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Fhis merchant is overworked He is not making ench sear the This merchant is successfial His brain is oceupied with the

protit he should He is losing money daily by not giving his hig and important things that will inerease his husiness His
attention to important matters in the management of his bhusi

i g

thhe greatest troubles—the handling of ecash sales, eredit sales

ness He is handicapped money received  on wiount money paid  out and  money
More than half his brain is working on how to tauke care of changed by himnell and his clerks—are taken care of by
the five greatest troubles in a retall store—eash sales, credit National Cash Register

sales, money received on account, money paid out. and money His whoele brain is planning how to inerease his business. He
changed is not worried with the routine matters that are handled far
If he only would let a National Cash Register take care of hetter by o cash register. He has time for study and for

these important details he could then give his WHOLE BRAIN recreation, and he can take frequent sacations
to the big things that would make his business successful. He He is an up-to-date business man and his feet are firmly
I

would be just as prosperous and happy as the man opposite planted on the road to suceess

WRITE NOW FOR FREE BOOKLETS

NATIONAL CASH REGISTER CO.

Canadian Factory at Toronto

General Sales Office for Canada: 285 Yonge Street, Toronto
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THE

Surprise Soap

gives

Valuable Cash Prizes

HOUSE CLEANING COMPETITION MARCH 15th TO MAY 15th, 1912

Competition is for

A window can be put in at any time between these two dates.

A HOUSE-CLEANING WINDOW, consisting of any or all the articles used for Spring
House-Cleaning, general washing or cleansing, with “Surprise” Soap, given a good
display and prominent position.

1st PRIZE - §50.00

$10.00
10.00

6th PRIZE

9nd PRIZE - 35.00 Tth PRIZE -
‘3rd PRIZE - 20.00 8th PRIZE -  10.00 |
4th PRIZE - 15.00 9th PRIZE - 10.00 |
5th PRIZE - 10.00 10th PRIZE - 10.00 |

In addition to these prizes every grocer sending in a photograph of a Window
Display, and not being awarded one of the cash prizes, will receive a first-class
pocket-knife, iree, by mail.

Prizes will be awarded as soon after May 15th as the judges can make the awards.

oned ons ot the Contest are:
1 The Window must be a general House Cleaning Window Display.,  As this is the season for advertising this
Il d for House Clem o Washing, either material or apparatus, may

u ay of anvthing that is neede u

be inehuded.,

2) IT IS NECESSARY IN ORDER TO PARTICIPATE IN THE CONTEST THAT THE ‘“‘SURPRISE”
SOAP WINDOW DISPLAY MATERIAL BE USED; AND ‘“‘SURPRISE” SOAP BE GIVEN A PROMINENT

POSITION IN THE WINDOW. (SEE MAILING COUPON BELOW.)
= We will furnish on application **Surprise ™ Soap Window Display material, with tull instructions on how > GA
tisplay. It is simple and casy to put up.
} Method of Judging Contest.— By Photograph of Displagy Fvery competitor is to have a Photograph taken 2 S 4
ot ) Window Display: and on the back of the Photograph. or attached to the Photograph, a deseription of the Win t,(
v should be given, telling how it is made ip. the color scheme, o any other items that it is desired to mention to O
0 il deseription of the Window ihmgu:nx, as well as vour name and addres e ! T
\ small Photograph will answer the purpose, taken either by vourselt or friends, It must be plain and distinet, )Udgt
JUDGES.—The Judges of this Competition will be Mr. H. ¢ MeDonald, Pres., and Mr. J. L. Maude, Seev., fallen
of The Canadian Window Trimmers® Assoei ation, who ha full power to award Prizes according to Section No. 4, of Se¢
that is, Juedzing will be done from Photooraphs <ent in and Prizes awarded aceord ngly.
; Photograph should be mailed to **Surprise,”” 69 Front Street E., Toronto, Ont. gener
- the f{
trade
Cut this out and mail to us. Widk of
THE ST. CROIX SOAP MFG. CO. idth o Th S C = S Mf Gr
St. Stephen. N.B. ¥ e t' rolx oap g. 0. y| the la
Please send us “"Surprise’” Soap Window Display Window Pacific
material for House-Cleaning Window, and full par- I Cd
]r ulars of compctii m:x. . j : Ar ST- STEPHEN, NB. 5 peIEd |
Feet " | &
__________ Do not overlook placing “Surprise Borax Washing Powder” ‘ % 7
Inches ........ in your Window Display. It's great for House-Cleaning. | & —
s
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THE CANADIAN GROCER

Scotch Fish B

The ~“Moir" Brand of
canned Scotch fish has all
the delicacy and richness
of flavor of the freshly
caught fish. It is a satis-
factory brand to buy be-
cause it is always the

THRELE

\ 1 same —you can judge the
quality of the entire year's
=, & / 4 output by a single can.
Packed by
11[()//\', WILSON = L6
ABERDEEN
] [ ]
L] HESN
Coco |
Fruitine |
i
Vegetable Butter ‘i
Its purity, rich, delicate |
flavor and evident superi- ei
ority to butter, oil or lard. i
commend it to all house- |
wives who are anxious to !
save in cooking and bak- |
ing. Made with scrupu- '
lous care in Marseilles. I
F.conomical |
H"E. "
NEn
Griffin” Brand
Seedless Raisins \
1)
The choice of critical 3
judges of quality has never 2 : 4 B : f
fallen upon other brands ARTHUR P. TIPPET & C(CO. Y
of Seedless Raisins in such M / T :
generous measure as on ontrea oronto {
the famous “Griffin" i {4
trade-marked product. i 3
Grown, cured and packed in f
the largest vineyards on the '.i
Pacific Coast, and never tam- 1
pered with en route. ,‘
The Standard
[
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- SHREWD GROCERS ARE FEATURING
THIS NEW 5-POUND CARTON OF

Extra

Cranaliied Su g aY

The Grocer who is keenly alive to
business chances has welcomed the new
REDPATH 5-pound Carton, for several
reasons.

TS

@

He knows his best customers prefer
package goods, and are pleased with the clean-
liness and convenience of the REDPATH
Sugar Carton. :

of trac
to sell

There
while -

S0

N Yy

He sees the strong advertisements we
are running, and feels their effect in enquiries
and sales.

/2
A

He appreciates the saving of the time
which he formerly had to spend in weighing
out the sugar into paper bags.

He knows that each 100 lbs. he buys
can be sold as 100 lbs.,, whereas in weighing
it out himself he invariably lost a little.

=2
=

i

7
//////////////// (LTl '/,
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¥“Ye Old Sugar Loafe”
of 1854

The REDPATH Carton prevents the THE CANADA
annoyance and loss from the bursting of UGARREFINING Co.

ITED-

The Grocer fxr.xds the har?dsome \\\\\E\\\\E \\b\\\\\\\\\\

and makes most attractive window and
counter displays. It shows, foo, that he is up-to-the-minute in securing all the
newest and best things for his customers.

M)

N

He can keep his reserve of cartons out of the road, in the store-room, instead
of having to keep barrels under the counter. Besides, the wooden cases, holding
24 5-pound cartons, are much easier to handle and better to store than are the
heavy, bulky barrels.

If you have not yet stocked REDPATH Package Sugar, order right away
from your jobber.

The Canada Sugar Refining Co., Limited

Montreal
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LESSENS SWEEPING LABOR!

The work connected with housecleaning is, to say the least, tiring
and tedious. Now if you can recommend an article to a woman and
guarantee it as a reducer of housework labor-- the sale is yours.

SOCLE AN

The Dustless Sweeping Compound

lessens the labor of sweeping by one-half, besides being a disinfectant
it leaves a pleasant odor after using.

A /t_‘)‘
SN £

S4 Lo p pest Ct
G Sut) e (PRS0
10 Swtrpee oSS

| SOCLEAN LIMITED:
LANSERS 1s POUSHES
TOmONTO

SOCLEAN is very economical to use, and may be stocked for all classes
of trade, being put up in handy sized lithographed pails, convenient for household use,
to sell at 25c., 50c. and $1.00.

There’s sure to be a big demand at this season and the profit makes it well worth your
while to stock.
ORDER FROM YOUR JOBBER—OR DIRECT FROM US

SOCLEAN LIMITED, Toronto, Ont.

The originators of the Dustless Sweeping Compound in Canada

BORDEN’S
EAGLE BRAND EVAPORATED MILK
CONDENSED MILK PEERLESS BRAND

e ONENSES —
R 4 By recommending these Brands
S HCLE BRI

you will please your customers.

—— ]
(ONDENSED gon

Boroens
‘Ggﬁso‘noi/ﬂi

«‘:\(}L They are the best that
Yy B v 1 Science can produce.

ar the signature.

/M Ze
SEDM”' G

7
ROF———"e-
. "ENS ConDEN
= NEW YORH u}ﬁé/

Mason ®. Hichey, Winnipeg and Calgary
WILLIAM H. DUNN,

Montreal, Toronto and Vancouver

BORDEN’'S CONDENSED MILK CO.
" Leaders of Quality " Established 1857

Sales Offices and Agencies:
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“For every female fly killed now, there
will be several million flies the fewer
1o be killed m Auoust.”

Dr. Hastings, M.H.O., Toronto

WONDER FLY KILLER

Fra—Fary

is popular with all classes, as the only fly killer that rids the

house of this terrible pest. Educate your trade to

start NOW in the crusade against the fly.

Bear in mind the statement of Dr.

Hastings fully recounted

in this issue.

204 Stair Bldg., TORONTO

Distributors:- BRITISH COLUMBIA, McLeod & Clarkson, Vancou
ver, B.C.: ALBERTA, K & A. Cameron, 204 2nd St. W,., Calgary,
Alta.; MANITOBA and SASK., W. H. Escott. 137 Bannatyne Ave. E.,
Winnipeg, Man.; ONTARIO, Jas. Turner & Co., Hamilton; QUEBEC,
A. Francis Turcott, Reom 16. Morin Block. Quebec, Que.;: EASTERN
PROVINCFS, H. B. McLaughlin, Truro, N.S.

|




THE CANADPIAN GROCER

i THE NEEDS OF
j are wholesome, healthgiving, nu-
z tritious foods—the kind that make
i rich, red blood. One 10c. tin of
“SIMCOE” BAKED BEANS
| will give sufficient nutriment
§ for an entire family for one
'] meal. “SIMCOE™ Baked Beans ;
| i are the antidote for the high -
1 cost of living delicious and ap- 5
§ petizing, contain as much value ’
? in food properties as a pound of ]
beefsteak. g?
Feature the 3's Family, size *““the tin :2 '
with more beans at a lower price.” fg
iE B
ASK YOUR ik 8
FYRY.
WHOLESALER ;g; '
FOR PRICES. v
i
; Dominion Canners
* ] LIMITED
™
HAMILTON, CANADA
¥
' 5
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THE CANADIAN GROCER

That delicate, natural fresh fruit taste

ST h
— . —————— .
st that delights the palate of your more
TOEHENE !
QKH(&-H‘E-NJ-EJR% fastidious patrons is always present in

&% KITCHENER BRAND
FOOD PRODUCTS

They are wholesome, appetizing and

delicious—and appeal to all lovers of
jam delicacies. " KITCHENER " Brand
makes the trade grow naturally and

opportunity is looking the dealer in the
face. TAKE ADVANTAGE.

PEACHL®

OSHAWA CANNING CO.. Limited

OSHAWA ONTARIO

A TRIAL IS ALL WE ASK.

SANITARY CANS

FOR

“Winter Pack”

Baked Beans, Soups,
Meats,Condensed Milk,
Evaporated Milk « «

Sanitary Gan Go., Ltd.,

Niagara Falle, Ont

e g i
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THE CANADIAN GROCER

Clark’s

Boston Baked

B T i

Pork and Beans

Are Invincible in Quality

CLARK’S
Boston Baked Pork and Beans

Are all Nourishment

CLARK’S

Boston Baked Pork and Beans’ inimitable flavor

is the result of experience which enables us to guarantee every can.
The people know what they want when they order Clark’s Pork and Beans,

and they alwavs get what they want.

CLARK’S
Boston Baked Pork and Beans

Plain Sauce, Chili Sauce, Tomato Sauce

W. CLARK, Montreal

Manufacturer of High-Grade
Food Delicacies

Ao L el N Y O - “
e e ———
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THE

WHITE SWAN
YEAST CAKES

are the most reliable and satisfactory

yeast cakes on sale in Canada. Your

customers will not complain of poor

results if you supply this brand.

ORDER FROM
YOUR WHOLESALER

White Swan Spices & Cereals,

Sole Distributors TORONTO

CANADIAN

Get Your Order

in immediately if you want to be sup-
plied in good time and get your share of
the big profits. We are advising you
this because the demand for

Golden Ray

Cleaner

the latest and most wonderful cleaning
preparation on the market, is assuming
enormous proportions.

Golden Ray will not only clean hands
but will remove the stain from any
fabric, no matter how delicate. without
harming it.

Waite @& Fuller

4 Union Avenue, MONTREAL

GROCER

The salt that
sells. It's the
salt that’s ad-
vertised and is
winning public
attention and
favor. The
best for table and dairy. It’s the salt
that sells with profit. Prompt shipments
assured.

THE DOMINION SALT C° vimiten

SARNIA, - ONT.

You Want to Earn More,
Don’t You ?

Your answer is Yes, Certainly!

The first essential is to find a way.
We are going to solve this problem for you.

You can suit yourself as to whether you
give up your present position or not. If you
choose, you can devote only spare time to
our proposition.

If you are enterprising and intelligent, and
willing to work for $7.00 or $8.00 a week
during your spare hours, for the first two or
three weeks of your connection with our
staff, we can put you on the road to success.

After a few weeks, when you have had a
little experience at our business, you can
earn from $25.00 to $50.00 per week.

Write for full particulars to

THE MACLEAN PUBLISHING CO.
143-149 University Ave.

Toronto, Ont.
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| /n moking Bread with this powder no Jermentation takes place, ond
thus newther acid nor olcohol & formed, ther, producing
SWEETER, LIGHTER ond WHITER '36‘00

than by ary other PROCESS, lr
-PREPARED ON CORRECT CHEMICAL PRINCIPLES. !‘

5, Never &ip » wet spoon in the POWDER.  Keep it abways in & dry place. 3

MR. DEALER

for’over, fifty years Cook s Friend, ‘“The
Baking Powder With a Ped

been a leader To-day, 1t

quality and advertising

your share

Purer than the Law Demands
Ctontains No Ajlum,

W.D.McLAREN
Montresl

——

Mr.Grocer Have You Been Reading
the Heinz Advertisements?

HEY are nowappearing
in the Saturday Evening
Post,[Ladies’"Home Journal,
Woman’s Home Com-
panion, Collier's Weekly,
Christian Herald, Etc., Etc.

Advertising like this was never used

before for a food product.

It is advertising that takes the
grocer into consideration—that helps
our customers to a better appreciation

of you.

H. J. Heinz Company—57 Varieties.

THE CANADIAN GROCER

Do You Realize

vhat it means to handle biscuit

perfect condition? Why, it

Carr’s Biscuits

gl o e A e P

Send your order

‘1
to ocur nrarest
Agent
e —
——

CARR & CO. CARLISLE

ENG! AND

AGENTS Wm. H. Dunn, Montres! and Toroato; Hamblin &
Brereton, Winnipeg and Vancouver, B.C; L. T. Mewturn & Co,
Ltd., Calgary; T. A. MacNab & Co, St. John's, Newfoundland

CPowdered

GELATINE

1s a perfectly pure Gelatine
in powder form, ready tor
immediate use without
soaking.

C. NELSON, DALE & CO., LTD.,
WABWICK, ENGLAND.
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The Reputation

Depends on the accuracy, speed and carefulness of your delivery
system.

STAR EGG CARRIERS AND TRAYS
FOR SAFE EGG DELIVERY

This perfect egg delivery system stops all breakage and miscounts.

Saves time and money.

Ordinarily egg delivery is the cause of much delay and trouble.
STAR EGG CARRIERS and TRAYS please both the customers
and the delivery men because they are always rapid and accurate.
Write for our two interesting books ‘“fafe Egg Delivery” and
“Advertising Suggestions.” They show how to make a fine
reputation better.

THE CANADIAN GROCER

of Your Store

Star Egg Carriers are licensed under Canadian Patent No 96566,
jobbers or agents supplying other trays for use with Star

rights and subject themselves to liability of prosecution under the Canadian patent laws.

to be used only with trays supplied by us. Manufacturers,
Egg Carriers are contributory infringers of our pateat

STAR EGG CARRIER

1550 JAY STREET,

@@ TRAY MFG. CO.

ROCHESTER, N.Y.
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HEALTHFUL
NUTRITIOUS
DELIGHTFUL
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DIET FOR
CHILDREN
AND

| ADULTS
I3 A DAINTY
} . A NICE
5§ = DESSERT BREAKFAST
’.\“l
-
:» | ST. VINCENT ARROWROOT
\ has all the qualities that go to the making of a rapid seller. In number of ule.s it has no equal and “
wherever it is sold has become immediately popular with an ever widening circle of users. Xz
The demand has always exeeeded the supply. We offer enlarged supply to meet a growing demand. There's ‘; ;
1 | money in it for you. Sl
: ! Write the Secretary for information and samples. iy
g ST. VINCENT ARROWROOT GROWERS’ AND EXPORTERS’ ASS’N %;'
| B

> - - b o ¢. =By X7 "'l‘
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21,071,199 Free Coupons

in Canada and the United States

;good for Puffed Rice and Puffed Wheat at any Grocery Store

These twenty-one million coupons will be

' printed with full page advertisements in ninety of

the big home magazines coming out in April and
May.

! Tens of thousands of these coupons will call for
| iree package of Pufied Rice—we redeem these from
. the grocer for 15 cents cash.

" For Ten Weeks

These come out during April but are dated May

Weeklies on list come out during April

Voman's Home Canada Monthly Sunday Magazine

Get Puffed Rice
or Puffed Wheat

While You Get the Retail Price

You will be asked many times from what magazines coupons may be cut.

Other tens of thousands of these coupons will
call for a free package of Puffed Wheat—we redeem
these from the grocer for 10 cents cash.

And still other tens of thousands of these coupons
will call for a free package of Pufied Wheat, pro-
viding the customer presenting the coupon pur-
chases from the grocer a package of Puffed Rice —
we redeem these from the grocer for 10 cents cash.

Your Customers

FREE

Here is the list, ninety in all.

These come out during May but are dated June

Weeklies on list come out during May

Canadian Magazine Western Home
Ladies’HHome Journal Monthly

Pictorial Review Saturday Evening
McCall's Magazine Post

Modern Priscilla Holland's Magazine
Good Housekeeping \.Tmlu)' Magazine
Mother's Magazine Pittsburgh Gazette
Vogue Times

Sunday Magazine
Richmond Times-
Dispatch

Sunday Magazine
Omaha World-
Herald

Sunday Magazine
Cleveland Leader

A T Ny

cople’'s Home
Tournal
utlook

neriean Boy
tension Magazine
Ivance
mtinent

raclite
liristian Standard
rworth Herald
estern Christian
\dvocate

niral Christian
‘\'l\‘N‘N'Q'

ific Christian
\dvocate

istian Advocate

Sunday Magazine
Chicago Record-
Herald

Sunday Magazine
St. Louis Republic

Sunday Magazine
Philadelphia Press

Sunday Magazine
Pittsburgh FPost

Sunday Magazine
New York Tribune

Sunday Magazine
Boston Post

Sunday Magazine
Washington Star

Sunday Magazine
Minneapolis Journal

ugh goods to meet the demand.

urge orders of not less than two cases each—four cases in all—of Puffed Rice and Puffed Wheat.
an 144 packages, and_those cannot go far in a free coupon demand.

Companion, Canadian Pictorial Denver Rocky
I adies’ World Canadian Home Mountain News
Delineator Journal Sunday Magazine
caigne Buffalo Courier
. \:k'li:lar-u ""“""""”"'T Sunday .\lu;nxi;u‘
; s St. Louis Christian Detvelt Nows
‘”:“' “Il i.h‘ Advecate Tribune )
e L ,
ople's Popular L "\' le Remus Sunday Magazine
Monthly Iagazine Baltimore Sun

Magazine Section
Philadelphia North
American

Magazine Section
Boston Globe

Magazine Section
Washington Post

Magazine Section
San Francisco Call

Magazine Section
St. Louis Globe-
Democrat

Magazine Section
Cincinnati Enquirer

Magazine Section
Chicago Tribune

Magnazine Section
Pittsburgh Dispatch

Woman's World

Collier's Weekly

Literary Digest

Youth’s Companion

Christian Herald

Christian Endeavor
World

Pittsburgh Christian
\dvocate

Texas Christian
Advocate

N. W. Christian
Advocate

California Christian
Advocate

Churchman

Sunday School Times

Congregationalist

Sunday Magazine
Rochester Democrat
and Chronicle

Sunday Magazine
Memphis Commer-
cial Appeal

Sunday Magazine
Minneapolis Tribune

Sunday Magazine
Louisville Courler-
Journal

ma-, Magazine
New Orleans
Picayune

Sunday Magazine
Kansas City
Journal

Sunday Magazine
Buffalo Times

Sunday Magazine
Detroit Free Press
Sunday Magazine
Milwaukee Sentinel
Sunday Magazine
Cincinnati Commer-
cial Tribune
Sunday Magazine
Columbus Dispatch
Sunday Magazine
Des Moines Regls-
ter and Leader
Sunday Magazine
Denver Republican
Sunday Magazine
Worcester Telegram
Sunday Magazine
Providence Tribune

ere will be a quarter of a million cases moved on this coupon sampling plan, in Canada and the United
ites, on which the merchant will get his full profit.

The mills are running night and day to turn_out

Your order should be placed to-day

The Quaker Qats (Ompany

PETERBOROUGH, ONT.

That will

I
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, SOMETHING GOOD
GRAY’S JAMS || oo ¢ {1 32

The Mill is Right.

Nothing Counts
Like Service.

Contain neither glucose The chisisim ot thiv rant
. pany is to give the pur-

nor preservatives. chaser of a COLES, a mill
as refined, as characteristic,

and altogether as desirable

Our guarantee of purity e e
iS On every jar. can ofter at a higher price,

Back of al this is a teel-

ing of strong moral obliga-

Samples and prices from siow nd & Scere. AT 18
instill in the minds of
: : COLES users that teeling

Maritime Provinces, Quebec, Manitoba, of cn:\thlun:: “m':‘ '\m\'x yu .

Saskatchewan and Alberta, W. H. and must always be the
Dunn, 396 St. Paul Street, Montreal; basis ot honest business
Toronto, Lind Brokerage Co., 73 Front
St. East; Ottawa, E. M. Lerner & Sons,
11 York St.; British Columbia and
Yukon, Kirkland & Rose, 312 Water
St., Vancouver.

relations

Etc

John Gray & Co., Ltd. o . :
y COLES MFG. CO., Philadelphia, Pa.
AGENTS—Chase & Sanborn, Montreal: The Codville Co., Winnipeg
Eby, Blain, Limi e 110 m - amiito
Glasgow Graario. Kelly Douglas & Co. Vancouver B.C. L. T. Mewourrs
o., Calgary, Alta.

BUILT ON MERIT | —

The easiest running, quickest !
grinding and most attractive 1
mill for your store is the

ELGIN | | =
National Coffee Mill '

It is equipped with our new
style force feed steel cutting
grinders, which make for fast
grinding and durability.

Sardines ==
Are a Healthy Food DINES

®  MADE
STAVANGER
FAMOUS

it Bl EDICAL science tells

us that the sardine
supplies an excellent pro-
portion of nitrogenous
; material, so it becomes a
real and economical food.

'« Specia! royal prrmissien

3 With :
i Prompt shipments our speci-
; alty. ]
: ]
' Ask any of the following Jobbers for our Catalogue : E i
¢ on gyour shelves you have a sardineVYstock that}willTwin WINNIPBG—G. F.Ft J. Galt (and branches) “:10 Codvule,Ou (and
i i branches); Foley Bros., Larson & Co. (and branches).
and hold your bgst ..rade. The Carefu'l preservation in VANOOUVER . The W. H_ Maikin Oo, Lid - Wm. Braid & Co.
theJcooked state in oil precludes contamination. Kelley, Douglas & Co., Ltd 4 a
. ] = > i HAKIL(;!‘O _—‘L.(‘)o urner& Co.; Balfour, Smye & Co.; MoPhewson, ]
: Sell the Best—“King Oscar.” There's satisfaction to ’N)RON'DOM—Bby. Shain. Tid. i i
customers and good profit to you in the sale. LONDON —German, Eckert & Co.
BT. JOHN, N.B.—G. E. Barbour Co., Dearborn & Co. E i
CANADIAN AGENTS: REGINA, SASK. —Campbell, Wilson & Smith { E
MONTREAL—The OCanadian Fairbanks Co. (and branchesy. :

EDMONTON, ALTA.—The A. MacDonald Oo.

J.W.Bickle&Greening MADE BY

:'1'-‘: i (J. A. Henderson)
i1 samiticn, S Ont. Woodr%gG[91L§d£irds Co.

N E—
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| 3AG-MAKING & PACKETING

Machinery of Every Description

oy
3 1, Sl

Bag
Machines

IEEERENE

!

Labelling

s Mt |
¥

¥ S 23
(I | 4 4 I

i Wrapping

N

Etc., Etc.

k With folding in both these
methods
-E THE LOV:ILL NEW TYPE PLCKETING MACHINE

t' Send us Samples a d let us suggest where we can save you money

ne : . & T

= Lovell’'s Bag and Packet Machinery, Limited

— 59-60 Gracechurch Street, LONDON

T

HERE IS A WELL
ADVERTISED LINE

Send for our New Folders and Win- There is 50 profit on every package
dow display. you sell. Goods guaranteed.
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=71  PRICES NE!

“"WONDER-|

T s

10c. Packages, 6 doz.
in casc - - .

e ——

25c.,one doz.in Display

-
!".,,..,.ﬁ... PP 2

SILVERCLEANER |

(STERmeo-PLA'rEo WARE)
NoRuUBBING NO WEAR

| REMOVES TARNISH INSTANTLY ||
PRICE 25 CENTS

WONDER-SHINE._ |

-SHINE._|

d i
m, loronTO CanaDa 8urnu.or§V..* J

WONDER-SHINE LIMITED

GENERAL OFFICES—220 King St. West

13

Box, 3 doz. in case 2.00
50c., onc doz. in case 4.00

Complete One Dollai Qutfits
with Baskets, etc. 7.80

10c. Electros in Pack

ages - - .80
25c. Electros in Pack-

ages - - - 2.00
50c. Large Hotel size 4.00

TORONTO, CANADA

J8S

e T
- D 3

R AUW ST 0L IS
BT s T JIRE, 13 Sh

i ﬂ‘. .'l‘zg‘a
R pu——
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P RRI ’ Regular Lines put up i.: &
E ]
5c. Parchmentin:

10c. Red Label

5c. and 10c. Fancy T hin 10c. Cartons
Blue Packages o, Cardboard !
Only 30c. and 35c. T s ;

ok iR A0

i e Ml o~ . Vi o

N
i |
!,:'» :
!
D. S. Perrin & Co., Limited
| LONDON CANADA An Ideal and Healthy Food B
' : Quality unsurpassed. Test the flavor and crispne-=
‘ { 14 —
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UP-TO-DATE IN SPOTS ONLY

aptly describes the grocer who will adopt modern system in
some departments, but continues the old unsanitary method
of handling Molasses.

The customers of to-day are modern, and bulk molasses,
different in flavor and color on each order, will not appeal to

careful housekeepers.

Could we suggest a better reason
for MOLASSES IN TINS?

QualityAlways Uniform Package Always Sanitary

Try this Combination.

Domolco Gingerbread

For the Table For Baking
A spread for bread, more wholesome Unequalled for Gingerbread, Gin'ger
than! Jam, the favorite 'sweet for por- Snaps, Caniy Making, etc. Made from
ridge, or over griddle cakes. West India Sugar Cane—Nothing else.

Perfect Products Positive Profits

Write us direct for Samples, and address of your nearest distributor.

THE DOMINION MOLASSES CO.

LIMITED
Halifax, - - - - - Nova Scotia
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FISH FOR LENT

Be prepared for demand. Our stock complete:—

SEA TROUT, MACKEREL, LABRADOR HERRING
HOLLAND HERRING and MILCHERS

ACADIA and CANADA COD, COD STEAK,
QUAIL, COD STRIPS, Etc.

THE SIGN OF PURITY

BALFOUR, SMYE & CO., cro: HAMILTON

'PHONES 3595, 3596, 3597 3598, 748, 462

Every Live Grocer
SHOULD KNOW ABOUT

“Walker Bin”’ Fixtures

They represent the maximum effici-
ency in grocery equipment---the most
complete system for easy and economical
handling of a grocery stock, either large
or small.

They insure minimum of waste,
shrinkage; labor and expense, which
means larger profits.

The attractive display makes cus-

\\;' _»__/

Lest We Forget—Again

THAT WEALTH OF FLAVOR

tomers feel “more like buying and buy-
ing more.”

Write for Illustrated Catalogue |

which is so conspicuous in “RIDEAU HALL”
Coffee can only be obtained by the most careful
selections and expert blending and roasting of
the Highest Grades of Coffee.

The true value of a coffee is in the cup.

‘“ MODERN GROCERY FIXTURES"” |
We buy that way and sell that way. !

and let us give you an estimate.

Hence Our Success.

Walker Bin & Store Fixture OCo.
LIMITED Gorman, Eckert & Co.

LIMITED
LONDON, ONT. WINNIPEG, MAN.

REPRESENTATIVES,—

Mesitoba : Watsen & Truesdale, Winaiped, Msa. = s
Beatresl | W. 3. Silooch. 33 51, Nicheree sireei _ DeFlin, Ontario
Vauceuver, B. C.: W. W, Burke & Co., 334 Cordeva St. W.

FARROW’S ‘A-1’ MUSTARD

THE BEST BRITISH MAKE—DIRECT FROM THE GROWERS

In every market of the world FARROW'S “A-1" has forced its way. Write your neares
agent for a sample tin. Compare the get up, the quality and the price—then you'll know the reason whj

CANADIAN AGENTS:—

W. G. PATRICK &CO., 77 York Strzet, Toronto; T.A. MACNAB & CO., Cabot Bldgs., St. John’s, Newfoundland; W. A. QlMOND
89 Union St., St. John, N.B; RUTTAN & CHAPMAN, Fort Garry Court, Maia St., Winnipeg; ROSE & LAFLAMME, 400 S
Paul St., Montreal; C. E. CHOATE & CO., Pickford & Black’s Wharf, Halifax.

16
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PURE CANE SUGAR is what you get every time when you specify

of¢

Granulated

The best sugar that is produced to-day. Guarantees absolyte satisfaction
to your customers which means your success.

['he St. Lawrence Sugar Refining Co., Limited, Montreal, Quebec

CASTILE SOAP

“LA VIERGE”
The Virgin Brand

EXTRA SUPERIOR QuUALITY

THE STANDARD CASTILE SOAP
OF MARSEILLE

DAILY OUTPUT ABOUT 100,000 LBS.

CAUTION: Other Castile Soaps are
offered on the market closely resem-
bling the VIRGIN BRAND -insist
on the genuine, stamped: ‘“LA
VIERGE” “FELIX EYDOUX"—
Marseille.

i Law Young & Company
IMONTREAL

SOLE AGENTS FOR CANADA

You want your name to be connected with
absolutely the best grade of groceries only.

That's our attitude in regard to our products,
hence

ST. CHARLES BRAND
EVAPORATED MILRK

has a reputation that it fully deserves for purity
and general goodness,

St. Charles Condensing Co.

INGERSOLL, ONTARIO, CANADA.

Get Ready for Spring

lust as sure as there is a sky above—will the
wousewives of your locality have reason to pur-
hase a polish that will redeem tarnished brass
)T copper to its original new color.

VENAUTO METAL POLISH

» your best seasonable stock. There is sure to
¢ a demand for a polish of this nature. Don't
t the household trade find you unprepared.

STOCK UP NOW

BANNER MFG. CO., Box 35, Station C, Montreal

EAT—
Purple and Gold Brand

RAISINS

California Raisin Day, April 30th.

PACKED BY

GIFFEN-HOBBS CO., Fresno, California
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FURUYA & NISHIMURA

are now taking orders for NEW SEASON’S
JAPAN TEAS. Jobbers should also ask our agents

for samples of the balance of our last season’s Fannings

and leaf teas remaining.

SATISFACTION-GIVING SALT

~ i) PUR!TY e
‘ = SALT gl

THE -~
WESTERM SALT (D) ‘ {» |
|,| A |

'"
=W

R} LIMITED
: PRI has a reputation for absolute purity and superior quality that makes it easy to

5 ONTARD

sell. Little known brands take time and talk to make a sale, and the busy
merchant has no time for either,” He prefers the salt that people buy without
urging—and so he stick rity.

The Western Salt Co., Limited, ™™g i

Especially Good for

Infants and Invalids

Condensed and canned in a factory that is
unequalled in its sanitary construction, by a pro-
cess that assures a product of absolute purity.

Being three times as nutritious 'as ordinary
milk without the'danger of spoiling, explains why a
special place has been given in the nursery and

hospital to

““Canada First”

ORDER FROM YOUR JOBBER

The Aylmer Condensed Milk

PRICES AND SAMPLES ON APPLICATION

&l :
i Evaporated Mllk Company, Limited
¥ Inland Revenue Bulletin No. 208 certified it to be Aylmer - - Ontario
absolutely pure and to contain the very highest percent- = . '
age of genuine food values. Head Offices: Hamilton, Ontario ;
¢
]
% —
| AG
i
POLISHES WET OR OILY SHOES. {
CONTAINS NO TURPENTINE—WILL NOT SOIL CLOTHES \f
Well Advertised and Thoroughly Reliable. N | s
AMILTON, OMN 2
¥. F. DALLEY CO., LTE E.c on . B
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“GRAND PRIX,” FESTIVAL OF EMPIRE EXHIBITION, LONDON, 1911
32 Prize Medals 21 Royal Appointments

| | PEEK, FREAN’S
- GOLDEN PUFF

Mt T
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’ E ] "YOU HAVE YOURS WITH JAM AND I'LL HAVE 14
. -] MINE WITH CHEESE" &
| ; 2
n. ! . ‘
| { . ¥
g - AGENTS: b=
¢ The W. H. Malkin Co., Limited, Vancouver. i
4 Ruttan & Chipman, Fort Garry Court, Winnipeg.

The Harry Horne Co., 309 and 311 King St. West, Toronto

PEEK, FREAN & CO, Ltd., Biscuit Manufacturers,

LONDON, ENGCLAND
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Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies

able agents.

MONTREAL——

____WESTERN Pkovmczs
The W. H. Escott Co.

WHOLESALE GROCERY
BROKERS, COMMISSION MER-
CHANTS and MANUFACTURERS’

AGENTS

Offices at

WINNIPEG and REGINA

covering all
The Wholesale Centres in
Manitoba, Saskatchewan and Alberta

Write us re your consignments.

WATSON & TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents.
WINNIPEG, - MAN.

Domestic and Forelgn Agencies Solicited.

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Magufacturers’ Agent
Canadian, British and Foreign Agenociea Bolicited.

220 Chambers of Commerce. P.O. Box 1812

WINNIPEG
THE J. J. TOMLINSON CO.

WHOLESALE GROCERY BROKERS
Office and Track Warehouse, - 92 Alexander St. E.

Correspondence solicited on domestic and
foreign lines.

FRANHK H. WILEY
MANUFACTURERS' AGENT
and
IMPORTER

757 Henry Ave., WINNIPEG.
WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchahants, Customs
Brokers and Manufacturers’ Agents, Cars Dis-
tributed, Warehoused and Forwarded. Warechouse
on Transfer Track. Business solicited. Our posi-
tion is your opportuaity.

SASKATOON, - WESTERN CANADA

DISTRIBUTORS, LIMITED

P. O. Drawer 99
EDMONTON, ALBERTA

Manufacturers’ Agents, Commission Mer-

= Wareh
Track connection with all Railroads.
TORONTO

We are offering Stephens’
English Peels, finest in
England, prices right.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street, Toronto

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
Established 1885

MACLURE &] LANGLEY, Limited

IMPORTERS AND
MANUFACTURERS’
REPRESENTATIVES

Toronto Montreal Ottawa Winnipeg

MacLaren lmPerial Cheese Co.

imited
AGENCY DEPARTMENT

Agents tor Grocers' Specialties and Wholesale
Grocery Brokers

TORONTO, Ont. DETROIT, Mich.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT
Trade Established 12 Years.

Domestic and Foreign Agencies Solicited

When Wanting
Canned Vegetables or Fruit
Wire or Write

LIND BROKERAGE CO.

