mitted for examination by the chief
health officer of any state, territory, dis-
trict, or insular possession, or at any
domestic or foreign port through which
such product is offered for interstate
commerce, or for export or import be-
tween the United States and any foreign
port or country.

Sec. 4. That the examinations of
specimens of foods, drugs, medicines and
liquors shall be made in the Bureau of
Chemistry of the Department of Agricul-
ture, or under the direction and super-
vision of such bureau, for the purpose of
determining from such examinations
whether such article is adulterated or
mishranded, or contains anv poisonous
or other substance deleterious to the
health of human beings or domestic ani-

mals ; and if it shall appear from any
such examination that such specimens are
adulterated or misbranded or contain
any addéd poisonous or deleterious sub-
stance or ingredient injurious to human
health when used in the prescribed or
usual manner of use of such article, the
Secretary of Agriculture shall cause no-
tice thereof to be given to the parties
from whom such samples were obtained,
and after final judgment of the court
public notice of facts shall be given by
publication in such manner as may be
prescribed by the rules and regulations
of the Department of Agriculture. Any
party who may be charged with viola-
tion of this Act shall be given an oppor-
tunity to be heard, under such rules and
regulations as may be prescribed as
aforesaid, and if aiter such hearing it is
found that anv of the provisions of this
Act have been violated by such parties,
then the Secretary of Agriculture shall
at once certily the facts to the proper
United States district attorney, with a
copy of the results of the analysis or the
examination of such article, duly authen-
ticated by the analyst or officer making
such examination, under the oath of such
officer.

Sec. 5. That it shall be the duty of
each district attorney to whom the Sec-
retary of Agriculture shall report any
violation of this Act, or to whom any
health officer or agent of any state, ter-
ritory, district, or insular possession
shall present satisfactory evidence of any
such violation, to cause appropriate pro-
ceedings to be commenced and prosecuted
in the proper courts of the United
States, without delay, for the recovery
of the fines and the enforcement of the
penalties as in such case herein provided.

Definitions.

Sec. 6. That the term ‘‘drug’’ as used
in this Act shall include all medicines
and preparations recognized in the Unit-
ed States Pharmacopoeia or National
Formulary for internal and external use;
also any substance intended to be used
for the cure, mitigation, or prevention of
disease.

Sec. 7. That the term ‘‘food” as used
herein shall include ail articles used for
food, drink (other than malt, spirituous,
or vinous liquors), confectionerv. or con-
diment by man or domestic animals,
whether simple, mixed, or compound.

Sec. 8. That the term ‘‘liquor” as
used herein shall include all malt, vin-
ous, alcoholic, and spirituous liquors and
combinations of them used or intended
to be used as beverages.

Adulterations and Misbranding.

Sec. 9. That for the purpose of this
Act any article shall be deemed to be
adulterated :

In case of drugs :

First. If, when a drug is sold under
or by a name recognized in the United
States Pharmacopoeia or National For-
mulary, it differs from the standard of
strength, quality, or purity, as deter-
mined by the test laid down in the Unit-
ed States Pharmacopoeia or National




Formulary official at the time of inves-
tigation ; provided, that no drug defined
in the United States Pharmacopoeia or
National Formulary shall be deemed to
be adulterated under this provision if
the standard of strength, quality, or pur-
ity be plainly stated upon the bottle,
box, or other container thereof although
the standard may differ from that deter-
mined by the test laid down in the Unit-
ed States Pharmacopoeia or National
Formulary.

Second. If its strength or purity fall
below the professed standard or quality
under which it is sold.

That such drug shall be deemed to be
misbranded :

First. 1f it be an imitation of or of-
fered for sale under the name of another
article.

Second. If the package containing it,
or its label, shall bear any statement as
to its constituent ingredients or the sub-
stances contained therein, which state-
ment shall be false or misleading in any
particular, or if the same is falsely
branded as to the country. state. or ter-
ritory, or place therein, in which it is
manufactured or produced, or if the con-
tents of the original package shall have
been removed, in whole or in part, and
other contents shall have been placed in
such package.

In the case of confectionery an article
shall be deemed to be adulterated :

If it contain terra alba, baryte=. talc,
chrome vellow, or other mineral sub-
stances or poisonous colors or flavors,
or other ingredients deleterious or detri-
mental ‘to health.

In the case of food an article shall be
deemed to be adulterated :

First. If any substance or substances
has or have been mixed and packed with
it so as to reduce or lower or injurious-
ly affect its qualitv or streneth.

Second. If any substance or substances
iias or have been substituted whollv or
in part for the article.

Third. If any valuable constituent of
the article has been wholly or in part
abstracted.

Fourth. If it contain any added poi-
sonous or other ingredient which may
render such article injurious to human
health ; provided, that goods intended
for export shall not be deemed mishrand-
ed or adulterated when prepared and
packed in accordance with specifications
of the foreign purchaser, provided that
no substance is used that is in conflict
with the laws of the country to which
the goods are to be shipped, when such
country having laws upon the subject
does not prohibit such process of pre-
paration. Provided further, that when
in the preparation of food products for
shipment thev are preserved by an exter-
nal application applied in such manner
that the preservative is necessarilv re-
moved mechanically or by maceration in
water or otherwise, and directions for
the removal of said preservative shall be
printed on the covering of the package,
the provisions of this Act shall be con-
strued as applyving only when said pro-
ducts are ready for consumption.

Fifth. If it consists in whole or in
part «f a filthy, decomvosed. or putrid
animal or vegetable substance, or any
portion of an animal unfit for food, whe-
ther manufactured or not, or if it is the
product of a diseased animal or one that
has died otierwise than by slaughter.

THE CANADIAN GROCER

An article of food shall be deemed to
be misbranded :

First. If it is to be ofiered for sale
under the name of another article : pro-
vided, that the term ‘‘distinctive name”’
shall not be construed as applying to any
article sold or offered for sale under a
name that has come into general use to
indicate the class or kind of the article
if the name be accompanied on the same
label or brand with a statement of the
place where said article has been manu-
factured or produced.

Second. If it be mixed, powdered, col-
ored or stained in a manner whereby
damage or inferiority is concealed, so
that such product when sold or offered
for sale shall deceive or tend to deceive
the purchaser or user thereof.

Third. If it be labeled or branded so
as to deceive or mislead the purchaser
or user, or purport to be a foreign pro-
duct when not so, or is an imitation,
either in package or label, of another
substance of a previously established
name, or which has been trademarked or
patented.

Fourth. If the package containing it
or its label shall bear any statement, de-
sign, or device regarding the ingredients
or the substances contaired therein,
which statement, design, or device shall
be false or misleading in any particular,
or if the same is falsely branded as to
the country, state, territory, or place
therein in which it is manufactured or
produced.

Fifth. An article of food which does
not contain any added poisonous or dele-
terious ingredients shall not be deemed
to be adulterated or misbranded. In the
case of mixtures or compounds which
may be now, or from time to time here-
after, known as articles of food sold un-
der their own distinetive names. and not.
included in definition first of mishranded
articles of food in this section. Or in
the case of articles labeled. branded, or
tagged so as to plainly indicate that
they are mixtures, comnrounds. combina-
tions, imitations or blends : provided,
that the same shall be labeled, branded,
or tagged so as to show that they are
of such character. and the amount of al-
cohol or of opium in any form, if any,
contained in them ; and provided further,
that nothing in this Act shall be con-
strued as requiring or comnellirg pro-
prietors or manufatturers of pronrietarv
foods, drugs, or liquors which contain
no unwholesome added ingredients to
disclose their formulas of production, ex-
cent in so far as the provisions of this
Act may require to secure freedom from
adulteration or imitation and to show
the amount, if any, of alcohol or of
opium in any form contained in them.

In the case of liquors, an article shall
be deemed adulterated if it contain any
added ingredient of a poisonous or dele-
terious character.

Such liquors shall be deemed mishrand-
ed :

First. If it is blended or rectified, or
consists of an admixture of different
grades of the same liquor, or contains,
or is mixed with, other substances, and
the word ‘‘blended,” ‘“‘rectified,’”” or
‘“‘mixed,” as the case may be, is not
plainly stated on the package in which
such liquor is offered for sale, cr if the
label or any written or printed state-
ment accompanying the package in which
such liquor is kept or sold contains any
false statement as to the character of
the contents of such package, or repre-
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sents such liquor to be the product
any other country than that in which
was actually produced.

Sec. 10. That no dealer shall be p;
secuted under the provisions of this A
when he can establish a guaranty sign
by the wholesaler, jobber, manufactur.
or other party residing in the Unit
States, from whom he purchases su
articles, to the effect that the same
not adulterated or mishranded within 1
meaning of this Act, designating it su
article. Said guaranty, to afford prot.
tion, shall contain the name and addr
of the party or parties making the s.
of such articles to such dealer, and
such case said party or parties shall
amenable to the prosecutions, fines, a
other penalties which would attach,
due course, to the dealer under the pi
visions of this Act.

Sec. 11. That every person, associ
tion of persons, or corporation wi
manufactures or produces and delive
for interstate or foreign shipment
transportation, or who receives fro
any state, territory, district, or insul.
possession or foreign country other tha
the state, territory, district, or insul:
possession in which it is produced, au
any person, association of persons, «
corporation who sells or exposes for sal
in any territorv, district, or insular po
session any article of food drug,
liquor, shall furnish within busines
hours and upon tender and full payme:
of the selling price, a sample of su
drug, article of food, or liquor to an
person duly authorized by the Secreta:
of Agriculture or the Secretary of Con
merce and Labor to receive the samu
and in any territory, district, or insula
possession, to any officer or agent «
such territory, district, or insular po
session, respectively, charged with tis
inspection of food or drugs in such juris
diction who shall apply to such manufac
turer, producer, or person or associatio
of persons, or corporation selling or ex
posing for sale as aforesaid sich drig
article of food or liquor for such sampl
in sufficient quantity for an analysis ol
any such article or articles ia his, «
their, or its possession.

Sec. 12. That any manufacturer, pre
ducer, or dealer, who refuses to compl

-upon demand with the requirements «

section eleven of this Act shall be guilt
of a misdemeanor, and upon convictiol
shall be fined not exceeding one hundre
dollars or imprisonment not exceedin;
one hundred days, or hoth. And any pe:
son, association of persons, or corpora
tion, found guilty of manufacturing o
offering for sale, or selling, any adultel
ated, impure, or misbranded article o
food, drug, or liquor in violation of th
provisions of this Act shall be adjudged
to pay, in addition to the penalties herc
inbefore provided for, all the necessar:
costs and expenses incurred in inspecting
and analyzing such adulterated article
which said person may have been foun
guilty of manufacturing, selling, or ofie
ing for sale.

Sec. "13. That any article of food
drug, or liquor that is adulterated o
mishranded within the meaning of this
Act, -and is being transported from ont
state, territory, district, or insular pos
session, to another for sale, or, having
been transported, remains unloaded, un
sold, or in original unbroken packages
or if it be sold or offered for sale in th
District of C'olumbia or the territories

(Concluded on page 30.)
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A SHORT RESUME ON PROGRESS.

nong the business enterprises grow-
ip with the little village of Hunt-

n, near Montreal, Que., there is ohe

arowth has been, to say the least,
visingly rapid. This refers to the
of John Hunter & Sons. It has such
mdine, and is so long established,
a little sketeh of its progress, and
man whose energy up-built it, may
interesting.

i Hunter began business on his
account in Huntingdon 46 years ago,
¢ Fall of 1860, opening a generil

His push and business integrit,
found reeognition -among his fellow
cus, and his business prospered until
wund it neeessary, in 1901, to build

v store mueh larger and more mod-
than the old building

[+ Hunter also purchased a flour and
{ mill and has built up an aetive
¢ in this lime. The flour mill turns
hree different brands of flour, whiel:
known not only in the village, but in

outside loealities as well. These

Is, Gold Standard, Clover Leaf and
al Oak, are all manufactured from
itoba  wheat. The millg also turn
arge quantities of rolled oats, buck-
i flour, oat and eorn meals and other
wis of like nature.
sides the flour and grist mills, Mrv
er owns a sash and door l‘;lrln]'_‘,'
~<aw mill, which isdoing a large busi-

and is rapidly expanding. The

e and many private residences are

I by electricity supplied by the
trie plant whieh Mr. Hunter acquired
the Henderson estate.
ith all these business interests Mr.
ter found it necessary to have some
p Lo ensure proper inanagement, and
1903, teok into partnership his three
t- s, (eorge T., Arthur E., and Frank
md sinee that time business has been
ied on under the firm name of J.
ter & Sons.
Ir. Hunter has a long and untarnish-
aunieipal reecord, having been a mem-

he has done

ber of the counecil for fifteen years, dur-
much

help along the commereial and other m-
Huntingdon, In edueational

o
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PR T RS 0N Y

The Canadian Grocer

eircles too, his hand has been felt, as,
in the capacity of chairman of the Hunt-
mmgdon hoard of school commissioners
he has proved himself  a man quite
worthy and eapable of filling that respon-

John Hunter & Soas’ General Store, Huntingdon, Quebec

RETURNED

Huntingdon Mills, Quebec—John Hunter & Sons, Proprietors,

27

500

and

honorable business record, which shows

Few men eaun point to such a

lony

such perseverane I push 1 the many

constautly growing commereial interests,
and the mumepality in which resides
such a man, and in which are situated

1epg varied industiies, has indeed good
ZH 1o hq- ||HH\E oL 1sel)

NEW WAREHOUSE IN PETERBORO

T. Kinnear & Co wholesale grocers,
Joronto, are so well satisfied with the
utlook for their branch business at
Peterboro that they ve purchased a
large lot on George street, in the busi-

ness section, and will proceed with the -

erection of a fine new warehouse short-
lv. The lot has a frontage of 117 feet on
George street and runs back 116 feet to
the C.P.R. Plans and specifications for
the new warchouse are now being gotten
out It is to be 30 feet by 75, three
storeys with a basement and will be of
solid brick construction. Chas. Rishoe is
the firm’s Peterboro manager. The new
warehouse will be an attractive addition
to the business section of the city

it RETURNED

. M-lﬁ 26 1906
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Winbow AND INTERIOR DISPLAYS

WINDOW DRESSING ADVICE.

jWindow dressing is undoubtedly at-
tracting more attention from retailers
of all varieties of goods than ever be-
fore. but even though that be true, it is
quite as true that not enough retailers
are practieing it, at least in the right
way. After all that has been said upon
the subject, after trade papers have for
vears been teaching the art and urging
their readers to take it up with the pur-
pose of making it of some importance,
it is true that very many, probably a
majority, still neglect it and their win-
dows repel instead of attraet. There is
no excuse for this condition of affairs,
excepting laziness or failure to compre-
hend the value of sueh work. Neither
1s it possible to understand why retailers
and others should fail to appreciate the
advantages whiech acerue to all who
dress their windows properly.

Cleanliness a Necessity.

First of all the windows must be
clean. Dead flies and spiders and bits
of paper and string and such clutter
must be forever banished. Peihaps each
cne of you will shake your heads wisely
and declare that that doesn’t apply to
you. But maybe if you examine your
windows you will discover something
that will interest you. After one be-
comes familiar with a condition one
overlooks some of the most repulsive
features and it is to be feared that many
dealers are in that position. They have
seen their windows until they have be-
come accustomed to them as they are
now, and they do not realize just how
badly they look to others. Therefore,
it is repeated, elean your windows thor-
oughly. That is the first essential in at-
tractive window dressing.

Paint Attractively.

Next, 1f the paint is seratehed or
broken, give it a good coat. It doesn’t
matter so much what color, though a
neutral tint is better sinee it doesn’t
emphasize contrasts so strongly gund
serves as a satisfactory background r
almost any sort of trimming one may
care to put in. Sometimes the floor of
a window is painted white, partly be-
cause it helps the light and partly be-
cause it assists in showing the goods to
advantage. But there is another rea-
son whieh should bhave weight. It 1s
easier to see the dirt that accumulates
on a white floor and it i1s much more
likely to be kept clean. If the back
of the window is solid paint it some
neutral tint. If it is solid up only part
way, it will stand a shade or two strong-
er tinting than it will under other con-
ditions, but it isn’t wise to make it white
all the way up. It becomes too star-
ing if that is done.

-

Shelving a Good Idea.

For most varieties of goods except-
ing dry goods, a set of shelves is es-
sential in some irims, at least, and a sort
of movable shelving is most desirable.
Tley cau he taken out and the window
left without anything, if desired. It is
better to make them of fiesh boards,
but if it is a question of expense, as it
is in some instances, shelves made of
old paecking cases serve the purpose
quite as well and ecost nothing except-
ing the expense of putting them to-
gether, which would be extremely light.
They can be made like steps without
backs, and if the window is wide, in two
parts. This will enable one to handle
them easily, and sometimes it is de-
sirable to have a trim with only a part
of the window shelved. It isn’t easy to
say what one should do with such mat-
ters without understanding each specifie
case. Only suggestions are given here
which ean be modified and worked out
to suit individual cases. One who is
attemntine to establish a scheme of
decoration will find it comparatively
easy to adapt these suggestions to his
own particular requirements.

Look After the Floor.

After the window is ready the back
and floor, if so desired, can be covered
with erepe paper, which is inexpensive
and very rich looking.. Lacking that,
plain white or tinted paper will answer
but searecely anyone but ecan afford
erepe paper. It is cheap, durable and
can freauently be used a number of
times. It doesn’t pay to attempt to
make up decorations too cheap. They
often fail of their principal purpose
under such cireumstanees.

Makea Centre Attraction.

Sometimes a portrait of some national
character will add to the finish. Let
it stand on an easel in the middle of
the window. facing slightly sidewise so
as fo get rid of thétaring, set effeet,

_and over and around i drape the na-
‘tional colors. The effect is pleasing,
and at the same time is not such as will
aronse anything but the  noblest
thoughts and feelings.

Show Seasonable Goods.

Having completed this arrangement,
next put in sueh goods as you want to
advertise.  Sometimes it will be one
thing, sometimes another, but the main
thing to be remembered is that it should
he seasonable goods which you offer.
Make them applicable to the time and
the season, otherwise vour window and
vour decoratiomr will appear incongruous.
Seasonable goods, with neat price tic-
kets attached will not fail to attraet
buyers.

28

Not Difficult at all.

Like almost all other things, wi

dressing is not as diffieult as it | ..
Frequently one takes it up for e
special day like this and econtinu. . it

because of the excellent results it bri s
Trade is fickle to a certain extent, aid
all sorts of plans must be devised i
cure the attention of buyers, but a. .-
terprising dealer will bring buyer 1
plenty by adopting devices like s
which will appeal to purchasers «
where the same.

Use Opportunities.

Perhaps there is going to be e
special celebration in your town (lis
Summer, or in your vieinity. If ii.re
is, never fail to make use of sueh an p-
portunity. It will add to your pre:iize

and will assist materially in adverti-ing
your business. Make your window de-
corations suitable for these special oe-
casions and you will establish a 1ejuia-
tion for enterprise which ecannot |
beaten.

Get busy and there will be nuuy
things which will be used with a good
deal of profit by every dealer who le-
gins the work in earnest. It is not so
difficult as it looks, and the dealer vlo
undertakes to do as well as he can, ill
end with doing much better than he ¢x-
pected and his business wil] improve
aceordingly.

WASHINGTON CLUB’S COMBINE.

Spokane, Wash., Feb. 28.—A federa-
tion of all the commercial clubs in tle
Spokane country has been perfecte i at
a meeting largely attended by deleg: s
from commerecial corporations, bo:ails
of trade, and similar bodies from 1-
ous small towns and eities.

It is believed this organization
be far-reaching in the work of devei -
ing the Pacific Northwest. An ex - u
tive committee was chosen consi: g
of six members from as many diffc: i
clubs. They will prepare constitit n
and by-laws; Spokane will be the L -
quarters of the association of Ini: i
Empire Commercial Clubs, and a w i-
ing will be held in Spokane each (
on the first Tuesday of Februarv. 1
also the last of September or firs: ol
October. It was provided that 1
commereial elub or county shall nro
for an exhibit of the resourees ol s
distriet, which shall be kept in S]N-_I e
in conneetion with the Spokane Ci. -
ber of Commerce.

Nothing that worries you individu:'ly
can be of equal importance to any une

.else.
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BUSINESS AND ASSOCIATION MEETINGS

i . Editor will be glad to receive reports and notices of any business meetings of interest to the readers of
Tue Grocer—short, gossipy and instructive.

ONTREAL RETAIL GROCER3’

ASSOCIATION.
. regular monthly meeting of the
ceal Retail Grocers’ Association

neld in their club rooms at 88 St.

street on Thursday, March 1. A
. number of members were present.
lair was occupied by the president,
i’. Daoust.

secretary, Mr. Beaudry, read the
es of the last meeting, aiter which
iimated discussion was held as to
.vment of the expenses of the dele-
i that recemtly visited Quebec to
iew the Governinent re the propos-
anges in the license law.

The Contract Plan of Buying.

secretary brought up the question
¢ retail grocers of the city ap-
hing the manufacturers of grocers’
ialties and certain well known and
rtised staple lines, to place their
; in the hands of the trade on the
jact plan ; by this means cutting of

wvs would be done away with, and
Lo lHESS
pumber of the leading manufacturers

more satisfactory all round.
cxpressed their willingness to con-
1o the proposed plan providing the
1| trade would see that the arrange-
was adhered to. Among the firms
be approached are the following :
¢i Bros., Limited, St. Croix Soap
John Taylor & Co., Edwardsburg
¢h Co., Christie, Brown & Co.,
iied, Model Baking Co., Internation-
['vod Co., Pure Gold Manufacturing
L. W. Gillett Co..
letter to the manufacturers is as
We, the undersigned retail grocers of
city of Montreal, believe that the one
system is the fair and proper sys-
to do business upon, both for our-
; and for our customers, and that
cutting is injurious to sound busi-
principles.
\¢ therefore strongly urge upon you
place your goods on the contract plan
hat our customers will not accuse
ith overcharging them when they
liase your goods from a bargain

waler,

irusting that you will grant us our
st as early as possible, we remain,
“Yours truly,

contract plan proposed to be
ted is virtually the same as that of
Canadian Wholesale Druggist Asso-
on and the drug section of the Re-
Merchants’ Association of Canada,
reads as follows :
n consideration of the agreement on
of the — Company, under which
‘come entitled to purchase the pre-
tions of the — Company that are
manufactured, or that may here-
be manufactured by the — Com-
at the prices set out and provided
‘chedule ‘B,” we agree with the —
pany not to sell directly or indirect-
)y agents or otherwise, the prepara-
oi the said — CUompany, whether
‘in stock and owned by us, or to be
ired after the date hereof, whereso-
or howsoever obtained, to any per-
or persons, corporation or corpora-
. at less than the prices set out and

s ided in Schedule ‘E.’

““Aund for the consideration aforesaid,
we further agree not to sell said pre-
parations at any price, Lo any dealer or
merchant who has not signed and con-
formed to the agreement with the said

—— (Company to the same efiect as this
agreement.

“‘Provided that any of the said pre-
parations of the — Company, supplied

by way of bonus or at special prices or
discounts, siall be otherwise subject to
the terms of this agreement as if sup-
plied at the prices hereinaiter specifical-
ly stipulated or provided.

‘‘And in consideration of the agreement
above set out, the said —— Company
agree with the other party hereto, that
the said party may purchase the pre-
parations of the said — Company at
the prices set out in Schedule ‘D.’

“It is understood that this agreement
shall remain in full force and efiect un-
til either party to it shall have termin-
ated it.”

Every member present (about thirty)
was prepared to sign this petition.

It is readily conceived from reading
the petition to manulacturers that the
object is to prevent the sale of these
special articles to the departinent stores
and the cutting practiced by these insti-
tutions, a consummation devoutly to be
wished.

The Pure Food Fair.

Mr. Beaudry drew the altention of the
members to the proposed puré food fair
to be held at Victoria Rink, Montreal,
from May 14 to 29, inclusive. This fair
is under the Montreal retail grocers’ sec-
tion of the Retail Merchants’ Associa-
tion of Canada. About 130 booths have
been arranged for, and quite a number of
the most prominent manufacturers have
already taken space. It is expected that
every booth will be taken up. Victoria
Rink is well adapted for the holding of
a fair of such pretensions ; it is large,
and convenieutly located in the centre of
the city, being immediately in the rear
of the Windsor Hotel. Special excursion
rates will be arranged for, to permit the
country merchants and public to take
advantage of the fair.

As this will be the first pure food
show of any magnitude (outside of one
departmental fair) the public will look
forward with interest to the novelty. A
vast amount of hard work is in store
for the executive, but no effort will be
spared to inspire confidence for another
fair next season.

SACKVILLE. N.B.

The annual meeting of the Sackville
Board of Trade was held recently.

Mr. Stewart, the secretary, rvead the
report of the couneil, in which it was
stated that the following matters hatl
been dealt with satisfactorily, viz.:

(a) Urging the railway and shippin:
committee to take strong aetion on be-
Lalf of the board with reference to im-
proved accommodation at the Inter-
colonial Railway station for both pas-
sengers and freight.

(b) Aetion had been taken with refer-
ence to the matter of wharf improve-
ments.

29
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(¢) To appoint a member on the com-
secure a train on the N.B. and P.E.L
Railway to arrive each Monday morning.
This committee reported through the
chairman, Geo. E. Ford, that he hadl
interviewed the president of the road,
who was eonsidering the matter. Sinee
then the steamer *‘Stanley’’ had been
placed on the Capes route. As a resu't
the train arrives each day about unoon.

Awmong the recomwmendations passed
for eonsideration by the board were th-
following : —

(a) That the board take up the matt-r
of fieight rates on the LC.R.

(b) To appoint a member of this board
tothe council of the Maritime Board
of Trade.

(¢) To appoiut a member on the com-
wmittee of the Maritime Board -of Trade
associated with the preserving of his-
torical plaees in the Maritime Provinees

The following officers were eleeted :-
President, B. C. Rayworth; viee-pre=.,
W. W. Fawecett, Jr.; treasurer, Thos
Murray: seecretary, Chas. D. Stewart;
wembers of e¢ouncil. Dr. Andrews, F. B
Black, C. W, Cahill, A. B. Copp, Geo. E
Ford, Thos. Murray, F. T. Tingley, A

E. Wry; repieseutative on council of
Maritime Board of Trade, C. C. Camp-
bell.

The meeting deeided to send a dele-
cation to Ottawa for the purpose of
pressing Sackville's claims for an appro-
priation to repair the wharves. Messrs.
A. B. Copp and B. C. Rayworth were
appointed.

KENTVILLE, N. 8.

The 13th annual meeting of the Kent
ville Board of Trade was held in the
court house, 'resident W. E. Porter in
the chair. F. C. Rand, secretary, pre
sented his report. "This showed the fin
ances of the board to be in good condi
tion, corresponding well with the re
ports of the four years which Mr. Rand
has held his position.

President IPorter then read a most
comprehensive and encouraging report
of the work of the board, and enumer-
ated several matters which, in his
opinion, the board should discuss. Thir-
teen meetings of the board have been
held during the year and thirty-five new
names have been added to the member-
ship. Mr. Porter then spoke of the
many natural advantages of Kentville
for the location of manufactories, call-
ing attention to the head waters of the
Gaspereaux, which are within six miles
of the town and will, when developed,
give an unlimited amount of power for
all purposes at the least expense, and
so, with its easy transportation, cen-
tral location, good social and moral
conditions, Kentville should in the fu-
ture be one of tne most desirable places
in the province for capitalists, and
with its beautiful surroundings, as a
residential eentre it could not be sur-
passed.

The following officers were elected :
President, (G. E. Calkin; vice-president,
D. J. Murphy; secretary-treasurer, F.
C. Rand; auditors, B. Roscoe, S. L.
Cross; couneil, W. P. Shaffner, H. D.

Burns, W. E. Porter, ". O. Allen, R.
C. Dickie, H. M. Bain, A. E. Calkin, .J.
W. Ryvan, Jr.
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THE TRIUMPH OF PURE FOOD IN
U. S. SENATE.

(Continued from page 26.)

or insular possessions of the United
States, or ii it be imported from a for-
eign country for sale, or if it is intended
for export to a foreign country, shall be
liable to be proceeded against in any dis-
trict court of the United States, within
the district where the same is found, and
seized for confiscation by a process of
libel for condemnation. And if such ar-
ticle is condemned as being adulterated
or mishranded, or of a polsonous or dele-
terious character, within the meaning of
this Act, the same shall be disposed of
by destruction or sale, as the said court
may direct, and the proceeds thereof, if
sold, less the legal costs and charges,
shall be paid into the Treasury of the
United States, but such goods shall not
be sold in any jurisdiction contrary to
the provisions ©of this Act or the laws
ol” that jurisdiction ; provided, however,
that upon the payment of the costs of
such libel proceedings and the execution
and delivery of a good and suflicient bond
to the effect that such articles shall not
be sold or otherwise disposed of contrary
to the provisions of this Act, or the
laws of any state, territory, district, or
insular possession, the court may by or-
der direct that such articles be delivered
to the owner thereof. The proceedings of
such libel cases shall conform, as near
as may be, to the proceedings in admir-
alty, except that either party may de-
mand trial by jury of any issue of fact
joined in any such case, and all such
proceedings shall be at the suit of and
in the name of the United States.

Sec. 14. That this Act shall not be
construed to interfere with commerce
wholly internal in any state nor with the
exercise of their police powers by the
several states.

Sec. 15. That the provisions of this
Act shall not apply to common carriers
as such, or to their servants, agents, or
employes, acting for said common car-
riers.

Sec. 16. That this Act shall take ei-
fect and be in force from and after the
first dav of July, nineteen hundred and
six.

BUSINESS CHANGES.

P. Leblane, baker, Daveluyville, Que..
offering compromise.

Fraser & Co., bankers, Pilot Mound,
l\lau., has sold out.

J. Wilfrid Cadiux, grocer, Montreal,
Que., assets to be sold.

J. K. Cane, grocer, Caughnawaga,
Que.. offering compromise,

Hudon, Hebert & Co., Montreal, Que.,
have dissolved partnership.

Western Meat & Supply Co., Winni-
peg, Man., have dissolved.

C. B. Julius, general merchant, Gimli,
Man., asking an extension.

Ludger Marcoux, grocer, Weedon Sta-
tion, Que., offering ecompromise,

Antoine Garneau, general merchan,
Pont Rouge, Que., assets sold.

A. Meloche, general merchant,' St.
Genevieve, Que., assets to be sold,

Wm. Galbraith & Son, wholesale gro-
cers, Montreal, Que., have registered.

THE CANADIAN GROCER

Orchard & Co., confeetioners, Petiolia.
Ont., business being closed out.

A. Mareelin, general merchant, Mar-
celin, Sask., has sold to J. R. Bell.

W A. Raymond, general merchant,
Snake Island, Man., has sold out.

Cheyne Bros., grocers, Windsor, Ont.,
dissolved, J. Cheyne continues.

