


Seeking power from winds

in Guangdong

inds of opportunity may be

blowing in South China for
Canadian firms with products or tech-
nology related to harnessing the power
of the wind for electricity. With continued
blackouts and brownouts across the
region, efforts are being stepped up to
find alternative energy solutions to help
fill some of the burgeoning energy
demands in one of China's fastest
growing regions.

Since 2000, China’s demand for
power has outpaced supply. In 2002,
12 provincial grids had to restrict power
supplies during summer and winter. In
2003 the figure increased to 23. Per co-
pita power generation in China is equal
to 1/13 of that of the United States and
1/8 of that in Japan despite rapidly
rising per capita power consumption.

China will need a total generating
capacity of 1.5 billion kilowatts by
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2010. By the end of 2003, its
installed capacity was 385 million
kilowatts. Much of the required new
capacity is to be filled by thermal power
and hydro facilities. Developing renew-
able energy sources, such as wind, will
be integral in meeting China's power
needs. Presently, the use of wind in
power generation is at an unpreceden-
ted level of commercialization.

Investing in wind power

In Guangdong, wind resources across
its 3,300 kilometres of coastline are
capable of generating 3 million kilowatts
of power. Over the next six years,
Guangdong plans to invest nearly
$900 million in wind power, aiming to
increase its wind power capacity to
800,000 kilowatts by 2010, from the
current 66,000 presently being gene-
rated by Nan'ao and Huilai wind-power
facilities, the second biggest wind farm
in China.

Progress is also being made with
the Zhuhai Gaolan Wind Power
Project, with investment by the Beijing
Guohua Electric Power Corporation of
$30 million and the Yangjiang Hailing
Island Project with investment by the
Hong Kong Zhonghua Electric Power
Company of $123 million.

The Shibei Wind Energy Plant in
Huizhou is a demonstration project
approved by the central government
in a franchise business model. The
Guangdong Yuedian Group was
selected to build and operate it with an
installed capacity of 25,000 kilowatts
in phase one, due to be operational
by the second quarter of 2005. Upon
completion in 2006, the total installed
capacity would reach 100,000 kilowatts,
with 167 local generating units.

Mainland power producers are looking
to the nascent wind power sector to
diversify energy supplies and prepare

for future regulations stipulating greater
use of renewable energy. Preferential
policies are being implemented to
support development of clean energy
resources in Guangdong. The price
paid to wind power plants is $0.08 per
kilowat-hour (kWh), much higher than
the ordinary on grid price of $0.05 per
kWh. Encouraged by such prospects,
investors—State-owned power conglo-
merates, private and foreign firms—
have set their sights on the sector.

However, the development of wind
power in China is still at an early stage,
generating 560,000 kilowatts of electri-
city last year. The figure is rather small
compared to Germany's 14.6 million
kilowatts and the world's 39 million
kilowatts. Wind power development in
China continues to face the challenges
of huge investment needs and high per
kilowatt production costs.

Conclusion
Business opportunities for Canadian
companies in this sector:

e technology transfer

e project investment via partnerships
with local electric companies

¢ domestically-made equipment
production.

Useful local contacts: Guangzhou
Institute of Energy Conversion, Chinese
Academy of Science (www.giec.ac.cn),
Guangdong Yuedian Group
(www.gdyd.com)

For more information, contact
Connie Li, Trade Commissioner (Envi-
ronment and Energy Sectors), Canadian
Consulate General in Guangzhou, tel.:
(011-86-20) 8666-0569, ext. 3353,
fax.: (011-86-20) 8667-2401, e-mail:
connie.li@international.gc.ca, Web
site: www.guangzhou.ge.ca. w

The powerful lure of the Pearl River Delta

ome 124 Canadian business people

had a unique chance to experience
the extraordinary dynamism emanating
from South China’s Pearl River Delta
(PRD) region while participating in
Minister Peterson’s recent Canada Trade
Mission to China.

Located at the heart of Guangdong
Province, the Pearl River Delta “Factory
of the World"” accounted for 90% of
provincial exports in 2004, which
totaled $247 billion. Guangdong
absorbed $12.3 billion in foreign
direct investment—first amongst China’s
provinces—and achieved a 2004
GDP growth of 14.8% to $198 billion.

