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FOREWORD

This report contains a summary of the highlights of the proposed
work plans of the export and investment promotion program of Canadian
diplomatic missions worldwide for fiscal year 1987- 1988 commenc1ng
April 1, 1987.

The format of this synopsis is designed to provide Canadians
involved in the process of export and investment promotion the means to
identify quickly the key components of the trade program of External
Affairs missions and access conveniently those features of the plans
which are pertinent to their specific interests.

This synopsis is organized geographlcally and is availabhle for
each of seven geograph1c regions:

Latin America and Caribbean
United States

Asia and Pacific

Western Europe

Eastern Europe

Africa

Middle East

-The synopsis provides a trade and economic overview of each
country in the region in which market prospects exist for Canadian
exporters, a listing of sectorial priorities for each market, profiles of
important or interesting sectors and promotional project proposals which
post trade officials recommend in support of their program activities.

The emphasis in the synopsis has been placed on providing factual
information in as brief a format as possible with minimal narrative.

" The computerized planning system from which this report was
produced was developed by the Department of External Affairs to
facilitate the assembly of vast amounts of detailed information on world
markets from some 100 missions abroad. It is programmmed to make this
information available to the private sector, the Provinces and other
departments of government in a format which would enable specific data on
sectors or geographic regions to be accessed conveniently.

In their Conference on the Economy held in Regina in 1985, First
Ministers noted the major contribution made by the export sector to
Canada's national income yet expressed concern at the decline of Canada's
share of world exports. To meet this challenge, First Ministers endorsed
the need to generate widespread support for a new trade strategy for
Canada which would embody three pr1nc1pa1 elements:
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a) to increase Canadian competitiveness;
b) to maintain and increase access to foreign markets; and
c¢) to achieve more effective international marketing.

It was recognized that these objectives can be met but only if a
full and effective partnership of the federal and provincial governments,
the private sector and labour can be achieved to ensure a more focussed
and consistent approach to international marketing. Appropriate means of
assembling and organizing information to suit specific needs is a
foundation of the process of consultation from which consensus would be
reached. To this end the current computerized planning system was
conceived. o

In addition to the geographic perspective of this report,
information from the data bank is available in a variety of
configurations, the most important of which are synopses of 17 sectors
and a variety of market reports. Information from_ these reports can be
obtained on request from the geographic or functional bureaux of the
Department of External Affairs.

The purpose of this synopsis is to provide those engaged in the
process of promoting exports from Canada the means to obtain condensed
market data and information on export opportunities. It does not attempt
to cover all aspects of foreign markets and by design avoids minutae emd
detail. It is intended to highlight what, in the opinion of Canadian
Trade Commissioners abroad, is important in their respective territories
and what tactics they envisage would be most appropriate to explioit the
market. Where markets or sectors in these synopses stimulate interest on
the part of exporters, they are invited to seek out more detailed
information and further background direct from the post, the geographic
and functional bureaux of the Department of External Affairs or the
Regional Offices of DRIE throughout Canada.

A last word on statistics. The statistical information contained
in this synopsis is to be considered as an attempt on the part of Trade
Commissioners abroad to estimate the order or magnitude of market size,
market shares, and possible export potential. Users of this synopsis are
cautioned that these fiqures are in many cases best guesses based on
discussions with trade sources. In many markets, reliable published
statistics are simply not available. However, in an attempt to provide
exporters with notional ideas of market size, Trade Commissioners have
been asked to do their best to give their considered impressions wherever
possible. Therefore it is not intended that the statistical information

- should be used for purposes other than general guidance.



ADDENDUM

Changes in Canadian Representation Abroad

As part of the Government's program of public service restraint to
reduce costs, a decision was made to close seven missions abroad since
the data contained in this report was compiled.

The affected missions are:

Quito, Ecuador

Helsinki, Finland

Abu Dhabi, United Arab Em1rates
Hamburg, FRG

Marseille, France

Perth, Australia

Philadelphia, U.S.A.

The market plans for these missions (with the exception of
Marseille which has not been required to prepare a plan) have been left
intact for purposes of this report pending the redistribution of trade
and investment responsiblities to neighbouring missions which is
currently underway.
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REFT: SYN-GED 87/88 List of missions/market covered in the fallowing report

MISSIONS

HONG KONG
MANILA
BANGKOK
JAKARTA
SHANGHAI
PEKING

Kuala LAMPUR

SINGAPORE
SEQUL
TOKYD
ISLAMABAD
NEW DELHI
DHAKA
OSAKA
WELLINGTON
MELBOURNE
SYDNEY

CANBERRA
PERTH

Manila

MARKETS

HONG KONG
PHILIPPINES

THAILAND

INDONESIA _
PEOPLE ‘S REP OF CHINA
PEOPLE ‘S REP OF CHINA
BRUNEI

MALAYSIA

SINGAPORE

KOREA

JAPAN

PAKISTAN

INDIA

BANGLADESH

JAPAN

NEW ZEALAND
AUSTRALIA

AUSTRALIA

NEW GUINEA

AUSTRALIA

AUSTRALIA

Asia Development Bank
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87/88 Trade and Economic Overview

S Mission: S02 HONG KONG

Country: 187 HING KONG

HONG KONG IS OFTEN UNDERRATED BY BY CDN EXPORTERS THOUGH IT IS A
HUGE IMPORT MARKET. FOR INSTANCE: IN 1985 HONG KONG IMPORTED
CDN$22. 1B IN GOUDS(IMF). WHEN COMPARED TO INDIA‘S CDN $ 8.9 B
THAILANDS CDN 2&. 4B, AND AUSTRIA‘S CDN$22. 0B, ITS MKT POTENTIAL
IS APPARENT. ONE OF THE REASONS FOR THIS SEEMING ANOMALY IS THAT
THESE COUNTRIES ARE MAJOR PRODUCERS OF RESQURCES/FOODSTUFFS: WHILE
HK IMPORTS VIRTUALLY EVERYTHING IT CONSUMES. THIS INCLUDES OVER '
704 OF ITS FOOD, 100% OF ITS ENERGY.8S5S% OF ITS BLDG MATERIALS.,
1004 OF ITS PAFER % WOOD PRODS & 90% OF ITS OFFICE MACHINES AND
TELECOMS. FURTHERMORE, FEW COUNTRIES CAN RIVAL THE PROJECTED 194
GROWTH RATE FOR IMPORTS IN ‘8S5S. H.K. IS ALSO ONE OF THE MOST
STRAIGHT-FORWARD MKTS. IT HAS NO CURRENCY CONTROL/FLUCTUATIONS, .
% TARIFFS. % HAS LEGAL,BANKING, % COMMUNICATIONS NETWORKS SIMILAR
TO CDA. ITS TRANSP./DISTR. SYSTEMS ARE SUPERIOR % ITS BUSINESS-
PEOPLE ARE DECISIVE IN THE FACE OF OPPQORT. IT IS ALSO A LEADING
CENTRE OF ENTREPOT TRALDE. PARTICULARLY WITH CHINA. IN ‘8S, RE-
EXPORTS COMPRISED 23% OF ALL HK’S TRADE: WHICH MEANS TOTAL IMPORTS
EXCEED CDN%40LF (BY COMPARISON. CDA ‘S NON-US EXFORTS WERE ONLY
CDN32SB IN “85). OF THIS. 447 (CDN%S. 6B) WAS DESTINED FOR CHINA.
AS WITH HK’S DOMESTIC EXPORTS.,RE-EXPORTS TO CHINA ARE GROWING

(FM CDN£2. 2B IN ‘83 TO CDN ¢8.2B IN ‘8S5) % ARE EXPECTED TO GO UP
ANQTHER 10-15% IN ‘8B4&. THE PROSPECTS FOR ‘87 TO ‘88 IS FOR VOLu-
MES TO REMAIN HIGH THOUGH GROWTH WILL BE LESS LCRAMATIC. WHILE THE
USA IS HK ‘S LARGEST EXPORT MKT.CHINA IS ITS BIGGEST TRADING PRTNR
(264 OF TOTAL TRADE). CDA IS NOT CURRENTLY AMONG HK’S PRINCIPAL
TRADING PRTNRS RANKING &TH AS A CUSTOMER. (CDA SLIPPED FM 19TH TO
23RD IN ‘B& AS A SUFPLIER,FOR AN OVERALL RANK OF 11TH).WHILE OUR
IMPORTS FM HK CONTINUE TO CLIMB, % THE MKT IS EXPANDING, OUR EX-

-PORTS IN “84 REMAIN AT ABOUT THEIR ‘85 LEVEL. THIS IS LARGELY DUE

TO A LACK OF MKT AWARENESS % EFFORTS BY CDN CGS. IN ‘8S, HK RE-
EXPORTED CDN%3%M WORTH OF CDN GOODS,  OF WHICH, 37% WENT TO CHINA.
THESE RE-EXPORTS ARE 29% AS MUCH AS THE VALUE OF HK'’S RETAINED
IMPORTS FM CDA (CDN$323M IN ‘85), EMPHASIZING HW’S IMPORTANCE IN
OUR TRADE WITH CHINA. , '
HK IS ALSO A MAJOR SOURCE OF INVSTNT CAPITAL. WITH AN ESTIMATED
CDN$11B ANNUALLY INVSTD OVERSEAS. OF THIS, CDN%iB TRADITIONALLY

FLOWS TO CDA. WITH INCREASED EMPHASIS ON INVETMT, IT IS EXPECTED

THAT AS MUCH AS CDNs$2B MAY BE INVSTD IN CDA IN FY 8&/87.CDA ALSO
REC’D S5.00C TOURISTS FM HK IN ‘85, EQUIVALENT TO ALL OTHER ASIAN
COUNTRIES COMSINED (EXCL. JPN).HK ACCOUNTED FOR S0YX OF CQUR WORLD
INTAKE OF ENTREPRENEURIAL IMMIGRANTS, & HAS THe LARGEST CDN CHAM-
BER OF COMM. OUTSIDE CDA. IN THE NEXT 1-3 YRS, CDA MUST INCREASE
ITS KNOWLEDGE OF THIS MKT & TRANSLATE THIS INTO SOLID MKTG EF-
FORT. MAJOR POST EMPHASIS WILL GO INTO PROMO'N OF FOOD % BEV.(FISH
PRODS, BLDG MATERIALS, COMPUTER SOFTWARE., POLLUTION CONTROL TECH-
NOLOGY., ETC. * : ’

14
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REFT: SYN-GEQ 87/88 A. Post export program priorities

Region: ASIA AND PACIFIC

Mission: 302 HONG KONG

Market: 189 HONG KONG

The Mission selected the following sectors as priority areas for
"export promotion activities for the coming fiscal year:

4. 0C1 AGRI & FOOD PRODUCTS % SERVICE

REASONS: RAPIDLY INCREASING LOCAL ACCEPTANCE OF WESTERN FOODS % DISHES-
INCREASING DISPUSABLE INCOME % ALLOCATION TO RESTAURANT MEALS-
UNUSUAL LACK OF COMPETITIVENESS OF CDN PRODUCTS VS US IN THIS MARKET

2. 002 FISHERIES, SEA PRODUCTS % S5ERV. ‘ .

REASONS: VERY HIGH PRECAPITA CONSUMPTION OF ALL FISH/SEA PROD.-BIG DEMAND AND
PRICE TOLERAMCE FOR PARTS REJECTED BY OTHER MARKETS-HIGH DISPOSABLE
INCOME(AS ABOVE)I-UNUSUAL LACK OF COMPETITIVENESS AGAINST U. S.

0S5 COMM. % INFORM. EQP. % SERV ‘

OMS: RECENT RAPID INCREASE IN ABSOLUTE IMPORTS FM CDA-RECENT IMPROVEMENT IN
MARKET SHARE 2 POSITION-INCREASED AWARENESS OF CDN CAPABILITIES HAS
CREATED CUSTOMER INTEREST % PREPAREDNESS TO PURCHASE

3. ¢
REAS

4. 01S CONSTRUCTION INDUSTRY

REASONS: RECENT INCREASE IN NO. CDN. FIRMS ACTIVELY SELLING BUILDING PRODUCTS-
RECENT ENTRY OF CDN. INTO SEVERAL BUILDING PRODUCTS SUBSECTORS -
INCREASE "IN COMMERCIAL CONSTRUCTION ACTIVITY IN HONG KONG

The most important current Canadian expart sectors to this
market are (based on actual export sales):

1. 010 MINE,METAL, MINERAL PROD % SRV

009 FOREST PRODUCTS, EQUIP, SERVICES

2
3. 003 GRAINS AND QILSEEDS

4. 005 COMM. % INFORM. EQP. % SERYV
5

001 AGRI % FOOD PRODUCTE % SERVICE
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Raegion: ASIA AND PACIFIC

Migsion: S02 HONG KONG

Market: 189 HONG KONG

Sector: 001 AGRI % FODD PRODUCTS % SERVICE

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago -~ 2 Years Ago
Sector/sub—sector (Progjected) (Estimated)
Mkt Size(impart) $ 3240. COM $ 3000. OOM $ 2866. 20M $ 2747.40M
Canadian Exports $ 40. OOM $ 25. OomM $ 14.30M $ 195. 40M
Canadian Sharve 1.20% 0. 80% 0. 50% 0. &0%
of Import Market
Majar Competing Countries _ o Market Share
i) 192 PEOPLE’S REP OF CHINA 4. %
ii) 577 UNITED STaATES OF AMERICA . 15. %
11i) 2465 JAPAN ’ S. %
iv) 520 THAILAND 5. %
v) 011 AUSTRALIA o 4. %
Cumylative 3 year export potential for CDMN products &0-100 $M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding

Products/services for which there are : Current Total Imports

good market prospects ’ In Canadian

i) PORK & PDRK PRODUCTS. ‘ ’ $  113. 60 M

ii) BEEF $ 88.70 M

iii) FRESH APPLES $ 36.00 M

iv) SAUSAGES $ 25.00 M

v) CANMNED VEGETABLES s ~11.30 M

vi) CANNED FRUIT JUICES $ 10.50 M

vii) BEEF OFFALS EDRDIBLE % .70 ™

viii) CANNED PICNIC SHOULDER $ 8.90 M

ix) PORK OFFALS EDIBLE $ 8.90 M

x} VEGETABLE FROZEN $ 4. .30 ™M




27,02/87 DEPARTMENT OF EXTERNAL AFFAIRS Page:

Expaort and Investment Promaotion Planning System
MISSION: S02 HONG KONG COUNTRY: 189 HONG KONG

The Trade Office reports that the following factors influence Canadian
e¢xport performance in this market for this sectar (sub-sector). '
- the degree of import duty protection af local industry tends to be
low

In the Trade QOffice’s opinion:, Canadian export performance in this sector
(sub=sectar’) in this market is lower than optimum mainly because of:
- a lack of interest in the market on the part of Canadian exporters
- = nan campetitive pricing
- difficulties of adaptatiaon of marketing techniques to the market by
som2 Canadian companies ’
- market prospect which are relatively new and have not yet bheen
explored adequately by Canadian exporters
- aother factor(s) described by the Trade Office as follows:

HIGH OCEAN FREIGHT RATE- NOT TO GET MAXIMUM USE OF THE CONTAINERS

-WASTE OF BY-PRODUCTS DURING PROCESSING UNNOTICED - UNABLE TO
QUOTE CNF PRICES

Saome Canadian exporters te this market in this sector(sub-sectar)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive markating on the part of Canadian Expoarters

- suppoart provided by the PEMD program

- participation in trade fairs

— participation in trade missians

- use of Canadian Governmant export prometion activities

- use of proavincial governments export promoeotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: FOOD % BEVERAGE CANADA - MARCH 87
Results Expected: C%$10,000, 000
Activity: CANADIAN FOOD WEEK AT MAXIM'S RESTAURANT
Results Expected: C€$300,000
Activity: IN-STORE PRBMDTfDN(DAH CHONG HONG LTD)-NOV 86
Results Expectad: C$300,000
Feor the next fiscal year. the Trade Office is planning to
undertake the following new export support initiative(s) in ¢&his

sectar (sub—sectar):

Activity: BASED ON REZSULT OF THE FOOD % BEVERAGE CANAD& 87, IF SUCCESSFULL,
WILL PLAN SAME TYPE OF SHOW IN 1788

Results Expectad: C$500,000
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MISSION: 502 HONG KONG CDUNTRY: lé9 HONG KONG

For the next Fiscai ysar, the Trade Office is planning to

undertake the following new export support initiative(s) in ¢his

sector (sub—sectar):

Activitq:vBEEF PROMOTION IN HOTELS

Results Expected: C3$200,000
Activity: IN-STORE PROMOTION ON SOME CF.THE SUPERMARKET CHAINS

Results Expected: C$400,000
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Export and Investmant Promotion

. 87/88 Sector/Sub-Sec tor
Submitted by Posts by

Region: ASIA AND PACIFIC
Mission: S02 HONG KONG
Market: 189 HONG KONG
Sector: 002 FISHERIES. SEA PRODUCTS % SERV.

utsector: 021 FISH % SHELLFISH & OTHER PROD

.

Plann

Highl

ing System

ights

Region

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sactor/sub-sector (Projected) (Estimated}
Mkt Size(import) $ 740. OOM $ &87. 00M s &36. 60M $ S553.30M
Canadian Exports $ 12. OOM $ 7. OCM $ 4. 70M $ 3. 60M
Canadian Share 1. &60% 1. CO% 0. 70% 0. &60%
of Import Market
Major Competing Countries Market Share
i) 192 PECPLE’S REP OF CHINA 31. %
ii) 265 JAPAN 14. %
iii) 201 VIETNAM 11. %
iv) 199 MACAQ 9 %.
v} 011 AUSTRALIA 5. %4
Cumulative 3 year e2xport potential for CDN products 15-30 sM
in this Sector/Subsectar:
Current status of Canadian exports:  Small but expanding

Products/services for which there are
good market prospects
i} SHRIMPS/PRAWNS FROZEN
ii) SHARK FINS DRIED
iii) MAR. WATER FISH FRQOZ.
iv) CRUSTACEANS NES FROZ.
v} SGQUID DRIED
vi) MOLLUSCS NES FROZEN
vii) SEA CUCUMBLES DRIED
viii) FISH FILLETS NES FROZEN
ix) SQUID FROZEN :
x) OYSTER FRESH/FROZEN

Current Total Imports
In Canadian
179. 30
50. 00
23. 40
19. 30
17.20
16. 30
15. 80
8. &0
5.90
1.80

LR R R )
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MISSION: SO02 HONG KONG COUNTRY: 189 HONG KONG

The Trade Office reports that the faollowing factors influence Canadian
eaxpart perfarmance in this market for this sectar (sub-sectar).
— the degree aof import duty protection of lacal industry tends to be
low

In the Trade Office’s apiniaon, Canadian expaort perfarmance in this sectar
(sub-sector) in this market is lower than optimum mainly because of:
= a lack of interest in the market on the part of Canadian exparters
- non competitive pricing
- difficulties aof adaptation GF marketing techniques tao the market by
same Canadian campanies
— market praspect which are relatively new and have nat yet been
explored adequately by Canadian exparters
- ather factor(s) described by the Trade Office as follows: )
HIGH QCEAN FREIGHT RATE-NOT TQO GET MAXIMUM USE OF THE CONTAINERS
-WASTE OF BY PRODUCTS DURING PROCESSING- UNMNOTICED - UNABLE TO
QUQTE CNF PRICES

Some Canadian exporters to this market in this sector{sub-sector)
have enjaoyed success previously as a result of a variety of
+actors which the trade office reparts ta include:

- aggressive marketing an the part of Canadian Exporters

- suppoart provided by the PEMD praogram

- participatiaon in trade fairs

- participation in ¢trade missions

- use of Canadian Gaovernmant expart praomation actxvxtxes

- use af pravincial governments export promotion activities

- campetitive expart pricing for this market

- strong sectoral capability in Canada

The Trade Office has recammended that a comprehensive market study
of this sectar (sub—-sectar) would enhance the knowledge of
Canadian‘exporters to this market.

In suppaort of Canadian exports in this sectar (sub-sectar) the
Trade Office is currently engaged in activities which include:

Activity: FOOD % BEVERAGE CANADA 87 - MARCH 87 ‘ ‘ !
Results Expectad: Cs32, 000, 000.

Activity: CANADIAN(FUDD WEEK ‘AT MAXIM'S RESTAURANT
Results Expectad: C3200.000

Activity: FOOD PRCMOTION - DAH CHONG HONG - NOV 84

Results Expectad: C3$300,000
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MISSION: 502 HONG KONG COUNTRY: 189 HONG KONG

Far the next fiscal year, the Trade QOffice is planning to

undertake the following new expart support initiativel(s) in this 0
sector (sut=-gectar):

Activity: BASED ON THE RESULT OF ABOVE, IF SUCCESSFULL,WILL PLAN SAME TYPE
: GF SHOW IN 1988

Results Expected: C%$500,000

Activity: PLANNING TO RUN IN-STORE PROMOTION ON SOME OF THE SUPERMARKET
CHAINS.

Results Expected: C$ 400.000.

8.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mizsion: 502 HONG KONG

Market: 189 HONG KONG

Sector: 00S COMM. % INFORM. EGP.% SERV

Subsector: 053 TELECOMMUNICATIONS (INC SPACE)

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Aga
Sector/sub—-sectar (Projected) (Estimated) : . ‘
Mkt Size(import) ¢ 1300. OOM ¢ 1100. OOM s F45. OOM $ 788.00M
Canadian Exports 35. OOM $ 25. OOM $ 16. 8OM % 9. 20M
Canadian Share 2. 60% 2. 204 - 1. 70% 1.20%
of Import Market
Major Competing Countries Market Share
i) 2465 JAPAN ' 044 %
ii) 434 TAIWAN 016 %
iii} 577 UNITED ETATES OF AMERICA ' , 010 %
iv) 192 PEOPLE'S REP OF CHINA oo8 %
v} 268 KOREA 004 %
Cumvlative 3 year export potential for CDN pfoducts 60-100 M

in this Sector/Subsector:

Current status of Canradian exports: Well established and growing
Products/services for which there are Current Total Imports
good market praspects » . In Canadian %
i} DIGITAL PAEX - ’ $ 0.00 M.
ii) SWITCHING PRODUCTS $ C.00 M
iii) ELECTRONIC TELEX/FAX % 0.00 M
iv) DATACOM PRODUCTS $ 0.00 M
v}y CELLULAR TELEPHONES $ -0.00 M

Projects or portion aof projects which are still in the planning
stage and far which Canadian companies might have reasonable prospects.

i) Praject Nam=: FIRE SERVICES SECOND GENERATION MOBILI-
ZATION SYSTEM
Approximate Value: % S M
Financing Source: 012 DOM-
For further info. please caontact:
cOmMM. FOR CDA TEL: 5-8104321 HKONG TLX: 7339 1DOMCA HX




27/02+87 ‘ DEPARTMENT OF EXTERNAL AFFAIRS Page:

Export and Investment Promotion Planning Sys tem

MISSION: S02 HONG KONG COUNTRY: 189 HONG KONG

Frojects or portion of projects which are still in the planning
stage and for which Canadian ccmpanies might have reasonable prospects.

ii)

iii)d

iv)

Project Mame: POLICE SECOND GENERATION TELECOMS AND
REGIONAL PABX
Approximate Value: $ 10 M
Financing Scurce: 012 DOM
For further info. please contact:
cCOoMM. FOR CDA TEL: 5-8104321 HKONG TLX: 73321DOMCA HX

Project Name: NUMEROQUS TELECOMS(PABX, CENTRAL SWITCHES
ETC.)
Approximate Value: $ 200 M
Financing Saurce: 028 TO/DETER
For further info. please contact:
cOMM. FOR CDA TEL: 5-8104321 HKONG TLX: 73391D0OMCA HX

Project Name: CABLE TV DISTRIBUTION
Approximate Value: % 50 M
Financing Scurca: (012 DOM
For further info. pleass cantact:
camM. FOR CDA TEL: 5-8104321 HKONG TLX: 733%91DOMCA HX

The Trade Office reports that the following factors influence Canadian

export

In the

performance in this market for this sector (sub-sector).

exports of certain products or services to this countrg are subject
to Canadian expart controls

the degree of import duty protection of local industry tends to be
low ‘

approval of technical standards can present problems in the case of
some imported products

Trade Office’s opinian, Canadian export perfarmance in this sector

(sub—sector) in this market is lower than optimum mainly because of:

non compaetitive pricing

difficulties of adaptation of marketing technigques to the market by

some Canadian companies

non—tariff protectionist measures which are difficult to overcome

market prospect which are relatively new and have not yet been

explored adequately by Canadian exporters

other factor(s} described by the Trade Office as follows:
INADEGUATE MARKETING EFFORTS BY CANADIAN SUPPLIERS.

Same Canadian expaorters to this market in this sector(sub-sector)
have engoyed success previously as a result of a variety of
factors which the trade office reports to include:

aggressive marketing on the part of Canadian Exporters

support provided by the PEMD program

participation in trade fairs

participation in trade missions

use of Canadian Government export premotion activities

competitive 2xport pricing for this market

Canada‘’s position as one2 of the few major sources of international
supply

strong sectoral capability in Canada

i¢
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MISSION: 502 HONG KOMG COUNTRY: 189 HONG KONG

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that sourcing tools currently available
ta them have some limitiations in particular:
- the adequacy of exporter information in Canadian Directories
- sourcing assistance from Canadian federal/provincial governments
departments

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: CANADIAN CONSULTING AND EQUIPMENT MARKETING AND SALES TO CABLE TV

INDUSTRY.
Results Expected: $1,000.C00C
For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sactor (sub-sector):

Activity: PROMOTION OF VIDEQOTEXT TO CABLE TV INDUSTRY.

Results Expectad: SALES TO CABLE TV AND OTHER QOPERATORS
. %500, C00. :

Activity: ADDITIOMAL PROMOTION OF X. 25 DEVICES TO HONG KONG MARKET.

Results Expected: ESTABLISH CANADA AS BEST SOURCE OF X.2S
PRODUCTS $2, 000, 000. -

11
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87/88 Sector/Sub-Sector
Submitted by Posts by

ASIA AND PACIFIC

Mission: S02 HONG KONG

Matket:

Sectar:

1879 HONG KONG

COS COMM. % INFORM. EGP. & SERV

Subsectar: 054 COMPUTERS., SOFTWARE % SYSTEMS

Statistical Data On Next Year
Sector/sub-sec tor {Projected)

Mkt Sizel(import) % 14600.00M

Canadian Exports $ 10. oOmM

Canadian Share 0. &3%
of Import Market

Major Competing Countries

1}
i1}
11i}
iv}
v}

S77 UMITED STATES OF AMERICA
24635 JaPAN

434 TAIWAN

192 PEOPLE’S REP OF CHINA
4467 SINGAPORE

Current Year
(Estimated)

$ 1450. OOM
s 7. OCM
0. 48%

AFFAIRS

Plann

Highl

ing System

ights

Region

%
3

Cumnulative 3 year expart potential for CDN products
in this Sector/Subsector:

Current status of Canadian exports:

Products/services for which there are

gcod market prospects

i)
ii)
iii)
iv)
v)
vi)

COMPUTER PER IFHERALS
TURNKEY SYSTEMS

LARGE APPLICATIONS SOFTWARE
CABLE TV HARDWARE

FACTORY AUTOMATION

4TH GEMNERATION LANGUAGE

1 Year Ago

1308. OOM
S. 90M $
0. 45%

Page:

Matrket Share

036
031
10.87)
004
C0o3

15-30 %M

Market share declining

Current Tatal Imports

%
“
3
4
%

In Canadian

U I
[cBoNeNeRoNo

Projects ar portibn of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i)

Project Name: FIRE SERVICES SECOND GENERATIOM MOBILI-

ZATION SYSTEM
Approximate Value: $ 5
Financing Source: 012 DOM

For further info.' please contact:

M

COMM. FCR CDA TEL: S-8104321 HKONG TLX: 73391DOMCA HX

. 00
. QG
. 00
. 0C
. 00
. 0C

2 Years Ago

$ 1218. 00M
12.20M
1. 0C%

IXIIXIXXI N
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MISSION: 3502 HONG KONG COUNTRY: 189 HONG KONG

Pchects oar paortion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

ii) Project Name: LAND OFFICE COMPUTERIZATION
Approximate Value: $ 1 M
Financing Source: 012 DOM
For further info. please contact:
COMM. FOR CDA TEL: S-8104321 HKONG TLX: 73391DOMCA HX

iii) Project Name: INDUSTRIAL AUTOMATION SOFTWARE
; Approximate Value: % 1 ™
Financing Source: 028 TO/DETER
For further info. please contact:
COMM. FOR CDA TEL: S5-8104321 HKONG TLX: 73391DOMCA HX

iv}) Projact Name: EYSTEMS INTEGRATION PROJECTS
Approximate Value: $ S5O M
Financing Source: 028 TO/DETER
For further info. please contact:
COMM. FOR.- CDA TEL: 5-8104321 HKONG TLX: 7337 1DOMCA HX

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sectaoar (sub-sector).
-~ exports of certain products or services to this country are SUbJECt
. to Canadian export controls
- the degree of import-duty protection of local industry tends to be
low
- approval of technical standards can present problems in the case of
seme importad products

In the Trade Office’s cpinion, Canadian export performance in this sector
(sub—-sector) in this market is lower than optimum mainly because of:
- a lack of interest in the market on the part cof Canadian esxparters
- non competitive pricing
- the apparent limited sectoral capability in Canada compared to other
. competing export countries
- difficulties of adaptation of marketxng techniques to the market by
some Canadian companies
- nan—tariff protectionist measures which are difficult to overcome
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
— other factor(s) described by the Trade Office as follows:
- INADEGUATE MARKETING EFFORTS BY CANADIAMN SUPPLIERS.
- COMPANIES LACK SIZE AND STABILITY AND THIS ADVERSELY AFFECTS
MARKETING STRENGTH.

[]
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Some Canadian exporters to this market in this sector(sub—-sector?
have enjoyed success previously as a result of a variety of .
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- participation in trade missions

- use of Canadian Government export promotion activities

- competitive export pricing faor this market

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge af
Canadian exporters to this market.
The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
- the adequacy of exporter information in Canadian Directories
- sourcing assistance from Canadian federal/provincial governments
departments '

in support of Canadian exports in this sector (sub-sector) the
Trada Office is currently engaged in activities which include:

Activity: SOFTWARE AND COMPUTER SERVICES MARKETING STUDY.

Results Expected: GUIDANCE Td CANADIAN INDUSTRY. SET PRIORITIES
$1, 000, Q00.

For the next fiscal qéar. the Trade Office is planning to

uniertake the following new export support initiative(s) in this

sector (sub—-sector):

Activity: IN-HOUSE DEMONSTRATION AND SEMINARS BY COMPANIES.
Results Expected: DISTRIBUTION CONTRACTS, P.R. $ 500.,000.

" Activity: INFORMATION EROCHURE TO HONG KONG INDUSTRY ON PERIPHERALS AND
SOFTWARE..

Results Expected: SOURCING OF PRODUCT FROM CANADA $1, 000, 0QO.
Activity: MEDIA CAMPAIGN TO ENHANCE AWAREMESS OF CANADIAN CAPABILITIES.

Results Expected: PUBLIC ATTENTION, INTEREST.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: 3502 HONG KONG

Market: 189 HONG KONG

Sector: 015 CONSTRUCTION INDUSTRY

Subsector: 151 BUILDING PRODUCTS

Etatistical Data On Next Year Current Year i Year Age 2 Years Ago
Sector/sub—-sector (Praogjected) (Estimated)
Mkt Size(import) $ 1340. COM $ 1220. OOM $ 1118. OOM $ 1175. OOM
Canadian Exports $ 7. OOM $ 4. 30M $ 3. 80M $ 4. 40M
Canadian Share 0. S04 0. 404 0. 40% 0. 40%
of Import Market :
Majcr Competing Countries : Market Share
i) 265 JAPAN . 000 4
ii} 192 PEOPLE'S REP OF CHINA _ 000 %
iii) 434 TAIWAN ‘ 000 %
iv} S77 UNITED STATES OF AMERICA 000 %
v) 214 INDONESIA 000 %
Cunulative 3 year export potential for CDN products S-15 $M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding

Products/services for which there are Current Total Imparts

good market prospects ) In Canadian $

i) PLYWOOD : $ 112.00 M,

ii) BUILDING GLASS $ 40.00 M

iti} CARPETS LUFTED MMF $ 20.00 M

iv) VINYL COATED WALLPAPER $ 20.00 M

v) BUILDERS WOODWORK $ -16.00 M

vi}) MIRROR GLASS SHEETS $ 10.00 M

vii) WALLPAPER NES $ 8.00 M

viii) COPOLYMERS PVC TILES $ &. 00 M

ix) CARPETS, NES MMF $ S5.00 M

x) CARPETS., WOVER MMF $ 3.00 M

Pfogects ar portion of projects which are still in the planning
stage and for which Canadian companies might have reascnable praospects.

i} Project Name: NEW BANK OF CHINA BUILDING PROJECT
Appraximate Value: $ 700 M
Financing Sourcze: 012 DOM
For further info. please caontact:
HONG HONG TLX:73391 EXTOTT/C. BUCHAN TEL: ?95-8744
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Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

1i) Project Name: HONG KONG INTERNATIONAL TRADE CENTRE
PROJECT
Approximate Value: ¢ 800 M
Financing Source: 012 DOM
For further info. please contact:
HONG KONG TLX: 73321 EXTOTT/C. BUCHAN TEL: 995-8744

iii) Project Name: MNEW STANDARD CHARTERED BANK HEADQUARTERS
PROJECT
#ipproximate Value: % 3C0 M
Financing Source: 013 NFR
For further info. please contact:
HONG KONG TLX:73391 EXTOTT/C. BUCHAN TEL: 995-8744

iv) Project Name: MULTI-COMPLEX PROJECT OF SWIRE GROUP AT
VICTORIA BARRACKS SITE '
Approximate Value: $ 5S0G0 M
Financing Source: 013 NFR
For further info. please contact: .
HONG KONG TLX: 73371 EXTOTT/C. BUCHAN TEL: 795-8744

The Trade Office veports that the following factors influence Canadian
expart performance in this market far this sector (sub-sector).

- the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sectar
(sub—-sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
- non competitive pricing A '
- difficulties of adaptation of marketing techniques to the market by
some Canmadian companies
- non—-tariff protectionist measures which are difficult to overcome
- market prospect which are relatively new and have not yet been
ezrplored adegquately by Canadian exporters
— other factor(s) described by the Trade Office as follows:
AGGRESESIVE SALES FOLLOW-UP REGUIRED.

. Some Canadian exporters to this market in this sector(sub-sector)

have enjoyed success previocusly as a result of a varisty of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
- support provided by the PEMD program
- participation in trade fairs
- participation in trade missions
— use of Canadian Government export promotion activities
- competitive export pricing for this market
- Canada’s position as one of the few major sources of international
supply :

16
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In support of Canadian exports in this sector (sub—-sector) the
Trade Office is currently engaged in activities which include:

Activity: PROMOTION OF BUILDING PRODUCTS BY AXLOCATING SUITABLE AGENTS FOR
CDN SUPPLIERS BIMAILING CAMPAIGN C)IASSISTING AGENTS TO CONTACT
PROJVECT DEVELOPERS/ARCHITECTS.

Results Expected: 19846: C31.5 MILLION. 1987:Cs 1 TO L. 5 MILLION
For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sactor (sub—sector):
Activity: PROMOTION OF BUILDING PRODUCTS BY AJLOCATING SUITABLE AGENTS FOR
) CDN SUPPLIERS BIXMAILING CAMPAIGN C)ASSISTING AGENTS TO CONTACT
PROJECT DEVELOPERS/ARCHITECTS.

Results Expectad: 1987: C#%1.5 MILLION. 1988: C$2. 0 MILLION.

17
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Promotional Projects approved and planned for the coming fiscal year.

Mission: S02 HONG KONG
Sectar: OC1 AGRI % FOOD PRODUCTS % SERVICE

010 FAIRS
FOOD % BEVERAGE ‘88 HONG KONG 0388

Sector: 005 COMM. % INFORM. EGP.% SERV

010 FAIRS
SOFTWARE EXHIBITION ‘87 . HONG KONG 1187

020 MISSION COUTGOING .
COMPUTER SOFTWARE MISSION TO HONG KONG HONG KONG 1187

Sector: 010 MINE,METAL, MINERAL PROD % SRV

010 FAIRS .
IBEX ‘87 (BUILDING PRODUCT TRADEFAIR), HONG KONG HONG KONG 0e87

Sectar: 999 MULTIPLE SECTCORS

020 MISSION OUTGOING

POLLUTION CONTROL MISSION HONG KONG o188
: r
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E€7/88 Trade and Economic QOverview

Mission: 503 MANILA

Cauntry: 431 PHILIPPINES

SINCE THE EVENTS OF FEB. 198&,MOST OBSERVERS AGREE THAT A MEASURE
OF POLITICAL STABILITY HAS BEEN RESTORED TO THE PHILIPPINES. SER-
I0US PROBLEMS REMAIN INCLUDING THE COMMUNISTS INSURGENCY & MUSLIM
UNREST IN MINDANAQD.UNCERTAINTY ABOUT RATIFICATION OF THE NEW
DRAFT CONSTITUTION & SUBSEQUENT NATIONAL LOCAL ELECTION ALSO RE-
MAIN. WITH LEADERSHIP OF THE IMF., GOVERNMENT & PRIVATE SECTOR
CREDITORS ARE EXPECTED TO GRANT THE NEW GOVERNMENT BETTER TERMS
FOR SERVICING THE COUNTRY ‘S EXTERNAL DEBT. AFTER TWO YEARS OF
NEGATIVE GROWTH IN GNP TOTALLING APPROXIMATLEY 10%, ECONOMISTS
PREDICT A NEUTRAL GROWHT RATE FOR 19864 (I.E.Q%:. GROWTH IN 1987
SHOULD REACH 3 OR 4%. DURING THE FIRST HALF OF 1984, TOTAL IMPORTS
CONTINUED TO DECLINE & HAVE DROPPED TO AN ANNUAL LEVEL (IN 1985)
OF 5.1 BILLION FROM 1982 LEVEL OF $7.5 BILLION. THE DROP IN
IMPORTS IS ATTRIBUTABLE TO TWO MAJOR FACTORS: (1)NON-AVAILABILITY
OF FOREIGN EXCHANGE; (2)LACK OF DOMESTIC DEMAND. (1)BY THE END OF
1986, IT IS ESTIMATED THAT TOTAL PHILIPPINE EXTERNAL DEBT WILL
TOTAL $27 BILLIOMN.DEBT SERVICING COST, EVEN AFTER RESCHEDULING,
WILL ABSORB MEARLY 40% OF TOTAL FOREX EARNINGS. IN THE LAST 3 OR

4 YEARS CAPITAL, MUCH OF RECENT ODA INFLOWS HAVE BEEN APPLIED TO
SUPPORT BOP 2 MNOT TO PAY FOR NEW IMPORTS. (2)LACK OF DOMESTIC DE- .
MAND, WHICH IN TURMN IS RELATED TO THE ABSENCE OF INVESTMENT BY
LOCAL OR FOREIGN BUSINESSMEN., IS MAJOR OBSTACLE TO RENEWED
"GROWTH. MOST INDUSTRIES ARE WORKING AT ONLY 40X OR S0% CAPACITY.
THE GOVERNMENT IS CURRENTLY COMMITTED TO PUMPING 4 BILLION PESQOS
INTO EMPLOYMENT GENERATION IN RURAL AREAS. NEW FOREIGN INVESTMENT
REGULATIONS/GUIDELINES ARE CURRENTLY BEING PREPARED. PROSPECTS
FOR CDN TRADE UNDER THESE CIRCUMSTANCES ARE NOT OUTSTANDING BUT
SHOULD IMPROVE AS THE ECONOMY BEGINS TO GROW 2 COULD BE SIGNIFI-
CANTLY ENHANCED BY THE CIDA INITIATIVE.CDA HAS DESIGNATED THE
PHILIPPINES AS A CATEGORY I COUNTRY & CIDA WILL COMMIT ITSELF TO
A 3100 MILLION PLUS PROGRAM OVER THE NEXT S YEARS. SINCE FEB. .
THERE HAVE BEEN 1C CPPF APPLICATIONS SUBMITTED TO CIDA INC., 3 OF
WHICH HAVE BEEN AFPROVED. THE OTHERS LOOK FAVOURABLE. EDC HAS
RECENTLY COME BACK ON COVER FOR THE PHILIFPINES. CDN COMPANIES '
HAVE AN EXCELLENT OPPORTUNITY TO PARTICIPATE IN AT LEAST THREE
LARGE CAPITAL FPROJECTS THAT WILL GO FORWARD IN THE NEXT YEAR OR
TWO (I.E. CALACA II COAL-FIRED THERMAL POWER STATION: BATAAN REFIN-
ERY PROJECT: SEMIRARA COAL PROJECT). MANY OTHER CAPITAL PROJECTS
BEING CONTEMPLATED BY DIFFERENT MINISTRIES ARE NOW AT THE FEASI-
BILITY STUDY STAGE. IN THE NEAR TERM., CANADA CAN EXPECT TO MAIN-
TAIN MARKET SHARE AND COULD, WITH HELP OF CIDA PROGRAM AND PART-
ICIPATION IN CaPITAL PROJECT(S), GAIN A LARGER SHARE.

18A
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REPT: SYN-GED 87/88 A. Past export program priorities

Region: ASIA AND PACIFIC

ﬁission: S03 MANILA p

Market: 431 PHILIPPINES

The Mission selected the following sectors as priority areas for
export promotion activities for the coming fiscal year:

1. 0CS COMM. % INFORM. EGP.% SERV
REASONS: ADB ANNUAL PROCUREMENT TOTALS $2 BILLION:;MUCH OF IT IN SECTURS OF PAR-
TICULAR CDN EXPERTISE I.E. (ENERGY, TRANSPORT % COMMUNICATIONS).

2. 007 POWER % ENERGY EQUIP. % SERV.

REASOMNS: MAJOR EXPANSION PLANS BEING UPDATED. EMPHASIS ON SERVICE TO RURAL
AREAS.

3. 003 GRAINS AND QILSEEDS -
REASONS: POWER DEMAND PROJECTIONS, EVEN WITH CURRENT SLOW GROWTH. DEMONSTRATE A
NEED FOR ADDITIONAL POWER GENERATION ON BOTH LUZON AND MINDANAO.
4. 001 AGRI % FOOD PRODUCTS 2% SERVICE
REASONS: BECAUSE OF LIBERALIZATION OF WHEAT % GRAIN IMPORTS (I.E. NO LONGER
- MONQOPOLIZED BY GOVERNMENT), CWB MAKING CONCERTED EFFORT TO RE-ENTER
THIS MARKET FOR MILLING WHEAT.

The most impertant current Canadian export sectors to this
market are (based on actual export sales}:

1. 010 MINE.METAL. MINERAL PROD & SRV
2. 012 PETROCHEM & CHEM PROD, EGP, SERV
3. o009 FOREST-PRODUCTS.EGUIP;SERVICES
) :

005 COMM. % INFORM. EGP. & SERV
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Ragion

Region: ASIA AND PACIFIC

Mission: 3503 MANILA

Market: 431 PHILIPPINES

Sector: 001 AGRI % FCOD PRODUCTS % SERVICE

Subsector: 011l ANIﬂAL:POULTRY BREEDING STOCK

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sec tor (Progected) (Estimated)
Mkt Size(import) $ 3. 80OM $ 4. 60M $ 4 .60M $  4.50M
Canadian Expgorts $ 0. &0M $ 0. SoM $ 0. SOM $ 0. 40M
Canadian Share - 15. 80% 10. 8O% 10. 80% 8.90%
of Import Market :
Major Competing Countries Market Share
i) S77 UNITED STATES OF AMERICA 050 %
ii) 370 MEW ZEALAND otS %
iii) 609 EUROFPEAN COMMOMN MARKET C . 015 %
Cunulative 3 year export potential for CDN products 5-15 sM

in thxs Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imports
good market prospects : In Canadian $

i) SWINE : $ .70 M

ii) POULTRY $ 3.00 M

The Trade Office reports that the Folluwing factors influence Canadian !
export performance in this market for this sector (sub-sector).
— the degree of import duty prutectlon of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum malnlq because of:
- non competitive prxcxng

Scme Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive markating on the part of Canadian Exporters

- participation in trade missions

- use of Canadian Government export promotion activities

- use of -provincial governments esxport promotion activities

- strong sectoral capability in Canada
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In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: MAINTAIN CLOSE CONTACT WITH MAJOR SWINE AND POULTRY FARMERS.
ORGANIZE CAMADIAN PRUGRAMS DURING THEIR REGULAR BUYING TRIPS TO
NORTH AMER ICA.

Results Expected: CONTINUING INCREASE IN CANADIAN SALES.
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87/88 Sector/Sub-Sector Highlights
Submitted by Pasts by Regioan

Region: ASIA AND PACIFIC

Missiaon: S03 MANILA

Market: 431 PHILIPPINES

Sectar: 001 AGRI % FOOD PRODUCTS % SERVICE

Subsector: 018 FEED. FERTILIZER % VET PRODUCTS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sactor (Projectad) (Estimated)
Mkt Size(impoart) $ 47. O0OM 3 40. OOM $ 53. OOM 3 S0. 00OM
Canadian Exports % &. OOM 3 S. OOM $ 3. OOM 3 4. O0M
Canadian Share . 12. 70% 12. S0% S.70% 8. 00%
of Impart Market
Major Competing Countries Market Share
i) 011 AUSTRALIA 040 %
ii) 609 EUROPEAN COMMON MARKET C 020 %
iii) S20 THAILAND _ _ 020 %
iv) SS3 UNION OF SOVIET S0OC REP _ . 005 %
Cumulative 3 year expart potential for CDN praducts ' S-15 sM

in this Sector/Subsector:

Current status of Canadian exparts: Small but expanding
Products/services for which there are Current Total Imports
gocd market proszpects - In Canadian $
i} FEED WHEAT v 3 30.00 M
ii) POTASH A _ : $ 6£.00 M
iii) VET PRODUCTS . T 4.00 M

The Trade Office reports that the following factors influence Canadian
eaxport performance in this market for this sector (sub-sector).
~ the degree of import duty protection of local industry tends ta be
moderate

In the Trade Dffice‘s apiniaon, Canadian expart performance in this sector
(sub—-sector) in this market is lower than optimum mainly because af:’
— non competitive pricing
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Some Canadian exportaers to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

-~ participation in trade missions

~ use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

- competitive export pricing for this market

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

activity: COMPLETIOM WHEAT AND COARSE GRAINS REPORT AMD AGRICULTURE ABROAD
REPORT (ANNUALLY}).

Results Expected: KEEP OTTAWA CLIENTS INFORMED.

Activity: MAINTAIN CLOSE CONTACT WITH FEED MILLERS TO DETERMINE TIMING OF
'FEED WHEAT IMPORTS AND PROVIDE INFO. ON ANY CHANGES IN FEED
IMPORT POLICY. '

Results Expectad: AT LEAST 25, C0C TONS/ANNUM OF FEED WHEAT
SALES OUT OF TOTAL MARKET OF APPROXIMATELY
100, 00C TONS. - ’ J

For the next fiscal year. the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: MONITOR AND ADVISE CIDA ON POTASH AID PROGRAM.

Results Expected: $1C MILLION OR APPROXIMATELY 85, 000 TONS OVER
12-15 MONTH PERIOD.

a3
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B87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Regiaon: ASIA AND PACIFIC
Mission: S03 MANILA

Market: 431 PHILIPPINES

Sector: 0O3 GRAINS AND OILSEEDS

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $  270. 00M $ 255. 0OM $ 230.06“ $ 345.00M
Canadian Exports s 13. OOM $ 3. oOmM % 0. o2M $ 0.41M
Canadian Share - 4. 80% 1. 204 0.01% 0. 10%
of Import Market
Magjor Competing Cauntries Market Share
i) S77 UNITED STATES OF AMERICA 065 %
ii) 011 AUSTRALIA . -010 %
iii) 192 PEOPLE‘'S REP OF CHINA : 010 %
iv) 520 THAILAND 010 %
Cumulative 3 year export potential for CDN products S-15 sM

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imparts
gacd market prospects : In Canadian %
1) WHEAT $ 150.00 M
ii) CANOLA MEAL . . : $  70.00 M
iii) BARLEY MALT - $ 30.00 M'

The Trade Office reports that the following factors influence Canad1an
expaort performance in this market for this sector (sub-sector).
~ the degree of import duty protection of lacal industry tends to be
moderate

In the Trade Office’s opinian, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
= a lack of interest in the market on the part of Canadian exporters
~ non competitive pricing
- non—tariff protectionist measures which are dxF#xcult to avercame
- market prospect which are relatively new and have not yet been
explared adsquately by Canadian exparters
— other factar(s) described by the Trade Office as follows:
RECENT IMPORT LIGERALIZATION FOR NHEAT WILL HELP CANADIAN EXPORT
PROSPECTS.




27/02/87 DEPARTMENT OF EXTERNAL AFFAIRS Page: 25
Export and Investment Praomotion Planning System
MISSION: S02 MANILA COUNTRY: 431 PHILIPPINES

Some Canadian exporters to this market in this sector(sub—sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- No factors reported by mission

In support of Canadian exports in this sector (sub—-sector) the
Trade Qffice is currently engaged in activities which include:

Activity: CONTINUE ESTABLISHING AND MAINTAINING CLOSE CONTACTS WITH FLOUR
MILLERS, FEED MILLERS. SWINE AND POULTRY RAISERS, BREWERIES AND
INTERNATIONAL COMMODITY TRADING HOUSES IN THE PHILIPPINES.

Results Expected: 25-50,000 TONS OF WHEAT SALES ANNUALLY.

3

Activity: MONITOR CANOLA FEED TRIALS.

Results Expected: GRADUAL INTRGDUCTIDN OF CANOLA MEAL TG
. REPLACE SCOYAMEAL.

Activity: SEND CANDIDATES (AT LEAST 2 EACH YEAR) TO CIGI COURSES.

Results Expectad: FAMILIARITY WITH CANADIAM WHEAT PRODUCTS AND
HANDL ING AND GRADING SYSTEM.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: S03 MANILA

Market: 431 PHILIPPINES

Sector: 005 COMM. & INFORM. EGP. % SERV

Subsector: 033 TELECOMMUNICATIONS (INC SPACE)

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Progjected) (Estimated)
Mkt Size(import) $  ©5. OOM 30. OOM % 24. OOM $ S&0.00M
Canadian Exports $ 7. 00M $ 0. 2™ % 0. 12M $ S5.70M
Canadian Share 7.30% 0. 904 0. 446% 1. 03%
of Import Market
Magor Competing Countries Market Share
i) 128 GERMANY WEST ' 045 %
ii) 2465 JAPAN 027 %
iii) S77 UNITED STATES OF AMERICA A 017 %
iv) S07 SWEDEN 002 - %
v} 467 SINGAPCRE ‘ 002 %
- vi) 2468 KOREA X _ 001 %
Cumulative 3 year -export potential for CDN pfoducts 30-460 $M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding

Products/services for which there are Current Total Imports

good market praospects ) ) : In Canadian %

i) SWITCHING EGUIPMENT $ 21.00 M

ii) LINE EGUIPMENT $ 0.56 M

iii) TELEPHONE AOOQARATUS $ 0.1&6 M

iv} MULTI-ACCESS RADIO $ 1.00 M

v) CONSULTING SERVICES $ 1.00 M

vi) EARTHSTATIONS $ .00 M

vii) TELEX % TELEGRAPH $ 0.00 M

Frojects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: PLDT X-S5 S YERA EXPANSION PROGRAM
, (19846-91) INVOLVING FOREX.
Approximate Value: ¢ 300 M
Financing Saurce: 024 BC 025 QOTHER
'~ 022 OQPEC/FIN
For further info. pleases contact:
R. MACLELLAN(EMBASSY)TLX 75-46346746 OTT £13-995-7680




27/02/87 DEPARTMENT OF EXTERNAL AFFAIRS Page:

Export and Investment Promotion Planning System
MISSION: S03 MANILA COUNTRY: 431 PHILIPPINES

Prajects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

ii) Project Name: RURAL TELECOM DEVELOPMENT FOR REGIONS 3.
4 % S,PLUS BACKBONE EXPANS. IN SAME AREA
Approximate Value: $ 93 M
Financing Source: 025 OTHER
For further info. please contact:
R.MACLELLAN TLX 75-634&7&6 OTT &13-995-7680 -

Thé Trade Office reports that the following factors influence Canadian
eaxport performance in this market for this sectaor (sub-sector).
- the degree of import dutq protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadxan exparters
- non competitive pricing
- non competitive financing from Canada
- difficulties of adaptation of marketing techniques to the market by
saome Canadian companies '
- difficulties in obtaining credit facilities in Canada

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
- Canada‘s position as one of the few major saurces of international
supply
- strong sectoral capability in Canada

The Trade Office suggests that sourcing tools currently available
ta them have some limitiations in particular:
-~ the adequacy of erxpaorter information in Canadian Directories
- product/service information from Canadian companies

In support of Canadian exparts in this sector (sub-sectar) the
Trade Office is currently engaged in activities which include:

Activity: POST WILL CONTINUE TO NURTURE STRONG CADRE OF CONTACTS IN PLDT,
MOTC AND PRIVATE SECTOR. WILL MONITOR AND REPORT MAJOR POLICY
CHANGES. POST EXPECTS SOME INDUSTRY RESTRUC TURING.

Results Expected: POST EXPECTS TO DEVELOP % MAiNTAIN HIGH PRO-
FILE IN SECTOR RESULTING IN MORE ADVANCE
INFO (LEADING TO STRONGER EXPORT PERFORMANCE.
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In suppaort of Canadian exports in this sector (sub-sector) ¢the
Trade Office is currently engaged in activities which include:

Activity: CO-ORDINATION WITH EXPECTED CIDA SUPPORT FOR TELECOM SECTOR.

Results Expected: SOME SHARE OF CIDA PROGRAM DEVOTED TO TELECOM
SECTOR.

Activity: COMPLETE IDENTIFICATION OF CANADIAN TELECOM SUPPLY COMPANIES WHQ
HAVE OPPORTUNITIES IN THIS MARKET.

Results Expected: INCREASE PARTICIPATION RATE OF CDN
SUPPLIERS IN THE PHILIPPINE TELECOM
SECTOR.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in ¢this
sector (sub-sector):

Activity: PROMOTE CANADIAN CAPABILITY WITH THE GOVERNMENT-OWNED OPERATING
: COMPANY,BUTEL AS WELL AS TO MEET WITH SEVERAL OFFICIALS FROM SOME
OF THE LARGER RURAL TELECOM COMPANIES.

Results Expected: IDENTIFY SALES OPPORTUNITIES-FOR BOTH SECOND
HAND (CROSS-BAR. STEP-BY=STEF) TELECOM EGUIPMENT
AS WELL AS TO IMPROVE CANADIAN PROFILE IN
BUTEL.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC ‘ \
ﬁission: S03 MANILA

Market: 431 PHILIPPINES

Sector: 007 POWER % ENERGY EGUIP. % SERV.

Subsector: 072 THERMAL

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
S=2ctor/sub-sector (Projected) (Estimated)
Mkt Size(import) % 350. OOM $ S0. OOM % SO. OOM $ 400. OOM
Canadian Exports % 20. COM 3 0. OOM 3 0. OOM % 0. OOM
Canadian Share S. CO% 0. 00%Z 0. 00% 0. 00%
of Import Market
Major Competing Countries ' ‘Market Share
i) 265 JAPAN : ' ' . 040 %
11) 026 AUSTRIA ‘ 030 %
iii) 577 UNITED STATES OF AMERICA ‘ 020 %
Cumulétive 3 year export potential for CDN products &0-100 M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imports
good market praspects In Canadian %
i} BOILERS AND RELATED EQUIPMENT $ 20.00 M
i1) CONSULTING % ENGINEERING SERVICES $ 10.00 M
iii) REHABILITATION AND SPARE PARTS $ 10.00 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: CALACA II POWER PLANT
Approximate Value: $ 400 M
Financing Source: 025 OTHER
For further info. please contact:
D. BROWN(EMBASSY) TLX 7S5-&634676 OTT 613-995-7680

ii) Project Name: THIRD POWER LOAN
Approximate Value: $ 78 M
Financing Source: 00& ASDB
For further infao. .please contact:
D. BROWN (EMBASSY)TLX 7S-43&76 OTT 413-9957680
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Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

iii) Project Name: EIGHT POWER PROJECT(2XSS MW BACON-MANITO
GEOTHERMAL)
Approximate Value: $ &0 M
Financing Source: 001 IBRD
For further info. please contact:
D. BROWN (EMBASSY)TLX 75-63676 OTT 613-995-7680

iv) Project Name: PROJECT SUPERVISION CONSULTANCY
Approximate Value: $ 2 M
Financing Source: 025 QOTHER
For further info. please contact:
D. BROWN(EMBASSY)TLX 75-63676 OTT 613—995-7680

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export perfaormance in this sector
(sub—-sector) in this market is lower than optimum mainly because of:
- a lack of interest in the market on the part of Canadian exporters
- non competitive financing from Canada
-~ difficulties of adaptation of marketing technxques to the market by
‘some Canadian companies
~ difficulties in obtaining credit facilities in Canada
- market prospect which are relatively new and have not yet been
explared adequately by Canadian exporters
- other factor(s) described by the Trade Office as fallows:
STRONG COMFETITION FROM JAPAN AND OTHERS~-BACKED BY CONCESSIDNAL
FINANC ING.

Some Canadian exporters to this market in ¢this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- No factors reported by mission

In sdpport af Canadian exparts in this sector (sub—-sactor) the
Trade Office is currently engaged in activities which include:

Activity: MONITOR DEVELOPMENT OF SPECIFIC REGUIREMENTS UNDER ADB THIRD
POWER LOAN TO NPC & THE EIGHTH WORLD BANK POWER LOAN FOR 2XS5 M. W
GEOTHERMAL PLANTS. AND REFORT TO CANADIAN EXPORTERS.

Results Expected: SEVERAL CDN COMPANIES EXPRESSED INTEREST IN
ONE OR MORE ASPECTS OF LOANS. CON SHARE COULD
REACH 35 — 10 MILLION.
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In support of Canadian exports in this sector (sub—-sector) the
Trade Office is currently engaged in activities which include:

Activitg: ENCOURAGE CDN PARTNERQHIP ARRANGEMENTS WITH JAPANESE CONSTORTIA
FOR CALACA 11 COAL-FIRED THERMAL POWER PLANT AND POSSIBLY FOR
BISLIG.

Results Expected: BOILER ISLAND PORTION COQULD GO TO CANADA-
$50-100 MILLION.

Activity: DETERMINATION OF POTENTIAL FOR CANADIAN CONTRACT SUPERVISION
CONSULTANCY WITH NPC FOR CALACA II PLANT.

Results Expected: CANADIAN COMPANY ACTIVELY PURSUING THIS
POTENTIAL OPPORTUNITY - WORTH APPROXIMATELY
2-3 MILLICN.
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Type of Event Location Date
Frqmotional'ProJects approved and planned for the caoming fiscal year.
Mi;sion: S03 MANILA |
Sactor: 006 ELECTRONICS EGUIP. & SERV

024 MISSION INCOMING
TELECOMMUNICATIONS MISSION FROM THE PHILIPPINES 0537

Type af Event Location Date
Promotional projects proposed for the two following fiscal years.
Mission: 3503 MANILA \
Secteor: Q01 AGRI % FOOD PRODUCTS 2% SERVICE

024 MISSION INCOMING ‘
INCOMING BUYERS - SWINE BREEDING 0S89

Sector: 005 COMM. % INFORM. EGP. & SERV

620 MISSION OUTGOING
TELECOMS SEMINAR % EQUIPMENT % SERVICES MISSION  MANILA 1188

. Sectar: 007 POWER % ENERGY EdUIP. % SERWV.

02C MISSION QUTGOING
THERMAL POWER GENERATION % ELECTRICITY TRANSMIS. MANILA 0488

Sactor: 008 TRANSPORT SYS. EGUIP. COMP, SERV.

020 MISSION CUTGOING
LRT TECHNOLOGY, EQUIPMENT % SERVICES SEMINAR MANIL A : 048E8

Sectar: 011 OIL % GAS EQUIPMENT, SERVICES

024 MISSION INCOMING . . 7
INCOMING BUYERS TGO N.P.S. CALGARY . 0689

Sector: 999 MULTIPLE SECTORS

020 MISSION QUTGOING _
ADB SEMINAR FOR REGIOMNAL TRADE PROGRAM MANAGERS  MANILA ( 1088
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87/88 Tradé and Economic Overview

Mission: S04 BANGKOK

Country: 520 THAILAND

DURING ‘85 TRADE BETWEEN THAILAND % CDA REACHED #2346 MN. HOWEVER,
DUE TO COMD’'TY PRICE DOWNTURNS, THAILAND HAS ENTERED A PERIOD OF
DECREASING EXPORT EARNINGS. FALLING INCOME FM RICE. TAPIOCA AND TIN
COUPLED WITH PROTECT'SM % A SLUGGISH INVSTMT HAVE LED TO A BEAR-
ISH ECON. DURING ‘846 THAI IMPORTS DROPPED 104 & THIS HAS HAD A
MULTIPLIER EFFECT ON CDN ACCESS TO THE MKTPLACE. EXPORTS FiM CDA
FELL DRAMATICALLY DURING THE FIRS & MTHS OF ’'8& ALTHOUGH EVIDENCE
THAT TIDE IS TURNING 1S AT HAND. THAI EXPORTS ARE UP 124 OVER ‘85
ESPECIALLY IN MFTD GOODS. THE NEW GOVT., INSTALLED IN JULY ‘86, HAS
BENEFITTED FM LOWER OIL PRICES & IMPROVED TRALDE % CURRENT AC-~-
COUNTS. IT HAS ALSO ATTEMPTED TO SPUR THE ECON. BY LOWERING THE
CEILING ON DEPOSIT % CREDIT INTEREST RATES, RESTRUCTURING TAXES %
REDUCING THE PRICES OF PUBLIC UTILITIES. GNP GROWTH FOR ‘86 & ‘87
ARE PEGGED AT 4. 5% % UP TO 5% RESPECTIVELY.THE TRADE DEFICIT IS
DOWN TO $1.3 EN IN COMPARISON WITH $1.9 BN LAST YEAR % THE CUR-
RENT ACCOUNT DeFICIT HAS BEEN WRESTLED TO $50 MN AS COMPARED TO
%2 BN LAST YEAR. AS THE THAI ECON. PICKS UP, S0 WILL CDN EXPDRT
OPPORT. THE GOVT'S PREDISPOSITION TO ECON. GROWTH MAY AFFECT THE
MINISTRY OF FINANCE’S EMBARGO ON OFFSHORE LOANE EEYOND $1 BN,
~OPENING THE DOOR FOR MORE CAPITAL PROJS REQUIRING COMPETITIVE
FINANCING. PRIORITIES CONTINUE TO BE. APART FM STRAIGHT COMMODITY
SALES THAT COMPRISE THE MAJORITY OF CDN EXPORTS TO THAILAND,
TELECOMS; ELECT‘TY GENERATION % TRANSMISSION EGPT % CONSULTING; OIL
% GAS PROJS: MINING: % MFTG FOOD PROCESSING PCKRGNG EGPT, COMPUTERS %
BUSINEES EGPT, TEXTILE MACHINERY % EGPT,ELECTRONIC IND. PROD‘'N &
TEST EGPT..AVIONICS. CHEMICAL % PETROCHEM. IND. MACH'RY WILL aLL
FACE ENHANCED ACCESS IN THE MONTHS % YRS AHEAD. THE THALI SIXTH
FIVE YEAR PLAN APPROVED OCT. 1, 19846 WILL PLACE EMPHASIS ON ADD-
ING VALUE TO THE RESOURCE BASE WHICH WILL OFEN UP OPPORT FOR CDN
EXPERTISE IN PROCESSING RAW MATERIALS. THAIS WILL FOCUS ON:CLAS-
EIFICATION OF RIVER BASINS % LAND HOLDINGS:; SURVEYING % EXPLORA-
TION OF MINERAL RESOURCES: MINERAL RESOURCE UTILIZATION: LAND
DVLPMT: IRRIGATION PROJS; REFORESTATION PROJS; THE PETRO. SECTOR; %
THE DOWNSTREAM CAPITAL PROJ. ACTIVITY UNDER THe AMBITIOUS EASTERN
SEABOARD PROJECT ONCE IT GETS THE GREEN LIGHT, IN THE NEW FIVE
YEAR PLAN. THE KEY TO EXPORT SUCCESS WILL CONTINUE TO BE THE

" REQUIREMENT FOR CDNS TO APPROACH THE THAI MWTPLACE.,AS IS COMMON
IN MOST ASIAN ENVIRONMENTS,WITH FLEXIBILITY, PATIENCE 2% INNOVA'N.
APART FM EXPLOITING AREAS OF COMPARATIVE ADVANTAGE,LONG TERM RE-
TURNS WILL BE JERIVED FM INVSTMT IN THAILAND, JOINING WITH A THAI
PARTNER, AND THANSFERR ING TECHNOLOGY. THE BENEFITS WILL INCLUDE
NOT ONLY ACCESS TO THE THAI LDOMESTIC MARKET BUT THE 300 MILLION
STRONG ASEAN MARKET AS WELL.
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REFT: SYN-GED 87/88 A. Post export program priorities

Region: AEIA AND PACIFIC

Ni;sion: 504 BANGKOK

Market: 520 THAILAND

The Mission selected the following sectors as priority areas for
export promotion activities for the coming fiscal year:

1. 00S CcOMM. % INFORM. EGP. % SERV

REASONS: THAILAND WILL SPEND OVER $300M ON TELECOMMUNICATIONS IN-NEXT 4 YRS
ALSO SEVERAL CIVILAIN AIRPORTS WILL BE UPGRADING THEIR AIR TRAFFIC
CONTROL SYSTEMS

2. 007 POWER % ENERGY EQUIP. % SERV.

REASONS: THERMAL % HYDRO GENERATING FACILITIES AS WELL AS TRANSMISSION PROJ.
WILL BE SUPPORTED BY ASDB AND IBRD. CANADA IS ALREADY WELL KNOWN
TO EGAT (EG.POWER BOILERS).

3. CCB TRANSPORT SYE, EQUIP, COMP, SERV.

REASONS: THE BANGKOK MASS RAPID TRANSIT SYSTEM PROJECTED TO COST $1. SB WILL
GO AHEAD IN 2 TO 4 YEARS (I.E. 1988 AT EARLIEST). BANGKOK WILL BE
IMPROVING ITS URBAN TRANSPORTATION CAPABILITIES (EG. BUSES).

4. 011 OIL % GAS EGQUIPMENT, SERVICES

REASONS: THE 0%G SECTOR WILL BE RECEIVING GENEROUS FUNDING FROM IBRD &PCIAC.
THERE ARE $M WORTH OF PROJECTS IN EXPLORATION . SEISMIC DRILLING
CEVL. 2TRAINING TO REDUCE THAI DEPENDENCE ON IMPORTED OIL.

S. CO4 DEFENCE PROGRAMS. PRODUCTS, SERV

REASONS: THE DEFENCE IMPORT BULDGET OF %230 MILLIGON PER YEAR WILL SEE WINDOWS
FOR CANALIAN SIMULATORS ., AIRCRAFT, RPV‘S, LAV-25'S, TANK RE-ENGINING
KITS AND RADIO EQUIPMENT.

The most important current Canadian export sectors to this
market are (based on actual export sales):

1. 010 MINE.,METAL, MINERAL PROD % SRV.

n

009 FOREST PRODUCTS, EQUIP, SERVICES
012 PETROCHEM % CHEM PROD, EGP. SERV

007 POWER % ENERGY EQUIP. % SERV.

N

005 COMM. 2 INFORM. EGP. & SERV
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87/88 Sector/Sub—-Sector

Submitted by Posts by
Region: ASIA AND PACIFIC
Hission: S04 BANGKOK
Market: 520 THAILAND
Sector: 004 DEFENCE PROGRAMS,PRODUCTS, SERV
Subsector: 999 ALL SUE-SECTORS
Statistical Data On Next Year Current Year
Sector/sub-sector (Projected) (Estimated)
Mkt Size(impart) $  230.00M $ 220. O0M
Canadian Exports % 19. OOM $ 0. oom
Canadian Share 8. 26% 0. 00%

of Import Market

Mayjor Competing Caountries

AFFAIRS Page: 34

Planning Sys tem

Highlights

Region
1 Year Ago 2 Years Ago
$ 230. OOM $ 230.00M
NA % 3. 40M - % 0. 00M Na
NA 1. 48% 0.00% NA

Market Share

i} S77 UNITED STATES OF AMERICA 065 %

ii) 237 ITALY 015 %

iii}) 128 GERMANY WEST 010 %

iv) 051 UNITED KINGDOM Q03 %

v) 038 BELGIUM 001 %

vi) 616 OTHER COUNTRIES o0& %
Cumulative 3 year export potential for CDN products 15-30 3M

in this Sector/Subsector:

Current status of Canadian expaorts: Small but expanding

Froducts/services for which there are
good market prospects
i) SIMULATORS
ii) RADIO/COMMUNICATIONS
iii) TANK RE-ENGINING KITS
ivy LIGHT ARMOURED VEHICLES
v) AIR TRAFFIC CONTROL
vi) UPDATE % REPAIR OF F-5
vii) AIRCRAFT % PARTS (TWIN OTTERS)
viii} EXPLOSIVES % PRIMERS

Current Total Imparts

In Canadian
C. 00
210. 00
0. 00
2.37
C. 00
C. 00
264.78
4. 14

PR BBReBS

The Trade Office reports that the following factors influence Canadian
expaort performance in this market for this sector (sub-sector).
- exports of certain products or services to this country are subject

to Canadian export controls

IXIIIIIXIX®

- the degree of import duty protection of local industry tends to be

1ow '

- appraoval of technical standards can present problems in the case of

some imparted praducts
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In the Trade Office’s apinion, Canadian export performance in this sector
(sub-sectar) in this market is lower than optimum mainly because of:

- non competitive pricing

- non competitive financing from Canada

- difficulties of adaptation of marketing technxques to the market by

some Canadian companies
— other factor(s) described by the Trade Office as follows:
U. 8. FMS SALES/SUPPORT ARE A COMPETITIVE PROBLEM

Somea Canadian experters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade missions

- strong sectoral capability in Canada _

- the availability of competitive Canadian financing

In support of Canadian exparts in this sector (sub—-sector) the
Trade Office is currently engaged in activities which include:

Aftivitg: A DEFENCE MARKET STUDY WAS CARRIED OUT IN 19846. RESULTS OF STUDY
HAVE YET TO BE FULLY EXPLOITED, TIME AND RESJOURCES PERMITTING.

Results Expected: RESULTS WILL BE TO BETTER FOCUS MARKETING
INFORMATION AT APPROPRIATE CANADIAN SUPPLIERS

Activity: LETTES AND PERSONAL VISITS TO SENIOR THAI MILITARY OFFICIALS
HAVE BEEN SENT/MADE IN SUPPORT OF CANADIAN SUPPLIERS IN THIS
SECTOR. THIS MUST BE FOLLOWED-UP.
Results Expected: POSSIBLE SALES OF UP TO $20 MILLION.
For the next fiscal year, the Trade Office is planning to

undertake the faollawing new expart support 1n1t1at1ve(s) in this
sactar (sub-sectar): '

Activity: STEP UP CONTACT WITH MILITARY IN ORDER TO BETTER IDENTIFY THAI
PROCUREMENT REGUIREMENTS.

Results Expected: FOCUS EXPORT PROMOTION EFFICIENTLY ON BEST.
CANADIAM SUPPLIERS TO THAI MARKET.

Activity: ENCOURAGE THAI MILITARY REPRESENTATIVES IN COOFPERATION WITH LOCAL
AGENTS TO BECOME MORE FAMILIAR WITH CANADIAN RADIO COMMUNICATIONS

Results Expected: SALE OF RADIO SYSTEMS.
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MISSION: S04 BANGKOK COUNTRY: 520 THAILAND

For the next fiscal year, the Trade DOffice is planning to

undertake the following new export support initiative(s) in this .

sactor {(sub—sector):

Activity: WORK WITH CaNADIAN COMPANIES TO IDENTIFY MOST ATTRACTIVE
FINANCING FOR THAI PURCHASE OF AIRCRAFT.

Results Expected: SALE OF AIRCRAFT.
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B87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: S04 BANGKOK

Market: 520 THAILAND

Sector: 005 COMM. % INFORM. EGP.% SERV

Subsector: 299 ALL SUB-SECTORS

Statistical Data On Next¢ Yeaf Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Projected) (Estimated) ‘
Mkt Size(import) 330. OOM $ 320. O0M € 300. OOM $ 290.00M
Canadian Exports ¢ 4. 0OM" $ 2. SOM 3 6. 2CM $ 2. 90M
Canadian Share ' 1. 20% 0. 80%Z 2. 10% 1. 00%
af Impaort Market
Major Competing Countries Market Share
i) 2465 JAPAN . 03S %
ii) 507 SWEDEN €03 %
iii) 577 UNITED STATES OF AMERICA ‘ 005 %
iv) 051 UNITED KINGDOM 002 %
v) 447 SINGAPORE 001 %«
vi}) 128 GERMANY WEST : 001 %

Cumulative 3 year expart potential for CDN products 15-30 sM
in this Sector/Subsectar:

Current status of Canadian exports: Small but expanding
FProducts/services for which there are B Current Total Imports
good market prospects - In Canadian %
i) CONSULTING SERVICES $ 20.00 M
ii) SWITCHING EQUIPMENT $ ?1.00 M
iii) REMOTE SENSING(EQUIPMENT AND SERVICES) $ 2.00 M
iv) MICROWAVE EQUIPMENT t 3 4.00 M
v) CIVILIAN RADAR $ 4,00 M
vi) COMPUTER SOFTWARE $ 8.00 M
vii) FIBRE OPTICS $ 2.00 M
viii) SATELLITE EARTH STATIONS $ 1.30 M
ix) VIDEQTEX $ .30 M

Frojects or portion of projects which are stiil in the planning
stage and for which Canadian companies might have reascnable prospects.

i) Project Name: TOT SIXTH PROJECT (1987-91_
Approximate Valuye: $ 2200 M
Financing Saource: 006 ASDB 001 IBRD
For further info. please contact:
R. MCALPINE TLX 82671 N.GODFREY (613)995-7642
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Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects. N

ii} Project Name: DOMESTIC SATELLITE PROJECT
Approximate Value: $ 140 M
Financing Saurce: 012 DOM
Far further info. please contact:
R. MCALPINE TLX 82671 N.GODFREY(613)995-7642

‘11i) Project Name: PRIVATE COMMUNICATIONS NETWORK
‘ (SRT.EGAT,PTTO
Approximate Value: ¢ &0 M
Financing Source: 012 DOM
For further info. please contact:
R.MCALPINE TLX 82671 N.GODFREY (6130995-7462

iv) Project Name: REMOTE SENSING PROJECT
" Approximate Value: $ 12 M
Financing Source: Qi1 CIDA
For further info. please contact:
R.MCALPINE TLX B2671 N.GDDFREY (613)995-7462

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
moderate ’
— approval of technical standards can present problems in the case of
some imported products .

In the Trade Office’s opinion, Canadian export performance in this sector
{sub—sector) in this market is lower than optimum mainly because of:
— non competitive pricing o
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies
- market prospect which are relatively new and have not yet been
2xplored adequately by Canadian exporters
- other factor(s) described by the Trade Office as follows:
COMPETITORS., PARTICULARLY JAPAN, HAVE MORE AGRESSIVE MARKETING
TECHNIGUES. SOME CANADIAN FIRMS FAIL TO AFPRECIATE THE IMPORTANCE
OF AFPPOINTING AN INFLUENTIAL AGENT.

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trada office reports to include: )

~ aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade missions

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

— the presence of CILDA programs which have opened the market €o

Canadian companies

~ competitive export pricing for this market

- strong sectoral ecapability in Canada

- the availability of competitive Canadian financing
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In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: POST FOLLOWING UP WITH VISITORS FROM TELECOMS SECTOR WHO VISITED
EXPO’84& UNDER CIDA SPONSORSHIP.

Results Expected: INTRODUCTION OF NEW CANADIAN FIRMS AND
TECHNOLOGIES TO THAI MARKET.

Activity: ONGOING FOLLOW-UP IN AREASYOF OPPORTUNITY AS IDENTIFIED IN 1984
CONSULTANT ‘S REPORT ON THAI TELECOMMUNICATIONS SECTOR.

Resulfts Expected: INTRODUCTION OF NEW CDN TECHNOL. PARTICULARLY
TO SATTE RAILWAY, ELECTRICITYGENER. AUTHORITY
AND COMMUNICATIONS MINISTRIES.

For the néxt fiscal year. the Trade QOffice is‘planning to
undertake the following new export support initiative(s) in ¢this
sector (sub-sectaor):

Activity: OFFICIALS OF COMMUNICATIONS AUTHORITY OF THAILAND TO ATTEND ITU
CONFERENCE IN VANCOUVER, JULY 1988. TOUR OF CANADIAN TELECOM
INDUSTRY TO FOLLOW. '

'Results Expected: INTRODUCTION OF NEW CANADIAN FIRMS TO THAL
. MARKET.