Robertson & Black, bakers, Cobalt,
Ont., business advertised for sale.

. Lindsay, general merchant, Ren-
Mew, Ont., disposed of business

J. A. A. Raizenne, general merchant,
St. Fugene, Ont., offering compromise.

George Searls, grocer, St. Thomas,
Out., has sold out to George R. Rinn.

N. (. Pratt, grocer, Malakoff, Ont.,
has been suceceded by H. H. MeCartney.

Chas. Benjamin, tobaceonist, Wetas-
kiwin, Alta.. has sold out to J. S. Herity.

‘Nanton Supply Co., Nanton, Alta.,
have assigned to John L. Faweett, Mae-
Leod.

I.. J. Green & Son, grocers, Winni-
pez, Man., has sold out to John Col-
tart. .
Mariel & Martel, crockery, Quebee,
Que., assets were to have been sold on
the Sth inst.

Joseph Naiman, general merehant,
Chortitz, Man., has assigned to Henry
Detchon.

P. D. Hives & Co., general merchants,
Halbrite, Sask., has sold out to A. M.
McKay.

Ancus Meclean, general merchant,
‘Ballyeroy, Ont., has assigned to M.
Maleolm.

H. D. Tackaberry, groeer, Kemptville,
Ont., assignment transferred to Wilbert
1.. Phelps.

. . W. MecLaren, general merchant,
Kenton, Man., has assigned to S. P.
Wilson.

Clouthier & Crochefiere, grocers,
Sherbrooke, Que., have dissolved part-
nership.

A Serkau, general merchant, Niver-
ville, Man., has been succeedad by W.
Brunstone.

Gleason & Chesterfield, general mer-
chants, Sweetshurg, Que., have dissolved
parinership.

Phillip Wright, baker and confection-
er, Winnipeg, has heen succeeded by
Brown Bros.

Thos. Coutler, groeer, Iroquois, Ont.,
meeting of ereditors is to take place on
the 10th inst.

Wm. H. Ruttle, baker and confection-
ser, Tupperville, Ont., has sold out to
N. B. Lindsay.

J. E. Desmarais & Co.. general mer-
chants, Richmond, Que., Josephine Jan-
elle registered.

Bilodeau & Cie, general merchants,
Baillargeon, Que., Alf. Lemieux ap-
pointed curator.

J. W. Briggs, grocer and implement
dealer, Carstairs, Alta., is giving up
grocery business.
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Long & Co., econfectioners, W
stock, Ont., meeting of ereditors {o ta
place on the 12th inst.

Prestof & Reid, grocers, ete., Mi
land, Ont., meeting of ereditors to t:
place on the 12th inst.

Wallace MecKenzie, general nu
chant, Larose Station, Que., has assiu
ed to John MeD. Hains,

S. Larochelle, general merchant,
Marguerite, Que., assets were to ha
Leen sold on the 9th inst.

J. W. L. Forget, general mercha
Carillion, Que., assets were to ha
been sold on the Tth inst.

Simpson  Bros, general merchan
Fordyee, Ont., meeting of ereditors \
to have been on the Sth inst.

Joseph Morand, groeer, Valleyfi
Que., meeting of ereditors was to ha
taken place on the 1lst inst.

Chas. Choquette, general mercha
Village Richelieu, Que., assets were
have been sold on the Gth inst.

The Dow Cereal Milling Co., Pil
Mound, Man., have sold lumber busin
to the Prairie Lumber Co., Limited.

Wm. H. Martin and Ralph W Mart
have registered under the style of W
H. Martin & Co., produee, Sheffoi
Que.

Nicholson, Bain & Johnston, wholesa
commission merchants, Calgary, Alta
have heen sueceeded by Nicholson
Bain.

John Hickman has sold his groee
at 296 College street, Toronto, to J. |
Johnston, who formerly was located
Lippincott street.

Alex. Draper has sold his fine groc:
at Huxley street and Dunn avenue, T
ronto, to G. MeKee. Mr. Draper w
locate elsewhere in the eity.

PURE FOOD FAIR FOR MONTREAL

The Montreal Retail Groeers’ Ass
ciation has decided that Montreal sha
at last have a real food fair on a larg
scale.  This was decided at a meetn
of the association, and the dates f
the fair will be from Monday, May
to Thursday, May 24, both days inel
sive. Vietorla Rink has been seeu
for the exhibition. The rink will |
properly decorated for the occasion, a
something like one hundred booths w
be erected. These stands will be oc
pied by as many exhibitors. The di
play of foods, flours, cocoa, coffe
syrups, and numerous other sundries
be found in the groeery shop, will i
deed be awe inspiring to the aveiac
man-on-the-street who is unaware of ti
extent of Canada’s produets in this lin

As is done at smaller food fairs, t!
various exhibits will be demonstrat:
so that visitors to the fair may satis
themselves as to the merits of the di
ferent goods sampled. The fair will I
under thie auspices of the Retail Gro«
ers’ Association, which will do all

its power to make the first large foo!

fair of this kind a tremendous succes
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WHAT IT WOULD MEAN.

If the promoters of the Canada Tin
Plate & Sheet Steel Co. are successful iu
their endeavor to impose a duty of
33 1-3 per cent. on all importations of
goods which they intend to manufaeture,
it will mean a great revolution in the
trade conditions of this country. So
many branehes of business would be
affected by any change in the tariff re-
lating to these sheet metals, that this
duty would make a tremendous differ-
ence to consumer, retailer and manu-
foceturer.

The consumer would be the chief suf-
ferer. He would pay an advance of
from 25 to 33 1-3 per cent. on present
prices of all goods whose raw material
is tin or terne plates, black sheets, Can-
ada plates, or sheet steel. Every kitchen
atensil, every milk can and other dairy
necessities would be made more expen-
sive, and this would be more than a
thardship. Every article of food which
is done up in Canada, from salmon to

EDITORIAL

peas, corn, tomatoes, would cost more —
in some cases fully a third more—for it
is a well known faet that in many
varieties of canned goods the eans them-
selves furnish the chief item in the cost
of produetion. How will the house-
keeper view the prospect of paying out
more of her not too large allowance, for
the food she buys?

There is another respect in which this
duty would affect the eonsumer, especial-
ly in the far west, where lumber is so
scarce—in that seetion of the country
the number of metal roofs is inereasing
rapidly. Farmers aie building barns of
great capaeity, and find it much more
satisfactory to use metal roofs than
those of wood. Metal laths, eceilings,
ete., are also making good headway.
What will the dwellers in the North-
west think of the proposal to raise the
price of these goods by upwards of 33
1-3 per cent.

The retail
course, be’ seriously affected. When an
extra third is added to the price of tin-
ware, he will find that customers will
curtail their needs in that line. His
paints, oils, varnishes and everything
else that is handled in tins will be high-
er in price. The tinsmith will find it
very difficult, if not impossible, to per-
suade his customer that a metal roof is
better than one of wood, when the priee
is so mueh in advance of the present
quotations. And the grocer will -find
his sales of canned goods persistently

hardwareman will, of

falling off, when he tacks on a few ex-
tra cents enabling him to make a piofit
on the advaneed price he himself will
be -forced to pay.

As for the manufacturer, he will be
hard hit, and, in some cases, put out of
business. The manufacturer of tinware
will undoubtedly be compelled to pay
33 1-3 per cent. more for his raw ma-
terial than he is at present, as it is
ridiculous to suppose that the Morris-
hurg concern will be able to produce tin
plates at any lower price than that fig-
ure. Even if a corresponding duty le
imposed on finished tinware, it would
not relieve the manufacturer, so far as
a curtailment of consumption is eon-
cerned. An increased price would un-
doubtedly decrease the demand.

The manufacturer of ecans will be
similarly placed, with the added diffi-
culty that he will probably not he able
to get the quality of tin plate he re-
quires, from the Canadian mill. Es-
pecially in the matter of ecans for lob-
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sters, whiech econtain a high peee
of ammonia, the very best tin pl:
required and the Welsh mills ar
only ones which have produced a
factory quality.
But, perhaps the manufacture
metal roofing,
ete., will feel the effecis of the pro;
legislation most keenly of all.
business has grown to splendid pi
tions, owing to the fact that the
which is generally much more o
than wood, besides being firepro
also almost as cheap. There ar
several large factories in this co
produecing nothing but fireproof
ing material.  Where will they
themselves if they have to add a

ceilings, sidings,

to the cost of manufacturing
goods? Even if the Canada Tin
& Sheet Steel Co. were able to p
their black sheets as cheaply as
Welsh mills (which is an absurd
position) these manufacturers
still be compelled to buy most of
gauges and sizes in foreign ma
The Morrisburg mill will eertainl;
be equipped with a sufficient vari
rolls to meet all the requirements ot
manufaeturers.

Briefly, the only people who cal
sibly be expected to benefit by th

plate concern, are the small groy
The request for an iujo

promoters.
tion of a duty on the goods na
should be opposed by all classes, )
parts of the country.

ORGANIZATION I'HE CURE

Representatives of a hundred and
ty leading wholesale grocery fir
Delaware, New Jersey and Pennsy!
met in Philadelphia on March 1 au
ganized the Wholesale Grocers’ As
tion of the states named, and &
firms represented
Philadelphia,

cent. of the
Robert Burst, of
elected president.

The principle discussion in the «
tion was on the relative positions
manufacturers, jobbers and retaile:
same vexed question that has ag
the trade in Canada and whic
Wholesale Grocers’ Guild was org:
to solve. There were quite a few
sentatives of the manufacturers
meeting and they expressed them
in favor of confining their sales !
wholesalers.

Most of the delegates were in fa:
becoming identified with the nation
sociation to be formed in Buffalo
June.
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THE SUGAR TARIFF CONTROVERSY.

correspondence which has been
on on the above subject is no
of erveat interest at the present
i, and one whieh requires a good
t thought and study before a final
cut eould be reached. The Can-
(irocer has sought to give full
anity to ventilate the subject at
< times.
Rolert Anderson’s letter as a 1e-
, Mr. Hugh Blain would have been
vith equal interest to our previons
The Can-
tirocer had an opportunity to ob-
fiom Mr. Hugh Blain his opinion
R. Anderson’s letter, and he ex-

ations on the subjeet.

d himself as follows:
- you are aware my interview was
for the previous week’s issue of:
“tirocer,”” and as Mr. Anderson
ouly dealt with one seetion of his
which you had kindly shown me
[ received a eopy from him

vas altogether too busy to ecriticize
all, and what T dealt with was the
tical aspect of the ecase. Mr. Au-
i does not dispute my figures, nor
aceuracy of my argument, exeept
the item of 107 lbs. of raw sugar
required to make 100 Ibs. of gran-
His explanation appears to me
woing the question, because when
ike the loss of two per cent, which
dmits, and the quantity of gran-
i sugar, and the quantity of soft
made from 100 Ibs., the result is
cally the same in dollars and eents.

am not interested in the United
- tariff, or the relative proteetion
the refineries of the two countries

e Canadian refineries, as far as 1
uake out, is governed entirely by
nditions as to the per cent. of his
4ion he takes.”’

* . *

ther prominent man in the beet
industry also gave the Canadian
his views on the subject,.which
as follows:
cearding your query as to the evr-
- ziven by Mr. Anderson, I ean only
1t there is too much truth in his
ition, although he is an importer
as colored his material to suit his
s¢ considerably. The faet re-
however, that did the Govern-
lesire to give the Montreal re-
a  bonus they ecould not have
ulated matters to better advantaze
through the agency of the prefer-
tariff, for as they control all the
els of import and distribution near-
¢ enthhe preference has found its
nto the pockets of the refiners and
future date ean be used as a elub
ammer out of existence the beet

sugar industries which are now in opera-
tion in Canada.

*“The suggestion to raise the duty on
raw sugar would add to the revenue an:l
also be a protection to the beet sugar
industry, consequently 1 could not view
with disfavor such a move. This in
turn would leave a narrower margiu for
the refiner to work on, and consequently
a better opportunity would be given
Anderson to import refined sugars, the
objeet he has in view,

‘“1 would prefer to see the duties
equal on both raw beet sugars and raw
cane sugars. This would give a large:
market to draw from, and if the beet
refiners find they are unable to pay the
present price for beets, could import
raw sugar and refine, the same as the
Montreal concerns, and in this wav keep
moving, The extiaondinary high priee
of sugar last year has caused an enor-
mous over-produection, and the result is
that we are now going through a period
of depression, which is more severe than
at any time in the past, with possibly
one exception,

‘¢ Assisting the production of
sugar at home either by means of bounty
or tariff, will insure a supply of sugar
on the average at more reasonable prices,
I believe. This ean be more easily un-
derstood when we recall the faet that
the great raise in prices the past year
was caused by a shortage in the beet
crop in Germany, so that it is advisable
for us to not be entirely dependent upon
foreigners for our requirements of

sugar.”’

beetl

L] K3 .

Mr. Anderson in his letter makes seri-
ous complaints against the Halifax cor-
respondent of The Canadian Grocer, ap-
parently forgetting that our reporter’s
duty is merely to report the situation as
he finds it with the general impressions
of the conditions prevailing. He is not
an expert at the many industries he has
to review, neither could he be expected
to be. We are pleased, however, to pub-
lish Mr. Anderson’s remarks, whether
they be regarding ourselves or others.

FOODSTUFFS AND EDUCATION.

Technieal education has been a mark-
ed feature of industrial development in
Europe during the past decade or two.
Agrienltural development in some of the
aorthern countries of Europe, particu-
larly Denmark, that has far surpassed
Britain or
America, may be said to have been based
Agri-

anything known in Great
vpon an educational propaganda.
cultural edueation is firmly establishel
in Canada, and has achieved very con
siderable results, especially in Outario.
Technical eduecation for the industrial
classes has begwn in Canada, but it is
3

, eutire food supply of the country.

s

The Canadian Grocer

still feeling its way and is in a very
formative state.

It has been eousidered right and ex-
pedient to inelude in the teehnieal school
curricula a comise in commerce with
special subjeets to fit students to under-
take office work. A very prominent feat-
ure of technieal school work has been a
course in domestic secience, the main
objeet of which has been to teach how
better to select, care for and prepare
foodstuffs.

The grocer handles 4pralclirnll.\ the
Why
education be pro-

should not teehnical

vided for him? Sanitation, hygiene and
diateties are subjects of every domestie
science course. If grocers, and espeei-
ally grocers’ elerks, ecould be thoroughly
instructed in these subjects, a transfor-
mation of the average groeery would re-
sult. Then why should not groeers know
something about the goods they handle,
from, how they are

where they eome

erown or manufactured, the conditions
that affeet the market? 1t
every better
better buyer. The
benefit any more than would the publie

would make

groeer a salesman and a

grocer would not

by c¢leaner and more iutelligent serviee

conditions for the

and more sanitary

storage of foodstuffs.

NO ‘‘CORNERS'' IN FRANCE.

In France manipulation of prices for
speculation in the necessities of life is
a criminal offence. It has been so, says
U. S. Consul Miller, at Rheims, in
Daily Consular and Trade Reports,
since 1793. So hard is the prohibition
that it is an offence to allow merchan
dise of prime necessity to perish, in
cluding grain and its products, bread,
meat, wine, vegetables, fruit, butter,
vinegar, coal, wool and silk. _

The penalties are fine and imprison

ment, and the cost of police super
vision of the offender’'s business for
from two to five years. For a second
offence the penalty is said to be so
severe that almost any firm would
seccumb to it.

The French, as a consequence, have

no ‘‘eorners’’ in food stuffs

FORCING TOO MANY GOODS.

A prominent reader of The Canadian
Grocer wrote concerning the artiele in

last week’'s number regarding the un
necessary assignment of W. .J. McKis
sock, of Strathavon :

“T am very much pleased with the

article on vage 30 of this week's issue
of The Canadian Grocer, and T think
Colonel Macl.ean is doing good not only
to the retailer but to the wholesaler.
There is just such a thing as selling to
a country storekeeper or forcing onto a
country storekeeper too many goods,
and in the next place there is such a
thing as forcing a man into insolvency
when he would not have failed but for
that.”
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Is the Unanimous Demand of the Foodstuffs Trades of Canada.
The Canadian Grocer has so far a& Why Not a Bounty. thousand and of gallon ecans $7.00
W'M”f.hl obtained tllu- views gf users of This gentleman made the suggestion thousand. On an average year’s
tn plate among the grocery, provislon {pat jf the Government desires to en- this would mean an inecrease in tl st

and canned goods trades throughout Can-
ada in reference to the movement direct-
ed towards securing a duty of 33 1-3 per
cent. on tin plate to encourage a factory
being promoted at Morrisburg. If the
Government in the face of such univers
sal opposition as is everywhere manifest-
ed grants the protection asked it will
assuredly be ill serving the great food-
stuffs industries of this country.

The object of a protective tarifi is to
bar foreign competition and enable the
producer to charge the consumer more.
But that is not all ; the consumer, who
is the merchant, the artisan and the ag-
riculturist, is supposed 1o receive some
compensating advantaze in increased
trade, more work and enlarged markets.

Toronte Solid Against.

The objection to the proposed duty on
tin plate .is that it would increase the
cost of manv food staples to the con-
sumer without any compensating advan-
tage. That is the consensus of opinion
held by representative manufacturers of
Toronto who put up their products in
tin cans. These men are protectionists,
their undertakings are begotten of the
tarifi, but in this proposition they see
only serious disturbance of business con-
ditions affecting, in the aggregate, very
large investments, an added burden for
the consumer and in return a very re-
mote possibility of any substantial ad-
vaniage to the country. Practically all
the tin cans used in Canada are made
here. The industry is protected.

Let in Amwerican Goods.

“The proposed dutv,” said Warren W.
Shoemaker, manager of Armour’s,
“would bring the Canadian manufactur-
er’s cost up 1o the American’s with duty
paid.”

The inference was that the Canadian
tin can manufacturer’s business would
be gone unless additional protection were
granted him. But that was not all. It
was repeatedly pointed out that it
would be impossible for any one mill or
set of mills to supplv anvthing like the
varietv of sizes of plate required for the
tin can trade. If the tin can industries
survived, the imnortations would have
to go on, the result being the embarass-
ment of an established industry and no-
thing to show for it.

Help ths Old Country.

A member of one of the large packing
firms said :

“The consumer would pay. It would
destrov the protection we now have. You
take imports of tinned coods from Great
Rritain which get the preferential : it
would place us at a disadvantage with
British imports. While we are strongly
in favor of protecting Canadian indus-
tries. we are strongly of the opinion that
there is no prospect of Canada at the
nresent time manufacturing tin plates.
The arguments in favor of the pronosed
duty are therefore merely theoretical.”

courage the establishment of a tin plate
industrv in (‘anada it should be done by
bounty or rebate. That would furnish
assistance on the basis of actual per-
formance and would not disturb estab-
lished business conditions.

Pretty Serious Matter.

Geo. H. Macfarlane, assistant general
manager of the . W. Gillett Co., said :

““This is a pretty serious proposition.
Anyone can see it is going to be very
serious not only to users of tin plate
but to householders throughout the Do-
minion. The way we look at it is this:
Some concern proposes to start husiness
in Morrisburg and they have applied to
the Government to remove tin plate
from the free list. Suppose thev get go-
ing, thev cannot supply the trade here,
nor one-tenth of it. Tin plate will still
have to be imported, and why should
everv householder in (fanada pay a tax
simply for the purpose of allowing this
company to start business ? This tax
would increase the cost of our packages
25 per cent.”

Mr. Macfarlane represented his com-
paiy in Western Canada a number of
years and he is at home on the trade
conditions of the prairies and the coast.

“This duty would hit the Northwest
hardest,’”” he said. ‘‘Were you ever in a
grocery store in the west ? About four-
fifths of their stock is in tins.”

Mr. Macfarlane stated that arrange-
ments had been made for a deputation of
interested manufacturers to wait upon
the Government in regard to the matter.

Mr. Mitchell, of Todhunter & Mitchell,
spice manufacturers, viewed the matter
in practically the same light. He fore-
saw a serious disturbance of existing
trade conditions and a considerable addi-
tional burden for the consumer without
any likelihood of compensating advan-
tage.

Hamilton Protests.

Probably no firm in Canada in the
foodstuffs trade at least would be more
affected by the proposed duty than the
Canadian Canners, Limited, with their
25 or 40 canning factories secattered all
over the Provinece of Ontario and their
ccnsumption of tin eans that must run
into something like 20,000,000 a year.

* A representative of The Grocer call-
od at the head office of the firm in Hamil-
‘ton and interviewed the exerutive offi-
cers. He found them very strongly op-

-posed to the proposition.

Tn the first place it was contended
that the factory at Morrisburg wenld
not be able to produce more than one-
tenth of the volume or variety of plate
required by the Canadian trade.

The result of the duty would be to
raise the cost of 2-pound eans $2:80 per
thousand. of 3-pound cans $3.75 per

34

of their tins to the Canadian cannc of
about $107,000.

This inerease must necessarily he (]
ed to the cost, the selling price ..l
eventually be paid hy the consun !
the way of higher prices for thei, n
and tomatoes. Higher prices q
mean deereased eonsumption, an
ioss reflected to a degree on th,
ducer and all conecerned.

Moreover, this eompany have
small expense, opened offi-es at I.
Glasgow, and Liverpool, and have
ed up a large export trade in e
tion with the United States, i ce,
Italy and other foreign countries. I8
trade is done on a narrow marciy
any in-rease in the cost of their ra
terials would injuriously affeci 19
erowing trade,

The importance of using the N
arades of tin possible is fully ree
ed-in the eanned goods trade. No ‘
canners have the British and U. S
kets to choose from. Restricted
petition might -result in deterioration in
the quality of plate that eould be -
ed.

These ceonditions apply as well to th
other eanning eompanies in Ontarni
ineluded in the Canadian Canners, J.inii-
ed.

Our $3,500,000 is invested in ©)
tario in the ecanning industry witi a
annual turnover of $5,000,000.
6,000 farmers are engaged in 21 L
fruits and vegetables for the'facio ivs
and 21,000 aeres under cultivatios

It is a serious matter to disturh an
industry of this importance for ,
problematieal advantaces of a tin
mill.

The United States, with a con-m-
ing population of 80,000,000, ad
to impose a duty of 80 jper
cent. to establish the tin te
industry in that eountry, and the
still importing a number of lin
which the home mills ean not con

Fowlers Canadian Co.

Mr. Walker, of Fowlers Canadian < o..
Hamilton, was opposed to the duty. It
will inerease the cost of our lard pa
he said, ‘‘and will consequently iner :se
the cost to the consumer.”’

Tuckett Tobacco Co.

Mr. Lemereaux, of Tuckett’s Tol o
Co.,was not as deeply interested a- he
canners, but as the tariff would mes 2
considerable additional expense to ti
he was opposed to it.

Mr. W. C. Breckenridge, president of
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Norton Manufacturing |Co., ean
ufaeturers, had little to add to his
austive statement in The Groeer of
ruary 23, except the very important
that if a duty of 33 1-3 per eeui.
i placad on tin plate it would upset
whole tariff system. Tin plate is
raw material for an extraordinary
¢ number of industries in the gro-
hardware and building lines. If
put a duty of 33 1-3 per cent. on
raw material of these industries you
¢ out their protection and immed-
ly there would be a elamor from all
< to have the tariff raised propor-
sally on the articles that are manu-
tured from tin plate. Otherwise, you
{eet the raw material and leave open
foreign ecmpetition all the industries
ve referred to.
Montreal Dissents.
vm. Clark, the canned meat man of
viontreal, said to a representative of
“You may say

for me that T am opposed to the impo
sition of any sueh dutv as 33 1-3 per

t. on tin plate. My reason for this
that even if the proposed factory
e established it would be utterly un-
Lle to supnly the demand of Canadian
nufacturers of tin goods. It would
criainlv mean that the price of all
ods packed in tin for consumption by
grocerv trade would be enhanced in
t verv materially to the consumer,
2+ every manufacturer would have to
add  the extra cost to his present
ices. We are very large users of tin,
d the extra cost to us would mean in
neirhborhood of $10,000-to $15,000
vear."
'cter Laing. of the TLaing Packing
("~ also of Montreal, said : ‘T certain-
1o not anorove of the imposition of
{1 proposed dutv. as it will mean
Lizher cost of all @oods put up by us.
I'his eost would fall upon the consum-
We are large users of tin pails for
d. and tins for ecanned meats, and
extra expense to us would be very
h.’*
John Anderson. of Chase & Sanborn,
coffee house, who, bv the wav. is on
committee having in hand the agi-
tiiion arainst the imposition of the
was seen, and naturallv expressed
decided disa~nroval of the propos-
1 removal of tin plate from the free
I He stated that the extra cost to
per —ear would run fullv over $5,-
This ecost in the case of them-
cs and similar eoncerns would in a
measure have to be borne bv
n. as coffee is an article upon which
adical advanee eould not be made to
consumer.

Canada Not Ready.

"he Bloomfield Packine Co.. who put
the “Ouaker’” brand of fruits and
tables. brieflv stated their views as
ws : ‘““Reearding the duty on tin
s we have nothing to sayv on the

Jeet, believine that the consumer
! have to nav the dutv. as we be-

it will be imnossible to make tin
¢s in Canada to compete with Eng-
makers. The U. S. had a nonula-
of seventv millions before thev at-
’ wt_r"d to establish tin plate indus-

Menace Canning Tndustry.

‘eo. E. Fisher, president of the Bur-
ton Canning Co., said when asked

THE OANADIAN GROCER

his opinion of the proposed duty: ‘“We
think such a step would be disastrous
to the canned goods trade, and have no
hesitation in recording our objection.
Anvthing. that has a tendency to in-
crease the ecost to the consumer inas-
much as it lessens consumption is a
serious menace to the business. We are
continuall- aiming at cheap production,
and do produce as cheaply as it is pos
sible for us to «do and maintain the
quality of our goods. This is necessary
to effect sales, for althouerh the auality
may be all that can be desired if the
price is advanced the demand falls off
at once, and if such an item as this
proposed duty were added to the cost
of cans the cost of the finished product
would be so enhanced that not nearly
so much would be required. We thing
this new company is quite in advance
of the reruirement of the countrv. and
would verv much prefer that no such
industr- be started in Canada at pres-
ent.”’

A Fatal Blow.

The Belleville Cannine (Co. were eau
ally pronounced in their view that
the proposed dut~ would work a seri-
ous injur~ to the nacking industry. They
said

“We are strongly onwnosed to sueh a
measure. To the canners of fruits and
veretables suech a “roceeding would be
most harmful, and the increased cost of
manufacture from the imposition of
such a tax would create a serious effect
on the econsumntion of canned coods
While it is the consumer of the coods
packed in tin packages that would real-
Iv have to suffer if such a tax were im-
posed, vet anv ecause or interference
that would tend to increase the vrice of
such goods would eertainly tend to im-
pair trade. and the canning industry
to-dav. while it is progressive, would
certainlv reeeive a fatal blow should
such a tax be placed on tin plate.”

Sacrifice of a Great Industry.

G. A. Fraser, of the Thames Canning
Factorv  Thamesville, put the whole
position of the eanning industry very
suceinetly. He said

“Tn regard to the pronosed tin plate
industrv at Morrisburg. T mav sav that
we have not given much attention to
this matter. as the idea of fostering one
premature industrv at the exvense of
the develonment of the natural product
seemed so unreasonable that we thoucht
it impossible that such a vroposition
could »»neal to the good judgment of
the Tariff Commission.

“Pin nlate containers at present ren
resent about 40 per cent. of the total
cost of canned veretables, and as there
seems great possibilities for the econ-
sumntion of canned goods in foreien
markets. as well as in the home land,
and as there is unlimited possibilities
for the nroduction of these goods in
this countrv. it would seem unreason-
able to exneet that the Government
would sacrifice this industrv even in the
interest of a great manufacturing con-
cern.”’

The Salmon Industry.

The salmon canners of the Pacific
Coast would be ~laced in, if possible,
even more unfortunate position. Thev
secure their surnlies by water from
Wales. If the dutv were imnosed the
freight rates would make it impossible
to use the Morrisburg plate. Thev
would still import from Wales, pay the

35

33 1-3 ver cent. duty and with no eom-
pensatine result to anvone.

The Promoter.

J. Wesley Allison, the principal pro
moter of the Canada Tin Plate &
Stamped Steel Co., the name of the
proposed Morrisburg concern, is not un
known in Canada. He promoted the
Cramp Steel Comnany at Collinewood,
which, after heavy expenditures, was a
sad fizzel. He operated in Montreal
about two years ago to the regret of
several »rominent financiers, and he is
even better known in the United
States as a promoter. . There, also, his
undertakings have not been uniformly
successful.

THE LATE F. W. FEARMAN, OF
HAMILTON.

Frederick W. Fearman, head of the ¥

W. Fearman Packing Company, and one
of Hamilton's oldest and most »romi-
nent citizens, died at an early hour of
the morning at his residence, 90 Stinson
street, on March 1

He had been ailing a long time. but
was taken seriously ill only a few days
previously, having a stroke of paralysis
on i.\[(!lllld}'. from which he never recov-
ered.

Frederick W. Fearman was an English-
man of a fine type. He was born in Nor-
folk county in 1825. In 1833, when de-
ceased was a boy of eight vears, the
family came to (Canada and settled in
Hamilton soon after their arrival, the
then village impressing his father, the
late Mr. William Fearman, as a place of
great possibilities. Frederick W. was
educated here, in the schools of the late
Mr. Counsell and the late Dr. Tassie,
although the family lived at York vil-
lage, on the Grand River, from 1836 to
1840.

At the age of 22 deceased joined the
crew of Captain Sutherland, then a
prominent lake vesselman, and sailed the
(Canadian waters from 1847 to 1854. He
retired from that life to begin business
as a provision dealer in the latter vear,
and by business ability, care and indus-
try laid the foundation of the great pork
packing business which has for so many
vears been known by his name, and of
which he was the head until he retired
from active business a few vears ago,
leaving the management of so important
an industrv to his sons. Under his able
direction the business soon became one
of the most prominent in Canada, and
the name was a household word from
end to end of the Dominion.

Mr. Fearman was an ardent son of St.
George and a lifelong member of St.
George’s Society, of which he was also
president. He was a member of the Ma-
sonic fraternity, although it was not un-
til quite late in life that he joinea

Deceased was married in 1851 to Eliza-
beth, daughter of the late Mr. Robert
Holbrook. He is survived by his seven
sons and gne daughter. The latter is
Mrs. Shearer, wife of Mr. H. A. Shear-
er, of Rochester, N.Y., and his sons are
Messrs. F. Chester, Robert C., Harry
H. and Frank D., who carrv on the busi-
ness ; William J., of the Hamilton Gas
Company ; George D., accountant of the
Cataract Power Company, and Edward,
of New York. Deceased also leaves a
widow—his second wife

—
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Quebec Markets.

ABBREVIATED MARKET NOTES FOR CURRENT WEEK.

MONTREAL.

