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Fruit preserved with St. Lawrence Sugar
has superior keeping qualities

Do you know that the manufacturers of Jams and Preserves in Niagara
Peninsula, the Fruit Garden of Canada, who put down tons and tons of

fruit each year, use
100% o % 100%
PURE "Sugar PURE
(PURE CANE)

To use inferior quality of sugar would mean loss
of the year’s output.

“St. Lawrence” has been put to the test and it
has made good. Your customers, the housewives
who do their own preserving, will want just such
a sugar. Sell St. Lawrence and ensure satisfaction.

You can get St. Lawrence in either fine, medium
or coarse grain—it’s best to carry the assortment.
Look for the colored tags on the bags—Red for fine,
Blue for medium, and Green for coarse. -

Order your supply now—the preserving season is
in full swing.
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This is for you=--Get recipe books FREE

The above is a 1eproduction of a large colored bill-board poster that is being extensively displayed
m each of sixty towns and cities in Canada. Added to this, we are running convineing selling talks on
King Oscar Sardines in leading Canadian Magazines and Women’s Periodicals. This advertising is creating
sales and profits. It will pay you to link up with a good window or counter display. Let us send you a
supply of recipe books for your customers. Write now.

et J. W. Bickle & Greening (J. A. Henderson) Hamilton, Ont.
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COX’S

the wnstant powdered gela-
fine made famous by ifs

PURITY

OX’S GELATINE is the standard the

world over. It commands an exception-
ally large sale throughout Canada the year
round; especially is it a big seller during
the summer season.

COX’S makes the most delicious, instant
jelly without any labor or fuss.

Suggest COX’S to your housewife patrons
and solve the dessert problem for them.
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coLD: H@T‘ RELISH:

UnequarLen ror LossTer
SHRIMP, CHICKEN AND
ALL SALADS.

T “FORCE"

TOASTED
WHEAT
FLAKES

SALAD DRESSING (s The arfo& wheal
A display of fresh vegetables that does not show W M "a

Yacht Club Salad Dressing therewith is incomplete., M
It’s a welecome suggestion to the housewife. ad M W
It brings to mind the delicious salads that are so

easy prepared with Yacht Club. Company,
o N and Sold by Grocers everywhere

Fine flavored, satisfying, wholesome dishes, requir-
ing little time and no labor in a hot kitchen, are

growing in favor every day. More big newspaper publicity

Recommend Yacht Club to your customers.

This is another of the family of striking ‘‘FORCE’’

advertisements being liberally inserted in the papers
w- Gl Pltl’iﬁk & co-, Ltd- of largest circulation throughout Canada. Please
Montreal Toronto Winnipeg Vancouver notice that ‘‘FORCE’’ advertising is persistent
and consistent—it appears all year round in the

TILDESLEY ! w U.S.A. newspapers that your customers read.
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Cqstomers say

“That’s It”

when they see a display or if
you show them a jar of
E. D. S. Jam or Jelly.

The customers know the
popular trade-mark because
they have seen it advertised.
Thus it is easy to make the
first sale of E. D. S. fruit
products.

The quality and pure fruit

deliciousness brings them
back for more. Stock to-
day.

2\

Made only by

E. D. Smith & Son

Limited

Winona, Ontario

AGENTS:
Newton®A. Hill s Toronto
W.H. Dunn Montreal
Mason & Hickey Winnipeg
R. B. Colwell Halifax, N.S.

" J. Gibbs Hamilton

Pure ana
Natural

Borden’s St. Charles Evaporated
Milk is a Steady, Satisfactory
Seller at all seasons

Borden's Evaporated Milks in either *“Bt.
Charles,” ‘‘Peerless,” or “Jersey” Brands, will
please your customers by their natural milk
flavor and rich, smooth creaminess. Only the
highest grade pure milk is used in the making.
The Borden process removes nothing from the
milk except water and positively nothing is added.
Borden Evaporated Milk is used for just as many
purposes as raw milk, and you can be sure of a
large and steady sale. Our sterilising process
insures its keeping qualities. Write for sample
of our Reclpe Book, which we’ll mail to cus-
tomers whose names you send us.

Borden Milk Co., Limited

“Leaders of Quality "’
MONTREAL

Branch Office: No. 2 Arcade Building
Vancouver, B.C.




CANADIAN ‘GROCER

FURUYA & NISHIMURA

SEE OUR SAMPLES OF JAPAN TEAS

—

N I E S\
PUREST-CLEANE
MOST RELIABLE
GET CATALOGUE
AT BEST DEALERS
OR DIRECT
TORONTO = MONTREAL
WINNIPEG ~ VANCOUVER.

A store convenience — costs
little — gives big service

BAG HOLDER.

Houlds every “size bag from ¥ to 10 Ibs. Always nud{
Saves time, space aud waste of bags. Illpply of bnn l
laid in the top; one by ohe Is secured as
wost practical bag bolder made. You cannot llo!d to bc
without one. - Write for Prices and detalled particulars.
For sale by all first-class jobbers or 3
The O. P. McGregor Paper Co., Limited

411 Spadina:Ave., Toronte

b 1\ SALT, SALT, SALT,
All SALT and nothing but SALT

positively not adulterated in any
way. The best brine is pumped from
our salt wells, after which it is evapor-
ated and dried by the most up-to-the-
minute processes, ensuring for your
patrons fine, dry, even erystals. Purity
Salt is the salt for all household pur-
poses. Purity Salt should be handled
by all quality dealers.

The WESTERN SALT CO., Limited
Courtright, Ontario

Continental
Grocery Bags

Let the fame of the name be your guide in
buying,

REPUTATION is not always “a bubble”—
sometimes it is a very beneficial thing—

As witness the reputation (DO ON
WIDE), of the

Continental Grocery Bags

Here are bags whose PRESENT PERFEC-
TION is the cumulative result of constant
effort and perfect methods in manufacture.
Let this well-won fame decide your choice
of Bags, and you will “close the avenue of
future regrets.”

The Continental Bag &
Paper Co., Limited

Manufacturers Ottawa

Branches: MONTREAL and TORONTO
Agencies throughout Canada
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Don’t Buy “An Electric Coffee Mill”
Buy a COLES GUARANTEED
ELECTRIC MILL

There’s a tremen-
dous difference —
as great as there
is between an un-
signed check and
a signed one.

When the name
COLES is on your
mill you’re cer-
tain it’s ‘‘right.”’

Have you a copy
of Catalogue
913C?

26 models of elee-
triemachines.
Makers of Hand
Coffee Mills for
twenty-five years.

COLES MANUFACTURING CO.

1618 North 23rd St. PHILA., PA.

AGENTS: Chase & Sanbom, Montreal; The Codville Co.,' Winnipeg ;
Todhunter, Mitchell & Co., Toronto: James Turner & Co., Hamilton,
Ontario : Kelly, Douglas & Co., Vancouver, B.C.; L. T. Mewburn &
Co., Calgary, Alta.

OCEAN
BLUE

is stronger than ordinary kinds, better to
use and much more economical. It produces
the correct effect in the shortest time, and
with the least labour, upon Linens, Laces, etc.

Keep good stocks handy; it means more of
the trade worth having.

Order from your Wholesaler.

HARGREAVES (CANADA) LIMITED,
33 FRONT STREET, E. TORONTO.
Western Agents:

For Man., Sask.

Alta,
Nicholson & Bain
Winnipeg,

Regina, Saska.

toon, Calgaryand

Edmonton. ~ For

B.C. and Yukon:

Donkin, Creeden

& Avery, 117,

Arcade Building

Vancouver, B.C.

e —————————————

“Cow Brand” success
is never doubted

DWIGHT'S

E 1878 yRaDE MAR

BAKING SODA

Housewives have absolute confidence
in the baking results when they use
Cow Brand Soda. For Strength, Purity
and Reliability it is unsurpassed. It is
the surest trade builder and holder.
Fill in your stock to-day.

CHURCH and DWIGHT

Limited
Manufacturers

MONTREAL

CAN-O-WAX

a household necessity

A pure refined paraffine wax, sweet
and clean. A very profitable seller
during the preserving season.

Can-0-Wax makes an absolutely
air-tight seal for Jelly, Canned
Fruits, Catsups, Sauces, ete., in
Jars, bottles or glasses. The long,
round sticks insure convenience
and economy.

For laundry use it is indispensable,
makes clothes white (no bleaching),
will not injure the finest fabrie.
Costs little, saves much.

Let us send you a sample tin. Sold
through the wholesale trade.

CANADIAN OIL COMPANIES, Ltd.

Toronto, Ont.; Winnipeg, Man.;
Montreal, Que.; St. John, N.B;
Halifax, N. S.; Regina, Sask.;
Calgary, Alta.; Nelson, B.C.
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Goniploio' Equipment for Modern Grocery and Allied Trades

As Installed in most of the Leading Houses in the United Kingdom

COFFEE ROASTERS (8 Types, 50 Sizes, 20z. to 1000 lbs. Capacity ).
MODERN TEA SIFTING, CUTTING and BLENDING MACHINES.
COMPLETE RANGE OF HIGH-CLASS GRINDING MILLS.

THE IMPROVED CURRANT AND SULTANA CLEANER, ILLUS-
TRATED, GREATLY ENHANCES THE APPEARANCE AND
VALUE OF THE FRUIT.

New 1914 Catalogue of all Specialities Free on Request. Mention C. G. Dept.
GROCERS’ ENGINEERING & WHITMEE LIMITED

COLE STREET SWAN STREET LONDON, 8. E.

THE TEST OF TIME

For more than forty years, Electric Paste S8tove Polish has met cvery requirement of
thousands upon thousands of critical housekeepers.

What more could you ask? Have you tried it yet!

8 Y
SULISH

Place your order now, so as to avoid delay, as we are away behind on our orders. Selling
agents for Canada are—

D. J. McLeod & Co., Edmonton, Alberta; Orr & MacLain, Winnipeg; E. B. Thompson, Toromte,
for Western O‘t.rlo; G. C. Warren, Regina, Sask,

A “Worth-while” Selling Proposition

BUY
Just let us send you a free sample and
prices of our

o “SULTANA” BRAND
Cotton Clothes Lines Chocolate Turkish Delight

AND A very delicious and whole-
some confeetion, enjoyed

Cotton TWine ' alike by old and young. A
: f quick, profitable seller. A
Cotton Lines are as cheap as Sisal or Manila and N trial will convinece. A eard

much better I7%e 0 will bring particulars and
Feor Sale by All Wholesale Dealers ; sample. Write now.

SEE THAT YOU GET THEM L & Oriental Produce Co., Montreal

Jobbers BEST INCORRODIBLE

Can build up a nice trade with our
Cigars, because prices are attractive,
and our ‘‘ special territory ’’ plan ;

secures you profits growing yearly.

CONNECT WITH US TO-DAY. ALL SUBSTANCES AND SIZES

THE 7-20-4 CIGAR & .

is a dandy, an enjoyable smoke, and Grey & Marten’ lelted

economical at that. :

Jobbers, Write To-day City Lead Works: Southwark Bridge, London,’England

Have a Smoke at Our Expense Telegraphic Address: Amalgam, Boroh, London: Code A.B.C., 5th Edition
AGENTS: TORONTO, C. H. Anderson, 50 Front Street East

Sherbrooke Cigar Co., Limited HALIFAX, (":‘-:\:r"c-s..'l':'l“r:- & Co., 45 Bedford Row
SHERBROOKE, P.Q.
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Make a larger margin of
profit on your Canned Peas

To encourage the consumption of the finer grades of
Peas, Dominion Canners have adopted, for the present, the
policy of charging only a nominal amount extra for the
finer grades.

For instance, their ‘‘Early June Peas’’ only cost you'
21/o¢ a dozen more than their ‘‘Standards’’; their ‘‘Sweet
Wrinkle Peas’’ only cost you 214¢ a dozen more than their
‘“Early Junes.”

Without any difficulty whatever you can get at least 1c
a can more for these finer grades of Peas.

You see at once how your margin of profit is greatly
enhanced by pushing the sale of the finer grades.
Dominion Canners’ Peas are vastly superior to*foreign eanned Peas, as

most of these are artificially colored with a chemical which destroys the true
flavor of the Pea, and is considered injurious to the human system.

Government Regulations now insist that canned Peas artificially eolored,
must have that facf stated on the label.

Dominion Canners’ Peas retain their full, natural flavor, as they are
- picked and canned on the same day. The Peas are usually canned within a
few hours after picking.

Canned Peas are cheaper to the householder than Fresh Peas. It takes
about four quarts of Peas in the pod to fill a No. 2 ean. Don’t fail to point
this faet out to your customer.,

Dominion Canners, Limited
HAMILTON
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Is Rapidly Being Erected

October will see our new plant at 8t. Catharines finished, with its powerful presses,

bottling machinery and storage cellars in readiness to handle the choicest of the é’oncord
grapes grown in that splendid fruit section. This has become necessary through the
rapidly increasing demand in the Dom_lnion for

Welch’'s
Grape Juice
The dealer who is unfamiliar with the profit-making and the trade-creating possi-

bilities of Weleh’s should write us now for full information.

The unfailing purity, uniform high quality, delicious flavor and rich aroma of
Welch’s are secured by the exact Weleh process of selecting only the choicest Con-
cords, pressing, sterilizing and hermetically sealing their juice at the time of their

" highest perfeetion.

Write us for our dealer’s helps, store advertising material, ete.

The Welch Grape Juice Company
WESTFIELD, N.Y.

vy SN ¢ CrY stoixama) ' mBRcaEy
(%, Lo Q*,w .21:":11‘!‘*:-' AL “'\v_«g';.*"n‘i,.\ [t Sy

“SHELL” BRAND

Castile Soap

(“LA COQUILLE")

The Standard of Purily
A Pure Oil Soap

Hasg the largest sale of any
Castile Soap in the Dominion

For sale by all] wholesale houses

THIS SOAP IS ESPECIALLY MANUFACTURED BY

Messrs. COURET FRERES, MARSEILLES,
FRANCE

For Messrs. ESTRINE &' CO.

P. L. MASON & CO., Toronto, Scmeratisen:
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Copyright De.dpn.

For INFANTS,
INVALIDS and the AGED.

GOLD MEDAL AWARDED

Health Exhibition, London,
Adelaide and Melbourne.

The
The “LANCET" |“BRITISH MEDICAL
describes it as: JOURNAL" s.ys :

“Mr. Benger's admirable excellclnc:: F:::ibll‘:hed a

preparation.” reputation of its own,"”
Circulars & Showcards on application.

Benger's Food and other P ations
may be obtained through Jlm;lmle
Joobers in Canada.

BENGER'S FOOD, LIMITED,
Otter Werks, MANCHESTER, Eng,

“SOVEREIGN”

SALMON

FINEST BRITISH COLUMBIA

SOCKEYE

QUALITY
IS OUR FIRST

CONSIDERATION

PACKED BY
Tae Aveuo Britisa Corvwsia Pacxing Co. Ltp.
VANCOUVER, B. C.]

Wﬁzttemore& §lxoe.Palmlze.s

THE OLDEST AND LARGEST MANUFACTURERS OF DRESSINGS IN THE WORLD

“GILT EDGE"

ma 2 | JF YOU HAVE | omry cavns

for ladies’ and children's
shoes that positively con-

SHOES

emxaﬁltf‘:ﬁﬂﬁ:ﬁ NEVER SOLD Made perfectly

QUANTITY, FINEST

clean and white by
using Whittemore’s

ll "Siies withot brating. || Shoe polishes you should | QUICK- WHITE!

Compound. In liquid

in_every bottle, o0 at least give them a form so it can be

8ponge
,Always Ready for Use.

Al for gents: kid, trial. You will make no || 9Uckly and easily

applied. A sponge

o e mistake in dOiDg this in every package, so

“ROYAL GLOSS”

because it is the almost || !vays ready for use.
universal experience of

grocers and general RS pr :
merchants that they sell . DANDY’

10 and 25¢ sizes.

Children's Black: Shoes : readily and quickly. A 5 DANDY Russet

Restores the color
and lustre to all faded
or worn black shoes,

the leather, Apply with
sponge attach to
cork.

Always Ready for Use.

oy g ez SALESMAN ABOUT THIS ' e,

10c size.

counter display alone

. will sell large quan-
softens and preserves Tk tities.

Combination

Liquid for. cleaning
and paste for polish-
ing all kinds of rus-
set, tan or yellow-
colored boots and

ASK YOUR JOBBER'S s shoes. Cover remov-

er attached to each

10 and 25¢ sizes.




CANADIAN GROCER

0ld England’s Healthful Drink

The most healthful drink of Old England is KOPS ALE, brewed from
fine Kentish Hops. Itisin big demand in all parts of the world, and par-
ticularly in the Daughter States.

Kops Ale .. Kops Stout

Will be found the best for luncheon or dinner and are refreshing and
stimulating at any time. They have a fine, bitter taste, but are entirely
free from anything of an injurious nature. THEY ARE ABSO-
LUTELY NON-INTOXICATING. Good for all the year round.

KOPS BREWERIES, London, S.W., England

Quaker Flour is made in mills large enough to assure the best equipment—
yet not so large that your order does not receive personal service.

Your own experience, Mr. Merchant, tells you that this is a big advantage.
And Quaker Flour will satisfy you because the quality will satisfy your trade.

Total Flour Capacity 5,000 Barrels Per Day - Made by the Manufactarers of
Sold the World Over Quaker Oats, Puffed Wheat, Puffed Rice, Etc.

The Quaker Qals ®mpany Peterborough, Ont., and Saskatoon, Sask. (3
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CLARK’S
Peanut Butter

Sizes, %, %, and 1 and in 24 1b. Pails.

Guaranteed to"icon-
tain only the finest
grade peanuts and
salt roasted and
ground to perfection.

Has no superior on
the market and
is a

SPLENDID SELLER

ORDER NOW.

The Best Goods Bring You The- Best Trade.
W. CLARK, LIMITED, MONTREAL

-y
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Jo%

We thank you in anticipation for Mail, Tele-
phone and Telegraph orders sent us during
Travellers’ Holidays—First to fifteenth Aug-

RAND ust, nineteen fourteen.

THE SIGN OF PURITY

BALFOUR, SMYE?& CO., = HAMILTON

Phones—462, 3595, 3596, 3597, 3598, 748.

Phone at our expense.

BLACH JACHK
/l-
. N,

CLEAN |
HANDY

TRY IT

SOLD B)

5 ALL
%[K JACE JOBBERS

PASTE
S'll\l |y“|/|‘r_‘.

%-1b. tine—

VIG-NOL |

The greatest help
to women on
wash-day.

Washes clothes
without rubbing.

Your customers will want Vig-Nol when they know what
it will do. Write for Special Introduction Offer.

H. NAGLE & COMPANY, F- $; Box
MONTREAL, QUE.

Wnth SNAP all

hands can be clean

Snap, the original hand cleaner, easily removes all
kinds of grease and dirt from the hands without the
slightest injury to the skin—soothes and refreshes.
It will pay you to put lots of Snap into your busi-
ness. A good profit is assured and a big demand is
immediately ereated. Everybody needs it. Get Snap
going in your locality. It pays.

SNAP COMPANY, Limited

MONTREAL

These Tobaccos are
backed by extensive
advertising

They make for quick and easy
selling — the customers come in
ready to buy.

“ROSE QUESNEL"

Smoking Tobacco — A really
good Canadian Smoking Tobac-
. co. Sweet — Fragrant—Pure.

“KING GEORGE"

Navy Plug Chewing Tobacco —
In a class by itself. Delicious
and non-irritating.

Rock City Tobacco
Co., Limited

QUEBEC
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SYMINGTON'S COFFEE ESSENCE

is the standard of quality and excellence. There is no other Coffee Essence to
equal it. Made by the most expert coffee-cooks who devote their whole time
and attention to the manufacture of Coffee Essence. The demand—fostered by
continuous up-to-date advertising—is constant, and discriminating housewives
everywhere insist upon having the premier brand.

GET FULL PARTICULARS, SHOWCARDS AND PRICES TO-DAY.

Thos. Symington & Co., Edinburgh and London

AGENTS:— Ontario—Messrs. W. B. Bayley & Co., Toronto. Quebec—Messrs. F.
L. Benedict & Co., Montreal. Vancouver—Messrs, Shallcross, Macaulay & Co.

TEA LEAD

(Best Incorrodible)
Buy “PRIDE OF THE ISLAND"” Brand

as extensively used for years past by most
of the leading packers of Tea in Canada.

ISLAND LEAD MILLS Ltd.

Tel. Address: “Laminated,’”” London, LIMEHOUSE
A.B.C. Codes used 4th & 5th Editions LONDON,E.,, Eng.

2 HUGH LAMBE & CO. TORONTO |
anadl t . HUNTER W N, .
P P EEtiL T GORDON, MONTREAL

Has no equal as a cleaner.
Perfectly odorless.
Harmless to hands.

COSTSS $3.00 58,5

four doz. cans to case

SELLS at 3 for 25c
or 10c a can
giving the grocer a good profit. Five
case lots cost $2.85 a case.
Handled by all jobbers.

Manufactured by

Stephens, Welch & Co.

\7 Ossington Av., Toronto

Standard Biscuit Case

In Sectional Lengths

makes provision for not only your tins, but also large wooden cake boxes which you find difficult to place and show

contents to advantage.

This case shown is 6° long and 54" high, having 3 large patent roller bins in base, with bevel front to display cakes
or contents of large cake boxes, and above this glass display oak front slides, fitted with rollers to insure easy running,

show your stock of cakes in tins. Every
large bin in base adds two feet to length
of case.

Stock lengths are 6’, 8’ and 10°, but may be
made to order in any length and also fitted
with shelving to match regular fixtures.
Made in oak to match your fixtures and
sell your cakes.

Walker Bin & Store Fixture Co.,

LIMITED

Berlin, Ontario

Representatives:
lan&oba:—wulon & Truesdale, Winnipeg,
an
Sask., Alta, and Bastern B.C.:—North-West
8 nlty r((.:ux 3rd t:“ u:cmtoon.
owa. vo mounton; Bastman
Clnnbou. Re,
Vancouver, B.C. —B J Borland, 1106 Pacific
Street.
Montreal :—W. 8. Silcock, 88 SBt. Nicholas St.

Maritime Provinces:—R. R. Rankine, 46
Adelalde St., lt Joha, N.B.
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°S. Whittaker, Son & Purdy, anlted“ |

MANCHESTER, ENGLAND

New Season’s Whole Fruit Strawberry
New Season’s Whole Fruit Raspberry
New Season’s Black Currant

Quality unsurpassed. Competitive prices

ORANGE JELLY MARMALADE

Brilliant in Colour
Delicious in Flavour
A big seller wherever introduced

Please call on or write to the Sole Agents in Canada,

DAVIDSON-BOWLES, Limited

86 Wellington Street West TORONTO

The OVERSEA EXPORT CO., Limited

CHRISTIANIA, NORWAY

NORWEGIAN SARDINES

IN PURE OLIVE OIL

We can offer you the finest quality at the lowest price

Write to or call on the Sole Agents in Canada,

DAVIDSON-BOWLES, LIMITED

86 Wellington Street West
TORONTO

14
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e

This ease is built to preserve perishable goods
while on display, and it does it well, giving the
maximum amount of cold circulating air with the
greatest possible economy in ice consumption. It
is not only eool, but it looks cool, for the ice is
in full view in the neat non-corrosive metal cage

ﬁ

Maximum of
Efficiency at a
Minimum of

Cost is only one
of the features of the

SILENT

SALESMAN

This is the most attractive fixture any live grocer
can have in his store; can be used as a counter as
well as a display case, and soon pays for itself
in extra sales and by eliminating waste from
spoilage. Write for fuller particulars re case
No. 984. Made in 6, 8 and 10 ft. lengths.

and pan.

Catalog on request.
Agents: Saskatchewan—Western

Agents: Western Ontario—J. H. John HﬂlOCk & CO., Limite Butchers’ Supply Co., Regina,

Galloway & Co., Hamilton. Sask,

L TORONTO, ONT.

JOHN BURGESS & SON, LIMITED

Sauce and Pickle Manufacturers

LONDON, ENGLAND

The firm was established in 1760 and for
over 150 years has been manufacturing
goods which have stood and still stand

PRE-EMINENT IN QUALITY.

TRY M.M. PICKLE
A Sure Seller

THERE MAY BE GOODS AT LESS PRICES, BUT THERE ARE NONE OF EQUAL VALUE.

Write to or call on the Sole Agents in Canada

DAVIDSON-BOWLES, LIMITED

86 Wellington Street West, - - TORONTO

15
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Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach

belt to the Arctic Ocean.

Manufacturers and merchants can not hope to cover this

market satisfactorily or get the best out of their Canadian opportunities without the
assistance of local agents. The following firms in all parts of Canada are &np.ud

to act as agents for good lines. The service department of the Canadian
at the disposal of firms wanting agents or of agents wanting agencies.

rocer is

ONTARIO,

ONTARIO (Continued)

WESTERN PROVINOES—Centinued.

Established 1859.

GEO. STANWAY & CO.
TORONTO

Ontario representatives for D, 8
Parthenopulo, Patras, Currants.
J. H. Todd & Soms, Vlctorlu. B.C,,
Snlmon; bnmds “ Horseshoe,’
“Tiger” and “Sunflower.”

HENRI DE LEEUW
28 Front Street E. TORONTO

RICE, COFFEE, DRIED FRUITS, SEEDS,

CANNED and FRESH FISH, CHEESE:

EDAM, STILTON, oounén T; CON.
FECTIONERY, ETC

WATSON&TRUESDALE
Wholesale Commissi Brokers and
Manufacturers’ Agents
WINNIPEG = - MAN

Domestic and Foreign Agencies
BSolicited.

CHARLES H. COLE

Agent for McVitie & Price, Jas. Pascall,
T. W. Beach, Johnston-Baird Co., etc.
New Address:

33 Front Street East - Toronto
Montreal Office: 501 Reade Bldg.

You can talk across the Continent for
two cents per word with a want ad.

in this paper.

WESTERN PROVINCES,

COCKBURN-NOLAN CO.

Limited
Importers, Brokers and Commission
Merchants

Representing Pugsley-Dingman Co.,
Limited. Canned Foeds, Limited.

312-314 Ross Avenue Winnipeg

MORROW & COMPANY
CEREALS
CANADA.

m Wheat, Split
T,
l" Domestic
ete. Write for

I-.

H. P. PENNOCK & CO,,

Wholesale Grocory Brokers
and Manufacturers’ Agents.
WINNIFBG.

We solicit accounts of large and pro
gressive manufacturers wanting live

representatives.

H. G. SPURGEON
WINNIPEG
Wholesale Broker and Manufacturers’

Canadia nmun"'a“r ign Agencl
anadian, and Foreign es
Solicited. .

230 Chambers of Commerce.
P.0, Box 1312,

“Canned Foods Ltd.”

