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Robinson's Patent Barley |

l Asa healthful, nourishing and enjoyable food for young and
old, Robinson’s Patent Barley is unequalled. Druggists sell

it; grocers can sell much more of it—It is a food and right

ited
ARIO

in their line. Those who are wise will always sell it

' Write for Particulars |

M'AGOR, SON & CO., <3Pl  MONTREAL

Agents for the Dominion of Canada
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both from the puint of view of volume and profit, [if you are handling |
ot only i
ressive (14 B d ”» C S |
rown Dbran orn Jdyrup |
its edi There’s no syrup to which such care has been given to guarantee purity.
Try this well-known line,and give it prominence. It will pay you to do so!
EDWARDSBURG STARCH CO., LIMITED
ESTABLISHED 1858
53 Front St. East, Toronto, Ont. Works, Cardinal, Ont. 164 St. James St, Montreal
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- “Just as Good”

You can pay a competitor no greater com-
pliment than by comparing ‘the worth of your
{goods with his, and likewise you can offer a

Means Absolutely

Not as Good!

woman no greater insult than by confronting her
with something ‘‘Just as good” when she knows

exactly what she wants and has come to your

store to get it.

Let us not go back to the dark ages of Trade Deceit, friend, but rather let us
keep on the sunny side of a woman's good-will.
It pays to give a customer exactly what is asked

Give them what

for and with no cross looks. *“‘Just as Good”

means absolutely not so good and the whole

world knows it!

they ask for!

4 )

The “T]"'S”e” Brand Frequently the ever-increasing demand for Haddies,
Of FISI'I Kippered Herring and Herring in Tomato Sauce,

to suppl, all. This is an eloquent tribute to quality, friends!

\. J

packed under the ‘“Thistle” label, exceeds our ability

& 2

Griﬂin & Skel[ey’sl As rich, delicate and toaths'ome as if you had stepped
Asparagus outside in the early morning hours and from your

cherished garden cut with your own hands the tender
stalks. Grown on private beds on the Sacramento River, whose location is

unsurpassed for producing matchless quality.

. J
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Macarom’ made by A;- (c;nderla.li a .hul)y's IZkin cl;an a.]s' tl:le prf)t:'erbilnl
ynistle. LK > res sstly the
P. COdOU whistle ikewise cou we honestly describe the

famous maker ‘‘Codou.’

vermicelli and fancy pastes that come from that

’

. J

Arthur P. Tippet & Co., Agents

MONTREAL TORONTO
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Manufacturers’ Agents
and Brokers’ Directory

Manuracturers and merchants cannot expect to develop, maintain
and get the best out of the Canadian market without the assist-
ance of local agents. The followingis a representative list of reput-
able agents. The service department of the Canadian Grocer is a*
the disposal of firms wanting agents or of agents wanting agencies

Winnipeg Office

THE MARSHALL
BROKERAGE COMPANY
67 Dundas St,, LONDON, ONT.

Wholesale Grocery Brokers. Fully equipped
to act as agents for British, American and
Canadian grocery lines. WRITE US.

W. S. CLAWSON & CO.
Manufacturers’ Agents and Grocery
Brokers.

Warehousemen
ST. JOHN, - - - N.B.

Open for a few more first-class lines.

J. W. GORHAM & CO.

JERUSALEM WAREHOUSE, HALIFAX, N.S.

Manufacturers’ Agents and Grocery
Brokers
WAREHOUSEMEN

can give close attenlion o few more tirsi-class
agenciee. Highest references.

FOR SALE

Cheap for cash, Fruit Cleaning Plant
with Date Press. In good running order.

J. T. ADAMSON & CO.

Customs Brokers
and Warehousemen

Montreal
BOND 28

27 St. Sacrament Street,
TEL. MAIN 778

White Beaﬁs

Can give best quotations.

W.H.Millman & Sons

Wholesale Grocery Brokers
TORONTO

NEWFOUNDLAND

T. A. MACNAB & CO.
ST. JOHN'S, NEWFOUNDLAND
MANUFACTURERS' AGENTS
and COMMISSION MERCHANTS

Importers and exporters. Prompt and careful at-
m_monwnumnu. m&n:lhn.ndlwdm

ROBERT ALLAN & CO.
MONTREAL

General Commission Merchants

Green Cod, Skinless Cod, Herrings, Seal
and Cod Oils, White Beans, Peas, etc.

WESTERN DISTRIBUTORS LIMITED

Wholesale Commission Merchabants, Customs
Brokers snd Manufacturers’ Agents, Cars Dis-
tributed, Warehoused and Forwarded. Warehouse
on Transfer Track. Business solicited. OQur posi-
tion is your opportunity.

SASKATOON, - WESTERN CANADA

If you are looking for trade with Irish merchants
there is one paper that can put you in touch with
buyers, and that is

The Irish Grocer, Drug, Provi-
sion and General Trades’
Journal.

10, Garfield Chambers, Belfast, Ireland

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

dd : “Macnab,” 8t. John's.
Codes : A,B,0, 5th edition, and private.

G. C. WARREN

Box 1036, Regina
IMPORTER, WHOLESALE
BROKER, and MANUFACTURERS’
AGENT

Trade Established 12 Years.
Domestic and Foreign Agencies Solicited

W. G. A. LAMBE & CO.
TORONTO

Grocery Brokers and Agents.
Established 1885

BUCHANAN & AHERN
Wielessls Comat Sessh =it
QUEBEC, P.Q,
Grocerics, Provisions, Sugars, Molasses, Dried

Fruit and Nuts, Grain, Mill Feed,
Fish, Fish Oil, Etc.

<
Corr d Solicited

P.O.Box »

W. G. PATRICK & CO.

Manufacturers’ Agents
sad
Importers

77 York Street,

Toronto

MacLaren lmmgl Cheese Co.

AGENCY DEPARTMENT
Ageants tor G ' Specialties and Whol
Grocery Brokers
TORONTO, Ont. DETROIT, Mich.

WE SELL

McKay’s Bowmanville Celebrated
POT AND PEARL BARLEY

MARKET ADVANCING. Our PRICES ARE RIGHT.

Lind Brokerage Comopany
73 Front St. Fast - - TORONTO

THE HARRY HORNE CO.
309-311 King Street West, Toronto

Grocery Brokers, Manufacturers’ Agents
and Importers of Groceries and Specialties

WE ARE OPEN FOR MORE BUSINESS
AND INVITE YOUR CORRESPONDENCE

WATSON & TRUESDALE

(Buccessors to Btugrt, Watson & Oo.)

Wholesale Commission Brokers and
Manufacturers’ Agents.

WINNIPEG, - MAN.
Domestic and Foreign Agencies Solieited.

— WINNIPEG—

H. G. SPURGEON
Wholesale Broker and Magufacturers’ Agent
Canadian, British and Foreign Agencies Bolicited.

230 Chambers of C P.O. Box 1812

DISTRIBUTORS, LIMITED
P. O. Drawer %

EDMONTON, ALBERTA

Manufacturers’ Agents, Commissio= Mer-
4 Wareh

Track connection with all Railroads.

A. Francois Turcotte
COMMISSION MERCHANT

Room 16, Morin Block
Quebec, +- Canada
One or two more agencles wanted
FIRST CLAS88 CONNECTION

—MOOSE JAW—
WHITLOCK & MARLATT

Distributing and Forwarding Agents.
Warehouse on C.P.R. spur track.

Promptness and Satisfaction guaranteed.
Business Solicited.

2
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Therelis bound

to be an advance
in the price of

BAKING

POWDER

An Absolutely Pure Powder

CATSUP came
& BOTTLED
As some packers have already advanced their

prices—IT WILL PAY YOU to book at our 6

present quotations. B =

12 ¥
Imported Dutch Biscuits - ENEE

HUDSON CREAM WAFERS
DONSCO ICE WAFERS

Tins, 5 and 10 lbs., 28c a lb. lt Pays to

GUARANTEED—Equal to any similar imported line on
the market.

Guaranteed to

sold to the consumer at popular
prices and pays you a hand-
some profit. -

4 ounce, cases 4 do‘fen, $ '(’ig do“zen

3 (1] .90 .
QL 1.35
A 165 ¢
1 = 20 "

give perfect satistfaction

Push
“ Anchor” Brand

Wholesale Grocers

BORDEN’S

EBY-BLAIN,LIMITED

TORONTO

EAGLE BRAND EVAPORATED MILK
CONDENSED MILK PEERLESS BRAND

By recommending these Brands
you will please your customers.

They are the best that

oy R Science can produce.
.“:‘m.:'.'.:‘::::'mu-|n=~!' P

i) "Mnuu.mmn.
%Rbﬁ\
dson

“os——" K CO-
CONDENSED ML
2 hu Scrfc':.hw York:

The Original BORDEN’S CONDENSED MILK CO.
** Leaders of Quality "’ Established 1857

Sales Offices and Agencies:— MONTREAL TORONTO WINNIPEG

=z
NG UNswE“—TENE:}lK,
EvapoRaTED M/
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It 1akes almost no talk 1o
sell Cane’s goods. The
name 1tself has come to stand
for meritand in addition each
washboard has so many
points readily pointed out
and easily understood that
housewives like them at sight
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The William Cane & Sons
Company, Limited
Newmarket

THE “BEST” ARE ALWAYS

GANE’'S WASHBOARDS

The best in any line, for there’s a
Cane board at every price for every
use. This variety of sizes, prices
and uses make it easy to suit the

stocks to the needs of your trade.

Write for particulars cof
all our “Washday”
products and price quota-

tions.

Ontario

Lock the

Door Before the

Thief Gets In!!

- THE KEITH SYSTEM

Has Been Tried by

Actual Store Fires!!!

Cut of 170 Book Size, with hood 1

mwoved showing alptabetical
arrsngement of books,

We don’t guess about this system being fire-proof, but we know

had fires destroying buildings and stocks of goods, and

Cut of 100 book size, showing hood

locked to cabinet

In case of fire wouldn't it be a satistaction if you had a KEITH SYSTEM and knew your records would be saved ?

The Time to Lock the Door is Before the Thief Breaks In.

When you buy a KEITH you not only lock the door and bar it against fire, but also against the bugbear of posting accounts
on the one hand, and of mixing accounts, bringing forward wrong past accounts, losing slips, and the manipulation of charges on

the other hand,

It is the right system for you at the right price

Let us send you full information at once without putting you under any obligations 1o buy.

The Simple Account Salesbook Company

Sole Manufacturers, also Manufacturers of Counter Pads for Store Use.

1926 Depot Street oae

and Hartford, Conn., U.S.A.

We have several affidavits on file from merchants who
whose accounts were all saved through the KEITH SYSTEM.

FREMONT, OHIO
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Great Gonvenience to Housewives

ARE YOU SELLING

SIMCOE BRAND
Shredded Pineapple?

It is a most convenient form to use this luscious and healthful fruit, and you will
find it sells very readily once its virtues become known.

Only the choicest selected Bahama Pines are treated in our modern sanitary
factory, and the canning is done with the greatest care, the best granulated sugar

only being used.

A couple of popular recipes for using Simcoe Pineapple are appended below, and
we shall be glad to send any grocer others on request.

PINEAPPLE AND PEACH GLACES

Drain the liquor from a can of Simcoe
Peaches. Chop fine and empty into a dish
with a can of Simcoe Shredded Pineapple.
Cover with a cup of granulated sugar. Stand
for an hour, and pour over them the liquor
drained from the fruits and enough water to
make a full pint-and-a-half of liquid. If not
sweet enough, add sugar. Stir in the juice
of alemon, and theunbeaten white of an egg,
and freeze.

HAMILTON

Put up in 2’s tins.

Try a few cases of
Simcoe Pineapple.

Tell your customers how
good it is, how to use it,
and watch it sell. Your
wholesaler has a special
price for you on this
article.

PINEAPPLE PIE

Empty a can of Simcoe Grated Pineapple
into dish. Beat the yolks of two eggs, add
to them a teaspoonful of butter rubbed
smooth with a cup of sugar, stirin a cup of
milk and beat in the grated pineapple. Pour
immediately into an open crust and bake in
a moderate oven. When done, spread with
meringue made by beating the white of an
egg stiffi with a tablespoonful of powdered
sugar. Return to the oven long enough to
brown lightly.

Dominion Canners, Ltd.

ONTARIO
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An Ornament to Any Store

and an investment that pays handsome dividends is the

HOBART
Electric Coffee Mill

It will easily double your coffee business and put it on a surer

basis than ever before by supplying your customers all the time
with freshly ground berries.

Grinds quickly and thoroughly, and is extremely handsome in
appearance, well enamelled and nickeled.

Equipped with the “Hobart” Automatic Release—an effective
protection against accidental damage to motor, etc.

Better write us to-day for] full "details and prices. The
“Hobart " will most surely add to your prestigeland profit.

The W. A. Freeman Company, lelted

HAMILTON, ONT.
W. ]. PEGG, Toronto Representative, 233 Lansdowne Ave., Phone No. Park 4060

ANTIPASTO

““The new hors d’oeuvre.”

ANTIPASTO is a deliciously appetizing dish composed only of selected tunny fish,
stuffed olives, truffles and mushrooms, and is packed in pure olive oil.

The very thing for your customers

who are always asking you for “ something good.” You can safely recommend this dish
as it is fancy and out of the ordinary and appeals to any palate.

Packed in sterilized tins about 1 1b. each.

Only 22c. per tin. Sample tin 10c¢. each.
i % W [

Enquiries from all

of Canada outside

of Ontario to our

Montreal office.

Enquiries from
Ontario to our
Toronto office.

SPECIALISTS IN ITALIAN PrRODUCTS

P
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WAGSTAFFE'S

Fine Ol English
PURE JAMS. JELLIES. MARMALADES,

ETC.

The most up-to-date Fruit Preserving Plant in Canada, the Walls in processing rooms are
constructed of white enamelled Bricks, the floor is of mastic, and has every modern sanitary

method that skill or money can procure. Cleanliness is our motto.

Below are a few of our lines that we manufacture :

WAGSTAFFE’S PURE MARMALADES.

OUR Celebrated Seville Orange Marmalade is OUR Ginger Marmalade is made frorma the finest
mide from select Seville Oranges, imported Manloong Ginger and Pure Cane Sugar.
direct from Seville, and Pure Cane Sugar.

OUR Green Fig Marmalade is made from the
OUR JellyShred Marmailade with its tiny flakes best Smyrna imported green Figs and Pure
of ruddy peel, floating in an amber Seaof Jelly. Cane Sugar.
This is a new line.

OUR Fig and Lemon is made from select Figs
OUR Pineapple Marmalade is made from the from Smyrna and Lemons imported direct
best Pines obtainable and Pure Cane Sugar. from Messina.

WAGSTAFFE'S PURE JAMS AND JELLIES.

Sold in 16 oz., 20 oz., 5 1b. and 7 Ib. pails.
Strawberry, Raspberry, Black Currant, Apricot Conserve,
Damson (English) Raspberry & Gooseberry Peach Cherry
Gooseberry Red Currant Jam. Green Plum Plum Pear Jam
Raspberry & Red Currant Raspberry & Apple Jelly Grape Conserve

WAGSTAFFE Limited

Pure Fruit Preservers. Hamilton, Canada
17

.
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CRISP AND TASTY BEYOND/COMPARISON
WITH ITS DELICIOUS CREAM FILLING. JUST ‘THE GOODS

TO BRIGHTEN UP TRADE AFTER THE HOLIDAYS

SANITARY CANS

FOR

WINTER PACK

OF

BAKED BEANS, SOUPS,
MEATS, CONDENSED MILK,
EVAPORATED MILK. « <

Sanitary Gan Co., Ltd.,

Niagara Falls, Ont.

!'l! 8 ————
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— Reproduction of 4-col. Newspaper Advertisement

Satisfy your Customers—give them an article of quality and the consumption will increase. Get them to
use McCormick’s Jersey Cream Sodas once and watch the result.

Already thousands of new customers have been made and this influence will be felt for all time, as these
biscuits are unquestionably superior to the ordinary kinds people have been in the habit of buying.

Take advantage of our advertising and keep a full stock always. Order from nearest shipping point.

M CORMICK’ Warehouses: MONTREAL, OTTAWA, HAMILTON, KINGSTON, WINNIPEG, CALGARY
C Factory: LONDON, CANADA
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WIN NEW CUSTOMERS

It’'s a fact an up-fo-date delivery system
attracts new people to your store.

STAR EGG CARRIERS AND TRAYS

FOR SAFE EGG DELIVERY
always win new business.

Made in one and two dozen sizes.

The eggs are left on the table where both the housewife and your man can see that they
are in perfect condition. (No chance for dispute). :

This sure, safe, sanitary egg delivery service appeals to every woman. Your ad. on every
STAR EGG TRAY will influence her. Ask your jobber and write to-day for our booklet—

‘““NO BROKEN EGGS” and ‘‘Sample Ads.”

Star Egg Carriers are licensed under Canadian Patent No 96566, to be used only with trays supplied by us Manufacturers,
jobbers or agents supplying other trays for use with Star Egg Carriers are contributory infringers of our patent

rights and subject themselves to liability of prosecution under the Canadian patent laws.

STAR EGG CARRIER @ TRAY MFG. CO.
1550 JAY STREET, ROCHESTER, N.Y.
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The Best, The Sweetest
and The Cheapest
Free Lathering Soap
in the Market.

GUARANTEED GENUINE e
William Gossage & Sons, Ltd., Widnes, Eng.

ents:—Arthur B. Mitchell, Mitchell’s Wharf, Halifax, N.S.; C. E. Jarvis &
Son, Vancouver, B.C.
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Give a Receipt and
Get Protection

For example:

A customer comes into your
store in a hurry, makes a fifty-
cent purchase, hands you a bill
and gets $1.50 change, sticks it
in his pocket and hurries out.

Half an hour later customer
returns and says he gave you a
$5.00 bill and got only $1.50
change.

What are you going to do
about it? Argue and lose a
customer? Or “give up,” feeling
sure you have LOST $3.00.

A National Cash Register posi-
tively prevents errors of this kind
—protects both you and the cus-
tomer against such disputes.
Does more than that—it insures
absolute accuracy in every trans-
action. Records all cash sales,
credit sales, money received on
account, money paid out

Pays for itself with the money
it saves you.

National Cash Registers cost
less now than ever before. Let
us s2nd you our boouklet and new
price list.

National Cash Register Co.

F. E. MUTTON, Manager for Canada
285 Yonge St. . . Toronto

ilit D) i"'»vi /: )

Successful Merchants
Put a Receipt in
Every!Parcel.

National Cash Registers afford the quickest and
best means of recording sales, and of automatic-
ally issuing a printed receipt that cannot be
altered, numbered, dated, with clerk’s initials—
making -a duplicate record, which is locked inside
the machine for the proprietor’s use.

1
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PURE
FRUITS

In Glass

Those particular cus-
tomers of yours de-
sire sometbhing extra
fancy in the matter of
quality.

When they ask for pre-
served fruits ensure
their satisfaction by
giving them Good-
willic’s Pure Fruits in
glass.

Of delicious natural

flavor, quite unequal-
led anywhere.

Ask your wholesaler

AGENTS

Rose & Laflamme
Limited

Montreal and Toronto

Avoid
Deception

Some manufacturers, who
ougkt to know better than
DEFRAUD THE PUBLIC, sell their eva-
porated milk as “Cream,” which it is not.
There is ONE REAL CREAM on the mar-

ket and that is

FUSSELL’S
CREAM

(GOLDEN BUTTERFLY BRAND)

Evaporated Milks contain about 8 per cent:
of butterfat. Fussell's CREAM contains
more than three times as much.

Sawples and particulars of :—Ray & Windle, Vancouver, for
British Columbis and Yukon District; W. H. Escote. 137
Bannatyne Avenue, Winnipeg, for Manitoba and Saskat
chewan; C. Fairall Fisher, 22 8t. John St. Montreal, for
Xueb«c. McKelvie & Cardell Oo., Ltd., Edmonton, for

lberta The Harry Horne Co.. 309 King St. West, Toronto,
for Ontario ; R. B Coulwell, 265 Bar. ington Btreet. Halifax,
for i\'uu Scotia ; W. A. Bimonds, Bt. John, for New Bruns-
wick, or

FUSSELL & CO., LTD., ‘®sason ene

Rowat’s
Goods
Sell!

Choice !

featuring

Rowat's

The Connoisseur’s

Cater for your par-

ticular customer by

Pickles

AND i

Paterson’s Sauce

They are ‘quality’
goods
never fail to

which

satisfy.

ROWAT & CO.

BLASBOW, SCOTLAND.

Canadian Distributors , —
Snowdon & Ebbitt, 325
Coristine Bldg., Montreal,
Quebec, Ontario, Manitoba,
and the North-west; F. K.
Warren, Halifax. N.S.; F. H.
Tippett & Co.,St. John, N.B.:
C. E. Jarvis & Co., Vancou-
ver, B.C.
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Our Advertising has told Women Everywhere

“ Let the Gold Dust Twins do your
work”’ :

E
Consequently GOLD DUST sells everywhere. and sells BETTER !
everywhere, than any other Washing Powder anywhere. .
And it sells easier because it does work easier. &
®

&

And it KEEPS ON SELLING because it KEEPS ON PLEASING
and we KEEP ON ADVERTISING.

MADE BY

THE N. K. FAIRBANK COMPANY, MONTREAL

- W @S 6 Wl § e b e ¢ e 6 s § @ e T e O W E B

Old style grocers find a call for molasses usually annoying—it
often means a trip down into the cellar; handling of sticky
measures—impossible to measure accurately. How different
when equipped with the

“ENTERPRISE”

Self-Priming and Measuring

PUMP

THE NEW TOTAL REGISTERING DEVICE keeps tabs of the bar-
rel's contents—you're never “out of molasses.” - And the pump is
positively accurate-—"' Enterprise " make---4 revolutions of the crank and
you have a pint---no more---no less.

We manufacture a large line of Coffee Mills for hand, steam and electric
) power and other specialties for the modern grocer. Ask for our catalog.

The Enterprise Mfg. Co. of Pa.
Extended tube can be fur-

nished connecting Pump : PATENTFD HARI.)WARE SPECIALTIES
in store to barrel in Philadelphia, Pa., U.S. A.
cellar. 21 Murray Street, New York 544 Van Ness Avenue, San Francisco

Ple
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The makers of OXO are firm believers
in advertising

5 OXO

OXO CUBES are being pushed by one of the strongest, most original
advertising campaigns ever launched in Canada.

This advertising—newspaper, magazine and window display—IS SELLING
0OXO CUBES.

Are you getting your share of the new business we are creating?
Our organization is at your disposal.

25 Lombard St., T 334 C1 St., L 5 .
CORNEILLE DAVID ®’ CO' 52 N(::\ojzs Stt.. OO"::“;: 41 co::;‘::: S‘tree?.n:::mc::a:l

Get a McGray GCooler
To Keep Your Meat

The McCray system of circulation
and superior insulation will nbt
only save you money in reducing
ice bills but in preventing that loss
of meats which you have always
considered inevitable. , |J

Write for our Free Catalogue, No. 67,
Please address all correspondence to the showing our coolers, refrigerators

Factory, Kendallville, Ind. and display cases for groceries.

We manufacture refrigerators and coolers for residences, groceries, markets, hotels,
clubs and florists. Catalog for any of these lines will be sent free upon request.

McCray Refrlgerator Company

231 LAKE STREET, - - KENDALLVILLE, INDIANA

o,
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FISH FOR LENT

2 = Have your stock ready for the demand. We have complete
list of fish in brine, salted and dried, including—
P Labrador Herring Codsteak

Holland Herring Acadia Cod
Milchers Herring Boned, Bkinned Cod

. 7
. - -8 Sea Trout Quail
R AND Mackerel Best Value.
SPECIAL ATTENTION TO MAIL ORDERS.

Phone 3595. Exchange to all departments.

BALFOUR, SMYE & CO., oz HAMILTON

e s
——— i

HOLBROOKS

ENCLISH
Specialties

Holbrooks Worcestershire Sauce
Holbrooks Punch Sauce
Holbrooks Pure Vinegar

Malt

Holbrooks Pure Olive Oil
Holbrooks Pure Pickles
Holbrooks Custard Powder
Holbrooks Egg Powder
Holbrooks Capers 7
Holbrooks Bengal Club  Chytney

Sweet Mango

Holbrooks Essence Anchovies
and Swan Brand Pickles.

A Safe
a Method

A Cood
Purchase

If you want these advantages in your oil department buy a

BOWSER

Self-Measuring System

It measures the oil accurately, computes its value and counts lhefgnllons
pumped. No measures, no funnels, no offensive oil odors. Clean
hands, clean oil, clean store and clean profit.

Canadian Offices:

40 Scott St., TORONTO, ONT.
Manager: H. GILBERT NOBBS

Just drop a card and say ‘“Send me book Agents hold stocks everywhere.

No. 5.” You can’t invest a cent better.

S. F. BOWSER & CO., Limited
66-68 Fraser Ave., TORONTO, ONT.

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

AN INCREASING DEMAND!

The demand for the tasty

STERLING BRAND
German Sauerkraut

is]steadily on the increase, and you will find it a profitable and easy line to
sell. Made solely from the finest resh vegetables, treated in the most
approved manner in our up-to-date sanitary factory

Be sure and specify *‘ Sterling”’ Brand when sending in your order.

THE T. A. LYTLE COMPAINY, Limited
STERLING ROAD, TORONTO

-
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The best trade calls for our

High Grade Coffees

Surely you want to get a grip
on that trade.

CHASE @& SANBORN

MONTREAL

e

Important Announcement

We havelnow]completed the reconstruction of our Montreal Factory

Formerly the Acme Can Company

and have equipped it with an entirely new outfit. We are now ready to
produce boxes of every description, both plain and decorated. Our new
plant with the latest devices and a staff ofg’skillful workmen make this
establishment one of the most complete in Canada.

Packers’ Cans

and a large variety of containers for both dry and liquid goods, can be
obtained from our Ontario Factory at Hamilton

Formerly the Norton Manufacturing Company
With these two factories in operation we can fill your orders promptly.

ALLOW US TO QUOTERYOU PRICES

AMERICAN CAN COMPANY

MONTREAL HAMILTON
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MOCHA 5
WHITE SWANSP u,u?u:zﬁ&m
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THE COFFEE THAT HAS A
REPUTATION TO BE PROUD OF

WON
SIMPLY ON MERIT

EVERY GROCER WHO HANDLES IT

KNOWS ITS WORTH

SELL A\
GINGERBREAD

BRAND j
MOLASSES! |

(It Pays /

o el

/
{

p——

\\

Four real reasons why you can increase your
Molasses sales by selling “Gingerbread Brand.”

1. Itis a étrong baker.

2. It has a good body.

3. Its quality and fiavour are unsurpassed.
4. Itis put up in a large variety of sizes.

Give your wholesale a trial order for
“Gingerbread’” Molasses and be convinced.

Put up in tins---2’s, 3’s, 5's, 10’s and 20's,
Pails---1's, 2's, 3's and 5’s gals. and in barrels
and % barrels.

The

Dominion Molasses Co.,
LIMITED

HALIFAX, NOVA SCOTIA

Donald says:
Quaker Brand
 Baking Powder

contains 12.47% available Carbonic
Acid Gas, and No Alum, and is
i therefore an efficient and health-
| ful Baking Powder.

Put up in 10c and 25c tins.

The Handsomest Shelf Package Made.

Samples and Price on Application.

_J

| MATHEWSON’S SONS

P.O. Box, 2360. MONTREAL

Q Y & 4;1);«,'-\

ST. CHARLES MILK

St. Charles Evap-
orated Milk

as a quick seller has no peer.
It assures you good profits.
Now is the time to stock up
with St. Charles Brand.

Every can is guaranteed

St. Charles Condensing
Co.

INGERSOLL, ONT., CANADA

Af
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TRY A BOX

Use this for Every
Purpose with Cold
Warmor Hot Water

Does Advenising_
Help You Any?

As between two brands of the same
product, one advertised to consumers,

and the other not, can’t you practically
always sell the advertised one easier?

Apply your answer to our Drome-
dary Dates, which are and have been
advertised to your customers in all the
leading magazines, as compared with
ordinary bulk dates. Is there any
comparison as to their comparative
salability ?

Softens the Water

Goes Further and
Does Better Work

Save the Wrappers

And we haven’t mentioned one very
important fact—their relative attrac-
tiveness. Dromedary Dates, selected
fruit, clean and moist in a tight car-
ton; and bulk dates, exposed to the
dust and sold from a broken and
crumbling bundle.

The carton means a good deal more
in dates than it means in most other
things.

We also pack ROYAL EXCELSIOR and
ANCHOR BRAND package dates.

Give your Order to any Wholesale
Traveller or send it to Woodstock

A CLEAN-UP

At this season there is a general house clean-up and con-
siderable Stove Polish used. The best for profit to you
and satisfaction to the housekeeper is the old reliable
- James Dome Black Lead
or if a paste is preferred you get the “dome” quality exactlyin
Domeline

The finest articles in stove polish produced.
19

The Hills Brothers Co.