Canned Tomatoes—Advanced ic.
Qannned Pumpkins —Advanced 5c.
8ugar—Advanced 1tc.
Ginger—Advanced 2.

Tapioca —Advanced Y4c.
Fish—Weakening, decline on most lines

GROCERIES.
Montreal, March 4 1906.

Business picked up a littlefthis week
owing to the cold spell expepienced, hut
orders from country points
from being as large as m
ed.  Collections, most Wouses say, are
better than it was thodght they would
be, but trade generally’1s not up to what
was expecfed any houses report
very serious comjflaints of dullness, and
travelers talk blue. Few failures are
oceurring, however. Teas are in better
demand and improvement is shown in
the tr1ade. The advanee of 10c. per 109
lbs. in sugar has stimulated buying, and
orders are ;_'(-ltillg larger from ecountry
dealers. Tomatoes have advaneced azain
and are selling at $1.10. The supply is
becoming exhausted and it is expected
that a further rise will take place be-
fore the new erop is put on the market

The demand for evaporated apples
continues very strong and . supplies,
which are very scant, are almost cleaned
up. Ginger lias advaneed slightly sinee
Jast week, but the loecal market is’ not
effected materially. The new erop of
maple syrup is being anxiouslv awaited
by manufaecturers, who report many
calls for new erop goods. Another
rise is reported in tapioea, which is sell-
ing at 6e. Owing to the uncertainty of
the market in the Barbadoes the local
market in molasses is rather weak, but
prices are unchanged. There has heen
a falling off in prices of fish, the de
mand for which has been very brisk
sinee the beginning of the Lenten sea-
son.

Canned Goods—Tomatoes have ad-
vanced another 5e. and now bring $1.10
The secarcity of tomatoes is keenly felt
N\ by dealers, and it is expected that prices
‘will continue to advance until the arrival
of the new erop. The only other way
su which the situation may be bettered
is by the arrival of southern packings,
whieh is altogether an unlikely event,
considering the high prices asked. 1In
other lines there iz nothing new to men-
tion. There is the usnal demand for
canned goods for consumption, but the
supplies are good, and these demands
are easily met. Corn and peas are in
store sufficiently to fill all orders.

1t be expect-

Jare still far

Group No. 1 comprises—

* Canada Firat,” *‘ Little Chief,” ** Log Cabin,”
shoe"” and * Auto " brands, also a'l private brands.

(xroup No.2 comp
-nnvalley - M apl e Leaf,” “Kent,"
istle,” and * Grand River"” brands.
Group No. 3 compnaes—
‘ Globe,” *'Jubilee,” '* White Rose,” and
brands

FRUITS
Group
No. 1
Oherries—
2's, red, pitted. 202
2's, red, not pit; 1 57:
2's, black, pitted .. 202
2's, black, not mu.ed 157
2's, white, pitted . 2 22
2's, white, not pmed 1 82
Currants—
160
.. 180
G 77‘
207
Gooseberries—
L T e RN e 19
PRI v i v « 550 vamsosiamnssanbuesss 213
Lawtonberries—
Heavy syrup.. 177%
Preserved ... 19%
Peaches—
Yellow, flats, 1} 170
it “wo'g 190
“ 280
e 285
2371
SRR White .17
s . 250
- . 270
Pie . 127
Pie, not peeled gal.. . 2 57
Pie, peeled . 452
Pears—
Flemmh besuw PR SRR s 165
2. . .19
" s 2 12
Bartleu ........ 2. 180
2 ...2). 2 17‘{
2 3
3 1274
Ple. notpeeled..3. 38
Ple. not pee:gd. gal 3
Pineapples —
25‘.) sliced
28
3
Plums
25. Damson, hqht 8Y)
2s heuy syrup
Ps
3 “ “ “ “

Gals. ** = standard ....
2's **  Lombard, light syrup .

28 3 ‘ heavy syrup..
A “ " o

s “ “ “ “

Gals. * “

28 ‘*  Green Glae. hght syrup .
2's o eavy lymp
s © “

3's “ " "

R

142
1 67;
18
Black, heavy lyrup 162
lack, preserved 17
g 162

's, heavy syrup.
's, preserved........ 1 61*
Gallons, standard 527

Corn
Mb tins, per doz
Gallon, per doz

eas—
2's, standard (No. 4) ... ....oovveinnnns
2's, early June (No. 3) .. .
2's, sweet wrinked (No. 2)
2's, extra fine sifted (No. 1)...

2's, table 1
3., table .. G
TR M. - - o/ s s crviors adcassassar 5 ’
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Squash—

I Con SRl Sosnansbivacivsensissssse sees 1

Tomatoes—
A R O ]
T T RN e 3

FISH

Lobster, talls 3
i-1b. 2
1

Salmon, Horse Shoe, Maple Leaf, Olover Lenl
1-1b. Tllh. 5 cases and over, per, doz .
11b. **  less than 5 cases,
1-1b. Flat, 5 cases and over,
1-lb. * less than 5 cases,
Arrow brmd 74 cents less.
-1b. 5 cases and over,
-Ib. ** less than 5 cases,
w Inlet.
-1b. Flat, 5 cases and over,
-lb. ** less than 5 cases,

Sugar — The sugar market shows
improvement this week. The advan
of 10¢. per hundred, which went i
effect on Saturday last, the 3rd inst.. |
had a tendency to stimulate buying o
part of jobbers and ecountry buyers.
noted in The Canadian Groeer, the opi
ion that sugars had possibly reach
Lottom has been verified hy the ree
advanee of 10e. Refiners report go
business,
Granulated, bbis. ...

- bbis
half

Ry

n i ney
Ay

341 222

uuwwwuu“d-.-.-u-s“.s-s!
SeRsLIEID 5

AR

Molasses and Syrups— Molasses is «
the weak side owing to the uneertaini
of the market at the Islands, La~
week’s priees still prevails. The
mand for syrups has not pereeptibly i
creased since the beginning of the Len
en season, though dealers look for bett
demand,

L Ly - o
SRRBEL

Tea—Business in tea cireles locally i
reported generally improved and
hetter feeling obtains in the trade. Ce)
lon greens are very mueh higher in the
Kast than logally, and it is expected
that an advance is likely to follow herc
In Ceylon blacks all Tow grade teas an
firmer and all desirable teas in good de
mand. China greens are strong. Ther
ame very few of low grades, pealeaf and
pinheed obtainable. Top prices being
secured. There is a better demand for
Japans and more business has been
trrned over lately.
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P 03 0%
" Medium 0% o8
Good comm oas
Common .. 18 015
_ Broken Pekoe 035 038
ol b 017 02
Pekoe Souchongs. 015 02
0—Pakoe Souchougs...... o1 ols
n greens— am ola 015
dmrs L
— P powder, low gr 4
N o pea leaf.... 019 022
2 “  pinhesd 08 03
40 Moning, finest . .
T el 035 osol
" 018 035
; 13
ling,—
e 103 0%

Coffee—There is not a great deal to
about coffee. The prices remain as
v were last week. The demand is
i larger than is usual at this time of
r. and supplies are laige enough to
et all demands.
Watt. Seott & Goodaere, in their
wkly report of March 6th says: ‘‘The
<t week was marked by further large
rease in the world’s visible. Brazil
L~ remained very firm owing to belief
were in the suceess of the valorization
jeme.  Confidence therein, however,
4~ not heen sufficient to influenee eon-
qning markets materially. The statis-

al position has not been as strong for
any years. Any-one of numerous possi-
Lilities may arise to attraet publie in-
(orest, as an investment or a good
camhle~—Sueh interest would produce
uldewr and important advances.

”

104011

i en

09 010

& 104011
MEEICRRIE - o iioirsoraainat 11 0138

Foreign Dried l‘nnts-— l'l‘uh- shows a
iitle improvement over last week, al
ough a firmness in the currant market
(ireece has stimulated some buying
that article. Almonds of all kinds.
olled and unshelled, are held for high-
prices in primary markets. Walnuts
. the shell are slnggish, but the shelled
ariety show more life and we have to
port, as predieted, quite a eonsider-
le advanee in price. Dates, Valenecia
aisins, prunes and figs show no change.

Valencis Raisins—

Fine off-stalk per lb
lected, per‘
I -)-‘l"

Iates—
Iates, Hallowees, perlb .........coocvveeeennins 004 004
Jifornian Evaporated Fruits—

\ pricots, per | 1b 01l
Poaches,
' .Ars .
ialaga R.ni-inl—
ndon layers 2
Connoisseur Olusters™............oocvieiinnnns coe a g
o, S I Bl o 1o
lixcelsior Window Olusters,” ..........coooevin vone 4 50
“ " " 1%
lifornian Raisins—
008
009
0 %0
008
r b,
008
00
006
008
b £ 005
1008 e veve s D
'xoq.pmnel(lulhﬁ otyle) 0808 ......cc0000 cues g g
©gon prunes (French style), 60-70s .. “ v O
ho 2 e s daasican s a 004
” " T o cvoes sos voue 004

‘urrants—
Iiliatras, uncleaned

2

cooooco
KINKR
-
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g::lm raisi b
tans B PO I . oo ocococnns sose Docsoncnse 0 008
o f-'m .................. - 00w
Eleme Table Figs—
Bix crown, extra fancy, 40-1b. boxes.............. .... 013
Four crown, fancy, 10-1b. boxes ........ ... 009
Three crown........... . 007 0074
Glove boxes, fine qunhu. per | A g
Fancy washed figs, in baskets, per basket .. 020
pulled ﬂumboxe‘ perbol e SN
' stuffed figs, el |
12-0z. boxes 0064 007

Spices— Another advance is noted in
ginger, ‘but this, it is claimed, will not
affect the local market materially, as
the supply is fairly good. Dealers ex-

pect that there will be a seareity of
ginger in the near future, but it does
not bother them very much yet.

0
1
032
03
015
055

Rice and Tapioca —No ‘h.ulw has oe-
carred in the rice market recently.
Prices are the same as they were last
week. Tapioca has advanced and now
commands 6Ge.  The supply is rapidly
hbecoming exhausted.

L A e T A et 308
B rice, less than 10 bags. oo 3B
Orice, in 10 bag lots.... ....... s
O rice, in less than 10 bag lots ....... wse B
Tapioca,medium pearl ........ .. 06

LAST MINUTE PROVISION MARKETS.

Montreal, Thursday, March 8, 1906

BUTTER  Market steady, choice creamery selling
22¢. to 22}c.  Prices unchanged on other brands
Demand good

CHEESE—No change in situation, fair trade in
*ssmall lots. Prices unchanged at 13c¢. to 13lc

EGGS~Market earing off. Sales being made at
18jc. to 19%. for fresh. Deglers losing on held
eggs, whi: h are quoted at 14c to 15c

PROVISIONS —Lenten season has not curtailed
local demand, hams, bacon, ete., relling quite
freely. Dressed hogs unchanged Abattoir
dressed, $10 to 210.25; country dressed. 39 to 39.50

The Canadian Grocer

Evaporated Apples— There is a con-
tinued demand for evaporated apples at
11 1-2¢., and dealers are at a loss to fil!
orders. -The supply is becoming cleanel
up very quickly. One dealer to fill a
rather large order found it neecessary
to make an assortment of six ifferent
brands.

Fish—The rvecent cold weather has
hocmed the fish business econsiderably.
Dealers report partieularly good busi-
ness all this week because of the three
extra ‘“fish dayvs.”” Sinee the Lenten
season came in there has been a nofice-
able inerease in the demad for all kinds
of fish. especially fiozen fish. In salt
fish green cod are a little easier in price,
but salt herring are very scaree and
prices are high. There has been a de-
cline in prices in several lines sinee last
week, as quotations will show.

Beans—The market is a little easier
this week. Choice prime arve quoted al
$1.65 to $1.70, and lower grades from
$1.60 to $1.65. Spot stoeks arve fairly

Jarge.
Ohoice prime beans....... ... ..... RIS 165 170
S« o 6 50 4 SO3GRE0 040 0T S6PINTESUSE 08 160 165

Honey—An improved demand is no-
ticed for honey since the advance in
prices. The stocks, however, are ample
to take care of all orders.

White clover, extracted ting. ... ... ....ccovvene 0(8 009§
s DR <o <vess .0074 008
- comb,new. . 013 014
Dok URenl. .. ccoaossavsans srnversasccsense .007 007}

Maple Products - The new syvrup is
expected to arrive in about a week.
Dealers are anxiously awaiting the com-
ing of this new crop. They report that
they have had many calls for new erop
zoods. Owing to the seaunty supply of
new syrup expeected this vear, however,
they will not be able to fill all thes:
orders. Already in some points in Wesi-
ern Ontario new syrups are being used.
Prrre Townships sugar has experienced a
slight advanee and now ecalls for Se.
to 9e.

mlﬂ\l in wood, b 0 008

P e A saia
‘o sugar, per

Pure Beauce ty, per lb.. . 0084 009

Fresh haddock, per |b 00
Fresh frozen fish—
Smgle (mun haddock .00 0
» market cod, pu b .004 008
,perlb. .. .004 0
BACv ulmon. perlb.. « ..008 0
ualla, salmon 0074008
alibut, per b ..008009
Gaspe salmon. wsvoce VIR OB
Dore, per 1b. & seseasnis 007 007}
Llrge Ihltcﬂlh perib.... 2 ..008 009
Small whitefish. .. oy 0 006
Round frozen grass pile Bt s s e e 0 043 0 04
Lake trout ** . .. 008 008
Striped basa, pe: rlb... IRt -
La;}e henin( per 100 fish . 200 215
.. 110 1%
Smelts. No. 1. per Ib : . om
Extra large. ... % . 010
Mackesel. ............. . 010
Tomcods .. 140
Smoked tish—
Haddies, 15 and 30-1b. boxes, per Ib 0 054
l\lngered herring, per box. . sasé vaus SN
ohn bloaters, 100 in box, per box. NSRS
Yarmouth bloaters, 60 in a box .. . 110
New smoked herring, in small boxes, per box. 013
Oysters and Lobsters—
Standards. per imp. gal 1490
Selects, per imp. gal.... 180
Oyster pails, pmu per 100. 0 B’g
Live lobsters, per lb B RNeNEa RN 015
New boiled lobsters, per Ib.. h 012
Prepared fish—
Winterport, llb bmku. B e eaes . 009
(‘.olnlt n, 2" . AT SRR 008
cod, favorite ..... 008
3 fish, 1 and 2-1b bricks, per lb.... 0 m
n fish. 25-1b. boxes, per Ib 0
Skioless cod, 100-1b. cases, per case 62
Salt lml pickled fish—
\ Lnbrsdor herrm( per bbl.. 600
per half bbl 350
- " " per pail.. 08
yo ™ lmon -
o in bbis 130
s aip *  in§ bble . 7%
* B.C, salmon, bbis. ........ . 1250
5 half bbl .. 700
“ lake trout, per ke. ...... e 45
‘' mackerel, peo‘ru sasssesanssene 10
- e green C per, lb " . 0 o4}
* medium, - . 004
*  small. 003
Pollock, med., green, per b om
Haddock, perlb.............. 0 034

BUSINESS PERSONALS.

I. J. Stevens, of Montreal, was in
New York the early part of the week.

B. F. Blakeslee, Toronto, representing
“*Egg-0-See,’” is a visitor to Montreal
trade this week.

Shaw T. Nishimura, Canadian repre-
seutative of the Central Japan Tea
Traders’ Association in Montreal, left
for Japan on Wednesday, February 28
Mr. Nichimura journeys via Chicago and
San Francisco, sailing from that port
for Yokohama. His trip in Japan will
be in the interest of his trade, looking
after the orders of his clients and mak-
ing personal selections from the planta-
tions of the teas=most suitable for this
market Mrs. Nishimura accompanies
him.
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Ontario Markets.
ABBREYIATED MARKET NOTES FOR CURRENT WEEK.

TORONTO.
Tomatoes —Arc up ic. and going up another ic.
Acadia 8ugar—Is up lic., others 10c. Market strong.
Molasses —\rc advancing
Dried Apricets— Are getting scarce.

8pices - Markct strong. Ginger up 5., cream of

tartar 3c.
New catch of fish coming in higher.
Butter market fairly firm ; choice dairy scarce.
Eggs up to 18¢.
Fresh vegctables getting cheaper.

GROCERIES.

The advaneces in sugar on the 2nd and
3rd inst. have brought with it some im-
provement in trade generally. It stimu-
lated purchasing. Generally speaking,
markets are firmer, and these are ad-
vances not offset by any deeclines.

Canned Goods — Tomatoes advanced
another 5e. this week, and even a 10c.
advance is being asked in places. The
probability is they will go higher. It is
thought not unlikely they will be $1.25
before the new pack comes in. Canned
fruits are going well into consumption,
and prices are firm all round. Corn,
too, is said to be getting into a better
1m$i1iun4

A report from the Paecifie Coast states
that the California asparagus pack,
whieh will  begin  this  month,
is estimated at 800,000 eases, and will
be the first of any aecount in three or
four years. It has all been sold in ad-
vanee.

(vmup No. 1 comprises—

““Canada Flrit Little Chief,” “ Log Cabin,” ‘‘Horse-

shoe ” and ** Auto " brands, also all private brands.
Group No.2c¢ umprmu—

‘ Lynnvalley,’ ‘Maple leaf,” ‘'Kent ** Lion,

*“Thistle,” and " Grand River” brands

(-rnup No. 3u)u1prlzcs -

‘Globe,” *““Jubilee,” *‘ White Rose,” and ** Deer’
brands.
Group Groups
FRUITS. No.1 2and3
Apples, standard, 3's 100
preserved, 38. 125
“  standard, gal 2 50
Blueberries
2's, standard. .092 09
28, preserved ....... . vvon suse M ANE 1 40
Gals, sEONEBRE. . . .. .. os vocasirsavinseies 4528 450
Chernes—
R Sh T O R SRR R 202 200
2s, “  not pitted. v B S8 156
2's, black, pitted.. 2 02 200
28, ¢ ‘oot pnlul 1 57 155
25, white, pitted. . 224 22
28 not plllkd 1824 180
(,mllum xslmnl.ml not pitted . . 702 700
T R El 852 830
Currants—
s red, i8S 160 157
2’5, red, preserved 180 177
Gals., red, standard 4774 47
‘“ golid pack . .. 702 700
2~ h]u(k L AR o 3 00 175
preserved. . .207h 205
(xaln black, standard .502 500
b “  golid pack .. 802y 800
Grapes
2's, white Niagara 140
21's, white Niagara . 17
3's, white Niagara .. 19
Gal., white Niagara .. 350
Gooseberries—
B BB e s ey 19 1873
2's, preserved........ 210
Gals., standard. . .. 6 00
‘* golid pack 8 00
Lawtonberries—
2, H.S. . L17% 17
2’8, preserud .19 1923
Gals., standard 5520 550
Peaches —
14's, yellow (flats) 1 67,
28, yellow ...... ..190 187
2}'s, yellow., ..260 257
s, yollow ........ ..28 282
35. yellow(whole) 2 .33} 335
T A SRS AR IR S G 175 17%

THE MARKETS-ONTARIO

2}'s, white. ..250 2 47.!
3's, white. 270 267
3's, pie. 127 12
Gal., pie, peeled.. . 4528 450
Gal., pie, not peeled... 35784 355
Pears—
s Plemplah BoautY ..c.ccov0esserosissose 165 162
24's, Flemish Beauty.. 1974 19
3's, Flemish Beauty 2124 210
2's, Bartlett 18 1774
2§'s, Bartlet 2174 215
3's, Bartlett 232 230
3's, pie..... 1 27 125
Gal., pie, pe 38 3774
Gal., pie, not peeled .34 8935
Pineapple—
2's, sliced ..232% 23
2's, grated . . 2 57 25
3's, whole.... 272 270

Plums, Damson—

2’8, light syrup 0 %0
2's, heavy syrup .. 115
2}'s, heavy syrup.. 146
3's, heavy syrup .. 175
Gal, standard 29%
Plums, Lombard—
2's, light syrup 09%
2's, heavy syrup. 120
24's, heavy syrup.. 150
3's, heavy syrup 17
Gal., standard .. 315

Plums, greengage—
[T T e SR e
2's, heavy syrup.
24's, heavy syrup..
3’s heavy syrup.

G0 bt ot ot s
58ERS

S R .. i asorsrsiisinrnssEnates
Plums, egg—
0 R R o - < xoo o onsasovssssnniunt 15 152}
2j's, heavy syrup ... s 180
3's, heavy syrup 210
Raspberries, Red—
25. L. S (Shafferberries) . ...... coovenn. 1 42 140
L R ot 165
25, preserved . 185
Gals., standard . 52
* solid pack 825
Ra.s berries. Black—
k, H. 8 160
25 preaerved 176
500
82
vos AN
300 %
Beets—
2's, sliced, sugar nud blood red 085
2's, whole, 085
33. sliced, £ = 095
3's, whole, = - e
Beans—

2's, golden wax
2's, refugee
3s

=

2’8, ¢ ax
28, red kidney
2's, Lima . ..

Gals, standard
1's, hukul plain.......

Pt

-3
~3
-
L RO WO
-

Pl 858RIRgE

=

1's, tomato sauce..

) o chili sauce .....

2's * S e o

2s tomato sauc

¢ chili sauce .

o plain (flat or tall). . 1Y

P - -3 e o
egun3ssslEss

~ooo0ocoCRmmow

J's, * tomato sauce (flat ur lu.lJJ
s, * chili ¥

e

085
090
10
0 824
450
90
100
Peas—
ExteaBnosifted, 38 ... cccveeieiiiosiane 122 120
Sweet wrinkle.... 2 080
Early Junpe.... . 2 0 674
L N R SR Pl e, ELET 060
Pumpkin—
i 0774
250
Rhubarb—
28, prwern«l 115
3's 190
Gal., standard 2 62}
Spinach—
! | PO N PR ey 140
3s.. 1 80
Gals.. 5 00
8quash —
C A et A S R L e LS 1024 100
Buccotash—
R S N AR S s 1174 115
Tomatoes—
s 106 110
315

Tomato sauce, 1’ u
" “ 3.

March 9,

Ohdiuuunmeuwmuouuoe

Salmon, Horse Shoe, Maple Leaf, Clover Leaf.
1-1b. ’I‘nlla 5 cases and over, per doz.

1-1b. less than 5 cases, ‘'
L-Ib. Flat, 5 cases and over,
1-1b. less than 5 cases,
{lb **  5cases and over, 4

-lb. ‘* less than 5 cases, "

ow Inlet.

-1b. Flat, 5 cases and over,

-ib. “ lessthanbcases, * ............-...
lines, French §'s.... ..........

» Portugueset's 008
P.&C.," 0%
P.&0,4s

mestic, 's. 4
o Mustard, ! size, cases 50 tins, per 100.... 3 77
Haddies, per doz 103
Haadies, per case..........

Kip edhemnp, domut,lo i
per mported ........ o 145
Hemnp in tomu.o sauce, dommic .....
impo! R

MEATS, ETC.
Beef, corned ls, per doz
$9 T S

“ 6 -
“ 45, *
Aylmer Simcoe |
ent I
Chicken, 1's, boneless 320 310
Turkey, 1, 32 316
Duck, 18, 320 310
Tongue, ls, lunch 28 2%
Suup 2's, gblet . 205 19
100 =
14 2
e 165
240

Sugar—The advance in sugar
week was based upon an inerease 1
price of raws. On March 2 Acadia
vanced the price 5c., and on the fol
ing day all the refineries, includ
Acadia, added on 10e., making a 1

advance for Acadia of 15¢. The marl

is firm at these prices and while furi
advaneces are not looked for immediat
it is thought. the future holds a fui
upward movement. The advance p

little ginger into trade generally,

canse, as one old dealer put it, v

prices begin to go up most people b
to hug.

Willett & Gray, New York, in 1
latest statement on the raw sugar =i
tion, say:

““A change for the betler has «
over the market. The prineipal refi
remained withdrawn as buyers,
‘'other refigers, in looking for sup
found that holders’ views had adva
and they were obliged to pay 1-32c.
later, a further 1-32e¢., above the p:
for distant sugars current last w
Cuban eentrifugals for March ship
are now quoted firm at 2 1-16e. ¢. a
equal to 3-42¢. landed, at which a
business has been done.

‘A ecable from Brazil reports |
rains have set in and that the out!
of erop will be much less than expe:
Brazil sugars have recently been
for shipment to United Kingdon
fully 1-8e¢. above the parity of the .
erican market.”’

The planting of sugar beets by f:
ers in Western Ontario will be gr
this year than last. Mr. Hugh B
has received from the agent of the
lin refinery a statement regarding
farmers’ contracts during last w
It says: ‘“We received 91 contraet-
212 1-2 acres, making a total of 1
contracts, comprising 3,055 1-4 a

6

s
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|

Viarch 9, 1f

¢ have this
ntracts am
- the eorre
ris lumps, in 50-1
P 1001

L.awrence granu

‘lm.h (] lllllllll(v
ia mn

rlin granulated. .

ve. 1
anulated and yel

Syrups al

s become
n. New (

w York, a

¢ advanee
parbadoes a
v, but fa

<., and fing
~cenerally rer

Molasses—
;uu:.t)rlenna. mo-?

open
Barbadoes, extra |
Porto Rico........

Tea—The
n indicate
ipplies and
\ l‘ "Ul)l]
dia tea h
open  abo
antime tl
Caleutta
cits from
ow good
Is are sea
Japans—'
cly exhau
wnee on
i brisk ar
hand t
Gow, Wil
hruary 2!
sht impr
dian tea,
the mark
s not bee
al advang
prices, t
ter ]iqlu
irjeeling,
oars disi
tter tone
The expc
ar was a
i, whieh
re than
Illons mc¢
the inere
m. ’”l(‘
6 1hs. to
19.934 lbs




lover Leaf.

ylmer Simcoe 1) ihi
l\mnl Lalor
0

1
10
1
7

ST T

165

3 LM 0D DO 0O WO 00
& 5888883

in sugar 5t
1 inerease 11
ch 2 Acadia ad
d on the fol
eries, including
making a (ol
5e. The market
nd while furthic:
for immediat

» holds a fuitie
e advance p 1

e generally,
put 1t, v

st people hezin

v York, in thei
raw sugar silia

better has conn

prineipal refirors
as buyers, {
ing for suppiis,
ws had advar: d.

o pay 1-32¢.

above the piices

rrent last w

March shipi il

2 1-16e¢. c. ai

at which a I

3

1zil reports 1l

that the ouf:
s than expe:
cently been

ted Kingdon
iarity of the .

ar beets by fu
o will be gr
Mr. Hugh B
agent of the |
mt regarding
uring last Wi
d 91 contract-
a total of 1
3,055 1-4 ac

iarch 9, 1906

¢« have this year at this date 252 more
atracts and 572 1-2 more acres than
v the corresponding date of 1905.”’

ria | in 50-Ib. boxes. ...
T et

G0 G0 G0 W i e e e e e
SREIBEREEEAB

so. 1 i
anulated and yellow, 100-1b. bags, 5¢. less than bbis

Syrups and Molasses—The market

s beecome established in a firm ]ms'i-

n. New Orleans has advanced 2e¢. in

¢w York, and as stocks here are light,

¢ advanee is being asked here by some.

piarbadoes also show a very firm tend-

v, but faney is still quoted at 42e. to

‘., and fine at 32¢. to 42¢. Quotations
-oenerally remain as last week.

034

831

o af

008

1%

0%

2 pore.n 190

» . 5-Ib. BE Y )T i v 1%

% 101b. * ln’ » B sees soes 15

. %01b. " (in ’ ® o esve asw .30

Molasses—

nw()rleuu.medhun ............................ g£ gg

al opannt.’.h. e s

Barbadoes, extra fancy. .. 045 050

Porto Rico.... .043 048

West Indian., AR SRS 033 035
Mqlelymp—

i

mnnl qts..

RO~ OO
BSBABER

Tea—The (ables this week from Cey-
n indicate a continued shortness of
ipplies and a strong market. The qual-
v 1s good. The Caleutta market for
dia tea has closed and will probably
open about the first of June, and
cantime there have been free offerings
Caleutta teas afloat and for reship-
nts from London. Commonest grades
ow good value; strietly fine liquoring
as are searce and bringing high priees.
Japans—The stocks in Japan are en-
cly exhausted. This has had little in-
ience on the spot, as the demand is
t brisk and buying is confined entirely
a hand to mouth proecess.
tiow, Wilson & Stanton, London, on
bruary 23, state.” ‘‘There has been a
2ht improvement in the demand for
dian tea, and the depression notiead
the market during the last few weeks
's not been quite as marked. No ac-
al advance, however, has taken pla e
prices, though the presence of some
ter liquoring teas from Assam and
wrjeeling, as well as a few from the
oars distriet, has imparted a rather
tter tone.”’
The export of tea from Ceylon last
ar was a record, reaching 172,629,960
5., which was 13 1-2 million pounds
re than the export of 1904, and 23 1-2
Ilions more than in 1902. The bulk
the inerease went to the United King-
m. The total was divided: 112,620,-
6 Ibs. to the United Kingdom; 60,
119934 1bs. elsewhere.
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Coffee—Quotations continue unchangz-
ed, but the sitnation is firm. Willett &
Gray say:

‘‘It appears probable that the figures
of the world’s visible made up for
Mareh 1st will be two million bags less
than the same date a year ago. The
movement of the erops at Rio and Sa
tos eontinue to run far below expecta-
tions and the statistical figures of the
coffee position are becoming stronger
from day to day. On the other hand,
the eoffee world is inundated with ve-
ports that the next Santos ¢rop may be
immense

‘‘Brazil adviees econfirm that the
coffee states have signed an agreement
on the valorization project. It is also
reported that the capital has been amply
sesured and the coffee states are now
asking Congress to fix a standard rate
of exchange at which the convertible
notes will be redeemed. They realize
that an advanee in the curreney price
and in the rate of exehange eannot be
established both at the same time.
Cofiee people eannot fail to appreciate
the faet that the effect of the valoriza-
tion law will be to afford finaneial assist-
ance, so that the planters will not be
obliged to sell their coffee as fast as 1
comes in, as they have been doing of
late years.”’

Foreign Dried Fruits—IHere acain the
markets are showing a tendeuncy to ad-
vanee. In eurrants the market abroad
and also in the United States is quite
firm, and the position is econsidered
strong. The valencia raisin stocks are
exhausted in Spain, but the finit con-
tinues to sell freely here without any
advanee in prices. Higher prices are
expected for sultana raisins. The erop
in Smyrna is nearly exhausted and the
ber. Aprieots are getting scarce, but
her. Apricots are getting scarce, but
no advanee is yet announced.

