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Yourhousewife patronsare

learning the value of BOVRIL
as a daily household economy

Many have learned by their own practical experience and througi:
our extensive advertising that otherwise uninviting remnants of food
may be made not only palatable, but nourishing, by the use of a little

7 ROVRIL

is universally recognized as a strength-giving and stimulating bev-
erage. It is a combination of the stimulating extractives with the
nourishing and strengthening constituents of beef.

1t’s an efficient body-builder and health-preserver,

Your sales of Bovril should be larger

now than ever hefore. Housewives aplenty are
making daily use of it in practising household

conomies.  You can by suggestion increase the .
it omies. can by suggest crease the ASPOONFU'
numier of users among your customers. L L

By the use of Posters, Showcards (which we LUING WATER
will send prepaid upon vour request), News-

papers and Magazines, etc., we are reminding

your patrons of the uses of Bovril and are

helping you increase your sales.

You ean increase your profits by displaying
Bovril and Bovril cards.

AL
BOVRIL, LIMITED

25 and 27 ST. PETER ST. \/ BOVRIL

MONTREAL \VRIL LIMITED
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“It’s time to stir things up”

OWAN'S
o e (Perfoction
i (ocoa

ASK OUR SALESMEN WHY
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Tell Your Customers
v to Send in for Lantic

Sugar Recipe
Books!

Every woman  who
comes 1nto your store
would like to have a

V J )Y p— copy of our sparkling
i sugar book, containing 43
}‘w.f 7 recipes for dainty Cakes,
V= Candy, Jams, Jellies and other
tempting “goodies.”
And we are giving this interesting book to the Housewife
by various methods of advertising.
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In order to help you introduce

Lantic Sugar

in original packages

to more and more of your customers, you may tell them that Atlantic Sugar
Refineries, Limited, of Montreal, will 'send them a free copy of this Recxpe Book
on receipt of the Red Ball cut from the orlgmal package.

We are also giving away Booklets containing 54 PRESERVING LLABELS, on
the same plan mentioned above.

Tell your customers about the free Recipe Book and free Book of Preserving
Labels—and tell them how to get both.

You will find this generous offer of ours a great help in boosting the sale of
LANTIC SUGAR in sealed packages.

Get in a good supply of both the 2 and 5-pound cartons—then tell your customers
about the books.

Atlantic Sugar Refineries Limited

MONTREAL




Raisin Pie Day
1s here
UL

Step into any city restaurant, cafe,
lunch or dining-room, almost any
day for the greatest part of the
year and you will find raisin pie
on the menu, a fact which goes to
emphasize the increasing popular-
ity of raisins for various kinds of
desserts.

The better trade are using and
appreciate

“Griffin’s Seedless Raisins™

because of their extra fine quality,

their delicious, wholesome flavor,
their absolute cleanliness.

Let this quality line bring better
business to you this season.

Prepare for the winter and holiday trade by
ordering your supply from your wholesaler.
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Quality plus extensive
advertising has created an
ever-growing demand for

Borden’s Milk Products

Dealers everywhere are finding
it more profitable to handle lines
that have won the confidence of
the public than to experiment
with the ‘‘just-as-good’’ variety.
Borden’s Milk Produects are, be-
cause of their undoubted superi-
ority, strong favorites with the
housewife, who appreciates the
all-round satisfaction that ‘‘Bor-
dens’’ always give.

This satisfaction-giving quality,
which characterizes every one of
the Borden Group, will be a big
source of profit to the Borden
dealer, through the repeat or-
ders which will naturally result.
Send your wholesaler a trial or-
der for Borden’s if you do not
already sell it.

Stock up for the Fall
business

Borden Milk Co., Limited

‘“Leaders of Quality’’
MONTREAL

Branch Office: No. 2 Arcade Building
Vancouver, B.C.

JBY "CANNED
" _FRUITS

SUN-KIST Canned Fruits are a quality
unto themselves—they are SUN-KIST
Quality—a quality distinctly peculiar to
SUN-KIST—a quality specially selected
for people of critical taste—

Delicious canned fruits—no better
grown in California—the pick of a mil-
lion case pack and fine enough for any
table in the land. If you want satisfied
customers, connect with the SUN-KIST
Kind.

THEM

THE

o~ BEST of

an Cann®® BRANDS

For your own protection you need to handle
brands of Canned Fish that are above suspicion.

CONCORD

Norwegian Sardines

are packed from the finest freshly-caught autumn
fish, no hard, tough fish being packed in our up-
to-date, sanitary factory.

Only the highest grade oil is used, notwithstand-
ing the advance  in price, and the fish are of
excellent flavor, mild eured and not too much
smoked.

24 to 28 fish go to the can, which will surely
please your most fastidious eustomer.

Order from your nearest wholesaler the brand
with the guarantee—CONCORD.

LIST OF AGENTS:

R. S. Mcindoe, Toronte Watson & Truesdale, Winnipes.
Maritime Fish Corporation, Limited, Montreal. W. A.
Simonds, St. John, N.B. H. C. Janion, Vancouver, B.C,




Tell every customer this—

‘‘Here is your chance to do some-
thing practical for your friends at
the Front. It means a lot to the
men in the trenches. They will en-
joy the change from service rations
—in fact they are writing home
every day expressing their delight
at receiving Pascall’s Chocolates
and Candies.”’

CANADIAN GROCER

FOR CANADIANS
IN THE FIGHTING LINE

Messrs. James Pascall, Ltd., the Manufacturers, have
made special arrangements to send direct to Canadians serv-

ing at the Front

SPECIAL PARCELS OF CANDIES

on which they will pay the postage without any extra charge.

The following are suitable for
handy for the pocket:

SPECIAL $1.25 PARCEL

contains :

Solid Block of Vanilla Chocolate.
Large Tin each of Acid Drops,
Mint Bulls’ Eyes, British Toffee
and Pine Lozenges.

SPECIAL TWO DOLLAR PARCEL
contains:

Solid Blocks of Milk and Vanilla
Chocolate, Large Tin each of
Acid Drops, Mixed Fruit Drops,
British Toffee, Broaiway Toffes
Also Pine Lozenges and Fresh-

ettes.

posting, and every article is $

SPECIAL FIVE DOLLAR
PARCEL contains:

1-1b. and %-Ib. Solid Cakes each
of Milk and Vanilla Choeolate.
2 Large Tins each of British Tof-
fee, Broadway Toffee, and Acid
Drops. 1 Large Tin each of
Mixed Fruit Drops and Lime
Juice Drops. Also Mint Bulls'
Eyes, Pine Lozenges and Fresh-

ettes,

Ask to see them at the Store. Pascall’s pay the Postage.

, REPRESENTATIVES FOR CANADA

PASCAI I S C. H. Cole, 33 Front Street East, Toronto,
and 51 Read Bldg., Montreal; Angevine &

McLaughlin, St. Johm, N.B., and Truro,

N.S8.; W. H. Escott Co., Ltd., 181-18 Ban-

LONDON, ENGLAND &% Hamiton 8t “Vancowver- .. 0.

Ash & Co., St. Johm's, Newfoundland.

Tell them that—and you will
get the order

Forward it to our agents and the
parcel wiil be sent from England
If you are not already running this
Scheme, send to our representative
for circulars and full particulars.

Why Tie Up Money

in high-priced Molasses (which many people think too expen-
sive for every-day use), or in cheap syrup of doubtful quality—
when you ean offer your c¢ustomers such a delicious, inexpensive
table syrup as

“CROWN BRAND”
CORN SYRUP

“‘Crown Brand’’ quality is in a class by itself. It is a universal
favorite, not only for the table but also for cooking.

Why bother trying.to push either expensive molasses or cheap
syrup, when you can please every customer and make a good
profit on every ecan, by selling ‘‘Crown Brand’’ exclusively?

The Canada Starch -Co.;Limited
MONTREAL

Manufacturers of the famous Edwardsburg Brands
Works: Cardinal, Brantford and Fort William, Ont.

4
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T A
CLARK’S

COOKED CORNED
'BEEF

Sizes
%’ 19 29
6 and 14

If you want NEW business, if you
want REPEAT business, if you
want INCREASED business, Mr.
Grocer, carry and display Clark’s.

They have the REPUTATION,
the QUALITY and the SALE.

W. CLARK, Limited, Montreal
T y———
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You are losing money
on your cheese sales

if you haven’t got a reliable cutting machine. You ecan

eliminate the risk of dissatisfying a customer and

absolutely prevent loss through wastage, seraps, ete., by PURE

installing the ey

Canadian meets the requirements of the most particular taste.
Cheese The new pack is without doubt the finest we have ever

put up—the choicest pick of the crops.
Cutter

which cuts quickly and accur-
ately by weight or money value.

: L
We would like to show you all Fllrﬂlvall-NeW

the advantages LIMITED
WA
gf. y?l'? 'lc‘l::,n( Hamilton, Ontario

l.s = Obllgatlnn Agents: Ontario — Mac-
incurred. Ask Laren Imperial Cheeseeﬁo.,
3 -dav Ltd., Toronto. Montreal—

us to-day. W. 8. Silcock. St. John,
N.B.—MacLaren Imperial
Cheese Co. Halifax, N.8S.—
MacLaren Imperial Cheese
3 5 Co. Sydney, N. S."—A. |
Sheppard. Hamilton —

The CANADIAN Open R. \f Griffin. Winnipeg,
Man.~H. P. Pennock &

Th c 8 ch c c Co. . Calgary, Alta.,, Mac
e Gomputing Cheese Cutter Co. L0 Edmonton, Alte. —
WINDSOR, ONT. Central Brokerage Co.

Order your stock now and prepare for the Fall and
Winter trade.

L..B. “Banner Brand” Pure Fruit Jams

Banner Brand Jams are favorites with
the housewife, because they not only
solve the perplexing question of
“What to serve for breakfast,” but
they are wholesome, nourishing,
delicious and economical.

Banner Brand Jams are put up in all sizes of pack-

ages, from the Anchor capped tumbler to the
large, gold-lined pail—a size for every family.

Play safe by pushing the jam that 1s proven Banner
Brand.

LINDNERS, LIMITED

BRAMPTON, CANADA

. REPRESENTATIVES:
H. Whissell, 2928 Drolet St.,, Montreal; H. D. Marshall, Ottawa; W. L. McKenzlee & Co., Edmonton and Regina;
Jacksons, Limited, étlnry; H. E. Gross, Vancouver; R. 8. McIndoe, Toronto.
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“AYLMER” BRAND JAMS

This is Canada’s. national jam—
known and used from coast to coast,
from the southern boundary to the
cold north country.

“Aylmer” Brand Jam well displayed
needs no selling argument. High
quality, delicious flavor and absolute
purity are the features of these Jams.

Display the various sizes of containers
—the glass jars, the 5 lb. pails.

See the new 16 oz. tall jar, vacuum
top.

Dominion Canners, Limited
HAMILTON, ONTARIO
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Five Bowls of Freeman’s Electrical
Palate - tickling | § Meewcman oo

Soup for 5c. Meat

That’s what you give your customers - | Chopper
when you supply them with the e — Bone
always uniform and delicious Grinder
‘e D) o
Canada Soups N and

and your part of the transaction is a Gyt ‘ Coffee
25% profit, with satisfied customers RS R
and continued business. The soup Mill
season is on; now is the time to order : Rty
and show these handy package soups The above is our Bone Grinding attaclfment, attached
made in all varieties. to one of our No. 40. We have meat cutting attachments
and coffee grinding attachments for the above. They
are fully guaranteed in every way. Send for catalogue
which gives full particulars, prices and terms.

Send trial order to-day—they will
more than please you and your
patrons.

L | . . \\
Canada Foods Limited | The W, A. Freeman Co., Limited
TORONTO

Hamilton, Canada

TURY

SALeT

Century salt put the PrOdUCts

cents in the profits are known in all parts of the world

Century Salt is not rombined as delicacies of high quality, and
with . cheap Ingredients, the | ﬂ .
housewife gets full value for her unusua avor.
money. Pure Salt goes further

::l(:s'glves infinitely better re- Libby's,foods are ol put Up”
“antury Salt is refined and where the best foods attain per-

ified to th ¥ . . .
sy ooy fection. That is why people insist

Trs on Libby's.

e beby, MSNeill & Libby, Limited

profite.
GUELPH, ONT.

THE DOMINION SALT COumiTe

SARNIA, ONT.

_____J
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A PARALLEL

FTER tryving a reliable article for
the first time you are oftcn
persuaded to use it regularly by reason
of its good wvalue. Don’t forget vour
customers are alwavs influenced in
the same way by the quality of

GIPSY

Stove Gloss

Order from your Wholesaler.

HARGREAVES (CANADA,)) LIMITED,
33. Front Street, E. TORONTO.
Western Agent«: For Maniloba, Saskatchewan & Alberta:
Nicholson & Bain, Winnipeg, Regina, Saskatoon, Calgary

and Edmonton. For British Columhia & Yukon: Creeden
& Avery, 117, Arcade Buildings, Vancouver, B.C.

TR TR T RO DT EEERONL LA OO O RS
Sy LT T R O T TR T

TR T R BT

Indian Chief Brand More Than Ever in a Class

by Itself

CLAMS

moaels.

Wouldn'’t
it be a
good idea
; then to
Put into the cans, seal- look into
ed up and processed the Coles?
within a few hours
after being taken from It ranks
the clam beds, they with the
have no chance to lose best and
their flavor. meets your

Order a case from price.

your jobber _to-day. 26 models
\fnu will find the price of electric
right, and also you machines
will notice that your >
customers will ask for Makers of

this brand in. Hand Coffee
f i oo Mills for

Shaw & Ellis, Pocologan, N.B. _

Montreal, K. B. Hall .‘08::'.:)“.\7.. William Forbes. COLES MANUFACTURlNG CO.

Quebee, A. Francols Turcotte. Winnipeg, George Adam & 1615 North 23rd St. PHILA., PA.
Ce. Torento and Hamilton, Walter 8. Bayley. Edmonton, i
D. J. McLeod & Co. Vancouver, H. C. Janion. Maritime AGENTS: Chase & Sanborn, Montreal; The Codville Ce.,
Provinces, Angevine & McLauchlin, of 8t. John, N.B., and Winnli ; Todhunter, Mitchell & Co., Toronto; James
rure, N.S, Turner Co., Hamllton, Ontario; Kelly, Douglas & Co.,
Vancouver, B.C.; L. T. Mewburn & Co., Calgary, Alta.

They are the very best
clams offered for sale
in Canada to-day.
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“WENTWORTH BRAND”

FINE OLD ENGLISH

MINCEMEAT

MADE from peeled and cored
hand-picked apples and extra
rich in Currants, Raisins, Peel and
Suet.

A High-grade mincemeat equal, if
not superior, to the best Home-made.

Your mincemeat sales have fallen
off year by year. Why? Because
the average factory mincemeat has
lacked Quality and “you can’t fool
all the people all the time.”

Our Factory is located in the midst
of our orchards. It is Modern,
Sanitary and Government Inspected.

We are making a specialty of
MINCEMEAT this year and back-
ing it with our reputation and guar-
antee of “money back if goods are
not right.”

T'he price is $2.30 per 27-lb. pail, or
8c in 8o-1b. tubs.

Send your order to-day—Delivery
made when you say.

Freight prepaid on orders of 500 Ibs.
or over anywhere in Ontario.

The Wentworth Orchard Co.

LIMITED

Manufacturers of Jams, Jellies, Pie Filling, Canned Appies, Etc.

43 PARK STREET, N. HAMILTON
FACTORY : WATERDOWN

Canada’s Best Provision
Departments are Equipped
With the Arctic Refrigerator

Some are using the stock sizes and styles, some are
fitted with specially made equipment.
All are of the same high ARCTIC Standard.

If you anticipate the installation of new equipment

or the remodelling of your department, get in touch
with us.

We build refrigeration equipment to meet every
need.

WRITE FOR CATALOG.

John Hillock & Co., Limited

Makers of High-Grade Refrigerators and Fish Cases
TORONTO

Golden Wax Beans

Do you know that the “Thames
Canning Factory,” “independ-
ent,” make a specialty of can-
ning and obtain a superior
quality of Golden Wax Beans?

They are also packers of the
now famous ‘“Thames Brand
Sugar Corn,” 3-Ib. Tomatoes,
3-lb. Pumpkin, gallon and 3-lb.
Apples.

Write for particulars.

Thames Canning Company

Thamesville, Ont., Canada
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PEACHES

still continue coming in, finer quality and cheaper than ever. Give your customers

the best sugar to put them down with.

Granulated

1007, PURE CANE

Have No Hesitation

in recommending to your best customer

‘Bluenose’ Butter

It always opens up in excellent shape,
and its quality and flavor are remarkably
fine. Taste ‘‘Bluenose’’ yourself! Then
you’ll feel more enthusiastic about recom-
mending it. .

SOLE PACKERS.

SMITH & PROCTOR - HALIFAX, N.S.

‘SMITH

AND

PROCTOR

SOLE PACKERS
Halifax - N.S.

ARE you getting your share g, G

P -t

» @ 2/
of the business to be ob- /7 “Zf“’ 1

tained by pushing Tuckett’s
Army and Navy Cigarette?

Cigarette

Made from choicest Vir-
ginia Tobaccos. Sweet, full-
flavored, and cool smoking.
A cigarette that is giving sat-

isfaction.
The
Package

Is unusually bright and
attractive. It is in keeping
with the times. The cartons
will make a splendid show-
ing on your shelves.

The
Advertising

Bright, snappy material
supplied on request. Ar-Na
Cut-Outs, Hangers, Display
Cards, etc., will make your
window a business getter.

Tuckett Limited

Hamilton, - Canada




Shirriff’s True Van-
illa is fifty per cent.
stronger than the
G o vernment stand-
ard. It is made from
the finest Mexican
Vanilla Beans. It has
been giving satisfac-
tion for thirty years.

CANADIAN GROCER

Makes A Bond Between
Store and Customer

If you can always supply Shirriff’s, you can always keep
your customers in line.

Once a Shirriff’s customer—always one, for she knows
she can use less of Shirriff’s to get the same results. Its deli-
cious flavor and exquisite bouquet are not even approached
by ordinary extracts.

Get your customers solid for this line and they will be
solid for your store.

h‘ . -ﬁ” True
& wWTWIS Vanilla
Write us to-day for a sample bottle.

Imperial Extract Co., Toronto

Tin Cans Fibre Cans

Plain or Decorated All Fibre or with Metal Ends

Two Completely Equipped
Factories Well Located to
Serve the Canadian Trade

AMERICAN CAN COMPANY

MONTREAL HAMILTON




CANADIAN GROCER

LARGEST MAKERS IN THE WORLD

Tin Foil—-all descriptions
Tea Lead—all gauges and sizes

Metal Bottle Capsules—any size,
color or stamping

Collapsible Tubes—plain or colored

ALL BRITISH MADE

Send specification of your needs or samples of what you now use—stating QUANTITIES
—We will give you BEST QUALITY—BEST DELIVERY—BEST PRICES

BETTS & COMPANY, LIMITED

Chief Office:—1 Wharf Road

LONDON N., ENGLAND

Advertising is an insurance
policy against forgetfulness
Stopping an advertisement
to save money 1is like stop-
ping a clock to save time.
—1it compels people to think
of you—Galveston News.

It always pays to handle goods
that the public have confidencein

And Bee Brand specialties, Jelly
Powder, Starch and Borax, have won
the approval of housewives every-
where for sterling value.

We have a profit-building plan whica
is sure to interest you.
Write us to-day and we will tell yon

all about our money-making proposi
tion.

The Bee Starch Co., Montreal

L o
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When you sell

HEINZ
57

VARIETIES

PURE FOOD PRODUCTS

You give your customers—
Goods Made in Canada—
from Canadian Materials—
by Canadian Employes.

H. J. Heinz Company

Canadian Factory :—Leamington, Ont.

Woarehouse :—Toronto

57
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To Manufacturers and Wholesalers:

SAVED HIM CONSIDERABLE
MONEY

MacLean Publishing Co.:

Enclose you my cheque for $2 for

the year’s subscription to CANA-
DIAN GROCER, to begin with your
issue of the 24th inst.

Am  subscriber to several trade
journals to enable me to keep posted
on markets, etc., as well as the good
pointers one gets, but consider Cana-
dian Grocer leads them all.

By a friend loaning me your last
edition it saved me considerable
money on the purchase of dried fruits
—s0 have no hesitation in subscrib-
ing for same, as it is a good invest-

ment—and one which will show a
big profit to any grocer who will read
it carefully.
CHAS. B. SHIELDS,
1476 Queen St. West,
Toronto, Sept. 29th, 1915.

$2 BILL WELL INVESTED

MacLean Publishing Co. Y
Dear Sirs:—Enclosed please find
cheque for $2 for Canadian Grocer.
I neglected sending this before.
I like the Canadian Grocer very
much; 1t 18 $2 well invested.
Yours truly,
A.J. MELANSON.
Jacquet River, New Brunswick,
Sept. 25th, 1915,

Do Your Subscribers Actually Read
““Canadian Grocer”?

1s a question we sometimes meet from manufacturers who
have never used our advertising pages.

The Answer is, Emphatically, “Yes”

T'he subscribers to Canadian Grocer are the most progres-
sive, intelligent and influential of the trade, and such letters
as the above, received almost every day, indicate that through
its market reports, trade news, salesmanship articles and
advertisements Canadian Grocer is giving each week just
what you, if you were in the retail business, would feel you
ought to know.

Our Big Fall Sales and Christmas Goods
Number is an Inspiration Number

No grocer or clerk can read it without determining to go
after business more aggressively this Fall.

But Is He Going to Pull For You?

Or will he be working for your competitor?

A double or full-page in our Big Fall Sales and Christmas
Goods Number will enable you to interest these real grocery
salesmen and give them sound reasons for making your
goods their leaders. TRY IT.

Send in your reasons and cuts. Our Ad-Service Department
will eladly arrange them in attractive form.

Oct. 7,15. THE MANAGER.
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We Sell only Goods of Guaranteed Quality

- —Satisfied Customers are our Best Testimonial
TARTAN BRAND are the most attractively packed goods on the Canadian
Market.

We are always ready to meet your requirements in Canned Vegetables,
Fruits, S8almon, Tea, Coffee, Spices, Extracts, Jelly Powder and Grocers’
Sundries of our own manufacture, the quality of which is backed by our
guarantee.

THE SIGN OF PURITY We have a full line of Fancy Groceries, Foreign and Domestic. Mail
Phone Orders at our Expense orders our specialty. Write us to-day.

Phone Nos.. BALFOUR, SMYE & COMPANY

3595, 3596, 3597, 3598, 4656 \ HAMILTON, ONTARIO

An Important Business Article

HE Cost of Doing Business’’ is the subject of one of the most

important articles from a business management standpoint that

will be found in the Fall Campaign Number of Canadian Grocer,
to be issued on Oct. 29. It took more than six weeks for the editorial
department to secure the information for this article and to prepare
it. Information was secured first hand from grocers in all parts of
(lanada, and it is therefore a representative article from the stand-
point of dealers in representative localities.

““The Cost of Doing Business’’ shows exactly what various mer-
chants are paying for each item of expense per year and the percent-
age each year of the annual turnover. It will show that some
merchants are paying more, for instance, for salaries than others
similarly situated. Again some are paying more for rent and delivery
than others stationed under the same circumstances. That this will
be a valuable article from this standpoint is easily recognized.

““The Cost of Doing Business’’ article is divided into three sec-
tions. Ome will show the various costs of grocers of large cities, with
large turnovers. The percentage that each item of expense is of the
annual turnover is compared. The second section deals with the costs
of merchants in towns of from 2,000 up to 7,000 or 8,000, and the
third section includes village merchants.

““This Cost of Doing Business’’ article was secured only after a
great deal of thought and arithmetic applied to the replies which
Canadian Grocer received from its readers. As every dealer is inter-
ested in reducing his costs, this article will:-be a splendid one from a
comparison standpoint. Readers who are not represented in it, will
be able to compare their costs with those of merchants situated some-
what similarly. It will demonstrate to retailers whether it is costing
them too much for any particular item of exvense, from rent all the
way down to depreciation and losses through bad debts.

Every reader of this paper should make sure that this article on
the Cost of Doing Business is carefully read and studied.

