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idwardsburg Silver Gloss Starch
Is acknowledged to be the perfection of Gloss Starch and on account of its extreme purity and 

strength is in the highest favor with consumers. For Sale by all Grocers.

CAUTION
On account of the Superiority of our old established brands of Starch, imitations are being 

offered with the intention of deceiving the public, so we request that buyers see that the name of the 
manufacturers “EDWARDSBURG STARCH CO., LIMITED” is on every package. This is 
a guarantee of quality and without it none is genuine.

Buyers are particularly requested that when ordering any of our brands of Starch, to ask 
positively for “ Edwardsburg ” and insist on getting it with our name on, as unless this is done, 
imitations are frequently substituted.

H A. NELSON & SONS
MANUFACTURERS

AND

Wholesale Dealers
-in-

BROOMS
AND

WHISKS,
Brushes, Woodenware,

Baskets, Cordage,
Grocers’ Sundries.

MONTREAL, TORONTO.

ASK FOR

MOTT’S
DUNN'S

BAKING
POWDER

THECOOICS BEST FRIEND
Largest Sale in Canada.

Taylor, Scott & Co.
TORONTO.

CO

Retail Price, 26c.

For sale by all
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THE CANADIAN’ GROCER
■▼TOY Reader of this paper is a buyer, 

■61 'iMflhatEl - ^ ,
Therefore advertisers should 
their advertiseswets de net grew 

■tale. Change them constantly, intro­
ducing new goods if you have them ; if 
not let us know what you have in season­
able articles. This is what buyers want

ALWAYS ASK FOR THE

‘John Bull' BRANDS.
Msnufsetured by

BRYANT, GIBSON & Co.

t ... .

bassos so»—
Gancng’e Lily Chocolates 
Tun'llTerry1»
Negree’s

ngliab Bottled Conleotlonexy, 
French Crystallised Fruits.

W. BOULTER & SONS,
PICTON, ONT.

FACKBB8 OF THU CELEBRATED

$
5

Canned Fruits and Vegetables.
Every can has a Lion on the Label se Trade 

Mark and the word» Bay of Quinte cenning fac­
tories This Label i* a guarantee to the eon- 
humer that the quality 1# first-elae». Ask your 
wholesale grocer tor the Lion Bread: do not take 
any other. The Wholesale Trade only supplied.

Bay of Quinte
Canning Factories.

■ • Branch,
DEM0RE8TVILLE.

Head Office,
PIGTON.

LEONARD H. DOBBIN,
Commission Merchant,

Ssprsssntlng the chiefLobater Canneries ol the

1891 peeks new offering.
Head tor Quotation».

Fraser Belldlng St. Sacrament St.,
MONTREAL, P.ft.

Do 75 per cent, of our Canadian Canners 
buy their labels and other lithographic 
work from

The Sabiston Lithe. & Pub. Co.?
BECAUSÉ They have the largest corps of skilled Artists In the 

country.
BECAUSE They have the best machinery.
BECAUSE Their equipment Is more complete than any other 

Lltho. house In the country, and
BECAUSE They turn out the most satisfactory work.

This Company occupies 4 flats of the GAZETTE building, in Montreal, equal to a 
floor space of 35,000 square feet.

The business, was commenced a little over 3 years adf by A- Sabiston and from the 
smallest establishment at that time has grown within the above period to be the largest ol 
its kind in the country. This fact speaks for itself.

Before placing your orders for lithographic work, see what

The Sabiston Litho. & Pub. Co.
can do tor you. Address all communications to

A, Sabiston, Man. Dir. Sabiston Litho., 6 Pub. Co., MONTREAL.

RY/fi/m

Have you got it ?
ARMITAGE & CO.,

22 Bay St. Manufacturers, TORONTO, CANADA
ÜH HIM ■ «-a

rr -tsr-T -
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SPECIAL TO OUR READERS.

As the design of THE CANADIAN GROCER is to 
benefit mutually all interested in the business, we 
would request all parties ordering goods or making 
purchases of any description from houses advertis­
ing with us to mention in their letter that such 
advertisement was noticed in THE CANADIAN 
GROCER.

This year’s Budget is essentially a grocery 
budget. Everything named in >*, except 
malt and certain preparations containing 
spirits, falls under the classification of wet 
or dry groceries. The pressure which 
brought about an amendment to the Tariff 
Act at all was exerted solely by the weight 
of the great staple ol the grocery trade, sugar. 
Any changes in the duty upon other goods 
were consequent upon the mere disturbance 
which attended the removal of the sugar 
duty or were called for to fill the yawning void 
which it left in the revenue. The duty on 
syrups has been lowered becausi the duty 
on the raw material of them has been taken 
off. The duty on molasses has been modi­
fied. The duty on refined sugar has been 
reduced because of the removal of that on 
the raw material. The duty on salt has 
been reduced to one:half. To make up for 
these losses 5c. a pound has been added to 
the excise duty on manufactured tobacco, 
and 5c. a pound to the customs duty on 
manufactured tobacco, while the duties on 
malt and spirits have been advanced. The 
country will still be short about two millions 
in its revenue. Retrenchment in the expen­
diture is the equivalent the Government pro­

poses for this shrinkage in the national in­
come. The first saving will be in the Cus­
toms Department itself, where there will be 
a big reduction in the yearly outlay for 
handling raw sugar, which hereafter will re­
quire a comparatively small part of the cus­
toms service it had to have when dutiable.

* * * *
The abolition of the duty on raw sugar 

was a measure almost rendered necessary by 
the drift of circumstances. Three months 
ago the United States gave free sugar to its 
people, and although Canada is not bound 
to imitate that country, yet, it is necessary 
that she keep pace with it in all economical 
movements. There is some rivalry between 
the United States and Canada for the best 
class of immigrants, and the most potent 
argument with that class is which is the 
cheaper country to live in. We aim also to 
make the country as cheap to those who 
live in it as the United States is, and to keep 
the duty on sugar would give a tremendous 
advantage to the United States in its bid 
for settlers both from this country and 
abroad. The lifting of a tax of three and a 
half millions not only from the shoulders of 
the producers but from ihose of their wives
and children, is a popular and a timely act. 

* * * *
Heretofore the grocery trade has been too 

philanthropical, and by denying itself has 
done what it could to bring cheap sugar to 
the masses. Now that the Government has 
undertaken that paternal role, why should 
the trade continue in it ? The laudable and 
patriotic desire to make the price a man pays 
for his sugar a rivet to keep him in this coun­
try can not now be pleaded as a reason why 
retailers should forego their profit on sugar. 
The trade will have more sugar to handle 
than ever. A better price ought to be got 
for it. At one swoop the Government can 
melt 2c. a pound off the price of sugar, and 
can take from the total yearly sugar outlay 
of our population $3,650,000. If the yearly

profits of the refiners, the jobbers and the 
retailers of sugar were all put together, they 
would probably not amount to half this sum. 
So much heretofore has revenue had the ad­
vantage o«er trade* * * *

As the removal of the duty is unlikely, for 
some time, at least, to be generally taken 
advantage of by the trade for the better­
ment of prices, there is no other way in 
which the trade can be benefited by it. 
From 1X to 2c. a pound on sugar, repre­
sents between two-sevenths and one-third of 
the total amount laid out for sugar. There 
will, therefore, be a smaller burden of debt 
to be taken up at the end of every thirty 
days. There will also be an equal reduction 
in the volume of receipts from consumers, 
so that the grocer in that particular will be 
no better than he was before. The whole­
sale trade will apparently be the gainers, as 
only about two-thirds of the original amount 
lost on sugar through the failure of retailers 
will now be in peril. But this proceeds on 
the idea that consumption will not he en­
hanced, which is an improbable supposition. 
Under present prices itcannot but be increas­
ed,and the amount of money paid out by the 
people for sugar for one year from the pre­
sent may be equal to what was paid last 
year. * * * *

The sugar market has now got completely 
out of the deadlock into which it was thrown 
by the combination of forces that struck it 
last week. Anticipation of the change had 
virtually muzzled and famished the demand 
for weeks ; the strawberry crop could be 
saved only by sugar, and its most critical 
week had arrived. So much for the demand. 
The supply, on the other hand, had ceajed. 
Then the Budget came down. The long 
quiescent demand became ravenous, but 
there had to be delay until stock was taken 
of all the sugar in bond at the refineries. 
Tbps the supply was kept in curb so far as 
this market was concerned till Monday 
morning. In that interval United States 
refined, which is now admissable at eight- 
tenths of a cent per pound, might have been 
imported to lessen the strain here. That, 
however, was made a less available source 
of relief because of the fact that nearly all 
the trade had their orders in at our own re­
fineries before the change.
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Men of the Times.
MR. F. C. IRELAND.

Take each one'» censure but reserve thy 
judgment.—Shakespeare.

F. C. Ireland, IS. Sc., is an Ontario man by 
birth and education. After a good ordinary 
schooling he attended Victoria College for 
three years, but owing to ill health did not 
take his degree then, but left off study for a few 
years and travelled a good deal through the 
United States, the Maritime 
Provinces ard in Europe.
Afterwards he entered into 
mercantile and milling busi­
ness at Lachute, near Mont­
real. In connection with his 
business he was a gcod deal 
in Montreal city and resided 
thêre for some years. His 
large business engagements 
did not prevent his return to 
study, and he wrote consider­
able for the leading news- 
papersandmagazines. Some 
few years ago he wrote and 
published an ethical work, 
of which tooo copies sold 
readily, and which has since 
been revised and is in de­
mand. He has recently com­
pleted another work which 
is an ingenious transposi­
tion of Milton’s Paradise 
Lost into a fascinating story, 
and is said by one who has 
gone over the MS. to be 
of a high literary character 
and one that will cause some 
stir when it appears in print.

For several years, while 
in business at Lachute, he 
was President of the Liberal 
Conservative Association of 
the countyof Argenteuil.and 
so managed the electorate 
that, though a close consti­
tuency, a victory was gained 
at every election during the 
time he controlled the as­
sociation. On one occasion 
he was unanimously selected 
by the convention, to be 
the candidate for election 
*o the House of Commons, but this honor 
he declined. He was an acting Justice 
of the Peace and had the satisfaction of no 
appeals ever having been made from the 
numerous judgments he passed in the magis­
trate’s court. He was also a school com­
missioner, holding all these offices until he 
removed to his native province and took up 
his residence here in Toronto in 1887. He 
never ceased pursuing a course of system­
atic study. He has devoted considerable at­
tention to dietetics and hygiene, and is now 
p îcfesicrol hygiene in one of the colleges.

Some ten years ago while suffering from 
dyspepsia, he began to experiment on the 
various processes of converting starch into 
dextrine, with the view of pre-digestion. 
Starch, which is the most abundant material 
in the vegetable world next to wood, is at 
the same time the most difficult to digest. 
Cereals contain about 70% of starch, and 
his idea was to bring the grain or the manu­
factured cereals into a state of heat and 
moisture to resemble the condition as 
near as possible, through which the 
food passes in the great laboratory of the

stomach, while under the process of diges­
tion. This was an exceedingly interesting 
study, and by no means an easy work to ac­
complish, especially when it had to be done 
in a manner that would not permit the use 
of chemicals nor interfere with the flavor of 
the prepared foods. With indomitable per­
severance he determined to overcome the 
obstacles, and to do so he visited New York 
city twice in search of information on the 
best known means ol pre-digesting the food 
that comes into daily consumption. While 
pursuing the analysis of the various foods,

he became alarmed at the large percentage 
of tuberculosis in cows from whose milk the 
general public were supplied. That fifty 
per cent, of the cows in large cities and 
towns should have tuberculosis and the 
germs of disease carried to the human sys­
tem of thousands of people, through milk 
laden with bacteria, for a while diverted 
his attention from cereals to the great neces- 
ity of treating milk in a manner that would 
destroy the deadly microbes in it before it 
was used in the family. But finding this not 
so practical a sphere as the one he had start­

ed out to accomplish, he re­
turned to the work of produc­
ing upon strictly scientific 
principles, a high class of 
prepared cereals for gene­
ral use, that would be delici­
ous in flavor, readily assim­
ilate, supply the wastes of 
the system and be so easy 
of digestion that an infant 
or the most delicate stom­
ach could easily digest them. 
After nearly two years of 
experiments he succeeded. 
A patent and general trade 
mark were secured at Ot­
tawa, and what is now so 
widely known as “ Our Na­
tional Foods” were launched 
upon the market. They were 
received with the greatest 
favor. Every intelligent per­
son and especially the feeble 
and delicate, spoke of them 
in the highest terms of ap­
proval. The Montreal Medi­
cal Journal said “thecereals 
were treated in the light of 
all the scientific progress of 
the times.” The medical 
profession generally said 
everything in their favor. 
Mr. Ireland soon found all 
his energies taxed to keep 
up with the demand. In 
1887 he decidedthat a large 
city possessed far greater 
facilities for the manufacture 
and distribution of such 
goods than a small place 
like Lachute. His Montreal 
friends urged upon him the 
advantages of that city. He 

acknowledged these advantages and the im­
portance of aNarge social and business con­
nection and the pleasure of being amongst 
old friends, but he took time to decide. He 
was convinced thata large and growing busi­
ness had started, and though unique, it was 
designed to develop into great proportions. 
There were also the promptings of philan­
thropy as the benefits to the physical constitu­
tion of the individual would result in a national 
blessing; the strengthening influenceof brain, 
bone, muscle and nerve of the people, would 
be so much g reater by the use of a proper diet.

1
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With this in view, he again visited New 
York city, where the facilities of manufac­
ture, the immense market for the goods 
among a nation of dyspeptics, and other great 
attractions, were considered. Yet there 
were drawbacks. The grain was not so 
good, especially the wheat, being consider­
ably deficient in gluten compared with 
Canadian wheat. He was not of that class 
of persons, either, who think the United 
States is a paradise for all active Canadians. 
So he returned with the resolve that some 
city in Canada should be the centre of what 
he considered would be a world-wide busi­
ness. Toronto had its drawings, and like 
a magnet of powerful influence, was not to 
be resisted. His native province was always 
dearer than any other land, so he moved to 
this city that same year, where the new 
business soon extended to such proportions 
that two years later it was put into a limited 
liability company, and the large mills built 
that now adorn the city near the C. P. R- 
station at North Toronto. The public appre­
ciation ol these prepared cereals increases 
only in proportion to the advance of know, 
ledge upon the subject of hygiene. People 
in the past have not given serious thought 
to their diet and its effects on the present 
and future welfare of growing children. 
They have lived to eat instead of eating to 
live. They have thought more of their 
palate than their health. They have 
studied how to feed the land, their horses 
and pigs so as to get the best value 
and service, but not how to feed them­
selves and their ehildren, who are ex­
pected to live, grow and be healthy by 
eating anything and everything that is 
pleasing to the eye or the palate. If they 
considered thoughtfully the fact that in one 
pound of prepared cereals upon this system 
theie was more nourishment than in two 
pounds of beefsteak, costing five times more 
money, they might call a halt and enquire if 
such was a fact. So with the food they eat. 
Little attention is given to what it consists 
of, how it is prepared, and what the effect is 
upon the system or the difference in the diet 
of a person of sedentary habits and one in 
the open air at hard manual work. Mr. 
Ireland has done more to educate the people 
on these subjects than any other man in 
this country, and we hope he will get his 
reward.

THE POSITION OF BARREL SALT.
How much of the reduction in the duty 

upon salt will go to the benefit mediately of 
the dealer and ultimately of the consumer, 
has yet to be shown by the effect it has upon 
importation from the United States. Under 
the old duty the United States manufactur­
ers could not do business here, and now that 
the duty is reduced to half what it was, 
it is not a certainty that a fall in our 
manufacturers’ prices corresponding to the 
reduction in the duty will be necessary 
to keep out United States competition.

Even a lower duty than 5c. would probably 
have sufficed to protect the native manufac­
ture. The staple salt, that about which farm­
ers have made the loudest outcry, is barrel 
salt. It would be the predominating interest 
in any proposed salt tariff.

Barrel salt is made the basis of the bulk of 
the profit both in the United States and in 
this country. United States exporters, there­
fore, aim to keep up prices on it. The same 
exporters are also at a freight disadvantage. 
They have a greater distance to ship, and 
they arediscriminated against 2c. a hundred­
weight by our railways. Canadian salt 
comes from the wells to Toronto for toe., 
while United States salt comes from Windsor 
to Toronto for 12c. a hundred-weight. The 
circumstances of aiming to keep up the price 
on barrel salt, the extra distance on which 
freight has to be paid, and the extra rate im­
posed on United States salt by our railways 
tend to limit United States exportation to 
this country, though the duty islowered/Xc. 
a hundred-weight or 21c. a barrel. Further, 
the duty on the barrel is 20 per cent, of its 
value, and as the value is usually tated 25c., 
that means an extra duty of 5c. or a total 
duty of 26c. on an imported barrel of salt.

The salt combine has incurred odium from 
the agricultural portion ol the community 
because of its steady maintenance of prices 
on barrel salt, and that odium no doubt was 
the primary impulse to the removal of half 
the duty. One reason why the brunt of 
prices has fallen upon the farmers is that 
nothing could be made on coarse salt, and 
the association therefore turned to barrel 
salt for its profits. Barrel salt being what 
the farmers buy, they had to pay the ad­
vance. The reason money could not be 
made on coarse salt, such as is used by 
meat-packers, etc., was because of the large 
quantity of Liverpool coarse salt imported 
into the country. This answered the pack­
ers’ purpose and became a displ.u ing com­
petitor of Canadian coarse salt. It seems 
strange that a foreign salt, having the ex­
pense of transit from so distant a port, could 
compete with advantage against salt pro­
duced in the country. But according to the 
tariff Liverpool coarse salt is admitted free, 
when it is for the use of Maritime fishermen 
This practically let it all in free, for it came 
up here and was almost exclusively used for 
a time by our packers and curers. Furthei, 
this salt had only a nominal ocean freight to 
pay. It was always shipped on vessels that 
would otherwise return light to Canadian 
ports, and as these must have ballast, they 
were glad to carry Liverpool coarse salt for 
the cost of handling in and out. This was 
the case up to three years ago. It has since 
had to pay a light freight, and has now got 
pretty well crowded off the market.
The farmer had up to the present to pay $1.55 

per barrel, while in pre-combine times he paid 
only 90c. This difference is partly explained 
by the fact that the standard weight of a bar­
rel is now fixed by law at 280 lbs., while in

those times it might be and very commonly 
was 140 lbs. A hundred of the old-time 
barrels could be put in a car and get through 
for the same freight as 80 barrels now. It 
was well, however, to reduce the duty, as it 
appears evident it was formerly excessive 
and calculated to strengthen the position of 
a combine that should be left to its inteinal 
coherence for its strength.

PARIS GREEN AND HELLEBORE.

Retailers throughout the country who are 
not druggists are liable to forget that the 
trade in hellebore and Haris green is regu­
lated by law. These articles are poisons, 
and commerce in them is subject to the re­
strictions that druggists must not over-step. 
Hellebore is permitted to be sold by no one 
but druggists. The demand for it becomes 
active at this season, and nothing is more 
natural than that owners of gardens should 
repair to general merchants, grocers, and 
hardwaremen for supplies. But these tra­
ders can not legally make sale of hellebore. 
The penalty for selling it is a fine of from 
$20 to $50. It must be left severely alone. 
If it is not, some druggist within reach will 
be likelv to hear of any transgression of the 
law and bring the offender to book, for the 
druggist naturally wants all the trade a pa­
ternal law gives him the monopoly of.

Paris green may be sold by any trader, 
but neglect of the conditions imposed by 
law is too costly to be found guilty of. 
Storekeepers are sometimes so careless as 
to sell Pans green as they do tea, nails, etc., 
merely tying up the required weight and re­
ceiving the pay or charging the item. Every 
instance of doing business that way is pun­
ishable by a fine of twenty to fifty dollars. 
The trader must keep a register, a book in 
which every sale is entered, with the follow­
ing particulars under marked headings: The 
date, the quantity bought, the purpose for 
which it is bought, the signature of the pur­
chaser, the initials of the salesman. Every 
parcel sold must be marked “ Poison.” If 
this care is taken in the case of every sale, 
the trade in Paris green will be a perfectly 
saf; one.

Detectives are on the lookout here and 
there to catch transgressors of either the law 
relating to the sale of hellebore or of that 
relating to Paris green. The College of 
Pharmacy which aims at the protection of 
the drug trade, may be trusted to prosecute 
directly or through its agents every offender. 
Local druggists are not apt to give informa­
tion, even when requested, to their neighbors 
in other trades. They prefer to see the 
latter blunder into a conviction of oreach of 
the law, be mulcted for a fine that will ab­
sorb the season’s profits on the trade, and 
thus be driven in disgust from having any­
thing more to do with it. Wholesalers in 
this city know something about the “spotter" 
as a visitor, some of them having paid liber­
ally for his unceremonious calls. He is
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usually an unobtrusive person, not desirous 
of causing you any unnecessary trouble in 
serving him, and exceedingly liable to get 
axvay before you have got through the for­
malities of the transaction. The whiskey 
detective is not more confidential and guile­
less in manner.

While upon the subject of Paris green it 
may be said that the lowest priced is usually 
the dearest for the trader to have anything 
to do with. The quantity of spurious stuff 
that is sold is very large. The pure can be 
distinguished from all varieties of adulterated 
by spreading it out on a sheet of paper. It 
will be found free from any white or gritty 
substance. There is little trouble in detect 
ing the presence of land-plaster or other 
alien elements. The pure Paris green is the 
cheaper in about this proportion : that it 
takes about half the quantity at a difference 
of about a quarter the value in favor of the 
buyer. Not being diluted with land plaster, 
etc., every grain paid for becomes deadly 
food for the bug.

THE PEDLARS WANT CHEAPER 
LICENSES.