Activity: MONITOR PROGRESS OF STH AND &TH PRQJEC?S OF TELEPHONE
ORGANIZATION OF THAILAND. IDENTIFY OPPORTUNITIES ANS ASSESS LEVEL
OF COMPETITION. -

Results Expected: COMPETITIVE BIDS SUBMITTED BY ESTABL ISHE
FIRMS. .
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87/88 Sector/Sub-Sector Highlig
Submitted by Posts by Region

ASIA AND PACIFIC

Mission: S04 BANGKOK

Market:

Sector:

520 THAILAND

007 POWER % ENERGY EGUIP. & SERWV.

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year i
Sector/sub-sec tor (Projected) (Estimated)
Mkt Sizelimport) % 1000. 0OM 3 920. OOM $
Canadian Exports % 40. OOM $ 3. 50M s
Canadian Share 4. O0% 0. 38%
of Import Market
Majar Competing Countries
i} 577 UNITED STATES OF AMERICA
1i) 263 JAPAN
iii) 128 GERMANY WEET
iv) 051 UNITED KINGDOM
v) 616 OTHER COUNTRIES
Cumulative 3 year export potential for CDN products
in this Sector/Subsector:
Current status of Canadian expaorts: Small but expan

Products/services for which there are
jcod market prospects

i}
ii)
iii)
iv?
v)
vi)

POWER BOILERS

SUB-STATION % TRANSMISSION LINE PRODUCTS
CONSULTING SERVICES

EQUIPMENT SALES )

TECH. TRANSFER THROUGH TECH'’L TRAINING PROGRAMS
CONTRACT MAINTENANCE

Page: 40
g System
hts
Year Ago 2 Years Ago
F14. OOM $ 794.00M
3. 3iM $ 3. 43M
0. 3&% 0. 43%

Market Share

034 %
031 %
003 %
003 %
029 %

30-60 M

ding

Current Total Imports
In Canadian
22. 00
80. 00
c. 00
0. Q0
0. 00
0. 00

U
IIXIXI W

Progjects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasaonable prospects.

i) Progject Name: MAE MOH UNIT 10:200 MW POWER BOILER

COAL FIRED
Appraoximate Value: $ 37 o]
Financing Socurce: 028 TO/DETER
For further info. please contact:
N. GODFREY (613)995-75842 S. CHANTHACHAIWAT

TLX: 82671
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Export and Investment Pramotion Planning System
MISSION: S04 BANGKOK COUNTRY: 520 THAILAND

Prajects ar partion of praojects which are still in the planning
stage and for which Canadian companies might have reasanable praspects.

ii) Project Name: NAM CHERN WITH PUMP STORAGE 400 MW
Approximate Value: 3 40 M
Financing Source: 028 TO/DETER
For further infa. please contact:
N. GODFREY (613)995-7662 S. CHANTHACHAINAT TLX: 82571

iii) Project Name: NAM PHONG THERMAL PLANT-300 MW FUELED BY
GAS/0IL
Appraximate Value: $ ™
Financing Source: - 028 TO/DETER
Far further info. please cantact:
N. GODFREY (413)995-74462 S. CHANTHACHATIWAT TLX: 82671

iv) Progject Name: KRABI HYDRO PROJECT
Appraximate Value: % M
Financing Scurce: 028 TO/LDETER
For further info. please cantact:
N. GODFREY (613)995-76462 S. CHANTHACHAIWAT TLX: 82671

The Trade Office reports that the following factors influence Canadian
expart performance in this market far this sectar (sub-sectar).
- the degree aof 1mport duty protection of lacal industry tends to be
1 ow

In the Trade Office’s opinian: Canadian expart performance in this sectar
(sub—-sectar) in this market is laower than aptimum mainly because af:
-~ a lack af interest in the market an the part of Canadian exparters
- non competitive pricing
- non competitiva financing frem Canada
- difficulties of adaptation of marketing techniques ta the market by
sam2 Canadian companies
- ather factor(s) described by the Trade Office as fallows:
QUALITY OF PROLDUCT EXCELLENT BUT CANADIAN TEND TO NEGLECT PRICING
FACTOR: FOLLOW UP IS ESSENTIAL.

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previausly as a result of a variety of
factors which the trade office reports te include:

- aggressive marketing on the part of Canadian Exparters

- suppart pravided by the PEMD program

- participation in trade fairs

- participation in trade missiaons

— use of Canadian Government export promotion activities

- use af provincial governments expart promotiaon activities

-~ the presence o#f CIDA pragrams which have apened the market to

Canadian companies

- caompetitive export pricing for this market

~ strong sectoral capability in Canada

- the availability of caompetitive Canadian financing

/87 ' DEPARTMENT OF EXTERNAL AFFAIRS Page:
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Expart and Investment Praomotion Planning System
MISSION: S04 BANGKOK COUNTRY: 520 THAILAND

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of \
Canadian exporters to this market.

The Trade Office suggests that scurcing toels currently available
to them have some limitiatiaons in particular:
- the adequacy of exporter informatiaoan in Canadian Directories
- sourcing assistance from Canadian federal/praovincial gavernments
. departments
- praduct/service information fraom Canadian companies

In support of Canadian exports in this sector (sub—-sectar) the
Trade Office is currently engaged in activities which include:

Activity: PREPARATION AND DISTRIBUTION OF A MARKET OFPORTUNITIES STUDY TG
CANADIAN COMPANIES.

Results Expected: TO INCREASE AWARENESS IN CDA OF THIS MARKET
WHERE TWO CANADIAN COMPANIES HAVE ALREADY
ENJOYED REMARKABLE SUCCESSES.

For the next fiscal year, the Trade Of#ice is planning to .
undertake the fcllowing new export support initiative(s) in this
sactor (sub—sector):

Activity: ASSIST CANAGIAN COMPANIES TO LOCATE RELIABLE LOCAL REPRESENTA-
TIVES AND TO GIVE RECOMMENDATIONS ON HOW TO PURSUE MAJOR PROJECTS

Results Expected: INFORM CANADIAN COMPANIES OF OPPORTUNITIES
WHICH WILL RESULT IN INCREASING MARKET SHARE.

Activity: HAVE FREQUENT CONTACTE WITH EGAT FOR POTENTIAL THERMAL % HYDRO
PROJECTE.

Results Expected: INCREASE AWARENESS OF CANADRA AS A POTENTIAL
: SOURCE OF SUPPLY AND SERVICES.

Activity: FOLLOW UP FUTURE PROCUREMENT RE MAE MOH UNIT 10 POWER BOILER.

Results Expected: FURTHER SALES OF POWER BOILERS TO EGAT.
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Expart and Investment Pramotion Planning System

87/88 Sector/Sub~Sectar Highlights
Submitted by Posts by Regian

Eeg{on: ASIA AND PACIFIC

Mission: S04 BANGKOK

Market: 520 THAILAND

Sector: (0B TRANSPORT SYS. EQUIP, COMP, SERV.

Subsector: 999 ALL SUG-SECTORS

Statistical Data On Next Year Current Year' i Year Agag 2 Years‘Ago
Sectar/sub-sector (Pragjected? {Estimated}
Mkt Size(impoart) $ ?2. OOM % 846. OOM $ 278. OOM $ 176.00M
Canadian Exports ¢ 15. 00M % 0. &0M % 1. 3OM $ 2. 30M
Canadian Share 16. 00% 0. 70% 0. 47% 1. 30%
of Import Market
Majcr Competing Countries . Market Share:
i} 577 UNITED STATES OF AMERICA 050 %
ii) 112 FRANCE _ 015 %«
1ii) 265 JAPAN 010 %4
iv) 128 GERMANY WEST - 010 %
v) S07 SWEDEN 003 %
‘vi) 011 AUSTRALIA : ’ 003 %
Cumulative 3 year export potential far CDN products 100 $M AND UP

in this Sectar/Subsectar:

Current status af Canadian exports: Small but expanding
Froducts/services for which there are B Current Tatal Imports
good market prospects ’ In Canadian $ .
i)} MASS RAPID TRANSIT SYSTEM , $ 0.00 M
ii) AIRCRAFT, PARTS AND REPAIRS % 0.00C M

iii) BUS CONWVERSION TO CNG ' $ 0.00 M

Frojects or portion of projects which are still in the planning
stage and far which Canadian companies might have reasonable prospects.

i) Pragject Name: MASS RAPID TRANSIT SYSTEM FOR BANGKOK
Appraoximate Value: $ 1500 M
Financing Saurce: 023 EDC 012 - DOM
. ‘ 028 TO/LETER
For further info. please contact:
N. GQDFREY (&613)995-7662 R. KOHLER TLX:£82&71 DOMCAN
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Expoart and Investment Promoticn Planning System
MISS ION: 504 BANGKOK COUNTRY: S20 THAILAND

The Trade Office reports that the following factors influence Canadian
expart performance in this market for this sector (sub-sector). '
- the degree of import duty protection of local industry tends to be
low

In the Trade Office’s ppinion., Canadian export performance in this sector
{sub-sector) in this market is lower than optimum mainly because of:
- non competitive pricing .
— difficulties of adaptation of marketing techniques to the market by
some Canadian companies -
— market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
- other factor(s) described by the Trade Office as follows:
COMPETITION IS WELL ENTRENCHED. BUSINESS APPROACH REQUIRES
STRATEGIC VIEW AND LONG-TERM COMMITMENT.

Eame Canadian exporters to this market in this sector{(sub-sector)
have enjoyed success previcusly as a result of a variety of
factors which the trade office reports toc include:

- aggressive marketing on the part of Canadian Exporters

— support provided by the PEMD pragram

— participation in trade missions

— use of Canadian Government export promotion activities

- use of provincial governments export pramotion activities

— the presence of CIDA programs which have cpened the market to

Canadian companies

- campetitive export pricing for this market

- strong sectoral capability in Canada

— the availability of competitive Canadian financing

The Trade Office has recommended that a comprehensive market study
gf this sector (sub—-sector) would enhance the knowledge of
Caradian exporters te this market..

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: MASS RAPID TRANSIT:MINISTER OF INTERIOR HAS BEEN INVITED TO
VISIT THE CANADIAN INSTALLATIONS., AT PRIVATE AND PUBLIC EXPENSE.

Results Expected: THISE MINISTER WILL BE PIVOTAL DECISION MAKER
ON WHO GETS CONTRACT AWARD. ANTICIPATED IN
1988.

Activity: THE CIDA‘FUNDED CONVERSION OF A PILOT SET OF ENGINES HAS YET TO
BE TRANSFERRED FROM CANACA 7O THAILAND.

Results Expected: SUBSEGUENT SIX MONTHS OF TESTING COULD LEAD
TO TECHNOLOGY AND EQUIPMENT PURCHASES.
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Export and Investment Pramotion Planning System
MISSION: S5SC4 BANGKOK COUNTRY: S20 THAILAND
For the next fiscal year, the Trade QOffice is planning to
urndertake the follawing new export suppart initiative(s) in ¢this

sactar (sub—sectar):

Activity: PREPARATION OQF RECOMMENDED STRATEGIC PLAN TO MAXIMIZE CANADIAN
OPPORTUNITY TO LAND MASS RAPID TRANSIT PROVJECT.

Results Expected: POSSIBILITY OF UP TO $1.5 BILLION IN BUSINESS
Activity: PROVISION OF GUALIFIED ENGINEERING PERSONNEL (CIDA FUNDED IF PQOS-
SIBLE) TO EXPRESS TRANSIT AUTHORITY TOQ BUILD-IN AS MUCH PRO-CANA-
DIANISM AS PQOSSIBLE.

Results Expectad: COULD LEAD TO SPECIFICATIONS THAT FAVOUR
» CANADIAN SYSTEMS.

Activity: PURSUE ALL OPPORTUNITIES TQO PROMOTE SALE OF CANADIAN AIRCRAFT
INCLUDING PARTS AND REPAIR SERVICES.

Results Expected: SALES WORTH TOTAL OF $50 MILLION.
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Export and Investment Promotion Planning System

87/88 Sector/Sub-Sector Highlights
Submitted by Pasts by Region

Region: ASIA AND PACIFIC \
Mission: S04 BANGKOK

Market: 520 THAILAND

Sector: 011 OIL % GAS EGUIPMENT, SERVICES

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Aga 2 Years Ago
Sectar/sub-sector (Projected) (Estimated)
Mkt Size(import) ¢ &0. OOM $ 80. 0OOM s 78. OOM $ 237.00M
Canadian Exports ¢ 0. OSM $ 0. OSM $ 0. 0SM $ 0. OSM
Canadian Share 0. 08% 0. 0&% 0. 06% 0.02%
of Impart Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 050 %
ii) 265 JAPAN 018 %
iii) 467 SINGAPORE o016 %4
iv) 0S1 UNITED KINGDOM _ 008 %
v) &16 OTHER COUNTRIES 004 %
Cumulative 3 year export potential for CDN products S=-15 M

in this Sector/Subsector:.

Current status of Canadian exports: Smﬁll but expanding
Products/services far which there are Current Total Imports
gaod market prospects , In Canadian

i) GEOLOGICAL SURVEYING $ 8. 00

ii) GAS TRANSMISSION EGUIPMENT & SERVICES $ 40. 0C
iii) EXPLORATION EGUIPMENT % SERVICES % 15. 00
iv) TRAINING SERVICES ’ $ 3.00
v) CONTRACT MAINTENANCE $ S.00

IXIXX W

Prcjects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasaonable prospects.

i) Project Name: DRILLING BY PCIAC IN BLOCK 21
Approximate Value: ¢ 30 e}
Financing Source: 025 OTHER
For further infa. please contact:
N. GOLDFREY (613)995-7662 R. MCALPINE TLX: 82671 TH

ii) Project Mame: CONVERSION OF BUSES TGO CNG
Approximate Value: ¢ 100 M
Financing Source: 011 CIDA 012 DOM
For further info. please contact:
: N. GODFREY (61339957662 R. MCALPINE TLX 82671 TH
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Expart and Investment Promotion Planning System
MISSION: S04 BANGKOK COUNTRY: 9520 THAILAND

Projects or partion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

111) Project Name2: IFI ACTIVITY THROUGH PTT
Approximate Value: % SO M
Financing Source: 001 IBRD
For further info. please contact:
N. GODFREY (&131995-7662 R. MCALPINE TLX 82471 TH

iv) Praogect Name: OIL DEPOT AT PHUKET
Appraximate Value: $ 100 M
Financing Source: .01i2 DOM
For further info. please contact:
N. GODFREY (&131995-74662 R. MCALPINE TLX 82671 TH '

The Trade Office repoarts that the following factors influence Canadian
axpaort performance in this market for this sectar (sub-sector).
= the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
{sub=sector) in this market is lower than optimum mainly because of:
- non competitive pricing
- difficulties of adaptation of marketing technlques to the market by
some Canadian companies
- market prospect which are relatively new and have nat yet been
explored adequately by Canadian exporters
- aother factor(s}) described by the Trade Office as follows:
STIFF COMPETITION IN MARKET FOR QIL AND GAS EQUIPMENT % SERVICES

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety af
factors which the trade office reports ta include:
— aggressive marketing on the part of Canadian Exporters
- support provided by the PEMD pragram
- participation in trade missions
- use of Canadian Government export promotion activities
- use of provincial governments export promotion gctivities - '
— the presence of CIDA programs which have opened the market to
Canadian companias
— competitive export pricing for this market
- strang sectaral capability in Canada
- the existence aof a bilateral economic/trade arrangement between
Canada and this country

The Trade Dffice has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge af
Canadian exporters to this market. .
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Export and Invastmant Pramation Planning System
MISSION: 504 BANGKOK COUNTRY: 520 THAILAND

In support af Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include: '

Activity: PETRO CANADA INTL ASEISTANCE CORP. WORKING TO CONCLUDE TECHNICAL
COOPERATION AGREEMENT WITH PETROLEUM AUTHORITY OF THAILAND.

Results Expected: MORE ACTIVE INVOLVEMENT OF PCIAC % CANADIAN
SUPPLIERS IN THAI MARKET.

Activity: PARTICIPATION BY AMBASSADOR IN ADVISORY BOARD TO PETROLEUM
INSTITUTE OF THAILAND (PTIT).

Results Expected: CLOSER TIES TO PTIT AS VEHICLE FOR INTRODU-
CING CANADIAN TECHNOLOGY.

For the next fiscal year, the Trade Office is planning ta
uvndattake the following new expart support initiative(s) in this
sector (sub-sector):

Adctivity: MEET WITH SENIOR OFFICIALS OF DOMESTIC AND FOREIGN QOIL COMPANIES
TQ INTEREST THEM IN CANADIAN OIL AND GAS PRODUCTION & PROCESSING
EQUIPMENT AND CAPABILITY.

Results Expected: INCREASE LEVEL OF VISITS OF THAI BUYERS TO
CANADA, LEADING TO EVENTUAL INCREMENTAL SALES.

Activitg: ASSIST WITH SET UP OF PETROLEUM INSTITUTE OF THAILAND IN CO-CPE-
RATION WITH PCIAC.

Results Expected: INTRODUCTION OF CANADIAN TECHNDOLOGY AND
TRAINING SERVICES THROUGH THE INSTITUTE.
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DEPARTMENT OF EXTERNAL AFFAIRS

Export and Investment Praomotion Planning System

Type of Event

Promotional Projects appraved and planned for the coming fiscal year.

Mission: S04 BANGKOK

lLocation

Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV

020 MISSION OUTGOING

DEFENCE PRODUCTS MISSION TO THAILAND

024 MISSION INCOMING

DEFENCE TELECOMMUNICATIONS MISSION FROM THAILAN

U]

02C MISSION GUTGOING

ector: O00é& ELECTRONICS EGQUIP. & SERV

MEDICAL EQUIPMENT MISSION TO BANGKOK, THAILAND BANGKOK
EDP SOFTWARE/HARDWARE SEMINAR IN THAILAND BANGKOK

Type of Event

Fromctional progjects proposed for

‘Mission: 504 BANGKOK

Location

Sactor: 001 AGRI % FOOD PRODUCTS % SERVICE

010 FAIRS
" AGROTECH ‘89

24 MISSION INCOMING

BANGKOK

LIVESTOCK BREEDING(SWINE, POULTRY)-=INC. BUYERS

Sector: 004 DEFENCE PROGRAMS,PRODUCTS, SERV

010 FAIRS
DEFENCE ASIA ‘8%

. BANGKOK

Sector: 005 COMM. 2 INFORM. EGP. % SERV

001G FAIRS :
INFOTECH ‘89

C2C MISSION OUTGOING

BANGK OK

TELECOMMUNICATIONE MISSION BANGKOK

Sector: 007 POWER %

C2C MISSION QUTGOING

ENERGY EQUIP. % SERWV.

ELECTRICAL EGUIPMENT MISSION BANGKOK

Sector: 002 TRANSPORT SYS, EGUIP. COMP, SERV.

CaCc MISSION OUTGOING

MASS TRANSIT MISSION

CANGKOK

the twec following fiscal years.

Page:
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27/02/87 DEPARTMENT OF EXTERNAL AFFAIRS
Expart and Investment Promatiaon Planning System
Type of Event Loecation
Framotional progjects pfoposed far the two following fiscal years.
Mission: S04 BANGKOK

Sector: 011 OIL % GAS EGUIPMEMT.SERVICES

010 FAIRS '
BUYERS TO NATIONAL PETROLEUM SHOW ‘88 CALGARY
BUYERS TO INTERCAN SHOW ‘89 EDMONTON

024 MISSION INCOMING
OIL AND GAS EGUIPMENT MISSION

Sector: 0146 INDUSTRIAL MACHIN, PLANTS, SERV.

010 FAIRS . '
INTERMACH SHOW ‘29 B ANGKOK
INTERMACH SHOW ‘B8 ~BANGKOK

Sector: 997 MULTIPLE SECTORS

20 MISSION OUTGOING ' '
MARKET INVESTIGATION MISSION TO LAOS/VIETNAM LACE/VIETNAM

Page:
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Export and Investment Promotion Planning System
7/88 Trade and Economic Qverview
Mission: 505 JAKARTA
Cauntry: 214 INDONESIA

1986 HAS BEEN ONE OF THE MOST DIFFICULT YRS FOR THE INDONESIAN
ECON. SINCE THE NEW ORDER GOVT WAS FOUNDED IN ‘&5. THE COUNTRY IS
CURRENTLY EXPERIENCING ITS LOWEST GROWTH IN TW3J TECADES % BECAUSE
OF PLUNGING OIL % GAS PRICES & THE SUSTAINED SLUMP IN COMMODITY
PRICES, TOTAL EXPORT REVENUES HAVE BEEN SLASHED BY 30%4. (SOME 90%
OF INDONESIA‘S EXPORTS COMPRISE COMMODITIES % OVTHER RAW MATERIALS
INCL. OIL % GAS). THE DECLINE OF THE U.S. ¢ HAS A& DETRIMENTAL IM-
PACT SINCE APPROX. &0% OF INDONESIA‘S FOREIGN DEETS ARE IN NON-
DOLLAR DENOMINATED CURRENCIES, THUS CAUSING A SIGNIFICANT US$4BN
INCREASE IN THE COST OF SRVCG EXTERNAL DEBT. THE KEY TO INDONE-
SIA‘S WELL-BEING IN FUTURE IS TO EXPAND EXPORTS EEYOND TRAD'L
COMMODITIES INCL. OIL 2 GAS. WITH A VIEW TO INCREASING INSTALLED
IND’L CAPACITY % INVESTMENT, THE GOVT UNVEILED EARLIER THIS YEAR
THE MAY & PACKAGE IN AM ATTEMPT TO MAKE EXPORTED END PRODS MORE
COMPETITIVE % THE INVSTMT CLIMATE MORE ATTRACTIVE. ADDITIONAL

- SECTORS WERE ALSO OPENED UP FOR INVSTMT. WITH THE PACKAGE, THE
FIRST STEPS TOWARDS DEREGULATION BEGAN. IN MID-SUMMER, STATE-RUN
UTILITIES ROLLED BACK CHARGES ON FUEL, TRANSP. % ELECT. BY SEPT.
IT BECAME EVIDENT THAT THE RUFIAH WAS QVER-VALUED % ON SEPT. 22,
A 454 DEVALUATION OCCURED WHICH WAS DESIGNED TO EASE PRESSURES ON
THE BALANCE OF PAYMENTS EBY REDUCING IMPORTS % TO PROVIDE A COMPE-
TITIVE BOOST FOR INDONESIA‘S EXPORTS, THEREBY HAVING A POSITIVE
IMPACT ON PRODUCTION & EMPLOYMENT. ON OCT 25, THE GOVERNMENT THEN
UNVEILED A “POST-DEVALUATION PACKAGE" DESIGNED TO CUT COSTS AND
INCREASE COMPETITIVENESS IN INDONESIA‘S INTERNAL ECONOMY BY GRAD-
UALLY REPLACINSG NON-TARIFF BEARRIERS % INCREASING RELIANCE ON THE
TARIFF SYSTEM. THIS SHIFT SHOULD GRADUALLY ALLOW INCREASED OPPORT
FOR CDN SUPPLIERS OF RESOURCES & SEMI-FINISHED PRIMARY GOODS. THE

" 12 YEAR OIL PPRICING CYCLE WHICH BEGAN IN LATE ‘73 & ENDED SO
ABRUPTLY EARLY THIS YEAR HAD A SIGNIFICANT IMFPACT ON INDONESIA‘S
ECONOMY. WHILE BUDGETS HAVE BEEN REDUCED CONSIDERABLY., THERE ARE
STILL IMPORTANT SELECT OPPORTUNITIES IN THIS COUNTRY OF 1635 MN,
IN SUCH SECTORE AS QOIL-% GAS, POWER % ENERGY, TELCOMS, TRANSP. & '
DEFENCE. COMBINED WORLD BANKS % ADB LOAN COMMITTMENTS TO INDO-
NESIA ARE CONSIDERABLE (US$ 1.5 BN IN “83) AND SUPPORT MAINLY
AGRICULTURE, INFRASTRUCTURE DEVELOPMENT. (DAMS, ROADS. ELECTRIC
POWER PROJECTS: & HUMAN RESOURCES SECTORS. ALL EXPORT CREDIT
PROJECTS MUST BE BID UNDER COMPETITIVE INTERNATIONAL TENDERS UN-
LESS MEETING SOFT LOAN CONDITIONS OF MATURITY OF AT LEAST 25 YRS,
WITH A MIN. GRACE PERIOD OF 7 YEARS & AN INTEREST RATE OF 3. 5% OR
LESS.
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Export and Investment Promotion Planning System
EFRT: SYN-GEQ 87/88 A. Post export program prigrities
Fegion: ASIA AND PACIFIC
Mission: 505 JAKARTA
‘Harket: 214 INDONESIA

The Mission selected the following sectors as priority areas for
export promotion activities for the coming fiscal year:

1. 007 POWER % ENERGY EGUIP. % SERV.

REASONS: CURRENT INSTALLED GOVT. UTILITY CAPACITY :600C MW AT APPROX 15%
PER YR. OPPORTUNITIES FOCUSS ON CONTINUING CONTRACTS FOR THERMAL
POWER STNS MINI-HYDRO LPOTENTIAL CONSTRUCTION.

2. 005 COMM. & INFORM. EGP. % SERV

REASONS: INDONESIA HAS POSITIVE PERCEPTION OF CDA‘S EXPERTISE IN COMMUNICA-
TIONS SECTOR WHICH AUGURS WELL FOR MARKETING PROSPECTS FOR TELEPHONE
TELEX MICROWAVE AND RAILWAY EQUIPMENT.

3. 0i1l OIL % GAS EQUIPMENT.SERVICES

FEASONS: INDONESIA IS CENTRE OF OIL%GAS EXPLORATION AND PRODUCTION IN S.E. ASIA
AND ACCORDINGLY HOLDS PROSPECTS FOR OIL%GAS EXPLORATION AND
PRODUCTION EQUIPMENT.

4. 002 TRANEPORT SYS. EGUIP, COMP., SERV.

FEASONS: POTENTIAL SUFFLY OF CONSULTING SERVICES s RAIL AND ENGINES PROVIDING
COMPETITIVE FINANCING. :

S. 004 DEFENCE PROGRAMS, PRODUCTS, SERV

REASONS: INDONESIA HAS DEFENCE EGQUIPMENT REQUIREMEMTS IN SUCH AREAS AS COMMUN.
ELECTRONICS, SURVEILLANCE, TRAINING SIMULATORS % CERTAIN ITEMS OF SPE-
CIALISED EGUIPMENT SUCH AS BOMB DISPOSAL SUITS.

The most important current Canadian export sectors to this
market are (based on actual expaort sales):

1. 002 GRAINS AND OILSEEDS

2. 009 FOREST PRODUCTS., EQUIP, SERVICES
3. 010 MINE.METAL, MINERAL PROD % SRV
. ,

C11 OIL % GAS EQUIPMENT, SERVICES

bl

012 PETROCHEM % CHEM PROD,EQP,SERV
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87/88 Sectar/Sub-Sectaor Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: S0S5 JAKARTA

Market: 214 INDONESIA

Sectar: 004 DEFENCE PROGRAMS, PRODUCTS. SERV

Subsector: 043 ELECTRICAL % ELECTRONIC

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated) -
Mkt Size(import) s 0.00M NA s 0.00M NA 3 0. 00M NA % 0. OOM NA
Canadian Exports ¢ C.COM NA 3 C.00M NA 0.00M N&A % 0. COM NA
Canadian Share 0. 00% NA 0. 0% NA - 0. 00%Z NA 0.00% Na
of Import Market
Msjor Competing Countries Market Share
i) S§77 UNITED STATES OF AMERICA Q60 %
ii) 128 GERMANY WEST 015 %
iii) 112 FRANCE ) C15 %
iv) 0S1 UNITED KINGDOM . . o008 %
v) 354 NETHERLANDS . _ 002 %
Cumulative 3 year export potential for CDN praducts S-15 M

in this Sector/Subsectaor:

Current status of Canadian exports: No Export results to date
Froducts/services for which there are Current Total Imports
good market prospects ] In Canadian $
i) COMMUNICATIOMS EGUIPMENT < ' C.00 M
ii) SURVEILLANCE EQUIPMENT ' $ C.oo M
iii) SIMULATORS % O0.CO0 M

The Trade Office reports thst the fnllowing factors influence Canadian
axport performance in this mar¥et for this sector (sub—-sector).
- exports of certain products or services to this country are subject
to Canadian export controls

in the Trade Qffice’s apinion, Canadian export performance in this sectar
{sub—sector} in this market is low=r than optimum mainly because of:
~ difficulties of adaptation aF marketing techniques ta the market by
saomz2 Canadian companies '
- non—-tariff protacticnist measures which are difficult to avercame
~ market praospect which are relatively new and have nat get been
explared adequately by Canadian exparters
- other factor(s) described by the Trade Office as follows:
CANADIAN CAPAGILITIES IN THIS SECTOR ARE NOT KNDNN TO
DECISION MAKERS IN THIS AREA.
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Some Canadian exporters te this market in this sector(sub-sectar)
have engayed success previously as a result of a variszty of
factars which the trade office reparts tao include:

aggressive marketing aoan the part of Canadian Exporters
participation in trade fairs

participatian in trade missians

use of Canadian Government expart promotion activities

campetitive expaort pricing far this market i

Canada‘s position as ane of the few major saurces of international
supply

strong sectaral capability in Canada

In support of Canadian exports in this sector (sub—sector) the
Trade (Qffice is currently engaged in activities which include:

Activity: SENSITIZE INDONESIAN AUTHORITIES TQ CANADIAN DEFENCE

INDUSTRY CAPABILITIES.

"Results Expectad: IMPROVE MARKET ACCESS FOR CANADIAN SUPPLIERS.

53
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87/88 Sector/Sub—-Sector Highlights
Submitted by Posts by Region

Ragion: ASIA AND PACIFIC
Mission: 505 JAKARTA

Market: 214 INDONESIA

Sector: 005 COMM. % INFORM. EGP.& SERV

Suosector: 0S1 REMITE SENSING

€Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub=-sector (Projected) (Estimated)
Mkt Size(import) % 10. OOM $ 15. OOM $ 20. OOM $ . 0. GOM
Canadian Exports ¢ 7. OOM $ Q. OOt s 14. OOM $ C. OOM
Canadian Share 70. 00% 70. 00% 70. 0% @0. C0%4
of Import Market
Mzgsar Competing Countries Market Share
i) 112 FRANCE ' 015 %
1i) 577 UNITED STATES OF AN:RICA : o100 %
ii1i) 128 GERMANY WEST’ - 005 %
iv) 075 CANADA 040 %
Cumulative 2 year export potential for CDN products 30-460 sM

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing

Froducts/services far which there are Current Total Imports
gond market prospects . In Canadian %

i) EQUIPMENT a $ .30 M

ii} SERVICES : ' $ 20.00 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: TRANSMIGRATION
Approximate Value: $ 22 Iyl
Financing Source: 00t IBRD
Faor further info. please contact:
D. J. CAMERON JAKARTA TLX 73-62131 DOMCAN JKT
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The Trade Office reports that the following factors influence Canadian
2xport performance in this market for this sector (sub-sector).
— the degree of import duty-protection of local industry tends to be
low

In the Trade QOffice’s opinion, Canadian export performance in this sector
(sub=-sector) in this market is lower than optimum mainly because of:
- Na factors reported by mission

Some Canadian exporters to this market in this sector(sub—sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
- support provided by the PEMD program
- participation in trade missions
- use of Canadian Government export promotion activities
— use of provincial governments export promotion activities
- the presence of CIDA programs which have opened the market to
Canadian companies
- competitive expor{ pricing for this market
- Canada‘s position as one of the few major sources of international
supply .
- strong sectoral capabxlxtg in Canada
- the existence of a bilateral economic/trade arrangement between
Canada and this country

Far the next fiscal year, the Trade Office is planning to
uniertake the following new export support initiative(s) in ¢his
sactor (sub—sector):

Activity: REMOTE SENSING SEMINAR.

Results Expected: IMPROVED MARKET ACCESS

33
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B87/88 Sector/Sub-Sector Highlights v
"Submitted by Posts by Regian

Re§ion: ASIA AND PACIFIC

Mission: S05 JAKARTA

Market: 214 INDONESIA

Sector: 005 COMM. % INFORM. EGP.% SERV

Subsector: 053 TELECOMMUNICATIONS (INC SPACE)

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Agaoa
Sector/sub-sector (Progjected) (Estimated) -
Mkt Size(import) $ S5000. OOM $ S000. OOM % &63. 32M $ 77.36M
Canadian Exports ¢ 25. 00M $ 25. O0M $ 2. 89M $ 0.18M
Canadian EShare C. SO% 0. SO% 4. 567 0.23%
of Import Market
Majar Competing Counfries : ; Market Share
i) 245 JAPAN ‘ 040 %
iiy 577 UNITED STATES OF AMERICA . 010 %
iii) 128 GERMANY WEST : 030 %
iv) 112 FRANCE C10 %
v) 051 UNITED KINGDOM i 010 %
Cumulative 3 year expoert potential for CDN products 100 sM AND UP

in this Sector/Subsector:

Current status of Canadian exparts: Small but expanding

Froducts/services for which there are - Current Total Imports
gao? market prospects . ' In Canadian % .
i) PROJECT MANAGEMENT CONSULTING $ - 25.00 M
ii) TELECOM COMPINEMNTS & SWITCHING $ 10.00 M

11i) TELECOM TRAINING $ S.00 M

Prosects or portion of projects which are still in the planniﬁg
stage and for which Canadian companies might have reasaonable prospects.

i) Project Name: 1500 LINE TELEX GATEWAY
Approximate Value: $ 2 ™
Financing Source: 001 IBRD
For further info. please contact:
- D.I. MACLEOD JAKARTA TLX 73-42131 DOMCAN JKT

ii) Project Name: TDURIST DATA BANK AND TERMINALS
Approximate Value: $ M
Financing Source: 028 TO/DETER
For further info. please contact:
B. I. MACLEOD JAKARTA TLX 73-&£2131 DOMCAN JKT
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Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

iii) Progject Name: TELEPHONE EXPANSION
CONSULTING AND TRAINING
Approximate Value: $ 200 M
Financing Source: O001 IBRD 025 OTHER
For further info. please contact:
D. I. MACLEOD JAKARTA TLX 73-562131 DOMCAN JKT

iv) Project Mame: MESSAGE ACCOUNTING SYSTEM
Approximate Value: $ 20 M
Financing Source: 001 IBRD
For further info. please contact:
D. I. MACLECOD JAKARTA TLX 73-62131 DOMCAN JKT

Tte Trade Office reports that the following factors influence Canadian
exgort performance in this market for this sector (sub-sector).
- the degree of import duty protection of lacal industry tends to be
moderate

— appraval of technical standards can present problems in the case of
some imported products.

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—3ector) in this market is lower than optimum mainly because of:
- non competitive pricing
- non competitive financing from Canada
- difficulties of adaptation of marketing technigues to the market by
some Canadian companies
— market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
— other factor(s) described by the Trade Office as follows:
B. ABOVE AFPLIES TO EQUIPMENT.

S2ma Canadian exporters to this market in this sector(sub-sector)
f.ave enjoyed success previously as a result of a variety of
f3ctors which the trade office repaorts to include:

- aggressive marketing on the part of Canadian Exporters

= support provided by the PEMD program

- participation in trade fairs

= participation in trade missions

- use of Canadian Government export promotion activities

— use of provincial governments export promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada

S7
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In suppart of Canadian exﬁorts in this sector (sub-saectar) the
Trade Office is currantly engaged in activities which include:

Activity: PROMOTION OF SECOND DIGITAL SWITCHING PROJECT

Results Expected: POTENTIAL FOR SUCCESS IN PROVIDING CONSULTING
: ' SERVICES.

Activity: PROMOTION OF 15,000 LINE TELEX GATEWAY.
Results Expacted: POTENTIAL FOR SUCCESS IN PROVIDING EQUIPMENT.

Activity: IDENTIFY REQUIREMENTS COMPATIBLE WITH CDN SUPPLY CAPABILITY
IN SPACE AND RURAL TELECOMMUNICATIONS SECTOR.

Results Expected: SALES PROSPECTS FOR EQUIPMENT. TRAINING AND
CONSULTING SERVICES.

For the next fiscal year., the Trade QOffice is planning to
undertake the faollowing new expart suppart initiative(s) in this
sectar (sub—-sectar): .

Activity: VISIT OF SEMNIOR PERUMTEL OFFICIAL TO CANACA.

Results Expected: GREATER AWARENESS OF CANADIAN CAPABILITIES.

S8
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* 87/88 Sector/Sub-Sector Highlights
Subtimitted by Pasts by Regian

Region: AEIA AND PACIFIC

Mission: 505 JAKARTA

Market: 214 INDONESIA-

Sector: 007 POWER % ENERéY EGUIP. % SERV.

Subsector: 071 HYDRO

Statistical Daté On Next Year Current Year 1 Year Ago
Sector/sub-gec tar (Progected) (Estimated)
Mkt Size(import) % 200. 00M ¢ 100. OOM $ 100. OOM
Canadian Exports % 0.00M NA 3 O0.00M NA % 0. 0OM NA
Canadian Share 0. 004 NA 0. O0% NA 0. 00% NA

af Import Market
Major Comﬁeting Countries 4 Market
iy 265 JAPAN

ii} 112 FRANCE
i1i) &16 OTHER COUNTRIES

Cumulative 3 year export potential for CDN products 100 $M
in this Sector/Subsector:

Cuyrrent status of Canadian exparts: Small but expanding
Froducts/sarvices far which there are Curren
gd004 market prospects In Csa

i) TURBINES

ii) GENERATORS (MINI-HYDRQ)
iii) SWITCHGEAR

iv) ENGINEERING

" "nee

Projects ar partion of projects which are still in the planning
stage and for which Canadian companies might have reasanable pros

i) Progject Nama2: SENTANI PROJECT
Approximate Value: 3% 85 M
Financing Source: 024 BC
For further info. please contact:
R.C. LEE JAKARTA TLX 73-462131 DOMCAN JKT

i1} Progject Nama: MINI-HYDRO PROJECTS 13 SITES
Approximate Value: $ 14 M
Financing Source: 024 BC
For further info. please contact:
M. L. CLARK JAKARTA TLX 73-62131 DOMCAN JKT

Page: 39

2 Years Ago

$ 100. 0OM
$ 0. OOM NA
0. 00%Z NaA

Share

060 %
010 %
030 %

AND UP

t Total Imports
nadian $
20.00 M
20.00 M
40.00 M
20.00 M

pects.
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Projects or portion of projects which are still in the planning
stape and for which Canadian companies might have reasonable prospects.

iii) Proyject Name: MINI HYDRO CO-PRODUCTION
DEPT. OF COOPERATIVES
Approximate Value: $ 12 ™
Financing Source: 024 BC
For further info. please contact:
M. L. CLARK JAKARTA TLX 73-62131 DOMCAN JKT -

The Trade Office reports that the following factors influence Canadzan
export performance in this market for this sector (sub—sector).
~ the degree of import duty protection of local industry tends to be
low

In the Trade QOffice’s opinion, Canadian export performance in this sector
(sub=sector) in this market is lower than optimum mainly because of:
- non competitive financing from Canada
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies

Same Canadian exporters to this market in this sector{sub—-sector)
have enjoyad success praviously as a result of a variety of
tactors which the trade office reports to include:

-~ aggressive markating on the part of Canadian Exporters

- competitive export pricing for this market

- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensxve market studq

of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

In support of Canadian 2xports in this sector (sub—-sector) the
Trade Office is currently engaged in activities which include:

Activity: MISSION IS WORKING NIfH CONSULTING ENGINEERING FIRM WHO IS
ENDEAVORING TO PUT TDGETHER A FINANCING PACKAGE FOR THE SENTANI
PROJECT.
Results Expected: $85 MILLION

Adctivity: MISSION IS WORKING WITH CONSULTING ENGINEERING COMPANY ON
FINANCING PACKAGE FOR 13 MINI HYDRO SITES.

Results Expected: %26 MILLION.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Regioen

Region: ASIA AND PACIFIC

‘Mission: 505 JAKARTA

Market: 214 INDONESIA

Sactor: 007 POWER & ENERGY EGUIP. #% SERWV.

Subtsector: 073 NUCLEAR

Statistical Daté Gn Next Year Current Year 1 Year Ago 2 Years Ago
Sactor/sub-sec tor (Praogjected) (Estimated)
Mkt Size(import) & O.00M NA 3 0. 00M NA O.0CM NA s 0. OOM NA
Canadian Exports $ 24. OOM $ 12. OOM $ 0.00M NA $ 0. OOM NA
Canadian Share 0. 00% NA 0. 00% NA 0. 007 NA 0. 00% NA
o Import Market .
Magjor Comﬁeting Countries ’ Market Share
1} S77 UNITED STATES OF AMERICA ' 000 %
ii} 128 GERMANY WEST " Q00 %
1ii) 112 FRANCE 000 %
iv? 265 JAPAN 000 %
v) 237 ITALY » 030 4
Cumulative 2 year export potential for CDN products &£0-100 3$M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Froducts/services for which thare are Current Total Imports
goad market prospects ’ In Canadian ¢
i) NUCLEAR RESEARCH LAB PHASE II $ 12.00 M
ii) NUCLEAR RESEARCH LAB PHASE III $ 40.00 M
iii) CONSULTING: NUCLEAR POWER PLANT SITE INVESTIGATION ;7 0.00 M
Frocyects or portion of projects which are still in the planning

r
stage and for which Canadian companies might have reasonable prospects.

i) Progect Name: BID FOR FIRST INDONESIAN NUCLEAR
POWER PLANT
Approximate Value: $ 1000 M
Financing Source: 023 EDC 025 OTHER
Faor further info. please contact:
R. C. LEE JAKARTA TLX 73-42131 DOMCAN JKT

1i) Progect Name: PHASE I1I MUCLEAR RESEARCH LAB
Approximate Value: $ 40 M
Financing Saurce: 023 EDC
For further info. ple2ase contact:
R.C. LEE JAKARTA TLX 73-42131 DOMCAN JKT
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The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— exports of certain products or services to this country are subject
to Canadian export controls
— the degree of import duty protection of local industry tends to be
low '

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly becauvse of:
— No factors reported by mission

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
— aggressive marketing on the part of Canadian Exporters
-~ participation in trade fairs
- participation in trade missions
- use of Canadian Governmant export promotion activities
— competitive expart pricing for this market
— Canada‘s position as onz of the few major sourcas of international
supply
— strong sectoral capability in Canada
— the existence of a bilateral economic/trade arrangement between
Canada and this country :
— the availability aof campetitive Canadian financing

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: ASSISTANCE TO AECL IN MARKETING PHASE III LAG.
Results Expected: ¢ 40 MILLION.

Activitgf ONGOING ASSISTANCE TO AECL IN THE PROMOTION OF THE CANDU NUCLEAR
» REACTCR #1. :

Results Expected: ¢ t BILLION.

62
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Submitted by Pasts by Region

Region: ASIA AND PACIFIC

"Mission: S05 JAKARTA

Harketf 214 INDONESIA

Sector: Q0O0B TRANEPORT SYS, EGUIP, COMP, SERV.

Subsector: 084 RAIL

Page: &3

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Prajected) (Estimated}
Mkt Sizel(impart) % 200. 00M- $ 110. OCM $ SS5. oM $ 192.00M
Canadian Exparts % 20. COM $ 33. OOM $ 5. OOM % 22. ComM
Canadian Share 10. 00%4 30. 00% | 9. CO% 9. Q0%
of Import Market
Majsr Competing Countries : Market Share
i) 263 JAPAN 040 %
1i) 051 UNITED KINGDOM , 020 %
iii) S77 UNITED STATES OF AMERICA 010 %
iv) 026 AUSTRIA 00S %4
Cumulative 3 year export potential far CDN products 100 $M AND UP
in this Sectar/Subsectar:
Current status of Canadian exports: Well established and growing

Froducts/services for which fhere are

Current Total Imports

good market prospects In Canadian $
i) LOCOMOTIVES % 30.00 M

ii) RAIL CARS $ 40.00 M
iii) SIGNALLING/COMMUNICATIONS $ 80.00 M

Projects or portion of projects which are still in the planning

stage and for which Canadian companies might have reasonable prospects.

i} Praogject Name: EBUKIT ASAM RAILWAY EXPANSION (SIGNALLING
‘ TUROUTS, CARS, LOCOMOTIVES)
Appraoximate Value: $ 41 M
Financing Source: (024 BC
Far further info. pleass coantact:
OTT(&131995-7659 M.L. CLARK JKTA TLX73-42131

ii) Progject Name: OMBILIN-PADANG RAILWAY RENOVATION
Approximate Value: % 82 M
Financing Saurce: 024 BC
For further info. please contact:
OTT(&131995-7659 M. L. CLARK JKTA TLX 73-62131
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Praojects or portion of prdjects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

iii) Project Name: N. SUMATRA RR COMMUNICATIONS
' SIGNALL ING
Approximate Value: $ 21 M .
Financing Source: 024 BC .
For further info. please contact:
OTT(&131995-7639 M. L. CLARK JKTA TLX73-42131

iv) Progject Name: JAVA REGION COMMUNICATIONS/SIGMALLING
Approximate Value: ¢ 100 M
Financing Source: 024 BC
For further info. please contact:
OTT(4131995-7659 M.L. CLARK JKATA TLX 73-462131

The Trade Office reports that the following factors influence Canadian
expart performance in this market for this sector (sub-sectari.
- the degree of xmport duty protection of local industry tends to be
moderate

In the Trade Office’s aopinion. Canadian export performance in this sectar
(subh=-sector) in this market is lower than optimum mainly because of:
- non competitive pricing
- non competitive financing from Canada
- other factor(s}) described by the Trade Office as follows:
JAPAN AND U. K. ARE PROVIDING SIGNIFICANT VOLUMES OF 3 1/2% 7 YEAR
GRACE 25 YEAR TERM FINANCING WITH ASSISTANCE FROM CANADA’S ODA
PROGRAM.

Some Canadian exporters to this market in this sector(sub-sectaor)
have enjoyad success previously as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
- use of Canadian Government export promotion activities
— the presenca af CIDA programs which have apened the market to
Canadian caompanies
— caompetitive expart pricing for this market o !
- strong sectoral capability in Canada
- the availability of competitive Canadian financing

The Trade Office has recommended that 3 comprehensive markef study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

In support of Canadian exparts in this sector (sub-sector?) the
Trade Office is currently engaged in activities which include:

Activity: EMBASSY IS PRESSING GOVERNMENT OF INDONESIA TO MAKE A DECISION
ON ADDITIONNAL LOCOMDTIVES AND COAL CARS. ’

Results Expected: 238 MILLION.
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ror the next fiscal year, the Trade Office is planning ta

undz2rtake the following new export support initiative(s) in ¢this

sector (sub—sector):

activity: VISIT PADANG AREA TO REVIEW PROGRESS ON OMBILIN COAL MINE EXPAN—
SION AND RELATED RAILWAY EXPANSION.

Results Expected: POTENTIAL FOR CANADA TO FINANCE UP TO $120
MIL PROJECT.

Activity: PREPARE REPORT ON PLANS FOR URBAN RAIL TRANSPORTATION SECTOR WITH
OFFICIALS OF PJKA, DEPT OF COMMUNICATIONS, DKI JAKARTA.

Results Expected: POTENTIAL SALE OF URBAN RAIL TRANSPORTATION
SYSTEM (380 MIL).
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: 505 JAKARTA

Market: 214 INDONESIA

Sector: 008 TRANSPORT SYS, EGUIP, COMP,SERV.
Subsector: 085 AEROSPACE

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago

Sector/sub-sector (Projected) (Estimated) 7
Mkt Size(import) ¢ OC.00M NA 3 0. 00M NA 3 0.00M NA 3 O. OOM NA
Canadian Exports % 0.00M NA 3 0.00M NA 3 0.00M NA 3 0. 00M NA
Canadian Share g O. 00% NA 0. 00% NA 0. 00% NaA 0.00% NA
of Import Market :
Major Competing Countries Market Share
i) 051 UNITED KINGDOM 030 %
ii) S77 UNITED STATES OF AMERICA ) 030 %
iii) 112 FRANCE 020 %
iv) 128 GERMANY WEST . . 010 %
v) 499 SPAIN . 010 %
Cumulative 3 year export potential for CDN products 30-60 M

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing

Products/services for which there are ‘ Current Total Imports
good market prospects ' In Canadian $

i) AIRCRAFT ENGIMNES - $  25.00 M

ii) SPECIALIZED AIRCRAFT s 25.00 M

iii) SIMULATORS S - 0.00 M

The Trade Office reports that the following factors influence Canadian
export perfaormance in this market for this sector (sut-sector).
- there are import restrictions which can present significant problems
-~ the degree of import duty protection of local industry tends to be
high

In the Trade Office’s gpinion, Canadian export performance in this sector
{(sub—sector) in this market is lower than gptimum mainly because of:
~ nan—-tariff protectionist measures which are difficult to overcome
- gther factor(s) described by the Trade Office as follows:
THERE ARE SEVERE RESTRICTIONS ON IMPORTATION OF AIRFRAMES. BEST
MARKET PROSFECTS ARE COMPONENTS, SPECIFICALLY ENGINES.
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
_factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- participation in trade fairs

- participation in trade missions

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

— competitive export pricing for this market

- Canada“‘s position as one of the few major sources of international

supply

- strong sectoral capability in Canada
- the availability of competitive Canadian financing

In support af Canadian exports in this sector (sub—-sectar) the
Trade Office is currently engaged in activities which includae:

Activity: ASSISTANCE IN THE PROMOTION OF ADDITIONAL SALES FOR
- 76, PT&T-GB TWIN PAC ENGINES.

Results Expected:

ONGOING SUPPLY.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support 1n1txat1vels) in this

sactar (sub—sector):

Aztivity: PROMOTION OF CO-PRODUCTION OF WATER BOMBERS.

Results Expected:

MAY BE LIMITED BECAUSE OF POSSIELE TRANSALL
CONVERSIONS FOR WATER-BOMBER ROLE.

Activity: PROMOTION OF CANADAIR CL&O1 CHALLENGER

Results Expected:

INDETERMINATE.

Activity: IDENTIFY POGTENTIAL AREAS FOR COLLABORATION.

Results Expected:

EQUIPMENT SALES/JOINT VENTURE/LICENSING
ARRANGEMENTS.

Page:
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: AEIA AND PACIFIC

Mission: 5035 JAKARTA

Market: 214 INDONESIA

Sector: 011 OIL % GAS EQUIPMENT, SERVICES

Subsector: 116 MACHINERY AND EGQUIPMENT

Statistical Data On Next Year Current Year 1 Year Aga 2 Years Aga
Sectar/sub-sector (Prgjected) (Estimated)
Mkt Size(import) % 160. OOM $ 180. OOM ¢ 210. O0OM $ 240.00M
Canadian Exports $ 8. OOM $ 3. OOM $ 6. 00M $ 8. 0ON
Canadian Share - S. 00% 1. &0% 2. 80% 3.30%
af Import Market :
Majocr Competing Countries . Market Share
i) 577 UNITED STATES OF AMERICA, | 045 %
ii) 265 JAPAN v 030 %
iii) 467 SINGAPORE , : 010 %
iv}) 051 UNITED KINGDOM 005 %
v) 112 FRANCE _ C0S “%
vi} 075 CANADA : . Q0S5 %

Cumulative 3 year export potential for CDN products 40-100 M
in this Sector/Subsector: .

Current status of Canadian exports: Small but expanding
Products/services for which there are ' Current Total Imports
good market prospects . : : In Canadian $
i} PUMPS/VALVES/COMPRESSORS $ S50.00 M
ii) INSTRUMENTATION EQUIPMENT $ 10.00 M
iii) SERVICES $ 10.00 M

Prgjects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i} Pragect Name: LNG AS ALTERNATIVE SOURCE OF
ENERGY FOR VEHICLES
Approximate Value: $ M
Financing Souvrce: 028 TO/DETER
For further info. please contact:
"D. J. CAMERON JAKARTA TLX73-62131 DOMCAN JKT

ii) Project Name: CITY GAS DISTRIBUTION PROJECT
: (EQUIPMENT SUPPLY ONLY)
Approximate Value: $ 110 M
Financing Source: 001 IBRD
For further infa. please contact:
D.J. CAMERON JAKARTA TLX 73-62131
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The Trade Office reports that the following factors influence Canadian

2xport performance in this market for this sector (sub-sector).

— the degree of import duty protection of local industry tends to be

1ow

In the Trade DOffice’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:

- non compatitive pricing

- non—-tariff protectionist measures which are difficult to overcome

- other factor(s) described by the Trade Office as follows:

PREFERENCE IS GIVEN TO LOCALLY MANUFACTURED PRODUCTS AND WE
ENCOURAGE LOCAL JOINT-VENTURE ARRANGEMENTS TO OVERCOME THIS.

Some Canadian exportars to this market in this sector(sub-sector)
have enjoyed success previogusly as a result of a variety of
tactors which the trade office raports to include:

- aggressive marketing on the part of Canadian Exporters

— participation in trade fairs

"= participation in trade missions .

- use of Canadian Gavernment export promotion activities

~ use of provincial governments expoart promotion activities

- competitive export pricing for this market

- strong sectaoral capability in Canada

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in ¢this
sactor (sub—-sector):

Activity: MARKET IDENTIFICATION/OPPORTUNITY REPORT.

Results Expected: IDENTIFY MARKET OPPORTUNITIES.

Page: &9
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Type aof Event Location Date
Fraomotional Projects approved and planned for the coming fiscal year.
Mission: 505 JAKARTA

Sectaor: OO7 POWER % ENERGY EGUIP. & SERV.

010 FAIRS
INDQ ENERGY ‘87 -JAKARTA JAKARTA 0787
024 MISSION INCOMING
NUCLEAR POWER MISSION ) 0687
Type of Event Location Date

Promotional projects proposed for the two following fiscal years.
Mission: 9505 JAKARTA
Sector: ©OO0! AGRI & FOOD PRODUCTS % SERVICE

Q10 FAIRS
PACKAGING & FOOD PROCESSING INDONESIA JAKARTA o988

Sectar: 004 DEFENCE FROGRAMS, PRODUCTS, SERV

020 MISSION OUTGOING |
DEFENCE MISSION ‘ : o JAKARTA/BANDUNG 0489

024 MISSION INCOMING ,
DEFENCE MISSION : 0488

T

ectar: 005 COMM. % INFORM. EGP. % SERV

L

01G FAIRS : :
COMMUNICATIONS INDONESIA JAKARTA 0230
COMMUNICATIONS INDONESIA . JAKARTA 0289
INTERTELEC ‘88 CJAKARTA 0488

Sector: 006 ELECTRONICS EGUIP. & SERV

010 FAIRS . :
COMPUTER INDONESIA JAKARTA 1089
COMPUTER INDONESIA JAKARTA 1088

Sector: 007 POWER % ENERGY EGUIP. 2 SERV.

010 FAIRS
ELECTRIC INDONESIA _— JAKARTA 1188
INDO ENERGY , 505 0789

ELECTRIC INDONESIA . JAKARTA o 1189
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Type of Event Locatian Date

Promotional projects proposed for the two following fiscal years.

Mission: S0S5 JAKARTA

Sector: 007 POWER % ENERGY EQUIP. % SERV.

024 MISSION INCOMING
© NUCLEAR MISSION : oses

Sactor: 008 TRANSPORT SYS, EQUIP, COMP.SERV.

010 FAIRS .
INTRANSPQ ‘88 JAKARTA oBes

024 MISSION INCOMING S
RAILWAY TRANSPORTATION 1088

Sectar: (010 MINE.METAL, MINERAL PROD % SRV

010 FAIRS
MINING INDONESIA : JAKAR TA 0588




a27/,03s87 DEPARTMENT OF EXTERNAL AFFAIRS PAGE: 714
Export and Investment Promotion Planning System
. 87/82 Trade and Econamic Overview
Mission: S0& SHANGHAI
Cauntry: 192 PEOPLE’S REP OF CHINA

THE GREATER SHANGHAI ECON. ZONE (INCL. FUJIAN PROV.) RECORDED IM-
PRESSIVE GROWTH IMN IND'L OQUTPUT FOR THE FIRST NINE MTHS OF ‘86&,UP
8. 14 OVER THE SAME PERIOJD LAST YEAR, % EXCEEDING THE 6.4% GROWTH
RECORDED BY THE NATION AS A WHOLE. RELATIVELY UNDERDEVELOPED
ANHUI PROV. RECORDED SPECTACULAR 30. 2% GROWTH. WHILE JIANGSU, WHICH
LED THE NATION IN OUTPUT IN ‘85, GREW BY 10.1%. GROWTH IN SHANG-
HAI, HOWEVER, CONTINUED TO BE SLOW,WITH THE CITY RECORDING A 2. 5%
INCREASE. TWO REGIONS WITHIN THE POST TERRITORY SHOW PARTICULAR
POTENTIAL: THE SOUTH. JIANGSU REGION, INCL. SUZHOU CITY.,WHICH LAST
YEAR CLIMBED 7O THE 4TH SPOT IN IND’L PRODUCTION AMONG CHINA‘S
MAJOR CITIES. AND NINGBO (ZHEJIANG PROV.) WHICH IS HOME TO PROMIS-
ING ECON. DVLPMT ZONE AND A NEARBY HARBOUR, BEILUNGANG. THAT COULD
SUITAELY SERVE THE ENTIRE EAST CHINA REGION. SHANGHAI ‘S RECENT
SLumMP CAN BE ATTRIBUTED TO A CONSELLATION OF FACTORS, AMONG THEM
THE FACT THAT UNTIL RECENTLY MUCH OF ITS REVENUES WERE DIVERTED
TO OTHER REGIJNS FOR REDVLPMT:; A MAJOR DECLINE IMN ITS ENTREPOT
ROLE WITH THE COMMENCEMENT OF DIRECT EXPORTING BY YANGTZE RIVER
CITIES LIKE NANJING, WUHAN 2 CHONGGING: AND A RAFIDLY AGING INFRA-
STRUCTURE., WITH SOME 70% OF IND’L EQUIPMENT DATING TO THE 1960‘S
AND EARLIER. THERE ARE IMPORTANT SIGNS OF RECOVERY HOWEVER. GROWTH
FOR SEPT. IN SHANGHAI WAS UP 5.2% OVER A YEAR EARLIER. THIS PACE
WILL LIKELY CONTINUE AS INVESTMENT IN FIXED ASSKETS (FOR WHICH EX-
PENDITURES OF 30 BN YUAN ARE TARGETTED FOR THE 7TH S—-YEAR PLAN
PERIOD) GAINS MIMEMTUM. IMPRESSIVE INDUSTRIAL RENEWAL PLANS CALL
FOR CONSTRUCTION OF HIGH TECH., FOREIGN TRALDE 2% TOQURISM DIS-
TRICTS:ACQUISITION OF HIGH TECH. PROD’N EQUIPMENT: AND MAJOR IN-
FRASTRUCTURE FROJVECTS INCLUDING PORT DVLPMT., POLLUTION CONTROL, A
SUBWAY, AIRPORT EXPANSION, BRIDGES AND TUNNELS. WHILE MAJOR FOR-
EIGN EXCHANGE CONSTRAINTS REMAIN, THE CITY HAE GAINED NEW FINAN-
CIAL FLEXIBILITY. RECENT DVLPMTS HAVE INCLULCED DECISIONS TO ALLOW
SHANGHAI TO RET&IN MORE OF ITS REVENUES FOR LO3TAL PROJECTS AND TO
GO ABROAD FOR A FORTION OF ITS FINANCING REQUIREMENTS. THE SECOND
HALF OF 1985 ALSJ BROUGHT THE APPEARANCE OF NEW (AI JIAN FINANCE)
OR LONG-DORMANT (THE COMMUNICATIONS BANK) LOCALLY-BASED FINANCIAL
INSTITUTIONS TO ADD DEPTH AND BREADTH TO THE REGION‘S FINANCING
CAPABILITY. O0OUR FROLIFERATING LINKS WITH THE REGION, INCLUDING
TWINNING RELATIONSHIPS BETWEEN SHANGHAI AND MONTREAL, JIANGSU AND
ONTARIO, AND SUZHOU AND VICTORIA, PLUS THE INTRODUCTION OF DIRECT
CANADIAN PACIFIC AIRLINE SERVICE, HAVE HELPED CREATE A FOCUS ON
CANADA. SECTORS OF PARTICULAR MARKET POTENTIAL INCLUDE THE INFRA-
STRUCTURE PROJECTS LISTED ABOVE, PRODUCTION EQUIPMENT AND INSTRUM
ENTATION, FO0D PROCESSING EGUIPMENT, AND DIARY CATTLE. THE REGION
WILL ALSO CONTINUE TO SERVE AS A MAJOR ENTRY POINT FOR CANADIAN
GRAINS, FOREST PRODUCTS, CHEMICALS., METALS AND MINERALS.
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REPT: SYN-GED 87/88 A, Post export program priorities
Region: ASIA AND PACIFIC
Misszion: 506 SHANGHAL
VMartet: 192 PEOPLE’'S REP OF CHINA

The Mission selected the following sectors as priority areas for
expart promation activities for the coming fiscal year:

1. 00G1 AGRI % FGOD PRODUCTS % SERVICE

REASONS: RISING INCOMES BOOST DEMAND FOR DAIRY PRODUCTS AND POULTRY. PORT AND
INDUSTRIAL RENEWAL PLANS CALL FOR UPGRADING IN FOOD HANDLING. PROCES-
SING.

2. 008 TRANSPORT SYS, EGUIP, COMP, SERV.
REASONS: SHANGHAI MAJOR PROJECT PLANS CALL FOR SUBWAY. PORT AND AIRPORT CONS-
TRUCTION, NEW BRIDGES AND TUNNELS, AND POLLUTION CONTROL.

3. 006 ELECTRONICS EGUIP. % SERV
SONS: 'INDUSTRIAL RENEWAL PLANS WILL REGUIRE INSTALLATIDN OF ELECTRONIC CON-
TROL SYSTEMS. PORT AND ENVIROMMENTAL PROJECTS ALSO CREATE DEMAND FOR
MEASURING AND CONTROLLING DEVICE.

4. GC1& INDUSTRIAL MACHIN, PLANTS.: SERV.
REASONS: AGING FACTORIES IN SHANGHAI REQUIRE NEW EGUIPMENT TO REMAIN COMPETI-
’ TIVE. NEW INDUSTRIAL ZONES IN SHANGHAL, SOUTHERN JIANGSU AND NORTHERN
ZHEJIANG REGUIRE PRODUCTION EGUIPMENT.

The most impdrtanf current Canadian export sectors tao this
market are (based on actual export sales):

1. 003 GRAINS AND QILSEEDS

2. 012 PETROCHEM % CHEM PRDQ.EGP.SERQ
3. 009 FOREST PRODDUCTS, EGUIP, SERVICES
4

010 MINE,METAL, MINERAL PROD 2 SRV
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: 3506 SHANGHAI

Market: 192 PEOPLE’S REP OF CHINA

Sector: 001 AGRI % FOOD PRODUCTS % SERVICE

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $  400. OOM $ 550. OOM
Canadian Exports $ 24. COM $ 19. 25M.
Canadian Share 4. C0% 3. S0% .

of Import Market
Mayor Competing Countries

i} S77 UNITED STATES OF AMERICA
1i) 011 AUSTRALIA
iii) 128 GERMANY WEST

iv) 093 DENMARK

v) 237 ITALY

vi) 0S1 UNITED KINGDOM .

Cunulative 3 year export potential for CDN products

in this Sector/Subsector:

1 Year Ago

2 Ye

% 0. 00M NA %
B 0.00M NA %

0. 00% NA

ﬁarket Share

o018
015
000
000
000
007

NN NNNRN

30-60 $M

Current status of Canadian exports: Small but expanding

Froducts/services for which there are
gcod market prospects
i) DAIRY CATTLE
ii) FOOD HANDLING/PROCESSING EGUIPMENT
iii) AGRICULTURAL EQUIPMENT
iv) POULTRY BREEDING STOCK/EQUIPMENT

Page: 73

ars Ago

0. 00M NA
0. 00M NA
0.00% NaA

Current Total Imports
In Canadian

$

$
$
$

Frojects or portion of projects which are still in the planning
stage and for which Canadian companies might have ressonable prospects.

i) Project Name: JIANGXI RED SOILS PROJECT
Appraximate Value: $ && M
Financing Saurce: 001 IBRD
Far further infa. please contact:

D. MULROKREY CDN CONS. GENERAL SHANGHAI TLX: 335608

4.00
S.00
10. 00
3. 00

IIII e
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MISSION: S0& SHANGHAI COUNTRY: 192 PEOPLE‘S REP OF CHINA

1a Trade Office reports that the following factors influence Canadian

axgort performance in this market for this sector (sub-sectar).

— the degree aof impoart duty protection of lacal industry tends to be
high

- approval of technical standards can present praoblems in the case af
same imparted praducts

in the Trade QOffice’s opinian, Canadian expart performance in this sector
(sub—-sector} in this market is lower than optimum mainly because af:
- nan competitive pricing
- non competitive financing from Canada
- high tariffs
- non—tariff protectionist measures which are difficult to overcome
- market prospect which are relatively new and bhave not yet been
explored adequately by Canadian exporters

Some Canadian expartars to this market in this sector{sub-sector)
have engjoyed success previausly as a result of a variety of
factors which the trade office reports to include:

— No factors reported by mission

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

Ir support of Canadian exports in this sector (sub-sectar) the
Trade Office is currently engaged in activities which include:

Activity: CONSULTATIONS WITH VISITING AGRICOTT OFFICIALS ON CHINA MARKETING
PROGRAM. -

Results Expectad: FULL INTERGRATION OF NEW SHANGHAI CONSULATE
GENERAL IN CHINA AG MARKETING PROGRAM.
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87/88 Sector/Sub-~-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: S50& SHANGHAI

Market: 192 PEOPLE‘S REP OF CHINA
Sector: 006 ELECTRONICS EGUIP. % SERV

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Sizé(import) % 110. OCM $ <0. O0OM % 0.00M NA 3 0. OOM NA
Canadian Exports $ 0.00M NA 3 0.00M NA % 0. 00M NA 0. 00M NA
Canadian Share ' 0. 00% NA 0. 00%Z NA 0. 00%Z N&A 0.00% NA
of Import Market .
Magjor Competing Countries Market Share
i) 265 JAPAN , 070 %
ii) S77 UNITED STATES OF AMERICA . 010 %
iii) 128 GERMANY WEST : . 008 %
iv) 0S1 UNITED KINGDOM 004 %
v} 354 NETHERLANDS . ‘ 005 %
Cumulative 3 year export potential for CDN products 3-5 M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Froducts/services for which there are Current Total Imports
good market prospects . In Canadian ¢

i} PROCESS CONTROLS - ' $ .20.00 M

ii) POLLUTION DETECTION EGUIPMENT % 15.00 M

iii) NAVIGATION AIDS _ $ 10.00 M
Projects or portion of projects which are still in the planning -
stage and for which Canadian companies might have reasonable prospects.

i} Project Name: SHANGHAI ENVIRONMENTAL PROJECT
Approximate Value: $ 600 M
Financing Source: 001 1IBRD ' .
For further info. please contact:
- D.MULRONEY CDN CONS. TLX: 33408 M. NEPINAK 4139929332

1i) Progect Name: VESSEL TRAFFIC MANAGEMENT SYSTEM
~ Approximate Value: $ 10 M
Financing Scurce: 012 ©L[OM
For further info. pxease contact:
D. MULRONEY CDN' CONS. TLX: 33408 M. NEPINAK £139929332
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MISSION: 5046 SHANGHAI . COUNTRY: 192 PEOPLE'S REP OF CHINA

Frojects or portion of projects which are still in the planning
stage and for which Csnadian companies might have ressanable prospects.

iii) Project Name: WATER POLLUTION REMOTE SENSING
Approximate Value: $ M
Financing Source: (©12 DOM
For further info. please contact:
A.R.HARLEY CCC OTTAWA TLX:053-4359

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— exports of certain products or services to this country are subject
to Canadian export controls

— the degree of import duty protection of local industry tends to be
moderate

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
— the apparent limited sectoral capability in Canada compared to other
competing export countries

- market prospect which are relatively new and have not qet been
explored adequately by Canadian exporters

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to.include:

- No factors reparted by mission

The Trade Office has recommended that a comprehensive market study

of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

in support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: INSTRUMENTATION MARKET SURVEY

Results Expected: COMPREHENSIVE MARKET PLAN
For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: IMPLEMENTATION OF MARKET PLAN

Results Expected: MARKET FOOTHOLD
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87/88 Sectar/Sub=-Sector Highlights
Submitted by Pasts by Regiaon

Eegioﬁ: ASIA AND PACIFIC

Mission: S04 SHANGHAI

Market: 192 PEOPLE’S REP OF CHINA

Sector: 008 TRANSPORT SYS, EQUIP, COMP, SERV.

Subsector: 9299 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated) .
Mkt Size(import) s 150. OOM $ O.00M NA % 0. 00M NA % 0. OOM NA
Canadian Exports ¢ S. OCM $ 0. 00M NA ¢ 0. 00M NA % 0. OOM NA
Canadian Share 3. 30% 0. 00%Z NA 0. 00%L NA 0. 00% NA
af Import Market
Major Compéting Countri@s : Market Share
i) 265 JAPAN 025 %
ii) 128 GERMANY WEST : - & 010 % .
iii) S77 UNITED STATES OF AMERICA 030 %
iv) 051 UNITED KINGDOM - . C08 %
Cumulative 3 year export paotential faor CDN products 30-40 3M

in this Sector/Subsectar:

Current status of Canadian exports: No Export results to date
Products/services for which there are Current Total Imports
good market prospects - In Canadian %
i} AIRCRAFT ‘ $ ‘0.00 M
ii} URBAN TRANSIT SUSTEM 3 Q.00 M !
iii) PORT DEVELOPMENT SERVICES % .00 M
iv} AIRPORT TERMINAL EGUIPMENT $ 0.00 M
v} URBAN TRANSIT ROLLING STOCK $ 0.00 M
vi) VITMS . % Q.00 M
vii) AIRCRAFT MAINTENANCE EQUIPMENT % 0.00 M
viii) BRIDGE CONSTRUCTION % 0.00 M
ix) SELF-UNLOADING SERVICES $ c.co M
x) SHIPBUILDING EGUIPMENT $ 0.C0 M

Frojects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasaonable praspects.
i} Project Name: SUBWAY CCNSTRUCTION SHANGHA
Appraximate Value: $ M ’
Financing Scurce: 012 DOM 023 EDC
For further info. please contact:
C. SARRAZIN SHANGHAI POST TLX: 33408
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MISSICON: S0& SHANGHAI COUNTRY: 192 PEQPLE’S REP OF CHINA

Prosects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects. \

ii) Praject Name: AIRPCORT EXPANSION SHANGHAI
Apgproximate Value: S M
Financing Source: 012 LOM 023 EDC
For further info. please contact:
C. SARRAZIN SHANGHAI POST TLX: 33408

iii} Progject Name: PORT DEVELOPMENT SHANGHAI
Apgproximate Value: $ M
Financing Source: 012 DOM ; 023 EIC
For further info. please contact:
C. SARRAZIN SHANGHAI POST TLX: 334608

iv) Project Name: HUANGPU BRIDGE CONSTRUCTION SHANGHAI
Approximate Value: M .
Financing Source: 012 DCM 023 EDC
For further info. please contact:

C. SARRAZIN SHANGHAI POST TLX: 33608

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sectar).
- the degree of import duty protection of local industry tends to be
maderate .

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—-sectar) in this market is lower than optimum mainly because of:
- non campetitive pricing
- non competitive financing from Canada
- high tarif#s
- non—-tariff protactionist measures which are difficult to overcome
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters

Some Canadian exporters to this market in this sector(sub-sector)
have engyoyed success previously as a result of a variety of
factors which the trade office reports to include:

- No factors reported by mission

The Trade Office has recommended that a comprehensive market study
¢t this sector (sub—-sector) would enhance the knowledge of
Canadian exparters to this market.

In suppart of Canadian exparts in this sector (sub-sectar) the
Trade Office is currently engaged in activities which include:

Activity: ASSESSMENT BY POST OF PORT DEVELOPMENT. POTENTIAL IN YANGTZE
o DELTA AREAS.

Results Expected: DEVELOP INFORMATION BASE ON CPPORTUNITIES
ICENTIFY CONTACTS.
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MISSION: S0& SHANGHAI COUNTRY: 192 PEOPLE’S REP OF CHINA
For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in <this
sector (sub—sector):

Activity: DISSEMINATION OF INFORMATION ON PORT DEVELOPMENT TO CDN FIRMS.
Results Expected: INITIAL INROADS INTO MARKET POTENTIAL.

Activity: MAJCR THRUST TO PROMOTE CDN AIRPORT EQUIPMENT IN ZHEJIANG PROVIN-
CE.

Results Expected: EQUIPMENT FOR NEW PROVINCIAL AIRLINE TO BE
SOURCED IN CDA.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC '
Mission: 506 SHANGHAI

Market: 192 PEOPLE'S REP OF CHINA

Sector: 015 INDUSTRIAL MACHIN, PLANTS, SERV.

Subsector: 999 ALL SUB-SECTORS

Statistical Data Bn Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (ProJected)' (Estimated)
Mkt Sizelimport) % 140. OOM s 125. OOM % C.00M NA s O. 00M NA
- Canadian Exparts % 6. OOM $ 2. OOM % O0.00M NA 3% 0. OOM NA
Canadian Share 4. 30% 1. 60% - 0.00% NA 0.00% NA
of Impaort Market ’
Major Competing Countries Market Share
i) 265 JAPAN ' 040 %
ii) CS1 UNITED KINGDOM 010 %
iii) 577 UNITED STATES OF AMERICA - 020 %
iv) 128 GERMANY WEST . : 015 %
Cumulative 3 year export potential for CDN products 15-30 $M

in this Sector/Subsector:

Current status of Canadian exports: No.Export results to date
Froducts/services for which there are Current Tatal Impoarts
good market praspects In Canadian $
i) MANUFACTURING % 40.00 M
ii) MATERIAL HANDLING EQUIPMENT $ 25.00 M
iii1) MANAGEMENT/TRAINING s 0.00 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: SHANGHAI MACHINE TOOLS
Appraximate Value: % 230 M
Financing Source: 012 DOM - 001 IBRD
For further info. please contact: ’
CHRISTIAM SARRAZIN TLX 33408 CANAD CN
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MISSION: 506 SHANGHAI COUNTRY: 192 PEQPLE‘S REP OF CHINA

The Trade Qffice reports that the following factors influence Canadian
axpart perfarmance in this market for this sector (sub-sectar).
= there are import restrictions which can present significant problems
- the degree of import duty protection of local industry tends to be
low

In the Trade Qffice’s opinian, Canadian export performance in this sector
(sub-sectar) in this market is lower than ogptimum mainly because of:
- non competitive pricing
" = the apparent limited sectoral capabxlxtq in Canada compared to ather
competing export countries
- nan—tariff protectionist measures which are difficult to overcome:
- market praospect which are relatively new and have not yet been
explored adequately by Canadian exporters

Some Canadian exportersfto this market in this sectar(sub—-sector)
have enjoyed success previously as a result of a variesty of
factors which the trade office reports to include:

- No factors repoaorted by mission

The Trade Office has recommended that a comﬁrehensive market study
of this sector (sub—sector) would enhance the knowledge af
Canadian exporters to this market.

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: ASSESSMENT AND REPORT ON MAJOR SHANGHAI MACHINE TOOLS WORLD BANK
PROVECT.

Results Expected: ASSESS MARKET POTENTIAL AND APPRISE CDN
SUPPLIERS OR LATTER.

For the next fiscal year, the Trade Qffice is planning to
undertake the following new export support initiative(s) in ¢this
sactar (sub—sectaori:

Activity: ASSIST CDN SUPPLIERS IN BIDDING PROCESS ON ABOVE WORLD BANK
PROVECT.

Results Expected: SALES OF EQUIPMENT.
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Type of Event Location Date
Promaotional Projects approved and planned for the caming fiscal year.
Mission: S0&6 SHANGHAI
Sector: 006 ELECTRONICS EQUIP. 2% SERV

024 MISSION INCOMING
INSTRUMENTATION MISSION 0487

Sector: 008 TRANESPORT SYS, EQUIP., COMP, SERV.

010 FAIRS
CHINA PORTEX ‘87 ' SHANGHAL 0987

024 MISSION INCOMING A
URBAN DEVELOPMENT MISSION 1187

Sector: 009 FOREST PRODUCTS, EQUIP, SERVICES

020 MISSION OQUTGOING ,
FOREST PRODUCTE SEMINAR . ~ ' NANJING . 03587

&

Sector: 997 MULTIPLE SECTORS

024 MISSION INCOMING .
SHANGHATI LEADERS‘ MISSION 0087
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87/828 Trade and Economic Overviaw
Mis;ion: 310 PEKING
Country: 192 PEGPLE'S REP OF CHINA

CHINA’S SEVENTH FIVE YEAR PLAN (1986-1990) CALLS FOR COMPREHEN-
SIVE REFORMS OF THE ECON. STRUCTURE, TO MAINTAIN ECON. GROWTH, TO
TECHNOLOGICALLY TRANSFORM ENTERPRISES, TO IMPLEMENT KEY PROJECTS,
AND EMPHASIZING EXFORTS % IMPORT SUBSTITUTION. DECENTRALIZATION
DURING '84-85 LED TO UNCONTROLLED IMPORTS % A SEVERE DEPLETION OF
FOREIGN EXCHANGE RESERVES,NECESSITATING A DRAWING BACK FM DECENT-
RALIZATION. ELECTRIC POWER, TRANSP. CAPACITY,RESCQURCE DEV. 2 COMMU-
NICATIONS ARE DEFICIENT. % REMAIN CHINA’S PRIOGRITIES FOR DVLPMT.
NOTWITHSTANDING A SEVERE LOSS IN FOREIGN EXCHANGE BROUGHT ABOUT
BY THE FALL IN OIL PRICES, (27% OF CHINA'S ‘85 EXPORT EARNINGS),
CHINA ACTUALLY INCREASED EXPORTS BY 14%Z IN ‘84 WHILE IMPORTS IN-
CREASED BY 4%. FOREIGN EXCHANGE RESERVES REMAIN AT ABOUT US$10 BN
WHILE THE PROJECTED TRADE DEFICIT FOR ‘86 IS ESTIMATED AT $12-14
BN US. TIGHT FDREIGN EXCHANGE CONTROLS WILL REMAIN THROUGH ‘87.
CHINA ‘S EXPORT WEAKNESS RESULTS FM A DEPENDENCE ON AGRI. PRODS,
TEXTILES % RESJURCES. TO RAISE EXPORTS IT MUST MODERNIZE 400, 000
FACTORIES % FUNDAMENTALLY RESTRUCTURE ITS MNGMNT & BUSINESS
METHODS. CHINA CLD DRASTICALLY REDUCE ITS IMPORTS TQ ATTAIN A
FOREIGN TRADE BALANCE BUT THIS PROCESS WLD CONFLICT WITH ITS AM- .
BITIOUS MODERNIZATION PROGRAM, % ITS INTENTION TO REJOIN G.A. T.T.
CHINA MUST INCREASZ ITS FOREIGN EXCHANGE THROUGH INCREASED AID %
CONCESEIONARY FINANCING, TOURISM, CAPITAL MKT TR&ANSACT ‘N & FOREIGN
INVETMT. EMPHASIS ON BARTER 2 COUNTERTRADE IS ALS0O A PRIORITY.
FOREIGN INVSTMNT WAS OFF 20%4 IN ‘84 DUE TO INSUFFICIENT INCENT-
IVES FOR FOREIGN INVESTORS % DIFFICULTIES BEING EXPERIENCED BY
CURRENT OPERATING JOINT VENTURES. NEW REGULATIONS FOR PROMOTING
FOREIGN INVSTMNT IN EXPORT ORIENTED, IMPORT SUBSTITUTION OR HIGH
TECH. - INTRODUCTION VENTURES IN OCT. ‘84, BUT MAaY FALL SHORT OF
SOLVING PROBLEMS. FOREIGN LOANS FOR FIRST SIX MTHS OF ‘86 WERE
US$2. S5 BN. FURTHER BORROWINGS AT A RATE IN EXCESS OF US35-7 BN
PER YEAR ARE POSSIBELE. WORLD BANK HAS AN ACTIVE 3 BILLION PRO-
GRAM IN CHINA, AND THE ASIAN DEVELOPMENT BANK HAS ESTABLISHED A
MOLDEST PRECENCE. PERMISSION HAS BEEN GRANTED FOR SOME PROVINCES
AND CITIES (DALIAMN, SHANGHAI AND TIANJIN) TO RAISE FUNDS THROUGH .
BOND ISSUES. CHINA WILL SPEND OVER US$3 BN TO RENOVATE % UPGRADE
SMALL % MEDIUM PLANTS % WILL IMPORT SOME “300Q0 ITEMS OF TECH. * IN
THE NEXT FIVE YEARS. THEIR FOCUS IS ON ENERGY SAVING AND QUALITY
IMPROVEMENT WITH PARTICULAR EMPHASIS ON ELECTRONICS, TEXTILES, FOOD
PROCESSING, CHZMICAL., PHARMACEUTICAL AND BUILDING MATERIALS INDUS-
TRIES. MAJOR INFRASTRUCTURE DEVELOPMENT WILL RESUIRE IMPORTS OF
FOREIGN GOCDE IN THE ENERGY, RESQURCES DEVELOPMENT, TRANSPORTA-
TION AND CCMMUNICATION SECTORS., ALL AREAS OF CANADIAN EXPERTISE.
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REPT: SYN=-GEQ 87/88 A. Post export program priorities

Region: ASIA AND PACIFIC

Mission: 510 PEKING

Market: 192 PEOPLE’S REP COF CHINA

The Mission selected the following sectors as priority areas for
export promotion activities for the coming fiscal year:

1. 007 POWER % ENERGY EQUIP. % SERV.
REASONS: PRC PRIME GOVT PRIORITY. ACTIVE DEV. OF POWER PLANTS AND OIL % GAS.