Already a key production and distri-
bution base for China and an export
manufacturing platform for the world,
the region is home to multinationals such
as Avon, Colgate-Palmolive, Heinz,
Honda, IBM, Nissan, Nortel, Procter
& Gamble, Toyota and Walmart. The
region is also experiencing massive
infrastructure, industrialization and
urbanization initiatives.

Potential for innovative
partnerships

During the Trade Mission, participants
met with the Canadian Consulate
General trade team in Guangzhou,
representatives of more than 40 com-
panies and officials who traveled to
Hong Kong to explore innovative part-
nerships potential in services, agrifood,
transportation, education, information
and communications, and biotechno-
logy. Local experts also informed them
about opportunities and challenges of
doing business in the PRD. Companies
benefitted from these meetings to
develop and to explore new business
opportunities in South China. Four
partnership agreements were signed
by Canadian companies and other
ICT opportunities were pursued. These
included public security needs of the
2010 Asian Games in Guangzhou,
e-government with Guangzhou

units ﬁ'EUs} Accardmg to one Hong Kong academnc, ﬂus year;

Guangzhou's new Exhibition Centre.

City and agrifood links with the
Guangzhou Food Association.
Guangzhou has major infrastructure
projects in the works including the
second phase of the new Baiyun
International Airport ($1.2 billion),
a regional railway network, four new
subway lines, the development of the
port of Nansha and $29.6 billion
worth of new infrastructure in the run-
up to the 2010 Asian Games, which it
will host. The Hong Kong-Zhuhai-Macau
bridge is slated for completion in 2008,
opening up even more areas for deve-
lopment in the Western part of the PRD.

aughpuf mcreusmg

The region’s history of "openness"
and relative freedom from government
interference has created a sophisticated
business community willing to do
business with the world. With some
20 million affluent consumers, the
PRD’s urban markets are increasingly
demanding items for quality of life,
modern convenience and lifestyle,
including cars, computers, wireless
phones and devices, higher education,
imported foods, improved health care
and recreation.

Adjacent to Hong Kong, the region
is also one of the best served areas in
China for financial and business
services. Hong Kong has invested over
$98 billion in Guangdong; 63,000
Hong Kong firms employ some 12
million people in the Pearl River Delta
region and Hong Kong handles 80%
of their exports and imports.

For more information, contact
the Canadian Consulate General in
Guangzhou, tel.: (011-86-20) 8666-
0569, fox: (011-86-20) 8667-2401,
e-mail: ganzug@international.gc.ca,
Web site: www.guangzhou.gc.ca. %

* For every 100 people in Shenzhen there will be 85 mobile phones;
* Cable TV will reach over 95% of the city’s population;

| ® Over 50% of its residents will have access to digital TV;

* For every 100 households there will be over 80 computers;

* For every 10,000 people there will be 4,600 Internet subscribers;

® QOver 50% of schools will have broadband connections and will use

multimedia facilities;

* Ecommerce will amount to 5 billion yuan ($609 million) a year;

* Over 50% of enterprises will have home pages; and

® 50% of the city government's public services will offer electronic service delivery.
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NEW BERLIN AIRPORT

he $4.32 Cdn billion project to develop the Berlin-Schénefeld

Airport into Berlin-Brandenburg International Airport (BBI) will
begin construction in early 2006, with airport operations to
begin ramping up by 2010. BBI is intended to become the sole
airport serving Berlin, with Berlin-Templehof Airport likely closing
in 2005 and Berlin-Tege! Airport closing shortly after BBI becomes
operational. In total, the airport will cover an area of about
2,000 hectares.

The airport will include the construction of a new runway with a
length of 4,000 metres and the extension of an existing runway
to 3,600 metres. A new train station and the extension of local
rail and subway lines, valued at no less thany 800 Cdn million,
will be integrated into the overall construction of the airport.
The general planning works for the $800 Cdn million terminal
were recently awarded to Planungsgemeinschaft Flughafen BBl
(Planning Association Airport BBI).