Last summer the Toronto Association 
moved in the direction of higher licenses for 
the privilege of peddling on Toronto’s streets, 
and made recommendations to the Markets 
and License Committee of the City Council 
to that end. Although their figures were 
very reasonable and below those charged m 
other cities the committee cut the figures 
down. The association worked hard and 
finally gained the victory, the licenses being 
placed at an advance on what they were be­
fore. They also succeeded in having the 
by-law amended so that pedlars should wear 
badges. The pedlars agreed to the figures 
providing the association should take no 
steps to again increase the prices this year. 
This agreement was a tacit one between the 
parties, understood but not placed in writing. 
In the face of these facts the pedlars made 
advances to the committee on markets and 
license some two weeks ago for certain re­
ductions. The secretary of the association 
got on to it, however, and reported the 
move at the last meeting, but believing 
that nothing would be done in council 
the association remained inactive. The mat­
ter was not dropped, however, the pedlars 
were prepared and last Friday appeared be­
fore the Market and License committee to 
press the question. The Secretary of the 
Association heard of it on Thursday after­
noon, but what was to be done ? There was 
no time to notify or call meetings, and he 
concluded to hustle around and get a depu­
tation to meet the pedlars before the com­
mittee. The result was, that after speaking 
to and calling for help from fifteen members, 
every or.e of whom acknowledged the gravity 
of the position, a double corporal’s guard ap­
peared at the meeting, consisting of the 
secretary and an ex-president of the associa­

tion. But as it happened, fortune favored 
the association. Owing to an informality the 
pedlars were unable to get their petition be­
fore the committee, and had to give it up. 
Some day the members will regret not hav­
ing a municipal committee, whose duty it 
should be to watch the action of parties ap­
pearing before the council and report to the 
association all matters affecting the interests 
of the trade.

THE PRICES OF SYRUPS.

Syrups have not to contract to the full ex­
tent of the difference in the value of sugar 
that the tariff makes. They had already 
gone part of the way before the change in 
the duty, as they were affected by the price 
of United States syrups. These latter had 
gone down in price as a consequence of the 
freeing of raw sugar on the first of April, 
and were being, therefore, produced at a 
price which enabled refiners to export to 
this country in the face of prices that held 
some time ago. These prices had to be 
shaded to meet United States quotations, 
and thus had gone part of the way on that 
descent which free sugar here now permits. 
About '/tc. per lb. further is all they had yet 
to go to bnng them into equitable relation 
to the price of sugar. The protection given 
to the manufacture of syrup was not so ef­
fective as was that given to the manufacture 
of refined sugar before the Budget, as the 
former could and the latter could not be im­
ported without loss.

THE BANANA TRADE.

Drying bananas for shipment, says an ex­
change, has been tested in Trinidad, West 
Indies, with marked success. A report re­
ceived by the Bureau of American Repub­
lics sets forth that the cost of producing a 
bunch of bananas weighing fifty-two pounds, 
including the purchase of land, clearing, 
draining^ planting, weeding, cutting, drying 
fuel, boxes and packing for market, would 
average only 53c. The Iruit in drying loses 
one-third of its weight. When dried it sells 
readily at 16c. a pound. Allowing for the 
loss of weight this would yield $2.72 a bunch 
—a clear profit for the grower of $2.19. An 
order for several hundred weight of dried 
fruit at 6d. (12c.) a pound, for the London 
market, has been received at Trinidad. Even 
at this price a handsome profit would be re­
alized. An actual sale of neaily a hundred 
boxes of the dried fruit has been recently 
made in Canada at 20c. a pound, and the 
Canadians are asking for more at the same 
price. Over 100,000 plants have been dis­
tributed in Trinidad and Tobago within the 
last two years. The purchasers were princi­
pally large planters, and there is every indi­
cation that the industry will be pursued on 
an extensive scale, and that dried bananas 
will soon be an important item in the com­
merce of the West Indies.

AS CHEAP AS DIRT.
[Missus Smith learns that the “dooty” has been 

taken off sugar ]
Jenny, get your hat and borry 

Missus Simpson’s copper kettle,
Such berries ! I’d be awful sorry 

To spoil ’em in a pot of metal.
Hark what I say to you, Jenny,

Don your lilac-braided skirt;
Glory, hallelu, Jenny !

Sugar’s just as cheap as dirt !
Thro’ the fields for fruit we’ll forage,

Jack and Jim an’you an’me :
We’ll all use sugar on our porridge 

And put some in the hired-man’s tea;
We’ll sweeten up the rhubarb stew— 

Another handful wouldn’t hurt.
Oh, Jenny, Jenny—halle-loo!

Sugar’s just as cheap as dirt.
Jenny, don’t git in a flutter.

Git that kettle right away ;
We’ll fill the crocks with apple butter 

When the hens begin to lay.
Get the wondrous tidings thro'yer,

Isn’t Mr. Forster pert ?
Jenny. Jenny, halleluyer !

Sugar’s just as cheap as dirt.
While yer gone I’ll stem the berries 

Scrub the kitchen till it’s glittern ;
Good land ! we’ll hev a bar’l of cherries 

And can a wagon load of citron.
Plums an’ peaches—apples, too ;

A crock of pumpkin wouldn’t hurt.
Jenny, Jenny—halle-loo !

Sugar’s just as cheap as dirt.
—Khan, in World.

PICNIC AND EXCURSION NOTES.
A number of wholesale and manufacturing 

firms outside the city have contributed lib­
erally towards prizes for the London (Ont.) 
grocers’ picnic, which is to be held on the 
22nd inst.

The Hamilton retail grocers have decided 
to hold their picnic on the 15th, not in Ex­
hibition Park, Toronto, as was reported last 
week, but in Oakville.

The T01 onto Retail Gfocers’Association 
holds its picnic on the 29th inst. This year 
it will be on the Island.

The Toronto Commercial Travellers’ Asso­
ciation has fixed on the 22nd inst. as the 
day for its excursion to the Falls.

NOTES TAKEN ON THE ROAD.
Notwithstanding the great reputation of 

Georgian Bay black bass and other fish 
caught in those waters, I noticed on Mus- 
koka wharf, Gravenhurst, last week, amongst 
the outfit of campers going to the islands, a 
number of packages of Fearman’s celebrated 
Star brand hams and bacon, which have be­
come quite essential to a camper's complete 
outfit. Besides, one gets sick of fish, but 
never of Fearman’s deliciously cured hams 
and bacon.
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A CORRECTION ENDORSED AND 
ALLOWED.

Toronto, June 24, 1891. 
Dear Mr. Editor,

Will you kindly note in your next issue that 
a statement duly signed by the party who is­
sued the pamphlet in which the Sunlight 
people are interested, declares that the cir­
culation was 50,000 not 3,500. Is it not fair 
to them to accept their statement in the ab 
sence of proof to the contrary ? The trou­
ble in so far as the grocers are concerned 
was settled promptly and satisfactorily, and 
the matter is not worth, I think, further dis­
cussion.

I am pleased with The Grocer. No 
merchant can afford to do without it.

Yours truly, Wm. G. Sykes.

A NEW LONDON WHOLESALE 
HOUSE.

London, Ont., June 22,1891.
Until within the last few years the whole­

sale grocery trade of London numbered but 
two firms, but of late one after another of 
the larger retail stores have lost one or more 
of their senior members, they having either 
sold out their interest to remaining partners 
of the firm or others who are gradually work­
ing up to what is the ambition of the majority 
of retail grocers—viz., a wholesale business. 
We have now five strictly wholesale grocery 
firms in the city, all of them good and reli­
able. Among the recent additions to the 
list of wholesale grocers is the firm of Messrs. 
Elliott, Marr & Co., who have opened up a 
fine stock of all lines of groceries and gro­
cers’ sundries, and although their representa­
tives have been but a few days on the road, 
they are meeting with good success and their 
sales are better than anticipated. .This is 
partly accounted for by their thorough know­
ledge of the business. The Messrs. Elliott 

.Bros, as a retail jobbing firm were among 
the oldest grocers in the city, they having 
carried on the same business over twenty- 
five years. They are among the pioneer 
grocers. They were always reliable, and on 
disposing of the retail business and forming 
a partnership with Mr. Marr,they have taken 
a gentleman well known on the road. Many 
ot our readers know him. He started as 
clerk some twenty years ago in one of the 
largest retail grocery stores in the city, and 
from the schooling obtained there, graduat­
ed to the road. He is thoroughly posted in 
the business. Give their representatives a 
hearty welcome when they call, and when 
they leave see that they are made happy by 
having taken your order for a nice bill of 
goods.

“SIDE LINES.”

In considering the question of Side Lines 
due thought must be given to the competi­
tion likely to be met and also the means of 
supply for the particular line you desire to 
introduce. If your store is remote from a 
village where no drug store is kept, by all 
means put in a good line of drugs and medi­
cines, especially proprietory goods, which 
may be advertised in the newspapers which 
circulate in your immediate locality. Of 
course you would not keep such a stock as 
would enable you to put up a physician's 
prescription unless yourself or one of your 
clerks had sufficient knowledge of pharmacy 
to make it perfectly safe. But there are 
hundreds of drugs which are used exten­
sively in every family and which can be dis­
pensed with as much safety by the merchant 
as sugar and pay a very large and handsome 
profit. Aside from the monetary gain to 
the merchant is the great accommodation to 
his patrons to have the various simple reme­
dies within easy reach. Having thus 
shown the desirability of the country 
merchant keeping a judicious assortment 
of medicines the question arises, What 
should constitute the stock of a mer­
chant who has no facilities for compounding 
prescriptions and who is located in one of 
our many country hamlets? Newspapers 
to-day circulate in every household in the 
land, and they are all flooded with advertise­
ments of medicinal preparations, each oi\e 
of which is a specific for some grave diffi­
culty. These advertisements have created a 
large demand for this class of goods. Very 
many have achieved national reputation and 
have become as familiar as household words. 
This branch of the business has increased so 
rapidly during the past few years that all our 
leading jobbing houses have been compelled 
to add a drug department to their business. 
The class of goods put up by these jobbing 
houses are in active demand in every local­
ity. In this class might be mentioned castor 
oil, Jamaica ginger, hive syrup, ipecac, 
squills, laudanum, paregoric, nitre, pepper­
mint, glycerine, sweet oil, magnesia, lini­
ments, quinine, plasters, worm confections, 
etc. This list might be lengthened very 
greatly, but enough are enumerated above 
to give a general idea of what should be 
kept.

In proprietary articles, I would advise the 
keeping ol goods made by such manufac­
turers as have extensively advertised their 
products all over the country. In addition 
to bottled goods, which the merchant keeps, 
1 should by all means keep such goods as 
tinct. arnica, paregoric, alcohol, vanilla, 
lemon, camphor, etc., in bulk, using a half­
pint graduate for measuring the same. This 
can be procured from any house which 
wholesales drugs. A small pair of drug 
scales weighing from one grain upwards will 
be found essential to weigh out quinine and 
such goods as are in form ol a powder, and

which the customer may desire in that way 
instead of the standard preparation. Three 
hundred dollars judiciously expended will 
make for an ordinary country store a show­
ing in the line ol drugs and medicines which 
would surprise the owner, and this invest­
ment will return a far better percentage of 
profit than three times the amount invested 
in any other class of goods. Then, again, 
it is a class of goods that are not perish­
able, and when properly displayed add 
very much to the effect of your gen­
eral stock. It located in a farming com­
munity, be sure to keep in connection with 
your department such articles as are gener­
ally used in compounding horse powders, 
liniments, etc. Every farmer has his own 
recipe for condition powders and horse lini­
ments, but they are universally made of the 
same material though in different propor­
tions. Keep the following roots and herbs, 
buying in lots of three to five pounds each : 
Elecampane, saltpetre, sulphur, anise seed, 
foenigreek, ginger, antimony, flaxseed, cara­
way,etc ,and in liquids— turpentine, oil spike, 
nitre, ammonia, orig mum. These articles 
w ill enable you to supply all the demands 
made upon you for the purposes named. Do 
not hastily put in your slock of new prepara­
tions which have had but little advertising ; 
wait until the demand has been created and 
then supply it. Buy sparingly at first; bear 
in mind that proprietary articles can be 
bought in quarter dozen lots, and I would 
advise buying in these small quantities until 
the experimental stage has been passed.— 
American Grocer.

THE BAG TRADE.
For quite a number of years past, the im­

mense trade in jute bags Irom Calcutta has 
been handled entirely from San Francisco, 
that being the nearest point to Calcutta from 
which there were regular shipping facilities. 
However, since the inauguration of the Can­
adian Pacific fast line between here and the 
Orient, all this is changed, and by a practi­
cal experiment it has been proven that the 
business can to a large extent be done from 
here. There are now en route on the Em­
press of Japan no less than 100,000 jute 
bags imported direct from Calcutta by 
Sleeves, Burpee & Co., who with commend­
able enterprise have taken the initiative in 
this matter. They have bought their sup­
ply direct and are now selling throughout 
the country. At no very distant day the 
trade in these bags will be a most important 
one, lor from Vancouver the whole of the 
Northwest and Manitoba supply can be 
handled. The shipment now on the way for 
Steeves, Burpee & Co. is the first one to this 
point, and it is to be hoped it will be fol­
lowed by others. In order to store this 
large quantity in bond, the firm above men­
tioned are now having built a bonded ware­
house on their own premises, so that the ex­
pense of outside storage may be saved.— 
Vancouver World.
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RULES GOVERNING EMPLOYEES.

The following rules govern a large re­
tail house in New York, which may be of 
use to some of the leading houses in this 
country :

Rui.e k Keep your eyes on the front door. 
Customers should be waited on promptly 
and pleasantly.

2. Wait on children as politely as you do 
on grown people. They are our future cus­
tomers.

3. Salesmen, when disengaged, will take 
position near the front door, instead of the 
back. Customers do not come in at the 
rear.

4. Don’t stand outside the frdrft door when 
at leisure. It is an excellent notice to com­
petitors and customers that trade is dull.

5. Salesmen aie paid for waiting on cus­
tomers, and are not expected to turn them 
over to the boys, or new men who are learn­
ing the business, while they busy themselves 
arranging or putting away goods.

6. Don’t take a customer away from an­
other salesman until he is through with him.

7. Don’t turn a customer over to another 
clerk, if possible to avoid it, except for the 
dinner hour.

8. Go for business in every direction ; in 
the store or out of it ; wherever you see a 
chance to make a sale, work for it with all 
your might. Rustle 1

9. Salesmen will sell at marked prices. 
Do not go to office for a cut price. It al­
ways makes trouble.

10. At retail the dozen price is to be al­
lowed only when the customer takes a half 
dozen of each kind, or more. Less than 
half dozen, in all cases, to be at price for 
each.

11. Sorting up a line of goods allowed to 
make the quantity, the highest dozen price 
of the lot to be charged, when a half dozen 
or more are bought.

12. Clerks of other dealers are to be 
charged regular retail prices. If the houses 
they work for buy the goods lor them it is a 
different matter.

13. Don’t send a customer up stairs or 
down by himself.

14. Salesmen will avoid the responsibility 
of trusting customers whose credit is un­
known to them by referring all such cases to 
the manager. Extending credit without 
authority makes the salesmen responsible

X fojzfEe^mount.
' In opening a new account get the 
business and post-office address of the cus­
tomer correctly.

16. Salesmen are expected to sell the 
goods we have, not the goods we have not.

17. Salesmen are responsible for their mis­
takes and any expense attending their cor­
rection.

18. If you have a charge to make, enter it 
belnre waiting on another customer; your 
memory is apt to be defective, and the sale 
forgotten before it is entered.

19. Clerks receiving change from the desk 
will count the same and see if correct before 
handing it to the customer. Always hand 
the cash mem. with the money to the cash­
ier.

20. If you know of an improvement of any 
kind, suggest it at once to the manager; it 
will be impartially considered.

21. Keep retail stock full and complete on 
the shelves, so as to avoid detaining cus­
tomer. Notify each man in charge of a 
division, when you find anything short in it.

22. Always put the stock in order when 
through waiting on customers.

23. Each clerk is expected to see that his 
department is kept clean and in perfect 
prder.

*24. Use the early part of the day and the 
lasts. hour before closing, in sorting and 
straightening up.

25. Prices are not to be cut. Report 
every cut price by other firms to the mana­
ger after the customer is gone, unless he is 
a well known and regular customer, in 
which case report at once.

26. Do not smoke during business hours, 
in or about the store.

27. Employees are requested to wear their 
coats in the store. It is not pleasant for a 
lady to have a gentleman waiting on her in 
his shirt sleeves, or with his hat on.

28. Employees are expected to be on hand 
promptly at the hour of opening.

29. Do not leave the store by the rear 
dpor.

30. Employees will remain until the hour 
of closing, unless excused by the manager.

31. The company will ask of you as little 
work after regular hours as possible. When 
demanded by the necessities of business, a 
willing and hearty response will be apprecia­
ted.

32. If an employee desires to buy anything 
from stock, he must buy it of the manager; 
in no case to take anything without doing 
so.

33. In purchasing forindividual usearound 
town, under no circumstances to use the 
name of the company as a means to buy 
cheaper.

34. Employees pay for whatever they 
damage; they are placed on their honor to 
report and pay for it.

35. Employees using bicycles will keep 
them in the cellar or in the bark yard; they 
must not be left where they will cause in­
convenience.

36. Conversation with the bookkeeper, or 
the cashier, except onbusiness, interferes ma­
terially with the work. Do not forget this.

37. Clerks, when on jury duty, have the 
privilege of turning in their fees, or having 
the time absent deducted from their wages 
Drawing a salary for their services, the com­
pany is entitled to their time or its equivalent.

38. Watch the ends of stock, make as few 
as possible, and always work them off first, 
to keep the stock clean.

39. Keep mum about your business. Al­
ways have a good word to say for it, and 
never say it is dull. Keep your eyes and 
ears open about your competitors.

40. One hour is allowed employees for 
meals.

41. Read the paper devoted to your parti­
cular line of business. Even if it is badly 
edited the advertisements will well repay a 
careful perusal.
IT ^rrfPAY YOU TO LEARN THE FOLLOWING

j BY HEART.
^Towards customers be more than reason­

ably obliging; be invariably polite and atten­
tive, whether they be courteous or exacting, 
without any regard totheirlooksor condition; 
unless, indeed, you be more obliging and 
serviceable to the humble and ignorant.

The more self-forgetting you are, and the 
more acceptable you are to whomsoever 
your customer may be, the better you are as 
a salesman. It is your highest duty to be 
acceptable to all.

Cultivate the habit of doing everything 
rapidly; do thoroughly what you undertake, 
and do not undertake more than you can do 
well.

Serve buyers in their turn. If you can 
serve two at once very well, but do not let 
the first one wait for the second.

In your first minute wi.h a customer you 
give him an impression, not of yourself, but 
of the house, which is likely to determine, 
not whether he buys of you but whether he 
becomes a buyer of the house or a talker 
against.

If you are indifferent, he will detect it be­
fore you sell him, and his impression is made 
before you have uttered a word. At the out­
set you have to guess what grade of goods 
he wants, high priced or low priced. If you 
do not guess correctly, be quick to discover 
your error, and right yourself instantly ; it is 
impertinent to insist upon showing goods 
not wanted. It is delicately polite to get 
what is wanted adroitly on the slightest 
hint.

Do not try to change a buyer’s choice, ex­
cept to this extent : Always use your know­
ledge of goods to his advantage, if he wavers 
or indicates a desire for your advice. The 
worst blunder that you can make is to indi­
cate in a supercilious manner that we keep 
better goods than he asks for.

Show goods freely to all customers ; be as 
serviceable as you can to all, whether buyers 
or not.

Sell nothing on an understanding ; make 
no promises that you have any doubt as to 
fulfilment of, and having made a promise, do 
more than your share toward its fulfilment, 
and see that the next after you does his 
share, if you can.

Never run down your competitors to cus­
tomers. By so doing you advertise them. 
It won’t pay you to get trade in that way. 
Competitors can talk back.

To sum up and put this whole matter in a 
few words : Attend strictly to business when 
on duty ; be invariably polite and obliging 
to every one, not only for the benefit of the 
company, but for your own good. Remem­
ber that civility, while it may be one of the 
scarcest articles in the market, is also one of 
the cheapest, and the net profit on it to you, 
in the end, will be greater—not only from a 
social and moral point of view, but in dollars 
and cents—than on anything else you may 
have to pffer a customer.
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THE KEY HOTE
Of the great popularity the “ Hillwattee" teas and 11 L. 1\ & Co.’s” Coffees and Spices enjoy lies in 
the fact that these articles are of special character and excellence and can always be relied on.

Our “Specialties" this week will be bargains in Prunes, Figs, Syrups, Molasses and Japan Tea, 
latter from 15c. to 18c. Samples and quotations sent on application.

We are quoting Valencias very cheap also La Vierge and Shell brands of Castile soaps.

LUCAS, PARK & CO.,
Wholesale Grocers and Importers,

73 McNab St. North, Hamilton, Ont.

Special Notice to

Grocers and Confectioners.
A Grocer writes that our specially pre­

pared Ice Cream and Fruit Color, warranted 
pure and wholesome, is the best he ever 
used, beating Chicago goods, and half the 
price. Send us thirty-five (35) cents in 
stamps for four ounce sample bottle by re­
turn mail. Price, $1.50 per pint.

The Snow-Drift Baking Powder Co„
BRANTFORD.

KOFF NO MORE.
Watson’s Cough Drops are the best in the 

world for the throat and chest; for the voice 
unequalled. “ R. & T. W.” Stamped on 
each drop. Write

R. & T. WATSON, TORONTO, 
for Prices, etc.

Mention The Grocer.

DURABLE PAILS and TUBS.

TRY

LOCKERBY BROS., TXT
ZMZOnSTTIRIELA.IIl, IP. Q_,

ARE OFFERING THIS WEEK

SUGARS. (Barbadoes 
TEAS. 1 andcuba

FINE LARGE DRY COD IN BUNDLES. BONELESS FISH IN BOXES
Canned “ ' , * ' ' , Mackerel and Oysters.

MOLASSES.

THEM

HUDON, HEBERT & CIE.,
WHOLESALE GROCERS

---- AND------

WINE IMPORTERS.
NO TRAVELLERS ON THE ROAD.

