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“QUALITY

"THE CANADIAN GROCER

The Best Only—Always the Best

Griffin & Skelley’s
DRIED FRUITS

“The pick of the pack” from
the finest vineyards and orchards
on the Pacific Coast. Peaches,
Pears, Raisins, Apricots, Nectar-
ines, Dried Plums and Prunes.

(o
QUALITY

LU"T_J

The Brand that sells solely
on its recognized merit,
which was gained by con-
scientious effort to maintain

Unvarying Quality

Clean, Wholesome Haddie
that win confidence and hold
permanent trade. The brand
that sells—the “Thistle”

Haddie
i

Taylor’s

Candied and Drained Peels,
produced by specialists in
this one thing from year’s
end to year'’s end. Their

Unvarying Quality

has won an enviable reputa-
tion among the elect. The
entire time of the makers is
devoted to maintaining the

Peels

“STOWER’S”
Lime Juice Cordial

is sweetened to suit the most
fastidious palates. No hunting
for sugar. Add water and you
have the best and most whole-
some summer drink.

Palatable — Profitable

Has no musty flavor

-

IS REMEMBERED LONG AFTER PRICE IS FORGOTTEN’

Remember this one sure fact, :
every time you try to sell inferior quality, and what it really means to your success.

Arthur P. Tippet & Co.
oot
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THE CANADIAN GROCER
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Manufacturers’ Agents
and Brokers’ Directory

Manurtacturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-

-
2, R

Montreal ;

ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is at
the disposal of firms wanting agents or of agents wanting agencies.

Winnipeg Office

R. B. Colwell

BROKER HALIFAX, N.S-

REPRESENTING LEADING
MANUFACTURERS, SUCH AS

E. D. Smith Lowneys Toblers

Live Representation !

Do not neglect the Eastern Townships.
Am open for another good agency. Know
the trade. Have three travelers,

E.H. BOWEN, SHERBROOKE, QUE.
Manufacturers’ Agent and Broker.

W. G. PATRICK & CO.

Manufacturers’ Agents
and
Importers

77 York Street, Toronto

J. W. GORHAM & CO.
JERUSALEM WAREHOUSE, HALIFAX, N.S.
Manufacturers’ Agents and Grocery
Brokers

WAREHOUSEMEN
can give close attention to few mors first-class
agencies. references.

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

Montreal
BOND 3

27 St. Sacrament Street,
TEL. MAIN T8

ROBERT ALLAN & CO.
MONTREAL
General Commission Merchants

Representing Morris Packing Co.
Pork and Lard—Finest Quality

|
i

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warehousemen

ST. JOHN, N.B.

Open for a fow mere first-olass lines.

SALMON—We can quote
you on different lines, and as
salmon is likely to be very
much higher, our prices will

MacLaren Ima:‘rgl Cheese Co.

AGENCY DEPARTMENT

Ageats tor Grocers' S and Wh
Grocery

TORONTO, Ont.

< -
DETROIT, Mich.

ARRIVING IN STORE

1 Car Purnell & Panter’'s celebrated
English Pickles and Vinegar,
all sizes.

Lind Brokerage Company

73 Front St. E., Toronto

interest you.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

THE HARRY HORNE CO.

Grocery Brokers and
Manufacturers’ Agents.

309-311 King St. West, - - Toronto

Leading manufacturers of Grecery Specialties
desirous of extending their business, should write
as atonce. Corr d licited from For-
eign Firms,

NEWFOUNDLAND

T. A. MACNAB & CO..
ST. JOHN'S. __ NEWFOUNDLAND
MANUFACTURERS’ AGEN
and COMMISSION MERCHANTS

Importers and exporters. Prompt and oareful at-
tention to all business. est Canadisn and foreign

CLARE, LITTLE & CO,,
WESTERN DISTRIBUTORS

Wholesasle Commission Merchants and Manufac-
turers’ Agents. Cars Distributed, Warehoused and
Forwarded. Warchouse on Transfer Track, Busi-
ness solicited. Our position is your opportunipy,
SASKAT:

Western Canada

Cable add : “Macnab,” Bt. John's.
Codes: A,B,O, 5th edition, and private.

G. C. WARREN
Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

H. B. BORBRIDGE

Wholesale and Retail Grocery
Broker

OTTAWA

BUCHANAN & AHERN
Whelesale C | | and lmp:
QUEBEC, P.Q,
Groceries, Provisions, Sugars, Molasses, Dried

Fruit and Nuts, Graia, Mill Feed,
Fish, Fish Oil, Etc,

Correspondence Solicited.

P.O.Box®

Trade Established 12 Years.
Domestic and Foreign Agencies Solicited

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents
Kstablished 1888

WATSON & TRUESDALE

(Bucoessors to Btuart, Watson & Oo.)

Whoiesale Commission Brokers and
Magufacturers’ Agents.
WINNIPEG, MAN.

Domestio and Foreign Agencies SoMeited.

CORRESPONDENCE SOLICITED

H. G. Spurgeon
Manufacturers’ Agent
P.O. Box 1812 WINNIPEG, MAN,

DO YOU WANT REPRESENTATION IN

WINNIPEG

Where Business is Booming?

BAWLF, DAVEY & CO.

Wholesale Grocery Brokers.

DISTRIBUTORS, LIMITED
P. O. Drawer %

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

EDMONTON, ALBERTA
Manufacturers’ Agents, Commission Mer-
chants, Warehousemen.

We sell direct from the Manufacturer to the Retaller

Track connections with all Rallroads.
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R JELLY %R BAKING

POWDERS POWDER

ot Q
Pt &

Are put up in attractive cartons. AN AMB“SOLUTELY PURE POWDER
Ma_ke a deli?ious jelly of just the Warranted to give perfect satisfaction.
right consistency. Sold to the consumer at popular prices
Are so true to name that they are and pays you a handsome profit.
a revelation to all users. 4 0z. Cases 4 doz.  60c. doz.

6 oz. “ 4 % 70 “
Are the right kind to sell. et -y b e

Their high quality will create e <3 e
and maintain a very large sale. 5 Ibs. TS

7.20
IT IS ADVISABLE TO ORDER EARLY It will pay you to stock ‘“Anchor” brand

EBY-BLAIN, LIMITED

Wholesale Grocers - TOI‘ onto

1 For-

[AN,

N IN

For Your High-Class Trade

You should stock

RAM LAL'S PURE TEA

guaranteed to bear the critical tests for Purity,
Flavour and Strength.

It is a tea of superior quality, coming direct from
the tea gardens.

Send to us for samples and particula;'s.
Ram Lals Pure Tea Co., Limited
Montreal, Canada

3 .
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THE CANADIAN GROCER

Another Big Sale of Teas

During the month of July we will quote special prices. Now is the time to place your
order for present or future deliveries.

JAPAN TEAS

Early May pickings now in stock at interesting prices. Samples submitted upon application,

Ceylon Black and Green Teas . . : : : 16 %c. to 18 %c. per Ib.
Japan Teas, good style and cup quality : : 16%c. to 18%4¢c. “
High-Grade Ceylon Green and Black Teas in half chests at 28¢c. to 30c. i
China Green and Black Teas . . . 12%c., 14c. 16%c.to 18%c. “
Special Ceylon Y-Hysons, 230 half chests, extra value at 20c. o

We have a large assortment of Teas in stock and in transit.

Orders taken for import from standard samples for direct shipment.

ROBERT SIMPSON @& CO.

Cor. Gore and Hughson Sts. Importers of —-TEAS, COFFEES, SPICES

HAMILTON, = ONTARIO and other special lines.
Telephone 3541 (FORMERLY OF GUELPH)

There’s only one sure way to obtain and hold the better class trade—let your
store talk ‘quality.’” And there’s no line so reliable in quality and so delicious in

flavour as

BRAND’S

POTTED MEATS AND FISH

IN GLASSES AND TINS

We also manufacture the celebrated A1 Sauce and Brand’s Essence of Beef,
together with a wide range of preserved provisions
Prices of Potted Meats, efc. | and invalid specialties. We carry a full line of the

. different kinds in stock in Toronto and Montreal for your

Meals and Bloater Paste $1.55 | convenience,and can assort to meet your requirements.

FlSh l’astes R e e e 1.75 Price list and full particulars on application to our agents
= THOS. O BAXTER, or H. Hubbard,
Game and Chicken - - 185 27 Front Street East, Toronto 27 Common St., Mentreal

F.0.B. Toronto Brand & Co., Ltd. ... London, Eng.
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(DHEN you buy your Canned Goods,

see that you get those packed by
Dominion Canners Limited. Quality
1s guaranteed. You take no risks.

Leading Brands:

“Aylmer”
“Little Chief”

“Log Cabin”

“Simcoe”’

“Delhi”

BT,
DOMINION CANNERS

LIMITED
HAMILTON.




THE CANADIAN GROCER

Canada Will Have a

Knox Gelatine Factory

Grocers of the Dominion want so much KNOX GEL ATINE—because
their customers want it—that we are going to make it in Canada. YOU
MAHKRE MORE PROFIT, because by manufacturing in Canada we
eliminate the high duty and give you the benefit. The new price you make to
the consumer means heavier and increased sales. KNOX GELATINE com-

mands a good profit to you and its quality and economy please your customers.

e B S B S S S 2

Charles B. Knox Co.
Johnstown, N.Y.

N

Put up in Glass and Tin

/N

S\ TON&A
e ia ke
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OX TONGUES
POTTED MEATS

GALANTINES
ETC., ETC.

- B4

A

¥

English Preserved Provision Manufacturers
LONDON, ENGLAND

PRICE LIST MAY BE HAD ON APPLICATION TO US OR

ROSE & LAFLAMME, Limited, CANADIAN SELLING AGENTS

MONTREAL TORONTO
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KOPS’ KOPS’
ALE 2™ sTOUT

(Non-Alcoholic)
Ideal Summer Beverages

Scientifically brewed from the finest Kentish Hops, re-
taining the healthful bitter principle derived from Hops
only. They are, nevertheless, non-alcoholic and non-
intoxicating.

There are no more wholesome, salutary, palatable beverages

than these.
Possess distinct tonic and stimulating properties. " GUARANTEED /&

%G BREWED /)

If you did not try them last Summer, we should like to SoS P o e WO /%

make arrangements to supply a sample lot.

The Best For Your Trade.

KOPS’ BREWERIES, London, SW., England

CANADIAN AGENTS:—Hudson's Bay Co., Vancouver, B.C. W. L. MacKenzie & Co. Ross Ave., Winnipeg. Kenneth H. Munro, Coristine
Bldg., Montreal. Royal Stores, St. John's, Nfld. The Turner Co., Ltd., 106 Front St. E., Toronto.

Tl

Best Goods if you
would hold your 6
trade permanently. §

The “Best Goods” in a grocery stock \ —
always includes

Borden’s Eagle Brand Conderised Milk
and Peerless Brand Evaporated Cream

WILLIAM H. DUNN, Montreal and Toronto

Mason & Hickey, Winnipeg, Man. Shallcross, Macaulay & Co, Vancouver, Victoria, Nelson and Calgary.

) You MUST push the (CC__ D :
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Beans, to be enjoyed, must be of the
best quality and taste. To get this happy
combination the beans must not only be
prepared scientifically, but put up by the
most experienced packing men.

These essentials are to be

found in the

Balaklava
Brand

BAKED BEANS

Dealers who handle our
goods never hear of a dis-
satisfied customer, and once

eaten they are always wanted.

The Eastern Canning Co.
PORT CANADA, $ NB.

Caxapian AoxNTS—O. A. Chouillou & Cie., Montreal; Green & Co., John
Street, Toronto; D. O. Hannah, London, Ont.; G. Wallsce Weese,
Hamilton ; H. D. Marshall, 197 Sparks Street, Ottawa; Nicholson & Bain,
Winnipeg, Western Agents; Martin & Robertson, Vancouver, B. 0.

m

THE CANADIAN GROCER.

Where are you

going to get PERFECT vinegar

The name of if you don’t get it from us?
Purnell @ Panter
BRISTOL, ENG., Limited

on any bottle is a guarantee of highest
quality, whether it's

Vinegar,
Pickles
or Sauce

ESTABLISHED 1750

Cars always at your disposal

Canadian Agents :

Charlottetown,P.E.L Horace Haszard;
St. John, N.B.,, C. E. McMichael;
Halifax, N.8., Erb& Rankin ; Montreal
and Ottawa, C. 8. Harding, Canada
Life Building; Quebec, Cy. de Bon-
homme, 131 St. Peter St.; Toronto,
Lind BrokerageCo., 73 Front 8t. E.;
Hamilton, J. H. Stratton & Co.; Winni-
peg, Carman, Blanchard & Wood, 141
Bannatyne Avenue E.; Vancouver,
B.C, E. Jarvis & Co., Mercantile
Bldg., cor. Cordova and Homer Stas.

A QUICK SELLER
AT A GOOD PROFIT

Women prefer using MINUTE TAPIOCA be.
cause of Its obvious advantages as a summer
dessert.

It requires no soaking—fifteen minutes’ cooking
produces a delicious tapioca pudding.

It is extra good value for the money—one package
makes six full quarts of a

pudding that is nourishing

and delicious, and that pre.
sents an unusually smooth
and dainty appearance on
the table.

And MINUTE TAPIOCA
is absolutely pure—put up
in the world’s largest and
most sanitary tapioca fac-

N3 o N N

N

S

7| tory.
j Ask your jobber for
‘I  MINUTE TAPIOCA
;
A
A age .
7
7 Minute Tapioca Co.
ALWAYS READY r"
g
L NO SOAKING J f/]
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THE CANADIAN GROCER

THE FamOUS
DAYTON SCALE

More DAYTON SCALES sold than all other
makes of COMPUTING SCALES combined

Acknowledged by all to be the BEST SCALE in the world,
AND, being the BEST, it has been imitated.

We ask merchants to protect themselves by insisting on
having the DAYTON SCALE, for the imitation is never as good.

NOTE THE LOW PLATFORM

This scale is ABSOLUTELY AUTOMATIC, is a TOTAL
ADDER and all weighings are given on the Chart in CENT

GRADUATIONS.
MADE IN CANADA

Sold on EASY PAYMENTS, no interest charged.
Send name and address and we will have one of these
FAMOUS SCALES demonstrated to you.

- The Computing Scale
Co. of Chl. Limited . . ...

164 West King Street, TORONTO, ONT. Note the low platiorm

'_—__
- The LATEST
| “Enterprise” Electric Mill

New ideas applied to rapid grinding of coffee by electric power
make these new “ Enterprise” Pedestal Mills by far the best on the
market to-day. They are Direct Connected. They lose no power in
transmission. The grinders are on the motor shaft. The double Mill
shown here, No. 0852, is for alternating current; can also be furnished
for direct current. One Mill is fitted with tooth grinders which cut .
the coffee, the other mill fitted with ribbed grinders for pulverizing.
Each hopper holds six pounds. The Mill will granulate 3 pounds of
coffee per minute, and pulverize 3 pound per minute. The cans or re-
ceivers are enclosed as a protection against dust. The Mill is self-
cleaning. This compact, graceful 1 H.P. Mill is already in great de-
mand. We invite correspondence and will send facts, illustrations and

prices of our 45 sizes and styles of Rapid Grinding and Pulverizing
Mills on request.

A TN L4 VT A s e~

We supply grocers also with Meat and Food Choppers, Self-
Measuring Pumps and Faucets, Smoked Beef Shavers and
other ‘‘Enterprise” Specialties. You should have our latest
catalogue. If you haven't it, write,

The Enterprise Mfg. Co. of Pa. Philadelphis, US.A.

21 Murray Street, New York 544 Van Ness Ave., San Francisco

B I il

9
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THE CANADIAN GROCER

THREE STRONG
BUSINESS CGETTERS

WHITE SWAN GOFFEE
WHITE SWAN LYE

AND

WHITE SWAN
BAKING POWDER

ALL WELL TRIED AND FOUND
HICHLY SATISFACTORY

Exclusive

SPECIAL
Adjuster

Elgin National
Coffee Mills

can be regulated to grind coarse
or fine when running, and the
special adjusting device is used
on our mills only. All our mills
are built on merit, are the high-
est standard of excellence, are
strong, fitted with steel burrs
and run easily, smoothly and
satisfactorily.

Ask any of the following Jobbers for sur Catalogue:

WINNIPEG—G. F. & J. Galt (and branches); The Codville Co,
(and branches); Foley Bros., Larson & Co. (and branches).

VANCOUVER—The W. H. Malkin Co. Ltd.;: Wm. Braid & Co.

HAMILTON—Jas. Turner & Co.: Balfour, Smye & Co.; MacPher- |
son, Glassco & Co.

TORONTO—Eby, Blain, Ltd.

LONDON-Gorman, Eckert & Co.

ST. JOHN, N.B.—G. E, Barbour Ce.; Dearborn & Ce.
REGINA, SASK.—~Campbell Bros. & Wilson
MONTREAL—The Canadian Fairbanks Ce.

MANUFACTURED BY

Woodruff & Edwards Co.

ELGIN, ILL., US.A.

Banish Trouble!

How? Handle ‘“Quality ”’ Goods!
Sell

Crest Brand Qlives

They are *“ Quality ” through and through. No
culls or blighted fruit under our label. Particular
people will thank you for recommending this line, and
the satisfaction it invariably gives will add to your
reputation for handling none but *‘Quality ” goods.

Your jobber can supply vou,

if mol, write wus divect.

Canada Spice &
Grocery Co., Limited

LONDON,
ONT.

h
[Nt —————

Your Business Barometer

will stand at “SET FAIR" if you are hand-
ling goods which bear the stamp of quality!

In no department is this of such vital im-
portance as in your sardines.

You will have no anxiety on this score if
you handle

King Oscar

BRAND

SARDINES

the purest, sweetest
and best packed fish
on the market,

Canadian Agents

J. W. BICKLE &
GREENING

(J. A. Nenderson)

Mamliiton = Ontario

B Special Boral Porminsion e ]

14
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THE CANADIAN GROCER

Handle

Satisfaction-Givers!

Here’s the full line of Richards Profitable Soaps

Quick Naptha Soap—Snowflake Soap Chips—
Ammonia Powder—1007, Pure Lye—Toilet Soaps
Agent for Hamilton and Toronto:

MR. HUTCHINSON, Omand Mfg. Co.
76 Colborne Street,
TORONTO

“Nugget” Furniture Polish

shows you a margin of 50 per cent.

In = %8 In
Paste Form | [Scas Paste Form
Sells at 10c | ‘> | Sells at 10c

Retails at a popular price, shows a big margin of profit, no loss from breakage.

Guaranteed absolutely free from acids and all injurious ingredients.
SIMPLE — CLEAN — QUICK — “A CHILD CAN USE IT.”

Write for Samples and Prices.

The Nugget Polish Co., Limited

22 Bedford Row, Halifax 67 Adelaide St. East, Toronto

S
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THE CANADIAN GROCER

Do You Know That Dutch Bakers
are the Best Bakers in Christendom?

Not only does cleanliness—characteristic of the Dutch—reign supreme in the
bakeries of the Biscuit Fabrick DeLindeboom at Mydrecht, Holland, the home of
Frou-Frou, but the quality of the ingredients used has been, and ever will be, a most
important factor in this world famous bakery.

The process of making Frou-Frou, handed down from generation to
generation, is one of the most valuable trade secrets of the present age, and
the grocer who recommends this matchless wafer to his customers, is recommending
something that will go a long way towards binding still closer his store to the house-
holder who appreciates good things to eat.

Will you, Mr. Grocer, let us prove our claim by sending you, free of charge, a
sample tin of Frou-Frou? We will do so on receipt of your name and address.

Taste the taste of

FROU-FROU

The Dutch Wafer of indescribable charm.

MACGREEGOR SpreEcIALTY Co.

Canadian Distributors TORONTO, ONT.

I
FROU

UL
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THE CANADIAN GROCER
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If it’s CUSTOMERS you want, Sll‘—w

You certainly want H. P. SAUCE to bring them in

.$‘ e %ata’a’s 0 ¢ o
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*ea"a%"a %" % e %

goso®™’ xts

In many ways H. P. is unique, its flavor is unique, its deliciousness is unique, its g O° 3
¥ WaY; q o Vo B w&‘
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value is unique—it makes customers—it makes business—it makes profits—
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EMPRESS BRAND JAMS

20-0z. Glass Jars—1909 Fruit

The attractive appearance sells
Extra Granulated and them. Their delicious taste brings

other grades of Refined the customers back for more.
Sugar represent per- TRY THEM. That’s all we want.
We are sure of your future orders

fection in Sugar refin- once you have had the

ing and are the result

of experience and EMPRESS BRAND

modern machinery.

WRITE US FOR PRICES
Manufactured by

The Canada Sugar Refining Empress Ma&facturing Co.

Company, Limited, Montreal, Que. VANCOUVER, B.C.

JAPAN TEAS|

New Season’s are now arriving by every steamer. Samples will interest Jobbers, please write.

S. T. NISHIMURA ® COMPANY

MONTREAL ®. JAPAN

13
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TRAANS conTinEnNTAL

- - To
TERRITORY =z Northern Ontario Merchants

WE are well situated to supply your requirements
f rom our warehouses at North Bay and Sud-
bury, and can SAVE you the freight you would have
to pay when buying in the older parts of the province.
We can also promise YOU the promptest delivery.

Get in touch with us immediately. Time is MONEY.
W.S. Cla

A. J. YOUNG, Limited Green &

Wholesale Grocers and Provision Merchants

Commu

We are ©

NORTH BAY and SUDBURY e e——

. CHARLES CREAM

Zp0 LPWLEW
CLLEE T .0 Y=13)

St.. Charles

THE MOST
Evaporat.ed Cream | | prorrasLe
B E T T E R P R O F l T s line o(. woodgnwnr? you can
M on E s A L E s handle is the line with a firmly

established reputation for

SATlSFlED CUSTOMERS quality. That is—
y
Witha Good Cane’s Woodenware

We make:—

Stock of " TUBS, PAILS, WASHBOARDS, CLOTHES
PEGS. WOODEN SHIPPING PACKAGES for

St. Charles GANDY, LARD, BUTTER, PICKLES, VINE-
GAR, SYRUP, Etc., Efc.

Ask your Jobber for Cane’s.

THE WM. CANE & SONS CO.
Limited
NEWMARKET. - ONTARIO

SHIRRIFF’S JELLY POWDERS

Produce delicious jelly.

Retain the natural fruit flavor.
AreZeasy tojhandle.
Purefandjpalatable.

Refreshing and Reliable.

Are You Stoching Them?

They are sure and profitable sellers. Order from your J,lLe.
or write us direct.

el Imperial Extract Co., 8, 10,12 Matilda St, Toronto
pe




THE CANADIAN GROCER

ESTABLISHED OVER 200 YEARS

MALT
VINEGAR

LONDON, ENGLAND IS THE BEST

Commands a Preference over all others. Made from the finest malted barley.

AGENTS
W.S. Clawson & Co., South Wharf, St. John, N.B. W. H. Escott, 141 Ballantyne Ave. East, Winnipeg
Green & Co., 136 John 8Street, Toronto. R. Robertson & Co., 812-913 Dominion Trust Bldg., Vancouver, B.C.
J. W. Snowdon, 413 St. Paul St., Montreal

We are open to do busi on easy consignment terms Write our Agents for Particulars

FOREST CITY | =" s
BAKING POWDER g

THE STANDARD
FOR 25 YEARS

Socoap Powder

6 oz tins, 75¢. doz.

1202, $1.25 ¢
160z “ $1.50 * House cleaning loses half its
terrors when ‘*Asepto’’ lightens
labour Recommend this
splendid soap to your custo-
mers. It’s the kind that com-
Manufactured By pels the repeat orders.

GORMAN See to your stocks.

Ty
ngi?:itﬁ Asc;;t‘% }I;gf%.B Co.

London&Winnipeg
Agents—ROSE & LAFLAMME, Ltd., Mcntreal

Repeat Orders is the story of all Grocers
who handle

Canada First Evaporated Cream

There is nothing to equal it as a pure, healthful substitute
for fresh cow’s milk. Every can guaranteed absolutely
pure and thoroughly sterilized. Order from your wholesaler.

’ THE AYLMER CONDENSED MILK OO., Limited, -  AYLMER, ONT. “

— =
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THE CANADIAN GROCER

NO GROCER WHO WANTS QUALITY SHOULD NEGLECT TO ORDER
e the finest and different from
F l'lllt Jar Rubber 8, any other line. ; i

Spices are the purest and best.
IMPERIAL VINEGAR

One trial will prove its superiority.

WAGSTAFFE’S New Season Strawberry Jam

B RAND Absolutely pure, sells itself. Save labor by stocking it.

Phone 596 Long Distance at our expense.

BALFOUR, SMYE & CO., o' HAMILTON

The St. Lawrence Sugar Refining Co,, Lid,,

A COLD CURE EVERY

Dealer Can Recommend
To be able to recommend an article

because of its success in the past
makes selling casy.

MATHIEU'S
SYRUP

oft

of Tar and Cod Liver 0il

has been & wonderful success.
The testimonials received by the
q_roprlelorl tell of marvelious cures.

houssads of households are never
without it.
Its sales have multiplied in every
community where it is sold.

and L
Dealers never find it a slow seller.
it - During the Fall and Winter scasons
¢ L large sales are assured.
; Keep & good supply on hand and
X # when ordering order also

Made only from Pure Cane Sugar MATI’"EU,S
The Trade will appreciate the advantage of our machine NER“NE NWDEIS

sewn bags if they will follow these instructions in opening

them :— Cut ol the ihartost chaln ilean te e s 7 'héch are lecel:nry :o reduce le"ver
ut o hain and remove pains In connection
of the bag, and pull out the single thread. with colds.

This is a quick operation and leaves the bag in perfect J. L. RATHIEU CO., Props.
condition. i
- e L SHERBROOKE, P.Q.

Distributors for Western Oanada:

quln..l‘no‘;x&go. chl'.-‘ll‘m

Montreal B O, i i G, Sty Bt Sl

The North Queensland Meat Export Co,, Ltd.

WORKS, OOLBUN TOWNSVILLE, NORTH QUEENSLAND
MANUFACTURERS OF SPECIALTY :

Canned Meats, Extract of Boiled and Roast Beef
Meat, Etc' in 1 1b., 2 1b. and 6 1b. tins, full weight.

As supplied to British War Office, Admiralty
OF FINEST QUALITY and Indian Government.

{
(
(
{

CORRESPONDENCE INVITED FROM WHOLESALE BUYERS

Apply : C.J. PIGGOTT, Sole Agent, 19 Eastcheap, London, E.C., Eng.
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Royal
Salad
Dressing

Grocers say ‘‘People no longer
consider ROYAL SALAD DRESSING

a luxury, it's a necessity.”
No table relish is so sure to please.

It attracts the kind of trade that
buy the best.

Made in Canada by

The Horton Cato Mig. Co.

Windsor, : Ontario

=& Isn’t it a rather
\l significant fact
that over 95% of
the salt sold in
Canada for table
and butter and
cheese making

is

WINDSOR
SALT?

> Are the other
slow selling brands worth
the room they take up in
your store?

The Canadian Salt Co., Limited -

WINDSOR, ONTARIO

The Commercial Account Register

The Up-to-Date
Merchant
Wants :

FIRST—The Best.
SECOND — Time
Saver, Qulckneu i
in operation.
THIRD —Fire
Protection. It
must fit _
his safe.
FOURTH—
Durability.

THE COMMERCIAL

has all the above features. Besides, it is equipped with the
PATENT AUTOMATIC and indestructible sheet holder,
PATENTED “‘locked” slip holder, and will LAST A BUS-
INESS LIFETIME.