Canadian companies with international experience in supplying
airport-related products and equipment (such as for the IT,

Germany at a glance
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| Although opportunities exist in numerous sectors,

the sectors described in this section deserve

'R particular attention.

security and materials handling sectors) may pursue European
tenders in cooperation with local agents or partner firms.

Please refer to the following Web sites for further project and
tendering information:

= Www.berlin-airport.de/bbi/rubEnglish/index.html

= ted.publications.eu.int/official

For more information, contact the Trade Commissioners Nathalie
Niedoba at nathalie.niedoba@international.gc.ca or Thorsten
Henke at thorsten.henke@international.gc.ca at the Trade
Section of the Canadian Embassy in Berlin

(011-49-30) 20312-0.

Austria

AGRI-FOOD AND SEAFOOD:
Something to chew on

ermany is the leading European importer of agriculture, agri-
food and seafood products, with total imports amounting to
$60 billion in 2003. Imports from Canada the same year were
$280 million (German Federal Office of Statistics).

The German market for food products is dominated at the retail
level by a handful of large chains (top five chains account for
60%, top ten chains for 83% of the market). It is characterized by
a very strong discounter presence, a price-sensitive consumer
population and a fast-growing market for organic products.

The greatest potential in this sector is for prepared food
products, including high value-added and/or retail-ready
products. Of particular interest are organic products—a very fast
growing segment of the German food market, in which Canada
has particular advantages. A large segment of German
consumers strongly favour products that are organic and
associated with healthy environment—consumer perceptions
that match well the Canada “brand” and provide an effective
marketing tool.

Germany is the site of several major agrifood trade fairs that are
important to both European and global markets. An interesting
recent trend is toward more specialized fairs for particular food
products, which have enjoyed fast growth in recent years,
attracting specialized exhibitors and visitors aimed mainly at the
EU market.

For more information, contact Trade Commissioner Stephan Rung
at the Canadian Consulate in Dusseldorf at (011-49-211) 17-21-70
or by email at stephan.rung@international.gc.ca

Agritechnica * Hannover, Hovember 8-12, 2005
www.agritechnica.de ¢ Canadian Pavilion on site

Anuga ¢ Cologne, October 8-12, 2005 ¢ www.anuga.com

Biofach, World Organic Trade Fair ® Nuremberg, February 16-19, 2006
http://biofach.de # Canadian Pavilion on site

The German government has a strategy of attaining 25 percent
renewable resources by 2020 in electricity generation, fuels,
heat generation and the production of materials and chemicals.
Since these figures are currently well below 5 percent, a number
of government programs have been developed to support their
market introduction.

Agdricultural-based renewable resources
is an area that Canadian firms are
particularly well-placed to exploit.
Overall, markets exist for.products and
new technologies from renewable
resources, For example, ag-fibres are
used in the automotive industry.

A mineral oil tax exemption for biofuels
has spurred the construction of
numerous biodiesel and bioethanol
plants throughout Germany. Market
predictions suggest that demand for
bioethanol and biodiesel will not be met by

national producers. Opportunities for Canadian companies include
improved conversion technologies, raw material supplies (for
biodiesel) and applications for byproducts (e.g. glycerin or
oilseed cake).

The German government is investing in biomass-to-liquid
(BTL) fuel plants, which are expected to come on line in four to
five years.

The biogas industry is receiving considerable government
support for both the construction of fermentors and for the sale
of electricity generated with biogas. Other applications in the
areas of heat generation and automotive fuel are pending.

Homeowners who incorporate insulation made from natural fibres
receive a subsidy up to 56 Canadian dollars per cubic metre.

The market for biodegradable plastics in Germany will expand
rapidly as an exemption from the recycling fee (Green Dot
Program) is put in place.

Support for R&D and pilot plants for biorefineries is expected to
increase in the medium term. Biorefineries convert plant-based
resources into chemicals using specialized bacteria.

For more information, contact Trade Commissioner Steffen Preusser
at the Canadian Embassy in Berlin at (011-49-30) 203-12-365 or
by email at steffen.preusser@international.gc.ca.