S04, 806 St. Paul St. MAMTDETAI
148, 145 Commissioners St. IwlVJIH I

THEY ARE RUNE I
And sell to a good profit,

HUNTLEY & PALMER’S
BISCUITS—In Casks and 141b. Tins.

The Wm. CANE & SONS MANUFACTURING Co
OF NEWMARKET, ONT.,

The goods are hooped with Corrugated Steel 
Hoops, sunk in grooves in the staves and cannot 
nossiblf fall off. The hoops expand and contract 
with the wood. BEST GOODS MADE. 

Represented by

Chas. Boeckh & Sons, Toronto,
Jas. Lee & Co., Montreal.

CAVERHILL, ROSE, HUGHES & CO., Montreal.

BEST GOODS IN THE MARKET.

FRANKFORT, CAMBRIDGE, BOLOGNA, 
CHICKEN, HAM and TONGUE 

Oil iqap.fq

1 PUT UP BY THE MOFFATT PACKING CO.,
r MONTREAL.

i

B6C 6922
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The Waterford canning factory began ope­
rations last week.

A city traveller is going about with his 
left eye in a sling. He was playing baseball.

Mr. C. H. Peebles has got the contract for 
supplying groceries for another year to the 
Hamilton jail.

Mr. R. Stanton, grocer, Millbrook, Ont., 
caught a maskinonge recently at Rice Lake, 
weighing 20 lbs.

Caverhill, Rose, Hughes & Co., Montreal, 
have seme extra values in codfish, if you want 
any reliable brand.

A. Meighen & Bros., general merchants, 
Perth, Ont., are now occupying the whole of 
their magnificent new store.

A few days ago D. D. Wilson, of Fergus, 
Ont., lost eight hundred dozen of eggs 
through a runaway accident.

Mrs. M. Bowes, of Almonte, has removed 
her grocery to the stand on Mill street, for­
merly occupied by T. Mitcheson.

Winchester has adopted the early closing 
by-law. Every business place closes at eight 
o’clock on all evenings except Saturday.

W. H. Davis has thrown up his situation 
in Toronto and returned to Mitchell, Ont., 
intending to devote his time with his brother 
to their grocery business.

It is said that an east end grocer is selling 
12 lbs. of oatmeal for a stone. Parcels sup­
posed to contain the latter quantity were 
found two pounds short.

The engagement is announced of Miss 
Hendrie, of Hamilton, to Lieut. J. D. Hay, 
of Toronto. The marriage will take place 
in October. —Hamilton Herald.

The clergy of New Westminster. B. C., 
are giving their support to the cause of early 
closing, some of them having delivered lec­
tures in favor of it in their churches.

The merchants of Lachute, Que., have 
agreed to close their places of business every 
night punctually at eight o’clock, Saturday 
and Tuesday nights excepted.

The Friday half-holiday movement is 
marching on. Only four dry goods houses 
have yet to be heard fiom to make the con­
sent universal throughout the trade in the 
city of St. John, N.B.

Mr. T. S. Edwards, general merchant, St. 
Thomas, Ont., was burnt out a few nights 
ago. The building, worth $1,500, was in­
sured for $900, and the stock, valued at 
$1,500, was insured for $i,oco.

Mr. James Honor, Port Hope, Ont., has 
removed into the large store recently vacat­
ed by Mr. Geo. Glass. The store has been

placed in first-class order, with plate glass 
front, and is now one of the finest grocery 
stores ;n town.

Mr. Benjamin Gillespie, grocer, Picton, 
Ont., had his store and stock destroyed by a 
fire which ravaged a portion of that town on 
the 25th inst. His insurance was $3,200 on 
the building and $2,800 on stock.

Marotte’s coffee and spice mill, College 
street, Montreal, was badly scorched a few 
nights ago, and considerable loss was suffer­
ed through the destruction of stock. The 
damage is said to be covered by insurance.

The Ridgetown merchants are agitating 
an early closing movement for three nights 
in the week—say Monday, Wednesday and 
Friday evenings—and to keep open as usual 
on the evenings of Tuesday, Thursday and 
Saturday.

The creamery at the Ontario Agricultural 
College sold its May and June butter at 20 
cents a pound, netting the patrons 16 cents. 
An average of 500 pounds a day is turned 
out. Since Prof. Shaw took hold, the Model 
Farm is paying its way handsomely.

About 12 o’clock the other night two 
M. C. R. brakemen, returning from their 
work noticed three men in the act of break­
ing into Mr. Osborn’s grocery store, St. 
Thomas. The brakemen heard the rattle of 
the keys in the burglars’ hands, but on their 
appearance the villains decamped.

Mr. John R. Scott, of Napanee, Ont., has 
recently sold 85 cases of eggs to a Boston, 
Mass., firm, realizing a handsome profit. His 
profit was greater than on any other sale he 
has made this year, and equal to that made 
at any time last year, considering the ordin­
ary fluctuation of the market.

Mr. Joseph Carman, for some years a pro­
duce merchant in Winnipeg, has sold out to 
Messrs. Robertson, Thompson & Co., com­
mission merchants, and has taken the position 
of city agent of the Confederation Life 
association, lately held by Mr. J. B. Somer 
set.

Mr. R. B. Anderson, Moncton, N.B., made 
the first shipment of lobsters this season. 
On Monday, the 22nd ult., he forwarded a 
car to Boston to Messrs. Hatheway & Co., 
whose representative, Mr. Price, is buying a 
few lots. The largest lobsters appear to 
strike in about Bathurst and Richibucto.

A meeting of the Dundas Retail Grocers’ 
Association was held recently, and the fol­
lowing officers elected : President, Wm. 
Graham; 1st Vice-President, J. Kerwin ; 
2nd Vice-President, H. Boyle ; Sec.-Treas., 
H. F. Powell. The association is now organ­
ized, and has formed itself into a lookout 
committee to spot all dead beats.

Lobsters are said to be in abundance and 
of much larger size than they have been for 
many years. Fourteen factories are running 
in full blast from Cape Bald to Shediac. Six 
of these are located on Cape Bald shore. 
They are owned respectively by Messrs.

Kimball, J. Arsenault, C. Cormier,—Legere, 
P. Burke and D. Nodes. Tedish counts four 
factories: Messrs. Harshman, A. & D.
Landry, Gasp, LeBlanc and Goulds’. Messrs. 
O. LeBlanc and H. Robichaud are packing 
at Aboujagane, and on the shore ofBarachois 
are located Messrs. Gallant & Co., and J. 
Robichaud & Co.

Corp. Paddy Doyle, of the N. W. M. P., 
made a very clever “ find” at Maosejaw a few 
days ago. While searching a car, which was 
sidetracked there for the purpose of unload­
ing some freight, he noticed a number of 
barrels labelled “ sugar” and two barrels 
with the usual permit label. Of course Paddy 
at once proceeded to investigate the matter, 
and he found that there was a permit to 
cover the two barrels which bore the permit 
label. In order to be sure that the sugar 
barrels contained nothing but what the label 
indicated, he broke open one barrel and 
found that it did contain sugar, but on further 
examination he discovered that it also con­
tained a two-gallon-and-a-half keg of whis­
key. Out of the barrels which were sup­
posed to contain sugar, Paddy took 36 
bottles of Irish whiskey, 2 two-and-a-half-gal- 
lon kegs of whiskey, r two-gallon keg of 
alcohol, and 40 gallons of Labatt’s ale. 
White sugar, Irish whiskey, alcohol and ale 
is certainly a good mixture. The goods were 
consigned to Mr. Beaupre, of Gleichen.— 
Winnipeg Free Press and Sun.

ANSWERS TO CORRESPONDENTS.
You advertise Tea and the Science of 

Blending 26 Specimen Blends. How are 
these blends given ? Can anyone make use 
of them ?

Answer—The weights of the different 
teas are given, followed by comments show­
ing how to use them to advantage. Any 
person of ordinary intelligence should be 
able to make them up.

A customer secured is a promise of greater sal­
ary in time.

Restore goods to their proper places as soon 
after using as possible.

Every line of goods embodies a history and a 
cience worth years of study to understand.

If you want books, it is rarely wise to pay 
double price for them to a travelling book-seller.

STORAGE
FREE AND IN BOND.

Customs Entries Passed, and goods stored 
at lowest rates. Special facilities for ship­
ping goods to all points. Goods MARKED 
and WEIGHTS and GUAGES taken COR­
RECTLY. You can save DOUBLE 
FREIGHTS by keeping Teas, Sugars and 
other heavy goods with us.
BLAIKLOCK BROS, Agents,

•' —« 8t., MONTREAL.



THE

Royal
Dandelion

Coffee

THE CANADIAN GROCER
ALL GROCERS SHOULD SELL STUART,

HARVEY & Go
Importers and

n

SOMETHING NEW !
A GREAT TREAT.

Fresh Cod

TongueS Wholesale ocers
A Large and Well-Assorted Stock ef

Teas, Sugars and General Groceries

HAMILTON, ONT.

Manufactured by
ELLIS & KEIGHLEY,

TORONTO.

Established 1849

COLD, SILVER
—AND—

BRONZE MEDALS
Reg. Trade Mark. 20 1 St prizes.

MICHEL LEFEBVRE & CO Y
Manufacturers of

Lion—L—Brand
Pure Vinegars, Mixed Pickles, Jellies, Jams, 

Preserves.

In 1 lb. Tins.
This is the Delicacy of the Season.

Pronounced by connoisseurs far ahead of 
oysters.

A GREAT LUXURY.
Apply to

EBY, BLAIN & CO.,
Toronto.

STEWART MUNN & CO., 
Montreal.

Send for Samples.

Montreal, P.Q.
P. DOTY & SON,

(Successors to W. B. Chisholm)
MANUFACTURERS OF

CARBON
SAFETYSAFETY

FOR THEE
HOME, PICNIC,

CRUISE, or CAMP
The “ STAR BRAND ” delicious

HAMS & BACON
CAN BE HAD FROM ALL THE 

BEST GROCERS

F. W. FEARMAN,
Hamilton, Ont.

THE CHISHOLM 
PLANT BOX.

1, 2, 3 bushel grafn and rout 
baskets.

1, 2, 3 satchel luuch baskets
1, 2. 3 clothes baskets.
1, 2, 3. 4 market baskets.
Butcher and Crockery bas­

kets.
Fruit package of all des­

criptions.

OAKVILLE ONT.

^ysirrsmrnl
UBfflOSSt

E. Lazenby & Sons,
18 Trinity St., London, S.E.

SOLE PROPRIETORS OF

Lazenby’s Harvey Sauce,
We beg to remind our friends that EVERY ARTICLE 

prepared by us is ENTIRELY UNADULTERATED and 
our labels are affixed to the CHOICEST DESCRIPTION 
OF GOODS only.

For full Price List on application to

A. P. TIPPET & CO.,
I Wellington St. E., Toronto, 

or St. JOHN, N.B.

f^am |_al’s Indian ™]eas.
Stock is the same always, no variation.

Price is moderate for such high grade Teas.
Ram Lai’s always shows the grocer a nice profit

No weighing or parcelling these package 1 eas.
When grocer once gets Ram Lai’s into a family no other tea is used henceforth. No Tea Peddlers can 

buy it Ram Lai’s is the best blend of Indian Tea the world produces.

JAMES TURNER & CO.,
WHOLESALE AGENTS.

Hamilton.
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Received by us a few 

days ago from a traveler 

contained

62 ORDERS 
Not bad for two days 

work was it. Every­

body buys our goods. 

Why should not you 

and

THE COMMERCIAL VALUE OF 
A SMILE.

The title of this article may suggest—but 
it has no reference to—the “liquid smile,” 
which too often is the prelude to commercial 
transactions. What is meant is the value of a 
cordial manner and friendly smiling greeting 
when extended by the salesman towards his 
customers. So important a factor is it, that 
were I in doubt about the selection of a clerk, 
1 should unhesitatingly give the preference 
to him of the ready smile and happy count­
enance, even in the absence of other qualities 
of perhaps a deeper origin. Everybody 
likes sunshine, and when nature smiles we 
all feel a thrill of pleasure, and a sense of 
newer life; so when we grasp the extended 
hand and look into the smiling face of a 
fellow-creature we involuntarily relax the 
features and respond to the friendly greeting. 
How many times do we go considerably out 
of our way to trade with a proprietor or clerk 
whose pleasant manner has left an impres­
sion upon our feelings. How often do we 
reserve ourordersfor thesmiling “Drummer,” 
and are “ completely stocked ” for his oppo­
site competitor.

But a smiling face to be of permanent 
value must have its source beneath the sur­
face; it must be spontaneous and the spokes­
man for the heart. A smile which is not en­
gendered by genial good feeling and friendly 
intent is,however well feigned,soon detected 
and its user dealt with, with more than usual 
caution. If you are unable to smile honestly 
and sincerely, don’t try ; rely upon your other 
abilities to effect a sale. There are some 
people who could honestly earn a respectable 
salary, by simply standing near the entrance 
to a store and greeting the customers as they 
entered.

It is so much easier to suit a customer if 
we first secure his good will and confidence, 
that the value of a friendly smile is to be 
found extended over many years, and is a 
magnet which draws even against the pow­
erful opposition of prices and variety. Per­
haps this is best evidenced by the willing­
ness with which the public will shut their 
eyes to the minor defects of an article when 
presented by a salesman who smiles as he 
deplores its defects and extols its merits. 
Personal magnetism itself depends for its 
very existence upon a smiling face and cordial 
manner, and the possessor of such a counten­
ance will rise above his fellow clerks and be­
come indispensable to his employer in spite 
of the fact that he may not be as well posted 
in the details of the business.

Empire Tobacco Co., 

Montreal.

But the smile to be of commercial value 
must be backed by tact and judgement. It 
must be a smile which has a “think” be­
hind it, and while its owner is looking out 
for the interest of his customer he must not 
forget the welfare of his employer or his 
business. Suppose two young men start out 
in life with equal business training and 
years. Sav that John Morose has more

capital than his companion, Frank Cordial, 
and that they both open stores in the same 
city; John having the larger capital will be 
able to keep the greater variety, while Frank 
will be restricted to closer lines. Customers 
are attracted by John’s display of goods and 
naturally visit his store first. They like his 
goods, his prices and his arrangements, but 
his manner is chilling and distant, and while 
they feel that he is honest and capable they 
never become well acquainted or feel at 
ease.

Frank, his companion, comes in for a 
share of his trade, and when John’s custom­
ers casually walk into his store he greets 
them friendly and smiles when he is unable 
to supply their wants from his meagre stock. 
He gets them interested is his venture and 
enlists their sympathy for his success. He 
learns and remembers their names, and the 
faces of their children; he talks about the 
subjects which most interest them, and 
shows a friendly feeling for their welfare and 
comfort. Customers have a way of coming 
in and talking over their affairs with Frank, 
and if the goods they want are not in stock 
will wait for him to get them, although they 
know that John has them on hand and they 
could secure them there at once. People 
when they pass Frank's store have a habit of 
looking in to catch his friendly nod and 
smile, and his trade grows steadily and 
surely.

John, on the other hand, finds that his first 
customers, although suited in quality and 
price, rarely return and seem anxious to get 
outside as quickly as possible into the sun­
light. He fails to see the fault—so hard it 
is to see ourselves as others see us—and in­
creases his stock and reduces his prices, but 
in spite of capital and good business train­
ing, he is unable to hold his customers. His 
imitative clerks become like himself, and 
even his surroundings and store fixtures take 
on a sombre hue in keeping with their owner. 
The promising start turns out a failure—or 
what is perhaps worse, a mere drag of wor­
rying existence—and John Morose joins the 
many who deem life itself a failure.

Now, if, when this imaginary John first 
commenced to battle with life, some expe­
rienced friend had deeply impressed upon 
his mind the great value of a smiling face as 
a factor of business success, he might easily 
have made a marked career and enjoyed 
life, rather than endured existence. Or if, 
from natural constitution, he found it diffi­
cult or impossible to be cordial, he might 
have realized its great importance and se­
cured the services of clerks who had these 
traits in a large degree and kept himself in 
the background. There are few establish­
ments but depend for their prosperity upon 
the cordial manner of some employee, who 
holds the trade by his smile and friendly 
bearing towards his patrons.

Right here, it would seem, is provided a 
chance for any young man of average ability 
and common sense, to render himself indis­
pensable tohis employer and a possiblyfuture 
partner by the exercisè and cultivation of a 
cordial manner and sincere smile.—Ex.
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Will convince you that the “ MALLAWALLA ” blend of Pure 
Indian and Ceylon teas is something delicious and a 

sure favorite with black tea drinkers, i lb. and 1-2 lb. tin foil packages, 50 lbs. in a case. If you want

the best buy “ MALLAWALLA."
DIAMOND BAKING POWDER in y2 and 1 lb. tins is more satisfactory and netts you a 

better profit than any first-class powder on the market.

Merit tells, “ Wherever sold It has been a repeater.” Have you tried it ?

One Trial

"W\ EE. GKEZEjZLJ^ZRD & GO.,
WHOLESALE GROCERS, HAMILTON, ONT.,

Agents for Canada.

ALL GROCERS SHOULD SELL 
THE

ROYAL
DANDELION

GANONG BROS.,
ST. STEPHEN, N.B.

MANUFACTURERS OF THE

1C. B.l
CHOCOLATES.

Manufactured by
ELLIS & KEIGHLEY,

TORONTO.

W. A. McCLEAN
& CO.,

OWEN SOUND
OFFER TO THE TRADE

LONG CLEAR 
BREAKFAST 
SMOKED BACKS 
SMOKED BELLIES 
SPECIAL ROLLS

Write for Quotations.
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N. K. FAIRBANK & CO.,
COMPOUND V REFINED LARD.

185 WELLINGTON ST., MONTREAL.
CHICAGO. ST. LOUIS. NEW YORK.

Condensed mince JVIeat.
Although fruits are 

scarce ana high, price 
same as last season, 
$13.50 per gross net.

Packed in | and J 
gross cases.

Sole manufacturer 
for Canada.

Ask your wholesale 
grocer for it.

J. H. WETHEY, St. Catharines, Ont.

GEO. MATTHEWS
-PACKER and CURER.-

PURE LEAF LARD A SPECIALTY.
PACKING HOUSES, OTTAWA, PETERBORO’ and LINSDAY, ONT.

Handled by. retailer 
as shelf or counter 
goods. No waste. 
Gives general satis­
faction. -At feiyneWill not feignent in 

warm weather.

Sells at all seasons 
by all wholesale 

grocers.

IfÊ-------

I AMOUNT FOR ram RAIFTIIAT II
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TORONTO MARKETS.

Toronto, July 2, 1891.
GROCERIES.

Yesterday being Dominion Day, the 
volume of the week’s business was confined 
within six days. These were crowded from 
first to last with stir at all the wholesale 
warehouses. Since Monday particularly have 
things been lively. But the trade done has 
been very one-sided Almost thé sole object 
of inquiry has been sugar, and until Monday 
last there was little of it to be had. Every 
other line is neglected in the zeal of the 
people and of traders to get a hold of cheap 
sugar. No notable lack of money is felt as 
payments are made generally on time. A 
generally better feeling pervades the country, 
crops promising well in most products of the 
soil. The cheapening of sugar has had quite 
a buoyant effect upon the spirits of trade.

CANNED GOODS.
The future canned goods market is the 

coming event whose shadow dealers are just 
now trying to discern. Inquiries are begin­
ning to be heard from retailers, but not suf­
ficient interest is yet aroused to be a fust- 
worthy medium on which to launch absolute 
quotations. Jobbers are not ardent bidders 
and packers show no disposition to do much 
business. It looks as if both sides were 
willing to see a rational basis under the mar­
ket befote they do much. Canned salmon, 
which had a temporary bad spell last week, 
owing to cutting on a particular brand, 
is now in a steady position again, $1.40 
being firm for good brands. There are no 
canned apples now. Tomatoes are $1.55 to 
$1.60, or 5 to 10c. higher than they were a 
week ago. They are now exceedingly scarce. 
French peas are dearer in the primary mar­
ket, the crop being reported short, the finest 
being almost one-third fewer than they were 
last year.

The Vancouver World of the 18th June 
says : So far this season from all reports 
the catch of salmon in the Fraser has been 
very light, and the cannery men are begin­
ning to think the season will not be so good 
a one as was at first anticipated. So far as 
can be learned very few of the canneries are 
yet running full time, two or three days each 
week being quite sufficient to pack all the 
fish caught. The quality of fish, say the 
canners, is exceptionally good, and it is 
hoped the season’s pack will restore again 
the confidence of the English buyers in 
British Columbia goods. On all sides the 
greatest care is being used in selection and 
packing, while every appliance that will 
assist the grade is being used. Several of 
the canneries have received new labels from 
the east and will change their brands.

COFFEE.
Some unsettlement at the great distribut­

ing points keeps the position of coffee rather 
problematical, as the real strength of the 
new crop is variously represented. Just at 
the moment the market in New York favors 
holders. Here there is no change, and there 
is very little business.

DRIED FRUIT.
What there is doing on this market counts 

for little just now, the demand for sugar 
crowding out every other demand. This 
rather aggravates than checks the weakness 
of Valencia raisins which can be had yet from 
4c. upwards, though good stock may be said 
to be somewhat firmer than it was at 5 to 
5>4c. Currants are steady and unchanged. 
Prunes continue weak on account of the 
break in the New York market, where also 
almonds and figs are easier. There is no 
change in prices of any dried fruit.

NUTS.
In addition to this fact that the demand 

from the trade is rather fitful, this week the 
demand is so strongly pre-occupied with 
sugar that little is done at all in nuts. Some 
changes in quotations are to be noted. 
Tarragona almonds are down to 15 and 16c. 
There are no shelled almonds.

RICE AND SPICES.
Like most lines they are rather quiet. Rice 

has been quite active up to this week and is 
scarce. OA ce the run on sugar becomes 
steady rice will be in strong demand at firm 
prices. There is little to say about spices.