Prunes, Santa Clara—

Per 1b. Per 1b.
90-1008,50-1b, l-oxeac 0" ‘ J 065 60-708, 50-1b boxes 0 07§ 0 07‘
80-908 50-608 008 008
" 007 007} 40-508 - 008} 009
30-408 " 010 010}
Candied and Drained Peels—
Lemon..... .. 0 10§ 0 164 Citron ....... RSPEL B 1§
Orange ....... ~ 0115012
Figs—
Elemes, per lb
Tapnets, “ .
Apricota—
Oslifornian evaporated, in 50-1b boxes............ 014 015
f\ufomhnvnponud. i - sesomecsas BN BN
...................... 013
0074 0 08}
0 05§ 0 07
Fancy .010 014
" thrl fancy 0 15 0 16
Valencias, selected ...
Seeded, 1-1b p-cketl 0 1 0 lﬂ
Californis, loose muscatels—
3c 0 07}
009
ulllo'e- ....... or'unos Fards new choicest0 08 0 1
.004 0044 * new choice.. .... g -

Foreign Nuts—Shelled walnuts and
almonds continue to advance in the
primary markets and with an aetive con-
sumptive demand here importations
have been continued and purchases made
freely at advaneing prices from day lo
day.

There has been also a considerable
advance in Sicily filberts in the primary

39

The Canadian Grocer

market, though it does not yet appear
in the loeal quotations. Prices through-
out the list are unchanged.

Almonds, Tarragona, pe: lb

» helledvdem a8
Walnuts, Grenoble,
Bord

-
0
-

-
cococgooce

co: cocee
BEER
Z =g8g FussRSnEC

(The following quolumm on peanuts are for sack
green. For roasted add 2c.)

Selected Spanish. ...................
A 1's, banners and suns ..
Japauese Jumbon
Virginia

Spices— Eastern cables report a slowly
advancing market in nearly all ~|~|(-<~,

Cables indicate a slightly stronger
market in peppers. There has been a
bear movement in pepper in London,
Eng., whieh has foreed the market down.
but the demand of short sellers to cover
in the past week has brought about an
addvance of about 3-8 of a penny.

James W. Phywe & ¢ . report the fol-
lowing shipments in tons from Singa-
pore and DPenang during the last half
of l"vhrmn.\': "

Black Pepper—United States, 80:
Great Britain, 30: continent, 125.

White Pepper United States, 20.

Nutmegs— United States, S.

Tapioea— United States, 325: Great
Britain, 275: econtinent. 150. -

The followine ficures for five vears
have been received of the spice stocks
in Holland. Nutmeg stocks are the low-
est in five years.

ccoe

\Htlm rs. Mace. Cloves. Pep p(’l‘
1901. . 1.35: 250 4,991
1902. ... 1.3 288 1.148
1903..... &3 189 3.164
1904. ... 1.646 150 718
1905, ... 1366 234 385
1906. . 1292 236 37 2,669
The qn(-( itions for ginger locally has
advaneed 5e. For cream of tartar also
the price i\ up with some more range.
%Di‘ blk 0 lguo“lxﬂ
"’H"""hi“"""'“"'__:‘j_;'_' .02 028
02 02
021 035
04 075
035 03
..02 028
e 918
080 0%

Rice and Taploca No Imllu'l advan-
ces are quoted for tapioca this week.
The market, though, is firm at the high
price established, and tapioca is likely
fo remain a seavee article in Canada for
many months vet.

The New Orleans Board of Trade is
condueting a eampaizn against the low-
ering of the duty on viee from the
Philippines as proposed by the Philip-
pine tariff bill. It is asserted that while
the ehange would 1uin the rice industry
in the Gulf coast country of the United
States, it would not help the Philip-
pinos who import riee now. Tt would,
however, encourage speculative export
«f the annunal erop of 8.000,000 bags to
the United States, and e¢heap Indian rice
would be brought in to take its place.

Rice and Tapioca—

° l’orol
18l ool
008 o007
008§ 007
Ouolhurie:d ....... l, 008 g:‘
ocs, m lumpur
P Houble gost o om

e

L -

e

mes
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Honey— An active demand eontinues
and the market is firm, hut prices are
unchanged for the week.

Boney. extncwd clove: m 60-lb cans, perlb.. 0 084
b. & 10 1b. cans, ib. 008

3 sections, No 1, per doz ............ ..190 200
- O SRR R R 150
s Buckwhe&t per . R A A 004 005
b sections, \u 2, perdoz 150 160
. 5, 100 125

Beans— The market is slightly strong
er on better demand, and prices have
firmed up to last week’s highest quota-
tions.

rune. 3
= ima, per 1b

Fish—The new ecaieh is beginning to
come in in some lines. This applies to
haddock and finnan haddies. The stock
of frozen trout is about eleaned up, and
the price will probably advance. The
new cateh of haddoek is 2¢. higher than
the old, and the fresh haddie is e to
1 1-2¢. hicher. T.obsters are up 5e. a
pound, and frozen herrines arve off 25¢.
a hundred. Trade is brisk. especially
from up the eountry.

Frozen halibut, perlb...... .
Haddock, fresh caught, per 1b
Frozen trout. per lb..
Fresh cod steak. ver Ib. ..

“  lobaters, boiled.per I
Frozen B.C. salmon, perlb.... .
Shrimnspergal. ...........ooovnnen
Whitefish. per ..

il \nnnrmughl mrlh
Herring. per Ib................ A
Pickerel Lo AR RS C RN ek .
())M,em standard. small pail.

selects, pa.nl ........ Sk &
Finnan haddies. . 5 AR

33
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Mackerel, perlb .
Tabrador herring salt, No.
Frozen sea hrrnnu. per 100.
Smelts, No. 1 .0r8

Dried and Cured Fish— Tvado is eood.

without anv change in quotations he-
vond a half cent reduetion in cod fish
bricks.
Boneless fish, nerlb...........oive iiviiiiiiiiins ses 005
Cod fish, 1-b. bricks i 07
Quail-on-toast. ner 1b .00530 '\6
Flitched cod fish. cares of 100 1ha. .......... .... s

Hides—The (hicaco markei is spas-
wodically weak. and vrovhecies of re-
covery are not fulfilled. Somewhat
better prices are to he had for sheen-
skins, Half a cent more per pound is
beine offered for country hides.

There are some changes in the priees
for furs. Mink and skunk are weak.
reflecting the condition in Russia. The
ouotations show a readjustment accord-
ing to size rather than an advance for
prime badger.

H!tlu. mmc(od steers, N T.ocicosivocssasoose sear
No. 3.. AT

NN~ —"ORLOODD~0D22050
BSRSHIRRNRBII2BRNSB2

L% com Noll
Country hides. flat, per lb X\o - I
Oalukim.lgo 1, selected. .

Sheepsking .........
Horse hides, No. 1 ....

Fur Skins.
No. 1, Prime
Badger . $0f0 8150
Bear, black 700 1500
*  year] 300 700
Fisher. ... 200 600
Fox, red. . 150 300
‘“  cross 300 1000
fn ............ 200 600
arten, dark 400 2000
Mink, dark . 200 450
8 125 382
Muskrat..... 016 023
Raccoon . 0RD 140
Skunk . s 065 165
Weasel, white. .. 020 050
Wolf, timber . . 100 200
» irie . 05 12
BRI e i L e s e aschazaate 300 550
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B. C. News.

Vancouver, Feb. 28, 1906.

A meeting of steamshipmen interested
in northern shipping was held in the
board room at the C.P.R. general offi-
ces here this week, to discuss the ques-
tion of freight rates for the apvroach-
ing season in the Yukon trade. All ap-
prehensions of the trade that rates
would be increased have been relieved.
Announcement that no increase would
be made was given out, and a comment
made by some of those present was that
re-arrangement of classifieation would
result in actual decrease in some cases.

The faet that the White Pass & Yu-
kon Railwav econtrolling the river
transportation on the Yukon, as well as
the rail line from Skagwav to White
Horse was not inclined to stand in on
anv raise whiech might iJeonardize the
freight business over their route. had
some influence on the steamship com-

‘nanies. The White Pass veonle carried

less freicht last vear than in anv vear
of their operation. and thev do not
want to see a further diminution this
vear. A sharn increase in throucsh rates
to Dawson and Tower Yukon noints
would throw a laree anantitv of freight
to the St. Michaels and Nome steamers
at this earlv stace of the season. The
auantity of freicht to be sent in is
limited. and almost might he considered
a fixed auantitv so the White Pass verv
wisely and ver- mnaturallv. does not
wish to divide that any more than
necessarv.

Prenarations for the season have al-
readv beeun. as there will he anite a
movement of nasseneers hound to reach
NDawson “over the iee’” Tt is likelw
that two or three of the steamers laid
off all Winter will be started in on the
route ta Skaewav earlv this month.
The severe weather of a few weeks aco
ic now renorted as heine much moderat
ed. Traffic on the Winter trail is ae
tive bnt freioht s not vet movine for
throveh shinment.

Now that attention has been turned
to the nossibilitv of wheat and flour
traffie for exnort trade from this nort
romine to Vancouver from Alberta. pro-
ieets for erection of flour mills are of
ordinary moment A number of well
known loeal men. associated with east-
ern eanitalists are nezotiating for a do
sirahle mipce of watarfrant Lol lad o
which also has rail faecilities. Tf thls is
secured the statement is nositivelv made
that the intention is to ereet a 5.000-
barrel mill. to encaee in  the exnort
trade.

Because the Chinese are hoyeottine
American —nods at the present time it
is asserted that larce cuantities of
flour are bein~ shinned to the Orient.
marked Canadian. which orieinated on
the other side of the line. The nossi-
hilities of .Tananese and Chinese trade
in Canadian flour are eansine the manv
nrojected mills to be discussed. That
Canadian flour is in demand across the
Facifie is indiecated bv an inauirv re-
ceived last week hv the C'olumbia Flour-
inc Mills Fnderbv B.C.. for 500 tons
of flour for immediate shinment to the
Orient. While the m‘ll is a verv eom-
plete and well-e«ninvad nlant  and such
an order could be filled if time enouch
were eiven, Manacer Moffatt had to in-
form the inanipine nuvehager that his
mill was not equal to the task of turn-
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ing out such a big order for immediat.

shipment.

Spring salmon are running, thoue
the season is a littie later than usua
As a rule fishing Springs begins earl
in the vear, sometimes even at Chris
mas. Most of those so far eaurht ha
been secured in the Gulf round the man
islands. They have not yet come int
the Fraser River in any numbers.

The fishermen met at New Westmin
ter vesterday and degided to ask X
per lb. for red springs, 4e. for whit
springs; this price to hold till April |
and from that date until the end of M.
or of the run of Spring salmon, 5e. 1
be the price per 1b. for red springs, ai
21e. per lb. for whites.

The halibut run this season has be
phenomenal. The New Eneland Fi-
Comnon~'s steamers, New Eneland a
Kingfisher, have been reaching po:
with verv large catches. The Kinegfish
arrived on Tuesday niecht with 160 0
Ibs., caught at Dixon Entrance, Heecal
Straits. The halibut vessels oneratii
from Seattle have also been getting |
catches. one steamer reachine the Sou
port this week with 225,000 lbs. of fi<i

Some fresh frozen halibut has be
sent down from Port Simpson for shi;
ment east, the Wallace Bros.. of Cla
ton. beine eneaced in freezing fish.
well as in eurine and salmon cannin:
Another comnetitor is said to be abo
to enter the traffic in halibut. a con
panv havine been formed in Vancouv
to buy a steam trawler in Englan
This vessel is exnected to reach port
anv time on her long trin round ti
Horn. This will be the first establis!
ment of trawling for halibut. thou
the method is regularly emploved in tl
0ld Country.

W. D. Code. a wealthv Fnelishma
who has laree vrovertv holdings
(Giraham Tsland Oueen Charlotte orous
is said also to he contemplating enga
ing in fishine for halibut. makine |
place on Graham Tsland a base of «

erations. The Oueen Charlotte Tsland
are almost in the centre of the halili

banks. Mr. Code is havir— the fish
schooner Nellie Thurston fitted out f
his new enternrise.

Markets.—Features of trade are scai
this week with the excention of a liti
hrisker buving bv retail groeers on
ders dated for first of the month. Tl
is the ordinarv nractice at the end
the month, but the faect that busine
has. of course. not been heavv for !
past two months makes the present hu
ine a little more noticeable.

Trade <o oeets never were briwht
The season is annarently opening
earlv. and so manv industries show «
pansion. while new proiects are bei
exploited. that the supnlv trade is lik
Iv.- to bhe verv much larger this vea
The most active factor at the prese
moment is the outfitting of northe
logging camps, and the northern ca
neries come close second.. By the mi
dle of the month the supplies for
canneries will be moving verv rapid
forwards and will lead in volume
trade. Bv that time the Yukon sunv
trade will bezin to move a little, fiu
for some last minute “‘over-the-ic
shipments of special goods. and then
goods for holdine at White Horse
await the opening of the river.

Grocery prices show slight change
movement this week. The advance

sugar of lth, noted last week. hold

Mr. B. T. Rogers, manager of the B. (
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sar Refinery, leaves to-morrow on
. Australian steamer for Suva, Fiji,
.cre the ecompany has large sugai
(ntations.
i'roduce market is unchanged. The
v Zealand butter moved out of
nolesale hands very rapidly, and the
vt shipment is expected in about two
+ks. Some eastern butter is arriv-
and the supply of local fresh
umery is keeping up fairly.
I'zgs have dropped down as predict-
l.ocal fresh can be bought at 30e.
the New Westminster market, in job-
ne lots. Some Oregon and Washing-
i shipments continue to be received,
d the price is about as quoted last

cK.
n fruit the orange market is active,
ces ruling as last week and stocks of
¢ quulity.
\pples from Washington are being
ceived and selling at $2.50 per box,
.ough their faney appearance is their
ef recommendation. Local stocks
small, Coldstreams being practi-
ily off the market. Some apples from
i vtton and other up-country points are
the market in a limited quantity.
vices are $2 and $2.25. The pineap-

iles received ex Aorangi have been

retty well sold down, the fact that
.oy were rather too ripe when received
cventing their being held.
In vegetables the market shows no
iow features. Lettuce still brings $1.75
r crate, and scarce. DPotatoes are
oving slowly, and no change is mark-
| in prices.

N. S. Markets.

Halifax, March 7, 1906.
I'he grocery trade has improved some
nce last report. Jobbers say that or-
lors are ecoming in more freely. Prices
luve not varied very much, all lines be-
¢ fairly steady. A heavy fall of
iow during the week has added stimu-
s to the business, persons from out-
de¢ points being able to move about
ich more easily with the improved
ndition of the roads. Collections on
¢ whole are very satisfactory.
l'ggs — Contine in good supply, and
cre is a fair demand for the fresh
Jd article. The eggs in cold storage
re likely to remain there, as the hold-
cannot market them at any price.
nerally the surplus stock here can be
rked off on the American market,
it there is as great an over supply
liere as here, both as regards the cold
corage eggs and the fresh laid. The
ybbers who have these eggs in storage
re will be hard hit. They bought
hen the market was strong and paid
high vrice for them. Some dealers
re quote fresh laid eggs at 17c., while
id storage can be bought several
nts below that figure. f the wea-
cr conditions remain the same there
ill not likely be any change in the
arket.
Butter—Is in good supply, and the
aleulations of those early in the sea-
i that the price for butter would
cach record figures is not likely to be
calized now. There are lots of On-
terio and Quebee butter in stock here,
nd the loeal supply is improving great-
The farmers are sending in more
resh butter at this season of the year
han is usually the case. Creamery is
ioted at 26¢.: solids 24c. to 25¢.; dairy
fubs at 22e¢. to 23e¢.; rolls from 2le. to

THE MARKETS

23e. Some choice rolls bring as high
as 25¢. C(heese is steady at last quota-
tion.

Sugar—The local sugar war for the
time beinr seems to be at an end.
There has been an advance here of 10c.
per hundred pounds in the price of Aus-
trian granulated, but other grades are
about the same. The retail dealer who
was selling this sugar at $5.50 per bag
of 100 pounds has removed the quota-
tions from his window. The price
quoted now by the wholesalers is $3.70.
Some of the retailers are still selling at
former quotations, viz., 27 pounds for
$1, and the man who is going one
pound better for the same money is
still doing business at the same old
stand.

Flour—The millers have reduced some
grades of Manitoba flour l0e¢., but the
cut is not general here. The dealers
here were anticipating an advance. not
a decline. The quotations here at pres-
ent follow : Manitobas, $5.50; seventy
per cent., $4.70; eighty per cent., $4.60;
ninety per cent, $4.25; straights, $4.15.
Rolled oats are cuoted here at $4.75 to
$4.85.

Fruits—Good apples are scarce on
this market at the present time. Nor
thern spys and the best grades of rus-
sets are fetching $4.50 per barrel, and
some highly colored Baldwins (not bet
ter than good No. 2's) are selling at
the same figure. There is a general
complaint here about the packing and
the marking of the apples, and there
seems no redress. The nominal fine 1m
posed by the inspectors does not appean
to have any good effect hereabouts. The
opinion here is that the grower should
be well satisfied with $4.50 per barrel
for his apples. KEvaporated apples are
also advancing, and it is expected the
price will go still higher as the market
becomes free of green apples. They arve
now quoted here at 10ie. to lle.

Naval oranges are quoted here at
$3.75 for all counts, and lemons at
$2.75 to $3 per case of 300 count.

(Girapes are secarce here, and thos¢
now on the market are quoted at $7
per bag.

N. B. Markets.

St. John, March 8, 1906.

Business begins to show improvement
after a rather quiet Winter. We have
had one of our heaviest Winter storms
during the past week. The snow was
welcome, particularly by our lumbermen
in some parts of the province, as for a
great part of the Winter in some sec-
tions the ground has been bare. The
lumber interest aflects New Brunswick
as nothinr else.

The retaining of the 1. C. Railway by
the Government is a matter of present
interest. There would seem some west-
ern influence is toward its being sold.
The Maritime Provinces are a unit
against such action. The boards of
trade are taking the matter up. There
are too many reasons against its sale to
attempt to mention them here. One, and
it should be a sufficient one, is that a
Government road was a promise made
to the Maritime Provinces at Confedera-
tion and to allow the road to pass to
private control would be a breach of
faith. The Government bear the expense
of the maintenance of the canals and
they are now free ‘“‘even to American
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commerce.”” A deficit, even if necessary,
which we do not admit, is not a suffi-
cient reason to sell the railroad

Oil.—In burning oil there is still an
active sale. Prices continue low. It has
been a Winter of cheap oil, but still well
above the prices in the U. S. Lubricat-
ings have much attention and a good
outlook for trade is reported. This is a
line in which there is little change in
values. Paint oils will rule quite high
this year, linseeds being much higher
than Jlast season and turpentine even
higher than the extreme prices then rul-
ing. Cod oil has but a fair movement.
Quite full prices rule.

Salt.—In Liverpool coarse salt this is
rather a large market. The Winter is
the quiet season. The outlook is little,
if any, changed. Fair stocks held In
(anadian fine, dealers are beginning to
gel in Spring stocks, prices unchanged.
There is very apt to be delav a little
later in getting deliveries, in dairy salt
in particular.

Canned goods.—There 1s nothing of in-
terest. Vegetables countinue low. Toma-
toes while somewhal firmer are still
sold below the cost oi replacing. Fruits
have but a limited inquiry, apples having
perhaps the best demand. Salmon in
good supply. Oysters are tirm. Lobsters
hold at the high prices which have ruled
for some time. In domestic fish g fair
stock of sardines ; other lines somewhat
short.

Dried fruit.—Some Calilotnia  seeded
raisins at the lower prices have been re-
ceived, but market i1s quite firm. There
has already been an advance at the
coast. In other lines of raisins but a
fair business. Prunes ave higher, par-
ticularly small sizes, stocks light. Apri-
cols and peaches but a fair sale, prices
quite firm. Currants are rather higher,
but local prices little changed. Dates
tend upward. In peels the outlook is for
high prices, particularly citron. Onions
dull. New Valencias are oflered, quite
full prices asked. Canadian onions Win-
tered badly. Evaporated apples high.

Sugar.—Prices still low and little
change expected. A faiv business ouly.

Molasses.—There is still interest in
reference to _the dutly on fancy Barba-
does. The department, it is said, have
decided that on the early importations
auty will not be charged, but that after
this duty will be collected. It is thought
this will apply to any molasses testing
32 degrees and over. However, little if
any molasses outside the fancy Barba-
does will do this Prices are little
changed.

Fish.—There is a fair busiuess in fresh
fish. Supply this season has been good
and prices well maintained. In dry fish
high prices still rule. Pickled herring
are in light supply and full prices are
asked. In smoked herring prices are still
high. Finnan haddies rather dull. There
is now quite a sale for prepared smoked
herring.

NEW CANNING FACTORY.

A new canning company has been
started in St. Dorothee, Que. It is
known as the St. Dovothee Canning Co..
Limited. The faectory building, whiep
is almost complete, is 100x 150 feet and
three storeys high. It will be one of
the largest in the Province of Quebee.
The eompany will make a speeialty of
tomatoes and apples,
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WESTERN ASSOCIATION NEWS

“ The Canadian Grocer’’ the Official Organ.

Addreass all communications for this department to THE CANADIAN GROCER,
511 Union Bank Building, Winnipeg, Man.

Officers Retail Merchants’ Association
of Western Canada :

President, J. K. Hunter, Boissevaiu,
Man. ; vice-presidents, R. Bogue, Moose
Jaw, Sask., J._A. McDougal, Edmon-
ton, Alta.; secTotary, W. A. Coulson ;
treasurer, J. Baine, Boissevain,
Man. ; auditor/ kK. Wilkie, Margaret,
Man.

Officers Wegtern Board (elected by gen-
eral merchayts and hardwaremen in joint
session) :  President, W. G. DMcLaren,
Souris, Man. ; vice-presidents, G. K.
Smith, Moose Jaw, Sask., 1. C. Hame-
lin, Winnipeg, Man. ; secretary, W. A.
Coulson, Winnipeg, Man. ; treasurer, J.
I£. McRobie, Winnipeg, Man. ; auditor,
J. A. Lindsay. Winnipeg, Man.

Association offices, 53 Scott building,
Main street, Winuipeg.

Secretary Coulson is sending the west-
ern trade this week the following circu-
lar letter :

Dear Sir:—Qur annual meeting has
come and gone and 1t is very graufying
to each of our members to know that in
the very short time we have been or-
ganized our membership has increased to
600 with the prospect oif an equally
large increase in the year just entered
upon. As the result of the work of the
secretary and the local associations
much good has already been accomplish-
ed, but much still remains to be done
along the lines of curtailment oi credit,
discouraging and preventing the unneces-
sary and unreasonable multiplication of
business places, preveating price-cutting,
obtaining a more equitable assessment
law and a cheaper rate of fire insurance
by the establishment of a Merchants’
Mutual Fire Insurance Company. There
is also much to be done in preventing
the wholesale trade from selling to con-
sumers, in obtaining legislation to pre-
vent misrepresentation both in the ad-
vertising and the stamping and labeling
of goods and in inducing manufacturers
to sell staples on the price contract
plan, thus doing away with price-cutting
in department stores.

In order that the Retail Merchants’
Association of Western Canada may have

. the infiuence it desires and requires for
the protection of its members it is ne-
cessary to secure the co-operation of all
merchants, for the stronger we are the
greater good we can do and the greater
pressure we can bring to bear to accom-
plish our undertakings. To this end we
have joined forces with the Retail Hard-
ware and Stove Dealers’ Association of
Western Canada, who have a member-
ship of about 300, thus making a joint
membership west of Winnipeg of almost
1,000. We have also affiliated with the
Dominion Retail Merchants’ Association,
who are very strong in Icastern Canada.
We want retailers of all classes in our
association and trust that each member

will do his best to assist the executive
and induce others to join us.

Some are apt to become disappointed
or discouraged 1if they do not at once
see financial results, but it should al-
ways be remembered that the associa-
tion is in good working order in many
towns and that, as soon as the secretary
can do so, he will do the same for all
towns. Let us appeal to you to be pa-
tient and help the organization work
along in your own town. The conditions
which confrout us were not brought
about in a day or a year and it is not
reasonable to expect the immediate set-
tlement of all grievances. You can rest
assured that the association intend to
accomplish, and are endeavoring to ac-
complish, all they can and if we can not
succeed when united 1in an association

‘how much less are our chances of - suc-

cess from individual eflort ?

The wholesaler, the manufacturer and
the Government will very seriously con-
sider a request from an association with
a membership so large and representa-
tive as ours, when they could afiord to
ignore an individual request. [rom the
full report in The Canadian Grocer of
the proceedings at the convention Keb-
ruary 13, 14 and 15, you can readily see
what the association has done in the
past year, and what benefits have been
derived by its members.

It is most necessary that district and
local associations be organized to dis-
cuss and arrange matters pertaining to
separate districts, and that such dis-
tricts work harmoniously with adjoining
districts and keep in touch with each
other. Ii you have a grievance which
cannot be righted locally, e.g. the con-
sumer being supplied directly by the
wholesaler, the selling of staples under
cost, or any matter aflecting the trade,
please advise your secretary promptly,
giving him full particulars. Respectiully
yours,

W. A. COULSON.
e *» »

An eflective scheme for the collection
of bad debts is now being put in opera-
tion by the secretary. Members of the
association in good standing are being
supplied by the secretary with blank
forms from the credit, reporting and col-
lecting department. When an association
member has trouble in collecting an ac-
count from a dead-beat he fills out one
of these letter forms which read as fol-
lows :

Dear Sir: Our account amounting to
$ has not been settled yet, accord-
ing to your promise. Unless we hear
from you, and you adjust it in a satis-
factory manner before the
we will hand it over to the credit, re-
porting and collecting department of the
Retail Merchants’ Association of West-
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ern Canada, of which association we are
members, and which include among its
membership nearly all the retail me
chants of all classes in the western pro
vinces, and which is formed for self-pro
tection. We would regret being obliged
to do this, as the account thereby goe:
into the hands of a very strong and in
fluential organization, and every member
is informed thereof. We dislike to be
lieve that you purchased the goods witl
the intention of not settling for them
so we expect you will not fail to call iu
and see us before the above date.
Yours respectiully,
3 8 e

The upper left-hand corner of this shec!
contains the following :
This certifies that

is a member of the Retail Merchants
Association of Western Canada Credit
Reporting, and Collecting Departinent
office, room 53, Scott block, Winnipeg,
and is the proper person to receive thi
form, which is not transferable.
Bankers—Union Bank.
Solicitors—Rothwell & Johnson.

* L L

Attached to this sheet is a stub whicl
may easily be torn off and on which 1
the following form to be filled out by
the merchant when he sends out his let
ter and to be forwarded to the secretary
in case the debtor does not pay prompl

'Oﬂice of No.
The Retail Merchants’ Association o!
Western Canada
Credit, Reporting and Collecting Dep!
Head oflice :
Room 53, Scott block, Winnipeg.
Phone  3206.
T I S e ] s
LT R N e

KFailing to hear from the debtor in ten
days, send this slip at once io the oflict
of the association.

T e e e T :
Debtor’s name ................

Ocoupation .........c.cceoennee. coee

Address .......
Date sent
Time expires ......

These forms are the property of the
association, and are supplied to thosc
members only whose names appear there
on, and are not transierable, and anyonc
allowing them to be used by anyone elsc
will have all their privileges in the as-
sociation cancelled.

W. A. COULSON, Secretary
s e e

The secretary will furnish members
with the names of the incorrigible dead-
beats by circular letter and any dealers
who supply them with goods on credit
do so at their own risk.
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EAS . & L d

Do You Sell Tea ?

If you do you cannot afford
to overlook the many mer-
its of

Gold Standard Tea

“ Guaranteed - the - Best"”’

Possessing a value far in
excess of the price. The
foundation of its popularity
is built solely on its sup-

erb value.
e Packed by
g GODVILLE—GEGIIGESOII co.,
g LIMITED
< WINNIPEC, MAN.

2

/L 200 N S N

GOLO STANDARD
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ASTERN MANUFACTURERS
AND SHIPPERS

Keep in touch with the

WINNIPEG TRADE

We sell all lines handled by the

Wholesale Grocers
Write or wire us your offerings
“'GHOLSON & BAIN, WINNIPES,

Wholesale Brokers and Commission Merchants,
Established 1882

First-class storage for all kinds of goods

THE MARKETS

Durkee's, per 3-doz. case 700
Royal, -mu, per doz.. 28
475
Vinegar ('B&t B.), bonlu pinu, per doz. 1%
B ™ e anva waba 210
Sauces—

Worcestershire, Lea & Perrins’ § piots, perdoz....... lg %

3 s ints, RPNy
i White's pints o eviken 0%
- Paterson’s pmu ETTETT 0 %
l-enuo!mchovl CB rdo.,..,....,“ ‘300
Yorkshire relish house), per doz. 20

Buckwheat Quoted as before ut
$1.70 per half sack.

Breakfast Cereals—I’iices are steady
since the recent advanece. We quote:
Rolled Oats, 80-1b. sacks, per cwt ... pine. i i

& - .
ol ¢ -

" “

Ll LT
35BRET

81b.
COommeal, in sacks

Fish and Oysters—Holland herrings
have been slightly advanced. We quote:

°
2

Lake Buperior trout...... ..ocvuvuus

Gold eyes..... PP 3
e Bl ..coooo0. oo . 18
Mackerel.... 124
Red Soapper 15
B O. Salmon 09
Halibut. 08§
Whate fish, per 1b 07
IS st s vasseree ne eres 05
Jacktieh..........oc00000 Sl 03,
Finnan haddie........ ... evie 07
“ Halifax " b nml salt cod, ﬂlh cakes 24-1's. 07

“* Acadia " o 2rls.
* Bluenose " » s .
“ Acadia " 21b. boxes......
i o 4-1b. boxes.. en
- S5z lhre(hled .24 cartoons, yer -

bulk, in 15-1b. bxs. ...,
Lurge Labrador nn(l Nid ull hunmn per1001b ...

per 2-1b pnl
Salt mackerel, in 20 or 30-1b. pails . e i
Smoked hlllhut T R e SR BN -
Kippered gold eyes, per doz.... .
Yarmouth bloaters, 60 in box. per box ..
Lobsters, fresh boiled. pec |
Oaviare, extra, small jars, per)
Frog legs, 6 doz in box, per doz
Oysters, selects, per gal........
Standards, per gnu .
Holland herrings, m ken per ke 8
Herriogs, §-barre
Digby chicks, per box

CRESVEECEEIRBESRAE

.Qn-:ooo_ooe—.c—oo:oooooooooooo
-~

CONDENSED OR “WANT"”
ADVERTISEMENTS

Advertisem=1ts under this heading. 2. a word first
insertion ; lc. a word each subsequent insertion.

Lontractions count as one word, but five figures (as
$1,000) are allowed as one word.

Cash remittances to cover cost must accompany all
advertisements. In no case can this rule be overlooked
Advertisements received without remittance cannot be
acknowl

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

ANTED-—A manufacturer, in grocers’ sun-

dries preferred, to occupy space 75x60 feet

in modern factory, working on percentage of pro-

fits; no capital required. Address, Box S, care
CANADIAN GROCER, Montreal. (8)

BUSINESS CHANCES.