Beach and Washington Sts., NEW YORK
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Strengthen your hold on the profitable family 2 R BTINAE & “King Oscar’”’ Brand are primest Autumn-
trade by featuring caught fish, canned in our modern sanitary

i o factory and appeal to every grocer as a good
KING OSCAR

profit producer.
NORWEGIAN SARDINES

A line that never fails to please the particular
palates of your best customers.

Ask your wholesaler.

JOHN W. BICKLE and GREENING

(J. A, Henderson)

HAMILTON ONTARIO

New Customers
For You

Nothing like getting and KEEPING
new trade, and you can do both by
handling

Minute Tapioca

BAIRD’S

WORGESTERSHIRE

SAUCE

Women like to know a nice
‘| dessert for dinner—one they
/ 2
71 can prepare quickly and
2 without trouble. D E L I C I O U S
.”/ Just show them how 4
4 they can make a nourishing It makes the plainest fare
| TR seorisy appetising, and makes
: / Minute Tapioca. You will dehghtful to t_he palate
| 7 find you have a puller when the flavor of Fish, Meat,
’ ,‘l’_‘_";io‘:"“ il Stews, Soups, Gravies,
ot Nothing like it—absolutely Curries and Salads.
7 the purest tapioca made. i o
/ i ey Low in Price
7\ MINUTE TAPIOCA CO. il i
; ORANGE - MASS Q
Soars sasor | [ . A e High in Quality
TAploc A [ Casadian Speciaity Co, Torento
g 1.8, Hall & Son, Montreal Ageats :—Maslure & , Ltd., 12 Front Strest East, Toronto
; ¥.5. Clawsen & Cs. Lindsay Ballding, gzmu W. L. McEeszle & Co.. Win-
i NO SOAKING 4 t‘t'.hh. LB, ;g.p:.; R. LW & Co., Vancouver and Victoria. 4

A REAL SUBSTITUTE FOR FRESH COW'’S MILK!

The care given in the preparation of

“Canada First” Evaporated Milk

and the absolute purity and efficient sterilization of each can, make it the line
for you to stock and recommend. The safest milk to sell for infants and invalids.
A steady business bringer and profit producer.

Order from your Jobber

The Aylmer Condensed Milk Company, Limited, Aylmer, Ont.
Head Offices: Hamilton, Ontario

IS

ST.
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IS IT NOT A BIG CONSIDERATION

and of great value to have satisfaction

guaranteed in your

Sugar Business ?

ST. LAWRENCE GRANULATED

absolutely pure cane sugar, and satisfaction
guaranteed to every consumer. e

MATHIEU'S
SYRUP

of Tar and Cod Liver 0il

has a more certain sale
than most remedies. Itis
largely advertised, so that
every one is familiar with
the name. .

It has been so successful in
effecting cures that every
user is a publisher of its
excellent qualities.

its sales have increased
wonderfully everywhere.
Itis a sure seller.

MATHIEU’S
NERVINE POWDERS

are needed wherever colds
are attended with pains
and fever.

See that you are well sup-
plied with both, as the sea-
son of Colds is now on.

J. L. MATHIEU 0., Props.
SHERBROOKE, P. (.

Distributors for Western Canada:

Foley Bros., Larson & Co., Wholesale Grocers and Confectioners,
Wiani, Ed Vi ver

L. Chaput, Fils & Cie., Wholesale Depot, Montreal

The
Only

AN
A

THAT will fit =
any safe. ; /*5//%/
THAT takes - /
little counter
space. Sheets lift out and fit any safe

USED OVER THREE YEARS

Newmarket, Ont., Jan. 3, 1911.

Am pleased with the new Commercial Register
which I purchased of you. I used the old one over three
years, and while it was in good order, it became too small
for my increased business.

1 have examined others, but still think yours takes
the lead.

G. H. KNOWLES

Send Us a Postal for Full Information.

COMMERCIAL REGISTER CO.
178-180 Victoria Street - - Toronto, Ont.

BIGGER AND BIGGER SALES

That’s the tale you’ll have to tell if you are featuring

AURORA COFFEE

because superior merit and better value are bound to win.
** Aurora ” is the coffee with that exquisite aroma and flavor
which guarantees repeats. It is the best that money can buy
and retails at 40c., leaving you a splendid profit.

Branch: Sault Ste. Marie W. H. GILLARD ® CO., $3 Hamilton, Ont




i
!
!
1
3

e ———————

THE CANADIAN GROCER

Better Profit
Bigger Business

are assured every grocer who is
handling

ST. GEORGE
Evaporated Milk

UNSWEETENED

Its purity is unequalled, and it cannot
fail to enhance your reputation for
handling ‘quality’ goods.

The finest substitute known for fresh
cow’s milk.

‘We also can, from the richest country
milk and pure sugar, the following
guaranteed brands of condensed milk:--

“BANNER” and “PRINCESS” Brands

Try them! They will satisfy your
particular customers.

J. MALCOLM & SON

ST. GEORGE, - ONTARIO

& 3

EQUALLY GOOD FOR

TOILET, LAUNDRY, BATH OR
SCRUBBING

This is the exceptional claim we
make for

Wonderful Soap

And hundreds of housewives throughout
the Dominion will back our claim.

We are now wrapping each cake of
‘““Wonderful’ Soap, instead of putting
six cakes to a carton as formerly, and
the attractive wrapper we are using can-
not fail to gain attention.

‘“Wonderful” Soap is the best soap for
your profit and reputation. It is always
safe, sure and speedy.

Write for details of our dealer-helper-
selling plan.

The GUELPH SOAP CO.
GUELPH = =  ONTARIO

THE ELGIN

National
Coffee Mill

The “ Elgin " Mill is easily
first favorite with the up-to-
date grocer, because it com-
bines easy running and rapid
grinding qualities with
beauty of appearance and

finish. Itis very durable,
and is'fitted with a
special adjuster for reg-
ulating the grinding.

” Equipped with the new
style force feed steel grinders. Investi-
gate this grinder carefully. Its price is
very reasonable.

Ask any of the following jobbers for our descrip-
tive catalogue:
WINNIPEG—G. F. & J. Galt (and branches) ; The Codrille Co. (and

branches); Fo'ev Bros., n & Co. (s d branchen).
VAN(OUVEK-The W. H. Malkin Co., Ltd.; Wm. Braid & Co.

Kelley, las & Co., Lad.
HAMILTON—Jas Turmner & Lo Bnl!onr. Bmye & Ce., McPhewson,
Glassco an

0.
TORONTO—Eby, Blain, u,d
LON DON—Gorman, Eckert
8T. JOHAN, N. B.-G. E. B.rbour()o Dearborw & Co.
REGINA. SASK.—(smpbell, Wilson & Bmith.
MONTRE AI.—The N.nadian Fairbanks Co. ‘and branches).
EDMONTON, ALTA.—The A. MacDonald Co.

Woodruff & Edwards Co.

ELGIN, ILL., US.A.

The Ladies look

around
Your Store

for a Cabinet
like this

(="

If they don’t

see it they take
it for granted 4=
that you don’tsell

And its the
Home Dye

they naturally
want on account

of its Perfect
Results

ONE DYErosALL KINDSor cooos

which are Positively Guaranteed. Over 126% Profit on

ALL DY-O-LA you sell
about it—or drop us a postal.

The Johnson-Richardson Co., Limited,
MONTREAL, CAN.

Ask your Wholesale House

P
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JAPAN TEAS

Write to

S. T. NISHIMURA & CO.

for samples of their few lines remaining of last year.

's the

Dye
urally
account

rfect
11ts

ofit on
- House

ited,

The Reciprocity Agreement

is still hanging fire, but we are in a position to

announce that a definite verdict has been given PA T
in tavor of
Cabinet Maple Syrup ‘

‘“It's just a little better than the other fellow’s
best.”’

An article with acknowledged merit should
never be overlooked and you should certainly

get a stock of ‘“ Cabinet.”

Ore who knows says:

‘““There’s no such flavor, no such zest in any
other brand on the market.”

Ask your wholesaler when ordering Kitchen
Molasses, Maple Sugar, Tea Rose Drips.

Imperial Syrup Co., Limited
MONTREAL

Wholesome and Appetising!

Success in your Biscuit Trade is dependent firstly
on quality and flavor, but also largely on the condition
in which they reach the customers.

TELFER'S BISCUITS

may be relied on to open up Fresh and Crisp, and in-
variably give perfect satisfaction. Our ‘‘Oatmeal
Crackers” prove a steady and profitable seller, and
never fail to please the palate. We make all kinds of
high-grade and dainty biscuits.

Telfer Bros., Ltd. Collingwood, Ont. T

BRANCHES:

Winnipeg Hamilton FortWilliam

23
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THE ONE SALT

you can guarantee to be
) absolutely pure and free
from adulteration, grit,
or bitterness, is

WINDSOR
SALT

Nearly everybody uses
it in preference to any
other Salt.

Pure Goods Bring Increased Custom

Give Your Customers

Extra Granulated Sugar

and you link to your store the best class of trade.

No other sugar will compare with it.

Make the test yourself. Place samples of other

manufacturers alongside 1t. You will see the differ-

ence and recognize the advantage to you of
recommending ** Redpath’ Sugar as the Best.

Extra Granulated PARIS LUMPS
Extra Ground in 100, 50 and 25 Ib. boxes
Powdered and in “Red Seal”
Golden Yellow. dust proof cartons.

The Canada Sugar Refining Co.,

Limited

The Canadian Salt Co.

LIMITED
Windsor - -

Montreal, Can.

Established in I854 by John Redpath

Ontario

Eureka
Refrigeratnrs_

P

Now is the Time

Represent the
highest attain-
ment in the sani-
tary handling of
foods by the
Grocer.

to buy

Whitewash and
Kalsomine Brushes

; : | for Spring Trade

also Scrubbing Brushes

The result of 25
years devoted ex-
clusively to the
one line of work.

The Eureka
Patented system
is an absolute
guarantee against
Dampness and

Foul Air.and there
‘ You can get best values and most prompt de- is nothing made that will keep your goods as well.

i

'

{

|

| livery from
|

1

Send for New Catalogue.

Stevens-Hepner Co., Limited || | Eureka Refrigerator Co., Ltd.
FOWE Bl : ONTARIO 56 Noble Street, Toronto
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':':: Be ready to meet it—Dbe progressive —be wide-awake. 1f you don’t supply H.P., ‘‘the other a “\0“.“i\\“‘
<& fellow’’ will; probably he’ll soon be supplying a good many other things, too, for a cont© “‘:‘_A\\gz\"‘"
:}'. customer who wants ILD. means to have it, and when she’s had H. P. once g €O Tf\‘“.\n\‘\" et
:-.:: she’s more Lthan ever certain to take care she gets it again. . patrict _““SB\'“\e . }\%“’ﬁ' g
e S w. & \\vv\‘: ats W 1noi? ‘;‘\\-\(\\5' _\‘_‘“'\\\i!-
The moral is very simple—and very sound pont® .'@sw““& e ®

It grows—and grows—and grows—does the
demand for H.P. SAUCE

GROCER

SEPTO ls’galpDER
THE ENEMY OF DIRT

Recommends Itself for 5 Reasons
1. It saves labor. There’s not half
the rubbing required.

2. It prevents disease. It is thor-
oughly antiseptic.

Itis odorless.

4. Itis harmless. It will not damage
the most delicate fabric.

S. It is economical. A 5c. packet
makes 4 gallons of liquid soap.

Try a case. You will be astonished to find
how soon it is gone.

Order from Your Jobber.

Tue ASEPTO MANUFACTURING CO.

ST. JOHN, N.B.
Agents: Rose & Laflamme, Limited, Montreal

“The Flies Will Soon be With Us.”

Don’t disappoint your customers when they
ask for

The ‘“Flysac” Flycatcher

They knew And
it is the price
the best is
on the exceptionally
market. reasonable.

Compare these prices with others:

70c. per box of 50 pieces. $12.75 per 1,000 pieces.
Retailing 2 for 5= 100}, profit.

You can’t afford to overlook this British
made article.

HODGSON, SUMNER CO., LIMITED

345-351 St. Paul Street, Montreal

Exclusive Agents for Provinces of Quehec, Ontario, New Brunswick, Nova Bcotia
and Prince Edward Island.

The North Queensland Meat Export Go,, Ltd.

WORKS, OOLBUN
MANUFACTURERS OF

Canned Meats, Extract of
Meat, Etc.

OF FINEST QUALITY

TOWNSVILLE, NORTH QUEENSLAND

SPECIALTY :
Boiled and Roast Beef

in 1 1b., 2 1b. and 6 1b. tins, full weight.

As supplied to British War Office, Admiralty
and Indian Government.

CORRESPONDENCE INVITED FROM WHOLESALE BUYERS

Apply : C. J. PIGGOTT, Sole Agent, 19 Eastcheap, London, E.C., Eng_

25
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Manufactured
Indiana,
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WHITE DOVE
COCOANUT

is the best possible!

Has no equal for
quality. Always gives
satisfaction and leaves

a good profit margin.

W. P. Downey,

MONTREAL

Mr.Grocer! The coin
that’s getting away
wilt make you rich/

THE CANADIAN GROCER

THE PEOPLE OF

JAMAICA

are now buying things in the
United States which they ought
to buy in Canads. They don’t
know what we can do. A small
advertisement in the

RINGSTON
“GLEANER"

might bring inquiries. Better
write for rates to

I.C. STEWART, Halifax

The W. H. ESCOTT GO,

WHOLESALE

Grocery Brokers

187 BANNATYNE AVENUE

WINNIPEG

COVERING
MANITOBA ane SASKATCHEWAN

CORRESPINDENCE SOLICITED

——WARMINTON’S——

Shipping Specialties
STRAPPING, CLUTCH NAILS, PAIL HOORS, BYC.
Save expense to shipper

J. N. WARMINTON
207 St. James St., - MONTREAL

Forgotten charges, disputes, errors,
poor collections — all mean LOSS!
There IS a way to stop that loss.

i
Books
point the way. They enable you to

realize every possible penny of profit
from your business.

HOW THEY WORK

A man wants credit.
You think he is good
Give him » $10 All-
son Coupon Book.
Have bim sign the

buys » dime's worth,
& ten-cent

For sale by the jobbing trade everywhere.
Allison

iy lnbl Coupon Company.

SUCHARD’S COCOA

This is the season to push SUCHARD'S
COCOA. From now on Cocoa will be in
demand daily. It pays to sell the best. We
guarantee Suchard’s Cocoa against all other
makes. Delicious in flavor. Prices just right.

FRANK L.BENEDICT & CO., Montresl
Agents

homiee Common Sense
KILLS { Rots'anamiice " "

All Dealers and 381 Quesn St. W., Toreats, Oai.

on Bense & very good seller,

Dealers find Oomm for
the resson that it gives general satisfaction and esch

roatoner talle nthers ahant same  Weits for prices
—

2 in |

These numbers are easy to
remember.
the delicious

Club Jelly Powder

They represent

which is a rapid seller,
because the housewife
likes the

2in1 Ildea

Shellikes the combina-
tion of the jelly and the
powder for sauce to be
served with the 'jelly.

Thereis something
unique about the pack-

age and its contents.

Send along a trial
order.

You won’t regret It.

S.H. EWING & SONS

Montreal and Toronto

HAVE YOU
A STOCK?

GREATSELLER
ALL THE TIMB.

GET PRICES

OCEAN MiILLS

MONTREAL

When writing advertisers kindly men-
tion having seen the advertisement in
this paper.

CANADIAN REPI
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“SKIPPER SARDINES”

are good quality and they possess besides an alluring daintiness, delicacy and
delicious flavour, not always to be had even in good things. Cosily packed in
pure Olive oil, they are a temptation and a delight. Do not confuse with the
old sorts, they’re different. They sell and pay to sell. Key opening tins,
beautifully labelled and parchment wrapped.

Sole Proprietors: ANGUS WATSON & CO., Newcastle-on-Tyne, England

s fKENNETH H. MUNRO, 333 Coristine Building, MONTREAL HamsLIN & BRERETON Ltd., WINNIPEG

EAADIAS ST ATIVES and VANCOUVER Jas. B. SciATER, ST. JOHN'S, NEWFOUNDLAND

Aubin’s Patent

Cabinet
Refrigerator

is the most up-to-date. It
is specially constructed, each
section having a separateice
chamber

Dry Air Ventilating

; : System
Sandbach, Tinne & Co., Liverpool, Eng. Best of insulation. Made in 10 sizes.

Sandbach, Parker & Co., Demerara, B.G.
C. P. FABIEN, - Montreal, Canada

Highest Awards—Silver Medal, Quebec; Diplomas, Montreal,
Ottawa, Toronto.

TORONTO REPRESENTATIVES:

MO‘ ASSES [‘Stewart & Co., - 122 Wellington Street West.
)

£ TELL YOUR CUSTOMERS ABOUT
and all West Indian Produce

We represent some of the chief houses Ko Ko B UT

in Barbados, Trinidad, Jamaica, St.

7O THE WHOLESALE TRADE ;

West India Co., Limited

305 St. Nicholas Building
MONTREAL

THE CANADIAN HOUSE OF:

the PURE COCOANUT BUTTER thatis so much more economical

s 1 1 1 than all other cooking malerials. Guaranteed to contain no animal
Kltts’ Antlgua and Other ls]ands’ beSldes matter and to be irce from water or salt. "KUOKOBUI" imparts a
Al 1 delicious flavor to all foods prepared with it, keeps indefinitely and
hd‘{lng our Own. house in De.merara’ never becomes rancid, Itis highiy digestible and nutritious.
\Vthh was establlshed there in 1782- Here's a line that sells at sight to every housewife. Don't delay,
but send along your order to-day and get your share of the profitable
Ask us for prices before filling ftHde ohexing.

Packed in 1, 5, 10. 20 and
your orders for the coming season 50 ib. packages and tins.

West India Co., Limited COCOA-NUT BUTTERS, Limited

206 Papincau Ave. - Montreal

N

HE simplest and most efficient gasoline
T lamp in the world. Constructed « pon
new and scieniific principles. A lamp

that we guarantee and that guarantees itself

Ny
AN

\‘
W

Cocoanu

| D>
RE:: Mclean’s B

N

e ;’é'é‘ through its very simplicity, ease of operation
YOU -;':‘/5 and utility. Absolutely nothing that can
CK? wear out or get out ot order that cannot be
/% removed and replaced w thuut the use of
ELLER / t ols, other than nature has given, in five
' TIMB. seconds. Thereis cnly one wearing part—
the generator. A simple twist of 1he wrist
ICES rem.ves and rep aces it with a new one.
THE QUALITY COCOANUT Two generstors witheach lamp. Itislighted
MILLS THAT NEVER FAILS TO SATISFY! from the {loor in less than 10 seconds.
REAL
N— The Canadian Cocoanut Co., o Mac"aren & co'
ly men- Sole Makers, Montreal itis shsoielypedecr, i Merrickville, - - Ont.
pent in cannol five you any trouble_
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Why Our Brands of Olives
Excel !

“Club House” Brand

SPANISH
OLIVES

are a superior line that you will
well advised to handle because:

known localities.

~kill and cleanliness.
our own pure Artesian water.

of each bottle.

gin

now?

Limited

1. We use only the finest smooth-
skinned olives obtained from the best

2. Our scientific processing of the
olives is marked by exceptional care,

3. The “Olive” Brine is made from

4. Our guarantee of quality is back

“Club House” Brand is attractively
packed and yields a good profit mar-

Why not send along your spring order

Gorman, Eckert & Co.,

London, - Ont.

Your particular customer will always

MASON’S

once he has tasted it, because
there’s a piquancy and flavour
to it that give a zest to even the

plainest fare. Recommend it

strongly.

Its ingredients are of absolute
and guaranteed purity. and it is
made in a Canadian factory thatis a
model of cleanliness and efficiency.
The sauce is made from the famous
MASON old English recipe.

Send for samples and prices.

There’s room on your shelves,

Mr. Grocer, for a satisfaction-
giver like

No. 1 SAUCE

MASONS LIMITED,

25 Melinda Street, - Toronto

Agents wanted where not represented.

buy

No. 1 SAUCE

IT SELLS!

It’s being brightly

advertised in On-

tario’s best dailies.

It’s got the quality

to back up every-
thing we say for it. Just stock ““Century Salt’’—best for
table, best for dairy,~—and your customers will keep it
moving. We deliver quickly

Write off to-night for our Price List

Dominlon Salt Company, Limited
Manufacturers and Shippers SARNIA, ONTARIO
R A SR S
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WOMEN WANT IT

Women want Snowflake Powdered Am-
monia and will accept no substitute, simply
because it is the only 5-cent package of pow-
dered ammonia on the market; and because
in cleaning efficiency it is positively un-
equalled.

LAWRASON’S

SNOWFLAKE
POWDERED AMMONIA

in the giant 5-cent package is here to stay.
It has obtained the housewife's approval
so emphatically that grocers are selling ten
packages of Snowflake to every one package
of any other cleaning compound.

o

7 M L3 1 XA

A word to the wise-—-quit pushing the
dead ones and hook up to Snowflake.

S. F. Lawrason & Co.

London, Ontario
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THE CANADIAN GROCER

0 THE GROGERY
TRADE OF GANADA

The many facts and figures we have been giving you lately,
showing the wonderful growth of “SALADA,” backed by your own
knowledge and experience of its selling qualities, should lead you
to seek still closer trade relations, by pushing along sales, even
a bit faster, and perhaps double your output for the present year

resulting in increased earnings and a larger percentage of
Satisfied Customers.

Cur Sales Last Week Amounted to 119,283 Ibs.

It’s Quality alone that wins trade now-a-days on the rough
road of competition.

I\

SALADA TEA CO., Toronto and Montreal
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Prospect of the Canned Goods Market

Some Pertinent Facts Relating to the Passing of the Fruit Shelves in Many
; Homes—The Sanitary Canneries—The Qutlook for Prices During Coming Season,
and Condition of Stocks Held—Care of Goods.

In days gone by, and yet not so re-
mote, one of the outstanding character-
istics of the ‘‘home’’ was the array of
preserves on the fruit shelves in pantry
or cellar I'he quantity varied with the
powers of purchase, but it was the en-
deavor of all good housewives to have,
the ynality par excellence, no matter
what the quantity No servant’s hand,
no matter how clean or capable, could
periorm the operations mysterious, and,
to the small boy, ever wonderiul,
through which the  iruit was compelled
to pass before being carefully sealed
away in the glass ‘‘sealers,” and tins

The face of the housewiie on ‘‘preserv-
ing day’”’ was fretted with many an
anxious frown, and great were the wor-
ries consequent upon the attendance ol
the scething kettles. But it was one ol
her glories and her joys, and an annual
occasion whken the good man of the
house, on his coming 1in the evening
would survey with open approval the
fruit as it gieamed in its produced juices
through the iragile transparent contain-
ers. Upon the “‘keeping’’ of that day’s
work througih till the early -davs ol
spring, when it would be the only sup-
ply to draw from in the absence of the
raw products, the housewiie, as such,
rose or fell in the estimates of the
neighbors, and even of the members ol
her iamily.

The Geod Old Days.

But that was in the good old days, for
now the tempting array ol preserves ol
all descriptions is a sight that does not
poiten greet the eye, in the cities and
towns of. this Canada of ours. Gone,
alas, or rapidly going, is one of the
characteristiecs of our home life, and
soon the ways of our mothers in the
preservation of iruit will be known no
more in the land

The reason is not far to seek. In ‘‘ye
olden days’™ when the ‘‘rite’’ ol preserv-
ing was, as has already been stated, an
operation mysterious in the houschold,
practically all of the ‘‘clean preserving’
was done in the home Ii anyone were
so thoughtless as to suggest canned
goods 1n place of the real thing he would
perforce be silenced by exclamations ol
horror from most of the other inmates
of the house. But those days have gone
Now, practically everything that goes on
to the table is made in the one-time
despised factory The meats, the ifruits,
the vegetables, the soups, everything
you can think about, are prepared for
the table by purely mechanical process-
es. The dislike and opposition of the
housewife was slow to yield and, 1In
some caseS, in fact, 1t has not given
way as yet, but in the great majority
of cases the canned preserves of the fac-
tories throughout the country are ac-
cepted along with the canned vegetables
and meats, and preserving day is now
little more than a memory. The saving
in nerves. money, and time has come to
be appreciated. So it is that the can-
ners oi the country are able to speak of
the sale oi about hali a million cans of
goods of all classes a year, and of the
hope that the figure will reach a mil-
lion in the near future. The housewiie
has capitulated to science

"Twixt and Between Beasons.

That timne of which mention was made
early in this article—the ’twixt and be-
tween season, when the raw fruits and
vegetlables were either off the market, or
quoted at such tancy prices that the
average woman feels unable to buy—has
now arrived. The dealer is on the
threshold of a demand that is not new,
but is ever-widening.

Spring is, true to its name, the sea-
son of promise, and ii originality and
energy are but properly applied in the
pushing of canned goods, he should have
the promise fully ripened into the gold-
en harvest by the summer time. This is
particularly true oif the west, for while
the business of the dealer in the east
may be expected to increase, that of the
merchant of the prairies, will go ahead
by leaps and bounds. The westerner 1is
almost entirely dependent upon the pro-
duct of the canneries for his supplies
and it is up to the dealer to make the
most of the opportunity so presented to
him,

In the east the dealer will have done
much if he convince the housewiie that
it 1s almost an utter waste of time and
worry on her part to waste another ses-
sion ol "puvvl\iu:.u If he ecan gel
close enough with his window display
to toueh the responsive chords. If he
can prove to the housewiie that Johnny’s
fingers would smear just as delightfuly
after a dip in Blank’s jam as her own,
he will have done all that is necessary
She wants to he convinced really, and
she would silently thank anyone who
conld prove to her satisfaction that
mechanieal processes are quite as sani
er own recipes. It
would rest with her to satisty the rest
of the household. But she has to be
shown.  You, Mr. Dealer, will have to
keep eternally at it.  That is, you will
if you want to do anything with such
material. It is as sare as fate that the
demand will grow.

tary and good as |

Canned Goods Firm.

There 15 a pronuneed firmness in near-
ly all lines of eanned goods, now, and
further advaneces are looked for in some
quarters as the season comes in. One of
these lines is tomatoes. The erop last
vear showed, it i1s elaimed, praetically
no decrease from that of last year, but
the demand inercased to sueh an ex-
tent that prices have gone steadily up-
ward with, it is stated by many, a bright
posibility that those levels may be main-
tained. The west has already taken a
large part of the past season’s output
and the ecanners are now said to be
stripped of their stocks. What goods
still to be had are in the hands of the
wholesalers, and it is aserted that even
their stocks are running short and that
they have been buying of one another,
while some imports have been made
from United States markets. A Toron-
to eanned goods broker reeently said:
““The shortage in canned tomatoes is
becoming more apparent every day.

30

With six months’ trade ahead, visible
stocks are not large enough to las
three months with the usual busines
passing.  But conditions are bound t
adjust themselves and there will likel
he a deerease in eonsumption from now
on with the present level of prices. Still
tomatoes have a trade of their own, an
when a customer asks for tomatoes the
want them, and will not take ‘something
else” as in the case of peas.
Shortage in Peas.

‘*Not for many seasons has there been
such a deerease in the output of peus
as last year, when the shortage amount
ing to between forty and fifty per eent
There is therefore a marked seareity in
this line, but eoupled with that ther
has been a noted decrease in con
sumption, on account of the high prie
and other lines, such as corn and beans,
which are cheaper, have been substituted
for them. There is a difference of opin
ion as to the future in peas. The
scareity, logically should point to high
er values, but as retailers have nearly
deserted the line at the present price
it .is felt in some centres that prices
may have to be reduced in order to
make sales. However, crop prospeets a-
they become known later in the season,
will determine the scale of prices to a
certain extent. °

“‘Corn, so plentiiul last year, and of
which packers delivered fully 98 pe:
cent. of eontract, is also shortening in
supply. On account of the high prices
of other mentioned lines there has been
a brisk demand, and it has gone out so
ireely that wholesalers in some centres
are already buying among themselves to
replenish  stocks. Conditions  would
seem  to indicate a steadiness, il not
liigher prices.

“With stocks of vegetables so short
the situation may be acute before sum
mer, with the result that wholesalers
stocks and retailers’ shelves should be
nearly gone when the new crop comes
in. There will have to be a big crop
this year in order to supply the déemand
with stocks so low.”’

Salmon Strong Too.

Salmon is another line in which deal
ers expect a strengthening of price. The
salmon packs runs in cycles of foul
yvears. there being three ‘‘lcan’ and one
“‘fat”” year. The season of 1909 was a
‘‘lat,” and the output of salmon in
British Columbia was 967,920 cases,
while 1910 was a ‘‘lean’’ year with an
output of 762,201 cases. This also is
rated as a ‘‘lean” year. and with con-
sumption increasing, prices will probably
strengthen as the season advances. The
opening prices on lobsters are also high-
er than last year.

Quality rather than price should be
the key note of the argument in selling
The greatest drawback in sales has been
a feeling of uncertainty on the part of
consumers regarding the quality of the
goods, and the aim should be to over-
come this feeling. In order to do this
you must sell only canned goods of
quality so that once customers have

(Continued on Page 57.)
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Seasonable Stocks Sell Best When Seen

Methods Adopted by a f‘ew Progressive Grocers to Push Sale
of Canned Goods—The Value of Keeping Them Always in
Plain View of Oustomers—A Simple Window Arrangement.