SIMILARITIES IN CLIMATE EXTRACTION TECHNIGUES. CDN CONCESSION FINANC-
ING, A POSSIBILITY.

2. 005 COMM. % INFORM. EGP. % SERV

REASONS: PRC GOVT PRICRITY. FOREIGN EXCHANGE AVAILABLE. AREA OF CDN EXPERTISE %
COMPETITIVENESS. ESTABLISHED CDN FIRMS IN MKT.SIMILAR CONDITIONS RE
LONG DIST. COMMUN‘NS,WHICH MAKES CDN TECH. RELEVANT. CIDA PROGS RELATE.

3. 008 TRANSPORT SYS, EQUIP, COMP, SERV.

REASONS: EXPANDING AIRCRAFT/RAIL/RCAD/WATER INFRASTRUCTURE. IDENTIFIABLE MKT FOR
STOL AIRCRAFT, NAV AIDS. PORT DEV.. EXEC. AIRCRAFT,AC ENGINES:RAIL SRVCS
% COMMUNICATIONS EGPT. ESTABLISHED CDN MKT SUCCESS. CIDA PRIORITY FOCUS

4. 001 AGRI % FOCD PRODUCTS & SERVICE

REASONS: 4TH PRC PRIORITY. CDN AG COMMODITIES SUCH AS POTASH, WHEAT, OIL SEED,
TECH. . MACHINERY % BREEDING LIVESTOCK ARE VERY GUALITY & PRICE COMPETI-
TIVE.SECTOR HAS ACTIVE CDN SUPPORT FM JAC/AG CDA.

S. 009 FOREST PRADUCTS, EQUIP, SERVICES

REASONS: DEMAND WILL REMAIN STRONG FOR MANY YRS. CDN SUPPLIERS OF LUMBER, PULP &
NEWSPRINT KNOW THE MKT % ARE COMPETITIVE.WITH HELP OF CONCESSICNAL
FINANCING, CDN COS CAN GET INVOLVED IN EXPANSIONM OR UPGRADING MILLS.

6. €10 MINE, METAL, MINERAL PROD 2 SRV

FEASONS: CLOSE CORRELATION BETWEEN CHINA‘S PRIOCRITIES % CDN CAPABILITIES IN
FIELD, SIMILARITIES IN CLIMATE, TOPOGRAPHY % EXTRACTION TECHNIGUES, CDN
FIRMS ALREADY SUCCESSFUL IN MKT WHICH WILL CREATE OPENINGS.

The most important current Canadian export sectors to this
market are (based an actual export sales):

1. 001 AGRI % FOCD PRODUCTS % SERVICE
2. 010 MINE.,METAL, MINERAL PROD % SRV

3. 007 FOREST PRCDUCTS.EGUIP.SERVICES
4

005 COMM. 2% INFORM. EGP. 2% SERV

a

007 POWER % ENERGY EQUIP. % SERV.

& 002 TRANSPORT EYS,EQUIP, COMP, SERV.
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87/88 Sectar/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: 510 PEKING

Market: 192 PEOPLE’S REP OF CHINA

Sectar: 001 AGRI % FOOD PRODUCTS % SERVICE

Subseactar: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago- 2 Years Ago
Sector/sub-sector (Projected) {Estimated)
Mkt Size(import) $. 2500. OOM $ 2400. oCcM $ 2000. 0OM $ 2000. OOM
Canadian Exports $  85. 00M $ 80. OOM - 46. O0OM % 80. OOM
Canadian Share 3. 40% ) 3. 304 2. 304 4. 00%
of Import Market
Majar Competing Countries : Market Share
i) 577 UNITED STATES OF AMERICA 030 %
1i) 609 EUROPEAN COMMON MARKET C 025 %
iii) 265 JAPAN ' 020 %
iv) 011 AUSTRALIA . 003 %
Cumulative 3 year export potential for CDN producté 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Froducts/services for which there are Current Total Imports
gonod market prospects . In Canadian %
i) POTASH % 30.00 M
ii) FARM EQUIPMENT (INCLUDING FEED MILLS) $ 20.00 M 1
iii) CHEMICAL FERTILIZERS $ '10.00 M
iv) HIDES $ 6.00 M
v TALLOW $ S.00 M
vi) BREEDING LIVESTOCK $ 2.00 M
vii) SEEDS FOR SOWING % 25.00 M

Frojects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: WORLD BANK LIVESTOCK: FUJIAN-
Approximate Value: % S M
Financing Source: 001 IBRD
For further info. pleases contact:
S. CHINA-C. DESLOGES, CON. GENERAL TLX#73391 DOMCA HX
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The Trade Qffice reports that the following factors influence Canadian
export performance in this market for this sector (sub—sector).
~ there are import restrictions which can present significant problems
~ the degree of import duty protection of local industry tends to be
high
- appraval of technical standards can presant problems in the case of
some importad praducts

In the Trade Office’s opinion, Canadian export performance in this sector
(syb—-sector) in this market is lower than optimum mainly because of:
- non competitive pricing
-~ non competitive financing from Canada
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies
- high tariffs
- non—-tariff protectionist measures which are difficult to overcome
— market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
— other factor(s) described by the Trade Office as +follows:
SUBSIDEZED E€EXPORTS FROM OTHER COUNTRIES IN SOME SECTORS. LACK OF
FOREIGN EXCHANGE ALLOCATED TO THE PRODUCT. CDN EXPDRTERS NOT READY
YET FOR JOINT VENTURE, BARTER IN THIS SECTOR

Scme Canadian exporters to this market in this sector(sub-sector?
have enjoyed success previously as a result of a variety of
factors which the trade office Teports to include:
- aggressive marketing on the part of Canadian Exporters
~ support provided by the PEMD program
— participation in ¢rade fairs
- participation in trade missions
- use of Canadian Government export promotion activities
- the presence of CIDA programs which have opened the market to
Canadian companies
- Canada’s position as one of the few major sgurces of international
supply
- strong sectoral capability in Canada

The Trade Qffice has recommended that a comprehensive market study
of this sector (sub-sectoar) would enhance the knowledge of
Canadian exporters to this markat.

- In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently angaged in activities which include:

Activity: JOINT AGRICULTURAL COMMITTEE.

Results Expectad: -SUPPORT AG RESEARCH IN CDA. -PROMOTE PRIORITY
' AG SALES TO CHINESE. BREEDING LIVESTOCK AND
GRAIN EGUIPMENT.

85
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MISSION: S10 PEKING COUNTRY: 192 PEOPLE’S REP OF CHINA

Faor the next fiscal year, the Trade QOffice is planning to

undertake the following new expart support initiative(s) in ¢&his

sactor (sub—sector):

Activity: ANIMAL HEALTH DISCUSSION.

Results Expected: REDUCE ANIMAL HEALTH TECHNICAL BARRIERS.
ONCE REMOVED, THEN. SALES POQTENTIAL ENHANCED.

Activitq:VPLANT PHYTOSANITARY DISCUSSIONS.

Results Expectad: CREATE CONDITIONS FOR NEW PLANT EXPORTS.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Regian

Ragion: ASIA AND PACIFIC '
Mission: 3510 PEKING

Market: 192 PEOPLE'S REP OF CHINA

Sector: 002 FISHERIES, SEA PRODUCTS & SERV.

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Aga
Sector/sub-secgtor (Projected). (Estimated)
Mkt Size(import) $ 0.00M NA 3 0.00M NA s 0.00M NA &. 89M
Canadian Exports % 0.00M NA 3 0. O0M NA 3 0. 00M NA % 0. 02M
Canadian Share 0. 00%4 NA 0. 00%Z NA 0. 00% NA 0. 00%
of Import Market
Major Competing Countries v Market Share
17 265 JAPAN coC %
ii) 609 EUROPEAN COMMON MARKET C 000 %
iii) 068 CHILE ‘ 000 %
Cumulative 3 year export potential for CDN products’ 1-3 sM

in this Sector/Subsector:

Current status of Canadian exports: No Export results to date
Froducts/services far which there are Current Total Imports
good market praospects In Canadian %
i} BULK FISH FOR PROCESSING/RE-EXPORT ' $ C.00 M
ii) OFF-SHORE EGUIPMENT % C.00 M

The Trade Office reports that the following factors influence Canadian
export perfarmance in this market for this sector (sub-sector).
~ there are import restrictions which can present significant problems
" = the degree of import duty protection of local industry tends to be
high
- approval of technical standards can present problems in the case of
some imported products

In the Trade Office’s opinion, Canadian export performance in this sector
‘{sub-sector) in this market is lower than optimum mainly because of:
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
- other factor(s}) described by the Trade Office as follouws:
CHINA DCES NOT IMPORT FISH AS SUCH. BUT GOOD POTENTIAL MKT FOR
BULK IMPORTS OF CERTAIN SPECIES FOR PRUCESSING AND RE-EXPORT
ALSO, AS CHINA BUILDS A DEEP-SEA FISHING CAPABILITY. MARKETS FOR
TECHNOLOGY WILL DEVELQOP.
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MISSION: S10 PEKING COUNTRY: 192 PEDPLE’S REP OF CHINA
Some Canadian exporters to this market in this sector{sub—-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

— No factors reported by mission
The Trade Office has recommended that a comprehensive market study
of this sector (sub—-sector) would enhance the knowledge of
Canadian exporters to this market.

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: JOINT VENTURE IN GUANGDONG TO IMPORT CANADIAN CAPELIN
IN BULK, PROCESS AND RE-EXPORT TO S.E. ASIA MARKETS.

Results Expected: NEW MARKETS FOR CANADIAN MALE CAPELIN.
Activity: CPPF FISH PROJVECT IN DALIAN.
Results Expected: "SALES OF CDN INGINEERING SERVICES.

Activity: SEVERAL JOINT-VENTURE DISCUSSIONS RE CANADIAN INVESTMENT
IN CHINESE FISHERY PROJECTS..

Results Expected: NO IMMEDIATE TRADE PROSPECTS . STILL AT
‘ DISCUSSION STAGE.

88
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87/88 Sector/Sub—Sector Highlights
Submitted by Pasts by Region

Ragian: ASIA AND PACIFIC

Mission: S10 PEKING

Market: 192 PEOPLE’S REP OF CHINA
Sector: 003 GRAINS AND OILSEEDS

Subsectaor: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Age 2 Years Ago
Sector/sub-sactor (Projected). (Estimated)
Mkt Size(import) $ 1200. OOM % 1200. OCM % 1100. OOM % 1300. OOM
Canadian Exports % S00. OOM % S500. OOM % 445 60M $ 602. 60M
Canadian Share 42. Q0% 42. 00% 41. 00% 46. Q0%
of Import Market
Major Competing Countries . Market Share
i) 011 AUSTRALIA , 038 %
ii) S77 UNITED STATES OF AMERICA 002 %
iii) 001 ARGENTINA Q07 % -
iv) 609 EUROPEAN COMMON MARKET C o2 %
Cumulative 3 year export poetential for CDN products . 100 M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Mature with little growth
Froducts/services for which there are Current Total Imports
cocd market prospects In Canadian %
i) WHEAT 3 479.00 M
ii) BARLEY ’ % 10.80 M
iii) WHEAT FLGUR % 10.00 M

The Trade Office reports that the following factors influence Canadian
axport performance in this market for this sector (sub-sector).
— there are import restrictions which can present significant problems
- the degree of import duty protection of local industry tends to be
high

In the Trade Office’s opinion, Canadian export perfaormance in this sectar
{sub—sector) in this market is lower than optimum mainly because of:
— other factor(s) described by the Trade Office as fallows:
. SALES ARE AROUT WHERE EXPECTED CONSIDERING MARKET CONDITIONS/
DOMESTIC PRCCUCTION.




—

27/02s87 DEPARTMENT OF EXTERNAL AFFAIRS Pége: 0
Expart and Investment Promation Planning System
MISSICON: 510 PEKING COUNTRY: 192 PEOPLE’S REP OF CHINA

Soma Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
~ aggressive marketing on the part of Canadian Exporters
- support provided by the PEMD program
- participation in trade fairs
- participation in trade missions )
- use of Canadian Government export promotion activities
- use of provincial governments export promotion activities
— the presence of CIDA programs which have opened the market to
Canadian companies
- competitive export pricing for this market
- Canada’s position as one of the few major sources of international
supply ‘
- strong sectovral capability in Canada
— the existence of a bilateral economic/trade arrangement between
Canada and this country
- the availability of competitive Canadian financing

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: CHINESE STUDENTS TO ATTEND COURSES AT CANADIAN INTERNATIONAL
GRAINS INSTITUTE.

Results Expected: EXPAND KNOWLEDGE OF CANADIAM GRAINS AMONG
DECISION MAKERS.
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87/88 Sectaor/Sub—Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: 510 PEKING

Market: 192 PEOPLE’S REP OF CHINA

Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year  Current Year

Sector/sub-sector (Projected) (Estimated)
Mkt Sizel(impart) % 0.00M NA % 0. OOM NA
Canadian Exparts $ 1. 00M ;: 2 0. SOM
Canadian Share 0. Q0% NA 0. 007 NA

of Import Market
Majar Competing Countries

i) 877 UNITED STATES OF AMERICA
ii) 051 UNITED KINGDOM '
iii) 112 FRANCE :
iv) 128 GERMANY WEST

Cumulative 3 year export potential for CDN products
in this Sector/Subsector:

1 Year Ago

$ 0. OOM NA
. 0. 20M
Q. 00% NaA

Page: 91.

2 Years Aga

%

Market Share

5-15 sM

Current status of Canadian exports: No Export results to date

Products/services for which there are
good market praspects
1) AIR NAVIGATION SYSTEMS
ii} MARINE METERS
iii) HELICOPTER HAUL DOWN SYSTEMS
iv) SAESAT TERMINALS .
v) TACTICAL SIGNAL SIMULATIONS
vi) COASTAL PATROL AIRCRAFT
vii) TACTICAL RADICS
viii) MARINE TOWING SYSTEMS
ix) SMALL UNDERWATER VEHICLES

The Trade Of#fice reports that the following factors

to Canadian export controls
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0. OOM NA
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~ exports of certain products or services to this country are subject
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In the Trade Qffice’s opinion, Canadian export performance in this secter
{sub—-sectaor) in this market is lower than optimum mainly because of:
- non competitive pricing
- nan competitive financing fraom Canada
- the apparent limited sectoral capability in Canada compared to other
campeting export countries
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters

Some Canadian exporters to this market in this sector(sub-sector}
have enjoyed success previously as a result of a variety of
factors which the trade office repaorts to include:

— No factors reported by missiagn

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

For the next fiscal year, the Trade Office is planning to
undartake the following new expart support initiative(s) in this
sector (sub-sector):

Activity: THIS IS A NEW MARKET SECTOR FOR CANADA. CONTACTS MADE DURING
' ASIANDEX ‘86 WILL BE FOLLOWED UP.

Results Expected: SLOW GROWTH OF EXPORTS, BUILD UP OF -NETWORK
. OF AUTHORITIES.
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B87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Ragiaon: ASIA AND PACIFIC , Co
Mission: 510 PEKING

Market: 192 PEQOPLE’S REP OF CHINA

Sector: - 005 COMM. & INFORM. EGP. & SERV

Subsectar: 053 TELECOMMUNICATIONS (INC SPACE)

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Projected) (Estimated)
Mkt Size(import}) ¢ 1C0Q0.COM $ 400. OCM % 2000. OCH $ S500.00M
Canadian Exports $ 25. COM $ 20. oomM $  20. OOM - 15. COM
Canadian Share 2. 50% 3. 304 1. 00% 3. 00%4
o0f Import Market
Major Competing Countries ‘ Market Share
i) 265 JAPAN ' 077 %
1i) S77 UNITED STATES OF AMERICA 00S %
iii) 128 GERMANY WEST Q0SS %
iv) 507 SWEDEN 005 %
Cumulative 3 year export potential for CDN products &60-100 M

in this Sector/Subsector:

Current ststus gf Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
good market prospects In Canadian ¢
1) TELEFPHONE SWITCHING SYSTEMS $ .00 M
ii) SATELLITE COMMUNICATIONS ’ $ 0.00 M
1ii) MOBILE COMMUNICATIONS $ 0.00 M

Frojects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable praspects.

i} Project Name: PORTS DEVELOPMENTS
Approximate Value: % (0. M
Financing Source: 012 DOM 028 TO/DETER
For further info. please contact:
G. E. BENSON TLX#22717 CANAD CN

ii) Project Mame: MORBILE NETWORKS FOR MIMISTRIES, PROVINCES
AND MUMNICIPALITIES
Approximate Value: % 100. |
Financing Source: 012 DOM
For further info. please contact:
’ G. E. BENSON TLX#22717 CANAD CN
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- The Trade Office reparts that the following factaors influence Canadian
axpaort perfarmance in this market for this sectar (sub-sectar).
- exparts of certain products ar services to this cauntry are subJect
to Canadian expart cantrals

In the Trade Office’s opinion, Canadian expart performance in this sector
(sub—sector) in this market is lower than upttmum mainly because af:
- nan competitive pricing
- non caoampetitive financing from Canada
- difficulties aof adaptation of marketing technigques ta the market by
same Canadian companies

Some Canadian exporters tao this market in this sectar(sub—sectur)
have engoyed success previously as a result of a variety af
factars which the trade affice reparts ta include:

- aggressive marketing on the part of Canadian Exporters

= suppart pravided by the PEMD program

- participation in trade fairs

- participation in trade missions

- use af Canadian Government expart pramatiaon activities

- = use of provincial governments export pramotion activities
- the presence aof CIDA programs which have apened the market to
Canadian companias
- competitive export pricing faor this market
- strong sectaral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sectar) would enhance the knowledge af
Casnadian exporters to this market.

For the next fiscal year, the Trade Qffice is planning to
undertake the following new export support initiativel(s) in ¢this
sacfar (sub—-sector):

Activity: MASS MAILING OF HANDARIN TELECOM BROCHURES TO CONTACTS FROM
EXPOCOM.

Results Expected: MAXIMIZE CHINESE FAMILIARITY NITH CANADIAN : \
’ TELECOM CAPABILITIES.

Activity: VISITS TO REGIONAL TELECOM CENTRES, WHERE REGUIRED IN SUPPORYT OF
COMPANY INITIATIVES OR INDEPENDENTLY TO MEET RESEARCH INSTITUTE/
MUNICIPAL AND PROVINCIAL AUTHORITIES.

Results Expectaed: FIRST HAND KNOWLEDGE OF NEGOT‘G ENVIRONMENT.
=INFLUENCE TELECOM AUTHORITIES TO CONSIDER
CDN EGPT. #% SRVCS.GATHER PLANNING INFO. TO
MATCH WITH CDN CAPABILITIES.
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87/88 Sectaor/Sub-Sector Highlights .
Submitted by Posts by Region

Regian: ASIA AND PACIFIC ‘ ‘
Mission: S10 PEKING

Market: 192 PEOPLE'S REP OF CHINA

Sector: 005 COMM. % INFORM. EGP.% SERV

Subsectar: 0S4 COMPUTERS: SOFTWARE % SYSTEMS

Statistical Data On Next Year Current Year | 1 Year Ago 2 Years Ago
Sector/sub—-sector (Praojected), (Estimated)
Mkt Size(impart) ¢ 250. OOM ¢ 1000. OOM $ 400 O0OM $ 0. OOM NA
Canadian Exports $ 10. OOM % S. OOM $ S. OOM $ S. OOM
Canadian Share 4. 00% 0. S0% 1. 25% - 0.0C% NA
cf Import Market )
Major Competing Caountries . | ' ‘ Market Share
i) 577 UNITED STATES OF ANERICA 0SS %
ii) 265 JAPAN 035 %
iii) 128 GERMANY WEST » 002 %
Cumulative 3 year export potential for CDN praoducts 30-60 M

in this Sector/Subsector:

Current status of Canadian exparts: Small but expanding
Products/services faor which there are Current Total Imports
yaad market praspects In Canadian %
i) INDUSTRIAL MICROCOMPUTER (SEMI-TECH MICROELECT.) $ 0.00 M
i1i) WCRD-PROCESEING SYSTEMS (INT ‘L GEOSYSTEMS) $ 0.00 M

The Trade Office reports that the following factors influence Canadian
axport performance in this market faor this sector (sub-sector).
- exports of certain praoducts or services to this country are subject
to Canadian export contrals

~ the degree of import duty protection of local industry tends %o be
high

In the Trade Office’s opinion., Canadian export performance in this sector
\:ub-sector) in this market is lower than gptimum mainly because of:
- a lack of interest in the market on the part of Canadian exporters
= the unsuitability of Canadian products for this market
~ the apparent limited sectoral capability in Canada compared to ather
campeting export countries
- high tariffs _
-~ market prospect which are relatively new and have not yet heen
explored adequately by Canadian exparters
- ather factor(s) described by the Trade Office as follaws:
LACK OF PROTECTION FOR INTELLECTUAL PROPERTY. D. CHINESE MARKET

NOT READY FOR EDUCATIONAL SOFTWARE. CONVERSICOM TO CHINESE LANGU-
AGE FREGUENTLY NECESSARY.
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" €ome Canadian expagrters to this market in this sector{sub—-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports ta include:

— aggressive marketing on the part of Canadian Exparters

- suppart provided by the PEMD program

- participatian in trade fairs

- participation in trade missions

- use of Canadian Government export promotion activities

- use of provincial governments export promotian activities

— the presence of CIDA programs which have opensd the market to

Canadian companies
— competitive expart pricing for this market

The Trade Qffice has rérommended that a comprehensive market study
cf this sector (sub—sectaor) would enhance the knowledge of
Canadian exparters to this market. .
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B7/88B Sectar/Sub-Sector Highiights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: 510 PEKING

Market: 192 PEOPLE’'S REP OF CHINA
Sector: O00& ELECTRONMNICS EGQUIP. & SERV

Subsectar: 042 INSTRUMENTATION

‘Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) ¢ 400. OCM $ 350. OOM $ 3200. OOM € 250.00M
- Canadian Exparts % 0.00M NA s C.00M NA 3 0. 00M NA 3 0. OOM NaA
Canadian Share 0. 00% NA 0. 00% NA ) 0. 00% NA 0. 00% NA
af Impart Market
Major Compefing Countries Market Share
i) 265 JAPAN . . ‘ : 0S50 %
ii) 577 UNITED STATES OF AMERICA 025 %
iii) 609 EURDPEAN COMMON MARKET C 020 %
Cumulative 3 year export potential for CDN praducts 5—-15 $M
in this Sector/Subsectar:
Current status of Canadian exports: No Export results to date
Froducts/services for which there are ‘ Current Taotal Imports
good markeft prospects In Canadian %
i) PROCESS INSTRUMENTATION $ Q.00 ™
i1) ENVIRONMENTAL ’ % 0.00 M
iii) HYDROGRAPHIC : $ ©0.00 ™M

The Trade Office reports that the following factors influence Canadian
2xpart performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends ta be
moderate

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
= a lack af interest in the market on the part of Canadian exporters
= the apparent limited sectoral capability in Canada compared to other
coampeting expart countries
— market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

~ = No factors reported by mission

The Trade Office has recommended that a comprehensive market study
of this sector (sub—-sector) would enhance the knowledge of
Canadian expoarters to this market.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: SHANGHAI CONSULATE MARKET STUDY RESULTS WILL BE USED AS TEST OF
USEFULNESS IN IDENTIFYING FUNDED OPPORTUNITIES IN THIS SECTOR.

Results Expected: PROJECT/FUNDING INFQ FOR COMPANIES ESPECIALLY
THOSE WHO PARTICIPATED IN THE 1986 INSTRU-
MENTATION MISSION.
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87/88 Sector/Sub—-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC
Mission: S10 PEKING -~ | P
Market: 192 PEOPLE’'S REP OF CHINA

Sectaor: 007 POWER % ENERGY EGQUIP. % SERV.

Subsector: 071 HYDRO ' -

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago |
Sector/sub-sector (Progjected) (Estimated)
Mkt Size(import) $ 400. OOM $ 200. OOM ¢ 150. OOM % 0. OOM NA
Canadian Exports $ 20. OOM $ 0. 00M $ 0. OOM $ 0. O0OM NA
Canadian Share S. 00% 0. 00% _ 0. 00% 0. 00%Z NA
af Import Market
Major Competing Countries Market Share
i) 265 JAPAN ' 000 % h
ii) 577 UNITED STATES OF AMERICA 000 %
iii) 237 ITALY C00 %
Cumulative 3 year export potential for CDN products 60-100 3M

in €this Sector/Subsector:

Current status of Canadian exports: No Export results to date
Froducts/services far which there are Current Tatal Imports
gonod market prospects In Canadian $ !
i) ENGINEERING SERVICES $ 0.00 M
ii) TURBINES : % 0.00 M
iii) GENERATORS $ 0.00 M
iv) CONTROL EGQUIPMENT % 0.00 M

Progjects or portion of projects which are still in the planning
stage and for which Canadign caoampanies might have reasonable prospects.

i) Project Name: GEHE YAN HYDROELECTRIC
Approximate Value: s M
Financing Source: 028 TQO/DETER
For further infa. please contacst:
D. HORLEY (4613)992-6129 J. M. DUVAL TLX#22717

ii) Project Name: THREE GORGES .
Agpraoaximate Value: $ 1000 M
Financing Source: 001 IBRD 027 BILATER

‘028 TO/DETER
For further info. please contact:
D. HORLEY (613)992-6129 J. M. DUVAL TLX#22717
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Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

iii) Project Name: DONGJIANG
Approximate Value: $ M
Financing Source: 028 TO/DETER
For further infga. please contact:
D. HORLEY (6131992-4612%9 J. M. DUVAL TLX#22717

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sectar (sub-sectar).
-~ the degree of import duty protection of local industry tends to be
high

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- non competitive pricing
- non competitive financing from Canada
- non-tariff protectionist measures which are difficult to overcome
— ather factor(s) described by the Trade Office as follows:
HIGH LEVEL OF PROTECTED DOMESTIC PROCUREMENT FOR ELECTRIC MECHA-
NICAL EGUIPMENT.

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factars which the trade office reports to include:

- No factars repgorted by missiaon

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
s2ctor (sub-sector):

Activity: DETERMINE CHIMESE INTENTIONS RE KEY HYDRO DEVELDPHENTS AND
PRIGRIZE THEM.

Results Expected: ABILITY TO RE-FOCUS ON HIGH PRIORITY HYDRO
DPPDRTUNITIES
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87/88 Sector/Sub—-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: 510 PEKING

Market: 192 PEDPLE’'S REP OF CHINA
Sectar: O©07 POWER & ENERGY EQUIP. & SERV.

Sutsectar: 072 THERMAL ’ ;

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Projected) (Estimated)
Mkt Sizel{impart) % 200. OOM $ &0CO. OOM $ 250. O0OM % 0. OOM
Canadian Exparts & 2C0. OOM $ 200. OOM ] 20. 0OM $ 0. OOM
Canadian Share 22. 22% 33. 33% _ 8. 00% 0. 00%Z
of Import Market ‘
Major Campeting Countries : Market Share
i) 553 UNION OF SOVIET SOC REP / 030 %
ii) 2465 JAPAN 010 %
iii) 088 CZECHOSLOVAKIA 010 %
_ivy 237 ITALY ' 007 % }
v} 577 UNITED STATES OF AMERICA S : 005 % ;
vi) 112 FRANCE : 00S %
Cumulative 3 year export potential for CDN products 100 sM AND UP

in this Sector/Subsector:

Current status af Canadian exports: Well established and growing
Fraoducts/services for which there are Current Total Imports
jood market prospects In Canadian $
i} COMPLETE PLANTS % 0.00 M
ii) STEAM BOILERS $ 0.00 M
iii) BALANCE OF PLANT : 3 C.00 M
iv) TURB INE/GENERATORS 3 0.00 M

Frojects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Pragect Name: SHANGHAI SUPER THERMAL (2X&400)
Approximate Value: $ 1350 ™
Financing Saurce: 028 TO/DETER
For further info. please contact:
D. HORLEY TLX#22717 J. M. DUVAL (4613)992-412 '

i1} Project Name: LCEZRQU (2X3350)
Appraximate Value: ¢ 100 el
. Financing Source: 028 TO/DETER
For further info. please contact:
D. HORLEY TLX#22717 J. M. DUVAL (4131572-4129




f7—7

27/02/87 DEPARTMENT OF EXTERNAL AFFAIRS Page: 1G2
Export and Investment Promotion Planning System
MISSION: 510 PEKING COUNTRY: 192 PEOPLE’S REP OF CHINA

Frojects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable praospects.

1ii) Project Name: LUOQ HUANG
Approximate Value: $ 100 M
Financing Saurce: 028 TO/DETER
For further info. please contact:
D. HORLEY TLX#22717 J. M. DUVAL (613)992-4129

The Trade QOffice reports that the foallowing factors influence Canadian
export performance in this market for this sector (sub~sector).
- the degree aof import duty protection of lacal industry tends to be
moderate

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- non competitive pricing
- other factor(s) described by the Trade Office as follows:
CERTAIN BIDE ARE IN PLAY AT PRESENT WHICH CAN HAVE VERY SUBSTANT-
IAL POSITIVE EFFECT IF SUCCESSFUL. HOWEVER, AN EXPECTED THERMAL
PLANT MAY NOT MATERIALIZE AS SOON AS FORESEEN.

Some Canadian exporters to this market in this sector(sub-sector}
have enjoyed success previously as a result of a variety af
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- .support provided by .the PEMD program

- participation in trade fairs

- use af Canadian Government export promotion activities

~ competitive export pricing for this market

~ strong sectoral capability in Canada

~ the availability of competitive Canadian financing

In suppaort of Canadian exports in this sectar (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: BIDS ON BOILER ISLANDS FOR THREE MAJDR THERMAL PLANTS (LUO HUANG,
DEZHOU, SHIDGCU KOU). : _ o

Results Expectad: CANADA SHOULD WIN AT LEAST ONE.

For the next fiscal year, the Trade QOffice is planning to
undertake the following new expart support initiative(s) in this
sactor {(sub—-sector):

Activity: EXPLORE AND IDENTIFY WHICH IS THE NEXT TRANCHE OF THERMAL PLANTS.
AND SEEK A COMMITHMENT FOR A NEGOTIATED CONTRACT.

Results Expected: POSITION CANADIAN SUPPLfERS FOR THE NEXT
ROUND OF THERMAL GENERATING CONSTRUCTION.
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Re=gion: ASIA AND PACIFIC \
Mission: 510 PEKING

Market: 192 PEQPLE‘S REP OF CHINA

Sector: 007 POWER % ENERGY EGUIP. & SERV.

Subsector: Q073 NUCLEAR

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import: $ S00. 0OM $ 100. OOM % 0. 00M NA 3 0. 0OM NA
Canadian Exports % 2. GoM $ 0. ocM $ 0. 00M NA % 0. COM NA
Canadian Share 0. 40% 0. 00% 0. C0%Z NA 0. C0%Z NA

of Import Market

Magor Comﬁeting Countries Market Share

i) 112 FRANCE 030 %
i1}y OS1 UNITED KINGDOM 040 %
iii) 577 UNITED STATES OF AMERICA 005 %
iv) 128 GERMANY WEST : Q05 %

Cumulative 3 year export potential for CDN products
in this Sector/Subsector:

Current status of Canadian exports: No Export results to date

Froducts/services for which there are
gcod market prospects
i) SLCWPOKE REACTOR
ii) CONSULTING SERVICES

Current Total Imparts
In Canadian %
$ Q.00 M
$ 1.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).

-~ there are import restrictions which can present significant problems
exports of certain products or services to this country are subject
to Canadian export controls _
approval of technical standards can present problems in the case of
some imported products

In the Trade Office’s opinion, Canadian export performance in this sector

(sub-sector) in this market is lower than gptimum mainly because of:

non competitive pricing

non competitive financing from Canada

the unsuitability of Canadian products for this market

difficulties in obtaining credit facilities in Canada

other factor(s} described by the Trade Qffice as follows:
THE SLOWPOKE REACTOR COULD HAVE A WILE-USE FOR DISTRICT HEATING
IN CHINA. THz PROBLEM IS TO DEMONSTRATE ITS COST EFFECTIVENESS IN
FACE OF CHEAP COAL AND TO FIND FINANCING (HARD CURRENCY) FOR A
DEMONSTRATION UNIT.




27/,02/87 DEPARTMENT QF EXTERNAL AFFAIRS Page:

Export and Investment Promotion Planning System
MISSION: S10 PEKING COUNTRY: 192 PEQPLE'S REP OF CHINA

Some Canadian exportars to this market in this secter(sub-sector)
have anjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- No factaors reported by mission

In support of Canadian exports in this sector (sub-sector) the
Trade Qffice is currently engaged in activities which include:

Activity: SUPPORT AECL’S ACTIVITIES IN PROMOTION OF SLOWPOKE REACTOR.

Results Expected: AGREEMENT ON BUILDING OF DEMONSTRATION UNIT
IN GIGIHAR (HEILONGJIANG). '

For the next fiscal year, the Trade QOffice is planning to .
vndertake the following new export support initiative(s) in ¢this
sector (sub-sector):

Activity: TO ESTABLISH NUCLEAR CO-OPERATION AGREEMENT.

Results Expected: PAVE THE WAY FOR FUTURE TECHNDLOGY SALES.

1G4
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87/88 Sector/Sub—-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Missign: S510 PEKING -

Market: 192 PEOPLE‘S REP OF CHINA

Sector: 007 POWER % ENERGY EGUIP. % SERV.

Subsectar: 074 TRANSMISSION

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sectaor/sub—-sector (Progected) (Estimated)
Mkt Size(import) $ 120. OCM - $ 120. OOM s 150. 00M $ 0. OOM
Canadian Exports ¢ - 7. 00M ] S. OOM $ 15. OCM $ 0. OOM
Canadian Share &. 00% 4. 174 10. 0 0% 0. 00%
af Import Market .
Major Campeting Caountries Market Share
i) 245 JAPAN v 000 %
ii) 609 EUROPEAN COMMON MARKET C ‘ - 000 %
iii) 612 SCANDINAVIA 000 %
iv) 577 UNITED STATES OF AMERICA 000 %
Cumulative 3 year export potential faor CDN products 15-30 sM

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imports
good market prospects In Canadian $
i} LINE STRINGING ' $ 0.00 M
11) TRANSFORMERS $ 0.00 M
iiiy EHVDC CONSULTING $ 0.00 M
iv) EHVDC EQUIPHMENT $ 0.00 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasaonable praospects.

i) Project Name: GRID EXPAMSIONS, UPGRADING AND INTER-
© CONNECTIONS (VARIOUS)
Apgproximate Value: ¢ M
Financing Source: 028 TO/DETER
Far further info. please cantact:
' D. HORLEY/CANADIAN EMBASSY TLX#22717

ii} Project Name: HONSHUI RIVER-GUANGZHOU POWER INTER-
CONNECT
Approximate Value: 3 100 M
Financing Source: 028 TO/DETER
For further infa. please contact:
D. HORLEY TLX#22717
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The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
high

In the Trade Office‘s opinion, Canadian export performance in this sector
(sub—sectar) in this market is lower than optimum mainly because oaf:
— non caompetitive pricing
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters

CSome Canadian exporters to this market in this sector(sub-sector)
have engjoyed success praviously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- use of Canadian Governmant export promotxon activities

— use of provincial governments export promotion activities

- the presence of CIDA programs which have opened the market to

Canadian companies
. = strong sectoral capability in Canada

For the next fiscal year, the Trade Office is planning to
undartake the following new expart suppart initiative(s) in ¢this
sector (sub-sector):

Activitge CLARIFY MORE PRECISELY THE PRIORITIES AND TIMING OF CHINESE
EXPANSION PROJECTS.

Results Expected: BETTER POSITION CANADIAN FIRMS FOR BIDDING
SUCCESS.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Missian: 510 PEKING

Market: 192 PEOPLE’S REP OF CHINA

Sector: 008 TRANSPORT SYS, EGUIP, COMP, SERV.

Subsector: 082 URBAN TRANSIT

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Progjected) {Estimated?
Mkt Size(import) % 0. 00M % C. OOM $ . OOM $ O. OOM
Canadian Exports $ 0. OOM $ O. OOM $ O. OOM $ ©. OOM
Canadian Share 0. 00% 0. 00% 0. 00% 0. 00%
of Import Market -
Major Compéting Countries Market Share
i) 112 FRANCE | . : ' 000 %«
ii) 265 JAPAN ’ c00C %
Cumulative 3 year export potential for CDN products 15-30 sM

in this Sectar/Subsector:

Current status of Canadian expoarts: No Export results to date
Products/services for which there are : Current Total Imports
good market prospects . In Canadian $
i} BI-LEVEL COMMUTER CARS $ 0.00 M
ii) URBAN TRANEIT MANAGEMENT $ 0.00 M
iii) URBAN TRANSIT SIGNALLING AND COMMUNICATIONS $ .00 M

Prcjects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Nama: BEIJING SUEWAY EXPANSION
Appraximate Value: $ 250 M
Financing Saurce: 028 TO/DETER
For further infao. please contact:
T. GREENBERG/M. NEP INAK TLX#22717 CANAD CN

ii) Progject Name: GUANZHOU LRT PROJECT
Approximate Value: $ M
Financing Source: C28 TO/DETER
For further info. please contact:
T. GREENBERG/M. NEP INAK TLX#22717 CANAD CN
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Progjects or portion of projects which are still in the planning>
stage and for which Canadian companies might have reasonable prospects.

ii1i) Progect Name: CHONGGING LRT PROJECT
Approximate Value: % M :
Financing Source: 028 TO/DETER
For further info. please contact:
T. GREENBERG/M. NEP INAK TLX#22717 CANAD CN

iv}) Project Name: SHANGHAI LRT PROJVECT
Approximate Value: ¢ M
Financing Source: 028 TO/DETER
For further info. please contact:
T. GREENBERG/M. NEP INAK TLX#22717 CANAD CN

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub—-sector).
— there are import restrictions which can present significant problems
- the degree of import duty protection of local industry tends to be
low .

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—-gsector}) in this market is lowsr than optimum mainly because of:
- non—tariff protectionist measures which are difficult to overcome
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
- othar factor(s) described by the Trade Office as follows:
PRC WISH TECHNOLOGY AND JV INVESTMENT.

Some Canadian exporters to this market in this sector(sub-sector?
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- No factors reported by mission

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector}) would enhance the knowledge of
Canadian exporters to this market.

In support of Canadian exports in this sactor (sub—-sector) the
Trade Office is currently engaged in activities which include:

Activity: CPPF STUDY CF BEIJING SUBWAY EXTENSION.

Results Expected: TO POSITION CANADIAN FIRM FOR FUTURE WORK ON
THIS PROJECT.

108




27/02¢87 DEPARTMENT OF EXTERNAL AFFAIRS

Export and Investment Promotion Planning System

MISSION: 510 PEKING COUNTRY: 192 PEOPLE'S REP OF CHINA
or the next fiscal year, the Trade Office is planning %o

undartake the following new export support initiative(s) in ¢this
sactor (sub-sectar):

m

Activity: WILL CONDUCT SERIES OF MEETINGS WITH APPROPRIATE OFFICIALS TOQ
CLARIFY MARKET POTENTIAL.

Results Expected: TO BE IN BETTER PQSITION 7O DEVELOP PLAN OF
ACTION.

Page:
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87/88B Sector/Sub—-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Missiagn: S10 PEKING

Market: 192 PECOPLE’S REP OF CHINA

Sector: Q08 TRANSPORT SYS. EQUIP. COMP,SERV.
Subsector: 0B3 MARINE INDUSTRIES

tatistical Data On Next Year Current Year 1 Year Ago 2 Years Ago

Sector/sub-sector (Projected) (Estimated) 7
Mkt Size(import) 3 700. OOM $ B0O. OOM % B896.00M . $ 1110.00M
Canadian Exports 3% 2. OOM $ 1. ooM $ 1. OOM $ 1. 50M
Canadian Share 0, 29% 0. 13% " 0. 11% . 0.14%
af Import Market
Major Competing Countries | Market Share
i) 245 JAPAN 080 %
ii) 577 UNITED STATES OF AMERICA 015 %
» Cumulative 3 year export potential for CDN products 5~-15 sM

in this Sector/Subsector:

Current status of Canadian exports: No Export results to date
Products/services for which there are Current Total Imparts
good market prospects In Canadian %
i) VTM SYSTEMS $ 15.00 M
ii) SELF-UNLOADING VESSELS : $ 0.00 M
iii) HARBOUR EGUIPMENT ' $ 200.00 M

Projects or portian of projects which are stiil in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Progect Name: SHANGHAI VTMS
Approximate Value: $ 5 M
Financing Source: 028 TO4/DETER
For further info. please contact:
CONS. GN C. SARRAZIN TLX#334C8 T.GREENBERG TLX22717.

The Trade Office reports that the following factors influence Canadian
axpert perfaormance in this market for this sector (sub-sector).
— there are import restrictions which can present significant problems
~ exports of certain products or services to this cauntry are subject
to Canadian expgort contrals
~ the degree of impart duty protection af local industry tends to be
moderate -
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In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
— non caompetitive pricing
- non competitive financing from Canada
- the apparent limited sectoral capability in Canada compared to other
competing expoart countries
— non—tariff protectionist measures which are difficult to overcome
- martket prospect which are relatively new and have not yet been
explored adequately by Canadian exporters

Scme Canadian exporters to this market in this sector(sub—sector)
have enjoyed success previously as a result of a variaty of
factors which the trade office reports to include:

— No factors reported by mission

The Trade Office has recommended that a comprehensive market study
of this sector (sub—-sector) would enhance the knowledge of
Canadian exportars to this market.

Far the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in ¢this
sector (sub—sector): .

Activity: PLAN TO INVESTIGATE VESSEL TRAFFIC &ANAGEHENT ASPECTS OF CHINA'S
: PORT EXPANSION PROGRAH.

Results Expected: TO PREPARE INFORHATION FOR POSSIBLE MISSION
IN LATE 1987..
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B87/88 Sector/Sub-Sector Highlights
Submitted by Paosts by Region

Region: ASIA AND PACIFIC ‘
Miszion: $S10 PEKING

Market: 192 PEOPLE’S REP OF CHINA

Sector: 008 TRANSPORT SYS, EQUIP, COMP, SERV.

Subsector: QB84 RAIL

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Aga
Sector/sub-sectar _ (Progjected) (Estimated)
Mkt Size(import) ¢ 400. OOM $ 350. OOM $ 350.00M $ 320.00M
Canadian Exparts $ 2. OCM 3 1.00M | % 1. OCM $ 1. 00M
Canadian Share 0. S0% 0. 2974 0. 29% C.317%
of Impart Market
Major Campeting Countries Market Share
i) 265 JAPAN , - 030 %
1i) 577 UNITED STATES OF AMERICA c20 %
i1i) 128 GERMANY WEST o c20 %
iv) 112 FRANCE c20 %
v} 123 EAST GERMANY 000 %
Cumulative 3 year export potential for CDN products S5-15 sM

in this Sectar/Subsector:

Ccurrent status of Canadian exparts: Small but expanding
Products/services for which there are Current Tatal Imparts
nood market praspects - In Canadian $
i) SIGNALLING SYSTEMS ) : ' $ &0.00 M .
ii) RAIL VEHICLES . $ &00. 00 ™M
11i) RAILWAY MANAGEMENT $ 10.00 M

ProJects or partion of projects which are still in the planning
tage and for which Canadian companies might have reasonable prospects

i) Project Name: RAILWAY UPGRADE PROGRAM (7TH S YEAR
PLAN)
Appraximate Value: $ 400 M
Financing Source: 028 TO/DETER
For further info. please contact:
T.GREENEERG/M. NEP INAK TLX#22717
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The Trade Office raports that the following factors influence Canadian
export performance in this market for this sector (sub-sector). \
— there are import restrictions which can present significant problems
— the degree of import dufty protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export perfaormance in this sector
{sub-sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part aof Canadian exporters
- non competitive pricing
- non competitive financing from Canada
- non—tariff protectionist measures which are difficult to overcome
- difficulties in obtaining credit facilities in Canada

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a resuvlt of a variety of
factors which the trade office reports to include:
= the presence of CIDA programs which have opened the market to
Canadian companies
- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian. exporters to this market.

For the 'next fiscal year, the Trade Office is planning to

yndertake the following new export support 1n1t1atxve(s) in this
sector (sub—sector):

Activity: PREPARE REPORT ON RAILWAY SIGNALLING OPPORTUNITIES.
Results Expected: TO PUBLICIZE OPPORTUNITIES TO CANADIAN FIRMS.

Activity: DEVELOP CLOSER RELATIONS WITH KEY OFFICIALS IN MINISTRY OF RAIL-
WAYS.

Results Expected: TO OBTAIN MORE TIMELY AND APPROPRIATE INFOR-
MATION.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Missian: 510 PEKING

Market: 192 PEOPLE‘S REP OF CHINA

Sector: 008 TRANSPORT SYS, EQUIP, COMP, SERV.

Subhsector: 085 AEROCSPACE

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector - (Progected) (Estimated)
Mkt Size(import) ¢ 400. OOM $ 380. OOM % 330. OOM $ 370. 00M
Canadian Exports $ 40. OCM $ 70. OOM ¢ 1. o0M ] 15. OOM
Canadian Share 10. 00% - 18. 00% 0. 304 4.05%
of Import Market
Magjor Competing Countries ] Market Share
i} 577 UNITED STATES OF AMERICA 060 %
ii) 0S1 UNITED KINGDOM 025 %
iii) 112 FRANCE S 015 %
Cumulative 3 year export potential for CDN products "60-100 $M

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
good market prospects , In Canadian $
i) AIRCRAFT $ 800.00 M
ii) AIRCRAFT ENGINES ) 300.00 M
iii) AIR TRAFFIC CONTROL RADAR $ S0.00 M \
iv) AIR NAVIGATION AIDS $ 25.00 M
v) AIR COMMUNICATICN SYSTEMS $ 25.00 M
vi) FLIGHT SIMULATORS ) S0.00 M

Projects ar portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i} Project Nams: AIRCRAFT FOR NEW REGIONAL AIRLINE
Approximate Value: $ &0 - M
Financing Scurce: 024 BC
For furthaer info. please contact:
T. GREENBERG/M. NEP INAK TLX#22717

i1} Progect Name: AIR TRAFFIC CONTROL UPGRADE GUANCZHDU
AND SHANGHAI
Approximate Value: $ 30 M
Financing Source: 012 DOM
For further info. please contact:
T. GREEMEERG/M. NEP INAK TLX#22717
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Frojects or portion of projects which are still in the planning
stsge and for which Canadxan companies might have reasonable prospects.

iii) Progyject Name: FLIGHT TRAINING CENTRE (737'S)
Approximate Value: $ 15 M
Financing Source: 023 EDC
For further infa. please contact:
T. GREENBERG/M. NEP INAK TLX#22717

The Trade Office reparts that the following factors influence Canadian
export performance in this market for this sector (sub-sector):
- exports of certain products or services to thxs country are subject
to Canadian export controls

~ the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub=sector) in this market is lower than optimum mainly because of:

= non competitive pricing

- non—tariff protectionist measures which are difficult to avercome

- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters

Soms Canadian exporters to this market in this sector(sub—sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

~ aggressive marketing on the part of Canadxan Exporters
- participation in trade fairs

- use of Canadian Government export promotion activities
- competitive export pricing for this market

- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

For the next fiscal qéar. the Trade Office is planning to

undertake the following new export support initiative(s) in this
sector (sub-sector):-

Activity: FOLLOW UP TO CIVIL AVIATIOM MISSION PLAMNED FOR FEBRUARY 1987.
Results Expected: BREAK INTO AIR TRAFFIC CONTROL MARKET.
Activity: PREPARE DETAILED REPORT ON AIR TRAFFIC OPPORTUNITIES IN CHINA,

Results Expected: PUBLICIZE OPPORTUNITIES TO CANADIAN FIRMS.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Regioﬁ: ASIA AND PACIFIC

Mission: 510 PEKING

Market: 192 PEOPLE’S REP OF CHINA '
Sector: C©09 FOREST PRODUCTS, EGUIP, SERVICES

Subsector: 092 WOOD AND WOOD PRODUCTS

Statistical Data On Next Year Current Year 1 Year. Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ &00. OOM $ S25. 00M $ &25.00M $ 750.00M
Canadian Exports $ 60. 00M $ 42. OOM - % S56. OOM $ ?1. 0CM
Canadian Share 10. 00% 8. 004 ?. Q0% 12. 00%
of Import Market
Major Competing Countries . Market Share
i} S77 UNITED STATES OF AMERICA . 040 %
ii) 192 PEOPLE‘S REP OF CHINA ) 030 %
"1iii) S5S3 UNION OF SOVIET SOC REP 015 %
iv) 416 OTHER COUNTRIES 007 %
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and grouing

Products/services for which there are Current Total Imports
jood market prospects : ' In Canadian $
i) TIMEER : : $ 30.00 M
ii) LUMBER ‘ % 25.00 M '
1ii) FORESTRY EQUIPMENT AND MACHINERY $ 4.00 M
iv) FOREST MANAGEMENT % 1.00 M

Projects or portion of projects which are still in the planning :
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: WORLD BANK — FORESTRY DEVELOPMENT
PROJECT.
Approximate Value: $ 25 M
Financing Source: 00! IBRD 002 .IDA
For further info. please contact:
G. SAINT-JACQUES. TLX: 22717 CANAD CN

ii) Project Name: CIDA—- FORESTRY DEVELOPMENT PROJECT
Approximate Value: $ 10 M
Financing Source: 011 CIDA
For further info. please 'contact:
D. HENDERSON TLX#22717
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The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sectar). '
' - there are import restrictions which can present significant problems
— exports of cerftain products or services to this country are subject
to Canadian export controls

- the degree of import duty protection of local 1ndustrg tends to be
low

In the Trade Office’s opinion, Canadian export perfoarmance in this sector
(sub—-sector) in this market is lower than optimum mainly because of:
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
- aother factor(s) described by the Trade Office as follows:
MKT PROSPECTS STILL UNEXPLORED FOR FORESTRY MACHINERY & EGUIP.

THIS IS DUE TO A LACK OF KNOWLEDGE OF THE MARKET AND RELUCTANCE
TO TRANSFER TECHNOLOGY.

Samz Canadian exporters to this market in this sector(sub—sector)
have enJoged success previously as a result of a varxetq of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
— participation in trade missions :
-~ use of provincial governments export promotion activities
- the presence of CIDA programs which have opened the market to
Canadian companies
- competitive expart pricing for this market
-~ Canada’s position as one of the few major sources of international
supply
- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Qffice suggests that sourcing tools currently available
to them have some limitiations in particular:
- the adequacy aof exporter information in Canadxan Directories
- product/service information from Canadian companies

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: PROVIDE SUPPORT TO COFI‘S EFFORTS IN CHINA, ESPECIALLY THEIR
FARMHOUSE DEMONSTRATION PROJECT IN SHANGHAT.

Results Expected: INCREASE AWARENESS OF ADVANTAGES OR USE OF
LUMBER IN HOUSE CONSTRUCTION.
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In support of Canadian exports in this sector (sub-sector) the
Trades Office is currently engaged in activities which include:

Activity: PURSUE DISCUSSION WITH CHINESE AUTHORITIES TO ESTABLISH THE WOOD
PRODUCTS COMMITTEE.

Results Expected: IMPROVED INTORMATION FLOW & AWARENESS IN
CHINA OF CANADIAN CAPABILITIES.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in ¢this
sector (sub—sector):

Activity: INCREASE CONTACTS WITH THE MINISTRY OF FORESTRY., THE NATIONAL
TIMBER IMPUORT & EXPORT CORP., THE MINISTRY OF BUILDING MATERIALS
INDUSTRY, ETC. TO FIND QUT CHINA NEEDS AND REGULATIONS ON THE USE
OF LUMBER. ’

Results Expected: INCREASE SALES OF LUMBER. BETTER DEFINITION
’ -OF MARKET POTENTIAL.

A:tivitg: GATHER INFORMATION ON OUR COMPETITORS AND INFORM CANADIAN COMPA-
NIES.

Results Expected: INCREASE KNOWLEDGE OF PRODUCT SECTOR TO
’ FOCUS CANADIAN EFFORTS WITH VIEW TO INCREA-
SING LONGER PORTIEN OF MARKET.
At xvxtq INVEST IGATE WHICH MACHINERY & FOREST EGUIPMENT CHINA REGUIRES.

Results Expected: FOCUSSED PROMOTION OF COMPETITIVE MACHINERY.
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87/88 Sector/Sub-Sectaor Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC | )
Mission: 310 PEKING

Market: 192 PEOPLE’S REP OF CHINA

Sectaor: 009 FOREST PRODUCTS. EGUIP, SERVICES

Sybsector: 094 PULP AND PAPER PRODUCTS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sectoar {(Projected) (Estimated)
Mkt Size(import) $ S00. OOM $ 470. OOM $ 400. OOM $ 430. OOM
Canadian Exports $ 150. OCM $ 140. OCM $ 180.00M $ 107.00M
Canadian Share 30. 00% 30. 00%Z - .30.00% 25. 00%
of Import Market
Major Competing Countries . Mérket Share
i) 577 UNITED STATES OF AMERICA 040 %
ii) 507 SWEDEN ) 015 %
iii) 2465 JAPAN 005 %
iv). 616 OTHER COUNTRIES ) . 010 %
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Mature with little growth
Products/services for which there are Current Total Imports
good market prospects In €Canadian ¢
i} WOOD PULP $ 75.00 M
ii) NEWSPRINT $ 55.00 M
iii) PAPER % BOARD $ 20. 00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
high

In the Trade QOffice’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- high tarifés
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Some Canadian exporters to this market in this sector(sub—-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
- support provided by the PEMD program
- use of provincial governments export pramotion activities
- campetitive export pricing for this market
- Canada’s position as ane of the few major sources of internatignal
- supply .
- strang sectoral capability in Canada

For the next fiscal year, the Trade Office is planning ta
undertake the following new export support initiative(s) in this
sector (sub-—sectoar):

Activity: REINFORCE CANADA’S IMAGE AS A SECURE, RELIABLE AND COMPETITIVE
SOURCE OF PULP & PAPER THROUGH CONTACTS WITH THE MINISTRY OF
LIGHT INDUSTRY AND IMPORT CORPORATIONS.

Results Expected: MAINTAIN AND INCREASE QUR SHARE OF THE MARKET
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

‘Region: ASIA AND PACIFIC ' v
Mission: 510 PEKING '

Market: 192 PEOPLE’S éEP OF CHINA

Sector: 009 FOREST PRDDUCTS.EGUIP.SERV&CES

Subsectar: 096 EGUIPMENT AND MACHINERY

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sectoar (Progjected) (Estimated)
Mkt Size(import) % &60. OOM $ 20. OoM % 16. OOM $ 13. OOM
Canadian Exports % 25. OCOM $ 2. OOM % 1. OOM $ 0. OOM
Canadian Share 40. Q0% 10. 00% - 6.00% 0. 00%
of Import Market
Major Competing Countries ‘ Market Share
i} 577 UNITED STATES OF AMERICA C&60 %
ii) 507 SWEDEN - 012 %
iii) 245 JAPAN ) . co8 %4
iv) 504 FINLAND ) 007 %
v} 128 GERMANY WEST ; 003 %
Cumulative 3 year export potential for CDN products &0-100 $M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imports
good market prospects In Canadian %

i} PULP % PAPER EGUIPMENT % MACHINERY $ 20.00 M

ii) PULP % PAPER CONSULTING SERVICES $ 5.0 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: CHONGAING YUZHOU PULP % PAPER MILL
Approximate Valuye: 3 30 ™
Financing Source: 028 TO/DETER
For further info. please contact:
G. SAINT-JACGUES TLX#22717
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The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
~ the degree of import duty protection of local industry tends to be
moderate

In the Trade Office’s opinian, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- non caompetitive financing from Canada
—~ other factor(s) described by the Trade Office as follows:
WITH THE RECENT SIGNATURE OF THE CONCESSIONAL FACILITY AGREEMENT,
IT SHQULD BE POSSIBLE FOR CANADIAN FIRMS TQO BE ASSOCIATED WITH
THE EXPANSION AND/OR RENOVATIQON OF PULP % PAPER PLANTS.

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
-~ aggressive marketing on the part of Canadian Exporters
- support provided by the PEMD program
- Canada’s position as one of the few major sources of international
supply -
- strong sectoral capability in Canada

In support of Canadian exports in this sector (sub-sactor) the
Trade OQffice is currently engaged in activities which include:

Activity: SUPPORT CANADIAN COMPANIES PURSUING MAJOR PULP & PAPER PRODUCTS.

" Results Expected: TO OBTAIN CONSULTING CONTRACTS, TECHNOLOGY
TRANSFER CONTRACTS AND EGUIPMENT SALES.

For the next fiscal year, the Trade Qffice is planning to
undertake the following new export support initiative(s) in ¢this
sactar (sub—-sector):

Activity: PUBLICIZE CANADIAN TECHNOLOGICAL CAPABILITIES AND EGUIPMENT IN
THE PULP % FAPER INDUSTRY THROUGH CLOSE CONTACTS WITH THE MINIS-
TRY OF LIGHT INDUSTRY. :

Results Expected: CANADIAN SUPPLIERS OF PAPER MACHINERY COULD
BE SHORT-LISTED FOR SOME PROJECTS. INCREASED
USE OF CONSULTING FIRMS.
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87/88 Sector/Sub—-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC ‘ '
Mission: 510 PEKING

Market: 192 PEOPLE'S REP OF CHINA

Sector: 010 MINE.METAL, MINERAL PROD 2 Sﬁv

Suﬁsector: 102 MINERALS AND MINERAL PRODUCTS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—sector {(Projected) {(Estimated)
Mkt Size(import) $ 6000. OOM % 6000. OOM % 6£000. OOM $ 0. OOM NA
Canadian Exports $ 0.00M NA s 250. OOM % 330. OOM $ 343. 00M
Canadian Share 0. 00% NA 4. 00% , S. 00% 0. 00% NA
of Import Market
Major Competing Counfries Market Share
i) 265 JAPAN ‘ ' 000 %
ii) S77 UNITED STATES OF AMERICA _ - 000 %
ii1i) 047 BRAZIL ’ 000 %
iv) 011 AUSTRALIA 000 %
v) 405 ASIA OR FAR EAST 000 %
Cumulative 3 year export potential for CDN products 100 sM AND UP

in this Sector/Subsector:

Current status of Canadian exports: Market share declining
Products/services for which there are Current Total Imports
g02d market prospects In Canadian s
i) COPPER $ 0.00 M
ii) ZINC ' $ 0.00 M
iii) SPECIALTY SERVICES $ 0.00 M
iv}) POTASH , $ 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
- the degree of import duty protection of local industry tends to be
moderate

In the Trade Office’s opinion, Canadian export performance in this sector
{sub~sector) in this market is lower than optimum mainly because of:
- non competitive pricing
- other factor(s) described by the Trade Office as follows:
TRANSPORTATION COSTS VERY HIGH. CHINA’S TENDENCY TO PURCHASE ON
SPOT MARKET.LITTLE MARKET DEVELOPMENT ACTIVITY. 1984 SALES ON
STEEL INCREASED BY NON-FERROUS DECLINED (CHINA STOCKPILING LARGE
GUANTITIES NON-FERROUS PRODUCTS DOMESTICALLY PRODUCED).
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Some Canadian exporters to this market in this sector(sub-sector?
have enjoyed success previcusly as a result of a variety of
factors which the trade office reports to include:

- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in pgarticular:

~ the adequacy of exporter information in Canadian Directories
For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—-sector): :

Activitgr MKT RESEARCH BY POST & LIAISON WITH EMR TO DETERMINE NATURE AND
EXTENT OF DOMESTIC PRODUCTION. COMPETITION AND SALES PATTERNS.
ESTABL ISH COMMUNICATIONS WITH COS INVOLVED IN MINERAL SALES.

Results Expectad: IMPROVE AWARENESS CANADA SIDE. IMPROVE AWARE-
NESS CHINESE SIDE. DEVELOP MARKETING STRATEGY
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Region: ASIA AND PACIFIC _ .
ﬁissian: S10 PEKING

Market: 192 PEOPLE’S REP OF CHINA

Sectar: 010 MINE,METAL, MINERAL PROD % SRV

Subsector: 106 EQUIPMENT AND MACHINERY

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Projected) (Estimated)
Mkt Sizel(import) ¢ 0.00M NA $ 100. OOM 3 0.00M NA $ 0. 00M NaA
Canadian Exports $ 20. oOM $ 7. OOM % 25. 00M * 0. O0M NA
Canadian Share 0. 00%L NA 7. 00% 0. 00%Z NA 0. 00%Z NA
of Import Market .
Major Competing Countries Market Share
i) 128 GERMANY WEST ' . : ' 000 %
ii) 263 JAFPAN 000 %
iii) 377 UNITED STATES OF AMERICA 0C0 %
Cumulative 3 year export potential for CDN products 30-60 $M
in this Sector/Subsector:
Current status of Canadian exports: Small but expanding
Products/services far which there are Current Total Imports
gosd market prospects In Canadian ¢
i) MINING (OPEN PIT TRANSPORT EGUIPMENT) $ 0.00 ™
ii) MINING ENGINEERING SERVICES $ 0.00 M
1ii) TUNNELLING % DRILLING EQUIPMENT * 0.00 M
iv) METAL PROCESSING EGUIPMENT $ - 0.00 M
v) SMELTER EXPANSION MODERNIZATION ENGINEERING SRVCS. 3 .00 M

Projects or portion af projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: TIANJIN COPPER SMELTER
Appraximate Value: $ 200 ™
Financing Source: 028 TO/DETER
For further info. please contact:

P.FILTEAU EMBASSY TLX#22717

ii) Project Name: DAYE SMELTER UPGRADING
Approximate Value: % |
Financing Source: 012 DOM 028 TO/DETER
For further info. please contact:
P.FILTEAU EMBASSY TLX#22717
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Procjects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

iii) Project Name: PINGSHUO MINE COAL
Approximate Value: $ S50 M
Financing Source: 028 TO/DETER
For further info. please contact:

P.FILTEAU EMBASEY TLX#22717

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
- the degree of 1mport duty protection of local industry tends to be
moderate

In the Trade Office’s opinion. Canadian export performance in this sector
{sub-sector) in this market is lower than optimum mainly because of:
- non competitive pricing
- the apparent limited sectoral capability in Canada compared to other
competing export countries

Somz2 Canadian exporters to this market in this sector(sub-sector)
have enyoyed success previously as a result of a variety of
factors which the trade office reports to include:

- support provided by the PEMD program

— yse of provincial governments export promotion actxvxtxes

- the presence of CIDA programs which have opened the market to
Canadian companies
competitive export pricing for this market
- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
- sourcing assistance from Canadian Federal/pravxncxal governments
departments
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Region: ASIA AND PACIFIC \
Mission: S10 PEKING '

Market: 192 PEDPLE’S REP OF CHINA

Sector: 011 OIL % GAS EGUIPMENT, SERVICES

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—sector (Projected) (Estimated)
Mkt Sizel{import) % 0.00M NA 0.00M NA 8 0.00M NA ¢ C. OOM NA
Canadian Exports $ 75. OOM s 65, O0M 3 &0. O0M 4 0. 00M NA
Canadian Share 0. CO%Z NA 0. 00Z NA 0. 00%Z NaA 0. 00% NA
cf Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA ' 000 %
ii1) 2465 JAPAN - 000 %
iii) 051 UNITED KINGDOM 000 %
iv) 410 NORWAY ) 000 %
v) 112 FRANCE ] C0Q %
Cumulative 3 year export potential for CDN proﬂucts 100 $M AND UP

in this Sector/Subsector:

Currtent status of Canadian exports: Small but expanding

Procducts/services for which there are . Current Tatal Imports

gocd market prospects In Canadian $

i) HEAVY OIL PRODUCTION EGQUIPMENT 2 Q.00 M

ii1) SPECIALISED DRILLING EQUIPMENT $ .00 M

iii) NATURAL GAS PRODUCTION EGUIPMENT 2 0.00 M

iv) NATURAL GAS PROCESSING $ 0.00 M

v) NATURAL GAS — PROCESS ENGINEERING SERVICES $ 0.00 M

vi) RESERVOIR EMNGINEERING $ 0.00 M

vii) PIPELINE ENGINEERING $ 0.00 M

viii) USED PETROLEUM REFINERIES $ Q.00 M

$ 0.00 M

ix) COLD WEATHER - OFFSHORE RIG ENGINEERING

Frcjects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Progect Name: HAINAN ISLAND (ARCO) GAS PROJECT
Approximate Value: % 250 M
Financing Source: 001 IBRD 028 TO/DETER
For further info. please caontact:
COmMM FCR CDA HKONG/DESLOGES TLX#802-733%1
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Projects or partion of projects which are still in the planning
stage and for which Canadian caompanies might have reasonable praospects.

ii) Project Name: LIAOHE SHENYANG HEAVY OIL PROJECT PHASE
II - ENGINEERING - EGUIPMENT
Appraximate Value: $ 200 M
Financing Source: 027 BILATER
Far further infa. please contact:
P. CALVERT BEIJING TLX#22717

iii) Progect Name: LIAQHE WB HEAVY OIL PROJECT PHASE Il
Approximate Value: $ 200 M
Financing Source: Q01 IBRD
Far further infa. please cantact:
P. CALVERT BEIJVING TLX#22717

iv) Project Name: KARAMAY QOILFIELD PROJECT — PHASE II
- Approximate Value: $ 1CO M
Financing Saurce: 001 IBRD 028 TO/DETER
Far further info. please contact:
P. CLAVERT BEIJVING TLX#22717

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of impart duty protection of laocal industry tends to be
low )

In the Trade Office’s apinion, Canadian export perfarmance in this sectar
(sut—-sector) in this market is lower than optimum mainly because af:
— naon campetitive pricing
— other factor(s) described by the Trade Qffice as follows:
SHORTAGE QF FOREIGN EXCHANGE. LONG TERM MARKET STRATEGY AND
DEVELOPMENT OF PERSONAL CONTACTS TOO RARE. INTENSE COMPETITION &
LACK OF ADHERENCE TO WORLD BANK REGULATIONS FOR BID CALLS.

Eome2 Canadian exparters to this market in this sectari{sub-sectar)
have enjoyed success previausly ‘as a resuylt of a variety of
factors which the trade office reparts to include:
— aggressive marketing an the part of Canadian Exporters '
= support provided by the PEMD program ' :
- participation in trade fairs
— participation in trade missions
= use of Canadiar Gavernment expart pramation activities
= use of pravincial governments expart promation activities
— the presence aof CIDA programs which have apened the market to
Canadian caompanies
- strong sectaral capability in Canada
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The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of '
Cansdian exporters to this market.

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
— the adequacy of exporter information in Canadian Directories
- sourcing assistance from Canadian federal/provincial governments
departments

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: IDENTIFICATION OF EQUIPMENT REQUIREMENTS FOR UPCOMING WORLD BANK
PROJECTS AND EARLY IDENTIFICATION TO KEY CONTACTS IN CHINA.

Results Expected: EARLIER ACCESS TO INFORMATION, MORE CONTACTS
' TO -INCREASE CANADIAN EXPOSURE TQ CHINESE SIDE
AND PARTICIPATION IN WORLD BANK TENDERS.

Activity: AS FOLLOW UP TO HEAVY OIL MISSION, IDENTIFICATION OF SURFACE
FACILITIES REQUIREMENTS AND PROMOTION OF CANADIAN CAPABILITIES
BASED ON FEEDBACK FROM CHINESES. '

Results Expected: MORE DEFINED MARKET EXPOSURE FOR CANADIAN
EQUIPMENT % ENGINEERING FIRMS.

Activity: CLARIFICATION OF CHINESE INTEREST IN NON-CONVENTIONAL DRILLING;
. THEIR INTENDED APPLICATION AND PURCHASE PLANS.

Results Expected: SUPPORT AND EXPANSION OF COMPANY INITIATIVES
IN SLANT/DIRECTIONAL DRILLING DEVELOPMENT OF
MARKETING PLAN APPROPRIATE FOR CHINESE NEEDS.

For the next fiscal year, the Trade DFFice is planning to
undartake the following new export suppert initiative(s) in this
sector (sub—-sector):

Activity: EXPLORATION OF CHINESE REQUIREMENTS IN EXPLORATION. DEVELOPMENTS
AND USE OF NATURAL GAS AND PLANS FOR DEVELOPMENT OF RESOURCES
— TO INCLULDE MUNICIPAL DISTRIBUTION.

Results Expected: IDENTIFICATION OF SUITABLE CAMNADIAN PARTNERS:
PERHAPS LEADING TO MISEION.

e gt e e

-




27/02/87 DEPARTMENT OF EXTERNAL AFFAIRS Page:

Expart and Investment Promotien Planning System
‘MISSION: S10 PEKING COUNTRY: 192 PEQPLE’S REP OF CHINA

For the next fiscal year. the Trade Office is planning te
undertake the following new export support initiative(s) in ¢this
sector (sub-sectori: :

Activity: FURTHER EXPLORATION OF CHINESE PLANS AND REGQUIREMENTS FOR“HITECH"
APPLICATIONS IN OIL PATCH, ESPECIALLY AUTOMATION, AND COMMUNICA-
TION SYSTEMS IN QILFIELD.

Results Expected: INCREASE EXPQOSURE OF CANADIAN COMPANIES AND
BRING IN CHINESE CONTACTS. PERHAPS LEADING TO
MINI-SHOW.

Activity: IN ACCORDANCE WITH CHINA‘S PLANS TO INCREASE PRODUCTION TO 200
MILLION TONMNES/YR BY 2000, IDENTIFY PRICRITY ACTIVITIES IN NEW
CONSTRUCTION AND MODERNISATION OF EXISTING FACILITIES.

Results Expectad: TARGET CANADIAN SUPPLIERS TO AREAS OF
: STRENGTH AND INTEREST ON PART OF CHINESE.
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"Region: ASIA AND PACIFIC

Mission: 510 PEKING

Market: 192 PEDPLE’S REP OF CHINA

Sector: 012 PETROCHEM & CHEM PROD. EGP, SERV

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Agco 2 Years Ago
Sector/sub-sector {Projected) (Estimated)
Mkt Size(impart) $ O.COM NA $ - 0.00M NA 3 0. 00M NA 3 0. O0M NA
Canadian Exports $ 0. COM % S0. 00M $ 100. OOM 3 0. 00OM
Canadian Share 0. 00%L NA 0. 00% NA 0. 00%Z NA 0. 00ZL NA
of Import Market
Magjor Competing Cauntries Market Share
i) 577 UNITED STATES OF AMERICA 025 %
ii) 265 JAPAN 025 %
iii) 609 EURODPEAN COMMON MARKET C 030 %
iv) 616 OTHER COUNTRIES i} 010 “
Cumulative 3 year export potential for CDN praducts 100 3M AND UP
in this Sector/Subsector:
Current status of Canadian exports: Market share declining

Products/sarvices for which there are
gocd market prospects
i) POLYETHYLENE RESINS
ii) CHEMICAL ALCOHOLS
iii) SYNTHETIC RUBEBER
iv) POTASSIUM CHLORIDE (MURIATE)

Current Total Imports
In Canadian %

$ 0.00 M
$ 6.00 M
$ 0.00 M
$ .00 M

The Trade Office reports that the following factors influence Canadian
expart perfarmance in this market for this sector (sub-sector).
~ the degree of import duty protection of local industry tends to be

low

In the Trade Office’s opinion, Canaﬁian eaxport perfcrmance in this sector
(sub-sector) in this market is lower than optimum mainly because of:

- nan competitive pricing

— the apparent limited sectoral capability in Canada compared ta ather

campating export countries

- non~tariff prctectionist measures which are difficult to overcome
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of

_ factors which the trade office reports to include:

~ aggressive marketing on the part of Canadian Exporters

- use of Canadian Government export promotion activities

-~ competitive export pricing for this market

- straong sectoral capability in Canada

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s}) in this
sectar (sub—-sector): .

Activity: VISIT EXISTING JOINT VENTURE PRODUCTION FACILITIES.

Results Expected: TO HEIGHTEN PRESTIGE OF EXISTING CANADIAN
SUPPLIERS AND INVESTMENT PARTNERS. -
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC s
>Mission: 510 PEKING

Market: 192 PEOPLE'S REP GF CHINA

Secter: 014 EDUCATION, MEDICAL.HEALTH PROD

Subsector: 141 PHARMCEUTICALS % BIOTECHNQLOGY

Statistical Data On Next Year Current Year 1 Year Aga 2 Years Ago
Sector/sub-sector {Projected) {Estimated)
Mkt Size(import) ¢ 0.00M NA s C. OOM NA % 0.00M NA s 0. OOM NA
Canadian Exports ¢ S. OCM $ O. OOM $ O. OOM % 0. 00M
Canadian Share 0. 00% NA 0. 00%Z NA 0. 00% NA 0. 00% NA
af Import Market
Major Campeting Countries ’ Market Share
i) S77 UNITED STATES OF AMERICA , 000 %
ii) 512 SWITZERLAND 000 %
iii) 112 FRANCE 000 %
ivi 128 GERMANY WEST 000 %
v) 038 BELGIUM . 000 %
Cumulative 3 year export potential faor CDN products 15-30 %M

in this Sector/Subsector:

Current status of Caradian exports: Na Export results to date
Procducts/services for which there are Current Total Imports
good market praspects In Canadian %

i) VACCINE PRODUCTION TECHNOLOGY % SERVICES $ 0.00 M

ii) BLOOD PLASMA PRODUCTION SERVICES % TECHNOLOGY $ 0.00 M

Prajects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: POLIO VACCINE PROJECT (MINISTRY CF
PUBLIC HEALTH) :
Approximate Value: $ 1S5 M
Financing Source: 002 1IDA 012 DOM
For further info. please cantact:
BEIJING/D. BISHOP TLX#22717

ii) Project Name: DPT/MEASLES VACCINE PROJECT (MINISTRY OF
PUBLIC HEALTH)
Appraximate Value: ¢ 40 M
Financing Saurce: $02 1IDA oi2 DOM
Far further info. please tantact:
BEIJING/D. BISHOP TLX#22717

——— A T
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Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

iii) Progect Name: CHENGDU BIOLOGICAL PRODUCTS RESEARCH
INSTITUTE: BLOOD FRACTIDNATIDN PLANT
Approximate Value: $ 13 M
Financing Source: 012 DOM
For further info. please contact:
BEIJING/D. BISHOP TLX#22717

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
- approval of technical standards can present problems in the case o#
some imported products -

In the Trade Office’s opinion: Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:

— non caompetitive pricing

- the unsuitability of Canadian products for this market

— the apparent limited sectoral capability in Canada compared to other

competing export countries
- naon—tariff pratectionist measures which are difficult to overcome
— other factor(s) described by the Trade Office as follows:
MANY CANADIAN FIRMS ARE SUBSIDIARIES OF FOREIGN FIRMS.

Some Canadian exporters to this market in this sector(sub—sectar)
have enjoyed success previously as a result of a variety of
factors which the trade office veports to include:
-~ aggressive marketing on the part of Canadian Exporters
— support provided by the PEMD praogram
~ the presence of CIDA programs which have opened the market to
Canadian companies
- Canada’s position as one of the few major sources of international

supply

In support of Canadian exports in this sector (sub—-sector) the
Trade Office is currently engaged in activities which include:

Activity: FAMILIARIZATION VISITS TO PROVINCES % MUNICIPALITIES WHERE MAJOR
PROVECTS HAVE BEEN ANNOUNCED & WHERE CANADIAN FIRMS ARE

COMPETITORS.

Results Expected: INFLUENCE CECISION-MAKERS: SUFPORT CDN FIRMS
ALREADY ACTIVE IN THE MKT. TO DEVELOP LINKS
WHICH WOULD HELP PROVIDE CDN COMPETITORS WITH
PRIVILEGED INFORMATION.
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For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiativel(s) in this

- gsector (sub—-sector):

Activity:

VISITS TO PROVINCES AND MUNICIPALITIES WHICH ARE CENTRE FOR THE
PREPARATION OF BIOLOGICAL PRODUCTS AND PHARMACEUTICALS.