OR SALE—Eastern Ontario Town — Estab-

lished grocery and fruit business; stock,

$3.000; turnover, §20,000; must be sold at once.
Apply Box 109, CANADIAN GROCER. (10)

SITUATIONS VACANT.

ANTED—A respectable honest, live repre-
sentative, thoroughly familiar with all the
Nova Scotian apple growers and shippers along
the D. A. route to drum up consignments dur-

AGENCIES WANTED.

VANCOUVER firm of manufacturers’ agents is
open for a few good lines; highest references.
Box 119, Vancouver, [xs]
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SITUATIONS WANTED

ALESMAN, six years experience, groceries,
boots, shoes and crockery, open for engage-
ment in the West after March 15th; Regina pre-
ferred ; best of references. Box 108, CANADIAN
GROCER. 9

WANTF.D a position of trust by a young, active
business man, a umiversity gradgate and
Canadian Barrister at Law. Might be willing to
invest a small sum in a good sound manufacturing
concern to secure junior partnership. Best of
references as to character can be furnished. M.,
care of The MacLean Pnblishing Co

AGENTS WANTED.

UTCLIFFE & BINGHAM, LIMITED, Man.
chester, England, are open to appoint a sole
buying agent in St. John, N.B., and ln Halifax,
N.S., for ** Kkovah " jellies and ‘other ** Kkovah'*
speuglnes; liberal terms to those prepared to
devote energy to pushing same. Write at once
Mr. Sutcliffe, care of Sutcliffe & Bingham, Limited,
17 St. John street, Montreal.

Sawyer’s %

CRYSTAL
See that T
% Blue.
. For the
Laundry.
p=———gl] vousL:
WYE STRENGTH.
CRYSTAILQ uf;i’l:‘a.,

Sawyer's Crys-
tal Blue gives a
beautiful tint and
testores the color
to linen, laces and
goods that are
worn and faded.

It goes twice
as far as other
Blues.

Sawyer Crystal Blue Co.

67 Broad JStreet,

BOSTON - - MASS.
M.F. EAGAR & SON, 505

HALIFAX, Nova Scotia

BLUE

4(( ) e

SAFETY
BOX

ARE YOU
GETTING YOUR SHARE

of the

LARGE BUSINESS
OFFERING in ALBERTA?
W e .

Excelient Storage Accommodation.  Correspondence Solicited.

NICHOLSON & BAIN

Wholesale Commission Merchants and Brokers
OALGARY, ALTA.

Bemetra

s BT

I

]
il
i
'4

i
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Mild Cured Hams | S
Choice Breakfast Bacon w | __’_:
CHI

Long Clear Bacon

New, Sugar-cured, Bone-

5 "
loks, SN 08 of the Aottt
Pu re i.a rd cheapest and at the same o < udy. demand

time one of the best lines At prosint SNV
We are offering exceptionally good we can offer you. Prices ] g s g
value in above lines, at present time. will be higher. Order i o
now. 1 i t is merely
co iptive dema
Canned Meats
{r ]
Drop us a line for Price List. N s ashas ,‘}””‘
¢l e sold,
al is likely
Hia ill start i
\ ire at prese
St ber and O«
THE PARK, BLACKWELL CO. s dilbnlt,
PORK AND BEEF PACKERS ~ Lmied F. W. FEARMAN co veey litble, g,
sufl i this ace
TORONTO o 3 likely to start #
IMITED Wil lre old stoc
TELEPHONE M 3960 HAMII.TON demand for
I £ supplies
ul of the tra
Ik to face an
hi ices, and, g
ar cerned, th
unp ‘yhlrl .\va.snll
PEPELPBPPROPHRGP I ring chee:
The ti he shrinka,

lia I 1tem, an

Brains Rule it tcfore in thes
This World, toai rErom

lai utting up
PBCKOI'S » . c SU laims
with Brains g A
Lorral I iy s¢ proper
Clile 1ter and |
foo nd if subj

Grande Pointe P R 0 D U c E c 0 3 i

i it wi

Manitoba ad :lus be mon

2 3 Al ¢ x:ll‘v“l]:l)v::q

N = Limited E d:h. of cheese

all pted and

CORNED and ROAST BEEF j cte 11 every ol
. Exporters and Wholesale Dealers p ring o

1 and 2-lb. Tins. b ‘ Yiners e
oy Butter, Eggs and Cheese R
BONELESS TURKEY y LS8 | i i

1-lb. Tins. 3 o ?‘]d)' for tl

SAEE 2 apt ase comyj

WESTERN GROGERS suspore WESTERN INDUSTRIES 160,008 OUMETINE G Mt (Lynde Btieh)  § look 1 sharply
For sale by all Weszern Jobbers. ﬁ ! aising of 1

— PACKED BY — Q o ‘»Mtnll] ques

. s con The Ay

THE MANITOBA CANNING CO., LIMITED 73-75-77 Colborne Street b iber- of, mill
GRANDE POINTE, MANITOBA d seie uver the Usi

§ t 5 a M

NICHOLSON & BAIN NICHOLSON & BAIN TO R 0 N To a Canadian farmers
Winnipeg, Man. Calgary, Alta. 2 IS salid 1o be a nu
Sole Western Sales Agents 3 Seenis ‘o bhe a sou
00000000000000000000000000000000 : e e
diiv separators
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CHEESE AND BUTTER BULLETIN

cheese market remains about un-
d. Prices are very firm, there is
dy demand and available supplies
(ting into a very small compass.
sent evervbody on this side of the
ic holding any goods feels like sell-
ardless of the future. The argu-
15, we are in March and prices are
There is no incentive for specula-

is merely supplying the present
iptive demand and this demand is
curtailed by the prevailing high

after all our present stocks of
are sold, there will be a shortage
is likely that the new season’s
ill start in at higher prices than
ire at present obtainable for finest
her and October goods.

difficult to look into the future,

¢ have had a very peculiar Winter,
iittle snow, and the pastures may

on this account. Further, we are
to start the new season’s make
e old stocks' all cleared, and a
demand for the new goods.

iz supplies and demand as a reg-
of the trade or market, we are
to face another season of fairly
ices, and, as far as the merchants
neerned, this may mean another
table season.
oring cheese for any length of
he shrinkage in weight is a very
I item, and, as we have pointed
e in these articles, the paraffin-
he cheese will to a very large ex-
crcome this loss. The British re-
cutting up the cheese for the con-
claims he is losing in weight,
I is where the main objection to
ot cheese comes from, but, tak-
ese properly paraffined, it will
tter and become more palatable
nd if subjected to any outside
it will not be affected by it.
it will retain a clean surface
> be more attractive to buyers.
¢ are good reasons why the par-
of cheese should be more gener-
opted and it is to be hoped that
every cheese will be paraffined
toring or shipping.
rmers we wish to impress arai)
stion of individual cow testing.
clear record of the production of
imal, and get rid of those who
pay for their keep. This is the
lose competition and we must
sharply for all points of econ-

aising of the bacon hog is anoth-
rtant question for our farmers to
The American hog has made
er-of millionaires, the Canadian
rew vremium in British mar-
r the United States product, and
a big chance for progressive
i farmers. The raising of hogs
to be a nuisance, but it certainly
» be a source of profit.
v serious point is the adoption of
separators by individual farmers.

This practice is growing in our most
prominent dairy section of the KEastern
Townships. Farmers in this section are
proverbially progressive. Certainly they
have been successful in establishing a
reputation for producing the finest qual-
ity of butter of the Dominion of ("fanada,
but by putting in these cream separators
they are going a step too far.

The fact is that Ontario butter is not
considered as good as butter made in
the Province of Quebec, which is princi-
pally due to the “‘gathered cream’ sys-
tem, and if our farmers in the Eastern
Townships will now go into the ‘‘gath-
ered cream’’ syvstem by putting in cream
separators, they will put their product
down to the level of Ontario creamery
butter. This is suicidal policy. Carting
cream, gathered two or three days, over
rough country roads in hot Summer
weather cannot possibly make as good
butter as can be produced from fresh
milk delivered daily to the creameyy

THE PROVISION SITUATION.

There is very little change in the pro-
Wn situation since our last report
Bustwess continues much in the same
way as it has been going the last few
weeks. Arrivals of hogs are getting
small in volume and prices continue to
rule high. It is usual to experience a
drop in supplies about this time of yeal
but of course the present shortage is
particularly felt on account of the full
supply of the last few months bein- sad-
ly below requirements. One large To-
ronto factory reports having received
suflicient hogs at the close of last, and
the commencement of this week to place
their men on full time, a fact worth not-
ing under the conditions of short time
which have been ruling for some while

Under usual conditions farmers should
begin to market fair quantities of hogs
early in April, but whether thev will do
so this year is yet a matter of conjec-
ture ; it is questionable whether they
will have stock suflicientlv mature for
the purpose.

The position of the packer is not an
enviable one ; he is in reality the neces-
sary medium between the farmer and the
public for the nlacing of the farmer’s
product in marketable form, vet with
the odds seriously against him, for
whilst the farmer can hold back his sup-
plies if the market does not suit his
idea, the packer must take them when he
can get them, and manufacture forth-
with, whether demand is active or not
At no far distant date there will be sev-
eral new factories in operation. The
Gunn Bros.’ factory is nearly completed
at Toronto and the Wm. Davies Com-
panv at Montreal is in a near touch of
completion, so that competition for
hogs will begin in right down earnest
This, with short supplies, will mean
high prices somewhere and it needs no
great insight to see that the general
public will be the sufierers.
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OUR LONDON LETTER.

(By Our Own Corresp dent )

The improved demand for butter, to
which reference was made last week, has
happily continued. Choicest parcels of
both Australian and New Zealand makes
are doing well, the former realizing from
102 to 101 shillings, and the latter 106
to 108 shillings,. these figures being with-
in reasonable level of prices at this time
last vear. The inferior grades of colo-
nial butter are not, however, selling
with such freedom, and, indeed, when the
quality is taken into consideration, the
quotations, from 98 to 103 shillings, cer
tainly seem high Sellers are hoping
that the demand will continue to he
good, o although arrivals for this
week have been on a somewhat large
scale, receipts due next week are to bhe
considerably less

No doubt Canadian shipvers will  be
interested in the following paragraph
from a contemporary

“The president of the Board of Agri
culture has promised to appoint a Select
Committee of the House of Commons
for the purpose of exhaustively threshing
out the question oif the blending and
adulteration of butter, with the object
of stopping the ‘faking’ and adulteration
at present so extensively practiced. The
appoimntment  of the committee should
meet with universal approval, as it is
the best and most eflicient way of deal
ing with the subiect

This will be good news to colomal ex
porters of butter, for, in the past, they
have sufiered to no small degree by the
unfair competition of this cheaper and
adulterated produce. Certain firms in
Holland are said to be great offenders in
this respect

There is not much to report in regard
to the cheese market, but what there is
is satisfactory. Both Canadian and New
Zealand makes are meeting with a read
ier sale, and prices have advanced 1s
per cwt Prices now stand at 61s to
65s. for choicest Canadian, with finest
quality 2s. lower. This works out at
about 12s. more than at this time last
year.

In regard to stocks on hand, up to the
present receipts have been on a some
what small scale, and the demand is
slowly, almost imperceptibly, surpassing
the arrivals. On February 22 stocks in
warehouse here in London stood at 91.-
155 boxes. Of course, over and above
this, importers have a few thousand
cheese in their own small stores

The quality of (fanadian cheese con
tinues to be very fine ; there are few
complaints, and the packing is certainly
better than last year.

Mr. (. W. Bowman, manager of the
Montreal Packing Company, of Montreal,
is at present reduperating his health at
Bahama. Mr. Bowman hopes to be back
in a few weeks completely restored to
health.

B e
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COLD STORAGE OF POULTRY A MENACE TO HEALTH

A good deal of excitement has been
aroused in the Chicago provision trades
by a declaration on behalf of the Illinois
State Board of Health and the pure Food
Commission to the effect that the stor-
age of poultry in eold storage under
usnal conditions is dangerous to the pub-
lie health. The two state departments
will issue a joint communication to tne
mayor and eity couneil urging the pass-
age of an ordinance for l)ldhnu the sale
of any slaughtered poultry, fish, game or
any animal used for food purposes, re-
frigerated or otherwise, ‘‘which has not
been properly drawn and prepared by
removing entrails at the time of slaugh-
fer ™

The ordinance recommended provides
a penalty of a fine not exceeding $100
or by imprisonment ' not to exceed thirty
dd)>, or both.

The communication, which reads as
follows, will be sent to the mayor of
Chicago and all the other mayors and
municipal and village authorities of the
state,

Poisons Are Generated.

“‘The necessity for such ordinances
and their enforcement is plainly indi-
cated by the rapidly growing custom of
storing poultry, fish and game contain-
ing the entrails and other viscera and
offering them for sale long periods of
time after being killed, and the danger
to public health caused by this custoni.

“It is known to all physicians and
physiologists that there are generated in
the body of any animal poisons of the
highest degree of toxicity. The intes-
tines and other digestive organs eontain
at all time materials which have under-
gone putrefactive changes. If this ma-
terial be permitted to remain in the body
after death the poisons generated may
infiltrate the entire flesh, nmkmw it dan-
gerous to the person who gets St. The
body, in which the viscera are permitted
to remain, undergoes decomposition
much more rapidly ‘than when such vis-
cera have heen removed. Decomposition
is further hastened by leaving the blood
in the animal.

“‘It has become the eustom of whole-
sale poulterers and packers to purchase
peultry during the early summer, when
the prices are lowest, and to keep it in
cold storage until winter or until the
prices are highest. Such fowls are killed
without bleeding, often plucked before
death, and placed in eold storage without
removing the entrails and nllwr viscera.
Frequently they are not offered for sale
until several months after killing.

Freezing Not Effective Process.

““The process of decomposition and
putrefaction beging at once. Cold stor-
age and freezing may limit the rotting
process, but do not stop it. When poul-
try or animals are taken from cold stor-
age and thawed out for exhibition and
sale the decomposition continues wilh
renewed energy, impregnating the flesh
with poisons. Flesh in which the blood
has been permitted to remain is particu-
larly susceptible to such decomposition,

and this suseeptibility is inereased by
the long period of freezing and thawing.

““Fven with poultry that is ‘freshly
killed’ there is frequently a period of
several days hetween the time of slaugh-
tering and sale.

deeeney that the flesh we are apt to eat
shall lie for several days in close con-
tact with putrifying animal matter.

““Undoubtedly undrawn poultry, flesh
and game has caused many ecases of
poisoning whiech have wrongfully been
attributed to other causes. The poison-
ing resulting often resembles that caused
vy other poisons administered by per-
sons or taken with suicidal intent.

Consumers Buy Waste Material.

““We are advised that the reason for
slaughtering poultry without bleeding
is saving in the weight of the fowl, and
this reason is doubtless also one for
atoring poultry and offering it for sale
without removing the viscera. There is,
however, no reason why the consumer
should be compelled to purchase a large
pereentage of exereta, offal, and refuse
with his poultry.’’

LARD STATISTICS.

(able advices give the followine esti
mates of the stocks of lard held in Eu-
rope and afloat on the 1st inst., to
which we add estimates of former years,
and stocks in cities named :

Not only is it danger-
ous, but it is repugnant to our sense of °

March 9,

form Great Britain’s chief sourc
supply, but Denmark also shows .
crease from £4,532,000 in 1904 to
970,000 in 1905.

These figures are adduced to bea
a recent official report of Canada’s
mercial agent at Leeds, England,
Canadian bacon is gaining in popul
every day as against American bac

PROVISION AND DAIRY MARKEI
MONTREAL.
Provisions.

There is no change in the local
ision market. The hog market
tinues steady and prices are uncha
Some Manitoba hogs are offered
$9.25 to $9.50 per 100 Ibs.
business is being done in smoked i
Fresh killed abattoir dressed ho
to $10.25; ecountry dressed, $9.
$9.50.

RO D AINOIE. '+ o ososoicoiocsvcnnssnassisns ove
» sesseTss sesssesse b. tubs ...
“ 8 "1g}b i':'n‘:'eu'fb‘:dgo).)u

“ “  3lb "
Lard, BWIHM brand, tierces, per Ib...
t).eree-. per lge

1b. fancy tubs.

Good =

Wood net, tin gross weight—
Oanadian short cut mess pork ................ .... §u
out clear . .19 00

TN~ o einessavns
Extra plate beef, per bbl.

Bautter.
Prices are firm on the strietly ii

Liverpool and Manchester .........
Other British ports............

Rotterdam
Mannheim
Antwerp ....
Freach Ports .ccccece-cecevcccssccses
Italian and Spanish ports...........

TR IS RUIORE vocsiovennssovensonoiinsin
Afloat for Europe ......... iSuhnaeones se e

Total in Europe and afleat...... ............
Chicago prime steam........... Yaksees s ol
Chicago other kinds .................... e o
T T e R L e
Kansas City ...... Suisossmis

Omaba ........
New York ........
Milwaukee ......
Cedar Rapids .... =
South St. Josepb ............................

(!) Not availahl»

1906, 1906, 1905.
Mch. 1 Feb. 1. Mch. 1. Mch
20,500 16,500 34,500
11,000 8,000 17,000
20,000 17,000 10,000
1,500 2,500 2,000
5,000 5,000 2,000
16,500 13,000 21,500
2,500 3,000 3,000
6,000 6,000 5,000
1,500 2,000 1,100
1,000 1,500 500
85,500 74,500 96,620
80,000 100,000 85,000
166,500 174,500 181,600
43.870 17,577 86,397
12,159 13,756 25,597
855 240 3.645
11,218 8,433 7,207
3,101 3015 2,915
8,132 7,435 7.469
576 2,180 10,378
9.879 3,131 7,242
255,390 230,367 332,450 s

The N K Fairkank (

CANADIAN BACON GAINING IN
FAVOR.

United States exports of bacon to
Great Britain, according to British re-
turns for the fiscal year ended December
31 last, -decreased from £7,370,000 in
1903 and £6,209,000 in 1904 to £5,828,-
000 in 1905. During the same period the
imports from Canada into Great Britain
increased from £1,690,000 in 1903 and
£1,865,000 in 1904 to £2,750,000 in
1905. These two countries and Denmark

butter, which is getting rather s
There is still a good quantity of |
on the market which is not the
which is pressed for sale. The
for this class is rather weak. A
shipments are being made to «

points.

OhoiCe CTEBMOrY. . .cvovrrrriessisrsrsnnsvesses 022
Good to fine creamery . . 021}
Western dairy.......... .019
Manitoba dairy.... P
Fresh dairy tui .02
Fresh rolls,........ooooneviis sessnnnsines L0
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Cheese.
chief source of price asked for the finest cheese Measured By
Iso shows o le- ; Je. There is not a great deal for

in 1904 to - l\‘ it it is hard to get tlu; figure. In E‘Vel'y Standard Of

narters it is elaimed that the best

g;‘ega}lg Foon “ w. - colored, may be obtained for 12e. Sel Iing Value

i, England, - < is rather low, and 13e. to 13

ing in popul. 1y 1.3 m;nsidered about the right price
merican baci at sent.
Eggs. ) °)
IRY MARKE] Fi-s are steady. There is 8 very good dI'K'S FOrK=«bCaNS= LNl dAaucCe
; de 1 for fresh laid at 20e. to 2le.
IAL. e zen, which is quite an advance on
ns. last week’s quotations.  Cold storage
in the loeal 1. av- ar tainable at 14e. to 15¢. Receipts r k “[ b b I Iy h be
hog market 1 ar ht, but it is likely that the mar- arc no n to € abso ute t € St
ps are unehar . ket || ease off a little from now on-
are offered mn Wil
lbs. Good - Iy Cold
in smoked i 8 oot
dressed hou- -0
2 s “ ”
ressed, 9. PEOPLE OF GOOD “ TASTE
o TORONTO.
. : =F
. Provislons. always ask for
86.1b. tubs :-'-- 1 i + is brisk and the market is firm
18, wood (10) . 11} Fraae I8 QTS & SR REe A .
3,80 Ibs. lnuu il The 1eceipts of live lu?gs are light and EAT lc o son s 'nce ea
- seee- B 11 pre it prices are ('nn.snleredv stable for All Grocers should sell it.  The profits are inviting and the trade is sure
p”:,'lﬁ"lb'“ s 0073 a tune. Long elear is ranging a 1-de Send us in an order to-day and make mention of
o~ . higher.  The prices -for beef are fivm, .4 B.JELLY POWDER N.& B.ICING POWDER
e 0 o8] which is usually the case at this sea- N. 4 B. PUDDINE W& B.VERIQUICK TAPIOCA
= 3 O son ol the year, though Lent has some- BROCK'S BIRD SEED
8 whit chedsed eonsumption. Choice car-
¢as~c~ are 25¢. higher. Not much more NIGHOLSON & BROGK
will he done in earlots of hogs this sea-
st but the quotation stands as last 9 Jarvis 8t., TORONTO, ONT.
Wi Shoulder hams are 1-4e. higher.
| 4 lu .lur bacon, 011 o1}
” el §
o strietlv iiies ——Seud &
the strietly fiest o SALT SALT TO BUTCHERS 5= «
013 Table, Dairy and Cheese Saits. Fine and Coarse with your name and address, and I
= == 012 Salts in Sacks and Barrels, Land Salt. will be pleased to enter your name
n g} on u;) list of unslo‘lmrrl and send
e Becossesesssssos 6 you free, post fro
;490};5 i 4. ! 18 00 0. R. COOPER time, as issued, my Hl‘lh 'ul’hp‘;np.a,l Mh:; ;\“glll\ne‘ell‘l‘:
ch. 1. .. SN Bhoricut, perbbl ...e.... gg ToRo”ro s‘LT woRKs ups and downs of the market on Beef Hides, Calf Skins,
34,500 40,000 o lg’ TORONT ° ONT. Horse Hides, Tallow, Bones,Crocklings, etc.
17,000 8,000 e
10,000 000 “ alls W e i OB AGENTS FOR THE DOMINION ALT AQENOY C. S. PAGE, Hyde Park, Vt.
2,000 000 ;
i i 1218
gl HH SAUSAGE
3,000 1,200 i, . - - - White SPI'IIOO
i : .012 013
5,000 ;,000 : i 010 Royal Cambridge and Purity
1,100 1 80 b0k 10k oeccronueonnen ..875 935
500 500 SR G0 T ottt thasiscnvemian oes LR brands lead all others. A trial
-5 g Butter. order will not only convince,

96,600 1,500

85,000 00 ; mery is a little searce and so are but will increase your trade and
iy - d prints of choice quality.  The 10-20-30-50 Ib
181,600 e g I I market continues somewhat put money in your pocket.

g::gg; e ‘ s hould ill harden sufficiently to ab- i EGG GASE
3,645 25 § ¢ surplus here, prices may be ex- TIIO wu RYAN Co LI.I s AND HI.'.ERS
ted
. (7]

,20; 57 ¢ o : " : B .
:.9l; . ] to remain pretty firm.  Other-

7.469 934 W hey must come down with in- 5
10,378 534 el d produetion. Just now the indus- PPy T PENE W T T, Order now, for delivery later,
7.242 970 u loitering at the opening of the
- T s Some factories are making . ; Pa You
332,450 23,953 la nantities, others not mueh. Of BU I IER"‘ EGGS it will y
N K Fairkank ( 1 - lll‘..\'ilﬂhlc grades of dairy but-
= — t .lv 1sl too l\umvh. .S(l)me (lleulelrs —WE ARE—
: b N 1as been kept too long by the
lttln,g lt‘i‘l[”mrf}‘ ."I: 4 storekeepers, others that the BUYERS and SEI.I.ERS WALI[H wuuns & Eﬂ
uantity of . i1¢ ( v is eating its bes sendi c G ARI ’
hqis not the ! est i \ lllmt ru:. - b)::rbn‘t a:;galzt:':d::'i ‘dn“l.;?:: mon %
rthsale. '[‘le m: “‘ i r creamery prints as high as 27 BT o — Hamiiton and "..l’."
ther weak. A ‘¢ u
ng made to o e  in 3- , 2
¢ 18 good; the last month having : : ;
shoi ;3 et ’ - & ' '- Persons addressing advestisers will
narked improvement. There is Whelesale Preduce Merchasts, : : :
Ak a d demand for butter, eggs and TORONTO kindly mention having seen their adver-
) Iueuis, tisement in The Oanadian Grocer.
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Per 1b.
025 028
022 023
020 022
018 019
: R ¥
large rolls. 017 018

Cheese.

The market eontinues firm,
ing uniformly reported low,
tions unchanged.

stoeks be-
and quota-

Cheese, large
' twins

Eggs.
There was a flmry in eges at the end
22¢. was paid for them

of last week and 22
haak

on Saturday.  The
the level of

market has got

a week ago, and

1o, or near,
rew laid are quoted from 17e¢. to 19e.
Lent has created a marked inerease in
consugption. The high price of meat
of late yeans has been another factor in
popularizing the egg.
New laid eggs, per doz. (nominal) ............ 017 019
Storage and pickled........ cooiiviiiiiiiinn. 014 015
WINNIPEG.
Butter.
Creamery Butter.—The hest eastern

creamery in 1-1b. prints is selling to the
retail trade at 27¢. per lh., while western
prints are selling at 23e. to 25¢. per Ib.
Solids are quoted at ahout 23¢. Detail-
ed qguotations are as follows.
FInLBl fresh  creamery. m 56-1b. boxes.
n 28-1b. boxes .
m 14-1b. boxes.

o in 1- 1b. bricks (eastern).
= ™ (western). .

27
023 027
Dairy Butter.—It is almost impossible

to quote dairy butter at the present
time with any appioach to acecuracy.
Supplies are larger and the market is
pretty well gluited with poor bufter.
Perhaps the average price paid is 14e.
per lb.

Lard.

The tierce basis has been advanced to

11e. per lb,, and detailed guotations are

now as follows:

RIOECO DA I v s v oo ssnbaamogess s ssan sose on

Small packages take the following advance :

50-1b. tin cans, per 1b 0 00

20-1b. tin pallﬂ m 80-1b. cases. ber 1b 0

10-1b. n 60-1b. 0

5-1b. £ 0

3-1b. 2 1 o i el PO

20-1b. net white wood pails, per Ib............. .... 0 00§

Cheese.
Finest Ontario, large . - 814
lnmwbn. large .. 0133

= twins oM
= ' BB o.iicooiisieranssnncuuse onee 014

Cured Meats.
Revised quotations are as follows:

SMOKED MEATS.

Hams, selec tedu.ock -pe«,ul mdd Cure ........ ... 164
Bacon, e

“ “
“ "

Backs,

Plcmc,

Hams, sugar cured, assorted sizes .
heavy , 20 to 30.

MEATS.

DRY SALT

“ “ “

Shoulders* =

THE CANADIAN GROCER

BARREL PORK.
Heavy mess pork, boneless, per bbl .
“ " o r § bbi

Standard mess pork, per bbl .
“ w U™ “har g bbl

PICKLED GOODS (COOKED).

Eggs.

New laid eggs are worth about 20e.
per dozen. Lard down in Winnipeg.

ST. JOHN, N.B.

Provigions.
Mess pork, per bbl .......................... 19 00 $22 00
Olear k 1850 2100
Plate WL s 1300 1450
Domesuc beel per, Ib... 005 006}
Western beef, ‘' .. 008}y 009
Mutton, ¢ 007 008
Veal, ye 007 008
Lamb, “ Ous Ul
Pork, s 00 Ol
Hnms, 4 013 014
Rolls, i) 010 013
Lsrd pure, tubs, ** 011§ o012
pails, 012 0 12
Reﬂned hr 1, Lubl 0 (0:! 0
......................... 0 0
In bun-vl pork rather higher prices
are asked; business is quiet. Beef

shows little ehange. bmoked meats are

high. Pure lard is high; chiefly Ameri-
can seen. Refined compound has a large
sale; while price is firm, it is relatively
Yow. In fresh beef, market is still very
dull, low prices being namel.  Some
nice veal offered, and obtains gool
prices. There is little lamb, but mutton

ficures. Pork is high.

Butter.

There is a steady demand at rather
easier prices. Supplies are more freely
received.
Creamery butter
Beudnirybum:

Good dnry l.ubu
Fair

holds at fair

cooe
-1
cooe
=888

Eggs.

*. there is a bet-
however,

While prices are lower
ter tone to the market.
seems to be lots of eggs.

R,
here,

Eggs, strictly fresh
fres e

N
BRRSIOK .« o vosivosessisasonsssssosnnaes
Cheese. 7
Prices rather hizher. Stocks are
very small. Twins have local demand.
ODOSNR, PR M. oo cocississstssoncrissnnreencens 014 014}
CANNED GOODS IN BELGIUM.

Until the past few years Belgium was
compelled to draw on France for her can-
ned goods of all description. There have

been importations from the United
States, but these were of little import-
ance. This industry, however, has been

created in Belgium with the result that
the domestic goods are put upon the
market at a price better within the
reach of the people. The industry is in
an imperfect condition, and the market
is yet open for the introduction of Cana-
dian canned products, which enjoy a rep-
utation of merit throughout Belgium.

M. Cole, of Lindsay, has made up his
mind to go to the Northwest and is ar-
ranging to dispose of his business.

50
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Retail Book-keepi

e

J

b= ]

The New System of Retail Bo. ..
keeping for Grocers.

What advantage

Chatterson

of accounting ?

asked
‘oached
system  in

generally
he is appr
of this

and really
could be
nature of s
who is
Svstem.”’
The
ever,
stalled by
Company,

tates the handling of business;

kernel of
that the loose leaf method, a
Copeland-Chatte:

has the
System over other
That is the
by the groc
the
his
the very best

suggested would be
ome advice : ‘‘Ask

on

the argument

the

is a labor-saver;

( 'U[u |

met

(e
(9}

bus

reply

in
the

is,

sta

1

using a Copeland-Chatt:

it fa

Sl

1

fies the bookkeeping to a remarkahl

tent,
investment

and is,

in every way.