It is the only perfect one-writing system. Does away with
posting and statements. The BEST COLLECTOR known.

Thousands in use in Canada and the United States. Send
postal for catalogue.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

THEY STAND ALONE

Goodwillie’s

Pure Fruits

In Glass
are
highest
quality
packed

Agents:

Rose
&

Laflamme
Limited
Montreal
and
Toronto
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75,000 Gallon Pickles in Brine

This is at least one of the largest stocks held in Canada.

Kegs—1, 5 and 10 Gallon.
Bottles—Malt lever tops,and 40 oz. square.

Write for prices before placing orders elsewhere.

Thos. McCready & Son, Ltd., St. John, N.B.

Bonded Vinegar, Pickle and Spice Manufacturers.

-J

BE WISE

to your own interests; feature those lines that have
hit the public taste.

Queen Quahty Pickles

hne made good because
they are made good.

Our
Sweet Mixed
 Chow
is especially recom-
i mended and will be

found a rapid seller
at this season.

Sanitary Cans

For Hand Filled Goods

T Stringless Beans, Asp Spinach, Ese.
Apples, Peaches, Pears, Plums, Ese

Sanitary Enamel Lined Cans

For Color Fruits and Goods of Strong Acidity

Strawberries, Red Raspberries, Black Raspberries, Black-
berries, Sour Cherries. Blusberries, Beets, Rhubarb, Ese

“The Can Without The Cap Hole”
“ Bottom Like The Top” HJ

Packed in 10 and 20
oz. bottles and leave
an excellent profit to
the retailer. May we
| quote you?Our prices
are very attractive.

Write for Samples

Sanitary Can Company, Ltd.

Niagara Falls, . . O ntario

TAYLOR & PRINCLE
Co.. Limited
OWEN SOUND, ONTARI0

DOMELINE

Is the original “James Dome Black Lead’ in Paste form, and has been
marketed particularly for the trade preferring paste form of Stove Polish
rather than Black Lead. It contains the same high quality as the ‘‘Original
Dome’’ and is put up in a big attractive S-cent tin.

W. G. A. LAMBE & CO.

Canadian Agents

18
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A.B.C. Codes:
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18 80
you g
Coffe
you |
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TEA LEAD

Best Incorrodible

Buy ““PRIDE OF THE ISLAND " Brand

as extensively used for years past by most of the leading packers
of Teain Canada.

ISLAND LEAD MILLS LIMITED,

LIMEHOUSE,
LONDON, E., ENG.

Tel. Address: “Laminated,” London,
A.B.C. Codes used 4th and Sth Editions.

QUALITY

When anyone wants
a high-class household
refrigerator they always
buy the Ham & Nott
make. Our grocer re-
frigerators are made on
the same principle. That
means the best.

Sold by leading hard-
ware dealers, or write
to us.

HAM & NOTT CO.

Canadian Agents ALFRED B. LAMBE & 8ON, TORONTO

J. HUNTER WHITE, ST. JOHN, N.B. Limited
OECIL T. GORDON, MONTREAL BRANTFORD

ad-tonone”| | CINGERBREAD

“Second-to-None”
: —————_BRAND

Pickles MOLASSES

So called because they A Molasses that increases your sales.
are second to none for THREE reasons for it :

value. No. 1—A Strong Baker
No. 2—Body
No. 3—Flavor

CANADA

No other manufacturer

#hs| has produced a better

i pickle at the price, and
there are few as good.

GOOD, SOUND A trial order from your wholesaler will
VEGETABLES convince you that Gingerbread Brand is

and THE BEST THERE IS
PURE VINEGAR

Packed in tins—2’'s, 3’s, 5's, 10’s and 20’s;
pails—1’s, 2’s, 3’s, 5’s gals. and in barrels
and halves.

Be convinced now.

The Dominion Molasses

Co., Limited
HALIFAX = NOVA SCOTIA

Low Price
High Quality

JOHNSTON, BAIRD & CO.

GLASGOW, SCOTLAND

Agents :—Geo. Stanway & Co., Toronto: W. L. McKenzie & Co.,
Winaipeg : R. Robertson & Co. , Vancouver and Victoria.

NG smuﬂnuno\c.o.&a

Facts are Stubborn Things
and the fact that

AURORA GOFFEE

is 8o much Superior to all the others is a valid reason why
you should handle it! The aroma and flavor of *“ Aurora "
Coffee are unsurpassed, and its retail price, 40c., leaves
you a very good margin of profit. Stock up without delay.

W. H. GILLARD & CO., Hamilton, Ont.

19
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THIS IS THE TIME

to look into your stock
book and fill in what is
needed. Spring impor-
tations are now arriv-
ing.

Order Early.

PROPRIETORS

ROWAT & CO.

GLASGOW, SCOTLAND

Canadian Distributors:— Snowdon & Ebbitt, 325 Coris-
tine Bldg. Montreal, Quebec, Ontario, Mauitoba and
the Northwest; F. K. Warren, Halifax, N.S.; F. H.
Tippert & Co., St. John, N.B.; C. E. Jarvis & Co.
Vancouver, B.C.

"“BANNER"
1910

Cold Blast
Lantern

Comparisons may be odious
BUT

,

Here’s a Winner For You

Housework of every kind entails soiled hands, and
for chasing dirt, grease, tar or paint from the hands

SNAP

THE MAGIC HAND CLEANER

is without an equal

Compare OUR Lanterns
with any in the market.

Superior work

will tell It is antiseptic and beneficial to the skin and proves

a phenomenally rapid seller. Sells at sight.
Order from your jobber.

SNAP CO., LIMITED

MONTREAL . CANADA

_—

Handled by all Jobbers

Ontario Lantern & Lamp Co.

LIMITED

HAMILTON, - ONTARIO

20

TRY
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YOUR PROFITS

in the handlipg of your perishables, such
as butter, eggs, etc., are secured if you

are using an

WANTED ARCTIC

Refrigerator

The ‘Arctic’ is the ‘last word’ in scienti-
fic rcfrlﬁer;lor construction, and is more-
: over a

If you have any to offer, quote us your prices. RIS A

Arctic Iefri‘ento.u for All Parposes.

F. R. Stewart & Co. JOHN HILLOCK & CO.
Queen and George Sts, TORONTO
VANCOUVER, B.C.

Agents for Western Proviaces: Ryan
Bros., 147 Bannatyne Ave., Winnipeg

Either in carload or less than carload lots.

BLACH JACHR e

QUICK, CLEAN, HANDY

— McLean’s

Cocoanut

SOLD BY
ALL :
JOBBERS The Canadian Cocoanut Co.,

MONTREAL

Mg, il McLean’s

We make a specialty of

Maple Flavor

For Manufacturers of Extracts

Syrups, Riscuits and Confectionery ¢ BLUEN O SE 9
STUART BROTH E RS You can buy no better butterin tins. None so good for

the money. Invaluable to hunting and fishing parties.
Distillers Essential Oils, Etc. y o £ gp

NIAGARA FALLS - - - -  CANADA Smith & Proctor, e Ns.

STy P-Eov§c9
SDLE BUTTEE -

TN

Get Wise to the Profit Problem If you wait for to-morrow it may

be too late.

KITCHENER BRAND | | rovAaL

PORK AND BEANS METAL

are equal in quality and selling at 25 per cent. less
than the best packs on the market.

Why not, Mr. Grocer, make this profit? POLISHES
Our beans are all hand picked and put up in the new

sanitary can, in 1, 2 and 3 lb. sizes, plain or tomato ORDER NOW
e

sauce. We alsg have a full line of fruits and vege-
tables. If your wholesaler cannot supply you, write
us direct for prices.

THE OSHAWA CANNING CO., Limited oL
OSHAWA, ONT. , ROYAL POLISHES COMPANY |

MONTREAL

s s —ze s~ B e
e e o ERER UL AT A R =

AN g o

I (] i &
tQulD POLIS

Write us for prices FOR ALL METALS. |
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Perfection Cheese Cutter Y

DO

An Attractive
Line to Handle

and one which is *
genuine satisfac-

White

, ﬁ PURITY
L BRAND

Free Running
TABLE SALT

CO(
T]

It is put up in Air-
proof and Mois-
ture-proof cans,
provided with a
patent opening
through which the
salt is poured as easily as water. It is unaffected by

climatic changes, and is a perfect salt in a perfect Every Slice is a Fresh, Even Cut. .
4 p p
5 package_ Accurate in Weight. Pleasing to the Eye.
Just the line for your best trade! B DR Tl ands setamtiet nd sivons
It prevents overcuts, scraps and waste
The Western Salt Co Lmited It saves its cost in time, labor and money in less than twelve monthe, w
g Patented and Manufactured by ° ]

MOORETOWN, ONT.

Agents : - LIND BROKERAGE CO., 73 Frost Street East, . TORONTO.
ALFRED POWIS, . HAMILTON.

The American Computing Co. of Canada '
Hamilton, - Ontario
SOLD BY THE WHOLESALE GROCERS

OPPORTUNITY IS KNOCKING

at your door—the chance, in these days of

keen competition, to do a profitable trade in

STERLNG ———————~ BULK
b . PICKLES

,,, &/ ENGLAND'S
1,3 and ; LEADING
-gallion % FRUIT SAUCE

26 years' reputation, and the only
sauce backed up by a purity guar-
antee of
[ 1000 GUINEAS

"{Sells at 15! cents and 25 cents
BE WARY OF IMITATIONS

No line you handle will prove such a profit-
able and ready seller. They are made from

the finest and freshest vegetables, pre- —
served in pure vinegar. Be wise in time and
feature ‘‘ Sterling”’ Pickles. BB
Write for prices to-day. George Mason & Co., Limited
° - Sole Manufacturers - - - " LONDON, ENG
, The T.A.Lytle Co., Limited P R . - WL IT
Sterling Road : : TORONTO S. T. NISHIMURA & CO. i G i D Savas :
London, Ont.—Wm. G. Coles & Co.
’ MONTREAL ‘}.Sn_wlu:', Q\:)t : A lF‘rlnm(ril Turcotte posltld
§ ingston, Oni James Craig




THE PEOPLBEB OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canada. They don’t
know what we can do. Asmall
advertisement in the

DOWNEY’S

White Dove

RINGSTON
“GLEANER"”

Better

COCOANUT

THE BEST

FOR THE
MONEY

might bring inquiries.
te for rates to

I. C. STEWART, Hallfax

WARMINTON’S——

Shipping Specialtics
STRAPPING, CLUTCH NAILS, PAIL HOOKS, ETC.
Save expense to shipper

J. N. WARMINTON
207 St. James St., - MONTREA],

W. P. DOWNEY

MONTREAL

Geo. Kemp, L1p.
LONDON, ENGLAND.

SUPPLIERS TO
THE BRITISH
GOVERNMENT

Dainty Novelties
Splendid Selling Lines

KEMP’S
BISCUITS

YOU MUST STOCH THEM

Send your name and address for samples
and Export Price List.
SOLE EXPORT AGENTS

H. COLLINGS & CO.

16 Philpot Lane, E.C., London, Eng.

FOr . QUALITY

to watch our Condensed
Ad. columns. There
are many money-making
You may find just what you want.

IT WILL PAYYOU

positions there.

THE CANADIAN GROCER

23

Cold Spring
Lemonade Powder

For Picnic Parties,
Travelers and

Holiday Seekers.

You can readily make
this the best selling
Summer Line in your
store.

Your customers will
appreciate having their

attention drawn to it.

Put up in artistic, at-
tractive 1; 1b. and 14
1b. tins.

Prices and samples on
application.

2

S. H. EWING & SONS
MONTREAL TORONTO

and

D

== GHINESE
xS TARCH

4 Sl [
l» 4 il Quick Sales.

S r\‘ﬁ‘ Satisfaction.
el  Large Profit.

No Dead Stock

Get Prices

J| OCEAN MILLS

MONTREAL

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.




The Best, The Sweetest

and The Cheapest
Free Lathering Soap
in the Market.

AN SN ;E\\\\ R 3
aat L : : =
\\\\"\\\h W P . N

|

are in a position to handle a greater volume of business this

season than ever before. We pack a full line of high-grade
Fruits, Vegetables and Side Lines and are in a position to look
after your interests no matter how varied the assortment required.
Communicate with us before booking your order. Invest two cents
and be convinced that we can save you Dollars.

ESSEX BRAND /5 Rave

wE WISH TO ANNOUNCE TO THE TRADE that we

Essex Canning & Preserving Co.

Essex, Ont.

THE SYS'
ever occurred
one explosion
remained in g

S.F. I

THE .
Holbr.(
Sauce

Punch
Sauce

Pure
Malt
Vineg:

Pure
Pickle

dA0LB

————
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BOWSER

¢ Long Distance System
For Handling

Kerosene or Gasolene

meets the highest approval because it is

SAFE

The old method of handling oil by
gravity orany kind of pressure was very
dangerous, as a leak in a joint or elsewhere
was most apt to result in an explosion,

Every feature of the Bowser Long
Distance Underground Storage System
meets therequirements of Insurance Com-
panies and Fire Underwriters.

HEAR IS THE PLAN: The oil is
stored in a tank buried outside, any distance
that you desire away from the building.
The tank is made of best heavy sheet steel

riveted and soldered, tested and guaranteed leak and evaporation proof. It is painted with
three coats of asphaltum, which absolutely prevents the damp earth from acting upon the
metal. The pump is the latest improved, all metal, and measures accurately gallons, half-
gallons, quarts or pints at a stroke. The nozzle is fitted with a lever shut-off that absolutely
prevents evaporation.

THE SYSTEM HAS NEVER CAUSED A FIRE, nor has an explosion of a Bowser Tank
ever occurred. One hundred aud eighteen outfits passed through the San Francisco Fire--not
one explosion resulted. Some of the pumps were warped and melted by the heat, but the oil
remained in good condition in the tank. The Bowser System is safe in every way.

WRITE FOR BULLETIN 5-G.

S. F. Bowser & Co., Ltd., Toronto, Ontario

THE LARGEST SAUCE FACTORY IN

Holbrook’s

Worcestersh ire

Sauce

Punch
Sauce

Pure
Malt
Vinegar

Pure
Pickles

1A0LBROOKS LIMITED

Canadian-American Branch
40 Scott St., Toronto, Canada.

Turn Your Losses Into Gaing

By adopting the one plan that
will enable you to handle credit
customers successfully and make
them just as safe as the cash
buyers.

nimpllfy collections,

ey cost but little -nd pay for themselves many
times over.

HOW THEY WORK

A man wants credit.
+ You think he is good.
0|u him » $10 Alli-

Coupon Book.
Huo him sign the
receipt or note form
in the front of the

buys a dime's worth,
tear off a ten-cent

n, and s0 on
until the book is used

Allison Coupon
arer every-
where as the best.

For Sale by the Jobbing Trade Everywhere.
Manufactured by

ALLISON COUPON GO., indianapelis, Ind.

THE WORLD

Local Agents

Quebec
J.R.Renaud & Co,

Montreal
F. L. Benedict &
Co.
Winnip eg
Richards & Brown
Regina
Campbell Bros. &
Wi ilson
Calgary
Campbell, Wilson
Horn
Vancouver
Kelly, Douglas
& Co.
Victoria
Wilsun Bros.

Halifax
Bauld Bros .

St. John, N.B.
Barbour & Co.

Fredericton, N.B.
Randolph & Son

Charlottetow n,
Carvell Bro s .
Manager

H. GILBERT NOBBS

TWO CENTS PER WORD

You can talk across the continent for two cents

per word
25

in a Canadian Grocer Want Ad.
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NADA

JUST ONE REASON WHY YOU NEED

The McCaskey Account Register

FIRST AND STILL THE BEST.

NEITHER you nor your clerks can be absolutely sure that every
article that goes out of your store is charged to the proper person il
you do not have THE McCASKEY SYSTEM.

With the McCASKEY SYSTEM it is impossible for you to forget

a
q to charge.
qa
qa

Little leaks will sink a ship—little leaks like forgotten charges will
ruin your business.

There are a bundred other reasons why you need the McCASKEY
SYSTEM. We’ll be glad to tell you ¥hat they are if you will tell us
that you are interested,

A POSTAL CARD WILL DO.

DOMINION REGISTER CO., Limited

Successor to the McCaskey Register Co. in Canada

96-104 Spadina Avenue - TORONTO, Can.

Sa/mon

Your trade needs a consist-
ently high-class of canned
goods. You cannot afford to
allow inferior grades to go to
your customers.

One trial and yourself and
your patrons will both insist
on QUAKER BRAND.

Mathewson’s Sons

Wholesale Crooers
202 MoCill Street - - Montreal

Quaker Brand

A Genuine Trade-Builder

Quality goods are those that attract
and hold trade and

Wonderful Soap

will prove a profitable proposition to
every grocer because it is unrivalled in
yuality and purity

It is moreover attractively packed and
made up, and proves a rapid and profit-
able seller

We have a dealer helper-selling plan
that cannot fail to interest you. Send
for details of it to-day

The Guelph Soap Co.

GUELPH - ONTARIO

Toronto Agents. MacGreegor Specialty Co.

\\'\j’ 9(’9
an0 T en®

otN

p ENGLISH NEW Sgag
O:ow READY 0N Magp

E xact Reproduction of

The Most Modern & Up-to-date Fruit-Preserving Factory in Canada |

A merican Comput
American Tobacoc
Andrews & Nunn.
Asepto Mfg. Co...
Aylmer Condense

Balfour, Smye & C
Lawlf, Davey & Cc
Benedict, F. L...
Blue R Tea (

Borbridge, H. B.
Rord l)ondnn-d

Cunads Maple Exc
(".nada Bpice and
Cronda

(‘une, Wra. & Sons
Carter, H. W. & Oc
Champlon & Slee. .
Ciare & Little...
Qark, W

Ola
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Retrospective and Prospective

In 1892 we sold just 63,290 packages of “SALADA.”
Now our sales in a single day are more than the
whole of that first year’s business. From a small
beginning we have witnessed a great growth.

The best guarantee we can offer for the future is the

accumulated force of
nineteen years’ reliable
service. The finest tea
we can buy and the best
that we know is always
at your disposal.

Yearly sales over 20,000,000 puckages

INDEX TO ADVERTISERS
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Advice to the Retaller from Wholesale Grocers

Merchant Who Serves Apprenticeship Has the Better Chance to Succeed Thinks
One—Pains to be Taken in Buying—G@uarding Against Financial Leaks —Ad-
vantages in Advertising if Done Properly—An Opinion on Association Work.

Some grocers, no doubt, would con-
sider that they were in a better po-
sition to know the retail end of the ques-
tion far better than the jobber, but it
must be remembered that among the lat-
ter the majority rose from the ranks of
the retailer and are really post-graduate
grocers. They also have extensive rela-
tions with all classes of grocers and ex-
perience teaches them where to look for
the various pitfalls that prove disas-
trous to the retailer and to a certain
extent, afiect the wholesaler.

““There are so many things that re-
quire the attention of the grocer,” said
a Canadian jobber, ‘‘that it is really
not to be wondered that the idea obtains
that 75 out of every 100 retailers fail.
As for myseli I believe that the number
must be that large in some places. I do
not want to deal with the essential ne-
cessities that are required. To make a
successful grocer one must in the major-
ity of cases serve an apprenticeship in a
progressive store and before he branches
out for himseli he should be periectly
acquainted with the cost of goods, the
cost of doing business, how to meet pay-
ments and all the other details that are
connected with simply the buying and
selling end of the grocery business.

“You have often heard the saying ‘Buy

ight.” That is of great importance but
how is a man to buy right if he knows
nothing at all about it ? The clerk who
has had no experience in this respect is
not much better off than the hod-carrier
or mechanic who has saved up a few
hundred dollars and opens a grocery
store because he thinks it is an easy
way of doing business.

Check Over the Goods.

“But supposing a man is acquainted
with this part of the business ; there is
one thing that 1is often overlooked.
When a grocer receives a shipment of
goods he should go over it in its entire-
ty. He should know first, what he or-
ordered and taking the invoice he should
make it a point to sce that he has re-
ceived everything he paid for.

“In the same way he should check
things going out. Give honest weight,
but neither above or below that which is
paid for.”

Store Must be Clean.

“‘Cleanliness is a point that should be
careiully remembered,”” said one whole-
saler. ‘‘The scrupulous housewife cannot
forgive or excuse untidiness in a store
and ii there are signs of uncleanliness
her imagination makes it worse than it
may be. This of course augurs no good
to the grocer. Besides, the grocer of to-
day should realize that the public de-
mand pure food and if he wants to cre-
ate the impression that he is trying to
cater to public taste in that respect, he
must have his premises clean.

‘“A diamond in a brass setting will not
attract in the same manner as it would

if it were embedded in gold. A grocer

aims at building up a business. He
wants a customer to remain with him
for years—providing he pays promptly—
and tidiness and cleanliness will go a

long way toward satisiying a customer
and holding her. To build up trade the
store must be a little better or more
appealing than a competitor's. Of
course ‘store’ in this case includes a
great deal but cleanliness and neatness
are decided assets.”

Should be no Money Leaks.

“The successful grocer is careful to
safeguard against money leaks,”” was
still another opinion. ‘‘There are so
many crevices through which money can
find its way almost imperceptibly that
extreme vigilance is needed at all times.
There is one point to which I would call
particular attention. I believe that it is
a good idea to pay by cheques. Banks
are numerous in cities, towns and vil-
lages and the managers are only too
pleased to receive the new business.
When a grocer pays by cheque he has a
receipt then and there. 1 would recom-
mend this idea to grocers. Some always
pay travelers for goods received. In
such cases they should be sure that it is
by cheque. I do not cast any reflection
on the traveler but I do want to im-
press the idea of carefulness upon the
grocer.

“Price cutting is not the sign of a
good business man. The old established
grocery houses that we have done busi-
ness with for years did not sccure their
strength by methods of that kind. Price
cutting is only a flash in the pan. It
may bring a little extra trade for fhe
time but the public seem to get the idea
that grocers of this kind should always
cut prices. The people look for a con-
tinuation of the policy and if a mer-
chant is foolish enough to keep on cut-
ting it will not be long until he is hope-
lessly lost.”

“Know how you stand,”” was the pith
of one opinion. ‘‘That is always good
advice. A grocer should keep his books
up with his business and in such a man-
ner that he may know at any time his
exact financial condition.”

Thinks Retailers Should Advertise.

The advice of another wholesaler was
to advertise.

“I have watched -closely,”” he said,
‘“‘those retailers who have advertised in
their daily papers—I mean those who
have taken pains and presented good
readable informative ads—and I have
found that the majority of them have
been successful merchants.

““To give an example of this I might
point to the mail order houses—see the
successes they have made and they have
been made because they advertised their
goods so that the people read their ad-
vertisements.

Grocers’ Associations.

“I have no doubt in my mind,” he
continued, ‘‘that grocers as a body
would vastly improve the general con-
ditions of the trade if they would or-
ganize properly. Throughout the Domi-
nion association work is only in the
pioneer state. In England it has reach-
ed such a stage that regular examina-
tions are conducted for clerks at which
questions on all departments are given
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and the successful clerks are given cer-
tificates. A great deal of good has been
done in this one respect. Grocers will
some day wake up to this fact when a
spirit of friendliness pervades the trade
more than at present and the grocers
will then become scienced in their busi-
ness and the 75 per cent. or more of
failures should be greatly reduced.”

CANNED GOODS AGREEMENT.

Dominion Canners Reach Agreement

With the Wholesale Grocers’ Guild.

As the outcome of recent conferences
between the Dominion Canners, Ltd.,
Hamilton, and the Dominion Wholesale
Grocers’ Guild, an agreement has been
reached whereby those wholesalers who
bind themselves to handle only the
goods of this company receive a certain
stipulated profit of 10 per cent. on veg-
etables and 12} per cent. on fruits.
Wholesalers who agree to this will also
agree to sell to the retail trade at the
canners’ list prices only.

PRICE CUTTING IN B. C.

The Vancouver representative of The
Grocer tells of what might be termed
wholesale price cutting in his district.

He says that a representative of a
Toronto manufacturing firm is in Van-
couver and has been making calls on the
grocers with a view to pushing his firm’s
product. The trouble has been that
there has been price cutting, with the
result that the ordinary retailer does
not feel like handling it. He has either
to sell at two for 45c, cost price, or
tell his customer, when it is remarked
that down town it is cheaper than 30c,
that he cannot handle it at that figure

“Price cutting,”” he continues ‘‘has al-
so played havoc with some breakfast
foods, for grocers will not stock
with goods on which they are not
protected from larger dealers who ofier
these at a low price as an attraction.
One firm has held its own, and this
week the traveler for this is around do-
ing good business.”

THE CHOCOLATE TARIFT.

The Department of Customs, Ottawa,
have sent to the various customs col-
lectors a special notice in regard to
duty on chocolate and preparations of
chocolate shipped to Canada on con-
signment without sale prior to ship-
ment. There will be collected on this
the same special duty as if the choco-
late had been sold to an importer in
Canada prior to its shipment to Canada
and a deposit of 15 p.c. ad valorem will
be required to be made at the time of
entry to the collector, to secure pay-
ment of the special duty.

The special duty paid in excess, if any,
in such case wilfv be refunded on appli-
cation through the collector in the
usual form, upon proof to the satisfac-
tion of the Minister of Customs as to
the actual price realized from the sale
of the goods, exclusive of all charges
thereon after shipment from the place
whence exported directly into Canada.
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Retallers Talk Plammly of Wholesalers Methods

Some Think More Attention Should be Given to the Retailer Than H_e Now
Receives—Wholesalers at Times Too Anxious to Start Going New Retail Con-
cerns Without Experience—An Opinion on Advertising Through the Trade
Press—Travelers’ Calls Dealt With.

The wholesaler’s relation to the retail-

!
r:

Some jobbers are credited with having
tated that they are not dependent upon

the condition of the retail trade but
they must have been misquoted. At
jcast that is the opinion of a Canadian
retail grocer who offered an authority
ior the statement. Continuing he said :

““The wholesaler is certainly dependent

upon the retail grocer and I think there
are many things the wholesale trade
could do that would not only benefit us
bhut would aect as a boomerang to the
benefit of the wholesaler.
with the retailer is the main spring in
the works by which articles are distri-
lbllt(‘d.

To begin

Where the Retailer Comes in.
“Of course the manufacturer turns

them out and the jobbers send out their
army of travelers to get these goods cn
the grocers’ shelves ; but that last step
should receive the interest of all {hree
parties to the transaction. The grocer
must sell the goods before he will n:ake
another demand on the jobber, and un-

less they prove profitable the retailer is

not going to put forth any extra efforts.
The manufacturer or jobber should get
away from the idea of thinking only of
the present sales. Let him give us a
decent profit and there will be some in-
centive to dress windows with the goods
and boom the article. If I were a job-
ber or manufacturer I would show the
retail trade that I was interested in
their handling my goods. I would sa-
tisfy the retail end first and if they
should throw their profits away by price
cutting that is their own funeral.

“I am also of the opinion that price

protection is a good policy. Everyone
may not agree with me but I have found
that articles of good quality with their
prices protected are readv sellers and
make a sure profit.

Retailers’ Financial Standing.

“I also think that the wholesaler
hould take more interest in the finan-

cial condition of his customers among

the trade. In that event he will be fam-
illar with individual conditions and will
know when a retailer is getting beyond
liis means. This should be a matter of
some concern to the wholesaler just as
the consumer is to us. It is encourag-
ing to receive large orders but speculat-
ing and over confidence in buying are re-
ponsible to a large extent for many of
mol failures recorded in the retail
trade.

