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THE CANADIAN GROCER

The Best Only—Always the Best
Griffin & Skelley’s 

DRIED FRUITS
“The pick of the pack” from 

the finest vineyards and orchards 
on the Pacific Coast. Peaches, 
Pears, Raisins, Apricots, Nectar­
ines, Dried Plums and Prunes.

I QUALITY I 

COUN

“Thistleff

The Brand that sells solely 
on its recognized merit, 
which was gained by con­
scientious effort to maintain
Unvarying Quality

Clean, Wholesome Haddie 
that win confidence and hold 
permanent trade. The brand 
that sells—the “Thistle”

Haddie

Taylor’s
Candied and Drained Peels, 
produced by specialists in 
this one thing from year’s 
end to year's end. Their
Unvarying Quality

has won an enviable reputa­
tion among the elect. The 
entire time of the makers is 
devoted to maintaining the 
standard

“STOWER’S” 
Lime Juice Cordial
is sweetened to suit the most 
fastidious palates. No hunting 
for sugar. Add water and you 
have the best and most whole­
some summer drink.

Palatable — Profitable 
Has no musty flavor

“QUALITY IS REMEMBERED LONG AFTER PRICE IS FORGOTTEN”

Remember this one sure fact,
every time you try to sell inferior quality, and what it really means to your success.

Arthur P. Tippet & Co.
r



THE CANADIAN GROCER £

Montreal Office

Manufacturers’ Agents
and Brokers’ Directory

Manufacturera and merchants cannot expect to develop, maintain 
and get the best out of the Canadian market without the assist­
ance of local agents. The following is a representative list of reput­
able agents. The service department of the Canadian Grocer is at 
the disposal of firms wanting agents or of agents wanting agencies. Winnipeg Office

R. B. Colwell
BROKER HALIFAX, N.S-

REPRESENTING LEADING 
MANUFACTURERS. SUCH AS

E. D. Smith Lowneys Toblers

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE. HALIFAX. N.S. 

Manufacturers’ Agents and Grocery 
Brokers

WAREHOUSEMEN
tea give eloee mention to tew more Bret-elam

agendas Highest reference!.

FOR SALE
Cheap for cash, Fruit Cleaning Plant 

with Date Press. In good running order.

J. T. ADAMSON & CO.
Customs Brokers 

and Warehousemen

27 St. Sacrament Street, Montreal
TEL. MAIN 77» BOND »

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

CLARE, LITTLE & CO.,
WESTERN DISTRIBUTORS

Wholesale Commission Merchenie end Menufec- 
turern’ Agents. Cere Distributed, Werehnueed end 
Forwerdcd. Wnrehnnne un Tmnefer Track. Buel- 
neee solicited. Onr poeltlee le four opportunity.

SASKATOON,
Wi

H. B. BORBRIDGE
Wholesale and Retail Grocery 

Broker

OTTAWA

BUCHANAN & AHERN
Wkelesaic Geeelenleo lerckaeti and Importera

QUEBEC. P.Q,
Grocer!ee, Prorlsloas, Swire, Meleeaee, Dried 

Fruit tad Nuts, Grela.Mlll Feed,
Fish, Fish Oil, Etc.

Correepoadeace Solicited. P.O. Box »

Live Representation !
Do not neglect the Eastern Townships.

Am open for another good agency. Know 
the trade. Have three travelers.

E. H. BOWEN, SHERBROOKE. QUE.

W. G. PATRICK & CO.
Manufacturers’ Agents

emd
Importers

77 York Street, Toronto

MacLaren Imperial Cheese Co.
Limited

AGENCY DEPARTMENT
Agee is for Grocers' Specialties and Wholesale

Grocery Brokers
TORONTO. Ont. DETROIT, Mich.

W. S. CLAWSON & CO.
Manufacturera’ Agente and Grocery 

Broken.
Wsrehensemei

ST. JOHN, - - - N.B.
Open Hr s few mars flrst-slsss Hass.

ARRIVING IN STORE
1 Car Purnell & Panter’e celebrated 

English Pickles and Vinegar, 
all sizes.

Lind Brokerage Company
71 Front St B„ Toronto

SALMON—We can quote 
you on different lines, and as 
salmon is likely to be very 
much higher, our prices will 
interest you.

W. H. Millman & Sons
Wholesale Grocery Brokers

TORONTO

THE HARRY HORNE CO.
Grocery Brokers and
Manufacturers’ Agents.

3W-3I1 King St. West. - - Toronto
loading manufacturers of Grocery Specialties 
desirous of extending their business, should write 
os et oses Correspondence solicited from For­
eign Firms.

NEWFOUNDLAND
T. A. MACNAB A CO.

ST. JOHN'S. NEWFOUNDLAND
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS 
Importers end exporters. Prompt end oereful et- 

tention to ell Business. Highest Oensdieo end foreign 
reference*. Oebls address : "Meenab,*' 8t. John a.

Oodee : A.B.C, 6th edition, and private.

WATSON A TRUESDALE
(Suoosasois to Stuart, Watson k Co.)

Who! ««ale Commission Brokers and 
Manufacturers' Agents. 

WINNIPEG, - MAN.
Domestic and Foreign Agencies SoUsited.

G. C. WARREN
Box 1134, Regina 

IMPORTER, WHOLESALE 
BROKER, and MANUFACTURERS’ 

AGENT
Trade Established 12 Years.

Domestic nod Foreign Agencies Solicited

CORRESPONDENCE SOLICITED

H. G. Spurgeon
Manufacturers’ Agent

P.O. Box 1812 WINNIPEG, MAN.

DO YOU WANT REPRESENTATION IN

WINNIPEG
Where Business is Booming?

BAWLF, DAVEY & CO.
Wholesale Grocery Brokers.

W. G. A. LAMBEACO. 
TORONTO

Grocery Broken and Agee la.
Esta Mtehed 1M

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.

DISTRIBUTORS, LIMITED
P. O. Drawer 99

EDMONTON. ALBERTA 
Manufacturers' Agents, Commission Mer­

chant», Warehousemen.
We sell direct from the Manufacturer to the Retailer 

Track connections with all Railroads.
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art)» JELLY 

POWDERS

jfciflll BAKING 

tm POWDER
Are put up in attractive cartons.
Make a delicious jelly of just the 

right consistency.
Are so true to name that they are 

a revelation to all users.
Are the right kind to sell.
Their high quality will create 

and maintain a very large sale.
IT IS ADVISABLE TO ORDER EARLY

AN ABSOLUTELY PURE POWDER
Warranted to give perfect satisfaction.
Sold to the consumer at popular prices 
and pays you a handsome profit.

4 oz. Cases 4 doz. 60c. doz.
6 oz. “4 “ 70c. "
8 oz. "3 “ 85c. “

12 oz. “ 2 “ 1.35 “
16 oz. “ 2 “ 1.60 “
5 lbs. “ 1 “ 7.20 “

It will pay you to stock “Anchor” brand

EBYBLAIN, LIMITED
Wholesale Grocers - - Toronto

For Your High-Class Trade
You should stock

RAM LAL’S PURE TEA
guaranteed to bear the critical tests for Purity, 
Flavour and Strength.
It is a tea of superior quality, coming direct from 
the tea gardens.

Send to us for samples and particulars.

Ram Late Pure Tea Co., Limited
Montreal, Canada
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Another Big Sale of Teas
Daring the month of July we will quote special prices. Now is the time to place your 

order for present or future deliveries.

TEAS JAPAN
Early May pickings now in stock at interesting prices. Samples submitted upon application.

Ceylon Black and Green Teas................................ 16}4c. to 18>^c. per lb.
Japan Teas, good style and cup quality 16/ic. to 18/^c. “
High-Grade Ceylon Green and Black Teas in half chests at 28c. to 30c.
China Green and Black Teas . 12^c., 14c. 16Jic.to 18Xc. “
Special Ceylon Y-Hysons, 230 half chests, extra value at 20c.

We have a large assortment of Teas in stock and in transit. 

Orders taken for import from standard samples for direct shipment.

ROBERT SIMPSON <a
Cor. Gore and Hughson Sts. Importers of-TEAS, COFFEES, SPICES 

and other special lines. 
(FORMERLY OF GUELPH)

ONTARIOHAMILTON,
Telephone 3541

Talks!Quality ««
‘tjt:

1 • 111 • 111

TURKEY
4J0NGUE

There’s only one sure way to obtain and hold the better class trade—let your 
store talk ‘ quality.’ And there’s no line so reliable in quality and so delicious in 
flavour as

BRAND’S
POTTED MEATS AND FISH

IN GLASSES AND TINS

We also manufacture the celebrated At Sauce and Brand’s Essence of Beef,
----------------------------- together with a wide range of preserved provisions
Prices of Potted Meats, etc. and invalid specialties. We carry a full line of the 

• different kinds in stock in Toronto and Montreal for your
Meals and Bloater Paste S1.55 convenience, and can assort to meet your requirements.
Fish Pastes - • 1.75 Price list and lull particular» on application to our agent»

Game and Chicken ■ - 1.85

F.O.B. Toronto

THOS. O BAXTER.
27 Front Street East, Toronto

or H. Hubbard,
27 Common Sl. Montreal

Brand & Co., Ltd Purveyors
to

ILM. the King London, Eng.

4
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^jrtHEN you buy your Canned Goods, 
see that you get those packed by 

Dominion Canners, Limited. Quality 
is guaranteed. You take no risks.

Leading Brands :

“Aylmer” 
“Little Chief” 
“Log Cabin” 

“Simcoe” 
“Delhi”

ETC.

DOMINION CANNERS
LIMITED

HAMILTON.
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Canada Will Have a 
Knox Gelatine Factory

Grocers of the Dominion want so much KNOX GELATINE—because 
their customers want it—that we are going to make it in Canada. YOU 
MARE MORE PROFIT, because by manufacturing in Canada we 
eliminate the high duty and give you the benefit. The new price you make to 
the consumer means heavier and increased sales. KNOX GELATINE com­
mands a good profit to you and its quality and economy please your customers.

GelawnE
( s’ men w oui i. s » a

Charles B. Knox Co. 
Johnstown, N.Y.

Put up in Glass and Tin

OX TONGUES 
POTTED MEATS 

GALANTINES
ETC., ETC.

POULTON & NOEL, Ltd.
English Preserved Provision Manufacturers

LONDON, ENGLAND
price list may be had on application to us or

chicken

Vpot

.SALMON *11

ROSE & LAFLAMME, Limited, Canadian selling agents

MONTREAL TORONTO
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HOPS’ and HOPS’
ALE STOUT

(N on-Alcoholic)
Ideal Summer Beverages

Scientifically brewed from the finest Kentish Hops, re­
taining the healthful bitter principle derived from Hops 
only. They are, nevertheless, non-alcoholic and non­
intoxicating.
There are no more wholesome, salutary, palatable beverages 
than these.
Possess distinct tonic and stimulating properties.
If you did not try them last Summer, we should like to 
make arrangements to supply a sample lot.

The Best For Your Trade.

WARRANTED PURE

ALE
guaranteed ,

k&Af brewed <f*/A

Vs&assZât

HOPS’ BREWERIES, London, S.W., England
CANADIAN AGENTS :—Hudson's Bay Co„ Vancouver, B.C. W. L. MacKenzie & Co„ Rosa Ave., Winnipeg. Kenneth H- Monro, Coristine 

Bldgn Montreal Royal Stores, St John's, Nfld. The Turner Co„ Ltd., 106 Front St E, Toronto.

ed,Herk OfSoWENl CONDC2»£iH’^C

MlfMhir,.

ÜSàSiîSCb

You MUST push the 
Best Goods if you 
would hold your 
trade permanently.

The “Best Goods" in a grocery stock 
always includes

■PPO&0

Borden’s Eagle Brand Condeiised Milk 
and Peerless Brand Evaporated Cream

WILLIAM H. DUNN, Montreal and Toronto
Mason * Hickey, Winnipeg, Man. Shallcrou, Macaulay * Co, Vancouver, Victoria, Neleon and Calgary.

7
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Beans, to be enjoyed, must be of the 
best quality and taste. To get this happy 
combination the beans must not only be 
prepared scientifically, but put up by the 
most experienced packing men.

These essentials are to be 
found in the

Balaklava
Brand

BAKED BEANS
Dealers who handle our 

goods never hear of a dis­
satisfied customer, and once 
eaten they are always wanted.

The Eastern Canning Co.
PORT CANADA, NS.

Canadian Aoikts-C A. ChouiUou â Ci*.. Montrai, Oran A Co., John 
Street, Toronto ; D. O. Hsnnsh, Ont. ; O. WelUee Weeee,
Hamilton ; H D. MarehaU, 1S7 SparU Street, Ottawa; Nlchotaon A Bain! 
Winnipeg. Western Agent., Martin A Roberteon. Vanooarer, B. 0.

Where are you
going to get perfect vinegar 

The name of if you don’t get it from us ?

Purnell 68» Panter
BRISTOL. ENG., Limited

on any bottle is a guarantee of highest 
quality, whether it's

yaEsSad

m ESTABLISHED 1750

Cars always at your disposal

Canadian Agents :
Charlottetown,P.E.I.,Horace Haezard; 
8t. John, N.B., C. E McMichael: 
Halifax, X.8., Erb A Rankin; Montreal 
and Ottawa, C. 8. Harding, Canada 
Life Building; (Quebec, Cy. de Bon­
homme, 131 8t. Peter 8t.; Toronto, 
Lind BrokerageCo., 73 Front 8t. E. ; 
Hamilton, J. H. Stratton A Co.; Winni­
peg, Carman, Blanchard k Wood, 141 
Bannatyne Avenue E.; Vancouver, 
B.C., C. E. Jarvis k Co., Mercantile 
Bldg., cor. Cordova and Homer 8te.

Vinegar, 
Pickles 

or Sauce

A QUICK SELLER 
AT A GOOD PROFIT
Women prefer using MINUTE TAPIOCA be. 
cause of Its obvious advantages as a summer 
dessert.
It requires no soaking—fifteen minutes’ cooking 
produces * delicious tapioca pudding.
It is extra good value for the money—one package 

makes six full quarts of a 
pudding that is nourishing 
and delicious, and that pre. 
sents an unusually smooth 
and dainty appearance on 
the table.

MINUTE

ALWAYS READY

TAPIOCA
NO SOAKING

And MINUTE TAPIOCA
ia absolutely pure—put up 
in the world's largest and 
most sanitary tapioca fac­
tory.

Aik your Jobbor tor 
MINUTE TAPIOCA

Minute Tapioca Co.
Orange, Maee.

8
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THE FAMOUS 
DAYTON SCALE

More DAYTON SCALES sold than all other 
makes of COMPUTING SCALES combined

Acknowledged by all to be the BEST SCALE in the world, 
AND, being the BEST, it has been imitated.

We ask merchants to protect themselves by insisting on 
having the DAYTON SCALE, for the imitation is never as good.

NOTE THE LOW PLATFORM

This scale is ABSOLUTELY AUTOMATIC, is a TOTAL 
ADDER and all weighings are given on the Chart in CENT 
GRADUATIONS.

MADE IN CANADA

Sold on EASY PAYMENTS, no interest charged.
Send name and address and we will have one of these 

FAMOUS SCALES demonstrated to you.

The Computing Scale 
-Co. of Canada, Limited

164 West King Street, TORONTO, ONT.

The LATEST
“Enterprise” Electric Mill

New ideas applied to rapid grinding of coffee by electric power 
make these new “ Enterprise” Pedestal Mills b\ far the best on the 
market to-day. They are Direct Connected. They lose no power in 
transmission. The grinders are on the motor shaft. The double Mill 
shown here, No. 0852, is for alternating current ; can also be furnished 
for direct current. One Mill is fitted with tooth grinders which cut 
the coffee, the other mill fitted with ribbed grinders for pulverizing. 
Each hopper holds six pounds. The Mill will granulate 3 pounds of 
coffee per minute, and pulverize £ pound per minute. The cans or re­
ceivers are enclosed as a protection against dust. The Mill is self­
cleaning. This compact, graceful 1 H.P. Mill is already in great de­
mand. We invite correspondence and will send facts, illustrations and 
prices of our 45 sizes and styles of Rapid Grinding and Pulverizing 
Mills on request.

We supply grocers also with Meat and Food Choppers, Self- 
Measuring Pumps and Faucets, Smoked Beef Shavers and 
other “Enterprise” Specialties. You should have our latest 
catalogue. If you haven’t it, write.

The Enterprise Mfg. Co. of Pa. Philadelphia, u.s.a.
21 Murray Street, New York 544 Van Ness Ave., San Francisco

Dayton Moneyweight Scale 
Note the low platform

ecrrrcrsrrrrrk' ! rr cti r.i i r rrs

^449



THE CANADIAN GROCER

THREE STRONG 
BUSINESS GETTERS

WHITE SWAN COFFEE 
WHITE SWAN LYE

AND

WHITE SWAN 
BAKING POWDER

ALL WELL TRIED AND FOUND 
HIGHLY SATISFACTORY

Banish Trouble !
How? Handle “Quality” Goods! 
Sell

Qrest Brand Olives 
Thoy are “Quality” through and through. No 

culls or blighted fruit under our label. Particular 
people will thank you for recommending this line, and 
the satisfaction it invariably gives will add to your 
reputation for handling none hut “Quality” goods.

Your Jobber ran supply you:
write us direct.if not,

tUCENCanada Spice & 
Grocery Co., Limited

LONDON,

Exclusive
SPECIAL

Adjuster
Elgin National 

Coffee Mills
can be regulated to grind coarse 
or fine when running, and the 
special adjusting device is used 
on our mills only. All our mills 
are built on merit, are the high­
est standard of excellence, are 
strong, fitted with steel burrs 
and run easily, smoothly and 
satisfactorily.

Ask sny el the lollovlos Jobbers 1er sur Cstelegue :

WINNIPEG—G. F. A J. Gelt (and branches) ; The Cod ville Co.
(and branches) ; Foley Broe., Larson A Co. (end branches). 

VANCOUVER—The W. H. Malkin Co. Ltd. ; Wm. Braid A Co. 
HAMILTON—Jaa. Turner A Co. ; Balfour. Sere A Co. t MacPher- 

eon. Gleseco A Co.
TORONTO-Eby. Blain. Ltd.
LONDON-Gornssn. Eckert A Co.
ST. JOHN, N.B.-G. E. Barbour Co. i Dearborn A Co.
REGINA. BASK.-Campbell Broe. A Wilson 
MONTREAL-The Canadian Fairbanks Co.

MANUFACTURED BT

Woodruff & Edwards Co.
ELGIN, ILL, U.S.A.

Your Business Barometer
will stand at “SET FAIR” if you are hand­
ling goods which bear the stamp of quality !

In no department is this of such vital im­
portance as in your sardines.

\ ou will have no anxiety on this score if 
you handle—

King Oscar
BRAND

SARDINES
the purest, sweetest 
and best packed fish 
on the market.

Canadian Agents

J. W. BICKLE & 
GREENING

(J. A. Henderson)
"^Hamilton ~intarlo"

h heeiil loyal hmlwlw

hit me j,.j

10
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directions

MU0<
l ^ vV 1 I >5h^

<y>3-
K , THE" MOST ECONOMIC AUN THF. WORLD

Handle
Satisfaction-Givers !

SELL

Here’s the full line of Richards Profitable Soaps
Quick Naptha Soap—Snowflake Soap Chips— 

Ammonia Powder—100% Pure Lye—Toilet Soaps
Agent for Hamilton and Toronto :

MR. HUTCHINSON, Omand Mfg. Co.
76 Colborne Street, >

TORONTO

Retails at a popular price, shows a big margin of profit, no loss from breakage. 
Guaranteed absolutely free from acids and all injurious ingredients. 
SIMPLE — CLEAN — QUICK — “A CHILD CAN USE IT.”

Write for Samplea and Price*.

The Nugget Polish Co., Limited
22 Bedford Row, Halifax 67 Adelaide St. East, Toronto

“Nugget” Furniture Polish
shows you a margin of 50 per cent.

In
Paste Form 
Sells at 10c

In
Paste Form 
Sells at 10c

if
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Do You Know That Dutch Bakers 
are the Best Bakers in Christendom?

Not only docs cleanliness—characteristic of the Dutch—reign supreme in the 
bakeries of the Biscuit Fabrick DeLindeboom at Mydrecht, Holland, the home of 
Frou-Frou, but the quality of the ingredients used has been, and ever will be, a most 
important factor in this world famous bakery.

The process of making Frou-Frou, handed down from generation to 
generation, is one of the most valuable trade secrets of the present age, and 
the grocer who recommends this matchless wafer to his customers, is recommending 
something that will go a long way towards binding still closer his store to the house­
holder who appreciates good things to eat.

Will you, Mr. Grocer, let us prove our claim by sending you, free of charge, a 
sample tin of Frou-Frou ? We will do so on receipt of your name and address.

M

Taste the taste of

FROU-FROU
The Dutch Wafer of indescribable charm.

MacGreegor Specialty Co.
Canadian Distributors TORONTO, ONT. M

PERRINS
ed IsabelrçEDis PACKAGE

20 CENT TINS

GRAHAM WAFERS
DELICIOUS COOKIMIMM BOWS
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If it’s CUSTOMERS you want, Sir—
You certainly want H. P. SAUCE to bring them in

In many ways H. P. is unique, its flavor is unique, its 
..... value is unique—it makes customers—
:£ Why Not SJ1 It 7

Extra Granulated and 
other grades of Refined 
Sugar represent per­
fection in Sugar refin­
ing and are the result 
of experience and 
modern machinery.

Manufactured by

The Canada Sugar Refining
Company, Limited, Montreal, One.

EMPRESS BRAND JAMS
20-oz. Class Jars—1909 Fruit

The attractive appearance sells 
them. Their delicious taste brings 
the customers back for more.
TRY THEM. That’s all we want.
We cure sure of your future orders 
once you have had the

EMPRESS BRAND
WRITE US FOR PRICES

Empress Manufacturing Co.

VANCOUVER, B.C.

JAPAN TEAS
New Season's are now arriving by every steamer. Samples will interest Jobbers, please write.

S. T. NISHIMURA (EL COMPANY
MONTREAL (B. JAPAN

13
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TERRITORY,
WE REACH ~

üerMlMDA / îotcutirtt

To
Northern Ontario Merchants

IA/E are well situated to supply your requirements 
f rom our warehouses at North Bay and Sud­

bury, and can SA VE you the freight you would have 
to pay when buying in the older parts of the province. 
We can also promise YOU the promptest delivery. 
Get in touch with us immediately. Time is MONEY.

A. J. YOUNG, Limited
Wholesale Grooers and Provision Merchants

NORTH BAY and SUDBURY

\ St>. Charles [

E E

St. CHARLES CREAM

Evaporated Cream
BETTER PROFITS 

MORE SALES 
SATISFIED CUSTOMERS

With a Good 
Stock of 
St. Charles

St. Charles Condensing Co.
1NGERSOLL, ONT., CANADA

"■rn.

*•*•>«*.

THE MOST 
PROFITABLE
line of wood en ware you can 
handle ia the line with a firmly 
established reputation for 
quality. That ia—

Cane’s Woodenware
We make : —

TUBS. NILS. WASHBOARDS. CLOTHES 
PEGS, WOODEH SHIPPING PACKAGES 1er 
CAHOT, LARD. RUTTER, PICKLES, HIRE- 
CAR, SYRUP, Etc., Etc.

Ask your Jobber for Cene'e.

THE WM. CANE & SONS CO.
Limited

NEWMARKET. - ONTARIO

iMKMALlXnuCTCa
TORONTO.

sVJELjgV

SHIRRIFFS JELLY POWDERS
Produce delicious Jelly.
Retain the natural fruit flavor.
Are’euy tojhandle.
Purefandjpalatable.
Refreshing and Reliable.

Are You Stocking Them?
They are sure and profitable sellers. Order from your -TAlo 
or write ue direct.

Imperial Extract Co., s, 10,12 Matilda st., Toronto
14
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ESTABLISHED OVES «00 YEARS

MALT 
VINEGAR

IS THE BEST
Made from the finest malted barley.

AGENTS
W. S. Clawson & Co., South Wharf, St. John, N.B. W. H. Escott, 141 Ballantyne Ave. East, Winnipeg
Green & Co., 136 John Street, Toronto. R. Robertson & Co., 912-913 Dominion Trust Bldg., Vancouver, B.C. 

J. W. Snowdon, 413 St. Paul St., Montreal

LONDON, ENGLAND 
Commands a Preference over all others.

Wm are open to do bualnoao on easy consignment terms Writo our Agonta tor Partlculara

FOREST CITY
BAKING POWDER

THE STANDARD 
FOR 25 YEARS

6 oz. tins, 75c. doz. 
I2oz. “ $1.25 " 
16oz." $1.50 "

Manufactured By

GORMAN 
ECKERT & 
CO., Limited
London* Winnipeg

ECONOMICAL 
:IN"USE )

EFFECTIVE and 
RAPID

1 The Enemy of Dirt.”

ASEPTO
Powdi

House* cleaning loses half its 
terrors when “Asepto" lightens 
labour Recommend this 
splendid soap to your custo­
mers. It’s the kind that com­
pels the repeat orders.

See to your stocks.

Asepto Mfg'. Co.
ST. JOHN, N.B.

Agents—ROSE & LAFLAMME, Ltd., Montreal

i

Repeat Orders is the story of all Grocers
who handle

Canada First Evaporated Cream
There is nothing to equal it as a pure, healthful substitute 
for fresh cow’s milk. Every can guaranteed absolutely 
pure and thoroughly sterilized. Order from your wholesaler.

THE AYLMER CONDENSED MILK OO., Limited, AYLMER, ONT.

15
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NO GROCER WHO WANTS QUALITY SHOULD NEGLECT TO ORDER

Fruit Jar Rubbers, different from
Spices are the purest and best.

IMPERIAL VINEGAR
One trial will prove it» superiority.K R/kMlI WAGSTAFFE'S New Season Strawberry Jam

w mm Absolutely pure, sells itself. Save labor by stocking it.
Phone S96 Long Distance at our expense.

BALFOUR, SMYE & CO WHOLESALE 
• 9 GROCERS . . HAMILTON

GRANULATED
•nd

GOLDEN YELLOWS
Made only from Pure Cane Sugar
The Trade will appreciate the advantage of our machine 

sewn bags if they will follow these instructions in opeirng 
them :—

Cut off the shortest chain close to the side 
of the bag, and pull out the single thread.

This is a quick operation and leaves the beg in perfect 
condition.

The St. Lawrence Sugar Refining Cu„ Ltd.,
Montreal

^tROplf

GOUDRON
D HU1LB 01

FOIE DE MORUE
De MATHIEU

MATHmrs
Syrup of Tar

GOD ÜEr OIL

i. L KATHIES,

mamma mm* am

■JX^-

A COLD CURE EVERY
Dealer Can Recommend
To be able to recommend en article 
because of Its success In the past 
makes aelllng easy.

MATH 1 EUS 
SYRUP

of Tsr snd Cod Liver Oil
haa been a wonderful success.
The testimonials received by the 
proprietors tell of marvellous cures. 
Thousands of households are never 
without it.
Its sales have multiplied in every 
community where it la sold.
Dealers never find it • slow seller. 
During the Fall and Winter seasons 
large sales are assured.
Keep • good supply on hand and 
when ordering order also

MATHIEU’S 
NERVINE POWDEtS
which are necessary to reduce fever 
and remove psine In connection 
with colds.

J. L. 1ATDBÜ Cl., Ptim.
SDEIB1MIB, f.(.

Dietributon lor Western Osnsds:

FeUr Bnt, Lanoe * Co. Wbolawk Groeere nod CwluBwin 
Winnipeg, Edmonton Veneoover.

L. Ckopm. FIU * Cia. Wholewle Depot. Montrent

The North Queensland Meat Export Co., Ltd.
WORKS, OOLBUN

MANUFACTURERS OF

TOWNSVILLE, NORTH QUEENSLAND

I SPECIALTY :

Canned Meats, Extract of Boiled and Roast Beef 
Meat, Etc.

OF FINEST QUALITY

in I lb., 2 lb. and 6 lb. tins, full weight.

As supplied to British War Office, Admiralty 
and Indian Government.

CORRESPONDENCE INVITED FROM WHOLESALE BUYERS

Apply : C. J. PIGGOTT, Sole Agent, 19 Eastcheap, London, E.G., Eng.

ib
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Royal
Salad

Dressing
Grocers say “People no longer 

consider ROYAL SALAD DRESSING 
a luxury, it’s a necessity.”

No table relish is so sure to please.
It attracts the kind of trade that 

buy the best.

Made In Canada by

The Horton-Cato Mfg. Co.
Windsor, :: :: Ontario

Isn’t it a rather 
significant fact 
that over 95% of 
the salt sold in 
Canada for table 
and butter and 
cheese making 
is

WINDSOR 
SALT?

Are the other 
l slow-selling brands worth 
; the room they take up in 

your store ?

\ The Canadian Salt Co., Limited
WINDSOR, ONTARIO

WINDSOR

rfANlACTC,

çotoaxcin

The ~ ‘ Account Register
The Up-to-Date 

Merchant 
Wants :

FIRST-The Best.
SECOND-Time 

Saver, Quickness 
in operation.

THIRD-Fire 
Protection. It 
must fit 
his safe.

FOURTH- 
Durability.

THE COMMERCIAL
has all the above features. Besides, it is equipped with the 
PATENT AUTOMATIC and indestructible sheet holder, 
PATENTED “locked" slip holder, and will LAST A BUS­
INESS LIFETIME.
It is the only perfect one-writing system. Does away with 
posting and statements. The BEST COLLECTOR known. 
Thousands in use in Canada and the United States. Send 
postal for catalogue.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

THEY STAND ALONE

turnon

mm
$0DWI LU

sESr:-:

Goodwillie’s 
Pure Fruits

In Glass 
are

highest
quality
packed

Agents :

Rose
&

Laflamme
Limited
Montreal

and
Toronto

17 7
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75,000 Gallon Pickles in Brine
This is at least one of the largest stocks held in Canada.

Kegs—1, 5 and 10 Gallon.
Bottles—Malt lever tops,and 40 oz. square.

Write for prices before placing orders elsewhere.

Thos. McCready & Son, Ltd., St. John, N.B.
Bonded Vinegar, Pickle and Spice Manufacturers.

BE WISE
to your own interests; feature those lines that have 
hit the public taste.

Queen Quality Pickles

Sanitary Cans
For Hand Filled Goods

'*IE™

made good because
are made good.

Our

Sweet Mixed 
Chow

is especially recom­
mended and will be 
found a rapid seller 
at this season.

Packed in io and 20 
oz. bottles and leave 
an excellent profit to 
the retailer. May we 
quote youPOur prices 
are very attractive.

TAYLOR A PRINGLE
Co.. Limited

OWES SOUND, ONTARIO

TimIim, Vrlilm Bm«i, Aipanm Spiurfc. Etc. 

AppUc P—rfcc. Pm Pkm Etc

Sanitary Enamel Lined Cans
For Color Fruits and Goods of Strong Acidity

StioirboirioE, Red Raspberries, Black Raspberries, Black* 

bsrrlM. Soar Cherries. Blaeberries, Beets, Rhubarb, Efts.

“ The Can Without The Cap Hole” 
“ Bottom Like The Top ”

Write for Semple.

Sanitary Can Company, Ltd.
Niagara Falls, Ontario

DOMELINE
Is the original “James Dome Black Lead” in Paste form, and has been 
marketed particularly for the trade preferring paste form of Stove Polish 
rather than Black Lead. It contains the same high quality as the “ Original 
Dome” and is put up in a big attractive 5-cent tin.

W. G. A. LAMBE & CO.
Canadian Agente

18
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TEA LEAD
Best Incorrodible

Buy “PRIDE OF THE ISLAND" Brand
as extensively used for years past by most of the leading packers 

of Tea in Canada.

ISLAND LEAD MILLS LIMITED,
Tal. Address: "Laminated,” London. 
À.B.C. Codes used 4th and 5th Editions.

LIMEHOU8E, 
LONDON, E., ENO.

Canadian Agents ALFRED B. LAM BE k SON, TORONTO 
J. HUNTER WHITE, 8T. JOHN, N.B. 
CECIL T. GORDON, MONTREAL

BAIRD’S
“Second-to-None”

Pickles

•icklc:T .
MSTON BAJROi CO.GfAV

So called because they 
are second to none for 
value.
No other manufacturer 
has produced a better 
pickle at the price, and 
there are few as good.

GOOD, SOUND 
VEGETABLES 

and
PURE VINEGAR

Low Price 
High Quality

JOHNSTON, BAIRD & CO.
GLASGOW, SCOTLAND

Agents :—Geo. Stanway & Co., Toronto : W. L. McKenzie & Co., 
Winnipeg : R. Robertson & Co., Vancouver and Victoria.

JLT I

QUALITY
When anyone wants 

a high-class household 
refrigerator they always 
buy the Ham 2c Nott 
make. Our grocer re­
frigerators are made on 
the same principle. That 
means the best.

Sold by leading hard­
ware dealers, or write 
to us.