73 Front St. East - - TORONTO

FOR SALE

Cheap for cash, Fruit Cleaning Plant

with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

27 St. Sacrament Street,
TEL. MAIN 778 BOND 23

|

LONDON — |

THE MARSHALL |
BROKERAGE COMPANY |

67 Dundas St., LONDON, ONT.

Wholesale Grocery Brokers. Fullyequip
ped to act as agents for British, Americar
and Canadian grocery lines. WRITE US

MARITIME PROVINCES —

J. W. GORHAM & CO.
Manufacturers’ Agents and Grocery

Montreal |

Brokers
HALIFAX NOVA SCO
We are open for a few high class specia
lines

H. R. SILVER, LTD.

MANUFACTURERS' AGENTS
AND GROCERY BROKERS

HALIFAX - NOVA SCOT!

First-class frost-proof storage facilities
Correspondence solicited on Demestie =
Foreigm lines.

J. A. TILTON
WHOLESALE GROCERY BROK.

ST. JOHN, N.B

Correspondence solicited with Ho
looking for first-class grocery connecti

W. S. CLAWSON & CO.

Manufacturers’ Agents and Grocen
Brokers.
Warshousemen

ST.IEE. - = <« - NbB

Open for a few more first-class lines.

——NEWFOUNDLAND——
T. A. MACNAB & CO.

MﬁT. .IOAHN'S. _IXIG‘KFOUNDLAND
and COMMISSION MERCHANTS |

d careful st
mm and exporters. Prompt an and torelg"
Oable add : “Macnab " Bt. John's.

Oodes: A,B,0, 5th edition, and private.
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TANUFACTURERS'AGENTSAND
BROKERS' DIRECTORY
(Continued.)

LONDON, ENG.
F. KESSELL & cCo.

Railway Approach,London Bridge, London,Eng.
Fruit Pulp Manufacturers and
Confectioners’ Sundriesmen.

Correspondence Invited.

——BRITISH COLUMBIA——
McLEOD & CLARKSON

vanulacturers Agentsand Wholesale Commission

Agents
852-6 CAMBIE ST., VANCOUVER, B.C.

an give strict atteation to a few first-class Gro-
cery Agencies, Highest References.

() T'T AW A

L. H. MAJOR and

J. SOUBLIERE, Limited

Wholesale Brokers and
Manufacturers’ Agents

snadian, British and Foreign Agencies Solicited
Sussex Street, Ottawa, Canada

0. E. Robinson & Co.

Manufacturers and Buyers of Dried
Evaporated and Canned
Apples
ingersoll, - -
ESTABLISHED 1886

Ontario

SUCHARD’S COCOA

This is the season to push SUCHARD'S
COCOA. From now on Cocoa will be in
iemand daily. It pays to sell the best. We
Zuarantee Suchard’s Cocoa against all othe:
nakes. Delicious in Aavor. Prices just right

FRANK L. BENEDICT & CO., Montresl
Agents

NINDSOR SALT

‘R LOTS OR LESS. Prompt shipments.

ite us for prices. Phene order at our
expense.

TORONTO SALT WORKS
'RONTO _ONT___ GFO_J.CLIFF. Manager

LAY
IPES

¥cDOUGALL & CO., Ltd., Glasgow, Scot.

Those made by
McDOUGALL

are peerless, Insistupon
having them.

THE CANADIAN GROCER

DO YOU KNOW ALL OF YOUR ‘' CREDIT
CUSTOMERS "' PERSONALLY ?
IF NOT, YOU NEED

Because they wsill enable you to handle a
vastly greater number of credit accounts
profitably and with SAFETY, You don't
need a high salaried organization either, for
they eliminate a great dcal of work, simphfy
bookkeeping, prevent errors and disputes,
and—best of all-afford an easy means of
checking close on each customer, who might
otherwise let his account run too long. If
you have a few “slow’ but perhaps ‘good”
credit customers, just try ALLISON COU-
PON BOOKS and then keep your eye on
the cash book. See whatadifference itmakes.

HERE'S HOW THEY WORK :—

When aman wants
credit, give him an

Allison Coupon
Book, and have
him sign form at
the front which be-
comesthen his pro-
missory note lo you
As he buys, you
tear out coupons,
and when his book
is exhausted you
can collect your
note or extend his
credit for another
book. as you deem
wise. No pass
books.nocharging,
no time wasted, no
errors, no disputes

Manufactured by

Allison Coupon Company

INDIANAPOLIS, IND., U.S.A

FOR—

“Green Mountains,”
‘“Delawares ”

or other varieties of

POTATOES

for SEED or
TABLE USE.

Bags or bulk in Cars.

Wire or Write

Clements Company,
LIMITED
ST.JOHN, - - N.B.

The original and only
Genuine Preparation
for Cleaning Cutlery,
6d. and 1s. Canisters.

‘WELLINGTON'’

JOHN OAKEY & SONS, Limited

Manufacturers of

Emery, Black Lead, Emery, Glass
and Flint Cloths and Papers, etc.

Wellington Mills, London, England

OAKEY’S

KNIFE POLISH

ESTABLISHED 1845

BRADSTREET'S

Offices Throughout the Civilized World

OFFICES IN CANADA:

Caigary, Alta, Vancouver BC
Edmonton, Alta, Hamilton Ont.
Halifax, NS, Montreal, Que
London, Ont, Quebec, Que
Ottawa, Ont, Torontc O t
8t,. John, N.B, Winnipeg, Man

Reputation gained by long years of vigorous,
eonscientious and successful work.

THOMAS C. IRVING, W25V elilnt

TORONTO

If you are looking for trade with Irish merchants
there is one paper that can put you in touch with
buyers, asd that is the

Irish Grocer, Drug, Provision
and General Trades’ Journal

10 Garfield Chambers, Belfast, Ireland

FOR SALE

A Well-established Grocery Business
in the thriving city of Kamloops, B.C.
Sales for 1911 over $100,000.00. Best
location in the city. This will stand
investigating. Reason for selling on
account of owner's health. Store can
be enlarged for general business and
will give lease on building. Write
owner, P.O. Box 203, Kamloops, B.C

wes COmmon Sense

LLS { Rots'amaeies 2 ee

*alors and 381 Queen 3t W., Torante, Oat.

«wn find Common Sense » very good seller, for

ason that it senoral
= *tdhm."":bounu !Eh&““

KEEP POSTED ON SUGAR

Having been identified with Sugar for the past thirty years, and being in constant toueh
with all sections of this country and foreign markets, we are in the best possible position to keep
you posted Ly mail and wire of any actual or contemplated changes and general gossip of the
markets. Some of the largest concerns are subscribers, and we should like te place our propo-

sition before you. For further information write

SMITH & SCNIPPER CO., 138 Front Street, NEW YORK

21
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If it’s BUSINESS you want, Sir, H.P. Sauce will surely bring it along--

H.P. is no shelf-warmer, it's no sooner on than it’s off again—
\\‘(‘“

off again to good purpose, too, to your customers and to you. \“\}“‘\u
wor? A\ &l \\E
5 . vt NELH, -
Don’'t TRY to do without \\\\ ‘\. }\\‘\\\\\\\(“ \\\\d \m,\“‘ :
G \ \u"

3 \\\\

QOOC
esosomee

will satisfy your most discriminating customers. It is prepared from the
choicest Coffee, and is the only Coffee Essence that retains the flavor and
fragrance of the Coffee Bean. Its economy and handiness make it in-

dispensable to everv housewife.

Thos. Symington & Co., Edinburgh and London

AGENTS ‘— Ontario—Messrs. W. B. Bayley & Co., Toronto. Quebec—Messrs. F. L.
Benedict & Co., Montreal. Vancouver and Winnipeg—Messrs. Shallcross, Macaulay & Co.

CHEMIST
{EDINBUFWL

Auto Delivery Curtails
Delivery Expenses

Service is one of the main features which de-
termines a merchant’s patronage, with delivery
the most important part. Merchants are more
and more beginning to realize the many points
in favor of automobile delivery, because it
brings them more business and because it is
cheaper than any other method.

The Menard Commercial Car

has been designed to meet the demand, and is a quiet car of great reliability, reasonable speed, with
a large reserve of power and a frame of strength and size capable of carrying a load of considerable
bulk and up to 1500 lbs. weight.

The design of tires used on the Menard Commercial Cars reduces the cost of maintaining tires
to a nominal sum. There are many other features of the Menard that will impress it upon merch-
ants for its superiority above all others.

Send for prices and full particulars.

Menard Commercial Motor Car Co'y
WINDSOR, ONT.
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Soap Profit Sustained

@ In this advertisement it is not our intention to prevail upon
your good sense that there is reasonable profit in soap at 6
bars for 25c., but we will mention a bar soap that gets as
many sales, and.a profit that is worth while:—N.P. BAR.

Now, you grocers, who are alive to the game, got your ear to
the ground as it were, know that it is just as easy to sell a good,
honest foot of soap as a tiny bar. There's money in the big
game—It's up to you which is best.

It will be our pleasure to quote prices.

David Morton & Sons, Limited

Victor Soap Works HAMILTON

I

CANNED PEAS

1000 Cases “PRIMUS”

STANDARD 2's - = $1.12:. doz.
EARLY JUNE 2’s - = $1.17): doz.

NET 30 DAYS F.0.B. MONTREAL

These are not SOAKED, but the FINEST put up last year.

What Do You Think?

L. CHAPUT, FILS & CIE., LIMITEE

Wholesale Grocers and Wine Merchants
MONTREAL

23
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WE WANT TO HEAR OF ANY DISSATISFACTION

=™ on the part of the dealer or
\ user of the Dominion Match. a e ear

This is the only perfect
match, it lights silently, and

e SvTiw & e your shelves for the best goods dur- 3
ing 1912, and you will not regret it.

The demand is steady— MAOARU"'

]
)

i
ix
£
8
i
i

The Dominion Silent Match
is a staple that bespeaks the
reputation for your store.

e
e

s

e s oo

DESERONTO, ONT.
e N, S has absolutely no superior, and it is

your profit good. 0 F TH E
Or The Canada Brokerage Company, Limited, Toronto, Ont.
The A. Macdonald Co., Winnipeg, Man.
J. A, Tilton, St. John, N.B. ). W. Gorham & Co., Halifax, N.S. therefore the line for you to handle.
Our prices are right and you will find

DOMINION MATCH CO., LIMITED 3
' “SWALLOW BRAND”’ ;
Snowdon & Ebbitt, Montreal, Que.
the goods just the same.

R s

RL————

7 s Y

WRITE ABOUT SPECIAL
PACKAGE WE ARE NOW
PLACING ON THE MARKET

The G. H. Catelli Gompany, Limited

MONTREAL . CANADA

-3 v | |
p { {
8 AM |2
4
1 \

-
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" DOMINION MATES (Poren esieonr o

Government Analyses Prove its

Sells all the Time!

L in every season
of the year

PATERSON’S
SAUCE

is the real Worcestershire. It
has quality and flavor that can
be found in no other. It sells
particularly well just now by
reason of the demand for a
high-grade table sauce that
lends a real relish to a fish dish.

p ‘~‘,“‘. = o SO+ i AR
As with Rowat's Pickles, there
1s good profit in Paterson's

Sauce. i e

Put in a stock to-day.

Superiority.

Every Test Proved ABSOLUTELY
PURE. Maple Syrup}

Order “Pride of Canada”
New Maple Syrup

At Once :

You have nothing to gain by
waiting, You MAY be un-
able to secure it if your order
reaches us late.

Rowat &!COO Pride of Canada will pe as notable 4

for its purity this year as last.

(TR ——

Glasgow *= - - .Scotland

CANADIAN DISTRIBUTORS:

Maple Tree Producers’ Assoc.

LIMITED
Montreal

Snowdon & Ebbitt, 325 Coristine Building., Montreal, Quebec,
Ontario, Manitoba and the Northwest: F, K. Warren, Halifax,
N.S.: F. H. Tippett & Co., St. John, N.B.; C. E. Jarvis & Co.,
Vancouver, B.C.
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From Top
to Bottom

of this list each and every article

GROCER

GLASS and
PORCELAIN

is benefitted by a liberal use of Windows
BON AMI, the cleaner and .
. ; Mirrors
polisher at one operation.
These articles are to be found ShOW C&SCS
in every home, which shows
the wide field of utility of Lamp Shades
BON AMI. Chimneys

Therefore vou run no risk in

ordering BON AMI. It is bound METALS
to sell because everyone wants it. Brass
Can be had from any wholesaler from Ocean to Ocean. Nickel 4
Cases of 3 dozen, $1.19 per dozen, Copper 2
or $14.28 per gross Tin il
FF.O.B. wholesaler’s shipping point. Silver i »
i
Lots of 5 gross, $13.40 per gross Gold i
Delivered to any railway station Celluloid i :
from Halifax to Vancouver. .‘7
Marble Work
Terms :—Net 30 days. ¥
Wood Work
Agents in Canada Oilcloth
Painted Surfaces
HUDON, HEBERT & CO.
LIMITED

BERT4 MONTREAL

The most
firm

liberally manasged
in Canada.
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THE CANADIAN GROCER

The FLYSAC Flycatcher

The Very Best and Cheapest on the Market

Many a device has been invented in order to cut
short the life of the fly, but none has stood such a
test and proven so wonderfully effective as the
above. The housewife likes it because it has not
certain objectionable features very common in
other makes.

BRITISH MANUFACTURE

Sells on Sight
BECAUSE
It is Different

Price is Right
AND

Profit is Large

BRITISH MANUFACTURE

FLYSAC means

No leakage. It is hermetically sealed.

No escape. The ribbon is evenly coated.

No loss. There 1s no dead stock.

No complaint. There is a generous length
of ribbon.

FOR PRICES WRITE

HODGSON, SUMNER COMPANY, LIMITED -  MONTREAL

Exclusive agents for Provinces of Quebec, Ontario, New Brunswick, Nova Scotia and Prince Edward Island.

sl hinr o
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THE CANADIAN GROCER

Night ork = Worry

or pouring over figures and books is keeping you
from success.

Why this midnight toil?

You, as proprietor in the grocery business, will
make your biggest gains in commercial business.
The selling branch wants you, let the McCASKEY-
ACCOUNT REGISTER look after your accounts—in
that way you will find the goal of success within
your reach.

The simplicity of the McCaskey is only outclass-
ed by its performance as the ideal of eliminating
all account keeping drudgery. It takes care of
your own purchases as well as of your credit and
cash sales.

Don’t worry over books. Ask us to give you a
demonstration. We have representatives in all
parts of Canada.

Dominion Register Co., Limited

90-98 Ontario St., Toronto, Canada
519-521 Corn & Produce Exchange, Manchester, Eng.

THE LARGEST MANUFACTURERS OF CARBON
COATED SALES BOOKS IN THE WORLD

PURE SPICES

It does not pay any grocer to
trifle with his trade in the mat-

ter of spices. Absolute purity

must be the always-present
feature of the line he handles,
or he will lose business.

Be on the safe side and sell

“Prince of Wales” Brand

The brand that stands for purity

S. H. EWING & SONS

MONTREAL sTORONTO

THE FARMER BUYS

Carter’s Root Seeds

FROM YOU

as readily as he does his Tea—in sealed
one-pound bags. Good business is to
be done at a fair margin, and there is no
expense to you. The name of Carter
is a hall-mark in itself, and the sterling
excellence of the goods ensures the
satisfaction of your customer: further-
more, you sell at a low price.

"JAMES CARTER & CO., Seedsmenlto His Majesty
RaynesPark, LONDON.J'ENGLAND

The Leading and Most Scientific Seed Producers
in the British Empire.

Isn’t it worth sending forjdetails of the
proposition ?

Address the sole distributors for Canada :

PATTERSON, WYLDE & CO.
P.0."Box 532, TORONTO

Head Office :—Chamber of Commerce Bldg.. Boston, Mass.

27
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Over 400 men are employed by The MacLean Publishing Company, to act as
Sales Managers, in their respective places of residence, for MacLean’s Maga-
zine, Canada’s foremost monthly.

Our business has increased so rapidly. we are compelled to appoint 100 more
salesmen to look after our internests.

Several of our present representatives earn $20.00 per week, others $15.00,

r“}‘ J..;.'; =T

- T—

i
|
!
’x
{
!
i others $10.00. Your salary will be gauged entirely by your own ability and am-
1 i bition. WIill you be one of the 100 new salesmen to join our organization, the
‘F i largest of its kind in America?
o < 2
’g | To do so, you must write at once for full particulars to
LR
it ]
¢ B THE MACLEAN PUBLISHING COMPANY, LIMITED
IR ; -
,“g | [ 4 143-149 UNIVERSITY AVENUE 5 3 TORONTO, CAN.
o
3 -
iR ‘\
?,§ g " 4
' B e
t§ l o = s
Store M |
% N v i
W tore Management—Complete Cea Dints
. Snetoations ANOTHER NEW BOOK .
1 1 E 1% ustrations
B Jor Retailers
: I& : FRANK By JOHN H. BLAKE ]
510 g ] ‘ |
g g . FARRI‘\GTON q This book, written by a practical tea man, comtains 3
“ y B A Companion Book to information which will be of great value to every grocer. |
é" ‘ Re[all Adverﬁsing There are ten chapters, one being devoted to each of the
g B C ] following subjects :—
P il omplete
‘{ :‘ ,:; ! $100 POSTPAID The Tea Gardens of the World
} bt CStore Management— Tea from Seed to Leaf
i ! omplete ells ‘a
4 % ;\'fmu‘( thrr llLllrl.l_"x me nlt] Tea f?‘Oﬂl Leaj to (..‘HP
g g f of a store so that no
ARE I anly BA0 Mrehteatiaies The Tea Marts of the Orient i
i { ! t he |
I | B o b rertied How to Test Teas &
RE o3 5 :
e | |, THIRTEEN CHAPTERS Wheve to Buy Teas !
;é B : ‘(f‘l“\\:,fl‘fl"fl*i' ‘\ e Is it Wise to Place an Importation Order? 3
i i 3 At be Yo ot trnde. Bulk versus Package Teas {
oY | T o g B i ey How to Establish a Tea Trade 1
| . L TRLE Tea Blending
¥ livering goods. Sub- . 1
' 1 ' ;f\'f;':';"h “"'1 = L‘":’l kg (275 pages) (24 full-page lllustrations) 3
3 “ ] ; s B‘:’:"-E’ f:r:elz'h :(;’:i‘lllr::fu‘::l\f.\r«l'( ‘(h“:,’n'."\:‘ Sent to any address on receipt of $2.00. ]
e ! ;. s 1 i O customers 3
f i g ABSOLUTELY NEW JUST PUBLISHED
o ; 4 Send us $1.00. Keep the book ten days and if it isn't worth the maczea" mlIblisbing compﬂnp 3
f ; r price return it and get your money back. (Technical Book Department)
188 | TREELAL BOOK DEPARTMENT 43-149 University Ave. TORONTO
( i 143-149 University Ave., - Toronto, Canada ¥ ’
) 3 1
£
1188
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We Clean Up Everything

Ammonia Powder
Chloride of Lime
Liquid Blueing
Liquid Ammonia
Borax

“ANYTHING LITSTERS IS GOOD”

PURITY AND SATISFACTION

The great selling

of general comment,
buyers are more than
friends.

Why not specialize

prestige.

PURE

ITS

is that they advertise themselves.
superior quality and flavor is a matter

The Litster line shows the way.

THE LITSTER PURE FOOD CO., Limited
TORON"

THE

BULLDOG SPECIALTIES :

v . The John B. Paine Company, Limited,

advantage of

LITSTER Pure Foods

Their

and enthusiastic
apt to tell their

on the best class

of goods for the betterclass of trade ? More
money in it, more satisfaction, more

ro

FOOD

CANADIAN GROCER

Mr. Grocer,

The season
cleaning is now here.
Ammonia

Ammonia, Borax, etc.

Bulldlog Ammonia Powder
More Sold Now Than Ever Before

for spring house-
You will be
Liquid
Do not fail to

ask the wholesale grocery travellers
about BULLDOG AMMONIA POWDER, they
have A BIG SPECIAL OFFER to make

Toronto,

Ont.

QUEEN
QUALITY
PICKLES

sense will bear out
ment that lines

the quality and
Queen Quality P

sell, and make v

profit also once
stocked them

The line includes

the state

possessing

flavor o

kles will

ave

10 and 12 07, bottles

Sweet Mixed and Chow Bulk

Pickles Inpails.

Perry's English Sauce.
English Chow Chow in pails.
Pure Tomato Catsup. bottled

or in bulk.

Worcester Sauce. bottled or in bulk.
Queen Quality Universal Sauce.

WRITE FOR QUOTATIONS.

Taylor & Pringle Co.

OWEN SOUND, ONT.

B0 Nt TR L e

o
-

2 R ATRE

s o pie mas
g e

Pl A

oy SRR Ty P

fo v

SIS




s

SEAE s

THE CANADIAN GROCEKR

Show the Fly No Mercy

Flies are 100 more dangerous than
you think they are and you should
educate your customers to start
a war against them before there are
swarms around. One fly killed early

means destruction to their children.

The Brilliant Flycatcher

1s certainly what the housewife will appreciate
and you will make no mistake in suggesting
that she buy now and hang the traps in
different parts of the home.

It is the most reliable glued catcher on the market.

Is warranted to retain its stickfast quality.

W ill unroll as a ribbon a full yard.

1.75 »'% 100

For Special Jobbers’ Prices Write

GRANGER FRERES, LIMITEE

MONTREAL




P

!

THE CANADIAN GROCER

Was the Garden of Eden
‘Missouri ?

We all have that “show me” instinct which must have come from
some common ancestor—the presumption is that it came from Adam.

The low priced article is the money maker.

With an effective display and attractive, alluring show cards
(furnished by us) goods of first-class quality and established reputation
will sell themselves.

SAPHO ANTI-DUST meets a long neglected demand for a sweeping
powder which not only has a sweet, wholesome odor, but which is at
the same time a strong disinfectant. It is the only sweeping powder which
kills moths, insects and disease germs, makes carpets look like new, reduces the ex-
pense of frequently washing uncarpeted floors. Its advantages are manifold
and we will gladly send you “selling details.”

SAPHO INSECTICIDE kills instantly cockroaches, bed bugs, ants and
insects of all kinds. Summer hotels and cottages are entirely freed from
all insects by the use of this preparation. It is beyond all doubt the most
effective insecticide on the market and a quick seller. Last year’s demand
exceeded our capacity.

-
-

- S W PR

SAPHO METAL POLISH is an old favorite among those who have
used it. The composition makes it especially desirable for use on metal
exposed to rain or damp.

N

CelTSR

SAPHO WHITE VANILLA. The wonder of the age and Ja rapid seller
owing to its strong flavor, and its novelty.

- v

Py
ok

SAPHO STOVE POLISH. Even in stove polish there was room for
improvement, and the consumer will notice the superiority immediately.

L VY

£ % o S e A

WRITE SALES DEPARTMENT |“G.”

SAPHO MFG. CO., LIMITED

586-588 Sanguinet Street, Montreal, Q. 2 i
Toronto Winnipeg
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THE CANADIAN GROCER

WILSON’S

FLY PADS

Are Wholesale Fly Killers

Every ten cent packet will
kill more house flies than
$8 worth of any sticky toy
on the market.

Retailer’s profit from 667, to 807,

Annual sale in Canada
many times larger than all
other fly poisons combined.

Order now from your Wholesale friends

V




THE CANADIAN GROCER

YOU BE THE JUDGE /\

——give L. & B. Banner Brand Jams and Jellies a
trial in your_home and‘m your displays, a favor-
able verdict will result we are certain. Stocking
inferior brands means taking chances with your
customers. Take no chances.

Packed in 30-lb. wooden pails ; 5-Ib. tins, 8 to case: 2-Ib. tins, 24 to case.

eraute | LINDNER & BENNER, - - TORONTO

_—ray 2K

Western Agents—Laing Bros., Wholesale Grocers, Winnipeg.

A SNAP in MOLASSES—

During the recent “tie-up” on the railroads, we had a car that was held up,
and to make room: for our next car, we have decided to offer it at unheard of
prices.

WEST INDIA MOLASSES— oaulity Guaranteed

Barrels, 21c gal. Half Barrels, 23c¢c gal.
These are exceptionally low quotations for the quality offered.

A BARGAIN—PURE PLUM JAM

Crates of 8'5 |b. tins, 8c per Ib.

BERRY'’S SHOE BLACKING

Regular 10c tins, a Snap at 60c per doz.

Send us your orders for these lines at once, as our stock is limited
and are offered subject to being unsold.

EBY-BLAIN, LIMITED, TorONTO

Wholesale Grocers and wholesale distributors of “Anchor” brand goods

et e

SUN RMMONWA *‘:’b

(HARVEY'S)

0 For 25 Years |
[ the Standard of Strength and Purity ==

Secure it from your Wholesale Grocer.
STUART & FOSTER, Limited, TORONTO

33
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THE CANADIAN GROCER

Robinson’s .am. Robinson’s

Patent R CSER Patent
Groats PTE Mg Barley
Made from the finest . 5= ¢/ Made from the finest
§7R- "/ Barley. Will bring
you the best class

of trade.

MAGOR, SON & CO.

403 St. Paul Street, MONTREAL. 30 Church Street, TORONTO

oats, scientifically

prepared.

AGENTS FOR THE DOMINION OF CANADA.

On Griddle Cakes for Breakfast

folks will find Crown Brand Corn Syrup more
delicious and more easily digested than any
other. Just suggest to them that they try

CROWN BRAND CORN SYRUP

and hear them come back and ask for more. In fact, it
would not be strange if some of your customers thanked
you for the suggestion.

1 @\VARDSBURG STARCH (©

LIMITED
MONTREAL~CARDINAL-TORONTO —BRANTFORD —VANCOUVER
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Results from U.S. Food and Drugs.Act

In 1,400 Cases Before Courts Convictions Were Secured in Majority —Much
Good has Resulted From Moral Effect of Pure Food Legislation—Benzoate of
Soda Controversy—Trade Customs of Questionable Character—Fourth Article

of the Series.

I'he Food and Drugs Aet of the Unit-
d States 15 a comprehensive and highly
cehnical prece of legislation. It was
issed to remedy a widespréad evil of
ong standing, and great eare had to be
vereised by 1ts sponsors to guard against
v misunderstanding as to the seope of
~ operation.

I'here are two dangers of this kind

ich have to be avoided in legislation.

the terms are too general a chanece
left for offenders to lllq'k hdles 1n the
defence

and make a suecessiul

roucgh the use, or rather abuse, ol
chiniealities.  On the other hand, if the
achinery [il'n\ltlml tor enlorcement 1s
wmind up in ‘‘red tape’’ it makes the

al side so rnllx['llr;ltl'd as to be un

l‘:ll.\.

Results Instead of Details.

Fhere is an old saying that the wit ol
an cannot devise a law that the wit ot
nother man cannot evade, and this is
welally true of food legislation. The
levburn bill is probably as well drawn

any Instrument could be. The defini

m of ‘‘adulteration’’ and **misbrand
«,"" which are the offences to he pun-

ed, are as wide and comprehensive

;nl\.\ihlv. whereas the c¢lauses relating

the enforcement of the law are drawn
» the minutest detail. As the scope ol
ese artieles is general rather than tech-
cal, we will endeavor to show the re-
its of the law, rather than vo into the
ctails of the aet itself.

The act deals ehiefly with **mishrand-
«.”” It does not prohibit the manu-
icture or sale of adulterated goods. It
mply insists that every article must be
carly labelled in such a way as to in-
rm the purchaser exaetly what he is
uying. In other words, it endeavors to
ake commercial honesty coineide with
mmon honesty.

Questionable Trade Customs.
During the long period in which there
as no law on the subject, a host of
These
ere understood by the manufacturers
nd dealers, but the puble knew nothing
bout them.

rade customs had grown up.

As a general rule, it may
e said that these customs were never
o the advantage of the consumer. For
nstance, it was the custom in many
ases to sell ‘““gross’’ for ‘‘net.’”’ .In
ither words, to include the weight of the
rackage in the net weight of the goods.
lhus arose bottles which were of ‘‘re-
wuted pints,”” and other customs equally
nisleading.

By W. S. Greenng

Another trade custom was the abuse

of the termns Mocha and Jata” Pure
Fruit Extraets,”” ete Many examples
will I'l';illlfl\ oceur to every reader Now
the Food and Drugs Aet changed all this.
[t simply refused to recognize any trade
custom 1t 1t msled Lhe pruareliaser
any way as to the true nature ol the
article he was purchasing. On the other
hand, good and legitimate trade dserip
tions, specially 1n the question of proper
erading of commodities, such as nuts,
carrants and raisins, were retained and
even admitted as evidenee 1n viven cases.
One firm was fined for selling raisins
as ‘‘extra selected,”” when it was dis-
covered they were deseribed ~;I-.]-I\ as
‘wood ordinary’’ in the trade
Origin of Most Difficulties.
Although

tures’’ were not prohibited when pro-

‘eon Im‘H.‘L” and ‘‘mix

perly labelled. the aet zave wide power
to the oflicials to seize and destroy any
_"NHZ\ wWhie! were decaved or mht jor

uman  food In conjunetion with this
vas the pro ithition ot any poisonous ol
deleterions substanee No [ powers
were pretty wide 1 a liberal construe-
ol ti

1 two elans»s
ienlties

tion was give
Most of the

enloreine the

law have arisen from » sections ol

the aet.

The mac mery lor entoreing the acet

was comparatively simple. The aim is
to get at the actual manufacturer as the
root of the evil. In most cases the actual
shipment of adulterated or misbranded
goods 15 seized and -i'wH‘u_\t'tl il actually
adulterated. If mishranded, the owners
are usually given a ec¢hanee to brand
them properly or export them beyond
the jurisdiction of the United States. A
bond, of course, has to be given in this
event. Before any aection is taken by
the courts the owner is given a private
hearing before the Seeretary of Agri-
culture or his nominee. If he can make
a satisfaetory explanation on questions
If he

fails to do this, the ease is tried before

of faet the case goes no farther.

the court in the distriet where the ship
ment was seized. If the eourt gives
defendant his
A fine mayv be im-
posed, but this is optional.
Many Convictions Secured.

So far it has been fairly easy to get

convietions. In something over 1400

against the
coods are forfeited.

judement

cases :Ilro':u]v\‘ tried, the Government have
secured conv ctions in practically all.
But it must be remembered, they do not

35

proceed without avihg a UL Y
No doubt, thousands of actions eontemw

]-k.l!wl have never come to trial, as the

shipper as heen able o Imake a oo
defence in the private hearing
I'he aet was passed on June N, 100,
bhut did not become law until Ja lary
1907. This g ¢ trade t
ake the necess ‘ e n el
labels, ald geners e €
\n immense qua soods
\ Id n pilss muster were rrie
cAported bevond the JUrisdic Lion I Lhe
United States. Unfortunately, Cuanad:

being the nearest point, got more than

ner lair share. [hen the state becan
1 ;A!‘w(‘m'«j against ollenders as

und necessary o add a g

**Rules and Regulations™™ to the text

¢ el to lacilitate 1ls )"
vorking Ihere wer r e e
cinning, but the number - .
ereased from time to time as decis
by the courts have viven new L
stated cases

The Use of Preservatives.

It 15 over the *Rules and Regala-
tions,” " rather than the text « e aet
tsel that the « ¢ ¢ ! ersies LV'e
wrisen.  The most 1 t « these
relers to the question ol preservatives
being used generally, and benzoate
- ] il 1 : -

deal with the question of preservatives

of any kind; it simply prohibits the ad-
© of any lede ]S4 -

terious mngeredients w ‘ may render

the article injurious to health. Dr. Wilev,

wihio has very strong views on the sut

eet, held that this elause

',"'1
a prohibition of the )enzoate
lhed produets

soda 1n Jams, eatsups at
. . i

[he Department procee

ciases avainst a great imiber ol packers
viio were using 1t Ihe latter made a
corous detenee e cround that
wias open to question whether the use
e < T <

¢ Presenee ¢
on the label.

I'hey managed to convinee President
Roosevelt that there were two sides to
the question, and he appointed a Re
eree Board, with Dr. Tra Remsen (pre
ably the best known chemist in the Unit

ed States) as ehairman, te

inquire into
the matter. This board ip eld the eon
tention ol the manutacturers, the ver
diet amounting to the Scoteh *“‘not

(Continued on page 12
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WhyFlyDestroyersShouldbe SoldNow | =

SO«

One Fly Killed Now Means Millions Less in Couple of Months’ Time—Facts to

Which Dealers May Use in Persuading Customers to Make Early Purchases— vl

> If Sales are Delayed Fly Pest in Many Homes During Summer Months Be- fmf

comes Unconquerable. ] "];:;

uni

Toronto, March 21—(Special). — “For How the Millions Arrive. further in these calculations for another A, eol

every, female fly killed NOW there will Let us do a little figuring. month ly

be several million flies the fewer to be In 10 days irom the time the fly de The Dealer’s Part. ¢

killed in August.” posited her eggs we have 150 extra The result of these mathematics have ‘ flie
This is the statement nade by Dr Suppose hall - of these are iemales a direct bearing on each grocer's trade i

Hastings, medical health officer of this  Chances are that the percentage will be in 1ly destroyers The moral that «

city. greater. But 75 females each deposit every dealer should see is quite plain. If E the

The doctor bases his statement on 150 eggs making 11,250 eggs altogether. the public is thoroughly acquainted and she

scientific facts that cannot be dis At the end of another 10 days or 20 impressed with the facts demdnstrated 3 day

" N\
73 ) £ \ A HILHLY
§ L~ N SUCLESSFUL
. METHOD

™YV 4
i - '
¥ 0¥ ﬁ(h 5
S o) g
v THE DBEAR - 2 :
TRAP \S ALSO ) v \ el <t
USEFUL SR, : ; 1
J « { der
7 S ot I 7
. <. v —— N D ‘ (e X z 4
i l / . §A \ ; P o [ ., Her
- Y & B\ < E
i Z o 3 3 = a ( ] \ -
i Ay ~ e (2 -2 ) :
! NOW FOH THE 53 / -1’\ = FARMERS SHQULD I h
: 3% HAREY ST : R 1n oy || ALWAYS CARRYA 3
% 5 THE LATEST = 4 - { 4 y
I L - 1 X, FLY-KILLER D ol —— 1;9 :
N = et ar Oy | .
il8 g o | ‘ THE DROP e
-- : Y ) - & WILL KILL 2
HE L § L HIM ‘r
e 1 i > " / “( W o
i i £ ; 1
(4 i " | 5 . nl
g.‘,‘ i 3 EVEN IF HE DOES en
i% -. KICK — KEEP ON
é ks ; HAMMERINC reta
&1 1
E,’ ? | this
9, e
Vi {3 | \
i e ) an
i'_ 1 ,: ; i i\
3% i i : v
i . P : !
AR A S e R — . E i
P i ; ¥ ) JuST ALITTLE SALT ON HIS TAIL AND YOU HAVE H\M o on
=1 B | ? 1
“{ & ! If the Retail Grocer has Better Fly Destroyers Than of Above He Should Sell Them Early. These May Become Standardized. ) dea
{ISE e A\l
: ;‘ : proved. They are wonderiul facts—in dayvs irom the start we have 11,250 abkove, fly destrovers are bound to sell | man
£ B Lo teresting in the extreme—and they flies Hali of these or 5,625 are fe- early in the season. »
i { i ; 2 2 g 2 . g i
f’i b .z i should get every retailer working im males IFach deposit 150 eggs making Already an occasional {ly may be seen W
} ‘: B mediately to sell fly poisons, stickers %13,750 in all At end of another 10 about the house, having hibernated suc- e
! i g dad SEaps davs or 40 ifrom the beginning, there cessfully. cery
i 18 . S = e a : was p
148 1 f ‘“‘Every winter seasoned female fly, will be 813,750 flies, not counting those “If those that first appear on the i i
2 L LEs Dr. Hastings said to The Grocer, ‘‘de alreadv referred to Hali of this num scene are annihilated,” says Dr. Hast .
Ee i : posits in the neighborhood of 150 eggs her or 421,8/5 at 150 eggs each will ings, ‘“‘imagine the fewer flies we will * \\2
i T -
% B 5 4 in a favorable breeding spot In only produce in 10 dayvs more or 40 alto have two or three months hence. It is
i 1 S : ¥ : e p 5 { 158
i b 10 days time these ecggs are incubated jother the huge number of 63,281,250, something in which every grocer should s =
A BE o and then we have a colony of 150 extra  y4q to this the 843,750, the 11,250, the Dbe directly interested and if united ac L e
if 3 i These 2 ~ ; ic taken e: 3 AR SEy cas
A e e u»n.tf*ntri} t“ t}h ¢ Fhese 1.re.all full 150 and the one begun with and we find 00 IS taken early every season for a [ : liver
4 grown in that short space of time: e i ' ; years is as 7hy p ) 4
“:‘ ‘ s , % tpf e Inlt'r : the grand total of 64,136,401—don’t few years there is no reason why the i w
e« “Now figure it out for yourse an( L8 2 y st ce actically 4 |
(IS . ; e overlook the one—and all inside of 40 fly pest cannot practically be extermin g von
4 § vou will see that in a few weeks there ; ated.” loll
3 i { e % = ({1‘\ > “Ho {
3i e will  be millions of the pest to fight : In referring to the breeding spots the s
o4 3 . 2 ¥ e
; against.” It would be astounding to proceed medical health officer stated that the
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most favored places were stable refuse
and garbage heaps or cans. Eggs are
freely deposited in such places and very

soon will be noticed almost lifeless
forms stirring Gradually these de
velop and at the end of about seven
days large-sized maggots may be seen

fashion In
some wonderiul and
unaccountable transitior. these ‘‘mag
gots'’ burst their shells and immediate
lv start off as full grown flies

moving about in

three days more by

lively

“That's why we never see an
flies,”” he explained
Keeping Them from the Stor:.
“To prevent
the doctor stated,
should be thoroughly
davs as well as garbage and

voung

flies around the i
“all

moved within ten
other re

store,’

stable refuse
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fuse. Orne of the best fly exterminators
for a garbage can is chloride of lime;
No incuba
all possible ren
regularly

another is crude petroleum
tion will take place if
dezvous are

either of these

sprinkled with

““The grocer should see that his neigh
bors’ back vards are just as carefully at
tended to; if not flies are hound to con
gregate in the vicinity and since the
rate of multiplication of their numbers

is so enormous thev are sure to become

a nuisance to him.’
Deadly Germ Conveyors.
Flies are the carriers of deadly bhac
teria and are the cause of much sickness
and ill health The should be
plenty to work

sales should be gratifving

crusade
hegun earls There is

on and early

How About $2,000

to Start a Business

New Brunswick Clerk Raises Interesting Questions—Advice on

Stopping the Something-for-nothing Game -

Should be Eliminated
Living?
This man gives me a rather larve or-
der and one diffienlt to fill:
. N.B.. Feh. 7.
Henry Johnson, Jr.,

1912.