““Wholesalers—and 1 do not include all
in this respect—are eager to get new
customers,’” was another opinion ‘‘and
many are just beginners. They have
aved up five or six hundred dollars and
decide to go into the grocery business.
\ jobber stocks them with goods and as
is often the case Bradstreet’s or Dun’s
reports a failure. The stock is then
s0ld at bottom prices and the competi-
tive retailer of course suffers. The
steady-going grocer who knows how to
conduet a business sustains the loss in

these cases. I know for I have been up
against them. These are the fellows
who do not even know what goods cost
them. They disrupt a whole business
community.”’

Calls From Travelers.
““The wholesale trade could improve

the method of sending travelers around,”
said one retailer. ‘‘I always try to give
the travelers a hearing and to treat
them as business men but on some days
they seem to come in an unbroken
stream. I consider the traveler indis-
pensable but some times I think this
part of the business could be arranged
more systematically.”

Talking to Retail Trade.
The elimination of the practice of sell-

ing to the consumer was what still an-
other retailer considered the wholesaler
should do.

‘‘We buy everything we get through the

wholesaler with, of- course, the excep-
tion of those goods of manufacturers
which he doesn’t handle and which we
want. Therefore I think he should not
go over our heads and sell to our cus-
tomers.

“Some, I know do not do this; they

are considerate in their dealing with us
and lend us aid whenever called upon.

“It helps us considerably to read talks

of wholesalers through the trade papers.
If they have some special articles to of-
fer, something which has not been intro-
duced to us before, or if they have a
special price to give us we are always
glad to know about it before their tra-
velers come around. It saves both the
traveler’s time and our time and often
I know ours is valuable whether the
traveler’s is or not.

Inexperienced Retailers.
“I think too, that wholesalers should

discountenance the practice of uninform-
ed men starting in the grocery business.
The former are often too anxious to sell
such men their first orders—which are
usually paid for—hut keep shy of them
afterwards. This only makes it more
difficult for those of us who are estab-
lished, because new men in the trade
who know little or nothing about it, cut
and slash prices until eventually they
fail. Their stocks are then sold for 20
or 30 cents on the dollar and we have
to suffer again.”

Question of Advertising Where Two Towns Join

‘‘Enquirer’’ Wants to Know if it Can be Made Profitable for
the Merchant in the Smaller to Use the Local Paper—The Op-
inion of Forsyth, Jr., on This Question—What do Others Simi-

larly Situated Think About it?

Where two towns adjoin each
other, is it advisable—profitable
—for a merchant with a small
business to advertise in a local
paper? ;
‘“ENQUIRER.”’

The above question was submitted re-
cently by a subseriber, and to secure an
answer for it The Grocer asked Forsyth

Jr., grocer, Dartmouth, N.S., a success-

ful retail advertiser, for his opinion.
Dartmouth is but a short distance from
Halifax, N.S. Here is what he says.—

‘“‘Replying to your recent letter: It
would be difficult to answer your sub-
scriber’s enquiry from the meagreness
of the data supplied.

‘“For example, it would make a differ-
ence if the towns were very different as
to population and importance, as trade
is naturally drawn toward large centres.
It would also make a difference whether
he was in the larger or the smaller
town, and whether the paper he proposed
using ecirculated in one or both towns.

‘¢ Assuming that one town was large
and the other small, and that the mer-
chant did business in the latter, about
the most he eould hope to do, unless he
had advantages not mentioned, would be
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to prevent his trade from going to the
larger town. He could scarcely hope (o
draw business from the larger town.

‘‘Assuming further that one paper
covered the two towns, he would be eom-
pelled to pay for a cireulation in the
larger town which would be of no value
to him, in which case I ean hardly see
how it would be profitable.

‘‘But assuming that he was in the
larger town, and that it was drawine
business from its smaller neighbor, ad-
vertising would have the effect of help-
ing to hold his own trade and increase
his chance of getting his share of the
business from the other town and new
business from his own town as well.

“‘One fact about advertising that musl
never be lost sight of is that its effect
is cumulative, and in the grocery busi-
ness where the profits are small, profits
should not be looked for all at once:
and that even when the greatest care 1is
taken it is often not possible to trace
the business to the advertisement.’’

The Grocer would be glad to receive
the opinions of others on this question.
Evidently the inquirer refers to a mer-
chant doing business in the smaller town,
where there is a local paper eirculating
as well as papers from the larger town.
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Present-Day Methods in Using the Journal

A Dumping Ground for Lines That Cannot be Put Through
Some Other Book—Object of any System is to Cut Out Un-
necessary and Cumbersome Detail — Some Suggestions for the
Bookkeeper, by Howard R. Wellington,

The modern journal is a dumping
eround for entries which eannot properly
be put through some other book of orig-
inal entry, such as the Cash Book, Sales
Medium, or Bill Book. Some of the
items which appear in our journal are:—

1. Writing off small ledger balances.

2. Transfer entries, when an amount
must be transferred from some account
to another.

3. Apportionment of general charges,
usually when elosing the books, or month
by month.

4. Correcting entries which have been
charged in error.

The Journal as a Day Book is seldom
used to-day, as there are so many short
duplieating and triplicating ideas that
we only require the book of original
entry.

Some bookkeepers use the cash book
for a journal as well calling it the
““ Journal Cash Book’’ and this may be
done to advantage when there is only
an oecasional journal entry.

Long System for Recording Transac-
tions.

The objeet of a system in any business
is to reduee the amount of detail work,
providing, of course, the desired records
and statisties ean be obtained by the
shorter method. Some of the systems in-
stalled by so-called systematizers are so
cumbersome that it necessitates a great
amount of extra work instead of redue-
ing it and we should invariably keep.in
mind that the shorter method is always
the preferable method if satisfactory
results may be obtained.

In a large warehouse in one of our
largest Canadian cities a system of
recording sales is in foree, and we will
give the different processes necessary
to ecomplete the transaction, and also en-
deavor to show where, at least, one step
might be omitted entirely.

Necessary Steps to Complete the Sale.

1. The order is taken on an order
card, which goes first to the office, pre-
sumably to be O K’d by the eredit man.

2. The shipper then carefully enters
item by item in a Day Book or Journal,
in which he also enters the name of the
customer, the date of the transaetion,

Jones, Smith & Co., Dr.
To Sales (re Mdse) aec.
(for goods detailed on page 50
Day Book.)

Some merchants might detail these
goods again, but it will be seen what
amount of needless work it really is.

6. The last step in the transaction is
to post the ledger, and from this point
forward the steps in any business are
similar.

This may seem a very cumbersome sys-
tem of recording sales transaetions, but
there is no doubt that in most whole-
sale and retail business, where the mat-
ter has not been thoroughly worked out,
there is sure to be some step or possibly
more than one step which ean be done
away with entirely and yet the results
and the desired information are entirely
satisfactory.

The Shorter Plan,

Just to give some idea of the way in
which the above system may be eondens.
ed and simplified we would suggest the
following :—

1. The order is taken on an order
sheet which answers the purpose of a
book of original entry, and if goods are
delivered, the signature may appear on
this order. This sheet is filed away and
full particulars as to quantities, priees,

4. Recording sales in retail stores
may be recorded in precisely the same
way deseribed above by the use of the
duplicate and triplicate Cash and Charge
Books, and the Journal so far as a post-
ing medium is concerned is not in use
at all for the purpose.

The old-fashioned journal entries such
as:—

““June 1st, Jim Jones, Dr., to cash Cr.

Amount of aceount paid to-day in
full,”” or June 2, James Smith Dr., to
mdse Cr.

Amount of goods sold to-day

10 bush. oats @ 50¢ .........
are not used in our modern bookkeep-
ing.

This is without doubt the simplest
form of journal in use to-day. Every
page is ruled up exactly as per copy,
and the entries may be made as briefly
as p()sSibl(‘.

In the first entry, J. Smith owes a
small amount which is no good, and this
entry is made to balance the account on
the books, expense aecount being debit-
ed and J. Smith eredited. An explana-
tion should be given after each transae-
ction, as no further record is kept of a
journal entry of this nature.

TRADE NOTES.

Vanwart Bros., St. John, N.B., have
installed two computing scales in place
of the ones formerly used and they are
an attractive addition to the store.

Maylor's, Ltd., Forrest, Ont., general
merchants, are branching out as fruit
growers. They have purchased a farm
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Business of Village Hurt by Mail Order Houses

Recent Fire in Norwood, Ont., Destroyed Several Stores and
Many of These Will Not be Rebuilt — Not Profitable Say the
Merchants—Catalogue Houses Blamed for This—Need of More
Aggressive Measures on Part of Merchants.

A few weeks ago a midnight fire laid
waste the business centre of Norwood,
Ont., a village on the C.P.R. east of
Toronto, about 95 miles. A few years
previous the skating rink fell through,
but no one offered to rebuild it. Going
hpack a little further on one occasion a
row of stores were burned and the gap-
ing cellars still yawn at those who
pass along the main street.

IBut following this latest devastation
there have been rumors that the places
destroyed will not be rebuilt. Of those
property owners who were asked as to
their .ntentions in this respect only
one said he was going to rebuild. Only
those acquainted with the place know
the extent of the loss as the result of
this last fire, and if the statements
mentioned are adhered to it means that
this village is on the wane.

If any of the men who used to be
merchants there were asked for the
cause of the apathy which settled over
the business of the place and slowly
but surely worked its way, it is almost
. certainty they would point to the
mail order houses, It is no exaggera-
tion to state that some years ago this
<ame place was busy and prosperous.
It is the centre of a good farming dis-
trict and the proprietors of the major-
ty of the business houses were widely
known as sucecessful men. Their resi-
dences bespoke the money accredited to
them.

Work of Mail Order Houses.

The story of the decline of the town
is interesting, but it is too lengthy for
this reference. The farmers who prided
themselves on the village in their midst
ind its annual fall fair proved excellent
material for the ecatalogue houses to
work upon and without realizing the
harm they were indirectly doing them-
sclves  they forsook their home mer-
chants. The change of course was
cradual. The merchants were submitt-
d to a slow torture. Some of them
vent west, others to various towns in
Ontario. Some of the villagers have
tated that the property on the main
treet is not worth one third of what

was seven or eight years ago.

The merchants of the village did not
make many strenuous efforts to offset
the inroads of these outside houses.
I'he last scene up to the present was a
fire in the night, apparently of incen-
diary origin, followed by the claims for
nsurance,

Norwood is just one of many towns
hat are struggling along like Sinbad,
he sailor.

Hard Work Necessary.

The merchants know, too well, what
affecting their business and it is not
mly a matter of great concern to
hem personally, but to all the resi-
lents of the neighborhood that home
rade  should be protected and main-

tained before it is too late and the

mall retailers have thrown up the

ponge,

The only thing to redeem this village
hard aggressive work on the

part of the merchants. They have got
to show the farmers and townspeople
through newspaper advertising, personal
conversation and live, up-to-date busi-
ness methods if they are to succeed.
There are, of course, some exceptions ;
a few of Norwood’s merchants are mak-
ing money, but the whole gencral tone
of the business arena there has greatly
deteriorated and the only cause in sight
is that the money was sent out of the

village instead of being spent at home.

BETTER TO MAKE SURE.

The grocer sells as he buys, says the
Charlottetown, P.E.L, *“ Advertiser,”” and
the first fault is with the producer or
packer of fruit or butter if the package
is under size or under weight. But some
lezal responsibility extends to every one
who sells short-weight or measure, even
if it be done unwittingly, as is often the
case. It is, therefore. the duty of the
honest trader to make sure that there
is full weight or measure in what he
buys from first hands.

In  Oklahoma State, oreanization
among grocers is complete. Almost
every little town and hamlet, in addi-
tion to the larger communities and ecities,
has its local organization and in places
where there are only five or six members
they have their association and are in
touch with all the other associations in
the state and with the questions that
are receiving attention.

TRADE NOTES.

Mrs. K. C. C. Schoenberger has open-
ed a new grocery store at 10 Cotcau
St., South Hill, Moose Jaw, Sask.

R. Mcl.eod has purchased the retail
grocery business of J. H. Dunn, 78 St.
Viateur St., Montreal.

Jas. A. Patten, the great Chicago
wheat man, has retired irom active busi-
ness. It is estimated that he amassed a
fortune of $10,900,000.

J. J. Beaumont, general merchant,
Bracebridge, Ont., owner of the supply
boat Nymoka, has recommenced his
regular trips on the Muskoka Lakes.

The members of the Drummers’ Snack
Club are sanguine over the outecome of
their annual outing at Oakville, Ont.,
on July 29-30. Sol Walters, for in-
stance, is credited with the prediction
that ‘‘there will be two million people
there.”’

Fire visited the establishment of
White & Co., wholesale fruiterers, To-
ronto, on Wednesday morning of this
week and caused considerable damage.
This is the second fire that has visited

This Firm This Year.

The oil industry in Trinidad is repre-
sented by the (anadian Trade Commis-
sioner as being in process of rapid deve-
lopment and particularly since the an-
nouncement was made that oil was to
be used for fuel in the navy

A despatch from London, Ont., states
that Alfred Tyler, tea merchant, was
fined $200 by the police magistrate for
posing as a detective without g license.
In order to collect bills, Tyler sent out
circulars purporting to come from a
detective agency here and an arrest
was made.

The retail grocers of Little Rock, Ark.,
formed a company and provided an ice
plant which has been a big suceess. The
total investment in this plant is about
$170,000, vet the capital of the company
is only %26,000.

A Corner in the Handsome Office of The Barnsdale Trading Co., Grocers,
Stratford, Ont.
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Practical Methods Used in Retail Grocery Stores

St. John Grocer Lights up His Night Window Display—Dominion Day Displays
Made—Vancouver Grocers Have More Trouble Over Price-cutting—Uses Netting
to Keep off Flies—Erin Grocer to Give Half Trade and Half Cash for Farmers

Produce—Chatham Merchant Has Novel Advertising Scheme.

Window Lighting at Night.

St. John, N. B., July 6.—There is
considerable difference of opinion among
retail grocers as to the value of leav-
ing the blinds in their show windows up
at night, and keeping the lights burning.
The majority of the stores here do not
practice it, but one of the dealers has
been doing it now for several weeks, and
he claims it is an excellent advertise-
ment. He has put—electric lamps of
high power, in his six windows, and they
burn until midnight, giving a brilliant
light, and showing to fine advantage the
well-trimmed windows.

A particularly appropriate display was
made just previous to Dominion Day,
when the windows were filled with goods
suggesting lunches. One window had
cans and jars of potted and sliced meats,
pickled lambs’ tongue, cooked hams, ete.,
neatly labelled and bearing price tags
and sugeesting that these were sunitable
for sandwiches, luncheons, ete.

Another window had bottled fruit
syrups, lime juice, cordials, ete., and a
third presented an attractive array of
fruit. In the meat department various
kinds of smoked meats and vegetables
were shown, and at the rear of the
store, fresh meats were to be seen
through the glass front of the refriger-
ator. It was an enticing display, and it
would seem that people passing could
searcely avoid being impressed with the
cood things they saw, and remembering
the store when they wanted some of the
things shown.

This merchant believes in the scheme
as a business getter, and he says he is
gzoing to keep it up. It certainly is a
marked contrast to the store across the
street, where the blinds are tightly
drawn, and the windows dark.

Price-cutting Not Relished.

Vancouver, B.C., July 6.—Retailers are
discussing how to get even with whole-
salers who supplied a local department
store, with staple articles at reduced
rates, which enables that firm to cut
prices in its grocery department. Sugar
is again being quoted at 90c for an 18-
Ib. sack, or $5 per 100 lbs., whereas the
price to the trade is $5.90. Names of
certain firms have been mentioned, but
the defence advanced was that the price
to the departmental store, was no more
favorable than to any person who gave
an order of that dimension. Retailers in
Vancouver, especially those in business
nearer the centre of the ecity feel the
situation keenly. Some retailers here
say that this action on the part of the
wholesale trade may result in what has
been suggested on other occasions, name-

ly, the establishment of a wholesale ex-
change by the retailers. Whether this
is really meant or not, time will tell.

Protects Fruit With Netting.

Calgary, Alta., July 7.—A local gro-
cer who specializes on fruit at this time
of the year believes that it is preferable
to cover the fruit with a netting. “‘I
used to leave it uncovered,”’ he states,
““but I found that flies were attracted to
it, and their presence I knew was none
too appealing to the prospective purchas.
er.
““I did not notice it in this light, hav-
ing perhaps become accustomed to it,
but one day a friend stopped in front
of the store and enquired about this and
the other class of fruit. Around the
cherries in particular there were flies at.
tracted by the sweet fluid that eseape:l
from the broken fruit. He called my
attention to it and I was enabled to
see it from the customer’s standpoint.
After that I was careful to have the
display looking as neat and tidy as pos-
sible, and as a means to this end I used
the netting. After all the display is to
attract, and we should be careful to
guard against anything that will turu
people away.”’

To Keep Trade at Home.

Emerson, Man., July 6.—E. J. Koen,
general merchant, who bought out Whit-
man & Co., recently, is putting a new
appearance on his store. He is working
to keep buisness at home. To do this he
proposes to give the best possible ser-
viee and one that cannot be superseded
by any mail order house.

Mr. Koen has served about 17 years
in the retail business in Ontario, havinz
been in Kingston and Peterboro for some
vears.

A Novel Advertising Idea.

Chatham, Ont., July 6.—The advertis-
ing possibilities of a peculiar firm name
are being played up to the full by Par-
rott Bros., loecal shoe merchants. Cuts
of the familiar bird are being used large.
ly in the firm’s newspaper advertising
as well as on dodgers and eards.

In addition, two large signs have been
placed outside the store, one on each
side of the doorway, each with a big,
green parrot painted on it. The bird is
represented seated on its perch, with
feed-eup handy, while beneath appear
the respective names, ‘‘Pere’’ and
“Viek’’ by which the brothers are popu-
larly known. TIssuing from each bird’s
mouth in ecartoon stvle is the eatehy
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expression, ‘‘Our shoes are crackers.”’
The idea is one eapable of being work-

ed out with many names, and seems to

““‘take’’ with the buying public.

Half Trade and Half Cash.

Erin, Ont., July 7.—The business car-
ried on here by Mrs. Hamilton, consist-
ing of groceries and confectionery has
been purchased by A. Gawthrope.

The latter in his newspaper advertise-
ment states that he is having the store
re-fitted and re-stocked and announces
his intention to earry a first class stock
of groceries and a fine assortment of
confectionery.

He aceepts butter and eggs for which
he pays half trade and half cash. " In
the rear of the store he has opened an
ice-eream parlor.

GROCERS WRITE ON EXAMS.

Judging from what is required of gro-
cers in England they have to be familiar
with every branch of the trade and in
the various details before they may be
said to know their business.

In September the International Gro-
cery Exhibition will be held and a part
of it is the competitions which are open
to grocers and their assistants. The
schedule for the competition included
window dressing, card writing, tea
blending, coffee blending and roasting,
naming and placing of dried fruits, coun-
ter display, butter judging, bacon slic-
ing, etc.

In regard to salesmanship competitors
will be required to show their methods
in serving a customer, introducing to
him new goods, etc. Counter and stands
for goods will be provided. In regard to
soliciting orders the competitors will bhe
presumed to be calling on a regular cus-
tomer for orders. There is also cocoa
valuing, chocolate powder valuing, tea
valuing, parcel wrapping, invoice mak-
ing, etc. Examination papers are set
and in cach particular competition val-
uable prizes are offered.

A CLERK'S APPRECIATION.

Frank Scott, for 12 years a salesman
with Smith & Burton, large retail gro-
cers, Brandon, Man., has gone to British
Columbia. In a letter to the Winnipeg
editors of The Grocer—of which he has
been a reader for years—he says :

““As soon as I get located I will cer-
tainly subscribe, I wouldn't think of do-
ing without it as long as I am in the
trade; I think every grocer, grocer's
manager and, most of all, grocers’ clerks,
should read your paper as it is a credit
to the trade and getting better all the
time."*
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Railway Wages and the Economic Tendency

Are the Demands of the Employes in Accord With the Signs of
the Times?—Influence of Money Pressure on Prices Scale—

Did the United States Railways

The consuming classes in America
have noted with satisfaction the var-
ious signs and indications that the cost
of living may be lower in the near fu-
ture. Householders of every class have
been exercised and perplexed by the
high prices that have prevailed for the
articles they had to buy.

The matter of high prices has been a
more pressing question in the United
States than in Canada; and it is na-
tural that relief should first be exper-
ienced there. A number of causes now
appear to be operating to relieve the
situation. Monetary pressure is always
a potent factor in lowering commodity
prices ; and monetary pressure has been
distinetly threatening on both sides of
the boundary line.

Another factor working in the same
direction is the political situation.
That seems to promise a lowering of
the United States tariff sooner or later.
A lowering of the tariff by Washington,
under present conditions, should result
in lower prices for commodities on the
other side of the border. But, if it be
assumed that the Washington tariff be
greatly lowered without any change be-
ing made in our own tariff, the fact
might operate to increase the cost of
living in Canada while lowering it in
the United States.

That might come to pass as follows :
It is our natural products that the
United States want—wheat, butter,
eggs, meat, lumber, ete. If buyers
from the neighboring republic are
strongly in evidence here, competing
most vigorously with the buyers for
home consumption and the European
buyers, the chances are that those pro-
ducts would rise in price. The Cana-
dian producers of them would benefit,
but Canadian consumers would have to
pay more for them. That would be a
case wherein a happening outside of
our control—viz., the lowering by the
Washington authorities of their own
tarifi—would tend to make the cost of
living in Canada higher and in the
States lower than at present.

In several different directions the
level of prices has been receding. Wheat
and cotton have fallen, and the iron
market has been sensibly weakening.
This points distinctly to a lower cost
of living.

But one recent happening in the Unit-
ed States had an important tendency
in the other direction. It was the wage
increases granted by the railroads. It
is said that the railway companies have

Make an Economic Mistake?

already, in the past year, granted wage
increases to their employes amounting
to $130,000,000 per year, and that in-
creases amounting to a further sum of
$70,000,000 are immediately in pros-
pect. When they made those increases
the railway companies probably under-
estimated the strength of the resistance
that would be offered to the increase
of freight rates by which they expected
to reimburse themselves. Now it is
just possible that the great difficulty
experienced by the United States rail-
ways in adjusting their revenue sched-
ules to the higher plane of overating
costs is due to the prime fact that the
recent move to increase wages was an
economic mistake ; in other words, it
may be that that action was in a
direction opposite to the general econ-
omic tendency of the times. It may
turn out to be the case that the cost
of living will continue to fall lower and
lower ; and it is upon the argument of
a high cost of living that the demands
of the railway employes for higher
wages were based.

Until the tendency of the times is
more clearly apparent it can be said
that the railways in Canada are wise
in resisting demands of their employes
for large wage increases. Perhaps those
parties who have been so loudly ap-
plauding the demands of the trainmen
and condemning the attitude of the
companies would not be so forward if
they had a better understanding of the
results almost certain to follow if their
advice were taken and wages jumped
up to a high level.

The large shippers throughout Canada
have a lively enough sense of what is
involved in a big wage increase by the
railway companies. They know that
the next thing to be expected would be
an increase of freight rates, and a dim-
inution of their own profits. If it were
more generally known that an increase
of large proportions in the rate of
wages paid by the railway companies
to their employes would have its effect
in increasing the expenses not only of
the shippers, large and small, but also
of every man or woman who earns a
salary or lives upon a small income,
there would be less frothy talk about
the rights of the railway workmen and
the tyranny of the big railway com-
panies. Of course, the railway workmen
are entitled to proper consideration.
According to their own report the C.
P.R. and G.T.R. trainmen were, up to
a short time ago, paid higher wages
than the employes of the American
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roads in the same territory. They want-
ed no standardization of wages then.
The U. S. roads, however, increased
their pay so that the Canadian roads’
employes were getting the less rate.
Then the C.P.R. and G.T.R. men be-
came advocates of standardization of
wages.

RECENT TRADE DOINGS.

Ontario.

B. A. Belyea, grocer, Toronto, has
sold to M. Foreman.

G. A. Newton, grocer, Toronto, is
succeeded by R. Gardiner.

A meeting of the creditors of the es-
tate of Joseph Stang, grocer, Hawkes-
bury, is called for the 8th inst.

A meeting of the creditors of the es-
tate of Chas. E. Muffitt, general mer-
chant, Coe Hill Mines, Ont., was called
for this week.

Quebec.

Mrs. A. Monier & Fils, grocers, Mon-
treal, have dissolved.

J. A. Cote, general merchant,
Amqui, Que., has assigned.

Assets of Brault & Co., whoesale gro-
cers, Montreal, are sold.

N. Turecotte, wholesale grocer, Quebec,
is dead.

T. A. Chapin, general merchant, Mon-
treal, has registered.

E. Reeves & Co., grocers, Montreal,
are beginning business.

The American Tea Cofiee & Spices
Co., Montreal, has registered.

Mrs. E. Gates, general merchant,
Waterloo, Que., has assigned.

Assets of D. Masson & Co., wholesale
grocers, Montreal, are sold.

Barbeau & Godbout, wholesale gro-
cers, Quebec, have registered.

Assets of D. Spinelli & Co., manufac-
turers of macaroni, ete., Montreal are
to be sold.

Assets of Raymond & Frere, whole-
sale grocers, St. Hyacinthe, are to be
sold on the 11th.

Maritime Provinces.

R. C. Campbell, of Campbell Bros.,
grocers, Sydney, N.S., deceased.
Johnson & Co., general merchants,

Port Hastings, N.S., have assigned to
G. O. Forsyth.

Western Canada.

Chicago Household Supply Co., Bran-
don, Man., dissolved.

Moses Cohen, grocer, Winnipeg, Man.,
succeeded by Glusman Elis.

Pritchard & Hickman, grocers, Cal-
gary, Alta., sold to Jas. Hadden.

R. A. McEwen, general merchant,
Aylesbury, Sask., sold to N. Wasser-
man.

P. C. Larkin, Salada Tea Co., with
his wife and daughter, arrived home last
week from a three months’ pleasure trip
"to the Old Country. Mr. Larkin visited
Holland, Belgium, France and England.
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LESS OPTIMISTIC OUTLOOK,

The erop outlook at present is not so
promising as it was two weeks ago. The
cause is the lack of moisture.

Reports eontinue to come from the
west telling of the great damage being
aone by the heat. However, we believe
that many of these are exaggerated.
A special representative of The Cana-
dian Grocer is at the present time in
southern Manitoba and while he re-
ports erops there badly burnt for lack
of rain, the outlook in the northern
part of that provinee is mueh better.
Rains have fallen recently there as well
as in Saskatchewan and northern Al-
berta which will assist materially.

It therefore looks as if those who have
been predicting a complete failure of
western crops have been astray. Tha
crop under area in the west is some
1500000 acres in exeess of last year
which, under average conditions, means
about 20,000,000 bushels. The damage
would have to be great to even over-
come this.

Eastern Canada is also badly in need
of rain. The strawberry erop is being
shortened in a hurry and peas, tomatoes,
oats are also suffering.

Yesterday’s rainfall, however, will do
much to aid the growing erops. More

will ]ikt-l)' follow.

OLD POTATOES CHEAP.

The potato market just now presents
a feature that all retailers handling them
should be aware of.

So far as the Toronto market is con-
cerned old potatoes are a drag. It is
estimated that there are some 20 cars
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on that market awaiting buyers. They
can be bought for as low as 30 cents a
bag and some dealers are credited with
the statement that they cannot give them
away.

A number of cars have been placed in
cold storage to prevent them from
sprouting as when this oceurs they be-
gin to soften. This in the past has sel-
dom, if ever, been resorted to.

GETTING NEWSPAPER AID.

In various places the local newspaper
can be used with good results in educat-
ing the people on shopping early.