H AM & NOTT CO.
Limited

BIANTF01D CANADA

GINGERBREAD
-BRAND

A Molasses that Increases your sales. 
THREE reasons for it :
No. 1—A Strong Baker 
No. 2—Body 
No. 3—Flavor

Packed In tins—2’a, 3’s, S’a, 10’a and 20’e ; 
pails—l’s. 2's, 3’s, 5’s gals, and in barrels
and halves.

y
A trial order from your wholesaler will 

convince you that Gingerbread Brand is

THE BEST THERE IS
Be convinced now.

The Dominion Molasees 
Co., Limited

HALIFAX NOVA SCOTIA

Facts are Stubborn Things
and the fact that

AURORA COFFEE
is so much Superior to all the others is a valid reason why 
you should handle it! The aroma and flavor of “ Aurora ” 
Coffee are unsurpassed, and its retail price, 40c., leaves 
you a very good margin of profit. Stock up without delay.

W. H. CILLARD & CO., Hamilton, Ont BRANCH-SAULT STE MARIE

19
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it «S3?

THIS IS THE TIME
to look into your stock 
book and fill in what is 
needed. Spring impor­
tations are now arriv­
ing.

Order Early.
PROPRIETORS

ROWAT & CO.
GLASGOW, SCOTLAND

Canadian Distributors:— Snowdon & Ebbitr, 325 Coris- 
tine Bldg. Montreal, Quebec, Ontario, Manitoba and 
the Northwest ; F. K. Warren, Halifax, N.S.; F. H. 
Tippett & Co., St. John, N.B.; C. E. Jarvis & Co., 
Vancouver, B.C.

lEAT.STlAiaCimrTS.QI
AGfiAV!E3GAhEA>05a

TnjJiuii

y=£tcfxat$ù
zmr w awtaWTi

’ATERSONASOW
IWATaCT.m/w*

GLASGOW

BANNER
Cold Blast 

Lantern
Comparisons may be odious 

BUT

Compare OUR Lanterns 
with any in the market.

Superior work 
will tell

Handled by all Jobbers

Ontario Lantern & Lamp Co.
LIMITED

HAMILTON, - ONTARIO

khik Asmtiu

nap c

iLffl

Here's a Winner For You
Housework of every kind entails soiled hands, and 
for chasing dirt, grease, tar or paint from the hands

SNAP
THE MAGIC HAND CLEANER

is without an equal

Jt is antiseptic and beneficial to the skin and proves 
a phenomenally rapid seller. Sells at sight.

Order from your jobber.

SNAP CO., LIMITED
MONTREAL - . CANADA

1
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DAIRY BUTTER 
WANTED

Either in carload or less than carload lots.

If you have any to offer, quote us your prices.

F. R. Stewart & Co.
VANCOUVER, B.C.

BLACK JACK
QUICK, CLEAN. HANDY

TRY IT.
3LAC K JACK

I | >Ol

K-lfc list—3 doi. la ease.

SOLD BY 
ALL

JOBBERS

We make a specialty of

Maple Flavor
For Manufacturers of Extracts 
Syrups, Biscuits and Confectionery

STUART BROTHERS
Distillers Essential Oils, Etc.

NIAGARA FALLS .... CANADA

Get Wise to the Profit Problem

KITCHENER BRAND
PORK AND BEANS

are equal in quality and selling at 25 per cent, less 
than the best packs on the market.
Why not, Mr. Grocer, make this profit?
Our beans are all hand picked and put up in the new 
sanitary can, in 1, 2 and 3 lb. sizes, plain or tomato 
sauce. We also have a full line of fruits and vege­
tables. If your wholesaler cannot supply you, write 
us direct for prices.

THE OSHAWA CANNING CO., Limited
OSHAWA, ONT.

YOUR PROFITS
in the h andliog of your perishables, such 
as butler, eggs, etc., are secured il you 
arc using an

ARCTIC
Refrigerator
The ‘Arctic* is the ‘last Word* in scienti­
fic refrigerator construction, and is more­
over a handsome ornament to any store.

Arctic Refrigerators for All Par poses.

JOHN HILLOCK & CO
Qumo and Gmortm 5t*„ TORONTO
Agents for Western Provinces: Ryan 
Bros., 147 Bannatyne Ave., Winnipeg

’XVv-fij

SKimahiocnws ;;
8lue"nosE
^“LÊbutte^

You can buy no better butter in tins. None so good for 
the money. Invaluable to hunting and fishing parties.

Sole Packers 
Halifax, N.S.Smith & Proctor,

“ BLUENOSE ”

McLean’s

I

McLean’s
Cocoanut

CLEANS
WHITE MOSS

(OtOANUT

a8
%

HAVE
THE

BEST

The Canadian Cocoanut Co., 
MONTREAL

If you wait for to-morrow it may 
he too late.

ROYAL
METAL

POLISHES
ORDER NOW

Write us for prices

ROYAL POLISHES COMPANY
MONTREAL

ilOUID POLISH
/OB AIL MtTM?
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An Attractive 
Line to Handle
and one which is 8 
genuine satisfac­
tion-giver is

PURITY
BRAND

Free Running
TABLE SALT
It is put up in Air­
proof and Mois­
ture-proof cans, 
provided with a 
patent opening 
through which the 

salt is poured as easily as water. It is unaffected by 
climatic changes, and is a perfect salt in a perfect 
package.

Just the line fur your best trade !

The Western Salt Co., Limited
MOORETOWN. ONT.

Alcali : LIND BIOIEIAGI CO.. 73 fraal Slrctl Etal. TOIONTO.
ALFRED FOWIS, . HAMILTON.

OPPORTUNITY IS KNOCKING
at your door—the chance, in these days of 
keen competition, to do a profitable trade in
STERLIftC

BRAND

Sweet
Mixed

or
Sour

ffllXtD

TA LYTIC C«

BULK
PICKLES

In
1, 3 and 
5-gallon 

Pails

No line you handle will prove such a profit­
able and ready seller. They are made from 
the finest and freshest vegetables, pre­
served in pure vinegar. Be wise in time and 
feature “Sterling” Pickles.

Writ» tor prison to-day.

The T. A. Lytle Co., Limited
Sterling Road : : TORONTO

Perfection Cheese Cutter K

Every Slice ie a Fresh, Even Cut.
Accurate in Weight. Pleasing to the Eye.

It pays to buy a Perfection Cutter.
It is built to last ; made sutatantial ami strong.
It prevents overrut«, scraps and waste.
It saves its cost in time, labor and money in less than twelve months.

Patented and Manufactured by

The American Computing Co. of Canada
Hamilton, - Ontario

BOLD BY THE WHOLESALE GROCERS.

ENGLAND’S 
LEADING 

FRUIT SAUCE
26 years' reputation, and the only 
sauce backed up by a purity guar­
antee of

i 1000 GUINEAS
r [Selle at 15' cent» and 25 cent a 

BE WARY OF IMITATIONS t

SÜS6E
George Mason & Co., Limited

Sole Manufacturers - - - LONDON, ENG

Sole Canadian Agente

S. T. NISHIMURA A CO.
MONTREAL

SUB-AGENTS:—
Toronto, Ont.—Geo. Stan way & Co 
Hamilton, Ont.—Jaeies Somerville 
Ottawa, Ont.—H. D. Marshall 
Ixmdon, Ont.—Wm. G. Coles k Co. 
(Quebec, Que.—A. Francois Turcotte 
Kingston, Ont.- James Craig

22
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DOWNEY'S

COCOANUT
THE BEST 
FOR THE 

MONEY

W. P. DOWNEY
MONTREAL

THE PEOPLE OP

JAMAICA
are now buying things in the 
United States which they ought 
to buy in Canada. They don’t 
know what we can do. A small 
advertisement in the

KINGSTON
“GLEANER

might bring inquiries. Better 
write for rates to

I. C. STEWART, Halifax

ft

-WARMINTON’S-
Shipping Specialties

STRAPPING, CLUTCH NAILS. PAIL HOOKS, ETC. 

Save expense to shipper

J. N. WARMINTON
207 St. James St., - MONTREAL

Geo. Kemp, Ltd. 
London, England.

SUPPLIERS TO 
THE BRITISH 
GOVERNMENT

Dainty Novelties 
Splendid Selling Lines

% KEMP’S 
BISCUITS

YOU MUST STOCK. THEM
Send your name and address for samples 

and Export Price List.
SOLE EXPORT AGENTS

P „v H. COLLINGS & CO.
lOR .vjUALÎTY 16 Philpot Lane, E.C., London, Eng.

IT Will PAY YOU to watch our Condenaed 
Ad. columns. There 
are many money-making 

positions there. You may find just what you want.

Colil Spring 
Lemonade Powder

For Picnic Parties, 
Travelers and 

Holiday Seekers.

You can readily make 
this the best selling 
Summer Line in your 
store.

Your customers will 
appreciate having then- 
attention drawn to it.

Put up in artistic, at­
tractive y2 lb. and y 
lb. tins.

Prices and samples on 
application.

a

S. H. EWING & SONS
MONTREAL and TORONTO

A-J V-

CHINESE
STARCH

Quick Sales. 
Satisfaction. 
Large Profit.

No Dead Stock
Gst Priest

OCEAN MILLS
mONTHMAL

When writing advertisers kindly men­
tion having seen the advertisement in 
this paper.

23
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Soap
The Best, The Sweetest 

and The Cheapest 
Free Lathering Soap 

in the Market.

GUARANTEED GENUINE

William Gossage & Sons, Ltd., Widnes, Eng. ,__

77|E WISH TO ANNOUNCE TO THE TRADE that we 
ULp are in a position to handle a greater volume of business this 

season than ever before. We pack a full line of high-grade 
Fruits, Vegetables and Side Lines and are in a position to look 
after your interests no matter how varied the assortment required. 
Communicate with us before booking your order. Invest two cents 
and be convinced that we can save you Dollars.

ESSEX BRAND
Essex Canning & Preserving Co.

■■••x, Ont.

24



THE CANADIAN GROCER

S3

SSH3S»ji5 5583ÏH-B

333313

SHT EDT;ROW IR MIN CHAM

y-r'Jt

CS*
>5-v;

-làA2S5»;

4S& r*

I;
ri

BOWSER
Long Distance System

For Handling

Kerosene or Gasolene
meets the highest approval because it is

The old method of handling oil by 
gravity or any kind of pressure was very 
dangerous, as a leak in a joint or elsewhere 
was most apt to result in an explosion.

Every feature of the Bowser Long 
Distance Underground Storage System 
meets the requirements of Insurance Com­
panies and Fire Underwriters.

HEAR IS THE PLAN: The oil is 
stored in a tank buried outside, any distance 
that you desire away from the building. 
The tank is made of best heavy sheet steel 

riveted and soldered, tested and guaranteed leak and evaporation proof. It is painted with 
three coats of asphaltum, which absolutely prevents the damp earth from acting upon the 
metal. The pump is the latest improved, all metal, and measures accurately gallons, half­
gallons. quarts or pints at a stroke. The nozzle is fitted with a lever shut-off that absolutely 
prévenu evaporation.

THE SYSTEM HAS NEVER CAUSED A FIRE, nor has an explosion of a Bowser Tank 
ever occurred. One hundred aud eighteen outfits passed through the San Francisco Fire—not 
one explosion resulted. Some of the pumps were warped and melted by the heat, but the oil 
remained in good condition in the tank. The Bowser System is safe in every way.

WRITE FOR BULLETIN S-G.

S. F. Bowser & Co., Ltd., Toronto, Ontario

Turn Your Losses Into Gains
By adopting the one plan that 
will enable you to handle credit 
customers successfully and make 
them just as safe as the cash 
buyers.

Allison =
systematize credit accounts, simplify collections, 
please the customer and eliminate arguments. 
They cost but little and pay for themselves many 
times over.

HOW THEY WORK
▲ man wants credit. 
You think he is good. 
Give him a $10 Alli­
son Coupon Book. 
Have him sign the 
receipt or note form 
in the front of the 
book, which you tear 
out and keep Charge 
him with $10 —No 
trouble. When he 
buys a dime's worth, 
tear off a ten-cent 
coupon, and so on 
until the book is used 
up. Then he pays 
the $10 and gets 
another book. No paes 
books, no charging, 
no lost time, no 
errors, no disputes. 
Allison Coupon Books 
are recognized every­
where as the best. 

For Sale by the Jobbing Trade Everywhere. 
Manufactured by

ALLISON COUPON CO., ladimpilii, led.

THE LARGEST SAUCE FACTORY IN THE WORLD 
Holbrook's
Worceaterah ire

Sauce
Punch 
Sauce
Pure 
Malt 

Vinegar
Pure 

Pickles
HOLBROOKS LIMITED

Local Agents
Quebec

J.R. Renaud êc Co.
Montreal 

F. L. Benedict & 
Co.

Winnip eg 
Richhrds &Brown 

Regina
Campbell Bros. & 

Wilson 
Calgary

Campbell, Wilson 
& Horn 

Vancouver 
Kelly. Douglas 

& Co. 
Victoria 

Wilson Bros.
Halifax 

Bauld Bros ■
St. John. N.B. 
Barbour & Co. 

Fredericton. N.B. 
Randolph & Son 
Charlottetow n,

P.E.I.
Carvell Bro s .

Canadian-American Branch 
40 Scott St., Toronto, Canada.

Manager
H. GILBERT NOBBS

TWO CENTS PER WORD
You can talk across the continent for two cents 

per word in a Canadian Grocer Want Ad.
25
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MADE IN CANADA

JUST ONE REASON WHY YOU NEED
The McCaskey Account Register

FIRST AND STILL THE BEST.

q NEITHER you nor your clerks can be absolutely sure that every 
article that goes out of your store is charged to the proper person if 
you do not have I HE McCASKEY SYSTEM.
With the McCASKEY SYSTEM it is impossible for you to forget 
to change.
Little leaks will sink a ship little leaks like forgotten charges will 
ruin your business.
There are a hundred other reasons why you need the McCASKEY 
SYSTEM. We’ll be glad to tell you what they are if you will tell us 
that you are interested.

A POSTAL CARD WILL DO.

DOMINION REGISTER CO., Limited
Successor to the McCaskey Register Co. in Canada

96-104 Spadina Avenue - TORONTO, Can.

Quaker Brand 
Salmon

Your trade needs a consist­
ently high-class of canned 
goods. You cannot afford to 
allow inferior grades to go to 
your customers.

One trial and yourself and 
your patrons will both insist 
on QUAKER BRAND.

Mathewson’s Sons
Whoteeale Crooere

102 MoCIII Street - • Montreal

AGenuineTrade-Builder
Quality goods arc those that attract 

and hold trade and

Wonderful Soap
will prove a profitable proposition to 
every grocer because it is unrivalled in 
<|uality and purity.

It is moreover attractively packed and 
made up, and proves a rapid and profit­
able seller.

We have a dealer helper-selling plan 
that cannot fail to interest you. Send 
for details of it to-day

The Guelph Soap Co.
CUE1PM ONTARIO

Toronto Agents. MacGreegor Specialty Co.
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Retrospective and Prospective
In 1892 we sold just 63,290 packages of “ SALADA.” 
Now our sales in a single day are more than the 
whole of that first year's business. From a small 
beginning we have witnessed a great growth.
The best guarantee we can offer for the future is the

accumulated force of 
nineteen years' reliable 
service. The finest tea 
we can buy and the best 
that we know is always 
at your disposal.Keer/y eo/M over 20,000,000 package•
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Advice to the Retailer from Wholesale Grocers
Merchant Who Serves Apprenticeship Has the Better Chance to Succeed Thinks 
One—Pains to be Taken in Buying—Guarding Against Financial Leaks —Ad­
vantages in Advertising if Done Properly—An Opinion on Association Work.

Some grocers, no doubt, would con­
sider that they were in a better po­
sition to know the retail end of the ques­
tion far better than the jobber, but it 
must be remembered that among the lat­
ter the majority rose from the ranks of 
the retailer and are really post-graduate 
grocers. They also have extensive rela­
tions with all classes of grocers and ex­
perience teaches them where to look for 
the various pitfalls that prove disas­
trous to the retailer and to a certain 
extent, affect the wholesaler.

“There are so many things that re­
quire the attention of the grocer," said 
a Canadian jobber, “that it is really 
not to be wondered that the idea obtains 
that 75 out of every 100 retailers fail. 
As for myself I believe that the number 
must be that large in some places. I do 
not want to deal with the essential ne­
cessities that are required. To make a 
successful grocer one must in the major­
ity of cases serve an apprenticeship in a 
progressive store and before he branches 
out for himself he should be perfectly 
acquainted with the cost of goods, the 
cost of doing business, how to meet pay­
ments and all the other details that are 
connected with simply the buying and 
selling end of the grocery business.

“You have often heard the saying ‘Buy 
Right.’ That is oi great importance but 
howr is a man to buy right if he knows 
nothing at all about it ? The clerk who 
has had no experience in this respect is 
nut much better off than the hod-carrier 
or mechanic who has saved up a few 
hundred dollars and opens a grocery 
store because he thinks it is an easy 
way of doing business.

Check Over the Goods.
“But supposing a man is acquainted 

with this part of the business ; there is 
one thing that is often overlooked. 
When a grocer receives a shipment of 
goods he should go over it in its entire­
ty. He should know first, what he or- 
ordered and taking the invoice he should 
make it a point to see that he has re­
ceived everything he paid for.

“In the same way he should check 
things going out. Give honest weight, 
but neither above or below that which is 
paid for."

Store Must be Clean.
“Cleanliness is a point that should be 

carefully remembered," said one whole­
saler. “The scrupulous housewife cannot 
forgive or excuse untidiness in a store 
and if there are signs of uncleanliness 
her imagination makes it worse than it 
may be. This of course augurs no good 
to the grocer. Besides, the grocer of to­
day should realize that the public de­
mand pure food and if he wants to cre­
ate the impression that he is trying to 
cater to public taste in that respect, he 
must have his premises clean.

“A diamond in a brass setting will not 
attract in the same manner as it would 
if it were embedded in gold. A grocer 
aims at building up a business. He 
wants a customer to remain with him 
for years—providing he pays promptly— 
and tidiness and cleanliness will go a

long way toward satisfying a customer 
and holding her. To build up trade the 
store must be a little better or more 
appealing than a competitor’s. Of 
course ‘store’ in this case includes a 
great deal but cleanliness and neatness 
are decided assets."

Should be no Money Leaks.
“The successful grocer is careful to 

safeguard against money leaks," was 
still another opinion. “There are so 
many crevices through which money can 
find its way almost imperceptibly that 
extreme vigilance is needed at all times. 
There is one point to which I would call 
particular attention. I believe that it is 
a good idea to pay by cheques. Banks 
are numerous in cities, towns and vil­
lages and the managers ate only too 
pleased to receive the new business. 
When a grocer pays by cheque he has a 
receipt then and there. I would recom­
mend this idea to grocers. Some always 
pay travelers for goods received. In 
such cases they should be sure that it is 
by cheque. I do not cast any reflection 
on the traveler but I do want to im­
press the idea of carefulness upon the 
grocer.

“Price cutting is not the sign of a 
good business man. The old established 
grocery houses that we have done busi­
ness with for years did not secure their 
strength by methods of that kind. Price 
cutting is only a flash in the pan. It 
may bring a little extra trade for the 
time but the public seem to get the idea 
that grocers of this kind should always 
cut prices. The people look for a con­
tinuation of the policy and if a mer­
chant is foolish enough to keep on cut­
ting it will not be long until he is hope­
lessly lost.”

“Know how you stand," was the pith 
of one opinion. “That is always good 
advice. A grocer should keep his books 
up with his business and in such a man­
ner that he may know at any time his 
exact financial condition."

Thinks Retailers Should Advertise.
The advice of another wholesaler was 

to advertise.
“I have watched closely," he said, 

“those retailers who have advertised in 
their daily papers—I mean those who 
have taken pains and presented good 
readable informative ads—and I have 
found that the majority of them have 
been successful merchants.

“To give an example of this I might 
point to the mail order houses—see the 
successes they have made and they have 
been made because they advertised their 
goods so that the people read their ad­
vertisements.

Grocers’ Associations.
"I have no doubt in my mind," he 

continued, “that grocers as a body 
would vastly improve the general con­
ditions of the trade if they would or­
ganize properly. Throughout the Domi­
nion association work is only in the 
pioneer state. In England it has reach­
ed such a stage that regular examina­
tions are conducted for clerks at which 
questions on all departments are given
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and the successful clerks arc given cer­
tificates. A great deal of good has been 
done in this one respect. Grocers will 
some day wake up to this fact when a 
spirit of friendliness pervades the trade 
more than at present and the grocers 
will then become scicnced in their busi­
ness and the 75 per cent, or more of 
failures should be greatly reduced."

CANNED GOODS AGREEMENT.

Dominion Canners Reach Agreement
With the Wholesale Grocers’ Guild.
As the outcome of recent conferences 

between the Dominion Canners, Ltd., 
Hamilton, and the Dominion Wholesale 
Grocers’ Guild, an agreement has been 
reached whereby those wholesalers who 
bind themselves to handle only the 
goods of this company receive a certain 
stipulated profit of 10 per cent, on veg­
etables and 12^ per cent, on fruits. 
Wholesalers who agree to this will also 
agree to sell to the retail trade at the 
canners’ list prices only.

PRICE CUTTING IN B. C.
The Vancouver representative of The 

Grocer tells of what might be termed 
wholesale price cutting in his district.

He says that a representative of a 
Toronto manufacturing firm is in Van­
couver and has been making calls on the 
grocers with a view to pushing his firm’s 
product. The trouble has been that 
there has been price cutting, with the 
result that the ordinary retailer does 
not feel like handling it. He has either 
to sell at two for 45c, cost price, or 
tell his customer, when it is remarked 
that down town it is cheaper than 30c, 
that he cannot handle it at that figure

“Price cutting,” he continues "has al­
so played havoc with some breakfast 
foods, for grocers will not stock 
with goods on which they are not 
protected from larger dealers who offer 
these at a low price as an attraction. 
One firm has held its own, and this 
week the traveler for this is around do­
ing good business."

THE CHOCOLATE TARIFF.
The Department of Customs, Ottawa, 

have sent to the various customs col­
lectors a special notice in regard to 
duty on chocolate and preparations of 
chocolate shipped to Canada on con­
signment without sale prior to ship­
ment. There will be collected on this 
the same special duty as if the choco­
late had been sold to an importer in 
Canada prior to its shipment to Canada 
and a deposit of 15 p.c. ad valorem will 
be required to be made at the time of 
entry to the collector, to secure pay­
ment of the special duty.

The special duty paid in excess, if any, 
in such case will be refunded on appli­
cation through the collector in the 
usual form, upon proof to the satisfac­
tion of the Minister of Customs as to 
the actual price realized from the sale 
of the goods, exclusive of all charges 
thereon after shipment from the place 
whence exported directly into Canada.



Retailers Talk Plainly of Wholesalers’ Methods
Some Think More Attention Should be Given to the Retailer Than He Now 
Receives—Wholesalers at Times Too Anxious to Start Going New Retail Con­
cerns Without Experience—An Opinion on Advertising Through the Trade 
Press—Travelers' Calls Dealt With.

The wholesaler’s relation to the retail­
er !

Some jobbers are credited with having 
tated that they are not dependent upon 

the condition of the retail trade but 
they must have been misquoted. At 
least that is the opinion of a Canadian 
retail grocer who offered an authority 
tor the statement. Continuing he said :

“The wholesaler is certainly dependent 
upon the retail grocer and I think there 
are many things the wholesale trade 
i-uuld do that would not only benefit us 
but would act as a boomerang to the 
benefit of the wholesaler. To begin 
with the retailer is the main spring in 
i he works by which articles are distri­
buted.

Where the Retailer Comes in.
“Of course the manufacturer turns 

them out and the jobbers send out their 
army of travelers to get these goods on 
the grocers’ shelves ; but that last step 
should receive the interest of all three 
parties to the transaction. The grocer 
must sell the goods before he will make 
another demand on the jobber, and un­
less they prove profitable the retailer is 
not going to put forth any extra efforts. 
The manufacturer or jobber should get 
away from the idea of thinking only of 
t he present sales. Let him give us a 
decent profit and there will be some in­
centive to dress windows with the goods 
and boom the article. If I were a job­
ber or manufacturer I would show the 
retail trade that I was interested in 
their handling my goods. I would sa­
tisfy the retail end first and if they 
should throw their profits away by price 
cutting that is their own funeral.

“I am also of the opinion that price 
protection is a good policy. Everyone 
may not agree with me but I have found 
that articles of good quality with their 
prices protected are ready sellers and 
make a sure profit.

Retailers’ Financial Standing.
“I also think that the wholesaler 

should take more interest in the finan­
cial condition of his customers among 
the trade. In that event he will be fam­
iliar with individual conditions and will 
know when a retailer is getting beyond 
his means. This should be a matter of 
some concern to the wholesaler just as 
i he consumer is to us. It is encourag­
ing to receive large orders but speculat­
ing and over confidence in buying are re­
sponsible to a large extent for many of 
the failures recorded in the retail 
trade.

“Wholesalers—and I do not include all 
in this respect—are eager to get new 
customers,” was another opinion “and 
many are just beginners. They have 
-aved up five or six hundred dollars and 
decide to go into the grocery business. 
A jobber stocks them with goods and as 
is often the ease Bradstreet’s or Dun’s 
reports a failure. The stock is then 
sold at bottom prices and the competi­
tive retailer of course suffers. The 
steady-going grocer who knows how to 
conduct a business sustains the loss in

these cases. I know for I have been up 
against them. These are the fellows 
who do not even know what goods cost 
them. They disrupt a whole business 
community.”

Calls From Travelers.
“The wholesale trade could improve 

the method of sending travelers around,” 
said one retailer. “I always try to give 
the travelers a hearing and to treat 
them as business men but on some days 
they seem to come in an unbroken 
stream. I consider the traveler indis­
pensable but some times I think this 
part of the business could be arranged 
more systematically.”

Talking to Retail Trade.
The elimination of the practice of sell­

ing to the consumer was what still an­
other retailer considered the wholesaler 
should do.

“We buy everything we get through the 
wholesaler with, of- course, the excep­
tion of those goods of manufacturers 
which he doesn’t handle and which we 
want. Therefore I think he should not 
go over our heads and sell to our cus­
tomers.

“Some, I know do not do this ; they 
are considerate in their dealing with us 
and lend us aid whenever called upon.

“It helps us considerably to read talks 
of wholesalers through the trade papers. 
If they have some special articles to of­
fer, something which has not been intro­
duced to us before, or if they have a 
special price to give us wTe are always 
glad to know about it before their tra­
velers come around. It saves both the 
traveler’s time and our time and often 
I know ours is valuable whether the 
traveler’s is or not.

Inexperienced Retailers.
“I think too, that wholesalers should 

discountenance the practice of uninform­
ed men starting in the grocery business. 
The former are often too anxious to sell 
such men their first orders—which are 
usually paid for—but keep shy of them 
afterwards. This only makes it more 
difficult for those of us who are estab­
lished, because new men in the trade 
who know little or nothing about it, cut 
and slash prices until eventually thev 
fail. Their stocks are then sold for 20 
or 30 cents on the dollar and we have 
to suffer again.”

Question of Advertising Where Two Towns Join
"Enquirer” Wants to Know if it Can be Made Profitable for 
the Merchant in the Smaller to Use the Local Paper—The Op­
inion of Forsyth, Jr„ on This Question—What do Others Simi­
larly Situated Think About it?

Where two towns adjoin each 
other, is it advisable—profitable 
—for a merchant with a small 
business to advertise in a local 
paper?

"ENQUIRER.”

The above question was submitted re­
cently by a subscriber, and to secure an 
answer for it The Grocer asked Forsyth 
Jr., grocer, Dartmouth, N.S., a success­
ful retail advertiser, for his opinion. 
Dartmouth is but a short distance from 
Halifax, N.S. Here is what he says.—

"Replying to your recent letter: It 
would be difficult to answer your sub­
scriber’s enquiry from the meagreness 
of the data supplied.

"For example, it would make a differ­
ence if the towns were very different as 
to population and importance, as trade 
is naturally drawn toward large centres. 
It would also make a difference whether 
he was in the larger or the smaller 
town, and whether the paper he proposed 
using circulated in one or both towns.

"Assuming that one town was large 
and the other small, and that the mer­
chant did business in the latter, about 
the most he could hope to do, unless he 
had advantages not mentioned, would be
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to prevent his trade from going to the 
larger town. He could scarcely hope to 
draw business from the larger town.

"Assuming further that one paper 
covered the two towns, he would be com­
pelled to pay for a circulation in the 
larger town which would be of no value 
to him, in which ease I can hardly see 
how it would be profitable.

"But assuming that he was in the 
larger town, and that it was drawing 
business from its smaller neighbor, ad­
vertising would have the effect of help­
ing to hold his own trade and increase 
his chance of getting his share of the 
business from the other town and new 
business from his own town as well.

"One fact about advertising that must 
never be lost sight of is that its effect 
is cumulative, and in the grocery busi­
ness where the profits are small, profits 
should not be looked for all at once; 
and that even when the greatest care is 
taken it is often not possible to trace 
the business to the advertisement.”

The Grocer would be glad to receive 
the opinions of others on this question. 
Evidently the inquirer refers to a mer­
chant doing business in the smaller town, 
where there is a local paper circulating 
as well as papers from the larger town.
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Present-Day Methods in Using the Journal
A Dumping Ground for Lines That Cannot be Put Through 
Some Other Book—Object of any System is to Cut Out Un­
necessary and Cumbersome Detail — Some Suggestions for the 
Bookkeeper, by Howard R. Wellington.

The modern journal is a dumping 
ground for entries which cannot properly 
be put through some other book of orig­
inal entry, such as the Cash Book, Sales 
Medium, or Bill Book. Some of the 
items which appear in our journal are:—

1. Writing off small ledger balances.
2. Transfer entries, when an amount 

must be transferred from some account 
to another.

3. Apportionment of general charges, 
usually when closing the books, or month 
by month.

4. Correcting entries which have been 
charged in error.

The Journal as a Day Book is seldom 
used to-day, as there are so many short 
duplicating and triplicating ideas that 
we only require the book of original 
entry.

Some bookkeepers use the cash book 
for a journal as well calling it the 
“Journal Cash Book” and this may be 
done to advantage when there is only 
an occasional journal entry.
Long System for Recording Transac­

tions.
The object of a system in any business 

is to reduce the amount of detail work, 
providing, of course, the desired records 
and statistics can be obtained by the 
shorter method. Some of the systems in­
stalled by so-called systematizers are so 
cumbersome that it necessitates a great 
amount of extra work instead of reduc­
ing it and we should invariably keep.in 
mind that the shorter method is always 
the preferable method if satisfactory 
results may be obtained.

In a large warehouse in one of our 
largest Canadian cities a system of 
recording sales is in force, and we will 
give the different processes necessary 
to complete the transaction, and also en­
deavor to show where, at least, one step 
might be omitted entirely.
Necessary Steps to Complete the Sale.

1. The order is taken on an order 
card, which goes first to the office, pre­
sumably to be O K’d by the credit man.

2. The shipper then carefully enters 
item by item in a Day Book or Journal, 
in which he also enters the name of the 
customer, the date of the transaction, 
the quantity and price of goods sold, in 
fact everything necessary to make out 
the invoice form.

3. The third step is to write his in­
voice for customer from the Day Book 
just referred to—invoice being sent with 
the goods, which is the best method.

4. The name and number of parcels 
are now entered in a delivery, book and 
customer signs for receiving the goods.

5. The Day Book is periodically tak­
en to the office, probably every morn­
ing, and the transactions therein journal­
ized for posting purposes, as follows:—

Jones, Smith & Co., Dr.
To Sales (re Mdse) ac.

(for goods detailed on page 50 
Day Book.)

Some merchants might detail these 
goods again, but it will be seen what 
amount of needless work it really is.

6. The last step in the transaction is 
to post the ledger, and from this point 
forward the steps in any business arc 
similar.

This may seem a very cumbersome sys­
tem of recording sales transactions, but 
there is no doubt that in most whole­
sale and retail business, where the mat­
ter has not been thoroughly worked out, 
there is sure to be some step or possibly 
more than one step which can be done 
away with entirely and yet the results 
and the desired information are entirely 
satisfactory.

The Shorter Plan.
Just to give some idea of the way in 

which the above system may be condens­
ed and simplified we would suggest the 
following:—

1. The order is taken on an order 
sheet which answers the purpose of a 
book of original entry, and if goods are 
delivered, the signature may appear on 
this order. This sheet is filed away and 
full particulars as to quantities, prices,

date of delivery, etc., may be obtained 
at any time.

2. While even the posting to the ledg­
er might be done from this order sheet, 
no saving can be effected, as it is nec­
essary to have an invoice for the cus­
tomer, and it is safer always to have a 
carbon copy of every invoice sent out, 
for posting purposes.

No matter how careful the copyist, 
mistakes will occur, and besides this an 
order may not be filled complete, and 
would not make a very clear copy for 
posting purposes.
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4. Recording sales in retail stores 
may be recorded in precisely the same 
way described above by the use of the 
duplicate and triplicate Cash and Charge 
Books, and the Journal so far as a post­
ing medium is concerned is not in use 
at all for the purpose.

The old-fashioned journal entries such 
as:—

“June 1st, Jim Jones, Dr., to cash Cr.
Amount of account paid to-day in 

full,” or June 2, James Smith Dr., to 
mdse Cr.