Canadian Grocer.
Dear Sir,—For the months
[ have been reading vour intere<ting ar

past few

ticles in The Grocer reczarding proper

nanacement of a erocervy husiness, ete.,
ind T thought vou might be able to cive
e some adviee

For a lone time 1 looking
forward to the time when T would start
n business for myself and for the past
ten vears at the
retail grocery hnsiness, and have aequir-

have heen

I have bheen working

ed a cood knowledee and experience in
this line and, as well, durine these vears
ave ‘n-vr] .‘|'v]¢~ o save a few 1}4-”‘”\_ S0
thinkine of

ave heen startine out on

v own aceount, but hefore doine so |

thonght a little adviee from one who has

cone throneh it all wonld not he a bad
dea.
What adviee would vou eive vonung

man who has abhout £2.000 to invest in
i grocery business in a eity with a popu-
about 20,000 ,,.-..,.!4,
here are already hetween 35 and
cery stores,

ation of where
10 ero-
andle

or rather. stores that

Toceries, lines of
;um]\'? (’]';u- ;|'n|\'(‘ ‘n'ill; ylrn}v-"' onate-
v well seattered thronehout the mt»\'W_

What he ad-

1sable to put in, when startine? What
amount of the $2,000 would yon in this
case set aside for store fixtures and de-
livery outfit?

What expenditure (monthly) would
vou consider sufficient to do a thousand
dollars per month trade., where rent is,
we will say, $30%

alone with other

stock would

amount of

Trading Stamps

Is Service Cause of High Cost of

And lastlyv. would von advise a voune
fellow who is steady, willine to work
hard, o <low, and with myv experience,
to oo into a hnsiness of the size T have
above mentioned. and with cood pros-
peets of enlarcine this amonnt of trade.
or would von advise him to remain in a
position that pavs £12 ner week. with no
prospeets of a further advanee in sal
arv, unless it he wi

Trustine that at

another firm?
vour earliest econ
venienee vou mav throuch the eolumns
of The

Thanking von in antieipation of an early

Groeer answer mv inaniries
reply
I.. MeR. A
P.S Kindly omit mv name and name
deal,
hut von will appreeiate that it will bhe

of place: not that T eare a creat

mst as well that wav
Looks Like a Good Manager.
By all means this man shonld co into
'N\'i!]“\i for himself T“;r-', heeanse he
i

1as the experience and the monev: the

monev sav »w, hv | iH ~.‘]T. moreover, show-
Second, be

number of

ing he is a good manager

canse there is only the nsnal

stores to population in the town. Third.

heeanse if he does not get into his own

store soon, he will settle into the life

lone elerk and never proeress bhevon.d

that stage
start

ITe has plentv of eapital to
with: and T am satisfied that the
shrink =o

capital will not

handles it

long as he
| assume he has a bank ae-
econnt of £2.000, so hankine eonneetions
are already made

In laving out the suggestions T shall
make, T want

belieer in the theorv of

to preface that T am a
areat ““going
slow,”” as this man suggests in his let
ter. Thus I shall harp on the s« fe, sure,

o=~
Y

GROCER

conservative in all my computations and
provisions. I shall do my best to start
this man in right—just right—so that he
will have the minimum to unlearn and
I shall lay out my plans in the
light of lots that it me years to
learn; lots that many men never learn.
Jest of all, he is starting 1in 1912, and

ings and enjoy some

indo.

took

thus ean do some th

great advantages which could not be done

or enjoyed twenty or thirty years azo.
Jut, as |

order. I shall have to let the

large

details o

have said, this 1s a

over until next week
Letter From United States Grocer.
Here is a letter whieh, somehow, | have
verlooked :
l'~i ana, \]AH'" !
Henry Johnson. Jr..
(Canadian Groeer,
Dear Sir.—Permit us to ask vour
1ce rezardinge the diseontinuation
of trading stamps and eash reois
ter tickets, whiel we vive at
per eent. valuation We did quit
siving them at one time and \\l'!--
over-persuaded to put them in aca
whieh we have alwavs felt
wrone, and would like to put up
\”I'!"' 1ent

cood and

reason to

trade tor takinz the stand against
em, but do not hke to

trade in order to do so
Could you briefly formulate a few

reasons whieh we micht set forth as

stated above?

I.S. R
You recall the tellow that eould not
accept certain accommodations for six
reasons, and he proceeded to enumerate

I have no money Second
interrupted the selle:
‘You need not tronble to mention the
other five."’

So vour first, best and amply safficient
reason 1s that von eannot afford to
away 215 per eent
How to go

Horace

about 1t1? In the
Greelv: “‘The wav to
resumption ol specie pavments 1s to re-
sume.'” Likewise, the wav to
this 1s to stop it.

Back Bone, Not Wish Bone.

here 1s a vaeillating tone to that let
ter “We were over-persuaded

which we have alwavs It was wrong
but de not lLike the saerifiee

trade.””  You ecannot make vour wis
bone do the work of vour back-bone. Do
ot try it. nor depend on anv sueh sup-
ot I von start one wav and then
swerve completely round acain, vou will
not get anvwhere. Your ecustomers will

run vour business for vou, as thev ey
dently have eben doing, and there is
only one end in sight for that kind of

|

vour bhusiness

f

Jusiness
I should like to have a statement of
for 1911 and,

‘hen [ could shape up

if possible,
or 1910 alse

(Continued o
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SWAT THE FLY.

It a fly deposits 150 ezes at a time: if it only takes 10
davs to hateh under favorable e¢irenmstances full grown
offspring. and if halt of these are female flies and each
becins the reproduction of a further 150, how long will it
be before we have a million?

Here 1s a simple methematical problem. It 1s reason-
ed out on another page of this issue and the astonishing
tact brought torward that in 40 days an army of 64,136,401
plunderers and cerm earrters is in existence and all in
direet lineal descendaney from the one ancestral stem.

This point is not emphasized just now from a curiosity
motive. It has a straizht business bearing on every re-
tailer who sells poisons, stickers, traps, ete., for the anni
hlation of this household pest. As the article referred to
points out, every female flyv killed early in the season
means millions less later on in the vear.

By passing these facts on to enstomers in a lovieal,

svstematic manner, dealers hiave a stronu lever with whieh
to sell ily destrovers immediately. It von wait until flies
are plentiful. until production = hevond computation,
there will he hittle or no possihility of exterminating
them in the houses of your enstomers, But ll.\ stoekine,
displaying and advertising {ly destrovers now, and givine
vour eustomers the faets concerning the rapid multipliea
tion characteristies of this nuizance mueh business ean
he done right away and customers will appreciate the
warning.

Sinee flies breed hest in refuse and carbace piles it
can be immediately seen that theyv are convevers of disense
serms and are therefore a grave detriment to the health
o! the conntry.

Now is the time to put your selling energy heliind
stickers, poisons and traps. Get them into every lome
at once: lend vour knowledee to vour enstomers to aid
» the annthilation of the flv that has eome throneh the
winter unscathed and later on there will he fewer flies to
contend with, In short. swat the fly.

——

WIDTH OF WAGON WHEELS.

A bl of interest to manufaeturers, wholesalers and
some retailers, to reculate the width of tires on wacons
and other vehieles has been introduced into the Ontario
lecislatnre. It provides that minimum width of four

wheeled vehicles shall be 3 inches for earrying capacity
of 2,000 to 4,000 pounds, 4 inches for 4,000 to 6,000
pounds, 5 inches for 6,000 to 8,000 pounds and 6 inches
for all having earrving capaeity above 8,000 pounds.

The bill, if passed provides that after Jan. 1, 1914, uo
vehiele whieh does not comply with above regulations
shall be sold in Ontario, nor after Jan. 1, 1918 shall any
vehiele be driven which does not come within the regula-
tions preseribed.

——
GET FULL VALUE FROM WINDOW.

The approach of Spring brings with it greater oppor-
tunities to the groeer who is ready to take advantage of
them.

With the warmer weather people will frequent the
streets more. This should be taken advantage of by the
dealer.  Attractive display will arrest the attention of
the passing eustomers and if the display has safficient
merit it will turn the interest aroused into sales.

During the eold days of the winter even with a particu-
larly good window, customers would not spend mueh time
viewing it. The weather is now more condueive to sight-
seeing and a rood window is sure to get a great deal more
attention.

Every effort should therefore be put forward by the
crocer to inerease sales through the medium of his window.
Good window displays will now mean more profit for the

dealer.

S —
ERRORS IN FILLING ORDERS.

To talk intellizently on the small leaks and errors in
the grocery store, one must often wo the eonsumer. A
woman who is at all particular in her buying resents many
i inconsistencies whieh never reach the ear of her dealer
and he 1s therefore not in a position to correct matters

A common grocery store error which has come to the
writer’s attention is making mistakes in taking down zad
filling orders. The dealer or clerk may write out the cus-
tomer’s order on the counter cheek-hook and pass it on to
the delivery man to fill. Mistakes such as ‘jelly roll’ for
“jelly powder,” ‘a 10 eent tin’ of pork and beans for ‘two
fives” ete. are actual instances of such errors. The order-
taker simply wrote ‘Jelly P,’ the ‘P,” being made much
like an ‘R,” and ‘Pork and Beans,” 10 cents omitting the
‘two.” The delivery man, of ceourse, is not a mind-reader
and could not be expected to fill all sueh orders correetly.

In such eases it would certainly be advisable to (ake
more pains in writing down orders. If the order is de-
livered say late on a Saturday nicht, as was the ease of
the jelly roll, the customer is not in a position to change
it, and her arrangements for Sunday dessert are blocked.
This naturally is resented and if' it oceurs frequently a
customer may be lost and the dealer know nothing as to

the cause.

__©__
INSURANCE A DAILY CONSIDERATION.

Recently there was a fire in a grocery store, and when
the flames had burned themselves out, and the owner of
the store had time to ficure his assets and liabilities, he
discovered this distressing econdition. He had bought the
store a year or two before, and had then taken out an in
suranee poliey covering the $6,000 worth of stoek. Later
he had added stoek. He thought of adding to his insur
ance also, but put this off from day to day. So, when the
fire came, this dealer had the $6,000 insurance and some
thineg like $14.000 stock. In other words he suffered an
$8.000 loss.
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Insinarce is a pecublar thing. It is a safeguard-
something «h provides against future loss. This loss
may or may n.!' ma, but it 18 practically as likely to
come one minuie as a.thor. The Jealer who lost this
eight thousand, lor instinee, iad intenled to take proper
precautions. He had simply delayeda ¢~ imating what was
his additional stock and taking out a poiicy

This case simply shows the need which tuere is ol keep
ing constant tab on stock. One up-to-date retailer kooun
a tablet constantly before him. On this he has noted th.
stock on hand when a complete inventory was last mad-.
Every day the sales and purchases are noted. By sub-
tracting the sales from the stock, and adding the pur-
chases, this dealer has eonstantly before him a statement
of goods in his store that very day. It the value of this
stock 1s greatly in excess of his insurance, a new poliey is
taken out immediately.

Sueh a system means a little expenditure of time and
thought, but it also means true proteetion, and if insuranee
is worth buying, it is surely worth buying as wisely as a
man would buy any other goods. Insuranee in a groeery
store i1s not something which may be secured in January
for the whole vear. The amount needed varies

sl
CHANGE IN BREAD ACT PROPOSED.

Groeers may thank their stars they are not bakers
w'en ot ecomes to the size of the loaf that shall or shall
noi hn H‘.'H’Q',

Only last year in the Ontario Legislature the Nickel
Bread Bill was passed intending to put a stop to the sale
of 16 and 20-ounee loaves and more particularly the former
which were called ‘‘faney bread,”’ *
It was thought that by making the difference between

‘eream loaves,’’ ete

‘““fancy’’ bread and the standard loaves a wide one il

householder would have a better chance to see that hLe

was getting full weizht, and so the standard weights were
fixed at 24 and 48 ounces, with ‘‘faney’’ bread at 12
ounnces.

J. A. Ellis, member for West Ottawa, now thinks the
His elaim is that th
now can get nothing but the 12-ounce ‘“faney’’ loal tor

consumer is being ‘‘done.’’ v peonle
which they pay as much as was paid for the 16-ounce
loaf. Mr. Ellis wants to see the Ontario Bread Sales Aet
amended to make the fanev loaf 16 ouneces in weight in
stead of 12.

It must certainly take a lot of time for a baker tu
ficure out where he is at these days, bread legislation bhe
ing changed so often to suit the ‘‘dear publie.’’

crmslfpis
WHOLESALERS SELLING DIRECT.

From report of the recular meeting of the Toronto
Retail Grocers’ Assoeiation on another page of this issue,
it will be seen that retailers have some severe eriticisms
against those wholesalers who sell to their ecustomers
Instances are given where retailers have lost business
from boarding-houses in particular because these houses
could get eertain goods at wholesale price from the jobber
or manufacturer.

Whatever there may be in the contention that hotels
should be able to purchase wholesale, it doesn’t -appea
to be a square deal to-the retailer that small boarding
houses should be supplied in this way. One retailer re
ports a customer who kept a boarding-liouse telling him
that now sinee she could purchase the bulkier goods at
wholesale priee, she would not he wanting as muech from
him. Tt meant that for the smaller goods she would nse
him as a convenience.

No retailer’s temper could stand this. If the wholesale

house sold her the comds that amounted to the large turn

over, why not turn retail entirely and sell everything?
It s apparent that, with sueh econditions existing,
something should bhe done to place things on a more satis-
factory basis. No doubt there will he some misrepresent
ations made, and The Groecer would suggest business con-
ferences hetween the two seetions to determine exactly

ow far it is fair and just for wholesaler and retailer to

vo. If the position ol each 1s Known then ead would know
exactly how to aet. If sueh a conference is held it should

he a straight business afTair so that the recornized rights

of the trade would. at the conelusion. be e¢learly defined

—_——
EFFECTS OF COAL STRIKE IN CANADA.

I'he Old Country eoal miners” strike

on Canadian flour and eereal exports, due
of a few vessels in view of shortage of

means there 1s less space for freicht, and millers are
finding some ditliculty in shipping
While up to the present. the strike Las 2 Nittle allict
n European goods ecoming via English ports, vet t o«
tinues for any leneth of time, there will likely he s res
n some lines, sueh as riee, walnuts, hes, enrrants, ete
Old Country manufaeturers of tfoodstuffs have not

vet been !.;lrh;wrw] to any extent 1n the turni

produet s I'he same necessity or jarge suaj es ol «

as are required by -eotton, woolen and other m: urers
‘i"' ~ not LA} “. :i!.‘i i ]' e 1 ¢ ~Irike 1 :' ‘:

lonz time-—as 1s not likely to be the case—they bre
easilv able to take eare of their export orders to tl

conntry
The only diffienlty, therefore, that mizht be at all a

de taetor, 1s the possible shortage n

«
dation More trouble has been experienced by Conad
mporters on aecount ot doek-hand strikes t
present ecoal miners’ eessation of labor
\\‘ ore odid 1 o olse "\ 4
- - -
I'he flv 15 a creat multiplier Ihe orocer S
lesty ers eariv 1= a better subtraet
- . -
| denees it Spirn < here are on every side That
! v display enr o rt < 1s p
. - -
Standard B Rangoon rice as dechned New erop
coods arriving 1s the eanse
. . .
It s about time r ew 1 le = 1 ~e es
COHTSE thout this ne new mn e sy ~ ‘
- . -
I T N el < bhut - t
‘ But by the way <
1 v would thn <
. . .
W. S, Greenine’s artiele on the effeets of the | ted
States pare food law 1s wort a earet <t ndy Ca
food legislation will be along simila <
. . .
Dry weather last summe nd bad iels wer

and are responsible for manyv trade tronbles. New-laid
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Wholesalers Arraigned for Selling Direct

Meeting of Retail Grocers Discuss Question Spiritedly and De-
cide to Take Action—Members Cite Instances Where They
Have Lost Custom—Legislation Committee Has Matter in
Charge—Attention to Hucksters—Many New Members.

Toronto. March 21.-—(Special).—A\
crusade is to be instituted by the Tor-
onto Retail Groeers’ Association against
wholesalers selline direet to consuming
publie. This grievance of the retail
trade furnished one of the chief topies
of eonversation at the monthly meeting
of the association on Monday night.

It was declared that this was an ‘in-
justice to the retailer and was becoming
in the eity and
numerous eases were eited by members

even more prevalent

where wholesale houses were going not
only to the hotels and restaurants, but
also to hoardine houses and small house-
holders. The storm of protest against
what was constdered as an outrawe of
trade principles_cathered momentum as
the discussion advanced and it was de-
cided that it was time the retailers do

somethine on their own hehalf.
Selling Direct to Boarding Houses.

The ball was started arolline when
]

cne of the members eited a ease in

which a large Toronto louse was coing

direct to boarding houses selline a staple

arocery article. This house. he stated,
lave placed two men in the eity to so-
licit trade from restaurants and at least

the la

Lad been mterfered with. One woman

re hoarding houses.  His trade

who had heen purchasine 5 pounds of

tea per week from him had stopped he-

canse this house was =<elline to her ai
wholesale prices. I'he onse had ad-
mitted the faet to him, and in defense,

~aid that wholesale C1IOCETS had been
taking this trade and they felt they had
icht to it.

st as mueh rigl

3 : : -
“Tm not colr to buyv another pound

of that firm’s tea if
it,”” this erocer declared. ‘1 ecan seil
my customers something else. Further-
more, I am telling eévery crocer I see just
what this firm i1s doing.”’

‘There are many wholesale houses,’

[ possibly ean help

stated another member. ‘“who make a
\IN‘"iﬂ! 4f‘:.hr1 to et this business. The
npright wholesalers who refrained from
selling consumers found other honses
retailers
were not standine behind those who aet-
ed shnare with them.’’

were cettine biz trade - while
<

/The Same for Twenty Years.

‘“They have heen doing it for 20
vears.”’ said J. S. Bond, ‘“but it is get-
ting worse. It is not 2oinz to he im-
proved either while we sit down and al-
low it to continue. One of my custom-

ers was able to purchase goods in smali
quantities from a wholesale house. She
said she had a friend down there. The
heads of firms must know this is going
on. If they want us to buy from them
they must stop selling to consumers.’’
“I have a customer—there are three in
the family—who purchases about $50
worth per month,”” said D. Bell. *‘Last
month she informed me that her bill
wouldn’t be so large after this as she
was coine to zet the bulkier goods from
a wholesaler.’

Cheque for $800.

““T know of a traveler.”’ stated an-
other., ““who had a check for $800 from
one hoarding honse for a month’s trade.

This house is eiving little attention to

y

retail trade, devoting itself mostly to
Lotels. restaurants and boarding houses.

Still I?.l‘\ call themselves wholesalers.”*

Should Define Consumer.

“We must find ont what the whole-
salers eonsider the dividineg line,’’ said
W. (. Miller. ‘‘There is no doubt many
of these places use more than retailers
but the small boarding honse ecertainly
should not eome within their jurisdie-
tion. T know of a case where six tins of
peas and corn and 5 pounds of raisins
and enrrants were delivered to a resi-
dence. That trade belones to the retail
arocer.”’

“We must eet our forees in such a
shape,’” declared D. W, Clark, ‘“that we
will he able to sav what must he done.
We must have ounr

strone as }u.«ih[lg”

orzanization as

Stand By Friends.

““There are several houses in  Tor-
onto,”” said  Neil Carmichael, ‘“who
stand by retailers, but theyv are foreced
almost to breaking this trade prineciple
hecanse retailers don’t stick by them.”’

““Those are the houses that we want
to stand hy,”” declared a member, and
the rest showed their approval of the
statement.

Different in Hamilton.

‘A traveler was telline me of a case
places at least
within their own
realm. He was in a Hamilton wholesale
bouse and seeinz a small hox of superior
lookine figs expressed a wish to take a
hox home with him. ‘No, T couldn’t sell
them to von,’ the elerk stated. ‘We sell

40

showine that in some

wholesalers  keep

to no one but retailers. Not even an
employe of the firm ean buy anything
from us,’ said the sample room man.’’

This statement aroused a cheer from
the meeting. ‘‘That’s keeping within
their own.”” ‘‘That’s the kind of a
liouse the retailers want to stand be-
hind,”” were some of the remarks made.

Discussion finally brought the ques-
tion to a head and the Legislative Com-
mittee of the Association was instrueted
to ascertain the best way of meeting
with this trouble by aequainting the re-
tail trade with those houses who were
allezed violaters of this trade prineiple.

Hucksters Calling Out Their Wares.

The ILegislative Committee is also to
approach the eity counecil to have a hy-
law passed preventing hucksters from
calling out their wares on the street.
Neil Carmichael was appointed chair-
man of the Legislative (‘ommittee.

The opinion was expressed that fhe
law should he enforced recarding belp
ers on peddlers’ wagons. Tt was charge!l
that several men often worked from a
wagon on only one license.

“A member of the e¢ity couneil told
me that the peddler’s license shoauld he
250 instead of %10 as now.’’ said one
member,

Some Money Voted.

An appropriation of $25 was voted to
the Provineial Organization Committed
for preliminary work in promoting this
organization. Some means and methods
in reeard to forwardine the movement
of provineial organization were taken
up.

New Members Proposed.

The following new members were pro
posed by Orzanizer Frank Johnston:
H. W. Brown, Carlton St.: i. T.. Dean,
Harbord St.: Philip Saccein, Montrose
Ave.; W. Massin, Queen St.: J. Buteher,
Queen St.: W. Carlton, Gerrard St.: R
H. Stewart, Sherbourne St.; J. Burns,
Gerrard St.: 0. Cowdy, Broadview Ave..
1. Gentle, College St.: and W. J. Dillon,
J. Frazer, J. W. Ward, G. Gervin, E. 1.
Mitehell, J. Anderson, and W. A. Ford,
of Queen St.

J e

CATALOGUES AND BOOKLETS.

The Osear Onken Co., Cineinnati, Ohio.
[.S.A,, have issued there 1912 cataloone.
This eontains a large number of illusira
tions showing the various
their window fixtures for assistine in
making displays, and uses to which these
can be put. A number of te<fimonials
from™ Canadian and United States deal-
ers are given, stating their reasons for
appreciating these window fixtures
which, as is pointed out, are made for all
classes of retail trade.
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A Spring House Cleaning Window Display

Now is the Time to Get Housewives Interested—Spring Clean-
ing Around the Home Has Begun—Suggestion for a Window
Trim that Can be Arranged With Little Trouble.

In The Groeer of Mareh 1 it was
urged that all retailers be prepared for
the Spring house-cleaning trade by get-
ting in stocks early and advertising then
through displays, personal talks, ete.

Herewith is given a window sugzestion
which can be easily arranged by dealer
or clerk. To dress the window as shown
here it will be necessary to have a tem-
porary backeround at least, on ‘whieh to
suspend the brooms and brushes.

ders arranged in semi-circular shape
from either side of the window, with
a pyramid pile of lyes forming the june-
tion in the eentre. Piles of soap within
the eurves of the semi-cireles not only
relieve the bareness, but add an attrae-
tiveness the window didn’t have before.
Use Show Cards.

With little extra trouble round, square
or pyramid piles of other cleansers could
be placed in the corners. A show ecarl

concentrate on a trim showing severa
articles not associated with each other
The selling qualities of the display is
impaired, if not lost altogether, and the

time spent on it 1s, ther
or totally wasted.

Present, Time to Act

Now, while house-cleaning is in every

housewife's mind, is the time to
display. Spring is here in real earnest,
and someone is goine to zet the business
I'ry a display like the ahove and see

results acerne. If they do, follow it up
with a different display showing other
Soon it will be too late to attraet

goods.

new customers. Get them now while the

C—
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Suggestion for a House Cleaning Window Trim Which

Fan-Shaped Design.

3rooms and brushes arranced m fan-
shaped style will always attract atten-
tion. These, it will be noted, are placed
at the back of the window. If there is
no bhackground a buneh of brooms could
he shown at either corner, the white-
wash brushes could be tacked on to a
temporary easel and two floor brushes
crossed on it as well.

A dozen and one different arrange-
ments ean be made of eleansers such as
sweeping powders, lves, soap, ete. One
is suggested here with the sweeping pow-

or two bearing such phrases as ‘‘For
Cleaning the Tome,”" “‘Conquerors of
the Enemy, Dirt,”’ ‘“Enemies of Dirt,"’
ete., will \1!1111"1"1!"“_\ add to the selling
power of sueh a window.

Dealers should be eareful not to mix
something else whieh has no bearing on
house-cleaning in this window. The most
effective trim is the one containing a
certain artiele or articles associated with
one another. Sugar, =alt or canned
coods should not be ineluded in a honse-
cleaning display. Conecentration is the
effect to be produeed and no person can

4

can be Arranged with little Difficulty

Y‘! ver i~ I't ti
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CATALOGUES AND BOOKLETS.

John Hilloek & Co., Toronto, have 1s-

sued an attraetive new eatalogue o
heir varions refrigerators.
18 paces of informative and deseriptive
matter, the majority of which are illus-
trated by half-tone euts of their differ-
ent makes. The booklet bhas a zreen
cover, and is different in constrictin
}

from the ordinary. being one of the
that opens out and folds up.

<
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THE CANADIANX GROCER

Canadian Grocery News Done In Brief BESULTS FROM U S. FOOD AND

Packing Firm Buys Land in Winnipeg—Cairns Store in Sas-
katoon Sold—Jam Factory for Vernon, B.C.—Hampton, N.B.,
Merchants Attract Buyers—Fire in Rowat Store at London—

Business Changes.

Western Canada.

Elizabeth  MeConnell, Pilot Mound,
Man.. groeer. has sold to Sellwood &
Clechorn.

Wm. Bush, grocer, Plum Coulee, Man.,
IS sueeeeded }l)' A BHS[].

H. J. Smith, Recina, Sask.. grocer, has
sold to Peacoek Merton.

James Lambro. a crocer of Grand
Forks, N. D.. was arrested in Winnipeg
cn a charge of grand lareceny amounting
to over #50,000, laid by Nash Bros. Cor-
oration, of Grand Forks, N. D.

Matthews, Lane & Co., Hull, Montreal,

1 Poterhorotich, have pur-

Toronto

chased a site on the corner of James

nise Streets, Winnipeg, on which
Iy be erected an eight-storey
The amount involved in the
is around £50,000.

A Jam and bottling factory and a fruit
cannery is to he estahlished in Vernon.

tish capitalists. One or two

ecaonneries are in operation further down

Olanazan Valley, and a jam factory
i~ estahlished at Nelson, in the Kootenay
Valley.

A 217000 addition is to be made to
he hisenit and econfeetionery plant in
Vancouver, B. (., owned by Ramsay
Fros.

J. F. Cairns" department store in Sas-

katcon, Sask., has heen sold to an 1

lish svndieate for $236.000. The whole
of the Cairns property, situated at the
corner of Second Avenue and Twenty-
f'rst Street, exeept the fixtures of the
store. was ineluded in the sale, and
operations have already commeneced upon
the bnildine of a new establishment at
the corner of Second Avenne and Twen-
tyv-third Street. The permit for this
strueture, valned at £180,000, was taken

AR}

ocut last vear. The- Enclish firm have
not vet annonneced for what purpose
their newlv-acquired property will be
nused.

F. .J. Rolston, president of the Sounth
Vanconver Retail Merchants’ Associa-
tion., and a grocer. is the leader in the
action acainst the B. C. Telephone Com-
pany. A new exchance was established
in Sonth Vancouver. and now merchants
in one part have to payv five cents to he
able to telephone to others in another
rart. What is termed the diserimina-
tion is acainst a limited number. To
give their protests effect. the merchants
liave united and sent in due notice to

the company to have their telephones
taken out. The company, however, has
not as yet moved the instruments. As
long as they are in, the patron pays
rental.

Quebec and Maritime Provinces.

0. E. A. Beaudoin, grocer, Montreal,
has sold to Alphonse Denault.

G. W. Rheault, Montreal, has purchas-
ed the grocery of Alfred Corbeil.

The enterprize of the Hampton, N. R..
business firms and citizens was exempli-
fied last week by the holding of winter
sports in that town. ~which attracted
large ¢rowds. Horse racing, hockey and
curling were the chief events, prizes be-
img awarded to winners -of the first
Patronaze was drawn from a radius of
20 miles of the surrounding country, and
business firms report a marked impetus
to business for the afternoon. and are
well satisfied. The Grocer congratulates
this hustling New Brunswick town on its
aggressiveness, and would sav that some
of our oldest subseriptions to  The
Grocer are from this little business
centre.

Ontario.

A dissolution of partnership in firm
of MeIntosh & Cameron, Goderich, Ont.,
took place last week. FEach partner will
continue bhusiness separatelyv. Mr. Me-
intosh will open in the centre store of
the Murray block, next to the Bank of
Hamilton, and Mr. Cameron will retain
the present store in the Allin bloek

The erocery husiness of MaeCharles
Bros.. Goderich, Ont.. has been sold to
W. .I. Spindler, who takes possession in
the near future.

Chute & Smith, St. Thomas. Ont., have
sold to J. N. Charlton.

Pearce & Marrette., Marmora. Ont..
have dissolved partnership. F. W. Mar
rette & ("o.. continuing.

E. A. Layman, of Hamilton, has sold
his grocery to F. L. Benson.

A. Finlayson has purchased the gen-
cral store of Truesdale & Bond., Pori
Dover, Ont.

The South London braneh store of T.
A. Rowat & Co., London, Ont., was da-
maced by fire last Thursday nicht. The
stoek is nearly all destroyved by water.
The family living over the store manag-
ed to escape in their nizht clothes. This
firm will, however, he able to take eare
of eustomers at their other store.
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DRUGS ACT.
(Continued from page 35).

proven.’’ This was really a defeat for

Dr. Wiley, and their success encouraged
other assaults by powerful interests. For
five years there have been unceasing at-
tacks on Dr. Wiley, who has defended
himself gallantly, but one man cannot
hold out forever against a multitude,
and Dr. Wiley has this week resigned
his position and retired into private life.
He says he will be of more use to the
cause of ‘‘pure food'’ as a private eiti-
zen, so it is evident he means to keep up
the fight. It can be truly said of him
that the people love him for the enemies
he has made.

Legislation must always be judged ny
its moral effect, rather than the actual
working of the letter ot the law. From
this point of view the Food and Drug
Act is undoubtedly a success. They say
a spectator always sees most of the
game. This is especially true of radical
legislation. A foreigner observes the
general effect in raising the business
standards of a country, while the petty
difficulties and squabbles are hidden from
his view.

Five years ago the United States had
a bad reputation for adulterated foods
and drugs, but to-day, its name for hon-
esty is second to none. Sharp practices,
mishranding, dishonest trade customs
have largely disappeared. A Canadian
buyer in the United States market knows
he will get exaetly what he pays for.
There has been a great moral awakening
in the trade generally. In most cases
manufaeturers have shown themselves
anxious not only to keep the letter of the
law, hut to go a long way towards keep-
ing the spirit of it. The manufacturer
has often been accused of spending a
creat deal of his energy and brains in
trying to evade good laws and endeavor-
mg to deceive the publie.

This may have been true once, but is
undoubtedly false to-day. Conditions
have changed. The big successful firms
believe in a ‘‘square deal,”” and others
have had to follow their example. The
food business, which used to be one of
secrets and dark mystery, is now one of
almost brutal frankness. Formerly it
was almost impossible to get inside a
food faetory: everything was guarded
with the utmost care, but now the public
are welcomed. The change of attitude
1s really marvellous and has come in fine

years. Dr. Wiley has resigned, but his
work is permanent; the United States
people will never go back to the old con-
ditions. The work must go on, despite
differences of opinion over details which
are insignificant when shown against the
background of the whole movement.

In the next paper we will show what
(‘anada has done.
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Rangoon Rice Reduced 20c Per

wt

In Keeping With Lower Prices Quoted for March 15 Delivery—Sugar Unchanged
But Raws Easier—Starch Is Advanced—Chicory Firmer—Shelled Walnuts Lo?rer
m Toronto—Corn Syrup Higher in Winnipeg—Beans Firm in New Brunswick.

QUEBEC MARKETS.
POINTERS—

tice.—Down 20 cents.

Starch.—! cent advance

Walnuts.—Advanced.

Montreal, March 21.—Trade for the
week has been brisk and satisfactory
Dealers are
to their spring

from every point of view.

now busy preparatory

shipments and claim the season is start
ing with much more vigor than this
time last vear The mild weather has
made it possible for shipping to rur
freely and dealers do not hesitate to
take advantage of this opportumity to
hasten their deliverv

Rice, as the trade has heen acquaint
ed through these columns would bhe the
case, has declined 20 cents per cwt
This is on Montreal milled Rangoon
and is result of arrival of new crop o
market

1

Another change of week is ! cent ad
vance in starches, both laundry and

culinary Approach of spring witl

brisker demand is probhablyv at least
partly accountable for the rise

SUGAR —Sugzar for the week is with
out feature, prices remaining firm with
demand of a limited order No tenden
cies towards easing off in price are vet
in sight and it mayv he some time bhefore
the market offers anv activity

Grannlated, hags ......

Orannliated, 2005, hace

Granniated, 51b. eartons

Qranviated, Imperial sos

Granuiated, RBeaver ..........

Paris Inmp, boxea, 100 Ihs,

Paris lnmp, bhoxes, 50 Ihs,

arfa lnmp, boves, 25 Iba,

Red Seal. in cartons, each .

Cryetal AMamonds, hhls, .

Creetal Mamonds, 1M.1h, hoves

Cryatal Alamonds, 5015, hoxes

Crestal diamonds, 25-1h, hoxes

Crvatal diamonds, 5-1h. eartons

Crvetal Diamond Dominoes, 5-1h. cartons, ench

Fxtra gronnd, bhls, ...........

Fxtra ground, 50.1h, hoxes ...

Fxtra gronnd. #5.1b, botes

Powdersd, hhle, g >

Powdered. SA1h, bores ..

Powdered, 25-1b. boxes ......

Phoenix eessas

Rright enffee .

No. 3 yellow

No. 2 yellow

No. 1 yellow, bags :

Rhls, grannlated and yellow may be had at Se.
ahove bhar prices.

SYRUP and MOLASSES. — No new
developments have affected the molasses

&+
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market, fancy molasses meeting with an
active demand, while choice is inclined
towards easiness

Svrup for the week is unmnved

-}

ua;g,s:uzauas

Fancy Rarhardos molasses, puncheons .....
Fancy Rarbados molasses, barrels ...
Faney Rarbados molasses, half-barrels
Chofce Rarhados molasses, puncheons
Choice Rarbados molasses, barrels s
Cholee Rarbados molasses, half-barrels
New Orleans ............... csve
ANTIENE . o o ciceevececentiancannarennsianriadics sene
Poartio Rieo i
Com symips, hhh . &
Nom svripa. half-barrels :
Cam «ympa. anarter barrels ...
Com ayrupa, 38%-1h. nafls .
Comn syrupa. 25-1h. pafle

o32000%
CP RV

“-3DIDOIOOe

Cases, 3-1b, tins, 2 doz. per case ..
Cases, 5-1b, tins, 1 doz. per case

Cases, 18-1b, tins, 3% doz. per case
Cases, 20-1b, tins, 3% doz. per case ..