Toronto, Oect. Tth, 1915. THE EDITOR.
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Manufacturers’ Agents and Brokers’ Directory

The Canadian market is over three thousand miles long and extends from the peach

belt to the Arctic Ocean.

Manufacturers and merchants can not hope to cover this

market satisfactorily or get the best out of their Canadian opportunities without the

assistance of local agents.
to act as agents for good lines.

The following firms in all parts of Canada are prepared
The service department of the Canadian Grocer is
at the disposal of firms wanting agents or agents wanting agencies.

ONTARTO.

WENTERN I'ROVINCESR,

MACKENZIE & MORRIS, Limited

BROKERS

Groceries, Provisions and Produce

C.P.R. Building, TORONTO

W.G.A.LAMBE & CO.
TORONTO

Established 1885
SUGARS FRUITS

GEORGE E. MEASAM
COMMISSION MERCHANT

Agencies for confectionery lines solie-
ited. My representatives canvass tne
retail trade every six weeks in the
Country and every two weeks in the
City. Pr. 0. Box 1721,

Edmonton - Alherta

FRANK H. WILEY

. Manufacturers’ Agent
Grocery and Heavy Chemicals

Enquiries solicited for shipment from
Spot stock Winnipeg or for lmport.

757-759 Henry Avenue, Winnipeg

QUEBEC.

H. P. PENNOCK & CO.,
Limited

Wholesale Grocery Brokers

and Manufacturers’ Agents.
WINNIPEG REGINA
We solicit accounts of large and pro-
gressive manufacturers wanting liv
representatives.

W.J. McCAULEY
Commission Broker

Flour, Feed, Grains, Potatoes.
We are open for a good agency in food-
stuff line, calling on the retall trade.

522 Board of Trade Bldg., Montreal

W.G. PATRICK & CO.

Limited

Manufacturers' Agents
and Importers

51.53 Wellington St. W., Toronto

WATSON & TRUESDALE

Wholesale Commission Brokers and
Manufacturers’ Agents

120 Lombard Street
WINNIPEG - MAN.

Domestic and Foreign Agencles
Solicited.

NEWFOUNDLAND,

T. A. MACNAB & CO.
ST. JOHN'S - NEWFOUNDLAND
MANUFACTURERS' AGENTS

and COMMISSION MERCHANTS

Importers and exporters. Prompt and
careful attention to all business. High-
est Canadian and foreign references.
Cable nddress: “Macnab,” St. John's.
Codes: A, B, C, 5th edition and private.

W. H. Millman
& Sons

Wholesale Grocery
Brokers

Toronto, Ontario

Prompt Service.

W. H. Escott Co.,

LIMITED

Wholesale
Grocery Brokers and
Manufacturers’ Agents

Commission Merchants

WINNIPEG
CALGARY

REGINA
EDMONTON

When writing

to advertisers

kindly mention

this paper

STIRLING & YOUNG

General Brokers Phone Main 4331
506 C.P.R. BUILDING, TORONTO

A Good Agency will receive personal
attention

Reference : : Bank of Montrea)

Established 1859

GEO. STANWAY & CO.

TORONTO
Agents for ‘‘Horseshoe,”” ‘"Tiger” and ‘‘Sum-
Yower’' Salmon. Fred. L. Myers & Son, West

Texas Rices. Alexander Molasses Co., New
Orleans Molasses.

Indian products. Pritchard Rice Milling Co.,.

V‘

NOTICE TO MANUFACTURERS

of Canadian, American or British Products.

We make it our business to (sell and push) and (push and sell) goods from Coast to Coast.
[f you desire a larger distribution on the Canadian market; correspond with us at once.

Manufacturers’ Agents and Importers

Office and Warehouse: 309-311 King St. West, Toronto
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We never think of trying to force a
grocer to handle Red Rose Tea. We
do not tell him that he cannot make a
success of his tea department without
Red Rose Tea. We know it is his
right to decide what is best to buy for
his own business. But we do try to
show him that he can make more
money and more satisfied customers
with Red Rose Tea as his leader than
he can with any other tea.

Many grocers have been surprised this year to find out how easy it is to do a big tea business by specializing on
Just one brand of tea—Red Rose Tea. Why not give Red Rose Tea the preference for a while in vour store
and just see for yourself how well it pays? &

Red Rose Tea has the quality that wins new customers and holds the old.

T. H. Estabrooks Co., Limited
Toronto Montreal St.John Winnipeg Calgary

e e e e R A S RS WA N o Wi A s s

Don’t let your profits trickle
away through using an old-
‘ fashioned system

of handling coal oil

Why waste time and money
experimenting with
poor Refrigerators?

Some refrigerators are only

Throw out that dirty old coal-
oil barrel, clean up the muss
on the floor, and start your-
self on the way to larger pro-
fits by installing a

WAYNE
Oil Tank

The Wayne measures exactly
the correct amount of oil re-
quired. There is no slan»lug
over, no waste, no irty
hands, floor, ete.

Write us to-day and we will

ice boxes, and poor ice boxes
at that. They are a continual
source of loss through spoiling
of contents, poor display, ete.

The FEureka Refrigerator,
backed by 28 years’ experi:
ence in Refrigerator building,
is a positive guarantee against
spoilage and contamination of
goods, while it displays con-
tents to such good advantage
that its use is sure to create
more business.

Write for our catalogue.

Read all about the merchant’s
tavorite refrigerator; instal it

give you full particulars of
this up-to-date oil-measuring
system.

The Eureka for its satisfaction-giving,
business-building qualities.

It will mean a saving of
many dollars to you.

Eureka Refrigerator Company
31 Brock Ave. Limited TORONTO

REPRESENTATIVES :—James Rutledge, 2608 vaerley St., Montreal,
P.Q.; James Lonergan, Charlottetown, P.EIL; W. .\l((}”"lh! 98 Bank
St Ottawa, Ont.; W. Woods & Co., Winnipeg, Man., and Hamilton, Ont

S e N R B Tl WL SR L A T

The Wayne 0il Tauk and Pump Co., Limited

WOODSTOCK, ONT.
Hohlsteln, Montreal, Que. Distributors for

Fastern Ageots: €. F.
Canada: National Equipment Co., Ltd., Toronto. Western Agents:
D. J. Austin, Winnlpeg, Man.; A. H. N. Kennedy, Medicine Hat, Alta.
B e el
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.Keen’s Oxford Blue—
the blue that stands head and shoulders

above all competition

—known the world over as the most reliable wash-

R
. e 4 5 . : e\
dta} requisite for the ensuring of snowy white linens, S Q eEng U\
ete.

,OXFORD |

Sell Keen’s Oxford Blue and ensute yourself con-
tinued patronage, and your customers perfect satis-
faction.

Stock up with and sell Keen’s Oxford Blue

|l MAGOR, SON & CO., Limited

191 St. Paul St. W.,, MONTREAL 30 Church St.,, TORONTO
AGENTS FOR THE DOMINION OF CANADA

There 1s Certainty in
every Package of

Extra Granulated SUGAR

Certainty that the sugar will be absolutely pure—that the granulation will
be uniform and right—that the color will show to advantage in comparison
with any other sugar.

Certainty that the REDPATH Cartons and Bags, ranging from 2 to 100
I pounds, will meet all calls without breaking bulk and wasting time.

Certainty that the sugar will reach your customers in perfect condition, and
give complete satisfaction.

Certainty that is based on 60 years of acknowledged leadership in Canadian
sugar refining—for REDPATH has been Canada’s favorite sugar since 1854.

Canada Sugar Refining Co., Limited, Montreal
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Money in Housecleaning Trade

October the Time to go After This Business—Suggest by Newspaper Adverfising That the
House Be Given Careful Cleaning Before the Cold of Winter Arrives—Tends
to Eliminate Doctor Bills, Another Argument.

EWSPAPER advertising is un-
N doubtedly one of the best

methods of securing autumn
housecleaning business. It is a fact
that when the fall season comes along,
newspapers are more widely read in the
home than during the summer time. In
the autumn the nights are longer and
colder and people remain indoors more
than during the hot weather.

and silver polish, polishes for wood-
work, piano, ete., brushes for .cleaning
banisters and backs of radiators, disin-
fectants, and a dozen and one other
lines. It ought to be pointed out to the
housewife that the dust and dirt and
germs should be removed from the home
before the setting in of winter, when the
windows and doors must be kept closed.
The dealer who goes after the trade on

It is not necessary to
shout aloud that the fall
housecleaning season has
begun. Anyone ean hear
the beating of the ear-
pets in the back yards
any fine afternoon. Open
windows with blinds off
and curtains on the line
or on the stretcher are
other signs of the times.
The fall housecleaning
trade should therefore be
gone after by every deal-
er as aggressively as pos-
sible. It is particular
geasons of the year like
this where the merchant
whose turnover is lagging
so far, can win out by the
end of the year. There
are, too, a great number
of housecleaning lines
whieh the housewife
knows very little about.
but where good demand
would be ereated if these
lines were attractively
displayed and talked up
when the customer is
purchasing other goeods.
Housecleaning lines in-
clude ecleansing powders,
mops, brooms, brushes,
soaps, lye, ammonia pow-
der and liquid, furniture
polish, stove polish, metal
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Ammunition for

Cleaning Up
the Home

thoroughly cleaned.
careful cleaning up NOW may mean no
this winter

Powdered Ammonia,
cleaner, per package
Sweeping Powder, kills the germs in rugs and
carpets, per package

—————— Powder, splendid sink and porcelain
cleaner, per can

Chloride of lime, should be used in closets
every day

an indispensable

brushes and brooms, knife polish, ete.

G. Rocer & Co.

95 Main St.
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B EFORE the winter arrives when the doors and win-

dows must be kept closed, every house should be

Summer means an accumulation

of ‘dust and dirt mul\f)erhaps disease germs, so that a
N(

doctor bills
Housecleaning becomes easy with the proper helps. We

have them all in abundance. Just look over this partial
list of important lines and let us show you others:

In addition see our lines of liquid ammonia, powdered
borax, lye, silver and metal polishes, furniture polish,

Phone 100

L R i b bbb did i dddddiddddddddddidiidii i ddiddidididid

Suggestion for a newspaper advertisement on housecleaning goods.

this prineiple is bound to get a good
share of it.

The dealer’s suggestions in the win-
dow, on the counter and in the news-
paper advertisement will be keenly
watehed for in times like these and in
addition personal talks about the quali-
ties and uses of the various lines are
sure to provide him with extra business
and therefore profits. The retailer, too,
should urge the customer
to follow direetions on
the various packages.
Many customers try cer-
tain lines and come back
with the complaint that
they did not work proper-
ly. Investigation will
show that it is the fault
of the customer in mot
following the directions
on the package.

‘“Whenever a com-
plaint of this character
comes in,”’ remarked a
dealer, the other day, ‘‘I
take the pains to go over
the direetions on the label
to determine if they were
fulfilled in évery partieu-
lar. Usually T can put
my finger on the trouble
at once, and by demon-
strating the article then
and there the customer is
invariably econvineced that
it accomplishes all the
manufacturer claims for
gt

It should not be for-
gotten that houseclean-
ing lines are not luxuries.
If healthy surroundings
are to be preserved about
the home, regular house-
cleaning campaigns . are
absolutely necessary.
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Housecleaning Window Trimming

One of Best Methods of Securing Active Interest of the Women in a Particular Store
—Housecleaning is Problem in Which Housewife Can Be Easily
Enthused.

Suggestion for an easily arranged October Housecleaning window. Note the action conveyed by the brooms.

CTOBER is the big Fall housecleaning mon th. It is the time when the housewife finds it most
convenient to have a cleaning-up before the arrival of winter. = Therefore, it is up to the

retailer to get after all the housecleaning trade that is passing at the present time. It should

be fully understood that a big demand can be created for housecleaning goods which otherwise
would not exist if the dealer did not go after the business.

Window display is one of the big mediums for getting this business. Herewith is a splendid
display of housecleaning lines which, although it took considerable time to construct, means a lot
of business in the goods shown. If one looks closely at this display he will find that although it
took considerable time to arrange it, yet the construction is not difficult.

The broom arrangement suggests action and action is an important requisite in housecleaning
time. In attractive piles are shown cleaning brushes, sweeping powders, soap, silverware polish,
knife polish, ammonia polish, etec., etc. Here we have a trim, that, while not elaborate, forcibly
‘suggests to the housewife some of the helpful articles necessary towards the cleaning up of the home.
It is an easy matter for the ruler of the home to become interested in a housecleaning campaign, but
not always so easy to get her to purchase her goods from you. A window full of suggestion as this
one will go a long way to secure the active interest of the women in your store.
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- Ideas for Selling Tinned Fruit

Hamilton Grocer Displays Fruit in Cans and Bottles by the Case for Sending Overseas

to Boys at the Front—Window With Many Lines Appropriate as Gifts

to Our Soldiers Suggested.

EEBLES, Hobson & Co., Hamilton, Ontario,
P grocers, present in the window display illus-

trated here, an excellent method to get after
more canned and bottled fruit trade.

This is a particularly attractive display and it is a
display with an idea. This idea is presented by the
centre display card. It reads as follows: “Send a
Case to Your Boy at the Front.” The window con-
taing & number of full cases of jam and fruit bottles,
etc., so that the passer-by can see exactly what a case
of the fruit means. Note the flag wound around the
central post with a picture of a khaki clad soldier.

Everyone who has a son or a friend at the front is
interested in sending him something from home.
Why shouldn’t it be a case of fruit? This was the
idea the Peebles, Hobson & Co., had in view in trim-

ming this window. The boys are getting cigars, cig-
arettes, tobacco, clothing, chocolate, ete.—why not
fruit?

This idea suggests another—why not a window
display of all kinds of foodstuffs—together with
cigars, cigarettes and tobacco—that would be suit-
able for sending to friends at the front? Explana-
tions could be made on the show cards and, as in the
case of the Peebles, Hobson window, a khaki picture
or two could be used, as well as the bull dog, etc. The
possibilities here seem to be splendid.  Canadian
Grocer would appreciate a photograph and particu-
lars of any window any reader may run in this regard
in the near future. The accompanying window dis-
play was dressed by W. G. Clarke, window trimmer
for Peebles, Hobson & Co.

Preserved and Canned Fruit window display shown recently by Peebles, Hobson & O

Mamilton, Ont.

Cases of the 1

the customers urged by show card to send a case to the boys at the front
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A Plea tor the Retailer

Canada Has 250,000 Retailers—What Would Happen if They Were to be Suddenly Eliminated,
Asks Writer?—Thinks Government Should Have Consulted Experienced
Retailers Before Purchasing War Supplies—Why the Retailer Knows.

By E. M. Trowern, Secretary, Dominion Board, R.M.A. of Canada.

N addition to the many false state-
I ments that were often made on pub-

lie platforms and in the press, in
““Times of Peace,’”’ regarding the aboli-
tion of ‘‘Middlemen,’’ they have now
been served with an additional notice in
““Times of War,”’ by some representa-
tives in the Dominion Government at
Ottawa, to make their ‘‘Exit’’ or ‘“Pass-
out’’ as unworthy of recognition.
- Those who have had practical train-
ing in eommercial matters, and who have
graduated from that great commercial
school which is founded on human ex-
perience, and which is so little under-
stood by the professional mind, but who
have among their numbers the many
Merchant Princes who have graduated
with honors, through their own energy
and ability, and whose names stand out
in every city and town in the Dominion,
as honorable and upright ecitizens and
who are doing their share to make Can-
ada known throughout the Empire, as the
‘‘Little Nation of Shop-keepers’’ is
known throughout the world., wonder
why this sudden charge against them
has been made. Is it being done in order
to direet the public mind away from the
unbusinesslike methods of party poli-
ticians, or hecause it is thought that
‘‘Middlemen’’ still continue to exist as
mere units, and they are so submissive
and conseious of their guilt that they
will not resent the many unfair and
false statements that have been, and
are now being made against them? If
this is the intention of the attack, and
the insinuation, we desire to have that
removed at once.

Canada Has 250,000 Retailers

There are in Canada to-day over two
hundred and fifty thousand loyal and
honorable retail merchants, who, if they
had an opportunity, and found it abso-
lutely necessary, would shoulder their
rifles and go out after the common
enemy; and they would prove themselves
worthy of their class. But owing to the
fact that by so doing, and by locking
up their stores the community would
suffer untold hardships anl inconven-
ience, they are forced to ‘‘stick to busi-
ness’’ and to guard Canada ‘‘in the
market and shop.”’

Following the order of the natural
channels of trade, we have the Producer
or Manufaeturer, the Wholesaler, and

the Retailer; then comes the Consumer,
who consists of the fourth turn in the
channel. But the largest consumers are
chiefly among the first three, as they
are the classes who spend the most, and
by so doing they keep the wheels of
commerce turning.

Through false doctrines preached by
day-dreaming theorists and persons who
have had no commercial training, the
idea has been created that produets or
manufactured articles should go direct
from the producer to the consumer, and
that by so doing they could be sold cheap-
er to the consumer. It is false doetrines
of this sort that have brought about the
suggestion that the ‘“Middleman’’ must
go. If the ‘‘Middleman’’ had not a
place in the community, or if he is a
‘‘Parasite,”’ as some ignorantly assume
he is, he would have been swept away
centuries ago. But going away back
in history, back almost beyond tradi-
tion’s very dawn—thousands of years
before Romulus was suekled by the
wolf, fifteen hundred years before Alex-
ander rode in the splendor of his con-
quest from Macedonia to the gates of
India, eighteen hundred years before the
Wise Men of the East followed the re-
splendent star that paused to shine on
the tiny Babe that lay in the rude man-
ger of Bethlehem—and there we find on
the eastern shores of the Mediterranean
a great nation of traders—the Phoen-
icians—the first great nation of mer-
chants of which history can hoast any
record.

If the Merchants Were Gone, What?

Take the merchants with their shops
and their stocks, with their busy, bust-
ling enterprise, out of the ecities, towns
and villages of Canada, and Canada
might as well be removed from the map
of British North America.

To every one dollar that Canada has
invested in produetion or manufaeturing,
she has over One Hundred Dollars in-
vested in distribution, so that any effort
put forth to abolish the ‘‘Middleman’’
who is the distributor, wounld be incon-
ceivable.

Our defence of the ‘‘Middleman,’”’
however, in this brief article is first to
show that it is absurd to think of re-
moving him; and secondly, to point out
to some of our legislators and politicians
the great amount of needless expense

and time that might have been saved
when the war broke out, if they had
only stopped to consider what a great
benefit these poor abused ‘‘Middlemen’’
might have been, and ecan be yet, in ad-
vising the Government, if it would be re-
membered that they have just as much
love and interest for their country in
which ninety-five per cent. have stakad
their all, as either the manufacturer, the
farmer, the laboring man, the doctor, the
lawyer, or any of the professional classes.
It may seem unkind to state it, but
ninety-nine out of one hundred business
men in Canada, who have read the evi-
dence that has been produced before the
special commission believe that the un-
businesslike methods adopted by the
Government, brought out in this investi-
gation, will refleet as much upon them
as it does on those ‘‘Political Pedlars®’
who have no established places of busi-
ness, but who have heen surrounding Ot-
tawa begging for orders, having only one
objeet in view, and which objeet most
of them seem to have secured.

Probable Course of Procedure

We all realize the suddenness with
which this fearful war envelops us, and
as business men we ean see how helpless
many of the Ministers were when what
had to be done, had to be done quickly;
we can see how easily they got bewild-
ered in the quantity of articles that
were required. But let us suppose.. for
example, that a Minister required ten
thousand snits of clothes to be made
at once. If he knew nothing about
clothing, and with a large order in his
mind, he would naturally think of a
clothing manufaeturer; possibly he
would like to have them made in Can-
ada, by a Canadian manufacturer. and
he would quite likely consult with his
deputy or some eclerk in the service, or
some political friend, who micht not
know any more about eclothing than he
did himself. He would be in a great hur-
ry to do something. They would likely
call in a manufacturer of eloth, per-
haps a politieal friend or the first one
whose address was at hand, and natural-
ly any manufacturer who was approach-
ed would think that his goods were the
best, and the operation would ecom-
mence. Prices would be given for the
eloth, and a seecond person would have

(Continued on page 26.)




Counteracting Mail Order Influence

Manager of Large Food Manufacturing Concern Presents His Views on This Important
Subject—Basis Remarks on Canadian Grocer Editorial — Up to
the Merchant, He Claims. i :

By the Manager of a Large Food Manufacturing Company.

READ with interest your recent editorial entitled:

¢“Mail Order Expansion.”’

I had the opportunity of discussing this very question
with some of the dealers in Regina where the Robert
The
writer took the question up with several other merchants

Simpson Company are establishing a branch house.
in the West, who undoubtedly will be affected. I can-
not say that in a single case did I hear one argument
intelligently support the dealer’s attitude objecting to
this ‘‘Mail Order Expansion.”’

In my own opinion the dealers have only themselves to
blame, as you say ‘‘It is legitimate business, and it is up
to the retailer to counteract this so far as lies within his
power.’’

A proper appreciation of the consumer’s viewpoint is
a necessary part of any merchant’s equipment, and it is a
significant fact that the live, up-to-date merchant to-day
does not simply give the people what they ask for. He
does more than that—he recommends certain lines, intro-
duces new goods, and stands behind everything he sells.

If incidentally he can make a little more margin on
some goods than on others, it is good business for him to
sell those goods, if he has first absolutely satisfied him-
self as to the quality. There is one thing that he should
never lose sight of, and that is, HE has to take the res-
ponsibility whether a customer asks for an article by a
brand name or not. There is a vast difference, however,
between the dealer that handles good goods, new lines,
and advertises to the consumer, and one who merely tries
to substitute an article that bears him a larger margin
of profit for the one asked for.

Too many dealers are adhering to the antiquated sys-
tem of buying. They spend more time and effort looking
about for cheap goods than they do in looking for cus-
tomers. One merchant in the West, for instance, was
advertising pure, white pepper at 18¢ per pound. A dealer
in Toronto who buys pure white pepper is required to pay
35¢ per pound.

On the other hand it was my pleasure to talk with a
dealer in Winnipeg, who sells nothing over the counter
in the way of a white pepper but the highly decorticated

variety. This is one of the really successful merchants,
and I think it is only fair to put his success down NOT
to the fact that he buys more expensive pepper, but be-
cause this illustrates his policy of giving his eustomers
the best quality that he can buy. He claims it is not any
harder to sell quality goods and a customer once sold is
a permanent one.

‘‘Buying’’ to the retailer is in the same relation to his
business as ‘‘Manufacturing’’ is te the manufacturer.

Good ‘‘Buying’’ and good ‘‘Manufacturing’’ does not
mean laying in a stock of cheap stuff and when it comes

to selling, the merchant’s difficulties have only ecom-
menced. Margin does not always mean profit, but ‘‘Satis-
fied customers’’ mean nothing else.

A grocery business at best is one that is subject to a
lot of criticism; but each man can greatly help his busi-
ness and keep cutomers from buying elsewhere if he only
realizes the fact that nobody wants to eat anything that
is ot good. The fact that eustomers get what they pay
for does not compensate anybody buying goods that do
not give satisfaction.

The average mail oi:d.;_(-;tﬂln,«:uo is replete with arti-
cles that cannot be purchased locally and everything that
is listed in that catalogue carries with it some remark or
recommendation from the mail order house whether it is
an advertised brand of goods, or something never heard

of before. In other words, they S8ELL their eustomers and
it costs money to get them, whereas a lot of dealers would
do just as well if they simply hung out a sign ““I am a
grocer’'—*‘‘ask for what you want.’’

There is one question that I have asked various dealers
who have complained about business being bad, and that
is ‘“What are vou doing to make it good?’’

The average merchant seems to look upon conditions as
something that he cannot control, but you can take it
from me no mail order house or no business man with
brains is establishing a warehouse at a cost of three or
four hundred thousand dollars unless he has a pretty good
idea that there is a need for somebody who will get busy
and sell the people something they did not want before he
convinced them that they did.
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IMPORTANCE OF SELLING QUALITY
FROM A LARGE Montreal tea house has been re-
ceived an item to the effect that there have been
large rejections of Ceylon teas announced at United
States entry ports within the past week or so, involv-
ing some severe losses by the importing trade. It is
pointed out that an importer in close touch with the
situation stated that low grade teas which have been
selling for such comparatively low prices on the Lon-
don and the Colombo markets have been barred entry
into the United States because the teas offered at these
low prices in the primary and intermediate centres do
not come up to the Government standard test for
purity, existing in the country to the south.

