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IT Pays to Feature
Sealshipt Oysters

i | In Glass Jars

: —and Recommend Them Often This‘ Winter

There is always a demand for
Opysters during the cold weather for
family use, club socials, etc.

You will find it profitable to handle .
“Sealshipt” Opysters in glass jars.

Real, fresh oysters put up in a sani-

tary and convenient way.

Oysters”

In Glass Jars

CONNECTICUT OYSTER CO., LIMITED

““Canada’s Exclusive Oyster House’’

50 JARVIS STREET, ¥ TORONTO, ONT.

Circulation of Canadian Grocer has been audited by the Audit Bureau of Circulation
Copy of Report will be sent on request to any one interested




CANADIAN GROCER

THE ADS.

That the Ad. Man Doesn’t Write

Advertising plays an important
part in maintaining the enormous
demand for O-Cedar Polish. It
serves as a constant reminder, and
persuades people not acquainted
with O-Cedar’s high standard of
Quality to try this wonderful
Polish.

But O-Cedar’s best advertise-
ment is the one that is never writ-

ten. It is a more convincing, more
effective kind of advertising than
could ever be written.

Personal recommendation —
“word of mouth advertising”—is
one of O-Cedar’s greatest assets;
and one which increases yearly
with O-Cedar’s expanding sales.

This asset is highly appreciated
by the Dealer who favors profit-
able, quick-selling articles.

CHANNELL CHEMICAL COMPANY

LIMITED
TORONTO

Cleansas it Pohlshes

CHANNELL || B o——s
CHEMICAL
€O-LIMITED
ool

4 i ipti { 4 d as second-class matter at Post Office, Otta | ond-
CANADIAN GROCER, published every Friday. Yearly subscription price, $4.00. Entere ok y awa, and as sec
i class matter July 5, 1912, at the Post Office, at Buffalo, under the Act of March 3rd, 1879.
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Remind Customers

You Sell Bordens

Keep your Borden Milk Products well displayed on your counters and fea-
' ture them in your window displays during this Fall and Winter Social Sea-
son. The convenience and deliciousness of Borden’s Reindeer Coffee and
Cocoa will greatly appeal to the hostess and for the many little informal
evenings home baking and candy making will prove an added treat if made
the St. Charles Milk Way.
Induce your customers to try their favorite recipes the St. Charles way—
the improved, rich, creamy flavor produced will make them steady users.

Just let your customers know you sell Borden’s—the name will do the rest.

Write for attractive selling helps,
books of recipes for your cus-
tomers, etc.

The Borden Co., Limited

Montreal

Borden’s Products — "Reindeer Coffee
Reindeer Cocoa

Brand Milk

“With the Cream Left in”

Eagle Brand Milk ‘ . .
St. Charles Milk Malted Milk
..a :': =
. crclemd| @
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Brodie’s XXX Self-Raising Flour
Gives Satisfactory Results

Not alone in baking, but in profitable
reinrns wherever it is sold. It has

been on the market for a considerable
time and has had a steady sale.

An order to-day will convinee you.

Your wholesaler can supply you.

Brodie & Harvie, Limited

Bleury Street, Montreal

Ontario Representatives :
Chadwick & Co., 34 Duke Street, Toronto

Quebec Representatives :
J.B. Renaud & Cie, Incorporated, Quebec
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Here i1s a wholesome food dainty (one of the
Sutcliffe and Bingham group of superb food products)
that will prove a popular and profitable seller.

“Laitova’’ Lemon Cheese is made from eggs, lemon,
sugar and butter. It is exceptionally tasty, wholesome
and easily digested. It takes the place of butter as a
spread for bread and i1s much cheaper than jam or
butter.

Throughout the British Isles and Europe “Laitova”
Lemon Cheese has been a great favorite and it
1s bound to make a “hit” in this country,
especially with the children.

Attractively packed in hygienic containers--
write for quotations.

Langley, Harris & Company, Limited
SUCCESSORS TO
MACLURE & LANGLEY, LIMITED
WINNIPEG TORONTO MONTREAL
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Always in
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Always Fresh
and Crisp

We co-operate with you by extensively
advertising our products. It paysyou
to handle a line that is well advertised.

McCormick Mfg. Co., Limited, London, Can.

Branches at: Montreal Ottawa Hamilton Kingston Winnipeg |
Calgary Port Arthur St. John, N.B. Vancouver
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WAGSTAFFE’S

Candied Peels

(Lemon, Orange, and Citron)

Now Ready for Delivery

They are equal to the best British make, are far super- .
jor in flavor and color to Imported American Peels.

Mr. Retailer, insist on getting WAGSTAFFE’S
PEELS, they are CANADIAN—no better made.

Order From Your Wholesale Grocer

WAGSTAFFE LIMITED

PURE FOOD PRESERVERS

HAMILTON - CANADA




PUDDINGS
SAUCES
BAKING

And on

BREAD

TOAST
CEREALS
BISCUITS

CANADIAN GROCER November 19, 192¢

Have You Started

WINDMILL

Barbados :-: Super-Fancy

MOLASSES

in Your Town? If not, send for a supply.

For Christmas Business

Good things to eat will be heavily in demand—
especially “Windmill” Barbados Super-Fancy Mo-
lasses. Thousands ot women are reading the “Wind-
mill” advertising. The campaign is going strong,
and is boosting trade all along the line. |

Your customers will need good, pure “Windmill”
Barbados Molasses to make nice Christmas candies.
They cannot make it out of doped molasses. Satisfy-
ing your customers means your Success.

No matter how much stock you are carrying of
ordinary molasses, canned blends, etc., you cannot
satisfy customers for “Windmill” Molasses with a
substitute. They know the difference!

Get in yvour order for “Windmill” at once, even
if for only one puncheon.

We have a limited quantity of puncheons (9o
gal.); tierces (45 gal.) and half-barrels (28 gals.)
on spot, St. John, N.B., Montreal and Quebec to
offer and our price is right. Wire, phone or write
for quotation on any quantity. We want a merchant
in every town to start “Windmill” and WILL
BACK UP YOUR PURCHASE with vigorous
local advertising that will increase your business in
general. If you.are able to take on “.Wlndmill” do
so by all means and see it increase its speed from
the start.

Distributed by

Pure Cane Molasses Co. of Canada Limited
St. John, N.B. Montreal, Que.
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'CLARK’S
PREPARED FOODS

Corned Beef, Roast Beef, Beef Steak and Onions,
Canadian Boiled Dinner, English Brawn, Boneless
Pigs’ Feet, Irish Stew, Cambridge Sausage, Ox Tongues,
Lunch Tongues, Soups, Sliced Smoked Beef, Tongue,
| Ham and Veal, Potted Meats, Peanut Butter, Tomato
I Ketchup, Spaghett: with Tomato Sauce and Cheese.

CLARK’S PORK & BEANS
and OTHER GOOD THINGS

Every one a
FAVORITE

and every one a

SELLER

MADE IN CANADA BY CANADIANS

W. CLARK, LIMITED, MONTREAL
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'l Genuine S5 Parls
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Service

URING the rush season it

has been difficult to give
your Ford Truck the attention
that is demanded.

Your truck has rendered good
serviee to you. Now is the time
for you to give some service to it.

Remember that 100% efficiency
means lowest running costs.
Have your Ford Truck over-
hauled by your Ford dealer—and
let him quote you a price for
systematic inspection.

Ford Motor/Company of Canada, Limited

Ford, Ontario
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“They’ae easy bo sell—and
Chaap nepeat quickh‘, &ccuw‘p
Cherp're 40 good

The well-known high quality of
DEL MONTE Products constantly
brings people back for more and
more.

That is what makes them such
steady, active profit-makers.

' Qver a hundred delicious varieties
that your customers know and want.

CANNED rnung

VEGETABLES
0D SPECIALTIES
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; THIS IS REAL OXO WEATHER
4 Blustery winds, chilling rain, damp cold, all make folk long for the com-
2 forting warmth and refreshment of a cup of hot OX0O. Steaming OXO
{ Soup starts lunch and dinner in hundreds of homes. And the OXO CUBES
e advertisements are constantly reminding your customers of the handiness,
by wholesomeness and economy of these modern conveniences for preparing
| ¥ Soups, Sauces, Gravies, Meat Dishes and strengthening drinks for the sick
2 and the aged. "
N\
pL Display OXO CUBES in your windows—suggest them to your customers.
*{ | - Have you plenty of all sizes? If not, order NOW.
g .
> OXO LIMITED
\,\( Montreal Toronto Winnipeg
14
N




10

CANADIAN GROCER

Eureka Refrigeratio‘n»
Equipment

This is the
time of the
year when you,
Mr. Merchant,
should make
enquiries from
us. regarding
your refriger-
ation require-
ments for next
Spring.

Your letter
to us will place
you under no
obligation to
purchase, but
it will bring
you a whole -
lot of wuseful
info r m a tion.
Why not write
us and talk it
over with us
now ?

Our service
department is
at your dis-
posal.

Eureka Refrigerator Co., Ltd.

Head Office and Factories:
OWEN SOUND, ONTARIO

This old-fashioned Stone- Ground
Pepper packed in dainty tins is
popular alike with retailer and
consumer.

The latter appreciates
the fine aroma and
rich flavour of stone-
ground Pepper and
likes the handy pack-
age. To the retailer it
means the saving of
time and wastage in
weighing out ounces of
loose pepper.

Packed in small dainty
tins with dredger tops holding about
1 oz.—a most popular size; also larger
tins with plain tops holding 2 oz. and
4 oz.

Address your enquiry to your usual
wholesaler or direct to

JOHN CRAMPTON & CO.,Ltd.

Spice Millers and Packers

MANCHESTER
Estd. 1849

ENGLAND

November 19, 1920

——— —

Tie up your small
packets and boxes
neatly and watch
yoursalesincrease

Use the Albion
Silky Cotton Cords

A wide range of sizes
and colors always in
stock.

Send your enquiries
direct or through in-
dent agent to

The Albion Sewing Cotton Co.
Limited
Fawley Mills, Tottenham Hale
LONDON, N. 17.
England

Imperial Grain and Milling
Co., Limited

VANCOUVER, B.C.

We are offering the best value
in Rice on the Canadian

market to-day.

e
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WESTERN CANADA

W. H. Edgett Ltd. DOnaldson Plull Ps Agencies Western Transfer & Storage, Ltd.
Esmite g OFFICIAL CARTERS FOR
Vancouver C.NR., CP.R,, E.D. & B.C., Can. Central,
Canada Grocery and Produce Brokers GTP.and A. & G.W. s
DISTRIBUTION—-STORAGE— 'AGE
Wholesale Purchasing Brokers PEAS, BEANS and SEEDS P.O. Box 666, Edrf\onton, hAlta ’
Exporters and Importers 124 Pacific Bldg. = Vancouver, B.C. Mambeartoly the f:;:,:‘i’;:{:mw‘” ssinents
JOHN PRITTY, Ltd, Merchandise Brokerand B. M. Henderson Brokerage, Ltd.
’ * Manufacturer’s Agent ire Block, C 3J A d
HEAD OFFICE: REGINA, SASK. L E“ﬁ;’xﬁ Street, Edmonton, Alte, - Your Wants are many here
Live, energetic representation given, and (Brokers Exclusively) belOW. Use the Want Ad.
f“ltl::; v Pl S ol g ot Dried Fruits, Nuts, Beans, Jams, d t rid of a £
111111 years in the West. An excellent con- Cereals, Fresh Fruits and page and -gei rid ol a lew
nection amongst the trade, both whole- Vegetables of them.

sale and retail. We produce results.
Let PRITTY handle your account.

JOHNSON LIEBER MERCANTILE COMPANY
of Canada, Ltd
Brokers and Manufacturers’ Agents

P . Established thirty years. Our organ- Vancouver Office of
Say you saw it 1n Canadlan ization offers manufacturers ‘every Canadian Grocer
. facility n:cessary to successfu(l} 1111181'-
keting o their product. alling 14 o ild;
| Grocer it W‘l“ identify you. upon Grocers, Confectioners, Hard- 3 Carter-Cotton Bulldmg
j A v ware, Stationers and Ship Chandlery. Telephone Seymour 4337
) 850 Hastings St. West, VANCOUVER, B.C. ‘ ROY A. HUNTER

Albatross Pilchards, having well earned an enviable
reputation for particular delicacy, are NEVER SOLD
UNLABELLED nor ever labelled other than

ALBATROSS PILCHARDS

Clayoquot Sound Canning Co., Ltd.
VICTORIA

AGENTS:

Ontario and Quebec :—Alfred Powis & Son, Hamilton, Ontario
Manitoba and Saskatchewan:—H. P. Pennock & Co., Ltd., Winnipeg, Man.
Alberta and British Columbia :—Mason & Hickey
J. L. Beckwith, Victoria, B. C.

EVERY MORSEL EDIBLE
AND DELICIOUS

ERWallace Herrlngs are Supreme in Quahty “

and enjoy a steady,
well-earned demand jl

WALLACE FISHERIES vimiTeD
VANCOUVER

i
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WESTERN CANADA

FRANK H. WILEY
Mfrs. Agent and Importer
Groceries and Chemicals

Speclal all grades Sugar for immediate shipment

533-537 Henry Ave., Winnipeg

THE McLAY BROKERAGE CO.

WHOLESALE GROCERY BROKERS
and MANUFACTURERS AGENTS

Take advantage of our Service
WINNIPEG MANITOBA

Richardson Green, Limited
MANUFACTURERS’ AGENTS

Calling Upon the Grocery, Hardware and
Drug Trade.

Winnipeg Regina
Edmonton
Calgary Saskatoon

We work The Retail Trade

W. L. Mackenzie & Co., Ltd.
Head Office: Winnipeg

Branches

Regina, Saskatoon, Calgary, Edmonton

Stroyan-Dunwoody Co.
Wholesale Brokers and Commission Agents
Confederation Life Bldg. - Winnipeg

Service coupled with Reliability brings Results
We want your business. Write us.

Why Not Build Up Your Trade in the
West by Appointing Us Your Agents?

MOWAT & McGEACHY

(MANITOBA) LIMITED
Agents for MOIR’S Chocolates
Confectionery, Grocery and Drug Trade
91 Albert St., Winnipeg, Man. and at Saskatoon

C.DUNCAN &SON

Minuafrs . Agents and Grocery Brokers

Cor. Princess and Bannatyne

WINNIPEG Estab. 1899

GIBSON-PATERSON-BROWN |

LIMITED
Grocery Brokers and
Manufacturers’ Agents

WINNIPEG : CALGARY : VANCOUVER |

REGINA, SASK.

EDMONTON, ALTA.
ALSO AT SARACEN’S HEAD, SNOWHILL, LONDON, E.C. 1, ENGLAND

Donald H. Bain Co.

Wholesale Commission Merchants, Brokers and Importers

On Product Marketing

Our organization offers manufacturers and jobbers every facility
necessary to the successful marketing of their product.

Our chain of six large warehouses, from Winnipeg to Vancouver,
our staffs of salesmen daily calling on the trade and the whole
“make-up” of this organization will be at your service every
moment of the day when you enlist our services.

Let us show you.

Head Office: WINNIPEG, MAN.

Branches at
SASKATOON, SASK.

VANCOUVER, B.C.

CALGARY, ALTA.
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WESTERN CANADA

HP.PENNOCK:CO.LTD.

WHOLESALE CTOMMISSION BROKERS
MANITOBA ALBERTA
SASKATCHEWAN Heap WINNIPEG OFFICE WESTERN ONT.
COR E

The Largest
in Western Canada

We are the largest Storage,
Distributing and Forwarding
House in the Western field.
Total Storage space ninety-six
thousand square feet of Bonded
or Free Storage. Heated ware-
house. Excellent Track facili-
ties. The Western House fot
SERVICE.

Williams Storage Co.
WINNIPEG

and

Winnipeg Warehousing Co.

Watsona Truesdale, Winnipeg S ] | ]

have live men doing detail work throughout our territory. Manitoba, Saskatchewan and Alberta. They STORAGE
get the business, and can get it for you. Write us, and we will explain our system. DISTRIBU-

Wholesale Grocery Brokers and Manufacturers’ Agents Mo

I You can tell an Ar-

§ ) | e 2 nettized Store as soon
WHEN WRITING TO Sasis e aesingement
I : a;gos tiisr;lay t'a:;l'e thfe

ADVERTISERS B e
> 3 I i Write us for illus-

trated catalog, and

PLEASE MENTION \\ ] Vit o o s
CANADIAN GROCER —————— =
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DETAIL WORK

Christie’s Biscuits and
Robertson’s Confectionery 2

are having big sales in Western Canada. Why
not have your goods marketed by their agents?

Scott-Bathgate Company, Limited | -

Wholesale Grocery Brokers and Manufacturers’ Agents

149 Notre Dame Ave. East, Winnipeg

W. H. ESCOTT CO. | Z'g’EALEDS THOMPSON'S

SEALED

LIMITED , !
AL PEANU
Wholesale Grocery Brokers—Manufacturers’ Agents— 1 2 :

Commission Merchants SALTED PEANUTS |
Manufacturers of Food Products and Spe- f
cialties of merit seeking increased distri- L Announce ‘
bution in Western Canada, are invited to }
investigate our constructive Change in Size of Carton

Al Owing to the increased demand for

5 ES FORCE : Thompson’s Salted Peanuts, we have
Your account entrusted to us receives the decided to pack 40 packages to the carton,
personal attention of experienced and thereby enabling us to give you a better
efficient heads. profit on our five-cent package.
We make ourselves your Business Right . F
Arm in our territory. Nifty Brand:
We are more than Brokers, we are Busi- Whole, Blanclted, Jumbos.
ness Builders. The peanut full of rich, creamy flavor.
WRITE US TO-DAY Fresh—-cnsp—tasty.
HEAD OFFICE Packed in ﬁve-pou.m.i tins with envelopes,
Winnipeg, Man. each tin in an individual fibre board con-
2 . tainer ready to reship. Packed in Canada
Branches with Resident Sales Managers at by

Regina, Sask. Saskatoon, Sask. A. E. THOMPSON

Fort William, Ont.
Calgary, Alta. Edmonton, Alta. Box 2015 WINNIPEG

G. B. THOMPSON, Western Distributors, Winnipeg) 1

IﬂlllllmlIIIIIMIIIHIIIII|I|II|IIIIllll|l|||Il|||||lll|||||l|lll|||lIII|I|I!II|IIIII|llll||IIIlIIlIIIIIll||||l|llIIIIIIlIIlIIIIIllllIII!IIlmllﬂlllll!lmlllmnIlIlIlIllllllllllIIlllllllllIIIIIIIl||I|I[IlIIlIIIIIIllIIIIlIIIIIIIIII|III|ImmMﬂﬂ|Wl|-IE

Use the Want

YOUR WANTS xg, ;Igzzyagfiregelt?el}i%wéf a few of them.

mﬂﬂlﬁlllllllllﬁﬂlll!llllmmIIIImIIlllllmWWWMIMIWMWMMIIIIIIIIIIIIIIIIIII||IIIII|IlIlIIIIIIIIIIIIIIIIIIIIIIIII|IlllI|IIIIIIllIIIIIIIIIIIIIIIIlIIIIII|IlllIlllllIHIHIIIMIMNIIMIIHMHIHHHIHMWM
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W. G. PATRICK & CO.
LIMITED
Manufacturers’ Agents
aud Importers
51-53 Wellington St. W., Toronto
Halifax, N.S.; Winnipeg, Man.

Langley, Harris & Co., Ltp.

Successors to

| Maclure & Langley
LIMITED

Manufacturers’ Agents
Grocers, Confectioners and Drug
Specialties
12 FRONT ST. EAST, TORONTO

CHAD\'VICKv’ Comveany

COMMISSFIONV BROKERS

34 Dukk St. ToronNTO

“We cover Ontario with Grocers’
Specialties and Confections.”

NEWTON A. HILL.

Grocery Broker and
Manufacturers’ Agent

56 Front St. E. Toronto

SCOTT & THOMAS

Manufacturers’ Agents

Confectionery and Grocery Brokers
32 Front St. West,
TORONTO

LOGGIE, SONS & CO.

Manufacturers’ Agents
Brokers, Importers and Exporters
GROCERS, CONFECTIONERS
and DRUG SPECIAL TIES

LOGGIE, SONS &Co.
32 Front FP‘/

TORONTO

J. K. McLAUCHLAN

Manufacturers’ Agent and
Grocery Broker

(Kellogg’s Toasted Corn Flakes) London, Ont.

McLauchlan’s Biscuits
Waddell’s Jam

45 Front St. East, TORONTO .

John J. O’Donnell Co.

Commission Brokers

Manufacturers’ Agents
Representing J. H Wethey, Limited; Imperial
Grain and Co., Limited., Vancouver;
Harry Hall & Co., Vancouver and others, Cor-
respondence solicited.

Heintzman Bldg., Windsor, Ont.

H. C. BRENNAN

Manufacturers’ Agent and Grocery Broker.
Representing J. H. Wethey Ltd.

S. F. Lawrason & Co., ‘‘Snow-
flake'” Brand Goods.
Galanopoulos & Macris, Patras.
Greece.
Kearney Bros., Ltd.
Open to represent other Manufacturers of high
class lines.
Booth Bldg. Ottawa, Canada.

Broker
KINGSTON, ONTARIO

Superintend the successful merchandising of
your lines in Kingston and district.

Let T. ASHMORE KIDD

W.G.A. LAMBE & CO.
TORONTO
Established 1885

SUGARS FRUITS

quality.

marked

BRAN

G. T. MICKLE -

Only the very finest hand-picked
Canadian White Beans go into bags

CROWN BRAND

For your own protection insist upon
having this line of known quality.

Ridgetown, Ont.

__ The CLIMAX PAPER¥BAL
CROWN i

Trade-Mark

ona bag of white beans is a guarantee
of their uniform size and choice

earns money for
you every day—
Turns waste into

profit. 12 sizes.

Send for Catalog

Climax Baler Co.
Hamilton, Ont.

When Wfiting to

Advertisers Kindly

Mention this Paper
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QUEBEC

PEAS WANTED

Good boiling peas, either carloads or less.
Send samples advising quantity you have
and price wanted.

Canada Produce Co., Limited
171 St. Paul Street E.
Montreal, Que.

AGENCIES WANTED

For all lines of food products for
Montreal and Quebec. Best refer-

ences.
H. WHISSELL
639 St. Hubert St., Montreal

Belgo-Canadian Trading Co. Regd.
Goneral Bletsibatons

Importers of BELL RICE, Dutch Cocoa and
West Indian Products

103 St. Francois Xavier St. MONTREAL

Potatoes, Oats, Peas, Beans, Hay, Etc.
in Car Lots

<

A. H, M, HAY

General Produce & Lumbermen’s
Supplies

Phone 5311 80 ST. PETER ST.

Residence 6383 QUEBEC

Importateurs
&

TELEPHONE MAIN 7143

ST. ARNAUD FILS CIE.

GROCERY BROKERS
Importers

rtateurs
Pois et Feves Peas and Beans
its Alimentaires Food Products

ST. NICHOLAS BUILDING, MONTREAL

& Exporters

K. Smith

Broker and Commission Merchant

1696A Hutchison St.
MONTREAL

r 3 g
The ‘Smith Brokerage Co., Ltd.

Wholesale Ce ission Brokers

ST. JOHN, N.B.
If you require distribution in the Maritime Provi
we are open to consider your proposition.
Best References
SMITH BROKERAGE CO., LTD.

8t. John, N.B. 1-4 South Wharf

73 Ottawa Street -

SHEPHERD - MOTT
COMPANY

Manufacturers’ Agents
Grocers’ and Confectioners’ Specialties
Montreal

ALBERT DUNN

Commission Merchant

QUEBEC, P.Q.

International
Commercial Agency

desire to represent exporters of
food products in British Guiana.
Take advantage of this service.

C. E. GABRIEL,
New Amsterdam, Berbice,
British Guiana, S.A.

GEO. D. LACHAINE

Manufacturers’ Agent and Commission Broker

Representing :
The Dominion Molasses Co., Ltd., Halifax, N.S.
H. R. Silver Ltd., Halifax, N.S.

and Confectioniery,

Jos. Dufresne, Biscuits, Chocolat:
Joliette, P.Q

Over 30 years in Business. Best References and Connections

18 Dalhousie Street, QUEBEC

GAETZ & CO.

MANUFACTURERS’ AGENTS AND
GROCERY BROKERS

640 Barrington Street, Halifax, N.S.

LET CANAD!

AN GROCER

Sell It For You

Dominion Spring

Clothes Pins

When placing your
clothes pin order be sure
you specify
Spring.”

tion.

“Dominion

There’s greater Satisfaction

selling Dominion Spring Clothes Pins
because they are made stronger and will
hold better than any other clothes pin.

Dominion Clothes Pins never split.
will last for years and their profit margin
makes selling them a worth-while proposi-

The J. H. Hanson Co., Ltd.
244 St. Paul St. West, Montreal

They




November 19, 1920 CANADIAN GROCER 17
R gy
| Are You Selli g
'| Pure Maple Butter? |
g Do you realize that “Old Tyme g
= Brand Maple Butter” is the only =
= pure Maple Butter being sold at the =
= present time? The Dominion of Can- =
= ada Pure Food Laws allow nothing to =
= be named Maple, unless the product =
= is pure Maple, consequently there is =
= not another Maple Butter on the =
= market to-day. =
E When you are selling Old Tyme Z’E:
= Maple Butter you can recommend =
= with full confidence its use for: =
E Cake Icing §
E A Spread for Toast =
E Afternoon Tea Biscuits o | =
= Making Maple Fudge. =
g Nearly all Canadians will buy a pure Maple product; stock this line now §
= and avoid any possibility of selling adulterated Maple products to your =
= customers. They want the “pure.” =
§ ! _ Write for prices. §
= Canadian Maple Products =
= Limited =
= 250 Van Horne Street, TORONTO =
Ji |||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||[l“|||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||||| A
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"ALL ORDERS FOR -

Robinson’s Ice Cream Cones

will be filled and executed as given us without interruption.

Immediately after the fire the building of a new factory was com-
menced with a capacity of three times the capacity of the previous
factory. We will resume manufacturing cones in about from 4 to
5 weeks and guarantee delivery of every order placed with us,
and we are accepting additional orders with guarantee of delivery
as desired.

Our output by the end of January will be double the quantity as
heretofore and by the end of March three times the previous
capacity, which will more than make up the loss of all our stock
which we already had manufactured and which was ready for
shipment. Our output when all machines have been installed, and
which are already in course of construction, will be 1,000,000,000
cones per year, which will make our factory the largest and most
up-to-date single factory for Ice Cream cones in the world.

IF YOU HAVE AS YET NOT SENT US YOUR ORDER FOR
CONES PLEASE SEND US SAME AT ONCE. Our Guarantee
against a decline in prices will protect you in every way.

Orders for immediate delivery will be filled
from our Montreal stock.

MAPLE CRISPETTE CO. LIMITED
MONTREAL

Exclusive Agents for British Columbia and East of the Great Lakes
For ROBINSON & SON, HAMILTON, ONT.

Business Data

Would 1t interest you to get all information published from time to time on industrial con-
ditions in certain districts? ; t
Do you ever wish to refer to the advertising of a competitor, the past quotations of certain
_stocks, the expansion of factories, the fire losses or any data that may assist you iIn manag-
ing your business? )

Our service is a decided success in this field and three months’ trial will prove to you that
having this valuable data at your finger ends is assuredly worth while. :

We will be glad to give you rates and suggest a service that you will use daily.

Canadian Press Clipping Service

143-153 University Avenue, Toronto
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More Tobacco for the Money

Despite the fact that the demand for “Macdonald’s™
is enormous and the tobacco sells itself--Macdonalds
share generously with the retailer.

On each 10lb. caddy there is an
extra profit of from 60 to 80c., due
to the overrun of from 4 to 6 plugs.

The regular margin of profit is large.

Turn-overs are rapid and you never
have any dead stock.

Substantial profits can be made from
selling Macdonalds. Push it—it pays.

W. C. MACDONALD REGD'.

Incorporated
MONTREAL
Selling Agents
London—D. C. Hannah Hamilton—Alfred Powis & Son
Manitoba, Saskatchewan, Alber- Kingston and Toronto —
ta and ‘British Columbia — D. Stewart Robertson & Sons
W. L. Mackenzie & Co, Quebec—H. C. Fortier
Limited, Winnipeg; 1314 Nova Scotia and New Brunswick
Standatd Bank Bldg.,, Van- ~—~Pyke Bros., Halifax and St.
couver John
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iy FISHERIES

Halifax, N.S. 20, 22, 24 and 26 YOUVILLE SQUARE MONTREAL

Ingonish, N.S.
Grand River, P.Q. (NEAR CUSTOMS HOUSE)

Port Hawkesbury, N.S. MONTREAL

Producers, Packers and Distributors

LEONARD BRAND

Haddies, Fillets, Kippers, Bloaters, Fresh, Frozen, Smoked, Dried
and Pickled FISH.

OYSTERS: In Bulk, Shell and Bottled.

Car lot shipments our specialty.

Do you need
a good man?

Are you looking for a suitable partner, a
wide-awake clerk, or an aggressive salesman ?

Our Want Ad. Page is the most direct, the
surest way to reach the man you want. The

. = S men who will read your ad. in the CANADIAN
NO wrapplng and welghlng Grocer are men of ambition, keen-edged
fellows—the very best class from which to

select the man to fit in with your require-
Put up in attractive cartons , ments. g

of 214 pounds each. Saves
time for you and your cus-

And it only costs you three cents a word to
talk to these men through a Canapran

tomer. This Sal Soda will Grocer Want Ad. Just three cents a word
please all. to reach your man quickly!
ad. to-day. Fo
If you are not handling this S ey T weck. Bates: 3¢ weed fires
: 3 insertion, 2¢ word for each subsequent in-
popular line, order a supply sortion: ¢ extra for Box No. per insertion.

to-day. Send along your ad. to-day.

Church & Dwight, Limited || | The Canadian Grocer

Montreal 143-153 University Ave., Toronto
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A Little Window Feature

Put a low table or tabouret in your window under a white
cloth or a doily and set thereon a cup and saucer, a good
old-fashioned brown tea pot, and a package of Red
Rose Tea. Pin a card to the overhanging cloth, or the
edge of the table, reading—

““Three spoonsful of Red Rose Tea go as far as five of
ordinary tea.’”’

T

I

T. H. ESTABROOKS & CO., LTD.

St. John Montreal Toronto Winnipeg Calgary Edmonton

' OCEAN BLUE

In Squares and Bags

Vanill-Ex

The New Flavoring
for All Purposes

Contains 15 times the
strength of ordinary
vanilla. Used extens-
ively in hospitals, clubs,
restaurants and private
homes. A big saving
to all users. Use less.
Pay less. Packed 1 doz.
to carton, 3 cartons to
case. KEach case contains a beautiful .
metal display card.