SUGAR.
The force-pumps of the demand have been 

at work since the 24th, but the supply was 
not got flowing freely before Monday morn­
ing, when a perfect congestion of orders 
made every warehouse a veritable beehive of 
activity. If there was a big demand for 
other goods it had to be laid aside as the 
sugar business taxed the time and activity of 
every staff to its utmost. On Sunday sugar 
was forwarded by special freight from the re­
fineries. Thus a business day was gained, 
and was needed to overtake the rush of or­
ders. Since Monday the demand has been 
pretty well met, but the amount of sugar put 
out this week is an unusually large one for 
the last of June and early part of July. The 
excitement, however, is kept up steadily. 
Nobody can wait for any abatement of the 
demand to make prices easier, as there is 
an imperative and instant need of sugar. 
No one has time to wait for the Guild’s 
ruling as to what shall be done with the 
provisional agreement as to the discount 
on 10 barrel lots. Dealers are buying in 
large orders very generally. Not only the 
ripening fruit but the mere fact that sugar is 
lower has given a great stimulus to buying. 
The price of raw will more directly rule the 
situation here now, and that is reported 
firm, so that present quotations for refined 
have a tendency to go up. This tendency 
is further developed by the demand here. 
Gianulated in 15 barrel and larger lots is 
4#c., and in “smaller quantities 5c. The 
lowest grade of yellow is j%c. to 4c., while 
medium is 4 to 4j£c. Other changes are 
noted in Prices Current. There were some 
houses selling yellow as low as 3^c., but 
the contracts for these sales were made upon 
a purely theoretic calculation and before the 
refiners quoted on yellows. They are now 
filling their orders with soft sugar that cost 
them 3#c.

SYRUPS AND MOLASSES.
There has been little demand and little 

time for attention on the part of the whole­
sale trade to the demand heard from. Mo­
lasses is firm, as supplies at primary sources 
are and will be unusually short. Syrups 
have gone down to j£c. because of the 
taking off of the duty on sugar.

TEAS.
There has been a steady movement of or­

ders, but little shipping of stock, owing to 
the monopoly of attention required by sugar.

The demand for r.ew Japans continues 
active, and stock as low as 20c. is quite in 
favor. The scarcity of Young Hysons con­
tinues to be a leading want. Little or no 
attention has been paid to Indian teas this 
week, sugar appearing to have engrossed 
the interest of the trade to the exclusion of 
other staples. The following table shows 
the separate quanties of Indian, Ceylon and 
China Tea re-exported from Great Britain 
during the season just closed. This is the 
first season in which separate figures for 
Indian and Ceylon exports were obtainable. 
Although the amounts re-shipped from this 
Country are small when compared with 
China, the quantities are substantial, and 
signs are not wanting that a large increase 
may take place in the near future. During 
the season the Australian Colonies took 
direct from India just under 5 million lbs., 
against 3% million in the previous season, 
while over 2% million pounds were also 
shipped direct from Ceylon during the year 
1890. When it is remembered that the 
American and other markets have also been 
using British grown Tea, it becomes clear 
that the total amount of India and Ceylon 
Tea used in foreign markets is already an 
appreciable proportion of the entire crops.

Exports of Tea from Great Britan during 
the season 1890-91.—Indian: 2,327,409. 
Ceylon: 1,426,094; China, etc.: 29,366,488.

In London auctions have again been very 
light, and while comprising many New 
Season’s invoices have also contained a 
large number of old Calcutta purchases. 
These latter have not met with much atten­
tion and lower quotations resulted where 
sales were forced, many parcels being with­
drawn for higher prices.

PETROLEUM.
Not much can be said of the petroleum 

trade that might not be said in any mid­
summer week, when long daylight makes 
trade dull. It is lull now but prices are 
steady.

The Petrolia Advertiser reports : Petrolia 
crude $1.36^ per bbl, Oil Springs crude 
$1.37 per bbl. The above prices now rule, 
and will, in all probability, continue to rule 
during the next few weeks, unless some large 
strikes are secured. During the heated term 
the oil business generally remains quiet, it 
being the dull season of the trade, but the 
drill will continue all the same, and new 
developments that will increase the produc­
tion made. Refined is 12& to 13 cents in 
car lots, with a strong upward tendency 
being noticeable as the season advances 
A very large and active business is being 
anticipated this fzffi' by all engaged in it. 

drugs/a-nd chemicals.
There is nothing new in the drug trade, 

which continues active in summer lines. 
Prices also keep stationary. In general sta­
ples, things are rather quiet.

BUTTER AND CHEESE.
The quality of the Duller made at this time 

of year makes the demand a good one, 
while the quantity of it marketed very fairly

NEW SEASON’S
G-^ZRZDZEUST PICKED

JAPANS. ,
P. C. LARKIN & CO.,

WHOLESALE GROCERS,

32 Wellington East, Toronto.
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James Lumbers
Wholesale Grocer,

67 FRONT STREET EAST,

TORONTO, ONT.
Is Life worth Living ?

A problem very easily 
solved. Drink life-giving 
ST. LEON and you have the 
answer. It invigorates the 
whole system ; it is the 
builder up of bone, muscle, 
flesh and blood, and to all 
who use it it is better than 
gold.

To solve the problem 
thoroughly, go to the Pal­
ace Hotel at the St. Leon 
Springs, where you can 
drink it and bathe in it, 
and, if you want to feel like 
living, take in the St. Leon 
Springs this summer.

M* M. A. THOMAS,
Manager.

St. Leon Mineral Wafer jZo., Ltd.,
Toronto.

BRANCH—Tidy’s Flour Depot, 164 Yonge St.

ALL GROCERS SHOULD SELL 
THE

Royal
Dandelion

Coffee
Manufactured by

ELLIS & KEIGHLEY,

TORONTO.

TO GROCERS.

SIMCOE CANNING COTS
Goods are warranted first-class.

push: them.

Order through vour wholesale 
House.

ELLIOTT, MARR & CO., importers of teas,
-------AND-------

Wholesale Grocers, LONDON, ONT.
Which will secure to you a larger profit than you are at present 

making,
Which will secure an increasing trade,

ANY USE TO YOU ?
THE 26 SPECIMEN BLENDS contained in “Tea and the Science 

of Blending” will show you how this may be done.
Criticised most favorably by The Canadian Grocer and countenanced by the largest 

Manufacturers and leading Wholesale Houses in Canada.

R. S. McINDOE, 24 Front St. E.,
PRICE l.OO.

REFERENCE : The Wholesale Grocery Trade of Torouto.
TORONTO.

Seasonable Goods.
The Celebrated “Reindeer Brand” Preparations: “Condensed 

Milk” “ Condensed Coffee ” and “Condensed Cocoa” are admirably 
suited for Picnics, Holiday Excursions, &c., &c.

Sold by First-Class Grocers everywhere.

The Truro Condensed Milk and Canning Co., Ltd.,
Manufacturers,

Truro, Nova Scotia
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THE SOAP AGE. THERE has been great pro­

gress made in the manu­

facture of laundry soap the 

last few years ; so much so 
that the old-fashioned way of merely combining grease and lye is done. Soap is now 
made and combined on scientific principles from first to last and is an immense improve­
ment over the common yellow soap so long in use. So manilest is this improvement that 
now many people are demanding better made soap which give better results. The grocer 
recognizes this fact and looks for the best kinds for his customers.

To fill this demand “ Surprise Soap ” is made. It has been some seven years on 
the market and has met with such success and has so satisfied the people that it can now 
be obtained over nearly all of Canada. Surprise fills the want of a soap combining cheap­
ness with excellence. Write for further information

The St. Croix Soap Mf’g Co.,
Branches : St. Stephen, N. B.

MONTREAL : 17 St. Nicholas St.
TORONTO : Wright & Copp, 40 Wellington St. East.

MARK STS— Continued.
balances the demand. Prices are somewhat 
higher, a result of hot weather and less luxu­
riant pasture. Creamery butter is consequent­
ly having a slightly better chance, though not 
yet do dairy prices get near those asked by 
crfeamery men, which are 22 to 23c. for rolls 
and 20 to 2ic. for tubs. Creamery is offer­
ing more freely than it is been sought. Choice 
dairy tubs are 14 to 15c., medium tubs 
are I2j£ to 13c., and what is classed low 
grade is toto tic.,and hard to getforcooking 
and baking purposes Rolls are not coming 
in except in street receipts of pound prints 
at 15 to 17c. Large rolls are not being mar­
keted on account of the heat. Crocks and 
pails are reasonably plentiful.

Cheese is easy and selling quietly at 10 
to tic

coVntky produce.
Beans—hate still a place in the market 

though not a large one, as the demand has 
got as limited as the supply. They quote 
$1.50 to $1.80.

Dried Apples—are quiet, rather scarce 
and steady at 7)4 to 8AC-

Evaporated Apples—are in need of a 
better demand. The stock is not large but 
there is little inquiry. Price 12 to

Eggs—Receips are mostly in small lots. 
Strictly fresh sell readily at 12A-

Hay—Is firmat$i0-5o to 11.50for timothy. 
These prices bring a fair supply to market. 
There is more than usualat thisseason in the 
country, because of the easy prices that pre­
vailed through the winter. This is expected 
to make the situation less stringent than was 
expected on account of short crops.

Hides—Are steady at 5c. for No. 1 green, 
and 6%c. for buffs.

Honey—Is quiet at 7 to 10c. for strained, 
and 14 to 16c. for sections, with these prices 
weaker than ever.

Hops—Preserve their tone at 35 to 38c. 
More interest is developing in the market as 
buyers are just now considering whether to 
depend for supplies on the new crcp or to 
buy now. There is a very strong likelihood 
that the former will be the wiser course, as 
prices do not usually open as high as they 
are now.

Oats—Are weak at 50 to 51c.
Onions—Are quiet, and range from $2 to 

$2.25.
POTATOES—Have relaxed under the effect 

of larger supplies and receipts of new crop 
stock from the United States. On track old 
potates are down to $1.10 and $1.15. Fifty 
bag lots exchanged hands at $1. Full cars 
are the exception, broken lots is the rule. 
Out of store lots are $1.25 to $1.50.

Skins—Pelts and lambskins are 20 and 
30c. respectively. Calfskins are 6 to 8c.

Straw—Is quiet at $6 to $8 for oat.
Wool—Is very dull at 18 to 19c. for 

fleeces.
FISIl.

No awakening of the demand is quite due 
for above a month. Pedlars are the leading 
distributors yet to consumers, and stock is 
precarious in such hot weatheryet. Prices are 
unchanged at last week’s quotations.

GREEN FRUIT.
Green fruit is in active demand. Oranges 

were getting into small compass, the stock 
being limited almost to Messinas up to this 
week. A very few cases of Valencias are to 
be had at $7 to $7.50. Messinas are $4 to 
$4.50. There are now some fancy Mediter­
ranean sweets (Duarte) at $5 in 150-boxes 
and $5.50 in 176-boxes. They come in on 
Tuesday. Rodis have been received this 
weekf They sell at $6.50. Messina and 
Palermo lemons quote alike now, only fancy 
stock of each kind being in, all rubbish 
having got off the market through pedlars, 
etc. The price is now $6. The only kind 
of pineapples here now is the sugar-loaf, 
selling at $1.75 for extra and $2.25 for finest. 
Bananas are $1.50 for seconds and $2 for 
firsts. All yellows. Demand quiet for them 
and pines because of the coming in of small 
fruit. The California fruits now arriving are 
apricots, $2.75, peaches, $2 to $2.25, plums, 
$4, Bartlett pears, $7. Tomatoes are $2.25. 
Strawberries are 6 to 9c., the former for in­
ferior fruit. The price is firmer since the 
opening of the sugar-market.

PROVISIONS.
Smoked meats are in steady demand as 

well as is long clear bacon. Prices are steady 
and unchanged.

Bacon—Long clear is 7 A to 8J^c., bellies 
are 10 to ioj£c., rolls are 8 to 9c., backs are 
ioc.

Hams—Are firm at he. for large and 
11 Ac. for moderate sizes of smoked. Sweet 
pickled are 10 to io#c.

Lard—Is steady at 9A to 10c.
Mess Pork—Is steady at $15.50 to $16 

for heavy and $17 for short cut.

SALT.
Job lot prices remain the same as last 

week, with trade fairly good. In car lots 
prices are unsettled as buyers are holding 
off. Sales this week : 1 car sacks 70c., 1 car 
dairy $1.25.

DRY GOODS.
Trade is quiet, but the situation is more 

satisfactory than it was. The week’s busi­
ness has been shorter because of the holiday 
on Wednesday. Prices are steady and un 
changed.

MONTREAL MARKETS.

Montreal, July 2 1891.
The week has seen an important altera­

tion in the ruling conditions of the grocery 
market, namely, the abolition of the sugar 
duties and naturally as everyone expected 
trade has benefitted by it. The movement 
has already commenced, but owing to the 
delay in releasing the refineries it has not as­
sumed large magnitude yet, but it is daily 
doing so. Naturally other lines benefit as 
well as sugar, for it is a leading line and with 
the better order for sugar jobbers report 
quite a nice crop for other lines as well in an 
incidental kind of a way. Briefly the mar­
ket has assumed a more active one, and 
had it not been for the two holidays interven­
ing, quite a nice little business would have 
been done all round.

SUGAR.
Although the inventory by the custom 

house officers has delayed matters somewhat, 
the effect of the abolition of the duty on raw 
is distinctly apparent. All the houses are

WE ARE BUYING

Dried
Apples.

SEND SAMPLES
AND QUOTATIONS

ESTABLISHED 1*00.

SPÇWiLEÏ
GENERAL COMMISSION MERCHANTS.

*4 FRONT ST. EAST. TORONTO

WE ARE BUYING

Evaporated
Apples

SEND SAMPLES
AND QUOTATIONS.
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ALL GROCERS SHOULD SELL 
THE

ROYAL
DANDELION

Manufactured by
ELLIS & KEIGHLEY,

TORONTO.

GEO. C. THOMPSON. CHAS R. KING.

THOMPSON & KING,
Consignees, Brokers. General Commission 

and Mercantile Agents,
51 Wharf Street, cor. Fort, Victoria, B.C.

Storage. Correspondence Solicited.

T. W. CLARK & CO.,
General Commission and Provision Mer­

chants and Wholesale Dealers in 
Dairy Products.

Consignments solicited and business transacted 
for Eastern Canada Merchants.

Established 1886.

VANCOUVER, B.C.

PACKER

All kinds of produce handled. Consign 
ments solicited. Carriers supplied.

J. CLECHORN & SON, 
Wholesale Fruits, Fish and Oysters 

94Y0NCE ST., TORONTO.
ORANGES.

Last car of Florida oranges for the season 
just received. Fancy stock. Send for prices 
of oranges and lemons. Prices are advanc­
ing daily.

J.F.YOUNC&CO.,
PRODUCE HD COMMISSION MERCHANTS

74 Front St. E., Toronto.
Our business is Solely Commission. The only 

plan which does justice to the Consignor. We 
handle everything which the Country Store­
keeper has to send from home to sell. None of 
our own goods to sell in preference to yours when 
the market is good. Nothing between you and 
best price obtainable except a small commission.
Prompt Sales and Quick Returns.

We Furnish Egg Cases. Try Us.

R. G. MURDOCH 1 GO.,
Commission and Wholesale Fruits.

FANCY CALIFORNIA EVAPORATED AND 
GREEN FRUITS A SPECIALTY.

References : Bank of British Columbia.

WILLIAM RVAN,
Produce and Commission Merchant,

72 FRONT ST. EASJX, Toronto, Ont.

WANTED,

CHOICE DAIRY BUTTER
Correspondence Solicited. Choicest Smoked Hams

and Breakfast Bacon. 
Bbl. Pork, Long Clear,

and Pure Lard.
CORRESPONDENCE INVITED.

Hams, Breakfast 
and Roll Bacon,

New curing, now ready.
For Choice full flavor goods send us a 

Sample order.

Jas. Park & Son,
Toronto, Ontario.

GOLDENBRAND
CANNED

FINNAN HADDIE
Are put up in flat and tall tins. 

Quality guaranteed.
AGENTS,

H. W. Northrop & Co.
South Wharf, Saint John, N. B.

Correspondence solicited, and prices on Foreign 
Fruits, Figs, Dates, Nuts, etc., furnished on appli­
cation.

QgChurch St., Toronto
Telephone 806.

Wm. Davies & Co.,
TORONTO.

PACKERS AND CURERS.

KING, GRAINGER & CO.
81 Front St. E.

Produce and Commission Merchants.

BUTTER, EGGS,
and Country Produce.

Correspondence Solicited. Prompt Returns Mad 
TE. EPHONE 2237.

UNO. A. MOIR,
GENERAL AGENT

Consignments Solicited.
SPECIALTIES : Canned Goods, Dried 

Apples, Evaporated Apples, Codfish.
Quotations and samples sent on applica­

tion. A trial solicited.
41 St. Francois Xavier Sts., Montreal..

LAURENCE GIBB
Provision Merchant,

83 COLBORNE STREET, - TORONTO.

All kinds ot Hog Products handled. Also Batter. 
Cheese, Poultry, Tallow, Etc.

PATENT EGG CARRIERS SUPPLIED. 
Good Prices paid for Good Dairy Butter.

JAS. DICKSON & CO.
26 WEST MARKET STREET,

Provision and Commission Merchants
Eggs, Butter, Hams, Lard, Bacon, Cheese, Dried 

Apples, Finnan Baddies, Dried Cod Fish, bought 
or sold on commission. Agents for all lines of 
Canned Corned Beef. Egg Carriers supplied.

Reesor & Rogers,
Produce and Commission Merchants

Solicit consignments of Country Produce 
from Storekeepers.

71 Colborne St., Toronto.
Telephone 2291.

Established 1 874.

W. H. SMITH,
Wholesale Produce

Commission Merchant
186 KING ST. EAST, TORONTO.

Wholesale Dealer inliutter, Eggs and General Pro­
duce Consignments solicited First-class reference

Mc.LAREN'S
Is Honest Goods and just 
the Thing on Which to 
Make or Extend a Busi­
ness.

The Best Grocers Make 
a Point of Keeping it al-. 
ways in Stock.

^
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being rushed with orders and the move will 
last for a considerable period as stocks in 
third hands are reported to be down to 
almost nothing. With the altered conditions 
has come a sensible drop in price, and this 
with the natural condition mentioned above 
has called up a really brisk demand. From 
refineries granulates are now moving freely at 
4}4c. and yellows at 3%c. and it is to be in­
ferred that the jobbers are moving forward 
their orders with proportir.ate celerity for 
they are repeatingjalready.

MOLASSES.
There has been a steady, quiet distributive 

demand for molasses, and since our last, a 
couple of cargoes have been turned over at 
40c. Recent cables from the islands quote 
this identical figure as the first cost. The 
new tariff will have little effect here, as very 
little stock under the 40 list is imported at 
this port.

COFFEE.
With the activity in sugar, improvement 

in other lines is apparent, and coffee has 
been one of these, several good sized lots of 
Rios and Javas being moved during the 
week at 20% and 25 to 26c. respectively.

RICE.
There is a fair distributive trade in pro 

gress and prices are unchanged. We quote: 
Patna, $4.50 to $5 ; choice, $4.25 to $4.50 ; 
standard, $3.90, and off grades, $3.50 in car 
lots.

CANNED GOODS.
There has been a better demand for corn 

and tomatoes during the past few days, and 
stocks have been pretty well sifted. New 
salmon are selling slowly, but prices are firm. 
Canned meats are firm.

FRUIT.
Dried fruits have been fairly active during 

the week as values are low. which has in­
duced more business. Raisins sell at 4 to 
4 1-4c. with 4 i-2c. for finest stock, and cur­
rents 5 3-4 to 6c. Green fruit furnish a sea­
sonable business. Oranges are steady at $3 
to $4.50 per box and lemons $5 to $5.50.

HOPS.
Brewers are not taking anything now, in 

fact there is little stock at hand here, and 
what is in the country is held somewhat 
firmer in consequence of infavorable crop re­
ports. Spot values are purely nominal, in 
fact it would be misleading to quote any 
figure in the absence of an actual sale.

PROVISIONS.
The provision market is unchanged and 

there is a lair jobbing trade doing. We 
uote :—Canadian short cut, per barrel, 
16.50 to $17.00; mess pork, western, per 

barrel $15.50 to $16.00; short cut, west­
ern, per brl $16.50 to $17.00 ; hams, city 
cured, per pound 10 to lie.; hams, can­
vassed, per lb o 00 to o 00c. ; lar#l, Cana­
dian, in pails, 9 to gXc-l bacon, per pound, 
9 to ioc.; lard, com., refined, per lb, 8 to 
8tfc.

EGGS.
The egg market has stiffened up conside­

rably since our last report. In fact an ad­
vance ol ic. has been established, and we 
now quote values steady at 12 to I2j^c. under 
light receipts and a good demand.

BUTTER.
The market has not shown any change 

yet, but there is an impression abroad that 
present prices are not to dear, so that there 
may be a move in a speculative way ere long. 
Actually, though there is nothing but a quiet 
jobbing trade doing at unchanged values. 
We quote creamery 18 to 19c. ; townships 
16 to 17c., and western 14 to 15c.

British Markets.
Having closed out our local business, we 

are now prepared to give special attention 
to all lines of

Canadian Produce
in British Markets.

We have a large trade in
Cheese, Eggs, Butter,

and Apples, also
Canned and Evaporated Goods, 

Honey, etc., etc.

Liberal advances made on suitable goods. 
Correspondence Solicited.

IMPERIAL PRODUCE CO'L
OF TORONTO, LTD.,

69 Front Street East, Toronto.

CHEESE.
Although the Britishers still argue for 

lower values, the market on this side has 
stiffened pretty sharply during the past week. 
This bulge in values is solely due to heavy 
buying by a few of the large shippers who 
consider values good, and we incline to the 
opiitron that they are about right. The 
make isVmSNer, shipments less, the country 
well sold\p, ko that all the conditions point 
to the imbriroability of 40s. June cheese this 
season. We quote the basis here firm at 
8 3-4 to 9c., below which it would be impos­
sible to touch any finest.