There is a possibility, if not a probability, that
some of these teas may find their way into Canada.
There may, of course, be some call for such grades
of tea from some districts, Canadian Grocer would,
however, like to urge upon all our readers the im-
portance of selling quality tea at all times. Too
often, retailers jump into the market-for certain lines
of goods because they can get them cheaply and
probably make a little more immediate profit out of
them. They overlook for the moment the fact that

~their customers require quality goods. They forget
about their good resolutions about handling only
goods that will give entire satisfaction to their pat-
rons. While there may be some temporary gain
from the buying and selling of low quality goods, the
gain is never permanent. Customers are sure to
renrember the unsatisfactory goods which the dealer
urged them to purchase. They forget about the
price.
24

In these days of keen competition it is the mer-
chant who sticks to quality every time and who main-
tains his prices, who wins out in the end. Every
retailer is anxious to hold all the trade he possibly
can and there is nothing under the sun that will
change customers any easier than cheap goods.

THE CURRANT SHORTAGE

READERS OF THIS paper have been kept fully
informed as to the course the currant market has
been taking, and have been advised of the gradual
firming up of prices on this point. There came from
London during the week a circular, dated Sept. 14,
on this currant situation, issued by a large currant
house there, with Greek connection, and which bears
out in production figures what Canadian Grocer has
said,

A paragraph reads:—

“The shipments of currants from Greece during

29

the year ending August 22, reached 105,000 tons.
To the Retention Stores of the Privileged Currant
Company, there were delivered 49,000 tons; about
3,000 tons of fresh and dried currants were used for
wine making and other industrial purposes in Gireece,
and it is estimated that about 1,500 tons of old fruit
has been carried over to the new season, making a
total of 158,600 tons. Deducting 4,000 tons of old
fruit brought over from the previous season of
1913-14 and 9,500 tons of Retention Currants sold
to the exporters by the Privileged Currant Company,
we find that the crop of 1914 has given 145,000 tons,
against 161,000 tons in 1913 and 167,000 tons in
1912.”
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THE NATION’S BUSINESS

“PEOPLE HAVE no idea how casily and cheaply parcels
can be sent by parcel post in Canada,” said C. Gleeson, of
Winnipeg, who bhas practically the jurisdiction of the whole
parcél post system from Ottawa to Dawson City.

“The department stores are about the only Institutions
that are really making a thorough use of the system, and
they do so because it pays.” Mr. Gleeson stated that the
small parcels from 8 pounds down were most frequently
sent. The maximum limit is 11 pounds in size up to 2
feet 8 inches by 3 feet 6 inches.—Evening Telegram, Toronto

Here is an admission from the Post Office officials
that the Parcel Post system is a failure. Last year
the then Postmaster-General, I.. P. Pelletier, in argu-
ing for increased revenue for his department, stated
that the Parcel Post was not yet paying its way.

The Bill establishing it was forced through Par-
liament after many set-backs; the fight extending
over a number of years. It was strongly opposed by
the business press of the country which showed that
it was of value only to a few big stores in Montreal,
Toronto and Winnipeg, and that it would build up
these cities at the expense of the other centres and
particularly the small towns and villages, which are
so essential to satisfactory rural conditions. The Post
Office officials and others promoting the Bill finally
overcame the opposition by representing that under
the zone system the proposed Parcel Post system
would be of no value to the big departmental stores;
that it was really in the interests of the smaller cities
and towns.

The Bill was based on one adopted by the United

States, but neither there or here has the zone system
been found of value to the public at large. Instead,
the big mail order houses send their goods and cata-
logues by express to Post Offices in zone centres from
where they are distributed at a lower rate than the
efficiently managed express companies can afford to
carry them. It is apparently not paying in the States.
A representative of one of the largest mail order
houses in Chicago voluntéered the information re-
cently that the system was a great advantage to them,
but some day the country would employ a good cost
accountant who would discover that the business was
being done at a heavy loss; that the country was
paying much more to carry the parcels than they
received from the shippers.

The value of the smaller centres to the farming
population of the country is often overlooked. The
fearful loneliness of farm life in new districts in
Western Canada where villages with their churches,
schools, stores and halls for entertainment, have not
sprung up, is clearly depicted in a story recently pub-
lished in London by that clever Scottish authoress,
Miss Macnaughton. The story of rural England,
with its numerous cases of insanity and murder, due
to isolation, are ample confirmation of this. = Euro-
peans, who know how to live better than we do, often
build their homes in the villages and go out each day
to work on their farms. In Canada the weekly visit
to the town store, to the church, or to bring the chil-
dren to and from the High School, brings a change

that makes farm life, on which our future so much
depends, worth living. The fact that it is the local
business man who is the main support of these public

“institutions must not be overlooked. Such profits he

makes are expended chiefly in this way. His taxation
goes entirely to local objects.

The present Parcel Post system is clearly trans-
ferring the business of centres to a few big cities, and
if this business is being done at a loss, it is up to the
Government ‘and M.P.’s outside the big cities to deal
with this matter. If these are the facts, as they un-
doubtedly are; in these time of heavy and increasing
taxation, it would be a great public economy to aban-
don the present Parcel Post system entirely and
establish one on a self-sustaining basis,

SOLD PEPPER BELOW STANDARD

A DESPATCH from a London, Ont., correspondent
states that a grocer there was fined in the Police Court
for selling impure pepper. While the full particu-
lars are not given, it is safe to assume that this mer-
chant sold the Dominion Inland Revenue Inspector
some pepper below the pure standard and neglected
to point out that it was not the pure article. There is,
of course, the supposition that he was ignorant of the
fact that the pepper was not up to the standard. In
the eyes of the Government, however, this excuse is
of little value because the Government officials claim
that retailers know the price of the absolutely pure
high quality article and therefore when they are
offered pepper considerably under that price, they
should know that it is not up to standard.

Information has reached Canadian Grocer that
in the future the Government is going to be even
more strict in its enforcement of the Food Standards
under the Adulteration Act. This news comes from
an exceedingly reliable authority and should be sig-
nificant to every retailer who sells over the counter
any article that does not meet the Food Standards.

While there may be something in the contentions -
of the retailer that it is not his fault if the manufac-
turer sells him an impure article for pure, yet, it
should be understood that the retailer can always
overcome this by demanding from the manufacturer
a warranty to the effect that the goods are pure. If
the retailer has secured this warranty, then the law
cannot come against him and it is up to the manu-
facturer to fight the case and bear the fine if any is
imposed. If every retail dealer in the country were
to demand this warranty in purchasing his goods—
if he doubts at all the reliability of the manufacturer
—there would be very few prosecutions among the
retail trade. The demand for this warranty should be
more insistent in the case of bulk goods as few manu-
facturers would care to place their names on pack-
ages which contained anvthing other than the label

indicated.




A PLEA FOR THE RETAILER
(Continued from page 22.)

to be brought in to give a price for
making. Up to this point, the whole
matter was in the hands of two people,
the maker of the cloth and the maker of
the suits, and they have a Minister or
his deputy or some other official who
are inexperienced in the clothing busi-
ness to deal with.

If the sun takes the color out of the
cloth, if the lining drops below the ma-
terial, or if it shrinks after the first
shower of rain, who should the blame be
placed upon? Tt should be placed upon
the inexperienced Government ministers,
or the men who undertook to enter into
a contract about which they knew noth-
ing. If business men were asked to en-
ter into a similar contract, they would
first find out a capable well-posted
‘‘Middleman,’”’ one who has a well-
known reputation and an established
business, and one who knows the quality
of goods that every manufacturer makes:
one who would know the makers of cood
cloth and those who make goods for the
cheap bargain trade, as well as thos»
who know how suits should be made. By
doing this there would be someone to
put the responsibility on, and someone to
check up any manufacturer who micht
be tempted to take an unfair advantage.

The Experienced Retailer Knows

This same plan could and shou'd he
followed in all Government purchases:
boots, optieal goods, automobiles, ete.,
and it is the only plan to insure good
and proper value. But some prejudiced
minds might say: ‘‘Oh! T see, you want
to give those ‘Middlemen’ a chance to
make something!”’ Our answer is:
““Who can tell you about the quality of
any article but the man who is skilled
by experience in handling all lines of
that article?’’ A grocer can tell noth.
ing about gold, jewelry, or good quality
silver-ware. A jeweler knows nothing
about the quality of soap; and while
there are only a few brands of what
might be termed good soap in Canada, if
the Government approached all of the
soap manufacturers, they might all say
that theirs was the best. But the skilled
grocer knows, and he can tell you, and
the manufacturers know that a skilled
grocer knows what he is talking about.
To still more strongly impress the im-
portance of this argument, we ask you,
if you are not a merchant tailor, to try
to guess what make of eloth your elothes
are made out of, and likely you have
been wearing clothes for many years,
but unless you are experienced youn will
be sure to guess wrong.

The merchant tailor who knows his
business can tell yon, because he has
learned his business. Outside of the par-
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ticular business that we have learned, we

know very little, and this applies to

Major Generals as well as to ‘Cabinet
Ministers, and to all others. The mid-
dleman who desires to build up his busi-
ness and to keep his name over his door
untarnished, and who has a knowledge
of the quality and make of goods in his
line, stands between the manufacturer
and the consumer, and in his own self-
interest would naturally see that his cus-
tomer got the best value, and the best
make for the price that was paid.

Customer’s Interest Comes First

The great majority of retailers or
‘“Middlemen’’ as they are called, have
no finanecial interest in any manufactur-
ing concern. They gather the produets
of the various manufacturers together,
and this gives them an opportunity to
make comparisons and to find out what
their customers say about certain lines
that they buy, and if the experience of
the customer proves that certain lines
do not wear well, they discontinue hand-
line these lines.

With an intellicent retailer the ens-
tomer’s interest is his first considera-
tion, as the only way in which he can
increase his business is by having satis-
fied eustomers, and those who will eon-
tinue to. give the merchant his patron-
age.

The ‘‘Middleman’’ is therefore not
only necessary, but essential, and his ser-
vieces can never be dispensed with.

—_—

Letters to the
Editor

Editor Canadian Grocer:

Apropos to your reply in a recent
issue to ‘“‘Subseriber’’ relative to meet-
ing the ‘“price-cutter,’”’ the writer thinks
in his case that the competitor referred
to certainly cannot stay long if he con-
tinues such an erratie policy, the prices
mentioned are so far from what he
should get. ‘‘Subseriber,’’ therefore,
should not feel justified in meeting his
priees.

But there is another kind of ‘‘business
hog’’ whieh is more dangerous, because
he can stay longer, and in many cases
even seems to make a mild success of his
business. This is the fellow who does
not ordinarily make such radieal conces-
sions to the consumer, but will make any
old price in order to outsell his com-
petitors regardless of market values or
margins of profit, and at the same time
will pay farmers more for their produce
than his fellow-dealers. His main ob-
ject is to undersell and out-bid everyone
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else, and thus popularize his store at the
expense of the merchant who is trying
to obtain an honest profit. Remember
he only purposes to undersell others by
the merest margin, but he always does
it regardless of cost price. Then, too, he
makes leaders of nearly every article he
carries from time to time. This, the
writer feels, is not good business either,
as it tends to give the public a wrong
idea of your profits, as they naturally
believe that the merchant is making a
profit, regardless of price of article put
up.

The writer has always believed that
it was better to do a good careful busi-
ness at a fair margin of profit than to
have a large turnover on a smaller mar-
gin. This store has always had a repu-
tation for quality, and, in spite of price-
cutting competition, it has always en-
joyed a good share of the trade and a
more desirable class of customers, at all
times aiming to give our patrons goods
and service the best obtainable, as well
as keeping our store sweet and clean.

I have been tempted so many times to
open up on our friend the ‘‘business
hog’’ here, and give him a good big run
for his money, but always so far have
considered it better diseretion to follow
our usual policy, especially inasmuch as
our turnover and profits have not been
unsatisfactory.

What would you do if yon were in my
place?

Yours very truly,
RETAILER.

THAT $4 SUGAR AGAIN

Editor Canadian Grocer.—In reference
to a certain ‘‘co-operative’’ body and
the selling of sugar at $4 per cwt., at
first their local agent here put out a few
dodgers setting forth the wonderful
things they wounld do. When I saw
these dodgers it aroused my curiosity,
and I began to investigate and found
just as you say that the sugar deal had
the provision that to secure it at the
price advertised a customer had to buy
an assortment of goods, which assort-
ment was made up by the ‘‘co-opera-
tive’’ to suit their own purpose and ¢cm-
prised goods mostly that carried a good
margin of profit with the smalier value
of the assortment in sugar. The party
from whom I borrowed the catalogue
claimed she had but one small transae-
tion with them, but found out she could
do as well or better right at home, so
considered she was out her membership
fee. Anyway, they did not get on our
corns hard enough to make us feel it, so
received very little attention from the
merchants here. At the same time, I
feel that this concern should be investi-
gated by the Government in the interests
of the buying public to see if they are

(Continued on page 35.)




THRO’ OTHER SPECTACLES

Decreasein Number of Idle Cars

Journal of Commerce, Montreal

On September 1st, the gross surplus of
idle cars was 189,919 compared with
266,312 on August 1lst, and during the
month the gross shortage increased from
the nominal figure of 948 to 6,260. The
net surplus of box cars on September
1st stood at 99,018 against 131,990 a
month before, while the coal ear surplus
changed from 74,074 on Angust 1st to
38,587.

During the month of August the car
surpluses followed a normal course for
the season of the year, and the decrease
was substantial. In faet, the decrease
of 81,705 was the largest change record-
ed so far in the current calendar year.
The shrinkage in the coal car surplus de-
noted considerable demand for that class
of cars. Earnings figure of the ecoal
roads, particularly the bituminous ecar-
riers, are showing that coal traffie is ex-
ceedingly brisk.

There was also during August a good
decline in the number of box ecars avail-
able. The Southwestern roads were ham-
pered in the month by the storm at
Galveston, and probably in the North-
west there was some accumulation in an-
ticipation of the movement of grain to
market, whieh ordinarily reaches its
peak in October and November.

Canadian lines reported a better de-
mand for box cars and the southeastern
roads had a greater movement of coal
and box cars.

A year ago there was a net surplus of
idle cars of 163,326, or about 20,000 less
than at present. With the big erop to be
hauled, the figures - in the next few
months should go below those of last

vear,
A . .

Taxing Co-operative Profits
The Irish Grocer, Belfast

There is a flutter in the co-operative
societies’ dovecotes, for it seems prob-
able that an attempt will be made to tax
profits, which hitherto have been exempt.
It is stated that these societies in 1913
earned profits to the extent approxi-
nately of £15,000,000. Complaints of the
unfairness of the exemption have been
made on various oecasions, and, appar-
ently, with good reason. The ordinary
trader is compelled to contribute his
quota to the revenue; at the same time
he feels the competition of the societies.

The latter can buy and stock in large
quantities, and there is the danger that
the small man may be ousted. The sug-
gestion of taxation may not be palatable
to the societies; but as their operations
confer benefits, they should also share
in responsibilities. Whatever may have
been done, or left undone, in the past,
there can be no question that at the
present time all profits earned afford a
legitimate subject of taxation.

- Ld L]

Canned Tomatoes in the U.S.

Journal of Commerce, New York

With reports estimating thaf there
will be less than 60 per cent. tomato
crop harvested in the United States this
year, packers during the past week have
advanced their prices 25 per cent., and
Eastern operators are predicting that
figures will mount still higher for all
stocks of canned tomatoes before the
winter is over. Buyers who could not
be tempted to purchase more than was
needed for their immediate demands two
weeks azo have been securing supplies
from all sides during the past seven days
and have willingly paid prices whieh
were from a quarter to a third above the
fieures that the same goods could have
been obtained for on September 1.

Late August storms caused the dam-
age that has so reduced the estimates
which are being made of the 1915 yield.
With a smaller acreage set out this year
than was planted last season, on account
of the belief that there was a large
carryover in the hands of the jobbers
and packers, the first estimates which
were made of this year’s erop were from
2,000,000 to 3.000.000 cases below the
pack that was made in 1914. The total
pack which was reported for last year
was 15,222,000 cases, while the pack for
the previous season amounted to slightly
more than 14,000,000. This summer the
1915 pack, according to the prospeets,
was expected to reach a total of ap-
proximately 12,000,000 to 13,000,000
cases. This estimate has now been re-
duced to less than 9,000,000 cases, and
some conservative operators are setting
the fizures close to 7,500,000 cases.

The hot weather which was experienced
in all the middle Atlantic States last
week and which was felt to a less degree
in the Middle West has’ eansed further
damage to the already short erop of to-
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matoes which was left after the wind
und rain storms of last month. The in-
tense heat parched the ground, burned
up the vines and rotted the tomatoes
until they are said to be practically
worthless for canning purposes. South-
ern packers report that the present out-
look is more disecouraging than it has
been at any other time during the pres-
ent season. This is the critical period
for the tomatoes and the weather is re-
ported to be ruining the few tomatoes
that are left on the vines. With the
fruit soaked by the heavy rain storms,
the unusunal heat has sealed the fruit and
destroyed acres upon acres of fruit that
might have bheen harvested in a week or

80.
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Price-Cutting

Retall Grocers’ Review, Vancouver, B.C.

There are many reasons why the price-
cutter in the retail business is neither
fair to himself or to his eustomers.
Especially in the grocery business is
this noticeable. Where any ecutting of
price along staple lines is practised it is
almost impossible to give the eustomers
fair treatment and fair 'weights and
honest measures without finaneial loss
which will injure any retail business.

It is really more economieal for the
people to buy from a first-class grocery
house whose prices are set by a poliey
which insists on a fair amount of profit
for the service it renders to. its ecus-
tomers. Such a concern is able to give
the best service and the best merchan-
dise, and in the end it is cheaper to trade
with a store of this kind. The cheaper
retailers have proven by dearly bought
lessons and have found out that it pays
to give the best service possible and to
give the best merchandise obtainable.

—_—

FUEL MOLASSES FROM HAWAII

Fuel molasses is to be shipped from
Hawaii to the Pacific Coast, where it
will compete with California fuel oil. A
big Hawaiian sugar company has peti-
tioned the Honolulu Board of Harbor
Commissioners for permission to install
molasses tanks and a pumping station
on Kuhio Bay wharf, which may be used
for shipping waste molasses from all
plantations at 1 cent per barrel—the
cost of operating the plant.




THE CLERKS PAGE

RETATL
ERKS

At a meeting of the retail
merchants’ committee of the
Halifax Board of Trade recent-
ly, the matter of technical
training for retail clerks was
discussed with Principal Sex-
ton, of the Technical College.
While a definite plan was not
drawn up all present expressed
themselves in favor of the idea
of the classes being formed and
promised support for the move-
ment.

It was decided to draw up a
plan or programme to be sub-
mitted to a general meeting of
retail merchants of the city, to
be held probably the first week
in October, when a definite
plan will be formulated for for-
mation of a class in conjunction
with the technical schools pro-
gramme. The subjects pro-
posed are: The profession of
salesmanship, methods of mar-
keting, study of customer, study
of goods or service, retail sales-
manship, selling to dealers, sale
of specialties, long range sales-
manship, sales organization and
management, credits and collec-
tions, law that salesmen should
know, and selling one’s own
services,

These subjects would be
spread over a series of classes
and a student would be called
upon to take an examination on
which a diploma would be
given. Large manufacturing
concerns now hold such classes
to instruct their salesmen previ-
ous to sending them out and
many large concerns in the
United States, England and else-
where employ experts to in-
struct their help.

The general meeting of retail
- merchants early in October will
be addressed by several speakers.

CANADIAN WINNERS IN BIG
CONTEST

Many Canadian window trimmers won
prizes given by the Rice Leaders of the
World Association for displaying goods
manufaetured by members of that asso-
ciation. This contest was referred to in
Canadian Grocer some months ago, when
it was first put on, and now the winners
have been announced. There was also a
contest on writing what the assoeiation
termed ‘‘Idea Letters.’’ Prizes to the
extent of $15,000 were given for the
best windows and to the extent of $10,-
000 for the best idea letters.

Canadian winners in the window dis-
play contest were as follows:—A. M.
Bell & Co., of Halifax, N.S., $100; D. E.
MacDonald Bros., Guelph, Ont., $50:
Richardson & Bishop, Winnipez, Man.,
$25; the Marks-Clavet-Dobie (‘o., Port
Arthur, Ont., $25; the Ashwown Hard-
ware Co., Winnipeg, two $10 prizes; the
Canadian Fairbanks-Morse Co., of Que-
bec, $10; the Day Harware Co., of Red
Deer, Alta., $10; the Somerville Hard-
ware Co., of Edmonton, Alta, $10.

——
A VALUABLE TREE

An alligator pear tree has been in-
sured by Lloyvd’s for $30,000. This
makes an American tree, sitnated in Los
Angeles County, Cal., the most valuable
tree in the world, even outstripping the
centuries old date palms of Arabia.
Through the enterprise of Lloyd’s, of
London, this tree is insured against dam-
age by wind or rain.

This avacado tree grows on a fruit
ranch in Whittier, Cal. Last year it
produeced 3,000 pears, which brought the
owner an average of 50 cents apiece.

Besides the pears, which are used ex-
tensively for salads, the owner received
$1,500 for the bud wood. The total
amount brought by the tree last year
was $3,000, which is equivalent to the in-
terest (at 5 per cent.) of a $£60,000 in-
vestment.

Not only is the tree valuable in its pro-
duetion of fruit and bud wood, but
valuable by-products can be taken from
the fruit. allowing no waste in the event
of over-ripeness or spoiling. The seed
is used for the making of black lye, and
any fruit unfit for market purposes can
be squeezed and the oil expressed.

——
SELLING MORE APPLES

An excellent method of promoting the
sale of faney apples, and one which is
said to be new in Vancouver, B.C., has
been adopted by MeTaggart’s Grocery.
Well-colored apples are packed in peach
baskets with wire handles, containing
about 8 lbs. net of fruit each.

These look so attractive that they find
a ready sale at a good price. The pur-
chasers have prinecipally been office men
and employees of large firms, who like to
have their afternoon apple at their busi-
ness premises, and apparently appreciate
the eonvenience of the package. Fifty
cents per hasket is the price obtained at

present.
__¢_
PAY A8 YOU GO

To live within one’s income is the se-
eret of prosperity. Happiness is the
heritage of the one who adheres to this
rule, and a contented mind and an ever
inecreasing bank aceount will belong to
the one who buys only what he can pay
for.

An attractive display card for use with a Thanksgiving window
trim. A card like this will start the onlooker thinking.
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CURRENT NEWS OF WEEK

Canadian Grocer will appreciate items of mews from readers Jor this page.

Quebec and Maritime Provinces

C. E. Pratt, general merchant, St.
Peters Bay, P.E.L., has registered.

G. S. Cosman has purchased the gen-
eral store business of A. E. Whelpley,
Kingston, N. B.

Ald. J. N. Beaumont, of the Domin-
ion Fish and Fruit Co., Quebeec, P.Q.,
died Sept. 29, at the age of 39.

William Robb, formerly treasurer of
the City of Montreal, died on his way
to chureh last Sunday. Before entering
the service of the city, he was connected
with David Torrance, wholesale grocers.
He was 79 years of age.

R. T. Caldwell has purchased the
grocery and provision business of W. A,
Sutton, Kentville, N.S. Mr. Caldwell
has had charge of Yerxa’s grocery then
for nearly four years. Kenneth E. Rog-
ers succeeds Mr. Caldwell.

Ontario

Frank Johnston, grocer, Toronto, has
sold to Allen H. Colwill.

Arthur Norris has purchased the groe-
ery business of J. F. Cryderman.

Robt. Pyke has purchased the grocery
business of Miss R. J. Laird, Toronto.

0. J. Crockford & Son, grocers, Tor-
onto have sold S. J. Miller & Co., Ltd.

Alex. Sangster has bought the gen-
eral store of W. B. Holland, Rebecea,
Ont.

D. Gieger, New Hamburg, Ont., has
purchased the grocery business from A.
Berlet.

W. J. Puffer has purchased the gro-
cery business of C. Andrews, Norwood,
Ont.

Thomas Shaw, a London, Ont., grocer,
was a butter judge at the recent Thorn-
dale Fair.