Sells just as readily at the
corner Grocery as in the big
Department Stores—and at
the same price.

It is praised by all who use
it. No matter what class of
trade you cultivate, your
customers will be glad to

buy OCEAN BLUE.
Order from Your Wholesaler

Be the first grocer in your town to stock
Vanill-Ex. Vanill-Ex is a big seller.
Shows a nice profit.

Agents wanted in all provinces

The Crawford Manufacturing Co. |

ST. ANTOINE ST., MONTREAL

HARGREAVES (CANADA) Limited

The Gray Building, 24 and 26 Wellington St. W., Toronto
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>

etk 4 A a The best food
ideal food for in-

valids and babies. : / for infants and
. ‘ (5 ® : °
invalids

Let your customers know
you stock ‘“Robinson’s”
Barley. The satisfaction
it gives will bring them
back for other articles. It
warrants a place in your

displays.

Keep your “Robinson’s” stock
of “Patent” Barley and “Patent”
Groats replenished frequently.

MAGOR, SON & CO., LIMITED

191 St. Paul Street W., MONTREAL
30 Church St., TORONTO

OFFICES-707-708 CONFEDERATION LIFE BLDO.

»
* N TOUCH WITH THE WORLDS MARKETS i ‘ AR s swetmon
ALL QUOTATIONS SUBJECT TO CONFIRMATION D ARMSBY'S LATEST
PRIVATE CODES

TELEPHONE MAIN 850!
The value of the cereal crop in Western Canada for this year is estimated at a

BILLION DOLLARS

This does not include the wealth to be derived from other products, such as hogs, cattle,

sheep, wool, butter, eggs, cheese, etec., ete. :
Such wealth means a vast purchasing power in Western Canada—To partici L ]
tribution which will be secured through circulation of such wealth you require real live-wire,
up-to-date brokerage representation.

Wire or write your offers to

NICHOLSON-RANKIN LIMITED

Wholesale Grocery and Fruit Brokers :
WINNIPEG, MANITOBA

Branches: Regina Saskatoon, Sask. . Calgary

pate in the dis-

Edmonton, Alberta
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Stabilizing Sugar Will Help Business

Retailers Report That People Expect Sugar to Be Lower To-day
Than It Was Yesterday and Only Buy Accordingly—A Review of
the Situation, Showing Canada’s Consumption—Exports and

HE present sugar situation, as

viewed from the angle of the re-

tail merchant, is one of complete
demoralization. Such is the opinion of
merchants in various parts of Ontario,
who were interviewed by Canadian
Grocer on the much-discussed sugar sit-
uation. They further state that the pub-
lic are looking for cheap sugar, irrespec-
tive of make, and are buying only in
small quantities. Prices vary in the
same locality, due partly to the fact that
some merchants have sugar bought at a
higher price and partly that others are
using sugar as an advertisement. All
are agreed on one point, that the sooner
sugar becomes stabilized the sooner
other lines will also settle on an even
keel and business will again become
normal.

Only Buy in Small Quantities

“People are holding off and are only
buying sugar in small quantities,” stated
C. B. Shields, Queen St. West, Toronto.
“Their idea is to buy sugar cheap. At
one time our customers would ask for
some particular make, but at the present
moment no special make is asked for.
Apparently all they want is sugar at a
lower price to-day than what they bought
it for yesterady. Our present selling
price is 14 cents per pound.”

Wallbridge and Clarke, Belleville,
Ont., stated: “Customers do not ask for
any special make of sugar; all they want
is cheap sugar. Prices are certainly not
stabilized. On Saturday last, that is the
13th, granulated sugar was sold at prices
varying from 121 to 14% cents per
pound. Purchasers are buying for pre-
sent requirements only.”

Looking for Cheaper Sugar

Fred. C. Harp, Brantford, Ont., said:
“We are selling sugar at 14 cents per
pound and do not notice any extra buy-
ing as consumers are only purchasing
their requirements from hand to mouth.
People are looking for cheaper sugar and
every time a refiner makes a reduction

. particular refiner’s sugar.

Imports.

SUGAR STATISTICS

Canadian Consumption
Fiscal Year Ending March 31st
Tons (2240 1bs.)

Ak B e e 256,298

1 T S 261,518 Ine. 2.03%
1918 N i 285,803 Inc. 9.28%
1914 .. iliGdrin 314,266 Inc. 9.96%
) L 1 T e 302,450 Dec. 3.76%
D e e erece 284,644 Dec. 5.88%
191 Tessmid g 314,464 Inc. 10.47%
o S R b 292,885 Dec. 6.86%
10100 0 i 342,358 Inc. 16.89%
1920 ¢ e divaiais 390,343 Inc. 14.00%

CANADIAN EXPORTS
Fiscal Year Ending Mar:h 31st

FORGEE T L L, Sl

510 Ll N L B R R B e 1 s 25,833

B T R R e L 61,164

e e A e A © 916

) R s 3y o s = 47 ve o s s 109,516
Raw Sugar Imports

Year end.

Mar. 31 1920 1919
Pounds .... 1,081,000,000 718,000,000
Value ..... $68,343,471 $35,381,888
4 mos. end. July 31
Pounds 384,000,000 370,000,000
Yalve: .ovis $37,435,792 $20,849,080

Beet Sugar Industry
Tons (2240 1bs.)

United States Canada
19T RESCE, T 624,064 11,951
ESId S At ., 655,298 11,657
1934-151, &0 5ol 646,257 13,979
615 (e ST 779,756 17,641
L L G B S 734,577 12,600
TRER-AR e, o 682,867 11,250
ke b TSR TS L R 674,892 22,300
E9AB2Bivr . T ey S 650,000 16,600
e maiteoie v mes ol 40,000

the daily papers give it wide publicity,
with the result that often sugar is retail-
ed at a loss. We are not asked for any
All people
are concerned about is the price.”

Consumption in Canada

Reviewing the sugar situation at this
time, “The Financial Post” said:

“That consumption in Canada has been
advancing beyond that of the growth of
population is seen from the official fig-
ures based on the imports of raws less

the exports of refined. From 1911 to
1912 there was an increase from 256,000
to 261,000 tons, or 2 per cent. By 1914
the consumption had grown to 314,266
tons during the year, an increase for the
year of nearly 10 per cent. There was
a drop, with all business in general for
the early war years when 1917 showed
an increase from 284,000 to 314,000, or
over 10 per cent. again. The year 1919
at 342,000 tons was up nearly 17 per
cent. over 1918, and the figures for the
fiscal years ending March 31, 1920, show
consumption of 390,343 tens, an increase
of nearly 48,000 tons, or 14 per cent.
over previous year.”

“As has been mentioned before, this
last was really a fictitious figure so far
as actual consumption is concerned, for
a large portion of this was stored away
by the consumer, with a number of re-
tailers also. It was on a basis like this,
however, that the Canadian Tratle Com-
mission based its estimate for the refin-
ers to follow for the remaining nine
months of 1920, one of the chief reasons
for the present unfortunate condition
of overstocked refineries.

Imports of Raws

“The extent to which the refiners were
induced to load up on raws to cover Can-
ada’s needs for the balance of the pre-
sent year is really not indicated in the
figures of imports. For the fiscal year
ending March 21, 1920, the imports of
raws were 1,081,000,000 pounds, as com-
pared with 718,000,000 the year before,
or over 40 per cent. increase. This was
during the period when the public were
stocking up their larders. For the four
months ending July 31, 1920, the imports
were 384,000,000 pounds, compared with
370,000,000 one year before, showing very
little increase it is true.

Big Increase

“But a comparison with two years ago
shows the total to have been only 254,-
000,000 pounds, so that the present
year’s imports (as were last year’s) are
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far above normal. More than that it
must be remembered that the Canadian
refiners have large stocks of raws un-
der contract for delivery in the next few
months, which does not improve the sit-
uation.
Conditions of Near Future

“It seems clear, then, that buying of
refined stocks will be light for some time
to come, with price conditions uncertain,
and that the refineries must liquidate
their stocks on hand before their plants
can afford to stock up. After this re-
adjustment they will be able to proceed
again along nominal lines with a steadily
growing domestic market, which will be
confined, naturally, to themselves, for
importing United States sugar has its
heavy handicaps, as the following table
shows:

What it Costs to Import

Original cost per cwt. ......... $11.00

CANADIAN GROCER

B N U s PR e 2.09
LU R AT RS SR I SR | 1.21
*Freight on'refined ... ....0 .. .50

$14.80
Total increase over U.S. cost ....$ 3.80

*Must be prepaid to include exchange. -

Domestic and Export Trade

“In addition to the domestic market
many believe a permanent export mar-
ket will open up, especially if Great Bri-
tain establishes a preferential tariff. In
the past, under normal conditions, most
of the deficit was supplied by the Ger-
man beet sugar industry. The capacity
of the Canadian refineries far exceeds
present demands, so that there seems
little likelihood of any extensions for
some years to come, at least among cane
sugar refineries.”

Approves of New Food Building

Not Necessary to Have It Passed Upon by Rate-

payers as Exhibitors Are Bearing Cost—Bonds

to Be Issued to Cover Erection if Approved by
Council

TORONTO, _Nov. 17 (Special).—
The proposed new Pure Food
Building at the Canadian National
Exhibition came another lap nearer to
reality when yesterday it received the
stamp of approval of the local Board of
Control. It was all over in less than
fifteen minutes.

Representatives of the Exhibition, in-
cluding W. G. Irving, vice-president;
John G. Kent, general manager; H. W.
Watters, assistant manager; Sam Me-
Bride, director, and others waited on the
Board of Control and outlined the pro-
posal to erect the new building for the
food exhibitors.

Representatives of the Food Products
Association present were: H. N. Cowan,
chairman; George Hortop and B. T.
Huston, secretary.

Mr. Irving was the chief spokesman.
He told the board that the new building
would be somewhat similar in construe-
tion to the present Transportation Build-
ing, and that it would be located some-
where near the Manufacturers’ Building.
The cost of the Transportation Building
erected some ten or twelve years ago was
$95,000. He showed the board the plans
which the architect, B. H. Prack, had
prepared for the Food Products’ Asso-
ciation, the estimate of the cost at pre-
sent time being placed at between $150,-
000 and $160,000. The food building, he
said, would not cost the city one cent
as the food exhibitors were prepared to
contract for space for a term of years
to cover the necessary charges of in-
terest, maintenance, and sinking fund.

The building would be the property of
the city, explained Mr. Irving in answer

to Mayor Church, but all contracts for
exhibit space would be made between the
Exhibition and the exhibitors.

Mr. McBride assured the board that
the city would be getting its cheque
shortly as its share of the 1920 Exhibi-
tion, and that these cheques would be
an annual feature as the Exhibition pros-

pered. The cheques sent to the city this.

past two or three years had been more
than sufficient to cover the -carrying
charges.

What the C. N. E. wanted, Mr. Irving
stated, was that the city issue bonds to
cover the cost of the building.

There was some discussion as to sub-
mitting a by-law to the ratepayers on

November 19, 1920

January 1, but the Mayor did not think
that would be necessary as the cost would
be borne by the exhibitors. The propo-
sition will be placed before the Board
of Control in writing and passed upon
by the council.

Finance Commissioner Ross, interview-
ed after the meeting, promised to give
the Exhibition directors, and through

. them the Food Products’ Association, the

yearly rental cost so that the latter could
determine the approximate cost per
square foot and get their contracts ac-
cordingly from the members of their as-
sociation. “I can tell you what the in-
terest and sinking fund icharges will
be,” he said, “but the Exhibition would
have to deal with the maintenance part
of it.”
e

WHERE WILL THIS MONEY GO?
Wood, Gundy. & Co., financial agents,
Toronto, give the following assuring in-

formation in a recent circular: “Canada
is to-day reaping the most valuable har-
vest in her history. The value of the
five principal grain crops (wheat, oats,

barley, rye and flax) alone will total .
Other farm pro-.

nearly $1,250,000,000.
ducts (dairy produce, eggs, poultry,
fruit, animals, etc.) should bring this
total to mearly $2,500,000,000.

“In addition, Victory Bond interest,
totalling about $35,000,000 was paid on
November 1.”

—_——

REDUCTION IN PACKAGE TEA
Announcement was made in last week’s

issue of Canadian Grocer that a reduc-
tion was made on the price of some pack-
age teas. Lipton’s grey label tea was
also reduced. The price to the retailer
is now 45 cents per pound for halves and
pounds, in quarter pound packets 48

cents per pound. Lipton’s orange label

is now 59 cents per pound.

otherwise is illegal.

tional price list in the local papers,

of business for all time.”

Only Succeed in Br(;qking Relationship
Between Legitimate Grocers and Customers

In submitting a cheque in payment of their subscription to Canadian
Grocer, Parr Bros., in Hamilton, New Zealand, write:

“We wish to add our meed of praise to the excellent work the Canadian
Grocer is doing in lifting the status of the grocery business.

“Owing to the mania of some deluded individuals called by courtesy
grocers, otherwise known, by the alias of cheap jacks, who advertise a few
special lines at cost price to try and convey t}le impression that those
prices are a fair index to the prices ruling in their particular store, we un-
derstand that in some stores of the United States, every article sold in a
store must bear its share of the general expenses and profits.
The law does not allow the trader to throw a sprat
to catch a mackerel (or a goat). We could do with a similar law here to
protect grocers from the mushroom trader, who opens up In an empty shop

ablished grocers’ clients by a sensa-
As a rule he only lasts a few months
at most, but he has helped, during that brief period, to strain the pleasant
relationship that existed between the legitimate grocers and their custom-
ers. Such a law as the one referred to above would probably keep him out

and disgruntles some of the old est

To do

e v
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% A Capital Christmas Window
R Trim

ZER% : A ; :
- Edmonton City Dairy, Ltd., Edmonton, Has a Splendid Window
71 Display—A Close Competitor in Class “A” Canadian Grocer
23 Christmas Window Contest, 1919—How It Was Arranged
20N :
ZIRY
2R
5y
SRS
ZARY
A
ZERN
ZER
2N : i . ; : ¢
= HE above is an illustration of the Christmas window dressed by J. Browning
AR for the Edmonton City Dairy, Ltd., Edmonton, Alta. This display shows a
" great deal of thought in the planning and no doubt created a great deal of
0 attention. Particularly note that all of the goods shown are adapted for the
AR Christmas season.
’X In the centre of the window is to be seen a large turkey arranged on a plat-
2Sh: ter. On each side of the turkey on the floor of the window are neat piles of
20N oranges, nuts, figs and dates. :
;‘{ On a raised shelf to the rear are glass dishes containing crystallized fruits
ha and also boxes of chocolates. In the rear of this shelf and forming the back-
Y ground are tastefully displayed full boxes of red apples, currants and raisins,
x surmounted with fancy boxes of chocolates, cut peels and Christmas wines.
TN A .
2 = At each end of the window are pyramids of canned fruits interspersed with
A bottles of Christmas wines. Below these are Santa Claus stockings and Christ-
/‘i mas crackers.
= The decorations are composed of red and green crepe paper and red paper X
3\ bells which are strung along the top of the window. A couple of vases of flow- ! ]
bas ers are placed in an attractive manner in the display. These decorations all give
B a cheerful, seasonable appearance to the window trim.
AR
A3
A3
7R
Y
ZERN
2R
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Grocer Provides Unique Service

McTaggart’s

Grocery in Vancouver, B.C., Delivers Goods to

Persons Departing From the Port of Vancouver, at the Order of
Far-Distant Friends—An Idea That Might Be Carried Out With
Considerable Success if Merchants Co-operated

‘ 7 ANCOUVER, Nov. 16.—McTag-
. gart’s grocery in Vancouver has
established an unique service that
makes the finest kind of advertising, and
pays its way, too.

Hardly a Pacific liner sails from Van-
couver that some passenger does not re-
ceive an artistically trimmed and pack-
ed basket of assorted fruits, raisins,
dates, figs, nuts, etec., delivered by Me-
Taggart’ Grocery. The purchaser prob-
ably is in New York or Montreal. He
left his order with his florist, or a fancy
grocer. McTaggart organized the service.
Undoubtedly McTaggart would do the
same for any grocer’s customers who he
knew had friends due to sail from this
port. It is a thoughtful way for your
customer to wish “bon voyage” to his
friend, and your service will create a
strong impression on that customer, too.

Could Extend Service

It would seem to Camadian Grocer that
such a service could be very profitably or-
ganized throughout the entire Dominion.
‘Why could not Halifax, Montreal, Ottawa,
Toronto, Port Arthur, Winnipeg, Bran-
don, Regina, Moose Jaw, Swift Current,
Calgary Edmonton, and Vancouver mer-
chants co-operate in an agreement
whereby a customer in any place could
arrange for a gift to be delivered in any
other centre? The merchants co-operat-

P
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Showing the store front of J. F. McTaggart & Son, in Vancouver, B.C.

ing in each centre could advertise this
service. To offer and deliver a service of
this kind would certainly give prestige
and attract the attention of a class of
trade with more than the average pur-
chasing power. Those away from home
could remember their folks on the oc-
casion of birthdays, anniversaries, etc.,
in this additional and thoughtful way.

How it Works Out

For instance, friend husband, travel-
ling West, arrives at Calgary, and in
glancing over the Calgary paper sees
that S. G. Freeze advertises to sell gift
fruit baskets for delivery at any home

in any city in Canada. The wedding an-
niversary is approaching. The very
thing suggested. The result is, :the
(name of a prominent retail grocer in
Toronto) “delivers to the door of a To-
ronto lady, on the day of her wedding
anniversary, an attractive fancy basket
filled with assorted fruits, figs, ralsms
nuts, etc., with the compliments of her
husband in Calgary. Does it not seem
reasonable, too, that there is a very keen
impression made on that good lady’s
mind of the scope and service of that
Toronto grocer.

This is all new business—trade that
would not have existed otherwise.

Prepared Icings and Jelly Powders Reduced

Lower Cost of Sugar is the Reason for the De-

clines—English Gelatine is Quoted Higher—

Other Articles Containing Sugar May Follow
in the Downward Trend

effect of reducing the price of
other commodities whose com-
ponent parts are composed to a large
extent of sugar. Among those that have
recently declined are prepared icings and
jelly powders. Prepared icings a short
time ago were quoted at $2.25 per dozen.
The price is now reduced to $1.80 per
dozen. This decline is due entirely to
the lower cost of sugar, packages and
labor still remaining at high figures.
English gelatine, which goes into the
manufacture of jelly powders, has re-
cently shown an advance of 6 cents per
pound and manufacturers state that they
are expecting even higher prices on this
article. But nevertheless manufacturers
have reduced prices on jelly powders.

D ECLINES on sugar are having the

The general prevailing price on jelly
powders is $1.45 per dozen as against
$1.75 per dozen last month. It can be
readily seen, therefore, that the decline
on jelly powders is due entirely to the
fact that sugar has been reduced to
lower levels.

Just what effect the falling prices
of sugar will have upon other articles in
which sugar forms a large part of the
make-up, is difficult to forecast. But it
is safe to say that practically all lines
of commodities of this nature have a
downward trend. .

MARGARINE SOLD AS DAIRY BUT-
TEL

Toronto.—In the County Police Court

here, Mrs. Olive Duckworth, of Mount

Dennis, was fined $25 and costs, amount-
ing altogether to $138, or in default a
term of three months in jail, for selling
misbranded butter. The case was
brought before the court by the Govern-
ment food inspector, H. J. Dagar. He
had discovered that this woman was
practically buying - oleomargarine, put-
ting dairy butter wrappers on it and
selling it to merchants as “dairy butter.”
A number of retailers were victims. ‘The
analysis showed that: the alleged butter
was in reality a margarine with some
coloring matter in it.
BLIND GIRL MAKING A
OF A GROCERY

Lincoln, Neb., Nov. 16.—Miss Edna
Koontz, blind since she was four years
‘old, is conducting with a good measure
of success a grocery store in this city.

She employs no help in the store, and
depends entirely upon the honesty of her
customers when they present curency to
her in payment for goods. She makes a
practice of folding each denomination in
a particular way so that she can make
change easily.

SUCCESS
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Better Movemen.t' of _Commodities
| Now Discernible

Improvement in Movement of Some Commodities in United States

Looked to as Hopeful Sign of What May Follow in Canada — Re-

cent Nervousness Over Uncertainty as to Extent of Sacrifices

Necessary to Restore Buying—Empty Shelves Should Prevent any
Sustained Depression.

IGNS of an increased movement of commo-

dities are said to be discernible in the United

States, according to the weekly market let-
ter of Hayden, Stone and Company, and in view
of the fact that in so far as periods of depression
or prosperity are concerned that country is gen-
erally some months ahead of Canada, this ten-
dency is of interest to Canadians. The letter is
as follows:

“There are beginning to be discernible some
signs of movement of commodities. To be sure
such transactions as are taking place are at fig-
ures which mean little or no profit to the pro-
ducer, but the important thing is that a market
at any level should make its appearance. Re-
cent nervousness has not been so much over the
fear of having to sacrifice profits, or take losses
—it has for some time past been realized that
this would be necessary—Dbut ever the uncer-
tainty as to how great these sacrifices might be;
whether it would be possible to move commodi-
ties at any price, or whether they would have
to be carried indefinitely. The establishment
of a market for goods at any level, the change
from uncertainty to certainty, would at once
create a better atmosphere. We do not say
that this point has been at all generally reach-
ed; only in a few commodities it seems to be
in sight.

Retailer Still Stubborn

“Unfortunately, so far as the articles in ordin-
ary everyday use are concerned, the retailer
is still stubborn in his attitude. This is regret-
table because the longer buying is deferred, the
greater becomes unemployment and the less the
buying power. Deflation, like inflation, is
cumulative in effect. To attempt to cling to the
old level of prices is a mistake. Producers and
manufacturers generally have, for the moment,
given up thought of profit. The thing most to
be desired is to find a level at which it is pos-
sible to do a normal amount of business. Once
this is found, and goods move in their usual
volume, the adjustment of costs to a profitable
basis will take care of itself. :

Increased Labor Efficiency
“Meantime an important step in this process
—the liquidation of labor—is daily taking
place. This is not so much in the reduction of

wages—though this may have to come in time
—as in increased efficiency.

“Even the most obtuse now realize that we
are in a period of business readjustment, invol-
ving some hardship. The speed with which we
pass through this will depend on the readiness
to face facts and act accordingly. Whatever
else the business man may be, he has generally
been noted for being practical. For this rea-
son we have high hopes that business reaction
will be of short duration. When we see evi-
dence of all being willing to make proportion-
ate sacrifices, we shall be happy to take a con-
structive attitude, for it is then that business
will seem to be at its worst and in this instance,
as in all previous cycles, it will be when business
touches the low point that stocks will be a real
purchase.

“Apparently, however, all are not yet quite
resigned to taking their medicine, so that this
point has, in our opinion, not yet been quite

reached. though we are rapidly approaching "

it ”

Unsupplied Needs Should Prevent Sustained
Depression

Another important survey of conditions is
given in the following statement from an au-
thority. This view is held by not a few think-
ing business mén in Canada and points ou4 that
there are great unsupplied needs in the world
and that this lack should prevent any sustained
depression. Notwithstanding the fact = that
there is much unsettlement and buying power
is impaired this official makes the following en-
couraging comment:

“The boom period which has been respon-
sible for the existing expansion of credit and
high prices was not due to internal develop-
ment or construction work; on the contrary, it
interfered with normal development and im-
provements, and the facilities of the country are
behind its needs. Never before was there so
much work in sight needing to be done, or so
many opportunities in the world outside. The
immediate problem is that of price readjust-
ment. It is not a case of exhaustion or of wait-
ing to grow up to investments that have been
made. The new work would not go forward

upon the level of costs created by the war, and
regarded as abnormal and_temporary.”
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How One Grocer, by Adhering to the Old Plan of Filling a Win-
dow With Watermelons, Makes Big Sales—Also Had a Boy in
the Window Eating Melons—Can Be Done With Any Line.

} ERE’S a breezy . letter—written
H end of July, which accounts for
the talk of temperature: -

Dear Sir:—I am keeping as cool as I
can with the thermometer in the 90s and
trying to beat last year’s records for
business. The result is that about half
the time I look as if somebody had
turned the hose on me. I tried to start
something last week. Watermelons took
a slide. We had been paying 90 cents to
$1.25; bought for 40 to 50 cents. I tried
the old gag on a new advertising man.
Suggested that we fill a window with
melons, put a kid in there and let him
eat—renewing the boys as often as nec-
essary. ;

He fell. Result was that on Friday we
sold 150, Saturday 300 up to five p.m.,
when we had a heavy thunderstorm that
practically killed our business for the
day. The sidewalk was packed for both
afternoons. We delivered less than 40
melons out of the lot; sold about 756 per
cent. in cut pieces, which made us a bet-
ter margin. Some of the best melons
we got better than a dollar for—25 cents
for quarters, 15 cents for eighths and se
on. Sold whole melons for 60, 75 and 85
cents. All hands said it was a success.
It took 25 melons to feed the youngsters;
we got about eight inches of reading
matter in the local papers, and did the
biz!

There is a whole novel in that short
letter. The story is right there. No
comment needed from me to bring out its
strong points. Any merchant who has a
fairly good location can do a similar
thing, provided he is wakeful and alert
when the opportunity offers. Also a
" man with any imagination can twist
this and turn it to other applications
constantly throughout the year.

Note what a contrast this tale is to
that I told you a few weeks ago about
Philadelphia grocers and how they failed
to respond to declining market values in
fruits and vegetables. The way to han-
dle these goods is to be quick on the
trigger to give the benefit of declines to
your customers—not wait until they
have been made into customers for some-
body else before you wake up.

What difference does it make whether
you pay out money for advertising or
feed a lot of boys melons instead? And
do not say that this is possible for ‘“che
big fellers but not for me!” The big
fellows got big by using their brains.
They did not just happen to get big.

Clasification of Margins

A man has put up a fat job on me.
He writes as follows:

By HENRY JOHNSON, JR.

Dear Sir:—The following may be an
unusual request but the information de-
sired is of great importance to a retail
grocery ‘merchant. What is wanted is a
broad classification of the goods sold
under the various margins shown on the
attached sheets. For the purpose of this
relative listing of merchandise, it is to
be assumed that the cost of doing busi-
ness is 15 per cent. and that we have the
average number of turnovers, and that
the margins are on goods sold regularly,
excluding “sales” or other factors that
might affect the margin. The entire
matter, we realize, is subject to local
conditions and many other influences,
but through it all there runs a compara-
tive schedule which should be followed.
Perhaps you can inform me of an autho-
rity on this and other subjects, and so
permit me to avoid troubling you as I
know that you receive many requests for
assistance. I am eager to pay for this
information and await vour reply with
interest. P.S.—I wrote a letter to the
Food Administration but could not re-
ceive satisfaction.

I have held this letter partly because
it was snowed under, together with oth-
ers, but also because I have wanted to
make an adequate study—so far as might
be possible—directly from a complete
grocery catalogue—and I have simply
not got down to it.

My correspondent is right. The infor-
mation he seeks will be of vital interest
and the greatest possible value to the
grocery trade when it is ascertained and
tabulated. For he is striking at the fun-
damentals of retailing. No weakness in
our business is so glaring as the slipshod
manner in which we stab at margins on
various classes of goods.

Enclosed are two large sheets. At
the top of the first is this: ‘“Articles
sold for less than even the amount re-
quired for overhead, meaning anything
sold at a margin of less than 15 per
cent.” Below that and on the other sheet
are spaces for articles sold at 15 to 20
per cent.; 20 to 25 per cent.; and so0 on.
So, just as an indicator, I shall list a
few of the outstanding items in each
classification. I shall do that on the
basis of giving the rate at which the
great staples are sold and examine aft-
erwards how rightly they are so sold;
and indicate what I regard as the cor-
rect margin for. each of the other gen-
eral classes so far as I cover taem,

Predominance of Great Staples

The most striking classification is that
of the great staples, as follows: Sugar
10 per cent. or less; butter, e2gs, 7 to 8

per cent.; flour, about 9 per cent.; bulk
cereals, usually around 12% per cent.; oil
and gasoline, about 12% per cent; iard,

. compound, sidemeat, 5, 6 or 7 per cent.;

even sugar cured bacon often is sold for
10 to 14 per cent. All these are sold on
margins less than the average cost of
operation—less than 15 per cent.—less
than the present average of 14.6 per
cent. or the normal average of 16 2-3
per cent. that it costs to operate.

Under the 15 to 20 per cent. classifica-
tion may come soaps, cleaners, washing
powders in certain popular, closely com-
petitive brands.

In the 20.to 25 per cent. class come
staple and extra standard canned goods,
staple coffees, starches, staple dried
fruits, potatoes and winter vegetables.

In the next class, 25 to 30 per cent.,
fall extra and extra choice canned goods,
most coffees and lower grade teas, a few
spices, remainder of the dried and evap-
orated fruit lines, nuts, fresh fruits and
vegetables, most bulk and bottle pickles
and ordinary table relishes.

At 35 to 35 per cent., we handle fancy
canned goods, fancy bottle goods and
preserves of the higher grades, all fancy
goods except the finest table luxuries,
fine teas and coffees.

From 35 per cent. upwards, we have
fancy coffees and teas, table luxuries
strictly so called, items like East India
chutney and- plum pudding in tin, also
liquid bluing and ammonia—for here the .
apparent anomaly creeps in with the
case of certain very cheap items which
yet bear extra heavy margins.

Classifications Need Ahalysis

It is a mistake to hold that merchan-
dise that is sold on a gross margin in-
sufficient to cover the average expense of
operation is therefore sold “below cost.”
It would be as reasonable to say that
everything loaded below water line on
a ship is therefore submerged and use-
less. As a matter of fact, it is the coal,
the heavy cargo, the ballast and machin-
ery, and all the other bulky, unlovely,
unromantic and unattractive weights of
a ship’s load that make possible the
lofty sails, the deck houses of luxury
and the stability of the vessel.

So also are the staples in merchandise
the ballast of the entire load. Without
them we could not do business at all,
There would be no way of handling the
finer lines of merchandise. Those are the
coal, machinery—or packhorses, if you
will—of the world of business. Anq
just as coal is handled in any ship much
more economically than the upholstery
and table luxuries, so are thege staples
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handled for much less expense than are
the finer things. I have hitherto made
a detailed study of the cost of handling
sugar and have published it in these
columns, that shows that the cost is be-
tween 6% and 7% per cent. So then
sugar at 10 per cent. is very profitable.

Again, on- the other extreme, what
does it cost to handle canned plum pud-
ding? Let us take a case of 1 pound
tins, 24 of them, bought for sale the com-
ing Thanksgiving, and let us dispose of
18 cans. When will the remaining 6
cans move? Probably next Thanksgiv-
ing. Those cans stay around for a year.
During that time you pile and repile
them, wipe the fly specs off the labels,
relabel them sometimes, put them on
sale and take them off again, and other-
wise load on the expense. Let us see
how it works out.