Amount of goods sold to-day
10 bush, oats @ 50c............... $5.00

are not used in our modern bookkeep­
ing.

This is without doubt the simplest 
form of journal in use to-day. Every 
page is ruled up exactly as per copy, 
and the entries may be made as briefly 
as possible.

In the first entry, J. Smith owes a 
small amount which is no good, and this 
entry is made to balance the account on 
the books, expense account being debit­
ed and J. Smith credited. An explana­
tion should be given after each transac- 
ction, as no further record is kept of a 
journal entry of this nature.

TRADE NOTES.
Vanwart Bros., St. John, N.B., have 

installed two computing scales in place 
of the ones formerly used and they arc 
an attractive addition to the store.

Mavlor’s, Ltd., Forrest, Ont., general 
merchants, arc branching out as fruit 
growers. They have purchased a farm

near the lake and have planted more than 
500 peach trees, and 1,500 strawberry 
plants.

Only two provinces of Canada took 
part in the production of beet sugar 
last year—Ontario and Alberta. There 
were three factories in operation, the 
one in Alberta being at Raymond, and 
those in Ontario, at Wallaccburg and 
Berlin, respectively. The total produc­
tion, as the figures show, was almost 
20,000,000 pounds, of which Ontario fur­
nished 16,200,000 pounds. The total 
acreage devoted to the culture of the 
beet for sugar, was 11,100 acres, of 
which 2,300 was in Alberta.
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Business of Village Hurt by Mail Order Houses

Recent Fire in Norwood, Ont., Destroyed Several Stores and 
Many of These Will Not be Rebuilt — Not Profitable Say the 
Merchants—Catalogue Houses Blamed for This—Need of More 
Aggressive Measures on Part of Merchants.

A few weeks ago a midnight fire laid 
waste the business centre of Norwood, 
Ont., a village on the C.P.K. east of 
Toronto, about 95 miles. A few years 
previous the skating rink fell through, 
but no one offered to rebuild it. doing 
back a little further on one occasion a 
row of stores were burned and the gap­
ing cellars still yawn at those who 
pass along the main street.

Hut following this latest devastation 
there have been rumors that the places 
destroyed will not be rebuilt. Of those 
property owners who were asked as to 
their .intentions in this respect only 
one said he was going to rebuild. Only 
those acquainted with the place know 
the extent of the loss as the result of 
this last fire, and if the statements 
mentioned are adhered to it means that 
this village is on the wane.

If any of the men who used to bo 
merchants there were asked for the 
cause of the apathy which settled over 
the business of the place and slowly 
but surely worked its way, it is almost 
a certainty they would point to the 
mail order houses. It is no exaggera­
tion to state that some years ago this 
same place was busy and prosperous. 
It is the centre of a good farming dis­
trict and the proprietors of the major­
ity of the business houses were widely 
known as successful men. Their resi­
liences bespoke the money accredited to 
them.

Work of Mail Order Houses.
The story of the decline of the town 

is interesting, but it is too lengthy for 
this reference. The farmers who prided 
themselves on the village in their midst 
and its annual fall fair proved excellent 
material for the catalogue houses to 
work upon and without realizing the 
harm they were indirectly doing them­
selves they forsook their home mer­
chants. The change of course was 
gradual. The merchants were submitt- 

<1 to a slow torture. Some of them 
went west, others to various towns in 
Ontario. Some of the villagers have 
stated that the property on the main 
-trect is not worth one third of what 
it was seven or eight years ago.

The merchants of the village did not 
make many strenuous efforts to offset 
the inroads of these outside houses. 
! he last scene up to the present was a 
lira in the night, apparently of incen­
diary origin, followed by the' claims for 
insurance.

Norwood is just one of many towns 
| hat arc struggling along like Sinbad, 
'he sailor.

Hard Work Necessary.
The merchants know, too well, what 

I- affecting their business and it is not 
nl.v a matter of great concern to 
hem personally, but to all the resi­

dents of the neighborhood that home 
rade should be protected and main­

tained before it is too late and the 
-mall retailers have thrown up the 
-pongc.

The only thing to redeem this village 
cow is hard aggressive work on the

part of the merchants. They have got 
to show the farmers and townspeople 
through newspaper advertising, personal 
conversation and live, up-to-date busi­
ness methods if they are to succeed.

There arc, of course, some exceptions ; 
a few of Norwood’s merchants are mak­
ing money, but the whole general tone 
of the business arena there has greatly 
deteriorated and the only cause in sight 
is that the money was sent out of the 
village instead of being spent at home.

BETTER TO MAKE SURE.
The grocer sells as he buys, says the 

Charlottetown, P.E.I., “Advertiser,” and 
the first fault is with the producer or 
packer of fruit or butter if the package 
is under size or under weight. Hut some 
legal responsibility extends to every one 
who sells short-weight or measure, even 
if it be done unwittingly, as is often the 
case. It is. therefore, the duly of the 
honest trader to make sure that there 
is full weight or measure in what he 
buys from tirst hands.

In Oklahoma State, organization 
among grocers is complete. Almost 
every little town and hamlet, in addi­
tion to the larger communities and cities, 
has its local organization and in places 
where there are only five or six members 
they have their association and are in 
touch with all the other associations in 
the state and with the questions that 
are receiving attention.

TRADE NOTES.
Mrs. E. C. C. Schocnberger has open­

ed a new grocery store at 10 Coteau 
St., South Hill, Moose .Jaw, Sask.

U. McLeod has purchased the retail 
grocery business of J. H. Dunn, 78 St. 
Yiateur St., Montreal.

Jas. A. Patten, the great Chicago 
wheat man, has retired from active busi­
ness. It is estimated that he amassed a 
fortune of $10,000,000.

J. J. Beaumont, general merchant, 
Bracebridge, Out., owner of the supply- 
boat Xymoka, has recommenced his 
regular trips on the Muskoka Lakes.

The members of the Drummers’ Snack 
(Tub are sanguine over the outcome of 
their annual outing at Oakville, Ont., 
on duly 29-30. Sol Walters, for in­
stance, is credited with the prediction 
that ‘‘there will be two million people 
there.”

Fire visited the establishment of 
White & Co., wholesale fruiterers, To­
ronto, on Wednesday morning of this 
week and caused considerable damage. 
This is the second fire that has visited 

This Firm This Year.
The oil industry in Trinidad is repre­

sented by the Canadian Trade Commis­
sioner as being in process of rapid deve­
lopment and particularly since the an­
nouncement was made that oil was to 
be used for fuel in the navy.

A despatch from London, Ont., states 
that Alfred Tyler, tea merchant, was 
fine»! $2011 by the police magistrate for 
posing as a detective without a license. 
In order to collect bills, Tyler sent out 
circulars purporting to come from a 
detective agency here and an arrest 
was made.

The retail grocers of Little Rock. Ark., 
formed a company and provided an ice 
plant which has been a big success. The 
total investment in this plant is about 
$170,000, yet the capital of the company 
is only .$26,000.

A Corner in the Handsome Office of The Barnsdale Trading Co., Grocers,
Stratford, Ont,



Practical Methods Used in Retail Grocery Stores
St. John Grocer Lights up Hia Night Window Display—Dominion Day Displays 
Made—Vancouver Grocers Have More Trouble Over Price-cutting—Uses Netting 
to Keep off Flies—Erin Grocer to Give Half Trade and Half Cash for Farmers 
Produce—Chatham Merchant Has Novel Advertising Scheme.

Window Lighting at Night.
St. John, N. B., July 6.—There is 

considerable difference of opinion among 
retail grocers as to the value of leav­
ing the blinds in their show windows up 
at night, and keeping the lights burning. 
The majority of the stores here do not 
practice it, but one of the dealers has 
been doing it now for several weeks, and 
he claims it is an excellent advertise­
ment. He has put—electric lamps of 
high power, in his six windows, and they 
burn until midnight, giving a brilliant 
light, and showing to fine advantage the 
well-trimmed windows.

A particularly appropriate display was 
made just previous to Dominion Day, 
when the windows were filled with goods 
suggesting lunches. One window had 
cans and jars of potted and sliced meats, 
pickled lambs’ tongue, cooked hams, etc., 
neatly labelled and bearing price tags 
and suggesting that these were suitable 
for sandwiches, luncheons, etc.

Another window had bottled fruit 
syrups, lime juice, cordials, etc., and a 
third presented an attractive array of 
fruit. In the meat department various 
kinds of smoked meats and vegetables 
were shown, and at the rear of the 
store, fresh meats were to be seen 
through the glass front of the refriger­
ator. It was an enticing display, and it 
would seem that people passing could 
scarcely avoid being impressed with the 
good things they saw, and remembering 
the store when they wanted some of the 
things shown.

This merchant believes in the scheme 
as a business getter, and he says he is 
going to keep it up. It certainly is a 
marked contrast to the store across the 
street, where the blinds are tightly 
drawn, and the windows dark.

Price-cutting Not Relished.
Vancouver, B.C., July 6.—Retailers arc 

discussing how to get even with whole­
salers who supplied a local department 
store, with staple articles at reduced 
rates, which enables that firm to cut 
prices in its grocery department. Sugar 
is again being quoted at 90c for an 18- 
lb. sack, or $5 per 100 lbs., whereas the 
price to the trade is $5.90. Names of 
certain firms have been mentioned, but 
the defence advanced was that the price 
to the departmental store, was no more 
favorable than to any person who gave 
an order of that dimension. Retailers in 
Vancouver, especially those in business 
nearer the centre of the city feel the 
situation keenly. Some retailers here 
say that this action on the part of the 
wholesale trade may result in what has 
been suggested on other occasions, name­

ly, the establishment of a wholesale ex­
change by the retailers. Whether this 
is really meant or not, time will tell.

Protects Fruit With Netting.
Calgary, Alta., July 7.—A local gro­

cer who specializes on fruit at this time 
of the year believes that it is preferable 
to cover the fruit with a netting. “I 
used to leave it uncovered,” he states, 
“but I found that flies were attracted to 
it, and their presence I knew was none 
too appealing to the prospective purchas­
er.

“I did not notice it in this light, hav­
ing perhaps become accustomed to it, 
but one day a friend stopped in front 
of the store and enquired about this and 
the other class of fruit. Around the 
cherries in particular there were flies at. 
traded by the sweet fluid that escape! 
from the broken fruit. He called my 
attention to it and I was enabled to 
see it from the customer’s standpoint. 
After that I was careful to have the 
display looking as neat and tidy as pos­
sible, and as a means to this end I used 
the netting. After all the display is to 
attract, and we should be careful to 
guard against anything that will turn 
people away.”

To Keep Trade at Home.
Emerson, Man., July 6.—E. J. Koen, 

general merchant, who bought out Whit­
man & Co., recently, is putting a new 
appearance on his store. He is working 
to keep buisness at home. To do this he 
proposes to give the best possible ser­
vice and one that cannot be superseded 
by any mail order house.

Mr. Koen has served about 17 years 
in the retail business in Ontario, having 
been in Kingston and Peterboro for some 
years.

A Novel Advertising Idea.
Chatham, Ont., July 6.—The advertis­

ing possibilities of a peculiar firm name 
are being played up to the full by Par­
rott Bros., local shoe merchants. Cuts 
of the familiar bird are being used large, 
ly in the firm’s newspaper advertising 
as well as on dodgers and cards.

In addition, two large signs have been 
placed outside the store, one on each 
side of the doorway, each with a big, 
green parrot painted on it. The bird is 
represented seated on its perch, with 
feed-cup handy, while beneath appear 
the respective names, “Perc” and 
“Vick” by which the brothers are popu­
larly known. Issuing from each bird’s 
mouth in cartoon style is the catchy 
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expression, “Our shoes are crackers.”
The idea is one capable of being work­

ed out with many names, and seems to 
“take” with the buying public.

Half Trade and Half Cash.
Erin, Ont., July 7.—The business car­

ried on here by Mrs. Hamilton, consist­
ing of groceries and confectionery has 
been purchased by A. Gawthrope. '

The latter in his newspaper advertise­
ment states that he is having the store 
re-fitted and re-stocked and announces 
his intention to carry a first class stock 
of groceries and a fine assortment of 
confectionery.

He accepts butter and eggs for which 
he pays half trade and half cash. In 
the rear of the store he has opened an 
ice-cream parlor.

GROCERS WRITE ON EXAMS.
Judging from what is required of gro­

cers in England they have to be familiar 
with every branch of the trade and in 
the various details before they may be 
said to know their business.

In September the International Gro­
cery Exhibition will be held and a part 
of it is the competitions which are open 
to grocers and their assistants. The 
schedule for the competition included 
window dressing, card writing, tea 
blending, coffee blending and roasting, 
naming and placing of dried fruits, coun­
ter display, butter judging, bacon slic­
ing, etc.

In regard to salesmanship competitors 
will be required to show their methods 
in serving a customer, introducing to 
him new goods, etc. Counter and stands 
for goods will be provided. In regard to 
soliciting orders the competitors will be 
presumed to be calling on a regular cus­
tomer for orders. There is also cocoa 
valuing, chocolate powder valuing, tea 
valuing, parcel wrapping, invoice mak­
ing, etc. Examination papers are set 
and in each particular competition val­
uable prizes are offered.

A CLERK’S APPRECIATION.
Frank Scott, for 12 years a salesman 

with Smith & Burton, large retail gro­
cers, Brandon. Man., has gone to British 
Columbia. In a letter to the Winnipeg 
editors of The Grocer—of which he has 
been a reader for years—he says :

"As soon as I get located I will cer­
tainly subscribe, I wouldn't think of do­
ing without it as long as I am in the 
trade : I think every grocer, grocer's 
manager and, most of all. grocers* clerks, 
should rend your paper as it is a credit 
to the trade and getting better all the 
time/'
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Railway Wages and the Economic Tendency
Are the Demands of the Employes in Accord With the Signs of 
the Times?—Influence of Money Pressure on Prices Scale—
Did the United States Railways Make an Economic Mistake?

The consuming classes in America 
have noted with satisfaction the var­
ious signs and indications that the cost 
of living may be lower in the near fu­
ture. Householders of every class have 
been exercised and perplexed by the 
high prices that have prevailed for the 
articles they had to buy.

The matter of high prices has been a 
more pressing question in the United 
States than in Canada ; and it is na­
tural that relief should first be exper­
ienced there. A number of causes now 
appear to be operating to relieve the 
situation. Monetary pressure is always 
a potent factor in lowering commodity 
prices ; and monetary pressure has been 
distinctly threatening on both sides of 
the boundary line.

Another factor working in the same 
direction is the political situation. 
That seems to promise a lowering of 
the United States tariff sooner or later. 
A lowering of the tariff by Washington, 
under present conditions, should result 
in lower prices for commodities on the 
other side of the border. But, if it be 
assumed that the Washington tariff be 
greatly lowered without any change be­
ing made in our own tariff, the fact 
might operate to increase the cost of 
living in Canada while lowering it in 
the United States.

That might come to pass as follows : 
It is our natural products that the 
United States want—wheat, butter, 
eggs, meat, lumber, etc. If buyers 
from the neighboring republic are 
strongly in evidence here, competing 
most vigorously with the buyers for 
home consumption and the European 
buyers, the chances are that those pro­
ducts would rise in price. The Cana­
dian producers of them would benefit, 
but Canadian consumers would have to 
pay more for them. That would bo a 
case wherein a happening outside of 
our control—viz., the lowering by the 
Washington authorities of their own 
tariff—would tend to make the cost of 
living in Canada higher and in the 
States lower than at present.

In several different directions the 
level of prices has been receding. Wheat 
and cotton have fallen, and the iron 
market has been sensibly weakening. 
This points distinctly to a lower cost 
of living.

But one recent happening in the Unit­
ed States had an important tendency 
in the other direction. It was the wage 
increases granted by the railroads. It 
is said that the railway companies have

already, in the past year, granted wage 
increases to their employes' amounting 
to $130,000,000 per year, and that in­
creases amounting to a further sum of 
$70,000,000 are immediately in pros­
pect. When they made those increases 
the railway companies probably under­
estimated the strength of the resistance 
that would be offered to the increase 
of freight rates by which they expected 
to reimburse themselves. Now it is 
just possible that the great difficulty 
experienced by the United States rail­
ways in adjusting their revenue sched­
ules to the higher plane of overating 
costs is due to the prime fact that the 
recent move to increase wages was an 
economic mistake ; in other words, it 
may be that that action was in a 
direction opposite to the general econ­
omic tendency of the times. It may 
turn out to be the case that the cost 
of living will continue to fall lower and 
lower ; and it is upon the argument of 
a high cost of living that the demands 
of the railway employes for higher 
wages were based.

Until the tendency of the times is 
more clearly apparent it can be said 
that the railways in Canada are wise 
in resisting demands of their employes 
for large wage increases. Perhaps those 
parties who have been so loudly ap­
plauding the demands of the trainmen 
and condemning the attitude of the 
companies would not be so forward if 
they had a better understanding of the 
results almost certain to follow if their 
advice were taken and wages jumped 
up to a high level.

The large shippers throughout Canada 
have a lively enough sense of what is 
involved in a big wage increase by the 
railway companies. They know that 
the next thing to be expected would be 
an increase of freight rates, and a dim­
inution of their own profits. If it were 
more generally known that an increase 
of large proportions in the rate of 
wages paid by the railway companies 
to their employes would have its effect 
in increasing the expenses not only of 
the shippers, large and small, but also 
of every man or woman who earns a 
salary or lives upon a small income, 
there would be less frothy talk about 
the rights of the railway workmen and 
the tyranny of the big railway com­
panies. Of course, the railway workmen 
are entitled to proper consideration. 
According to their own report the C. 
P.R. and G.T.R. trainmen were, up to 
a short time ago, paid higher wages 
than the employes of the American
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roads in the same territory. They want­
ed no standardization of wages then. 
The U. S. roads, however, increased 
their pay so that the Canadian roads' 
employes were getting the less rate. 
Then the C.P.R. and G.T.R. men be­
came advocates of standardization of 
wages.

RECENT TRADE DOINGS.

Ontario.
B. A. Belyea, grocer, Toronto, has 

sold to M. Foreman.
G. A. Newton, grocer, Toronto, is 

succeeded by R. Gardiner.
A meeting of the creditors of the es­

tate of Joseph Stang, grocer, Hawkes- 
bury, is called for the 8th inst.

A meeting of the creditors of the es­
tate of Chas. E. Muffitt, general mer­
chant, Coe Hill Mines, Ont., was called 
for this week.

Quebec.
Mrs. A. Monier & Fils, grocers, Mon­

treal, have dissolved.
J. A. Cote, general merchant, 

Amqui, Que., has assigned.
Assets of Brault & Co., whoesale gro­

cers, Montreal, are sold.
N. Turcotte, wholesale grocer, Quebec, 

is dead.
T. A. Chapin, general merchant, Mon­

treal, has registered.
E. Reeves & Co., grocers, Montreal, 

are beginning business.
The American Tea Coffee & Spices 

Co., Montreal, has registered.
Mrs. E. Gates, generàl merchant, 

Waterloo, Que., has assigned.
Assets of D. Masson & Co., wholesale 

grocers, Montreal, are sold.
Barbeau & Godbout, wholesale gro­

cers, Quebec, have registered.
Assets of D. Spinelli & Co., manufac­

turers of macaroni, etc., Montreal are 
to be sold.

Assets of Raymond & Frere, whole­
sale grocers, St. Hyacinthe, are to be 
sold on the 11th.

Maritime Provinces.
R. C. Campbell, of Campbell Bros., 

grocers, Sydney, N.S., deceased.
Johnson & Co., general merchants, 

Port Hastings, N.S., have assigned to 
G. O. Forsyth.

Western Canada.
Chicago Household Supply Co., Bran­

don, Man., dissolved.
Moses Cohen, grocer, Winnipeg, Man., 

succeeded by Glusman Elis.
Pritchard & Hickman, grocers, Cal­

gary, Alta., sold to Jas. Hadden.
R. A. McEwen, general merchant, 

Aylesbury, Sask., sold to N. Wasser- 
man.

P. C. Larkin, Salada Tea Co., with 
his wife and daughter, arrived home last 
week from a three months’ pleasure trip 
to the Old Country. Mr. Larkin visited 
Holland, Belgium, France and England.
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PUBLISHED EVERT PRIDAT

LESS OPTIMISTIC OUTLOOK.
The crop outlook at present is not so 

promising as it was two weeks ago. The 
cause is the lack of moisture.

Reports continue to come from the 
west telling of the great damage being 
«one by the heat. However, we believe 
that many of these are exaggerated. 
A special representative of The Cana­
dian Grocer is at the present time in 
southern Manitoba and while he re­
ports crops there badly burnt for lack 
of rain, the outlook in the northern 
part of that province is much better. 
Rains have fallen recently there as well 
as in Saskatchewan and northern Al­
berta which will assist materially.

It therefore looks as if those who have 
been predicting a complete failure of 
western crops have been astray. Th; 
crop under area in the west is some 
1.000,000 acres in excess of last year 
which, under average conditions, means 
about 20.000,000 bushels. The damage 
would have to be great to even over­
come this.

Eastern Canada is also badly in need 
of rain. The strawberry crop is being 
shortened in a hurry and peas, tomatoes, 
oats are also suffering.

Yesterday’s rainfall, however, will do 
much to aid the growing crops. More 
will likely follow.

OLD POTATOES CHEAP.
The potato market just now presents 

a feature that all retailers handling them 
should be aware of.

So far as the Toronto market is con­
cerned old potatoes are a drag. It is 
estimated that there are some 20 cars

on that market awaiting buyers. They 
can be bought for as low as 30 cents a 
bag and some dealers are credited with 
the statement that they cannot give them 
away.

A number of ears have been placed in 
cold storage to prevent them from 
sprouting as when this occurs they be­
gin to soften. This in the past has sel­
dom, if ever, been resorted to.

GETTING NEWSPAPER AID.
In various places the local newspaper 

can be used with good results in educat­
ing the people on shopping early.

At the present time the “Dundas 
Banner,’’ Dundas, Ont., is advocating 
this. It points out editorially that an 
auxiliary of one of the churches adopted 
a resolution against long hours and es­
pecially on Saturday evenings.

Not only that but its members ac­
tually aid in bringing about this condi­
tion of affairs, as the following indi­
cates :

“We pledge ourselves to so ar­
range our purchases, and to use our 
influence to induce others to do the 
same, so as to allow the merchants, 
their clerks and delivery boys to got 
away from their respective places of 
business at an earlier hour than 
they arc now permitted to do.”
The “Banner” says that this is a 

step in the right direction and thereby 
assists in educating the public on pur­
chasing early.

Merchants in other towns and cities 
anxious to have early closing, and 
particularly in the summer season, can 
easily enlist the services of the local 
press to aid in educating the public. 
They can usually obtain this aid for the 
asking, as newspai>ers arc always will­
ing to help in such a humane cause.

BEATING OUT THE PEDDLER.
Grocers in the larger centres will just 

now experience considerable opposition 
in the peddler selling fresh fruits. These 
men go from door to door shouting out 
their prices which are usually lower 
than the grocer can afford to give.

This opposition must be offset by 
some means. Advertising is one. If a 
grocer advertises that the quality of his 
fruit can be absolutely depended upon 
he will obtain much of the trade taken 
from his territory by the transient 
trader.

He must be careful to back up his ad­
vertisement statements. If he says his 
fruit is sound and flavory, it should be 
so ; and if he wants to successfully 
compete with the peddler it should be 
sound.

The grocer can also do a great deal 
by diplomatically comparing the quality 
of the fruit he sells with that of the 
transient trader,

. J

RETAILERS GIVING AWAY 
PROFITS.

“What's the use of giving it to the re­
tailer—he’ll only give it all away !”

One of the delegates at the Kingston 
convention of retail merchants tpld a 
story in which the above was the cen­
tral point.

Ho was listening some time ago to a 
conversation among manufacturers 
when the question arose of allowing the 
retailer a certain fairly large profit on 
manufactured articles.

The discussion progressed for some 
time until one of the number askod : 
“What’s the use of giving it to the 
retailer—he’ll only give it all away ?”

Retailers must admit that there arc 
many among them to whom this ap­
plies. Once they secure a fair profit on 
an article they cut down the price to 
the consumer in order to beat out their 
competitors on the other side of the 
street.

This shows tile need of a better un­
derstanding among retailers and a bet­
ter knowledge of the business. It means 
that retailers have to be educated and 
this can be done to a large extent 
through association work in each town 
and city.

There is certainly no use in a manu­
facturer allowing the retailer a better 
profit than he has been getting if he is 
going to give it away—the manufacturer 
in such a case thinks he might just as 
well keep it himself.

Retailers must maintain prices and 
they can usually do it by giving quality 
and service, and by newspaper and 
window dressing advertising.

GOOD STORE FIXTURES NEEDED.
While it is recognized as good policy 

on the part of grocers to handle only 
goods that bear a reputation, quality is 
not everything. Almost every store of 
any respectability nowadays sells pretty 
fair goods and gives pretty fair values. 
It is no longer a .singularity to do this; 
no longer a sure passport to public 
favor.

Of course, no store can be permanent­
ly successful unless it sells good goods, 
but retail grocers must guard them­
selves against believing that good mer­
chandise is the only requisite.

Attractiveness of store appearance, in­
side and out, has become nowadays a 
potent trade-winning factor.

Probably no one thing has so much 
to do with the impression a store pro­
duces on its visitors—not even atten­
tiveness and courtesy of the sales peo­
ple.

Surface indications determine the 
judgment of the masses of buyers. They 
are not, in the main, discriminating 
judges of the merchandise, however
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much they may fondly cherish the delu­
sion that they are.

But everyone, however little fitted he 
or she may be to accurately analyze the 
general character of a store's merchan­
dise, is certainly always capable of 
judging a store’s general appearance.

Quality of merchandise and prices be­
ing fairly equal, the store that is at­
tractive in fittings and arrangements 
will outdraw two to one the store that 
is rather old-fashioned and common­
place in these respects.

The store, with an old-fashioned, 
dingy-looking front, with old counters 
and fixtures, and a jumbled up, un­
kempt-looking stock, is laboring under 
heavy handicap which it will take more 
than good advertising to overcome.

Good advertising will not offset the 
effects of bad stockkeeping.

Keeping stock in good order, having 
everything neat and orderly and scrup­
ulously clean, is an absolute essential 
to restful advertising.

Advertising can bring people into the 
store, but it cannot make them buy or 
induce them to visit the store a second 
time if the first visit is unsatisfactory.

REDUCING COST OF DOING BUSI­
NESS.

In another column of this issue there 
is an item referring to the organization 
of Barrie, Ont., retail grocers.

At the same time as they formed 
their association they agreed to deliver 
goods to the public at stated periods 
only. They decided to do this in order 
that their delivery expenses should be 
cut down.

This is a wise move on the part of 
these men. If the public can be educat­
ed to order their groceries in time to 
catch certain deliveries—and the exper­
iences of many show that they can— 
retailers stand to save money in de­
livery expenses. Money saved is money 
earned and the sooner the merchant 
brings his cost of doing business down 
to the minimum, the sooner will he be 
in a position to got the most out of 
his business in dollars and cents.

If at future meetings of the Barrie 
Retail Grocers’ Association, the mem­
bers can be shown other systems and 
means whereby they can reduce their 
expenses, the association will continue 
to hold its present membership and 
gather in those now outside its fold— 
if there are any.

PRACTICAL SALESMANSHIP.
Stretching a six item order into one 

that fills the order pad and at the same 
time retaining the confidence of the cus­
tomer is a sign that the grocer is well 
up in the art of his business.

The writer had the pleasure of talk­
ing to a grocer in his office this week 
and witnessed several examples of abil­
ity which he demands from his clerks

and at the same time possesses him­
self.

The telephone rang and in answering 
it he received a fairly good order. He 
promised a prompt delivery as request­
ed and then suggested new peas, and 
got that order. He enquired about 
strawberries for preserving, explaining 
that the prospects were not toward 
higher prices and concluded with a sale 
of a dollar’s worth—13 boxes. He tack­
ed on several other items before he had 
finished.

The bell rang withing a few minutes 
for an order from another customer and 
to a certain extent he repeated the 
same performance. It seemed so easy 
to him. He conveyed the idea that he 
was solicitous that his customer did 
not forget anything and also that she 
should share in the seasonable goods 
which he had received that morning.

Salesmanship is a great asset in the 
grocery store, but everyone is not a 
salesman of the type that metaphori­
cally stretches a “three bagger into a 
home run.’’

MAY RAISE CARLOAD MINIMUM.
Active preparations are being made 

by the Montreal Board of Trade to 
gather data for presentation to the 
Board of Railway Commissioners in 
connection with the proposed increase in 
the carload minimum weights on prac­
tically all the Canadian railways. The 
matter is one of considerable impor­
tance to shippers as the increase in the 
carload minimums is very considerable, 
the present minimum of 20,000 pounds 
being increased to 24,000 ; the 24,000 
to 30,000, and the 30,000 to 36,000.

The proposed change will increase the 
difficulty of small retailers and jobbers 
in assembling a carload of goods so as 
to secure the better carload rates. If 
the change is made there should be a 
re-arrangement of the classification of 
mixed shipments in order to enable 
shippers to include a wider range of 
goods in mixed shipments in making up 
a carload.

TAKE A HOLIDAY.
During July and August most men en­

gaged in mercantile pursuits will take a 
week, fortnight or month’s holiday—that 
is, if they are wise and can get away. 
A respite from business cares and a rest 
in some quiet place near the water is 
helpful in enabling one to put additional 
vigor into his work when the fall rush 
comes on.

Some months ago The Canadian Gro­
cer suggested that retail merchants 
give their clerks a holiday and, where 
one is willing to do so, to pay the rail­
road fare to some grocery manufactur­
ing centre where the clerk can, on pre­
sentation of a letter of introduction, be 
shown over some of the manufacturing 
plants where a foodstuff is manufactured. 
In this way the clerk with a desire to

learn more about the business he is en­
gaged in can increase his knowledge and 
selling powers while taking his holiday 
and his employer will benefit by the en­
couragement given.

It is poor economy to neglect to take 
a holiday or refuse employes a holiday 
during the summer. The practice has be­
come an established feature in commer­
cial life and it will pay merchants to 
live in the present and enjoy life now as 
well as in the future.

All machinery requires a rest and the 
human machine is no exception to the 
rule. A rest frequently puts a sharper 
edge on a razor, and a holiday will 
sharpen up the merchant or clerk who 
takes one during the warm summer 
months.

CHEAP SCALES ON MARKET
A typical case of departmental store 

methods has just come to light and re­
tailers who have to meet the competi­
tion of the store in question should 
take note of the incident. Manufactur­
ers, too, who sell to the big mail order 
houses, can learn a useful lesson.

A manufacturer began making scales 
and accepted an order from the depart­
mental concern for 1,000 family scales 
at a certain price. Then he called on 
the hardware jobbers and tried to sell 
them at the same figure, but very nat­
urally got a turn down as it would be 
impossible for the jobbers to protect 
their retail customers and allow them 
to meet the mail order price.

The scales were given the government 
stamp and delivered to the depart­
mental, which used them as a leader, 
the price quoted being very close to 
cost. The goods went out and in a few 
days complaints began to come in. The 
scales soon went out of order, the 
castings being rough and poorly made. 
The Winnipeg branch of the depart­
mental, it is understood, refused to dis­
tribute any of the scales and the stock 
in hand is left for sale to mail order 
buyers in Ontario and the East.

The government stamp is not likely 
to be put on any more of the scales 
and the manufacturer who made the 
mistake of catering to the mail order 
demand for cheap goods will have diffi­
culty in living down the results of bis 
mistake.

Retail merchants who aim to build 
up an enduring business will pay little 
heed to the cheap goods sold by the 
mail-order houses. By selling "quality’’ 
goods and always emphasizing to cus­
tomers that “quality” rather than 
“cheapness" is the store motto, the 
confidence of customers will be won 
sooner or later. The retailer should, 
of course, be prepared to meet the de­
mand for certain lines of cheap goods 
but should hesitate to follow the de­
partmental to the extreme they have 
set in aiming at “cheapness” at the 
expense of “quality.”
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The Markets—New Pack Strawberries to be Short
Reports Indicate That This Will be the Case—Hot, Dry Weather Ripened the 
Fruit Early—Last Year's Pack Almost all Sold—Heavy Consumption of Sugar 
Due to Preserving Season—All Dried Fruits Firmly Held in Primary Markets

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on pages following.

QUEBEC MARKETS
POINTERS—

Sugar—Still high with excellent de­
mand.

Canned Canadian Peas.—None in the 
market.

Evaporated Apples.—Bare market. 
None good to be had.

Montreal, July 7, 1910.
Midsummer dullness has not exactly 

taken hold of the grocèry trade, but it 
is present. The big demand is for su­
gar for the preserving season. This will 
most likely keep up for many weeks to 
come. Strawberries are now retailing 
as low as one dollar a dozen boxes and 
this will be the limit of the market. 
The season will be covered by other 
berries right away and soon raspberries 
and thimblcberries as well as .currants 
and gooseberries will rule.

Canned goods of all kinds find ready 
sale, owing possibly to the camping 
parties, the picnics and the general ten­
dency to avoid labor and especially 
cooking labor. Women and men agree 
now that the canned goods are O. K. 
and so with purity and safety assured 
everyone uses canned goods.