W. H. Millman
& Sons

General Sales Agents
for Canada

G.C. WARREN, RESIFA-
Importer, Wholesale
Broker and Manufacturers’
Agent.

Trade Bstablished, 15 years.
Domestic and Foreign Agencies Sollcited
Warebouse: 1313 Garnet St

FRANK H. WILEY

Wholesale Commission Merchant
and
Grocery Broker

757.759 Henry Ave., WINNIPEG

LEADLAY LIMITED

Grocery Brokers
and Importers

WINNIPEG TORONTO CALGARY
332/Bannatyne 309 King St. W, 510 Ninth Ave.W.

Ruttan, Alderson & Lound,Ltd.
Successors to
RUTTAN & CHIFMAN
Commission Brokers
WINNIPEG., MAN.

W.G.PATRICK & CO.
Limited.

Manufacturers’ Agents
and Importers.
51.53 Wellington St. W., Toronto

BRITISH COLUMBIA.

AGENCIES SOLICITED

Excellent connection with Grocers,
D““‘t.:l'l. and Confectioners—wholesale

and
M. D. BEARD

50 Front St. East TORONTO

~ WINNIPEG

W. H. Escott Co.,

LIMITED

Wholesale
Grocery Brokers and
Manufacturers’ Agents

Commission Merchants

REGINA

CALGARY EDMONTON

The Campbell Brokerage Co.

Mesoloctarers’ Afests and Commission Brobers.

Wohnmm'uﬂﬂ'al
Shipments stored and distributed.
moddnt-thbnhpd“

857 Beatty Street, Vancouver, B.C.

0’Loane, Kiely & Co., Ltd.
Wholesale Grocery Brokers and
T
Dun. >

of
VANCOUVER.

NEWFOUNDLAND,

W.G.A.LAMBE & CO
TORONTO

Established 1885
SUGARS FRUITS

Hambiln & Brereton
LIMITED

Importers and Manufacturers’ Agents.
Winnipeg, Calgary, Vamesuver.

We call oa the Jobbing and Retall
Trade.

T. A. MACNAB & CO.
8T, JONN'N, -

NEWFOUNDLAND
%ummou MERCHANTS

by
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NEW BRUNSWICK.

SPLENDID CONNECTION
Amongst the Jobbers and Retallers

I am open for a few more agencies,
and can handle them to advantage.

Have You a Live of Candy Gross
3 Goods ?

CLAUDE BEAUCHAMP
283 Commissioners St., Montreal.

E. H BOWMAN

Manufacturers’ Agent
P.O. Box 241,
55 Dock 8t. - - - B8t. John, N.B.

Covers New Brunswick completely, call-
ing on Retall and Wholesale trade
throughout the whole province.

Every Merchant who handles—

Mathieu’s Nervine Powders

MATHIEU'S

NERVINE POWDERS

knows that they sell themselves.
So effective are they in all cases
of headaches that - when once
tried they are immediately re-
commended. Every merchant can
with perfect safety recommend
Mathieu’s Nervine Powders as a
perfectly safe and harmless rem-
edy in all cases of headaches. Any
merchant may try Mathieu’s Ner-
vine Powders at our expense, as
per coupon attached. athieu’s

Syrup of Tar and Cod Liver Oil is a specific in all forms of colds.

The
J.L.MATHIEU CO. |

Proprietors l
Sherbrooke, P.Q.

Please send regular box of Mathieu's Ner-
vine Powders to the following address:—

Don’t Miss Seeing the

Classified Opportunities

on page 61

\\

AN

WOMEN KNO

The exquisite flavor and
uses of

MAPLEINE

Can you supply them?

ORDER FROM

Frederick BE. Robson &
Co., 25 Front 8t B,
Toronto, Ont., Canada,

Mason & Hickey,
287 Stanley St.
Winnipeg, Man,, Can.
CRESCENT MFG. CO.

. SEATTLE, WASH.

e/
i

STUHR'S
CAVIARE
FILLETED ANCHOVIES

(In Brine).

ANCHOVY PASTE

(In Tubes).

Sold by all High-Class Provision Dealers.

) —

C. F. STUHR & CO., Hamburg.

OAKEY'S

The original and only

. Genuine Preparation

i’- PR I for cleaning Cutlery
N o 6d. and 1s. Canisters.

i : ‘WELLINGTON’
DAKEY 8 5*

JOHN OAKEY & SONS, Limited
Manufacturers «f
Emery, Black Lead Emery Glass
and Flint Cloths and Papers, etc.

Wellington Mills, London, England

A t
WE WANT _}{xGENCIES

EVAPORATED APPLES, CANNED GOGDS, PEAS, BEANS, FRUITS,
VEGETABLES, Etc.

Cash advances made on consignments from reliable shippers

WM. C. CHRISTMAS & CO., -

Best references from the trade, banks and shippers

e —

MONTREAL
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“The Truth”

Selling you goods merely labeled
“Pure,” or simply claiming them
to be up to Government standards,
does not ‘protect you.

The third section to the adultera-
tion act provides a warranty for
your security when your goods are
inspected.

White Swan Brand of goods are
not only absolutely pure and above
Government standards, but every
package is guaranteed and sealed
with the Government warranty.
This is absolutely the only form
of warranty recognized by the
Government.

If the goods are not right, then
White Swan Mills talks to the
Government, not you.

Demand this warranty always—
better still, buy only White Swan
Products, for we are the only firm
in Canada who have such implicit
faith in the “Surity of Purity” of
our goods that we give you this
protection.

White Swan Spices and
Cereals, Limited

TORONTO, CAN.

SRR R OB LR
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Coffee Essence

is meeting with a pronounced success all
over Canada. Though it has been made
in England for over a quarter of a century,
and has won fame, favor and prize medals
22 in number), it is a new delight to
Canadian tastes.
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Wherever introduced, this Mocha and §
Java lavored Coffee Essence creates a =
ready demand, and the dealer who handles =
realizes a good profit.

It will pay you to get this leader on your
shelves. Price $5.60 per case of 4 doz.
5-0z. bottles.

Order direct from
The Harry Horne Co., Toronto and Winnipeg.
I

Agents wanted for Vancouver, Montreal and
St. John.

Correspond with The Harry Horne Co.

The Distil Mfg. Co. Limited

LONDON, EN

LR T T i

O look back over the
year’s expenditures
and to be able to say

with truth that every pur-
chase was made with wis-
dom, forethought and
economy—

Isn’t that something to be
proud of—something to find
satisfaction in?

The numerous ideas and in-
formation you’ll find in the
advertising columns of
this paper will give you a
sound basis on which to de-
cide satisfactory purchases.

Look over the advertising
columns now — while you
think of it.
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—Our travellers will be off |
the road from August first |
to August fifteenth.

--If you are in need of goods |
please wire or phone at our ex- |
pense. ‘

---We ship same day order is received.
Addressed post cards, order forms and
envelopes gladly mailed on request.

SEND US A TRIAL ORDER
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‘A BOOK THAT SAVES MONEY

“Digest of the Mercantile Laws
of Canada”

A READY REF-
ERENCE FOR
BUSINESS MEN
AND THEIR
ASSISTANTS.
A GUIDE TO
THEIR DAILY
BUSINESS

IN RENTING
A STORE, PRO.-
CURING A LOAN
OR COLLECT-
ING A DEBT,
THIS BOOK
WILL SAVE
YOUMANY
DOLLARS

No work ever published in Canada equals it for business men. A veritable consulting
library on this one line so universally needed. Based on Dominion and Provincial
Statutes and Court Decisions. Indorsed by barristers, sheriffs, magistrates and con-
veyancers.

Below appears a few of the questions it answers. These are picked out at random from

the book.

If you endorse a cheque which bank cashes, are you
liable to the bank for the amount, if the cheque were
forged or raised 1—173.
(The figures after each question refer to the section in
the ‘‘Digest’’ which gives the answer.) ;
Oan Interest written ‘‘one per cent. per month’’ in a
note be collected by ‘‘legal process?’’—SBee sections
345, 185.
In going security on a note, what is the difference be-
tween writing your ‘name on the face of the paper or
on the back?—171.
Why is it that a verbal agreement to buy real estate
with, say $100 paid down ‘‘to bind the bargain,’’ does
not bind either seller or buyer—451.
If a proposition is made to you by letter and you accept
it by letter, do you know the exact time when the con-
tract ie closed 1—39.
How many years does it take a promissory note, a book
account, a judgment or a legacy to outlaw in your
grovince'—assc, 359, 360, 367.

ow long muy the drawee legally hold a draft for
acceptance 1—209.
If a man, in the presence of witness, makes a verbal
agreement to buy a wagon, say for $53, but does not
take possession of it, will the sale be binding?—500.
What effect has it on a will if only one person signs it
as a witness 1—815.

If the wife or husband of a l_ezltoe signs the will as
a witness, what is the effect1—816.
‘“A,’’ in paying off a Mortgage, gave mort e a
marked cheque on which was written: ‘‘This ¢ ogno
is given and received as a full ‘settlement and dis
charge of Mortgage No. "’ Is that a legal dis- -
charge —410.
If a person goes with his hired man to a merchant
and says: ‘‘Give this man the goods he may need up
to,”’ say ‘‘$15, and if he does not pay you,’’ say,
‘‘within thirty days, I will,”’ will the promise bind
him $—110.
If stolen goods are sold to an innocent purchaser for
value, can they be taken from himl——mg.
How may a person legally add ‘‘& Co.’’ to his name,
or use any special name other than his own as a firm
name, without having a partner?—694.
‘“‘B’’ claims that the Canadian Bills of Ex. Act allows
him two days, in addition to the day of presentment,
to accept a sight draft, and then three days of ce
i;(n)gw?i;h to pay it—six days in all. Is {: rigm—
s :
If you rent a property for a year, the rent payable
monthly, and remain on after the year expires, are you
a yearly or a monthly tenant?—580, 608.
Oan you garnishee a debtor’s money deposited in a
bank if you know it is there?—885 295,

Forwarded direct post free on receipt of price.

Keep the book ten days, and if it is not worth the price, return it and J‘t your money back. If remitting by cheque make
same payable at par, Toronto. Eastern Edition, Price, $2.00. Special Western Bdition, $2.50.

To meet the needs of subscribers in New Ontario and the Western Provinces, where land is under The Land Titles System
of Registration, an Appendix of 16 pages, containing a synopsis of the Land Titles Acts, has been added to our regular
edition, thus constituting a epecial ‘‘Western Edition.’’ Price, $2.50.

_ Eastern Edition, Price $2.00 iSpecial Western Edition, $2.50

THE MACLEAN PUBLISHING CO. LTD.

Montreal Toronte Winnipeg

BOOK DEPARTMENT

143-153 University Ave., TORONTO
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SHARP’S JN KREEMY

Sharp’s Kreemy Toffee

TICKLES THE LITTLE LADS AND LASSIES
and the ‘‘older folk” too

It has that delightful, rich, creamy flavor that strikes the popular
note—makes big sales, steadily increasing and profitable.

Many dealers handle Sharp’s Kreemy Toffee in 50, 100 and 200-,
1b. lots. , It keeps well Summer and Winter. Order a stock now.

LV Made at
el Kreemy Works at Maidstone, Eng.

véy‘Edwarz{ Sharp & Co.

Mall your orders direct to our representatives as follows: The Harry Horne Co. of Toronto for
Ontario; Howe, McIntyre & Co., of Montreal, for Quebec; Geo. 8. DeForest & Sons, of St. John,
for New Brunswick; J. 8. Creed, of Halifax, for Nova Scotia; Leadlay Limited, of Winnipeg, for
Manitoba and Saskatchewan; Hamblin & Brereton, of Vancouver, for British Columbia and Alberta,

SOLD EVERYWHERE
TIAHMATAAA A TIOS

The World’s Best “Kreemy Toffee”

What’s your idea regarding glass packages? Isn’t it a fact that the only reason you have not put your product in
glass has been because there was no satisfactory closure? Since the Anchor Cap was perfected, in the United States
particularly, every packer has either changed or is preparing to change from tin to glass containers. The glass
package with Anchor Cap compares favorably in cost with the tin container; it allows good goods to be properly
shown, and the consumers are highly gratified at being able to procure a package which they know to be hygienic
in every respect.

Anchor Caps will seal tumblers, bottles, or jars, as desired. All Anchor Caps are perfectly air-tight, and may be used
either with or without a Vacuum. Anchor Caps are made in Toronto, and all Canadian glass manufacturers
supply glassware for Anchor Caps. :

It will be to your interest to have the merits of the Anchor Cap demonstrated in your own factory under your
own local conditions. ;

Anchor Cap & Closure Corporation of Canada, Ltd.
Sudbury St. West, Foot Dovercourt Road
TORONTO, ONT.
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Away better than the

Government Standard

No Government requirement for purity and strength
ever came up to the high standard set by us for

McLAREN’S
INVINCIBLE EXTRACTS

They are true essences, thoroughly processed under the
strictest supervision and the most sanitary conditions
made possible by facilities that have no equal. Every
drop of McLaren’s Extracts is guaranteed.

Send for trial shipment.

McLarens Limited, Manufacturers
HAMILTON, CAN. WINNIPEG, CAN.

Jackson’s Real Englishc=-<Wax Polish

THE ORIGINAL and GENUINE PREPARATION for producing a beautiful and lasting lustre on
STAINED, PARQUET and HARDWOOD FLOORS, FURNITURE, FIXINGS, WOODWORK of
every kind and wherever refined and durable polish is desired. Used on LINOLEUM, HARNESS,
CAR and CARRIAGE HOODS, BROWN BOOTS, LEGGINGS—and all kinds of LEATHER it
gives 8 BRILLIANT and WATERPROOF POLISH and so nourishes and preserves the material that
the durability is greatly increased.

raca i poront (ST ZZEENG o e i
tight Tins. B » {SeaL ~'f‘:w‘

NO SOILED LABELS.
5 SIZES.

Decorated enamel fin-
ish, Yellow, Blue and
Black.

MANUFACTURED BY

Will keep fresh and
good for any length
of time.

T. S. JACKSON & SONS, Corner Wharf, Malt St., London, S.E.

Contractors to H.M. ADMIRALTY, WAR OFFICE, CROWN AGENTS to the COLONIES, etc. ESTABLISHED 1852.
Messrs. B. R. HARRISON & CO.. 506 Welton Building, VANCO

Building, CALGARY; W. B. BATE & CO.
correspondence to JACKSON & SONS'

72 Kin

22

BARKER, 439 Lo

: \ & heed
St. West, Bof‘ii‘om gﬁf.”ﬁ"ﬂm" SAMPLES, etc,, or direct
n_xg_y'u; recelve prompt attentlon.
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During the first six months
of 1914, every second person
in the City of Toronto asked
for and obtained

\_ "SALADA"

% We base our calculation on these facts: Assuming the population
of Toronto is, approximately, 490,000, they would consume, in six
months, 1,102,500 Ibs. of Tea.

TORONTO

alone.

MONTREAL
LONDON, ENG.
New York, Boston
Detroit, Buffalo
Chicago, Pittsburgh
Philadelphia

(

Nearly a century of
Macaroni success

BERTRAND’S

The first Bertrand Macaroni was made in
1825; since then its manufaeture has been
directed by the Bertrands, who have won a
very high name for their goods. Bertrand’s
Macaroni is made of the first grade of Russian
wheat—the Taganrok, under the best possible
factory conditions.

Keep your order well ahead of your actual
requirements, for wholesalers have difficulty in
supplying the demand.

Be sure it's Bertrand’s.
Manufactured by

Bertrand & Cie, France

Agents
HENRI JONAS & CO., Montreal
Canada and United States

\

\.

Brock Ave., . - -

During the same period we sold
554,145 lbs. of SALADA in the City

Proof positive of the public’s

appreciation of
QUALITY.

8 Do you know
ithe reason

why so many Eureka re-

frigerators are used by
leading grocers, butchers,
hotels, restaurants, etc.,
ete., throughout all parts
of the Dominion?
It's Because the Eurcka
has stood the service test.
Twenty-eight years of ex-
perience is behind every
Eureka. It embodies the most improved
scientific prineiples of cold dry air refrig-
eration yet devised.
Don’t pay good money for something just
as good—get the real thing—the Eureka.
Prompt shipment can be made from stock in
hand, and special Refrigerators to suit any
place or for any purpose. aré made up on
short notice. Sendpfor catalogue, or call at
31 Brock Avenue.

Eureka Refrigérator Co.

LIMITED
Toronto
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Let us introduce Colman’s TP ORH tc you
The new delic_g;e\,{ppetizing condiment

for meats, soups, fish, ete.—a condiment that com-
bines delicate aroma with delicious flavor.

This new appetizer needs only to be tried to be

appreciated—one taste will convinee you that it will
meet the popular approval.

Why not write a postal to-day, asking for a small
trial order? Try a bottle yourself at our expense.

'
SAVORA
Magor, Son & Co., Limited LR Deuicous FLvOR

AGENTS FOR DOMINION OF CANADA p

DELICATE AROMA

Manufactured by
&J.COLMAN I
"l’.f‘;,maﬂom"“

403 St. Paul St., Montreal 30 Church St., Toronto

This Is Your Business

Do you know that if you do not stock Crown Brand Corn
Syrup you are overlooking a profitable business proposition?
Crown Brand dealers last year sold twice as much Crown
Brand as any other Syrup. And it was profitable business too.

Crown Brand Corn
Syrup

does not demand any pioneer work on your part. It is known
all over Canada, and has won a permanent place in most
homes. :

You Can Sell Crown Brand—Profitably.
Why Not Order To-day?

- The Canada Starch Co., Ltd.

Manufacturers of Edwardsburg Brands
Works : Cardinal and Brantford
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Havoc Created by War on the Prices of Foods

Feverish Situation Broke on Monday and Tuesday Into Many
Advances and a Few Declines—Sugar, Flour,. Rice, Beans, Nuts,
Prunes, Cream of Tartar and Canned Meats Go Up—Shipping
Curtailment Brings Down Provisions in Chicago—The Outlook

for the Future.

REAKING of war clouds over the
B Continent of Europe has upset

entirely calculations in so far as
foodstuff prices are concerned. Two
weeks ago one could look ahead with
some degree of assurance that certain
things would happen under certain
eventualities; but the general outbreak
of war and the roaring of the cannon has
completely changed the aspect of things.
With Great Britain, Germany, France,
Russia, Austria, Servia, Belgium and
Holland in the melee, we can see nothing
ahead but a general advance in food-
stuffs should the conflagration continue
any length of time. If the war does not
actually interfere with the production of
certain foods, the advance in others will
cause such a sympathetic feeling that at
least' a great many of them will also be
affected similarly.

Foodstuffs may be divided into two
parts for the purpose of analysis here—
imports and exports. =~ While it is un-
doubtedly true that all foodstuffs com-
ing from the Mediterranean will advance
t« a certain extent, the advance will be
measured by the possibilities of getting
the stuff to this ecountry and the length
of the war. Apart from that altogether,
the increase in rate of exchange, the rise
in war risks and freight rates will have
a tendency to advance prices all along
the line. This advance alone equals 8
or 10 per cent. Should, however, the
ocean routes be kept continually open,
prices of products from countries not
actually engaged in the struggle may not
go very high, and especially those foods
not actually required for the mainten-
ance of life.

Where Advances Are Certain.
But all foods that come to us from
within the war zone will go up, the prices
being contingent upon the duration of

the mammoth disturbance. Among these
will be found sugar, beans, nuts, cream
of tartar, Bosnia prunes and French
peas. Already sugar has taken the
plunge. An advance of 10 cents a hun-
dred went into effect here on Monday.
The cause of this is the fact that labor-
ers have been withdrawn from the fields
in the European sugar beet districts to
fight for their respeective countries, thus
becoming a burden to the nations in-
stead of producers, coupled with the fact

PRICE CHANGE SUMMARY.

As a direct result of the Euro-
pean war, the following ad-
vances have occurred on the
Canadian wholesale mavket:

Sugar—10 cents per cuwt.

Flour—30 cents per bhl.

Rolled oats—20 cents per cwt.

Oatmeal—A bout 25 cents per
cwt.

Rice—50 cents per cwt.

Beans—40 cents per bushel.

Advances have also occurred
in canned meats, future prunes,
nuts, cream of tartar, mufo(hers
are possible in Mediterranean
food stuffs. English goods gen-
erally are up some 20 per cent.,
and Frvncf goods practically
doubled.

If safe transportation is guar-
anteed vessels bound for Can-
ada, products of countries not
actuaf)ly engaged in the wwar
may recede. At time of writin
cessation of transportation 18
having tendency to hold prices
on this continent down and to
cauge prices in the East to be
withdrawn or to advance.

that the United Kingdom, which pur-
chases the bulk of her supplies from the
continent, is now competing with us for
West India raws, the supply of which, so
far as this year’s crop is concerned, is
gradually drawing to a close. At the
same time, inquiry is being made in New
York for American refined from Great
Britain. In face of all these conditions,
it would be difficult to see sugar pursue
any other course.

During recent years Canada has been
a heavy purchaser of Austrian beans.
One does not have to look far afield to
see the tendency in the bean market, as
we are now placed upon our own re-
sources. As a direct result of this situa-
tion beans advanced 40 cents a bushel on
Tuesday .

Many Prices Being Withdrawn.

Prices of nuts have been withdrawn, in
view of the fact that it is impossible to
say at the present time whether ship-
ments can be made or not. No prices
can be secured on cream of tartar. As
this comes from the residue of the wine
tanks of France, the reason is plain.
Markets have apparently been turned in-
side out. Future prunes have advanced
a quarter of a cent, as shipments of the
Bosnia fruit have been abandoned, and
French peas are on the up-grade.

So much for foods directly affected by
the- war. Many other markets have been
thrown into a panicky condition by the
participation of Great Britain in the
struggle. Tuesday was a feverish day
on the markets. Not only did beans,
prunes, cream of tartar, nuts, ete., pres-
ent themselves on the stage, but rice took
a sudden ascent of 50 cents a hundred,
end canned meats shot upwards. A
large Montreal firm withdrew prices on
canned meats entirely.

Just what will happen to Old Country




jems and bisecuits remain to be seen. Un-
doubtedly if flour continues to soar as
wellvas other ingredients of the biscuit,
this article will surely advance. It is
pointed out that the war risk is 5 per
cent. in addition to the usual marine
risk, and shipments will all be subject to

both until at least the atmosphere clears. -

Much the same applies to jams, which,
i the event of a protracted war, mean
high prices, or may be withdrawn from
this market altogether. In faet, just at
present it can be taken for granted that
everything being imported from Europe
can be counted on as going up while the
present uncertain situation exists. One
of the chief difficulties to shipping Old
Country goods to this market is the un-
certainty as to whether shipments can
be actually made within a reasonable
time.

Advances in Canadian Products.

The war has touched some vital spots
in the market for home products. The
flour market, which has been quite placid
up to two weeks ago, went up on Mon-
day 30 cents a barrel, and advancing
wheat portends still further ascensions.
Oatmeal and rolled oats and other
cereals have also been ‘‘drawn into the
vortex’’ and gone upwards. Fish has
shown signs of advance, and if our
routes to the Old Country are made
thoroughly safe, we may expect still
further rises not only in the above lines,
but in provisions. The effect that cur-
tailment of shipping has had on pro-
vision markets was reflected in sensa-
tional declines in lard and pork on the
Chicago market on Monday. But just
as soon as the shipping avenues are clear
there is every possibility of advances in
butter, bacon, eggs and meats.

We in Canada are fortunate, when our
fellow-creatures in Europe are consider-
ed. With a resourceful soil and a good,
i’ not an abundan{, harvest being
garnered, we have great cause to be
thankful. There is little necessity of
worrying. We must await the outecome
with patience and bright hopes. The
essential foods for the sustenance of life
are plenty, and, beyond a temporary rise
in prices, which it is anticipated will not
last very long, there is nothing in the
present situation to cause undue worry.

e, o o

Winnipeg, Aug 6.—(Special Staff Cor-
respondence.)—The wheat erop, usually
the great subjeet for conjecture at this

time of year, has been somewhat thrust.
into backward during the past week by

the trouble in Europe. As result, wheat
has already advanced rapidly, although
since the upward movement began there
have been several sharp declines. The
advances, however, have been great
enough to force an upward movement of
50c per barrel in flour. The various
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high authority :—

if renting or leasing it to others,
3—~Charge in addition to what

any other cause.

fuel, ete.

supplies, livery or expenses of

business.

or loss on the article.

titor as well.

THE COST OF DOING BUSINESS.
These rules for figuring the costs and profits are recommended by a

1—Charge interest on the net amount of your total investment at
the beginning of your business year, exclusive of real estate.

2—Charge rental on all real estate or buildings owned by you and
used in your business at a rate equal to that which you would receive

ou pay for hired help an amount
equal to what your services woul
like manner the services of any member of your family employed in
the business not on the regular pay roll.

4—Charge depreciation on all goods carried over ‘on which you
may have to make a less price because of change in style, damage, or

5—Charge depreciation on buildings, tools, fixtures, or anything
else suffering from age or wear and tear.

6 —Charge amounts donated or subscriptions paid.

7—Charge all fixed expenses, such as taxes, insurance, water, light,

8—Charge all incidental ex%enses, such as draya%e, postage, office
orses

phones, advertising, canvassing, etc.

9—Charge losses of every character, including goods stolen or sent
out and not charged, allowance made customers, bad debts, ete.

10—Charge collection expenses.

11—Charge any other expense not enumerated above.

12—When you have ascertained what the sum of all the foregoing
items amounts to, prove it by your books, and you will have your
total expense for the year; then divide this figure
sales, and it will show you the per cent. which it has cost you to do

13—Take this per cent. and deduct it from the price of any article
you have sold, then subtract from the remainder what it cost you
(invoice price and freight), and the result will show your net profit

14—Go over the selling prices of the various articles you handle
and see where you stand as to profits, then get busy in putting your
selling figures on a profitable basis and talk 1t over with your compe-

be worth to others; also treat in

and wagons, telegrams and tele-

the total of your

cereals, too, have been moved upward,
though as yet no fixed quotations have
been settled upon.

The future of prices is very doubtful
at present. There are some who think
that declaration of war will mean high
prices for wheat, $1.25 a bushel being
commonly mentioned as something which
the farmer may receive. Others—and
these close students of the grain mar-
ket—contend that war will have only
one effect, and that decidedly bad. Their
contention is that since Great Britain is
drawn into the trouble, shipping will
practically cease until a decisive naval
engagement has been fought, and Can-
ada will be left with little or no outlet
for her erop, since a bumper erop in the
States is practically assured.

Despite pessimistic reports, which are
being quite commonly eireulated, those
men who are making the closest study of
the grain situation are of the opinion
that Western Canada will produce a fair
average crop.