Hugh McEwing, a pioneer
merchant of Palmerston, Ont.,
away recently.

Ed. Armson has opened in Barrie,
Ont., a new grocery store with new
stock and new fixtures,

general
passed

’

H. Geach, a London, Ont., grocer, was
accidently shot recently while rabbit
hunting with a friend.

Frank Shaw, son of Thos. Shaw,
London, Ont., underwent an operation
recently for appendicitis.

Robert Durst, grocer, Dundas Street,
London, Ont., has made an improvement
to his store lately by the enlargement
of the windows.

Jackson & Sons, grocers, Guelph, Ont.,
have moved into the store recently
vacated by Benson Bros.

Royal Church, of Church Bros. and
Hubbs, canners and evaporators, Picton,
Ont., pased away recently.

Stock of the estate of Goren Bros.,
gzeneral merchants, Fort William, Ont.,
has been sold to Wm. Yeomans.

The Harding Company, wholesale
grocers and provision dealers, St Thom-
as, Ont., are erecting a new three-storey
warehouse on St. Catherine Street.
This firm consists of Frank Harding and
Herbert Martin.

The Dominion Register Co., Toronto,
are now manufacturing their registers in
the Wrigley Building, Carlyle Ave.,
having moved from 96 Ontario St. Their
sales offices remain at corner Church
and Lombard Sts.

Lord’s Sanitary Store, Windsor, Ont.,
which for nearly three yvears has con-
dueted business in the MeGregor Block,
on Ferry Street, has moved to the new
MecGregor bhuilding next the post office.

The Potato Produets Co., Limited, has
leased a building in Woodstoek, Ont.,
for the manufactyre of stareh, potato
flour and dried potatoes. R. J. Graham,
of Belleville, and Hartfield & Scott, of
Woodstoek, are the chief interested
parties.

Western Canada

Whitmore's Bakery, Watrous, Sask.,
has added a stoek of groceries.

Andrew Embury has purchased the
ceneral store business of Dowler Bros.,
Rossendale, Man.

The Ridgeville Trading Co., general
merchants, have succeeded N. Rosen-
stock, Ridgeville, Man.

Geo. Wilkie, formerly with Kirkup
& Wilkie, Fort William, Ont., died re-
cently in Saskatoon. Sask.

R. S. MeCormick and Fred Horner,
travellers for Campbell Bros. and Wil-
son, Winnipeg, have joined the colors.

A. K. Ferguson head of the Adjust-
ment Bureau of the Canadian Credit
Men’s Association, Winnipeg, for the
past three vears, has resigned, and is
succeeded by Frank Whelpley.

The Retail Grocers’ Association of
Winnipeg has the assurance of the erown
prosecutor that if a list of goods that
should not be sold after 6 o’clock is
submitted to him, prosecutions for
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breach of the early closing by-law in
the future will be governed by it. This
was the information contained in a re-
port read at the last meeting.

The North-west Commerecial Travelers
are circulating a petition that will be
presented to the Commons, asking for a
Federal law that will fix practically all
holidays on Monday, except Good Fri-
day, Christmas and New Year’s.

A Vancouver, B.C., correspondent
writes: One of the most serious prob-
lems which confronts retail grocers
throughont British Columbia, and no
doubt in other parts of Canada as well,
is the dumping on the market, of stocks
of bankrupt groecery firms which prae-
tically demoralize prices and work a
great hardship on the other dealers in
the same line.

By co-operation several grocers in one
distriet or town could no doubt arrange
to seenre these bankrupt stocks and
obviate the loss. The difficulty is to
secure co-operation. Perhaps it would
be a good idea for readers of the Cana-
dian Grocer who may have any sugges-
tions to offer on this subject to come
forward with them at the present time.

———
LIEUT. LARKIN OFF TO THE
FRONT

Gerald Larkin, lientenant in the Army
Serviece Corps, has left for duty over-
seas. Lieut. Larkin is a son of P. C.
Larkin, of the Salada Tea Co., Toronto,
and is another of the well known young
men connected with the grocery manu-
faeturing trade who goes to the front to
fight for his country.

__ﬁ.____

A politician who was seeking the votes
of a eertain community thought it worth
while to make mention of his humble or-
igin and early struggles,

‘T got my start in life by serving in
a grocery at three dollars a week, and
vet I managed to save,”’ he announced.

Whereupon a voige from the audience
queried: ‘‘ Was that before the invention
of cash registers?’’

__.@___
Fire losses in the United States and
Canada for the first half of 1915 were

$93,391,000, as against $133,018,250 dur-
ing the same period of 1914,




Currants Advance Again

Grecian Situation Fraught With Possibilities—Valencias Nearly Cleaned Up—The Low Price
of Sugar Considering Conditions—Canned Tomatoes Quite Firm.

Office of Publication, Toronto, October 7, 1915.

ROM all over Canada come reports that the potato situation this
winter will be very serious. At present supplies are short. It
is advanced that farmers are busy ploughing and threshing

and do not have time to dig or sell, and that of course, is a condition
which time will alter. But it is questioned very much by men who
are in a position'to know whether or not the potatoes are there, when
farmers shall get down to digging and selling. There is no doubt,
now, that the changeable and wet weather we have known all sum-
mer has played havoc with the potato crop and rot has set in all over
Ontario and New Brunswick. Therefore, although prices will be
slightly easier when threshing is over and supplies are a little more
get-at-able, still, the rot which prevails will mean_ limited erops even
at the best. Prices are 'way up. This week $1.10 to $1.15 is the price
from wholesaler to retailer on Ontario stuff, and New Brunswick crop
is a nickel higher. These prices, as opening quotatipns, have rarely
been exceeded and it looks as though people are going to pay more

Markets in Brief

QUEBEC MARKETS.

FLOUR AND CEREALS—

Oatmeal declines with oats.
Rye now being milled.
Buckwheat flour will be late.
Ontario flour slightly firmer.
Further decline in rolled oats.

PRODUCTS AND PROVISIONS—
Finest creamery up a cent.

Egg quotations much higher.
Further lard advances.

New honey arriving at last.
Live fowl market easier.

FRUIT AND VEGETABLES—
Fameuse No. 2's open at $3.00.
Big demand for grapes.

Demand for peaches falling off.

Violent advance in potatoes.

Boston head lettuce arriving.

Hothouse tomatoes offered 10c .
FISH AND OYSTERS—

for potatoes this winter.

The colder weather has stirred up quite a demand for cereals

again, and rolled oats are feeling the benefit of this.

It appears now

that fall weather has definitely come to stay—although this year the
weather man has been anything but infallible—and heavy breakfast
foods will be in demand. Quite a call for cereals is reported by whole-

salers this last few days.

Currants advanced again in Greece last week, and goodness

knows they were high enough before.

The situation over there at

this writing is critical in the extreme and if it develops into making
Greece a belligerent nation—on whichever side—freights will be few
and far between and so will men to pack and Shi% the products. With

currant prices where they are now, extremely

igh levels must be

asked this winter, and if thé war-cat jumps in Greece they may be

'wav out of sight.
raisins.

Coupled with this is the continued firmness in
California has got to supply almost everybody with raisins
this year. for the Valencia crop is cleaned up already.

Both seeded

and seedless are abnormally high. Peels are firm too, and altogether

the dried fruit situation does not hint at easy levels.

This indicates

stiffer prices on cakes, Christmas puddings and the like.

QUEBEC MARKETS

Montreal, Oct. 6.—An importer stated
this week: ‘“I have been in business for
forty years, but the past September was
the best I ever had. There has been a
gratifying improvement in the demand
from the district between Calgary and
Winnipeg. B. C. trade is only fair. On-
tario is about normal. This indicates to
us that supplies in the stores of Canada
are small, and wholesale business during
the coming fall should be the best in his-
tory—that is, for those who have the
goods to sell. There has been a wonder-
ful revival since August. Things are
certainly better than normal.”’ This
came from one of the largest importers
of nuts and dried fruits in Eastern
Canada.

A large wholesale grocer in Montreal
spoke in a similar vein. He stated that
business to-day was away ahead of what
it was this time last year. This was a

result of the confidence induced by the
recent victories of allies. A wholesale
dealer in spices also stated that Septem-
ber had been his best month since the
war broke out—all of which indicates
that a distinet improvement is being felt.

Probably the most serious situation in
the grocery market this week is a re-
markable advance in the price of pota-
toes, which were offered to the whole-
sale trade a week ago in five car lots at
55-60c per bag. To-day dealers are pay-
ing 90¢ here, and farmers prediect that
the trade will be paying $1.10 before
many days. This is attributed somewhat
to a short erop in Ontario, and an ex-
ceptional demand. Within a radius of
fifty miles of Montreal, also, the crop is
reported to be pretty much of a failure.
The sitnation in New Brunswick is also
bad. A farmer there, who expected to
secure a crop of 900 barrels, only gath-
ered 300 barrels. Asked for the caunse of
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Codfish in good demand.
Labrador herrings not plentiful.
Haddock and codfish scarcer.
Oyster trade opens with a rush,
Fillets and haddies scarce.
Lobster still selling high.

GENERAL GROCERIES—
Decline in “C.C.” Rangoon rice.
Canadian sardines decline again,
New prices on coarse salt,
Sultanpas and currants higher .
Shelled almonds advance 3 cents.
Decline in dried bean prices.

ONTARIO MARKETS,

PRODUCE AND PROVISIONS-—

Bacon slightly higher.
Compound lard up.
Storage eggs selling.
Cheese up quarter-cent.
Butter again advances.
Old fowl lower.
FISH AND OYSTERS-—
Whitefish up to 13c.
Cold weather helps oysters.
Frozen stuff delayed in sale.
Salmon gets demand.
FLOUR AND CEREALS—
Winter wheat flour down.
Several cereals lower.
Rolled oats easfer.
Feeds show declines.
FRUITS AND VEGETABLES—
Potato situation serious.
Short supplles coming.
Tokay grapes easler.
Peaches getting higher.
Crab apples scarce.
GENERAL GROCERIES—
Common teas slightly easier.
Tight currant situation.
New apricot prices.
Better demand for cereals.
Fruits and Grecian situation.

this, he stated that last year his fer-
tilizer contained a large percentage of
potash, whereas this year the percentage
had been small, resulting in a short'erop.
There is also large wastage caused by
blight and rust.

Probably the most important change
this week is a decline in the price of
““CC’’ Rangoon rices. This was hardly
what was expected, in view of. fact that
no British rices are being imported. It
is apparently a result of competition be-
ing felt from Western mills who are said




to be able to bring rice in here cheaper
via the Pacific Ocean than is possible
via the Suez Canal. Pearl sago is re-
ported to be getting scarce.

Canadian sardines dropped a further
10c per case this week, price now being
$3.15 per case of 100 tins. Winter prices
on coarse salt have been named, and are
10¢ higher. Prices are 80¢ when carted
by the buyer, and 85¢ when delivered.

SUGAR.—Both wholesalers and re-
finers report that business is coming
much better since the 30¢ decline last
week. Some think that the market has
reached the bottom, while others think
that it may go lower. There would be a
marked improvement in the demand if
only a slight improvement occurred in
the raw market Recently raws sold in
New York for 23ge. Refined in New

York is still selling at $5.90. Refiners
frankly state that they see no prospect
of an advance here until things improve
across the border.

Extra Granulated Sugars— Per 100 1bs.
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2 -nd b-lu, cartons
Yellow Sugars—
No. 3

coa oo

Powdered Sugars—

Barrels

5 Ib. boxes ..

2% !b. boxes
Paris Lumps—

100 Ib. boxes

50 Ib, boxes .

2 b, boxes .

Crystal Ullmund.—

Barrels

100 1b. boxes

50 Ib. buxes .

2% ib. boxes .

Cartons and half cartons ..

Crystal Dominoes, cartons

TEA.—The local demand for tea is
steady, with no speculation of any kind.
Importers report a firmer market for
Ceylons and Indias.

DRIED FRUITS.—The 1914 crop of
prunes has been cleaned up. This year’s
California erop is good, but is said to be
under normal volume, Shippers in Wash-
ington will take advantage of the 75 per
cent. clause of their contracts, and have
so notified the trade; that is, if the crop
is a short one, they will be at liberty to
deliver only 75 per cent. The Oregon
crop is running only 30 per cent. of the
crop first reported. In California, a large
percentage of packers’ sales for October
have not yet been covered. Wholesalers
are paying higher prices for future cur-
rants than have been charged to retail-
ers. Owing to the faet that the Greek
Government commandeered all steam-
ships plying between Greece and New
York, importers have been compelled to
withdraw their prices until they know
whether the goods will be shipped or not.

Sultanas are up again—a cent per lb.
Importers are getting 15¢ per lb. for
them, so that by the time they reach the
retailers’ shelves they will be almost an
impossible commodity.

Valencias are quoted at such high fig-

ures, it is likely there will be little come
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into this market. California fruits are
quoted at normal prices, and the crop is
fairly abundant. The cause for Valen-
cias being quoted at such high figures
is that the Spanish vineyards have been
greatly damaged by mildew as well as to

other causes.

EVAPORATED FRUITS,

Apples, choice winter, 25-1b. boxes..
Apples, choice winter, 50-1b, box

s

-
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DRIED FRUITS.

F

Amalias, 1-1b. pkgs.

Filiatras, fine, loose,

Filiatras, packages, new ...
loose
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Hallowee, 1-lb. pkp.

igs—

8 crown, 12-1b, boxes, fancy, layer, 1b.

7 erown, 12-lb. boxes, fancy, layer, Ib.

6 erown, 12-1b. boxes, fancy, layer, lb.

1 b, glove boxes, each ............ vesee
Prunes—

X to

40 to

50 to 60,

60 to T0.

70 to 80,

80 to 9%,

90 to 100,
Raisins—

Malaga, table box of 22 hy

cluster, $2.60; 5-crown cluster

Muscatels, loose, 1b.

Sultaua, loose
Sultanas, 1-1b. packages

Cal. seedless. 16 oz.

Seedless, 12 o=z,

Fancy seeded,

Choice seeded,

Prices quoted on all lines of fruits are Ilahle to be
shaded for quantities, according to the state of market,

NUTS.—There are no new nuts on this
market yet, and old ones are getting
rather scarce. Shelled almonds in the
primary market advanced 3¢ this week,
due to rain damaging the crop in Spain.
Shelled filberts advanced 4c¢ per lb. on
spot; filberts in shell are rather secarce.
It has been discovered that Brazils are
really scarcer than was thought, and as
a result prices are a good deal higher
this week in New York. There was con-
siderable entting in New York a week
ago before the true facts were known.

Almonds, Tara
Grenobles, new
Marbots, new
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‘Shelled wnlnnu.“new. per 1b

Shelled almonds, 28-1b. boxes,
Sicily filberts

Filherts, shelled

Pecans, large ...

Brazils,

Brazils,

PPeanuts, No, French
Peanuts, No. 1, Spanish .

MOLASSES. — The market is
strong as ever. As a local wholesaler
put it, ‘“like cheese, the longer you keep
it, the stronger it becomes.’’

Price for

Barbadoes Molasses— Island of Mon‘:rfnl.
oice.

Puncheons 057 048
Barrels . 051
05

For ontside territories prices range lbout 3¢ lower.
Carload lots of 20 puncheons or its equivalent In

barrels or half barrels to one buyer, may be sold

““‘open prices.”” No discounts will be given.

Corn Symips—
RBarrels. per 1b., !'Ac V. bbls., 4c; % bbls...
Pails, 8% 1lbs., $1.95 Ibs.

Cases, 2 1b, tins, 2 dm in case

Cases, 5 1bh, tins, 1 doz. in case .

Cases, 10 1b, tins, % doz. in case ..

Cases, 20 Ib, tins, % doz. in case
Cane Syrups -

Rarrels, 1b., 4%c:

Chees. 2 Th. tins, ! doz. in case .. .

SPICES.—Nearly everything is ﬁrm
Cream of tartar is still quoted at 60c;
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there may be some coming in slightly
less, but good cream is costing the above
figure. Peppers are firm, but no advance
in dealers’ prices. Quotations generally
have not changed much in the past three
weeks,

5 and 101b. %-lb. pkga. %-lb. tins
boxes, dosen, 1ba.

i

11 11l

sp.
Plckllu rpiec
rmeric  ..... . .
Lower prices tor p-u- boxes or bailers whcn delivery
can be secured.
Cardamon seed, per 1b.,, bulk 200 20
Carraway—
Canadian ...... .
Dutch 018

gifiiiil
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0 4%
0
03

Cayenne chillies .
R 18%

Shredded cocoanut, in’ paﬂs
Pimento, whole
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RICE.—Prices are down on Rangoon
‘“CC”’ and fancy rices. ‘‘B’’ is not
affected. This change was made by the
Mount Royal Milling Co. in order to
meet some outside competition. It ap-
pears that rice can be imported via the
Pacific Ocean at low freight. This allows
B. C. millers to come on this market with
their product.

Rangoon Rices—
Iungoon, 3*

lmhl bright .
Lus

Per cwt.

-
8

Fancy lum—
Imperial Glace
Sparkie

\lanrlnrin. ’
Java Onyx ....

Prices are per 100 lbs., packed in bags (250 lbs) half-
bags (100 1bs.), and qunrter bags (50 1bs.); add 10¢ p'l'
100 1bs. for pockeu (25 1bs.), and 2c¢ for half-pockets
(12% 1bs.). .

Per 1b.

3 i 4 OV AT R
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Quarter bags, 5 Ibs.
Velvet head Carolina ..

5 5 55 |

DRIED VEGETABLES.—Beans in
Ontario are now being harvested, and
are not expected to be on the market for
four or five weeks in any quantity. Pea
beans are going to be of poor quality
and light yield. There is a fair crop of
yellow eyes of fair quality. This applies
chiefly to the Blenheim district, and may
be different in other sections. Local
wholesalers this week dropped their
prices 10c per bushel on hand picked
white beans. This is a result of the ar-
rival of large quantities of Quebec beans
on this market. If Ontario beans do not
arrive here in less than four or five
weeks, some think that possibly prices
may advance. Judging from the above
decline, the influence of early Quebee
beans is greater than that of late On-
tario beans. The dried pea situation is
about the same. Farmers are ploughing,
and are not in a position to thresh. They
have to do their ploughing while the




ground is soft, when everything else
goes by the board. The Ontario crop is
considerably later than it was a year
ago.
Beans—

Canadian, 3-1b. pickers, per bushel....
Yellow eyes, per bushel
Lima, per Ib,

Peas, split, bag, 98 Ib:
Barley, pot, per bag
Barley, pearl, 1b.
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ONTARIO MARKETS

Toronto, Oct. 7—After a detachment
of some days, we can view the effect
which the two significant events of last
week had upon business in general, and
the grocery trade in particular. Last
week the newspapers gave the news of
great and continuous success for the
forces of the allies. The big drive had
commenced, and was proceeding. The
long period of waiting, during which it
has been possibly difficult to keep op-
timism at high-water mark, was ended,
and there came ‘‘Good news from the
Western front.”” The sentimental effect
of such news would have been good, and
very good, but when there followed on
its heels the announcement that the
Anglo-French loan had been successful,
the result was a distinet boost for trade.

Confidence is to a material extent a
state of mind, and it has a close connec-
tion with the pocket. We remember a
case some time ago of a retailer who was
giving his order to a wholesaler. As he
was doing this, an ‘‘Extra’’ came out
with war news of an unfortunate kind.
Immediately the retailer closed down.
‘“No,”” he said to the wholesaler, ‘‘that’s
enough. This war looks worse and
worse!’” If bad news has that effect—
and it does—it is reasonable to suppose
that good news would have the contrary
result. We have waited a long time for
good news; now it has come, and in a
measure pressed down and running over,
and the good effect upon business was
immediately felt. Orders erept up both
in size and number; wholesalers found
it less difficult to sell, for retailers were
more willing to buy. The news of last
week has, in short, been a tonic to busi-
ness, and the Street agrees that things
have ‘‘picked up.’”’ What we need now
is a continuance of the confident attitude
which, adopted when things were blue,
has been abundantly justified during the
last few days. Canadian Grocer is ever
among the optimists—for optimism is
the best policy—as a business resounrce.
There is more justification now for sane
confidence than ever, and if we demon-
strate it, it will have powerful results.

The news that the allies had secured
the half billion they wanted from the
United States is of considerable moment.
We have, in these market reports, shown
again and again that shipping and ex-
port business has received a severe check
because of the uncertainty felt here with

CANADIAN GROCER

regard to exchange rates. For some time
exchange has been far from par, going
down almost to $4.50, and it has been a
source of at least worry, and many
times distinet loss to shippers this side
the water, because shipping and allow-
ing for exchange at par or somewhere
near it, they were liable to find that ac-
tual exchange in London wash much be
low that. Now, according to a prominent
banker in the city, the market for ster-
ling exchange will steady around $4.70
to $4.75, and shippers may act with
reasonable assurance that they are not
going to drop a lot of money in export
shipments to Britain. This applies par-
tieularly to wheat and flour. Many men
have hesitated to sell or, at least, to sell
their London bills with such a low rate
of exchange, and the grain business cer-
tainly received a check. With steady
exchange it is possible to allow a margin
between rates here and in London and
cover that margin in the selling price.
We may be truly thankful that this loan,
with its beneficent influence, has come at
this time,

The situation in ecanned goods is again
noteworthy. Tomatoes have not ad-
vanced again, but they display remark-
able firmness, and higher prices are ex-
pected.

Dates have advanced le. There is a
big demand being felt in New York, and
it is echoed, in some sort, this side the
line.

SUGAR.—The situation is weak and
easv. There is too much refined in New
York, more than can be consumed, and
raws are aceumulating. Refiners are
only buying raws in a hand-to-mouth
way, and the whole situation is weak.
The present price is low when taxes are
taken into consideration. Values now,
allowing for the additional war tax, are
only a quarter of a cent a pound above
what they were at the outbreak of war.
It is suggested that. though the situa-
tion lacks strength, further declines are
not immediately probable. Buying in
this market is half-hearted. Nobhody
displays much interest.

Extra @ranmulated Sugars, Montreal Refined—per 100 Ibs.

1% 1b. bags 5
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refined, 100 bags
New Brmmswick refined, 100-1b, bags .
Sugars—

Cartons (20 to ease)
Cartons (80 to case) ....
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Barrels granunlated and yellow may be had at S¢ per
ewt. above bag prices. ’

MOLASSES AND SYRUPS.—The de-
mand for ecorn syrup steadily increases
32

as the colder weather becomes daily
more permanent. Orders are not abun-
dant yet, but they are growing right
along.

Molasses is still firm, and it is an ad-
vancing market. Even this market,
which is not anything like as interesting
as is Quebee, is feeling the effect of the
firmness, and a good demand is the order
of the day. We quote 65¢; this is cer-
tainly not low, and the market, as we
say, displays every tendency to firmness,
Com BSyru

Bnn’els-p’l;er 1b., 3%c; % bbls.,, 4c; % bbls...

Pails, 38% lbs., $1.95; 25 lbs. e

Cases, 2 1b. tins, 2 doz. in case...

Cases, 5 1b, tins, 1 doz. in case...

Cases, 10 1b, tins, % doz. in case ..

Cases, 20 1b. tins, % doz. in case ..
Cane Syrups—

Barrels, 1b., 4%c; % bbls

Cases, 2 b, tins, 2 doz. in case...

Molasses—
Fancy, gallon
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DRIED FRUITS.—The currant situa-
tion is rapidly getting to be acute. Cur-
rants advanced in Greece again last week
as a result of the Government’s com-
mandeering the boats, and now the war
news is fraught with all sorts of possibi-
lities. If Greece actually gets into the
war it will mean a really difficult situa-
tion; men would be requisitioned, and
that would mean a dearth of labor for
packing, shipping and the like. And
freights would be corralled by the Gov-
ernment to an even greater extent. The
worst possibility of all is that if Greece
become an ally of the Germanie forces,
in which ease we couldn’t get any ship-
ments through to this country. Some, of
course, are en route now, but there are
only a drop in the bucket. If Greece de-
clares war, whichever way she does it, it
will be at an unfortunate moment for
currants, as the next few weeks are the
big shipping time. There is no outlook
but that of tightness in currants this
year.