Here are a succession of figures: basic
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expense, 16 2-3 per cent.; add interest,
1-3 per cent.; add for a year’s work as
described, 4 per cent.; now put a loading
charge against that luxury of 7 per cent.
Here you have a total of 28 per cent. of
actual, inescapable expense, and you
have made no profit yet! Now add 8
per cent. for profit—as you certainly are
entitled to do on an article of that char-
acter, and what have you? You have
36 -per cent. as the inside margin on
which such an article can be marked
with safety. It costs to carry top sails
and royals in business!

My friend did not get any satlsfactlon
from the Food Administration? How
could he expect it? How could those
boys—bright, genial fellows though they
are—be expected to: know things like
this, about which men who have grown
grey in the business are not thoroughly
informed? No, but the government
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officials are studying constantly, and it
is my hope that some day not too far
distant, we shall have some standards of
practice under which we shall know
what margins a given article should bear
in a certain kind of store.

But when we know that we shall have
only the barest of fundamentals; for
there still will be ample room for the
play of individuality and initigtive. The
man who is bright, has the pioneering
instinct, is a blazer of new trails by
nature, will not be trammeled by any
set formulae. And that is the most
hopeful thing about all this work—that
it enables us to get past the creeping,
jumping-cart stages of business rapidly,
so that we can get right into the main
job of making the grocery business a
better, more stable calling every year.

I shall continue this investigation and
write of it occasionally.

Another Remedy for This Difficulty

Edmonton Subscriber Offers a Better Solution for a Western
Grocer’s Problem as Dealt With by Henry Johnson, Jr., in Recent
Issue—The Pay-for-Service Plan Here Outlined May Relieve the

ANADIAN GROCER is in receipt
C of a letter from F. T. Fisher in
Edmonton, Alta., relative to an
article appearing in October 22nd issue,
by Henry Johnson Jr. The letter will
no doubt be read with a great deal of
interest by the trade, and therefore is
published in full. Canadian Grocer will
welcome further expressions of opinion
on the subject. The letter is as follows:
10953 123rd Street,
Edmonton, Alberta.
“The Editor, Canadian Grocer,
“Toronto.

“Dear Sir,—I naturally have consider-
able hesitation about questioning the
judgment of so experienced a student of
commercial economics as Henry Johnson
Jr. And yet I cannot help thinking that
friend Henry was entirely wrong in the
solution he put forward in the Canadian
Grocer of October 22 as a remedy for the
difficulty of a Western retailer selling
meat and groceries.

“This man’s problem, it will be remem-
bered, was that, though he was making
a turnover of $115,000 a year he was not
making an adequate net profit, and was
greatly overworked himself, doing all
the office work in addition to more work
about the store than any of his clerks,
because the business would not stand the
expense of additional staff to do the of-
fice work. The heavy items of expense
which he mentioned were salaries and
cost of delivery. Mr. Johnson’s solution
of the problem was: ‘There is just one
remedy left. You must advance your
prices enough to cover*semce -and leave

a profit.’

Dilemma

“It does not seem to me that that is
the only or the best remedy. This man’s
troubles are caused by: (1) the cost of
delivery; (2) the need for office help
which the business cannot afford to hire,
on its present basis. The obvious remedy
is, it seems to me, to materially reduce
the expenses of his delivery service and
make the office carry itself to some ex-
tent. If prices are to be changed they
should be lowered rather than increased:

“Some problem, you say? Not as dif-
ficult as it looks. For the past year a
leading Alberta wholesale grocery house
has been advocating the adoption, under
certain ecircumstances, of what it calls
the ‘pay-for-service system,” which it
seems to me exactly meets this man’s
problem.

“To explain: Take the matter of de-
livery, which is the big end of the prob-
lem. A bulletin of the Bureau of Mar-
keting of the U. S. Department of
Agriculture rightly says that ‘there is
no such thing as free delivery.’ It may
be free in the sense that the customer
does not make a separate payment for
that service, but each delivery costs the
merchant a definite sum, and the cus-
tomgr pays, though indirectly, for the
service,

The Pay-for-Service Plan

“Under the pay-for-service system, the
customer would ‘make a separate pay-
ment for that service.’ All goods are
priced on a cash-and-carry basis. Any
customer who wants the dehvery Ser-.
vice gets it, but only those using the ser-

vice pay for it, and they pay according
to the amount of service they demand.
A separate charge of a small amount is
made for delivery on each and every or-
der delivered. The effect is two-fold.
There are much fewer deliveries by rea-
son of customers carrying many small
orders, which would otherwise be de-
livered, but principally because custom-
ers will make their orders larger but
fewer in number. The expense of de-
livery is therefore noticeably reduced,
and the delivery charge will help to pay
the cost.

“The same idea can, if neggssary, be
applied in the office. Make those cus-
tomers who demand book-keeping ser-
vice pay at least some portion of the
cost. Everything is priced on a cash-
and-carry basis, but credit is given just
as usual, except that a small charge is
made on each and every charge entry,
for credit service. This will work out
in the same way as the delivery charge.
Many purchases will be paid for in cash,
which otherwise would be charged, thus
reducing the office work appreciably, and
there will be collected a certain amount
which will help to pay someone to do
the reduced book-keeping.

Will Solve the Difficulty

“It seems to me that this will solve this
merchant’s difficulty better than M.
Johnson’s suggestion to raise prices. Of
course he would have to take some
trouble at the outset by means of cir-
cular letters .or advertising, .and by
placards in the store, to convince his

(Continued on page 32)
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CO-OPERATIVE STORES

HE Blenheim Despatch, reporting the
closing of the Co-operative Company’s
store in that town, is seized upon by the London
Free Press to once more illustrate the futility
of the farmers in competing with the legitimate
business of the merchant in their market town
«or rural centre. The London paper also quotes
a comment from the Paris Review pointing out
specific results of such a policy in the village of
St. George. The Paris paper’s comment is in-
teresting, and is as follows:

“The U.F.O. local store idea, under which
the farmers (so-called) go into handling their
own provisioning for themselves, has not yet
had time enough to show up many of the
faults of the system. The tough time is really
now at hand, when on a falling market—say
with great quantities of high-priced sugar and
flour upon their hands—seasoned business ex-
perience, that has been tried in business gales
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of the past, would be welcomed at the helm.
How many farmers who have invested in a
U.F.O. store, do you suppose, would be sleep-

-ing better o’ nights right now, and have a lot
more readily liquid assets to their credit, if

they had just stayed by their own, known and
fully understood business of farming?

“We wonder if the young fellows—farm
lads of good standing at the near-by Village of
St. George—really even thought for a moment
of the far-reaching effect that their U. F. O.
local store would have in driving out two of
their very best local citizens, who were formerly
rendering faithful service to the community
and surely were not making too much money.”

Arguing that in such matters people have
not been doing their own thinking, but have
been led away by the interested suggestions of
outsiders, Mr. Nixon adds this interesting com-
ment:

“If you could talk with a pronounced free
trader that we know of, living near Paris, a
market gardener, who appreciates Galt and
Brantford as the best markets for the produce
of his soil and labor, you would see as fine a
specimen of a “house being divided against it-
self” as we have ever seen. He knows he can-
not afford to ship his perishable stuff away to
any distant market—say to the United States,
where big centres and hungry mouths would
be—if he had his beloved Free Trade.”

BUY BUTTER FROM RELIABLE SOURCES
IN another column of this issue is an item
which states that a woman was recently
heavily fined for deliberately selling to the mer-
chants oleomargarine as dairy butter.

This instance just goes to show that mer-
chants should be very careful from whom they
buy their butter supplies. If this misbranded
article had been found in a retail store, the
merchant would have been fined and a slur cast
upon his reputation no matter how innocent he
might have been in the matter. Canadian
Grocer cannot too strongly emphasize the fact
that merchants should purchase their butter
from reputable sources.

BUSINESS has long since ceased to be a series of
price-hagglings, a continual measurement of
sharp wits and greed against greed and sharp
wits. The real business men of this age are
creators, not sharpers. They are seeking per-
manent customers, not victims.
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MARITIMES

The Nova Scotia branch of the Retail
Merchants’ Association was not repre-
sented at the Tariff Commission’s hear-
ings in Halifax last week. J. C. Doyle,
secretary of the association, stated that
members of the association had for-
warded- to its provincial offices all com-
plaints against the luxury and sales tax.
These had been forwarded to the Do-
minion executive at Ottawa.

QUEBEC

Victor  Chateauvert, president of
Renaud & Co., Que., passed away on
Saturday last at the age of 79 years.
He was a former member of the Quebec
Legislature, a former chairman of the
Quebec Board of Trade and the Quebec
Harbor Commission. He is survived by
four sons and three daughters.

ONTARIO

W. H. Festings, St. Thomas, Ont., has
sold to N. W. Warned.

T. J. Quinn has bought the grocery
business on Pitt Street, Cornwall, Ont.,
formerly owned by M. L. Smith.

The matter of daylight saving from
the first Sunday in May until Labor Day,
in the city of Kingston, will be decided
by a vote of the people on New Year’s
Day.

Stone and Fisher have entirely re-
modeled and enlarged their grocery store
in Iroquois, Ont. This store now com-
prises two stories of the building and is
fitted with new equipment.

Andrew Kennelley, who for many
years conducted a grocery store at Bath-
urst and Wellington Streets, Toronto,
passed away last week. He was one of
Toronto’s oldest citizens.

S. Grandmaison, representing H. D.
Marshall, Ottawa, agent in Canada for
Kingnut Margarine, recently returned to
that city from a business trip in the
Windsor district.

F. B. Steacy, a merchant, of Brock-
ville, Ont., had an exciting experience
recently with a burglar, whom he caught
in the act ot robbing some summer cot-
tages. Mr. Steacy was unharmed, the
burglar making his getaway to the
American border.

Arthur H. Sainsbury, of Sainsbury
Bros., Toronto, Canadian representatives
of the California Prune & Apricot
Growers Inc., San Jose, Calif., is on a
business trip to New York City.

J. R. Loucks has bought the grocery
business of Mr. Gauvereau, First Street,
Cornwall, Ont.

CURRENT NEWS OF THE WEEK

Canadian Grocer Will Appreciate Items of News from Readers for This Page

J. H. Brownlow, Toronto, district
manager for the California Fruit Grow-
ers’ Exchange, Los Angeles, Calif., has
left on a trip for California and is ex-
pected to return about the middle of next
Month.

The hope of getting alterations in the
present early-closing by-law in Ottawa
was expressed at a recent meeting, and
the Retail Merchants’ Association will be
asked to take up the matter with the
provincial authorities.

The Retail grocers of Ottawa have
started their winter’s work of getting to-
gether and getting better acquainted.
The first euchre of the Retail Merchants’
Association, grocer’s section, proved a
great success and every effort will be
made during the long evenings to pro-
mote pleasant times for the members and
their friends.

Edward T. Smith, for many years a
grocer in Brockville, Ont., passed away
very suddenly in his store a few days
ago. He has been a resident of Brock-
ville for the greater part of his life.

James Kaiser, West Toronto, passed
away last week. The late Mr. Kaiser was
born in Kleinburg, but for many years
was a merchant in Toronto, conducting
a grocery business on Dundas Street,
near Keele. He is survived by his widow,
five sons and four daughters.

The little grocery store belonging to
Mrs. Parker on the west side of Yonge
Street at Glengrove Avenue, Toronto,
was broken into recently and a quantity
of groceries taken to the value of $100.
This is the third time this store has
been broken into in the past few weeks.

G. Morley Adams, president of the
Ontario Commercial Travellers’ Associa-
tion, with the other officers and direc-
tors, were re-elected by acclamation for
another term, at the annual meeting of
the association recently. Reports show-
ed that the association has $250,000 in-
vested in bonds and other investments,
and $260,000 in mortgages. Some of the
members favored increasing mortuary

benefits, but it was decided not to do so

as the association is now paying high
rates,

PRICE REDUCED NOVEMBER 1

In last week’s issue it was stated that
the Red Rose Tea Company had reduced
their price 10 cents per pound on their
Crimson Label. It should have been
stated that this reduction went into ef-
fect on Monday, November 1. This was
the first reduction made recently in any
of the package tea lines.
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Ottawa Grocers
Are Buying Only

for Present Needs

Ottawa, Nov. 15.—According to A. P.
Johnson, of the Ottawa Retail Merchants*
Association, grocers’ section, grocers of
the city are very shy about putting in
more goods than absolutely necessary at
the present time owing to the very un-
certain state of the market in many lines
connected with the trade. He believes
that prices will continue to fall and so
the retailers are playing safe by buying
from hand to mouth.

Big Order For Condensed
Milk From Germany

éarnation Milk Co. Gets Large Order
to be Delivered in Hamburg,
Germany

St. Thomas, Nov.—What is said to be
the largest demand for products in this
country from Germany since trade rela-
tions with that country have been re-
sumed, came to the Carnation Milk Com-
pany at Aylmer, in the form of an order
for ten carloads of condensed milk to
be delivered in Hamburg, Germany.

This represents 7,000 cases of the con-
densed article, and will require 800,000
pounds of raw material frog the far-
mers to fill it, and will mean a speeding
up of industrial activity in the plant.

The demand from the British market
alone at this factory is averaging 440,000
pounds of condensed milk a month, or a
million pounds of fluid milk, for which
the farmers are now receiving $2.25 per
hundred pounds.

WILL SUPPLY GROCERS WITH
SPECIAL BREAD

Ottawa, Nov. 16.—The Ottawa Retail
Merchants’ Associdation, grocers’ section,
has made arrangements with a bread
company to supply the members of the
association with a special brand of
bread. Special wrappers will be  used
and that brand sold only to members,
while the price has been fixed for a six-
month period. Every effort will be made
to push sales but members will be free -
to, sell any other brand besides the one
mentioned if desirable. This matter was
decided at the usual meeting held on
November 11.
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Ontario Retail Merchants Are
In Convention This Week

Retailers from All Over the Province Meet to

Discuss Questions of Vital Interest to the Trade

—The Luxury and Sales Taxes, the Chief Sub-
jeet Under Discussion.

ORONTO, Nov. 17.—Retail mer-
| chants from all over Ontario are
meeting in Toronto on Wednesday
and Thursday of this week, for the pur-
pose of discussing matters of interest
to the trade. The meeting is being held
in the assembly room of the association’s
headquarters in the World Building. The
gathering opened its sessions in the af-
ternoon at two o’clock, with an address
of welcome from his worship, Mayor
Church. The president of the Ontario
Provincial Board of the Retail Merchants’
association, B. W. Ziemann, was in the
chair.
The convention is

considering such .

subjects as the operation of the present
luxury tax and sales tax, and action, it
is anticipated, will be taken in the way
of making representations co Ottawa,
asking that the luxury tax be annulled
and substituted by a general sales tax,
which many merchants claim will net the
Government considerably more money
than that of the present system.

The convention is intended to bring
merchants from all over the province
together as it is pointed out it is only
in the combined strength of merchants
that they are able to successfully com-
bat the unfair conditions of trade.

Thieves Are Heard
Before Being Able

to Force Entrance

Ottawa, Ont., No. 16.—Thieves arrang-

ed a midnight visit to the grocery store
of Ald. Walter Cunningham, King Ed-
ward Avenue. and Rideau Street, on
November 12. Owing to illness at home
the alderman slept at the store, however,
and unconsciously saved himself loss by
so doing. Hearing a noise around mid-
night he investigated and found two men
preparing to break in, and promptly
’phoned to the police. A rapid run was
made by the department, but the evil-
doers had somehow been scared and de-
parted for other parts at present un-
known, as a careful search failed to re-
, veal anyone in the vicinity. The plate
glass in the door had been broken, and
had the men succeeded in breaking into

the store a rough house might have been
in progress in a few minutes.

~ SIS e
ANOTHER REMEDY FOR THIS DIF-

FICULTY

Continued from Page 29

charge and delivery customers that they
must inevitably pay for that service any-
way, the only difference being that un-
der the new system they know just what
it is costing them and they can avoid
these charges when so disposed. And
his customers who do not want credit or
delivery, can readily be shown that they
will not have to pay for such service
given to somebody else. It would also
be easy to show some of his competitors’
customers how they can avoid paying for
service they do not use.

“There is much to be said in favor of
the pay-for-service system. I can see
no valid objection. And besides, it has
been tried out, and it works.

“Yours truly,

or until prices become stabilized.”

The Merchant Must Keep Close R
Watch on His Collections

“It seems to me that the time has come when the merchant must look
well after his collections,” stated H. R. Rowntree to Canadian Grocer.
“With the public looking for lower prices and the banks cutting down the
line of credit, it is going to be rough riding for some merchants who have
a great deal of credit on their books. For our own part, we have very
little on our books, because, for the past few years, we have been carefully
educating our customers to pay cash and have not opened any new accounts.
Then, another thing, there is likely to be a lot of people out of work this
winter, owing to the fact that the majority of merchants are reducing their
stocks, which naturally causes a_quiet time for the manufacturer. '
I think, will only be for a short time until a new price basis is established,
and then people will again commence to buy freely. |
buying game is going to be a matter of people buying only those thll}gs
that are reduced in price. The articles that do not show a price reduction
will probably remain on the shelves until such time as they are also reduced

This,

In my opinion this
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Tobacco Growers
Have Big Supplies
of L.eaf on Hand

Leamington.—Six hiundred = militant
tobacco growers packed the town hall
here recently at a monster mass meet-
ing called by President Coghill, of the
Tobacco Growers’ Co-operative Company
of the counties of Essex and Kent, to
discuss and provide ways and means of
advantageously marketing the bumper
crop of leaf tobacco grown this season,
conservatively estimated to aggregate
25,000,000 pounds.

Millon R. Swatman presented the
growers’ side of the controversy, which
is expected shortly to arise between
the growers and the large tobacco manu-
facturing. companies.

Mr. Swatman was followed by George
Wiper. M. C. Fox, M.P.P., promised all
government aid possible in furthering
co-operation among the growers. Emer-
son Lambier, ex-reeve, occupied the
chair. Mr. McClure, of Pelee Island, and
Mr. Muckle, a large grower from Kent,
also spoke. i

Charles Barnard presented figures
which show the cost of production as
being 28% cents per pound for Burley
leaf. Rodney McDonald thought Burley
cost as much to produce as “flue cured.”

At the conclusion of the meeting the
books were opened for stock subscrip-
tion in the company, which hopes to
handle the crop, which is estimated to
be worth from $5,000,000 to $7,000,000.
An English market will be sought for
the Canadian leaf, and in order to prop-
erly prepare it for export a large and
costly dryer or re-handling plant is con-
templated at Kingsville, Ont.

Lower prices are responsible for the
increased interest of growers in new
methods, and the outcome will be watch-
ed with great interest by those growers
who anticipate trouble in disposing of
their crop. The market for “fue cured”
leaf has opened, and one large grower
has sold his crop from 35 acres for $17,-
000, or an average of 48 cents per pound.
The indications are that good leaf of
all kinds will find a sale price from 25
to 40 per cent. less than last year.

—_—

UNITED FRUIT DECLARES LARGE
STOCK DIVIDEND

Boston, November.—A stock dividend
of 100 per cent. was recommended by
the board of directors of the United
Fruit Company at a special meeting re-
cently. It was voted also that a divi-
dend of $4 per share be paid on January
15. This would be equal to $8 a share
on the present stock. The United Fruit
Company, a New Jersey corporation, is
capitalized at $75,000,000, of which $50,-
316,500 is reported to be outstanding.
The directors took formal action to
merge with the United Company the
Nipe Bay Company, a subsidiary, which
does a fruit business in Central America.
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Western

The Occidental Fruit Co. is developing
a cannery industry at Kelowna, B.C.

J. H. Cranstoun, Enterprise, Sask., is
now conducting the Star grocery in that
‘town. -

E. G. Wetterstrom has purchased
Lynch’s grocery in Edmonton and is now
conducting the business.

The stores in Pincher Creek, Alta.,
will in the future be closed on Wednes-
day afternoons the year through.

Dickson and McKennett, Weyburn,
Sask., have purchased the Veteran Gro-
cery, and are continuing the business
under the same name.

T. R. Hudson, general merchant at
Purple Springs, Alta., has sold out his
business to Wright and Vogt, the for-
mer having been associated with Mr.
Hudson for some time.

C. L. Lathrop, of the California Pack-
ers’ Co-operation, San Francisco, has
beenn on -an extended business trip
.throughout Canada, staying off at Win-
nipeg for a few days and visiting the
trade. o

F. E. Raymond, of Saskatoon, secretary
of the Saskatchewan branch of the Retail
Merchants’ Association of Canada, was
in Winnipeg on business last week. He
conferred with the local branch of the
association while there.

"A. Fresco, of the A. Puccini & Co.,
Ltd., Toronto, and St. Catharines, Ont.,
manufacturers of macaroni, was on an
extended business trip to Winnipeg last
week, and while there renewed acquaint-

" ance with their Western representative
The W. H. Escott Company. :

J. H. McDonald, managing director of
the B. C. Manufacturing Co., Vancouver,
B.C., is in Toronto this week paying a
business visit to the company’s agents,
S. H. Moore & Co. With Mr. Barret of
the latter company he has been calling
on some of the Ontario fruit organiza-
tions. z

ARTISTS MAKE PROTEST
AGAINST LEVERHULME

London, Nov.—Art made its protgst
against Lord Leverhulme’s recent action
in cutting off the head of a portrait of
himself and returning the remainder of
the canvas to the artist, Augustus John,
for which the painter is now suing the
Baron for damages. Hundreds of stu-
dents from most of the London art
schools took the matter of the “decapi-
tation” into their own hands, and after a
street procession headed by a band and
flaunting caricature banners, burnt an
effigy labelled “Lord Leverhulme,” in
Hyde Park. s ‘
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FReceiver is Asked
“  for This Farmers’

Early Closing Does
Not Apply to Grocers
Carrying Sidelines

Moose Jaw, Sask., Nov.—The city
council instructed the city clerk to notify
petitioners from the retail grocers that
all stores which keep groceries should
be closed at six o’clock each day except
Saturday, and the council had no power
to pass further legislation.

The petitioners sought to close stores
which carry other than groceries. The
action asked was to meet the situation
which exists in some portions of the
city where small stores carry confec-
tionery and tobacco, fruit, ete., and keep
open each evening for the sale of this
class of goods.

The by-law which was passed, and
which is now known as No. 392, provides
that grocery stores will close on Wed-
nesday afternoon every week except the
week wherein a legal holiday occurs, and
that they shall remain closed until five
o’clock Thursday morning.

The by-law does not provide for the
closing of the stores which the petition-
ers asked should be done, but it prohibits
such stores from selling from their
grocery departments. =

Better Fla\}or to
Pink Salmon Than
There Is to Red

Ottawa, Nov.—Canadian householders
are buying salmon by color rather than
by quality, according to Dr. Edward
Pince, chairman of the Biological Board
of Canada, who states that the best-
flavored salmon on the Pacific coast is
in small demand because the color. is
pale. The inferior salmon, which is of
a rich red color, brings the best price,
and takes first place on the Canadian
market. The price of pink salmon is
stated to be about one-half the price of
the red. The sockeye, known as the red
salmon, is in great demand, and the
species is threatened with ultimate ex-
tinction, and there is a consequent rise
in prices. The pink and chum salmon,
caught in British Columbia, are almost
unsaleable in Canada.

During the recent salmon fishing sea-
son in British Columbia, Alaska fisheries
were shipping their red salmon to British
Columbia canners, while British Colum-
bia fisheries were shipping pinks and
chums to United States canneries, be-
cause there was a demand for this class
of fish across the border.

33

Organization

Readers of Canadian Grocer who have
had to compete with farmers’ co-opera-
tives in their respective towns will be in-
terested in the following:

Milwaukee.—Creditors of the American
Co-operative Association, organized un-
der the Wisconsin co-operative law, have
asked for a receiver. The association,

one of the largest farmers’ general busi-
ness co-operative organizations of the
United States, had a capital of $5,000,-
000, of which $1,000,000 has been paid
in. The company has between 14,000 and
15,000 members and operates 78 branches
in Wisconsin, Indiana, Kentucky, Illinois,
Washington, Wyoming, Nebraska and
South Dakota.
branches in this State, with 12,000 mem-
bers.

It is said the request for a receiver
was made by creditors, charging mis-
management which threatened to throw
the institution into bankruptey. Blood-
good, Kemper & Bloodgood, attorneys of
the association, are the largest creditors.
Their claims aggregate about $100,000.

The American Co-operative Associa-
tion only recently became the storm cen-
tre in farm and State politics because
of alleged attempts to merge with the
American Society of Equity. Plans are
under way to organize farm stock hold-
ers of Wisconsin to protect #heir in-
terests in receivership proceedings, ac-
cording to reports.

The assets of the association, it is said,
are valued at between $800,000 and $900,-
000. The association was founded in
1915 at Wausau, but moved to Milwaukee
in 1918.

Jobin - Marrin Co., Ltd., wholesale
grocers of 158 Market Street, Winnipeg,
Man., whose place of business adjoined
the building occupied by Adams Brothers
Harness Manufacturing Co., Ltd., where
a big fire occurred last week, state that
the only damage that they suffered was
a little water in the cellar. It did not
in any way interfere with the carrying
on of their business.

PRS-  ——

G. Morley Adams, representative of
A. M. Smith & Co., London, was re-elect-
ed as president of the Ontario Commer-
cial Travellers’ Association at the forty-
fourth annual meeting held in London
recently.

There are forty-six -
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‘How Credit Exchange Helps Business

S. L. Gilfillan, Secretary and Manager of the Minneapolis Associ-
ated Credit Exchange, Tells Winnipeg Merchants About the Work
of the Association, and How It Can Benefit Business—An Inter-
esting Address Before the Winnipeg Retail Merchants’ Ass'n

8 INNIPEG, Nov. 17.—Members of
\; ‘/ the Retail Merchants’ Association
of Winnipeg, recently listened to
an interesting address by S. L. Gilfillan,
manager of the Minneapolis Associated
Credit Exchange, on the question of
successfully meeting the credit situa-
tion. Following the address a commit-
tee was appointed to go fully into the
subject and decide what further steps
should be taken.

In opening his address Mr. Gilfillan
stated that it had been his privilege to
be associated with the Minneapolis As-
sociated Credit Exchange for the past
fourteen years. “Credit is an old prob-
lem,” he continued. “Business has been
carried on on that basis for several
thousands of years, and the same funda-
mental principles exist in credit to-day
as prevailed in those early times. The
machinery of our credit exchange con-
sists of four departments—ecredit depart-
ment, which may be divided into several
parts, account opening, collection and
billing, accounting, cashier, ete.

An Essential Element

“The account-opening department is a
very essential element; collection is a
close second. Then we have a delinquent
list. Each member is supposed to send
in a list of his delinquent accounts since
the last meeting, that is, accounts that
have become delinquent since that time.
These are listed and each member gets
a complete list in return. No name ap-
pears, but a member desiring information
calls up the office and asks for particu-
lars regarding a certain individual. Some
post the information on cards which they
have in their offices.

“We have a national association which
binds all associations together. This as-
sociation now has I believe about 36,000
members in the States. It was organiz-
ed by sending out inquiries throughout
the United States asking the opinion of
credit men as to the advisability of form-
ing such an association. A great many
replies were received, but they were luke-
warm towards recommending such a pro-

position. However, the association was
organized in Spokane in 1912. Only
twenty-five were present. At the last

conference held in Detroit, Mich., they
had 8,048 members present. It was all
done without capifal, being supported
solely from dues of $3 per year. These
dues have now been raised to $5.

- Compiling Information

“The Association Credit. Exchange ex-
‘perienced a good deal of difficulty when
it was first organized. The basis for

our information is reports made once a
year. On certain forms these reports
are made. These forms are sent into
our, office, cut into slips the size of each
one of the tickets, and filed in a small
envelope. A record is made on the out-
side of this envelope of the individual’s
name, address, number, etec. In this en-
velope we also put all our information
regarding that particular individual. The
Minneapolis bureau have about 175,000
such envelopes in its files. We gather
this information from several sources.
We get court house records of all court
actions. This information is put on
these tickets, which go into the files.
Once a year from these records we com-
pile a book, and all the information is
put into this book. It contains about
106,000 names.
A Collection Department

“We also have+a collection department,
which is doing good work. We have
1,100 members in our exchange. For the
sum of $30 per year we give members
a copy of the aforementioned book, tele-
phone reports, and a set of collection
letters. The letters are educating the
public to pay their bills promptly. We

also publish once each a month a three-
quarter or full page advertisement in the
two leading dailies. Another feature of
the exchange is a daily bulletin| For this
we charge $1.50 per month.

Each bank belonging to the clearing
house reports daily on N. S.F. cheques.
They are compiled and sent out on the
daily bulletin. We also trace bogus
cheques, forgeries, etc., and I might say
we have been the means of bringing quite
a number of crooks within the hands of
the law.

Trade Report a Feature

“Another feature is the trade report.
In the morning we send around a girl
These are compiled and sent out on the
city from whom we want information.
This information is tabulated and ready
to be sent out to the members the next
day. The credit exchange is run by a
board composed of merchants of the city.
One of the great things the bureau has
taught the members of the exchange is
co-operation. The basis of credit is co-
operation with the other fellow’s led-
ger.”

Eeral Decline
in All Lines But
No Break in Prices

Roughly speaking, the prices of com-
modities reached their peak in May of
this year, according to a schedule of
comparative quotations constructed by
Professor Michell of McMaster Univer-
sity. Dressed beef and bacon are the
only two foodstuffs shown by Professor
Michell to have advanced in price since
May, the former coming to its highest
in June and the latter in September,

Professor Michell’s schedule is based
on forty commodities, twenty food-
stuffs and twenty manufactured ar-
ticles, and registers a decline on the
whole of 7.8 per cent. from August to
September, while that from September
to October was only one of 4.8 per cent.
This is to be accounted for on the ground
that while the declines were actually
more in number they were less violent,
showing a more general but equal re-
cession.

Taking as an index number the aver-
age price of each commodity for the
years 1900 to 1909, the increase in pre-

" sent prices is thus computed. Professor

Michell’s table reveals interesting com-
parisons.

’

Every indication points to a steady
and general decline in all lines for some
time at least, but there seems to be no
danger of a serious break in the mar-
kets, says Professor Michell.

It is interesting to note that many of

the records from which Professor Michell -

based his statistics were obtained from
“Canadian Grocer” records.

WESTERN MERCHANTS OBJECT
TO STAMPS

Strong protests against the wuse of
stamps for the collection of the luxury
tax have been forwarded to Ottawa by
the Regina and Saskatoon and provincial
organizations of the Retail Merchants’
Association.

The retailers regard this method of
collection as unfair and unbusinesslike.
It is believed to be unnecessary, since
under the new system of licensing the
merchants none can escape making re-
turns and paying the taxes,

Objection against the proposal is also
urged on the ground that it will neces-
sitate the merchants putting out con-
siderable sums of money in order to keep
on hand stocks of stamps of different
denominations. It will also result in the
waste of a good deal of time, for no mat-
ter how busy the merchant is he must
stop to affix the stamps to the bills and
perforate them.