‘Some good people have informed me
Jatcly in a manner suggesting the last
word on the subject, that the arrange-
meint of a stock of canned goods has no
pe.ring upon its sale’’ remarked I. C.
M.aithews, a Toronto retailer, recently.
“; nsist, on the contrary,” he con-
t d, ““that it has. Of course it is not
the most difficult thing in the world to
sell canned goods at this time of the

yeil It is, on the contrary, quite a
siinple matter, because the people want
thern Still there are a great number
who would leave my store withont cor-
dering, I feel sure, did I not adopt scme
method of attracting their attention to
these lines.

Plan He Follows.
I'he plan I generally follow is this :
ke this season of the year, when the
stie pantries and fruit shelves are
venerally depleted of their wholesome
dainties, T keep ecanned fruits to the
fore. Up on the shelves, near the door
I arrange them so that the glances of
the enstomer just naturally fall upon
i as they come up to the counter.
en I notice their attention has been
attracted. I mention the faet that in
nost homes the domestic preparations
almost gone and mention, incident-
allv, some of the g:t)(n] |lllill(> abount

those canned fruits. So it is with other
lines. I KEEP THE SHELVES ALIVE.
When the season of one particular elass
of goods that I have been featuring on
the shelves, goes out, the goods go, also,
to a less conspicuous position, and their
place is taken by more seasonable pro-
duets.

““They may argue till they’re black in
the face along the lines that the ar-
rangement of goods has no effect what-
ever upon the sale of canned goods, but
the sueccess | have had as a result of my
own system has convineed me quite to
the eontrary. Very few cans would be
sold if they were hidden away at the
back of the store. There is no doubt in
my mind on that point,”” concluded Mur.
Matthews.

Show the Goods.

A New Brunswick merchant argues
that while a good label will help in the
sile of canned goods, greater results are
ubtained by showing the goods. e re-
cently  had a window display bearing
out this idea which sold quite a lot of
L’ll()(lS

It was arranged as follows: In the
backgroand was built three T’s of can-
ned tomatoes with the one in the centre

larger than the other two. In front of
each of these was a pyramid of tomatoes
which just reached up to the eross on
the *“T,”” hiding the lower part, so that
when viewing the display, the cross on
the T’s looked as if suspended in the
air. At the front of the window, in
the middle of the display, a small stand
was placed and covered with a white
linen cloth. On the top of this was
placed a fancy dish filled with the eon-
tents of a can of tomatoes, which had
been carefully emptied so at to show
the tomatoes as solid as possible. At
the side of the dish was ||l;1('w| a silver
spoon and close by was the opened can.
A big show card on the top of the centre
T, bore the words: **A mighty appetiz
ine side dish to any meal-——and always
ready to serve.”’

On each side of the dish of tomatoes
was a card bearing the words “‘Quality
tomatoes at 15 eents.”’

Another Window.

The aceompanying cut supplies an
other idea for a suitable, and *‘eatehy’’
window. There is nothing difficult about
this window scheme, and yet it preaches
the sermon that is needed. Tt tells of
the presence of a supply of good can-
ned goods on the shelves of the store
within, and it also suggesis to the pas-
serbyv, as nothing else would, that can
ners are really becoming particular as
to the quality of the fruit that goes in-
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eir preparations. The pyramid of

aw fruits can be aried to suit the 1n-
‘ 1l neec Practically all of those
shown. however. can now be obtained,
vould pay  some enterprising

ere = econtemplating the use ot
S11¢ displ to secure them, even at
e s ce of a little time and trouble
I s of “these goods, display is
n rfant feature They should be

kept as muech before the customers as
possible. 1f there is no suitable shelf
space available, it may be there are a
few pillars in the store that could be
built around with eans. In many es-
tablishments, however, there is a space
at the top of the shelving making an
excellent place to display goods. The
view 1n many ecases suggests the pwm

ehias

Pelee Island’s Broom Corn Possibilities

Success Which Has Attended the Plantinz of Product in Lake
Erie Peninsula During the Last Two or Three Seasons—Me-
thod of Cultivation Explained—Values Realized for Crop of

Last Year

By David

corn in e

neri Pt 1suid ) Ontario 1)]\1!]1151"

14 ¢ mportant industry n the

1 d Ture I'he il and climate
i that rict are both well suited to

weeessiul culture and there appears

reason W t should not produce a
arge part oi the corr now almost en
tirely imported froi the 'nited States
On Pelee Island in Lake Erie, the corn

bt rown wit fair success during
i I the ab
)ric \eal 1
{ I f.ast
{ - { pCTe i
aceid i AT K¢ lall It
it 1 { e col hen i
Method of Cnltivation
Il ethod < cultivation is quite
I 1 1l the same as with
dian co1 I'he seed i1s sown 1n Fows

) 0O 1nciw i I and the ground
between the rows cultivated similarly to
corn, to keep down the weeds until the
cron ob ifficient height to tak
vy.. ]

“s;(.[‘. the ot attail to a certain
oWt 1 o1 and each
) bhent o | nane 1 heep the
! ' o grow a>

OSt Whes the

] b ¢ is cut by
d so ¢ 10] I broom corn,
( ( est of  the
while ¢ balance is cured for fod
er ¢ ‘ age Oor oltherwist I
he exceelient food for cattle
Must be Planted Early.

In the South-western States where
(rge gquantities ol broom corn are
grown. the planting is done quite late in
the season, about .July; but in Southern
Ontario 1t 1s pecéssary, in order Lo es-

*cape the early frosts in the fall. to have

it planted bv the 15th of May

On Pelee Island. the erop is about one-
third of a ton per acre and, at the
prices realized last season; $180 to $200
profitable This sea
g to a larger produc-
ower, hut even at the

per ton, was an
son, however, oy
tion, the price

reduced fizure it pavs well when the
fodder part of the crop is considered. It
will also, no doubt. =ive better results
when cultivation becomes more eeneral

and machinery for harvesting similar to
that used in the United States is intro-
duced

The manuiacture of broom corn into

Williams

brooms, brushes, and whisks in Can
ada 1s quite an extensive industry, and
the (anadian market for these articles
is pretty well taken care of by the do
mestic factories The broom corn, the
chiei raw material entering into its
making 1s imported into Canada iree ol
duty, but the industry has to contend,
1t is clanmed, with some conditions that
might easily be remedied bv prover leg-
islation One of these disadvantages is
sald 1o lie in the high duty chareed vp-
} machines. For in
stancs a broom-sewing machine costs in
the United States, where they are made
ahout $500. When the duty of 30 per
cent, 1s  added it brings the price 1o
£650, which is a heavv tax upon the
manuiacturern

on  broo

So far as known no broom-making
machines are manufactured in Canada
the given reason bheing that the number
issied is too small to warrant anv ore
undertaking the buil them in this
country

This is where our levislators mirht,
with a little attention and effort render
valuable assistance to a thrivine« and
useful industry, while at the same time
add no additional burden to the com
munity

AN APPRECIATION FROM
THE FAR NORTH.
North American Transportation
& Trading Co.

Dawson, Yukon Territory, 1-9-11

The Canadian Groeer:

Enclosed please find posial
note for six dollars ($6.00) cov
ering enclosed invoice.

If there is any grocer or gro-
cery clerk in all of Canada that
does not take ‘“The Grocer’’ there
is something wrong with his
““make-up.”’

In my opinion ““The Groeer’’
1s as essential to the grocer and
his elerk as a pair of seales or a
cash register. ‘‘A live grocer
cannot make a sucecess without
all three.”’

(Signed)
FRANK J. MURPHY.
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NEW REPRESENTATIVE IN TH}
WEST.

David Williams has been appoint
general representative of the MacLe:
Publishing Company in Manitoba a:
Saskatehewan, and he is now en rou:
for his new field. He will visit eve
village, town and eity of Manitoba a
Saskatchewan, so that the merehants
these provinees can look forward 1

e

DAVID WILLIAMS,
Appointed  General Representative
Maclean Publications in Manitoba
and Saskatehewan.

meeting him soon. Mr. Williams has |l
a wide business experience, having o
ed and managed a large woolen mill
Collingwood, Ont., for some time. lor
a number of years he has been cove)
Ontario and the Maritime Provinces
the interests of the thirteen Macl.
publications, and his practical knowle

of industrial conditions in Eastern (
ada will enable him to offer some
helpful suggestions to the husiness |
of Manitoba and Saskatchewan.

POINTERS FOR WINDOW-DRESS
ING.

The window that sells goods, no u
ter how simple, is the valuable one N
not aim to make a window merely
tractive, but try to have it a sel
power.

Display goods so that each arti
with the price is distinct, and is seen
it’s best advantage.

Arrange the display so that the «
tomers will get a good idea of the m
chandise at a passing glance. If it d«
not interest her at first glance she
liable to pass on.

Collect articles that bear some rel
tion to one another. Ii you do not, U
efiect of your window is lost.

Make your® display symmctrjcal, an
evenly balanced. Many otherwise g0
displayvs have been spoiled by being ou
of proportion J

Show seasonable goods early in the
season. Do not wait until other stores
have interested customers in goods be-
fore showing yours.
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Where the Hand of the Law is Heavy

Warning Sounded by Authority

to Retail Merchants Who Deal

in Poisons—Conditions Governing Sale of Pure Carbolic Acid
—=Some Instances to Show That Pharmacy Act is Being Rigid-

ly Enforced.

By George I

n will the general merchants
chout Canada become seized of the
that it is not possible for them to
certain poisons under the law. The
to be derived from the sale of
drugs as pure carbolic acid are so
that one fine swallows it all up
enerally a great deal more cash be-

a matter of fact puse carbolic acid
poison which should bhe sold only on
rder of a doctor, and then only by
ilified druggist, and it seems to me

that even pharmacists generally
it recognize this. There is no need

pure poison being given out un-
i doctor be on hand to control its
Moreover, there is more profit to

Gibbard

be made from the sale of a solution than
irom the pure product.

So I would like to sound a warning to
all retailers who now are handling pois-
ons. The law is becoming more rigidly
enforced every day, and the inspectors
more intense in their investigations. In
this connection it will be remembered
that some time ago a number of phar-
macists were haled before the court in
Toronto, and heavily fined because they
neglected to comply with the full re-
quirements of the Act in selling poisons

Conditions Governing Sale.

A general merchant in Ontario, sold
carbolic acid, pure, in an unlabelled bot-
tle and in doing so violated the condi-
tions of the Pharamacy Act which per-

mits the sale of pure carbolic acid only
by qualified pharmacists.

This poison must be put in a bottle
properly labelled with the word ‘‘pois-
on,”” and the name of the vendor. The
sale must be recorded in a book kept for
the purpose which gives the name of
the purchaser, with his address, the
quantity sold, the purpose for which the
acid is required and the signature of the
purchaser.

The provisions of the Pharmacy Act
are liberal toward general dealers, in the
sale of harmless drugs and household
remedies, and alsc permits the sale of a
5 per cent. solution of carbolic acid
which will answer all needs for house-
hold purposes Pure carbolic acid
should not be used in the household ex-
cept on the requirement of a physician
or veterinary. But, notwithstanding the
liberality of the Pharmacy Act in this
matter, several dealers continue to ig-
nore its provisions and subject them-
selves to fines which more than counter-
balance all profits whicn they may rea-
lize on illegal sales

This Window Appeals to Montrealers

ntreal, Mar. 16.—This window of

cn suggestions was  displayed last
by the St. Lawrence Grocery, St.
enee Boulevard, Montreal. The ar-
ement was rather simple and the
s shown all appropriate and season-
Only three different eclasses of
eries were used in the window, and
came under the headings: fish,

cse and marmalade.

ie varieties of cheese were, Gruyers,
adian stilton, Roquefort, Lymbourg,
Oka. Eaeh was marked with a
ticket and labelled as to its kind.
window therefore was more or less
source of information to the aver-
passerby. Two pyramids composed

ol tins of marmalade occupied a promi-
nent position in the background.

The different varieties of fish were
also interesting. Small kegs of Hollaud
herrings marked at 90c¢. made into a
little pyramid arrangement are also seen
in the rear. Tins of smoked herrings,
herrings in tomato saunce, sardines
amieux, sardines a 1’huile, clams in tins
and lobster in glass containers all com-
bine to form a window that would ap-
peal to the most fastidious taste.

In the accompanying cut, owing to the
fact that the window is flat, the arrange-
ment is not shown to the best advantage.
In the eentre background is seen a large
round Gruyere cheese and just in front
of it a Canadian stilton. The other
articles are also readily noticed. The
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window could easily have been made
more attractive but even as it was it
attracted considerable attention because
of the information it afforded in the
fact that on each price card the name
of the article was given together with
the price. Besides the goods were all
of a high-grade and appealed to the pub-
lie’s taste.  Again they were seasonable
and demonstrated that an attractive
window ¢an be made of goods that have
a speeial interest to observers of Lent.

These windows appeal to the general
taste and if a window card were used
imseribed  ““‘Lenten  Suggestions’  or
something to that effect it would appeal
even as a novelty. In addition the win-
dow can be changed weekly with deecid-
ed effectiveness.
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CUSTOM AND DISHONESTY.

Like religion, TRADIE CUSTOM has
been made in the past to cover a mul-
titude of sins

As in the language oi a nation, CUS-
TOM frequently has made the pronun-
ciation of some word as solidly fixed as
the Rocky Mountains, s TRADE CUS-
TOM in the past has sufficed as an ex-
cuse for many dealers who carried on a
policy of MISREPRESENTATION

Father Time, as he swept along, elim-
inated many objectfonable conditions
from off the face of this good old earth,
and one of those was ‘‘Cloaking Cus-
tom.” Misrepresentation, everywhere,
hias now become as a shiiting sand, for
a dealer, and he who builds on such a
foundation is but building for a fall
This is the AGE OF FACTS ; people
everywhere demand them. So, Mr
Dealer, see to it that the SERPENT oi
UNTRUTHFULNESS enters not into
vour business relations with vour cus-
tomers

Once upon a time, a wholesaler, so the
story runs, sold a manufacturer a bale
of cloth that was marked ‘‘all wool,”
but was not. The manuifacturer return-
ed the cloth to the jobber, giving the
reason and the latter sued

When the case came up for trial sev-
eral prominent manufacturers testified
that great harm was being done to le-
gitimate business by men who did not
label goods for exactly what they were
The jobber pleaded TRADE CUSTOM as
an excuse but the Bench this disregarded
and found for the defendant manufac-
turer

The moral is plain. It goes down to
the fundamental of business—HONESTY.
Never act so that it may be possible for
anyone to place you in a position where
YOUR HONESTY mayv be questioned
Your good name is the hest asset you
have Once let the whisper of defam-
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ation get abroad in the community and
a part of your business is already lost.
Dishonesty does not pay.

TRADE COURAGE OF TWO MEN

Timid dealers who look askance on any
proposition entailing the opening of a
store in any district already reasonably
well served, or where the population is
limited, may well take inspiration from
the energy of two men in the last west
whose names are Dean and Muir.

Reports tell us that filled with daunt-
less hope and having an unchangeable be-
lief in the future of the new country,
these two men departed from the beaten
paths of trade and have gone far out

EDITOR’S CHAT.

In the next issue of The Cana-
dian Grocer there will appear an
article by Henry Johnson, .Jr., on
‘Advertisire for Retailers,”” that
will be well worth the time and
trouble of any of our readers to
read with care From week to
week Mr. .Johnson’s papers have
anpeared in this parver, and it must
be that there are manv who watch
for them and who derive pleasure
and orofit from the perusal.

Ard ¢+ "« well sn. Mr. .Johnson
is a erocer of twentv-eight years’
exnerience.—vears which have been
crowned with success of no mean
order. His talks are not based
unon theories but upon the out-
standine dominant facts borne in
unon him in years of practical
striving. He is a teagher anv gro-
cer, voing or old, might well list-
en to, if not follow

This week%., Mr Johnson tells
ahout the man who would throw
his dollars in the halance acainst
the experience of a bhoy, and in his
characteristic wav he relates the
hetter part for the man to follow.

Read it carefully, there might be
something vou can use

along the survey of the Alberta Central
Railway to establish their place . I busi-
ness. They will be located 24 miles
south of Brock, in Saskatchewan.

Think, just THINK, of what that
word survey signifies. Here are two
men who have the faith to believe that
somewhere along the line of that pro-
jected railway a flourishing town or city
or two may spring up. They KNOW
that men will FOLLOW them in, and
are taking the chance of believing they
will purchase from their pioneer store
the goods that they may need.

But, you may say that others may go
out along that Alberta Central Survey,
to locate stores in THE place where the
business is going to gravitate to, and
that Dean and Muir may be left out in
the cold, to ultimatelv fail. No they
won't !' The SPIRIT of TRADE that
induced them to go out into the track-
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less prairic in ADVANCE of those wh
will make the country blossom into pro:
perity will carry them far enough 1
settle down in the right place in ti.
end even if they do not hit it right 2
the outset.

It is just the indomitable confidence «
these two men that is making Weste:
Canada great, because it exists to
more or less degree in every man we
of Lake Superior. Results are bound ¢
follow in the wake of these men becau
their actions are all born of hope.

It is inborn for the westerner to hop
That was what took him there, ai
dreams of golden hue come quickly !
the man in the new land. But it is ea
for the merchant in the prosperous tow
and cities of Fastern Canada to drea
golden dreams also, for all of this cou
try is good enough for hope

A CUSTOM OF SOME TRAVELER:

B. W. Ziemann, Dominion President
the Retail Merchants’ Association,
the recent conference in Guelph, declar: i
in the course of an address that it w
customary for the travelers of son:
wholesale houses to gell the retailer ani
hotel and boarding house keepers of i
same town.

Whether this he done as part of the i
gular campaign of the drummer, or si
piy as a mean$, developed on his o
initiative to swell his total of comm -
sions is not known, but the thing is b
ing done. :

The policy is wunfair. It is not a
square deal for a traveler to induce a
retailer to stock his shelves with goois
to sell, and then go to the hotels i
boarding houses—the biggest custom:
in the town—and sell them over |
head.

The Grocer ventures to make the sta:
ment that a good maijority of the resp
sible wholesale houses would soon put .
stop to such a practice on the part of
their travelers were they informed
the fact of its being done, they realizii:
that the policy was but a short cut
the orders of the house concerned bei
cut off in the near future. But, be th
as it may, there is too much of ti
middle-selling going on, and the retailcr
who are cognizant of it are fast dewv:
oping a full blown attack of resentme
and are thinking things

The retailer is something more than
mere convenience. He is not altogeth:
a dub who stocks his shelves with
complete stock that the hotel man ma
when he finds himself unahle to wait fo
goods from the wholesale, slip across thi
street and purchase a few articles from
him.

Logically he is entitled. under terms
of fair competition, to a share of all the
business of his town. When he realizes
how strong he is he will make sure that
he gets that share.
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SUGAR UP AGAIN.

Following an advance in the New York
market, Canadian refined granulated
sugar rose ten cents on the hundred
pounds on Wednesday morning, making
the third increase in as many weeks.

To those who have been following the
sugar situation, this last jump was not
unexpected. Rather had it been waited
for by the experts who have been keep-
ing count of the feverish pulse of the
chief American exchange. There, raw
sugar has been playing at aecroplaning
and since the first of February has been
mounting higher almost continuously
True there were one or two reactions,
when momentarily it appeared as though
the toboggan slide had been reached, but
always has the market recovered on
some bit of news, until now it is again
as high as ever.

Large sales were recorded in the early
part of the weck on a basis of $3.80, at
New York. For the present it would
scem as though the refiners temporarily
held sufficient stocks for meltings, but
the shippers contend that the stocks held
by the manufacturers are too low for
them to hold off long. It seems now to
have settled down to a game of wait,
and the market will go with the best
waiter.

YOUR BROTHER IN BUSINESS.
B. W. Ziemann, of Preston, Ontario,
Dominion president of the Retail Mer-
chants’ Association, said, while address-
ing the delegates of that organization
at Guelph last week :—

“No man can be honest, and nay his
honest debts if he continues in a career
of price-cutting.”

The president said more. He told the
delegates that in his opinion the man
who started, and kept up, a price-cut-
ting war to secure business, and who
failed, and who carried other and good
men down in the wreck with him; was
only fit to be sent to the City of Kings-
ton to join some of our bankers in the
penitentiary, where, if anywhere, all
men are equal.

That’s the question—how far are we
responsible to each other? Let’s sup-
pose a case :

Suppose you go into a district where
another had gone before, who is still
there, and commencing to reap a little
return after his hard pionecer work. Sup-
pose vou see he is getting all the trade
and, commence to slash down prices —
slash them so far that you are running
business at a loss. Suppose, you were
not quite successful, and your money
went, and you FAILED, and, to con-
tinue the picture, suppose his money
ran out and he failed.

Now, you will agree that you are res-
ponsible for your own cropper, but you
will not admit that you are for his. But
aren’t you? He was there first, and had

demonstrated his ability to make good.
It was that ability which started you
down, in fact. He had, not counted on
a hurricane in his financing however, and
that was where you came in. He had a
right to live.

Legally you would be clear, but
MORALLY,—how about THAT ?

CO-OPERATIVE DELIVERIES.

At a recent meeting of the grocers
of Grand Island, Neb., it was decid-
ed to adopt a co-operative delivery
system. Oscar Roeser presided as
chairman. Contracts were signed up
by all grocers doing delivering ex-
cept two and they expressed a will-
ingness to soon do so. There will be
four deliveries to all parts of the
city on five week days and five deliv-
eries on Saturday.—Ixchange.

Here is a development that is going to
confront the dealers of this country in a
few years. There are those who say
the need of it is already upon us

ieorge 1. Gibbard, during the con-
vention of the Retail Merchants’ Asso-
ciation at Guelph last week, brought
this question up, and urged the meeting
to take some position in regard to it
But this the convention would not do,
clinging to the anchor of individual de-
liveries.

Mr. Gibbard argued that it was econo-
mically absurd for every dealer to de-
liver his own goods, as it meant that
five or six delivery outfits, traveled up
one street at the same time during the
day, when ONE would do as well. He
insisted that it cost more, in the case
of canned meats, to deliver the product
irom the grocers’ shelves to the con-
sumer, than it did to take the beef on
the hoof in Texas, and to follow it
through all the stages up to the packing
factory, and from there to the dealer.

It might be worth while to watch and
see what comes out of this co-operative
delivery movement.

THE BAKERY MERGER.

That old economic horse, ‘‘reduced
cost of production in combination,” is
being urged forward again. This time it
is not a union of iron, steel or coal men
or of meat packers. It is the gentle,
little loaf of bread, and kindred pro-
ducts, which give rhyme and reason to
the cry.

A bakery merger with a capital of
$5,000,000, is said to be afoot. Its field
of operations would be the entire prov-
ince of Oatario, and its factories would
be located in London, Hamilton, To-
ronto, Ottawa and other -cities. A
solicitor, who claims to be the repre-
sentative of moneyed interests, has been
sounding some of the leading bakers in
all these cities, but it is not yet known
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just how much success he has met with.
Neither has it been ascertained who is
the moving power behind the scenes.
As alrecady stated the solicitor is en-
larging on the possibility of turning out
bread at a lower cost by reason of the
snuffing out of competition, and the
greater purchasing power of the money
at stake every time the combination
gave an order for raw material.

Theoretically, economically perhaps,
trusts and combinations work out well;
practically thev stifle competition and
lessen considerably the possibility of
redress

No doubt exists in the mind of any
one that when John D. tockeieller
formed that wonderiul trade machine
known as Standard Oil, he did a mighty
good stroke of business for Standard
Oil, also for John D. Rockeieller. But
with all the saving in cost in distribu-
tion that was there made, did the deal-
er make any more profit on his oil than
before ‘‘John D.” entered the field? Did
the ultimate consumer get his light any
cheaper? ¥

That is why the combinations and
trusts render themselves liable to un-
favorable criticism when they harp on
that old string: ‘‘lower cost of produc-
tion.”” That is why irom the public
there comes continually the peculiarly
pertinent enquiry; if there is tons- of
money saved, who is getting it all?”’

APPOINT COMMITTEE.

Toronto, March 16.—The execu-
tive officers and advisory commit-
tee of the Toronto hranch of the
R.M.A., met on Tuesday night to
consider the advisability of sug-
gesting a revision of the constitu-
tion of the association, in order
that the jurisdiction of the Toronto
branch might be widened.

There was a representative at-
tendance, and the gathering, which
was presided over by . W. Dock-
eray, soon settled down 1. the
business in hand.

After considerable discirsion a
a committee of five was appointed
to revise the constitution and draw
up the amendments expressly de-
sired by the meeting. This com-
mittee will report back to the ad-
visory committee at their meeting
next Monday night so that the ap-
proval of the delegates of the sec-
tious may go along with the sug-
gested revisions and amendments to
the Dominion Board of the R.M.A .,
which meets here on March 2l1st
next.

It was also decided last night, it
is said, that unless the Dominion
board shall see its way to the
allowance of the full purport of
the amendments desired by the
Toronto branch. the latter organi-
zation would feel compelled to go
into the question of making ar-
rangements for the future.
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Business Rules for Troubled Grocers

Advice Tendered to Young Clerk Who Would Know What to do With Friend

With Money and no Experience, and Also to the Friend—Why Dealer Should
Imitate the Jobber.

By Henry Johuson, Jr.

A young man writes me as follows : ot want to be the man who would put highly successiul grocers all over this
Gentlemen :—1 am an  interested up my good dollars against the alleged country. 1 simply want to go on the
reader of your paper, although not a experience’ of  such a small propo- theory that we are all agreed that such
subscriber ; it comes to our store sition. Better, a thousand times better, is the correct method and now we
regularly. I am only a clerk, but 1 to go it alone and gather a little ex MUST FOLLOW IT.
take pleasure iying all the de perience of my own first hand and at How to Figure
partments, and i the time ever the usual high cost. "T'would be vastly It will be' ehvions do ('u(.-h of wow. it
come when 1 « Ve ITeC aCCeess cheaper than “‘mixing”’ with such sm;x“ he will do a little figuring, what a vr'r:at
to it each week, 1 shall surely sub potatoes as this bov. ““All my savings, difierence \:l“ he ;l‘ltl\\ll. i.n his (.”Sc’tg if
seribe for it on my own account. | e says, ‘‘are tied up—they’re safe; 1 . " =~ . s : ;
am trying to build mysell up in the ueed not fear for them. But I'd just as l\lk ('.u\‘l ol goods per invoice with-
business and 1 think it 1s something Hel swap some of my valuable ideas for : ot = B i :
that all clerks who are interested in the savings of this iriend who comes :"lll\“”1(‘:“4,'(‘_"“\':.‘“‘Il;h,h)';_(v'(,(l_" l‘ ;(llt of that
their work should have I have just torward willing to trust me.”” Gentle ond (-L:,\l j -|-¢illk t!n-li fl.l : adds 3 per
sent a sample copy to a iriend in an nen, beware of the man who has not the 4-:x1 ' = ui ther iL’;,l“i‘.g‘ '(ll.(‘l' ‘m_
other town with the hope that he backbone or generosity of character suf :“.H 'L:idlAt‘llnud“ll ”“.l‘ 1"'_'1 2t b_“'ll Suk'
will take the hint ficient to go in share and share alike 5o sy et ' !‘.' l\('l"l(’l‘;\;l'h ‘\..)l].]la:((_
I notice you desire that clerks cor into a business which he himseli profes- = g vt G R % oo
respond vou. NSo, having got ses to know so well that he is ready to "',;,"\’\ l-”“_l” . . S
! : : i ry it and sce. Then you will under-
nto a quandary, 1 come to let one inexperienced invest in it. 1 3wy freight ‘should b “cost of
1, hoping that vou can help me out hope his iriend may see this part of my .»,.m;‘” -"I ek ‘bllllflll,’ )€ cost o
a little. 1 have risen rapidly in the suggestion, anyway goods™ and *‘not expense.

profession, considering the few years
since 1 started, till at present my
Lime 1S worth 8§75 per month—at

: 2 But we must reason further. Twenty
Retailers’ Great Trouble. per cent. average on selling price is
KNOW WHAT GOODS COST :—1

i : good enough. It will make any man
‘,'. it & poy I am. drawing shall never forget those words as long good money, provided he is only reason-
Now. @ man with $1.000 desires 1o 98 1 live. They did me more good than aply skilliul in conducting his business.