In Southern Alberta conditions are
not improving at all, but a splendid har-
vest is assured in the northern part of
that provinece. Central Saskatchewan
seems unlikely to yield as good a crop
ac last year, but in the north and the
south conditions are generally good.
Manitoba, moreover, seems certain to
vield a bigger crop than for some time.
One flour man, after a careful study, has
given it as his opinion that about 175,
000,000 bushels may be counted upon—
not so large as last year, yet a very fair
crop nevertheless.

Dealers are buying slowly, and will
continue to do so until harvesting be-
comes general.

+

W. Madder, general merchant, Mad-
ford, Man., has been succeeded by H.
Madder.

J. W. Newman, general merchant,
Trossachs, Sask., has been succeeded by
T. H. Ceei. :




Contraband of War and Rights of Nations

Vessels Liable to Seizure and Those That Are Immune—Shipping
Relations Between Canada and Great Britain Under Certain
Eventualities—Autocratic Power of Captains on Hostile Vessels.

Prepared Especially for Canadian Grocer.

THE incidence of war, in which Can-

ada as an integral portion of the

British Empire is now engaged,
brings prominently before the business
community the question of international
law as it affects goods which may be
consigned to or from our shores in ves-
sels flying the British flag or in the ves-
sels of nations remaining neutral.

What is or what is not ‘‘contraband
of war’’ is diffieult to define with any
exactitude. Of course weapons of war-
fare, ammunition, or anything in the
nature of military supplies, armaments
and equipment are undoubtedly contra-
band and liable to confiscation, if seized
by one belligerent nation while in the
course of transport to an enemy of that
nation. On the other hand articles which
can be of no use in war, such for instance
as. wearing apparel, house furniture and
the hundred and one similar classes of
articles which might be mentioned, are
by common eonsent held to be non-con-
traband.

But there is a third class which is not
always easy to place in either of the
above series. This class comprises all
manner of provisions, railway supplies,
machinery of various kinds, ete., which
in some cases wounld have no effect upon
the war, but which under different eir-
cumstances, might enable a hostile na-
tion to prolong its resistance or assume
the offensive. Take as an example of this
latter elass a consignment of steel rails
or of coal. If the destination were Great
Britain they could searcely be considered
contraband, as Great Britain possesses
all she requires of these commodities; but
assuming that the destination were a
port in the north of Africa, or some simi-
lar country, where a consignment of coal
might enable an enemy’s vessel to coal,
or steel rails would enable him to eom-
plete a railway which conld be used for
strategieal purposes, these cargoes would
then become econtraband and so liable
to seizure. We are dealing here with
cargoes carried in neutral vessels, as, of
course, all vessels flying the flag of a
hostile nation are liable to eapture by
a hostile enemy whether earrving contra-
hand or not.

Canada’s Position.

Let us now consider in what way Can-
ada’s commerce is affected. Firstly, as
regards our exports these consist prin-
cipally of wheat, cattle, cheese and other

agricultural produets. If by any mis-
chance Great Britain were to lose com-
mand of the sea and were unable to
maintain a free waterway for commereial
vessels, the only means of transport Can-
ada would possess would be by neutral
vessels, or ‘vessels flying a neutral flag.
And if the ecommodities mentioned were
being consigned to Great Britain, Ger-
many would, no doubt, elect to consider
them contraband of war as being ecal-
culated to prolong any resistance Great
Britain might be able to make against
Germany after the former’s fleet had
been eonquered. It should be here noted
that the tendeney on the part of belliger-
ent nations is to arbitrarily decide the
question of what is or what is not contra-
band of war in the manner best suited
to themselves and should their deecision
be called in question to settle the matter
by compensation on the econclusion of
peace.

Tt is obvious that the capntain of a bel-
licerent vessel, who has it in his power
to seize or destroy goods heing eonsigned
to an enemy, will, if he have the slightest
doubt on the matter, resolve on their de-
struetion and leave it to his Government
afterwards to settle the matter by com-
pensation should he bhe in the wronge.
The damage or inconvenience which he
may thus infliet on the enemy is probably
worth very mueh more to his eountry at
the time than the amount of compensa-
tion which might ultimately have to he
paid.

Why Coal Vessel Was Sunk.

There is yet another interesting point
which arose for the first time in the

.Russo-Japanese war. A Russian eruiser

on the hich seas.came across a steamer
carrving coal to Japan. She thereupon
not only declared the coal econ-
traband but immediately sunk the
steamer and justified her action
in deelaring that it was impossible for
her to tow the eollier around with her
until she could interne it in one of her
own ports as in all probabhility she would
herself meet with the enemy’s eruisers
hefore then, and at the same time she
could not be expeeted to run the risk of
the eargo of eoal being rescued from her
and applied to the service of the enemy.

Tt is quite within the range of possi-
bility that Germany might adopt a simi-
lar attitude in the present war, and thus
any eargo of wheat or provisions which
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might be intercepted by a German vessel
might be sent to the bottom and the
sufferers left to make any claim they

might consider they had after the war
were over.

British Shipments To Canada.

In the case of goods consigned to Can-
ada the question is of little account as
all the belligerent nations are likely to
be fully occupied without concerning
themselves in making shipments to us.
If Britain retains command of the sea,
any manufactured goods sent us from
Britain would arrive as usual, and if
she should lose that control, no British
manufacturer would be likely to run the
risk of dispatehing goods which might
under one pretext or another be seized
by the enemy.

To sum up then the position as far as
Canada is concerned seems to stand
thus: If the Mother Country is able to
guarantee a free waterway, unmolested
by the enemy, between Europe and this
continent, commerce will continue pretty
much on the ordinary.lines, with the ex-
ception that all the larger vessels will
probably be commandeered by the Brit-
ish Government for the transport of
troops to the continent of Europe or else-
where, thus rendering an inerease in
freight rates probable.

On the other hand should events so
shape themselves that it is possible for
German ecruisers to. molest the traffie,
any shipments we might make in United
States or other neutral vessels, would be
practically certain of destruction should
the German vessels happen to fall in

with them.
— S

Montreal business men have organized
a Business Men’s Association. One of
the principal objects of the association
is to gather together the credit experi-
ence of merchants and business and pro-
fessional men in every line of business
for mutual protection. This information
is already being compiled in book form,
and will shortly be published under the
title of **The Credit Experience Guide.’’
This book will zive names, addresses and
occupations of individuals and firms of
this city, and also a key showing exactly
how ‘they take care of their eredits, the
information being based on ‘actual ex-
perience of the department stores,
butehers, bakers, grocers, coal men, ete.




Fruit Trade Increased Four Fold and Over

Two Hundred and Fifty Pounds California Grapes Sold in Three
Days — Sales of Strawberries, Raspberries and Cherries Much
portance of Aggressive Methods and

Ahead of Last Year — Im

Window Display.

Written for Canadian Grocer by Jas. Marshall. Manager Grocery Department, Mills and Beairsto,

Sedgewlck, Alta.

N HANDLING fruit. there is not
Imuch use of a merchant doing so

unless he has studied this branch of
his business, or he must have had expe-
rience. I myself have had, separately,
six years of grocery experience and eight
vears fruit experience, so I can speak
with a little knowledge.

The first thing that has to be studied
is local conditions, and the varying wants
in Western towns. I came to this town
three years ago to work for a firm, and
was with them eighteen months, and
during that time there was not any
thought given to this branch of the busi-
ness. When T first went there business
was good, as it was a year of good erops
in the West. I left them for my present
position. I am manager for the grocery
department of this firm, and after a
straight talk with them I was given a
free hand. As it is a business firm, it
is successful. We have all kinds of price-
cutting to meet. I read in Canadian
Grocer the other week that there was a
firm selling goods for 59, gross profit
at a sale price. That is nothing to what
we have to contend with out here. A
firm lrere pays $6 per case for a certain
goap, and I ean buy it for 4 for 25¢; also
washing powder costing 21Yj¢ for 2 for
45 cents. Do you think that this is bad
checking of invoices? They sell a break-
fast food costing $1 a dozen at 10¢, and
there are about two cases a month sold in
the town. I just mention this as an evi-
dence of our competition. s

Sold Berries Before Arrival.

Last summer—and it was my first
here—we disposed of 672 cases of fruit, a
ear of apples and two tons of onions.
This year 1 decided that we would do
better, so I have started a proper selling'
campaign. Strawberries was the first.
A month before berries were to arrive
(our difficulty is the long train journey
from British Columbia) T started talking
berries, and managed to dispose of 28
erates. Of course, I had to have the con-
fidence of the customers, which I had
won, and they could rely upon our state-
ments. From the previous year’s expe-
rience T had separated the good from the
poor shippers, which is a very strong
point. The same was done with rasp-
berries and cherries. I disposed of 22

_erates of raspberries and 15 erates cher-
ries up to time of writing, all of which

bas netted a good profit—40¢; gross. Our
sales last year were just a fourth of that,
and when T first came here five erates
of raspberries were as many as came
into the town.

Peaches were handled in ‘a different
manner. I found. out what kind the
people wanted, and only got that kind.
We were the only firm that had the
variety, and while T gave 10¢ more a case
for them, I got 35¢ per crate more than
what competitors received and sold an
equal amount, which was 145 erates. Of
course, a great deal depended upon sales-
manship. T make a point of having
everything sent as T want it. and ean
depend upon it. We do not handle the
commoner kind of fruit, but insist on
the best.

T will tell you how T sold 250 Ibs. Cali-
fornia grapes in three days. This was
coing some for a small firm. It was
last Christmas—the most sucecessful
Christmas the firm has had. It was not
so very cold, and our windows were not
frosted over, so T decided that one barrel
of grapes (usual quantity for the Xmas
trade in this store) was not sufficient,
8o T ordered seven barrels, which arrived
on the Saturday before Xmas. T had the
window all dressed with fruit, and in the
centre T piled up the grapes. I put two
eross-rods at the back and hung grapes
on them. This made a fine display, and
I got one of the boys, who is a card-
writer to write an attractive card, and
awaited results. T may say that the
firm looked askance at the quantity of
fruit. I said T would eat all that was
left and T did manage to get a pound or
two on Christmas eve but I assure you
those grapes did not want any selling
besides the window. They sold them-
selves.

In regard to bananas they are the worst
of the fruits we have to econtend with.
We pay 5V4¢ pound freight and case 25.
We just make the best of them, and cut
them out as soon as we can. Oranges
and lemons are a good line with us, and
make us a good profit. We buy just two
weeks’ supply at a time.

el
DEATH WAS EXAGGERATED.

Canadian Grocer is pleased to state
that the report of the death of Wm.
Coutts in our issue of July 24 has been

greatly exaggerated, as Mark Twain
would put it. Mr. Coutts writes that he
is happy to state he is still as much alive
as ever, and encloses his views in verse a
la Bobby Burns on the matter as follows:
“I’m no deed, nor yet deein’,
I charge you, sir, abont me bein.
Retract your statement or it deny;
My time will come. All must die.
But for the present weel an’ healthy,
Tho’ I eanna boast o’ being wealthy;
But hae enough tae dee my turn.
Your statement with indignation spurn,
‘The truth,” which you should know,
sIr, ¢
Before inserting in the Groeer.’’

_+_
WHEN TO TRIM WINDOWS.

At the recent ad. clubs convention in
Toronto an interesting question regard-
ing the proper time for window dressing
came up.

The author of an article on window
dressing in general coné¢luded his re-
rmarks by the statement that a window
should never be dressed at any other
time than at night, and incidentally
scored the country store for its usunal
practice of trimming windows during
business hours. The speaker claimed that
in the case of the city store, the waste
of an empty or nearly empty window
was terrific at the crowded noon hour,
for instance, when immense crowds were
passing.

He had taken his seat amid a mild
murmur of approval, when another man
arose and in a few cogent and concise
words routed the other’s argument. He
based his theory on a fact that he proved
then and there, and which was this—
that for some unaccountable reason the
window that was being dressed while
the erowds were going by did more good
than the most perfectly dressed finished
one. He proved that the animate man
in the window was of more valuable in-
terest to the erowd than any aggrega-
tion of inanimate objects could be as
long as the window had some of the ob-
jeets of the trim in it so that they would
receive the benefit of the interest
aroused. Also, that as long as the man
continued to work on the window he
could hold the attention, but when he
ceases to do the interesting thing and
becomes an automaton, interest wanes.




ASSING a drug store on the way to
P the office one day at noon, Henry
Lawrence observed several platters

of spices in one of the windows, with a
card reading ‘‘Pure Mixed Piekling
Spices.”’ He looked them over with his
eritical eye, for if there was one of the
uncommon things about the grocery store
about which he was more familiar than
. another it was spices. The first thing
that arrested his attention was the fact
that the samples were made up particu-
larly with the common low-priced spices

and none at all of the most expensive.

He mused over the deception. While
mixed pickling spice could not, of course,
be anything but pure: yet here was a
druggist indireetly intimating that whole
spices could be adulterated, and thereby
fooling his customers and the passer-by.

¢‘Say, Frank,’’ he said to Hastings on
reaching the store, ‘‘we might have a
conference on spices on Monday. Ask
the boys to read up pickling spices and
think over selling plans in the mean-
time.’”’ So the head eclerk passed the
word along that something a little
warmer than usual would be the eleventh
conference.

It was astonishing the amount of infor-
mation the boys stored away in their
heads before the sun dawned on the first
day of the following week. Tom Pepper
spent an evening at the
library perusing an ency-
clopedia; Hastings had
written a spice manufac-
turer for information on
what constituted the best
mixed pickling spices, and
Arthur Burns got in touch
with his trade paper with
a number of questions
that were puzzling him

" not a little. The result?
Well, just read over the
conference proceedings
and determine for your-
self.

‘“We shall make the
first part of this conver-
sation of an educational

them.

S LLLLLLLLLL L LA AL LA L LS LA LL L ULLLLLLLL LIS LS LIS ILLAAILLLA LSS LS LIS 4

This Conference is Very
Timely in View of the
Season for the Sale of
Pickling Spices Being at
Hand—A Good Mixture
is Defined.

and vinegar used.

Conference No. 11.

character,’”’ observed the chief, as he
looked up from the desk when the staff
had seated themselves; ‘‘and conclude
with selling methods.”’

‘“What have you to suggest for the
ecod of the cause?’’ he enquired, turn-
ing to Hastings.

Contains Many Varieties.

“‘In the first place,”’ replied Frank,
‘‘we should remember that the best
mixed pickling spice contains not seven
or eight different kinds, but sorae sixteen
or seventeen. While, therefore, whole
spices cannot be adulterated the same as
ground, yet a sample of mixed pickling
spice can be cheapened by containing
only a few varieties, and these the
cheaper kinds. Spice manufacturers
have to pay from five cents to a couple
of dollars a pound for spices, and if they
are determined to put up a good rample
they use some of every variety. It
stands to reason that mixed pickling
spices can be put up and sold to the retail
trade the more speedily according as the
number of varieties are reduced and the
quantity of expensive sorts lessened in
proportion to the whole. The manu-
facturer from whom we purchased, how-
ever, .assures me that our pickling spice
this year is of a very fine sample, and,
in fact, that it cannot be surpassed in
point of quality.”’
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The Spice Makes the Pickle

Have you ever observed that some pickles and meat sauces
have different flavors from others? The cause lies in the spice
The best mixed pickling spice contains
some 16 or 17 varieties, while inferior grades have only 6 or 8.
When you make pickles and sauces but once a year, why not
use a superior kind?

Our mixed pickling spice, as well as our other spices, are
selected with the utmost care.- You cannot go wrong in using

Allspice, per o=,

Cinnamon, whole or ground, per os
Cloves, whole or ground, per oz 3
Curry powder, per ozx.

Mace, per ozx.

Cardamon seed, per oz.

Turmerie. per o=x.

Mixed pickling spice, per half pound

All kinds of good quality vinegars to select from.

JNO. HAMILTON & CO.
16 Main St. Phone 781
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Henry Lawrence smiled to himself
that Frank had hit upon the exact
thoughts that had passed through his
mind as he viewed the samples of spice
in the window of the drug store.
‘‘That’s the greatest talking point we’ve
got,”” he observed as the head clerk con-
cluded.

‘I have made a list of the chief spices
used in the mixture for pickling,”’
declared Pepper, when the proprietor
looked his way for a contribution to the
discussion. ‘‘They are allspice or
pimento, cassia, cardamom seed, cassia,
cloves, curry powder, celery seed,-cinna-
mon, coriander, ginger, mace, mustary
seed, paprika, pepper, thyme, and tur-
meric. It occurred to me that we might
find out from the manufacturer just how

many of these are in the spice we have
bought, and have a list made of them to

show customers. If there were any
question of our price being too high we
could produce this list, and it would
then be an easy matter to convinee cus-
tomers that we were giving them the
worth of their money. Apart from that,
customers like to know just what they
are using, and in the past when any of
them have asked about it I could only
rvne them a part of the information.?’

‘‘A capital idea, Pepper,’”’ was the
remark of the chief; ‘it shall be
adopted.”’ -

Burns’ information was
largely similar to that
Frank Hastings had given,
with ‘the addition that, in
order to give customers the
very best service, spices
must be carefully kept in
cartons or sealed contain-
ers away from the air, ‘‘If
we display any samples,’*
he added, ‘‘we should see
that by no chance they are
handed over the counter to
customers.’’

““T can well remember,’*
observed Henry Lawrence
in a reminiscent mood,
‘“when spices were much
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(Continued on page 47.)
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WAR AND BUSINESS.

HE WAR clouds that have been threatening Europe
for years have broken with startling suddenness and
in tremendous volume. What the outecome will be no one
can predict. It is enough to say that the destiny of

nations hangs in the balance.
Neither can anyone speak authoritatively with regard

to the finanecial situation consequent upon the war, for,
like the war itself, it is a situation entirely unprecedented
in the world’s history. Canada, although fortunately
sitnated geographieally, is, nevertheless, so closely in-
volved as a part of the British Empire as to make the
effect of the war upon the business of this country a mat-
ter of the most vital concern. Without attempting to
minimize the seriousness of the situation of the generally
acknowledged need for retrenchment and economy wher-
ever possible, we feel constrained to warn our readers
against being unduly alarmed. We will display greater
wisdom and aceomplish most if we face whatever is in
store for us calmly and courageously instead of with
pessimism and desperation.

Canada’s position financially is essentially secure. The
Government has already made provision—in giving rea-
sonable leeway to chartered banks—that will aid material-
ly in the carrying on of all legitimate business enterprises
without serious embarrassment. Other steps will prob-
ably be taken with a view to putting into cireulation a
still larger quantity of legal tender, should this be neces-
sary. The ability to readily make these practical pro-
visions against possible injury to business is a tribute to
the vast resources of this eountry and the Canadian bank-
ing system. Business men should respond to this confi-
dence in Canada being shown by those at the head of
affairs. Another fact for which we Canadians should be
thankful is that our country is largely oceupied with agri-
culture and the production of food. Because of this the
war will not only eause us less inconvenience than would
otherwise be the case but our industries, being prinecipally
devoted to supplying the necessities of life, will be less
seriously affected by financial stringency. Keeping these
facts in mind we believe our readers will be justified in
mixing an intelligent spirit of optimism and much thank-
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fulness with the caution and patient waiting that will most
naturally prevail at this time.

Needless to say, speculation and all unnecessary ex-
penditures should be absolutely tabooed.

sl
WATCH ACCOUNTS CAREFULLY.

WHENEVER WAR DOGS are loose a striet vigil should
be kept upon new accounts opened and old ones that have
been running a little too long. There is nothing to-day
that presents more worry to a man than a large number
of accounts on his books, and in a time like the present
this applies with all the more force. Retailers should
therefore keep one eye continually on accounts and not
allow them to get beyond a safe point.

It is always true in times of war that money is
scarce. The reason for this is clear. To send a military
force into the field or man a dreadnought requires an im-
mense amount of money. This creates a heavy demand
for gold, which sends up the price, and of course the gold
goes to where it is most urgently needed, as that is where
the rate of interest is usumally highest. The natural se-
quenee is that money for legitimate things, such as the
maintenance of producing industries and for pay-rolls is
hard to get. Men are thrown out of work and the entire
business of the country is adversely affected.

Canadian Grocer, therefore, strongly urges the trade
to proceed with caution in the matter of opening new ac-
counts. We also urge that collections be made with more
system until the future in Europe takes on a brighter

tinge.
——
WAR AND FLOUR PRICES.

THE EFFECT OF WAR on food stuffs in general may
be gauged from the quick action which has oceurred in the
flour market. A week ago the big millers saw little rea-
son to look for an immediate inerease in flour prices, but
so rapidly has the scope of the hostilities extended that
wheat has quickly advanced in value and this week opens
with an announcement of an increase of 30¢ a barrel
throughout the flour range—with advances of 10e¢ for
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rolled oats and corn meal and higher prices for mill feeds
and other grain products at the same time.

Where flour prices may go to is a matter of specula-
tion, with the outlook as problematical as the international
situation itself. The increase of 15¢ and more a bushel
in the price of wheat warrants the advance made and in
fact a higher figure according to millers, but the fact re-
mains that while the price of wheat has gone up rapidly,
this change is only warranted by the situation in Europe,
and just at present there is the peculiar point that America
is isolated and the foreign market is for the time being
a factor only on a speculative basis. Millers cannot get
shipments made to England at the present time, and the
fact that there is keen competition for what business is
going in Canada has delayed advances and it is understood
that in some cases there is cutting below the high point
in the case of substantial orders.

The immediate future of the flour business will depend
on what communication may be established between Can-
ada and England for the transportation of flour. If Eng-
land is in a position to guarantee the passage of supplies,
then continued advances in the prices of grain and mill
products may be looked for.

The question has been raised as to what the attitude
of England might be in the face of high prices, the attitude
of some of the European countries being to demand the
delivery of wheat at a set price on pain of confiseation.
The opinion expressed in reply was that the democracy
of the Empire would prevent such action as this exeept in
the event of hostilities being continued and England being
faced with a food famine.

Under such cirecumstances it is not hard to see the im-
mediate effect which the European war will have upon
food stuffs, especially those which are imported—and in
fact upon all kinds of imported goods and materials.
However, Canada is fortunate in having a neutral and
friendly nation to the south which could help the situation
to a considerable degree so far as getting supphes is con-
cerned, although the world situation may be expected to
have eonsiderable to do with the control of the prices to

be paid.
——

POPULARITY OF THE LEMON.

WHEN ONE SITS DOWN to think about it, he soon be-
comes amazed at the enormous quantities of foreign fruit
brought into this country. Take lemons, for instance.
Every grocer sells lemons and the majority make a profit
on them. But did you ever stop to think that if every
grocer sold as many as you, what extensive shipments
must be brought in during a twelvemonth? Of course
many sell more than others so it would be difficult to
gauge from such computation anywhere near the quantity
consumed in a year in Canada.

In talking to a large importer the other day Canadian
Grocer secured a good idea of the popularity of the ordi-
nary, every-day, and sometimes disparaged lemon. He
caleulated that during the past year he disposed of 60,000
cases of some 300 to a case, making 18,000,000 lemons in
all. His territory stretches from New Brunswick in the
East to Saskatechewan in the West. Just imagine the
quantity that must be sold by all the importers in this
country even if no two of them sell more than this one
man! Eighteen million lemons mean almost three for
every man, woman and child in the country. It demon-
strates the popularity of this fruit, and as the lemon is of
such a character that it is used medicinally as well as for
drinking and culinary purposes, this popularity is well
deserved. It shows too that many people are handed

lemons, in the striet sense of the-term, every year, and
indicates that they are glad to get them.

— i

THE FARMER AND POULTRY.

THE AVERAGE FARMER when he looks around on his
prospects for the season, gazes out at the grain fields and
speculates upon the good or ill fortune which may affect
his erops; he does not think to take a glance over the farm-
yard fence and figuré out what might be done with his
poultry flock. A comparison of the prices which are being
paid at this time of the year and what will be paid a
couple of months from now—not for spring chickens but
for fowl—is sufficient evidence that the average farmer
does not seriously consider the possibilities of systematie
marketing of his barnyard flocks.

To-day we find that there is a demand for fowl at a
figure fifty per eent. over what it will be in the fall. The
farmer who would market his poultry in time to meet this
high price demand would find that there is something of
more commercial value to the common domestie hen than
to scratch her way through the summer into the autumn,
when she comes into a market to compete with spring
chickens and gets anything but a popular reception. The
wise farmer finds a season for marketing all his produects
and now is the season to get the hen before the publie.

’-—ﬁp‘—

AN ARGUMENT FOR GOOD EGGS.

THERE COULD BE no stronger argument in favor of the
testing of eggs on the part of the farmers than the

cently. Here we find that there is a further spread in the
range of quality with the hot weather and that while the
insistent demand for the guaranteed egg has sent the price
even higher, such is the condition of the trade supplies
that the price has receded on inferior stock a cent to two
cents until there is now a difference of ten cents between
the high and low grades in the market.

Here is the point for the farmer to consider—the
merchant might pass it on. When the produce merchant
buys eggs promiscuously he is getting some eggs that are
worth ten cents a dozen more than others, but if he does
not know the quality of the eggs, he must arrange his
prices to protect himself and in this manner the man who
supplies a larger percentage of good eggs is putting up
the price for the man who may have many eggs of poor
quality.

The solution from the farmers standpoint appears to
be the using of the candling device. He then knows that
his eggs are of good quality and he will usually find the
dealer willing to pay the price which good eggs warrant
on the loss—off basis—in fact dealers in Montreal have
organized and taken a united stand that they will only
buy eggs on this basis in the hot weather.

Retail dealers can get a supply of pasteboard cand-
ling devices free at any time for their farmer customers
from the Department of Agriculture at Ottawa.

——
EDITORIAL NOTES.
THE GOOD MERCHANT measures his progress by his

net profits, not merely his turnover.
e ®

THE MERCHANT WHO does not take time to read his
trade paper. is usually more interested in something apart
from his business.
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‘Paying More Than Wages
Profit Sharing as an Incentive to Co-operative Effort in Selling—

Which is the Most Effective Basis for Computing Profit-Shar-
ing ?—Data Gathered From 136 Merchants.

By George L. Louis.

HE final action in selling — the

I contact between clerk and custom-

er—involves the most troublesome
problem in retail merchandising. All
the knowledge and skill, money and en-
ergy which have gone into the assemb-
ling and arrangement of stocks, into
window display, advertising and the
countless details of store service count
for nothing unless the salesperson sums
these up and expresses them in cour-
teous, intelligent and interested service
tc the potential buyer,

How to make sure of that interest and
applied intelligence — how to get the
clerk to look at each customer and try
to treat each customer as the proprietor
himself would, is the erowning task in
retailing. One way of solving it—ae-
cording to the judgment and experience
of hundreds of successful merchants—is
profit-sharing. It is the purpose of this
article to consider some of these suec-
cessful - experiments and to determine

whether or not profit-sharing actually -

secures the co-operation and personal in-
itiative among sales-folk which every
storekeeper is seeking but which few
attain.