DRIED FRUITS. — There is nothing
new to relate in dried fruits, prices re

maining firm with a favorable demand

0w
R8s

for the spring season

Evaporated apricots . G o 2 PN
Eupm'lledl apples . - S g 11.:
Al ratec .
Frapo : .. 018 019
per 1b., eaned 0 0% 0 09%
Currants, fine fliatras, r 1b., cleaned .. COT% 0 M8
Currants, 1-1b, packages, fine fillatras, cleaned 008 0 D?'g
Currants, Patras, per Ib, 009 009%
Currants, Vostizzas, per 009% 010
Dates, 1-1b. packages om
Dates, Hallowee, loose . 005%
Fards ., . . . . on
igs, 3 crowmn . 0% 0 10%
Figs, 4 crowmn B 0108
Figs, § crown R . Mg 018
Figs, 6§ crown ....cccevvceivncanes 09 04
Figs, 7 erown 10 015
Figs, 9 crown M o
Comadre figs, about $3-Ib. mats . » 16
Glove boxes, 16-0z. per box 10% 0 11%
Glove boxes, 10-0z., per box o7 00%
016 018
i 015
oM
..... 0 1%
01
on
on
o
. oo
Rosnia pﬂm"‘ 00 009
Raisins—
(hoice seeded raisine e 00D
Choice fancy seeded, 1-1b, pkgs. ...... i, |
Choice loose museatels, 3-crown, per b, ...008 008
(“hoice loose muscatels, §-crown, per lb. U ]
Seeadless, new, in packages ...... b 0 010
Seleet ralsine, 7-1h. box, per box 0 63%
Sultana raisins, loose, per Ib, 012 016
Sultana misins, 1-1b, cartons .... wvece O8N B
Malaga tahle raisins, clusters, per DOX ...... 250 § 5%
Malaga tahle raisins f‘lustn‘ per % box ...08 1%
Valencia, fine off k, per 1b oM 08y
Valencia, select, per 1b. ........ ave 0 08% 0 09%
Valencia, 4-crown layers, per Ib, 0 010

FT’EAS —Tea market remains quiet
but steadv, with trade looking for ir
provements l.ocal demand is fairly

well maintained, but there is no snap to

huving Yamashino tea is now added
to the .Tapan list, and is quoted at )
to £1.00
Lpans—
(hoicest 06 08
Choice 0N o
Fine . 03 03
Medinm . - 0% 0%
Good common . on oM
Common | nyYy AN
Yamashino 0TS 100
“evlor
N—wh‘n Orange Pekoe ol o
eknes 0 0% o0
Pekoe Sou f‘h'\nr 02 o2
India—
Pekoe Sonchongs o9 %
Cevlon Greens—
Yonng Hysons "M 03
Hyson . . “av M 03
Gunpowders . 019 03
China Greens—
Pingmey gunpowder, low grade ....... 04 018
Pingsney g nrw'v fer, pea leaf ..... e 0N
Pingwev onpowder pinhead 0% 08

COFFEE —Coflee cron is \hur? and 3as
a result prices in general have heen well
nviintained The consumptive demand
is much curtailed owing to hich prices

auoted

Mocha NS o™
Rlo 0 N1 0 2%
Mexiean noS N
Santos . | . N 0N
AMaraeaibn L
SPICT -With business still  brisk

for the season spices offer no change
The sprine demand will live; the situa
tion and already orders are beginning to
appear
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. 013 018
ALSDIC® & & cesesnicnnenncccns 8
Cinnamon, whole cesces . o'x}‘ g}:
Cinnamon, ground % o®
Batavia cinnamon - 28 o
Cloves, whole 08 0%
Cloves, und 54
Cream o R R
Otnger, 01 0%
g e |
Nutmegs . . . « . . o ai :ﬁ gs
Peppers, black . . 0 R s
Peppers, white 0 7
NUTS —General nut market is st
firm. but demmand is still of a hand-to
outh order, with nothing particularl

exciting to liven the situation. Marbot
walnuts advanced this week ofiering or

feature of market

In shell—

Brazils . o & coccenicannenns . (-5
Filherts, Siecily, per Ib. sessesde 0 17%
Filherts, Barcelona, per Ib, 0 1My
Tarragona Almonds, per 1b, ...... i 210
Walnuts, Mavette Grenohles, per It |
Walnuts, Marbots, per 1b n !';*
Walnuts, Comes, per l.n. g }J“
Almonds, 4 crown selected, per Ib, s o
Almonds, 3 crown selected, per Ih, LB : )
Almonds, 2 crown, selected, per Ib, N n
\lmun is (in hags) standards, per 1h, L 3.4 ?!
Valencia -hvned llmnn'~ new erop e o Y:
Cashews 015 oM
Peanuts—
American—
Japanese roasted 0 &
Coon, roasted 008 0N
Diamond G 0 "' f10
Bon Ton on o }%
010 o
San roasted v 3
Spanish, No. 1 on
Virginia, No. 1 n1y 0B
Pecana, jumbo (LD
Pistachios, per b TS
Walninte—
1P '?"l x b os 0%
Rrokens nEe 0%
RICE. I‘\I I0CA . — For some time
back we have kept the trade posted that

Ranzoon rice for March 15 delivery wa

aunoted at 20 cents lower This week
prices e been reduced 1} that
amount This decrease will entail er
larzed demand. making the rket n
terestine for some time
lds at previeus quotations
R %0 1t 145
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com . : .—Com on cob .... 480 = " ‘hases so as g enefit £
fied their Toronto agent to discontinue JalgCom o cob o i® off in their purchases so as to get b Mo
2 . Rl . 2 " i 1 p freig S.
pushing sale of their line until they get §-',‘_‘{;:,’::,g 1% of lower freight 'l‘ﬂ“‘ . PR R
. : ; ki 100 s red, ough
caught up. TFactories report a marked i tpmpuine 31 Refined sugar 1: 1}mc}ang‘e a ]}‘
. PRIy : : 3's—8 11 aAWSs 3 o s been sending
searcity of milk. Hich price of butter G:Iq_‘ga':f.h i raws are easier. ;l ya ha )ef] gy
F . . . . . tash 118 7 ) e. ne-
and cheese is without doubt indueing 4a-juccotash 118 forth more favorable rep(’rt‘s-o_ z}x 4
. . . .—Tomatoes . 4% near 1s $£5.65 yags on <
farmers to send their milk to butter and g‘.:‘_,\}'mm, . 115 fined sugar S quoted at 1 ”!“ a‘; - il
. . : is 2 than B i 2 3 & g ared with $4.0
cheese factories. Consumption of ean- 2.._“0‘;‘:‘“\{’_ s *8c Mg tun Geoup .t el OTONN basis as comparec o
-4 | o S S 3's—Reans, golden wax ... . 140 1€% Cne vear ago. s
ned milk is also steadily inereasing. 2's_Beans, golden wax, midget, Autobeand ... 1% :
s 4 . . . 2's—Beans, golden wax . “ I 2 Stare i hatie en -anced dur- B
Blueberries is one line of fruit whieh %;s]—lhgns. (o]dleé: Wax .... :g }g}: Stareh prices have |MQI'I' l;l\ﬂn d « =
X & 3 al.—bBeans, olden wax . . .o H . : , s » W ma- o
is quite secarce. It will be remembered  2's—Beans, refugee or valentine 110 115 ing week by T"ﬂ_-‘“” of ng ler ra =
o » = 3's—Beans, refugee (green 190 18%  {eprial and anticipated brisker demand
that eanners of blueberries in Eastern 2's—Beans, refugee midget, Auto brand .. 130 134 { { ; ca
= < e 2's—Peas, extra fine sifted size 1 .... . 1% 1% with openine of <prin(" All lines are <
: provinees delivered only 25 to 40 per 3‘»—;»&:. sweet :rinkle.dl!zesz : }g I s ; £ hiel 11 2 br
3 = 22 I = o 2's—Peas, early June, size . 1 e > cher wil E
it cent. of orders. From $6 to $6.50 is Z3—Peas. standard, “size e 1B quoted 1) eent per pound ].n_ er . Iu b
8 5 . 2's—Spinach, table ...... A (b 1 4 Or OT8 o ("] arv whieh 2
i now heine asked for gallon blueberries. 3's—Spinach, table . 225 zams  exception of lower arade culinar) i1
: o . Gal.—Spinach, table .. 600 602% . 1/ eent hicher
_fﬁ Gallon ;lpplv< which have been moving Clover Leaf and Horseshoe brands salmon— - = 3 3 30
437 § 5 10 RIS, QOREEE oooivcocaocsicsisssinne snean save XD = S : . . R i
[ out rather freely are firmer, one firm s ;g If English coal strike continues 1t 1s p o
i quoting as high as $£3.20. feared that shipment of goods manufac- i
™ {!XXpracks. dozen }§ 2 Enel ) 1 tl shib 3 1
B e gt e - T R e ke S Eneland as well as those ship- 3 di
Canned lobsters continue firm under g‘;‘;‘”g e dmd ;1'8 %2 “"‘l“”m lll-"'} e T “h!n 3
< S ies pring. per dozen e irongh kngland wi )e ewns ne
small HPD]le. Northern River Sockeye o ] l ; s 5
Lobsters, halves, per dozen .. 300 interfered with. se
FRUITS. Group B. Lobsters, quarters, per dozen 175
3's—Apples, preserved u.:;“ CANNED POULTRY AND SOUP. SUGAR—There has been no change o
3's—Apples, standard ... 1 Chick e G S . } . . Sl ‘ } f
Gal.—Apples, standard .. 32 Turkey :2 in Canadian refined. although raws dwmn )
2's—Blueberries, (huckleberries) standa 147T% Ducks 450 - . ” |
Gal. —Rlueberries (huckleberries) standa B9%  Soup, 2's 240 ing week developed an easier tone, an :
2's—Gooseberries, preserv = 2 S 4 i . - . - : i H )
Gal—Gooseberriés, ‘solid  pack 88 il s New  York refined deelined in price. i "
2's—Grapes, white, Niagara, preserved . 15 2 : s 3 i or
: Gal.—Grapes, white, Niagara, standard 355 g 2 I'here has been more sugar arriving in
: 2’s—Peaches, white heavy syrup ..... 19 » & g . oy
$ S “Peachies.. while Nesrs wr 29 ONTARIO MARKETS. New York than refiners ecould reasonably ‘
's—Peaches, vellow flats, h 186 » TERQ 3 3 >
'lz::—";en‘;l;fe: yn‘ifn;'ﬂutns, hp::yqa;:‘?;p 1% l ”,l'\ FENS care tor at moment, and thus the easier en
¥'s—Peaches, yellow, flats, heavy syrup . 200 any ice—2) > . . = . 1. X
¥'s—Peaches, whole, vellow, heary syrup 210 Ranzoon Rice—20c ewt. lower. teeling. The English coal strike has
3's—Peaches, ie, not . R 150 Shelle . Bl , . “te
S's—Peaches, ple, peeled oue..s... 170 helled Walnuts—Lower. also  had  some effect in  depressing
Gal.—Peaches, pie, not peeled 440 (1: we— F'1
g;a.!.;l’enche;’. pie, peeled 55 'l”“']] '\{I]llh = P]lrm')r’ market.
's—Pears, heavy syrup 1 Stareh—Advaneed. " . : :
3's—Pears, heavy syrup ........ 240 3 .I _an € The future of sugar 1s uncertain
2's—Pears, light syrup, globe 13 C'hicorv—Firmer. : )
3's—Pears, light syrup, globe 175 ¢ ¢ k During past week Cuba has been show Ap
3s—Pears, pie, not F“"Pd 140 Gallon  Blueberries—Quoted $6 to . . e
3's—Pears, pie, peeled ... 155 bl ing up more favorably, but there is still
8&}.—Fenrﬂ. p:e. g o1 :ﬁ $6.50. i f ad { o i ituat -
3al.—Pears, pie, not peele: s danger of adverse turn n sitnation, se
2s—Plums, light symp .. 0% l'oronto, Mareh 21.—Althoueh mark- : ks = : |
¥'s—Plums, light syrp 1% 7 3 g ) == that no definite opinion of future can be :
2’s—Plums, heavy syrup 145 od with quiet periods at times, a fairly . i 4 -
i > 3's—Plums, heavy syrup 145 ! : s formed at moment. J Ta
Had e Gal.—Plums, standard 355 zood routine trade dis reported by most ‘ Ha
e \ 29'—Plnm-. egg. heavy syrup . 145 m S Extra granulated, bags 565 Ev
M | 24's—Plums, egg, heavy syrup 170 wholesale grocers. The future is looked Extra gramilated, 20ib : 875 Dri
3s—Plums, egg, heavy symp ....... 220 - . = - Extra granulated, 5lb. cartons 5% Ev
HE ) S 2's—Plums, Green Gage, light syrup 100 forward to with confidence, and trade is  Imperial granulated ........... 5 50 Cu
R | 1 2’s—Plums, Green Gage, heavy svrup 130 . Beaver granulated -4
1 $i 3's—Plims, Green Gage, standard 19 shortly (*,\'ll('(‘lml to show greater aectiv- Yellow, bags ...... Seiass . 5%
e & Gal—Plums. Green Gage. standard 405 : : Barrels of granulated and yellow will be furnished
{ 18 ¥ Group A is 2%c higher than above. ity, " at 5 cents above bag prices.
H | ! . = Group—B A n . 3 . Extra ground, bbls. ........ceoe... 8 06 Ra
Iy | 2's—Cherries, black, pitted, heavy syrup .. 1% 197% In the first place. opening of sprinz  Extra groond. 501b, boxes ... 625 !
{ «.' 2’s—Cherries, black, not pitted, hy. sy .. 18 157% . : g i Extra ground. 25-1b. boxes 645 !
A HEs 2's—Cherries, red, pitted, hy. sy, ...... 1% 19 cenerally instils more life into trade, al-  Powdered. bbis oeroeererrs o, 585
;’ b i 2's—Cherries, red, not pitted, hy. syrup .. 155 1574 Foiase Powdered, 25-1b. boxes 625
} | , Gal.—Cherries, red, pitted ............... 855 8s5my though it is argued that bad roads mav  powdered. 5015 boxes 605
g ) { 2's—Cherries, white, pitted, heavy syrup.. 265 2 67% 3 . o it Red Seal, 51b. box 0
5 2's—Cherries, white, not pitted, hy, syrup. 165 167% prove somewhat of an interference to St. Lawrence Crystal Diamonds . 150 t Ne
¢ 2's—Currants, black, heavy syrup .. e 200 202% . . = e - o Paris Jumps, in 100-Ib, boxes . 6 & 8
; %}:]—txgrmu.m b];zl'k,k premm‘, < g£ ggzu, business in the country for a time. Fas-  paris Jumps, in 50-1b. boxes .. § 50
1 .~Currants, ack, s ard = 2% . e o Paris i B o (s o vuanadosassine e70
;,‘% 3 Gal.—Currants, black. solid_pack . D83 sxs ter. with gcreater opportunities for the Faris lumps, in 25-Ib. boxes
i 3 2 s—Currants, ¥ eavy Syru . 200 2 02% . . > - v s CUNES "
ol B 2's_Currants, red. preserved . 23 zs'z:‘. erceer, 1s near at. hand and retail deal- SYRUP AND MOLASSES — Corn
‘ £ Gal.—Currants, red, standard . 53 532% : 3 > sl 3 . reelv. : |
5 : ;.jnl.aCurrbnemg. re;}], solid pack 830 832% €rs are now pl:mmnu’ for more trade syrups still eontinue to move free Y. am
: s—Gooseberries, heavy syru; 2 23 ‘e 1
3 Gal.—Gooseberries, standard ., 'rgzm'v. T05 when the ban has been lifted from pub- - although manufacturers are catehing up ca
R : 2's—Lawtonberries (blackberries 18 182% e . . - . i . gy .
; : 2's—Lawtonberries, preserved . 200 202 !1¢ appetites. Spring house-cleaning will  somewhat with orders, they are still he- he
| 2 Gal.—Lawtonberries, standard . 705 70T% Bos . 3 3 {
) %'s—{:ineapp}e. sncegd, heavy = ceee 27T% wing a higeer demand for soaps, lves. hind. pr
3 £ 's—Pineapple, grated, heavy syru 227 = - s L .
| ! s Pineapple, whole, heavs syrup 2?1'2 cleansers, brooms, brushes and kindred No new maple syrup has arrived, but ru
H 3's—Pineapple, whole, heavy syrup 2 37% c ; < > 2 & 5 : foal &
Bl g:h—ﬁ:mmrﬂu. black, heavy syrup 24 lines, while seeds will also shortly begin meanwhile this being syrup season, deal- qe
{ f G’.I_.E:’,,,gi’fr’i;._"‘,f,a'ck‘_’"::’:;',ﬁ,;, m io move. Retailers are already com- ¢rs would do well to give these lines in
s Gal.—Raspberries, black, solid pac 95 . . > > 3 ; 1
8 2's—Raspberries, red, heavy syrup . 24 meneing to show these lines. prominenece.
' 2's—Raspberries, red, ed .. . . . . !
Gt —Rasteriie. 1i). Gt % . Shipping of perishable goods. sueh as Molasses is unchanged. fe
] Gal.—Raspberries, red, solid 2 . > 2 -
)’ Z's—Rhibarb, ;.rm;ved =i pacs ?25“' ?;u, pickles, catsups, relishes and vineear, Syrups— case. de
t § 3's—Rhubarb, preserved 23 230% 1 2-1b, tins, 2 doz. in case 240
! Gal.—Rhubarb, standard .. 3% 3smg3 has not become safe as yet as temper- 5-1b. , 1 doz. 2715 “t
] 2's—Strawberries, heavy syrup i 240 : e S . 10-1b, tins, % doz. 165 :
} 2's—Strawberries, preserved .. 24 ature frequently takes downward dips. 20-1b. tins, % doz. 18 n
el % Gal.—Strawberries, standard . 73 = = . 5 Barrels, per Ib, ..0 03% &
¢ 3al.—Strawberri i as ¢ g < k.
sk % G berries, solid pack 955 [here was some shipments of these “:{‘ni’,‘":.“m}.‘“ gg‘: -
6 3 VEGETABLES. Group B. coods sent out during warmer dayvs af afls, 38% Ibs, 175
i 2's—Beans, red kidney 115 o ¥ e Pails, 25 Ibs. each ... 1%
i s Heets, Blood ved Shaces . - e first of week, hut at buver’s risk and m?;:usmmo Co pound— o ed
2's—Beets, whole, blood red Roseb: i I : ons, case ..
i $—Beets sticed, blood red Simeon . i3  mostly for short distances. o o i@ i s
PR 's—Beets, whole, blood red Simcoe... e =% : e . X case ks | g
, Ys_Bects, whole, blood o e, }g Opening of navigation which generally Pints, 3 to ocase 300 ! la
? o obage e «oes not take place until well on in M'l“;:l b T o e | I
4 S oaie 1ame April will give added impetus to trade. i : Ru
: 3's—Caulifiower 210 stailers in e i istrie i L 400 S
I‘ 2's—Com i 118 Retailers 1n :ortam42|;truh are holding 3 Su
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get benefit :
I casmamelie 000 . DS e T8 Carolina . . . .
T T Mocha, rossted . % ox . 1"
i3 on Java, romsted ... " Ta ]
, although . 088 S 0 e’ O
2 . 6 om Gautemalo s 0 2 0ot (|
en sending ; chigeasnss snse U Jam ; . 0% B > Mgt |
f late. Re- 4 DRIED FRU ll S—Briskness has not M 'n 8 0 e ew i
- 9 . sPICES — (Gene 1 t
bags on vet developed in dried fruits, and many SPICES General qguotations on BEAXNS Beaus continue to bLold ‘~|
vith $4.60 : wholesalers report that wost lines are “PI¢¢S Sh("f no change. Pepper and strong position pointed out before. It i
: «till moving tardily cloves continue to hold a steady position looks like continued steadiness for zoc :i
5 o * . . RIS 1 3 .
anced du 3 For some reason dried fruits have not while cassia, especially China, shows «uality whieh are in good demand. Sup 1]
anced « - = " s . > 7
* raw ma moved out this season with the briskness fiTmness on primary markets. Normal plies are now preity well out of tan |
4 a- g : :
r demand of other vears. Wholesalers are still demand is reported in moderate lots, and ers’ hands. |
ane . = s . . . :
lines are carrying fair stoeks in most lines. One wnother month is expected to bring forth i
gher with 3 broker says that while he generally has '“' aetivity in general lines.
5 o F . 2 X
ary which g two or three assorted cars sold by this 'gl_:- %-Ib. OLIVE OllL— A dispateh from Franee ;
: time in the new year, this year he has zo—o“_lrl: on olive oil says: |
S 8 sold none, as wholesalers® stocks are still LA ‘The erop of olives of this vear is ne 1
X . 1
. 3 complete enough. odont cessarily fairly zood in the differer |
ms ac- : - S N . & R ad & B o ‘ ; ,
| ““"; e While so far trade has been somewhat %45 producing countries. that will allow of '
Se s o 3 . s R Y S N Rl o B e o |
i ;'f' : disappointing, wholesale dealers are by 6-iad prices beeoming normal to some exte i
S ew . . . 1 ]
OmeNAn: no means despairing. There are still u-is nd the consumption of olive oil in the \
«everal months to go before arrival of 5 00 world will eertainly inerease |
o change new fruit, while it is felt that the season Hange for pure spices according w. Pails or *‘So far onlyv eurrent and average
: : e 5 boxes 3 cents per Ib. below tins, B 3 cents below =
raws dur 1 of brisk demand is just now opening. tins. qua s have bheen made—t infavor
2 g g B Mustard seed, per Ib. in bulk on
tone, and | Meanwhile steadiness prevails in  Celery seed, per Ib. in bulk . ihle  weather e kept bac .
. : 4 : 4 *breddcd cocoanut, in pdh . DMO!Y‘
In price. prices. Evaps are unchanged, but there vathering ot ¢ olives—a extr
" ; I s Tl Aoty NUTS-—Shelled v.alnuts are quoted at .
Tiving 1 Lre 1ew 1<ho 1e country, sug- . IHies Wi ‘ " 1l Y
1 _I Ixn ! re ‘« e ['l n‘ull u 1‘( (] I a lu\wr price. Caneral fisure rules »\4]1 L ‘ i at
2 > e y ¢ » PSS > 3 "1 s i V S 1 I ‘
e}abona-"\ gesting continned. steadiness. around 30 cents per pound. One whole- o - e y on &
the e ' > o= oun o 11T S
\ I.ki l\llll § Im;n; s R <aler 'l”"["\ 97 cents in ease llil\. 1”“1 28 { 1 ( t Wrue e 1 [
irik . X . e L " eX1st ervy ho e s ’
- 40 to 5, o 0% to 30 in small lots. Shelled almonds ar S ; &
epressing g to %. 01 :{: E -t e i s g s anhd econsn o distriets
*hhh Vi o h it anything, a little firmer and rule at 35 o
80 to %, in 25-Ib. boxes .. 0K 01 10 38 cents. e
% to 100, in 25-Ib. boxes 18 " : . when supy wve  hee ot a
meertam us"?" fruit in 60-1b. boxes, % cent l-?imom Faster |N‘lll! a kind of festive season, v 2 ' % b
y _ 0SDIA PrUDES .....cccveveevsssrssonanssnn . : when olive 1 < more bnlentifn
1!1..~'|n\\ Apricots— many retailers take advantage of it to > '“ E S : GRS ‘
re is still ; " e push sale of nuts. Spring generally . o oo AUOHITIONS WEN e,
: Candied 1 Y E wroadly - ¢ \
ation, se - mml’ef.— .80 ou lirings a better demand for peanuts 5 gk’ " . o3
o ’ : O R h 010 o " . 5 cood olive oils 1 s \veal
re can be “ e . 38 $E* ‘Irade at present continues mostly for -
[ 3 Figs, ztommmu p.rlb. " e P : ——
} Tapnets ... oot ooes Small lots.
: lag figs . 9 4% 0 07 ;
565 }mmmlul pencms v . 015 017 Almonds, Pom)‘etu 015 015% MANITOBA MARKETS . 1
- 875 Dried apples ........ S 0M%010 Almmohds ol 0 17 Syrup—Advanced z :
- 5% Evaporated apples T 010% 011y Almonds shel 0% 03 ] ey ]
. 550 Careaiine Walouts, treneble "5 ' Bear (iolne up: :
580 Fine Filiatras ... oomgooe  \Walnuts, Bordeaux 012 013 WARE R NP Scarce. {1
3 Patras . . . T e0e T ooey Valnuts 3 e Wintisee Mareh 21 e 2.
Vostizzas N N TrEe . 0% R s R R g 2
Uncleaned, %c less. Ftere-. - . 1n e mn rice this w i T
806 Raisi . Pecans . . " n prices IS Weex. !
625 i Sultana . . . ... o oI Do on } ler f
845 : Sultana, ‘fancy ... 01 0l plamuts. 'L y
585 : Sultana, extrs fancy " el S g - g
¥ Valencias, selected 008 008y [esnuts, o Y
. ox o e e -t MICE AND  TAPIOCA—The  an- |
0 e Dbt rouncement was made in these columns !
8 Hallowees— . :
.-}“6 Full bozes & el e some time ago that Rangoon rice for 5
Pack ‘ : 3
b — Con Farda. cholcsst, 130, boies . omgmm March 12 delivery was quoted at 20¢ 113
E Mg Fards, choicest, 60-1b. boxes .. wees 008% 007 per ewt. below prices ruling then. This : *
s Al E 2 N . s
Pt g TEA—No more than a routine trade went into effect this week. when prices iad another advanee of 10¢, and 1s firt '.
; 4 i 2 ° 3
dil; | . can he reported in tea. Values locally were markd down 20¢, making standard WHHe corn stareh 1s up a ‘ae 1. ar
p b : ; - e - . .
‘“.M steady, while the same 1s true on B, $3.55 pr ewt. here. The lower prices wndry stareh je Ih.  Beans also are f
ved, but primary markets. Slight easiness has are made possible by coming forward P Se per bushel. L
{ ‘l : ruled at English auetions by reason of of new erop. SUGAR—Sugar remains practieally ' B
nm, deal- . - . > 1 " - 2 " a .
g depression on aecount of lahor troubles A month aze Rangoon for Mav 1 de- the same. I'he market is sti]l firm. ar . ‘
: in that country. livery was quoted at 30¢ below price rul- indications point to higher priees : ;
y ) g T : : ontreal and B. C. granulat bb! §15 . ;
COFFEE—Strong position which eof- ine then. Considerable hooking was ;}_{‘. ’:. Sl B S . s . - ] "
o 0 Sie e o o & oo . 1l bbls. 5 &
fee has held is maintained. Market is  Jone at this figure. but primary market acks 517 3 ;f
e decidedly firm, and continues 10 having firmed somewhat. it is understond e S } At
AR WS BT R SR p g P \ bbl § X
s trengthen steadily. Business is routine.  that this offer has heen withdrawn. P u! red sugar, in boxes £ - :
- - -l R N Y A . i . R & small 3 g1
“882 but quite up to previous vears tor this Other varieties of rice, however, re- 1Lu B Pore 5
R e : I half-bbls. TV ? i $
?ﬁ“ time of year. main steady and firm. Lu o 10-1b. cases e § 1 i"
1% Chicory is firmer in price, being quot- Rice with the lower prices and op \n all r 2. i
P DY - = . - . S -39 = : =
i ed from 12 to 14 cents locally. High jho of spring should move more hriskly, 11 SYrups was made o 2 1‘
560 ie aturally ines y e RS Ie ic <#iM) ¢t
i ¥ }»ﬂ((‘S for coffee n.ﬂ}lhlll) brings a Suderd B from il S0 I or ore was not surprising. | settle ' ]
1 are p shie ‘ o f.o. ODLIOR] ...cco o ccrcncncicnesenes wee 386 S {
? arger de manﬁd for <h|u.\r‘\ end wander o SO N T = 3 R I = 3
- 4o } limited supplies, market is firm. cononm & tins, per case 213 7 B
2 : € case 26l }
.18 2 1 0N . 008 3 201t cate 36 ; i
400 "y 0 005% 008 Half barrels r owt. ... 1%
L N I 0B 005 o7 Barbadoes molasses, in balf blis., per gul . 086 ‘ ! &
IN IS 008 oor New Orleans molasses, half bhis., per gal 039 N -
e,
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EVAPORATED APPLES- No change
as yet. General opinion is that on
account of so many green apples holding
on, the movement in this line 1s held
back.

DRIED FRUIT — There are no

changes in prices. and a steady demand

prevails,

0 05%
V05
0 %
Fing. Lo06. T 6k, P BOR ..cvonssnceces sees XM
Fine seclected, 23s, s.p., per box SERERE:
4-crown layers, 28s, s.p., per box . . 26
4crown layers, 14s., s.p., per box . ass R
4-crown layers, 7s., s.p., per box . “ . IN
Ne plus ultra, 28s., 8.p., per box ......... . 0
Currants—
Dry, clean, pe " 07%
Washes, per 08
1-1b. package 0 08%
2-1b. package 017%

COFFEE—Situnation in coffee remains
the same and the demand in all varieties

1= (“u'('}»!in!r.lf!_\ oo,

Roasted Rio, per Ib. .
Green Rio, 5's, lb. .....
Green Rio, 7's, per Ib,

BEANS AND

bheans seems small.  An advance of 5S¢

coo

2
7
5% 16%
Supply of

is recorded, and still

ST prices. are

looked tor. Peas remain the same, with
demand cood.
Beans k

Hand pic
1

r . .
Peas, split L SR S

RICE AND TAPIOCA—Firm prices

rtemain and 2ood demand prevails. New

e 1513
823

supplies arrive soon,

NEW BRUNSWICK MARKETS.
St. John, March 21.--The e¢hiei 1em

of Interest m loe;

I crocery cireles dur-

]

k. aside from general hrisk-

Ing past wee
in business was a drop of ten cents

ta price of suzar and general nervous
condition reported econcerning market.
Paris lumps remain unchaneged. however,

from S6.75

are hich in pilce, he:n
A

for, and they are quoted as heing iirm

other rise in hLeans is inoled

scarce, both h.p. and y.a. stoeks he
it none too plentiful.

Country market has bee hberaily
supplied with eggs last few days aud i

dicaticns are that they will be cheaper

even than they now are in price.  IF'rom
22 {o 26 cents was asked frr exus this
week but it was thought that i they
continned to bhe brouzht ‘o marker 1
sneh plentiful supply as was the cas
PHi ) L pa=t weel:, it would nat he many
¢a)s before a frther drop was noted.
Fatter also 1s a li.t'e easier aad 15 he
coming more pleiful with appreach of

milder weather. It 1s still 41!1“(‘ hich.

Bacon . . a $0 15
jeans, hand picked, bus, . 25 260
Jeans, yellow eye, bus, 26 20
Butter, dairy, per Ib. 025 023
Bnutter, creamery, per Ib. 03 04
Buckwheat, W., grey bag . 28 300
Cheese, new, 1b, ....... 017 017%
Currants, 1's, Ib. .... 008 008%

1

Peaches, 2's,
Peaches, 3's doz.
Raspberries, doz.
Strawberries . .
Tomatoes . .
Clams . . ..... .
Cornmeal, gran.
Commeal, bags
Cornmeal, bbls.
Eggs, hennery
Eggs, case .
fiunan  Had
Fish, cod, dry
Flour, Manitoba
Flour, Ontario
Lard, compound, lb.
Lard, pure, 1b. ..

-t s s
LREER: 1 1!

isie

B CCODNC - O U OV e s 53 € bt o et ot ot ot B
ESC;EE'&“!8‘&88338888588233’383

Molasses, Barbados, fancy

Oatmeal, rolled 570
Oatmeal, std, .. 6 30
Pork, domestic mess w Zw
Pork, American clear 0 =W
Potatoes, barrel 3 20
Raisine, California s ceees VUK O W
R TTAN | e AR SR RS S R 003% 004
Salmon, Case—
I B s banss s avs as o ipbdaw il 115 BN
Cohoes . . . ..... seseasrissaseennssass s 123 1™
Sugar—
Standard granulated 570 580
560 670
6 50 560
520 63
673 Tw

NOVA SCOTIA MARKETS.

Halifax, March 21.—An advance in
price of butter and drop in price oi eggs
are principal leatures in the local mar
ket. Early last week eggs were scarce,
but towards the latter part they came
in good supply. They are selling at
wholesale to-day at 28 cents. liggs are
higher here to-day than they are in Mon-
treal, which is not usually the case. All
the stock oflering is good and fresh

Butter is on scarce side and it has
taken a decided jump \ll dealers re
port a general scarcity of first-class
stock One week ago several lots of
iresh dairy butter came on market, and

it was thought receipts would continue
richt along There was a marked
change during past week, however, All
the good stock ofiering was bought up,
creamery advancing to 32 and 33 cents,
and dairv (choice) stock to 28 and 29
cents

TR S

HOW ABOUT 82,000 TO START A
BUSINESS?

(Continued from page 37).
plenty of solid stuff in the way of rea-
soning: to show why you cannot do this
thing. Believe me, there is nothing so
zood, so convineing, so effective, as faets
plainly and simply set forth. If vou
will send me that information 1 :hall
work this up for you; but meantime lere
is a suggestion :

Service and Cost of Living.

Everybody is agitated about the ‘‘cost
of living.”” Consumers are about ripe
for the information that the real trouble
is the cost of service. Thirty years sgo
man could make a net margin out of
A4 total average of, say, 15 per cent. Ten
vears ago he would have nothine left
unless he got an average of 20 per cent.
To-day it requires a good manacger to
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cet by on less than 25 per cent. This is

because :

Clerks cost more, and we need
more clerks.

Horses eost more, and we need
wore horses.

Deliveries cost more, and we
make more deliveries.

All of whieh 1s the result of the de
wand for more service.

To-day praetically nobody earries
home any goods; everybody has a tele
phone; orders mostly come by phone.

To-day the variety carried 1s twiee
as great as a few years ago. Perishable
goods abound everywhere, where form-
erly most groceries could be sold next
week as well as to-day.

But there is one rule that has not
changed. That 1s, two plus two econ-
tinue to make four. lHence, if we are
to give away 2!, per cent., we must first
charge an extra 2!, per cent. There
15 no way to get around that fact.

The Bonus Must be Dropped.

We may *‘jolly’’ about this as we
like. The faets still stare us in the face.
They will not be side-stepped. So there
is just one way to handle it. Drop tie
21, per eent. bonus. Do that definitely,
but quietly. Then tell inquirers plain
ly, seriously, but without any attempt
to dodge the issue, that you cannot do it
any longer and do justice to your eustom-
ers.

If it eost you 16 per cent. to do busi-
ness, you are probably getting a net mar-
uin of 4 per cent. on sales for yoursell.
Put that up to inquiring customers, in
plain English, as reason enough for cut-
ting out the bonus.

Then stick to it. You will temporarily
drop a few customers; but then you must
simply redouble your efforts to do bet-
ter in other ways. Being diligent in the
essentials of rendering good service and
selling satisfactory goods. Customers of
real value will return and plenty of de-
sirable ones will come to you to take the
place of those who stay away, because
not really desirable.

Stick to it. Do not let the ‘‘over-
persuader’’ get you a second time.

—@.—.
Grocers’ Letter Box

The Canadian Grocer solicits enquiries for
this Column on Trade Questions. ?f you de-
sire the manufacturer of any line of goods,
where an article can be secured, etc., etc.,
write us.

Editor Canadian Grocer,—I have a
Japanese quotation of so many yens per
picul. Will you kindly tell me through
vour letter hox what a pieunl is?

IMPORTER.
Toronto, Ont.

Editorial Note.—A picul is 133 1-3 Ibs.
It is divided inte 100 catties, or 1,600
taels.
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Coal Strike Affectiag Export Flour Trade ;... " i

Ocean Space at Premium -Dealers Should Not Relinquish
Efforts on Flour and Cerea : With Advent of Spring — Tem-
perature of Next Few Mo the Should be Excellent for Con-
sumption—Rolled Oats Ho ' Stcady Position — Flour Inclined

to Quietness at Some Ce: ires.

Spring is in the air, and warmer
eather is gradually embracing the
Dominion. Somehow some dealers re-
ard the advent of spring season as a
token to relinquish the pushing of flour

d ecereals. Such should not be the
case.,

The statement that cereals do not s i
1s well during warm weather may be
rue, but the temperature of spring
nonths is ideal for large consumption

cereals by consuming publiec.  The
caler should, therefore, not II("r.fll'f'I to
Ive prominence to cereal stocks. It is
a suleidal poliey to suggest to customers
that the use of an artiele is out of lin
hy failing to give it prominence desery
ed.  Flour should also meet with a
<teady demand during spring months.