GRAIN.
There is no change in the grain market 

all kinds being quite. The stocks in store 
compared with those of a week ago, show 
a decrease of 93,177 bushels of wheat, 19,459 
bushels of corn, 38,500 bushels of peas, and 
an increase of 670 bushels of oats, 795 bush­
els ol barley. Compared with the correspond­
ing week last year there is an increase of 
313,484 bushels of wheat, 47,975 bushels of 
oats, and a decrease of 159.577 bushels of 
corn, 117,337 bushels of peas and 5,381 bush­
els of barley. We quote : No. 1 hard Mani­
toba, $0; No. 2 hard Manitoba, $1.12; to $1.14 
No. 3 do., 99c; No. 2 Northern, $1.01 to 
$1.03; feed do.. 60c. to 62c.; peas, 85c. per 66 
pounds in store; 87c. afloat ; Manitoba oats, 
55c. Upper Canada do., 54c. to 56c. per 
34 pounds ; corn, 72c. to 75c. duty paid ;feed 
barley, 61 to 62c ; good malting do., 65c. 
to 67c ; rye, 83c. to 84c.

FLOUR.
The flour market is dull and easy and the 

decline in prices does not appear to induce 
any demand. The fact is buyers as a general 
thing are pretty well supplied for some time 
ahead at least. The stock in store shows an 
increase of 4,567 barrels compared with a 
week ago, and a decrease of 3,483 bbls. com­

pared with a year ago. We quote :—Patent 
spring, $5.75; patent winter, $5.30; straight 
roller, $5.00 to $5.15; extra, $4.50 to $4.80; 
superfine, $4.00 to $4.30; city strong bakers’, 
$5.50 ; strong bakers’, $5.25.

HALIFAX MARKET QUOTATIONS.
(Wholesale Selling Rates.)

Halifax, July 2, 1891.
Since last writing there has been but little 

change in the local flour market, and until 
trade improves none is probable.

Manitoba highest grade patents, $6.25 to 
6.35 ; High grade patents, $6.10 to 6.15 ; 
Good 90 per cent Patents, $5.60 to 5.75 ; 
Straight grade, $5.20 to 5.50 ; Superior 
extras, $5.30 to 5.40 ; Good seconds, $5.05 to 
5.20 ; Graham flour, $5.25 to 5.50 ; Oatmeal, 
$6 ; Oatmeal rolled, $6.10 ; Kiln dried corn- 
meal, $3 to 3.60 ; Rolled wheat, $5.50; Wheat 
bran per ton, $19 to 20 ; Shorts per ton $26 
to 27 ; Middlings $27.50 to 28.50 ; Cracked 
corn, including bags, $42 ; Split peas, $4 ; 
White beans per bushel, $1.80 to 2 ; Pot bar­
ley per barrel, $3.90 104.10 ; Canadian oats, 
choice quality, 63c. to 65c. ; Hay per ton, 
$11.75 i° 13-

Sugars.—Very little has been doing,buy­
ers merely taking enough tor present wants. 
Since change in tariff was announced orders 
have come in very freely, but as the refine­
ries are in the hands of the customs officials 
no deliveries can be made yet. Cut loaf, 5c.; 
Granulated, 4Xc. ; Circle A, 4j^c. ; White 
extra C, 4 He. ; Standard, 3%c. ; Extra yel­
low C, 3J4'c. ; Yellow C, 3 He.

Molasses.—The market is very strong. 
Reports from West Indies show that short­
age is everywhere. It is now stated that the 
crop will not exceed 27,000 puncheons as 
compared with 5,000 from Barbadoes last 
year. As there are small stocks of old in 
Canada it is probable prices will be kept up 
10 cents higher than they were last year at 
this time. If business brightens up it is pro­
bable prices will be put up higher still. Bar­
bados, 40c.; Demerara, 35 to 38c.; Diamond 
N. 48c.; Porto Rico, 37 to 38c.; Trinidad, 
34 to 35c.; Antigua, 34 to 35.

Fish—The wholesale trade is very quiet. 
Mackerel are being stopped along the shore 
in small quantities but none of very great im­
portance. We append quotations on various 
lines. No. 3 large reamed mackerels $10 to 
$11; No. 3 reamed, $11; No. 3 large plain, 
$9.5010 $11; No. 3 plain, $9; small codfish, 
hard C. B. $5 to $5.50; western shore, $4.75 
to $5; bank, $5 to $5.25.

ST. JOHN, N. B., MARKETS.

ST. JOHN, N.B., June 30, 1891.
GROCERIES.

A steady demand has been maintained the 
past week for all lines, and especially larger 
in sugar. We now look for an improvement, 
as the uncertainty about the duties bad a 
bad effect on business.

Sugar—The amount moved since the 
settlement of the duties has been enormous, 
as every dealer was on short allowance. The 
price now is 3X to 4c. for yellows and 4H 
to 4Xc. for granulated.

Molasses—There is no demand for mo­
lasses this week every one is using sugar, 
Barbadoes is quoted, 38 to 40 with very 
little held.

Flour—Remains dull, very little demand, 
and slightely lower prices $5.65 to $5.70 for 
Ontario High grade Manitoba $6.25 to $6.30

Meal—Cornmeal is holding steady, with 
very little demand, and prices are as last 
quoted, $3.45 to $3.50.
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419 Slater St., Ottawa.
June 22, 1891.

Lakeport Preserving Co.,
Lakeport, Ont.,

Dear Sirs,—I have great pleasure in volun­
tarily certifying that ihe tomatoes canned 
by you are the best I have ever used. I buy 
them of Station Bro., Ottawa. I shall use 
and recommend them to my patients.

Robt. Mark, M.D.,
Phy. and Coroner.

BROKERS
-----AND-----

COMMISSION MERCHANTS
IN CANADA

Open to receive an agency for a 
British House not now repre­
sented here, give references.

Address, J. B., care this paper.

It is well-known
That successful Doctors lead all the latest 
medical books and papers and go abroad 
occasionally to study. Successful lawyers 
read legal publications to learn the latest 
legal decisions and points constantly crop­
ping up. Teachers, clergymen, druggists, 
architects, all read the publication issued in 
the interests of their profession. They 
must do so to keep up with the times.

The same applies to grocers and general 
merchants. They must not only read the 
best papers published in their interests but 
must also watch the advertisements closely. 
There they learn the rise and fall in prices ; 
latest trade news and methods of buying, 
handling and selling goods, so that they 
may make the greatest profit. A doctor 
reads much that he already knows, so does 
a lawyer. So does a number of any of the 
other professions. So will a merchant. It 
is often the issue of the paper he misses that 
is worth dollars to him. His best and safest 
policy, therefore, is to subscribe for his 
trade paper.

The only exclusively grocery and general 
store paper is The Canadian Grocer, 
issued weekly, subscription price $2.00 per 
year.

Mum D*
MERCHANT MILLERS,

PETERBORO',
MANUFACTURERS OF 

Choice Winter Wheat and Manitoba

FLOURS
Mikado, White Lilly,

Delight, Manitoba
Feed of all kinds and Mixed Cars a Specialty. It 

will pay you to give trial order.

HALIFAX AGENT. 7 j. p. Cox.

Dominion Mills,
LONDON, ONT

HEADQUARTERS FOR

OATMEAL
CORNMEAL, POT BARLEY,

SPLIT PEAS, ROLLED WHEAT, 
AND ALL BREAKFAST CEREALS.

Write for Samples and Prices,
BARTLEY & THOMSON,

303 to 311 Talbot St.

The Ontario Produce Co'y.
Produce Brokers and Commission Agents,

70 COLBORNE STREET, TORONTO.
P. D. PAGE, Late Salesman Imperial Produce 

Co’y of Toronto, (Limited).
W. B. BÉ I-, Late Traveller Imperial Produce 

Co’y of Toronto, (Limited).
J. H. WATSON; Late Imperial Produce Co1

Solicit assignments of Butter, 
Eggs, Cheese. Potatoes,
Lard, Bacon and general country 
produce.

Our business is conducted on strictly commis­
sion lines, our attention being given EXCLU­
SIVELY to our consignor’s goods and living a 
first-class cash connection we can insure top 
prices and quick returns. Egg Carriers supplied.

yuotations by wire.

Address, STRATFORD, ONT

EMBRO 
OATMEAL 

MILLS.THESE GOODS
D. R. ROSS, - - EMBRO, ONT

A CHOICE QUALITY OF—ARE—

SUPERIOR Oatmeal |TO ANY ON THE 
MARKET.

Write for prices to IN BARRELS, HALF BARRELS OR BAGS.
Selected WHITE OATS only used. For prices 

of Oatmeal or Oat hulls in Car-loads or less quan
tities, write or wire, and will reply promptly.

Grand TrunkCan ship via Canadian Pacific or 
Railways. Have new machinery for the manu­
facture of Boiled Wheat and Graham Flour and 
will be pleased to have orders.

Chatham, - Ont.

White Enamel Sign Co.,
Sole Agents for Caesar Bros.

The Most Durable Sign Letter.
4 Adelaide St. W., Toronto. 

fcs^A responsible agent wanted in every town 
and city.

N. WENGER & BROS.,
AYTON, ONT.

- - MILLERS - -
(Hungarian Process)

BRANDS =
KLEBER, MAY BLOSSOM.

AGENTS =
J. L. SMITH & SON. - Montreal. 
EPHRAIM ERR. - Halifax.

HOOD & CULLEN
Roller Millers.

Manufactured “Hulgarian” System. 
Our brands are

Classic,
Anchor,

White Frost,
Challenge,

Diadem, 
Strong Bakers.

Heavy dealers in
Oats, Oatmeal, Beans, 

Peas. Middlings, Bran.

145
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OATMEAL— There has been very little 
change since last week, is quoted a little 
lower.

Feed—Is higher and selling for $28 per 
ton.

Hay—$12 per ton.
Oats—Are selling at 58 to 60c. per 

bushel.
Fish—Codfish are in good demand and 

are selling at $4.4° to $4.50 for large, $4.10 
to $4.25 for medium. Pollock are worth $2.00 
to $2.10. There have been very few vessels 
arrived lately as the winds have been very 
heavy and consequently a light catch. Fresh 
salmon sell readily at 13 to 14c. per 100 lbs.

Butter is coming in quite freely selling at 
16 to 20C. per lb.

Dried apples are very scarce and can 
hardly be bought at any price. Evaporated 
14% to 15c. _____________

THE TOBACCO DUTIES.
The price of tobacco is advanced 5c. a 

pound in consequence ol the duty, both cus­
toms and excise, having been increased 5c. 
a pound. Some of this increase, perhaps 
the whole of it, will come off the retail trade, 
among whom the tendency has been to sell 
at the lowest prices they can get down to. 
Twelves will no doubt continue to retail at 
5c. each, but by the pound there will have to 
be an advance, as now they will cost more 
than they formerly sold for, the present cost 
being 51c., while the former retail price was 
•very generally 50c. Sevens will amply pay 
yet at 10c. each, but will barely pay at 3 for 
25c. In the case of twelves, the size of the 
plug may be altered so as to give 13 or some 
other number to the pound, and thus com­
pensate the retailer for the reduction that 
the tariff makes in his profits. The manu­
facturers should devise some means to pre­
vent the whole burden of $400,000 from be­
ing saddled on the trade. They need assume 
none of it and yet greatly lighten it for re­
tailer^ of tobacco. A change was made in 
the sizes in 1872 or thereabouts. The con­
sumption of tobacco will probably be very 
slightly affected by the higher duty. An 
advance from 12 to 20c. was made after the 
North West rebellion, but instead of a dim­
inished we have had an increased consump­
tion every year since.

There appears to be some doubt as to 
whether the duty on Canada leaf has been 
increased or not. The Minister of Finance 
as reported to have said that Canada leaf is 
not included in the tobacco on which the 
duty has been increased. If that is the case, 
it will have to bear a duty of 5c., against a 
duty of 2 sc. imposed on tobacco manufac­
tured from foreign leaf.

PATRONS OF INDUSTRY.

The local newspapers of Michigan teem 
with announcements similar to the follow­
ing :—

“Morseville Lodge P. of I. disbanded 
Saturday night, and sold everything belong­
ing to the order.

* * * *
“ The Patrons of Industry in this town are 

very nearly broke up. At a recent meeting 
a committee was appointed to settle with the 
finance keeper, and they found $3 in cash on 
hand, which was paid out for some neces­
saries, which leaves the finance keeper very 
short.”

The Michigan Tradesman says it is as­
sured by an authority which it deems 
thoroughly reliable, that less than oae-tenth 
of the organizations inaugurated under the 
auspices of the P. of 1. are now in existence, 
and that only one lodge in thirty-five is now 
paying per capita dues to the State organiza­
tion. The approaching extinction of the 
order'suggests the lament of the poet :

If so soon I am done for,
What was I begun for?

—American Grocer.

Mr. Gillespie, a well-known commercial 
traveller, was married on the 24th ult. at 
Winnipeg to Miss Scoble, daughter of Col. 
Scoble.

Mr. John Jackson, formerly grocer in 
Brockville, died last week in Guatemala, 
Central America. He was 35 years old and 
a short time before his death he sent word 
to his mother in Brockville that he would 
come home to spend the summer.

Canadan tea drinkers will take comfort 
from the investigation of the Inland Revenue 
Department, which shows that, while the as­
tringent properties of certain brands of green 
teas are rather high, the degree of adultera­
tion is not significant. On the whole the 
teas sold in Canada are of a very fair quality. 
An analysis is also being made of sugars, 
molasses and syrups. So far as the examina­
tion has gone there does not appear to be 
much adulteration in the sugar, but the 
samples of molasses evidently contain a large 
quantity of deleterious substances.

Nothing angers a man or woman more 
than the promise to have goods delivered 
to them at a certain time and no goods ap­
pear. Every merchant should by all means 
see that goods are delivered when prom­
ised. Many are so anxious to trade 
that they will promise a customer any­

thing when they know at the time 
they cannot fulfill it. This scheme may 
work once or twice, but it does not pay to 
continue it. We recognize the fact that 
many patrons are unreasonable in their de­
mands, but a merchant should learn to say 
no in a way that will not offend.—Commer­
cial Tribune, Denver.

Half a dozen Western states supply the 
bulk of all the eggs which are consumed in 
New York city. Indiana sends the largest 
number. Next on the list are Ohio, Michigan 
and Iowa. It is estimated that Indiana is 
the largest egg-producing state in the 
country. Illinois hens produce many eggs, 
but they nearly all go to the Chicago mar­
ket. Heretofore Canada has shipped into the 
United States hundreds of carloads of eggs. 
For the last three or four years Canada has 
annually shipped about $2,000,000 worth of 
eggs to this market. The present duty on for­
eign eggs promises a practical prohibition 
against imports. Previous to the change in tariff 
considerable importations of eggs were made 
from Europe commencing three or four years 
ago. These European eggs were gathered 
principally in Southern Germany and Italy, 
and preserved. The dealers say that pickled 
eggs, while not good for poaching or boiling 
because the shells are brittle, yet are useful 
for many other purposes.—Northeast Grocer.

Soap and water are cheap, but soil on goods 
is expensive.

A feather duster disperses but does not remove 
the dust from the store.

Rivalry, open, fair, good natured and enterpris­
ing, is the life of business.

The neglect to look after minute details in the 
factory is a source of great loss to many pro­
ducers.

Competition is keen and active, and the only 
way to meet it successfully is to buy from the 
best bouses, and at lowest prices.

“ One man ov genius in 97 thousand 4 hundred 
and 42 men of ordinary business talent, is just 
about the right proportion for actual business.” 
—Josh Billings.

“There are geniuses in trade, as well as in war, 
or the state, or letters ; and the reason why this 
or that man is fortunate is not to be told. It lies 
in the man. Emebson.

Goods conveniently located save time, money 
and temper in showing.

A reputation for truthfulness is indispensable 
to permanent and satisfying success.

A. H. Badgebow. Alex. H. Dixon.

The Badgerow, Dixon Bonded Vinegar
Manufacturing Co.,
79 and 81 Jarvis St., Toronto

Highest award, Toronto Exhibition.

Finest Rich Sweet Oranges—Ex Direct Steamers.
Half Boxes, 80’s, 100’s, and 120’s ; Half Boxes Bloods, 100’s ; Boxes, 160's, 200’s, 220’s, 240’s, 300’s ; Cases Valencias, 420’s ; 

Cases Valencias, 714’s ; Lemons, 300’s, 360’s ; also Pine Apples, Bananas, Strawberries arriving daily.
Dates, Figs, Nuts and Evaporated fruit at lowest prices. Orders personally supervised and given prompt attention

McBRIDE, HARRIS & Co., Montreal, P.Q.
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Wholesale Grocers,
86 Yonge Street, 

TORONTO, ONT.

ThosIINNEAMCo
Wholesale Grocers and Importers of 
TEAS,

SUGARS,
COFFEES,

AGENTS FOB

Cherry’s Irish Mustard, X.D.S.F.
This is superior to any other grade in the 

market. Try it.

47 Front St. E,, - TORONTO.

BALFOUR & 00.,
IMPORTERS OF TEAS

-------AND-------

WHOLESALE GROCERS,
HAMILTON.

WESTERN ONTARIO AGENTS FOR

Cherry’s Irish Mustard, X.D.S.F.
This is superior to any other grade in the 

market. Try it.

Seasonable Goods.
Aylmer Canned Chicken, Turkey, Duck, 

Lunch Tongue, Pigs Feet, and Chicken 
Soup. Also “Clover Leaf” Lobsters and 
“ Lynx ” Salmon. Orders solicited.

Sloan & Crowther
WHOLESALE GROCERS. 

59, 61 and 63 Front St. E., 
TORONTO.

WARREN BROS. & BOOMER,
IMPORTERS

AND

WHOLESALE GROCERS,
36 and 37 Front St. East,

TORONTO, ONT.

SUGARS, COFFEES AND TEAS, 
SPECIALTIES.

SMITH & KEIGHLEY
WHOLESALE GROCERS

AND IMPORTERS OF

Mediterranean Fruits.
JUST ARRIVED :

First Consignment
New Season’s Japan Tea.

9 Front St. E., Toronto

CANNED GOODS.
CORN,
PEAS,
TOMATOES.

A full line of all kinds of Canned Fruits, 
Vegetables, Meats, Fish, Milk, &c., &c.

H.P.ECKARDTlCO
Wholesale Grocers,

3 FRONT ST. EAST, TORONTO.
EDWARD

ADAMS & CO.
ESTABLISHED 1846.

Wholesale Grocers and Importers of 
TEAS,

SUGARS,
COFFEES,

TOBACCOS.
9S&97 DundasSt.,' ' ,0nt.

the “ MONSOON ’’ brand
—OF—

PURE INDIAN TEA
Is the brand to handle if you want to 
satisfy your customers with a fragrant and 
delicious tea.

Grown on the gardens of •

STEEL, HAYTER & CO,
Calcutta, London, Eng., and Toronto.

This celebrated brand of
CETLON TEA

Is packed expressly for

J. W. LANG & CO,
Wholesale Grocers, 

TORONTO.

PERKINS, INCE & Co.,
41 and 43 Front St, Toronto.

IMPORTERS.

Just to hand :

NEW JAPANS
Our first shipment of new season’s garden 

picked Japan Teas arrived this week.

Send for samples and quotations.

J. F. EBY. HUGH HLAIN.

BEFORE
WE MOVE 

NEXT MONTH
WRITE US FOR SAMPLES

Of our immense stock of

NEW JAPAN TEAS.
SPECIAL VALUES.

Eby.Blain&Co.,
Wholesale Grocers,

FRON8TCA0NTT 8T8. TORONTO.

9



20 THE CANADIAN GROCER
SELLING COAL IN NEWCASTLE.

The steamer Premier brought in a cargo 
of Vancouver sugar yesterday. It may not 
be generally known that there is such an in­
stitution as a sugar refinery on the northern 
coast, yet such is the fact, and it promises to 
make it warm for the San Francisco mem­
bers of the sugar trust. Frank T. Way, the 
Seattle representative of the Vancouver en­
terprise, says that this new refinery is now- 
turning out about 300 barrels per day, about 
one-sixth of which is consumed in Vancouver 
and Victoria, the balance finding a market 
in the Sound cities. He claims that the 
prices are much lower than those of San 
Francisco, but that many of the jobbers are 
bound by contracts to buy from the trust, 
having entered into those contracts to pre­
vent the trust from selling to large retailers. 
But the latter now buy from the Vancouver 
refinery, leaving the jobbers in the lurch. 
This, he claims, has aroused the jobbers so 
that they have sent a committee to San Fran­
cisco to secure a reduction in prices. He 
says the first car load from Vancouver 
reached Seattle on May 29th, and notice 
was given Spreckels, who represents the 
trust, that he must cut prices, but he failed to 
comply. The committee then went south, 
and is expected back in a few days. Nothing 
has been learned as yet regarding the recep- 
ion given to the committee. Mr. Way says 
there is no probability that this new refinery 
will be swallowed up by the trust, as it has 
heavy backing and has been established as 
a permanent business.— Seattle Post-Intelli- 
gencer.

THE STIMULUS OF DEBT.

If a young man has a good head on him 
it is not only safe, but advisable, to assume 
financial obligation where a way can be seen 
through it by preservance and economy, 
says the New York Tribune. A fool can do 
nothing either in debt or out. Debt is a 
stimulus to exertion. The hammer of the 
mechanic who has purchased his house on 
part credit is heard to resound earlier in the 
morning and later in the evening. He ex­

pends less money on frivolities, because 
“ that mortgage must be met.” The mer­
chant in debt takes better care of his stock 
in trade, buves closer, and is more agree­
able to customers. The farmer goes to town 
less; makes fewer purchases not absolutely 
needed. Debt is a wonderful stimulus to 
thrift. There are few farmers who did not 
go in debt for their farms. It enabled them 
to secure a home at once, and instilled into 
them good habits to pay for it. It is wise 
for a young couple without mèàbs to pur­
chase a modest home and then go to work 
and pay for it. They will thus acquire habits 
of economy. Most capable business men 
have at some time in their lives been serious­
ly in debt. Nine-tenths of the business in 
the country has been built by judiciously 
borrowing capital to do it with.

The trader who paye his way must sell at a 
profit, and cannot afford to cut below others in 
the same line.