I have just finished gathering data
from one hundred and thirty-six merch-
ants who have been practicing profit-
sharing with their employees for periods
varying from six months to five years.
Inasmuch as every state is represented
by these merchants, and as the small
town, as well as the large city, and also
the small, average sized and large stores
are included, the result from the experi-
ences of these one hundred and thirty-
six stores can be accepted as fairly
authentie.

Although quite a few of these stores
have found that their particular methods
of pursuing this plan have not brought
the results anticipated, they are unani-
mous in cataloging it as the only feas-
ible, practical means of linking a sales-
force strongly with a store.

My almost daily contact by corres-
pondence with merehants in nearly every
state, and my frequent visits of investi-
gation to retailers for manufacturer
clients, have enabled me closely to fol-
low and analyze the rotation of condi-
tions that lead up to and climax buying
action. All preluding sales incentives
terminate in and are dependent upon the
clerk behind the counter. Every means
“SReprinted from “System,” the Magazine of

B\u‘m-.

that has been utilized to arouse interest,
to awaken desire, to impel action, be it
advertising, window display, store en-
vironment, or any of the many other
factors, are all for one purpose—to bring
the customer face to face with the clerk.
But if that clerk is not in hearty accord
with the store and its interests, if that
clerk is indifferent to the store’s sue-
cess, what is the probable result? Ap-
proximately forty yer cent. of possible
sales are lost and at least fifteen per
cent, of the sales that are culminated
never have a ‘‘comeback;’’ that is, the
customer is not so impressed or gratified
by the treatment and service reesived
that he or she goes back to the store to
buy a second time or a whole series of
second times.

When you consider what is done to
smooth an uninterrupted path to the
doors of a retail store, what thoaght,
time, money are concentrated upon this
one object, you realize how vitally im-
portant is the last act—the clerk’s part
—in the sequence of events that end
with the exchange of money for goods.
Given an indifferent, careless clerk, and
all the preluding work that has incited
the possible customer to go to a store in
a buying state of mind, however effec-
tive this preliminary work may have
been, will most likely be of no avail. The
intimate contact between buyer and sell-
er supersedes all foregoing influences
and determines final action.

I have watched a great number of
merchants attempt in a variety of ways
tc overcome the indifference of  sales-
people and win their friendly interest.
I know of at least one store where each
clerk was set to watch his fellow-clerks
and was given rewards for reporting
omissions of commissions that violated
store rules. I have seen at other stores
a most rigid code of regulations with
lieavy penalties exacted for any infringe-
ment thereupon; again, I have been in
retail establishments where bribery,
promises and flattery in all conceivable
forms have been employed to gain the
clerk’s good will. Temporary success

ES increases and less waste

in sales energy follow when

clerks say “we” instead of “it”
and “they”

has rewarded some of these efforts. But
rothing of a permanent, healthy nature
has ever resulted from such attempts.
The' constant, heart-warmed interest of
the clerk in the efficiency of the store’s
activities has never, to my knowledge,
been gained by means which did not
frankly take into account personal am-
bition and personal desire for gain.

Profit-sharing as an Incentive to Co-
operative Effort in Selling.

Profit-sharing with employees not
only seems to have solved this problem,
but has been found to be triple-action-
ed in its accomplishments, In addition
to its primary purpose and suceess in af-
filiating employees with a store, profit-
sharing has been demonstrated to be a
very influential advertising factor and
of equal merit in inducing patronage.
The right plan of sharing profits with
employees removes the p v gelfish in-
terest of the employees in . indivi-
dual sales and promotes a sincere con-
cern on the part of each clerk for the
prosperity of every department of the
store.

Giving a bonus to a clerk for indi-
vidual sales does not identify the clerk
with the best interests of the establish-
ment. He is then working' for himself
without regard for the profit or ad-
vancement of the store as a whole. True,
if he is thus induced to work zealously
for himself, he must of necessity work
earnestly for the store; but he is very
likely to do more ultimate harm for the
store than good. This has been proven
to be particularly true where a bonus has
been given for selling ‘‘P. M.’s’’ stock
that is old or hard to dispose of for one
reason or another. The persuasive clerk
does not find much diffieulty in selling
such goods; but the after-effect of a dis-
satisfied customer is always to the
store’s detriment. This was the first
profit-sharing form that was introduced
into retail selling. The attempts to de-
velop this bonus-giving idea into a fixed
profit-sharing plan have not been suc-
cessful, as far as I can learn.




Which is the Most Effective Basis for
Computing Profit-sharing?

The one hundred and thirty-six mer-
chants upon whose experience with the
profit-sharing system this discussion is
based, can be divided into three classes—
those who share profits based on indi-
vidual sales, on departmental sales and
on the general sales of the entire store.
Only eleven of the one hundred aud
thirty-six are using the first method at
the present time; forty-one are applying
the second method and eighty-four the
last.  Thirty per cent. of the eighty-
four, who are practicing the last plan
of profit-sharing, at one time used one or
the other of the first and second methods.

Of the eleven merchants using the
bonus-for-individual sales idea, the ex-
perience of a dry goods merchant in a
Pennsylvania town is typical. It was in
use in this store for nearly two years
but has now been abandoned. Although
it indueced an active, aggressive interest
in the clerks, it tended to separate them
and their departments instead of form-
ing a closer organization of the whole
store.

““My clerks had never worked with
me as I wanted them to, and as they
should,’’ the proprietor of this store told
me in relating his experiences with this
profit-sharing plan. ‘‘They timed them-
selves so they would get to work at the
very last moment and they would rush
out immediately when the closing gong
was sounded. Instead of arranging their
stocks to the best advantage and work-
ing together to keep their departments
trim and inviting, they idled their time
away. So I instituted a profit-sharing
plan to counteract this indifferent and
wasteful attitude of my elerks.

Drawbacks Attendant on Paying Divi-
dends on Total of Individual Sales.

“‘The method I adopted failed to work
out satisfactorily, though the basis idea
is sound, and I am satisfied that some
profit-sharing system will be hit upon
sooner or later which will do the work.
The plan I had used was to pay a per-
centage dividend on each eclerk’s indi-
vidual sales. It got them hustling fast
and earnestly, but in their anxiety for
personal sales, from which they would
get dividends, they used every means
and all sorts of tricks to eut out the
other fellow. They would hold eustom-
ers as long as they could, try to sell
them only the highest priced goods and
would refuse to do anything for any

other department, help dress windows or *

leave their sections for any other reason.
You see they didn’t want to lose a single
sale. Well, it got so bad that I had to
drop it altogether, Every clerk in my
store was finally working against and
fighting every other clerk. Disputes and
quarrels were daily oceurrences. But I
am going to work out some plan of
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ONE merchant figures that forty

per cent of possible sales are

lost and fifteen per cent of actual
sales never have a “‘comeback”

profit-sharing yet that will get them to-
gether on a basis of help and co-opera-
tion in making sales.’’

I found the same weakness in profit-
sharing based on sales in departments.
This method separates departments as
the other plan separates the clerks. In
the store of average size, where the
clerks sell at several different counters
department dividends are not feasible at
all. In the forty-one reports which I
have of the stores that share profits by
department sales, serious gaps in the
gelling activities are apparent in each
instance, To illustrate: 1 visited a
men’s clothing store in a southern Il-

PROFIT-SHARING
PLANS WANTED.

A Western retail dealer
writes Canadian Grocer for
methods merchants have
adopted for sharing profits
witf their salesmen and how
these methods have worked
out. We would appreciate
hearing from any Canadian
dealer who s using a profit-
sharing plan, with hiz com-
plete system and his experi-
ence as to its success.

linois town where this plan was in opera-
tion. I noticed one clerk who took his
customer from the neckwear counter to
the hat section, then to the clothing de-
partment. A sale was made at each
place. The scowls of resentment that
were very visible on the faces of the
other clerks as they stood idly by while
the customer was being led about by the
fortunate clerk, showed plainly how they
felt; and the determined manner in
which one was seized when entering the
store, surely did not have a pleasant or
reassuring effect upon the customer.
Another serious effect of this system,
1 found, was that the departments con-
taining the highest priced goods were en-
thusiastically boomed by the clerks,
while other departments which had the
lower priced merchandise were practic-
ally ignored. The manager of this store

‘had not yet become aware of how his

profit-sharing plan was disturbing in-

the salary each clerk received. The ef-

feet of this method of profit-sharing is

well illustrated by my own experience

in a fair sized department store in an

Towa city. N
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ternal conditions. In answer to a ques-
tion, he said he was well satisfied with
the results; but I doubt if he ecan oper-
ate this method very long and retain his
clerks, or build up a well-balanced,
steady trade. In every instance where
there was competition of this sort be-
tween clerks or departments, I noted the
same lack of organization purpose and a
division of interests, which reacted on
the sales-force to the detriment of the
store.

How to Promote the ‘‘Get-together’’
Spirit in Increasing Store Sales.

The eighty-four retail stores practic-
ing the plan of profit-sharing aceording
to length or service or amount of salary
of each employee, represent on the whole
the most successful stores of the entire
one hundred and thirty-six. = Twenty-
four stores of the eighty-four which
shared profits on a broad, general basis,
apportioned the profits according to the
length of time each employee had been
with the store. One California merch-
ant told me that during the five years
he had been using this method he had
not been forced to discharge a single em-
ployee, and none had left him of his
own volition, Forty-two of the eighty-
four allotted the dividend according to

I went into this store to buy some
handkerchiefs. = After completing my
purchase, the clerk, in a ecasual, but
wholly cordial way called my attention
to a display of neckties at the counter
opposite. He explained that a new ship-
ment had been received the day before
and expressed his conviction that they
were the richest quality silks and the
most alluring patterns and colors that
he had ever seen anywhere. ‘‘I’m sure
you would enjoy seeing them, even if youn
de not care to buy a tie to-day,’’ he de-
clared. And before I could make up my
mind whether I wanted to see the neck-
ware or not, he had usuered me across
the aisle to the department. There he
addressed another salesman: ‘‘Mr.
Thomas,’’ he said, ‘‘will you show this
gentleman those new four-in-hands that
came in this morning?’’

Well, I bought a tie and was going to
leave when the second clerk asked
‘‘Have you seen the new feather-weight
velour hats they are wearing this spring ?
We have them in some very attractive
shapes and colors in the hat section.’’ I
was about to admit my ignorance and go
over to the hat section which he was
pointing out to me, when it suddenly
ecame to me that I was being ‘‘passed




on’’ in a very pleasant and effective
fashion.

Paying Profit-dividends on the Ratio Set
By the Clerks’ Salaries.

These clerks, I saw, were all working
together for the good of the store. I
didn’t go to the hat department; instead
I immediately sought the manager and
talked to him. He told me in answer to
my interrogations, that this store was
sharing its profits with its employees,
rot on the basis of individual or depart-
mental sales but with the clerks as a
whole. This was the plan; one per cent.
of the store’s total cash sales was given
to the clerks and was proportioned ac-
cording to the salary each received.
Every dollar’s worth sold throughout the
store increased the dividend awarded to
each clerk.

Let me quote the manager’s own
words, as he related the effect of his
profit-sharing plan:

““We had the average grade of help.
They were making all the money tiey
cculd with the least amount of work un-
til we began this dividend-paying policy.
Now, we've got about sixty-five live,
hustling partners who 'are almost as
deeply concerned in this store as I am.
(Qur sales have increased more than a
third in eighteen months and the selling
costs are considerably lower than be-
fore. We owe this all to the fact that
we’re sharing our profits with our sales
force.
Putting a Premium on Sales Made to

; Cash Customers.

“This is how we do it: The twenty-
dollar a week clerk gets twice as much
in dividends as the ten-dollar a week
clerk, No matter who makes the sale or
from what department it is made, they
all get their percentage of the sales. Even
if the sale should not bring a profit to
the store, they get one per cent. on
every dollar’s worth that is sold. But
this dividend is allowed only on cash
sales that are made.

““This induces the clerk to give better
service to cash customers and not to
cverdo their service on credit accounts,
as they are inclined to do. When a clerk
i= absent from the store, we deduct his
dividend earnings accordingly. This in-
cludes his vacations. You oughi to see
kow regular they are in their attendance.
They seem to be able to overcome such
ordinary indispositions as headaches,
tecothaches and the like, which formerly
kept them from their work one, two, or
three days at a time. And the main
thing is that we are getting as near to
perfect service from our clerks as you
could ask.

“But the effect of our profit-sharing
plan is not confined to our employees
alone,’” he went on. ‘‘It’s been worth a
good deal to us in the free and influen-
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tial advertising it has given to the store.
When I began it, all the newspapers had
long articles about it. In our daily
advertising we never forgot to mention
that our employees share our profits. The
public likes the idea. They are glad to
know that the eclerk who waits upon
them will get some of the money they
spend, as well as the other help.

‘“It has brought our employees so
close together, all working for their
mutual benefit, and it has brought me
and other members of the store so close
to our clerks, that we have formed a
social organization. We meet once a
month at a dinner, have various enter-
tainments and talk shop. The profits
we share with our employees has gained
for us a good will and whole-souled in-
terest that we were unable to get in any
other way. I consider this the very best
investment we have ever made. It is
paying one hundred per cent.’’

The quiet, skilful way in which cus-
tomers are ‘‘passed on,’’ as in my own
experience, and as I afterward had an
opportunity of studying, shows how
earnestly and successfully each clerk is
working for this merchant. During the
entire afternoon which I spent at this
store, I did not see half a dozen persons
who entered leave without making one
or more purchases. And it usually was
more than a single purchase in each
case.

Bonus Payments When Individual Sales
Increase Over Previous Year.

The remaining twenty of the eighty-
four stores share profits computed upon
the increase in personal sales. In a few
instances the bonus or commission
amounts to two per cent. of the net in-
crease in sales as compared with the
oorresponding period of the previous
year. Some of these concerns give a
profit bonus based upon the yearly or
half-yearly increase of sales; others
upon a monthly or even weekly increase.
It has been clearly shown that the
oftener such bonuses are distributed,
the more zealously and heartily the
clerks respond to the incentive offered
by these extra dividends.

One St. Louis store reports a 20 per
cent. general yearly inerease since the
plan of paying & bonus on monthly sales
increases has been inaugurated. In one
section, in April of this year, the six
salesmen earned bonuses amounting to
$79.60, which indicated a total inerease
for the section of $3,980 for a single,
month. Two of the six received almost
balf of the total, one man earning $20.38
in addition to his regular salary, the
other $19.10. In fact the head of the
section was the only man in it who did
ot eapture a bonus. In addition to the
money reward, the winning of a monthly
bonus, in this store, entitles the sales-
person to an extra half holiday.
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This is profit-sharing in the narrowest
meaning of the word, because it divides
with the clerk who makes the sale a
respectable slice of the profit aceruing
from it. The danger in.this particular
method, as I have already suggested, is

‘that it puts a premium on individual

effort without providing any balancing
influence to keep the spirit of team-work
in the department or section alive. If
this compensating influence can be sup-
plied, through the personal influence and
enthusiasm of the department head, for
instance, the bonus method has the dis-
tinet advantage of giving the clerk a
direct individual incentive to work
Larder and furnishing the owner with a
definite and certain basis for computing
each salesperson’s dividend.

This method of gaining the sincere,
hearty interest of employees is being
practiced by many retail establishments
in large cities with equal success. The
owner of a large men’s clothing and
furnishing store in Chicago told me that
profit-sharing was the only way that a
blood-bond could be created between a
store and its employees. He said before
his store inaugurated this practice,
clerks would be heard to refer to the
store as ‘‘it’’ and the organization as
‘“they’’; but since the profit-sharing be-
gan, they all have made themselves real
partners of the concern. Now they think
and speak of the store as ‘‘ours’’ and
the organization as ‘‘we.”’

I am convinced by the results that I
have been shown and have personally
observed that profit-sharing is the
quickest, the most economieal, the surest
and most effective method of metamor-
phosing the indifferent, thoughtless em-
ployee to a keenly interested, active co-
partner in the business.

+
A suit for $10,000 damages against
the Sandwich, Windsor and Amherst-
burg Railway Company was filed by at-
torneys, representing a Windsor, Ont.,
grocer. The suit is an outecome of a long-
standing loop line econtroversy, which

has been occupying the attention of the
City Council and railway company for

some time.
——

The Department of Agriculture at
Washington makes the following fore-
cast with regard to the apple erop:—A "
heavy yield in Maryland and in North
Carolina; the finest erop in the history
of Colorado; an unusual erop in Michi-
gan; good crops in Virginia, Georgia and
South Carolina; and prospects in other
states generally good, or above the
average.




Some Knotty Newspaper Advertising Problems

Should Aggressive or Conservative Talks Be Used?—Should
Space Be Given to Regular Goods or Special Lots?—Is Catering
to the Regular Trade Rather Than to Transients Preferable ?—
One Man’s Opinion.

Reported by Staff Correspondent.

before the Retail Division of the
Associated Advertising Clubs of
the World at the recent Toronto con-
vention was that by Frank T. Black, of
the advertising department of Filenes,
Boston, Mass., a man with a wide ex-
perience in the various phases of news-
paper advertising.
Mr. Black discussed the following
questions:

ONE of the several addresses given

1—Should a department store split up
its advertising, running each de-
partment separately; or is it
better to group the departments
in one large ‘“‘ad ’’?

2—What percentage of the advertis-
ing space, if any, should be given
to editorial advertising?

3—Should the tone of the advertis-
be very aggressive or conserva-
tive?

4—Should the bulk of the space be
given to the advertising of
special lots or to regular stocks
at regular prices?

5—Should comparative prices be used?

6—Shonld the character of the copy
be such as to ecater chiefly to
transient readers or to a regular
permanent audience?

7—Should the advertising be illus-
trated and should the illustra-
tions reproduce the actual mer-
chandise supplied?

So far as the retail grocer is con-
cerned, it is not necessary to go into
all these questions, but the discussion
on many of them will probably bring
out new thoughts which will be of value
to all. Question No. 3, ‘‘ Should the
tone of the advertising be very aggres-
give or conservative?’’ is one that will
appeal to every dealer who uses news-
paper space, handbills, showeards, or
streamers.

¢ In propounding this question,’’ said
Mr. Black, ‘“ I had in my mind two dis-
tinet classes of retail copy:

First, the class that says ‘' To-mor-
row when the doors open at 8.30 we
inangurate the most stupendous,
epoch-making economy event,’’ ete.,
ete.

Second, the kind of copy of which a

better composite representation would
read, ‘‘ This store has for sale,’”’
ete.

There seems to be little choice here.
As purchasers we all prefer to be

. tempted rather than to be sandbagged.

And yet we venture to say there are
more stores—large stores—in  this
country to-day using elass No. 1 adver-
tising than there are using the second
class.

‘¢ Aggressive,”’ meaning ‘¢ to fight, to
quarrel, to attack ’’—is there anything
in the meaning of the word in harmony
with serviee, with the recognized mis-
sion of the modern store?

On the other hand, we have ‘‘ conser-
vative,”’ meaning ‘¢ the desire or power
to preserve.”’ Isn’t that what we all
desire, to preserve our friendly rela-
tions with our public—to preserve or
conserve our mutunal interests?

’

’? rather

Good advertising ‘‘ preserves
than ‘¢ attacks ’—tells what ‘¢ the
store ean do '’ rather than what the
¢ eustomer must or should do ’’—is a
ouide to-the buyer rather than a spur,
a leader rather than a driver.

Effective publicity: dwells not in the
acgressiveness of the language; the size
or blackness of the type. But largely
in the decree of intent or willingness to
serve behind the publicity does its power
dwell.

Advertising that helps the buyer to
buy rather than advertising that sells—
in such small distinetions lies the differ-
ence between suceess and failure.

Many Lured on Rocks of Disaster.
Question No. 4 will also be of interest.
‘¢ Should the bulk of the space be

oiven to the advertising of special lots
or to regular stocks at regular prices?’’

One man says, ‘“ Why talk about re-
oular things. Use all your space for the
extraordinary, the bargain. Everyone is
keen to save money.’’

The other says, ‘‘ Everybody is yelling
bargains. I want to be different. T will
talk good staple things at fair prices.
My very modesty will attraet.”’

Both are right. FEveryone is keen to
save money—but not at the expense of
everything else. There is a time and
place for everything—inelnding bargain
advertising.

I know a store selling nothing but ap-
parel. It is a highly specialized store,
dividing its stocks into many divisions
and expecting the head of each division
to know all there is to know about his
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or her branch of apparel. At the height
of the season, when these experts have
scoured the markets of the world for the
best and newest and gathered the fruits
of their work together for all to see,
that is big news—bigger than any tem-
porary price advantage on a limited lot.

Later, perhaps, when the newness has
worn off, when there are gaps in the
merchandise ranks, when the public are
supplied save those who have waited
from motives of economy—then, the
bargain comes into its own.

Style, fit, assortment, price—that is
the order in season. Price, style, fit,
assortment—so the ranking of publicity
items runs after the season’s zenith.

There are exceptions. I know another
store that deals in nothing but bargains
—a store that cares nothing for assort-
ment—that has no regular stocks or
prices. Yet even in that store the plan,
the scheme that makes these constant
bargains possible is a greater attraction,
a stronger talking point than the bar-
gains themselves.

The bargain siren has lured many an
advertiser to disaster on the rocks. It
seems but common sense to sugzest that
expensive newspaper space can he used
with greater profit to feature something
that can be supplied as well a week or a
month later, than when devoted to op-
portunities of which many of the people
we pay to reach eannot avail themselves,
hecause of the time limitation alone, if
for no other.

Transients or Regular Readers.

Many dealers have pondered over the
question—*¢ Should the character of the
copy be such as to cater chiefly to tran-
sient readers or to a regular permanent
audience?’”’

Mr. Black treated it as follows:—The
question was prompted by a pet theory
of my own, which T will present here as
my answer to the question.

My theory is—

—that every reliable store has its own
following.

—that it is a store’s duty and privilege
to keep that following informed as
to style, value and other merchan-
dise features and changes.

—that the store doing this most thor-
oughly will soon have the largest
following.

(Continued on page 36.)




‘Equipment for Provisions in a Large Store

Description of Department for Meats in the New Walter Paul
Store in Montreal—Cost of Refrigeration—Phone Trade Large,
and Provisions Go Out With Groceries.

ITTING up a thoroughly modern
F provision department in the gro-

cery store requires careful consid-
eration of the problem of the best and
most convenient methods of refrigera-
tion; and where there is a demand for
large cold storage accommodation, where
there is an opportunity for convenient
installation as in a new building and
where there is capital available for the
purpose, there are some advantages in
having ice machinery. Such a refrig-
erator is that which has been placed in
the new grocery store of Walter Paul,
Montreal, a store which ranks as one
of the finest in the city and one of the
most splendid retail establishments in
Canada.

The provision counter oceupies a pro-
minent position in the Paul store and
it is a retail establishment in which the
service of the many patrons—represent-
ing the best possible trade in the city—
has been given the first consideration.

Behind the counter the refrigerators
are located, occupying the greater por-
tion of one side of the large and com-
modious premises. Here is a specially
constructed cabinet for the handling of
butter, milk, ete. At the top are vertical
glass doors below which there is a flat
counter kept cold by glass covers which
can be rolled back. Below again are
more doors of wood where additional
supplies ecan be stored.

The main refrigerator is fronted with
plate glass—or rather three glasses to
maintain the temperature without frost-
ing—and this glass being flush with
the wall has the appearance of a good-
sized show window through which the
different articles on display can be seen.

Further down the side of the store
again is an additional storeroom, in
which a different temperature may be
maintained, if desired. This portion is
fitted with a plain wooden door, the idea
being to keep in it stocks which will be
in the nature of a reserve, as well as
a large number of imported and domestic
brands of cheese.

Regulating the Temperatures.

An inspection of these refrigerators
and a talk with the employees of the pro-
vision department. give a good idea of
some of the conveniences of an ice-mak-
ing plant. The temperatures can be
maintained at any degree of cold and
this can be varied to suit the ecircum-
stances of the contents of the compart-
ments merely by the turning of a valve

which regulates the flow of the ammonia
mixture through the pipes which are
fitted to the inside walls.

The ice plant is located in the large
basement of the store and occupies a
comparatively small space. It is operat-
ed by an electric motor and Canadian
Grocer’s representative was informed
that it took very little trouble, the mere
changing of a valve cutting off or in-
creasing the flow of liquid through the
pipes.

Change Liquid Once a Year.

The machinery installed in the Paul
store is claimed to operate for a year
without exhausting the supply of am-
monia composition in the pipes. Tt has
already been in operation about three
months and has given little trouble while
there has been every satisfaction with
the manner in which the cooling has been
carried on. The operation of the ma-
chinery is almost noiseless and there is
no sound from it whatever to be detect-
ed in the store.

The Question of Cost.

The installation of the plant referred
to, Canadian Grocer understands, rep-
resents a couple of thousand dollars.
This is a large initial expenditure but
let us see what it means to a big estab-
lishment like this. Previously Mr. Paul
had a store on the main street of the city
and a branch where the new store is
located and his annual ice bill for the
two stores was in the neighborhood of
seven hundred dollars.

Now if the supply of ammonia placed
in the machine will only have to be re-
placed annually it can be easily seen
that the investment promises to he a
paying one in the long run and there
is something to be said for the econ-
venience of a plant of this kind as com-
pared with filling large ice boxes.

Equipment for Service.

A feature of the provision counter in
this store is the fact that although it
is not large there are two modern slic-
ing machines installed and also a modern
cheese slicer which automatically euts
the cheese to the required weight, the
mechanism being adjusted to the size
of the cheese. .

Another manner in which the idea of
service is emphasized is the fact that
on either end of the ecounter there is a
telephone—seven phones being installed
throughout the store in all.
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A large portion of the trade—in fact
the bulk of it—is done by telephone, and -
this faet makes the provision depart-
ment a very essential as well as a very
important one.

The delivery of provisions is made
with the regular groceries, and by this
means promptness is assured, for seven
wagons are usually on the streets and in
addition there is a special motor service
making three trips a week down the
lake shore as far as St. Annes, a dis-
tance of thirty miles, which is a great
convenience for those who spend the sum-
men on the water-front and who ean
phone in their orders.

—f—

SOME ENOTTY NEWSPAPER
ADVERTISING PROBLEMS.

(Continued from page 35.)

—that from this permanent following
every store secures a very large,
perhaps the largest part of its re-
sponse to daily advertising.

—that violent display and startling
headlines are more annoying than
gratifying to that following, which
can be trained to follow the adver-
tising of its favorite store in almost
any readable form in which that
store chooses to present it. (This is
my way of accounting for the uni-
form success of widely differing
styles of store publieity.)

—that this faithfulness does not give
any store license to make its pub-
licity dry as dust or lacking in in-
terest or information.

—that failure to recognize this last faet
will soon result in a dwindling au-
dience.

—that the store discharging its news-
telling duty most earefully and econ-
scientiously will gradually add to
" its following by reeruiting from for-
mer adherents of less diligent
stores.

—and that this store will, in this way,
build up a following larger and
more permanent in charaeter than
any that it is possible to build up
by sensational display advertising.