D e
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THE MARKETS AT A GLANCE

HE trend of practically all grocery com-
modities continues with a downward tend-
ency. Many lines have shown price re-
ductions. Sugar is still the feature with lower

" prices again named. The opinion has been ex-

pressed that when the sugar market becomes
settled, it will have the effect of stabilizing
other markets as well.

MONTREAL—Strictly fresh eggs are de-

manding a still higher price
this week. The advance this time is a big one
and in some cases as high as 90 cents per doz. is
being asked. There is very little change in the
other grades. Both butter and cheese show a
weakness this week. Lard is also reduced in
price as a result of the lower prices on hogs and
subsequently on pork and pork products. Beef
also shows a slight reduction in some grades.
The feature of the market to-day, however, is
sugar which has declined further in price dur-
ing the week and is now selling at twelve dollars
per ewt. There may be a further reduction but
the general opinion is that that will close the
downward trend and a reaction will take place.
Canned apples and blueberries are quoted lower
for the new pack. Greek currants are quoted
at lower prices on the market and there is a re-
duction in the price of soft shell and shelled
almonds. Oranges are reduced in price as a
result of the Florida oranges coming on the
market. There is an increasing supply of
apples coming to this market but the supply of
containers and barrels is short and hindering
marketing the supply. Potatoes are a little
dearer and it is very likely that as a result of the
condition of the crop that there will be still
higher prices paid for potatoes. The rice mar-
ket shows no improvement but there is a very
good movement in cereals.

TORONTO—The sugar situation continues

unsettled and it is _diﬂ”lcult to
forecast just when the market will become
stabilized. The Canadian beet sugar crop is an
important factor in the situation. This crop
promises to be the largest in the history of the
industry and it is estimated that it will yield
35,000 tons. Dominion sugar prices have been
further reduced during the week and although
the other refiners have not changed the 1_15t
prices, they are offering sugar at a lower price
basis. With large buyers of sugar only buying
for day to day requirements it may be neces-

sary for refiners to make further price reces-
sions in order to move off their stocks. Corn
syrups are holding steady under the declines of
a few weeks past. Quotations on cane syrups
are unchanged but the tendency is that prices
will recede in view of the declines in the sugar
market. Molasses is unchanged. The demand
however, has shown improvement due no doubt
to the opening of the winter and Christmas
season. Package cornmeal, macaroni, spaghetti,
hominy and pearl barley have shown slight
reductions. The spice market generally is
steady to firm with a tendency for higher
prices on black and white peppers. Cream of
tartar is inclined to be weak. Raisins are hold-
ing firm and are commencing to move freely.
New Hallowee dates are expected: to arrive
during the week. The first shipment of Cali-
fornia budded walnuts has arrived and is
being distributed to the trade. Shelled walnuts
are quoted at low figures .but quotations in
primary markets show an advance of five cents
per pound. Shelled almonds for January de-
livery are quoted at ten cents per pound under
present quotations on spot stocks. However,
grade teas have been reduced five to ten cents
per pound but the higher grades show no im-
provement, continuing scarce at high prices.
The potato market has an easier tone with quot-
ations reduced. Potato dealers state.that the
prices to the farmers are unchanged but owing

to heavy arrivals in box cars, which necessitated .

immediate clearance, prices were lowered.

WlNNlPEG——Business is reported to have

shown a decided increase dur-
ing the past week. Refined sugar is now being
offered at lower prices. However the general
impression is that the bottom has been reached
and it will not be long before sugar is again
stabilized on the basis of the raw market. Cane
syrups declined 25 cents per case on two pound
tins and 35 cents on the larger sizes. The
second opening prices on raisins have been
named and are quoted 14 to 74 cents higher
than the first opening prices. The feature of
the nut market has been the demand for all
varieties both shelled and unshelled. Flour de-
clined 80 cents per barrel during the week in
sympathy with the drop in the.wheat market.
Manufacturers of soaps and washing powders
have advised a decline in all these lines. Starch,
cereals, tea, coffee, rice, and all grocery com-
modities remain unchanged.

{
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ONTREAL, Nov. 19.—The most striking feature of the
general markets this week is the declining sugar
prices. Prices are as low as twelve cents a pound and

there is a likelihood that they will go to eleven and then
strengthen up for higher price. Oranges are cheaper this week
as a result of the Florida oranges reaching the market. There is
a very good supply of apples on the market but a shortage

is noted on containers and barrels.

Bananas are holding firm.

The tea market shows new strength. Coffee is still weak al-

though there is no further change in price.
and blueberries are quoted a little lower.

Canned apples
Almonds are

cheaper and prices quoted on Greek currants are lower than

previous quotatlons.

There are better prices quoted on

potatoes and there is every indication that there will be

further advances.

Canadian beans are cheaper but are de-

manding a lower price than the California product.

Some Sugar at $12.00

Montreal.
SUGAR.—The sugar market continues

in its unsteady and uncertain condition.
Prices are as low as $12 this week and
wholesale grocers in this. city state that
a further drop to 11 cents would not be
surprising, but at that sugar will in all
probability reach this minimum price.
There is every indication that within a
week or so sugar will start on an upward
course to prices more in keeping with the
cost of replacement of raws. The cutting
on prices has continued both among the
wholesalers and among the refiners.
During the past week there have been
many efforts put forth to increase the
sale of sugar when in some cases it has
not proven fruitful as people are not
inclined to buy on a declining market.
It is expected, however, that as soon as
prices firm up the sugar market will im-
mediately show an increased business.
No definite quotations have been made
on sugar this week..

Molasses Market Unchanged

Montreal.

MOLASSES.—There is no change in
the molasses market this week. Unlike
sugar, quotations are remaining steady.
The jobbers, wholesalers and grocers
have their winter supply on hand in most
cases and as a result there is little or no

fluctuation in prices.

Corn Syrup—

Barrels, about 700 Ibs.
Half hrrels,' about 850
Quarter barrels, about 175 ; lbs.
2 gal., 25-1b. pails, each.......
3 gal.,, 881%-1b. pails, sehich..

5 gal., 65-lb. pails, each.......

White Gorn S

PSS

N aoevooS
o538 anR282

10-Ib. tins, 1% dos. in case, case ....
Prices
lllnnd ofllo

28

Barbadoes Molasses—
Puncheons

Half barrels . voie
Puncheons, outside. &?
Fancy Molasses (in {i :
2-lb. tins, 2 doz. in"‘case, case
3-1b. tins, 2 doz.. in .case, case.
5-lb .tins, 1 doz. in case, case.
10-Ib. tins, 3 doz. in case, case

Coffee Market Still Weak

Montreal

COFFEE AND COCOA.——-Nelther the
coffee nor cocoa market is changed this
week. The coffee. market is still weak
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8388 sans]

and further declines are expected. These
however are not large and as the trade is
generally aware of conditions there is
very little loss as a result. There is no
change in the cocoa market this week.
Baker’s chocolate is reduced in price this
week to 49 cents per pound.

Rice Market Uncertain
Montreal.
RICE.—The rice market continues in
its unsteady condition. Just what the
outcome of this unstable condition will
be it is hard to say, but the larger deal-
ers state that there is a very small de-
mand for rice at the present time and
prices depend to a great extent upon the
conditions and quantities of what little
demand there is.

RICE—
Carolina, extra faney ......... 7o Sews
D TEERREEY . oS o yis ialen o oo - w3 ie
RAngoon B s ent s e v veds v <s V21RO
Rangeoms SCO0" .o ivasids. o ve - 18428
Broken rice, fine o 8 00
Bell rice, fine .. v 100
Bell broken rice —— R
TEERG - THER " (o e o5 faio e nie s o ole ape 20 040
SIS o, S ITEIEVH 5T e e ks 7 00
Tapioca, per 1lb. (seed) ......... 0 11% 0 12
Do: (HORELY ~c il Slinle il vos dne e 011% o0 12
o R T SRR S e 011 0 121
T e G 0 07
TSR R S BT CORB R G 0 14%

NOTE.—The rice market is sub:lect to frequent
change and the price basis is quite nominal.

Almonds Lower in Pnce
Montreal.

NUTS,—Some soft shell almonds are
quoted by wholesalers this week as low
as 23 cents per pound. This is an indica-
tion of the lower tendency on almonds.
Shelled almonds too are lower, quoted at
50 cents per pound.

season.
There is no further change in the nut
market recorded this week.

Almonds, Tarragona, per.lb.
Do., shelled ......... .. 050

Brazil nuts (new)
Chestnuts (Canadian)
Filberts (Sicily), per 1b.
Do., Barcelona
Hickory nuts (large and small),

TRt i 5, . o | coavsos
Do., sbelled No. 1 Spanish
Do., Java No > JPTN AR
DO salted, Java, per |

No. 1 Virginia .. e
: Do., shelled, No. 1 Vn’ﬂnu

.
=4
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The sale of-
. nuts is steadily improving on account of
the increased demand at this

Rk November 19, 1920

Peanuts (salted)—

Fancy, wholes, per lb. ....... vl 0 456
Fancy splits, per 1b. .......... ey 0 40
Pecans, new Jumbo, per lb....... 0 29 0 30
Do., large, No. 2, polished.... 0 29 0 30
Do., Orleans, No. 2 ......,... 021 024
Do., Jumbo ik 0 60
Pecans, shelled 100 1 50
Walnuts, Grenoble, in shell. 029
Marbot Walnuts ......... 4 025
Do., new Naples ............. 0 26
Do., shelled, Manchurian ..... 0 50
Do., BordeauxX ....eo cocervenens 0 58
Do., Chilean, baxs. er 1B o4 0 33

Do., Spanish, shelled .......... 0 57
Note—Jobbers sometimes make an added charge
to above prices for broken lots.

Stronger Tea Market

Montreal.
TEA.—The market for the cheaper

grades of tea shows further weakness.
There have been declines of 2 cents and
3 cents per pound during the past ten
days, but there is every indication that
the tea market is due for better condi-
tions. The better grades of tea are hold-
ing very firm and will without any doubt
be dearer within the next few weeks.
Japan teas are also holding very firm in
price and there are reports of a shortage
to be on these teas.

Ceylons and Indians—
Pekoe Souchongs
Pekoes
Broken Pekoes .
Broken Orange Pekoes ........

Javas—

Broken Orange Pekoes
Broken Pekoes

Japans and Chinas—

Early pickings, Japans ........

<

o

oo
oS oo ocoo
oot ot DS O
SOt oot Sowi

DO.,, BECORAS . ot 0 50
Hyson thirds 0 45
Do., DUs: "% 0 58 0 67
Do., sifted . 0 67 0 72
Above prices give range of quotations to the
retail trade.
JAPAN TEAS (new crop)—
Choice (to medium) .......... 0 65 0 68
Early picking viiiveciccisioes 0 75 0 90
Finest grades . s ..ecsecssss 0 %0 1 40
Javas—
PEROES. . ; 7 i v snio s gpdiiieneysps 044 0 45
Orange Pekoes .......... 0 45 0 48
Broken. Orange Pekoes ... 0 46 0 48

-
o

Inferior grades of broken teas may be had from

jobbers on request at favorable prices.

Canned Apples Lower
Montreal.
CANNED GOODS.—Among the new
quotations in canned goods this week
canned apples in gallon tins are quoted
at a reduction on last year’s prices. One
gallon tins are quoted at from $5.25 to
$5.50 and smaller tins at $1.67% to
$1.77% according to quality. Blueberries
are quoted at $12 for the gallon tins.
Both of these are a reduction on previ-
ous prices. The continuing downward
trend of sugar prices is sure to affect the
quotations on canned goods and jams.
During the last week there have been re-
ductions on different makes of jams fol-
lowing the lower prices of sugar.

CANNED VEGETABLES
mammoth

RS

-
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Do, lo: TR 7 00
Pumpkins, 2148 (doz 166
Po., ons ) A 4 00
Peas, dards ...... . 196
Do., Early June ... 192% 205
., extra fine, 28 . sols 3 00
Do., Sweet Wrinkle 2 00
Do., fancy, 20 oz. 1 57%
Do., 2-9b. tins . 27
Peas, New Pack—
Standard, 2-lb. 1 ﬂ&
Choice, 2-1b. ..... 1 87
Early June, choice 2 05
Do., stan 200
Fine French, 2-1b. 2 80
Asparagus Tips .. cpeeisn swiaiiies 410
CANNED FRUITS
Apricots, 2%-1b. tins v o awite oyl I
Apples, 2%s, doz. 1 40 166
Do., 8s, doz, ... 167% 1 71%
Do., gallons, doz. .. 5 26 5 50
Currants, black, 2s, doz. 4 00 4 06
Do., gals., doz. vesinsts 1B 0OD.
Cherries, red, pitted, heavy syru
0z., 1-1 4 00
Do., 2%%-1b. 7 00
s 2-1bc ... /o 5 26
Do., white, p 4 50 476
Gooseberries, 28, heavy tmp, q0B.  ..e 27
Peaches, heavy syrup— A%

-2 L
oo

Greengage Plums, heavy syrup Ee
E’mféapples (grated and llieed).
-1b

™~ o
o
g

- oo
S
=¥

1-1b.
New Pack Strawberries—
Standard No. 2, per doz.
Cholce Erade ....sseoersss s
Fancy Preserved ....... o
New Pack Cherries, choice ey
Rhubarb, preserved ........
Canadian Pineapple (sliced) .
New Blueberries, 2 lbs.
Do., 1 gal.

DO 09 s 09 = T o LR NWCH:
S%RBBBI32 333

-

Spice Market Unchanged
Montreal.

SPICES.—There is no change in the
prices quoted on spices this week, the
market is firm with a very good demand.

ANBPIOR voivv0 3o s esis 654 s oivsnsiine Suiee 0 20
Cassia (pure) 0 33
Cocoanut, pails, 20 lbs. unsweet- -

86
18

Do., sweetened 1b.
Chlcory (Canadmn), 1b.
Cinnamon—

IROTIER T, (o' 5o veslie et

Pure, ground
Cloves ........
Cream of tartar (French, pure

Do., American high test .
Gmger (Jamaica)
Ginger (Cochin) ..
Mace, pure, 1-lb. ti s
Mixed spice ...........

Do., 214 shaker tins, d
Nutmegs, whole—

0'85
075
0 80

028

Do., 64, 1b. . 40
Do, 80,1 38
Do 100, T8 - oL onien

Do., ground, 1-lb. tins .
Pepper, black ...........

Do., white ...... 45
Do., Cayenne .. b 37
Pickling spice ............ 28

Do., package, 2 oz., doz.....
Do., package, 4 0z., doz.........

coooeN H OOooooooOoOSOOS ~oQodoooooe SO0
il
o

PADTIER. o1 350 00ns 100 o s Vi catlis S e 66
Tuxx)-meric ...................... 0 28 30
Tartaric acid, per lb. (erystals
or powdered) .......... T 00
Cardamon seed, per Ib., bulk, :
AOIIREL o0 o o T SR o e 00
Carraway (nominal) .......... 0 26 30
Mustard seed, bulk ............. 0 35 40
Celery seed, bulk (nominal)..... 070 75
Pimento, whole ............ceen 0 15 18

Greek Currants Cheaper
M
*DRIED FRUITS _New quotations are

given this week on currants, this new
shipment. of Greek currants being quoted
at from 19 cents to 21 cents per pound.
It is interesting to note that Eastern
dried fruits are almost entirely takmg
the place of California products - this
year, both in view of the price and of the

CANADIAN GROCER.

ability to obtain the first time in a num-
ber of years these products from the
Mediterranean ports.

Aprieots, faney ........ A RS 33
s 384
Do., slabs . 30
Apples (evaporsud) ........ 16
Peaches (fancy) ....ceceeee 30
Do,, choice, Tb. ..cccocveenn 28
Pears, choice ..... cosees oo 35
Peels—
Choice ....cosvceoscce sRN TN

Ex, faney ....... x
Lemon new pack 0 46
New pack—
OFBIKe ,ccccvcsanscassasssass 0 48
Citron .,.veeees 07
Choice, bulk, 25-1b. boxu, l'b
Peels (cut mixed), doz. .....
Raisins (seeded)—
Valeneias .ecececcescessoncans .
Muscatels, 2 Crown ....cccovee  coes
Do., 1 CrOWD cocovesssccrces ooee
Do.; B ICrOwWR ,icieasssasnsse 0 22

Do, 4 Crown ............. 919%
Turkish Sultana, 5 crown ...... 1%
Fancy seeded (bulk) .........

DO, 1B OB, o cssossnsconsnsoss U o4
Cal. seedless, cartons, 12 ounces @ 21
Do., 16 ounces

Cumnm lom

EENRRERERREE 8335 A%R

BNHONOCOO ToOCOOOIOROOOODIIDgPOOOS ®Weoe oo XXX X3

Do, b e s 019 21
Dates, Fheelnor (36-10s), pkg.. 156%
Packages o ly dhsiieg sanh adnssnt 018 20
Dromedary (86-10 OZ.) ..vvvee oee- 19
Packages only, Execelsior...... .... 20
Loose ....seecsse sesesesiesssns 016 17
Figs (layer). 10-1b. boxes, 2s, 1b.. .... 40
Do., 2Y%s, lb P MO S e e 46
Do., 2348, Ib. .ceceveennas 48
Do., 2%s, wowusanee eoeel 50
Figs, whxte (‘70 4-07.. box Yigsasis 40

Do., Spanish (eooklne). 22-1b.
boxes, P N S S S 11
Do., Turkish, 8 erown, T e 22
Do., 5 crown, lb. 3 28
Do.. 7 erown, lb. .... 30
Do., 10-lb. box.. s 75
Do “IARIRE .5 vo fiivacs snes snnaise 3 00
Do., 23-Ib. box....... 90
Do. (12 10-08. boxeg) ..coceases  sosos 20
Prunes (25-1b. boxes)— '
BOB08 «0scnerisncosessonsspras’  swes 0 33
% ver ey e ubaRb TN DionED 0 30
0 27
023
022
oo 020
ais 019
GURIDDE . . o orvinssvasunsessSapnll sune 0 174
100-1208 ...ccovesesscansneseee @ 16 017

Package Goods Unchanged

Montreal. s :
PACKAGE GOODS.—There is no
change this week on package goods. The

- market is very good for package cereals

at this time of the year and prices are
steady.

PACKAGE GOODS

Breakfast food, ease 18 bt e

Cocoanut, 2 oz, pkes., Veiwavd

Do., 20-lb. eartons, l). :

OornFlaks.s-dol.case 3 50 8“ 850

Oat Flakes, 20s
Rolled oats, 20s

Farina, case .......
Hominy, pear] or gra
Health bran (20 pkgs.), case
Scotch Pearl Barley, case.
Pancake Flour, case ..

Do., self-raising, doz.
Wheat Food, 18-134s ...
Wheat flakes, case of 2 doz.
Oatmeal, fine cut, 20 pkzt
Porridge wheat, 368, case

Do., 20s, case ..... 5
Sel!:’nhing Flour

&
L]
.
.
.
M
PO R RN RN NIRRT AERS D

e

Do. (6-1b. pack.), doz.
Corn Starch (prepared)
Potato flour .......
Starch (laundry)
Flour, Tapioea ...
Shredded Knmiblu
Shredded Wheat
Cooked bran, 12s. ...
Enamel Laundry Starch, 40 okg

015

i OO0 ONN
3
b3

........ § o
Cell;:l;::d Stnrch. 45 pkgs. ca . 470
Package Corn 425

Malt Breakfast Food (36 vkes.) , 12 50 .

' Montreal.

L 37.

Cereal Prices Are Steady
Montreal.

CEREALS—The demand for cereals is
very good at this season and prices are
holding firm and unchanged. There is a
very good supply of Canadian beans on
the fharket this season and prices run
about four dollars a bushel. Ontario
beans are commanding a little higher
price and California beans are sellmg at
$3.75.

Oatmeal, gran., fine standard
Rolled oats, 90 lbs.
Pearl Hominy ........
Cornmeal, Gold Bust B
Graham Flour, 98 lbs.
New Buckwheat Flour

Pot'Barley ........ 00
Pearl Barley ... 2K 25
BERiR, N o o s eiangte yivia v tua's s 25

j o Ll o A A e S R RS R 00

WIR BRI NN D RO
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Oranges Are Lower i in Prlce

FRUIT.—On accouht: of : the' new ' crop
of Florida oranges coming to the market
there has been a slump this week in the
price of California oranges which were
so high last week. The quotations now
run from $12 .to $12.50. The California
navel oranges are expected to arrive on
this market the latter part of next week.
The banana market is holding firm with
still high prices, although there appears
to be no very good reason for the high
prices apart from transportation cost.
Apples are arriving in large quantities
in Montreal and on account of the high
cost ‘of barrels and packing shipments
are being made in bulk by car-load lots:
There'is also a very good supply of lem~
ons offered on the market and pnces are

urichanged.

Apples—
Do., Fameuse, per bbl, ........ 9 50 10 06
Do., Wealthy No. 1, per bbl. A 7 50
Do, Noi. -2, per bbl..iiitsess 700 ¢
Do., Alexander. per BbbL...... 6 00 6 50
Do., Greening .... .evco ... 6 50 7 00
Do., Bl e RSN i 6 50 7 00
Doy, BUSBLE 0o o o it basimsishion 2abr00.7 - T80, 3

Bananas (as to grade), bunch... 7 00 8 00

Grapefruit, Jamaican, 64, 80, 96.. 5 00
Do., Florida, 54, ‘64, 80 96 ..... . 6 00

Lemons, MeSSING .oreerennsnnss : 425
Or , Cal.,, Valencias ...... ‘ 10 00
Do., 100s.and 150s ..... T pes 10 00
Do., 176s and 2008 ........ ¥e 10 00

Cal. Oranges, 126-250 ......... 12504

Oranges, Cal., Valencias ....... 10 00 -

0;,' TIOPIAE “ Soosiisevintnons 8 00

Jamaica Oranges, 176, 200, 216..: i... 5 50

Pineapples crate .......%c..0..s iy -8 50

Pears, Keiffers, per hamper 300

Canteloupes, crate (45) ...,..... .... . 9,00

Tokay -Grapes, per box ..., 3 5 00 -

Blue Grapes, 6 qts. ........ e, e 0 56 .

California Grapes, in drums ..,. .. 750 ,

Almerias Grapes, in kegs ....... R
Cranbernes, per bb

ngher Prices for Potatoes

VEGETABLES —Omons are sellmg
at a little higher prices this week with
a stronger market. Red onions are re-
ported arriving in good quantltles and
are selling at $2.25 per cwt." There is a
much stronger tone to the potato market
with a little higher prices. No. 1 Ontanq
and' New Brunswick potatoes are selling
at $2.40 per bag but prices vary consid-
erably according to quality and place of
shipment. There is no doubt that owing
to the. conodition of the potato - crep,
there will be a much stronger marke;t in
the: near. future, Saernilt

4y
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Beets; ‘per 0%, i.u.i.. e, w - Ldvewysy026
Cucumbers, Montreal, per doz.... .... 0 20
Cabbage, Montreal, doz. ....... 0 50 0 65
Chicory, doz. ...... LSRR A O B b L 1o
CAarrots, doz. ,ecececvvivnrsonen 025
Garlie, . .. 0 50
Horseradish, lb 0 60
Leeks, doz. 4 00
Mint ..., 0 60
Mushrooms, 4 00
Parsley (Canadian) 020

CANADIAN ‘GROCER

Peppers, green, doz. .........ie 0 50
Potatoes, Montreal (90-lb. bag).. 1 40 2 40

Do., sweet, hamper .......... 2 00
SpInAeh, DOX (o iiaersarvsdincte v 07
Tamips, per dox, ..., eveeeeie 0 40
Montreal Tomatoes, per box ... . 2 50
Cauliflower, per doz. ........... - 0 90
Spanish Onions, per case ....... b 25
Yellow Onions, per ewt. bag.... .... 150
Red Onions, per cwt. bag....... .... 2 26

ONTARIO MARKETS

. ORONTO, Nov. 19—The markets continue with a down-
ward trend. Reductions have been manifest on prepared
icings, jelly powders, soap powders and one brand of

custard powder.
bushel lower.

Flour is down 80 cents per barrel.

Canadian beans are quoted $1.00 per

The mar-

ket is still unsettled. The potato market is easier with quota-

tions lower.

Lower grade teas have been reduced five to ten

cents per pound. The high grade teas show no improvement,

continuing scarce at high figures.

The first car of California

budded walnuts has arrived and is being distributed to the
trade. Shelled almonds are easier and January shipments are
being booked at ten cents per pound under present quotations

on spot stocks.

Shelled walnuts in primary markets have

advanced five cents per pound. Spices generally are firm
with higher prices expected on white and black peppers.
Package cornmeal, macaroni, spaghetti, hominy and pearl

barley show a slight reduction.

The sugar situation is still

unsettled with quotations varying.

- Sugar Quotations Vary
Toronto.

SUGAR.—Dominion sugar has again
been reduced and is now quoted at $12.21
per hundred. The other refineries have
not changed this list price but are offer-
ing on a bdsis of 13 cents. Although
one refinery is advertising sugar to re-
tail at 15 cents per pound, the majority
of retailers are selling below this figure,
prices varying from 12 to 14 cents per
pound. The situation continues wun-
settled, all eyes are apparently turned
on the beet sugar crop which promises
to be the largest in the history of this
industry, and is an important factor-in
the present sugar situation. It is es-
timated that the Canadian beet sugar
crop will amount to at least 35,000 tons.
Raw sugars on the New York market
during the week have shown a declining
tendency with sales made on a basis o
6 cents ¢ & f. for Cubas.
St. Lawrence, extra granulated, cwt... $15 71
Atlantie, extra granulated 16 71
Acadia Sugar Refinery, extra granulated 13 21

Dom. Sugar Refinery, extra granulated 12 21
Canada Sugar Refinery, granulated ..... 16 71

Differentials: Canada Sugar, Atlantic, St. Law-
rence, Dominion: Granulated, advance over basis:
50-1b. sacks, 25¢; barrels, 5¢c; gunnies, 5/20s, 40c;
gunnies, 10/10s, 50c; cartons, 20/5s, 60c; cartons,
50/2s, T5e. s gl

Differentials on yellow sugars: nder basis,
bags 100 Ibs., No. 1, $1; No. 2, $1.10; No. 3, $1.20.

Acadia granulated, advance over basis: gun-
nies, 5/20s, 40c; gunnies, 10/10s, 50c; cartons,
20/5s, cartons 50/2s, 70c. Yellows same as above.

Better Demand for Molasses-

Toronto. -

SYRUPS.—Corn syrups are holding
steady under the declines of a few weeks
past. Quotations on cane syrups are
unchanged but the tendency is that these
prices will reach a lower level in view
of the declines on sugar. Molasses is
unchanged, the demand, however, has

greatly improved, due no doubt to the
opening of the - winter and Christmas
season.

Corn Syrups —

Barrels, about 700 lbs., yellow 0 08
Half barrels, %4e over bbls.; 4

bbls., i4e over bbls.
Cases, 2-1b. tins, white, 2 doz.

T A B e 6 15
Cases, 5-1b. tins, white, 1 doz.

in case 6 85
Cases, 10-1b. tins, wh

in case 6 55
Cases 2-1b. tins, yellow, 2 doz.

TN CRBE o oo siom e ens s baae 5 55
Cases, 5-lb. tins, yellow, 1 doz.

incase ....c..eocvvss0cccons 6 25
Cases, 10-1b. tins, yellow, 14 doz.
R RRTUREE v bass s swsoss sovivuwss 5 95

Cane Syrups—

Barrels and half barrels, lb...
Half barrels, Y%e over bbls.; %

bbls., l4c over. ;
Cases, 2-lb. tins, 2 doz. in case 7 00 9 60

Molasses—

Fancy, Barbadoes,’ barrels, ;gal. 1 56
Choice Barbadoes, barrels .... cees
New %rleans, bls., gal....... Se 0 56
Tins, 2-lb., table grade, case 2

doz., Barbadoes ...........s 77
Tins, 3-lb., table grade, case 2

doz. Barbadoes ............ 10 76
Tins, 5-1b., 1 doz. to case, Bar-

badoes .....ececcsecsacncane 8 95
Tins, 10-lb., 1% doz. to case,

Barbadoes ....cocceensessses 8 60
Tins, No. 2, baking grade, case

B i iabeie el &' T e v o0 8 420

Tins, No. 3, baking grade, case

of 2 doz. ..ccoemn e o4 sldiatate v ools b 60
Tins, No. 5, baking grade, case ; :

Of 1 QOB. o cocsssnsoassessess 4:60
Tins, No. 10, baking grade, case

of 134 dOZ. .ovvvoonncassnces 42
West Indies, 1%s, 488 .......-- 4 60 6 95

Cereals Have Weak Tone

Toronte. p— 3

CEREALS.—Cereal quotations are un-
changed during the week. The market,
however, is weak and declines on some
lines are not unlikely. Marrowfat green
peas are lower, now quoted at 7_1/2 cents
per pound. Rolled oats are selhpg at a
variety of prices, the average is $4.25

per 98-pound bag. ;
Single Bag Lot
F.o.b. ‘l’o;o?su

November 19,

Barley, pot, 988 ........ & wieTslonly SN 6 25
Barley Flour,” 988 ....cccceee. 4 . oeate 6 26
Buckwheat Flour, 988 .......... 2. 6 2
Cornmeal, Golden, 98s .......... . + 5 50
Do., fancy yellow, 988 .... .. S 5 Tb
Oatmeal, 98s .. & 5 00
Oat Flour .... s
Corn Flour, 98s . 3 6 2
Rye Flour, 98s . . . 6 26
Rolled. Oats;, 908 i ‘oo livesss 4 26
Rolled Wheat, 100-lb. bbl. ...... 7175
Cracked wheat, bag ..... SRANE 3 6 76
Breakfast food, No. 1 .......... 6 25
B0 INOL 25,7 aievie? Tate 3 n v ivtolomnin 6 25
Riee flour, 100 Ibs. ..veeeenoeiad diae 10 00
Linseed meal, 988 ....cc000unvnes 6 7%
Peas, split, 988 ..... vovoeeviis 8 40
Bltie ‘pean, ‘Ib.: 1 i swnlenniens sl 010
Marrowfat green peas .......... 0 07%
Graham Flour, 988 ......cce0vnns 6 00
Whole wheat flour .. 5 8b
Wheat kernels, 98s 7 36
Farina, 988 ..occove 6 20

Package Cornmeal Lower
Toronto. E—
PACKAGE GOODS. — Manufacturers

of package cereals state that the de-
mand during the week has greatly im-
proved, no doubt due to the colder
weather which is causing people to turn
to the heavier breakfast food. Quaker
cornmeal has declined 10 cents per case
now quoted at $3.70. Quaker macaroni
and spaghetti have declined to $2.70 per
case of 24 packages. Two-Minute oat
food is reduced to $2.75 per case of 24
packages. Pearl and granulated hominy
is down to $3.70 per case, a reduction of
10 cents. Scotch pearl barley is down
20 cents per case, now quoted at $2.70.
Quaker corn flakes is now quoted at
$3.75 per case, a reduction of 25 cents.
PACKAGE GOODS

Rolled Oats, 20s, round, case....
Do., 20s, square, case
A AR 0ARE Ll e

Corn Flakes, 36s, case ..........