Instead of having a multiplicit

cumbersome
accounts,
business,
Now,
inal entry

in a simple

A few years ago,
tem, it w

countants

for
there is but
one active book outside the

books,

one acti

ve

broadly, a money-mak

clogged with
the handling of a ro

covers the entire service
the Recapitulation Sheets, and provid
way for the prompt di
bution of the monthly accounts.

under
as the

to work every

the old
usual thing foi
night

their books until ten or eleven o'l

Now
for an

accountant

it is a most uncommon oceur!
to be at his d

after the regular closing hour of |
ness, and this radical change is du

tirel-
land-Chatte
nnl'
the correct

individual r

process,

rson System. This

keeping
ecords,

to the introduction of the

s

tation in their respective binders
arc always on hand for instant

ence.
for

delay. It

his account, it
account is to be sent to him there i-
written out,

is already

If a customer asks at an)
is at hand.

needs only totalling and mailing
The strongest recommendation fo

Copeland-Chatterson System, proba
is the list of great and small busi

houses
scattered o

method of accounting.

covering

this

ver Europe,

a labor-saving method, but ass
of records.
by almost auton
take their places in prope:

I

continent,
who employ
If any of the

scribers of Canadian Grocer are nlel
ed they should write The Copeland-(
terson Company, at Toronto,

mation ; it

will be cheerfully

for
sent

)]
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‘We mig
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in ORANGE 2
explain to o1
value they g
cereals,
take ORANG:
uy hesitation
our atten!
/& can cance
il save carry

other

i

I'he oppert
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Seize you

Aio . in Montrea
Agc %5 in Winnipe
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iust appeal to the grocer looking

. class of trade the certainty of

gged with d
T'his is how ORANGE HEAT

‘We might add that we are
very well pleased with our trade
in ORANGE MEAT.
explain to our customers
value they get compared witk
cereals, they invariably
ORANGE MEAT without
auy hesitation. We will give this
line our attention, as we believe
we can cancel other lines and
| save carrying extra stocks.”

r eleven o'cli

1ig hour of |

hod, but assi

JUmost auton
i'he oppertunity to do a thriv-

ORANGE MEAT business is

nfined to one grocer.

Seize your chance now
) him there 1=

: R B. Hall & Sons.
in Winnipeg : Scott, Bathgate & Co.

nendation foi

d small busu

-
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FLOUR AND CEREAL FOODS

The Canadian Grocer

FLour ano CereaL Foobs

situation
still fur
going to

The dull and uninteresting
referred to in our last report
ther developed itself after our

press, and in the end reached a point
where prices had fallen to an almost
impossible basis for present holders.

The Chicago market led, and quickly

reached a S5e¢. decline. There was no
course left but for the (Canadian dealers
to reduce proportionately, which was

done. There has, however, been a par-
tial recovery, and present quotations
stand, at time of going to press, at

about le. below quotations of a week
ago.

This movement appears to be the
effect of the heavy wheat supply on
hand. The universal demand has fallen

considerably short of the amount avail

able, and foreign buyers have shown a
firm disposition to cut prices below
quotations. The apparent result -has

been to bring down the markets

It would have been thought that when

prices reached more nearly to the ex
port basis that trade would have im
mediately jumped ahead. This, how
ever, is not so. kKxport business is as

dull as ever, and millers are showing no
disposition to take hold, apparently be
lieving still lower prices will rule

The situation is evidently an interest

ing one and worthy of study. Stocks
in U. S. appear to be gradually increas
ing, instead of decreasing, as the new
season approaches. Whilst Russia is

hurrying her wheat into every available
market—she is probably using her avail
able stock of wheat, which is believed
to be large, as a financial proposition
to create funds—the late war and in
ternal eruption make no difference to
her wheat resources. She apparently
held immense reserves to use on em
ergency.
= - -

India has entered the field as a pro
ducer, and Australia is also a competi
tor to be counted upon. Tt will thus
be seen that with the enormous supply
of the Great West, which in itself is
sufficient to supply the world, that the
export buyer is in a more independent
position, and that to a large extent he
is master of the situation.

- . .
It is getting more difficult to close
business in export flour. Knquiries

continue good, but English importers
are getting hard buyers; no new busi-
ness of importance has been effected, the

prices offered being too much below
margins.
. - -

The domesti¢ flour trade has shown
improvement. Some of the best posted
millers and flour dealers sav that a
good demand may spring up at any
time now, as stocks are repocted to be

very light, both in Quebee and the
Maritime Provinces, and this, combined
with the demand which is always look-

b1

ed for with the opening of navigation,
may cause a good demand for Hour
shortly, and will strengthen the situa
tion materiallv and probablv cause a
sharp advance in prices

QUAKER OATS TO ISSUE NEW

STOCK.
President Crowell, of the Quaker Oats
Company, in his statement to the stoek
holders at their annual meeting, says

the company was never in a stronge
financial position. The income account
which includes all the subsidiary com
panies, shows total receipts of $1,119
212, and a surplus of $575.540 after the
pavment of $5341,032 as dividends and
interests on bonds. This is for the
vear ended Dec oL, 1905 There is
$80,529 cash on hand, and the surplus is
$959,433.

The real estate and plants of the com
jany, together with the stock and se
curities in the subsidiary companies, are
valued at $11.026.652. There is due

400205 from the under companies, the
inventor foots up »2.053.550, and the
accounts and bills receivable total $1,
691,344, Accounts  and  bills pavable

weregate $1,539,597.

In his report P'resident Crowell says
The directors have decided to call in
and cancel the bonds of the American
Cereal Co., amouunting to $1.600 000
Notice is  to be given on March |
the bonds are to be paid June |
The retirement of these bonds leaves all
the milling properties of the company

and
1906

unencumbered, subject only to claims of
the preferred stock

The directors have also  deerded to
adopt the poliey ol issuing and selling
new stock for the purpose of furnishing
money  for new construction and de
velopments, mstead of taking them out
of the earnings, as has previously been
done. They will issue a call for a spe

ting in March to consider an in
$1.000.000  in the preferred
stock  and  $500.060 in  the common
stoek This is to  be offered to share
holders at  par Since  the company
formed there has been expended out of
ecarnings or capital about 31,000.000

cial mee
crease ol

crect new
veat The
Rapids, lowa
This  erip

The company expects (o
mills  during the preseat
company’s mill at Ceda
has been entirely rebuilt
pling of the company’s capital made it
necessary to ship products from mills
not so conveniently located, reducing
the usual profit The company’s de
velopment in foreign lands is advancing
with rapid strides., and the outlook
there is fully as promising as at home

PASSOVER FLOUR.

Passover flonr will probably neves
secure widespread importance as an arii-
cle of eommeree, but it forms an import
ant faetor in the present operations ol
an American mill at Shelbyville, Ind.
The firm has taken the contraet to fur-
nish the Jews of Chicago 1,500 bavrels

——
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of Passover flonr for the holidays which
will ecome in April. In order to manu-
faeture and ship the flour in the state of
superlative eleanliness required by the
Jewish religion, it was necessary to have
the mill cleaned thioughout_and new
bolting eloths placed on the bolting ma-
chines. Both the mill and the wheat had
to be inspected by the rabbis, who pro-
nouneed the mill to be in entirely satis-
factory condition and the wheat to be
the best for the purpose they had ever
seen. The entire work of grinding the
1,500 barrels of Passover flour will be
done under the inspection of two rabbis.

MONTREAL MARKETS.
Flour.

Some houses report good business in
flour at present, while other firms main-
tain that owing to the weak condition
of the wheat market the flour business
is very dull. Prices are about the same
as last week.

Winter wheat patents.. 440 470
Straight rollers......... : % : ?0)
RS o) oDt
Straight rollers, bags. 90 per cent. 200 210
Royal Household vue. A0
EHBRONE <. i oo s smens oo 410
itoba spring wheat pat 4 50
ol strong bakers..... 410
Buckwheat flour.......... i 210
TR0 ORI, & i (e orsashashonhavssaves s snssivoss duve 450

Grain.

The grain market is very slack. No.
2 peas are down to 76c. Otherwise there

The McLEOD MILLING CO., Limited
Stratford, - Ontario.

olicit ‘the patronage ot the Flour, Feed and

Grain Trade in general, and in return will

guarantee an article which will mean an in-

crease of business to all concerned.

NAP. 6. KIROUAC & CO., QUEBEG

Receivers and Shippers
FLOUR, GRAIN, MILL FEED, SALT
and FRESH FISH

Willing toact as Agents for Canned Goods Manu-
tacturers or Grocers’ Supplies.

MYERS' ROYAL SPIGE

STOCK FOOD

HORSE AND CATTLE,.
per 100 Ibs.
500 1b._Lots 6.15
%0 6.15
100 6.15
50 6.15
% 6.15
5 Ib. Sacks 7.38
2 Ib. pkgs., cases 2doz............. 5.54 per case
POULTRY.
25 1b. Bags.....coco0ccescocsccnccs 9.23
5 Th Sacksocsvecicoio cee 9.23
2 Ib. pkgs., 360 Ibs.in case........ 7.75 per case
34 Ib.pkg., LIRS R IR 88

Hog Powders (5 gross) ..c..ee...... 3.08per gross

Less 57, for cash on all lines.

H. N. BATE & SONS, Limited, OTTAWA

FLOUR AND CEREAL FOODS

is no change in prices, oats remaining
the same as last week—39}c. to 40c. for
No. 2 and 38%c. to 39c. for No. 3.

No. 4 barley.. ; 0 473

No. 2 white oats 395 040

No. 3 white oats 384 v 39

TN B ORRI-< s oo ssansisssassnsssrsans oens 0 51

No. 2 peas, basis 78 per cent. Points........... +... 076
Rolled Oats.

It is very hard to give correct quota-
tions on rolled oats at present. KEach
mill has its own price. The market is
in a very unsettled condition. The prices
quoted hereunder may be taken as a fair
average of what millers are asking.
Fine oatmeal, bays .. 2322

2
Standard uunod bm 240 250
Granulated 240 250
Rolled oats, S(Hb bul 210 22
80-1b. bags.. 18 20
- el SR M e 425 450

Feed.
There is a good demand for all feeds

except feed flour. The supply of good
bran and shorts, for which the demand
is greatest, is rapidly decreasing. The
only hope for g remedy is that the mill-
ing may become more active, otherwise
the situation is not likely to improve
until well on towards the end of Spring.

OISR IS S oo ve s cnotonscins veneasnn sWabisias 19 50 20 W
SABSRERGE BEMONER. <. < ovcaiisoos concnos anvomnts «vs 20 00 21 0O
Manitoba shorts .. 19 40 20 00

% 18 50 19 00
Mouillie, milled 21 00 24 WO

" straigh 25 00 28 00
Feed Flour . 1156 1%

Hay.

The present demand for hay is very
light. The prices continue low. Clover
mixed sells for $6 and clover pure from
$5.50 to $6. These prices are considered
very low for clover, but nothing better
can be expected as long as the stocks re-
main as heavy as they now are.

Shipments of hay from this side to the
United Kingdom show a falling off since
last week. The market over there is at
present rather quiet. It is expected that
when the farmers get to work the mid-
dle of this month, prices will be better.
At present the quotation in Liverpool is
57s. 6d. c.i.f. London is about the same.

Clover, pure..

TORONTO MARKETS.
Flour.

Domestic inquiry has been fairly ac-
tive since our last report and prices are
ruling firm at slightly advanced quota-
tions. The market does not appear to
be affected by the recent eccentric move-
ments of the wheat markets ; this is
probably due to the fact that most of
the stocks are held by millers, and
whilst ‘local demand at various points
continues good there is little probability
of them desiring to rush sales.

Mln_{wbn pttﬁnu, llvio‘, 21', pel;.bbl. in bln'a ;i : 1400

e sl - * 3%

s S el SRR e
Grain.

The grain market has been a universal-
ly uncertain one during the week under
review. In last report a downward
movement was remarked with continued
weakness. Since that, however, the
weakness developed to a totally unex-
pected degree. 1In Winnipeg at one time
a drop of 3c. was reported, whilst at
pomts across the border the dmp was

ual to 5c.

hilst the drop was to a large exbent,
the outcome of a steadily declining mar-
ket, still there is no doubt that the
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movement to a certain extent was wit!
an object to stimulate trade. Pric
however, have recovered from the I[o
points reached, but still stand from !
to lc. below last week’s prices. :

(F.0.b. elevator ; 3jc. moru N. Bay.)
Inmu)bn 'beu.. S B s o aseorusvsossscss. saos 0s
Nonhon}‘ No’ 1 S

Red, _‘_ per“bulhol. 7.§ per cem..poinu o4
Mixed, P “ “

“ “ “ .“

Buckwheat B Vs anadibsnrivscasesvansva s 49
T S A 0,69

Breakfast Cereals.

The condition of the cereal mark.
shows no change on our last repo:
Millers are offering at almost any pric
in their endeavor to outwit one anothe
The trade altogether is in a most w
satisfactory condition. Previous quot
tions remain, but are to a large exten
only nominal.

Oatmeal, mdud and gnnum.ed carlots, on

BoHod o.._u. -ugdud. carlots, per

" " " “

- 0 -

in wood 2
for broken lots .... 42

ST. JOHN, N.B.
Flour, Feed and Seed.

In flour no change since the decline
a few weeks ago. Feed keeps high and .
fair demand.

Oats are firm. Oatmeal is rather lo
er and sale is limited.

Cornmeal is easy.

Beans unchanged.
tinue low.

Seeds, chiefly red and mammoth ci
vers, are higher.

Yellow Eyes cou

GENERAL STORE WRECKED BY
EXPLOSION.

The explosion of a keg of gunpowd::
on the evening of March 1 wrecked th:
store of Aaron Wenger, in Ayton, Ou
One of the clerks, A. Wagner, w:
weighing out some powder and had !
placed the lid of the keg. Some grai
of the powder fell on it, and a custoni
suggested putting a match to them !
test the powder. Young Wagner did -
but the powder did not burn. He |
another match and as he was about
apply it the explosion took place.

Wagner was hurled clear out of
store and was found on an embankm:
in the rear, his clothes on fire, him=
frightfully burned, and so seri(nm]\
jured that his recovery was despaii
of. Three customers who had watcl
the attempt to test the nowder, Mess
Widmeyer, Votier and Hocmings, wi
badly burned, but escaped wonderiul
well. Doctors were quickly called
attend the injured.

The interior of the store was bad
wrecked and the windows, with sasl
were blown out. Fire started ai
though quickly extinguished, the loss
smoke and water was estimated at »
000. The shock of the explosion w
felt through the town.

The man who signs any contract wii
out reading it deserves what he usual
has befall him—to get cheated. This !
one of the bad habits of too many retal
grocers. Thus, for instance, did you res
the contract for futures that you signed

M
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TRADE MARK

FLOUR AND CEREAL FOODS

SYMINGTONS

High Pressure
Steam Prepared

PEA FLOUR

EASILY DIGCESTED.
For Thickening Soups, Gravies, &c.

Sold in 11b. Tins.

SYMINGTONS

PEA SOUP

Prepared from Symington’s Pea Flour, Extract of Meat,
Herbs and other Seasonings.

Only wants the addition of W aler.

Sold in 11b., }Ib.. and small Tins.

Manfrs: W.SYMINGTON & CO..LD .Market Harboro®

essrs. Watt, Scott & Goodacre, Montreal.

=r. R. 8. McIndoe, 130 Church St., Torc nto.

Mr. E. A. Smith, St. Johu, N.B.

AN AMALGAMATION OF

A. KELLY MILLING CO., Ltd.

MILLS AT

WINNIPEG
GODERICH
BRANDON

OFFICES

ST. JOHN, N.B.
MONTREAL,Que.
TORONTO (

GODERICH
WINNIPEG
BRANDON

HEAD
OFFICE

-

WESTERN CGANADA
FLOUR MILLS 00., Limited

The LAKE HURON & MANITOBA MILLING CO., Lid.

AND

)

IT PAYS YOU TO PAY FOR QUALITY

JUY FIVE STARS FLOUR

|
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Money in It

There is money for a grocer in handling first-
class flour. The best Northwest wheat is
used in

“Gold Crown” Floyr

Our methods are scientific and we are not
ashamed of the product.

WRITE FO PRICES. GHE

Sutcliffe-Muir Milling Co., .....

Moosomin, Sask.

Why not handle the Best Goods,
That give you the Best Profit,
And that are the Best Sellers ?

That is

Capstan Brand

Worcestershire Sauce
It Cives you 50 _ Profit

Ask your wholesale grocer
for it or write us for prices

The CAPSTAN MFC. CO., Toronto, Ont., Can,

WHAT DO YOU READ?

Reading matteris a great gift to mankind. Itis
the choice inheritance of the age. Observation, read-
ing, thinking ; these three should go hand in hand
and when they do, then the man who reads widely
has a weapon placed within his hands before
which the man who does not read may well
tremble.

THE BUSY MAN'S MAGAZINE

contains the cream of the world’s current literature
condensed for busy people, besides giving its readers
clever character sketches of the men who are develop-
ing the resources of the Dominion.

THE BUSY MAN'S MAGAZINE

IS A SUCCESS

Unsolicited comment from one reader—we have
many similar letters. They arrive daily.
McDONALD & MURPHY, Saskatoon, Sask.
Plumbers, etc. January 16, 1g0s.

I received copy oi The Busy Man's Magazine for which
please except thanks. [ lost the blank order, so take this means
of ordering it for one year. [ think it is the best magazine [ have
seen. No truck in it. W. MURPHY.

Send for S8ample Copy

The MaclLean Publishing Co., timitea
MONTREAL TORONTO WINNIPEG
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Latest advices from points of
shipment

1 car California Celery
due early next week

1 car Mexican Oranges
See this week’s price list

Florida Grape Fruit.
Bahama Grape Fruit
Pineapples (Cubans)
Filorida Tomatoes
Florida Cabbage

Rhubarb, Radish, Lettuce,
Onions, Cucumbers, Spinach.

McWILLIAM

Mc.”E.

EVERIST

25-27 Church St., TORONTO

DRIED APPLES

We pay the highest market prices for
bright dry quarters and make prompt
remittance.

THE W. A. GIBB CO.

Paokers and Expoters
57 Market 8t., - HAMILTON

BASKETS

We make them in all shapes and
sizes. We have
Patent sirawncara Berry Box
Grain «ns Root Baskets,
Clothes Baskets,
Butcher Baskets,
In fact, all kinds ; besides being very neat |

in appearance, they are strong and dur-
able. Send your orders to

THE . . .

Oakville Basket Co.

Oakville, Ont.

March 9, 17g

GREEN FruiTs AND VEGETABLES

The present time might well be des-
«1ibed as ‘“‘between seasons,’”’ and to a
large extent this is the ruling charae-
teristic at all points. In the Maritime
Provinees and at eastern points reports
are of fair trade for good fruit, for
which high prices are obtained. Mont-
real and places outside are steady buy-
evs, and all good quality fruit is main-
#aining firm prices. In. Toronto and
western points the ruling eonditions are
practically the same.

& 5 L ]

A most noticeable feature of the
situation is the way in which oranges
have held public attention. The earlier
avvivals from California weire marked
hy immaturity and inferior growth, but
»fter the action of the packers there in
holding back for a short time until ma-
tured, quality has made great improve-
ment, and in consequence trade has de-
veloped beyond the ordinary.

@ L] L]

It may also be a feature that the very
high prices and searcity of apples have
tended to turn attention to oranges,
which have been somewhat abundant.
At present, however, the markets are by
no means over supplied, advices from
primal points denote only moderate
quantities being sent forward and
values are consequently trending up-
ward. )

e o o

Lemons are also getting attractive to
the Canadian market. The mmusual
situation of last season has made dealers
quick to notiee any irregularity, and
there are clear indications that available
supplies on the primal markets are, at
least, short of expectations. Recent
sales on the N. Y. market are clearly in-
dicative of a very firm situation, the
quantity of European offered was small
and coming on a market absolutely bare
of supplies, so far as both first and see-
ond hands were eoncerned, the offering
me{ with a very active demand, and
prices advanced sharply, closing fully
50¢. a box higher than at previous sales.
California lemons brought the highest

s vrices that have heen paid since last au-
tumn. The supply was small, amount-

ing to but six ears. Sales of fancy were
made up to $3.50. and some choice

Joronght within 20¢. of that price.

s e

The export apple trade is still run-
ning on at rapid rate, and eontinues
to maintain high prices. Although many
complaints have heen made during the
season hy the foreign dealers, as to bad
grading, the trade appears to have con-
tinued upwards, and most of the recent
complaints heard of are really old
cases hrought again to the front, and

b4

again dished up. It is, however, ¢

that some drastic measures must |
en by the Government bhefore a
season, to secure correct and |
grading for foreign markets. Th

ing convention of fruit-grower-
dealers at Ottawa on Mareh 20,
pected to fully deal with the sit

as well as that of uniform pacl
and other matters.

Tihe unsettled and unseas
weather which has been in eviden:
not yet had any appreciable affe:
the orchards. It is yet too earl
cause serious harm, as budding ha
yet appeared. The danger at pi
is move to the trees themselves, an
ously heavy frost getting at the 1
through the soft ground, would }u
ably result in killing off the youno
vet tender trees.

FRUIT CONFERENCE AT OTTAWA

Official notice has been sent out .u
nouncing the date of the Dominion con
ference of fruit growers at Ottawa on
the 20th of March. Delegates should ai
range, the notice says, to he in Ottuwa
by the evening of the 19th.

The conference has heen called by
Hon. Sydney Fisher, Minister of Apii
culture, upon representations made from
time to time to him, particularly hy
deputation of fruit growers and others
who waited upon him last Winter, uig
ing that such a meeting be called for ihe
purpose of discussing various questions
of national import bearing on the fruit
industry.

At the annual meeting of the Victoiia
District Fruit Growers’ Association it
was decided to send a delegate according
to the wishes of the Minister of Agri

culture, and at a subsequent meetin: oi
the directors James A. Grant was ¢l
en to represent them. Mr. Grant will

leave for Ottawa about the 10tk
March. He has made a studv of ol
fruit growing conditions and requi
ments for the past eighteen years, |
ing as well recently received a diplo
for a course in the Horticultural (
respondence School of Springfield. M
He is therefore well qualified to s
for the industry on Vancouver Islan

There will be present at the confer::
two representatives from Prince Ed:
Island, four from Nova Scotia. two
New Brunswick, five from Ouebec
from Ontario, one from Manitobha
from Saskatchewan, one from All
and four from British Columbia
departments of agriculture of the sev
provinces and the agricultural col
will be asked to send one officer ea
addition to the regular delegates
the various officials of the Dominion
partment of Agriculture and experim
al farms will be in attendance in an
visory or expert capacity.

i s TR T

l;=rch 9, 19

RO

I've been
the app
had,’’ sai
a Cross
ce pie‘
his is th
spile,”’ sa
Fhat's it
that's it °
somethi
i If it ai
it «in't turn
ing. Dang
s abroad
furn  where
piled or spi
ikeleton in t
tten in the
rel of apples
of every thre
to eat.”
“Whv wasl
when thev W
fuiey “Du
You're jes'
vou never gi
rotten
“Thur's M
mince pie or
it hy in a cu
mean, an’ tt
moulded an’
an’ then she
help voursely
“Missus M
dress goods,
ome old clo
then she'll m
thing to her
her two mon
“Folks wa
go round sa
what a sma
rotten. Bur
and hefore h
1 to brav

of them all,’

monyments ¢
tell of himse
“That was

Twilight

‘i vou'wt
give ‘e
1 sweet, a
got a
when th
ars tha'
delight
Mos' eve
apple
that
nes hay
ral ser
Son
t.an" m
nobody
um. it's
i a pr
1 hour
at, am
nt an’
oul.”
here's s
s huma

—Khar

ADIA}

Canat
Leed Eng
late about (
'V ma
Lo me about




March 9, ' (g

&

llﬂ\\‘(‘\'('r, ey
res must b,
before ai
eet and p
kets.  The
ruit-growers
arch 20, i
th the sit
iform pack;

d  unseas.

| in evidene
>eiable affe

et too early 1
budding has
nger at po
nselves, any -
ng at the i
ad, would pral
ff the youne

i AT OTTAWA

:m sent out an
ie Dominion con
§ at Ottawa on
egates should ai
to be in Ottawa
Jth.

been called by
linister of Apii-
itions made fiom
rarticularly by
wers and others
last Winter, urg
be called for the
rarious questions
‘ing on the iruit

z of the Victoiia
i' Association it
elegate according
linister of Agri
iquent meeting of
Grant was ¢l
Mr. Grant will
wut the 10th
a studv of local
ms and reqii
hteen years, |
ceived a diplo
orticultural (
Springfield, M
ualified to s
ncouver Islan
at the confer
m Prince Ed:
Scotia. two |
rom Quebec
n Manitoha
ne from Ali
Columbia
ure of the se:
ricultural col’
e officer eai
r delegates,
the Dominion |
2 and experime
endance in an

ty.

l..rch 9, 1906

ROTTEN APPLES.

I've been down in the suller sortin’
the apples, an’ they’'s beginning to
had,”” said Old Twilight, who smelt
a cross between a cider mill and a
ce pie.

“T'his is the one time o’ year fer them

spile,”” said Aunt Lucy, comfortingly.

‘That's it agreed Old Twilight —
“that’s it ‘'zactly. Every day in the

r something or other is in season to

If it ain’t apples it's turmots ; if

it +in't turmots, it’s some other blame
ing. Dang! Whenever I take my
ks abroad what rotten things I see !
fwrn where I will, T see something

piled or spilin’. Every fambly has a
i-leton in the cupboard, and something
rotten in the back yard. T upsot a bar-
1ol of apples this afternoon, an’ one out
of every three was only fit for the hogs
to eat.”

“Whv wasn’t they fed to the hawgs
when thev was sound ?”’ snapped Aunt
[.uey “Durn you, Willyum, anvwav '
You're jes’ like the rest of the world,
vou never give away anything till it’s
rotten

“Thur’s Missus Jones. She’ll make a
mince pie or angel cake. and she'll put
it by in a cupboard, she’s that close an’
mean, an’ there it’ll stay till it’s blue
monlded an’ not fit fer a bodv to eat,
an’ then she up’n puts it on the table—
help vourselves !

“Missus Meanv, she’ll buv a niece of
dress goods, and she’ll cram it away in
some old closet till it’s moth-eaten, and
then she’ll make a present of the measly
thing to her darter-in-law. and stav with
her two months on the head of it.

“Folks wait till ver dead, and then
go round savin’ what a good feller —
what a smart pusson he was. That’s
rotten. Burns died hunegry and pore,
and hefore he was stiff the jackasses he-
gan to brav ‘He was the greatest poet
of them all,’ an’ now they are buildin’
monyments over a man who never heard
tell of himself when he was alive.”

“That was certainly rotten,” said Old
Twilight.

‘I'f vou've got any apples to give

v give 'em awav when they’re sound

1 sweet, and they’ll do some good. Ef

» got anv kind words to say. sav
when they’ll help, an’ not wait till
tt rars that would have drunk them in
delight kin hear them no more.

ios’ everybody is throwing away
tien  apples, or giving fruit to the
f that might have made thousands
mes hapnv. An obituary notice and
eral sermon are hoth on ’em rotten
Some people die of a broken
tan’ melancholy, jes’ because they
nobody appreciates them. Say,
um. it’s enough to make a bodv cry
ai a preacher ret up an’ let whang
1 hour about his good qualities an’
‘hat, and the pore feller’'s boxed up
rltl ,?.n’ can’t hear a word to save

ou
here's something funny in that, tho,
s human, that is,”” mused Old Twi-

N

—Khan, in the Hamilton Herald.

ADIAN APPLES IN ENGLAND.

: Canadian Government agent at
Levds,  England, writing under recent
(atc about Canadian apples, says :

e'y many inquiries are being made
lo me about Canadian apples. This has

GREEN FRUITS

Green Goods

Not a green goods man but real trade winners and
profit makers, such as most stores would like to handle.

California Celery and Cauliflower,
Tomatoes, Rhubarb, Green Onions, Head Lettuce,
Spinach, Cabbage, Parsley, Egg Plant,
Green Peppers.

A regular supply always obtainable from us.
We will be pleased to hear your voice.

Phone Main 4106.

WHITE & CO., LIMITED

TORONTO and HAMILTON

W. B. STRINGER J. J. McCABE

“BUt”

SOME grammarians say the conjunction ** But " is a disjunctiv = conjunction-- What
a contradiction of Terms.

SOME Fruitman say “ST. NICHOLAS " is no better than some other Extra Fancy
Lemons— What a contradiction of Facts.

W.B. STRINGER & CO., Sole Agents, - Toronto and Montreal.

All good people eat Fish during Lent

If you do not carry this line, now is the time to commence.
The old reliable Fish and Oyster Company

THE F. T. JAMES COMPANY, Limited
TORONTO Wire, Phone,

76 Colborne St
or Mai» your Orders

33 Church St.

VALENCIA ORANGES

are the cheapest Oranges on the market. We have two carloads
this week.

THE DAWSON COMMISSION COMPANY, LIMITED, TORONTO

Cor. West Market and Colborne Sts.

THE DISTRIBUTORS COMPANY, Ltd.

H. M. MULHOLLAND, Manager.
Headquarters: TORONTO

QET OUR PRICES ON PEANUTS
SPANISH ONIONS—Large case, $3.00.
- - Small “ 1.15.

EX. FANCY NAVEL ORANGES—Rapidly advancing, stock

up now. Our prices reasonable.

56
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GREEN FRUITS

The Guarantee

is impregnable.

in the making of Jams, Jellies, etc.,

package of the

E.D.S. BRAND

right here in Winona.

Winnipeg, agents for Winnipeg and the Northwest ;

agent for St. John, N.B.; A. & W. Smith,
Halifax, N.S

is your Security

You may get around ‘‘ talk ” but a guarantee

There has been so much adulteration going on
that the
Purity guarantee is a grocer’s only security.

I am willing to give this guarantee with every

If you have never sold my goods, know now
that I grow my own fruit and make my preserves

The Eby, Blain Co., Limited, are Toronto agents for my
Jams, Jellies, ete.; Wm. H. Dunn, agent for Montreal and
Province of Quebec; Mason & Hickey, 108 Princess St.,

Stecle & Bristol, agents for Hamilton; W. A Simonds,
agents for

E. D. Smith’s Fruit Farms, Winona, Ont.

Lucas,

FRESH ARRIVALS

JUST TO HAND ANOTHER CAR of

““GOLDEN ORANGE” BRAND NAVELS, and very desirable sizes. CAR
FANCY SWEET SONORA ORANGES, hought on most favorable terms,
which enables us to give our customers exceptional value. Also car FANCY
BANANAS. Send us your orders which shall have our very hest attention.

HUGH WALKER & SON, "% Guelph, Ont.

the CELEBRATED EXTRA FANCY

Manilla Paper|Fibre

SMOOTH,TOUGH,BRIGHT, CLEAN
ALL SIZES AND WEIGHTS

SAMPLES AND

This design a guar-
antee of quality.

DRIED APPLES

BRIGHT, DRY STOCK
WANTED
O. E. ROBINSON & Co.

INGERSOLL
Established - - |886

been brought about partly by what 1
have mentioned, but more especially by
the excellence of the ifruit, and in the
evenness of the grading and packing, ete
This is true with very few exceptions
but there are a few dealers who appai
ently desire to place their fruit on the
liarket here, irrespective of the packing
regulations and Irrespective of the detri
ment which their conduet occasions to
(‘anadian prospects. 1 am looking into
two or three cases at the present time,
and will send full particulars to your de-
partment at an early date, and I hope
that such fraudulent packing will be
stamped out.