It is my personal belief that the big,
broad, profitable view to take of retail
advertising is to look upon it as a ser-
vice owed by a store to its friends—to
consider it a duty to provide those
friends with the information necessary
to enable them to shop in haste, comfort,
and with satisfaction.
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CLERK AT AGE OF 84,

Henry G. Storer, of East Syracuse,
N.Y, is said to be the oldest grocery
clerk in New York state. He is eighty-
four years old, and yet he never misses
a day from his duties behind the counter.

‘“First and foremost,”’ says a writer
in referring to this remarkable age, ‘‘we
would be willing to wager that this
venerable clerk is and always has been
a salesman. If he had been just a eclerk
he would not have remained even a clerk
all these years. No incompetent person
can hold a position for a lifetime unless
he makes good. Presumably Mr. Storer
has not used any considerable part of
his employer’s time in watching the
clock and looking forward to eclosing
time, and presumably, also, this vener-
able and faithful elerk has found it just
as easy to arise in the morning at a cer-
tain hour as ten or fifteen minutes later.
It would not seem by any process of
reasoning that the absence of beanty
sleeps, in his case, has shortened his life,
and undoubtedly his faithfulness and
the appreciation of his employer has ren-
dered it unnecessary to seek justice in
the union. It seems to us that Mr. Storer
stands prominently outlined against the
ripe years that have drifted past as an
example of one who has richly merited
the biblical words, ‘‘Well done, thou
good and faithful servant,’”’ and we hope
that his ears have heard this many times
and that they will hear it many times
more. We wish Mr. Storer many more
years of vigorous, useful, happy life. He
surely deserves it.”’

SPEED VS. RESULTS.

The voung workers, and some old
ones, are apt to think that the man who
makes the most motions per hour has
attained the height of human efficiency.
Nothing could be more erroneous. It is
not speed that eounts; it is results. The
long-legzed ostrich appears rather
speedy to the casual observer as he lopes
over to his favorite sand heap and in-
serts his head in the same to keep out of
the hunter’s way, but the result is to
laugh. If the fast workers could only
learn to slow. up on their hands and whip
up above the ears many incidents that
are to serve as warning to future gen-
erations would never feel the search-
light of fame.

The motion, the act, the speech that
is thought out before it is ushered into
the world is the one that gets results.

BLUFF ANSWER DIDN’'T WORK.

Up to ten years ago it was an axiom
that salesmen in the packing house busi-
ness in Chicago, says a writer in Busi-
ness, should be guided by one of four
rules laid down by one of the heads of
the industry, a brusque man who was
also democratic in his ways.

A bright, manly-looking chap entered
the office one day when he was very
busy.

‘*Good morning,’’ he begzan politely.

The packer gave him a hasty glance.

‘“Well, what the blankety-blank-
blank, do you want?’’ he growled.

““T want civil treatment, and T want
it blankety-blank-blank quick,’”’ ecame
the sharp answer.

‘“Oh!”” The packer looked up in sur-
prise. Modulating his voice a trifle, he
asked: ‘““What can I do for you?’’

‘“T want a job as a salesman. T have
worked as a buteher. T have worked in
the packing house, and I have sold
smaller lines to the meat trade. I have
references to prove that I deliver the
gooas. and T have them with me. T
want to get into a bigeer field, and T
am here to make good. Have you got a
job open?’’

““Tf we haven’t, we’ll make an open-
ing for you. Report to the sales man-
ager Monday morning.”’

As the young man started to leave the
office the brusque old packer called him
back.

‘Do you know why you got the job?’’
he asked.

‘“No, sir.”’

‘“Well, you have the three essentials
that make a good salesman. I’ll point
them out to you, so you’ll remember ’em.
First, you don’t think any man is better
than you are. and von have the nerve to
stick to it. Second, you knew the good
points of what you had to sell. Third,
you stated them in the fewest possible
words. I’ll add a fourth—get out before
I change my mind.”’

The salesman behind the ecounter
should familiarize himself with the
Adulteration Aet. Food inspectors are
active these days.
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THE ENCYCLOPEDIA

Cinnamon Spice.

Cinnamon is the spiey bark of young
branches of the cinnamon tree cut off in
strips and- dried in the sun, curling dur-
ing the process into the quills with which
the consumer is familiar. Ceylon cinna-
mon is obtained from a tree, native to
Ceylon but also cultivated to some ex-
tent in the East Indies. Cassia ecinna-
mon is from Cinnamomum Casia, the
chief East Indian and Chinese type. Both
kinds are sold, both in quills and ground,

Ceylon cinnamon is a commodity of
value and the cause of many wars and
much bloodshed. It was first carried to
the world’s markets by Arabs, who kept
its source a close secret for a number of
centuries and contrived to discourage
possible investigators by stories of
fabulous monsters inhabiting the coun-
try from which they were supposed to
obtain it. That the tree grew wild in
Ceylon was not generally known until
the fourteenth century, in spite of the
fact that the spice had been continuous-
ly in use since the early days of Israel,
Greece and Rome.

Ceylon cinnamon is of a pale yellow-
ish-brown color and generally of lighter,
cleaner and smoother appearance than
Cassia. The quills (the smaller enclosed
in the larger) are also usually thinner
and more tightly rolled, but these dis-
tinetions are not absolute, as there are
many different grades of Cassia.

Cassia ecinnamon was until recent
years considered an inferior imitation,
principally because the greater part of
the supply consisted of the inferior and
poorly prepared China produet. It has,
however, just as good botanical title to
the general name of ‘‘einnamon’’ as the
Ceylon type, and, as the result of the
fine quality now exported from French
Cochin-China and the Duteh East Indies,
it is to-day given the preference in some
countries becanse its flavor is more pro-
nounced and more lasting—the Ceylon
is milder and so much more volatile that
it loses readily on exposure to air. The
demand for Ceylon einnamon has indeed
so lessened that commereial interests are
urging the cultivation of Cassia in Cey-
lon in order to maintain the island’s po-
sition in the trade.
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Quebec:

E. Marleau & Cie., grocers, Montreal,
have registered.

R. T. Venn has resigned his position
as Montreal branch manager of Corneille
David & Co., and is taking a position as
sales manager with the Mooney Biscuit
and Candy Co., at St. Henry, Que.

Packers and growers of prunes in Cali-
fernia report the appearance of eracked
fruit. This is not at all general, but it
has been observed in a good many or-
chards. Prune picking has begun in
some places, and the growing crop looks
fairly good. From last reports the prune
market at the coast is easier. The war,
of course, may have a strengthening
effect on the prune situnation.

Ontario.

Bannister’s Grocery, Toronto, is giv-
ing up business.

Robt. Jackson, grocer, Hamilton, Ont.,
has sold his business.

Thomas French, a Bancroft, Ont., gro-
cer, suffered a fire loss recently. ;

Mrs. M. Grisdale, grocer, Wingham,
Ont., has disposed of her business.

The St. Mary’s Milling Co. succeed
1. Carter, Son & Co., in St. Mary’s, Ont.

W. H. Millman, of W. H. Millman and
Sons, Toronto, has been enjoying a rest
at Muskoka.

A. J. Smith, a Walkerton, Ont., general

merchant, is selling out -and will move

to Toronto.

The Hinde & Dauche Paper Co., To-
ronto, sustained a slight fire loss re-
cently; insured.

Buek & Lautenschlager, general mer-
chants, New Dundee, Ont., sustained a
fire loss recently.

Windsor, Ont., merchants are consider-
ing a formation of a braneh of the Retail
Merchants’ Association.

The Galt, Ont., merchants’ pienie last
week was a big success. About 1,500 peo-
ple took in the trip to Waterloo.

W. H. Wilson, sales manager of the
MacLaren Imperial Cheese Co., Toronto,
has gone west on a three weeks’ trip.

J. H. Marshall, grocer, Niagara Falls,
Ont., was in Toronto on Tuesday and
called at the office of Canadian Grocer,

The formal opening of the New To-
ronto civic abbatoir was held on Tues-
day last. One of the officials in the
operation of this plant is W. C. Miller,
formerly in the grocery business in To-
ronto.

John Seott has sold out his interest
in the wholesale grocery of John Scott
& Co., Windsor, Ont., and will retire
from business. He founded this firm
about a quarter of a century ago. For a
number of years Harold Boulton has
been conneeted with Mr. Scott and now
bas joined hands with F. J. Hutehins, of
London, in taking over the business,
whieh will be conducted under the name
of J. Secott & Co.

Western Canada.

Geo, (. Hacker has succeeded T. F.
Higeins, grocer, Regina, Sask.

The stoek and fixtures of the estate of
Adam Hunter, grocer, Winnipeg, have
been sold.

J. A. Stewart, general merchant, Van-
guard, Sask, has sold his Hazenmore
braneh to C, H. Griffiths.

John A. Blair, Vietoria, B.C., is open-
ing a grocery store in the new block be-
ing erected on Yates street.

Some Vancouver grocers are objecting
to the early closing by-law passed re-
cently by the council. They want the
grocery trade exempt.

The retail merchants of Saskatoon,
Sask., at a recent meeting deplored the
faect that the local market should be run
free of expense and in direet competition
with the merchants who have high rents
and other expenses to pay.

__.ﬁ__.
OPENING AN EGGERY IN SPAIN.

In a letter from a traveler in Spain to
a friend in this ecountry, appears the fol-
lowing interesting paragraph about eggs:

““If 1 can’t do justice to Toledo and
its cathedral, perhaps I can venture a
word about the opening of an egg store,
which took place in front of my quarters
in Madrid on the night of my return.
Just as I was ready to turn in I heard
a band in the street below, and a great
din in general. 1 asked the family what
on earth was the matter, and was told
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that a new ‘huevaria’ was being inaug-
urated.

“‘In Madrid the retail trade is special-
ized to such a degree one must almost
buy hooks in one shop and eyes in
another, and no store keeps eggs but an
‘eggery.” The inauguration ceremonies
of this particular establishment were
very elaborate, and kept up, to my great
discomfort, a good part of the night.
The inaugural ball was not suppressed,
neither was any grape juice provided.
Wine was served free to all who looked
as if they might be in the market for
eggs, and the dance was ardently attend-
ed by all the servants of the neighbor-
hood, who danced on the sidewalk and in
the street to their hearts’ content. The
family told me that this was the usual
custom in Madrid, and that no self-
respecting shop could be opened without
it. and that it was not at all confined to
‘egeeries,” as T had at first supposed.”’

——

THE GROCER.
By Walt Masqgn,

The grocer sells the things we eat—
all sorts of things, in reason; the piekle
sour and honey sweet, and garden sass
in season. He sends things where his
patron dwells and strange it seems to
many he doesn’t eat the goods he sells,
to gain an honest penny. He has his
window filled with fruits that came from
distant regions, from countries where
the warthog roots and jaguars roam in
legions. The treasures of some far-off
clime—no royal store could beat them!
And still T wonder, all the time, just
why he doesn’t eat them. With dates
from Araby the blest, and figs from Asia
Minor, the smiling grocer does his best
to please the western diner. Tmported
things upon his shelf, spaghetti, cheese
and noodle; if T were he, I would, my-
self, consume the whole eaboodle! . The
grocer reaches south and north, and east
and west he reaches, for all the eatables
of worth, the canteloupes and peaches;
the new potatoes and the peas, the condi-
ments and sauces, the Chinese eggs and
sweitzer cheese, which oft are total
losses. 1'd hate to sell such tempting
things; if patrons ecame, I'd greet them,
and say, ‘‘ They're not for sale, by
Jjings, for I intend to eat them! ’’




Upheaval of Many Prices Caused by the War

Sugar, Flour, Cereals, Rice and Beans Are Up, and Prices on
Many European Lines Withdrawn — Importers of Cream of
Tartar, Nuts, etc, Scarcely Know Where They Are At —
Curtailment of Shipments, War Risks, Increased Freight Rates,
and Advance in Rates of Exchange Playing Their Parts.

O branch of the retail store has been or will be more exten-
N sively, directly and quickly affected by the outbreak of war

in Europe than the grocery business. In a erisis of this kind,
‘with the neglect of agriculture and the insistent demand for food
stuffs, not to mention the difficulties and increased cost of transpor-
tation, insurance, exchange, etc., there is naturally a rapid advance
in prices.

From the present outlook the future is so uncertain and the scope
of hostilities is so extensive that the trade is entirely at sea. So far as
prices are concerned the commodities which are directly affected
have advanced so rapidly that the market is now without foundation
and no one can foretell to what heights figures may go. Wholesalers
are generally taking orders at the market and consignments are being
confined to small bounds; in some lines nothing more than a case
will be delivered to one customer.

Generally speaking, the outlook is not a serious one in Canada so
far as supply is concerned. There is little need for anxiety as regards
staples, for this country produces much more than is consumed and
there is an open border to the south. The United States will prob-
ably be the clearing house for food supplies in the event of a big
European war, and Canada should have no trouble in getting what
she needs even with England involved. This should apgly to many
imported lines as well. However, we may have to pay t :
only for the foreign commodities but for the home-grown as well, if
England begins to call upon us for supplies.

Naturally, flour was not long in following the advance in wheat.
So far the increase in price seems fully justified ; in fact even a greater
increase could have been made on the basis of raw material. The
increase was delayed on account of there being no prospect for export
and poor business in Canada, but when it did come there was an
awakening in the trade and Monday was one of the biggest days in
the history of Canadian milling, so far as domestic trade is concerned.
Following the advance came the announcement that England would
assume the war risks on flour consignments so as to get supplies, but
there was no immediate sign of this taking place so far as the trade
was concerned, and on Tuesday there was nothing coming in the
way of orders from the other side of the water. If England starts to
take Canadian flour still higher prices may esult.

Sugar advanced on prospects of neglected crops in Europe and
transportation difficulties; canned meats, rice, oatmeal, beans, peas,
went to much higher levels in view of the general demand for food
stuffs. French peas and sardines were advanced on account of diffi-
culties of transportation and alimentary pastes went up on account of
relations with France and Italy. Dried fruits and nuts are on the
up grade, prices being withdrawn in many cases.

- The tea market is unsettled. Three advances of 2¢ each are an-
nounced on London cables, and this applies to Ceylons and Indias
particularly. In Canada opinions are divided as to whether importa-
tions can be made via Vancouver. In any event we should be able
to get supplies from Japan either direct to Vancouver or through the
United States. Coffee and spices should not be affected except by out-
side influences, but in all the markets there should be taken into con-
sideration prospects for higher costs of transportation, increased rates
of ocean insurance, higher exchange, etc.

39

e price, not .

Markets iﬁ Brief

QUEBEC MARKETS,

GENERAL GROCERIES—
Prices going up rapidly.
Canned meats advance strongly,
Sugar is up 10c.
French peas $2.
Beans, peas, rice, etc., take big jump.
FLOUR AND CEREALS—
Flour advanced 30c.
Further advances looked for.
Rolled oats and corn meal up 10c.
Mill feeds advance $1.
FRODUCE AND PROVISIONS—
Higher prices looked for.
Pure lard is firmer.
Fresh eggs advancing.
Butter is very firm.
FISH AND OYSTERS—
War may affect imports.
Salmon getting scarce. r
Prices for fresh varieties higher.
FRUITS AND VEGETABLES—
Raspberry season about over.
Big crop of apples.
Local vegetables cheaper.

ONTARIO MARKETS.

GENERAL GROCERIES—
Sugar up 10c.
Beans rise 40c¢ bushel.
Advance of 30c hundred in rice.
Canned meats higher; some prices
withdrawn.
Future prunes ug}.
Future prices on European nuts with
drawn.
FLOUR AND CEREALS—
Flour higher by 30c¢ bbl.
Cereals advance—rolled oats, oatmeal
and cornmeal.
Mill feeds firmer.
PRODUCE AND PROVISIONS—
Some declines on Chicago market due
to stop Iin shipments.
Butter higher here.
Bacon and lard unchanged.
Eggs a shade firmer.
FRUITS AND VEGETABLES—
Lemon market firm.
Potatoes hold last week's price.
Good crop of tomatoes and cucum-
bers, and prices easier.
Many domestic fruits still on market.

QUEBEC MARKETS

Montreal, Aug. 6.—War has created
unprecedented conditions in the grocery
markets. Quotations are either without
foundation or on a very unstable basis—
in fact, it would be better to consider
the market as practically without prices,
for changes come so quickly. Nobody
knows what the future may bring, any
more than anyone can foretell the de-
velopments of the international puzzle.
Orders are generally being accepted to
be filled at the market, and in many cases
nothing more than a case at a time will
be shipped at the price.  Wholesalers re-
port that they have fair stocks on hand,




but they were in no way prepared for
what has happened. Had they been given
fifteen days in which to place orders and
get consignments on the water they
would have been in a much better posi-
tion.

Price advances have beensmade in de-
partments directly affected by the war—
either foodstuffs, which will be in strong
demand, or imported stuffs, the produc-
tion or shipping of which will be inter-
fered with. Canned meats, French peas,
dried vegetables, rice, flour, sugar, tea,
ete., have all been materially advanced,
and no one knows where the prices will
go. On the other hand, other general
lines are firm, and although prices are
holding, they are only nominal, and
likely to be advanced at any moment in
sympathy with conditions and under the
influence of the higher cost of trans-
portation, insurance risks, exchange
charges, ete.

Luxuries are going to be chiefly affect-
ed, and if the war continues there may
be many very plain Christmas dinners—
but there is no danger of a shortage of
staples, although we may look to pay
higher prices as the demand increases
and the market advances.

SUGAR.—An advance of 10¢ has been
announced by refiners, and there has
been heavy buying on higher quotation;
the situation is now strong and future
uncertain. Present outlook is for higher
prices, with prospects for continued
hostilities. ~Market is not only in-
fluenced by the interference with the
beet crop in Europe, where war has
broken out, but refiners feel that they
have no guarantee as to deliveries from
foreign ports, and shipments from Cuba
and the Indies may be seriously inter-
fered with in the event of conflict in-
volving England.

Yellow Suga
No. 8 .

e

50 1b. boxes .

ovove

Powdered Bugars—
Barrels
50 1b, boxes
25 1b. boxes
Paris Lw
100 1b, boxes .

Crove

cronon
REBER BLE E5R BER 522 ERRT

a-acronon

DRIED FRUITS.—No advances have
been made in this market at time of
writing, but quotations may be consider-
ed as nominal, with changes upward
likely to take place at any time. Prunes
and raisins will be directly affected by
the war, and shipments of currants, figs
and dates will no doubt be interfered
with in the event of hostilities being con-

Crystal Dominoes,

Barley, pearl

CANADIAN GROCER

tinued. In addition, general market con-
ditions would affect the prices to some
extent all along the line in common with
all foodstuffs.

EVAPORATED FRUITS.
Apples, 50-1b. boxes ..

4

Per |
on

®occoo
Beg=e
"FFE

DRIED FRUITS.

loose .....
Hallowee, 1-1b. pk

28—
Finest, 6 crown, about 12 lbs 013
Same fruit, 5 and 4 crown, 1 and 2 cents less,

50, in 25-1b. boxes,
60, in 25-1b. boxes,
80, in 25-1b. boxes,
90, in 25-1b, boxes,
180, in 25-Ib, boxes,
70, in 26-1b. boxes,
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Raisins—
Malaga table, box of 22 lbs,, accord-
Ing 10 QUAHLY ciicecsversssises sesses b
Muscatels, loose, 3 crown, Ib.

S3gss

hoice

, Ccho! 0
Prices quoted on all lines of fruits liable to shaded

for quantities, according to the state of the market.

SPICES.—In this market there have
been no advances made as yet, but job-
bers will hold orders well within bounds;
oil of lemon has gone up 50¢ in the drug
trade, and this is an indication of what
might be expected with commodities
from the war zone. However, most of
the spices should be received as usual,
unless hostilities extend over a larger
zone than now seems probable, and the
price influences will be outside and re-
late to such matters as exchange and in-
surance. Cream of tartar is the only
commodity which will be affected at
once, as this is imported from France.

Band101b. M1b.  ¥%Ib
Tins, dos. tins, doe.

i

DRIED VEGETABLES. de-
partment have the price advances been
more emphatic than with regard to dried
vegetables, these being a commodity
which would eome into strong demand
as the war continues. Beans and peas
have gone up 60¢ a bushel, and barley
has been advanced an even dollar.

.uuuouuuu
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MOLASSES.—Molasses should not be
directly affected by the war conditions
unless the trouble should continue until
the new crop comes. Stocks are prac-
tically in the hands of the wholesalers,
and they will have control of prices.

o v o
o M R
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er,
“open_prices.” No discounts will be given. T o
Com Byrupe—
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RICE.—There was a spring from the
low bottom in the rice market with the
announcement of general war threaten-
ing and the opening of hostilities on a
broad basis. Not only would shipments
of rice be interfered with, but prices will
rapidly advance with the demand for
supplies. The advance made so far is
15¢ Ib.—50¢ the hundred. ;

Rangoor Rices—
Rangoon B
OO

India  bright
Lustre

e ae
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Carolina head ..
Prices are per 100 1bs., packed in bags (250 1bs.), half-
bags (100 1bs.), and Quarterdags (50 1bs.); add 10e

per
100 1bs, for kets (25 1bs.), 4 »
T pocke! and 20¢ for half-pockets

Imported Patna—

Bags, 224 lbs,

Half bags, 112 Ibs, .

Quarter bags, 5 Ibs,
Velvet head Carolina .
Sago, b ¢

NUTS.—No advance has yet been
made in prices, but quotations are
merely nominal, and there may be higher
figures at any moment for all imported
varieties.

Bhelled . walnuts,
Shelled almonds,
glnut filberts

o B
53 55°;
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Walnnts, Marbots .
Brazils, new

Peanuts, No. 1, 13¢: No. 2 .,
Peannts, No. 3( #%4c; No, ¢

COFFEE.—So far as coffee is con-
cerned the war should form purely an
outside influence, and there should be no
direct interference with supplies. The
situation is naturally very firm, however,
and with the continuance of hostilities,
with higher rates of transportation and
dearer exchange, prices should advance
somewhat.
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TEAS.—With the situation as at pres-
ent it is not safe to make quotations.




We hear of three advances of two cents
each having been made on advices from
London and the low mark of the Ceylons
and Indians being raised to 20e¢. On
the other hand, a large jobber states that
his prices have only gone up 2¢. ' Cey-
lon and Indian shipments will, of course,
be directly affected, but there is a chance
that Canada may get supplies through
the Pacific. Advances in Japans have
not been so strong for the réason that
there should be no immediate interfer-
ence with shipments from that country.
The market is very unsettled, and even
the large importers state that they are
entirely at sea as to the future.
MACARONI AND VERMICELLI.—
The market for alimentary pastes has
gone up le a lb. on the strength of the
war news, these pastes being imported
to this country from France and Italy,
principally the former.
WINES.—Houses handling wines ﬁnd
an increase already of a $1 the case and
25¢ the gallon for bulk goods, This is
the direct effect of France having be-
come involved in war with Germany.

ONTARIO MARKETS.

TORONTO, Aug. 6.—The talk of the
European war was the chief topic of con-
versation among the trade this week, and
the consequent advance in many prices.
Wholesalers told of how they had pur-
chased Bosnia prunes, English jams, and
this and that and were absolutely in the
dark as to when they would receive them,
or whether they wonld reach Canadian
soil at all. On Monday and Tuesday mar-
*' kets rose with feverish haste. First
sugar and flour took the rise and these
were followed by rice, beans, future
prunes, canned meats, and several prices
were withdrawn entirely. In view of this
many of the quotations in our pro-
prietary article list do not hold good for
the week.

SUGAR.—In last week’s issue it was
binted that should the war become at
all general, sugar would undoubtedly ad-
vance. On Monday last the rise began,
an advance of ten cents a hundred being
made, bringing sugar here up to $4.61.
Immediately the advance went into ef-
feet the refiners refused to .accept any
orders at the old price. The cause of the
advanecing sugar market. was explained
partially last week. There is a heavy
growing erop of sugar beets on the Euro-
pean continent, the harvest expected be-
ing 8,000,000 tons whereas at the time
of the last big Franco-Prussian war the
vield was only 1,500,000 tons. The war is
drawing every able-bodied man from the
harvest fields in Germany and Austria,
and Germany at least has prohibited the
export of foodstuffs even if the harvest
could be properly attended to. Great
Britain has been depending upon the
Continent for her supplies of sugar, as
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well as on Java in the East Indies, but
the great bulk comes from the Continent.
The United Kingdom must now get her
sugar from the West Indies and this, it
is contended, will force up the market
here, Cables have already been received
in New York from England asking quo-

‘tations on American refined, and refined

there has also advanced. The estimate
of the 1913-1914 Cuban erop has been
placed at 2,550,000 tons, and to realize
that the balance of the erop will have to
be 114,651 tons, and there are only four
centrals in operation as opposed to
twelve at this date a year ago. From this
date onwards last year the balance of
the erop was 184,874 tons and in 1912 it
was 85,996 tons, and it is believed that
the balance this vear will conform more
nearly with 1912 than 1913. This indi-
cates an evident strength in sugar and
particularly since the European turmoil
has upset routine conditions over there.
The next Cuban erop will not begin to
realise until December and it is too early
to form any idea of the outecome.

There are, however, some who are not
so sure that the sugar market will ad-
vance much further. It is their elaim that
the consumption of sugar in the coun-
tries actually at war will be lessened to
a eonsiderable extent, and that therefore
there will not be the same demand that
would otherwise exist. If therefore Great
Britain does not come to Cuba for raws
there will be no eompetition with the
North American continent, and as we
have sufficient requirements for ourselves,
there is no room for many more advances.
Extra Granulated Sugars, Montreal Refined—Per wo lbs

100 Ib, be

Second grade granulated,

Nova Scotia refined, 100-1b, bags
Western Ontario refined, 100-1b. bags
Extra Ground Sugars-—

Cartons (20 to case)
Cartons (50 to case)

Crystal Dominoes, cartons .
\.n.m ‘lhm\rs—

4
Blmln granulated and yellow may be had at 5¢ per
cwt. e bag prices.

DRIED FRUITS.—TIt is the contention
of many in the trade that the war situ-
ation will have the effect of advancing
Mediterranean dried fruits and that high-
er prices will rule on Valencia raisins,
currants, fies, and dates. Their reasons
are that shipping has been retarded, that
the rate of exchange has advanced and
that freight rates are going up. Also ves-
sels are being insured against war risks,
all of which is tending to firm up the
sitnation. Of course, if the European
trouble comes to an end soon, the com-
plexion of this report wounld have to be

4

changed. Loecal wholesalers have ordered
Bosnia prunes and have little hope of
getting them. Prune futures went up a
quarter of a cent on Tuesday and until
the horizon elears there is no telling the
outecome of things.
Apples, evaporated, per Ib.
Apri

45 1b, boxes
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..Sultana, choice, new ...
Sultana, fancy, new

coocec
gt:s:s

jeedless, 16 os., packets ..
leedless, 12 oz, packets .