Results Expected: INCREASE ACCESS TO SOURCES OF INFO IN PROV‘L

CENTRES. HEIGHTEN CANADA'S PROFILE AS A POTEN-
TIAL SOURCE OF EGQUIPMENT & TECHNOLOGY INMN
BIOLOGICALS. »

o e T
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

fegion: ASIA AND PACIFIC

Mission: 310 PEKING

Market: 192 PEOPLE'’S REP OF CHINA
Sector: 015 6DNSTRUCTION INDUSTRY

Subsector: 1S5t BUILDING PRODUCTS

Etatistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated) :
Mkt Size(import) ¢ 0.00M NA $ 0.00M NA 3 0.00M NA s 0. O0M NA
Canadian Exports ¢ 3. OOM $ 2. 00M - $ 1. 20M $ 0. OOM NA
Canadian Share 0. 00%Z NA 0. 00%Z NA 0. 00% NA 0. 00% NA
of Import Market
Major Competing Ccuntrieé 4 Market Share
i) 265 JAPAN Q00 %
ii) S77 UNITED bTATEb OF AMERICA 4 . 000 %
iii) 609 EUROFEAN COMMON MARKET C 000 %
Cumulative 3 year export potential for CDN products S-15 sM

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imports
good market prospects In Canadian ¢
i} INSULATION MATERIAL TECH. v $ 0.00 M
ii) P.V.C. PIPE PRIODUCTION TECH. 2 $ 0.00 M
iii) PREFABRICATED BUILDING MATERIALS TECHNOLOGY $ - 0.00M '

The Trade Office reports that the following factors influence Canadian
export performance in this market faor this sector (sub-sector). ’
— there are impaort restrictions which can present significant problems
- the degree of import duty protection of local industry tends to be
low

In the Trade Office’s agpinion, Canadian export performance in this sectar
(sub=-sector) in this market is lower than optimum mainly because of:
- nan competitive pricing '
— the unsuitability of Canadian products for this market
~ the apparent limited sectoral capability in Canada compared to other
competing export countries
-~ difficulties af adaptation of marketing techniques to the market by
some2 Canadian campanies
- non-tarifd praotectionist measures which are difficult ta overcome
- market prospect which are relatively new and have nat yet been
explored adequately by Canadian exporters
"other factar(s; described by the Trade Office as follows:
CHINA IS AN IMPDRTER OF BUILDING MATER IALS PRDDUCTION EGUIPMENT

4srem mmammemesmms moms “vawm E, s ey - B @ tEn @ cam w G s ast s .
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Somz2 Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
tfactors which the trade office reports to include:

- No factors reported by mission

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—sector):

Activitg: LIAISON VISITS TO PRODUCTION CENTRES IN THE THREE NORTHERN PROV-
INCES WHERE CLIMATIC CONDITICNS ARE SIMILAR TO THOSE IN CANADA.

Results Expectad: INCREASE ACCESS TO SOURCES OF INFO. ON PROV‘L
LEVEL PROJS. HEIGHTEN CDA ‘S PROFILE AS A SOUR-
CE OF APPROPRIATE TECH. TQ SUPPGRT CDN FIRMS
ALREADY ACTIVE IN THE MARKET.

— e
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Region: ASIA AND PACIFIC

Mission: 510 PEKING

Market: 192 PEDPLE‘S REP OF CHINA

Sector: 0156 INDUSTRIAL MACHIN, PLANTS, SERV.

Subsector: 161 MANUFACT & MATERIAL PLANT, EQGP.

Page: 138

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated) )
Mkt Size(import) ¢ 0.00M NA s 0.00M NA s 0.00M NA % C. 00M NA
Canadian Exports ¢ 25. ooM % 3. o0OM ;- 2. 00M % 0.00M
Canadian Share C. 00% NA 0. 007 NA Q. 00% NA 0. 00%Z NaA
of Import Market .
Majar Competing Countries Market Share
i) 265 JAPAN 000 %
ii) 577 UNITED STATES OF AMERICA 000 %“
iii) 609 EURCPEAN COMMON MARKET C 000 %
Cumulative 3 year export potential for CDN producfs 30-60 $M
in this Sector/Subsector:
Curfent status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imports
gcad market prospects ; In Canadian $
i) GRINDING WHEEL EGQUIPMENT AND TECHNOLOGY ;4 . 20.00 M
ii) PACKAGING MACHINERY . - % 30. 00 ™ '
iii) SHOE MANUFACTURING EGUIPMENT ;4 15.00 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) FroJect Names: GRINDING WHEELS INDUSTRY PLANTS ZHENG-

ZHOU. ZIBU, GUIYANG
Approximate Value: $ 30 ™
Financing Source: 012 DOM
For further info. please contact:
- PEKING TLX#22717
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The Trade Office reports that the following factoers influence Canadian
expart performance in this market for this sectar (sub—sector).
— there are impart restrictions which can present significant praoblems
- the degree of import duty protection of laocal industry tends to be
low

In the Trade Office’s opinion, Canadian export perfaormance in this sectaor
(sub-sector) in this market is lower than optimum mainly because of:
- non caompetitive pricing
- the apparent limited sectoral capability in Canada compared to ather f
competing export countries . i
—- difficulties of adaptation of marketing techniques to the market by
same Canadian companies ;
- non—tariff protectionist measures which are difficult to overcome ;
- market prospect which are relatively new and have nat yet been
explaored adequately by Canadian exporters f

Some Canadian exporters to this market in this sectar(sub-sector)
have enjoyed success previously as a result of a variety of
factaors which the trade office reparts te include:

- aggressive marketing aoan the part of Canadian Exporters

- support provided by the PEMD praogram

- participation in trade missions

= use of Canadian Government export promotion activities

—~ campetitive export pricing faor this market

- Canada’s pasition as one of the few majaor sources of znternatzonal

supply
— the availability of caompetitive Canadian financing

The Trade Office suggests that socurcing tools currently available |
to them have some limitiations in particular:

— the adequacy of exporter information in Canadian Directaories

- praoduct/service information from Canadian campanies

For the next fiscal year, the Trade Office is planning to

undertake the following new expart suppart initiative(s) in ¢this
sector (sub—sectar):

Activity: VISITS TO GRINDING WHEEL FACTORIES % INSTITUTES.

Results Expected: TO CAPITALIZE ON PROMISING RESULTS FROM CDN
FIRMS ACTIVE IN SECTOR.
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87/68 Sector/Sub-Sector
Submitted by Pasts by

Regian: ASIA AND PACIFIC

Mission: 510 PEKING

Market: 192 PEOPLE’S REP OF CHINA
Sactor: 017 SERVICE INDUSTRIES

Subsector: 999 ALL SUB-SECTORS

Statistical Data On
Sector/sub-sec tor

Current Year
(Estimated)

Next Year
(Prajected)

Mkt Size(import) 3 C.00M NA 3 0. O0M NA
Canadian Exparts % S. OOM $ 0. OoM
Canadian Share 0. CO%Z NA 0. OC%Z NA

of. Impart Market
HéJor Competing Countries
i) 265 JAPAN
1i) 977 UNITED STATES OF AMERICA

iii) 112 FRANCE
iv) 051 UNITED KINGDOM

Cumulative 3 year export potential for CDN products
in this Sector/Subsector:

Current status of Canadian exports:

Products/services for which there are

DEPARTMENT OF EXTERNAL AFFAIRS
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Highlights
Region

1 Year Ago 2 Years Ago
% 0. 00M NA 3 0. O0M NA

$ 0. OOM $ 0. OOM
0. 00% NA 0. 00% NA

Market Share

Q00 %
000 %
000 %
000 %

15-30 sM

Small but expanding

Current Total Imports

goad market prospects In Canadian $
i} WATER GQUALITY MONITORS % MEASURING EGUIPMENT % 0.0 Mm

ii) FILTRATION EQUIPMENT (INDUSTRIAL LIGUID WASTES) $ 0.00 M

iii) SPECIALIZED TEXTILES FOR FILTRATION $ 0.00 M

iv) AIR GUALITY MONITORS % Q.00 M

v) ACID % METAL RECOVERY EGUIPMENT FOR INDUSTRIAL USE 3 0.C0 M

Frojects or paortion of projects which are still in the planning
stage and for which Canadian companies might have reascnable prospects.

i} Project Name:
Appraoximate Value:
Fimancing Source: 001 . IBRD
-For further info. please contact:

BEIJING/SHANGHAI TLX#22717

$ 500 M '

1ii) Project Name:
PURIFICATICON VALUE

Appraoximate Value: 3 M

Financing Source: 004 UNDP

For further infuo. please contact:

BEIJING TLX#22717 .

001

EHANGHATI ENVIRONMENTAL PROJECT

012 DOM

IBRD

SHENYANG - LIAQ & HUN RIVERS WATER
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Frogjects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasanable prospects. .

iii) Project Name: BEIJING MUNICIPAL WASTE WATER TREATMENT
PROJECTS
Approximate Value: $ S00 M
Financing Source: 012 DOM
For further info. please contact:
- BEIJING TLX#22717

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
- the degree of import duty protection aof local industry tends to be
low .

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
.= the unsuitability of Canadian products for this market
— the apparent limited sectoral capability in Canada compared to other
competing export countries
- difficulties of adaptation of marketing techniques to the market by
same Canadian companies ‘ ' »
- non—tariff protectionist measures which ave difficult to overcome
— market prospect which are relatively new and have nat yet been
explored adequately by Canadian exparters - -
— other factor(s) described by the Trade Office as follouws:
MARKET IS RELATIVELY NEW THOUGH POTENTIALLY THE WORLD'S LARGEST
OVER THE NEXT DECADE.

Some Canadian exporters to this market in this sector(sub-sectar)
have enjoyed success previously as a result of a variety of
factors which the trade office reparts to include:

— aggressive marketing on the part of Canadian Expovrters

— support provided by the PEMD pragram

— participation in trade fairs

- participation in trade missions

- the presence of CIDA programs which have opened the market to

Canadian companies

The Trade Office suggests that sourcing toaols currently available
to them have some limitiations in particular:
- the adequacy of exporter information in Canadian Directories

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: LIAISON VISITS TO IMPORTANT PRODUCERS AND ENDUSERS.
Results Expected: HEIGHTEN CANADA’S PROFILE AS A SOURCE OF EGPT

% TECHNOLOGY IN WATER TREATMENT % AIR POLLU-
TION MONITORING DEVICES.

-y
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For the next fiscal year. the Trade Office is planning to
undertake the following new export support initiative(s) in this
sactor (sub—-sector):

Activity: LIAISON VISITS TO IHPﬂRTANT PRODUCERS 2% ENDUSERS

Results Expected: IMPROVE ACCESS TO PROVINCIAL 2 MUNICIPAL
- PLANS FOR THE INSTALLATION OF POLLUTION
CONTROL EGUIPMENT.

Activity: OFFICIAL VISITS TO ENDUSERS ALREADY WORKING WITH CANADIAN FIRMS
IN JCINT PRODUCTION.

Results Expected: TO USE EXISTING VENTURES % ENDUSERS AS A
MEANS OF ENCOURAGING GOODWILL TOWARDS CANADA
AS A SOURCE OF TECHNOLOGY IN THIS AREA.

Activity: DISTRIBUTE CANADIAN ENVIRONMENTAL STANDARDS INFORMATION TO INFLU-
ENTIAL CONTACTS AT FACTORIES & IN PROVINCIAL GOVERNMENTS.

Results Expected: TO HAVE POTENTIAL ENDUSERS % DECISION-MAKERS
CONSIDER CANADA AS A SOURCE OF SOPHISTICATED
INFO % TECH AS RELATED TO ENVIRONMENTAL
PROTECTION.
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Type of Event Location

Fromaotional Projects approved and planned for the coming fiscal year.

Mission: 3510 PEKING
Sectar: 0046 ELECTRONICS EGQUIP. & SERV

010 FAIRS g
AVIATION EXPO.., CHINA PEKING

Sector: 008 TRANSPORT SYS, EGUIP, COMP, SERV.

020 MISSION QUTGOING
AUTO PARTS INVESTMENT MISS. TO CHINA PEKING

Sector: 016 INDUSTRIAL MACHIN, PLANTS, SERW.

010 FAIRS
'S0LO OIL & GAS EGUIPMENT AND SERVICES SHOW, CHINA

G20 MISSION QUTGOING
ROLLING MILL EQUIPMENT MISSIONTO CHINA
MISSION TO CHINA ON CANADIAN OFFSHORE CAPABILITIE CHINA
MISS. TGO CHINA ON HEAVY OIL DEVDIRECT. SHALLOW WATER PEKING

024 MISSION INCOMING
BUYERS FROM PEKING TO CDN. MINING 2 INDUSTRIAL SUDBURY
BUYERS FiM PEKING TO PROSPECTORAND DEVELOPERS ASSOC TORONTO
Sector: 017 SERVICE INDUSTRIES

020 MISSION QUTGOING
- POLLUTION ABATEMENT, WATER TREATMENT MISSION

Type of Event Locatian

Fromotional projects proposed for the two following fiscal years.

Mission: S10 PEKING
Sector: 001 AGRI & FCOD PRODUCTS % SERVICE

010 FAIRS

AG CHINA ‘88 GUANG ZHQU

020 MISSION QUTGOING
GRAIN EGQUIPMENT SEMINAR
SWINE SEMINAR

- 024 MISSION INCOMING
SEED POTATO MISSION
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Datea

1087

0787

0987

0587
0000
0000

0487

0487

0037

Date

1188

0988

0888

0888
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Prométional projects proposed for the two following fiscal years.
Mission: 510 PEKING
Sectar: 004 DEFENCE PROGRANS.PRGDUCfS:SERV

010 FAIRS .
DEFENCE COMMUNICATIONS PEKING : 0087

Sector: 003 COMM. % INFORM. EGP. % SERV

010 FAIRS
WORD PROCESSING MACHINERY PEKING . 00g?
TELECOMMUNICATIONS PEKING 0082

Sector: 006 ELECTRONICS EQUIP. & SERV

020 MISSION QUTGOING
SEMINAR ON INSTRUM. FOR OIL AND GAS _ PEKING oog?

Sezctor: 008 TRANSPUORT SYS, EGQUIP, COMP, SERV.
024 MISSION INCOMING -
AIR TRAFFIC CONTROL MISSION : 00ga
GROUND TRANSPORTATION SYSTEMS MISSION 008
Sactor: 010 MINE,METAL. MINERAL PROD & SRV

010 FAIRS
GEOPHYSICAL SURVEYING PEKING 0089

020 MISSION CUTGUING
HARD-ROCK MINING MISSION PEKING cose
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87/88 Trade and Economic Overvisw
Mission: Sii WKUALA LAMPUR
Country: 33& BRUNEI

THE SULTANATE CF GRUNEI DARUSSALAM (POPULATION OF 200,000) GENER-
ALLY OFFERS A LIMITED MARKET FOR CANADIAN GOODS AND EXPORT
OPPORTUNITIES HAVE NOT BEEN WIDELY PURSUED TO DATE. OUR SALES
HAVE AVERAGED C$2 MILLION AND ARE PRINCIPALLY COMPRISED OF TELE-
- COMMUNICATION EGUIPMENT AND ELECTRONICS. EARLIER THIS YEAR THE -
BRUNEIAN GOVERNMENT LAUNCHED ITS FIFTH FIVE YEAR NATIONAL DEVELO-
PMENT PLAN (1934-90) ALLOCATING C¢1.4& BILLION TO DEVELOPMENT
INITIATIVES AIMED PRIMARILY AT STIMULATING INDUSTRIAL GROWTH AND
HUMAN RESOURCE DEVELOPMENT PROGRAMMES WILL EE FORMULATED FOR
ENTREPRENEURIAL TRAINING AND INCENTIVES WILL BE MADE AVAILABLE
FOR PRIVATE SECTOR DEVELOPMENT. IN AN EFFORT TO REDUCE ITS
DEPENDENCE UPIN OVERSEAS EDUCATION. PLANS ARE MOVING AHEAD TO
COMPLETE THE CONSTRUCTION OF THE BRUNEI INSTITUTE OF TECHNOLOGY
AND THE UNIVERSITY OF BRUNEI DARUSSALAM APART FROM THE OPPORTUNI-
TY TO PARTICIFATE IN THE DESIGN AND IMPLEMENTATION OF HUMAN
RESOURCE DEVELOPMENT FROGRAMS, THE FIVE YEAR PLAN ALSO IDENTIFIES
NEW PROJECTS WHICH OFFER POTENTIAL FOR CANACDIAN INVOLVEMENT IN
THE FISHERIEE, FORESTRY, COMMUNICATIONS, ELECTRICITY GENERATION,
SURVEY MAFPING, OIL AND GAS AND DEFENCE PRODUCTS SECTORS. WE WILL
MONITOR PROJECT DEVELOPMENTS, PURSUE THE SPECIFIC INTEREST OF
CANADIAN COMPAMIES AND VISIT THE TERRITORY A MINIMUM OF 3 TIMES
THIS YEAR. OUR TRADE AND INVESTMENT INTEREST COwWLD BE BUTTRESSED
WITH THE APPOINTMENT OF AN HONORARY COMMERCIAL REPRESENTATIVE IN
BANDAR SERI BEGAWAN.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: S11 KUALA LAMPUR

Market: 3346 BRUNEI

Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV

Subsector: 9299 ALL SUB-SECTORS

Etatistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sectar (Prajected? (Estimated)
Mkt Size(import) $ 200. OOM $ 250. OOM $ 350. OOM $ SO0.00M’
Canadian Exports ¢ 3. O0OM $ 0. ooM - $ O. OOM % 0. OOM
Canadian Share 1. 50% 0. 00% 0. 00% 0. 00%
of Import Market
Major Caompeting Cauntries : Market Share
i) 051 UNITED KINGDGM 080 %
ii) 577 UNITED STATES OF AMERICA - B 015 %
1ii) 011 AUSTRALIA 003 %
iv) 467 SINGAPCRE .00t %
Cumulative 3 year expart potential for CDN products 3-5 $M

in this Sector/Subsectar:

Current status of Canadian exparts: No Export results to date
FProducts/services far which there are Current Tatal Imports
goad market prospects i In Canadian %
i} HEL_ICOPTERS $ .00 M
ii} CRV7 ROCHKETS $ 0.00 M ‘
iii) PATROL CRAFT $ .00 M
iv) MILITARY VEHICLES $ 0.00 M
v} AIRFIELD DAMAGE REPAIR KITS $ .00 M
vi) EARLY WARNING RADARS $ 0.00 M
vii) HELICOPTER SIMULATOR $ 0.00 M

The Trade Office reports that the fallowing factors influence Canadian
export performance in this market far this sector (sub—sector).
— the degree af import duty protection of lacal industry tends ta be
low -

E
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In the Trade Office’s opinion, Canadian export performance in this sector
{sub—sector) in this market is lower than optimum mainrly because of: '
) - a lack of interest in the market on the part of Canadian exporters
- difficulties of adaptation of marketing techniques to the market by
some Canadian caompanies
- market prospect which are relatively new and have nat yet been
explored adequately by Canadian exporters
- ather factor({s) described by the Trade Qffice as follows:
UK HAS BEEN SOLE SUPPLIER TO DATE BUT AS BILATERAL AGREEMENT
COMES TO AN END THERE IS LIKELY TO BE MOVE TOWARDS DIVERSIFICA-
TION OF SOURCES OF SUPPLY.

Eom2 Canadian exporters to this market in this sector(sub—sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

— No factors repurted by mission

In support of Canadian expgrts in this sector (sub-sector} the
Trade Office is currently engaged in activities which include:

Activity: COMPREHENSIVE ROUND OF CALLS ON SENIOR MINISTRY OF DEFENCE AND
ARMED FORCES OFFICERS.

Results Expected: PROMOTE IMAGE OF CANADA AS RELIABLE SUPPLIER
' OF GQUALITY DEFENCE PRODUCTS.
Activity: MEET WITH SELECT NUMEER OF REPUTABLE AGENTS TO IDENTIFY SUITABLE
REPRESENTATION FOR CANADIAN COMPANIES.

Results Expected: ENSURE MORE EFFECTIVE REPRESENTATION OF CDN
DEFENCE PRODUCTS.

Activity: WITH ASSISTANCE FROM BRUNEI DEFENCE MINISTRY ESTABLISH PRIORITY
FUTURE PROCUREMENT PLANS AND POSSIBLE AREAS FOR INFORMATION
EXCHANGE WITH ARMED FORCES.

Results Expected: RECOMMEND PARTICIPANTS % DETERMINE PROGRAM
FOR INCOMING DEFENCE MISSION JUNE 87 TO
MAXIMIZE LIKELIHOOD OF FOLLOW ON SALES.

Fer the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: ENCOURAGE CANADIAN DEFENCE PRODUCTS MANUFACTURERS TO VISIT BRUNEI
AS FOLLOW UP IN INCOMING DEFENCE MISSION.

Results Expected: TWO COMPANIES TO VISIT BRUNEI TO PURSUE
CONCRETE ESALES PROSPECTS.
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MISSION: S11 KUALA LAMPUR ‘ COUNTRY: 334 BRUNEI

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this

sectar (sub-sector):

Activity: SUPPORT MARKETING PROGRAMS OF MILITARY PROCDUCTS TO BRUNEI.

Results Expected: OBTAIN AGREEMENT FROM BRUNEI DEFENCE MINISTRY
TC DEMONSTRATE SPECIFIC PRODUCTS.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Regian

Region: ASIA AND PACIFIC

Missian: 511 KUALA LAMPUR

Market: 33& BRUNEI

Sector: 005 COMM. ¥ INFORM. EGP.% SERV

Subsector: 299 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago
Sactor/sub—-sector (PrOJecteq) (Estimated)
Mkt Sizelimport) ¢ 36. SOM $ 21. SOM $ 18. 70M
Canadian Exports ¢ 3. OOM $ 0. SOoM $ 0. OOM NaA
Canadian Share 8. 20% 2. 30% 0. 00%Z NA
of Impart Market
Major Competing Countries Market
1) 265 JAPAN
ii) 051 UNITED KINGLDOM
iii) S77 UNITED STATES OF AMERICA
iv) 467 SINGARQORE ’
Cumulative 3 year export potential far CDN praducts 3-5 sM
in this Sector/Subsectar:
Current status of Canadian exports: Na Export results ta date

Preducts/services for which there are
gsood market prospects
i) CONSULTING SERVICES
ii) CELLULAR TELEPHONES
iii) WEATHER MOUNTING SYSTEMS
iv) MECHANIZED PASSPORT SYSTEMS

2 Ye

$
%

Share

Q40 “
030 %
Q20 %4
010 %

Page: 148

ars Aga

17.00M
0. 0OM NA
0. 004 NA

Current Total Imports

In Ca
$

$
$
$

nadian
0. 0C
0. 00
0. 00
0. 00

The Trade Office reports that the following factaors influence Canadian
export perfarmance in this market for this sector (sub-sectar).
— the degree aof import duty protection af laocal industry tends to be

low

IIIXH

In the Trade Office’s opinion, Canadian expart perfarmance in this sector
(sub-sectar) in this market is lower than optimum mainly because of:
- a lack of interest in the market an the part of Canadian exparters

some Canadian companies

- market prospect which are relatively new and have nat yet been

explored adequately by Canadian exparters

- other factaor(s) described by the Trade Office as follows:
BRITISH SUFPLIERS HAVE UNTIL RECENTLY DOMINATED THE MARKET.

~- difficultiaes of adaptation of marketing techniques ta the market by
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Same. Canadian exportars to this market in this sector(sub-sector)
have enjoyed success graviously as a result of a variaty of
factors which the trade office reports to include:
— aggressive marketing on the part of Canadian Exporters
— use of Canadian Government expart promotion activities
— competitive expart pricing for this market
— Canada’s position as one of the few major sources of international
supply
- strong sectoral capability in Canada .

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: DIRECT FOLLOW UP WITH BRUNEI PARTICIPANTS IN CANADA/ASEAN FORUM
TO IDENTIFY POTENTIAL FOR COMMERCIAL COUPERATION.

Results Expected: ESTABLISH ONE CONCRETE PROJECT/TRADE OPPORTU-
NITY TO BE ACTIVELY PURSUED.

For the next fiscal year, the Trade Office is planning ta
undertake the following new export support initiative(s) in this
sector (sub—sector}):

Activity: OBTAIN MORE DETAILED DESCRIPTION OF THOSE TELECOMMUNICATION
PROJVECTS IDENTIFIED IN FIVE YEAR PLAN LIKELY TO PROCEED AND
PROBABLE TIMING.

Results Expected: STIMULATE INTEREST OF CANAbIAN INDUSTéY
LEADING TO EXPLORATORY VISITS TO BRUNEI.




27/G2/87 DEPARTMENT OF EXTERNAL AFFAIRS PAGE: 1494
Export and Investment Promotion Planning System
B7/88 Trade and Econaemic Overview
Mission: S11 WKUAL4& LAMPUR
Country: 3434 MALAYSIA

THE PAST 12 MTHS HAVE SEEN A CONTINUING DECLINE IN MALAYSIA‘S
ECON. FORTUNES AS DEPRESSED WORLD PRICES FOR PaLM OIL, TIN,
NATURAL RUBBER % COCOA % FALTERING MKTS FOR CRULE PETRO. AND
LIGUEFIED NATURAL GAS HAVE SUBSTANTIALLY ERODED FOREIGN EXCHANGE
EARNINGS % BROUGHT A VIRTUAL HALT TO DOMESTIC GROWTH. EARLIER
FORECASTS FOR &% GDP GROWTH IN ‘8& WERE UNREALISTIC AND THE GOVT.
HAS REVEALED THAT REAL GDP GREW BY ONLY O.S5% IN '8&6 & IS EXPECTED
TO GROW BY 1% IN ‘87. THE IMPACT OF THE CURRENT SITUATION HAS
BEEN MOST SIGNIFICANT IN THE MFTG SECTOR WHERE GROWTH HAS SLOWED
PERCEPTIVELY X ENTHUSIASM FOR NEW INVSTMTS HAS BEEN DAMPENED. THE
GOVT. HAS RESPONDED WITH A PACKAGE OF INITIATIVES AIMED AT REJU-
VENATING THE IND‘L SECTOR % ENSURING SOUND FISCAL MNGMT. PUBLIC
EXPENDITURES HAVE BEEN CURBED, GROWTH IN IMPORTS IS BEING SLOWED,
NEW INCENTIVES TO PROMOTE EXPORTS HAVE BEEN INTRIDUCED, %
MEASURES TO ENCOURAGE DOMESTIC MFTG % TO ATTRACT OFFSHORE CAPITAL
HAVE BEEN PUT IN PLACE. REGULA'NS GOVERNING FOREIGN INVSTMT HAVE
BEEN RELAXED % THE PM HAS STATED THAT THREE WLD BE MORE FLEXIBIL-
ITY THAN RERETOFORE IN THE APPLICATION OF THE NEW ECONOMIC POLICY
(NEF), THE AFFIRMATIVE ACTION PROG. FOR THE MALAYS. THE GOVT ALSO
TABLED THE NEW IND’'L MASTER PLAN WHICH AIMS TO STIMULATE RESOURCE
BASED 2 HIGH TECH. MFTG. & WHEN IMPLEMENTED COULD PRESENT SOME
ATTRACTIVE JOINT VENTURE INVSTMT OPPORT. FOR CDA. THE SUCCESS OF
THESE PROGS REMAINS, A FUNCTION OF LOCAL INVESTOR CONFIDENCE. IN
MARCH, THE GOVT ANNOUNCED ITS NEW S5 YR PLAN (B84-20) DETAILING A
C$40 BN DVELPMT PROG. THIS PLAN WAS PREDICATED UPON AN OIL PRICE
OF US3$20/BARREL %, WITH CONTINUING LANGUISHING COMMADITY PRICES

% THE SLUGGISH FERFORMANCE OF THE ECON., THE GOVT IS CAREFULLY
REVIEWING THE VIABILITY 2 PRIORITY OF ALL MAJOR CAPITAL PROJS.
THE OVERALL PROG. WILL STILL OFFER SOME GOOD PROSPECTS FOR CDN
IND. TO COMPETE FOR CAPITAL PROJS IN SECTORS OF OUR TRADITIONAL
CAPABILITIES INCL. TELECOM., OIL % GAS POWER GEMERATION & TRANS-
MISSION, AGRI. % TRANSP. & RELATED ENGINEERING AND CONSULTING
SRYCE. INVARIABLY CUR COMPETITION WILL BE FORMIDABLE #% ONLY THOSE
€COS WITH THE STAYING POWER % RESILIENCY TO COPE WITH THE LONG

% FRUSTRATING GESTION PERIOD CAN HOPE TO SUCCEED. OF MORE IMMEDI-
ATE INTEREST 7O SMALL % MED. SIZED CDN FIRMS IS THE INDICATION
THAT MALAYSIA WILL IMPORT C$1SBN IMN GDS NEXT YEAR TO MEET IND. &%
CONSUMER DEMAND. CDA‘S SHARE OF THE MALAYSIAN MKT HAS HISTORICAL-
LY BEEN 1%. OUR TECH., HOWEVER, IS COMPARABLE TO OUR COMPETITION
& IN SEVERAL SECTORS WE ARE LEADERS. THE CDN % ALSO ENHANCES OUR
PRICE COMPETITIVENESS % WE ARE CONVINCED THAT A FORCEFUL &
TARGETTED MKTG STRATEGY CAN- IMPROVE OQUR PERFORMANCE.
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REFT: SYN-GEQ g7/88 A. Post export program priorities

Regian: AEIA AND PACIFiIC

Mission: 511 KUALA LAMPUR

Market: 344 MALAYSIA

The Mission selected the following sectors as priority areas for
export promotion activities for the coming fiscal year:

1. Q0S COMM. & INFORM. EQP. % SERV

REASONS: JTM PRIVATISATION PLANS % PRIORITY ON MODERNIZ’N OF DOMESTIC & INT‘L
SRVCS PRESENTS PROSPECTS FOR SALE OF EGPT..J.V. MFTG. & CONSULTING
SRVCS. APPLICATION OF REMOTE SENSING TECH. ALSO BEING PURSUED.

2. 011 0IL & GAS EQUIPMENT, SERVICES

REASONS: CDN $9B WILL BE SFENT (84-90 PERIOD) ON OIL % GAS EXPLORATION 2% PROD‘N
AND DEV. ACTIVITY.PHASE I1 OF PENINSULAR GAS PIPELINE WILL GO AHEAD %
THE EXPANSION OF GAS PROCESSING PLANT AT KERTEH.

‘3. 007 POWER % ENERGY 'EQUIP. % SERV.

REASONS: GDVT HAS PLACED PRIORITY IN S YR PLAN ON INCREASING POWER GENERATION %
EXPANDING TRANSMISSION NETWORK. (MAJOR TENDERS BEING ISSUED FOR TRANS-
MISSION % DISTRIB PROJ. OPPORTUNITY TO SUPPLY MGMT & ENGRG SERVICES.

4. 001 AGRI % FQOOD PRODUCTS #% SERVICE

REASONS: GOM ALLOCATED CDN$4. S BN OVER NEXT 5 YRS TO REVITALIZE % MODERNIZE
AGRICULTURE SECTOR % ATTRACT NEW TECH. & INVSTMNT. FOOD PURCHASES WILL
CONTINUE TO EXCEED CDN$1.& BILLION ANNUALLY.

S. COE TRANSPORT SYS, EQUIP., COMP, SERV.

REASONS: GOM PLANNING A NAT‘L TRANSP. STUDY ON DEV. OF ALL MODES OF TRANSPORT
OVER THE NEXT 20 YRS WHICH IS EXPECTED TO IDENTIFY NEW PROJS OF INTER-
EST TO CDA. (RAILWAYS, PORTS, AIRPORTS, ROADS % INFRASTRUCTURE).

&. QQ4 DEFENCE PROGRAMES, PRODUCTS, SERV

FEASONS: THE RECENT DEFENCE MKT STUDY HAS IDENTIFIED SALES OPPORT. FOR CANADIAN
EGPT, INCL. PRODS WHICH CAN BE SQURCED FM CDA, BUT AGGRESSIVE MKTG.
'WILL BE NEEDED TO DISPLACE TRADITIONAL SUFPLIERS.

The mast important current Canadian export sectors to this
market are (based on actual export sales):

1. 009 FOREST PRODUCTS., EQUIP, SERVICES
001 AGRI % FOOD PRODUCTE & SERVICE
010 MINE, METAL, MINERAL PROD & SRV

003 GRAINS AND OILSEEDS

o & LN

005 COMM. % INFORM. EGP. % SERV
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Regian: ASIA AND PACIFIC

Mission: 511 KUALA LAMPUR

Market: 344 MALAYSIA

Sector: 001 AGRI & FOOD PRODUCTS & SERVICE

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago = 2 Years Ago
Sector/sub—sector (Projected) (Estimated)
Mkt Size(import) $ 1695. SOM $ 1602. 60M $ 1832. 90M - % 1930. 90M
Canadian Exports % 17. 90M $ 19. 40M $ 16. 60M $ 14.40M
Canadian Share 1. 10% 1. 20% 0. 0% 0.70%
of Import Market
Major Competing Countries _ Market Share
i) 520 THAILAND 024 %
ii? 011 AUSTRALIA 020 %
iii) S77 UNITED STATES OF AMERICA 009 %
iv) 192 PEQPLE'S REP OF CHINA . Q07 %
v) 206 INDIA 004 %
v.i) 265 JAPAN B 003 %
Cumulative 2 year export potential for CDN products 30-460 $M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding

Froducts/services for which there are Currant Total Imports
goad market praspects In Canadian $
i) FERTILIZER, MFTRED $ 219.7C M
ii) FEEDSTUFF-ANIMALS $ 108.90 M
iiiY ALCOHOLIC BEVERAGES $ 55.90 M
iv) TOBACCO, UNMFTRED $ S1.80 M
v) ONIONS. FRESH, CHILLED % 32.30 M
vi}) APPLES - 26.90 M
vii) COFFEE EXTRACTS, ESSENCE OR CONCENTRATES $ 26. 40 ™
viii) GARLIC, FRESH, CHILLED ’ $ 192. 60 M
ix) GINSENG $ 13.50 M
x) PEARS, GQUINCES, FRESH $ 13.10 M
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The Trade Office reports that the following factors influence Canadian
2xport performance in this market for this sector (sub—-sector).
- the degree of import duty protectiaoan af lacal industry tends to be
1low

In the Trade Office’s opinian, Canadian expart performance in this sector
{sub—sector) in this market is lower than optimum mainly because of:
- the apparent limited sectgoral capability in Canada caompared to other
campeting export cauntries

Soma Canadian exporters to this market in this sector(sub-sectar)
have enjoyed success previocusly as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- participation in trade missions

- the presence of CIDA praograms which have opened the market to

Canadian companies
- competitive export pricing for this market
- strong sectoral capability in Canada

In.support of Canadian exparts in this sector (sub—-sector}) the
Trade Office is currently engaged in activities which include:

Activity: WORK WITH PRINCIPAL CDN APPLE SUPPLIERS AND MALAYSIAN IMPORTERS/
BROKERE TO ADDRESS PRUOBLEMS MITIGATING AGAINST INCREASED SALES.

Results Expected: IMPROVE GUALITY AND PACKAGING OF CANADIAN
PRODUCT. INCREASE CANADIAN SHARE OF MALAYSIAN
APPLE MARKET.

Activity: TOGETHER WITH CIGI.ORGANIZE ANIMAL FEED SEMINAR FOR FEED MILLERS
ON THE USE AND FEED FORMULATION QF CANADIAN BARLEY., CANOLA MEAL
AND DEHYDRATED ALFALFA, PRESENTLY NOT IN USE LOCALLY.

Results Expected: INCREASE:SALE OF FEED INGREDIENTS TO MALAYSIA

For the next fiscal year., the Trade Office is planning to : \
undertake the following new export support initiative(s) in ¢this
sactor (sub-sector): i

Activity: UNDERTAKE MARKETING PROGRAM OF CANADIAN PROCESSED FOODS AND
GROCERY PRODUCTS WITH BULK IMPORTERS., WHOLESALERS AND MAJOR
RETAIL OUTLETS.

Results Expected: INTRODUCE BROADER RANGE OF CANADIAN FOOD AND
GROCERY PRODUCTS TO MALAYSIA AND INCREASE
TOTAL EXPORTS TO THIS MARKET.




~ 27/02/87 DEPARTMENT OF EXTERNAL AFFAIRS Page: 153
Export and Investment Promotion Planning System
MISSION: S11 KUALA LAMPUR COUNTRY: 344 MALAYSIA

Fer the next fiscal year, the Trade Office is planning to
. uyndertake the following new export support initiative(s) in this
sactor (sub-sector): -

Activity: DIRECT FOLLOW UP WITH DEPT OF VETERINARY SRVWCS & LEADING PRIVATE
FARMERS TO PROMOTE TECHNICAL COLLABORATION % SALES RELATED TO
BREEDING STOCK. ARTIFICIAL INSEMINATION, EMBRYO TRANSFER, GENETIC
RESEARCH % RELATED ACTIVITIES.

Results Expectad: NEW SALES OF SWINE., SWINE BREEDING STOCK,
POQULTRY BREEDING STOCK., FROZEN SEMEN AND
POSSIBLY LIGUID OR FROZEN EMERYO.

Activity: FOSTER DISSEMINATION OF INFORMATION TO DEPT OF AGRIC, MLSIAN
AGRIC RESEARCH & DEVELOPMENT INSTITUTE.,UNIVERSITI PERTANIAN MAL-
AYSIA, ETC ON RANGE OF CDN TECHNOLOGY ALDVANCES AND AVAILABLE
UNIV. ED ANC TRAINING PROGRAMS IN THE AGRIC. SECTOR.

Results Expected: INCREASED FLOW OF INFORMATION ON CANADIAN
EXPERTISE IN THE AGRICULTURAL FIELD. STUDENTS
DIRECTED TO CDN INSTITUTION TO MEET GROWING
TRAINING NEEDS.
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87/88 Sector/Sub-Sectar Highlights
Submitted by Pasts by Region

Region: ASIA AND PACIFIC

Mission: S11 KUALA LAMPUR

Market: 344 MALAYSIA

Sectaor: 002 FISHERIES, SEA PRODUCTS % SERWV.

Subsector: 021 FISH % SHELLFISH & OTHER PROD

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Agoa
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ 144. 20M $ 137. 3OM $ 130.80M $  126.80M
Canadian Exports $ 0. 20M $ 0. 10M - $ 0. 10M % 0. 10M
Canadian Share. 0. 10% 0. 07% 0. 08% 0. 08%
of Import Market .
Majar Competing Countries : Market Share
i) 520 THAILAND 044 A
ii) 265 JAPAN ‘ 020 %
iii) 214 INDONESIA o1z %
iv) 2046 INDIA 004 %
v) 419 BANGLADESH 004 %
vi) 434 TAIWAN 003 %
Cunulative 3 year export potential for CDN products 0-1 M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are . Current Total Imports
good market prospects ’ In Canadian % f
i} FISH, FRESH, CHILLED FROZEN » % £0.70 M
ii? SARDINES., CANNED $ 32.10 M
iii) HORSE MACKEREL CANNED ‘ % S.80 M
iv) SMOKED FISH (EXCL. SALMON) $ 4. 50 M

Frojects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: FISHERIES SECTOR DEVELOPMENT
Approximate Valve: $ 40 M
Financing Source: 004 ASDE
For further info. please contact:
B. CHEE, TLX: 84=-3024%9, R. HRUBY, (&13)976-799S

ii) Project Name: AQUACULTURE DEVELOPMENT
Approximate Valuve: $ 30 M
Financing Source: 0Q0& ASDB
For further infe. please contact:
.B. CHEE, TLX: B4-3024%, R. HRUBY, (613)996-7995
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The Trade Qffice reports that the Fﬁllouing factors influence Canadian
~export performance in this market for this sector (sub-sector).
- the degree of import duty protection of local industry tends %o be
low :

In the Trade Office’s opinion, Canadian export performance in this sector
(sub=-sector) in this market is lower than optimum mainly because of:
- a lack of interest in the market on the part of Canadian exporters
- non competitive pricing

Some Canadian exporters to this market in this sector(sub—-sector)
have enjoyad succass previcusly as a result of a variety of
factars which the trade office reports to include:
- participation in trade missions
- competitive export pricing for this market
- Canada‘s position as one of the few major sources of international
supply ‘
- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowladge of
Caradian expaorters to this market

In support of Canadian exports in this sector (sub-sector) the
Trade Qffice is currently engaged in activities which include:

Activity: CONTINUING LIAISON WITH INFOFISH, SUPPLYING THEM INFORMATION ON
CANADIAN FISH EXPORTERS, TYPES OF FISH AND SEA PRODUCTS. AND
EGUIPMENT AVAILABLE FROM CANADA.

Results Expected: ENSURE CANADIAN FISH AND SEA PRODUCTS AND
EGUIPMENT EXPORTERS ARE LISTED IN INFOFISH
EXPORTERS REGISTER.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in ¢£his
sactor (sub-sectar):

Activity: DEVELOP éRDFILE OF MALAYSIAN FISH AND FISH PROQDUCTS IMPORTS.

IDENTIFY PRINCIPAL IMPORTERS AND APPLICAGCLE REGULATIONS GOVERNING
IMPORTS.

Results Expected: IDENTIFY PRINCIPAL FISH AND FISH PRODUCTS
WHICH OFFER PROMISING MARKETS FOR CANADIAN
EXPORTERS.
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For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in ¢this
sector (sub—-sector):

Activity: WITH QFFICIALS IN MINISTRY OF AGRICULTURE AND MALAYSIAMN AGRICUL-
TURAL RESEARCH 2% DEVELOPMENT INSTITUTE IDENTIFY CURRENT ACTIVI-
TIES RELATED TO AQUACULTURE DEVELOPMENT AND PROMOTE CANADIAN
EXPERTISE AND SERVICES.

Results Expected: IDENTIFY POTENTIAL FOR TECHNICAL COOPERATION
AND COMMERCIAL SALES IN AGUACULTURE FIELD.
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87/88 Sector/Sub-Sector Highlights
Submitted by Paosts by Regiaon

Ragian: ASIA AND PACIFIC
Miesion: S11 KUALA LAMPUR
Market: 344 MALAYSIA

Sector: 03 GRAINE AND OILSEEDS

Subsector: 999 ALL SUG-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated}:
Mkt Size(impgrt) ¢ 559. 30M $ S570. 80M $ &34 20M $ 738 20M
Canadian Exports ¢ 17. 90M $ 19. 40M $ 25. 80M $ 14.40M
Canadian Share 3. O0% 3. 40% 4 10% 2.00%
of Import Market
Major Caompeting Countries Market Share
i) 520 THAILAND ‘ 047 %
1i) 011 AUSTRALIA ‘ o1& %
iii) 192 PEDPLE’S REP OF CHINA 013 %
iv) 001 ARGENTINA ' 008 %4
v} 075 CANADA . 004 %
vi) 339 BURMA 003 %
Cumtlative 2 year export potential for CDN products 30-460 $M

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing

Products/services for which there are Current Total Impcrts

good market prospects In Canadian ¢

i) CORN : $ 154. 90 M

ii) WHEAT $ 130.9C M

1ii) OTHER CEREALS % PREPARATIONS 3 85.50 M

iv} SQYA BEANS : ' % &6.00 M

v) SOYA BEAN MEAL L 3 33.10 M

vi) MAILT, ROASTED OR NOT % 8 30 M

vii) MALT EXTRACTE $ &.80 M

viii) BARLEY $ 1.20 M

~ The Trade Office reports that tue following factors influence Canardian
export performance in this market for this sectar (sub-sectar).
— the degree of import duty protecticn of locsl industry tends tn be
low




27/,02/87 DEPARTMENT OF EXTERNAL AFFAIRS Page: 158
Export and Investment Pramatiaon Planning System
MISSION: 511 KUALA LAMPUR COUNTRY: 344 MALAYSIA

In the Trade Office’s copinian, Canadian export performance in this sector
sub—sector) in this market is lower than cptimum mainly because aof:
- non competitive pricing

Some Canadian exporters to this market in this sectar{sub-sectar)
have engjoyed success previously as a result of a variety of
factars which the trade office reports to include:

- aggressive marketing on the part of Canadian Exparters

- participation in trade missions

- use of provincial governments export promotion activities

- competitive expart pricing faor this market

- strong sectoral capability in Canada

In suppaort of Canadian exports in this sector (sub—-sectar) the

Trade Office is currently engaged in activities which include:

Activity: MEET PRINCIFAL IMPORTERS OF BARLEY TO ASSESS FUTURE REQUIREMENTS
AND PROMOTE QUALITY AND RELIABILITY OF CANADIAN SUPPLY.

Results Expected: DETERMINE FEASIBILITY OF RE-ESTABLISHING
CANADIAN BARLEY SALES TO THIS MARKET.

Activity: WITHIN TRAVEL BUDGET AND TIME CONSTRAINTS VISIT MALAYSIA‘S
PRINCIPAL FLOUR MILLS.

Results Expected: FIRST HAND APPRECIATION OF MILLING OPERATIONS
AND PROMOTE CANADIAN WHEAT SALES.

Far the next fiscal year, the Trade Office is blanning to
undertake the following new export support initiativel(s) in ¢this
sectoar (sub-sectar): .

Activity: ENCOURAGE MALAYSIAN FLOUR MILLERS TO ATTEND CIGI COURSES AND
CANADIAN WHEAT BOARD REPRESENTATIVES TO VISIT THE LOCAL MILLERS
MORE REGULARLY TO PROMOTE CANADIAN SALES.

Results Expected: TO MAINTAIN CANADA’S SHARE OF THE MARKET
AGAINST GROWING % AGGRESSIVE COMPETITION FROM '
AUSTRALTIA, ARGENTINA AND U. S. A.

Activity: SUPPORT SOYA BEAN PROMOTION ACTIVITIES AIMED AT ENHANCING SALES
FOR HUMAN CONSUMFTION AND FOR CRUSHING.

Results Expectad: INCREASE CANADA‘S SHARE OF THE S50YA BEAN
MARKET.
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 Region: ASIA AND PACIFIC

Missian: 511 KUALA LAMPUR

Market: 344 MALAYSIA

Sector: 004 DEFENCE PROGRAMS, FRODUCTS. SERV
Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year

Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) € 130. OOM $ 100. OOM
Canadian Exports ¢ 9. O0OM $ 1. OOM
Canadian Share 3. BC% 1. 00%

of Import Market
Major Competing Countries

i) 577 UNITED STATES OF AMERICA
ii) 051 UNITED KINGDOM
iii) 128 GERMANY WEST
iv) 268 KOREA
v) 237 ITALY
vi}) 112 FRANCE

Cumulative 3 year export poftential for CDN products

in this Sector/Subsector:
Current status of Carzdian exports:

Progucts/services for which there are
good market prospects
i) CRV=7 AIR TO GROUND ROCKET SYSTEM
ii} BODY ARMOUR
11i) COMMUNICATIONS EGUIPMENT
iv} ARTILLERY COMPUTER SYSTEM
v) CHALLENGER AIRCRAFT
vi) EQD EGUIPHMENT
vii} RAST
viii) MOBILE AIR TRAFFIC CONTROL TERMINALS

Proyjects or portion of proyects which are still

Page: 159

Market Share

040 %
015 %
013 %
010 %
oo %«
007 %

5-15 M

Small but expanding

Current Total Imports

In Canadian
. 00
.30
.00
. 0C
. 00
. a0
. 00
. 00

RGN AH
0OO0000000

in the planning

stage and for which Canadian companies might have reasonable prospects.

i} Project Name: RE-ORCER OF CRV-7 ROCKETS
Approximate VYalue: ¢ 20 M
Financing Source: 012 DROM
For further info. please contact:

M. ROMOFF, CHC, TLX: 84-20269., EXTOTT/TDE 9946-42053

2 Years Ago

2. SOM
1.30%

1 Year Ago
160. OOM ¢ 180.00M
3. 00M $
1. 80%

IIIZIIXIIIH
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The Trade Dffice reports that the following factors influence Canadian
2xport performance in this market for this sector (sub-sector).
- exports of certain products or sevrvices to this country are subject
to Canadian export controls
- the degree of import duty protection of local industry tends to be
moderate

In the Trade Office‘s opinion, Canadian export performance in this sector
(sub—-sector) in this market is lower than optimum mainly because of:
- non competitive pricing
- the unsuitability of Canadian products for this market
- the apparent limited sectoral capability in Canada compared to other
competing export countries
- difficulties of adaptaticn of marketing terchniques to the market by
some Canadian companies

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previocusly as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
- competitive export pricing for this market
— Canada‘s position as one of the few major sources of international
supply

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities whlch include:

Activitg: ASSIST IN NEGOTIATIONS WITH MINISTRY OF DErENCE TO FULFILL
OUTSTANDING OBLIGATIONS OF RDF CONTRACT.

Results Expected: FINAL CONCLUSION OF RDF CONTRACT.

tctivity: MEET WIH ALL AGENTS CURRENTLY REPRESENTING CANADIAN DEFENCE
PRODUCTS MANUFACTURERS AND ASSESS THEIR SUITABILITY.

Results Expected: INTRODUCE NEW TRADE COMMISSIOMNER RESPONSIBLE
FOR DEFENCE SECTOR % REINFORCE CDN INTEREST
IN SALES OF DEFENCE % SECURITY PRODUCTS. - '

Activity: COMPREHENSIVE ROUND OF CALLS ON SENIOR MINISTRY OF DEFENCE, ARMNMY.
AIR FORCE AND NAVY OFFICERS. .

Results Expectzd: RE-ESTABLISH CANADIAN IMAGE AZS SUPPLIER OF
RELIAELE, GUALITY DEFENCE PRODUCTS.

For the next fiscal y=2ar, the Trade Office is planning to
uniartake the following new export support 1n1t1at1ve(s) in this
sectar (sub- =eutor)

Activity: COMMERCIAL COUNSELLOR ASSUMES PRINCIPAL RESFPONSIBILITY FOR.
"DEFENCE PRODUCTS PROMOTION ACTIVITIES.

Results Expected: GREATER POST ACCESS TO KEY SENIGR MILITARY
AND DEFENCE OFFICIALS.
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For the next fiscal year, the Trade Office is planning to ) |

undertake the following new export support initiative(s) in ¢this
sector (sub-sector):

Activity: ASSESS FINﬁINGS OF RECENT DEFENCE MARKET STUDY & IN CONCERT WITH

OTHER RELEVANT INFORMATION ESTABLISH MALAYSIAN PROCUREMENT
PRIORITIES.

Results Expectad: RECOMMEND PARTICIPANTS &% DETERMINE PROGRAM
FOR INCOMING DEFENCE MISSION MAY/JUNE 1987 TO
MAXIMISE LIKELIHOOD OF FOLLOW ON SALES.

Activity: PROMOTE MALAYSIAN PARTICIPATION IN TRAINING PROGRAMS & DEVELOP

DATA BASE OF PREVIOUS MALAYSIAN PARTICIPANTS IN THESE PROGRAMS
FOR REGULAR FOLLOW-UP ATTENTION.

Results Expected: ENHANCED FAMILIARITY WITH CANADIAN DEFENCE
' TRAINING AND TECHNOLOGY.
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Submitted by Posts by Region

Ragion: ASIA AND PACIFIC

Mission: S1ii KUALA LAMPUR

Market: 344 MALAYSIA

Sector: 005 COMM. %. INFORM. EGP. & SERV

Subsector: 051 REMOTE SENSING

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Progjected) (Estimated)
Mkt Size(import) $ 15. ooM $ 10. ooMm % 10. oM $ 0. 00M
Canadian Exports @ 3. ooM $ 1. SOM $ 0. OOM $ 0. OOM
Canadian Share 20. 0% 15. 00% 0. 0% 0. 00%
of Import Market
Major Competing Countries Market Share
i) 112 FRANCE | 045 %
1i) S77 UNITED STATES OF AMERICA L 040 %
iii)} 011 AUSTRALIA 005 %
Cumulative 3 year export potential for CDN products 5-15 sM

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Procducts/services for which there are Current Total Imports
good market prospects . In Canadian ¢
i} SPOT MAPPING : % 0.00 M
ii) EARTH STATION : s 0.0 M
1

iii} PC-BASED ANALYSIS SYSTEMS % 1.50 M

Frojects or portion of projects which are still in the planning '
stage and for which Canadian companies might have reasonable prospects.

i} Project Name: TENDER FOR GEOPHYSICAL MAP OF MALAYSIA
(TENDER CLOSED IN OCT 1986)
Approximate Value: % 153.00 M
Financing Source: 028 TO/DETER
For further info, please contact:
R. SHAW-WAO0D, TLX. E4-3G249 R. HRUBY, (613)996-7995

ii) Project Mame: ESTABLISHMENT OF MALAYSIAN CENTRE FOR
’ REMOTE SENSING
Appraximate Value: $ 4
Financing Saurce:
Faoar further info. . pleasge contact:
R. SHAW-WOOD, TLX: 84-30249 R. HRUBY: (61319967995
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The Trade Office reports that the following factors influence Canadian
" axsort performance in this markeft for this sector (sub-sector).
- exparts of certain products or services ta this country are subject
to Canadian export cantrols

- the degree of import duty protection af lacal industry tends te be
low )

In the Trade Office’s opinion, Canadian export performance in this sector
{(sub-sectar) in this market is lawer than optimum mainly because af:
- No factors reported by missian

Scme Canadian expoarters to this market in this sector(sub-sectar)
have e2njoyed success previously as a result of a variety of
factors which the trade office reparts to include:

- aggressive markating on the part of Canadian Exporters

- the presence of CIDA pragrams which have apened the market to
Canadian companies

- strong sectoral capability in Canada

In suppart of Canadian esxports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: DEVELOP CONTACT WITH KEY MEMBERSE OF THE MALAYSIAN REMOTE SENSING
‘ COMMITTEE.

-Results Expected: ESTABLISH AWARENESS OF CDN EXPERTISE % ESTA-
' BLISH CDN HIGH COMM AS AN IMPORTANT LINK
BETWEEN BUYERS % CDN SUPPLIERS.

Activity: VISIT PRINCIPAL USERS OF REMOTE SENSING SYSTEMS TO DEVELOP AN
AWARENESS OF MARKET NEEDS AND AREAS OF OPPORTUNITY.

Results Expected: ESTABLISH INVENTORY OF EXISTING REMOTE SEN-
SING ACTIVITIES % OPPORTUNITIES FOR INCREA-
SING DOWNSTREAM CANADIAN SALES.

Activity: DEVELOF A STRATEGY FOR MARKET DEVPMT AND EXPANSION IN REMOTE
SENEING. :

Results Expected: FIELD % ENHANCE OUR SALES PROSPECTS.

Far the next fiscal year, the Trade Office is planning to

undertake the following new expoart support initiative(s) in this
s2-tgr (sub-sectoar):

Activity: CONCERTED FOLLOW UP WITH PARTICIPANTS IN THE FEBRUARY 1987 REMOTE
SENSING SEMINAR.

Results Expectad: IDENTIFICATION OF CONCRETE SALES PROSPECTS
THAT WOULD BE REFERRED TO CANADA FOR ACTION.
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For the next fiscal year, the Trade Office is planning to
ungertake the following new export support initiative(s) in ¢this
sector (sub-sector):

Activity: DEVELOP A PLAN OF ACTION TO PROMOTE THE CONCEPT OF SATELLITE
EARTH STATIONS FUR REMOTE SENSING.

Results Expected:‘BETTER POSITION CDN COS ON BIDS IN
UPCOMING TENDERS.

Activity: PROMOTE INFORMATION EXCHANGE & COCPERATION ACTIVITIES BETWEEN
CDN CENTRE FOR REMOTE SENSING % RELATED CDN INSTITUTIONS AND
COUNTERPART MALAYSIAN ORGANIZATIONS.

Results Expected: ESTABLISH STRONG BILATERAL RELATIONSHIP IN
EMERGING FIELD % FACILITATE TECHNOLAOGY
TRANSFER.
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 Ragion: ASIA AND PACIFIC

Missian: S11 KUALA LAMPUR

Market: 344 MALAYSIA

Sector: 005 COMM. % INFORM. EGP.% SERV

Subsectaor: 053 TELECOMMUNICATIONS (INC SPACE)

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sectar/sub-sector (Projected) (Estimated)
Mkt Sizelimpart) 3 415. OOM $ 400. OOM $ 550. OOM $ 358. 00M
Canadian Exports $ 25. O0M $ 10. OOM $ 8. ooM $ 13. 00M
Canadian Share 6. 00% 2. 30% 1. 50% 3. 6074
of Impaort Market
Major Competing Countries Market Share
i) 265 JAPAN 035 %
ii) 507 SWELEN 010 %
iii) 354 NETHERLANDS o 010 %
iv) 128 GERMANY WEST : . 00s %4
v) 112 FRANCE 006 %
vi) 038 BELGIUM 00S %
Cumulative 3 year export potential Fo} CDN praoducts 30~-&60 3$M

in ¢this Sector/Subsector:

Cuyrrant status of Canadian exports: Small but expanding

Froducts/services for which there are Current Taotal Imports
jaad market praspects In Canadian ¢
i)} CONSULTING SERVICES $ 10.00 M
ii) TIME DIVISION MULTIPLEXERS $ S.00 M
ii1i) SUBSCRIBER RADIO MOBILE SYSTEMS $ 0.00 M
iv) TELETEX $ 0.00 M
v) PABX SWITCHING $ 10.00 M
vi) PRIVATE DATA METWORKINMNG 3 S.00 M
vii) CELLULAR RADIOS $ 10.00 M

Froyjects ar portion af prajects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Progject Mame: BROAD RANGE OF CONSULTING SERVICES TO
HNEWLY PRIVATIZED STM.
Approximate Vsive: $ SO M
Financing Saurce: 012 DOM 024 BC
Far further infa. please contact:
R, SHAW-WGCD, TLX. 84-30267 R. HRUBY, (41319%&-7995
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The Trade Office reports that the following factors influence Canadian
expart performance in this market for this sector (sub—-sectar).
~ the degree af import duty protection of locsl industry tends to be
high
- approval aof technical standards can present problems in the case of
some imported products :

In the Trade Qffice’s apinion, Canadian export performance in this sector
{(sub—sector) in this market is lower than optimum mainly because of:
- non—-tariff protectionist measures which are difficult to overcome
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
- other factor(s) described by the Trade Office as follows:
HISTORICAL ASSOCIATION WITH EUROPE & PHYbILAL PROXIMITY OF JAPAN.
JAPANESE % U. K. SUPPLIERS MAINTAIN CLOSE RELATIONSHIP WITH BUYERS
THROUGH LOCAL PARTNERS.

Some Canadian exporters to this market in this sector{(sub—sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Expurters

- support provxded by the PEMD program

‘= participation in trade missions

- use of Canadian Government export promotxon activities

- use 0f pravincial governments export promotion activities

- the presence of CIDA programs which have opened the market to

Canadian companies -

- campetitive export pricing for this market

- strong sectoral capability in Canada

- the availability of competitive Canadian financing

The Trade Office has recommended that a comprehensive market study
ot this sector (sub—sector) would enhance the knawledge of
Cansdian exporters to this market.

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: CONCERTED FOLLOW UFP WITH MALAYSIAN PARTICIFANTS AT CANADA ASEAN
FORUM & EXPO INDUSTRIAL COQPERATION AND 1984 REGIONAL ITU
TRAINING CONFERENCE AT VANCOUVER.

Results Expectad: REINFORCE CDN IMAGE AS HIGH TECH LEADER,
FINALIZE NEW AGENCIES FOR CDN FIRMS AND
PROMOTE POTENTIAL JOINT VENTURES MANUFACTURE.
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In suppart of Canadian exparts in this sectar (sub—sectar) the
Trade Office is currently engaged in activities which include:

Activity: EFFECT A STRATEGY TO ENHANCE CDN INVOLVEMENT IN MALAYSIAN TELE-
COMMUNICATICON DEVELOPMENT.

Results Expected: CDN COS PROVIDING CONSULTING % RELATED
SERVICES TO STM. 2 NEW CDN COMPANIES
INTRODUCED TO MALAYSIAN MARKET.

Activity: DETERMINE DETAILS OF REVISED FIVE YEAR PLAN DEVELOPMENT PROGRAM
FOR TELECOMMUNICATIONS SECTOR. '

Results Expected: IDENTIFY CONCRETE PROJECTS/OPPORTUNITIES FOR
CANADIAN INDUSTRY OVER NEXT FIVE YEARS.

For the next fiscal year, the Trade Office is planning to
uniertake the following new export suppart initiative(s) in this
sectar (sub-sectar):

Activity: DEVELOP SENIOR LEVEL COMTACTS AT STM TO IDENTIFY NEW AREAS OF
OPPORTUNITY ARISING FROM PRIVATIZATION AND ENSURE THAT RELEVANT
CANADIAN CAPABILITIES ARE MADE KNOWN. ,

' Results Expected: INCREASE IN CANADIAN GOODS SUPPLY BY AT LEAST
. 10%.

Activity: SYSTEMATIC PROGRAM OF VISITS TO MEET PRINC IPAL MALAYSIAN TELECOM-
MUNICATIONS EQUIPMENT MANUFACTURERS TO IDENTIFY AREAS OF POTEN-
TIAL JOINT VENTURE INTEREST.

Results Expected: ESTABLISH AT LEAST ONE CANADIAN COMPANY IN A
JOINT VENTURE IN. MALAYSIA.

Aztivity: INVESTIGATE IN DETAIL GOVERNMENT OF MALAYSIA RURAL TELEPHONE
DEVELOPMENT PLANS.

Results Expected: RE-ESTABLISH CDN MANUFACTURERS OF ANCILLARY
EGUIPMENT AS GQUALITY SUPPLIERS OF RURAL
TELEPHONE SYSTEMS.
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Ragion: ASIA AND PACIFIC

Mission: 311 KUALA LAMPUR

Market: 344 MALAYSIA

Sector: 007 POWER % ENERGY EGQUIP. % SERV.

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated) .
Mkt Size(import) % S00. OOM $ 270..00M $ 250. 0OM $ 300. OOM
Canadian Exports ¢ 8. OOM % S. COM $ S. GOM $ S. OOM
Canadian Share 1. &0% 1. 90% 2. 00% 1. 70%
of Import Market
Major Competing Countéieé Market Share
i) 265 JAPAN 055 %
ii) 512 SNITZERLAND . L 015 %
iii) 051 UNITED KINGDOM 010 %
iv) 128 GERMANY WEST 010 %
v) 112 FRANCE Q0SS %
vi) 268 KOREA ‘ ‘ \ ) 005 %

Cumulative 32 year export potential for CDN products 30-60 $M
in this Sector/Subsector: : ’

Current status of Canadian exports: No Export results to date
Products/services for which there are - Current Total Imports
gaod market prospects In Canadian $ |
i) CONSULTING SERVICES % 10.00 M
ii) POWER % DISTRIBUTION TRANSFORMERS % 10.00 M
1ii) SCADA FOR TRANEMISSIOM SYSTEM $ "0.00 M
iv) ENERGY MANAGEMENT CONTROL SYSTEM $ .00 M
v} COMPUTERIZED THERMAL PLANT MANAGEMENT SYSTEM $ C.00 M
s c.00 M

vi) STATIC VAR COMFENSATION EQUIPMENT

Projects or portion of proyects which are still in the planning
stage and for which Canadian companies might have ressanable prospects.

i) Project Name: ACCELERATED TRANSMISSION PROJECT
Approximate Value: $ 400 M
Fimancing Source: 024 BC
For further info. pleass contact:
R. SHAWN-W30D, TLX: 84-3024&%, R. HRUBY,(6'3)°°a79°5
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Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

ii) Progject Name: POWER 12: TRANSMISSION LINES, THERMAL RE-
HABILITATION & THERMAL FIRING-CONVERSION
Approximate Value: $ 73 Ly |
Financing Source: (001 [BRD
For further info. please contact:
R. SHAW-WOOD, TLX: 84-3026%, R. HRUBY, (613199467995

iii) Project Name: ADB TRANS-PENINSULAR TRANSMISSION LINE
Approximate Value: % 98 M
Financing Source: 00& ASDE 012 DGOM
For further info. please contact:
R. SHAWN~-WOOD, TLX: 84-3025%, R. HRUBY, (6131996=-7995 .

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
high

In the Trade Office’s apinion, Canadian export performance in this sectgr
{ sub-sector) in this market is lower than aptimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
— non competitive pricing
- high tariffs

Some Canadian exporters to this market in this sector(sub-sector) i
have enjoyed success previously as a result of a variety of |
factors which the trade office reports to includa: ' |

- aggressive marketing on the part of Canadian Exporters

~ the presence of CIDA programs which have opened the market to

Canadian companies
- strong sectoral capabxlxtq in Canada
- the availability of competitive Canadian financing

‘The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) wguld enhance the knowledge of
Canadian expoarters. £to this market.

The Trade Office suggests that sourcing tools currently available
o them have some limitiations in particular:
— the adequacy of exporter information in Canadian Directories
- sourcing assistance #rom Canadian federal/proavincial governments
departments
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In support of Canadian exports in this sector (sub-sector) the
Trade Dffice is currently engaged in activities which include:

Activity: ADVISE AND SUPPORT CANADIAN COMPANIES IN THEIR ESTABLISHMENT QF
CONSORTIA WITH MALAYSIAN FIRMS AND IN THEIR EID PREPARATIONS ON
THE ACCELERATED TRANSMISSION PROJECT.

Results Expected: ENSURE THAT CANADA IS REPRESENTED IN THESE
BIDS AND THAT AT LEAST ONE OF THE EIGHT WIN-
NING CONSORTIA INCLUDES A CANADIAN PARTNER.

Activity: RESEARCH CbCAL CONSULTING CAPABILITIES TO DEVELOP A DETAILED
INVENTORY OF AGENTS AND THEIR AREAS OF EXPERTISE FOR USE IN
ADVISING CANADIAN COMPANIES OF POTENTIAL LOCAL AFFILIATIONS.

Results Expected: INCREASE IN NUMBER OF CANADIAN COMPANIES RE-
PRESENTED BY GUALIFIED LOCAL AGENTS FOR THE
MALAYSIAN MARKET.

For the mext fiscal year, the Trade Office is planning to.
undertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: MONITOR CLOSELY THE EVOLUTION OF POWER 12 AND ADB PENINSULAR
’ TRANSMISSION TENDERS, NOTIFY CANADIAN FIRMS ACCORDINGLY AND MONI-
TOR IMPLICATIONS FOR RURAL ELECTRIFICATION.

Results Expectad: INCREASE THE NUMBER OF CDN SUPPLIERS WITH
LOCAL AGENTS AND ESTABLISH INITIAL EQUIPMENT
SALES FOR CANADA IN THIS SECTOR.

Activity: VISIT SABAH AND SARAWAK ELECTRICITY AUTHORITIES TO INTRODUCE THEM
TO COMPREHENSIVE RAMNGE OF CANADIAN CAPABILITIES AND TO GATHER
MARKET INTELLIGENCE.

Results Expected: IDENTIFY STATE PROJECTS THAT OFFER OPPORTUNI-
TIES FOR EXPORT AND/OR JOINT VENTURES FOR
CANADIAN COMPANIES. ’

Activity: PROMOTE CANADIAN CAPABILITIES ‘IN THE POWER SECTOR.
Results Expected: ENHANCEMENT OF PROFILE FOR CDN TURNKEY CAPA-

BILITIES IN THIS SECTOR AND ILENTIFICATION OF
SUITABLE PROJECTS.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC N
Mission: St1 KUALA LAMPUR

Market: 344 MALAYSIA

Sector: - 008 TRANSPORT SYS, EQUIP, COMP, SERV.

Subsector: 999 ALL SUB-SECTORS

tatistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sectar {(Projected? (Estimated)
Mkt Size(iﬁport) 3 800. O0OM $ 82S. OOM % F00.00M % 1000. 00M
Canadian Exports $ 3. 50M $ 3. 00M $ 2.5 ¢ 2. 0OM
Canadian Share Q. 40% 0. 40% Q. 30% Q. 20%
aof Import Market
Major Cohpeting Countries Market Share
i) 245 JAPAN _ . ' ' 082 %
ii) 128 GERMANY WEST Q08 “
1ii) 877 UNITED STATES OF AMERICA 00S %
iv) 051 UNITED KINGDOM 003 %
v) 112 FRANCE ' 001 %«
vi) 268 KOREA - 001 %
Cumulative 3 year expart potential for CDN products 60~-100 M

in this Sector/Subsectar:

Current status of Canadian exports: Small but expanding

Products/services for which there are : Current Total Imports

good market prospects In Canadian %

i) AIRCRAFT $ 26.00 M

ii) AIRCRAFT PARTS AND COMPONENTS % $1.00 M

iii) AIRCRAFT ENGINE MAINTENANCE AND OVERHAUL $ Q.00 M

iv) RAIL OPERATIONS CONSULTING SERVICE $ Q.20 M

v) RAIL ROLLING STOCK PARTS : 1.00 M

vi} AUTO PARTS % ACCESSORIES $ 90.00 M

vii) RAIL MAINTENANCE TRAINING % Q.00 M

viii) RADIO NAVIGATION AID. RADAR, CONTRQL TOWER EGPT. $ .00 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Progject Name: MAS F27 AIRCRAFT REPLACEMENT PROGRAM
Approximate Value: $ 71 ™
Financing Source: 023 EDC
For further info. pleasa contact:
B. DENMNING, TLX: 24-3026%,R. HRUBY, (&£13)9296-799S5
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Progjects or portion of projects which are still in the planning
stage and ¥for which Canadian companies might have reasonable prospects.

ii) Project Name: INDUSTRIAL MASTER PLAN (IMP ) DEVELOPMENT
OF AUTOMCBILE SECTOR
Approximate Value: $ M
Financing Socurce: 012 DOM
For further info. please contact:
B. DENNING.TLX 84-30269.R. HRUBY.(613\996—7995

iii) Project Name: NATIONAL TRANSPORT STUDY (INTERMDDAL)
Approximate Value: $ M
Financing Source: 001 IBRD 011 CIDA
For further info. please contact:
B. DENNING, TLLX: 84-30269.R. HRUBY, (613)996-7995

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-szector).
- the degree of 1mport duty protection of local industry tends to be
moderate -

In the Trade Office’s opinion., Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- non competitive pricing
- non competitive financing from Canada
‘= difficulties of adaptation of marketing techn1ques to the market by
some Canadian ‘companies

Some Canadian exporters to this market in this sector(sub—-sector)
have enjoyad success previously as a result of a variety of
factors which the trades office reports to include:

- aggressive marketing on the part of Canadian Exporters

- use of Canadian Government export promotion activities

- competitive export pricing far this market

- strong sectaral capability in Canada

In support of Canadian exports in this sector (sub-sector) the
Trade Of+ice is currently engaged in activities which include: : '

Activity: DIRECT FOLLOW UP AND MARKETING PROGRAM WITH PARTICIPANTS IN EXPO
INDUSTRIAL COOPERATIOM 84 PROGRAM FROM RAILWAY SECTOR.

Results Expected: EXPAND NUMBER OF AGENCY AGREEMENTS FOR SUPPLY
OF RAILWAY EGUIPNENT AND TECHWNOLQOGY.

Activity: SYSTEMATIC ANALYSIS OF AUTOMOTIVE PARTS AND COMPONENTS CURRENTLY
IMPORTED TO IDENTIFY PRODUCTS WHICH CAN BE COMPETITIVELY SOURCED
FROM CANADA.

i

Results Expectad: ENCOURAGE AT LEAST TWO NEW CANADIAN SUPPLIERS
TO MARKET THEIR PRODUCTS IN MALAYSIA.
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For the next fiscal year,

the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: PROMOTE CANADIAN CAPABILITY TO SUPPLY COMMUNICATIONS, SIGNALLING,
CONTROL AND ELECTRICAL EGUIPMENT TO RAILWAY.

Results Expected:

POSITION CANADIAN COMPANIES AS SUPPLIERS FOR
EXPECTED FUTURE TENDERS.

Activity: ORGANIZED PROGRAM OF CALLS ON MAJOR AUTO ASSEMBLERS, PARTS MANU-
FACTURERS AND INDUSTRY ASSOCIATIONS TO MARKET CANADIAN TECHNDOLOGY
AND SUPPLY CAPABILITY.

Results Expected: HEIGHTEN PROFILE OF CANADIAN AUTOMOTIVE
INDUSTRY AND ESTABLISH POTENTIAL AREAS FOR
FUTURE SALES.

Activity: IDENTIFY MALAYSIA’S PLAN TO PURCHASE ENGINE PARTS, AIRCRAFT
ASSEMBLIES, ETC. AND PROMOTE CANADIAN SOURCING.

Results Expected: INCREASE CANADIAN SALES OF ENGINE PARTS AND
ASSEMBLIES AND HEIGHTEN AWARENESS OF CANADIAN
CAPABILITIES IN AERQSPACE ELECTRONICS.
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87/88 Sector/Sub-Sector Highlights
Submitted by Pasts by Region

Region: ASIA AND PACIFIC

Mission: S11 KUALA LAMPUR

Market: 344 MALAYSIA

Sector: O11 OIL % GAS EGUIPMENT, SERVICES

Subsectar: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Agao
Sactor/sub-sec tor, (Projected) (Estimated)
Mkt Sizel(impart) $ 800. OOM $ 877.00M $ 1033. OOM $ 1190.00M
Canadian Exports $ 2. 0oM $ 1. 00M $ 1. QOM $ 1.00nt
Canadian Share 0. 25% 0. 114 Q. 104 0. 08%
of Import Market :
Major Compéting Countries ’ Market Share
i) 577 UNITED STATES OF AMERICA . 030 %
1i) 354 NETHERLANDS Q30 %
iii) 467 SINGAPORE - 015 7%
Cumulative 3 year export paotential faor CDN praducts 1-3 M

in this Sectar/Subsectar:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Tatal Imports
goad market prospects In Canadian %
i)} PROJECT MANAGEMENT SERVICES $ 0.00 M
ii1) SAFETY TRAINING $ 0.10 M
iii} RIG POSITIONING i $ Q.30 M
iv) DIVING/UNDERWATER SERVICES $ ‘2.00 M

Frcjects ar poartion of projects which are still in the planning _
stage and for which Canadian companies might have reasanable praspects.

i) Project Name: PENINSULAR GAS PIPELINE CONSTRUCTION

EQUIPMENT
Approximate Value: $ 450 ™
Financing Saurce: 012 LCLOM 023 ELCC

Far further info. please contact:
B CENNING., TLX: 84-30”69.R HRUBY.(&IB)??&-???S

1i) Project Nam2: GAS DISTRIBUTION-CONSULTING. CONSTRUC-
TION, EQUIPMENT.
Approximate Value: % M
Financing Source: 028 TO/DETER
For further info. please contact:
B. BENNING, TLX: B4-3026%, R. HRUBY, (6£13)99&4~-7935
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Fragects ar portion of projects which are still in the planning
stage and for which Canadian companies might have reasanable prospects.

iii) Project Name: GAS PROCESSING PLANT - CONSULTING CON-
STRUCTION, EGUIPMENT
Appraximate Value: ¢ 200 M
Financing Source: 012 DOM Q23 ELC
Far further infa. please cantact:
B. DENNING, TLX: 84-30246%,R. HRUBY, (&£13)9246-7995

iv} Praject Name: STRATEGIC PETROLEUM STORAGE FACILITY
Appraximate Value: $ 700 M
Financing Saurce: 012 DOM 023 EDC
Far further info. please cantact:
-B. DENNING, TLX: 84-3024%,R. HRUBY, (613)92&-7995

The Trade Of+fice reparts that the fallowing factars influence Canadian
export perfarmance in this market far this sector {(sub-sectar).
- the degree aof impart duty protection of lacal industry tends to be
low
- appraoval of technical standards can present problems in the case af
same imparted products

In the Trade Office’s apinign, Canadian expert perfarmance in this sectar
(sub—sectar) in this market is lower than agptimum mainly because af:

- nan campetitive pricing

— nan—tariff pratectianist measures which are difficult te avercome

Some Canadian exporters to this market in this sector(sub=-sector)
have enyoyed success previgusly as a result gf a variety gaf
factors which the trade gffice reports ta include:

-~ aggressive marketing on the part of Canadian Expgrters

— participation in trade fairs

— caompetitive export pricing for this market

— strong sectoral capability in Canada

— the availability of competitive Canadian financing

In suppart af Canadian exports in this sectar (sub—-sector) the
Trade Office is currantly engaged in activities which include:

Activity: IMPLEMENT SYSTEMATIC PROGRAM OF INTERVIEWS WITH CURRENT AND
POTENTIAL REPRESENTATIVES TO ASSESS THEIR ABILITY/INTEREST TO ACT
ON BEHALF OF CANADIAN SUPPLIERS.

Results Expected: ABLE TO READILY RECOMMEND EFFECTIVE MALAYSIAN
AGENTS/JOINT VENTURE PARTNERS FOR INTERESTED
CANADIAN COMPANIES.
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In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: PROMOTE CANADIAN TRAINING PROGRAMS IN QIL AND GAS SECTOR IN
SUPPORT OF VARIOUS FIRMS PURSUING CONTRACTS.

Results Expected: CDN CO AWARDED VONTRACT SECURE MALAYSIAN PAR-
TICIPATION AT THE ALBERTA SUMMER INSTITUTE
FOR PETROLEUM INDUSTRY DEVPT.

Activity: MONITOR PROGRESS OF CDN COS BIDDING ON MAJOR PROJECTS.

Results Expec%ed: ENSURE CDN COS ARE BEST POSITIONED TO BE
AWARDED CONTRACTS AS AND WHEN DECISION TAKEN.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiativels! in this
seactar (sub—-sector): .

Activity: IMPLEMENT PROGRAM OF CORPORATE LIAISON CALLS WITH SENIOR AND
. MIDDLE LEVEL MANAGEMENT OF PRINCIPAL OFFSHORE OIL EXPLORATION
COMPANIES.

Results Expected: ENSURE CANADIAN SUPPLIERS APP#ISED OF DEVELO-~
PMENT PROGRAMS AND EMERGING SALES OPPORTUNI-
TIES.

Activity: IDENTIFY OPPORTUNITIES FOR CANADIAN CONSULTANTS AND EGQUIPMENT
' SUPPLIERS FOR CONSTRUCTION PHASE OF GAS PIFELINE AND GAS PLANT.

Results Expected: MAXIMIZE POTENTIAL INVOLVEMENT OF CANADIAN
' COMPANIES IN THESE MEGA PROJECTS.

Activity: HEIGHTEN CANADIAN PROFILE AS TECHNOLOGY LEACER THROUGH ORGANIZED
INFORMATION DISSEMINATION, PARTICIPATION IN LOCAL TRADE SHOWS AND
MALAYSIAN ATTENDANCE AT CALGARY NPS AND EDMONTON INTERCAN.

Results Expected: GREATER FAMILARITY WITH CANADIAN CAPABILI--
TIES. STIMULATE CANADIAN INTEREST IN SALES
AND INVESTMENT PROSPECTS. ’
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Type of Event Location

Promotional Projects approved and planned for the coming fiscal year.

Mission: S11 KUALA LAMPUR
Sector: 001 AGRI & FOOD PRODUCTS % SERVICE

Q10 FAIRS
AGASIA‘B7 - KUALA LUMPUR KUALA LUMPUR

020 MISSION OUTGOING ,
FOOD PRODUCTS MISSION TO KUALA LUMPUR KUALA LUMPUR

024 MISSION INCOMING
SWINE BREEDING BUYERS FROM - KUALA LUMPUR

Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV

Q20 MISSION CUTGOING
DEFENCE PRODUCTS MISSION TO KUALA LUMPUR, BRUNEI, KUALA LUMPUR

Sector: CO8 TRANSPORT SYS, EQUIP, COMP, SERV.