A strange anomaly in canned goods 
has occurred in that the canned peas as 
far as Canadian goods are concerned 
have been exhausted. Not a can is to 
be had. One big jobber held a large 
stock of these peas and held them at a 
good stiff price, in fact at 72c, and then 
advanced them owing to scarcity to $1 
and still the demand kept up and has 
kept up until not one can is available.

One firm here have reduced their pack­
age flour ten cents a case. This seems 
strange in the face of an advance in 
the loose flour. -

In evaporated apples a- bare market 
exists and there is a likelihood of a 
shortage before the new crop comes in.

Sugar.—A splendid demand has set in 
for sugar. Although no change in prices 
has taken place the call for all grades 
has been heavy all over the country. 
The preserving season has occasioned 
this as well as the consumption in cool­
ing drinks, etc. Everywhere the antici­
pation is that sugar will go up.
Granulated, bags......................................................

" 20-lb. bags..........................................
Imperial............ ........................... .

“ Bearer ...............................................
Paris lump, boxes, 100 lbs........................................
' " " “ 60 lbs.........................................

M -M " 2511»....,................................
Bed Seal, in cartons, each.......................................
Crystal diamonds, bbla. ..........................................

“ 100 lb. boxes..............................
801b. ......................
251b. ..............................

u Mb. cartons, ea#*h...
Crystal Diamond Dominoes, E-lb. cartons, each.
ExtMground,bbla ...........

" 60-lb. boxes....... .
2Mb. boxer.

Powdered, bbU.  ....... ,.......................
•• • • 60-lb. boxe*.;.......... ...........

Phoenix .
Bright coffee............................................
go,,$7«*low 3...,
Ko. 2

j.1* h ba».,s.............................. .........
als. granulated and yellow may be had at'5c. 

>boT»*aeforiees. • „ r;.,r:t ,,,

5 15 
5 25 
4 90
4 90
5 95
6 05 
0 25 
0 35
5 85 
H 95
6 05 
6 25 
0 37* 
0 37* 
5 60
5 80
6 00 
5 40 
5 60 
5 60 
5 10 
5 00- 
4 «0 
«75

• ? lu

Svrup and Molasses.—This is the dull 
season for these lines and little new has 
transpired. No change in prices.
Fancy Barbadoes molasses, puncheons................ 0 36 0 18

M " *• barrels........................  0 38 0 39
" “ " half-barrels................. 0 40 0 41

Ohoiee Barbadoes molasses, puncheons................ 0 31 0 33
" “ " barrels........................  0 34 0 36
“ - " half-barrels.................  OX Oil

New Orleans...............................................................  0 27 28
Antigua ....... ...................................................................... 0 30
Porto Rico............................................................................ 0 40
Corn syrups, bbla................................................................ 0 *03

" t-bbls............................................................... 0 03|
" i-bbto..............................................................  0 031
•* 38*-lb pails..................................................... 1 90
“ 25-lb. pails..................................................... 1 30

Cases, 2-lb. tins, 2 doz. per case....................................... 2 50
*• 5-lb. “ 1 doz. " ....................................... 2 85
“ 10-lb. “ * doz. " ....................................... 2 75
* 20-lb. ** t doz. “ ....................................... 2 70

Tea.—The .Japan tea market is about 
stationary. Little change has been 
shown in price, but the new stock has 
been felt everywhere. The enquiry has 
been good and demand strong.
Choicest.................................................................... 0 40 0 50
(Twice....................................................................... 0 35 0 37
Japans-Fine........................................................... 0 30 0 35

Medium.................................................... 0 25 0 28
Good common.........................................  0 21 0 23
Common..................................................  0 19 0 21

Ceylon—Broken Orange Pekoe............................. 0 21 0 40
Pekoes...................................................... 0 20 0 22
Pekoe Souchongs....................................  0 20 0 22

India—Pekoe Souchongs...................................... 0 19 0 02
Ceylon greens—Young Hysons............................. 0 20 0 25

Hyson...........................................  0 20 0 22
Gunpowders................................ 0 19 0 22

China greens—Pingsuey gunpowder, low grade. 0 14 Ô 18 
,r “ pea leaf.. 0 20 0 30
" “ pinhead.. 0 30 0 50

Coffee.—There is a brisk demand for 
good coffee, but no change in prices 
has occurred. The coffee is stead­
ily increasing in sale and this is evi­
denced by prosperity everywhere.
Moeh»............. 0 18) 0 25 Santo»...............  011 0 17
Rio. No. 7....... 0 10 0 13 Mareoaibo........ 0 15 0 18

Spices.—Ginger and peppers are sell­
ing well and most likely will continue 
up to the pickling season. Spices gen­
erally arc selling very well. A good de­
mand for high grade spices has always 
shown a sign of good living. Spiced 
foods generally go with prosperity. 
Prices remain the same.

Per lb.
Allspice..............0 13 0 18
Cinnamon, whole 0 16 0 18 

“ ground 0 15 0 19 
Cloves, whole.. 0 18 0 30 
Cloves, ground . 0 20 0 25 
Cream of tartar. 0 23 0 32

Per lb.
Ginger, whole .. 0 15 0 20 

T* Cochin 0 17 0 20
Mare........................... 0 75
Nutmegs........... 0 30 0 60
Peppers, black.. 0 16 0 18 

" white . 0 20 0 25
Dried Fruits.—The prophecy that bad 

weather had occurred in the countries 
of production has caused some alarm, 
but no definite report as to upward 
trend in prices has been announced. This 
is the quiet season for dried fruits al­
though every grocer in the country is 
vitally interested in the crop.
Currants, fine filiatras, per lb., not cleaned.

“ cleaned.......
“ Patras, per lb.................................
“ Voetizzae, per lb............................

40-50....................................................................
50-60....................................................................
60-70....................................................................
7'l-80....................................................................
80-90..................................... ;............................
90-100..................................................................

Raisins—
Australian, per lb., (to arrive).......................
Old seeded raisins...........................................

14 fancy seeded, 1-lb. pkgs............
loose muscatels, 3-crown, per lb.

4-crown, per lb. 
" sultana, per lb...............................

.; ... . ,36

0 07* 
0 08

0 06*

0 051 
0 06* 
0 08 
0 09

0 09 
0 08 
0 070 oe* 
0 06 
0 05*

0 09
0 90 
e 09 
0 08 
0 09 
0 10

Malaga table raisins, Rideau clusters, per box......... 2 25
Valencia, fine off stalk, per lb.................................. 0 06

" select, per lli................................................. 0 06
" 4-crown layers, per lb................................. 0 06

Nuts.—I’canuts are the ruling feature 
in the nut lines. The ball games, parks, 
picnics, etc., all tend to enlarge the 
sale of peanuts. The call has been 
greater than ever. Country merchants 
will find now that the fourth of July 
is over that U. S. tourists will leave 
their homes and most likely will find 
their way as hundreds do to Canada. 
The peanut sale to the Yankees is al­
ways large, in fact they do not feel at 
home without them.
In shell—

Brazils..............................................
Filberts, Sicily, per lb.....................

“ Barcelona, per lb............
Tarragona Almonds, per lb...........
Walnuts, Grenoble», per lb...........

" Marbote, per lb.......
" Comes, per lb..........

Shelled -
Almonds, 4-crown selected, per lb—

“ 3-crown “ “ .......
" 2-crown " " .......
“ (in bags), standards per lb.

0 14* 0 16
0 11 on 
.... 0 10 
0 13* 0 14 
0 13 0 14
.... 0 12 
.... Oil

0 32* 0 36 
0 31* 0 33
.... 0 30
0 26 0 27 
0 15 9 17

Peanuts—
Spanish, No. 1...............................................................  0 12
Virginia, No. 1.....................................................0 13 0 16

Pecans, per lb....................................................................... 0 65
Pistachios, per lb.................................................................. 0 75
Walnuts—

Bordeaux halves.................................................. 0 28 0 30
Broken»................................................................. 0 23 0 27

Evaporated Apples.—Bareness rules in 
this market. In fact there is shortage 
in this line and no doubt there will be 
some high prices ruling for good stock 
before new goods come on the market.
Evaporated apples, prime.......................*....................... 0 08

Beans and Peas.—A steady demand 
keeps up for beans and peas. They seem 
to be staples in Quebec province. Prices 
are unchanged.
Ontario prim* pea beans, bushel..................................... 2 13
Peas, boiling, bag............................................................. 2 60

Iticc and Tapioca.—Steadiness rules in 
these popular branches of the grocery 
trade. They always remain in good de­
mand owing to their wholesome good 
purpose as food makers. No man can 
gainsay the rice and tapioca dessert and 
all through the season they hold strong­
ly.
Rice, grade B, bags, 250 pounds....................................... 2 90

“ “ ** 100 “ ....................................... 2 90
“ " " 50 ** ....................................... 2 90
" “ pockets 25 pounds......................................... 3 00
" " * pockets, 12* pounds......................................  3 10
“ grade c.c., 250 pounds............................................ 2 80
" “ 100 " ................................................ 2 80
" M 50 M ................................................  2 80
“ “ pockets, 25 pounds................................ 2 90
" " * pockets, 12* pounds........................... 3 00

Tapioca, medium pearl...........................................  0 05* 0 06

CANNED GOODS
MONTREAL.—The notable fact of the 

week is the shortage of canned Cana­
dian peas. This, as already recorded, 
is remarkable because one bouse which 
was heavily stocked ran the price of 
the remainder of their lot up from 72 
to $1, and still the call kept up. It 
merely shows the value of precaution 
in such popular lines. Canned peas are
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a staple call in all households and they 
are as popular as any potatoes ever 
were. The idea suggests great possi­
bilities for a “corner” at other times. 
The canned g oods trade generally is 
excellent. Fish and fruit and all vege­
tables are in steady demand. The sup­
plies in most lines are ample and the 
prices are well maintained.

Lobsters and sardines are reported 
scarce, but this will soon be remedied 
with new products.

No change in prices.
Peas, standard, dozen ...........................................
Peas, early June, dozen..........................................
Peas, sweet wrinkled, dozen..................................
Peas, extra sifted, dozen........................................
Peas, gallons..............................................................
Pumpkin»—3 lb., $1.00; gallon, $3.00.
Beans, dozen..............................................................
Com, dozen...............................................................
Tomatoes,dozen (Ontario and Quebec) .. .......
Strawberries, dozen.................................................
Raspberries, 2's, dozen............................................
Peaches, 2’s, dozen .............................................
Peaches, 3's, dozen...................................................
Pears, 2's, dozen....................................................
Pears, 3's, dozen.......................................................
Plums, Greengage, dozen.......................................
Plums, Lombard dozen.........................................
Lawton berries, 2's, do-.en.......................................

Clover Leaf and Horseshoe brands salmon—
1-lb tails, per dozen................................................
4-lb. flats, per dozen.................................................
1-lb. flats, per dozen ...............................................

Other Salmon-
Humpbacks, dozen................................. ................
Cohoes, dozen ....................................................
Red Spring, dozen ..................................................
Red Sockeye, dozen.................................................
Lobster Futures—

$1 05
1 07* 1 10
1 10 1 12*
1 5211 1 60
3 87jI 3 92*

0 87*
0 80 0 821
U 85 0 90

1 5C
1 80
1 70
2 65
1 65
2 40
1 60
1 00
1 60

1 87*
1 30
2 02*

0 95 1 00
1 35 1 40
1 60 1 65
1 85 2 00

1-lb. flats, doz., $2.40; 1-lb. tails, doz., $1.25. 
1-lb. flats, doz., $4.50.

Compressed corned
beef, Is...................  1 80

Compressed corned
beof. 2s...................  3 15

English brawn, 2s.... 3 00 
Boneless pigs' feet, 2s 3 00 
Ready lunch veal loaf

is.............................. 1 30
Ready lunch veal loaf

Is.............................. 2 40
Roast beef, Is............ 1 81
Roast beef, 2s............ 3 15
Stewed ox tail, Is---- 1 60
Stewed kidney, Is— 1 50 
Stewed kidney, 2s— 2 65 
Minced coll ope. Is... 1 40

Minced collops, 2s... 2 50 
Corned beef hash, Is. 1 63 
Corned Iteef hash, 2s. 2 80
Jellied hocks, 2s....... 3 50
Jellied hocks, 6s....... 10 00
Paragon ox tongue,

lis............................  7 50
Paragon ox tongue, 2s 8 50 
Paragon ox tongue,

2|s............................  9 60
Paragon lunch tongue

Is.............................. 4 00
Tongue lunch, Is....... 3 50
Sliced smoked beef, is 1 60 
Sliced smoked beef. Is 2 60

TORONTO.—Practically everything in 
the canned fruit and vegetable market 
is firm and wholesalers generally are 
quoting slightly higher prices.

There have been few strawberries or 
raspberries held over and from all re­
ports the strawberry pack this year 
will be comparatively light. This has 
been due to the shortening up of the crop 
by the excessive heat. Canners, too, 
have had to pay a high price for their 
berries ; as high as 8 cents has been 
ruling. No doubt there were consider­
able quantities picked up at lower 
prices apart from the contracts made 
with growers. Taken altogether it looks 
as if canned strawberries were going 
to be fairly high and firm. No prices 
have yet been quoted for present pack.

Weather conditions have not been 
conducive to a good pea crop and mar­
ket is practically- bare of canned peas 
now. The outcome is obvious unless 
the weather redeems itself in a hurry. 
Growth of tomato vines has been hin­
dered also, but of course, little can be 
told of the tomato crop until August.

Raspberries have only begun to ar­
rive and the future of the canned rasp­
berry market is therefore uncertain. It 
must be remembered, however, that 
the raspberry fruit can stand a great 
deal more heat than the strawberry.

The trade should remember that there 
will bo no advance opening prices this 
year. Canners intend waiting until the 
pack of each fruit or vegetable is well 
under way before prices are named.
Bmiu.............OM 0 90
Com ..............  0 82| 0 871
P«u ................ 1 10 1 60
Pumpkins.. ... 0 80 0 90
Tomatoes,3's.... 0 85 0 90

Red pitted cher­
ries, 2's..................... 1 75

Gallon apples... 2 25 2 75 
Bartlett pears—
Heavy syrups, 2's .... 1 65

Strawberries, 2's 1 421 1 55 
Raspberries, 2's. 1 75 1 85 
Peaqhes, 2s..... 1 60 1 65

I s..............  2 65
Lawton berries..

“ LlghtS's . 
He vy “ 3 s .
Light " 3 s .
Lombard plums, 

2's.

1 15
2 40 
1 70

Olover Leaf and Horseshoe brands salmon :

J-lb. tails, dozen ....
-lb. flats, dozen----

l-lb. flats, dozen — 
Other salmon prices
Humpbacks, doz U 95 
Uuboti», per Uvz. 1 io

2 00
1 37*
2 15

1 00 
1 50

Red Spring, doz.

Lobsters, halves,
per dozen....... 2 00

Lobsters, quar­
ters, per uozen .-...

1 85

2 25

ONTARIO MARKETS
POINTERS—

Sugar—Heavy demand.
Starch—May be a drop.
Canned Strawberries—New pack short.
Dried Fruits—Firm.

Toronto, July 7, 1910.
Despite the hot weather wholesalers 

report business good. Some were even 
beüind a day or more in shipping or­
ders. The heavy demands being made 
on sugar have much to do with tnis and 
sugar orders always have a lew otner 
goods attached to them. The sugar 
market remains firm and there is no 
prospect of a decline in the near lu- 
turc from natural influences.

The new canned goods pack is being 
closely followed and as explained below 
new strawberries are likely to rule fair­
ly high. All old pack goods are firm 
and many are in short compass.

Moisture is required soon if the pea 
crop is to be near normal ; the same is 
true of tomatoes although its is rather 
early to predict anything about them.

There is a possibility ot a decline in 
starch some time soon ; the market at 
any rate is not at all tirm, although 
the demand is good.

Sugar.—Sugar is the great moving 
spirit of the grocery market this week. 
Doth refiners and wholesalers report 
splendid business in spite of the hot 
weather. Everybody is buying sugar of 
course for preserving operations since 
the fresh fruits are coming in abun­
dantly. This trade is likely to last for 
some time and there is little chance of 
the market declining. Raws are dearer 
while in the U. S. some refiners have 
lowered prices simply to try to get the 
trade. In Canada refiners are holding 
firm and if any change should take place 
here it will likely be upward.
Pans lumps, in 100-lb. boxes...................................................  6 15

'• in 50-lb. “   6 25
" In 25-lb. "   b 45

Red Seal....................................................................................... ^ 20
St. Lawrence “Crystal Diamonds," barrels.............................6 95

'* “ * barrels................ 6 05
" " ' 1001b. boxes........... 6 15
" " 50 lb. boxes............ 6 25
“ " 25 lb. boxes...........6 45

" cases, 20-5 boxes.. 7 70
_ " Dominos, cases, 20-5 boxes....... 7 70
Redpath extra granulated....................................................... 5 30
Imperial granulated.................................................................  5 00
St. Lawrence granulated, barrels..........................................  5 30
Beaver granulated, bags only.............................................. 5 00
Aoadia granulated (bags and barrels)......................................5 2J
WaUaoeburg.......................................................................  5 20
St. Lawrence golden, bbls........................................................  4 90
Bright ooffee................................................................. .5 20
No. 3 yellow................................................................................. 5 10
No. 8 "   5 00
No. 1 "      4 85
Granulated and yellow, 100-lb. bags 5o. less than bolS.

Syrups and Molasses.—While this is a 
slow season for these goods, wholesalers 
and manufacturers report a fair trade, 
particularly in syrups. This article 
seems to be gradually becoming a 
staple.
Syrups— Per case
2 lb. tins, 2 doz.

in case...................... 2 50
5 lb. tins, 2 doz.

in case.....................  2 85
10 lb. tins, à doz.

in case..................... 2 75
90 lb. tins,* doz.

in case.....................  2 70
Barrels, per lb.. .... 0 031
Half barrels, lb......... 0 03$
Quarter “ " .... 0 03|
Palls, S8è lbs. sa.......... 1 80

“ 25 M " .... 1 30

Maple Syrup- 
Gallons, 6 to casei « 12 ••
Quarts, 24 " 
Pinte, 24 "
Molasses— 
New Orleans,

medium........
New Orleans,

bbls..................
Barbados», extra

fancy.... 
Porto Rico
Muscovada,

0 28 

0 26

0 45

37

Dried Fruits.—This market is gener­
ally firm. California prunes are firm 
with a steadily rising market. The 
spring demand from retailers was heavy 
but of course now it is slackening. Sul­
tana raisins in the primary market are 
up and Valencias are also strong. Cur­
rants still continue strong in Greece, 
where the crops have not been extra 
good, due to wet weather. Locally cur­
rants are moving freely. Figs and dates 
are out of date.

30 to 40, in 25-lb. boxes.........................
40 to 50 “ " .........................
10 to 60 " " .........................
90 to 70 " " .........................
70 to 80 " " .........................
80 to 90 " •* ..........................
SO to 100 “ " .........................

Same fruit in 50-lb. boxes i cent let
Apricots—

Standard.................................
Choice, 25 lb boxes................
Fancy, “ “ ................

Candied and Drained Peels—
Lemon...................  0 09 0 11 Citron
Orange................... 0 lié 0 12*

Per lb 
. 0 11 0 11| 
. 0 08| a 09 
. 0 OG* 0 07| 
. 0 06 0 07 
, 0 05* 0 06* 
. 0 06 0 06 
........ 0091

... 0 14 0 15

............ 0 16
.. 0 17 0 20

... 0 14 0 17

Figs—
Blêmes, per lb.......................................................... 0
Tapnets, " ..........................................................  o
Bap figs......................................................................  o
Dried peaches...........................................................  0
Dried apples...................................................................
Currants—
Fine Filiatras— 0 06 0 07 Voetizzas............ 0
Patras.................. 0 07| 0 08

Uncleaned *c le s 
Raisins—
Sultana........................................................................ 0

“ extra fancy..................................................  0
Valencias, selected.................................................  0
Seeded, 1 lb packets, fancy..................................... 0

“ 16 oz. packets, choice.....................................
" 12 oz. “ " .....................................

Dates—
Hallowees............  0 05 0 05| Fards choicest.........
Bairs...................... 0 05 __

08 0 10 
03* 0 04
031 0 04 
06 0 08* 
... 0 08

06* 0 09

C5 0 07 
06 0 07* 
08* 0 09 
06 0 06* 
08 0 06ft 
... 0 07* 
... 0 06

0 10

Tea.—The tea market is as strong as 
ever and it is the opinion of those 
closely in touch with the trade that tea 
will not be as cheap as it was 3 or 4 
years ago, for at least the next 10 
years. The chances are that it will be 
dearer due, to some extent, to the 
planting of rubber trees in tea gardens. 
What effect this will eventually have is 
hard to tell. Some even hold that it 
will not influence the market. Planters 
are devoting attention to planting rub­
ber on new grounds instead of tea and 
as the consumption of tea is increasing 
every year and the production not, the 
ultimate result can be easily judged. 
High prices are ruling on the London 
market.

Coffee.—The usual fair demand exists 
for coffee. The future primary markets 
are likely to be higher.
Rio, roasted....... 0 12 0 15 Mocha, roasted. 0 25 0 28
Santos, roasted. 0 13 0 17 Java, roasted... 0 27 0 33
Mancaibo, " 0 14 0 20 Rio green.............0 10 0 11

Spices.—Demand for ginger, whole 
cloves, and cream of tartar has been 
good. Whole cloves are likely to be 
higher as the production is not heavy. 
Ginger too is advancing with the lower 
grades particularly scarce. The pickl­
ing season will be in by the end of the 
month and retailers should be prepared 
for it.
Peppers,black.. 0 15 0 18 

jj white. 0 22 0 25
black...W.....' ... 0 16

Peppers, whole,
white....................... 0 23

Ginger.................  0 20 0 25
Cinnamon.........  0 21 0 23
Nutmeg.............  0 20 0 30

Cloves, whole... 0 25 0 35 
Cream of tartar. 0 35 0 28
Allspice..............0 14 0 16

“ whole.. 0 14 0 If 
Mace,ground... 0 75 0 80 
Mixed pickling 

tpioee,whole.. 0 15 0 16 
Caseta, whole... 0 90 0 25 
Celery seed................  0 24

Rice and Tapioca.—These staples are 
selling freely, particularly rice, which is 
such a splendid food. Primary markets 
are firm in both for reasons which have 
already been stated in this column.
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Standard B from mills, HO lbs. or ever, t*h..

--------
Jars.......
Carolina..

ssrmedium pearl.,

Fer3b.
0 OS) • »

.... 1 »
iijusi
. owl 0 06

0 0* #07
0 10 • 11 . 0*1 I*. .... 0 N. 0 061 0M

Nuts.—Apart from peanuts the nut 
market is not cutting much of a figure. 
Peanuts, however, are in great demand 
at ball games and stands on corners 
sell large quantities.

.... o no m o 11 0*1*.... 0 1* .... ou .... oue» e» ou out ou ou
0 15 0 151
0* OUI

Evaporated Apples.—These goods are 
pretty well cleaned up. There is little 
export trade, and it is hard to get good 
spot goods. The weather too is against 
shipments. Some wholesalers are sell­
ing off their stocks at whatever they 
can get. The standard price is cts.
CnponMd appto*............................................................. 0 071

Beans.—This market is rather quiet 
but there are no changes in prices. It 
is interesting to note that just a year 
ago beans had reached their highest 
point in years. In comparison present 
prices are much lower.
Prime beans, per bushel. 
Hand-picked beans, per

2 10 1 *

MANITOBA MARKETS
POINTERS—

Reduced—Prunes, peanuts, evaporated 
apples.

Stronger—Currants, sugar.
Winnipeg, July 7, 1910,

Whether it was the extreme hot wea­
ther of the past few days that has 
changed tne condition of the general 
market, is difficult to design, but a re­
markable change has taken place. It 
may be that it was too hot for whole­
salers, travelers and retailers to work 
and the trade was amply taking care 
of itself. It is probable also that peo­
ple over the entire west were eating 
little and drinking much. At any rate 
lemons have gone up about $3 per case 
and almost everything else except 
fresh fruits has gone down. It must 
be remembered, however, that retailers 
were stocking heavily for the past few 
months and it is likely that the quiet­
ness that prevails at present in the 
ordering will be a good thing for the 
retail trade, since the tendency to over­
stock is altogether too prevalent.

The proverbial hand to mouth condi­
tion describes the trade this week >cry 
aptly. Collections are slow and every­
one is looking eagerly for icnorts on 
the crop condition so as to estimate 
the cash circulation next fall. The hot 
weather everywhere in the west has 
given the vast wheat crop a setback 
and at present cool, moist weather is 
very much needed.

Sugar—The trade in sugar is only fair 
at present, although the hot weather of 
the past two weeks has greatly increas­
ed the consumption. It is evident that 
retailers had stocked heavily when the 
tide of immigration was at its full. 
Reports are prevalent that the raw

product both in beet and cane is 
stronger, but there is no change what­
ever in the market conditions this 
week.
MoB4«e*l *ad B.O. ■naal*4*d. to Ml*........................... 175

: l?|“In nab................................................... 6 30
IbM tueur, In bbta............................................................ 6 36

" "In Mill nutitftn........................................ I 66
Fntml mu, to bbto.................................................... 6 15h ...............................  S 66

•> to mil qoeotiU**................................. 6 60
trop, herd, In bbto.......................................................... 6 65

Foreign Dried Fruits.—The hot wea­
ther has stimulated the dried fruit 
trade this week, since in many centres 
fresh fruits and vegetables cannot be 
had. The raisin market is well main­
tained, while prunes have been slightly 
weakened in an effort to dispose of 
superfluous poor quality. This is only 
temporary and a much stronger market 
is confidently expected in prunes. Cur­
rants and dates are maintained at last
week’s reduced prices.

mm, MVniton*. IUwUtV to,*.

tor***
Oellfornl* niton*, cboio* «toil In 1-lb peek****

toner »*«J*d, to |4b. peek****

Prune*.96.160,1b .... 0* Prone*. 6M0 "
60-60 “ .... 6* Prone*. 4060, lb .,

“ 70-80 ■'.... 0 061 Silver prone*,*e.
“ 60-70 ".... 0 0*1 toquelltr..... 0

Current* unoleened. loo** peek, per lb.....................
dry, otoened, PlHetre*. per lb.....................

'* wet, nl nan nil per lb......................................
M FUiatrae, In 1-Sl pkg dry, cleaned, per lb. 

Peurs, pur lb.... 0 09 0 15 Nectarines, lb.. 
Peaches, stand- Dates, per lb.,

ard, per lb............... 0 OS Hallows, bulk ..
Peaches, choice......... 0 09 Dates, packages
Aprieou, stand- 30 in ease.............

ard, per lb..............  0 15 Fig* per lb 0
AprieoU,choice Peel, lb., lemon .,

per lb......................  0 154 “ " orange .
Plume, pitted,lb 0 U 0 12ft *' M citron. 0

0 11 0 13 
1 45 
1 65 
1 73

005

0051

0 071

9 051
$3

091 0
.. 0 ... 00 0 

0

a
lit

0*1
07
0*

6064

... eo«4 o... o ... •1M 0

3‘
ÎS*
16

Syrup and Molasses.—A comparative­
ly small quantity is going out just 
now. Wholesalers’ stocks are quite 
heavy and orders are being
taken for fall deliveries quite satisfac­
torily. The following prices rule to­
day :
6* 6-lb. Une, per ceee........................................................... lot
It 54b. tine, per ceae........................................................... ISO
6 104b. tine, per ce*e......................................................... 1 16
1104b. tine, per ceee......................................................... 146

Hell bbto, per lb................................................................. 0 0*
Berbedoee tooleiee to 4-bbto, per gel............................ 0 60
Olngerbreed motoaeee I bbto. per gel........................... 0 40
New Orleene ■ni*****, 4 bbto. per gel.................. OH 0 SI

Nuts.—Almonds and peanuts are hav­
ing a big sale. Walnuts are reported to 
be moving slowly in retail centres. Pea­
nuts are abundant and the price is re­
duced about 1 cent.
•helled Wetanti, to box**, per lb.................................... 0 10

“ " smell lot*, per lb................................ Ill
Almond*, to box**, par lb.................................. o 16

- - tonsil Iota, per lb.............................. 6 M
Peenute, Virginie, per lb......................................... 0 11 0 IS

Rolled Oats.—There is little moving 
just now as may be expected during 
hot weather. Wholesalers are active 
on the rolled oat market, however, in 
an endeavor to put it on a more sub­
stantial basis next season.
Rolled oeta, go lb aeoke. per 60 lb*.

«0 “ "40

(6. 10*1.

1 66 666 
0 46 1 10

Tapioca and Sago.—These lines are 
popular everywhere, as wholesalers are 
buying up heavily in anticipation of a 
big advance. Plants are being destroy-
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ed in crop centres and the product is 
likely to be decreased.
Pearl tapioca, per lb.......................... *...............................
Sago, per lb..........................................................................

6 0616*
Beans.—There is little to report on 

this product. There is not much mov­
ing and only small orders are being 
made up. The market next winter is 
expected to be good.
64b. pioker, per 
Hendpleke* pi

Evaporated Apples.—These have come 
down again and the price to-day is 8 
cents. The effort to boost the price at 
this season of the year was futile. When 
the fresh fruits are off the market and 
new evaporated stock arrives the price 
will certainly become stronger.

BRITISH COLUMBIA MARKETS.
Vancouver, July 7, 1910.

The price of flour is quick to respond 
to any change in the prospects of the 
wheat crop. This week, as a result of 
advices from Winnipeg that the hot 
weather had affected the wheat, the 
price of flour was jumped from $6.50 to 
which point it had only been recently re­
duced, to $6.70.

Local eggs have advanced to 35 cents, 
with eastern at 28c and 29c.

Strawberries are drawing to a close 
for this season, with a drop in the price 
to $2 a crate. The general figure has 
been about $2 50.

granulated.............. 6 90
Sugar, Imported .... 5 25
VaLraMne,lb........... Of*
OaL “ ••........... 0 (
Prunes...............  0 051 0 C
Currant*............  0 06$ 0 (
Dried aprieots.. 0 11 0 13 
Flour, Standard,

bbl.............................. 6 70
Oommeal, p. 100

lbs..............................  3 00
Beene, per lb. .. 0 08* 0 0U 
Bloe, per ton... .M 00 76 00
Tepiooe, per lb........... 0 03|
Apples, box.......  2 75 3 00
Evaporated

spple*........................ 0 064
Butter, Ess tern

dairy in tube........... 0 25
Butter, Eastern 

dairy, choice........... 0 28

Butter, local
creamer* .... 

Eggs, California. .... 0 28
Eggs, local.................. 0 35
Cheese, Ontario 0 14| 0 15| 

" Manitoba .... 0 14
Becon................ 0 384 0 29*
Lard, pure .......
Lard, compound .... 6 17$

Potatoee- 
Ashcrofts, ton.. .... 30 00
Local, ton......... 5 00 10 00
Cal. Burbanks.. .... 32 00

Canned Goode—
Peas, Early June .... 1 35
Tomatoes........... .... 1 17*
Corn....................
Apples................ .... 6 41$
Strawberries....
Reepberrt*.......
Canned salmon......... 6 60

NOVA SCOTIA MARKETS.
Halifax, N. S., July 7, 1910.

The flour markets are now attracting 
the attention of the wholesale grocery 
trade. This week the dealers received 
advices of an increase of 25 cents per 
barrel in the price of flour, but so far 
it has not been put into effect here. The 
local dealers bought large stocks when 
prices were low, and as a result they 
are in a good position at the present 
time.

The receipts of butter continue and 
prices are low at present. The receipts 
of eggs are falling but the price has not 
varied much.

Dealers report that business is in good 
volume in all lines of fruit and veget­
ables. Bananas are still in good de­
mand and receipts continue to be rapid­
ly absorbed. Lemons have scored a 
sharp advance being quoted at $6 for 
300 count. This, however, is partly to 
be expected at this season on account of 
some decay, and the large demand. 
Navel oranges are practically oft the 
market for the season, and firm prices 
prevail for other varieties. Valencias 
range from $6.25 to $7.50, and Mediter­
ranean sweets from $4.50 to $4.75. 
American wax beans are high and scarce 
at $4.80 per box.

Strawberries are now coming on the 
market in large quantities and the de-



THE CANADIAN GROCER

mand is good. The price dropped during 
ilie latter part of the week to ten cents 
per box. Ontario berries are also com­
ing on the market in competition with 
(lie local grown stock. There is a de­
mand, however, for all the berries offer­
ing.