TEA.—This market remains firm
some advances to the importer. It
however, be difficult to gauge the situ-
ation until it is known just whether ship-
ping on the high seas will be exposed or
not.

COFFEE.—While there is not a great
deal oceurring to put up the price of Bra-
zilian coffee, apart from the finanecial re-
quirements for the harvesting of the
erop, nev ortheleqs the market is strong.
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SPICES.—Cream of tartar is the out-
standing feature of the spice market this
week. That the supply will be seriously
affected should France be at war for any
length of time is undoubted. The price
has advanced in the old country and
there are no prices heing quoted here at
present, and will not likely be for some
time. It is understood the trade in Can-
ada generally have fair supplies on hand.
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Just as Canadian Grocer was going to
press one large spice firm announced ad-
vances in all spices. Cream of tartar
went up 3 cents per 1b.; cloves, 5 to 6
cents; and all other spices 3 cents.
Coffee was advanced 3 to 4 cents. These
prices only hold good for next week.
Intervening events will guide the future

NUTS.—Prices on French nuts have
practically all been withdrawn and there
will be little doing in them until the pres-
ent difficulty blows over. This means that
the original caleulations in regard to this
market will have to be revised but at the
present prices are very firm.
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RICE AND TAPIOCA.—Rice has gone
up a 1%-cent a pound or 50 cents a hun-
dred as a result of the demand from
Europe. Apart from that there was noth-
ing in the market to indicate a rise at the
present time, for during the summer
months rice is not a food eagerly sought
for.

Rangoon,
Rangoon,
Patna,

o0 ScSooooD
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BEANS.—Evidently beans is one of
the foods eagerly soucht for by the na-
tions at war. Beans are noted for their
nutritive qualities and it is not mueh of
a surpnse therefore that they have gone
up in price—the advance being up to
time of writing 40 cents a bushel. Canada
is normally a big purchaser of Austrian
beans so that with that source eut off by
the hostilities, the situation here is all
the firmer. So far Canadian prospects
look good for a fair yield of beans, but
it is yet too early to form any definite
estimate of the outeome.

Per buuhel
27

OLIVES. —Reports indicate that the
olive erop in Spain is not of the best this
year. This would indicate that when the
new olives come along towards the end
of the year prices would be higher. At
the present time olive packers eclaim
prices are lower than they should be on

CANADIAN GROCER

“We
remarked

account of price-cutting going on.
are making nothing on olives,’’
one the other day.

CANNED GOODS.

MONTREAL.—War news has imme-
diately affected the prices of canned
meats and French peas. Announcement
is made to the trade that beef and onions
in 1-lb. tins has been advanced from
$2.75 to $3.25, and that corned beef in
6-1b. tins has gone from $15 to $17,
with other kinds of canned meats ad-
vanced on a proportionate basis. The
advance in French peas has been $2 the
case, and there has been a similar ad-
vance in other canned vegetables im-
ported from that country. Sardines have
already been advanced $1 the case. Peas
end sardines have, of course, gone up on
the prospects of shipments to this coun-
try being seriously interfered with.

Although there is nothing definite in
the way of information, it is expected
that the general tendency for higher
prices for foodstuffs will have an effect
upon the Canadian canned goods situa-
tion. As England has taken a sustained
part in the hostilities, there will be a
demand for Canadian foodstuffs, which
will probably affeet prices.

TORONTO.—Up to_present no new
prices have been announced by the can-
ners, but opening prices on peas, straw-
berries and other early fruits and vege-
tubles, as well as salmon, are expected
soon. The trade are at'a loss to deter-
mwine just what effect an extended war
would have on canned goods here, some
maintaining that it would tend to ad-
vance prices, and others that it would
not. The latter take the view that if
Great Britain wanted canned goods she
would purchase them from the United
States, where prices as a rule are lower
than here. Be that as'it may, peas are
likely to be fairly high, both on account
of the poor erop in Canada this year and
the advance in the price of French peas
and the difficulty of getting them here.
Wholesalers, at least those interested,
are guessing that standards will open at
around 90 cents. Salmon will, of course,
open much higher than a year ago, and
sardines will, if shipping is tied up, hold
firmer, although the catch has been good.

MANITOBA MARKETS

SUGAR AND GYRUPS.—The demand
still continues large, and although there
have been several fluctuations in New
York, on the raw market, yet sugar
stands to-day on practieally the same
figure as a week ago. The European war,
if it continues for any length of time,
would mean considerable advance.

-

hard

Montreal, yellow
Sugar, B.C.—

‘Extra standard granulated

Yellow sugar .

Bar sugar

Icing sugar

'owdered sugar ....

H. P, lumps

Sugar packed in barrels,
Sugar, Western Ontario—

Sacks, per 100 lbs, ...
Barrels, per cwt.
Halves, 50 1bs,,
Bales, 1bs. r cwt,

luwdcred blrrer

l’mrrkmd 5'1!

Powdered, 258

Icing, barrels .

Icing, 50s .

Iemg, 258

Icing pails

Cut loaf, barrels

Cut loaf, 508

Cut loaf, 25s

Com Byrups—

Barrels, per 100 lbs,

Cases, 2-]1b, tins, % doz. in case

Cases, 10-Ib, tins, % doz. in case .

Cases, 5-1b, tins, % doz. in case ...

Cases, 2-1b, tins, 2 doz. in case

American, 2:1b. tins, 24 tins case,
American, 51b. tins, 12 tins case, per case..
American, 10-1b, .tins, 6 ‘tins case, per case ..
American, 20.1b. tins, 3 tins case, per case ..
. C. Cane Syrups—

21b, tins, 2 doz. tp case, per case ..
51b. tins, 1 doz. to case, per case ..
10-1b, tins, V. doz. to case, per case
20-1b, tins, 3 tins to case, per case

(These prices prevail in Winnipeg, Calgary, nﬂzim.

Moose Jaw and Lethbridge, For Edmonton and Saska-
toon ‘they are 5¢ case higher.)
Molasses—

RO T
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5¢ per cwt. more,

per cwt
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Maple Syrups—
Imperial quarts,
Imperial % gals., 3
New, pure, % nl. case
New, pure. % gal., quarts, case 2 doz.
New, pure, quart bottles, case 2 doz.

DIHP‘I) FRUITS. — Peaches
druppod standards now being
3¢ lower; choice Y4e lower. Prunes are
remaining stahonnr_v. practically all
lines being sold out except 80-90 and
90-100. Apricot prices are declining at
Californian points, the effeet of which
will be felt here in the near future. This
decline is due to the two larger areas
of the erop reaching marketable condi-
tion. Evaporated apples are having a
steady sale, even at the extremely high
prices which obtain. These high prices
may be expected to hold until the latter
part of October, when the new crop ar-
rives. Currants are advancing slowly,
and the new erop will come on about l5e
per 1b, over prosont. prices.
Apples, eva;
Apricots,

Apricots,
Apricots, standard, ll
G ts—

have
quoted
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eaches—
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, 25b, :
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ralians—
xias, 58-1b, boxes
TEAS AND COFFEES.—The diffi-
culty which some of the South American




growers have been experiencing in rais-
ing funds in Europe, is tending to
strengthen this market. No changes have
been struck loeally, however, in coffee.
The tea market remains firm with no
change in prices.
Rio, ﬂh&u?ﬁﬁx
Santos, green, No.
San roasted

ORIN0EY; DI TN acoiovanversvensssrssavenss .
Teas—

&

Ja
E?" fine bnkot. ﬂnd .

India and Ceylon—
;mkm Orange [’tkoe
e

Pekoe Souchong
Jouchong

China—

Common Monlnl
Good Pak
Keemum .
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BE \\Qm\ll oerpnlw hoanq. peas and
barley, have become stronger during the
past week, owing entirely to the dis-
turbed conditions in Europe. If these
conditions continue, or become more
serious as is feared, there is no doubt
that all these lines will advance immedi-
ately.

Beans—

Austrian, hand picked ................
!o‘llb. picker . .

Pot, per sack
Pearl, per nci
Peas—

“phlt peas, ncl I Ibs,
ole peas,

RICE A\D TAPIOCA. ———Thoro is
little change noted in this market, and
it does not seem likely that any change
will be struck before November or De-
cember when the new erop arrives.

Rice and Tapioca—
No, 1 Japan, per b, ..

Tw?oeu purl

NUTS.—Very little being
done in this line. No chanzes in price
need be expeeted until new walnuts and
almonds eome on the market.

LATE WIRE FROM REGINA—
Sugar up 20 cents—10 cents on August
1 and 10 cents on August 5; flour ad-
vanced 25 cents August 3; lemons up $1;
coffees advance 25 per cent., and beans
jump 25 cents per bushel.

hllsln("i\

SASKATCHEWAN MARKETS.

REGINA, Aug. 5.—(Special by wire.)
—Harvesting  commenced in  Sas-
katehewan Thursday morning, July 30,
when wheat was eut on a farm at Eslin.
Similar reports have come to hand since,
stating that eutting has commenced in
other districts, and it is believed that
harvesting will be general between
August 10 and 15.

On July 31 flour advaneed 30 cents
per hundred; rolled oats jumped 15 cents
per 80-1b. sack, and the sugar market was
strong ‘with an advance anticipated by
local dealers at any moment; all as a
result of war. Reports from New York

CANADIAN GROCER

inferred that, even though Austria and
Servia waged war regardless of the other
nations, it would have a tendency to in-
crease the price of sugar. Germany and
Russia are the principal sugar beet pro-
ducing countries in Europe, and war in
these eountries will -have a far-reaching
effect on the general market. Another
commodity which would be affected as a
result of war in European countries is
beans, as there is a large importation of
Austrian and Servian beans used in
Western Canada.
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Evap. apples, 50’s
Potatoes, new,
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FISH AND OYSTERS.

MONTREAL.—Fish dealers are begin-
ning to speculate on the probable effect
of war operations on supplies. Certainly
in the event of extensive movements on
the part of the fleets and the declaration
of general hostilities the operations of
the fishing boats will be seriously ham-
pered, while at the same time the call to
the naval reserves is eertain to mean the
depletion of many fishing erews. How-
ever, the war is not likely to have imme-
diate effect on any of the fresh fish sup-
piles here, but imported varieties, such as
Scoteh herring and others from waters
which come within the field of hostilities
may be expected to demand big prices.
During the last week there has been fair
business, with an improvement in the
demand for smoked and salt varieties,
particularly salt herring. Haddock have
been secarce, and it is evident that they
are changing to other waters. The sup-

‘ply of salmon is getting short, and there

is practieally nothing coming from Gaspe,
although there are a few spawn salmon
from New Brunswieck. Receipts of hali-
but have been light, and fresh shad are
being replaced by frozen stock. Lake
fish have been coming freely. Brook
trout are now being received from below
Quebee. Receipts of fresh mackerel are
rather light, and there is a good demand
for lobsters at same stiff prices. There
is a general upward trend to prices for
seasonable varieties of fish.
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I errings, sel A n 5o
Kippered herrings, ordinary, 60 in box.
Smoked salmon, per Ib,

(‘Incoo herrlnp. basket of 15 Ibs.

FROZEN FISH-SEA FISH.

Salmon—Gaspe, large, per Ib.

Sal red—steel heads, pcr Ib...
Sal red—sockeyes, per P
Shimon i-Cohen o e, ﬁ‘:,
Bal pale quA l, per e
8al . pale qualla, dressed, per
Halibut, white western, hru
m.dlum per Ib.

Hlllbult eastern chicken and medium,

ner

Mackerel, bioater, per Ib,
Haddock, medium and Ia
Market eodmh per b,
Steak codfish, per Ib.
Canadian soles, per Ib,
Blue fish, per

FROZFN—LAKE AND RIVER.

White fish, large, per Ib.

\White fish, small !n!lbtu per Ib....
f.ake treut, large and nsd!un. 1b.....
Dore, & or round.

I'ike, dressed and hend!-, Tb.
Pike, round, per Ib,

PICKLED FISH.
Labrador, tierces 300 1b.
Labrador, bbls,, 200 Ibs...
Labrador, half bbis., 100 Tbs. .

Salmon,
Salmon,

ngs, Labrador, half bbls
ngs, Nova Scotia, bbls,
ngs, Nova Seoﬂl. hd( bbls.
lee tront, half bbls,
uebee sardines, bbls,

bee sardines, half bbis,
mn and sounds, per Ib.
Scotch herrings, lmnorud half bbls
Hol' errings, vorted milkers, hf
Holland herrings, imported milkers, k
Holland herr m:m alf bbls.

herr

—omoo E
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DRIED AND PREPARED FISH.

Dried codfish, medium and small, 100 1b
Dried hake, medinm and large, 100 Ib...
Dried llock medhm and large, 100 Ib.
D or skinless codfish, 100-1b. case..

I'tonelq- eodﬂlh l-lb. blocks, 20-1b, hn

ER R

Ronek- codfish, strips, 30-Ib,
ﬂhrvd;.led codfish, 12-1b, boxes, 24

%-1 ch. a box
Boneless codﬁlh in 2ib. and Sib. boxes
BULK OYSTERS, CLAMS,

solid meats,
mvﬂnnry. n).“l

=d
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Staniards,
Standards,
Selects, per r
Best clams, imp. ga
Rest nconopn fmp, gallon .
Rest prawns, imp. gallon ..
Rest shrimps, imp, gallon
Sealed best standards, quart eans, each
Sealed best sclect, guart cans, each

B0 0D+ 00 vt e a
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FOR SALE

FOR SALE — 240
scales, cheese cutter,
six-fret show case for candies.
dlan Grocer, Toronto.

AND 1200 PLATFORM
coffee mill, oval front
Box 56, Cana-




[FILOUR amd CERIESILS

War Puts Up Flour 30c. Barrel,
And Cereals Also Have Advanced

One of The Effects of The European Struggle.—
Question At Moment Is Whether Access To Old
Country Markets Can Be Had And When Deci-
sive Naval Battle Will Clear The Air.-~The Rise

In Wheat.

MONTREAL.

FLOUR.—The opening of the week and
tentative announcement that Great Brit-
ain would take part in what promises to
be a general European war saw an ad-
vance of 30 cents a barrel in flour mar-
ket, with the prospects of further in-
creases being made with the continuance
of hostilities. There has been a big
change in the market during the week.
The rapid developments in the European
situation were unforeseen, and the ad-
vance of 15¢ a bushel in the price of
wheat is really authority for a greater
advance than has been made. The mills
apparently hesitated in making the
advance on account of the weak eondi-
tion of the market, but were forced into
it by the price of raw material. Further
advances may be expected if there is any
assurance of the route to England being
protected for transportation, but the
first of the week found the mills refusing
orders for the export trade. Millers do
not think there is any possibility of the
British Government taking any action
to control the price of wheat and flour,
as has been threatened in FEuropean
countries engaged in the war, but such a
contingency might result in the event of
there being a scareity of food supplies
and danger of a war famine. At writing
the situation is very uncertain, and the
future for flour and wheat cannot be pre-
dicted with any more certainty than can
the development of events in Europe.
Manitoba Wheat Flour—

First patents
Second patents

Winter Wheat' Flour—
Flncy Patents ..
90 cent. ..

Stnhht roller

Blended flour

CEREALS.—In qympathy th’h rapid
advance in prices on grain market and
general tendeney for holding foodstuffs
in the face of the war in Europe, there
has been a general advanee in the cereal
market, althongh there are practically no
orders being taken at present for export
business. Rolled oats have gone up 10¢;
cornmeal 10¢, and rolled wheat 25¢.

55

Rolled Oats—
Small lots
25 bags or more
Rolled oats in cotton sacks, § cents more.
Oatmeal—fine, standard and ulated, 10 per eommt.
over rolled oats in %a, Iz Jute.
Rolled wheat— 100-Ib. bbis,
Small Jlots 310
Hominy, per 9-1b. sack

MILL FEEDS.—In sympathy with

Ioher prices in grain market and follow--

ing general firmness which has been
prevailing for mill feeds for some time,
there has been an advance of a dollar in
the prices for shorts, middlings and
moulee. The higher prices for flour and
the increase in the grain quotations would
warrant a bigger advance than has been
made, but it should be remembered that
for the present at least there is not likely
to be any export demand for feeds,
although this would undoubtedly come
in the face of continued hostilities.

L. eeBEER
3333383838

TORONTO.

FLOUR.—As a direet result of the
European war flour has taken an ad-
vance of 30 cents a barrel on this mar-
ket. This was announced on Monday,
and followed a similar rise in Montreal.
In the past week or more wheat has
advaneed from 20 to 25 cents a bushel,
and this is, of course, the direct cause
of the flour rise. Millers say the advance
would be greater if there was a surety
that the flour eould be transported across
the ocean without risk. If it eannot be
exported there is little chanee for {urther
rise at the present time.

Manitoba Wheat Flour—

CEREALS.—In sympathy with the rise
in grain priees, cereals have also gone up.
Rolled- oats have advanced 20 cents a

44

bag; rolled wheat is up 25 eents; corn-
meal 15¢ a bag, and oatmeal 25 cents.
All these changes are a direct result
of the war, as previous to the outbreak
this market showed little strength.

rl, 8
Ouunell standard, 98 lbs o
Oatmeal, (nmulnted 1bs,

Peas, Canadian, bo{nu bush
Peas, split, %

Rolled oats, 90-b,

Rolled wheat, 100-1b, bbl,

Rye flour, Iba,

Wheatlets, 9

Whole¢ wheat flour, 98 Ibs.

MILL FEEDS.—Mill feeds are also
firmer this week, although if flour gocs
up much higher it will have a tendency
to make the market easier. It is a gen-
erally aceepted faet whenever mill feeds
are high flour is low, and when flour
comes down mill feeds go up, millers
either making something out of the one
or the other.
Mill Feeds—
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Mixed cars,

Wheat moulee ....
Feed flour, per bag
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WINNIPEG.

FLOUR AND CEREALS.—The week,
with its rumors of far-reaching FEuro-
pean struggles, has brought quick
changes on the grain market, which were
followed by an advance of 50c¢ per bbl,
on flour. No one seems in a position to
say what the future will bring about.
This greatly hinges upon econditions in
Europe, and also upon operations on the
Grain Exchange.

The flour advance is having its effect
upon all other grain products; cereals
of various kinds having made marked
advances. Corn meal, for instance, is up
715 cents per ewt. The upward movement
has come so quickly that it is almost im-
possible to quote for all lines. It is also
impossible to get any clear idea as to the
movement in prices for the next two or
three weeks. The different manufae-
turers themselves seem to be in the dark
as to what will result.

Manitoba Wheat Flour—

Rolled oats. per 80 Ibs,
Oatmeal, fine, standard and gran'd, % Ibs ...,

.~

A good many are working the furrow
which others have turned, but the best
erop comes from the new ground.

Guthrie & Risdale, general merchants,
North Battleford, Sask., are adding a

stock of groceries.




FRUIT &VECETABLES

Good Tomato and Cucumber
Crops Anticipated; Apples Promising

Canadian Fruits And Vegetables Now Hold
Sway.—Imported Stuff, Apart From Bananas,
Oranges, Lemons And. Peaches, Gradually Wan-
ing.—New Potatoes Hold Price Well.

MONTREAL.

GREEN FRUITS.—Strawberries are
now entirely out of market, and the end
of raspberries is in sight; price is now
getting high. The raspberry season was
none too favorable for preserving, al-
though on a couple of days the price
went as low as 1lle. Reports indicate
that there will be a big yield of apples,
and Canadian varieties should be on
market shortly now. California plums
and peaches are holding their prices very
well, and imported grapes are now being
offered. In this market about the only
direct effect that may be expected from
the war will be with regard to lemons
from the Mediterranean. At present
price is reasonable, but a rapid advance
may he expected, and lemons look like
a good buy.

No. 1 Winesaps, box
Ol!llomh. basket ...

LN W

Graj Cal.,
Mp::m

Lemons, Messinas—
Extra fancy, 30 size .
Faney, 9 si;
Choiu. 300 size, bags

B
o833 & 33888

size
Rnpberﬂn per box
Blueberries, basket
California “unuloum per

O me W

Peaches, per box ..
Plums, per crate .
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Pears, Cal.,
Canadian ehorrlr- per bask

VEGETABLES.—During week there
has been a much better supply of loeal
vegetables, and result is noted in lower
prices for eabbage, cueumbers, beans, ete.
Tomatoes also are cheaper, and there ap-
pears to be prospects for a good erop.
Potatoes continue rather scarce and high
in price considering the season. Demand
appears to be only fair throughout.
Asparagus, Canadian, basket
Beans, wax, basket, Canadian ..
Beans, green, basket, f‘l;ld‘l';n

Beans, native. bushel, 17
New beets, doz.
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(‘urly lettuce, per box, 3 to 4 doz
Mushrooms, basket, 4 lbs,

no

Onione—

Spanish, per case

New Egyptian, per Ib.

Native, per dou. bunches ...
Parsnips, new, per dos. bunches
Parsley, Canadian

bushel, 17-20

green,

3% qt. basket

ODHOW oSwm
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Radishes, per doz. bunches ..
Rhubarh, dozen
:!plnal:ll lmt‘luém in boxes

‘hwniyn Quebec

Tumi Canadian, bag .

Tomatoes, Mississippi (4-bkt, orate)..
Tomatoes, Jersey, bushel crates ....
Tomatoes, Ontario, basket
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TORONTO.

GREEN FRUITS.—Canadian cherries,
raspberries, black and red -currants,
gooseberries, blueberries and Lawton-
berries are still on the local market. In
view of the waning of their season many
of them are fairly high in price, but
others are no higher than at the height
of the season. Cherries are 60 cents a
basket wholesale; raspberries from 12 to
14 cents, and gooseberries from 50 to 60
cents,” basket.
large quantities, selling from 20 to 50
cents a basket. There is not much
change in.the lemon situation, as this is
a between-season in the Mediterranean;
the market will, however, likely be firmer.
Valencia oranges from California are
selling well.
Apples, Can.,

Bananas, per bunch

Black currants, basket .
Blueberries ie
Cantaloupes, crates, Can,’

Cherries

CUD DD
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Clllfnrnln. late Valencias
Lemons,
Limes, per 100
hwtonherrln per box
Plams, box
’e‘rl California, box ..
I , Cal., crate
‘enche- Georgla, 6-bkt, crate, F'Ihortu
Raspberries, box
Red enrrants, basket
Watermelons

VEGETABLES.—(Canadian tomatoes
are arriving in good quantities and selling
rapidly. The price is around 50 to 75
cents per basket. New potatoes are also
arriving extensively from Western Onta-
rio, and selling at between $1.40 and
$1.50 per 90-pound bag. The last car of
imported came last Saturday, and is
offered at $3 per barrel. Cucumbers are
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Canadian apples are in °

plentiful, and selling at 25 to 40 cents.
Texas and Spanish onions are quoted at
less than heretofore.

Beets, Canadian, new, doz, bunches
Beans, Canadian, basket
Cabbage, Canadian, crates
Carrots, Canadian, new, doz, bunche:
Caulifiower, crate
Cucumbers, Canadian, basket .
Celery, doz.
Comn, per doz.
ttuce, doz, .
Com, per doz. ..
Mushrooms, per Ilb.
Onions—
Green, long, doz. bunches
Texas ouions, 50-1b, crate
Spanish, big, crate
Green peppers. hasket
Potatoes, new bbl,
New, Canadian, per bag
Peas, Canadian, basket ..

CCC0COO-UTAWS BOCOCOSHOHDO
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Tomatoes, Canadian, blsket .
Radishes, Can., per
Watermelons

GREEN FRUITS.—Grapes from On-
tario have not yet arrived, but are ex-
pected to be upon the market shortly.
There is a good demand for California
peaches and a fair ‘demand for plums.
The excessive heat has tended to stimu-
late the trade.

Apples—

resh Cal.
Bananas, b, .
Cherries, f
Cherries, n;,y 10-1b, cases...
Grapefruit, 54-6480 size, case ...
Lemons—

§8

Oranges—

California Vﬂa:cln
Peaches, fresh, Cal. ...
Plums, fresh, Cal. .....
Raspberries, per crate . ve

VEGETABLES. \Iew potatoes are
becoming more plentiful, but are holding
a firm price tending downwards and are
selline well. The demand for vegetables

is satisfactory.

WHE AR ANOON
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Celery, Mich., case
Cucumbers, extra fancy, hothouse, d
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New potatoes,

Potatoes, old Southern, bnsh
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Retailers of Port Credit, Ont., refuse
tc sell bananas at a loss. and without
any exception thev all charge 25¢ a dozen
thus making a fair profit. g

Shallots,

Reen ™ el

An Oshawa, Ont., reader told our rep-
resentative last week that he considers it
just as much his business to read Can-
adian Groeer everv week thoroughly, as
he does to make up his cash aceount
each night.




PRODUCE-&PROVISIONS

Provisions Little Affected Yet

By the European War

Fact That Few Commercial Boats Are Moving
On The High Seas The Reason.—Market Sagged
In Chicago.—Butter Firmer And May Go Up.—

Eggs a Shade Firmer.

MONTREAL.

PROVISIONS.—Prices rule the same
for provisions. Outlook is that under
general conditions existing and an open
road to Europe, short receipts and the
tendenecy for increasing cost of food-
stuffs in war time, prices will go higher.
There is a shade firmer tone to market
for pure lard, and prices have advanced
half a cent. Smoked and cured meats
are in firm demand, and may be expected
to advance.

Hams—
" Medium, per Ib,
Large, per 1b. ...
ks—

oo

58

3
4

Flasks, bove In, aot smoked ...,
Barrelled Pork—
Heavy short cut mess .

ow
018
e
01
0%
0%
(3]
(B
(3]
0 16%
on
o2
(3]
o
0 15%
0 16%
015%
bbl.

27 50
7 50
27 00
2% 50
0124

Tubs,
Boxes,
Pails,
Pails,
Cases,
Cases,
Bricks,

Boxes, 50 1bs., net

Pails. wood, 20 1bs,, net .

Pafls, tin. 20 Ihs., gross ...

Cases, 10-1h, tins, 60 in case.

Cases, 3 and 51b, tins, 60 in case..
Bricks, 1 1b, each

. hotiste M ...

BUTTER.—Despite fact that in some
quarters it was considered a mistake in
advancing price for butter just so soon
as exporters came into the mar-
ket, and thus making a spread which
prevented further business, the undertone
continues firm and there would appear
to be prospects for an advanece in sympa-
thy with foodstuffs in general in view of
the European war. Receipts show some-
thing like a deerease of 52.000 packages
to date as compared with last year,

CHEESE.—The market has been up
and down during the week, firmness com-
ing eventually in the face of demand

for overseas shipments. However, situ-
ation now is that there is little prospect
for immediate export on account of
European war, and market is unsettled.

New

EGGS.—Demand for fresh eggs eon-
tinues good and there is a firmer tone to
market, selects having advanced 1e, while
new-laids are strong at 29¢.