OW, a mail \ > aes S i i Cain s Pt S 2 =
Snvest it in & grocery. cither néw ol any number  of sermons  on business  Buf the trouble is, “‘competition is quite
“‘(‘i establi hed He has no know miight have done. For they struck deep close.”” Yes, it is. You eannot get 20
0l stanlished 1ds \ . > he Y Y > N P 7 ;
ledge of the business and he suggests into the root of what was my trouble yper cent. on sugar, for instance. Very
e o Aok en iy ¢ ay 2 and what is the trouble with 90 per well, vou must get 23 per cent. and 30

we Imign < O 5 " v . s{ar

ther—he to furnish the capital, I cent. —to put it mildly—of all the retail jer cent. and 10 per cent. where you

- “\P"'l""" ind both the same grocery stores to-day ; we don’t know cap, to bring up the average. And you
mount of labor. This man is now what our goods cost. And that old  cup do that on a thousand items right
e bocetics ”‘”‘ ‘I".-w- ¢ riend of,mmine, to whom I think I owe 5 vour grocery stock. "
looking .-‘»‘1 a 1 sk, .l'1' s ; fully hali of what little I have achieved
BIGSMEL RESLS -9 !f‘l('\,"' . What of success, pounded that into me once y Watch the Ma‘rkets. :

Ihe 'l':'.‘”'m e l‘whil\l i \;.dv when I was trying to tell him what Next, yvou must buy right. Watch the
hare of the b 1\{!1: e 8 “‘I»‘.‘ - ‘“_ld\ ) some stufl was costing me. It is eigh- markets. Study the prices and compare
TAUEPOSINE, 08 ""ﬁ“ l“‘;'. e e teen years ago, and from that time 1 the offerings of your salesmen with
ure vn‘m'd_lltf:"”fﬁ* )..}».l’ "{|'d" that date any accurate figares 1 have made. others’ ofierines. And be frank. Tell
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real estate, so I have nothing 1o I tw : P i g sel > Make :
R s e B ot Boibor Do wo as a time, and sell them ‘T\Ial‘t a

nothing to | , m ! ‘ E low price. Make them move. Get them
that is worth $75 a month to me I looked into that in a quiet way to : : : . i Resion

lat 1s W 1 375 d ! SR i vant. 1 learned that the S0id. no matter what thev cost you

A Would-be Grocer. hind what 1t mmean carned 1a "
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i frie that 1 thovakl 1ohber gathers together everv item that \”'”‘ re ull\!llm :” f‘”lvl\l“n.[vl:“:tl,‘l L‘)ln(
told my voung iend b ough ’ 0 g onev ) < P s as
o 5 sl . enters into the cost of an article—price ) 1 I
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se V < urde ( ol ¢ J e

v . ireight, dravage, rent or storage space, | ntl a burde n to you : and it will get

as tollows He might go into the gro =it » up a little excitement among vour cus-
> ¥ msurance interest on  money for the T e ; : . :

cery business with his £1.000 friend on : N : g tomers. They will get so interested in

: ‘ time of probable investment—actual in : . 3
a contract covering five vears, he to J vou and like so much to trade with a
= : some  cases, in others estimated—and A

draw £75 per mo: and his partner to ; _ < . live hustler that when vou get in some-
Profit a1 then adds a small percentage to cover thina iy - Bt vk et i oft

araw ¢ 51 1ial m o an 1OoSses piie W—as st—¢ ?

. b, SRS IR unforeseen expenses. The result is cost— & 5 L s i i

(don't forget that there mav be losses)

: the something 'S > /e
. : actual cost—as he figures it; and it is 'J¢m mething — others have not H‘,
to be shared equally aiter proper pro Ze S 6 = ‘ e , stocked, at a fair margin of profit, they
: . probablv 6 per cent. to 8 per cent. above : el B pieior A
tection of the original $1,000 invested v : : . will not scare away, hut buy vour goods
Pric [ origiaal Sl to be $1.000 what the goods cost as bought, plus ’ g ?
Ice o origina ) 1IUSS we i,

and 1 fur tl five v freight. Aiter T had finished my inves- and cnable you to make some money.
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an more, during the five vear tigation. I decided that the thing to do Do Not Worry.

'his writer to have the privilege of buy was NOT TO GRUMBLE because the Witl hes simpl > v
ing any share of the business he might s i T ; ith thess stmple tules cousicbentiy

2 4203 Eins s “‘house” did such things. but TO HUS- j{gllowed out, with tidiness of store and
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S e R R M s . Byien direct expense connected with landing figuring of costs. with alertness and ac-
= e lee 1 five vears, our Iniend e o60ds in my store readv to sell. and

should be the «owner of one-hali interest i o

t that 1 8 . . tivity, vou will succeed. And a final

t« p rure Suc : g . . r ; <
andbe fn 2 posiion Lo comtimie, Withe i Bhve e grom ors o S 3 word ' te vou: Do not werty. Work
draw, buy or sell—and he would be well ;.-: ol & hurts nobody, but care killed the cat—

paid for his time or “‘investment.” per cent to per cent on selling with her nine lives against your one.
: g = price Keep well, eat well, sleep enough, work
Dollars Against Experience. Note that—ON SELLING PRICE! p .
Being consulted bv his small

while vou work, and when vour doors
; nibs. it Get that down fine. all ve who are in ¢lose leave vour business locked in your
Wwas, ol course, my business to give him  trouble—FIGURE YOUR MARGIN ON  store without a thought. Thus will you
advice. And now, having done my duty SELLING PRICE ! build up a good business, T care not
by him and arranged things so he won’t I do not think I'll go over that again where or under what comi)etition and
v.\lactl\ get something for nothing, but in full detail, because everv reader of vou’ll make enough money to be Sélf-re—
will be compelled 1o earn whatever these columns is familiar with my ar- liant and happy. :
share he may get in the business, 1 feel guments and the demonstrations of their )

i ’ Anb more than these things is given
Iree to say that for my part I would correctness as delireated by a number of
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The Markets—Sugar Advances10 Cents

Following the Upward Movement in New York—Sales in Sugar Have Been

Large—Olives continue. Firm—Supplies are Light—Candied Peel Has Advanced
In Primary Market—Some Grades of Coffee Advance.

See also Provisions, Cereals and Fruit, Pages Following.

QUEBEC MARKETS

POINTERS—
Olives—Firm and advancing.
Candied Peel—Primary market advanc-

ed.

Filberts—Price advanced.

Brazils—Very scarce.

Montreal, March 16.—The general gro-
cery markets do not show many pro-
nounced changes this week although
there are a number of movements that
are worthy of notice. In regard to
olives it is well known among the trade

that they have been high for some
time and that they have not shown
sign of weakness. It is now reported

among the trade that olives are advanc-
ing as the result of the light supplies.

Reports from the primary markets in
regard to candied lemon and orange peel
and also candied citron, stdte that
prices are firm and advancing, a scar-
city of raw stock being given as the
reason.

While there is no unusual trade in
nuts at present, Brazils are reported
scarcer and filberts are advanced in

price owing to a scarcity of supplies.

(General business continues to be satis-
factory, orders coming in ireely and for
generous quantities. With the breaking
up of winter the roads generally become
difficult for traveling and for a time
country buying may be more or less al-
fected from this scource.

Dried ifruits and canned goods are in
the same position as nuts. They have
been reduced in quantity until it is a
question how far the supply will meet
the demand until new crops will be avail-
able.

Sugar.—There is a good trade passing
in sugar, though the price has advanced
10 cents on previous week. The market
is considered firm locally, and the re-
cent activity has been beneficial to busi-
ness. While the raw market continues
firm owing to the reports of a Cuban
shortage, those who follow the markets
are not forgetting that the present year
found a heavy increase in the production
of European beets. These are yet to be

taken into consideration. One report
tritelv  remarks, ‘‘speculative move-
ments are queer things.”
Granulated, 4 50
* 4 60
s 433
b ver . - 43
Payis lugp, boxes, 100 LBy
BRed in cartons, . 035
om&'&lhm ?8‘ 520
- 1b. . 530
» 50 540
s s 1 P e savsesse . «» 569
b 9 . oartons,each........... o l1g
Orystal Dhmo%%h Dominoes, 5-1b. cartons, each... .. 2 z'l
ground, i 5
l*n ‘* 50-Ib. bozes . 508
“ " ¥ a 5 85
ro'pud. ...... . 478
. . 49%
. 450
t coffee . 445
§o. yellow . 435
5 T RIS . 43
B8 craouiaced o
3 and yellow may be had at 5e.
above bag prices.

Syrups and Molasses.—The market in
syrups is steadv and is enjoying a rather
brisk trade. Enquiry for molasses is
good and the prospects for higher prices,
based on the Cuban sugar reports, are

still referred to. Business in molasses

is brightening.

Fency Barbadoes molasses, puncheons .031 033
. s . 034 36
- 2 7 ® .038 038

Ohoice Barbadoes molasses, puncheons. .031 033
i " v bar . s 3¢ 036

..03 038

.02 28

vigua . 030
Porwo Rioo... 0 40
Uorn syrupes, bbls .. A 003
3 B Ciiiivie e 0 03}
- U N S 0 034

e e I I RN 5 0. 75 v s cassndossssssain wasd 170

il I e iaa s e smnensnsropsaons dsvas 12

Onazes, 2-15. tins, 2doz. percsse. . ..o..ooovvieinin vans 225
e 5-1b. ‘' - 1doz. s L G SRR R 2 60
* 101b. ** doz. 2 s e & )

ERPI E RE  *T Sisesassssisenee waes 245

Dried Fruits.—In the primary markets
prunes are still higher. With stocks as
low as they apparently are, it is only
to be expected that prunes will continue
to be firmm. The stocks that are now
held are only in particular sizes the
others having been exhausted. leports
state regarding currants that the stocks
held in Greece are hardly sufficient to
meet present requirements. Owing to
the shortage of the grape crop in

France, Grecian currants are being
bought up for wine making purposes.
Evaporated apricots. . 021
Evaporated apples ....... .. kv vea DK 0 154
Tante, due tiliatras, per 1b., not cleaned 0 u7§
.. o % cleaned 9 08
e Patras, perlb. .. 09
» Vustizzes, per 1b 610
L R RS S R 0 n{
Fards . e s a's o 011
Figs, 4 crown 009 Figs, 6crown. .. 011 012
** Berown... 010 011 “ 9crown... 013 014
14
11
104
094
0w
084
S ... 9808}
B I L sosc oavs s a s s nd e Wen S e 11
Raisins—
Choice seeded raisins. ..... .......... ...... 0]
e fancy seeded, 1-1b. pkgs....... 7 69
- loose muscatels, 3-crown, per b 08
» " 4-crown, per 1b, [112Y
Vialaga table raisins, clusters, per box. .. Bv
Valencia, fine off stalk, per 1b...... 07%
» select, perlb........ ek 07%
" 4crown layers, perlb.............. .... 083

Nuts.—The nut market is decidedly
firm. Filberts have been advanced in
price by local houses and Brazils are
reported firmer. The demand is fair for

this season, but trade is for the most
part rather quiet.
in shell—

B ohciisusssnnbenponace sesawd 015 018
012 014
svion G0F

Tarragona Almonds, per 1b 015 018

ts. Grenobles, perib... 0164 €19
s Marbots, per b, 015 014

e Cornes, perlb

ds, ¢-crown sel 2t d pe_l:lb

ooy “ o=l
m bags), standarde per Ib 037 n28
015 017
Peanuts—
American
Corn, roasted .......ccoo...0. O RS R
Corn green...... : walms 007
Diam nd G, roasted... 0 083
Diamond G. green. . . - 0073
B POREEOd. . ..o coonensiisssiavesses 011
Bon Ton, green... 2 010
Spanish, No.1..... 013
Virginis, No. 1. S A e AR T O NIt Ik
Pecans, 3 orown, per Ih : E .017 018
R 5 ois 5 o9 s e 50 ss 6 va vis s o6 50 Hn s B ia e 075
Walnuts—
Bordeaux halves 038
Rrokena...... 032
L N e S R 017

Coffee.—There has been no particular
change to report in local coffee circles.
Regarding the

primary market one

statement says: ‘‘All markets are now
in an unsatisfactory condition. Confi-
dence has been shaken and the markets
will probably remain unsettled until
the valorizarion sales are over in April.
Nevertheless, we cannct get away from
the fact that consuming markets, es-
pecially those of Europe are verv poorly
supplied and require millions of bags
vet from producing countries before the
crop season comes to an end.”’” The ad-
vice irom this scource is to take ad-
vantage of the present depression in
price and buy liberally.
Mochs. ........ 2 030  Santos......... 018 031
Rio, No. 7..... 019  Maraosibo..... 020 035
Mezxican ...... 022 03y

Tea —Reports affirm  higher prices
abroad for Ceylon and India téas. All
colored teas are reported scarce in first
hands. The market continues to show
decided strength in all lines.

Choicest . . 0460 0H

Ohoice .. 08% 0 u
Japans—Fine. 03 ¢

Medium... 025 0138

Good common. . 011 0133

DRDROR oo cons 019 o011

Oeylon— Brokeu Orange Pekoe. s 031 04

POKOBE - Soivassansys s ismsne e 020 o2

Pekoe Souchongs.............. on [ B ]

[udia—Pekoe Souchongs ................ 019 o003

OCeylon greens— Young Hysons. ook 025

WO s sv0 6 " 025

Gunpowders ... .. .019 033

Ohina greeus— Pingsuey gunpowder, lowgrade. 014 018

o 18 pealeaf.. 0 20 030

i g pinhesd. 0 0 50

tice and Tapiloca.—Business is limit-
ed, demand being not much above the
normal. Thare are some indications of
an increased trade due to the Lenten
season but they are not well defined.

Rice, grade B, bags, 350 pounas. ... Sy
o e g e © 310
T “w ' ggl et s
o b pockets 25 pounds. . . 32
ik e 4 pockets, 12} pounds. . 3%
** grade c.c., 250 pounds...... 3w
- s §O0-7 2ET e . 300
o s I . 300
- s [;ockeu. 25 pounds. .. 510
-~ " nockets, 123 pounds................ 3128

Tapioca, medium pearl . 008§ 007

Beans and Peas.—There is a fair de-
mand for both beans and peas. The
market is reported quite steady.

Ontario prim¢ pes beaus, bushel............ e e
Pond, bolling, DA . i i acissincsvan. sospunsises ok 18

CANNED GOODS

Toronto.—Trade is about normal,
with a slight increase reported in can-
ned salmon during the past week. This
was due, no doubt, to the Lenten de-
mand for this article. It is pointed out
by one dealer that tomatoes at $1.50 a
dozen have about reached their limit, as
they can be brought in from the United
States markets and sold at that figure.
Gallon apples continue high, being quot-
ed at $3.50 to $3.60 per dozen.

VEGETABLES Per dos

Group B Group A
Asparagus tips, 2's. talls . 263 12
Beans, f‘-n]«leg Wax, :ﬂ'u

“ o 24 137
= Refugee or Valentine (Green) 3's. 0 §7
1‘ Ref}'xgee Mld&eu :: ..............

Beets, sliced, blood red, 2's
‘“ whole, blood red, %
“  aliced, blood red, 88................ 1
“  whole, blood red, b
“*  whole, Rosebud, 28 ........c000vvee
“ “ " 3s AT
Oabbage. 38............. = "lt
Carrots, 2's. 097
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THE CANADIAN GROCER
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L ' ; SRAs U e thi future prices depend a great =4 placed on sale :\(di\ tone. The de- stll prev
| ¢ { s and utur : > Y . IVEC . >
i ! Shd i —~ |x c¢h one is forced “;1”1“:\1: WER § Jet mlli\ ]t';]n‘r)‘r;:mlmut and prices Almonas, For
of 1 i wss  deal o is upon the attitude mand was gooc I o .
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; E 3 font which muist bs absorbed i sales the ("“‘I't,i.e,f.'ér;n was shown as
) ; e wrinkled, dozer 192 9 ut some impre =
; }' fred, Az 40 Extra granulated, "“'{" i A caew B b = onth advanced. The market ab
" . $3.00 100 20 ib. bags a2 4 40 the mo AR »ase and some
; i ¥ K 160 Imperisl grannlated ............... ... . 445 sorbed the quantity with ease I
i Pieams. 4 145 Reaver granulated 420 et ices was recorded, esp Mo
' Cor z aric and Quebe . gy Sk advance in pr » evaps
f i sy : j i \'l'm;:*"h;-’“’” ' y] ol g i ally upon the lower grades. dha plies are
3 § Biraw 5 cente above bag pric S : quanti
! Ranyicrrie. 12,4 18 e e M e melatats geiviit wholesale
Ponches, 3 & * 50-1b. boxe : i readily a fowing
! Peach 180 “  951b. boxes ofiered were : - “Althoueh growing i
! Pears, 2 i~ dered, bris B s yrices,”” while China reports: ‘‘Al as Evaporaved |
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\ Plume, Green g : ~ “ 1b. boxes d o sine being done, 4
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2 - o A - 18 ROl Dlainds.. seseninsenes '8& and certain grades are now ; Trade col
4 ;2;‘ Y o, :::UHb - Eysfney . 580 limited supply.” lues ! beans,
.“ & - 7 Crim 2
: ' 140 ' ¢ ?Ml‘. Molasses.—A hrlsk trade By this it mayv be assumerr[li that value o
' :7 3 31 S and Molasses.—/ ising upwa
| 160 SYEUp - and retailers are are gradually ri 5 E
ij) | ? 31s . continues ”j is-l:llill)1\];1< line. Some firms Cofiee. —Maricaibo and ('au::r:gll'ohoﬁ?lfd : MA|
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THE

est grades are unchanged, although they
are firm in sympathy with the advance
in lower grades. At the present Mexi-
can cofiee is particularly strong, as a
result no doubt of the revolution in
that country, but to what extent values

will be aflected is a question. Trade
continues at about the same volume.

Kio,roasted..... 0 18 V20 Mocha, roasted. U 20 0 2s
Green Rio...... 01 U018 0 33
pantos, roasted. 0 2) 022 025
Maricaibo, ** 023 03¢ 024
Bogotas.. .023 025 022

Spices.—Trade in spices seems to be
keeping up well for this time of the
year and dealers are well satisfied with
business. Bulk mace has been advanced
5 cents per pound, and is now quoted at
80 cents, with some firms quoting as
high as &5 cents in small quantities.
Mace at the present time is about
twice the quotations of a year ago.
Cloves are firm.

< = A g L4 an

- SR
5 S8 - a |
Allspice 014 015 017 075 o080
Cinuamon. . 044 02 o0y Ow 0w
02 [ U 26 Uw 09y
0z 02 vz U w 0w
0% U vz 0w
cees 035
023 024 ULz 080 080
'R-¥] 27
. U 190 aw
. 015 u1i1e 01/ 075 VW
Pepper, woite. 024 025 Vg 1w 110
Pasiryspice .. 023 [T U %6 usu Uw
Pickliug spice. . "R &) U le 018 V6 07
Turweric. ... Wap —eiar vis
Musiard seed, per 1b. in bulk.. > amiin s 012
Celery seed, per |b. in bulk n

Rice arnd Tapioca.—A normal trade is
passing in rice at unchanged prices.
There are no new leatures in the tapioca
or sago market with little business be-
ing done in these lines.

siandard B, from wills, 500 lbs. or over, f.0.b.

BRORMBONL 555 vosiics Sasinndo sasbvess —sbv 5w i BIPR 300
Per Ib. Sago, medimm
Rice, stand B.. 0 U3§ v 3} LIOWIL ... .. 0 06§ 0 06
haugoon.... .. Ousg Vug Tapiocs—
Valnue. . Uudg U uog Bulict, double
Jupsu .0y v GOBY < iivie v Anes 008
Juva ..., .00 V7 Mewium pearl. 0 U54 0 u8
Caroliua ...... O 011, 5

Nuts.—Trade in nuts is not brisk but
1S reported normal for this time of the
year. Prices In general remain steady,
with the scarcity of stocks of Brazils
still prevailing.

Almonas, Formigouts. ........ovv covvnninnn voes v 1b 015§
44 SRR, . 4 s 505 < a5 suvnsbnnavnse s5is o 016
" shelled. . .. 036 038
Walnuts, Grenoule. 3 ... 0154 016
2 Bordeaux. Son vaemnesane s B 014
: Marbots. . VIR 016
¢ 040
24 013
0 120
AU 17

40124

Evaporated Apples. — Stocks of

‘evaps’’ are about cleaned out, and sup-
plies are confined to the holdings of the
wholesalers, who report that stocks are
growing small.
Evaporawea apples...................... 012 012
1iearns.-13¢an prices continue steady,
with no new features to the market.
Trade continues about the same.

Erim: Donnt DRC BRI, 5. o ovsiivicrsoersssseses 180 2w
Hand picked besns, per bushel.................. 205 315

MANITOBA MARKETS

Pointers—

Sugar—Advanced.

Syrup—Continues moderate.
Cofiee—Advanced.

Whole Peas—Very scarce.
Peaches—Advanced.

Winnipeg, March 16.—There is an ac-
tive movement in the general line of
:roceries at the present time owing
‘hiefly to the fact that traffic is good

CANADIAN

and dealers are replenishing their de-
pleted stocks The continued reports of
expected advances in many lines has in-
creased the ordering and such lines as
are advancing are quite scarce in the
jobbers’ hands.

Importers are turning their attention
to the Western field and stocks in Gop
centres have been reserved for Wesiern
territory. Merchants everywhere are in
splendid buying condition as they had a
satisfactory turnover, and travelers re-
port very bright prospects everywhere

Sugar.—We quote the advanced price
of a few days ago in the following list
Local dealers are oi the opinion that the
advances in the past are temporary, al-
though the following figures mayv be held
for some time. There was a brisk de-
mand for sugar as soon as traunsport-
ation opened wup, and now dealers are
pretty well stocked and the movement is
light.

Moupreal and B.0U. grapuwlated, i bois. .. 5 ud
it i 1 sBCks 5w

* yellow, in bbus...... 4 00

.2 Tl ssuKs. 40
Iolpg sugar, in bbis ... =
5 A DUXES. . ..., PR > SRR
X0 ‘' i swal yusutlities. b 2
Powdered sugar, 1u Luls ..... 2 Jo
= £ 88 DUROO s sesovs.sne 5 55

a 'l swsl quanuues. . ) Yu
Lump, hard, in bbus. ... ) 83
2 "l g-bUs. . ) 9D

iz LT T R R S S SRR 5 83

Dried Fruits.—The feature ol the dried
fruit market is the continued scarcity ol
prunes and the advance in peaches. The
stock of prunes in the city 1s very lunit-
cd although merchants are fairly well
stocked lor the present. Peaches are
quoted at about 16ic. which i1s a high
figure. Dates are somewhat weak, but
advances are expected shortly on all new
imports.

Syrup.—There is nothing new to report
in the syrup market. The trade is only
moderate  and the prices unchauged
Competition in the syrup markel has
had the tendency to cut prices. 2's
$1.98, 5’s $2.33, 10’s $2.21, 20’s $2.22.

Coliec.—We quote an advance in coiiee
The primary price has been high for
some time and the advance was not un-
expected.

Cottee, standard Rio. 015 Cotlee, choice. . 016

Cottes, eatra choice. 0 17
Beans and Peas.—There is a good de-
mand at the present time ior beans, al-
though there has been a reduction made
in the price. These two corditions scem
to be consistent, but the reduction is
due to recent reports ol heavy stocks iu
the east and a siackness in the demand
in the east. The outlet was the west
where a good demand prevailed. Whole
peas are very scarce in the west and
wholesalers have trouble securing stocks,
and they are paying as high as §$2.30.
The quotations to the trade to-day for
whole peas is $2.35 per bushel. Split
peas are moving well.

Beans, 3-1b. picker, per bushel..... . i 210
Hand picked, per bushel..........oooiviinvien Lon 220
Peas, split, 100]bs........ : 285

Tapioca and Sago.—The cereal market
is rather quiet. Tapioca 1is quite un-
changed both in price and demand, while
sago is advanced %c. Barley is moving
well, and prices are held very firm at
the following figures.

PR CRROR DREAD. . oo oo aineeesaeses sune 0 06} v U
Sago.perib........ ... ... 005 006
Pearl barley, 98 Ib. rack. 4 355
RSN BRI SR .- .oy s5ocmvnn ovesansnes soss 255

Cream of Tartar.—The recent advance
of 2¢ per 1b. is held firmly at the pre-
sent time. The majority of stock is
moving in 25 1b. pails, the price being
314c per pound.
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NEW BRUNSWICK.

St. John, N.B., March 15.—The mar-
kets have been rather quiet this week,
no changes ol any inportance 1
corded. The sugar market she
of strength which it is th
mean higher prices in the near
A quantity of Barbadoes su

r is being
ofiered at 34 cents per pound in original
barrels. New lancy Barbadoes molasses
is now quoted at 27 and 28 cents per
gallon and it is expected that as the

prices on the 1l are very firm there
will be no lower prices this

With the advent of warmer
the jobbers are pushing ti
and samples are now be
Never in the history of

son.

weather
le of seeds
sent  out.
sced busi-

ness, the dealers say, has t tv been
as scarce and high as it is this season
Since the opening ol the 1market in

January there has been a strong advance
and quotat 5 now are 315 to $15.75
lor standurd grades.

INFORMATION FOR BUYERS.

Supplied to the Trade by Sellers.

Fussell & Co., London kng., desire to
draw the particular attention of dealers
to the new line adverti in The Grocer

viz., Fusseil's  Genuine Thick Rich
Cream, which is better than *‘Devon-
shire Cream.” To some perhaps the
term ‘‘Devoushire Cream’ couveys noth-
ing, but to those who have ever been
in the west of [ l. or for that
matter any part oi Lugland, ‘*Devon-
shire Cream’ conveys a great deal: It
1S 4. very thick crear makes a
most excellent comp u y 1lresh,
stewed, bottied or t ruits. Hither-
to, except where one could get one’s

own Iresh thick (
be satistied with
viously known as 3
the Canadian laws prolibit the latter

had to

(pre-

title now) Fussell & Co-; datds, - of
London, England, and of Norway, the
well-kpown countractors to the British

Goveriment, have recently wutroduced
into Canada their celebrated “*Golden
Butterfly’” brand of -Thick Rich Cream,
which they justly describe as “‘hetter
than Devonshire Cream.”” 1t is skimmed
irom the milk of cows grazing ou the
renowned high Norwegian pastures, and
the article 1s itsell untouched by hand
throughout all its processes It is
packed in convenient kev-opening tins,
which bei sterilized. keep
the contents good for any length of time
unopeied in any climate. This article
has never previously been put before the
(Canadian public, and is one that once
used will be always used. Anyhow, re-
tail dealers welcome its advent. If any
dealer has difliculty in procuring the
Cream, he may apply to any agent of
Fussell & Co. in Canaga.

T completely

F. W. Fearman & 'Co., Hamilton, have
appointed Wm. H. Dunn, Montreal, as
their selling representative.

The Johnson Richardson Ca: regret
that they are unable to show more
clearly in their ad. this week, the highly
artistic rosewood cabinet which now
forms a part of the store equipment of
many retailers throughout the country.
Merchants who are not as yet acquaint-
ed with Dyola should certainly look
into this matter.
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JAPAN TEAS

Per 1b. Per 1b. 1
100 ! chests Early May picked Japan Tea, extra good style and cup quality at 18c. Reg. price 20c. a
! Dt chenls BDOD Japal Tl . ...l o ccisiis st s s e e at 17lc. * g 19c.

CEYLON BLACK and GRERRE BRS . . . . oo oo somossctussossnsmsesssssson

KT

These prices are much less than present cost of importation We will gladly submit samples upon application.

ROBERT SIMPSON @ CO. ™ WHOLESALE GROCERY SPECIALISTS

Cor. Gore and Hughson Streets - PHONES Nos 3541 and 3444 - HAMILTON, ONTARIO

of

to

!

v U m 4 an
COOK’S f?:' Tég&{qgﬁ b .

: (1 This book, written by a practical tea man, contains
: information which will be of great value to every grocer.
: There are ten chapters, one being devoted to each of the

following subjects :—

" The Tea Gardens of the World'
B ak ] ng P (0] Wder Tea /rf:n S:edelo Leaf

Tea from Leaf to Cup

: The Tea Marts of the Orient
The only Cream of Tartar Powder How t:aTe:;";eZs o f—
selling at a moderate price. e 1o T Fhei
Is it Wise to Place an Importation Order?
: | Order irom your Jobber and Bu:lk versus Package Teas :
How to Establish a Tea Trade
“' DO IT NOW i
(275 pages) (24 full-page lllustrations)
iy ! Sent to any address on receipt of $2.00.
: W. D. McLAREN, Ltd.

! Baking Powder Specialists MacXean Publishing Company =

(Technical Book Department)

MONTREAL

143-149 Unliversity Ave., TORONTO

Cream Custard

The Cream of All Custards

There 1s no finer Custard on the market, and you are handling no article that will give your
customers more pleasurable satisfaction. We will prove this to you by posting you a sample
packet free on receipt of request addressed to

FOSTER CLARHK Ltd., Maidstone, England.

Agents for Ontario THE HARRY HORNE CO., 309-311 King Street West, Toronto
Valuable Buying Agencies waiting for Progressive Brokers in each of the Provinces of Canada
Address: FOSTER CLARK LTD Maidstone, England
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More profit per pound—

and more pounds

Sales of the 40c. grade of Red Rose Tea increased
34} per cent. in Ontario in 1910 over 1909.

Are you getting your share of the enormous increase in the sale
of better teas, or are you leaving that choice and increasing business
to some bright competitor while you try to push the 2sc. stuff?

Why not start to-day determined to sell good tea? It means more
and bettersatisfied customers; more profit per pound, and more
pounds. If youtry the joc. grade of Red Rose in your home, you
will know why

Red Rose Tea

T. H. Estabrooks

Toronto, Winnipeg, St. John, N.B,

“is good tea.”

Those Who Wish to Rent or Hire

stores or departments, sell or buy businesses or stocks, place or acquire
accounts, obtain competent help, connect with satisfactory positions or
secure aid in starting new enterprises, should not fail to use the \Want

advertisement Page of THE CANADIAN GROCER.
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THE CANADIAN GROCER

Manufacturers, Manufacturers’ Agents,

BroKers, Etc.