The price on apricots, for futures, has
advanced almost two cents. The sup-
plies are not as large as estimated, and
this, together with a brisk demand, im-
plies strength to the market. It is said,
too, that some export is going on. There
are some new apricots in now, and we
have altered our quotations to conform
to this condition. Standards are worth
10%%e to 1le, and choice a cent higher.
These prices apply to goods bought some
time ago. To buy futures, considerably
higher levels would obtain.

Package dates are up le on advices
from New York, and we have changed
our quotations on this line to 7l%e to 9e,
which is distinetly high. There is a bet-
ter demand for dates at present.

Prices, on the other hand, show a
slight decline in new stuff, Supplies, a
limited lot, are now in, and demand is
easy.

Valencias are few and far between.
Only very limited supplies are appor-
tioned to this market, and they were all
bought up long ago. There are no others




around. We make no change in price
from last week, except to say that our
figure i3 firm, and we should not be sur-
prised if even higher levels are asked
and gotten.

Seeded and seedless raisins

are all
firm and high and advancing. Cali-

fornia has a big job on; because of the
lack of Valencias, California will have
to supply all raisins, and crops are none
too heavy for so big an undertaking.

A few new prunes are on the market,
and are fetching good prices. There is
nothing new in the prune situation.

Apricots—
Standard,
Choice, 5
Apples, evaporated, per Ib.
Candied Peels—
Lemon
Orange
Citron
Currants—
Filiatras, per 1b,
Amalas, choicest, per Ib.
Patras, per lb.
Vostizzas, choice
Uleaned, % cent more.
Dates—
Fards, choicest, 12-1b, boxes ....
Fards, choicest, 60-1b. boxes .
Package dates
llnllowm
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3 1b. boxes, %c more.
Peaches—

Choice, 50 b, boxes
%

:

Raisins—

Valencia

Seeded, fancy, 1 1b. packets .
Seceded, choice, 1 Ib. packets
Sceded, choice, 12 oz,

Seedless, 16 oz. packets .
Seedless, 12 oz. packets

NUTS.—There is nothing of note to
add to our extended report of last week.
Demand does not seem particularly
strong for any lines just now, because
this is pre-eminently a waiting market.
Nobody knows when goods on order wili
be arriving. Nevertheless the fact of a
big call means firm levels.
In Shell—

.umuh

oo oo
“ y5s

==§§

& F

Peanuts, fancy,
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Walnuts

SPICES.—The high spot in this mar-
ket onee more is peppers. For both
black and white there is good demand,
and stocks are light. The old conditions
obtain; there is such a demand that as
soon as shipments arrive in New York
they are quickly swallowed up and
hardly seem to make the market tone one
iota easier. Cassias are finding a brisk
demand right now, and though there is
no quotable change, the price is quite
firm. Ginger is somewhat easier at this
writing, but as our price was, if any-
thing, on the low side, there is no change.

o:-'o-nd. Pure
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Ginger, Jnmic:. ground .
Jamaica, whole
African, ground

i -
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black, mlmd
black, whole ..
white, ground
white, whole .
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TEA.—A cable sent tn a concern here
indicates a slightly easier tone to eom-
mon Indians at the London auection
Monday. Fine and medium grades are
exceptionally firm in London. The ad-
ditional tax will certainly make a dif-
ference. Fine Orange Pekoes—we learn
from the London Grocer—are selling at
1/8 to 2/4 (or 40 cents to 54 cents) and
when the tax of twenty-four cents is
added to that, and the dealer’s and the
retailer’s profits taken off, it means that
the price will be well over a dollar. This,
it is suggested by some teamen, is pro-
hibitive and the tax may mean a radieal
difference to téa consumption in England.
It should, of course, be remembered, that
the Englishman likes his tea. There is a
better demand noticed here in Ontario
just now and once more our old friend
‘‘tea-tax’’ is coming into the limelight.
One of the teamen tells us that ever
since the duty came off tea thirty-five
years ago, each year brings talk of a tea-
tax, but it never materializes. Neverthe-
less, it seems to have a sentimental effect
on buying and wholesalers are buying
more or less heavily.

CANNED GOODS.—The feature of
this market continues to be big demand
for tomatoes, and the firmness in price.
There is no actual advance this week,
but one appears to be in the offing.
The erop has turned out smaller even
than was thought and export is taking
big stocks. We may see still higher
prices on tomatoes. This year demand is
‘'way better than for some seasons and
at the same time stocks are not in such
a good position to take eare of it.

Corn has eased up a little this week,
and while prices are not weak, demand is
not so insistent. Peas share the same
condition.
Chums, 1-1b,
Pinks, 1-1b, talls
(‘ohoes, 1-1b, talls ..
Red Springs, 1-1b. falls .
Humpback, %-1b. tins
Salmon, Sockeye—

1 1b. talls, cases 4 doz., per doz...... ¥ 2
1 1b. flats, cases 4 doz., per doz...... .... 2
1
e

talls

S —

§§§ Z3588

1% flats, cases 8 doz.. per doz. ........ ....
Five cases or more, 2%c doz. lesa than above.
Canned Vegetables—

Tomatoes, 3's
Peas. standards
Early June peas ..
Extra sifted peas .
Com, 2's, doz. ....

Dt DO
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MANITOBA MARKETS

Winnipeg, Oct. 6.—Wet weather has
been verv discouraging alike to farmer,
retailer and wholesaler, and there is no
ignoring the fact that serious damage
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has been done. At the same time, the
surplus erop this year is so large and
the amount already threshed assuredly
is equal to last year's entire crop that
the deterioration of a few million
bushels should not be magnified into a
calamity. It is worthy of note that
France and Britain are now asking for
wheat, and there is gooed inquiry from
Italy and Greece. Wheat is apparently
not going much lower, and if transporta-
tion can be found it will go up, no mat-
ter how heavy the Western movement
may be.

Of some interest is the faet that
mustard stocks here are near vanishing
point. A large quantity, it is stated,
went down in the Hesperian, and until
the new shipments get here, mustard
will be scarce.

Generally country trade is excellent;
city business quiet, but improving.

SUGARS.—Prices are unchanged for
the week, but the market is unsettled.

Per cwt,

Sugar, Eastein— 1u sacks,
Standard granulated 665

h\tn ground or lcmx,

Powdered, boxes

Powdered, bbls.

Hard lump (10-1b.

Montreal, yellow, bags ...
Sugar, Western Ontario—

Sacks, per 100 lbs,

Halves, 9 1bs., per cwt. .

Bales, 2 lbs., per cwt.

Powdered,

Powdered, 258

Icing, barrels

lcing, S0s

Cut loaf, barrels .

Cut loaf, 50s

Cut loaf, 258

Sugar, British Columbia—
Extra standard granulated
Bar sugar, bbls. gym
Bar sugar, boxes ....
lcing sugar, bbls.
Icing sugar, boxes
H. P. lumps, 100-1b.
H. 1I'. lumps, 25-lb.
Yellow, in bags
Com Syrup—
2s, per case 2 doz.
6s, per case 1 doz.
w- per case % doz.
, per case % doz. ..
B. c. Cane Syrups—
2-1b, tins, 2 doz. to case, per case
5-1b. tins, 1 doz. to case, per case ..
10-1b. tins, % doz. to case, per case..
20-1b. tins, 3 tins to case, per case .
(These prices prevail in Winnipeg, Lllclry. Retun.
Moose Jaw and Lethbridge. For Edmonton and Saska-
toon they are 5¢c case higher.)
Per gal.
R f

Molasses—
Barbadoes
New Orleans . e 0
Maple Syrups—
Imperial quarts, case, 2 doz.
Imperial, % gals., 1 doz. ..
New, pure, % gal. case :
New, pure, % gal.,, quarts, case 2 doz
New, pure quart bottles, case 2 doz..
Butter, No. 1 creamery, 1b.

DRIED FRUITS.—Turkey ('ookmg
figs will be unobtainable, but there are
California lines that will shortly be
available to take their place. Dried
fruits are now steady, and are not likely
to show muech activity until there is a
less abundant supply of fresh fruits.
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Apples, evaporated, new, 50's
Apricots, choice, 25's .
Apricots, choice, W0's ..
Currants—

Dry clean

Washed

1 1b. package

2 1b. package

Vostizzas, bulk
Dates—

Hallowee, loose, per lb.

Hallowee, 1-1b. pkgs. ..............

Fard dates, 12- lb boxes
Peaches—

Standard, 25-1h. boxes

Choice. 2%-1h. hoxes ....
Choice, 10-1b, boxes
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Bdltm Muscatels—
crown, loose, 25's
! crown, loose, 60's
Raisins, Sultanas—
Corinthian uhnu

& 88
®
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80 to 90 ..
80 ..

60 to 70 ..

5 to 60 ..

9 20 B iiooiicescsosciionnicse v
Table Layer Figs—

7-crown, 3- 1b, boxes,

5-crown, 10-1b. boxes,

S5-crown, 10-1b. boxes,
4-crown, 10-Ib. boxes,
3-crown, 10-1b, boxes,
Glove boxes, per doz
Cooking figs, taps, about 5 Ibs., Ib...
Cooking figs, choice naturals, 28-1b.

RICE AND TAPIOCA.—

Rice and Tapioca—
No. 1 Japan, per Ib.
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Tapioca, pear] ..

DRIED VEGETABLES.—

Beans—
California, hand-picked, per bushel...
Three-1b. pickers

Cdﬂomil Lima Beans—

lots
Lcu unn bag lots
Barley—
Pot, per sack, 9 Ibs.
Pearl, per sack, 9 1bs, .

i

eas—
8plit peas, sack,
Sacks, 4’'s .
Whole peas,

N A OO O
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VANCOUVER MARKETS
By Wire.

Vancouver, Oct. 7.—Butter is firm, but
unchanged; eggs also. Cheese, finest:
Ontario solids is now 17¢, and twins
17%c. Business is fairly brisk, with col-
lections fair. Dawson shinments ¥
ing rushed in view of the closing of
navigation.

PRODUCE AND PROVISIONS,
Butter, creamery, per lb.
New Zealand cubes ..
New Zealand brick .
Cheese, per 1b., hrge 17c; twins
EGGS—

Local fresh

Extra selected ..

Vancouver Island .

Lard, 3's, per case ...
Lard, 5's, per case .

Lard, 10's, per case
Lard, 2's, each

Smeomecs
gEntbhu s

-

GENERAL.
Almonds, shelled, Ib. .
Beans, foreign, per lbh.

Figs, g}:} oz. packages, per box .
Figs, oz, packages, per pkg..
Cocoanut, 1b,

Commeal, bail

Flour, best patents, per bbl
Lemons,
Potatoes, pe
Rolled oats,

- noo_©
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Sugar, standard

Sugar, yellow, per cowt, ..
Walnuts, shelled, Ib,
Jams, glass jars, doz. ...
Jams, 41b. tins, doe.

CANNED GOODS.
Apples, mals.,, S/case .........cceee.
Reans, 2'»
Peas, ::.:?l.:l' A y
'eas, standa omen case
m !ml-nlp'!'o. case .

. 2%’s. case

Strawher-ies and raspherries. 2's, case
Tomatoes, standard, per dozen, case
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ALBERTA MARKETS (EDMONTON)
By Wire.

Edmonton, Oect. 7.—Light rains have
made a slight depression in business, the
harvest being delayed. Large orders are
being received from the North Country,
and city trade is excellent. Shelled wal-
nuts are 38c lb; cheese, 17l4¢; butter,
dairy, No. 1, 29¢. Lards are higher.

As announced last week, all grades
Canadian refined sugars declined 30c per
hundred pounds on September 24. The
immediate cause of this reduction was
declines in the New York raw market,
and the weaker tone and tendency in
raws largely due to the usual hand-to-
mouth buying in the States during Sep-
tember, when domestic beet begins to
have some effect on the market.

Prices continue to advance on corn,
peas and tomatoes. Crop reports are far
from favorable, and it is probable that
higher markets will yet be seen.

There  are rumors of damage to the
crop of Tarragona almonds, and this
may account for prices being held on
such a high basis. New crep walnuts are
usually quite late in reaching this mar-
ket. Prices will probably be nearly
same as last season. Sicily filberts are
held firm, but as this line, which has
been exported in large quantities to Ger-
many and Austria in former years, can-
not be shipped to these countries now,
there may be lower prices if we can get
the supplies.

Some manufacturers of vinegar have
advanced prices owing to the heavy ad-
vances in the price of aleohol, and pres-
ent quotations of such manufacturers
are subject to change without notice.

Connors Bros., packers of sardines in
New Brunswick, report that the fish are
more plentiful, and have reduced their
price 40c per case.

Egg market is strong and receipts are
light with demand good.

General—
Beans, Ashcroft, b,
Reans, Japan, per bush
Coffee, whole roasted,
Potatoes, per b\uh. ...... o
Rolled oats, 20's, ; W0's
Rolled oats, bnﬂ 8215 80's
Flour, fancy patents .
Flour, seconds
Rice, Siam, per cwt
Sugar, standard gran,
Sugar, yeilow, per
Walnuts, shelled, Ib.

Produce and Provisions—
Cheese, new, Ib,
Bacon, Ib,, e; bellies, 1b. .
Butter, creamery, per lb, ..
Butter, dairy, No. 1 ...
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Lard, pure, 20's, each
Canned Goods—
Comn, standard,

rr two dosen .
Peas. standard,

. W, pbe
Tomatoes, lhndnd per 2 donen
;:I‘mna m:n. 4
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ALBERTA MARKETS (CALGARY)
By Wire.

Calgary, Oct. 7.—Tomatoes, threes up
20c case. Lard has jumped Y4e; and
cheese is now quoted at 18¢, and storage
eggs are up to $8.50 a case. Cante-
loupes are plentiful at $2 a case, and
are finding ready sale. Oranges are away
up, being quoted at $5.50 to $6.50.
Lemons are down to $5.50 a case. Ripe
tomatoes are 90c a crate. Showery wea-
ther is retarding threshing.  Business
generally brisk.

General—
Beans, small white Japan, 1b
Flour, No. 1 patent, 8's .
Molasses, extra fancy,
Rolled oats, bail ..
Rolled oats, 80s
Rice, Siam, cwt,
Potatoes, local, .
Sugar, pure cane, granulated, cwt
Shelled walnuts, finest halves, Ib.
Shelled walnuts, broken, 1b.
Produce and Provisions—
Cheese, new, Ontario, large, per Ib...
Butter, No, 1, dai Ib.
Eggs, new laid, doz, ....
Eggs, storage, case .......
Lard, pure, 3s,
Lard, pure, bs,

CONMOsNNEwD

Tomatoes, 3s, standard, case
Corn, 2s, standard,

oes,

Apples, gals,, Onurio. case
Strawberries, 2s, Outario, case .
Raspberries, 2, Onurlo.
Lobster, %a, per d
Salmon. finest loeke
ner case ...
Salmon, pink,

Dﬁrél le:a-
Vapora apples,
Peaches, choice, 25s,
Apiicots, choice, 258, per Ib,.
Pears, chofce, s, per Ib. ..

Fruits and Vegetables—
Blackberries
Rineberries, Ont., bask
Cantaloupes, case .
Grapefruit, Cal,
Oranges, cue
Lemons, case
Peaches. crate . .
Tomatoes, 4-basket crates
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SASKATCHEWAN MARKETS
By Wire.

Sask., Oct. 6.—Threshing in

Saskatchewan has been delayed through

Regina,

rain. For the past month, off and on,
considerable rain has fallen, and har-
vesting operations have not been what
might be termed continuous. The rain,
however, has helped to fill the wells and
the sloughs, which in many distriets
were empty, thus creating a serious
sitnation. Water had before been car-
ried by train and by wagon many miles
to supply the threshing gangs. Where
threshing has been continued, the grade
of the grain is good, and the yield is
very satisfactory. Shortage of thresh-
ing machines is reported in some dis-
triets.

Markets are fairly quiet this week. A
slight advance has taken place in lard.
Eggs and dairy products continue firm,
and eggs are still searce. Grapes are
arriving in quantities, and are fairly
cheap. Other fall goods are now on the
market, ineluding pickling goods, and all
lines of fall fruits.
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Beans

Corn, standard, per 2 dozen
Peas, standard. per 2 dozen .
Plums, Lomba

Peaches

PO n 08 0D 0 00 00 bt
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umpbacks, 1's
Fruits and “mnhl»—-
sgolel Washington, bbl,

convean

Evap. apples, wl 1B .

NEW BRUNSWICK MARKETS
By Wire.

St. John, Oct. 7.—Market is generally
quiet and changes are few. Sugar mar-
ket is steadyv after different lowerings,
though some dealers are expecting a fur-
ther slight drop. Buying is slow on eur-

CANADIAN GROCER

rants at 93¢ to 10e. There is much
firmer tone, and prices are expected to
go higher because of the Grecian situa-
tion and short market. Good prospects
in oats have mdde an easier market in
oatmeal. Cheese is firmer at 1534¢ to
16V4c. Demand is better. Eggs are
slightly higher at 28¢ to 30c. Butter is
none too plentiful, with dairy up to 26e
and 27¢. Vegetables are plentiful, pota-
toes being received in large quantities at
90c to $1 barrel.

Produce and Provisions—

Bacon, breakfast, per Ib,
Bacun, roll, per Ib.

Beef, comed, 1's

*ork, American clcllg. per bbl...

Butter, dairy, per
léluuer. creamery,

l.lnl compound, per Ib.
Lard, pure, per lb,
Cheese, new
Flour and Cereals—
Commeal, gran.
Commeal, ordinary ..
Manitobs, per bbl.
Flour, Ontario
Rolled oats, per ‘bbl.
Potatoes, 1.
Fresh Fruits and Vegetables—
Apples, bbl.
Lemons, )Messina, box ....
Oranges, Val.,, case
Sugar—
undlrd granulated

sccocaRuce

cocacan
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Flour,

Lemons, Messina,
Beans, hand-picked, bush.
Beans, yellow eyes, per bush, ...
Canned pork and beauns, per case
Molasses, Rarhadoes, gal.
Cream of tartar, per lh bulk
Currants
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Effectiveness of Individuals

Leading Points for Self Analysis—It is Good to Test Your Own
Efficiency to See Whether You Can Improve and
Where—Where Do You Stand ?

In an organization, as in a chain, the
weakest link determines the strength.
And the effectiveness or efficiency of the
organization depends on the effectiveness
of the individuals as well as their fitness
to work together. Each one, to be effee-
tive, must be personally efficient, and as
it is well to test the efficiency of a ma-
chine, so is it good to test our own effi-
ciency to determine whether we can im-
prove and where; to take account of
stock, and find along what lines should
be our effort to expand.

Following are a few leading points for
self analysis, snggested by Edward
Earle Purinton in The Independent. An
honest ‘‘Yes’' would mean 100; an
honest ‘No’’ 0; a partial eredit can be
made according to the self judgment of
the individual. The sum total of the
credits divided by 25 will give your
average estimated efficiency.

If you’re not satisfied with the aver-
age, the ecredits will indicate where
thought and effort can be applied to
raise it.

Per Cent.
1.Is your work agreeable?
2. Are you doing it in the best, and
quickest way?

3.Have you found where your great-
est power lies? .........

4. Have you a definite aim in the line
of this power?

5. Are you positive of your own future
success?

6. Can you look on the bright side, al-
ways?

7. Do you know how to get well and
keep sof?

8. Do you know what hablts and emo-
tions hurt your work?

9. Are you correcting your
nesses?

10, Have you taken stock of your strong
and weak points of mind and
character?

11. Do you know what food, exercise
and baths are most beneficial? ...

12. Are deep breathing and an erect
body habitual?

13. Is your sleep long and refreshing
and room well ventilated?

14. Are your meals regular and eaten
slowly?

15. Do you wear
clothing?

16. Are you positive and eourageous?

17. Are you tactful and courteous?..

18. Do you get the co-operation of fel-
low workers?

weak-

loose, comfortable

. Do you plan your day ahead?
. Do you save money systemntwally’

Do yon hke good musie and good
reading? ...... AR TR
. Have you ambition to be of real
service to humanity? ..........
. Do you seek good advice and help-
ful associates? ..... ¥
. Is your leisure spent profitably?...
. Are your grelaxations pleasant and
helpful?

SEND IN YOUR DISPLAYS

The Thanksgiving season is almost on
us again. Last week Canadian Groecer
presented a very fine Thanksgiving win-
dow display and in this week’s issue are
a couple more. No doubt there will be a
great many clerks this year put in some
splendid displays. Canadian Groeer would
appreciate receiving photographs of good
Thanksgiving trims from any part of
Canada.” It is always our endeavor to
make our window display department one
of the most prominent in the paper,
and to do this we must have the con-
tinued support of clerks and dealers in
every provinee of the Dominion. In the
past merchants and their clerks have
given splendid co-operation im this re-
gard.

If, therefore, you have a nice Thanks-
giving window trim this year, don’t for-
get to have it photographed and sent
along to help boost along the Window
Trimming Department.

—

THAT $4 SUGAR AGAIN
(Continued from page 26.)

getting value for their money. Many of
the goods eatalogued may be of inferior
quality, as they are unbranded. Of
course, the well known branded goods
are quoted at ridiculous prices; so low,
in fact, that the merchants from all over
Canada would be pleased to buy their
supplies of these lines from them, and
even pay a membership fee for the privi-
lege. It is pretty tough turkey on some
of the reliable manufacturers, whose
goods are quoted at the low prices, that
this firm are allowed to quote without
thoroughly explaining the HOW it is
done.

ANOTHER ONTARIO RETAILER.

" Y—
Catalogues and Booklets.

The St. Lawrence Refineries have put
ont a handsome little booklet dealing
largely with the history of the produe-
tion of sugar, and in particular with the
production of St. Lawrence sugar. It
has a handsome 4-color cover, with
unique design, and inside is illustrated
by hand drawings and photographs.




Potatoes Abnormally High

Supplies Are Short and Rot Has Been Devastating—Demand for Apples—Decline in Grapes in
Toronto—All Oranges a

MONTREAL

FRUIT.—The feature of the market
this week is the arrival of large quanti-
ties of windfall Fameuse apples, which,
for cood ones, are being offered at $3
per barrel. Cheaper ones can be secured,
but they are not No. 1’s. There is not
much difference between this price and
that of a year ago, but there are more
windfalls on the market. The price of
hand-picked Fameuse may be expected
to be high when they arrive a week
hence. The biggest demand this week
is for grapes, of which blue ones are
bringing 23¢ for 6-qt. baskets, and
Tokays $2.25 per crate. Cranberries are
moving slowly at 50e¢ per gallon. Pre-
serving pears at 50c¢ per basket are in
good demand. There is also a good
demand for Quebec plums, which are
still quoted at 40c per gallon. The sale
of peaches is not as heavy as it was a
few days ago, many people having al-
ready finished their preserving. New
cocoanuts are not expected on this mar-
ket for several weeks yet.

Apples—
Fameuse, No. 2's
Alexanders, No. 1's, bbl
8t. Lawrence, No. 1's ..
Wealthy, No. 1's, ...
Jonathans ... S
Calvert ....
Red Pound
Mcintosh Reds .
Bananas, bunches
Cranberries, gal.
Grapefrait,
Grapes, blue, 6 qr baikoh o
Grapes, Tokay, crate, 4 baskets
Lemons—

eﬂmchl. Cal., l:u 126-250

Jamaica, 196-200-21
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Plums, Queoee. nl.

Plums, preserving, basket, "-QL .
Plums, table, box 4 baskets .
Cantaloupes, baskets

VEGETABLES.— Potntoes are in-
clined to be scarce, and quotations this
week are 80-90c¢ per bag. Cabbage drop-
ped to 25¢ per dozen, due to the large
quantity on the market. Cuecumbers,
the market for which is a little stiffer,
are now offered in baskets at 40e. Boston
head lettuce is now on the market, and
is bringing $1 per doz. Montreal head
lettuce is practically done, but curly
lettnee will remain throughout the win-

CeOBOUW—OW W

ter. Montreal tomatoes are searce, and
nearly done. The frost got hold of
them, and, anyway, the season is nearly
over. There are now hothouse tomatoes
on the market at 10e per lb., and other
tomatoes will be brought in from the
States. Spinach is expected to take a
jump in the near future. Onions, which
are selling for $1 per bag, are expected
to go higher. Leeks are cheap. There
are only a few radishes on the market,
but the demand is slow. It is expected
that beans will now begin to arrive from
New York, as they are practically done
here; they are expected to open up at
about $2.50 per basket.