Porridge Wheat, 86s, regular, case
Do., 20s, family, case

Cooker Package Peas, 36s, case..
Cornstarch, No. 1, lb. cartons ..
Do, No, 2, .1b. captons. .....«e.
Emnary. SEAYCN ..o s, as alsie sioh
Do., in 1-lb. cartons ...........
Do., in 6-1b. wood boxes
Do., in 6-lb. tin canisters ....
Celluloid Starch, case
Potato Flour, case 20 1-lb. pkgs.
Do., case 24 12-0z, pkgs......,
Fine oatmeal, 20s ........ =
Cornmeal, 24s .
Farina, 24s ....
Barley, 24s ......
Wheat flakes, 245 ........
Wheat kernels, 24s
Self-rising pancake flour, 24s....
Buckwheat flour, 24s ............
Two-minute Oat Food, 24s
Puffed Wheat, case
Puffed Rice, case ..............
Health Bran, case ..............
F.S. Hominy, gran., case .......
D0y DEBRL, 16BEE ., aiide ..o
Scotch Pearl Barley, case.......
Self-rising Pancake Flour, 30 to
OB oy <o AT TR RS ¥0.0a & oo 0'e o
Do., Buckwheat Flour, 30 to case
Self-rising Pancake Flour, 36 to
R0 CRAO" Jh'sve s satininsseioos
Do., Buckwheat Flour, 18 to case.
Do., Pancake Flour, 18 to case.

Spice Market Fi'l.'!'!.l

Toronto. —_—

SPICES.—The spice market generally
is holding firm with the tendency for
even higher prices on some lines. Both
black and white peppers are strong and
are expected to reach higher levels.

W= BB DN NANAAIORWREOINNDRSOCOOOWaM RN IO
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Cream of tartar is inclined to be weak
with quotations ranging from 65 to 75
cents per pound.
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Ginger, Cochint .. iueisoibiniy e 035
Do, JaMAICH 5 5o aues s o wisss 0 45
Mustard, DUre | .....c.s osesol oo 0 56
Herbs — sage, thyme, parsley,
mint, savory, Marjoram ...... 0 40 070
Pastdy = . osvyae 0 35 0 38
Pickling spices 0 30
Mace ... qoesnosiasese sosesne P 07
Peppers, b]ack Sl O MO Yoo 0 33
Do WhEte srisicaa5iniomn. «| pbaines 0 45
Paprika, 1D % ousisvsi4id novesetsa s 0 80 0 85
Chillies; " M., . vse e dsissneoesboaise oo 0 60
Nutmegs, selects, whole, 100s.... 0 55
Dos B0 00t S5t dosioanasassis 0 60
Doty 648 i valolasg o vivie s e s aa e 7} % 070
Do.;, Zround sus.yvsssossss ose sne 0 40 0 50
Mustard seed, whole ............ 0 26
Celery seed, whole ............. - 0 40
Coriander seed: Jusvaandesn sy seis . 0 20
Carraway seed, whole .......... : 0 30
AT 2 o sleinabin s swiawis gisainas . 028
CarMy: Powder . issesvaas s sonte g 0 40
Cream of Tartar—
BRenchy DUYe. | .. G vabis sl o 0 65 0 75
American high-test, bulk . 0 65 0 75
2-0z. packages, doz. ......... et 1756
4-0z, packages, doz. .......... 2 75 3 00
8-0z. tins, doz. 6 00

The above quotations are for the best quality.
Cheaper grades can be purchased for less.

New Prunes Arrive
Toronto.

DRIED FRUITS —The first shipmeént
of new Santa Clara prunes has arrived
on this market and are quoted as listed
below. Raisins are holding firm and are
commencing to move freely. The first
shipment of new Hallowee dates is ex-
pected to arrive. during the week and
are quoted at 17 cents per pound. Pulled
figs in 5-pound boxes are offered at $1.50
per box.

Evaporated apples .... ........ 0 156
Candied Peels, American—

DT R R SO s 0 48

Orange ..... st P Widecse 0 50

3 T e e P e e WA A 0 80

Currants—

Greek, Filiatras, cases ....... 0 17
0L ATRTIRE |1V o Waialse olilers 0 18% 0 19
Do PEBIAE L300 v b win i ha'el 0 22
DO VOBCIBBA 15,040 i s o 0 2314

Australians, 3 Crown, 1b. ..... 018

Dates—

Excelsior, pkgs., 8 doz. in case 5 25

Dromedary, 9 doz. in case. 726

Fard, . per s ievs cesassnswid 0 30

Hallowee dates, per 1 & sEm 0,17

Figs—

Smyrna layers, 4 crown, Ilb... 0 26
Do. layers, 6 crown, lb...... 0 30

Pulled figs, 5-1b. box, each .... 160

Prunes—

30-40s, 258 0 25%

40-50s, 25s 0 23%

50-60s, 25s 0 193

60-70s, 258 0 161

70-80s, 25s © 0 14%

80-90s, 258 .. "0 1234

90-100s, 258 0 11%

Peaches—
Standard, 25-1b, box, peeled.... 0 26% 0 28
Choice, 25-1b. box, peeled ...... 0 27 0 30
" Faney, 25-lb. boxes ........... 029 0 30
Apricots—

PRNOY " 50 S asdoh o Aae el aack ol v o 0 46

1T Y 0 e e 5 0 B B 0 42

BERNAEYA oo o0 v 00 b onidls seie e .0 34

Raisins

California bleached, 1b. ........ 0 27%

Seedless, 15-0z. packets ....... 0 29

Seeded, 15-0z. packets ., ...... 0 28

Crown Muscatels, No. 1, 25s .. 0 26

Turkish Sultanas ............. 0 26

Thompsons, Seedless .. ...... 0 29

DERISROIR s vv0 0y s 0omy oo itdh ¥ 025

Japan Rice 12 Cents Pound

" Toronto.

‘RICES.—The condltlon of the rice
market shows no change. The ma}‘ket
is easy with a tendency for lower prices.
Japan rice is offered at 12 cents per
pound in bag lots.

Honduras, fancy, per 100 Ibs.

Do., broken ... 8?9%
.Blue Rose, Ib. .... lb ;1
‘Siam, fancy, per 100 s R

Do., second, per 100 lbs ig 00

Do., broken, 100 1bs. . 00
Japans, per 100 Ibs. .... o ég

Fancy, Patna

CANADIAN GROCER

Chinese, mats 50 1bs, ............ nE 0 141
Tapioca, pearl, per Ib. .......... 0 10 0 10%
WHRREIREo 7 o shias vwveisunnvase 010 0 10%

Almonds for Future Lower
Toronto.

NUTS.—The first shlpment of Cali-
fornia budded walnuts has arrived on
this market and are being disfributed at
40 cents per pound. Shelled walnuts are
quoted at 55 cents per pound for halves
and 30 to 35 cents for broken. Quota-
tions on shelled walnuts in primary mar-
kets are up 5 cents per pound. Shelled
almonds are easier, quotations on spot
are 50 to 55 cents per pound, but for
January delivery prices are 10 cents be-
low these quotations. Shelled brazils
are holding firm at $1.20 pe1 pound

Almonds, Tarragonas, lb.
Walnuts, Bordeaux, lb.
Walnuts, Grenobles, Ib.

Bo.,MAarbab - NinaGh, dove. tovss 22
Do Callfornin. o s Aastvis.ala vy 40
Filberte, JIBast Co. s il ¥tz & e 15

Pecans, 1b.

Cocoanuts, Jamaica, sack ...... 50
Cocoanut, unsweetened, lb. ...6. et 35
Do., unsweetened, lb. ......... 42
0/ ) (S R B A s SRS L T Eies 30

0 21

Peanuts, Spanish, lb.
large, lb.

Brazil nuts,

Mixed nuts, bags {0 VSpg S 32
Shelled—
Almonds, Ib. 0 50 55
Filberts, Ib. o 35

Walnuts, Bordeaux, lb.
Peanuts, Spanish, lb. ..
Do., Chinese, 30-32 to o

(-]
w
~
HeNOoOOoOSOO ocoococodDocooo
o
-

R T e e e A 14
BrAsIP U, 1D, ooonanieasisiui & 20
Pecansg; M50 50 S50 T cakssd smed's 15

Cheaper Teas Reduced

TEAS.—Blends and straight teas of
the lower grades have been reduced 5 to
10 cents per pound. The higher grades
show no improvement, continuing scarce
at high figures.

Ceylons and Indians—

Pekoe Souchongs ............ 0 35 0 50
PEROOE - . ¢ + vodnibii b5 v ohaiwe . sxd 0 32 0 60
Broken Pekoes ......isesoevions 0 50 0 64
Broken Orange Pekoes ....... 0 58 0 66
Javas—
Broken Orange Pekoes ...... . 945 0 65
Broken Pekoos . it enislvni 0 45 0 50
Japans and Chinas—
Early pickings, Japans ....... 0 90 100
Do., seconds .ceieesssoeasiny 0 55 0 65
Eyson thirds ....... 0 seoiue 0 45 0 50
LR e R G R (e 2 0 58 0 67
Db, SiEtalE ks i s o sniseins 067 0172
Above prices give range of quotations to the

retail trade.
Coffee Continues Easy
Toronto,

COFFEES.—The primary markets for
coffee continue with an easy undertone.
Quotations on spot stocks are unchanged,
but with the arrival of mew stocks in
the next few weeks a further reduction
will be manifest.

Java, Private Estate ........... 051 053
Java, Old Government, Ib. ...... ....
otas, 1b, wo 06 smeneiwhe e o 0D 0 50
Guatemala, Ib. .. 0 48 0 62
exican, 1b. 056
Maracaibo, 1b. 0 47 0 48
P | A SR S LR SR T 0 46
Blue Mountain Jamaice ........ .. 0 53
MoshfZUhi Fovisessrioeainsoh 0 56
Rio, Ib. 085 0 87
Snnto sese 5.0 VORI v Wil e s 46k 0 42
Canned Goods Unchanged

Toronto.

CANNED GOODS.—-Pnces on canned
goods are being fairly well maintained
under a light enquiry. Campbell’s beef
vegetable soup is quoted at $1.50 per
dozen, and other varieties at $1.75. Tuna

39

fish, halves, are offered at $3,75 per

dozen.
Salmon—
Sockeye, 1s, doz. ...cvevvvennn 5 80
Sockeye, 148, d0Z. s.cueee covees  ses 3 20
Alaska reds, 1s, doz. ... .... 425 450
¢ R T SR G 2 50
Choe; 18, ADB.. .o dless sinbesaess e 3 60
Do., %s, do: 2 00
Pinks, 1s, doz. . 2 10
Lobsters, %-lb., doz. 5 90 6 50
Do., %-lb, R e 325 3 176
Whale Steak, 1s, flat, doz.. ST B ) 1 9¢
Pilchards, 1-lb. talls, doz....... 175 2 10
Canned Vegetables—
Tomatoes, 2148, d0Z. «vvvvvevnn e 1 72%
Peas, Standard, doz. ..... it 176
Do., Early June, doz. ...... 2 00
Do., Sweet Wrinkle, doz. P anee
b ey A 145 2 45
Do. extra mfted Sdoks 2 T7%- 2 821
Beans, golden wax, doz. ..... A 2 00
Asparagus tips, doz. .......... 5 50
BPosthatis “0ox. SEliiaddfise. 6 60
Canadian €OYN ... ussessaesnssses 150 1 65
Pumpkins, 2%s, doz. ....... 120 125
Spinach, 28, 40Z. .veceeveee Pt as st 195
Pineapples, sliced, 2s, doz ..... 4 90 5 26
Do., shredded, 2s, doz. ....... 476 65 25
Rhubarb, preserved, 28, doz. .... 2 07% 2 10
Do., preserved, 2%s, doz. .... 2 65 4 5214
Do., standard, 10s, doz. .. 5 00
Apples, gal., do. 35 4 75
Peaches, 2s, doz. .... cobs 4156
Pears, 28, doR 55 idisvies 3 00 4 26
Plums, Lombard, 2s, doz. ... 3 10 3 26
Do., Green Gage ... ... 325 3 40
Cherries, pitted, H.S. 425
Blueberries, 28 .ccooccoes cosss 225 2 40
Strawberries, 2s, H. S. ......... b5 26
Blueberries, 23 R R aks Lo i s 8 B0 2 45
Jams— -
Apricots, 4s, eaeh Nade dgevaige wiwe v 4R
Black Currants, 16 oz, doz.... .... 5 66
Do., 4s, each ..... deoovaces s 150
Gooseberry, 4s, each ....cceve  oene 143
Do, 16-0%i A0%. & isnsie s vee oals b5 36
Peach, 4s, each ............ oo doas 125
P, 10 o5, doll. Wi e asene 4 80
Red Currants, 16 oz., doz.. 5 50
Raspberries, 16 oz., doz. 5 35
Do, - As;<onel v e’y 1456
Strawberries, 16 oz., do! 5 56
Do.; 48, e8eh ....ivecss00en 150

Potatoes Are Easier

Toronto. e
VEGETABLES.—The potato market
has an easier undertone, quotations on
the local market are lower, now quoted
at $2.40 to $2.50 per bag. Dealers state
that prices to the farmers are unchanged
but are expecting to pay lower prices
within the next ten days. The first car
this season of California iceberg head
lettuce has arrived and is selling at $6.50
per crate of about 4 dozen. Hothouse
tomatoes are quoted at 30 to 35 cents
per pound. Hothouse cucumbers are sell-
ing at $5 per dozen. Mushrooms in 3-
pound baskets are quoted at $3 per bas-
ket. Spanish onions are up 50 cents per
case, now quoted at $6.50. Carrots, tur-
nips, and parsnips are down 10 to 25.
cents per bag.
babbnge, Oaa1e DY UOR. |« 40 o' 60 ¢
Parsley, domestic, per 11-qt. bask.
Carrots, per 7b-
Turnips, per
IPREBRIE, TDRE S SR e et s sve e
Onions, 100-]b SR LB ANl T ¢
Do., Spanish, large ecrate.....
Potatoes, per bag .............
Sweet Potatoes, hampers .......
Celery, crates, 6 to 7 doz.......
Hot house cucumbers, doz.
Hot house tomatoes, 1b.

Mushrooms, 8-lb. bskt. .........
Cal, Head Lettuce, 4 doz. crate

~n
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Florida Oranges Arrive

'l'oronto.

-FRUITS. — The first shipment of
Florida oranges is offered at $6.50 to
$7.560 per case according to size. Valen-
cia oranges are now finished for this
season. California lemons are down 25




‘éénts per box, now quoted at $5.50.
Malaga grapes for Christmas selling are
being picked up freely by the trade, quo-
tations range from $11 to $14 per keg.
Boxed apples are selling well at $3.75
to $5 per box.

Oranges, Floridas—

126s, 150s, 176s, 200s, 216s.... 7 50
L e R S W RS SR 7 00
BBBE, B2 . s oo s uatiiates g i e 6 50
Grapefruit—
648, 708, 805, 968 .covuaveiess 6 75
ABR; BUR 1« e ns s e shDO s 6 650
Bananas, Port Limons ......... 011
Lemons. Cal., 240s............. 5 50
Do., Messinas, 300s ..........
Pears, Oregon, per box ......... 6 50
Grapes—
California Emperors, lugs.... 4 50 4 75
Do., Grums .<.iicesssmeseen 3 00 8 25
Malagas, bbls. 11 00 14 00

Apples, fancy Ontario in new barrels—
Spies, No. 18 .c..ccvvesns sannp. 500
Spies, No. 28 ....cecuenee .. 600
Baldwins, No. 1s .. <78
Baldwins, No. 2s .
Greenings, No. 1s .
Greenings No, 2s . b
B.C. in boXes ....ccienccnionve

Cranberries, 1% barrels ........

Pomegranates, half box .........

<

o =168 <4 = =3 -3 =3 00
o
o

Flour Prices Lower

Toronto.

FLOUR.—The flour market is in an
unsettled condition, due to the fluctua-
tions in the wheat market. A reduction
of 80 cents per barrel is manifest both
on first and second patents.

FLOUR—
Patent Firsts, in jute bags, per

BRI =iy oo o o A lmiins dinit » 3908 12 20

- Do., seeonds, in jute bags, per

vharrel L .e.cieeecceciiescnce 11 70

- "Honey Prices Unchanged
Toronto.

HONEY. —There is no change in the
market for honey, the condition of the
‘market is inclined to be weak.

‘Honey Combs, of 15 sections, 16 :
» &z sections, per case.......... 750 '8 00
Honey, Extracted, white clover §a ;
" honey, in 60-lb. "and 30-Ib. tins,

- T, o e TN T L d s RS et

“Ontario, No. 1, white clover, in 5
and 10-1b. tins, per B T ee 027

! -~ Bean Pnces Reduced

T.BEANS —Canadian beans are reduced

to $3.90 per bushel. The market is in
pn easy condition with a tendency for
lower prices. California limas are quot-
ed at 12% cents per pound.

‘Many Lines Are Reduced
Totqnto

MISCELLANEOUS. —Prepared icings
are reduced to $1.80 per dozen. Jelly
powders are also lower. Surprise soap
powder is reduced to $3.40 per case.
Pearline is lower and quoted as follows:
cases, 100 No. 2 packages, $7; cases, 48
24s, $6.90; cases, 24 60s, $8.50. Sea
Foam soap chips is now $5.65 per case.
Fels Naptha soap is reduced to $9 per
case. Gartons custard powder is reduced
to '$1.45 per dozen.

Sauce and Lantem Globes Up

Toronto.
i LANTERN GLOBES —Squat lantern
globes have advanced. Cases of one
dozen are now $1.75, and three dozen
eases are $1.65 per dozen. Laings C. C.
satice has advanced to $2.75 per dozen.

.
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WINNIPEG MARKETS

clined 25 to 75 cents per case. Flour is lower by 80

WINNIPEG, Nov. 19.—Soaps and soap powders have de-

cents per barrel.

Granulated sugar is now quoted on

a basis of $12.00 per hundred and the general impression is
that sugar quotations have now reached the lowest level.

Sugar syrups are down 25 to 35 cents per case.

Teas and

coﬂfees are steady and unchanged. The first shipments of
California navel oranges have arrived. Potatoes are holding

firm at unchanged quotations,

Sugar Quoted Lower
Winnipeg.
SUGAR.—Refined sugar is quoted at
$12 per cwt. The general impression is
that the bottom has been reached and it
will not be long before sugar will again
be stabilized on the basis of the raw
material.

Sugar Syrups Decline
Winnipeg.

SYRUPS ——Cane syrups have declined
25 cents on two pound tins and 35 cents
on the larger sizes. There is no change
on corn syrup. Canadian syrup manu-
facturers advise that there is not likely
to be any further decline for some time.
CANE SYRUPS—

2-1b. tins, 2 doz. in case .. 7 60
5-1b. tins, 1 doz in case .. 8 75
10-Ib. tins, 14 doz. in case - 8 20
20-1b. tins, 1 doz. in case ..... i 8 00

CORN SYRUP—

Cases, 2-lb. tins, white, 2 doz.
IR CABE  Gnvweios Vg 00 s oY savo's e 6 45

Cases, 6-1b. tins, white, 1 doz.
..................... 7 20

Cam, lo-lb tins, white, 1% doz.
..................... 6 95

Cases. 20-Pb tins, white, 14 doz.
A I A TS N e { 6 95

Cues. 2-Ib tins, yellow, 2 doz.
SR ORBE & Ll s tee e s ihiats 50 a v s 5 85

Cases. -lb tins, yellow, 1 doz.
6 60

Cam lo-lb tins, yellow, 15 doz.
6 35

Casea. 20-1b. =

in case 6 85

MAPLE SYRUP—

Pure, 2%%s tins, case of 2 doz. 26 90
Pure, bs, per case of 1 doz..... .... 2450
Pure, 10s, per case of 15 doz... .... 2825

TABLE SYRUP—

Maple flavor, 2%s tins, per case
R o R TS | R 1
Do., ZJ,ﬂns,percmofldoz ooival 53 BHO0
Do., 1s, tins, case of 14 doz.. 11 50

MOLASSES, BARBADOES—

2-Ib. tins, 2 doz. case 8 T5
8-1b. tins, 2 doz. case 12 35

10-Ib. tins, % doz. ease e T Ugeny
Molasses quotations -ubjeet to 5% "discount.
MOLASSES, BLACKSTRAP—

1%:.4(!0:. fncase ...... .... 5 10
28, 4 doz. in case ..........00 4170
2%s. 4 doz. in case .... .... 4 40
6s, 4 doz. incase ...... ...... 4 40
lOu.ldoL inense ...... ccoves 435
Starches Are Steady
Winnipeg.

STARCH.—The starch market is re-
ported steady and manufacturers advise
that the present prices quoted are likely
to remain unchanged for some time.

Cornstarch, 1-1b. pkgs., per lb... ...« 010
Do., No. 1 quality, 1-1b. pkg... 0 113%

Gl -1b. vkgs., per Ib......... 012
Ce‘;l!;loild l-;;ks;igzer p,cbr case... «-+* 4 35%
Bulk Cereals in Demand

Winnines.
CEREALS.—Rolled oats, oat meal,

corn meal, and wheat granules are re-
ported to be in good demand with no
change in prices.

- Cassia, Batavia, per 1

PACKAGE CEREALS

Rolled oats, 20s, round cartons.. 4 75 6 00
Do., 36s, case, square 1 kts...... Y 4 85
D0 188, CRBE s o vidinfeis s vi6 oo ity

Corn Flakes, 86s, case .......... 3 65

Cornmeal, 2 doz. case, per case... o

Puffed Wheat, 8 doz. case, case..

Puffed Rice, 8 doz. case, case ....

Cream of Wheat, 8 doz. case, case.

Grape Nuts, 2 doz. case, per case

Package Peas, 3 doz. case, case..

BULK CEREALS
Rolled Oats, 80s, per bag ......
Do., 408, DPer'Dag i...c.cvoeineve
Doggls, et liag . v. Jiees i
Do., 10-8s, per bale ...... ....
Do., 15-6s, per bale .....
Oatmeal, 98s, gran. or stand., bag
Wheat Granules, 98s, per bag
Do., 16-6s, per bale ...........
Peas, whole, green, 100-lb. bag,
per-bush, . . edveileassvisi
Do., split, yellow, 98s, per bag
Do., split, yellow, 49s, per bag
Beans, fancy, hand picked, 100
b g, buahdl® 5, s T s
Do., Lima, 100-1b. bag, per Ib...
Barley, Pot, 98s, per bag ........
Do., pearl, 98s, per bag........
Cornmeal, 98s, per bag .... ....
Dos 246, Der-BER” i 0. sinees
Do., 10-10s, per bale .......
Buckwheat grits, whole, 98-lb.
BARN, DEEDRE o vis0viaisisivsionis sk 10 50

Tea Market Unchanged
Winnipeg.
TEAS.—Fine teas are reported scarce
and prices holding firm. Lower priced
teas which have been bought some time
ago will not be on the Winnipeg market
for at least another three months

INDIA AND CEYLON— 5
Pekoe Souchongs, first quality.. 0 438

COM O e
>
=]

OO e =T O W00 i 00 =1 UTOU B 00
-
ot

0 50

Do., second quality .... .... 0 43 0 45
Pekoes, first quality .......... 0 49 0 83
Do., second quality .......... 0 38 0 42
Broken Pekoe, first quality ... 0 52 0 60
Braken Orange Pekoe, first qual. 0 58 0 68
Japan ....... Sssnerden e dnrsas 0 52 070

JAVAS—

Pekoe Souchongs ............. 0 45 0 47
Pekoe ....... essonsienscinmes . 046 0 48
Broken Pekoe .......ccoc000.. 047 - 0 80
Broken Orange Pekoe ........ 0 48 0 51

Spice Market Quiet
Winnipeg.
SPICES.—The primary spice market
is reported very quiet. The local market
remains steady.
Allspice, Jamaica, bestqu&‘my. W il

Do., China, per lb
Chllliu por b ...0.
Do., No. 1, per Tb. -
Cinnamon, Ceylon, per 1b. ... ...
Do., No. 10, carton, doz, ..... g
Cloves, Penang, per Ib. ......... ....
Do., Amboyna, per Ib. ....... ....
Do., Zanzibar, per 1b. ......... .
Ginger, washed, Jamaica, No. 1.
e Jamaion No, 8 cosidonies  oons
Do., Japan or Africa, . s g
Mace, extra bright Penanc. W T
Nutmegs, ex. ’h.r:o brown, 70 to
Ib,, per Ib. .......
Do., large brown, 85 to lb 1b.
Do., med. brown, 110 to Ib,, Ib.
Do., carton of six, per doz....
Pepper, black, Singapore ex., Ib.
Do., white, do,, per Ib........
Pickling, 14-lb. pkg per dol. 4
Do., bulk, No. 1, per lb.......

o000 000CCOO~HOOOSOS
2geeeaad 33z RIANSE




November 19, 1920

GROUND SPICE.

Allspice, bulk, per . ......... <o0e 0 25
Do, o, B,per Il covvesvoonis 0 26
Do., 2 oz. cartons ........ 0 80
DO, 4 OB, CATONS .ecivcvnocsce “aove 120

Cassxa, No. 1, bulk, per lb ...... 0 30
Do., No. 2, bulk, per Ib. ...... 0 25
Do., No. 1, 2oz.earbons ...... 100
Do.. No. 1, 4 oz. cartons ...... 1 50

Cinnamon, bulk, per Ib. .... .. .... 0 45
D0o.,~2 0. CATLONS ....cpuosess csse 116
Do., 4 oz. cartons . e 17

Cloves, bulk, per Ib. e 0 80
Do., 2 oz. cartons - 170

, 4 oz. cartons ..... . . 27

Cayenne, No. 1, bulk, per ] 0 40
Do., No. 1, 4oz cartons....... 175
Do., No. 1, 2 oz, cartons....... 120

Ginger, No. 1, bulk, per Ib........ 0 65

0., No. 1, 2 oz. ecartons ...... 135
Do., No. 1, 4 oz. cartons....... 2 05
Do., No. 2, bulk, per Ib. ...... 0 45

Mace, No. 1, bulk, per 1b. .co.o0  oues 0 86
Do., No. 1, 20z, cartons ...... .... 166
Do., No. 1, 4 0z. cartons ...... .... 2 70

Nutmeg, No. 1, bulk, per Ib..... .... 0 60
Do., No. 1, 2 0z. cartons ...... ... 125
Do., No. 1, 4 0z. cartons ...... .e.. 185

Pastry spice, No. 1, bulk, per Ib. .... 0 40
Do., No. 1, 2 0z. cartons ...... «ses 120
Do., No. 1, 4 oz. cartons ...... 180

Pickling spice, No. 1, bulk, per Ib. .... 0 88

White Pepper, No. 1, bulk, per Ib. .... 0 49
Do., No. 2, Singapore, per lb... .... 0 47

Black peper, No. 1, bulk, per lb.. .... 0 32

‘White pepper, No. 1, 2 oz. cartons .... 120
Do., No. 1, 4 oz cartons ...... ... 196

Blaek .pepper. No. 1, 2 oz. cartons .... 0 95
Do., No. 1, 4 oz. cartons ...... 1 60

Rice Market Steady
Winnipeg.
RICE.

ported steady and apparently quotations
have reached the lowest point. Buyers
are replacing orders just to fill their re-
quirements.

RICE—
No. 1 Japan, 100-Ib. sacks, Ib. ....
Do., 50-lb. sacks, lb. .......
Siam. Elephant, 100-Tb. bags..
Do., 50-Ib. bags, Ib. .........
Sago, sack lots, 180 to 150 Ilbs.,

per Ib. ... ..o ....ieiieeln
Do., in less quantrtxes, Ihesas
Tapioca, pearl, per Ib

Canned Goods Steady

Winni

CANNED GOODS.—Canned goods are
reported selling well and practically all
new packed goods have arrived and
orders are being forwarded to the vari-
ous points. - Retailers are reported to
have purchased very freely on all canned
goods.

oo oees
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CANNED FISH

Shrimps, 1s, 4 doz. case, doz. ....2 70 2 T6
Finnan Haddie, 1s, 4 doz. case,. 9 85 12 00
Do., 1s, 8 doz. cade, case..... 10 50 13 00
Herring (Can.), 1s, 4 doz. case, es 7 25 9 00
Do., imported, ¥%s, 100 doz. case 80 00 32 50
Lobsters, 1%s, 8 doz. case, doz.. ... 3 86
Do., ¥%s, 4 doz. case, doz.... > 6 00
Oyster, 1s, 4 oz, 4 doz. case, ¢8. .... 8 60
2s, 8 oz., 2 doz. case, case .... 7 60
Pilchards, 1s, tall, 4 doz. case, case 7 85
Do., ¥s, flat, 8 doz. case, case 10 00

Salmon— per case
Sockeye, 1s, tall, 4 doz. case.. .... 22

Do., s, flat, 8 doz. in case.. .... 23175
Red Spring, s, tall, 4 doz. case .... 1576
Do., s, flat, 8 doz. case... .... 1625
Cohoe, 1s, tall, 4 doz. case..,. .... 18 00
Do., s, flat, 8 doz. case... ..... 16 00
Pink, 1s, tall, 4 doz. case ... .... 9 50
Do., Y%s, flat, 8 doz. case. sais 12 230
Humpbaek, 1s, tall, 4 doz. case .. 8 60
CANNED FRUIT (ca'nadian)
r case

Apples, 6 tins in case, per case.. 3 00 3

Blueberries, 2s, 2 doz. case .... .+:- 7 16

Cherries, 1s, 4 doz. case ...... 825 900

Lawtonberries, 2s, 2 doz case.. .... 1145

Peaches, 2s, 2 doz. case ... . 700 7 65

Pears, 25, 2 doz. case ...... s.o- 8 30 g gg

Plums, Greengage, 2s, 2 doz. case .

Light Syrup— 5 05
Plums, Lombard, 2s, 2 doz. case ...- 17 00
Raspberries, 2s, 2 doz. case... 10 50 1 0o
Strawberries, 2s, 2 doz. case ... 9 75

CANNED FRUITS (Amenetn)

Apricots, 1s, 4 doz. case ....... }g gg

Peaches, 214s, 2 doz. case ..... Ss a8

Peaches, sliced, 1s, 4 doz. case..