BRITISH COLUMBIA DIRECTORY

W. A. JAMESON
COFFEE CO. ol

Importers and Roasters of High Grade Condensed Ad

Coffees.
Manufacturers and Proprietors of IN

““Feather-Light" Brand Baking Powder

We also carry a full line of TEAS,
SPICES, etc.

Mail orders promptly attended to.

|
|
|

Canadian Grocer

Cor. Langley and Broughton Sts.
VICTORIA, B.C.

‘“We will never be buried
with the unknown dead---
we ADVERTISE. There’s
the whole thing in a nutshell
---we ADVERTISE; and,
therefore, we CANNOT be
unknown.”’

i VICTORIA
, .| FRUIT GROWERS' ASSOCIATION
The largest kers and shippers of first-

class Fruits of all kinds in British Columbia.

The Condensed Ads. In this
Paper will bring good results

OFFICE AND WAREHOUSES
{ COR, WHARF AND YATES STS. - VICTORIA

Branch st 140 Water Btreet, Vancouver.

McLFOD & CLARKSON

Manufacturers’ Agents and Wholesale, Commission
Agents

144 WATER ST., VANCOUVER, B.C.

Can give strict attention to a few lirst-class Gre-
cery Agencies. Highest References.

GROGERS of NORTHERN ONTARIO

Why let Freight Rates eat up your legitimate
profits? Our customers all agree they can save
the above percentage by avoiding unnecessary
freights! WHY NOT YOU?

UTILITY

A Strong Combination:

CLEANLINESS

ATTRACTIVENESS

A “Walker Bin’’ Outfit is a ‘“‘Necessity’”’ to the

Get in touch with us to-day; trade with us
to YOUR advantage.

Our goods are at your door and our prices
are righy,

REPRESENTATIVES:—

THE YOUNG COMPANY, Limited
NORTH BAY - .and - SIIDI_UIY

Mositobs: Watses & Truesdale, 'iulm Hen.
Saskatchewsn and Alberts: J.C. Stok:

Moatresl; W. S, Silcock 33 8t. Nicholes ’uul

Modern Grocery

Write for Illustrated Catalogue
‘“ Modern Grocery Fixtures.”

Walker Bin Store Fixture Co.

LIMITED

Berlm, Ontario
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OF IMPORTANGE TO RETAILERS

We beg to draw your attention to the fact that

“PRIDE OF CANADA”
Maple Syrup and Maple Sugar

has stood innumerable Government tests and
>
not one sample has ever been found adulterated.

WHY ?

1. Our brands are made in the maple groves right where the sap runms
from the trees.

2. Our sap is supplied by members of our Association, composed of farmers
owning maple groves in the famous Eastern Townships, the finest maple
district in Canada.

3. Each member has a personal interest in our packing absolutely pure
maple products.

4. We have a reputation to maintain and therefore must discountenance
adulteration.

When you carry our lines only and push them
your customers see that you are interested in
quality goods only.

A Good Reputation Means
a Lot to You.

The Maple Tree Producers’ Association

WATERLOO, QUEBEC LIMITED

Montreal Office: 58 Wellington St. Toronto Office: 512 Dundas St.

43
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Price of Cheese,

Provisions, Eggs,
Now and Year Ago I,u\.\. $9.25 to $10.00.

J I.'."_'sl j‘l;l'l;l_\' -:nlnllwr zllujl[rmn‘»nl ot ll The GRAY, YOUNG & SPARLING CO., Limited
'\\ hile echoine throush " [ T ! e wheh 148 wen rea _\ reduecd,
and . Jdt of the ‘ kas ‘ ‘l.’ s 4t _‘ ll._‘lly and compares as 1¢n|1:\\~i s‘Lr
and hreadth of the land, goes *the ligh A your ago.  Now MANUFACTURERS
s g, ey, 1L 15 1nteresing 1o New laid e 31 24 Granted the highest awards in competi-
compare the price of pork produets ob- St Wi ot i o8 16 tion with other makes,
e oW Wit he anoti ne r o orage egz . .. -0
Tt . s IROLE i '“l!“‘ Cheese is %5 1o 1 cent higher than a WINGHAM SEVARLANED vy
ar ag I'his 1s at least one line 4 . . e
where the change in price has been bepe- Ye3F 880, Some lines  of lmulln) are
ficial 1o consumers, and the dealer witl cheaper and others dearer while honey
y Wi ~ shows praetically no change. The com-
his argument bhehind him should be able : : -
& Siinlte sales ‘aastie. Piods: o i parison in butter is as follows:
4 i casier. rices ruling now \ N
a vea o0 aAre § " - . year ago NOow
and year azo are as follows: el G 29 98 CAR LOTS OR LESS. Prompt shipments
Pound Pound “. ! = id e -,“ ._,,—) Write us for prices. Phone order our expense
reamer SOllds PR . - -t
A year ago. Now . i 24 53 TORONTO SALT WORKS
Long elear | ! S 14y 1114 gt el = TORONTO, ONT Gro. J. CLIFY, MANAGER
o ")" oo ]\1: lh/: Dairy prints ....... 22 20
moked breaki’t baeo 81/, " 3 ; 5 9
Roll bacon 141/, 13 I“,'" butter .......... - ! . CRANK WRINGING MOP
Uikt ; t72 E I'hese are statisties which might be e A
a2 ams . ]'_’ 15 turned 1o futare profit by a zood live N >
Large LS l,;](/;,_ 14 oy
Shonlder hams 1314 12
Backs—plain 1814, 1815
Backs —peameal 19 19 Mr. C. T Hicks, the Paisley streel Size A., Domestic, retails 60c.
Card aile 161 193 grocer, Guelph, has several attractive Sise C.," Hotel, relsils 75c.
| : : s =74 delivery outfits for which he has taken
_El, sOIpoRng l:"A ’"1» a number of prizes " o
: Powa M I e, ©. LANDRY WRINGING
bus, 1t will he seen that Wi II.II’ 5
bought a pound of each of aliovea JOBBER Mop

articles a vear ago, it would have STE. FLAVIE STATION

present,

amounted to .‘}_.",!}ll_ while

"‘]'”“" zoods may be purchased for | groceries, Flour, Grain, Provisions, Etc.

amounted

I'he reduetion has

at

THE CANADIAN GROCER

to about 915 per ¢ent.  Lave hogs, which Mr. Geo. Williams, Guelph, is planning
a vear azo ranged from $9.00 to $9.15, extensive improvements in his store on
R quoted at $6.90, while dressed Windham street. He has just completed

: - 29 years in business in this city.
hogs whieh bronght $12.25 last year are yvears in busin y

Made by
TARBOX
Bros
Toronto.

THE TARBOX BRAND

Making specialty of wholesale in

; Bovril will bear out our every claim to the
consumer,
: ‘ Write us for a prepaid parcel

SAVINGS and GAINS for EVERYONE

foods. Itis a genuine tissue builder and be-
! cause of its purity, strength and reliability
i holds its premier position.

of attractive window cards.

BOVRIL, LIMITED

27 St. Peter Street

with BOVRIL

THE DEALER never finds Bovril “going bad.” It will keep in
all weathers, in all climates. As an article of stock it pays him,
because he can make no loss.

THE CONSUMER gets only the strength of beef without bones
and scraps to throw away.

BOVRIL HELPS THE
DIGESTION OF other

- MONTREAL

44

gro
We

exp
fina

We
We

Alb
the

Del

order
more
means
their
accept

Made




s planning
store on
completed
ty.

‘UI“‘

TS '
competi-
D 1877

———

ALT|

shipments
)jur expense

RKS

r, MANAGER

L; Made by
p TARBOX
Bros
Toronto.

E

'p in
him,

ones

THE CANADIAN GROCER

2

'A Phenomenal Development!

DO you realize that almost every week witnesses the birth of a new town in
Western Canada, and still the people are pouring in? How about the
grocery lines you make and ship? Are they being pushed adequately out West?
We can help you to greater profit in this exceptional market because we have the
experience, sound commercial knowledge, insight into Western conditions and
financial standing that make for success.

We maintain large track warehouses at the five leading distributing points in
Western Canada, and are thoroughly acquainted with the Western wholesale trade.

We make daily calls on every jobbing house in Manitoba, Saskatchewan and
Alberta. This ensures every product we handle being kept prominently before
the wholesale trade in a wholly effective way that no other house can offer.

Write us for full details mentioning what you have to ship.

NICHOLSON & BAI , Wholesalea(ll‘:n;:ij::: Merchants

HEAD OFFICE, - - WINNIPEG, MAN.
WINNIPEG REGINA SASKATOON EDMONTON CALGARY

' When dealing with standard lines that
®

Delivering the Dozen

are always in demand, a little persuasion

will often sell 12 articles instead of one.
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“£.D.5.” Brand Jams and Jellies

The Standard of Purity in Fruit Preserves.

- T i
T Py s %
i g

, find a regular place on the grocery
order of every family who has once tried them, and it costs you no
more to deliver a dozen at a time than one. Get wise to this simple
means of moving stock more rapidly! In the case of “E.D.S.” goods
their purity and flavor are such as to guarantee the “repeats,” and the
acceptance of your suggestion will surely result in bigger sales! Try it.

% E.D. Smith, wisons, Gat

Agents:—N. A HILL, TORONTO; W. H. DUNN, MONTREAL; MASON & HICKEY, WINNIPEG;
R. B. COLWELL, HALIFAX, N. S.; J. GIBBS, HAMILTON




rerpsa—ver—————

:
{

THE CANADIAN GROCER

“Simply Delicious”
Is the opinion expressed by the

Epicurean Critic who has
tasted

GUNNS MAPLE LEAF
Breakfast Bacon

Made under Government inspection
in

THE HOUSE OF QUALITY

GUNNS Limited

Pork and Beef Packers,

West Toronto, 22 Ontario

REINDEE, I

{ >’ |

'For Grocers and Clerks!

Have you told your customers—

That Jersey Cream is wholesome, fine-flavored, rich and
always uniform in quality —always reliable ;

That, being sterilized, Jersey Cream is absolutely free .
from the germ life common to raw milk, and is a .

nourishing food for children:

raw milk for all culinary purposes 7
Tell vaur ~astamers thess facte. We'll tell you other facts
Sburuy «boul Reindeer Condensed Milk, Reindeer Coffee and
Reindeer Cocoa.

That, being unsweetened, Jersey Cream is superior to
LY

TRURC-CONDENSED
=5l MILIC-COLIMITED

it FACTORIES J§i
TRURO'N S.
HUNIINGDONRG

-L-A-R-D-

There is always a good demand
for lard during the Lenten Season. Prices
to-day are very reasonable and we think
the market is now as low as it will go.

We will be glad to quote you prices
for the finest pure lard in

350 1b. tierces in wood

w ‘“ tubs “ ‘“

20 ““ pails * ‘“ ortins
“

lo “ ‘“ ““ (1 (1]
5 ‘“ ‘“ ‘“ tins

3 ‘““ ‘“ ot (1]

21b. and 1 lb. cartons

F. W. Fearman Co.
HAMILTON P

Breakfast Bacon

That mild, sweet, crisp bacon you are looking
for to give your customers satisfaction and
build up a steady trade

"Ryan’s Hams

ARE ALWAYS RELIABLE.

WE WANT YOUR REGULAR SHIPMENTS OF

Butter,Eggs, Pouliry

AND ALL KINDS OF FARM PRODUCE.

THE WM. RYAN, LIMITED

Pork Packers and Wholesale Produce Merchants

70-72 Front St. East
TORONTO

Packing Houses
FERGUS
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THE CANADIAN GROCER

Egg Prices Fall Under Heavy Arrivals

Mild Weather Has Induced Larger Supplies and Quotations
are Lower—Butter is Firm and Shipments are not Large —
Montreal Provision Prices are Down—Market is Unsettled —

Cheese Quiet but Firm.

The Lenten season seems to be having
its effect on the provision trade and the
amount of business passing is not as
large as desirable. It is somewhat be-
tween seasons just now, most lumber
camps having broken up, while the
spring trade has not yet gathered head-
way. Raiflway construction camps have
caused an increase in trade in some cen-
tres while at others many orders are be-
ing received from the mining camps of
the north. However, prospects for trade
this spring are bright and dealers are
looking forward to a good season’s busi-

The provision market still seems to be
in an unsettled condition. While Toron-
to prices have been maintained, the
market in Montreal has shown a number
of slumps. Prices of live and dressed
hogs have been dropping and this added
to accumulation of spot stocks has caus-
ed the weakness. In the United States
hog arrivals have not been quite as large
as expected and prices are steady, but
the future of the market is uncertain.
In England, provision prices remain

. steady.

Butter continues firm and in some cen-
tres advances in price have taken place.
There has been a good demand especial-
ly for the higher grades with quite a
quantity of inferior being ofiered. The
arrivals of late have been short both in
dairy and creamery.

It was pointed out in our last issue
that if milder weather continued there
would be an increase in egg receipts
which would have an effect on prices.
This increase has materialized and prices
have been reduced. The demand has been
good but stocks seem to be increasing
and if the weather continues fine, it is
expected that prices will go still lower.
It is pointed out, however, that the
breaking up of the roads in the country
may interfere somewhat with the de-
livery.

Although the trade in cheese is quiet,
prices remain firm. Poultry is not
brisk but there is a feeling that the
market will soon show some improve-
ment. Some shipments of storage poul-
ry from Ontario to Nova Scotia have
heen made.

MONTREAL.

Provisions.—The market has shown a
number of slumps again, the change be-
ing recorded at the very close of last
week. Of late the price in live and
dressed hogs has been dropping and this
added to the accumulation of all lines
of pickled and smoked meats on spot is
accountable for the weakness that has
prevailed. The demand for barrelled
pork is lighter than usual and decided
decreases have been made in this mar-
ket. Pure lard is on the reduced list
and hams and bacon are also down. At
the reduced prices of the latter an im-
provement has been reported in the
amount ol business passing and not a
few orders have heen closed for Easter
demand. The season is one of the influ-
ences on the market and it will be a few
weeks before that cause is removed. In
the meantime the trade are wondering

whether to buy or wait for further re-
ductions.

" Boxes, 50 lbs. Ib. on
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Butter.—The market is firmer, al-

along well defined lines, and is without
any special feature.

W
gt g

Olover, bulk, 30 Ib. tins. ..
Buckwheat 00mb........ccooiviiiiiiiiiiiiiienns sane

TORONTO.

Provisions.—Although trade in provis-
ions is a little quiet at present, allow-
ance has to be made for the fact that
the Lenten season switches trade from
this line to a certain extent. Dealers
are looking forward to a good season, as
prospeects appear to be bright. Live hog
prices show little change from a week
ago, but dressed hogs are now quoted
at $9.00 per ewt. Provisions on the
whole appear to be steady, with the ex-
ception of smoked meats, which show a
slightly easier feeling. Smoked break-
fast bacon is now quoted at 16 to 1714
cents per lb.

Long clear bacon, IDecccossesonsosciorencsee 011 011
8moked oo peeib. o0le eu!
Roll bacon, per ib '8&‘8}?
Sams, per Ib 1015 018
sy ol o3
5
e chreeml R e i o8l
Fresh shoulderbams.............ovvvviiiiiiiens ouen 013
Shoulder butts ..... .04 015
Backs, plain, perld ..018,019
‘“ peamesl.......... .. 019 0%
Heavy mess por .31 2300
gy Rine
“"" tubs R u \“ﬁ
* compounds, per | loi.ll
Live . countty pointa 6 %0
Live homs, 10N, ... 05 710
50 900

though prices

show no further chance.

The supply is reported to be decidedly
limited and with a good demand still
passing. and with no prospects of it
diminishing, the situation becomes more
interesting to those with stocks of but-
ter on hand.

New milk creamery 027 027}
Dairy, .02 03
Freah dairy rolls. ...... oo 038

Eggs.—The receipts of eggs continue
to be liberal and with the increased sup-
plies there is a corresponding reduction
in prices. Demand is good and business
is favorable but stocks seem to keep
increasing. KFrom 23 to 25 cents is the
range now quoted for fresh eggs, and
the tendency is lower. With the break-
ing un of winter and the countrv roads,
the farmers’ marketing is bound to be
hampered, and the receipts of eggs may
show some effect, but it is not expected
to make verr much difference.

New laids
Relects. .
No.1....

...023 02513
023

Cheese.—The position of cheese is firm
and steady but there have heen no chang-
es in the quotations. Stocks are not
very heavy and demand is normal.
Trade, on the whole, is rather quiet.

Poultry.—There is nothing new to re-
port in regard to noultrv. Receints are
not heavy and nrices are normal. The
feeling is, however, that this market
will soon begin to flourish.

Bowl. ..oo0 00500 01t 015 Thicks ...... .... 017 019
Gense ... ....014 015§ Turkeys .... .... 02 021
Chickens .... .. ....

Honey.—Honev is quiet and is likely
to remain so. The trading is limited, is

47

Butter.—The tirm feeling continues in
butter and has resulted in slightly higher
prices in some cases. Farmer’s, separ-
ator and dairy prints have both advane-
ed from one to two cents per pound,
while some firms are asking higher prices
for ereamery also. The arrivals of but-
ter have been none too large, while a
percentage of shipments are lacking in
quality. There has been a good demand,
but for only the higher grades, so that
the firmness is noticeable in this line.
The short arrivals some time ago resulted
in quantities of storage being taken up,
so that it is believed that present stor-
age stocks are not large.

Per 1b.
Fresh 0271 039
.-02 036
.02 035
.031 033
.019 020
.018 019
16 017

Eggs.—With the continuance of the
mild weather, arrivals have been larger,
and this seems to have had a decidedly
bearish effect on prices. There has been
a big rush of eggs to the market, and
prices have declined 2 cents on the dozen,
now being quoted at 21 and 22 cents.
The demand is good, and prices will
probably tend to enhance chis. If the
fine weather continues, dealers look for
a further reduetion and a plentiful sup-
ply for Easter requirements. Storage
eggs are nearly a thing of the past on
this market.

Cheese.—Stocks of cheese are low, and
the market is quite firm, and advances
over present quotations are looked for in




i ————————"

some quarters. Trade in this line is

normal.

New chesse 3015 g&'tmging}zi
i D g

OII:L ..... 0ls 015

Poultry.—The demand for poultry is
not large, but prices remain firm at pres-
ent quotations.

(\sc:dam. drese Geese, dressed.. 015 0 14

spern-asne BB O3 Hens, dressed.. 013 0 14
Ducks, dressed . 0 14 015 Turkeys, dressed 0 20 0 32

Btorage, 2 cents lower

Honey.—Trade in honey is only nor-
mal, with an oceasional briskness in busi-
ness noted by some firms. Prices are

unchanged.

Clover houey, ¢ on
d m 013
“ " 013

*  com 200 350

Buckwhest boney, I1b 0 064 0 07

Michigan Butter
Men Reaching Out

for Sarnia Cream
By F. C. Slater.

The milk and cream industry in the
Sarnia district received an impetus with
the enactment of the American tarifi
law of August 5, 1909, whereby the duty
on cream was reduced to five cents per
gallon.

Prior to this time no cream was ex-
ported irom this district to the Amer-
ican side, but immediately thereaiter
large quantities were gathered in the
boundary territory oif Ontario and ex-
ported to a creamery at Port Huron,
Mich

From the date of the passage oi the
tarifi law to the close oi December, 1909,
23,223 gallons were exported. For the
year ended December 31, 1910, 2,268
gallons were sent to Michigan, .or which
the Dominion f{armer obtained, ou an
average, 70 cents per gallon, aggregat-
ing $122,168. The average test of hutter
fat was 27 cents per pound. It cost the
creamery 3 to 5 cents per pound butter
fat for transportation and duty to bring
the cream to its factory. The Port
Huron creamery plans to largely in-
crease the business for 1911 by putting
two or three cream express cars into
service, whereby the cream can be ga-
thered more quickly and systematically
along the railroads for 70 or 75 miles
from the border, these cars to go out in
the evehing and return loaded in the ear-
ly forenoon of the following day. In ex-
pectation of this increased service, the
farmers of this section have shown their
intention of enlarging their herds. It
has been estimated that the number of
cows milked for this purpose will be
nearly doubled by spring.

THE WEEK’'S TRADE CHANGES.

What is Happening Among the Grocers
Throughout the Dominion.

Ontario.—The grocery and bakery
store of E. C. Armand, Arnprior, Ont.,
was damaged by fire.

Frederick Granger, grocer, Richmond
Hill, Ont., has assigned.

Isaac Bundy has sold his groeery store
at Tillsonburg to H. Fell

George Lamotte, grocer, Strathroy,
Ont., has sold to J. E. Redlow.

THE CANADIAN GROCER

W. W. Ames, Olinda, -Ont., has sold
his general store to J. H. Clark. :

Martin Cochenour & Co., general mer-
chants, Newmarket, Ont., assigned.

P. R. Eliott, general merchant, Com-
ber, Ont., has sold to G. R. Dodgson.

F. R. Hare, grocer, St. Catharines,
Ont., has sold to Bentham & Bradley.

Philip St. Arnaud, grocer, Viectoria
Harbor, Ont., has sold to M. E. Asselin.

A. E. Mauning, grocer and butecher,
Toronto, has sold to Robt. Hawkisston.

J. H. Simard, general merchant, Ste.
Anne Des Plaines, Que., has assigned.

C. 0. Gervais & Bro., grocery store,
St. Johns, Que., was damaged by fire.

Quebec.—1.. Dumais & Co., general
merchants, Matane, Que., have assigned.

J. W. Plante, general merchant, St.
Guillaume D’Upton, Que., has sold to
J. C. Manseau.

The general store of the estate of
Aylmer Place, Millington, Que., has
been sold to W. R. Ball.

Maritime Provinces. — Duncan Car-
michael, general merchant, Whyeocomah,
N. 8., deceased.

D. S. Betz, St. Johns, N. B., suceeeded
by F. H. MeNair.

C. L. Syphers has purchased a general
store at Blackville, N. B.

Thomas Robinson, general merchant,
Harvey, N. B., deceased.

Western Canada.—The weneral store
of Knight & MeDonald, Basswood, Man.,
was destroyed by fire.

W. H. Tucker has opened a grocery
store in Winnipeg.

Sterling B. Verza is opening a grocery
store at Regina, Sask.

Krocker, Friesen & Co., general mer-
chants, Herbert, Sask., have been sue-
ceeded by Krocker & Co.

Wm. Mahoney, grocer, Winnipeg, has
sold to Stewart & Schwalm.

C. A. Maddin, general merchant, Beau-
sejour, Man., succeeded by Madden &

Son.

Huscroft Bros. have opened a grocery
store at Creston, B. C.

Wm. Fleming, grocer, Vaneouver, B.C.
has sold to J. Gavin.

T. R. Spears, grocer, Vaneouver, B. C.
has sold to T. M. Pease.

H. B. Margenson, grocer, Vancouver,
B. C., is discontinuing business.

A. R. Bell, Evesham, Sask., has sold
his general store to Jos. Wyman.

Husband & Beaucamp, grocers, Prinee
Rupert, B. C.,, have assigned.

Porter Bros., general store at Broad
view, Sask., was destroyed by fire.

W. Kilkenny, general merchant,
Broomhill, Sask., has sold to G. H.
Knight.
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RICE-KNIGHT

LIGHTING SYSTEM
Mr. Grocer—

If you could make your store more
attractive, cheerful and inviting
with a pure white light of intense
brilliancy, that would display your
stock to better advantage and
would suggest to your clerks to
keep your stock neat and clean—
that would make your store as
bright as day and cost you less
than you pay at present for a poor-
ly lighted store—wouldn’t it pay
you to investigate such a light?

The R-K System of Lighting costs
less than gas or electricity, is easy
to operate, requires little attention
and is permitted by all insurance
companies. It is used and recom-
mended by thousands of Canadian
merchants. Let us tell you more
about it—Write to-day for Booklet
“M"—a postal brings it—it's free.

RICE-KNIGHT, LIMITED
TORONTO, CANADA

Special Agents: . E. CLSON & SON, Montreal.

s e vt EPPS’S COCOA
Strength in Every Cup of

The favorite with young and old. Delicious, fragrant, ‘‘ Epps’s’’ contains

the maximum of nourishment in Cocoa. ‘‘Epps’s’’ stands for excellence

EPPS’'S MILK CHOCOLATE

of unsurpassed quality at a popular price, will be your favorite.

Manitoba: BUCHANAN & GORDON, Winnipeg

g Increase Your Salesand
Profits on Vegetables

q] You can do both with our Vegetable

Display Stand, because it not only re-
duces spoilage of vegetables and green
truck, but makes them look so attractive they
almost sell themselves. When writing to us
state whether you have a city water supply.

SLee GALESBURG CORNICE WORKS
93 Cox Street, Galesburg, Illinois
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GILLETTSewwes LY E

CAUTION.

Put a strong glass on the label and examine it ciosely every time.
Always look for the name *“Gillett’s.”

Like all good articles, which are extensively advertised, Gillett's Lye
is frequently and very closely imitated. In some instances the imitators
have actually copied directions and other printed matter from our
label word for word. Be wise, and refuse to purchase imitation
articles for they are never satisfactory.

Insist On Getting Gillett’s Lye

and decline to accept anything that looks to be an imitation or
that is represented to be ‘‘just as good”
PGE‘RLF‘: quIss o or ‘‘better,” or ‘‘the same thing.” In our
T oE -° experience of over fifty years in business
we have never known of an imitation
article that has been a success, for imita-
tors are not reliable people. At the best
the ‘‘just as good” kinds are only trashy
imitations, so decline them with thanks
every time.

E.W.GILLETT COMPANY LIMITED

WINNIPEG. TORONTO, ONT. MONTREAL.

There is no Profit in Keeping Books

Handling accounts is the worrisome part of every business,
itis mental drudgerv. The easiest, simplest, safest., cheap-
est, and yet most efficient way to handle accounts of goods
money, labor, anythiag, is by the use ot

The McCaskey Gravity Account Register System

which with One Writing handles every detail of business
from the time goods are bought until the money for them is
in the bank.

Over sixty thousand in use. Ask any user or write

DOMINION REGISTER CO., Limited

Manufacturers of Duplicating and Triplicating
Sales Books in all varieties.

90-98 Ontario Street, - Toronto, Can.

Made in Canada

FIRST
AND
STILL
THE
BEST

Of All Clark's Prepared Foods

the two that are having un- ‘
usual present popularity are 1§

Clark’s
Pork and Beans

ol
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Clark’s Chateau Brand

Concentrated Soups

In ordering your supplies you
are safe to add extra quanti-
ties of these.

Wm. Clark, - Montreal

Manufaoturer of High Grade
Food Specialties.




:

VS

B

S

THE CANADIAN GROCER

o @

All the year round

Mott’s

“Diamond” and “Elite”

brands of

Chocolate

the groces’s
::-hﬁo'-:‘hn-b“’-ﬂk

EVERY JOBBER SELLS|THYM

John P. Mott & Co.
Halitax, N.S.

AQENTS:
G. J. Estabrook J. M. Douglas & Co. R, S.'Mcindoe
St. John, N.B, Montreal Toronte
Jos. E. Huxley Tees & Persse Johnston & Yockney

Winnipeg algary Edmonton
Standard Brokerage Co., Vancouver; ank M., Hannum, Ottawa

BISCUITS
from the Old Country

Notice to Grocers and Stores in Canada

It Pays to Stock

M°VITIE & PRICE’S
BISCUITS

Your best customers want them
and they yield a generous profit.

All goods packed in hermetic-
ally sealed tins.

AGENTS for Manitoba and Saskatchewan :
RICHARDS & BROWN, 314 Ross Aveaus, WINNIPEG

AGENTS for British Columbia and Alberta : .
DONNELLY, WATSON & BROWN, Vancouver & Calgary

e
e

Perfection Computing Cheese Cutter

Made in Canada

Automatic Cutter Cabinet.

A Perfection Computing Cheese Cutter saves its cost in
less than a year.

It cuts accurately.

Saves trouble trying to cut accurately with a butcher knife.

It prevents the giving of overweight and accumulation
of dried-up scraps and crumbs.

The Cabinet protects the cheese cutter and cheese from
germ-carrying dust, and is the sanitary way ot handling
cheese. Write for Prices.

The American Computing Co. of Canada
Hamilton, - Ontario

NELSON’S

POWDERED GELATINE

is a perfectly pure Gelatine in powder form,
ready for immediate use, without soaking.

NELSON'’S

Gelatine and Liquorice

LOZENGES

Should be in your confectionery department.

G. NELSON, DALE & CO,, L.

EMSCOTE MILLS, WARWICK, ENGLAND

The above can be had from any of the followingiagents :

The Smith Brokerage Co,, Ltd., St. Joha, N.B,
Watt, Scott , P.O. Box

& Goodacre. Montreal.
. L. Wan bSeon.ﬂ Wollington Street East, Toronto.
. B. Ashley, Winnipeg.

Geo. A. Stone. 3 Inns of Court Buildings, Vancouver. B,C.
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Wheat Prices Continue at Low Level

Flour Prices 8till Show no Change—Trade is Not Brisk—Ex-

THE CANADIAN GROCER

port Engniries Out of Line With Present Prices—Damage by
Hessian Fly in States Said to be Small—Normal Trade in Cer-
eals—Prices Remain Unchanged.