As recards the market, rolled oats hold
~teady position outlined last week, with
raw material not only holding up strong,
wit also tardy in arriving at mills. Mil-
lers report that as yet warmer weather
bas had little or no effeet on retail de-

and for eereals. Export values on oat-
meal have been advanced 6d, showing
tendeney of market.

Flour trade, while it might be better,
is conceded as fair. The heavy buying
previous to late advance no doubt is re-
<ponsible for present quietness reported
by some mills. TInstances are not lack-
ing of mills being handicapped by want
of wheat on aceount of freight conges-
tion. Little relief in freight problem
can hardly be looked for until opening
of navigation. Millers say navigation
cenerally opens up around April 20

Fffects of English coal strike are be-
ing felt by exporters of flour and cereals,
Ocean space has already been at a pre-
minm for a time, and probability of

some sailines  bheing  ecancelled makes

ma.ters worse. If this continues it also
looks like higher ocean freight rates.
B MONTREAL.
FILLOUR—Flour is rather inactive at
wresent. Normal demand is met without

rouble. Prices remain unchanged, wit

o tendeneies m eith

Winter wheat patents, in bags
Straight rollers, in bags ...... oL
Manitoba 1st Spring wheat patents, bags
Manitoba straight patents, in bags ........
Manitoba strong bakers, in bags

Manitoba second, in DAGS ........ccvevirninn
CEREALS —Cereals have heen live
during week. The shortage in supplies

and difliculty in shipments ecaused by
.

the snowstorms last week resulted
temporary advanced prices. Raw ma

terial is searee, and may cause trouble

later on.

Fine oatmeal, single bag lots ........ceeuee s
Standard oatmmeal, single bag lots . . 27
Granulated oatmeal, single bag lota t &L
Bolted commeal, BEE  cscssssenseasssess 200
Rolled oats, jute bags, %0-1b., single bag lots I8

do cotton bags, %0-1b., single bag lots 18
Rolled oats, barrels . . oo [ 3]
ltolled wheat, bbl 1s

TORONTO.

FLOUR—No new features have de-
veloped in flour during week In car lots,
first patents are quoted at $5.60 per bar-
rel. Domestie demand is fair, but co
siderable business was hooked previous
to advanee, detracting somewhat from
present trade.

Winter wheat flour shows quite mark-
ed steadiness. Offerings are not larg
while millers realizing that country
roads may shortly interfere with de-
livery of raw material are somewhat
firmer in their ideas.

Manitoba Whea

Ist patent, in car lots ...........
2nd patents, in car lots i
Strong bakers, in car lots ...

Feed flour, in car lots

Winter Wheat,

Straight roller sessese
Blended .......cco ceerscies sensssens ssenes

CEREALS—Trade in cereals con-
tinues on good seale. Millers say there
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as been no slackening as vel ¢
r weather

Rolled oats i the = Jrors
noted last w I ‘ A materia
s again shg v nrmer S Week 1 hers
s still diliculty experience 2 &
oats to mills « 1ecou ( rely

estior The te { S S
shown by advanee of 6d expor r
f oatmeal, even In 1 of sla
enquiry.

Cornmeal holds a stea IV pos

Rolled oats, small lots, %0-1b. sacks

Rolled oats, 25 bags to car lots

Standard and granulated oatmeal, 8- Ib. sk
Kolled wheat, small lots, lw-ib. blis. ...
Rolled wheat, 5 barrel 10 car lots seoe
Commeal, 10-1b. bags .. . iw
Rolled cats in cotton sacks, § cents more.

00800 00 00 00
3 L3

FEED—I er  scar of s

NORTHWEST WHEAT CROP.
[he surprising manner in whieh 1
reee s ol Wit 4
W\ we and | \\ A S I
ost sane ris o m
from unprecedented]y vy -,.,' :
at if the wheat erop « Canadiar
West had heer roperly mature
arvested mm an a rags B
would have reaq ).000.000
'1\; "I<.
SR
TRADE WITH WEST INDIES
Montreal, Que.. Mareh 21 Speela

A conference will take place In

the end of 1he

tawa ahout

tween 18 delecates I Br s
West Indian League ar {
Government recardine trade betweer

two countries,

Sir Thomas Shaugl
of the Canadian West Indian League
from the B. W. L. are

and the

to he his enests. He has placed a speecia
car at their service W [ Car
Delecates will be given a b et by

the Board of Trade and C w.L ka ague.

and also a luncheon bv the C. W. 1

l.eague and the Mount Roval Club
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Héad of the Lakes View of GrainBlockade

THE CANADIAN GROCER

Western Farmer and Elevator Man Disagree—Former Wants
Cars Distributed as Ordered, Latter to Suit Conditions—Poli-
tical Parties’ Delay in Deciding Terminal Elevator Question,
Partly Cause of Lack of Storage.

Port Arthur, Ont., Mareh 21.—(Spe-
cial.)—Everywhere through the West
the question of grain congestion is
the leading topie of interest among
all classes. Here at the head of
the Great Lakes it is no less so than
elsewhere, the only difference being that
it is discussed from another standpoint.
On the prairies the grain growers’ side
of the subject is the one of absorbinz
interest. Here it is the elevator peo-
ple’s views that are the most in evidence
—bhoth looking at the question from the
standpoint of their own interest.

Among the farmers, the redent action
of Parliament in changing the law regu-
lating the distribution of cars is almost
universally condemned, while here it is
strongly upheld. The men of the plains
are most emphatie in their condemna-
tion of the proposal to allow the mixing
of wheat in the elevators, but in the
Twin Cities this action is considered
quite justifiable, and is arzued to be in
the best interests of the farmers.

Want Cars in the Order Ordered.

In regard to the first of these changes,
it is proposed to do away with the rule
compelling the transportation companies
to distribute ecars to farmers and eleva-
tors in strict rotation as their names ap-
books, whieh
rent is compelled to
keep in the order the applications are
made.

pear on the ear order
names the railway a:

This law the farmers elaim has work-
ed out very well, but the elevator own-
ers think otherwise, and the new aect
proposes to allow the grain eommission-
ers the power to distribute cars out of
the recular order to parties who can
show that they have grain that is in bad
condition and requires immediate ship-
ment. The proposal upon the face of it,
the grain growers say, looks quite inno-
cent, but it is the praetical working out
of it they fear. It is claimed by the
promoters of the change that it is in the
best interests of the grain growers,
whose real benefit they have at heart,
but the latter do not so regard it. They
have had experience with the elevator
men’s philanthropie proposals hefore.

For them the voice is the voice of
Jacoh, but the hands are the hands of
Esau; and however plausable the reas-
ons given, it is in their estimation bound
to work to their disadvantaze and in the
interests of the elevator operators.

In reference to the proposal to allow
the mixing of grain in the elevators, it
is claimed by those operating them here
that it is in the interests of all econcern-
ed, that it will facilitate the handling of
grain by the railways and elevators an:l
will not adversely affect the price of
wheat, nor work any injury to the farm-
¢r, nor ['I‘!‘jll'lifl' the l'l‘['lllilli““ ol
Western wheat in the opinion of the
foreign buyer.

All those contentions are combated
by the tfarmers of the plains. It is
claimed by them that any tampering
with the grades of wheat in the elevat-
ors must injure 1its reputation. in the
eves of the British or Fastern Canadian
buyer. and it is further claimed that the
allowing of mixing in the elevators after
the grain has passed out of the hands of
the farmer cannot be of any benefit to
him.

The grain blockade is another phase
of the subject that is as keenly discussed
liere as on the prairie. On all sides one
hears the railways condemned for their
alleged inability to transport the pro-
ducts of the Western farmers. 1t is
charged that the latter have not kept
pace with the development of the coun-
try, but that they have been inelined to
rest upon their oars, and to use the ex-
pression of an Eastern journal, ‘take
profits,’

Should Not Bear All Blame.

In view of all the faets, however, the
allegations, although so freely made and
so widely believed, are searcely justifi-
able. The railways may not have done
all that they might have done, but it is
scarcely fair to lay the whole blame up-
on their shoulders. The statement made
by Mr. Bury, of the C.P.R., recently,
that his company had - appropriated
more money annually for extensions
than could be used, is questioned in
many quarters.

A usually well-informed contributor
to Farmer’s Magazine in a recent arti-
cle, makes a jest of the assertion. Those
who have traveled extensively through
the West are aware of the faet that all
three of the great transcontinental lines
bave been pushing building as fast as
they could get men and material to do
it with, and in many parts of the West
there are miles of gradine done for
whieh there is no steel available to lay
the tracks, the rail mills of Canada be-
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.
ing utterly unable to turn out sufficient
wmaterial to meet the demand.

Storage Capacity Inadequate.

As we tried to point out in a recent
article in The Grocer, the trouble is not
so much in transportation facilities as
storage capacity. There are at present
hundreds of freight cars and many loco-
motives that might be employed in trans-
portating grain if there were any place
to store it. Here, at the head of the
lakes, all the elevators and store houses
are full to their utmost capacity. The
immense seven million bushel elevator
of the C.N.R., the largest in the world,
can hold no more. The same is true of
the G.T.P.R., with a capacity of three
and a half million, while all the C.P.R.
are in the same condition.

It may be said, and is said in view of
the great development: Why did nnl’q

railway companies build more storage?

This is a reasonable question but the re-
sponsihility for the failure to provide
necessary accommodation for the rapid-
ly inereasing produets of the West ean
scarcely be all laid at the door of the
transportation companies. There are
others. The statesmen at Ottawa, en-
gaged as they have been in the all-ab-
sorbinz came of party polities, are large-
ly responsible for the trouble. For some
time past there has been a strong agita-
tion in favor of the taking over of the
terminal elevators by the Government,
and instead of seftling the question de-
finitely one way or another, a year ago,
as they should have done, both political
parties jugeled with it, hoping to gain
party advantage, while in the end noth-
ing was done.

In view of this unsettled eondition of
affairs it was scarcely to be expected
that the railway companies, or any one
else, would invest larze sums of money
in the building of store houses with the
prospect of their heine taken out of
their hands_before they were finished. Tt
is sineerely hoped, now that the matter
i~ apparently settled, that the building
of increased elevator and storage capa-
city will bhe vigoronsly prosecuted, not
only here at the head of the lakes, but at
points westward, as suggested in The
Grocer recently. The necleet to do this
has involved the loss of probably mil-
lions of dollars worth of grain and caus-
el mueh bad feeling that might have
heen avoided.—David Williams.

—_—

The Canadian Credit Men's Associa-
tion, Ontario division, heard an address
on Thursday evening, March 21, at To-
ronto, given by Alfred H. Burt, presi-
dent of the National Candy Co., Buffalo,
N:X.
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Milder Weather Improving Fruit Trade

Vegetable Trade Also Picking up—People Frequenting Streets
More—PFlorida Tomatoes .and Celery Coming Along in Larger
Quantities—Potato Situation Varies at Different Centres.

I'he milder weather prevailing in many
<sections of Dominion has brightened
trade in fruits and vegetables material-
Iv. As spring advances and milder tem-
perature and brighter days become more
regular and unbroken by dips back into
winter conditions, trade in these lines
can be n-_\]wt'lwl to take on greater ae-
tivity. It is pointed out by wholesale
dealers that not only does the warmer
weather bring forth a larger number ot
prospective purchasers, but it makes the
display of these lines an easier problem.

Florida tomatoes have been coming
along to Canadian market in larger quan-
tities and being of good quality have
met with ready sales. Florida has also
heen sending ftorth larger supplies of
celery, and this line has also been taken
ip well by the trade. Western Canada
< taking California stoek, but the east-
ern provinees are buying a comparatively
~mall amount of this

Canadian onions are well to an end
\ny that are still to be had are held at
faney prices. Spanish have been in good
demand, but they. too, are high and near-
ng the end of their season. FEgvptian
ontons will, however, shortly be added to
Canadian hst and will be badly needed.

Potato situation varies somewhat in
different seetions of country. Approach
of spring and opening of pits will
cregge supplies in some distriets. Deal
ers express fear that on aceount of ex-
tremely cold weather many potatoes may
have been frosted during winter and
will come out of pits 1 poor condition
There has been quite a quantity of Kng
lish and Irish potatoes lln|u-|'h'cl and this
has shghtly eased situation at some cen
tres,

Oranges, lemons and grapefruit are
all moving fairly well. Pineapples il
shortly be given more attention under
larger shipments and better prices.
Strawherry prices also point downward

MONTREAL.

GREEN FRUITS—Green fruits con-
tinue in good request with no important
changes for the week. Snow storms last
week caused a delay in shipments. Sup-

phesT most lines are up to the mark
and may show a deeline in price with
the spring imports,  Florida oranges ana
!'”ll'.ll'l""\ \i"|\\ i Vl"‘ rease as i res X:'
of Inereased supplies.  New strawberries
are coming in freely and are meeting
with a favorable demand. They are now

'I“"""’ at 5S¢ to 65c.

Apples
B ssesnsece dass aeint SANRENEEs ~ Suleere i
Baldwins . 375 475
Mcintosh Reds ...... casé - vossas € 00
Greenings saue anesee s seeee IS0 4%
Bananas, crated S sssd sss seseses 1D B2OB
Cocoanuts, bags Save 'y svis  ssvvissse BN U
Cape Cod cranberries, in bbls. 1400 1500
Cranberries, N.S bbls. 0w 110
Box cranberries . 380
Grape fruit, Florida, case T00
Jamaica, case . ssse AR, 3%
Grapes, Malaga, per keg 600 65
Lemons ..... e sgecasss sesesssses sessesae IN 4@
Oranges
Florida ¥
BN ivconies sosavases tosssasan essns 3o Im
Valencia . - . I 4%
Jamaica, box 17 20
Mexican . 17 200
Bitter oranges, per box 250 3w
Pineapples
Floridas - 35
Strawberries, e quart o €
Tangerines, per strap ......... 60 €5

VEGETABLES—While demand fom
vewetables 1s not what might be called
active, vet there 1s sutlicient mqguiry and
sales to keep the market in good tope
and with shipments moving fresly the
marset has been subjeet to a few varied
prices,  Florida eelery advanced this
week, owing to seareity. As predicted
in the last issune, caunliflower advaneed

aczamn and mav zo higher as a result of

small stoeks New cabbages have ar
rived on the market and are selling from
2700 to S8
Reans, green hamper T8
Brussels sprouts, per qt. 0%
Carrots, bag . s
«nbbnge ot 100
Ml ¥ vl - . L
Canliftow loze i
Garlie, 2 bunches S
Green peppers, bus, basket . 2% 30
Lettuce, Boston, per box of 2 dos. ........ 10 S
Leeks, dozen . i A . .18 11
Onims

DU G . ssnivdios  somsaisenibasecs i

Half emate .. . . . s

Canadian reds, 100 Ibs., per Ib. ....... 008
American radishes, dozen . 050
Sweet potatoes, per basket ............ jm
Montreal potatoes, new, bag ........... 1®
New potatoes, 59 bbl.;: 6¢ Ib.
Spinage, per bbl, 50 600
Turnips, per bag s, euses 100
"arsnips . . - > ssssasanse 308 S9N
Tressez o ¢ . NOsEs  SE% SESONIREe ®

TORONTO.
GREEN FRUITS—Arrival of milder
weather and brighter days is proving
material help to fruit trade. Dealers are

19

hoping for a continuance of it.  Pine-

apples are shortly expeeted to come in
for more attention Lemons, oranges
and grapelruit show a "lll'l_\ ~"';Hi(\ de-
V!v-l“‘l,

» small

\lmeria grapes are getting
compass.  Some firms are well cleaned
ip on them Prices vary |'<>n~;4|vr,th.\'

according to condition ot stoek.

=0

Hananas 128 s
Lemons, Messina, new crop . vrses B B
Uranges
Marmalade I
F la 3m
California navels 300 3N
Tangerioes, st of 2 boxes . &R
tX W
» i 5
Cuban, case 580
Grapes, Almeria, per keg ‘{0 &
Eoglish hot house grapes, It ™ %
Cranberries, bbl. n®
Cranberries, per box 4
1

Apples, bhl.
Pine 1 -

VEGETABLES—Trade in vegetables

as :I]\l' ’vm'l: itl' riitened by Juilder wea-

ther Florida tomatoes are comine ale ng
more freely at steady prices. Quality is
cood and thev are selline we

Onions hold to the 1 price. Eevp-
tians are expected along shortly and

will atford some rehief to the market.

Potatoes show no material ehange. Mar-
set 1= tairly steady wit ol demand
Celery receipls ar lareer, n '-\H_\
Florida stoek coming to this market
Florida 1= quoted at 550 per ecase rD
to 8 dozen, and California at 35 to #9

e r case

Asparagus, larg  J
Asparagus, smal 20
Cabbage, barrel 1 3%
Canadian beet, per bag 15
Carrots, bag 10
Caunliflower, Cal., caw Ise
Celery, per dozen, washel 18
Celery, Cal,, per case, 6% to 10 dos. LR
' Fla.. § e to 8 5
Turmips, bag . 1% e
Koston  cucumbers,  dozer % 21
Hos lett fozen 18
New per dozen I '
New per dozen "%
M tores 0 78

Umione
Green onions. dogen . s
Spanish, case ... . 400 480
Spanish. half cases - ws 38
Canadian, 751b. bags Is
Parsnips, per B 1
otatoes, N. B 186
Potatoes, Ontario, bag 15
Potatoes, | ' 17
Tomatoes, Florida, crate o ses 500
Sweet potatoes, hamper = z e 300 28

>

‘See  here, 1 wrote and asked you
when vou were going to pay that old
account, and enclosed stamp, but vou
never answered.”

“My dear sir, wouldn't it have been a
mean trick to use vour own stamp to
disappoint vou?"’

e
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Good Time to Sell Fruits and Vegetables

New and Appetizing Goods Coming on Market of Splendid

Quality—With Warmer Weather Window Displays

Will be

Given More Attention—A Window Trim Suggestion.

This is a time of year when it will
well pay the grocer to give special at-
tention to his fruit and vegetable de-
partment, With the arrival of warmer
weather, a zood many more people fre-
quent the streets, as well as visit the
stores. The past couple of months have
been rather cold, and people have found
it more to their liking to keep within
their homes. The higher temperature
and hrighter days will once more, how-
ever, induce them to come forth, and
displays of fruits and fresh vegetables
at this time will bring
than for some time in the past.

more  business

Easter Helps Fruit Trade.

There is also another reason why re-
tail dealers should bolster up fruit and
vegetable departments now. FEaster, a
festive season somewhat akin to Christ-
mas, is elose at hand, and there should
accordingly demand for
these lines.

he a special

New Vegetables on Market.

It is true that dry root vegetables are
scarce, but let the grocer not despair.
There are many lines of fresh vegetables
to be had which will delicht both the
eye and the :{ppvtih-. Florida tomatoes
of excellent quality are
market. It is needless to say they are
appetizing. There is also new celery.
and although the price is high, the quali-
ty is good.

now on the

Then there are new cueum-
bers, head lettuce, radish and
onions.

oreen
New cabbace is also arriving,
while (California is sending alone eanli-
flower.

Imported Fruits of Good Quality.

There are also plenty of fruits to in-
duce business. Good quality oranges are
now coming from Florida and Cali-
fornia. Florida, Cuban and Jamaiea
grapefruit is to be had. Keg grapes are
still available, while to the large purse
dealers may offer English hot house
grapes. Add to this list delicious Flori-
da strawberries and pineapples and you
surely have an array of fruit that should
bring husiness.

What Good Display Is.

All merchants agree that display is
a most important faetor in selling fruits
anll vegetables. Tossing the goods in
sfock on counter or into window is dis-
play in a certain fashion, hut not in the
best fashion. C(are must he taken.
Qleanliness should prevail. The display
should beé symmetrical whenever pos-
sible. Put the goods hefore vour custo-

attraetive fore.. It
will assist materially in selling thien
Window

present time, will ereate business.

mers -in the most

display, especially at the
With
warmer weather people are more likely
to stop to lock at a window 1“\[']:1)
that 1s if it has sufficient merit to in-
duce them to 4!1»14'_

The window shown here may he of
some assistance to the trimmer in ar

ranging a display. The window prope
Iad sufficient merit to arrest the atten
tion of many a passer-by. Two rows ol
apples were followed by a wide layver ol
Malaea

combined with box n-th!ct'!iulixl"\

Qrapes,

dates
forn

Pineapples and

GROCER

played as ‘‘pure maple sugar,”’ but
which, it is claimed, has no just cause
for bearing this deseription. A protest
has been made to the Inland Revenue
Department of the Customs and the mat-
ter is to be taken up vigorously, so that
the outecome is being awaited with in-
terest by local dealers and the public
as well.

H. S. Godard, of Elgin, Albert County,
was in St. John this week and brought
a large stock of maple candy, sugar and
honey or syrup, and he complained most
bitterly that it had been allowed some
others to place on the market an article
which they told the unsuspeeting pur-
chaser, was ‘‘pure maple sugar.”” He
said that about this time of year, just
when people were beginning to think
that it was time for the first arrivals of
maple stock, there was placed on the
market a bogus article, composed largely
of molasses, sugar, and ‘‘left-overs’’ in

Neatly arranged fruit display which sold so me goods.

the centrepiece. The window is evenly
balanced by a symmetrical pyramid of
oranges on hoth sides. Tt will be noticed
that a window shelf hung by wires from

the ceiling holds some other lines.

e
MAPLE SUGAR QUESTION AGAIN.
St. John Dealers Interested—Adulter-
ated Article Claimed is Being
Sold.

St. John, N.B., March 21.—(Special).
—Keen interest is being evinced by loeal
grocers in a matter which coneerns the
trade in general, but particularly those
who make a specialty of catering to the
wants of their customers from the con-
fectionery department, the placing on
the market of an article which is dis-

50

maple goods for flavoring. These in-
credients were molded into lengths and
sold as the genuine maple sugar, and
this made it hard when the real sap stock
was brought to the ecity, for the frst-
comers to get the prices they deserved
through being the early arrivals with
the goods.

He was strongly in favor of having
the law compel a dealer when placing
maple sugar on the market to label his
goods with a guarantee that they were
absolutely pure and thus both the gro-
cers, confectioners and general public
would be protected, for unless the sugar
maker were not afraid of an analysis
of his stock he would not take the risk
of a fine of $200 and falsely label his
wares,
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Fish Trade Hampered by Milder Weather

In Many Sections—Makes Handling of Fish More Difficult—

Next Two Weeks Expected to be Busy

Ones—Dealers Put

Forth Extra Efforts for End of Rush Season—Good Friday

Always Stellar Fish Day.

There is no material change in fish
situation this week to refer to. The
milder weather in many sections has had
an adverse effect on fish trade, making
the handling of this line more difficult,
ut under the conditions and for season
retail demand is considered good.

Wholesalers and retailers alike are
making preparations for the last round
of the Lenten season. Past years have
proven that the last two weeks are busy
ones, dealers putting forth every effort
for a bright finish for the season.

Good Friday is especially a stellar day
in fish business, the result of a natural
demand eombined with selling efforts of
dealers. With the kind assistance of the
weather man it is expeeted to be fully up
te standard this vear.

Certain lines are getting into smaller
compass at different centres while
others are completely done. These lines
vary at different centres but are most-
lv in prepared, smoked and pickled var-
ieties. Prices continne to hold steady
position.

Ovster trade is at a lower ebb at
most centres, showing revival each time
the temperature lowers. There is, how-
cver, a considerable trade yet to be
transacted for stoecks are arriving on
(Canadian markets in good econdition.
The season’s trade in oysters has been
cood.

QUEBEC.

MONTREAL.—The mild weather has
affected the fish market, it is no longer
displayine the rush and excitement of
iwo weeks ago. Demand is once more
cf a hand-to-mouth order with prices
for the week unchanged.

FRESH AND FROZEN.

B. C. red salmon 10

salmon ......... 0 m
"
k)

-
-

0. 1 smelts per Ib. ..
l“‘hl bwt. r Ib. =
. Pﬂ
mnh

PBlPABlD FISH.
Boneless cod, in blocks or kages, Ib.. 8 10, 11
Dry ock, 100 Ib. per buadle ]
8h ed cod, 2 dos. in bm per box . ==
Boneless strip cod, 3-Ib. box ....... 0

SALT!D AVD PICKLE
New 90 W, B0 B o ssecoscacecss
New ﬂ brador Errrln‘. per bbl. ..
New lendor per half
No. -ncnnl
No. l mackerel, hllf
Lake trout, kegs

B T T =)
888 MRSELSNS i:'ilta..'..';ss 5..‘5 !‘E.aﬁ

Blostars, .
Yarmouth bloaters. box 1
Haddles, fancy, IHb bal-. per 1b, . [}
Fillets, fancy, 15-1b. boxes, per Ib. ... ;)
Herring, new, . per box ........ 1
Kippers (small) per box of 50 fish Mgy
Smoked salmon, per ID. ..c.ccivvvininncsnnannns 0
SHELL FISH.

cholce, bulk, Imp. gallon
bulk, selects

-

ONTARIO.
TORONTO.—Fish sales are moving
along at a good elip under fairly favor-

able conditions. Mild weather has no
doubt had some adverse effects on trade.
making handling of fish more diffienlt.
Next two weeks are expected to bring
forth a good volume of business. Last
two weeks of Lenten season are gener-
ally set upon by dealers to boom wind-
up of Lenten trade.

Prices continue steady. Many lines
are getting to end of their tether and be-
ing marked off list. TLabrador herrings
in halves came to an end some time ago.
Now full barrels are done. Lake her-
rings are also cleaned up while skinless
cod, Tmperial ecod and Quail-on-toast are
an unknown quantity with several firms.
In faet, stoeks on the whole are in rath-
er small compass even for time of year.

Whiteflah ......... ..
BN oiasies Symnscce cesumasese & ve
SIS, GBEID. PP B cccccocer covcccecsces sese
Smeits, No. 1, per Ib.
Red

nwnden N TEReS e Dot

.

.

:

salmon, headless and dressed u :
e 0

0

,

0

FRESH CAUGHT FISH.

II!B’E:E::

Steak cod ..
Haddock ....

co
¥

Digby herring,

Fillets of bndxhp:’

Clscoes, Dbasket ..

Oiscoes, per b, . . -

Scoteh haddies ssasesssecsssceses

Scotch kippers, p'r B icivscscover s candns
PiC KLZD

-

Oysters, selects, per
standa

-

PSEPAHD
Shredded cod, 1 des pkga to box ........
Aoadia cod, 3-Ib, bu- 12 to emate ....
Cod in loose strips, 15- to box. Ib. ...
Pure cod tablets, 20 llb. tablets ...

U!ll MESES EESBUREEE

NOVA SCOTIA.
HALIFAX.—Fresh fish,

cod and haddoek, is now in good supply,

particulariy
and some large catehes have been landed
at Nova Seotia ports during past week.
Captains of inecoming vessels report fish
slentiful on inshore bhanks, one vessel
with four men, catehing 60,000 pounds
of fish in one day. As a result of heavy
arrivals everything in the fish line is
hooming at Dighy.

There is also an abundant supply
fresh fish on local market. Lobsters,
however, are scarce, and outlook is not
favorable for any improvement. Un-
usual seareity of fresh lobsters has in-
creased demand for canned stock. and
dealers report sales mueh heavier this
Lenten season than last.

Canned clams are also selling freely.
as well as salmon, but demand for latter
is not up to expectations. It is thought
that inereased price for some of the best
brands has eaused falling off in sales.

According to advices received here,
European markets for dried fish are
weak.

Dr. Harvey W. Wiley, chief of the
Bureau of Chemistry of the Department
of Agriculture of the United States has
resigned. He will devote the remainder
of his life in urging the formation of a
National Department of Health.

o s 5 1gp am

P

P T A S I T Rl T BT TR0 o PN 56 i Ve Thad s W . R




e

3

=
:
4

.

T L i AR

THE CANADIAN GROGCER
.

Two Weeks More for Fish before Easter

Some Suggestions on Getting Best

Results During Waning

Days of Lent—Lines That Should be Fairly Well Cleaned up
Before Easter—A Window Display.

Dealers are now about to enter npon
the last round of the rush season for
fish, and should. theretore, reap the full
remaining  henefits of the trade to bhe

had in this line while the hig Lenten

! <till remains,

deman

The last two weeks of Lent should be
marked with cood husiness in the fish
those mer-

partment. espeeially  to

‘hants who eive to this department the

attention 1t deserves. [t is even sue-

cested that more than usual attentio

be given to the erand finale of the Len

ten scason, thus putting a bright finish-

me touch on a record series of sales.
Talk Food Value of Fish.

People can be induced to huy fish, no
alone becanse the season ealls for some
restriction  from  meats, but also be-
cause fish 1= a cood tood as well as he-
me comparatively cheap. These are all
;nlil‘,h which shonld bhe viven l'!('iil;l\i\'
to in all selling endeavors.

Condittens shonld warrant a little ad-

vertisine tor the fish

department daring
the next two weeks.  The local paper
may bhe nsed to cood advantace i this
partienlar.  Get a cood, strone head-

Ime For the ad. Talk to enstomers Just

as I- T IDeN ENent ~stamdine betore the
connter Point ont that fish is an ex-
cellent tood, Mention t toar 1s «'[w:l'l

compared with many other lnes of tood
Give

lmes earried  in

speeial attention to a number o

stoek. Sueh efforts

should result i a cood volime of hnsi
Show Customers Your Stock.

The value of display on counter and
in the window as a means of interestine
customers in fish has been pointed out
The statement that coods musi

be shown_to be <old is more true of fish

before,

than of many other lines earried by the

crocer.  Rizid eleanliness must he oh-

served 1 enstomers are to be indneed
A Display Suggested.

Some cood window displays that will
cateh the eve of the passer-by may he
arranged with fish. .\ sugeestion that
micht he well used is to have a picture
of a fishine seene for a backeround. [t
nothing but a medinm sized picture is
available. 1t should be raised above the
window floor. * Add a couple of fishing
]m]i‘\ ils CTISS-CTOSS manner above the
picture.  Let  the  fishing  lines hang
down, and, if desired. put some species
of the finny tribe on the hook. To com-
plete such-a window. it is only necessary
to arrange the different varieties of fish

in systematic . manner,  preferably on

white  poreelain  platters. Price and

show ecards should not he negleeted in
sueh a display. .\ big show card might
point out the food value and cheapness
of fish.

The After Easter Trade.

[t is now time also that the dealer
~hould commence 1o cet his stoeks in
‘]‘(ll"' lor I.H‘ nare \:'{l']\ .'\’\'l even ‘]l
mand which will come with the passing
of Lent. After Easter there will still he
appreciable sales, espeeially  for those
dealers who still eive proper attention
to this line, at it will not he marked
with the same activiiy as has heen pres-
ent daring past weeks.

Frozen and fresh tish present little
diffienlty. as they are purehased on a
hand-to-month bhasis, so that a dealer
has his stoek well in hand at all times.

Smoked, preparved  and pmekled lines

must be given more attention. however,
so that the dealer will not find himself
at the end of the rush season with a
quantity of slow-selling lines on hand.
Therefore, during the next two weeks,
the dealer would do well to devote at-
tention to getting these lines eleared up
to the safety mark. Any lines which
Put them

e a prominent place and nse vour sales

are stieking should he moved.

manship in elearing them out.

Clean Out the Kegs.

It you have a small quantity of some
pickled line in the hottom of a kee. do
not allow them to lie there covered with
brine and unseen.  Get them out where
customers may sce them, Replace them
in the brine each might. if neces<ary, to
maintain the quality.

See that all lines of pickled fish are
kept well covered with brine.  In mak
ne brine for fish, it should he remem-
bered that 1t is not wise to throw some
salt i the keg followed by some water.
Mix the brine to the proper thickness in
a separate receptacle and then pour it

over the fish.

London Grocers Decide on Summer Half
Holiday

Annual Meeting Held—New Officers Elected With John Dip-
rose as President—Delegates to Toronto Grocers’' Banquet Re-
port—Will Picnic in Detroit This Year.

\I;H'i‘]‘ £ 2

\ .

The annual meetine of the Retail Gro

Londen, Ont., l,\'wr];!i}.

cers’ Association was held in their hall

on Tuesday evenineg, Mareh 12th.  The
followine officers were  elected for the
ensuing vear: President, Jno. Diprose:
First Viece-President, J. A, MeFarlane;
Vice-President, H. Fountaine:
Treasurer, Thos. Shaw, re-elected ; Seere

Second

tary, James MeKenzie: re-elected: Fx-
ecutive, Messrs, Rvan, Ranahan, Mullins,
Fedy. Dralke and Youne.

Thos. Shaw and E. .J. Ryvan, the dele
cates to the Toronto Retail Groeers® \s-
sociation Banguet,  reported  the work
"u-‘\ had done in connection with Tor-
onto and Brantford associations recard-
ine the formation of a Provineial Asso
ciation.  The memhers were pleased with
the progress made in so short a time,

Presentations Made.

The retiring President, Norman Me-
Leod., was presented with a handsome
E. J. Ry-

an made the presentation.  He told of

oak rocker with leather seat.

the cood work the President had done
during the past yvear and hoped Mr. Me-
Leod would enjoy many happy evenings
seated i the arm chair, and that his
thoughts mizht revert back sometimes to

52

ihe pleasant vear he spent as President
ol the London Assoetation,

Thos. Shaw, treasurer, was the recip
ent of a handsome elub Tac tfrom the
members.  Harry Ranahan  made  th
presentation.  Ile praised the treasarer
for the hard work he had done for the
past  two Exvervhody  voted
\!4‘\\!'\ \II‘I,("NI and Shaw ‘!H}]\ cood fel

lows.  Mr. Melieod and Mr. Shaw re-

phied thanking the members,

years,

Decide on Summer Closing.

It was deeided  to close all crocer
stores every Wednesday aflternoon dur-
ing the months of June. July and Aungnst
regardless of publie holidavs. Last vear
the stores dil not elose when there was
a publie holiday i the week,

There was a great deal of disenssion
on the above subject, some ot the mem-
hers wanted to close the last Wednesday
in May till the first Wednesday in Sep-
tember. The motion to do so was de-
feated by the casting vote of the Presi-
dent.

It was deeided to hold the annnal ex-
cursion to Detroit on Wednesday, June
19. The Detroit and Cleveland base ball
clubs play there on the 19th and 20th-—
o that is the reason why.
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Big Increase in Consumption of Eggs

Steadied Market Last Week—Production on Good Scale, But
Bad Roads Hold up Receipts—Butter Unchanged, But Slightly
Easier Tinge—Canadian Make Increasing—More New Zealand
Stock Coming from England—Interest in Hams and Bacon for

Easter.

\iter Lheir spectacular toto:gan slide,
e prices came to a sudden halt last
week and  have since  renaaned steady
I'his 1s in keeping with probable action

market as has been outlined in these
Production a few weeks ago
hegat 0 Show an increase of consider
ihle proportions which brought alkout a
market
plies whick had been held up for 3 time
by bad

crease and

radual easing in I'hen  sup

showed a marked n

shot

roads
prices downward It

1s polnted out that lower prices would

ing a  larger demand and that this
dl tor  the new  laid would probably
teady marnet T reasoning has
iwoved correct

Without question the Canadian hen is
teadilv increasing her production I'his
ould ecan  lower prices i production
ere ceurately  reflected In receipts
1l 1 ol the case as the bad roads

the country are holding up receipts at

However, notwithstand

< tre
i centres

the temporary hold up o receipts

lues hould, 1if there 1s no change in

e radually seek lower level

What can be said ol butter? I’rices

ave not shown any change, but here

and there a tinge ol easiness 1s notice

~tocks on hand at all centres are
milk
there

izht but new goods are coming

along However, may still be a

nneh at certain

turn downward When

centres betore [l]lll‘\

easing sets in, 1t

an bhe expected to be gradual The
arket in England has been depressed
by the coal strike owing to jalling of

New
along from

n consumption and more

Zealand
there. Denand o

some
stock 1s comung

butier is mostly in

small lots
With Easter only two weeks away,
hams, bacon and other pork products

interest. The gen
Lard is still
and is holding slight

are attracting more

market is steady.
freely
Iv steadier tone

I/ive hogs have continued to develop a

eral
moving out

g

stronger tone and 1t seems that season
ol small supplies many dealers
expected some time ago mav have now
et in I'Lere also a Keener demand
as trade in pork products will be good

MONTREAL.

PROVISIONS, —

Provisions coutinue

quiet, prices  remaining as quoted las

veek with ne tendencies in either direc

tior Demand is limited in all lines
L.ive hogs are lirmer

l.ong clear bacon, heavy, Ib, " 10%
Long elear bacon, light, b, ... LRIEY
Hams—

Extra large sizes, 25 lbs, upwards, Ib. ......... 011

Large sizes, 18 to 25 lbs., per Ib. ...... i o

Medium sizes, 13 to 18 Iba., per b, .... sese DI
Extra small sizes, 10 to 13 lbs., per Ib. ......... 0 4%
Bone out, rolled, large, 16 to 25 lbs., per Ib, "

Bone out, rolled, small, 9 to 12 Iba, per Ib. .. 0158%
Breakfast bacon, English, boneless, per Ib. 014
Windsor bacon, skinned, backs, per Ib. ...... 018

Spiced roll bacon, boneless, short, per Ib. ..... 011%
Hoiled ham. small o

Hogs, live, per cwt, % .10 16

Hegs, dressed, per cwt, STARISNTRROY : BR ¢

Pure Lart
Boxes, 5 Ibs,, B B ssvesoassninavesinsntisencant
" tins, eac
, tins, each 5 lbs., per Ib.
tins, each 3 lbs,, per Ib,
, wood, 20 Ibs, net, per Ib,
, tin, 20 lbs, gross, per Ib.