Beets, bag

Beans, wax, Montreal,
Heans, green, Montreal,
(Cabbage, Montreal, per doz.
L,lhbun ds

Cnullﬂomr.

Celery, Montreal, doz.
Com, doz.

Cucumbers, fancy, b

Head lettuce, Momn"u "doz.
Head lettuce, Boston, doz.
Curly lettuce, 3 d

ey, Oanadian, dos.
Peppers, 11-qt. basket
Potatoes—
Montreal, new, bag
Sweet, hamper .......
Radishes, doz.
Rhubarb, hothouse,
Spinach, Canadian, bo
Tumips, bag .
Tomatoes, hotho
Tomatoes, Mnntrenl br\x
Pumpkins, doz.
Squash, doz. ...
Vegetable marrows, doz. .
Watercress, Canadian, doz.
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TORONTO

FRUIT.—Peaches have now definitely
started on the up-grade. They are sell-
ing all the way from 25¢ to 65e, accord-
ing both to quality and quantity. Even
75¢ is obtained for extra stuff. Apples
show a little wider range now, and we
quote $2.50 to $3.50. Crab apples have
firmed up considerably. Tokav grapes,
on the other hand, are easier, with a
limited demand. Grapefruit shows a
sligcht advance. Plums, having materi-
ally decreased in quantity, are selling at
higher ficures. Oranges, both California
and Jamaica, are a trifle easier. Busi-
ness in the main is good for the tail-end
of the season. Prices are generally more
moderate than usual.

36

Shade Easier.

Apples, new, bhl.
Apples, 11-gt. basket
Apples, crab . 55

S
3

Bananas, per
Cocoanuts, sack es
Cantaloupes, Can.,
Cranberries, bbl,
Grapefruit—
Jamaica,

Grapes, Tokay, case

Can. 6-qt. basket

Oranges—
Califoria,
Jamaica, s PR e

Lemons, new, Verdilli, box .

Limes, per 100

Peaches, Can.,

Peaches, Can,,

Pears—
California,
Canadian,

Plums,

B
LIN
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Valencias
case
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11 qt. basket
Canadian, large basket .

VEGETABLES.—The star topie in
this market is the potato situation.
Prices on Ontarios are now up at $1.10-
$1.15, and for Delawares are a nickel
higher. Canadian Grocer, several weeks
ago, prophesied that this would be the
case. The rot was partially the reason.
It has been found, also, however. that
the supply is short. Either the farmer
can’t get them or else he is too busy
threshing to do any sellinz. At any rate,
the prices for the beginning of a season
are very high, Beans are worth around
40c or 45¢. Vegetable marrow is tight-
ening up a trifle on deereasing supplies.
So are parsnips. The rest of the list
shows little change.
BBeets, 11 qt. baskets
Beets, Canadian, basket
Beans, basket
Cabbage, new, doz.
Carrots, new, basket
Celery,

Cucumbers—

Canadian outdoor,
Egg plant
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Green pepwn basket
Peppers, red .

Potatoes, Onta ag
Potatoes, N.B., Dehwln-u
Parsnips, 11 q1.

Tomatoes, Canadian, 11 qt
Tumips, 11-qt. basket ...
Vegetable marrow .. ...
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FRUITS AND VEGETABLES. —
There is little to announce this week, as
prices on all lines are steady. Potatoes
at present are cheap, but they are going
higher. Present weather favors turnips,
beets, cabbage and eelery. Local grown
cunecumbers and tomatoes are scarce. Im-
ported lines are plentiful and cheap. In
fruits, there is plenty of business, and

(Continued on page 39.)




FISH AND OYSTERS

Salmon, Whitefish and Lobster Up

Prices Show Appreciation of About a Cent—Frozen Stuff in, But Slow in Selling—Oysters Get,

MONTREAL

FISH—Trade is improving in a gen-
eral way, and prospects are that it will
reach normal before the season is far
advanced. Inquiries for all kinds are
pouring in from every locality, and this
augurs well for good business later on.
Supplies in a general way will be fair,
and reasonable prices will likely rule
all this season. Codfish, which is a
staple line, is in good demand, and at
easy prices. Labrador herrings for the
moment are not over-plentiful, but with
an average Fall fishing, there should be
plenty of stock. When all reports are
in regarding Labrador fishing, it is ex-
pected that the crop of pickled salmon
and trout will be a fair one. This week,
due to equinoectial gales, only small sup-
plies of ground fish are available, par-
ticularly haddock and codfish, and for
this reason, this market will have to
look to Boston to supply the shortage,
which means higher prices. Trade in
oysters, both shell and opened, has
started with a rush. It is evident that
a good demand is ahead for that prod-
uet, and as prospects are for ample
supply, particularly with opened oysters,
prices will be very easy. Due to
scarcity of fresh fish, fillets and haddies
are scarce, and will be so for some time,
which will likely stiffen the cost. Lob-
sters are still hard to obtain, and the
trade does not look for improvement
until the opening of the fish season,
which will take place two months from
now. Fresh salmon from the Pacific
Coast will not be over-plentiful this
week. A few lots of Eastern salmon
are expected, and prices will rule rather
high. A few smelts are available now,

and regular supplies will be here in a -

few days, at reasonable figures.

TORONTO

FISH AND OYSTERS—There are
some supplies of frozen stuff in now,
and generally speaking quotations ap-
plicable last year are all right this.
Frozen fish, however, is negligible for
a short time, until fresh is off. When
fishing for fresh fish stops, frozen

Sudden Impetus.

will get the business and not till then.
Hence, though there is some frozen sal-
mon on the market now, fishing at the
Coast has not stopped yet. Therefore,
fresh gets the business. Dore is higher
by a cent at 13c. So is whitefish, for
which there is a good demand. Salmon
is higher as less and less comes in, and
we quote 19 to 20 cents. Haddock is
selling at 8 cents.

As to oysters, business is brisker in
both shell and bulk. Cape Cod shells
are conspicuous by their absence, there
are Rockaways, however, and we quote
$1.50 for these. Best selects, are worth
40 and 75 cents per pint and quart
respectively. The sudden snap of cooler
weather has hustled up the oyster trade
some.

SMOKED FISH.

Haddies, per lb,, new cured
Haddies, 16-1b. and 30-1b. boxes, 1b.
Haddies, Hllets, per I,

Haddies, Niobe, boneless, per lb....
Hemnng, Clscves, per ID. .....vveee .
St. John bloaters, W0 in box ....
Yarmouth bloaters, 60 in a bux
Smoked hernngs, medium,
Smoked boneless herrings, N—lb box
nappered bernnugs, selecied, 60 in box
Smoked salmon, per lb
Smoked halibut

FRUOZEN FISH—SKA FISH.

Gaspe, large, per 1b,

Med, steel beads, per lb.

Ked, sockeyes, per Ib.

Ked, Cohoes or silvers, per lb, ..

Fale qualla, dressed, per Ib.
Halibut, la

medium,

Halibut, N
Mackerzl, bloater, per 1b. .
Haddock, medium and luue.

DBIED AND PREFARED FISH.,

Dried codfish, medium and small, I lbs. 6 50
Dried hake, medium and large, 100 lb....
Dried pollock, medium and laige, 100 lb..
Dressed or skinless codfish, l0v-1b. case..
Monele- codfish, 2-1b. blocks, 20-1b. bxs.,

Bunelaﬁk eodﬂlh. 21b. blocks, 20-1b. hn.

Bonelt- eodﬂsh strips, 20-1b. boxes. .
codfish, 12-1b. box
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BULK OYSTERS, CLAMS,
Standard, solid muu. gal.
Standard, bulk,

3
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wns, imp.
Best lhmnpu. imp, gall 4
Sealed, belt standards, pt. cans, each....
Sealed, it select, quart cans, eac 07
CLAMS, MIVCGGLG AND SHELL FISH,
CRU l'l'ACIANI ETC.
Cape Cod shell oysters, per tb. .......... 120
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Canadian cultivated oysters, bbl. 10
Claws, per bbl. * 8
Live lobsters, medium and laige, 1b ¥ 1}
Litde necks, per lw 1
FRESH SKA Fisd,

Turunw
Halibut
naddock, tancy,
Mackerel, each
dileak, cud, tancy eapress, 1.
Mernngs, eaca
Flounders
Salmon, Western
Salmon, Eastern ...

FRESH LAKE FISH.
Carp, b
L'ike, lb.
Leen, ib,
Sackers, 1o,
w hatefish, 1b
nernngs, per 1w
Lake trout
vressed bullh
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FRUZEN—LAKE AND ul\h
\Whitefish, iaige, per lb.. Ul
W hutetish, swall tulbees, lb

Lake trout, luge

Dure, dress or round, lb. ....

Pike, dressed and num-n,

l‘ll-. round, per

sé%F

I‘ILBLED FIBH.
Salmon, Labrador, tieices, 300 lbs, ...
Salmon, Labiador, bbls,, 20 lbs .
Salmwon, Labrador, half bbls., 100 lbs
Salmon, B.C., bbls. ... o

Sea trout, Baffin's Bay,

"
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Mackerel, N.S., half bblb.
Mackerel, N. 5., pails, 20 Ih-.
Hernuogs, Labrador, bbls,
Hermings, Labrador, halt hbla
Lake trout, MWO-1b. kegs
Quebec sardines, Lbis.
Quebec sardines, half bbls,
Tougues sounds, per Ib. .......eeenne .
Scoich herrings, imported, half bbls....
Holland hernngs, imp'td milkers, hf bbll
Holland hernngs, imp'ted milkers, kegs,
Holland herrings, mixed, half bbls .
Holland herrings, mixed, kegs
Lochfyne hernugs,

Turbot, bbl.

Green ood,

Green cod, No. 2,

auE-—’-e'-ceu-.uu--ﬁoEEEq
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FISH AND POULTRY.—There is no
great activity in these lines, but dressed
poultry should show a little more action
about Thanksgiving time. Importations
will this year be comparatively small.
Oysters are in fair demand, and will
move freely with cooler weather.

Fresh salmon .

Fresh halibut

Pickerel

Steak cod, per pound .
Lake Winnipeg whitefish
Finnan haddie ............
Kippers, per box

Lake trout, per 1b.
gloaterl. per bo
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Oysters, 3-gallon tins ........

4 o

cococoes
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Butter and Eggs Again Advance

General Moving-up Tendeney in Produce Market — Storage Eggs Now Being Sold — Later
Than Usual—British Government Buying Cheese.

MONTREAL

PROVISIONS.—The tone of the lard
market is firm but our quotations, which
were advanced a week ago, are correct,
pure lard in tierces offering at 12l%e
Compound lard is up Yhe per lb.
all round, the price for tierces now
being 10Vjc. Manufacturers of the
latter have put up their price on ac-
count of the high price of cotton seed
oil, the market for which has been
advancing for weeks back. The tone of
the hog market is firm, and higher
prices are expected. The price of
abattoir freshed killed is $13.75 to $14
per 100 Ibs.

Hams—

cece eocoo

cocceo

Roll

Shoulders, bone in

Shoulders, boneless ..
Coolod Meats—

Hams, boiled, per b, ..
Hams, roast, per lb, ..
Shoulders, boiled
Shoulders, roasted

Dry Salt Meats—
Long clear bacon, 50-70 1lbs. ..
Long clear bacon, 80-100 lbs. .
Flanks, bone in, not smoked ..
Barrelled Pork—
Heavy short cut mess
Heavy short cut clear ..
Clear fat backs
Clear pork
Lard, Pure—
Tierces, 350 lbs. net .
Tubs, 50 1bs, net
Boxes, 50 lbs. net ...
Pails, wood, 20 1bs. gross
Pails, tin, % 1bs. gross
Cases, 10 ibs,, tins, 60 in case.
Cases, 3 and 5Jb. tins, 60 in
Bricks, 1 1b,, each
Lard, Componnd—
Tierces, 35

20
19
18
%
2%
%
2
i
15
18
2
31
%
%

ecceoo

Boxes, 50 Ibs. net.

Pails, wood, 20 Ibs. met .

Pails, tin. 20 Ihs. net .

LM, le-ib. tins, 60 in case. ) S
Cases, 3 and 5Jb, tins, 60 in case.... ....
Bricks, 1 Ib., each

abattoir killed

BUTTER—Dealers raised their quot-
ations on finest ereamery this week an-
other cent per lb. The high price of
butter has not seriously affected demand
as yet. Prices being paid at the
country boards are 6¢ higher than those
of a year ago at St. Hyaecinthe, and over
six cents higher at Cowansville. The
strength is due to the inereased demand
for export.

Dressed,

Butter—
Finest creamery
Dairy prints .....
Dairy, ids
kers
CHEESE—There are no changes in
dealers’ prices this week. If anything,
the market in the country was weaker
last week, there being little demand for
export. There was a little better in-
quiry towards the end of the week.
018
o 0w
L0 016
EGGS—Prices of new laids, selects
and No. 1’s jumped again this week,
the advance in the case of new laids
amounting to 3e. This is attributed to
the fact that new laids are becoming
very scarce, this being the period of the
vear when the hen ‘‘lays off’’, after
working during the Spring and Summer.
There is a good demand for export, and
as the loeal demand is also good, the
market is in fair shape.
Fags. case lot
New laid,

Selects
No. s ...

stamped .

HONEY. — Wholesalers
buying honey, but not
quantities.

Honey—

Buckwheat, tins

Strained clover, 60-1b. ’

Strained clover, In 10-1b, tins .

Strained clover,

Comb honey, Nu.
Comb honey, No. 2, dos.

Receipts in Montreal
Boxes Roxes

Week ~nding Oect, 2, 1915 .... 14,88 58,401
Week ending Oct, 3, 1914 .... 10,184 56,365

POULTRY — This is a quiet period
after the Jewish holidays. In frozen
stock, large roasting chickens are pretty
well cleaned up, and dealers are not
quoting. Market for live fowl is easier.
The demand will be lighter from now on
as the Jewish holidays are over, and
fowls are rather plentiful. Thanksgiv-
ing trade has begun.

Ponltre—

at last are
vet in large

dresned
.io.mna chicken, milkfed,
Roasting chicken, ordinary ..
f dressed

, pal
e s
Squabs, lldolphh pair .
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Live stock—

Fowl, 5 Ibs. ;nd over
Fowl,

Turkeys

Ducks,

Geese

cesesce
FRERR:E

TORONTO

PROVISIONS—The range we quote
on hams is now a little higher. Top
price is stiffer. Breakfast bacon is a
couple of cents higher. The day or two
of ceold weather is mainly responsible.
Compound lard, in tubs, is slightly
lower.

Hams—
Laght, per 1b.
Medinm, per Ib. .
Large, per Ib. ...
Backs—
Plain, per 1b. ....
Bonelum, per b, ..
I’ea meal, per Ib.
Bacon—
Hrnk!ul

suomcf:n. per 1b, v
Pickled meats—ic less than smoked.
Dry Salt Meats—

L3
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Shoulders, boﬂe(l pe
Shoulders, roast, per Ib,
Barrelled Pork—
Heavy mess pork, pel bbl.
Shot cut, per bbl
Lard, Pure—

e BRER
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pound—
’l"lerccn 400 Tbs., per Ib.
Tuba, 50 1bs., per Ib.
Pails, 2
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BlTTTER.—All our prices, both eream-
ery and dairy, are up this week chiefly
hecause butter is not coming along as
freely now. A number of factories are
now turning back on cheese to the neg-
lect of butter and the domestic demand

seems firm and continunous.
RButter—

Creamery prints, fresh made ...

Dairy prints choice, b,

Ib, 05

(‘HFFSE What we hmted at last
week in the way of an advance has
matured now and we quote new and
large cheese up a quarter cent a pound.
This is largely due to increased export.
The British Government continues to
buy heavily,

\

New, large, per Ib, 016% oo
New, twins, per Ib, 015% 01

EGGS—AIl grades are up, and that




by no less than a couple of cents this
week. Apparently the export to Britain
which has been proceeding on and off
all summer has cleaned up stock a lot
and now—as one dealer put it—‘‘the
hen isn’t laying.’’ Storage stocks have
at last been commenced on. This is
somewhat late. Most years storage stuff
is selling a couple of weeks earlier. They
won’t help the price any though, and it
looks as if we’ll be bringing in Ameri-
can eggs again.
E

ggs—
Specials (in cartons), doz.
Vo 1s (straight new laids) ..
2

POULTRY.—This market is slow just
now. There are, however, a couple of
changes to report. Old fowl is lower at
8 to 10 cents, while broilers are higher
at 15 to 16 cents. There is a little

demand for these latter

Poultry. , Dressed.
Old fow], pound 0 14—0 16
Spring broilers 0 }0—0 2]
Old turkeys 0 210 23
Ducklings 0170 18

HONEY—There is no change in this
situation.

n "

b honey, No. 3
Comb honc;, No. 2. R R R,

WINNIPEG

PRODUCE.—Lard is firm' at the re-
cent advance, and this product and all
cured meats are likely to advance if live
hogs should remain as high as at present.
Creamery butter and best dairy are up
le per Ib. The supply of eream is hold-
ing up well, but as usual steadily falls
at this season. Eggs are going up, and
country receipts rapidly falling off.
Cheese is steady.

Hams—
‘Lflh'- pe
Large, per 1b.

Backs,

Bacon—
Breakfast, per Ih.
Shoulders, per Ih. .........oiiiviniiranns
Dry_Salt Meat: _
Long clear bacon, light
Cooked Meats-
Hams, boiled, per b el
Shoulders, boiled. per h. .
Rarrelled Pork—
Heavy pork, per hbl. ... ...iciiviine vase
o

clear, per 1bh. ...

BUTTER.—

Butter—

C 4t
No. 1 fresh ...
Straight receipts

CHEESE.—

FRUIT AND VEGETABLES
(Continued from page 36.)

Western apples are plentiful,

apples just eoming in.

Fresh Fruits—
Ontario apples, bbix
Ontario grapes, per basket Feat
Ontario pears, per basket .............
Tokay grapes, case
Valencia oranges, case
Calitornia lemons

Eastern

anwoon
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VEGETABLES.—

Vegetables—
Beeu, per Ib.

int, per dozen
Bldhhul. per dozen i

Carrots, per pound ..
Head lettuce dozen ....
Cucumbers, per dozen ..
(‘Au]iﬂower, per dozen .
Garlic, 1b,

Potatoés, R
Tumips, bushel ...

Seoc2~OococoeoOo0oOS
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SERVICE
DEPARTMENT

Readers will please remember that only
signed enquiries will be answered in this
department. In reproducing enquiries in this
column, however, the name gm’s not necessarily
have to appear, but name and address must
accompany all requests for information as a
matter of good faith.

Editor Canadian Grocer:

Dear Sir,—We would appreciate, in-
deed, if you could favor us with, as one
of your subseribers, the names of re-
liable dealers and handlers of potatoes
in your eity.

Calgary, Alta. J. L.

Editorial Note.—This information has
been forwarded.

h_@___.
OTTAWA GROCERS’ BANQUETED.
‘Ottawa, Oect. 6—(Special).—The Re-
tail Grocers’ Association of Ottawa, has
been coming in for considerable praise
of late for the manner in which it con-
ducted their pure food exhibit in con-
nection with the Ottawa Exhibition.
Before the big exhibition closed, the ex-
hibitors of the pure.food shows united
to give a banquet to the Retail Grocers’
Association. The exhibitors were of
one accord in their eulogy of the Ot-
tawa grocers for the success that at-
tended their efforts, and it is-quite likely
the exhibit will be repeated again next
vear. There were a number of toasts
enthusiastically drunk and replies made
thereto. John Hewitt, of the Canadian
Shredded Wheat Co., was toastmaster.
A. W. Hugman, of the MacLaren Baking
Powder Co., Toronto, proposed the toast
to the Ottawa Retail Grocers’ Associa-
tion. This was responded to by Presi-
dent Alex. Phillips, Duncan Bell, T. W.
Collins, who was secretary-treasurer of
the Pure Food Committee, and N.
Hurtean, secretary of the Retail Grocers’
Association.  Other speakers were E.
W. Greene, president of the Dusthane
Co., Stewart de la Ronde, who had
worked hard for the success of the ex-
hibit, and Mrs. Craig, of the George
Washington Coffee exhibit. A telegram
was received from Telfer Brothers, ex-
pressing their regret at not being
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represented at the banquet. Songs
were sung by Stewart de la Ronde, A
W. Hugman, R. H. Beeck, an Ottawa
arocer, and H. A. Pilgrim.

——
PEACH CAPACITY

By Peter McArthur,

How many peaches can you eat? I
mean at one sitting, of course. I remem-
ber one college boy, now an eminent edu-
cationist, who used to sit down to his
studies in the evening with an eleven-
quart basket beside him, from which he
would eat absent-mindedly while dig-
ging up Greek roots or becoming more
skilled in the ‘‘low eunning of algebra.’’
And I remember how he would life up
his voice and wail about eleven o’clock
because the peaches were all gone, ‘‘just
as he was beginning to get an appetite
for them.”’

Personally I have not yet discovered
my limit. At different times I have
eaten peaches until T felt that T would
never want to see one again, and ten
minutes later my hand would be reach-
ing towards the basket for another.
Peaches seem to ereate an appetite that
‘‘grows with what it feeds upon.’’ 1
doubt if the scientists could get any
statisties that would be of value to them
on the subject. Moreover, I do not
think that they are needed. I have never
vet heard of any one suffering from a
surfeit of peaches. They are as health-
ful as they are palatable, and there is
no need of establishing a limit in the
matter.

While investigating this point, T
heard a story which I shall pass along
for what it is worth. A peach-grower
had a hired man with a wonderful ap-
petite for peaches. When telling a friend
about it, he said, ‘T believe that man
could eat a peck of peaches without once
stopping.”” ‘‘I’ll bet you he ecan’t,’
said the friend. The bet was made and
they hunted up the hired man.

‘“See here, Jim,’”’ said the employer,
‘‘T have.bet my friend here that you can
eat a peck of peaches without stopping.
Can you do it?”’

““Well, T don’t know,’’ said Jim. ‘¢ Let
me think it over, and then T’ll tell you.’"

About an hour later Jim hunted up
his master and said:

““Yes, I can eat a peck of peaches.
Lead me to them and I’ll win your bet
for you. The peaches were produced
and the man munched away steadily un-
til he had eaten the last one. As his
master pocketed the bet, he asked:
‘‘How was it, Jim, that vou didn’t know
at first whether vou could eat a peck of
peaches or not?’’

““Well,”’ said Jim, as he wiped his
mouth with the back of his hand, “‘I
didn’t know because I'd never tried, but
after you spoke to me I went and ate a
peck and then T knew.’’




FLOUR

AND CEREALS

Decline in Cereals and Feeds

Neveral Cereals Show Decrease—Partial Cause is Poorer Demand—Better Business in Flours
—Bran, Shorts and Middlings Lower

MONTREAL

FLOUR—No changes were made this
week in quotations either for Manitoba
or Ontario flour. The latter market has
stiffened somewhat, and millers asking
higher prices; dealers, however, are
quoting the prices of a week ago. No
reason is given for the stiffening except
that the market is influenced by the
wheat markets of Chicago and Winnipeg,
which have been a little firmer of late.
Cuts were made in the price of bran and
shorts late last week, which should have
a tendency to keep the market for Mani-
tobas firmer. A dollar a ton on bran,
millers say, means 10c¢ per bbl. on flour,
i.e. the millers, in order to net the same
amount of money from their wheat will
have to get 10e¢ per bbl. more for flour
if they cut the price of bran a dollar
per ton. This also may account for the
stiffening in Ontarios. There is a de-
mand for Ontario flour for export, which
it 1s believed is destined for South
Africa.

itoba Wheat l"lour—— Per bbl. of 2 bags
tents 58

¥

80 per cent.,

CEREALS—Prices of rolled oats de-
clined again this week, amounting to 5e-
10¢ per bag. This however, did not
have any appreciable effect onm the de-
mand, which continues small. Rye is
now ready for milling purposes, and new
flour will shortly be on the market.
Dealers have been holding off until this
information arrived. Quotations on old
rye flour are 3.25 bag, and 3.00 for meal.
Inquiries are coming in for buckwheat
flour, but mills elaim it is too early in
the season, and will not be on the mark-

et for several weeks. |
Per 8-1b, sack
*A 1m0

Packages, case 2

Rolled oats in cotton sacks, 5 cents more,
tmeal—fine, standard and granulated, 10 per ecent.

over rolled oats in %0s, in jute.