Canadian wheat prices continue at
jow water mark, but flour prices still
ghow no change. First patents Mani-
toba are quoted in Montreal at $5.60,
and in Toronto at $5.40 per barrel. Local
trade is not brisk and export enquiry has
not been heavy, many of the bids being
considerably out of line with values quot-
¢d here.

United States wheat prices advanced
at the end of last week because of
ramors of damage to crops by the Hes-
gian fly, but when investigation proved
the damage to be insignificant there was
& reaction in value. When the advance
took place, United States millers asked
higher prices for flour, but buyers paid
not the slightest attention, as they did
not seem to want flour at any price. So
it would appear that flour prices will
react also.

It will be the same old battle between
the bulls and bears as the season ad-
vances, and the crop prospects become
known. The Hessian fly was the begin-
ning of the battle on the part of the
bulls. The appearance of 16 Hessian
fly eggs on a stalk of wheat near Canton,
Ill., not only offset the bearish nature
of foreign reports, but advanced prices
one cent. No doubt this little inseet will
be used to good advantage if at all pos-
sible, there being no excuse for stories
of damage by drouth, and none from
alternate frosts and thaws. Other fac-
tors having apparently been exhausted
during the past few years, this insect
was turned loose in the wheat arena
to aid in the movement for higher
prices.

The total world’s shipments of wheat
last week were 12,320,000 bushels, as
compared with 12,362,000 last week and
11,408,000 bushels last year. The vis-
ible supply of wheat in Canada is 9,-
390,000 bushels, against 9,539,000 last
week, and 8,101,000 last year.

A normal trade is passing in cereals.
Rolled oats remain unchanged in price,
with oats slightly easier. It is the
Plate oats that are keeping prices down
in the English market, but it is felt
that shipments from the Argentine will
decrease in a few weeks’ time and-that
there will then be a chance for the ship-
ment of Canadian oats. The visible sup-
ply of oats in Canada is 6,659,000 bushels
as compared with 5,045,000 bushels a
year ago.

MONTREAL.

Flour—The local market shows neo
thanges as far as prices are concerned.
the demand is steady and a moderate
amount of business is passing. FExport
¢iquiry has not been heavy and the bids
wcre considerably out of line with the
vilues here. The situation is rather in-

teresting just now. In the United States
millers are looking for higher prices for
flour because wheat has strengthened
and at the same time the amount of
wheat carried over is reported to be the
heaviest in years. There are no surface
indications here that suggest any move-
ment.

Winter wheat patents, bbl.......

dtraight rollers, bb ..............

luywb- 1st spring wheat patents, bbl.
2 straight patents bb

strong bakers.....

asang - ...

.48
. 440

SO en
85885

" Eiy

" . 450
Cereals—A steady business is moving

in cereals but the market is generally

rather quiet. Demand is good yet and

no particular feature is manifest.

TORONTO.

Flour—Both flour and wheat are on
the same level as a week ago, flour at
$5.40 for 1st patent and No. 1 northern
Manitoba wheat at 9714 cents. The con-
tinued low price of wheat has induced
some dealers to hope that lower flour
values are warranted, but as the flour
trade is not particularly brisk, being
confined mostly to the delivery of con-
traets, it is probable that no change will
take place. Ontario wheat continues at
a low level, hovering between 80 and 81
cents, with trade in Ontario flour none
toc brisk, although there was an increase
in the export trade at the first of the
month.

Manitoba Wheat.
st Patent, in car lots.............
4nd Patent, incar lote............ ....
Btrong bakers, in car lots.
Feed flour, in car lots

Straight rolle
Patents. ..
Blended...

Cereals—There has been no change
in cereal prices during the week. Trade
remains about the same and the ap-
proach of spring will not add to its
chances of improvement. A decided
briskness in cornmeal is noted by the
mills now and again.

Rolled oats, small lots, 90 1b. sacks
At tocarlots...............

The business of Charles Abbott, a To-
ronto grocer and butcher, has been turn-
ed over for winding up, to an assignee.
Mr. Abbot disappeared on Feb. 28 last,
and it is reported he went to New
York.

Frasers, Limited, have been incorpor-
ated in Montreal, with a capital stock
of one million dollars to carry on a
wholesale grocery, provision and wine
business.
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Crey, R 5002 %

" MOONEY BISCUIT 2 CANDY. Co
STRATFBKD{ »CA.!AADA

Mooney’s
Perfection
Cream

Sodas

are known for their
lasting crispness. They
ALWAYS reach you
in perfectly fresh con-
dition because we make
it a point of honor to
ship only stock that
will increase the good-

will of our customers.

The MOONEY

Biscuit & Candy Co.

LIMITED

FACTORIES AT
Stratford, Ont. Winnipeg, Man.

MAPLEINE

(The New Flavor)

Mapleine is a high-grade pro-
duct—absolutely pure—posses-
sing a most delightful flavor—
superior to Maple.

Oneounce of Mapleine (with
white sugar) makes a gallon of
delicious syrup.

Sold in 20z ,40z., 80z., 160z.,
320z. and gallon bottles.

“ Mapleine Dainties' sent

free on request.

FFredevick €. Robgon
. & €o. Sales Agents

26 Froat St. E., Toromte

When writing advertisers kindly men-
tion having seen th: advertisement in
this paper.
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Lesson Learned
About “Quality”

In our Foodstuffs

Vancouver, B.C., March 16.—'‘1 was
recently struck by a couple of lines in
The Canadian Grocer’s advertising sec-
tion,”” remarked a dealer this morning
to the Grocer representative. ‘‘The
postman had thrown my copy face down
on the counter, and on the back gage I
read the testimony oi one of the big ad-
vertisers. It was: ‘I like your paper all
the more, because in every issue you ad-
vocate dealers handling quality goods.’
I guess nearly every dealer has found
that it really does pay to keep the best
and satisly the customer Bargain
qualities may go for a while, but the
man who eats is heard very often to say
that he does not care what he pays as
long as he gets what he wants good.
Even when eggs are over five cents each,
the demand is greater than the supply.
It is then, in fact, that the demand is
greater in proportion, for being inclined
to try cheaper eggs because of the very
high price the customer often gets a
tainted one. The principle applies to
every line. And generally the profit is
at a higher percentage than on the
cheaper goods, which is an item to take
into consideration besides getting a
good name for one’s store :

“With the older merchants this is
well known about the Klondike trade.
It is an old story now but it is always
a fine lesson. When the rush started,
Vaneouver, being the nearest point, had
the advantage. Everything available was

WILSON’S
FLY PADS

By far the best fly killers made.

By far the best advertised fly
killers.

By far thg most profitable well ad-
vertised ‘oodn sold by Grocers.

THE CANADIAN GROCER

shipped — eggs of uuknown age, butter
that had secured strength with time,
and such like. It was figured out that
the men in the north would be glad to
get anything. Although prices were very
high there, the best was demanded, and
Canadian trade lost out. Three years
after it was difficult to place a consign-
ment of Canadian perishables in Daw-
son, simply because of the record. The
United States dealers saw what was re-
quired, met the demand and Seattle got
the biggest part of the trade, and that
out of Canadian territory

“I think The Canadian Grocer should
make those words a permanent fixture
in a prominent part of the paper.”

CUTTING IN SUGAR.

Considerable of This Being Done in
Central Ontario City.

Peterboro, Ont., Mar. 16. — This eity
has seen a great deal of eutting in sugar
lately, some of the retailers selling at
cost and even under. One or two of
them, some time ago, advertised the eut

price and \were apparently selling sugar
at a loss considering cost and freight,
and expense of doing business.

This caused considerable talk among
the trade, on sugar, but the majority of
retailers refused to sell at prices whieh
would mean losses to them.

““I find that the majority of my cus-
tomers,’’ remarked one dealer, ‘‘do not
ask for the cut price. Some, of course
do, but the majority do not care to
deal with a merchant who has a ten-
deney to cut prices; I don’t believe the
better class of householders ecare to
have the neighbors see the delivery
wagon of a price-cutter call—it looks
too cheap. I do not think either that
much permanent trade of a good char-
acter is gained by price-cutting and I
for one will never do business on that
plan.”’

Those who have been ecutting eclaim
they are selling quite a bit of sugar and
no doubt they are. At present one deal-
er is quoting the best grade of granu-
lated at $4.53—the exact cost laid down
here.

beautiful bread. and

Manfd. by

There's a remedy—no

content with a dead,

even ordinarily good;

Anchor Brand
Flour

will produce the results so much desired
—always and all ways

Good Bread

Leitch Brothers Flour Mills,
Oak Lahe, Manitoba.

necessity of being

tasteless loaf, or

you should have
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CARTER’S | | Kitchener Pork & Beans’

All products bearing this Brand are
equally wholesome and delicious.
Insist on our label when buying
PORK and BEANS. Contains only
those ingredients endorsed by the
Canadian Government.

Delicious
Appetizing
Satisfying

N N o R TR ALY T T s "
T m e v T o et e e - ]
€ & WU TS, PRI ——

Our beans are all selected hand-
picked stock, and carefully prepared
in 1, 2 and 3 lb. tins, in plain or
Tomato Sauce.

Blg Wheal lemonado Powdor If Price and Quality interest you,

write us at once.

Table Jellies, Custard Powd ;
ity e e ndd The Oshawa Canning

H. W. Carter & Co., Ltd. Co., Limited

BRISTOL, - ENGLAND OSHAWA :: " ONTARIO

TILLSON’S::=:OATS
A FOOD—NOT A FAD

have won their way into thousands of Canadian homes, because
of their delicious flavor and health-giving qualities. They are
the breakfast cereal “par excellence,” and are prepared solely
from the finest oats in the world—CANADIAN OATS—the
entire process being one long tale of care, skill and cleanliness.

Tillson’s Oats, by reason of their generous consumer and
billboard advertising, are so well and favorably known as to be
in constant and increasing demand.

Are you fully ready to meet this demand? Better send ;
along an order for Tillson’s to-day.

(Canadian Cereal & Milling Ce., Ltd.

HEAD OFFICE:

LUMSDEN BUILDING Put up in Two Sizes

Premium Family Package
Retails at

Toronto P e
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Practical Methods of Retail Stores

New Brunswick Man Who Believes Dealer Should EKnow Goods Thoroughly—
How Brantford Dealer Made Seeds Profitable Side Line—Chatham Grocer Makes
Specialty of Telephone Customers—Montreal Dealer’s Method in Getting Rid of

Dogs.

Learned From Manufacturer.

St. John, N.B., March 16.—A local
dealer, who is convinced that a grocer
must understand his goods before he
can sell them properly, recently related
how he went about the introduetion of
a new line of goods into his business.

‘I decided to push the sale of a new
line of goods that was being placed on
the market,”” he said, ‘‘because it paid
a good profit. I thought there was a
good chance to extend sales in this line.
However, before I put in a stoek, I went
to both the wholesaler and the manu-
facturer and learned everything possible
about its manufacture and different
uses, and, as a result, when the ship-
ment arrived, I was enthusiastie about
it. I instructed my eclerks, and as a re-
sult when they introduced it to a custo-
mer, they could talk so well of the arti-
cle and its qualities that they rarely
failed in making a sale.

Now, if I had placed that line in
stock without first studying it, very
likely the first shipment would be still
on the shelf, while at the present my
sales in that line are quite large and
still growing.’’

Seeds as Side Line.
Brantford, Ont., Mar. 16.—A loeal

grocer says that he pushes seeds every
year because, in addition to the reason-
able profit which is reaped direetly, it
also serves to draw other trade to the
store. He always gets in his supply of
seeds early and begins to display them
at the beginning of the season,, that he
may be the first to interest the farmer
in this line. He places them in a promi-
nent part of his store, so that they will
catch the eye of customers. From the
first he has made quality, the feature
of his seed trade, and the keynote of
his advertising and sale talks, and the
result has been an inerease in trade each
year, as the farmer will continue to buy
seeds from the merchant whom he ecan
depend upon to supply the best only.
This merchant, by display, both in the
etore and window, advertising in the
local paper. proper sales talk and the
handling of only the best seed, has

built up a very profitable side line in
his business.

The Telephone Customer.

Chatham, Ont., Mar. 16.—*“Treat the
telephone customer just the same as you
would a man who comes into the store,’’
is, in brief, the idea of Geo. S. Bartlett,
of the King Edward Grocery, who makes
a feature of the handling of telephone
orders.

‘“We always make it a point to send
just what is ordered,’’ said Mr. Bartlett

the other day. ‘‘We never substitute—
not in the least. It is better to say, out
and out, that an article is not in stock,
than to send something ‘‘just as good’’
that, you know very well, the customer
will regard as inferior. If we haven’t
the article asked for we say so and usu-
ally sell something else—but we always
let the customer know.

‘“And we never promise to send a
thing up by a ecertain time unless we
know it will reach the place by that
time.

‘“Many a time I’ve had this experi-
ence. A customer will ask me to deliv-
er an order by half past five. ‘Make
it six,” I say. ‘Why don’t you say you’ll
get it up by half past five?’ he asks;
and I answer: ‘Because I ean’t promise.
I do promise to have it up by six, and
I may have it there by half past five.’
In that way there are no come-backs,
no complaints. Fair dealing is some-
thing which all customers appreciate;
and telephone customers particularly
appreciate it.”’

Mr. Bartlett features the telephone
number in all his newspaper and other
advertising. It is a particularly help-
ful item in regard to the fresh fruit and
vegetable business, another feature of
this store; for telephone customers,
noticing an advertisement of something
of this sort just in, instinetively feel
the need or ordering immediately.

Selling Power of Comparison.

North Bay, Ont.,, Mar. 16.—A local
grocer recently made window display of
baking powder. In the foreground was
a very badly baked cake, with a show
card on which was inseribed: ‘‘She did
not use Blank’s Baking Powder.”’ Back
a little and raised above the window
floor was another cake on which the
cook’s best efforts had been expended
and which bore a card ‘‘She used
Blank’s Baking Powder.’’ Around these
exhibits were three pyramids of baking
powder on the centre of which was a
card with the words: ‘“Of all sad words
of tongue or pen, the saddest are these:
‘It might have been.”’

Cash Arguments in Alberta Town.

Viking, Alta., Mar. 16.—Hilliker
Bros., general merchants, who recently
adopted the cash system, are deter-
mined to stick to the principle if they.
can, and also to hold the business of
Viking in the confines of Viking. They
use the news columns of the local paper
freely to attain their desire. Recently
an issue of the newspaper eame out, con-
taining a story in which the merchants
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pointed out that the reason so many «f
the good folks of Viking sent away f;
goods, was the delusion that they savid
money by so doing. They urged, thut,
now they were selling for cash tl.\
could sell as cheap as the cheapest
They urged customers to bring aloig
their catalogues to their store and com-
pare prices. And the dealers laid e
phasis on the point that customers did
not have to pay for goods a week ahead,
but just at the time they bought them
in Viking. Lack of earried accouuis
supplied them power to save to their
customers.

Handles Potatoes by Wéight.

“Halifax, N.S, March 16.—Handling
potatoes by weight only is the metliod
which has been adopted by a prominent
merchant of this city to set at rest the
almost continuous grumblings of lis
customers.

‘“All the tubers that come in and go
out of my store are weighed’’ said le,
‘“so that I pay for exactly the quantity
I get and my customers for the weight
they receive. I think it is the best plan
When I bought and sold by the bag, I
was continually reeeiving ecomplainis
from customers who imagined, rightly
or wrongly, they were not getting full
value for their money. Now all pota-
toes are weighed when received, and
a slip bearing figures denoting the
weight, pasted upon it. Complaints
never come any more.’’

Getting Rid of Dogs.

Montreal, March 16.—There are a
great many stores which have signs o
the doors, ‘“No Dogs Allowed Inside
‘“Some days ago,”” remarked a Mo.
treal dealer, while waiting on a m:
customer, ‘‘I kicked a eanine intrud:
gently from between the counters
my store and, while finishing what T wa-
at, told the man about the progressiv:-
ness of certain cities in this regard. I
expressed my approval of the idea ani
said that, if ladies really could see whai
miscellaneous dogs did in grocery store
where food was necessarily exposed fo:
sale, they would be the most serupulous
ly careful to leave their dogs at home o:
outside.

““Just as the man left I saw a lad:
sitting near who looked a trifle grave.
Sh'e would not have attentions from me
When she rase to go I saw the dog fol-
lowed her. Then I understood. But I
noted that she returned in a few days—
without her dog—and permitted me to
serve her. I was able to conclude, there-
fore, that maybe my little talk in her
hearing had not been entirely lost.”’

:
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Spring is the Cleaning Season

THE CANADIAN GROCER

Get One Case Now from Your Wholesaler

Cases of 3 doz. $1.19 per doz., or $14.28 per gross

HUDON, HEBERT & GO0., Limited

BON AMI

Is the Best Cleaner

Will do 50% more

work, or last 507% longer
than an equal weight

of any other cleanser

¢ or polisher.
ml It is the cheapest.

CAN BE HAD FROM ANY WHOLESALER
FROM OCEAN TO OCEAN

F.O.B. wholesaler's shipping point

Lots of 5 gross $13.40 per gross

Delivered to any railway station from
Halifax to Vancouver

Terms: Net 30 Days

MONTREAL

Established A.D. 1839
WHOLESALE GROCERS AND WINE MERCHANTS

The Most Libsrally Managed House in Canada
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TOMATOES

Two cars extra Fancy for
this week's shipment, price
will be $3.00.

STRAWBERRIES, PINTS
AND QUARTS
ORANGES
GRAPE FRUIT
LEMONS
BANANAS, etc

McWILLIAM

Mc. E.

EVERIST

25-27 CHURCH ST. TORONTO
are Largest Receivers

e s

HALF MOON
NAVELS

See them —try them—buy
them. The best in Toronto
No trouble to identify. Can’t
put any substitutes on you
—each orange is marked
with the “HALF MOON"
sticker, right on the orange.
Great opportunity for ambit-
ious grocers to create a high
class, exclusive, profitable,
orange clientele.

Get a box to-day

From
WHITE & CO., TORONTO

J. J. McCABE, Agent
TORONTO

THE CANADIAN GROCER

Trade is Improved by Milder Weather

More Business in Both Fruits and Vegetables—With Approach
of Spring Grocers Have Chance to Increase Sales—Imported
Tomatoes Lower—~California Celery Going — Florida OCrops

Attracting Attention.

The milder weather which has pre-
vailed in most centres has had the effect
of stimulating trade in both fruits and
vegetables, and business will probably
continue to improve as spring draws
nearer. It is pointed out that as the
weather hecomes milder, people frequent
the streets more and the merchant should
take advantage of this to increase sales
in fruits and vegetables by proper dis-
play of these lines in his windows. They
sell better in this way than over the
phone or by order.

The reduction which has taken place

in imported tomatoes has put them on a
hetter selling basis and an improvement
in sales is noted. They are now low in
comparison with prices at this time last
vear. Orange shipments have shown a
decrease on account of the rains in Cali-
fornia, and prices show steadiness. The
fruit arriving now is showing a little
waste and it is only a question of a few
days until the oranges will have to be
brought in in iced ears. All California
celery is now in and attention has been
turned to Florida erops.

Marmalade oranges, after a fairly
satisfactory year, have bheen pretty well
cleaned off the markets.

MONTREAL.

Green Fruits—The evidences of busi-
ness in new green fruit are becoming
more apparent and the real opening of
the season is rapidly approaching. Ap-
ples are still demanding econsiderable
attention on aecount of their secarcity
and consequent high prices. A steady
trade is passing in oranges, and lemons
are also receiving their share.

Avples, bbl. ..... 8650 800
B oo vs s n0sns 700 800
Bananas crated,

© o e
g 8 83uRRS

Strawberries, Flo-
rids, qt. box...

Vegetables—Trade is still confined to
certain lines, and as yet there is but
little to report. Prices are holding
steadily and it is this steadiness that
characterizes the entire movement in
this department.

Bl icses sins 1 Onions—
Oarrots, bag..... .... 1 Bpanish, § sss5. 3D
Oabhage, doz.... 050 0 Red. bags 100 Ib
Oahbage, bbl. .. 100 1 o D....cc0000 - 02
Celery. -..500 5 Potatoes. bag .. 12
Canlifiowsrs, Cal., New Bermuda
‘;;: g s bbl .. % 00
hers, dox weet potatoes,
Garlic, 2 bunches 0 hask
- : Pun.'!u'. bag. .. 100 :

Leeks, doz ...... 17 2 o

Lett Radishes, dozen
Ourly lettuce,box 1 60 2 bunches. ......

oo
2885 ¥8

]
et
B8 5 8% uS8 82288
H
(]
8
L]
®

TORONTO.
Green Fruits—There has been a no
ticeable increase in the fruit trade since
the arrival of milder weather, and deal

ers are looking for trade to improve con-
siderably. The feature of the market
is the reduction in the price of tomatoes
These have decreased $1 per case within
ten days, and are now quoted at $3.50
to $4 per case of six baskets. They are
of good quality, and dealers report them
as selling well, as they are now as low
as the Florida article dropped last year
There is a good demand for lemons
which are arriving in good quality and
are steady at present quotations. Like
wise oranges, as shipments have been
somewhat affected by the wet weather in
California. Strawberries are selling fair
ly well considering the price, which still
remains high.

Apples, 360 800 Oranges—
Apples, box 175 200 Tangerines, »
Bananss........ 180 200 S s ond 550 600
Oocoanuts, sack 4 00 5§ 00 C:l:romh.hnll o
Grapes— TBD. ... couse 1175
Malaga, bbl. ... 7 00 13 00 armalad .20 275
Almeria, bbl.... 5 00 7 00 Navels.... .28 300
G Fruit— Mexicans. 1“1'!, 1%
T uoane i I8 Suawbermenbz 040 045
mons— Tomatoes, case
Cal fornis ...... .... 360 of 6baskets... $ 50 4 00
........ 27 300 Rhubarb, doz... .... 100
Limes, box..... .... 1

Vegetables—Dealers report that the
trade in vegetables is fairly brisk and
will undoubtedly improve as the wea-
ther grows milder. Shipments of Cali-
fornia celery have been cut off on ac-
count of the rains in that state, but the
Florida product is arriving freely. Sweet
potatoes are in shorter supplies and $2
per hamper is asked for them, while On-
tario potatoes are moving quite freely at
$1 per bag. Spanish onions are moving
none too briskly, they being affected
to a certain extent by the arrival of
home-grown on the market.

.......... 060 075
case—

Cabbage, tuce, doz..... .... 13
Canadian. .... 076 135 Boston head let-
Oabbage, per 100 3 50 5 00 tuce, hamper. 350 375
dian, 0N 00  Soeekl bewe 300
et - L. ¢12e
.......... 100 Yoﬂov.n-rbul" 200
Oelery, dozen .. 030 0 40
Celery, Califor- rio, bag...... 0% 100
nis, case...... 450 ¢15 Bweet, hamper. .... 300
Celery, Florida, Parsley, per doz 075
Ouc:;;m 45350 300 lmmnlh‘ ...... 068
w or
ton, Aok ..., 225 300 it besker.. ... 080
J. S. Davidson and F. McKinnon,

Sudbury, Ont., have united their stores
and forces. The business will be carried
on in the premises occupied by F. Mc-
Kinnon. This move was made with a
view to the saving of expenses.

J. M. Bothwell, of Barrie, who for the
past forty vears, has been conducting a
grocery business on the one stand, is re-
tiring from business. The stores will be
remodelled.

Cranbrook, B.C., may soon have a
wholesale grocery establishment,
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THE CANADIAN GROCER

r PROSPECT OF THE CANNED GOODS
MARKET.

(Continued From Page 30)

Fancy Florida Tomatoes

used them, they will come back for $3 50 rate
more. It should be impressed upon the ® per C
The quality is fine this year and advise

customers that only the best goods are
used in canning, and that methods,

a no strictly sanitary, are employed in their the trade getting started.
5= preparation. Sometimes it is well to ek 30 1bs Coak ad
G choose one brand and sell that one ex- Cragtes weigh about 3. net. oS y
deal clusively, “so that the quality of that I :
I;c. 1b. delivered.
e con- particular brand can be forced home day :
1arket o c‘}l‘g- tl‘}g p?:lsllbéﬁb p‘lty ‘SofOf::;'h wi PINEAPPLES — Season approaching.
0 Se 3 ) e

:ltt‘f; ifom one factory, that the quality will Fancy 24’s and 30’s, this week $4.00 crate.

g be more uniform. e advertise . z
$3.50 brands are easier to sell, but higher FISH FOR LENT—EverY kind of sea
'y are prices shoult} nott) bg paid (Hﬂi becaus% sonable fish at reduced prices.
them that particular brand is we nown, i
s low another brand of equal quality can be SPECIALS—1 car Qualla Salmon, Case lots, 7c.

Y houg at a lower rate. oroughly % : 3
year o Ny o 1 Frozen Haddock, “ ¢ 33%.

onvinced that the quality of the goods
nons he seils equals any other a merchant YOU CAN'T AFFORD TO PAS8S THEM.

VL?L:‘” should have no difficulty selling any ® .t
WHITE ®. CO,, Lim

been The Care of Canned Goods. .’PROD}ICE e
her in Care should be taken, other conditions WHOLESALE FRUIT, FISH and

* fair being equal, to select brands with at- TORONTO = - Branch at HAMILTON
1 still tractive labels as these are really im-
portant in making the sale. Instances
have been reported where the sales of
otherwise appealing goods, were hamp-
ered by an unat&tractive label. And 1n
storing the goods, care, much care, also
is required. It does not suffice that the Fl“EST ounllTv
boxes of canned goods be piled away in

one of the darkest corners of your base-
ment. Canned goods need light and air.

Also a dealer should not pile his goods
. on the shelves, up against the wall.
That hinders the passage of air. And he
I the should not allow his goods to remain in
¢ and the original box in which they came to

& ssenEs &
OaNWLN~- o
528835 8

—-
s

wea- him, if there exists in his mind the
Cali- slightest idea that all was not well ~
s within. What would the dealer think of
t th the housekeeper who stored away her an
o boe preserves in a musty part of her cellar,
Sweet and tolerated the presence of a broken
d $2 sealer or container, dripping a pasty,
e On- sticky mass over the balance of iher 5
ly at little stock ? That’s the way it often is. P"cﬂs v0|'y nﬂasonable
oving Ii a can gets wet and is not wiped dry
ecte?i the chances lare the can is going to rust selld us vo“r ordars
up, and the label turn up at the corners,
il of and be discolored. All these little
things c%unt. The e(xige of stocks should
. 100 also be kept in mind, because there are
some who profess that «vhere goods w
:: have been on the shelves for more than H U G H A L K E R & S O N
. five or six months the product within . NTARIO
) 278 stands in danger of spoiling. It is (Established 1861) GUELPH' o
s simple business to be careful.
18
) 100
2 00
075
s BRO
- BUSTER BROWN

inon,

y

triod It's mighty nice to handle

Mec-
hoa our Lemons.
r the Everybody is satisfied—Wholesale—Retail--Consumer. Our
1sgt: lemons are carefully cut, handled with gloved hands, are im-
ill be mediately wrapped to prevent absorption of the acid by the action

of the air. Ask for Follina's Lemonsand see that you get them.

ey

W. B. STRINGER, Sales Agent FOLLINA BROS., Packers
57




B Al

g 4 S——

-
P

THE CANADIAN GROCER

Fish - Opysters

Weather Conditions Affect Fish Trade

Slight Reduction in Volume of Business Due to High Tem-
peratures—Real Success of Trade Dependent on Weather —
Good Steady Trade Looked For—Frozen Fish Quite Plenti-
ful, and Salt Fish Scarce—Oyster Trade is Light.

In the ush market this week there is
¢ L diflerence Lo reier to
has had a rather adverse
demand for fish, the change
)y comparative mildness being not at aiul
I'he supply of frozen fish of all
plentiivi and the various con-
are lending Lo bring about low-
er prices. The voiwume of vusiness has
- n reduction  recently but
e trade anucipates a good sieady busi-

wown a shight

iess through the rest ot the L.enlen sea-
son. In spite oi the heavy demand that
lias been ieit it is reported that stocks
ol Irozen Lsh are preity heavy yet.
Salt nsh is scarce and many lines are
entirely ofi the market. In the smoked
ines there i1s an active demand for fl-

ets and haddies; kippers and bloaters
C ng rather ireely

I'he ve ¢ ol the oyster business is
also lighter. The trade 1s iair but the
i falling oli and the season
waning. Lbbsters con-
are quoted a little
supply is Irom hand to
and for this reason a high price
ammable. The real success ol the
n trade in fish is largely depend-
cut upon the weather and probabilities

IOWS SIguS ol

carce and

are anxiously scanved. In the mean-
time the retailer should not forget this
trade. Ouly two of the six weeks have
passed as yet and there are still oppor-
Luuitics 1or ucw business

QUEBEC.