At the present time the ‘‘Dundas
Banner,”” Dundas, Ont., is advocating
this. It points out editorially that an
auxiliary of one of the churches adopted
a resolution against long hours and es-
pecially on Saturday evenings.

Not only that but its members ac-
tually aid in bringing about this condi-
tion of affairs, as the following indi-
cates

“We pledge ourselves to so ar-
range our purchases, and to use our
influence to induce others to do the
same, so as to allow the merchants,
their clerks and delivery boys to get
away from their respective places of
business at an earlier hour than
they are now permitted to do.”

The ‘“‘Banner’” says that this is a
step in the right direction and thereby
assists in educating the public on pur-
chasing early.

Merchants in other towns and cities
anxious to have early closing, and
particularly in the summer season, can
easily enlist the services of the local
press to aid in educating the public.
They can usually obtain this aid for the
asking, as newspapers are always will-
ing to help in such a humane cause.

BEATING OUT THE PEDDLER.

Grocers in the larger centres will just
now experience considerable opposition
in the peddler selling fresh fruits. These
men go from door to door shouting out
their prices which are usually lower
than the grocer can afford to give.

This opposition must be offset by
some means. Advertising is one. If a
grocer advertises that the quality of his
fruit can be absolutely depended upon
he will obtain much of the trade taken
from his territory by the transient
trader.

He must be careful to back up his ad-
vertisement statements. If he says his
fruit is sound and flavory, it should be
so; and if he wants to successfully
compete with the peddler it should be
sound.

The grocer can also do a great deal
by diplomatically comparing the guality
of the fruit he sells with that of the
transient trader,

3+

RETAILERS GIVING AWAY
PROFITS.

‘““What’s the use of giving it to the re-
tailer—he’ll only give it all away !”’

One of the delegates at the Kingston
convention of retail merchants told a
story in which the above was the cen-
tral point.

He was listening some time ago to a
conversation among manufacturers
when the question arose of allowing the
retailer a certain fairly large profit on
manufactured articles.

The discussion progressed for some
time until one of the number asked :
“What's the use of giving it to the
retailer—he’ll only give it all away ¢’

Retailers must admit that there are
many among them to whom this ap-
plies. Once they secure 3 fair profit on
an article they cut down the price to
the consumer in order to beat out their
competitors on the other side of the
street.

This shows tie need of a better un-
derstanding among retailers and a bet-
ter knowledge of the business. It means
that retailers have to be educated and
this can be done to a large extent
through association work in each town
and city.

There is certainly no use in a manu-
facturer allowing the retailer a better
profit than he has been getting if he is
going to give it away—the manufacturer
in such g case thinks he might just as
well keep it himself.

Retailers must maintain prices and
they can usually do it by giving quality
and service, and by newspaper and
window dressing advertising.

GOOD STORE FIXTURES NEEDED.

While it is recognized as good policy
on the part of grocers to handle only
goods that bear a reputation, quality is
not everything. Almost every store of
any respectability nowadays sells pretty
fair goods and gives pretty fair values.
It is no longer a Singularity to do this;
no longer a sure passport to public
favor.

Of course, no store can be permanent-
ly successful unless it sells good goods,
but retail grocers must guard them-
selves against believing that good mer-
chandise is the only requisite.

Attractiveness of store appearance, in-
side and out, has become nowadays a
potent trade-winning factor.

Probably no one thing has so much
to do with the impression a store pro-
duces on its visitors—not even atten-
tiveness and courtesy of the sales peo-
ple.

Surface indications determine the
judgment of the masses of buyers. They
are not, in the main, discriminating
judges of the merchandise, however
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much they may fondly cherish the delu-

sion that they are.

But everyone, however little fitted he
or she may be to accurately analyze the
general character of a store’s merchan-
dise, is certainly always capable of

judging a store’s general appearance.

Quality of merchandise and prices be-
ing fairly equal, the store that is at-
tractive in fittings and arrangements
will outdraw two to one the store that
is rather old-fashioned and common-

place in these respects.
The store, with an old-fashioned,

dingy-looking front, with old counters
and fixtures, and a jumbled up, un-
kempt-looking stock, is laboring under
heavy handicap which it will take more

than good advertising to overcome.

Good advertising will not offset the

effects of bad stockkeeping.

Keeping stock in good order, having
everything neat and orderly and serup-

ulously clean, is an absolute essential
to restful advertising.

Advertising can bring people into the
store, but it cannot make them buy or
induce them to visit the store a second
time if the first visit is unsatisfactory.

REDUCING COST OF DOING BUSI-
NESS.

In another column of this issue there
is an item referring to the organization
of Barrie, Ont., retail grocers.

At the same time as they formed
their association they agreed to deliver
goods to the public at stated periods
only. They decided to do this in order
that their delivery expenses should be
cut down.

This is a wise move on the part of
these men. If the public can be educat-
ed to order their groceries in time to
catch certain deliveries—and the exper-
iences of many show that they can—
retailers stand to save money in de-
livery expenses. Money saved is money
carned and the sooner the merchant
brings his cost of doing business down
to the minimum, the sooner will he be
in a position to get the most out of
his business in dollars and cents.

If at future meetings of the Darrie
Retail Grocers’ Association, the mem-
bers can be shown other systems and
means whereby they can reduce their
expenses, the association will continue
to hold its present membership and
gather in those now outside its fold—
if there are any.

PRACTICAL SALESMANSHIP.

Stretching a six item order into one
that fills the order pad and at the same
time retaining the confidence of the cus-
tomer is a sign that the grocer is well
up in the art of his business.

The writer had the pleasure of talk-
ing to a grocer in his office this week
and witnessed several examples of abil-
ity ‘which he demands from his clerks
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and at the same time possesses him-

self.

The telephone rang and in answering
it he received a fairly good order. He
promised a prompt delivery as request-

ed and then suggested new peas, and

got that order. He enquired about
strawberries for preserving, explaining

that the prospects were not toward

higher prices and concluded with a sale
of a dollar’s worth—13 boxes. He tack-

ed on several other items before he had
finished.

The bell rang withing a few minutes
for an order from another customer and
to a certain extent he repeated the
same performance. It seemed so easy
to him. He conveyed the idea that he
was solicitous that his customer did
not forget anything and also that she
should share in the seasonable goods
which he had received that morning.

Salesmanship is a great asset in the
grocery store, but everyone is not a
salesman of the type that metaphori-
cally stretches a ‘‘three bagger into a
home run.”

MAY RAISE CARLOAD MINIMUM.
Active preparations are being made
by the Montreal Board of Trade to
gather data for presentation to tk_xe
Board of Railway Commissioners in
connection with the proposed increase in
the carload minimum weights on prac-
tically all the Canadian railways. The
matter is one of considerable impor-
tance to shippers as the increase in the
carload minimums is very considerable,
the present minimum of 20,000 pounds
being increased to 24,000 ; the 24,000
to 30,000, and the 30,000 to 36,000.
The proposed change will increase the
difficulty of small retailers and jobbers
in assembling a carload of goods so as
to secure the better carload rates. If
the change is made there should be a
re-arrangement of the -classification of
mixed shipments in order to enable
shippers to include a wider range of
goods in mixed shipments in making up
a carload.

TAKE A HOLIDAY.

During July and August most men en-
gaged in mercantile pursuits will take a
week, fortnight or month’s holiday—that
is, if they are wise and can get away.
A respite from business cares and a rest
in some quiet place near the water is
helpful in enabling one te put additional
vigor into his work when the fall rush
comes on.

Some months ago The Canadian Gro-
cer suggested that retail merchants
give their clerks a holiday and, where
one is willing to do so, to pay the rail-
road fare to some grocery manufaetur-
ing centre where the clerk can, on pre-
sentation of a letter of introduction, be
shown over some of the manufacturing
plants where a foodstuff is manufactured.
In this way the clerk with a desire to

learn more about the business he is en-
gaged in can increase his knowledge and
selling powers while taking his holiday
and his employer will benefit by the en-

couragement given.

It is poor economy to neglect to take
a holiday or refuse employes a holiday
during the summer. The practice has be-
come an established feature in commer-
cial life and it will pay merchants to

live in the present and enjoy life now as
well as in the future.

All machinery requires a rest and the
human machine is no exception to the
rule. A rest frequently puts a sharper
edge on a razor, and a holiday will
sharpen up the merchant or clerk who
takes one during the warm summer
months.

CHEAP SCALES ON MARKET.

A typical case of departmental store
methods has just come to light and re-
tailers who have to meet the competi-
tion of the store in question should
take note of the incident. Manufactur-
ers, too, who sell to the big mail order
houses, can learn a useful lesson.

A manufacturer began making scales
and accepted an order from the depart-
mental concern for 1,000 family scales
at a certain price. Then he called on
the hardware jobbers and tried to sell
them at the same figure, but very nat-
urally got a turn down as it would be
impossible for the jobbers to protect
their retail customers and allow them
to meet the mail order price.

The scales were given the government
stamp and delivered to the depart-
mental, which used them as a leader,
the price quoted being very close to
cost. The goods went out and in a few
days complaints began to come in. The
scales soon went out of order, the
castings being rough and poorly made.
The Winnipeg branch of the depart-
mental, it is understood, refused to dis-
tribute any of the scales and the stock
in hand is left for sale to mail order
buyers in Ontario and the East.

The government stamp is not likely
to be put on any more of the scales
and the manufacturer who made the
mistake of catering to the mail order
demand for cheap goods will have diffi-
culty in living down the results of his
mistake.

Retail merchants who aim to build
up an enduring business will pay little
heed to the cheap goods sold by the
mail-order houses. By selling ‘“‘quality’’
goods and always emphasizing to cus-
tomers that ‘‘quality’’ rather than
‘““‘cheapness’’ is the store motto, the
confidence of customers will be won
sooner or later. The retailer should,
of course, be prepared to meet the de-
mand for certain lines of cheap goods
but should hesitate to follow the de-
partmentals to the extreme they have
set in aiming at ‘‘cheapness’ at the
expense of ‘‘quality.”
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The Markets—New Pack Strawbemes to be Short

Reports Indicate That This Will be the Case—Hot, Dry Weather Ripened the
Fruit Barly—Last Year’s Pack Almost all Sold—Heavy Consumption of Sugar
Due to Preserving Season—All Dried Fruits Firmly Held in Primary Markets

See also Provisions, Cereals and Fruit, Vegetables and Fish Departments on pages following.

QUEBEC MARKETS

POINTERS—

Sugar—Still high with excellent de-
mand.

Canned Canadian Peas.—None in the
market.

Evaporated Apples.—Bare
None good to be had.

Montreal, July 7, 1910.

Midsummer dullness has not exactly
taken hold of the grocery trade, but it
is present. The big demand is for su-
gar for the preserving season. This \sill
most likely keep up for many weeks
come. Strawberries are now ret .nlm:
as low as one dollar a dozen boxes and
this will be the limit of the miarket.
The season will be covered by other
berries right away and soon raspberries
and thimbleberries as well as currants
and gooseberries will rule.

Canned goods of all kinds find ready
sale, owing possibly to the camping
parties, the picni¢s and the general ten-
dency to avoid labor and especially
cooking labor. Women and men agree
now that the canned goods are 0. K.
and so with purity and safety assured
everyone uses canned goods.

A strange anomaly in canned goods
has occurred in that the canned peas as
far as Canadian goods are concerned
have been exhausted. Not a can is to
be had. One big jobber held a large
stock of these peas and held them at a
good stiff price, in fact at 72e¢, and then
advanced them owing to scarcity to $1
and still the demand kept up and has
kept up until not one can is available.

One firm here have reduced their pack-
age flour ten cents a case. This seems
strange in the face of 'an advance. in
the loose flour. -

—

In evaporated apples a- bare market
exists and there is a likelihoad of a
shortage before the new erop comes in.

Sugar.—A splendid demand has set in
for sugar. Although no change in prices
has taken place the call for all grades
has been heavy all over the ecountry.
The preserving season has occasioned
this as well as the eonsumption in eool-
ing drinks, ete. Everywhere the antici-
pation is that sugar will go up.

market.

REBSRE

Plrh lump, boxes, 100 ibs.
50 1bs.

" “ “  25lbs.
Red Seal, in cartons, each.

FrOSLANS RN
*
>

BBBRYRIREL

ANANNAD NN DD
233883

-
o

und yollow may be hld -v. Sc
" above bag prices.

Svrup and Molasses.—This is the dull
season for these lines and little new has
transpired. No change in prices.

Fancy Barbadoes molasses, El.mcheom

. e * rrels ...

4 half-barrels,
Choice Barbadoes molasses, puncheons.
s% 14 o barrels ...

oocoocooO
BREEERs

HORRE~-O0000 " 00000

Antigus .
Porto Rico
Com:yrupm

BEERBRTLEREREL LY

251b. p‘l
(‘ues, 2-1b. um 2 doz. per case.
b. 1 doz e

“ 10db gdor
' 20b. doz.
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Tea.—The Japan tea market is about
stationary. Little change has been
shown in price, but the new stock has
been felt everywhere. The enquiry has
been good and demand strong.

Japans “Fine..........
Medium . >
Good common
Common
(’eylon—Hruken Orange Pekoe..
Pekoes . o
Pelme Houchongs
India—Pekoe Souchongs
Ceylon greens— Young H)wm
yson . 7

coococcoOooOoOOO
SERNERINRE=VRRKL

(-um:vnr.lrm =
China greens- l‘mxsuey gunptm.ler low grade
pea leaf. .
pinhead

©
@

Coffee.—There is a brisk demand for
good coffce, but no change in prices
has occurred. The coffee is stead-
ily increasing in sale and this is evi-
denced by prosperity everywhere.
Mocha......... 018} 025 Santos

t 017
Rio, No. 7.. 010 012 5 018

.\lurnuaxlm‘.”“.- 0 1]

Spices.—Ginger and peppers are sell-
ing well and most likely will continue
up to the pickling season. Spices gen-
erally are selling very well. A good de-
mand for high grade spices has always
shown a sign of good living. Spiced
foods generally go with prosperity.
Prices remain the same.

Per 1b

Allspice (.lngnr nhnle 020
Cinnamon, whole 0 16 C 020
“  ground 0 15 ¢ h .so 075
Cloves, whole... 0 18 f\'nlmngﬂ 0 60
Cloves, ground . 0 20 3 Peppers, black. . 018
Cream of tartar. 0 23 2 = white . 025

Dried Fruits.—The prophecy that bad
weather had occurred in the countries
of production has caused some alarm,
but no definite report as to upward
trend in prices has been announced. This
is the quiet season for dried fruits al-
though every grecer in the country is
vitally interested in the crop.
Cumnu, fine !ﬂlntm per 1b., not cleaned

"cleaned.. ..

Patres, perlb.....cooc00nee. =
Vostizzas, per Ib

cooo

coo0coo
588828 §R3I8S 83

Raisins—
Australian, per Ib., (to arrive)
014 seeded raisins e
fancyseeded, 1-1b.
loose mnnmu-ln, :Lcro'n per ib... 0°07
4-crown, per Ib.

cocoeoo

sultana, per b

36

Malaga table raisins, Rideau clusters, per box.
Valencia, fine off stalk, per 1b
= select, per 1b
» 44:ruwn layers, per 1b

Nuts.—Peanuts are the ruling feature
in the nut lines. The ball games, parks,
picnies, ete., all tend to enlarge the
sale of peanuts. The call has been
greater than ever. Country merchants
will find now that the fourth of July
is over that U. S. tourists will leave
their homes and most likely will find
their way as hundreds do to Canada.
The peanut sale to the Yankees is al-
ways large, in fact they do not feel at
home without them.

In shell—
Brazils...... : coeee. 0144 0 15
Filberts, ‘inll) wrlb 01l 01%
- Barcelons, per lb. .. 010
Tarragona annd. per 1b..
w alnuu ﬂrennhlos perlb..

Marbots, perlh
Cornes, perlb

Shelled -
Alumnda 4<crown wlecled per 1b
3<crown

2-crown .

(in bags),

“

Peanuts—
Spanish, No. 1
Virginia, No.

Pecans, perlb....

Pistachios, perlb. ..

Walnuts—

Bordeanx halves

Brokens.

Fvaporated Apples.—Bareness rules in
this market. In fact there is shortage
in this line and no doubt there will be
some high prices ruling for good stock
before new goods come on the market.
Evaporated apples, prime ¢ .. 008

jeans and Peas.—A steady demand
Leeps up for beans and peas. They seem
to be staples in Quebec provinee. Prices
are unchanged.
Ontario prim¢ pea beans, bushel
Peas, boiling, bag
Rice and Tapioca.—Steadiness rules in
these popular branches of the grocery
trade. They always remain in good de-
mand owing to their wholesome good
purpose as food makers. No man ecan
gainsay the rice and tapioca dessert and
all through the season they hold strong-
ly.
Rn'g-, grusde B, l'ﬁ"' 250 pounds
- o T
e pockets 25 pounds.

" 4 pockets, 12} pounds
£ gndn:‘r_c., 12& poun

“ 50 Iy
- kets, 25 pounds
» pockets, 12§ pounds.. 55
Tapioca, medium pearl.............ovvvvvnnnnnns 0 05§

LIRS LI LININI N
RBRTBBS2ES8R

CANNED GOODS

MONTREAL.—The notable fact of the
week is the shortage of canned Cana-
dian peas. This, as already recorded,
is remarkable because one house which
was heavily stocked ran the price of
the remainder of their lot up from 72
to $1, and still the call kept up. It
merely shows the value of precaution
in such popular lines. Canned peas are




a staple call in all households and they
are as popular as any potatoes ever
were. The 1dea suggests great possi-
bilities for a ‘‘corner’’ at other times.

THE CANADIAN -GROCER

wtonbe:
Olover Leaf and Horses

brtnd: salmon:
-1b. talle, dozen ....

Red Spring, doz. ....

Dried Fruits.—This market is gener-
ally firm. California prunes are firm
with a steadily rising market. The
spring demand from retailers was heavy

The canned g oods trade generally is
excellent. Fish and fruit and all vege-
tables are in steady demand. The sup-
plies in most lines_are ample and the
prices are well maintained.
Lobsters and sardines are

but of course now it is slackening. Sul-
tana raisins in the primary market are
up and Valencias are also strong. Cur-
ranats still continue strong in Greece,
where the crops have not been extra
good, due to wet weather. Loecally cur-
rants are moving freely. Figs and dates
are out of date.

-1b. ﬂnu, dozen ....
1-1b, flats, dozen ....
Uther salmon prices

Lobsters,
Lers, peraovzen ...

are:
Humpbacks,doz U %5
Lohoes, pur doz. 1 4

ONTARIO MARKETS

POINTERS—

Sugar—Heavy demand.

Starch—May be a drop.

Canned Strawberries—New pack short.

Dried Fruits—Firm.

Toronto, July 7, 1910.

Despite the hot weather wholesalers
report business good. Some were even
behind a day or more in shipping oOr-

reported

scarece, but thig will soon be remedied

with new produects.
No change in prices.

Peas, standard, dozen

Peas, early June dozen......

Peas, sweet wnnkled, dozen..
Peas, extra sifted, dozen

D et Bt et
RN
bl ]
o
Tttt 0D Bt DD Bt Bt et D O O D et et s et
e

-—,
-
. coococoo

Bame fruit in 50-1b. boxes § cent 1
Apricots—

. ecv
I RE:

ders. The heavy demands being made Oholos, 25 b boxes.
ants ’ on sugar have much to do with this and Fancy, *
July 52::3:3%2 sugar orders always have a few other E:ﬂdied-ndDr-lned Pef)’”ﬁ e
eave Plum.;. Greengage, dozen ron

goods attached to them. The sugar
market remains firm and there is no
prospect of a decline in the near fu-
ture from natural influences.

T'he new canned goods pack is being
closely followed and as explained below
new strawberries are likely to rule fair-

009
011301
Plums, Lombar do:.er., g Ai012)
Lawtonberries, 2's, d>=en
Clover Leaf and Horseshoe brands salmon—
1-1b talls, per dozen
-1b. flats, per dozen,
-1b. fiats, per dozen ,
Other salmon—
Humpbacks, dozen
Cohoes, dozen .
Red 8pring, dozen

SITERRIZLRIY VILER

se3

G

B ket et D bk et

i Red Sockeye, dozen .. ® 1y high. All old pack goods are firm
oh s e and many are in short compass.

$1.25.

e
—
-

et et
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-b. fists, doz., 82.40; 1-1b. tals, doz.,
-1b. flats, doz., $4.50.

Minced collops, 2s. ..
Corned beef hash, 1s.
Corned beef hash, 2s.
Jellied hocks, 2s.....
Jellied hocks, 6s. .. ..
Paragon ox tongue,

1

W
b 3 WD
8 8 83 88BEE
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Paragon ox tongue, 2s
Ptmuon ox tongue,

©

Sww.eg oxdull
Stewed kidney, 1
Stewed kidney, 2s. ... Snced smoked beef,}s

Minced ocollops, 1s... Bliced smoked beef, 1s 2 60

TORONTO.—Practically everything in
the canned fruit and vegetable market
is firm and wholesalers generally are
quoting slightly higher prices.

There have been few strawberries or
raspberries held over and from all re-
ports the strawberry pack this year
will be comparatively light. This has
been due to the shortening up of the crop
by the excessive heat. Canners, too,
have had to pay a high price for their
berries ; as high as 8 cents has been
ruling. No doubt there were consider-
able quantities picked up at lower
prices apart from the contracts made
with growers. Taken altogether it looks
as if canned strawberries were going
to be fairly high and firm. No prices
have yet been quoted for present pack.

Weather conditions have not been
conducive to a good pea crop and mar-
ket is practically- bare of canned peas
now. The outcome is obvious unless
the weather redeems itself in a hurry.
Growth of tomato vines has been hin-
dered also, but of course, little can be
told of the tomato erop until August.

Raspberries have ‘only begun to ar-
rive and the future of the canned rasp-
berry market is therefore uncertain. It
must be remembered, however, that
the raspberry fruit can stand a great
deal more heat than the strawberry.

The trade should remember that there
will be no advance opening prices this
year. Canners intend waiting until the
pack of each fruit or vegetable is well
under way before prices are named.
Red pitted cher-

o, Moo sice 175
Gallon apples... 225 275

Bartlett penn—
Heavysyrupe,2's .... 165

B et bt 00 b 8D
EREB588 8 885

-

28
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Moisture is required soon if the pea
crop is to be near normal ; the same is
true of tomatoes although its is rather
early to predict anything about them.

There is a possibility of a decline in
starch some time soon ; the market at
any rate is not at all firm, although
the demand is good.

Sugar.—Sugar is the great moving
spirit of the grocery market this week.
Both refiners and wholesalers report
splendid business in spite of the hot
weather. KEverybody is buying sugar of
course for preserving operations since
the fresh fruits are coming in abun-
dantly. This trade is likely to last for
some time and there is little chance of
the market declining. Raws are dearer
while in the U. S. some refiners have
lowered prices simply to try to get the
trade. In Canada refiners are holding
firm and if any change should take place
here it will likely be upward.
Paris lumps, tn 100-1b. boxes

* in50b. ...

Dominoc.
Redpath extra granulated .. i

SLELIIERER

VAN AN RANND RO D X3
© =
<
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Syrups and Molasses.—thle this is a
slow season for these goods, wholesalers
and manufacturers report a fair trade,
particularly in syrups. This article
seems to be gradually becoming a
staple.
g’l{wuﬂnl. 2 doz.

Maple Syrup—
Gal ‘?ns.Gl.omae
“

New Orleans,
medium .....

Barrnh.;')é'rAil':“
Half barrels, Ib. ...
uarter

Barbadoes,extra
hnc{t
Porto Rico .

extra fancy..
Valencias, selected

Seedad 11b packets, fancy.
}g oz. pwckeu. chonce

Tea.—The tea market is as strong as
ever and it is the opinion of those
closely in touch with the trade that tea
will not be as cheap as it was 3 or 4
years ago, for at least the next 10
vears. The chances are that it will be
dearer due, to some extent, to the
planting of Tubber trees in tea gardens.
What effect this will eventually have is
hard to tell. Some even hold that it
will not influence the market. Planters
are devoting attention to planting rub-
ber on new grounds instead of tea and
as the consumption of tea is increasing
every year and the production not, the
ultimate result can be easily judged.

High prices are ruling on the London
market.

Coffee.—The usual fair demand exists
for coffee. The future primary markets
are likely to be higher.

Rio, roasted..... 012 015 Mocha, roasted.

Santos, roasted. 013 017 Java, roasted...
Maricaibo, ‘* 014 020  Rio green.......

Spices.—Demand for ginger, whole
cloves, and cream of tartar has been
good. Whole cloves are likely to be
higher as the production is not heavy.
Ginger too is advancing with the lower
grades particularly scarce. The pickl-
ing season will be in by the end of the
month and retailers should be prepared
for it.

Peppon hlzcli 015 018 Cloves, whole. ..

Mace, ground. ..
M1 xed pickl

vbuhf

Ginger.
Cinnam:
Nutmeg...

coco cecoco
RRe BaERR
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Rice and Tapioca.—These staples are
selling freely, particularly rice, which is
such a splendid food. Primary markets
are firm in both for reasons which have
already been stated in this column.




"

PRSP

- e

3
J

2X=S8288 8

Nuts.—Apart from peanuts the nut
market is not cutting much of a figure.
Peanuts, however, are in great demand
at ball games and stands on corners
sell large quantities.

EegeccgRc=

Evaporated Apples.—These goods are
pretty well cleaned up. There is little
export trade, and it is hard to get good
spot goods. The weather too is against
shipments. Some wholesalers are sell-
ing off their stocks at whatever they
can get. The standard price is 74 ets.
PR APIIIS. . .o cooo00esssesssessnse sosone sose LE1Y

Beans.—This market is rather quiet
but there are no changes in prices. It
is interesting to note that just a year
ago beans had reached their highest
point in years. In comparison present
prices are much lower.

Hant gt

MANITOBA MARKETS

POINTERS—

Reduced—Prunes, peanuts, evaporated
apples. ¢

Stronger—Currants, sugar.

Winnipeg, July 7, 12_10_.

Whether it was the extreme hot wea-
ther of the past few days that has
changed tne condition of the general
market, is difficult to design, but a re-
markable change has taken place. It
may be that it was too hot for whole-
salers, travelers and retailers to work
and the trade was amply taking care
of itself. It is probable also that peo-
ple over the entire west were eating
little and drinking much. At any rate
lemons have gone up about $3 per case
and almost everything else except
fresh fruits has gone down. It mwvst
be remembered, however, that retailers
were stocking heawvily for the past few
months and it is likely that the quiet-
ness that prevails at present in the
ordering will be a good thing for the
retail trade, since the tendency to over-
stock is altogether too prevalent.

The proverbial hand to mouth condi-
tion describes the trade this week ery
aptly. Collections are slow and every-
one is looking eagerly for ieports on
the crop condition so as to estimate
the cash circulation next fall. The hot
weather everywhere in the west has
given the vast wheat crop a setback
and at present cool, moist weather is
very much needed.

Sugar—The trade in sugar is only fair
at present, although the hot weather of
the past two weeks has greatly increas-
ed the consumption. It is evident that
retailers had stocked heavily when the
tide of immigration was at its full.
Reports are prevalent that the raw

THE CANADIAN GROCER.

product both in beet and cane is
stronger, but there is no change what-
ever in the market conditions this
week.