HONEY.—There is no change in the
honey market, which continues very

weak.
White Clover Buckwheat
1b. b,

0%

010

010

0150 18
POULTRY.—With farmers busy with
the harvest, receipts of poultry have been
small and prices continue firm with de-

mand good in proportion to supply.

Fresh stock:

[

: ®ooo;
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TORONTO.

PROVISIONS.—The provision market
shows but little change from a week ago.
Live hogs remain steady, and so far as
this country is econcerned the European
situation has not affected the market.
On the Chicago market the war even
lowered the price on aceount of the faect
that there is no means of exporting these
products to the Old Country. This in
face of the advance in wheat and flour
shows how difficult it is to gauge the
situation accurately. The lard market
dropped almost a dollar a tierce, and
later on the pork market showed even a
biceer decline. Reports from England:
indieate an advance of from 7 to 10 per

cent. in canned meats due to the war.
Hams— '
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BUTTER.—There is an evident firm-
ness in the butter market this week, quo-
tations being raised about a cent all
round. This is what we stated last week
would likely be the ecase. This ecan
scarcely be attributed to the war, but it
i« a possibility that butter will see fur-
ther firmness in view of the European
embroilment. Britain secures consider-
able butter from the Continent, and as
the trouble will have a tendeney to cur-
tail these shipments, Britain must look
elsewhere. New Zealand shipments to
(C'anada will also be lessened, which will
have a tendeney to firm prices here.

Butter—
Creamery prints, fresh made

Separator prints :

Dairy prints, choice

Dairy, FRE b

FGGS.—While there appears to be suf-
ficient eggs in the country for present
purposes, some firms have advanced
prices above fizures ruling a week ago.
The demand is seasonable. For one
thing there will likely be a halt in ship-
ments of eanned Siberian eggs, used ex-
tensively by the bakers and biseuit manu-
facturers. This will tend to firm prices
of the lower grades here.

HONEY.—There is little new to report
in honey. Some new erop is coming in,
but there is still a good supply of old for
sale by wholesalers.

Hon

CHEESE.—The curtailment of ship-
ping - will tend to a heavy supply of
cheese on Canadian markets. This, how-
ever, may not last very long. At time of
writing there is nothing new in the
market.

17
16%
%

L}
0
0
0 14%




POULTRY.—There have probably
been more spring chickens arrive than
the actual demand would warrant, and
the price has sagged in consequence.
Live chickens were being sold at 18 cents.
There is a good demand for fowl.

s Poh

PROVISIONS.—The only marked
change has been in eggs, which have de-
clined very largely. In smoked and
cured meats, the market remains firm,
but no advance in prices has been struck.
A good demand is being experienced for
lard, and this is expected to grow.

Beooss
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BUTTER.—Sufficient supplies of this
commodity are being received, but there
has been no change in price, and one
does not seem likely to come immediate-

CHEESE.—The markets continue firm
—-no likelihood of an immediate advance.

0

EGGS.—There seems to be almost an
over-production of eggs at the present
time. These are being shipped in large-

ly, with the result that prices have drop-
ped to 18e¢, this in face of the fact that

a week ago no decline was expected. It

is not thought that a change will be
struck for the next fortnight, but if the
weather is excessively hot the losses re-
sulting from this may force the prices
up somewhat.

, extra fist

e

WEEEKLY CONFERENCE
(Continued from page 29.)

lower than they are to-day. We used
to sell them then at 2 oz. for 5 cents, at
the rate of 40 eents per pound, and make
money on them, too, but those days are
past. When you consider that celery
seed costs to-day around 60 to 70 cents
per pound, whereas not so long ago it
was only about 12 cents, and that carda-
mon is around the two-dollar mark, ete.,
you will see why we have had to raise
our prices to the consumer.

““During the coming week I would like
you to feature the fact that our piekling
mixture contains all varieties and that,
therefore, it is of as high a quality as

CANADIAN GROCER

can be purchased. We ought to bring
out this point in all our selling plans, and
particularly in the newspaper advertis-
ing and in our conversations over the
counter and phone. Tom’s idea that we
have & list of all the varieties tabulated
on a piece of eardboard is a bright one,
for it will help impress our customers
with the faet that we are giving them
high-quality goods. The outlook for a
big erop of tomatoes, eucumbers, onions,
celery, ete., is splendid, so that we should

have no diffieculty in making good sales

this year.’’

An Idea for a Window.

These last words of Lawrence gave
Tom Pepper the cue for his window trim.
The rear of the window he filled with
regular rows of tomatoes, beets. onions
and eucumbers in a most inviting man-
ner, while in the centre and to the front
he placed in attractive platters samples
of whole mixed pickling spices, as well
as samples of a number of them separ-
ately. On each platter was a neatly-
written card with the name of the spice,
and to the rear hung a large show card
bearing the words: ‘‘With these spices
and vegetables you ean’t go wrong.’’
Another card read: ‘‘Sixteen different
kinds in our mixed pickling spiece.”’
Frank Hastings sent the newspaper a
fine piece of copy with the heading:
“‘For vour pickles and sauces von want
a superior mixed spice and good vine-
car.”” With a eampaign of this sort on,
no one will be surprised to learn that the
Lawrence staff sold a large quantity of
pickling requisites that week. TLawrence
himself was not surprised because he had
already sufficient testimony to the good
results obtained from a well-informed
staff and to concentration on a particu-
lar line for a week.

i
HINTS FOR THE CLERK.

Boat rockers on the sea of business de-
serve their fate.
e o 0

Some men are honest because they are
too poor to be otherwise.
- L] L]

It sometimes happens. that the chap

who hesitates doesn’t get lost.
L ] L ] -

Be sure yon are right but don’t be too

darned sure that everybody else is

wrong.
. s 0

Some fellows don’t think they are be-
ing treated right unless youn say to them:
‘“What are you going to have?’’

Many of us know just what we would
do in the other fellow’s place but never
succeed in doing the right thing in our
own place. we vl
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WANT A FIXED WEIGHT.

Ottawa.—At a meeting a short time
ago of the Retail Grocers’ Associa-
tion it was decided to bring before
the Agricultural Department what
the association eclaim to be short
weight in Canadian packed boxes of
strawberries. It was claimed by
some of those present that two boxes
of American packed fruit would fill four
boxes of the size used in Canada, hence
the unanimous decision of the members
to draw the attention of the Agricultural
Department to the short weight.

In reference to the above elaim of the
grocers, several of the local fruit dealers
were approached on the subject. The
first man repudiated the idea that four
boxes could be made from two of Ameri-
can picked goods. ‘‘There’s a difference
of half a pound in the two boxes,”” he
stated, but the Government does not
guarantee any weight to be put into a
box. In this T think they make a mis-
take and should be remedied.’”’ He point-
ed ont that the grocer ordering fruit
could not handle the same quantity as
one who dealt entirely in the business
and that many visited the exchange and
after purchasing a few packages drove
around the market with them. ‘‘The
fruit would naturally settle,”’ he claim-
ed. All this after the fruit had been
handled at the exchange and thrown
from car to motor truck and from that
again to the warehouse.

F—

NEW BRUNSWICK MARKETS.

St. John, Aug. 6.—War has greatly
disturbed local markets. There is a big
run in flour and sugar from reports of
scarcity and high prices circulated, and
both have advanced.

Manitoba flours are 30¢ higher, and
Ontarios 40c. Dealers are assuring cus-
tomers no need fear for supplies. Pro-
vision market firmer. Corned beef has
made a stiff advance, and American and
domestic pork is higher. New cheese is
also up, and corn meal has advanced 10
cents. Sugar advanced 10 cents.

Pro

eef, coned, 1 1b. ..
Beef, comed, 2 1b, .
Pork, American dwhrr bbl..
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r—
Standard granulated
United Empire
Bright yellow ..
No, 1 yellow ...
Paris lumps

Red_Bpr(nc, per case
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CANADIAN GROCER

With this
trade-mark
on your
jam stock
your business 1s sure

If you handle the famous Banner Brand Pure
Fruit Jam and key your business to its fine
satisfying quality—you need never fear for
your success.

Banner Brand Jams are made of fresh, ripe
fruits and apple jelly without the use of pre-
servatives or glucose. They have the natural
fresh fruit flavor and a high quality and
purity found only in the highest grade, high-
priced goods, and yet Banner Brand Jams are
popular-priced.

Put up in the original tumbler (12 oz.), Nos.
2, 5 and 7 gold-lacquered, sanitary pails and
30-1b. wood pails for bakers’ use.

Limited
TORONTO
340 Dufferin St.

[.Lindners

WINNIPEG
306 Ross Ave.

Representatives:
H. Whissell, 2928 Drolet St., Montreal: H. D. Marshall, Ottawa: W, L, Mc~
Kenzie & Co., Edmonton and Regina: Jacksons, Limited, Calgary; H. E,
Gross, Vancouver: R. 8. Mcindoe, Toronto.

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE IN THIS DEPARTMENT IS $56
PER INCH PER YEAR

BAKING POWDER.

COOK'S FRIEND BAKING
POWDER.

In Cartons—
No. 1 (25c¢ size), 4 dos
No. 1 (25¢ size), 2 dos
No. 2 (10c size), 6 dos
No. 2 (10c sige), 8 dos......
No. 8 (5c size), 4 dos

In Tin Boxes—
No. 13, 1-1b, 2 dos.
No. 14, 8-o0x., 3 dos.
No. 15, 4-o0s., 4 dos.
No.

No. 17, 6 1bs.

ROYAL BAKING

Sizes
Roynl-—mmo

POWDER.

“

Barrels—when packed in bar-
rels one per cent. discount will
be allowed.

WHITE SWAN SPICES AND
CERRALS, LTD.
White Swan Baking Powder—
Se¢ tin, 40c per dos.; 4-os. tin, 65¢c
per dos.; 6-os. tin, 80c per dos.;
8-0s. tin, $1.20 per dos.; 12-0s.
tin, $1.60 per dos.; 16-0s. tin,
$2.25 per dos.; 83-1b. tin, §8 per
dos.; 5-1b. tin, $9.50 per des.

FOREST CITY BAKING
POWDER.,

12-0%. tins
16-08. tins

Keen's Oxford, per 1b. .
In 10-1b. lots or case .....

COUPON BOOKS—ALLISON'S.
For sale in Canada by The

- BEby-Blain Co,, Ltd., Toronto; C.

O. Beanchemin & Fils, Montreal,

$2, §3, $5, $10, $15 and $20. Al

same price, one size or assorted.

UN-NUMBERED.
100 books and over, each 0 08%
500 books to 1,000 books. 0 03

For numbering cover and each
coupon, extra per book, 3 cent.

CEREALS.

WHITE SWAN S8FICES AND
CBEREALS, LTD.

White Swan Breakfast Food, 2
dox. In case, per case, $3.00.
The King’s Food, 2 dos. in case,
per case, $4.80.

White Swan Barley Crisps, per
dos., $1.

White Swan Self-rising Buck-
wheat Flour, per dos, §1.

White Swan Se -rising Pancake
Flour, per dos., $1.

Whlta S'Y;a Wheat Kernels, per

Whlte Swan Flaked Rice, §1.

White Swan Flaked Peas, per
dos.,

DOMINION CANNERS.

Aylmer Jams. Per dos.
Strawberry, 1912 pack....$2 15
Raspberry, red heavy

syrup .. sesesereese 318
Black: Currant ..... .
Red Currant
Peach,

sy rng
Pear, nrt., huvy lrrnp

Jellies.

Red Currant

Black Currant

Crabapple

Raspberry and red currant
Raspberry and nonborry
Plum jam

Green Gage plnm. stoneless
Gooseberry

38 &8
F

Pt e e e DO DO 0D 0O
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Marmalade.
Orange jelly
G

Pure Preserves—Bulk,
5 1bs.
Strawberry ..... [ ]
Black currant ..
Raspberry

14's and 30's per Ib.
Freight alowed up to 25c per
100 lgc.

Strawberry ...... 08
Black currant ...
Raspberry ....

COCOA AND CHOCOLATE.
THE COWAN CO, LTD.

Cocon—
Perfection, 1-1b. tins, dos...
Ferfection, 3-1b. tins, dos.
Perfection, 3-1b. tins, dos.
Perfection, 10c size, dos..
Perfection, 6-1b. tins, pcr lb
Soluble, bulk, No. 1,
Soluble, bulk, No. !
London Pearl, per 1b

Special quotations for Cocoa
in barrels, kegs, etc.

cooccomus
BE88388sS




CANADIAN GROCER

Sit in your office

and get your Western business through us

With seven large warehouses and a
staff of live representatives in daily
touch with all parts of the vast West-
ern territory, we are in a position to do
better justice to your line at less expense than you could by
sending out travelers to call on the trade direct.
We are well known and handle only reliable lines. We are
open to handle accounts in Western Canada for manufac-
turers of Europe, United States and Eastern Canada. We
guarantee sales.

Full particulars and terms on request.
: 4 Wholesale Commission
NlChOISon & Baln, Merchants and Brokers
HEAD OFFICE—~WINNIPEG, MAN.

REGINA SASKATOON EDMONTON CALGARY LETHBRIDGE VANCOUVER

A tip on the side,
Mr. Grocer

Did it ever occur to you that you can make more money selling
Malcolm’s lines of Condensed Milk and Condensed Coffee than
mﬁ_ other hine on the market? Malcolm’s lines of Milk and
Coffee are making new and satisfied customers every day. For
ggdity and deliciousness they are unsurpassed. Our Condensed

ffee, with milk and sugar added ready for use, is a seller from
the start. No other brand can equal it for flavor.

PRICES:
8t. George Brand Ooffee, 2 doz. incase .......... $4.80
8t. George Evaporated Milk, 4 doz. in case ...... 3.60
Banner Condensed Milk, 4 dosz. in case ......... 5.26
Princess Condensed Milk, 4 doz. incase ......... 4.50
Premier Machine Skimmed, 4 dos. in case ....... 3.80

Order them from your wholesaler or direct from the factory. Delivered
in 6-case lots to any point in Ontario or East of Halifax. We will
prepay {reight up to 60c. per 100 Ibs.

Malcolm’s Condensing Co.

St. George, Ontario
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When Buying
Seeded Raisins

You are Sure to get
the very Finest quality

if you specify

“PANSY” brand
Fancy Quality

“DAPHNE” brand
Choice Quality

Packed by
Guggenhime & Co.

“Yes, Ma’am

WINDSOR

is the best
Table Salt

we handle

§e

Unsweetened Chocolate.

Sngmno chocohtg, »'s
boxes,
chocollu.
size, 2 dos. in box, dos..
Perfection chocolate, 10c
size, 2 and 4 doz. In box,
per dos. .

Sweet Chocolate—
%'s and
boxu R b

Dinnond. e'l nnd Ts, 6 and
12-1b. box

Diamond, Ki. 6 and 12- Ib
boxes .

Icin for Cake—

Chocolate, white, pink,
lemon orange, maple, al-
mond, cocoanut, creai,
in 3 1b. packages, 2 dos.
in box, per dog.......... 09

Chocolate «.onfections Per 1b,
Msaple buds, 5-1b. boxes.. 0 37
M1 medallions, 5-1b.

os
028
on
028
o3
0 rr
Cobo drops, B-1b. boxes..
Lunch bars. B-1b. boxes.. 0'1
Milk chocolate, B¢ bundies,
8 dos. In box, per box.. 138

nonl Milk Chocolate, B¢

2 dos. In box, per
ﬁ'o”' B P em

1b. boxes, 037
Nut milk chomlnte Sec bars,

24 bars. per hox 085
Almond nut bars, 4 bars

per b

Agents—f". B. Robson & Co.,
Toronto: rhes & N
Montreal: J.
Halifax, N.8.: Buchanan &
don Wlnnlpel

n %. %. and 1- lb tins, 14-

lb hoxes, per |
10c tins, 3 dos. In ‘box, dos.

JOE™ P. MOTT & 00.'8.

G. J. Estahrook, 8t. John. N.
B.: J. A. Tavlor. Montreal: P,
.+ . M. Hannum, Ottawa,
nt.; Jos. B. Huxley & Co., Win-
nipeg. Man.: Tees & Persse. Cal-
gary, Alta.: 'Johnwon & Yockney,
Tamonton: D. M. Doherty &
Co., Vancouver and Victoria.

ml'{o 10c sise cfor eookin.)

on. 0%
Mott's hreakfast cocon, 2-

dox. 10c size, per dos. .. 080
Nnt milk bars, 2 dosen in

Na. 1 ‘ehoeoiate.
'em mmt Navy chocolate, 02

100
024

WALTER BAKER & CO., LTD.

Preminm No, 1, elm-olan I(
nd' %-1b. hl. “ : rr._
st cocoa, 1 .
tine., ‘k :l.llll'l
mt ohmlm % and -";
cakes, 6-1b. hoxes, 24¢ 1h.:

TR i R0
sweet elmllb. 1’-!5

cakes, 6-1b. boxes, 2ic J.
con cocoa (hot or cold soda), 1-
1b. tins, 34c.lb.: cocon,
&b, pegs o-lb. gs, Slc Ib.
Be enrton, [ ]
cartons to 3

s 0X
Caracas nblctl. ‘e clrtonl. 2%
tons to box, 65c.
The above quotations are f.
o.b. Montreal.

CONDENSED AND
EVAPORATED MILK.

BORDEN MILK CO., LTD.

Bast of Fort Wlllhm. Ont.
Preserved—
Bagle Brand, each 4 do:. .3 Oﬂ
Re ndur Bnnd uch 4

Pnrlty Brand, each 4 dos.,
Challenge Brand, each 4

OE. 4.50
Clover Bnnd each 4 dos.. 4 50

Evaporated (Unsweetened)—
8t. Charles Brand, small,
each 4 dos.
Purlou Brand, lllll ‘each

l' Chulu Bnnd, !'nnny
each 4 dos.

Peerless Bnud. I'nnuy.
each 4 dos. .....evvunns

Jerse, Bnnd. Family, each

8t. Charles 'i.’»."" tail,
each, 4 sansses

P"eﬂm Bnnd ull ‘each ¢

Jomy nma, ull ueh 4 A

each 2 dos. ...

each, 2 dos, .
Jc;uy Brand, Hot

st. C‘llurludnnnd gallons,

£’ 2.
“mmdeor" Coffee d
, “large,” each 2 dos.
“mlndnr" Coffee and
umx “small,” each 4

5 50
"nn-l" Coﬂeo and Mk,
each 2 dos. 400
"Bolndeer" Cocoa and Milk,
each 2 d08. ....cocvveeees 480

WHITE_ SWAN SPICES AND
CEREALS, LTD.

WHITE S8WAN BLEND.

1-1b, decorated tins, Ib
Mo-Ja, %-1b. tins, 1b.

Mo-Ja, 1-1b. tins, 1b,

Mo-Ja, 2-1b. tins, 1b.
Presentation (with tumblers)
per 1b.

MINTO BROS.

MBELAGAMA BLEND.

Ground or bean— W.B.P. RP.
1 and wsssseee O 0D
seesssss B8 98N

% ...... 037 038

Packed in 30's and 050-1b. case.
Terms—Net 30 days prepaid.

FLAVORING EXTRACTS.
SHIRRIFFS,

innumntlul.
1 os. (all flavors), dos. ....
2 os. (all flavors), dos.....
2% os. {ull flavors), des..
4 os. (all flavors), dos,...
6 ox. (all flavors), du seans
8 os. (all flavors), dos....

8:....-

CRESCENT MFG. CO
Mapeleine—
2-o0x. bottles }null at *
4-0x. bottles (retall at “e
l»” Mlh (nnll

m‘muuﬂ at "‘ :




CANADIAN GROCER

Absolutely Pure
The only baking powder
made with Royal Grape
Cream of Tartar

No Alum,No Lime Phosphate

ALL grocers should
carry a Full Stock of
Royal Baking Powder.

It always gives the
greatest satisfaction
to customers, and in
the end yields the
larger profit to the
grocer.

THERE IS NO SUBSTITUTE

”

—makes the
baking good

When the housewife uses
Forest Oity Baking

Powder the resull§ is light,
fine-grained, tasty baking.

To the dealer it means a
satisfled customer and
continued patronage.

Forest Oity has been a
home favorite for over 25
years.

Stock and Display.

Gorman, Eckgtm & Compag};
London Ontario

Western Selling Agents

Mason & Hickey, Winnipeg

63

| Cooked Hams

Thisis the Season for
Cooked Meats. Are
you cultivating this
trade on your pro-
vision counter? You
will find it both pro-
fitable and attrac-
tive. Let us send
you particulars.

F. W. FEARMAN CO., Limited

Hamilton, Ont.




GANAREIAN GROQER

Here are a few of

McVitie & Price’s
BISCUITS

established favourites from the Old Country, which

every grocer should stock
DIGESTIVE.

SCOTTISH ABERNETHY.

ACADEMY 'CREAMS.
CREAMY CHOCOLATE.
OSBORNE.

RICH TEA.

SMALL PETIT BEURRE.
CORONATION.

BUNTY CREAMS.

BUTTERETTE.
ROYAL SCOT.

“The Premier Biscuit of
Britain.” Finest wholemeal.
The Scottish favourite.
Rich cream - filled short-
bread biscuit.

Chocolate  biscuit
with cream.

The standard Old Country
biscuit, delightful flavour.

Popular Scottish tea bis-
cuit.

Fine butter flavour.
Rich shortcake,

Butterfl shape, cream
sandwich, almond flavour.

Light short-eating cracker.
Ideal tea or coffee biscuit.

filled

Recognized Official Agents in the following cities:—

Halifax, Montreal,

Toronto,

Winnipeg, Calgary,

Edmonton, Lethbridge, Vancouver and Vietoria

SUMMER F

Cantaloupes

Genuine Sweet Deckers
California Pears

Plums

Finest Georgia Peaches

In 6-Basket Crates

Watermelons

FRUITS

New Potatoes

Lemons Oranges Limes

and a full assortment of local Fruits
and Vegetables

Importersifrom All Parts of the World

 WHITE & CO., Linited, Toronto

BOAR'S HEAD LARD
COMPOUND,

N. K. FAIRBANK (0., LTD.
Tierces

' Cases, 8 Ibs., 20 to case.. 0 11

Cuu. 5 Ibs., 12 to case .. 0 11
Cases, 10 1bs. ., 6 to case ., 011

F. 0. B. Montreal.

MARMALADE,

SHIRRIFF BRAND.
“SHREDDED." *
11b. glass (2 dos. case)$1 90 §1
2 1b. glass (1 dos. case) 3 20 3
41b. tin (1 dos. case) . 550 B
7 1b. tin (3% dos. case) 860 8

“IMPERIAL SCOTCH.”

1 1b. glass (2 dos. case)$1 60 §1
21b. glass (1 dos. case) 2 80 2
4 1b. tln 1 dos. case) 4 80 4
T 1b. tin (34 dos. case) 776 7

MUSTARD.

COLMAN'S OR KREN'S.
Per dos. tins.
$1 40

Durham, 4-1b. jar
Durham, 1-1b. jar

VERMICELLI AND MACARONI

C. H. CATELLI CO., LIMITED.

Hirondelle Brand.

Prices for Qnob«:. "
P Loou.
Vermicelli, Macaroni,
g! Macaroni (lhort
cut), Animals, Stars, Al-
phnbot-. !mnll Paste As-

A
& klo 1bs. “ »
pkgs,,
™7
mmcﬂu Brand.
assortment ..0

Catelll Brand.
Vermicelll, Macaroni, ln-
ghett, 30 1bs. (loose) . 5
Ib. cases, 1 1b. pkgs. .... B
Terms, Net 30 days.

Ontario.
L' BTOILE (STAR) BRAND.

Freight Prepaid.

1. pkg., ses or more .07
llb pk‘.at than 25 case w

lb box, loose, per Ib,.
10 1b. box, loose, per Ib,
21 b, loose, long, per box uo
Terms net 30 days.

JELLY POWDERS.

JBLL-O.
Assorted case, contains 2 dos 1 80

Straight.

Lemon, contains 2 dos. ...
Orange contains 2 dos. ....
Strawberry, contains 2 dos.
Chocolate, contains 2 dos. .
Cherry, contains 2 dos. ..
Peach, contains 2 dos. ...
Weight, 8 Ibs. to ea Frel

rate, 2nd class “' iy

JELL-0 ICR CREAM POWDBER,

Assorted case, contains 2 dos 2 50

Btraight.
Chocolate contains 2
:tullln eo-u'l'nut:do:‘:‘. : .
berry contalns
Lemon contains 2 dos. - ;g
Unflavored containg 3 dos.. 3 50

Wi t 111 Freigh
- nh.-h?d?n‘ -t

ot ek ek ek
S 8333388

L,

. dosen
6 doze

_SOAP AND WASHING
2 . POWDERS, ~

!N A.P HAND CLEANBR.

ok Bees

80 days. :
RICHARDS' PURE SOAP.

5-case lots (delivered), $4.15 each
with 20 bars of Quick Naphtha
as a free premium.

Richards’ Quick Naptha Soap.
GENUINE. Packed 100 bars to
case.

FELS NAPTHA.

Pdm;Onurlo and Quebec:

Less than § cases
Five cases or more

STARCH.

THE CANADA S8TARCH CO.,
LTD., EDWARSBURG BRANDS
and
BRANTFORD BRANDS,

Bozxes, Cents.
Laundry Starches—
40 1bs., Canada Laundry... 08
, Boxes Canada white
loss 1 Ib, IT
48‘ lt' No. 1 wh te or blno.

48 1bs., No 1 whlu or blue,
tl CArtons ...... ..
, No. 1 white. .
200 llu.. bbls,, No. 1 white. .
30 1bs., Edwarsburg silver
(lou, 1 lh. chrome plfn.
bs. lﬂnr gloss, in 6

ao lbo..
draw 1id boxes
100 1bs., kegs, sllver .lou.
lum crystals
28 1bs., Bnlonl Satin, 1-Ib.
cartons, chrome label ... .0TY%
1bs., Benson's Enamel
(eold waur). gcr case .. 300
1bs.

eold wnur). por euo .. 100
Cellulold—boxes containtng
45 cartons, per case .... 3 00

Cullnary Starch.
40 1bs. W. T, lnlo. & Co's
40 u.' . Canada "pure ‘cors
(l’-lb. ‘boxes ¢ higher.)

Casco Potato rlolr. a-n
boxes, per Ib,

num'mn STARCH.
Ontario and Quebec.

Laun Starches—
Canada Laundry—
Boxes about 40 lrgt
Acme Gloss Starch—
1lb cartons, boxes of 40

nnty White Laund
&lb can! u es. of 48 lbs.

¥y Wlltl Gioil-—'
1-1b, hley nmn. cases 30

o.-..-..

0—lb tz trunk
toy, b, toy

" “lock and
rum, wttl
8 In case .. 08

Celluloid Starch—
Boxes ee::.ulnlu [} eamu.