Butter-
Creamery prints

per lb................... 0 28
Creamery solids

per lb............  0 23 0 94
Dairy, tube, lb. 0 22 0 23
Banana*............. 1 75 7 SO
Beans, box, wax .... 4 80
Fresh eggs, dor. — 0 19

Sugars—
Extra Standard,

granulated......... 6 30
Austrian, bags,

granulated......... 5 20
Bright yellow ......... 6 10
No. 1 yellow.......... 4 80
Flour h. wheat

perbbl............  6 30 6 40
Flour, Ontario 

blends, bbl... 4 95 5 90
CommeaL bag. 1 65 1 66

Fruits—
Strawberries,bx .... 0 10 
Lemons,Verdilli .... 6 00

Oranges—
Valencias........... 6 25 7 50
Mediterranean.. 4 60 4 76
Pineapples........  3 00 3 50
Pork, American

per bbL.................... 30 00
Pork, clear bbl .... 31 00 
Hams smoked — 0 184
Pork, fresh....... 0 10 0 111
Codfish, quintal .... 6 60 
Herring, pickled

per bU................... 6 00
Potatoes—

P.E. Island, bag .... 1 35
Nora Scotia..............  1 35
Onions, Spanish

her lb....................... 0 021
Onions, Ameri­

can, per lb..............  0 021
Onions, Bermu­

da, per box............ 1 60
Molasses, fancy 

Barbados, bbL — 0 36 
Molasses, fancy 
Barbados, gal. ... 0 32 

Rolled Oats,bbl .... 4 70

NEW BRUNSWICK MARKETS.
St. John, N. B , July 7, 1910.

Manitoba flour advanced 30 cents and 
Ontario Flour was marked up 10 cents 
last week. The quotation for the former 
is now $0.65 and for the latter, $5.60. 
The only reason assigned for the ad­
vance is the hot weather in the west, 
which has resulted in a feeling that 
there may be a loss in the wheat crop.

Native strawberries are now coming 
in plentifully and are selling retail at 
two boxes for a quarter. New veget­
ables are also making their appearance.

Standard gran. 6 40 5 50 
Austrian " 6 30 6 40
Yellows............ 4 90 6 30

Flour, Manitoba .... 6 65
“ Ontario..........  5 60

Cornmeal, bags. 1 65 1 60 
'• bbls. 3 15 3 20 

Rolled oaU, bbls 5 00 5 10 
Buc k wheat, 

west, grey, bag 2 90 3 00 
Val. raisins, lb.. 0 06$ 0 06$ 
Cal. raisins,seed­

ed ................ 0 071 0 064
Currants, lb .... 0 07 0 07$
Prunes, lb......... 0 06$ 0 09
Molasses, fey.

Barbados, gl 0 32 0 33
Butter, dairy,

lb................. 0 18 0 20
Butter, cream­

ery, ib......... 0 23 0 24
Eggs, new laid 0 20 0 22
Eggs, case................ 0 19
Potatoes, bbl. 1 26 1 60
Canned goods—
Peas, dos..,. 1 15 1 65
Com, dor— 0 90 0 96
Tomatoes, dz 1 00 1 05
Raspberries,
dozen.......... 1 95 1 05

Rios, lb ............  0 03$ 0 03$

Beans, hand 
picked,bus,... 2 20 2 25 

Beans, yeUow
eye, bus......... 8 50 3 65

Cheese, new, lb 0 14 0 14$ 
Lard, compound

lb......................0 14 0 14$
Lard, pure, lb... 0 17 C 17$
Bacon................. 0 18 0 2u
Pork,domestic

mess............  28 00 28 60
Pork, Ameri­

can clear... 29 50 32 00 
Strawberries,
dozen........... 1 70 1 80

Salmon, case—
Red spring... 6 50 6 76
Cohoes.......... 6 00 6 25
Peaches, 2 s,
dozen........... 1 75 1 85

Peaches, 3’s,
dozen..........  2 85 2 96

Baked beans,
dozen.......... 1 20 1 30

Fish-
Cod, dry........ 3 00 4 25
Herring, salt,

bbls ... 4 76 5 00
Bloaters, box... 0 85 0 90 
Harbour sal­

mon, lb.................. 0 16
Fresh Qaspe- 

reaux, cwt........... 1 00

AGAINST PEANUT VENDOR.
A delegation of retail grocers and 

fruit dealers of Fredericton, N.B., re­
cently waited on the mayor to have a 
license withdrawn from a Grecian pea­
nut vendor on street corners. Their 
petition urged that the stands them­
selves were a nuisance and were also 
dangerous on account of the gasoline 
used to roast peanuts. It was also 
stated that the vendor had no settled 
place of business, was not a ratepayer 
and was in direct competition with 
ratepayers.

The Grecian has a license and there is 
doubt as to whether he can be com­
pelled to stop business. It was decided 
to have the police take the matter up.

COLOR IN WINDOW LIGHTING.
By Emile Reugg.

The photographer’s ambition is al­
ways to produce a picture which will 
flatter the real object. The same is 
apt to be true of the window trimmer’s 
ambition. He wants to give his objects 
an effect which will make them appear 
to the onlooker as if they are worth, at 
least, twice as much as they really are. 
This is what we call the art of creating 
a desire.

How may we arrive at the best results t 
There is at present much lack of origi­
nality in electric window lighting, ow­
ing to the fact that the art is compara­
tively new. I am now alluding to the 
arrangements of the electric bulbs, 
which, in many cases, are simply fixed 
all in a row, like a crown all around the 
frame of the window.

It is quite evident that the glaring 
lights are almost blinding the eyes of 
the passers-by. The storekeeper notices 
also that the objects are not properly il­
luminated and he goes to work and ex­
changes the 16 candle lamps for 32 
candle ones. The result is, as may 
well be thought, far worse than if he 
had reduced his lamps to half.

WATCHING THE PROFITS.
There was to have been a meeting in 

Toronto during the week between the 
bakers and the grocers section of the 
R. M. A., Toronto branch, but at the 
request of the former, it was post­
poned. The meeting is for the purpose 
of finding out where each other is at in 
the matter or prices and profits since 
the new Ontario Bread Act came into 
force. The grocers are anxious that, if 
there is any change in prices, their 
profits shall not be cut down. One of 
them remarked to a Grocer representa­
tive : “two cents profit on a 10 cent 
loaf is not the same as 2 cents on 12 
cents.”

This goes to show what grocers are 
doing in order to maintain prices.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.
W. E. Skinner, the Winnipeg agent of 

the Ontario Lantern & Lamp Co., was 
in Hamilton last week for the first time 
in ten years. He was surprised at the 
enormous strides Hamilton had made 
since his last visit, as, like all western­
ers, he thought the “Woolly West” mo­
nopolized all Canadian rapid growth. He 
was present at the laying of the corner 
stone of the large new wing the Ontario 
Lantern <fc Lamp Co. are erecting on 
their new property on Cannon Street, 
just east of their present building. This 
wing when completed will add nearly 50 
per cent, to their present floor space, 
and whilst they under-estimated their re­
quirements last November, they antici­
pate the new building will be sufficient, 
at any rate for the next few years.

Dominion Canners, Ltd., Hamilton, 
Ont., have appointed W. H. Millman &> 
Sons and C. L. Marshall & Co., their 
brokers for Toronto.

W. H. Millman & Sons, grocery brok­
ers, Toronto, have just received another 
car of white beans.

At the second annual meeting ot H. 
W. Cole, Limited, wholesale grocers, St. 
John, N. B., held on June 25th, a 
dividend of 7 per cent, was declared for 
the year ending April 30th.

A case of interest to grocers has been 
decided in the provincial court of appeal 
of British Columbia. Kelly, Douglas & 
Co., Vancouver, brought action against 
F. Shelly & Company, bakers, for the 
price of certain sugar. It was admitt­
ed that the wrong sugar was delivered 
to Shelly & Co., and subsequently 
Shelly & Co. undertook to return the 
same to Kelly, Douglas & Company, 
by handling the sugar over to a team­
ster delivering other goods from Kelly, 
Douglas & Company. The goods, how­
ever, never reached the wholesale firm, 
and action was taken against Shelly & 
Co. for the price, judgment being ob­
tained. Shelly & Co. appealed, and the 
court of appeal set aside the judgment 
with costs.

An Interior View of Geo. Williams’ Grocery and Confectionery Store,
Guelph, Ont.

Sr
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THROWY SPRAT 
TO CATCH

A MACKEREL
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tm*+THE CANADIAN GROCER
MONTREAL : 701-70s Eastern Townships Bank Bldg. 
TORONTO : 111-117 University Ave.

WINNIPEG : 511 Union Bank Building

Q O

You can’t fish without good bait.
It’s not the cost of the bait, but the knowledge of just what 

bait to use to catch the kind of fish you are after.

Every day you delay you are handicapping your business.

A want ad. in THE CANADIAN GROCER is the right 
kind of bait to use when you have any proposition of interest 
to grocery dealers, clerks or travellers.

The cost of advertisement will be very small compared with 
the results you will secure. 25c. or 50c. per insertion will pay 
for a want ad. which may prove worth dollars to you.

If it is a set of old-style scales you have to sell, why not get 
them out of the way and get the money for them which you 
can use in your business ?

If you want to sell your business, let the men know about 
it who would be interested in buying it, and you will realize a 
higher price than if you only negotiate with two or three people.

If your proposition has anything to do with the grocery 
trade, try a Want Ad. in THE CANADIAN GROCER. 
Address our nearest office.

4
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Background for a Summer Gimp Goods Window
Drawing Shown Herewith Represents One Suggestion — What 
Goods Should be Given Prominent Display — Money in the 
Picnic Fruit-Basket.

Unless business is gone after with 
greater vigor, than during the winter 
months, the summer grocery trade is 
lable to lag behind.
It should be the aim of every grocer 

to increase his business every month 
over the corresponding month of the pre­
vious year. To do this the merchant 
must total every month his aggregate 
sales. These should be listed in a handy 
note-book so that comparisons can be 
easily made. Then if business in July a 
year ago was more than during July of 
liilO, something must be wrong—the 
merchant is not following the best 
methods.

This is where the window display 
comes in. The most should be made out 
of the window. Its value is compar­
ative. Some mccchants make much 
money and some little from their win­
dows. The men who arc alive to the 
best that can be secured from the win­
dow asset arc careful in watching the 
seasons and seasonable goods.

July and August are the months of 
holidays. Nearly every village, town or 
city has some sort of a summer resort 
in its vicinity. People leave every week 
and particularly on Saturday evenings 
for cooler spots. This suggests a camp 
goods window and the more attractive

and appropriate it is, the better will be 
the chances of making it a good seller.

An Appropriate Background.
The accompanying drawing is one sug­

gestion. A miniature tent can easily be 
arranged by any ambitious clerk. This 
with a few evergreen bushes and a ket­
tle for boiling water hung on a cross­
bar will make the scene realistic. To 
add to it, a small table cloth in the 
window with a few dishes spread there­
on should produce a better effect.

When the background has been arrang­
ed the next thing to consider is the 
seasonable goods. These would of 
course include canned fruits and veget­
ables, preserved fruits in bottles, canned 
salmon, sardines, lobster, herring, ^tc., 
canned meats, pickles, catsups, sauces, 
cooked ham, fresh vegetables and fruits. 
All of these are appropriate and many- 
other goods as well.

Grocers, who have not already done 
so, might find it profitable to try out 
the picnic fruit-basket scheme. Baskets 
ranging in price from 25 cents up to a 
dollar should sell well if they are ar­
tistically filled with mixed fruit. Show 
cards and price tickets are practically 
necessary as then the prospective buyer 
knows at a glance the prices of the va­
rious offerings and performs in his own 
mind the purchase before he enters the 
store.

One of these camp goods windows 
every week in July and August Should

prove to be a good investment. A lit­
tle extra trouble is required in the sum­
mer months and financial results are 
bound to come.

ADVANCE OF ST. JOHN SHIPPING.
St. John, N.B., July 6.—Shipping in 

this port has received a wonderful im­
petus during the past year. The ex­
ports from St. John by Transatlantic 
steamers for the six months ending May 
31 were $21,030,007 worth, including 
wheat and other grains, flour and meal, 
cheese, butter, meat products, apples, 
cattle, horses, lumber, furs, Cobalt 
silver, etc.

The exports from St. John port for 
the fiscal year ending March 31, 1910, 
wore $21,988,519 worth; an increase of 
$1,320,002 over the preceeding year. In 
1900 the figures were $9,733,534, mak­
ing an increase during the last 10 years 
of $15,254,985.

For the winter season of 1909-1910 
there were 114 sailings with 504,260 re­
gistered tons, as against 108 sailings 
and 474,620 registered tons of the pre­
vious year.

The St. John Board of Trade is mak­
ing capital out of these and other facts 
by sending them broadcast in circular 
form.

Another case of adulterating pepper 
comes from Chatham, Ont., where a 
grocer was fined $5 and costs—$16.75 
in all. In fining him the court remark­
ed that morally he did not believe him 
guilty, as he did not know that the 
goods were adulterated, they having 
evidently been tampered with before 
they were shipped to him. Nevertheless 
this did not make him any tha less re­
sponsible in the eyes of the law.

Suggestion For a Summer Camp Goods Window For a Grocery Store.
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DIRECTORY OF

Manufacturers, Manufacturers’ Agents,
Brokers, Etc.
BRITISH COLUMBIA

F. G. EVANS & CO.
39 Water St. VANCOUVER, B.C, 

Wholesale Grocery Brokers and 
Manufacturers' Agents

Correspondence Solicited.

Wholesale Manufacturers’ Agents
Correspondence Solicited.

f. r. mcintosh & co.
Vancouver, B.C.

VICTORIA
FRUIT GROWERS* ASSOCIATION

The largest packers and shippers of first- 
class Fruits of all kinds In British Columbia.

OFFICE AND WAREHOUSES
COI. WBAIF AND YATES STS. • VICT011A

Branch at 140 Water Street, Vancouver.

W. A. JAMESON 
COFFEE CO

Mail orders promptly attended to.

Cor. Langley and Broughton St», 
VICTORIA, B.C.

Importers and Roasters of High Grade

Manufacturers and Proprietors of

It. ROBERTSON J. Y. GRIFFIN

R. Robertson & Co.
912-913 Dominion Trust Bldg

VANC0DVE1, B.C.

Wholesale Brokers 
eiocEMES, riODDCE, nuns, giains

Importers and Exporters
Reference—Bank of MontreaL 

Write us for Information about B.C. trade.
Cable Address—"Robin," Vancouver.

Codes—A C, 6th Edition ; Revised Economy ; Modern 
Economy ; Utility and Dowling’s.

WILLIAM W. DUNCAN
Broker and Manufacturers’ Agent
DISTRIBUTING
Free and Bonded Warehouses

VANCOUVER - VICTORIA

Keep in mind the domin- 
ânt fact that mankind from 
its first appearance on the 
earth has been schooled by 
nature to look for signs ; 
for invitations to taste; for 
suggestions as to what to 
wear. Tell your story 
briefly, forcibly, truthful­
ly, and address it through 
the proper media and you 
can successfully apply ad­
vertising as a means to 
increased distribution.

McLEOD & CLARKSON
Mssslsstsrsrs’ Agent, ssd Whslsssls Csmelsslss 

Agsals
144 WATBI ST., VANC0ÜVE1, B.C.

Css sirs strict sttsstlos te s lew flret-elsse Ore- 
eery Agencies. Highest Rsfsresees.

Do you went live representation? 
We are in touch with the trade.

Andrews & Nunn
laarfectarers’ Afeeti sad 
Wholesale Ceuiasioa Merchants

Cod— A B 0 6th Edition, Western Union

615 Domimion Trust Building 
VANCOUVER. B.C.

on this page fifty-two times 
a year. By the use of an 
inch space an advertiser is 
able to place himself pro­
minently before nearly one 
hundred peurs of eyes for 
every cent the advertising 
costs him.

RÆORE THAN SEVEN
IV* Turn te a un__;____ c

= West India Co., Ltd.
The Canadian house of

Sandbach, Parker & Co., Demerara, B.G. Sandbach, Tinne & Co., Liverpool, Eng.
and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE
of all descriptions.

WRITE US FOR PARTICULARS, PRICES, ETC

305 St. Nicholas Building, ■ - - MONTREAL
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Your Own Choice.
Take home to-day a package of Red Rose Tea, any grade, 

and when you draw it you will very quickly recognize the dis­
tinctive combination of strength and flavor. That combination 
is the reason for the remarkable increase in the sales.

You have wondered at the very rapid progress of Red Rose to 
a leading place among package teas. The reason for it is that in the 
selecting, blending and packing, quality is always the first con­
sideration. It will please moreof yourcustomers than any other tea.

Try
recommending Red Rose Tea
7 Front Street Eaet,

Toronto, Ont. 
315 William Ave., 

Winnipeg, Man.
Branche» You Will Sell More Tea T H ESTABROOKS

ST. JOHN, N.B.

H
AVE a PLAN. The man who is 
satisfied with what comes to 
him unsolicited answers few 
knocks at the door. The stay- 
at-home misses daily opportun­

ities that pass at the next corner. Get 
away from the desk—get out of the 
chair-tilting class. Opportunities are in 
perpetual motion. Get after them. Lay 
out a plan, a campaign for new business 
—then go after it. Exhaust every source, 
swing every prospect into line. Don’t be 
satisfied with the business that you have 
—get more —System.

ÏÏca Ibints 
for Retailers

By JOHN H. BLAKE

Q This book, written by a practical tea man, contains 
information which will be of great value to every grocer. 
There are ten chapters, one being devoted to each of the 
following subjects :—

The Tea Gardens of the World
Tea from Seed to Leaf
Tea from Leaf to Cup
The Tea Marts of the Orient
How to Test Teas
Where to Buy Teas
Is it Wise to Place an Importation Order? 
Bulk versus Package Teas 
How to Establish a Tea Trade 
Tea Blending

(275 pages) (24 full-page Illustrations)
Sent to »ny iddress on receipt ol $2.00.

OlacZean publishing Companp
(Technical Bock Department)

111-127 Unlveralty Ave., TORONTO
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Western Merchants Anxious to Curtail Credits

A Universal Trouble on Which Action Should he Taken Im­
mediately—Resolution Passed by United Boards of Trade of 
Western Canada—Some Want Small Debt Court.

By L. C.
The introduction of a resolution at the 

convention of the boards of trade of 
Western Canada recently held at Bran­
don, aiming at the curtailment of the 
abused credit system, marks an epoch in 
the history of merchandizing methods.

The resolution, which was moved by 
W. J. Birnie, of Carman, Manitoba, 
reads as follows :

RESOLVED that this Associated 
Boards of Trade of Western Canada 
are of the opinion that legislation 
should be enacted to make it clear 
that overdue accounts shall bear in­
terest from due date, on the same 
terms and same rules as are now- 
provided for overdue bills and notes, 
it is not diflicult for the merchant who 

has had any experience in making collec­
tions or dealing with delinquents to 
understand the circumstances which led 
up to action of the merchant at Carman 
as outlined by the resolution. There are 
few merchants that have no overdue ac­
counts on their books, and there are 
few merchants who have not had diffi­
culty some time in their career trying 
to get accounts straightened out. So it 
would seem natural that every merchant 
would readily become keenly interested 
in the above resolution.

It may not be that this particular ac­
tion meets with the endorsation of every 
merchant. Indeed it is probable that it 
would meet with opposition. But every 
retailer should be glad to know 
that somewhere else someone is 
grappling with a momentous problem. 
Every merchant should take off his 
hat to the man who is struggling to 
get light on a vexatious commercial pro­
blem and so far as the vital point is 
concerned at least, should give such sup­
port as will help to clear the sky on the 
sore problem of credit.

Many Attempts Made.
In addition to this action there have 

been other more or less far-reaching at­
tempts to solve the problem of the 
abused credit system. In Ontario a few 
towns and cities have established collec­
tion departments. In Western Canada 
the idea of forming a small debt court 
has been spoken of favorably for a num­
ber of years. Many merchants have en­
tirely shut out the giving of credit and 
operate altogether on a cash basis 

A large percentage of retailers have 
private systems of their own to control 
their accounts ; some are success­
ful and some arc not. All these 
methods ami systems, including the one 
which recently emanated from Carman, 
go to show the tendency of the times 
toward a system which curtails or con­
trols the giving of credit, or makes more 
Secure the financial position of the re­
tailer in his dealings with the consumer.

There are varied opinions concerning 
the resolution It is only hoped that 
this introduction will create a more 
widespread interest in the great ques­
tion. It must be admitted that there 
is altogether too much latitude allowed 
the consumer in the matter of settle­
ment for goods. And it is evident that 
the resolution aims at limiting that 
latitude by the written law. It is be­
lieved that as all commercial and in-

Ha rkness.
dust rial life advances, it is follow ed up 
by what may be understood as com­
mercial legalization. That is, the law- 
controls to a greater or lesser degree 
the operations of any trade enterprise.

As the science of merchandising ad­
vances it is not surprising to hear the 
law spoken of as a means to regulate 
certain branches of the trade.

Trade Wants Action.
It may be that any one method would 

not be applicable under all conditions, 
but there is hope for a solution every­
where, so long as there is continued ac­
tion on the question. Action is what 
the trade wants, and it is this that wo 
all admire in the various methods that 
have been brought to our attention.

THE TRADE REBATE.
From Printers’ Ink.

In line with the gradual establishment 
of stronger and better trade relations 
is the marked tendency of manufac­
turers to declare themselves as abolish­
ing the trade rebate and allowance. The 
latest example is the N. K. Fairbank 
Company, which has recently notified 
the wholesale trade that its quarterly 
cash rebate is to be discontinued, and 
goods arc now to be billed at net job­
bers' prices, provided that in sales to 
dealers list prices are maintained.

The new rule is made with an inter­
esting price maintenance penalty at­
tached—a penalty in many respects sim­
ilar to that of the Foster Rubber Com­
pany described in this issue, but signifi­
cantly different in that the penalty is 
boldly made despite the fact that it has 
no legal patent monopoly like the rub­
ber company to strengthen its arm. 
The penalty clause reads :

It is further understood that you 
will not sell to other buyers whom 
wo shall have designated to you as 
having cut list prices.

In the event of the violation of 
these terms by any dealer it is un­
derstood that said dealer for the 
first failure to maintain prices as 
above stipulated shall forfeit to this 
company the sum of $50 ; for the 
second violation the jim of $100, 
both to be construed as liquidated 
damages, it being recognized that

material damages would result to 
the N. K. Fairbank Company from 
such price cutting in violation of the 
conditions of sale, the amount of 
which it would be diflicult or im­
practicable to ascertain.
There is only one explanation for the 

probable ease with which this penalty 
plan in combination with the abolition 
of rebates can be put through by the 
Fairtoank Company. That explanation 
is its powerful hold upon consumers, 
through its very able and very thor­
oughly distributed advertising, penetrat­
ing to every class and every section. 
Without this hold dealers would defy 
this dictum.

Both manufacturers and retailers are 
now learning, after many had snarls, 
that the straightforward unhampered 
manner of dealing is far better than any 
other.

BOOST THEM NOW

Some of the Articles the Summer Season 
Creates a Good Demand For— 

Suggestions to Progressive 
Grocers.

Starch.—This necessity for the laun­
dry is now in great demand, but gro­
cers should not be content to wait for 
trade. Try to augment it by attractive 
counter displays and windows with ap­
propriate show cards here and there. 
Starch should not be difficult to move 
rapidly with white the predominating 
color of summer attire.

Lemons.—Apart from your fruit busi­
ness, if you have one, the sultry days 
of summer create a heavy demand for 
lemons as relief from thirst. Follow 
the advice of making hay while the sun 
shines. If you do not get the lemon 
trade in your district your neighbors or 
peddlers will.

Confectionery.—If you have been con­
ducting a confectionery department now 
is the time to realize the best returns 
from it. Do not lie content with wait­
ing for trade. Tell your customers 
about your goods. Most of them are 
doing but little baking during the sum­
mer months. Some one is supplying 
them with cakes, etc. Why not you t

Breakfast Foods.—You know that 
there is a big demand for breakfast 
foods just now but are you making an 
extra effort to increase the business that 
will come to you of itself f There are 
so many ways of interesting the con­
sumer by window display, etc., that a 
grocer should never experience a diffi­
culty as to what to do.

The destruction of the filthy and 
disease-spreading house fly is a 
public duty, and Grocers can assist' 
in performing this duty and in­
cidentally make large profits by 
pushing the sale of

WILSON’S -
FLY PADS
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Will you work with us in the 
Hustling, Booming West ?

May we handle your goods for you on a reasonable commission basis? 
There’s a large and urgent demand for all descriptions of manufactured 
articles, and the man that gets in on the “ground floor” is going to have the 
biggest “Say”! We have an intimate knowledge of the commercial con­
ditions and requirements, and will render you thorough and conscientious 
service. Our large track warehouses at all the important business centres 
offer you facilities unequalled by any other firm.

Write us fully, advising what you have to sell. Our wide experience is 
at your service.

WRITE US TO-DA Y.

NICHOLSON & BAIN
Wholesale Commission Merchants and Brokers

WINNIPEG REGINA CALGARY EDMONTON FORT WILLIAM
Storage for all classes of merchandise. Cars distributed from Calgary, Winnipeg, Regina, Edmonton, Fort William

The Secret of Success
lies in handling goods of known 
worth and proven merit—in 
selling satisfaction-givers

SUCCESS
BRAND

Jams, JelliBs,6rape Juice and Catsup
are renowned for the purity of their composition and the excellence of their flavour But don' 
accept our unsupported statement ! Ask the Department of Inland Revenue for a copy of Bulletin 

194, which certifies “E.D.S” products to be 10 0% pure. There’s no more powerful lever to move
all the better class family trade your way \> han a reputation for selling pure foodstuffs. Seize the
opportunity 1 Feature “E.D.S" Brand. It leaves a well-worth-while profit for the retailer.

Made by

E. D. SMITH
at his own Fruit Farm,

WINONA,
ONTARIO

r '

AGENTS—N. A. Hill, 25 frost Si. E.. • I W. B. DUNN, BASBN » BICUY. Wi..l,.<, E. B. COLWELL, Halif»i. N. S. J. GIBBS, B.alllM

45



THE CANADIAN GROCER

ITS WAY!
EASIFIRST

SHORTENING

'EASIFIRST'
lA R 3 CtWPOUNO

w excels
otu

is the Popular Favorite and an Easy 
Winner in the Shortening League.

ORDER FROM

GUNNS PORK AND BEEF PACKERS 
limited TORONTO

REINDEER
Coffee

With Milk and Sugar

No trouble to prepare 
Just add Boiling Water

FoTfeP
ready to ust;

Tli Trert Ceihmd y Ilk Ci., LlalM, Tran, Hi.

Hot Weather
i* with us,

and with it the demand for

COOKED HAMS
There is nothing more enticing for 
your Cooked Meat Counter, and 
there is nothing that will please 
your customers so much as our 
delicious Cooked Hams.

Try Them—By Express

F.W. Fearman Co.
LIMITED

Hamilton

MILD CURED

Breakfast Bacon 
Skinned Backs 

and Hams
Finest Quality. Made from Selected Hogs. 

Made under Government Inspection.

The WM. RYAN CO.
UMirao

PACKING HOUSE I

FERGUS, - - ONT.
HIAD OFFICE f

70 and 72 Front St last, TORONTO
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ID

iood Summer Demand for Cooked Meats and Bacon
Best Season For These Products Has Arrived — Provision 
Market Generally Quiet—No Decline Noticeable in Butter and 
Cheese Production—Hot Weather Makes Great Shrinkage in 
Eggs.

Ontario product is quite strong at 134 
cents.

The Canadian bacon market shows 
I,.»- changes from a week ago. The local 
demand is fair, but there is not much 
.,r export. The English retailer is not 
nthusiastic over advancing the sale of 

I,aeon as consumers are objecting to the 
rices. Irish and Danish bacon were re­

duced recently on that market, but 
: anadian held its own. The continued 
scarcity of hogs of course makes the 
i rices necessarily high.

Butter and cheese production is 
heavy ; apparently the grass has not 
vet been, materially injured by the hot 
weather. Both markets are a little 
easier than a week ago.

Hot weather is bad for eggs and bad 
eggs are coming on the market. Demand 
has declined and the surplus' goes to 
< old storage. Should the co-operative 
egg circles among the farmers spread 
throughout Canada, it will have the 
effect at least of placing better eggs on 
the market.

MONTREAL.
Provisions.—Little change has taken 

place since last week. The live hog 
market contained limited supplies, and 
the demand good. At $9.50 to $9.75 
per hundred the demand is first rate. 
The market for mixed lots is weaker 
and prices as compared with a week 
ago were twenty-five cents lower. In 
dressed hogs the feeling remains steady 
under a fair demand for small lots at 
$13 to $13.50 per hundred. The trade 
in hams and bacon continues good and 
as supplies are not in excess of the re­
quirements, prices rule firm. The de­
mand for lard and other lines is quiet 
and prices are expected to lower yet on 
i he whole a good trade is passing and 
I he market may be considered active.
Han Lard—

Boxes, 60 lbe., per lb.............................................. 0 16*
Cases, tins, each 10 lbs., per lb........................... 0 16*

.................... 6 " " ............................ 0 16)

.................... S " M ........................... 0 164
Palls, wpod, 20 lbs. net, per lb.............................. 6 16*
Palls, tin, 20 lbs. gross, per lb............................... 0 1*!
Tubs, 60 lbs. net, per lb........................................ 0 16
Tierces, 3751be., per lb........................................... 0 16

Compound Lard—
Boies, 60 lbs. net, per lb....................................... 0 12)
Oases, 10-lb. tins, 60 lbs. to case, per lb............... 0 IS

M 6     0 IS*
" S " “ “ "   0 13

Palls, wood. 20lbe. net, per lb............................... 0 111
Palls, tin, 20 lbe. gross, per lb.............................. 0 12*
Tube, 60 lbe. net, per lb........................................ 0 12!
Tierces, 176 lbe., per lb.......................................... • If*

Pork—
llsaT7 Canada short out mess, bbl. 36-45 pieces .... 30 00
>nads short cut baok pork, bbl. 4546 pieces." ! .* X 29 60
in ear fat backs.......... ................................................. 32 50
Hsavy flank pork, bbl.;.......................-....................... II 00
t'late beef, 100lb bbls...................................... 9 38: a :: ................ r •••• is s

Orr felt Haste—
;rwebwon, fente.lb................................................ e 161
-oof olaar beeoe, liter, lb........................................ • 1st
'b»*». u*ht, lb ...................................... e 1H

Ilr» l.n. date, M lb. upward., lb............... I 17
«1» few. II to * lb.., per lb.................................. • II

Uadium fete. II to II lb.., pot lb.............................. I 19
înraemaildate. 10toIIlb...p« lb........................ 0 JO
tepeut.rolle*. large. 19 la Wife, per lb.............. 0 19

a^TpEb:;.:::::::: IS
feaa.Ura.pa.awt....................................................... 10 00

eut................................................  UN

Butter.—Supplies of butter seem to 
be plentiful and the demand is in keep­
ing. However the supplies being so 
plentiful have given a tendency towards 
an easier market. Considerably more 
butter has come in this year than dur­
ing the same period of last year.
New milk creamery.................................................. 0 23) 0 24
Dairy, tube, lb..................................................................... 0 11
Freeh dairy rolls.................................................................. 0 31

Cheese.—An easy tone has dominated 
the market here. Westerns arc quoted 
at 10|e to 11 cents, and easterns at 
10 Je to 10|c. Cheese has been coming 
in very largely all the week. The coun­
try districts have been closing in large 
shipments, as the middle of July will 
see the height of the cheese season.
Quebec, Urge.............................................................0 lit 0 111
Western, Urge.......................................................... 0 11* 0 111

“ twins... ...................................................... 0 12
“ small, 20 lbe................................................. 0 12

Old cheeee, Urge................................................................ 0 13

Eggs.—An easy market rules. Com­
pared with a year ago the eggs are in 
good supply and have a lower tone all 
through as far as selling is concerned. 
Good eggs are selling to-day at 21 cts. 
and straight receipts at 17 cts. to 174 
cents. Second grade Ixiwer Province 
eggs have sold during the week at 124 
to 13 cents per doz.
New Ui.ll....................................................................0 23 0 34
Select.......................................................................... 0 31 0 lit
No. 1 .............................. ..................................................  0 19$

Maple Products.—The market is -quiet 
and there is little or nothing doing in 
these lines.
Compound maple syrup, per lb............................... 0 (4) 0 05
Pure townships sugar, per lb................................... 0 10 0 11
Pure syrup, 8* lb. tin .................. .................................. 0 70

" “ 10* lb. tin ... .......................................... 0 85

Honey.—No change has taken place 
and the demand is fair.
White clover comb honey (nominal prices)......... 0 16 0 17
Buckwheat, extracted.............................................  0 06* 0 09
Glover, strained, bulk, 30 lb. tins...........................011 0 11*
Buckwheat comb...................................................... 0 12* 0 13

WINNIPEG.
Lard.—The trade is satisfactory in 

spite of the heavy output of butter. 
This product, however, moves best dur­
ing the winter months and a revival 
may not be expected until next fall at 
least. .w
Pure, 30-lb. pail».......... f..................... .*. .Y.................... 3 45

" 3-lb. tins, 60-lb. cases............................................... 10 50
" 10-lb. tins, 60-lb. cases............................................. 10 40

Compound, 20-lb. pails, per pail ..................................... 2 75
" 6-lb. tins, 60-lb. cases..................................... • 70

Butter.—Holidaying and exporting has 
strengthened the market on this pro­
duct. ^The supply is abundant, but if 
the hot weather continues the supply 
may drop off soon. Creamery is jobb­
ing at 24 cents, dairy at 21 cts.

Eggs.—The egg market is active and 
large shipments are continually leaving 
the city, many are being stored also 
and the jobbing price to-day is firm at 
20 cents.