B
rosl

Foreign Dried Fruits.—The hot wea-
ther has stimulated the dried fruit
trade this week, since in many centres
fresh fruits and vegetables cannot be
had. The raisin market is well main-
tained, while prunes have been slightly
weakened in an eflort to dispose of
superfluous poor quality. This is only
temporary and a much stronger market
is confidently expected in prunes. Cur-
rants -nd dates are maintained at last
week'ss reduced prices.

orange .... 010
ums, pitted,Ib 011 0 1 “  "“oltron. 0134018

Syrup and Molasses.—A comparative-
ly small quantity is going out just
now. Wholesalers’ stocks are quite
heavy and orders are being
taken for fall deliveries quite satisfae-
torily. The following prices rule to-

DR BOF GIID. o+ 555 versossoasescoosssoncesnse am
19 51b. tins, per case. 1%
6 10-1b. tins, per case 23
3 20-1b. tins, per case 245
Half bbls., perlb..... 0 03}
Barbadoss molasses in §-bbls., per gal. .. ee 080
Gingerbread molasses. § bhls., pergal................ 040
New Orieans molasses, § bbls., pergal....... ....08 08

Nuts.—Almonds and peanuts are hav-
ing a big sale. Walnuts are reported to
be moving slowly in retail centres. Pea-
nuts are abundant and the price is re-
duced about 1 cent.

Shelled Walnuts, in BRI o6 ssuecassacnsnnne 0%
o4 - -:l'l.nl.wlb.. . 0381
*  Almonds, in boxes, perlb... . 035
” -, small lots, per Ib e 038
Peanuts, Virginia, per 1b............ ..011 013

Rolled Oats.—There is little moving
just now as may be expected during
hot weather. Wholesalers are active
on the rolled oat market, however, in
an endeavor to put it on a more sub-
stantial basis next season.

Rolled oata, 80 Ib. sacks, per 80 Ibs... 165
- “ - - ” .u
“ P 045
- L9 * (8, 10m), 210

Tapioca and Sago.—These lines are
gopular everywhere, as wholesalers are
uying up heavily in anticipation of a
big advance. Plants are being destroy-

38

ed in crop centres and the product
likely to be decreased.

Beans.—There is little to report on
this product. There is not much mov-
ing and only small orders are being
made up. The market next winter is
expected to be good.

Evaporated Apples.—These have come
down again and the price to-day is 8
cents. The effort to boost the price at
this season of the year was futile. When
the fresh fruits are off the market and
new evaporated stock arrives the price
will certainly become stronger.

BRITISH COLUMBIA MARKETS.

Vancouver, July 7, 1910.

The price of flour is quick to respond
to any change in the prospects of the
wheat crop. This week, as a result of
advices from Winnipeg that the hot
weather had affected the wheat, the
price of flour was jumped from $6.50 to
which point it had only been recently re-
duced, to $6.70.

Local eggs have advanced to 35 cents,
with eastern at 28c and 29c.

Strawberries are drawing to a close
for this season, with a drop in the price
to $2 a crate. The general figure has
been about $2 50.

Butter, local

%0 030
25 028
& 0 184
o 014
08 0
n : oﬂ!
017
70
0 Toosl ton . §60 10 00
9.9 Cal. Burbanks. . .... 32 00
ot .13
E e ;a
apples......... .... 0 08} .
Butter, ’ :"
dairyin tubs.. .... 025 .
Butter, Eastern 2 0%}
, choios. . ... 02 650

NOVA SCOTIA MARKETS.

Halifax, N. S., July 7, 1910.

The flour markets are now attracting
the attention of the wholesale grocery
trade. This week the dealers received
advices of an increase of 25 cents per
barrel in the price of flour, but so far
it has not been put into efiect here. The
local dealers bought large stocks when
prices were low, and as a result they
are in a good position at the present
time.

The receipts of butter continue and
prices are low at present. The receipts
of eggs are falling but the price has not
varied much.

Dealers report that business is in good
volume in all lines of fruit and veget-
ables. Bananas are still in good de-
mand and receipts continue to be rapid-
ly absorbed. Lemons have scored a
sharp advance being quoted at $6 for
300 count. This, however, is partly to
be expected at this season on account of
some decay, and the large demand.
Navel oranges are practically off the
market for the season, and firm prices
prevail for other varieties. Valencias
range from $6.25 to $7.50, and Mediter-
ranean sweets from $4.50 to $4.75.
American wax beans are high and scarce
at $4.80 per box.

Strawberries are now coming on the
market in large quantities and the de-

mand is §
the latter
per box.
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Butter—
Creamery pri
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Austrian, ba
granulated
Bright yellow
No. 1 yellow.
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hot
the

mand is good. The price dropped during
the latter part of the week to ten cents
per box. Ontario berries are also com-
ing on the market in competition with
{he local grown stock. There is a de-
mand, however, for all the berries ofier-
ing.

— Orarges—
(‘r'::::;y prints Valencias....... 635 760
perIb......oos caee 028 Mediterranean.. 4 50 4 75
Cresmery solids Pineapples...... 300 350
per 1b........ 023 0% Pork, American
Dairy, tubs, 1b. 022 023 bbl..cooee soes 30 00
Bananas....... . 175 75 Pork, clear bbl 31 00
Beans, box, wax .... 480 smoked 0 ls‘
Fresh eggs, doz. .... 019 Pork, fresh.,... 010 011
Sunn——d. A q‘::‘:l‘:ll ssos. DD
. .... §10 per bbl....... .v 500
A ranuisted 520 P fslend, beg ... 135
granulated ... .... X iy
Bright yellow. .. .... 510  Nova Segtin ........ 135
No. 1 yellow.... .... 48 Onioni panish
et o = Sl S 002
Flour h. wheat Onlons, Ameri-
porbhl........ NS can, perlb.... .... 0 02
Flour, Ontario Onions, Bermu-
blends, bbl... 495 520 Md" per box... .... 15
¢ ol
(::'u"l‘t;"_l_' e ie n':,m..lhb e 036
Strawberries,bx ... 010  Molawew fancy <, o
Lemons, Verdilli ..., 6 00 Rolled Oata,bbl .... 470

NEW BRUNSWICK MARKETS.
St. John, N. B, July 7, 1910.
Manitoba flour advanced 30 cents and
Ontario Flour was marked up 10 cents
last week. The quotation for the former
is now $6.65 and for the latter, $5.60.
The only reason assigned for the ad-
vance is the hot weather in the west,
which has resulted in a feeling that
there may be a loss in the wheat crop.
Native strawberries are now coming
in plentifully and are selling retail at
two boxes for a quarter. New veget-
ables are also making their appearance.

Sugar— Beans, hand
Standard gran. §

40 550 B&::'od.b\n... 220 235
Austrian * 530 540 yeldow
Yellows....vves 49 530 eye, bus...... 350 365
Flour, Manitobs .... 665 Cheese, new, 1b 0 14 0 14}
*  Ontarlo.. .... 5 60 Lard, compound
Cornmeal, 1565 160 b
g bbls. 315 3 20
Rolled oats, bbls 5 00 5 10 ron
Buckwhest, Pork,domestic
west. grey, bag 2 90 3 00 mess 28
Val. raisins, 1b.. 0 06§ 0 06} Pork,
Cal. raisins,seed- oan clear... 29 50 32 00
T 0(7]{0(!‘ Btrawberries,
Ourrantas, 1b 007 007 dozen....... ; | 180
Prunes, 1b...... 00564 009 Balmon, case—
Molasses, fcy. Red spring... 650 675
BBArbad::‘ gl 032 03 % h.... s
utter, b eaches, 2s,
lbr, 018 0120 Pdnnlllls 175 185
Butter, cream: eaches, 3's,
oy, Diesesr 04 ereves 28 139
Eggs,newlaid 020 023 Baked beans,
g5, CABe..... .... 019 dogen. .. .... 120 1%
::uu'.:;l, bbl. 125 18 Flsh—
ANn
Pad.... 1B I8 (i I8 48
Corn,doz.... 090 09 i - &
bi ... 476 500
Tomatoes, dz 100 105  pyoaters, box... 085 090
R aspberries, Harboursal-
e e~ N - R 016
o8, 1b ........ 03¢ 0 034 FreshGaspe-
reaux, cwt.. .... 100

AGAINST PEANUT VENDOR.

A delegation of retail grocers and
iruit dealers of Fredericton, N.B., re-
cently waited on the mayor to have a
license withdrawn from a Grecian pea-
nut vendor on street corners. Their
petition urged that the stands them-
selves were a nuisance and were also
dangerous on account of the gasoline
used to roast peanuts. It was also
stated that the vendor had no settled
place of business, was not a ratepayer
and was in direct competition with
ratepayers.

The Grecian has a license and there is
doubt as to whether he can be com-
pelled to stop business. It was decided
to have the police take the matter up.

THE CANADIAN GROCER

COLOR IN WINDOW LIGHTING.
By Emile Reugg.

The photographer’s ambition is al-
ways to produce a picture which will
flatter the real object. The same is
apt to be true of the window trimmer’s
ambition. He wants to give his objects
an effect which will make them appear
to the onlooker as if they are worth, at
least, twice as much as they really are.
This is what we call the art of creating
a desire.

How may we arrive at the best results?
There is at present much lack of origi-
nality in electric window lighting, ow-
ing to the fact that the art is compara-
tively new. I am now alluding to the
arrangements of the electric bulbs,
which, in many cases, are simply fixed
all in a row, like a ecrown all around the
frame of the window.

It is quite evident that the glaring
lights are almost blinding the eyes of
the passers-by. The storekeeper notices
also that the objects are not properly il-
luminated and he goes to work and ex-
changes the 16 candle lamps for 32
candle ones. The result is, as may
well be thought, far worse than if he
had reduced his lamps to half.

WATCHING THE PROFITS.

There was to have been a meeting in
Toronto during the week between the
bakers and the grocers section of the
R. M. A., Toronto branch, but at the
request of the former, it was post-
poned. The meeting is for the purpose
of finding out where each other is at in
the matter or prices and profits since
the new Ontario Bread Act came into
force. The grocers are anxious that, if
there is any change in prices, their
profits shall not be ecut down. One of
them remarked to a Grocer representa-
tive : ‘““two cents profit on a 10 cent
loaf is not the same as 2 cents on 12
cents.”’

This goes to show what grocers are
doing in order to maintain prices.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

W. E. Skinner, the Winnipeg agent of
the Ontario Lantern & Lamp Co., was
in Hamilton last week for the first time
in ten years. He was surprised at the
enormous strides Hamilton had made
since his last visit, as, like all western-
ers, he thought the ‘“Woolly West’’ mo-
nopolized all Canadian rapid growth. He
was present at the laying of the corner
stone of the large new wing the Ontario
Lantern & Lamp Co. are erecting on
their new property on Cannon Street,
just east of their present building. This
wing when completed will add nearly 50
per cent. to their present floor space,
and whilst they under-estimated their re-
quirements last November, they antici-
pate the new building will be sufficient,
at any rate for the next few years.

Dominion Canners, Ltd., Hamilton,
Ont., have appointed W. H. Millman &
Sons and C. L. Marshall & Co., their
brokers for Toronto. .

W. H. Millman & Sons, grocery brok-
ers, Toronto, have just received another
car of white beans.

At the second annual meeting of H.
W. Cole, Limited, wholesale grocers, St.
John, N. B., held on June 25th, a
dividend of 7 per cent. was declared for
the year ending April 30th.

A case of interest to grocers has been
decided in the provincial court of appeal
of British Columbia. Kelly, Douglas &
Co., Vancouver, brought action against
F. Shelly & Company, bakers, for the
price of certain sugar. It was admitt-
ed that the wrong sugar was delivered
to Shelly & Co., and subsequently
Shelly & Co. undertook to return the
same to Kelly, Douglas & Company,
by handling the sugar over to a team-
ster delivering other goods from Kelly,
Douglas & Company. The goods, how-
ever, never reached the wholesale firm,
and action was taken against Shelly &
Co. for the price, judgment being ob-
tained. Shelly & Co. appealed, and the
court of appeal set aside the judgment
with costs.

An Interior View of Geo. Williams’

Grocery and Confectionery Store,

Guelph, Ont.
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THROWA SPRAT

10 CAICH

You can't fish without good bait.

It's not the cost of the bait, but the knowledge of just what
bait to use to catch the kind of fish you are after.

A want ad. in THE CANADIAN GROCER is the right
kind of bait to use when you have any proposition of interest
to grocery dealers, clerks or travellers.

The cost of advertisement will be very small compared with
the results you will secure. 25c. or 50c. per insertion will pay
for a want ad. which may prove worth dollars to you.

Every day you delay you are handicapping your business.

If it is a set of old-style scales you have to sell, why not get
them out of the way and get the money for them which you
can use in your business?

If you want to sell your business, let the men know about
it who would be interested in buying it, and you will realize a
higher price than if you only negotiate with two or three people.

If your proposition has anything to do with the grocery
trade, try a Want Ad. in THE CANADIAN GROCER.
Address our nearest office.

THE CANADIAN _GROCER

MONTREAL : j01-70s Eastern Townships Bank Bldg.
TORONTO: 111-127 University Ave.
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Background for a Summer Camp Goods Window

Drawing Shown Herewith Represents One Suggestion — What
Goods Should be Given Prominent Display — Money in the

CANADIAN GROCER

Picnic Fruit-Basket.
Unless business is gone after with
creater vigor, than during the winter
months, the summer grocery trade is
iable to lag behind.

It should be the aim of every grocer
to increase his business every month
over the corresponding month of the pre-
vious year. To do this the merchant
must total every month his aggregate
sales. These should be listed in a handy
note-book so that comparisons can be
casily made. Then if business in July a
vear ago was more than during July of
1910, something must be wrong—the
merchant is not following the best
methods.

This is where the window display
comes in. The most should be made out
of the window. Its value is compar-
ative. Some meechants make much
money and some little from their win-
dows. The men who are alive to the
best that can be secured from the win-
dow asset arc careful in wafching the
scasons and seasonable goods.

July and August are the months of
holidays. Nearly every village, town or
city has some sort ol a summer resort
in its vicinity. People leave every week
and particularly on Saturday evenings
for cooler spots. This suggests a camp
voods window and the more attractive

and appropriate it is, the better will bhe
the chances of making it a good seller.

An Appropriate Background.

The accompanying drawing is one sug-
gestion. A miniature tent can easily be
arranged by any ambitious clerk. This
with a few evergreen bushes and a ket-
tle for boiling water hung on a cross-
bar will make the 'scene realistic. To
add to it, a small table cloth in the
window with a few dishes spread there-
on should produce a better efiect.

When the background has been arrang-
ed the next thing to consider is the
seasonable goods. These would of
course include canned fruits and veget-
ables, preserved fruits in bottles, canned
salmon, sardines, lobster, herring, etc.,
canned meats, pickles, catsups, sauces,
cooked ham, fresh vegetables and fruits.
All of these are appropriate and many
other goods as well.

Grocers, who have not already done
so, might find it profitable to try out
the picnic fruit-basket scheme. Baskets
ranging in price from 25 cents up to a
dollar should sell well if they are ar-
tistically filled with mixed fruit. Show
cards and price tickets are practically
necessary as then the prospective buyer
knows at a glance the prices of the va-
rious ofierings and performs in his own
mind the purchase before he enters the
store.

One of these camp goods
every week in

windows
July and August should

prove to be a good investment. A lit-
tle extra trouble is required in the sum-
mer months and financial results are
bound to come.

ADVANCE OF ST. JOHN SHIPPING.

St. John, N.B., July 6.—Shipping in
this port has received a wonderful im-
petus during the past year. The ex-
ports from St. John by Transatlantic
steamers for the six months ending May
31  were $21,030,007 worth, including
wheat and other grains, flour and meal,
cheese, butter, meat products, apples,
cattle, horses, lumber, furs, Cobalt
silver, ete.

The exports from St. John port for
the fiscal year ending March 31, 1910,
were $21,988 519 worth ; an increase of
$4,320,002 over the preceeding year. In
1900 the figures were $9,733,534, mak-
ing an increase during the last 10 years
of $15,254,985.

For the winter season of 1909-1910
there were 114 sailings with 504,260 re-
gistered tons, as against 108 sailings
and 474,620 registered tons of the pre-
vious year.

The St. John Board of Trade is mak-
ing capital out of these and other facts
by sending them broadeast in circular
form.

Another case of adulterating
comes from Chatham, Ont.,
grocer was fined $5 and costs—$16.75
in all. In fining him the court remark-
ed that morally he did not believe him
guilty, as he did not know that the
goods were adulterated, they having
evidently been tampered with before
they were shipped to him. Nevertheless
this did not make him any the less re-
sponsible in the eyes of the law.

pepper
where a

A
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Suggestion For a Summer Camp Goods Window For a Grocery Store.
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DIRECTORY OF

Manufacturers, Manufacturers’ Agents,

BroKers, Etc.

BRITISH COLUMBIA

W. A. JAMESON
COFFEE CO.

Importers and Roasters of High Grade
Coffees.

Manufacturers and Proprietors of
“‘Feather-Light”” Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

F. G. EVANS & CO,
30 Water St.  VANCOUVER, B.C,

Wholesale Grocery Brokers and
Manufacturers’ Agents

Correspondence Solicited.

VICTORIA
FRUIT GROWERS’ ASSOCIATION

The largest rnchn and shippers of first-
class Fruits of all kinds in British Columbia.

OFFICE AND WAREHOUSES
COR. WHARF AND YATES STS. - VICTORIA

Branch at 140 Water Street, Vancouver.

Wholesale Manufacturers’ Agents
Correspondence Bolicited,

F. R. McINTOSH & CO.

Vancouver, B.C.

R. ROBERTSON J. Y. GRIFFIN

R. Robertson & Co.

912-913 Dominion Trust Bldg
VANCOUVER, B.C.

Wholesale Brokers
GROCERIES, PRODUCE, FRUITS, GRAINS

Importers and Exporters

Ref Bank of M
Write us for information about B.C. trade.

Codes—A O, 5th Edition ; Revised ;
loono Ut.lm.y and Dowling's.

McLFOD & CLARKSON

Manufasturers’ Agents A"‘ "holmll Commission
gents
144 WATER ST,, VANCOUVER, B.C.

Cas give strict attention to a few first-elass Gre-
eery Agencies. Highest References.

WILLIAM W. DUNCAN
Broker and Manufacturers’ Agent
DISTRIBUTING
Free and Bonded Warehouses

VANCOUVER - VICTORIA

Do you want live representation?
We are in touch with the trade.

Andrews & Nunn

Manufacturers’ Agents and
Wholesale Commission Merchants

COodes—A B O 5th Edition, Western Union

615 Dominion Trust Building
VANCOUVER, B.C.

Soliciieg - e

Keep in mind the domin-
intffact that mankind fr(t)hm
its first appearance on the

geen schooled by
nature to look for signs;
for invitations to taste; for
suggestions as to what to
wear. Tell your sto
briefly, forcibly, truthful-
ly, and address it through
the proper media and you
can successfully apply ad-
vertising as a means to
increased distribution.

ORE THAN SEVEN
THOUSAND pairs of
eyes—interested eyes—rest
on this page fifty-two times
a year. By the use of an
inch space an advertiser is
able to place himself pro-
minently before nearly one
hundred pairs of eyes for
every cent the advertising

costs him.

P

The Canadian house of

Sandbach, Parker & Co.,

Demerara, B.G.

2 West India Co., Ltd. =

Sandbach, Tinne & Co., Liverpool, Eng.

and with agents and correspondents in all British West Indian Islands.

WEST INDIAN PRODUCE

of all descriptions.
WRITE US FOR PARTICULARS, PRICES, ETC.

305 St. Nicholas Building, - -

MONTREAL
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Your Own Choice.

Take home to-day a package of Red Rose Tea, any grade,

and when you draw it you will very quickly recognize the dis-

tinctive combination of strength and flavor.

That combination

1s the reason for the remarkable increase in the sales.

You have wondered at the very rapid progress of Red Rose to
a leading place among package teas. Thereason for itis that in the
selecting, blending and packing, quality is always the first con-
sideration. Itwill please moreof yourcustomers than any other tea.

Try

recommending

7 Front Street East,
Toronto, Ont.
315 William Ave.,
Winnipeg, Man.

T.H

Red Rose Tea

}Bnn e You Will Sell More Tea . ESTABROOKS

ST. JOHN, N.B.

with what comes to

AVE A PLAN. The man who is
satisfied

him unsolicited answers few

knocks at

_the door. The stay-

at-home misses daily oppertun-

ities that pass at

the next corner. Get

away from the desk—get out of the

chair-tilting class.
perpetual motion.

Opportunities are in
Get after them. Lay

out a plan, a campaign for new business

—then go after it.

Exhaust every source,

swing every prospect into line. Don’t be
satisfled with the business that you have
—get more.—System.

Cea Dints

Jor Retailers

By JOMN H. BLAKE

(] This book, written by a practical tea man, contains
information which will be of great value to every grocer.
There are ten chapters, one being devoted to each of the

following subjects :—

The Tea Gardens of

the World

Tea from Seed to Leaf
Tea from Leaf to Cup
The Tea Marts of the Orient

How to Test Teas
Where to Buy Teas
Is it Wise to Place a

n Importation Order?

Bi:lk versus Package Teas
How to Establish a Tea Trade

Tea Blending

(275 pages)
Sent to any address on

(24 full-page lllustrations)
receipt of $2.00.

Macean JPublishing Company

(Technical Book
111=-127 University Ave.,

Department)
TORONTO
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Western Merchants Anxious to Curtall Credits

A Universal Trouble on Whick Action Should be Taken Im-
mediately—Resolution Passed by United Boards of Trade of
Western Canada—Some Want Small Debt Court.

By L. C.

The introduction of a resolution at the
convention of the boards of trade of
Western Canada recently held at Bran-
don, aiming at the curtailment of the
abused credit system, marks an epoch in
the history oi merchandizing methods

The resolution, which was moved by
W. J. Birnie, of Carman, Manitoba,
reads as foilows : 5

RESOLVED that this Associated
Boards oi Trade of Western (Canada
are of the opinion that legislation
should be enacted to make it clear
that overdue accounts shall bear in-
terest from due date, on the same
terms and same rules as are now
provided for overdue bills and notes.

It is not difficult for the merchant who
has had any experience in making collec-
tions or dealing with delinquents to
understand the circumstances which led
up to action oi the merchant at Carman
as outlined by the resolution. There are
few merchants that have no overdue ac-
counts on their books, and there are
few merchants who have not had diffi-
culty some time in their career trying
to get accounts straightened out. So it
would seem natural that every merchant
would readily become keenly interested
in the above resolution

It may not be that this particular ac-
tion meets with the endorsation of every
merchant. Indeed it is probable that it
would meet with opposition. But every
retailer should be glad to know
that somewhere else someone is
grappling with a momentous problem.
Every merchant should take off his
hat to the man who is struggling to
get light on a vexatious commercial pro-
blem and so far as the vital point is
concerned at least, should give such sup-
port as will help to clear the skyv on the
sore problem of credit

Many Attempts Made.

In addition to this action there have
been other more or less far-reaching at-
tempts to solve the problem of the
ahused credit system. In Ontario a few
towns and cities have established collec-
tion departments. In Western (‘anada
the idea of forming a small debt court
has been spoken of favorablv for a num-
ber of years. Many merchants have en-
tirely shut out the giving oi credit and
operate altogether on a cash basis

A large percentage of retailers have
private systems of their own to control
th('i[' accounts ; some are success-
ful and some are not.. All these
methods and systems, including the one
which recently emanated from C(Carman,
go to show the tendency of the times
toward a system which curtails or eon-
trols the giving of credit, or makes more
secure the financial position of the re-
tailer in his dealings with the consumer,

There are varied opinions concerning
the resolution. It is only hoped that
this introduction will create a more
widespread interest in the great ques-
tion. It must be admitted that there
is altogether too muech latitude allowed
the consumer in the matter of settle-
ment for goods. And it is evident that
the resolution aims at limiting that
latitude by the written law. It is be-
Jieved that as all commercial and in-

Harkness.

dustrial life advances, it is followed up
by what may be understood as com-
mercial legalization. That is, the law
controls to a greater or lesser degree
the operations of any trade enterprise.
As the science of merchandising ad-
vances it is not surprising to hear the
law spoken of as a means to regulate
certain branches of the trade.
Trade Wants Action.

It may be that any one method would
not be applicable under all conditions,
but there is hope for a solution every-
where, so long as there is continued ac-
tion on the question. Action is what
the trade wants, and it is this that we
all admire in the various methods that
have been brought to our attention.

THE TRADE REBATE.
From Printers’ Ink.

In line with the gradual establishment
of stronger and better trade relations
is the marked tendency of manufac-
turers to declare themselves as abolish-
ing the trade rebate and allowance. The
latest example is the N. K. Fairbank
Company, which has recently notified
the wholesale trade that its quarterly
cash rebate is to be discontinued, and
goods are now to be billed at net job-
bers’ prices, provided that in sales to
dealers list prices are maintained.

The new rule is made with an inter-
esting price maintenance penalty at-
tached—a penalty in many respects sim-
ilar to that of the Foster Rubber Com-
pany described in this issue, but signifi-
cantly different in that the penalty is
boldly made despite the fact that it has
no legal patent monopoly like the rub-
ber company to strengthen its arm.
The penalty clause reads :

It is further understood that you
will not sell to other buyers whom
we shall have designated to you as
having cut list prices.

In the event of the violation of
these terms by any dealer it is un-
derstood that said dealer for the
first failure to maintain prices as
above stipulated shall forfeit to this
company the sum of $50 ; for the
second violation the gam of $100,
both to be ecomstrued as liquidated
damages, it being recognized that

material damages would result to
the N. K. Fairbank Company from
such price cutting in violation of the
conditions of sale, the amount of
which it would be difficult or im-
practicable to ascertain.

There is only one explanation for the
probable ease with which this penalty
plan in combination with the abolition
of rebates can be put through by the
IPaitbank Company. That explanation
is its powerful hold upon consumers,
through its very able and very thor-
oughly distributed advertising, penetrat-
ing to every class and every section.
Without this hold dealers would defy
this dictum.

Both manufacturers and retailers are
now learning, after many bad snarls,
that the straightforward unhampered
m;}x]nncr of dealing is far better than any
other.

BOOST THEM NOW

Some of the Articles the Summer Season
Creates a Good Demand For—
Suggestions to Progressive
Grocers.

Starch.—This necessity for the laun-
dry is now in great demand, but gro-
cers should not be content to wait for
trade. Try to augment it by attractive
counter displays and windows with ap-
propriate show cards here and there.
Starch should not be difficult to move
rapidly with white the predominating
color of summer attire.

Lemons.—Apart from your fruit busi-
ness, if you have one, the sultry days
of summer create a heavy demand for
lemons as relief from thirst. Follow
the advice of making hay while the sun
shines. If you do not get the lemon
trade in your district your neighbors or
peddlers will.

Confectionery.—If you have been con-
ducting a confectionery department now
is the time to realize the best returns
from it. Do not be content with wait-
ing for trade. Tell your customers
about your goods. Most of them are
doing but little baking during the sum-
mer months. Some one is supplying
them with cakes, etc. Why not you ¢

Breakfast Foods.—You know that
there is a big demand for breakfast
foods just now but are you making an
extra effort to increase the business that
will come to you of itself ? There are
s0 many ways of interesting the con-
sumer by window display, ete., that a
grocer should never experience a diffi-
culty as to what to do.

The destruction of the filthy and
disease-spreading house fly is a
public duty, and Grocers can assist’
in performing this duty and in-
cidentally make large profits by
pushing the sale of

WILSON’S

FLY PADS
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Wil you work with us in the =

Hustling, Booming West ?

May we handle your goods for you on a reisonable commission basis?
There's a large and urgent demand for all descriptions of manufactured
articles, and the man that gets in on the ‘‘ ground floor ” is going to have the
biggest ‘“Say”! We have an intimate knowledge of the commercial con-
ditions and requirements, and will render you thorough and conscientious
service. Our large track warehouses at all the important business centres
offer you facilities unequalled by any other firm.