Credit is often too cheap and overbnbing far too 
common. Don’t be guilty of the one, and don't 
abuse the other.

BREADMAKER’S 
DRY HOP 

YEAST
Makes light white, wholesome, and delici­

ous Bread.
For sale by all wholesale grocers, at $1 

per box.

Manufactured by

THE YEAST GO.,
TORONTO, ONT.

Cemmeicial Travellers.
To any traveller who will send us one 

new subscriber for three months Ve will 
send all the back numbers of the paper con­
taining “ Drum Taps. ” A most entertain­
ing sketch of a week spent on the road by a 
well-known American Traveller.

“ Hello ! hello ! Send me a 
box of SYDNEY GIBSON’S 
COCOA. Can't do without 
it.”

Sold in ioc. packets only.
Order a 6 lb. box from your wholesale grocer 

or direct from
GIBSON & GIBSON, Toronto

GOLD
MEDAL

AWARDED
DELHI CANNING CO.

JAMAICA EXHIBITION.wrE are still at the front and propose staying there, the high standard of excellence for which 
our goods are noted will be fully maintained this coming season. When purchasing 

Canned Goods keep in mind the Maple Leaf Brand prepared by the Delhi Canning Co. Every 
can is honestly filled and perfectly reliable. Our fruits are noted for their high syrups and natural flavors.

Delhi Fruit and Vegetable Co.,
FACTORIES : DELHI AND NIAGARA.

10281020
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The superiority of “ Barm ” Yeast is now so well

recognized, and the demand for it is getting so frequent, 
that no Grocer’s store is complete without a Box.

Ask your wholesale traveller for it, or write direct to

THE BARM YEAST MFC. CO.,
TELEPHONE 1920. 35 Wellington St. E., Toronto.

Ni.YARDS C?/

;
Brantford ) J. 8. HAMILTON & CO Y, 

and J- Brantford, Ont
Pelee Island J Sole Agents for Canada.

M. J. Woodward & Co.,
PRODUCERS OF CRUDE, j?

Manufacturers of
Illuminating Oils,

Lubricating Oils,
Paraffine Oils

* and Wax, &c.

PETROLIA, - ONTARIO.

EDWARDS, CATCHPOLE & CO’Y
MANUFACTURERS OF

French Blacking,
Stove Polish,

Writing Inks and Mucilage.
33 Wellington Bast, Toronto.

J. A. Mathewson. 8. J. Matheweon.
W. B. Mathewson. J A. Mathewson, Jr.

Established 1834.
J. A. MATHEWSON & CO’Y,

* IMPORTEES and WHOLESALE GROCERS.

Goods from First and Best Markets. Quality 
warranted. Full assortment. New Crop Japan 
Teas have arrived in quantity. Fine assortment 
and quality desirable. Orders carefully and 
promptly attended to.

Have claimed, and do claim, freedom to buy 
and sell anywhere without interference or hin­
drance from any quarter. No commercial or per­
sonal slavery.

908 McGill 6t.. MONTREAL.

JACQUAND FRENCH BLACKING
PRICKS

In cases of 6 gross 
each, assorted If 
necessary.

No.
2— |2 00 per gross.
3— 3 00 “
4— 4 00
5— 6 00

5 per cent, discount

DAVID REA & CO., - 30 Hospital 8t. 
MONTREAL.

ESTABLISHED 1841.

W. H. Schwartz and Sons,
Coffees,

Spices,
Mustard.

HALIFAX, N.S.

JOHN PETERS & CO.,
General Commission Merchants 

and Brokers,
Halifax, N. S. and 

Kingston, Jamaica, W.l.
Agents for The B. B. EDDY MFG CO., 

HULL, P. a

We are open to accept one or two more Ageu 
oies of first-class houses, either at Halifax or 
Kingston. Wo have a go-.d connection and 
splendid storage facilities.

References: The Merchants Bank of Halifax.
The E. B. Kddy Mfg Co., Hull, P.Q. 
The Mercantile Agencies.

The Norton Manufacturing Co.,
E. P. Breckenridge, 

" * * Pi
C. C. Warren,

New York, Sec.-Treas.Toledo, Pres.
win Norton, W. C. Breckenridge,
Chicago, Vice-Pres. Resident-Manager.

MANUFACTURERS OF

|Tin Cans
By Automatic Machinery.

FRUIT, PAINt7~LARD, BAKING 
POWDER, FISH AND LOBSTER

CANS.
Capacity, fifty thousand cans per day.

Sole Agents in Canada for Norton Brothers
“Solder Hemmed” Caps.

Inquiries and Correspondence Solicited.

HAMILTON. - ONT.

A. HAAZ Sc CO.,
Bonded Manufacturers of

Honey Dew, White Wine, Malt and Cider
VIITEGAES-

74 Bagot Street, - Kingston, Ont.

DO 
YOU 

SELL

“Peerless” Washing Compound. 
There is nothing equal to it. It 
will pay yon a handsome profit. 
Your customers will like it. Address

Pure Gold Manufacturing Co.,
31 Front Street East, Toronto.

Todhunter, JVIitehell & Co.
-----DIRECT IMPORTEES OF-----

HIGH GRADE COFFEES,
Old Oovernment Java Arabian Mocha, Plantation Ceylon, Maracaibo

and Santos.
Oroeers drew trade by selling their FAVORITE EXCELSIOR BLEND.

II«B BOASTING BY PATENTED PROCESS. ;; TORONTO.
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R. TEW & CO.,
Importers of

CROCKERY, GLASSWARE, CHINA, LAMP 
GOODS, ETC,

10 FRONT ST. East,
(Adjoining Board of Trade Building.)

We invite inspection of our NEW decor­
ated

SEMI-PORCELAIN WARE
in TEA,

DINNER
and TOILET SETTS.

Best value in the Market.

SALES MADE OR PENDING.
Limoces & Co., general store, High River, 

sold out from July 1st.
I). Locharty, general store, St. Joachim, 

succeeded by David Sora.
Felix Plante, (estate of) general store, 

Moose Jaw, advertised for tenders for stock. 
PARTNERSHIPS FORMED AND DISSOLVED.

Lemieux ix Lavigueur, grocers, Montreal, 
dissolved.

J. Frappier, & Co., W. & R. grocers, Mont­
real, dissolved.

Cawker & Alien, grocers and butchers, 
Bowmanville, dissolved, C. M. Cawker, con­
tinues.

FIRES.
C. J. Williams, Canadian Oil Co., Hamil­

ton, store burnt, partially insured.
REMOVALS AND DEATHS.

John Hurley, grocer, Prospect, deceased.
James Smith, general store, Bathurst, de 

ceased.
Peter Paint, general store, Port Hawkes- 

bury, deceased. .
John Lemesurier & Sons, tobacco manu­

facturers, Quebec, John Lemesurier deceased. 
DI FFICULTI ES,ASSIGNMENTS, COM PROMISES.

Jos. J. Lemieux, grocer, Vars, assigned.
R. J. Irwin, general store, Shelburne, as­

signed.
N. Miller, & Bro., general store, Cornwall, 

assigned.
Henry Gardner, general store, Halifax 

South, assigned.
David Courchene, general store, L’Avenir, 

demand of assignment.
A. G. Hepworth, general store, St. Lau­

rent, assigned in trust.
Albert Locke, grocer and produce, Lock- 

porte, offering to compromise.
A. L. McKechnie, general store, Mount 

Forest, offering to compromise.

THE PROBLEM OF BUSINESS.

To sell one’s product is the hill of diffi­
culty which confronts every man.

It matters not what that product may be. 
With the manufacturer it is the article he 
makes—furniture, pianos, china, lamps, and 
bric-a-brac ; boats, machinery, personal ap­
parel, food products, soaps, cosmetics and a 
thousand-and-one other things of necessity, 
luxury and pleasure ; with the merchant it 
is goods, wares and merchandise ; with the 
lawyer and doctor it is advice ; with The 
schoolmaster experience and knowledge on 
tap, as it were, and with the editor, clergy­
man and author it is ability, perceptions, 
ideas, brains ; while with the artisan it is the 
art of knowing how, and with the laborer, 
labor. These are their products cr stock in 
trade, and li e is simply a struggle to sell the 
same—to exchange for salaries and profits, 
to convert into solid cash.

To let the people know what you have to 
sell is advertising. Eveiy man is advertis­
ing when he solicits trade or seeks a position. 
He offers you what he has—his products or 
his goods—and urges you to buy.

The secret cf successful advertising is to 
so favorably impress the customer that he 
will come to you. If you were alone in the 
field this would not be so difficult ; your 
wares would advertise themselves in a mea­
sure. But you have thousands of wily com­
petitors. Your products—what you have to 
sell—may be superior to the stock in trade 
of many of your rivals ; but they have ad­
vertised, and they and theiis have the repu­
tation, and they prosper while you languish.

Moreover, an article of high reputation 
commands a greater price. So, also, the 
lawyer, artisan, editor, or doctor who has 
a reputation for distinguished ability in his 
profession, commands a higher price for his 
services. Reputation is simply the good 
opinion which comes from advertising The 
more advertising the greater the reputation, 
and the more the reputation the greater the 
demand.

Reputation to the lawyer or doctor comes 
slowly; it is a growth of years. Why? The 
narrow custom of the profession forbids the 
open use of the paid columns of the news­
paper, and they rely on other methods. That 
which they take a quarter of a century to ac­
complish—to obtain notoriety, a reputation 
—a baking powder manufacturer will secure 
by the liberal use of printers’ ink in a short 
twelve months.

The presumption, is Jhat there is always 
merit; there must be, for the people are not 
fools. But there artf* a thousand articles of 
great merit without reputation, and they 
only need to be brought before the public to 
be in general demand.—Ex.

HE IS WELL PLEASED.

Ayton Creamery.
Ayton, Ont., June 17, 1891. 

Toronto Salt Works, Toronto, Ont.
Dear Sir,—Please ship me another ton 

of your best dairy salt, (Cooper's factory fill­
ed) m linen sacks. So far am well pleased 
with this salt.

Yours truly,
Isaac Wf;nger.

BUSINESS CHANCES.

General store to let. immediate
possession. Good front. Best stand in the 

village. Low rent. Apply J. K. Falcon bridge, 
Richmond Hill. 30

FOR SALE—One of the finest premises in Lon­
don for groceries, flour and feed business. 

Prominent corner, building 26x90, 3 stores with 80 
feet cellar. For particulars address F. Barnard, 
owner, 609 Dundas St., corner Adelaide St., Lon­
don, Ontario.

Ginger Ale is guaranteed 
Superior to all others. 
Orders promptly at­
tended to.

THE CAIL BORDEN

-T’-m-uî-V.''

*

Has maintained its high reputation for AB80LUTC 
PURITY for over a QUARTER OF A CENTURY.

AS A FOOD FOR INFANTS IT HAS NO EQUAL
FOR SALE BY

Grocers and Druggists Everywhere,

JOHNTAYLOR&(oS 
WHITE ROSE 

^11 LAC BLOSSOM 
PERFUMES.

ordeT? 
IVORY BAR 

SOAP

Bond or Free
Warehouse Receipts Issued,

Negotiable anywhere
R.

27 Front 8t.
CARRIE,
E. Toronto. STORAGE
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The embodiment of Strength.
Johnston's Fluid Beef

—IMPARTS—

ROBUSTNESS, LUSTINESS, VIGOR.

An invaluable means of developing 
firmness of muscle, power of endur­
ance, and general healthfulness.

W. G. A. LAMBE & GO.,

Commission Merchants,
TORONTO.

Agents for

The St. Lawrence Sugar Ref’g Co., Montreal. 
The British America Starch Co., Brantford.

-s
(BOND and FREE)

E-
Warehouse Receipts Issued.

THE 8HEDDEN CO., Ltd.,
184 Front St. East,

TORONTO

OBIEHT MILLS.

SINCLAIR, HOOD & CO.,
(SUCCESSORS TO W. A. BRADSHAW fc CO.) 

Importers and Manufacturers of

Coffees,
Spices,

Mustards,
Cream of Tartar, Baking Powders, 

Flavoring Extracts, Etc.

48-50 Lombard Street, Toronto.

CATCH ON !
E.B.EDDY’S

Inde^ht
[ N° HOOPS.SEAML^sS 

V "Pervious to liQu'^5 j 
E absolutely TASTE1- J

The Old Wooden Bucket. L B. Eddy's Indurated Fibre Pail.
The Neatest, most Durable, most Attractive and very Best Ware in the Market ! The 

Cheapest because the most Durable !
These Superior Wares are moulded in one piece from wood fibre. No hoops. No 

joints. Cannot leak, shrink, swell or water soak. Will not taint milk or other liquids. 
Proof against hot and cold water, kerosene oil, benzine or naptha

If your Wholesale Grocer does not keep these wares in stock, apply direct to the sole 
owners of the Patents and sole Manufacturers in Canada.

THE E. B. EDDY MFC. CO.,
HULL

I ShV“\

<5Vts fskallIsI
IUJ/8TR/TIVE Wl e • iv\t i v a.

+ TVKPSSES.y:

RGCESSES{ [>•«<§«• / /1
Wood engraving
PHOTB ENGRAVING 
, ZINC ENGRAVING 
Ti HALF T0NE 
tlwAXENGRAVING 
^DESIGNING.

c*v, vas*v

Chivers’ Carpet Soap
For cleansing and restoring carpets. Warranted 
to take out grease or ink, and restore the colors. 
Likewise in all woolen fabrics

Olivers' Disinfectant Cloth Soap
Will clean all kinds of cloth, removing grease, 
ink, etc., restoring the colors like new. For price, 
etc., address

J. H. WALKER,
Alma, Ont.

ADAMS & SONS’

TUTTI-FRUTTI
CHEWING GUM.

The fastest seller the trade handles to-day

Other Staple Brands :
Bo-Hay, Sappota, Magic-Trick, etc., etc. See 

our price list page 81.
Send to Adams & Sons, 83 Church St., Toronto, 

Ont., for beautiful advertising matter.

PROPFR^ should try our two new 
UmJULno lines,CHOCOLATEICINti 

and CHOCOLATE PUDDING, packed in two 
four dozen cases, either straight or assorted.

F. W. Schwartz, Halifax, N.S.
Agent for Maritime Provinces. 

The Cowan Cocoa and Chocolate Co. L’d, Toronto.

TO THE TRADE
-----IN-----

Canned Goods.
We are making all arrangements for this 

season’s pack—and enlarging our factory 
considerably—Thanks for last season’s trade 
and soliciting this year’s.

Faithfully yours,

D. W. DOUGLAS,
St. Johns, P.Q
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For reliable brands of cut smoking and chewing 
Tobaccos use the following :
CUT SMOKING :

OLD FLAG. 
GOLD FLAKE. 
HAND MADE.

FINE CUT CHEWING :
GOLDEN THREAD. GLOBE. 
VICTORIA. HIGH COURT. 
JERSEY LILY.

ZIVr^CTTTF^CTTTZRZEZD ZB"5T

THE GLOBE TOBACCO WORKS CO., OF LONDON, Ltd.
THE CANADIAN GROCER PRICES CURRENT.

Toronto, July 2, 1890. 
This list is corrected every Thurs­

day. The prices are solicited for 
publication, and are for such quali­
ties and quantities as are usually 
ordered by retail dealers on the 
usual terms of credit.

Goods in large lots and for prompt 
pay are generally obtainable at 
lower prices.

All quotations in this department 
are under the direct control of the 
Editor, and are not paid for or doc­
tored by any manufacturing or job­
bing house unless given under their 
name ; the right being reserved to 
exclude such farms as do not furnish 
reliable information.

BAKING POWDER.
Per doz

Dunn’s No. 1, in tins..................... 2 00
“ “ 2, in tins...................... 75

Cook’s Gem, in 1 lb pkgs...........  81 75
“ “ 7 oz “   85
“ “ 2 oz “   40
'• “ 5 lb. tins..............  65
“ “ bulk, per lb— 12

Per doz.
Empire, 5dozen 4 ozca s.........  80 75

“ 4 “ 8 “   1 15
“ 2 “ 16 “ ........... 2 00
“ % “ 5 lb cans.......... 9 00
44 bulk, per lb....................... 15

COOK'S FRIEND.

(in Paper Packages.) Per doz 
Size 1, in 2 and 4 doz boxes— 82 40

“ 10, in 4 doz boxes................... 2 10
11 2, in 6 “   8C
11 18, in 6 “   7C
“ 3, in 4 11   45

Pound tins, 3 oz in case............. 3 0C
12 oz tins, 3 oz in case................... 2 4C
5 oz tins, 4 “   1 1C
5 lb tins, % 44   14 Ot.
Ocean Wave, % lb, 4 doz cases. 75 

44 % lb, 4 “ . 1 3C
“ No. 1,2 “ . 1 9C
44 1 lb, 2 44 . 2 20

1 51b, % 44 .9 60

BISCUITS.
Per lb

Arrowroot...................................... 80 11*4
Abernethy...................................... 9
Ginger Nuts.................................. 11%
New York Fruit........................... 15
People’s Mixed ............................ 11
Pilot Family................................. 6
Snowflake...................................... 11*4
Niagara........................................... 15
Soda........................:....................... 6%

“ 3 lb “ ................... 21
Sultana............................................ 11%
Oyster crackers.............................. 7
Milk biscuit .................................... 9*4

Butter crackers .
Tea...................... .
Wine...................
Wine, sweet —

«i
11%

BLACKING.
Day & Martin’s, pints, per doz 83 20

“ % 44 ................ 8 10
“ % “ ................ 1 10

Spanish, No.3.................................. 4 50
“ “10.................................. 9 00
EDWARDS, CÀTCHPOLE & CO’S

No. I....................................per gross 9 00
No. 2........................................ do 4 5o
No. 3........................................ do 3 6y

JAC^UAND FRENCH BLACKING.
No 2 ....................................per gross 2 00
No 3 ........................................ “ 3 00
No 4 ........................................ “ 4 00
No 5 ........................................ “ 6 00

BLACK LEAD.
Reckitt’s Black Lead, per box... 1 15 

Each box contains either 1 gro., 1 
oz.; } gro., 2 oz., or * gro., 4 oz.

TELLIEB, BOTHWELL & CO*8.

Royal Black Lead, per gross.....  81 80
F. F. DALLE Y & CO.

Per gross.
Silver Star Stove Paste................ 9 00

Packed in fancy wood boxes, each 
box contains 3 doz.
EDWARDS, CATCHPOLE & CO’S 

Crown Polish, No. 1, per gross... 9 00 
“ “ No. 2, “ ... 4 80

BLUE.
Reckitt’s Pure Blue, per gross.. 2 10 

TELLIEB, BOTHWELL & GO’S. 
Parisian Square Blue, per lb..13 to 14c

BROOMS. Per doz.
Carnet... .4 strings.........................  2 90
X Parlor, 8 “ ......................... 2 65
Louise 3 “ ......................... 2 65
1 Gem 4 “ ......................... 3 25
2 “ 3 “ ......................... 8 65
3 “ 2 “ ......................... 2 20
4 “ 2 “ ......................... 1 95
O Hurl... 4 ^ ......................... 2 65

“ 3 “ ......................... 8 35
1 “ 3 “ ......................... 2 05
3 “ 3 44 ......................... 1 70
OK “ 8 “ ......................... 1 35
Hvy Mill 4 11 ......................... 3 70

CORN BROOMS. 
chas, boeckh & sons, per doz 

X Carpet, 4 strings, net.................  83 20
2 4 “ ...................  2 90
3 3 “ ...................  2 65
XXX Hurl 4 “ “ ................... 2 60
IX “ 4 “ “ .................. 2 40
zX Parlor 4 “ “ ................... 2 25
3 “ 3 “ .................. 1 95
4 “ 3 “ “ .................. 1 70

“ 8 14 “ .................  1 30

Girls “ 2 “ “   1 60 Jellies.
Railway 4 “ ................. 3 00
Ship 4 “ “   4 00
2 Cable 2 wire bands, net ........... 3 00
3 3 “ “ ...... 4 00
1 Hearth 2 strings, net................. 1 75
2 2 ................. 1 50
3 “ 1 “ “   1 20
4 “ 1 *• “   1 00

Red Currant, 1 lb. white.$2.75 
Black Currant, 1 lb. white 2.75

DELHI CANNING CO.
Jams assorted, l’s.........................  2 35
Jellies, l’s............................................ 8 26

CANNED GOODS.
Per doz

Apples, 3’s  ....................... 8— 8 —
“ gallons............................................

Blackberries, 2...................... 2 00 2 10
Blueberries, 2...................... 1 25 1 40
Beans, 2 .................................... 0 95 1 10
Corn, 2’s.................................... 1 10 1 25

“ Special Brands.........  1 30 2 10
Cherries, red pitted, 2’s... 2 25 2 40
Peas, 2’s.................................... 1 40 1 50
Pears, Bartlett, 2’s............. 2 00 2 25

“ Sugar, 2’s ............................  1 70
Pineapple, Baltimore ...... 2 40 2 50

“ Bahama.............  2 90 3 00
Peaches, 2’s............................ 2 40 2 50

“ 3’s   3 50 3 60
“ Pie. 3's ................. 1 60 1 65

Plums, Gr Gages, 2’s......... 2 00 8 10
“ Lombard.................  2 00 2 10
“ Damson Blue.........  1 90 2 00

Pumpkins, 3’s....................... 0 90 1 00
44 gallons............. 3 00 3 25

Raspberries, 2’s..................... 2 45 2 50
Strawberries, choice 2’s.. 2 40 2 50
Succotash, 2’s..................  1 50 1 65
Tomatoes, 3’s........................  1 55 1 60
Finnan baddies................................ 160
Lobster, Clover Leaf........................... 2 75

“ Crown....................................... 2 50
Mackerel.................................. 1 15 1 25
Salmon, l’s............................ l 40 1 56

“ white..................... 1 10 1 85
Sardines Albert, %’s tins ... .104,11%

;; , “ %’s “........is, is
“ Martiny, %’s “ . 10 10%
“ “ %’s “ 18 19
“ Other brands, 9*, 1L16^ 19
“ P&C, %’s tins.......... 23,25
“ “ %’s “ ______  33,36
“ Amer, %’s “ ..........64, 8
“ “ %’s u .............. 9,11

JAMS AND JELLIES.