CANADIAN GROCER

Do., halved, 1s, 4 doz. case ... ..., 15 00
Do., 2s, 2 doz. case .......... wese 10 00
Pears, 1s, 4 doz. case ......... 17 00
Pineapples, sliced, 2s, 2 doz. case. 8 00 8 76
CANNED VEGETABLES
Per case

Asparagus Tips, 1s, tins, 4 doz
Beans, Golden Wax, 2s, 2 doz. case
Beans, Refugee, 2s, 2 doz. case.

Corn, 28, 2 doz. CaBe:" ..\ cvrinss
Peas, Standard, 2s, 2 doz. case
Peas, Early June, 2s, 2 doz. case
Sweet Potatoes, 2%s, 2 doz. case
Pumpkin, 2%%s, 2 doz. case.....
Sauer Kraut, 2%s, 2 doz. ca:
Spaghetti, 2 doz. case .....
Tomatoes, 2%s, 2 doz. case o
Spinach, 214s, 2 doz. case ......

Raisins Quoted Higher

Winnipeg.

DRIED FRUIT —The second opening
prices have been named on raisins and
are quoted % cent to 7% cent higher than
the first opening price. This will mean
that buyers are assured of an advance of
about 1 cent a pound over present prices
especially for the late winter purchases.
Raisin packers are ‘assuring the public
that the entire crop will go into consump-
tion very quickly. Prunes are reported
firmer and indications point that the
lower prices which were at first expected
will not materialize.

DRIED FRUIT

Evaporated Apples, per lb. ...... ¥ g 0 18
Currants, 90-lb., per Ib.......... 0 22
Do., 8 oz. pkgs., 6 doz. case, Ib. 0 151% 0 1614
Dates, Hallowee,. bulk, 1b. ...... P 0 20
Do., Tunis, bulk, b, ... . 0 263,
Do., Package, 3 doz. eape W - v 810
Figs, Spanish, per Ib. .......... 015
Do., Smyrna, per Ib. ......... 0 28
Do., black, cartons, per ecarton 1 00
Loganberries, 4 doz. case, pkt.... .... 0 35
Peaches, standard, per 1b. ...... 0 28 0 30
Do., choice, per 1b............ 027% 0 28%
Do., fancy. per Wiisiihisiea 0 32 0 83
Do., Cal., in cartons, per carton 1.56 1.62
Do., unpitted, per 1b. ..... 0 24 025
Pears, extra choice, per Ib...... v 0 30
Do., Cal., cartons, per ca > 1 68
Prunes—
30-40s, 25s, per Ib. ..... 0 28
40-508, 268, per Ib. .. ........ 0 26
50608, 258, per. Ib: . iiioeiaes Frw 0 23%
BOST08~ 288, per-db. = .o N 0 203
TORR08 268, periadb, . o o 019
80-90s, 25s, per Ib. ...... 017
90-100s, 25s, per 1b. .......... 0 163,
In 5-1b. cartons, per carton ... 125
Raisins—
Cal. pkg., seeded, 15 oz., fancy,
3 doz. to case, per pkg. ..... 029
Choice seeded 15 0z., 8 doz. to
Casey S per: PREN Terie o Wivas 0 27
Faney seeded. 11 oz., 4 doz. to
case, per pkg. ........ 0 25
Choice seeded, 11 oz., 4 doz. to
case, per pk .......... 0 23
Cal., bulk, seEded 25-1b boxes 0 28
Do, pht, seedless, 11 oz, 3
doz. to case, per 1b. ...... 023
Do., bulk., seedless, 25-lb
boxes, per Ib. .. 0 271%
Apricots, choice, 25s, Ib 0 45
Do 308, 3Ib. - v 3 0 47
Do., Standard A58, M i sy 0 40
Do. choice, 10s, Thei 0 42
Do., fancy, 458, Ib. .......ours 0 50
Do, QO 108, BB b s 0 52

Nuts in Demand
Winnipeg.

NUTS.—The feature of the nut mar-
ket has been the demand for all varieties
both shelled and unshelled. This is due
largely to the more seasonable weather
and the gradual approach of Christmas.
Spot stocks of both almonds and walnuts
are being rapidly cleaned up. Almonds
for future delivery show slightly
easier tone as compared with last
week. Shelled walnuts for future have a
somewhat firmer tendency. No. 1 Span-
ish peanuts show an advance of 1%
cents a pound. The shelled Brazil mar-
ket remains very firm.

41 .
NUTS, SHELLED—
Almonds, per Ib. .............. 0 54 0 58
Spanish Peanuts, No. 1, per 1b. .... 019
Pecans, per Ib. ..v.cov0cionee, oy 110
P HEOLE BRI | sSh viets - g 0 60 0 62
NUTS IN SHELL—
Peanuts, roasted, Jumbo, per lb. 025
Almonds, per Ib. ............. oy 0 30
Filberts, per I v e covesisiveres At 0 28
Walnuts, per 1b. ..i.ieievennss e 0 30
Peetng, = I0: i ivss s sntvies siies 0 30

Flour Decllnes E

Winnipeg.

FLOUR.—Flour declined 80 cents per:
barrel during the week in sympathyi
with the drop in the wheat market. Re-
tailers are buying in small quantities. l

FLOUR— {
Man,, hard wheat, 98-lb. sacks 6 07% |

RYE FLOUR— V
White, 98-lb, sacks ........... 5 26
Medmm, 98-lb. sacks.......... 5 09;
Dark, 881h, S8CKE o« iieneoraos 3 b0

Ryemea]..... .................. 4 00

Navel Oranges Arrlve
Winnipeg.

FRUITS.—The ﬁrst car of Cahforma
navel oranges arrived this week and are
being quoted at $10 to $11. Bananas
have been very scarce. Emperor grapes
in kegs are reported a little easier and,
are quoted at $10 per keg and $6 per
lug. Spanish Malaga grapes are 6 ex-'
pected very shortly and prices will be
around $15 per keg. Large quantities
of winter apples of different vametles are

in good demand.
ORANGES—

Navel, 176 and smaller, case 11.00
150s per case . 10 50
125s, per case 10 00
Lemons, California, 8 00

case. . ¢
FLORIDA GRAPE FRUIT— :

64-72s, 80s and 96s, per case 8 50
Bds, “PEr" CABE . is.necwress 8 00 -
Banapas, Der 1b. ..........cowe0n 015
GRAPES—
Emp. Grapes, in lugs, per lug 6 00
Do., per keg ......co.onees dae sy 0000
PEARS— o -
B.C. D’anjo pears, per case.. /... 6 50
Winter Nelles, per case .... ... 5 60 .
APPLES—
B.C. Wagners, unwrap., per cs. 3 50
10 case lots, per case...... ¥ 3 26
McIntosh Reds, No. 1, per box 4 26
Wagners No. 1, per box.. 4 00 .
Delicious, No. 1, per box 5 25
Do, No. 2, per box ... % 475 ,
Ont. Spys, No. 1, per bbl.. 9 50°
Baldwins, No. 1, per bbl. 850 ¢

Vegetable Prices Ste_ady

Winnipeg. .

VEGETABLES,.—There is practically -
no change in the vegetable market this
week. Potatoes remain firm. Manitoba's
crop this year is estimated at 8,700,000 °
bushels, which is about 1,500,000 bushels *
short of an average yield. Alberta’s po- .
tato crop is estimated at 6,128,000 bush- !
els, a reduction from last year’s crop .
of 2,123,000 bushels. The Canadian crop *
is estimated at 1,791,000 bushels under
last year, with a prospect of the crop -
falling under this estimate. - Manitoba
reports a poor crop of potatoes; also in *
southern Saskatchewan. In southern .
Alberta, northern Saskatchewan and
northern Alberta there is a good crop.,
The prospects are that the prairies have
produced enough potatoes this year to ,
meet the home needs.

Potatoes, per bushel ............
Do., in 10 bush. lots
Cabbage, per cwt. .
Carrots, per ewt.
Beets, per cwt.
Turnips, per ewt. ..
Dried Onions (B.C.), per ewt, ...
Celery (B.C.), per ewt..........

cCoOPooMe
-

S INITO D D
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WEEKLY MARKET REPORTS BY WIRE

Statements from Buying Centres, East and West
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British Columbia

FROM VANCOUVER, BY WIRE.

Vancouver, B.C., Nov. 18.—Local fresh
eggs are now quoted at 90 cents per
dozen. Potatoes are holding at $45 per
ton. Creamery butter is selling at 61
cents. California layer figs are 2214
cents per pound. Smyrna figs are 27 to
29 cents. Manchurian walnuts are quot-
ed at 49 cents to 52 cents per pound.
California walnuts are 35 cents and bud-
ded 38 cents. California almonds are
quoted at 35 cents, Valencias 55 cents,
and Jordans 76 cents. Japanese oranges
are. selling at 90 cents. Full deliveries
are assured of early Sicily filberts and
other European Christmas lines.

Alberta Markets

FROM CALGARY, BY WIRE.

Calgary, Alta., Nov. 18.—Sugar declin-
ed twice since last report, now quoted
$14.50 per hundred. Rices are lower,
Siam is now $9 to $10.25 per hundred
and No. 1 Japan $10 to $12.50. Sago and
tapioca has declined and further reduc-
tions are expected. New laid eggs have
advanced to $22.50 per case. Breakfast
bacon is down 1% cent and smoked hams
1 cent per pound lower. Spring clothes’
pins are higher. Feed oats advanced
from $32 to $33 per ton. Local-potatoes
are $45 per ton, and B. C. potatoes $55
per ton. One Eastern brand of jam is
down to 90 cents on fours.

Flour, first patents, bbl. ....... sda 38480
Do., second patents, bbl....... 00 13 60
o v e 15, R M S 7 50
Rolled oats, 80s 4 05
Rice, Siam 10 25
Japan, No. 1 ... 12 50
Tapioca ......... 9 00
T R T N 9 00
Sugar, pure cane, gran., cwt. ... .... 14 52
Cheese, No. 1, Ont., large ...... 031% 0 32
Alberta cheese, twins ........... S 0 30
By TEREge . A v s Vsl 0 29
Butter, creamery, 1b. ........000s oo 0 63
Do, dairy, 1b. ...coovovvesocns 0456 050
Lard, pure, 38 ., speesscses S | W
Eggs, new laid, local, case...... kL R
Do., storage, case ............ 19 50
Tomatoes, 2148, standard, case.. 4 30 4 60
Wax and Green Beans, 2s, case.. 4 60 4 85
Oorh, .28, SORE fov i winabit t odn.e i o 3 85 4 40
Peas, 2s, standard, case......... 4 35 4 60
New early June peas, case...... Vene 4 50

Strawberries, 2s, Ontario, case... 9175 10 40
Raspberries, 2s, Ontario, case...
Gooseberries, 28 ........... e b el i %

, 28, red, pitted ... 9 00 9 50

Apples evaporated 50s ... . 018 020
D6 B8 I S siie e avuaeds 019 021
Penches, evaporated, 1b. ......... 0 25 0 28

Do, canned, 28 ..........c000. 8 50

Yy 5T 7 s

Prunes, 90-1008 .....icoccvsoeve Sean 016
DOo., T0-808. ocsconewpomenisasosse e 0 17%
Potatoes, local, ton ............ s 45 00

Nova Scotia Markets
FROM HALIFAX BY WIRE

Halifax, N.S., Nov. 18.—Sugar prices
continue downward, granulated quoted at
$12 and yellow $11. Pork products show
slight decrease. White beans are reduc-
ed 50 cents, now quoted $4.50. Yellow
eye beans are' now quoted $7.25, a re-
duction of 75 cents. Potatoes are quot-
ed $1.90 to $2 per 90-lb. bag. Tapioca
dropped $2 per hundred, now quoted $15.
Rolled oats is reduced 10 cents per bag.

Flour, No. 1 patents, bbl. ...... z 15 25
Cornmesl, Dags ... veecscelee e oo mnss 4 25
Rolled oats, per bag ............ b5 26
Rice, Siam, per 100 lbs. ........ 11 00
Tapioca, 100 ) R R SR Y e 15 00
Molasses (extra fancy Barbadoes) 1 35
Sugar, standard, granulated .... .... 12 00

Doty N, 1, yeHow . o5 il 11 00
Cheese, Ont., twins............ )
Bees, treshy - d0%., ooy sy
Lard, compound .....ccececeeee.
Lard, puxe, AB. > . gt in oo s ashes
American clear pork, per bbl....
Tomatoes, 2l%s, standard, doz..
Breakfast bRCON ...ccenecsssess
Hams, aver. 9-12 lbs, ...........
Do., aver. 12-18 Ibs. ......oue.
Da.; aver. 18-25 T8, ...:.sc.ses

o
ScocomNwMNooS e
53
=

ROILZDBCON - 2 v eocime simanis iy snisies 35
Butter, creamery, Ib. ............ e 57
Do., ereamery solids ........... 0 61 62
Do., dairy, per 1b. ...... 53
D05 IUDE. | sy e e ob 50

Raspberies, 2s, Ont., doz, .......
Peaches, 2s, standard, doz.......

Corn, 2s, standard, doz, ........ 00
Peas, standard, doz. ............ 05
Apples, gal.,, N.S.,, doz ......: 00
Strawberries, 2s, Ont., doz. ...... 10

Salmon, Red Spring, flats, cases.
Do., Pinks
Do., Cohoes ..
Do., Chums

Evaporated Apples, per lb. ......

Dried Peaches, per lb. .. ......

Potatoes, Natives, 90-1b. bag.. 190

Beans, white ........cc0000000n

[

Bananas, 1b. .. i 0103

——

Ot VOOV AR NOOANYL: TN RIOOOO O
—
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New Brunswick Markets
FROM ST. JOHN, BY WIRE.

St. John, N.B., Nov. 18. —Further de-
clines are noted in this week’s market,
the most outstanding being that of
sugar, which dropped to $12. 10. Pota-
toes are in fair supply at $3. 50. Fresh

“November 19, 1920
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eggs are T5 cents per dozen and case
eggs 68 cents. Creamery butter is quot-
ed at 656 cents and dairy 70 cents.
Lemons are $7 to $8 per case. Oranges
$10 to $12. Lard dropped 1% cents per
pound.

Flour, No. 1 patents, bbls., Man. .... 14 45
Cornmeal, gran., bags .......... 5 50
Cornmeal, ordinary ............ S os 3 30
Rolled Yoats' {25 it sons S e b &
Rice, Siam, per 100 lbs 12 50
Tapioca, 100 lbs. ..... 16 00
Molasses 130
Sugar—

Standard, granulated ......... e |8

B i 4D e SR 8 S s
iOheese B! " 5. o aelt veiatbede «
Eggs, fresh, doz. ......

b0 Fp o e S i e i

Lard,” pave, 1b; " ...V
Do., compound .....

American clear pork v

Tomatoes, 2%%s, standard, case..

Srad 4 20

Bepl, SOTId, 1R, oo ves miiieiia 4 00 4 20
Breakfast-bacon ................ 0 48 0 52
Butter, creamery, per lb. . R AR 0 65
Bo. daivy Lok s e 0 70
DOy e o 0 58 0 60
Peaches, 2s, standard, case 745 7 50
Corn, 2s, standard case. 5 3 60
Peas, mndard, CREE uc.ivieenes A 4 00
Apples, gal., N.B,, doz.......... 5 00
Strawberries, 2s. Ont., case.... ool
Potatoes, per bbl. ............. 3 50
Sugar, standard, granulated .... 14 00
Do., No. 1, yellow .......... <oneri 18500
Lemons, CRBE " . S e e, 7 00 8 00
OYSRRORTOUNE. . o 3% 5070 sisisieeoin & 10.00 - 12 00
Ll ol DA e e S Pl SHRT 013
GIBDETTOlt, CREe . . ioiens vansees 3 00 8 50

————

COOLER WEATHER NEEDED FOR
FLORIDA’S CITRUS CROP

Owing to the continuation of warm
weather, the coloring of Florida’s citrus
fruit crop is going forward slowly, con-
siderably handicapping shipments, ac-
cording to some of the largest Southern
Florida shippers. Cne of these authori-
ties at Tampa, in discussing the situa-

‘tion, estimated that the combined orange

and grapefruit yields this season would
total 13,500,000 boxes, of which 5,000,000
will be grapefruit and 8,500,000 oranges.

A considerable part of the Florida
grapefruit has not fully matured and
is very slow in coloring, and reports
from the markets indicate an accumula-
tion on account of the poor color and
eating qualities as a result of moving
the fruit too soon. This condition has at
the present time caused the markets to
slightly ease off except for more desir-
able and better-matured fruit.

The general outlook for market condi-
tions is very favorable, it is said, yet
the ripening of the fruit depends on
weather conditions, and if there is suf-
ficient cool weather shortly to color and
sweeten it there is every expectation that
a splendid reception of shipments in
Northern markets with satisfactory
prices will exist.
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‘Should Not Expose Cheese to

Sudden Changes of _Terhperature

Always Store Cheese in a Cool Place—Should

Be Frequently Inspected and Turned Once

Every Week—June and September Cheese Best
for Storing.

cer in Quebec recently asked for
some information on the handling
and curing of domestic cheese.

Cheese, like many another commodity,
needs careful attention if the merchant
desires to build a reputation on quality
for this line. There are many mer-
chants who always cure their own
cheese, buying the green or new cheese,
preferably that made in June and Sep-
tember. The cheese made in these
months are full cream and are rich in
butter fat, and when properly cured have
a mellow, snappy flavor which is so de-
sired by lovers of old cheese.

q SUBSCRIBER to Canadian Gro-

If a large quantity of cheese is to be
cured, it is a good plan to have a
separate room partitioned off in the
This of course is not essen-
tial, but by keeping it in a section by
itself it is easier to look after, and other
articles are not likely to be piled upon
the cases or accumulate around them.
This is often likely to happen, especially
during the busy season.

Cheese should never be piled directly
upon the basement floor. . A platform
should be constructed about a foot from
the floor or the cheese placed upon emp-
ty boxes. The basement should be cool,
neither damp nor yet too dry, and
uninfluenced by sudden changes of
weather or season. The temperature,
if possible, should not be permitted to
exceed 50 degrees. Around 50 degrees
is considered the best degree of temper-
ature. A place exposed to sudden
changes of temperature is absolutely un-
fit for the storage of cheese.

Frequent Inspection

The cheese should be frequently in-
spected and turned over. The fine flavor
of the cheese depends altogether on the
systematic turning, which should be done
at least once every week. Cheese con-
tains a large portion of oils and fats,
which settle to one end unless thg cheese
is frequently turned. This turning pro-

cess is the real secret in ripening and
bringing cheese to a state of perfect
maturity.

When mold or mites appear on the
top these should be carefully scraped off

and the surface rubbed with a little
sweet oil or strong brine.

If sign of swelling is noted, it should
be pierced with a wire to give vent to
the gas, which can be expelled by a
gentle pressure on the swollen part.

For maggots or “hoppers” the remedy
is to clean the affected parts and keep
the cheese well dusted with rice flour.

When a cheese is cut it can be kept
moist by pressing a piece of buttered
parchment paper firmly on the cut sur-
face or rubbing the surface with a little
butter. If this is done there will be less
dryness and shrinkage.

Scarcity of Whitefish is Due to Three Causes

Fishermen Suffer Losses, Due to the Damage
to Nets and the Loss of the Same—Govern-
ment Action Also Forced Independent Fisher-
men to Cease Fishing for Whitefish.
By D. R. DRYSDALE

Toronto market is due to three
causes.

This month there have been experienc-
ed gales on Lake Ontario, the like of
which have not been seen for a number
of years, with the result that producers
have suffered such damage to and loss
of nets that they find it more profitable
to wait for better weather conditions.

Shipped Across the Border

Then again government whitefish were
produced last summer, at a fixed price,
from the northern lakes, which were
practically virgin territory, in such
great quantities that independent fish-
ermen were forced to quit their fishing
for at least whitefish or sell at what
t!ley considered a loss. The government
fishermen, not having facilities for freez-
ing what was not sold of the catch, had
to find a market, and this was easily
done by shipping across the bhorder, with
the result that none of these fish were
frozen to take care of the demand at
this time of the year.

Now, our friends across the line have
cultivated a taste for whitefish and are
now offering the fishermen at the east-
ern end of Lake Ontario 25 and 28 cents
a pound for their catch. Of course, this
price would be prohibitive  here, but re-
lief may be expected when winter
weather has come to stay and wholesal-

THE scarcity of whitefish on the

ers can bring down the frozen northwest
whitefish in carload lots.

Lake Herrings in Demand

Lake herrings are in great demand
and have been very plentiful lately.
Fresh fall salmon is off the mafket, but
large quantities of these fish have been
frozen to take care of later demands.
There will be a small increase of pos-
sibly one or tw. cents a pound in the
price. P

This is good weather for the fish busi-
ness and the demand for all lines has
been so great that it is often necessary
to make shipments to the retailer direct
from the car on the track to keep or-
ders on schedule.

1
—_——

WHAT IS THE SIZE
. OF THIS BARREL?
From the orchard of Iva K. Emory,
Rockport, Ont., come apples of the Bald-
win variety, one of which weighs an even
pound. The tree from which it was
picked yielded ten barrels, ‘seven of
which were gathered from the tree with-
out the pickers leaving the ground. One
hundred and thirty-three of these apples
filled a barrel. W. W. Emory, of Cherry
Valley, helped to pick and pack these
apples. Mr. Emory has a choice lot of
apples in his own orchard at Cherry
Valley.—Port Hope Guide.
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Produce, Provision and

rise o QUEBEC MARKETS

ONTREAL, Nov. 19—The feature of the produce mar-
ket this week is the advance in the price of eggs.
Strictly fresh eggs in some cases have advanced ten
cents per dozen and are now selling at 90 cents. Butter shows
a further decline of one cent as is also the case with lard.

Shortening is easier in sympathy with the lard market.

Hogs

are still easier in price and as a result pork prices are also

easier.

The cheese market shows weakness, due principally

to the weaker sterling exchange. The supply of cattle oﬁ"er_ed
on the market is better and it is reported that there is a big-
ger demand for the poorer grade of cattle and that on account

of price the better grades are being turned down.

Haddock

and cod are slightly higher this week, but the supply is very

fair.
which is very good.

Pork Prices Decline

1. e
‘FRESH MEATS.—There is a still
easier feeling this week in the market
for fresh meats. The supply of cattle
and particularly hogs is better, with
lower prices on pork. These larger of-
ferings of hogs are general throughout

Montrea

the country and the downward trend of

prices seems to be general. Some cuts of
beef are quoted a little easier this week
but these are the cheaper ‘grades in
most cases. ;

FRESH MEATS

Hogs, live (selected) ~......,:... 0163 0 17%
Hogs, dressed— .

Abattoir killed, 65-90 lbs. .... ..... . 0 .30
0 34 0 36%

diw 04

aleeia 0 31

031 034
on 027%

oew 025

o Sos 0 20

0 22 0 26

016 018

(Steers)

$0 22 ° %0 30

010 016

0 30 0 42

016 0 30

010 016

et 022

018 0 30

‘Smoked Meats Unchanged

Montreal. —_—

SMOKED MEATS.—Despite the lower
tendencies in pork there has not been
much change of note this week in smok-
ed meats. The demand is continuing
very good and prices seem to be holding
firm for the present at least. There is
a likelihood that, with the downward
trend of pork prices, that smoked meats

‘will be affected in price.

BACON—

Breakfast, best ............... 047

Smoked Breakfast . 0 47

Cottage Rolls ...... 0 38

Pienic Hams ......... 0 32

WIHMBIS ©sssosi nmse poccvnss 0 47%

MEDIUM SMOKED HAMS—

Weight, 8-14, long cut 0 39
Doy 1800  cccooe e . 0 39
0 D0BE i eo e 0d 030
Do., 26-85 ........ whiel 0 30

OVer 88 1D8s ooss, wsis carsmns ok 0 29

Barrelled Meats Uncha.ngéd

. Mentreal. —_— . ;
BARRELLED MEATS.—There is no

The supply of oysters is keeping up with the demand

change this week in quotations on bar-
relled meats. The demand at the pre-
sent time is not large, and owing to
weakness in general on the meat market
this market too is not strong.

BARRELLED MEATS
Barrel Pork—
Canadian short cut (bbl.), 30-40

PICCBB .sss 5 ewesssercsrss 57 00
Clear fat backs (bbl.), 40-50
DSRS0 5 0 saemivua s siaeions s 49 00
Heavy mess pork (bbl.) ....... 39 00
Plats, Beef  usive e danecanstins 25 00
Mess Beef ....ccoccccccccsvcoes saenn 28 00
No Change in Cooked Meats
Montreal. x
COOKED MEATS. — There is no

change in the market for cooked meats.
The demand is not large at this time of

the year.

Jellied pork tongues ............
Jellied pressed beef, Ib. .........
Ham and tongue, 1b. ..... A
Veal

oo

Hams, cooked .
Shoulders, roast
Shoulders, boiled
Pork pies (doz.)
Mince meat, Ib. .........cc0.cn
Sausage, pure pork . %
Bologna, M. ..civecesossenos
Ox tongue, tins

Shortening is Unsteady

Montreal. —

SHORTENING.—Although there is no
definite change in the prices on shorten-
ing, the market is a great deal weaker
in view of the lower prices on lard. Prices
are unsteady and vary according to the
brand and quantity purchased. Lower
quotations are expected, however, in
sympathy with the lard market.
SHORTENING—

oocodococoosoeS

ctooMwo WO ®

Tierces, 400 lbs., per lb. ....... e 0 24%
Tubs, 50 1bs., per Ib. ...... .. s 025

Pails, 20 1bs., per b, ......... 0 25Y
Bricks, 1 1b.,, per Ib. ........: 027 0 271

Cheese Prices Weaker

Montreal. — i
CHEESE.—The easy feeling on the

cheese market during the past week has
developed into weakness this week with
a decline of 1% cents on the primary
market. This is accounted for in the
decline of sterling exchange. This de-
cline, however, is not immediately felt in
the grocery trade.

P
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Fish Markets

CHEESE—
New, large, per Ib. .......... 0 28
Twins, per.lb. v cao P o L 0 28
Triplets, per  1b: G esnis i o o 0 28
Stilton, per Ib. ...... 000iian. AP 0 37
Fancy old cheese, per lb. 0 34 0 385
QO L 3 T v a o 05 s aTdaistala ot o8 0 28 029

Fresh Eggs 90 Cents

Montreal.
EGGS.—There is another advance this

week in the price of strictly fresh eggs.
The price of other grades is unchanged
but strictly fresh eggs are selling as
high as 90 cents in Montreal with no in-
dication of an easier market.

EGGS—

Strictly “Iresh: 5.0 0 v baie o8 0 85 0 90
T el RS S SR L T e o 2% 070
. 1 Sl e Lo Y A s e g W 0 60

Further Decline on Butter
Montreal. —
BUTTER.—The market for butter

shows further weakness this week with
a decline of 1 cent. per pound on cream-
ery butter in some instances. Pasteur-
ized creamery butter is, however, un-
changed. This is accounted for by some
in that the merchants are not buying as
yet any more than their immediate re-
quirements and the outside demand is
small. Prices are even lower than the
1 cent. decline at the auction sales where
butter is sold in large quantities, show-
ing as much as a decline of 2% cents.
In some outlying towns butter is higher
than in Montreal.

BUTTER—

Creamery prints, qual.,, new.. 0 54 0 55
Do., solids, quality, new ... 0 53 0 54
Dairy, in tubs, choice ........ 0 49 0 50
R L e R N S 0 50

Lard Market Unsteady

Montreal.
LARD.—There has been an easier

feeling in lard during the past week, but
this has changed to an uneasy feeling
in the local market. The demand is
limited at the present time and the sup-
ply seems to be very good with larger
offerings, all of which goes to make a
more uncertain market for lard than
there has been for some time. The lower
prices mean a decline of one cent. .a
pound on the bricks.

LARD—
Tierces, 360 Ibs. ... 0 28%
TUbs, ol -Ih8c-vr. .. . 029
Pails, 20: Ths. ... e 0 2914
TR R A IS i 0 31

Haddock and Cod Higher

Montreal. prBCa s

FRESH FISH.—There is a good sup-
ply of fresh haddock and cod offered on
the market this week but there is an
advance of % cent per pound in each.
There is an increasing demand for smok-
ed fish at this season. The supply of
oysters is very good and the demand is
equally as good.

FRESh FISH
Haddock 0 07%
Steak cod 011
Market cod 0 07
Mackerel . 018
Flounders 010
Live Lobsters 0 60
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Salmon Cohoes ........ccuvenecnns 025
Shad ....e.c. R R R T
Gaspé salmon .........c.c0vvuee
Halibut ...... feren s
Gaspereaux, each
Whitefish ...
Lake Trout
Brook trout ..
Pike (dressed) ...... g )
BEOR' 47 05 ais sisitna mie v pladis e o e o
Fresh eels, per b, .. ..........
Fresh herrings, each ...........
DOPEL - & . o vl (Bt RS sioks s 1o snite
Fresh Hervings s .c.osnsveroa
Steak Pollock, dr. per 1b. .. ....

FROZEN FISH

coedPoPCoCoe0e
€ b et 4 ON D DO © DD e b
SEESGRASRESNSRE

Halibut, large and chicken ..... 017
Halibut, Western, medium ...... R 0 23
MRokerdl Tiu s oo senie e siels s e 0156 0 16
Pike, headless and dressed ...eeo oo.e 014
Market Cod .,.cerceccee e ey 08 006%
Sea Herrings ....cccccecsorones 0 06 007
Salmon dr.,, Spring ... .....e.. o T 028

CANADIAN GROCER

Salmon, Cohoes, round .... .... Py 0 23
Salmon, Qualla, hd. and dd....... .... 018
SALTED FISH
Codfish, large, bbls., 200 lbs. 16 00
Sardines, half 1 6 00
Salted Trout, half barrel 12 00
Salted Salmon, barrel .... cbae | L0 OO
Boneless cod (20), per lb. ..... 016 020

SMOKED
Finnan Haddie, 15-lb. box. .. 014
Fillets, 15-lb. box ..... 019
Smoked Herrings 024
Kippers, new, per box . 216
Bloaters, new, per box ...... AL 2 00
Smoker Salmon .........c000.. 0 35
BULK OYSTERS

Standard, No. 1, ean ............ Reate 3 00

Do, N0, BrCqNE. o 0% verd o sopnls e e 8 5
Belects; Na" 1,80, . 'so% o vive 3 50
Selects, No: 8, can' ...:.n.. o 11 00
Jars; -1 4oz BOX 5 vl et o 6 50
105 2 How DOK 7o x s va's st 12 50

ONTARIO MARKETS

ORONTO, Nov. 19—Fresh meat cuts are unchanged. Live

hog receipts were light during the week with quotations

down to the fed and watered basis of $16.25 per hundred.
Packers are offering one dollar less for next week. Mess pork

and short cut backs are down one dollar per barrel.