G20 MISSION OQUTGOING
RaIL TRANSPORT MISSION TO KUaLA LUMPUR KUALA LUMPUR

" Ssctor: 010 MINE,METAL, MINERAL PROD % SRV

019 FAIRS
MALBEX‘87-BUILDING MATERIALS AND EQUIP. , KUALA LUM KUALA LUMPUR

Eector: 016 INDUSTRIAL MACHIN, PLANTS, SERV.

G10 FAIRS ,
ASIAN WATER TECHNOLOGY EXH.., KUALA LUMPUR . KUALA LUMPUR

G20 MISSION QUTGOING :
OIL & GAS EQUIP. & SERVICES MISSION TO KUALA LUM KUALA LUMPUR
ASIA WATER TECHNOLOGY SEMINAR IN KUALA LUMPUR Kuala LUMPUR

Type of Event Location

Promotional projects proposed for the two following fiscal years.

i 4

ission: 511 WUALA LAMPUR
Sactor: Q01 AGRI % FDOD FPRODUCTS % SERVICE

010 FAIRS
AG ASIA B8 KuaLa LUMPUR

Q20 MIESION QUTGOING
AGRICULTURAL MACHINERY 2% TECHNOLQOGY MISSION KrualLAa LUMPUR
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Type of Event.

¢

Location

Prgmotional projects proposed for the two following fiscal years.

Mission: S11 KUALA LAMPUR
Sector: 001 AGRI % FCOD PRODUCTS % SERVICE
€20 MISSION QUTGOING
CIGI SEMINAR
GENERAL FOOD PRODUCTS MISSION % PART. IN FOOD TECH

024 MISSION INCOMING
EREEDING PIGS MISSION

actor: 004 DEFENCE PROGRAMS,PRODUCTS, SERV

(7]

G100 FAIRS
DEFENCE <90

02C¢ MISSION QUTGOING
DEFENCE PRODUCTS. MISSION

Sector: O00S COMM. 2 INFORM. EGP. % SERV

Q02C MISSION OUTGOING :
REMOTE SENSING EGFT. % TECHNOLOGY MISSION

Sector: 007 POWER & ENERGY EGUIP. % SERV.

G20 MISSION COUTGOING

POWER GENERATION, TRANS. % CONTROL EQPTASRVCS MISS.

U234 MISSION INCOMING
POWER GENERATION % TRANS. EGQPT. BUYERS MISSION

Sasctor: 008 TRANSPORT SYS, EQUIP, COMP, SERV.
C20 MISSION QUTGOING

ELECTRONICS IN AEROSPACE

RAIL OPERATIONS SEMINAR

024 MISSION INCOMING
INCOMING AUTOMOTIVE PARTS MISSION

Sector: 009 FOREST PRODUCTS, EGUIP, SERVICES

G2C MISSION OUTGOING
FOREST TECHNOLOGY SEMINAR

=
S

G100 FAIRS
ENERGY MALAYSIA

ector: Q11 OIL % GAS EQUIPMENT;SERVICES

KualLA
KUALA

KUALA

KUALA

KUALA

wuaLAa

KUALA

KuaLA
KUALA

KUALA

KUALA
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Promotional progjects proposed for the two following fiscal years.
Mission: 511 KUALA LAMPUR ‘
Sector: 011 OIL % GAS EQUIPMENT, SERVICES
G20 MISSION OQUTGOING
GAS DISTRIBUTION ESEMINAR KUALA LUMPUR 0190
OIL & GAS EQUIPMENT & SERVICES MISSION KUALA LUMPUR/BRUNEI ©289
Sector: 014 EDUCATION, MEDICAL,HEALTH PROD

020 MISSION OUTGQING
MEDICAL EGUIP.MISS. % PART. IN MED.% LAB. EXH. KuALA LUMPUR/BRUNELI 108°9

24 MISSION INCOMING
TRAINING % EDUCATIOMN EGQUIPMENT MISSION Kuala LUMPUR/BRUNEI 0589
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87/88 Trade and Economic Overview

Mission: 512 SINGAPORE

Country: 447 SINGAFORE

THE ECON. IN S°‘PORE SUFFERED IN ‘85 ITS 1ST NEGATIVE GROWTH RATE
IN THE TWO DECADES SINCE INDEPENDENCE. FROM AN AVERAGE GDP GROWTH
RATE OF +8.5% P.A. IN THE PERIOD 1980 TO 1984, THE GDP CONTRACTED
BY APPROX. 107% IN 1985 WHEN GROWTH WAS —-1.8%. THIS SLOWDOWN IN
DOMESTIC ECONOMIC ACTIVITY, COUPLED WITH SIMILAR CONTRACTIONS IN
THE ECONOMIES OF MALAYEIA AND INDONESIA, RESULTED IN A REDUCTION
OF 26% IN CANALIAN EXPORTS TO SINGAPORE IN 1985, IN A EFFORT TO
TURN ECONOMY ARDUND. THE GOVT OF SINGAPORE HAS REDUCED SUBSTAN-
TIALLY THE COSTS OF DGING BUSINESS IN SINGAPORE. WAGES HAVE EFFEC-
TIVELY BEEM FRSOZEN FOR 2 YRS, THE COMPENSATION FACKAGE FOR ALL
EMPLOYEES IN SINGAPORE HAS BEEN REDUCED BY 12%, INT‘L TELECOMMUNI-
CATIONS AND UTILITIES CHARGES HAVE BEEN REDUCELD. AND CORPORATE TAX
HAS BEEN REDUCED. IN ADDITION. RENT FOR OFFICE AND INDUSTRIAL
SPACE HAS FALLEN DRAMATICALLY AS A RESULT OF THE DOWNTURN IN THE
BUSINESS CYCLE. THESE FACTORS, TOGETHER WITH AN IMPROVEMENT IN THE
ECONOMIES OF SINGAPORE‘S MAIN TRADING PARTNERS. HAVE RESULTED IN
A GDP GROWTH OF C. 8% IN THE SECOND GUARTER OF 1986, AND FORECASTS
ARE FOR A 2-3% GROWTH IN 1984. SINGAPORE IS BECOMING INCREASINGLY
ACTIVE AND AGGRESSIVE IN ITS EFFORTS TO INCREASE TRADE AND TO
ATTRACT INVESTHMENT. FUOR EXAMPLE, THE TRADE DEVELOPMENT BOARD HAS
APPOINTED A REPRESENTATIVE IN TORONTO:; AND TRADE LINKS WITH CHINA
ARE BEING DEVELOPED AND STRENGTHENED AS SIMNGAFIRE PROMOTES ITSELF
AS A GATEWAY TO THAT VAST MARKET. WITH A SUBSTANTIAL PORTION OF
CANADA ‘S EXPORT TO SINGAPORE BEING DESTINED FOR THIRD MARKETS,
THESE ARE POSITIVE DEVELOPMENTS FOR CANADIAN BUSINESS. IN THE
LONGER TERM, IT IS EVIDENT THAT AS THE LEVEL OF CEVELOPMENT OF
SINGAPORE APPROACHES THAT OF A DEVELOPED STATE, THE EASY ECONOMIC
GAINS OF THE PAST. WHICH OFTEN SAW DOUBLE DIGIT EXPANSION. ARE
GONE FOREVER. THE COUNTRY IS NOW IDENTIFYING SECTORS WHERE IT
CAN COMPETE EFFECTIVELY INTERNATIONALLY AT A TIME WHEN OTHER
ECONOMIES ARE APPLYING SUCCESSFULLY THE TECHNIGUES FOR GROWTH
DEMONSTRATED BY SINGAFPIRE. A SOPHISTICATED TECHNOLOGICAL AND
SERVICE-BASED ECONOMY IS DEVELOPING, AND IN THIS ENVIRONMENT THE
POST HAS DETERMINED THAT PRIORITY SECTORS FOR CANADIANS ARE:
TELECOMMUNICATIONS, COMPUTER SOFTWARE. DEFENCE PRODUCTS, FOOD
PRODUCTS, GATEWAY TO CHINA, FURNITURE SPORTING GGODS, AEROSPACE
PRODUCTS AND SERVICES., OIL AND GAS EQUIPMENT AND SERVICES AND
INVESTMENT DEVELOPMENT. :
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REFT: SYN-GEQ A 87/88 A. Post export program priorities

Region: ASIA AND PACIFIC

Mission: 512 SINGAPORE

Market: 447 SINGAPORE

The Mission selected the following sectors as priority areas for
export promotion activities for the coming fiscal year:

i. 005 COMM. % INFORM. EGP.% SERV

REASONS: WITH A LABOUR FORCE THAT IS HIGH-COST % HIGHLY SKILLED, GOVT % IND.
ARE FOCUSSING THEIR EFFORTS ON EXPLOITING THE OPPORTUNITIES OF
INFORMATION TECHNOLOGY.

2. 004 DEFENCE PROGRAMS, PRODUCTS, SERV

REASONS: GEOQ-POLITICAL CONCERNS REGUIRE THE MAINTENANCE OF ONE OF THE REGION‘S
BEST-EGPD 2 TRAINED ARMED FORCES. DEF. SALES PROVIDE EXCELLENT MKT
OPPORTUNITIES FOR CDN PRODUCTS.

001 AGRI % FOOD PRODUCTS % SERVICE

SONS: NON-BULK ITEMS PRESENT A SIGNIFICANT OPPORTUNITY FOR GROWTH AS A
RESULT OF A GROWING WESTERNISED MIDDLE CLASS AND THE CONTINUING IM-
PORTANCE OF TOURISM.

3.
EEA

4. Q002 TRANSPORT EYS, EQGUIP, COMP, SERV.

REASONS: SFPORE IS THE RECOGNISED REG'L AIRCRAFT SRVC CENTRE. OFPORT. ARE GQOGD

' FOR INCREASED EXPS. OF AIRCRAFT ENGINES % PARTS, OF AVIONICS AND
SIMULATORS AND OF MAINTENANCE % QVERHAUL FACILITIES.

S. Ot1 OIL % GAS EQUIPMENT, SERVICES )

REASONS: SPORE CONTINUES TO BE A GOOD MKT FOR HIGH-TECH PRODS % SRVCS DESTINED
FOR RE-EXP. THE REFINERY SECTOR IS OPERATING AT NEAR CAPACITY, AND
THE POTENTIAL IS GOGOD FOR RETROFIT/REPLACEMENT EQUIPMENT AND PARTS.

3 CONSUMER PRODUCTS

NS: SPOREANS ARE INCREASINGLY FITNESS-CONSCIOUS. % THE MKT FOR SPORT. GDS-
PARTICULARLY GYM. % ATHLETIC EQPT.-IS VERY GOOD. THE POTENTIAL FOR AN
INCREASE IN EXPS. OF BOTH DOMESTIC & OFFICE FURN. ITEMS IS EXCELLENT.

[ IS

The most important current Canadian export sectors to this
market are (based on actual export sales}:

1. 010 MINE, METAL, MINERAL PROD #% SRV
009 FOREST PRODUCTS. EQUIP, SERVICES

2
3. 005 CcOoMM. 2 INFORM. EGP. & SERV

R

003 GRAINS AND OILSEEDS
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B87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

aégian: ASIA AND PACIFIC

Missian: 512 SINGAPORE

Market: 447 SINGAPORE

Sector: 001 AGRI % FOOD PRODUCTS % SERVICE

Subsector: 012 HORTICULTURE (FRUIT, VEG, FLOR)

EStatistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated) ,
Mkt Sizelimpart) s 610. OOM $ 401, 80M % 599. O0OM $ 609.30“
Canadian Exparts ¢ 2.20M $ 1. 80M % 1.70M 3 1. 50M
Csnadian Share 0. 40% Q. 30% 0. 28%4 Q.25%
nof Import Market
Major Competing Countries Market Share
i) 344 MALAYSIA ; 020 %
ii) 192 PEOPLE’S REP OF CHINA o 017 %4
iii) 434 TAIWAN ' o1t %«
iv) 011 AUSTRALIA : 0% %
Cumulative 3 year export potential for CDN products S-15 sM

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Froducts/services for which there are Current Total Imports
gond market praspects : In Canadian $
i) APPLES % 36.00 ™
ii} FROZEN VEGETABLES $ . 7.-10 M
iii) FRESH VEGETABLES _ $ 4.10 M
iv}) PEARS $ 18.00 M

The Trade Office reports that the following factors influence Canadian
gxport performance in this market for this sector (sub-sector).
- the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because af:
- a lack of interest in the market on the part of Canadian exporters
- naon campetiftive pricing
~ the apparent limited sectoral capability in Canada compared to other
competing export countries 4
- difficulties of adaptation aof marketing techniques to the market by
some Canadian companies
- market prospect which are relatively new and have not yet been
explored adegquately by Canadian exporters
- other fsctor(s) described by the Trade Office as follows:
1. bDME GUALITY CDNTRUL PROBLEMS (E.G. APPLES).
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Sgma Canadian exporters to this market in this sector(sub-sector)
have engayed success previously as a result of a variaty of
factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in ¢rade fairs

- participation in trade missions

- uyse aof Canadian Gavernment expart promotion activities

- use of provincial governments export promotiaon activities

- campetitive export pricing for this market

- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive mariket study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

In support of Canadian exports in this sector (sub-sector) the
Trade QOffice is currantly engaged in activities which include:

Activity: FOLLOW-UP ON OPPORTUNITIES REVEALED IN RECENTLY COMPLETED MARKET
SURVEY.

Results Expected: NOTIFY POTENTIAL CANADIAN SUPPLIERS AND INCR-
EASE AWARENESS IN CANADA OF MARKET POTENTIAL
IN S INGAPORE.

ror the next fiscal year. the Trade Office is planning to
undertake the following new export support initiative(s) in this
sactor (sub-—sector):

Activity: PRESENTATIONS TO BULK IMPORTERS, DISTRIBUTORS AND MAJOR RETAIL
OQUTLETS HIGHLIGHTING CANADIAN PRODUCTS.

Rasults Expected: STIMULATE IMPROVEMENT OF CANADIAN MARKET
SHARE IN FY t987/88 FOR FR&ESH APPLES AND
FROZEN VEGETABLES.
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B7/88 Sector/Sub-Sector Highlights
Submitted by Posts by Regian

Region: ASIA AND PACIFIC
Mission: 512 SINGAPORE
Market: 4467 SINGAPORE

Sector: GOl AGRI % FOOD PRODUCTS % SERVICE

Subsector: 013 SEEDE % SPECIAL CROPS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Projected) (Estimated) :
Mkt Size(import) ¢ 80. OOM $ 76. OOM $ 80. 70M $ 74. 60M
Canadian Exports & 14. OOM $ 12. OOM $ 8. 20M $ 8. OOM
Canadian Share 17. SO% 15. 80%Z 11. 00% 10. 70%
of Import Marnket
Major Caompeting Countries Market Share
- i) 192 PEOPLE'S REF OF CHINA : 041 %
ii) 344 MaALAYSIA : 026 %
Cumulative 3 year expart potential far CDN products 30-460 $M

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
gocd market prospects In Canadian $
i) SOYABEANS $ 17.00 M
ii) YELLOW SFLIT PEAS % 10.00 M
11i) WHITE PEA BEANS ‘ $ 7.00 M
iv) SUNFLOWER SEEDS - $ 3.0 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub—-zector).
- the degree of import duty protection of local industry tends to be
low '

In the Trade Office’s opinion, Canadian export performance in this secfor
{(sub—-sector) in this market is lower than optimum mainly because of:
- ather factor(s) describad by the Trade Office as follows:
1. SOME QUALITY CONTROL FROBLEMS. 2. INCONSISTENT SHIPPING TIME
LEADS TO IMPORTERS COMPLAINTS. '
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Some Canadian exporters to this market in this sectar(sub-sector)
have enjoyed success preaviously as a result of a variety of
factors which the trade office reports to include:

~ aggressive marketing on the part of Canadian Exporters

- participation in trade missions

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

- competitive export pricing for this market

- Canada‘’s position as one of the few major sources of international

supply
- strong sectoral capability in Canada

In support af Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Azctivity: CONTINUE TO DEVELOP CLOSER CONTACTS WITH MAJOR IMPORTERS.

Results Expected: IMPROVE ACCESS FOR CANADIAN PRODUCTS TO LOGCAL
MARKET.

Activity: ENHANCE IMAGE OF RELIABILITY OF CANADIAN PRODUCTS THROUGH FOLLOW-
UPS WITH PARTIES INVOLVED  IN EXISTING CONTRACTS WHERE PRODUCT
QUALITY IS A PROBLEM.

Results Expected: AN IMPROVEMENT IN THE IMAGE OF CANADIAN
: PRODUCTS.

Far the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: PRESENTATIDNS TO BULK IMPORTERS, DISTRIBUTORS AND MAJOR RETAIL
OUTLETS. ‘ .

Results Expected: STIMULATE IMPROVEMENT IN FY 1987/88 OF CDN
MARKET SHARE FOR SOYABEANS.
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Reagion: ASIA AND PACIFIC

Mission: 512 SINGAPORE‘

Market: 4647 SINGAPCRE

Sectar: 002 FISHERIES, SEA PRODUCTS & SERV.

Subsactor: 021 FISH % SHELLFISH & OTHER PROD

Statistical Data On Next Year Current Year | 1 Year Aga 2 Years Ago
Sector/sub-sector {(Projected) (Estimated) '
Mkt Size(import) % 150. OOM $ 141  OOM $ 115. 00M $ 109. OOM
Canadian Exports $ 7. OOM $ S. OOM %+ 0. 20M $ 0. 30M
Canadian Share 4. 70% 2. 80%Z 0. 15% 0. 26%
of Import Market
Major Competing Countries Market Share
i) 434 TAIWAN . 039 %
ii) 520 THAILAND 012 %
iii) 344 MALAYEIA L 0t1 %
iv) 2465 JAPAN - 011 %
v} 533 UNION OF SQVIET SOC REP 007 %
Cumulative 3 year export potential for CDN products 15-30 sM

in this Sector/Subsector

Current status of Canadian exports: Small but expanding
Products/servicas for which there are Current Total Imports
goad market prospects ) 4 In Canadian $
i) SMOKED FROZEN SALMON 3 2.60 ™
ii)} CLAMS ) ' % . 5.00 M.
iii) DRIED SQUID $ .00 M
iv) LOBSTER : $ 3.00 M

The Trade Office reports that the following factors influence Canadian
exgport performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
low

L
In the Trade Office’s opinion, Canadian export performance in this sector
{sub-sector) in this market is lower than optimum mainly because of:
- a lack of interest in the market on the part of Canadian exporters
— difficulties of adaptation.of marketing techniques to the market by
some Canadian companies '
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success greviously as a rtesult of a variety of '
factors which the trade office reports to include:

~ aggressive markating on the part of Canadian Exporters

- support provided by the PEMD program

~ participation in trade missions

~ use of Canadian Government export promotion activities.

- use of provincial governments export promotion activities

=~ competitive export pricing for this market
- Canada‘s position as one of the few major sources of 1nternatzona1
supply
- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this marke¢t.

In support of Canadian exports in this sector (sub—sector) the
Trade Cffice is currently engaged in activities which include:

Activity: TO FOLLOW-UP ON OPPORTUNITIES REVEALED BY RECENTLY COMPLETED
MARKET STUDY. - .

Results Expected: NOTIFY POTENTIAL CANADIAN SUPPLIERS AND
INCREASE AWARENESS IN CANADA OF MARKET
POTENTIAL IN SINGAPORE.

Activity: TO FOLLOW-UP ON CONTACTS MADE AND PRODUCTS PRESENTED DURING
RECENT FOOD PACIFIC‘'8& EXHIBITION.

Results Expected: INCREASING CANADIAN MARKETS SHARE BY ADVISING
LOCAL DISTRIBUTORS OF CANALDIAN PRODUCTS.
For the next fiscal year. the Trade Office is planning to
urndertake the following new export support initiative(s) in ¢this
"sactor (sub—sector):

Activity: PRESENTATIONS TO BULK IMPORTERS,DISTRIBUTORE AND MAJOR RETAIL
CUTLETS HIGHLIGHTING CANADIAN PRODUCTS.

Results Expectad: STIMULATE IMPROVEMENT OF 100% IN FY 1987/88
OF CANADIAN MARKET SHARE.
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Region: ASIA AND PACIFIC
Mission: 512 SINGAPORE

Market: 467 SINGAPORE

Sector: 003 GRAINS AND OILSEEDS

Subsector: 032 QILSEELS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ 80. OOM $ 74. OCM $ 81. OOM $ 75. 00M
Canadian Exports ¢ 15. COM $ 12. 60M $ 8. 0M $ 8. 10M
Canadian Share 1. 80% 17. 00% 11. 00% : 10. 80%
af Import Market _ :
tlajor Competing Countries Market Share
i) 192 PEOPLE'S REP OF CHINA ' 04t %
ii) 214 INDONESIA ‘ 023 %
iii) 344 MALAYSIA - 014 7
Cumulative 3 year export potential for CDN products 30-460 sM

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
gocd market prospects In Canadian $
i) SUNFLOWER SEED OIL : $ 1.00 M
ii) RAPESEED OIL ‘ $ 1.00 M
iii) LINSEED QIL ) $ 1.0 M
iv) SOYABEAN OIL s - 20.00 M

The Trade Office reports that the following factors influence Canadian
2xport performance in this market for this sector (sub-sector). :
-~ the degree of import duty protection of local industry tends to be
low .

In the Trade Office’s opinion, Canadian export performance in this sector
{sub—-sector) in this market is lower than optimum mainly because of:
- a lack of interest in the market on the part of Canadian exporters
- difficulties of adaptation of marketing technigques to the market by
some Canadian companies
-~ other factor(s) described by the Trade Office as follows:
INCONSISTENT FOLLOW-UP OF SALES OPPORTUNITIES.
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Some Canadian exporters to this market in this sector(sub—-sector)
have enjoyed success previously as a result of a variety of :
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

—~ support provided by the PEMD program

— use of Canadian Government export promotion activities

— use af provincial governments export promotion activities

- competitive export pricing faor this market

- Canada‘s position as one aof the few major sources of international

supply
- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

In support of Canadian exports in this sectar (sub-sectar) the
Trade Office is currently engaged in activities which include:

Activity: PRESENTATION OF CANADIAN PRODUCTS TO BULK IMPORTERS, DISTRIBUTORS
AND MAJOR RETAIL OQUTLETS.

Results Expected: TO INCREASE CANADIAN MARKET SHARE BY 4% IN FY
1987/8688.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sactor (sub—-sectar):

Activity: CARRY OUT A COMPREHENSIVE MARKET SURVEY.

Results Expected: TO PRODUCE A MARKET REPORT IN FY 1987/88.
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Region: ASIA AND PACIFIC

Mission: 512 SINGAPORE

Market: 467 SINGAPORE

Sectar: (004 DEFENCE PROGRAMS, PRODUCTS, SERV

Subsector: 041 AEROSPACE % MARINE

Statistical Data On Next Year Current Year i Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) ¢ 1750. OOM $ 1701. 90M $ 1799, 10M $ 1619 OOM
Canadian Exports $ 7. OOM $ 6. B8OM $ <. OOM $ 4. I0M
Canadian Share 0. 40% 0. 40% 0. 50% 0.30%
of Import Market
Major Competing Countries . Market Share
i) 577 UNITED STATES OF AMERICA - Q63 %
ii) 112 FRANCE 008 %
ii1i) 051 UNITED KINGDOM ' CQs6 %
Cumulative 3 year export potential for CDN prodﬁcts : 15-30 s$M

in this Sector/Subsector:

Current status of Canadian exparts: Well established and growing
Froducts/services for which there-are Current Total Impeorts
good market prospects In Canadian $

i) AIRCRAFT ENGINE AND PARTS $ 828. 10 M

ii) AIRCRAFT ASSEMELIES EGUIPMENT 3 $ 784.30 M

The Trade Qffice reports that the following factors influence Canadian
2xport performance in this market for this sector (sub—sector).
- exports of certain products or services to this country are subject
to Canadian export controls o
— the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
— No factors reported by mission
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Some Canadian exporters to this market in this sector{sub-sector)
Rave enjoyed success previously as a result of a variety of :
factors which the trade office veports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- participation in trade missions '

- use of Canadian Government export promotion actxvxtxes

- use of provincial governments export promation actxvxtxes

-~ competitive export pricing for this market

- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market studg‘
of this sector (sub-sector) would enhance the knowledge of
Caradian exporters to this market.

In support of Canadian exports in this sector (sub—-sector) the
Trade Office is currently engaged in activities which include:

Activity: COMPLETE MARKET SURVEY FOR MILITARY AEROSPACE SECTCR.

Results Expected: TO IDENTIFY MARKET OPPORTUNITIES AND NOTIFY
POTENTIAL CANADIAN SUPPLIERS.

Activity: CONTINUE TO DEVELOP CLOSER CONTACTS WITH PROCUREMENT AND TECHNI-
CAL STAFF IN THE INDUSTRY.

Results Expected: STIMULATE IMPROVEMENT OF CANADIAN MARKET
SHARE.

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
s2ctor (sub—sector):

Activity: FOLLOW-UP ON OPPORTUNITIES REVEALED DURING INCOMING DEFENCE
MISSION.

Results Expected: AN INCREASE IN CANADIAN EXFORTS OF MILITARY
AEROSPACE EQUIPMENT.
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Region: ASIA AND PACIFIC

Mission: 512 SINGAPORE

Market: 4467 SINGAPORE

Sector: Q04 DEFENCE FROGRAMS, PRODUCTS, SERV

Subsector: CG42 ARMAMENTS & VEHICLES

tatistical Data On Next Year Current Year { Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated) :
Mkt Size(import) s 170. OOM $ 1464. O0OM $ 87. 40M $ 1460. 80M
Canadian Exports $ 30. cOM $ 246, 10M $ 4. 20M % 2. 70M
Canadian Share 17. 7G4 1S. 90% 4. 804 1. 70%
of Import Market
Major Competing Countries ’ Market Share
i) 577 UNITED STATES OF AMERICA 025 %
ii) 051 UNITED KINGDOM 020 %
iii) 128 GERMANY WEEST » 020 %
iv) 112 FRANCE 010 %
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Zurrent status of Caradian expoarts: Well established and growing
Products/services for which there are Current Total Imparts
good market praspects In Canadian %
i) MILITARY WEAPCNS ' , $ 0. 50 M

ii) VEHICLES ) $ £5.00 M '
The Trade Office reports that the following factors influence Canadian
2axport performance in this market for this sector (sub-sector).
-~ exports of certain products or services to this country are subject
to Canadian export controls ’
—~ the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optzmum mainly because of:
- No ¥actors reported by mission
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Same Canadian exporters to this market in this sector(sub—-sector)
have enjoyed success previously as a result of a variety of A
factars which the trade office repaorts to include:

- aggressive marketing on the part of Canadian Exparters

- suppart provided by the PEMD program

- participation in trade missions

- yse of Canadian Government expart promotion activities

- use of provincial governments expoart praomotion activities

- competitive export pricing for this market

- strong sectaral capability in Canada

The Trade OFffice has recommended that a comprehensive market study
af this sector (sub-sector) would enhance the knowledge of
Canadian exporters tao this market.

In support of Canadian expaorts in this sectar (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: CONTINUE TO DEVELOP CLOSER CONTACTS WITH PROCUREMENT AND TECHNI-
CAL STAFF IN THE DEFENCE MINISTRY.

Results Expected: ENSURE THAT LOCAL OFFICIALS ARE AWARE OF
CANADIAN CAPABILITIES IN THIS FIELD.

Far the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in ¢this
sectar (sub sector):

Activity: CLOSELY MONITOR MARKET OPPORTUNITIES AS THEY DEVELOP.

Results Expectad: ENSURE THAT POTENTIAL SUPPLIER HAVE SUFFI-
’ CIENT NOTICE OF UPCOMING OPPORTUNITIES.
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Ragion: ASIA AND PACIFIC

Missiaon: 9512 SINGAFORE

Market: 467 SINGAPORE

Sector: 005 COMM. % INFORM. EGP. % SERV

Subsector: 053 TELECOMMUNICATIONS (INC SPACE)

Page: 193

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Es timated)
Mkt Sizel(import) % 271. 60M 3 251. SOM $ 223.10M % 218.00M
Canadian Exparts % 9. 20M % 7. 00M $ 7. 70M $ &. 70M
Canadian Share 3. 404 2. 804 3. 50% 3. 10%
aof Impart Market
Major Competing Countries Market Share
i) 265 JAPAN 046 %
ii) 577 UNITED STATES OF AMERICA 017 4
iii) 051 UNITED KINGDOM 007 %
iv) 112 FRANCE COo3 %
v). 128 GERMANY WEST 003 %
vi) &16 OTHER COUNTRIES 025 %4
Cumulative 3 year export potential for CDN products 15-30C M

in this Sector/Subsector:
Current status of Canadian exparts: Small but expanding

Products/services far which thare are

good market prospects . In Canadxan
i) RADIO AND RADAR EQUIPMENT % 34.30

i1) TRANSMITTERS AND TRANSMITTER-RECEIVERS $ 30. 90
iii) TELEGRAPHIC APPARATUS % 30. &0
iv) TELEPHONIC AND TELEGRAPHIC APPARATUS $ 24. 20

v} TELEPHCONE SETS 3 19. &40

vi) TELEPHONE WIRE $ 16. 70
vii) PARTS OF OTHER TELECOM APPARATUS $ 15.70

Projects or portion of projects which are still in the planning

stage and for which Canadian companies might have reasonable prospects.

i) Project Name: TELECOMS FIBRE OPTICS PROJVECT
Approximate Value: 3522 M
Financing Saurce: 013 NFR
For further info. plsase contact: i
. FRANK QUAH, TLX: RS 21277 DOMCAN

Current Total Imports

IIIXIIIIN
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Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

ii) Project Name: UPGRADING BY TELECOMS TO DIGITAL SWIT-
CHING EXCHANGES
Agproximate Value: $ &4. 4 M
Financing Source: 013 NFR -
For further info. please contact:
FRANK GUAH., TLX: RS 21277 DOMCAN

iii} Project Name: UPGRADING OF CUSTOMER SERVICES EGUIPMENT
BY TELECOMS
Approximate Value: $ 33.7 M
Financing Saurce: O13 NFR
For further info. please contact:
FRANK GQUAH, TLX: RS 21277 DOMCAN

iv) Project Name: IMPLEMENTATION BY TELECOMS QOF NEW
: TRANSMISSION SERVICES
Approximate Value: $ 24. 5 M
Financing Source: 013 NFR:
For further info. please contact:
FRANK QUAH. TLX: 21277 DOMCAN

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sectar (sub-sector).

-~ the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion. Canadian =xport performance in this sector
{suyb-sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
- non competitive pricing
— market prospect which are relatxvelg new and have not yet been
explored adequstely by Canadian exporters

Some Canadian exporters teo this market in this sector(sub-sector)
kave enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

— participation in trade fairs

- participation in trade missiaons

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

— competitive export pricing for this market

- strong sectoral capability in Canada
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The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) wauld enhance the knawledge of
Canadian exparters to this market.

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

activity: * COMPLETE LIAISON WITH SINGAPORE TELECOMS OFFICIALS ON THE IMPLE-
MENTATION OF AN ISLAND WIDE DIGITAL COMMUNICATION NETWORK PROJECT

Results Expected: ENSURE THAT AT LEAST ONE CANADIAN COMPANY
PARTICIPATES SUCCESSFULLY IN THE PILOT
PROJECT.

Activity: FOLLOW-UP WITH SINGAPORE TELECOMS OFFICIALS ON THEIR PLANNED
INFORMATION NETWORKING SYSTEM.

Results Expected: ENSURE THAT CAPABLE CANADIAN COMPANIES ARE
AWARE OF THIS OPPORTUNITY AND WELLPLACED TO
TAKE ADVANTAGE OF IT

Activity: PURSUE THE SECOND PHASE OF THE VIDEQTEX TERMINALS PROJECT.

Results Expected: ENSURE THAT POTENTIAL CDN HARDWARE SUPPLIERS
ARE GIVEN ALL PERTINENT INFO 2% ASSISTANCE TO
ENABLE THEM TO PARTICIPATE SUCCESSFULLY IN
THIS PROJECT. .

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in ¢this
sector (sub-sector):

Activity: HOLD TWO PRODUCT SEMINARS FOR POTENTIAL CUSTOMERS AND REPRESEMNTA-
TIVES.

Results Expectad: INCREASE GEMERAL AWARENESS THAT CDA IS AMONG
THE WORLD LEADERS IN TELECOMMUNICATIONS TECH-
NOLOGY % SPECIFICALLY TO INCREASE SALES DF !
THESE PRODUCTS.

Activity: SINGAPCORE TELECOME OFFICIALS WILL ATTEND ITU CONFERENCE IN
VANCOUVER JULY/B8. PLAN TO ARRANGE FOR THESE OFFICIALS 7O MEET
RELEVANT CANAD IAN COMPANIES WHILE IN CANADA.

Results Expected: FAMILIARISE SINGAPORE TELECOMS OFFICIALS WITH
CANADIAN TELECOMMUNICATION CAPABILITIES.

19S5
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For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in ¢this a0
sactor (sub-sector):

Activity: GATHER MARKET INTELLIGENCE FROM SINGAPORE TELECOMS OFFICIALS IN
A TIMELY MANNER.

Results Expected: CDN COMPANIES WILL BECOME AWARE OF UPCOMING
TENDERS % PROJECTS, AND HAVE SUFFICIENT TIME
TO PREPARE PROJECT PROPQSALE.
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Région: ASIA AND PACIFIC

Mission: S12 SINGAFORE

Market: 467 SINGAFORE

Sector: OO05 COMM. % INFORM. EGP. & SERV

Subsector: 054 COMPUTERS, SOFTWARE % SYSTEMS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sec tar (Frojected) (Estimated) ‘
Mkt Size(import) $ 170. OOM $ 120. OOM % 90. OOM % &5. OOM
Canadian Exports % 0. 80M $ 0. S50M % 0. 30M % 0. OOM
Canadian Share 0. SO% 0. 40% C. 30% 0.00%
o9f Import Market '
Major Competing Countries ‘Market Share
i) 577 UNITED STATES OF AMERICA , 030 “
1i} O0S1 UNITED KINGCOM o 020 %
iii) 011 AUSTRALIA 020 %
ivi 616 OTHER COUNTRIES . ) ’ ) 030 %
Cumulative 3 year export potential far CDN products S-15 $M

in this Sectar/Subsector:

Current status of Canadian exports: Small but expanding
Froducts/services far which there are Current Total Imparts
goad market prospects In Canadian $
i) MICRQOS SOFTWARE $ 7.20 M
ii) MINI SOFTWARE ) $ 30.50 M ¢«
1ii) MAINFRAME SOFTWARE % 26.90 M

Frogjects or partion of progjects which are still in the planning
stage and for which Canadian companies might have reasonable praspects.

i) Project Name: TRADE DEVELOPMENT BOARD NETWORKING
SYSTEM
Approximate Value: $ 5 ™M
Financing Source: 013 NFR
Far further info. pleases cantact:
FRANK GQuUAaH, TLX: RS 21277 DDMCAN

i1i} Progect Name: FOREX AND TRADERS SYSTEM
Approximate Value: $ 3 ™M .
Financing Source: 013 NFR
For further infa. plaase contact:
FRANK GUAH, TLX: RS 21277 DOMCAN
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The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
-~ exports of certain products or services to this country are subject
to Canadian export controls

- the degree of import duty protection of local industry tends to be
low

\

In the Trade QOffice’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because aof:
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- agqgressive marketing ogn the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- participation in trade missions

- uyse of Canadian Government export promatxon activities

— use of provincial governments expart promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive.market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market, _ ;

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: CONTINUE TO WORK WITH COVERNNENT QFFICIALS ON THEIR PASSPORT
SYSTEM PROJECT.

Results Expected: ENSURE THE PARTICIPATION IN THIS PROJECT BY
' AT LEAST ONE CANADIAN COMPANY.

Activity: CONTINUE TO IDENTIFY AND LIAISE WITH LOCAL COMPANLIES PROVIDING
DATABASE SYSTEMS.

Results Expected: INCREASE THE MARKET SHARE OF CANADIAN DATABA—
SE SOFTWARE COMPANIES.

Activifg: CONTINUE TO DEVELGOP CONTACTS WITH NATIONAL COMPUTER BOARD
GFFICIALS.

Results Expected: AN INCREASE IN THE LEVEL OF AWARENESS OF CDN
COMPUTER SOF TWARE CAPABILITIES.
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For fthe next fiscal year, the Trade Office is planning to
undartake the following new export support initiative(s) in this

sector (sub—sector):

Activity: WORK WITH SINGAPORE TELECOMS REGARDING THEIR NETWORKING AND
TRADERS SYSTEM REGUIREMENTS.

Results Expected: INCREASE CANADIAN COMPANIES OPPORTUNITIES TO
BID ON THE PROJECTS.

Activity: PRODUCTS PRESENTATIONS TO LOCAL BUYERS., AGENTS, DISTRIBUTORS,
INSTITUTIONS, ETC.

Results Expected: INCREASE CANADIAN SUPPLIERS VISITS AND
INCREASE SALES.

Activity: FOLLOW UP ON MARKET OPPORTUNITIES REVEALED BY THE RECENTLY -

COMPLETED MARKET REPORT.

Results Expected: NOTIFY POTENTIAL CLIENTS OF RELEVANT CDN SUP-
PLIERS % INCREASE CDN MARKET SHARE FOR COMPU-
. TER SOFTWARE, ‘

Page: 199
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Ragion: ASIA AND PACIFIC

fMMission: 512 SINGAPORE

. Market: 4467 SINGAPORE

Sector: 008 TRANEPORT SYS,EGUIP, COMP, SERV.

" Subsactor: 085 AEROSPACE

in this Sector/Subsectaor:

The Trade Office reports that the following factors influence Canadian

expart performance in this market for this sector (sub-sectar).

In the Trade Office’s gpinian, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:

]

Export and Investment Praomation Planning System

87/88 Sector/Sub-Sector Highlights
Submitted by Pasts by Region

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Sizel(impart) ¢ 1026. 00M $ 828. 0oM $ 1178. OOM $ 1073. 00OM
Canadian Exparts $ 1.30m % 1. 10M $ 1. 1CM % 0.70M
Canadian Share 0. 104 C. 10% 0. 104 Q. 10%
of Import Market
Major Competing Countries ‘ Market Share
i) 577 UNITED STATES OF AMERICA o8Bl 4
ii) 112 FRANCE . : Q15 %
iii) 128 GERMANY WEST - 001 %
Cumulative 3 year export potential for CDN praoducts 3-5 M

Current status of Canadian exports: © Small but expanding
Froducts/services for which there are Current Total Imports
gnod market praspects , : In Canadian %

i) AIRCRAFT ENGINES AND PARTS $ 433. 60 M

ii) AIRCRAFT ASSEMBLIES EGUIPMENT % 336.30 M

- exports of certain products ar services to this country are subject
to Canadian expart cantrols

— the degree gf import duty protection of local industry tends to be
low

= No factors reported by missian
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Same Canadian expoaorters to this market in this sector(sub-sector)
have enjayed success previously as a result aof a varisty of
factars which the trade office reports to include:

- aggressive marketing on the part aof Canadian Exparters

- support provided by the PEMD pragram

- participation in trade fairs

~ participation in trade missians v

— use af Canadian Government expart promation activities

- use af provincial gavernments export promotion activities

- competitive export pricing for this market

- Canada‘s paosition as one of the few major sources of international

supply
- strong sectaoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knaowledge of
Canadian exporters to this market.

In sdpport of Canadian exports in this sectar (sub—-sector) the
Trade Office is currently engaged in activities which include:

Activity: FOLLOW-UP ON MARKET OPPORTUNITIES HIGHLIGHTED IN RECENTLY COMPLE-
TED MARKET STUDY, AND INFORM CANADIAN COMPANIES OF AVAILABILITY
gF SsTuDY. -

Results Expected: AN INCREASE IN CDN MARKET PENETRATION, AND AN
, INCREASED AWARENESS IN CANADA OF LOCAL MARKET
OPPORTUNITIES.

Activity: CONTINUE TQO DEVELOP CONTACTS AND LIAISE WITH PROCUREMENT AND
TECHNICAL STAFF IN THE AEROSPACE INDUSTRY.

Results Expectad: STIMULATE IMPROVEMENT IN FY 1987/88 OF
CANADIAN MARKET SHARE.
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87/68 Sector/Sub-Sec tor Highlights
Submitted by Posts by Regioan

Region: ASIA AND PACIFIC

Misgsion: S12 SINGAPORE

Market: 4467 SINGAPORE

Sactor: (09 FOREST PRODUCTS, EQUIP, SERVICES

Subsectaor: 094 PULP AND PAPER PRODUCTS

Statistical Data On Next Year Current Year 1 Year Aga 2 Years Aga
Sectar/sub-sector (Praojected) (Estimated)
Mkt Size(import) $ 320. COM ¢ 312. OOM $ 274 00M ¢ 318.00M
Canadian Exports 35. OOM $ 28. OOM % 18. OOM $ 24. O0OM
Canadian Share 11. 00% 2. 00% 6. 60% 7. 80%
af Impaort Market
Major Caompeting Countries ‘Market Share
i) 265 JAPAN o022 “
11) 577 UNITED STATES OF AMERICA . 013 %
1ii) 507 SWEDEN 013 %
iv} 011 AUSTRALIA 004 %
v) S04 FINLAND _ . 004 %4
vi) 051 UNITED KINGDOM 004 %
Cumulative 3 year expart potential for CDN products 100 M AND UP

in this Sectar/Subsector:

Current status of Canadian exports: Well established and growing

Products/services for which there are Current Total Imports
gocd market prospects In Canadian $
i) NEWSPRINT $ 45.70 M
ii) WRAP PAPER K $ 0.70 M
iii) LINER BOARD ‘ $ 59.40 M
iv) PRINTING/WRITING PAPER $ 106.00 M

The Trade Qffice reports that the following factaors influence Canadian
gxport perfaormance in this market faor this sector (sub-sectar).
© = the degree aof import duty protection of local industry tends to be
low
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In'the Trade Office’s ogpinion. Canadian export performance in this sector
{sub—-sector) in this market is lower than agptimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
~ market prospect which are relatively new and have not yet been
explored adequately by Canadian exparters
— other factor(s) described by the Trade Office as fallows:
INCONSISTENT MARKET FOLLOW-UP OF SOME LEADS BY CANADIAN FIRMS.

Eome Canadian exporters to this market in this sector(sub-sector)
hsve engoyed success previously as a result of a variety of
factors which the trade office reports ta include:
- support provided by the PEMD program
- competitive export pricing for this market
— Canada‘s position as one of the few major saources af 1nternatzonal
supply
- strong sectoral capability in Canada

The Trade Qffice has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

Tne Trade Qffice suggests that sourcing tools currentlg available
to them have same limitiations in particular: .

In support of Canadian exparts in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: COMPLETE MARKET SURVEY FOR PULP AND PAPER PRODUCTS.

Results Expected: IDENTIFY POTENTIAL MARKETS AND ENCOURAGE AN
INCREASE IN CANADIAN SUPPLIER VISITS.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in ¢this
zagftor (sub-sector):

Activity: PRESENTATIONS TO BULK IMPORTERS, DISTRIBUTORS AND MAJOR RETAIL
OUTLETS OF CANADIAN PRODUCTS. {

Results Expectad: STIMULATE IMPROVEMENT IN FY 1987/688 OF
) : CANADIAN MARKET SHARE.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Regian: ASIA AND PACIFIC

Mission: 512 SINGAPORE

Market: 467 SINGAPORE

Sector: 011 OIL % GAS EQUIPMENT, SERVICES

Subsector: 9979 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Agao
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) % 375. OOM $ 380. 00OM $ 405. 00M $ 385. 00M
Canadian Exports ¢ 2. 60M % 3. ooM % 4. O0OM % 3. 90M
Canadian Share 0. 70% 0. 80% 1. 00% 1.00%
at Import Market
Msjar Competing Countries Market Share
i)} 577 UNITED STATES OF AMERICA 090 %
Cumulative 3 year export potential for CDN products S5-15 M

in this Sectar/Subsectar:

Current status of Canadian exports: Mature with little growth
Froducts/services for which there are Current Total Imports
gnod market prospects - In Canadian ¢
i} REFIMERY PROCEES AND CONTROL EGUIPMENT $ S0.00 M
ii) CONSULTING SERVICES ; $ 10.00 M
iii) CONSUMABLE ITEMS 3 300. 00 ™M

The Trade Office reports that the following factors influence Canadian
2zcort performance in this market for this sector (sub—-sector).

- the degree of import duty protectxon of local industry tends to be
low .

In the Trade Office’s opinion, Canadian export performance in this sector
tsub—-sector) in this market is lower than optimum mainly because of:

- non competitive pricing

- non-tariff protectionist measures which are difficult to overcome

Same Canadian exportars to this market in this sector(sub—-sector)
hava enjoyed success previously as a result of a variety of
faztars which thea trade office reports to include:

- aggrassive marketing on the part of Canadian Exparters

- suppart provided by the PEMD program

- participation in trade fairs

- participation in trade missians

- use of Canadian Government e2xport pramation activities

- use of provincial gavernments export pramotion activities

- Canada’s paositian as one of the few major saurces af international

supply :

- " e o . -
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The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

In support of Canadian exports in this sector {(sub-sactaor) the
Trade Office is currantly engaged in activities which include:

Activity: CONTINUE TO IDENTIFY JOINT-VENTURE PARTNERS OR LICENCEES WITH THE
POTENTIAL TO UTILISE CANADIAN ENGINEERING DESIGN EXPERTISE.

Results Expected: AN INCREASE IN MARKET PENETRATION FOR CDN
DESIGNED EQUIPMENT

Activity: CONTINUE TO LIAISE WITH LOCAL REFINERY OFERATORS AND ENSURE THAT
THEY ARE AWARE OF CANADIAN EXPERTISE.

Results Expected: AN INCREASE IN SALES OF POLLUTION AND
PROCESS CONTROL EGUIPMENT.

Activity: FOLLOW-UP DN'MARKET OPPORTUNITIES HIGHLIGHTED IN RECENTLY COMPLE-
TED MARKET STUDY, AND INFORM CANADIAN COMPANIES OF AVAILABILITY OF
STUDY.

"Results Expected: AN INCREASE -IN CAMADIAN MARKET PENETRATION,
AND AN INCREASED AWARENESS IN CANADA CF LDCAL
MARKET OPPORTUNITIES

Ffor the next fiscal year, the Trade Office is planning to
undzrtake the following new export support 1n1t1at1ve(s) in ¢this
sector (sub-sactor):

Activity: ENCOURAGE RELEVANT CONTACTS TO VISIT MAJOR CAMADIAN OIL AND GAS
EXHIBITIONS.

Results Expected: AN INCREASE IN THE NUMBER OF CAMNADIAN COMPA-
NIES REPRESENTED IN SINGAPORE.

Activity: MEET WITH LOCAL COMPANIES ACTIVELY PURSUING MAJOR PROJECTS IN
ASEAN AND ENSURE THAT THEY ARE AWARE OF CANADIAN EXPERTISE

Results Expectad: AN INCREASE IN REGIDNAL NARth PENETRATION
IN CONJUNCTION WITH SINGAPORE COMPANIES.
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87/88 Sector/Sub—-Sector Highlights
Submitted by Paosts by Region

Region: ASIA AND PACIFIC ’ '
Mission: 512 SINGAPORE

Market: 4467 SINGAPORE

Sector: 013 CONSUMER PRODUCTS

Subsector: 134 LEISURE PROD. TOOLS HARDWARE

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Agao
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ 430. 0OM $ 417. OOM £ 394 00OM $ 425. 00OM
Canadian Exports % 5. 00M 3 3. OOM s 2. O0OM $ 9. 00M
Canadian Share 1.10% Q. 70% Q. 50% 2. 00%
af Import Market
Mmajor Competing Countries ‘ Market Share
i) 265 JAPAN ' ' | 030 %
ii) 577 UNITED STATES OF AMERICA 021 %
1ii) 434 TAIWAN : 010 %
" iv) 189 HONG KONG ’ : © 007 %
v) 192 PEDOPLE’S REP OF CHINA » Q0S5 %
vi} 128 GERMANY WEST ’ 004 %

Cumulative 3 year export potential for CDN products 15-30 sM
in this Sector/Subsector: .

Current status of Canadian exports: . Well established and growing
Products/services for which there are Current Total Imports
goad market prospects In Canadian $

i) GYMHASIUM EQUIPMENT $ 5.40 M

ii) OTHER INDOOR GAMES ‘ . 0% 16.80 M

The Trade Office reports that the fallowing factars influence Canadian
export perfaormance in this market far this sectar (sub-sector).

— the degree of import duty protection of local industry tends tao be
low

In the Trade Office’s opinion, Canadian export perfarmance in this sectar
(sub-sector) in this market is lower than aoptimum mainly because af:
- — a lack of interest in the market on the part of Canadian exporters
- difficulties of adaptation of markating techniques ta the market by
same Canadian companies
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
— other factor(s) described by the Trade Office as follaws:
INCONSISTENT MARKET FOLLOW-UP OF SALES OFPORTUNITIES BY SOME
CANADIAN COMPANIES.
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Some Canadian exporters ta this market in this sector(sub-sector)
have anjoyed success previously as a result of a3 variety of
factors which the trade office reports to include:

- aggressive marketfing on the part of Canadian Exporters

- support provided by the PEMD program

- use of Canadian Gaovernment export promotion activities

- competitive expart pricing for this market :

- strong sectoral capability in Canada -

The Trade Office has recommended that a comprehensive market étudg
of this sector (sub—-sector) would enhance the knowledge of
Canadian expoarters to this market. .

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: COMPLETE MARKET SURVEY FOR LEISURE PRODUCTS.

Results Expectad: IDENTIFY POTENTIAL MARKETS AND ENCOURAGE AN
INCREASE IN CANADIAN SUPPLIER VISITS.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector): -

Activity: IDENTIFY AND LIAISE WITH NEWLY ESTABLISHED POTENTIAL IMPORTERS OF
CANADIAN HEALTH AND FITNESS EQUIPMENT.

Results Expected: ENSURE THAT LOCAL FIRMS ARE AWARE OF CANADIAN
EXPERTISE AND INCREASE CANADIAN MARKET SHARE.
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Type of Event Location

Promotional Praogects appraoved and planned for the coming fiscal year.

Mission: 512 SINGAPORE

{1}

ector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV

024 MISSION INCOMING :
DEFENCE PROCUREMENT MISSION FROM S INGAPORE

. Sectaor: O00& ELECTRONICS EGUIP. % SERV

010 FaAIRS ’
ASIAN AEROSPACE '£8-S INGAPQORE SINGAPORE
ASIA TELECOM’87 - SINGAPURE S INGAPORE

C24 MISSION INCOMING
MISSION FROM SINGAPORE ON SOFTWARE TORONTO

Seztor: 008 TRANSPORT SYS, EQUIP, COMP, SERV.

010 FAIRS
OFFSHORE SOUTHEAST ASIA‘SS SINGAPORE S INGAPORE

024 MISSION INCOMING
" AUTOMOTIVE ACCESSORIES IMPORTERS MISS.FM SI
AUTOMOTIVE ACCESSORIES IMPORTERS MISSION
Sector: 013 CONSUMER PRODUCTS

010 FAIRS
SINGAPORE INT'’L FURNITURE SHOW 87, SINGAPORE SINGAPCRE

Sector: 016 INDUSTRIAL MACHIN, PLANTS,SERV.

€10 FAIRS
ASIA PRINT/PACK ‘87-SINGAPCRE ' SINGAPORE

G20 MISSION QUTGOING
WOODWORK ING EQUIPMENT MISSION TO S.E. ASIA

Type of Event , Location

Promotional progjects proposed for the two following fiscal years.

Mission: 3512 SINGAPORE

f]

ector: 001 AGRI % FDOD PRODUCTS & SERVICE

C10 FAIRS
CANADA FOOD WEEK SINGAPORE

Page: 208

Date

1187

0188
Q587

0000

0188

0687
0&87

1087

0&87

0487

Date

1189



27/02/87 DEPARTMENT OF EXTERNAL AFFAIRS

Export and Investment Promotion Planning System

Type of Event

Promotional projects pgraposed fof the two following fiscal years.

Mission: 512 SINGAPQORE
Sector: ©001 AGRI & FODD PRODUCTS & SERVICE
010 FAIRS »

CANADA FOOD WEEK

FOOD HOTEL ASIA

020 MISSION QUTGQING
SOYABEAN GROWERS MIESSION

Sector: 002 FISHERIES, SEA PRODUCTS & SERV.
020 MISSION OUTGOING

PACIFIC FISH EXPORTERS MISSION

ATLANTIC FISH EXPORTERS MISSIONM
Sectar: 004 DEFENCE PROGRAMS, PRODUCTS, SERV

G20 MISSION QUTGOING
DEFENCE PRODUCTS MISSION

024 MISSION INCOMING
DEFENCE PRODUCTS MISSION

Sector: 009 COMM. % INFORM. EGP.% SERV
010 FAIRS

INFORMATICS 88

INFORMATICS 8%

COMMUNICASIA 88

024 MISSION INCOMING
TELECOMMUNICATIONS

ector: Oit OIL % GAS EGUIPMENT, SERVICES

w

010 FAIRS
OSSEA |

Sector: 013 CONSUMER PRODUCTS

024 MISSION INCOMING
SPORTING GOOD BUYERS

Sactar: 014 EDUCATIDN.MEDICAL.HEALTH PROD

215 FAIRS .
TRAIMING 2% EDUCATION ASEAN

Location

SINGAPCRE
SINGAPCORE

SINGAPORE

S INGAPCORE
S INGAPORE

SINGAPCRE

SINGAPORE
S INGAPORE
S INGAPORE

S INGAPCRE

SINGAPCRE

Page: 2G9

Date

1188
oses

1288

c289
0189

1188

0s88

cés88
0789
0688

01390

0488

04688
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Type of Event Location

Promational projects prapased far the twa following fiscal years.

Mission: 512 SINGAPORE
Sector: 016 INDUSTRIAL MACHIN. PLANTS, SERV.

010 FAIRS
_ ASIA PRINT/ASIA PACK SINGAPCRE

Sectar: 017 SERVICE INDUSTRIES

024 MISSION INCOMING
INVESTMENT COUNSELLORS MISSION

Sector: 999 MULTIPLE SECTORS

010 FAIRS
HITEC 89

024 MISSION INCOMING
PROC 89

Page: 210

Qate

0&8°

0Ses

0367

0389
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‘Missiaon: 919 SeEQUL

Country: 248 KOREA
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87/88 Trade and Economic Qverview

KOREAS REAL GROWTH RATE IS 1986 WILL EXCEED 12%, MORE THAN TWICE
THE PERCENT GROWTH IN 8S5. THE ECONOMIC EXPANSION HAS BEEN EXPORT-
LED, STIMULATED BY LOWER ENRGY PRICES., LOWER INTEREST RATES AND
LOWER WON VALUE AGAINST THE YEN. INFLATION WILL BE UNDER 3% AND
UNEMPLOYMENT WILL FALL TO ABOUT 4%. KOREA WILL HAVE A CURRENT
ACCOUNT SURPLUS OF USDLRE 4.5 BILLION., INCLUDING A TRADE SURPLUS
OF USDLRS 2 BILLION TO TOTAL US DLRS 46 BILLION AT THE END OF 87
THE KOREAN GOVT HAS COMMITTED ITSELF TO REDUCING THE US DLRS

6 BILLION TRADE DEFICIT WITH JAPAN. MUCH OF KOREAS FASTEST GROW-
ING EXPORT PRODUCTS, IN PARTICULAR AUTOMOBILES AND CONSUMER
ELECTRONICS, DEPENDS OM JAPANESE COMPONENTS AND TECHNOLOGY. THE
PLAN AIMS TO SHIFT IMPORT SOURCES TO USA. CDA AND EUROPE AND/OR
TO LOCALIZED PRODUCTION. BOTH OF THESE OBJECTIVES SHOULD PROVIDE
OPPORTUNITIES TO CDN SUPPLIERS FOR DIRECT SALES, JOINT VENTURES,
LICENSING OR OTHER FORMS OF TECHNOLOGY TRANSFER. THE GOVT HAS
RECOGNIZED THE NEED TO BALANCE AND DIVERSIFY THE ECONOMY AWAY
FROM ITS CURRENT DOMINANCE BY A FEW LARGE GROUPS., AND IS DOING SO
THROUGH A PROGRAM OF SUPPORT TO SMALL AND MEDIUM INDUSTRIES.
ANOTHER KEY FEATURE OF THE TRADING ENVIRONMENT HAS BEEN THE USA
PRESSURES TO OPEN DOMESTIC MARKETS IN RESPONSE TO A US DLRS 7 BN.
DEFICIT. PARA OUR NUMBER ONE TRADE PRIORITY WILL BE TD CONTINUE
OUR EFFORTS TO GBTAIN FIRM COMMITMENTS FROM KOREA TO ALDDRESS

THE PERSISTENT TRALE IMBALANCE. KOREA REMAINS CDAS SECOND LARGEST
TRADING PARNER IN THE PACIFIC RIM AND OUR EIGHTH LARGEST MARKET
WORLDWIDE. CDN EXPORTS WILL BE INCREASED BY ABOUT 1S% TD DLRS <900
CMILLION IN 1984, KOREAN EXPORTS WILL ALSO INCREASE TO ABOUT DLRS
1.75 BILLION BUT THE TRADE DEFICIT SHOULD STABILIZE, AFTER DOUBL-
ING IN EACH THE LAST THREE YEARS. CDA IS EGQUALLY IMPORTANT TO
KOREA BEING ITS 4TH LARGEST TRADING PARTNER. HOWEVER, KOREAS
AWARENESS OF CDN SUPPLY CAPABILITIES OUTSIDE OF RESCURCES REMAINS
LTD. WE WILL B DIRECTING KOREAN ATTN TO CDN CAPABILITY IN
COMMUNICATIONS, DEFENCE AND OTHER HI-TECH AREAS, TRANSPORTATION
SYSTEMS, EQUIPMENT AND COMPONENTS. WE WILL ALS3O CONTINUE CUR
EFFORTS TO IMPROVE ACCESS FOR COMMODITIES SUCH AS FOREST PRO- '
DUCTS. GRAINS, ALFALFA AND OILSEEDS. QUR EFFORTS WILL BE ENHANCED
BY THE ASSIGNMENT TO THE EMB OF TWO CDA-BASED AND TWO LOCAL TRADE
OFFICERS REPRESENTING THE PROVINCES OF BC AND ONT. THERE WILL
ALSO BE A STRONG EMPHASIS ON ENCOURAGING KOREAN INVESTMENT TO CDA
IN THE MANUFACTURING AND RESOURCES SECTORS.
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REPT.: SYN-GED 87/88 A. Post export program priorities
Ragion: ASIA AND PACIFIC
Mission: S19 SEOQUL
Market: 268 KOREA

The Mission selected the following sectors as priority areas for
export promotion activities for the coming fiscal year:

1. 005 COMM. % INFORM. EQP.% SERV

REASONS: THIS IS A FAST GROWING & PRIORITY SECTOR IN KOREA. SIGNIFICANT EXPEND.
ARE PLANNED TO UPGRADE COMMUNIC ‘NS & INFO. NETWORKS/FACILITIES DURING
THE COMING DECADE.

2. 004 DEFENCE PROGRAMS, PRODUCTS, SERV
REASONS: HKOREAM DEFENSE EXPEND. CONSTITUTES ALMOST &% OF GNP, WITH A SIGNIFICANT
— ALLOCATON TO THE AQUISITION OF SOPHISTICATED, DEFENSE ARTICLES INCLUD-
ING ADVANCED AIRCRAFT.RADARS % COMMUNICATIONS EGPT. % SYSTEMS.

3. 008 TRANSPORT S5YS, EQUIP, COMP, SERV.

REASONS: THE KOREAN AUTO ASSEMBLY IND. IS EXPERIENCING RAPID GROWTH % IS DEPEN-
DANT ON IMPORTED PARTS & TECH. OF JAPANESE ORIGIN GOVT. POLICY IS TO
DIVERSIFY SOURCING AWAY FROM JAPAN.

4. 009 FOREST PRODUCTE, EQUIP, SERVICES

REASONS: LACK OF FORESTRY RESOURCES WILL CONTINUE TO CREATE DEMAND FOR ALL
FOREST PRODS. DESPITE LOCAL IMPORT TARIFFS (20% FOR LUMBER) SMALL
GAINS HAVE LCEEN MADE FOR USE IN FURN. MFTG 2 MUSICAL.

5. 003 GRAINS AND OILSEEDS
REASOMS: TOTAL VALUE OF CEREAL GRAINS % OILSEEDS EXPECTED TO DECREASE FROM
$1.714 MIL IN ‘83 TO 31,372 DUE TO DEPRESSED WORLD PRICES.

The most impartant current Canadian expart sectors ta this
market are (based on actual export sales}:

1. 010 MINE, METAL, MINERAL PROD & SRV
2. 012 PETROCHEM % CHEM PROD, EGP,SERY

002 GRAINS AND OILSEEDS

©

009 FOREST PRODUCTS. EGUIP, SERVICES

L o

00S COMM. % INF3ORM. EGP. & SERV
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i 87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Regien

Reéion: ASIA AND PACIFIC

Mission: 519 SEQUL

Market: 24B KOREA

Sector: 001 AGRI & FOOD PRODUCTS % SERVICE

Subsector: 011 ANIMAL.POULTRY BREEDING STOCK

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Progjected) (Estimated)
Mkt Size(import) $ 10. OOM 3$ 10. OCM $ 13. OCM % S5. QOM
Canadian Exports % C. 40M $ 0. SCM % 2. OOM $ 16. COM
Canadian Share &. 00% S. 00% 12. 3074 ' 29. 00%
of Import Market ;
Magjar Competing Countriass Market Share
i) S77 UNITED STATES OF AMERICA 057 %
ii) 011 AUSTRALIA ; 012 %
iii) 265 JAPAN ' ‘007 %
iv) 354 NETHERLANDS . 001 %
Cumulative 3 year export potential for CDN products 1-3 sM

in this Secter/Subsector:

Current status of Canadian exports: Market share declining
Products/services for which there are Current Total Imports
3a04 market prospects : In Canadian $
i) SWINE BREEDING STOCK % 1.50 M
ii) RACING HORSES . % o 1.460 M
iii) HOLSTEIN BULLS $ Q.30 M
iv) CHICKEN BREEDING STOCK % 1.70 M

The Trade Office reports that the folleowing factors influence Canadian
axport performance in this market for this sector (sub—-sector).
— there are import restrictions which can present significant problems
— the degree of import duty protection of local industry tends to be
moderate

In the Trade Dffice’s opinion, Canadian export performance in this sector
{sub-cector). in this market is lower than optimum mainly because of:
- non—-tariff protectionist measures which are difficult to eoverceme
— other factor(s}) described by the Trade Office as follows:
KOREA HAS BEEM THE SECOND LARGEST CATTLE MARKET FOR CANADA UNTIL
1983, BUT WITH EXCEPTION OF A LIMITED NUMEBER OF HOLSTEIN BULLS,
THE MARKET HAS BEEN CLOSED SINCE 1984 DUE TO THE DEPRESEED
DOMESTIC CATTLE PRICES. .
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MISSION: S19 SEQUL COUNTRY: 248 KOREA

Some Canadian exporters to this market in this sectorl(sub=-gector)
have enjoyed success previously as a result of a3 variaty aof
factors which the trade office reports to include:

Export and Investment Promotion Planning Sgstém

aggressive marketing on the part of Canadian Exporters
participation in trade missiaons

use of provincial governments expoart promotion activities
competitive export pricing for this market

Canada’s position as one of the few major sources aof international
supply

strong sectoral capability in Canada

In support of Canadian exports in this sector (sub=sector) the
Trade Office is currently engaged in activities which include:

Activity: CONTINUE TO MONITOR GOVERNMENT ‘S POLICY CHANGES FOR LIBERATIZA-

TION OF BEEF AND DAIRY CATTLE.

Results Expected: WITH EXCEPTION OF LTD LUMBER OF HOLSTEIN

BULLS, GOVT UNLIKELY TO RESUME CATTLE IMPORT
UNTIL 1988.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Regian

Fegion: ASIA AND PACIFIC

Missiaon: S19 SEQUL

Market: 268 KOREA

Sectar: 002 FISHERIES, SEA PRODUCTS % SERV.

Sutsector: 021 FISH % SHELLFISH & OTHER PROD

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected} (Estimated) -
Mkt Size(import) ¢ 120. OOM $ 110. COM $ 101. OOM $ SS. 00M
Canadian Expaorts $ 0. 40M $ C. 30M $ 1. 5OM $ 0. 10OM
Canadian Share . 0. 30% 0. 30% 1. 50% C.20%
af Impart Market
Major Competing Counfries Market Share
i) S77 UNITED STATES OF AMERICA ' 029 %
ii) 434 TAIWAN - 009 %
iii) 265 JAPAN - 008 4
iv) 410 NORWAY : 005 % -
v} 001 ARGENTINA 005 %
vi) 370 NEW ZEALAND : o 003 %
Cumulative 3 year export patential for CDN praducts 1-3 sM

in this Sector/Subsector:

Current status of Carnadian exports: Market share declining
Products/services for which there are Current Total Imports
good market prospects In Canadian $
i) FROZEN SALMON $ S.00 M
ii) FROZEN HERRING $ 32.0C M
iii) FROZIEN COD : $ 7.00 M

The Trade Office reports that the following factors influence Canadian
2xport performance in this market far this sector (sub-sector).
- there are import restrictions which can present significant prablems
- exports of certain products or services to this country are subject
to Canadian export contrals
— the degree of import duty protection of local industry tends to be
moderate
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MISSION: 519 SECUL COUNTRY: 268 KOREA

In the Trade Office’s opinian, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- nan competitive pricing
= non—tariff protectionist measures which are difficult to avercome
- other factor(s) described by the Trade Office as follows:
THE IMPORTATION OF HERRING, POLLACK % COD REFRESENTS ABOUT 42% OF
TOTAL IMPORT. WHICH WERE IMPORTED MAINLY FOR RE-EXPORT PURPQSE.

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include: .

- support pravided by the PEMD pragram

- competitive export pricing for this market

- strong sectaral capability in Canada

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: ASSIST A REPRESENTATIVE OF KOREA TOURIST HOTEL SUPPLY CENTER INC.

WHQ WILL VISIT VANCOUVER IN NOVEMBER 19846 TO FAMILIARIZE HIMSELF
WITH B. C. FISHERY INDUSTRY.

Results Expected: SALES OF APPX. $0.3 MIL OF FROZEN SALMON PER
: YEAR. : : '

For the next fiscal year, the Trade Dffice is planning to
undartake the following new export support initiative(s) in this
sactor (sub-sector):

Activity: MUNITOR THE KOREAN GOVERNMENT’S PQOLICY CHANGES FOR LIBERALIZATION
OF FISH AND FISHERY PRODUCTS.

Results Expectad: UP TQO DATE AWARENESS OF NEW MARKET OPPORTUNI-
TIES.
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87/88 Sectar/Sub—~-Sectar Highlights
Submitted by Posts by Regian

Région: ASIA AND PACIFIC
Missign: 519 SEOUL

Market: 268 KOREA

Sector: 003 GRAINS AND QILSEEDS

Subsector: 031 CEREAL GRAINS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sectar/sub-sectar (Prajected) (Estimated)
Mkt Size(impart) ¢ 1250. OOM $ 972. OOM $ 126%. OOM $ 1397. OOM
Canadian Exports $ 6. OOM $ 70. OOM $ 14. OOM % S3. OOM
Canadian Share - 7.70% 7. 20% 1. 10% ' 3.80%
of Import Market )
‘Major Competing Countries Market Share
i) S77 UNITED STATES OF AMERICA 0S54 %
ii) 011 AUSTRALIA _ 014 %
1ii) 192 PEOPLE’S REP OF CHINA . ' 000 %
iv) S20 THAILAND . 001 %
Cumylative 3 year export potential for CDN praducts 100 M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
gosd market prospects In Canadian $
i) MILLING WHEAT : $ 4272. 00 M
i1} FEED WHEAT : $ - 183.00 M,
1ii} RYE '  J 8.00 M
iv) DEHYDRATED ALFALFA $ C.00 M

The Trade Office reports that the following factors influence Canadian
2xpart performance in this market for this sector (sub—sectar).

In the Trade Office’s opinion, Canadian export performance in this sector
{sub-sector) in this market is lower than optimum mainlg because of:
- non competitive pricing
- non—tariff protectionist measures which are difficult to overcome
- other factor(s) described by the Trade Office as follows:
U. 8. HAS MONOPOLIZED THE WHEAT SUPPLY UNTIL 1984, BUT AUSTRALIA HAS
SUPLIED 107,000 M/T OF WHEAT &% ARGENTINA HAS SUPPLIED 44,000 M/T
OF WHEAT AS OF THE END OF OCTOBER 1986. .
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Some Canadian exparters to this market in this sector{(sub-sector)
have enjoyed success previously as a result of a variety of '
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- participation in trade missions

-~ compatitive export pricing for this market

- Canada‘s position as one of the few major sources of international

supply
- gstrong sectoral capability in Canada

The Trade Oftice suggests that sourcing tools currently avaxlable
to them have some limitiations in particular:

In support of Canadian expaorts in this sector (sub—sector}) the
Trade Office is currently engaged in activities which include:

Activity: ASSIST THE CANADIAN WHEAT BOARD IN UNDERTAKING END-USE TESTS FOR

S DIFFERENT WHEAT VARIETIES IN FEBRUARY 1987 WITH 2 MAJOR FLOUR
MILLERS.

Results Expe:ted:ASALES OF 200,000 M/T OF MILLING WHEAT PER

YEAR IF RESULTS ARE SUCCESSFUL AND PRICES
ARE COMPETITIVE.

Activity: CONTINUE TO PRESS THE KOREAN GOVERNMENT FOR LIBERALIZATION OF
' CEHYDRATELD ALFALFA.

Results Expected: SALES OF 30,000 M/T OF ALFALFA PELLETS PER

YEAR IF THE PRODUCT IS TO BE LIBERALIZED AND
PRICES ARE COMPETITIVE.

Activity: DISTRIBUTE 2,000 COPIES OF DEHYDRATED ALFALFA BROCHURES WHICH ARE
FRINTED IN WKOREA.

Results Expected: TO SEMNSITIZE % INCREASE AWARENESS OF MAIN DE-

CISION MAKERS % END- USERb ON AVANTAGES OF CDN
ALFALFA,

Far the next fiscal y=ar, the Trade QOffice is planning to

undertake the following new export support initiative(s) in this
sectar (sub—sector):

Activity: FLOW UP THE RESULTS OF THE ENS-USE WHEAT TESTS.

Results Expected: INCREASED AWARENESS OF CDN WHEAT QUALITY
AMONG FLOUR MILLERS. '
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Feor the next fiscal year. the Trade Office is planning te

unédertake the following new export support initiative(s) in this
sector (sub—sector):

Activity: CONTINUE TO LOBBY WITH KOREAN FEED INDUETRY TO PRESS THE KOREAN
GOVERNMENT FOR LIBERALIZATION OF DEHYDRATED ALFALFA.

Results Expected: TO OBTAIN ACCESS TO MARKET FOR ALFALFA.
Activity: SPONSOR DEHYDRATED ALFALFA SEMINAR WITH CANADIAN DEHY ASSQOCIATION
IF THE KOREAN GOVERNMENT DECIDE TO REMOVE RESTRICTION AND SEND
ALFALFA MISSION TO CANADA.

Results Expected: GRADUAL SUESTITUTION OF ALFALFA PELLéTS FOR
CORN IN FEED MANUFACTURING.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

R=2gion: ASIA AND PACIFIC ) '
Mission: 519 SEOUL

Market: 248 KOREA

Sector: 003 GRAINS AND OILSEEDS

Subsector: 032 OILSEEDS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Sizel(import?) $ 456. OOM s 400. OOM $ 445 OOM $ S01.00M
Canadian Exports $ 15. OOM $ 13. ooM $ 4. OOM % 14, OOM
Canadian Share 3. 204 3. 204 0. 904 2.80%
-of Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA . 061 %
ii) 344 MALAYSIA o134 %
iii) 214 INDONESIA 009 %
iv} 047 BRAZIL 007 %
v} 4467 SINGAPORE : 003 %
vi) 265 JAPAN 001 %
Cumulative 3 year export potential for CDN products 30-60 $M

in this Sector/Subsector:

Current status aof Canadian exports: Small but expanding
Froducts/services for which there are _ ‘ Current Total Imports
good market prospects . : In Canadian $
i) CANOLA SEED $ 3.00 M
ii) CANOLA MEAL E 3 3.00 M
iii} FLAXSEED ‘ $ 1.00 ™
iv) MUSTARD SEED $ 0.30 M

The Trade Office Teports that the following factors influence Canadian
gxport performance in this market for this sector (sub-sector).
- there are import restrictions which can present significant problems
— the degree of import duty protection of local industry tends to be
high
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In the Trade Office’s apinian, Canadian expart performance in this sector
(sub—-sectar) in this market is lower than optimum mainly because of:
- high tariffs ,
- non—tariff protectionist measures which are difficult to avercome
- other factor(s) described by the Trade Office as follows:
WITH EXCEPTION OF CANOLA SEED WHICH IS AUTHORIZED TO IMPORT ONA
GUOTA BASIS (12,000 M/T IN 1984, CANOLA MEAL, FLAXSEED & MUSTARD
SEED ARE FREE TO IMPORT. 10% TARIFF APPLIES UP TO 12,000 M/T BUT
404 TARIFF APPLIES TO MORE THAN 12,000 M/T PER YEAR.

Same Canadian exporters tao this market in this sectar{sub—-sector}
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing aon the part of Canadian Exporters
- participation in trade missians
— campetitive export pricing for this market
- Canada’s pasitiaon as one of the few magjor sources aof international
supply
- straong sectoral capability in Canada
— the existence of a bilateral econamic/trade arrangement between
Canada and this country

In support of Canadian %xports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: ESTABLISH NEW CONTACTS WITH END USERS OF IMPORTED CANQLA SEED.
Results Expected: EXPAND MARKET POTENTIAL FOR CANOLA.
Activity: FOLLOW UP DISPQOSITION OF IMPORTED CANOLA SEED AND EXTRACTED OILS.

Results Expected: REPORT TO CANADIAN SUPPLIERS ON END-USE OF
PRODUCT. -

For the next #fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sectar (sub-sectar):

Activity: LOBBY WITH VEGETABLE OIL CRUSHERS TO INCREASE IMPORT QUOTA FOR
CANOLA SEED.

Results Expected: SALES OF 15,000 M/T OF CANOLA SEED IN 1987.

Activity: ASSIST THE MARKET DEVELOPMENT VISIT BY 100 CANADIAN CANOLA
GROWERS IN 1987,

Results Expected: ENHANCED RELATIONSHIP BETWEEN CDN CANOLA
GROWERS AND KOREAN END USERS.
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87/88 Sector/Sub-Sector ﬁighlights
Submitted by Posts by Region

Ragion: ASIA AND PaCIFIC )
Mission: 519 SEQUL

Market: 268 KOREA

Sector: 004 DEFENCE PROGRAMS.PRDDQCTS-SERV

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Mext Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Sizel{import) $ 5460. OOM $ 5446. OOM $ 490.00M $ 400.00M
Canadian Exports % 45. GOM $ 40. OOM $ 12. OOM $ &, OOM
Canadian Share 8. 00%- 7. 304 2 40% 1.50%
of Import Market
Masor Competing Countries ' ’ Market Share
i) $77 UNITED STATES OF AMERICA 090 %
11} 128 GERMANY WEST 003 %
iii) 112 FRANCE 002 %
iv) 051 UNITED KINGDOM ocz2 %
v} 237 ITALY . 000 %

Cumulative 3 year expgort potential for CDN products &0-100 M
in this Sector/Subsector: ‘

Current status of Canadian exports: Well establiished and growing
Products/services for which there are Current Total Imports
good market prospects . In Canadian $
i} AIRCRAFT $ 0.00 M
ii) RPV‘S $ 0.00 M’
iii) RADARS . $ 0.00 M
iv) C3 SYSTEMS $ 0.00 M
v) RAST SYSTEMS $ 0.00 M

Frojects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i} Project Name: ASW PATROL AIRCRAFT
Approximate Value: $ 200 ™
Financing Source: 012 DOM
For further info. please contact:

D. WYNNE TLX: K 27425

11) Progect Name: RADAR PROJECTS
Approximate Value: $ 100 M
Financing Saurce: 012 DOM
For furthar info. please contact:

D. WYNNE TLX: K 27425
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Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reascnable prospects.

iii} Project Name: C3 SYSTEMS
Approximate Value: $ 20 M
Financing Scurce: 012 DOM
For further info. please contact:

D. WYNNE TLX: K 27425

iv) Project Name: RPV(REMOTLY PILOTED VEHICLES)
Approximate Value: $ 13 M
Financing Source: 012 DOM
For further info. please contact:
D.WYNNE TLX: K 27425

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
- exports of certain products or services to this country are subject
to Canadian export controls

‘In the Trade Office’s opinicn, Canadian expaort performance in this sector

(sub—sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
— difficulties of adaptation of marketxng techniques ta the market bg
some Canadian companies

- other factor(s) described by the Trade Office as follows:
OFFSETS, BOTH DIRECT AND INDIRECT ARE IMPOSED ON ALL DEFENSE SALES
GREATER THAM $1M U.S. SALES TO DATE HAVE BEEN MADE BY A FEW
COMPANIES.

Somz Canadian exporters to this market in this sector(sub-sectaor)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- participation in trade missions

- use of Canadian Government export promotion act1v1tles

— competitive export pricing for this market

Iin support of Canadian exports in ¢this sector (sub—-sector) the
Trade Office is currently engaged in activities which include:

Activity: A DEFENSE MARKET STUDY WAS MADE IN 1984. WE ARE IN THE PROCESS OF
FOLLOWING UP SPECIFIC OPPOTUNITIES WITH INDIVIDUAL COMPANIES.

Results Expected: ENHANCED RECRUITMENT FOR UPCOMING AFCEA SHOW.
INCREASED BIDDING ON MND CONTRACTS BY CODN
COMPANIES.
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In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: DEVELOPING FURTHER INVENTORY OF SUITABLE AGENTS AND CONTINUE TO
DEVELOP CLUOSER CONTACT WITH EXISTING AGENTS.

Results Expected: SUPPORT AN UPCOMING MISSION OF AGENTS TO CDA
DURING HI-TECH. MORE AGENT AGREEMENTS WITH
CANADIAN COMPANIES.