Montreal.—Fresh frozen fish is still in-
clined to be casy and prices are corre-
ondi Demand  1s good but
ler weather s not looked upon
favorably by the trade. Should it con-
vill prove a drawback to the

frozen fish. Sait fish is still
y scarce; some lines, such as sea and

green cod, green haddock,
et reported off the market by

of the houses. There is a steady
de for smoked fish with supplies

for the trade.
§ in price but con-
cate a falling ofi in the de-

obsters are scarcc and are
Ll price.
FRESH
Btcak cod 001 005 Haddock 005 006
FROZEN
Codfish......... 003 003} Balmon, B.C.,red0 C8 0 (8}
Dore, winter csuvh’ Gaspesalmon. .......
perlb. .. DO7§0(8 per Ih. ae .20
Haddock. . 0 3 0u3} Qualla sa'mon.. 007 0 07}
Halibut, per Ib. 0 07} 0 (8 No. 1| Smelis, hoxes,
IS s s o nia 0us 0us) Iyaud 151Ls. each. 007
Bteakend .. ..., 0r4y 005 No. 2 Smelts, boxes,
Mackersl 01 012 15and .51bs. cach. 003
Mullets (carp) . 0(3 004 Whitensh, large,
¥wunders, bl ......2 W B sos sivase i 0174008

Whitefish, small.0 06 0 L7

SALTED AND PICKLED
Green cod, small Lake trout, balf bbl. 6 W,

Lk, perab. wooe 0 (3} Deumun, b.o. e, bk e W)
Viwavi woitiug, § L3 LU = ALK, b A W,
Laurauur soe  wvul, " Labrmavi, v 16 o9,
N setnbniibonsas 12 50 e - o YW,
Lavssdur ses Lrous, » » s, 3
22 00
. WA,
lw
LR
1w,
bW
vis,

SMOEKED
Bloaters, large, per box, 6us 120,
ARG ..., cesossseesassroce v
Hernug, new siwvked, per bua. v
bupperou Dorrug, por bua, sl ...... iw

BHELL FISH

Shell oysters, bbl., chOICE. . ...ovvvrevnnarsanenns 12001300
AN dliell Uysters.....
Louvsicrs, Ly, por v . .
Uyo.. s, chuive, Uulh, Jiup. god...ooonne e 340

P vulk, selects . . . .
Solid weats—Stuudurds, gal., §1.85; selects, gal., 3.

FEErAKED FidH

Boneless cod, in blocks or peckuges, per 1b. .6}, 7, 9, 10, 11
bhrcuded cou, 2 doz. .0 boa, pes LUX..ovie veinne seee Y]
Dhiiess CUU, IW Ib. CReG. ..o vrrranns
Lried cud, wediuw, 1w 1b. druw. .
Dited cod, large, buildes, ........
Dited cud. wewivuis, budles. . .
Dricd baddeck, wediui, buadl

ONTARIO.

Toronto.—The fish trade although ai-
fected to a certain extent by the milder
weather during the past week. is keeping
up well under the circumstances with
Iresh frozen fish still enjoying a good
trade. Oyster business is at a low ecbb
but dealers appear well satisfied with
the scason’s trade. There are practi-
cally no sea herrings ofiered here, while
Labrador herring are about cleaned up.
In the opinion of a local wholesaler
Toronto dealers gauged the requirements
in fish for this market to a nicety this
year and that if trade continues as ex-
pected for the remainder of the Lenten
scason stocks will be pretty well clean-
ed up. Prices show very little change
this week.
FRESH CAUGHT FISH

Bteak cod....... .... 008 Haddock........ 008 007
FROZEN LAKE FISH
BB 550 oios dxon 05 Balmon trout... .... 012
Halivut......... 009 010 Swelts, No. 1.. .... 08
Lake duperior berring 0 U3} Buwelis, extra . bl
Pike..... s 0w Tullibees....... .... 008
Pink sea salmon 0 08 v 9 W hite tish, win
Roundred * ..., 009 tercanghe.... ... 00
Yellow pickerel. .... 0 (8}
OCEAN FISH (FROZEN)
Flounders.,...., .... 00 BRI o ases vses 004
Lluefiah ........ .... 0
BMOKED, BONELESS AND PICKLED FISH

Acadia 3-1b. bxs Oyst

Percrate. .. ... ... 540 s 'ulrl ...... 1%
Bhredued cod.. .... 235 Oysters, selects, .18
Bloaters, box.. ..., 1 Orlen. standard. gal 1 65
Ovd, Lupenal, perlb.. v (6 Fickled luke herring,
nud‘:l? "Fr\::nn ...... 4 u’,i 1w ib. kegs........ 380

addie, on Lomat, 1
Kippers, box.... .... 1 26 e

NEW BRUNSWICK.

_ St. John.—There has been a marked
improvement in the fish situation here.
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A few wecks ago the dealers were view-
ing the outlook with cousiderable alarm,
but during the last week the weather
has been very mild and the fishermen
have been abie to get out regularly. In
consequence receipts have been very sa-
tisiactory. Cod and haddock are in
good supply and some [resh caught hali-
but have been received from Nova Sco-
tia. Herring and gaspereau are plentiful,
and in frozen fish, shad and mackerel are
ofiered, as well as British Columbia
salmon.

Dry fish continue scarce and high. Me-
dium cod are now quoted at $6.75 per
100 pounds ; pollock are offered at $4.50;
No. 1 Labrador herring are $3.25 per
hali bbl. and medium smoked herring, 22
ceuts per box.

NOVA SCOTIA.

Haliiax.—Halilax dealers report a de-
mand lor all the fish marketed. Ouly a
limited supply of fish is coming in and
tue dealers are kept at their wits’ ends
filling the orders. 'There are no lob-
sters on the local market, and very few
are being exported to the United States.

The coming scason promises Lo be a
brisk one in the fish business. Some
dealers are quoting prices, and purchas-
ing beiore the fish are caught. All the
catch of the French fleet fishing out ol
St. Pierre, Miquelon, which will number
about filty sails, has been purchased by
three large FKrench firms. The average
price is $3.85 per quintal dried salt bulk.
This is an increase of 45 cents per quin-
tal over the price paid last year. No
price has yet been fixed for the catch by
the shore fishermen.

Despite the presence of ice some of the
fishermen on the Newloundland coast are
already at work and fish are reported
plentiful. About 20 bankers are fishing
at the La Poile grounds and are said
to be making good catches. O course
it will be some time before the weather
is sulficiently favorable for the ecuring
of these fish.

Very few fish are leit in the ware-
houses for export, and the local stocks
of mackerel have been cleaned up. Since
the Lenten season opened, grocers re-
port a good demand for canned salmon

TRADE NOTES.

Frank Grabam, Richmond Hill, Ont.,
bas sold the Lorne store to Will C. Sav-
age.

Frank Heath, general merchant,

Mount Brydges, Ont., has sold to F.
Toles.

" Hellard Bros., grocers and butchers,
Kirks Ferry, Ont., have dissolved part-
nership, Harry J. Hellard eontinuing.

Alplhonse Beaubien, grocer, Montreal,
has assigned.

Mrs. H. L. Batchelder, general dealer,
Boynton, Que., has assigned.

Wiggins & O’Connor have opened a
grocery store in New Westminster, B.C.

M. McLeod, general merchant, Erick-
son, B. C., succeeded by MecLeod & Har-
rison.

The grocery store of W. L. Sandhoff,
Vancouver, B. C., was destroyed by fire.

Le Page Bros., general merchants,
Rapid City, Man., have sold to John B.
Wilson.

Pri

Branche
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FISH FOR LENT

Fresh Haddock Fresh Whitefish

New Haddies
Halibut **  Pickerel “  Fillets

Salmon *  Pike Kippers
Smelts *  Codfish Bloaters

Large Frozen Sea Herring Boneless and Prepared Codfish

Skinless Codfish in 100 1b. cases Labrador Salmon in Tierces, barrels and half barrels
Salted Eels Sea Trout

Fresh Oysters in Bulk and Shell All Kinds and Varieties in Season

Fresh Fish Every Day in the Year.

Price List sent on Request. Prompt Service.
“THE LARGEST FISH WAREHOUSE IN CANADA.”

LEONARD BROS.,

Sl PRODUCERS, CURERS AND EXPORTERS P.O. BOX 639.
ST. JOHN, N.B.
SRAND RIVER 20, 22, 24 & 26 YOUVILLE SQUARE 5 LONG DISTANCE

GASPE, QUE. MONTREAL. TELEPHONES,

The Finest Fish Obtainable

Careful selection of the sweetest fish caught in famous s

§~
X vy e T arvee

Passamaquoddy Bay, and careful and skillful handling in a modern,
sanitary factory have made

Brunswick Brand Sea Foods

the choice of all particular people.

They -are unsurpassed in quality, have a flavor distinctly
their own, and yield the dealer a liberal profit.

Are YOU handling this satisfaction-giving line? When next
ordering, be sure and get the name right

“BRUNSWICK"”

Connors Bros., Limited
Black’s Harbor, N. B.

AGENTS—Grant, Oxley & Co., Halifax, N.S.;: C.H. B. Hillcoat, Sydney, C.B.: J. L. Lovitt, Yarmouth,
N.S.: Buchanan & Ahern. Quebec: Leonard Bros., Montreal: A. W. Huband, ‘Ottawa : C. DeCarteret,
Kingston:; James Haywood, Toronto Chas. Dunun Winnlpeg Shallcross, Macaulay & Co.,
Calgary, Alta.;]. Harley Brown, Ont.; J & Y v, Edmonton Alta.
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ITEMS FOR BUSY DEALERS.

Little Jottings of Interest to Busy

Retailers.

Twenty grocers in the city of Olean,
\.Y., have a co-operative bakery which
supplies these grocers with bread. So
far no attempts have been made to sup-
ply other stores.

Grocers in Jowa and some of the other
States of the American union have adopt-
ed the plan of selling banans by the
pound. They eclaim this method is popu-
lar with consumers.

The world’s production of tea is
about 1,200,000,000 pounds annually. Of

THE CANADIAN GROCER

this, China produces 600,000,000; India,
262,000,000; Ceylon, 191,000,000; Natal,
2,000,000; Japan, 63,000,000; Java, For-
mosa and all other countries, 82,000,000
pounds. Thus it will be seen that 455,
000,000 pounds are produced in the Bri-

tish Empire.

In a few years the production of raw
cocoa heans has increased from 75,000 to
205,000 tons, while the nine leading con-
suming nations advanced their require-
ments G0 per cent. from 1903 to 1909.

A new substitute for butter has been
placed on the market in Western Bohe-
mia. It contains no animal fats, but is
manufactured from ecocoanut oil, the
yolk of eggs, and a small proportion of

DEMONSTRATE FOOD VALUES OF CHEESE
University Students Caged by United States’ De-

partment of Agriculture,

and Dieted on Product—

Results Show Green Curds as Digestible and Nut-
ritive as Riper Cheese—A Comparison With

Meats.

Washington, D.C., Marech 16.—
For several weeks the Depart-
ment of Agriculture ‘‘caged’’ a
number of Wesleyan University
students and others and fed them
on cheese for the purpose of dem-
onstrating the food value of this
American product. The prelimi-
nary experiments indicated that
the welsh rabbit was a muech-
maligned institution. Secretary
of Agriculture Wilson has issued
a formal bulletin, giving the re-
sults of the experiments and sing-
ing the praises of American
cheese.

The faet is brought out in the
report that many of the volun-
teers who were ‘“caged’’ and stuff-
ed with cheese were Wesleyan Un-
iversity students at Middletown.

““The work at Middletown,”’
says the report, ‘‘was planned to
inelude green and ripe cheese, or
cheese as soon after it was made
as it was possible to ship the
samples to  Middletown, and
cheese in all stages of ripening, up
to the point where it was becom-
ing unfit for consumption.”’

A total of 184 cheese experi-
ments were made at Wesleyan and
65 human subjeets, the most of
them college students, availed
themselves of an opportunity to
fill up on free cheese. Each un-
dergraduate who applied got at
least a three-day diet of cheese,
but one subject liked it so well
that he submitted to fourteen ex-
periments of three days each, a
42-day ‘‘cheese debauch.’’ The de-
partment’s report says that the
students ranged from the ages of
19 to 32 years.

How Diet was Arranged.

The Wesleyan students were not

held down absolutely to cheese.
They got a few slices of bread
with the erust removed, some ban-
anas, and now and then, as a
treat, a dose of echarcoal. The
charcoal was taken in eapsule form
and everything else possible was
done to make the tests novel and
pleasing. For instance, the stu-
dents were not compelled to bite
into a lump of the cheese, for it
was cut into small pieces and then
run through a finely graduated
meat chopper.

“‘The results show,’’ says the
report, ‘‘that there is little or no
difference in the comparative di-
gestibility of cheese at different
stages of ripening. The perfectly
green curd was evidently as di-
gestible, and so far as nutritive
value was concerned, was as good
a food as the cheese at any stage
of ripening.’’

On the whole, the health of the
cheese eaters, so the department
says, seems to have been as good
while they were on this cheese and
banana diet as when they were
eating a more varied and attrac-
tive fare.

Food Value and Cost.

Secretary Wilson says that a
pound of cheese has nearly the
same food value as two pounds of
fresh beef or any other fresh
meat. It is worth as muech or
more than a pound of ham, and is
more digestible, and is equal to
two pounds of eggs and three
pounds of fish.

In price good cheese costs about
a third more than round steak,
and twice as much as the cheaper
boiling beef, and costs praetically
the same per pound as smoked
ham or baeon.

cream. Cocoanut oil has been used for
some time in Europe in the manufae-
ture of oleomargarine under various
names, but in combination with lard or
other animal fats.

New York wholesalers, it is said, have
decided to sell beans and peas by the
hundredweight instead of bushel. All
beans and peas will also be sold net
weight and the following sets of tares
was adopted: on cotton, seamless sacks,
% pound; one-bushel pockets, 3-8
pound; imported beans, jute sacks, 220
pounds, 2 pounds; California lima, 15
pound.

A co-operative society of consumers
has been formed in Allentown, Pa., with
a capital of $300,000 for the purchasing
and selling of groceries at ‘‘a reason-
able price.”” All prices charged will be
the regular market priees, but all profits
will be turned back to the members
every three months. Over 100 families
have already joined.

NO PAY FOR HOLES.

Mrs. Newed—I would like a pound ot
your best cheese.

Grocer—Yes, ma’am.

Mrs. Newed (examining it)—Why,
this cheese is full of holes. 2

Grocer—Yes, ma’am; that’s the way
it eomes.

Mrs. Newed—Well, I don’t want any
of it. I’m not going to pay for a
pound of cheese that contains a half
pound of holes!—Exchange.

Dicker & Co., Aurora, Ont., have pur-
chased the business of T. H. Broad, gro-
cer, of that place. Mr. Clarence L.
Dicker managed the latter’s business dur-
ing the last two years. Mr. Lewis
Wise, formerly with Towns & Co., has
joined the new firm.

The members of the Toronto Retail
Grocers’ Association have arranged to
hold an evening’s entertainment on Wed-
nesday, March 22, at the St. Charles
In addition to a program there will be
a dinner. The secretary is C. F. Thorne,
107 Nassau Street, and the president,
W. C. Miller, Yonge street.

Lemon Bros.

Owen Sound, Ont., and Sault Ste. Marie
Wholesale FRUIT, FISH and PRDOUCE

Commission Merchants, and
Deslers in HIDES. WOOL sad RAW FU'RS

Highest prioe pald for

DRIED APPLES
O. E. ROBINSON & CO.

ESTABLISHED 1886

Ingersoll - Ontario

Would you like our Weekiy Circular?
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MAPLE SUGAR

We handle only Pure Unadulterated Maple Sugar
Write us,

WOODMAN & McKEE
Coaticook - - - Quebec,
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ES, Mr. Jones, I want those over there. I guess
my wife forgot to give you the order. I told
her to ask you for the best fillets and, of course,

. 5:, she, like every wise one, knows that

Boutilier's Smoked Fillets

are the best. I have come to the conclusion
that the name BOUTILIER is analogous to
perfection. “I always like quality goods and
deal only with the man who stocks them.”

Don’t forget the Ocean Brand
Three:—

Haddies Kippers Bloaters
FROZEN GOD | | FROZEN HADDOGK

If your wholesaler cannot supply you, write us direct.

- 1 >
Halifax Cold Storage Co., ,s winians et  Montreal

FISH - FISH

To clear out our stocks we have cut prices very fine.

WE WANT YOUR TRADE

And we feel sure it will. be to our mutual advantage.

SPECIAL PRICES

PREVAIL IN OUR PRICE LISTS NOW.

Have you received one?

The F. T. JAMES CO., Limited

Church and Colborne Sts. TORONTO
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The Grocer’s Encyclopedia—Eastern Fig

THE CANADIAN GROCER

Conditions Under Which Little Food Fruit of Mystical East
Grows and Ripens—The Care of—Picking and Packing for
Market—Place of Fig in Life of Eastern Countries—Its Grow-

ing Sale.

If people would but recognize the
medicinal value of the fig and its marked
food values, a much greater quantity
would be consumed than is now the
case. Just now there is a fairly active
demand but dealers say it is almost al-
together due to the fact that the price
is down pretty low and that as other
lines of dried fruits are high in price.
the call has merely swung fig-ward.

It is a pity that more figs are not
used in Canadian households. Probably

one reason is the deeply-rooted Ocei-
dental idea that all things are dirty that
come from the far east. And yet that
is not applicable in this case. The fig
has always been a great factor in the
life of the easterner, and its important
place in the life of the nations is evi-
denced by the illuminating references
that are frequently made to it in the
pacges of Holy Writ. Great care is exer-
cised that it may be packed sweet and
clean and the westerner may well dis-
miss from his mind all thoughts of un-
cleanliness when thinking of this fruit.
Maybe some day some traveler from the
far east will explain how welcome was
the flesh of the fiz to him, as he sat at
rest under the spreading palm after a
tiresome jonrney over the blistering
desert or plain.

He wonld partake probably of what
is called in this country, the Eleme fig.
These are larze. and hand picked, and
are sold to the retailer at the present
time at prices ranging from 8 to 12
cents, accordine to size. ‘These are
packed in small boxes and are ecalled
‘“Flemes,”’ the Turkish word for hand
picked.

Then there are the other more ordin-
arv grades which come packed in bags.
mats and tapnets and which are lower
in price. Tn gathering these a sheet is
held under the tree and the branches
shaken to make the ripe frnit fall. A
bruised fie is not fit for curine. A bhath
of strone potash lye is prepared and
when boiling hot. the fies are dipped in-
to it by means of a wicker bhasket for
the space of two minutes, and then
acain dipped in clear water. After
dripping, they are ready for drying.
either in the sun. or in ovens or ma-
chines.

The fie is a native of the Mediter-
ranean region. but is now grown in all
warm countries. There are about three
hundred varieties—egreen, white, yellow.
brown and black. The fic tree grows 15
to 30 feet hich with dark green leaves.
rough above and downy beneath. The
tree bears fruit in June and September
with a later-imperfeet erop in December.

Figs are medicinally, a mild laxative.
The pulp of the fig contains over 60 per

cent. of sugar, and three pounds of fresh
figs are required to yield one pound of
dried fruit. ;

The cheaper kind are commerecially
known as ‘“naturals.”” They are liable
to be affected with ‘‘fig smut,’’” a repro-
duective parasite which commences work
in the interior of the fruit and soon
converts the whole into a sooty mass.
However, more care is being taken year-
ly in the preparation of this fruit, and
the guality of the cheaper figs is gradu-
ally improving.

SHOW CARD PHRASES.

Just off the farm; these eggs.

Fresh from the hive; this honey

Not how cheap, but how good, is our
motto.

The label on this can looks nice but
you ought to sce inside.

Easy to cook, delicious to eat.

Cheapness does not always mean a
bargain; consider the quality.

This coflee makes the meal a success.

TANGLEFOOT

THE ORIGINAL FLY PAPER

FOR 25 YEARS THE STANDARD
IN QUALITY.

ALL OTHERS ARE IMITATIONS

Never Run Short of

SHAMROCK

BIG PLUG
SMOKING TOBACCO

Your client will buy his
groceries where he buys
his SHAMROCK tobacco

McecDOUOA L. L

Insist upon having them
D. McDOUGALL & CO. Ltd., Glasgow, Scotland

CLAY PIPES

SPRAGUE

CANNING MACHINERY CO.,
CHICAGO, ILL., U.S.A.

ESTABLISHED 1849

BRADSTREET'S

Offices Throughout the Civilized World

OFFICES IN CANADA :

@Caigary, Alta. Vancouver, B.C.
Edmonton. Alta, Hamilton, Ont.
Halifax, N.S. Montreal, Que.
London, Ont, ?uebec, Que.

@ Ottawa, Ont, orontc, O t.
8t, John, N.B. Winnipeg, Man.

Reputation gained by long years of vigorous,
ientl and ful work.

THOMAS C. IRVING, W=erss~"cisinn

TORONTO

The Big Black Plug
Chewing Tobacco

“A Trade Bringer”

Sold by all the Wholesale Trade

[ =
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"BANNER .

iIsll
Blast Lantern

Have you seen it ?

Hold your orders till you have.

CHEWING
Well! somest
Lantern
Solid Made!
Brass T 0 BA c c 0
Burner! Give
Your
Supplied Customers
with the
Wicks! Best!

For Sale by All Jobbers.

Ontario Lantern & Lamp Co., Limited

Hamiiton, Ont.

THE CANADIAN GROCER

MAPLE SUGAR

Rock City Tobacco Oo.

Quebec - and -  Win.ipeg

Tuckett’s
Orinoco

Tobacco

NO BETTER
JUST
A LITTLE MILDER
THAN

"

TucKett’'s Myrtl

Cut Tobacco

WHICH HAS THE LARGEST SALE IN CANADA.

TUCRETT LIMITED

Hamilton,

Ont.

B s
S
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CLASSIFIED ADVERTISING

Advertiscments under this beadlag, 20. per word for
tirst insertion, lq. for each subsequent insertion.

Cestractions sount as enc word, but five figures (as
$1,000) are allowed as one word.

Cash remittanees to cover cost must accompany all
advertisements. In no oase canthis rule be overlooked.
Advertisements received without remittance cannot be
scknowledged.

Where replice come to our care to be forwarded five
cents must be added to cost to cover postages, etc.

AGENTS WANTED.

JIRST-CLASS English Vinegar and Sauce Makers

P require Ageut to represent them in Montreal,
Apply Box 61, CANADIAN GROCER, 88 Fleet

Street, London, England. (13)

ANTED — Maaufacturer’'s agent making regular
and thorough canvass of Toronto retail grocery
trade, to handle well-known specialties which

are already placed with jobbers and retailers. Liberal
commission will be paid. Only reliable people con-
sidered. SULTANA LIMITED, Montreal. (12)

MISCELLANEOUS.

DDING TYPEWRITERS write, add or subtract in
one operation. Elliott-Fisher, Ltd., Room 314
Stair Bullding, Toronte.

CCURATE COST KEEPING IS EASY il you
bhave & Dey Cost Keeper. It autpmatically records
actual time spent on each operation down to the

decimal fraction of an hour. Several ooerations of
lobs can be recorded on one card. Forsmall firms we
recommend this as an excellent combination—em
ployees’ time register and cost keeper. Whether you
employ a few or hundreds of hands we can supply you
with & machine suited toyour requirements. Write for
eatalog. International Time Recording Company of
Canada, Limited. Office and factory, 29 Alice Street,
Toronto.

UCKWHEAT Flour guaranteed pure and un
passed by any mill in the Province. >

sur-
H.
Squire, Queensboro, Ont., solicits your orders.

OPELAND-CHATTERSON SYSTEMS — Short,
simple. Adapted to all elasses of business.
Copeland-Chatterson-Crain, Ltd., Toronte and

Ottawa. (1)

COUNTBI CHECK BOOKS—Especially made for
the grocery trade. Not made by a trust. Send us

samples of what you are using, we’ll send you
prices that will interest you. Our Holder, with patent
carbon attachment has no equal on the market. Sup-
plies for Binders and Monthly Account Systems.
gullneu Systems Limited, Manulacturing Stationers,
orontoe.

COUNTER CHECK BOOKS—Write us to-day for
samples. We are manufacturers of the famous

Surety Non-Smut duplicating and triplicating
Counter Check Books, and single Carbon Pads in
all varieties. Dominlon Register Co., Ltd., Toronto.

THE CANADIAN GROCER

MISCELLANEOUS.

PERIODICAL DEPT.

EGRY BUSINESS SYSTEMS are devised 1o suit
every department of every business They are

lebor and time savers. Produce results up to the
requirements of merchants and manufacturers. In-
quire from our nearest office. Egry Register Co.,
Dayton, Ohio; 123 Bay St., Toronto; 258% Portage
Ave., Winnipeg; 308 Richards St.,Vancouver.

I:IRE INSURANCE. INSURE IN THE HART-
FORD. Agencies everywhere in Canada.

\ AKE MONEY AND SAVE MONEY with the
1 Multigraph. It does multiple typewsiting and

real printing, 1,200 to 5,000 shee s an hour;
gets new business w th form letters or printed adver-
tising; saves 25 per cent, to 75 oer cent. of prister’s
charges oo stationery and forms. American Multi-
graph Sales Co., L1d., 129 Bay St,, Toronto.

ENS—The very best Pens made are those manu-
factured by William Mitche'l Pens, Limited,
London, England. W. J. Gage & Co, Limited,

Toronto, are sole agznts for Cansda. Ask your sta-
tioner for a 25¢. assorted box of Mitchell’s Pens and
find the pen to suit you.

l NDISPENSABLE in office, store, home — Canadian
Almanac, 1911 —a National Directory. Complete
classified information on every subject of Domin
ion interest. Full postage, customs, banking, insur-
ance, legal, educational, newspaper, army, clerical,
goveramental, particulars of leading institutions and
societies. Paper cover, 60c.; cloth, leather back, 75c.
All stationers, or sent postpaid on receipt of price by
The Copp-Clark Co., Ltd., Toronto.

AY’S FURNITURE CATALOGUE No. 308 con-
tains 160 pages of fine hall-tone engravings of
newest designs in carpets, rugs, furniture, drap-

eries, wall papers and pottery with cash prices. Write
for a copy—it’s free. John Kay Company, Limited,
36 King St. West, Toronto.

system of reinforced concrete work—as success-

lly used in any of Canada’s largest buildings—

gives better results at lower cost. “* A strong state-

ment”’ you will say. Write us and let us prove our

claims. That’s fair. Leach Concrete Co., Limited,
100 King St. West, Toronto.

MODERN FIREPROOF CONSTRUCTION. Ous
u

THE money you are now losing through not having

a National Cesh Register would pay its costin a

shorttime.. Write us for proof, The National
Cash Register Co., 285 Yonge St., Toronto.

HE ““Kalamazoo” Loose Lea! Binder is the only
binder that will bold just as many sheets as you
actually require and no more. The back is flex-

ible, writing surface flat, alignment perfest. No ex-
posed metal parts or complicated mechanism. Write

for booklet. arwick Bros. & Rutter, Ltd., King and
Spadina, Toronto. (u)

WAREHOUSE AND FACTORY HEATING SYS-
TEMS. Taylor-Forbes Company, Limited.
Supplied by the trade throughout Canada. (tf)

UR NEW MODEL is the bandiest for the grocer,
operated instantly, never gets out of order. Send
for complete sample and best prices. The Ontario

Office Specialties Co., Toronto.

DOUBLB your floor space. An Otis-Fensom hand-
power clevator will double your floor space, en-
able you to use that upper floor either as stock
room or as extra selling space, at the same time in-
creasing space on your ground floor. Costs only $70.
Write for catalogue *B.” The Otis-Fensom Elevator
Co., Traders Bank Bullding, Toronto. (tn)

ETAIL MERCHANTS AND OTHERS WITH A
limited correspondence will find it to their ad-
vantage to write us for catalogue of soecial bar-

geins in redbullt Typewriters. We have all the well
known makes, taken as part payment on the MON-
ARCH, and at the prices we offer them, they are
remirkable bargains. THE MONARCH TYPE-
WRITER COMPANY, Limited, 46 Adelaide Street
West, Toronto, Ont.

TECHNICAL BOOKS.

CANA IAN MACHINERY AND MANUFACTUR-
ING NEWS, §1 per year. Every manufacturer
using power should receive this publication regu-
larly, and also sce that itis placed in the bhands of his
engineer or superintendent. Every Issue is full of
practical articles, well calculated to suggest economies
in the operation of a plant. Condensed advertisements
for ** Machinery Wanted ” inserted Iree for subscribers
to the GROCER. *‘Machinery for Sale’ advertise-
ments one cent per word each insertion. Sample copy
onrequest. CANADIAN MACHINERY, 143-149
Uuniversity Ave., Toronto.

ALES PLANS—This book is a collection of 333
suceessful plans that have been used by retail
merchants to get more business. These include

Special Sales, Getting Heliday Business, Co-operative
Advertising, Money-Making Idess, Contests, etc.
Price $2.50, postpaid. MacLean Publishing Co.,
Techoical Book Dept., 143-149 University Ave.,

Toroato,
64

HE MACLEAN’S MAGAZINE is the most popu-

lar periodical of its kind. Why? Because cach

issue contains a strong list of original articles of
interest to every Canadian. It also reproduces the
most timely, instructive and interestingarticles ap nhr-
the
month. Thecream of the world’'s periodical press Is
too valuable to overlook. MACLEAN’S is on sale at
all news-stands. Better still, send $2 for one year’s
subscription. Mail it to-day. The Maclcan’s Magaz-

ing in the other magazines and periodicals o

ine, Toronto.