Boiled

hams are reduced two cents per pound. Other cooked meats
are unchanged under a quiet demand. The butter market is
fairly steady with prices unchanged. New-laid eggs are very
scarce. Storage eggs are being used freely to meet local con-

sumption.

Lard prices are down one cent per pound. The

market is easy with a tendency for a further reduction. Fresh
lake fish are scarce, but ocean caught fish are in good supply.
There have been fairly heavy receipts of poultry during the
week with prices well maintained.

Hog Market Weak
Toronto.

FRESH MEATS.—There continues to
be an unsettled condition in the hog

market. Quotations are down to $16.25~

and $16.50 on the fed and watered basis.
Hog receipts were not as heavy during
the week but packers are offering one
dollar under present prices, for next
week. Fresh meat cuts are unchanged.

FRESH MPEATS

Hogs—
Dressed, 70-100 1bs., per cwt... 24 00 26 00
Live, off cars, per cwt. ..... .16 50 16 75
Live, fed and watered, per cwt. 16 25 16 50

Live, f.o.b., per ewt. ......... 15 25 15 50

Fresh Pork—

Legs of pork, up to. 18 lbs.. 0 38
Loins of pork, Ib. ........ 0 45
Fresh hams, lb. ....... il e 039
Tenderloins, Ib. .............. Ry 0 65
Spare pheldbet .. o viSees s g 021
PHRICE, 100 S oiis oie s o das e s STPEN S5a W% 0 27
New York shoulders, lb. ...... s 0 33%
Boston butts, 1b. ........... oo TN 0 38
Montreal shoulders, 1b. ....... L.e. 0 82%
Fresh Beef—from Steers and Heifers—
Hind quarters, 1b. ........ w088 0 25
Front quarters, Ib, ............ 013 0 16
TUADEE AL £ s o onmio i e ik b 0 22 0 28
Ohnoks; A0 o4 owais b v «auwe 013 0 16
Foins; -whole, B i . veibaitsee 0 25 0 36
T | R 0 23

0 18
Cow beef quotations about 2¢ per pound below
above quotations.

Calves, M. ..icivvevecivivosas 02 .028
Spring lamb, Ib. ............. 0 256 027
Sheep, whole, Ib. ............ 012 0 18

Above prices subject to daily fluctuations of the
market.

Barrel Pork Lower

Toronto. — .

PROVISIONS.—There is no change in
quotations on smoked meats, with the
exception of Wiltshire, which has de-
clined one half cent per pound. The ten-
dency is that a shading of prices will be
manifest on smoked hams and bacon,
Mess pork in barrels has declined one

dollar, bringing the price down to $38.
Short cut backs are also lower, now
quoted $54 and $55.

Hams—
Small, 8§ to 12 s, .........%0. 0 451%
Medium, 12 to 20 Ibs. ......... 0 45
Large, 20 to 85 lbs, each, 1b. ... .... 0 41%
Heavy, 25 to 35 lbs. .......... 0 3515
Heavy, 85 lbs. and upwards .. .... 0 32%
Backs—
Sietnnads Tl 1D« oo oitae sk 0 51 0 53
Boneless, per 1b. ............. 0 59 0 63
Boled;: Dex M|, sdwiis: royolevidss, 0 66 0 69
Bacon—
Breakfast, ordinary, per lb..... 0 45 0 47
Breakfast, fancy, per lb.. o 0 48 0 56
Breakfast, special trim it 0 61
ROIL DOF T s cvesossoncs 0 85 0 38
Wiltshire (smoked sides), Tb, 0 401
Wiltshire, three-quarter cut . 0 4414
Wiltshire, middle ......... 0 46%
Dry Salt Meats—
Long clear bacon, av. 50-70 lbs. .... 0 30
Do., av, 80-90 lbs. ....... v otoigs A 028
Clear bellies, 15-80 1bs......... .... 0 31%
Fat backs, 10 to 12 Ibs......... 0 24

Out of pickle prices range ubout'é;‘per pound
below corresponding cuts above,

Barrel Pork—
Mess Pork, 200 Ibs. ......... nines . 580N
Short cut backs, 200 lbs. ...... 54 00 55 00
Pickled rolls, bbl. 200 lbs.:—
Lightweight ...........cc.u... R &
g AT O e S G G 00

ceceenas 4 . oeus 80
Above prices subject to daily fluctuations of the
market.

Boiled Hams Down Two Cents
Toron

to. —

COOKED MEATS.—Cooked meats are
holding fairly steady under a quiet de-
mand. Boiled hams are reduced 2 cents
per pound, now quoted at 63 to 66 cents.
Boiled hams, Ib. «eovesscecnonss 0 63 0 66

, roast, without dressing, 1b. 0 63
Boiled !hou?dm PR e 1 g:ﬁ
Head cheese, 6s, Ib. ........ & 017
Ohom jellied ox tongue, vuan s 088
Jellied calves tongue ....... S 0 52
Ham bologna, Ib. .. O ) |
Large bologna, Ib. 017 018
Spice beef, Ib. coscsscssnes 032

o -Ar:ooze prices subject to daily fluctuations of the

45

Butter Market Quiet

Toronto. —_— 3 2

BUTTER.—The butter market is quiet
with prices steady. A -slight shading is
noted on some lower grades.

BUTTER—
Creamery prints ............. 0 54 0 59

Eggs Remain Firm
Toronto.

EGGS.—Many of the shipments that
have arrived during the week show signs
of having been held and stocks. which
will grade specials is very scarce, with
the consequence that some dealers have
advanced prices 2 cents per dozen. The
average price, however, is holding at 70
cents for selects and 64 cents for No. 1.
Strictly new laids are very scarce and
are quoted at 85 cents per dozen packed
in cartons.

EGGS—
Selects ........ . 070
No. 1 candled .. 0 64
New-laid in cartons .... ...... 3 0 85

Prices shown are subject to daily fluctuations of
the market,

Cheese Market Unchanged

Toronto.
CHEESE.—The cheese market is quiet
with quotations holding at 27 cents per

pound.

CHEESE— :
Large, per lb. ..¢.J.... 0 27
Twins, lc higher than large cheese. Triplets 1l%¢
higher than large cheese.

Lard Prices Down

Toronto. —

LARD.—The lard market continues
with an easy tone under a decline of one
cent per pound. One pound prints are
now quoted at 30 cents and on the tierce
basis 27 cents per pound.

LARD— ;
1-1b, - DrINtB e eienceinveiionas i Sy 0 30
Tierces, 400 Ibs, ............. . 0 27

In 60-lb. tubs, % cent higher thax'a.ii‘erces, pails
%, cent higher than tierces, and 1-lb. prints, 2c.

Shortening Rules Easy

Toronto. —_—

SHORTENING.—The shorterﬁng mar-
ket continues with an easy tone. Quo-
tations are unchanged at 25 cents for
one pound prints and 20% cents on the
tierce basis.

SHORTENING—
1000 SRERE =, Cil's! it Rt e ens 0256
Tieroes; 5400 308, . uaeoiisi g ForResa 0 20'%
In 60-lb. tubs 14 cent higher than tierces, and
20-1b. pails 3 cent higher than tierces.

Margarine Steady

Toronto.

MARGARINE.—There is no change
in quotations on margarine. The mar-
ket is steady under a quiet demand.

1-Jb. prints, No. 1 ...........0 & 0 36
i i (it Eeer oy 0 35
Do OB ;555 s 5vieopnrivnins 0 380

Nut Margarine, Ib. ............. 0 33 0 35
Scarcity in Lake Fish
Toronto.

FISH.—There is a scarcity noted on
fresh lake fish. Dealers are recommend-
ing B.C. fall salmon, claiming that it is

similar in flavor to fresh trout. Fall

salmon is selling at 10 and 11 cents per
pound. Opysters in the shell are quoted
at $20 per barrel for 600 count and $18
for 800 count. Smoked fish is moving
freely at unchanged quotations.
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FRESH SEA FISH

Haddock, heads off Ibs
Do., heads on, 1b.
Halibut, chicken .....
Do., mediu m.......
Fresh Whitefish .........cc0000..
Fresh Herring %
Flounders, 1b.

rpaly TTeORL, MW, iii. e in g reses 18
Fall  SRIMaN Y . vuom v« vt b 1%
Oysters—
U O DR PSR PR 20
No./8-timg “voitlia. v 12 30
NG BotIBE. o i 05 sl 20 00

DO COPOPOOS O
—
<

Glass jars, doz,
Shell Oysters—
600 count, per bbl.
800 count. per bbl.
FROZEN FISH

0

-
o0 o
3
=]

Halibut, medium ............... 0 23 0 24
DosRuRIE IS e A s 011 0 12
OB ETE i s aai 243 s siasiesria 010 011
BARE YU 30 0% e ks puioie e e inss e 0 08
Do., headless and dressed . % 0 09
Salmon;,. Qohoe iuwsss daivsduaciois v 023
Do., Red Spring 0 28
Ben HerrIng §wds evaite ot o e - 007% 0 08
BRI o i el s bk i Sweiele v 0 10 011

T L e TS E e 012 13
Fillets, IO 00 ol e aie sae o ve e 18
HARDEYS ADOX . o o8 e opatens 2 25 5
BIORTEER /is0e oo 0 voarsloinosoio s Y

Boneless Digbys, box .... .
Bundles, Digby
Ciscoes, lbs.
Salmon Snacks, Ib.

CoOHNWNOSO
=
=

CANADIAN GROCER

PICKLED FISH

Labrador Herrings, kegs, 100 lbs.. 6 50
Do., bbl,, 20 0lbs. .......cc00v- 12 00
Do., pails; 20 Tha. .. cseesass 2 26

Salt Mackerel, 20-1b. kit.....-... 3 25
Do., kegs, 100 lbs. ......c.... 15 00

Holland Herrings, Milchers .... .... 1356
Do,, mixed ...... sie ssseceen 125

DRY SALT FISH
Quail on Toast, 24 pks. to case, lb. 0
Shredded Cod, per box e 2
English Stnp €od, -80-1b."box- ..+ i, 6 00
Imperial Strip Cod, 25-1b. box, 1b. 0
Skinless Cod, 100 Ths. . 1b. .e 0

Poultry Prices Maintained
Toronto e

POULTRY. —Receipts of poultry have
been fairly heavy during the week. The
quality is improving. Prices are un-

changed.
. gy~ —
Prices paid by commission men at Toronto:
Live Dressed
TOrleVE 1% sl ooy -$0 35 ..-50 43
TROOBTOLR ™ J s qll yite viosvis - 017 .= 020
‘Fowl, over 5 lbs. . .. - 028 veee= 030
Fowl, 4 to 5 1bs. .... ....- 023 asnan 02T,
Fowl, under 4 lbs. .. ....- 0 16 veee= 020
DOackImEs % . s e cene= 028 coea= 030
Guinea hens, pair.... -125 eeve= 1 60
Spring chickens, live. -0 25 «v..= 030
Prices quoted to retail trade—
Dressed
Hens, heavy ...... 0 30 0 32
Dos. NEhth sy .50 0 26 0 28
Chickens, spring ... 0 30 0 35
DackBngs e tvan. soess 0 30 0 35

WINNIPEG MARKETS

WINNIPEG, Nov. 19.—Business is reported good in the

produce and provision market.
This decline, however, has not effected

cents per cwt.

any change in quotations on fresh pork cuts.

Hogs declined 50

Smoked hams

declined 2 cents a pound and best quality is now being offered
at 4514 cents a pound. Bacon on the other hand has shown
an increase of 2 cents a pound and is being quoted at 66 cents

for best back bacon.

The butter market has also shown a

firm tone and creamery butter is bringing 62 cents a pound.
Lard remains steady but shortening has declined. Eggs have

shown a decided advance.
poultry is reported scarce.

Hog Quotations Lower
Winnipez.
FRESH MEATS —Hogs have declined

50 cents per cwt., selected hogs are now
quoted at $16 per cwt. The decline in
the hog market has not effected any
change in price of fresh pork cuts. Fresh
beef from steers and heifers remains un-

changed.
HOGS—
Selected, live, cwt. 16 00
Heavy, cwt. ....... 13 00
Light, ewt. 14 00
SOWS, CWE S TR Rae 5 s soulapn ¢ 208 9 00
Fresh Pork—
. Legs ofﬁ:rk up to 20 lbs., 1b.. 0 26% 0 331
" Spare ribs, Ib. .. ... . 0000000 0 2315
" Loins of pork b1 0 43 0 46
Fresh hams, b, . 0 28% 0 35%
Pienies, 1b. ...... sese 0 27
Shoulders, 1b. .....covvvessens 029 0 33
Fresh Beef—from Steers and Heifers—
Hind quarters, 1b. ............ 0 14 024
Front quarters, Jb. ........00in 010 013
Whole carcass, good grade, 1b. 0 11 018
Mutton—
Ohoted) . i i v Siadoavaces 015
Lambs—
Choice, 30-45 1lbs,, 1b. ......... 0 23

Roast Ham Decllnes

nipe;
w%OOKED MEATS.—Roast ham de-
clined 2 cents per pound and is now
quoted at 65% cents. There has been
no other changes and business is report-
ed fair.

Cheese remains unchanged while

Hams, best quality, skinned, Ib. .

Do., roast, 1b.
Boxled shoulders ......,eecevevee
Head Cheese, in 1-1b. tins
Jellied Beef, Tongue, lb.
Jellied Pork Tongue, lb.
Baked Luncheon Loaf, Ib.

Smoked Hams Are Lower
Winnipeg.

PROVISIONS. — Smoked hams de-
clined about 1 cent per pound during the
week, while bacon is reported very scarce
and advanced 2 cents per pound. The
best quality of back bacon is now quoted
at 66 cents per pound.

SN

RS

cooococoe®
)
00 1= 08 IO k= Ot Ot

PR

8 to 16 Ibs, per Ib. ........... 0 4514

16 t0 20 Ibs, per Ib. ...ooeennns 0 4214

Boneless, 8 to 15 Ibs., per lb.. 0 5015

Skinned, 14 to 18 lbs., per Ib. 0 46
Do., 18 to 22 lbs., per W i 0 44

BACON—

Backs, 5 to 12 lbs., smoked . 0 66
Do., 12 to 16 Ibs., smaked . o ok
Do., 10 to 14 Ibs., skinned and

peamealed ............... 0 6314
Do., 4 to 10 Ibs., sliced...... 0 66
Cottaze rolls, bonelesl 3 e T 0 41%
Butter Advanced
Winnipeg. —_—
BUTTER.—Butter has advanced 2

cents per pound. Creamery butter is
now, offered at 62 cents per pound. There
is no change m the dairy butter situation,

BUTTER—

Creamery, best table grade ... 0 62

November 19, 1920

0 50
0 39

Dairy, best table grade ........
BRANIO s 0 o jate aoini o' 676 0 0 BN VTS

037

Shortening Prices Lower
Winnipeg. R,
LARD.—The lard market remains

firm while a decline of % cent per pound
is reported on shortening. Crisco also
declined 1 cent per pound.

Pure lard, No. 1, quality, per Ilb. 0 30

(in tierces of 400 pounds.)

Do., wooden pails, 20-1b. pails. . 6 50
Shortening, wooden pails, 20-lb.

paily, DO IDRIL LR e s e s e 5 10
Shortening, tierces of 400 lbs., per

BB, o g e WSS - s 3 0 23

Eggs Are ngher

nipeg.
EGGS —The egg market is very firm

and receipts are extremely light. Dur-
ing the week eggs advanced 3 cents per
dozen and fresh farm eggs are now
quoted at 68 cents per dozen, with fresh
candled eggs at 60 cents. Fresh eggs
are very scarce and practically the whole
of the domestic requirements are being

‘taken from storage stocks.

Cheese Unchanged

Winnipeg.
CHEESE.—There is no change in the
cheese situation. Manitoba cheese is

practically unprocurable, while Ontario 4

receipts are reported very light.
CHEESE—

Ontario, large, perlb. ....... 0 29%%
Do., twins, per 1b. ......... 0 298,
Manitoba, large, per lb. ...... 0 30
Do., twins, per . .....0.00. 0 31
Poultry Scarce

Winnipeg. .

POULTRY.—Very little poultry is at
present arriving. Dressed poultry con-
tinues to be in good demand. Ducks are
now quoted at 42 cents a pound, w1th
turkeys at 55 cents a pound.

Roosters, dressed, 1b. ........... 0 28
Chicken, dressed, Ib. ............ 0 38
Chicken, milk fed, b, .......... 0 44
Fowl, dressed. B St s b vt d 0 34
TS L | TR L R N 0 42
arkes®) Tt o o dWesk oo ee b 0 55

Fish Remains Unchanged
Winnipeg
FISH.—There is practically no change

in the prices of fish.
FRESH FROZEN FISH

Black Cod, idb:  viemoe.soiiessvot 0 14
B ID: -0 3 oo 200 B S b 535 o i d 0914,
Herring, Lake Superior, 100-1b.

sacks, new stock

Halibut, chicken, cases 300 Ibs... 17

Do., broken cases ............ 18
Jackfish, dressed .......c0000ie.s 10
Pickerel, case lots ............. 13
Salmon—

Cohoe, in full boxes, 300 lbs....
Do., in broken cases .........
Red Spring, in full boxes ....
Do., broken cases
BOMIAE ¢ Diom v s g kg o die's
Baby Whites or Tulibees ...
Whitefish, dressed, case lots
Do., broken cases ............

SMOKED FISH

COOOPOOe oo o:-
»
ot

Bloaters, Eastern National, case. 3 50
Do., Western, 20-1b. boxes, box
Haddies, 80-lb. cases, Ib. ........ 015
Do., in 15-1b. cases, 1b. ...... 015
Kippers, East. Nat., 20 count, per
COMNTRE o400 by Cas o e sl ki 225
Do., Western, 20-lb. boxes, box. 218
Fillets, 15-1b. boxes, 1b, ........ 0 20
SALT FISH ...
Steak Cod, 2s, Seely’s, Ib........
Acadia Strip Cod, 80-lb. boxes, 1b.
Acadia Cod, 12-2s, wood boxes, Ib.
Do., 20-1s, tablets, 1b. .........
Holland Herring, Milkers, 9-lb.
PRl Per P S o i 1 40
Do., mixed, 9-lb. pails, per pail .... 130
Labrador herrings, 100-lb. bbls.,
, g L AR S AR S
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Mince Meat!
With the approach of the

Christmas Season
You Should Feature Prominently

DAVIES

Mince Meat

With the prevailing high cost of dried fruits and
spices the housewife will hesitate before mak-
ing her own Mince Meat this year. She will be
more than likely to buy prepared Mince Meat.

Davies’ Mince Meat is made from selected
apples, dried fruit, spices, suet and other pure
ingredients, and it has all the rich, delicious,
fruity flavor of real home-made Mince Meat.

A real quality line, that can be featured all
through the winter—beginning from now on.
Let us ship you a tryout order.

Write us for prices, or ask our
salesman the next time he calls.

Toronto
MONTREAL HAMILTON
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“The Greatest Seller of Its Kind in the World”
MORRIS & COMPANY, Chicago, U.S.A.

CANADIAN DISTRIBUTORS:

THE BOWES COMPANY, LTD. JAS. DALRYMPLE & SON
Toronto and Ontarie Montreal and
Winnipeg and Manitoba Province of Quebec

BUYING A PIG IN A POKE

The buying of advertising space used to be buying “a

pig in a poke.” The quantity and quality of circulation was
shrouded in mystery and often the bag was tied against
investigation.
: That day has passed. The advertiser no longer depends
| upon “mere claims.” The Audit Bureau of Circulations
has untied the strings to the sack and the circulation of the
better class of publications is thrown open for the most
searching scrutiny.

In buying advertising space in Canadian Grocer you are I
not buying “a pig in a poke.” Our A.B.C. statements will

stand the analysis of the most exacting investigator.

CANADIAN GROCER

MONTREAL TORONTO WINNIPEG  VANCOUVER
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BRUNSWICK BRAND

a-.n-...
uonlwlcn BRAND

Sea Foods
| A Profitable and Fast Moving Line

When your customers call or 'phone for
an order of seasonable fish, suggest
Brunswick Brand. The present time is
very appropriate for selling this line, as
they make delicious sandwiches or other
table courses, suitable for Fall and Winter
socials.

Thousands of Canadian grocers . have
found these canned sea foods readily sale-
able and profitable. They possess a whole-
some flavor that always satisfies. Ready
to serve on opening the tin.

Connors: Bros., Limited

Winnipeg Representative :

Black’s Harbor, N.B.
Chas. Duncan & Son, Winnipeg, Man.

49
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Sells by merit

Our world-wide advertising helps the sales—every

advertisement brings customers for the first time

—but it’s the merits of H.P. Sauce which make ¢ S
LY - 24

the sales progressive. A
//‘a ‘9
A < &,
%' ™

OLIVE
BUTTER

Unquestionably appe-
. tizingly popular.

A palatable product
prepared from Select-
ed Spices, Olives,
Pimento and Malt
Vinegar — the Very
Highest Grade Ob-

P l‘OdUCt 2 tainable.
Brewed from choice barley malt, Prominently displayed, Olive Butter will

clarified and aged after the manner of prove itself a brisk seller.

the best wines, Heinz Malt Vinegar has HAVE A STOCK OF OLIVE BUTTER ON

a natural golden-brown color and ,
delicious aromatic flavor not found in any HAND AND DISPLAY IT EVERY DAY.
Sold and Manufactured by

1c;t}}:telr vinegar. In 16 oz. and 32 oz.

otties. . ®
E.W. Jeffress, Limited

WALKERVILLE, ONT.

W. G. Patrick & Co., Limited, Toronto and Winnipeg
Selling Agents for our Blue Seal Lines.

H. J. HEINZ COMPANY

Pittsburgh Toronto Montreal

e

Have No Hesitation

in choosing SMITH

‘Bluenose’ Butter | AW
It always opens up in excellent sha;;e, P ROCTOR

and its quality and flavor are rémark-

ably fine. Taste “Bluenose” yourself! SOLE-FACKERS
Then youw’ll feel more enthusiastic about .

it. Order from your grocer. Halifax - N.S.

SOLE PACKERS
SMITH & PROCTOR : HALIFAX, N.S.
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§§ | Encouragé Your CuStomers

\\\B\\J to Choose ““Schneider’s”
Every customer of yours likes clean, wholesome

meat. Therefore encourage their buying of
Schneider’s Pure Meat Sausage—delightful in
flavor. The satisfaction it gives to the pur-
chaser will help your sales.

Schneider’s
Guaranteed Bacon

During this season of the year there is nothing
more tempting and delicious for breakfast than
a dish of Schneider’s Guaranteed Bacon, served
probably with poached or fried eggs. You can
safely recommend this bacon to be properly cured
—and your sales will be large and profitable.

TRADE MARK

J.M. SCHNEIDER & SON, LIMITED

KITCHENER, ONTARIO

Drop us a Card for Sausage and Smoked Meat Quotations. Satisfaction guaranteed on all mail orders.

‘MARSH’S
Good Fall and

Winter Lines

4
AAN

QLI L L

In every household of good
taste Marsh's Unfermented
Port, Black Cherry Wine,
Raspberry Vinegar or Grape
Juice should be used. The
hostess knows when serving
any one at the social func-
tions that it will be an ap-
preciated climax to any en-
joyable gathering. Especially
good when served with fruit,
cake or tea biscuits.

FINALITY IN
FRUIT SAUCE

as palate pleasure
and true digestive
Replenish your stock to-day
with these delicious bever-

ages — made from luscious
fruits.

The Marsh Grape
Juice Company [}

Sole Proprietors:-
GEORGE MASON & CO. LTD., LONDON, ENGLAND.

Sales Agents:

Winnipeg St.John’s, Nfld. Halifax N.S.
Vancouver F. Manley Bowﬂnl&Br&. IW. Gol;hlcl:

Brown . ]
3'1"6‘3.-@" St.W. 147 Bannatyne Ave.

NIAGARA FALLS, ONT. =
Agents for Ontario, Quebec and Maritime | 3

Provinces:
The McLaren Imperial Cheese
Company, Limited
Toronto and Montreal

"~ ™EMapsy Grape JUICECD
L !‘:A-a:lu FALLS CONT
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Think About Your
0Oil Room

Think of the many minutes you lose in a day, nhand-
ling gasoline and oil, minutes you could save by ¢
the use of up-to-date equipment.

Has each sale made actually paid you a profit, or
have the profits gone glimmering, because of over-
measure, oil spilled or lost through leakage and
evaporation and too much time spent in handling?

A
OIL STORAGE OUTFIT

will put your oil business on a clean profitable basis. It is
leak and evaporation proof, accurate, convenient, absolutely
clean and -attractive and a great time saver. It will sell
more oil with less effort. No loss of any kind. No odor.

Coer s
»

At s s i 3

&

LET US SEND YOU LITERATURE
PROVING OUR CLAIMS

S. F. BOWSER CO., LIMITED

66-67 Fraser Ave. - = = TORONTO, ONT.
Sales Offices in All Centres Representatives Everywhere

\\
SBEe
CELLAR
OIL STORAGEL

R TR b 4 M sy
g
o e T = R SRS
a
)
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Fall—the Season For Colds

Is the Time to Feature

MATHIEU’S o
SYRUP OF TAR :

and

COD LIVER OIL

This highly efficient and nationally known MATHIEU
COUGH REMEDY is not only a cough cure of the
highest order but it also possesses tonic properties that
build up the system while curing the cold. =

Its curative properties will win the confidence of your [fi
customers and on every sale there isa real worth-while profit, |f|

- J. L. MATHIEU CO., Proprietors

SHERBROOKE, QUEBEC
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50% MORE PROFIT
ON DIAMOND DYES

After January 1, 1920, the retail price of each package of Diamond Dyes will be 15¢

everywhere——mstead of 10c.

Have Clerks ask 15¢c a Package

We know you will welcome this necessary
increase in price by the big leader. It
means 50% more profit for you on each
sale hereafter. While your price in-
creases proportionately, your profit is
50% increased as well.

New price, $1.13 per dozen—Same quan-
tity discounts as heretofore.

In our million dollar advertising campaign
which will include your city, and every
city, town and hamlet, we lay great stress
upon the “Diamond Dye Direction Book”
and the “Diamond Dye Color Card.”
Women will come to you for a Direction
Book and ask to see your Color Card. If
not supplied, Write us to-day.

WELLS & RICHARDSON CO., Limited

200 MOUNTAIN ST.

MONTREAL, P.Q.
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There are many chewers in your community
who would appreciate KING GEORGE’S

And

|

) ll|||||||l|

......... EOR

I"' """" o

—the best liked

When you ﬁnd veteran tobacco chewexs
asking for “KING GEORGE’S NAVY,”
it is sure evidence of its customer-pleasing

‘ t re

llllllllllllllllllllll

g T mil

chew’’ in Canada

the profits are real good.

i

Quebec
d
Tobacco Co., Ltd. -

Winnipeg
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“luncheon.

FRUIT

rure JAM

Value for your
Money

— is what you re-
ceive after stock-
ing Furnivall’s
Jam. Constant re-
peat sales are re-
ported being made
daily by our satis-
fied merchants, as
its reputation as a
delicious fruit jam
is increasing.

In addition, your
own customers will
receive due recip-
rocation, in that
they shall find it
economical, saving
butter, when serv-
ing the youngsters
with a bread

A display of
FURNIVALL'S
Fine Fruit Pure
Jam will bring you
good results.

Hamilton -

LimgTED
NT.

. HAMitTon

FURNIVALL-NEW

Limited

Canada

AGENTS—The City of Ottawa, Quebec and the Lower Provinces
with the exception of Cape Breton: Messrs. Geo. Hodge & Son, Ltd.,

Montreal, Que.

Toronto: €. H. Grainger & Co,, 406 Parliament St.

Manitoba: Norman & Screaton, Scott Block, Winnipeg, Man. North-

ern Ontario: E. A. Cuff, North Bay.

Hamilton: J. T, Price & Co.,

35 Mary St., Hamilton, Ont. Cape Breton Island, N.8.: O. N. Mann,
Sydney, N.S. Saskatoon: Gilbert Stroyan, Saskatoon, Sask. New=

foundland: E. J. Godden, St. John's, Newfoundland.

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $2.20
PER INCH EACH INSERTION PER YEAR

BORDEN MILK CO., LTD.,
180 St. Paul St. West.
Montreal, Can.

CONDENSED MILK
Terms—Net 30 days.
Bagle Brand, each 48 cans..$12 50
Reindeer Brand, each 48 cans 12 00
Silver Cow, each 48 cans.... 11 60
Gold Seal, Purity, ea. 48 cans 11 85
Mayflower Brand, each 48 cans 11 85
Challenge Clover Brand, each
48 €CANB ....ccvccnnsinoncs 10 60
EVAPORATED MILK
St. Charles Brand, Hotel, each
24 CANSG ..cuve oo sessssssss $7 90
Jersey Brand, Hotel, each 48
cans .e.oss wada g selnve .. 7600
St. Charles Brani, tall, each 48

T R N ot Sk
Peerless Brand, tall, each 48
8

CADS oo vt » e A T
St. Charles Brand, small, each
4% cans .... 3
Jergsey Brand, small, each 48
LS. ool hamipsisise
Peerless Brand, small, each 48
CANB oo sssssccsss 3
CONDENSED COFFEE
Reindeer Brand, large, each 24

00
00

Cocoa, Reindeer Brand, large,
each 24 cans .......cco0000e 6 26

cans
Reindeer Brand, small, 48 cans 6 50
W. B. BROWNE & CO.
Toronto, Ontario
Wheatgold Breakfast Cereal
Packages, 28-0z., 2 doz. to
case, PEr Case ....cecvecn 6 00
98-1b. jute bags, per bag ... 8 00
98-1b. jute bags, with 25
814-1b. printed paper bags
enclosed, per bag ... .... 50

5-lb. tins, 1 doz. in case...... 716
HARRY HORNR & CO.
Toronto, Ont.

Per case

Cooker Brand Peas (3 doz.

in case) .....c.0000 et L0
Cooker Brand Popping

(8 doz. in case) ........- 420
THE CANADA STARCH CO., LTD.

Manufacturers of the
Edwardsburg Brands Starches
Laundry Starches
Boxes—

40-1b. Canada Laundry......$0 093,
100-1b. kegs, No. 1 white.. 0 1034
200-1b. bbls., No. 1 white.. 0 1074
40-1b. Edwardsburg Silver
Gloss 1-Ib. ehromo pkgs. 0 113
40-1b. Benson's Enamel (cold
water), per case ........ 4
Celluloid, 45 cartons, case... 4 70
Culinary Starch
4 1lbs. W. T. Benson & Co."s
Challenge Corn ........ 010
(Prices in Maritime Provinces 10c
per case higher.)
20 1bs. Casco Refined Potato

Flour, 1-lb. pkgs, .....: 0
(20-1b. boxes ¢ higher, except
potato flour.)