50 Ibs. net, per Ib. s 460

jerces, 35 lbs., per Ib.
One pound bricks
Compound Lard

Boxes, 50 1bs. net, per lb. . Ginaskinsss. - DN
Cases, 10-1b. s, 60 lbs, to case, per Ib. ..... 0 9%
Cases, 51b, , 60 lbs. to case, per Ib, . 00N
Cases, 31b. tins, 60 lbe. to case, per Ib, 0 0%
Palls, wood, 20 lbs, net, per Ib. 0
Pails, tin, 20 lbs. gross, per Ib. 0 08%
Tubs, 50 lbs. net, per Ib, 0o
Tierces, 375 Ibs., per I 0 08%
(ne pound bricks ....... 0w
Pork
Heary Canada short ent mess, bbl. 3545 pleces 11 80
Ban Pork ....... esesssessessesse sssensses BOEN
Canada shert cut back pork, bbl. 458 plecss 2 0
Heary short cut clear pork, bbl. ........cccaeuee ne
(Clear fat ey o
lleary fank pork, bhi, . e
I’late beef, 100 Ib. bbls. L
Plate beef, 200 1b, bbls, 15 0
'late beef, 300 Ib. bbls. ... e
Dry Salt Meais—
Green bacom, flamks, Ib. .....cciiiiiiiniinnniies on

BUTTER —The butter market 1is
again unchanged, high prices still pre
vail with a steadv supply from Cana

Zealand 1m
England has

dian producers and New
ports The coal strike in
caused the consumptive demand for but
ter to decrease, and as result Canadian
imports of New Zealand creamery 1Is
running more freely This may
decline in price before long

-0
o hed

cause a

Creamery e 5%
Dairy, tubs, Ib. %
Fresh, dairy rolls n

FGGS —The rapid de ¢ Ol e
ket was broken last week as a result o
blocked country roads and difficult

‘nts resulting fron
storms Prices advanced a little owing

to  temporary

towards the end of the week
CHEFESE.—The irket L nes is
trong s a res shor
1 stead consu L ae
neen 1E table (T} i ] I \ ¢
feh
uebec, large e i " aiee. BEE 1%
TR S e "ty I
Westeru, twins . é . EE il
Western, small, 20 Ibe. SUEESIRPSESRE | LR
Old cheese, large ...... i sx i L I B oY
POULTRY .—The sanw slow market

for poultry 1s main

PO . ivionse sacesss . "4
Chickens ........ "
Ueese ... "
Turkeys "
Ducks LR
HONEY —Hone still continues fir
Demand IS steady ar as pre
viously quoted
White clover, strained ‘o
\White clover, In cumb LB
Huckwheat, in comb '
Buckwheat, strained L Y
PROVISIONS . —Firmer eeling noted
last week in hams has developed nto a
cent advance iths 1s
greater interest 1 this € I1n ant
on  of KFaster demand Wholesaler
are now eet £ wit i 1 L] S Ut
n sale of pork products k.as
trade
LLard is also ¢ nd gher b
ent der the act eny }
Let referred to bhelor
l.ve ous ire str er 1 nde
stinted receipts and rather Keen den 1
'hev have advanced 30 1t 0 cents dur
ing week and are st stead
S M
Lig !
per i i
mea 8 y
v
' t ,_\‘
L
bt 19 ® 2 ™ 2
a1 N - W
) 21
1%
2 oy
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" into_sales.
e )

Live hogs, local
Deoaitd BOGE waviasiscansisosorsosns e

BUTTER. — Butter quotations are
much the same as a week ago but there
is a slight tinge of easiness by reason
of increasing make of new butter. The
easiness as yet is not marked and its
eflect on quotations can be expected to
be gradual. There are still some
stocks of United States and New Zea-
land on market which with increasing
production in this country will gradual-
ly cause market to shape in direction
outlined.

740
950

2

Fresh creamery print ....
Creamery solids ......
Farmers’ separator bu
Dairy prints, choice .
No. 1 tubs or boxes .... 3
MNO. 2. 10bs OF DOEES ..iicoiisisonsiassossaion

EGGS.—Eggs have followed direction
we outlined as probable. After their
marked downward dash, prices during
last week came to sudden halt. This is
explainable by the fact that lower
prices have induced a much larger de-
mand and steadier market.

The hen continues industrious, and
vield is increasing. Conditions of coun-
try roads will play an important._factor
in market. It is probable that re-

"

occoococo

BRBRLRT

cocoococol
ILRERY
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ceipts “will be held up soggwhat in
many sections by bad roads. Dealers
believe that increasing yield even with
larger demand would work for slightly
easier prices if supplies came along
regularly.
DV DR OIS s cincicsansvasisssnsandoshissn 024 035
CHEESE.—Nothing new in situation.
Market holds steadiness outlied be-
fore.

Cheesc—
BT = osicecn <sssuva
T i iisione wmisee
BSOS oiiiciss cvosnn
HONEY.—Comb honey is by no means
plentiful. Prices on all lines are
steady. A fair demand is in evidence
for season.
IToney—strained—
White clover, 60-1b. tins, per Ib. . o3
\White clover, 10-1b. tins, per lb. .. é 0 18%
White clover, 5-1b. pails, per Ib. . 0D
Dark clover, §-1b. pails, per Ilb. . B
Amber honey, 60-lb. tins, per Ib. o B
Buckwheat, 60-1b. tins, per Ib, o
Comb white clover, per dos. ..... 1% In

POULTRY. — Moderate receipts and
unchanged prices sum up this week’s
situation in poultry.

"oultry—alive—

ressed, 1 eents per Ib. more,

Getting Provisions Ready for Easter

Appetites That Have Been Restricted During Lent Will Ap-
preciate Ham and Bacon Again—Suggestions for Selling Them
—A Provision Window Display—Attention Should be Given

Early to Stocks.

Easter is fast approaching and the ban
which has been on at least a portion of
the publie’s appetite for the past few
weeks so far as pork products are con-
cerned, will before long be lifted. For
some time now healthy ham and bacon
appetites have been restricted, and the
appeasing of them when the fast period
has passed is going to mean a larger
and more varied demand for foods. The
egrocer and general merchant is the man
who is going to profit and just about in
proportion to the amount of effort which
he puts forward to take advantage of the
pent up appetites of eustomers. :

Provisions and pork products have es-
pecially been in the background for the
past few weeks and this is one of the
lines which is going to show a marked
improvement in sales with the passing of
the Lenten season. Dealers should now
begin to plan in order to have their pro-
vision department in first-class shape for
the Easter trade.

Selling Hams and Bacon.

Hams and bacon will find a good sale
and should be brought into prominence
during the last week of Lent. Tasty dis-
plays in the window and on the counter
will serve to arrest the attention of the
passing ‘‘fastee’’ and turn his interest

Dealers should not leave the placing
of their orders for FEaster meats until
too late a period. They are needed early
so as to move the palates of eustomers
beforehand.

Remember Easter Egg Display.

Eggs always find a good sale at Easter
time. Dealers should make arrange-
ments to have a sufficient supply to fully
care for customers’ wants. Not to have
ezgs at Easter time is as bad as a Christ-
mas without candies, nuts and oranges.

Display forms a very important part
in selling provisions, such as hams, bacon
and eggs. A ham, no matter how appe-
tizing it may be, is not likely to make a
customer’s mouth water while it hangs in
the refrigerator or the warehouse. Nor
vet are eggs likely to be suggested to eus-
tomers when they remain under the eoun-
ter in the packing case. These goods
have to be shown to be sold—at least, in
order to make the volume of sales as
large as possible.

Arrange Special Provision Counter.

Have the provision counter in first-
class shape, clean, tempting and appe-
tizing. If a dealer does not regularly
devote a counter to these lines, he would

vl
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do well to do so around Easter. The
volume of sales, if the counter is used
to the best advantage, should warrant
the use of a counter for the purpose.

The value of the window in this con-
nection should not be forgotten. Here
you are able to appeal not only to the
appetites of regular customers, but also
to the passing prospeet. Hams, bacon,
eggs, as well as lard and butter, may be
shown in the one display.

Window Display Suggested.

Here is a window display suggested by
one grocer who makes provisions an im-
portant department. The background is
made of breakfast bacon hung down
from a rod at back of window. Down
either side a wall is built of butter and
lard in prints. In centre of window a
tub of lard is turned on its side, the open
mouth facing the front. On both sides
a ham or two is placed. Along the front
and next the glass, a layer of fine saw-
dust is spread and displays of eggs made
on this. He suggested that the word
‘‘Easter’’ might be spelled out on the
layer of sawdust with eggs.

Shows Ham Partly Sliced.

““If I were making the display, I would
not simply place the whole ham in the
window. I never do. Ham does not
look appetizing until it is eut, and for
that reason when I place one in the win-
dow I eut it in two first, so that the
tempting face of the ham will be pre-
sented to customers.’’

The advertisement can also be turned
to good advantage in promoting sales of
these lines at Easter. Do not simply
enumerate the lines carried in your ad.,
but deseribe their goodness in such a
manner as to ereate a desire in the reader
for them.

———

SEEDS IN POUND BAGS.

James Carter & Co., Raynes Park,
London, Eng., who through Patterson, .
Wylde & Co., Toronto, are introducing
their farm seeds in this country, have
something dillerent from the ordinary
pasteboard package and bulk method of
selling them. Farm seceds are placed in
the retail store in small cotton bags
each weighing a pound and sealed. At-
tached to each bag is a card showing
a reproduction of the vegetable grown
from the seed. The lettering on the
bag is in green ink and a narrow green
ribbon keeps the display card in place.
The method is new in Canada.

—_——

The Charles B. Knox Co., Johnstown,
N.Y., have completed the ereetion of
their new building there. In dimensions
it is 12715 by 60 feet and stands near
the site of the old building.
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BONELESS COD ON THE MOVE
—— i Yes, orders are reaching us daily from grocers

in the most remote part of the country for Canada
Brand Pure Bonelg Codfish. They realize that
there is a good steady profit in fish trade and
they're not mistaken.

THAT FISH DEPARTMENT

of yours should be put in proper shape. Let us
suggesta few leaders. A postcard will bring prices.

Ocean Brand
Haddies Kippers Bloaters

Boutilier’s Fillets
Mariner Brand Skinless Fish

Don’t hesitate. Never venture, never win.

The Halifax Cold Storage Co.

MONTREAL

o, doubt the phenomenal growth and
development of the Canadian West

have caused you much thought as to representatives in that fast growing and ready

market.
We will represent you at each pulsating distributing centre. We have large track

warehouses and ample storage accommodation for all classes of merchandise.
We will handle your products for you on a reasonable commission basis.
We have the experience, the business ability and the financial standing to do so

successfully.
Let us advise you of the Western prospects of YOUR line—drop us a card and

get in touch with us at once.
Much depends on it for you.

NICHOLSON & BAIN, *-- fsiis =

HEAD OFFICE, - - WINNIPEG, MAN.
REGINA SASKATOON EDMONTON CALGARY

WINNIPEG

55
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Goods made by
E. W. GILLETT CO.. LTD.
(Ontario and Quebee I'rices.)

IMPERIAL BAKING POWDER.

Cases Sizes Per doz.
- QOBOR: e i M e an 85
3-dozen...... 808 iiv oo -ETH
1-dozen...... I2em i iS00
3-dozen...... LT IS 1
14-dozen..... 214-1b. .. .. 10 50
13-dozen..... &b .. .. 1980

MAGIC BAKING POWDER.

Cases Sizes Per doz.
6-dozen...... [ PR 50
4-dozen...... 4-03. ™
4-dozen...... 6-oz. 100
4-dozen...... 8-0z. 130
4-dozen...... 12-o0z. 180
2-dozen...... 12-0z. 185
4-dozen...... 16-0z. 225
2-dozen...... 16-o0z. 2 30
1-dozen...... 214-1b 5 00
1,-dozen..... 5-1b. ... 960
2-dozen...... 6-0z. Per
1-dozen 12-0z. lA case
1-dozen...... 16-0z. J $6.00
Special discount of 5 per cent.

allowed on five cases or more of
“Maglc Baking Powder.”

MAGIC SODA.
Per Case.
Case No. 1, 60 1-1b. pack-
ages, 1 case $2.85; 5 cases $2 75
Case No. 2, 120 %-1b. pack-
ages, 1 case $2.85; 5 cases $2 75
Case No. 3, 30 1-1b,, 60 3%-1b.
packages, 1 case $2.85; 5

a

eases oo Tun st
Case No. 5, 100 10-0z. pack-
ages, 1 case $2.90; 5 cases 2 80

GILLETT’S CREAM TARTAR.

Per doz.
%-1b. paper pkgs., 4 doz.
I ealie i i v ess B1-00
14-1b. paper pkgs., 4 doz. In
OO . o N S Sy 200
Per case

4 doz. %-1b. paper pkgs. % 00
2 doz. %-1b. paper pkgs. |

Per doz.
14-1b. cans with screw cov-
ers, 4 doz. In case ..... $2 20
1-1h. cans with screw cov-
ers, 3 doz. In case ...... 410
Per 1b.
5-1b. 8q. canisters, 14 doz. In
U o MRl g R e oY 33
10-1h. wooden hoxes ...... 30Y%
25-1b. wooden pails ....... 3014
100-1b. kegs. ...... PSSt . L
$60-1b. haryeles .. 0. e 2B

GILLETT'S PERFUMED LYE.

4 doz. In Case. I’er case
e Wi T SRR T S e, 335
B RRRER L e 3 40
S cases or more .......... 33
YEAST.

Per hox

Royal Yeast, 3 dosen B¢
packages in box ...... 115

Glllett's Cream Yeast, 3
dozen 5c. packages in box 1 16

THE CANADIAN GROCER

QUOTATIONS FOR PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT

BAKING POWDER.
W. H. GILLARD & CO.

Diamond.

1-1b. tins, 2 doz. in case .. $2 00
14-1b. tins, 3 doz. in case .. 125
14-1b. tins, 4 doz. in case .. 0 75

ROYAL BAKING POWDER.

Sizes Per doz.
ROYRI—DIme ... i «diee 095
- S S R 140
i | A e e 1985
= L TPOREELD Sl S 255
= - R S P 38
. AP A ene—yae vae. SN
g W S s e e AP
5 o PR R s

Barrels—When packed Iin barrels

one per cent. discount will be

allowed.

WHITE SWAN SPICES AND
CEREALS, LTD.

White Swan Baking Powder—
5-1b. size, $8.25; 1-l1b. tins, $2;
12-o0z. tins, $1.60; 8-oz. tins, $1.20;
6-0z. tins, 90c; 4-oz. tins, 65¢c;
S5c tins, 40c.

BORWICK'S BAKING POWDER
Sizes. Per doz. tins.

Borwick’'s %-1b. tins ...... 135
Borwick’'s 34-1b. tins ...... 23
Borwick's 1-1b. tins. ...... 465

COOK'S FRIEND BAKING
POWDER

Cartons— Per doz.
No. 1, 1-1b.,, 4 dozen ...... 2 40
No. 1, 1-1b,, 2 dosen ...... 2 50
No. 2, 5-oz., 6 dozen ...... 0 8
No. 2, 5-o0z., 3 dozen ...... 08
No. 3, 2%-0z., 4 dozen ..... 0 45
No. 10, 12-0z., 4 dozen ..... 210
No. 10, 12-0z., 2 dozen ..... 220
No. 12, 4-0z,, 6 dozen ...... 07
No. 12, 4-0z., 3 dozen ...... 075

In Tin Boxes—

No. 13, 1-1b., 2 dozen ...... 300
No. 14¢8-0z, 3 dozen .. 17
No. 15, 4-o0z., 4 dozen . 110
Ne. 16, 236-1b8. .....ccccue 725
No. 1T, 5IbE. . .iiciiaeaen 14 00
FOREST CITY BAKING POW-
DER. Dos.
R R RN e 075
LT TR T R N e 125
IRORE RIS e 17
BLUE.
Keen’'s Oxford, per 1b. ... 017
In 10-box lots or case ... 0 16

COUPON BOOKS—ALLISON'S.
For sale in Canada by The Eby-
Blain Co., Ltd., Toronto; C. O.
Beauchemis & Fils, Montreal. $2,
$3, $5, $10, $15 and $20. All same
price, one size or assorted.
UN-NUMBERED.
Under 100 books ... .. each 0 04
100 books and over...each 0 03%
500 books to 1,000 books.. 0 03
For numbering cover and each
coupon, extra per book 14 cent.
CEREALS.
WHITE SWAN SPICES & CER-
EALS, LTD.
White Swan Breakfast Food, 2
doz. in case, per case, $3.00.
The King's Food, 2 dos. In case,
per case, $4.80.

White Swan Barley Crisps, per
doz., $1.

White Swan Self-rising Buck-
wheat Flour, per dosen, $1.

White S8wan Self-rising Pancake
Flour, per dos., §1.

White Swan Wheat Kernels, per
doz., $1.50.

IS $40 PER INCH PER YEAR

White Swan Flaked Rice, $1.
White Swan Flaked Peas, per
doz., $1.

DOMINION CANNERS,
Aylmer Jams.

Per doz.

StrawberYY (...i srse oun A DD
Ratpherty ... i al s is e A 3B
Black eorrant .. i svees 185
Red currant ...... 175
PeRCH ciivss asiskn aicatts 180
PRRr ....ii. hisea e tin 170

Jellles.
Red curraff ... i seaas 200
Black currant ... ... i 200
Crabapple ...... AR 145
Raspberry and red currant 1 85
Raspberry and gooseberry 1 80
Plom Jam: J.cveries: aeves 1056
Green Gage plum, stoneless 1 756
Gooseberry ...... 17
PIBIR  eove Tisonn vaniive 170
GraPe i.ioii cresns rusain 185
Marmalade.
Orange Jely ....ei ivcadin 1066
Green fig ..... Skt e e 22
PRMIOR . .oii sirsnve annsils 160
Pineapple ...... Ry M 1956
GIDPEE Lo vis v iaidudnanit 22
Pure Preserves—Bulk.

51bs. Tlbs.

Strawberry ... .... 059 0 8
Black currant ...... 069 082
Raspbesrey .... ...ca 060 082

14's and 30's per 1b.

Strawberry ...... RS 2
Black currant ... ... ... 0 10%
RagphEELY «.. v auncuns 0 10%

Freight allowed up to 25¢ per
100 1bs.
COCOA AND CHOCOLATE.
THE COWAN CO., LTD.

Cocoa—

Perfection, 1-1b. tins, doz. ¢ 40
Perfection, %4-1b. tins, doz. 2 35
Perfection, 34-1b. tins, dos. 1 25
Perfection, 10c size, doz. .. 0 90
Perfection, 5-1b. tins, per 1b. 0 35
Soluble, bulk, No. 1, 1b. .. 0 20
Soluble, bulk, No. 2, 1b. .. 018
London I'earl, per 1b. 0 22

Special quotations for Cocoa in
barrels, kegs, efc.

Unsweetened Chocolate—
Supreme chocolate, 14's, 12-

1b. ‘boxes, per Ib. i 035
Perfection chocolate, 20c size

2 doz. in box, doz. ..... 180
Perfection chocolate, 10c size

2 and 4 doz. In box, per

QOB o v Ve e e 0 90

Sweet Chocolate— Per 1b
Queen's Dessert, %'s and

14's, 12-1b. boxes ........ 040
Queen's Dessert, 6's, 12-1b.

DRSS ovis o AR 040
Vanilla, %-1b., 6 and 12-1b.

DORNE - 5. .. Gt 0 35
Parisian, 8's, 6 and 12-1b.

DOROR - susiii nndeik PSR 2
Diamond, 6's and 7's, 6 and

12-1b. bozes ...... ..... V24
Diamond, %’'s, 6 and 12-1b

bomey s v sen I

Icings for Cake—
Chocolate, white, pink, lemon,
oraunge, maple, almond, cocoanut,
cream, in %-1b. packages, 2 dos.
in box, per dos. ........ 090

Chocolate Confections— Per Ib.
Maple buds, 5-1b. bexes ... 0 38
-Milk medallions, 8-1b. bxs. 0 38

Chocolate wafers, No. 1,

Sl DOBAE cicoio seconee o»
Chocolate wafers, No. 2,

B ROME. o osoxrsssssnae 028
Nonpareil wafers, No. 1,

B RS .ivisi i edun o»n
Nonpareil wafers, No. 2,

I DOREE iieh seves "%
Chocolate ginger, 5-1b. bxs. ¢ 30
Milk chocolate wafers, 5-1b.

N hivas Sheant hame 03
Coffee drops, 5-1b. boxes ... 0 38
Lunch bars, 5-1b. boxes .. 0 38
Milk chocolate, 5¢ bundles,

3 doz. In box, per box . 138

Milk chocolate, 05¢ cakes,
3 doz. In box, per box . 135
Nut milk chocolate, %4's, §-
B R T coossesvonss
Nut mlilk chocolate,, 3’
R 1D oooiceviiuns
Nut milk chocolate, Sc bars
24 bars, per box ......... o
EPPS'S.
Agents—Willson & Warden, To-
ronto; Forbes & Nadeau, Mon-
treal; J. W. Gorham & Co., Hall-
fax, N.8.; Buchanan & Gordon,

Winnipeg.
In %, % and 1-1b. tins, 14-

Ib. boxes, per Ib. ....... 03
Smaller quantities ... ... 0 37

JOHN P. MOTT & CO.'S.

G. J. Estabrook, St. John, N.B.;
J. A. Taylor, Montreal, P.Q.;
Wallace Anderson, Toronto, Ont.;
F. M. Hannum, Ottawa, Ont.;
Jos. E. Huxley & Co., Winnipeg,
Man.; Tees & Persse, Calgary,
Alta.; Johnson & Yockney, Ed-
monton; D. M. Doherty & Co.,
Vancouver and Victorla.
Elite, 10 size (for cooking)

dozen . e ien i ansi i D
Mott's breakfast cocoa, 2 doz.

10c size, per doz. ........ 08
Nut milk bars, 2 dozen in

L o e Rl 0 50

breakfast cocoa, ¥'s
and 14's
“ No. 1 chocolate ...... 0 80
* Navy chocolate, ¥'s.. 0 26
Vanilla sticks, per grs 1 00
Diamond chocolate, %4's 0 24
Plain choice chocolate
O . i Soiesinbae 20-30
Sweet chocolate coat-
L e I o2
WALTER BAKER & CO., LTD.
Premium No. 1 chocolate, %
and %-1b. cakes, 33c 1b. ; Breakfast
cocoa, 1-5, 1, 34, 1 and B-lb.
ting, 39¢. 1b.; German’'s sweet
chocolate, %, and -1b. cakes,
6-1b. boxes, 26¢ Ib.; Caracas sweet
chocolate, % and 3¥-1b. cakes,
6-1b. boxes, 32c 1b.; Auto sweet
chocolate, 1-6 1b. cakes, 6-1b.
boxes, 32c¢ 1b.; cinquleme sweet
chocolate, 1-5 1Ib. cakes, @6-Ib.
boxes, 20c¢ 1b.; Falcon cocoa (hot
or cold soda), 1-1b. tins, 34¢ 1b.;
Cracked Cocoa, %-1b. pkgs., 6-1b.
bags, 32¢ 1b.; Caracas tablets, B¢
cartons, 40 cartons to box, $1.28
per box.
The above quotations are f.0.b.
Montreal.

COCOANUT.
CANADIAN COCOANDT CO.,
Packages—8¢, 10c, 20c and 46¢c
packages, packed in 15-1b. and
30-1b. cases. Per 1b.
1-1b pkgs, White Mess .... 0 38

i
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LARD LOGIC

—Gunns Quality holds trade and brings new business—

FOOD PRODUCTS

Standards of Excellence

Maple Leaf Brand
Pure Lard

Our Quality Brand
Hettle Rendered
Pure Leaf

Easifirst
Shortening

All sizes in wood and tinware.

One pound net cartons, a particularly attractive and desirable package from the
retailer’s standpoint.

GUNNS LIMITED

PorKk and Beef PacKers

HAMS

are already advancing in price and
will undoubtedly be higher before
Easter. We expect a keen demand
for them at that time. Place your
orders early.

We have cheaper cuts of Sugar-
cured Smoked Meats, such as Shoul-
ders and Rolls, both very acceptable
and attractive in the present high run

of prices.

F. W. FEARMAN CO., Limited

HAMILTON

WEST TORONTO

The quality of

WETHEY’S

Condensed

Mince Meat

has been daily making friends for the
past twenty-nine years.

WHAT ABOUT YOURSELF?

Are you one of its friends?

If not, now is the time to get acquainted.

All Jobbers. 3 doz. to a case.

WRITE US

J. H. WETHEY, Limited

ST. CATHARINES
““THE MINCE MEAT PEOPLE”

S W B Ol A ol W -1+
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et AR,

3%4-1b pkgs, White Moss .. 027
%-1b pkgs, White Moss ... 028
1 and %-1b. pkgs., assorted 0 264
14 and %-1b. pkgs, asstd... 0 27%
14-1b. pkgs, astd., In 5-lb.

BOReN -C sttt de cues 028
%-1b. pkgs., astd., in 5-1b.

DOXEI il e e yave WA
%-1b. pkgs., astd., 5, 10, 15-

Ib. cases ...... e e

Bulk—

In 15-1b. tins, 15-1b. pails and
10, 25 and 50-1b. boxes.

Pails Tins Bbls.
White Moss, fine

strip 012 021 017
Best shredded 018 017
Special shred... 0 17 0 16
Ribbon 019 015
Macaroon 017 017
Deslccated .. .. 016 0186
\White Moss in § and 10 Ib 8q.

thas . oo, SEeEER- L

(‘().\'I)IL'SE]) MILK.
BORDEN'S CONDENSED MILK
Wm. Il. Dunn, Agent, Montreal

amd Toronto Per Case

Eagle Brand, each 4 dos... $6 00
Gold Seal Brand, each 4 dz. 5 25
Challenge Brand, each 4 dz. 4 50
“Hotel,”

I'eerless Brand,
each 2 doz. ...
Peerless Brand, 3
c BT T S R

Peerless Brand, “Family,”
SRch 4 Qo8 iiiicneaine 37
Peerless Brand, “Small,”
OReh § 00 St i 200

CANADA FIRST BRAND.
The Aylmer Condensed Milk Co.,
P’er case.

Canada First Baby Eva-

porated WNE .. ... 0000
Canada First Family
porated ‘MBE ... ... ....
Canada First Medium
0z.) Evaporated Milk ...
Canada First Hotel Eva-

porated MHEE . . ... v 3 90
Canada  First Condensed

Milk (sweetened) ........ 5 05
Rose Bud Condensed Milk

(sweetened) .............. 4 90
Beaver Condensed Milk,

(sweetened) ............: 415

REINDEER LIMITED.

“Jersey” bLrand evaporated
cream, per case (i doz.) $3 65

“Relndeer” bLrand, case (4

D SRR SRS e el i 5 50
“Reindeer” Coudensed Cof-

fee, case ...... 5 00
*Relndeer” Coudensed Co-

coa, case ...... 4 80

‘‘Relndeer” (undensed Cof
fee, in glass jars, case.. 6 20
ST. CHARLES CONDENSING
Prices— €O

St. Charles MIllk, family

size, per case ..... 365
Baby size, per case ........ 200
Do, Botel" 11l .. osites 390
Silver Cow Milk .......... 5 05
Pothty MR i oo 0000 4 9
Qo008 Luck Liviiicciionis 415

COFFEES.

EBY-BLAIN, LIMITED.
Standard Coffees
Roasted whole or ground, pack-

ed In damp-proof bags.

King Edward ........... 0 34
Club House ....... Ebaas 033
DOREERE . ... ol aiianess 0 32
Royal Java and Mocha 032
SRR R S 0 30
e A e 02
AIDEOEIN .5 e sien 028
PRGN . ..l..ivvuiss 0 20%
Faocy Bourbon .......... 028

THE CANADIAN GROCER

Crushed Java and Mocha 0 19
Package Coffee.
Gold Medal, 2-1b. tins,
whole or ground ...... 031
Gold Medal, 1-1b. tins, do. 0 32
Gold Medal, 34-1b. tins,

LR SRR S R S 033
Anchor Brand, 2-1b. tins,

R TR R AR 031
German Dandelion, 1-1b.

ting, ground ... visevee 026
German Dandelion, %-lb.

tins, ground ........... 028
English Dreakfast, 1-1b.

Snn gronud ... .0l 019
Grand Prix, 1 and 2-1b.

tins: ground .....ovaoe0 0 30
Demi-Tasse, 1 and 2-1b.

ting, ground ........... 0 30
Flower Pot, 1-1b, pots,

T e R PG 023

WHITE SWAN SPICES & CER-
EALS, LTD.
WHITE SWAN BLEND.

1-1b. decorated tins, 1b. .... 0 32
Mo-Ja, %-1b. tins, 1b. ..... 0 30
Mo-Ja, 1-lb. tins, 1b. ...... 028
Mo-Ja, 2-1b. tins, 1b. ...... 028

Cafe des Epicures, 1-1b. fancy
glass jars, per doz., $3.60.
Cafe I'Aromatique, 1-1b. amber
glass jars, per doz., $4.00.
Presentation (with tumblers) $3

per doz.
MINTO BROS.
MELAGAMA BLEND.

Ground or bean— W.S.P. R.P.
EA- i cia 025 030
IEned 3R e 032 040
A e NS e 037 0060

I'ncked in 30's and 50-1b. case.
Terms—Net 30 days prepaid.
BRANSON'S  SHEKEEF (OF-
FEE.
AGENT: F. COWARD.

102 Spadina Avenue, Toronto,
Small  <ize S1AS per doz., net
Liarge size S2S5 per doz, net

In 2 dozen free cases.  Freight
paid on 1, gross order

CONFECTIONNS,
PEANUT BUTTER.
Ontario Prices.

MacLaren's Imperial— Per dos.
Bmall, 2 dog: ......ciinne 0 95
Medium, 2 doz. ........... 1 80
T L S T ey 27
Tumblers, 2 doz. ........ 135
Pails, 24 1bs., per Ib. .... 0 15

CHEESE.

MACLAREN'S IMPERIAL
Ontarlo Prices

per doz.

Individual (each 2 doz.) .. 1 00

Small (each 2 doz.) ....... 24

Medium (each 1 doz.) ..... 4 50

Large (each % doz.) ...... 825
MacLaren's Roquefort—

Small (each 2 doz.) ..... 140

Large (each 1 doz.) ..... 24

MacLaren's Canada Cream—
Small (each 1 doz.)
Medium (each 2 doz.) ... 130
Large (each 1 doz.) ..... 230

CREAM.
FUSSELL & CO., LTD., LON-
DON, ENG.

“Golden Butterfly” Brand Cream,
8 doz. 10c size, cases, $7.00.

“Golden Butterfly” Brand Cream,
8 doz., 15¢ size, cases, $11.50.

INFANTS' FOOD.

Robinson’s patent barley, 14-1b.

tins, $1.25; 1-1b. tins, $2.25; Rob-

Inson’s patent groats, 14-1b. tins,

$1.25; 1-1b. tins, $2.25.
FLAVORING EXTRACTS.

SHIRRIFF'S.
1 oz. (all flavors) doz. ..... 100

2 oz. (all flavors) dos ..... 17
2% oz, (all flavors) dos. .. 2 00
4 oz. (all flavors) doz. .... 3 00
5 oz. (all flavors) doz. ... 8 76
8 oz. (all flavors) doz. .... &
16 oz. (all flavors) doz. ... 1
32 osz. (all flavors) dos. ... 1
Discount on application.
CRESCENT MFG. CO.
Mapleine— Per doz.
2 oz. bottles (retall at 50c) 4 50
4 oz. bottles (retail at 90c) 6 80
8 oz. bottles (retall at $1.50) 12 50
16 oz. bottles (retall at $3) 24 00
Gal. bottles (retall at $20) 15 00
CLARK'S PORK AND BEANS
IN TOMATO SAUCE.

Per doz.
No. 1, 4 doz. in case ...... 0 50
No. 2, 2 dos. in case ...... 0 90

No. 3. flats, 2 doz. in case 100
No. 3, talls, 2 doz. in case 125
No. 6, 1 doz, In case ... 4 00
No. 12, % doz. In case ... 6 50
LAPORTE, MARTIN & CO,
MONTREAL, AGENCIES.
These prices are F.0.B. Mon-
treal. Imported Peas “Soleil”

Per case
Sur Extra Fins, % flacons.
40 Dol siivaasiiesann 11 00
Sur Extra Fins, tins, %
kilo, 100 tins ... ... ~.. 300
Extra Fins, tins, 3§ kllo,
100 thas .ioo. ieeaaie 15 00

Tres Fins, % kilo, 100 tns 14 00
Fins, tins, 34 kilo, 100 tins 12 50
#di-Fins, tins, 3% kilo, 100

[ M o eewe A% OF
Moyens No. 1, tlns. % kilo,

100 tins ...... cas ewees 300
Moyens No. 2, tins, % kilo,

00 tas ...... .l o
Moyens No. 8 ....cvivhies 87

Asparagus, Harlicots, ete.
MINERVA PURE OLIVE OIL,

Case

Pl {5, SRR G < ¢ o0
12 e ....vc Sawasit 5
24 pints .... ol 6 25
24 Y-pinte ... i i 425
Tins—
5 gals, 28 .. SRERRS.
220l W e 20 00
) S T RN 5 25 00
gk, & ...l 26 00
K-gale; 208 ........... 13 50
5-gal.,, 483 8q. ........ 17 00
35-gal., 488 rd. ......... 15 50
BASSIN DE VICHY WATERS.
La Capitale, 50 qts. ...... 5 00
La Neptune, 50 qts. ....... 6 00
St. Nicholas, 50 qts. ...... 700
La Sanitas Sparkling, 50
QRN L i Tl vo anmei R
La Sanitas Spsrkllng. 100
PIBtE s nscinninn 9 00
La Sanitas Sparkling, 100
SRR 5. ia i vy . 400

Lemonade Savoureuse, 50! 760
CASTILE SOAP. *

“Le Soleil,” 72 p.c. olive oll.
Case 25 Ibs., 11-1b bars, 1b 0 07%
Cace,121bs, 2%-1b. bars, 1b. 0 08%
Case 50 1bs, %-1b bars case 3 50
Case 200 1bs. 3%-0z., case 3 75
“La Lune,”” 65 p.c. olive oll.
Case 251bs, 11-1b bars, 1b.. 0 07
Case 12 1bs. 2% 1b. bars, 1b. 0 08
Case 50 1bs, %-1b. bars, case 8 25
Case 100 1bs. 3%-0z. bars,

CONe Lo 180
Case 200 1bs., 3% -0z. bnrs
CRlS o o seve 04D

ALIMENTARY PASTES.
BLANC & FILS.
Macaroni, Vermicelll, Animals,

Small Pastes, ete.
Box, 25 1bs, 1 1b. ...... 007%

Box, 25 lbs., loose ...... LN
DUFFY & CO. BRAND.
Grape Julce, 12 qts. ...... 47
Grape Julce, 24 pts. ...... 515
Grape Julce, 36 splits .. 47
Apple Juice, 12 qts ....... 4 50
Apple Juice, 24 qts. ....... 47
Champagne de Pomme, 12q. 5 00
Champagne de Pomme, 24 p. 5 50

Matts Golden Russett—
Sparkling Cider, 12 qts.... 5 00
Sparkling Cider, 24 pts. ... 5 060
Apple Vinegar, 12 qts. .... 2 00
CEREALS,
Grape Nuts—No. 22, $3; Ne. 23
$4.50.

Post Toasties—No. TS, §2.88.
Postum Cereal—No. 0, §2.38; No

1, $2.70.
Foree, 300 ........: SN L
Gusto, 36's ...... iss hsnd U
MUSTARD.

COLMAN'S OR KBEN'S
Per dos. tins

B8 P, %-1b ....co05.0 140
W, B iiiieene N0
B BT B icieieses 500
B T 5000 s a5 s nasbae o8
e BTl ccecicnsavans 14

Per jar
Durham, 4-1b jar ......... 075
Durham, 1-1b jar ......... 025
IMPERIAL PREPAREBD MUS-

TARD.