1-1b. plu,.boulcfﬂlbt..ﬂ“
“Crystal Maise” Cora
1-1b. pkts., mnnn‘g'ﬁr‘i

(B01h. bose e bigher than




CANADIAN GROCER

Wily Not
Adopt Us
NOW

The above cut shows an article of daily use in \ SN T and share in the many
every household in Canada. We specialize on T P T repeat orders we are

/S A bringing Canadian
Scrubbing o ) e

Wrrite us or our Can-
; 3 ¢ adian Representative
Brushes ' ADI in your city for prices
. and samples.
and have the cost of this elass of goods reduced to WE W
s minimum. The Dealer gets the advantage of this
when he buys our Brushes. We have a large range CANADIAN RBPRESENTATIVES:
in every slosy of material which show good margine British Golumbia--HampIn. & Breretos, Lod
of profit in lines to retail from 10 cents to 25 eents. Edmonton, Alta.—Geo. J. Benjamin. : :
Remember it's the KEYSTONE BRAND. Losdon, Ont—J, Ratley Brows.

St. John, N.B.—Walter W. Chase.
Toronto—Harry Horne Co.

Stevens-Hepner Company e LR
l ‘ “ l MADE ONLY BY
Port Elgin, Ontario. Geo. A. Bayle, St. Louis, U.S.A.

Established 1888—Originator of Horseradish Mustard, Pea-
nut Butter, Horseradish Cream, Etec,

ILL GROW WITHOUT NURSING

PRI Y 4

NOTICE'

We have secured an injunetion in the Supreme
Court of Ontario against a manufacturer from sell-
ing ehewing gum put up in packages tending to de-
ceive the public into thinking it is THIS GENUINE:

Wrigley’s Spearmint has been eonsistently and
widely advertised throughout Canada. The publie
will instantly detect the fake upon trial, for it has
not the resiliency and smooth-chewing quality of
the genuine. Handle the real goods and insure
steady sales.

Be Sure It’s Wrigley’s I
Wan. Waiglay Jr. Co.s Lad., 7 seott Suest, Teronte O |IEHDRERRSAROARMARRRERRRORRRUARRUARERARUARRAR IR




CANAD;AN

Brunswick
Brand Sea Foods for
Profitand Reputation

They will win for you a larger and
more profitable fish trade. The high
quality and moderate price of
“Brunswick Brand’’ Sea Foods has
produced a large trade, which com-
bined with conscientious business
methods is- ¢onstantly increasing.
They are proven winners and will
add to your prestige-as-a dealer of
quality goods.

Located close to the fishing grounds
we get the pick of the fishermen’s
catehes—Our plant is modern and
strictly sanitary, one of the largest
on the Atlantic Coast.

Here are a few of our satisfaction-
giving leaders:
14 0il Sardines.

% Mustard Sardines

Finnan Haddies
(oval and round tins)

Connors Bros., Limited
Black’s Harbor, N.B.

Kippered Herring
Herring in Tomato
Clams [Sauce
Scallops

._...-u-n-—-/
0t e e g e D

D

GROCER

OCEAN MILLS, MONTREAL.

Chinese starch, 16 os. pack., ¢
dos. per case, h Ocean Corn
Starch, 16 os. p-ck 4 dos. per
case, 83.00 Kln‘ Corn Starch, 16
os. pack dox. per case, u:z
Ocean Bine Mange, all hnvou,
8 oz. pack., 4 dos. per case; $4;
Ocean Borax, 8 ol. pack., 4 dos.
ger case, $1.80; Ocean Baking
oda, 8-om. pncnn 120 pack-
ages, per case, $3; Ocean Baklng

Soda, 16 os. pack., 60 pack.

case, $3; Ocean Bnkln‘ Powde
1 1b. plck 3 dos. per case, 36.76
Ocean Bnkln. Powder, 8 os. pack.,
B dos. per case, $6.50; Oeun Bak-
ing Powder. 4 ox. pnck
Ocean

4 doz.
ge case, $3; Baking
owder, 8§ oz. pack., 4 dos. per
case, $1.60; Ocean Bnking Pow-
der, 5 1bs. tin, 10 tins per case,
$7.60; Chinese Washing Powder.
8 oz., 120 pack, r case,

retall at 5c per dos., 45c; ce-n
Extracts, all flavors, ‘2 osz., 8dos.
per case, $6; Ocean Hu-turd
(French Mustard, qunrt ch:)
dosz. per case, 84. us-
tard (French Mustard), pint size,
2 dos. per case, $4; Ocean Liquid
Blue, pint bottlu. 2 do=z. per
case, $1.80; Petrolatum, 2 os. jars,
12 dos. per case, $5. 46 Petrola-
tum, 8 os. jars, 6 dos. per case,
£5.40; Ocean Cough Syrnp. 8 os.
hottle. 8 doz. per case, $7.20.

SOUPS—CONCENTRATED
CHATBAU BRAND.

Vegetable, Mutton Broth, Mul-
ligatawny, Chicken, Ox Tall, Pea,
Scotch: Broth,  Jullemne, Mock
Turtle,  Vermicelll, Consomme,
Tomato. 7

No. 1's, 98¢ per dosen.

Individuals, 45c .per dosen.
Packed 4 dosen in a case.

COW BRAND BAKING SODA.

In boxes only.
Packed as follows:
Bc packages (98) ........... $3 20
1 1b. packages (60)
14 1b. packages (120)

% 1b. 60 Packages, Mixed. 3.3

SYRUP.

THE CANADA STARCH CO,
LTD., CROWN BRAND CORN
SYRUP.

2-1b. tins, 2 dos. in case ...
5-1b. tins, 1 dos. in case ...
10-1b. tins, 3 dos. In case .
20-1b. tins, % dos. In case .
Rarrels, 700 Ibs, .
Falf barrels, 350 1bs

uarter bnr‘;e.h 11'5 Ibo

alls,
Palls;, 25 1bs. each .

LILY WHITE CORN SYRUP.

I IST)
3338

oo
_E

2-1b, tins, 2 dos. in case...
K-1h. tins, 1 dos. In case ..
10-1h. tins, ¥-dos. in case.. 3 10
20-1b, tins, dos. in case.. 3 05

(5, 10 and 20-™. tine have wire
handles.)

BEAVER BRAND CORN
MAPLE SYRUP.

Qnr! tine (wine measure),
2 dos. In case, per case . 4 70

AND

MOLASSES.
THE DOMINION MOLASSES
COMFANY, ITD.
Gingerbread Brand,
2, Tins, 2 dos. to case.

DOMOLCO BRAND.

2s, Tins, 2 dos. to case.

Quebec and Ontnrlo. per case 2 96
Manitoba, per case 40
Saskatchewan, pcr case .. [}
Alberta, per ca ™
Brlthb Colnmbh per case. 3 066

BAUCES.

PATBRSON'S WORCESTER
SAUCE.

%-pint bottles 8 and 6 dos.
cases, dos.

Cases of 3 dogen
H. P. Pickies—

Cases of 2 doz. pints ... 3 28
Cases of 3 dos. %- plnn 22

STOVE POLISH.
JAMES DOME  BLACK LEAD.

2a size, gross
6a size, gross

NUGGET POLISHES.

Polish, Black and Tan ..

Metal Out.ﬂh. Black and Tan
Card Outfits, Black and Tan
Creams and White Cleanser

TOBACCO.

IMFERIAL TOBACCO COM-
PANY,

- (Empire Bnnch)
llcl Watch,
9 Ibs ‘.’.on'a 5 lb‘: T

maroek bars,
butts, 12 1bs.

Bmpire, 6s, cad
cads, boxes 6

6 2-3s, u
boxub| 1bs. 0 50

6 1bs.
Empire, 128, cads

15 1bs.,

4 (‘ldl. boxu 6lbs, .... 0 44
lvg Ts, butu. 17 1bs,,

utts, 1bs.

mt hm 8s

THR SALADA TRA CO.
East of Winnipeg.
’ Wholo-

Brown Label 1s and
Green Label, 1s and
Bluo‘hbol. ll. *l.

In 30, 60 and 80-1b. cases.
Black, Green or Mixed.

SRBWREEE




CANADIPAN-GROOCER

'UPTON’S
KETCHUP

is steadily making friends for
itself.

A friend made is always re-
tained—Dbecause it is absolutely
the best value on the market.

Write us for prices or ask
your jobber.

THET. UPTON E...Q...

Factory at Hamilton,
Sales Dept. at St. Catharines.

B
o~

Chocolare

is the ideal chocolate for
cooking and drinking pur-

poses. Is especially suitaple
for icing cakes, making

fudge, etc. Your customers
want and should be given
only the best—MOTT'S

Retails at 10 Cents per Cake.
4 2N

JOHN P. MOTT & CO.

EXTRA FANCY
ELBERTA PEACHES

By bringing them on in car loads, we are
able to sell at very much lower prices.
They come right through by fast trains
and land in perfect condition. Sendalong
your orders.

Lawton Berries '
and Huckleberries

Get supplied before they are over. This
1s your last chance.

THE HOUSE OF QUALITY

HUGH WALKER & SON

Established 1861

GUELPH and NORTH BAY

HALIFAX, NOVA SCOTIA

J

Hot Weather Special

on

Brooms

only while they last.

4 String, No. 100, $3.00 line at $2.40
4 2. “ BN “ 0
4 “ “ 300, $3.60 “ $3.00

Regular goods.

Walter Woods & Co.
Hamilton




Fresh Juicy
Pickles

ROWAT’S

Carefully packed in

pure  vinegar. Every
bite is a delight. Most
of your customers know
this; the others will just
as soon as you stock and
display these profit-
makers.

Rowat & Co.

Glasgow, Scotland

CANADIAN DISTRIBUTORS

Snowdon & Ebbitt, 325 Corls-
tine Building, Montreal, Que-

beec, Ontario, Manitoba, and

the North-west; F. K. Warren,

CANADIAN GROCER

ORANGE MARMALADE,
BANNBR BRAND.

Price ‘&l'ht

12-08. Glass Jars, 2
dos. to case ......$1.00 33
SDechl Tnmbler,
30%

dos. case
2-1b, Gold Lacquered
Tins, 2 doz. to case 2.10 9

Pail. Lbs.

B-1b. Gold Lacquered

Tins, 8 tins to case 0.42% 41
7-1b. Gold Lacquered

Tins, 8 tins to case 0. 59 56
Frelght prepaid up to 25¢ per

100 1bs. on five case lon and

over.

MELAGAMA TEA.
MINTO BROS. LIMITED.
45 Front St. East.

We pack in 60 and 100-1b. cases.
All delivered prices.

Wholesale Retail
Brown Label, 1-1b. o 5 »
Red t“abél'il'i"éi- : :

Gmn Lnll."% . .88

sesesssannss BB . M9
Bluo bel ll %
.00

only .80
Gold Lnbel l‘ only .70 1.00
JELLY POWDERS.
WHITE SWAN SPICE AND
CEREALS, LTD.

White Swan, 15 flavors, 1
doz. In handsome counter

“Shirrif"s”
per dos.
Discounts on nppllcltlon
YEAST.
White 8wan Yeast Cakes,
per case 3 dos. Bc pkgs.. 115

The Dorsey

Milk Bottle Cover

instantly converts any
milk bottle into a covered
milk pitcher. This cover
is adjustable to any size
milk bottle and entirely
eliminates the conlult n-
moving and ?p

paper cover. ﬂlu, dlrt
or odors can enter the
milk. Dorsey covers retail
at 10c. Send for sample
and prices.

Halifax, NS.; J. A. Tilton, BT is

St. John, N.B.; C. E. Jarvis %) C&ldiu Sales Agency

g ke Sy & Westmount Commercial Bdg.
: ' Montreal

anitary Cans
“The Can of Quality”

Baked Beans,
Soups,
Meats and Milk.

Sanitary Gan Go., Ltd.,

NIAGARA FALLS, ONT.




CANADIAN/GROGER

Ain’t this great
weather for

“St. Nicholas’’

“The utmos&n Lemons”

J. J. McCabe

AGENT
TORONTO, ONT.

Early
Vegetables

Tomatoes, C elery,

Lettuce, Radishes,
Exc.

Fresh shipments ar-
riving daily. Our prices
are exceptional—let us
quote. Prompt shipment
assured.

Write, phone or wire.

w ,
The Tea that wins and
s Y e,
holds trade. f
This fine old country Tea is scoring victories all along the line.
Reports of its success are coming in from all quarters, and dealers
who are now stocking it say that it brings more praise than any
tea they have ever handled.
’ ESTABLISHED 1869
D\CKGSON S Te BRADSTREET'S
“ . A
The Beverage of the Ofd Country?” Officss Tiroughout the Civilized World
is ready to speed up your tea sales. You’ll find it a popular line OFFICES IN CANADA:
~—a line easy to sell. It wins on Quality. Try it yourself. Note Calgary, Alta, Vancouver, B.C
its fine, rich flavor and strength. Bold in the original aluminum Edmonton, Alta, Hamilton, Ont.
Halifax, N.8, Montreal, Que.
wrapper. (L;:Mon. gm. ?uob.‘c. e,
= 3 tawa, On orontc, 2
Dickeson’s Tea is the Best Tea. W, Pehe, 15, o o e o
G Reputation gained by long years of vigorous,
Write to any of these Agents: eonscientious and successful work.
T to—Frederick E. Rob Co. London—R. Donaghy.
B(::‘:;llt:n——-c. (e!r cw-um 0&.‘(._‘.:). . Sl;).ll:l::n. .\'AB.—nl’:.‘ ’l( Sturdee. m Co l"l". 3‘.".':-‘-‘:‘61’::2
Ottawa—H. N, Bate & Sons, Ltd. uebec, Que.—A. Francols Turcotte, TORONTO
Windsor—@G. Clair Bliss, Detroit, Mich. innipeg, Man.—W. Lloyd Lock & Co.
J

Fels-Naptha’s
Growth

is due to the
popularity of the
soap with the
wholesaler, re-
tailer and (especi-
ally) the con-
sumer !

Results in growth
and sales (from
such a combina-
tion) were inevit-

able.

And the basis of
this popularity
was the effective
Quality of
Fels-Naptha.




CANADIAN GROCER

wyers (Fueele

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT. GEO. J.CLIFF, Manager

You Want This
Prepared
IN JARS
Over 100 years of success. A great deal
different and a great deal better.
Royalty has used it.
Agents Wanted

H. P. Taylor, 14 Place Royale, Montreal

Taylor's Mustard

The
Condensed Ad.

. . page
will interest you

SUCHARD'SCOCOA

The Highest
Most Reasenably Priced

e Qll.l“’ » C“on

FRANK L. BEN!'.DICT & CO.
Agents Montreal

HOLLAND RUSK

The common verdiet of your customers after they have
tried it: ‘“There’s only one thing just as good—More."’
Order a case from your jobber to-day.

HOLLAND RUSK COMPANY
HOLLAND, MICH,

TWO CENTS PER WORD

You can talk across the continent for two cents per word
&% with a WANT AD, in this paper

WRITE TO
10 Garfield Chambers, Belfast, Ireland,

for Sample Copy of the
Irish Grocer, Drug, Provision
and General Trades’ Journal

J you are interested in Ivish trade.

GRATTAN & CO., LIMITED
ESTD. 1825 i
The Original Makers of

BELFAST GINGER ALE

Agents in Western Canade

EMERSON, BAMFORD CO.
842 Cambie Street VANCOUVER, B.C.

COMBINE BARRAL
freshness eges.
A very i-pll u-l'dz C]
from ome to another without
luhc any ml!nti-.
BEF’IB!’VCI AND CIROULAR FREE.

Octavier Rolland, P.O. Box 2363, Montreal

Before

placing

SHOW CASES. i

53 Highest Awards in Europe and America

WALTER BAKER & C0.'S

CHOGOLATE
& C0GOA

Our Cocoa and Chocolate
preparations are Abso-
lutely Pure — Iree from
coloring matter, chemical
solvents, or adulterants
of any kind, and are
therefore in full conform-

oo Mark
ity to the requirements

of all Pure Food Laws.

Walter Baker & Co. Limited

Established 1780
Montreal, Can. Dorchester, Mass.

When they ask for credit
give them

ALLISON 5ooxs

Don't let the
credit customers
g:t you out of
siness, as they
bave done many
a man. Control
the situation
yourself-——when a
man wants credit
give bim an Alll-
son Coupon Book,
and bave bhim
sign form at the
front, which be-
comes then his
promissory note
to you. As he
buys you tear out
coupons, and
when his book . is
exbausted you can collect r note ur
extend his credit for ano book, as
you deem wise. No ss books, no
charging, no time was no errors, no
disputes.

For sale by the jobbing trade everywhere.
Manufactured by

ALLISON COUPON COMPANY
Indianapolis, Indiana, U.S.A.

vousorois STORE FRONTS |

;(_rr

BTG

Wn?z "\,(.f
particulars
and
e '3“”\«”\ S

KENT SON
% CO.

261 King St. West
TORONTO

0l !‘.]“
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Try it out.

This Page Is The Clearing House for Grocers’ Wants
' WHAT HAVE YOU TO SELL?

This page will find a market for that Coffee Mill'you. are not using
quicker than any other medium, BECAUSE it goes into the hands

and is read from cover to cover by practically every progressive
Grocer between the Atlantic and the Pacific.

Talk across Canada for two cents a word

GLASSIFIEDADVERTISING

WANTED

Advertisements under this heading, 2¢ per
word for first Insertion, lc for each subse-
quent insertion.

Contractions count as one word, but five

res (as $1,000) are allowed as one word.
h remittances to cover cost must accom-
pany all advertisements. In no case can this
rule be overlooked. Advertisemeuts recelved
without remittance cannot be acknowledged.

Where replies come to our care to be for-
warded, five cents must be added to cost to
cover postage, etc.

COLLECTIONS

COLLECTIONS.—ACCOUNTS AND CLAIMS
of every nature collected everywhere. Send
for free hooklet C and forms. Commercial
Collection Co., 77 Victoria St., Toronto, Ont.

WANTED—A RELIABLE, AMBITIOUS MAN
in every town, to look after the circulation of
magaszines, Work very remunerative. MacLean
Pubilshing Company, 143-151 University Ave.,
Toronto, Ont. [ % &

BNERGRTIC SALESMAN, AGE ABOUT 40,
wanted. Must have grocery connection be-
tween Montreal and Quebec, White Swan
Spices & Cereals, Pearl 8t., Toronto, Ont. tf

WANTED—A GROCERY CLERK — ONBE
who can handle sign brush preferred. Steady
position for the right man. ooze and cigar-
ettes prohibited. Apply A. Ferguson, Port
Arthur, Ont.

WANTED—WHAT ARE YOU WANTING? A
clerk, a business, a salesman, a partner? An
outlay at the rate of two cents a word will
make your wants known throughout the Do-
minfon to just the men who can satisfy you.
Se:l our rates above and send along your ad.
to-day.

FOR SALE

MISCELLANEOUS

BUCKWHEAT FLOUR GUARANTEED
pure and unlu!?nud by any mill In the
province. T. H. Squire, Queensboro, Ont.,
solieits your orders.

COPPLAND . CHATTER

Short, simple. Adequate to all classes of busi-
esd. The Copeland-Chatterson Co., Limited,
'arpnto and Ottawa. :

ADDING TYPEWRITERS WRITE, ADD OR
gubtract in one o?ntlon. Blliott-Fisher, Ltd.,
Room 134, Stair Bullding, Toronto.

GO0L STENOGRAPHERS ARE WHAT
every employer wants. The place to ﬁlood
stenographers is at the Remington ploy-
;::t Department. No charge for the service.

ington Typewriter Co., ., 144 Bay St.,
‘oromto.

ﬂg INSURANCE. INSURE IN TIIE
Hartford. Agencies everywhere in. Canada.

FOR SALE—ONE COFFEE MILL, MEAT
slicer, Stimpson computing scale, cheese. cut-
ter, all in first-class condition. A enap. Apply
Box 3880. North Battleford. Sask.

FOR SALE—-ONE OF BEST RETAIL GRO-
cery businesses in West. Turnover $160,000.00
per year. Stock $6.50000, and all fresh. Fix-
tures and working stock $3,500.00. Turn stock
every two weeks. $35.000 cash will handle.
Address replies to G. B, M., Box 1073, (‘nl(gz\r)_v.
14

FOR SALE—AN ADVERTISEMENT UNDER
thix heading would he seen hy practically
every progressive grocer in the Dominlon. This
means that it will he read by the very man
who s in need of such a coffee mill, cash
register, cheese cutter, showcase, ete., that may
be standing idle in your store, and which
could be turned Into money by an outlay of
just two cents a word. See our rates ahove
and send vour ad. along to-day. ~

THE NATIONAL CASH REGISTER COM-
regiater for

WAREHOUSE AND FACTORY HEATING

lor-Forbes Com u{. Limited

Inm Ta s
upplied by trade throughou Cnn{nth

AOCURATE COST-KERPING IS BASY IF
you have a Dey Cost Keeper, It automatically
records actual time spent on each operation
down to a decimal on of an hour. Sev-
eral operations of jobs can be reco on one
card. For small firms we recommend this as

ts. rite foi
onal Time l.eolill&
imited. Office and

r
Compa Cane
'oronto. 1

ny of
etory, 20 Alice

BUSINESS CHANCES

OPRENING FOR GENERAL STORE_ AT
Hubert, B.C,. new town on main line Grand
Trunk  Pacific transcontinental  railroad.
Huhert Ir the trade center of the fertile
Bulkley Valley, also supply point for great
mining district, Train service has started,
station and side tracts bullt, post office
estahlished, and Government bridge over
Bulkley River. connecting highways, com-
pleted. Trade iz wailting for right man to
estahlish - general store. For detatled in-
formation write R. L. Gale, Deputy Mining
Recorder. Auhert, B.C.

FOR SALE—THE STOCK AND FIXTURESR
of the largest and best equipped grocery and
butcher business combined. on the best husi-
ness corner in the progressive town of North
Bay, Ont. Population about 14,000. This
store dld a cash business last year of over
$90.000.00, Lnnf lease. Good reasons for
selling. Apply to Box 85, North Bay, Ont.

Want Ads.

If you want a buyer
for your business,
or have a situation
to fill or want a
situation, send us a
Condensed Adver-
There is

someone who 1is

tisement.

looking for a pro-
position such as
yours. For two
cents a word you can
speak across the
continent with a
adver-

tisement in “Cana-

condensed

dian Grocer.”

Try it out.
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Probably the best reason why you should sell

CHASE & SANBORN'’S
High-Grade Coffees

is because your customers have learned to like
and ask for them.

Chase & Sanborn, - Montreal

HIGH-GRADE COFFEES

The Barr Account Register Will Pay For
Itself in the Saving of Time

and Labor.

It overcomes the trouble and worry in the
handling of Credit Accounts.

It tells you just exactly when your customer
has reached the limit of credit.

It furnishes the customer with the last pur-
chase, a correct account in full to date.

It makes collections come easy.

It has exclusive features that count for
efficiency.

A post card sent to-day will get you more Counter Cabinet Style—Closed
information, and a demonstration.

SPECIAL NOTICE
The Barr Register is a bons-fide Canadian inven-

BARR REGISTERS LIMITED | & HEaliunsr
TRENTON, ONTARIO i te umnn W mabe-this snnouncament

have
mmmnnuqmmwmm
Great Britsin: Head Offices, Dacre House, No. § Arundel Street, through such t “-l"
Strand; Lowdon; W.Q.. Factory, Birmingham, England, B RRGITERS,

R ——

62
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GROCER

Why Worry?

Don’t allow yourself
to be disturbed by

War News!

Keep your business

advancing by taking
advantage of our.
should

offers.
stock

“La Soleil” Brand
Petits . Pois Vegetables

‘‘ Minerva '’ Brand Olive Oil.

“F. Lecours’ Imported Mush-
rooms.

‘ Peyret-Pensan ’’ French Mush-
rooms. ;

‘‘ Bacchus '’ Tonic Wine.
‘ Victoria '’ Brand Tea and Coffee.

Why?

They sell on MERIT.
Give you good Profit
and unequalled

SATISF ACTION to

users.

'Yo‘u

Laporte, Martin,Limitee
568 St. Paul Street - MONTREAL, Que.
Telephone Main 3766
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I TUCKETTS é o
Ollfcy SMOKING JODACCO
If fond of a good pipe yourself
smoke “OUR SEAL” Tobacco

This is the supreme result of six years’ ex-
perimenting in the blending of tobacco leaves
to produce an article that is both mild and satis-

ing—a rich, mellow tobacco, with a pleasing
dy licate flavor and fra.granoe, made from the
Q/roperly grown and ripened leaves of the finest
irginia plants.

Try it yourself and stock it for your best
trade. Smokers all appreciate “Our Seal.”

Get it from your wholesaler,

-TUCKETT LIMITED, Hamilton, Ontario

Your Windows Are Reminders

Dress your windows with tempting displays of fruit and “REDPATH PACKAGES,”
and you will score a distinct triumph over the other stores in your neighborhood.

One helps the other during the preserving season. Certainly, it will be a “feather in
your cap” to have every woman, who passes your store, realize that she can get the best
sugar as well as the best fruit when she deals with you.

EXIRA  SUGAR
GRANULATED
1 k : ts Canada’s fi ts best. Th k-
s AL S
t

the consumer, because of their great convenience.

How is your suppliy3 of 2 and 5-pound Sealed Cartons, and 10, 20, 50 and
100-Pound Cloth Bags?

CANADA SUGAR REFINING CO. LIMITED

MONTREAL
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Every package of
moldsses bearing
this registered
label must contain

The Best
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Domolco
Molasses

is superior for table
use to any molasses in the Dominion

GUARANTEED PURE

Domoleo is the registered name of a pure refined pro-
duet of British West India Sugar Cane—the delicious
refined molasses that is far superior to Glucose
Syrups for table use and has no equal for all kinds of
cooking purposes.

This molasses is put up in sanitary Lever Top Tins
attractively labelled—all sizes.

Your wholesaler can supply you.

The Dominion Molasses Co., Ltd.
HALIFAX, N.S.
Distributors for Manitoba and Saskatchewan: Messrs. The W, H. Escott Co., Ltd., Winnipeg




CANADIAN GROCER

YOS O TS T I N8\ S S S S8/ 8 )8 ) 8 88 ) TS )8

- Thousands of Canada’s best retail
Grocers are now keeping their stores
free from fhies by using

WILSON'S
FLY PADS

on Wednesday afternoons and over
Sunday.
DIRECTIONS

Darken the whole store as much as possible. Raise the blind on. one
window facing south or west about ten inches, then cover this window
front with plates of Wilson’s Fly Pads properly wetted.

Next morning sweep up the flies and put the plates away for further

use.
REMEMBER

That a bar of light must be created that will attract the flies to one spot.

And that this space must be completely covered with pads to ensure all
the flies alighting on them.

The Wilson Fly Pad Co.

HAMILTON