CULINARY STARCHES
40 Jos. Benson’s Celebrated

Prepared Corn, 1 lb., per

Ib: &0 sukuss e s iidrevs s 0 11%
40 1bs. Canada Corn Starch,

1 1b. packages, per 1b. .. 0 10
40 1bs. Challenge Corn

gtarch, 1 1b. packages,

v 2 NS SRR 5T S 010
40 1bs. Argo Corn Staren,

1 lb. packages .........: 010
40 lbs. Casco Refined Po-
tato Flour, 1 lb. pk2s.,

per lb. 0

(20-1b. boxes
Potato Flour)

LILY WHITE CORN SYRUP
2-1b. tins, 2 doz. in case....$6 15
5-1b. tins, 1 doz. in case.... 6 85
10-lb. tins, 1% doz. in case... 6 56
20-Ib. tins, 4 doz. in case. 6 00
Barrels, about 700 Ibs....... 0 08
Half barrels, about 350 lbs.. 0 08%

CROWN BRAND CORN SYRUP
2-1b. tins, 1 doz. in case....$5 55
5-1b. tins, 1 doz. in case.... 6 25
10-1b. tins, 1% doz. in case... 5 95

(5, 10 and 20-lb. tins have wire

handles.)

GELATIN _
Cox’s Instant Powdered Gela-
tine (2-qt. size), per doz... $1 80
MAGOR, SON & CO., LTD.
INFANTS' FOOD
Robinson’s Patent Barley— Dos.

j 5 R dsseseshspiences weoe
i A S L v Rmve
Rubinson’s Patent Groats—

1db. .cccesecccccconcnn ceee  sese

"15-Mh. ceiirenenccreiancancane cese
CANADIAN MILK PRODUCTS,
LIMITED

Toronto and Montreal
KLIM
8 oz. tins, 4 dozen per case..$12.560
16 oz. tins, 2 doz. per case.. 11.50
10 Ib. tins, 6 tins per case .. 25.00

COLMAN’S OR KEEN’S

MUSTARD
Per doz. tins

Durham, 1-1b. jar, each .. ......

Durham, 4-1b. jar, each. ......
BLUE

b= n's Oxford, per Ib. ...... N

In cases, 12 12-1b. bxs. to case 0 27

NUGGET POLISHES
Polish, Black, Tan, Toney Red,
Dark Brown, White Dress-
T i S S i S e 8l 28

g
<
g
fe
=}
%
w
:

wibe &
Metal Outfits — Bl
Toney Red, Dark.g.mw'll:? A
IMPERIAL TOBACCO CO. OF
CANADA, LIMITED
Black ;v-m, 100 Wassisssss $

Stag Bar, 9s, boxes, 6 Ib....
;ny g?l: ﬂ}u:k DEDN wiverses. 1 86
ay plugs, 10s, i

Shamrock, s 3
Tbs., % cads., lﬁ‘lb?d'w

Great West Pouches, 9s, 3-lb.
boxes, 14 and 1-lb, lunch
F*::t. dsm' ..... o1
') an , tine,
Forest an tream,
ol 1 e Y,
Master Workman, 2 lbs, ..... 1
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Please be patient with us

for a few days if you haven’t received your order of new-prlceq
BROWN LABEL “SALADA.” !

We have thousands of orders to

deal with and are shlpplng all in rotation.
BROWN LABEL

We ask you, please POUNDS HALVES
you, preas . 45c¢ 46¢
DO NOT SEND BACK THE ‘ RETAILS FQR

70 CENT PACKETS UNTIL YOU
ACTUALLY RECEIVE YOUR SHIP- == = =
MENT OF 55 CENT TEA, OTHER- - —— *-:=‘_ S
WISE YOUR CUSTOMERS MUST , e e e
BE INCONVENIENCED BY HAV-
ING TO GO WITHOUT “SALADA” "

The public response to this striking
reduction in the price of such a staple
article as “SALADA’’ will surely mean
a great strengthening in the volume of
“SALADA” sales, which are already
larger than those of any other Tea.

% 11
Seasonable Arrivals New Table Raisins l
| ! New Shelled Almonds ||

Florida Oranges °
New Lemons
Extra Fancy

California Orangesand Lemons BOXES APPLES IN GREAT. VARIETY
N HalweeDikes Jonathans Mclntosh
Rome Beauties

Delicious Winesaps and Snows

Extra Fancy
Florida Orangesand Grapefruit

New Crop Nuts

LET US HAVE YOUR ORDERS
: The best of everything in the line.

Place your orders for Xmas with us-and

The House of Quality ensure satisfaction and early delivery.
on Li ‘
Hugh Walker and Son Limited WHITE & CO., LTD
GUELPH, ONTARIO H TORONTO -
: BE . 4 lmporten «of High Class Fruits
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UPTON'S Pue MARMALADES wd JAMS |

~ The present trend of prices
1s down.

Have you tried
our
1920 pack?

We are quite aware of this
condition -and are making
necessary price adjustments.

Write for our revised
price list.

G55 \@  THET.UPTON CO., LTD.

Wil
[t HAMILTON, CANADA

Selling Agents:

S. H. Moore & Company, Toronto, Ont.
Rose and Laflamme, Ltd., Montreal, Que.
Scott-Bathgate Co., Ltd., Winnipeg, Man.
Gaetz & Co., Halifax, N.S.

Schofield & Beer, St. John, N.B.

—

for Baking Day

More women would do more home baking
if more grocers realized that a satisfactory
flour makes more business for them. See all
the groceries a woman gets out for baking
day—goods you supply. Push the sale of
flour.

it X
PURITY FLOUR T o
once introduced becomes a permanent visitor ' ‘ )
on Baking Days. Purity Flour will get you

a big order of baking day needs every week. ;

Western Canada Flour Mills Co., Limited
HEAD OFFICE: TORONTO

BRANCHES AT: Victoria, Nanaimo, Vancouver Prince Rupert, New Westminster, Nelson, Courtenay, Rossland,
Calgary, Edmonton, Brandon, Winnipeg, Goderich, Ottawa, Montreal, St. John
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o Shirriffs

s Bt o TRUE VANILLA

flavors! Try them¥in Made by the Largest Makers of Extracts in Canada.

your favorite recipes.

Shirriff’s do a bigger business in flavoring extracts
than any other firm in Canada. Their success has
been well earned—the result of superior quality
maintained for over forty years.

Shirriff’s True Vanilla is not a substitute or “near-
vanilla”—but genuine vanilla bean extract. It is
fully fifty per cent. higher in flavoring properties
than the Government standard calls for.

Your customers deserve the best. When they ask

for vanilla see that they get true Vamlla——and that
means. Shirriff’s.

Imperial Extract Company - Toronto, Ont.
Selling Agents for Canada: Harold F. Ritchie & Co., Toronto and Montreal

Three [@@[@tmﬂar brands of ....

Malcolm’s
Made-in-Canada
Milk Products

In spite of keen competition Malcolm Milk sales -
are increasing tremendously each week—a vivid
proof that Canadian women are qulck to appre-
ciate the superior excellence of these “all-Cana-
dian” Milk Products. Get behind these three
big sellers and keep them well displayed. The
results will handsomely reward your efforts.

The Malcolm Condensing Co., lelted

ST. GEORGE, ONTARIO
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A Good Salesman—Free

Add a supply of Mapleine recipe booklets to your
sales force—you will find them good salesmen for

Mapleine
“ The Golden Flavor”

The booklet introduces Mapleine to customers in
an irresistible way. To glance over the recipes
is: to want to taste the good things they make.
And this moves Mapleine from "your shelves.
Your name on the front covers is an ad. for
your store. We will print it there,

How many shall we send you?

F.E.Robson &Co., 7 Wellington St. W., Toronto
Mason & Hickey, Box 2949 - Winnipeg

OAKEY’S

“WELLINGTON”
KNIFE POLISH

The original and only reliable prepara-
tion for Cleaning and Polishing Cut-
lery, etc.

John Oakey & Sons, Ltd.

Manufacturers of

Emery, Black Lead, Emery Glass and
Flint Cloths and Papers, etc.

Wellington Mills, London, S.E.1, Eng.

‘ Agents:
F. Manley, 147 Bannatyne Ave. East.
Winnipeg
Sankey & Mason, 839 Beatty Street
Vancouver.

R S,

THE COWAN CO., LTD.,
Sterling Road, Toronto, Ont.

COCOA AND CHOCOLATE
COCOA

Perfection Cocoa, lbs., 1 and 2
doz. i

6
Perfection, %-Ib. tins, doz... 1
Perfection, %-Ib. tins, doz... 3
Perfection, 108 size, doz...... 1
Perfection, 6-lb. tins, per lb. 0
Empire Breakfast Cocoa, -
1b. jars, 1 and 2 doz. in box

25
T0
25
25
45

QOE ~ soepemanion nsaviisesses 3 50
Soluble Cocoa Mixture (sweet-

ened), 5 and 10-ib. tins, per

TD3 e ot M via v obaa ws ey 0 30

UNSWEETENED CHOCOLATE
Supreme Chocolate, 12-lb.

boxes, per b, .....iiveneee 047

Supreme Chocolate, 10c¢c size,
2 doz. in box, per box..... 2 86
Perfection Chocolate, 10c size,
2 doz. in box, per box....

SWEET CHOCOLATE

Eagle Chocolate, s,
Eagle Chocolate, 14s,
boxes, 28 boxes in case.... 0 38
Diamond Chocolate, ¥s, 6 and
12-1b. boxes, 144 Ibs. in case 0 38
Diamrond Chocolate, 8s, 6 and

12-lb. boxes, 144 lbs, in case 0 88°

Diamond Crown Choecolate, 28
cakes In DOX ueiiriceianen 180

CHOCOLATE CONFECTIONS

Maple Buds, 5-1b. boxes, 30
boxes in case, per b, ...... $0 49
Milk Medallions, 5-1b. boxes,

All foreign and domestic
fruits, also fresh Georgian
Bay trout.

LEMON BROS.

OWEN SOUND - - ONTARIO

We now Book orders for Xmas Clear Toys.
Packed in wooden boxes 10 lbs. each.

S. & M.

The Cream of all Chocolates.

Write us jor Prices and Discounts.
Sole Canadian Distributors :

Dominion Confectioners Limited
229 Notre Dame West, Montreal

Our Agents:
Samuels, Carney & Dickie Ltd. Chadwick & Co.
Halifax, N.S. Toronto, Ont.

L. Bdw-rd Whittaker H. H. Beer
St. John, N.B. Summerside, P.E.I.

30 boxes in case, per Ib. ... 0 49
Lunch Bars, 5-lb. boxes, 30

boxes in case, per 1b. ...... 0 49
Coffee Drops, 5-lb. boxes, 30

boxes in case, per Ib. ...... 0 49
Chocolate Tulips, 5-1b. boxes,

80 boxes in case, per b. ... 0 49
Milk Croquettes, 5-1b. boxes. 0 49
No. 1 Milk Wafers, 5-1b. boxes,

30 boxes in case, per Th. ... 0 49
Chocolate Beans, 5-lb. boxes,

30 boxes in case, per Ib.... 0 45
Chocolate Emblems, 5-1b. boxes,

30 boxes in case, per 1b.... 0 4b
No. 2 Mik Wafers, 5-lb. boxes,

30 boxes in case, per Ib.... 0 4§
No. 1 Vamlla Wafers, 5-1b.box,

80 boxes in case, per Ib.. 045
No. 2 Milk Wafers, 5-1b. boxes,

80 boxes in case, per Ib. .. 0 42
Nonpareil Wafers, 5-Ib. boxes,

30 hoxes in case, b. ..... 0 45
Chocolate Ginger, 5-lb. boxes,

80 boxes in case, per lb.... 0 60
Crystallized Ginger, 5-1b. boxes,

30 boxes in case, per Ib. .. 0 60

NUT MILK CHOCOLATE, ETC.

Nut Milk Choeolate, s,
wrapped, 4-Ib. box, 36 boxes

in case, per box .......... 2 86
Nut Milk Chocolate, %l.

wrapped, 4-1b. box, 36 boxes

in case, per box ........... 2 86
Fruit and Nut or Nut Milk

Chocolate, lbs., unwra

6-1b. box, & div. to cake, 24

boxes to case, Ib. ......... 047
Nut Milk Chocolates, bs,

squares, 20 squa to e,

packed 3 cakes to bax. 24

boxes to case, per box..... 2 45
Fruit and Nut Mxlk a:oeolata.

2-1b. cakes, 8 eukes to box,

82 boxes to case, per lb..... 0 47
Fruit and Nut Mnk Ghoeohee

Slabs, per Ib. ....ccoc0aes 0 47

Milk (Xloeohte Slabs, with

November 19, 1920

Asgorted Nuts, per lb. ..... o4
Plain Milk Chocolate Slabs,

per M. .ececcaon T A sy 0 47

MISCELLANEOUS

Maple Buds, fancy, 1 lb.,, %

doz. in box, per doz. ...... 6 26
Maple Buds, faney, % 1b., 1

doz. in box, per doz. ..... 3 36
Assorted Chowlate 1 1b., %

doz. in box, per doz., ...... 6 26
Assorted Chocolate, % 1b., 1

doz. in box, per doz. ..... 3 86

Chocolate Ginger, % 1b., 1

doz. in box, per doZ....... 4 50
Crystallized Ginger, full %

ib., 1 doz. in box, per doz. 4 50
Active Service Chocolate, %s,

4-lb box, 24 boxes in case,

r box
'I‘riumph Chocolate, %s, 4—1!b
boxes, 36 boxes in case, per
DO oo s sianisaevessdasaniey
Triumph  Chocolate,  V4-lb.
cakes, 4 1lbs., 36 boxes in
case, per box
Chocolate Cent Stmks, % gr.
borxea. 80 gr. in case, per
M—dc Milk Chocolate Sticks,
60 boxes in ease .......... 0 80

118

6c LINES

Filbert Nut Bars, 24 in box,
60 boxes in case, per box.
Aﬂmond Nut Bars, 24 in box,
50 boxes in case, per box..
Ginger Bars, 24 in box, 60
boxes in case, per box.
Fruit Bars, 24 in box, "60
boxes in case, per box.
Active Service Bars, 24 in box,
60 boxes in case, per box..
- Vietory - Bars, 24 in box, 60
boxes in case, per box.
Queen’s Dessert Bars, 24 in
box, 60 boxes in case, box.
Regal Milk Chocolate Bars, 24
in box. 60 boxes in case, per

$0 95
0 9%
0 9%
0 95
0 96
0 96
09 .

...................... 0 9
Royal Milk Cakes, 24 in box,
80 boxes in case, per box.. 1 00
Cream Bars, 24 in box, 50
boxes in case, per box ..... 0 9%
We pack an assorted case of 60
boxes of bars.
Maple Buds—
e display boxes
8e pyramid packages, 4 doz.
in box

(A A=A R 190
Queen’s Dessert, 10c cakes, 24
eakes in box, per box ..... 2 00

W. K. KELLOGG CEREAL CO.,

Battle Creek, Mich.
‘Toronto, Canada.
The Waxtite Line
Kellogg’s Toasted Corn Flakes
Kell‘l‘?.v'o Toasted Corn Flakes
Kellogg’s Shredded Krumbles 4 8§
Kellogg’s Shredded Krumbles,
B R B E¥gies 2 00
Kellogg’s Krumbled Bran ... 26
Kellogg’s Krumbled Bran, Ind. 2 00

BRODIE & HARVIES, Ltd.

14 Bleury St., Montreal.
XXX Self-Rising Flour, 6 lbs.
packazes, doz.

415
2 00

The. S I S Y 00

Do, Bir I8y 56 e sitnie s s 305
Brodie's @elf-Rlsmg Pancake

Flour, 1% 1b. pkgs., doz... 1 60

_—————————————————ux

To get business you must go after it.
Others do it through this paper
—why not YOU?
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Canned Fru1ts

We have a little Special to offeri
you in Canned Fruits.

They are 1919 pack and-at the
figures we quote they should
appeal to dealers who want!
something to run out at cut
prices. e

Joan of Arc Lombard Plums,
Light Syrup, 2s . 1.75
Joan of Arc Egg Plums, |
- Heavy Syrup, 2s 1.75
Peerless Damson Plums,
Heavy Syrup, 2s 1.75

Y ork Strawberries,2s,HeavySyrup 2.25

Ben Hur Red Raspberries, 2s,
- Heavy Syrup 3.65

If you think you can handle any of these lines we:
shall be glad to hear from you. Of course our
offer 1s sub]ect goods being unsold on receipt of:
orders.

H. P. ECKARDT & CO

WHOLESALE GROCERS

CHURCH STREET & ESPLANADE TORONTO
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For Real Satisfaction

| A very delicious: Sardine from the
e waters of Norway. Packed in the
purest olive oil. ‘Suggest them for
Winter socials.

The most popular Sardine on the
market.

Order from your wholesaler to-day.

i:l Canadian Agents: ':

John W. Bickle & Greening

Hamilton Ontario

I ‘{ SAMUEL DOBREE

& SONS

LONDON
ENGLAND

ESTABLISHED 17th CENTURY

GROWERS AND PRODUCERS

SUGAR—MOLASSES
—_COCOA

IMPORTERS AND EXPORTERS

BRANCHES IN ALL PARTS
OF THE CIVILIZED WORLD

CANADIAN BRANCH
UPPER WATER STREET
HALIFAX, N.S.

Sanator

\ a genuine T onic for

Invalids

f’f‘ and '::: ' '
.I i i : '_7" 7 ": ::'*
et K nown the World over

Send your orders
direct to

18 Cartier Square
MONTREAL

N. B.

Egg
Carriers

The never-break Egg
Carrier is the Dealers’
Friend and Money Saver.

Prompt Shipment.

WALTER WOODS & CO.

HAMILTON AND WINNIPEG
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Y &S
STICK LICORICE

in 10c Cartons

Everything in Licorice for all J

Industries using

LICORICE

in any form.

==

Made in Canada by

National Licorice Company
MONTREAL
I Catalogue and Price List on Application.

=
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Cane’s Pencils extensively advertised,
are as good as represented to be both
as pencils and as profitable sellers. The
counter or window display box illus-
trated here is in colors and particularly
adapted for attractive advertising pur-
poses.
Every Wholesale Grocer in Canada

stocks these standard lines. Order
through Your Wholesaler.

Wm. Cane & Sons Co., Ltd.

Newmarket, Ontario

AT

Puppy Biscuits are the daily
menu of millions of dogs the
world over.

Why not be “The Canine Cater-
er” for your town? Ask your job-

" ber or write for samples, prices
and supplies to:—

F. W. KENDRICK & CO.
313 Carter Cotton Buildings, Vancouver
or

HUGHES & CO.
109 Place d’Youville, Montreal

Spratt’s Patent Limited
24-5 Fenchurch Street, London, E. C. 3, England
L L L

——BAGS—

AND COTTON LINERS

The Highest Prices Paid

for Jute Sugar Bags and Cotton Liners
—in large or small quantities. Just
gather them together to-day before you
( forget—and send to us.

Scientific Reclamation of Commercial Waste

6 Maud Street, Toronto
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LONDON, E.C4. ENGLAND.
Cables: ““Loudly, London’’

Codes (Private): A.B.C. 4th and 5th Editions
Western Union and Bentleys

There are plenty of fine fish in the sea,
but the best of all Sardines are the

] REAL
SARDINES
The Elite of the Sea

(Packed in Pure Olive Oil)

TOCK Quality, Mr. Grocer, for suec-

cessful business. The Obayo Real

Sardines are of top-grade quality
because only the finest selected sardines
find their way into Obayo tins labelled
gold and blue. Thus we are able to
guarantee each tin to be of regular first-
class quality. Moreover, the fish are
packed in pure olive oil. Your enter-
prise requires big business in all your
lines. Be quite certain of this:

Obayo Real Sardines

will bring
BIGGER AND BIGGER
REDOUBLED AND REDOUBLED
SARDINE BUSINESS
When next you order Sardines,
ORDER

Obayo Real Sardines

Direct Importers:
FIELD & CO. (F-M.), Ltd.,
40-42 King William St., London, E.C. 4

Canadian Agents:
SAINSBURY BROS., Board of Trade Bldg., TORONTO, ONT.
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STONEWARE JARS

as Food Protectors
are needed in every
home.
Place your order
early.

i The Toronto Pottery Co
Limited
608 and 609 Temple Bldg.

Bay and Richmond Sts.
Toronto, Canada

We are now located in our new and more
spacious warehouse at

60-62 JARVIS STREET
TORONTO SALT WORKS

GEO. J. CLIFF

WHITE-COTTELL’S

Best English Malt Vinegar

QUALITY VINEGAR

White, Cottell & Co., Camberwell, London, Eng.

Agents:

W. Y. COLCLOUGH, 259 Kingswood Road
Beach 2170 Toronto

J. E. TURTON, Board of Trade Building,
Montreal

OPPENHEIMER BROS., LTD.
Vancouver, B.C.

BAIRD & CO., Merchants, St. John’s,Nfld.

Order from your Jobber to-day.

“SOCLEAN”

the dustless sweeping nd

SOCLEAN, LIMITED

Manufacturers TORONTO, Ontario

Waterloo - -

THE

CHARLES MUELLER COMPANY

Limited
Barrels and Kegs
Oak, Ash and Gum
From 5 Gals. te 50 Gals.

Ontario

SHELLED WALNUTS
IN FIRM MARKET

Spot stocks of shelled wal-
nuts are being offered at
low figures. This is being
done to clear up old stocks
pending the arrival of new
crop goods. The primary
market, however, has
shown a firmer tone with
quotations advanced five
cents per pound.

Shelled almonds have an
easier undertone with quo-
tations for January de-
livery ten cents per pound
under present prices on
spot stocks.

e e e e S

Olivier's Cream Toffee

5 cent bars

0. K.—Almond—Cocoanut
The finest made
Brokers
Man. & Sask. - Watson & Truesdale
Calgary - Clarke Brokerage
B.C. - Robt. Gillespie & Co., Vancouver

G. F. OLIVIER (the toffee man)

MEDICINE HAT

A. F. VINCENTELLI & CO.

ANTWERP (BELGIUM)

The oldest Corsican Candied Peel and Fruil Manufacturers

CITRON - LEMON - ORANGE
CHERRIES - ANGELICA
ASSORTED FRUITS, Etc.

30 DOZ. CASE FILLERS

ONE DOZ. CARTON FILLERS
3 -INCH CUSHION FILLERS
CORRUGATED FLATS

The TRENT MFG. CO., LTD.
TRENTON - ONTARIO

Information

We can keep you posted with all
daily news and business Tips.
Canadian Press Clipping Service
143.153 University Avenue, Toronto

GROCERS-This Interests You

These Lines Show Big Profits
PEAS, Large White Marrowfat

Boiling Peas, per 1b. ....6%c Ib.

Large English Blue Marrowfat

Peas; ‘percibia b 557 5 10%se¢
BEANS, White Choice, per

bugadesl R B Wi $4.25
POP CORN, Globe Brand, per

ue i et Sl g Tec
MIXED BIRD SEED, in bulk, per

1S e A I R N SR Y 10¢

Samples on Application.

CHARLES E. BISHOP & SON

SEEDSMEN
BELLEVILLE, ONT.

GROCERS

Will secure the very best selected eggs,
creamery butter and fancy dressed poultry
by getting their supplies from

C. A. MANN & CO.

LONDON, ONT,
Phone 1577

s« o ¢ =m0 L = BYW A Ao B
R

e e ShasE
I\ o J Bed By 7\ A Ad B B
GAS MANTLES.

CAN TIE IN AKNOT WITHOUT

PO o
I\ ls#) THE MANTLES THAT YQU*

X :
§ b DAMAGE-SUPERSEDE ALL
J OTHER STYLES FOR [XYERTED

=¥ GAS LIGHTS

. e NG ver
R?M’Mosrc 6 Ga, 12 VarSa.c

PACIFIC GOAST MANTLE FACTORY

The SARNIA PAPER BOX CO., Ltd.

SARNIA, ONT.
Manufacturers of :
Ice Cream Cartons, Paraffined.
Butter Cartons, Paraffined.
Egg Cartons: Special Egg Fillers.
Folding Candy Boxes; also handy
Paraffine boxes for bulk pickles,
Mincemeat, ete.

CRESSY’S

CONCE ATED FOOD FLA
NTR TRACTS VORING
Made from the purest ingredients.

Many times stronger than Gov-

ernment standard. -— Specify
Cressy’s when ordering Extracts.

John R. C'""&au%’ King St. W.,
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Rates For Classified Advertising

Advertisements under this heading 3c per word for first insertion; 2¢ for each sub-

sequent insertion.

Where answers come to Box number in our care to be forwarded 5 cents per inser-

dion must be added to cover postage, ete.

Contractions count as one word, but five figures (as $1,000) are allowed as one word.

Cash remittance to cover cost must accompany all advertisements. In no case can
this rule be overlooked. Advertisements received without remittances cannot be acknow-

ledged.

FOR SALE

OR SALE—ONE OF THE BEST RETAIL

grocery businesses in the best city of Western
Canada, turnover $80,000, showing good profit;
reason for selling, leaving country. Price, ap-
proximately $30,000, includes buildings, fixtures,
stock and delivery equipment. Apply Owner, Box
398, Canadian Grocer, 153 University Ave., To-
ronto, Ont.

OR SALE—ONE 120-ACCOUNT McCASKEY

Register, complete, $35; one Empire Type-
writer, $35; both in Al condition. Frank Mossop,
602 Thirteenth Ave. E., Calgary, Alta.

OR SALE—A QUANTITY OF BUTTER, EGGS,
and poultry each week, good grade. Apply Box
201, Uxbridge, Ont.

FOR SALE—GENERAL STORE STOCK. EIGHT
thousand. Will rent or sell property. Good
farming country. Clay industry. First-class loca-
tion for future business builder. Write owner.
Box 1, Willows, Sask.

FIXTURES FOR SALE

EVERY MERCHANT WHO SEEKS MAXIMUM

efficiency should ask himself whether a Gipe-
Hazard Cash Carrier, as a time and labor saver,
is not worth more than the high-priced labor
which it liberates. Are you willing to learn more
about our carriers? If so, send for our new
Catalogue J. Gipe-Hazard Store Service Co.,
Limited, 113 Sumach St., Toronto.

£

POSITIONS WANTED

POSITION WANTED BY MAN OF 28, WITH

eight years’ experience in retail groceries.
Capable of management, good references. Box 396,
Canadian Grocer, Toronto.

EAL LIVE MAN WITH LIFELONG EXPERI-

ence in grocery and produce trades is open for
better proposition as partner, manager, aecountapt.
ete. It is not always easy to get in touch with
right party of experience. Investigate. May be
mutual opportunity. Box 290, Canadian Grocer,
153 University Ave., Toronto, Ont.

SITUATION WANTED—AS CLERK OR SALES-
man, in the Province of Ontario, by smart
young man having eight years’ experience in
general store business. Can give best of refer-
ences. Full information at Box 402, Canadian
Grocer, 153 University Ave., Toronto, Ont.

SITUATIONS VACANT

XPERIENCED GROCERY SALESMAN DE-
.~ sires position traveling out of Winnipeg, call-
ing on wholesale or retail trade. Nine years’ ex-
perience. Age 26. Will furnish references on
application. Box 298, Canadian Grocer, 153 Uni-
versity Ave., Toronto, Ont,

COLLECTIONS

MANUFACTURERS, WHOLESALERS AND

Jobbers can reduce their “Collection expenses”
to a minimum by using Nagle One-Per-Cent. Draft-
Service. Don’t pay 10% or 159 on accounts you
can have collected at 19! TInvestigate this sys-
tem. Thoroughly reliable, Established 1909. Send
for supply of 19 Drafts to-day.. Nagle Mercan-
tile Agency, La Prairie (Montreal), Que,

BAKER’S
COCOA and
CHOCOLATE

preparations
arethestand-
ardsfor qual-
ity. Allother
brands are
compared
with them
but none has
been found to be better.

Made in Canada

Registered
Trade-Mark

On the Market for 140 Years

Walter Baker & Co. Limited

Montreal, Can, Dorchester, Mass,
Established 1780

Opportunities
are offered
every week

on this page.

Are you
making use
of them?

Say YouSaw ItIn
Canadian Grocer,
It Will Help To
Identify You.

COLLECTIONS!

Our ability to collect ac-
counts has been highly prais-
by merchants all over

on You are
under no obligation to us if
we do not collect. We guar-
antee you a thoroughly hon-
est serviee. Prompt remit-
tances. Give us a trial, We
collect where others fail,
Fstablished 1909,

Nagle"Mercantile Agency
Laprairie (Montreal) Que
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“Just how does this Bacon
Sell other lines?”

The Dealer was Asked

HIS answer, as reported in Nov. 5th 1ssue
of Canadian Grocer (page 136) reads

in part as follows:

When a Grocer pleases his trade
with a certain line of goods it
provides a good selling argument
for other articles.

“It is essential to dealer’s suc-
cess to create confidence be-
tween his clientele and himself.
I carry one particular line of
bacon, because I believe it is a

top-quality line—I think it is the
best that can be bought. It is
in keeping with my endeavor to
handle only high-grade goods.
My trade is well pleased with it.
In short, I stock and push cer-
tain articles for which I myself
will vouch as to quality and gen-
uine satisfaction.”

This Dealer has proved that handling a high class line
of smoked meats increases general sales. The bacon he
sells 1s

Swift’s Premium

“Experiences teaches!”  Why not profit by this
merchant’s experience? Order:

Swift’s Premium
Hams and Bacon

Through our Salesman, or direct

Swift Canadian Co.
Limited
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/{ Y NG BACL S TN OUR employees get a practical
< (' ¢ u ’ 916 3 Y demonstration in accuracy,
when you install a Dayton Comput-

P ayS ing Scale—in fact, they’re actually

o, 2 ‘ preyented from making mistakes,

Dlvz den d S_ which cost you money. Your cus-

tomers are assured of fair treatment

' and up-to-date service. It pleases

both—and profits you. Write for
and Pleases catalog of models, and prices.

Prevents Errors

Customers

| International
Dayton Scales
MADE IN CANADA’

International Business Machines Co. Limited

F. E. MUTTON, Vice-President and General Manager

Head Office and Factory : 300-350 Campbell Avenue, Toronto

rFAX WINNIPEG SASKATOON
44 Ifﬁ;ﬁ&ﬁ? St. 127Ca¥18ﬁ,yw, 227 McDermott Ave. 254 3rd Ave. S.
i, QUEBEC EDMONTON
ms"%’fﬁfﬁ"sz. lsscenggllrnm St. 508 Merger Bldg. 10118 102nd Ave.
5 TOR HAMILTON MONTREAL
"t Thneo Ba. 115%  Yonge st. 228 King St. B. 1 and 3 Notre Dame St. W.
LONDON VANCOUVER
489 Richmond 8t. 110 Water St.
Also Manufacturers of International Time Recorders and International Eleclric Tabulat

D