Gooseberry ......
Strawberry — 
Black Currant. 
Red Currant.... 

A Green Gage ...
Apricot .............
Raspberry.......
Damson.............
Plum................

Red Currant and Raspberry ....

9 ►-I?
H

!*o.
8S

CANNED MEATS.

Comp. Corn Beef 1 lb cans 81 70 81 75 
44 “ 8 “ 2 75 8 80
* 11 4 44 5 00 5 15
14 “ 6 44 8 75 9 25
44 44 14 44 20 00 81 00

Minced Collops, 2 lb cans..... 2 80
Roast Beef..........1 44 ...... 1 60

44 .......... 2 4 4 2 7 5 2 80
44 .......... 4 44 ...... 5 85

Par Ox Tongue, 2% 44 88 50 8 75
Ox Tongue.......... 2 44 8 25 8 50
Lunch Tongue.. 1 44 ___ 3 25

44 . 2 44 5 75 6 25
English Brawn. 2 “ 2 75 2 80
Camb. Sausage. 1 44 .... 2 50

44 44 .2 44 .... 4 00
Soups, assorted. 1 44 ___ 1 35

11 44 .2 44 .... 2 25
Soups & Boulli . 2 44 ___ 1 80

4 44 . 6 44 .... 4 50
Potted Chicken, Turkey, or

Game, 6 oz cans............................ 1 50
Potted Ham, Tongue or Beef, 6

oz cans ........................................... l 35
Devilled Tongue or Ham, % lb
cans.........................................  1 35

Devilled Chicken or Turkey,
% lb cans.............................................  2 25

Sandwich Ham or Tongue, %
lb cans .............................................  1 50

Ham, Chicken and Tongue, 4 
lb cans.................................................... 1 50

MINCE MEAT.
BBYANT, GIBBON & CO.’S—TORONTO.

Mince Meat. % gal glass jars, $9 50 
Ditto, 25 and 40 lb pails, per lb. 12%c

J. H. WETHEY’B—BT.CATHARINE8.

Condensed, per gross, net........... $13 5b

CHEWING GUM.
ADAMS & SONS.

To Retailers.
Tutti Frutti, 36 5c bars........................$1 30
Bo-Kay (new) 150 pieces ... 1 On
Sappota, 150 44 ... 1 0a
Magic Trick, 115 44 ... 0 85
Black Jack, 115 44 ... 0 85
Red Rose, 115 44 ... 0 85
Sweet Fern, 230 44 ... 085
Adams’N.Y. Gum,200 44 ... 0 60
Caramel Tolu, 72 44 ... 0 4a
New Fruit Asst., 115 44 new 0 7k 
Puzzle Gum 115 “ .... 0 7k
Oolah “ “ 115 44 ... 0 76

ass I^eckitt’s Blue.
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Prices Current, Continued—

CHOCOLATES <fc COCOAS.
TODHUNTEB, MITCHELL & 00.8.

Chocolate— Per lb.
French, *4’s—6 and 12 lbs . 0 80 
Caraccas, *4’s. .6 and 12 lbs.. 0 85 
Premium, J’s. .6 and 12 lbs... 0 30
Sante, *£’s, 6 and 12 lbs....... 0 26
Diamond, >4’s, 6 and 12 lbs . 0 24 
Sticks, gross boxes, each... 1 00 

Cocoa, Homœopat'c^’s, 8 & 14 lbs 30 
11 Pearl “ “ “ 25
“ London Pearl 12 & 18 “ 22
44 Bock “ “ 30
“ Bulk, in bxs..............................18

JOHN P. MOTT & CO.’S

B. S. Mclndoe, Agent, Toronto.)
Mott’s Broma................... per lb SO 30
Mott’s Prepaired Cocoa............  2»
Mott’s Homoeopat’c Cocoa(*4s) 32
Mott’s Breakfast Cocoa..........  40
Mott’s Breakf. Cocoa(in tins) 45
Mott’s No. 1 Chocolate.............. 30
Mott’s Breakfast Chocolate... 28
Mott’s Caracas Chocolate.......  40
Mott’s Diamond Chocolate,... 22 
Mott’s French-Can. Chocolate 20 
Mott’s Navy or Cooking Choc. 26
Mott’s Cocoa Nibbs................... 30
Mott’s Cocoa Shells................... 5
Mott’s Vanilla Chocolate stick 22&24 
Mott’s Pure Confec Chocolate22c- 38 
Mott’s Sweet Confec Choc.21o—30

COWAN COCOA AND CHOCOLATE CO.

Cocoas—

lbs., each, à lb.

bags, 6,10 & 25 lbs each 
hells, 12s and 25s.

Cracked, in bxs, 
paper

Cracked, in ba 
Cocoa and she!

Breakfast Cocoa- 
In bxs, 6& 12 lbs., each, } lb. tins 
In boxes, 12 lbs., each, 1 lb. tins,

decorated canisters........ ’..............
Broma—

In boxes, 12 lbs., each, | lb.tins......

„ gienic, 1, }, \ lb. boxes........... 70, 7®
Iceland Moss *6lb in 12lb boxes 3»
~ ........................... 18,20

20 
30, 35 

05 
1 40

_____________ ,__b in 12lb boxes
Soluble (bulk) 15 & 30 lb bxs... 
Soluble (tins) 6 lb and 12 lb —
Cocoa Nibs, any quantity 
Cocoa Shells, any quantity. .
Cocoa Essence.................per doz

Chocolates—
Mexican, *4,*4 in 10 lb bxs
Queen’s Dessert,
Vanilla “
Sweet Caracas
Chocolate Powder, 15,30 lb bxs 
Chocolate Sticks, per gross...
Pure Caracas (plain) *, *4 lbs 
Royal Navy (sweet) “ 
Confectioners’, in 10 lb cakes 
Chocolate Creams, in 3 lb bxs 
Chocolate Parisien, in 6 lb bxs

WALTER, BAKER & CO’8 
Chocolate—

Pre’um No. 1, bxs. 12 & 25 lbs each 34 
Baker’s Vanilla in bxs 12 lbs each 47 
Caraccas Sweet bxs 6 lbs each, 12

bxs in case................................30
Eagle, atfeet & spiced, bxs 12 lbs

each ............................. v............ ;• •• 28
Vanilla Tablets, 416 in box, 24 bxs

in case, per box..............................3 65
Spanish Tablets, 100 in box, 12 bxs

in case................................................ 3 00
German Sweet Chocolate- 

Grocers’ Style, in cases 12boxes, 12
lbs each ............... ............. ••............ 21

Grocers’ Style, in cases 24 boxes, 6
lbs each ...........• •••”•.............. . 21

48 Fingers to the lb., in cases 12 bxs
12lbs each...................................  21

48 Fingers to the lb., in cases24 bxs
6 lbs each ......................................... 21
Cocoa—

Pure Prepared boxes, 12 lbs each 35
Cracked, boxes, 20 lbs each, 1 lb 

And assorted papers.................... 27

^TcStoNlTS.

FLOUR AND MEAL.
27 ...27 per bbl.
24 Flour, Manitoba Patent.. 5 80 5 90 

“ Ontario patents— 5 CO 5 50
39 “ Straight Roller....... 4 75 4 85

“ Extra....................... j.. 4 40 4 50
42 “ Low grades .......... . 2 50 4 00

11 Strong bakers’— 5 50 5 60
36 Oatmeal, standard, bbls — 5 75

granulated, “ — 5 90
11 rolled “ ....... 5 90

Rolled Oats..................................... 5 90
Bran, per ton....................... 14 00 15 00
Shorts..................................... 19 90 20 00
Cornmeal.............................. 4 00 4 40

GIBSON Sc GIBSON’S

Sydney Gibson's Cocoa, Mb...... 0 30
Dr. Clarke’s Cocoa, J’s and J’s.tins 0 45 
Soluble Cocoa bulk in boxes ...
Prepared do
Sycmey Gibson’s Chocolate, Ms. 

do

ey (j 
"and Ms .

Gibson’s Rock do Is........
Dr. Clarke’s do Mb.
Confectioners’ Pure Chocolate

10 lb. blocks .................................. 0 30
Vanilla choc, sticks, per gross... 1 0C

FLUID BEEF. r,
JOHNSTON’S, MONTREAL.

per doz.
0 18 Cases, No. 1, 2 oz tins...... $2 75 $3 00

No. 2, 4 oz tins...... 4 50 5 00
No. 3, 8 oz tins...... 8 00 8 75
No. 4, 1 lb tins...... 12 60 14 25
No. 5, 2 lb tins...... 25 00 27 0ft

... 0 22

0 30 
0 30 
0 30

FRUITS.
foreign. c. per lb.

Gibson's Icina, is. 2 doz. in case. 1 35 
Gibson’s Icina, lib 2 *• “ 2 30

COFFEE.

Per doz Currants, Provincial, bbls... 6*
è bbls 

•• cases
Filiatras, bbls —

44 1 bbls...
“ cases

Patras, bbls.........
“ i bbls......
“ cases.......

Vostizzas, cases.
“ J cases

5-crown Excelsior
(cases)................... 9$, 10

“ Î case— 9*4,9$S

61,

6,1 6, 
61. „ 
694, 6^4 
6*. 696 
696.7
7, 7*4 
71, 796
8. 91 
8*4. 996

GREEN

c. per lb.
Mocha................................................. 32, 35
Old Government Java...............  30, 33
Rio....................................................  21,224
Plantation Ceylon....................... 29,31
Porto Rico....................................... 24,28
Guatamala....................................... 24, 26
Jamaica............................................. 23, 23 Dates, Persian, boxes, .......... 5f w
Maracaibo........................................  24, 2f Figs, Elemes, 14 oz., per box 10 12

“ 10 lb boxes .................... 12J 13
WHOLE ROASTED OR PURE GROUND. “ 20-lb “ .................... 15 16

ellis Sc Keighley’s. “ Seven-Crown.......................... 18
T___ °' r!ï U Prune», Boanie.bags 7* 8Java....................................... 33,M „ „ cases, new... 7 8
Jay a and Mocha..........................  34, 36 . ,, -,
Plantation Ceylon................................35 Raisins, Valencia, off stalk, 4 5J
Arabian Mocha..................................... 37 Selected.......................................... 71 8
Santos............................................... 38,28 Layers............................................. H 9
English Breakfast.......................16, 24 Raisins, Sultanas...................... 16, 18
~ 06 Eleme  7* 8

Malaga :
Royal Dandelion in 1 lb tins.

TODHUNTEB 1 MITCHELL & CO.’S

Excelsior Blend.....................................33
Our Own “  31
Laguayra “ ........................... • •• 29
Mocha and Java..........................  32, 33
Java, Standard.....................................33

“ Old Government............. 30, 32
Arabian Mocha..................................... 36
Santos .....................................................28

j. w. cowan & co.
Standard Java in sealed tins,

25 and 50 lbs................................ 30
Standard Imperial in sealed

tins, 25 and 50 lbs..................... 32
Standard Blend in sealed tins,

25 and 50 lbs............................... 33
Ground, in tins, 5, 10, 15 and

4 50 
7 00

_ 25, *LS• • : •: —’ ;; — ; ;v ;v • • 20’ Oranges, Floridas ..................
Say’s Parisien, in *4 and lb tins 30 4. Messinas ............. 4 00

EXTRACTS. “ River, seedlings...........
Dailey’s Fine Gold, No. 8, per doz. $0 75

44 44 “ “ 1, 1J OS. .. 1 25 DOMESTIC.
" 44 “ 2, 2 oz...... 1 75 Apples, Dried, per lb — 0 07} 0 081
" “ *' “ 3, 8 oz...... 2 00 do Evaporated......... 0 12 0 131

GLASSWARE. \
TAYLOR, SCOTT Sc CO.

Lamp Chimneys, O..
“ “ A..
“ “ B..

c. per doz
........... 32
......... 35
......... 45

GRAIN.
WheatiFalLN o.3, ............. 1 05 1 06

“ Red Winter, No. 2 1 04 1 05
“ Spring, No. 2.............. 104 106
“ Man Hard, No. 1.......................
“ “ No. 2............ 1 10

Oats, No. 2, per 34 lbs................... 55
Barley, No.2, per 48 lbs... 50 51

44 No.3, extra............ 55 56
44 No. 3.......................... 50 55

Rye........................................... 80 81
Peas......................................... 75 76
Corn................................................... 68

HAY «ft STRAW.

Hay, Pressed, “ on track 10 50 11 50 
Straw Pressed, 44 ....... 5 00 7 00

LARD.
•‘FAIRBANK S” REFINED COMPOUND.

In Butter Tubs............................ 0 08*
Fancy “ ............................... 0 09
3-hoop pails ...................  0 09 0 091
601b. cases of 3 lb., 51b.,

and 10 lb. tins, per lb ...... 0 10

MUSTARD.
ELLIS SC KEIGHLEY’S. cts

Durham, Fine, in land! lb tins
per lb..............................

14 Fine, in 1 lb .jars............
44 Fine, in 4 lb jars............
44 Ex. Sup., in bulk,per lb.
44 Superior, in bulk, per lb

4. Fine, 4< 44
COLMAN’S AND KEEN’S

In 4 lb jars.......................................... 75
In 1 lb jars.......................................... 25
D. S. F., in tins, per lb.................... 41

44 in 1 lb tins.......................... 42
44 in M lb tins, per lb........... 44

D. F. in 1 lb tins, per lb.................. 26
*» 1 “ “ ......................... 28

NUTS.

London layers ................  2 70 3 00
Loose muscatels ............. 2 35 2 75
Imperial cabinets ......... 3 25 3 50

“ “ qrs., flat..........  1 00
Connoisseur clusters...... 4 00 4 25
Extra dessert *4   4 75 5 00

41 1 4 44 qrs........... 1 50
Roy.il clusters ................  6 00 6 50
Fancy Vega cartoons................ 2 75
Black baskets.................... 4 00 4 25 .

qrs............. 1 30 1 35
Blue 44 ............. 4 75 5 00

“ 44 qrs............. 1 5ft 1 60
Fine Dehesas .................... 7 00 7 25

« “ qrs ............. 2 00 2 25
Lemons, Malaga .....................................

44 Palermos.......................  6 00
Messina................ 5 50 6 00

Almonds,
Formigetta. 

, Shelled ^
Jordon.

Naples, cases .

14 15
15 16

* 45. 55
12 13

6 00
11

. 11 in
13
10

. 17 18
12, 13

ilt
. 12 13

PICKLES «ft SAUCES.
BRYANT, GIBSON Sc CO’8. TORONTO 

PICKLES.

John Bull, mixed, in bulk $0 60 
Chow Pic’le, in b’lk 65 

Mixed & Chow-Cbow pts 2 15 
Mixed & Chow-Chow qts 3 25 

44 44 16 g. 1 90
Horse Radish, bottles, per doz 2 25

ME LLOW The Toronto Biscuit and 
Confectionery Co. are 

making the finest Mallow in Canada, put up in small
tin boxes and in bulk ; also CHOCOLATE MALLOW. 
Send for sample order. Nothing like these goods ever 
before manufactured.—7 FRONT ST. E., TORONTO.
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8AUCK8.
John Bull, kegs, ner gal............... 1 25

“ ) pt. bottles, per doz.
“ ) pt. bottles, per doz

(according to quantity) 90c to 1 00 
Devonshire Relish, kegs p. gal 1 75 

“ “ ) pt, Dottles,
per doz............................................. 1 25

Niagara Tomato, kegs, per gal 1 25 
" “ Reputed pints 1 25

Terry’s Candied Peels. c. per peels
Lemon, 7 lb boxes....................... 16
Orange, ,,   18
Citron „   30

CRuod i- BLACKWELL’S. 
Pickles,all kinds, pints,per djoz 3 25 

LEA & PERRIN’8. per doz . 
Worcester Sauce,) pts... 33 60 $3 75 

“ “ pints 6 25 6 50
LAZENBY & SONS.

Per doz
Pickles, all kinds, pints................. 3 25

“ “ quarts .............. 6 00
Harvey Sauce- genuine—hlf. pts 3 25 
Mushroom Catsup “ “ 2 25
Anchovy Sauce “ “ 3 25

PRODUCE.
dairy. Per lb

Butter, creamery, rolls $0 22 30 23 
“ “ tub... 0 20 0 21
“ dairy, tubs, choice 0 14* 0 15 
" “ medium 0 12) 0 13
“ low grades to com......................

Butter, pound rolls.......... 0 15 0 17
“ large rolls................ 0 124 0 16
“ store crocks ------ 0 12) 0 15

Cheese...................................... 0 09 C 10
COUNTRY

Eggs, fresh,per doz.................... 0 12)
“ limed...............................................

Beans ...................................... 1 50 1 80
Onions, per bul................... 2 00 2 25
Potatoes,per bag on tr’k 1 10 1 15
Hops, 1889 crop................... 0 15 0 18

“ 1890 “   0 35 0 38
Honey, extracted........... 0 08 0 10

“ " section................... 0 14 0 16

PROVISIONS.
Bacon, long clear, p lb. 0 07) o 08)
Pork, mess, p. bbl......... 15 5<l 16 00
Hams, smoked, per lb.... 0 11 0 11)

“ pickled .........................................

Bellies ..................................  0
Rolls............................. 0
Backs .........................................
Lard, Canadian, per lb. 0
Hogs.....................................  6
Tallow, refined, per lb.. 0

“rough, “ ........
RICE, ETC.

05

10 0 10) 
08) 0 09 

0 10 
09V) 0 10 
25 6 50

0 05) 
0 02

Per lby
31, 4
6f. 7)

........4*. 5)
5i.6l

Per lb. 
|0 20 30 22 

12 18
32 
25 
25

is
25 
12 
30 
75 1 20 

1 00 1 25 
30 35
25 37

Rice, Aracan ......................
“ Patna..........................

“ extra Burmah..........
Grand Duke..........................
Sago....................................... .
Tapioca...................................

SPICES.
GROUND.

Pepper, black, pure...............
“ fine to superior —
“ white, pure...............
“ fine to choice...........

Ginger, Jamaica, pure.........
“ African, “ ..........

Cassia, fine to pure...............
Cloves, “ “ ................
Allspice, choice to pure........
Cayenne, “ “ ........
Nutmegs, " " ........

Mixed Spice, choice to pure.
Cream of Tartar, fine to pure

STARCH.
EDWARD SBURGH STARCH MFG. CO. 

MONTREAL.
BRITISH AMERICA STARCH CO 

BRANTFORD.
c. per lb.

No. 1 Laundry, 4 lb cartoons........ 5)c
Canada Laundry ............................. 4
Silver Gloss, crates........................... 6
Lily White, crates............................ 6
Silver Gloss, 1 lb chromos.......... 6:
Lily White, 1 lb chromos.............. 6
Satin, Starch 1 lb chromos............ 7
Brantford Gloss, 1 lb chromos.. 7 
No 1 Laundry, barrels & halves 4
No 1 Prepared Corn......................... 7
Canada Corn ................................  6;
Challenge Corn ................................. 6
Rice Starch, 1 lb................................. 9
Cube, 1 lb................................................ 7)

KING8FORD8 OSWEGO STARCH.
Pure Starch—

40-lb boxes. 1, 2, and 4 lb. pack’g's 8 
36-lb boxes, 3 lb. packages.......... 8

12-lb “   8)
38 to 45-lb boxes................................... 8

Silver Gloss Starch—
40-lb * 1,2 and 4 lb packages. 9
40-lb “ ) lb package.................. 9)
40-lb ' ) " ................. 10
40-lb “ assorted ) and ) lbs.... 9)
6-lb “ sliding covers............... 9)

38 to 45 lb boxes.................................. 9
Oswego Corn Starch—for Puddings, 

Custards, etc.—
40 lb boxes, 1 lb packages............... 8)
20 “ “ ............... 81

SUGAR. c. per lb
Granulated, 15 bbls or over.............. 4)

less than 15 bbls.:......... 5
Paris Lump,bbls and 100 lb. bxs ... 5)

“ “ 50 lb. boxes..................... 5fl
Extra Ground, bbls............................  5§

•“ “ less than a bbl. ... 6
Powdered, bbls...................................... 54

“ less than a bbl................ 6g
Extra bright refined........................... 4)
Bright Yellow........... V......................... 44
Medium “ ................................  4 4)
Brown............................................... 3) 4
Raw Jamaica, in bags................. None

SYRUPS AND MOLASSES.
syrups. Per lb.

bbls. ) bbls
Redpath’s “M”......................... 3 00 None

“ "M" pails...............  1 40 1 50
RedpathVB”................................... None

“ "VB”.......................• 34 34
“ Extra V.B.............. 34 3f
“ Ex. Sup..................... 3f 3)
“ XXX Sup................. 3) 3f

Corn Syrup....................................... None
MOLA88E8.

Per gal.
Trinidad, in puncheons .... 0 38 0 40

“ bbls ....................... 0 40 0 42
“ ) bbls..................... 0 42 0 44

New Orleans, in bbls............. 0 48 0 65
Porto Rico, lidds..................... 0 38 0 45

“ barrels..................  0 42 0 47
'* ) barrels ............... 0 44 0 49

TEAS.
GREENS.

Gunpowder— Per lb
Cases, extra firsts............................... 42, 60c
Half chests, ordinary firsts------ 22, 38
Cases, sifted, extra firsts............ 42, 50
Cases, small leaf, firsts................35, 40

Young Hyson—Moyunes 
Half chests, ordinary firsts.... 22, 38

“ “ seconds.................... 20,22
“ " common.................  18,20

PING 8UBY8.
Half chests, firsts....................... 28, 32

“ “ seconds.................. 80, 82
Half Boxes, firsts....................... 28, 32

" “ seconds..................20,88
JAPAN.