Write us fully, advising what you have to sell. Our wide experience is
at your service.

Ry E US TO-DAY.

NICHOLSON & BAIN

Wholesale Commission Merchants and Brokers

WINNIPEG REGINA CALGARY EDMONTON FORT WILLIAM

Storage for all classes of merchandise. Cars distributed from Calgary, Winnipeg, Regina, Edmonton, Fort William

|

—
The Secret of Success

lies in handling goods of known
worth and proven merit—in
selling satisfaction-givers

=Y

BRAND

Jams, Jullies, Grape Juice and Catsup

are renowned for the purity of their composition and the excellence of their flavour But don’
accept our unsupported statement ! Ask the Department of Inland Revenue for a copy of Bulletin

194, which certifies ‘“E.D.S” productsto be 10 0%
all the better class family trade your way wha”
opportunity ! Feature “E.D.S" Brand. It leaves,

pure. There’s no more powerful lever to move
a reputation for selling pure foodstuffs. Seize the
a well-worth-while profit for the retailer.

at his own Fruit Farms

Made by 2
WINONA,

E. D. SMITH INON.

AGENTS—N. A. HILL, 25 Froat St. E., Toroate; W. H. DUNN, Inl;cnlx MASON & HICKEY, Winaiped s R. B. COLWELL, Halilsx, N. S. 4. GIBBS, Hamilton

e
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WINNING ITS WAY!
EASIFIRST

SHORTENING

is the Popular Favorite and an Easy

Winner in the Shortening League.

ORDER FROM

GUNNS roORK AND BEEF PACKERS
LmMITED TORONTO

REINDEER
Coffee

With Milk and Sugar

No trouble to prepare
Just add Boiling Water

The Truro Condonsed Milk Co., Limited, Trure, N.5.

Hot Weather

is with us,
and with it the demand for

COOKED HAMS

There is nothing more enticing for
your Cooked Meat Counter, and
there is nothing that will please
your customers so much as our
delicious Cooked Hams.

Try Them—By Express

F.W.F earman Co.

Hamilton

=
MILD CURED

Breakfast Bacon
Skinned Backs
| and Hams

|| Finest Quality. Made from Selected Hogs.
Made under Government Inspection.

The WM. RYAN GO.

LIMITED

PACKING HOUSE:

FERGUS, - - ONT.

HEAD OFFICE:

70 and 72 Front $t. East, TORONTO
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Good Summer Demand for Cooked Meats and Bacon

Best Season For These Products Has Arrived — Provision
Market Generally Quiet—No Decline Noticeable in Butter and
Cheese Production—Hot Weather Makes Great Shrinkage in

Eggs.

The Canadian bacon market shows
jow changes from a week ago. The local
lemand is fair, but there is not much
r export. The English retailer is not

\thusiastic over advancing the sale of
acon as consumers are objecting to the
rices. Irish and Danish bacon were re-
juced recently on that market, but

anadian held its own. The continued
careity of hogs of course makes the
rices necessarily high.

Butter and cheese production is
cavy ; apparently the grass has not
‘¢t been, materially injured by the hot
veather. Both markets are a little
casier than a week ago.

Hot weather is bad for eggs and bad
crgs are coming on the market. Demand
has declined and the surplus: goes to
cold storage. Should the co-operative
cgg circles among the farmers spread
throughout Canada, it. will have the
offect at least of placing better eggs on
the market.

MONTREAL.

Provisions.—Little change has taken
place since last week. The live hog
market contained limited supplies, and
the demand good. At $9.50 to $9.75
per hundred the demand is first rate.
'he market for mixed lots is weaker
ind prices as compared with a week
o were twenty-five cents lower. In
dressed hogs the feeling remains steady
under a fair demand for small lots at
§13 to $13.50 per hundred. The trade
n hams and bacon continues good and
as supplies are not in execess of the re-
(uirements, prices rule firm. The de-
mand for lard and other lines is quiet
and prices are expected to lower yet on
the whole a good trade is passing and
the market may be considered active.
Pure Lard—

Boxes, 50 Ibs., perlb............ .
Oaren, e, 0neh 0 fhe., pog 0.

223

~

EE

43

g

ai
L

i3
- I I-T-1-3
BRE55555

N m,&orlb ...................... 012§
On‘,u, 10-1b. tins, lR-. to case, per lb..... .... 13
e B s w e R
Palls, -ooﬁ 201bs. net, per 1b. . 011
Palls, tin, 20 |bs. gross, per 1b. oo A3
Tubs, 60 ibs. net, per b..... . 012
Tierces, 375 Ibe., perib.........covvveinnen wens L B!
Pork—

Heary Oanada short out mess, bbl. 3545 pleces .... 30 00
ean pork 25 00
nads short out back pork, bbl. 45-55 pleces . 2950
Near fat backs 32 50
{eavy flank 21 00

"late beef, 1 925
Dry Balt Meate— ;
resn baocon, flanks, Ib 01
ong clear 0l
ong elear 01

Srtre targe ou
ixtre

Large sizses, 018

o mlﬂ 019
Jxire small 1 02
Aame gut, rolled, :;g

T Al

dressed, 13 50

Butter.—Supplies of butter seem to
be plentiful and the demand is in keep-
ing. However the supplies being so
plentiful have given a tendency towards
an easier market. Considerably more
butter has come in this year than dur-
ing the same period of last year.

New milk cream

o 3 3

Cheese.—An easy tone has dominated
the market here. Westerns are quoted
at 10Ze to 11 cents, and easterns at
104c to 103c. Cheese has been coming
in very largely all the week. The coun-
try districts have been closing in large
shipments, as the middle of July will
see the height of the cheese season.

atorn, 1rge. oujon

n, i

S . . o oo B8
4 012

R R I (52 os o oones voss cosmoros sonsee oose 013

Eggs.—An easy market rules. Com-
pared with a year ago the eggs are in
good supply and have a lower tone all
through as far as selling is concerned.
Good eggs are selling to-day at 21 cts.
and straight receipts at 17 ets. to 173
cents. Second grade Lower Province
eggs have sold during the week at 12}
to 13 cents per doz.

New laids
Selects. ...
No.1

Maple Products.—The market is «quiet
and there is little or nothing doing in
these lines.

Compound maple syrup, per 1b
Pure tovmh‘iﬁ sugar, per Ib

. tin ......
1b. tin ...

Honey.—No change has taken place
and the demand is fair.
White clover comb honey (nominal prices)...... 016 017
Buckwheat, extracted 4 : .0

or, bulk, 30 1b.
Buckwheat comb.............

WINNIPEG.

Lard.—The trade is satisfactory in
spite of the heavy output of butter.
This product, however, moves best dur-
ing the winter months and a revival
may not be expected until next fall at
least. or
Pure

Butter.—Holidaying and exporting has
strengthened the market on this pro-
duct. ,'l'he supply is abundant, but if
the hot weather continues the supply
may drop off soon. Creamery is jobb-
ing at 24 cents, dairy at 21 cts.

FEggs.—The egg market is active and
large shipments are continually leaving
the city, many are being stored also
and the jobbing price to-day is firm at
20 cents.

_ Cheese.—Local manufactured stuff is
jobbing at 12 cents, but the price is
slightly stronger than last week. The
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Ontario product is quite strong at 13}
cents.

TORONTO.

Provisions.—The only change in prices
of any account during the week was a
reduction of a 3¢ in lard and this was
only announced by some provision deal-
ers. Lard is undoubtedly weaker. The
same is true of live hogs, some quoting
them 10 cents lower. This is the sea-
son for smoked and cooked meats and
the demand is good with no changes in
prices. Bacon is also a good seller,
but uncooked meats generally are not.

lnt: clear baoon, 01
Smoked breakfast 0 lgt
Pickled shoulder. . 014
Roll bacon, per Ib. 01
hams, per Ib i g -
um hams, per 1b.. 1
hams, per Ib.. 017
Cooked hams S 0 26}
Fresh shoulder hams 013
Shoulder butts o 018
perlb. 019
st el s eiis 0 20‘
eavy mess pork, per bbl 29 00
per bbl... 31 ‘l,gi

-y 1 1 1]
88235

-
-

Butter.—The receipts of butter are
still high. The only condition in sight
that would have a tendeney to make
them less is the drying up of the grass
by the hot weather, but up to the pre-
sent this has produced no appreciable
effect. The direct effects of the heat on
the butter itself is not noticeable as
the facilities for handling it are much
better than they were 10 or 12 years
ago. The quality of the June butter
was excellent and the demand fair.
Prices remain fairly firm as when spring
arrived the new goods came on to a
bare market. No changes in price are
quoted.

Per 1b.
Fresh creamery print ............ccovvvinnnnnas 023 024
Farmers’ separator butter . 19 ¢
prints, choice . 018 018§
No. 1 tubs or boxes . 019 02
No. 2 tubs or boxes... 017 018

(Cheese.—The production of cheese is
still heavy ; in fact, it is heavier than
last year. The market is somewhat
easier. Cheese in the country is bring-
ing from 801 to 104 cents. Old cheese
is gradually getting searcer and some
quote it a little higher.
0Old cheese— Whibe ... o 014

Eggs.—The chief trouble with the egg
market this week is the shrinkage. The
weather is to be again blamed for this
asr a little of the sun’s heat on an egg
this weather has a deterrent effect on
its quality. The demand is easimg up
somewhat and packers are putting into
cold storage all the surplus.

L SRR R e e s e R S 021 0
Fresh egge, doz.... 018 0320
8econd grade, d 015 016 °
o TR T RN R g RS Y S T 015

Poultry.—There is little doing in this
market. KEven broilers are not in de
mand and wholesale dealers are advis-
ing their sources of supply to ease off.
until a better demand arrives. If they:
do not sell the quality deteriorates and
they become g loss.

broli{e{'l. o IS L S S e 018 : g
REEEND. o0 o5os o5 s i vasnnamnsasisshe san ;
h.:k.'q': 200 AD., IaPRR, LiV0i . vio sicercsvnninins. Boos 016
Spring duck, Ib,, live.......ccociieinnncencenens o0 o 020
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Honey.—The honey market is quiet as
is to be expected at this season. The
new product is expected in another
month’s time. :

Olover honey, extracted, 80 lL.cans. ..... ...... [ BT XN
= - s 10lbpails.............. 011 012
iz » - Slb.palls .... ...... 014012
o “ comb, dosen ~ 19

Buckwheat honey, Ib.... ..... covivr viviiiinies vann oor

BUTTER NOT IN WRONG LABELS.
So Decides Vmw;;r Judge in an In-
teresting Police Court Case.

Vancouver, B.C., July 7.—It was
mentioned in these columns some time
ago about the methods employed in
outting up inferior butter under stand-
ard labels and everyone using butter
was satisfied that this was tak-
ing place. The inferior article was
then sold at the price of the standard.
One creamery company brought aection
in the police court against a wholesale
firm, the charge being that the firm
wrapped butter in the labels of the
ereamery company, after it had stopped
sending butter to the firm in question.
The case was dismissed in the police
court, and an appeal was made, which
was also dismissed. Onme of the pro-
prietors and some employes of the
firm swore that they only re-wrapped
the butter when it arrived in bad con-
dition and that they never used the
plaintiff's labels on anything but that
creamery’s butter. The manager of the
creamery deposed that they never put
boracie acid in their butter and the
city analyst gave evidence that the
samples of butter ‘shown him had bor-
acic aecid. Butter, however, it was ob-
served, would absorb a good deal from
surrounding odors. The appeal judge
held that the charge was not proven.

GOOD OUTLOOK FOR BEANS.
Authority Predicts C-on of 1,000,000
Bushels—Consumption Increzsing
in Canada.

(‘hatham, Ont., July 7.—That the On-
tario bean crop for the coming vear
should, with a continuance of the pre-
sent favorable conditions, ageregate
close on one million bushels is the pre-
diction voiced by N. H. Stevens. pres-
ident of the ("fanada Flour Mills ('o. and
probably the best posted bhean authority

in Canada

Interviewed with respect to the out-
look, Mr. Stevens expressed himself in
opuimistic terms.

THE CANADIAN

“Though I have not been able to visit
the bean growing districts as much as
usual during the past month,” he re-
marked, ‘‘farmers have kept me in close
touch with the state of the crop, and I
kave no hesitation in saying that pros-
pects for the bean crop of 1910 are fully
equal to it not better than those of 1909
at this season a vear ago.

““Although seeding was a little late
this vear, the beans have come up even-
lv and have a good color and are mak-
ing good progress. If the balance of the
season continues as favorable as that
which has been experienced thus far,
with the increased acreage which has
been sown in beans, we ought to get
over the whole country a twenty-five
per cent. larger vield in 1910 than we
had in 1909.

“The 1909 vield,”” added Mr. Stevens
in response to a query, ‘‘was over 800 -
000 bushels. We ought to get a million
bushels this year.

“Quite a few old beans have been of-
fered lately since the people got through
with their seeding. The market is pret-
ty dull at the present time. About $1.50
to $1.60 a bushel is all the farmers can
realize, unless it be for some choice lots

“There has been no opportunity since
the last harvest of beans to place any
of our beans in the United States. Our
price, f.o.b. here, has been too high all
season to export and pay the duty ol
15 cents a bushel

“In fact, Canada provides her own
market. I don’t think the increase in
the quantity of beans grown in this pro-
vince will show any greater gain than
the increase in consumption by the peo-
ple of Canada. The people of this coun-
try are using more and more beans every
vear, even when you just count the per
capita consumption. Our people are cul-
tivating a growing taste for beans,
which to-day form one of the cheapest
and healthiest food we have.”

Mr. Stevens added that other crops
throughout this section of the country
were all looking fine. “‘It would do vour
heart good to see them.” he said. *“‘It
looks like a bumper vear.”

CO-OPERATIVE EGG CIRCLES.

The Grocer mentioned some weeks ago
that farmers in some sections were tak-
ing up the question of Co-operative kgg
Circles. About a week ago the first
tangible evidence of this becoming a re-
ality occurred in Peterboro County, On-
tario

Egg wagons were started and collec-
tion made from the members of the cir-
cles. An increase of two cents a dozen

Quality and Consistency

are the two things to bear in mind
regarding our biscuits.
good and always equally good.
steady money-maker.

THE CANADIAN BISCUIT CO,, : LA PERADE, QUE.

GROCER

Always

over the current market price was paid.
There is reported to be some oppo-
sition to this movement on the part of
grocers who say they will attempt to
break the egg-circles by paying 2 or 3
cents extra per dozen for a time than
farmers belonging to the circle would
get. Whether this opposition will be-
come real or not remains to be seen.

OPPOSED TO LOWER DUTY.

Vancouver, B.C., July 7.—The board
of trade of Mission, B.C., one of the
Fraser river valley fruit districts, has
gone on record as opposed to the Dom-
inion government lowering the rate of
duty on United States fruit coming
into Canada. The following resolution
was passed : ““Whereas the jobbers and
wholesalers of the Northwest are peti-
tioning the Dominion government
through their various boards of trade
to further reduce the duty on U. S.
fruit coming into Canada, this board
of trade calls the attention to the gov-
ernment to the great injustice and
hardship this would be to the fruit
growing industry and petition that in
lieu of any deerease being made in the
duty the same should be increased.”

BEET SUGAR FACTORY FOR B. C.

A proposal has been endorsed to es-
tablish a beet root sugar factory in the
Fraser Valley, British Columbia, and
the matter will be brought to the at-
tention of the provincial government of
that province.

FOR SALE.

FOR SALE—Grocery business in growisg town of
Eastern Ontario. Splendid location. Stock and

fixtures about $2,400, Turnover about $14,000
annually, Good ressons for selling. Address, Box
353, CANADIAN GROCER, Toronto.

The New Flavor

MAPLEINE

The Crescent Mfg. Co.
Seattle, Wash.

Order fram your jobber, or

Frederick E. Robson & Co.
26 Front $1. E., TORONTO

A

%

ma

Wir

0000000000000 00000000000009000900099P 0PG99V ¢SO0

3
$

becat
oes
alf 1
tional
Shred
throu
plan
for e:

the
prd

Bit
fry

The




THE CANADIAN GROCER

, paid.
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PRICE-QUALITY

1pt to
, or 3
» than
Magic Baking Powder appeals particularly to
Grocers that want a dependable article of
superior quality and are willing to pay a fair
price. The price is not high when the matter
of quality is taken into consideration. Its
wonderful growth in sales in fifteen years is
the best proof of its splendid standard of quality and is not approached by any
other manufacturer of baking powder in Canada.

MAGIC BAKING POWDER

CONTAINS NO ALUM.

MAGIC is a medium-priced baking powder and the only well-known one
made in Canada that does NOT contain Alum. Full one-pound cans sell at 25c.

E. W. Gillett Co. Ltd. §
:

would
ill be-
en

Y.

board
f the
s, has
Dom-
ite of
oming
lution
's and
y peti-
nment
trade
U. S.
board
¢ gOV-
¢ and
fruit
at in

Winnipeg Toronto, Ont. . Montreal
1222222 2 2 (222 23

0000000000000 00090090000900909900PPPP P0G IO EOOO

town of
tock and
$14,000
ss, Box

<

Jt is easy for

YOU Special Notice

While the Summer Season

to sell means an increased demand for

Shl' edded Wheat Clark’s Corned Beef, Clark’s

Tongues, and other meats, do

because we have already sold it when it

ﬁolefs oglllyourdslllflves. We are spend(;ng a
alf million dollars every year in educa- :

tional advertising, to create a demand for GI.ARI('S PORK AND BEA"S

Shredded Wheat. This demand is supplied

through the jobber-to retailer, square-deal They will be in larger de-

plan of distribution, with a good profit ; .
for each. mand than ever owing to their

not forget

R SRS

At the same time, you can push along the uniform hlgh quallty.
good work by suggesting to your customers
the various fruit combinations with Shredded
Wheat Biscuit as a simple solution of the food Keep your assortment com-
problem in summer. Nothing so deliciously : )
nourishing or wholesome as Shredded Wheat plete to avoid loss of trade.
Biscuit with berries, sliced bananas or other
fruits, served with milk or cream.

The Canadian Shredded Wheat Co., Ltd.

Niagara Falls, Ontario Wm, Clark Montreal
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i It pays to push Post Toasties, and the sale of every package is gnaranteed.

Flour.—Tt
Postum Cereal Company, Ltd., Battle Creek, Mich. :;u«l-\_!h‘»‘gxordn(na
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All the year round
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Fine oatmeal, bay
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Make a note of the brand—Y & S—on our vantall bt
Pepsin Gum. This brand—Y & S—has been 1 cents la:
used by us and our antecedents for forty years OCO a e \ a‘sggkan’
on the best known stick licorice in the Un}:geg o wa
States and Canada. It means just as hig : rom el
- quality when used on our chewing gum. Four are the grocer’s u_-ooth:-dyulhz-h Uniform quality drought.
Sigea s e Wintergreen and absolute purity bave made possible. various 1
flavors : Licorice, Peppermint, interg 3 L yarious |
and Spearmint. Each piece wrapped singly, EVERY JORGER S5LA5 TemM dinarily 1

.. 5 pieces to package, 20 packages to Dbox. l. on flo
1 Order a trial box, assorted, if required, from JOhn P. MOtt Q co. lv around
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| ational Licorice Lo. A Torer R 8. Meindas. Sou &, Htey_ Arthur Nanan ould deci
1, Mentreal Terents Winnipeg Vi {.tions ]
} MONTREAL Arthur M. Mm R.Q Io‘lln&oln-" = m'
: : \4 I:u.n;,i'l‘n ba
‘rone hakere in

ToeA fanr, in bay
25 cents dean




J

of

(=]
'

&

9

Flour Up, Due to Drought in Western Wheat Fields

Two Advances of 10 cents Each Last Week—S8trong Tendency
Jpust Now—Cereals Strong With Slow Demand—In Sympathy

With Raw Material.

Flour advanced twice last week—10
cents cach time. The cause was the up-
vard tendency of the wheat market due
to the reported extensive drought
hroughout the west. The flour market
;s still firm and may go higher before it
rets lower.

Some of the reports are no doubt ex-
aggerated. Some have stated that the
wheat crop was ‘‘absolutely ruined’’ but
i course this has to be taken with a
rrain of salt. Those who are anxious to
yull the market like to spread such
rumors. The heaviest damage is report-
¢d from Southern Manitoba where mois-
ture has been particularly scarce. It
must be remembered, however, that the
wcreage of wheat in the Canadian North
West is 1,550,000 acres more than a
vear ago, equal to an ordinary average
of 20,000,000 bushels. Wheat is only at
its normal price and if there were no
market manipulators the chances are
flour would not have advanced as it did.

The oat and wheat product market is
trong in sympathy with the raw ma-
terial but as yet has not advanced. The
demand is not heavy just now.

MONTREAL.

I'lour.—The usually lifeless condition of
the flour market was in a transitory state
this week. Pronounced dullness changed
to some activity and the market advanc-
¢d ten cents all around and the prices
quoted here are now ruling. The unset-
tled condition of the wheat market is
aid to have had the efiect announced
ind it is probable that fluctuations will

ake place.
Winter wheat patentas, bbl. .. K55
Htraight rollers, bb ........ 530
BEm BN o0 sr05 5000 sossse sinessss vo. 808
Manitoba spring wheat patents, bbl.... e U
" strong bakera.bbl.................... oo00 520

Rolled Oats.—The market is showing
trength and a good demand is reported
om abroad. No change in price has
been reported. Firmness rules.
Fine oatmeal, bags

(;0lddust cornmeal, 98-1b. bm .

ll(! Iﬁ’ﬁ oornmeal, 100-bags
olled oats, bags. .....
- barrels. ..

00 =400 M
"2325888

TORONTO.

Flour.—Last week the flour market ad-
vanced twice—10 cents on Tuesday and
I cents later. Some millers made the
Ivance all at once towards the end ot
¢ week. This is what has been expect-
I on account of the unfavorable reports
'om the wheat fields of the west caused
drought. Wheat has been going up
various times a cent or so at a time
nd one miller stated the advance would
dinarily make a 65 cent advance per
. on flour. But even yet wheat is
ly around its normal price. The pros-
cts are for a still firmer flour market
r a time, but if better reports come
m the west the tendency will be
wnwards. Later in the season flour
ould decline again under natural con-
L.tions.
Manitobs Wheat.

s* Patent, in hags........ ashpees ssns B OB

'n4 Patent, in bags..... K99 K30

'rone haker in hags . 4PN § 00

TaeA fonr, in bagn...... veerrresernnaresienss 310 330
25 cents desrer in bbls,

ERSERS BOMIOR. . . o oo oo vccosoocnorensonces sonsns 480 49
Patents..........
Blended

Cereals.—While the cereal market so
far as oat and wheat products are con-
cerned is not active in demand, prices
are firm in view of the upward tendency
of wheat and oats due to reported dam-
age by drought. Package breakfast foods
are summer standbys and in good de-
mand. Prices of the other goods are
likely to go up if rain does not come
soon.

Rou‘gd oats, l;(l;ll" lota, 90 1b. sacks

ags to carlots. . ... =

Rolled wheat, small lots, 100 Ib. br] . 300
o ““ 25 bris. to car lota. .. 29
Standard and granulated oatmeal, £8 Ib. sacks.. .... 22

PRACTICAL SALESMANSHIP.

ADOPT REGULAR DELIVERIES.
Barrie Grocers Form Association and
Will Deliver Goods at Stated
Times Only.

Barrie, Ont., July 7.—The retail gro-
cers of this town have advanced an-
other stage when they decided to form
a grocers’ association recently. After
obtaining the signatures a meeting was
held last week and officers were elected
as follows :

President, James Vair ; vice-president,
J. D. Wisdom ; secretary, S. G. Cald-
well. The various committees also were
appointed.

After considerable discussion re a
half holiday, it was carried by a big
majority that the grocers hold Wed-
nesday afternoons. It was pointed out
by some that, as Barrie was catering
to a tourist trade, the grocery stores
should not close : on the other hand, it
was contended that, as the merchants
in other lines of business were eclosing
Wednesday afternoons, it was the hest
time to take a holiday.

Attention was called to the fact that
in many ecities and large towns tlere
were systematie deliveries. This matter
was thoroughly gone into, and a system
of regular stated deliveries was adopt-
ed. Cards were ordered to be printed
and hung up in the stores of all the
members of the Association. The fol-
lowing will be the hours of delivory,
commencing .July 4th, 1910 :

Goods ordered before 10 a.m., de-
livered before 12 noon.

Goods ordered between 10 a.m,
and 12 noon, delivered before 4 p.m.

Goods ordered between 12 noon
and 4 p.m., defivered before 6 p.m.

Goods ordered between 4 and 6
p.m., delivered next day before 10
a.m.

Saturday will have an extra deliv-
ery, and goods ordered between 4
and 8 p.m, will be delivered before
9.30 p.m.

Goods ordered on Saturday after 8
n.m. will be delivered Monday before
10 a.m.

It is intended that a erocers’ pienie
will be held in the near future for the
purpose of bringing together the gro-
cers for a days onting,
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HIPI 4
- 1" MOONEY BISCUIT 8 CANDY C0
STRATFORD CA,N,ADA

There's always a big demand
among campers and picnickers
for a good Soda Biscuit !

Are you stocking’
Mooney’s
“Perfection”

Cream Soda
the kind that always reaches

your customer in a crisp and
fresh condition ?

It’s a line that never fails to
satisfy, and leaves a good
margin of profit.

They are pleasantly palat-
able and perfectly pure.

See to your stocks.

The
MOONEY BISCUIT
& CANDY CO., LTD.

Stratford, Can.

Cox’'s Gelatine




What are the
Reasons Our

Chocolate
“BORDO”

is the unique
feature of the
candy market?

First The cleanliness and care
exercised in their manu-
facture.

Second The quality of the in-
gredients used.

Third (and not least)—The se-
cret formula for their
manufacture.

We are the ORIGINATORS of

Chocolate Bordo

and our goods have stood
the test of years. Once a
customer always a cus-
tomer, and the taste keeps
on growing.

This is a statement we will
be only too glad to prove.

Write us for SAMPLES and PRICES

The Montreal Biscuit Co.
(The Originators)

MONTREAL.

THE CANADIAN GROCER

TRUMILK

IS FULL CREAMED CANADIAN MILK IN POWDER FORM

MILKSTOCK

IS FINEST SEPARATED MILK IN POWDER FORM

These products are made by the latest and most up-to-date process
at our own plant in Oxford County, are free from chemicals, preserva-
tives or adulerations, and are the most convenient form in which milk
can be got. For sale by all wholesalers. For further particulars

aoply to the

Sole Manufacturers

Canadian Milk Products, Limited

MAIL BUILDING, TORONTO

The GRAY, YOUNG & SPARLING CO., Limited

SALT
MANUFACTURERS

Qranted the hi awards In competl-
tion with other makes,

WINGHAM ESTABLISHED 1871

MAPLE SYRUP!

Small's Maple Leaf Brand
is the Standard the world over.
CANADA MAPLE EXCHANGE
Moantreal

NO CHEMICALS are used in the manufaoture of

EPPS’S COCOA

EZpps’s lavour Is the natural flavour of fine , and is as It should be.

‘MILENIA’ MILK CHOCOLATE

1149

Melts in the mouth with a delightful smooth-
ness and a lingering delicacy of flavour.

MADE WITH FULL-CREAM MILK.
Speolal Agents: C. E. COLSON & SON, Montreal

Mova Sootia: K. B, ADAMS, Halifax,

Manitoba : BUCHANAN & CORDON, Winnipeg

Cheese for 5000 Grocers

Roquefort, Gruyere, Camembert,

Oka, Parmasan, Edam, Stilton.