Activity: CONTINUE TO ENCOURAGE THE ROK TO PROCURE CND DEFENSE PRODUCTS AS‘
MEANS OF REDRESSING IN PART THE TRADE IMBALANCE..

Results Expected: IMPROVE CLIMATE FOR CANADIAN DEFENSE SALES.
For the next fiscal year, the Trade Office is planning to‘

uncdertake the following new export suypport initiative(s) in this
sector (sub-sectar): ,

Activity: CATALOGUE AND VIDEQ TAPE PRESENTATION OF CANADIAN DEFENSE
PRODUCTS IN NEW TRADE CENTER.

Results Expected: ENCOURAGE INTEREST AMONG MILITARY AND AGENTS
' IN CANADIAN DEFNESE CAPABILITIES.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

E;gian: ASIA AND PaCIFIC

Mission: 519 SECUL

Market: 268 KOREA

Sector: 005 COMM. % INFORM. EGP. & SERV

Subsectar: 051 REMOTE SENSING

Statistical Data On HNext Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector {(Projected) (Estimated)
Mkt Size(import) $ 4. 80M $ 4, &0M % 3. 80OM $ 2. 70M
Canadian Exports $ 0. 80M $ 0. oomM $ 0. OOM $ 0.01M
Canadian Share 1&. 70% 0. Q0% 0. 00% 0.37%
of Import Market
~Major Competing Countries _ Market Share
i) 577 UNITED STATES OF AMERICA o 028 %
ii) 2465 JAPAN , . 018 4
iii) 128 GERMANY WEST ; 016 %
iv) 051 UNITED KINGDOM 013 %
Cumulative 3 year export potential for CDN prodﬁcts S—-15 M

in this Sector/Subsector:

Current status of Canadian exports: No Export results to date
Froducts/services for which there are Current Total Imports
goad market prospects : In Canadian $

i) METEGCROLOGICAL EQUIP. ) $ 1.44 M

ii) IMAGE PROCESSING : $ 2.0 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project MName: UPGRADING OF METEOROLOGICAL OBSERVATORY
STATIONS
Approximate Value: $ S : ™M
Financing Scurce: 012 DOM
For further info. please contact:
S. M KIM TLX K27425
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The Trade Office repcorts that the following factors influence Canadian
expert performance in this market for this sector (sub—-sector).

— the degree of import duty protection of local industry tends to be
moderate

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—-sectar) in this market is lower than agptimum mainly because aof:
- non competitive pricing
- market prospect which are relatively new and have nat yet been
explored adequately by Canadian exporters

Some Canadian exporters ta this market in this sector(sub-sectar)
have enjoyed success previcusly as a result af a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exparters
- support provided by the PEMD program
'~ — participation in trade fairs
. = participation in trade missions
- use af Canadian Government export promotion activities
— use of provincial governments export promoticn activities
— competitive expart pricing for this market
- strong sectoral capability in Canada

Iﬁ support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: GATHER % UPDATE INFO ON THE PLANNED PROJECTS FOR R.S. SYS IN
COMING YEARS. ) ’

Results Expected: IDENTIFICATION OF CDN OPPORTUNITY.

Activity: FOLLOW UP FOR KAIST SHOW AND CONFERENCE (ASIAN CONFERENCE OF
REMOTE SENSING)

Results Expected: ENHANCED CONTACTS WITH R.S. SECTOR.
For the next fiscal year, the Trade Office is planning tao

undertake the following new export support initiative(s) in this
sector (sub—sector): ‘

Activity: HOLD A CATALOGUE SHOW ON REMOTE SENSING PRODUCTS/SERVICES FOR
POTENTIAL AGENTS AND ENDUSERS.

Results Expected: INCREASE NUMBER OF ACTIVE AGENTS REPRESENTING
CDN FIRMS IN THIS SUBSECTOR (CURRENTLY 2).
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For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sectar (sub—sector): )

Activity: PREPARE A REPORT ON KOREAN REMOTE SENSING SECTOR’S CURRENT STATUS
AND PROSPECTS.

Results Expected: INCREASED INTEREST & ACTIVITY IN THIS MARKET
BY CDN FIRM.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

ASTA AND PACIFIC ‘

Regiagn:
ffission: S19 SEQUL
Market: 268 KOREA

Sector: 005 COMM. % INFORM. EQP.#% SERV

Subsector: 053 TELECOMMUNICATIONS (INC SPACE)

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sactor/sub—-sector. {Projected) (Estimated)
Mkt Size{(import) ¢ 480. OOM $ 492. OOM 3 526 40M $ 458. 30M
Canadian Exports $ 31. OCM $ 24, OOM % 23. S0M % 22. 20M
Canadian Share &. S0% S. 30% 4. S0% 4.80%
of Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 035 %
ii) 507 SWELDEN 017 %
iii) 265 JAPAN ctt %
Cumulative 3 gear'export potential for CDN products &0-10C M-

in this Sector/Subsectar:
Current status of Canadian exports:

Well established and growing

Preoducts/services for which there aré Current Total Imports

jood market prospects

In Canadian $

i) PUBLIC TELEPHONE EXCHANGE $ 241.00 M
ii) CARRIER EGUIPMENT $ 15.00 M
iii) PABX $ 8.00 M

Projects or portion of projects which are still in the planning
stage and for which Caradian companies might have reasonable prospects.

i) Project Name:

(INCREMENTAL)
Approximate Value: % 250 M
Financing Source: 012 DOM

For further info. please contact:
DAVID WYNNE TLX: K 27425 J. SMIRLE

EXPANSION OF PUBLIC TELEPHONE EXCHANGE
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The Trade Qffice repcorts that the following factors influence Canadian
export performance in this market for this sector (sub-sector). '
- the degree of import duty protection of local industry tends to be
moderate

In the Trade Qffice’s opginion, Canadian export performance in this sector
(sub—-sector) in this market is lower than coptimum mainly because of:

- non competitiva gricing

- non—tariff protectionist measures which are difficult to overcoma

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

— participation in trade fairs

- participation in trade missions

- use of Canadian Government export promotion activities

- uvuse of provincial governments export promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada

In support of Canadian exports in this sector (sub—-sector) the
Trade Qffice is currently engaged in activities which include:

Activitq:_ONGDING ASEISTANCE TO CDN FIRMS TO PENETRATE KOREAN PUBLIC
TELEPHONE SWITCH MARKET.

Results Expected: INCLUSION OF A CON FIRM IN LOCAL PUBLIC
’ SWITCH COMPETITION.

Activity: FOLLOW UP ON DATA COMM SEMINAR IN FY 8&/87

Results Expectad: INCREASE OPPORTUNITY FOR CDN FIRMS TO SELL
MCRE DATA COMM PRODUCTS/SERVICES IN FY 87/88.

For the next fiscal year: the Trade Qffice is planning to

undertake the fcllowing new export sugport initiative(s) in ¢this

sactor (sub-sector): {

Activity: CATALOGUE SHOW FOR CANADIAN EQUIPMENT (OTHER THAN SWITCHGEAR).
Results Expected: INTERESTED NUMEBER OF AGENTS.

Activity: PREPARE FOR DATACOMM 2 INFORMATICS MISSION

Results Expected: INCREASED NUMBER OF CONTACTS 7% POTENTIAL
AGENTS.
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Submitted by Posts by Region

Region: ASIA AND PACIFIC

Missiogn: S19 SEQUL

Market: 268 KOREA

Sector: 005 COMM. % INFORM. EGP.% SERV

Subsector: 0SS BROADCASTING (INC CATV)

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sectaor (Pche;ted) (Estimated)
Mkt Size(import) ¢ 18. OOM $ 12. 2CM $ 12. 90M s 13. OOM
Canadian Exports $ O. eoM $ 0. OOM $ 0. 38M ) 0.10M
Canadian Share 4. 40% 0. 004 2. 0% 0.07%
of Import Market
Major Competing Countries Market Share
i) 265 JAPAN ‘ : 061 %
ii) 577 UNITED STATES OF AMERICA 017 %
iii) 112 FRANCE Cos6 %
iv}) 354 NETHERLANDS N 004 %
Cumulative 3 year export potential for CDN products 3-5 M

in this Sectaor/Subsaector:

Current status of Canadian exports: Small but expanding
Preducts/services for which there are Current Total Imports
good market praospects In Canadian %

i) CABLE TV EQUIP. ’ $ 0.00 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

1) Project Name: CABLE TV BROALDCASTING
Approximate Value: ¢ 1.5 M
Financing Source: 012 DOM
For further info. please contact:

S. M KIM TLX 27425

The Trade Office reports that the following factors influence Canadian
2xport performance in this market for this sector (sub-sectar).

— the degree of import duty protection of local industry tends to be
moderate
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In the Trade Office’s opinion, Canadian export performance in this sector
(sub=-sector) in this market is lower than optimum mainly because of:
= non competitive pricing
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters

Some Canadian exporters to this market in this sector{(sub-sector)
have engjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- participation in trade missions )

~ use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

- competitive export pricing for this market

- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
. of this sector (sub-sector) would enhance the knowladge of
Canadian exporters to this market.

In support of Canadian exports in this sector (sub~sector) the
Trade Office is currently engaged in activities which include:

Activity: TRACKING OF LEGISLATIVE CHANGES ON CABLE TV BROADCASTING.

Results Expected: IF LEGISLATED, THE CABLE TV MARKET WILL BE
: GENERATED FROM FY 87/68.

Activity: COLLECT INFO ON PDTENTIAL FIRMS WITH INTEREST IN CABLE TV BUESI-
NESS.

Results Expected: IDENTIFY POSSIBLE AREA OF CDN FIRMS PARTICI-
PATION.

For the nexf fiscal year., the Trade Office is planning to
undertake the following new exgort support initiative(s) in ¢this \
sactor (sub—-sector}:

Activity: HOLD A CATALOGUE SHOW ON CDN CABLE TV PRODUCTS/SERVICES. .

Results Expectad: APPOINTS NUMBER OF ACTIVE LOCAL AGENTS IN
THIS SUBSECTOR IN FY 87/88.

230
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Regian: ASIA AND PACIFIC

Mission: 519 SEOUL
Market: 268 KOREA
Sector:
Eubsector: 0462 INSTRUMENTATION

Statistical Data On
Sector/sub—-sector

Next Year
(Projected)

Mkt Sizel(import) $ 871. OOM
Canadian Exports $ 1. S50M
Canadian Share 0. 20%

of Import Market
Major Competing Countries

i) 265 JAPAN

1i) 577 UNITED STATES OF AMERICA

1iii) 128 GERMANY WEST
~iv) 0S1 UNITED KINGDOM

Cumulative 3 year export potential for CDN products

in this Sector/Subsector:

Current status aof Canadian exports:

Praoducts/services for which there
gocd market prospects

i) ELECTRIC~- ELECTRONIC TEST

ii) MEASURING AND CONTROLLING

iii) SCIENTIFIC AND ANALYTICAL

The Trade Office reports that the
zxport performance in this market

006 ELECTRONICS EQUIP. & SERV

Current Year 1 Year Ago 2 Years Ago'
(Estimated)
$ 724. OOM $ 3548.00M $ 483. 00OM
$ 1. OOM $ 1. O0M $ 0. SOM
0. 10% 0. 20% 0. 10%

Market Share

041 %
040 %
005 %
005 %

S5-15 sM

Small but expanding

are

Current Total Imports
In Canadian $
& MEASURING INST. $ 401.00 M
INST. $ 42. 00 M
INST. ) $ 27.00 M

following factors influence Canadian
for this sector (sub-sactor).

— the degree of import duty protection of local industry tends to be

low

In the Trade Office’s opiniaon,

Canadian export performance in this sector

(sub—-sector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadian exparters

= non competitiva pricing
- difficulties of adaptation
some Canadian companies

of marketing techniqbes to the market by

— market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
- other factor(s) described by the Trade Office as follows:
TECHNICAL LICENSING/JOINT VENTURE ARE AN IMPORTANT FEATURE OF
THIS MARKET AND MAY CONSIDERABLE ENHANCE MARKET PENETRATION.
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Saoame Canadian exporters %to this market in this sector(sub-sector)
hava enjoyed succass previously as a result of a varisty of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- competitive export pricing for this market

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: FOLLOW UP THE LIST OF 235 COMMODITIES RECENTLY RELEASED BY KOREAN
GOVT FOR PURSUING EARLY DIVERSION OF CURRENT IMPORT SOURCES FROM
JAPAN TO AMERICAN/EUROPEAN COUNTRIES IN AN EFFORT TO AMEND
KOREA’S SERIOUS TRADE DEFICIT WITH JAPAN.

Results Expected: LIST UP PRODUCTS FOR WHICH CDN SUPPLIERS
COULD COMPETE IN REPLACING CURRENT JAP.
SQURCES. ‘

For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in ¢this

sectaor (sub-sector):

Activity: ARRANGE FOR A COMPREHENSIVE MARKET STUDY TO BE DONE.

" Results Expected: IDENTIFY SPECIFIC AREA/PRODUCTS OF CDN EXPORT

POTENTIAL TO KOREA & PROVIDE BASIC INFO FOR
INITIATING MARKETING ACTIVITIES.

Activity: HOLD A CATALOG/PRODUCT SHOW AT THE EMBASEY TRADE INFO CENTER.

Results Expécted: INTRODUCE EFFICIENTLY NUMBER OF SPECIFIC CDN
' PRODUCTS TO LOCAL INTERESTS.
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87/88 Sector/Sub-Sector Highlights
Submitted by Pasts by Region

Regian: ASIA AND PACIFIC ' '
Mission: S19 SEQUL

Market: 268 KOREA

Sector: 008 TRANSPORT SYS, EGUIP, COMP, SERV.

Subsector: 081 AUTOMOTIVE

Statistical Data On Next Year Current Year 1 Year Aga 2 Years Aga
Sector/sub-sector (Progjected) (Estimated)
Mkt Size(import) ¢ S00. OOM $ 4464, OOM $ 430.00M $ 472. 00M
Canadian Exparts % 35. 0OM $ 30. OOM $ 24. SOM $ 12.30M
Canadian Share 7. 00% b6. 404 S. 70% 2. 504
of Impart Market
Major Competing Countries Market Share
i) 265 JAPAN - ' ' 070 %
i1) 128 GERMANY WEST 010 %
iii) 577 UNITED STATES OF AMERICA . 009 %
iv) 075 CANADA 006 %«
Cumuylative 3 year export potential far CDN praducfs 100 sM AND UP

in this Sector/Subsector:

Current status ef Canadian expaorts: Well established and growing

Precducts/services for which there are Current Total Imports

good market prospects In Canadian %

i) AUTOMOTIVE ELECTRONICS $ 20.00 M

ii) FUEL INJECTION PUMPS $ 25.00 ™

iii) AXLES $ S.80 M

iv) METAL ALLOY COMPONENTS $ ?.10 M

v} BRAKE ASSEMBLY 2 COMPONENTS $ 6.00 M

vi) RODS, BOLTS, BEARINGS $ 7.00 M

vii} AUTOMOTIVE GLASS % 6.3C M

viii) TIRES $ 16.00 M

The Trade Office reports that the following factars influence Canadian
2xport perfarmance in this market for this sector (sub-sector).
~ the degree of import duty protection of local industry tends to be
high
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In the Trade QOffice’s apinion, Canadian expart performance in this sector
(sub—-sector) in this market is lower than optimum mainly because of:
- high tariffs
- market prospect which are relatively new and have nat yet been
explaoared adequately by Canadian exparters
- other factor(s) described by ¢the Trade Office as follows:
UNTIL 1986 SECTOR WAS PROTECTED BY NON-TARIFF MEASURES

Eama Canadian exporters to this market in this sectar(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Expoarters

- use of Canadian Government export promotion activities

- use of proavincial governments export promatian activities

- competitive export pricing far this market

- strong sectoral capability in Canada

In suppart of Canadian exparts in this sectar (sub-sectar) the
Trade Office is currently engaged in activities which include:

Activity: INCREASE LOCAL AWARENESS OF CDN AUTOMOTIVE PARTS SUPPLIERS
THROQUGH JOINT ACTIVITIES WITH THE KGREAN AUTGMOTIVE INDUSTRIES
COOPERATIVE ASSOCIATION.

Results EQpected: SUPPORT TO INCOMING PARTS MISSION NOV. 8&.
SIGNING OF FIRST TECHNICAL EXCHANGE/J. V.
AGREEMENT IN THE AUTOMOTIVE SECTOR.

Activity: CONTINUE TO EXPAND CONTACTS WITH HYUNDAIL, DAEWOO, KIA AND SSANGYONG
DONG-A FOREIGN PROCUREMENT STAFF.

Results Expacted: DIVERSIFICATION OF PARTS % COMPINENTS SOURCED
: IN CDA TO INCLUDE ELECTRONICS % PLASTICS AS
WELL AS TRADITIONAL GLASS AND TIRES.

Activity: FOLLOW UFP WITH KOREAN PARTS COMPANIES NHD PARTICIPATED IN NOV. 86
INCOMING AND OQUTGOING MISSIONS.

Results Expected: IDENTIFY SHORTLIST OF KOREAN PARTS FIRMS WITH
. INTEREST & CAPABILITY TO INVEST OR ESTABLISH
J.V. WITH CDN PARTS AND SUPPLIERS.

For the next fiscal year, the Trade Office is planning ta
undertake the faollowing new export suppart initiative(s) in this
sectar (sub-gectar):

Activity: MONITOR CLOSELY THE DEVELOPMENT % IMPLEMENTATION OF THE KOREAN
IMPORT SUBSTITUTION & FOREIGN SUPPLIER DIVERSIFICATION PROGRAM
FOR AUTOMOTIVE COMPONENTS.

Results Expected: ENSURE CONTINUED ACCESS FOR EXISTING SUPPLIE-
- RS % PROVIDE BETTER INTELLIGENCE ON EMERGING
OPPORTUNITIES FOR CDN PARTS AND SUPPLIERS.
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For the next fiscal year., the Trade Office is planning to
urndertake the following new export support initiative(s) in ¢this
sector (sub-sector):

Activity: SECTORAL INVESTMENT AND TECHNOLOGY EXCHANGE SEMINAR FOR
AUTOMOTIVE PARTS.

Results Expected: INCREASED LOCAL AWARENESS OF CDN INVESTMENT
' OPPORTUNITIES AND TECHNOLOGY IN THE AUTOMOTI-
VE SECTOR.

Activity: ESTABLISH STRONGER BACKGROUND IN AND REPORT ON KOREAN INDUSTRIAL
'POLICY PARTICULARLY AS IT PERTAINS TO THE AUTOMOTIVE SECTOR.

Results Expected: IDENTIFY POLICY TRENDS % GOVERNMENT PROGRAMS
WHICH CAN ASSIST CDN PARTS PRODUCERS IN ENTE-
RING MARKET OR ESTABLISHING RELATIONSHIP WITH
KOREAN PRODUCERS.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: 519 SEQUL

Market: 268 KOREA

Sector: 008 TRANSPORT SYS, EQUIP, COMP, SERV.

Subsector: 084 RAIL

EStatistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Projected) (Estimated) :
Mkt Size(import) % 32. 80M $ 35. ooM ] 3%. 20M s 48. 00OM
Canadian Exports $ 3. COM $ 0. ooM $ 0. 70M $ 0. 00M
Canadian Share ?.15% 0. 0% : 1. 70% 0. 00%
of Import Market
- Major Competing Countries ) Market Share
i) 577 UNITED STATES OF AMERICA 065 %
1i} 128 GERMANY WEST ’ 020 %
S1ii) 265 JAPAN 010 %
iv) 051 UNITED KINGDOM 001 %
v 507 SWEDEN _ 001 %
Cumulative 3 year export potential for CDN products 15-30 3M

in this Sector/Subsector:

Current status of Canadian exports: No Export results to date
Froducts/services for which there are : Current Total Imports
good market prospects ) In Canadian $
i} LRC EGQUIPMENT $ 0.00 M
1i) SIGNALLING $ 3.50 M
iii) ANCILLERY ‘ $ 12.00 M

Projects or portion of projects which are still in the planning .
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: LRC HIGH SPEED TRAIN
Approximate Value: $ 30 M
Financing Source: 012 DOM
For further info. please contact:

‘ D. WYNNE TLX: K 27425

ii) Project Name: SIGNALLING EGUIPMENT
Approximate Value: % 1.2 M
Finmancing Source: 012 DOM
For further infao. please contact:

D. WYNNE TLX: K 27425
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Praojects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

iii) Project Name: SPECIALIZED EGUIPMENT
Approximate Value: $ 2.3 ™
Financing Source: 012 DOM
For further info. please contact:

D. WYNNE TLX: K 27425

The Trade Office reports that the following factars influence Canadian
expart perfarmance in this market far this sector (sub-sector).

In the Trade Office’s opinion: Canadian export performance in this sector
{sub—sector) in this market is lower than optimum mainly because of:
- a lack of interest in the market on the part gf Canadian exporters
- naon campetitive pricing
~ difficulties aof adaptation of marketing techniques to the market by
same Canadian companies

Some Canadian exporters to this market in this sector({sub—sectar)
have engjaoyed success previously as a result of a variety of
£actors which the trade office reports to include:

- No factors reported by missian

The Trade Office suggests that sourcing taools currently available
to them have some limitiations in particular:
-~ praoduct/service information from Canadian companies

In suppart of Canadian exparts in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: FOLLOW UP TO CDN PRESENTATION (JULY B&) ON LRC TECHNOLOGY TO
DAEWDOO % KOREAN RAILWAY.

Results Expected: SUSTAIN KDéEAN INTEREST IN CANADIAN LRC
‘ TECHNOLOGY.

Activity: IDENTIFY SPECIFIC OPPS IN FIVE YEAR PLAN AND IN DISCUSSION WITH
RAIL AUTHORITIES.

Results Expected: WIDEN POSSIBLE INCOMING MISSION ON LRC TO
INCLUDE OTHER PRODUCTS.

For the next fiscal y=ar, the Trade Office is planning to

undertake the following new export support initiative(s) in this
sactaor (sub-sector): ) '

Activity: CATALOGUE PRESENTATIONS TO VARIOUS RAIL AUTHORITIES.

Results Expected: OBTAIN DETAILED INFORMATION ON UPCOMING
REQUIREMENTS.
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fgr the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in +¢this
sector (sub-sector):

Activity: CATALOGUE EXHIBIT FOR POTENTIAL AGENTS IN TRADE CENTER.

Results Expected: INCREASED AWARENESS AMONG AGENTS OF CANADIAN
CAPABILITIES.
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87/88 Sectaor/Sub~-Sector Highlights
Submitted by Posts by Region

Regian: ASIA AND PACIFIC

Missiaon: $S19 SEQUL

Market: 248 KGOREA

Sector: 009 FOREST PRODUCTS., EQUIP, SERVICES

Subsector: 092 WCOD AND WOOD PRODUCTS

Etatistical Data On Next Year Current Year 1 Year Aga 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(impart} $ 724. OOM $ 758. OOM $ 797.00M $ 908.00M
Canadian Exports $ 1G. CCM $ 2. OOM $ g8. 8OM 3 12. SOM
Canadian Share 1. 40%Z 1. 204 1. 10% 1. 40%
of Import Market
Major Caﬁpeting Cauntries . Market Share
i) 344 MALAYSIA ‘ 037 %
ii) S77 UNITED STATES OF AMERICA 32 %
iii) 016 NEW GUINEA 014 %
iv) 048 CHILE ‘ 007 %
v) 021 SOLOMON ISLANDS 003 %
vi) 370 NEW ZEALAND ' . 002 %
Cumulative 3 year export potential for CDN products 30-60 $M

in this Sector/Subsector:

Current status of Canadian exparts: Small but expanding

Froducts/services far which there are Current Total Imports

goad market prospects In Canadian $

i} VENEER : $ Q.00 M

ii) PARTICLE BOARD $ 10.00 M

iii) LUMBER $ 16.00 M

iv} PLYWOOD/SHAKE $ 15.GC M

v) SCFTWOOD LOG $ 5.CC M

vi} HARDWOOD LOGS $ &C5.00 M

vii) MEDIUM DENSITY BOARD $ S5.00 M

viii) WOOD CHIPS $ 11.CO M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sectaor).
- exports of certain products or services ta this cauntry are subject
to Canadian export controls
- the degree of import duty protection of local industry tends to be
high .
- approval of technical standards can present problems in the case of
some imported products
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In the Trade Office’s apinion, Canadian export performance in this sector
(sub—-sector) in this market is lower than optlmum mainly because of:

- non competitive pricing

~ the unsuxtabxlxtg of Canadian products for this market

- difficulties of adaptation of marketing techniques to the market by

some Canadian companies
— high tarités
— non—tariff protectionist measures which are difficult ta overcome

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
tactors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

— support provided by the PEMD program

- participation in trade missions

-~ use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

— competitive export pricing for this market

- strong sectoral capability in Canada

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: SUPPORT CANADIAN/SHAKE/SHINGLE DISPLAY EkaBITIDN BCOTS AT THE
, CONSTRUCTION MATERIAL DISPLAY CENTER AT KOREA HOUSING ASSOCIATION

Results Expected: AWARENESS OF CANADIAN CEDAR FOR HOUSE
CONSTRUCTION MATERIAL.

Activity: PROMOTE SALE OF MEDIUM DENSITY BOARD (MDF) TO KOREAN MARKET.

Results Expected: INCREASE SALE OF LOCAL MDF MARKET.

Activity: PROMOTE BUILDING OF A CANADIAN TFH MODEL HOME IN SEOUL.

Results Expected: HAVE ‘A PERMANENT CANADIAN TFH EXHIBITION
CENTER

Far the next fiscal year, the Trade Office is planning to
unde2rtake the following new export support initiative(s}) in ¢this
sactar (sub-sector}:

Activity: PUBLISH CANADIAN TIMBER FPAME TECHNICAL ARTICLES IN LOCAL HOUSING
MAGAZINE.

Results Expected: BUILDING OF TIMBER FRAME HQUSES IN KOREA.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: 519 SEQUL

Market: 248 KOREA

Sector: 009 FOREST PRODUCTS, EQUIP, SERVICES

Subsectaor: 094 PULP AND PAPER PRODUCTS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Projected) (Estimated)
Mkt Size(import) ¢ S510. COM $ S00. OOM $ 497.00M $ 491.00M
Canadian Exports % 64. OOM % S8. OOM $ Sa. ooM % 43. 0OM
Canadian Share 12. 50% 11. 60% 10. 40% 8. 70%
of Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 035 %
ii) 507 SWEDEN 010 %
.111) 048 CHILE 010 %
iv) S04 FINLAND 008 %
v 192 PEOPLE'S. REP OF CHINA : 007 %4
vi) 644 SWAZILAND : 003 %
Cumuylative 3 year export potential for CDN products &0-10C sM

in this Sector/Subsectar:

-

Current status of Canadian exborts:~ Small but expanding

Products/services for which there are Current Total Imports
gnad market praospects In Canadian $
i} BLEACHED KRAFT PULP $ 143. 00 M
ii) SULPHATE K. P. $ 11.00 M
iii) DISSOLVING GRADE PULP $ 10.00 M
iv) KRAFT PAPER $ 10.00 M
v} KRAFT COATED PAPERBOARD $ 14 00 M
vi) UNBLEACHED K.PULP 3 95.00 M
vii) WASTE PAPER ONPQOCC $ 90.00 M
viii) NEWSPRINT 3 C.00 M

Frojects or portion af projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: LCONG HAE CHEMICAL PULP MILL EXPANSION
Approximate Value: $ 150 M
Financing Scurce: 012 DOM
For further infc. plesase contact:
" R.HOLLAND EMBASSY TLX: K 27425
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The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
~ the degree of import duty protection of local industry tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- the unsuitability of Canadian products for this market
- other factor(s) described by the Trade Office as follows:
SHORT SUPPLY OF HARDWOOD BKP UKP

Some Canadian exporters to this market in this sector(sub—-sector)
have enjoyed success previously as a result of a variety of-
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
- use of provincial governments export promotion activities
| - caompetitive export pricing for this market
- Canada’s position as ona of the few major sources aof international
| supply '
| ' - strong sectoral capability in Canada

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include;

Activity: FOLLOW UP LOCAL-PAPER COMPANY’S INTEREST IN PULP % NEWSPRINT MILL
INVEETMENT.

Results Expected: VISIT BY LOCAL FIRMS TO CANADA % INITIATE
INVESTMENT IN CANADA.

Activity: MONITOR LOCAL PULP MILL EXPANSION PLAN

‘Results Expected: TO ALERT CDN PULP &% WOODCHIP SUPPLIERS OF
OPPORTUNITY.

Activity: FREPARE NEWSFRINT STATISTICS FOR CANADIAN PULP % PAPER ASSOCIA-
TION . : L
Results Expected: ASSIST CANADIAN RESEARCH INSTITUTE ON WORLD
NEWSPRINT SURVEY.

For the next fiscal year, the Trade Office is planhing to
undartake the following new export support initiative(s}) in this
sector (sub—-sector):

Activity: TO ARRANGE SEMINAR ON NEW PULP PRODUCT - THERMAL MECHANICAL PULP.

Results Expected: TO INDUCE INVESTMENT IN CANADA AND TO INCREA-
'~ SE OF SALE OF TMP. .
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For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in ¢this

sector (sub-sector):

Activity: INITIATE MARKET SURVEY FOR DOMESTIC IMPCRT DEMANDS ON PAPER AND
PAPERBUARD. '

Results Expected: INCREASE SALE/EXPORT OF CDN PAPER % PAPER-
BOARD PRODUCTS.
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Submitted by Posts by Region
Regian: ASIA AND PACIFIC
Mission: $S19 SEOUL
Market: 248 KOREA
Sectaor: 010 MINE,METAL, MINERAL PROD % SRV
Subsector: 102 MINERALS AND MINERAL PRODUCTS
Statistical Data On Next Year Current Year 1 Year Ago 2 Ysars Ago
Sactor/sub-sectar (Projected) (Estimated) -
Mkt Size(impart) 3% 75460.00M $ 89446. OOM $11046. OOM $108746. OOM
Canadian Exparts $ 400. OOM $ 380.00M $ 373. 00M $ 323.00M
Canadian Share 5. 30% 4, 30%4 3. 30% 2.90%
af Import Market :
Magjar Campeting Cauntries Market Shars
i) 011 AUSTRALIA ' 048 %
ii) 577 UNITED STATES OF AMERICA 033 %
iii) 206 INDIA 0i0 %
iv) 047 BRAZIL 009 %
v) 426 PERU 005 %
vi) 265 JAPAN 002 %
Cumulative 3 year expart potential for CDN products 100 $M AND UP
in this Sector/Subsector: .
Current status aof Canadian exports: Well established and grawing

Froducts/services for which there are
gocod market praspects
i? COAL (BIT)
ii) COPPER ORE
iii) URANIUM CONC.
iv} SULPHUR
v) IRON ORE
vi) ZINC ORE
vii) ASBESTOS
viii)} ANTHRACITE COAL

Current Tatal Imparts

In Canadian 's

U R )

1006.
245.
144,
100.

. 00

30.

25.

117.

438

00
00
(o]0)
00

(o]0)
0o
00

Th2 Trade Office reports that the following factors influence Canadian

export performance in this market for this secto
~ the degree of import duty protection of 1
moderate

r (sub-sectar).,

IXIIXIXIXX

ocal industry tends to be
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In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of: ' °
- non compatitiva pricing .
- gther factor(s) described by the Trade OFffice as follows:

CANADIAN CCAL PRICE IS HIGHER THAN AUSTRALIAM AND SOUTH AFRICAN
SUPPLIERS PRICES.

|
{
!
i
i
!

Soma Canadian exporters to this market in this sector(sub-sector)
have esnjoyad success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- use of provincial governments export promotion activities

- strong sectoral capability in Canada

In support of Canadian exports in this sector (sub—-sector) the
Trade Office is currently engaged in activities which include:

Acfivitg: ENCOURAGE KOREAN FIRMS TO' INVEST IN MINING VENTURE.

Results Expected: INCREASED SALE OF CANADIAN MINERALS.
Activity: TO CONTINUE ASSISTANCE TGO CDN ANTHRACITE PRODUCERS.

] Results Expected: INITIATE PENETRATION CF KDREA’S ANTHRACITE
i - MARKET.
i .

Activity: JOINT-VENTURE DEVELOPMENT OF URANIUM MINE IN CANADA.

Results Expectad: CANADIAN SOQURCING FOR URANIUM RAW MATERIAL
REQUIREMENTS.

For the next fiscal year. the Trade Office is planning to

undartake the following new export support initiative(s) in ¢his
sactor (sub—sector):

Adctivity: TO HOLD MAJOR TECHNICAL SEMINAR ON CANADIAN MINERALS - CANADA
ENERGY  COMMODITIES SEMINAR IN KOREA 1987-PPP PROJECT.

Results Expected: TO INTRODUCE CDN ENERGY CCOMMODITIES TO LOCAL
CONSUMERS/ENDUSERS.

Activity: PROMOTE INVESTMENT OPPORTUNITIES FOR KOREAN MINING INDUSTRY IN
CANaDA - ESPECIALLY CDOPPER, LEAD, ZINC.

Results Expected: PARTICIPATION OF KOREAN COMPANIES IN NON-
‘ ENERGY MINERAL DEVELOPMENT.
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010 MINE,METAL, MINERAL PROD % SRV

PRIMARY & FABRICATED

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Progjected) (Estimated)
Mkt Size(import) $ 3884. O0M $ 3532. OOM $ 3209. O0OM $ 3495. O0M
Canadian Exports s 10. OOM $ 12. o0mM % 27.90M $ 20. 80M
Canadian Share 0. 25% 0. 30% 0. 80% 0. 50%

of Import Market
Msjor Competing Countries

265 JAPAN

577 UNITED STATES OF AMERICA
128 GERMANY WEEST

051 UNITED KINGDOM

354 NETHERLANDS

C11 AUSTRALIA

i)
ii)
iil)
- iv)
v)
vi}

Cumulative 3 year export potential for CDN products

in this Sector/Subsector:
Current status of Canadian exports:

Fraoducts/services far which there are
goad market prospects
i) ALUMINIUM METAL
ii} COPPER METAL % SCRAP
iii) NICKEL METAL % ALLOY
iv) LEAD METAL
v) ZINC METAL
vi) STEEL SCRAP % FPRODUCTE
vii}) STAINLESS STEEL

Market Share

040 %
030 %
015 %
010 %
005 %
005 %

30-40 $M

Market share declining

Current Total Imports
In Canadian
445. 00
202. 00
.72. 00
31.00
24. 00
418. 00
15. 00

U T 3R K T
TIIIIII

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospect¢s.

ALUMINIUM SMELTER
$ 300 M
012 DOM

i) Project Name:
Approximate Value:
Financing CSource:
For further info.

C.S. LEE TLX: K 27425

please contacét:
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The Trade Office reports that the following factors influence Canadxan
@rport performance in this market for this sector (sub-sector). \

- the degree of import duty protection of local industry tends to be
moderate

In the Trade Office’s opinian, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- non competitive pricing

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- strong sectoral capability in Canada

The Trade Office suggests that sourcing toals currently available
to them have some limitiations in particular:

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: CONTINUE TO REPORT NON-~FERROUS METAL DEMAND AND SUPPLY

Results Expected: INFORM CANADIAN METAL SUPPLIERS TO CREATE
: ’ AWARENESS OF LOCAL INDUSTRY.

Aﬁtivitg: MONITOR LOCAL METAL EXPANSION PROJECTS AND INTRODUCE NEW CANADIAN
METAL PRODUCTS TO KOREAN IMPORTERS & MANUFACTURERS.

Results Expected: ASSIST CANADIAN FIRMS TO PENETRATE LOCAL
' MARKET.

Activity: ENCOURAGE: KOREAN METAL INDUSTRY INVESTMENT IN CANADA.

Results Expected: INVESTMENT BY KOREAN METAL FABRICATORS IN
CANADA

For the next fiscal y=ar, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sactar (sub-sector):

Activity: ENCOURAGE LOCAL INDUSTRY TO INVEST IN METAL REFINING & SMELTING
IN CANADA.

Results Expectad: KOREAN INVESTMENT IN METAL REFINING IN CANADA
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MISSION: 519 SECUL - COUNTRY: 248 KOREA

For the next fiscal year. the Trade Office is planning to

‘undartake the following new export support initiative(s) in ¢this

sector (sub—sector):

Activity: ASSIST CANADIAN FIRMS TO EXPORT NEWLY PRODUCED FERRO-ALLOYS TO
LOCAL STEEL INDUSTRY.

Results Expected: INCREASE EXPORTS OF SPECIAL FERRO-ALLOY TO
KOREA.
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87/88 Sector/Sub—-Sector Highlights
Submitted by Posts by Region

Reagion: ASIA AND PACIFIC

Mission: 519 SEOUL

Market: 268 KOREA
Sectaor: 012 PETROCHEM 2% CHEM PROD.EGP, SERV

Subsector: 121 CHEM 2 PETROCHEM PRODUCTS

Y Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Praojected) (Estimated)
Mkt Sizelimport) $ 4320. O0OM $ 4009. OOM $ 33&7. OOM $ 3175. 00OM
Canadian Exports $ 180. 0OM $ 1460. OOM $ 154.00M $ 121.00M
Canadian Share 4. 20% 4. 00% 4. 60% 3.80%
of Import Market
Msjor Competing Countries : Market Share
i) 265 JAPAN _ . ' 03S %
1i) 577 UNITED STATES OF AMERICA 025 %
iii) 128 GERMANY WEST 01S %
iv) 112 FRANCE 010 %
v} 354 NETHERLANDS A ' 010 %
vi) 051 UNITED KINGCOM ' ) Q0s % -
Cumulative 3 year export potential for CDN products 100 $M AND UP
in this Sector/Subsector:
Current status of Canadian exports: - Well established and growing
Froducts/services for which there are Current Total Imports
good market prospects In Canadian $
i) POLYETHYLENE $ 218.00 M
ii) STYRENE MONOMER $ 136.00 M
iii) ETHYLENE GLYCOL $ 856.00 M
iv) POTASH $ &0.00 M
v) METHANOL : $ 23.00 ™
vi) FIBERGLASS STRAND $ 29.00 ™
vii) POLYPROPYLENE $ 17.00 M
viii) RADIO-ACTIVE ISTOPES $ M

4. 00

The Trade Office reports that the following factors influence Canadian
axport performance in this market for this sector (sub-sector).
— there are import restrictions which can present significant problems
— the degree of import duty protection of local industry tends to be
moderate
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

"Region: ASIA AND PACIFIC

Mission: S19 SEOQOUL

Market: 268 KOREA

Sactor: 012 PETROCHEM % CHEM PROD, EGP, SERV

Subsector: 121 CHEM 2% PETROCHEM PRODUCTS

Page: 249

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ 4320.00M $ 4009. OOM $ 3367. 00M $ 3175.00M
Canadian Exports $ 180. OOM $ 160. OOM $ 154 00M $ 121.00M
Canadian Shars 4. 20% 4. 00% 4. 60% 3.80%
of Import Market ‘
Major Competing Countries ; Market Share
i) 265 JAPAN 035 %
i1} S77 UNITED STATES OF AMERICA 025 %
iii) 128 GERMANY WEST 015 %
iv) 112 FRANCE 010 %
v} 354 NETHERLANDS 010 %
vi) 0S1 UNITED KINGLOM 00S %
Cumulative 3 year export potential for CDN products 100 sM AND UP
in this Sector/Subsector:

Current status of Canadian exports: Well established and growing

Frodugts/services for which there are

Current Total Imports

good market praspects - ; In Canadian %

i) POLYETHYLENE
ii} STYRENE MONOMER
1ii) ETHYLENE GLYCOL
iv} POTASH
v} METHANGL
vi} FIBERGLASS STRAND
vii) POLYPROPYLENE
viii) RADIO-ACTIVE ISTOPES

R BRARAGSH

918.
136.
.86.
&60.
23.
29.
17.
4.

(0[0)
(0[0)
(o}0]
0o
(00]
(0[0)
Qo
00

The Trade Office reports that the following factors influence Canadian

2xport performance in this market for this sector (sub-secgtor).

IIIIIXXX

— there are import restrictions which can present significant problems
- the degree of import duty protection of local industry tends to be

maoderate
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In the Trade QOffice’s opiniaon, Canadian export performance in this sector
(sub=-sector) in this market is lower than optimum mainly because of: )
- non competitive pricing
- other factor(s) described by the Trade Office as follows:
POTASH - CANADIAN PRICE UNCOMPETITIVE

. Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
- use of provincial governments export promotion activities
- competitive export pricing for this market
- Canada’s position as gna of the few major sources of international
supply
- strong sectoral capabxlxtq in Canada

In suppart of Canadian exports in this sector (sub—-sector) the
Trade Office is currently engaged in activities which include:

Activity: TO MONITOR LOCAL PETROCHEMICAL EXPANSION PLAN AND TOQ INDUCE
KOREAN INVESTMENT IN CANADA.

Results Expected: TQ ALERT CANADIAN SUPPLIERS OF LOCAL OQUTPUT &
: : COMPETITION FROM LOCAL MARKET.

Acfivitg: FDLLON UP CANADA-KOREA BUSINESS COUNCIL MEETING ON CHEMICAL AND
PETROCHEMICAL SECTOR.

Results Expected: PROVIDE CANADIAN PARTICIPANTS WITH ADDIT IONAL
' MARKET INFORMATION.

. Far the next fiscal year, the Trade Office is planning to
undertake the following new export suppart initiative(s) in this
sectaor (sub~sectari:
Activity: TO HOLD CANADIAN PETROCHEMICAL SEMINAR IN KOREA.
Results Expected: INCREASES SALE OF CDN PETRO-CHEMICAL PRODUCTS

activity: PROMOTE EXCHANGE OF KOREAN OFFICIALS AND PRIVATE SECTOR TQ VISIT
CANADA FOR IMPORT REGUIREMENTS.

Results Expected: POSSIBLE JOINT-VENTURE IN CANADA & INCREASED
SALES TO KOREA.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

"éegion: ASIA AND PACIFIC

Mission: S19 SEQUL

Market: 268 KOREA

Sector: 014 EDUCATIDN.M?DICAL;HEALTH PRQD

Subsector: 142 HOSP. % MEDICAL EQUIP, INSTRUM.

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Sizel(import) $ 209. OOM $ 148. OOM $ 135. 00M ¢ 108. GOM
Canadian Exports $ G. 30M $ O..10M % 0. 20M $ 0. 10M
Canadian Share 6. 10% 0. 104 . 0. 10% 0. 10%
of Import Market :
Magyor Competing Countries : Market Share
i) 265 JAPAN 040 %
ii) S77 UNITED STATES OF AMERICA _ 033 4%
1ii) 128 GERMANY WEST ' E o1t %
iv) 354 NETHERLANDS ' i . 004 %
v} 0S1 UNITED KWIMNGDOM o002 %
vi) 512 SWITZERLAND : A : 002 %
Cumulative 3 year export potential for CDN products 1-3 sMm

in this Sector/Subsector:

Current status of Canadian exparts: Small but expanding
Froducts/services for which there are : Current Total Imports
good market pruspects - - In Canadian $
i} HI-TECH (ELECTRONIC) DIAGNOSTIC APPARATUS $ 65.00 M
ii) X-RAY AND RELATED EGUIP. $ 25.00 M

iii) ANALYZING EGUIPMENT ' $ ~S.00 M

The Trade Office reports that the following factors influence Canadian
2xpart performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
moderate

In the Trade Office’s apinien, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because af:
- a lack of intersst in the market on the part of Canadian exporters
- non competitive pricing
- difficulties of adaptation aof marketing techniques to the market by
som2 Canadian campanies
- market prospect which are relatively new and have not get been
explored adeaquately by Canadian exporters
- other factor(s) described by the Trade Office as follows:
TECHNICAL LICENSING/JOINT VENTURE ARE AN IMPORTANT FEATURE OF
THIS MARKET AND MAY CONSIDERABLY ENHANCE MARYET PENETRATION.
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Sama Canadian exporters to this market in this sector(sub—sectar)
have enjoyad success greviously as a result of a variety of b
factoars which the trade office reparts te include:

- aggressive marketing on the part of Canadian Exporters

- campatitive expart pricing for this market

In support of Canadian exports in this sector (sub-sectar) the
Trade Office is currently engaged in activities which include:

Activity: FOLLOW UP THE LIST OF 235 COMMODITIES RECENTLY RELEASED BY KOREAN
GOQVT. FOR PURSUING EARLY DIVERSION OF CURRENT IMPORT SOURCES FROM
JAPAN TO AMERICAN/EUROPEAN COUNTRIES. IN AN EFFORT TO AMEND KOREA’
S SERIQUS TRADE DEFICIT WITH JAPAN.

Results Expected: LISf UP PRODUCTS FOR WHICH CANADIAN SUPPLIER
COULD COMPETE IN REPLACING CURRENT JAPANESE
SOURCES.

For the next fiscal year, the Trade Office is planning to

urndertake the following new export support initiative(s) in ¢this
sector (sub-sector):

Activity: HOLD A CATAGOG PRODUCT SHOW AT THE EMBASSY TRADE INFO CENTER.

Resuits Expectsd: INTRODUCE EFFICIENTLY NUMBER- OF SPACIFIC CDN
PRODUCTS TO LOCAL INTERESTS.
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Type of Event

Promotional Projects approved and planned for the comihg fiscal year.

Mission: S19 SEOUL
Sector: 001 AGRI % FCOD PRODUCTS 2 SERVICE

C24 MISSION INCOMING
SWINE BUYERS FROM KOREA

Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV

010 FAIRS
CANADIAN DEFENCE PRODUCTS SOLOSHOW IN SEOUL., KOREA

Sector: 008 TRANEPORT SYS, EQUIP, COMP, SERV.

024 MISSION INCOMING
AUTO PARTS MISSION FROM KOREA

Sector: 010 MINE,METAL, MINERAL PROD % SRV
020 MISSION OUTGOING

BIOTECHNOLOGY MISSION TO KOREA

TIMBER FRAME CONSTRUCTION MISSION TO KOREA
Sector: 013 CONSUMER PRODUCTS

01C FAIRS '
- CONSUMER PRODUCTS SOLO SHOW, SEQUL, KOREA

Sector: 016 INDUSTRIAL MACHIN, PLANTS, SERV.
02C MISSION QUTGOING
LIGHTING EQUIFMENT MISSION TO SOUTH KUOREA
CANADIAN ENERGY CCMMODITIES SEMINAR IN KOREA
Sector: 999 MULTIPLE SECTORS

010 FAIRS
CaNADA WEEK IN SEQUL., KOREA

Type of Event

Promotiognal projects proposed for the two following fiscal years.

Mission: 519 SEQUL
Sector: 003 GRAINS AND OQILSEEDS

G2C MISSION OQUTGOING ,
DEHYDRATED ALFALFA BUYING MISSION

LLocation

SEOUL

SEQUL
SEQUL

SEQUL

SEOQUL

SEQUL

Location

Page: 253

Datse

0587

0e87

0s87

ozes8
1087

0687

1187
0&87

1187

Date

0488
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Type aof Event ° Location
Fraomotional progjects proposed for the two following fiscal years.
Mission: 519 SEQUL
Sector: OC4 DEFENCE PROGRAMS, PRODUCTS, SERV

020 MISSION OUTGOING
DEFENSE PRODUCTS

Sector: 005 COMM. % INFORM. EQP.% SERV

022 MISSION OUTGOING

TECHNOLOGY TRANSFER MISSION TRNTO, MTL, VNCVR
024 MISSICN INCOMING
CABLE TV MISSION SEQUL

ELECTRONIC COMPONENTS SEOUL
Sector: 006 ELECTRONICS EQUIP. % SERV

024 MISSION INCOMING _
INSTRUMENTATION MISSION - SEQUL

Sectar: 0GB TRANSPORT SYS, EQUIP, COMP, SERV.

G20 MISSION QUTGOING
AUTO-PARTS MISSIONM

(]

ector: 009 FOREST PRODUCTS, EGUIP, SERVICES

024 MISSION INCOMING
CONSTRUCTION TECHNOLOGY MISSION SEOUL

Sector: 0t4 EDUCATION, MEDICAL, HEALTH PROD

GzG MISSION QUTGGOING
BIOTECHNOLOGY MISEICN

Page: 254

Date

0389

0683

1288
1188

0ses

o788

0488

o189

e e gty
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Missien: 520 TOKYQ
Cauntry: 245 JAPAN

JAPAN 'S TRADE AND CURRENT ACCOUNT SURPLUSES HaWE BEEN GROWING AT
EXPONENTIAL RATES IN RECENT YEARS. IN 1984, JAPAN'S GLOBAL TRADE
SURPLUS WILL EXCEED $100 BN, TWICE LAST YEAR‘S LEVEL. TO ALLEVIATE
TRADE FRICTIONS, PARTICULARLY WITH THE USA AND THE EUROPEAN COM-
MUNITY, % TO COWNTRIBUTE TD A EETTER-BALANCED WORLD ECON. ., THE JPNSE
ARE BEING FORCED TO MAKE MAJOR ECON. POLICY CHANGES AIMED AT RE-
DUCING DEPENDENCE ON EXPORTS. JPN IS CDA‘S SECOND LARGEST TRADING
PARTNER. BILATERAL TRADE TOTALLED $11. % BN IN 1%85. IN THE PAST TWO
YEARS. CDA HAS MOVED FM A LONGSTANDING BILATERAL TRADE SURPLUS
WITH JPN TO & TEFICIT OF OVER s$1 BN THIS YEAR. ALTHOUGH THE JPNSE
ECON. IS EXPECYTED TO MOVE GRADUALLY AWAY FM HEAVY IND., THE BACK-
BONE OF CDN EXPORTS TO JPN WILL CONTINUE TO BE ENERGY, MINERALS,
FORESTRY AND ACGRICULTURAL PRODS. IN THE PAST 18 MTHS, THE JUPNSE
YEN HAS APPRECIATED BY S50% AGAINST THE CDN % USA DOLLARS. HOWEVER,
JPNSE FIRMS ARE FIGHTING TENACIOUSLY TO PROTECT THEIR MKT SHARES
BOTH AT HOME & IN OVERSEAS MKTS. ALTHOUGH MANY EXPORTERS ARE LOS-
ING MOMEY, JPN'S EXPORT VOLUMES HAVE NOT DECLINED SIGNIFICANTLY
YET THIS YEAR JPNSE MKT LIBERALIZATION, STIMULATED DOMESTIC DEM-
AND, EXPANCDED OFFSHORE DIRECT INVETMNT & FURTHER APPRECIATION OF
THE YEN MAY BE NECESSARY TO RESTORE BALANCE IN JPN‘S TRADING RE-
LATIONS. YEN. APPRECIATION WILL HAVE LIMITED IMPACT FOR THE MAJOR-
ITY OF CDN EXFORTS TO JPN WHICH ARE CONCENTRADED IN AREAS WHERE
THERE IS EITHER LITTLE JPNSE DOMESTIC COMPETITIVE PROD‘N OR WHERE
EXISTING PROD‘N IS PROTECTED BY A COMBINATION OF TARIFF % NON-
TARIFF BARRIERS. JPN IS UNDERGOING AN EXTENSIVE RESTRUCTURING OF
ITS INDUSTRIAL. BAGE, SHIFTING PROD‘N OF BASIC MATERIALS TO OFF-
SHORE LOCATIONS 2 CEVOTING GREATER ATT'N TO THE GROWTH OF NEW
TECH. 2% KNOWLEDGE-INTENSIVE INDUSTRIES. AS JPN SHEDS BASIC IND‘L
PROZ ‘N, RAW-MATERIALS PURCHASES MAY DECLINE BUT MNEW OPPORT. SHOULD
EMERGE FOR CDNE TO EXPAND SALES OF MORE PROCESEED 600DS.

THERE IS AMPLE EVIDENCE THAT JAPANESE CONSUMER BEHAVIOR % TASTES
ARE CHANGING, CREATING MNEW MARKET OPPORT. FOR CDNS. JAPAN HAS
EMERGED AS OUR SECOMD LARGEST AND FASTEST GROWING OVERSEAS TOUR-
ISM MARKET. THE EXPANDING FAST FOOD IND. IN JAPAN IS A MAJOR
CUSTOMER FOR CDN PROCESSED FISH, FRENCH FRIED POTATOES 2 OTHER
FOOD STUFFS. HOWEVER. THERE ARE PERSISTENT RIGIDITIES 2 TECHNICAL
BARRIERS IN THE JAPAMESE DISTRIBUTIOMN SYSTEM. OUR TRADE PRICRITIES
WITH JPM WILL AIM AT MAINTAINING 2 WHERE POSSIELE, IMPROVING OUR
POSITION IMN A& MATURING RAW MATERIALS MKT. AS JPNSE FIRMS SCALE
BACK DOMESTIC UNCOMPETITIVE BASIC IND ‘L PROL'N, WE WILL SEEK TO
CAPTURE LARGER MKT SHARES IN VALUE-ADDED METALS. PAPER PRODS AND
CHEMICALS. REDUCTION OF JPNSE IMPORT BARRIERS WILL ALLOW OUR COM-
PETITIVE AGRICULTURE, FISHERY % WOOD PRODUCTS IMPROVED MKT ACCESS.
FINALLY, GREATER EMPHASIS WILL BE PLACED ON MKTG ACTIVITIES IN THE
AREAS OF TOURIZSM, MANUFACTURED AND HIGH TECHMNOLOIGY GOODS.




27,/02s87 DEPARTMENT OF EXTERNAL AFFAIRS Page: 255
Export and Investment Promotion Plarning System

REFT: SYN-GED g7/88 ‘A. Post export program priorities

Region: ASIA aND PACIFIC

Mission: 520 TOKYO

Market: 265 JAPAN

The Mission selected the following sectors as priority areas For
export promotion activities for the coming fiscal year:

1. CG10 MINE, METAL.MINERAL PRQOD % SRV

REASONS: DECLINING JPMNESE STEEL PROD'N WILL AFFECT CDN COAL EXPORTS BUT IND‘L
RESTRUCTURING INCL. REDUCTION & ELIMINATION OF UNCOMP ‘VE IND‘L CAPAC'Y
WILL CREATE OPPORT. FOR EXPT’S OF PROCESSED MINERALS AND METALS.

2. 001 AGRI & FOOD PRODUCTS & SERVICE

REASONS: CHANGES IN JPNSE EATING HABITS AND PRESSURES TO OPEN THIS MARKET
SEGMENT WILL CREATE NEW EXPORT OPPORTUNITIES FOR CDN AGRICULTURE AND
FOOD PRODUCTS.

3. 0CY FOREST PRODUCTS, EQUIP, SERVICES
FEASONS: IMPROVING THE GQUALITY OF HOUSING HAS BECOME A HIGH PRIORITY FOR THE
"~ JPNSE GOVT. PROBABLE CHANGES IN THE BUILDING CODES AND A POSSIBLE
LOWERING OF TARIFFS WILL BENEFIT CDN EXPORTERS.

4. 00S COMM. 2 INFORM. EGP. & SERV :

FEASONS: MARKET LIBERALIZATION AND RELAXATION OF TESTING PROCEDURES, POLITICAL
PRESSURE AND EXPANDING MARKET FOLLOWING GUOTE PRIVATIZATION UNGUOTE
OF NIPPON TELEGRAPH AND TELEPHONE (NTT). '

5. 002 FISHERIES.SEA PROCUCTS % SERV.

REAZONS: EXPORTS OF HIGH QUALITY CDN SEAFOOD PRODUCTS ARE EXPANDING RAPIDLY AS
A RESULT OF THE HIGH VALUE OF THE YEN AND CHANGING FISHING PATTERNS AS
A RESULT OF GLOBAL EXTENSIONS OF 200 MILE ECONOMIC ZONES.

& 0123 CONSUMER PRODUCTS
FEASONS: CONSUMER BEHAVIOR AND TASTES ARE CHANGING WITH AFFLUENT YOUTH MARKET
LEADING THE WAY.

The most important current Canadian export sectars to this
market are (based on actual export sales):

1. 010 MINE., METAL. MINERAL PROD &% SRV

2. 009 FOREST PRODUCTS, EGUIP, SERVICES
3. 003 GRAINS AND QILSEEDS

4. 002 FISHERIES,SEA PRODUCTS % SERWV.
5. 0Cl AGRI % FQOD PRODUCTS & SERVICE
é.

0132 CONSUMER PRODUCTS
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

"Region: ASIA AND PACIFIC

Mission: 520 TOKYO

Market: 265 JAPAN

Sector: 001 AGRI & FOOD PRODUCTS & SERVICE

Subsector: 011 ANIMAL,POQULTRY BREEDING STOCK

Etatistical Data On Next Year Current Year 1 Year Ago
Sector/sub-sectaoar (Projected) (Estimated)
Mkt Size(import) % 20. OCHM $ 20. OOM $ 17. OOM $
Canadian Expaorts $ 3. OOM $ 3. OOM $ 2. 40M $
Canadian Share 15. Q0% 15. 00% 14, 004
of Impaort Market
Major Caompeting Caountries Market Share
i) 577 UNITED STATES OF AMERICA 045 %
1i} 370 NEW ZEALAND 015 %
iii) 051 UNITED KINGDOM 005 %
iv? 128 GERMANY WEST 005 %

Cumulative 3 year export potential far CDN products - S-15 sM

in this Sector/Subsector:

Current status of Canadian expaurts: Mature with little growth

Fraoducts/services for which there are
sd

2 Years Ago

. Page: 236

14. OOM
2. 90M
21.00%

Current Total Imports

g o3 market pruspects In Canadian ¢
i} POULTRY BREECDING STACK . % 13.10 ™M

ii} PUREBRED DAIRY CATTLE % 3.10 M
iii) PUREBRED SWINE ’ $ - 3.60'M

The Trade Office reparts that the following factaors influence Canadian

2yport performance in this market for this sector (sub—sector).

— %there are impart restrictions which can present significant problems
~ the degree of impart duty praotection of local industry tends to be

low

— appraoval of technical standards can present problems in the case of

sgme imported products
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In the Trade Office’s apinion, Canadian export perfcrmance in this sectar
(sub—sector) in this market is lower than optimum mainly because of: .
- No factaors reported by missian -

Some Canadian exporters to this market in this sector(sub-sector)}
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
- participation in trade fairs ’ )
- use of Canadian Government export promotion activities
- competitive export pricing for this market
- Canada’s position as one of the few major sources of internaticnal
supply
- strong sectoral capability in Canada

For the nex%t fiscal year, the Trade Office is planning fo
undertake the following new export suppart initiative(s) in this
sector (sub—;ector):

Activity: TECHNICAL SEMINAR FRESENTED BY AGRICULTURE CANADA RESEARCHERS AND
CANADIAN SWINE EXPORTERS, 1987.

Results Expected:‘SALES OF BREEDING STOQCK OVER 2-3 YRS VALUED
AT 3100-200, 000 CDN.

Aétivitg: PURSUE ACCESS GQUESTION FOR DAIRY EMBRYQOS.

Results Expected: DEVELOPMENT OF NEW EXPORT MARKET EST. $100, 000

R g - T
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87/88 Eector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: S2C TOKYO

Market: 265 JAPAN

Sector: 001 AGRI % FOOD PRODUCTS % SERVICE

Subsector: 012 HORTICULTURE (FRUIT,VEG,FLOR)

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sactor (Projected) (Estimated)
Mkt Size(import) s S70. COM $ S575.00M $ S560. 00M $ S50.00M
Canadian Exports % 2. 50m $ 2. OoM $ 1. 10M $ 2. 20M
Canadian Share 0. 40% 0. 30% 0. 20%4 0. 40%
of Import Market
Mayjor Competing Countries . " Market Share
i) 577 UNITED STATES OF AMERICA : 030 %
ii) 370 NEW ZEALAND 020 %
iii) 192 PECOFLE’S REP UOF CHINA - 010 %
iv) 434 TAIWAN 010 %
Cumulative 3 year export potential for CDN pro&ucts 5-15 $M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Praducts/services far which there are Current Total Imports
g3s2d market prospects . In Canadian $
i) MUSHRQOOMS , $ 60.00 ™M
ii) APPLES - . 3 0.00 M
iii) RASPBERRIES $ - 0.00 '™

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— there are impart restrictions which can present significant problems
- the degree of import duty protection of local industry tends to be
moderate )
— approval of technical standards can present problems in the case of
some imported prcducts
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In the Trade Office’s cpinion, Canadian export perfarmance in this sector
(suyb—-sector) in this market is lowar than optimum mainly because of: |
~ non competitiva pricing
~ non—tariff protectionist measures which are difficult to overcome
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters '
- other factor(s) described by the Trade Office as follows:
NON-COMPETITIVE PRICING RESUWWTED IN PUSH TOWARDS MORE EXQOTIC
ITEMS E.G. FRESH MUSHROOMS/LESS PRICE SENSITIVE:; RASPBERRIES: TRANS~
PORTATION AND HARVESTING KEY FACTORS IN EXPCORT SUCCESS.

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters
- participation in trade fairs

- use of Canadian Government export promoticn activities

"In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: APPLE FUMIGATION RESEARCH PROJECT (CODDLING MOTH).

Results Expected: WHEN APFROVED BY JAPANESE GGOVERNMENT, ACCESS
. FOR CANADIAN APPLES. .

Activity: IDENTIFICATION OF NEW POTENTIAL CUSTOMERS FOR MUSHROOMS.

Results Expected: DOUBLING OF EXPORTS TO $2 MILLION WITHIN
3 YEARS.

Far the next fiscal y=ar, the Trade QOffice is planning teo
undertake the following new export support initiative(s) in this
sactor (sub—sector):

Aztivity: SEEK MARKET ACCEES FOR TOMATQES AND PEPPERE . FIRST
TECHNICAL CONSULTATIONS HELD IN TOKYQ JAN 1987

Results Expected: POTENTIAL SALES OF UP TO $ 1 MILLION IN
S YEAR PERIOD AFTER APPROVAL.

Activity: TRIAL SHIPMENTS OF FRESH RASPBERRIES IN AUGUST 1987.

Results Expected: GRADUAL DEVELODPMENT OF JAPANECE MARKET FOR
FREEH RASPEERRIES -~ MODEEST VOLUME.
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87/88 Sector/Sub~-Sector Highlights
Submitted by Pasts by Region

Ragion: ASIA AND PACIFIC

Mission: 3520 TOKYO

Market: 265 JAPAN

Sector: 00f AGRI % FOOD PRODUCTS % SERVICE

Subsector: Q13 SEEDE % SPECIAL CROPS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sactor/sub-sector (Projected) (Estimated)
Mkt Sizel{impart) % 163. OOM $ 141. OCM $ 130. 0OM $ 125. 00M
Canadian Exparts $ 30. OOM $ 28. O0M $ 18. 30M $ 17. 10M
Canadian Share 18. 004 20. 0% 14. 00% 14.00%
af Import Market
Majar Caoampeting Caountries Market Share
i) 577 UNITED STATES OF AMERICA , 065 %
ii) 112 FRANCE ' 00S %
ii1i) 370 NEW ZEALAND L 00S %
iv) 192 PEOPLE'S REP OF CHINA C0S %
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exparts: Well established and growing
Froducts/services for which there are Current Tatal Imparts
good market prcspects » In Canadian

i) PEAT MOSS ’ 4 $ 9. 460

ii} MUSTARDSEED $ S. 00
iii) BUCKWHEAT ' . 2 33. 10
iv) PULSES (PEAS, BEANS) k] 85. 00
v) FORAGE. GRASE SEED . 3 28. 00

IIIII N

The Trade QOffice repgarts that the following factors influence Canadian
2xgarTt perfaormance in this market far this sectar (sub-sectar).
= the degree of import duty protection of local industry tends to be
low s

In the Trade Office’s apinion, Canadian expart perfarmance in this sector
(sub-sector}) in this market is lower than optimum mainly because af:
= other factor(si described by the Trade OFffice as fallows:
MATURE MARKET GEMNERALLY BUT GOOD PROSPECTS IN PEAT MOSS.
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Sama Canadian exparters to this market in this sectar{sub—sector)
nave enjoyed success greviously as a result of a variety of )
factors which the trsde office reports to include:

- support provided by the PEMD program :

- use of Canadian Government export promotian activities

— competitive export pricing for this market

— Canada’s position as one of the few major sources of international

supply ,
- strong sectaral capability in Canada

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

adctivity: PREPARATION OF MARKET PROFILES IN-HOUSE FOR SPECIFIC
PRODUCTS ( PEAT MOSS, BUCKWHEAT, PULSES ).

Results Expected: INCREASED KNDWLEDGE OF JAPANESE MARKET
LEADING TO MORE SALES OF CDN PEAT MOSS.
BUCKWHEAT, PULEES. POSSIBLE SALES INCREASES OF
10-20% FOR PEAT MOSS OVER NEXT 2-3 YEARS.

Far the next fiscal year. the Trade Office is planning to
cndertake the following new export support initiativel(s) in this
s2ctor (sub—sector):

Activity: DEVELOP NEW COMTACTS/BUSINESS FOR PEAT MOSS.

Results Expected: INCREASE EXPORTS BY MINIMUM 10%.
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87/88 Sector/Sub-Sector Highlights
Sebmitted by Posts by Region

Region: ASIA AND PACIFIC
Mission: 520 TOKYO
Market: 265 JAPAN

Sector. 001 AGRI % FDOD PRODUCTS % SERVICE

Subsector: 014 MEATS % MEAT BY-PRODUCTS

Statistical Data On Next Year Current Yeaar 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) {Estimated)
Mkt Sizelimport) $ 2325. 0OM $ 2250. OOM % 2098. OOM $ 1857.00M
Canadian Exports $ 200. OOM $ 180.00M $ 128. OOM $ 143.00M
Canadian Share 8. 60% 8. 00% 6. 10% 7.70%
of Import Market
Magar Competing Cauntries ‘ Market Share
i) 011 AUSTRALIA o 020 %
ii) 577 UNITED STATES OF AMERICA * 019 %
iii) 093 DENMARK wo 019 %
ivi 434 TAIWAN : 016 %
v) 370 NEW ZEALAND . . 005 %
vi} S2C THAILAND ‘ ) 003 %
Cumulative 3 qea% export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Cansdian exports: Well establishked and growing
Froducts/services for which there are Current Total Imports
joad market prospects . In Canadian ¢
i) PORK $ 943. 00 'M
ii) BEEF i % 630.00 M
iii) HORSEMEAT ) $ 80.00 M
, $ 4.00 M

iv) TURKEY

The Trade Office rTeports that the following factors influence Canadian
2xport performance in this market for this sector (sub—sector).
- there are import restrictions which can present significant problems
— the degree of import duty protection of local industry tends to be
low
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In the Trade Office’s aopinion: Canadian expart performance in this sector
(sub—-gector) in this market is lower than optimum mainly because of: :
- non caompatitive pricing
- naon—tariff protectionist measures which are difficult to overcome
other factor(s) described by the Trade Office as follows:
IMPORT RESTRICTIONS SIGNIFICANT PROBLEM FOR BEEF EXPORTS NOT
POULTRY, HORSEMEAT OR PORK. NON-COMPETITIVE PRICING REFERS TO
BEEF % TURKEY. LATTER RELATIVELY NEW PRODUCT .NUTRITIONAL
- VALUES ETC. MUST BE STRESSED TO JAPANESE.

Some Canadian exporters to this market in this sector(sub-sectar)
tave enjoyed success previously as a3 result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
- support provided by the PEMD praogram
- participation in trade fairs
- use of Canadian Government export promotion activities
= use of provincial governments export promotion activities
. — competitive export pricing for this market
- strong sectoral capability in Canada

In support of Canadian exports in this sector (sub-sectaor) the
Trade Office is currently engaged in activities which include:

Activity: FOLLOWING UP WITH RECENT PORK BUYING MISSIONS.

Results Exﬁected: $1-3 MILLION IN IMMEDIATE NEW BUSINESS.
"PROJECT %20 MILLION IN 3 YEARS.

Activity: WORKING WITH PROVINCIAL GOVERNMENT OFFICES TO DEVELOP BEEF
EXPORTS.

Results Expectasd: GRADUALLY INCREASE MARKET PENETRATION. PARTI-
CULARLY IN SELECTED BEEF CUTS (SHORT PLATE,
CHEEKS). '

Arrtivity: WORKING W/FRIVINCIAL GOVERNMENT OFFICES TO DEVELOP TURKEY AND
PORK EXPORTS.

Results Expected: GRADUALLY INCREASE MARKET PENETRATION & TO
INCREASE JAPANESE AWARENESS OF TURKEY
PRODUCTS.

For the next fiscal year, the Trade Office is planning to
undartake the following new expart support initiative(s) in this
sector (sub-sector):

Aztivity: EMPHASIZE PORK IN ALL CONSUMER AND TRADE ACTIVITIES.

Results Expectad MAINTAIN HIGH PROFILE OF THIS IMPORTANT FOOD
EXPORT FROM CANADA.
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For the next fiscal year, the Trade Office is planning to

undartake the following new export support initiative(z) in this

sector (sub-sector):

Activity: NEGOTIATE INCREASED BEEF ALLOCATION WITH MINISTRY OF AGRICULTURE,
FORESTRY, % FISHERIES FOR EMBASSY PROMOTIONS.

Results Expected: 20% INCREASE IN BEEF ALLOCATICN.

Activity: ORGANIZE TURKEY DEMONSTRATION ON BEHALF QF CANADIAN TURKEY
MARKET ING ASENCY W/POTENTIAL TO INCREASE EXFORTS BY 10%.

Results Expectaed: NEW BUSINESS LEADS FOR TURKEY.
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87/88 Sector/Sub—-Sector Highlights
Submitted by Posts by Region

Ra2gion: ASIA AND PACIFIC

Mission: 520 TOKYO

Market: 265 JAPAN

Sector: 001 AGRI % FCOD PRODUCTS 2 SERVICE

Sutsector: 015 SEMI % PROCESSED FOOD & DRINK

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) ¢ S5200. OOM $ S5CC0. OOM 3 4500. OOM $ 4300. OOM
Canadian Exparts $ 42. GOM $ 38. OCM % 27. OOM $ 25. 00M
Canadian Share C. 80% 0. 80% 0. &0% 0. &0%
of Import Market
Msjor Competing Countries Market Share
i) 609 EURIPEAN COMMDON MARKET. C 025 %
1i) 577 UNITED STATES GF AMERICA : 020 %
iii) 011 AUSTRALIA . 006 7
iv) 37C NEW ZEALAND Q0S %
. wv) 192 PEJFLE’S REP OF CHINA . 004 %
Cumuiative 3 year sxport potential for CDN products 100 sM AND UP

in ¢his Sector/Subsector:

Current status of Canadian exports: Small but expanding
Froducts/services for which there are Current Total Imports
gooa market prospects ’ In Canadian $
i) FROZEMN POTATOES $ &65.00 M
ii) CUSTOM MADZ FGACS $ 0.00 M
ii1i) BEVERAGES $ 474. 00 M
iv) MAPLE PRODUCTS $ 0.80 ™
v} BLUEBERRIES $ 1.40 M

The Trade Office reports that the following factors influence Canadian
exgort performance in this market for this sector (sub-sector).
- the degree of import duty protection of local industry tends to be
moderate
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In the Trade Office’s opinion, Canadian export performance in this sector
" {zub~-3ector) in this market is lower than aoptimum mainly because of:
- market prospect which are relatively new and have nat yet been
explored adequately by Canadian exporters
- other factor(s) described by the Trade Office as follows:
MAPLE PRODUCTS HAVE A& HIGH DEGREE OF PROTECTION OF LOCAL INDUSTRY
BY IMPORT DUTIES THAN OTHER PRODUCTS IN THIE SECTOR.

Some Canadian exporters to this market in this sector(sub-sector)
have engoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- participation in trade missions

~ use of Canadian Government export promotiaon activities

Iﬁ support of Canadian exparts in this sectaor (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: SEEKING NEW SUPERMARKET AND DEFR'T STORE FARTICIPANTS IN CDA FOOD
FAIR PROGRAM.

Results Expected: 4 NEW FARTICIPANTS RESULTING IN NEW BUSINESS
. OF $2 - S MILLION. STIMULATE TRADE ENQUIRRES.

Activity: ENCOURAGING BUYERS MISSIONS TO CANADA.

Results Expectead: MINIMUM OF 4 MISSIONS WITH EXPECTED PURCHASES
OF $3-5 MILLION. STIMULATE TRADE ENGUIRRES.

Activity: CONCENTRATING EFFORTS ON HIGH POTENTIAL PRODUCTS, FROZEN POTATOES,
BLUEBERRIES. MAPLE PRODUCTS.

Results Expected: INCREASED SALES IN 1987 OF MINIMUM OF 10%.

For the next fiscal year, the Trade Office is planning to
uniertake the following new export support initiative(s) in this
sectar (sub-sector):

Activity: IDENTIFY PRODUCTS WHICH CAN BE COMPETITIVELY CUSTOM PACKED IN
CANADA. A

Results>Expected: POTENTIAL NEW BUSINESS OF SEVERAL MILLIONS BY
1988,
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Fcr the next #fiscal year, the Trade Qffice is planning to
undartake the following new export suppart initiative(s}) in ¢this
sactor (sub-sector):
Activity: DEVELOP NEW CONTACTS IN FOOD SERVICE SECTOR.

Results Expected: NEW BUSINESS LEADS IN THIS IMPORTANT SECTOR.

Activity: DISTRIBUTE 1986 STUDIES ON FOOD SERVICE IN JAPAN AND RETAIL FOOD
AND BEVERAGE SECTOR IN JAPAN. ’

Results Expected: INCREASE CDN INDUSTRY AWARENESS/UNDERSTANDING
OF JAPANESE RETAIL FOOD AND FOOD SERVICE
SECTORS.
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B7/88 Sector/Sub-Sector Highlights
Submitted by Posts by Regian

Region: ASIA AND PACIFIC

tiissian: 520 TOKYOD

Market: 265 JAPAN

Sector: 001 AGRI & FOOD PRODUCTS % SERVICE

Subsector: Q18 FEED, FERTILIZER ¥ VET PRODUCTS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sactor (Projected) (Estimated)
Mkt Size(import) s 681. OOM $ &£81. 0OM $ 443 00OM $ 487.00M
Canadian Exports ¢ 70. OOM $ 66, GOM $ §59. 20M % 81. 30M
Canadian Share 1Q. 30% 10. 00% 13. 00% 17.00%
of Import Market
Major Competing Countries Market Share
i) 977 UNITED STATES OF AMERICA “ 0&0 %
1i) 192 PEQFLE'S REF OF CHINA c10 %
iii) 047 BRAZIL 010 %
iv) 214 INDONESIA E 010 %
Cumulative 3 y=ar éxport patential for CDN praducés g 100 st AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services #or which there are Current Total Imports
gocd market prospects ) In Canadian ¢

i) ALFALFA PRODUCTS - $ 190.00 M

ii) OILSEED SCREENINGS . ] % 16.00 M

The Trade Office reports that the following factors influence Canadian
expart performance in this market for this sector (sub-sectar)..
- there are import restrictions which can present significant problems
~ the degree of import duty protection of lacal industry tends to be
low

In the Trade Office’s apinion, Canadian expert performance in this sector
(sub-sector) in this market is lower than aoptimum mainly because of:
-~ nan caompetitive pricing
— nan-tarifé proftectionist measures which are difficult to overcome
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exparters
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Canadian exporters to this market in this sector(sub-sector}

enjoyed success previously as a result of a variety of '

ctors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- use of Canadian Government export promotion activities

- competitive export pricing for this market

- Canada’s position as one of the few major sources of international
supply

- strong sectoral capability in Canada

+ N
0

< 3
- b

lulll.

In support of Canadian exparts in thi§ sector (sub-sector) the

Trade Qffice is currently engaged in activities which include:

ctivity: TRANSLATION & PRINTING OF SHORT BROCHURE ON ALFALFA PRODUCTS FOR
CANADIAN DEHYDRATORS ASSN. % DISTRIBUTION OF AG CDA/CANADIAN
DEHY ASSOC. BOOKLET ON ALFALFA PRODUCTS.

Results Expected: INCREASED AWARENESS OF GUALITY OF CANADIAN
ALFALFA PRODUCTS LEADING TO INCREASED SALES.
STIMULATE TRADE INGUIRIES.

Ffor the next fiscal year, the Trade Office is planning to
undertake the following new expart support 1n1t1at1ve(s) in this

sector (sub-sectar):

Activity: SEMINARS TO BE HELD IN APRIL 1987 TO PROMOTE USE OF ALFALFA
PRODUCTS.

Results Expectad: CONTIMUED GROWTH IN SALES OF ALFALFA PELLETS,
CUBES AND HAY ,BY 10-20%4 OVER THE NEXT 3
YEARS. STIMULATE TRADE INGUIRIES.

Aotivity: BILATERAL DISCUSSIONS WITH MINISTRY OF AGRICULTURE TO DEVELQOP
FUMIGATION PROCEDURE TO PERMIT ACCESS FOR NEW ALFALFA PRODUCTS.

Results Expectesd: ONCE ACCESS ACHIEVED, EXPECTED SALES OF $20
MILLION WITHIN S-YEAR PERIOD.

-
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B7/88 Sector/Sub-Sector Highlights
Submitted by Posts by Regian

Razion: ASIA AND PACIFIC

Missiagn: S20 TOKYO

Market: 265 JAPAN

Sector: 002 FISHERIES, SEA PRODUCTS % SERV.

Sunsectaor: 999 ALL SUB-SECTORS -

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sectoar (Projected) (Estimated)
Mkt Size(import} $ 10000. OOM % 9000. OOM $ &747. O0M $ S731. 00M
Canadian Exports % 440Q. OOM $ 400. OOM $ 319. OOM $ 233.00M
Canadian Share’ 4. 40% 4. 40% 4. 70% 4. 00%
af Import Market
Major Competing Countries , Market Share
1) S77 UNITED STATES OF AMERICA 018 %4
1i) 268 KOREA 013 %
ii1i) 434 TAIWAN . 011 %
iv}) 206 INDIA - 004 %
v) 214 INDONESIA 004 %
vi) 011 AUSTRALIA ) 004 %
Cumulative 3 year export potential far CDN products 100 $M AND UP

in this Sectoer/Subsactor:

Current status of Canadian exports: Well establisted and growing

Froducts/services for which there are . " Current Total Imports

gcod market prospects . In Canadian %

i) ATLANTIC HERRING ROE $ 70.00 M

ii) CAPELIN % 80.00 M

iii} PACIFIC ROE % 177.00 M

iv) CRAB $ 191.00 M

v} SALMON $ &50.00 M

vi) RED FISH _ % 0.00 M

vii) LIVE LOBSTER $ 7.00 M

viii) SMELT % 7.00 M

The Trade Office reports that the following factors influence Canadian
2xpart performance in this market for this sector (sub-sector).
— there are import restrictions which can present significant problems
— the degres of import duty protection of local industry tends to be
moderate
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in the Trade Office’s opinion, Canadian export performance in this sector
tsub—-sector) in this market is lower than optimum mainly because aof:
- non—tariff protectionist measures which are difficult to overcame
- other factor(s) described by the Trade Office as follows:
SHORT SUPPLY FOR SOME SPECIES - PACIFIC HERRING, ATLANTIC COD.
CRAB.