Cheese.—Local manufactured stuff is 
jobbing at 12 cents, but the price is 
slightly stronger than last week. The
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TORONTO.
Provisions.—The only change in prices 

of any account during the week was a 
reduction of a 4c in lard and this was 
only announced by some provision deal­
ers. Lard is undoubtedly weaker. The 
same is true of live hogs, some quoting 
them 10 cents lower. This is the sea­
son for smoked and cooked meats and 
the demand is good with no changes in 
prices. Bacon is also a good seller, 
but uncooked meats generally are not.
Long clear bacon, per lb...........................................0 16 0 15*
Smoked breakfast bacon, per lb..............................0 19 0 19*
Pickled shoulder............................................................. 0 14*
Boll bacon, per lb.......................................................0 15 0 16*
Light hams, per lb................................................... 0 16 0 IS*
Medium hams, per lb....................................................... 6 16
Large hams, per lb...................................................0 17 0 17
Cooked hams .............................................................. 0 26*
Fresh shoulder hams.......................................................  o 13
Shoulder butte ................................................... 0 17 0 18
Backctplaln, per lb..................................................0 19 o 19*

" 'pea meal........................................................0 19* 0 20
Heavy me* pork, per bbl.....................................  28 00 21 00
Short eut, per bbl...................................................  30 00 31 00
Lard, tierces, per lb.......................................................... o 142

“ tube " ......................................................... 0 15
" p*iu " ................................................... g j5j

eompomds, per lb...........» 11} • 13i
Lire ho«l, et oountr, pointe......................................... g 65
Lire hoga. local.................................................... 9 00
P«—»<*■■ ............................................................ 13 39 13 50

Butter.—The receipts of butter are 
still high. The only condition in sight 
that would have a tendency to make 
them less is the drying up of the grass 
by the hot weather, but up to the pre­
sent this has produced no appreciable 
effect. The direct effects of the heat on 
the butter itself is not noticeable as 
the facilities for handling it are much 
better than they were 10 or 12 years 
ago. The quality of the June butter 
was excellent and the demand fair. 
Prices remain fairly firm as when spring 
arrived the new goods came on to a 
bare market. No changes in price are 
quoted.

Per lb.
Freeh creamery print.............................................. 0 23 Ü 24
Farmers' separator butter........................................ 0 19 • 20
Dairy prints, choice................................................... 0 18 6 18*
No. 1 tubs or boxes ..............................................  0 19 0 2e
No. 2 tubs or boxes.....................................  0 17 0 18

Cheese.—The production of cheese is 
still heavy ; in fact, it is heavier than 
last year. The market is somewhat 
easier. Cheese in the country is bring­
ing from 804 to 104 cents. Old cheese 
is gradually getting scarcer and some 
quote it a little higher.
Old chee?e— White.................. 0 14

l^arge............. -4 13 0 13*
Twins............ 0 13 0 13*
Stiltons...................  0 15

White...........
New cheese—

Large.............. 0 111 0 11*
Twins...................... 0 ll|

Eggs.—The chief trouble with the egg 
market this week is the shrinkage. The 
weather is to be again blamed for this 
as- a little of the sun’s heat on an egg 
this weather has a deterrent effect on 
its quality. The demand is easieg up 
somewhat and packers are putting into 
cold storage all the surplus.
Selects.......................................................................... 0 31 0 23
Fresh eggs, dot...........................................................0 18 0 10
Second grade, dot.....................................................  0 15 0 16
Chips, doz............................................................................  0 15

Poultry.—There is little doing in this 
market. Even broilers arc not in de» 
mand and wholesale dealers are advis­
ing their sources of supply to ease off. 
until a better demand arrives. If they; 
do not sell the quality deteriorates and 
they become a loss.
Spring broilers, live................................................. 0 18 • 26
Hens, per lb. live...............................................................  6 13
Turkeys, per lb., large, live........................................... 6 16
Spring duck, lb., live................................................... 0 30
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Honey.—The honey market is quiet as 
is to be expected at this season. The 
new product is expected in another 
month's time.

......... o 101 u i.. . . . . . e li *u
.........  i ill « n

.........._.................................... .................... IN
Buokwhett honey,’ih.......................................................  • Of

Clover hooey, eitreoted, 60 lb. cons...
10 lb peile.......

- - lib. poll!....■b:,r"
BUTTER NOT IN WRONG LABELS.

So Decides Vancouver Judge in an In­
teresting Police Court Case.

Vancouver, B.U., July 7.—It was 
mentioned in these columns some time 
ago about the methods employed in 
putting up inferior butter under stand­
ard labels and everyone using butter 
was satisfied that this was tak­
ing place. The inferior article was 
then sold at the price of the standard. 
()no creamery company brought action 
in the police court against a wholesale 
firm, the charge being that the firm 
wrapped butter in the labels of the 
creamery company, after it had stopped 
sending butter to the firm in question. 
The case was dismissed in the police 
court, and an appeal was made, which 
was also dismissed, One of the pro­
prietors and some employes of the 
firm swore that they only re-wrapped 
the butter when it arrived in bad con­
dition and that they never used the 
plaintiff’s labels on anything but that 
creamery’s butter. The manager of the 
creamery deposed that they never put 
boracic acid in their butter and the 
city analyst gave evidence that the 
samples of butter shown him had bor­
acic acid. Butter, however, it was ob­
served. would absorb a good deal from 
surrounding odors. The appeal judge 
held that the charge was not proven.

GOOD OUTLOOK FOR BEANS.

Authority Predicts C-on of 1,000,000
Bushels—Consumption Increasing 

in Canada.

“Though I have not been able to visit 
the bean growing districts as much as 
usual during the past month,” he re­
marked, “farmers have kept me in close 
touch with the state of the crop, and I 
have no hesitation in saying that pros­
pects for the bean crop of 1910 are fully 
equal to it not better than those of 1909 
at this season a year ago.

“Although seeding was a little late 
this year, the beans have come up even­
ly and have a good color and are mak­
ing good progress. If the balance of the 
season continues as favorable as that 
which has been experienced thus far, 
with the increased acreage which has 
been sown in beans, we ought to get 
over the whole country a twenty-five 
per cent, larger yield in 1910 than we 
had in 1909.

“The 1909 yield," added Mr. Stevens 
in response to a query, “was over 800,- 
000 bushels. We ought to get a million 
bushels this year.

"Quite a few old beans have been of­
fered lately since the people got through 
with their seeding. The market is pret­
ty dull at the present time. About $1.50 
to $1.00 a bushel is all the farmers can 
realize, unless it be for some choice lots.

“There has been no opportunity since 
the last harvest of beans to place any 
of our beans in the United States. Our 
price, f.o.b. here, has been too high all 
season to export and pay the duty of 
15 cents a bushel.

“In fact, Canada provides her own 
market. I don’t think the increase in 
the quantity of beans grown in this pro­
vince will show any greater gain than 
the increase in consumption by the peo­
ple of Canada. The people of this coun­
try are using more and more beans everv 
year, even when you just count the per 
capita consumption. Our people are cul­
tivating a growing taste for beans, 
which to-day form one of the cheapest 
and healthiest food we have."

Mr Stevens added that other crops 
throughout this section of the country 
were all looking fine “It would do your 
heart good to see them." he said “It 
looks like a bumper year."

Chatham, Ont , July 7 —That the On­
tario bean crop for the coming year 
should, with a continuance of the pre­
sent favorable conditions, aggregate 
close on one million bushels is the pre­
diction voiced by N. H. Stevens, pres­
ident of the Canada Flour Mills Co and 
probably the best posted bean authority 
in Canada.

Interviewed with respect to the out­
look, Mr. Stevens expressed himself in 
opuraistic terms.

CO-OPERATIVE EGG CIRCLES.
The Grocer mentioned some weeks ago 

that farmers in some sections were tak­
ing up the question of Co-operative Kgg 
Circles. About a week ago the first 
tangible evidence of th's becoming a re­
ality occurred in Peterboro County, On­
tario.

Egg wagons were started and collec­
tion made from the members ol the cir­
cles. An increase of two cents a do/.en

over the current market price was paid.
There is reported to be some oppo­

sition to this movement on the part of 
grocers who say they will attempt to 
break the egg-circles by paying 2 or 3 
cents extra per dozen for a time than 
farmers belonging to the circle would 
get. Whether this opposition will be­
come real or not remains to be seen.

OPPOSED TO LOWER DUTY.
Vancouver, B.C., July 7.—The board 

of trade of Mission, B.U., one of the 
Fraser river valley fruit districts, has 
gone on record as opposed to the Dom­
inion government lowering the rate of 
duty on United States fruit coming 
into Canada. The following resolution 
was passed : “Whereas the jobbers and 
wholesalers of the Northwest are peti­
tioning the Dominion government 
through their various boards of trade 
to further reduce the duty on U. S. 
fruit coming into Canada, this board 
of trade calls the attention to the gov­
ernment to the great injustice and 
hardship this would he to the fruit 
growing industry and petition that in 
lieu of any decrease being made in the 
duty the same should be increased."

BEET SUGAR FACTORY FOR B. C.
A proposal has been endorsed to es­

tablish a beet root sugar factory in the 
Fraser Valley, British Columbia, and 
the matter will be brought to the at­
tention of the provincial government of 
that province.

FOR SALE.

FOR SALE —Grocery butine»» in growing town ol 
Eeetern Ontario. Splendid location. Slock end 
fixture! «bout $2,400. Tnrnorer ibout $14,000 

•nnuilly. Good renom lor telling. Addrese, Box 
353,CANADIAN GROCER, Toronto.

Ir^'ttlNE 
f ANter

The New Flavor

MAPLEINE
Better Than 

Maple

The Crescent Mfg. Co. 
Seattle, Wadi.

Drier fraa )ior jobber, or

Frederick E. Robson & Co.
26 Front St. E , TORONTO

Quality and Consistency
are the two things to bear in mind 
regarding our biscuits. Always 
good and always equally good. A 
steady money-maker.

THE CANADIAN BISCUIT CO., :: LA PERADE, QUE.
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2* WHITEST l PRICE-QUALITY
Magic Baking Powder appeals particularly to 
Grocers that want a dependable article of 
superior quality and are willing to pay a fair 
price. The price is not high when the matter 
of quality is taken into consideration. Its 
wonderful growth in sales in fifteen years is 

the best proof of its splendid standard of quality and is not approached by any 
other manufacturer of baking powder in Canada.

MAGIC BAKING POWDER
CONTAINS NO ALUM.

MAGIC is a medium-priced baking powder and the only well-known one 
made in Canada that does NOT contain Alum. Full one-pound cans sell at 25c.

E. W. Gillett Co. Ltd.
Winnipeg Toronto, Ont. Montreal

It is easy for

YOU
to sell

Shredded Wheat
because we have already sold it when it 
oes on your shelves. We are spending a 
alf million dollars every year in educa­

tional advertising, to create a demand for 
Shredded Wheat. This demand is supplied 
through the jobber-to retailer, square-deal 
plan of distribution, with a good profit 
for each.

At the same time, you can push along the 
good work by suggesting to your customers 
the various fruit combinations with Shredded 
Wheat Biscuit as a simple solution of the food 
problem in summer. Nothing so deliciously 
nourishing or wholesome as Shredded Wheat 
Biscuit with berries, sliced bananas or other 
fruits, served with milk or cream.

The Canadian Shredded Wheat Co., Ltd.
Niagara Falls, Ontario

Special Notice
While the Summer Season

means an increased demand for 
Clark’s Corned Beef, Clark’s 
Tongues, and other meats, do 
not forget

CLARK'S PORK AND BEAMS
They will be in larger de­

mand than ever owing to their 
uniform high quality.

Keep your assortment com­
plete to avoid loss of trade.

Wm. Clark - Montreal
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“The Memory Lingers”
- V

Post 
Toasties

' impound

Pw»>r*^!£!'irSS3r- ■—-*• ^Limited

When people once know the sweet, “toasty” flavour of

Post
T oasties

they usually become steady users.

Grocers supply the demand created by our heavy, con­
tinuous advertising, and reap the liberal profit.

It pays to push Post Toasties, and the sale of every package is guaranteed.

Postum Cereal Company, Ltd., Battle Creek, Mich.

fms *Ai

? s>ï

pf-f
,c<

Make a note of the brand—Y & S—on our 
Pepsin Gum. This brand—Y & S—has been 
used by us and our antecedents for forty years 
on the best known stick licorice in the United 
States and Canada. It means just as high 
quality when used on our chewing gum. Four 
flavors : Licorice, Peppermint, Wintergreen 
and Spearmint. Each piece" wrapped singly, 
5 pieces to package, 20 packages to box. 
Order a trial box, assorted, if required, from 
your jobber.

National Licorice Co.
MONTREAL

CAIADA : 
li titter

Cmtrf
■airr

li Utter 
Cliiileti

All the year round

Mott’s
"Diamond” and "Elite”

brands of

Chocolate
are the grocer’» moat ready «aller». Uniform quality 
and absolute purity have made this possible.

EVERY JOBBER SELLS THEM

John P. Mott <fc Co.
Halifax, N.S.
8ILLINO AUNTS t

J. A. Teyter R. S. MelnSe» Je». «. Huxley Arthur Neleen
Men tree I Tenante Winnipeg Veneeuver

Arthur M. Leueke R, O. BeJIlngten
Ottawa Oeiganr
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Flour Up, Due to Drought in Western Wheat Fields
Two Advances of 10 cents Bach Last Week—Strong Tendency 
Jpust Now—Cereals Strong With Slow Demand—In Sympathy 
With Raw Material.

Flour advanced twice last week—10 
cents each time. The cause was the up­
ward tendency of the wheat market due 
1o the reported extensive drought 
throughout the west. The (lour market 
,s still firm and may go higher before it 
;ets lower.

Some ol the reports are no doubt ex­
aggerated. Some have stated that the 
wheat crop was “absolutely ruined” but 
of course this has to be taken with a 
grain of salt. Those who are anxious to 
bull the market like to spread such 
minors. The heaviest damage is report­
ed from Southern Manitoba where mois­
ture has been particularly scarce. It 
must be remembered, however, that the 
acreage of wheat in the Canadian North 
West is 1,550,000 acres more than a 
vear ago, equal to an ordinary average 
of 20,000,000 bushels. Wheat is only at 
its normal price and if there were no 
market manipulators thu chances are 
Hour would not have advanced as it did.

The oat and wheat product market is 
strong in sympathy with the raw ma­
terial but as yet has not advanced. The 
demand is not heavy just now.

MONTREAL.
Flour —The usually lifeless condition of 

i lie (lour market was in a transitory state 
this week. Pronounced dullness changed 
in some activity and the market advanc­
ed ten cents all around and the prices 
quoted here are now ruling. The onsets 
’led condition of the wheat market is 
-aid to have had the eficct announced 
and it is probable that fluctuations will 
take place.
Winter wheat patents, bbl.............................................. 5 55
Straight rollers, bb........................................................... 5 30
Extra, bbl................................................................................4 70
Manitoba spring wheat patents, bbl............................ 5 70

" strong baker*, bhl.......................................... 5 20
Rolled Oats.—The market is showing 

strength and a good demand is reported 
mm abroad. No change in price has 
been reported. Firmness rules.
Hue oatmeal, bags....................
Ktandard oatmeal, bags............
■iranulated " “ ............
Golddust oommeal, 98-lb. bags.
Molted oommeal, 100-bags.......
Rolled oats, bags........................

TORONTO.
Flour.—Last week the (lour market ad­

vanced twice—10 cents on Tuesday and 
10 cents later. Some millers made the 
advance all at once towards the end ot 
'i-c week. This is what has been expect- 

1 on account of the unfavorable reports 
"om the wheat fields of the west caused 

drought. Wheat has been going up 
various times a cent or so at a time 

id one miller stated the advance would 
"dinarily make a 65 cent advance per 
-1. on flour. But even yet wheat is 
fly around its normal price. The pres­
ets are for a still firmer flour market 
r a time, but if better reports come 
om the west the tendency will be 
wnwards. Later in the season flour 

iould decline again under natural con- 
l.tions.

d Patent, In bag*... 
rnne hek#--. <n hag*

■ 8*iir, in bag*.........
2^ cents dearer in bbl*.

_ Sfi** yt K 3*
4 PA g on
3 10 ISO

Winter Wheat.
Straight roller..........................................
Patente......................................................
Blended.................................................

« 60 4 9i 
4 90 5 1 0 
4 90 5 1U

Cereals.—While the cereal market so 
far as oat and wheat products are con­
cerned is not active in demand, prices 
are firm in view of the upward tendency 
of wheat and oats due to reported dam­
age by drought. Package breakfast foods 
arc summer standbys and in good de­
mand. Prices of the other goods arc 
likely to go up if rain does not come 
soon.
Rolled oats, small lota, 90 lb. sack*.............................. 2 00

" " 25 bags to car lota....................................... 190
Relied wheat, email lots, 100 lb. brie............................  3 00

" “ 25 brie, to car lots.................................... 2 90
Standard and granulated oatmeal, Î8 lb. sacke.......... 2 20

PRACTICAL SALESMANSHIP.

ADOPT REGULAR DELIVERIES. 
Barrie Grocers Form Association and 

Will Deliver Goods at Stated 
Times Only.

Barrie, Ont., July 7.—The retail gro­
cers of this town have advanced an­
other stage when they decided to form 
a grocers’ association recently. After 
obtaining the signatures a meeting was 
held last week and officers were elected 
as follows :

President, James Vair ; vice-president, 
J. D. Wisdom ; secretary, S. G. Cald­
well. The various committees also were 
appointed.

After considerable discussion re a 
half holiday, it was carried by a big 
majority that the grocers hold Wed­
nesday afternoons. It was pointed out 
by some that, as Barrie was catering 
to a tourist trade, the grocery stores 
should not close : on the other hand, it 
was contended that, as the merchants 
in other lines of business were closing 
Wednesday afternoons, it was ihc brst 
time to take a holiday.

Attention was called to the fact that 
in many cities and large towns there 
were systematic deliveries. This matter 
was thoroughly gone into, and a system 
of regular stated deliveries was adopt­
ed. Cards were ordered to be jirinted 
and hung up in the stores of all the 
members of tho Association. The fol­
lowing will be the hours of delivery, 
commencing July 4th, 1910 :

Goods ordered before 10 a.m., de­
livered before 12 noon.

Goods ordered between 10 a.m, 
and 12 noon, delivered before 4 p.m.

Goods ordered between 12 noon 
and 4 p.m., defivered before 6 p.m.

Goods ordered between 4 and 6 
p.m., delivered next day before 10 
a.m.

Saturday will have an extra deliv­
ery. and goods ordered between 4 
and 6 p.m, will be delivered before 
9.30 p.m.

Goods ordered on Saturday after 8 
n.m. will be delivered Monday before 
10 a.m.
Tt is intended that a nrocers' picnic 

will be held in the near future for the 
purpose of bringing together the gro­
cers for a days outing,

PERFECTION

ç*t<H
r MOONEV BISCUIT 4 CANDY Ci

STRATFORD CANADA

There’s always a big demand 
among campers and picnickers 
for a good Soda Biscuit !

Are you stocking'

Mooney’s
“Perfection”

Cream Soda

the kind that always reaches 
your customer in a crisp and 
fresh condition ?

It’s a line that never fails to 
satisfy, and leaves a good 
margin of profit.

They are pleasantly palat­
able and perfectly pure.

See to your stocks.

The
MOONEY BISCUIT 
<6 CANDY CO., LTD.

Stratford, Can.

When 
asked for 
GELATINE

and you 
cannot go 
wrong. It 
Is PURE 
and will do 
its work
WITHOUT
PAIL

Cox's Gelatine

Aswtoi J.AG. Cox,
C. E Cebea A See. Meatreal   Li
D. Mum * Ce. * Oerei» Mille,
AMMtb. * IDimuXGH
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What are the 
Reasons Our

Chocolate
“BORDO”

is the unique 
feature of the 

candy market?
First The cleanliness and care 

exercised in their manu­
facture.

Second The quality of the in­
gredients used.

Third (and not least)—The se­
cret formula for their 
manufacture.

We are the ORIGINATORS of

Chocolate Bordo
and our goods have stood 
the test of years. Once a 
customer always a cus­
tomer, and the taste keeps 
on growing.

This is a statement we will 
be only too glad to prove.

Write us for SAMPLES and PRICES

The Montreal Biscuit Ce,
(Till Originators)
Brewster Ave.

MONTREAL.

Tbs GRIT, Y0UI6 4 SP1RLII6 CO, Lii'itW
SALT

MANU F A CTURERS
■rented the highest awards In competi­

tion with other makes.
WINOHAM EST* BUSH ED 1871

MAPLE SYRUP!
Small’e Maple Leaf Brand 

Is the Stsndsrd the world over. 
CANADA MAPLE EXCHANGE 

Montreal

NO CHEMICALS arm used In the manufacture of

EPPS’S COCOA
Epps's flavour la the natural flavour of fins ooooa, and Im eoeoa as It ahoutd be.

•MILENIA’ MILK CHOCOLATE
Melts in the mouth with a delightful smooth­
ness and a lingering delicacy of flavour.

MADE WITH FULL-CREAM MILK.
•peolel Agent» i 0. E. COLSON A SON, Montreal 

Nova tootle i I. 0. ADAMS, Halifax. Manitoba : BUCHANAN A CORDON, Winnipeg

Cheese for 5000 Grocers
Roquefort, Gruyero, Camembert,
Oka, Parmaean, Edam, Stilton.

We are Specialist»» for the Trade.
Write, Wire or Phone.

THE ST. LAWRENCE GROCERY 
395 St. Lawrence Boulevard Montreal

i SUOHARD’I OOOOA 
His I» the lessee te pish SUCHAED’S CO­
COA. Free sew eoees will be la Aland 
daily. It ptya to sell the hast. Ws eieraate, 
SUCHARD’S soaoa aaaliul ill ithir aiku 
Dsllilns 11 Hiver i prisse list right.

FRANK L. BENEDICT 8 OO.. Montreal 
Agists.

ROLLED OATS
FLAKED WHEAT aad OATMEALS 

Bar* or Barrels. Oar or Broken Lots.
WRITE FOR QUOTATIONS.
Prompt attention to nil orders.

J. W. EWEN, - Uxbridge, Ont.

FEATHERS WANTED
Highest prices paid for feathers of all kinds. Must 
he clean sid free from quills. Prompt re telltales 

warn to

P. POULIN a CO.
38 Beneeooure Market, - Montreal

Wl DILL riATNKND TD

THE HODGSON GUM GO.
M St. Lawrence St. MONTREAL

Makers of High Class Gums at 
Popular Price». Write for Samples 

and Quotations.
We make special brands to order.1
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H
ET us say at once, Brother Grocer, that the “buying 
end” of your business is the least important of all. 
For it means only one thing—a steady outgo of 
capital, expense, everything going out and nothing 

coming in.
Isn’t that so ?
The “selling end" is the thing—that's where the profits come 
from.

Anybody with credit or money can buy goods, but the question 
is, “Can he sell them at a profit?”
And yet, think of it. how very many merchants spend 
time, and temper, and trouble—ay, and money, too—on the 
“buying end" alone, oblivious of the soul of their business— 
the “selling.”
If you buy your flour “dirt cheap”—why, then, you save in 
buying, but lose heavily in selling, and selling is everything, 
you see.
You purchase flour not to please yourself (the buyer), but to 
please the consumer.
And when you deal with Mrs. Ultimate Consumer, then you 
are no longer the “buyer," but the “seller.” Your profits, pres­
ent and future, are now at stake, not the amount to be saved 
by haggling with the mill representatives.
FIVE ROSES flour, Brother Grocer, was made not to sell, 
but to satisfy.
And because it satisfies, because it accomplishes its mission, 
delivers the goods, that is why it is the best sold flour in Canada 
and the easiest sold.
That is why it stays sold.
Don't let price, discounts, long terms, elastic terms befog your 
buying judgment.
Remember that quality, quality alone, is the consideration above 
all else when you are changed from buyer to seller.
We ask you to sell FIVE ROSES, not to buy it.
You will always get your money before we get ours, your 
profits before ours.
Would you rather be a good buyer than be a good seller?
One way lies success, the other failure.
Choose. Brother Grocer.

LAKE OF THE WOODS MILLING COMPANY, Limited
MONTREAL
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Canadian Raspberries
Now Coming.

Eating and Cooking 
Cherries

Georgia Peaches
in 6 basket crates. 

Oranges, Lemons, Bananas,

Potatoes, Tomatoes, Cabbage, 

Cukes, Wax Beans.

25-27 CHURCH ST. - TORONTO 
Carload Importers

HOT WEATHER
like this almost any kind of 
LEMONS will sell, but mind 
you—Hot or Cold, there’s 
more real worth and satis­
faction in a box of

“St. Nicholas"
er

“Home Guard”
than you are likely to get 
under any other brand.

BUY THEM

J. J. McCABE
AGENT

32 Church Street, Torouto.

Lemon Prices up Again; Strawberries Waning
Raspberries and Red Currants are Being Introduced to the 
Trade—Cherries at Their Height—Navel Oranges Disappear­
ing—Hot Weather Without Rains Hard on Strawberry and 
Raspberry Crops—Tomatoes Scarce Due to Southern Frosts—
Fish Market Rather Quiet.

Now is the time for fruit of all de­
scriptions. No holding back can exist. 
Strawberries arc dominating the market 
but will soon be off. The rush sale of 
our prophecy has held and it is keeping 
up. Orango offerings have been light. 
Navels arc almost done and the prices 
are beginning to advance. Pineapples 
weakened and are in good supply. The 
demand of course keeps good, but the 
general idea is that the supply is in ex­
cess of requirements. Bananas continue 
to be in good supply and they arc sell­
ing well. Cherries arc now at their 
height. Canadian cherries are now hold­
ing their own and everything points to 
a strong fruit market all around. Ap­
ples may not bo any too plentiful ac­
cording to outside reports and this is 
causing some anxiety. Prompt and 
careful action will be" the wise move­
ment for fruit as nothing but, quickness 
solves a difficult situation. Lemons 
have again advanced. The excessively 
hot weather brought on a continued de­
mand and the short crop helped to raise 
prices. Among the new Canadian fruits 
introduced this week are raspberries and 
red currants.

MONTREAL.
Green Fruits.—The local market 

shows no distinct change, though prices 
have fluctuated. Another big shipment 
of bananas has arrived and there is 
a splendid demand. A slight weakening 
of prices has taken place, but the old 
strength has revived owing to the ex­
cellence of the fruit.

Ijemons and oranbes are interesting 
owing to the firmness and there seems 
to be no chance of subsidence. Limes 
are selling freely to certain consumers 
and these are known to the trade. 
Grape fruit arc continuing scarce. 
Strawberries are sure to be lower every­
day now and the rate from six to eight 
will likely drop a cent or two any day.

Apple»-
Spies, per bbl.... .... 8 0U
Bananas crated,

bunch ............. 2 00 2 25
Cranberries, bbl. .... 11 00
Cocoanute, bags. .... 4 25

Grape fruit—
Florida, box.......
Grapes, Ahneria,

per keg........ ... 8 00
Liniee, per box... .... 1 00

Lemons—
Sicily bitters, box 1 75 2 25 
orrento.............  2 20 2 50

Palermo.....................  4 0)
Messmas............  3 00 3 26
Floridas..................... 3 00
California navels 3 00 4 50
Porto Ricos................ 2 50
Mexicans................... 2 25
Sicily bitters,...

box................... 2 25 3 00
Jamaica, bbl . 3 75 4 26 
Valencias, large,

per case.......... 4 50 5 03
Pineapples—

Floridas, case... 2 50 2 75 
Strawberries, qt.. 0 06 0 08

Vegetables.—The market is filled with 
vegetables. In fact there is little chance 
of any change in prices as long as the 
oversupply keeps up. Potatoes continue 
to be quoted low and the $2.50 rate of 
last week still holds.
Aeperagua, doe.. 1 00 6 00 Mushroom,, lb... 0 76 1 00 
Beans, green, Onions—

besket...................... 3 00 Egyptian, lb.......  0 03 0 03t
Beans, wax................. 1 00 Potatoes
Beets, bag..........  0 50 0 76 Montreal, bag... 0 66 0 76
Beets, new, doe.. 0 76 1 00 Potato»», e e w,
Oarrote, beg............... 176 per bbl.............*.... 160
OarTOU.new.4oi 0 60 0 60 Pudgy, doaen... 0 16 0 30
Cabbage, new, et 1 36 1 60 Perw&a. beg.... 1 11 110
&SËS3Ï:::: «»
________ 54

Cauli fl owe re,
Montreal........  2 00 3 00

Cucumbers, bekt 2 25 2 60 
Garlic, per lb... 0 25 0 30
Green Peppers,

basket................... 0 75
Lettuce—

Montreal, doz— 0 Î0 0 f0

Rhubarb, dot .. 0 21 0 35 
Spinach, bbl .... 1 60 2 00 

Tomatoes —
Flor das, orate .. 3 25 3 50 
Cubans, crate .. 2 25 2 60
MiftHinsippi, 4 luta- 

ket carrier*............. 1 50
Tamil*, bag....... 1 60 1 7o

Fish.—The market is not active al­
though there is considerable doing. Had­
dock and cod arc coming in freely and 
prices continue low. Brook, trout are 
very scarce and fishermen report the 
catch small with the size of fish small. 
Lake fish are very scarce, especially 
dorc and pickerel. Gaspe and liesti- 
gouchc salmon arc in fair supply with 
demand heavy. Prices arc slightly 
higher.

Fresh Halibut is coming in from the 
Pacific coast and mackerel is also pop­
ular. The frozen lish including dore and 
pike are in line condition and owing to 
the scarcity of fresh fish arc selling 
freely. There is little demand for other 
frozen fish.

The prepared fish arc in excellent 
shape and the demand keeps good. Had- 
dies are all that could be wished for 
and the demand is surprisingly strong. 
Some advances arc worthy of note.

FRESH
Shed. 'Roe,' ee 0 35 Brook trout...............
Shad, 'Buck, ea........ 0 20 Lake trout................
Pike........................... 0 C8 Whiteflsh..................
Perch................ 0 W Mullets......................
Steak cod. ............... 0 06 Haddock....................

0 13
Gaspe salmon........... 0 If, Bullheads.................
Market cod............... 0 04 Carp..........................

Mackerel..................
FROZEN

<1 35 
0 12 
0 12 
(I 06 
0 05 
0 00 
0 10 
0 06 
0 13 
0 10

Codfish.............. 0 01 0 04
Dore, winter oaught,

per lb....................
Haddock.................
Halibut, per lb. .. 0 08*
Herring, per 100...
Market cod............ .. 004
Steak cod............. . 006

PH"........................... 0 07
Belmon, B.O., red, 0 10
Gaspe salmon............

per lb.....................  • 18
Smelts, 10 lb. boxes.. 0 07* 
White fish, large,

lb............................... 0 00
White fish, small....... 0 07

6 50
5 00 
3 85

Green cod, No. 1,
bbl.................. 6 00

Labrador herring, bbl 
M " * bbl

Labrador sea trout,
bbla...........................11 00

Labrador sea trout,
half bbla................. 6 00

No. 1 mackerel, pall.. 2 00

SALTED AND PICKLED
Salmon, B.O., red, bbl 

" " pink, bbl
" Labrador, bbl 
M " * obis
" " tree.,

300 lb.......................
Halt eels, per lb.
Balt sardines,20 lb. pis
“ * bl77

" M 4 bbla.. 8 90 
No. 1 pollock, bl ... 4 00

SMOKED
Bloaters, large, per box....................
Had dies ...........................................
Herring, new smoked, per box........
Kippered herring, per box...............

Scotch herring, bbl
keg

Holland herring, bbl
' kef

14 00 
12 00 
17 00
5 50

23 00 
0 07* 
1 00
6 50 
1 00 
6 60 
0 76

1 00 
0 08 
0 13 
1 15

SHELL FISH
Clams, Quahogn, per bbl................................................ g 50
Clams, Little Necks, per bbl............................... 11 oo
Shell oysters, bbl.................................................. .......... in on
Lobsters, lire, per lb............................................ j. y 25
Oysters,choice, bulk, Imp. gal................................ * 1 50

" Selects, Imp. gal........................................ ’ 1 g »
"Sealahipt, standards, per Imp. gal............. 1 76

" select, per Imp. gaf.................... 2 00

PREPARED FISH
Boneleu cod. In block,, ell «ride», it 5*. I, 8,1 k lOo per lb.
Shredded cod, per box ................................. i on
Skinless cod. KM lb. caw........................................  i.". g 60

WINNIPEG.
Fresh Fruits.—The output is very 

large and prices are going up. The 
quality of all goods is excellent and the 
manner in which it stand» shipment is 
remarkable.
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Bananas, lb............... 6 06 Cherries, case.. 1 00 2 25
Cranberries, bbl .... 8 00 Oranges, V a 1-
< woanuts, doz......... 0 90 encias......................... 4 75
(•rape Fruit, Pineapples, rase — 4 00
Cal., box.................. 7 00 Straw berries,

Ix-mons, Cal................. 10 UO Ontario and B.
Peaches, case........... 1 75 C's., case.................. 4 00
Apricots, case........... 1 50

Vegetables.—The local trade is heavy 
and jobbers are unable to look after the 
demand properly. Some local stuff is 
coming in plentifully and the prices are 
held moderately.
AsissraguS, doz..........
Butter 1 «ans, lb----
t 'jirrots, Orleans
< ulilmgc, new,ill ....
< tiriiniliers, doz........
le ttuce, doz..............
Mint, doz...................
Onions, green,

|M*r dozen................