WE ARE SPECIALISTS FOR THE TRADE.
Write, Wire or Phone.

THE ST. LAWRENCE GROCERY

395 St. Lawrence Boulevard Montreal

SUOHARD'S OOOOA
‘l‘lu is the season to push SUCHARD’S CO.

OA. From mow on eocen will be in demand
dnll It np to sell the best. Woe guarantes
SUCHARD’S socon against all other makes
Delieious In flavor; prices just right.

FRANK L, BENEDIOT & OO., Monireal
' Agents.

WINDSOR SALT

CAR LOTS OR LESS. Prompt shipments
Write us for prices. Phone order our expense

TORONTO SALT WORKS
TORONTO, ONT. Guno. J. CLiry, MANAGER

ROLLED OATS

FLAKED WHEAT and OATMEALS
Bags or Barrels. Oar or Broken Lotas.
WRITE FOR QUOTATIONS.

Prompt attention to all orders.

J. W. EWEN, B Uxbridge, Ont.

W. H. ESCOTT

WHOLESALE

Grocery Broker

141 BANNATYNE AVENUE

COVERING

MANITOBA and SASKATCHEWAN
OORRESPONDENOE SOLICITED

FEATHERS WANTED

Highest prices paid for feathers of all kinds. Must
beclean and free from quills. Prompt remittance

WRITE TO
P. POULIN & CO.
39 Bonsecours Market, - Montreal

WE SELL FEATNERS TO

—

THE HODGSON GUM CO.

898 St. Lawrence St. MONTREAL
Makers of High Class Gums at
Popular Prices. Write for Samples
and Quotations.

‘We make special brands to order.”

52
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| S Make Your
Buying Fit Your
Sellimg

ET us say at once, Brother Grocer, that the “buying

end” of your business is the least important of all.

For it means only one thing—a steady outgo of

capital, expense, everything going out and nothing
coming in.

Sttt

RECISTERED

Isn’t that so?

The “selling end” is the thing—that’s where the profits come

— from.
P ] Anybody with credit or money can buy goods, but the question
» is, “Can he sell them at a profit?”
nd
And yet, think of it, how very many merchants spend
GE time, and temper, and trouble—ay, and money, too—on the
“buying end” alone, -oblivious of the soul of their business—
14 the “selling.”
If you buy your flour “dirt cheap”—why, then, you save in
buying, but lose heavily in selling, and selling is everything,
;’“‘ you see.
You purchase flour not to please yourself (the buyer), but to
please the consumer.
LK. And when you deal with Mrs. Ultimate Consumer, then you

are no longer the “buyer,” but the “seller.” Your profits, pres-
ent and future, are now at stake, not the amount to be saved
by haggling with the mill representatives.

FIVE ROSES flour, Brother Grocer, was made not to sell,
but to satisfy.

K3
gz
¥,
|
[
[
'
£
5

And because it satisfies, because it accomplishes its mission,
delivers the goods, that is why it is the best sold flour in Canada
and the easiest sold.

That is why it stays sold.
Don'’t let price, discounts, long terms, elastic terms befog your
buying judgment.

i
e, Ont. Remember that quality, quality alone, is the consideration above ¥
: all else when you are changed from buyer to seller. 3 %
reD We ask you to sell FIVE ROSES, not to buy it. ' ;
Inds. Must = % L g y : E
remittance You will always get your money before we get ours, your &
profits before ours. |
Di— Would you rather be a good buyer than be a good seller?
One way lies success, the other failure.
CO. Choose. Brother Grocer.
I TREAL
ms at
amples LAKE OF THE WOODS MILLING COMPANY, Limited
or. " MONTREAL

——— 53




Canadian Raspberries
Now Coming.
Eating and Cooking

Cherries

Georgia Peaches

in 6 basket crates.

Oranges, Lemons, Bananas,
Potatoes, Tomatoes, Cabbage,

Cukes, Wax Beans.

,( McWILLIAM

'Mc."E.

EVERIST

25-27 CHURCH ST. - TORONTO
Carload Importers

THE CANADIAN GROCER

Lemon Prices up Again; Strawberries Waning

Raspberries and Red Currants are Being Introduced to the
Trade—Cherries at Their Height—Navel Oranges Disappear-
ing—Hot Weather Without Rains Hard on Strawberry and
Raspberry Crops—Tomatoes Scarce Due to Southern Frosts—

HOT WEATHER

like this almost any kind of
LEMONS will sell, but mind
you—Hot or Cold, there’s
more real worth and satis-
faction in a box of

““St. Nicholas”

‘““‘Home Guard”

than you are likely to get
under any other brand.

BUY THEM

J. J. McCABE

32 Church Street, Toronto,

Fish Market Rather Quiet.

Now is the time for fruit of all de-
sceriptions. No holding back can exist.
Strawberries are dominating the market
but will soon be off. The rush sale of
our prophecy has held and it is keeping
up. Orange offerings have been light.
Navels are almost done and the prices
are beginning to advance. Pineapples
weakened and are in good supply. The
demand of course keeps good, but the
general idea is that the supply is in ex-
cess of requirements. Bananas continue
to be in good supply and they are sell-
ing well. Cherries are now at their
height. Canadian cherries are now hold-
ing their own and everything points to
a strong fruit market all around. Ap-
ples may not be any too plentiful ac-
cording to outside reports and this is
ecausing some anxiety. Prompt and
careful action will be” the wise move-
ment for fruit as nothing but, quickness
solves a difficult situation. Lemons
have again advanced. The excessively
hot weather brought on a continued de-
mand and the short crop helped to raise
prices. Among the new Canadian fruits
introduced this week are raspberries and
red currants.

MONTREAL.

Green Fruits.—The local market
shows no distinet change, though prices
have fluctuated. Another big shipment
of bananas has arrived and there is
a splendid demand. A slight weakening
of prices has taken place, but the old
strength has revived owing to the ex-
cellence of the fruit.

I.emons and oranbes are interesting
owing to the firmness and there seems
to be no chance of subsidence. Limes
are selling freely to certain consumers
and these are known to the trade.

Grape fruit are continuing scarce.
Strawberries are sure to be lower every
day now and the rate from six to eight
will likely drop a cent or two any day.

Cranberries, bbl.
Cocoanuts, bags. ....
Grape fruit—

Valencias, la
per case. ...

Pineapples—
Higﬁ:’m,bﬂ 175 225 “oridn-w‘mem 250
22 25 Strawberries,qt.. 0 06
Vegetables.—The market is filled with
vegetables. In fact there is little chance
of any change in prices as long as the
oversupply keeps up. Potatoes continue
to be quoted low and the $2.50 rate of
last week still holds.
Asparagus, doz.. 100 500 Mushrooms, lb... 075 100
Onion

—
ptian, Ib 003 0 03}

bunches. ..., 018 090

Cauliflowers, Rbubarb, doz ..
Montreal...... Spinach, bbl ....
Tomatoes —

Flor das, crate ..

Oubans, crate ..

......... Mississippi, 4 bhas-
ket carriers. ...

Montreal, doz.... 020 0 f0 Tumips, bag.....

Garlic, per 1b...

Fish.—The market is not active
though there is considerable doing. Had-
dock and cod are coming in freely and
prices continue low. Brook trout are
very scarce and fishermen report the
catch small with the size of fish small.
l.ake fish are very scarce, especially
dore and pickerel. Gaspe and Resti-
gouche salmon are in fair supply with
demand heavy. DPrices are shghtly
higher.

Fresh Halibut is coming in from the
Pacifiec coast and mackerel is also pop-
ular. The frozen fish including dore and
pike are in fine condition and owing to
the scarcity of fresh fish are selling
freely. There is little demand for other
frozen fish.

The prepared fish are in excellent
shape and the demand keeps good. Had-
dies are all that could be wished for
and the demand is surprisingly strong.
Some advances are worthy of note.

FRESH

Brook trout..
Lake trout. ..
Whitefish. .

Shad, ‘Roe," ea. ....
Shad, ‘Buck,'ea. ....

Gaspe salmon
Market cod. . e
Sturgeon..... close season

Dore, winter caught,
perlb . voo

Haddook. ..
Halibut, per 1b.

SALTED AND PICKLED
Salmon, B.O.,red, bbl 14
= * pink, bbl 12
00 **  Labrador, bbl 17
285 " .“ .bbh

Balt eels, per Ib

Balt sardines,20 1b. pls
No. 1 mackerel,pail.. 200 Scotch herring, N"( .o
g
A bbls.. 8 60 Holland herring,
No. 1 pollock, bl ... 400 .

o-—a—ou -
3282838 #8388

SMOKED

Herring, new smoked, per box
Kippered herring, per box ...

SHELL FISH
Clams, Little Nec

Shell oysters, bbl
Lobsters, live, perlb..

Clams, Qutbug
b

Im
select, per Imp. gal. ...
PREPARED FISH
Boneless in blocks, all grades, at 5}, 6, 8, 9 & 100. per g:

Bhredded cod, &er box 1
Bkinless cod, 100 1b. case. 50

Fresh Fruits.—The output is very
large and prices are going up. The
quality of all goods is excellent and the
manner in which it stands shipment is
remarkable,

Bananas, Ib.. ...
Cranberries, bbl
Cocoanuts, doz.
Grape Fruit,
(al, box ......
J4mons, Cal. ...
Peaches, case. . .
Apricots, case. .

Vegetable
ind jobbers
demand pr
coming 1n
held modes
Asparagus, doz..
Butter beans, 1b
Carrots, Orleans
per box..

Cabbage, new, It
Cucumbers, doz

Lettuce, doz. ...
Mint, doz.......
Onions, green,

per dozen.....

Fish.—Li
ng this hc
n demand.

anced but
ed soon. ¢
Ni ecents.

Halibut ........
salmon Trout.
Whitefish ..
Haddock ...
Lake Frozen
Goldeyes .. ...
Yellow Picker

Buy you
at their |

Ra

A few cc
phone o

Stev

Cr
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Bananas, 1b..... ... 008 Cherries, case.. 200 225
Cranberries, bbl .... 8 00 Oranges, Val-
(ocoanuts, doz, .... 09 OB 5 05000 00 00 47
Grape Fruit, Pineapples, case .... 4 00
Cal,boxX -<oe0e . 700 trawberries,
JLemons,Cal. ... . 10 0O Ontario and B.

Peaches, case... .... 175 OB, ca8€ 00000 vonn 400
Apricots, case.. .... 150

Vegetables.—The local trade is heavy
.nd jobbers are unable to look after the
demand properly. Some local stuff is
coming in plentifully and the prices are
held moderately.
n\«ﬁ'x';"f;'f:-:'r‘.l.:.'ﬁ'v} S 1‘)2(7, Ol‘ii;:,"l:irlf:n‘f.y.pf .. 003}
Carrots, Orleans

per box... ...

Potatoes, new,bs .... 175
ix-sver. 20 % E
(‘abbage, new,1b ... 003 Parsley, per doz. .... 02

Cuenmbers, doz..... 125 Radish, dozen.. .... 020

Lettuck, B8, o-:-5; (9 55 Bhwubart, .05, oo 003

Onions, green, Tomatoes, crate .... 200
per dozen..... .... 025

IFish.—Little meat is being used dur-
ng this hot weather and fish 1s greatly
n demand. Prices have not been ad-
‘anced but higher prices may be expect-
~d soon. Some whitefish is moving at
84 cents.

Halibut .......c00000 009 Whitefish. .. .. PIOeE. i
salmon Trout........ on Smoked
Whitefish ........c00 008 Bloaters, basket... 1 50
Beddotk .. vovsvioe 006 Fillets, 1b s . 020
Lake Frozen— Haddie, Finnan... 008
Goldeyes .......... 0 03} Herring, Dighy,
Yellow Pickerel.... 007 1 A G 09
........... 0 03}

Cherries

Black English Sweet
White English Sweet
Red Richmond Preserving

Buy your cherries this week. They are
at their best and crop is light this year.

Raspberries

A few coming of good quality. Wire,
phone or mail your orders to

Stevens & Soloman

Crowers and Shippers of
CANADIAN FRUITS

HAMILTON, - - - ONT.
Phenes 1990 and 2700

THE CANADIAN GROCER

- LOOK WELL

LateValenciaOranges
The most delicious, juicy, sound ORANGES FOR SUMMER.
TASTE WELL

SELL WELL

Hot Weather Lemons

Best Verdillis.
LIMES CANTALOUPES

Full supply on hand,
GEORGIA PEACHES

Toronto Headquarters—.
for California PEACHES, PLUMS and PEJARS

WHITE @ CO., Ltd.

The Fancy Fruit and Produce House.
MAIL ORDERS.

TORONTO

FANCY

PINEAPPLES
FLORIDA TOMATOES
BANANAS

FRES

Finest Oranges and Lemons

LETTUCE
RADISH
RHUBARB
GREEN ONIONS

HUGH WALKER & SON

Established 1861)

GUELPH, ONTARIO
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a reason—you know.

FOLLINA BROS., Packers

5000 Miles

we bring our lemons under ventilation and endeavor to deliver them here in
good condition. Along way, isn’t it, to bring perishable fruit? How far we
have succeeded is shown by our sales—an increase in one year of 110%. No
other packers shipping to Canada can boast of such an increase. There’s
Order always our lemons. :

BUSTER BROWN

" W. B..STRINGER, Sales Agent
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TORONTO.

Green Fruits.—Several interesting fea-
tures have developed in the fruit mar-
ket. Strawberries are waning; the
season for sour cherries is here; rasp-
berries and red ecurrants are being in-
troduced, lemons are away up and
scarce on this market; navel oranges
are off and grape fruit is practically go-
ing unnoticed.

The strawberry season is almost over.
This condition of affairs was hastened
on account of the extremely hot weather
which ripened the fruit in a hurry to-
wards the finish. While it lasted, how-
ever, the season was brisk with an av-
crage of from 8 to 10 cars coming into
Toronto per day. The lowest w holesale
price touched was 4 cents, but berries
which sold for this were not extra good
quality. For real good berries the low-
est price was 5 cents, reached at the
beginning of last week and the Satur-
day preceding. That was the time for
retailers to buy and this was pointed
out in The Grocer before those dates.
Prices at the beginning of this week
were from 5 to'7 cents, according to
quality. Next week will see straw-
berries practically a thing of the past.

Attention of retailers should now be
directed to cherries. Their season is on
and it is not likely that sour cherries
will be any cheaper. The crop is only
from 50 to 75 p.c. normal. This was a
splendid year for swect cherries as the
dry weather is conducive to good qual-
ity ; wet weather rots the fruit quick-
ly.

LLemons are stronger than ever, the
price of Verdelli 'advancing to $6 for
the best. Only about 3,000 boxes ar-
rived on this market during the past
week ' and orders from outside points
cannot be filled ; many dealers, in faet,
have no stocks whatever. Local hot
weather and a short Italian crop are
the causes. The market here is much
lower than in Chicago and New York
where prices are from $7 to $9. An odd
car is coming in and in two weeks’
time the supply will be much better.
Cooler weather would stop the demand
considerably.

Raspberries received their introdue-
tion on Monday last when a few crates
came in from the Watertown and
Oneenstown districts. More arrived on

THE CANADIAN GROCER.

Tuesday and later. KEarly prices were
from 18 to 22 cents. The crop this
year will be pretty fair and if sufficient
rain falls the supply will be distributed
better. Rain is badly needed in On-
tario. Other new home fruit is the red
currant. California ecantaloupes will
be over soon, next week’s supply coming
from Georgia.

Sorrento lemons and navel oranges
are off the market. Georgia peaches are
$2.50 and California from $1.25 to
$1.50.

475

m:
Cs;uloupel, Qal. ~ i 600
ony crates. .. anges—

Large crates. . 5 275
Cherries, sour Abeemen 500

Small basket.. §

Large basket. (:mrgna RS 25
Chernies, sweet California 150

Small basket Pears, box...... I

Large basket.. Pineapples, case 27 30
Cocoanuts, sack ... Plums, case..... 275 3 00
Red currants, Raspberries. ... 018 023

small basket . Watermelon,ea. 0 40 0 50
Gooseberries, bas0 75 Strawberries—

Grape Fruit— Canadian, box.. 005 007

Vegetables.—Tomatoes are somewhat
scarce. The present supply comes from
Texas and Mississippi where early
frosts damaged the crops, killing many
vines. What is known as ‘‘succors’’ are
arriving. These are the fruit which
grow on the new vines after the frost
does the damage. They are of inferior
quality. 'I'('nno“(*(- tomatoes are ex-
pected this week and it is expected the
quality will be better. Our own pro-
duct will not be on the market till
August. Asparagus are practically off.
Any that is on hand brings a high price
—$1.50 per doz. DBeans are getting
cheaper rapidly. Bermuda onions and
mushrooms are going off the market.
The supply of several United States
vegetables is no longer wanted here,
home produce being sufficient to fill the
demand.

Cana-

dian, bunch...
Caulifiower, dz
Cucumbers, hpr
Lettuce, Cana- Rhubarb, doz..
i Bpinach, bamper .. ..
Tomatoes, Cana-

dian, h.h,,1b.
Turmips. hag. . ooe
Tomstoes, Texas

crate 4 basket ...

Bm
LEMONADE.

CRYSTALS or POWDER. —

H. W. CARTER & CO., LTD,,

The Old Refinery,

BRISTOL, ENG.

Fish.—This market is naturally quiet
on account of the season. Many smoked
fish are going off the local market,
while the supply of lake fish which up
the present has been slowly arriving is
coming in better. No changes in prices
are announced.

FRESH OAUGHT FISH

Halibut
Salmon trou
White fish
Herring .. .

Pickerel yellow

OCEAN FISH (FROZEN)

Herring, per 100 Bdmon plnl. perlb.. g 08
BMOKED, BONELESS AND PICKLED FISH

Acadia, tablets, Ood, Imperial, perlb.. 0 05

B isne cass A DD Fillets, wrlb 11

Codfish, Bluenose, 1 Haddi

40 e, 007
Cod steak, per 1b 007 Quulonwutperlb 0 054

If you are looking for trade with Irish merchants
there is one paper that can put you in touch with
buyers, and that is

The Irish Grocer, Drug, Provi-
sion and General Trades’
Journal.

, Garfield Chambers, Belfast, Ireland

SEASON 1908-9

Dried Apples

Shipments Belicited
Settioments Prempt

W.A. 6IBB COMPANY
HAMILTON

JAMES SOMERVILLE, Manager
s

Highest prioe pald for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886
Ingersoll - Ont.ario

Would you like our Weekly Circular

TRY LEARD’S LOBSTERS
and CANNED CHICKEN
Write for Prices

W. A.LEARD
Summerside, -

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie

Wholesale FRUIT, FISH and PRODUCE
Commission Merchants, and
Dealers in HIDES, WOOL and RAW FURS

Oval Butter Dishes
Write us for Prices

Craham Bros. & Co., Xinmount, Ont.
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Your best customers will buy
We Actually Guarantee || L
ot b Goncord” Norwegian Sardines

The fact that we do should be evidence to because of their distinctive and delicate flavor,

you of our absolute faith in and because there is an absolute guarantee of
purity of contents given with each tin.

Golden Crown Lobsters Each tin is provided with  spare 1id for use

after the tin has been opened.

and “CONCORD” SARDINES will more than
please your better-class customers, and will prove

GOlden Key lJObStel‘S a remunerative line to handle.

We are sure of the quality of each and
every tin, because the lobsters are all
selected.

Secure a trial order from your jobber. &

There is no element of risk for you N &°
under our guarantee offer. *Clan Cannc®

The People Like Them =
and Ask For Them

LIST OF AGENTS:
R. S, Mcindoe, Toronto; A, H. Brittain & Co.,

W. S. Loggie Co., Limited Monireal, ™ W. A" Simonds 50 Joe. NE;

Janion, Vancouver and Victoria, B.C.
Chatham, . N.B.

ERFECTION IN ’ OPULAR and

ALATABLE

ACKING

BRUNSWICH BRAND SEA FOODS

THE LINES YOU CAN HANDLE WITH PROFIT
Y4 OIL SARDINES 3% MUSTARD SARDINES
KIPPERED HERRING HERRING IN TOMATO SAUCE
FINNAN HADDIES CLAMS
SCALLOPS

Are your shelves stocked with these splendid sellers and satisfaction givers?

CONNORS BROS,, Limited, Blackh’s Harbor, N.B.

AGENTS—Grant, Olloy & Co., Halifax, NS.; C. H. B. Hillcoat, Sydney, C. B.; J. L. Lovitt, Yn'-mh.N S.; Buchanan & Ahern, Quebec; Leonard
Montreal; A. W. H Otta C. De J Haywood, Toroato; Chas. Duncan, Winnipes; Slnlleou
ST e ok [l Sa S e, Ko Jonse oy "B.C. | The AIf. Denis Co., Ltd. Edmonton, Alta




FREG—

ottt s

P ——

T —————— e s 8

———— S ———

T S S ——————t
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Some Choice Morsels for Busy Grocers

The sower of wild oats gets sore of
the job as the crop ripens for harvest.

Every good idea that vou put into
operation means more dollars tinkling
in the till

It is a good thing to have plenty of
sand, but don’t let it get into your gear
box. It will stop the wheels of your
business if vou do

Show that vou are alive. Suggest by
window displays, etc., summer goods
which vou know the public want at this
season. but which they have not yet
thought of. Get in on the ground floor
first.

An Ausiralian trade journal dealing
with notes for the season states that
autumn is nearly over and winter is at
hand. We of the northern clime some-
times forget our compatriots in the an-
tipodes until some little casual note of
this kind attracts our attention

“Plav the game square. Don’t be a
piker.”” This advice given to grocers at
a recent convention is not onlv applic-
able to the trade, but should be the
motto of everv man who really possesses
the essentials of manliness

Some men who pride themselves upon
their business ability have a ledger that
show debts running well past the hundred
mark. TIs that a sign of business abil-
ity ?

The man who has gone into the gro-
cerv business with the opinion that it is
an easv method of making monev might
hetter eet out of it on the first opoor-
tunity before he loses the little cash he
has

\ sure sign of weakness. half hearted
methods and a business that is only
second rate is the grocer who begins to
get busv as soon as a traveler enters
If vou don’t want anvthing sayv so cour-
teously

The iobbing trade in the Fastern
States have heen notified hy one eom-
panv that hereafter all brands of the
product of that companv will be billed
at the rezular iobbing prices and no re-
bates will be allowed as have heen since
the chanee in the selling plans in July
of last year.

In a war between the hucksters and
grocers of El Paso. Texas, it is revort-
ed that the [ormer have procured the
aid of the labor unions to eliminate the
retail grocer of that citv when making
purchases of food for their families. The
combined move on the part of the huck-
sters and the labor unions f[ollows the
recent activitv on the part of the gro-
cers of that place to have the citv coun-
cil pass an ordinance taxing tfhe huck-
sters.

The Anglo-American Fisheries Arbitra-
tion to settle the long standing disputes
between Canada and the United States
regarding fishing in their respective ter-
ritorial waters is now in session in The
Hague. It will continue probably until
the end of July. Four speeches are al-
lowed each side and a week or more is
being required for each speech.

At a meeting of the St. John, N. B,
branch of the Commercial Travelers’
Association, held recently, the question
of eflecting an improvement in the san-
itary arrangements of the hotels in
small towns, was again discussed, and a
petition requesting the public authorities
to take action in the matter was drawn
up. It will be forwarded to the Mar-
1itime Association which intends to send
a delegation to interview the various
provincial authorities.

The trading stamp evil has received
its quietus in the District of Columbia
where the United States Court of Ap-
peals handed out a decision to the efiect
that the giving of trading stamps is un-
lawful. The Retail Grocers’ Protective
Association took up the question first in
the police court where they sustained a
set back but the government took the
case to the higher court with the above
result.

‘Thr St. Louis Retail Grocers’ Asso-
ciation have a fight ahead of them to
prevent the Union Market premises pass-

JAMAICA CIGARS
and CIGARETTES

“La Retreat” Brand

Made from the finest and choicest tobacco.
I_‘ nma' Fam“ col Agent required for these

Products i o
7 Port Royal St. Spec:nl il:uciu.ru:o'fl“:“:.
Kmgston, Jamaica, B.W. |. . o i

cislly responsible party.

Tell Your Customers
That:;

SHAMROCGK

BIG PLUG

SMOKING TOBACCO

When cut never dries up or
becomes hard. The jeaves
are so firmly packed that the
plug remalinsfresh and molst

CLAY PIPE

None equal. Insist upon McDougall’s
There IS a difference.

D. McDOUGALL & CO., LTD,, Sthssow.

*s SCOTLAND

BERAGUE

CANNING MACHINERY G0,
OHIOAGO, ILL., U.8.A.

TANGLEFOOT

The Original Fly Paper

For 265 years the Standard
In quality

All others are Imitations

The Big Black Plug
Chewing Tobacco

“A Trade Bringer"”

8old by all the Wholesale Trade

ing into the
ential men
to attract
tores. The s
v for the lea
o prevent th
ust don its

Bennet, Slo
nave been fin
heir brand

pepper, sal

Mayvor Gay
inted a nev
veights and
cordingly b
ich are to
ials have b

[ ———

e |
=




ugall’s

OLASGOW,
' SCOTLAND

o
-

-

e into the hands of a syndicate of in-
ential men who it is claimed will use

it to attract trade away from the small
tores. The syndicate offer $50,000 year-

v for the lease of the market and it is
o prevent this step that the association
st don its fighting togs.

Bennet, Sloan & Co., New York city,
wve been fined for adulterating pepper.
heir brand was found to be a mixture
pepper, sand and ash.

Mavor Gaynor, of New York, has ap-
iinted a new chief of the Bureau of
eights and Measures. Complaints have
cordingly been filed in 94 civil cases
ich are to be tried in Brooklyn. Of-
ials have been led to say that 30 per

THE CANADIAN GROCER

cent. of the retailers of that city have
been cheating their patrons. This is, how-
ever, regarded as an exaggeration. The
secretary of the Retail Grocers’ Asso-
ciation of the city said that a wedding
present of a pair of scales should be re-
ceived by every young housewife in or-
der that she could trust the honesty of
her grocer, butcher, etc., in regard to
weight.

Norwegian packers of sardines are now
following the French practice of packing
them unsmoked and are active com-
petitors.

The careful, clean tidy grocer is fight-
ing the fly. It may hardly bhe necessary
to remind him not to allow anything to

create an unfavorable impression upon
the public. Fly paper or poison near
any object except canned goods, pos-
sibly, will not prove prepossessing. If
the grocer is really determined to keep
flies out he will find ways and means for
stopping the most of them.

In the case of the western butcher who
was fined for selling adulterated lard the
average retailer fails to understand why
the manufacturer should be allowed to
go free. C. Woursell, of Woursell & Co.,
Calgary, sold a tin of the lard to R. W.
Fletcher, a Dominion Government food
inspector. The retailer did not know the
lard was impure and took it for what it
was labeled ‘‘pure lard.” He was fined
$5 and costs in police court, paying al-
together $36.50.

One minute

wise and feature the

in your Tobacco Department.
a ‘worth-while’ profit for you.

7-20-4

CIGAR

spent in reading this ‘ad.” will mean many
dollars in your pocket, that is if you are

It's a steady and ready seller and leaves

Write for prices.

Sherbrooke Cigar Co., Sherbrooke, Que.

Up-to-Date ?

IF NOT, WHY NOT?

“Tucketts Special”

Are You Keeping Your Tobacco Stock

the new 10c. plug is the Iptest

Order from Your Wholesaler
toactuctired Imported Leaf Exclusively

The Geo. E. Tuckett & Son Co., Limited

HAMILTON, OANADA.
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Classified Advertising

Advertisements under this heading, 2¢. per word for
first insertion, le. for cach subsequent insertion.