Half Chests—
Choicest.........................................  38, 40
Choice ........................................... 32, 36
Finest............................................... 28, 30
Fine................................................. 26, 27
Good medium.............................. 22, 24
Medium...........................................  19, 20
Good common.............................. 18, 19
Common.........................................  16, 17
Nagasaki, ) chests Pekoe..........80, 28

“ “ Oolong.............  17, 18
“ “ Gunpowder... 18,20
“ ‘ Siftings .......... 8,12)

CONGOUS.
Half chests, Kaisow, Moning.... 52, 66
Caddies and half chests.............. 16, 60
Cadies, Paklingand new makes 18,50 

SCENTED ORANGE PEKOE
Boxes, Foochow and Canton — 28. 60

OOLONG.
Half chests Formosa.....................34, 50
Caddies................................................  36 65

A88AM8.
Chests and half-chests Pekoe... 87 40 
No. 1 Finest Assam Pekoe .............. 40

2 Assam Broken Pekoe ............ 35
3 Assam Pekoe Souchong........ 25
TOBACCO AND CIGARS. 

British Consols, 4’s; bright twist,
5’s ; Twin Gold Bar, 8’s................. 67c

Ingots, rough and readv, 7’s............ 64
Laurel, 3’s .............................................. 67
Brier, 7’s................................................. 65
Index. 7's ............................................... 60
Honeysuckle,7's..................................... 68
Napoleon, 8's..........................................  51
Royal Arms, 12’s.................................. 65
Victoria, 12’s ........................................ 53
Brunette and Lovely, 12’s................. 60)
Prince of Wales, in caddies............» 51)

11 in 75 lb boxes .... 51 
Bright Smoking Plug Myrtle, T Sc

B, 3's..................................................... 60
Lily, 7’s................................................... 63
Diamond Solace, 12's........................  60
Mvrtle Cut Smoking, 1 lb tins ___ 70
)l b pg, 6 lb boxes................................... 70

oz pg, 5 lb boxes................................ 70

Ti

VAHGSrORo

CKlM6sroRo tse*

KINGSFORD’S
OSWEGO

STARCH.
“Pure” and “Sllier Gloss”

FOR THE LAUNDRY.
Corn Starch,

FOR THE TABLE,

Standard of Excellence. Absolutely Pure.
For Sale by all Leading Jobbers in Canada.

T. KINGSFORD & SON, Oswego, N.Y.
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KNOX, MORGAN & CO.,
Wholesale Dry Goods Importers,

HAMILTON, - ONTARIO.
—

FLANNELETTES.
We can offer you a drive in these SEASONABLE GOODS, having cleared 1,500 pieces of 

DESIRABLE COLOURINGS.

Price 7 3-4c. nsaal terms. Samples on Application. General Stock fully assorted.
Prices current> continued—

GLOBE TOBACCO COMPANY.
CUT SMOKING TOBACCO.

Per lb.
The Old Flag, H lb. in 5 lb. boxes. 70c 

11 “ “ 1 lb. Fancy Tins— 70c
“ •' “ 1 “ “ 11 .......  41c

Gold Flake. 1-5, 6 lb boxes...................70c
“ - *, 5 “ ............... 70o
“ “ 1-aO, 5 “ ..............  800
Se “ L lancy tins.............. 70e
“ “ k “ “   410
“ “ I “glassjars......... 77c

Hand Made, 1-5, 61b boxes............ 65o
“ “ * 6 “  68c
“ “ 1 fancy tins.......... 68c
“ “ 4 “  4oc
“ “ 1 glass jars..............76c
OBANULATBD SMOKING TOBACCO.

Uncle Tom, 1-5, 61b boxes............. 45c
“ “ 1-10,6 lb “ .............45c

LONG CUT SMOKING TOBACCO.
Wig Wag, V4, 6 lb boxes ................. 41o

“ “ 1-6, 6 1b “   48c
'• “ 1-10,6 lb “   45o

FINE CUT CHEWING TOBACCO.
Golden Thread, 5 & 10 lb pails........ »5c
Globe, - “   90c
Victoria, - - “ “  75c
High Court, - “ “   70c
Jersey Lilly, - “ “  65c
Golden Thread, 1-16 “ Foil in $ gro.

boxes, per gross ..............................  9 05
Solace “ 1-16 “ Foil in \ gro.

boxes, per gross .............................  6 05
cigabs—s. davis A sons, Montreal.

Sizes. Per M
Madré E' Hijo, Lord Landsdowne|60 ou

“ Panetelas..................... 60 00
“ " Bouquet................... 60 00
' " Perfectos................... 85 00

L “ Longfellow............... 85 00
“ Reina Victoria — 80 00

“ “ Pine............................  65 00
B1 Padre, Reina Victoria .............  55 00

" Reina Viet., Especial .. 50 00
" Conchas de Regalia .... 60 00
“ Bouquet.................................... 65 00
" Pins............................................ 50 00
“ Longfellow ....................... 80 00
" Perfectos ........................... 80 00

Mango, Nine....................................  85 00
Cable, Conchas..................................... 80 00

Queens .................................... 29 00
Cigarettes, all Tobacco—

Cable.................................................  7 oo
El Padre ............................................. 11 00
Mauricio............................................  15 00

DOMINION CUT TOBACCO WOBK8, MON- 
TBBAL.

ciGABETTBS. Per M.
Athlete................................................. 87 60
Puritan................................................. 6 25
Sfitana.........................................  * 75
Derby.....................................................  4 00
B. C No. 1............................ ..............  «00
Sweet Sixteen..................................  8 60

cut tobaccos. per lb
Puritan, è lb pbg., 6 lb. boxes... 70 
Old Chum, è Id peg 6 lb box.... 70
Old Virgin.,lTlOlbnkg., 10 lbbxs 62
Gold Block, lib pkg, 6 lb boxes 7u 

CIGABBTTB TOBACCO.
B. O. N. 1,1-10, 6 lb boxes............ 88
Puritan, 1-10. 6 lb boxes.............  86
Athlete, per lb.................................. 116

SOAP.
Ivory Bar, 1 lb. bars . ....perlb M 

Do. 8, 6-16 and 8 lb bars “ 6
Primrose,4} lb bars,wax W ‘‘ 4|

John A, cake, wax W. perd os 42 
Mayflower, cake, 42

Gem, 81h bars per lb....................... 31
18 os, 1 and 2 lb. bars.........

Queen’s Laundry, per bar.......
Pride of Kitchen, per box.......... 2 75
Sapolio, i gross boxes ................. 8 2j

“ per gross, net cash.......  12 Oo
TOILET SOAP.

TAYLOB. SCOTT A OO.
per doz.

Baby’s Own, i doz boxes 8125
Our Boys, Î “ “ 1 25
Sea Foam, * “ 75
London Bouquet,j “ 60
Oatmeal, 1 “ 85.. i .. .. 00
Paris Assorted, | " “ 0 75
Albert Oatmeal bar, 8 dos. boxes 0 76 

White Castile bar, 8 doz.
boxes...............................................  0 75

per gro.
Fatherland, 1 doz boxes.... 5 00

WOODBNWARB.

rr doz 
. II 70

11 a “ " “ .......... “ ...190
Pails,Shoops,clear....... No. 8.. Si 6u

“ 8 “ “ ........... “ .. 1 80
•• 8 •• painted... * ... 180

Tubs. No.0....................... ................ 9 50
“ 1....................................... 8 00
" 8....................................... 7 00
•' •..................................... 6 00

Washboards, Globe........... 11 90 8 00
11 Water Witch..........  1 40
" Northern Queen. 8 25
“ Planet...................... 1 70
•• Waverly.................. 1 60
•• X X....:.................. 1 50
" X................... ............ 180
“ Single Crescent.... 186
" Double M ... 2 75
“ Jubilee..................... 2 85

per case.
Matches, 6 case lots. Single cases

Parlor................... Si 75
Telephone— 4 06 « 16
Telegraph — 4 80 4 40
French............. 8 60 8 76

per dos.
Mops and Handles, comb. 1 85
Butter tubs ......................... 11 60 6 8 80
Butter Bowls, orates ast’d 8 60

CLOTHES PINS.
5 gross, per box............................  0 75
« gross, “ ........................... 0 85
6 gross, 11 ........................... 1 80

CHAS. BŒCKH St SONS.
per box

6 gross, single and ten box
Tots......................................... 0 7» 0 80

Star, 4 dos. in package...................... o 86
“ 6 “ “ ..................... 1 26
M 4 " cotton bags ..... 0 90

INDURATED FIBRE WARE.

lEflfcLShatt'ïCzz:" *i »
Milk, 14 qt.............. ......... ................ 5 SO
Hound bottomed Are pail, 14 qt. 6 50
Tubs. No. 1 ....................................... 16 50

11 8 ........................................ 18 85
11 8 .......................................  11 00

Neels of S_______    8 40
Keelers No. 1............................................10 00

Wash Basins, flat bottoms..........
• " round u ..........

Handy dish ................................
Water Closet Tanks ....................

900 
8 00
7 00 
3 85
8 75 
3 00 
8 76

18 00

DURABLE PAILS AND TUBS
WM. CANB & EONS, MANÜFACTÜBING CO 

NEWMABKET.
Per doz.

Steel hoops, painted and grain'd 8 20 
Brass hoops, oiled and varnish. 8 25
No 1 tubs........................................... 9 50
No 2 “ ........................................... 8 50
No 3 “ ........................................... 7 50

BARM YEAST.
per box

3 doz. 5c. packages, in boxes...... 1 00
3 doz. 10c. “ “ __ l 95
H “ 10c. and 8 doz. 5c. packages

in assorted boxes....................... 2 00
“OUR NATIONAL FOODS. ’ 

pkg. doz
Desiccated Wheat............  4 Id. |2 35

“ Rolled Oats... 4 “ 8 35
Snow Flake Burley..........4 “ 2 85
Dessicated Rolled Wheat. 3 “ 2 35
Buckwheat Flour, S. R... 4 " 2 25
Prepared Pea Flour......... 24 " 8 00
Bara vena Milk Food....... 1 “ 3 53
Patent Prepared Barley 1 “ 8 00
Patent Prepared Groats 1 ,e 1 50
Gluten Flour......................4 lb. 3 00
Farina, very choice............ 1* lb. 140
HARDWARE, PAINTS AND 

OILS.
Cut Nails, from Toronto :

10 dy. to 60 dy.................... 235 240
8 dy. and 9 dy.................... 2 65 2 70
4 dy. to 7 dy .................... 2 90 2 95
3 dy............................. C.P. 8 95 4 00
8 dy..............................A.P 3 45 3 50

Hobsb Nails:
“ C ” 50 and 10 per cent, to 60 and 5 

from list.
Hobsb Shoes:

From Toronto, per keg .. 3 60 8 75 
Screws: Wood- 

Flat head iron 774 p.c. dis 
Round “ ,t' 72i p.c. dis.
Flat head brass 75 p.c. dis.
Round head brass 70 p.c.

Window Glass: [To find out what 
break any required size of pane comes 
under, aod its length and breadth to-
Kther. Thus in a 7x9 paue the 

igth and breadth come to 16
inches; which shows it to be a first- 
break glass, i.e., not over 25 inches in 
the sum of its length and breadth.]
1st break (85 In and under)......... 1 45
2nd “ (86 to 40 inches)..........  l 35
8rd “ (41 to 50 “ ) ........... 3 40
4th “ (51 to 60 “ )............ 3 70
6th 41 (61 to 70 “ )........... 4 00
Bofb i Manilla ................. 0 14 0 114

Sisal ................................ 0 101 0 11
BINDBB TWINE:

Crown Brand (from factory)... 11 
RedCap “ “ .. la
Blue Ribbon “ “ .11
Silver Composite“ “ ... 9

Axbb : Per box, 86 to 812.
Shot : Canadian, dis. 7tt per ceut. 
Hinges: Heavy T and strap ...044 <*5 

“ Screw, liook & strap. 03^ 01) 
White Lead: Pure Ass’n guarantee 

ground in oil.
261b. irons........................per lb 5R
No. 1....................................... • 6*
No. 8 ..................................... •• 4M
No. 8.............  “ 4)4

Tubfentink • Selected packages, per
gal ................................... 0 89 0 iso

Linsbed Oil. per gal, raw ...... 0 64
Boiled, per gal..........................  0 67

Castor Oil : Beet per lb... 0 10} 0 11 
Glue: Common, per lb ..010 0 11

PETROLEUM.
F. O. B. Toronto................ Imp. gal,

Canadian .................................... fo 16
Caroon Safety................ 0 174 0 18
Canadian Water White 0 20 0
Amer’n Prime White .. 0 23 0

“ Water White.. 0 85 0
Photogene........................ 0 87 0
DRUGS AND CHEMICALS

Alum ............................. lb |0 08 #0
Blue Vitriol........................ 0 06 0
Brimstone........................... 0 021 0
Borax..................................  0 IS 0
Camphor ........................... 0 75 0
Carbolic Acid .................... 0 40 0
Castor Oil........................... 0 111 0
Cream Tartar.................... 0 30 0
Epsom Salts ...................  0 011 0
Paris Green ....................... 0 16 0
Extract Logwood, bulk 0 13 0

“ “ boxes 0 15 0
Gentian ............................... 0 10 0
Glycerine, per lb ............. 0 18 0
Hellebore...........................  0 16 0
Iodine.................................. 5 50 6
Insect Powder.................... 0 38 Q
Salpetre.............................. 0 081 0
Soda Bicarb, per keg ...... 8 50 8
Sal Soda.............................. 1 00 1
Madder ............................... 0 121 •

VINEGAR.
A. HAAZ A CO

XX, W.W........................................... I
XXX, W.W........................................ I
Honey Dew ...................................... 1
Pickling ............................................. 1
Malting............................................... 1
THE BADGEBOW FALCONER VINEGAI
French Bordeau.............per gal.
Tarragona ..................... “ 1
Triple.................................. “ 1
Fruit Vinegar.................... “ 1

Extra XX ........................... “ 1
XX......................................... “ 1
X.......................... .................. “ I
Cider Vinegar.................... 0 16 to
Honey Vinegar................................. 1
Eng. Malt Vinegar.........  0 50 to
Bottled Malt Vinegar, qts.........
Methylated Spirits.........  8 00 to

INK.
EDWARD CATCHPOLE & CO-

Blue black, 2 oz., per gross........
Jet Black, 8 oz., " ........
All colors, 2 oz., “ .........
Blue black, quarts, per doz.......

“ pints, 11   !

Pickerel.................... per lb   C
Pike ........................... do «... .
White fish.......................................... 0
Salmon Trout..................................  G
Lake herring...................... 1 75 S
Pickled and Salt Fish :

Labrador herring, p. bbl 5 75 5
Shore herring ...... “ 4 50 5
Salmon trout, per bbl 4 25 4 

Dried Fish :
Codfish, per quintal......... 5 25 5

“ cases.................... 5 00 5
Boneless fish ......per lb   0
Boneless cod......... “ 0 061 0

Smoked Fish:
Finnan Baddies . .per lb 0 071 6 
Bloaters.............per box 1 00 1

8 herring.............. " ......... 0

Haddock .............per lb .................
Cod........................... “ ................
Spring salmon...... “ ..... 0Î5
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GRANULATED
AND YELLOWS

AND SYRUPS

ARE PURE
NO BLUEING -

Material whatsoever is used in the manufacture of

The Canada Sugar Refining Co.
(Limited),

MONTREAL.

ç^GAR

golden
syrup

We are now putting up, expressly for family use, the 
finest quality of PURE SUGAR SYRUP, not adulterated 
with Com Syrup, in 2-lb. cans, with movable tops.



MEUT PACKING CO.
MOZHTTRELA-Xj,

BEEF AND PORK PACKERS,

Carers of the Celebrated G.M.P Brand of Smoked Meat, Sugar cored 
extra-flayored Hams and Bacon.

Compressed Corned Beef. Ox and Lunch Tongue.
Pure Lard a Specialty,

WMTE FOR QUOTATIONS.

HOT TO SELL GOODS :■
Send Ten Cents to the Grocer Publishing Co. for a copy of 

B. F. Cummings Prize Essay on " How to Sell Goods.”

GROCER PUB. CO.,
6 Wellington St W., Toronto.

Il l ID A II uvr T Til L) a3 riTT I I \TnX-Ev-O- Xr H i a i I i ft > I v>ü jjEjy m ■»i§ii.?Js ^ *1 *

-w*. PBOUT. J. B. INBLBY, Manager.

LELAND HOTEL

Vancouver, B.C.
PBOOT fc IMSLJiV,

THE COLONIAL,
New Westminster, B.C.

Headquarters tor Commercial Tnnllin. Vine 
Simple Looms. PirsAelac. In every reepaot

9BO. a BAYMONP, Proprietor.

THE WINDSOR.
Betrina. °

Ptrst-ole.» Family end Commeretel Hotel. 
Good sample rooms. LI vary Ip connection.

MBS. DOIO, Proprietreee.

Queen’s Hotel,
Winnipeg, man.

Pirst-elass In eyary respect
Jab. O’Ooksob, Prop, Paso Bmi», Mgr

LELAND HOUSE,
Graduated Prloee. Beoently furnished,

w. P-nOUBLAS * CO, Propetetore.
w%.^,1^t.k2d«^t;..Fw *+•

City Hell Ekjoere, WINNIPKO, MA*.
•■yS896SNK*SSffÿ$^S5ÇBQff8rHSHSBSSl6RP8F8MS^S8FHS^^^W51R

The Clarendon Hotel,
Winnipeg, Man.

SAW YQyR

ADVERTISEMENT
IN THE ^

CANADIAN. GROCER.

When writing to onr advertisers pleeeolneloee 
the shove.

TORONTO SALT WORKS,
138 Adelaide B., Toronto,

Sole Olty Agente for the "Os usds Salt Association*'

Dealers in all Unde of Table, Dairy, Meat Our 
ing, Barrel and Land Salts.

The “Acme" Table Salt (new process) will not 
get damp or hard#

Two Silver Medals, et Industrial Exhibition, 
Toronto, 1*90, for our " Acme" Table Salt ana 
our “ Star Brand “ Dairy Halt.

To Subscribers.
Those wishing to keep their copies of lu Ono- 

onn in good condition, and have them on hand 1er 
reference, should use e Binder. We ean send by 
mail A STRONG PLAIN BINON*lor Mo., post­
age prepaid. ,

These Binders have been made expressly lor Tax 
Qboobb, and are el the best maculaoture. The 
papers ean be placed in the Binder week by week 
thus keeping the lie complete. Address—

THE CANADIAN GROCER,
• Wellington BA W.. Toronto-

FAC SIMILE OF THE LABEL OF

RUTLEY * MCCAFFREY Proprietors.-

The Algoma House.
PÔ&T ARTHUR, ONTARIO.

MEBBILL k HODDBB, Props.

ICaiV.\Y\\Hv» - V OVxSYWVAv,

rhe Beet Scouring and Cleaning Soap In the World

jli

NFF, N.W,

TNbwt01
Director.

Pacific Hotel
, B.C

PATERSON HOUSE.
OWEN SOUND, ONT

KIBX L.
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OLD CHUM THE CANADIAN GROCER PURITAN CUT plug

"Quick and Easy”
IS THE BEST

WASHBOARD
The Brandon Manufacturing Co., Ltd., Makers 

Strachan Avenue, Toronto.

This board has a double crimp and only the 
best materials are used in its manufacture all 
first-class grocers keep it.

r and Eng Case Go
Sole Manufacturers of Machine Made Egg Case 

Fillers. (Straw Board.)

We also make a first-class Wooden Case, and can 
therefore supply a complete Egg Case at the low­
est possible price. For prices and other informa­
tion, address the Mills. CAMPBELLFORD. OUT

REFRIGERATORS.
4 Grocers Refrigerators

FOR SALE CHEAP.

THOS. DAVIDSON & CO.,
11 Front St. W., Toronto.

CORTIOELLI
SPOOL SILKS 8 TWISTS, 

.EMBROIDERIES 8 FANCY SILKS.
To satisfy and please your customers you 

must keep the best lines. “ CORTICELLI" 
has that reputation ; if you want to put in a 
line of these goods. Send for further infor­
mation and prices to

CORTICELLI SILK CO,
ST. JOHNS, P. Q.

ORDER A CASE OF

OCEAN WAVE b*Er
From your Wholesale Grocer.

Sells itself after one Trial, Prices Current

Fraser River Salmon
“ROYAL”

- AND -
“ BRITANNIA"

Brands of canned salmon are the finest packed in 
British Columbia. The canneries being situated 
at the mouth of the Fraser River are in a position 
to pack their fish fresh from the boats.

BELL-IRVING & PATERSON,
-A.Q-E33STTS,

Vancouver and New Westminster, B.C

G. G. Hobson & Go.,
COMMISSION MERCHANTS.

AGENTS FOR

Princess,
Diamond

and

Stanley
brands of canned salmon. We pay special 
attention to consignments placed in our 
charge.

C. G, HOBSON & Co.,
Vancouver, B.C.

T.G. Williamson & Co.,
COMMISSION MERCHANTS.

TEAS, COFFEES, FRUITS, SUGARS, ETC
42 Front Street East,

TORONTO, ONT.

BLUE!
Is Stronger and More 

Economical
THAN ANY OTHER BLUE.

It Diet Wot Stain Iht Linen.
TELLIER. ROTHWELL & CO.

TANGLEFOOT

STICKY FLY PARER
Price 66c. per box. Each box contains 85 double 

sheets of Tanglefoot and one 6c. Holder (86 five 
cent articles.

Trade mark registered in Canada.
Bold by all large wholesale druggists in Canada,

O. & W. THUM, Grand Rapids, Mich.

General Storekeepers
who deal in Dry Goods should subscnbe 
for

THE DRY GOODS REVIEW
Subscription Price $j.oo per year.

Send for Sample Copy to The Dry 
Goods Review Co., 6 Wellington St. West, 
Toronto.

ESTABLISHED 1866.

To please your customers sell Martin’s 
Mount Forest Oatmeals.

Ordinary oatmeal is hard to digest be­
cause it is not boiled long enough.

By our New Process the meal is 
partly cooked and is easily digested.

If your wholesale grocer does not keep 
them write direct to

MARTIN BROS.,
Mount Forest, Ont.

Oats and Feed a Specialty.
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ATHLETE, PURITAN, DERBY, SWEET SIXTEEN CIGARETTES.
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