“I saw a shipment of 1,000 barrels of
apples delivered at HHull a few dayvs ago,
which arrived in very fair condition, and

Paper

THE TOUGHEST OF THE TOUGH
ALMOST WATERPROOF

s CANADA PAPER Co.

TORONTO LIMITED

MONTREAL

on an average were fairly well graded
and packed, and I understand that al-
though XXX apples are generally exceed-
ingly well graded that the same care is
not taken with XX apples.

“It is just as necessary that the XX
apples should be as well graded and
packed as the XXX is; in fact, three
barrels of XX apples can be sold here at
a fairly remunerative price if well pack-
ed, for every barrel of XXX, and it is
from these apples that the farmers of
Canada would make their largest profit,
bhecause if they are not shipped they are
an absolute loss

“Several of the large firms in this dis-
trict are now fully alive to the fact
that the only way to secure the hest ap-
ples is to deal direct with Canadian ex-
porters themselves, in preference to buy-
ing through the Liverpool Fruit Brokers’
Association, as has been the custom for
vears, and several will send out special
representatives next year in time for the
apple crop.

“In Hull there has been a special de-
mand for XXX apples and especially for
those in boxes, and also Russets, Spies
and Baldwins in barrels for re-export to

He
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the continent. I saw barrels of Ba
the other day which were sold for .
to the continent and which wer
shipped at Hull, the price paid

34s., or $7.25 per barrel.”

NOVA SCOTIA APPLE EXPC

Nova Scotia’s apple shipments
Halifax to the Old Country 1.
amount so far this season to 4+
harrels. There are 25,000 barrels
he shipped, which will make a 1
325,000 barrels, 50,000 less tha
year.

Chiei Fruit Inspector Vroom su
falling off in the shipment is sol
1esult of crop shortage, as the |
across the water is just as good
year, while the prices are fully on |
better. The varieties commandin {
higher figures are the King, Golden |
sets, Blenheims and Baldwins, tiu i
age net to the grower or shipp i
$2.50 per barrel.

MONTREAL MARKETS.
Green Fruits.

Trade in green fruits is steady. Iy
this week two cars of navels weie e
ceived in Montreal, which sold fively
from $3.35 to $3.50, being the frst con

signment of oranges to arrive which
were of good color and flavor. Dealers
expect that all navels will do well wow
(‘hances are that there will be & 2

rise in a short time. Lemons are selling
quite freelv at $2.50. There will pioha

bly be a rise here, too, in a short tune
owing to scarcity. In connection with
navels it is estimated that this vear's
supply is 7,000 cars short of the supply

of last year.

Messina blood oranges, half box asverssie 0D

Oranges, Florida, case ......... 5 a0 7 5

Tangerines ............... . 3 75

Navels. . : 2 < Lot .

Dates, pulh 5 =

BORRNAE A oo oo oscsearsanioe Saaane .

Cocoanuts, per bag of 100.. R 37

Plunppleu .............

Jamaica grape fruit, per box.

DD i5s o oociivass srsoesnracins e 4 50

TLemons, per box ....... ETRR = 0

Jamaica oranges, perbbl............. % %

(.muu«, Alerm extra fancy l.nngk«Lmru UNTTR)
6 30

5 (h()ll,l, .................. 6 00

Cranberries, N.S., DOBHDAL «..ovvse eneen ) (6

* CapeCod, “ - 0 00

Spanish onions, cases sesve : 75

Grape fruit, Florida.......cccco0vee conniee crvane A
Vegetables.

There is little change in the vi il
situation. The demand is not vei k
at present owing to the Lenten !
Dealers do not expect to do reall il
husiness again until Faster. All! la
vegetables are high just now | fa
tomatoes are selling at $6.50 1 d
crate. Spinach brings $3.50 to ¥ el
harrel, while $8.50 per barrel | d
for new potatoes.

Potatoes, perbag ..........cocoveienes v 5"‘
Parsley, per doz. bunches. :”
Rage, per B < tsasciine i =
nvory. perdos......... e “U
Green peppers, per basket... ... <
Home-grown ca ,In;gu, per bbl -;;
Tomatoes, Florida . -
Egg plant, per doz. . 0

Red onions,brl.... Soavyen &0
Turnips, bag........... s
Water cress, per doz . ‘

Grand Rapids lettuce, per box ‘g

per doz 2
Boston lettuce, per doz +
Sweet ;muum, per bas 0
Celery. per crate f
Spinach, per bbl.. 0
Cucumbers, per doz. .. +
New potatoes, per bbi . . 80
Mushrooms, per Ib......... 13
Brussels sprouts, per quart, . . %
Carrots. perbag........ ... I

Horse radish, perlb.... ..oooovviiin civnenns
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; 4 Crant Jers wr barre : thubarh, e )
jarrels of Bal \ ONTARIO MARKBTS ranberries, !uny ersey s, :’;:\a:.:’ 1, nunmnl l:l‘:: L:::l‘:{: ;;:r:tﬁ: :lnklln L ‘l, 2 ‘:
ere sold for . : Green Fruits. Apples Spics, XXX, per bl . suissdcneas BAD 0 Spinach, bush.... e 100 1
which - l r XX, per bhl § . o sras BN Leauks, per doz ) 25 {4
Lol oL : ruit market continues active on “* Baldwins .§\\ 0 :'llxlhl $30  Arichokes per peck 025 it
price pa ' ” ST . ’ N > & pee bbi 375 Parsnips, per bag ) 1
l.(l,] " paid 1 g de llldll‘l. Of course the Lrade *  other “lulrl \un«lus XXX pe bbl 5 LR Water h‘ﬂrv‘ r‘duz. bunches 20
3 is ariable as the weather, but the % : XX, per bbl...... 300 350 Egg plant. per doz 1 33
. 2 . " » 2 W M
ol w of Spring is heralded by that u‘n.nu’.;):l:-.l:‘m:n’n:ln .............. 4 1;3‘ .:f):)' ;‘..‘.:{1‘ fl‘:f:‘,'.rlaﬂ.‘(ﬁ‘.; +
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d that this vear's
short of the supply

Season 1906

i To Wholesale Grocers of Canada
~ | [HORSE SHOE SALMON
600
GET BUSY
: .. Now in Store ‘
0 00 s our Motto for 1906 and we want your !
o ~lers for Canned Sea Foods :
ables. [
o g Mt . 4 Oil Sardines (Sanitary can) (00 tins to case :
S Sniv oo s 34 Oil Sardines (Hand made) 100 * "
e, oo e s e
\a.*lii '*)::?:: " ';' i To.ato ’ A Ioo i " ALSO
per barrel is . ked i Mustard * . Nk A SPRING SALMON—*‘Columbia” Brand '

COHOES—““Tiger’” Brand.
PINKS—‘“*Sunflower’” Brand
‘““dJacques Cartier’ Brand

o Herring in Tomato Sauce, Kippered
rring, Kipperines in Cartons and Tins,
ms, etc. Every tin guaranteed. Price
s and information furnished promptly
request. Write or wire your order to

ONNORS BROS., Limited

BLACK'S HARBOR, N.B.

.

PACKED BY

J.H.Todd & Sons

Victoria, B.C.

Wholesale buyers can obtain quotations from
Geo. Stanway & Co., Toronto, for Ontario.  C. F. Thompson, Winnipeg, Manitoba.
W. S. Goodhugh & Co., Montreal, Quebec. J. Hunter White, St. John, Lower Provinces.




WALL PAPER

HAT provision have you made for making new
business and increasing your net profits during
the coming season? Money is to be made in

business. Many men are making comfortable fortunes.

Are you going to be satisfied with the same busi-
ness, the same customers, and the same profit this year
as last ¢ Or are you going to strike out into new lines
and compel new business in your store ? These are per-
tinent questions and they are asked to you, the reader.
Is it not enough for you to consider them general propo-
sitions which are subject to general theorizing. The
point is for you to apply them to yourself and to settle
what you yourself are going to do to answer the ques-
tions practically and profitably.

The above shows pattern 380 with Grasscloth ground, from ** The
Menzie Line ” for 1906, This effect is specially adapted for
dining and reception rooms, and gives most pleasing
results when used in two-third treatment

with plain Grasscloth 510, for lower

Wall Paper Department ! Probably some merchants
have never thought of such a thing. If so, don’t let the
novelty of the idea scare you. Carpets and curtains are
manifestly a part of the general stock, and wall papers
are essentially part of the same department. They per-
tain to the same class of decoration. It would be in the
last sense arbitrary to say that it was right to sell
decorations and coverings for windows and floors and not
for the walls.

Nothing ean be urged against the inclusion of wall
papers as a- department of the general store. On the con-
trary, the reasons for doing so are numerous and appar-
ent.
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THIS MONTH OPENS

YOUR WALL PAPER BUSINESS

Therefore

—finally scrutinize your samples. DO IT
THOUGHTFULLY.

CONVINCE YOURSELF absolutely that NOTHING
YOU'LL NEED is omitted.

Write for prepaid samples of Lines you lack.

Supplement your orders for Lines you're light in.

Get Ready

§ Goods are in stock. We deliver im-
mediately.

Eliminate the last chance of disappointment ard definitely
ensure success by fully stocking with STAUNTONS' 1906

Lines.

Every Coloring in

SELLER.

Design A SWIFT, SAFE

TRADE ONLY SUPPLIED.

STAUNTONS LIMITED

OF TORONTO
MAKERS OF WALL PAPER

DO YOU
ILLUSTRATE
YOUR ADS.?

A brightdesign often goes
a long way to increase the
effectiveness of a good adver-
tisement.

Our Pictorial Ad. Depart-
ment is designed to assist our
patrons to improve the quality
of their advertising at the
lowest possible cost.

Qur artist will submit
sketches to suit any trade and
finishsketches when approved.

Just the actual work of
artist and cost of plate will be
charged for.

Your advertisement will
stand out distinctively. Itwill
beexclusive. It will pay.

Don't hesitate to ask for
what you want. We will
see that you get it promptly.

Pictorial Advt. Dept.

The MacLEAN PUBLISHING CO., Limited

Montreal, Toronto, Winnipeg.
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HOTEL DIRECTORY.
WINDSOR HOTEL, Fg\iva

This House is pleasantly and conveniently located on the East Side of
ueen Street. The rooms are bright and cheerful. Every attention pald
ts. Billiards and pool. Hotand cold water baths. A. MoN1iooL, Prop,

Q
Lo gues!

TO WER HOTEL GEORGETOWN, DEMERARA,
] BRITISH GUIANA.
This first-class hotel is most conveniently situated in the coolest and healthiest
part of the city. Five minutes from railway station and steamer stallings, sad

to all principal public buildings. Oool and lofty bedrooms. Bpacious Dining
'.‘f.ﬁ'u.u..' Eoom giuluud Room. Electric light throughout.

VICTORIA LODGE

Mrs. J. F. SMITH, Proprietor. HAMILTON, BERMUDA
Opposite Victoria Park and Cedar Ave. Private board $12 to $14 per week.

BOARD AND ROOM

“THE ARGYLE,"

Mrs. FRASER Cedar Avenue, HAMILTON, BERMUDA
Terms moderate. Also furnished cottages.

THE AMERICAN HOUSE

A. PASCHAL (Prop.) HAMILTON, BERMUDA
Centrally located. Open all the year round.

WOODSIDE BOARDING HOUSE

(CoRNER OF MAIN AND LaMAHA STREETS, GEORGETOWN, DEMERARA)

Cool and siry Bedrooms, Excellent Cuisine, Attendance ualified. Terme
lh.ludenw. Electric Oar Loop at gate of premises. Patronage Solicited. Manageress
. CorraMm.

WINTER RESORT—QuEeeNs Park HoTEL.

PORT OF SPAIN, TRINIDAD, BW.L

Joun MOEwEN, Manager. For Rates, etc., apply Trinidad Shipping & Trading Co
29 Broadway, New York.

THE GRAND UNION

The most popular hotel in
OTTAWA, ONTARIO. James K. PaisLey, Prop.

DOMINION HOUSE
W. H. DurtAM, PROPRIETOR. RENFREW, ONTARIO
The most popular Hotel in the Ottawa Valley.

THE TELEPH

~.\“‘. : ".
w =
s”
Is a companion, friend and servant combined.
Invaluable for conveni in the h hold
LONG,DISTANCE TELEPHONE SERVICE
Has no equal for the facility it affords in business life.
Full particulars as to rates and service at the near-
est office of

THE BELL TELEPHONE COMPANY OF CANADA

WE HAVE EVERY FACILITY TO TRANSACT

YOUR BANKING BUSINESS
AND INVITE YOUR ACCOUNT

THE METROPOLITAN BANK.

OAPITAL PAID UP, - - $1,000,000.
RESERVE FUND, - = 1,000,000.

SAVINGS DEPARTMENT at all branches.

Interest allowed on deposits of
one doliar and upwards

THE CANADIAN GROCER

ESTERN - | "

ASSURANCE
®® ¢ COMPANY. | MARINE

Heagomce  Capital $1,500,000.00
Toronto, Assets, over - - 3.300,000.00

Ont. Annual Income - 3,890,000.00

HON. GBO. A. COX, President.
J. J. KENNY, Vice-President and Man. Director.
C. C. FOSTER, Secretary.

& Money <

CAN BE SAVED BY MEANS
OF AN ENDOWMENT POLICY.

YOU CAN ONLY SECURE
SUCH A POLICY WHILE YOU
ARE IN GOOD HEALTH.

Pamphlets and Full Particulars regarding the
New Accumulation BEndowment Policy
sent on application,

Confederation Life

ASSOCIATION

W. H. BEATTY, President.
W. C. MACDONALD, J. K. MACDONALD,

ACTUARY. MANAGING DIRECTOR.

HEAD OFFICE, - TORONTO, CANADA.

BRITISH AMERICA
ASSURANCE COMP'Y

FIRE AND MARINE,
Incorporated 1833
CASH CAPITAL, $850,000.00.
TOTAL ASSETS, $2,043,678.59.
LOSSES PAID SINCE ORGANIZATION, $25,868,544.80.
HEAD OFPICE, - BRITISH AMERICA BUILDING,
Cor. Front and Scott Sts., Toronte.

HON. GEO. A. COX, President. J.J KENNY, Vice-President
P. H. SIMBS, Secretary. and Managing Director

R ACE———
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BUILD UP
AN HONEST BUSINESS

Sell only HONEST GOODS

THE CONFECTION
OF PERFECTION

STEWART’S

Chocolates and Bon Bons
PUREST BEST

“CLINCH” |
Lowney’s Cocoa is a triumph in pure BUSINESS FOR YOU '
food products. It is the best cocoa made WRITE FOR Tie bk Sds SR e
anywhere or at any price. B v
SR THE
THE WALTER M. LOWNEY COMPANY, STEWART COMPANY
No. #47 Commercial Street, BOSTON, MASS. TORONTO LIMITED
CANADIAN BRANCH: 5630 St. Paul St., Montreal

We beg to advise the Grocers of the
Dominion that we are making
CANADA: MOTT'S:

Ne better Ne better the ﬁnest
Country Chocolate

After all is said and done MILK GH OGOLATE
MOTT'S | rorosmmomm o

pure Canadian Milk.
CHOCOLATES
hanie i canean | GOWAN’S GOGOA

“Diamond”’ and (Maple Leaf Label)
“Elite” brands

Absolutely Pure.

FOR SALE BY ALL JOBBERS

hn P M Co. -
John K raens | THE COWAN CO., LIMITE!

SELLING AGENTS:

J. A. TAYLOR R. 8. MOINDORE JOS. E. HUXLEY
MowTREBAL TORONTO Wiswirse Tonouro

M.ich 9, 1906
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Biscuits AND CONFECTIONERY

MORE CARE AND THOUGHT
NEEDED.

¢ question for the grocer is, how to
the candy trade more profitable
the first place candies known
iwh the reputation of the maker to
nearly pure as possible should be
only ones purchased. It will pay
to lay in the stick and sugar can-
peppermint, licorice, ete., for the
atrve trade, with a few trays of high-
rade chocolates for the class of
i that will demand them
will also pay to gel a neat, attrac-
slass case in which to display the
lies. Keep the bulk candy in an at-
five looking pile, and the higher
les neatly arranged on their trays
the interior of the case as inviting
jossible Use somesgsoft tinted,
klv paper on the floor” of the case
he careful to keep flies out of it
any other extrancous matter that
it accidentally get inside the case
ilave the case where it can be seen to
mtage, and it would not he a bad
. to run in vour newspaper ad now
then a paragraph calling attention
vour line of candies.

¢OMING OF THE MAPLE SEASON.

vith the sap season probahly close at
Bond. the prudent sugar-maker will be
dyv in ample time to make the most
the low. The wood for fuel ought to
¢ bheen cut months ago, but if not,
ow birch can be used fresh cut and
Il answer fairly well The outfit
fould  be gone over and the spouts,
I5. tanks and evaporators scalded and
¢d. The market has slight use for
or tainted sugar. In large eroves
pipe lines should be inspected  and
oailds cleared of brush.

Cost of Equipment.
nv small producers are handicapped
lack of modern equipment, a draw-
which means waste of labor and
and a smaller and poorer crop. To
p a fifteen-acre grove with spouts,
red buckets, tanks, sugar-house and
wrating machinery costs about $35
acre. The interest and wear would
mnt to perhaps ten per cent. vearly
1.50 per acre, an amount which in
ize seasons would be repaid several
< over as compared with the net re-
when using out-of-date, worn-out
ment,
Small Cost of Labor.

ugar grove, especially an early
i one, can be made to pay good
and good interest on the cost of
ment and material, also cost of
¢« labor in gathering, and tolerably
pay for the working foreman, who
fd be the owner. That is about all
is to be expected under average con-
s, The sugar crop is no bonanza,
ided everything is reckoned in a fair
¢t basis. But it comes at just the
when the farmer, his family and
men have the time and inclination
I work of this kind, for which they re-
te just a fair return, not much more.

]

Should Sell Higher.

To be sure there ought te be a wider
margin of clear profit to compensate for
the uncertain, variable nature of the
crop, and in consideration of the fact
that the farm owners in certaia limited
localities have virtually something like
a monopoly of the commercial maple
sugar business Maple sugar of high
grade ought to sell, not for eight or nine
cents per pound, but for at least the
price paid during the period from 1:82
to 1885, when the range was twelve and
a half to thirteen cents.

Effect of Adulteration.

Since then the product of genuine ma-
ple sugar and syrup has not increased,
although the population to be supplied
and the total demand are vastly large:
The fact is that the various adultera-
tions and mixtures have been gradually
killing the market

CANADA BISCUIT CO. DIVIDEND.

The assets of the Canada Biscuit Com-
pany have all been realized upon by the
assignee,  Mr. Osler Wade, except the
book debts, which are spread all over
(‘anada and amount to about $5,000. My
Wade recently announced a second in-
terim dividend to the creditors of 20
cents on the dollar. The previous one
was also a 20 per cent. dividend The
shareholders who invested $225 000 sus-
tain a total loss.

CANDY DEPARTMENT AS AN
ADVERTISEMENT.

The candy department of the country
store is one of the lines which, in most
instances does not receive the full
amount ol attention \ candy depart
ment can be made as profitable as any ol
the other departments if a larger amount
of space amd attention is devoted to it
and it will form a profitable side line
and trade bringe:

The candy department, as a matter of
fact, can be made into g natural adver-
tiser for the store. When a good cus-
tomer and her child come into the store
to buy a bill of goods it would be
mighty  good advertising during the
course of their shopping to unosten
tatiously go behind the candy case, when
they reach that part of the store, pick
out a few nice pieces of candy, suitable
to the standing of the customer, put
them up in a neat paper sack and hand
it to the child &

There is nothing that so warms the
parent’s heart to the storekeeper as to
witness this little act ¢n his part \
grocer once lost a valuable customer be

Monicy Getters
Peanut, Popcorn and Com-
bination Machines. Jreat
Variety on easy terms
Catalog free.

KINGERY MFG. CO.
106 F. Pearl St., Cincinna‘l

The Canadian Grocer

‘“Who
Said
Change?”

Did you ever hear of a grocer
turning down goods that yield him
his best profits? You more likely
hear of such a grocer increasing his
supply of those *‘ best profit ' goods.
Just the case with

MOONEYS |
PERFECTION |

(ty

e

MOONEY BISCUIT A CANDY, C0
STRATFORD CANADA

Who could convince a grocer that
there are betier biscuits than PER-
FECTION CREAM SODAS? Who
could convince him that his policy
ought to be other than ‘‘ Keep up
the supply "

PERFECTION CREAM SODAS

are always the same, always best.
Order
Them
Sure
3-/b. Cards or Tins

" Mooney
Biscuit & Candy
Company,

LIMITED,

Stratford, - Canada.

DIAMOND

Brand

MAPLE SYRUP

has that delicate flavor of New Sap
Syrup direct from the bush. Try it.

ALL JOBBERS

Sugars Limited, Montreal

61
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AN EASY ONE.

Added to our splendid assortment of

GOLD MEDALS,

ST. CHARLES
EVAPORATED CREA!

given Highest Award at World's Fair :
Louis, Mo., 1904. Proven the purest and b:
and for many purposes PREFERABLE
FRESH MILK. Can be purchased throuy;

any wholesale house.

St. Charles Condensing Co

JACOB’S
BISCUITS

Don’t forget the name, nor
overlook this line of imported
biscuits. Made in Dublin, |
and packed specially for ?

EU CUA export trade. No finer line
of fancy- biscuits in the ’

Best and Coes Farthest world. Remember the name |
“JACOB.” :

INGCERSOLL, CANADA-FACTORY

Fortify yourself against

inclement season.

The Ideal Winter Beverage

W. & R. JACOB & CO., |

Limited
324 Coristine Bld. Montreal

C. & J. Jones Bros., DUBLIN’
424-425 Union Bank Building
IRELAND
Wilson Bros.

Wharf St. Vigtoria, B. C.

Grocers make friends by recommending it.

Canadian Agents ;
Kenneth H. Munro,

There is money and satisfaction in handling
Van Houten’s.

Dociics Acents {J. L. WATT & ScorT, TORONTO
L DR A2 | WATT, Sco1T & GOODACRE MONTREAL

CABINET MAPLE SYRUP

SUPERIOR TO ALL OTHERS
Ask your jobber for Cabinet Maple Syrup. Do not allow him to substitute an inferior article because it is cheap.

WE QUOTE:
6 1-gal. tins to cese, wine measure, $4.50 per case 24 pints to oase, wine measure, $2.50 per ocase
12 Y -gal. £ fE ” 4.80 A 12 qrt. bottles, 2.40 "

24 '/ -gal. s 5 “ 4.80 5 5-gal. tin, Imperial measure,1to case, 3.90 s
We prepay freight on lots of 3 cases or more.

If your jobber cannot or will not sell you Cabinet Maple Syrup, mail your order to our address, you will be sure of
prompt shipment and fresh goods.

THE MONTREAL MAPLE CO.

88 GREY NUN S8T., MONTREAL, QUE.
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THE CANADIAN GROCER

he failed to recognize the good ad-
g that lies in the distribution of
pieces of candy in this manner.
articular parent had traded at the
jor years, and on its changing
traded with the new proprietor
st month.  Previous to that time
id proprietor had always sent a
hag of candy home to the children
family when the monthly bill had
ettled or else gave it direct to the
when it  happened to accompany
waent. The new proprietor, how-
entirely overlooked the procedure
e upshot of it was that the cus-
o1 ol to buying at other stores and
lost interest in the old store al-
her and traded at another place
¢ they found a more thoughtiul pro-
Lor.

the country storekeeper will pay

WHEN ASKED FOR
CR

“‘some gela
tine,” your
safest course
is to supply

cox’s

| —— ——

It i3 so uni-
form in qual-
- ity, so clear,
s0 pure, strong and nourishing that it will be
sure to give satisfaction in the kitchen, and on
the table. Over 60 years since Cox's came on the
market. Been the standard all the time, too

Canadian Agents: J, ‘ s_ cox'
0. E. Colson & Son, Montreal Ltd.
D. Masson & Co., Gorgle Milis,
A. P. Tippet & Co., EDINBURGH

attention to the candy department

= e Maple Syrups

= 1§ o :;‘1 That Sell

he Kind o wa .

Stoney Creek Maple Syrup
Royal Maple Syrup
Fheyv are steady sellers

Maple Sugar

| TKEnnEvaSON T e ;
_PRENNEYBIOT ) it i proving  such a
e - 3 - favorite Mones

handhng thas

FOR SALE BY

Imperial Fruit and Produce Co.
Winnipeg, Man

Provost & Allard
Ottawa, Ont.

Forbes Bros.
Montreal, Que.

T. KENNEY & SON

Hallerton, Que. Manufacturers

vill realize that the demand for con-
jonery from his country patrons is
¢r than he thinks. It may be difli-
fjor him to try to get the village
de for his candy department, especial
il there is a regular candy shop in
immediate vicinity. The farmer,
ever, is a sure customer ; his family
nost instances has not had its taste
tivated for the more costly grades of
colates, bonbons, etc., but its desire

Culuivate your Biscuit trade by ordering

: McLAUCHLAN'’S
Cream Soda Biscuits

MoLAUCHLAN & SONS CO. Limited, Manufaoturers, OWEN SOUND, Canada.

for the good, old-fashioned stick can-
and cheaper sugar candies.

it he could see the little toddlers in

country home urging papa ‘‘not to
¢t to bring home some candv.”’ and
happv smiles with which they wel-

ome the candy bag on its arrival home,

country storekeeper would realize
e keenly that the candy department
ne that he should have in his store

wid one that he cannot afford to neglect

i he has it because the chances are
to one that the parent will do his

fing where he can buy the sack of |

|

EPPS’S

IN %4-LB. LABELLED TINS.

GRATEFUL
COMFORTING

14-LB. BOXES.

8pecial ts for the enti
in Nova Scotia €. o,‘ﬂ" ire Dominion, 0. E. COLSON & SON, Montreal.

AMS, Halifax.

THE MOST
NUTRITIOUS

COCOA

In Manitoba, BUCHANAN & CORDON, Winnipeg.

A LINE THAT WILL PLEASE YOUR CUSTOMERS

NESTLE's

CHOCOLATE

LA"“"T, conl'ss ‘ co-, Importers

27 COMMON ST., MONTREAL

Shir;iﬂ"s
Flavoring Essences

No grocer ever receives
a complaint. These are the right essences to

that increases the sales.

carry, then, are they not ?
Have You a Stech 7

MANUFACTURED BY

‘MPERIAL EXTRACT CO,,

Board Milis and

- Toronto

EGG CASE FILLERS

Woodpulp and Strawboard

MANUFACTURED B8Y

The Miller Bros. Co., L't'd

30-38 DOWD STREET

Filler Factory at
GLEN MILLER, ONT.

30 doz. Fillers
‘9 “" “"

MONTREAL
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¢ Haste breeds delay’ in cigar-making’'—
J. Bruce Payne

Pebble and Pharaoh Cigars are genuine. Everybody must admit that.

Grocers, I honestly believe that this genuineness is largely attributable to the fact that at the begining 1 went
slowly—always distinguishing between the worthy and the unworthy both in materials and methods. Here you find one
of the foundation-stones of the Payne Principle.

Now and then a new cigar ‘‘lights up” on the firmament, makes a glare and dies out, and then another history is
written in smoke.

My cigars, the

Pebble and Pharaoh

keep on pleasing the public viewing new arrivals with no alarm. Cigars of ‘‘P.P.” calibre (even if I say it myself) are
not easy to find, because they are not easy to make and because from them the manufacturer get no big profits. The
‘“‘profits” go into the cigars—perfect Filler, perfect Binder, perfect Wrapper.

It must be patent to any Grocer that from me he will get the best satisfaction the best ‘‘cigar with,” the best terms,
and through, me the best trade.

I ask you to look at the Pebble and Pharaoh—1000 assorted proposition—in that ‘‘light.”

J. BRUCE PAYNE, Liviten, Mnfrs., - Granby, Que.

KEEP YOUR
| T.&B.

In the run of events you are apt to neglect essentials. One of the.e essentials is to always keep up your stocks
of T. & Bn

Should a regular buyer come into your store and find you had no T. & B. he would be forced to go elsewhere;
and that one going might be the seed of a new allegiance, with conscquent loss to you.

T. & B. isthe favored one. There is no longer any doubt that smokers show a partia'ity towards it. This
partiality is traceable to Merit, to the Reputation of the makers, and to that indescribable something that compels a
smoker to say.

“ ] must have T. & B.”
SELLT. &B.! SELLT. &B.! SELLT. &8B./

The Geo. E. Tuckett & Son Co., Limited

Hamilton, Ontario

M: h 9, 1906
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ToBAccCOS, CIGARS AND ACCESSORIES

iE CRISIS ON THE HAVANA
MARKET.

the grocer who has worked up an

int cest in his tobacco department the
pre ont situation of the foreign raw
leai market is one of great interest and
i ortance.

(iere appears to be no shadow of
doust that the excessively unfavorable
season, to which reference has been made
in arlier issues, has seriously affected

the crop, and that, in consequence, the
available stocks held at primal points
are much below the requirements of
manufacturers.

Manufacturers Caught Napping.

'he Havana market has recently been
the scene of some strangely exciting
moiments. The manufacturers them-
selves appear to have been at sea as to
the real state of things and positively

refused to accept the situation as laid
down by their commission men, and
pooli-poohed the situation, saying they
would find tobacco at cheaper prices
than their commission merchants in-
fornred them were ruling.

Oun their arrival, however, after visit-
inz a few warehouses the first day, and
then  “‘talking the situation over’’ at
nizht time with other buyers who had
arrived either at the same time or a few
days earlier, they finally concluded that
the information given them by their
commission merchants was correct and
pitched in to buy without further delay,
as they easily saw that it was a ques-
tion of paying the price or getting left.

Soaring Prices.

As ecach day goes by, the stocks of
leal tobacco in the various warehouses
decrease, notwithstanding that owners

are just as stiff in their asking prices.
Quite a few parcels have been sold sev-
eral times over, from one dealer to an-

other, and finally the last to get hold of
it, has had to pay a big price.

Iere seems to be a regular ‘‘tobacco
fever” raging, and one buyer was over-
ward remarking to another, ‘‘We must
b 51l going crazy’ to pay such tremen-
dwsly high prices. How in the world
art we going to get our money back ?

The Retailers Position.

Th: possible effect this situation will
have 1pon the retail trade is one of su-

pre. importance to both the retailer
and  inlesaler. The first inclination on
the ar. of the dealer is to ‘‘kick”
agai.sl avancing prices, for a manufac-

tur-- to .aise his prices individually is
gene lly wonsidered to be a mad pro-
lec' as tle average retailer will not
Stai for aw higher figures than he has

beei accustoned to pay, and the idea
that e gets s that an undue advantage
I g taker of him.

It is of the first moment, therefore,

tha' the retaile. should take in the sit-
Yati-n, and realve at once that if qual-
ity is to be mainained, prices must ad-
Vanc  in proportia to the market val-
ues. No manufactrer who has regard
for 1is good namecan afiord to reduce

quality in order to hold prices, and in
this he should be fully supported by his
retail friends.