Contractions eount as ene word, but five figures (as
$1,000) are allowed as one word.

MISCELLANEOUS.

MISCELLANEOUS,

TTRACTIVE fixtures sell your goods. Walker Bin
d Show Cases prove invaluable in

tore space, and by compelling cus-

lally in effecting sales. Send for

catalog. Estimates for fixtures submitted. Walker .

Bin and Store Fixture Company, Ltd., Berlin, Ont,

Cash remittances to cover cost must all
wdvertisements. In NO OASE can this rule be overloo‘ed.
Advertisements received without remittance cannot be
scknowledged.

Where replies come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

ADDING MACHINE.

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Building, Toronto.

AGENTS WANTED.

AT LAST- A really practical peacil sharpener. The
**Spiro” sharpener built on a new principle,

positively does not break the lead. Ten blades.
Sharpener lasts a lifetime. Every pencil user needs
one. Your pencil sharp ina second. Ask your siationer
or write us direct, A. R. MacDougall & Co., Canadian
Agents, Téronto.

OUNTER CHECK BOOKS—Especially made for
the grocery trade. Not made by a trust. Send us
samples of what you are using, we’ll send you

prices that will interest you. Our Holder, with patent
carbon attachment has no equal on the market. Sup-
=lle, hr.llnderul and ‘M?‘nbly_ Account Sylﬂenn.

SAVB S0X OF THE COST OF HANDLING
merchandise by install'ng a Beath System of
Overhead Carriers. Saves valuable floor space
because the trackage is on the oeiling. Svstems for
all kinds of bu -u‘llnc orsmall. Write us for
illustrated cat A . D. Beath & Son, 193 Ter.
auley Street, Toronto. ({1}

AMPLES FREE—Write us to-day for free samples
of our new two-color Counter Cheok Books—
white and yellow leaves. We make Check Books

::d!ol(d :|nd -Idoh:d.l lln{l. and Ctrlpllene pads,

west prices. Dominlo ist s

100 Spadina Ave., Torents, © ¢ _ompesy. Lud.,

THE money you are now losing through not having

a National Cesh Register would pay its cost in a

shorttime. Write us for pronf. The National
Cash Register Co., 285 Yonge St., Toronto.

ing St s,
Toronto,

ANTED—Grocers to sell Nation’s Custard Pow-
der. Retail 5 ceots per packet. % and 1-Ib.
patent measure tins. Gives big profit. Satisfies

customers. Increases sales. Wholesale Agents:—
Green & Co., Toronto; W. H. Escortt, Winnlpe?: w.
H. Malkin Co., Vancouver. 34)

AGENCIES WANTED.

FIRM OF COMMISSION AGENTS in Jamaics

are desirous of representing Canadian firms

manafacturing groceries, biscuits, condensed
milk, etc. Can influence large turpover in_these
lines. Highest references given. Box 343, CANA-
DIAN GROCER, Toronto. (tf)

MALE HELP WANTED.

ANTED—At once, first-class catsup maker. Give
references and full particulars. Box 64, Ham-
ilton, Ont. an

BUSINESS CHANCES.

R SALE—Grocery business, large corner store in

growing locality ; we'l established, splendid con-

nection, big order trade; annual turnaver $20,.
000. Must be sold: Immediately, Good reasons for
stlling. Address Box 334, CANADIAN GROCER,
Toronto. (tn

ANTED —A grocer desirous of making his own
fruit preserves, extracts, juices, llﬂ? syrups,
Write me for outhit and formulae, G. T, Hamel,

canning expert, P. G. Box 174, Ottawa. (27p)

COUNTER CHECK BOOKS.

OPELAND-CHATTERSON SYSTEMS — Short,
simple. Adapted to all elasses of business.
Copeland-Chatterson-Crain, Ltd., Toronto and

Ottawa. (th)

UR NEW MODEL is the handiest for the grocer,
operated instantly, never gets out of order. Sen
for complete sample and best prices. The Ontario

Office Speciaities Co., Toronto.

f —

FOR BALE.

FOR SALE — Automatic. Computing Scale. 8. H.
Fagan, Windsor, Oant. (29)

OUBLE your floor space. An Otis-Fensom hand-
power elevator wil! double your floor space, en-
able you to use that upper floor either as stock

room or as extra selling space, at the same time in-
creasing space on your ground floor. Costs only $70.
Write for catalogue “B.” The Otis-Fensom Elevator
Co., Traders Bank Building, Toronto. (tf)

GRY BUSINESS SYSTEMS are devised to suit
every department of every business. They are
Izbor and time ravers. Produce results up to the

requirements of merchants and manufacturers. In-
quire from our nearest office. Egry Register Co.,
Dayton, Ohio; 123 Bay St., Toronto; 258% Portage
Ave., Winnipeg; 308 Richards St.,Vancouver.

HE * Kalamaz00” Loose Lea! Binder is the onl
binder that will hold just as many sheets as yo:
actually require and no more. The back is flex-

Ible, writing surface flat, slignment perfeet. No ex-
posed metal parts or complicated mechanism. W rite
for booklet. Warwick Bros. & Rutter, Ltd., Kin« and
Spadina, Toronto. (tn

THE METAL REQUIRED in s Moderna Conerete
Building. Our special facilities enable us to

produce at minimum cost Concrete Reinforce-
ments, Fenestra Steel Sash, Automatic Fire Shutters
and Steelcrete Metal Lath. Complete stock, quick
delivery. Before deciding write us for catalogue and
rices. Expanded Metal and Fireproofing Co., Ltd.,
raser Ave., Toronto. (th

LIMINATE FIRE RISK, save insurance, reduce
maintenance costs and save money on your actual
bullding work by using the Kahn System of Fire-

proo! Construction. Used in many of the largest
business prem!ses on this continent. Write for cata-
logue. Trussed Concrete Steel Company of Canada,
Limited, Walker Rd., Walkerville, Ont.

RRORS AVOIDED, LABOR SAVED—Using the
‘‘Shou-perior” Auatographic Register. Three
copies issued at one writing. 1st, lavoice ; 2nd,

Delivery Ticket; 3rd, Charge Sheet perforated for fil-

ing. Ne handling of carbons. High grade printing

and neat involoes, Make full enqnlr;. Autographic

Register Co., 191-193-195 Dorchester tJ!..Mon}r:)-l.
t

VERY RETAIL MERCHANT should use a Type-
writer and every retall merchant would use a
Typewriter if he knew the liberal proposition we

are prepared to make, A simple request will brlw it.
The Monareh Typewriter Co., Ltd., 98 Kiag St, West,
Toronto, Ont,

IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere In Capada. (t)

ET THE BUSINESS—INCREASE YOUR SALES.
Use Multigraph Typewritten Letters. The
Multigraph does absolutely every form of print-

ing. Saves you 257 to 75 of your prianting bill.
Multigraph your Office Forms; Letter-heads ; Circular
Letters. Write us. American Multigraph Sales Co.,
Lid., 120 Bay St., Toroatoe. (tn)

F YOU have been afflicted with one of those foun-
tain pens that won’t write when you want It to, or
leaks when you don’t want it to, give it away to one

of your poor relations and buy a Moore Non-Leakable

Fountain Pen and you will be happy. Consult your

gntlo;er. W.J. Gage & Co., Toronto, sole agents for
snada.

———

MISCELLANEOUS.

ACCURATE COST KEEPING IS EASY if you
have a Dey Cost Keeper. It automatically records

actusl time spent on each operation down to the
4¢cimal fraction of an hour., Several overati of

KAY'S FURNITURE CATALOGUE contains 160
pages of fine half-tone engravings of newest de-

signs in carpets, rugs, furniture, draperies, wall
papers and pottery, with cash prices. Write for a copy
~t’s free. John Kay Company, Lid., 36 King St.
West, Toronto.

jobs can be recorded on one card. Forsmall firms we
recommend this as an excellent combination—em-
ployees’ time register and cost keeper. Whether you
¢mploy a few or hundreds of hands we can .uwly you
with & machine suited to your requirements. rite for
¢stalog. International Time Recording Cempsny of
Canada, Limited. Office and factory, 29 Alice Street,
Toronto. H

system of reinforced concrete work—as

WANTED—A splendid opportunity for deslers te
handle the best combination Duplicating, Ad-
dressing and Office Printing Machine on the
market. Exclusiveterritory. Send name and address,
ving occupation and references, to the Canadian
riterpress Company, Limited, 33 John St,, Hamll-
ton, Ont, ({1

AREHOUSE AND FACTORY HEATING SYS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canads. (1f)

HEN buying bookcases insist on havingthe best
on the market, “‘Macey Seotional Bookcases.”
Carried in stock by all up-to-date furniture deal.

ers. lllustrated booklet sent free on request. Canads
Furniture Manufacturers, Ltd. General offices. Wood-
stock, Ont, (¢

OU ean display your goods to better advantage
through the use of up-to-date fixtures. We are
specialists in the planningof stores and offices.

Our catalogue conta'ns iliustrations of many new

features and several handsomely equipped stores and

offices. Shall we send you our e-nlov,o J? Jones

Bros. & Co,, Ltd., 30-32 Adelaide St. W., Tor(m;)«o.
t

REPRESENTATIVES WANTED.

ROBABLY the most talked about machine in Can-
ada is the Hainer Book-keeping Machine, It
combines in one machine the cash and credit

register, time recorder and account register. Repre-
sentatives wanted everywhere. Write for our proposi
tion. Book-keeping Machines, Limited, 424 Spadine
Avenue, Toronto, N

TECHNICAL BOOKS.

ALES PLANS—This book Is a collection of 338
successful plans that have been used by retall
merchants to get more busi hese includ

Special Sales, Getting Hellday Business, Co-operative
Advertising,- Money-Making Ideas, Contests, etc.
Price $2.50, postpaid. MacLean Publishing Co.,
Techuical Book Dept., 111-127 University Ave..
Toronte.

MOD!IN FIREPROOF CONSTRUCTION. Our
u

lly used in any of Canada’s m,m buildings—
gives better results at lower cost. ‘“A strong state-
ment” you will say. Write us and let us prove our
claims, That's fair. Leach Concrete Co., Limited,
100 King St. West, Toronto.

NY man who has ever lost money in the mails has
bad occasion to learn by painful experience that
the only proper way to remit money is by Domin-

fon Express Money Orders and Fonl,ﬂ Drafts. It
lost or delaved in the mails, & prompt refund isarrang-
#4 or sew Order lssued without further charge,

— - e

SCOTCH PLAID STATIONERY is the latest cre-

ation for business and society correspondence.

Paper and envelopes present s finished linen

surface, most o ble to the pen touch. Leading

stationers have Write for samples, The (io'gp,
t

_ Clark Co., Ltd., Toror*~.

6o

ANADIAN MACHINERY AND MANUFACTUR-
ING NEWS, $1 per year, Every manufacturer
using power should receive this publication nr-

larly, and also see that it is placed In the bhands of his
engineer or superintendent. Every lssue Is full of
practical articles, well calculated to economlies
in the operation of a plant. Condensed advertisements
for ** Muhllnz Wanted ”’ inserted free for subscribers

GROCER. " Machigery for Sale” advertise-
ments one cent per word each Insertion. Samvle conv
~n request. CANADIAN MACHINERY, 111-127
Unlversity Ave , Torente.
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QUOTATIONS FOR PROPRIETARY ARTICLES

Baking Powder .
W. H. GILLARD & 0O. ll Omnlnd Milk

' BORDEN'S CONDENSED MILK 00.
m tlnl.:lu:.hun......... oe - or i
10, thos, o sessses sos
Sy #.» Dunn, Agent, Montreal
2 'l.xnnu. BAKING POWDER

Cases.
4.dozen OCocoa—
s-dozen... .- - < ORIV ot/ Portm. I-b. "0
dozen... . &o se s
lozen... . . i A Porh’:lu #1b.
y<lozen. . =0 ! dos, c.eee 340
‘ e &b .. e 1EOWI J.r(nau.ub..

MM&Q— Per Ib.
ghhlo&. t's & {'s, cakes.13-1b. bxs 0 36
Perfeotion chocolate, 20c size, 3 dosen

bu-.wdoun ses sesveses

Pe Ohoeohu.lhdu.!udl

Qm-uD—-n.
perib........

Faadla, $iE. 143

esesesine ...... .

Parisisn, 8's . .
%ﬁﬁﬁdlﬁ. um.zzﬁt::

..
L2

TRURO CONDENSED MILK 00., LIMITED.
“Jersey” brand anponud cream

mndec'brmdwr (ddul.. 50

.oaeeeog
wReEERs

=2F.

32
LRERENBRETE

e DD DD
33388

TBY, BLAIN QO. LIMITED.
Standard Coffees

~—oooooccoNe

Beasted whole or g"onnd. Pwked in amp
and tine
Club House w 32 Ambrosia

stoneless.... 1 70 Nectar

(ireengage plum.

RRERIAS

es—Bulk
lutﬂhp%r
..0
0

$5557

e P
= Winnipeg ;
009 ‘0 "Ala’; Standard’ Brokerage Gon 'Van-
‘Freight allowed up to 25 per 100 1bs. couver, B.0.; G. J. Estabrook, 8t. Jokn, N.B.
WHITE AWAN APTONS AND ORREALS LTD
White Swan Baking Powder—1b. tina, 8- = . LS. g mgteionl S0 7. s,
1oz in case, $2 doz.; §1b. tins, $1.25 doz; Ep,
116, tins, 80c doz. Elite, 100 size WHITE SWAN SPIOES A-D ONREALS LTD.

(tor csoking) White Swao Blend.
dos .,.... 090

tins, 3% Ib
Mo-Ji b.tins
lb..in
lo-Jﬁ 1-1b.tins
980, Ib.
Mo-Ja, 3-1b.tins
...ib.

WALTER BAKER & Oo. k
Premium No. 1 chooolate, 1b. cak Cate des

1-Ib. tancy giass jars, per
35c¢. 1b.; Bmlnu cocos, 1

N.?grna.uhu—l-m amber glass jare,
Presentation. with § samblersl, $10 per dos

THOMAS WOOD & O,
“Gils Edge” in11b.

-'omﬁ;- mib

PR PLL TS,

~

WHITE SWAN SPICES AND
OEREALS, LTD,
White Swan Breakfast Food
2 doz. in case, per case

T&ml !‘ood. a: in mm S.IO.IBl
and 1
Whlu an:nloy mulhu:-.lﬁlb pails 0, 35

White Swan Wu-o-.ﬂmm-lv 013
Buckwheat Flour, per ng{l

dos. §1. Shred ....
Psnos::.!'slﬁr
dos. §1. L

White Bwaa Wheat Ker-
ﬁ'f-‘::?u'tu

g [ T TP B | |
Recg Sius paates ....u;..... O"

TS e R T

Fr wewygusy

ws
—t

Sooceo
I
-

AW SPIONS AND OEREALS LYD,
Ou-m—

Packed in 208 and 50-1h, cases
Terma—Net 30 days prepaid.

Ground or

Conteetions .
THE COWAN 00., LTD,
Cream Bars, 60's, assorted ﬂl box
Milk Ohooohu m.lch. 38 in ho 8¢
10c cakes, 36 in Mx £
Ohocolate wm No l. .'p-lb ,boxes, Ib.

No.
.punndl.s-lb.box
Naumw

é wRELeE

e-h-. I8b.
TMPERIAL PEANUT BUTTER

Small, cases 2dozen.... . 0 95 dozen
Medium, cases 2 dozen 1
g ”w

B o
0151
Coupon Books—Allison’s
For sale in Oanada by The Eby Blain Oc Ltd
Toron&o.”(.l.x ao;sa%l': T3 l‘ll&lm trea
an
All same price one size or assorted

UI-IVIIIIID
Undu 100 boo
00 books

cover and each oo 'pon,
cent.

Infants’ rood

Rolinson's

tzlb. tins, 8
mwnl mnr.
ta, §1b. 25; 1-
b. tins, “‘2. - 1%
Yiavoring Extracts
SHIRRIFY'S
l os. (all lnonl dox. 100

CRESCENT MFG, Co,

Mapleine
2 oz. bottles (retail at 50c.)
4 oz. bottles (retail at 90c. }
8 0z. bottles (retail at &

CANADIAN MILE PRODUCTS, LTD , TCROKTU
lh full cream, per case (¢ doz), § Ib

Junl and Jellies
BATGER'S WI!OLI FRUITSTRAWBERRY JAM
Agents, }rmmme. Montreal and
ronto
1-1b. glass jar, screw Lop.ldo:. perdoz 20
T. UPTO!
Compound Fruit Jnm.—
12-0z. glass jars, 2 doz. in case, per doz.
2-1b. tins, 2'doz. in case, per Ib........
5and71b. tin pails, 8md6pul.lm
i pnd i - S
7 wood pmﬁ pails in crate, per lb..
30-1b. wood pails, per Ib. ...............
Compound Fruit Jelhu—
12-0z. glass jars, 2 doz. in case, per doz..
2-1b. tins, 2 doz. in case, per Ib.
7 6 pails in

o~

ococo
#3582 gss S8

W. Gl ARK'S
SPECIALTIRS

ateen Brand
ed Pork and
Beans, with toma-
to sauce or plain
lnd:vidunl,ﬁocu.
No. 1,90c ; No,
125; No.’s, $1.
Ox Ton-
Kues ,nlll‘

Brand
$10; No. 2,813d=

1
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MORSE BROS., Props.

ALWAYS RIGHT. sist: |

Stove Polish is just right every time you sell it, i

and the boxes are always filled full. You have
no complaints coming after you pass it over your

§ counter. Why not make friends for yourself as
well as for us by selling the stove polish which
always pleases the housekeeper? That’'s SUN
PASTE. Just push it and see them come back
for more.

- ~Canton, Mass., U.S.A.

A p——.

The Poligh
Preference

It paysto handle

a quick-selling
line like ‘2 in 1” Shoe Polish—a line
that’s always in demand and that always
gives satisfaction.

“2in 1” is positively waterproof, pre-
serves and softens the leather, does not
clog or stain the clothes, and is free from
acid or turpentine.

Get a generous supply
and display it well.

The F. F. DALLEY CO.

LIMITED

Hamilten, Can., and Buffalo, N.Y.

Molassine Meal
Molassine Dog and Puppy Cakes
Molassine Terrier, Hound and Puppy Meal
Molassine Chicken and Poultry Food
Are reliable foods for horses, cattle, dogs
and poultry.

Sole Canadian Importer :

ANDREW WATSON
®1 YOUVILLE SQUARSE, MONTREAL

BRANDS

“BANNER” & “PRINCESS”

CONDENSED MILK

are prepared from the purest
and richest country milk, with
no addition but that of pure sugar.

St. George Evaporated
Cream

(Unewestened)
The most sanitary conditions are ob-
served in the canning and handling of
the milk. The reputation of these
brands as genuine satisfaction-givers
is unsurpassed.
Lines that mean much in profit
and reputation to every grocer
who handles them.

J. MALCOLM & SON

8T. CEORCE,
ONT.

B i

NOTICE TO MANUFACTURERS

We have sold out our warehousing
and forwarding business and are
now prepared to handle two or three
additional high-class lines selling to
the Western wholesale grocery
trade.

# R. B. Wiseman & Co.
123 fanneroe,.  WINNIPEG, MAN.

"\

< |

S 1 . 3R i W

he GENUIN

Reference—Bank of Ottawa, Winnipeg

62
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=18 | BROOMS OF QUALITY
'ASTE | % .
. B i UU E malie them!! Y OU should sell them!
r your . .
Aopud \ Y customers will
s OU appreciate them! OURS d?
¢ back i' and keep our factory  going on FULL TIME
;g A postal will bring you information.
§4 Walter WOOdS & Co. - Hamilton and Winnipeg

There’s Genuine Pleasure

and liberal profit in selling

“WHITE LILY” BRAND MARSHMALLOW BISCUITS!

They are genuine satisfaction-givers because of their excellent flavor and the crisp and fresh condi-
tion in which they always reach the retailer. Put up in glass-front tin boxes and retail at 18c and
20c. Obtainable also in 20-lb. tins and in wood boxes. Other leading “White Lily” lines you can
handle profitably are—CREAM SODAS, HAVELOCK LUNCH, JAMJAMS and PEOPLE’'S
FANCY MIXED.

Write for prices.

J. A. MARVEN, Limited” - Moncion. NE

OCEAN MILLS ‘ Purity " licorice, 10 sticks
WHITE SWAN SPICX il o 100 sticks » ST. OHARLES OON
AND CEREALS, LTD Dule, large cent sticks, 100 in box v L DENSING 00
White Swan, 15 Lye (Congcentrated) ————————4 PRICES
flavors. 1 dos. in —— - Bt. Oharles Oream.
Z B S family liu.pow.a

; | case ¥
GILLETT'S Ditto, hotel .70
PERFUMED LYE . Silver Cow ilh.&

" Per case
1caseof 4 doz §3 50
3casesof4doz 3 40
- , $1.90; 5 cases ormore 3 35
(icean corn starch, 48 1-1b, $3.60. Shirriff's " (all
g Jam : flavors), per doz ....
30-1b. w pails Disco
1 xr’e assorted jam, 1-1b. glass fars, two umunu on applica-
dozen in case
Jolly Powders
IMPERIAL DESSERT JRLLY
Lard

N. K. FAIRBANK 00. BOAR'S
UND.

SHIBRIFF BRAND
. 8eotch"—
ok
PATERSON'S WORCESTER SAUCE

-pint bottles, 3 and 6 dozen cases, doz 0 90
m:.)boulu. 3 dozen cases, doz. ...... 17
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Assorted flavors—gross 10.75.
" ‘P i i Soda
ic GENUINE. Packed 100 bars to case. — COW BRAND
2 — — Oase of 1-1b. contain-
\DWIGHT'S /) ing 0. per
box, §3 00
Oase of j-Ib. ocom-
pkgs. per
Oase of 11b M‘»ll.
oA
) 2 box §3. l
_ A " > /.| Oabe_of Bo. pkgs. sontaining 96 pkgs. per
i rices—Ontario and Quebec - bez, §3.00
Liess than b cases - MAGI
60 1db.
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THE CANADIAN GROCER

WOOD’S

HOLLANDER
COFFEE

TRADE MARK BRAND
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Fragrant, Pungent,
Delicilous !

The Choicest of the
Cholce.

Imported and Roasted by

THOMAS WOOD
No. 428 St. Paul St.

CO., LIMITED

Montrea!

‘Stove Polish
Rmnl Sun. No 1cakes, } & {grs. b

No. 5an Paste
No. lOS\mM {po-boxu

Soap and Washing Powders
A. P. TIPPET & CO., AGENTS
Maypole soap, colors, per gross
Mnypole soap, black, per gross
Criole soap, per gross
Floriola soap, per gross
Straw hat polish, parnou

No. 5 cuke& zro- box

mml"ﬂ.‘l

o oo
s% uEn
Froorcre
22rgus

LAPORTE, MARTIN & CIE, LYD.
Jva 90 1bs
Prtno"-.'lmht.llo.wlb!-

JAMES DOME BLACK LEAD
2 size, gross, $2.50

PACEARD'S BOOT

AND SHOE

POLISHES

Mon-Awi, $9 gross;
Black “0,"
Large Combumuon.
$20 per gross; Pon:
Combinu.(nﬁn.
French e,
st Byt

; Pat.Lea.

$3.90

Freight pd.
on 5 bx. lot.

" §9 groes;

$10°
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8838888

$20 per gross.

Or Quick Naptha Soap (100
Oo., 14d.. Woodstook, Ont.
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EDWARDSBURG STARCH 00,
Laundry Starches—
No. 1 white or blue, 4-1b. carton.
No. 1 white or blue, 2-1b. carton.
Canada lsundry
Silver gloss, 6-1b. draw-lid boxes. .
Silver gloss, 6-1b. tin canisters
Edward s silver gloss, 1-1b. pk
Kegs nilver gloss, large crystal
Bﬂwm s satin, 1-lb. cartons.
:“hue bbis. and kegs
white gloss, l-lb pkgu
Benlon s enamel, per box. .
Culinary Starch—

Canada Pure Corn. =
Rice Starch—

Edwardsburg No. 1 white, 1-1b. car. 0 10
Edwardsburg No. 1 white or blue.. 0
BRANTFORD STARCH wouxn, LIMITED

Untario and Quebec.
Laundry Starches—

Canads Laundry, boxesof 40 1b .

Acme Gloss Starch—

Fl -1b. cartons, boxenolf‘wlb
inest thty te Laun —_
3-1b. canisters, cases of sl?k?
Burreh 200 1b

Kegs, 100 1b..
Lily White Gloss—
1-b. fancy Cartons, cases 30 Ib.

LIMITED
Perlb
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i Hamilton, Ont.
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1-1b. fancy boxes,cases 351b. ...
adian Electric Starch—

Canned Haddies. ‘‘Thistle” Brand
A. P TIPPET & CO., AGENTS
Cases 4 doz. each, flate, per case

» .
Cases 4 doz. each, ovals, per case .5500 hwh.....-.....-un

It. 0 M th. tins Ino wire handles.)
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Gold

Pure Gold Jelly Powder 5 -
Gold Salad Dressing Powder lnr ot
on application.

THOMAS WOOD
& co., LTD.

Montreal and
Boston.

WoodsPrim
rose, per pound
wholenlel&‘
tail 60c.; (.oldw
Rod, 35c.and 50c ;
Fleur-de-Lis, 30c
and 40c. Packed

in §-Ib. tins. All grades—either black, greer
or mixed.

GILLETTS CREAM TAKIAL

tlb paper pkgs., 4 doz. in case
1b. paper pkga., 4 doz. in case

4 doz.

-1b. paper pkgs.
8 doz. §-1b. uworpku}w"”'

B-1b. 8q cnnhwn. # doz. in case
lélg. voodon boxes
100-1b. kegs. ..
360-1b. barrels

THE QUAKER OATS CO.

Winnipeg prices—Quaker oats, 36's (or 2-18's
83. case; Quaker oats, 2U's, (with premium’
4.10; Qluker Best Y. Cornmeal, 24's, 3.40:
Puﬂed rice, 36's, 2.90; Puffed -heu,:u-.xw
Qunker Toasted Corn Flakes, 36's, (11 case
lots, 1 case free, delivered) 2.90; 5§ case lots,
4§ case free, dellvered) Banner oats, :0's (with
premium) 4.10; Baxon oats, 2's, (with premi
um) 4.10; Pemjohn bre-kfuc I'ood. 18's, 2.25
ADlu!ZO bucun.a 24's, 3.50 ; Baxon wheat food
24's, 3.25; Cracked wheat, Ml, 3.50; Hominy
24's, 2.40; Puffed rice, brh 25 1bs. uch 22c1b

Tobacco.

IMPERIAL TOBACCO COMPANY OF CANADA,
LIMITED—KMPIRE BRANCH.
Chewing—Black Watch, 6s
Black Watch, 13s. ..

Bobs, 6e and 12s. .
Bully, 6s
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Cotton

90 cent.
perdoz

AB WOOI
CO.,

Intreal and
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[35¢. and 50«
e-Lis,
Packe
black, gree

premiur
48, 14
t,36's, 4.9
8, (11 case
b} case lots

0 (wit 2 . |
(with prep ot ; i el o8 L s % ke A ¥ d Pt . ; !
pd, 18's, 2.2 - . ¥ - S wtosce e . 2 4 £
wheat foo - . g 3 : ¥ 2z > z . .

¥ CANADA

fCH
44
45
46
4“4
46
4




¥

5

Verretk,l Ste

For