Energy * Hannover, April 11-15, 2005
www.hannovermesse.de

Did you know...

A leader in high-tech production machines and
control systems, Germany registers the second-
largest number of triad technology patents in the
world each year.

Since 1971, more than 500 projects in more than a
dozen different fields of science and research have
been completed between Canada and Germany, and
about 100 joint projects are typically under way at any
given time,
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Texas computer giant sets
up new site in Edmonton

O n July 14, 2004, Texas-based
computer giant Dell Incorporated
announced its decision to establish a
customer contact centre in Edmonton,
Alberta. The culmination of a year of
economic development challenges,
dedication and stamina, the Dell deal
was sealed with successful teamwork
among several levels of government
and the private sector that included
International Trade Canada, Alberta
Economic Development, the Edmonton
Economic Development Corporation
and the Northern Alberta Institute

of Technology.

Determined to make a Canadian
site location work, the team—led by
Canada’s Consulate General in Texas—
returned several times, articulating a
commitment and belief that Canada is
the place where Dell can be successful
and gain fraction toward its ambitious
$60 billion revenue target. The team
connected with Dell’s business plan and
coordinated a Canada-wide approach
that spoke to the company’s needs.

“Edmonton has it all”
With its Canadian corporate headquar-
ters in Toronto, Dell Canada chose
Edmonton for its newest site because
the city met all the necessary criteria.
“We looked for a location in Canada
that offers a good quality of life, highly
skilled workers and world-class training
programs. Edmonton has it all,” said
Ro Parra, Senior Vice-President, Dell
Americas. “We are also very impressed
with the incredible cooperation we have
received from the all levels of govern-
ment. Canada is a very important
market for Dell. Our success here makes
this expansion possible.” During the first
quarter of 2004, Dell unit shipments to
Canadian customers increased by 26%.
Since their doors opened in July
2004, Dell has worked closely with
the Northern Alberta Institute of Tech-
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nology to recruit and train approxima-
tely 500 new Dell employees from the
Edmonton area. At the recent ribbon
cutting ceremony in early January 2005,
Dell committed to another 250 jobs to
staff its Edmonton customer contact
centre by July 2005, a 50% increase
from its initial employment projection.
Dell's decision is the result of its successful
Edmonton start-up and an increased
scope of work, which now includes
sales and customer care functions. The
Edmonton centre provides technical
support, customer care and sales to
enterprise customers throughout
Canada and the Americas.

“We are grateful for the outstanding
response we have received from the
community since announcing our new
centre,” said Lawrence Pentland, Vice-
President and General Manager, Dell
Americas International.

Dell’s investment will impact the
Edmonton metropolitan area by at
least $900 million over the next twenty
years. It diversifies the area’s oil and
gas economy and helps Greater
Edmonton more substantially position
itself going forward as an innovative,
educated and cooperative place where
Canadian partners are ready to do
business. In addition to the promotion
of Canadian exports, International
Trade Canada’s mandate is to attract
and retfain foreign direct investment to
Canada—reating jobs and strength-
ening the Canadian economy. This
project’s positive outcome is evidence
that service and teamwork are defi-
nitely worth the commitment for the
benefit of Canada, its workforce
and its citizens.

For more information, contact
Marcy Grossman, Consul and Senior
Trade Commissioner, Canadian Consulate
General in Dallas, tel.: (214) 922-9806,
fax: (214) 922-9815, e-mail: marcy.
grossman@international.gc.ca, Web
site: www.international.gc.ca/dallas. %

From left: Marcy Grossman, Consul and Senior Trade Commissioner, Dallas; Lawrence Pentland,
Vice-President, Dell Americas International; Deputy Prime Minister Anne Mclellan; and Kip Thomson,
Vice-President, Dell International Services.

International Builders’ Show 2005

he 62nd annual International

Builders' Show (IBS) took place in
Orlando, Florida, from January 13 to
16, 2005. Taking advantage of the
second-largest convention center in the
U.S., the event boasted a record of more
than 1,600 exhibitors. The IBS is the
housing industry’s largest new-product
showcase, with suppliers spanning more
than 300 categories ranging across
every niche of the residential and light
commercial construction fields.