CIGAR STORE WINDOW SIGNS.

In the window of Goldvogel Bros.’ up-
town store, St. Catherine street, Mont-
real, is an attractive window device
which is new to Canada and which
should prove of considerable value not
only to the retailer as an attraction to
his store, but also to the manufacturer
who wishes to familiarize the public
with the name of his cigars.

It is an immense cigar over four feet
in length, and which, despite its large
size, is a most natural looking smoker.
It is constructed of papier-mache and as-
bestos, covered in exact imitation of to-
bacco leaf.

The end of the cigar has a most nat-
ural looking ash and one could easily be-
lieve it was the real thing. Inside are
two electric lamps connected to a patent
thermostat which is automatic, causing
the current to jump from one lamp to
the other—that is {o say, while one lamp
is lighted the other is out. This condi-
tion is reversed every few seconds. It
is entirely automatic, depending upon re-
sistance of the electric current for its
working, and needs no winding or atten-
tion of any kind. One of the lamps is in
the ash end of the cigar, which lights up
red, exactly as does a real cigar when
being ‘‘pulled.”” When this light goes out
the word ‘‘cigars’’ appears in brilliant
letters on the side. There are no marks
on the outside to show where this word-
ing comes from, so that the flashing in
and out of the name on the apparently
solid tobacco leaf gives quite an illusion-
ary efiect.

All First-Class Grocers

Handle

OLD CHUM

Cut Plug Smoking Tobacco

it’s a Trade Bringer.

The ‘‘cigar’ is most effective at night,
or where an artificial light is used. The
device is one which should be of interest
and is well within the reach of any re-
tail tobacconist who is on the lookout
for an effective window attraction.

STANDARD

OFTHE

WORLD

Sold by all leading Whelesale Houses.

— LAY PiPES -

THE BEST MADE ARE

McDOUGALL’S

Insist upon this make

D. McDOUGALL & CO., Scsfove:

-
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GOOD ADVERTISING

A department devoted to the improvement of Retail Advertising. The editor .
be pleased to answer questions on advertising and review any advertisements submitted to him.

of this department will

ESSENTIALS TO SUCCESSFUL ADVERTISING

1. Must be Well Written.

A good deal has been said and written
about preparing advertisements, but to
the retailer, in the small town especial-
ly, books and addresses do not always
appeal. When the capital is small the
methods are necessarily small. It is
principally to the merchant of small
capital, therefore, that these remarks
will be addressed.

You are not going to spend much
money on advertising because you have
not got it to spend, and you are going
to be solicitous about results. Also you
have no time to look into ‘‘reason why”
stvles except that you hope to develop
along this line by persistent practice.

Auy person who has a knowledge of
the English language can write, though
there are a number of people who write
without that knowledge. The number of
words necessary for everyday conversa-
tion has been placed at 3,000. Ostensibly
this means plain language, but the num-
ber or size of words is never as 1im-
portant as the way the words are form-
ed into clauses, then into sentences. And

/‘Nal'ity' of statement is so essential to a

successful interpretation of an advertise-
ment that it is well worth some study.
By ‘‘study’ I do not mean the perusing
of hooks or the probing into theories,

t simply working with a consciousness
of weakness, holding to the task with

" the conviction that ‘‘anything will not
do.”

If you can, in your store, convince
people that your goods are meritorious,
vou can convince them of the same thing
throuch the press and reach an infinitely
larger number of people. Tt is a mattt_‘:r
of presenting what you have for sale in
the best light.

2. Must Be Well Set.

The value of artistic typography has
been both over-estimated and under-
estimated. The writer who goes to the
trouble of marking type names all over
his copy puts too high an estimate on
typography, and the writer who never
asks to see a proof puts too low an es-
timate on it.

A good deal can be entrusted to the
average compositor. IHe knows more
about type and display than the average
ad writer. When a writer has served his
time in the comnosing room and made
good use of the knowledge gained he is
able to talk authoritatively.

But the real trouble arises not so
much from leaving the choice of type to
the compositor, but from leaving every-
thing to him. Perhaps he gets a piece
of wrapping paper on which is scrawled
some names, some prices and general
statements. The compositor has first to
size the copy up, next to make it out,
and last to display it advantageously.

Now, the fact is an ad writer can map
out his advertisement as he wants it to

appear in print. When he does this he
gives the compositor a good chance to
select suitable type faces and to devote
his talent towards getting balance,
chasteness, etc.

Advertisements in manuscript look a
hundred per cent. better when written
within a ruled space. The edge of the
paper is clear and the rudiments of a
design is suggested. It does not mat-
ter what size of an advertisement you
are going to write, rule off a space with
vour lead pencil (larger than the space
you are going to have in the paper be-
cause your writing will ‘‘spread’’ more
than type) and write within that space.
Of course, when the compositor is helped
in this way, and the particulars are
legibly written, a proof is not abso-
lutely necessary. -

3. Must Have an Individuality.

Make your advertisements distinctive.
Do not take too much notice of what
competitors are saying, for then their
expressions are apt to get intermixed
with your own. It would be impossible
for me to suggest to you ideas that
would be individualistic. The moment
they left me they would cease to have
an individuality. I cannot talk through
you and neither can you talk through
your clerk. But a theme satisfactory to
you can be taken up by a clerk and it is

surprising how much of your individual=

ity can be wrapt around it.

You never take much notice of how
other merchants talk to customers.
Each merchant has his own way. Why
shouldn’t it be the same when it comes
to advertising in a newspaper ? If you
approach your patrons in an ofi-hand
way in the store adopt an ofi-hand style
of writing. If you employ clear-cut busi-
ness tactics as a store salesman let the
same characterize your advertisements,
and so on.

From having seen some half dozen of
their advertisements I believe I could
select certain merchants’ announcements
even if their names were not on them.
Nothing but the individuality of the ad-
vertiser pervading his writings could
enable me to do that. It is because
writers select first one style and then
another that their advertisements are
robbed of impressive characteristics.
And it is because other merchants choose
to be themselves always that the people
entrust their confidence to them.

4. Must Agree With Store Policy.

There is a great tendency in modern-
day publicity to misrepresent goods. It
grows upon a writer to exaggerate vir-
tues and gild weaknesses. But while
plausible statements read nicely, truth-
ful statements usually get the business.
By being moderate in your newspaper
enunciations you keep in better touch
with your store—maintain harmony be-
tween your outdoor and indoor policies,
as it were. Did you ever notice how

€6

certain goods have been advertised iy
tremendous enthusiasm and hoy he

clerk who sold them was lifeless ¥ [
enthusiasm of the advertising wu 10
misplaced, but some of it migh! ve

been engendered into the clerk.
It is absolutely necessarv that S-

men should follow the wording « he
advertisement to the letter. 1 . v
gone into a store where a eclerk ha Ii-
fessed he didn’t know certain goods = cre
being advertised at a certain ice
Imagine the amount of business s a

clerk would personally gather in !

5. Must Follow Up Systematica

That sounds like mail-order | .use
phraseology, doesn’t it ? But by ‘ol
low up” I mean that you should ium
some estimate of sales made from s ¢r-
tising and should always be preparii = 1o
push another line of goods ‘‘next wik’

What you will principally be gov. ied
by is season, and while this som:: Lat
limits your scope, you can accompli | 4
lot by being timely. The moment il is

opportune, advertise certain lines len
pass on to others. Articles that scll at
a very low price, and sell quite frequcut-
ly, will not have to be advertised to any
great extent unless your competiion

makes some move.

If you are announcing a special -.le
through the papers you can form -ome
estimate of what the announcemeni: did
for you by looking into the orders. i

__You think the patronage extended to vou
——was not representative, then it is (ime
to get out. a circular.

You cannot perfect vour adverti-ing
policy, but you can and ought to iiow
if you are appealing to the people by
way of ‘‘needs,”” if you are presei ing
your case in the best light, and, st
important of all, if you are gradu:lly
but surely building up a permangui list
of customers. ¢

A. A B

TRUTH ABOUT ADVERTISING

Said a man who has had a wide ex-
perience in advertising of all kiuds:
““New advertisers, especially retotlers.
mwake a serious mistake when liey
look for the total net results om
advertisements inserted in too - a
space of time.”’

The money invested in adverti iz
earns profits sooner than mozey in
ed in any other line of goodsthat a '
can put his money into, bu they
come as sool as some peopt expec!

You take $100 around o the sa:’ s
bank to-day, and a yea’ from now #
will be your profit.

You buy a bill of staple good- ‘o-
day. and unless the article is an o-
usually good seller, your profits il
be tied up in the treisaction from e
months to a year.

Tn a retail busiess probably it il
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md to be a faet that profit—the
that a man ecan spend or in-
other things—eannot bhe declared
m than onee a year.

. a man runs an advertisement
iewspaper, for some reason o
ul he expeets to get his profits the
) fay, at most the next week. He
‘ - his chieckens before they are
.

clailer of my aequaintanee who
Jd in business some five or six
\ aco with a good line of eredit,
| ighty little capital, told me that
1 trace results to advertising and
arizing that he did more than five

ALRU aso.
an aetual experienece he told me
tl1 1 1890 he distributed a few thou
s cirenlars among farmers outside of
i~ territory, The direet results were
I musually satisfaetory, and he fig-
| at the time that the investment
ol about $20 was practically lost.  But

t happened? Five years after that
there came to him a farmer with a
littie old faded pink eircular that he had
sent onut.  The merchant looked for the
{s advertised, but long sinee they
heen sold. However, the farmer
lwiizht something else, opened up an
ant. and has been asteady eustomer
¢ or sinee. This one farmer’s business
i~ probably worth eonsiderably more
the total investment.
nold land advertising agent who
pizces  the business  of many order
adoertisers, tells me that he has known
oi direet results being received from
criisements inserted as long as ten

ag
am to-day receiving replies from ad-
<ements as far back as 1902,
do not helieve that there is an in-
ment of any kind that begins to
i the dividends that the right kind
o! advertising  does.
rtainly the good will of the business
ned  partially by advertising is
I considerably more than a business
ied without.
not look for results too soon.
not deeide that an advertisement
ween a failure for at least five years.

THE CANADIAN GROCER

Be patient,

It takes time to do things in this
world.—Ralph Harris in Brains.
FAIRBANK'S STRIKING ADVER-

TISEMENT.

The N. K. Fairbank Co., Montreal and
Chicago, are conspicuous among the

soap display card, copy af which is re
produced above. This card is a stand
for the grocer’'s counter or show case
and measures some 24x18 inches The
lithographic work is of the best and the
display of the card is a good trade re-
minder, as well as an ornament to every
grocery. Application to the N. K. Fair-
bank Co., Montreal, will brine informa-
tion as to how the card mav be obtain

Have you a fairy

P

1

T8

R

mn your house

prominent advertisers on this continent
for the eflectiveness of their work and
their striking advertising material
Aside from the now world-famous Gold
Dust Twins, who have figured prominent-
ly in the cartoons of United States and
Canadian political campaigns, this com-
pany’s latest and undoubtedly one of the
most attractive and chaste signs is the
little “*Have you a fairy in your home?"

ed [t is certainly worth writing fol
\ post card will bring reply

B. B. McAlpin, New York, successo
i0 McAlpin Consumers Tobacco Co., was
in Toronto Saturday to conclude ai
rangements for organization of the M
\Ipin Co., heretoiore the MceAlpin Con-
sumers Tobacco ("o, This went into el
fect on the 3rd inst

A STORE 1S

5 OENTS

-

KNOWN

by the goods it handles.

HOGEN-MOGEN 2-« ROYAL SPORT

I0 CENTS
are time-tested and their reputation is growing steadily.

Write us for our co-operative selling plan.

THE SHERBROOKE CIGAR CO.,

SHERBROOKE, P.Q.

5
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GOOD NEWS

The great steel guns at our Peterborough Mill are now pufi-

ing tons of our latest and most wonderful Cereal

Quaker Rice

(Puff’ed)

This product will meet with instantaneous success everywhere.
No other food has the qualities that makes friends and pro-
duces business that this has It excites curiosity on
sight because of its novelty and beauty. Curiosity will in-
duce the first purchase and the customer’s pleased palate will
do the rest. It is thoroughly cooked and ready-to-serve after
a moment’s heating. If you want to be in it from the start,

buy it now.

The American Cereal Company

Peterborough, Ontario
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QUOTATIONS FOR PROPRIETARY ARTICLES

Quotations on staple articles, prepared by our own staff, will be found in the market reports in the centre of the paper.
The following are prices of proprietary articles which are supplied by the manufacturers or their agents. For charges for
_erting quotations in this department apply to Advertising Manager, The Canadian Grocer, at our nearest office.
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Baking Powder.
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OOEAN MILLS, Per doz.

Ocesn Baking Powder, } Ib., 4 doz.... $0 4
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MAGIO BAKING POWDER.
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Barrels—When packed -in barrels one per
cent, discount will be allowed.

CLEVELAND'S BAKING POWDER.

Bizes. Per Dos.
$088

S
5 BEs3584

zirels—When packed in barrels o
cent. discount will be allowed.

T. KINNEAR & CO.
Crown Brand—
1ib tins, 2doz. in case ....
I, wo e
Inhesfe s &

314

o mowcoco®
BEBESES

Reckitt's, per box........ccovviiinnns L I H)
Bt:x con! a dt.huil |n-..l 0z. size;
gross. 3 oz, or } gross, 4oz,
Reckitt's Zebra paste, }-gro. boxes, $10.20
per grosa.

JAMES' DOME BLAOK LEAD.

Per gros.
D siisasss. sivavesisraveesen B
BRI oo, . o siiasnnecivesand 150

AMERICAN PURE FOOD COMPANY.
Borax “'Queen

0

40-0z. case, 4doz. .... 0
Sen ™ 4" 0 50

Lot 7 cases, freig Junl.
Conditions—? per cent. 10 days; net
30 days,

Cereals.

Wheat 08, $1b. pkgs., cezeee 008
het O b, Soeu eem, er bag.

Chocolates and C.

THE COWAN 00., LIMITED.

82 B8Z3

cocucl®
gRERss

-

]
£
A

H E.E.;.

-
s

3
5

BORDEN'S CONDENSED MILK CO.
Wm. H. Dunn, Agent, Montreal & Toronto.

BENSDORP'S 0000A

A F. MacLaren, Imperial Oheese Co.,

80 0%
» " brand (4 doz.) . B
Limited, Agents, Torento. " Seal " brand (4 30z.) ... 500 135

l.? %“%mv--mwﬁﬂl-.»w s?mmc&mm‘“d"") s $00 100
1 “ ow ; “ " “ :‘.g “P‘zlm" brand evap. cream.. 475 120
e ad & S lwe T N “ hotel 8ize ........ 40 26

JOHN P. MOTT & 00.'8.
R. 8. Maolndoe, Agent, Toronto.

Per 1b.
Blite, ¢»..... .... o s ciess ot $0 30 TRURO CONDENSED MILK & OANNING
r‘m i e fstod e g g 00., LIMITED,
ott's ast o -
" “" W ** Jersey brand ev rated
“  No. 1 chocolate, } g% uﬂ(ld&)mm
o ‘ﬂ - = " brand 4 doa)..... 5.80
Nav, is 0o per case |
L. sticks, per gross .. .... 100
*  Diamond chocolate, }'s and 6's. 0 23
** Qonfectionery chocolate,2lc. to 0 31
" Bweet ch liquors..20c.to 0 34

WALTER BAKER & CO., LIMITED.

Per 1b.
Breakfast cocos, §, §, | aod 5-1b tins 0 40
Oracked cocos, §-1b. .l.l_-ll‘{:.&xu sg
Oaracas sweet o8
""“’%':ﬂ:.. 5

Per Ib
0
.03
. 03
. 0%
. 038
. 038
.05
.02
0%
.0
%
boxes in %
boxes in case, o
8 boxes in case, o o ow
boxes, 13 boxes in case, d
6-1b. boxes, 1 boxes in case, 1-5-1b. tins ¢4 JAMES TURNER & 00.  Perlb,
- ]
%a
'F ]
on
. 015
E. D. MARCEAU, treal
6b. bxs, 19 bxs. in case, jib. pkgs..30 . SRR S B,
13-1b. bxs., 6 bxs. in case, §-lb. pkgs..33c. Old“Omv s sh deoe sontnvaibes o5
6Ib. bxs, 13 bxs in case, 3-1b. pkgs. .36c. . Mocha 035
131b. bxa., 6 bxs. in oase, §-Ib. pkgs. .35c. Condor J'ta. sg
Modalll R 15 old Mandheling A
1b. fancy tins choice

$ib. . M in oase, j-ib. pkgs...4de.
&1b. bxs, 13 bxs. in case, kmm..m ey H -
Milk chocolate— - *W
.08

$1b. bxs., 34 bxa. in oase, §-Ib. . 350,
Hh.hn.l!hn.lnnn.l—lhm..& 4Bo.
Vanilla sweet chocolate— . e
mﬁ.’f:‘ﬁiﬂm DIU::=: S H &4 s swiNes i

Mocha and Java coffee, in 1-Ib tins,

Tid-Bit chooolate— Ib oases. - . » ]
6lb. bxa, 13 bxs. n case, }-lb. pkgs..30c. ®

131b. bxs., § bxa. in oase, pkgs. .300.
Diamond sweet chocolate—
boxes. b. pkgs. .33
g&m%:-hhﬁlﬂmm
Condensed Milk.

* Anchor " brand, oases 4 doz., per case §5 00
. ovap. cream, op. 4d. .cl
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“KLAUS'S” DON'T RUNM
IMPROVED CHANCES /

ML
CHOCOLATE

MAPLE SYRUP
Is the best of all Swiss Milk Chocolate. Ac-

has stood the test of
years of success. It
is reliable. It sells
¥z well. Itgivesa
knowledged to be the most delicious and good margin
wholesome.  Muanufactured with the finest of profit.
cocoa, pure sugar and milk, retaining its
entire quantity of cream. It is bound to be
asked for more than ever this year, as it is
held in high repute by everybody. It also

possesses great nourishing qualities for in-
valids and children. Shows a nice profit to
you and is a good seller.

Don’t Be Without It.

Agents for Canada: ROSE &
ROSE & LAFLAMME, - Montreal LAFLAMME

AGENTS
MONTREAI .

-

As Pure as the Purest Equal to Any for All Purposc:
As Sweet as the Sweetest ASK FOR IT

GRANULATED SUGAR Extra Standard
A Strictly CANA D!AN PRODUCT

ONTARIO SUGAR CO., Limited, - BERLIN, Ont.
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Limited, Torg
Fils, Montreal
$1,83,88, 85,

In iuts of less ti
ks, 1 kind 1
500 books ..
1,000 books
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| rt f TEAS,

WM. BRAID & GO., GoRreesndspioes
CUP QUALITY vs. STYLE
CUP QUALITY WINS OUT EVERY TIME.

We critically test all Teas in the
cup before purchasing ; -therefore flat,
insipid and “ Bodiless” teas are never
sold our customers.

On the abeve grounds, we respect-
fully solicit your business.

A postal will bring samples and quotations.

WM. BRAID & CO., - Vancouver, B.C. 3%

Coupon Books—Allison’s. T. UPTON & 0O. Mustard. T. UPTON & 00.
For sale in Oanada by The Eby Blain Oo., Compound Fruit Jams— 12-0z. glass jars, 3 doz.case. . perdox.l 00
14

Limited, Toronto. O. O. Beauchemin & COLMAF'S OR KEENS. Home-made, in 1-1b. glass jars
¥ils, Montreal. “b i ’{:;: ’4"'-‘”“"-";“% \ 1 : In 5 and 7-Ib. tins and 7-Ib. gtuh.perlb 0 %4
$1, $3, 83, 85, $10 and $30 books. ”‘dmﬂnp'dhin D.&}:P.. ::w (‘-oldenth;edmlrmuule 2 doz. case,
Un- Coversand _ CPMU8... ...eoveeuioncnsnnes perlb. 0 tins POF QOR..cocnnserererasanannes 175
pum Ooupons 1 And 14-1b. wood pﬂh ....... perlb. 0 Durham 41b. far. ... 2
bered. numbered 30-Ib. wood pails ............... 0 " 11b. Jar. -
Compound Fruit Jellies— P.D, 4b. tins............... Pickles
In luts of less than 100 13-0z. glass jars, 2 doz. in case.perdoz. 1 00 “ "§Ib. tins. . "
0 LB SR N— ‘sfg Y. 2-Ib. 3 doz. in case perlb........ 007 s RN o STEPHENS
100 t0 1,000 books .vvnerrs 30 S0 Fand 160 woud palin S pvils “'w":‘l': o S D. MARCEAU. Montreal A. P. Tippet & Oo.. Agenta
Allison's Coupon Pass Book. gg:o'lml ﬁ‘:mn—.boolutely i = Oon;i:rl."'ulllb. boxes Qement stoppers (pinta) ...... perdoz $? Y0
1-1b. glass jars (16-0z. mu os. In s Ol ™ 7 e 1%
GBS ooososoassasse doz $1 46 160
5 and 7-1b. tin pails, 8 md 9 pails in
R . perlb. 0 09
7, 14 and 30-1b. wood pails, 6 psﬂllit:z i
S consisosrntscissetioy per Ougm'. l.’-lb boxu—
3 Case of I-1b.contai
oy Cleaner. Licorice. box,..)!lll‘ e
[ S BRUNSW I Per doz. . = of ilb. {
f; EAS! BR G PRY 4oz cans § 0.9 NATIONAL LICORICE 0O. o b %Jk" y
& e R 5-lb. boxes, wood or r Ib. $0 40 2
{ WSO CLEANER Pos. kﬁ Fmeyboxué_&ormu&" perbox 1 3 4T
& Ctans » 1000 “Ringed” 5-Ib. bozes........ Ib. 040 AKING SODA . and 60 }b
P S A Hhm-ﬁiggg e " phmiperbor, g9 ®
Wholesale Agents Tar Ucodoo and Toin weiwn S o.”bo‘;'. gxm?kp. containing % pkgs.), per
"hc Davidson & Hay, Limited, Toronto ”mm loub-lb ....... r% :
Infants’ Food. 20 }‘52 MAGIC BRAND =l
’ o (&
¥ niosn'spstrtingiw bl the ... 0 B s b ont .mn??n":m.,. o ;i‘o.i:o%%lr-ll% packages.......83 18
| wroa's tins.... 198 4 Ib - $up
b e 235 No.3, * {@}i | e 175
Lye (Concentrated) uo 5 Magic soda—cases ux»u»o‘ pku
Jams and Jellies. FORBE ...oovniiniiiniiieiie e 1 g
SOUTHWELL'S GoODS. Per doz GILLETT'S PERFUMED. Per case. P sey caSernaaces s
Frank loaseof 4 dom........oovvvviviinnnnns $3 60 - [
. VORI S A, et st s NN ® 50 soap sud Washing Powders
- .. $1 50 SOMSESOF MIOPE ..ooovvnns wonne vuee 34
8t - Orange Marmalade. 4. P. TIPPET & 0O., Agenta.
Ra » 00
a - gn Mince Meat. THE EBY, BLAIN 00., LIMITED.
Did # l n
2 190  Wetheys condensed, per grossnet ...413 00 “Anchor” brand Lb. glam. ... %
Re: PR per case of doz. net ...... R Y quart gem fars ...... R

RECKITT'S BLUE -« ZEBRA PASTE  (Atways eive your

Customers Satisfaction.




As sure as fate
one sale of

. BORDEN'S BRANDS

“Eagle” brand Condensed Milk and ‘‘Peerless” brand
Evaporated Cream

will make another—Borden’s brands are the acknowledged standards of the world—
There are no better brands obtainable—

e IO -7 DA I

——FOR SALE BY ALL JOBBERS —

WILLIAM H. DUNN, - MONTREAL and TORONTO

Scott, Bathgate & Co.. Winnipeg, Man. Shallcross, Macaulav & Co., Vancouver and Victoria, B.C.

A

manu
this
Fairb Culinary Starches— 3
(Fairbank) el O LUDELLA OEYLON, 1's Salt
1-1b, boxes 40 Ib. 0 054 e AND §'s PXGA.
GOLD DUST WASHING POWDER. No.1] Prepared Corn— 6‘ z) =
1-1b. boxes 40 Ib....... 007 ®a -
fo i pectpes HE opufniteian g
{38 El)gc e ggg SAR TO¥ SeAnGE. MOTHER'S FAVORITE MELAGAMA TEA 0
100 10c. cakes (Sanitary Soap) . .. 850 10c. pkges, cases 5 dos., per case.. 4 75 put up in 30, 60 and 100 Ib. boxes. 0w
188 So. cake (Fairy Ssmp) 3% 8T. LAWRENCE STARCH 00., LIMITED. Wholesale Retail, s
T o oo Lg‘»:.gﬁ’}m,“s‘f,’.‘p, 3% Outatio and Guebeo. Black, green, mixed, 11b...... 018 05
lwg: bmb“' (om:momm%?'p) = g % 8t. Lawrence corn starch, 40 Ib . 0 07 “ “ 1lbs. &ds. 020 030
100 5¢. bars (MascOt BOBD) ... -« ... - 345 eqti ob........ 0 05} “ % 1lts,. jskis 038 040 e
The above quotations are all on 5-box lots. Laundry Starches— s - 1lbs, &4s. 035 050 i
When not more than one box of laundry soap No. 1 White, 4-1b. cartons, 481b.. 0 ﬁ 1lbs. & 040 060 i
is included in a five-box assortment a box of ” 8-1b. cartons, 36Ib.. 0 3 p.c. off 30 days or 3 mon BR |
25 10c. ki or 50 5c. ki of Gold 1b. bbl. 005 :
Dust washing Io'der will be included free, 005
freight prepaid. g‘g
0 07;
Starch. o ®a
EDWARDSBURG STAROH 00., LIMITED. 0 03
Laundry Starches— per 1b. . 8 ﬁi
No.lWNuotblu,Hb.m..O% .ag “62 02
0% T s 0 ‘08 030 074
h“%.dn ............. g : 2 030 040 g g.l.
Silver gloss, 6-Ib. tin canisters.... 0 07 0%, 0B - om
rd's silver 1ib. p §w 04 08 'o;(s
Kegs silver gloss, 0
s sacin, LIb. cartons ... 0 O 013
No. 1 white, bbis. and kegs...... 0056 018
‘White Gloss, 1-Ib. pkgs... 0 053
Benson's enamel....per box1 35 to 3 50
Oulinary Starch—
Benson & Oo.'s Prepared Corn.... 007
Oanada Pure Oorn ......cooveeeee 0 053 J. & J. COLMAN'S, LIMITED.
Starch— Rice Starch— A
f 56 1bs. h (cases f! 3
Edwardsburg No.1white, 1ib. car. 010  Nors fogeares of 66 Ibs. each (cases free) ST 2
Edwardsburg No. 1 whité or blue, Per Ib. : : :
¢lb. lumpe........... R 008} Inpapersof 4t0 5lbs.............. 6lc. Yelhw&lbel._lllndh- 02 0%
Blue, white or assorted. Green Labe .1sand 33...... 0 22 03)
sotori Red Label 1's §'s,1's and }'s.. 0 30 040
o 3 In Pictorial Cardboard Boxes— White L.bel, 1's, 48 and §'s . 0 35 0 50
AMERICAN PURE FOOD COMPANY. 4 1bs. net weiaht i B0 Gttt L, e
Japanese Starch. 1ib. gross weight . - 8. Embossed Label 1's, §'sand$’s 0 70 100
2 1b. gross weight . . 3
_Case 1b. gross weight . . 10c
1 case, 5 dqz. .......................... # 00 Buff Starch, for Curtains, Lace, etc., in
_Shalis | C e e sssevecasesanae 48 Oardboard Boxes.
Lot 5 cases, freight paid. 11b. gross weight .........coonnueee 9fc.
CORN STARCH ‘‘ROYALTY." Stove Polish.
Box i 4dom . ..o i 0 50

Lot 10 cases, freight paid.

BRANTFORD STARCH WORKS, LIMITED

Ontario and Quebec. gg‘l
Laundry Starches— s:

Oanads Laundry, boxes of 40-Ib. $0 05
11b. cartons, boxes of 401b...... 0 05} 0
Finest White Laundry— 2t
81b. cases of 481b.... 0 05 04
Barrelg, 0 Ib.............oisl 008 s
Kogs, 100 Ib...... ...i...000 .. 006 4
1b. cartons, cases 30 Ib. 0 07;
8-1b. z\mh.ﬂnouo. 0 07;
S S e s i

CRBO..covessnsnses

0

1
Brantford Gloss—
1-Ib. fancy boxes, cases 361b..... $0 07}
Oanadian Electric Starch—
Boxes of 40 fancy pkgs., per case 3 50
Oellnloid Starch—
Boxes of 45 cartons, per case.... 3 50
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'DELLA ORYLON, 1's
AND }'s Pxes.

®0is w3
01 ox
0fl1 0%
08 0w
. 080 o0&
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CROWN " BRAND
‘Wholesale. Retzil
35 §0 50
80w
19 0
N0
Bow
AROEAU, Montreal
$0 4
037;
. 033
. 0%
0
0%
027}
. 0%
. 031
. 0234
. . 018
(3 0%
[X 80-1b. 013
1
unnuﬂﬁfnaoh)ou
ylon black tea in lead packets
el, is, g and

035at 0%
03%0atos

0ld Crow " blend—

s of 10, 35, 60 and 80-b.
"per_Ib. 03
el ¥

" u’
“ 0®
“ ol

Tobaoso.
RE TOBAOOO 00., LIMITED.

bed 3 el § 3234 S

a¢

coccoccocccoccs

£ o e

Yeast.
...81 06
‘::ffu"h?'.f....lu
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S Made in !ollqvw;nm muy Vitrified

~R: Campbell's Sons

4 Namiiton Pottery HAMILTON, ONT,
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We would like to ask

You, Our Grocery Friend,
a question.

Do you want a

Nice Brass Sign

for your door front

Free?

AND ASK

Apples are gone for this season so fai
as the ordinary consumer is concerned
the price being prohibitive as a filler fus

the workingman’s pie.

What Are You Selling Instead
Perbaps you are not givingit a thougl
and without suggestion or protest on
your part, you are allowing the economical
housewife to prepare, as a dessert, pud
dings, etc., from which you derive no bene

Aliow us to] suggest

WETHEY'S MINCE MEA

PARIEICULARS
AN BOW TO

]; l ( ) N l Push, the. line. It wil. pay ycu
) B o St S B :
It has no equal as 'a trade-winner
3 Dozen naCase. Sold’by All Joblicr s

GOWANS KENT & CO.

TORONTO LIMITED

Write us.

J. . WETHEY, Limited

ST. CATHARINES, CANADA

Imperial 2 pint uLl lm])unl pint
Bottles.

A new and attractive package

C. E. Colson & Son

MONTREAL, Agents.
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