Onions, Egyp­
tian, i>er lb..............

Potato***, new.lis ....
Parsley, per doz.........
Radish, dozen...........
Rhubarb, lb..............
Tomatoes, crate ....

0 034
1 75 
0 25 
0 20 
0 03
2 00

Fish.—Little meat is being used dur­
ing this hot weather and fish is greatly 
in demand. Prices have not been ad- 
vanced but higher prices may be expect­
ed soon. Some whitefish is moving at 
.NA cents.
Halibut...................... 0 09
■'.ilmon Trout............ Oil
Whitefish.................. 0 08
Haddock...................  0 Of,
bake Frozen—

i ioldeyes................ 0 034
Yellow Pickerel__ 0 07
Pike........................  0 034

Whitefish...............  0 08
Smoked

Bloaters, Imsket... 1 50
Fillet*, lb ............ 0 20
Hadilie, Finnan... 0 08 
Herring, Digby,

Is 11*......................  0 95

Cherries
Black English Sweet 
White English Sweet 

Red Richmond Preserving
Buy your cherries this week. They are 
at their best and crop is light this year.

Raspberries
A few coming of good quality. Wire, 
phone or mail your orders to

Stevens & Soloman
Growers end Shippers of 

CANADIAN FRUITS

HAMILTON, - ONT.
Phsnss «M0 and 2700

Late Valencia Oranges
The most delicious, juicy, sound ORANGES FOR SUMMER.

LOOK WELL TASTE WELL SELL WELL

Hot Weather Lemons
LIMES

Best Verdillis. Full supply on hand.

CANTALOUPES GEORGIA PEACHES

Toronto Headquarters-
for California PEACHES, PLUMS and PÊARS

WHITE ®L CO., Ltd.
The Fancy Fruit and Produce House.

MAIL ORDERS.

TORONTO

FANCY

RIPE 
FRESH

PINEAPPLES 
[FLORIDA TOMATOES 
BAN AI

[LETTUCE 
I RADISH 
[RHUBARB 
GREEN ONIONS

: Finest Oranges and Lemons

HUGH WALKER & SON
Established 1861) GUELPH, ONTARIO

5000 Miles
we bring our lemons under ventilation and endeavor to deliver them here in 
good condition. Along way, isn’t it, to bring perishable fruit? How far we 
have succeeded is shown by our sales—an increase in one year of 110%. No 
other packers shipping to Canada can boast of such an increase. There’s 
a reason—you know. Order always our lemons.

BUSTER BROWN

FOLLINA BROS., Packers W. B.1STRINGER, Sales Agent

55



THE CANADIAN GROCER.

TORONTO.
Green Fruits.—Several interesting fea­

tures have developed in the fruit mar­
ket. Strawberries are waning ; the 
season for sour cherries is here ; rasp­
berries and red currants arc being in­
troduced, lemons are away up and 
scarce on this market; navel oranges 
are off and grape fruit is practically go­
ing unnoticed.

The strawberry season is almost over. 
This condition of affairs was hastened 
on account of the extremely hot weather 
which ripened the fruit in a hurry to­
wards the finish. While it lasted, how­
ever, the season was brisk with an av­
erage of from 8 to 10 cars coming into 
Toronto per day. The lowest wholesale 
price touched was 4 cents, but berries 
which sold for this were not extra good 
quality. For real good berries the low­
est price was 5 cents, reached at the 
beginning of last week and the Satur­
day preceding. That was the time for 
retailers to buy and this was pointed 
out in The Grocer before those dates. 
Prices at the beginning of this week 
were from 5 to17 cents, according to 
quality. Next week will see straw­
berries practically a thing of the past.

Attention of retailers should now be 
directed to cherries. Their season is on 
and it is not likely that sour cherries 
will be any cheaper. The crop is only 
from 50 to 75 p.c. normal. This was a 
splendid year for sweet cherries as the 
dry weather is conducive to good qual­
ity ; wet weather rots the fruit quick­
ly-Lemons are stronger than ever, the 
price of Verdelli ; advancing to $6 for 
the best. Only about 3,000 boxes ar­
rived on this market during the past 
week and orders from outside points 
cannot be filled ; many dealers, in fact, 
have no stocks whatever. Local hot 
weather and a short Italian crop are 
the causes. The market here is much 
lower than in Chicago and New York 
where prices are from $7 to $9. An odd 
car is coming in and in two weeks’ 
time the supply will be much better. 
Cooler weather would stop the demand 
considerably.

Raspberries received their introduc­
tion on Monday last when a few crates 
came in from the Watertown and 
Queenstown districts. More arrived on

Tuesday and later. Early prices were 
from 18 to 22 cents. The crop this 
year will be pretty fair and if sufficient 
rain falls the supply will be distributed 
better. Rain is badly needed in On­
tario. Other new home fruit is the red 
currant. California cantaloupes will 
be over soon, next week’s supply coming 
from Georgia.

Sorrento lemons and navel oranges 
are off the market. Georgia peaches are 
$2.50 and California from $1.25 to 
$1.50.
Apricots, crate........ 1 50 California......... 3 75 4 76
Bananas............ 1 60 1 75 Lemons—
Cantaloupes, Cal. - Verdelli............. 5 60 6 00

Pony crates... 4 00 4 50 Oranges—
Large crates.. 6 00 5 50 Mexican............ 3 60 2 76

Cherries, sour— Valencia.............  4 00 6 00
Small basket.........  0 53 Peaches
Large basket......... 1 00 (ïeorgia ............ 2 50

Cherries, sweet — California......... 1 25 1 50
Small basket 0 50 0 75 Pears, box................. 3 50
Large liaaket.. I 00 1 M) Pineapples, case 2 75 3 00

Oocoanute, sack __ 4 50 Plums, case.........  2 75 3 00
Red currants, Raspberries. ...0 18 0 23

small tiasket.......... 0 76 Watermelon, ea. 0 40 0 50
Gooseberries, basO 75 1 50 Strawberries—

Grape Fruit— Canadian, box.. 0 05 0 07
Vegetables.—Tomatoes are somewhat 

scarce. The present supply comes from 
Texas and Mississippi where early 
frosts damaged the crops, killing many 
vines. What is known as “succors" are 

These are the fruit which 
the new vines after the frost 
damage. They are of inferior 
Tennessee tomatoes are ex­

pected this week and it is expected the 
quality will be better. Our own pro­
duct will not be on the market till 
August. Asparagus arc practically off. 
Any that is on hand brings a high price 
—$1.50 per doz. Beans are getting 
cheaper rapidly. Bermuda onions and 

going off the market, 
several United States 
longer wanted here, 

home produce being sufficient to fill the 
demand.

arriving, 
grow on 
does the 
quality.

mushrooms are 
The supply of 
vegetables is no
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1 75

Beet*, hamper.. ,
Beans, green per
hamper...............

Beans, wax, per
hamper.................... 1 75

Cabbage, case
Canadian............... 2 25
U.8......................... 1 50

Carrots, Cana­
dian, bunch...........  0 30

Cauliflower, dz......... 2 25
Cucumbers, hpr .... 2 25 
Lettuce, O a n a-

dian,head............. 0 40
Onions—

Texas Bermudas 
per crate.................. 2 50

Egyptian, »ack. 2 76 3 00

Potatoes, GnU
no, bag.......... 0 55 0 60

Potatoes, Dela­
ware.......................  0 78

Potatoes, Virg.. 2 75 3 00
Potatoes, new,

bushel.................... 1 75
Parsley, per doz

bunches......... 0 25 0 30
Radishes, doz...........  0 25
Peas, green, per

bushel............ 3 50 2 75
Rhubarb, dox .. 0 15 0 25 
Spinach, hamper — 0 60 
Tomatoes, Cana­

dian, h.h., lb......... 0 171
Turnips. h*e.............  0 40
Tomatoes.Texas 

crate 4 basket ---- 1 75

im
lZ

CARTER’S
F ^ EXTRA GON GENTRATED ^

on syrM2

bigwheel
LEMONADE.

CRYSTALS OR POWDErT^^I
B. W. CARTER A CO., LTD., The Old Refinery, BRISTOL, ENG.

Fish.—This market is naturally quiet 
on account of the season. Many smoked 
fish arc going off the local market, 
while the supply of lake fish which up 
the present has been slowly arriving is 
coming in better. No changes in prices 
are announced.

FRES1I CAUGHT FISH
Halibut.............  0 09 0 10 Steak cod.................. 008
Salmon trout... 0 11 Perch.......................... 0 07
White Ash.......0 11 0 13 Haddock..................... 0 07
Herring....................  0 06 Mackerel..........  0 12 0 23

FROZEN LAKE FISH
Pickerel yellow. 0 06 Pike............................... 0 07

Whiteflsb, frozen— 0 03
OCEAN FISH (FROZEN)

Herring, per 100.......... 1 50 Salmon, pink, per lb.. 0 08
" red................0 09

SMOKED, BONELESS AND PICKLED FISH 
Acadia, UbleU, Cod, Imperial, per lb.. 0 05

box.............. 160 Fillets, per lb................Oil
Codflsh, Bluenoee, “ 1 40 Haddle, Finnan...........0 07
Cod steak, per lb........  0 07 Quail on toast, per lb.. 0 054

TRY LEARD’S LOBSTERS 
and CANNED CHICKEN

Write for Price»

W. A. LEARD
Summeralde, P.EJ.

If yea are looking for trade with Irish merchants

•ion and Ueneral trades 
Journal.

10, Garfield Chamber», Belfast, Ireland

put you in touch with

Dried Apples

JAMES SOMERVILLE, Menacer

Shipments Solicited

HAMILTON

Settlements Premgt

Highest price paid for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED IBM

IngersoU - Ontario
Weeld yen lika enr Weekly C Ire-far

Lemon Bros.
Owen Sound, Ont., and Sault Ste. Marie 
Wholesale FRUIT, FISH and PRODUCE

rowwiarinn Merchants, nnd 
Dnalnra In HIDES, WOOL and HAW FURS

Oval Butter Dishes
us for Prices

Craham Bros. A Co., Klnmomt, Oat.

4
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We Actually Guarantee 
Each Individual Tin

The fact that we do should be evidence to 
you of our absolute faith in

Golden Crown Lobsters
and

Golden Key Lobsters
We are sure of the quality of each and 
every tin, because the lobsters are all 
selected.
Secure a trial order from your jobber. 
There is no element of risk for you 
under our guarantee offer.

The People Like Them 
and Ask For Them

W. S. Loggie Co., Limited
Chatham, • N.B.

Your best customers will buy

“ Concord” Norwegian “
beciuse of their distinctive and delicate flavor, 
and because there is an absolute guarantee of 
purity of contents given with each tin.

Each tin is provided with a spare lid for use 
after the tin has been opened.

“CONCORD” SARDINES will more than 
please your better-class customers, and will prove 
a remunerative line to handle.

'•*» Ca»®*1

LIST OF AGENTS :
R. S, Mclndoe, Toronto; A, H. Brittain & Co.. 
Montreal ; W. A. Simonds, St. John. N.B.; 
Watson & Truesdale Winnipeg ; Radigar & 
Janion, Vancouver and Victoria, B.C.

BRUNSWICK BRAND SEA FOODS

Outun

P
ERFECTION IN 

ACKINC

OPULAR and

ALATABLE

THE LINES YOU CAN HANDLE WITH PROFIT
H OIL SARDINES h MUSTARD SARDINES
KIPPERED HERRING HERRING IN TOMATO SAUCE
FINNAN HADDIES CLAMS

SCALLOPS
Arc your shelves stocked with these splendid sellers and satisfaction givers ?

CONNORS BROS., Limited, BlacK’s Harbor, N.B.
AGENTS—Grant, Oxley * Co, Halifax, NA; C. H. B. Hilleoat, Sydney, C. B.; J. L. LovHtt, Yarmouth, N.S.; Buchanan A Ahern, Quebec; Leonard 

B/°*- Montreal ; A. W. Hu band, Ottawa : C. De Carteret, Kingston; James Haywood, Toronto; Chas. Duncan, Winnipeg; Shallcrose, 
Macauley St Co, Calgary, Alta.; J. Harley Brown, London. Oat; R. Robertson St Ca, Vancouver, B.C. ; The All. Denis Co, Ltd, Edmonton, Aha
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The sower of wild oats gets sore of 
the job as the crop ripens for harvest.

Every good idea that you put into 
operation means more dollars tinkling 
in the till.

It is a good thing to have plenty of 
sand, but don’t let it get into your gear 
box It will stop the wheels of your 
business if you do.

Show that you are alive. Suggest by 
window displays, etc., summer goods 
which you know the public want at this 
season, but which they have not yet 
thought of. Get in on the ground floor 
first.

An Australian trade journal dealing 
with notes for the season states that 
autumn is nearlv over and winter is at 
hand. We of the northern clime some­
times forget our compatriots in the an­
tipodes until some little casual note of 
this kind attracts our attention.

“Plav the game square. Don’t be a 
piker.” This advice given to grocers at 
a recent convention is not onlv applic­
able to the trade, but should be the 
motto of every man who really possesses 
the essentials of manliness.

Some men who pride themselves upon 
their business ability have a ledger that 
show debts running well past the hundred 
mark Is that a sign of business abil­
ity ?

The man who has gone into the gro­
cery business with the opinion that it is 
an easv method of making monev might 
better get out of it on the first opnor- 
tunity before he loses the little cash he 
has.

A sure sign of weakness, half hearted 
methods and a business that is onlv 
second rate is the grocer who begins to 
ret busv as soon as a traveler enters 
If you don’t want anything sav so cour­
teously.

The iobbing trade in the Eastern 
States have been notified hv one com­
pany that hereafter all brands of the 
product of that company will be billed 
at the regular iobbing prices and no re­
bates will be allowed as have been since 
the chance In the selling plans In July 
of last year.

In a war between the hucksters and 
grocers of El Paso. Texas, it Is report­
ed that the former have procured the 
aid of the labor unions to eliminate the 
retail grocer of that citv when making 
purchases of food for their families The 
combined move on the part of the huck­
sters and the labor unions follows the 
recent activity on the part of the gro­
cers of that place to have the citv coun­
cil pass an ordinance taxing the huck­
sters.

The Anglo-American Fisheries Arbitra­
tion to settle the long standing disputes 
between Canada and the United States 
regarding fishing in their respective ter­
ritorial waters is now in session in The 
Hague. It will continue probably until 
the end of July. Four speeches arc al­
lowed each side and a week or more is 
being required for each speech.

At a meeting of the St. John, N. B., 
branch of the Commercial Travelers’ 
Association, held recently, the question 
of effecting an improvement in the san­
itary arrangements of the hotels in 
small towns, was again discussed, and a 
petition requesting the public authorities 
to take action in the matter was drawn 
up. It will be forwarded to the Mar­
itime Association which intends to send 
a delegation to interview the various 
provincial authorities.

The trading stamp evil has received 
its quietus in the District of Columbia 
where the United States Court of Ap­
peals handed out a decision to the effect 
that the giving of trading stamps is un­
lawful The Retail Grocers’ Protective 
Association took up the question first in 
the police court where they sustained a 
set back but the government took the 
case to the higher court with the above 
result.

The St. Louis Retail Grocers’ Asso­
ciation have a fight ahead of them to 
prevent the Union Market premises pass-

JAMAICA CIGARS 
•nd CIGARETTES

“La Retreat” Brand
Made from the finest and choicest tobacco.

LaRitreat Factory Co.
7 Port Royal St. 

KHlstM, Jieilca, I. W. I.
*

Agent required for these 
Products in Canada. 

Special inducement to finan­
cially reipmiible party.

Tell Your Cuetemere 
That :

SHAMROCK
BIO PLUG

SMOKING TOBACCO
Whon out novor drlom up or 

booomom hard. Tho loavoi 
mro mo firmly paokod that tho 
plug romalnm tromh and molat

Nooe equal. Insist upon McDougall'a 
There IS • difference.

D. McDOUtiALL 4 CO., LTD., «“ufo

CLAY PIPE

BANNING MACHININY
CHICAGO. ILL.. D A.A.

TANGLEFOOT

Tho Original Fly Papor
For 25 yoaro tho Standard 

In quality
Allothoro arm Imitation»

Black Watch ©
The Big Black Plug 
Chewing Tobacco

“A Trade Brlnger" ' 

•old by all the Wholesale Trade
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Ipg into the hands of a syndicate of in- 
ential men who it is claimed will use 
to attract trade away from the small 

stores. The syndicate offer $50,000 year­
ly for the lease of the market and it is 
1,1 prevent this step that the association 
il,list don its fighting togs.

iiennet, Sloan & Co., New York city, 
Vive been fined for adulterating pepper, 

heir brand was found to be a mixture 
pepper, sand and ash.

Mayor Gaynor, of New York, has ap- 
linted a new chief of the Bureau of 

heights and Measures. Complaints have 
•cordingly been filed in 91 civil cases 
hich are to be tried in Brooklyn. Of- 
ials have been led to say that 30 per

cent, of the retailers of that city have 
been cheating their patrons. This is, how­
ever, regarded as an exaggeration. The 
secretary of the Retail Grocers’ Asso­
ciation of the city said that a wedding 
present ol a pair of scales should be re­
ceived by every young housewife in or­
der that she could trust the honesty of 
her grocer, butcher, etc., in regard to 
weight.

Norwegian packers of sardines arc now 
following the French practice of packing 
them unsmoked and arc active com­
petitors.

The careful, clean tidy grocer is fight­
ing the fly. It may hardly be necessary 
to remind him not to allow anything to

create an unfavorable impression upon 
the public. Fly paper or poison near 
any object except canned goods, pos­
sibly, will not prove prepossessing. If 
the grocer is really determined to keep 
flies out he will find ways and means for 
stopping the most of them.

In the case of the western butcher who 
was fined for selling adulterated lard the 
average retailer fails to understand why 
the manufacturer should be allowed to 
go free. C. Woursell, of Woursell & Co., 
Calgary, sold a tin of the lard to R. W. 
Fletcher, a Dominion Government food 
inspector. The retailer did not know the 
lard was impure and took it for what it 
was labeled “pure lard.” He was fined 
$5 and costs in police court, paying al­
together $36.50.

spent in reading this ‘ad.’ will mean many V-/I1C mill Uie dollars in your pocket, that is if you are 
wise and feature the

7.on./<
CIGAR

in your Tobacco Department. It’s a steady and ready seller and leaves 
a ‘worth-while’ profit for you. Write for prices.

Sherbrooke Cigar Co., Sherbrooke, Que.

Are You Keeping Your Tobacco Stock
Up-to-Date ?

IF NOT, WHY NOT?

“Tucketts Special”
the new 10c. pluf U the lftteet

Order from Yew Wholesaler

Imported Leaf Exclusively

Tuckett & Son Co., Limited
HAMILTON, OANADA.

.......■ ill59 ----------

Manufactured
from

!
The Geo. E

i
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Classified Advertising
Advertisements under this heeding. 2e. per werd foi 

Hret Insertion, le. for eeeb subsequent insertion.
Contractions count es one word, but five figures (ee 

$ 1.000) ere ellowed es one word.
Cesh remittances to cover cost muet accompany ell 

advertisements hi no woe csn this rule be overlooked. 
Advertisements received without remittance cannot he 
acknowledged.

Where replies come to our care to be forwarded five 
cents must he edded to cost to cover poetsges, etc.

ADDING MACHINE.

ADDING TYPEWRITERS write, add or subtract in 
one operation. Elliott-Flaher, Ltd., Room 314 
Stair Building, Toronto.

AGENTS WANTED.

WANTED—Grocers to sell Nation’s Custard Pow­
der. Retail 5 cents per packet. % and 1-lb. 
patent measure tins. Gives big profit. Satisfies 

customers. Increases sales. Wholesale Agents:— 
Green A Co., Toronto ; W. H. Escott, Winnipeg: W. 
H. Malkin Co.. Vancouver. (34)

AGENCIES WANTED.

A FIRM OF COMMISSION AGENTS in Jamaica 
are desirous of representing Canadian firms 
manufacturing groceries, biscuits, condensed 

milk, etc. Can influence large turnover in these 
lines Highest references given. Box 343, CANA­
DIAN GROCER, Toronto. (tf)

MALE HELP WANTED.
TY7ANTED—At once, first-class catsup maker. Give 
W references and full particulars. Box 64, Ham­

ilton. Ont. (tf)

MISCELLANEOUS. MISCELLANEOUS.

ATTRACTIVE flxturas sell your goods. Walker Bln 
Fixtures and Show Cases prove invaluable In 
economising store space, and by compelling cus­

tom, assist materially In effecting sales. Send for 
catalog. Estimates for fixtures submitted. Walker 
Bin and Store Fixture Company, Ltd., Berlin, Ont.

AT LAST- A really practical pencil sharpener. The 
“Spiro” sharpener built on a new principle, 
positively does not break the lead. Ten blades. 

Sharpener lasts a lifetime. Every pencil user needs 
one. Your pencil sharp ina second. Ask your stationer 
or write us direct. A. R. MacDougall k Co., Canadian 
Agents, Tdronto.

Save sox op the cost of handling
merchandise by Install'ng a Beath System of 
Overhead Carriers. Saves valuable floor space 

because the trackage la on the celling. Systems for 
all kinds of businesses, large or small. Write us for 
illustrated catalog. W. D. Beath * Son, 193 Ter 
auley Street, Toronto. (tf)

ub io-uay ror rree samples v Of our new two-oolor Counter Check Books- 
white and yellow leaves. We make Check Books 

endfold and aidefold, single and triplicate pads 
Lowest prices. Dominion Register Company. Ltd 
100 Spadlna Ave„ Toronto.

COUNTER CHECK BOOKS-Bepeclally made for 
the grocery trade. Not made by a trust. Send ue 
samples of what you are using, we'll send you 

prices that will Interest you. Our Holder, with patent 
carbon attachment has no equal on the market. Sup­
plies for Binders and Monthly Account Systems. 
Business Systems Limited, Manufacturing Stationers. 
Toronto.

DOUBLE your floor spac*. An Otla-Fenaom hand- 
power elevator wil! double your floor space, en­
able you to use that upper floor either as stock 

room or as extra selling space, at the same time In­
creasing space on your ground floor. Coats only $70. 
Write for catalogue MB.” The Otla-Fenaom Elevator 
Co., Traders Bank Building, Toronto. (tf)

EGRY BUSINESS SYSTEMS are devised to suit 
every department of every business. They are 
labor and time ravers. Produce results up to the 

requirements of merchants and manufacturers. In­
quire from our nearest office. Egry Register Co., 
Dayton. Ohio; 123 Bay St., Toronto; 238% Portage 
Ave., Winnipeg; 308 Richards St.,Vancouver.

THE money you are now losing through not having 
A * National Cash Register would pay its cost in a 

short time. Write os for proof. The National 
Cash Register Co., 285 Yonge St., Toronto.

THE “Kaletnaioo" Loom Le.f Binder I. the only 
binder that will hold lust as many eheete as you 
actually require and no more. The back is flex­

ible, writing eurface flat, alignment perfeet. No ex­
posed metal parte or complicated mechanism. Write 
for booklet. Warwick Bros, k Rutter, Ltd., Kln«. and 
Spadlna, Toronto. (tf)

THE metal REQUIRED In a Modern Concrete 
Building. Our special facilities enable ue to 
produce at minimum cost Concrete Relnforce- 

mente. Fenestra Steel Sash, Automatic Fire Shutters 
and Steelcrete Metal Lath. Complete stock, quick 
delivery. Before deciding write ue for catalogue and 
price.. Exploded Metal end Fireproofing Co., Ltd., 
FraMr Are., Toronto. (tf)

ELIMINATE FIRE RISK, mto Insurance, reduce 
maintenance costs and save money on your actual 
building work by using the Kahn System of Fire­

proof Construction. Used in many of the largest 
business premises on this continent. Write for cata­
logue. Trussed Concrete Steel Company of Canada, 
Limited, Walker Rd., Walkervllle, Ont.

WANTED—A eplendid opportunity for dealers te 
handle the beet combination Duplicating, Ad­
dressing and Office Printing Machine on the 

market. Exclusive territory. Send name and address, 
giving occupation and references, to the Canadian 
Wrlterpreaa Company, Limited, 33 John St., Hamil­
ton, Ont. (|f)

BUSINESS CHANCES.

PR SALE—Grocery business, large corner store in 
growing locality ; we I established, splendid con­
nection. big order trade ; annual turnover $20,- 

000. Must be sold Immediately. Good reasons for 
selling. Address Box 334, CANADIAN GROCER, 
Toronto. (tf)

WANTED -A grocer desirous of making his own 
fruit preserves, extracts, luices, lama, ayrups. 
Write me for outfit and formulae. G. T. Hamel, 

canning expert, P. O. Box 174, Ottawa. (27p)

COUNTER CHECK BOOKS.

COPELAND-CHATTERSON SYSTEMS - Short, 
«Impie. Adapted to ill oIi.m. of buelneaa. 
Copelind-Chetter.on-Cr.ln, Ltd., Toronto end 

Ottiwi. (tf)

OUR NEW MODEL 11 the hiedlMt for the groeer, 
operated leniently, nerer get. out of order. Send 
for complete .ample and beat prleea. The Ontario 

Offlm Speclaltlea Co., Toronto.

FOR SALE.
R SALE — Automatic Computing Scale. S. H. 
Fagan, Windsor, Ont. (28)

MISCELLANEOUS.

Accurate cost keeping is easy ir you
have a Dey Cost Keeper. It automatically records 
actuel time spent on each operation down to the 

decimal fraction of an hour. Several ooeratlons of 
fobs can be recorded on one card. For small firms we 
recommend this as an excellent combination—em­
ployees’ time register and cost keeper. Whether you 
employ a few or hundreds of hands we can supply you 
with a machine suited to your requirements. Write for 
Catalog. International Time Recording Ompany of 
Canada, Limited. Office and factory, 20 Alice Street, 
Toronto. *,

ANT man who baa ever loat money In the malls baa 
had occasion to learn by painful experience that 
the only proper way to remit money is by Domin­

ion Express Money Orders and Foreign Drafts. If 
lost or delavtd in the mails, a prompt refund ie arrang­
ed or new Order Issued without further charge.

ERRORS AVOIDED. LABOR SAVED-Uelng the 
** Shou-perior” Autographic Register. Three 
copies Issued at one writing. 1st, Invoice ; 2nd, 

Delivery Ticket ; 3rd, Charge Sheet perforated for fil­
ing. No handling of carbons. High grade printing 
and neat Invoices. Make full enquiry. Autographic 
Register Co., 191-193-105 Do re heater StJE., Montreal.

(tf)

EVERY RETAIL MERCHANT should use a Type­
writer and every retail merchant would use a 
Typewriter If he knew the liberal proposition we 

are prepared to make. A simple request will bring It. 
The Monarch Typewriter Co.. Ltd., 98 King Si. West, 
Toronto, Ont.

TIRE INSURANCE. INSURE IN THE HART- 
1 FORD. Agencies everywhere In Canada. (if)

GET THE BUSINESS-INCREASE YOUR SALES. 
Use Multi graph Typewritten Letters. The 
Multigraph does absolutely every form of print­

ing. Saves you 23% to 73% of your printing bill. 
Multlgrapb your Office Forma; Letter-heede: Circular 
Letters- Write ua. American Multigraph Sales Co„ 
Ltd., 129 Bay St., Toronto. (tf)

ÏP YOU have been afflicted with one of those foun­
tain pens that won't write when you want It to, or 
leaks when you don’t want It to, give It away to one 

of your poor relatione and buy a Moore Non-Leakable 
Fountain Pen and you will be happy. Consult your 
stationer. W. J. Gage k Co., Toronto, sole agents for 
Canada.

KAY’S FURNITURE CATALOGUE contains 160 
pages of fine half tone engravings of newest de­
signs In carpets, ruga, furniture, draperies, wall 

papers and pottery, with cash prices. Write for a copy 
-4t's free. John Kay Company, Ltd., 36 King St. 
Went, Toronto.

Modern fireproof construction, our
system of reinforced concrete work—aa eucceea- 

y need in any of Canada's largest buildings— 
gives better results at lower ooit. '* A strong state­
ment” you will nay. Write ue and let ue prove our 
claims. That's fair. Leach Concrete Co„ Limited, 
100 King St. Went, Toronto.

CCOTCH PLAID STATIONERY is the latest cre- 
^ atlon for business and society correspondence.

Paper and envelopes present a finished ll*»en 
surface, most agreeable to the pen touch. Leading 
stationers have ft. Write for earaplee. The Copp, 
Clark Co., Ltd.,Toro’’*'. (tf)

6o

YT7AREHOUSE AND FACTORY HEATING SYS- 
TEMS. Taylor-Porbea Company, Limited. 
Supplied by the trade throughout Canada, (tf)

WHEN buying bookcases Insist on having the beat 
on the market, “Macey Sectional Bookcases.” 
Carried In stock by all up-to-date furniture deal­

ers. Illustrated booklet sent free on request. Canada 
Furniture Manufacturers, Ltd. General offices. Wood­
stock, Ont. (tf)

YOU ean display your goods to better advantage 
through the use of up-to-date flxturee. We are 
specialists In the planning of stores and offices. 

Our catalogue conta'ns Illustrations of many new 
features and several handsomely equipped stores and 
offices. Shall wo send you our catalogue J? Jones 
Bros, k Co., Ltd., 30-32 Adelaide St. W., Toronto.

(tf)

REPRESENTATIVES WANTED.

PROBABLY the most talked about maehlne in Can­
ada is the Halner Book-keeping Machine. It 
combines In one machine the cash and credit 

register, time recorder and account register. Repre­
sentatives wanted everywhere. Write for our propos! 
tlon. Book-keeping Machines, Limited, 424 Spadlna 
Avenue, Toronto. (tf)

TECHNICAL BOOKS.

Sales plans—Thi, boot i. • .oiimiioi of 33s
•nce.Mful plan, that have been uMd by retail 
marchante to set more bnalnaaa. Theee Include 

Special Salea, Getting Holiday BualneM, Co-operative 
Advertlalng. Money-Matins Ideae, Contacta, etc. 
Price $2.30, poatpald. MacLean Piibllahlng Co., 
Technical Book Dept., 111-127 Unlverally Ave., 
Toronto.

CANADIAN MACHINERY AND MANUFACTUR­
ING NEWS, $1 per year. Every manufacturer 
ualng power ebould receive thla publication regu­

larly, and also aaa that It la plaMd In the banda of hie 
engineer or euporlntaadaat. Every Imu. la full af 
•raetleal article., well calculated to eeggeet economic» 
la the operation of a plant. CondenaeaadMrtlaemente 
for “ Machinery Wanted ” incited free for aubcrlbera 
to the GROCER. “ Machinery for Sale " edvertlae- 
mente one cent per word each Inaertlon. Sam ole en— 
-*t raqueat. CANADIAN MACHINERY, llt-127 
Uulveralty Ave , Toronto.
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QUOTATIONS FOR PROPRIETARY ARTICLES
Baking Powder

U,MHOod W. K. OILLARD A 00.
1 ctcs, I doa lo o»ee....................  9? $

Ho.tleal ' „ .....................
. ib. tin* < ... 0Ï5

IMPERIAL BAKING POWDER

Hu
. “A ?»*■*. »•» »............................  Ill
la lBbox Idler  ......................... Oil

Oillett e Mammoth. ft-gvoss hoy.............. 9 00

Sizes.
10c.

12-oa
12-oz.
24-lb.

Per doz- 
$U 85 

1 75 
3 50 
3 40 

10 50

OhocoUtes and Cocoa»
THE OOWAH 00., LIMITED

, <i„zen................ 21-lb........................10 60S5o!m................ 6-lb. ................  19 60

-‘sw MAGIC BAKING POWDER
Cues. Per dozSizes.
6 dozen

ROTAJL I4IIM POWDER
(Mate. Per i>n

Eofel—Dtme ... $ 0 66
! I lb..........  1 40

............ 196
" if oe......... | «

lib .......... 410
" lib............. U 00

„ M lib ......... n 16
Bartel»—When peeked In 
barrels one per cent, dis­
count will be allowed.

CANADIAN CANNERS^LIMITED
Aylmer Jams

Per doz
Strawberry........  1 90
Raspberry..........  1 90
Black currant... 1 80
Red currant....... 1 80
Raspberry A red

currant........1 80
Raspberry and

gooseberry.. 1 80 
11 am son plum,

stonelees— 1 70 
Greengage plum, 

•toneless.... 1 70

Peach....................1 80
Pear.......................1 70

Jellies
Red currant__ 2 40
Black currant... 2 40
Crabapple...........1 70
Plum.................... 1 70
Grape................... 1 70

Marmalade
Scotch...................1 40
Orange Jelly.... 1 75
Green Fig...........2 25
Lemon ........... 1 80
Pineapple.............2 26

Gooseberry........ 1 80 Ginger..................... 2 25
Pure Preserves—Bulk 

6 s A 7’s per lb. 14'a ft 30 s per lb.
Strawberry................ 0 11  o 1<T
Black currant..........0 11  0 1(
Raspberry..................0 11  0 1(
Other varieties.......  0 09  0

Freight allowed up to 25c per 100 lbs.
WRITE FWAH SPICE* AND CEREAL* LTD

White Swan Baking Powder—1-lb. tins, 3- 
<V / in case, 82 doz.; Hb. tins, $1-25 doz.;
i lh. tins, 80c doz.