TRY A CONDENSED AD.
IN THIS PAPER.

Grocery
Advertising

By Wm. Borsodi

It contains suggestions for
special sales, bargain sales,
cash sales, etc.; ideas for
catch lines or window
cards, and many hints for
the preparation of live ad-
vertising copy. A collection
of short talks, advertising
ideas and selling phrases
used by the mypost success-
ful grocery advertisers.

PRICE $2.00

ALL ORDERS PAYABLE
IN ADVANCE.

MacLean Publishing Co.
143-149 University Ave., Toronto

L

Keep in mind the domin-
ant fact that mankind from
its first appearance on the
earth has been schooled by
nature to look for signs;
for invitations to taste; for
suggestions as to what to
wear. Tell your story
briefly, forcibly, truthful-
ly, and address it through
t{e proper media and you
can successfully apply ad-
vertising as a means to
increased distribution.

B

Dismond ¥

1-1b. tins, 2 do
Ib. tins, 3

-

WHITE SWA

White 8w
doz. in case
i-1b. tins, 80




Baking Powder
Diamond W. H. GILLARD & Co.
1-1b. tins, 3 doz. in case
-1b. tins, 3 re ¥
-1b. tins, 4 o it

IMPEBRIAL BAKING POWDER

MAGIC BAKING POWDER
Ontario and Quebec Prices
Cases. Sizes. Perdoz

ees 0 50

6 dozen 5c. $0

s 40z .... 075
.- 8 s 2N
- B B PR
g Y o SR &
e . NS
i ' SR T
- B R I )
A 241b ... 500
i : 51b ... 960
g o 164'7 L Percase
L 16 «) $600

Special discount of 5 per
cent. allowed on five cases
Baking Powder.”

ROYAL BAKING POWDER
Sizes. Per Doz.
Ro;‘ul ~Dime ... §09
T

' oz. 19
“ b, 2 55
“ 130z 385
“ 1 490
ol | e 13 60
. % s 22 35

Barrels When packed in
barrels one per cent. dis-
count will be allowed.

WHITE SWAN SPJCES AND ORR} ALS LTD

White Swan Baking Powder—1-1b. tins, 3-
doz. in case, $2 doz.; §-1b. tins, $1.25 doz.;
$-1b. tins, 80c doz.

Perdoz No.12,4-0z.,6 dz 070
db.,4doz 2 40 No.12,4-0z.,30dz. 075
In Tin Bo:

n Boxes—
080 No.13,1-1b.,2dz. 3 C0
08 No.14,80z,3dz175
045 No.15,4-0z,4dz. 110
210 No. lﬂ.ﬂﬁ-lb.”.. 72
220 No.17,5lbs..... 14 00

FOREST CITY BAKING
POWDER

g Dozen
6 oz. tins. . cree YD
Sox tins.......... 125
8oz tins.......... 150

Cereals
WHITE SWAN SPICES &
CEREALS, LTD.
un  Breakfust
Food, 2 doz. in case,

_per case x3.00.

The King's Food, 2dz. in
case, per case $4.80.

White Swan Barley
Crisps, per doz. §1.

White Swan Self-rising
Buckwheat Flour, per
dozen $1.

White Swan Self-rising
Pancake Flour, per
dozen $1.

White Swan Wheat Ker-
nels, per doz. $1.40.

White 8

Peas, per dozen $1.
DOMINION CANNERS, LIMITED
Peach G

.180

17

200

215

145

170

18

156

22

1860

95

.22

B1bs. 1b.
berry .. 0 59 bl
mmn 059 1
Iw. .. 050 1

sllowed up to 350 per 100 Ibs.
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QUOTATIONS FOR PROPRIETARY ARTICLES

Blu
Keen's Oxford,perlb............c0000e
In 10-box lots or case
Gillett's Mammoth, }-gross box. . -
Chocolates and Cocoas
THE COWAN 00., LIMITED

Oocoa—
7 Perfection, 1-lb.
tins, per doz... . $4 50
Perfection, §-1b.

¥ dOZ..ooo.n . 130
4 Pp:rleoclon. 10c size 0 90
**  b-lb. tins

[ Peribi.cicaseican

", Bolu.le, bulk, No.
\ v oo sase 0120

* Boluble, bulk, No.
& 3, perib.... .... 018
London Pearl, perlb............ coovee 022

Special quotations on Cocoa in har
rels, kegs, ete

Unsweetened Chocolate — Per lb.
Supreme, 48 and 1's, cakes, 12-1b. boxes € 35
Perfection chocolate, 20¢ s 2 dozen

boxes, per dozen.... ...
Perfection chocolate, 10¢ size, 2 and 4
dozen boxes, perdozen ..... ........ 090
Sweet Chocolste—
Queen's Dessert, |'s and i's, 12-1b. bxs,,
perlb....

Queen's Dessert. 6's, 12-1h. boxes...... U4
Vanilla, }-1b., 12-1b. boxes, per Ib..e.e 035
Parisian, 8's G anary = 028
Royal Navy, §'s, 1's, boxes, per 1b...... 030
Diamond, 7's, 12-1b. boxes, per b ..... 024

Diamond, }'s, 12-1b. boxes, per 1b ,.. 025
Icings for cake —

Chocolate, white, pink, lemon, orange,
almond, maple and cocoanut cream,
in -1b. pkgs., 2 doz. in box, per (lu/.u; 09

Confections Yer 1b
Milk chocolate wafers, 5-1b. boxes 0
Maple vuds, 5-1b. boxes.......

Chocolate wafers, No. 1, 5-1b. boxc e

Chocolate wafers, No. 2, 5-1b. hoxe 025
Nonpareil wafers, No. 1, 5-1b. bo 0 30
Nonpareil wafers, No. 2, 5-1b. boxe 025
Chocolate ginger, 5-1b. boxes - 03)
Milk chocolate, 5¢ bundles, per box 135

Milk chocolate, B¢ cakes, per bux..es.s 135
EPPS'S.
Agents, C. E. Colson & Son, Montreal.
In i, § and 11b. tins, 14-1b. boxes, pe
ib :

Smaller guantiti

JOHN P. MOTT & CO.'8.

G. J. Estabrook, St. John, N.B.; J. M
Douglas & Co.. Montreal; R. 8. McIndoe,
Toronto ; Jos. E. Huxley, Winnipeg; Tces &
Persse, Calgary; Johnson & Yockney, Ed-
monton; Standard Brokerage Co., Vancou-
ver; Frank M. Hannum, Ottawa,

Elite, 10c. size
(for cooking)
doz....... 0

Mott's breakfast cocoa, 10c size 90 per dz.

“ breakfast cocoa, §8......c00000. 038
o s “ 8. ... 038
“ No. 1 chocalate, 4's. e DS
 Nav - 8.5 vis B
“ Vanilla sticks, per gross. =

** Diamond Chocalate, 3's........ 024
‘*  Plain choice chocalate, liquors. 0 32
‘“ Sweet Chocalate Coatings...... 020

WALTER BAKER & CO., LIMITED.

Premium No. 1 chocolate, } and ‘lb. cakes,
35¢c. 1b.; Breakfast cocoa, 1-5,%, 4, 1 and 51b.
tins, 41c. 1b.; German's sweet chocolate, § and
1 1b. cakes, 6-1b. bxs., 26¢. 1b.; Caracas sweet
chocolate, § and £ 1b. cakes, 6-1b. bxs., 32¢ 1b.;
Auto sweet chocolate, § 1b. cakes, 3 and 6 Ib.
bxs., 32¢. Ib.; Vanilla sweet chocolate, #-1b.
cakes, 6 1b. tins, 44c. 1b.; Falcon cocoa (hot
or cold soda ), 11b. tins, 38c. Ib.; Cracked
cocoa, § 1b. ., 61b. bags, 32c. 1b.; Caracas
tablets, 100 ., tied 58, per box $3.00. The
above quotations are f.0.b. Montreal.

Cocoanut

CANADIAN COCOANUT CO., MONTREAL.
Packages—5c¢., 10c., A

packed in 15-1b. ahd 30-1b. cases. Per 1b

rted, in 5-1b. gé . 029
-1b. es, Bss0! , in 5-1b. . boxes
-1b. p:mel, assorted, 5,10, 151bcas 0 30

t-lb. packages, assorted
Bulk—
In 15-1b. tins, 15-1b. pails APPQI:O. 25 and 50-1b.

boxes. . Pails. Tins. Bbls.
‘White moss, fine strip 012 021 017
Best Shredded. 018 017
Specisl Bhred . 017 016
Ribbon ....... .. 019 015
Macaroon .017 017
Desicated ...... ...... 16 b ve 016
White Moss in 5 and 10 Ib. square tins, 21c.

Condensed Milk

BORDEN'S CONDENSED MILE 00.
Wm. H. Dunn, Agent, Montreal & Toronto.
oz.

Oases.
Eagle Brand Condensed Milk.... $6 00 1 50
Gold Seal Condensed Milk.. 45 115
Challenge Con Milk, . 400 100
Peerless Brand Evaporated Milk
five cent size (4 dozen). .. . 200 050
Peerless Brand Evaporated Milk
. 350 09
.48 12
370 18

i )
u».s«ct“""ﬂ‘

~ EVAPQRATED

TRURO CONDENBED MILK CO., LIMITED

‘*Jersey” brand evaporated cream
per case (4 dozen)

‘‘ Reindeer” brand, per case (4 ) 592
** Reindeer” Condensed Coffec, ca 4 80
“Reindeer” Condensed Cocoa, case 4 50

Coffees

EBY, BLAIN CO. LIMITED.
Standard Coffees

Roasted whole or ground. Packed indamp-

proof bagg and tins.
Club House....$0 32  Ambrosia...... 025
N 030 Plantation..... 022
.. 028 Fancy Bourbon 0 20
018

Package Coffees.
Gold Medal, 1 and 2 1b. tins, whole or

Y SRR IR o ek 030
Cafe, Dr. Gourmet's, 11b. fancy glass
FR BN iohis e atey 030
German Dandelion, } and 1 1b. tins,
T e A S T T 022

English breakfast, 1 1b. tins, ground 0 18

WHITE SWAN SPICES AND CEREALS LTD.
White Swan Blend.

1-lb. decorated
tins, 32¢ 1b.

Mo-Ja i-1b. tins
30c. 1b
Mo-Ja, 1-Ib. tins
28c 1b.

Mo-Ja, 2-1b. tins
28c. Ib.

Cafe des Epicures—1-1b. fancy glass jars, per

oz , $3.

Cafe 1I'Aromatique—l1-lb. amber glass jars,
per doz.,

Presentation (with 3 tumblers) $10 per doz.

Cheese—Imperial

Large 8ize jars, d0Z....oovoiviiiiiinin 825
Meaium size jars,
ol s Sars, Do
as“'ﬂw §
Individual size jars
per doz 100

anada Cheese—

s In w\?;;:.m each 1 dozen
blocks, [ RN

siedium blocks, dosea...

Cream

FUSSELL & CO., LTD
London, Eng.

‘‘Golden Butterfly’
brand Cream, 8 doz.
10c. size, cases $7.70

**Golden Butterfly”
brand Cream, 8 doz.
15c¢. size,cases $11.5v

R.P
land§ 025 030
land} 030 0
landd 035 050
Packed in 30sand 50-1b
case. Terms— Net 30
days prepaid.

Confections
IMPERIAL PEANUT BUTTER
Small, cases sen

(l) 95 dozeu

Medium, cases  dozen. 80

Large, cases 1 dozen..... L < =Ly
Tumblers, cases 2 dozen . T
25-1b. poils....ccccceneiniencncenne 015 Ib.

Coupon Books—Allison’s

For sale in Canada by The Eby Blain Co. Ltd.
Toronto. 0. O. Beauchemis & Fils. Montresi
$2, 83, 85, $10, $15 and $20.

All same price one size or assorted -

UN-NUMBERED

Under 100 books. each 04
10L books and ove! ...each 03}
500 books to 10U0 Looks ... .... ........ 03

For numbering cover and each coupon,
extra per k 3% cent.

Infants’ Food
Rolinson’s patent barley,
-1b. tins, $1.25; 1-1b. tins,
.25; Robinsaqn's patent
groats, }-1b. tins, $1.25; 1-
1b. tins, $2.25.

Flavoring Extracts
SHIRRIFF'S

1 0z. (all lavors) doz. 1 00
g “ “ 175
2 “ “ 200
ralty . “ 300
5 “ “ 375
g " “ 550
16 ** ¥ ‘10 00
32 ¢ s 18 00

Discount on application.

CRESCENT MFG. 0O.

Mapleine Per doz
2 oz. bottles (reta'l at 50c.)........... 450

4 oz. bottles (retail at 90c.). 6 80
8 oz. bottles (retail at 81.50) 12 50
16 oz. bottles (retail at $3). 24 00
Gal. bottles (retail at $20). 15 00

Jams and Jellies
BATGER'S WHOLE FRUITSTRAWBERRY JAM

Agents, Rose & Laflamme, Montreal and
Toronto.

1-1b. glass jar, screw top, ¢doz., perdoz. $2 20

T. UPTON & CO.

Compound Fruit Jams—
12-0z. glass iars, 2 doz. in case, per doz.
2-1b. tins, 2 doz. in case, per doz.......
5and71b. tin pails, 8 and 6 pails in
CTALE, DEEID. ., )L e esetiivssies
7 wood pails, 6 pails in crate, per lb...
30-1b. wood pails, perlb................
Compound t Jellies—
12-0z. glassjars, 2 doz. in case, per doz..
2-1b. tins, 2 doz. incase, perlb.........
7-1b. wood pails, 6 pails in crate, perlb.
30-1b. wood pails

ot
o

ceco

3888 S8§ 88

OO -

CHATEAU BRAND
CONCENTRATED SOUPS

Veretable Mutton Broth
Mulligatawny Chicken
Ox Tail
Sootch Broth
Mock Turtle
Vermicelli Tomato
Consomme Tomato

Pea
Julienne

A No. 1's, 95¢. per dozen.
Individuals, 45¢. per dozen
Packed 4 dozen in a case.
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A GROCER’S CO-OPERATION

RISING SUN Stove Polish in Cakes gives a
lustre which far outlasts all others under the
heat of the stove, and that is why it has so many
friends that call for it over the grocery counters
the world around. We believe that the real live
grocer wants to push the goods that please his
customers, and that is why we have the hearty
co-operation of thousands upon thousands of
grocers everywhere. It pays you to push it.

Canton, Mass., U.S.A.

A
Brilliant
Lasting

There is no more satisfactory Stove Polish
you can handle than

BLACK KNIGHT
STOVE POLISH

It comes quickly and goes slowly and is
warranted not to stain the hands.

A rapid seller and splendid profit-producer,
especially at this time of year. Order to-day.

F. F. DALLEY CO., Ltd.

Hamilton, Can. Buffalo, N.Y.

GOOD STOCK!

To hold only good stock is the aim of
every up-to-date Grocer.

“KIT” COFFEE

is good stock.
EASY to make.
ECONOMICAL in use.
EXCELLENT in flavor.

For full particulars apply to

KIT COFFEE COMPANY
Govan, - Glasgow, Scotland

USE
NEW BRUNSWICK

“KRAFT”
WRAPPING PAPER

ASK YOUR WHOLESALER

SALES OFFICE AND
WAREHOUSE:

124 RICHMOND WEST
TORONTO. Main 1093

The New Brunswick Pulp and Paper Co., Ltd."

Silent Salesman Refrigerator
One of the Famous Arctic Line

Very attractive and specially adapted for the grocer Made
with plate glass front and double selected glass sides, white
tile floor and white opal top. Shelving is of plate glass and
case in birch or oak as desired. A handsome efiective fix-
ture. Perfect circulation of cold, dry air

Representatives in West: Ryan Bros., 147 Bannatyne Avenue

Winnipeg, Man., Donn-

elly, Watson & Brown,
Calgary. Alta.

Write for Cstalogue and
etails

John Hillock & Co.
Limited
Toronto, Ontario

Ocean oorn s

30-1b. wood p
Pure ass. te
dozen n

| TEA LEAD |

Best Incorrodible

Buy “PRIDE OF THE ISLAND " Brand

as extensively used for years past by most of the leading packers
Tes in Canada.

ISLAND LEAD MILLS, LIMITED

LIMEHOUSE,
LONDON, K., ENG.

ALFRED B. LAMBE 5 80N, TORONTO.
J. HUNTER WHITE, ST.JOHN, N.B.
OBOIL T. GORDON, MONTRBAL

Tel. Address: “Laminated,” London.
A.B.C, Codes used 4th and Sth Editions.

Oanadian Agents

The GEN!
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All Wood Vinegar Pumps

are money savers for

Grocers and Dealers in Acids

Walter Woods & Co.

Hamilton and Winnipeg

LYNCH’

Give these lines a trial!

Wherever handled, they have proved ready sellers, and good profit-makers!

QUALITY BISCUITS

Creamalt Sodas— Family Pilot —Graham Wafers—Ginger Snaps
Seed Sugar—Fig Bars—-Crimp Sugar — Lemon Creams

Always reach you as crisp and fresh as they leave our ovens.

Lynch’s Limited—Sydney, N.S.

and at STELLARTON, Fred A. Milligan, Manager;

Manufacturers of Biscuits,
Confectionery and Bread

HALIFAX, Frank A. Gillis, Manager

Jelly Powders

IMPERIAL DEMERT JELLY

TR

»

N

TV

" Shirrift's " g,u
flavors), per

Discountas on applica-
tion.

WHITE SWAN SPICE
AND CEREALS, LTD

White Swan, 15
flavors. 1 doe. in
handsome counter
carton, per doz., 90c

A

g"
N
S‘ !
N
NC
\-

Lard

N. K. FAIRBANK CO. BOAR'S HEAD
LARD COMPOUND.

Tierces .. §0 10%
- .- 911
bs 011

“ 10db..0 11
¥.0.B. Montresl.

e
2°22°

et s
o~

. Purit.y lieorioe, 108tiOkS. .. 0000 oisn
100 sticks

Dulc, large cent sticks, 100 in box

Lye (Concentrated)

GILLETT'S
PEKFUMED LYE

Ontario and Quebeo
Prices.

Per case
1 case of 4 doz §3 50
3 of4 doz 3 40

S casesormoere 3 35

sarmalade.

T. UPTON & 00.
12-01. glass j 2 dozen
r doz. §1; 16-0z.
glul ars, 2 doz. in case,

P:rdox hﬁ and 7

24 oz.), 1dcz, in
per dozen $2.25.

SHIRRIFF BRAND

“Imperial Scotch"—

1-1b. glass, doz... 1

2-1b. glass, doz... 2

4-1b. tins, doz.... 4

. Xlb. tins, doz. .. 7

edded™

1

3

.8

RS8 Kasa

, ST. CHARLES CONDENSING

COMPANY,
Prices:
ST CHAR(] Sl St. Charles Milk, fam-

ily size, per case, $3 50

Baby size, per case. 200

Ditto, hotel ......... 370

I Silver Cow Mi k. 4 56

Purity Milk 425

Good Luck.. 400

Mustara
OOLMAN'S OR KEEN'S

Per doz Per doz
D.8.F., }-1b. tins 1 40 F.D.. }-Ib. tins.. l 45
e -1b. tins 2 50 r jar

-1b. tins 5 00 Durham 41b. Qnr 078
F.D., }-1b. tins.. 0 85 1-lb. tar 0 25
IMPERIAL PREPARED MUSTARD
Small, cases 4 dozen
Medxum, cases 2 dozen.. e
Large, cases 1 dozen..............

Sauces

ERSON'S WORCESTER BAUCE
!’E:\mt bot.tlu. 3 and 6 dozen cases, doz 0 90
t bottles, 3 dozen cases doaz. ...... 1%

Soda
COW BRAND
Case 681 1-1b. contain-
in,
bo‘ o packages per
Case o! %Ib con-
taining 120 packages

Baar ot 1

as~ of 1-1b. and §-1b
comulmn% 30 ll
and 60

MAGIC SODA

e 22 AL

—

SR,

AT T

et g e oy

e e A B
T Sy

gt

et

A

40 lo.l cases 60 1-1b. packages... (1 case §2 a
ﬁ No.2, " 120 b LE i ggg
0. o b
& ndiPlly o
= §° :-u:ﬁ {Gtihb o m{s 'i( 275
.......................... o c soda—cases -0z. pkgs.
75 Grape Nuta—No. 00; No. 23, $4.50 ey T e e 29
] rmm-xﬁfuk Boansd: .. R 280
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LASCELLES pE MERCADO @ CO.

General Commission Merchants

KINGSTON,

JAMAICA

EXPORTERS OF

Sugar, Rum, Coffee, Cocoa, Pimento and all West Indian Produce

Soap and Washing Powders

For sale by all grocers.
A. P. TIPPET & CO., AGENTS

Maypole soap, cdlors, per gross. . .... $10 20
Maypole soap, black, per gross...... 1530

SOBD, DOT ETOBB. . . c.vvvuvinnnn 10 20
Floriols soap, pergross ............. 1200
Btraw hat , DOTGIONE. ......... 18 20

;> ;!J.ra’*/

T

—_———

elivered)—$4.15 each.

Or ok Naptha Soap(100
l:’ure‘vg oase) in 5-oase lota
’l‘bv Richards Pure Soap
Co., Lad.. Woodstook, Ont.

Starch
EDWARDSBURG STARCH O0., LIMITED

Laundry Starch

o8 Perlb
No. 1 white or blue, 4-1b. carton...

% ol
No. 1 white or blue, 3-1b. carton 0 06
Bilver gloss, 6{6, draw-lid boxes 0 07*
Bliver gloss, 6-1b. tin canisters..... 007
burg silver gloss, 1-1b. pkg 007
Kegs silver gloss, hr‘e orystal.. 0 064
Benson's satin, 1-1b. cartons. . ... . 0w
No.1 phite, bbils. and kegs 0 054
()un‘ white gloss, 1-1b. pkgs..... 0 054
Benson's enamel, per box... 150&3 00
Culinary Starch—
Benson & Co's. Prepared Corn 0 063
Oanada PureCorn................. 0 04}

20-1b. boxes, ic higher
Celluloid —Boxes of 45 cartons, per case 3 60

BREANTFORD STARCH WORKS, LIMITED
Ontario and Quebec.
Laundry Starches—
Laundry, boxes of 401b.. 005

Acme Gloss Btarch
1-b. cartons, bonl of1lb..... 0 054
Finest Quality White -
3ib. of 48 1b 0
Bunhlhﬁll)b .................. 4
Lily White Gloss—
14b. fancy cartouns, cases 30 Ib. 0 07
6-1b. toy trunks, 8 in case........ 08
H'hwd.rm'm:dnmmm e
ex. crystals, 100 1b........ 0

1 1b. fancy boxes, cases 361b.... 007
Eleotric Btarch—
Boxes of 40 fancy pkgs., per case 3 00

Canned Haddies, ‘'Thistle” Brand

A. P. TIPPET & CO., AGENTS

Oases 4 doz. each, flats, per cuse. .
Onses 4 doz. each ovals, per case..

Milk,

CANADA FIRST
BRAND

The Aylmer Con-
densed Milk
Co., Ltd.

Canada First
Evap. Cream

Canads First
Evap. Cream

medium size 4 80

Canada First Evaporated Cream, huw

Canada First Condensed
Beaver Condensed Milk.

JAMES DOME BLACK LEAD

Ga size, gross, $2.40.
Byrup

EDWARDSBURG STARCH CO., LTD
“Crown " Brand lukcuon Syrup
Barrels, 700 1bs. . :
Half-barrels, 350 e slis
-barrels, 175 lbs..... . K s
ails, 26 ibs Eesnon e l 20 each
“ 38} 1bs. . 170 *

Lily White Corn Byrup.
Plain tins, with label—
21b. tins, 2 doz. in case
i e
10 “ “w oo

(5 10 and 20 1b. tins have wire hnndh:e)

Beaver Brand Maple h)rup Cas:
2 1b. tins, 11 doz in case
5

.85 0
. 500

Per case

family size.. 3 50

2a size, gross, $2.60

0 03 pulb
0(13

e

sensnse BN
10 o 4 e % Senbearsmasane 35&5]

Teas

HE
" BALADA"
TEA 00.

ooaeag {

ooceog
S2RBRNR
828588

Por charges lor inserting quotations in this dept. apply to

-

Blu IAbOL
Oran
Blue
Brown l‘bel 1 and {'s
Brown Label, §'s
Green Label, 1's and Q
Red Label, ‘l

coococoe
[LEERER

LAPORTE, MARTIN & CIE, LTD.

Japan Teas—
Victoris, balf case, 90 1bs........ 025
Princess Louise, half case, 801bs 0 19
(,eylﬁ:d(,reen Teas— Japan style—

Duchess, cases 60 1bs 019

Wholesale Retail
30e 40c

Pink Label, 1'sand §'s
Gold Label, 1's and §'s 36¢ 50c
Lavender Label, 1's an 42¢ 60c
Green Label, 1's and § 50c 750
Canisters Wholesale Retail
Gold Tins, n- ...... 35c $L75 c $2.50
Gold Tins, 3 .o 3fc $105 50c #1.60
Gold Tins, 1's....... 36c each b0c each
Gold Label, §'s.. 18c ea. 361b. 25c es. 501b
Red Tins, ¢'8.... 35c ea. 70 1b. 50c ea. 1.001L
Red Tins, §'s.... 18cea. 721b. 25cea.1.001b

MELAGAMA TEA

MINTO BROS.,
45 Front 8t. East

We packin60apd
100 Ib. cases. All

delivered prices.

Wholesale
Brown Label, 11b. or 032
Red 1b. ur 027
Green 1s, 030
Blue . 1s, or 035
Yellow ** 1s, § or 040
Purple *' t only.. 0 56
Gold » B o oisen s 0os 070

Black Label, 1.1b., retail at 35c
Black Label, §-Ib., retail at 25c..
Blue Label, retail at 30c

Green Label, retail at 40c
Red Label. retail at. 50c. .

Brown Label, retail st 60c
Gold Label, retail at 80c

Cream Tartar.
GILLETTS CRKEAM TARTAR
Ontano and Quebec 'rices.

Per doz
t-lb. paper pkgs., 4 doz. in case. . ...... §1 00
-1b. paper pkgs., 4 doz. incase........ 200
4d 1b k -
o0z. {-1b. paper pkgs 2
3 doz. §1b. paper pkgs. } assorted. .... $0)

Perdoz
$-1b. unn with screw covers, 4 doz. in

5-1b. 8q. canisters, } doz. in case
10-1b. wooden boxes
25-1b. wooden pails.
100-1b. kegs
360-1b.

Ox0 in Bottles—1-0z., $2 per doz.; 2-0z., $3.50
per doz.; 4-0z., $6.50 per doz., and larger.

0x0 Cubes—Tins of 4, 9¢. per doz.; tins of
10, $2.40 per doz.; tins of 50, $11 per doz.

CORNEILLE DAVID & CO.

Per doz
H.P. Bauce, packed in cases of 3 doz. 81 90
H_P. Pickle, packed in cases 2 doz. pts. 3 35
H.P. Pickle, packed in cases 3doz }-pts 2 2

Tobacco.

IMPERIAL TOBACCO COMPANY OF CANADA,
LIMITED—EMPIRE BRANCH.

Ontario and Quebec Prices.
Royal Yeast, 3 doz. b cent pkgs. ..... #1156
G ‘sOream Yeast, 3doz. In box. 116

Advt. Manager, The Canadian Grocer, at our nearest efiice.
68
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ssuredly the best,
B e B

mSALT =

. from purest brine.
Made by most

- up-to-date methods. .
SOLD BY

Verret, Stewart & Co.
L2 L]

LIMITED

MONTREAL

B

ep is to get them OFF. To try to get
» OFF belure you get them ON is

to sound business principles
(nce the goods of a manutacturer have
ired a place on the dealer’s shelves, the

ore assistance that manufacturer can
ier the dealer in getting them into the
yimes of consumers, the greater will
be the ultimate results. The Canadian
retail dealer is a salesman capable of both
creating demand for worthy goods and
increasing the demand for staples. That'’s

THE CANADIAN GROCER

Your Customers Know—

AND WILL BUY

WETHEY'S
MINCE MEAT

IN ANY FORM

because they are acquainted with
our quality and cleanly methods.

ARE YOU HANDLING I7?

We have condensed mince meat
in cartons-—-also ready for use
in enamelled cans and pails—
also in wooden pails and tubs.
We have mince meat to just suit
your trade—no matter what it
may be.
WRITE US.

J. H. Wethey, Limited

ST. CATHARINES, - ONTARIO

R R SR RETUR RRA———

The First Step in the Distribution of Goods is to G !
Them ON the Dealer’s Shelves; the next

why his interest in a particular article is
valuable asset to the manufacturer of th:
article.

It has been proven by many manufacture:
that one of the best methods for obtainin
the dealer’s interest is talking to him reg:

larly through his trade paper--the pape

out of which he makes HARD CASH an
the one on which he can rely.

The Canadian Grocer is such a paps
Would you like absolute proof of this?

B e L
v

i
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