Ontario Prices.
Small, case 4 doz., per dos. 0 45
Medium, cases 2 dos, dos. 0 90
Large, cases 1 doz., dos... 135
CANNED HADDIES “THIS-
TLE” BRAND.,
A. P. TIPPET & CO., Agents.
Cases 4 doz. each, flats,

B BRI . soes siseseres B 48
Cages 4 doz. each, ovals,
IR I v ven e nans s 5 40
LARD.

N. K. FAIRBANK CO. BOAR'S
HEAD LARD COMIPOUND

Fierees . 0 001
2010 pails 0 005
20-1h tins 0 00
co-1h tubs 3 O 005
VSO 20 1o case 0 101
s 12 1o case 5 0 10

s, 6 1o case oA (UM} T

I°.0.B. Montreal.
GUNN'S “EASIFIRST"” BHORT-

ENING.
RO L cce ceenes ... 0 08%
TODS ... WAV wekeentes 00
C R T SR 000
I BRI 4sivoese0aganaes 0 08
L RS e 000
OO 0 0%
S I s ool s 0.0 6 006 6 5 we 0 00
353D, CARIORS ....e000c0ie 010
MARMALADE.
SHIRRIFF BRAND.
“Imperial Scotch”—
1-1b. glass, dos. ....... 108
21b. glase, dos. ........ L R
4 'ting, do%. .....c.. . 405
T e dom. ......... T8
“Shredded”—
1-1b. glass, dos. ......... 19
2-1b. glass, dos. ........ 310
TIb. tine, ok ......... s

VERMICELLI AND MACARONI

D. SPINELLI C'Y.,, MONTRBAL
Fine.
4-1b. box “Speclal” per box 0 32
8-1b. box *“Special,” box . 0 44
56-1b. box “Standard” box 0 27%
10-1b. box “Standard,” box 0 BS
060-1b. cases or 75-1b bbls.
= e 66+ aie s vt .. 008
25-1b. cases, 1-1b. pkgs.
(Vermicelll) per 1b. ..... 008
Globe Brand.
5-1b. box “Standard,” box 0 30
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Dealers in Ontario are requested to advise us promptly of
any difficulty or delay in filling their orders for goods
manufactured by this Company. All such cases will be
investigated, and if conditions warrant it, goods will be
supplied direct from our factory.

Magic Baking Powder Gillett’s Cream Tartar
Magic Baking Soda Royal Yeast Cakes
Gillett’'s Perfumed Lye Imperial Baking Powder

E. W. Gillett Company Limited

TORONTO, ONT.
Winnipeg Montreal

GELATINE

Is a Lively and Profitable Seller

Lively---because extensive advertising makes
it well known and 1ts quality and purity make
it well liked; profitable---because there's a
profit for you in every sale at 15 cents per
package. “Make KNOX vour e i

3 g e
velaline leader .

CHAS. B. KNOX CO.

JOHNSTOWN, N.Y.
Branch Factoryv: MONTREAL, CANADA GE[AT]NE
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10-1b. box “Standard,” box ® 60

25-1b eases (loose) per 1b. 0 08
25-1b. cases, 1-1b pkgs., 1b. 8 8%
JELLY POWDERS.
JELL-O.

Assorted case, contains 2

HOR. -shvcie | snvsie caseas 180
Lemon (straight) contains

2 dozen ...... e
Orange (straight) contalnl

S domen ...... wsse 380
Raspberry (stralzht) con-

tains 2 dos. ...... . 180
Strawberry (straight) con-

tains 2 doz. ...... 180
Chocolate (straight) con-

Ine -2 G ..., nnaal 180
Cherry (straight) econtains

- e e ooe BrE R RS 1 80
Peach (stralght) contains

C AR TR eSS ERRS IR 180
Weight 8 1bs. to case. Freight

rate, 2nd class.

JELL-O ICE CREAM POWDER.

Assorted case, contalns 2
dozen ...... s 250
Chocolate (stralght) con-
tning: 2M0R. i iiicavs 2 50
Vanilla (straight) contains
QOB Sas iiicesese 2 50
Strawberry (straight) con-
teins 2 @ak.  ..ocsiii. 2 60
Lemon (straight) contains
R T e i S e 2 650
Unflavored (straight) con-
TS B T R B 2 50
Weight 11 1bs. to case. Freight

rate 2nd class.

IMPERTIAL DESSERT JELLY.
Ontario Prices.
Assorted flavors, $10.75 per
gross. Imperial Sterilized
Gelatine.

Cartons. 1 doz., 90c per dozen.
SOAP AND WASHING POW-
DERS.

A. P. TIPPET & CO., AGENTS
Criole soap, per gross .. $10 20
Floriola soap, per gross .. 12 00

Btraw hat polish, per gross 18 20
SNAP HAND CLEANER.
8 dozen to box
8 dozen to box ............
30 days.
RICHARDS PURE SOAP.
6-case lots (delivered), $4.15 each
with 20 bars of Quick Naptha as
a free premium,
Richards Quick Naptha Soap.

GENUINE. Packed 100 bars to
case.

FELS NAPTHA.
Prices—Ontario and Quebec:
Less than 5 cases ...
Five cases or more
SAPHO MFG. CO., LTD., MONT-
REAL “SAPHO” INSECTICIDE.

18 galls dos. ......... $200
Kopnllodom oo 6 00
N el ek e 10 80
gy SEE GRS 19 20
1-16 gall. gross lot ...... 20 00
“ANTI-DUST” SWEEPING
POWDER.

Bize No. 1, 3 doz. crates, per
doz.. S . §1 60
No. 2, 1 and 2 doz craten, pcr

a88... . 5300
quuld Blulng. DOc per dos.
Liquid Ammonia, 80c per dos.

Soth put up In corrugated paper
shipping boxes.

THE CANADIAN GROCER

STARCH.
EDWARDSBURG STARCH CO,,
Boxes Cents
Contain Laundry Starches per lb.
40, Canada Laundry .... .00%
40, Canada white gloss,

1-1b packages ... ... .08

48, No. 1 white or blue,
EID CREVR <oovverenises 08%
48, No. 1 white or blue,
3-1b. cart’s. .......o0000 06%
100 1bs., kegs, No. 1 white .06%
200 1bs. bbls.,, No. 1 white .06%
30 1bs. Edwardsburg silver
gloss, 1 1b. chromo pack-
ages ... = peai ey $0 07Y%
48 1bs. slher glou. in 6-1b
CARISIETS ... cooc e oo O O0IH
36 1bs. silver gloas 6-1b.
draw lid boxes ........ 0 07%
100 1bs. kegs, silver gloss,
large crystals ......... 0 06%
28 1bs. Benson's satin, 1-1b.
cartons, chromo label .. 0 07%
40 1bs. Benson's enamel
(cold water) per case.. 3 00
20 1bs. Benson's enamel
(cold water) per case .. 150
Celluloid—Dboxes containing
45 cartons, per case ... 3 60
Culinary Starch
40 1bs. W. T. Benson &
Co.’s celebrated prepared
corn o R S 0 07%
40 1bs. Canada pure corn
BINPER ... Li s awase 005
(20-1b. boxes %c higher.)

BRANTFORD STARCH WORKS
Ontario and Quebec.
Laundry Starches—
Canada Laundry,
about 40 1b.
Acme Gloss Starch—

1-1b. cartons, boxes of

40 1bs. 006
Finest Quality White Laundry-

boxes

3-1b. canisters, cases of
e S I e 0 06%
Barrels, 200 1bs. ..... 0 06
Kegs, 100 Ibs. ....... 0 06Y%
Lily White Gloss—
1-1b. fancy cartons, cases
L AR e S M 007%
6-1b. toy trunks 8 In
L SRS R e (e 0 083
6-1b. toy drums, with
drumsticks, 8 in case 0 07%
Kegs, extra large cry-
stals, 100 1bs. ....... 0 06%
Brantford Gloss—
1-1b. fancy boxes, cases
AL s s 007T%
Canadian Electric S8tarch—
Boxes of 40 fancy pkgs,
RN e th e 300
Celluloid Starch—
Boxes contalning 45 car-
tons, per case ....... 3 60
Culinary Starches—
Challenge I’remred
Corn, 1-1b. packets,
boxes of 40 Ibs. ..... 005
Brantford Prepared
Corn, 1-1b. packets,
boxes of 40 1bs. ..... 007y
Crystal Maize Corn
Starch, 1-1b. packets,
boxes of 40 1bs. ..... 007T%

(20-1b. boxes I4c higher.)
OCEAN MILLS, MONTREAL.
Chinese starch, 48 1-1b., per

case $4; Ocean Baking Powder,
3-0z. tins, 4 doz. per case, $1.60;
4-0z. tins, 4 doz. per case, $3.00;
8-0z. tins, 5 doz. per case, $6.50;
16-o0z. tins, 3 doz. per case, $6.75;
56-1b. tins, 10 tins a case, $7.50;

1-1b. bulk, per 25, 50 and 250 1bs.,
at 15¢ per 1b. Ocean blanc mange,
48 8-03., $4; Ocean borax, 48 8-
os. $1.60; Ocean cough syrup,
36 6-0oz. $6.00; 36 B8-os. $7.20;
Ocean corn starch, 48 1-1b., $3.60.
SOUPS—CONCENTRATED.
CHATEAU BRAND.
Vegetable, Mutton Broth, Mulli-
gatawny, Chicken, Ox Tall, Pea,
Scotch Broth, Jullenne, Mock
Turtle, Vermicelll Tomato, Con-
somme, Tomato.
No. 1's. 95¢ per dosen.
Individuals, 45¢ per dosen.
Packed 4 dozen in a case.
SYMINGTON'S SOUPS.
Quart packets, 9 varieties.

doz. SR Ry oy LU 0 90
Clear soups in utone jars, &
varieties, dos. ........... 140

SODA—COW BRAND.
Case of 1-1b., containing 60 pack-
ages, per box, $3.00.
Case of 34-1b., containing
packages, per box, $3.00.
Case of 1-1b. and %4-1b,, contain-
ing 30 1-1b. and 60 %-1b. pack-
ages, per box, $3. Case of B¢
packages, containing 96 pack-
ages, per box, $3.00.

SYRUP
EDWARDSBURG STARCH CO.,
Crown Brand Corn Syrup

2-1b. tins, 2 doz. In case,
per case
5-1b. tins,
per case
10-1b. tins,
POr CRSE iiiivcces >
20-1b. tins, 3% dos, in case,
PRP CRBE .i.asanvsreintl
Barrels, 700 1bs. ......... $0 03%
Half barrels, 350 1bs.
Quarter barrels, 175 1bs. .
Palle 08 ... vt
Palls, 25 1bs., each ......
Lily White Corn Byrup.
Plain tins, with label—
Per Case.
2-1b. tins, 2 doz. In case..$2 75
5-1b. tins, 1 doz. In case.. 3 10
10-1b. ins, 14 doz. in case. 3 00
20-1b. tins, 34 doz. In case 2 95
5, 10 and 20-1b. tins have wire
handles.
Beaver Brand

120

1 doz.

14 doz. In case,

in case,

26

Maple Syrup—
Case
doz. in case $3 50
doz. In case 4 00
14 doz. in case 8 05
% doz. in case 3 90
20-1b. tins have wire

2-1b. tins, 2
5-1b. tins, 1
10-1b. tins,
20-1b. tins,
5, 10 and
handles.

0XO0.

CUBES.
inamelled Price per
tins of dozen tins
4cubes... .. $005
10 cubes . . .. 240
50 cubes ... .. 1100
100 cubes . . .. 2150

Oxo

(Liquid)
prices.
iere 9280
o 350

Minimum
reselling
prices
$0 10
025
115
225
Minimum
reselling
Bottles prices.
1 doz. 1-o0z.
1 doz. 2-o0z.
1 doz. 4-oz.
1 doz. 8-0z.
1 doz. 16-0z. ..

6 50 0
1125 110
18 50 1

MOLASSES,
DOMINION MOLASSES CO.
Gingerbread Brand (Toronto)
2's—2 doz. to case, per doz. 23
3's—2 doz. to case

Winnipeg.

2's—Tins, 2 doz. cases, per

doz. v SESALEERSERD 12
3's—Tins, 2 doz. cases, per

B i e suesrscdesaven 17
5's—Tins, 1 duz cases, per

R i viae srsdsnsianna 32
10's—Tins, % doz. cases,

IR B .is sii snanpss WP
20's—Tins, % doz. cases,

per doz. s A vaema 19 40
Pafls—1's each ......cccc00 065
Palls—2's, each ........ R i
Palls—8's, each ... ....... 268

DOMOLCO BRAND
Maritime Provinces and Ontario:

2's. 2 doz. case, per doz ... $1 35
3's. 2 doz. case, per dos. .. 185
5's. 1 doz. case, per dos.... 370
10's, % doz. case, per case.. 3 40
20's. i doz. case, per case.. 3 08

Western Prices—Sudbury to
Victoria.
2's, 2 doz. case, per dos... 1
$'s, 2 doz. case, per dos. .. B
5's, 1 doz. case, per dos. .. ¢
10's, % doz. case, per case 4
20's, 4 doz. case, per case 3
SAUCES.
PATERSON'S WORCHSTRR
SAUCH.
14-pint bottles, 3 and 6 dos.

T RN $0 90
Pint bottles, 3 doz. cas

e R e I 17
H. P. Sauce— Per dos

Cases of 3 dozen ....... 1%
H. P. Pickles—

Cases of 2 dosx. pints ... $3 85

Cases of 3 doz. %-pints 3 28

HOLBROOK'S IMPORTED
PUNCH SAUCE.

Per dos.
Large, packed In B8-dos.
R e 2
Medium, packed in 8-dos.

SR vioves = ot e 140
HOLBROOK'S IMP. WORCES-
TERSHIRE SAUCRE

Per dos

Rep. % plnts, packed in 6-

T R e e $32 28
Imp. 34 pints, packed In ¢-

RO .\ s inreve 315
Rep. qts. packed in 2-doz.

B i e A ene 50

STOVE POLISH.
JAMES DOME BLACK LBAD..
6a size, gross ...
2a size, gross

NUGGET POLISHBsS

Dozen

Polish, Black and Tan 088
Metal Outfits, Black and

T e SRR R 368
Card Outfits, Black and

B s hie  dees waveks 32

(‘renms and Whlte (lenncr 110

TOBACCO.

IMPERIAL TOBACCCO COM-
PANY OF CANADA,
Chewing—Black Watch, 6s .. 44

Black Watch, 128 ......... 4
Bobs, 6s and 128 ......... 4
PUHY. O ... secesciienes 44
Currency, 6%s and 12s ... 46
Stag, 61-3 to 1b. ........ 38
D POR, I8 .cccoavcnncnne 44
Pay Roll Bars, Ti4s 56
Pay Roll, Ts 56
War Horse, 6s . 42
Plug Smoking—Shamrock, 6s,

plug or bar. .....c.c. . B4
Rosebud Bars, 68 ........ 54
Empire, 6s and 128 ...... #
T HE R vsssis 0

7 A
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SN oot Lt e
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SEEDED RAISINS

We have been doing a record business in
Seeded Raisins for this time of the year,
but we want to continue it a while longer,
and for that reason we aretagain placing
before you our offerings of thisifruit. : You
hadbettersecureyour Springrequirements
now when the prices are so moderate.

Monarch Brand, Fancy, 16 oz., 7%
Griffin Brand, B ol
Extra Quality, Choice, 16 “ 7%

JAPAN TEAS

We offer something very good in fannings
and siftings, which draw equally as good
as the large leaf teas, and would make an
excellent substitute for the low-priced
Japans which are now practically off the
market. Prices range from nine to twelve
cents. Samples on application.

H. P. ECRARDT @ CO.

WHOLESALE GROCERS

61

TORONTO
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Starliglit, =T . icoviises 50 We pack in 60 and 100-1b. cases. red currant, Dblack currant, anteed flnest quality. 12-08 9 —
Cut Swmoking—Great West All delivered prices. cherry, gooseberry, blueberry, glass jars, 2 dos. in case, $1.10
Pouches, 88 ............ 59 Wholesale R't'l. Aapricot, huckleberry, 12-0z. glass per doz.; 16-0z. glass jars, 2 dos.
Regal Cube Cut, 08 ........ 70 Brown Label, 1-1b. or %. .25 .30 Jjars, 2 doz. in case, $1 per dosz.; in case, $1.50 per dos.; pint seal-
TEAS Red Label, 1-1b. or % .. .27 .35 No. 2 tin, 2 doz. in case, $1.90 per erl. 1 doz. in case, $2.25 per dos.; Il :
TR "SALADA"' TEA CO. Green Label, 1's, % or 1% .30 .40 doz.; No. 5 tin p:n'ls. 9 pails in No. 2 t‘lus. 2 doz. In case, $2 per i
st of Wienlseg Blue Label, I's, % or %. .35. .50 crate, 37%c per pail; No. 7 tin doz.; No. 4 tins, 2 dos. Ia case,
% Wlmlem.le 1. Yellow Label, 1's, % or % .40 .60 pails, (‘,' pails in crate, 52%¢c per Ste-ner tia: No. ', tin-s, 9 In («r:n.f'.
Brown Label Vs and %' 25 30 Purple Label, % only ... .55 .80 pail; No. 7 wood pails, 6 palls §2%e. per tin; No. T tins, 12 in
Green I:ﬂ‘(‘l']'* and %4's :-_77 35 Gold Label, % only . ... .70 1.00 in crate, 52%c per pall; 30-1b. cuse, DTle per tin; No. T wood
Blue Labet, 1 “1'* %'s “KOLONA" TEA wood pails, 7%c per 1b. Packed palls, 6 in crate, 5i%c per pail; g
. 3 in assorted cases or crates |If J0-1b. wood pails, 8¢ per 1b. &
and- N G e o 30 40 Ceylon Tea, in 1 and %4-1b. lead «h-slred.‘ - By : ! e ‘l I'OWI):BS )}
Red Label, 1's and %4's . .36 .50 packages—black or mixed. P 1 i ; "
Gold Label, %'s ...... 4%+ 60 Black Label, 1-Ib., retall at ompound Jeilies — NASPNSEE.  BRIYE SWAN SPICH AND i
Red-Gold Label, %'s ... .55 .80 7, T : g9 Strawberry, black currant, red CEREALS, LTD.
y o LS IS X currant, pineapple, 9 oz, glass White Swan, 15 fl 1
= - T Black Label, %-lb. retall at : % s . VRS
LESOLEN CETLON TEA. PG s ANOE e ISeee gy lumbiers, Siden, HERA G U doz. in handsome counter
Orange'Label, %'s ..... 24 30 Riue Label, retall at 30c ... 2¢ | %° [150% glss Jars, 2 doz carton, per dozen ...... $0 %0
Orange Label, 1's ..... 23 30 Green Label, retail at 40c ... .30 nLuse,. ShO0-PeE doz.; No. 2 tin, List Price.
Brown Label, %4's & 1's 28 40 Red Label, retail at 50c ..... .35 t doz. in case, $1.90 per doz 3_\"' “Shirriff’s” (ull flavors), per
Brown Label, 4's ...... 30 40  prown Label, retail at 60c . .42 > PRV e ‘rml.”‘l:“ doz. ..... SHEE | EED EXERS o % A
Green Label, %'s&1's... 3 50 (014 Label, retail at 80c gx - Ver patiiiNo. T wooll BRESEE |"]"‘ Discounts on spplicatien.
e el, 1a's 2 : inerate, H2t.e per pails 30-1b.
Red Label, 1, e 0 0 JAMS AND JELLIES. vood paile Flie per i R YEAST
MELAGAMA TEA T. UPTON & Co. wsorted cases or crates it de- White Swan Yeast Cakes,
MINTO BROS, Compound Jams — Red Rasp- i, per case, 3 doz. 5¢ pack-
45 Front St. East berry, strawberry, peach, plum, ture Orange Marmalade—Guar- BB s ee das e o biaie 118
g
FANCY FLORIDA TOMATOES, TANGLEFOOT
CELERY and CABBAGE “ ST "IGHOLAS "
You will find these good, .
prices are right.
Have fresh cars Navels
arriving daily, such Brands are a]ways
as
-
VOLUNTEER (Sunkist), ROSE THE ORIGINAL FLY PAPER -
and CLOVER. FOR MORE THAN 25 YEARS THE VERY FI“E

STANDARD IN QUALITY.
ALL OTHERS ARE IMITATIONS.

Full - stock of Lemons,
Grape Fruit, Valencia
Onions, Irish  Potatoes,

It will pay you

Strawberries, Head and
Leaf Lettuce, Cucumbers, to inSiSt on

etc. FRESH TOMATOES this Brand.

OUTDOOR GROWN

McWILLIAM : SHIPMENTS GUARANTEED
EVERY WEEK

6 BASKETS TO CRATE J. J. McCABE
PRICE IS RIGHT

25.27 CHURCH TORONTO WEST INDIES FRUIT CO.

are Largest Receivers : 30 Nilliam Street, Montreal

AGENT
TORONTO, :

ONT.

The BROWN is the only The Cocoa of HIGHEST FOOD VALUE

. THE IDEAL Agrees with everybody,
convenient Bag Holder SREAKFASE AND ] forming one of the
ible
Occupies no counter space. SUPPER BEVERAGE most gesti
The bags are held in positiun FOR ALL .ngr:i:luerl“:;n'

by gravity no perforation of WEATHERS. ”
bags necessary. Handy, Saves diet known.

Time. Willlasta lifetime. GRATEFUL AND COMFORTING CHILDREN THRIVE ON EPPS'S

For sale by jobbers every-

where. Ask your jobber Ep ps’s M llh Choco late melts in the mouth with a ld.l-.hllul smoothness and

or write a lingering delicacy of flavor.

he Brown Manufacturin Co. Special Agents: WILLSON & WARDEN, Toronto. Manitoba: BUCHANAN & GORDON, Winnipeg
T ::RESTON - IOWA, U.SgA. FORBES & NADEAU, Montreal J. W. GORHAM & CO. Halifax,N.S. C. A MUNRO, St. Jobn, N.B.
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12-08
ise, $1.10
‘s, 2 dos.

””_,; Fancy Ripe Florida Fﬁ%(ﬁ RUIT
LORIDA

in crate,
ns, 12 in

Tomatoes

{
|
. T wood l
per palil; |
ir 1b. ‘
i8. A
b New Cabbage TOMATOES *.CELERY | |
:'u-: Fancy Ripe Tomatces Crisp, well-bleached Celery !
st Celery (California and Florida) o . |
.o Strawberries Pineapples ’;
. Plneapp]es and Bananas Full Line of fresh Greens arriving every day,
lk(: both Southern and Hot-house.
e 23
k Besdasarties. fue 4l the WE HAVE A NICE LOT OF DOMESTIC
best early goods from ONIONS (RED GLOBES)
the South. Put up in 100 1b. sacks. They are dry and
well cured. Try some.
THE HOUSE OF QUALITY

WHJITE & CO., LIMITED HUGH WALKER & SON

TORONTO and HAMILTON
(Established 1861) GUELPH, ONTARIO

USTER e ANOTHER REASON

i CONTINENTAL

I.EMONS GROCERY BAGS

Besides being GERM PROOF and having

ALWAYS PACKED UP the MOST PERFECT BOTTOMS of any
: bags manufactured, our bags are counted by the newest

TO A § TANDA RD special mechanism, insuring absolutely FULL COUNT and

NEVER MAXIMUM NUMBER OF PERFECT BAGS in each package. ! :
DOWN TO A PRICE.

—— " ———— a—

if your Wholesaler does not handle

CONTINENTAL BAGS, accept no other,

~ , 1 \ g ~ 5 ~ but send "orders to the Distributors )
PROTECT YOURSELF BY ORDERING ey ' o g
~ { 3%
THIS BRI\NI) OP ONTARIO: Victoria Paper and Twine Co.. Ltd., Toronto: Davidson 4
& Hay. Limited, Toronto: Walter Woods & Co., Hamiltor

The Young Co., Limited, North Bay and Sudbury

UE FOLLINA’S FANCY MANITOBA, ALBERTA and SASKATCHEWAN . Walter Woods

& Company, Winnipeg

verybody,

LEMONS OUNREC 224 NANITINE FROVINCES: Tho g B ,

i W. B. STRINGER The Cotirental Bag & Paper Co., Limited ]
SOLE MANUFACTURERS :

. Winsipeg Gen. Can. Agent Toronto OTTAWA, CANADA

lobn, N.B.
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THE CANADIAN

GROCER

and

Salesmen!

Would you be willing to pay
$2.00 to hear some of the lead-
ing authorities on =alesmanship
express their opinions on this
all-important subject? 1In
BRAIN-POWER BUSINESS

MANUAL

125 Presidents, Vice-Presi-
dents, General Managers, Sales
Managers and Star Result Get-
ters, have contributed of their
knowledge and experience on
such phases of the subject as:—
The Selling Profession.
IEducation and Training.
Defore the Interview.

Getting Interviews.
The Approach.
Selling Talk.
Answering Ohjections.
-\‘vlling Tacties.
(losing Sales.

Cash with Order.
S:nnplvs.

Getting the Price.
(‘redits and Terms.
(fancelled Orders.
Territory.

Long vs. Short Trips.
Finding New (‘ustomers.

_S:LI“\IIH'H.\ Relation to House.

Salesmen and Advertising.
l‘:,\]n'llw Accounts.
Promotions.

l:l‘ilwﬁ.

Toward Customer.
.*]wt'i;l] Tacties

Character and Conduet.

C‘onduet

182 pages, 5%; x 83} inches.
PRICE $£2.00

TECIHNICAL BOOKS.
143-149 University Ave.
TORONTO

Merchants

No Accident

made the large
sale and wide
popularity of
Fels-Napthasoap.
Every customer
for it has been
won on merit, and
wherever women
wash clothes
Fels - Naptha 1s
making more
friends and hold-
ing them for the
same reason.

—

Sl
Are You Ready

to supply your trade with
the best biscuit needs?
Everybody claims to have

the best; but we leave
judgment to you, Mr,
Grocer, and the buyer.

We can take no greater
care in the selection of
materials and are proud
of our efforts and success

WORLD A

2LNOWNED

STUHR,

CF Stac?
1)/

BRAND

Stuhr’s
I)ELI(LQCIES.

Genuine Caviare,

Anchovies in Brine,
IN TINS AND GLASSES,

Sold by all mgh-rclngil’r':wslon Dczlers,

C.F.STUHR & CO.,, HAMBURG

with

PERFECTION
CREAM SODAS

Every modern

usually offered—this is
the line you want if you
have not lalready been
passing it out.

The MOONEY

and Candy Co,

LIMITED

Biscuit

Factoriesat

Stratford, Ont Winnipeg, Man.

BRANCHES at Hamilton, Ottawa

Sydney. C. B., Halifax, N. S..

Fort William, Calgary, Vancouver,
St. John's, Nfid.

L

MOONEY’S

dealer
wants something differ-
ent, exclusive to what is

Are You Prepared
To Meet The Demand

that is being created daily for

MAPLEINE

(The Flavor de Luxe)
For Cakes, Cake Fillings,
Candies, Ice Cream, Etc.,
and for a Table Syrup
better than Maple.

Order from your jobber, or

Frederick E. Robson Co,,
26 Fromt St. K., Toronto.

The Crescent Mfg. Co.
SEATTLE, -  WN.

&
9
:

-~ o~~~




g

vith
ads?
ave
‘ave
Mr.
yer.
ater
1 of
oud
cess

k)
AS

aler
fer-
at is

you
peen

Co.

ttawa
N. S..
ouver,

it o AT T R L

PRI

e b e A S S50 o Sl

THE CANADIAN GROCER

Perfection and Popularity

go hand in hand. The wise grocer
knows this to be a sound commer-
cial fact. He accordingly stocks

RS

.,;\\I\“\t\‘\

-

Royal Shield

Jelly Powders

For purity they will stand the most
rigid tests—there are no adulter-
ants or preservatives used in their
manufacture—points which make
Royal Shield Jellies exceedingly
popular with housewives.

If,you but suggest, you will find a
steady and satisfied trade to be
worked up for Royal Shield goods,
and it is'a profitable line, too.

Campbell Bros. & Wilson

Limited

WINNIPEG

CAMPBELL, WILSON & HORNE, Limited, Calgary.
CAMPBELL, WILSON & SMITH, Limited, Regina.

CAMPBELL, WILSON & ADAMS, Limited, Saskatoon.
CAMPBELL, WILSON & HORNE, Limited, Lethbridge

Facts
Concerning Bovril

The fame of our immense manufactory
has been built around just this one
product. There are numerous imita-
tions. but there is nothing that enjoys
the reputation of BOVRIL, or that
possesses its vitalizing power, or that
can give the same appetizing flavor
and toothsomeness when added to

other foods.

The BOVRIL estates cover: in the
Argentine. 438,082 acres: in Australia

9.261.,400 lacres.

Make up Your Stocks To-day.

BOVRIL, LIMITED

MONTREAL

If You Went Into

a Drug Store and the Druggist recommended
a certain patent medicine yok would give
it a trial, ten to one. We feel that you should
give our goods a fair run on our recom-
mendation, and we are sure, -if you do, that
you and your customers will both be pleased.

4

BRANDS OF FLOUR OF EQUAL PURITY.

“Regal,” “Laurentia,” “National,”
“Daily Bread,”

Made in Canada's newest and most up-to-date
mills.

THE ST. LAWRENCE FLOUR MILLS

COMPANY, LIMITED
MONTREAL

- ————— . A ——————— .




e

B S e

i
2

g Sy

T

R

o e

e

s y ——rs
2 A ey

AT AR

CLASSIFIEDADVERTISING

BUSINESS CHANCES

MAPLE SUGAR, MAPLE SYRUP, COMB
honey. Write us. Woodman & McKee, Coati-
cook, Que.

YOUR BUSII\FSS SOLD QI‘I(‘KLY OR
wanting a business, write us. Co-operative
Realty Co., Hamllton, Ontnr!o

GROCERY, BAKING AND C U\'I rcq‘m\n..
business for sale. Owner going west. Apply
W. (. Britton, Newcastle, Ontario.

GROCERY FOR BALBE, RAILROAD TOWN
Population 1,600; stock $1,200; monthly sales
ever $600. Good reasons for selling. Apply,
D. MacLennan. 803 Lansdowne, 'lorouto

OR SALB—A8TOCK OF GFJ!\FR AL \TORP!
tock about five thousand, doing a cash busi-
ftess. Establlshed thirty years. This is a
money-maker to a good live man. Good rea-
sons for selling. Btone store with stone dwell-
ing attached. Can be rented for a term of
ears, rent moderate. If Interested, would
ke to show you the business. A. Millar,
Speacerville, Ont.

MANAGER WANTED

EXPERIENCED MANAGER WANTED TO
consider partnership in grocery, shoes and
dry goods business in growing British Col-
umbia city. Excellent opportunity for right
man with some capital Apply, with particu_
lars and references, to Box 416, Canadian Gro-
cer, Toronto.

SALESMEN WANTED

ATTENTIONI SALESMEN CALLING ON
retall and wholesale grocers are invited to
carry, as a slde line, the most completa line
of Quallty Chewing Gums in Canada. Our
gums are of the highest standard In quality
and appearance. Splendld opportunity. Dom-
fniom Chicle Co., Limited, London., Canada.

OLIVE OIL—-AN ITALIAN MANUFACTUR-
er of choice brand of olive oil is desirous of
appointing agents in Canada. Apply Box 417,
Canadian Grocer.

WANTED -TRAVELER FOR EASTERN AND
Northern Ontario. Apply by mail, with re-
ferences and salary expected. Reply con-
fidential Maclure & Langley, Limited.

WANTED—SALESMAN TO CARRY SIDE-
line to general stores, hardware and harness
stores Samples small and light.  Write at
once for information. Give territory covered,
present occupation, references Box No. 418,
Canadian Grocer.

STORAGE

STORAGE, VANCOUVER, B.C.—STORAGE
or space to rent, office iIf required; warehouse
close to all wharves, with rallway siding; two
@levators. Martin & Robertson, Ltd.,
thlwny Street, Vancouver.

=

PRICE TICKETS

PRICE TICKRTS FOR WINDOW SHOW
&.:dl Black lettering on white cards marked
5 wo Tsc, 61, §1.25 $1.50, $1.75, $2, $2.50,
50, $5. Dezen in set, per set 25 cents
;utmld Technlml Book Dept.,, MecLean
thlhm‘ ., 143 I'nlverslty Ave Toronto

W'”MISCELLANEOUS
ADDING TYPEWRITERS WRITE, ADD OR
subtract Im one operation. Elliott-Fisher,
Ltd., Room 814 Stair Buillding, Torento.

ACCURATE COST EKEEPING IS EASY IF
ou have a Dey Cost Keeper. It automati-
ly records actual time spent on each opera-
on dowa to the decimal fraction of an hoaur.
ral operations of jobs can be recorded on
ene card. For small firms we recommend
fhis as am excellent combinatien—employes’
time register and cost keeper. Whether you
employ a few er hundreds eof hands we ean
supply you with a machine suited te your re-
qwirements. Write for catalegue. Inter-
natienal Time Recording Company of Canada,
Limited. Office and factory, 39 Alice Street,
Torente.

THE CANADIAN GROCER

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Ont.,
solicits your orders.

BUSINESS-GETTING TYPEWRITTEN LET-
ters and real printing can be quickly and
easily turned out by the Multigraph in your
own office—actual typewriting for letter-
forms, real printing for stationery and ad-
vertising, saving 25% to T5% of average an-
nual printing cost. American Multigraph
Sales Co., Limited, 1290 Bay Street, Toronto.

COPELAND - CHATTERSON SYSTEMS —
Short, simple. Adapted to all classes of busi-
ness. The Copeland-Chatterson Co., Limited,
Toronto and Ottawa.

COUNTER CHECK BROOKS—WRITE US
to-day for samples We are manufacturers
of the famous Surety Non-fmut duplicating
and triplieating counter check books. and
single earbon pads In all varleties. Dominion
Register Co., Itd., Toronto.

COUNTER CHECK BOOKS—FESPECIALLY
made for the grocery trade. Not made by
a trust. Send us samples of what yon are
neing, we'll send you prices that will in-
terert vou. Our holder. with patent carhon
attachment. has no eanal on the market. Sup-
plies for bhinders and monthly account nsys-
tems Rusiness Svetems, Limited, Manufae-
turing Stationers, Toronto

DOTBLE YOUR FLOOR SPACE. AN OTIS.
Fensom hand-power elevator will dqeuhle vour
floor apace, enahle vonu to use that npper floor
either as stock room or as extra selling space,
at the same time Increasing =pace on yonr
gronnd floor Costa only £70 Write for
catalogne “R "™ The Otie-Fenaom FElevator
Co., Traders Bank Bullding. Toronto. (tf

FGRY RUSINESS SYSTEMR ARP DEVISED
to anit every department of everv hnsineas
Thev are Inbor and time =savers. Prodnece re-
anlte up to the reanirementes of merchants
and manufactnrers Inaunire from onr nearest
affice. Pery Reglster Co.. Davton, Ohin: 123
Bav St . Taranto: 25814 Portage Ave., Winnl-
peg: 20R Richards St., Vanconver

FIRE INSTTRANCE INST'RE IN THRE
Hartford. Agencles everywhere In Canada.
MODERN FIRPPROOF CONSTRUCTION—
Onur =svetem of reinforced econcrete work--as
snecesafnlly used in many of Canada’s Iargest

’v. dings —gives hetter reanlts at lower cost
‘A strong atate vvmnf" von will say. Write us
and let us prove onr claims That's fair

T.each 1‘<-vw'rt~H- Co., Limited, 100 King St.
Weat, Toronto.

MOORFE'S NON-LEAKABLE FOUNTAIN
pens. If you have fountain pen troubles of
vour own, the hest remedy 13 to go to your
stationer and purchase from him a Moore's
Non-Leakahle Fountain Ten Thix is the one
pen that givea unliversal satisfaction, and It
costa no more than von pay for one not am
good Price 2250 and upwards. W. J. Gage
& Co., Limited, Toronte, sole agents for
Canada.

OT'R NEW MODEL IS THE HANDIEST FOR
the grocer, operated Instantly, never geta out
of order. Send for complete sample and hest
prices The Ontarlo Office Specialties Co.,
Toronte

PENS—THE VERY BEST PENS MADE ARE
those mannfactured hy Willlam Mitchell Pens,
Limited, London, England. W. J. Gage &
Co., Limited, Toronto, are sole agents for
Canada. Ask vour stationer for a 25¢. assorted
hox of Mitchell’'s Pens and find the pen to suit
yon

THE NATIONAT. CASH REGISTER COM-
pany guarantee to sell a hetter register for
less money than anyv other house on earth.
We ean prove it. Make us. The National
Cash Register Co., 285 Yonge Street, Toronto.
THE “KALAMAZOO" LOOSE LEAF BINDER
is the only binder that wii nold just as many
sheets as you actually require and no more.
The back Is flexible, writing surface flat,
alignment perfect. No exposed metal parts or
complicated mechanism. Write for booklet.
Warwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (tr)

WAREHOUSE AND FACTORY HEATING
systems. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Cnnn(d;)

t

YOU CAN BUY A REBUILT TYPEWRITER
from us. We have about seventy-five type-
writers of various makes, which we have re-
built and which we will sell at $10.00, $15.00
and $20.00 each. We have also a large stock
of better rebullts at slightly higher figures.
Write for details. The Monarch Typewriter
., Ltd., 46 Adelaide St. W., Toronto, Canada.
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Be Ready
For Every Demand

It's a mighty bad thing, Mr.
Grocer, to have a customer ask
two or three times for an
article and not be able to get
it. Your failure to supply the
goods proves conclusively that
your sign board which says
“Everything for the Household
in Stock" is a little bit off!