6-lb. p 
Oonfeotioi

Smaller quantities.............................
JOHN P. MOTT ft OO.'S.

R. 8. Mclndoe, agent, Toronto ; Arthur M. 
Loucks, Ottawa; J. A. Taylor, Montreal; J. 
R. Huxley, Winnipeg; Tees ft Peraee, Cal­
gary, Alta.; Standard Brokerage Co., Van­
couver. B.O.; G. J. Kstsbrook,8L John,N.B.

Slits, 10c sise
(lorœoMnil 

do. ......... 0 90

C'trtoon,— Per doc 
N 1,1-lb, 4 dor 1 40
> - 1.1 lb.,2do» 1 90
> 2,5-or.,6doz 0 00 
N" 2, 5-oz.,3doz 0 86 
N ' 3.2j-oz,4dx 0 46 
N ln.l2-oa,4dx 1 10 
N 10.12<*,ld» 1 *

No. 12,4-oa, 6 ds 0 70 
No. 13, toc., Sdz 0 70 
In Tin Bozee—

No. 13,14b.,3d». 3 10 
No. 14,0k*., 3 di 1 76 
No. 16, 4k*. 4 de. 1 10 
No. 16,344b».... 7 10 cakee 6lb t 
Na 17,64b»....... 14 00 or cold «od»

FOREST CITY RLE IN U 
rOWDER

Dozen
6 <* tin».............................0 75

13 oe. tin».............................1 35
16 oz tin»...........................  1 50

Osreati
WHITE HW AN SPICEfl AND 

OEEEA1H, LTD.
White 8won Breekfeet Food 

9j6g». In non, per oow

The Kin»’, Food, 3** In 
opa per oooo K 00 

White 8won B or 1 e y 
Crispa per doz. <1. 

White 8woo Belf-ri»üic 
Bwikwdioal Flour, per

White 8 woo SeU-ririn* 
Fenrmke Floor, par

White Bwoo Wh«ot Kar-

£5bH*

8 oeolal

Eagle I 
Gold 8

Perfection, 1-lb. 
tins, per dos... . $4 60 

Perfection, 6-lb.
per doa................  148

Perfection, 1-lb.,
per dos................. 1 30

Perfection, 10c sise 0 90 
" Mb. tins

per lb................... 8 97
fMuaM.balk.No.
1, per lb..............  9 99

Soluble, balk, No.
9, perlb............... 8 19

London Pearl, per lb............................... 0 93
Special quotations or Ooeoa in bbls.

Unsweetened Chocolat»— Per lb.
Plain Rook. I'e ft t's, oakee. 19-lb. bxs 0 16 
Perfection chocolate, 30o else, 2 dosen

boxes, per dosen................................  1 90
Perfection Chocolate, 10c size, 9 and 4

dosen boxes, per dosen........................ 8 90
Sweet Chocolate—

Queens Deeeert, i'e and I'e, 194b. bxs.,
perlb....................................................

Queen s Deeeert. 6 s, 13-lb. boxes.........  0 40
Vanilla, Hb., l*4bw boxes, per Id.........  0 96
Parisian,i*e.............................................. 0 SO
RoyalNary.J's,4's. bone, per lb.... 0 10 

Diamond, 7X 13-lb. boxes, per lb..... 0 34 
*'e M " " .... 0 86

•' is •' ” .... 919
loingB for cake—

Chocolate, white, pink, Meson, orange,
", maple and ooooanot nr asm. In 

pa, (doe. In box, per dosen 9 90 
Per lb.

_______ Mb. boxes.. 0 16
__ ___ bade, Mb. boxes..................... 0 36
Chocolate wafers. No. 1, 6-lb. boxes 0 30 
Chocolate wafers. No. 3, “ 0 35
Nonpareil wafers. No. 1, " 0 30
Nonpareil wafers, No. 8, " 0 86
Chocolate ginger, 64b. boxes............. 0 30
Milk chocolate, 6c bundles, per box.. 1 35 
Milkohooolats, 5coakee, per box.... 1 36 

EPF*'*.
Agente, C. E. Colson ft Son, Montreal 

In 1, i and 1-lb. tins, 14-lb. boxes, per
lb........................................................ 0 35

................... 0 37

Condensed Milk
BORDEN** OOMDBHSED MILK OO.

Wr H. Dunn, Agent, Montreal ft Toronto.

Brand Condensed Milk.... $6 00 1 50
— Seal Condensed Milk......... 4 60 1 15

Challenge Condensed Milk......... 4 00 1 00
Peerless Brand Evaporated Cream

five cent size (4 dozen)............. 2 00 0 60
Peerless Brand Evaporated Cream

family size................................. 3 50 090
Peerless Brand Evaporated Cream

pint size (4 dozen)..................... 4 80 1 20
Peerless Brand Evaporated Cream

‘ ‘ ‘ 3 70 1 85

TRURO CONDENSED MILK OO., LIMITED.
"Jersey” brand evaporated cream

per ease 14 doe.)................................... $4 00
Reindeer " brand per caee (4 dos.).... • 10

JERSEY CREAM

Mott's breakfast ooooa,10o. else 90 per ds.
" breakfast ooooa. I s.....................  0 38
" " M ................  0 88
" No. 1 obooolate, as.....................  0 19
- Navw - Y«..................... • S
** Vanilla sticks, per groee............. 100

________ is.............. 894
Plain ohoioe obooolate liquors 0 99 
Sweet Chocolate Coatings .... 0 90

WALTER BAKER ft OO.. LIMITED.
Premium No. 1 chocolate, 4 and 1 lb. cakes, 

35c. lb.; Breakfast cocoa, 1-6, J, ft, 1 and 51b. 
tins, 41c. lb. ; German sweet chocolate, ft and 
1 lb. cakes, 6-lb. bxs., 96c. lb.; Caracas sweet 
chocolate, ft and i lb. cakes,Mb. bxs., 32c lb.; 
Auto sweet chocolate, ft lb. cakes, 3 and 6 lb. 
bxs., 32c. lb.; Vanilla sweet chocolate, ft-lb. 
cakes, 6 lb. tins, 44c. lb.; Soluble cocoa (hot 

.................................. “ " ~ cka<‘

Oofleee.
set, BLAIN OO. LIMITED. 

Standard Coffees.
Roasted whole or ground. Packed In amp* 

proof has* and tin*
Club House....$0 32 Ambrosia...........0 25
Nertar..............  0 30 Plantation.........0 22
Empress...........  0 28 Fancy Bourbon 0 20
Duchess............ 0 26 Bourbon.............0 18
Crushed Java and Mocha, whole... 0 17

*’ '• " ground.. 0 17*
Golden Bio..............................................  o 14

Package Coffees
Gold Medal, 1 and 1 lb. tins, whole

or ground......... .............................. 0 80
Cafe, Dr. Gourmet's, 1 lb. Fancy

Glass Jars, ground ...................... 0 80
Gorman Dandelion, ft and 1 Ib. tins,
EvgU^Breakfast, Ï lb. tins, ground 0 U
WHITE EWAN HPTOK* AND OIBEAL* LTD.

White Swan Blend.

1-lb. decorated 
tins, SSo. lb 

Mo^Ja^^-lb.tinB

Mo-Ja, 1-lb. tins 
Mo. lb.

Mo-Ja, Mb. tins 
Ma lb.

Cafe da Nplouraa—14b. faner glass jars, per 
doe..*.*/

O*ie VAromatiqoo—14b. amber glam Jan, 
per 60*-. 86.

Ffosootadon. with I lorn blent, 810 per do»

), 1 lb. tins, 38c. lb.; Cracked 
cocoa, ft lb. pkgs., 6 lb. bags, 32c. lb.; Caracas 
tablets, 100 bdle., tied 5a, per box 83.00. The
above quotations are f.o.b. Montreal

Cocoanuti
CANADIAN OOOO AN UT OO.. MONTREAL. 

Packages—6c., 16c., 20c. and 40c. packages, 
packed In 15 lb. and 30 lb. cases. Per lb

1-lbTpeckagee...........................................  0 M
ft-lb. packages............................................ 0 27
r^fut^ck»**,' MAortÀd..*. :::::: olL

and ft lb. packages, assorted.............. 0 27f
lb. packages, assorted, in 6 lb. boxes. 0 M 
lb. packages, assorted, In 6 lb. boxes. 0 99 
lb. packages, assorted, 6,10,16 lb. caa 0 30 
Bulk—

In 16 lb. tine, 15 lb pails and 10,95 and 60 lb. 
boxes. Pails. Tins. Bbls.

White moss, fine strip 0 19 OH 0 17
Beet Hhredaeo.............0 18 .... • 1

— * .......t it .... ne
....................811 ... 116
....................6 17 .... 8 If

nMioMLted................... 16 .... 8
While Mom In 6 and 10 Ib. equate tins, Mr

■WAN SFIOBS AND OX REALS LTD.

THOMAS WOOD A OO.

'•out Edge" In lib.
tine...................... 80 M

"GUI Edge" tn t lb.
tine...................... OH

Canadian Souvenir 
1 lb. fancy Htho- 
grapbed runletsrs 0 18

OhOOSS.-Imperial 
Large size jars, doz.. 8 25

j SS S3 88 U
pjj 00 oe 00

£ t
£ sa ea sa i ‘
® 00 oe 00 -c?

*S iII™ =
o '

CoAieeuoua
THE OOW AN OO., LTD.

Cream Ban, 60's, assorted flavors, box 1 8C 
Milk Obooolate b ticks, 36 in box, " 2 3fc

" " 10c oakee, 36 in box “ 1 $6
Chocolate Wafers No. 1, 5-lb. boxes, lb. l 33 

" “ No. 9, “ “ ( M
Maple Bode, Mb. boxes, lb.................  t 3f
Nut Milk Chocolate, ft-lo. oakee, 19-lb.

box, lb.................................................... t *
These prices are F.o b. Toronto.

IMPERIAL PEANUT BUTTER
Small, caees 2 dozen....................... 0 95 dozen
Medium, cases 2 dosen..................  1 80 “
Large, caees 1 dozen .....................  2 75 "
Tumblers, cases 2 dozen................ 1 36 "
25-lb. pails.........................................0 16 lb.

Coupon Books-Allison's 
For sale in Canada by The Bby Blain Oc Ltd 
Toronto. O. O. Beauchemis ft FUe. Moi très 

82,83.86,810,815 and 890.
All same pnoe one else or assorted 

„ ______ UN-NUMBERED
Under 100 books................................. eacl
100 books and over.............................eaei 3ft
600 Looks to 10U0 books............................ 3

For numbering cover and each 001 poo,
extra per bookTZoent.

Infants’ Food
RoMnson'e patent barley,
Hb. tins, SL2S; 1-lb. tins,
82.25; Robinson's patent 
posts, ft4b. tins, 81.25; 1- 
lb. tins, 88.25. f1

kiRworinf Extrsett
■HiRRirr’e

1 os. (all flavors), doa 1 00I .. « •• i 75
U « • •• 1 »
I ' ' " 3 00
6 M " " 8 75
I * " «• 6 60
16' •• • 10 00
mm « i655
Dleoounte on a*p| earw

CRESCENT MFG. CO.
Mapleine r-r doz

2 oz. bottles (retail at 50c.)......... 4 20
4 oz. bottles (retail at 90c.)......... 6 bO
8 oz. bottles (retail at 81.50)............ j. u 50

16 oz. bottles (retail at 83)........... 24 00
GaL bottles (retail at 820)..................... 14 50

Milk Powder .......
CANADIAN MILK PRODUCT*, LTD , TC KO K Tv
Trumilk, full cream, per caee (4 doz), 4 lb

tins........................................................ 4 g.j
Mi Iks toe k (cooking milk), per case (4 dm) 

ft lb tins..................................................  4 90
Jams and Jellies

BATOKR'S WHOLE FRUIT STRAWBERRY JAM 
Agents, Rose ft Laflamme, Montreal and 

, , Toronto.
1- lb. glass jar, screw top, 4 dor, perdoz. 82 20

_ T. UPTON ft CO.
Compound Fruit Jams— 

l»«z. Ilui jn, 2 dot in cue, per doz. 1 00
2- lb. tins, 2 doz. in case, per lb............ 0 074
5 and 7 lb. tin pails, 8 and 6 pails in

crate, per lb....................................... 0 07
7wood pails, 6 pails in crate, per lb... 0 07
30-lb. wood pails, per lb........................... 0 061

Compound Fruit Jellies— 
l^oz. *Um ji* 2 doz. in case, per doz. 1 00 
2-lb. tin», 2 doz in cue, per lb.............. 0 071
7 wood peiU, • mill in crate, perlb... 0 07
30-lb. wood pells................................... t o 061

Soupe
JO». CZHPBHLL OO., OZKD1H, W.J

Soupe (condensed)-No. 1 oene, »U kin* 
per dozen $1.20. Chicken soup, $1.2» per 
dozen. Pork end Beene, with tomato 
■euce or Boston ityle-No. 2 cans, doz. It* 
Tomato Ke^hup- Bottle» (10a eize only) 
doz $1.40. Thbeeoo-Ketchnp — Bottler (10c 
rin only) doa $1.40 Chili Saooe- Foule. 
OJp «lu only) doa $1.40. MnetaN (nrepar 5»-With moon (new) iaa $1.4C; Vo i 
jar», doa $1 4»

....... .........  J«
- I»

Medium «ire jara
_par do*..................‘ »
Small size jara per
dei......................... I 40

Individual »lie Jar» 
perdoz.................. 1 00

2Liit£5,dSSi Moo
“ffiSSidoa 9 40 

sise, doa 1 40
oaneas ureem une*

Ineart**e.eacàl4wee

isE5®2?S*:

w. a ARE'*
BPBCIALTIie

fChateen Brand 
Baked Pork and 
Beans, with tnnm- 
to sauce or plain 
individual, 50 cte ; 
Na L 90c ; No. 1 
$1.25; No. 3, $l£ 
dozen. Ox Too-
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LÔYBEOÜÉB

MORSE BROS., Props.

ALWAYS RIGHT. ^
Stove Polish is just right every time you sell it, 
end the boxes sre slwsys filled full. You hsve 
no complsints coming sfter you psss it over your 
counter. Why not mske friends for yourself ss 
well ss for us by selling the stove polish which 
slwsys plesses the housekeeper? Thst’s SUN 
PASTE. Just push it end see them come beck 
for more.

Canton9 Mass., U.S.A.

The Polish
OF

Preference
It pays to handle 
a quick-selling 

line like “2 in 1” Shoe Polish—a line 
that’s always in demand and that always 
gives satisfaction.

“2 in 1” is positively waterproof, pre­
serves and softens the leather, does not 
clog or stain the clothes, and is free from 
acid or turpentine.

Get a generous supply 
and display it well.

The F. F. DAILEY CO.
LIMITED

flamiltaa, ûul, ni Buffalo, N.Y.

Shoe Polish

BRANDS

|“BANNER” & “PRINCESS”!
CONDENSED MILK

are prepared from the purest 
and richest country milk, with 

no addition but that of pure sugar.

St. George Evaporated 
Cream
(Uwwwtened)

The most sanitary conditions are ob­
served in the canning and handling of 
the milk. The reputation of these 
brands as genuine satisfaction-givers 
is unsurpassed.
Lines that mean much in profit 
and reputation to every grocer 
who handles them.

J. MALCOLM & SON
IT. CEOeei,

ONT.

Molassine Meal
Molassine Dog and Puppy Cakes 

Molassine Terrier, Hound and Puppy Meal 
Molassine Chicken and Poultry Food

Are reliable foods for horses, cattle, dogs 
and poultry.

Sol. Canadian Importer :

ANDREW WATSON
or rovwui »qu*hm, wowmsai

NOTICE TO MANUFACTURERS
We have sold out our warehousing 
and forwarding business and are 
now prepared to handle two or three 
additional high-class lines selling to 
the Western wholesale grocery 
trade.

R. B. Wiseman St Co.
WINNIPEG, MAN.

16*1
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BROOMS or QUALITY
make them ! should sell them!

your ours a,
and keep our factory’ going on FULL TIME

A postal will bring you information.

Walter Woods & Co. - Hamilton and Winnipeg

There’s Genuine Pleasure
and liberal profit in selling

“WHITE LILY” BRAND MARSHMALLOW BISCUITS!
They are genuine satisfaction-givers because of their excellent flavor and the crisp and fresh condi­
tion in which they always reach the retailer. Put up in glass-front tin boxes and retail at 18c and 
20c. Obtainable also in 20-lb. tins and in wood boxes. Other leading “White Lily” lines you can 
handle profitably are—CREAM SODAS, HAVELOCK LUNCH, JAMJAMS and PEOPLE’S 
FANCY MIXED.

. , Write for prices.

J. A. MARVEN, Limited Moncton, N.B.
OCEAN MILLE 

Montreal 
Chinese starch, 48 

1-lb., per case $4.00; 
Ocean Baking Pow­
der. 48 3os., $1.40; 
48 4-oz., $1.80; 60 8, 
os., $4.60 : 36 1-lb.- 
S3>6: 48 1-lb. pkg., 
$4; 101-lb. tins. $5; 
loose 26 lbs., $1.76; 
Ocean blanc mange, 
48 8-ox., $4; Ocean 
borax, 48 8-ox., 
$1.60; Ocean cough

< tcean com starch, 4814b. $3.60.
Jam Per lb.

3-Mb. wood pails.............................................. 0 061
1‘ ire assorted Jam, 1-lb. glass iare, two

doeen in case.....................................  1 76
Jelly Powders

IKPIftliL DSEOBT JELLY

<0:
Pure

AND

Delicious
True Fpuit Flavor 

Cartons each I Doz

Assorted flavors—gross 10.75.
The GENUINE. Piffed IOO hers to caae.

Prices—Ontario and Quebec : 
than 6 cases., 

l^ve cases or more,

4$

WHITE SWAN SPICE 
AND CEREALS, LTD

White Swan, 15 
flavors. 1 doz. In 
handsome counter 
carton, per doz., 90c.

' Purity " licorice, 10 sticks................
“ “ 100 sticks.............

Dulc, large cent sticks, 100 in box..
Lye (Concentrated)

List price.
"shirriff’s " (all 
flavors), per aoz .... 

Discounts on applies-

Lard
I. L FAIBBAJTE OO. BOA S'■ 

LARD COMPOUND. 
Tierces... $0 121 
l-bbb. .... 0 13 
Tube.flOIbe.0 13 
*Hb. Palk. 1 65 
«Mb. tins.. 1 66 
Oases Mb.

" Mb..
" 104b..

\LLETr
OILLETT’S 

PERFUMED LYE

1 case of 4 doz $3 50 
3 cases of 4 doz 3 40 
5 cases or more 3 35

1
yOtATED

IT. CHARLES CON 
DENSINO OO

PRICES :
8t. Charles Cream, 
family size, per case
........................13.51
Baby size, per
Ditto, hotel! 17# 
SUver Cow Milk4.66 
Purity Milk....4.26 
Good Look.... 4.01

Mustard
OOLMAN’B OR KEEN S

D.8.P.,l-lb. tins.................... per doz. $ 1 40.,1-Ib.lib.
14b.

tins.,
tins.,

1 6$ 
500

F.O.B. Montreal

Xsrmslsd,
T. UPTON à OO.

12-oz. glass jars. 2 dozen 
case, per doz. $1 ; 16-Oz.

per lb. 71c.; pint sealers 
(24 oz.), 1 doz, in 
per dozen $2.25.

SHIBBIFF BRAND
«Ÿ!

Mb.
4-lb. tins, "
Mb. " "

"Shredded"—
14b. glass, dos.
Mb. » " ,
Mb. Uns, "

Durham 4-lb. jar................... per iar 0 76
" 14b. jar................... ,r 0 25

F.D. |4b. tins....................... per do*. 0 66
1 46lb. tins.,

IMPERIAL PREPARED MUSTARD
Small, cases 4 dozen.......................  0 45 dozen
Medium, cases 2 dozen................... 0 90 "
Large, cases 1 dozen....................... 1 35 "

OUT# OU
LAPORTE, MARTIN * OIE., LTD.

Minerva Brand—
Minerva, qts. 12’s......................... $ 6 75

i ' pts. S4's......................... I 60
L f pts. 24's.......................... 4M

Saeee,
PATERSON’S WORCESTER SAUCE

it bottles, 3 and 6 dozen cases, dos 0 90 
it bottles, 3 dozen cases, dox............ 1 75

$5 00 
495ny Pod,.

WILSON1» FIT PADS

Tletoss.... 0 131
Tabs.........0 121
30-lb. pslls. 0 13 
20-lb. tin,.. 0 131 
10-lb. " 0 It 
Mb, “ 0 131 
Mo. “ 0 13* 

1-lb. ositons 13J
i Lloorlos
NATIONAL LICORICE OO.

64b. boxes, wood or neper, per lb.........$0 40

ÎS 
!2

Cereals.
ivbvnoHT'g

Osssotl-lb ssdMK

MAOICBRANDEiHa
120 Mb.

Osseet 1-lb. oontsln-&wa€m' •"
OlM of 1-lb. M-

63

^



THE CANADIAN GROCER
trade mark brand

REGISTERED

>V.\V I’Olrll./'V' ■ >a. ■„!

àKKS.'i1

WOOD’S
HOLLANDER

COFFEE
Fragrant, Pungent, The Cho left of the

Delloloue / Choice.
Imported and Roasted by

THOMAS WOOD 00., LIMITED
No. 428 St. Paul St. Montreal

Soap and Washing Powders
A. P. TIPPET a CO., AOBNT8 

Maypole soap, colors, per gross...... $10 20
Maypole soap, black, per gross......... 15 30
Criole soap, per gross........................... 10 30
> loriola soap, per gross .................. 12 00
Straw hat polish, per gross................ 18 30

l*)x. prv'e

5 box, price 
$3.90

Freight pd. 
on 5 ox. lot.

§3 Ii

jjflS
«
lill

Starch
EDWaRDMBIRO HT ARCH 0«»., LIMITED 

Laundry Starches— per lb
No. 1 white or blue, 4-lb. carton... $0 07 
No. 1 white or blue, 2-lb. carton... 0 07
Canada laundry ..............................  Q 06
Silver glue*, 6-lb. draw-lid boxes.. 0 06
Silver gloss, 6-lb. tin canisters....... 0 U&
Edvard ■ silver gloss, Mb. pkg....... 0 074
Kegs silver gloss, large crystal ... 0 07
Benson's satin, 1-lb. cartons........... 0 074
No. 1 white, bbls. and kegs............ 0 064
Canada white gloss, 1-lb. pkgs 0 064
Bensons enamel, per box... 1 50 to 3 00 

Culinary Starch—
Benson * • oi Prepared Com....... o 074
Canada Pure Com............................ n 06

Rice Starch-
Ed wards burg No. 1 white, 1-lb. car. 0 10 
Edwardsburg No. 1 white or blue.. 0

BRANTFORD -TARCH WORKS, LIMITED 
Ontario and Quebec.

Laundry Starches—
Canada Laundry, boxes of 40 lb . 0 06 
Acme Glose Starch—

1-lb. cartons, boxes of 40 lb....... 0 064
Finest Quality White Laundry—

3-lb. canisters, cases of U lb ... 0 07
Barrels, 2uu lb..............................  o 064
Kegs, 100 lb................................ g 06*

Lily White Glosa- ^
1-lb. fancy cartons, oases 30 lb. 0 <T|
6-lb. toy trunks, 8 in oaas............ 0 0$
6-lb. toy drums, with drumsticks

_ Ub. fancy boxes, cases » lb.... 0 074 
Canadian Blectric Starch-

Roz« of «1 f,ncii pkgk. p* 1 m
Canned Haddle». "ThlotU” Brand

„ ___ , i r TI,PP*T A CO.. KIZNTH
Cmm 4 dot. rich, flit-, per cm. .... $5 00 
Cases 4 doz. «ch. orale, per cMe........ 6 00

F»i alarm for Inaartim*

Store Polish ^
Rising Sun, No. 1 cakes. | ft 4 grs. bxs. $8 50 
Rising Sun, No. 3 cakes, gross boxes.. 4 50
No. 5 Sun Paste, 4 gross boxes.............. 5 40
No. 10 Sun Paste, 4 gross boxee............  9 00

JAMES DOME BLACK LEAD 
6a size, gross, $2.40. 2a size, gross, $2.50

Boot Polish
PACKARD'S BOOT 

AND HHOE 
POLISHES

r«TTWTTTM Mon-Ami. $9 gross; 
^ Black “O,” $9 gross;

___ Large Combination,
690 per gross; Pony

_________  Combination, $10;
French Glycerine, 
», Ledlee’Special 
fco; Pst. Lea Cream 
030 per groek

Syrup
EDWAEDORCM «ARCH OO.. LID.
"Orowb” Brsbd Pkfteetioo Syrup.

Barreto, TOC lb...........................  0 031 per b.
Half barrel». 560 II».................. 0 0*1 '
4-barrels. IT» the......................... 0 US| ”
Paila «foi.................................. 1 50 teak

lb............................... 1 10 •'
Plato tie* with label- Per ' » a,

IIb.Um.l«oa to cm.................  I<0
i ■ i " •• .................s

10 “ I '• “ ................. 176«I " | « ................. S 70
II10 zed a lb. Una bar. wire bandlaal

Tea»
TUB

"•A LADA"
__________ ______ TEA CO.

: cztlowTVa tir Whole el. Bm.IL
* ... hud r.____ P- 35 Ou 0U

—n lab* ll and 4» .......... 0 17 0 36
•Uoe label U V H •rdi'a i H "4
WT.Ml'lullt.............. OIF tV
Sold Label W» ................... ’44 e 00
Bed-Gold Label. ................  0 66 0 00

eso. E. BE I WO L a OO.,
Hamilton, Ont.

______________  EMPIRE
PACKAOB

Olll-gj tsa

Cm ■ 50 sod 
50 It.a each— 
Black. Mixed, 
sod Or sen

£C........................................ .k^to-Sic.
SOc........................................... Is sod L, Kc
«0=............................................ Is sod la Ma
Me...........................................Is nod {alto.
TSe........................... Is sod to, Volesn, 10c.

100 Ik. loto freight pail

Orsofs Lsbsl 1. sod 11 .
•»tu us Del t.
Brown Lsbsl 1. And *1 ...
brown Label 4....................
r.rean Label h sod 4 » .. 
Bed label ...................

LADOSTZ. MAST1Z S CIS, LTD.
■I open Teas—

Victoria, kf-o,» lbs........................... 0 16
Prinoeee Louisa kl e. 00 lbs ............. OU

Cor loo Green Teas—Jspsn et. le—
Lady,esse.00lbs................................  OU
DnSuwa osesa M lbs......................... 19

BIOS BlmSOll 
TEA OO.. 

MOWTBZAL

0 SO
. on

Green Label, l i and h......... 0 14
Blue Label l a sod fa......... 0 S5
Rod label latais sod is. 0 10 
White label 1 a f • sod f a. 0 16
Gold Label 1 s and fs......... i «
Purple Label t's sodts......... 0 66Batman*. t . sod ................. ...

Pink Label I s sod 4 .Gold Label I s end fs 5a 
Lavender label l .sod |Z 41 o. 
Green Label I s and 4'a 80m

50c. 160
50c. 1.60

Gold Tins, 6 ■ 860. 1.T6
Gold Thu, l a S5o. L06
Gold Tins. 1» 36c. each ww. «mua.
Gold Label, 4'e 18c ee. 361b. 26c eo. 50 lb. 
Red Tins, 4 s 36c ea. 701b. 60c ee. 1 00 lb. 
R«1 Tins, Js lloea. Tllb. «ose. L00lb

MKLAOAMA
TEA

.EYL0NTE
inkotio....................... n on

b tbs 4*>t apply to Adrt.

Blsck LebeL 14b., retail st Ho.......
Bleak Label, Hb., retell et 86c.....
Blue Label. reteiletS le................
Green Label, retail at 40o ............... .
Red Label, retell et 50o.....................
Brown Label, retell at 00c................ .
Gold Label, retail at 16c....................

SO 16 
0 81 
$84 
690 
0 86 
648 

. 0 88

8

Pure Gold Jelly Powder.. 1 90centh
” "'•* “ *“ ** * / per do iPure Gold Baled Dressing Powder 

Discount*

in 4-lb. tins. All grade 
or mixed.

THOMAS WOOD 
ft CO., LTD.

Montreal and 
Boston.

Wood's Prim 
rose, per pound 
wholesale 40c , re 
tail 60c.; Golden 
Rod, 36c. and 60c ; 
Fleur-de-Lis, 30 
and 40c. Packed 

either black, green

OILLETT H CREAM TA HI A It

f-jb. paper pkgs., 4 dn*. Incase.
|-lb. paper pkgs., 4 doz. incase.

i 5°* H5* ***** PklR X___»--*S doz. 4-lb. paper pkgs. / tteeorte<1 • •

4-lb. cans with screw oarers, 4 doz.
case...............................................

14b. cans with screw ooverz, 3 doz.

*6- oenlaten, 4 doz. In c
10-lb. wooden boxes...............
86-lb. wooden pails...............1004b. ke*s....rr..........

3104b. barrels.....................

.Ü*$Q?0

P‘ 1 80 

... $7 20

In
... $2 00
In

3 75 
Per lb

. 0 30 

. 0 27% 

. 0 27% 

. 0 25%

. 0 25

46 Front St. Beet

black, green, mixed-Js, wholesale 70c., re­
tail $1 ; K 56c. and 80c.; 4s, 44c. and 60c ; 1 lbs 
and 4*, 40c. and 60c. ; 4s, 38c and 50c. ; 1 Ibe. 
and 1*. 36c. and S' c.; 1 lb , 4*. 30c. and 40c.; 
is. 32c. and 40c.; 4*. 25c. and 30c.; 1 lbs., 24c. 
and 30c. We pack Japans in all grades at 
same prices. We pack in 60 and 100 lb. cases. 
All delivered prices.

Ceylon Tea, in 
1 and 4-lb. lead
packages — black 
or mixed.

THE QVAKER OATS CO.
Winnipeg prices-Quaker oats, 36»(or2-1811 

03- case ; Quaker oats, 2U s, (with premiun 1 
110; Quaker Beit Y. Comores), 21k, l.tti. 
Pulted nee, 36 k, 2.60; Puffed wheat, 3»’k 1.90; 
Quaker Tosetod Com Flakes, 36 k (11 esse 
lots, 1 esse free, delivered) 2.90; 54 case lot». 
I case free, delivered) ; Banner oetk tO’s (with 
premium) 4.10; Hsion osU, 2u e, (with premi 
urn) 4.10; Pettijohn hreakfMt food, ll’k 2.25 
Apitezo biscuit», 24’k 3.50; Haxon wheat fooil 
24 k 3.26 ; Cracked wheat, 24 », 3.50 ; Hominy 
24 k 2.40 ; Puffed rice, brls , 25 lbs. each, 22c lb

Tobacco.
IHFXRIAL TOBACCO COMPANY or CANADA, 

LIMITED-EMPIRE BRANCH.
Chewing—Black Watch, to............. <4

Black Watch, 12a..................................
Bobs, to and 12i.............................. 46
Bully, to.............................        44
Currency, 6|i and 12k.......................... 46

War Horse, 6e......................................... 42
P1Uti^badtiIlliw r°Ck| 6e" *■« « bar. 46 

Empire, 6san<j Us.* V.'.'.Xill.i. 44
Iry.Ti.....................................................  60
Starlight, 7s 

Out Smoking—G

The CtidHu

-Greet West Poochas, to.... SO

Toast
Royal Yseek S doe. 6 cent pkgi......... (lit
OUlMt'k Cream Yaaat. 3 dok in cam I 15

at our



>f tht

Cotton

itrea

90 cent r

Brand
MAH WOOD

Intreal and

[od b Prim 
I per pound 
bsale40c., re 
tOc ; Goldu. 
p6c. and 60c 
I-de-Lis, 30< 
lOc. Packed 
black, grcei

' ,V .

of English
for solo in

Per d'

Perdoz

. 3 75
Per lb
0 30 
0 Î71,
0 27' , 
0 2-5 V. 
0 25

injurious

B6's(or2-18 s 
h premium1 

24 e, 2.40- 
at, 36'8,2.9U, 

B e, (11 cam- 
M case lots, 
w, ;0's (with 
(with premi 
k, 1S'8, 2.25 
I wheat food 
p0 ; Hominy 
each, 22c lb
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THE CANADIAN fiRQCE*:

"■ >4-V

All Kinds
HmMIiIM

For Refrigeration
vol. xxn

Crushed Rock
■"'> '•'•V

For Cattle—
Lump Rock

Verret, Stewart & Co,
sJTM

have ii 
good £ 
more z

J. H. W«
Montreal ST. CA

The Lead
Laundry

you using our Coeklag
Stareheiwm
CanadaNOW
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