Some Canadian exparters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reparts to include:

= suppart provided by the PEMD pragram

~ participaticon in trade fairs

- participation in trade missicns

~ use of Canadian Gavernmant expart promotiaon activities

- competitive export pricing for this market
- Canada’s positiaon as one of the few major sources of international

supply

~ strong sectaral capability in Canada

In'support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

adctivity: INVESTIGATE POSSIBLE NEW USES/MARKETS FOR CAPELIN. DISTRIBUTE TO
‘ CON INDUSTRY MAY 19835 ASI-INTECH RESEARCH'’S bTUDY OF THE CAPELIN
MARKET IN JAPAN.

Results Expected: INCREASED CAPELIN EXPORTS.

Activity: SEEK GREATER PENETRATION OF FOOD SERVICE SECTOR. DISTRIBUTE TO
CDN INDUSTRY COPIES OF 198& STUDY ON JAPAN‘S FOOD SERVICE SECTOR.

Results Expected: NEW SALES OF VALUE ADDED FISH PRODUCTS .
STIMULATE TRADE INGUIRIES.

ctivity: NEW COMPUTERIZED FCORMAT FOR FISHERY REPORT.
Results Expectad: MORE TIMELY AND INFORMATIVE REPORT NILLAALLON
INDUSTRY AND GOVERNMENT TO MAKE MORE INFORMED
DECISIONS.
For the next fiscal year, the Trade Office is plamming to
undertake the fallowing new export support initiative(s) in ¢this
saector (sub—sector):

Activity: MARKET PROFILES - ATLANTIC HERRING SMOKED SALMON, LIVE LOBSTER.

Results Expected: PROVILDE MARKET INFO TO CDN FIRMS INVOLVED IN
THESE GROWTH SECTORS.
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For the next fiscal y2ar, the Trade Office is planning to

undartake the following new export support initiative(s) in ¢his

gzcnar (sub—-sector):

fdctivity: COD RESEARCH - PHASE II . DISTRIBUTE COPIES TO CDN INDUSTRY OF
PHASE I STUDY " JAPANESE CONSUMER ATTITUDES TOWARDS FROZEN COD *

Results Expectad: PROVILCE DIRECTION ON HOW TGO MARKET COD
IN JAPAN. ~

adctivity: AQUAULTURE - IDENTIFY POTENTIAL MARKET NICHES FOR FARMED
PRODUCTS THROUGH SUCH MARKETING VEHICLES AS PRESENTATION
AT FOODEX.

Results Expected: PROVIDE MARKET INFO TO CDN FIRMS INVOLVED
IN THIS SECTOR AND RECOMMEND FORUMS IN WHICH
JPNSE AWARENESS OF CDN CAP. IS INCREASED.
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Region: ASIA AND PACIFIC
Mission: 520 TOKYO

Market: 265 JAPAN

Sector: 003 GRAINS AND QOILSEEDS

Sutsectcr: 031 CEREAL GRAINS

Statistical Data On Next Year Cyurrent Year 1 Year Ago
Sector/sub-sector (Projectad) (Estimated)
Mkt Size(import) $ 4545. O0M % 4585. OOM $ 4324. OOM
Canadian Exports ¢ S70. OOM $ S575.00M $ S540. OOM
Canadian Share 12. SO% 12. SO% 12. SO%

ct Import Market

Major Competing Countries

Page: 273

2 Years Ago

$ 4821. OOM
$ &00.00M
12. 50%

i) S77 UNITED STATES OF AMERICA 0&0
iil) 011 AUSTRALIA 020
iii) 192 PECPLE’S RE® OF CHINA 003
iv) 609 EURCPEAN COMMON MARKET C 003
Cumulative 3 year export potential for CDN praoducts 100 $M AND
in this Sector/Subsectar:
Current status of Canadian exports: Mature with little growth

Sfroducts/services for which there are

Market Share

“
A
%
%

UP

gecod market prospects In Canadian
i} WHEAT ‘ 3 1070. 00

ii) FEED BARLEY $ 300. 00
iii} RYE % 41. 30
iv) FEED WHEAT $ 270. 00

v) FEED 0ATS $ 12. 00

vi) DURUM WHEAT $ 20. 00
vii) MALT $ 400. 00

The Trade Office reports that the following factors influence Canadian

export performance in this market for this sector (sub-sector).

Current Tatal Imports

IIXIXIX®

= there are import restrictions which can present significant problems
- the degree of import duty protection of local industry tends to be

low
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In the Trade Office’s opinion, Canadian eiport performance in this sector
‘{sub-sector) in this market is lower than aptimum mainly because of:
i - nan—-tariff protectionist measures which are difficult to overcome

Some Canadian exporters to this market in this sectar{sub-sector?}
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
— use of Canadian Govaernment expert promation activities
- competitive expart pricing for this market
- Canada’s position as aone of the few major sources of international
supply
- strong sectaral capability in Canada

In suppart of Canadian exports in this sector {sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: CONDUCT FURTHER DISCUSSIONS EITH MAFF OFFICIALS RE: IMPORT
QUOTA FOR CDN WHEAT STARCH AS FOLLOW-UP TO INFORMAL
AGR. CONSULTATIONS.

Results Expected: DECISION FM MAFF AS TO POSSIBILITY OF
OBTAINING IMFORT GQUOTA ALLOCATION FOR WHEAT
STARCH PRIMARILY FOR INDUSTRIAL USES.
-POETNTIAL SALES CDN $ 3 - 5 MILLION. \

Far the next fiscal year., the Trade Office is planning to
undertake the fallowing new expart support initiativel(s) in this
sectar (sub-sector):

Activity: MONITOR USA EEP ACTIVITIES THAT SHOW STRONG POTENTIAL TO DISPLACE
CON MARKET SHARE IN THIS SECTOR.

Results Ex@ectad: IDENTIFY ACTIVITIES THAT COULD SIGNIFICANTLY
' AFFECT CDN MARKET SHARE.

Activity: REPORT ON MINISTRY OF AGRICULTURE CROP DIVERSIFICATION PROGRAM,
WHEREBY RICE LAND WOULD BE CONVERTED TO OTHER CROPS. - '

Results Expected: ASSESSMENT OF IMPACT ON CDN GRAIN SALES IF
DOMESTIC GRAIN PRODUCTION INCREASES.

Activity: PROVICE REGULAR AND ADHOC REPORTS ON JAPANESE GRAINS MARKET & RE-
PORT ON ISSUES OF PARTICULAR INTEREST E.G. U.S.,E.E. 8. SUBSIDIES
ON MALT AND BARLEY.

Results Expected: MAINTAIN CANADA’S GRAIN MARKET SHARE.
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87/88 Sector/Sub-Sector Highlights
Submitted by Pasts by Region

Regian: ASIA AND PACIFIC
Mission: 520 TOKYO

Market: 265 JAPAN

Sector: 003 CRAINS AND OILSEEDS

Subsector: 032 OILSEEDS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(impart) $ 2450. O0OM $ 2600. OOM $ 2687. 0OCM % 29468. OOM
Canadian Exparts $ 450. OOM $ 474, 00OM $ 579 .00M $ S53%9.00M
Canadian Share 18. 30% 18. 30% 21. 50% i8.20%
af Import Market
Majar Campeting Cauntries Market Share
i} S77 UNITED STATEE OF AMERICA Q&S %
ii) 344 MALAYSIA - ' 010 “
i1i} 047 BRAZIL Q10 %4
Cumulative 3 year expart patential far CDN pradﬁcts 100 s$M AND UP

in this Sector/Subsectar:
Current status aof Canadian expor¢s: Mature with little grawth

Praducts/services far which there are Current Tatal Imparts

ga2d market praspects . : In Canadian ¢
i) CANOLA SEED ‘ : $ &00.00 M

ii) FLAXSEED $ 38.00 M
iii) CANJLA OIL, MEAL ’ $ 26.00 M

The Trade Office reports that the following factors influence Canadian
export perfarmance in this market far this sectar (sub-sector).
- the degree of import duty protection af local industry tends to be
maderate

In the Trade Office’s apinion, Canadian expart perfarmance in this sectar
{sub—sector) in this market is lower than aptimum mainly because af:
-~ nan-tariff protectionist measures which are difficult ta avercame
- other factor(s) described by the Trade Office as fallows:
HIGH TARIFF ON CANOLA OIL - 17 YEN/KG
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Some Canadian exporters to this market in this sectar(sub-sector)
have enjoyed success praviously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade missions

~ use of Canadian Government export promotion activities

~ competitive export pricing for this market

~ Canada‘’s position as one of the few major sources of international

supply
- strong sectoral capability in Canada

In support of Canadian exparts in this sectar (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: ENCOURAGE INTRODUCTION OF RETAIL PACKS OF 100% CANOLA OIL, FOR
BOTH REGULAR RETAIL MARKET AND GIFT MARKET.

Results Expected: INCREASE IN CONSUMER AWARENESS OF AND PREFE-
) RENCE FOR CANOLA OIL AND INCREASED SALES OF
SEED AND OIL FROM CANADA BY $10 MILLION ANNU-
ALLY.

For the next fiscal year, the Trade Office is planning to
undertake the following new export suppoart initiative(s) in this
sector (sub-—sector):

-Activity: COOPERATIVE RESEARCH ON CANOLA OIL AIMED AT RESOLVING GRAINY

TEXTURE OF CANOLA-BASED MARGAR INE.

Results Expected: HIGHER LEVEL OF USAGE OF CaNOLA OIL IN
MARGARINE. POTENTIAL INCREASE IN CANOLA OIL
USAGE OF %25 MILLION PER YEAR IN LONGER TERM.

Activity: ARRANGE AND SUGGEST IMPROVEMENTS TO TWICE ANNUAL CANADA/JAPAN
CANOLA CONSULTATIONS

Results Expected: STRENGTHENED LONG TERM RELATIDNSHIP BETWEEN
CANADIAN INDUSTRY AND JAPANESE OILSEED TRADE. !

dctivity: PROVIDE ONGOING ASSISTANCE TO CDN GRAIN % DILSEED MARKETS THROUGH
TIMELY REPORTS ON NEW DEVEL..REGULAR TRADE CONTACT.AND PROMOTING
CANADIAN OILSEED PRODUCTS AT EVERY OPPOTUNITY.

Results Expected: MAINTAIN & FURTHER DEVELOP CaN4DA‘S MARKET
SHARE 2 COMMUNICATE A FOLLOW-UP ON RESULTS
. OF CANOLA GROWERS MISSION.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Ragion: ASIA AND PACIFIC A \
Mission: S20 TOKYOD

Market: 265 JAPAN

Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV

Subsector: Q041 AEROSPACE % MARINE

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sectar/suyb-sector (Projected) (Estimated)
Mkt Size(import) s 2617. 00OM $ 2446. OOM $ 2286. OOM $ 2136. 00M
Canadian Exports $ 13. OOM $ 12. 9OM 3 10. OOM $ 7.20M
Canadian Share 0. S0% 0. S0% 0. 447 0. 35%
cf Import Market
tlajor Competing Countries ) Market Share
i) 577 UNITED STATES OF AMERICA ‘ o?4 %
ii) 0S1 UNITED KINGDOM 004 %
iii) S07 SWEDEN 001 %
CQmulative 3 year export potential for CDN products 30-60 sM

in this Sector/Subsector:

Current status of Canmadian exports: Mature with little growth
Froducts/services for which thare are , Current Total Imports
j3oad market prospects In Canadian $

i) HELICQPTER HAUL-DOWN SYaTEN ’ $ 6.00 M

The Trade Office reports that the following factors influence Canadian
expart performance in this market for this sector {(sub—sector).
= the degree of import. duty protection of local industry tends to be
low

In the Trade Qffice’s opinion, Canadian export performance in this sector
(sub—-sector) in this market is lower than gptimum mainly because of:
— other factor(s) described by the Trade Office as follows:
OVERALL 0% OF IMPORTED JAPANESE DEFENCE EQUIPMENT IS USA MILITA-
RY ORIGIN.
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Some Canadian exporters to this market in this sector{(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

For the next fiscal year, the Trade Office is planning to
undertake the following new export suppart initiative(s? in this
sector (sub-sector):

Activity: UP DATE“JAPAN DEFENCE MARKET REPORT.“ AN ANNUAL REPORT PREPARED
BY THE EMBASSY.

Results Expected. ASSIST CANADIAN EXPORTERS TO IDENTIFY
COMMERCIAL OPPORTUNITIES.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Ragion: ASIA AND PACIFIC

Mission: 520 TOKYO

Market: 265 JAPAN

Sector: 005 COMM. % INFORM. EGP. & SERV

Subsecter: 054 COMPUTERS, SOFTWARE % SYSTEMS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sec tor (Projected) (Estimated)
Mkt Size(impart) $ 3660. OCM $ 3210. OOM $ 2797. OOM $ 1760. O0OM
Canadian Exports $ S51. 00M $ 40. OOM - $ 29. OOM $ 24. O0OM
Canadian Share 1. 40%4 1. 204 1. 004 1. 30%
QF Import Market
Majcr Competing Countries Market Share
i) S77 UNITED STATES OF AMERICA 082 %
ii’ 128 GERMANY WEST 007 %
iii) 434 TAIWAN 004 %
iv) 268 KOREA : . 003 %
v) 051 UNITED KINGLOM . 001 %
Cumulative 3 year export potential for CDN products 100 sM AND UP

in this Sector/Subsector:

Current status of Canmadian exports: Well established and growing

Products/services for which there are Current Total Imports

good market prospects In Canadian ¢

i) DATA PROCESSING MACHINERY $ 1030.00 M

ii) PARTS FOR DATA PROCESSING MACHINERY s ?16.00 M

iii) TELECOM EQUIPMENT $ 418. 00 M

iv) DIGITAL PROCESSING EGUIPMENT $ 481.C0 M

v) COMPUTER STORAGE UNIT $ 108.00 M

vi) WIRE AND CABLE $ 146.00 M

vii) ELECTRICAL SOUND OR VISUAL SIGNAL $ S3.00 M

The Trade Dffice reports that the following factors influence Canadian
export performance in this market for this sector {(sub-sector).
- exports of certain products or services to this country are subject
to Canadian export controls
- the degree of import duty protection of local industry tends to be
low
- approval of technical standards can present problems in the case of
some imported products
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In the Trade Office’s opinion, Canadian export performance in this sector

{sub-sector) in this market is lower than optimum mainly because of:

- a lack of interest in the market on the part af Canadian exporters

- the unsuitability of Canadian products for this market

- difficulties of adaptation of market1ng techniques to the market by
some Canadian companies

- market praspect which are relatively new and have not yet been
explored adequately by Canadian exporters

Some Canadian exporters to this market in this sector(sub-sectar)
have enjoyed success previously as a result of a variaty of
factors which the trade aoffice reports to include:

~ aggressive marketing an the part of Canadian Exporters

- participation in trade fairs

- participation in trade missions

- use of Canadian Governmant export promation activities

- use of provincial govarnments export promotion activities

-~ competitive export pricing for this market

The Trade Dffice has recommended that a comprehensive market study
cf this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that sourcing tools currently available
to them.have some limitiations in particular:
- the adequacy of exporter information in Canadian Directories
- product/service infarmation from Canadian companies

In support of Canadian exports in this sector (sub—-sector) the
Trade Office is currently engaged in activities which includae:

Adotivity: MARKETING CANADIAN SOFTWARES (CHINESE WORD DhQuESSDRS.GEDPHYbICAL
SURVEY SOF TWARES).

Results Expectad: TO SET UP JAPANESE AGENTS.
Activity: DEVELOPING COOPERATIONS FOR CANADIAN ELECTRONICS INDUSTRY.

Results Expected: FﬁLLON UP JAPANESE POTENTIAL COMPANIES !
ESPECIALLY TELECON FIRMS.

rctivity: ENCOURAGING 'JAPANESE COMPANIES TO HAKE INVESTMENT FOR ELECTRONICS
INDUSTRY IN CANADA

Results Expectad: FOLLOW UP JAPANESE COMPANIES (HITACHI,MATSU-
SHITA, SANYD, SHARP).
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For the next fiscal year, the Trade QOffice is planning to
undertake the following new export support initiative(s) in this \

ector (sub=-sector):

Activity: MARKETING CANADIAN ELECTRONICS PRODUCTS FOR COOPERATION WITH
JAPANESE COMPANIES.

Results Expected: TO DEVELOP JOINT VENTURES AND LICENSES.
Activity: MARKETING CANADIAN SOFTWARES IN JAPANESE MARKET.
Results Expected: TO SET UP JAPANESE DISTRIBUTQORS.

Activity: QRGANIZING VARIOUS MARKETING AND TECHNICAL SEMINARS FOR CANADIAN
MICROELECTRONICS AND SOFTWARES.

Results Expected: WESTERN RESEARCH SEMINAR (MAY 1987).
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Recion: ASIA AND PACIFIC

Mission: 520 TOKYQ

Market: 265 JAPAN

Sector: Q06 ELECTRDNIQS EQUIP. & SERV

Subsector: 061 PRODUCTS % COMPONENTS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Sizel{import) = 3&60.COM $ 32C0. OOM T % 2576. OOM % 1850. QOM
Canadian Exports % 37. OOM $ 27. ooM $ 27. 0oM $ 13. 00M
Canadian Share 1. Q0% C. 84% 1. QQ% 0. 70%
of Import Market
Major Competing Cquntries Market Share
i} S77 UNITED STATES OF AMERICA . Q51 %
ii) 128 GERMANY WEST : Q29 %
iii) 268 KOREA ‘ oco8 %
ivi 434 TAIWAN ' ] Qo0& %
v) 051 UNITED KINGDOM : 003 %
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing

Products/services for which there are Current Total Imports
3cod market prospects - In Canadian $
i) INTEGRATED CIRCUIT ‘ $ 1253.00 M
ii} ELECTRICAL APPLIANCE $ 629.00 M
iii) COMPONENTS FOR CIRCUIT $ 356.00 M
iv) PRINTED CIRCUIT BOARDS $ 113.00 M
v) PICTURE TUBE FOR TV $ 77.00 M
vi) DIELECTRIC HEATING APPARATUS $ S7.00 M
vii) ELECTRIC PARTS FOR CAR 3 27.00 M
viii} AUDIQ SFEAKERS $ 26.00 M

The Trade Office reports that the following factors influence Canadian
2xport performance ir this market for this sector (sub-sector).
- exports of certain products or services to this country are subject
to Canadian export controls
- the degree of import duty protecticn aof local industry tends to be
low :
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In the Trade Office’s opinion, Canadian export performance in this sector
{sub-sector) in this market is lower than aptimum mainly because of: .
- a lack of interest in the market on the part of Canadian exporters
- the unsuitability of Canadian products for this market

- difficulties of adaptation of marketing techniques to the market bq
some Canadian companies

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reparts to include:

- aggressive marketing on the part of Canadxan Exparters

- participation in trade fairs

- participation in trade missions

- use of Canadian Gavernment export promotion activities

- use of provincial governments export promotion activities

- competitive export pricing for this market

- strong sectaral capability in Canada

The Trade Office has recommended that a comprehensive market study

cf this sector (sub—sector) would enhance the knowledge of
Canadian exporters to this market.

Tna Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
— the adequacy of exporter information in Canadian Directories
- product/service information from Canadian companies

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: DEVELOPING COOPERATIONS GETWEEN CANADIAN MICROELECTRONICS INDUS-
TRY AND JAPANESE FIRMS.

Results Expected: TO FOLLOW UP WITH JAPANESE FIRMS (NEC,MELCO)
AFTER MISSION OF DEC 86&.

Activity: MARKETING CANADIAN ELECTRONICS COMPONENTS (SEMICONDUCTORS., IC).
Results Expected: TO SET UP JAPANESE AGENTS.

Activity: ENCDURAGING JAPANESE COMPANIES TO MAKE INVESTMENT FOR HOME
APPLIANCES

Results Expected: TO DEVELOP JOINT VENTURES AND LICENSES.
For the next fiscal year, the Trade Dffice is planning to

undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: SEEKING JOINT VENTURES AND LICENSES IN MICROELECTRONICS.

Results Expectad: TO ORGANIZE JAPANESE INVESTMENT IN MICROELEC-
: TRONICS (NEC., MELCO).
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For the next fiscal year, the Trade Office is planning to
undartake the fallowing new export support initiative(s) in this
sectar (sub—-sectar):
Activity: MARKETING CANADIAN ELECTRONICS COMPONENTS INDUSTRY IN JAPAN.
Results Expected: TO SET UP JAPANESE AGENTS.

Activity: ENCOURAGING JAPANESE COMPANIES TO MAKE INVESTMENT FOR HOME
APPLIANCES (VIDEO. CD). :

Results Expected: TO APPROACH TO MAJOR JAPANESE FIRMS (HITACHI.
MATSUSHITA, SANYO, SHARP).
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Submitted by Posts by Region

Region: ASIA AND PACIFIC )
Mission: 3520 TOKYQ

Market: 265 JAPAN

Sectaor: 007 POWER % ENERGY EQUIP. % SERV.

Sutsectar: 073 NUCLEAR

Statistical Data On Next Year  Current Year 1 Year Aga 2 Years Ago
Sector/sub-sac tor (Projectad) (Estimated)
Mkt Size(impart) $ 1300. OOM $ 1271. OOM $ 15%4. OOM $ 1536. OOM
Canadian Exports $ 13. GOM $ 12. OOM 4 Q. OOM $ 12. OOM
Canadian Share 1. 0Q% 0. 0% 0. 60% 0. 80%
of Impaort Market
Major Competing Countries Market Share
i) S77 UNITED STATES OF AMERICA 081 %
ii) 112 FRANCE : o012 %
iii) 128 GERMANY WEST 003 %
iv) 051 UNITED KINGDOM . : 001 %
v) 507 SWEDEN , 001 %
Cumulative 3 year export potential far CDN praducts 30-60 $M

in this Sector/Subsector:

Currant status of Canadian exparts: Small but exganding

Ffroducts/services faor which there are Current Total Imparts
gsad market praspects ' ‘ In Canadian $
i) CANDU REACTOR $ 0.00 M
ii) ENGINEERING SERVICES 3 2.45 M
1ii) ISOTOPES s 2.85 M
iv) HEAVY WATER $ 0.70 M
v) IRRADIATORS $ 1.73 M

Frogjects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasanable prospects.

i) Project Name: CANDU
: Approximate Value: $ 2200 M
Financing Saurce: 012 DOM
For further infa. please contact:
BLUM, EMBASSY

1i) Project Name: SUPPLY OF HEAVY WATER & ENG.SERV.FOR DE-
: MONSTRATION OF THE ADVANCED THERMAL REAC
Approximate Value: $ 150 M
Financing Source: 012 DOM
For furthsar info. please contact:
BLUM., EMBASSY
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The Trade Office reports that the following factors influence Canadian
"export performance in this market for this sector (sub-sector).
- exports of certain products or services to this country are subject
to Canadian export controls )
- the degree of import duty protection of local industry tends to be
moderate
— approval of technical standards can present problems in the case of
some imparted products

In the Trade Office’s opinian, Canadian export perfarmance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- other factor(s) described by the Trade Office as follows:
LARGEST EXPORT OPPORTUNITY CONSISTS OF A SALE OF A CANDU.
MARKETING EFFORTS ARE CURRENTLY GOING ON AND A SALE COULD BE
CONCLUDED BY 1989.

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
— aggressive -marketing on the part of Canadian Exporters
- use of Canadian Government export promotion actzvxtxes
- competitive export pricing for this market
- Canada’s position as one of the few major sources of international
supply
- strong sectoral capability in Canada

For the next fiscal year, the Trade Office is_pfanning to
undertake the following new export support initiativel(s) in this
sector (sub-sector):

Activitgz CONTINUATION OF REFPRESENTATIONS BY CANADIAN MINISTERS TO THEIR
JAPANESE COUNTERPARTS ON EVERY SUITABLE DOCCASION

Results Expected: INCREASE PRESSURE TO PURCHASE THE CANDU AND
‘ OTHER CANADIAN NUCLEAR TECHNOLOGY AND EQUIP-
MENT.

Activity: CONTINUATION VISITS BY AECL EXEC. TO EPDC, MITI, ATOMIC ENERGY COM-
MISSION % OTHER.TO MOVE FORWARD DECISION ON A CANDU PURCHASE, FCL-
LOWING RECENT POSITIVE RULING BY JAPAN'‘S AEC.

Results Expected: COMMITMENT BY EPDC TO PURCHASE THE CANDU.-
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-Eegion: ASIA AND PACIFIC

Mission: S20 TOKYQO

Market: 245 JAPAN

Sector: 007 POWER % ENERGY EQUIP. % SERV.

Subsectar: 9299 ALL SUB-SECTORS

statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sectaor/sub-sector (Projected)? (Estimated)
Mkt Size(import) s éS0.00H $ 200. OOM $ 180. 00M ¢ 180. 00M
Canadian Exports $ 0. 0OM . $ 0. OOM % 0. OOM $ 0. OOM
Canadian Share 0. 00% 0. 00% 0. 00%Z 0. 004
af Impart Market
Majar Cempeting Countries Market Share
1) 577 UNITED STATES OF AMERICA , 080 %
1i) ‘128 GERMANY WEST 010 %
iii) 268 KOREA 005 %
Cumulative 3 year export potential for CDN products 1-3 sM

in this Sector/Subsector:

Current status of Canadian exparts: Noa Export results to date

Froducts/services far which there are Current Total Imparts
goad market praospects In Canadian ¢

1) ELECTRICAL MACZHINES % SYSTEMS $ 0.CO M

Praojects or portion of progjects which are still in the planning
stage and for which Canadian companies might have ressanable prospects.

i} Project Name: THIRD COUNTRY MARKET OPPORTUNITIES PAR-
' TICULARLY IN CHINA(THERMAL HYDROJ POWER
Approximate Value: $ M
Financing Source: (023 EDC 011 CIDA
For further info. please contact:
CANADIAN EMBASSY, TOKYQ

The Trade Office reparts that the following factors influence Canadian
erport perfarmance in this market far this sectar (sub-sector).
— the degree of impart duty praotection of lacal industry tends to be
low .
— appraval aof technical standards can present prablems in the case of
some imparted products
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-In the Trade QOffica’s gpinion, Canadian export performance in this sector
(sub—sector) in this market is laower than gptimum mainly because af:

- a lack aof interest in the market on the part of Canadian exparters

~- non campetitive pricing

- the apparent limited sectoral capability in Canada campared to other
competing expart countries

- difficulties of adaptaticon of market1ng techniques to the market by
some Canadian companies .

- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters

Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previcusly as a result of a variaty of
factors which the trade office reports to include:

— No factars reported by mission

The Trade Office suggests that sourcing tocls currently available
to them have saome limitiatiaoans in particular:
- the adequacy of exparter informaticn in Canadian Directories
— sourcing assistance from Canadian federal/provincial governments
departments
- product/service infaoarmation from Canadian companies

In support of Canadian exports in this sector (sub-ssctor) the

Trade Office .is currently engaged in activities which include:

Activity: THIRD COUNTRY MARKET OPPORTUNITIES IN CHINA AND INDIA FOR EXPOR-
TING ENGINEERING AND SUPPLY EQUIFMENT FOR HYDRO POWER STATIONS.

Results Expected: APFROX CDN3$ 430 MILLION.

For the next fiscal year, the Trade Office is planning to
utndertake the followirng new expart support initiative(s) in this
sectar (sub-sector):

Acztivity: PROPOSE AN UPDATED DIRECTORY ON CANADIAN CAPABILITY IN THIS
SECTOR.

Results Expected: STIMULATE TRADE ENGUIRIES, INCREASE THE AWARE-
NESS IN JAPAN OF CDN CAPABILITIES, INCREASE
EXPORTS.
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Region: ASIA AND PACIFIC

Mission: 3520 TOWKYD

Market: 245 JAPAN

Sectar: 008 TRANSPORT SYS, EGUIP. COMP, SERV.

~Subsector: 081 AUTOMOTIVE

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sector (Progectad) (Estimated)
Mkt Sizel(import) $ 2455. OOM $ 2344. OOM $ 1690. OOM $ 1184. OOM
Canadian Exports ¢ 38. 20M $ 35. 50M % 20. 40M $ 8. SOM
Canadian Share 1. 50% 1. 50% 1. 204 0.70%
of Import Market
Mé;or Competing Countries Market Share
i) 609 EUROPEAN COMMON MARKET C ' 034 %
1i) 577 UNITED STATES OF AMEZRICA . 024 %
Cumﬁlative 3 -year exporé potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Froducts/services for which there are Current Total! Imports
gcsd market prospects . In Canadian $
i) WINDSHIELDS _ $ 25. 00 M
ii) HOSE CLAMPS . $ 4.00 ™M
iii) TIRES $ 220.00 M

The Trade Office reports that the Fbllawing factors influence Canadian
export performance in this market for this sector (sub-sector).
- the degree of import duty protection of local industry tends to be
low R )
- approval of technical standards can present problems in the case of
some imported products

In the Trade Office’s cpinion, Canadian export performance in this sector
(sub—-sector) in this market is lower than optimum mainly because gf:
— a lack of interest in the market on the part of Canadian exporters
— the unsuitability of Canadian products for this market
— the apparent limited sectoral capability in Canada compared to.other
competing export countries
- difficulties of adaptation of marketing technigques to the market by
some Canadian companies
- other factor(s) described by the Trade Office as follows:
MOST CDN AUTO PARTS MANUFACTURERS ARE SUB-PARTS MANUFACTURERS
(TIER II OR IIIL). 1T IS IMPORTANT THAT THEY BECOME INTEGRATED PART
‘MANUFACTURERS(TIER I)S5S0 THEY CAN SUPPLY DIRECTLY TO JAPANESE CAR
ASSEMBLY LINES.
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Some Canadian exporters to this market in this sector{sub-sector)
-have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- participation in trade fairs

= participation in trade missions

- use of Canadian Government export promotion activities

= use of provincial governments export promotion activities

- competitive export pricing for this market

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: TO PROMOTE INVESTMENTS BY JAPANESE AUTO PARTS COMPANIES VIA
TECHNOLOGY TRANSFER, JV OR DIRECT INVESTMENTS.

Results Expected: INCREASED EXPORTS AND SUPPLY TO JAPANESE
ASSEMBLY PLANTS IN N. A

For the next fiscal year, the Trade Office is planning to

undzartake the following new export support initiative(s) in ¢this

sector (sub—-sector): :

Activity: INCREASE NUMEER OF CONTACTS /CALLS TO JAPANESE AUTO PARTS
COMPANIES. . .

Results Expected: OVER FIVE NEW INVESTMENT/JY DURING NEXT
18 MONTHS . GENERATE TRADE INGUIRIES.

Activity: DEVELOP WITH ASSEMBLERS PROCUREMENT PROGRAMS TO INCREASE THEIR
CVA MOVE THEM TOWARDS AUTO PACT STATUS INCLUDING SPECIAL FOCUS
ON SUPPLY OF BASIC MATERIALS TO THEM ( STEEL, NONFERROUS METALS,
PLASTICS).

Results Expected: MATERIALS SEMINAR IN CANADA.
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Region: ASIA AND PACIFIC

Mission: 520 TOKYO

Market: 265 JAPAN

Sector: 008 TRANSPORT SYS, EGUIP, COMP, SERV.

Subsector: 083 MARINE INDUSTRIES

Statistical Data On Mext Year Current Year 1 Year Ago 2 Years Ago
Sectaor/sub-sector {(Praojected) (Estimated)
Mkt Size(import) $ 300. OOM $ 250. OOM $ 325. 00M $ 280. 00M
Canadian Exports ¢ 4. OOM $ 3. OOM $ S. OOM $ S. 0OM
Canadian Share 0. 00% 0. 00% 0. 00% 0. 00%
of Import Market
Mé;or Competing Countries _ Market Share
i) 577 UNITED STATES OF AMERICA 080 %“
ii} 112 FRANCE , 005 %
ii1i) 410 NORWAY oo2 %
iv) 504 FINLAND ) 002 %
Cumulative 3 year export potential for CDN producfs S-15 sM

in this Sector/Subsectar:

Current status of Canadian exports: Small but expanding

Frcducts/services for which there are Current Total Imports
good market prospects ' In Canadian $
i) ICE TECHNOLOGY % SERVICE $ 10. 00 M
ii) WATER TESTING EGUIPMENT ‘ $ SO.00 M
iii) MARINE ENVIROMNMENT CONSULTATIONS $ 10.00 M

Projects ar portion of projects which are still in the planning
stage and for which Canadian companies might have resasonable prospects.

i} Project Name: THIRD COUNTRY MARKET BUSINESS
Approximate Value: $ M
Financing Source: 023 EDC 011 CIDaA
For further info. please contact:
EMBASSY, TOKYO
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_The Trade Office reports that the following factors influence Canadian

axport performance in this market for this sector (sub-sector).
- the degree of import duty protection of local industry tends to be
low
- approval of technical standards can present problems in the case of
some imported products .
In the Trade Office’s opinion, Canadian export performance in this sector
(sub=sector) in this market is lower than optimum mainly because of:
- a lack of interest in the market on the part of Canadian exporters
- non competitive pricing
— the apparent limited sectoral capability in Canada compared to other
competing export countries
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters

Some Canadian exparters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressivermarketing an the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- use of Canadian Government export promotion activities

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
- the adequacy of exporter information in Canadian Directories
- sourcing assistance from Canadian federal/provincial governments
departments
- product/service information from Canadian companies

In support of Canadian expaorts in this sector (sub—-sector) the
Trade Office is currently engaged in activities which include:

Activity: GENERATE TRADE ENQUIRIES FROM JAPANESE IMFQORTERS AND CONTINUE TO
ASSIST CDM COMPANIES AND/7OR THEIR LOCAL AGENTS IN IDENTIFYING
SALES COPFORTUNITIES.

Results Expected: $5 MILLION

For the next fiscal year, the Trade Office is planning to
undartake the following new expart support initiativael(s) in this
sector (sub—sector):

Activity: PREPARE JAPANESE LANGUAGE VERSION OF THE NEW DIRECTORY OF CDN
OCEAN INDUSTRY.

Results Expectad: GENERATE TRADE ENQUIRIES FROM JAPANESE
IMPORTERS. .
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For the next fiscal year, the Trade QOffice is planning to

undertake the following new export support initiative(s) in ¢this
sector (sub-sector):

Activity: PLAN ALSO CALLS TO PURSUE OPPORTUNITIES FOR CANADIAN COMPANIES IN
POSSIBLE PARTICIPATION IN THIRD COUNTRY MARKET BUSINESS BY
SUPPLYING EQUIPMENT AND SERVICES.

Results Expectad: %3 MILLION.
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‘Region: ASIA  AND PACIFIC

Mission: 520 TOKYO

Market: 265 JAPAN

Sector: 008 TRANSPORT SYS, EGUIP, COMP, SERV.

Subsector: 085 AEROSPACE

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Sizelimport}) $ 34634. 00M $ 3&636. OOM $ 3666. OCM $ 1845. OOM
Canadian Exports % 36. OOM $ S0. OOM s 27. OOM - 17.10M
Canadian Share 1. Q04 1. 40% 0. 73% Q. 934
of Import Market
Major Competing Countries ' _ Market Share
i) S77 UNITED STATES OF AMERICA 080 %
ii) 112 FRANCE ' 001 %
iii) 051 UNITED KINGDOM o 001 %
Cumulative 3 year export potential for CDN products 60-100 M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Froeducts/services for which there are Current Total Imports
good market prospects In Canadian %
i} FLIGHT SIMULATCR . $ 20.00 M
ii?} CANADAIR CHALLENGER , $ 14.00 M

The Trade Qffice reports that the following facters influence Canadian'

export performance in this market for this sector (sub-sector). .
- the daegree of import duty protection of local industry tends to be
low .

In the Trade Office‘s opinion, Cansdian export performance in this sector
(syb—sector) in this market is lower than optimum mainly because of:
— a lack of interast in the market on the part of Canadian exporters
- other factor(s) described by the Trade Qffice as +follows:
MAJCR WORKS(OQVER B80%)0F JAFANESE AEROSPACE INDUSTRY IS LICENSED
PRODUCTION OF USA MILITARY AIRCRAFT AND MANY COMPONENTS ARE IM-—-
PORTED FROM USA. COMMERCIAL AIRLINE OPERATORS PURCHASE BOEING. MD.
OR AIRBUS AIRCRAFT. '
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a varzetg of \
factors which the trade office reports to include:
- vse of Canadian Government export promotion activities
— Canada’s position as one of the few major sources of international
supply

Irn support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: CHALLENGER SALES TO JAPANESE MARITIME SAFETY AGENCY AND AIR SELF
DEFENCE FORCE.

Results Expected: WE EXPECT EVENTUAL SALES BUT WILL TAKE TIME
DUE TO ZERO BASED CAPITAL BUDGETTING FOR
GOVERNMENT DEPTS.

For the next fiscal year. the Trade Office is planning to
vndertake the following new export support initiative(s) in this
sector (sub—-sector):

Activity: PREPARE AEROSPACE REFORT SEPARATE FROM “ JAPAN DEFENCE MARKET
REPORT “ REGULARLY PREPARED BY THE EMBASSY.

Results Expected: CONTINUED SUPPORT TO CDN EXPORTERS AND
~ INCREASE EFFORTS TO IDENTIFY AND PROMOTE
INDUSTRIAL CODPERATION ACTIVITIES.

Activity: IDENTIFY OPPORTUNITIES FOR CDN EXPORTERS REGARDING JAPAN'’S
RECENTLY ANNQUNCED S-YEAR AIRPORT IMPROVEMENT PROGRAM.

Results Expected: EXFORT OF MOBILE AIRPORT EGUIPMENT AND OTHER
AIRPORT RELATED EQUIPMENT.
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" Region: ASIA AND PACIFIC

Mission: 520 TOKYO

Market: 265 JAPAN \
ector: 009 FOREST PRODUCTS.EQUIP, SERVICES

[ig}

U

ubsector: 092 WOOD AND WOOD PRODUCTS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ 5254. O0M $ 5513. OOM % 5052. OOM $ 5338. 00M
Canadian Exports $ 736. O0OM $ 721. 00OM $ &76.00M $ 622. 00M
Canadian Share 14. Q0% 14. 004 13. 40%4 11. 60%
of Import Market
Magjor Competing Countries Market Share
i) 344 MALAYSIA 031 %
ii) S77 UNITED STATES OF AMERICA : 030 %
iii) 553 UNION OF SOVIET S0C REP - 009 %
1v) 214 INDONESIA : 003 %
Cumulative -3 year export potential for CDN products 100 M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Products/services for which there are Current Total Imports
good market osraspects , In Canadian %
i) 2X4 DIMENSIONAL LUMBER 3 ?7.00 M
ii) PLYWOOD . $ 117.00 M
iiti) LOG HOMES ' $ 0.00 ™
iv) BUILDING MATERIALS $ C.00 M

The Trade Office Teports that the following factors influence Canadian
2xpoTt perfoarmance in this market for this sector (sub-sector).
- exports of certain products or services to this country are subject
to Canadian export contrcls
— the degree of xmport duty protection of local industry tends to be
moderate
= approval of technical standards can present problems in the case of
some imported products
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In the Trade Office’s opinian, Canadian export perfarmance in this sectar
(sub-sectar) in this market is lawer than optimum mainly because of:.

= high tariffs

- non—tariff protectionist measures which are difficult ta avercame

Some Canadian expartars to this market in this sector(sub—-sectar)
have enjoyed success previausly as a result af a variety a#
factors which the trade office reparts ta include:

~ aggressive marketing an the part of Canadian Exparters

- support provided by the PEMD pragram

- participation in trade missions

- use af Canadian Gavernment expart promation activities

- use of provincial governments expart promatian activities

- campetitive export pricing far this market

— Canada‘s pasitian as one of the few major sources af international

supply
- strong sectoral capability in Canada

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: CONTINUED EFFORTS TO INFLUENCE REVISION OF BUILDING CDDE IN
DIRECTION TO BENEFIT CANADIAN TRADE INTERESTS.

Results Expected: REVISION TO ALLOW GREATER USE OF WOOD IN
CONSTRUCTION SPECIFICALLY 3 STOREY 2X4
MULTIPLE FAMILY URBAN USE.

Ahectivity: HARDWOOD PROMGTION TO FOLLOW-UP ON
CANADIAN MISSIOM

Results Expected: STIMULATE AWARENESS AND INGUIRIES FROM
JAPANESE IMPORTERS . INCREASED SALES.

Activity: ANALYSIS AND REPORTING ON EVOLUTION OF FOREST PRODUCT INDUSTRY.

Results Expectad: IDENTIFICATION OF MARKET OFPORTUNITIES FOR
VALUE—ADDED WOOD PRODUCTS.

For the next fiscal year, the Trade Office is planning ta

undertake the fallowing new expart support initiative(s) in this
sectaor (sub-sector): .

Activity: RESEARCH AND DEVELOPMENT OF MARKET FOR BUILDING MATERIALS,
"E.G. KITCHEM CABINETS, DOORS, WINDOWS, STAIRCASES, ETC.

Results Expected: INCREASED CONTACT WITH CANADIAN SUPPLIERS.
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For the next fiscal uear, the Trade Office is planning to
"undertake the following new export support initiative(s) in this
sector (sub-sector): '

Activity: SEMINARS OR PRESENTATION FOLLOWING UP ON INITIATIVES AND MEETINGS
DURING MINISTER CARNEY'S VISIT.
f
Results Expected: RELAX BUILDING CODE TO ALLOW INCREASE IN
SALES OF CANADIAN LUMBER.

Activity: PURSUE THE URGENT REGUIREMENT FOR A REDUCTION IN THE SPF TARIFF
FROM 10% TO C.

Results Expectad: CANADIAN SPF WILL REGAIN MARKET SHARE FROM
USA KILN DRIED HEMLOCK.
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Region: ASIA AND PACIFIC

Mission: 520 TOKYO

Market: 265 JAPAN

Sector: 009 FOREST PRODUCTS, EGUIP, SERVICES

CSubsector: 094 PULP AND PAPER PRODUCTS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Progjected) (Estimated)
Mkt Sizel(import) 3 1414. OOM $ 137S5. OOM % 1335. OOM % 13464. 0OM
Canadian Exports % S24. 0OM $ S09. OOM $ S50S. 00M $ 522. 00M
Canadian Share 37. 00% 37. 00% 37.80% 38. 30%
cf Import Market
Major Campeting Countries Market Share
i) 577 UNITED STATES OF AMERICA 034 %
ii) 047 BRAZIL ' 00é& %
iii) 370 NEW ZEALAND Q0S5 %
iv) S07 SWEDEN ) 004 %
v) 288 SOUTH AFRICA - ' 004 %
vi) 431 PHILIPPINES 001 %
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sectar/Subsector:

Current status of Canadian exports: Wall established and growing
Froducts/services far which there are : Current Total Imports
guad market prospects ’ In Canadian %

i) COATED PAPERS ) $ G.00 M

ii) BUSINESS FORMS/PAPER $ .00 M

1ii) NEWSPRINT ) $ 240.00 M

The Trade Qffice reﬁorts that the following factors influence Canadian
axport performance in this market for this sector (sub—-sector).
—~ the degree of import duty protection of local industry tends to be
low

In the Trade QOffice’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies
- non~tariff protectionist measures which are difficult to overcome
- market prospect which are relatively new and have naot yet been
explored adequately by Canadian exporters
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_Some Canadian exporters to this market in this sector(sub—sector)
have enjoyed success praviously as a result of 3 variety of

" factors which the trads office reports to include:
- aggressive marketing on the part of Canadian Exporters
- support provided by the PEMD program
- use of Canadian Governmant export promotion activities
— competitive export pricing for this market
- Canada’s position as one of the few major sources of international

supply

- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

In support of Canadian exports in this sector (sub—-sectnr) the
Trade Office is currently engaged in activities which include:

Activity: CONTINUED SURVEY OF PULP AND PAPER COMPANIES‘ OVERSEAS INVESTMENT
AND EXPANSION PLANS.

Results Expected: IDENTIFICATION OF INVESTMENT QPPORTUNITIES
FOR CANADA.

For the next fiscal year, the Trade Office is planning ¢to
uncertake the following new export support 1n1t1atxve(s) in this
sector (sub-sector):

Activitg:‘NARKET SURVEY OF VALUE-ADDED COATED AND BUSINESS PAPERS.
Results Expectad: IDENTIFICATION OF MARKET, INVESTMENT & TECHNO-
LOGICAL COOP. OPPORTUNITIES.: DEVELOPMENT OF
EXPORTS STRATEGY., INCREASED BUSINESS CONTACTS.

Activity: ATTEND AND REPORT ON ANNUAL MEETING OF CANADA/JAPAN PULP AND
PAPER ASSOCIATION.

Results Expected: IDENTIFY NEW EXPORT OPPORTUNITIES FOR CDN
FIRMS INCLUDING POSSIBLE INVESTMENT !
OPPORTUNITIES.
Activity: NEWSFRINT SURVEY.

Results Expected: IDENTIFY AREAS WHERE POST CAN SUPPORT SALES
OF CANADIAN NEWSPRINT TO JAPAN
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Fagion: ASIA AND PACIFIC oo
Mission: 520 TOKYO

Market: 265 JAPAN

Sector: 010 MINE,METAL. MINERAL PROD % SRV

Subsector: 102 MINERALS AND MINERAL PRODUCTS

Statistical Data On Next Year  Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Sizel{import) ¢ 14175.00" $13762. OOM $13492. OOM $13042. OOM
Canadian Exports $ 1833. OCOM $ 1750. O0M $ 1745. OOM $ 1599. OOM
Canadian Share 12. 90% 12. 20% 12. 20% 12.30%
of Import Market .
Majcr Competing Countries Market Share
i) 011 AUSTRALIA- ‘ ' 036 %
ii) S77 UNITED STATES OF AMERICA 015 %
iii) 288 SOUTH AFRICA 006 %
iv) 206 INDIA : ; . 004 %
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: Mature with little growth

Products/services for which there are Current Total Imports

gosd market prospects In Canadian ¢

i) CoAL $ S244.00 M

ii} COPPER ORE 3 1223.00 M

iii) ZINC CRE s 1892.00 ™M

iv) POTASH $ 168.00 M

v) MOLYBDENUM GRE $ 104. 00 ™

vi) LEAD ORE $ 856.00 M

vii) ASBESTOS 3 71.00 M

viii) TITANIUM ORE % 45.00 M

The Trade Office reparts that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
low
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- In the Trade Office’s opinion, Canadian export performance in this sector
{(sub=sector) in this market is lower than ogptimum mainly because of:
— No factors reported by mission

Some Canadian exporters to this market in this sector(sub-sectar)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to includea:
- aggressive marketing on the part of Canadian Exporters
— use of Canadian Gavernment export promotiaon activities
— competitive export pricing for this market
~ Canada’s position as one of the few major sources of international
supply
-~ strong sectoral capability in Canada

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: CONTINUED REFORTING ON INDUSTRY RESTRUCTURING IDENTIFICATION OF
POTENTIAL EFFECTS ON CANADIAN INTERESTS.

Results Expected: REGULAR AND TINELY-PRDVISIDN OF INFORMATION
TO OTTAWA, PROVINCES: INDUSTRY.
Activity: MINERALS REPORTS: TRADE AND PRODUCTION INFORMATION ON COMHODITY
BASIS; PER MONTH. ..

Results Expected: ELEVEN REPORTS PER YEAR: IDENTIFICATION OF
MARKET SHIFTS, EXPORT OPPORTUNITIES.

Activity: COAL AND STEEL REPORTS: MONTHLY TRADE AND PRODUCTION FIGURES,
ANALYSES.

Results Expectad: ELEVEN REPORTS PER YEAR. CONTINUAL ANALYSES
OF PRODUCTION TRENDS, COAL CONSUMPTION.

For the next fiscal year. the Trade Office is planning ta

undertake the following new expaort support initiativa(s) in ¢his

sector (sub-sector): i

Activity: REPORT ON PRC ACTIVITY IN JAPANESE MARKET PLUS UAPANESE INVEST-
MENT/DEVELCPMENT IN PRC.

Results Expectsd: CLEARER UNDERSTANDING OF PRC ROLE AND POTEN-
TIAL AS COMPETITOR IN JAPANESE MARKET: 2
REPORTS.
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ps|

egian: ASIA AND PACIFIC

Mission: 520 TOKYO

Market: 245 JAPAN

Sector: 010 MINE,METAL, MINERAL PROD & SRV

Subsector: 104 METALS, PRIMARY % FABRICATED

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated) '
Mkt Sizel(import) $ B8153. COM $ 77465. OOM % 7539. OOM $ 8562. 0OM
Canadian Exparts $ 240. OOM $ 320. OOM $ 315. OOM $ 330.00M
Canadian Share 4. 10% 4. 104 4 20% 3.80%
of Import Market
Major Competing Countrias Market Share
i) 577 UNITED STATES OF AMERICA 012 %
1i) 268 KOREA cos %4
iii} 0tt AUSTRALIA ‘ 008 %
iv) 553 UNION OF SOVIET S0OC REP 005 %
v} 214. INDONESIA . . 005 7%
Cumulative 3 year expart>potential for CDMN products 100 $M AND UP

in this Sector/Subsector:

Currant status of Caradian exparts: Mature with little growth
Products/services for which there are Current Total Imports
gccd market praspects In Canadian $

i} ZINC METAL : $ 79.50 M

ii) COBALT . : 1.0 ™

The Trade Office reports that the following factors influence Canadian
expart performance in this market for this sector (sub-sector). .
- exparts of certain products or services to this cauntry are subject
to Canadian export contraols
- the degree of impart duty protection of local industry tends to be
1low

In the Trade Office’s apinion, Canadian export performance in this sectar
(sub-sector) in this market is lower than optimum mainly because of:
- high tariffs



27/62/,87 DEPARTMENT OF EXTERNAL AFFAIRS Page: 304
Export and Investment Promotion Planning System
MISSION: S20 TOKYO COUNTRY: 265 JAPAN

. Some Canadian exporters to this market in this sector(sub-sector)
have enyayed success previously as a result of a variety of
factors which the trade office reports to include:
- aggressive markating aoan the part of Canadian Exporters
- use of Canadian Government export promation activities
- competitive expart pricing for this market
- Canada’s paosition as one of the few mayor saurces of international
supply
- strong sectoral capability in Canada

Ir support of Canadian exports in this sectar (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: CONTINUED WORK ON CERAMICS AND OTHER ADVANCED INDUSTRIAL MATERIAL
TO FOLLOW-UP CONTACTS., PROMOTE COOPERATION. TRADE.

Results Expected: INCREASED NUMBER OF LICENSING, JOINT VENTURE
CONTRACTS.

Aztivity: CONTINUED REFORTING ON JAPANESE POSITIONS ON MULTILATERAL ISSUES
PARTICULARLY INTERNATIONAL COMMODITY GROUPE.

Results Expectad: REGULAR REPORTING TO OTTAWA TO UPDATE
JAPANESE THINKING. -

Fer the next fiscal yezar, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: COMMODITY SFECIFIC REPORTS ON DOMESTIC DEVELOPMENTS(PRODUC TION.
RESTRUCTUR ING, INVESTMENT PLANS) AFFECTING WKEY METALS: LEAD. ZINC,
NICKEL COPPER, MOLYEDENUM. '

Results Expected: IDENTIFICATION OF MARKET TRENDE WITH INTL.
AND CANADIAN EXPORT EFFECTS.

ctivity: REPORT ON RARE EARTHS AND METALS DEVELOPMENT INCLUDING OVERSEAS
INVESTMENT, COOPERATION PLANS.

Results Expected: CLEARER UNDERSTANDING OF DIRECTION OF
‘ JAPANESE INTERESTS AND ACTIVITIES.
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Region: ASIA AND PACIFIC ' '
Mission: 520 TOKYO

Market: 2465 JAPAN

Sector: 012 PETROCHEM 2% CHéH PRDD,EGP.SERV

Subsector: 121 CHEM % PETROCHEM PRODUCTS

Statistical Data On HNext Year Current Year 1 Year Ago 2 Years Ago.
Sector/sub-sector (Projected) (Estimated)
Mkt Sizel(import) $ 10835. OOM $10183. ?0M ¢ E780. 80M $ 8734. OOM
Canadian Exports $ 382. 3CM $ 357. 80M $ 356.20M 3 321.70M
Canadian Share 3. 51% 3. S51% 4. Q&% 3. 68%
of Import Market
Mayjor Campeting Countries Market Share
i) 577 UNITED STATES OF AMERICA 042 %
1i) 128 GERMANY WEST ot 4
'tii) 112 FRANCE 00S %
iv) 051 UNITED KINGDOM . . : . 004 %
v} 512 SWITZERLAND 004 %
vi) 192 PEOPLE'S REP OF CHINA ’ 003 %
Cumulative 3 year export potential for CDN products 100 $M AND UP

in this Sector/Subsector:

Current status aof Cansdian exports: Well established and growing

Froducts/services for which there are Current Total Imports

godd market prospects i In Canadian $

i) STYRENE MONIMER ’ 3 142. 40 M

ii) METHANOL $ 210.80 M

iii) ETHYLENE GLYCOL % 165. 10 M

iv) ETHYLENE DICHLORIDE 3 191. 60 M

v) LOW DENSITY POLYETHYLENE $ S5.90 M

The Trade Office repgorts that the fallawing factors influence Canadian
expart performance in this market for this sector (sub-~sector).
— the degree af import duty protection of local industry tends to be
low
— appraval of technical standards can present problems in the case of
some imported products
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In the Trade Office’s opinion, Canadian export performance in this sector : ,
isub-sector) in this market is lower than optimum mainly because o#f: ’
- non~tariff protectionist measures which are difficult to overcome
- other factor(s) described by the Trade Office as follows: (
COMPETITION FRGM GSP COUNTRIES WITH TARIFF ADVANTAGE & POLITICAL/ S
ECONOMIC LEVERAGE. l |
Some Canadian exparters to this market in this sector(sub-sector)
" have enjoyed success previously as a result of a varisty of
factars which the trade office reports to include:
- aggressive mariketing on the part of Canadian Exporters ’ |
- use af Canadian Government expart promotion activities , |
- competitive export pricing for this market |
- strong sectoral capability in Canada

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
- the adequacy of exporter information in Canadian Directories

In support of Canadian expofts in this sector (sub—sectar}) the
Traade Office is currently engaged in activities which include:

Aztivity: ANALYSE AND REPORT ON RESTRUCTURING OF JAPANESE CHEMICAL INDUSTRY

Results Expected: IDENTIFICATION OF TRADE/INVESTMENT POSSIBILI-.
TIES, INCREASED CONTACT WITH CDN SUPPLIERS.

Activity: REPORTS ON LIBERALIZATION OF PETROLEUM PRODUCTS AND OIL
STOCKP ILING PROGRAM , AND OVERSEAS INVESTMENT POLICIES OF
OIL COMPANIES. .

Results Expectad: TOTaL OF FIVE REPORTS. IDENTIFICATION OF
EXPORT/INVESTMENT OPPORTUNITIES.

Far the next fiscal y=ar, the Trade Office is planning to
undartake the following new export support initiative(s) in this
sa2ctor (sub—sectar):
i
Activity: ANALYSE AND REPORT ON MARKET FOR PLASTIC RESINS AND SPECIALTY
CHEMICALS.

Results Expectad: ICENTIFICATION OF NEW EXPORT OPPORTUNMNITIES
INCREASED CONTACT FROM CANADIAN SUPPLIERS.

Activity: ANALYSE AND REPORT ON MARKET ACCESS PROBLEMS FOR CHEMICAL
PRODUCTS. '

Results Expectsd: IDENTIFICATION OF PROBLEM AREAS: DEVELOPMENT
‘ OF APPROPRIATE EXPORT STRATEGY.

[y

!
|
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region: ASIA AND PACIFIC .
Mission: S20 TOKYO
Market: 265 JAPAN

ector: 013 CONSUMER PRODUCTS

ui

Subsector: 131 APPAREL (CLOTH,FUR,SHOES) TEXT

tatistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) & 1789. COM $ 1722. OOM % 1473. OOM $ 1700. 00OM
Canadian Exports % 34. COM $ 31. OOM $ 22. 10M $ 30. 60M
Canadian Share 1. 90% 1. 80% 1. 50% 1.80%
‘0f Import Market .
Magyjor Campeting Cauntriec Market Share
i) 189 HONG KONG ' ' _ 030 %
1i) 609 EUROPEAN COMMON MARKET C o28 %
"iii) 577 UNITED STATES OF AMERICA 015 %
ivd S77 UNITED STATES OF AMERICA o008 %
v) 2468 KOREA : o12 %

Cumulative 3 year expart potential for CDN products 100 $M AND UP
in this Sectar/Subsector: .

Current status of Canadian exparts: Mature with little growth
Froducts/services +#or which thare are Current Total Imports
good market prospects In Canadian $
i) FUR GARMENTS A % " 418.00 M
ii) FUR SKINS $ 241.00 ™
iii) FLOOR COVERINGS (CARPETS) % 314.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
~ the degree of import duty protection of local industry tends to be
high '

In the Trade Office’s opinian, Canadian export performance in this sectar
(sub=sector) in this market is lawer than optimum mainly because of:
- a lack aof interest in the market on the part aof Canadian exparters
— the unsuitability af Canadian praducts far this market
- difficulties of adaptation of marketing techniques ta the market by
same Canadian companies
- high tariffs
- ather factor(s) described by the Trade Qffice as follauws:
. TARIFFS ARE PARTICULARLY HIGH ON FUR GARMENTS. DEGREE OF PROTEC-
. TION OF LOCAL INDUSTRY BY IMPORT DUTIES HIGH ON FUR GARMENTS,
MODERATE ON OTHERS.
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Some Canadian exportars to this market in this sector(sub-sector)
hava enjoyed success previously as a result of a variety af
factars which the trads office reports to include:

-~ aggressive marketing an the part of Canadian Exporters

- suppart provided by the PEMD pragram

- participation in trade fairs

- participation in trade missians

- use of Canadian Gavernment export promotion activities

- use af pravincial governments export praomotion activities

- compatitive expart pricing far this market

— Canada’s position as aone of the few major sources of international

supply
- strong sectaral capability in Canada

]

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

activity: TO PROVIDE THE JAPANESE FUR INDUSTRY WITH INFORMATION FROM SUCH :
CANADIAN SQURCES AS : GROQUP EKSPO, FUR FASHION AND CANADIAN
FUR INDUSTRY.

Results Expected: TO CREATE MORE INTEREST IN THE MONTREAL
INTERNATIONAL FUR FAIR AND THUS INCREASE
IMPORTS BY APPROX. $2 MILLION NEXT YEAR.

© Activity: TO MEET WITH THE JAPAN FUR ASSOCIATION TO EVALUATE THE RESULTS OF

QUR PUBLICITY IN JAPAN.

Results Expected: TO INCREASE AWARENESS OF CANADIAN FURS IN\
JAPAN.

Activity: TO MEET WITH VARIOUS AGENTS IN THE APPAREL INDUSTRY TO EVALUATE
PROGRESS MADE OVER PAST YEAR.

Results Expectead: STIMULATE AGENTS FOR MORE AGREESSIVE MKTING &
TO PARTICIPATE TO REGIONAL FAIRS . ASSESS
- INCREASING JPNESE INTEREST FOR CDN FUR
GARMENTS. '

For the next fiscal year. the Trade Office is planning to
undertake the following new export support initiative(s) in <this
sactor (sub-sector): . o

Aztivity: TO INTENSIFY PUBLICITY ON CDN FUR GARMENTE AT THE CANADA TRADE
CENTER AND TO STIMULATE TRADE ENQUIRIES.

Results Expected: TO ATTRACT MORE CUSTOMERS BY BECOMING BETTER ;
KNOWN. AIM IS TO DOUBLE CURRENT SALES. ) ?

e

.

o e e
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For the next fiscal y=ar, the Trade Office is planning to

undartake the following new export support initiative(s) in this '

sector (sub—-sectori:

Activity: TO SEEK NEW AGENTS TO EXHIBIT WIDER VARIETY OF APPAREL ITEMS AT
THE CANADA TRADE CENTER.

Results Expected: TO DOUBLE SALES OF SUCH ITEMS AS COWICHAN
SWEATERS AND TO STIMULATE TRADE ENGUIRIES.
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fagion: ASIA AND PACIFIC
Mission: 520 TOKYQ

Market: 265 JAPAN

Sector: 013 CONSUMER PRODUCTS

Subksector: 132 JEWELERY & GIFTWARE

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) 137. OOM $ 133. O0M $ 122. COM $ 85. 70M
Canadian Exports % 2. 60M $ 2. 40M $ 2. 20M $ 2. 40M
Canadian Share 1. 20% 1. 804 1.80% 2. 80%
af Import Market
Majar Competing -Countries ) Market Share
i) 577 UNITED STATEE OF AMERICA _ ; 032 %
1i) 248 KOREA 027 %
j v Lumulatlve 3 year export potent1a1 for CDN products 5-15 3M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Fraoducts/services for which there are Current Total Imports
gaad market prospects In Canadian $
i) COSTUME JEWELLERY % 98.00 M
ii) GIFTWARE : % 17.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector). !

In the Trade Office’s cpinion, Canadian export performance in this sector
(sub~sector) in this market is lowsr than cocptimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
~ non competitive pricing
- the unsuitability of Canadian products for this market
- difficulties of adaptation of marketing technxques to the market by
some Canadian ccmpanies
~ market prospect which are rslatively new and have not yet been
explored adequately by Canadian exporters
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me Canadian exporters to this market in this sector(sub—sector)
ve enjoyed success previously as a result of a variety of
ctors which the trade office reports to include: :

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

— participation in trade fairs

— participation in trade missions

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

-.competitive export pricing for this market

- strong sectoral capability in Canada

t TN

=3
3
3

In sugport of Canadian exparts in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Aztivity: TO VISIT DEPARTMENT STORES TO EVALUATE RESULTS OF 1986 JEWELLERY
PROMOT ION.

Results Expected: TO ENCOURAGE STORES TO SELL CANADIAN
JEWELLERY ON A PERMANENT BASIS.

Activity: TO FOLLOW UP WITH MAIL ORDER CATALOGS COMPANIES ON THEIR
EXPRESSED INTENTION TO ADVERTIZE CANADIAN PRODUCTS.

Results Expected: TO WIDEN PUBLICITY ON CDN CAPABILITY AND
: SELECTION AND TO INCREASE SALES AND
STIMULATE TRADE INGUIRIES.

Activity: TO REVIEW THE CANADA TRADE CENTER PUBLICITY APPROACH SALES
TOWARDS GIFTWARE ITEMS.

Results Expectad: TO BOOST SALES UP TO 2 MILLION DOLLARS NEXT
- YEAR % TO STIMULATE TRADE ENGUIRIES.

For the next fiscal ysar., the Trade Office is planning to
undartake the following new export support initiativel(s) in this
sector (sub—-sector):

Activity: TO INTRODUCE NEW PRODUCTS AT THE CANADA TRADE CENTER.

Results Expected: TO DOUELE OUR CURRENT SALES AND TO STIMULATE
TRADE ENGUIRIES.

activity: TO MEET NITH‘AGENTS TO URGE THEM TO PARTICIPATE IN REGIONAL SHOWS

Results Expected: TO ATTRACT LOCAL DISTRIBUTORS OQUTSIDE THE
TOKYO ENVIRONS.
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For the next fiscal year, the Trade Office is planring to
uvndartake the following new expart support initiative(s) in ¢this
sector (sub-sector): '

Adctivity: TO DISSEMINATE PERTINENT INFORMATION ON THE JPNSE.MARKET TO CDN
INDUSTRY THROUGH THE JAPAN DESK AND DRIE REGIONAL OFFICES.

Results Expectad: TO INTEREST NEW EXPORTERS IN THE JAPANESE
MARKET. '
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Fegion: ASIA AND PACIFIC '
Missiaon: 3520 TOKYQO

Market: 263 JAPAN

Sector: 013 CONSUMER PRODUCTS

Subsector: 133 CULTURE INDUSTRIES

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago.
. Sactor/sub-sector (Pragjectad) (Estimated)
Mkt Size(import) $ 1000. OOM . $ 1000. OOM $ B57.00M $ 900.00M
Canadian Exports ¢ 0. 70M $ 0. 90M $ 0. 60M $ 1. 20M
Canadian Share 0. 90% 0. ?0%4 - 0.07% 0.13%
af Import Market
Majer Competing Countries : Market Share
i) 192 PEOPLE’S REP OF CHINA 045 %
ii) 112 FRANCE 025 %
11i) 577 UNITED STATES OF AMERICA 020 %
Cumulative 3 year export potential for CDN products 3-S5 $M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Products/services far which there are Current Total Imports
goad market praspects ’ In Canadian

i) CDN ARTS AND CRAFTS $ 517.00

11) SHEET MUSIC/RECORDS/FILMS $ 43. 00
iii) SCULPTURES . $ 395. 00
iv) JADE CARVINGS $ 0. 00
v) SOAPSTONE CARVINGS 3 0. 00

IIXIII

The Trade Office reports that the following factars influence Canadian
expgort perfaormance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- non competitive pricing
— the unsvuitability of Canadian products for this market
- the apparent limited sectoral capability in Canada compared to other
campa2ting e2xport countries
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies
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Scome Canadian exporters to this market in this sector(sub-sectar)
rave enjayed success previously as a result of a variety of
factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD pragram

- participation in trade fairs

- participation in trade missions

- use aof Canadian Government expart praometion activities

- use of pravingcial governments export pramation activities

- comgetitive export pricing for this market

In suppart of Canadian exports in this sectar (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: TO WORK CLOSELY WITH GROUP IN CANADA IN CHARGE OF PROMOTING
INDIAN ARTS AND CRAFTS IN JAPAN.

Results Expected: TO SELECT ITEMS MOST LIKELY TO FIND
ACCEPTANCE IN JAPAN.

Activity: TO VISIT JPNSE GALLERIES THAT SPONSOR CANADIAN ARTISTS.

Results Expected: TO STIMULATE INTEREST IN CANADIAN ART AND
OBTAIN A BETTER UNDERSTANDING OF HOW TO
INCREASE SALES OPPORTUNITIES.

" For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
cactaor (sub=-sector):

Activity: TO INCREASE PUBLICITY OF CANADIAN ARTS AND CRAFTS THROUGH THE
CANADA TRADE CENTER. '

Results Expected: TO CREATE GREATER AWARENESS OF WHAT CANADA
HAS TO OFFER AND TO STIMULATE TRADE ENGUIRIES

Activity: TO VISIT DEPARTMENT STORES TO ENCOURAGE THEM TO SPONSOR AND/OR
DISPLAY CANMADIAN ARTS AND CRAFTS.

Results Expected: TO WIDEN PUBLICITY CREATE A SALES NICHE IN
DEPT. STORES ON A PERMANENT BASIS,AND TO
STIMULATE TRADE ENQUIRIES. :
Activity: TO USE MAIL ORDER CATALOGS TO ADVERTIZE.

Results Expecfed: TO INCREASE SALES % TO STIMULATE TRADE
ENGQUIRIES.
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Region: ASIA AND PACIFIC 4 S
Mission: 520 TOKYQ

Market: 265 JAPAN

Sector: 013 CONSUMER PRODUCTS

Subsecter: 134 LEISURE PROD. TOOLS HARDWARE

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ 250. o0M $ 250. OCHM $ 267.00M $ 236.00M
Canadian Exports $ 2. SOM $ 2. SoM $ 2. 40M % 2. 60M
- Canadian Share 1. 00% 1. 00% 1. 90% 1. 104
of Import Market
Major Competing Countries : Market Share
i) 577 UNITED STATES OF AMERICA 030 %
ii) 434 TAIWAN 020 %
iii} 112 FRANCE 013 %
iv) 026 AUSTRIA . Q10 %
v) 128 GERMANY WEST 00S %

Cumulative 3 year export potential for CDN products S-15 $M
in this Sector/Subsector: :

Current status of Canadian exports: Mature with little growth

Products/services for which there are : Current Total Imports

gcod market prospects In Canadian $

i} ICE SKATES $ 1.30 M

ii) HOCKEY STICKS $ 1.00 M

1ii) SPORTS EGQUIPMENT $ 1.20 M

iv) HARDWOOD FLOORING % 60.00 ™

v) GARDENING TOOLS $ Q.70 M

vi) D.I.Y. PRODUCTS % 201.00 M

The Trade Office reports that the following factars influence Canadian
export perfaoarmance in this market for this sector (sub-sector).

In the Trade Office’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- a lack of interest in the market on the part of Canadian exporters
- the unsuitability of Canmadian products for this market
- difficulties cf adaptation of marketing techniques to the market by
some Canadian companies
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
— other factor(s) described by the Trade Office as follows:
DIY 19846 REPORT INDICATES STRONG POTENTIAL FOR WOOD MANUFACTURED
PRODUCTS. 1986 JPN SPORTING GOODS MKT STULY AVAILABLE.
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-Some Canadian exporters to this market in this sector(sub—sector)
have enjoyed success previously as a result of a variety of
factors which the trade office rTeports to include:

— aggressive marketing on the part of Canadian Exporters

- support providad by the PEMD program

- participation in trade fairs

- participation in trade missions

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

- competitive export pricing for this market

- Canada‘s position as one of the few major sources of international

supply
- strong sectoral capability in Canada

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: TO FOLLOW UP ON DIY STEP PROGRAM WITH MITI, JETRO AND DIY ASSOC.
AND TO ENSURE DEA REFORT (SEPT 1986)0ON DIY MISSION TO JAPAN IS
DISTRIBUTED TO CDN INDUSTRY.

Results Expected: TO IDENTIFY CLEARLY THE PRODUCTS ON WHICH
CANADA SHOULD FOCUS & TO STIMULATE TRADE
ENGUIRIES.

Activity: TO CONTACT DIY STORES VISITED DURING DIY MISSION.

Results Expected: TO INTRODUCE, AS A START. SMALL GQUANTITIES OF
CANADIAN DIY PRODUCTS IN THOSE STORES.

Activity: TO MEET WITH SPORTS EQUIPMENT AGENTS AND TO DISTRIBUTE 1986 STUDY
: ON THE SPORTING GOODS MARKET IN JAPAN.

Results Expected: TO MAINTAIN QUR CURRENT SALES % TO STIMULATE
NEW-ENQUIRIES FOR SELECT PRODUCTS THAT SHOW
MODERATE GROWTH POTENTUAL.’

For the next fiscal year, the Trade QOffice is planhing to _
undartake the following new export support initiative(s) in  this
sector (sub-sector):

Activity: TO ENCOURAGE AGENTS OF SPORTS EQUIPMENT TO PARTICIPATE IN
REGIONAL SHOWS.

Results Expectad: TO FIND LOCAL DISTRIBUTORS AND TO MAKE
: SPOT SALES.
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For the next fiscal year., the Trade Office is planning to

undertake the following new exgort support initiativel(s)
sa2ctor (sub—sectar):

Activity: TO PROMOTE IDEA OF SELLING CANADIAN DIY FRODUCTS TO JAPANESE
HOME BUILDERS.

Results Expected: TO GIVE DIY INDUSTRY INCREASED OPPORTUNITIES/
AVENUES TO SELL IN THE JAPANESE MARKET. -

in this ,

Page: 317
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"Region: ASIA AND PACIFIC
Mission: 3520 TOKYO

Market: 265 JAPAN

Sector: 013 CONSUMER PRODUCTS

Subsector: 13% FURNITURE % APPLIANCES

Statistical Datas On Next Year Current Year 1 Year Ago 2 Years Ago
Cector/sub—sec tar (Projected)? (Estimated)
Mkt Size(import) s S00. OOM $ S00. OOM $ 400. 0O0OM % 270. 00M
Canadian Exports $ 4. OOM $ 3. SOM $ 4, OOM $ 8. .10M
Canadian Share 0. 80% 0. 70% 1. 00% 3. 00%
af Import Market
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 045 %
1i) 609 EURJFPEAN COMMON MARKET C : 035 %
i1i) 434 TAIWAN 01sS %
iv) 609 EURCPEAN COMMON MARKET C o111 %
Cumulativeia gearrexpart potential for CDN products 5-15 sM

in this Sector/Subsector:

Current status of Canadian exparts: Mature with little growth
Froducts/services for which there are Current Total Imports
gocd market prospects ) In Canadian ¢
i) FURNITURE $ 3350.00 M
ii) APPLIAMCES » $ S0.00 M
- i

The Trade Office reports that the following factors influence Canadian
gxgort perfarmance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
moderate - .
- approval of technical standards can present prcblems in the case of
some imported products

Ir the Trade Office’s opinion, Canadian export performance in this sector
fsup=gsector) in this market is lower than optimum mainly because of:
— a lack of interest in the market on the part of Canadian exporters
- non comgetitive pricing
— the unsuitability of Canadian praoducts for this market
- difficulties of adaptation of market1ng techniques to the market by
some Canadian companies
- non—tariff protectionist measures which are difficult to overcome
- market prospect which are relatively new and have not yet been
explored adequatsly by Canadian exporters
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Seme Canadian exporters to this market in this sector(sub-sector)
have enjaoyed success previously as a result of a variety of )
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- suppart provided by the PEMD program

- participation in trade fairs

- participation in trade missions

— use of Canadian Government export pramotion activities

— use af provincial governments export promation activities

- competitive export pricing for this market

In support of Canadian exports in this sector (sub—-sector) the
Trade Office is currently engaged in activities which include:

Activity: TO VISIT DEPARTMENT STORES THAT SPONSORED CANADIAN EVENTS LAST
YEAR TQ EVALUATE RESULTS RE CANADIAN APPLIANCES.

Results Expectad: TO STRENGTHEN QUR SHARE OF THE MARKET IN SOME
AND ENCOURAGE OTHERS TO SEiLL PRODUCTS ON A
CONTINUED BASIS.

Activity: TO REPORT ON JPNSE FURNITURE INDUSTRY AS A FOLLOW-UP TO THE MITI

STEP PROGRAM ON FURNITURE WITH AUSTRALIA AND TO EVALUATE CANADIAN
POSITION.

Results Expected: TO DETERMINE WHICH SECTOR OF THE MARKET CUULD
: BE OF INTEREST TO CANADIAN EXPORTERS.

Fecr the next fiscal year, the .Trade Office is planning to
undertake the following new export support initiative(s) in <this
sector (sub—-sector):

Activity: TO DD MORE PUBLICITY THROUGH THE CANADA TRADE CENTRE.

Results Expectad. TO MAINTAIN QUR SHARE OF THE MARKET & TO
STIMULATE TRADE INQUIRIES.

Activity: TO MEET WITH AGENTS MORE OFTEN TO GENERATE MORE INTEREST IN THEIR
PROMOTION OF CANADIAN PRODUCTS.

Results Expectad: TO DISCUSS/CEVELOP/ASCERTAIN NEW WAYS TO
MARKET PRODUCTS & TO STIMULATE TRADE
ENQUIRIES.

Activity: TO UPDATE OUR IN-HOUSE INFORMATION ON THE MARKET.
Results Expected: TQO OFFER MORE ACCURATE INFORMATION TO CDN

EXPORTERS ON CHOICE OF PRODUCTS APPROPRIATE
TO JAPAN.
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"Region: ASIA AND PaCIFIC

Missiaon: S20 TAKYD

Market: 265 JAPAN

Sector: 014 EDUCATION, MEDICAL.HEALTH PROD

Subsector: 141 PHARMCEUTICALS & BIOTECHNOLOGY

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—-sectar (Projected) (Estimated)
Mkt Size(import) $ 1778. OOM $ 1900. OOM 3 1645. OOM $ 1384. OOM
Canadian Exports $ 8. OOM $ 7. 60M $ 6. 40M % 9. OOM
Canadian Share 0. 45% Q. 40% 0. 38%4 0. 65%
of Import Market '
Major Competing Countries _ Market Share
i} 128 GERMANY WEST 040 %
i1} S77 UNITED STATES OF AMERICA 020 %
iii) 512 SWITZERLAND : - 0135 %
Cumclative 3 year export potential.for CDN products 15-30 sM

in thzs Sector/Subsector:

Current status of Canadian exports: Small but expanding
Froducts/services for which there are Current Total Imports
goad market prospects In Canadian $
i} PHARMACEUTICAL PRODUCTS INCL. VET MEDECINES $ 1368. 00 M
ii) MEDICAL & SURGICAL SUPPLIES $ 23. 00 M
iii) BIOLOGICAL PRQODUCTS : $ 33.00 M
iv) ORTHOPAEDIC SUPPLIES . 208.00 M

The Trade Office reports that the following factors influence Canadian
expart performance in this market for this sector (sub-sector).
- the degree of import duty protection of local industry tends to be
moderate
~ appraval of technical standards can present problems in the case of
some impaorted products

In the Trade QOffice’s opinion, Canadian export performance in this sector
(sub-sector) in this market is lower than optimum mainly because of:
- the apparent limited sectoral capability in Canads compared to other
compefting export countries
- non—tariff protectionist measures which are difficult to overcome
- other factor(s) described by the Trade Office as follows:
MULTINATIOMALS TEND NOT TO SHIP TQ JPN FM CDA. JPN DRUG REG SYSTEM
MAKES ACCESS MORE DIFF.CDN SECTORAL CAP. STRONGER ON DOSAGE MANU-
FACTURING THAN RAW MATERIAL PRODUCTION.
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Som2 Canadian exporters to this market in this sector(sub-sector)
tave enjoyed success previcusly as a result of a variety of Co
factors which the trade office reports to include:

- aggressive marka2ting on the part of Canadian Exporters

- support provided by the PEMD program

- participation i1n trade fairs

-~ participation in trade missions

- use of Canadian Government export praomotion activities

- competitive export pricing for this market

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: TO FOLLOW UF ON NEW REGULATIONS CONCERNING PHARMACEUTICAL IMPORTS

Results Expected: TO ENSURE POTENTIAL EXPORTERS ARE BETTER
INFORMED.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
secter (sub-sector): ,

_Activity: TO SUPPLY INFORMATION ON OPPORTUNITIES IN JAPAN TO CANADA SO THAT
INTERESTED COMPANIES CAN PURSUE TAESE OR DEVELOP OTHERS, IN PART
THROUGH DISTRIBUTION TO CDN INDUSTRY OF THE 1984 BISTECH MISSION
TO JAPAM REPORT. . .

' Results Expectad: TO ATTRACT NEW EXPORTERS TO JAPAN.