THE

Ermaline
Cooking
Bags

THE CRMALINE

\ wWaAY

are as valuable in the house-
hold as any other kitchen
utensil, in fact many house-
wives have found them indis-
pensable.

Do You Want a Set Free?

All you have to do is, send us
a card. We'll do the rest.

Edward Lloyd

Limited

508 Eastern Townships Bank Bldg.
Montreal

SN .
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AGENTS—Grant, Oxley & Co., Halifax, N. S.;: C. H. B. Hillcoat, Sydney. N.S.: ] L. Lovin,
AW,

The Finest Fish Obtainable

Careful selection of the sweetest fish caught in famous Passa-
maquoddy Bay, and careful and skilful hand-
ling in a modern, sanitary factory have made

Brunswick Brand Sea Foods

the choice of all particular people.
They are unsurpassed in quality, have a flavor distinctly

their own, and yield the dealer a liberal profit.
Are YOU handling this satisfaction-giving line ?

ordering, be sure and get the name right.

When

“BRUNSWICK™

Connors Bros., Limited
Black’'s Harbor, N.B.

Yarmouth, N.S.: Buchanan & Ahern, Quebec, P.Q.: Leonard Bros.. Montreai: P.Q

Huband, Ottawa, Ont.; A, E. Richards & Co., Hamilton, Ont
Ont.; C. deCarteret, Kingston, Ont.; James Haywood, Toronto, Ont.; Chas Duncan, Wir
Man.; Shallcross, Macaulay Co.. Calgary. Alta:
Shallcross, Macaulay Co., Vancouver and Victoria, B.C.

J. Harley Brown, London,
nipeg
Johnston & Yockuey, Edmonton, Ala.,

Headquarters for

Maple Flavor

Henderson's Tri-Maple Flavor is
the best thereis made in Maple Flavor
A good seller and repeat order
producer.
Sold in bottles or in bulk.
Let us quote you prices
and submit sample.

THOS. HENDERSON

Manufacturing Chemist

86-88 Fulton St., - New York

IRISH
POTATOES

White-skinned,long-shaped,
for table use and seed.

Particulars and Quotations
from

M’'Loughlin Bros.
Wholesale Potato Exporters

48 MAY STREET
BELFAST, - IRELAND.

Cables—'‘ Paradox '’ Belfast.

NATION’S CUSTARD

POWDER

The dainty, delicious
dessert sold by leading
grocersfrom coast tocoast,
and alwaysin season.

Nation’s Egg Powder

AGENTS:

C. Gyde, St. Xaviour St., Montreal

F. Coward, Toronto
(For Ontario)

The W. H. Escott Co.,
Winnipeg, Man.
McKelvie, Cardell, Ltd.,
Calgary, Alta.
Distributors, Ltd.
Edmonton, Alta.
Ayre & Sons, Ltd.,
St. John's Newfoundland

J. M. Crosswell & Co.
Kingston, Jamaica

Sampies free by post.

67

HOUSEWIVES’
FAVORITE

WHITE DOVE

Cocoanut

The White Dove. symbolic
of purity, is the proper brand
for this popular cocoanut
Every can passed over the
counter will return many
profits in good will. Be sure
to stock ‘‘White Dove.”” Full

particulars from

W. P. Downey

MONTREAL, QUE.
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Condensed Coffee
— Reindeer Brand

is the extract of best grade
Coffee condensed together
with Granulated Sugar and

REINDEER Brand Milk.

For a cup of rich Coffee simply put one
spoontul in a cup and add boiling water. (Will

keep in same can after opening.

Are you getting your share of this increasing
demand? If not, try showing a full line of

goods bearing the Reindeer Head and stock up.

REINDEER LIMITED

TRURO, NS. and  HUNTINGDON, P.Q.

CANADIAN

\

J

It's easy money to get in touch with us.

Brooms

COFFEE High Grade Coffees are up several cents per pound, but we will
contract with you for the balance of the year for

AURORA COFFEE

the same magnificent quality at the same prices. By this plan we will not only retain our many
present customers, but hope to make many new ones. Now, don’t miss your opportunity. Get
a sample from us. We will send you a big sample on application. You are to be the judge.

W. H. GILLARD ®. CO,, Wholesalers HAMILTON, ONT.

GROCER

CANADA : »wOo¥1 g
DIAMOND

CHOCOLATE

truetoitsname, the best cook-
ing and drinKing chocolate
made.

Diamond

nothing better for eating in
this style is made anywhere

AND IN ADDITION good

profits to the retailer.
Ask your jobber.

John P. Mott & Co.
Halifax, N.S.

BELLING AQENTS:
J. M. Douglas & Co. R. S. Mcindoe
Montreal Teronte
Jos. E. Huxley Tees & Persse Johnston & Yoekmey

Winnipex gary Edmonten
Frank M. Hannum, Ottawa

Brooms

“BROOMS OF QUALITY”

are hard to get.

W. W. & CO. BRANDS are made up to themark, always. Our customers
know this and our Factory runs full time on “Quality” account.

TRY A SAMPLE SHIPMENT.

HAMILTON

WALTER WOODS & CO.

WINNIPEG

1

-1 B 7|
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Purity marks the process of manufacture, and natural surrounding conditions have

blessed us to an even greater extent

the Old Mill Factory and the unequalled quality of Tomatoes and Fruits grown in the
Niagara Peninsula district are added, giving
fresh flavor of quality goodness that speaks volumes oi advertising for your store.

Steady Sales Depend on Quality

and especially is this so of canned goods.
You can lose reputation and custom quicker
by selling inferior canned goods than in
any other way. Make sure of steady sales

and satisfied custom by selling

THE OLD MILL TOMATOES

The

are now backing orders for fall delivery.

PUT IN A STOCK NOW, THE PROFIT IS WORTH IT, TOO.

The W. H. Merriman Co., St. Catharines, Ont.

FACTORY AT ST. DAVID'S

AND FRUITS

celebrated Spring of pure water supplies

“0Old Mill" Tomatoes and Fruits that

We

| @

3
i
R |
: |
-
& |
will
_‘_

JAM QUALITY

that
order

Have you ever noticed while

your customers always the

same brand of tea, flour, coffee, etc.,
they always look for

Something New in Jams?

Are you always able to satisfy their
curiosity ? If not, make no mistake,
but get in a small trial supply of

KING BRAND JAMS

and let your customers be the judge
and jury. They will undoubtedly
bring in a verdict of ‘“ QUALITY.”

Write for Prices

Labrecque & Pellerin
MONTREAL, QUE.

Eureka &y Refrigerator
THE GREATEST

Dry air circulating Refrigerator of the age.

This is the Refriger-
ator that has become
famous from Coast to
Coast.

More of them are used
by Butchers than all
other patented Refrig-
erators combined in
Canada.

Made all
prices for every

and
pur-

sizes

pose.

WRITE FOR CATALOGUE AND PRICES

Eureka Refrigerator Co,, Lid. ** TORONTO
Montreal Representative

JAMES RUTLEDGE - Telephone St. Louis 3076
Distributing Agents, WALTER WOODS & CO., Winnipeg

Agents at Fort William, Hamilton, Calgary, Moosejaw, Saskatoon

69




THE CANADIAN GROCER

There never was a condition of soap markets
or any other markets that obliterated the pro-
fit from one thing but what it profited another.
So here’s your alternative, Mr. Grocer, for
lost soap profits.

LAWRASON’S
SNOWFLAKE
AMMONIA

In many ways it replaces soap in the household. At this season of
the year it has decidedly more sales than any other cleaning or
washing device.

&G

l'.ondon Canada

R i B R L DR P

Be Pt

THE GIANT
5-CENT PACKAGE

AL 7 e

gy s
o EE

Lawrason’s is pure ammonia powder, and the largest 5c. package on
the market. Line up now. This is the time to make up profit lost
on soap sales.

the absolute purity and
superiority of

“Gow” Brand
Baking Soda

When the consumer’s con-
fidence in its work is so
generally expressed it needs
no long argument to point
to the advantage of your

»
Vﬂ‘nl:;;L’
We can add little to all \ L‘\(s
. | that hasbeensaid about \. "v*n
i e

REGISTERED
3/ DDA r—

Through a little effort at advertising and a big
effort at producing the best article that skilled
mechanics and A-1 materials could produce, our Is

Klondike and
Jubileée Brooms

have become known as the most reliable in the E
market. Just now we are devoting special at-

P A PR

B o e T

it
s

stocking it.

It is the BEST, and as
such should always be
found on your shelves.

Church & Dwight, Limited

MANUFACTURERS
MONTREAL

tention to perfecting the handles of these lines

by a new system of polishing—making them

“smooth as glass” Try a sample lot, you'll
be delighted.

Manufactured by

Stevens-Hepner Co., Limited
PORTELGIN . .  ONTARIO
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THE CANADIAN GROCER

Quaker Soap
PURE SOAP

THE BEST
SELLING BRAND Neither Prize

Nor Premium

of canned fruits and vege-
tables on the market is S
undoubtedly the JUSt o

E.D.S. BRAND Mathewson’s Sons

Wholesale Grocers

There are the soundest MONTREAL
" reasons for it. They stand
the Government Test, the
materials used are positively
the highest grade luscious, A

ripe, fresh fruits grown on KEEP OFF THE SICK LIST ‘,

our own fruit farms in the

f

by taking a dose or twe

fruitgardendistrict of Canada. ' &
T}'me f?ctory is 2.1 marvel of F\ATHIEU’S ®'
scientific sanitation and up- SY RUP 5
to-the-minute mechanical i E
perfection OF TAR AND i §
COD LIVER OIL i ;N'
if you hav hill or ha e B
IS there any \Vonder he:r: ue\pan\:eda :v in?ﬁreri\l‘;tev f. ¥
Why E‘D‘S‘ is the bCSt' weAur“:je:hen you've seen its ' s b
effect you will recommend i 9 14
this very excellent remedy to § N 1!
Made only by your customers. : ‘
Every household should { n“
have a bottle handy. ‘, R . !
I KM

J. L. MATHIEU CO., PROPS. N

SHERBROOKE, P.Q. v
Mathieu’s Nervine Powders N

are another useful remedy. Not
only are they an unequalled head
ache and neuralgia cure b
are invaluable to check ever
and stop the ache of bones and

E. D. SMITH,

WINONA, ONT. ~

AGENTS:
NEWTON A. HILL, Toronto;
W. H. DUNN, Montreal;
MASON & HICKEY, Winnipeg;
R. B. COLWELL, Halifax, N.S.;
J. GIBBS, Hamilton.

chest which comes with a heavy
cold

Newton A Hill , 25Frout S1.E. Toronte,Out.
Distributor for Western Ontario.

g -

Chapst, Fils & Cie., Hontreal, Que.

Foley Bros. & Larson, Winnipeg, Man.
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/ Our

4 Triumph

Perfection is not attained in a day. It
takes years of experiment, expense and ex-
perience to obtain biscuit perfection.

Try our exquisitely crisp and tasty
St. Lawrence Cream Sodas

Our triumph in the art of baking—where
lies the real secret of biscuit successes.

A TRIAL ORDER WILL SURPASS YOUR
EXPECTATIONS.

ABBOTT, GRANT & CO.

Limited

el
TS,

BROCKVILLE ONTARIO

b
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SERVICE

ELEVEN GOLD MEDALS

FUSSELL’'S CREAM

PURE, RICH, THICK EATING CREAM
(“GOLDEN BUTTERFLY" BRAND)

THE WHIPPING CREAM

Is better than ‘*Devonshire Cream "

In key opening sterilized cans, to sell at
10, 15 and 25 cents.

Single Cream for Tea and Coffee

(*“ PURPLE BUTTERFLY"” BRAND)

In key opening sterilized cans, to sell at
15 and 25 cents.

No Preservative or Colouring Matter of any kind is used.

Warranted to comply with the laws of this country. NO

FEAR OF PROSECUTION. ABSOLUTELY PURE.

Guaranteed to keep good for 12 months unopened at all seasons
AGENTS:

For Manitoba and Saskatchewan—Hamblin & Brereton, Ltd.,

Victoria Street, Winnipeg.
Vor the 1 inces of Ontario and Quebee, and the Maritime
Provinees (Prince Edward Island, Nova Scotia and

New Brunswick)—MacLaren Imperial Cheese Co., Ltd,,
Foronte.

tor British Columbia and Yuken—Alexander Marshall, 144
Water Street, Vancouver,

For Alberta—Holloway & Reid, 834 First Street, Edmon-
ton, Alta.

MONTREAL, QUE.

THAT’S what you want, Mr. Canner.

are specially equipped to attend to your orders
promptly and turn them out satisfactorily.
supply you with the maximum amount of tin contain-
ers (of any size or description) in the minimum of time.
You can safeguard your business and feel more secure
about the delivery of your goods on a promised date
if you entrust us with your orders.

WRITE

AMERICAN CAN COMPANY

Our factories

We can

HAMILTON, ONT.
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THE CANADIAN GROCER

SUCCESSFUL

merchants always make sure of stocking
trustworthy goods and you should cer-
tainly consider the

7-20-4 CIGAR

when fixing up your tobacco show case.

It Has Merit

and provides a most refreshing smoke
at a reasonable figure, both you and
the consumer getting money back all
the time.

We Don’t Want

to overstock you but we do want you to
give our goods a fair trial. We know
that you’ll bea good customer in the end.

The Sherbrooke Cigar Co.

SHERBROOKE, QUE.

King George’s Navy

is worthy of your support right now for many

sound business reasons. There are hundreds

of men in your neighborhood whom you can

recruit” and “muster’’ around your store on

Saturday evenings for their weekly Tobacco

allowance

KING GEORGE'S NAVY has nothing to do

with the Canadian Navy, remember, but is the

popular

CHEWING TOBACCO

packed by the fArm which guarantees promp

delivery and quality all the time

THAT FIRM IS

The Rock City Tobacco Co.

Quebec Winnipeg
WRITE ABOUT
Maple Sugar .o Chewing Tobacco
Master Mason - - Smoking Tobacco
Rose Quesnel Smoking Tobacco

[ ———

Tuckett’s

Orinoco

Tobacco

NO BETTER

JUST . .
A LITTLE MILDER *hdifpiss
THAN

TucKett's Myrtle Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCKRETT LIMITED

Ont.

Hamilton,

73




THE CANADIAN GROCER

Sell the Best

Cocoanut

R

The Name is
The McGregor Patent Bag Holder {
is the most convenient bag holder you can 1
use. In no way does it lessen counter space, ;
but always handy to use, and the different size . : 3
bags are easily discernible. It will please your patrons and give you ,
= a good profit. What more is there?
KILGOUR BROS.
2123 Wellington St. West, TORONTO THE CANADIAN COCOANUT CO. Montreal, Que. :
TE A | E AD Hold Your Trade by Selling Good Salt| |
The grocer who values his trade will make sure of his salt ‘
(B“t Incorrodible) Nothing can take the place of good salt. Itisthe grocer’s staple 3
ONTARIO PEOPLE’'S SALT is absolutely pure and fills the 4
7 Hu “PRIDE UF THE ISlAND” Bra“d popular demand for a GOOD salt.
i Y SEND FOR PRICES. : g"
5 E a
vg i as extensively used for years past by most of the leading The Ontario People's Salt & Soda Co.’ Limited H oa
.{ i packers of Teain Canada. KINCARDINE. ONTARIO : an
i Tel. Address: "Laminated,” Londen. LIMEHOUSE el e = o
0 ) e
I&‘ , A B.C Codes used 4th and 5th Editions LONDON, E., ENG. '—-“f‘?:,.%.u‘i
d Canadian Agents HUGH LAMBE & CO, TORONTO ,‘."‘.’L-!’ £OD
J. HUNTER WHITE, ST. JOHN, N.B. J‘
CECIL T. GORDON, MONTREAL

THE WILLIS DISPLAY STAND

will double your sales on green
vegetables and double your profits
on those sales,

YOUR AWNING
REQUIREMENTS

for the ensuing spring
and summer season is
a question that it will
pay you to settle
NOW. Don't let the
strong rays of the sun
get at your stock and
so depreciate it in
value that you must
sell it at a loss.

Each tray revolves individually The
wire mesh in the shelves insures perfect
vantilation and prevents decaying. The
mist machine throws a fine gpray which
keeps the vegetablea fresh and clean, giving
them an inviting appearance

Write to-day for complete description.

WILLIS MFG. CO.
GALESBURG, ILL.
Let us show you how this stand is work
ing for hundreds of dealers

Wholesalers or Jobbers : write for
agency proposition

We are at your ser-
vice. Ask us to quote
on your requirements.

Victor Archambault, Regr., Sher- {
brooke, Quebec, Agent for Quebec i

and Maritime Provinces. Raymond Bros., - London ’ Ont. ‘

STORE MANAGEMENT—COMPLETE |

16 Full-Page ANOTHER NEW BOOK ?

lllustrations

By FRANFK. FARRINGTON
A Companion book to Retail Advertising Complete
$1.00 POSTPAID

"“Store Management—Complete’” tells all about the

Star Brand

Cotton Clothes Lines

AND

management of a store so that not only the greatest sales
but the largest profit may be realized
THIRTEEN CHAPTERS
Here is a sample: 3
CHAPTER V.—The Store Policy—What it shonld be :

to hold trade. The money-hack plan. Taking back goods.
Meeting cut rates.  Sell

¢ remnants. Delivering goods. | i

Cotton Twine

Cotton Lines are as cheap as Sisal or Manila and much better

For Sale by All Wholesale Dealers
SEE THAT YOU GET THEM

Substitution. Handling telephone calls. Rebating railroad |
fare. Courtesy to customers. |
|
|

ABSOLUTELY NEW JUST PUBLISHED

Send us $1.00. Keep the book ten days and it isn't
worth the price return it and get your money back.

P S PR Y SN

1
272 Pages TECHNICAL BOOK DEPARTMENT |
Bound in Cloth 143-149 University Ave., - Toronto, Canada. |

T




u
?

, Que.

| Salt

his salt
's staple
fills the

Limited

|

=\

INING
AENTS

1g spring
season is
at it will
) settle
't let the
f the sun
itock and
ate it in
rou must

S.

your ser-
3 10 quote
irements.

Ont.

LETE |

Complete

| about the
ratest sales

it shonld be
back goods
ering goods

ting railroad

JASHED

wnd it isn’t
ck.

[ENT |
p, Canada. |
e —————

R

il

THE CANADIAN GROCER

ue “ARCTIC”
FOR THE BUTCHER

This is one of our new lines and it is just what the up-to-
date Butcher wants. It is handsome in appearance, with
oak or ash case, with open panels. [t is also the coldest
and driest refrigerator on the market.

For the Grocer we have a great variety of equally up-
to-date refrigerators.

Western Representatives, DONNELLY, WATSON & BROWN, Caigary, Aita.

WRITE AT ONCE FOR CATALOG.

JOHN HILLOCK & CO., Limited

154 GEORGE STREET, TORONTO

NOW!

when the canned fruit supply is low in most
households, is the time to make big sales of
Jams.

Strawberry

Raspberry

Red Currant JAMS
Black Currant

Plum

Peach, etc.

including both the PURE and compound fresh
fruit products, have enormous sales. The
Grocer who is selling these is coining money.

Pure Jam is packed in 16 oz. jars.
Compound Jam is packed in 12 oz. jars, appropriate
for all requirements and tastes.

Send for our Prices

The T. A. Lytle Co.

LIMITED
Sterling Road, TORONTO, Ont.

Condensed Milk

Growing Popular

A great change has
come over the public in
the course of the past
few years and condensed
milk is a recognized

household article.

Grocers who are up-to-date should tone up their
stocks with the Malcolm lines, which are both new and
good

St.George Evaporated Milk,4 doz.in case, $3.35
Princess Condensed Milk, 4 doz. in case, $3.90
Banner Condensed Milk, 4 doz. in case, $4.40

Our lines will bring you new customers and quick

returns.

your wholesaler or direct from the

Order
factory. Delivered in 5-case lots to any point in Ontario

from

or East to Halifax.

J.Malcolm & Son, St. George, Ont.

Accounting Worries are Over

Retail bookkeeping is probably the greatest t} f

ping €
rrocer has to contend th: a € 1VE
modern device of retail bookkeeping vy

ev

he “BARR” Recister
for y Witk it you } \

is the system ne wr ave every

s nt
t balanced. ent

customer'’'s ace

ol error or misy

customer.

It is such system that inspires the confidence of all who trade

with you, a fact insuring your success
We would gladly
demonstrate the Barr

system to you. May
we ? Drop us a card.

Barr
Registers,
Limited,

TRENTON,
ONTARIO

s et i T
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SOAP |
BChasesnat i $4.15
with half Case free.

10 Cases at.cccvceec-ss $4.05
with 1 Case iree.
2 Easesat iy vy $4.05

with 3 Cases Free
FREIGHT PREPAID
Net 30 days.
Assorted or otherwise.
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We intend to protect
every customer who al-
ready has an order booked

for future delivery.

Apply to
FACTORY :
Woodstock, Ont.

MONTREAL OFFICE:
514 Coristine Bldg.

TORONTO OFFICE:
76 Colborne St.

or any wholesaler.

Butter, Eggs

AND

Dried _Apples

We invite
enquiry

Prompt attention and first-class
service.
—

We have also

1000 BARRELS No. 1 HARD

Georgian Bay District

WINTER APPLES

WRITE AT ONCE

LEMON BROS.

Owen Sound, Ontario

You want to advertise
your store
You want to
your service
You want to stamp your

name on paper

want to stamp your

name on bags

You want to save 90 on
your advertising bill

advertise

v

Ask us aboutfthe

It's a wonder, and does everything we

claim for it,

PAYMENT LIGHT.

SATISFACTION HEAVY.

Send your name into every home
every day.

UTILITIES LIMITED
MONTREAL

Listen !

Don't hesitate to get in touch
with us. We have a number
of good selling lines which we
can allow you at very reason-
able prices, which will allow
you a big margin of profit.

SPANISH PEPPERS,
PEELED TOMATOES,
OLIVE OIL,

ROMAN CHEESE,
HARICOT VERT,

Suggest to the housewife that
she should try some macaroni
and cheese with our

TOMATO EXTRACT

It's delicious.

H.E. VIPOND & CO.

MONTREAL
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THE CANAPDEAN GROCER

FISH! = FISH!

Two Weeks Left in Lent

GOOD FRIDAY, the Best Fish Day of the Year

Lay in a Good Supply.

Be Prepared.

Present conditions indicate that fresh caught lake fish will

be late this Spring. We can, however, offer you several

varieties of sea fish.

FRESH CAUGHT HALIBUT
FRESH CAUGHT HADDOCK
FRESH CAUGHT STEAK COD

Frozen lLake Trout is off the market. but we can
recommend Red Sea Salmon in its place. We have

both “Round™ and “Headless and Dressed” at low prices.

WHITE FISH! Single frozen, caught through the ice this

winter, are equal to a fresh caught fish. We have still a

few of these excellent fish left.

HADDIES

Beacon Brand cittors None Better

SPECIAL The F. T. JAMES CO0., Limited

A few Kegs No.1 Extra Fancy Church & Colborne Streets
PICKLED LAKE TROUT
$6.00 Keg Toronto
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Abbott, Grant &
Adamson & Uo.,

Waters from the | | &=

Balfour-Smye &
Banner Mfg. Co

Don’t Depreciate
Your Store

AL

e B R R e

o * e Sngeie @
£ ln b Bickle, J. W., &
? in the eyes of your customers, by selling an in- l y g !};?:%T.ﬁo;am
i ferior grade of goods. No matter what your % f{iu‘l",‘_'\:'f'-“f
- & > > Hrown 1 Co
;,5- customer asks for, from clothes-pins to caviare, il Dog Amm:

let it be a superior line. Spring is practically at hand and with its k: smpbell Bros.
. anada Sugar H
You must fealize what effect this policy approach come thoughts of the hot, sweltering : saadiat Cooon
will have in the long run. We are interested, P day§ when the demand for coohn‘g i ~;:-:i%f£i2uf-"\m(-
among other things, in supplying you with the and refreshing water such as above, is { ik o]
0 o . lark, W.......
finest line of extracts. DR el g’
E l of S . oles Mfg. Co.
qual, 1f not dSuperior o B
(‘»atinental Bay
o . . rescent M,
to any other brands selling at a higher price, e
That's what we have to say about the follow- Distrivutors, 14
ing lines, and you can rely on this guarantee ffﬁﬂ:ﬂ:ﬁ:‘.%‘.".?
. & . o Dominion Mol
More as it is the reliable word of a reliable house, : iminion Ragh
B Downey W B
Th Th SPRING LA CAPITALE 50 gts. $5.00 "j o
an &5 : an ‘“* NEPTUNE ik 7 } SR T
: : v “« STNICHOLAS -~ - 1.0 : &;‘;T’j‘a,.‘,‘i,’.:.”I
Ninety - , y Ninety “  SANITAS(Spklgi* *  8.00  EmRh
VAL - =i =t 100 pts. 9.00 t Fwing & Sons, ¢
Flavors Flavors B
- ; LEMONADES

LA SAVOUREUSE

$5.00 case of 50 pts. Claret Bottles

Sell this line to your most discriminating customer 7.50 . .“ qts. .
and the result will be one of two things. Either she will 5.50 “ “ « pts.Champagne **
know the goods and tell yon she is ‘‘so glad you have 8.00 = el Con | X “ “
them,”’ or she will make their acquaintance and thank you 9.50 “ “ 120 splits. “

you afterwards.

Like to test that statement? We'll send you a ST NICOLAS

sample of our $5.50 case of 50 pts. Champagne Bottles
750 ¢ * “qts. .

7.50 ‘100 splits »8 "

b ® °* 10.00 *  **100 pts. “ “
‘! r‘ s We are now taking orders for delivery on
arrival of first steamers. On all orders receiv-

ed for five cases, assorted or not, we will pay After

freight and give reduction of .35 per case. some

Thes prices and conditions are subject to conve

change without notice. Laur«

\ |

and you can test that and the statement at one and the thOl}

- : . whic

time.

same time Take Advantage of This ‘,

It’s made of real Mexican vanilla beans, not from o separ

any of the artificial bases which make most of the so- leeral Offer nf pu

called “ vanillas’ offered you to-day. To most people
it is 2 new experience—tasting genuine extract of vanilla.

B i o on Laporte, Martin et Cie.

EACH SALE WITHOUT LOWERING '
OUR STANDARD OF QUALITY. LIMITEE
568 St. Paul St. MONTREAL

IMPERIAL EXTRACT co., TORONTO Telephone Main 3766

e

B e <Ml ity
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THE CANADIAN GROCER

INDEX TO ADYWERTISERS

) Fm P.W,00....ccciiiininnnins o4 St. Lawrence Flour Mills Co ]
els& Co....... SRy . H
Abbott, Graot & Co.......v we- 3 Furuys & Nishimurs............ T8 oy ,‘gmma‘m s
Adamson & Lo, J. T. » Fussell & Co.........ocenn . e renenn 12 St Vincent Arrowrvot Growers and
Allisou Loupon Lo. . A Exporters’ Amociation . 10
American Can Co. ... rs 38 (¢} Sanitary Usn Ue y
Aylmer Condensed T el et 18 Gifin-Hobbe Co.... 17 T 3l
o Giliard, W. H., l(,o ssssscncan ssene OB Smith, E. D.. % n
Mour-ﬂmn & Co Gillett, E. W. = 7 el saielee 59 Smith & Schipper. 2
Banner Mfg. Co... Golden Ray Uo, svsse Sherbrooke ( mn( o 3
Barr Register Co. Gorbam, J. W., & Co Bilver, H R.. S W
edict, ¥. L. ......................... p Gorman, Eckert& Co So-clean ug' (*,_, 3
Bickle, J. W., & Greenin, P Granger Freres =
Borden Uondemed Milk Geay, Jola.. .. ..co000. ’ . 12 . L., 0o . Star Ctrmr & Tny !u §  gaipel
Bowril, Ltd. ... ....... Gunns, Lad....... . . . O Meadow sweet (,‘lom Co. Btevens & Allen..... R 21
Hradstreets H Menard Motor CarUo _.... ot menses Stevens-Hepner Co 70
Hrand & Co = TR & et e s b 64 Stewart, L. C...... sos 2
Hrown Mfg. Co . Halifax Cold Storage Co coieenees 55 Midland Vm«.u Oheoceo oe 22  Stringer. W. B....... 3
tull Dog Ammonia Co Hawmilton Cotton Co - Millman, W. 1. &son. ....... sess I8 Stuart, Foster Co 3
= Heinz, M. J..00 ....ccovveveccessecs . 9 Mooney Biscuit and Oandy Co......... & Stuhr, C. F "
smpbell Bros. & Wilson........... S Henderson, Thos A 61 Morton & Sons, David................. 22 symington Co.. T 2
anads Sugar Refining Co.. vee 2 Hillock, J...oooiuiiniinns ceee 15 Mott, JORD K. & U0....iiiiiiiinnns ol -
anadisn Coooanut Co. . i Hodson Sumner o SeRNEAT A 7,. ~
SRR v s is b sk 9 Hudon-Hebert (o 2 Taylor & Pringle 0
atelli, C. H 2 ' National Cash Register Co Thum Co.,U. &8 W €2
haput Fils & Co 23 Imperial ]n‘nnm B = outside front ¢ ’"._' Tilton, J. A b
Bivers& Sons.... ..... G 80  Llnab Grooer......... foiicasy ;'““"- E.J e LY ;‘wf‘ Arthur l;_hl Oo, )
nurch& Dwight............... @ wn L In IM i S R 7 slsou, Laje Pessssesaseseaeas . E omlinson Co - . u
lark, W..... ‘ ...... 7 s P Nicholson & Bain.............. ceeeees 55 Toronto Salt Works 2
RN B O -+ oovnvranssnosnbioves 29 v o Tuckett, Geo. E., & 8on Co i
‘lz ";‘r"(&;“d fl, James, F. T.......... T Onotario Peoples Salt & Soda Co. ...... 74 V)
(bmmon Sense H!g ;e . & . i 3 L Oshawa Canning Co....... Utilities Limited
ConnoPs Bros cis 4 :«_»-»I( h F. 4 A s g: ’
(ontinental Bag & Paper C ) Atlgour Bros ... Lo ven (5 > o H 3
re8CONt MEG. 00 «eeveernse avreroreas 6t Knox Co, Ches B i aesbose m el s # Vipond, H. F
D - :'w-k Flreen Co oo ¥ i w
DRI B Qo oo ¢ vonsiioen v 18 Labrecque & Pellerin 69 Perrio, D. 8 .. voer 1 Waite & Fuller. .. s
lnmm,bu!.on. LT SR R gy Latwbe, W. G, A... R il 20 Pickford & Black treiersiisannens 21 Waiker Biu sud BOre Fiziure L0 I
Dominion Osnners, Lid. .. 5 Laporte, Martin & R o v i 78 Pugsley Dingman ratside back cover "ﬂlel Hugh, & Son...... . a [
Dominion Mateh Co...... ... & Lau entia Mk ™ Q Warren, G. L. sbe P N
Dominion Molasses Co 15 lLaw, Young &£ Co ....... 17 Wotson & Truesdale. ... ....c..cu o+ 20
Dominion Register Co « N Lawrason, 8. F. & Co L) Quaker Oata Co. 1 Wellington Mills i 21
Dominion SaltCo........vuee a3 Lemon Bros........ 76 Queen Oty Uil Co...... 2 Wast India Frait Co 62
BRI s v veiri.on 87 Lind Brokerage Co.. » 13 L] \‘:Vuum xut.&t‘mwn. Lad . ‘l
Lister Co.... Sk . ’ ok et / sstern Salt "
& Lindner & Benner . .............. —E ‘I::mn)ld B 2 o :: Wethey, J. H i
Eby-Blain, Limlted...........oc.oc00es 33 Lioyd, 1Ad., Edward........ ...... @ SRR 1.:40‘ ¢ i Whites Co.. €3
Rardt, Ho P ovy v 34 Lovells Bag lnd Packet Machinery Co. 13 R ';1 = Pure Soap Co. : 26 White Swan Spice & Uerests, Lea... 8
Pllnmhburg Starch. .. 81  Jatie Co, T. : G- s <rii iy Ayl i p Wiley, ¥ H b
Eppe, Jamea B 00........ ..c. sevsanns | MRt o e Sl s oy Robinson & Uo., L. . n Willis Mfg Co 4
Beot, W.-H. 00, THe......cooo00000e B M Rock City Tobacco C ~  Wilson, Archdale "
Eureka Refrigerator Oo.... ...... ..... 8 MacLaren Imperial Cheese Co. g FOEREETN . csesanirer sasseaasans *  Wilson, Jos. R ‘ 4
Fwing & Sons, S. H....... venen 7 N ure & Langley AT 8 Woods & Co., Walter. ... (s
F (1, A, &C0 oo 20 Bt Charles Condensing Co.. 17 Woodruff & Edwards
Farrow & Co., Joa . » . 16 M AR R R ARE S aE 2 St. Croix Soap Mfg. Co inside front cover Wondershine Ltd,

A Good Stock to Sell!

LAURENTIA MILK
AND CREAM

After many years of search in trying to find the solution of procuring pure, whole-
some milk and cream for children, as well as for the use of aged people and
convalescents, the practical solvency of the solution belongs to the producers of
Laurentia Milk and Cream. Through a mechanical process called Homogenization,
ibsolute purification of milk and cream results. In the case of Laurentia Milk, by
which the cream is mixed with the rest of the milk in such a manner that it can never
separate nor be separated again. Hence the excellent quality, and with it a guarantee
of purity that makes sales.

TRY A STOCK—SEND FOR IT NOW.

LAURENTIA MILK AND CREAM CO., LIMITED

371 Queen Street West, Toronto

79
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THE CANADIAN GROCER

A Table Delight for
Old and Young

Jelly, as a sweet at luncheon
or dinner, is unsurpassed—if
it is Chivers.’

PLAVORED wWiTH %

R s

¥ Ripe FRUIT Juices

e

Chivers’
Table Jellies \

owe their immense popularity to the fact that @are flavored with
ripe fruit juices, from the finest fruit obtainable, and are prepared
with exquisite care and scrupulous cleanliness. Chivers’ Gold Medal
Jelly is put up in fourteen distinct flavors, every one a wholesome
and delicious table delight.

In these days of careful buying regarding purity, you can sell
Chivers’ and have a confidence in the sale that it will satisfy the most
“particular customer. Its excellence of quality will gain many repeats.

STOCK UP—THE PROFIT IS GUARANTEED.

CHIVERS & SONS, LIMITED

FRUIT GROWERS

CAMBRIDGE

HISTON ENGLAND

For samples and quotations apply to the agents :

THE W. H. MALKIN CO., LTD. THE FRANK L. BENEDICT CO.
57 Water St. 144 Craig St. West
VANCOUVER, B.C. MONTREAL
(British Columbia and Alberta) (Canada and Newfoundland)

80

to
an

sl

ar




THE CANADIAN GROCER

=
:
were made about our Cabinet Brand Maple Com-
J pound Syrup by a concern in Toronto. We found it
: necessary to take action and they apologized for slanders
T'i‘ i and withdrew them in their entirety, as appears by their

letter of .which the following is a copy.

Toronto,
Ramsays Limited, Febs 2151912
Montreal, Que.

Dear Sirs,

Referring to our recent letter to the members of the
Ontario Wholesale Grocers’ Guild, in which we stated that
¢ ‘Ramsays Cabinet Brand’’ Maple Syrup was composed of
glucose, brown sugar and artificial flavoring, we beg to
state that we were mistaken in the analysis thereof and
such statement is incorrect, and we beg therefore to
withdraw the let.ter in its entirety, and to express our
regret that this-occurred.

Yours truly,
Signed) Maples Limited

T ~

Jas. C. Gardiner.

Every knock is a boost. Mr. Grocer, think it over,
syrup season is now on. Feature the syrup that is proved
to be the best by our opposition. Made from pure Maple
and the best of granulated sugar. We do not have to
slander anyvone to get vour business because vou know we
are a reliable firm and will give vou a square deal.

RAMSAYS LIMITED

MONTREAL, QUE.
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CANADEAN GROUE R

\KES DIRT RUN”

When Spring Cleaning
1s at hand,

COMFORT LYE is
in demand.

How is your stock of

Comfort

. DINGMAN & CO.,
TORONTO

I

Limited