FEEDS—There were important cuts
in a large number of lines late last week,
and changes were made in our last
week’s quotations. These were made
necessary by the fact that more feeds
were coming on to the market, as most
of the mills are working full time on
new wheat. Even yet the offerings are
not heavy, but the demand is only light,
as dealers are waiting for further de-
clines.
Mill Feeds—

S|

Middlings ....

Wheat moulee

Feed flour, bag

Mixed chops, ton

Crushed oats, ton........ .
Barley, pot, 98 lbs.
Oats, chop, ton
Barley chop, ton
Feed oats, cleaned,
Feed wheat, bag

Manitoba, bush

oBE, 85 BeEl S
g2338859825

TORONTO

FLOUR—Both domestic and export
trades have taken a turn for the better
this week in the matter of actual orders.
There is a distinet firmness to the situ-
ation which was not apparent at our
last writing. Nevertheless this is still
a waiting market. Export business has
looked up particularly in Ontario flour.
Readers will note we quote 90 per cent
at $3.80 which is somewhat lower than
heretofore. This is the Board of Trade
average price struck early in the week.
Different firms have different quotations.
Nevertheless the distinet improvement
in business means a firmness at the new-
ly quoted level. Manitobas are firm, too,
on a better demand, though there is no
price change. The whole attitude of
the trade, however, is in the Asquith
phrase of ‘“Wait and See.”’

Manitobs Wheat Flour—

per
Ontario winter wheat flonr 90 per cent.
(Board of Trade quotation) car lots

CEREALS.—Several items on the list
shown declines. These declines in some
cases, have been gradual though one or
two took place this week. Readers
should note that business, with the
coming of colder weather, is mnuch better
in all lines but market conditions at the
same time, are responsible for lower
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levels. Split peas are slow and we
quote $5.00. Rolled oats is getting fair
business at $2.40 to $2.50.

Barley, pearl, 98 lbs.
Buckwheat grits, 98

Corn flour, 98 lbs.

Commeal, yellow, 98 lbs
Graham flour, 9 Ibs,
Hominy, gnnuht«] %8 1bs.
Hominy, pearl, 98 Ibs,
Oatmeal, standard, 98 lbs, ..
Oatmeal, granulated, 9 lbs. ..
Peas, Canadian, boiling, bush.’
Peas, oplit, 98 1bs

Rolled oats, -1b. bags .
Rolled wheat, 100-1b. bbl. .
Rye flour, 98 Ihs

Whole wheat ﬂmnr 98 1bs.
Wheatlets, 98 s

FF’.EDS——Tho whole list shows a de-
cline. We reported an easiness this
week and this has been intensified chief-
ly on better supplies. Bran and shorts
are worth $23.00 and $25.00 respective-
lv. Feed flour which has been continu-
ously weak for some time now is down

ten cents a bag to $1.50.
Mill Feeds
Bran
orts
Middlings
Feed flour, per bag

Oats—
No. 3, Ontario, outside points
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Mixed cars,
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WINNIPEG
FLOUR AND CEREALS. — Flour,
hoth export and domestie, is quiet, but
there will be something doing shortly,
and those who stock up will make no
mistake. Rolled oats and oatmeal are
10e lower.

Flour—

Best patents, per sack 98 lbs. .
Bakers, per sack 9% lbs s R AT,
First clears .... i
Second clears ..

Rolled oats, 80 1bs

Standard granulated oatmeal, 9 Ibs......

—

TO AID RETAILERS’ ACCOUNTING

The Chicago Association of Credit
Men, through its eredit eco-operation
committee, has undertaken an active
campaign for the improvement of aec-
counting methods in retail stores in Chi-
cago. The retail grocers are the first to
be approached; later other retailers will
be given assistance. After careful con-
sideration, the committee has decided to
use the Harvard system of accounts for
retail grocers as the basis upon which to
work. The committee will give personal
assistance to any retailers who may have
difficnlties in starting the system.




CANADIAN GROCER

- Stock the Consumer’s Favorite—TILLSON’S OATS
WITH THE CHINA PREMIUM

E went to England for t}:)i(s)dporcelain ware. It is made in
Staffordshire—famous for good porcelain products for the last
' 100 years or more. ’

In every 25-cent package of Tillson’s Rolled Oats you will
find either a cup and saucer, porridge bowl, tea plate or fruit saucer.

And all the time that you are adding these useful dishes to your china
closet, you are also serving on your breakfast table the cleanest, most tasty
and nourishing Rolled Oats that money can produce or buy.

Don't forget these two facts about Tillson's Rolled Oats. They are rolled
thinnest and can be cooked thoroughly in 15 minutes.

TillsonsOats

Canadian Cereal and Flour Mills Co., Limited

CABLE ADDRESS: “CANCEREAL,” TORONTO
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Canada’s Bumper

Wheat Crop

The Western Crop is not only the
biggest in history, but is of excep-
tionally high quality. This is the
best wheat the world produces.
F'rom this wheat 7

LELO]LE

(Star)
and

Hirondelle

(Swallow)

brands of Macaroni and Vermicelli
are made.

Together with a most modern plant
and equipment and expert workmen
the result is that the highest quality
is obtained.

They are well advertised, well
known and popular as a

Made-in-Canada

product worthy of that designation.

Ask Your Wholesaler.

C. H. Catelli, Limited

MONTREAL

AGENTS

Tees & Persse, Limited, Winnipeg
C. C. Mann, Toronto
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GROCER

QUOTATIONS FOR
PROPRIETARY ARTICLES

SPACE‘IN THIS DEPARTMENT IS $56
PER INCH PER YEAR

BAKING POWDER.
WHITE SWAN SPICES AND

CEREALS, LTD.
Per doz.

5c. Tins, 4 doz. to case,
weight 10 1bs.

4 oz. Tins, 4 doz. to
weight 20 1bs,

6 oz. Tins, 4 doz. to
weight 25 1bs.

S oz. Tins, 4 doz.
weight 35 1bs.

12 oz. Tins, 4 doz.

0 65
0 90
130
160
225
5 00

ROYAL BAKING POWDER.
Bbl. lots

Less than  or 10 cases
Size, 10 case lots  and over
Per doz. Per doz.

Dime $§ 9 $ 0

4-0z. 1 40 1.35

6-0z. 1.95 1.90

Buckwheat Flour (Self-ris-
lng) 3 doz. to case, welght3
701

Per case

Pancake Flour (Self-rising),
3 doz. to case, weight 70

1bs.

Breakfast Food, 2 doz.
case, weight 85 1bs.

Klng'a Food, 2 doz. to case,
welght 95 1bs. b

Wheat Kernels,
case, weight 65

Barley Crisps, 3 doz. to case,
weight 50 lbn.

Flaked R|r-e, doz. to case,
weight 50 1

Flaked Peas, a ‘doz. to case,
welght 50 1bs, 3

DOMINION CANNERS,
LIMITED.

Aylmer Pure Jams, 16 oz. Jars

Strawberry, 1914 pack
Raspberry, red, heavy syrup 2
Black currant 210
Red currant

Peaches

Pear, Bart.

Aylmer Pure Jellles.

Red Currant
Black Currant
Crabapple
Raspberry and red currant 2
Rasphberry and gooseberry.. 2
Plum jam 1
Green Gage plum stoneless.
gooseberry

Aylmer Marmalade
Orange Jelly
Lemon
Pineapple

5838 4RE&

Aylmer Pure Preserves—Bulk
5ibs. Tlbs.
Strawherry
Black currant ..
Raspherry
Aylmer 14's and 30's per 1h.

8-0z.
12-0z.
16-o0z.
214-1b. 11%
3-1b. 13.35
5-1b. 21.00
Barrels—When packed in bar-
fe!s one per cent. discount will

e allowed.
BLUE.

Keen’s Oxford, per Ib
In 10-1b. lots or case

COUPON BOOKS — ALLISON’S.

For sale in Canada by The
Eby-Blain Co., Ltd., Toronto; C.
0. Beauchemin & Fils, Montreal.
N2, %3, $5, $10, $15 and $20. All
same price, one size or assorted.

UN-NUMBERED.
100 books and over, each 0 03%
300 books to 1,000 books 0 03
For numbering cover and each
coupon, extra per book, % cent.
CEREALS,
WHITE SWAN Per case
Biscuit Flour (Self-rising)
2 doz. to case, weight 70
1bs. $3
Strawberry
Raspherry

COCOA AND CHOCOLATE.
THE COWAN CO., LTD.
Cocoa—

Perfection, 1-l1b, tins, doz..

4
l’erre(tlon, -1b. tins, doz.. 2
Perfection, 3-1b. tins, doz.. 1

size, doz.... 0

Perfection,
Perfection, 5-1b. tins, per lb 0 37
Soluble bulk, No. 1, Ib
Soluble bulk, No. 2, 1b
London Pearl, per 1b

Special quotations for Cocon
in barrels, kegs, etc.

(Unsweetened Checelate).
Supreme chocolate, 14's, 12-
Ib. boxes, per 1b
Perfectlon chocolate,
size, 2 doz. In box, dosz...
Perfection chocolate, 10¢
size, 2 and 4 doz. in box,
per doz.
Sweet Chocolate—
Queen’s Dessert,
14's, 12-1b. boxes
Queenl Dessert, €'s, 12-1b,

box

‘annla %-1b., 6 and 12-1b,
boxes

Diamond, 8's, 6 and 12-1b.
bhoxes

Diamond 6's and 7's, 6 and
12-1b. boxes

Diamond, 34's, 6 and 12-1b.

Icings for Cake—

Chocolate, white, pink,
lemon, orange, maple, al-
mond, cocoanut, emm.
in %-1b, pnokngel. 2 and 4
doz. in box, per doz

Chaocclate Confections.

Maple buds. 5-1b. hoxes.... 0 38
Milk medallions, 5-1b. boxu 0 38
Chocolate wafers, No. 1,
Ib. boxes
Choeolate wafers, No.
h. boxes

Per Ib.
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The WHITE
Naphtha Soap

in the BLUE
Wrapper

MONG the Procter & Gamble soap products “Made in Canada”, next in

importance to Ivory Soap comes P.AND G.—The White Naphtha Soap.

This brand has attained a large, general sale in the States because, like Ivory
Soap, it best meets a real need.

Several years ago Procter & Gamble decided that even with thousands of soaps
on the market there still was need for a soap that would ease the work of
women who do their own washing and cleaning, and yet be free from the
drawbacks of so-called “labor-saving™ soaps.

The result was P. AND G,—The White Naphtha Soap. This soap washes clothes
without rubbing and boiling and reduces muscular effort in all cleaning because
it is a naphtha soap and because it is better naphtha soap than the ordinary.
It does not do injury because it does not depend upon the harsh materials which
give most other soaps their power. And it has the advantage of being white.

You can sell P. AND G.—The White Naphtha Soap to every woman in your town
who does her own work and she will be glad you called her attention to it.

This Procter & Gamble product should be in the stock of every Canadian
grocer because no other soap can do what it does.

HAMILTON, CANADA

Send for P.ANDG.—The White Naphtha Soap advertising matter for your local use.
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Sand in Pepper

Nearly every week grocers are fined for selling
adulterated pepper and spices. The Government is
waging war on all such adulteration, and many an
innocent grocer is fined because he did not take the
precaution to buy what he knew to be absolutely pure.

Every package of White Swan Pepper, Spices and
other products is sealed and guaranteed.with a Gov-
ernment warranty that absolutely protects both you
and your customer. We take all the responsibility
for the quality of our goods.

ADULTERATED PEPPER AGAIN

More Fines Registered Against Retail-
ers—An Easy Way Out

Ottawa, Aug. 27.—For selling adul-
terated pepper, nine local merchants
have been fined. These dealers were
charged with selling pepper as pure
containing foreign stone cells and
wheat.

Each was assessed $5 and $2 costs,
making a total of $63. There was also
an item of $27 for Government analysis
which had to be paid, although each de-
fendant stated that he bought the pep-
per as pure.

i
FIVE DOLLARS AND COSTS

Ingersoll, Ont., Aug. 27.—Two groe-
ers here were fined $5 and costs last
week because they were alleged to have
sold pepper as pure which was adulter-
ated with pepper tissues and foreign
stone cells. The fact was clearly estab-
lished that the defendants knew nothing
whatever of the adulteration of the pep-
per, it being just as they had pur-
chased it, and they were considered
blameless, but the magistrate had no
course to follow other than to find them
guilty under the Adulteration Aect.

Editorial Note.—The Canadian Grocer
has frequently in the past referred to
this matter of adulterated pepper and
has pointed out how fines could be
avoided. No reputable manufaecturer
would sell impure spices as pure know-
ing them to be impure, so where there is
a doubt whatever a warranty shounld be
secured from the manufacturer stating
that the goods are pure. This is a very
simple matter and if watched carefully
there will be no occasion for fines.

—Canadian Grocer.

We know our goods and want none but
satisfied customers.

WHITE SWAN_SPICES & CEREALS,LIMITED
TORONTO, ONTARIO

Nonplrell wafers, No. 1, 5-
1b. box

xes
Nonpareil wlterl. No. 2 '5-
1b. boxes 27
Chocolate gin‘er B-1b. boxes 0 33
Mllt chocolate wlferl, 5-1b.

xes .

Co!lee dropl, 5-lb boxn

Lunch bars, 5-1b. boxes .... 0 88

Milk chocolate, B¢ bundles, 8
dos. In box, 8« DOX oo

Royal Milk Chocolate, lc
cnku. 2 doz. In box, per

Nut milk chocohte %'s, G-

1b. boxes, 1b. ... 038
Nut mllk chocohte u‘o,

1b. boxes, 1b.
Nut milk chocollte, OS¢ bars,

24 bars, per box
Almond nut bars, 24 bln,

per box 0

JOHN P. MOTT & CO'B

Miss N. Estabrook, St. John, N.
B.; J. A. Taylor, Montl‘l P.Q.;
F. M. Hannum, Ottawa, Ont.;
Jos. E. Huxle, « 0., annlpe‘,
Man.; Tees Perue, Calgary,
Alta.; Russell, Johnlon. BEdmoa-
ton; D. M. Doberty Co., Van-
couver and Victo ria.

’(‘l‘ 10c size (for cooklnl)

0 %0
bmkfnt cocol. 2-

doz. 10c size, per dos. .... 088
Nut milk bars, 2 i

No. 1 chocolate .

Navy chocolate,

Vanilla sticks,

Diamond choco -te .
l'lnln cholco chocolate 1i-

28883

z8

Sweet chocnlate coltlnn
CONDENSED AND
EVAPORATED MILK.
BORDEN MILK CO., LTD.
East of Fort Willlam, Ont.
Preserved Per case
Eagle Brand, each, 4 doz...$6 25

Reindeer Brand, each, 4 doz. 6 25
Silver Cow Brand

doz
G«:’ld Seal Brand,

5 60
Pnrlty Brand, each, 4 dosz. 5 60
(‘l:’allenge Bnnd ‘each, 4

Clover Brand, each, 4 dos.. 4 85
Evapornted (Unneetened)—
8t. Charles Brnnd small

St. Chnrle- Brand, Hotel,
each, 2 dos.
Peerlnl Brand, Hotel, each,

each, % d
"Reinrleor" Coﬂee and Mlli
“large” each, 2 dos.
“Reindeer” Coffee and Milk,
“amall” each, 4 dos. .... 5
“Regal” Coffee and Milk,
each, 2 dos

WHITE SWAN smm:s AND
CEREALS, LTD.
WHITE SWAN.

1 1b. tine, 4 dom to cnwse,

welght 80 lhs

1 1b.

welght 35
Add one-half cent per pound to
the ahove,
INGM!H BRFAK!‘ABT

% Ib. tins, 2 d(il. to un.
welight 22 | .

1 Ib., tins, 2 dos. to case,

weight 40 1bs. ..... ......
MOJA.

% 1b tins, 2 dos. to eue,
weight 22 1bs. seeneeva

1 1b tins, 2 do:. to cue.
welght 40 lbs. ...... 0 36

2 1b. tins, 1 dos. to eue.
welght 40 1bs. .... ....... 0 36
PRESENTATION COFFEE.

A Handesome %"umbler in Each

n.
1 1b. lt‘:nl, 2 dos. to case,
r
g;lpplng vel.ht, 50 1bs per

MINTO BROS.
MELAGAMA COFFEE.
t. Whol.
1s, %s, B. or G... 025
1s, 148, B. er G . 032
1s, l,gl, B.or G.... 0
1s, B. or G .9
Tumbler co ee .... 2 . 025
Teas packed in 30, , 100 1b.
caddies. Coffees pncied in 80, 50
1b. caddies. Freight pald on tea
60 1bs. or over; freight paid on
coffee 50 1bs. or over.

MINTO COFFERE (Bnlk)
M. Bean or Gr. ............ 0 88
I Bean or Gr. o
N Bean or Gr.
T Bean or Gr. ......
O Bean or Gr. ...
Spec. Grd. Compound ..
Packed in 25 and 50-1b tins,
FLAVORING EXTRACTS.

WHITE SWAN FLAVORING
XTRACTS—ALL FLAVORS.

oz, bottlel.

weight 7 1b
8 o= bottlel.

weight 14 Ibs. ..... .....
1 oER. bottlu, per

weight 23 1
32 oz bottlu. Y
B'ﬁuhtm bl"... o sesess

u per gallon

10 00

CRESCENT MFG. CO.
CRESCENT MAPLEINE,
Special Delivered Price for
Canada.

Per d.z

¥%-o0z. (4 doz. case), weight
9 1be., retall each 15¢
1 oz. (4 doz. case), weight
14 1bs., retall each 30c .
2 os (8 dos. case), wel(ht
15 1bs., retail each B50c..
4 ox. (2 doz. case), welght
17 1bs., retall each 90e .
8 ox. (1 doz. case), wel%o
17 1bs., retail each $1 1325
Pint (1 "dos. case), weight
20 1bs., retall each $3.... 24 5O
Quart (1 dos. case), welght
53 Ibs., retall each $5. 43 00
Half nllonl, each, retail
each $10 7680
Gallons, each,
$18 14 50

GELATINE,

i Knox Plain ﬂpurkllng Gela-

tine (2-qt. size), per dox. I 30
Knox Aclduhte(f latine
(Lemon flavor),
size), per dos. 13
Cox’'s nstant  Powdered
Oelnuno (2-qt. size), per

W CLARK, LIMITED,
MONTREAL.
Compressed Corned Beef, 5%'-
i 1s, $2.00; 2s, $5.50;

$18; 14s,

$37.

Roast Boef o%s‘ $1.50; 1s, $2.90;
5 8.

1s, 3_’90. 2s, $5.50;

$18.
.mnea Veals, %s, $1.50; 1s, $2.75;
50; 6s, $18.
Corned Beef Hash, %s, $1.50; 1a,
$2.30; 2, $4.25.
Beefstenk and Onlons, %s, $1.50:
1s, $2.90; 2s, $5.
Clmhﬂdn Bau-a‘e 1s, $2.40: 2s,

Boneleu Pl’t P'N-t 14s, $1.50:
1s. $2.25;

Lambs’ Ton(nu. %l $1.90.

Sliced Sfmoked Reef tine .
$1.€5; 1s, $2.65; 4s. $137).
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OVAL
Apple

Picking

Baskets

Half bush. and { bush.

Cranberries
- Sweet Potatoes
Tokay Grapes
California Pears
Western
Boxed Apples

Oysters, Haddies, Kippers,
Digby Herrings, Fillets.
Fresh Halibut, Trout, etc.

White & Co., Limited

Wholesale Fruit and Fish
TORONTO

Prompt Shipment.
Order Now.

Walter Woods & Co.

Hamilton Winnipeg

Coffee, Its History,
Classification and
Description

By Joseph M. Walsh

New
Messina
Lemons

Due November lst
Order ahead these

brands:

“St. Nicholas”
“Queen City”
“Puck”
“Kicking”
They will be among the

first arrivals.

J. J. McCabe

The
Apple
Crop

+ This is the most exhaustive, inter-
esting and instructive book  ever
published on coffee. It is attractive-
ly written and richly illustrated,
and should be read by all who deal
in or use Coffee. The contents in-
clude:

Cultivation and Preparation.

Commercial Classification and De
scription.

Adulteration and Detection.

Art of Blending, Preparing, etc.

in the famous Geor-
gian Bay District is
very short this year.
Write us before
placing your winter
order.

This work, written by one of the
greatest authorities in the world
upon the subjects of Tea and Coffee,
will be mailed to you postpaid on

$2.00

IT WILL PAY YOU TO SEND AT ONCE.

MacLean Publishing -Co.

Technical Book Department
143.153 University Avenue, Toronto

Lemon Bros.
OWEN SOUND, ONT.

Agent
TORONTO

45
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Better Thanthe Trade Demands

Be the First to Introduce It To
Your Town

In Thr_ee Months We Have Introduced

Cook’s Gem B2kine

Powder

to many Ontario and Quebec towns
and the results are surprising.

Get 1n
matter
house.

It will increase your returns and
satisfy your customers.
\

touch with us or take the
up with your wholesale

MacLaren Baking Powder Com-
pany, Limited

41-45 Lombard St., . Toronto

Stock of Special “Class”

gives dignity to the entire stock of a grocery.
Even though you use only moderate. quantity
of quality goods, there is no wiser selection for
you than

CARR’S BISCUITS

With such
stock on
hand you in-
vite “a trade
that will ad-
vertise you
and make
you success-

ful.

Carr's Bis-
cuits are
packed for
export in
air-tight tins.

ROMALer=yH*
VAY 5 18a).

Write for Prices

CARLISLE

CARR & CO. Exciano

AGENTS—Wm. H. Dunn, Limited, Montreal; Dunn-Hortep,
Limited, Toronte; Hamblin & Brereton, Limited, Winnipeg,
Man.; A. N, Cowdry & Co., Vancouver, B.C.; T. A. MacNab
& Co., St, John’s, Newfoundland.

Potted

GROCER

Sllced Bmoked Beef
al, $1.90;
To!ixue. am and Vell Plte. 148,

20.

Ham and Veal, %s, $1.
Potted and Devilled Meats, tins
A H‘m. Tou‘ue, Veal,
Glme 148, 50c $1.

‘Meats, Ghu - Cnlcken.
Ham, Tongue, %s, $1.25
Ox Tonzne-. tlnl;, V.l, t- 40; 1s,
$5.00; $8; 2s, $10
Ox Tonguea. Glau. l%l $0.75;

2s, $12.
Mincemeat, Hermetlcally Sealed

Tins, ll, $1 25; 2:, $2.40; 3s, .
$5.40.

$3.40; 48, $4.30; 5
In l’nlll. 25 1lbs., Sc 1b.
In Tubs, 45 1bs., 7%c 1b.
In Glan. 1s, $2.25.
Plum Pudding, 1s, $2.30; 2s, $2.80.
Clark’s IPPeanut Butter — Glass
Jars, %, 95¢; %, $1.40; 1, $1.85
50 1b. nlln. "15¢.

Clark’s Penuut Butter—l’nlll 24
1bs., 15¢ per 1
Clark’s Tomaco
$1.35; I“ 0%.,

1 gal. jars,
$1.25 per gal.
Pork & Beans,

60c;

Ke!chup. 8 oz.,
$1.90; 18 oz., $2.40.
$1.30; 5 gll jars,

Tlain Talls, 1
2, $1; 3, $1.40; 6, $4.50:
12, $7.25.

Individuals 50c doz.

ork & Bennn Tomato Sc. Talls,
1, 60c; 2, $1; 3, $1.40; 6, $4.50:
12, 87.25,
Ind!vldu'lls 50c doz.

Pork & Beana, Chill Flat, 1, 60c;
2. %1 $1.15.
Indlvmunls 50c doz.

Pork & Benn:. ST‘;'.':‘"O Flats, 1,

60c; 2, $1; .15,
Plain Filats, 1,
185,

ank .( nonnn
2. 81; 3, $1

AY ogot\rl n B«kod Beans, Tomato
Sauce, Talls, $1.15.