Activity: TO PUBLISH INFORMATION ON THE CANADIAN INDUSTRY IN THE EMBASSY
PRODUCED CANADA NEWS IN JAPAN.

Results Expected: TO ATTRACT/INTEREST NEW CDN IMPORTERS IN THE
JAPANESE MARKET.
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‘Region: ASIA AND PACIFIC

Mission: 520 TOKYO

Market: 265 JAPAN

Sector: 014 EDUCATION, MEDICAL. HEALTH PROD
Subsector: 142 HOSP. % MEDICAL EGUIP, INSTRUM.

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago

Sector/sub-sector (Progjected) (Estimated)
Mkt Sizel(import) $ 1242. OOM $ 1000. OOM $ 1200. OCM $ 753.00M
Canadian Exports $ 7. OOM $ © 5. 30M $ 8. 40M $ &.70M
Canadian Share 0. S&% 0. S3% 0. 70% 0. 89%
et Import Market .
Major Competing Countries Market Share
i) 577 UNITED STATES OF AMERICA 065 %
* 1i) 609 EUROCPEAN COMMON MARKET C 027 %
Cumulative 3 year export potential for.CDN product; 15-30 %M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Froducts/services for which there are Current Total Imports
gccd market prospects ; In Canadian $
i) HOSPITAL % MECICAL EGUIPMENT ‘ $ 933.00 M
ii) OPTICAL INSTRUMENTS $ 80.00 M
iii) HEARING AIDS : $ 13.00 M
iv) X-RAY/RELATED INSTRUMENTS $ 152.0q M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
moderate L
- approval of technical standards can present problems in the case of
same imported products

In the Trade Office’s opinion: Canadian export performance in this sector
(sub—s3ector) in this market is lower than optimum mainly because of:
- the apparent limited sectoral capability in Canada compared to other
compating export countries
- non—-tariff protectionist measures which are difficult to overcome
— other factor(s) described by the Trade Office as follows:
CANADA HAS BETTER SECTORAL CAPACITY IN HEARING AIDS 2 X-RAY
RELATED INSTRUMENTS THAN IN HOSPITAL EQUIPMENT 2 OPTICAL
INSTRUMENTS. )
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Some Canadian exporters to this market in this sector(sub—-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive martketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- participation in trade missions

- use of Canadian Government export promotion activities

— competitive export pricing for this market

In support of Canadian exports in this sector (sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: AS JAPAN IS NOT A PRIORITY SECTOR FOR DRIE,POST WILL PURSUE MKT
OPPORTUNITIES WITH INDIVIDUAL COMPANIES VISITING JAPAN.

Results Expected: PROVIDE OPPORTUNITIES TO LOCATE IMPORTERS %
DISTRIBUTORS % TO WORK W/EXPORTERS TO ENHANCE
PENETRATE JAPANESE MARKET.

Activity: TO VISIT LOCAL AGENTS. TO KEEP THEM ADVISED DEVELOPMENT IN
CANADIAN INDUSTRY.

Results Expected: STIMULATE INTEREST IN CDA NEW PRODUCT DEVE-
i LOPMENT TO MAINTAIN CDN MKT SHARE, IDENTIFY
NEW BUSINESS OPPORTUNITIES % STIMULATE TRADE
ENQUIRIES. ‘

For the next fiscal year, the Trade Office is planning to
uniartake the following new export support initiative(s) in this
sector (sub—sector):

Aactivity: TO COLLECT/ANALYSE INFORMATION ON JUPNESE MARKET DEMANDS/TRENDS
AND REFORT TO OTTAWA AND THE CDN INDUSTRY ON CEVELOPMENTS AND
OPPORTUMITIES IN JAPAN.

Results Expected: TO PRESENT OPPORTUNITIES FOR FURTHER
PENETRATION BY CDN EXPORTERS % TO IDENTIFY
NEW AVENUES BY WHICH NEW CON EXPORTERS MIGHT
APPROACH THIS MARKET.




Export and Investment Promotion

87/88 Sector/Sub-Sector
Submitted by Posts by

' Region: ASIA AND PACIFIC
Mission: 520 TOKYO ‘
Market: 265 JAPAN
Sector:

Subsector:

Next Year
(Progjected?

Statistical Data On
Sector/sub-sector

Mkt Size(import) < 300. OOM
Canadian Exports ¢ 0. 90M
Canadian Share 0. 30%

of Import Market
Major Competing Countries
i) S77 UNITED STATES OF AMERICA

ii) 051 UNITED KINGDOM
iii) 128 GERMANY WEST

Cumulative 3 year export potential for CDN products

in this Sector/Subsector:

Current status of Canadian exports:

Froducts/services for which there are

good market prospects
i) BOOKS % PAMPHLETS

ii) CHILDREN‘S PICTURE % PAINTING BOOKS : $
iii) PICTURE POSTCARDS & CHRISTMAS/GREETING CARDS $

The Trade Qffice reports that the following factors

DEPARTMENT OF EXTERNAL AFFAIRS

Page: 324
Planning System

Highlights
Regiaon

0t4 EDUCATION, MEDICAL, HEALTH PROD

143 EDUCATIONAL SERVICES, EQUIPMENT

Current Year 1 Year Ago 2 Years Ago
(Estimated)
$ 297. O0M s 293. 00M $ 300. 00M
% 0. B9M % 0. 88M % 0.81M
0. 304 0.27%

0. 30%

Market Share

045 %
021 %
co4 %

3-5 M

Small but expanding

Current Total Imports
In Canadian $
% 197.00 M

3.70 M

2.00 M

influence Canadian

export performance in this market for this sector (sub-sector).

In the Trade QOffice‘s opinion, Canadian export performance in this sector

{sub—-sector) in this market is lower
- the unsuitability of Canadian
- the apparent limited sectoral
compating export countries
- difficulties of adaptation of
some Canadian companies

than optimum m2inly because of:
praoducts for this market
capability in Canada compared to other

marketing techniques to the market by
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MISSIOM: S20 TOKYO COUNTRY: 265 JAPAN

Som2 Canadian exporters to this market in this sector(sub-sector?
have enjoyed success praviously as a result of a variety of '
factors which the trade affice reports to include:

- aggressive marketing on the part of Canadian Exparters

- support provided by the PEMD program

- participation in trade fairs

- participation in trade missions

- use of Canadian Government export promotion activities

- use of provincial governments export promotion activities

- competitive export pricing for this market

In support of Canadian exports in this sector (sub-sector) the
Trade Office is curr2ntly engaged in activities which include:

Activity: TO CONTINUE LOOKING FOR OPPORTUNITIES AND ADVISE THOSE INDIVIDUAL
) COMPANIES INTERESTED IN JAPAN.

Results Expected: RECRUIT COS TO PARTICIPATE IN FAIR OR VISIT
JAPAN, TO MAINTAIN CDN MKT SHARE % POTENTIAL-
LY INFLUENCE INCREASE IN SALES.

For the next fiscal year, the Trade Office is planning to
-undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: TO COLLECT/ANALYZE INFORMATION ON MARKET OPPORTUNITIES % IDENTIFY
POSSIBLE MEW AVENUES OR CLIENTS TO CDN INDUSTRY.

Results Expected: TO BETTER ASSIST CDN COS INTERESTED IN JPN.
TO ASSESS MKT NEEDS/POTENTIAL FOR NEW
EXPORTERS % STIMULATE TRADE ENGUIRIES.
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87/88 Sector/Sub-Sector
Submitted by Posts by
" Region: ASIA AND PACIFIC
Missiaon: S20 TOKYO
Market: 2465 JAPAN
Sector: 015 CONSTRUCTION INDUSTRY
Subsector: 151 BUILDING PRODUCTS
Statistical Data On Next Year Current Year
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ 76. OOM $ 75. OOM
Canadian Exports ¢ S. OOM $ S. OOM
Canadian Share 6. C0% 6. O0%

af Import Market
Major Competing Countries

i} S77 UNITED STATES OF AMERICA
ii} 609 EUROPEAN COMMON MARKET C

Cumulative 3 year export potential for CDN produ
in this Sector/Subsectaor:

Current status of Canadian exparts:

Products/services for which there are
goad market prospects
i)} VENEER
ii) WOODEN DOORS
iii) CEDAR SHINGLES
iv) CEDAR SHAKES
v) WOODEN WINDOWS

The Trade Office reports that the following fact
export perfarmance in this market for this secto

AFFAIRS
Planning System

Highlights
Region

1 Year Ago

$ 74. OOM
% 4. OOM
3. 00%

Fage: 326

2 Ye

$
$

Market Share

cts

Current Total Impoarts

056 %
037 %

In Canadian

HeBan

1. 00
0. 20
0. 04
0.04
0. 00

ors influence Canadian

T (sub-sector).

ars Ago

74. OOM
4. OOM
S.00%

IXIXIIIN

- approval of technical standards can present problems in the case of

same imported products

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—-sector) in this market is lower than optimum mainly because of:
— 8 lack of interest in the market on the part of Canadian exporters

- the unsuitability of Canadian products fo

r this market

- difficulties of adaptation of marketing techniques tao the market by

som2 Canadian companies’

- market prospect which are relatively new and have not yet been>

explored adequately by Canadian exporters
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Some Canadian exporters to this market in this sector(sub-sector?
kave enjoyed svccess previously as a result of a variety of '
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade fairs

- participation in trade missions

- use af Canadian Government export promotzon activities

- use of provincial governments export praoamotion activities

- competitive expart pricing for this market

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

In support of Canadian exports in this sector (sub—-sector) the
Trade Office is currently engaged in activities which include:

Activity: MARKET REPORT ON DISTRIBUTION SYSTEM FOR BUILDING MATERIALS.
Results Expected: PROVIDE INFORMATION ON DOMESTIC SYSTEM AND
' LIST OF AGENTS/DISTRIBUTORS FOR BUILDING
PRODUCTS.
Activity: IDENTIFY AND CONTACT AGENTS/DISTRIBUTORS FOR BUILDING PRODUCTS.

Results Expected: INCREASE EXPORTS OF CANADIAN BUILDING
" PRODUCTS TO JAPAN.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in ¢this
sactor (sub-sector):

Activity: THE COMSTRUCTION OF THE NEW CHANCERY BUILDING IN 1988 WILL

-PROVIDE AN OPPORTUNITY TO SHOW A WIDE RANGE OF CANADIAN BUILDING

SYSTEMS ANDC COMPONENTS.

Results Expected: THE DEMONSTRATION OF CANADIAN BUILDING
PRODUCTS IN A PRESTIGE BUILDING SHOULD
LLEAD TO IBCREASED SALES IN JAPANM.
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87/88 Sector/Sub—-Sector Highlights
Submitted by Posts by Regian

Region: ASIA AND PACIFIC

Mission: S20 TOKYO

Market: 245 JAPAN

Sector: 016 INDUSTRIAL MACHIN, PLANTS, SERV.

Subsector: 161 MANUFACT & MATERIAL PLANT, EGP.

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub=-sector (Projected) (Estimated)
Mkt Size(import) % 6S. OOM $ 60. OOM $ S0. OOM $ 20. OOM
Canadian Exports ¢ 0. OOM $ 0. OOM $ 0. OOM $- 0. OOM
Canadian Share 0. 0074 0. 00% 0. 00% 0. 00%
of Import Market
Major Competing Countries Market Share
i)} S77 UNITED STATES OF AMERICA 070 %
1i) 128 GERMANY WEST 015 %
iii) 268 KOREA ' 010 %
Cumulative 3 year expart potential for CDN products. - 1-3 $M

in this Sector/Subsectar:

Current status of Canadian exports: No Export results to date
Froducts/services for which there are Current Total Imports
good market prospects _ In Canadian $

i) ROBOTICS - ROBATS VISION SYSTEM % 20.00 M

The Trade Office reports that the faollowing factors influence Canadxan
exgart performance in this market for this sectar (sub-sector).
- the degree of import duty protection of local industry tends to be
low
.= appraval aof technical standards can present problems in the case af
some imported products

In the Trade Office’s apinion, Canadian export perfaormance in this sectaor
{sub=-sector) in this market is low2r than optimum mairly because of:
- a lack aof interest in the market on the part of Canadian exporters
— non caompetitive pricing
- the unsuitability of Canadian products for this market
— the apparent limited sectoral capability in Canada compared to other
campeting expart cauntrias
- difficulties of adaptation of marketxng technigques to the market by
sam2 Canadian campanies :
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Some Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of S
factors which the trade office reports to include:

- No factors reported by mission

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
—~ the adequacy of exporter information in Canadian Directories

- sourcing assistance from Canadian federal/provincial governments
departments

- praduct/service information from Canadian campanies

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: PROMOTION OF VISION SENSOR SYSTEMS DEVELOPED BY SERVO ROBOT OF
CANADA FOR POSSIBLE IMPLEMENTATION TO JAPANESE ROBOTS.

Results Expected: AFPROX CDN$¢ S5 MILLION.

Activity: WITHIN FRAMEWORK OF CANADA-JAPAN JOINT STATEMENT ON INDUSTRIAL
COOPERATION CONTINUE TO PROMOTE INDUSTRY VISITS RELATED TO
ADVANCED MANUFACTURING TECHNOLOGIES.

Results Expected: TECHNOLOGY TRANSFER AND IMPROVED PRODUCTIVITY

For the next fiscal year, the Trade Office is planning to

uniertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: AS ADDED ELEMENT IN MATIONAL TRADE INITIATIVES- TECHNOLOGY
ACQUISITION AND AWARENESS PROGRAMS INVESTIGATE POTENTIAL FOR
JAPANESE PRODUCTIVITY EXPERTS TO VISIT CANADA AND REVIEW CANADIAN
PROGRAMS IN THIS SECTOR.

Results Expected: PRODUCTIVITY SEMINARS IN CANADA.

Activity: CANADIAN EXPERTISE IN MANIPULATOR SYSTEMS WILL BE INVESTIGATED
TO DETERMINE ITS APPLICABILITY TO JAPANESE INTERESTS IN
MANUFACTURING TECHNCLOGIES.

Results Expected: SUPPORT BY DRIE WILL BE ESSENTIAL TO IDENTIFY
CANADIAN POTENTIAL TO SUPPLY.

Activity: WITH OTTAWA SUPPORT MANDATORY EFFORTS WILL BE MADE TO MARKET CDN

NICHE TECHNOLOGIES IN THIS SECTOR IN JAPAN FOR THIRD COUNTRY
PROJECTS.

Results Expectad: IDENTIFY 2-3 CANADIAN FIRMS ABLE TO FOLLOW
UP THIRD COUNTRY PROJECTS WITH JAPANESE
COMP ANIES.
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Type of Event

Location

Promotional Projects approved and planned for the coming fiscal year,

Mission: 520 TAOKYO

Sactor: O0O1 AGRI & FOOD PRODUCTS % SERVICE
010 FAIRS !
NEW BUSINESS DEVELOPMENT PLAN
FOODEX
NEW BUSINESS DEVELOPMENT PLAN -

02C MISSION OQUTGOING
ALFALFA FEED SEMINAR IN JAPAN

024 MISSION INCOMING
RETAIL FOOD BUYERS
FOOD SERVICE BUYERS
RETAIL FQOOD BUYERS
FOOD SERVICE BUYERS
Sector: 003 GRAINS AND OILSEEDS

020 MISSION OQUTGOING
CANQLA CONSULTATION

024 MISSION INCOMING
CANOLA PRE-CONSULTATIONS

Sector: 0O0S COMM. % INFORM. EGP. % SERV

010 FAIRS
COMMUNICATION SHOW

Sector: O0& ELECTRONICS EQUIP. & SERV

C20 MISSION QUTGOING
ELECTRONICS SHOW AND MISSION

€24 MISSION INCOMING

SOFTWARE BUYERS .

ELECTRONICS BUYERS MISSION FROM JAPAN
Sector: 008 TRANSPORT SYS, EGUIP, COMP, SERV.

010 FAIRS
TOKYO MOTOR SHOW. TOK YO, JAPAN

Secter: 009 FOREST PRUDUCTS.EQUIP.SERVICES

G2 MISSION QUTGOING )
MFTD WOOD PRODS MISSION & JAPAN HOME SHOW

TOKYO
TOKYO
TOKYO

TOKYO

TOKYO -

WINNIPEG/EDMTN

TOKYQ

TOKYQ

TOKYQO

TOKYQ

Page:

336

Date

o087
0388
o088

0487

o087
oog7
coge
ooes

1187

0687

1087

0s8s8
0&87

1087

0087
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Type of Event Location Date
FPromotional Projects approved and planned for the coming fiscal year.
Mission: 520 TOKYO
Sector: 009 FOREST PRODUCTS, EGUIP, SERVICES
020 MISSION OUTGOING ’ ‘
HARDWOOD MISSION TOKYO 0087
TIMBER FRAME MISSION % WOOD CONSTRUCTION SEMINARS TOKYO 0687

024 MISSION INCOMING _ . ‘
CODE REVIEW MISSION FM JAPAN 0687

Sector: 010 MINE,METAL. MINERAL PROD % SRV

010 FAIRS
FINE CERAMICS FAIR AND MISSION NAGOYA . 03se

Sector: 013 CONSUMER PRODUCTS

01C FAIRS . . :
. REGIONAL SHOWS TOKYO 0000
' TOKYO INTERNATIOMAL GIFT SHOW TOKYO o288
REGIONAL SHOWS 0000
TOKYO SPORTING GOOQDE SHOW, TOKYO. JAPAN . TOKYO oass

C24 MISSION INCOMING

- MISSION FROM JAPAN TO MONTREALFUR FAIR " MONTREAL . 0s87
MISSION FROM JAPAN TO CHHMA SHOW IN TORONTO TORONTO o288
MISSION FROM JAPAN TO CSGA SHOW IN MONTREAL MONTREAL 02886
Type of Event Location Date

Prcmotional projects proposed for the two following fiscal years.
tiission: S2C TOKYO

Cector: 001 AGRI % FOOD PRODUCTS % SERVICE

001G FAIRS
NEW BUSINESS DEVELOPMENT PLAN ' TOWYO . 0089
FOODEX : TOKYO 0389

Sector: 003 GRAINES AND OILSEEDS
024 MISSION INCOMING .
CANOLA CONSULTATION - 1188
CANOLA PRE-CONSULTATIONS TOKYOD 0488
Sector: 005 COMM. % INFORM. EQP.& SERV

015 FAIRS
COMMUNICATION SHOW TOKYO - 0488
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Type aof Event

Fromotional projects proposed for the twe following fiscal years.

Mission: S20 TOKYO
Sector: 006 ELECTRONICS EGUIP. % SERV

020 MISSION QUTGOING
ELECTRONICS SHOW AND MISSION

Sector: 007 FOREST PRODUCTS, EGUIP, SERVICES

020 MISSION QUTGOING
TIMBER FRAME CONSTRUCTION MISSION TO JAPAN
HARDWOOD MISSION TO JAPAN
MANUFACTURED WOOD PRODUCT MISSION TQ JAPAN

C24 MISSION INCOMING
CODE REVIEW MISESION TO CANALDA

10

ector: 010 MINE,METAL, MINERAL PROD % SRV

C10 FAIRS :
FINE CERAMICS FAIR AND MISSION

&

.Sector: 013 CONSUER PRODUCTS

01C FAIRS
TOKYQ INTERNATIONAL GIFT SHOW
TOKYO SPORTING GOODS SHOW
REGIONAL SHCOWS

G234 MISSION INCOMING
MISSION FROM JAFAMN TO CHHMA SHOW IN TCRONTQ
MISSION FM JAPAN TO MONTREAL INTL FUR FAIR
MISSION FROM JAPAN TO CSGA SHOW IN MONTREAL

Lacation

TOKYO

TOKYQ
TOKYQ
TAOKYQ

NAGOYA

TOKYQ
TOKYO
TOKYQ

TARONTQ
MONTREAL
MONTREAL

Page: 332

Date

1088

0Ce?
ooee
0cge

0&82

0389

0289
0089
0089

0289
0588
0289
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§7/88 Trade and Economic Overview *
Mission: S21 ISLAMABAD
Caountry: 418 PAKISTANM

PAKISTAN HAD RECORD COTTON % WHEAT CROPS IN FFY 1985-856 (JULY 85-
JUNE 84) WHICH RESULTED, WHEN COMBINED WITH IND‘L EXPANSION, IN A
SECOND CONSECUTIVE YR OF ABOVE-AVERAGE GROWTH FOLLOWING THE CROP
FAILURE OF PFY 1983-84. REAL GROWTH IN GNP WAS MORE THAN 7%, THE
SAME AS LAST YR. INFLATIOM WAS KEPT LOW, AVERAGING S%. DOMESTIC OIL
PROD ‘N REACHED ABQOUT 47000 BOD UP FM 15000 EOD TWO YRS AGO & NOW
ACCOUNTS FOR A GUARTER OF THE COUNTRY ‘S NEEDS. DESPITE THESE
POSITIVE DVLPMTS, HOWEVER, THE ECON. SEEMS UNABLE TO TRANSLATE
GROWTH INTO STRONGER EXPORT PERFORMANCE. WHILE THE MERCHANDICE
TRADE DEFICIT MARROWED TO C$3.5S BN THIS YR IT STILL REPESENTS A
HUGE B% OF GNP % WAS ACHIEVED BY DUMPING THE MASSIVE COTTON CROP
ON WORLD "MKTS AT RECORD LOW PRICES. THE DEFICIT IS CHRONIC % HAS
BEEN FINANCED EY REMITTANCES FM EMIGRANT WORKERS IN THE MIDDLE
EAST WHO ARE MW STARTING TO RETURN HOME. A LIGUITIDY CRISIS WAS
NARROWLY AVERTED IN THE SUMMER OF ‘85 WHEN FOREIGN RESERVES FELL
TQ ABOUT 2 WKE IMPORTS. RESERVES HAVE NOW BEEN BUILT UP AGAIN BUT
A BAD CROP % DECLINING REMITTANCES WLD AGAIN PUT PRESSURE ON THE
ECONOMY. THE OUTLOOK FOR PFY 1984-87 DEPENDS LARGELY UPON COMMOD-
ITY FRICES % THE COUNTRY ‘S HARVEST. THE GOVT PROJECTS 7.5% GROWTH,
A RATE SOMEWHAT HIGHER THAN LAST YR. WHILE INITIAL CROP REPORTS
ARE GOOD. LAST YR'S RECORDS MIGHT NOT BE SURPASSED & GROWTH WILL
PRJOEABLY BE LESS. PAKISTAN’S IMPORT BILL IN PFY 1985-84 WAS C$7.9
BILLION CDA‘S SHARE WAS ONLY C$84 MILLION, ROUGHLY 1%. TRADE STATS
FOR FFY 1984~857 WILL PROBABLY SHOW A BILATERAL SURPLUS IN PAKIST-
AN‘’S FAVOUR FOR THE FIRST TIME BECAUSE OF A SWAP OF 8 LARGE JETS
(4 EACH WAY) EBETWEEN PIA AND CP AIR.PAKISTAN‘S EXPORTS TO CDA.
ROUGHLY C$110~140 WILL SHOW BUT CDA‘S EXPORTE TO PAKISTAN C$140-
170 WILL BE ROUTED THROUGH THE U.S. & NOT APPEAR IN THE STATS.
SEVERAL ECONGHIC DVLPMTS HAVE POSITIONED SELECT CDN EXPCORTERS FOR
SIGNIFICANT ExPTORT SALES IN THE SHORT TO MECDIUM TERM. THE POWER
UTILITIES ARE TRYING TO ELIMINATE LOADSHEDDING BY 1990 AND THERE
ARE GOOT OPPORTUNITIES FOR HYDROELECTRIC AND THERMAL POWER GENER-
ATION COMPANIES. THE TELEPHONE UTILITY,AFTER A LOMG DELAY., IS
FINALLY LAUNCHED OM ITS MODERNIZATION PROGRAM. PAKISTAN‘S EXPAND-
ING OIL AND GAS INCUSTRY IS ATTRACTING CDN SUPPLIERS AND INVEST-
ORS. CANOLA OIL COULD BE POSITIONED TO ENTER PAKISTAN'’S HUGE
MARKET FOR VEGETABLE OIL AND FINALLY THERE ARE OPPORTUNITIES IN
THE TRANSPORTATIOM SECTOR., (AIR AND RAIL). THERE IS NO SIGNIFI-

CANT POTENTIAL FOR CANADIAN TRADE WITH AFGCHAMISTAN BECAUSE OF THE
SOVIET OCCUPATION.
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REPT: SYN-GEQ - 87/88 A. Post export program priorities

Regiaon: ASIA AND PACIFIC

Mission: S21 ISLAMABAD

Market: 418 PAKISTAN

\
The Mission selected the following sectors as priority areas for
export promotion activities for the coming fiscal year:

1. 007 POWER % ENERGY EGUIP. 2 SERV.

REASONS: UTILITIES MUST ELIMINATE LOAD SHEDDING BY 1990. MAJOR HYDRO, THERMAL
GENERA'N % HIGH VOLT. TRANSM'N PROJS ARE PLANNED. CDN GOODS % SERVICES
ARE WELL KNOWN BECAUSE OF CIDA PROJECTS.

2. 005 COMM. % INFORM. EQP. & SERV

REASONS: PAKISTAN TELEGRAPH % TELEPHONE IS FINALLY BEGINNING TO IMPLEMENT ITS
LONG TERM EXFANSION PLAN AFTER A LONG DELAY. A FULL RANGE OF GOODS AND
SERVICES WILL BE REGUIRED.

3. Ottt OIL % GAS EGUIPMENT, SERVICES
REASONS: OIL PRODUCTION UP FM 15000 BOD TD 47000 BOD OVER THE LAST 2 YEARS. CDN
GOODS AND SERVICES ARE WELL KNOWN BECAUSE OF CIDA PROJECTS.

4. CO2 GRAINE AND OILSEEDS
REASONS: PAKISTAN IMPORTED C$520 MN OF VEGETBLE OIL IN CURRENT YEAR. OUR SHARE
- 1S VERY SMALL. CANOLA OIL NOW HAS TARIFF % TREATMENT. CIDA FOOD- AID
WILL HELP TO INTRODUCE CANOLA OIL TO MARKET.

The most important current Canadian export sectors to this
market are (based on actual export sales):

010 MINE, METAL, MINERAL PROD & SRV

"

2. 003 GRAINS AND QILSEEDS
3. 008 TRANEPORT SYS?EGUIP,COMP.SERU.
4

011 OIL % GAS EQUIPMENT, SERVICES |
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B87/88 Sector/Sub—-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC | )
Mission: S21 ISLAMABAD

Market: 418 PAKISTAN

Sector: 003 GRAINS AND OILSEEDS

Subsector: 032 OILSEEDS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) 3 S80. OOM $ S30. OOM $ S590.00M $ &00.00M
Canadian Exparts ¢ 10. OOM $ 5. OOM $ &. COM $ C. OOM
. Canadian Share 1. 70%4 1. O0% 1. 00% 0. 00%
of Import Market
Magor Competing Countries Market Share
i) 344 MALAYSIA ' | 067 %
ii) S77 UNITED STATES OF AMERICA 023 %4
iii) 047 BRAZIL 008 %
iv) 616 OTHER COUNTRIES o 002 %
Cumulative 3 Qear export potential for CDN products . 30-60 M

in this Sectar/Subsector:

Current status of Canadian exports: Small but expanding
Products/services for which there are Current Total Imports
good market prospects In Canadian $

i} BULK CANOLA OIL 7 S.00 M

Praojects ar portion of progects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i} Project Name: BILATERAL FOOD AID
Approximate Value: $ 13 M
Financing Source: 011 CIDA
For further info. please contact:
R. THIVIERGE, CIDA HULL. TEL#819-997-0%44

ii) Project Nama: AFGHAN REFUGEE RELIEF
Approximate Value: $ S M
Financing Source: 011 CIDA
For further infc. please contact:
R. THIVIERGE, CIDA HULL. TEL#819-997-0944
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MISSIGN: S21 ISLAMABAD COUNTRY: 418 PAKISTAN

The Trade Office reports that the fallowing factors influence Canadian
export performance in this market faor this sectar (sub—sectar).
— the degree af impart duty protectieon aof lacal industry tends to be
low

In the Trade Office’s apinian, Canadian export performance in this sectar
(sub-sector) in this market is lower than aptimum mainly because of:
- non competitive gricing
- non campetitive financing fram Canada
- difficulties of adaptatian of marketing techniques ta the market by
some Canadian companies
- non—tarifé protectiaonist measures which are difficult to avercome
- difficulties in abtaining credit facilities in Canada
—~ market prospect which are relatively new and have nat yet been
explored adequately by Canadian exporters
- ather factor(s}) described by the Trade Office as follows:
POST RECENTLY OBTAINED FAIR TARIFF TREATMENT FOR CANOLA OIL SO
THAT IT CAM NOW COMPETE WITH SOYABEAN OIL ON AN EQUAL BASIS.

Some Canadian exporters tao this market in this sector(sub—sector)
have enjoyed success previously as a result of a varxetq of
factors which the trade office reports tao include:
- the presence of CIDA programs which have. apened the market ta
Canadian companies

In suﬁport af Canadzan exports‘in this sector (sub—-sector) the
Trade Dffice is currently engaged in activities which include:

Activity: NEGOTIATION OF (A) ADDITIONAL AFGHAN REFUGEE RELIEF AID AND (B)
' NEW EILATERAL (CDN/PAK) FOOD AID FOCUSSED UPON CANCOLA OIL BY CIDA

Results Expected: MAINTEMANCE OF $5-6 MM SALE FDR AFGHAN RELIEF
. AND INTRODUCTION OF CANDOLA OIL TO LOCAL MAR-
KET. POSSIBLE COMBINED SALES OF UPTD $20 MM IN
FY 8&/7.

Activity: FOLLOW UP UPON CANOLA OIL MISSION SCHEDULED FOR JANUARY 87.
Results Expected: IDENTIFICATION & INTRODUCTION TQ PAKISTAN OF
AT LEAST 2 CANOLA OIL SUPPLIERS SERIQUSLY IN-
TERESTED IN PAKISTANI MARKET. IDENTIFICATION
OF TECHNICAL BARRIERS TO INTROD. OF CANOLA OIL

activity: ESTAELISHMENT OF CLOSE RELATIONS WITH LOCAL AGENTS FOR CANOLA OIL
SUPPLIERS (PROEAGLY MITSUI % MITSUBISHI)

Results Expectad: COORDINATED MARKETING ACTIVITY BY POST. AGENTS
AND EXPORTERS.
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For the next fiscal year, the Trade Office is planning to

undertake the following new export support initiative(s) in ¢this '@ °
sector (sub—sector):

Activity: PREPARATIOMN OF ANNUAL SURVEY OF WHEAT, COARSE GRAINS & OILSEEDS
MARKET.

Results Expected: PROVIDE BASIC MARKET INFORMATION TO BUREAU
FOR DISSEMINATION TO INDUSTRY.

Activity: PRESENTATION ON CANADIAN CAPABILITY BY INDEPENDENT OIL SEED EXP-
ERT DURING PLANNED COMMODITY FORUM.

Results Expected: ENHANCE CANOLA OIL REPUTATION AS DEPENDABLE
SUBSTITUTE FOR SOYABEAN OIL.

Activity: INTEMSIFY VISITS UPON GHEE CORPORATION IN LAHORE AND PRIVATE OIL
’ SEED CRUSHERE AND BROKERS.

Results Expected: OBTAIN ADVANCE INFORMATION ABOUT GHEE CORP
SOFT VEGETABLE OIL TENDERS. ENSURE AT LEAST
TWO BIDS ON GHEE CORP TENDERS.
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Regiaon: ASIA AND PACIFIC

Mission: 521 ISLAMABALC

Market: 418 PAKISTAN |
Sector: 004 DEFENCE PROGRAMS, PRODUCTS, SERV

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub—sector (Progjected) (Estimated)
Mkt Size(import) % &00. O0OM $ S500. oo $ SO0.00H $ .400.00M
Canadian Exports ¢ S. OOM 4 2. OOM $ & OOM 3 4. 00M
Canadian Share 0. 874 0. 40% 1. 20% _ 1. 00%
of Import Market
Major Competing Countries . Market Share
i) 577 UNITED STATES OF AMERICA 050 %
ii) 192 PEOPLE'S REP OF CHINA 020 %
iii) 112 FRANCE ’ 010 %
“iv) 0S1 UNITED KINGDOM 010 %
Cumulative 3 year export potential for CDN products 30-60 M

in this Sector/Subsector:

Current status of Canadian exports: Market share declining

Prcducts/services for which there are Current Total Imports

good market prospects : In Canadian $

i} RADIO TRANSMITTER-RECEIVER $ 2.00 M

ii) HELICOPTERS $ 0.00 M

iii) R/0 FOR ARMY AVIATION $ 0.00 M

iv) HARBOUR DEFENCE $ 0.00 M

v) AIRCRAFT ENGINES $ 0.00 M

vi) JEEP RETRCFIT $ 0.00 M

vii) DRONES $ 0.00 M

The Trade Office reports that the following factoers influence Canadian
export performance in this market for this sector (sub-sector).
— exports of certain praoducts or services to this country are subjyect
to Canadian expart contrals .
- the degree of import duty protection of local industry tends to be
low , .
- approval of technical standards can present problems in the case of
some imported products )
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In the Trade Office’s opinion, Canadian export performance in this sector
(sub—-sector) in this market is lower than optimum mainly because of:'
- non competitive pricing
- non competitive financing from Canada
— the apparent limited sectoral capability in Canada compared to other
competing export countries
-~ difficulties of adaptation of marketing techniques to the market by
some Canadian companies
- non—tariff protectionist measures which are difficult to overcome
- market prospect which are relatively new and have not yet been
explored adequately by Canadian exporters
~ other factor(s) described by the Trade Office as follows:
THE UNITED STATES NEW MILITARY AID PROGRAM STARTING IN USFY 88/9
WILL COMMIT,SUBJECT TO FINAL CONGRESSIONAL AFPPROVAL,C$2.4 BILLION
AT CONCESESIONAL RATES.

Some Canadian exporters to this market in this sector{sub—sector)
have enjoyed success previously as a result of a variety of
‘factors which the trade office reports to include:

— aggressive marketing on the part of Canadian Exporters

— support provided by the PEMD program

~ competitive export pricing for this market

- strong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study
of this sector (sub—sector) would enhance the kngwledge of
Canadian exporters ta this market.

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: POSSIBLE VISIT OF ARMY SIGNAL CHIEF TO CANADA TO SEE MACDONALD
DETWILLER.

Results Expected: REBID FOR THE SLAR RADAR SYSTEM ORDER WORTH
: Cs 43 MM.

Activity: POSSIBLE VISIT OF PAKISTAN NAVY TEAM TO CANADA TO SEE INTERNATIO-
NAL SUBMARINE ENGINEERING REGCARDING HARBOUR DEFENCE PROJECT.

Results Expectad: DECISION ON THE HARBOUR DEFENCE PROJECT WORTH
Cs 7 MM.

Activity: COMPLETION OF ARMY AVIATION‘S SHOOTING TRIALS FOR MBB HELICOPTER.
Results Expected: STARTING OF ARMY AVIATION’S FINAL EVALUATION

OF HIGH ALTITUDE HELICOPTER ORDER WORTH C$ 34
M.
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For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: INVESTIGATICN AND REPCRTING UPOM PAKISTAN ARMY PROCUREMENT PROC-
ESS.
Results Expected: BETTER KNOWLEDGE ABOUT THE PROCUREMENT PRO-
CESE LEADING TO BETTER PREPARED EXPORTERS.

At k.
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87/88 Sector/Sub—Sector Highlights
Submitted by Posts by Region

Regiaon: ASIA AND PACIFIC

Mission: 521 ISLAMABAD

Market: 418 PAKISTAN

Sector: 005 COMM. & INFORM. EGP. & SERV

Subsector: 053 TELECOMMUNICATIONS (INC SPACE)

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Estimated)
Mkt Size(import) $ . 100.00M 3 84. OOM $ S52. OoM $ 45. 00M
Canadian Exports $ S. OOM $ 2. OOM $ 1. OOM s 0. OOM
Canadian Share 9. 00% 2. 00% 2. 00% Q. 00%
of Import Market ’
- Major Competing Countries Market Share
i) 128 GERMANY WEST ‘ 021 %4
ii) S07 SWEDEN - ' 016 %
iii) 265 JAPAN 015 %
iv) 577 UNITED STATES OF AMERICA . 010 %
v) 112 FRANCE 009 %
vi) 410 NORWAY . 008 %
Cumulative 3 year export potential for CDN products . 15-30 M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Praoducts/services for which there are Current Total Imports
gocd market praspects In Canadian %
i) PABX $ 0.00 M
ii) TELEPHONE EGUIPMENT $ i.00 M
iii) FIBRE OPTICS $ 0.00 M
iv} CONSULTING SERVICES - $ 0.00 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: CENTRAL,DIGITAL TELEPHONE EXCHANGE
(SECOND SUPPLIER)
Approximate Value: $ 50 M
Financing Source: 023 EDC
For further info. please contact:
J. M. MUNDY, ISLAMABAD. TLX S700 DOCAN PK




27/¢2/87 DEPARTMENT OF EXTERNAL AFFAIRS Page: 341
Expart and Investment Promation Planning System
MISSION: S21 ISLAMABAD COUNTRY: 412 PAKISTAN

Projects or portion of projects which are still in the planning
stage and faor which Canadian companies might have reassonable praospects.

ii) Project Name: MODERNIZATION AND EXPANSION OF PTT

FACILITIES
Approximate Value: $ 250 M
Financing Source: 001 IBRD i 025 OTHER

For further info. pleases contact:
P. A ROLLAND TEL 994-5824 J. MUNDY, ISLAMABAD TLXS700

The Trade Office reports that the fallowing factors influence Canadlan
axpart performance in this market for this sector (sub—szectar).
- the degree of import duty protection of lacal industry tends to be
maderate B
- appraval of technical standards can present prablems in the case of
some imparted praoducts

In the Trade Office’s ogpinion. Canadian export performance in this sectar
{(sub—sector) in this market is lower than optimum mainly because af:
- a lack of interest in the market on the part of Canadian exparters
- non competitive pricing
— the unsuitability of Canadian products for this market
- difficulties of adaptation of marketing techniques ta the market by
same Canadian caompanies
- non—-tariff protectionist measures which are difficult to overcoms
— market praspect which are relatively new and have not yet been
explared adequately by Canadian exporters

Some Canadian exporters to this market in this sector(sub—-sectar)
have enjoyed success previogusly as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- suppaort provided by the PEMD program

- participation in trade missions

- use aof Canadian Government expart promotion activities

- campetitive export pricing faor this market

- straong sectoral capability in Canada

The Trade Office has recommended that a comprehensive market study |
of this sector (sub—-sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that saurcing tools currently available
tg them have some limitiations in particular:
- the adequacy of exporter informatign in Canadian Directories
- product/service infaormation fram Canadian caempanies
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In support of Canadianr exports in this sector (sub-sector) the

Trade Office is currently engaged in activities which include: .

Activity: LOBBYING WITH PTT AND MINISTRY OF COMMUNICATIONS TO OBTAIN A
“NO OBJECTION CERTIFICATE“FOR CANADIAN-MADE PABX EQUIPMENT.

Results Expected: IMPLEMENTATION OF AT LEAST ONE JOINT-VENTURE
WITH A LOCAL COMAPNY BEFORE THE END OF CFY
8677

Activity: PROMOTION OF A CANADA-PAKISTAN SCIENTIFIC COOPERATION AGREEMENT
- WITH SUPARCO FOCUSSER UPON REMOTE SENSING AND SATELLITE TELECOM-
MUNICATIONE.

Results Expected: START A DIALOGUE BETWEEN EXT AFF HQ AND
GOVERNMENT OF PAKISTAN ON A POSSIBLE
AGREEMENT.

- Far the next fiscal year, the Trade Office is planning to
undertake the following new export suppart initiative(s) in this
sactor (sub-sector)' )

Activity: PREPARATION OF MARKETING REPORT ON PTT'S NODERNIZATION PLAN AND
DISSEMINATION TO CANADIAN EXPORTERS

Results Expected: DISSEMINATION OF ADVANCE INFORMATION ON PTT’S
’ REQUIREMENTS LEADING TO MINIMUM TWQ CANADIAN
BIDS ON ITS TENDERS.

Activity: PROMOTION OF MAJOR CANADIAN MANUFACTURERS WITH PTT AND GOVERNMENT
OF PAKISTAN.

Results Expected: NEW PROPOSALS BY AT LEAST ONE CDN COMPANY FOR
A LOCAL INVESTMENT IN TELECOMMUNICATIONS
EQUIPMENT MANUFACTURING

Activity: ASSISTANCE FOR NEGOTIATIONS LEADING TO A SCIENTIFIC COOPERATION
AGREEMENT WITH SUPARCO.

Results Expected: CONCLUSION OF AN AGREEMENT LEADING TO TECH-
NICAL EXCHANGE ON PAKISTAN’S SATELLITE
PROGRAM.
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B7/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Regian: ASIA AND PACIFIC
Mission: 521 ISLAMABAD
Market: 418 PAKISTAN
\

€ector: 007 POWER % ENERGY EGQUIP. % SERV.

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Eectar/sub~-sector (Projected) (Estimated)
Mkt Size(impart) $ 410. OOM $ 340. COM $ 305. oCM $  202. OOM
Canadian Exports $ 1S. OCM $ 2. O0M $ 12. COM $ 8. OOM
Canadian Share 4. 0% 1. OC% - 4. 00% . 4. 00%
of Import Market
Major Competing Countries _ Market Share
i) 577 UNITED STATES OF AMERICA " | 039 %
ii) 192 PEOPLE’S REP OF CHINA o018 %
iii) 265 JAPAN , 0186 %
iv) 128 GERMANY WEST . . ' 010 %
Cumulative 3 year export potential for CDN~pfoducts 100 $M AND UP

in this Sector/Subsector:

Current status of Canadian exports: - Market share declining
Froducts/services for which there are Current Total Imports
gancd market prospects : In Canadian $
i} HYDRAULIC TURBINES : ] 2.00 M
ii) GENERATORS ' $ C.00 M
iii) SPARES % PARTS FOR TUBINES % GENERATORS $ 2,00 M
iv)} TRANSFORMERS $ 4.00 M
v) SWITCHGEARS $ 3.00 M
vi) CONSULTING SERVICES $ 1.00 M

Projects or bortion of projects which are still in the planning
stage and for which Canadian companies might have rTeasonable prospects.

i) Project Name: 3-4 LOW HEAD POWER PROJECTS
Approximate Value: $ 100 M
Financing Source: 01t CIDA : G0f IBRD
~ 023 EDC 024 BC
Far further info. please contact:
' J. M. MUNDY, ISLAMAEBAD, TLX: 5700 DOCAN PK




27/G2/87 DEPARTMENT OF EXTERNAL AFFAIRS Page: 344

Export and Investment Promotion Planning System
MISSION: 521 ISLAMABAD COUNTRY: 418 PAKISTAN

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

ii) Project Name: POWER SECTOR LINE OF CREDIT
Approximate Value: $ 35 M
Financing Source: O11 CIDA
For further info. please contact:
BLOCK/CIDA TEL 997-4392 MUNDY. ISLAMABAD TLX 5700

iii) Project Name: KALABAGH DAM
Approximate Value: $ 2500 M
Financing Source: 001 IBRD 024 BC
023 EDC 006 ASDB
For further info. please contact:
ROLLAND TEL 996-5824 MUNDY. ISLAMABAD TLX#S5700

iv) Project Name: TRANSMISSION LINES

Approximate Value: $ 1GCO M
Financing Scurce: 024 BC 001 IBRD
Q046 ASDB

For further info. please contact:
J. M. MUNDY, ISLAMAEAD TLX. 5700 DOCAN PK

The Trade Office reports fhat the following factors ih#luence Canadian
export performance in this market for this sector (sub—sector).

- the degree of import duty protection of local industry tends to be
1ow : ‘

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- non competitive pricing _
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies

Samez Canadian exporters to this market in this sector(sub—sector)
have enjoyed success previcusly as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
- participation in trade missions
- use of Canadian Government export promotion activities
- use of provincial governments export promotion activities
— the presence of CIDA programs which have opened the market to
Canadian companies '
. = competitive export pricing for this market
- strong sectoral capability in Canada
— the availability of competitive Canadian financing
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In support of Canadian exparts in this sector (sub-secter) the
Trade Office is currently engaged in activities which include:

Activity: CONTINUED LIAISON WITH SENIOQ MANAGEMENT OF WAPDA TO RESOLVE
TARBELA TURBINE DISPUTE.

Results Expected: AWARD OF FOUR LARGE TURBINES TO A CANADIAN
SUPPLIER WORTH C$48 MILLION OVER 3-4 YEARS.

Activity: LOBBYING WITH WAPDA AND GOVERNMENT OF PAKISTAN TO OBTAIN APPROVAL
FOR A FEASIBILITY STUDY INTO A LOW HEAD HYDRO PROJECT.

Results Expected: AWARD OF A FEASIBILITY STUDY UNDER CIDA CPPF
PROGRAM WORTH C30.5- 1.4 MM.

Activity: LOBBYING WITH WAPDA TO SUPPGRT CANADIAN COMPANIES PURSUING THE
WORLD BANK ‘'S COASTAL COAL FIRED POWER PROJECT FEASIBILITY STUDY.

Results Expected: SHORTLISTING OF AT LEAST ONE CANADIAN COMPANY
FOR THIS STUDY WORTH C$ 1-3 MM.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: UPDATING OF POST’S BRIEFING NOTES ON THE POWER SECTOR WITH NEW
" SECTIONE ON WAPDA'S DECISION MAKING PROCESS. ’

Results Expected: BETTER PREPARATION FOR BUSINESSMEN SEEKING
: WAPDA PROJECTS.

Activity: LOBBYING WITH WAPDA FOR AWARD OF A LOW HEAD POWER PROJECT ON A
NEGOTIATED BASIS.

Results Expected: BEGINNING OF CONTRACT NEGOTIATION FOR A LOW
: HEAD PROJECT WORTH C$100-1S50C MM.

Activity: MONITORING OF GOP DELIBRATIONS FOR A USsS BILLION KALABAGH DaM
PROJECT. ) {

Results Expected: FORMATION OF CANADIAN CONSCRTIUM TO PURSUE
POWER HOUSE TENDERS.
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B7/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Missiaon: S21 ISLAMABAD

Market: 418 PAKISTAN

Se&tor: 008 TRANSPORT SYS: EQUIP, COMP, SERV.

Subsectar: 0B4 RAIL

Statistical Data On Next Year Current Year "1 Year Ago 2 Years Ago
Sector/sub-sector (Projected) (Es timated) :
Mkt Size(import) . 120. OOM $ 21. OOM $ 48. OOM $ 13. OOM
Canadian Exports $ 22. OCM $ g. OOM % 6. OOM $ 2. OOM
Canadian Share 18. 00% 10. 00% 13. 00% 15. 00%
of Import Market
. Major Competing Countries Market Share
i) 128 CERMANY WEST | | 036 %
ii) 051 UNITED KINGLOM . 02s 7%
1ii1) $77 UNITED STATES OF AMERICA 020 %
iv) 075 CANADA 013 %
v) 265 JAPAN 003 %
Cumulative 3 year export potential for CDN products 30-60 M

in this Sector/Subsector:

Current status of Canadian exports: Well established and growing
Froducts/services for which there are Current Total Imports
gogd market prospects In Canadian $
i) DIESEL ENGINES $ 0.00 M
ii) DIESEL LOCOMOTIVES $ 0.00 M
iii) SPARES FOR DIESEL ENGINES ' $ S.00 M
iv) CONSULTING SERVICES $ 0.50 M

Frojects or portion of prajects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i} Progject Name: TRANSPORT SECTOR LOAN
Approximate Value: $ 100 M
Financing Source: 001 IBRD
For further infao. please contact:
ROLLAND, PST TEL 996-5824, MUNDY ISLAMABAD TLX: 5700
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The Trade Office reports that the following factors influence Canadian
expart performance in this market for this sector (sub-sector).

-~ the degree of import duty protection of laocal 1ndustrg tends to be
low

In the Trade Office’s opinion, Canadian export performance in this sector
(sub—sector) in this market is lower than optimum mainly because of:
- non competitive pricing
- difficulties of adaptation of marketing techniques to the market by
same Canadian companies

Some Canadian exparters to this market in this sector(sub—sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

~ aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade missions

- the presence of CIDA programs which have opaned the market to

Canadian companies

- competitive export pricing for this market

- strang sectaral capability in Canada

- the availability of competitive Canadian financing

In support of Canadian exports in this sector.(sub—sector) the
Trade Office is currently engaged in activities which include:

Activity: LOBBY PAKISTAN RAILWAYS ON BEHALF OF CANADIAN LOCOMOTIVE MANUFAC-
TURERS.

Results Expectad: POSSIBLE SALE OF 12 LOCOMOTIVES WORTH CDN $11
. MM. FIRST DELIVERIES OF $45 M ORLCER OF JAPANE-
SE LOCOMOTIVES EQUIPPED WITH CANADIAN ENGINES
Activity: FOLLOW UP ON CHAIRMAN D‘MELLO’S VISIT TO CANADA.
Results Expected: PROVIDE FEEDBACK TO CANADIAN SUPPLIERS.
For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in this
sector (sub—-sector):

Activity: SUPPORT CANADIAN LOCOMOTIVE MANUFACTURERS.

Results Expected: SUCCESSFUL EXECUTION OF CONTRACTS WORTH TOTAL
: QF C$ &0-65 MILLION.
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Region: ASEIA AND PACIFIC

Mission: 521 ISLAMARAD

Market: 418 PAKISTAN

Sector: 008 TRANSPORT SYS, EQUIP, COMP, SERV.

Subsectar: 085 AEROSPACE

Etatistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
Sectar/sub-sector (Projected) (Estimated) :
Mkt Size(impaort) % 150. OOM $ 137. OOM $ 180. OOM s 73. OOM
Canadian Expoarts ¢ i8. OOM $ 0. OOM $ 2. OOM $ 2. OOM
Canadian Share 12. O0% 0. 00% 1. 00% 3. 00%
aof Impart Market
" Majar Competing Countries _ Mavrket Share
i) 577 UNITED STATES OF AMERICA o078 %
ii) 467 SINGAPORE . 020 %
iii) 075 CANADA 001 %
Cumulative 3 year expart potential for CDN praducts - 60-100 M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding
Froducts/services for which there are Current Total Imports
goaod market praspects In Canadian $
i} DASH-8 ' ;] 0.00 M
ii) CHALLENGER' $ Q.00 M
iii) DISASTER PLAN FOR KARACHI AIRPORT $ . 0.00 M

The Trade Office reports that the following factors influence Canadian
export performance in this market for this sector (sub-sector).
— the degree aof import duty protection of lacal industry tends ta be
low

In the Trade Office’s opinion, Canadian expart performance in this sectar
(sub-sector) in this market is lower than optimum mainly because of:
- market prospect which are relatively new and have not yet been
explaored adequately by Canadian exparters
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Same Canadian exporters to this market in this sector(sub-sector)
have engjoyed success previously as a result of a variety of
factors which the trade office reports tao include:

- aggressive marketing on the part of Canadian Exparters

- support provided by the PEMD pragram

— the presence of CIDA pragrams which have apsned the market to

Canadian caompanies {
- strong sectaoral capability in Canada
— the availability of competitive Canadian financing

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity:. ARRANGE FOR DEMONSTRATION OF CANADIAN MANUFACTURED AIRCRAFT TO
PAKISTAN AIR FORCE.

Results Expectad: CONTRACT NEGOQTIATIONS FOR POSSIBLE SALE WORTH
Cs18 MM.

For the next fiscal year, the Trade Office is planning to
undertake the following new export support initiative(s) in ¢this
sectaor (sub—-sector): '

Activity: ARRANGE FOR DEMONSTRATION OF CANADIAN MANUFACTURED AIRCRAFT TO
PAKISTAN INTERNATIONAL AIRLINES (PIA).

Results Expected: SHORTLISTING OF A CANADIAN COMPANY AS ONE GF
TWQ FINALISTS FOR PIA SHORT HAUL REGQUIREMENT-
WORTH C$150-16S OVER S YEARS.
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in this Sector/Subsector:

Current status of Canadian exports: No Export results to date

Products/services for which there are

good market prospects In Canadian
i) PAPER MILL ' ‘ $ 200.00 M

Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i)

Project Name: SIND FOREST DEVELOPMENT STUDY
Approximate Value: 8 S M
Financing Source: 004 ASDB
Far further info. please contact:
ROLLAND PST 296-5824 MUNDY ISLAMABAD TLX: $S700

The Trade Office reports that the following factors influence Canadian

Page: 350
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£7/8€ Sector/Sub-Sector Highlights
Submitted by Posts by Region
Region: ASIA AND PACIFIC
Mission: S21 ISLAMABAD
Market: 418 PAKISTAN
Sector: 009 FOREST PRODUCTS.EGQUIP, SERVICES
Subsectar: 096 EQUIPMENT AND MACHINERY
Statistical Data On Next Year: Current Year 1 Year Ago 2 Years Ago
Sector/sub~-sectoar (Projected) (Estimated)
Mkt Sizelimport) 3 25. oM $ 15. OCM s 12. OOM s 8. o0M
Canadian Exports % 10. OOM $ Q. OO $ 0. oOM $ 0. oOM
Canadian Share 40. 00% 0. 004 0. Q0% 0. Q0%
of Import Market
L Major Competing Countries : Market Share
i} 128 GERMANY WEST 027 %
ii) 307 SWEDEN . ' 021 %
iii) 112 FRANCE : 009 %
Cumulative 3 year export potential for CDN praducts - 30-460 sM

Current Tatal Imports

$

export performance in this market for this sector (sub-sector).

— the degree of import duty protection of local industry tends to be

low
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In the Trade Office’s agpiniaon, Canadian expart performance in this sector
(sub—-sector) in this market is lower than aptimum mainly because of:
- Na factors reported by missian

Some Canadian exparters ta this market in this sector(sub-sectar)
have enjayed success previausly as a result of a variety af
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exparters

- participation in trade missians

- caoampetitive expart pricing faor this market

- straong sectaral capability in Canada

- the availability of competitive Canadian financing

For the next fiscal year, the Trade Office is planning te
undertake the following new export suppart initiative(s) in ¢this
sectar (sub-sectar):

Activity: CONTINUING SUPPORT FOR CANADIAN COMPANIES IN THIS SECTOR.
Results Expected: SMOOTH EXECUTION OF CONTRACTS ALREADY SIGNED

SHORTLISTING OF -CANADIAN COMPANIES FOR NEW
PROJECTS. JOINT VENTURES WITH LOCAL COMPANIES
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: 52t ISLAMABAD

Market: 418 PAKISTAN

Sector: O0ii OIL % GAS EQUIPMENT., SERVICES

Subsector: 999 ALL SUB-SECTORS

Statistical Data On Next Year Current Year 1 Year Ago 2 Years Ago
S=2ctor/sub-sector (Progjected) (Estimated) .
Mkt Size(import) $. G0. OOM $ 8S. OCM $ &66. OOM $ 22. OOM
Canadian Exports % 10. 6OM $ F. OOM $ 1. 00M 3 4. OOM
Canadian Share 11. O0% 11. O0% 2. 00% 18. 00%
of Import Market - '
Major Competing Countries Market Share
i) S77 UNITED STATES OF AMERICA 045 %
ii) S53 UNION OF SOVIET SOC REP 01S %
iii) 328 UNITED ARALE EMIRATEE 010 %
iv) 112 FRANCE 010. % .
v) 051 UNITED KINGDOM ' 00S %4
vi) 075 CANADA . . _ oco2 %
Cunulative 3 year export potential for CDN products 30-40 sM

in this Sector/Subsector:

Current status of Canadian experts: Well established and growing

Froducts/services for which there are Current Total Imports

good market prospects In Canadian ¢

i) EARTH DRILLING % RELATED MACH. INCL. FRACTURING EQPT s 8.00 M

ii) PETROLEUM PRODUCTION MACHINERY $ 1.00 M

iii) TURBO GEMERATORS $ 0.00 M

iv) PIPELINE EQUIPMENT $ .00 M

$ 0.00 M

v) SEISMIC SERVICES

Frojects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Progect Name: OIL AND GAS DEVELOPMENT CORFORATION
FHASE I1
Approximate Value: $ 22 M
Financing Source: 011 CIDA
For further info. please contact:
F.BLOCK CIDA HULL, TEL. 997-3492
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Projects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

ii) Project Name: PETROLEUM EXPLORATION PROJECT
Appraximate Value: $ 20 M
Financing Source: 00t IBRD
For further info. please contact:
MUNDY / ISLAMABAD TLX:S700 RDLLAND, OTT. 994-5824

iii) Progject Name: ENERGY SECTOR LOAN
Approximate Value: % 14 ™
Financing Source: 0Ct IBRD
For further info. please contact:
MUNDY, ISLAMABAD TLX: 5700 ROLLAND/QTT. 994-5824

iv) Project Name: ENERGY LOAN
Approximate Value: ¢ 24 M
Financing Source: 010 IDB
For further info. please contact:
. J. M MUNDY, ISLAMABAD, TLX. S700 DOCAN PK

The Trade Office reports that the following factors influence Canadian
expaort performance in this market for this sector (sub-sector).
— the degree of import duty protection of local industry tends to be
low : .

In the Trade Office’s opinion, Canadian export performance in this sectoar

f (sub-sector) in this market is lower than optimum mainly because of: ‘

f - non competitive pricing

: - difficulties of adaptation of marketing techniques to the market by
some Canadian companies

Soma Canadian exporters to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
factors which the trade office reports to include:
- aggressive marketing on the part of Canadian Exporters
- support provided by the PEMD program
- participation in trade missions
- use of provincial governments export promotion activities '
- the presence of CIDA programs which have opened the market to
Canadian companies
- competitive export pricing for this market
- the availability of competitive Canadian financing

The Trade Office has recommended that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters to this market.

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
- the adequacy of exporter information in Canadian Directories
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In sypport of Canadian exports in this sector (sub—-sector) the
Trade Office is currently engaged in activities which include: .
Activity: WIDEN POSTS CONTACTS IN THE INDUSTRY BY IN-COUNTRY TRAVEL TO CALL

REGULARLY UPON SENIOR EXECUTIVES OF PRIVATE SECTOR OIL COMPANIES
AND PIPELINES.

Results Expected: WIDEN CANADIAN SALES PENETRATIOM BEYOND DGDC
AND INCREASE OUR MARKET SHARE.

Activity: ASSISTANCE TO CANADIAN COMPANY THAT HAS CONCLUDED NEGOTIATIONS
FOR A CONCESSION.

Results Expected: SUCCESSFUL INITIAL PHASE CF CANADIAN
ACTIVITY IN THIS SECTOR.

For the next fiscal year, the Trade Office is planmning tgo
undertake the following new export support initiative(s) in this
sector (sub-sector):

Activity: UPDATE MISSIOM BRIEFIMG NOTES ON THE OIL % GAS INDUSTRY & INCLUDE
INFORMATION ABOUT GRANTING OF OIL AND GAS CONCESSIONS.

Results Expected: HEIGHTENED INTEREST IN PAKISTAN FOR CANADIAN
. CAPABILITIES PREPARATION BY EXPORTERS
VISITING THE MARKET.

Activity: ASSISTANCE TO SEVERAL CANADIAN EXPLORATION COMPANIES INTERESTED
IN CONCESSIONS.

Results Expected: SECOND CONCESSION GRANTED TO CANADIAN OIL AND
GAS EXPLORATION COMPANY.
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Type of Event Laocation Date
Fromotional Projects approved and planned for the coming fiscal year.
Mission: 521 ISLAMABAD
Sector: 014 INDUSTRIAL MACHIN, PLANTS, SERV.

C20 MISSION QUTGRING \
PRODUCTS % PULP MISSION TO PAKISTAN AND INDIA 0&87

Type of Event : Location " Date
Fraoamational prngcts proposed for the two following fiscal years.
Mission: 521 ISLAMABAD
Sector: 001 AGRI % FOOD PRODUCTS % SERVICE

02C MISSION QUTGOING «
AGRO-INDUSTRIAL EQUIPMENT SUPPLIERS I LK o289

024 MISSION INCOMING -
LIVESTOCK SHOW 1089

FARM EGUIPMENT SHOW 0489
Sectar: 003 GRAINS AND OILSEEDS '

C20 MISSION OUTGQOING
CANADA WEEK, KARACHI OILSEEDS EXPERT : K/PAKISTAN 1088

Sector: OGS COMM. % INFORM. EGP. & SERV

02C MISSION OUTGDINO
T’LECOM EGUIPMENT AND SERVICES SEMINAR ISLAMABAD 1189

G24 MISSION INCGMING »
CANADIAN COMPUTER SHOW AND CONFERENCE TORONTO 1188

Sector: 007 POWER % ENERGY EQUIP. % SERWV.

C2C MISSION OUTGOING
THERMAL POWER GENERATION EGUIPMENT I LK. 1188

Sector: 008 TRANSPORT SYS, EGUIP, COMP, SERV.
2C¢ MISSION QUTGOING

AIRCRAFT/HELICOPTER ENGINE REPAIR % OVERHAUL
CANADA WEEK LAHORE RAILWAYS EXPERTS

0350
1089

rx
]

Sector: 010 MINE.METaL. MINERAL PROD % SRV

Cz34 MISSION INCOMING . .
COAL AND IRCN ORE ) 0989
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Type of Event

Fromotional projects proposed for the two following fiscal years.

Miscsion: 521 ISLAMABALD
Sactor: 0tt OIL % GAS EGUIPMENT, SERVICES
c24 MISSION INCOMING

NATIONAL PETROLEUM SHOW
INTERCAN

Sector: 012 PETROCHEM % CHEM PROD, EGP, SERV

020 MISSION QUTGOING
PETROCHEMICAL PRODUCTS AND SERVICES

Sector: 014 EDUCATION, MEDICAL, HEALTH PROD

020 MISSION OUTGOING
MEDICAL EGPT. & VETERINERARY PRODUCTS

Sector: 01& INDUSTRIAL MACHIN, PLANTS, SERV.

020 MISSION QUTGOING
METALLURGY AND STEEL FABRICATION

‘Sector: 999 MULTIPLE SECTORS

024 MISSION INCOMING
€O TOUR

Page: 3556

Location Date
CALGARY 0688
ELCMONTON 0689
I LK 0290
ISLAMABAD/LAHORE/KAR 0468
I LK 0589
0788

et o e e i T
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Mission: 522 NEW LDELHI
Country: 206 INDIA

INDIA IS A $50C EN INDUSTRIALIZED GROWTH ECON. WITH A LARGE, WELL-
EDUCATED % INCRASINGLY PROSPEROUS MIDDLE CLASS,SIGNIFICANT RE-
SOURCE % SOPHISTICATED GOVT MACHINERY. INDIA IS A $23BN IMPORT
MKT, & IS A POTENTIAL PRTNR IN IND'L DVLPMT AND IN THIRD COUNTRY
MKTS. ITS REQU'MTS FIT CLOSELY WITH OUR SUPFLY CAPABILITIES IN
ENERGY, TRANSP. , COMMUN ‘NS, COMMODITIES AND HIGH-TECH EGPT. % SRVCS.
THE $350BEN SEVENT FIVE YR (1986-90) PLAN FOCUSES ON INFRA-STRUC-
TURE % HEAVY ENGINEERING PROJS. THE POTENTIAL FOR CDN FIRMS IS
VAST & REAL HOIWEVER, THREE FEATURES CONTINUE TCO DOMINATE CDA’S
ACCESS TO THE MKT: FIMNAMCING, EXPORT RESTRICTIOMS % GOVT. DECISION-
MAKING PROCESS. PRUDENT MNGMT OF BUDGETS % FOREIGN DEBT CONTINUE
TO LEAVE INDIA WITH A MODEST DEBT SRVCE RATIO % DESPITE A PAY-
MENTE SGQUEEZE ANTICIPATED IN THE LATE ‘80°S, INDIA IS EXPECTED TO
REMAIN CREDIT WORTHY OVER THE FORESEEABLE FUTURE. FOCUS ON SAVING
FOREIGN EXCHANGE IS INTENSE. FOR COMMODITY EXPRTRS, THERE IS
INCREASING REGUIREMENT FOR COUNTER-TRADE. INDIA‘S ATTRACTIVE PROJS
IN THE GENER'LY DEPRESSED WORLD PRGJ. MKT LEAD TO INTENSE COMPET-
ITIOM OM TECH'L, COMMER‘L % FINANCING TERMS. CDA‘S ABILITY TO PRO-
* VIDE ATTRACTIVE, OFTEN CONCESSIONARY, FINANCING REMAINS CRUCIAL.
INDIA HAS A HIGHLY RESTRICTED IMPORT REGIME. “LIBERALISATION" OVER
THE LAST 2& YRS HAS FOCUSED ON OPEMING THE ECON. NOT TO IMPORTS,
BUT TO INTERNAL COMPETITION 2 FOREIGN TECH. EXCEPT IN SELECTED
INNOVATIVE OR HIGH-TECH AREAS,CDN EGPT EXPRTRS MUST THINK OF '
BROADER RELATIONSHIPS ENCOMPFASSING LICENCING, JOINT VENTURES., AND
EXPORTS FROM AN INDIAN BASE. INDIA HAS A HIGHLY SOPHISTICATED,
TECH'LY COMPETENT BUT CONVOLUTED % PROTECTED DECISION-MAKING PRO-
CESS. GOVT DOMINATES AS A PRINCIPAL OR AS A REGULATOR. FACTUAL
INFQ. IS DIFFICULT TO OETAIN. FINAL DECISIONS ARE TAKEN CAUTIOUS-
LY MEGOT'NS aRE EASILY DERAILED BY COMPETITORS. ON ALL COUNTS,
GDODD AGENTES ARZ ESSENTIAL. SUCCESS IS THEN DEPENZENT ON A FLEX-
IBLE, INNOVATIVE % FIRMLY COMMITTED APPROACH WITH PERSISTENCE,
PATIENCE AND FREGUENT RECOURSE TO CDN GOVT GUIDANCE % SUPPORT.
OFTEN AT SENIOR POLITICAL ON THE HIGH POTENTIAL POWER.QIL % GAS,
TELECOM 2 TRANEP. SECTORS, OTHER MAJOR CAPITAL PROJS IND’L
DVLPMT WITH SELECTED EGPT SUPPLIERS & THE PROTECTION OF OUR '
INTERESTS IN COMMODITY % RAW MATERIAL MKTS. QOUR GOMBAY TRADE OF-
FICE WILL BE FURTHER DVLPD AS THE FOCUS OF ACTIVITY WITH THE PRIV
SECTOR. FOLLOW-UP TO THE SIETF WILL BE A MAJOR FEATURE OF OUR
GREATLY INCREASED WORKLOAD. WE WILL DISCOURAGE ILL-PREPARED GEN‘L
PROSPECTION VISITS.WILL GIVE HIGHER PRIORITY TO WINNING DEALS
ALREADY IN PROGRESS THAN TO UNCOVERING NEW OPPORT. . CURRENT RE-
SOURCES ARE IMADEQUATE TO COPE WITH EVEN PRIORITY RESPONSIVE
WORK LOAD IM CELHI AMD WE REGUEST AN ADDITIONAL CBD AND LES
POSITION Ot AN URGENT BASIS. QUR ATTENTION TO NEPAL, MALAWES, BHUTAN
AND ADVICE TO COLOMEO CAN CONTINUE ON A RESFONSIVE BASIS ONLY.
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REFT: SYN-GEQ g7/88 A. Post expart program prigrities

fagion: ASEIA AND PACIFIC

Mission: S22 NEW DELHI

Market: 206 INDIA

The Mission selected the following sectors as priority areas for
export promotion activities for the coming fiscal year:

i. 007 POWER % ENERGY EQUIP. % SERV.

REASONS: POWER SELTOR IS AREA OF CONCENTRATION FOR CIDA PRDGRAMS WHICH PROVIDES
EXPORT OPPORTUNITIES. WELL DEVELOPED LOCAL IND. PROVIDES OPPORT. FOR
IND ‘L COOPERATION BETWEEN CDN AND INDIAN FIRMS.

2. 011 OIL % GAS EGUIPMENT, SERVICES
REASONS: OIL 2 GAS SECTOR REGUIRES SIGNIFICANT OFFSHORE PURCHASES. GOOD MATCH

BETWEEN CON CAPABILITIES AND INDIAN NEEDS. LINE OF CREDIT (PROPOSED)
FROVIDES FINANC ING.

3. OC5 COmMM. 2% INFORM. EQP. % SERV

REASONS: TELECOMMUNICATIONS SECTOR IS POTENTIAL AREA OF CONCENTRATION OF CIDA.
LIBERALIZATION OF SECTOR ALLOWS GREATER FOREIGN INVOLVEMENT. GODD MATCH
BETWEEN CDN CAPABILLITIES AND INDIAN NEEDS.

4. 008 TRANSPORT SYS, EQUIP, COMP, SERV.
© REASONS: TRANSPORTATION SECTOR PROVIDES GOOD MATCH BETWEEN CDN CAPABILITIES AND
INDIAN REGUIREMENTS, ESPECIALLY IN RAIL AND AEROSPACE.

The most important current Canadian export sectors to.fhis
market are (based aon actual export sales):

1. 003 GRAINE AND OILSEEDS
010 MINE,METAL, MINERAL PROD & SRV

G12 PETROCHEM & CHEM PROD,EQP,SERV

& LN

007 FOREST PRODUCTS, EGUIP,SERVICES
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87/88 Sector/Sub-Sector Highlights
Submitted by Posts by Region

Region: ASIA AND PACIFIC

Mission: S22 NEW DELHI

Market: 206 INDIA

Sectar: 00S COMM. % INFORM. EGP. % SERV

Subsector: 999 ALL SUB-SECTORS

Statistical Data Cn Next Year Current Year 1 Year Ago 2 Years Ago
Sector/sub-sector (Progjected) (Estimated)
Mkt Size(import) ¢ 0.00M NA % 0.00M NA % O.COM NA % 0. OOM NA
Canadian Exports ¢ 8. OCM $ 1. 60M % 7. S0OM % 1. 90M
Canadian Share 0. 00%Z NA 0. 00%L NA 0. 00%Z NA 0. 00% NA
ocf Import Market
Major Competing Countries ' Market Share
i} 112 FRANCE 020 %
ii) 2&5 JAPAN . 015 %
iii) S77 UNITED STATES OF AMERICA . 013 %
iv) 038 BELGIUM 010 %
v) 128 GERMANY WEST : 010 %4
vi) 051 UNITED KINGDOM . 007 %
Cumulative 3 year export potential for CDN products S-15 M

in this Sector/Subsector:

Current status of Canadian exports: Small but expanding

Products/services for which there are ) Current Total Imports

good market prospects - In Canadian ¢

i) REMOTE SENSING $ 0. 00 M

ii) TELECOM % SPACE $ 0.00 M

iii) COMMUNICATIONSE $ 0.00 M

iv) CONSULTING $ . 0.00 M

v) COMPUTERS/SOFTWARE $ .00 M

vi) ELECTRONIC COMPONENTS $ .00 M

vii) INSTRUMENTATIGCN $ C.00 M

Frojects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

i) Project Name: COMMUNICATION/AVIONICS 2. ALLIED EGUIP.
FOR AIRPORTS
Approximate Value: % 12 M
Financing Source: 028 TO/CLETER
For further info. please contact:
C. RUSSEL/RAMESH KAMD HIGH COMM. N. DEL. 031-66346
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Frogjects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

ii) Progject Name: EGQUIP.REGUIRED FOR THE UPGRADE QF AIR-
PORTS TO INTL STANDARDS
Approximate Value: $ 1.5 M
Financing Source: 028 TO/DETER
For further info. please contact:
C. RUSSEL/RAMESH KAMO H. COMM. N. DEL. TLX 031-64346

iii) Project Name: TELECOM SYSTEM FOR INDIAN RAILWAYS
Approximate Value: ¢ 1.0 ~ M
Financing Source: 028 TO/DETER
For further info. please contact:
C. RUSSEL/RAMESH KAMO H. COMM. N. DEL. TLX 031-44346

The Trade Office reports that the following factors influence Canadian

~expoart performance in this market for this sector (sub-sector).

— exports of certain products or services to this country are subject
to Canadian export controls

- the degree of xmport dutq protection of local industry tends to be
moderate

In the Trade Office’s opinion, Canadian export performance in this sector
- (sub=s3ector) in this market is lower than optimum mainly because of:
- non competitive pricing
- difficulties of adaptation of marketing techniques to the market by
some Canadian companies
— market prospect which are relatively new and have not yet been
explored adeguately by Canadian exporters
-~ other factor(s) described by the Trade Office as follows:
LACK OF AGGRESSIVE SALESMANSHIP; LACK OF CONTINIDUS CONTACT/
PRESENCE IN THE MARKET.

Soma2 Canadian exportsrs to this market in this sector(sub-sector)
have enjoyed success previously as a result of a variety of
+actors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters

- support provided by the PEMD program

- participation in trade missions

- use of Canadian Governmant export promotion activities

— use of provincial gavernments export promotion activities

— the presence of CIDA pragrams which have opened the market to

Canadian comparnies
- competitive export pricing for this market
- the availability of competitive Canadian financing
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Th2 Trade Office has recommendad that a comprehensive market study
of this sector (sub-sector) would enhance the knowledge of
Canadian exporters tag this market.

The Trade Office suggests that sourcing tools currently available
to them have some limitiations in particular:
- the adequacy of exporter information in Canadian Directories
- spurcing assistance from Canadian federal/provincial governments
departments

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: CIDA TELECOM SECTOR STUDY

Results Expected: IT WILL IDENTIFY SPECIFIC AREAS CANADIAN
' COMPANIES SHOULD CONCENTRATE THEIR EFFORTS.

For the next fiscal year, the Trade Office is planning to
unzzrtake the following new export support initiative(s) in this
sectar (sub-sector): '

adcztivity: A TELECOMMUNICATIONS SEMINAR HAE BEEN COORDINATED BY EXTAFF/POET
AS PART OF “CANADA DAY" AT THE 7TH INDIAN ENGINEERING TRADE FAIR
IN NEW DELHI IN FEBRUARY 1987.

Results Expected: SEMINAR’S AUDIENCE WILL INCL. SR OFFICIALS FM
INDIAN DEPTS. OF SPACE % TELECOMM. AND MIN.OF
SCIENCE % TECH. THESE CONTACTS WILL BE FOS-
TERED TO INCREASE INTEREST IN CON CAPABILITY.

Activity: A SEMINAR PROGRAM ON CDN CAPABILITIES IN ARTIFICIAL INTELLIGENCE
AND REMOTE SENSING WAS SPONSORED BY THE CANALDA/INDIA BUSINESS
COUNCIL(THROUGH A CIDA GRANT)IN NEW DELHI % BOMBAY IN FEB. 1987.

Results Expected: THE POST WILL FOLLOW UP CONTACTS/ENGUIRIES
EMINATING FROM THE AUDIENCE OF THESE PROGRAMS
AND TRANSMIT THIS INFORMATION TO RELEVANT CDN
COMP ANIES. ’ t
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Region: ASIA AND PACIFIC

Mission: 522 NEW DELHI

Market: 2046 INDIA

Sector: 007 POWER % ENERGY EGUIP. %

Subsector: 999 ALL SUB-SECTORS

Statistical Data QOn
Sector/sub-sactor

Next Year C
(Praogjectad)

Mkt Size(import) s
Canadian Exports $
Canadian Ehare

cf Import Market

700. OOM
70. OOM
10. 00%

Major Competing Countries

i) 206 INDIA A , :
ii) 553 UNION OF SGVIET SOC REP
iii) 051 UNITED KINGDOM
iv) 265 JAPAN

Cumulative 3 year export potential o
in this Sector/Subsector:

Current status of Canadian exports:

rreducts/services for which there are
gocd market prospects
i) CONSULTING SERVICES
ii) HYDRO GENERATING EGQGPT
iii) THERMAL GENERATING EGPT
iv) TRANSMISSION EQUIPMENT
v) ELECTRICAL EQUIPMENT/SYSTEMS

Prcjects or portion of projects which
stage and for which Canadian companie

YAMUNANAGAR THER
$ 200 M

i) Progect Nama:
Approximate Value:
Financing Source: 023 EDC
For further info. please conta

C.RUSSEL/R. GLASGCW CDN

ii) Project Nama:

Approximate Value:
Financing Scurce:
For further info.

C.RUS

$ 30C ]
023 EDC
please conta
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Sub-Sector
y Posts by

Highlights
Region

SERV.

urrent Year 1 Year Ago 2 Years Ago

(Estimated)

$ 700. OOM ¢ 700. 00M $ 700. 00M

$ &. OOM $ 11. OOM $ 18. OOM
Q. 854 1. 97% 2.57%

Market Share
080 %
003 %

Q0tr %
001 %

r CDN products 100 $M AND UP

Well established and growing

Current Total Imports

In Canadian ¢
% &.00 M
$ 10.00 M
$ 15.00 M
$ 10.00 M
$ 15.00 M

are still in the planning
s might have reasonable prospects.

MAL PROUVECT

ct: -
HIGH COMM. TLX: 031-&46344

UNCHAHAR THERMAL PROJECT

ct:

SEL/R. GLAcCDN CON HIGH COMM. TLX: 031-66344
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Pl

Frojects or portion of projects which are still in the planning
stage and for which Canadian companies might have reasonable prospects.

iii) Proyject Mame: CHAMERA II HYDRO PROJVECT
Approximate Value: $ 250 M
Financing Saurce: 023 EDC 011 CIDA
For further infc. please cantact:
C. RUSSEL/R. GLASGOW CDN HIGH COMM. TLX: 021-46463446

The Trade Office reports that the following factors influence Canadian
eyport performance in this market for this sector (sub-sector).
- there are impoart restrictions which can present significant problems
- the degree of import duty protectian aof local 1ndustrg tends to be
maderate

in the Trade Office’s opinion, Canadian export performance in this sector
(sub=-sector) in this market is lower than optimum mainlq because of:
- nan competitive pricing
- non—-tariff prctectionist measures which are difficult to aovercome
— other factor(s) described by the Trade Office as follows:
LACK OF RUFEE COUNTERPART FUNDS TO MEET LOCAL COSTS OF MAJOR
CAPITAL PROJECTS.

€Some Canadian exporters to this market in this sector(sub—-sector?
have engjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exparters

- support provided by the PEMD program

- the presence of CIDA prcgrams which have opened the market to

Canadian companies

— competitive export pricing for this market

- strang sectoral capability in Canada

- the availability of competitive Canadian financing

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: ANALYSIS OF AWARD OF CAPITAL PROJ. BY INDIA TO ALL COUNTRIES IS
NEEDED BECAUSE OF CDN COS CONCERNS THAT CDN APPROACH & FINANCING
MECHANISMS ARE INADE