IBS 2005 marked Canada’s silver
anniversary at the show, with 25 conse-
cutive years of participation by the
Canadian industry. This year, over
100 Canadian firms and organizations
exhibited and approximately half of
those were located at the highly visible
Canada pavilion, which fully integrated
the Brand Canada motif.

The conference featured more than
200 educational seminars covering
issues ranging from housing and the
economy and home financing fo cutting-
edge design, innovative technologies
and trends. Leading experts in the
housing industry, including executives
from the host U.S. National Association
of Home Builders (NAHB) also were
available to answer questions in daily
news conferences.

Additional highlights

A Market Orientation Program was held
prior to the official opening of the IBS,
under the stewardship of the Canadian
Consulate General in Atlanta. Canadian
industry participants got an incisive view
of the U.S. marketplace, and learned
how to capitalize on emerging oppor-
tunities in the building products sector.
The impressive roster of speakers
included Larry Zarker, President,
MarketEdge Consulting; Bill Hofius,
Senior Vice-President, PlyMart Inc.,
Paul Bertram, President & CEO, PRB
Design, and Mo Modani, Manager,
Florida Office of Building Codes and

Standards. The Canadian firms
attending this session were uniformly
impressed with the breadth and depth
of the market intelligence provided.

Softwood lumber advocacy
A softwood lumber advocacy lunch
was also held on the margins of IBS
2005. The event primarily targeted
local builders, particularly in light of
the hurricanes that ravaged Florida in
2004 and the pressures associated with
the shortages of construction materials,
which have combined fo raise the profile
of the softwood lumber dispute and its
negative impact on U.S. consumers.
Turnout was excellent. Approximately
20 U.S. representatives, mostly from
Florida-based homebuilders associa-
tions, attended the lunch, along with
ten Canadian participants from the
Canadian Council of Forest Ministers,
la Société d'Habitation du Québec,
the Quebec Wood Export Bureau,
International Trade Canada, Industry
Canada, and from Canadian missions in
Washington, D.C., Miami and Atlanta.
The Canadian Embassy took the lead
in organizing this event. Paul Bailey,
Counsellor at the Canadian Embassy,
provided an overview of the Canadian
position in the softwood lumber dispute;
Len Tylka, Vice-President of the Florida
Home Builders Association, spoke about
the impact of the dispute on homebuil-
ders; and Susan Petniunas, Managing

Principal of the Alliance of American
Consumers for Affordable Housing
(ACAH), discussed ACAH'’s lobbying
efforts on Capitol Hill to date. Barry
Rutenberg, National Vice President

of the National Association of Home
Builders (NAHB), moderated the session
and commented on the importance of
ending the dispute.

The Canadian barbecue, a premiere
networking event, was extremely well
attended and provided additional
networking opportunities for Canadian
participants. The outdoor venue, good
weather and high turnout combined to
make this event a rousing success and
put an exclamation point on Canada’s
presence at IBS 2005.

The International Builders’ Show for
2006 will take place from January 11
to 14, also in Orlando.

For more information, contact:
Richard LePage, Trade Commissioner,
International Trade Canada, tel.: (613)
944-5964, e-mail: richard.lepage@
international.gc.ca, Web site:
www.buildersshow.com. %

Correction

On page 1 of the March 1 issue of
CanadExport, in the photo of Minister
Peterson and the Vice mayor of
Shanghai, the Vice mayor should
have been identified as Yang Xiaodu.

Canada's Response fo the Tsunami:
Information for Canadian Companies

C anadian companies have responded
quickly and generously in the after-
math of the Indian Ocean tsunami. As
reconstruction efforts increase, companies
will be seeking information on how they
can become involved. International
Trade Canada has designed a Web

site to provide Canadian suppliers of
equipment and services with information
on commercial developments related to
the reconstruction phase.

For more information, go fo
www.itcan-cican.gc.ca/tsunami/
tsunami-response-en.asp. ¥e

www.canadexport.gc.ca I 7