Clark’s Chateau
Soups, 93¢,

Clark’s  Chateau Concentrated
Sonps. No. 1 Assorted, 95¢c.

Spaghetti with Tomato and
Cheese, 18, $1.30 a doz.

Flnld Beef Cordials, 20 oz.
$10 per doz.

English Plum Puddings, 1s, $2.30
doz.: 28, $2.80 doz.

TLAPORTE, MARTIN. LIMITED
Montreal. Agencles.
BASIN DE VICHY WATERS

A A Admlrahle 50 btles, litre,

Concentrated

btls..

\'eptune
San Rival

VICHY LEMONADE.

La Savoureuse, 50 btles.,
cs.
NATURAL MINERAL
Evian, Source Cachat,
btles, cs.
IMPORTED GINGER ALE
AND SODA
Ginger Ale, Trayders,
doz. pts., doz.
Ginger Ale, Trayders, cs.
dox., splits, 408..........
Club Soda, Trayders,
doz. pts., doz.
Cluh Roda. Trayders,
doz. splits, doz.

BLACK TEAS.
Victorla Blend, 50 and 30-
1b. tins, 1b,
Princess Blend, 50 and 30-
1b. tins, Ib.

JAPAN TEAS.
H. L., ch, 90 Ibs., Ib,
Victoria, ch. 90 lbs., 1b, ... 0
COFFEES,
Victoria, Java and Mocha
Blend, 1-1b. tin, 1b> .. ... 03
Victoria, Java and Mocha
Blend, 5, 10, 25, 50-1b.
tins, ib.
Princess, Java and Mocha
Blend, 1-1b. tin, Ib.
MALT EXTRACT.
Miller of Mllwaukee, cs. 2

WATER

dos.
Mlller of Mllwautee. brl. 8
doz., brl,

BOAR’'S HEAD LARD
COMPOUND.
N. K. FAIRBANK 00,, LTD.

0
Cases, 5 1bs., 12 to case ..

Cases, 3 1bs., 20 to case ..
Cases, 10 1bs., 6 to case ..

F.o.b. Montreal.

MUSTARD,

COLMAN'S OR KEEN'S.
Per doz. tius
o - & 1 60

D

D, §
D. ;
¥, ‘D WeID. oss

Durham, 4-1b. jar
Durham, 1-1b. jar

JELLY POWDERS,
WHITE SWAN SPICES AND
CEREALS, LTD.
White Swan, 15 flavors, 1
doz. In handsome counter
carton, per doz.
List Price.
SPICES,
WHITE SWAN SPICES AND
CEREALS, TORONTO.
Dredge
Canister 4oz.
Round Pkgs.
Allspice .90  $0.90
Arrowroot,
. 86c. e
& 0.90
Celery Salt .. b
Celery P’epper
‘innamon ...
Cinnamon,

Pap rika ...
I'epper, Black
I’epper, White
I'astry Spice
Pic kllnf Sphe
dow front)
Dozens to case

WHITE SWAN LYE.
Single cases, 4 doz. ....... $350
5 case lots, 4 doz. 335
Shipping weight 50 1bs. per case.

THE CANADA STARCH CO.,
LTD. EDWARDSBURG
BRANDS and
BRANTFORD BRANDS.

Laundry Starches—
Boxes.

40 Ibs., Canada Laundry .

10 1bs., boxes Canada white
gloss, 1 1b. pk

{8 1bs. No. 1 white or blue,
4 1b. cartons

48 1bs. No. 1 white or blue,
3 1b. ecartons

100 1bs., kegs, No. 1 white

200 1bs., hbls,, No. 1 white

30 1bs,, Edwardsburg lllver
g!ou, 1 Ih, chrome pkgs

48 1bs. sllver gloss, In 6-
tin canisters

36 1bs., silver gloss, 6-1b.
draw lid boxes

100 1bs., kegs, sliver g
large cr:smll

28 1bs., Benson's Satin, 1-1b.
cartonn. chrome label ...

40 1bs., Benson's Enamel
(cold water), per case ...

20 1bs., Benson’s Enamel
(cold water), per case ...

Cellulold—hoxes containing
45 cartons, per case

Cullnary Starch.

40 I1bs. W. T, Benson & Co.'s
prepared corn

40 lh- Canada pure corn

boxes ¥%c hl hor)

Casco Potato Flour, 20-1b.

boxes, per 1b,

BRANTFORD STARﬂi

Ontario and Quebec.
Laundry Starches—
Canada Llundr{—
Boxes about 40 Ibs,
Acme Gloss Starch—
llb cartons, boxes of 40

06%

Flnt uality White Laundry—
3-1b. canisters, cs. of 48 lbs. .
Barrels, 200 1bs. . 08
Kegs, 100 1bs. J
1-1b, fancy carton cases 30

P P iaNe L aba s veee 0T
8 in case K ]

Cents
003

00%

%
ﬁg'sg
.08
0%
08y
8%
K™
07T%
300

150
3 60

07%

Lily White Gloss—
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In buying

KETCHUP

remember Upton’s give 125
per cent. of ketchup value
for your dollar.

Try It and See

It is packed in standard
packages at popular prices.
Get it from your jobber or
write us if he cannot sup-

ply you.

The T. Upton Co., Limited

ST. CATHARINES

OYSTERS

Do you expect to handle oysters this
season ¢ There is no better line to

carry than GOOD OYSTERS.

We will again sell H. C. Rowe &
Co.’s QUALITY brand oysters. If
.you sell this brand your trade will
grow.

Let us have a trial order. We want
a chance to demonstrate. We be-
lieve a trial order from you will
guarantee us your business perman-
ently. This is what we want.

“THE HOUSE OF QUALITY "

HUGH WALKER & SON

{ESTABLISHED 1861

GUELPH and NORTH BAY

Sanitary Cans
‘¢“The Can of Quality”
Fruits, Vegetables,

Baked Beans, Soups,
Meats and Milk.

L ]
Sanitary Gan Gompany
LIMITED
NIAGARA FALLS, ONTARIO
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CHIVER’S
JAMS—JELLIES—MARMALADE

Are guaranteed absolutely pure and of
the highest quality.
Send us your orders.
Agents:

Frank L. Benedict & Co., Montreal

We are buyers of evaporated and
farmers’ dried apples. Prices and
tags on application.

0. E. Robinson & Co.

Ingersoll Ontario

CLASSIFIED ADVERTISING

Advertisements under this heading 2c¢ per
word for first insertion, 1¢ for each subse-
quent insertion.

Where replies come to our care to be for-
warded, five cents must be added to cost to
cover postage, etc.

Contractions count as one word, but five
figures (as $1,000) are allowed as ome word.

Cash remittances to cover cost must accom-
pany all advertisements. In no case can this
rule be overlooked. Advertisements received
without remittance cannot be acknowledged.

FOR SALE

FOR BSALE—-HONEY, CHOICEST WHITE,

in handsome palils. Bradfield, Dunnville,
Ontarilo.

FOR SALE—-RCONOMY TIERING MACHINE
for handling and piling of heavy cases. Box
96, Canadian Grocer, Toronto.

ESTABLISHED CASH GROCERY, RESI-
dential district, Toronto; good dwelling;
reasonable rent. Turnover $200 week. Good
profits. Apply Box 114, Canadian Grocer.

FOR SALE—GENERAL STORE AT KINBURN,
thirty miles west of Ottawa. Best store build-
ing, and business, in the Ottawa Valley. Turn-
over $60,000. Apply to D. B. Eastman, Kin-
burn, Ont.

WANTED

WANTED — EXPERIENCED COMMERCIAL
man. Desires to represent first-class house.
References and fullest particulars. Box 374,
Port Arthur, Ont.

AN EXPERIENCED SALES MANAGER WITH
wide traveling experience proposes commencing
as manufacturers’ agent in Montreal. Firms
desiring representation in this city or Province
Quebec, please reply. Commission basis only.
Only those capahle of handling large business
with wholesale and for retail trade desired.
Box XYZ, Canadian Grocer, Montreal. (8-15)

WANTED—HIGH-GRADE MEN TO CALL
on grocery trade in connection with Star Eg
Carriers and Trays. Nationally advertise:
and used by more than of the grocers
of the country. ®Bxceptional opportunity for
high-grade men with real selling ability. See
our ad. this issue. For particulars write
%uyr Bgg Carrier & Tray Mfg. Co., Rochester,

SITUATION WANTED

YOUNG MAN WITH FIVE YEARS' EXPERI-
ence in general store business, desires a posi-
tion in a General Store. Permanent job de-
sired; can furnish references. H. W.
South River, Box 167

Bessey,
(1-8)

BR““MS R

EGG FILLERS

Our capacity is three times the total
Filler requirements of Canada

PRCMPT DELIVERIES
by us are therefore certain.
THE TRENT MFG. CO., LIMITED
TRENTON, ONTARIO, CANADA

ASSIGNEES AGENTS LIMITED

154 Simcoe Street TORONTO
COLLECTIONS ASSIGNMENTS
Book-debts are monies In the other
man’s pocket. Use our speclal collec-
tion service—charges moderate, no col-
lection, no charge. Phone Adelaide 919.

Write us for New Price List of

WINDSOR SALT

TORONTO SALT WORKS
TORONTO, ONT. GEO. J. CLIFF, Manager

“TRAVELLER"” WITH A FIRST-CLASS
connection with grocers, confectioners, drug-
gists and general stores in Province of Nova
Scotia, 18 open for good lines on a commis-
sion basis. Best of references furnished if
desired. Box 390, Liverpool, Nova Scotia. (1-8)

MISCELLANEOUS

WAREHOUSE AND FACTORY HEATING

systems. Taylor-Forbes Company, Limited.

Supplied by the trade throughout Canada.
()

BUCKWHEAT FLOUR GUARANTEED
pure and unsurpassed by any mill in the
province. T. H. Squire, Queensboro, Ont.,
solicits your orders.

CASH FOR WASTE PAPER-—-YOU WILL
receive the highest price if you use a Climax
Steel “Fireproof” Baler. Full particulars.
Climax Baler Co., Hamilton, Ont.

EVERY MERCHANT WHO SEEKS MAXI-
mum efficiency should ask himself whether .a
Gipe-Hazard Cash Carrler, as a time and labor
saver, is not worth more than the high-priced
labor which it liberates. Are you willing to
learn more about our carrlers? If so, send for
our mew catalogue J. Gipe-Hazard Store
Service Co., Limited, 97 Ontario 8t., Toronto.

“It’s an ill wind
that blows no good”

The War—

has raised the price of zinc and
consequently the price of wash-
boards—

’ BUT

the BIG CANE VALUE IN
WASHBOARDS IS BIGGER
THAN EVER Dbecnuse It has
come to a point where we can
use aluminum in place of sinec.

ALUMINUM IS LESS LIABLE
TO CRACK, SPLIT OR CARRY
DEFEXITS THAT WILL TEAR
THE CLOTHING BEING WASH-
ED ON IT, AND IT PRESENTS
A MUCH BRIGHTER APPBAR-
ANCE THAN ZINC, AND IS
MORE ATTRACTIVE ON THAT
ACCOUNT.

We are prepared to deliver our
standard brands of washboards
with aluminum washing plate at
the same price as that of sine
ones on receipt of instructions
from our customers, through the
jobbing trade. ORDER NOW.

The Wm. Cane &
Sons Co., Limited

Newmarket, Ont.

A Better Broom for Less Money

Our Brooms are made in Canada, from the finest selected American

Made to retail from 25c. to 60c.
Wiite for discounts—You will be interested.

American Broom Works —St. Bazile de Portneuf, P.Q.

|
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(Canada’s 105-year-old Pioneer)

LOST IN THE SWAMP

‘‘It was away back in the early Sixties, aiong about October,and after a long
spell of rain which filled the swamps with water and made travelling through
the woods in the daytime very bad and at night next to impossible.

‘‘1 stayed a little later than I intended at a neighbor’s who lived about three
miles away and before I was on the road long, night came on and you ecan
perhaps imagine what it felt like—the owls hooting, the wolves howling and
the hundred and one strange noises, to say nothing of the wading through
ponds of dirty water. After wandering around all night I discovered about

daybreak that I had wandered in a

circle for hours. The only thing that

kept me from exhaustion was a plug

of water-soaked tobacco which I chew-

ed to buoy up my spirits.”’

‘“Tobacco and I have been
friends ever since, but no
kind has quite suited me
like KING GEORGE’S
NAVY — it’s some good

chew.”’

Rock City Tobacco Co., Ltd.

Quebec and Winnipeg

FINEST BLACK TEAS
CEYLONS, INDIANS

We have a large and well-selected

stock of all grades and we can
quote you the lowest prices.

Write Us

KEARNEY BROS., LIMITED

WHOLESALE TEA AND COFFEE MERCHANTS
33 St. Peter St. | MONTREAL

ESTABLISHED 1874
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Coroers Bros 201,

Black's H
N.B.

Adelightfulchangefrom
the continual breakfast
of Baconand Eggs—

Yes, she’ll surely appreciate your sug-
gestion if you make it Brunswick
Brand. Most housewives know the ap-
petizing goodness of

Brunswick Brand

Sea Foods

for luncheon or dinner. But for break-
fast—well, now, that IS a capital sug-
gestion.

Why not mention it to your customers
to-day? There are no more wholesome

and nourishing fish in the world than

those selected specially for Brunswick
Brand. There are no better sanitary
facilities for packing them than in our
up-to-the-minute, pure food plant. There
are various ways of serving each brand
that will easily take away the monotony
of everyday ‘‘bacon and eggs.’’

Check off the brands most suited to
your trade and get your wholesaler to
supply you to-day.

14 Oil Sardines

% Mustard Sardines

Finnan Haddles (oval
and round tins)

Kippered Herring

Herring in Tomato
Sauce

Clams

Scallops

Connors Bros., Limited

BLACK’S HARBOR, N.B.
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‘indexed and well illustrated.

A Practical Text-Book of
the Canning Trade

It was written by a practical man for practical
men and intended to help all distributors
of canned foods.

INDEX TO CONTENTS

Origin and History of Canned Foods.

How to Regulate Stocks and Purchases.

Apparent and Real Costs.

How to Handle Swells, Leaks and Rusties.

How to Prevent Business Leaks and Stealages.

Buying and Selling Futures in Canned Foods.

Use and Expense of Samples.

Arrangement of Samples in Salesroom.

Employment and Training of Salesmen.

Selling Points Applied to Canned Foods.

A Model Business Organization.

Advantages and Disadvantages of Private Labels.

Advantages and Disadvantages of Packers’ Labels.

Window and Counter Displays; Illustrated.

Hard Work and Hard Play.

Established Standards of Quality; for Corn, Peas,
Tomatoes and other articles. Also standard sizes

and kinds of cans used.

How to Buy, Grade and Sell Canned Apples, Asparagus,
Beets, Blackberries, Blueberries, Cherries, Clams, Corn,
Crabs, Gooseberries, Hominy, Kraut, Lima Beans, Lobster,
Meats, Milk, Okra, Oysters, Peaches, Pears, Peas, Pine-
?ple. Plums, Pork and Beans, Pumpkin, Raspberries, Red
fdney Beans, Salmon, Sardines, S8pinach, S8quash, Straw-
berries, Stringless Beans, Succotash, Sweet Potatoes.

This book contains more than 200 pages, is
handsomely bound in cloth, printed in neat,
clear type, on eggshell finish paper, completely
Price $2.15 per
copy, postage paid.

The MacLean Publishing Co., Limited

Book Department

143-153 University Ave. TORONTO




IT’S POPULAR

Those who use

MAPLEINE

like it—it fills a want.
How is your stock ?

Order from

Frederick E. Robson & Co.,
25 Froat St. E., Toronto, Ont.

Mason & Hickey
287 Stanley St., Winnipeg, Man.

CRESCENT MFG. CO.
SEATTLE, WASH.

o
&>
13

g.nmu OAKEY A SONS,LIMITED,

L VDON . ENCLAND.

AGENTS

Geo. B. Jenkinson, 43 Queen St. East,
Toronto, and J. E. Huxley & Co., 220
McDermed St., Winnipeg.

Coupon Books

Save Time : Save Money :
Save Labor : Eliminate
Loss : Waste : Errors

Just the thing
for the GROCER,
BUTCHER and
BAKER. No
charge accounts,
no disputes; in-
sure accuracy;
save time iIn
walting on
trade; save labor
in bookkeeping,

THEREFORE
SAVE MONEY.

Write Your Jobber or

ALLISON COUPON COMPANY
532 East Market St.

Indianapolis, Indiana, U.S.A.
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"The Most Information

The Most Entertainment
—and all Made-in-Canada

Here are a few of the features which make the
October issue of MacLean’s the best number yet
put out by this aggressive magazine.

*“The Woman Question,” by Stephen Leacock, an article that
presents a new viewpoint on a vexed question. It is present-
ed in the virile, readable style of Canada’s great humorist.

“Canada’s Opportunity,” by Agnes C. Laut, a powerful
article on financial and trade conditions arising out of the
war. /

“Tryst,” by Alan Sullivan, a short story that for sheer per-
fection of style equals anything that Mr. Sullivan has ever
done.

“The Wicked Partner,” by H. F. Gadsby, a light sketch of
the Hon. Robert Rogers, written not from the political but
from the human side.

“The Years of the Wicked,” by Hopkins Moorhouse, a short
story that is different from anyvthing you have ever read
before—one of the best things yet turned out by this rising
young author.

“The New British Columbia,” by Norman Lambert, an
article on the Northern part of the mountain province which
for vivid descriptive power has never been excelled. This is
illustrated by a series of remarkably beautiful photographs
of the Rockies.

“The Next Man Up,” by W. A. Craick, an article on the
men who are second in command of the big corporations
of Canada. It gives an inside Ppicture of the workings of
some of the big railways and banks.

There are nine other stories and articles, all of a high order,

- and our Review of Reviews Department, which contains con-
densed versions of the best articles which appeared during
the previous month in the magazines of the world. This s
one of the biggest features of MacLean’s Magazine and is in
itself of such value that you need MacLean’s for this depart-
ment alone. There are twenty articles in the October issue
carefully selected as the most informative and interesting,
published the world over.

. : . P
Special Offer—To new subseribers only. In order to introduce ¢
MacLean’s Magazine into homes where it is not now read, we
are giving the magazine for eighteen months for price of o
twelve—see coupon below. /

/ A

MACLEAN’S / owi

MacLean Publishing

& Co., Ltd.
/ Dear Sirs:
Enter me as a subscriber
/ to MacLean's Magazine

for eighteen months, start-
= / ing with your October num-
THE MACLEAN PUBLISHING VL ’:.2{},,{"’,»‘;;)“’"“ of invoice

CO., Limited

143-153 University Ave., Toronto, Ont.
Address

&z
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{
Catsup

)

will add that toothsome touch to a
juicy steak that just simply ‘‘gets
to” the right spot, and that spot
leads straight to the pocket-book
by common consent of the whole family.

.D.S. Tomato Catsup has no mystery

connected with its manufacture.

It is just

the finest, fresh-picked, sun-ripened to-
matoes growing in the Winona distriet,
prepared and processed while they are still firm
and good, using only the finest spices and vine
gar, ete.; no coloring, no preservative.

And this is the Tomato Catsup your customers
have heard about through our advertising, and

most have tried.

The demand is started—will you take advantage
of it and develop it to your own interest?

Order E. D. 8. Tomato Catsup to-day.

E. 1. Smith & Son, Limited
WINONA, ONT.

Agents :

NEWTON A. HILL, Toronto; W. H. DUNN, Montreal ;

MASON & HICKEY, Winnipes;

R. B. COLWELL,

Halifax, N.S.; A.P. ARMSTRONG, Sydney, N.S.
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[ SATISFY. THE BUYER @

1‘ast practice in selling is poor policy. It does not pay to say
colors match which conflict; to say that black is fast which runs;
to send anyone out of your store with a purchase he will regret
LO-MOTTOW.

Make the buyer go home with the idea that he has just what he
wanted. There is no advertisement so lasting, so wide-reaching,
so sure to grow in value, as the satisfied customer.

['his has been our policy for forty-five years: And the customers
of those days are our customers to-day for that reason.

We sell service as well as goods.

LAPORTE, MARTIN, LIMITEE

584 St. Paul St. West Montreal

.

“Found’” Business

HERE’'S a world of difference between
business you have to make and business-
that ‘‘just comes.”” While you need to use
selling effort to dispose of many of the goods in
your store—here’s a widely-advertised line that i ‘
practically sells itself. The mere display of StOppll’lg an advertlse-

MENNEN'’S ment to save money is like
TALCUMS stopping a clock to save

in your store is sufficient to effect sales. Mennen’s time, Advertising is an
Taleums require no pushing. The already created

demand and the extensive advertising now going insurance policy against

on, coupled with the sight of the goods themselves
on your counter, are enough to sell these popular .
lines without any trouble on your part. Why not forgetfu]ness—lt Compels

take advantage of the present advertising and
make Mennen’s Talcums a profitable line? A people to think Of you.—

Here are the different varieties : Rorated
Talcum, Violet Talcum, Flesh Tint Tal- Galveston News.

cum, Sen Yang Talcum, Narangia Tal-
cum and Talcum for Men.

Made in Canada by Gerhard Mennen
Chemical Co., Montreal, Que.

Selling Agents: Harold F. Ritchie & Co., Ltd.
TORONTO
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ALL THROUGH THESE STIRRING TIMES

*NUGGET”’ Shoe Polish

has been well supported by the Public and the Trade.

AGENCIES

BRITISH COLUMBIA NEW BRUNSWICK
J. Leckie Co. C. A. Munro
Vancouver St. John

QUEBEC NOVA SCOTIA

R. E. Boyd & Co. Arthur Fordham & Co. .
Montreal Halifax

The “Nugget” Polish Company, Limited

9, 11 and 13 Davenport Road, Toronto, Ont.
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It’s a pleasure to use FAIRY SOAP because it’s such good
soap; it’s a pleasure to sell it because it always pleases and
repeats.| Match its constant use and our constant advertis-
ing Witﬁ a constant display. The 5-cent price makes it an
easy seller—a 25-cent price couldn’t buy a better soap.

[rrEnk. FAIRBANK coreany

LIMITED MONTREAL

All Canada 1s Aglow with
the Made-in-Canada Fever
How is it Affecting You?

This idea is gathering momentum daily and the grocer who makes
the best of it is the one who will win out with a full cash drawer
and a growing business.

The five Made-in-Canada lines here shown represent the leaders
in their respective fields — Condensed Milk and Coffee. Their
value as sales-producers and repeat business-getters is thoroughly
established in the trade. Don’t be content to stock them, but get
them in the limelight by displaying and pushing them as Can-
ada’s original products.

We deliver 5-case lots to any point in Ontario, Quebec and Mari-
time Provinces, prepaying freight up to 50¢ per 100 lbs,

Note these prices:

St. George Brand Coffee, 2 doz. in case

St. George Evaporated Milk, 4 doz. in case . ...
Banner Condensed Milk, 4 doz. in case

Princess Condensed Milk, 4 doz. in case ... ...
Premier Skimmed, 4 doz. in case

ORDER NOW.

The Malcolm Condensing Co., Limited, St. George, Ont.
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The Only Flour Publicly and Unreservedly Guaranteed
“NOT BLEACHED—NOT BLENDED"

Comes over and
overagarin to par-

ticular Housewives

in bags of 7, 14, 24,

49 and 98 lbs. Also in
barrels of 98 and 196 Ibs.

VER a quarter century’s suecessful trading confirms the belief that the

first FIVE ROSES sale means established trade. Think of the number-
less forces at work among'Canadian housewives, like veast in a ferment, to
make your first sales easy and your repeats as nearly automatic as any staple
;an become! In the big flour selling movement near at hand, don’t make the
mistake of rowing against the current. Meet the consumer with the flour she
really needs in order to secure such kitchen results as will make her a per-
manent source of flour profit. |

Ask Your Own Jobber or our Nearest O[ﬁa

LAKE OF THE WOODS MILLING CO., LIMITED .
MONTREAL “ The House of Character " WINNIPEG

Toronto, Othwn.l‘o.‘o.-. St. John, N.B.. Quebec, Sudbury, Keewatin,
Calgary, Vancouver, Fort William, Medicine Hat, Portage La Prairie

" Daily Capacity 13,600 bbls.




